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Table 1       Page 1        <A2> Sex of respondent? 
                            by Crossbreak 
                            Base: All respondents 
 
Table 2       Page 11       <A4> Which of the following age bands are you in? 
                            by Crossbreak 
                            Base: All respondents 
 
Table 3       Page 21       <A5b> Social Class 
                            by Crossbreak 
                            Base: All respondents 
 
Table 4       Page 31       <A7> Region 
                            by Crossbreak 
                            Base: All respondents 
 
Table 5       Page 43       <A8> Urbanity/rurality 
                            by Crossbreak 
                            Base: All respondents 
 
Table 6       Page 53       <B1> Do you personally use any of the following devices? 
                            by Crossbreak 
                            Base: All respondents 
 
Table 7       Page 73       <B2> Overall, how confident would you say you are as an internet user? 
                            by Crossbreak 
                            Base: All respondents 
 
Table 8       Page 83       <B3> In the last month, when you have gone online, have you.... 
                            by Crossbreak 
                            Base: All respondents 
 
Table 9       Page 93       <B3b> On an average weekday, how long would you say you spend online? - This includes time spent online at work, 
                            place of education, or anywhere else (i.e. when out and about), 
                             and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
                            by Crossbreak 
                            Base: All respondents 
 
Table 10      Page 103      <B3c> On an average day at the weekend, how long would you say you spend online? - This includes time spent online at work, 
                            place of education, or anywhere else (i.e. when out and about), 
                             and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
                            by Crossbreak 
                            Base: All respondents 
 
Table 11      Page 113      <B3d> Which of these things have you done online in the last week? Choose all that apply 
                            by Crossbreak 
                            Base: All respondents 
 
Table 12      Page 144      <C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
                            using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
                            watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
                            by Crossbreak 
                            Base: All respondents 
 
Table 13      Page 193      <C2a> Firstly, which, if any, of the following concern you in relation to children? 
                            by Crossbreak 
                            Base: All respondents 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020 
 
Table 14      Page 243      <C2b> Which, if any, of the following aspects of the internet concern you more generally? 
                            by Crossbreak 
                            Base: All respondents 
 
Table 15      Page 294      Number of things that concern you in relation to children 
                            by Crossbreak 
                            Base: All respondents 
 
Table 16      Page 306      Number of things that concern you more generally 
                            by Crossbreak 
                            Base: All respondents 
 
Table 17      Page 318      <C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
                            by Crossbreak 
                            Base: All respondents 
 
Table 18      Page 367      <C1/C2a/C2b Summary> Any Concerns expressed 
                            by Crossbreak 
                            Base: All respondents 
 
Table 19      Page 377      <C3a> How concerned are you in relation to children and Sexual / pornographic content 
                            by Crossbreak 
                            Base: All with concerns related to children and Sexual\ pornographic content 
 
Table 20      Page 388      <C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
                            by Crossbreak 
                            Base: All with concerns related to children and Imagery or videos of child sexual exploitation or abuse 
 
Table 21      Page 399      <C3a> How concerned are you in relation to children and Offensive language 
                            by Crossbreak 
                            Base: All with concerns related to children and Offensive language 
 
Table 22      Page 410      <C3a> How concerned are you in relation to children and Offensive videos / pictures 
                            by Crossbreak 
                            Base: All with concerns related to children and Offensive videos\pictures 
 
Table 23      Page 421      <C3a> How concerned are you in relation to children and Violent / disturbing content 
                            by Crossbreak 
                            Base: All with concerns related to children and Violent\ disturbing content 
 
Table 24      Page 432      <C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
                            by Crossbreak 
                            Base: All with concerns related to children and  Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
Table 25      Page 443      <C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
                            by Crossbreak 
                            Base: All with concerns related to children and Promotion of terrorism\ radicalisation 
 
Table 26      Page 454      <C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
                            by Crossbreak 
                            Base: All with concerns related to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
 
Table 27      Page 465      <C3a> How concerned are you in relation to children and Harmful or misleading advertising 
                            by Crossbreak 
                            Base: All with concerns related to children and Harmful or misleading advertising 
 
Table 28      Page 476      <C3a> How concerned are you in relation to children and Hate speech / inciting violence 
                            by Crossbreak 
                            Base: All with concerns related to children and Hate speech \ inciting violence 
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Table 29      Page 487      <C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
                            by Crossbreak 
                            Base: All with concerns related to children and Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
Table 30      Page 498      <C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
                            by Crossbreak 
                            Base: All with concerns related to children and Stalking/cyberstalking (harassment from other internet users) 
 
Table 31      Page 509      <C3a> How concerned are you in relation to children and  People pretending to be another person 
                            by Crossbreak 
                            Base: All with concerns related to children and People pretending to be another person 
 
Table 32      Page 520      <C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
                            by Crossbreak 
                            Base: All with concerns related to children and Bullying, abusive behaviour or threats 
 
Table 33      Page 531      <C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
                            by Crossbreak 
                            Base: All with concerns related to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
Table 34      Page 542      <C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
                            by Crossbreak 
                            Base: All with concerns related to children and  Feeling under pressure to send photos or other information about yourself to someone 
 
Table 35      Page 553      <C3a> How concerned are you in relation to children and Cyber-flashing, 
                            i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
                            by Crossbreak 
                            Base: All with concerns related to children and Cyber-flashing, i.e. 
                            receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
Table 36      Page 564      <C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videos 
                            by Crossbreak 
                            Base: All with concerns related to children and  Fake images/fake videos, e.g. deep fake videos 
 
Table 37      Page 575      <C3a> How concerned are you in relation to children and Spam emails 
                            by Crossbreak 
                            Base: All with concerns related to children and Spam emails 
 
Table 38      Page 586      <C3a> How concerned are you in relation to children and Government / agency surveillance 
                            by Crossbreak 
                            Base: All with concerns related to children and Government\ agency surveillance 
 
Table 39      Page 597      <C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
                            by Crossbreak 
                            Base: All with concerns related to children and My personal data being processed without my knowledge/consent 
 
Table 40      Page 608      <C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
                            by Crossbreak 
                            Base: All with concerns related to children and People or organisations collecting data about me in unclear ways for commercial reasons 
 
Table 41      Page 619      <C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
                            by Crossbreak 
                            Base: All with concerns related to children and My personal information being stolen/hacked 
 
Table 42      Page 630      <C3a> How concerned are you in relation to children and Scams / fraud 
                            by Crossbreak 
                            Base: All with concerns related to children and Scams/ fraud 
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Table 43      Page 641      <C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
                            by Crossbreak 
                            Base: All with concerns related to children and Private information being made public 
 
Table 44      Page 652      <C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
                            by Crossbreak 
                            Base: All with concerns related to children and Viruses/ trojans/ worms/ spyware/ malicious software 
 
Table 45      Page 663      <C3a> How concerned are you in relation to children and Spending too much time online 
                            by Crossbreak 
                            Base: All with concerns related to children and Spending too much time online 
 
Table 46      Page 674      <C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
                            by Crossbreak 
                            Base: All with concerns related to children and Spending too much money online/ spending money you did not mean to 
 
Table 47      Page 685      <C3a> How concerned are you in relation to children and Other 
                            by Crossbreak 
                            Base: All with concerns related to children and Other 
 
Table 48      Page 696      <C3a> Summary table - aspects of the internet that concern you in relation to children 
                            Base: All with concerns related to children 
 
Table 49      Page 700      <C3b> How concerned generally are you about Sexual / pornographic content 
                            by Crossbreak 
                            Base: All with general concerns related to Sexual\ pornographic content 
 
Table 50      Page 711      <C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
                            by Crossbreak 
                            Base: All with general concerns related to Imagery or videos of child sexual exploitation or abuse 
 
Table 51      Page 722      <C3b> How concerned generally are you about Offensive language 
                            by Crossbreak 
                            Base: All with general concerns related to Offensive language 
 
Table 52      Page 733      <C3b> How concerned generally are you about Offensive videos / pictures 
                            by Crossbreak 
                            Base: All with general concerns related to Offensive videos\pictures 
 
Table 53      Page 744      <C3b> How concerned generally are you about Violent / disturbing content 
                            by Crossbreak 
                            Base: All with general concerns related to Violent\ disturbing content 
 
Table 54      Page 755      <C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
                            by Crossbreak 
                            Base: All with general concerns related to Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
Table 55      Page 766      <C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
                            by Crossbreak 
                            Base: All with general concerns related to Promotion of terrorism\ radicalisation 
 
Table 56      Page 777      <C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
                            by Crossbreak 
                            Base: All with general concerns related to Content promoting self-harm e.g. cutting, anorexia, suicide 
 
Table 57      Page 788      <C3b> How concerned generally are you about Harmful or misleading advertising 
                            by Crossbreak 
                            Base: All with general concerns related to Harmful or misleading advertising 
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Table 58      Page 799      <C3b> How concerned generally are you about Hate speech / inciting violence 
                            by Crossbreak 
                            Base: All with general concerns related to Hate speech \ inciting violence 
 
Table 59      Page 810      <C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
                            by Crossbreak 
                            Base: All with general concerns related to Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
Table 60      Page 821      <C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
                            by Crossbreak 
                            Base: All with general concerns related to Stalking/cyberstalking (harassment from other internet users) 
 
Table 61      Page 832      <C3b> How concerned generally are you about  People pretending to be another person 
                            by Crossbreak 
                            Base: All with general concerns related to People pretending to be another person 
 
Table 62      Page 843      <C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
                            by Crossbreak 
                            Base: All with general concerns related to Bullying, abusive behaviour or threats 
 
Table 63      Page 854      <C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
                            by Crossbreak 
                            Base: All with general concerns related to Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
Table 64      Page 865      <C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
                            by Crossbreak 
                            Base: All with general concerns related to  Feeling under pressure to send photos or other information about yourself to someone 
 
Table 65      Page 876      <C3b> How concerned generally are you about Cyber-flashing, i.e. receiving 
                            unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
                            by Crossbreak 
                            Base: All with general concerns related to Cyber-flashing, i.e. receiving 
                            unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
Table 66      Page 887      <C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
                            by Crossbreak 
                            Base: All with general concerns related to Fake images/fake videos, e.g. deep fake videos 
 
Table 67      Page 898      <C3b> How concerned generally are you about Spam emails 
                            by Crossbreak 
                            Base: All with general concerns related to Spam emails 
 
Table 68      Page 909      <C3b> How concerned generally are you about Government / agency surveillance 
                            by Crossbreak 
                            Base: All with general concerns related to Government\ agency surveillance 
 
Table 69      Page 920      <C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
                            by Crossbreak 
                            Base: All with general concerns related to My personal data being processed without my knowledge/consent 
 
Table 70      Page 931      <C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
                            by Crossbreak 
                            Base: All with general concerns related to People or organisations collecting data about me in unclear ways for commercial reasons 
 
Table 71      Page 942      <C3b> How concerned generally are you about Personal information being stolen / hacked 
                            by Crossbreak 
                            Base: All with general concerns related to My personal information being stolen/hacked 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020 
 
Table 72      Page 953      <C3b> How concerned generally are you about Scams / fraud 
                            by Crossbreak 
                            Base: All with general concerns related to Scams/ fraud 
 
Table 73      Page 964      <C3b> How concerned generally are you about Private information being made public (e.g. photos) 
                            by Crossbreak 
                            Base: All with general concerns related to Private information being made public 
 
Table 74      Page 975      <C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
                            by Crossbreak 
                            Base: All with general concerns related to Viruses/ trojans/ worms/ spyware/ malicious software 
 
Table 75      Page 986      <C3b> How concerned generally are you about Spending too much time online 
                            by Crossbreak 
                            Base: All with general concerns related to Spending too much time online 
 
Table 76      Page 997      <C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
                            by Crossbreak 
                            Base: All with general concerns related to Spending too much money online/ spending money you did not mean to 
 
Table 77      Page 1008     <C3b> How concerned generally are you about Other 
                            by Crossbreak 
                            Base: All with general concerns related to Other 
 
Table 78      Page 1019     <C3b> Summary table - aspects of the internet that concern you generally 
                            Base: All with general concerns 
 
Table 79      Page 1023     <C3a> How concerned are you in relation to children and Sexual / pornographic content 
                            by Crossbreak 
                            Base: All respondents 
 
Table 80      Page 1037     <C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
                            by Crossbreak 
                            Base: All respondents 
 
Table 81      Page 1051     <C3a> How concerned are you in relation to children and Offensive language 
                            by Crossbreak 
                            Base: All respondents 
 
Table 82      Page 1064     <C3a> How concerned are you in relation to children and Offensive videos / pictures 
                            by Crossbreak 
                            Base: All respondents 
 
Table 83      Page 1076     <C3a> How concerned are you in relation to children and Violent / disturbing content 
                            by Crossbreak 
                            Base: All respondents 
 
Table 84      Page 1089     <C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
                            by Crossbreak 
                            Base: All respondents 
 
Table 85      Page 1103     <C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
                            by Crossbreak 
                            Base: All respondents 
 
Table 86      Page 1117     <C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
                            by Crossbreak 
                            Base: All respondents 
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Table 87      Page 1131     <C3a> How concerned are you in relation to children and Harmful or misleading advertising 
                            by Crossbreak 
                            Base: All respondents 
 
Table 88      Page 1145     <C3a> How concerned are you in relation to children and Hate speech / inciting violence 
                            by Crossbreak 
                            Base: All respondents 
 
Table 89      Page 1159     <C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
                            by Crossbreak 
                            Base: All respondents 
 
Table 90      Page 1172     <C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
                            by Crossbreak 
                            Base: All respondents 
 
Table 91      Page 1186     <C3a> How concerned are you in relation to children and  People pretending to be another person 
                            by Crossbreak 
                            Base: All respondents 
 
Table 92      Page 1200     <C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
                            by Crossbreak 
                            Base: All respondents 
 
Table 93      Page 1213     <C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
                            by Crossbreak 
                            Base: All respondents 
 
Table 94      Page 1226     <C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
                            by Crossbreak 
                            Base: All respondents 
 
Table 95      Page 1239     <C3a> How concerned are you in relation to children and Cyber-flashing, 
                            i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
                            by Crossbreak 
                            Base: All respondents 
 
Table 96      Page 1253     <C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videosFake images/fake videos, e.g. deep fake videos 
                            by Crossbreak 
                            Base: All respondents 
 
Table 97      Page 1267     <C3a> How concerned are you in relation to children and Spam emails 
                            by Crossbreak 
                            Base: All respondents 
 
Table 98      Page 1281     <C3a> How concerned are you in relation to children and Government / agency surveillance 
                            by Crossbreak 
                            Base: All respondents 
 
Table 99      Page 1295     <C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
                            by Crossbreak 
                            Base: All respondents 
 
Table 100     Page 1308     <C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
                            by Crossbreak 
                            Base: All respondents 
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Table 101     Page 1322     <C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
                            by Crossbreak 
                            Base: All respondents 
 
Table 102     Page 1334     <C3a> How concerned are you in relation to children and Scams / fraud 
                            by Crossbreak 
                            Base: All respondents 
 
Table 103     Page 1347     <C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
                            by Crossbreak 
                            Base: All respondents 
 
Table 104     Page 1360     <C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
                            by Crossbreak 
                            Base: All respondents 
 
Table 105     Page 1374     <C3a> How concerned are you in relation to children and Spending too much time online 
                            by Crossbreak 
                            Base: All respondents 
 
Table 106     Page 1387     <C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
                            by Crossbreak 
                            Base: All respondents 
 
Table 107     Page 1400     <C3a> How concerned are you in relation to children and Other 
                            by Crossbreak 
                            Base: All respondents 
 
Table 108     Page 1413     <C3a> How concerned are you in relation to children and Sexual / pornographic content 
                            Base: All with concerns related to children 
 
Table 109     Page 1417     <C3b> How concerned generally are you about Sexual / pornographic content 
                            by Crossbreak 
                            Base: All respondents 
 
Table 110     Page 1430     <C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
                            by Crossbreak 
                            Base: All respondents 
 
Table 111     Page 1444     <C3b> How concerned generally are you about Offensive language 
                            by Crossbreak 
                            Base: All respondents 
 
Table 112     Page 1456     <C3b> How concerned generally are you about Offensive videos / pictures 
                            by Crossbreak 
                            Base: All respondents 
 
Table 113     Page 1469     <C3b> How concerned generally are you about Violent / disturbing content 
                            by Crossbreak 
                            Base: All respondents 
 
Table 114     Page 1483     <C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
                            by Crossbreak 
                            Base: All respondents 
 
Table 115     Page 1496     <C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
                            by Crossbreak 
                            Base: All respondents 
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Table 116     Page 1509     <C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
                            by Crossbreak 
                            Base: All respondents 
 
Table 117     Page 1522     <C3b> How concerned generally are you about Harmful or misleading advertising 
                            by Crossbreak 
                            Base: All respondents 
 
Table 118     Page 1536     <C3b> How concerned generally are you about Hate speech / inciting violence 
                            by Crossbreak 
                            Base: All respondents 
 
Table 119     Page 1549     <C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
                            by Crossbreak 
                            Base: All respondents 
 
Table 120     Page 1562     <C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
                            by Crossbreak 
                            Base: All respondents 
 
Table 121     Page 1574     <C3b> How concerned generally are you about  People pretending to be another person 
                            by Crossbreak 
                            Base: All respondents 
 
Table 122     Page 1587     <C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
                            by Crossbreak 
                            Base: All respondents 
 
Table 123     Page 1601     <C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
                            by Crossbreak 
                            Base: All respondents 
 
Table 124     Page 1613     <C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
                            by Crossbreak 
                            Base: All respondents 
 
Table 125     Page 1625     <C3b> How concerned generally are you about Cyber-flashing, i.e. receiving 
                            unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
                            by Crossbreak 
                            Base: All respondents 
 
Table 126     Page 1638     <C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
                            by Crossbreak 
                            Base: All respondents 
 
Table 127     Page 1651     <C3b> How concerned generally are you about Spam emails 
                            by Crossbreak 
                            Base: All respondents 
 
Table 128     Page 1664     <C3b> How concerned generally are you about Government / agency surveillance 
                            by Crossbreak 
                            Base: All respondents 
 
Table 129     Page 1678     <C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
                            by Crossbreak 
                            Base: All respondents 
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Table 130     Page 1691     <C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
                            by Crossbreak 
                            Base: All respondents 
 
Table 131     Page 1704     <C3b> How concerned generally are you about Personal information being stolen / hacked 
                            by Crossbreak 
                            Base: All respondents 
 
Table 132     Page 1717     <C3b> How concerned generally are you about Scams / fraud 
                            by Crossbreak 
                            Base: All respondents 
 
Table 133     Page 1730     <C3b> How concerned generally are you about Private information being made public (e.g. photos) 
                            by Crossbreak 
                            Base: All respondents 
 
Table 134     Page 1742     <C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
                            by Crossbreak 
                            Base: All respondents 
 
Table 135     Page 1755     <C3b> How concerned generally are you about Spending too much time online 
                            by Crossbreak 
                            Base: All respondents 
 
Table 136     Page 1767     <C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
                            by Crossbreak 
                            Base: All respondents 
 
Table 137     Page 1779     <C3b> How concerned generally are you about Other 
                            by Crossbreak 
                            Base: All respondents 
 
Table 138     Page 1792     <C3b> How concerned generally are you about Sexual / pornographic content 
                            Base: All with concerns related to children 
 
Table 139     Page 1796     C3/C4  Summary table - level of concern/harm about using the internet 
                            Base: All respondents 
 
Table 140     Page 1799     <C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
                            by Crossbreak 
                            Base: All respondents 
 
Table 141     Page 1847     <C3b/C4> Generally concerned and experienced in the last 12 months 
                            by Crossbreak 
                            Base: All who have experienced a concern 
 
Table 142     Page 1888     <C5> How often do you experience Sexual/ pornographic content when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
Table 143     Page 1898     <C6> What impact has this had on you....Sexual\ pornographic content? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
Table 144     Page 1910     <C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
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Table 145     Page 1966     <C8> And did your most recent experience of Sexual / pornographic content come from someone you know personally or someone you don't know personally? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
Table 146     Page 1976     <C5> How often do you experience Imagery or videos of child sexual exploitation or abuse 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
Table 147     Page 1986     <C6>  What impact has this had on you....Imagery or videos of child sexual exploitation or abuse 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
Table 148     Page 1998     <C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
Table 149     Page 2039     <C8> And did your most recent experience of Imagery or videos 
                            of child sexual exploitation or abuse come from someone you know personally or someone you don't know personally? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
Table 150     Page 2049     <C5> How often do you experience Offensive language when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Offensive language 
 
Table 151     Page 2059     <C6>  What impact has this had on you....Offensive language 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Offensive language 
 
Table 152     Page 2071     <C7> Which site or service were you using when you came across your most recent experience of Offensive language 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Offensive language 
 
Table 153     Page 2114     <C8> And did your most recent experience of Offensive language come from someone you know personally or someone you don't know personally? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Offensive language 
 
Table 154     Page 2124     <C5> How often do you experience Offensive videos / pictures when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
Table 155     Page 2134     <C6>  What impact has this had on you....Offensive videos\pictures 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
Table 156     Page 2146     <C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
Table 157     Page 2183     <C8> And did your most recent experience of Offensive videos/pictures come from someone you know personally or someone you don't know personally? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
Table 158     Page 2193     <C5> How often do you experience Violent / disturbing content when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
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Table 159     Page 2203     <C6>  What impact has this had on you....Violent\ disturbing content 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
Table 160     Page 2215     <C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
Table 161     Page 2249     <C8> And did your most recent experience of Violent\ disturbing content come from someone you know personally or someone you don't know personally? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
Table 162     Page 2259     <C5> How often do you experience Fake News i.e. stories that are false or made up, written deliberately to mislead when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
Table 163     Page 2269     <C6> What impact has this had on you.... Fake News i.e. stories that are false or made up, written deliberately to mislead 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
Table 164     Page 2281     <C7> Which site or service were you using when you came across 
                            your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
Table 165     Page 2333     <C8> And did your most recent experience of Fake News i.e. stories that 
                            are false or made up, written deliberately to mislead  come from someone you know personally or someone you don't know personally? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
Table 166     Page 2343     <C5> How often do you experience Promotion of terrorism / radicalisation when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
Table 167     Page 2353     <C6> What impact has this had on you.... Promotion of terrorism\ radicalisation 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
Table 168     Page 2365     <C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
Table 169     Page 2396     <C8> And did your most recent experience of Promotion of terrorism\ radicalisation come from someone you know personally or someone you don't know personally? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
Table 170     Page 2406     <C5> How often do you experience Content promoting self-harm e.g. cutting, anorexia, suicide when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
Table 171     Page 2416     <C6>  What impact has this had on you....Content promoting self-harm e.g. cutting, anorexia, suicide 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
Table 172     Page 2428     <C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
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Table 173     Page 2459     <C8> And did your most recent experience of Content promoting self-harm 
                            e.g. cutting, anorexia, suicide come from someone you know personally or someone you don't know personally? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
Table 174     Page 2469     <C5> How often do you experience Harmful or misleading advertising when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
Table 175     Page 2479     <C6> What impact has this had on you.... Harmful or misleading advertising 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
Table 176     Page 2491     <C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
Table 177     Page 2537     <C8> And did your most recent experience of Harmful or misleading advertising come from someone you know personally or someone you don't know personally? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
Table 178     Page 2547     <C5> How often do you experience Hate speech / inciting violence when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
Table 179     Page 2557     <C6> What impact has this had on you.... Hate speech \ inciting violence 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
Table 180     Page 2569     <C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
Table 181     Page 2611     <C8> And did your most recent experience of Hate speech \ inciting violence come from someone you know personally or someone you don't know personally? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
Table 182     Page 2621     <C5> How often do you experience Unwelcome friend / follow requests / unwelcome contact or messages from strangers when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
Table 183     Page 2631     <C6> What impact has this had on you.... Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
Table 184     Page 2643     <C7> Which site or service were you using when you came across 
                            your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
Table 185     Page 2676     <C8> And did your most recent experience of Unwelcome friend\follow requests/ 
                            unwelcome contact or messages from strangers come from someone you know personally or someone you don't know personally? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
Table 186     Page 2686     <C5> How often do you experience Stalking / cyberstalking (harassment from other internet users) when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
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Table 187     Page 2696     <C6> What impact has this had on you.... Stalking/cyberstalking (harassment from other internet users) 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
Table 188     Page 2708     <C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
Table 189     Page 2738     <C8> And did your most recent experience of Stalking/cyberstalking 
                            (harassment from other internet users) come from someone you know personally or someone you don't know personally? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
Table 190     Page 2748     <C5> How often do you experience People pretending to be another person when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
Table 191     Page 2758     <C6> What impact has this had on you.... People pretending to be another person 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
Table 192     Page 2770     <C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
Table 193     Page 2801     <C8> And did your most recent experience of People pretending to be another person come from someone you know personally or someone you don't know personally? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
Table 194     Page 2811     <C5> How often do you experience Bullying, abusive behaviour or threats when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
Table 195     Page 2821     <C6> What impact has this had on you.... Bullying, abusive behaviour or threats 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
Table 196     Page 2833     <C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
Table 197     Page 2855     <C8> And did your most recent experience of Bullying, abusive behaviour or threats come from someone you know personally or someone you don't know personally? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
Table 198     Page 2865     <C5> How often do you experience Trolling (a person who deliberately 
                            says something controversial in order to start arguments of cause upset) when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer 
                            for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
Table 199     Page 2875     <C6> What impact has this had on you.... Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer 
                            for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
Table 200     Page 2887     <C7> Which site or service were you using when you came across your most 
                            recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer 
                            for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
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Table 201     Page 2912     <C8> And did your most recent experience of Trolling (a person who deliberately says 
                            something controversial in order to start arguments of cause upset) come from someone you know personally or someone you don't know personally? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer 
                            for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
Table 202     Page 2922     <C5> How often do you experience Feeling under pressure to send photos or other information about yourself to someone 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
Table 203     Page 2932     <C6> What impact has this had on you.... Feeling under pressure to send photos or other information about yourself to someone 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
Table 204     Page 2944     <C7> Which site or service were you using when you came across your 
                            most recent experience of....Feeling under pressure to send photos or other information about yourself to someone 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
Table 205     Page 2959     <C5> How often do you experience Cyber-flashing, i.e. receiving 
                            unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Cyber-flashing, 
                             i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
Table 206     Page 2969     <C6> What impact has this had on you....Cyber-flashing, i.e. receiving 
                            unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Cyber-flashing, 
                             i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
Table 207     Page 2981     <C7> Which site or service were you using when you came across your most recent experience 
                            of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Cyber-flashing, 
                             i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
Table 208     Page 3008     <C5> How often do you experience Fake images/fake videos, e.g. deep fake videos 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
Table 209     Page 3018     <C6> What impact has this had on you.... Fake images/fake videos, e.g. deep fake videos 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
Table 210     Page 3030     <C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
Table 211     Page 3060     <C5> How often do you experience Spam emails when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Spam emails 
 
Table 212     Page 3070     <C6> What impact has this had on you.... Spam emails 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Spam emails 
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Table 213     Page 3082     <C7> Which site or service were you using when you came across your most recent experience of Spam emails 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Spam emails 
 
Table 214     Page 3116     <C5> How often do you experience Government / agency surveillance when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
Table 215     Page 3126     <C6>  What impact has this had on you....Government\ agency surveillance 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
Table 216     Page 3138     <C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
Table 217     Page 3168     <C5> How often do you experience My personal data being processed without my knowledge / consent when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
Table 218     Page 3178     <C6> What impact has this had on you.... My personal data being processed without my knowledge/consent 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
Table 219     Page 3190     <C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
Table 220     Page 3222     <C5> How often do you experience People or organisations collecting data about me in unclear ways for commercial reasons when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
Table 221     Page 3232     <C6> What impact has this had on you.... People or organisations collecting data about me in unclear ways for commercial reasons 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
Table 222     Page 3244     <C7> Which site or service were you using when you came across your 
                            most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
Table 223     Page 3274     <C5> How often do you experience My personal information being stolen / hacked when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
Table 224     Page 3284     <C6> What impact has this had on you.... My personal information being stolen/hacked 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
Table 225     Page 3296     <C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
Table 226     Page 3318     <C5> How often do you experience Scams / fraud when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
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Table 227     Page 3328     <C6> What impact has this had on you.... Scams/ fraud 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
Table 228     Page 3340     <C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
Table 229     Page 3381     <C5> How often do you experience Private information being made public (e.g. photos) when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
Table 230     Page 3391     <C6> What impact has this had on you.... Private information being made public (e.g. photos) 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
Table 231     Page 3403     <C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
Table 232     Page 3423     <C5> How often do you experience Viruses / trojans / worms / spyware / malicious software when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
Table 233     Page 3433     <C6> What impact has this had on you.... Viruses/ trojans/ worms/ spyware/ malicious software 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
Table 234     Page 3445     <C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
Table 235     Page 3475     <C5> How often do you experience Spending too much time online when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
Table 236     Page 3485     <C6> What impact has this had on you.... Spending too much time online 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
Table 237     Page 3497     <C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
Table 238     Page 3542     <C5> How often do you experience Spending too much money online/ spending money you did not mean to 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
Table 239     Page 3552     <C6> What impact has this had on you.... Spending too much money online/ spending money you did not mean to 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
Table 240     Page 3564     <C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
Table 241     Page 3588     <C5> How often do you experience Other when using the internet? 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Other 
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Table 242     Page 3598     <C6> What impact has this had on you.... Other 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Other 
 
Table 243     Page 3610     <C7> Which site or service were you using when you came across your most recent experience of.....Other 
                            by Crossbreak 
                            Base: Those concerned about, experienced and selected to answer for Other 
 
Table 244     Page 3620     <C5> Summary table - frequency of experience 
                            Base: Those concerned about, experienced and selected to answer for: 
 
Table 245     Page 3622     <C5> Summary table - frequency of experience 
                            Base: All respondents 
 
Table 246     Page 3624     <C5> Summary table - frequency of experience 
                            Base: Those experienced 
 
Table 247     Page 3626     <C6> Summary table - level of impact 
                            Base: Those concerned about, experienced and selected to answer for: 
 
Table 248     Page 3630     <C6> Summary table - level of impact 
                            Base: All respondents 
 
Table 249     Page 3634     <C6> Summary table - level of impact 
                            Base: Those experienced 
 
Table 250     Page 3638     <C7> Summary table - site or service used 
                            Base: Those concerned about, experienced and selected to answer for: 
 
Table 251     Page 3656     C7 Any Harm Summary Table 
                            by Crossbreak 
                            Base: Any mentions of specific websites/Nets 
 
Table 252     Page 3729     <C8> Summary table - knowledge of the people involved 
                            Base: Those concerned about, experienced and selected to answer for: 
 
Table 253     Page 3731     <D1> Have you ever taken action to report anything you have seen on the internet that you thought was offensive, disturbing or harmful? 
                            by Crossbreak 
                            Base: All respondents 
 
Table 254     Page 3741     <D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
                            by Crossbreak 
                            Base: All who have taken action 
 
Table 255     Page 3815     <D2b> What happened when you reported the offensive, disturbing or harmful content? 
                            by <D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
                            Base: All who have taken action 
 
Table 256     Page 3820     <D2c> Was your complaint resolved to your satisfaction? 
                            by <D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
                            Base: All who have taken action 
 
Table 257     Page 3825     <D2> What did you do? 
                            by Crossbreak 
                            Base: All who have taken action to report something seen on the internet 
 
Table 258     Page 3845     <D2b> What happened when you reported the offensive, disturbing or harmful content? 
                            by Crossbreak 
                            Base: All who have taken action to report something seen on the internet 
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Table 259     Page 3855     <D2c> Was your complaint resolved to your satisfaction? 
                            by Crossbreak 
                            Base: All who have taken action to report something seen on the internet 
 
Table 260     Page 3865     <D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
                            by Crossbreak 
                            Base: All who have not taken action to report something seen on the internet 
 
Table 261     Page 3885     <E1a> Level of agreement with - The benefits of going online outweigh the risks 
                            by Crossbreak 
                            Base: All respondents 
 
Table 262     Page 3895     <E1b> Level of agreement with -  It is impossible to avoid seeing harmful or offensive photos and videos if you use the internet 
                            by Crossbreak 
                            Base: All respondents 
 
Table 263     Page 3907     <E1c> Level of agreement with -  Online ‘trolls’ and bullies put me off using social media 
                            by Crossbreak 
                            Base: All respondents 
 
Table 264     Page 3918     <E1d> Level of agreement with -  If illegal, offensive or harmful 
                            material appears on the most popular and most used websites and social media sites I would trust them to remove it quickly 
                            by Crossbreak 
                            Base: All respondents 
 
Table 265     Page 3928     <E1e> Level of agreement with - I always agree to terms and conditions without reading them, so that I can access the service or content 
                            by Crossbreak 
                            Base: All respondents 
 
Table 266     Page 3938     <E1f> Level of agreement with -  Websites and social media sites provide me with the tools and features I need to stay safe online 
                            by Crossbreak 
                            Base: All respondents 
 
Table 267     Page 3948     <E1g> Level of agreement with -  Websites and social media 
                            sites have an important role in supporting free speech, even where some users might find the content offensive 
                            by Crossbreak 
                            Base: All respondents 
 
Table 268     Page 3958     <E1h> Level of agreement with -  I don’t mind if organisations use information about me to decide which adverts they show me 
                            by Crossbreak 
                            Base: All respondents 
 
Table 269     Page 3968     <E1i> Level of agreement with -  I don’t mind if organisations use information about me to decide what content they show me 
                            by Crossbreak 
                            Base: All respondents 
 
Table 270     Page 3978     <E1j> Level of agreement with - I feel that I have a good understanding 
                            about how websites and social media use information about me to decide which adverts and content (e.g. TV programmes, 
                            video clips, posts by other users, news articles) to show me 
                            by Crossbreak 
                            Base: All respondents 
 
Table 271     Page 3988     <E1j> Level of agreement with - I would like the most used websites and social media sites to do more to keep me and others safe 
                            by Crossbreak 
                            Base: All respondents 
 
Table 272     Page 3998     <E1j> Level of agreement with - I would find it difficult to leave a website or social media site (like Facebook, Twitter) if I wanted to 
                            by Crossbreak 
                            Base: All respondents 
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Table 273     Page 4008     E1 Agreement summary table 
                            by Crossbreak 
                            Base: All respondents 
 
Table 274     Page 4079     <E1> Summary table -  Level of agreement with - 
                            Base: All respondents 
 
Table 275     Page 4080     <E2d>  Understanding of the level of regulation in the Video sharing websites, such as YouTube and Vimeo 
                            by Crossbreak 
                            Base: All respondents 
 
Table 276     Page 4090     <E2e>  Understanding of the level of regulation in the Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
                            by Crossbreak 
                            Base: All respondents 
 
Table 277     Page 4100     <E2g>  Understanding of the level of regulation in the Blogs and blogging websites 
                            by Crossbreak 
                            Base: All respondents 
 
Table 278     Page 4110     <E2h  Understanding of the level of regulation in the Subscription video on demand services (e.g. Netflix, Amazon Prime) 
                            by Crossbreak 
                            Base: All respondents 
 
Table 279     Page 4120     <E2i>  Understanding of the level of regulation in the Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger ) 
                            by Crossbreak 
                            Base: All respondents 
 
Table 280     Page 4130     <E2> Summary table - Understanding of the level of regulation in the UK 
                            Base: All respondents 
 
Table 281     Page 4131     <E3d> Should  there be more, less or about the same amount of regulation as there is today for Video sharing websites, such as YouTube and Vimeo 
                            by Crossbreak 
                            Base: All respondents 
 
Table 282     Page 4141     <E3e> Should  there be more, less or about the same amount of regulation as there is today for Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
                            by Crossbreak 
                            Base: All respondents 
 
Table 283     Page 4151     <E3g> Should  there be more, less or about the same amount of regulation as there is today for Blogs and blogging websites 
                            by Crossbreak 
                            Base: All respondents 
 
Table 284     Page 4161     <E3h> Should  there be more, less or about the same amount of regulation as there is today for Subscription video on demand services (e.g. Netflix, Amazon Prime) 
                            by Crossbreak 
                            Base: All respondents 
 
Table 285     Page 4171     <E3i> Should  there be more, less or about the same amount 
                            of regulation as there is today for Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger) 
                            by Crossbreak 
                            Base: All respondents 
 
Table 286     Page 4181     E3 summary table -  More regulation needed for: 
                            by Crossbreak 
                            Base: All respondents 
 
Table 287     Page 4191     <E3> Summary table -  Should  there be more, less or about the same amount of regulation as there is today for: 
                            Base: All respondents 
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Table 288     Page 4192     <E4> Which, if any, of the following sites or apps do you use nowadays? 
                            by Crossbreak 
                            Base: All respondents 
 
Table 289     Page 4213     <E5> Facebook - Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 290     Page 4223     <E5> Facebook - Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 291     Page 4233     <E5> Facebook - Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 292     Page 4243     <E5> Instagram - Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 293     Page 4253     <E5> Instagram - Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 294     Page 4263     <E5> Instagram - Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 295     Page 4273     <E5> Wikipedia - Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 296     Page 4283     <E5> Wikipedia - Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 297     Page 4293     <E5> Wikipedia - Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 298     Page 4303     <E5> Snapchat - Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 299     Page 4313     <E5> Snapchat - Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 300     Page 4323     <E5> Snapchat - Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 301     Page 4333     <E5> Google - Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 302     Page 4343     <E5> Google - Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
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Table 303     Page 4353     <E5> Google - Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 304     Page 4363     <E5> BBC News website/app - Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 305     Page 4373     <E5> BBC News website/app - Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 306     Page 4383     <E5> BBC News website/app - Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 307     Page 4393     <E5> Amazon - Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 308     Page 4403     <E5> Amazon - Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 309     Page 4413     <E5> Amazon - Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 310     Page 4423     <E5> Sky News website/app - Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 311     Page 4433     <E5> Sky News website/app - Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 312     Page 4443     <E5>Sky News website/app - Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 313     Page 4453     <E5> Twitter - Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 314     Page 4463     <E5>Twitter - Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 315     Page 4473     <E5> Twitter - Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 316     Page 4483     <E5> Daily Mail Online - Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 317     Page 4493     <E5> Daily Mail Online - Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
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Table 318     Page 4503     <E5> Daily Mail Online - Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 319     Page 4513     <E5> Guardian online - Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 320     Page 4523     <E5> Guardian online - Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 321     Page 4533     <E5> Guardian online - Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 322     Page 4543     <E5> YouTube - Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 323     Page 4553     <E5> YouTube - Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 324     Page 4563     <E5> YouTube - Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 325     Page 4573     <E5> WhatsApp - Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 326     Page 4583     <E5> WhatsApp - Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 327     Page 4593     <E5> WhatsApp - Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 328     Page 4603     <E5> TikTok - Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 329     Page 4613     <E5> TikTok - Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 330     Page 4623     <E5> TikTok - Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 331     Page 4633     <E5> Skype - Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 332     Page 4643     <E5> Skype - Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
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Table 333     Page 4653     <E5> Skype - Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 334     Page 4663     <E5> Google Hangouts - Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 335     Page 4673     <E5> Google Hangouts - Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 336     Page 4683     <E5> Google Hangouts - Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 337     Page 4693     <E5> Facebook Messenger - Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 338     Page 4703     <E5> Facebook Messenger - Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 339     Page 4713     <E5> Facebook Messenger - Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 340     Page 4723     <E5> LINE- Protecting you from disturbing/dangerous/violent content 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 341     Page 4733     <E5> LINE- Not providing misleading information 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 342     Page 4743     <E5> LINE- Using your data responsibly/protecting your personal data 
                            by Crossbreak 
                            Base: All respondents randomly selected 
 
Table 343     Page 4753     <E5> Summary table -  Protecting you from disturbing/dangerous/violent content 
                            Base: All respondents randomly selected 
 
Table 344     Page 4755     <E5> Summary table - Not providing misleading information 
                            Base: All respondents randomly selected 
 
Table 345     Page 4757     <E5> Summary table - Using your data responsibly/protecting your personal data 
                            Base: All respondents randomly selected 
 
Table 346     Page 4759     <E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
                            by Crossbreak 
                            Base: All respondents 
 
Table 347     Page 4776     <E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
                            by Crossbreak 
                            Base: All respondents 
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Table 348     Page 4822     <E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
                            by Crossbreak 
                            Base: Facebook randomly selected from E6a 
 
Table 349     Page 4866     <E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
                            by Crossbreak 
                            Base: Instagram randomly selected from E6a 
 
Table 350     Page 4911     <E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
                            by Crossbreak 
                            Base: Wikipedia randomly selected from E6a 
 
Table 351     Page 4956     <E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
                            by Crossbreak 
                            Base: Snapchat randomly selected from E6a 
 
Table 352     Page 5000     <E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
                            by Crossbreak 
                            Base: Google randomly selected from E6a 
 
Table 353     Page 5045     <E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
                            by Crossbreak 
                            Base: BBC News website/app randomly selected from E6a 
 
Table 354     Page 5089     <E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
                            by Crossbreak 
                            Base: Amazon randomly selected from E6a 
 
Table 355     Page 5133     <E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
                            by Crossbreak 
                            Base: Sky News website/app randomly selected from E6a 
 
Table 356     Page 5178     <E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
                            by Crossbreak 
                            Base: Twitter randomly selected from E6a 
 
Table 357     Page 5224     <E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
                            by Crossbreak 
                            Base: Daily Mail Online randomly selected from E6a 
 
Table 358     Page 5270     <E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
                            by Crossbreak 
                            Base: Guardian online randomly selected from E6a 
 
Table 359     Page 5316     <E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
                            by Crossbreak 
                            Base: YouTube randomly selected from E6a 
 
Table 360     Page 5361     <E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
                            by Crossbreak 
                            Base: WhatsApp randomly selected from E6a 
 
Table 361     Page 5404     <E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
                            by Crossbreak 
                            Base: TikTok randomly selected from E6a 
 
Table 362     Page 5450     <F1> What is your working status? 
                            by Crossbreak 
                            Base: All respondents 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020 
 
Table 363     Page 5461     <F2> How many adults aged 16+ are there in your household altogether, including yourself? 
                            by Crossbreak 
                            Base: All respondents 
 
Table 364     Page 5471     <F3> Do you have any children under 16 living in the household? 
                            by Crossbreak 
                            Base: All respondents 
 
Table 365     Page 5481     <F5> Into which of the following age groups do they fall? 
                            by Crossbreak 
                            Base: All with children under 16 in the household 
 
Table 366     Page 5491     <F6> Which of these best describes your ethnic origin? 
                            by Crossbreak 
                            Base: All respondents 
 
Table 367     Page 5512     <F7> Which, if any, of the following describes your religion or belief? 
                            by Crossbreak 
                            Base: All respondents 
 
Table 368     Page 5524     <F8> Ofcom wants to ensure that it talks to as representative a sample of people as possible. Please indicate which of the following you consider yourself to be: 
                            by Crossbreak 
                            Base: All respondents 
 
Table 369     Page 5534     <F9a> Do we have your permission to ask you about any issues that impact your daily activities or the work you can do? 
                            by Crossbreak 
                            Base: All respondents 
 
Table 370     Page 5544     <F9b> Which of these, if any, limit your daily activities or the work you can do? 
                            by Crossbreak 
                            Base: All that allow permission to ask impact to daily activities 
 
Table 371     Page 5567     <F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
                            by Crossbreak 
                            Base: All respondents 
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Table 1 
<A2> Sex of respondent? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Male                           1018         1018++B       ---        141b       127-       181        172        156        122        119B         267        353        397          258++BD    287        248bD      226-- 
                                 49%         100%         -%          52%        41%        48%        49%        49%        50%        57%          46%        48%        51%          56%        46%        54%        42% 
 
Female                         1062            ---     1062++A       131        179+aG     194        183        165        122         89          310        377        376          205--      337Ac      214        306 
                                                                                                                                                                                                                       ++AC 
                                 51%           -%       100%          48%        59%        52%        51%        51%        50%        43%          54%        52%        49%          44%        54%        46%        58% 
 
Other / prefer 
to use my own term 
(PLEASE WRITE IN BELOW)           -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Prefer not to say                 -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 1 (continuation) 
<A2> Sex of respondent? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Male                           1018          544        473           74--      124--      157A       271--a     736++ABD     851-       166++A 
                                 49%          50%        48%          32%        40%        49%        42%        52%          48%        59% 
 
Female                         1062          542        520          159++CdE   182++E     166        379++E     678--        940+B      116-- 
                                 51%          50%        52%          68%        60%        51%        58%        48%          52%        41% 
 
Other / prefer 
to use my own term 
(PLEASE WRITE IN BELOW)           -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Prefer not to say                 -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 1 (continuation) 
<A2> Sex of respondent? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Male                           1018           40        116         81        100         71         84        101        128        135         31         51         80          897        120        101         19 
                                 49%          48%        51%        49%        54%        48%        45%        54%        44%        50%        49%        49%        48%          49%        51%        54%        38% 
 
Female                         1062           44        113         85         87         75        103         86        163        135         32         53         87          945        117         87         31 
                                 51%          52%        49%        51%        46%        52%        55%        46%        56%        50%        51%        51%        52%          51%        49%        46%        62% 
 
Other / prefer 
to use my own term 
(PLEASE WRITE IN BELOW)           -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Prefer not to say                 -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 1 (continuation) 
<A2> Sex of respondent? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Male                           1018          435c        82        280-        83c        73+bC       165        492          526+c      333        158         86          449        345        208         11 
                                 49%          51%        44%        44%        56%        61%          51%        49%          52%        47%        44%        44%          48%        51%        48%        42% 
 
Female                         1062          425        104e       356+adE     66         47-         159        521          483-       380        199a       108          490        329        222         15 
                                 51%          49%        56%        56%        44%        39%          49%        51%          48%        53%        56%        56%          52%        49%        52%        58% 
 
Other / prefer 
to use my own term 
(PLEASE WRITE IN BELOW)           -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Prefer not to say                 -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 1 (continuation) 
<A2> Sex of respondent? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Male                           1018          806--      736--      285-       382        182++ABCD    852-       579--      528        612-       152+aBcd     613        418        379        292        384 
                                 49%          47%        46%        45%        48%        59%          48%        45%        48%        46%        56%          48%        47%        49%        51%        51% 
 
Female                         1062          912++E     849++E     351+E      417E       127--        934+e      710++E     574e       709+e      119-         669        470        398        276        362 
                                 51%          53%        54%        55%        52%        41%          52%        55%        52%        54%        44%          52%        53%        51%        49%        49% 
 
Other / prefer 
to use my own term 
(PLEASE WRITE IN BELOW)           -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Prefer not to say                 -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 1 (continuation) 
<A2> Sex of respondent? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Male                           1018          160--      827++A       549        639-       538        363-       525--        474        334        158         52a         514-       344a       113         47 
                                 49%          40%        51%          47%        47%        47%        45%        45%          46%        49%        53%        61%          46%        53%        53%        46% 
 
Female                         1062          238++B     781--        627        727+       612        442+       640++        549d       342        138         34          595+b      310        102         55 
                                 51%          60%        49%          53%        53%        53%        55%        55%          54%        51%        47%        39%          54%        47%        47%        54% 
 
Other / prefer 
to use my own term 
(PLEASE WRITE IN BELOW)           -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Prefer not to say                 -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 1 (continuation) 
<A2> Sex of respondent? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Male                           1018           35 
                                 49%          47% 
 
Female                         1062           39 
                                 51%          53% 
 
Other / prefer 
to use my own term 
(PLEASE WRITE IN BELOW)           -            - 
                                  -%           -% 
 
Prefer not to say                 -            - 
                                  -%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 1 (continuation) 
<A2> Sex of respondent? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Male                           1018          526+CeeG   482        538--      316++CEEGj 653-       514--      354g       212--      150         62        384        157++aCEEFGHiJ 
                                                   ++CEEGhJ 
                                 49%          52%        55%        45%        55%        47%        46%        50%        42%        47%        46%        47%        62% 
 
Female                         1062          482-k      399--      661++ABDK  260--      742+aBDK   613++aBDK  361K       288++ABDfK 172bK       72k       439BdK      95-- 
                                 51%          48%        45%        55%        45%        53%        54%        50%        58%        53%        54%        53%        38% 
 
Other / prefer 
to use my own term 
(PLEASE WRITE IN BELOW)           -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Prefer not to say                 -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 1 (continuation) 
<A2> Sex of respondent? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Male                           1018          665--      276--      223BDnq    181--      740BDnQ    337aBDNQ   488        155        202bDnq     84dn       60BDNq    574BDnQ    615bd       26-       133bdn      32 
                                                                                                                   ++ABcDEfGi 
                                                                                                                        LMNoQ 
                                 49%          46%        41%        52%        40%        50%        52%        47%        63%        51%        51%        58%        51%        47%        34%        50%        49% 
 
Female                         1062          773++fH    394        208h       270        745H       309h       561H        92--      195h        80         44        552H       690H        51        131h        34 
                                                 ++CEFHiKLm            ++CEFHIjKL                                                                                                    +ceFHijKlo 
                                                          o                    mo 
                                 51%          54%        59%        48%        60%        50%        48%        53%        37%        49%        49%        42%        49%        53%        66%        50%        51% 
 
Other / prefer 
to use my own term 
(PLEASE WRITE IN BELOW)           -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Prefer not to say                 -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 1 (continuation) 
<A2> Sex of respondent? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Male                           1018          395--        **        31 
                                 49%          43%         **        54% 
 
Female                         1062          524++cEFHikL **        27 
                                 51%          57%         **        46% 
 
Other / prefer 
to use my own term 
(PLEASE WRITE IN BELOW)           -            -          **         - 
                                  -%           -%         **         -% 
 
Prefer not to say                 -            -          **         - 
                                  -%           -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 2 
<A4> Which of the following age bands are you in? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
16 - 17                          24           15          9           24++BCDEFG  -          -          -          -          -          -           24++BC      ---        ---          6         15++cD      2          1- 
                                  1%           1%         1%           9%         -%         -%         -%         -%         -%         -%           4%         -%         -%           1%         2%         1%         *% 
 
18 - 24                         248          126        122          248++BCDEFG  ---        ---        ---        ---        ---        ---        248++BC      ---        ---         35--       89A        52         71a 
                                 12%          12%        11%          91%         -%         -%         -%         -%         -%         -%          43%         -%         -%           8%        14%        11%        13% 
 
25 - 34                         305          127-       179+a          ---      305++ACDEFG  ---        ---        ---        ---        ---        305++BC      ---        ---         52         97         64         92a 
                                 15%          12%        17%           -%       100%         -%         -%         -%         -%         -%          53%         -%         -%          11%        16%        14%        17% 
 
35 - 44                         375          181        194            ---        ---      375++ABDEFG  ---        ---        ---        ---          ---      375++AC      ---        100d       121         73         81 
                                 18%          18%        18%           -%         -%       100%         -%         -%         -%         -%           -%        51%         -%          22%        19%        16%        15% 
 
45 - 54                         355          172        183            ---        ---        ---      355++ABCEFG  ---        ---        ---          ---      355++AC      ---         76        105         96+d       77 
                                 17%          17%        17%           -%         -%         -%       100%         -%         -%         -%           -%        49%         -%          16%        17%        21%        15% 
 
55 - 64                         321          156        165            ---        ---        ---        ---      321++ABCDFG  ---        ---          ---        ---      321++AB       73         82         90+b       76 
                                 15%          15%        15%           -%         -%         -%         -%       100%         -%         -%           -%         -%        42%          16%        13%        19%        14% 
 
65 - 74                         244          122        122            ---        ---        ---        ---        ---      244++ABCDEG  ---          ---        ---      244++AB       65         59         54         66 
                                 12%          12%        11%           -%         -%         -%         -%         -%       100%         -%           -%         -%        32%          14%         9%        12%        12% 
 
75+                             208          119+b       89-           ---        ---        ---        ---        ---        ---      208++ABCDEF    ---        ---      208++AB       56c        55         30-        68C 
                                 10%          12%         8%           -%         -%         -%         -%         -%         -%       100%           -%         -%        27%          12%         9%         6%        13% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 2 (continuation) 
<A4> Which of the following age bands are you in? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
16 - 17                          24           21++B       3--          4          8+e        6         11         13           19          5 
                                  1%           2%         *%           2%         3%         2%         2%         1%           1%         2% 
 
18 - 24                         248          124        124           35BCd      17--       19--       57-       191++BCd     207         39 
                                 12%          11%        12%          15%         6%         6%         9%        13%          12%        14% 
 
25 - 34                         305          149        156          106++BCDE   86++CE     36        162++CE    143--        258         47 
                                 15%          14%        16%          45%        28%        11%        25%        10%          14%        17% 
 
35 - 44                         375          221+b      154-          77++E     142++AE    136++E     262++E     106--        295--       80++A 
                                 18%          20%        15%          33%        47%        42%        40%         7%          16%        28% 
 
45 - 54                         355          181        174            6--       40A        95++ABDE  118A       231A         287-        67+a 
                                 17%          17%        17%           2%        13%        30%        18%        16%          16%        24% 
 
55 - 64                         321          155        166            6--       12--       27--a      36--      283++ABCD    281         36 
                                 15%          14%        17%           2%         4%         8%         6%        20%          16%        13% 
 
65 - 74                         244          124        120            ---        *--        1--        1--      241++ABCD    240++B       2-- 
                                 12%          11%        12%           -%         *%         *%         *%        17%          13%         1% 
 
75+                             208          111         97            ---        ---        2--        2--      205++ABCD    203++B       5-- 
                                 10%          10%        10%           -%         -%         1%         *%        15%          11%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 2 (continuation) 
<A4> Which of the following age bands are you in? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
16 - 17                          24            -          -          3          2          6++bfhl    -          5          2          4          2+BFhl     1          1           19          5          5          * 
                                  1%           -%         -%         2%         1%         4%         -%         2%         1%         1%         2%         1%         1%           1%         2%         2%         1% 
 
18 - 24                         248           10         30         18         29         14         16         17         35         37          7         13         21          231+bc      17-        12-         6 
                                 12%          12%        13%        11%        15%        10%         9%         9%        12%        14%        12%        13%        12%          13%         7%         6%        11% 
 
25 - 34                         305           12         41         39++fgHI   29         27         23         22         32         29          9         17         26          275         30         28          2 
                                 15%          14%        18%        23%        16%        18%        12%        12%        11%        11%        15%        17%        15%          15%        13%        15%         4% 
 
35 - 44                         375           15         39         23         28         23         42k        28         41         79         12k        14-        31          345         30         24          6 
                                                                                                                              ++bCDeGHjK 
                                                                                                                                       l 
                                 18%          19%        17%        14%        15%        16%        22%        15%        14%        29%        19%        14%        19%          19%        13%        13%        12% 
 
45 - 54                         355           13         37         29         24         24         37         25         61         53         10         16         25          309         46         36         10 
                                 17%          16%        16%        17%        13%        16%        20%        13%        21%        19%        17%        16%        15%          17%        19%        19%        19% 
 
55 - 64                         321           10         38         24         41         18         28         27         42         43          9         15         25          283         38         29          9 
                                 15%          12%        17%        14%        22%        12%        15%        15%        14%        16%        15%        15%        15%          15%        16%        16%        17% 
 
65 - 74                         244           10i        26i        20i        30I        15         19         30I        41I        11--        7I        15I        21I         197--       47++A      37++A       9 
                                 12%          12%        11%        12%        16%        10%        10%        16%        14%         4%        11%        14%        13%          11%        20%        20%        18% 
 
75+                             208           12Di       19         11          5--       20Di       21d        34++bCDIjl 38Di       15          6D        11Di       17D         183         26         17          8 
                                 10%          15%         8%         6%         3%        14%        11%        18%        13%         6%         9%        11%        10%          10%        11%         9%        17% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 2 (continuation) 
<A4> Which of the following age bands are you in? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
16 - 17                          24           12          3          3          1          4c           2         14           18+c        6          -          -           12          7          5          - 
                                  1%           1%         2%         1%         1%         3%           1%         1%           2%         1%         -%         -%           1%         1%         1%         -% 
 
18 - 24                         248          155++bCD    18         38--        9         23CD         15--      139+A        182++BCD    61--CD      5--        2--         73--       87A        86++AB      - 
                                 12%          18%         9%         6%         6%        19%           5%        14%          18%         9%         1%         1%           8%        13%        20%         -% 
 
25 - 34                         305          179++BCD    17         60--       10-        23cd         29-       184++A       210++BCD    86-CD       9--        7--        114-       110         80+A        2 
                                 15%          21%         9%        10%         7%        19%           9%        18%          21%        12%         3%         3%          12%        16%        19%         7% 
 
35 - 44                         375          163c        37         87--       47++AbC    26           40-       183          219++CD    127CD       29--        7--        166        132         77          * 
                                 18%          19%        20%        14%        31%        22%          12%        18%          22%        18%         8%         3%          18%        20%        18%         1% 
 
45 - 54                         355          134         19-       111         33b        23           50        181          178        118         59         31          153        128         71          1 
                                 17%          16%        10%        17%        22%        19%          15%        18%          18%        16%        16%        16%          16%        19%        17%         3% 
 
55 - 64                         321          111-        48++Ace   103         27         15           53        160          122--      132+A       67a        38a         164c       105         51          1 
                                 15%          13%        26%        16%        18%        12%          16%        16%          12%        18%        19%        20%          17%        16%        12%         4% 
 
65 - 74                         244           66--       30AE      112++AdE    12          4-          57++B      99-          55--      112++A      77++A      42++A       127b        64         42          5 
                                 12%           8%        16%        18%         8%         3%          17%        10%           5%        16%        21%        22%          14%         9%        10%        21% 
 
75+                             208           39--       14        121++ABDE   11          3-          79++B      53--         25--       72A       112++AB     67++AB      130++BC     42--       17--       17 
                                 10%           5%         8%        19%         7%         3%          24%         5%           2%        10%        31%        35%          14%         6%         4%        64% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 2 (continuation) 
<A4> Which of the following age bands are you in? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
16 - 17                          24           18         16          5         13          6           18         13          4--       11          6c          16         12          7          9          8 
                                  1%           1%         1%         1%         2%         2%           1%         1%         *%         1%         2%           1%         1%         1%         2%         1% 
 
18 - 24                         248          198        188         66         82         44          196--      152        105--      136-        47+abCD     166        129++de     90         53         77 
                                 12%          12%        12%        10%        10%        14%          11%        12%        10%        10%        17%          13%        15%        12%         9%        10% 
 
25 - 34                         305          246        232         91        118         54          246-       190        160        187         57++abcd    215++E     162++E     122e       106+E       84-- 
                                 15%          14%        15%        14%        15%        18%          14%        15%        14%        14%        21%          17%        18%        16%        19%        11% 
 
35 - 44                         375          339++E     317++E     136+E      152E        32--        337+e      274++E     210e       243         33-         256+e      193++E     154e       112e       110- 
                                 18%          20%        20%        21%        19%        10%          19%        21%        19%        18%        12%          20%        22%        20%        20%        15% 
 
45 - 54                         355          305        288        121        142         45          321+       226        191        237         33          233        163        142        101        117 
                                 17%          18%        18%        19%        18%        14%          18%        18%        17%        18%        12%          18%        18%        18%        18%        16% 
 
55 - 64                         321          278e       258e       103        132e        32-         292+e      203        196+e      230++e      29          186        122        124         83        127 
                                 15%          16%        16%        16%        17%        10%          16%        16%        18%        17%        11%          15%        14%        16%        15%        17% 
 
65 - 74                         244          193        165--       76         98         43          212        128--      131        174+b       30          129-b       58--       93B        68B       100B 
                                 12%          11%        10%        12%        12%        14%          12%        10%        12%        13%        11%          10%         7%        12%        12%        13% 
 
75+                             208          141--      122--       38--       62-        52++ABCD    163--      103--      105        103--       35bd         82--       49--       44--       36--      122++ABCD 
                                 10%           8%         8%         6%         8%        17%           9%         8%        10%         8%        13%           6%         6%         6%         6%        16% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 2 (continuation) 
<A4> Which of the following age bands are you in? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
16 - 17                          24            8         15            6-        12          5--        3-         7-           6-         9          3          5++ABc       4--        6          7+Ab       7++AB 
                                  1%           2%         1%           1%         1%         *%         *%         1%           1%         1%         1%         6%           *%         1%         3%         7% 
 
18 - 24                         248           69++B     170--        124        142-       112--       68--      121           54--      114++A      60++A      20++A        45--      112++A      69++AB     22++A 
                                 12%          17%        11%          11%        10%        10%         8%        10%           5%        17%        20%        23%           4%        17%        32%        22% 
 
25 - 34                         305           71        222          165        202        169        101        175          104--      135++A      53A        14          113--      123++A      44+A       26++A 
                                 15%          18%        14%          14%        15%        15%        13%        15%          10%        20%        18%        16%          10%        19%        21%        25% 
 
35 - 44                         375           83        278          238+       269+       224        157        216          140--      153++A      63a        19          186        141+a       34         13 
                                 18%          21%        17%          20%        20%        20%        19%        19%          14%        23%        21%        23%          17%        22%        16%        13% 
 
45 - 54                         355           75        266          199        233        208        131        198          161        113         65+a       16          182        122         31         19 
                                 17%          19%        17%          17%        17%        18%        16%        17%          16%        17%        22%        18%          16%        19%        14%        19% 
 
55 - 64                         321           54        256          181        223        180        133        191          207++BCD    74--       34          6-         216++BC     74--       18-        13 
                                 15%          14%        16%          15%        16%        16%        17%        16%          20%        11%        11%         7%          19%        11%         8%        13% 
 
65 - 74                         244           30-       210++A       163++      176        161++      125++      151          166++BCd    59-        15--        4          179++BCD    53--        9--        2-- 
                                 12%           7%        13%          14%        13%        14%        15%        13%          16%         9%         5%         5%          16%         8%         4%         2% 
 
75+                             208           10--      190++A       100-       111--       91--       88        106          186++BCD    19--        2--        2-         185++BCD    22--        2--        --- 
                                 10%           2%        12%           8%         8%         8%        11%         9%          18%         3%         1%         3%          17%         3%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 2 (continuation) 
<A4> Which of the following age bands are you in? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
16 - 17                          24            7++ 
                                  1%           9% 
 
18 - 24                         248           19++ 
                                 12%          25% 
 
25 - 34                         305           15 
                                 15%          20% 
 
35 - 44                         375           11 
                                 18%          15% 
 
45 - 54                         355           13 
                                 17%          18% 
 
55 - 64                         321            7 
                                 15%          10% 
 
65 - 74                         244            2- 
                                 12%           3% 
 
75+                             208            -- 
                                 10%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 2 (continuation) 
<A4> Which of the following age bands are you in? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
16 - 17                          24           12         21++j      14         18++aceej  18         13         11          6          6          3          8          2 
                                  1%           1%         2%         1%         3%         1%         1%         2%         1%         2%         2%         1%         1% 
 
18 - 24                         248           96--      173        148        147        216++AG    187++AcGj  114++AG     44         71         28++AcGjk 101         29 
                                                   ++ACeGJk            ++AbCEEFGJ                                              ++ACefGJK 
                                                                                K 
                                 12%           9%        20%        12%        26%        15%        17%        16%         9%        22%        21%        12%        11% 
 
25 - 34                         305          142        173++AGk   206++G     115++aGk   242++G     202++G     113g        53-        67++aGk    26g       127g        33 
                                 15%          14%        20%        17%        20%        17%        18%        16%        11%        21%        19%        15%        13% 
 
35 - 44                         375          186        181+       255++      113        308++      246++      133         97         65         33        179++       64++a 
                                 18%          18%        21%        21%        20%        22%        22%        19%        19%        20%        25%        22%        25% 
 
45 - 54                         355          174d       126-       195d        65--      255bDk     196D       115d       103+bDk     64bDk      26d       139d        29 
                                 17%          17%        14%        16%        11%        18%        17%        16%        21%        20%        20%        17%        12% 
 
55 - 64                         321          166di      119        176         63--      194-       156         97         82di       43         11-       119         50bDeefi 
                                 15%          17%        14%        15%        11%        14%        14%        14%        16%        13%         8%        15%        20% 
 
65 - 74                         244          121BDEEHi   57--H     126BdeeH    36--H     102--H      85--H      69H        61BDEeHi    4--        6-        91BdeeHi   31bdeeHi 
                                 12%          12%         6%        10%         6%         7%         8%        10%        12%         1%         4%        11%        12% 
 
75+                             208          111         31--h      80--BdeeHi 19--h      61--H      42--H      64BDEEHI   53BcDEEHI   1--        1--       59--BdeEHi 14-H 
                                       BCDEEHIjk 
                                 10%          11%         4%         7%         3%         4%         4%         9%        11%         *%         1%         7%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 2 (continuation) 
<A4> Which of the following age bands are you in? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
16 - 17                          24           19         17++e       7         18         14          6         12          2          6          2          -         23++       17          5          4          2 
                                                                        ++AEFGhMQ                                                                                                    ++AcEFGHij 
                                                                                                                                                                                          klMoQ 
                                  1%           1%         2%         2%         4%         1%         1%         1%         1%         1%         1%         -%         2%         1%         7%         1%         3% 
 
18 - 24                         248          216++eFJs  172         62FJs     150        174Fjs      41--      126Fjs      30fjs      97          8-        13s       184++EFgJS 191++FJs    37         34Fjs      13FJS 
                                                 ++ACEFGHJk            ++AbCEFGHi                                             ++ACEFGHJk                                             ++ABCdEFGH 
                                                      LMOQS               JKLMOQS                                                  LMOqS                                              IJKLMOPQS 
                                 12%          15%        26%        15%        33%        12%         6%        12%        12%        25%         5%        12%        16%        15%        48%        13%        19% 
 
25 - 34                         305          255++FS    165         63s       124        227s        76-s      187++FS     39s        75+fS      24s        14s       215++eFS   238++FS     20+ceFoS   36s        17+ceFoS 
                                                 ++ACEFGhjk            ++ACEFGHiJ 
                                                       lMOS                kLMOqS 
                                 15%          18%        25%        15%        27%        15%        12%        18%        16%        19%        15%        14%        19%        18%        27%        14%        26% 
 
35 - 44                         375          294++fNs   138Ns       83ns       77ns      275ns      102ns      202ns       43ns       85jNS      20         29+dfjNS  226+Ns     289++FjNS    4-        61fjNS     16nS 
                                 18%          20%        21%        19%        17%        19%        16%        19%        17%        21%        12%        28%        20%        22%         6%        23%        24% 
 
45 - 54                         355          249D        99d        71d        45--      251D       107d       176D        41d        67d        29d        15        186D       219D         8         44d        13d 
                                 17%          17%        15%        17%        10%        17%        17%        17%        17%        17%        18%        14%        17%        17%        11%        17%        20% 
 
55 - 64                         321          206BDN      53--       65BDN      27--      229BDN     127        168BDNp     51         48Dn       19n        20BDNp    153-BDN    197BDN       1--       49BDNp      3 
                                                                                             ++aBDILmNp             +aBDilNpq 
                                                                                                      Q 
                                 15%          14%         8%        15%         6%        15%        20%        16%        21%        12%        12%        19%        14%        15%         1%        19%         5% 
 
65 - 74                         244          130--BDInq  21--d      42BDIn      4--      168BDIlMNpQ 92        112BDImnQ   20BDin     12--       36         10bDin     87--BDIn  101--BDIn    ---       23BDin      1- 
                                                                                             +ABDhILMNp                                  ++ABCDEGHI 
                                                                                                      Q                                     kLMNOPQ 
                                 12%           9%         3%        10%         1%        11%        14%        11%         8%         3%        22%         9%         8%         8%         -%         9%         2% 
 
75+                             208           69--BDiq    5--       37aBDIlMnQ  6--      146         93         66--BDIQ   21aBDIlmnQ  7--       26          4b        51--BDiq   54--Bd      1-        13-Bd       1- 
                                                                                  ABDGILMnop ++ABcDeGIk                                  +ABcDGIkLM 
                                                                                           Q     LMNOPQ                                        NOPQ 
                                 10%           5%         1%         9%         1%        10%        14%         6%         9%         2%        16%         4%         5%         4%         1%         5%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 2 (continuation) 
<A4> Which of the following age bands are you in? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
16 - 17                          24           13          **         - 
                                  1%           1%         **         -% 
 
18 - 24                         248          167++EFGJS   **         *- 
                                 12%          18%         **         *% 
 
25 - 34                         305          193++cEFoS   **         -- 
                                 15%          21%         **         -% 
 
35 - 44                         375          201++fjNS    **         2- 
                                 18%          22%         **         3% 
 
45 - 54                         355          146d         **         6 
                                 17%          16%         **        11% 
 
55 - 64                         321          122BDN       **         7n 
                                 15%          13%         **        12% 
 
65 - 74                         244           56--bD      **        13+ABcDegHIkLMNoPQ 
                                 12%           6%         **        23% 
 
75+                             208           21--b       **        29++ABCDEFGHIJKLMNOPQ 
                                 10%           2%         **        50% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 3 
<A5b> Social Class 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
A                                87           53         34            6          6         15         21b        22+abf      4         12           12-        36a        39a          87++BCD     ---        ---        --- 
                                  4%           5%         3%           2%         2%         4%         6%         7%         2%         6%           2%         5%         5%          19%         -%         -%         -% 
 
B                               376          204        172           35         46         85+ab      56         51         60+Abde    43           81-       140a       154a         376++BCD     ---        ---        --- 
                                 18%          20%        16%          13%        15%        23%        16%        16%        25%        21%          14%        19%        20%          81%         -%         -%         -% 
 
C1                              624          287        337          104++EFg    97        121        105         82         59         55          201+C      226        197--          ---      624++ACD     ---        --- 
                                 30%          28%        32%          38%        32%        32%        30%        26%        24%        27%          35%        31%        25%           -%       100%         -%         -% 
 
C2                              461          248        214           55         64         73         96+cG      90+cG      54         30-         119        169        173            ---        ---      461++ABD     --- 
                                 22%          24%        20%          20%        21%        19%        27%        28%        22%        14%          21%        23%        22%           -%         -%       100%         -% 
 
D                               276          124        152           38         49         49         38         46         34         21           87         87        101            ---        ---        ---      276 
                                                                                                                                                                                                                      ++ABC 
                                 13%          12%        14%          14%        16%        13%        11%        14%        14%        10%          15%        12%        13%           -%         -%         -%        52% 
 
E                               256          102-       155+a         34         42         32-        40         30         32         47++aCDE     77         71-       108b           ---        ---        ---      256 
                                                                                                                                                                                                                      ++ABC 
                                 12%          10%        15%          13%        14%         8%        11%         9%        13%        22%          13%        10%        14%           -%         -%         -%        48% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 3 (continuation) 
<A5b> Social Class 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
A                                87           87++B       ---          8         20         12         28         57           59--       27++A 
                                  4%           8%         -%           3%         7%         4%         4%         4%           3%        10% 
 
B                               376          376++B       ---         26-        67A        59        115        260a         315         58 
                                 18%          35%         -%          11%        22%        18%        18%        18%          18%        21% 
 
C1                              624          624++B       ---         63         87        108        197        416          526         94 
                                 30%          57%         -%          27%        28%        33%        30%        29%          29%        33% 
 
C2                              461            ---      461++A        62         58         74        144        317          416+b       46- 
                                 22%           -%        46%          27%        19%        23%        22%        22%          23%        16% 
 
D                               276            ---      276++A        38         36         51         99        175          242         34 
                                 13%           -%        28%          16%        12%        16%        15%        12%          14%        12% 
 
E                               256            ---      256++A        36C        38c        19--       67        189C         233         23 
                                 12%           -%        26%          15%        13%         6%        10%        13%          13%         8% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 3 (continuation) 
<A5b> Social Class 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
A                                87            -          --         1          2          3         16+aBcdjkl 12Bcdl     14b        33          1-B        2-b        3-b         65--       22++A      18++A       4 
                                                                                                                              ++ABCDEhJK 
                                                                                                                                       L 
                                  4%           -%         -%         1%         1%         2%         8%         6%         5%        12%         2%         2%         2%           4%         9%        10%         8% 
 
B                               376           11         24-        28         33         20         43b        43B        55b        64Bj       10         17         28          315--       61++A      53++A       8 
                                 18%          14%        10%        17%        18%        14%        23%        23%        19%        24%        15%        16%        17%          17%        26%        28%        16% 
 
C1                              624           26         61         63d        41         44         60         62         84         83         18         30         52          568         56         47          9 
                                 30%          31%        27%        38%        22%        30%        32%        33%        29%        31%        29%        29%        31%          31%        24%        25%        18% 
 
C2                              461           20         50         39         47         40i        37         31         76i        43-        14         26i        37          406         55         42         13 
                                 22%          25%        22%        24%        25%        27%        20%        17%        26%        16%        23%        25%        22%          22%        23%        22%        26% 
 
D                               276           13f        42Fhi      22f        45         23F         8--       24f        25         23         12++FHIK   13F        25Fhi       263++BC     13--        9--        4 
                                                                        ++cFgHIKl 
                                 13%          16%        18%        13%        24%        15%         4%        13%         9%         9%        20%        12%        15%          14%         5%         5%         8% 
 
E                               256           12         52         12         19         16         24         14         37         25          7         16cgi      22          225         31         20         12+ac 
                                                 ++CdeGhIJl 
                                 12%          15%        23%         7%        10%        11%        13%         8%        13%         9%        11%        16%        13%          12%        13%        10%        23% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 3 (continuation) 
<A5b> Social Class 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
A                                87           26         11         26         11a         7            9         35           63++bCD    23C         *--        *-          42         26         18          - 
                                  4%           3%         6%         4%         8%         6%           3%         3%           6%         3%         *%         *%           4%         4%         4%         -% 
 
B                               376          138         25        125         38+ab      24           47        195          209+CD     134CD       33--       16--        120--      155++A      94A         4 
                                 18%          16%        13%        20%        26%        20%          14%        19%          21%        19%         9%         8%          13%        23%        22%        14% 
 
C1                              624          274         45        185         41         33           71--      358++A       350++CD    208CD       66--       32--        251-       225a       136          8 
                                 30%          32%        24%        29%        28%        27%          22%        35%          35%        29%        18%        17%          27%        33%        32%        30% 
 
C2                              461          209         38        142         25         22           44--      246A         189--      178a        94a        60+A        240++B     115--      101b         4 
                                 22%          24%        21%        22%        16%        18%          14%        24%          19%        25%        26%        31%          26%        17%        24%        14% 
 
D                               276          114         39++acd    75         14         21           53        120          128         91         57         28          135c        99c        38-         3 
                                 13%          13%        21%        12%         9%        17%          16%        12%          13%        13%        16%        14%          14%        15%         9%        11% 
 
E                               256           98         28         83         20         13          101++B      60--         69--       79a       108++AB     57++AB      151++Bc     53--       42          8 
                                 12%          11%        15%        13%        13%        11%          31%         6%           7%        11%        30%        30%          16%         8%        10%        32% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                             Page 25 
Table 3 (continuation) 
<A5b> Social Class 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
A                                87           77         74         27         32          9           81         70++       51         60          6           58         50+        36         35+e       24 
                                  4%           5%         5%         4%         4%         3%           5%         5%         5%         5%         2%           5%         6%         5%         6%         3% 
 
B                               376          319        295        140+       155         48          334        241        219        250         37          253+e      166        171++E     116e       114- 
                                 18%          19%        19%        22%        19%        16%          19%        19%        20%        19%        14%          20%        19%        22%        20%        15% 
 
C1                              624          513        476        198        245        100          530        396        309        388         85          395        262        235        174        215 
                                 30%          30%        30%        31%        31%        32%          30%        31%        28%        29%        32%          31%        29%        30%        31%        29% 
 
C2                              461          372        346        127        171         75          392        266        234        299         67          252--      180        155        110        200++Abcd 
                                 22%          22%        22%        20%        21%        24%          22%        21%        21%        23%        25%          20%        20%        20%        19%        27% 
 
D                               276          232        209         89        104         38          227        163        145        174         44          185        126        114         78         91 
                                 13%          14%        13%        14%        13%        12%          13%        13%        13%        13%        16%          14%        14%        15%        14%        12% 
 
E                               256          205        186         55--       93         39          221        153        143        150         31          139-       105         65--       55        103C 
                                 12%          12%        12%         9%        12%        12%          12%        12%        13%        11%        11%          11%        12%         8%        10%        14% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 3 (continuation) 
<A5b> Social Class 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
A                                87           13         61           49         65         70++       33         48           27--       36a        18a         6a          35-        23         12         17++ABC 
                                  4%           3%         4%           4%         5%         6%         4%         4%           3%         5%         6%         7%           3%         3%         6%        17% 
 
B                               376           74        281          234+       254        214        154        201          176        111         65         24+ab       214        103         39         20 
                                 18%          18%        17%          20%        19%        19%        19%        17%          17%        16%        22%        28%          19%        16%        18%        20% 
 
C1                              624          110        497          334        388        333        235        342          258--      228+A      106A        32a         296--      235++A      64         29 
                                 30%          28%        31%          28%        28%        29%        29%        29%          25%        34%        36%        37%          27%        36%        30%        29% 
 
C2                              461           70-       378+a        263        303        238        176        254          272++BCD   132         47-         9-         277++bD    130         43         11- 
                                 22%          18%        24%          22%        22%        21%        22%        22%          27%        20%        16%        11%          25%        20%        20%        11% 
 
D                               276           75++B     195-         168        195        161        113        186++        146c        94         25-        10          147         90         25         14 
                                 13%          19%        12%          14%        14%        14%        14%        16%          14%        14%         9%        11%          13%        14%        12%        13% 
 
E                               256           56        196          127        161        134         94        134          143         75         34          5          141         72         33         11 
                                 12%          14%        12%          11%        12%        12%        12%        12%          14%        11%        12%         5%          13%        11%        15%        11% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 3 (continuation) 
<A5b> Social Class 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
A                                87            7 
                                  4%           9% 
 
B                               376           17 
                                 18%          23% 
 
C1                              624           22 
                                 30%          30% 
 
C2                              461            6- 
                                 22%           8% 
 
D                               276           12 
                                 13%          16% 
 
E                               256           11 
                                 12%          14% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 3 (continuation) 
<A5b> Social Class 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
A                                87           61++DF     33         57f        14-        63         48         18-        22         10          2         31          9 
                                  4%           6%         4%         5%         2%         5%         4%         2%         4%         3%         2%         4%         4% 
 
B                               376          225++De    187++D     259++D      83-       270d       199        186++DEEHi 120++Deh    52         21        199++DeEh   67++DeEhi 
                                 18%          22%        21%        22%        14%        19%        18%        26%        24%        16%        15%        24%        26% 
 
C1                              624          318        287i       371        171        441        357        257++I     157        108i        29        281++i      88i 
                                 30%          32%        33%        31%        30%        32%        32%        36%        31%        34%        22%        34%        35% 
 
C2                              461          190--      181        253        135fg      290        243        127--       86-        62         22        169         49 
                                 22%          19%        21%        21%        23%        21%        22%        18%        17%        19%        17%        20%        19% 
 
D                               276          121        118        158         95+afJ    193j       163j        76-        66         48         15         84--       28 
                                 13%          12%        13%        13%        17%        14%        14%        11%        13%        15%        11%        10%        11% 
 
E                               256           93--       76--      102--       79abCeFJK 139--k     117-k       51--       49         41fjK      44         60--       12-- 
                                                                                                                                         ++ABCDEEFG 
                                                                                                                                                HJK 
                                 12%           9%         9%         8%        14%        10%        10%         7%        10%        13%        33%         7%         5% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 3 (continuation) 
<A5b> Social Class 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
A                                87           56Q        19         15         10-        63gQ       29gQ       25--        6         25+bDGlQ    4         10         34-        50q         2         15dgQ       2 
                                                                                                                                                    +aBcDGhjLm 
                                                                                                                                                             Q 
                                  4%           4%         3%         3%         2%         4%         5%         2%         3%         6%         2%         9%         3%         4%         3%         6%         3% 
 
B                               376          240        139dns      99+adNs    68        297++n     161        218++adns   55dns      97++ADNqs  42+adNs    40        225n       253n         6-        77         14 
                                                                                             ++ADelmNQs                                             ++ABCDEfGh                                  ++AbDEgLMN 
                                                                                                                                                       iLMNpQS                                          QS 
                                 18%          17%        21%        23%        15%        20%        25%        21%        22%        25%        26%        38%        20%        19%         8%        29%        21% 
 
C1                              624          450        233++s     149s       159+s      457        211        346+        79        139+s       43         36        352        435++s      22         81         23 
                                 30%          31%        35%        35%        35%        31%        33%        33%        32%        35%        26%        34%        31%        33%        28%        31%        34% 
 
C2                              461          326fK      139K        84k       109fK      328K       115-k      225K        50k        70k        34k         7--      246K       271K        16k        48k        20K 
                                 22%          23%        21%        19%        24%        22%        18%        21%        20%        18%        21%         7%        22%        21%        21%        18%        30% 
 
D                               276          206         91         44         65        191         70        145         43cf       46         34+CeFimo  12        160        171         11         28          6 
                                 13%          14%        14%        10%        14%        13%        11%        14%        17%        12%        21%        11%        14%        13%        15%        10%         9% 
 
E                               256          160-bhIjKo  49--k      40iK       41iK      149--IjK    59-ik      90--ik     14--k      18--        7--        *--      109--iK    125--iK     19         15--k       2 
                                                                                                                                                                                     ++ABCDEFGH 
                                                                                                                                                                                       IJKLMOPQ 
                                 12%          11%         7%         9%         9%        10%         9%         9%         6%         5%         4%         *%        10%        10%        25%         6%         3% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 3 (continuation) 
<A5b> Social Class 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
A                                87           15--        **         2 
                                  4%           2%         **         3% 
 
B                               376          162          **         4 
                                 18%          18%         **         7% 
 
C1                              624          291          **        10 
                                 30%          32%         **        18% 
 
C2                              461          212fK        **        13k 
                                 22%          23%         **        23% 
 
D                               276          151++cefo    **         4 
                                 13%          16%         **         8% 
 
E                               256           88--iK      **        24++ABCDEFGHIJKLMOPQ 
                                 12%          10%         **        42% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 4 
<A7> Region 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
South East                      291          128        163           37         32         41         61bc       42         41         38           69        102        121           69         84         76         62 
                                 14%          13%        15%          14%        10%        11%        17%        13%        17%        18%          12%        14%        16%          15%        13%        17%        12% 
 
Greater London                  270          135        135           41F        29         79++BeFG   53F        43F        11--       15           70        131++aC     69--         97++BCD    83         43-        48- 
                                 13%          13%        13%          15%        10%        21%        15%        13%         5%         7%          12%        18%         9%          21%        13%         9%         9% 
 
North-West                      229          116        113           30         41         39         37         38         26         19           70         76         82           24--       61a        50A        94 
                                                                                                                                                                                                                      ++ABc 
                                 11%          11%        11%          11%        13%        11%        10%        12%        11%         9%          12%        10%        11%           5%        10%        11%        18% 
 
West Midlands                   187          100         87           30G        29g        28         24         41+dG      30G         5-          60         52         75           35         41-        47         64+b 
                                  9%          10%         8%          11%        10%         7%         7%        13%        12%         2%          10%         7%        10%           8%         7%        10%        12% 
 
East of England                 187           84        103           16         23         42         37         28         19         21           39         79a        68           58+D       60         37         32- 
                                  9%           8%        10%           6%         8%        11%        11%         9%         8%        10%           7%        11%         9%          13%        10%         8%         6% 
 
South West                      187          101         86           22         22         28         25         27         30         34++abcde    43         53         91++ab       55+cd      62         31         39 
                                  9%          10%         8%           8%         7%         7%         7%         8%        12%        16%           8%         7%        12%          12%        10%         7%         7% 
 
Scotland                        166           80         87           22         26         31         25         25         21         17           47         56         63           32         52         37         47 
                                  8%           8%         8%           8%         8%         8%         7%         8%         9%         8%           8%         8%         8%           7%         8%         8%         9% 
 
Yorkshire & Humberside          166           81         85           21         39++cg     23         29         24         20         11           60+        52         55           30         63         39         34 
                                  8%           8%         8%           8%        13%         6%         8%         8%         8%         5%          10%         7%         7%           6%        10%         9%         6% 
 
East Midlands                   146           71         75           20         27         23         24         18         15         20           47         47         52           23         44         40         39 
                                  7%           7%         7%           7%         9%         6%         7%         5%         6%         9%           8%         6%         7%           5%         7%         9%         7% 
 
Wales                           104           51         53           15         17         14         16         15         15         11           32         30         42           19         30         26         29 
                                  5%           5%         5%           5%         6%         4%         5%         5%         6%         5%           6%         4%         5%           4%         5%         6%         5% 
 
North East                       83           40         44           10         12         15         13         10         10         12           22         29         33           11         26         20         25 
                                  4%           4%         4%           4%         4%         4%         4%         3%         4%         6%           4%         4%         4%           2%         4%         4%         5% 
 
Northern Ireland                 62           31         32            9          9         12         10          9          7          6           18         22         22           11         18         14         19 
                                  3%           3%         3%           3%         3%         3%         3%         3%         3%         3%           3%         3%         3%           2%         3%         3%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 4 (continuation) 
<A7> Region 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
South East                      291          153        138           33         35         27-        75        207c         260b        24- 
                                 14%          14%        14%          14%        11%         8%        12%        15%          15%         9% 
 
Greater London                  270          179++B      91--         26         59++aE     61++aE    101        168          125--      145++A 
                                 13%          17%         9%          11%        19%        19%        16%        12%           7%        51% 
 
North-West                      229           85--      144++A        27         29         41         75        154          217++B      12-- 
                                 11%           8%        14%          12%         9%        13%        12%        11%          12%         4% 
 
West Midlands                   187           76--      111++A        32+bcd     22         23         54        133          169         19 
                                  9%           7%        11%          14%         7%         7%         8%         9%           9%         7% 
 
East of England                 187          118+b       69-          12         27         37a        59        126          140--       47++A 
                                  9%          11%         7%           5%         9%        11%         9%         9%           8%        17% 
 
South West                      187          117+b       70-          25         24         22         53        132          178++B       9-- 
                                  9%          11%         7%          11%         8%         7%         8%         9%          10%         3% 
 
Scotland                        166           83         83           16         22         24         48        117          162++B       4-- 
                                  8%           8%         8%           7%         7%         8%         7%         8%           9%         1% 
 
Yorkshire & Humberside          166           93         74            9-        31a        29         55        110          160++B       6-- 
                                  8%           9%         7%           4%        10%         9%         8%         8%           9%         2% 
 
East Midlands                   146           67         78           23         23         19         47         98          133         12 
                                  7%           6%         8%          10%         8%         6%         7%         7%           7%         4% 
 
Wales                           104           49         55           11         14         17         33         71          101+b        3- 
                                  5%           4%         6%           5%         5%         5%         5%         5%           6%         1% 
 
North East                       83           37         46           12          8         10         25         58           83++B       --- 
                                  4%           3%         5%           5%         3%         3%         4%         4%           5%         -% 
 
Northern Ireland                 62           29         34            8         11         12         23         39           61+b        *- 
                                  3%           3%         3%           3%         4%         4%         4%         3%           3%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 4 (continuation) 
<A7> Region 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
South East                      291            ---        ---        ---        ---        ---        ---        ---      291          ---        ---        ---        ---        246-d       45+aD      45++AD      --- 
                                                                                                                   ++ABCDEFGI 
                                                                                                                          JKL 
                                 14%           -%         -%         -%         -%         -%         -%         -%       100%         -%         -%         -%         -%          13%        19%        24%         -% 
 
Greater London                  270            ---        ---        ---        ---        ---        ---        ---        ---      270          ---        ---        ---        270++BCD     ---        ---        -- 
                                                                                                                              ++ABCDEFGH 
                                                                                                                                     JKL 
                                 13%           -%         -%         -%         -%         -%         -%         -%         -%       100%         -%         -%         -%          15%         -%         -%         -% 
 
North-West                      229            ---      229          ---        ---        ---        ---        ---        ---        ---        ---        ---        ---        218++Bcd    10--       10-         -- 
                                                 ++ACDEFGHI 
                                                        JKL 
                                 11%           -%       100%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%          12%         4%         5%         -% 
 
West Midlands                   187            --         ---        ---      187          ---        ---        ---        ---        ---        ---        ---        ---        175d        13         13          -- 
                                                                       ++ABCEFGHI 
                                                                              JKL 
                                  9%           -%         -%         -%       100%         -%         -%         -%         -%         -%         -%         -%         -%           9%         5%         7%         -% 
 
East of England                 187            --         ---        ---        ---        ---      187          ---        ---        ---        ---        ---        ---        154-        33+a       17         16++ABC 
                                                                                             ++ABCDEGHI 
                                                                                                    JKL 
                                  9%           -%         -%         -%         -%         -%       100%         -%         -%         -%         -%         -%         -%           8%        14%         9%        32% 
 
South West                      187            --         ---        ---        ---        ---        ---      187          ---        ---        ---        ---        ---        154-        33+a       25          9a 
                                                                                                        ++ABCDEFHI 
                                                                                                               JKL 
                                  9%           -%         -%         -%         -%         -%         -%       100%         -%         -%         -%         -%         -%           8%        14%        13%        17% 
 
Scotland                        166            --         ---        ---        ---        ---        ---        ---        ---        ---        ---        ---      166          140         27         11         16++ABC 
                                                                                                                                                               ++ABCDEFGH 
                                                                                                                                                                      IJK 
                                  8%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%       100%           8%        11%         6%        32% 
 
Yorkshire & Humberside          166            --         ---      166          ---        ---        ---        ---        ---        ---        ---        ---        ---        154d        12         12          - 
                                                            ++ABDEFGHI 
                                                                   JKL 
                                  8%           -%         -%       100%         -%         -%         -%         -%         -%         -%         -%         -%         -%           8%         5%         6%         -% 
 
East Midlands                   146            --         ---        ---        ---      146          ---        ---        ---        ---        ---        ---        ---        125         20         20d         - 
                                                                                  ++ABCDFGHI 
                                                                                         JKL 
                                  7%           -%         -%         -%         -%       100%         -%         -%         -%         -%         -%         -%         -%           7%         9%        11%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 4 (continuation) 
<A7> Region 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Wales                           104            -          ---        --         --         --         --         --         ---        ---        ---      104          ---         91         13          9          4 
                                                                                                                                                    ++ABCDEFGH 
                                                                                                                                                           IJL 
                                  5%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%       100%         -%           5%         6%         5%         9% 
 
North East                       83           83          --         --         --         --         --         --         ---        ---        ---        ---        ---         69         14         14+a        - 
                                      ++BCDEFGHI 
                                             JKL 
                                  4%         100%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           4%         6%         7%         -% 
 
Northern Ireland                 62            -          --         -          -          -          -          -          --         --        62          ---        ---         46--       17++A      12+a        5+A 
                                                                                                                                         ++ABCDEFGH 
                                                                                                                                                IKL 
                                  3%           -%         -%         -%         -%         -%         -%         -%         -%         -%       100%         -%         -%           2%         7%         6%        10% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 4 (continuation) 
<A7> Region 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
South East                      291           97-        22         94         14         11           46        127          150         93         49         30          152+b       76-        51          7 
                                 14%          11%        12%        15%        10%         9%          14%        13%          15%        13%        14%        16%          16%        11%        12%        28% 
 
Greater London                  270           75--       17         71         48++ABC    46++ABC      13--      118A         147cD       94D        30-         6--        146+C       89c        33--        2 
                                 13%           9%         9%        11%        32%        38%           4%        12%          15%        13%         8%         3%          16%        13%         8%         9% 
 
North-West                      229           78D        44++ACDE   72D         2--       11d          51+b      101           96         72         62++AB     23          132++Bc     56-        39          2 
                                 11%           9%        24%        11%         1%         9%          16%        10%           9%        10%        17%        12%          14%         8%         9%         8% 
 
West Midlands                   187           91         15         56          7         16           27         97           92         73         22         13           83         66         39          - 
                                  9%          11%         8%         9%         5%        13%           8%        10%           9%        10%         6%         6%           9%        10%         9%         -% 
 
East of England                 187           79         13         40-        37++ABCE   10           20         82          102         52         33         20           96         55         33          - 
                                  9%           9%         7%         6%        25%         8%           6%         8%          10%         7%         9%        10%          10%         8%         8%         -% 
 
South West                      187           81bE        6-        74+BE      10e         ---         36         95           84         71         32         23           80         69         36          - 
                                  9%           9%         3%        12%         7%         -%          11%         9%           8%        10%         9%        12%           9%        10%         8%         -% 
 
Scotland                        166          100++Cde    15         40          5          4           31        100+          71         62         34         22           55--       63a        43a         5 
                                  8%          12%         8%         6%         4%         3%          10%        10%           7%         9%         9%        11%           6%         9%        10%        18% 
 
Yorkshire & Humberside          166           98++BD      6-        51d         2-         6           15-       110++A        90         57         19          8           54--       65a        48+A        - 
                                  8%          11%         3%         8%         2%         5%           5%        11%           9%         8%         5%         4%           6%        10%        11%         -% 
 
East Midlands                   146           65         13         53          5          9           24         59           71         43         32         19           60         44         41          - 
                                  7%           8%         7%         8%         4%         7%           7%         6%           7%         6%         9%        10%           6%         7%        10%         -% 
 
Wales                           104           53          6         29         11          3           33++b      55           51         33         20         14           33-        38         31+a        2 
                                  5%           6%         3%         5%         8%         3%          10%         5%           5%         5%         6%         7%           4%         6%         7%         7% 
 
North East                       83           37d         6         37+de       --         -           18         32           38         40+c        5-         5           29         28         21          5 
                                  4%           4%         3%         6%         -%         -%           6%         3%           4%         6%         1%         3%           3%         4%         5%        19% 
 
Northern Ireland                 62            6--       21++AC     19A         7A         5a          10         38           17--       25         20+A       10a          19         24         15          3 
                                  3%           1%        11%         3%         5%         4%           3%         4%           2%         3%         6%         5%           2%         4%         4%        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 4 (continuation) 
<A7> Region 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
South East                      291          196--      181--       77         90-        79++ABCD    263+e      189e       163e       191e        21-         158-       110         80--       49--      114cD 
                                 14%          11%        11%        12%        11%        26%          15%        15%        15%        14%         8%          12%        12%        10%         9%        15% 
 
Greater London                  270          258++E     246++E      84E        97E         9--        256++E     215++CdE   123-E      165E        12--        194++CE    144++CdE    77--       65         63-- 
                                 13%          15%        16%        13%        12%         3%          14%        17%        11%        13%         4%          15%        16%        10%        11%         8% 
 
North-West                      229          184c       147--       43--       68-        38c         181-B       81--      114B       150B        48++ABCd    121-        76-        75         46-       102+aBcD 
                                 11%          11%         9%         7%         9%        12%          10%         6%        10%        11%        18%           9%         8%        10%         8%        14% 
 
West Midlands                   187          162        153         81++e     100++e      20          152        120        111        126         35+a        131         95        102++E      74++E      55 
                                  9%           9%        10%        13%        13%         6%           9%         9%        10%        10%        13%          10%        11%        13%        13%         7% 
 
East of England                 187          178++E     166++E      63E        76E         9--        173+       139++e      90        111         14          104         83         63         49         78 
                                  9%          10%        10%        10%        10%         3%          10%        11%         8%         8%         5%           8%         9%         8%         9%        11% 
 
South West                      187          158        151         51         67         29          168        141++      127++e     129         17          125         79         91++       69+        62 
                                  9%           9%        10%         8%         8%        10%           9%        11%        12%        10%         6%          10%         9%        12%        12%         8% 
 
Scotland                        166          134        126         69++       78         19          130-        91         70-       101         31bc         98         80         69         44         66 
                                  8%           8%         8%        11%        10%         6%           7%         7%         6%         8%        11%           8%         9%         9%         8%         9% 
 
Yorkshire & Humberside          166          135        128         53         62         28          124--       82--       84         91         39++ABCD     88-        49--       55         36         79++aBd 
                                  8%           8%         8%         8%         8%         9%           7%         6%         8%         7%        14%           7%         6%         7%         6%        11% 
 
East Midlands                   146           98--       82--       31-        51         46++ABCD    122         72-        81        100         23           94         58         56         37         52 
                                  7%           6%         5%         5%         6%        15%           7%         6%         7%         8%         9%           7%         7%         7%         7%         7% 
 
Wales                           104           85         82         37         48         16           84         65         56         63         18           73         52         54++e      50++aE     29 
                                  5%           5%         5%         6%         6%         5%           5%         5%         5%         5%         7%           6%         6%         7%         9%         4% 
 
North East                       83           77         75+        33         44+         7           82++e      58e        58+E       57e         2-          59         36         32         29         23 
                                  4%           4%         5%         5%         6%         2%           5%         4%         5%         4%         1%           5%         4%         4%         5%         3% 
 
Northern Ireland                 62           54         49         13         17          8           51         37         26         36         10           37         27         23         20         23 
                                  3%           3%         3%         2%         2%         3%           3%         3%         2%         3%         4%           3%         3%         3%         3%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 4 (continuation) 
<A7> Region 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
South East                      291           57        227          153        203        153        112        175          138        109d        39          5          180+cD      90d        18-         3-- 
                                 14%          14%        14%          13%        15%        13%        14%        15%          13%        16%        13%         6%          16%        14%         8%         3% 
 
Greater London                  270           47        195          143        178f       165Fd       74--      127-          66--       95A        83++AB     26++AB      119--       72         40+Ab      39++ABC 
                                 13%          12%        12%          12%        13%        14%         9%        11%           6%        14%        28%        30%          11%        11%        19%        38% 
 
North-West                      229           20--      206++A       141        150        135        107+       137          132+c       73         20-         4          135cD       79cD       13-         2- 
                                 11%           5%        13%          12%        11%        12%        13%        12%          13%        11%         7%         4%          12%        12%         6%         2% 
 
West Midlands                   187           43        142          115        132        105         85        112          101d        55         30d         2-          91         63         30+ad       4 
                                  9%          11%         9%          10%        10%         9%        10%        10%          10%         8%        10%         2%           8%        10%        14%         3% 
 
East of England                 187           34        129-          98        110        120+fD      54-        77--         82         61         38+a        7           90         71         16         10 
                                  9%           9%         8%           8%         8%        10%         7%         7%           8%         9%        13%         8%           8%        11%         7%        10% 
 
South West                      187           35        149          118        137        103         94++      115          108+c       55         16          8          110c        55         10-        12 
                                  9%           9%         9%          10%        10%         9%        12%        10%          11%         8%         5%        10%          10%         8%         5%        12% 
 
Scotland                        166           31        135           85         91-        78         61         89           72         58         22         15++Abc      71-        61         24a        11 
                                  8%           8%         8%           7%         7%         7%         8%         8%           7%         9%         7%        17%           6%         9%        11%        11% 
 
Yorkshire & Humberside          166           31        135           80         87--       77-        41--       85           74         66         19          7           79         59         24          5 
                                  8%           8%         8%           7%         6%         7%         5%         7%           7%        10%         6%         9%           7%         9%        11%         5% 
 
East Midlands                   146           31        113           87         99         71         61         87           97++Bc     32-        11          6           95+b       32-        14          6 
                                  7%           8%         7%           7%         7%         6%         8%         7%           9%         5%         4%         7%           9%         5%         6%         5% 
 
Wales                           104           41++B      62--         74+        82+        69         53+        76++         69++bc     23          8          4           64         28          8          3 
                                  5%          10%         4%           6%         6%         6%         7%         7%           7%         3%         3%         5%           6%         4%         4%         3% 
 
North East                       83           14         69           52         57         50         42         53           52+c       25          5          1           47         21         10          4 
                                  4%           4%         4%           4%         4%         4%         5%         5%           5%         4%         2%         2%           4%         3%         5%         4% 
 
Northern Ireland                 62           14         47           29         40         24-        21         33           33         23          6          1           27         23          9          4 
                                  3%           3%         3%           3%         3%         2%         3%         3%           3%         3%         2%         1%           2%         3%         4%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 4 (continuation) 
<A7> Region 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
South East                      291            3- 
                                 14%           4% 
 
Greater London                  270           20++ 
                                 13%          27% 
 
North-West                      229            2- 
                                 11%           3% 
 
West Midlands                   187            2 
                                  9%           2% 
 
East of England                 187            8 
                                  9%          11% 
 
South West                      187           12 
                                  9%          16% 
 
Scotland                        166           11 
                                  8%          15% 
 
Yorkshire & Humberside          166            3 
                                  8%           5% 
 
East Midlands                   146            6 
                                  7%           8% 
 
Wales                           104            3 
                                  5%           5% 
 
North East                       83            2 
                                  4%           2% 
 
Northern Ireland                 62            2 
                                  3%           2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 4 (continuation) 
<A7> Region 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
South East                      291          115--       81--      171Bgi      77b       178b       160Bgi      98b        47--       36          9-       105         28 
                                 14%          11%         9%        14%        13%        13%        14%        14%         9%        11%         6%        13%        11% 
 
Greater London                  270          142bdj      86--      137-        56-       197bdfJ    181++BCDFJ  73-        71bj       45         26BcDfJ    77--       56++ABCDEFghJ 
                                 13%          14%        10%        11%        10%        14%        16%        10%        14%        14%        19%         9%        22% 
 
North-West                      229           58--      104Af      130Af       59A       147A       130Af       53--       47a        35a        15         93Af       26a 
                                 11%           6%        12%        11%        10%        11%        12%         7%         9%        11%        11%        11%        10% 
 
West Midlands                   187           95        100+       111         63        117         96         73         43         31         14         88         19 
                                  9%           9%        11%         9%        11%         8%         9%        10%         9%        10%        10%        11%         8% 
 
East of England                 187          121++EFij   88f       111         49        135f        85-        46-        66++dEFij  40eFi       5         66         25 
                                  9%          12%        10%         9%         9%        10%         8%         6%        13%        12%         4%         8%        10% 
 
South West                      187          104h        97+H      115h        44        116         93        105++aCDEEH 83         16-        16h        97++deeH   29h 
                                                                                                                   ++AbCDEEHj 
                                  9%          10%        11%        10%         8%         8%         8%        15%        17%         5%        12%        12%        11% 
 
Scotland                        166           80         91++g      95         63+g      122         99         57         31         28         10         67         19 
                                  8%           8%        10%         8%        11%         9%         9%         8%         6%         9%         7%         8%         8% 
 
Yorkshire & Humberside          166           98+gK      62         93k        58gK      125K        79         48         28         25k        10         60k         8- 
                                  8%          10%         7%         8%        10%         9%         7%         7%         6%         8%         7%         7%         3% 
 
East Midlands                   146           87+        72         93         43         96         92         59         32         17          6         63         17 
                                  7%           9%         8%         8%         7%         7%         8%         8%         6%         5%         5%         8%         7% 
 
Wales                           104           55         42         63         29         71         49         41         31         23         16         50         16 
                                                                                                                                         ++aBCdEEfj 
                                  5%           5%         5%         5%         5%         5%         4%         6%         6%         7%        12%         6%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 4 (continuation) 
<A7> Region 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
North East                       83           25--       25         44         18         50         36         43         14         20AbegK     5         35          3- 
                                                                                                        ++AbcdeegK 
                                  4%           2%         3%         4%         3%         4%         3%         6%         3%         6%         4%         4%         1% 
 
Northern Ireland                 62           28         33         37         17         42         27         20          8          7          2         22          6 
                                  3%           3%         4%         3%         3%         3%         2%         3%         2%         2%         2%         3%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 4 (continuation) 
<A7> Region 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
South East                      291          186         90         73ho       59        226+        84        187         24         56         15         11        142        178          9         27          8 
                                                                                                        ++AbfhjLmo 
                                                                                                                 q 
                                 14%          13%        13%        17%        13%        15%        13%        18%        10%        14%         9%        10%        13%        14%        11%        10%        13% 
 
Greater London                  270          198ceGjQ   108+CEFGJQ  36--g      58Gjq     152--G      66-G       52--       28G        63CEfGJQ    8-        13g       139Gjq     199++CEfGJQ  5         28G        12cGjq 
                                 13%          14%        16%         8%        13%        10%        10%         5%        11%        16%         5%        12%        12%        15%         7%        10%        18% 
 
North-West                      229          169CF       60         23--       54Cf      160Cf       45--      116Cf       28c        38c        24Cf        7        110c       126-c        7         37CF        7 
                                 11%          12%         9%         5%        12%        11%         7%        11%        12%        10%        15%         7%        10%        10%         9%        14%        11% 
 
West Midlands                   187          111-        49         55+AbDIm   27-       144d        57        109di       24         25         16          9        125++abDi  108         13+abDim   26          7 
                                  9%           8%         7%        13%         6%        10%         9%        10%        10%         6%        10%         8%        11%         8%        16%        10%        11% 
 
East of England                 187          123gQ       63GQ       43dGQ      26-       112--q      83++aDEGLQ 56--       18         42dGQ      20dGQ      14dGQ      85q       134+deGQ     5         33DeGlQ     7 
                                  9%           9%         9%        10%         6%         8%        13%         5%         7%        11%        12%        14%         8%        10%         7%        13%        10% 
 
South West                      187          128         51         73         29        151+ds      92        127         34+bDimpqs 27         31         21        101        110          4         26s         2 
                                                            ++ABDEgILM                       ++ABDeILMn ++abDimpQs                       ++ABDEILMn ++ABDEILMn 
                                                                 noPQS                              pQs                                        oPQS       oPQS 
                                  9%           9%         8%        17%         6%        10%        14%        12%        14%         7%        19%        20%         9%         8%         5%        10%         2% 
 
Scotland                        166          125j        53j        27         45fJ      116j        37-        91j        13         41fJ        3-         6         90j       103j         9J        20j         6j 
                                  8%           9%         8%         6%        10%         8%         6%         9%         5%        10%         2%         6%         8%         8%        11%         7%        10% 
 
Yorkshire & Humberside          166          122j        54         22-        58        143++cjo    60cj       95cj       16         33          5-         8         96j       115cj       11cJo      13          5 
                                                                       ++abChJlmO 
                                  8%           8%         8%         5%        13%        10%         9%         9%         6%         8%         3%         8%         9%         9%        14%         5%         7% 
 
East Midlands                   146          104         50         26         36        109         53         99++m      28+cm      27         14          5         98++m      80          4         27          4 
                                  7%           7%         7%         6%         8%         7%         8%         9%        11%         7%         8%         5%         9%         6%         5%        10%         6% 
 
Wales                           104           72         46+ei      24         20         61-        36         48         16         13         11          4         54         60          6         11          2 
                                  5%           5%         7%         6%         5%         4%         6%         5%         7%         3%         7%         4%         5%         5%         8%         4%         3% 
 
North East                       83           55         27         18         24f        67         15-        40         10         19         11f         1         52         50          -          9          3 
                                  4%           4%         4%         4%         5%         4%         2%         4%         4%         5%         7%         1%         5%         4%         -%         3%         4% 
 
Northern Ireland                 62           44         18         11         17         43         18         29          7         11          7          4         33         42          4          9          4 
                                  3%           3%         3%         3%         4%         3%         3%         3%         3%         3%         4%         4%         3%         3%         6%         3%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 4 (continuation) 
<A7> Region 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
South East                      291          123          **         8 
                                 14%          13%         **        15% 
 
Greater London                  270           81--G       **         4 
                                 13%           9%         **         7% 
 
North-West                      229          123+bCFlm    **        11bCFkm 
                                 11%          13%         **        20% 
 
West Midlands                   187           90d         **         2 
                                  9%          10%         **         4% 
 
East of England                 187           41--        **         3 
                                  9%           4%         **         5% 
 
South West                      187           71          **         - 
                                  9%           8%         **         -% 
 
Scotland                        166           89+fJ       **        10cfhJ 
                                  8%          10%         **        17% 
 
Yorkshire & Humberside          166           93+cjo      **         2 
                                  8%          10%         **         3% 
 
East Midlands                   146           84++m       **         4 
                                  7%           9%         **         6% 
 
Wales                           104           56          **         5 
                                  5%           6%         **         9% 
 
North East                       83           40          **         5fn 
                                  4%           4%         **         9% 
 
Northern Ireland                 62           28          **         4 
                                  3%           3%         **         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 5 
<A8> Urbanity/rurality 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Large city                      327          161        166           49Fg       43f        87++BFG    61Fg       52f        18--       18-          91        148++C      88--        109++BCD    95         53-        70 
                                 16%          16%        16%          18%        14%        23%        17%        16%         7%         9%          16%        20%        11%          24%        15%        12%        13% 
 
Smaller city 
/ large town                    455          230        225           59         82+F       89f        81         69         37-        38          141c       170        144-          68--      127        110A       150 
                                                                                                                                                                                                                       ++Ab 
                                 22%          23%        21%          22%        27%        24%        23%        22%        15%        18%          24%        23%        19%          15%        20%        24%        28% 
 
Medium town                     658          316        342           92         98        105        109         99         87         67          190        214        254          116--      221+A      148        173a 
                                 32%          31%        32%          34%        32%        28%        31%        31%        36%        32%          33%        29%        33%          25%        35%        32%        32% 
 
Small town Less 
than 10 miles from 
a large settlement              382          182        200           48         50         61         54         58         53         56+bcd       98        116        168+b         84        118         90         90 
                                 18%          18%        19%          18%        16%        16%        15%        18%        22%        27%          17%        16%        22%          18%        19%        20%        17% 
 
Small town more 
than 10 miles from 
a large settlement               20            8         12            2          3          2          4          4          2          3            5          6          9            3          6          5          6 
                                  1%           1%         1%           1%         1%         1%         1%         1%         1%         1%           1%         1%         1%           1%         1%         1%         1% 
 
RURAL - Less 
than 10 miles of 
a large settlement              188          101         87           16         28         24         36         29         37++AC     17           44         60         84           71++BcD    47         42         28-- 
                                  9%          10%         8%           6%         9%         6%        10%         9%        15%         8%           8%         8%        11%          15%         8%         9%         5% 
 
REMOTE RURAL - More 
than 10 miles from 
a large settlement               50           19         31            6          2          6         10          9          9b         8            8         16         26           12          9         13         16 
                                  2%           2%         3%           2%         1%         2%         3%         3%         4%         4%           1%         2%         3%           3%         1%         3%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                             Page 44 
Table 5 (continuation) 
<A8> Urbanity/rurality 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Large city                      327          204++B     123--         39         69++E      66+e      121+e      204          168--      159++A 
                                 16%          19%        12%          17%        23%        21%        19%        14%           9%        57% 
 
Smaller city 
/ large town                    455          196--      260++A        53         65         74        158        294          398         57 
                                 22%          18%        26%          23%        21%        23%        24%        21%          22%        20% 
 
Medium town                     658          337        321           69         81        105        190        462          612++B      44-- 
                                 32%          31%        32%          29%        26%        33%        29%        33%          34%        16% 
 
Small town Less 
than 10 miles from 
a large settlement              382          201        180           50         54         47        115        262          363++B      14-- 
                                 18%          19%        18%          21%        18%        15%        18%        19%          20%         5% 
 
Small town more 
than 10 miles from 
a large settlement               20            9         11            2          2          4          6         14           20          - 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         -% 
 
RURAL - Less 
than 10 miles of 
a large settlement              188          118+b       70-          18         26         20         46        142          182++B       5-- 
                                  9%          11%         7%           8%         9%         6%         7%        10%          10%         2% 
 
REMOTE RURAL - More 
than 10 miles from 
a large settlement               50           21         29            4          9          5         14         36           48          2 
                                  2%           2%         3%           2%         3%         2%         2%         3%           3%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 5 (continuation) 
<A8> Urbanity/rurality 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Large city                      327            ---        ---        ---       38          ---        ---        ---        ---      270          ---        ---       19          327++BCD     ---        ---        --- 
                                                                       ABCEFGHJKl                                             ++ABCDEFGH                       -ABCEFGHJK 
                                                                                                                                     JKL 
                                 16%           -%         -%         -%        20%         -%         -%         -%         -%       100%         -%         -%        11%          18%         -%         -%         -% 
 
Smaller city 
/ large town                    455           10I        77++AHIjKL 75         50aIL      43ahIL     48aIL      47IL       51I         ---       14IL       21IL       19--I       455++BCD     ---        ---        --- 
                                                            ++ADeFGHIJ 
                                                                    KL 
                                 22%          12%        34%        45%        26%        30%        26%        25%        18%         -%        22%        20%        12%          25%         -%         -%         -% 
 
Medium town                     658           41        133         30--I      61cI       51CI       78+CIL     64CI       99CI        ---       21CIl      36CIL      42-I        658++BCD     ---        ---        --- 
                                       ++CdhIjkL ++CDEfGHIJ 
                                                         KL 
                                 32%          50%        58%        18%        33%        35%        42%        34%        34%         -%        34%        35%        25%          36%         -%         -%         -% 
 
Small town Less 
than 10 miles from 
a large settlement              382           18BI        9--i      49++BDFIJ  26BI       31BIj      28BI       43BIj      96++BDeFIJ  ---        7--BI     31++BDFIJ  44++BDFIJ   382++BCD     ---        ---        --- 
                                 18%          21%         4%        30%        14%        21%        15%        23%        33%         -%        12%        30%        27%          21%         -%         -%         -% 
 
Small town more 
than 10 miles from 
a large settlement               20            -          -          -          -          -          -          -          -          -          3          2bdfgHI   15           20          -          -          - 
                                                                                                                                         ++aBCDEFGH            ++aBCDEFGH 
                                                                                                                                                 IK                    IK 
                                  1%           -%         -%         -%         -%         -%         -%         -%         -%         -%         6%         2%         9%           1%         -%         -%         -% 
 
RURAL - Less 
than 10 miles of 
a large settlement              188           14+BdIl    10I        12I        13I        20bIl      17I        25bIl      45++BcdIkL  ---       12++BCDFIKL 9I        11I           ---      188++AD    188++ABD     -- 
                                  9%          17%         5%         7%         7%        14%         9%        13%        16%         -%        19%         9%         6%           -%        79%       100%         -% 
 
REMOTE RURAL - More 
than 10 miles from 
a large settlement               50            -          -          -          -          -         16++aBCDEHI 9bcdeHI    --         --         5          4+BCDEHI  16++ABCDEHIK  ---       50++AC      -         50++ABC 
                                                                                                                                         ++ABCDEHIk 
                                  2%           -%         -%         -%         -%         -%         9%         5%         -%         -%         8%         4%        10%           -%        21%         -%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                             Page 46 
Table 5 (continuation) 
<A8> Urbanity/rurality 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Large city                      327           94--       26         83         50++ABC    61++ABCd     31--      153a         171cD      119cD       37-         9--        174+C      107c        44--        3 
                                 16%          11%        14%        13%        33%        51%          10%        15%          17%        17%        10%         5%          18%        16%        10%        12% 
 
Smaller city 
/ large town                    455          208C        43        108--       27         23           63        233          211        140        104++aB     57+ab       212        142         95          6 
                                 22%          24%        23%        17%        18%        19%          20%        23%          21%        20%        29%        29%          23%        21%        22%        24% 
 
Medium town                     658          261e        67E       233+aE      40         22-          98        333          335        208        115         67          282        221        146          5 
                                 32%          30%        36%        37%        27%        18%          30%        33%          33%        29%        32%        35%          30%        33%        34%        20% 
 
Small town Less 
than 10 miles from 
a large settlement              382          186++bdE    25        121e        17         10-          74        183          187        135         60         38          183        102-        85          6 
                                 18%          22%        13%        19%        12%         8%          23%        18%          19%        19%        17%        20%          19%        15%        20%        25% 
 
Small town more 
than 10 miles from 
a large settlement               20            9          2          8          1          -            5         12            6          8          6          5+a          8          6          4          1 
                                  1%           1%         1%         1%         *%         -%           1%         1%           1%         1%         2%         3%           1%         1%         1%         4% 
 
RURAL - Less 
than 10 miles of 
a large settlement              188           76         16         74+e        9          4           41B        69--         79         87++acd    22         10           71         73         39          4 
                                  9%           9%         9%        12%         6%         3%          13%         7%           8%        12%         6%         5%           8%        11%         9%        16% 
 
REMOTE RURAL - More 
than 10 miles from 
a large settlement               50           26          8         10          6          *           13         30           21         16         13          8            9--       23A        16A         * 
                                  2%           3%         4%         2%         4%         *%           4%         3%           2%         2%         4%         4%           1%         3%         4%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 5 (continuation) 
<A8> Urbanity/rurality 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Large city                      327          303++E     291++E     112E       126E        17--        301++E     246++CdE   150-       199e        24--        235++cE    180++CE    107         88e        78-- 
                                 16%          18%        18%        18%        16%         5%          17%        19%        14%        15%         9%          18%        20%        14%        15%        11% 
 
Smaller city 
/ large town                    455          361        336        127        162         84cd        367--      249--      219        256--       81++ABCD    262        174        163        112        182 
                                 22%          21%        21%        20%        20%        27%          21%        19%        20%        19%        30%          20%        20%        21%        20%        24% 
 
Medium town                     658          535        494        202        260        109          562        392        364        435         90          415        268        251        178        228 
                                 32%          31%        31%        32%        33%        35%          31%        30%        33%        33%        33%          32%        30%        32%        31%        31% 
 
Small town Less 
than 10 miles from 
a large settlement              382          310        272-       107        138         59          335        235        203        256         40          210-       141-       137        103        163+ab 
                                 18%          18%        17%        17%        17%        19%          19%        18%        18%        19%        15%          16%        16%        18%        18%        22% 
 
Small town more 
than 10 miles from 
a large settlement               20           19         19         16++e      17++        1           16         14         15         15          3           11         10          9          7          9 
                                  1%           1%         1%         2%         2%         *%           1%         1%         1%         1%         1%           1%         1%         1%         1%         1% 
 
RURAL - Less 
than 10 miles of 
a large settlement              188          144        129-        48         68         37          160        112        119+       124         26          108         82         74         56         76 
                                  9%           8%         8%         8%         9%        12%           9%         9%        11%         9%        10%           8%         9%        10%        10%        10% 
 
REMOTE RURAL - More 
than 10 miles from 
a large settlement               50           45         45         24+e       29+e        2           44         40+        33         37          6           40+e       33++e      35++E      25++E      10- 
                                  2%           3%         3%         4%         4%         1%           2%         3%         3%         3%         2%           3%         4%         5%         4%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 5 (continuation) 
<A8> Urbanity/rurality 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Large city                      327           70        229--        173        214        201F        96--      161-          94--      118A        89++AB     26++Ab      145--       94         50++Ab     39++ABc 
                                 16%          18%        14%          15%        16%        17%        12%        14%           9%        17%        30%        30%          13%        14%        23%        38% 
 
Smaller city 
/ large town                    455           85        362          258        285        241        176        242          237d       137         70         10          242        143         51         19 
                                 22%          21%        23%          22%        21%        21%        22%        21%          23%        20%        24%        12%          22%        22%        24%        19% 
 
Medium town                     658          109        532+         352        425        348        264        382          332c       230c        74-        22          353d       233+cD      54         18- 
                                 32%          27%        33%          30%        31%        30%        33%        33%          32%        34%        25%        26%          32%        36%        25%        18% 
 
Small town Less 
than 10 miles from 
a large settlement              382           89        285          217        253        203        165        235          214+C      123c        32--       13          214        116         35         16 
                                 18%          22%        18%          18%        19%        18%        21%        20%          21%        18%        11%        15%          19%        18%        16%        16% 
 
Small town more 
than 10 miles from 
a large settlement               20            3         17            9         11          7          7          8            9          7          1          2           10          7          2          1 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         1%         *%         2%           1%         1%         1%         1% 
 
RURAL - Less 
than 10 miles of 
a large settlement              188           34        141          131++      143+       124+        82        113          108b        47         24         10          118+b       43-        20          7 
                                  9%           9%         9%          11%        10%        11%        10%        10%          11%         7%         8%        11%          11%         7%         9%         7% 
 
REMOTE RURAL - More 
than 10 miles from 
a large settlement               50            8         42           34         36         26         15         24           28         14          5          3           28         17          3          2 
                                  2%           2%         3%           3%         3%         2%         2%         2%           3%         2%         2%         3%           3%         3%         1%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 5 (continuation) 
<A8> Urbanity/rurality 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Large city                      327           20+ 
                                 16%          27% 
 
Smaller city 
/ large town                    455           13 
                                 22%          17% 
 
Medium town                     658           17 
                                 32%          23% 
 
Small town Less 
than 10 miles from 
a large settlement              382           16 
                                 18%          21% 
 
Small town more 
than 10 miles from 
a large settlement               20            1 
                                  1%           1% 
 
RURAL - Less 
than 10 miles of 
a large settlement              188            5 
                                  9%           7% 
 
REMOTE RURAL - More 
than 10 miles from 
a large settlement               50            2 
                                  2%           3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 5 (continuation) 
<A8> Urbanity/rurality 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Large city                      327          172dj      123        163-        71-       234dj      213++bCDFJ  92-        86         60dj       31+bcDfJ  102--       61++aBCDeFJ 
                                 16%          17%        14%        14%        12%        17%        19%        13%        17%        19%        23%        12%        24% 
 
Smaller city 
/ large town                    455          206        201        241        123        287        237        143         89-        67         33        170         43 
                                 22%          20%        23%        20%        21%        21%        21%        20%        18%        21%        25%        21%        17% 
 
Medium town                     658          318        285        393        188        465        364        262++      161         99         40        275         84 
                                 32%          32%        32%        33%        33%        33%        32%        37%        32%        31%        30%        33%        33% 
 
Small town Less 
than 10 miles from 
a large settlement              382          183k       152        229k       121K       247k       194k       121         89k        56         22        144k        28-- 
                                 18%          18%        17%        19%        21%        18%        17%        17%        18%        17%        16%        17%        11% 
 
Small town more 
than 10 miles from 
a large settlement               20            9         10         11          8         14         10          8          4          4          1         10          2 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         1%         1%         1%         1% 
 
RURAL - Less 
than 10 miles of 
a large settlement              188           94         83        131++ei     49        115         87         72         50         29          5         87i        26 
                                  9%           9%         9%        11%         9%         8%         8%        10%        10%         9%         4%        11%        10% 
 
REMOTE RURAL - More 
than 10 miles from 
a large settlement               50           26         28         33         16         34         22         16         21+e        8          1         35++e       8 
                                  2%           3%         3%         3%         3%         2%         2%         2%         4%         2%         1%         4%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 5 (continuation) 
<A8> Urbanity/rurality 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Large city                      327          235CefGjq  126+CEFGjQ  41--       71cG      193--G      76--g      78--       32g        75CeFGjQ   14-        13        180CGjq    237++CEFGjQ  8         36G        15CfGjq 
                                 16%          16%        19%         9%        16%        13%        12%         7%        13%        19%         9%        12%        16%        18%        10%        14%        23% 
 
Smaller city 
/ large town                    455          283--      153         86         95        319        125        240         59         92         36         23        234        271         20         55         13 
                                 22%          20%        23%        20%        21%        22%        19%        23%        24%        23%        22%        22%        21%        21%        26%        21%        19% 
 
Medium town                     658          493++      203        153        158        489        207        364+        88        134         64         41        368        432         23         89         21 
                                 32%          34%        30%        36%        35%        33%        32%        35%        36%        34%        39%        39%        33%        33%        30%        34%        32% 
 
Small town Less 
than 10 miles from 
a large settlement              382          256        125         86         90        286        133o       206o        37         62         25         13        213        216-        20ko       35         12 
                                 18%          18%        19%        20%        20%        19%        21%        20%        15%        16%        15%        12%        19%        17%        26%        13%        18% 
 
Small town more 
than 10 miles from 
a large settlement               20           15          4          3          4         14          4         11          1          4          1          1         10         11          1          2          1 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         1%         1%         1%         1%         1%         1%         1%         2% 
 
RURAL - Less 
than 10 miles of 
a large settlement              188          123         50         47d        25-       142d        82        116++bDiq   26d        26         19d         9         92        112          3         37+abDIlmnq 3 
                                                                                              ++abDIlmQ 
                                  9%           9%         8%        11%         5%        10%        13%        11%        11%         6%        12%         9%         8%         9%         4%        14%         5% 
 
REMOTE RURAL - More 
than 10 miles from 
a large settlement               50           34          9         15bi        8         41         19         35+bi       3          3          4          5i        29         27          3         10i         1 
                                  2%           2%         1%         4%         2%         3%         3%         3%         1%         1%         3%         4%         3%         2%         3%         4%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 5 (continuation) 
<A8> Urbanity/rurality 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Large city                      327          109--G       **         8 
                                 16%          12%         **        13% 
 
Smaller city 
/ large town                    455          211          **        17 
                                 22%          23%         **        29% 
 
Medium town                     658          325++        **        15 
                                 32%          35%         **        26% 
 
Small town Less 
than 10 miles from 
a large settlement              382          173          **        11 
                                 18%          19%         **        19% 
 
Small town more 
than 10 miles from 
a large settlement               20            9          **         2 
                                  1%           1%         **         3% 
 
RURAL - Less 
than 10 miles of 
a large settlement              188           72          **         5 
                                  9%           8%         **         9% 
 
REMOTE RURAL - More 
than 10 miles from 
a large settlement               50           21          **         * 
                                  2%           2%         **         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Smartphone (like 
an iPhone or 
Samsung Galaxy)                1778          847-       931+a        255++eFG   292++dEFG  353++eFG   323++FG    281FG      170--G     104--        548++C     676++C     555--        391        559++aD    392        437- 
                                 85%          83%        88%          94%        96%        94%        91%        88%        70%        50%          95%        93%        72%          84%        90%        85%        82% 
 
Laptop or 
netbook computer               1307          666        641          173        179        244        237        196        152        126          351        482        474          354++CD    442++CD    274D       236-- 
                                 63%          65%        60%          63%        59%        65%        67%        61%        62%        60%          61%        66%        61%          77%        71%        59%        44% 
 
Tablet (like 
an iPad, Kindle Fire 
or Google Nexus)               1183          537--      645++A       150G       176G       222G       217G       194G       149G        75--        326        439        418          295++CD    394++CD    242        252-- 
                                 57%          53%        61%          55%        58%        59%        61%        60%        61%        36%          56%        60%        54%          64%        63%        52%        47% 
 
Smart TV (a TV set 
that connects directly 
to the internet and 
doesn’t need a computer 
set-top box or games 
console to go online)           858          447        411          122FG      150++FG    186++FG    161FG      135fG       73--G      31--        272++C     347++C     239--        240++CD    278D       176d       163-- 
                                 41%          44%        39%          45%        49%        50%        45%        42%        30%        15%          47%        48%        31%          52%        45%        38%        31% 
 
Smart speaker which 
can respond to voice 
commands - e.g. Amazon 
Echo (Alexa), Google 
Home, Apple HomePod 
or Facebook Portal              518          260        258           79FG       90FG      125++EFG    92fG       69G        42-        20--        170+C      217++C     131--        137+cD     182+cD     102         97-- 
                                 25%          26%        24%          29%        30%        33%        26%        22%        17%         9%          29%        30%        17%          30%        29%        22%        18% 
 
Streaming media 
player (like Apple TV, 
 Now TV box, Amazon Fire 
TV, Chromecast, Roku)           462          269++B     193--         74FG       88+FG     114++eFG    81FG       68fG       28--       10--        162++C     195++C     105--        142++bCD   140         78-       103 
                                 22%          26%        18%          27%        29%        31%        23%        21%        11%         5%          28%        27%        14%          31%        22%        17%        19% 
 
Games console 
or handheld games player        441          256++B     184--        118        102++DEFG  123++DEFG   63EFG      21--g      12--g       1--        220++BC    186++C      34--         96        140         94        110 
                                                                ++bcDEFG 
                                 21%          25%        17%          43%        33%        33%        18%         7%         5%         1%          38%        26%         4%          21%        23%        20%        21% 
 
Wearable technology 
like a smartwatch 
(like an Apple Watch)           263          150+b      113-          47+EFG     51+EFG     73++EFG    53eFG      27-fg       8--        4--         98++C     126++C      39--        107++BCD    79d        38-        38-- 
                                 13%          15%        11%          17%        17%        19%        15%         8%         3%         2%          17%        17%         5%          23%        13%         8%         7% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Other type of device             56           38+b       17-           2          6          4          8          8         11ac       17++AbCde     8         12         36++Ab       25++Cd     17          4-        10 
                                  3%           4%         2%           1%         2%         1%         2%         2%         4%         8%           1%         2%         5%           5%         3%         1%         2% 
 
None of these                    11            9          2            -          -          *          2          *          2          7++abCde     -          2         10+a          -          4          4          4 
                                  1%           1%         *%           -%         -%         *%         *%         *%         1%         4%           -%         *%         1%           -%         1%         1%         1% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Smartphone (like 
an iPhone or 
Samsung Galaxy)                1778          950+b      828-         217++E     283++E     311++E     613++E    1154--       1527        246 
                                 85%          87%        83%          93%        92%        96%        94%        82%          85%        87% 
 
Laptop or 
netbook computer               1307          797++B     510--        119--      211+A      220A       407A       885A        1106        196 
                                 63%          73%        51%          51%        69%        68%        63%        63%          62%        69% 
 
Tablet (like 
an iPad, Kindle Fire 
or Google Nexus)               1183          689++B     494--        138        213++aE    215++E     414++E     761--       1045++B     134-- 
                                 57%          63%        50%          59%        70%        67%        64%        54%          58%        47% 
 
Smart TV (a TV set 
that connects directly 
to the internet and 
doesn’t need a computer 
set-top box or games 
console to go online)           858          518++B     340--        114+E      157++E     166++E     321++E     532--        689--      167++A 
                                 41%          48%        34%          49%        51%        52%        49%        38%          39%        59% 
 
Smart speaker which 
can respond to voice 
commands - e.g. Amazon 
Echo (Alexa), Google 
Home, Apple HomePod 
or Facebook Portal              518          319++B     199--         74+E      109++E     100+E      220++E     296--        453         65 
                                 25%          29%        20%          32%        35%        31%        34%        21%          25%        23% 
 
Streaming media 
player (like Apple TV, 
 Now TV box, Amazon Fire 
TV, Chromecast, Roku)           462          282++B     180--         81++E      98++E      87E       202++E     257--        396         65 
                                 22%          26%        18%          35%        32%        27%        31%        18%          22%        23% 
 
Games console 
or handheld games player        441          237        204           70++E     114++E     109++E     211++E     226--        390         51 
                                 21%          22%        21%          30%        37%        34%        33%        16%          22%        18% 
 
Wearable technology 
like a smartwatch 
(like an Apple Watch)           263          186++B      76--         34         71++aE     62++E     121++E     141--        214         49 
                                 13%          17%         8%          15%        23%        19%        19%        10%          12%        17% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Other type of device             56           42++B      14--          3          7          3         11         45           56+b        -- 
                                  3%           4%         1%           1%         2%         1%         2%         3%           3%         -% 
 
None of these                    11            4          7            -          -          -          -         11           11          - 
                                  1%           *%         1%           -%         -%         -%         -%         1%           1%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Smartphone (like 
an iPhone or 
Samsung Galaxy)                1778           71        198        156+egHIKL 166        120        168        159        236        219         57++eHIkL  89        140         1577        202        162         40 
                                 85%          85%        86%        94%        89%        83%        90%        85%        81%        81%        91%        85%        84%          86%        85%        86%        79% 
 
Laptop or 
netbook computer               1307           53bj      104--      103bJ      121BJ       85bj      144        125BJk     175bJ      200++BcehJK 29--       58-bJ     109BJk      1143        164        134+a       29 
                                                                                              ++BcEHJKl 
                                 63%          64%        45%        62%        65%        59%        77%        67%        60%        74%        46%        56%        65%          62%        69%        72%        58% 
 
Tablet (like 
an iPad, Kindle Fire 
or Google Nexus)               1183           48        116        118        106         82         89        114        153        153         35         62f       105+bFh     1056        127        101         26 
                                                            ++BdeFHiJk 
                                 57%          58%        51%        71%        56%        56%        48%        61%        53%        57%        57%        60%        63%          57%        53%        54%        51% 
 
Smart TV (a TV set 
that connects directly 
to the internet and 
doesn’t need a computer 
set-top box or games 
console to go online)           858           35         83         54         75         63hk      100+bCHJK   79k        91--      147         21-        32--       76cHJK      755        102         84         18 
                                                                                                                               ++BCdgHJK 
                                 41%          43%        36%        33%        40%        43%        53%        42%        31%        55%        34%        31%        46%          41%        43%        45%        36% 
 
Smart speaker which 
can respond to voice 
commands - e.g. Amazon 
Echo (Alexa), Google 
Home, Apple HomePod 
or Facebook Portal              518           26bf       36-        39         52b        45Bf       31-        49b        61         83Bf       17Bf       35++BcFHl  44Bf        469         49         38         11 
                                 25%          31%        16%        23%        28%        31%        16%        26%        21%        31%        28%        34%        26%          25%        21%        20%        22% 
 
Streaming media 
player (like Apple TV, 
 Now TV box, Amazon Fire 
TV, Chromecast, Roku)           462           17         58ch       20--       61++CEFHj  24         31         45c        46-        69Ch       13c        27CefH     52++CEFHJ   412         50         38         12 
                                 22%          21%        25%        12%        32%        17%        16%        24%        16%        25%        22%        26%        32%          22%        21%        20%        24% 
 
Games console 
or handheld games player        441           24Bhi      28--       54++BgHIk  52Bhi      36b        39         36         48         44         14B        22b        42Bhi       396         45         35         10 
                                 21%          29%        12%        32%        28%        25%        21%        19%        16%        16%        23%        21%        25%          21%        19%        19%        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Wearable technology 
like a smartwatch 
(like an Apple Watch)           263            9         11--       13         20         21B        27b        21         30         56++BCdgh  10BCh      16Bc       30++BCh     229         34         29          5 
                                 13%          11%         5%         8%        11%        15%        14%        11%        10%        21%        16%        15%        18%          12%        14%        16%        10% 
 
Other type of device             56            -         10dh        4          -          8dhj       3         19          2          4          *-         3dh        4d          43-        13+a       10+a        2 
                                                                                                        ++acDfHIJk 
                                                                                                                 L 
                                  3%           -%         4%         2%         -%         5%         2%        10%         1%         1%         1%         3%         3%           2%         5%         5%         5% 
 
None of these                    11            -          -          2          -          -          -          2          5          -          1++BDeFIL  1          1            9          2          2          * 
                                  1%           -%         -%         1%         -%         -%         -%         1%         2%         -%         2%         1%         *%           *%         1%         1%         *% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Smartphone (like 
an iPhone or 
Samsung Galaxy)                1778          775++Ce    164        513--      136c        98          251--      913++A       948++BCD   599CD      231--      120--        754--      613++A     398++A       8 
                                 85%          90%        88%        81%        92%        82%          78%        90%          94%        84%        65%        62%          80%        91%        93%        29% 
 
Laptop or 
netbook computer               1307          547        119        381        107c        71          171--      662A         725++BCD   429CD      153--       74--        538--      451+A      308++A       8 
                                 63%          64%        64%        60%        72%        59%          53%        65%          72%        60%        43%        38%          57%        67%        72%        32% 
 
Tablet (like 
an iPad, Kindle Fire 
or Google Nexus)               1183          489        100        381e        89         57          161-       654++A       655++BCD   389CD      138--       66--        464--      422++A     284++A       7 
                                 57%          57%        54%        60%        60%        47%          50%        65%          65%        55%        39%        34%          49%        63%        66%        28% 
 
Smart TV (a TV set 
that connects directly 
to the internet and 
doesn’t need a computer 
set-top box or games 
console to go online)           858          382+C       75        222--       85++abCe   49           99--      452+A        498++BCD   295CD       64--       30--        330--      297A       218++A       5 
                                 41%          44%        40%        35%        57%        41%          31%        45%          49%        41%        18%        16%          35%        44%        51%        20% 
 
Smart speaker which 
can respond to voice 
commands - e.g. Amazon 
Echo (Alexa), Google 
Home, Apple HomePod 
or Facebook Portal              518          242+D       43        157d        22-        30           73        271          306++bCD   176CD       36--       17--        175--      198++A     141++A       - 
                                 25%          28%        23%        25%        15%        25%          23%        27%          30%        25%        10%         9%          19%        29%        33%         -% 
 
Streaming media 
player (like Apple TV, 
 Now TV box, Amazon Fire 
TV, Chromecast, Roku)           462          219+C       41        108--       36         32           59        247          284++bCD   162CD       17--        8--        134--      171A       154++AB      1 
                                 22%          25%        22%        17%        24%        27%          18%        24%          28%        23%         5%         4%          14%        25%        36%         5% 
 
Games console 
or handheld games player        441          245++BCd    32         95--       26         29c          49-       243+A        309++BCD   115--CD     16--       11--        149--      151A       135++AB      2 
                                 21%          29%        17%        15%        18%        24%          15%        24%          31%        16%         4%         5%          16%        22%        31%         7% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Wearable technology 
like a smartwatch 
(like an Apple Watch)           263          104         25         72         30+ac      22           24-       132a         191++BCD    63--CD      9--        2--         70--      101A        91++Ab      - 
                                 13%          12%        13%        11%        20%        18%           8%        13%          19%         9%         2%         1%           7%        15%        21%         -% 
 
Other type of device             56           19          5         25+         4          3           13         31           19         30+a        7          5           12--       29++A      11          1 
                                  3%           2%         2%         4%         3%         3%           4%         3%           2%         4%         2%         2%           1%         4%         2%         5% 
 
None of these                    11            3          *          5          3+a        *            6++        5            ---        3          8++Ab      8++AB        6          -          -          5 
                                  1%           *%         *%         1%         2%         *%           2%         *%           -%         *%         2%         4%           1%         -%         -%        19% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Smartphone (like 
an iPhone or 
Samsung Galaxy)                1778         1500++E    1397++E     564+E      706+E      240--       1551++E    1133++E     961E      1163++E     211--       1145++E     792++E     703++E     511++E     593-- 
                                 85%          87%        88%        89%        88%        78%          87%        88%        87%        88%        78%          89%        89%        91%        90%        80% 
 
Laptop or 
netbook computer               1307         1111++E    1047++E     432++E     534+E      168--       1148++e     868++E     712e       850e       152-         821        576        523++e     377        451 
                                 63%          65%        66%        68%        67%        54%          64%        67%        65%        64%        56%          64%        65%        67%        66%        61% 
 
Tablet (like 
an iPad, Kindle Fire 
or Google Nexus)               1183         1022++E     946++E     422++abE   487+E      140--       1036+e      768++e     664++E     799++E     134-         766++E     528e       483++E     366++E     390- 
                                 57%          59%        60%        66%        61%        45%          58%        60%        60%        60%        50%          60%        59%        62%        64%        52% 
 
Smart TV (a TV set 
that connects directly 
to the internet and 
doesn’t need a computer 
set-top box or games 
console to go online)           858          770++E     727++E     300++E     352E        68--        769++E     600++dE    462E       546E        81--        601++E     445++E     355++E     271++E     244-- 
                                 41%          45%        46%        47%        44%        22%          43%        47%        42%        41%        30%          47%        50%        46%        48%        33% 
 
Smart speaker which 
can respond to voice 
commands - e.g. Amazon 
Echo (Alexa), Google 
Home, Apple HomePod 
or Facebook Portal              518          458++E     434++E     208++abE   242++E      53--        468++e     370++E     305+E      354+e       49-         393++E     299++E     255++E     201++E     119-- 
                                 25%          27%        27%        33%        30%        17%          26%        29%        28%        27%        18%          31%        34%        33%        35%        16% 
 
Streaming media 
player (like Apple TV, 
 Now TV box, Amazon Fire 
TV, Chromecast, Roku)           462          410++E     393++E     210++ABE   231++aE     41--        410        323++e     281++e     320+e       47          360++E     280++E     256++E     198++aE     92-- 
                                 22%          24%        25%        33%        29%        13%          23%        25%        25%        24%        17%          28%        31%        33%        35%        12% 
 
Games console 
or handheld games player        441          386+E      366++E     172++E     199++E      43--        375        293        243        286         61          303++E     236++E     203++E     158++E     130- 
                                 21%          22%        23%        27%        25%        14%          21%        23%        22%        22%        22%          24%        27%        26%        28%        17% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Wearable technology 
like a smartwatch 
(like an Apple Watch)           263          224        212        122++ABE   143++Abe    31          228        180        159+       183         30          191++E     149++E     123++E      96++E      63-- 
                                 13%          13%        13%        19%        18%        10%          13%        14%        14%        14%        11%          15%        17%        16%        17%         8% 
 
Other type of device             56           48         46         22         26          8           45         24-        27         38          9           41         21         37++be     18         15 
                                  3%           3%         3%         3%         3%         3%           3%         2%         2%         3%         3%           3%         2%         5%         3%         2% 
 
None of these                    11            5--        2--        -          --         3bcd         5--        3-         3          5          3            ---        --         --         -          9+ABcd 
                                  1%           *%         *%         -%         -%         1%           *%         *%         *%         *%         1%           -%         -%         -%         -%         1% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Smartphone (like 
an iPhone or 
Samsung Galaxy)                1778          379++B    1337--       1029+      1190+       999        679       1011          824--      625++AC    252         77          884--      599++A     200++A      95A 
                                 85%          95%        83%          87%        87%        87%        84%        87%          81%        92%        85%        90%          80%        92%        93%        93% 
 
Laptop or 
netbook computer               1307          267        979--        743        852        741        494        734          573--      462++A     210+A       62a         646--      429a       146a        86++ABc 
                                 63%          67%        61%          63%        62%        64%        61%        63%          56%        68%        71%        72%          58%        66%        68%        84% 
 
Tablet (like 
an iPad, Kindle Fire 
or Google Nexus)               1183          252+b      892          718++      806+       676        472        699++        559        416+ac     157         51          577--      395A       135a        76++Ab 
                                 57%          63%        55%          61%        59%        59%        59%        60%          55%        61%        53%        59%          52%        60%        63%        74% 
 
Smart TV (a TV set 
that connects directly 
to the internet and 
doesn’t need a computer 
set-top box or games 
console to go online)           858          190+b      633--        471        578        509+f      306        483          321--      333++A     164++A      40a         364--      310++A     118++A      65++Ab 
                                 41%          48%        39%          40%        42%        44%        38%        41%          31%        49%        56%        46%          33%        47%        55%        63% 
 
Smart speaker which 
can respond to voice 
commands - e.g. Amazon 
Echo (Alexa), Google 
Home, Apple HomePod 
or Facebook Portal              518          133++B     362--        305        357        284        186        294          182--      191A        94+A       52++ABC     225--      178A        69+A       47++AB 
                                 25%          33%        23%          26%        26%        25%        23%        25%          18%        28%        32%        60%          20%        27%        32%        46% 
 
Streaming media 
player (like Apple TV, 
 Now TV box, Amazon Fire 
TV, Chromecast, Roku)           462          133++B     309--        279        315        265        189        273          147--      193++A      86+A       36++Abc     167--      170+A       81++AB     44++AB 
                                 22%          33%        19%          24%        23%        23%        24%        23%          14%        29%        29%        42%          15%        26%        38%        43% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Games console 
or handheld games player        441          118++B     305--        269        289        247        171        253          126--      188++A      87++A      39++ABc     144--      157A        95++AB     45++AB 
                                 21%          30%        19%          23%        21%        22%        21%        22%          12%        28%        30%        46%          13%        24%        44%        43% 
 
Wearable technology 
like a smartwatch 
(like an Apple Watch)           263           77++B     173--        140        162        142         84        136           84--      103+A       52+A       24++Ab       99--       87a        48++Ab     29++AB 
                                 13%          19%        11%          12%        12%        12%        10%        12%           8%        15%        18%        27%           9%        13%        22%        29% 
 
Other type of device             56            7         46           28         33         35         23         31           33         13          9          1           36         13          5          2 
                                  3%           2%         3%           2%         2%         3%         3%         3%           3%         2%         3%         1%           3%         2%         2%         2% 
 
None of these                    11            -         11            2-         2--        1-         2          2-          11++b       -          -          -           11+b        -          -          - 
                                  1%           -%         1%           *%         *%         *%         *%         *%           1%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Smartphone (like 
an iPhone or 
Samsung Galaxy)                1778           70 
                                 85%          94% 
 
Laptop or 
netbook computer               1307           63++ 
                                 63%          84% 
 
Tablet (like 
an iPad, Kindle Fire 
or Google Nexus)               1183           57++ 
                                 57%          77% 
 
Smart TV (a TV set 
that connects directly 
to the internet and 
doesn’t need a computer 
set-top box or games 
console to go online)           858           45++ 
                                 41%          60% 
 
Smart speaker which 
can respond to voice 
commands - e.g. Amazon 
Echo (Alexa), Google 
Home, Apple HomePod 
or Facebook Portal              518           41++ 
                                 25%          55% 
 
Streaming media 
player (like Apple TV, 
 Now TV box, Amazon Fire 
TV, Chromecast, Roku)           462           37++ 
                                 22%          49% 
 
Games console 
or handheld games player        441           37++ 
                                 21%          50% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Wearable technology 
like a smartwatch 
(like an Apple Watch)           263           27++ 
                                 13%          36% 
 
Other type of device             56            2 
                                  3%           3% 
 
None of these                    11            - 
                                  1%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Smartphone (like 
an iPhone or 
Samsung Galaxy)                1778          892++      817++a    1090++      531++     1304++Ac   1044++A     661++a     451++      305++A     127++      757++a     243++Acg 
                                 85%          88%        93%        91%        92%        93%        93%        92%        90%        95%        95%        92%        96% 
 
Laptop or 
netbook computer               1307          735++DEEI  609++dI    835++deI   363        913++i     731i       552        376++DEEI  230++dI     73        599++DEEI  204++aBCDEEhIj 
                                                                                                          ++BCDEEI 
                                 63%          73%        69%        70%        63%        65%        65%        77%        75%        71%        54%        73%        81% 
 
Tablet (like 
an iPad, Kindle Fire 
or Google Nexus)               1183          677++i     564++      757++      357+       872++      705++      466++      344++eehi  195         76        539++      184++bcdEeHI 
                                 57%          67%        64%        63%        62%        63%        63%        65%        69%        60%        57%        65%        73% 
 
Smart TV (a TV set 
that connects directly 
to the internet and 
doesn’t need a computer 
set-top box or games 
console to go online)           858          475++      488        554++      272++      684++      553++      362++      241++      149         55        399++      153++ACDEEfGHIJ 
                                                 ++ACdeeghi 
                                                          j 
                                 41%          47%        55%        46%        47%        49%        49%        51%        48%        46%        41%        49%        61% 
 
Smart speaker which 
can respond to voice 
commands - e.g. Amazon 
Echo (Alexa), Google 
Home, Apple HomePod 
or Facebook Portal              518          298++      314++aee   368++      188++      424++      339++      230++      171++      103++       38        289++a      74 
                                 25%          30%        36%        31%        33%        30%        30%        32%        34%        32%        29%        35%        29% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Streaming media 
player (like Apple TV, 
 Now TV box, Amazon Fire 
TV, Chromecast, Roku)           462          274++      342++ACEE  350++      194++ae    383++      318++      237++ae    176++AcEe  108++       57++ACEE  281++AEe    91++aee 
                                 22%          27%        39%        29%        34%        27%        28%        33%        35%        33%        42%        34%        36% 
 
Games console 
or handheld games player        441          245++      317        310++      276        373++      307++      207++      143++      114++ACee   47++a     244++a      71+ 
                                                  ++ACEEfgj            ++ABCEEFGH 
                                                                              iJK 
                                 21%          24%        36%        26%        48%        27%        27%        29%        29%        35%        35%        30%        28% 
 
Wearable technology 
like a smartwatch 
(like an Apple Watch)           263          190++      187++e     216++      135++cEE   229++      192++      142++      111++ee     79++cEe    35++cee   169++e      67++acEE 
                                 13%          19%        21%        18%        23%        16%        17%        20%        22%        24%        27%        21%        26% 
 
Other type of device             56           26         32+Ee      31         13         20--       18--       26Ee       16e         5          5         32+Ee      15++acdEEh 
                                  3%           3%         4%         3%         2%         1%         2%         4%         3%         1%         4%         4%         6% 
 
None of these                    11            4          --         *--        -          ---        2          *          -          -          -          2          - 
                                  1%           *%         -%         *%         -%         -%         *%         *%         -%         -%         -%         *%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Smartphone (like 
an iPhone or 
Samsung Galaxy)                1778         1315++EfS   643        394++eS    437       1283S       564S       950++eS    229++eS    387        143S       100+efS   1029++EfS  1231         73+eS     245++eS     62S 
                                                 ++AcEFGJLS            ++ACEFGhJL                                             ++ACEFGhJL                                   ++aEFGJlS 
                                                                               oS                                                   moqS 
                                 85%          91%        96%        92%        97%        86%        87%        91%        93%        97%        88%        96%        91%        94%        96%        93%        94% 
 
Laptop or 
netbook computer               1307          912S       476++AelQS 321        299S       960+S      475        709++S     178++aqS   296        108s        93        735+S      879++S      54S       213         55 
                                                            ++AdEgLmQS                       ++AdEgLmQS                       ++AdEgLmQS            ++ABcDEFGH                                  ++AbDEGJLM ++AdegjlmQ 
                                                                                                                                                       iJLMNQS                                          QS          S 
                                 63%          63%        71%        75%        66%        65%        74%        68%        72%        75%        66%        89%        65%        67%        70%        80%        83% 
 
Tablet (like 
an iPad, Kindle Fire 
or Google Nexus)               1183          880++s     459++AELmS 273+S      321        882++s     422++eS    664++S     174++aElmS 283        109+S       70S       683++s     813++S      51s       185++aElS   51++aelmS 
                                                                        ++AcEgLMS                                              ++AcEgLMS 
                                 57%          61%        69%        63%        71%        59%        65%        63%        70%        71%        67%        67%        61%        62%        67%        70%        77% 
 
Smart TV (a TV set 
that connects directly 
to the internet and 
doesn’t need a computer 
set-top box or games 
console to go online)           858          676++ES    368        205+eS     239++EfglS 607S       289S       469++S     131++ES    212++EfglS  76S        63        511++S     635++ES     38S       155         35S 
                                                 ++AEFGLmqS                                                                                          ++aEfglqS                                  ++AcEFGjLm 
                                                                                                                                                                                                        QS 
                                 41%          47%        55%        48%        53%        41%        45%        45%        53%        53%        46%        60%        45%        49%        50%        59%        53% 
 
Smart speaker which 
can respond to voice 
commands - e.g. Amazon 
Echo (Alexa), Google 
Home, Apple HomePod 
or Facebook Portal              518          419++S     235++aEfS  130+S      163++aEfS  398+S      179S       327++S      98        136++eS     59++eS     44        345++S     394++S      31++efS    96++EfS    35 
                                                                                                                   ++AcEFglmS                         ++aEflmS                                             ++AbCdEFGi 
                                                                                                                                                                                                                LMoQS 
                                 25%          29%        35%        30%        36%        27%        28%        31%        40%        34%        36%        42%        31%        30%        41%        36%        53% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Streaming media 
player (like Apple TV, 
 Now TV box, Amazon Fire 
TV, Chromecast, Roku)           462          366++S     210++aEfS  136++aeS   138++eS    359++S     164S       303++eS     85++aEfS  133++AEfmS  51+S       45        345++aES   356++S      28++eS    112         30 
                                                                                                                                                    ++AEFglMqS                                  ++ABcDEFGL ++AdEFglMq 
                                                                                                                                                                                                       MQS          S 
                                 22%          25%        31%        32%        31%        24%        25%        29%        34%        34%        31%        43%        31%        27%        37%        42%        45% 
 
Games console 
or handheld games player        441          361++S     216        130++efmS  179        344++s     147s       270++S      78++efmS  137++AEFGMS 43s        39        337++aEFMS 315++s      41         73+S       29 
                                                   ++AEFgMS            ++AbcEFGjL                                                                     ++aEfgmS                       ++ABCdEFGH            ++AEFGjlMo 
                                                                             MOqS                                                                                                       IJLMOQS                     S 
                                 21%          25%        32%        30%        40%        23%        23%        26%        32%        34%        26%        37%        30%        24%        54%        28%        44% 
 
Wearable technology 
like a smartwatch 
(like an Apple Watch)           263          212++      132++aEgs   78++s      93++aEgs  208+       104+s      156+        57         86++AEgqS  22         23+s      192++s     224++s      21         75         22 
                                                                                                                    ++AEfgjqS                                                         ++aEfgjqS ++AbCdEFGJ ++AbcEFGJL 
                                                                                                                                                                                                      LMQS        MQS 
                                 13%          15%        20%        18%        21%        14%        16%        15%        23%        22%        13%        22%        17%        17%        27%        29%        33% 
 
Other type of device             56           27--        5--       14Bd        3-        42Bdm      27+aBDiMQ  31Bdm       5          6          8aBDiMq    4b        30bd       19--        *          6          2 
                                  3%           2%         1%         3%         1%         3%         4%         3%         2%         1%         5%         3%         3%         1%         1%         2%         3% 
 
None of these                    11            2--        -          -          -          6          2          ---        -          -          -          -          ---        ---        -          -          - 
                                  1%           *%         -%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Smartphone (like 
an iPhone or 
Samsung Galaxy)                1778          867++aEFGjlS **        15-- 
                                 85%          94%         **        26% 
 
Laptop or 
netbook computer               1307          577s         **        24-- 
                                 63%          63%         **        41% 
 
Tablet (like 
an iPad, Kindle Fire 
or Google Nexus)               1183          600++eS      **        23- 
                                 57%          65%         **        40% 
 
Smart TV (a TV set 
that connects directly 
to the internet and 
doesn’t need a computer 
set-top box or games 
console to go online)           858          434++eS      **         6-- 
                                 41%          47%         **        11% 
 
Smart speaker which 
can respond to voice 
commands - e.g. Amazon 
Echo (Alexa), Google 
Home, Apple HomePod 
or Facebook Portal              518          301++ES      **         2-- 
                                 25%          33%         **         4% 
 
Streaming media 
player (like Apple TV, 
 Now TV box, Amazon Fire 
TV, Chromecast, Roku)           462          285++aEfS    **         1-- 
                                 22%          31%         **         1% 
 
Games console 
or handheld games player        441          291++AEFgMS  **         3- 
                                 21%          32%         **         6% 
 
Wearable technology 
like a smartwatch 
(like an Apple Watch)           263          148++s       **         2 
                                 13%          16%         **         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 6 (continuation) 
<B1> Do you personally use any of the following devices? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Other type of device             56           14-         **         2 
                                  3%           1%         **         3% 
 
None of these                    11            --         **         5++ABCDEFGHIJkLMnOpQ 
                                  1%           -%         **         9% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 7 
<B2> Overall, how confident would you say you are as an internet user? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Very confident     (5.0)       1009          526+b      483-         199++CDEFG 210++cDEFG 219++EFG   178eFG     122--FG     55--g      25--        410++BC    397++C     202--        272++CD    350++CD    189--      197-- 
                                 48%          52%        45%          73%        69%        58%        50%        38%        23%        12%          71%        54%        26%          59%        56%        41%        37% 
 
Fairly confident   (4.0)        713          333        380           67--       86-       127a       118        132+AB     112++ABcd   72          153--      244a       316++Ab      157        208        178        169 
                                 34%          33%        36%          25%        28%        34%        33%        41%        46%        35%          27%        33%        41%          34%        33%        39%        32% 
 
Neither confident 
nor not confident  (3.0)        164           72         91            3--        2--       22aB       28AB       29AB       35++ABCd   45++ABCDE     6--       50A       108++AB       17--       33-        33a        80 
                                                                                                                                                                                                                      ++ABC 
                                  8%           7%         9%           1%         1%         6%         8%         9%        14%        21%           1%         7%        14%           4%         5%         7%        15% 
 
Not very 
confident          (2.0)        144           61         83            2--        7--        7--       26AbC      29ABC      30++ABC    43++ABCDE     9--       33--a     103++AB       12--       21--       44+AB      66 
                                                                                                                                                                                                                       ++AB 
                                  7%           6%         8%           1%         2%         2%         7%         9%        12%        21%           2%         4%        13%           3%         3%        10%        12% 
 
Not at all 
confident          (1.0)         50           25         25            --         --         *--        5          9abC      12+ABCd    24++ABCDE     ---        5--       45++AB        5         11         16a        19a 
                                  2%           2%         2%           -%         -%         *%         1%         3%         5%        11%           -%         1%         6%           1%         2%         3%         4% 
 
Don’t know                        *            *          *            -          -          *          -          -          -          *            -          *          *            *          -          -          * 
                                  *%           *%         *%           -%         -%         *%         -%         -%         -%         *%           -%         *%         *%           *%         -%         -%         *% 
 
Net: Confident                 1722          859        863          267++CDEFG 296++cDEFG 346++DEFG  296FG      254fG      167--G      97--        563++BC    641++C     518--        429++CD    558++CD    368D       366-- 
                                 83%          84%        81%          98%        97%        92%        83%        79%        68%        46%          97%        88%        67%          93%        89%        80%        69% 
 
Net: Not 
confident                       194           86        108            2--        7--        7--       31ABC      38ABC      42++ABCd   67++ABCDEF    9--       38--A     147++AB       17--       32--       60+AB      85 
                                                                                                                                                                                                                       ++AB 
                                  9%           8%        10%           1%         2%         2%         9%        12%        17%        32%           2%         5%        19%           4%         5%        13%        16% 
 
Mean score                      4.2          4.3+b      4.1-         4.7++CDEFG 4.6++cDEFG 4.5++DEFG  4.2eFG     4.0--FG    3.7--G     3.1--        4.7++BC    4.4++C     3.7--        4.5++CD    4.4++CD    4.0--d     3.9-- 
Standard deviation             1.01          .99       1.02          .53        .62        .69        .98       1.04       1.10       1.21          .58        .85       1.16          .77        .87       1.08       1.15 
Standard error                  .03          .04        .04          .04        .04        .04        .07        .07        .09        .12          .03        .04        .05          .04        .04        .06        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 7 (continuation) 
<B2> Overall, how confident would you say you are as an internet user? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Very confident     (5.0)       1009          622++B     386--        156++E     203++E     187++E     411++E     588--        833--      170++A 
                                 48%          57%        39%          67%        66%        58%        63%        42%          47%        60% 
 
Fairly confident   (4.0)        713          366        348           69         84-       104        189--      519++bD      620         93 
                                 34%          34%        35%          30%        28%        32%        29%        37%          35%        33% 
 
Neither confident 
nor not confident  (3.0)        164           50--      113++A         1--       13-a       15a        23--a     140++ABcD    155+b        9- 
                                  8%           5%        11%           1%         4%         5%         4%        10%           9%         3% 
 
Not very 
confident          (2.0)        144           33--      111++A         7-         5--       14         24--      118++aBcD    133b         9- 
                                  7%           3%        11%           3%         2%         4%         4%         8%           7%         3% 
 
Not at all 
confident          (1.0)         50           15-        35+a          --         --         2          2--       48++aBcD     50+b        -- 
                                  2%           1%         3%           -%         -%         1%         *%         3%           3%         -% 
 
Don’t know                        *            *          *            *          -          *          *          *            *          - 
                                  *%           *%         *%           *%         -%         *%         *%         *%           *%         -% 
 
Net: Confident                 1722          988++B     734--        225++cE    288++E     291++E     600++E    1107--       1453--      264++A 
                                 83%          91%        74%          96%        94%        90%        92%        78%          81%        94% 
 
Net: Not 
confident                       194           49--      145++A         7--        5--       16-        26--      166++ABCD    183++B       9-- 
                                  9%           4%        15%           3%         2%         5%         4%        12%          10%         3% 
 
Mean score                      4.2          4.4++B     3.9--        4.6++cE    4.6++cE    4.4++E     4.5++E     4.0--        4.1--      4.5++A 
Standard deviation             1.01          .83       1.12          .65        .65        .82        .76       1.07         1.04        .71 
Standard error                  .03          .03        .05          .05        .04        .06        .04        .04          .03        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 7 (continuation) 
<B2> Overall, how confident would you say you are as an internet user? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Very confident     (5.0)       1009           38J        96J        90Jl       92J        71J       102Jl       84J       150J       147bJl      17--       51J        71-J        909         99         79         21 
                                 48%          46%        42%        54%        49%        48%        54%        45%        51%        54%        27%        49%        43%          49%        42%        42%        41% 
 
Fairly confident   (4.0)        713           40+befhk   72         57         73         43         52         71         93         94         25fk       33         62          610--      104++A      87++A      16 
                                 34%          48%        31%        35%        39%        29%        28%        38%        32%        35%        40%        32%        37%          33%        44%        46%        33% 
 
Neither confident 
nor not confident  (3.0)        164            --        38         11         10         13a        13          9         18         24a        10          6a        12a         146         17         12          5 
                                                 ++AcDfGHKL                                                                              ++ACDeFGHi 
                                                                                                                                                 KL 
                                  8%           -%        17%         6%         5%         9%         7%         5%         6%         9%        16%         6%         7%           8%         7%         6%        11% 
 
Not very 
confident          (2.0)        144            --        21acI       3-        11         18+ACI     20acI      17acI      20i         4--        7++ACdI    9ACI      13acI       131         13          6          7C 
                                  7%           -%         9%         2%         6%        12%        11%         9%         7%         2%        11%         9%         8%           7%         6%         3%        14% 
 
Not at all 
confident          (1.0)         50            5+bdFI     2          5          2          1          -          6         10          2          3++BdeFI   5++bdeFI   8++bdeFI    46          4          3          1 
                                  2%           6%         1%         3%         1%         1%         -%         3%         3%         1%         5%         5%         5%           2%         2%         2%         1% 
 
Don’t know                        *            -          -          -          -          -          -          -          -          -          *++        -          -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         1%         -%         -%           *%         -%         -%         -% 
 
Net: Confident                 1722           78+BeJKL  167--      148BeJkl   165BeJkl   113j       154J       155J       243bJ      241+BeJkL   42--       84J       133J        1519        203        166d        37 
                                 83%          94%        73%        89%        88%        78%        82%        83%        83%        89%        67%        80%        80%          82%        85%        88%        74% 
 
Net: Not 
confident                       194            5         23I         8         13         19cI       20I        23I        30I         6--       10++aCDI   14+CdI     22+CI       177         17         10          8c 
                                  9%           6%        10%         5%         7%        13%        11%        12%        10%         2%        16%        13%        13%          10%         7%         5%        15% 
 
Mean score                      4.2          4.3J       4.0J       4.4bJkL    4.3bJl     4.1J       4.3J       4.1J       4.2J       4.4        3.7--      4.1J       4.0--J       4.2        4.2        4.2        4.0 
                                                                                                                                ++BegJKL 
Standard deviation             1.01          .99       1.02        .91        .88       1.07        .99       1.07       1.06        .77       1.14       1.15       1.13         1.02        .92        .85       1.11 
Standard error                  .03          .13        .09        .09        .09        .11        .10        .10        .09        .06        .06        .06        .06          .03        .07        .08        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 7 (continuation) 
<B2> Overall, how confident would you say you are as an internet user? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Very confident     (5.0)       1009          507++BCe    74-       233--       84bC       53           91--      551++A      1009++BCD     ---        ---        ---        360--      332A       311++AB      1 
                                 48%          59%        40%        37%        56%        44%          28%        54%         100%         -%         -%         -%          38%        49%        72%         5% 
 
Fairly confident   (4.0)        713          262-        65        248+A       47         58+Ad       125        356            ---      713++ACD     ---        ---        329C       279++aC    100--        1 
                                 34%          30%        35%        39%        32%        48%          38%        35%           -%       100%         -%         -%          35%        41%        23%         3% 
 
Neither confident 
nor not confident  (3.0)        164           39--       23Ade      73++Ade     6          3           43++B      45--          ---        ---      164++ABD     ---        118++BC     35--c       8--        3 
                                  8%           5%        12%        12%         4%         3%          13%         4%           -%         -%        46%         -%          13%         5%         2%        10% 
 
Not very 
confident          (2.0)        144           40--       22+A       60+A        7          5           45++B      46--          ---        ---      144++AB    144++ABC      99++BC     25--        9--        6 
                                  7%           5%        12%         9%         5%         4%          14%         5%           -%         -%        40%        74%          11%         4%         2%        23% 
 
Not at all 
confident          (1.0)         50           12-         3         22a         4          1           20++B      15-           ---        ---       50++AB     50++ABC      32+BC       2--        ---       16 
                                  2%           1%         2%         3%         3%         1%           6%         1%           -%         -%        14%        26%           3%         *%         -%        60% 
 
Don’t know                        *            -          *          -          -          *            *          *            -          -          -          -            -          *          -          - 
                                  *%           -%         *%         -%         -%         *%           *%         *%           -%         -%         -%         -%           -%         *%         -%         -% 
 
Net: Confident                 1722          769++BC    139-       481--      131bC      111+BC       216--      907++A      1009++CD    713++CD      ---        ---        690--      611++A     412++AB      2 
                                 83%          89%        75%        76%        88%        92%          67%        90%         100%       100%         -%         -%          73%        91%        96%         7% 
 
Net: Not 
confident                       194           52--       25A        82++A      11          6           65++B      61--          ---        ---      194++AB    194++ABC     131++BC     28--        9--       21 
                                  9%           6%        13%        13%         8%         5%          20%         6%           -%         -%        54%       100%          14%         4%         2%        83% 
 
Mean score                      4.2          4.4++BC    4.0-       4.0--      4.3bC      4.3bC        3.7--      4.4++A       5.0++CD    4.0--CD    2.3--D     1.7--        3.9--D     4.4++AD    4.7++ABD   1.7-- 
Standard deviation             1.01          .88       1.06       1.08        .97        .79         1.20        .88            *          -        .71        .44         1.11        .78        .63       1.08 
Standard error                  .03          .04        .09        .05        .10        .09          .08        .03            *          -        .05        .04          .05        .04        .04        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 7 (continuation) 
<B2> Overall, how confident would you say you are as an internet user? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Very confident     (5.0)       1009          863++e     820++e     318        404        130          869        667++      519        636        133          689++E     490++E     416++E     304+E      301-- 
                                 48%          50%        52%        50%        50%        42%          49%        52%        47%        48%        49%          54%        55%        54%        53%        40% 
 
Fairly confident   (4.0)        713          579        532        232        264        116          615        442        393        461         92          448        316        272        197        250 
                                 34%          34%        34%        36%        33%        38%          34%        34%        36%        35%        34%          35%        36%        35%        35%        33% 
 
Neither confident 
nor not confident  (3.0)        164          127        105--       41         63         30          145         81--       96        108         16           74--       43--       43-        29-        80++ABCD 
                                  8%           7%         7%         6%         8%        10%           8%         6%         9%         8%         6%           6%         5%         6%         5%        11% 
 
Not very 
confident          (2.0)        144          111         95-        33         53         25          114         71--       71         89         25b          59--       33--       38-        37b        81++ABCd 
                                  7%           6%         6%         5%         7%         8%           6%         5%         6%         7%         9%           5%         4%         5%         7%        11% 
 
Not at all 
confident          (1.0)         50           38         32         12         16          7           42         28         24         28          4           12--        7--        7--        1--       33++ABCD 
                                  2%           2%         2%         2%         2%         2%           2%         2%         2%         2%         2%           1%         1%         1%         *%         4% 
 
Don’t know                        *            *          *          -          *          *            *          *          -          -          -            *          *          -          -          * 
                                  *%           *%         *%         -%         *%         *%           *%         *%         -%         -%         -%           *%         *%         -%         -%         *% 
 
Net: Confident                 1722         1442+      1352++      550+e      667        246         1484       1109++      912       1097        225         1137++E     806++E     688++E     501++E     551-- 
                                 83%          84%        85%        87%        83%        80%          83%        86%        83%        83%        83%          89%        91%        89%        88%        74% 
 
Net: Not 
confident                       194          149        128--       45         69         32          156         99--       95        117         30           71--       40--       45--       38-       114++ABCD 
                                  9%           9%         8%         7%         9%        10%           9%         8%         9%         9%        11%           6%         4%         6%         7%        15% 
 
Mean score                      4.2          4.2++      4.3++e     4.3e       4.2        4.1          4.2        4.3++      4.2        4.2        4.2          4.4++E     4.4++E     4.4++E     4.3++E     3.9-- 
Standard deviation             1.01          .99        .97        .93        .99       1.02         1.00        .96        .99        .99       1.02          .86        .81        .86        .87       1.16 
Standard error                  .03          .03        .03        .04        .04        .07          .03        .03        .04        .03        .07          .03        .03        .04        .04        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 7 (continuation) 
<B2> Overall, how confident would you say you are as an internet user? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Very confident     (5.0)       1009          255++B     726--        553        684F       566f       340--      580F         308--      445++A     205++A      51A         375--      431++A     134++A      68++A 
                                 48%          64%        45%          47%        50%        49%        42%        50%          30%        66%        69%        59%          34%        66%        62%        66% 
 
Fairly confident   (4.0)        713          119        556          412        472        394        322++bcd   389          403++BC    193--       86         32          426++B     183--       71         33 
                                 34%          30%        35%          35%        35%        34%        40%        33%          39%        28%        29%        38%          38%        28%        33%        33% 
 
Neither confident 
nor not confident  (3.0)        164           14--      144++A       107        106         91         61         97          140++BCD    20--        4--        1-         138++BCD    16--        8-         1- 
                                  8%           3%         9%           9%         8%         8%         8%         8%          14%         3%         1%         1%          12%         2%         4%         1% 
 
Not very 
confident          (2.0)        144            9--      133++A        83         82         78         61         73          126++BCD    16--c       1--        1          121++BCD    21--        2--        *- 
                                  7%           2%         8%           7%         6%         7%         8%         6%          12%         2%         *%         1%          11%         3%         1%         *% 
 
Not at all 
confident          (1.0)         50            1--       49++A        20         21--       21         21         25           46++BC      2--        *-         2           48++Bc      1--        *          - 
                                  2%           *%         3%           2%         2%         2%         3%         2%           4%         *%         *%         2%           4%         *%         *%         -% 
 
Don’t know                        *            *          -            *          *          -          *          *            *          *          -          -            *          *          -          - 
                                  *%           *%         -%           *%         *%         -%         *%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
Net: Confident                 1722          374++B    1282--        965       1156+       960        662        970          710--      638++A     291++Ab     83++A       801--      615++A     205++A     101++A 
                                 83%          94%        80%          82%        85%        83%        82%        83%          69%        94%        99%        97%          72%        94%        95%        99% 
 
Net: Not 
confident                       194           10--      182++A       103        104--       99         82         98          172++BCD    19--c       1--        2          170++BCD    22--        2--        *-- 
                                  9%           2%        11%           9%         8%         9%        10%         8%          17%         3%         *%         3%          15%         3%         1%         *% 
 
Mean score                      4.2          4.6++B     4.1--        4.2        4.3++f     4.2        4.1-       4.2          3.8--      4.6++A     4.7++A     4.5+A        3.9--      4.6++A     4.6++A     4.6++A 
Standard deviation             1.01          .69       1.07          .98        .95        .98       1.01        .99         1.14        .70        .52        .73         1.13        .72        .62        .52 
Standard error                  .03          .04        .03          .04        .03        .04        .04        .04          .04        .03        .04        .09          .04        .03        .05        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 7 (continuation) 
<B2> Overall, how confident would you say you are as an internet user? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
Very confident     (5.0)       1009           55++ 
                                 48%          74% 
 
Fairly confident   (4.0)        713           18 
                                 34%          25% 
 
Neither confident 
nor not confident  (3.0)        164            1 
                                  8%           1% 
 
Not very 
confident          (2.0)        144            -- 
                                  7%           -% 
 
Not at all 
confident          (1.0)         50            - 
                                  2%           -% 
 
Don’t know                        *            - 
                                  *%           -% 
 
Net: Confident                 1722           73++ 
                                 83%          99% 
 
Net: Not 
confident                       194            -- 
                                  9%           -% 
 
Mean score                      4.2          4.7++ 
Standard deviation             1.01          .48 
Standard error                  .03          .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 7 (continuation) 
<B2> Overall, how confident would you say you are as an internet user? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Very confident     (5.0)       1009          564++      544++acfg  671++      362++acfg  808++      681++      393++      272+       203++f      75        473++      159++ 
                                 48%          56%        62%        56%        63%        58%        60%        55%        54%        63%        56%        58%        63% 
 
Fairly confident   (4.0)        713          320        285        402        165--      455        340--      266Dek     160        102         37        290d        69 
                                 34%          32%        32%        34%        29%        33%        30%        37%        32%        32%        28%        35%        28% 
 
Neither confident 
nor not confident  (3.0)        164           59--f      32--       73--bfh    20--       65--       54--       24--       36bdfhj     9--       12bdeFhj   31--       16 
                                  8%           6%         4%         6%         4%         5%         5%         3%         7%         3%         9%         4%         6% 
 
Not very 
confident          (2.0)        144           52-B       18--       42--       27-b       59--b      39--       26--       27B         9--        9b        25--        7- 
                                  7%           5%         2%         4%         5%         4%         3%         4%         5%         3%         6%         3%         3% 
 
Not at all 
confident          (1.0)         50           14-bj       2--       11--        3--        9--       13--        7-         4-         --         -          2--        1 
                                  2%           1%         *%         1%         1%         1%         1%         1%         1%         -%         -%         *%         *% 
 
Don’t know                        *            -          -          -          -          *          *          *          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         *%         *%         *%         -%         -%         -%         -%         -% 
 
Net: Confident                 1722          883++      829       1073++      526++gi   1263++g    1021++g     658++agi   432+       305++AcGI  112        764++AcGI  228++ 
                                                   ++ACeeGI 
                                 83%          88%        94%        89%        91%        91%        91%        92%        87%        95%        84%        93%        91% 
 
Net: Not 
confident                       194           66--Bhj    20--       53--b      30--b      67--b      52--b      33--b      31-B        9--        9b        28--        8-- 
                                  9%           7%         2%         4%         5%         5%         5%         5%         6%         3%         6%         3%         3% 
 
Mean score                      4.2          4.4++      4.5        4.4++      4.5++ag    4.4++      4.5++ag    4.4++      4.3++      4.5        4.3        4.5++ag    4.5++g 
                                                   ++ACeFGi                                                                     ++AcefGi 
Standard deviation             1.01          .91        .69        .83        .81        .82        .83        .80        .89        .68        .90        .74        .77 
Standard error                  .03          .04        .03        .03        .04        .03        .03        .04        .05        .05        .09        .03        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 7 (continuation) 
<B2> Overall, how confident would you say you are as an internet user? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Very confident     (5.0)       1009          806++EfjS  472        257++EFjS  316        725S       315S       560++S     145++efjS  278         75S        68++EFjS  656++EFjS  745++EFjS   55        148+S       48 
                                                 ++ACEFGHJL            ++ACEFGhJL                                             ++AcEFGhJL                                             ++aEFGJlmo            ++aEFgJmoS 
                                                       MOQS                  MOQS                                                   MOQS                                                      S 
                                 48%          56%        71%        60%        70%        49%        49%        53%        59%        70%        46%        66%        58%        57%        72%        56%        73% 
 
Fairly confident   (4.0)        713          464-Bdis   170--      140bdis    113--      518BDInS   236BDInS   380BDInS    83bdis     97--       68BDINpS   31        372BDIs    438BDIs     16-        92bdis     15 
                                 34%          32%        25%        32%        25%        35%        37%        36%        34%        25%        42%        29%        33%        34%        21%        35%        23% 
 
Neither confident 
nor not confident  (3.0)        164           85--bd     19--       24         14--      105BDh      53BDghimoq 51--        7--       17-        12bd        2         59--b      69--b       1          9-         2 
                                  8%           6%         3%         5%         3%         7%         8%         5%         3%         4%         8%         2%         5%         5%         1%         4%         4% 
 
Not very 
confident          (2.0)        144           71--BcdIl   8--        7--        9--      110         37BCdIl    48--BcdI   10bi        4--        8bi        3         34--b      48--Bi      4bi       14BcdI      * 
                                                                                   aBCDgILMQ 
                                  7%           5%         1%         2%         2%         7%         6%         5%         4%         1%         5%         3%         3%         4%         6%         5%         1% 
 
Not at all 
confident          (1.0)         50           12--bq      ---        3-         ---       26-BdiLmQ   6-b       10--bq      2b         *--        *          *          4--        7--        -          1-         - 
                                  2%           1%         -%         1%         -%         2%         1%         1%         1%         *%         *%         *%         *%         1%         -%         *%         -% 
 
Don’t know                        *            *          -          -          -          *          -          -          -          *          -          -          -          *          -          -          - 
                                  *%           *%         -%         -%         -%         *%         -%         -%         -%         *%         -%         -%         -%         *%         -%         -%         -% 
 
Net: Confident                 1722         1269++ES    643        396++EFS   429       1243S       551S       941++EfS   228++EfS   375        143S        99++efS  1028++aEFS 1182++EFS    71+S      240++eS     64+efS 
                                                 ++AcEFGJLM            ++AEFGJlmS                                              ++AEFgjmS 
                                                        oQS 
                                 83%          88%        96%        92%        95%        84%        85%        90%        92%        95%        88%        95%        91%        91%        93%        91%        96% 
 
Net: Not 
confident                       194           83--BcDIlq  8--       11--        9--      136         42-BcDIlq  57--BcdI   12-Bi       4--        8bi        3         38--b      55--Bi      4bi       15BdI       *- 
                                                                                  ABCDGILMpQ 
                                  9%           6%         1%         2%         2%         9%         7%         5%         5%         1%         5%         3%         3%         4%         6%         6%         1% 
 
Mean score                      4.2          4.4++EfS   4.7        4.5++EFgjS 4.6        4.2S       4.3S       4.4++ES    4.5++EfS   4.6        4.3S       4.6++EFgjS 4.5        4.4++EFS   4.6++EFgjS 4.4++eS    4.7 
                                                 ++ACEFGHJL            ++ACEFGHJL                                             ++ACEFGHJL                         ++aEFgjS                                  ++aEFgJmoS 
                                                       MOQS                  MOQS                                                   MOQS 
Standard deviation             1.01          .87        .59        .75        .64        .98        .90        .84        .81        .62        .82        .69        .76        .80        .78        .82        .57 
Standard error                  .03          .03        .03        .04        .04        .03        .04        .03        .06        .04        .08        .08        .03        .03        .10        .06        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 7 (continuation) 
<B2> Overall, how confident would you say you are as an internet user? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
Very confident     (5.0)       1009          543++EFgjS   **         2-- 
                                 48%          59%         **         4% 
 
Fairly confident   (4.0)        713          301Bdis      **         8-- 
                                 34%          33%         **        13% 
 
Neither confident 
nor not confident  (3.0)        164           45--        **        13++ABCDEFGHIjKLMNOPQ 
                                  8%           5%         **        23% 
 
Not very 
confident          (2.0)        144           29--b       **        16++ABCDEFGHIJKLMNOPQ 
                                  7%           3%         **        27% 
 
Not at all 
confident          (1.0)         50            1--        **        19++ABCDEFGHIJKLMNOPQ 
                                  2%           *%         **        32% 
 
Don’t know                        *            *          **         * 
                                  *%           *%         **         *% 
 
Net: Confident                 1722          844++aEFS    **        10-- 
                                 83%          92%         **        17% 
 
Net: Not 
confident                       194           30--b       **        34++ABCDEFGHIJKLMNOPQ 
                                  9%           3%         **        59% 
 
Mean score                      4.2          4.5++aEFgjS  **       2.3-- 
                                                          S 
Standard deviation             1.01          .74          **      1.18 
Standard error                  .03          .03          **       .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                             Page 83 
Table 8 
<B3> In the last month, when you have gone online, have you.... 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Only used websites 
or apps that 
you’ve used before              939          449        490           85--      114-       166A       153a       164AB      127AB      130++ABCD    199--      319A       421++AB      163--      251-       240++AB    285 
                                                                                                                                                                                                                       ++AB 
                                 45%          44%        46%          31%        37%        44%        43%        51%        52%        62%          34%        44%        54%          35%        40%        52%        54% 
 
Used maybe one or two 
websites or apps that 
you haven’t used before         674          345        329           93g       110fG      132G       128fG      105g        64         42--        204c       259C       211--        181++CD    225Cd      115--      153 
                                 32%          34%        31%          34%        36%        35%        36%        33%        26%        20%          35%        36%        27%          39%        36%        25%        29% 
 
Used lots of 
websites or apps that 
you haven’t used before         430          208        222           92++CDEFG  80+EfG     77G        71G        51         42g        17--        171++BC    148c       110--        112D       136d       101d        80-- 
                                 21%          20%        21%          34%        26%        21%        20%        16%        17%         8%          30%        20%        14%          24%        22%        22%        15% 
 
Have not gone 
online in the last month         26           11         15            -          2          *          1          1          5ac       17++ABCDEf    2          1--       23++AB        4          8          4         11 
                                  1%           1%         1%           -%         1%         *%         *%         *%         2%         8%           *%         *%         3%           1%         1%         1%         2% 
 
Don’t know                       12            5          7            2          -          -          2          -          5++bce     3            2          2          8            3          4          2          3 
                                  1%           *%         1%           1%         -%         -%         1%         -%         2%         1%           *%         *%         1%           1%         1%         *%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 8 (continuation) 
<B3> In the last month, when you have gone online, have you.... 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Only used websites 
or apps that 
you’ve used before              939          414--      525++A       104        114-       130        273        663b         788        150+a 
                                 45%          38%        53%          45%        37%        40%        42%        47%          44%        53% 
 
Used maybe one or two 
websites or apps that 
you haven’t used before         674          406++B     267--         79        122+e      117        224        440          587         85 
                                 32%          37%        27%          34%        40%        36%        34%        31%          33%        30% 
 
Used lots of 
websites or apps that 
you haven’t used before         430          248+b      182-          48         69         76        152        276          381         47 
                                 21%          23%        18%          21%        23%        24%        23%        20%          21%        17% 
 
Have not gone 
online in the last month         26           11         15            1          1          -          1-        23d          24          - 
                                  1%           1%         1%           1%         *%         -%         *%         2%           1%         -% 
 
Don’t know                       12            7          5            -          -          -          -         12           10          - 
                                  1%           1%         *%           -%         -%         -%         -%         1%           1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 8 (continuation) 
<B3> In the last month, when you have gone online, have you.... 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Only used websites 
or apps that 
you’ve used before              939           29        132         54--       83jkl      60         96CJKL     80jk      152aCJKL   146+aCJKL   19--       33--       55--        859++BD     80--d      71d         9-- 
                                                 ++ACdegJKL 
                                 45%          35%        58%        32%        44%        42%        51%        43%        52%        54%        31%        32%        33%          47%        34%        38%        18% 
 
Used maybe one or two 
websites or apps that 
you haven’t used before         674           28         56-        65bh       66         44         55         69b        76         89         24+BH      38Bh       63+BH       578-        95+a       73         23 
                                 32%          34%        24%        39%        35%        30%        29%        37%        26%        33%        39%        37%        38%          31%        40%        39%        46% 
 
Used lots of 
websites or apps that 
you haven’t used before         430           21i        39         48+bhI     39         41bhI      33         36         51         33--       15I        31++BFgHI  43+bhI      374         56         39         16 
                                 21%          25%        17%        29%        21%        28%        18%        19%        17%        12%        25%        30%        26%          20%        23%        21%        32% 
 
Have not gone 
online in the last month         26            5++bcDeFGi 2          -          -          -          -          -          7          2          3          2dfg       5+cdefg     22          4          4          * 
                                                                                                                                         ++BCDEFGIk 
                                  1%           6%         1%         -%         -%         -%         -%         -%         2%         1%         4%         2%         3%           1%         2%         2%         *% 
 
Don’t know                       12            -          -          -          -          -          4          2          5+         -          1bikl      -          -           10          2          *          2++Ac 
                                  1%           -%         -%         -%         -%         -%         2%         1%         2%         -%         1%         -%         -%           1%         1%         *%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 8 (continuation) 
<B3> In the last month, when you have gone online, have you.... 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Only used websites 
or apps that 
you’ve used before              939          351--       83        310a        63         56          162b       426-         360--      329A       249++AB    131++AB      939++BC      ---        ---        - 
                                 45%          41%        45%        49%        43%        46%          50%        42%          36%        46%        70%        68%         100%         -%         -%         -% 
 
Used maybe one or two 
websites or apps that 
you haven’t used before         674          288         69        201         44         45           80--      359+A        332CD      279++aCD    62--       28--          ---      674++AC      ---        - 
                                 32%          33%        37%        32%        29%        37%          25%        35%          33%        39%        17%        14%           -%       100%         -%         -% 
 
Used lots of 
websites or apps that 
you haven’t used before         430          216++bC     31        108-        36         19           64        220          311++BCD   100--CD     18--        9--          ---        ---      430++AB      - 
                                 21%          25%        17%        17%        24%        16%          20%        22%          31%        14%         5%         5%           -%         -%       100%         -% 
 
Have not gone 
online in the last month         26            3-         3         12a         4A         -           16++B       5-           1--        1--       24++AB     21++AB        ---        ---        --        26 
                                  1%           *%         1%         2%         3%         -%           5%         *%           *%         *%         7%        11%           -%         -%         -%       100% 
 
Don’t know                       12            2          -          6          2          1            2          5            3          4          5          5++a         --         -          -          - 
                                  1%           *%         -%         1%         1%         *%           1%         *%           *%         1%         1%         2%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 8 (continuation) 
<B3> In the last month, when you have gone online, have you.... 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Only used websites 
or apps that 
you’ve used before              939          746--C     664--c     224--      318--      162+aBCD     790c       554-       426--      538--      142+abCD     515--C     345--c     253--      197--      403++ABCD 
                                 45%          43%        42%        35%        40%        52%          44%        43%        39%        41%        53%          40%        39%        33%        35%        54% 
 
Used maybe one or two 
websites or apps that 
you haven’t used before         674          589++e     564++E     246++E     289+E       79-         602++e     460++E     414++E     479++E      66-         451++E     317+E      308++E     203e       207-- 
                                 32%          34%        36%        39%        36%        26%          34%        36%        38%        36%        25%          35%        36%        40%        36%        28% 
 
Used lots of 
websites or apps that 
you haven’t used before         430          354        330        157+       178         65          370        257        246        288         56          305++E     223++E     207++E     163++E     114-- 
                                 21%          21%        21%        25%        22%        21%          21%        20%        22%        22%        21%          24%        25%        27%        29%        15% 
 
Have not gone 
online in the last month         26           20         17          6          7          1           18         12         12         11          2            6--        4-         4          3         16+Abcd 
                                  1%           1%         1%         1%         1%         *%           1%         1%         1%         1%         1%           *%         *%         1%         *%         2% 
 
Don’t know                       12           10         10          4          8          2            5--        5          4          5          4+ac         4          *-         4          2          6b 
                                  1%           1%         1%         1%         1%         1%           *%         *%         *%         *%         2%           *%         *%         1%         *%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 8 (continuation) 
<B3> In the last month, when you have gone online, have you.... 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Only used websites 
or apps that 
you’ve used before              939          152--      757++A       532        636        544        391+       568++        534++BCD   260--      120         25--        564++BCd   264-        74--       36 
                                 45%          38%        47%          45%        47%        47%        49%        49%          52%        38%        41%        29%          51%        40%        35%        35% 
 
Used maybe one or two 
websites or apps that 
you haven’t used before         674          145        500          399        444        353        243        373          317        230         94         32          362        205         76         31 
                                 32%          36%        31%          34%        32%        31%        30%        32%          31%        34%        32%        38%          33%        31%        35%        30% 
 
Used lots of 
websites or apps that 
you haven’t used before         430          100+b      315          234        274        238        158        212-         139--      182++A      80+A       28+A        152--      180++A      62++A      35++A 
                                 21%          25%        20%          20%        20%        21%        20%        18%          14%        27%        27%        33%          14%        28%        29%        34% 
 
Have not gone 
online in the last month         26            1         25            5--        6--        7-         7          9           24++Bc      2-         -          *           23++b       2-         *          - 
                                  1%           *%         2%           *%         *%         1%         1%         1%           2%         *%         -%         1%           2%         *%         *%         -% 
 
Don’t know                       12            *         12            6          8          7          5          4            8          2          2          -            8          2          2          - 
                                  1%           *%         1%           1%         1%         1%         1%         *%           1%         *%         1%         -%           1%         *%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 8 (continuation) 
<B3> In the last month, when you have gone online, have you.... 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Only used websites 
or apps that 
you’ve used before              939           22- 
                                 45%          30% 
 
Used maybe one or two 
websites or apps that 
you haven’t used before         674           19 
                                 32%          25% 
 
Used lots of 
websites or apps that 
you haven’t used before         430           33++ 
                                 21%          45% 
 
Have not gone 
online in the last month         26            - 
                                  1%           -% 
 
Don’t know                       12            - 
                                  1%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 8 (continuation) 
<B3> In the last month, when you have gone online, have you.... 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Only used websites 
or apps that 
you’ve used before              939          370--ijK   282--k     428--ijK   206--iK    553        438--BFIJK 223--      193--bfIJK 102--       32--      245--       60-- 
                                                                                    --BFhIJK 
                                 45%          37%        32%        36%        36%        40%        39%        31%        39%        32%        24%        30%        24% 
 
Used maybe one or two 
websites or apps that 
you haven’t used before         674          383++      320++      439++      197        483+       381        264+       163        123+        59+eg     319++      106++eg 
                                 32%          38%        36%        37%        34%        35%        34%        37%        33%        38%        44%        39%        42% 
 
Used lots of 
websites or apps that 
you haven’t used before         430          249++      273++ae    326++      168++      353++      304++      226++ae    139++       97++       43++      259++Ae     86++ae 
                                 21%          25%        31%        27%        29%        25%        27%        32%        28%        30%        32%        31%        34% 
 
Have not gone 
online in the last month         26            6-         3-         1--        2-         2--        1--        *--        2          -          -          1--        - 
                                  1%           1%         *%         *%         *%         *%         *%         *%         *%         -%         -%         *%         -% 
 
Don’t know                       12            ---        4          6          4aj        4-         2-         2          2          -          -          --         - 
                                  1%           -%         *%         *%         1%         *%         *%         *%         *%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 8 (continuation) 
<B3> In the last month, when you have gone online, have you.... 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Only used websites 
or apps that 
you’ve used before              939          585        220--k     129--      140--      598        234--iK    382--iK     85--k     112--       53--       21--      396--iK    520         23-        78--       15-- 
                                      --BCDIKlOp                                  --BCDIKlOp                                                                               --bCDIKop 
                                               q 
                                 45%          41%        33%        30%        31%        40%        36%        36%        35%        28%        33%        20%        35%        40%        30%        30%        23% 
 
Used maybe one or two 
websites or apps that 
you haven’t used before         674          490+S      249++S     156S       175++S     506+S      240+S      376++S      87S       150+S       61S        40S       416++S     454+S       20s        98S        17s 
                                 32%          34%        37%        36%        39%        34%        37%        36%        35%        38%        37%        38%        37%        35%        26%        37%        25% 
 
Used lots of 
websites or apps that 
you haven’t used before         430          351++S     199++aeS   146        133++S     359++S     168++S     280++S      74++S     135++AEfgMS 47+S       44        312++S     325++S      34         88++aemS   34 
                                                              ++AEfgMS                                                                              ++AbdEFGlM                       ++AbdEFGjL            ++ABcDEFGH 
                                                                                                                                                            qS                              MqS               iJLMoQS 
                                 21%          24%        30%        34%        30%        24%        26%        27%        30%        34%        29%        42%        28%        25%        44%        33%        52% 
 
Have not gone 
online in the last month         26            3--        ---        --         1         12-mq       1-         6-         *          --         -          -          2--        1--        -          1          - 
                                  1%           *%         -%         -%         *%         1%         *%         1%         *%         -%         -%         -%         *%         *%         -%         *%         -% 
 
Don’t know                       12            9l         2          -          2         10l         2          6l         -          -          2L         -          ---        5          -          -          - 
                                  1%           1%         *%         -%         *%         1%         *%         1%         -%         -%         1%         -%         -%         *%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 8 (continuation) 
<B3> In the last month, when you have gone online, have you.... 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Only used websites 
or apps that 
you’ve used before              939          326--iK      **        40++ABCDEFGHIJKLMNOPQ 
                                 45%          35%         **        69% 
 
Used maybe one or two 
websites or apps that 
you haven’t used before         674          322S         **         4-- 
                                 32%          35%         **         7% 
 
Used lots of 
websites or apps that 
you haven’t used before         430          269++aeS     **         *-- 
                                 21%          29%         **         1% 
 
Have not gone 
online in the last month         26            1--        **        13++ABCDEFGHIJKLMNOPQ 
                                  1%           *%         **        23% 
 
Don’t know                       12            2          **         * 
                                  1%           *%         **         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 9 
<B3b> On an average weekday, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
2 hours or less                1022          474        549           60--      104--A     140--A     161Ab      207++ABCD  166++ABCD  186++ABCDEF  164--      300--A     558++AB      203-       258--      272++AB    289 
                                                                                                                                                                                                                        +AB 
                                 49%          47%        52%          22%        34%        37%        45%        65%        68%        89%          28%        41%        72%          44%        41%        59%        54% 
 
5 hours or less                 676          334        342          124++DEFG  135++DEFG  153++dEFG  113eG       74--G      59-G       19--        258++bC    266+C      152--        147        228+c      132        169 
                                 33%          33%        32%          45%        44%        41%        32%        23%        24%         9%          45%        36%        20%          32%        36%        29%        32% 
 
10 hours or less                295          158        138           64++EFG    53eFG      63FG       65+eFG     34G        15--g       2--        117++C     128++C      51--         82+Cd     106+Cd      47-        60 
                                 14%          16%        13%          23%        17%        17%        18%        11%         6%         1%          20%        18%         7%          18%        17%        10%        11% 
 
More than ten hours              86           52         34           25++EFG    14         19e        16          6          4          2           39++C      35C        12--         30+Cd      32c         9-        14 
                                  4%           5%         3%           9%         4%         5%         4%         2%         2%         1%           7%         5%         2%           7%         5%         2%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 9 (continuation) 
<B3b> On an average weekday, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
2 hours or less                1022          461--      561++A        92--      115--      142        260--      757++ABcD    942++B      77-- 
                                 49%          42%        57%          39%        38%        44%        40%        54%          53%        27% 
 
5 hours or less                 676          375        302          102++E     120+E      113        258++E     410--        567        106 
                                 33%          34%        30%          44%        39%        35%        40%        29%          32%        38% 
 
10 hours or less                295          189++B     107--         28         58+e       51        103        191          215--       80++A 
                                 14%          17%        11%          12%        19%        16%        16%        13%          12%        28% 
 
More than ten hours              86           62++B      24--         11         13         17         30         56           67         19 
                                  4%           6%         2%           5%         4%         5%         5%         4%           4%         7% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                             Page 95 
Table 9 (continuation) 
<B3b> On an average weekday, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
2 hours or less                1022           52+cfIL   132+cfIL    74I       101I        97++CFHIjL 82I       108fIL     138I        66--       33Il       69         72-I        887-       136+a      108a        28 
                                                                                                                                                     ++CdFHIJL 
                                 49%          62%        58%        45%        54%        66%        44%        58%        47%        24%        52%        67%        43%          48%        57%        57%        56% 
 
5 hours or less                 676           25         73k        66EK       55         32-        61k        55        109eK       95eK       23EK       23--       58eK        616+b       61-        47         14 
                                 33%          30%        32%        40%        29%        22%        33%        29%        37%        35%        37%        22%        35%          33%        26%        25%        28% 
 
10 hours or less                295            5         20         19         30k        11         38abegJK   16         39         83          6-         8--       22k         267         29         24          5 
                                                                                                                              ++ABCDEGHJ 
                                                                                                                                      KL 
                                 14%           6%         9%        11%        16%         8%        20%         9%        13%        31%         9%         7%        13%          14%        12%        13%        10% 
 
More than ten hours              86            1          4          7          2          6          7          8          5         26++BDHJk   1-         4         15++aBDHJk   73         13         10          3 
                                  4%           2%         2%         4%         1%         4%         4%         4%         2%        10%         2%         4%         9%           4%         5%         5%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 9 (continuation) 
<B3b> On an average weekday, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
2 hours or less                1022          346--      104Ade     387++ADE    61         48          197++B     475          308--      403++A     312++AB    172++AB      534++BC    317C       139--       24 
                                 49%          40%        56%        61%        41%        40%          61%        47%          31%        56%        87%        89%          57%        47%        32%        92% 
 
5 hours or less                 676          321++cE     55        188         51         26-          85-       332          445++BCD   193--CD     39--       19--        260--      230a       182++Ab      2 
                                 33%          37%        30%        30%        34%        21%          26%        33%          44%        27%        11%        10%          28%        34%        42%         7% 
 
10 hours or less                295          147+C       22         52--       31C        33++aBC      26--      159A         205++BCD    86CD        4--        1--        120         94         80+a        - 
                                 14%          17%        12%         8%        21%        27%           8%        16%          20%        12%         1%         *%          13%        14%        19%         -% 
 
More than ten hours              86           45C         5          9--        6         14++abC      16         48           51C        32c         3--        2           25-        32         28+A        * 
                                  4%           5%         3%         1%         4%        12%           5%         5%           5%         5%         1%         1%           3%         5%         7%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 9 (continuation) 
<B3b> On an average weekday, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
2 hours or less                1022          809--      730--      289        379        178+ABCd     869        601-       569        665        137          546--      344--      329--      248-       445++ABCD 
                                 49%          47%        46%        45%        47%        58%          49%        47%        52%        50%        51%          43%        39%        42%        44%        60% 
 
5 hours or less                 676          580+       544+e      212        273         83          582        442        356        435         88          457++E     334++E     282+E      195e       207-- 
                                 33%          34%        34%        33%        34%        27%          33%        34%        32%        33%        33%          36%        38%        36%        34%        28% 
 
10 hours or less                295          252        240         93        108         39          260        191        134-       169-        35          221++E     171++E     131+E       90E        68-- 
                                 14%          15%        15%        15%        13%        13%          15%        15%        12%        13%        13%          17%        19%        17%        16%         9% 
 
More than ten hours              86           77         71         42++e      40          8           75         54         44         52         11           59         40         34         35+        25 
                                  4%           5%         4%         7%         5%         3%           4%         4%         4%         4%         4%           5%         5%         4%         6%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 9 (continuation) 
<B3b> On an average weekday, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
2 hours or less                1022          143--      842++A       615++      664        553        427+       584         1022++BCD     ---        ---        ---        888++BCD   115--Cd     10--        8-- 
                                 49%          36%        52%          52%        49%        48%        53%        50%         100%         -%         -%         -%          80%        18%         5%         8% 
 
5 hours or less                 676          163++B     499-         381        462        396        242        400            ---      676++ACD     ---        ---        150--      424++ACD    83AD       20- 
                                 33%          41%        31%          32%        34%        34%        30%        34%           -%       100%         -%         -%          14%        65%        39%        19% 
 
10 hours or less                295           71b       210-         138--      199        164        104        150            ---        ---      295++ABD     ---         56--      101A       106++ABd    33++AB 
                                 14%          18%        13%          12%        15%        14%        13%        13%           -%         -%       100%         -%           5%        15%        49%        32% 
 
More than ten hours              86           20         57-          41         42--       36-        31         32--          ---        ---        ---       86++ABC      15--       13--       16+AB      41++ABC 
                                  4%           5%         4%           4%         3%         3%         4%         3%           -%         -%         -%       100%           1%         2%         7%        40% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 9 (continuation) 
<B3b> On an average weekday, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
2 hours or less                1022            --- 
                                 49%           -% 
 
5 hours or less                 676            --- 
                                 33%           -% 
 
10 hours or less                295           33++ 
                                 14%          45% 
 
More than ten hours              86           41++ 
                                  4%          55% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 9 (continuation) 
<B3b> On an average weekday, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
2 hours or less                1022          459-BDEEH  324--      539--BDEEH 192--      536--      427--      302--Dh    230BDeeH   110--       49-       360--bDeeh 103- 
                                 49%          46%        37%        45%        33%        38%        38%        42%        46%        34%        37%        44%        41% 
 
5 hours or less                 676          353        363++afj   438++      247++acFgj 533++      435++      243        174        135++f      45        292         90 
                                 33%          35%        41%        36%        43%        38%        39%        34%        35%        42%        34%        35%        36% 
 
10 hours or less                295          140        140        163         97        249++ac    204++acg   125+        66         59         26        120         39 
                                 14%          14%        16%        14%        17%        18%        18%        17%        13%        18%        19%        15%        16% 
 
More than ten hours              86           56++       55++       60         41++       77++       60+        45++       29         19         13++c      51++       20+ 
                                  4%           6%         6%         5%         7%         6%         5%         6%         6%         6%        10%         6%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 9 (continuation) 
<B3b> On an average weekday, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
2 hours or less                1022          593        209--nP    184-BDIKNP 131--np    743        357        487        116BDIKNoP 110--np     88         26--      446        521--BDIkNP 11--       96--NP      7-- 
                                        --BDIKNP                                  ABcDIKLMNO ++ABCDGIKL -aBDIKLMNo                       aBDIKLMNOP              --BDIkNP 
                                                                                          PQ      MNOPQ         PQ                                Q 
                                 49%          41%        31%        43%        29%        50%        55%        46%        47%        28%        54%        25%        40%        40%        15%        36%        11% 
 
5 hours or less                 676          551++EFJS  285        150jS      195        474jS      179-s      358fJS      76s       173         35-        44fJS     436++EFJS  489++eFJS   33fJS      93jS       32+eFghJS 
                                                  ++cEFGHJS             ++cEFGHJS                                              ++cEFGHJS 
                                 33%          38%        43%        35%        43%        32%        28%        34%        31%        44%        21%        42%        39%        37%        43%        35%        49% 
 
10 hours or less                295          231++s     139         67s       101        194s        82s       144s        38s        81++EFgS   30S        22S       174s       229++EfgS   24         56++EFgS   19 
                                                  ++aEFGlqS            ++acEFGLqS                                                                                                    ++ACEFGHjL            ++acEFGhlm 
                                                                                                                                                                                            MQS                    qS 
                                 14%          16%        21%        16%        22%        13%        13%        14%        15%        20%        18%        21%        15%        18%        32%        21%        29% 
 
More than ten hours              86           63         37         30++       25         74+        28         59++       17         33++Aefm   11         12++Aefms  69++       68+         8+s       19+         7+afs 
                                  4%           4%         6%         7%         6%         5%         4%         6%         7%         8%         7%        11%         6%         5%        10%         7%        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 9 (continuation) 
<B3b> On an average weekday, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
2 hours or less                1022          356--BDIkNP  **        51++ABCDEFGHIJKLMNOPQ 
                                 49%          39%         **        88% 
 
5 hours or less                 676          363++EFghJS  **         7-- 
                                 33%          39%         **        11% 
 
10 hours or less                295          148S         **         *- 
                                 14%          16%         **         *% 
 
More than ten hours              86           52++        **         - 
                                  4%           6%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 10 
<B3c> On an average day at the weekend, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
2 hours or less                1109          514-       595+a         49--      113--A     186AB      182AB      216++ABCD  179++ABCD  185++ABCDEF  161--      369A       580++AB      249        296--      277++B     288 
                                 53%          51%        56%          18%        37%        50%        51%        67%        73%        89%          28%        51%        75%          54%        47%        60%        54% 
 
5 hours or less                 653          344        310          118++EFG   123++EFG   141+EFG    122EFG      74--G      53--g      22--        240++C     263++C     149--        126        235++ACd   130        162 
                                 31%          34%        29%          43%        40%        38%        34%        23%        22%        10%          42%        36%        19%          27%        38%        28%        31% 
 
10 hours or less                215          113        102           76++BCDEFG 44+EFG     34fG       31G        18-g        9--        2--        121++BC     65C        29--         51         64         43         57 
                                 10%          11%        10%          28%        15%         9%         9%         6%         4%         1%          21%         9%         4%          11%        10%         9%        11% 
 
More than ten hours             103           47         55           29++CdEFG  26++cFG    13g        19fg       13g         2-         --          55++BC     32c        15--         38++C      29         11-        24 
                                  5%           5%         5%          11%         8%         4%         5%         4%         1%         -%          10%         4%         2%           8%         5%         2%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 10 (continuation) 
<B3c> On an average day at the weekend, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
2 hours or less                1109          545-       565+a        108        136--      157        295--      802++aBcD    984++B     121-- 
                                 53%          50%        57%          46%        44%        49%        45%        57%          55%        43% 
 
5 hours or less                 653          361        292           84        109        110        233+e      418-         562         89 
                                 31%          33%        29%          36%        36%        34%        36%        30%          31%        32% 
 
10 hours or less                215          114        101           34e        39         39         86+e      128-         169-        46++A 
                                 10%          11%        10%          14%        13%        12%        13%         9%           9%        16% 
 
More than ten hours             103           67+b       36-           7         21         16         36         67           76--       26++A 
                                  5%           6%         4%           3%         7%         5%         6%         5%           4%         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 10 (continuation) 
<B3c> On an average day at the weekend, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
2 hours or less                1109           47l       135iJL      79         91         95+cdfIJL  90        110iJL     180+cdfIJL 119-        27--       64++cdfIJL 71--        963-       146+a      118+a       28 
                                 53%          57%        59%        47%        49%        65%        48%        59%        62%        44%        44%        62%        43%          52%        61%        63%        57% 
 
5 hours or less                 653           21         79e        59e        63         32-        71ek       55         90         72         23EiK      28         61EiK       594c        59         43-        17 
                                 31%          25%        34%        35%        33%        22%        38%        30%        31%        27%        36%        27%        36%          32%        25%        23%        33% 
 
10 hours or less                215           10         13         24bgh      30bghk     14         16         10         18         40+bghk     9BGHk      8         24+BGHk     192         23         20          3 
                                 10%          13%         6%        14%        16%         9%         9%         5%         6%        15%        14%         8%        14%          10%        10%        11%         5% 
 
More than ten hours             103            4          2-         5          4          6         10bh       12bh        3-        39          4BdH       3         11BdH        93          9          7          2 
                                                                                                                              ++BCDEfgHj 
                                                                                                                                      Kl 
                                  5%           5%         1%         3%         2%         4%         5%         6%         1%        14%         6%         3%         7%           5%         4%         4%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 10 (continuation) 
<B3c> On an average day at the weekend, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
2 hours or less                1109          368--      105A       422++AbDE   71         60          191b       497--        375--      426++A     308++AB    170++AB      564++bC    362C       152--       23 
                                 53%          43%        57%        66%        48%        50%          59%        49%          37%        60%        86%        88%          60%        54%        35%        90% 
 
5 hours or less                 653          319++CE     59E       169-e       51E        19--         90        339          431++BCD   183--CD     38--       22--        264-       205        180++AB      2 
                                 31%          37%        32%        26%        34%        16%          28%        33%          43%        26%        11%        11%          28%        30%        42%         8% 
 
10 hours or less                215          123++BC     11         33--       17c        26++BC       28        116          134++CD     71CD       10--        2--         74--       76         62++A       * 
                                 10%          14%         6%         5%        11%        22%           9%        11%          13%        10%         3%         1%           8%        11%        14%         2% 
 
More than ten hours             103           51C        10c        12--       10c        15++aC       15         62+          68++CD     33Cd        1--        *-          36         31         35++Ab      - 
                                  5%           6%         6%         2%         7%        13%           5%         6%           7%         5%         *%         *%           4%         5%         8%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 10 (continuation) 
<B3c> On an average day at the weekend, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
2 hours or less                1109          883--      803--      317        411        192++ABCd    955        668        612        723        139          610--      397--      377--      265--      467++ABCD 
                                 53%          51%        51%        50%        51%        62%          53%        52%        56%        55%        51%          48%        45%        49%        47%        63% 
 
5 hours or less                 653          560+       525+       203        250         80          558        409        334        406         90          453++E     316++E     259E       193E       188-- 
                                 31%          33%        33%        32%        31%        26%          31%        32%        30%        31%        33%          35%        36%        33%        34%        25% 
 
10 hours or less                215          179        165         80         98         31          176        138         99        123         36          154+e      124++E     101+E       68e        59- 
                                 10%          10%        10%        13%        12%        10%          10%        11%         9%         9%        13%          12%        14%        13%        12%         8% 
 
More than ten hours             103           96+e       93++e      36e        40          6-          96+        74         57         70          6           65         53         40         42++e      31 
                                  5%           6%         6%         6%         5%         2%           5%         6%         5%         5%         2%           5%         6%         5%         7%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 10 (continuation) 
<B3c> On an average day at the weekend, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
2 hours or less                1109          158--      921++A       647        736        602        457+       641          888++BCD   150--       56--       15--       1109++BCD     ---        ---        --- 
                                 53%          40%        57%          55%        54%        52%        57%        55%          87%        22%        19%        18%         100%         -%         -%         -% 
 
5 hours or less                 653          152++B     483-         347        420        357        234        356          115--      424++ACD   101AD       13--          ---      653++ACD     ---        --- 
                                 31%          38%        30%          29%        31%        31%        29%        31%          11%        63%        34%        15%           -%       100%         -%         -% 
 
10 hours or less                215           58+b      148-         116        141        123         75        114           10--       83A       106++ABd    16+A          ---        ---      215++ABD     --- 
                                 10%          14%         9%          10%        10%        11%         9%        10%           1%        12%        36%        19%           -%         -%       100%         -% 
 
More than ten hours             103           30+B       55--         66         69         68         38         54            8--       20-A       33++AB     41++ABC       ---        ---        ---      103++ABC 
                                  5%           8%         3%           6%         5%         6%         5%         5%           1%         3%        11%        48%           -%         -%         -%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 10 (continuation) 
<B3c> On an average day at the weekend, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
2 hours or less                1109            --- 
                                 53%           -% 
 
5 hours or less                 653            --- 
                                 31%           -% 
 
10 hours or less                215            -- 
                                 10%           -% 
 
More than ten hours             103           74++ 
                                  5%         100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 10 (continuation) 
<B3c> On an average day at the weekend, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
2 hours or less                1109          498--BDeEh 344--      566--BD    200--      604--D     476--d     329--bD    248BDeeh   128--       56-       418BDEEHk  105-- 
                                 53%          49%        39%        47%        35%        43%        42%        46%        50%        40%        42%        51%        41% 
 
5 hours or less                 653          326        332++ai    421++i     225++agIj  527++agij  411++i     241        156        119i        33        266        101+i 
                                 31%          32%        38%        35%        39%        38%        36%        34%        31%        37%        24%        32%        40% 
 
10 hours or less                215          114        137++acj   139        106        178++      155++       93+        63         55++acj    31         88         27 
                                                                       ++ACEefgJk                                                        ++ACEeFGJK 
                                 10%          11%        16%        12%        18%        13%        14%        13%        13%        17%        23%        11%        11% 
 
More than ten hours             103           71++       68++       74+        45++       86++       84++       52++       32         20         14+        51         19 
                                  5%           7%         8%         6%         8%         6%         7%         7%         6%         6%        10%         6%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 10 (continuation) 
<B3c> On an average day at the weekend, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
2 hours or less                1109          642--BDINP 239--DiNP  204-BDINPq 119--p     800        379        508        118BDINP   111--np     89BDIlNPQ  41-dNP    483--bDINP 589--BDINP  12--      115--DINP    8-- 
                                                                                  ABDgIkLMNo ++ABCDGhIK  --BDIlNPQ 
                                                                                          PQ     LMNOPQ 
                                 53%          45%        36%        47%        26%        54%        59%        48%        48%        28%        54%        40%        43%        45%        15%        43%        12% 
 
5 hours or less                 653          535++EFS   268++EFjoS 148fS      185        437-S      171-S      362+eFS     82S       176         47S        40fS      414++EFS   483++EFS    22S        79S        27fS 
                                                                         ++EFgjoS                                             ++acEFGhJl 
                                                                                                                                    mnOS 
                                 31%          37%        40%        34%        41%        29%        27%        35%        33%        44%        29%        38%        37%        37%        28%        30%        40% 
 
10 hours or less                215          178++s     116         50s       101        169+s       61        121s        26s        67++aeFgmS 16         18+fS     160++fs    160++s      27         44++efS    21 
                                                 ++acEFGhmS            ++ACEFGHJL                                                                                                    ++ABCdEFGH            ++AbCEFGHi 
                                                                              MqS                                                                                                      IJkLMOQS                JLMoQS 
                                 10%          12%        17%        12%        22%        11%         9%        12%        11%        17%        10%        17%        14%        12%        35%        17%        32% 
 
More than ten hours             103           83+        46+        28         46         79         35         59         21+        42         12          5         68+        74         17         26++egms   11 
                                                                       ++AEfGlMqs                                             ++AEfGlMqs                                             ++ABCdEFGH            ++AbcEFGkL 
                                                                                                                                                                                       iJKLMoQS                   MQS 
                                  5%           6%         7%         6%        10%         5%         5%         6%         8%        11%         7%         5%         6%         6%        22%        10%        16% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 10 (continuation) 
<B3c> On an average day at the weekend, how long would you say you spend online? - This includes time spent online at work, 
place of education, or anywhere else (i.e. when out and about), and includes time spent on any device (e.g. phone, computer, Smart TV, games console). READ OUT  - DO NOT SHOW SCREEN 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
2 hours or less                1109          370--DINP    **        54++ABCDEFGHIJKLMNOPQ 
                                 53%          40%         **        94% 
 
5 hours or less                 653          345++EFS     **         3-- 
                                 31%          38%         **         6% 
 
10 hours or less                215          150++aEFgmS  **         *- 
                                 10%          16%         **         *% 
 
More than ten hours             103           55          **         - 
                                  5%           6%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 113 
Table 11 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Read or watched the news       1008          526+b      482-         107--      142        186a       174        166a       121        111a         249-       360        399a         286++BCD   318CD      190--      214-- 
                                 48%          52%        45%          39%        46%        50%        49%        52%        50%        53%          43%        49%        52%          62%        51%        41%        40% 
 
Watched TV shows, 
 films, short videos 
(e.g. vlogs) or listened 
to music or podcasts 
on services like 
BBC iPlayer, Netflix, 
 YouTube, Spotify etc.          882          482++B     399--        194        173++DEFG  181+DeFG   126-fG     119FG       57--       31--        367++BC    308C       207--        220+cD     287D       181        194- 
                                                                ++BCDEFG 
                                 42%          47%        38%          71%        57%        48%        36%        37%        23%        15%          64%        42%        27%          47%        46%        39%        36% 
 
Shopped online                 1200          538--      661++A       162G       206++DEFG  255++DEFG  195G       176G       126g        80--        369++C     449+C      381--        316++bCD   371D       253        260-- 
                                 58%          53%        62%          60%        68%        68%        55%        55%        52%        38%          64%        62%        49%          68%        59%        55%        49% 
 
Played games                    576          316++B     260--        165        115++DEFG  113DEFG     65--g      63--g      36--       19--        280++BC    179C       118--         97--      171a       135a       174+A 
                                                                ++BCDEFG 
                                 28%          31%        24%          61%        38%        30%        18%        20%        15%         9%          48%        24%        15%          21%        27%        29%        33% 
 
Used social media, 
 messaging or video 
calling apps (e.g. 
Snapchat, WhatsApp, 
 Facebook Messenger, 
 FaceTime etc.) 
to get in touch with 
friends or family              1395          653-       742+a        234++DEFG  242++EFG   308++DEFG  255eFG     194-FG     102--g      61--        475++C     563++C     356--        333+cd     441cd      290        332- 
                                 67%          64%        70%          86%        79%        82%        72%        61%        42%        29%          82%        77%        46%          72%        71%        63%        62% 
 
Looked at, shared 
or posted pictures, 
 videos or comments 
on sites like Facebook, 
 Instagram, Snapchat, 
 YouTube, Reddit etc.          1127          514--      613++A       200++DEFG  202++dEFG  246++dEFG  196FG      156FG       85--g      42--        401++BC    443++C     283--        247        357        243        280 
                                 54%          51%        58%          73%        66%        66%        55%        49%        35%        20%          70%        61%        37%          53%        57%        53%        53% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Found information online 
to help you understand 
or do something, 
like finding information 
to help with school, 
 university or work, 
 information for your 
leisure (like cinema 
times) or following 
an online tutorial 
for cooking, DIY, 
 make-up, gaming etc.           715          354        361          125++cDEFg 113        133        115         97         69         64          238++bC    248        229--        203++CD    257++CD    127--      128-- 
                                 34%          35%        34%          46%        37%        36%        32%        30%        28%        31%          41%        34%        30%          44%        41%        28%        24% 
 
Accessed 
health information 
or services (e.g. 
NHS websites, GP or 
hospital appointments)          499          212--      288++A        50         53-        97b       103+aB      82b        61         53          103--      200+A      196A         142++CD    157c        86-       115 
                                 24%          21%        27%          18%        17%        26%        29%        25%        25%        25%          18%        27%        25%          31%        25%        19%        22% 
 
Looked at job 
opportunities or 
applied for a job               322          150        172           77++CdEFG  67++eFG    65FG       64FG       43FG        4--        1--        144++BC    129C        49--         62        108         62         89 
                                 15%          15%        16%          28%        22%        17%        18%        13%         2%         1%          25%        18%         6%          13%        17%        14%        17% 
 
Applied for or claimed a 
benefit (e.g. Universal 
credit, housing, 
health, employment etc.)        133           62         72           31++EFG    26efG      33eFG      26fG       11-         6-         1--         57++C      59C        18--         23         29         22         59 
                                                                                                                                                                                                                      ++ABC 
                                  6%           6%         7%          11%         8%         9%         7%         3%         2%         1%          10%         8%         2%           5%         5%         5%        11% 
 
Used online banking, 
 or paid or checked 
your bills online               823          384        439          109        127g       179++efG   139        119         91         59-         236        317+C      270--        229++CD    281++cD    169d       144-- 
                                 40%          38%        41%          40%        42%        48%        39%        37%        37%        28%          41%        44%        35%          50%        45%        37%        27% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Completed 
Government or local 
council processes, like 
renewing your driving 
licence or passport, 
paying a parking ticket, 
 congestion charge 
or council tax, or 
completing a tax return.        252          157++B      95--         31         33         64++bDg    29         50dg       31         14           63         93         95           76+cD      88D        49         40-- 
                                 12%          15%         9%          11%        11%        17%         8%        16%        13%         7%          11%        13%        12%          16%        14%        11%         8% 
 
Other (WRITE IN)                 75           48+b       26-           *--        5          5-        13a         7         17++ABCe   26++ABCDE     6--       19         50++AB       11         21         15         28 
                                  4%           5%         2%           *%         2%         1%         4%         2%         7%        13%           1%         3%         7%           2%         3%         3%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Read or watched the news       1008          604++B     404--        101        152        158        308        693          869        135 
                                 48%          56%        41%          43%        50%        49%        47%        49%          49%        48% 
 
Watched TV shows, 
 films, short videos 
(e.g. vlogs) or listened 
to music or podcasts 
on services like 
BBC iPlayer, Netflix, 
 YouTube, Spotify etc.          882          507++B     375--        124++E     157++E     148        324++E     551--        770        110 
                                 42%          47%        38%          53%        51%        46%        50%        39%          43%        39% 
 
Shopped online                 1200          687++B     513--        149e       210++E     215++E     431++E     758--       1045        151 
                                 58%          63%        52%          64%        69%        67%        66%        54%          58%        54% 
 
Played games                    576          267--      309++A        73         88         95        194        378          517+b       58- 
                                 28%          25%        31%          31%        29%        29%        30%        27%          29%        20% 
 
Used social media, 
 messaging or video 
calling apps (e.g. 
Snapchat, WhatsApp, 
 Facebook Messenger, 
 FaceTime etc.) 
to get in touch with 
friends or family              1395          774++B     621--        195++E     251++E     254++E     533++E     850--       1182-       209+a 
                                 67%          71%        63%          84%        82%        79%        82%        60%          66%        74% 
 
Looked at, shared 
or posted pictures, 
 videos or comments 
on sites like Facebook, 
 Instagram, Snapchat, 
 YouTube, Reddit etc.          1127          604        523          161++E     211++E     214++E     439++E     679--        946-       179++a 
                                 54%          56%        53%          69%        69%        66%        68%        48%          53%        63% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 117 
Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Found information online 
to help you understand 
or do something, 
like finding information 
to help with school, 
 university or work, 
 information for your 
leisure (like cinema 
times) or following 
an online tutorial 
for cooking, DIY, 
 make-up, gaming etc.           715          460++B     255--         82        109        121        233        478          634         80 
                                 34%          42%        26%          35%        36%        37%        36%        34%          35%        28% 
 
Accessed 
health information 
or services (e.g. 
NHS websites, GP or 
hospital appointments)          499          299++B     201--         51         87         97+e      176        321          430         68 
                                 24%          27%        20%          22%        29%        30%        27%        23%          24%        24% 
 
Looked at job 
opportunities or 
applied for a job               322          171        152           43         52         54        108        207          270         52 
                                 15%          16%        15%          18%        17%        17%        17%        15%          15%        18% 
 
Applied for or claimed a 
benefit (e.g. Universal 
credit, housing, 
health, employment etc.)        133           52-        81+a         23E        38++E      36++E      69++E      63--        106         28 
                                  6%           5%         8%          10%        12%        11%        11%         4%           6%        10% 
 
Used online banking, 
 or paid or checked 
your bills online               823          510++B     313--        107e       138e       145e       289+E      526--        746++B      73-- 
                                 40%          47%        31%          46%        45%        45%        45%        37%          42%        26% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Completed 
Government or local 
council processes, like 
renewing your driving 
licence or passport, 
paying a parking ticket, 
 congestion charge 
or council tax, or 
completing a tax return.        252          163++B      89--         19         44         56+ae      89        162          213         39 
                                 12%          15%         9%           8%        14%        17%        14%        11%          12%        14% 
 
Other (WRITE IN)                 75           31         43            3          4          1--        9--       66++abCD     72          3 
                                  4%           3%         4%           1%         1%         *%         1%         5%           4%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Read or watched the news       1008           25--       58--       98+ABHJ    95aB       87+ABHJl  121        104ABhj    115-b      142ABh      28aB       55ABHj     80aB        888        121         94         26 
                                                                                              ++ABdHJkL 
                                 48%          30%        25%        59%        51%        60%        65%        56%        40%        52%        44%        53%        48%          48%        51%        50%        52% 
 
Watched TV shows, 
 films, short videos 
(e.g. vlogs) or listened 
to music or podcasts 
on services like 
BBC iPlayer, Netflix, 
 YouTube, Spotify etc.          882           25        104Hi       62        100+AcHIk   72aHI      88aHi      97+AcHIk   81--       86--       33++ACHIK  42H        91++ACHIK   770        111         83         28 
                                 42%          30%        46%        37%        53%        49%        47%        52%        28%        32%        53%        41%        55%          42%        47%        44%        56% 
 
Shopped online                 1200           44        130         93        111         93i       111        115        171        137         37         63         95         1036--      163++A     131++A      33 
                                 58%          53%        57%        56%        59%        64%        60%        61%        59%        51%        59%        60%        57%          56%        69%        70%        65% 
 
Played games                    576           18         59         58i        63i        43         49         44         77         56-        17         29         63          511         65         49         16 
                                                                                                                                                               ++abfGhIJK 
                                 28%          21%        26%        35%        33%        30%        26%        24%        27%        21%        27%        28%        38%          28%        27%        26%        31% 
 
Used social media, 
 messaging or video 
calling apps (e.g. 
Snapchat, WhatsApp, 
 Facebook Messenger, 
 FaceTime etc.) 
to get in touch with 
friends or family              1395           50        147        125agh     117         96        135        116        178        197h        42         71        122+adgH    1246        149        115         34 
                                 67%          60%        64%        75%        62%        66%        72%        62%        61%        73%        68%        68%        73%          68%        63%        61%        68% 
 
Looked at, shared 
or posted pictures, 
 videos or comments 
on sites like Facebook, 
 Instagram, Snapchat, 
 YouTube, Reddit etc.          1127           36        130J        79         96         92acfJK    85         93        160j       181         27--       49-        99acfJK    1018+b      109-        87         22 
                                                                                                                              ++ACdFGhJK 
                                 54%          44%        57%        47%        51%        63%        45%        50%        55%        67%        43%        47%        59%          55%        46%        46%        45% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Found information online 
to help you understand 
or do something, 
like finding information 
to help with school, 
 university or work, 
 information for your 
leisure (like cinema 
times) or following 
an online tutorial 
for cooking, DIY, 
 make-up, gaming etc.           715           43         53--       48         73bfi      59Bfi      46-       105         98         73-        20         41BFIj     57b         627         88         72         16 
                                       ++BCFhIJl                                                        ++BCdeFHIJ 
                                                                                                                KL 
                                 34%          52%        23%        29%        39%        41%        24%        56%        34%        27%        32%        39%        34%          34%        37%        38%        33% 
 
Accessed 
health information 
or services (e.g. 
NHS websites, GP or 
hospital appointments)          499           14         47j        28         43j        32j        66         83         47-        71hJ        8--       31+abCHJL  31-j        429         71         50         21++A 
                                                                                              ++abCeHJL ++ABCDEHIJ 
                                                                                                                KL 
                                 24%          17%        21%        17%        23%        22%        35%        44%        16%        26%        12%        30%        18%          23%        30%        27%        41% 
 
Looked at job 
opportunities or 
applied for a job               322           20eGhj     35         25         31         17         40gj       16-        36         45          7-        23++eGHJ   28g         286         37         29          8 
                                 15%          24%        15%        15%        16%        12%        21%         9%        12%        17%        11%        22%        17%          16%        15%        16%        15% 
 
Applied for or claimed a 
benefit (e.g. Universal 
credit, housing, 
health, employment etc.)        133            5         15         10         14          6          5         16h         9         26fhj       2         16         10          128+b        6-         5          1 
                                                                                                                                                    ++BCdEFgHJ 
                                                                                                                                                             L 
                                  6%           7%         6%         6%         7%         4%         3%         8%         3%        10%         4%        15%         6%           7%         2%         3%         1% 
 
Used online banking, 
 or paid or checked 
your bills online               823           35         93i        60         88I        63i        66         97        105         77--       22         50++cfhIJl 67i         701--      122++A      87         35++AbC 
                                                                                                          ++cfhIJl 
                                 40%          42%        41%        36%        47%        43%        35%        52%        36%        29%        36%        48%        40%          38%        51%        47%        70% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Completed 
Government or local 
council processes, like 
renewing your driving 
licence or passport, 
paying a parking ticket, 
 congestion charge 
or council tax, or 
completing a tax return.        252            3-        26          8-        19         17         25ac       29ac       28         56++AbCdHJl 6         16AChJ     19ac        218         34         26          8 
                                 12%           3%        11%         5%        10%        12%        14%        15%        10%        21%         9%        16%        11%          12%        14%        14%        16% 
 
Other (WRITE IN)                 75            2         17+hi       4          4          6          4          8          6          4          4+dhI      8++cdfHIl  6           66          9          8          1 
                                  4%           2%         7%         3%         2%         4%         2%         5%         2%         2%         6%         7%         4%           4%         4%         4%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Read or watched the news       1008          441e        88        291         87+cE      44-         141        513          564++BCD   320cd      125--       66--        370--      383++A     249++A       6 
                                 48%          51%        47%        46%        59%        37%          44%        51%          56%        45%        35%        34%          39%        57%        58%        23% 
 
Watched TV shows, 
 films, short videos 
(e.g. vlogs) or listened 
to music or podcasts 
on services like 
BBC iPlayer, Netflix, 
 YouTube, Spotify etc.          882          440++bC     74        212--       71C        47          132        471++        544++BCD   285CD       53--       20--        282--      320++A     273++AB      3 
                                 42%          51%        40%        33%        48%        39%          41%        46%          54%        40%        15%        10%          30%        47%        63%        13% 
 
Shopped online                 1200          509        114        338-        95         69          167-       597          671++BCD   402CD      127--       53--        428--      439++A     326++AB      1 
                                 58%          59%        61%        53%        64%        57%          51%        59%          66%        56%        35%        27%          46%        65%        76%         3% 
 
Played games                    576          299++CD     49        146--       31         39           86        279          362++BCD   165--C      50--       30--        206--      197A       168++AB      2 
                                 28%          35%        27%        23%        21%        33%          26%        28%          36%        23%        14%        15%          22%        29%        39%         6% 
 
Used social media, 
 messaging or video 
calling apps (e.g. 
Snapchat, WhatsApp, 
 Facebook Messenger, 
 FaceTime etc.) 
to get in touch with 
friends or family              1395          630++C     123        375--      114+C       78          186--      740++A       808++BCD   455CD      132--       67--        553--      483+A      353++AB      2 
                                 67%          73%        66%        59%        77%        65%          57%        73%          80%        64%        37%        35%          59%        72%        82%         8% 
 
Looked at, shared 
or posted pictures, 
 videos or comments 
on sites like Facebook, 
 Instagram, Snapchat, 
 YouTube, Reddit etc.          1127          500+c       99        320         84         64          162        599++a       681++BCD   340--CD    106--       52--        438--      381A       304++AB      1 
                                 54%          58%        53%        50%        56%        53%          50%        59%          67%        48%        30%        27%          47%        57%        71%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Found information online 
to help you understand 
or do something, 
like finding information 
to help with school, 
 university or work, 
 information for your 
leisure (like cinema 
times) or following 
an online tutorial 
for cooking, DIY, 
 make-up, gaming etc.           715          317         54        219         51         38          117        393++        393++CD    266CD       57--       33--        223--      264+A      226++AB      * 
                                 34%          37%        29%        34%        34%        32%          36%        39%          39%        37%        16%        17%          24%        39%        53%         2% 
 
Accessed 
health information 
or services (e.g. 
NHS websites, GP or 
hospital appointments)          499          204         37        167         50+abe     22           97+       249          272+cd     160         67-        31-         193--      163        139++Ab      2 
                                 24%          24%        20%        26%        34%        19%          30%        25%          27%        22%        19%        16%          21%        24%        32%         9% 
 
Looked at job 
opportunities or 
applied for a job               322          179++bC     22         53--       32bC       21c          43        141          203++bCD   102CD       18--        9--        102--      123A        97++A       - 
                                 15%          21%        12%         8%        22%        17%          13%        14%          20%        14%         5%         5%          11%        18%        23%         -% 
 
Applied for or claimed a 
benefit (e.g. Universal 
credit, housing, 
health, employment etc.)        133           57          6         37         16b        14+b         30b        51-          75         37         21          9           32--       59+A       43++A       - 
                                  6%           7%         3%         6%        11%        12%           9%         5%           7%         5%         6%         4%           3%         9%        10%         -% 
 
Used online banking, 
 or paid or checked 
your bills online               823          358         75        256         48         45          125        474++a       473++bCD   290CD       59--       28--        245--      319++A     259++AB      1 
                                 40%          42%        40%        40%        33%        37%          39%        47%          47%        41%        17%        14%          26%        47%        60%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Completed 
Government or local 
council processes, like 
renewing your driving 
licence or passport, 
paying a parking ticket, 
 congestion charge 
or council tax, or 
completing a tax return.        252           86-        25         86         22         19           40        131          159++BCD    69         24--        8--         60--      106++A      86++A       - 
                                 12%          10%        13%        13%        15%        16%          12%        13%          16%        10%         7%         4%           6%        16%        20%         -% 
 
Other (WRITE IN)                 75           23          3         32          5          1           28++B      24-          14--       17         43++AB     30++AB       37b        12-         9         14 
                                  4%           3%         2%         5%         3%         *%           9%         2%           1%         2%        12%        16%           4%         2%         2%        55% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Read or watched the news       1008          884++E     845++E     393++ABE   470++AbE   107--        898++E     704++E     594++E     705++E     103--        673++E     481++E     448++E     339++aE    310-- 
                                 48%          51%        53%        62%        59%        35%          50%        55%        54%        53%        38%          53%        54%        58%        60%        42% 
 
Watched TV shows, 
 films, short videos 
(e.g. vlogs) or listened 
to music or podcasts 
on services like 
BBC iPlayer, Netflix, 
 YouTube, Spotify etc.          882          763++E     729++E     331++AbE   420++AbE   101--        761        585++      519++      595++      113          631++E     479++E     421++E     308++E     237-- 
                                 42%          44%        46%        52%        53%        33%          43%        45%        47%        45%        42%          49%        54%        54%        54%        32% 
 
Shopped online                 1200         1034++E     961++E     411++E     519++E     143--       1053+       776+e      691++E     807++e     140          790++E     538E       517++bE    382++bE    379-- 
                                 58%          60%        61%        65%        65%        46%          59%        60%        63%        61%        52%          62%        61%        67%        67%        51% 
 
Played games                    576          468        446        214++ab    271++Ab     88          480        354        305        383         88          375        278+e      249++E     177e       182- 
                                 28%          27%        28%        34%        34%        29%          27%        27%        28%        29%        33%          29%        31%        32%        31%        24% 
 
Used social media, 
 messaging or video 
calling apps (e.g. 
Snapchat, WhatsApp, 
 Facebook Messenger, 
 FaceTime etc.) 
to get in touch with 
friends or family              1395         1203++E    1125++E     459++E     563+E      166--       1225++E     933++E     752E       903E       157--        944++E     705++aCE   565++E     429++E     424-- 
                                 67%          70%        71%        72%        70%        54%          69%        72%        68%        68%        58%          74%        79%        73%        75%        57% 
 
Looked at, shared 
or posted pictures, 
 videos or comments 
on sites like Facebook, 
 Instagram, Snapchat, 
 YouTube, Reddit etc.          1127          972++E     915++E     346e       446E       134--        998++E     765++E     627+E      751+E      122--        780++E     587++acE   465++E     346++E     324-- 
                                 54%          57%        58%        54%        56%        43%          56%        59%        57%        57%        45%          61%        66%        60%        61%        43% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Found information online 
to help you understand 
or do something, 
like finding information 
to help with school, 
 university or work, 
 information for your 
leisure (like cinema 
times) or following 
an online tutorial 
for cooking, DIY, 
 make-up, gaming etc.           715          609        585++e     264++aE    317++e      90          629        488++e     426++e     516++e      81          509++E     360++E     344++E     244++E     197-- 
                                 34%          35%        37%        42%        40%        29%          35%        38%        39%        39%        30%          40%        41%        44%        43%        26% 
 
Accessed 
health information 
or services (e.g. 
NHS websites, GP or 
hospital appointments)          499          457++E     432++E     226++ABE   250++aE     36--        456++E     352++E     309++E     365++E      39--        352++E     259++E     242++E     190++aE    137-- 
                                 24%          27%        27%        35%        31%        12%          26%        27%        28%        28%        14%          27%        29%        31%        33%        18% 
 
Looked at job 
opportunities or 
applied for a job               322          289++e     278++E     148++AbE   166++aE     30-         284        219+       192+       218         34          224+E      168++E     146++E     107+E       90-- 
                                 15%          17%        18%        23%        21%        10%          16%        17%        17%        16%        12%          18%        19%        19%        19%        12% 
 
Applied for or claimed a 
benefit (e.g. Universal 
credit, housing, 
health, employment etc.)        133          121        111         55+e       63         12          119         83         82         90         12           95         70         57         51+e       37 
                                  6%           7%         7%         9%         8%         4%           7%         6%         7%         7%         4%           7%         8%         7%         9%         5% 
 
Used online banking, 
 or paid or checked 
your bills online               823          727++E     684++E     323++ABE   399++AbE    88--        734++e     549++E     511++aE    585++E      85-         579++E     414++E     415++AbE   304++AbE   235-- 
                                 40%          42%        43%        51%        50%        29%          41%        43%        46%        44%        31%          45%        47%        53%        53%        32% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Completed 
Government or local 
council processes, like 
renewing your driving 
licence or passport, 
paying a parking ticket, 
 congestion charge 
or council tax, or 
completing a tax return.        252          231++E     213++E     108++E     138++abE    18--        224        176+       155+       173         25          174+       117        113+e       87+e       75 
                                 12%          13%        13%        17%        17%         6%          13%        14%        14%        13%         9%          14%        13%        15%        15%        10% 
 
Other (WRITE IN)                 75           48--       40--       15         21         21+ABCD      45--       23--       30         34--       24++ABCD     25--       10--       16-         9-        46++ABCD 
                                  4%           3%         3%         2%         3%         7%           3%         2%         3%         3%         9%           2%         1%         2%         2%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Read or watched the news       1008          226++B     742--        585        665        572        375        556          459-       353a       140         56++Abc     498--      326        114         71++ABc 
                                 48%          57%        46%          50%        49%        50%        47%        48%          45%        52%        47%        66%          45%        50%        53%        69% 
 
Watched TV shows, 
 films, short videos 
(e.g. vlogs) or listened 
to music or podcasts 
on services like 
BBC iPlayer, Netflix, 
 YouTube, Spotify etc.          882          205++B     644--        497        560        470        311-       470          324--      363++A     140A        55++Ac      344--      332++A     137++AB     68++Ab 
                                 42%          51%        40%          42%        41%        41%        39%        40%          32%        54%        48%        64%          31%        51%        64%        67% 
 
Shopped online                 1200          282++B     871--        719++      807        676        492+       684          539--      438++Ac    163         60+Ac       566--      421++A     139A        74+A 
                                 58%          71%        54%          61%        59%        59%        61%        59%          53%        65%        55%        70%          51%        64%        65%        72% 
 
Played games                    576          127        426          311f       346--      293-       173--      284--        192--      247++A      97A        41++Ac      200--      225++A     106++AB     45++A 
                                 28%          32%        26%          26%        25%        25%        22%        24%          19%        37%        33%        47%          18%        34%        49%        44% 
 
Used social media, 
 messaging or video 
calling apps (e.g. 
Snapchat, WhatsApp, 
 Facebook Messenger, 
 FaceTime etc.) 
to get in touch with 
friends or family              1395          314++B    1022--        794        942+       777        522        792          536--      533++A     249++A      77++Ab      604--      527++A     178++A      86++A 
                                 67%          79%        64%          68%        69%        68%        65%        68%          52%        79%        84%        90%          54%        81%        83%        84% 
 
Looked at, shared 
or posted pictures, 
 videos or comments 
on sites like Facebook, 
 Instagram, Snapchat, 
 YouTube, Reddit etc.          1127          272++B     814--        621        746        654+       420        653          427--      435++A     204++A      60+A        476--      411++A     155++Ab     84++AB 
                                 54%          68%        51%          53%        55%        57%        52%        56%          42%        64%        69%        70%          43%        63%        72%        82% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Found information online 
to help you understand 
or do something, 
like finding information 
to help with school, 
 university or work, 
 information for your 
leisure (like cinema 
times) or following 
an online tutorial 
for cooking, DIY, 
 make-up, gaming etc.           715          164++b     539          406        450        383        272        379          302--      243a       125+A       45++Ab      329--      241a        93+A       52++Ab 
                                 34%          41%        33%          35%        33%        33%        34%        32%          30%        36%        42%        52%          30%        37%        43%        51% 
 
Accessed 
health information 
or services (e.g. 
NHS websites, GP or 
hospital appointments)          499          138++B     342--        292        328        277        183        275          230        174         66         29          248        156         63         32 
                                 24%          35%        21%          25%        24%        24%        23%        24%          23%        26%        22%        34%          22%        24%        29%        31% 
 
Looked at job 
opportunities or 
applied for a job               322          104++B     212--        198        211        176        115        185          110--      135++A      59A        19A         128--      119A        55++A      20a 
                                 15%          26%        13%          17%        15%        15%        14%        16%          11%        20%        20%        22%          12%        18%        25%        20% 
 
Applied for or claimed a 
benefit (e.g. Universal 
credit, housing, 
health, employment etc.)        133           48++B      81--         75         85         67         46         77           49-        45         26a        13++Ab       56-        33         31++AB     14+AB 
                                  6%          12%         5%           6%         6%         6%         6%         7%           5%         7%         9%        16%           5%         5%        15%        14% 
 
Used online banking, 
 or paid or checked 
your bills online               823          204++B     596--        507++      565        456        346+       461          360--      292A       120         51++Abc     418        266         88         51a 
                                 40%          51%        37%          43%        41%        40%        43%        40%          35%        43%        41%        59%          38%        41%        41%        50% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Completed 
Government or local 
council processes, like 
renewing your driving 
licence or passport, 
paying a parking ticket, 
 congestion charge 
or council tax, or 
completing a tax return.        252           78++B     166--        160        168        152        113        138          103-        90         39         20++Ab      105--      101+A       27         19a 
                                 12%          20%        10%          14%        12%        13%        14%        12%          10%        13%        13%        23%           9%        15%        13%        19% 
 
Other (WRITE IN)                 75           11         63           37         44         36         31         42           56++B      11--        6          1           56++bc     17          1-         * 
                                  4%           3%         4%           3%         3%         3%         4%         4%           5%         2%         2%         1%           5%         3%         1%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Read or watched the news       1008           50++ 
                                 48%          67% 
 
Watched TV shows, 
 films, short videos 
(e.g. vlogs) or listened 
to music or podcasts 
on services like 
BBC iPlayer, Netflix, 
 YouTube, Spotify etc.          882           55++ 
                                 42%          74% 
 
Shopped online                 1200           59++ 
                                 58%          79% 
 
Played games                    576           41++ 
                                 28%          55% 
 
Used social media, 
 messaging or video 
calling apps (e.g. 
Snapchat, WhatsApp, 
 Facebook Messenger, 
 FaceTime etc.) 
to get in touch with 
friends or family              1395           68++ 
                                 67%          91% 
 
Looked at, shared 
or posted pictures, 
 videos or comments 
on sites like Facebook, 
 Instagram, Snapchat, 
 YouTube, Reddit etc.          1127           60++ 
                                 54%          81% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Found information online 
to help you understand 
or do something, 
like finding information 
to help with school, 
 university or work, 
 information for your 
leisure (like cinema 
times) or following 
an online tutorial 
for cooking, DIY, 
 make-up, gaming etc.           715           43++ 
                                 34%          58% 
 
Accessed 
health information 
or services (e.g. 
NHS websites, GP or 
hospital appointments)          499           28+ 
                                 24%          38% 
 
Looked at job 
opportunities or 
applied for a job               322           17 
                                 15%          22% 
 
Applied for or claimed a 
benefit (e.g. Universal 
credit, housing, 
health, employment etc.)        133           14++ 
                                  6%          19% 
 
Used online banking, 
 or paid or checked 
your bills online               823           46++ 
                                 40%          62% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Completed 
Government or local 
council processes, like 
renewing your driving 
licence or passport, 
paying a parking ticket, 
 congestion charge 
or council tax, or 
completing a tax return.        252           18++ 
                                 12%          24% 
 
Other (WRITE IN)                 75            * 
                                  4%           *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Read or watched the news       1008         1008        531++cDEEI 648++      292        726++      568        423++deEi  346        184++       61        494++cDEEI 174++bCDEEfhIj 
                                      ++BCDEEFGH                                                                   ++BCDEEFHI 
                                             IJK                                                                            J 
                                 48%         100%        60%        54%        51%        52%        50%        59%        69%        57%        46%        60%        69% 
 
Watched TV shows, 
 films, short videos 
(e.g. vlogs) or listened 
to music or podcasts 
on services like 
BBC iPlayer, Netflix, 
 YouTube, Spotify etc.          882          531++      882        599++      368++ACEEi 707++      597++      416++CE    296++CE    188++ce     70+       476++CE    144++ 
                                                 ++ACDEEFGH 
                                                        IJK 
                                 42%          53%       100%        50%        64%        51%        53%        58%        59%        58%        53%        58%        57% 
 
Shopped online                 1200          648++      599++eE   1200        365++      858++      682+       465++      392        232++adEE   81        616        196++AbDEEFI 
                                                            ++ABDEEFGH                                              ++ABDEEFI                        ++ABDEEFI 
                                                                   IJK 
                                 58%          64%        68%       100%        63%        61%        61%        65%        78%        72%        61%        75%        78% 
 
Played games                    576          292        368        365+       576        447++      388++a     251++a     162+       133++ACEgj  67        274++       94++a 
                                                  ++ACEEfGJ            ++ABCEEFGH                                                        ++ACEEFGJk 
                                                                              IJK 
                                 28%          29%        42%        30%       100%        32%        34%        35%        32%        41%        50%        33%        37% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Used social media, 
 messaging or video 
calling apps (e.g. 
Snapchat, WhatsApp, 
 Facebook Messenger, 
 FaceTime etc.) 
to get in touch with 
friends or family              1395          726++      707++ACGi  858++      447++ac   1395        932        553++ac    361+       243++       95        637++ac    189+ 
                                                                                  ++ABCDEFGH ++ACdfGhIj 
                                                                                         IJK          k 
                                 67%          72%        80%        72%        78%       100%        83%        77%        72%        75%        71%        77%        75% 
 
Looked at, shared 
or posted pictures, 
 videos or comments 
on sites like Facebook, 
 Instagram, Snapchat, 
 YouTube, Reddit etc.          1127          568        597++AC    682+       388++AC    932++AC   1127        469++AC    306++      195+        92++ac    521++ac    170++ac 
                                                                                             ++ABCDEFGH 
                                                                                                    IJK 
                                 54%          56%        68%        57%        67%        67%       100%        66%        61%        61%        69%        63%        67% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Found information online 
to help you understand 
or do something, 
like finding information 
to help with school, 
 university or work, 
 information for your 
leisure (like cinema 
times) or following 
an online tutorial 
for cooking, DIY, 
 make-up, gaming etc.           715          423++      416++CEe   465++      251++      553++      469++      715        254++ACEE  152++ce     60+       424++ACdEE 136++ACdEE 
                                                                                                        ++ABCDEEGH 
                                                                                                               IJK 
                                 34%          42%        47%        39%        44%        40%        42%       100%        51%        47%        45%        51%        54% 
 
Accessed 
health information 
or services (e.g. 
NHS websites, GP or 
hospital appointments)          499          346++dEE   296++Ee    392++Ee    162+       361+       306++      254++dEE   499        126++DEE    74        297++DEE   116++ABCDEEfj 
                                                                                                                   ++ABCDEEFH            ++ABCDEEFH 
                                                                                                                          IJK                     J 
                                 24%          34%        34%        33%        28%        26%        27%        36%       100%        39%        55%        36%        46% 
 
Looked at job 
opportunities or 
applied for a job               322          184++      188++      232++      133++ee    243++      195+       152++      126++acEE  322         58        167++       68++acEE 
                                                                                                                              ++ABCDEEFG ++ABCDEEFG 
                                                                                                                                     IJK         JK 
                                 15%          18%        21%        19%        23%        17%        17%        21%        25%       100%        44%        20%        27% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Applied for or claimed a 
benefit (e.g. Universal 
credit, housing, 
health, employment etc.)        133           61         70+        81         67++ACE    95         92++       60+        74         58        133         69+        42++ABCEEFJ 
                                                                                                                    ++ABCEEFJ ++ABCdEEFJ ++ABCDEEFG 
                                                                                                                                                HJK 
                                  6%           6%         8%         7%        12%         7%         8%         8%        15%        18%       100%         8%        17% 
 
Used online banking, 
 or paid or checked 
your bills online               823          494++      476++dEE   616++ee    274++      637++      521++      424++ACDEE 297++AcDEE 167++       69+       823        194++ABCDEEFGHI 
                                                                                                                                                    ++ABCDEEFG 
                                                                                                                                                           HIK 
                                 40%          49%        54%        51%        48%        46%        46%        59%        60%        52%        52%       100%        77% 
 
Completed 
Government or local 
council processes, like 
renewing your driving 
licence or passport, 
paying a parking ticket, 
 congestion charge 
or council tax, or 
completing a tax return.        252          174++e     144++      196++       94++      189+       170++      136++E     116++abCdEE 68++Ee     42        194        252++ABCDEEFGHIJ 
                                                                                                                                          ++ABCDEEF   ++ABCDEE 
                                 12%          17%        16%        16%        16%        14%        15%        19%        23%        21%        31%        24%       100% 
 
Other (WRITE IN)                 75           12--        4--       18--gj      3--       17--g      20--bghj    7--        ---        ---        -          3--        *- 
                                  4%           1%         *%         1%         1%         1%         2%         1%         -%         -%         -%         *%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Read or watched the news       1008          720S       341S       295        225S       761++S     520        525S       196        251        113         83        614++QS    661+S       33        166         41S 
                                                            ++ABDEGLMN                       ++ABCDEGIj            ++ABcDEGIL ++ABDEGlMN ++ABDEGLMN ++ABDEGiLM                                  ++ABDEGMNQ 
                                                                    QS                          LMNOPQS                MNOpQS         QS         QS      NopQS                                           S 
                                 48%          50%        51%        69%        50%        51%        81%        50%        80%        63%        69%        79%        55%        51%        43%        63%        62% 
 
Watched TV shows, 
 films, short videos 
(e.g. vlogs) or listened 
to music or podcasts 
on services like 
BBC iPlayer, Netflix, 
 YouTube, Spotify etc.          882          693++S     379++AEmS  267        278        679++S     345++ES    542++eS    145++aES   248++AEfGMS 88+S       73        647++AEgMS 664++eS     52        163++AEgMS  47 
                                                              ++AEfGMS   ++AEfGMS                                                                   ++AbEFGjlM                         ++AEfgmS             ++AEfgjMS 
                                                                                                                                                            qS 
                                 42%          48%        57%        62%        62%        46%        53%        52%        59%        63%        54%        70%        57%        51%        68%        62%        71% 
 
Shopped online                 1200          882++S     468++AEmS  304++AES   314++AES   904++S     416++S     749        187        288        105S        76++aeS   737++S     839++S      52S       205         52++aemS 
                                                                                                         ++AEflMqS ++AEFjlMqS  ++AEflmqS                                                        ++AEFjLMQS 
                                 58%          61%        70%        71%        70%        61%        64%        71%        76%        73%        64%        73%        65%        64%        68%        78%        78% 
 
Played games                    576          466++fS    262        174        213        451++S     174s       334++S      86+S      152++eFjS   43s        33S       429        419++S      52        102++eFjS   39 
                                                  ++aEFGjMS  ++aEFgJmS ++AbEFGhiJ                                                                               ++aEFgjmS            ++ABCDEFGH            ++AbcEFGHI 
                                                                            kLMQS                                                                                                      IJKLMOQS               JKLMoQS 
                                 28%          32%        39%        40%        47%        30%        27%        32%        35%        38%        26%        32%        38%        32%        68%        38%        59% 
 
Used social media, 
 messaging or video 
calling apps (e.g. 
Snapchat, WhatsApp, 
 Facebook Messenger, 
 FaceTime etc.) 
to get in touch with 
friends or family              1395         1178        590        321++eFjS  406       1016S       409-S      767++eFjS  191++eFJS  351        100S        91        856++EFJS 1073         72        203++eFJS   52fjS 
                                       ++CEFGJLS ++ACEFGHJL            ++ACEFGHJL                                             ++aCEFGHJL             ++cEFGJlS             ++CEFGJLS ++aCEFGHJL 
                                                        MOS                  MOpS                                                    mOS                                                   mOpS 
                                 67%          82%        88%        75%        90%        68%        63%        73%        77%        88%        61%        87%        76%        82%        94%        77%        79% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Looked at, shared 
or posted pictures, 
 videos or comments 
on sites like Facebook, 
 Instagram, Snapchat, 
 YouTube, Reddit etc.          1127          992        513        270++eFS   350        825S       328S       605++fS    155+fS     302         90S        67fS      704++EFS   848++EFGjS  61        164+fS      52 
                                        ++EFGJLS ++ACEFGHJk            ++ACEFGHJk                                             ++aCEFGHJk                                             ++cEFGhJLm            ++cEFGJloS 
                                                       LMOS                  LMOS                                                   LMOS                                                     oS 
                                 54%          69%        77%        63%        77%        56%        51%        58%        63%        76%        55%        64%        63%        65%        80%        62%        78% 
 
Found information online 
to help you understand 
or do something, 
like finding information 
to help with school, 
 university or work, 
 information for your 
leisure (like cinema 
times) or following 
an online tutorial 
for cooking, DIY, 
 make-up, gaming etc.           715          523+S      293++AS    259        184++S     592++S     296++AemS  459++AS    124++AemS  188++AemS   84++AemS   70        477++aS    516++S      31S       132++AdemS  34+aS 
                                                            ++ABDEFGhI                                                                              ++ABDEFGhI 
                                                                LMNoQS                                                                                 jLMNoQS 
                                 34%          36%        44%        60%        41%        40%        46%        44%        50%        47%        51%        66%        42%        40%        41%        50%        52% 
 
Accessed 
health information 
or services (e.g. 
NHS websites, GP or 
hospital appointments)          499          356S       200++aS    165        124S       396++S     225        275S        84++aqS   122++aS     49S        41        339++aqS   355++S      22S       106         23S 
                                                            ++AbDEGlMQ                        ++AdEGMQS                                               ++AegmqS                                  ++AbDEGilM 
                                                                     S                                                                                                                                  QS 
                                 24%          25%        30%        38%        28%        27%        35%        26%        34%        31%        30%        39%        30%        27%        29%        40%        34% 
 
Looked at job 
opportunities or 
applied for a job               322          244+       146++aefgs  89++s     102++aefgs 253+       104        175         45         84++s      36s        22        225++s     235++       21+aefgs   64++aefgs  21 
                                                                                                                                                                                                           ++AEFGhlmq 
                                                                                                                                                                                                                    S 
                                 15%          17%        22%        21%        23%        17%        16%        17%        18%        21%        22%        21%        20%        18%        27%        24%        32% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Applied for or claimed a 
benefit (e.g. Universal 
credit, housing, 
health, employment etc.)        133          108+fg      61++FG     28         39fg      100         28-        52-        21         27          9          8         88+fg     101++fg     21         19          6 
                                                                                                                                                                                     ++ABCDEFGH 
                                                                                                                                                                                      IJKLMOpQS 
                                  6%           8%         9%         6%         9%         7%         4%         5%         9%         7%         5%         7%         8%         8%        27%         7%         9% 
 
Used online banking, 
 or paid or checked 
your bills online               823          603++S     314++S     244        207+S      659++S     340++AEmS  531++AemS  154        202++AS     93++AdemS  71        529++aS    589++S      39S       157         42 
                                                            ++AbDELMqS                                             ++ABDEfGiL                       ++ABDEfGIL                                  ++ABDEgLMq  ++AbdelmS 
                                                                                                                          MQS                             MnQS                                           S 
                                 40%          42%        47%        57%        46%        44%        53%        51%        62%        51%        57%        68%        47%        45%        51%        59%        63% 
 
Completed 
Government or local 
council processes, like 
renewing your driving 
licence or passport, 
paying a parking ticket, 
 congestion charge 
or council tax, or 
completing a tax return.        252          190s       113++eS     81++aelqS  75++S     193s       121++AElqS 156++s      58         90         35++aelqS  42        151s       191++s      10s        67         17 
                                                                                                                    ++AEGLMQS  ++AEGLMQS            ++ABCDEFGH                                  ++AbdEGLMQ  ++aeglmqS 
                                                                                                                                                      IJLMNoQS                                           S 
                                 12%          13%        17%        19%        17%        13%        19%        15%        23%        23%        21%        41%        13%        15%        13%        25%        26% 
 
Other (WRITE IN)                 75           21--        8--        5-         2--       41-adM      7--       22--m       2-         7          2          *         19--       12--        -          3          * 
                                  4%           1%         1%         1%         1%         3%         1%         2%         1%         2%         1%         *%         2%         1%         -%         1%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Read or watched the news       1008          436s         **        15-- 
                                 48%          47%         **        26% 
 
Watched TV shows, 
 films, short videos 
(e.g. vlogs) or listened 
to music or podcasts 
on services like 
BBC iPlayer, Netflix, 
 YouTube, Spotify etc.          882          527++AEgmS   **         5-- 
                                 42%          57%         **         9% 
 
Shopped online                 1200          601++S       **        16-- 
                                 58%          65%         **        28% 
 
Played games                    576          354++aEFgjMS **         5- 
                                 28%          38%         **         9% 
 
Used social media, 
 messaging or video 
calling apps (e.g. 
Snapchat, WhatsApp, 
 Facebook Messenger, 
 FaceTime etc.) 
to get in touch with 
friends or family              1395          811          **         3-- 
                                      ++ACEFGHJL 
                                             MOS 
                                 67%          88%         **         5% 
 
Looked at, shared 
or posted pictures, 
 videos or comments 
on sites like Facebook, 
 Instagram, Snapchat, 
 YouTube, Reddit etc.          1127          684          **         3-- 
                                      ++aCEFGHJL 
                                             MOS 
                                 54%          74%         **         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Found information online 
to help you understand 
or do something, 
like finding information 
to help with school, 
 university or work, 
 information for your 
leisure (like cinema 
times) or following 
an online tutorial 
for cooking, DIY, 
 make-up, gaming etc.           715          385++aS      **         1-- 
                                 34%          42%         **         1% 
 
Accessed 
health information 
or services (e.g. 
NHS websites, GP or 
hospital appointments)          499          232S         **         *-- 
                                 24%          25%         **         *% 
 
Looked at job 
opportunities or 
applied for a job               322          163+         **         4 
                                 15%          18%         **         7% 
 
Applied for or claimed a 
benefit (e.g. Universal 
credit, housing, 
health, employment etc.)        133           79++FG      **         2 
                                  6%           9%         **         3% 
 
Used online banking, 
 or paid or checked 
your bills online               823          449++AS      **         6-- 
                                 40%          49%         **        10% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 143 
Table 11 (continuation) 
<B3d> Which of these things have you done online in the last week? Choose all that apply 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Completed 
Government or local 
council processes, like 
renewing your driving 
licence or passport, 
paying a parking ticket, 
 congestion charge 
or council tax, or 
completing a tax return.        252          124s         **         -- 
                                 12%          14%         **         -% 
 
Other (WRITE IN)                 75           16--        **        22++ABCDEFGHIJKLMNOPQ 
                                  4%           2%         **        39% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Sexual / 
pornographic content            411          157--      255++A        36-g       66aG      100++AfG    92+AfG     65G        40G        12--        102        192++AC    117--        129++bCD   126         75         81- 
                                 20%          15%        24%          13%        22%        27%        26%        20%        16%         6%          18%        26%        15%          28%        20%        16%        15% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           340          145-       195+a         31         59aG       88++AEG    71aeG      42g        38G        11--         90        159++aC     91--        101++cD    106d        70         63- 
                                 16%          14%        18%          11%        19%        23%        20%        13%        16%         5%          16%        22%        12%          22%        17%        15%        12% 
 
Offensive language              224           86--      138++A        15-        32         59++Aeg    53+Aeg     27         25         13           47-       112++AC     66-          82++bCD    70c        29--       44 
                                 11%           8%        13%           5%        11%        16%        15%         9%        10%         6%           8%        15%         8%          18%        11%         6%         8% 
 
Offensive videos 
/ pictures                      339          156        183           29-        56aG       85++AefG   80++AefG   46G        34G         9--         85        165++AC     89--        112++BCD   102         61         63- 
                                 16%          15%        17%          11%        18%        23%        22%        14%        14%         4%          15%        23%        12%          24%        16%        13%        12% 
 
Violent / 
disturbing content              423          173--      250++A        41g        78+afG    107++AEFG   85aG       59G        40g        13--        119c       192++aC    112--        126++bcD   129d        87         80-- 
                                 20%          17%        24%          15%        25%        29%        24%        18%        16%         6%          21%        26%        14%          27%        21%        19%        15% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393          198        195           46         62         85g        77         51         44         28          108        163+c      122-         123++CD    130D        76         64-- 
                                 19%          19%        18%          17%        20%        23%        22%        16%        18%        13%          19%        22%        16%          27%        21%        16%        12% 
 
Promotion of terrorism 
/ radicalisation                273          136        138           37G        45G        56G        57G        41G        31G         6--         82        113c        78-          92++BCD    80         52         49- 
                                 13%          13%        13%          14%        15%        15%        16%        13%        13%         3%          14%        15%        10%          20%        13%        11%         9% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              202           93        109           26G        33G        44G        41G        26g        28G         3--         59         85c        57-          56d        65         41         38 
                                 10%           9%        10%          10%        11%        12%        12%         8%        11%         2%          10%        12%         7%          12%        10%         9%         7% 
 
Harmful or misleading 
advertising                     260          128        132           39         44         50         52         29         27         19           84c       102c        75-          98++BCD    77d        44         41-- 
                                 13%          13%        12%          14%        15%        13%        15%         9%        11%         9%          15%        14%        10%          21%        12%        10%         8% 
 
Hate speech / 
 inciting violence              223          108        115           24         39G        57+aEG     51eG       23         22g         6--         63c       108++C      52--         83++BCD    60         39         42- 
                                 11%          11%        11%           9%        13%        15%        14%         7%         9%         3%          11%        15%         7%          18%        10%         8%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         251           86--      165++A        37G        34G        58G        52G        44G        24G         1--         71        110+C       70--         65         74         55         56 
                                 12%           8%        16%          14%        11%        16%        15%        14%        10%         1%          12%        15%         9%          14%        12%        12%        11% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           306          127-       179+a         40g        61+eFG     75++eFG    56g        37         25         13-         101C       131+C       74--         88+cD     108D        56         55-- 
                                 15%          12%        17%          15%        20%        20%        16%        11%        10%         6%          17%        18%        10%          19%        17%        12%        10% 
 
People pretending 
to be another person            350          137--      213++A        55G        68+efG     66g        67g        45         33         17-         123++C     132c        95--        102++cD    111         67         70- 
                                 17%          13%        20%          20%        22%        17%        19%        14%        13%         8%          21%        18%        12%          22%        18%        15%        13% 
 
Bullying, abusive 
behaviour or threats            351          150-       201+a         56fG       59fG       79+fG      64G        54G        28g        10--        116+C      143+C       92--        101++cD    116d        69         65-- 
                                 17%          15%        19%          21%        19%        21%        18%        17%        12%         5%          20%        20%        12%          22%        19%        15%        12% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 245           97-       148+a         36G        44eG       61+EG      47G        25-G       32G         1--         80C       107+C       58--         71+D       77         53         43- 
                                 12%           9%        14%          13%        14%        16%        13%         8%        13%         1%          14%        15%         7%          15%        12%        12%         8% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             131           60         71           16         24g        37+G       21         16         14          3-          40         57c        34-          48++BcD    32         24         26 
                                  6%           6%         7%           6%         8%        10%         6%         5%         6%         2%           7%         8%         4%          10%         5%         5%         5% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           163           76         87           31+efG     28G        48++deFG   24g        19g        12g         1--         60+C       71+C       31--         58++bcD    49         30         25- 
                                  8%           7%         8%          12%         9%        13%         7%         6%         5%         *%          10%        10%         4%          13%         8%         7%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Fake images/fake videos, 
 e.g. deep fake videos          154           66         88           21         23         42++dG     20         25         16          6           44         63         48           62++BCD    39         26         27 
                                  7%           7%         8%           8%         7%        11%         6%         8%         7%         3%           8%         9%         6%          13%         6%         6%         5% 
 
Spam emails                     405          190        215           49         58         74         64         75         52         32          108        138        160          124++bcD   119         84         78- 
                                 19%          19%        20%          18%        19%        20%        18%        23%        21%        15%          19%        19%        21%          27%        19%        18%        15% 
 
Government/ 
agency surveillance             142           91++B      51--         24g        17         23         35+g       17         21          6           41         58         43           51++bcD    37         25         29 
                                  7%           9%         5%           9%         6%         6%        10%         5%         8%         3%           7%         8%         6%          11%         6%         5%         5% 
 
My personal data 
being used without 
knowledge / consent             532          236-       297+a         52-        75        110ag       89         93ag       74ag       38          128        199        205          157++BCD   157        110        107-- 
                                 26%          23%        28%          19%        25%        29%        25%        29%        30%        18%          22%        27%        27%          34%        25%        24%        20% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          271          129        141           30         31         68++abdg   40         46         38         17           61        108        102           86++CD     89         44-        51- 
                                 13%          13%        13%          11%        10%        18%        11%        14%        16%         8%          11%        15%        13%          19%        14%         9%        10% 
 
My personal information 
being stolen / hacked           934          424-       510+a        105        137        169        162        169+Ag     113         78          242        331        361          230d       273        214        217 
                                 45%          42%        48%          38%        45%        45%        46%        53%        46%        38%          42%        45%        47%          50%        44%        46%        41% 
 
Scams / fraud                   854          392        463           88--      132a       143        144        147A       114A        86          220        288        347+a        199        263        181        211 
                                 41%          38%        44%          32%        43%        38%        41%        46%        47%        41%          38%        39%        45%          43%        42%        39%        40% 
 
Private information 
being made 
public (e.g. photos)            399          189        209           47         61         93+dg      62         59         45         31          108        155        136          109+d      121         81         86 
                                 19%          19%        20%          17%        20%        25%        17%        18%        19%        15%          19%        21%        18%          24%        19%        18%        16% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             406          215        190           48         62         85g        71         66         48         25-         111        156        139          117++D     129D        89d        71-- 
                                 20%          21%        18%          18%        20%        23%        20%        21%        20%        12%          19%        21%        18%          25%        21%        19%        13% 
 
Spending too 
much time online                232           91-       141+a         32         44dg       54dg       27         31         33g        11-          77         80         75           61c        77         37         58 
                                 11%           9%        13%          12%        14%        14%         8%        10%        13%         5%          13%        11%        10%          13%        12%         8%        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Spending too much money 
online/ spending money 
you did not mean to             165           57--      108++A        20         36+fg      34         26         27         13          9           57         60         48           36         48         29         52 
                                  8%           6%        10%           7%        12%         9%         7%         8%         5%         4%          10%         8%         6%           8%         8%         6%        10% 
 
Other (WRITE IN)                 93           47         46           12         17         14         12         17         13          8           28         26         38           22         24         19         29 
                                  4%           5%         4%           4%         5%         4%         3%         5%         5%         4%           5%         4%         5%           5%         4%         4%         5% 
 
(Refused)                         2            -          2            -          -          -          2+         -          -          -            -          2          -            -          -          2          - 
                                  *%           -%         *%           -%         -%         -%         *%         -%         -%         -%           -%         *%         -%           -%         -%         *%         -% 
 
(None of these)                 361          206++B     154--         65+CEf     73++CEf    47-        62e        33--       35         45cE        138++BC    110        113-          53--      117A        88A       104A 
                                 17%          20%        15%          24%        24%        13%        18%        10%        14%        22%          24%        15%        15%          11%        19%        19%        19% 
 
(Dont know)                      27           11         16            5          7e         1          4          *          5          5           11          5         11            1          6          6         14+a 
                                  1%           1%         1%           2%         2%         *%         1%         *%         2%         2%           2%         1%         1%           *%         1%         1%         3% 
 
Nets: Any concern              1690          800-       891+a        202--      226--      326++ABg   287        287++ABdG  203ab      158          428--      614+A      649A         409++BCD   501        366        414 
                                 81%          79%        84%          74%        74%        87%        81%        90%        83%        76%          74%        84%        84%          88%        80%        79%        78% 
 
Nets: Concerns 
around content/ 
contact with others            1058          462--      596++A       144fG      166FG      239        194FG      154G        99--       62--        310C       433++C     315--        268++CD    338cd      211-       241- 
                                                                                      ++abdEFG 
                                 51%          45%        56%          53%        54%        64%        55%        48%        41%        30%          54%        59%        41%          58%        54%        46%        45% 
 
Nets: Concerns 
around data/privacy             776          363        413           90        103        162+abg    130        134g        97         61          193        292a       292          224++BCD   222        165        165-- 
                                 37%          36%        39%          33%        34%        43%        37%        42%        40%        29%          33%        40%        38%          48%        36%        36%        31% 
 
Nets: Concerns 
around hacking/security        1277          609        667          143--      183        230        214        225++Abcdg 159a       122          326-       443        507+A        315++bD    379        282        301- 
                                 61%          60%        63%          53%        60%        61%        60%        70%        65%        59%          57%        61%        66%          68%        61%        61%        57% 
 
Net:  No concerns               361          206++B     154--         65+CEf     73++CEf    47-        62e        33--       35         45cE        138++BC    110        113-          53--      117A        88A       104A 
                                 17%          20%        15%          24%        24%        13%        18%        10%        14%        22%          24%        15%        15%          11%        19%        19%        19% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         594          278        316           66         78        127+abG    104g       103g        78g        39-         144        230a       220          179++BCD   168        122        124- 
                                 29%          27%        30%          24%        25%        34%        29%        32%        32%        19%          25%        32%        28%          39%        27%        27%        23% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Sexual / 
pornographic content            411          255++B     156--         56e        90++E      81+E      164++E     244--        316--       92++A 
                                 20%          23%        16%          24%        30%        25%        25%        17%          18%        33% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           340          207++B     132--         58++E      67+E       63e       142++E     190--        298         38 
                                 16%          19%        13%          25%        22%        20%        22%        13%          17%        14% 
 
Offensive language              224          152++B      73--         30         44         37         79        143          188         36 
                                 11%          14%         7%          13%        14%        11%        12%        10%          10%        13% 
 
Offensive videos 
/ pictures                      339          214++B     125--         40         63e        64e       132++E     202--        273-        61a 
                                 16%          20%        13%          17%        21%        20%        20%        14%          15%        21% 
 
Violent / 
disturbing content              423          255++B     167--         56e        93++E      87++E     177++E     240--        347-        72 
                                 20%          23%        17%          24%        30%        27%        27%        17%          19%        25% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393          253++B     140--         35         63         69        133        254          310--       80++A 
                                 19%          23%        14%          15%        21%        21%        20%        18%          17%        28% 
 
Promotion of terrorism 
/ radicalisation                273          172++B     101--         35         56+E       54e       112++E     154--        220-        50 
                                 13%          16%        10%          15%        18%        17%        17%        11%          12%        18% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              202          122+b       80-          25         34         38         76        121-         182         17 
                                 10%          11%         8%          11%        11%        12%        12%         9%          10%         6% 
 
Harmful or misleading 
advertising                     260          175++B      85--         27         48         60++E      96        158-         209-        49+a 
                                 13%          16%         9%          11%        16%        18%        15%        11%          12%        17% 
 
Hate speech / 
 inciting violence              223          142++B      81--         28         51++E      46e        89+e      132-         180         40 
                                 11%          13%         8%          12%        17%        14%        14%         9%          10%        14% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         251          139        112           25         45         53+e       97+e      150-         207         44 
                                 12%          13%        11%          11%        15%        16%        15%        11%          12%        16% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           306          195++B     110--         40         52         50        112        188-         254         49 
                                 15%          18%        11%          17%        17%        15%        17%        13%          14%        17% 
 
People pretending 
to be another person            350          213++B     138--         50e        65E        72+E      142++E     201--        302         44 
                                 17%          20%        14%          21%        21%        22%        22%        14%          17%        15% 
 
Bullying, abusive 
behaviour or threats            351          217++B     134--         48         72++E      62        133+e      215-         301         47 
                                 17%          20%        14%          21%        24%        19%        20%        15%          17%        17% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 245          149+b       96-          36e        51+E       54+E      104++E     140--        216         26 
                                 12%          14%        10%          15%        17%        17%        16%        10%          12%         9% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             131           80         50           20e        28E        34++E      64++E      63--        111         18 
                                  6%           7%         5%           9%         9%        11%        10%         4%           6%         6% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           163          108++B      55--         23         35+e       39+E       68+e       92--        126-        35+a 
                                  8%          10%         6%          10%        12%        12%        10%         7%           7%        12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Fake images/fake videos, 
 e.g. deep fake videos          154          101++B      53--         16         33e        30         61e        90-         133         18 
                                  7%           9%         5%           7%        11%         9%         9%         6%           7%         6% 
 
Spam emails                     405          243++B     162--         36         59         69        126        278          350         52 
                                 19%          22%        16%          15%        19%        21%        19%        20%          20%        18% 
 
Government/ 
agency surveillance             142           88         54           12         18         25         43         98          122         18 
                                  7%           8%         5%           5%         6%         8%         7%         7%           7%         6% 
 
My personal data 
being used without 
knowledge / consent             532          315++B     218--         51         89         94        184        343          469         60 
                                 26%          29%        22%          22%        29%        29%        28%        24%          26%        21% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          271          176++B      95--         23         50         58+ae      98        170          227         42 
                                 13%          16%        10%          10%        16%        18%        15%        12%          13%        15% 
 
My personal information 
being stolen / hacked           934          503        431           97        146        156        314        610          834++B      97-- 
                                 45%          46%        43%          42%        48%        48%        48%        43%          47%        34% 
 
Scams / fraud                   854          462        392           84        134        150a       281        564          748        101 
                                 41%          43%        39%          36%        44%        46%        43%        40%          42%        36% 
 
Private information 
being made 
public (e.g. photos)            399          231+b      168-          49         73e        77e       156++E     235--        348         47 
                                 19%          21%        17%          21%        24%        24%        24%        17%          19%        17% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             406          246++B     160--         43         59         70        140        257          362         40 
                                 20%          23%        16%          18%        19%        22%        21%        18%          20%        14% 
 
Spending too 
much time online                232          137         95           28         35         43         81        148          199         32 
                                 11%          13%        10%          12%        11%        13%        12%        10%          11%        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Spending too much money 
online/ spending money 
you did not mean to             165           84         81           22         26         34         62        102          148         17 
                                  8%           8%         8%          10%         9%        11%        10%         7%           8%         6% 
 
Other (WRITE IN)                 93           45         48           16         16         16         31         62           90+b        3- 
                                  4%           4%         5%           7%         5%         5%         5%         4%           5%         1% 
 
(Refused)                         2            -          2            -          -          -          -          2            2          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(None of these)                 361          170        191           44b        36-        39-        94        265+bc       332++B      29-- 
                                 17%          16%        19%          19%        12%        12%        14%        19%          19%        10% 
 
(Dont know)                      27            7-        20+a          2          *          2          4         23           24          2 
                                  1%           1%         2%           1%         *%         1%         1%         2%           1%         1% 
 
Nets: Any concern              1690          910+b      780-         187        270++aE    281+E      551+e     1124-        1434--      251++A 
                                 81%          84%        79%          80%        88%        87%        85%        80%          80%        89% 
 
Nets: Concerns 
around content/ 
contact with others            1058          606++B     452--        140+E      211++E     204++E     408++E     640--        848--      206++A 
                                 51%          56%        45%          60%        69%        63%        63%        45%          47%        73% 
 
Nets: Concerns 
around data/privacy             776          446++B     330--         76        132ae      138ae      266        503-         659        114 
                                 37%          41%        33%          32%        43%        43%        41%        36%          37%        40% 
 
Nets: Concerns 
around hacking/security        1277          694        583          131        198        206        414        850         1125+B      147-- 
                                 61%          64%        59%          56%        65%        64%        64%        60%          63%        52% 
 
Net:  No concerns               361          170        191           44b        36-        39-        94        265+bc       332++B      29-- 
                                 17%          16%        19%          19%        12%        12%        14%        19%          19%        10% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         594          347++B     247--         58        104e       108e       209+e      379-         510         80 
                                 29%          32%        25%          25%        34%        34%        32%        27%          28%        29% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Sexual / 
pornographic content            411           26+BCEhjKl 13--       16--       34Bk       18         63         39BcK      52Bk      101         11BcK      10--       28BcK       367         45         35         10 
                                                                                             ++BCdEgHJK                       ++BCDEGHJK 
                                                                                                      L                                L 
                                 20%          31%         6%        10%        18%        12%        34%        21%        18%        38%        18%         9%        17%          20%        19%        19%        19% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           340           24+BCEKl   18--       18         31         16         30         50++BCEKl  50bk       51bk       15++BCEKL  10--       26bk        298         42         33          9 
                                 16%          28%         8%        11%        16%        11%        16%        27%        17%        19%        24%        10%        16%          16%        18%        18%        18% 
 
Offensive language              224           23         10-         4--       20ck        7-        23bCk      25bCeK     35bCK      50++BCEJKl  5C         5--       19BCeK      185--       40++A      34++A       5 
                                      ++BCDEfgHJ 
                                              KL 
                                 11%          27%         4%         2%        11%         5%        12%        13%        12%        19%         8%         4%        11%          10%        17%        18%        11% 
 
Offensive videos 
/ pictures                      339           24         19--        9--       22         10--       42BCEjK    49         58BCEjK    62+BCdEJK   7-c        8--       27bCEK      284--       55++A      44+a       11 
                                       ++BCDEJKl                                                         ++BCDEJKl 
                                 16%          29%         8%         5%        12%         7%        22%        26%        20%        23%        12%         8%        17%          15%        23%        24%        22% 
 
Violent / 
disturbing content              423           27+BCdEJK  29-        20-        32e         9--       50BCEjK    53+BCEJK   60EK       86          9-E       11--       36bcEjK     366         56         44         12 
                                                                                                                              ++BCDEhJKl 
                                 20%          32%        13%        12%        17%         6%        27%        28%        21%        32%        15%        10%        22%          20%        24%        23%        25% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393           21BCejK    18--       10--       40BCejK    16-        40BCejk    43BCejK    67BCeJK    88++BCEJKL  7--       11--       31BCjK      344         49         37         12 
                                 19%          25%         8%         6%        21%        11%        21%        23%        23%        32%        12%        10%        19%          19%        20%        20%        24% 
 
Promotion of terrorism 
/ radicalisation                273           22          5--        9-        26Bcek      7-        25Be       40++BCEJK  45BcejK    58++BCEJK   5-B        7--b      24BCEjK     237         36         21         15++AbC 
                                      ++BCdEfJKl 
                                 13%          27%         2%         5%        14%         5%        13%        21%        15%        21%         9%         7%        14%          13%        15%        11%        30% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              202           20          2--        6-        17B        10b        20Bc       36++BCdEiK 32Bck      24B         8+BCeK     6-B       21BCK       175         27         18          9+a 
                                      ++BCdEfhIK 
                                               l 
                                 10%          24%         1%         3%         9%         7%        11%        19%        11%         9%        13%         5%        13%           9%        11%         9%        19% 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Harmful or misleading 
advertising                     260           14BCejK     9--        7--       23bcjk      9-        31BCeJK    32BCeJK    38BcjK     66          3--        5--       21BCeJK     237c        23         13-        10bC 
                                                                                                                              ++BCdEhJKL 
                                 13%          17%         4%         4%        12%         6%        17%        17%        13%        24%         5%         5%        13%          13%        10%         7%        21% 
 
Hate speech / 
 inciting violence              223           13BCjk      6--        3--       22BC       10         27BCjk     26BCjk     41BCJK     43+BCeJK    3--        6--       23BCJK      195         28         17         11+ac 
                                 11%          15%         3%         2%        12%         7%        14%        14%        14%        16%         5%         6%        14%          11%        12%         9%        22% 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         251           18+BCdE    16          8-        17         10         27c        23         37c        52++BCdEjk  7c        12c        25bCe       226         25         16          9 
                                 12%          21%         7%         5%         9%         7%        14%        12%        13%        19%        11%        12%        15%          12%        10%         9%        17% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           306           15bjk      16--       15         25j        17         42+BceJK   33bJk      48bJk      57+BcJK     4--        9--       26BJK       270         36         29          7 
                                 15%          18%         7%         9%        13%        11%        22%        17%        17%        21%         6%         9%        16%          15%        15%        15%        14% 
 
People pretending 
to be another person            350           26         17--       21         31bk       18         41BjK      28         66+BceJK   59BJK       7-         9--       28BK        303         47         36         11 
                                      ++BCdEgJKl 
                                 17%          31%         7%        12%        17%        13%        22%        15%        23%        22%        12%         9%        17%          16%        20%        19%        23% 
 
Bullying, abusive 
behaviour or threats            351           24+BCEKl   16--       12--       36Bcek     12-        37Bcek     40BCEK     59BCEK     67++BCEKl  11BCEK     10--       27BceK      303         48         34         14 
                                 17%          29%         7%         8%        19%         8%        20%        21%        20%        25%        17%         9%        16%          16%        20%        18%        27% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 245           29         12-         7-        25bck      12         30BCK      25bck      35bck      34bck       5          6--       24BCjK      208         37         27         10 
                                      ++BCDEFGHI 
                                             JKL 
                                 12%          35%         5%         4%        14%         8%        16%        13%        12%        13%         8%         6%        14%          11%        15%        14%        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             131           10BCjk      4-         1-        12c         6         17BCk      19BCjk     22bc       17c         2c         3-        18++BCeJK   110         20         12          8++A 
                                  6%          11%         2%         1%         6%         4%         9%        10%         8%         6%         4%         3%        11%           6%         8%         6%        16% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           163           13+BCejK    2--        4-        14B         6         14B        14B        23Bk       48          3B         3--       19+BCeJK    150         12          8          4 
                                                                                                                              ++BCdEfgHJ 
                                                                                                                                       K 
                                  8%          15%         1%         2%         7%         4%         8%         8%         8%        18%         6%         3%        12%           8%         5%         4%         9% 
 
Fake images/fake videos, 
 e.g. deep fake videos          154           11Bcjk      7-         6         19bjk       8         12         21Bcjk     17         31+BcJK     2-         4-        17BcJK      131         23         13         10++AbC 
                                  7%          14%         3%         3%        10%         5%         6%        11%         6%        11%         4%         4%        10%           7%        10%         7%        20% 
 
Spam emails                     405           23b        31         25         42         27         32         43         52         60         13         23b        33          348         57         43         15 
                                 19%          27%        14%        15%        23%        19%        17%        23%        18%        22%        21%        23%        20%          19%        24%        23%        29% 
 
Government/ 
agency surveillance             142            8c        14          3-        21+Cek      5          9         20Ce       24c        14          5Cek       5         12c         112--       30++A      21+a        9++A 
                                  7%          10%         6%         2%        11%         3%         5%        11%         8%         5%         9%         5%         7%           6%        13%        11%        18% 
 
My personal data 
being used without 
knowledge / consent             532           43         46         34         40         21-        49j        65+bcdEJKL 89EJKL     85bEJKL     9--       18--       32-         458         75         58         16 
                                      ++BCDEFgHI 
                                             JKL 
                                 26%          51%        20%        20%        22%        15%        26%        35%        31%        31%        15%        17%        20%          25%        31%        31%        32% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          271           30         20         13         17         10         34bcejK    34bcejK    31         48bcejK     6          7--       19k         231         39         25         14++Ac 
                                      ++BCDEfgHI 
                                             JKL 
                                 13%          36%         9%         8%         9%         7%        18%        18%        11%        18%        10%         7%        12%          13%        16%        13%        29% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
My personal information 
being stolen / hacked           934           56        105e        89EfijKl   88e        43--       70         81e       160        107         26e        40-        68e         821        113         89         24 
                                      ++BdEFGIJK                                                                     ++EFIJKL 
                                               L 
                                 45%          67%        46%        53%        47%        30%        37%        43%        55%        40%        42%        39%        41%          45%        48%        47%        48% 
 
Scams / fraud                   854           50         88         62         73         46         70         95+E      119        111         27e        44         68          762         93         67         25 
                                      ++BCdEFhij 
                                              kL 
                                 41%          60%        39%        37%        39%        32%        37%        51%        41%        41%        43%        43%        41%          41%        39%        36%        50% 
 
Private information 
being made 
public (e.g. photos)            399           32         33         25         34e        10--       38Ek       42EK       68EK       64bEK      11Ek       11--       31EK        353         46         29         16+ac 
                                      ++BCDEfghi 
                                             JKL 
                                 19%          38%        14%        15%        18%         7%        20%        22%        23%        24%        17%        11%        19%          19%        19%        16%        32% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             406           31         32         27         44e        16-        28         53+BcEfI   64e        38         13e        20e        40+bEfI     344-        62+a       45         17+a 
                                      ++BCEFhIjK 
                                               l 
                                 20%          37%        14%        16%        24%        11%        15%        28%        22%        14%        21%        19%        24%          19%        26%        24%        34% 
 
Spending too 
much time online                232           16BcE      10-        12         25be        6-        29Be       22b        43BE       34be        8BE       12Be       18be        208         24         18          6 
                                 11%          19%         4%         7%        13%         4%        15%        12%        15%        12%        13%        11%        11%          11%        10%         9%        13% 
 
Spending too much money 
online/ spending money 
you did not mean to             165           16         27e         9         14          5         10         15         27         18          8++cEfiKL  6         10          147         18         15          3 
                                      ++CdEFgIKL 
                                  8%          19%        12%         6%         7%         4%         5%         8%         9%         7%        13%         6%         6%           8%         8%         8%         7% 
 
Other (WRITE IN)                 93            2          8          1         21++bCHIJ  18          8          8          2-         4-         2          8++bCHIJ  11CHIj       81         12          9          3 
                                                                                  ++aBCfgHIJ 
                                  4%           2%         3%         1%        11%        12%         4%         4%         1%         1%         3%         8%         7%           4%         5%         5%         5% 
 
(Refused)                         2            -          -          2++        -          -          -          -          -          -          -          -          -            2          -          -          - 
                                  *%           -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
(None of these)                 361            9         68++AFGHIj 42+aFHI    37FI       38+aFgHI    8--       28fI       35fi       14--       12FhI      24+aFHI    46++AFGHIj  318         43         38          5 
                                 17%          11%        30%        25%        20%        26%         4%        15%        12%         5%        20%        23%        27%          17%        18%        20%        10% 
 
(Dont know)                      27            -          5          3          2          3          3          -          2          -          1GI        4++GhI     4+gI        22          5          4          2 
                                  1%           -%         2%         2%         1%         2%         1%         -%         1%         -%         2%         3%         3%           1%         2%         2%         3% 
 
Nets: Any concern              1690           74BcejKL  155--      119--      149bl      104-       176        159BceKL   254+BCEJKL 257         49bl       76--      116--       1501        189        146         44 
                                                                                             ++BCDEgJKL                       ++BCDEGhJK 
                                                                                                                                       L 
                                 81%          89%        68%        72%        80%        72%        94%        85%        87%        95%        78%        74%        70%          81%        80%        78%        87% 
 
Nets: Concerns 
around content/ 
contact with others            1058           46BcEK     62--       63--       87B        49--      124        105BCEKl   163BCEKL   217         33BCEKL    38--       71--B       943        116         92         24 
                                                                                              ++BCDEJKL                       ++ABCDEfGH 
                                                                                                                                     JKL 
                                 51%          56%        27%        38%        46%        34%        66%        56%        56%        80%        52%        37%        42%          51%        49%        49%        48% 
 
Nets: Concerns 
around data/privacy             776           52         63-        51         71         39-        67         85BcEjL   109        128++BCEjkL 22         37         51-         678         98         75         23 
                                      ++BCDEFgHi 
                                             JKL 
                                 37%          63%        27%        31%        38%        27%        36%        45%        37%        47%        35%        36%        31%          37%        41%        40%        47% 
 
Nets: Concerns 
around hacking/security        1277           71        130        103e       112         68--      106        128EK      204+bEfKl  161         40EK       55--       98e        1123        153        117         36 
                                      ++BCDEFghI 
                                             JKL 
                                 61%          86%        57%        62%        60%        47%        56%        68%        70%        60%        65%        53%        59%          61%        64%        62%        72% 
 
Net:  No concerns               361            9         68++AFGHIj 42+aFHI    37FI       38+aFgHI    8--       28fI       35fi       14--       12FhI      24+aFHI    46++AFGHIj  318         43         38          5 
                                 17%          11%        30%        25%        20%        26%         4%        15%        12%         5%        20%        23%        27%          17%        18%        20%        10% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         594           48         52         36         50         24--       56e        67bcEjKL   91ekl      95+bcEJKL  14-        22--       37-         509-        85+a       65         20 
                                      ++BCDEFGHI 
                                             JKL 
                                 29%          58%        23%        21%        26%        17%        30%        36%        31%        35%        23%        22%        23%          28%        36%        35%        40% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Sexual / 
pornographic content            411          179C        30         90--       64++ABCE   26           38--      176-a        247++BCD   126cd       38--       19--        172        139         97          1 
                                 20%          21%        16%        14%        43%        22%          12%        17%          24%        18%        11%        10%          18%        21%        23%         4% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           340          149         31         88         23         26           32--      162a         190+CD     120Cd       30--       16-         110--      135++A      89+A        2 
                                 16%          17%        17%        14%        15%        22%          10%        16%          19%        17%         8%         8%          12%        20%        21%         6% 
 
Offensive language              224           87         21         66         20         12           29         93          121c        82c        22-        13           95         79         47          2 
                                 11%          10%        11%        10%        13%        10%           9%         9%          12%        11%         6%         6%          10%        12%        11%         7% 
 
Offensive videos 
/ pictures                      339          140         31         86         34c        19           38-       154          198++bCD   107c        33--       16-         125--      140++A      66          3 
                                 16%          16%        16%        14%        23%        16%          12%        15%          20%        15%         9%         8%          13%        21%        15%        12% 
 
Violent / 
disturbing content              423          183         32        113         43+bc      24           39--      207A         254++BCD   132CD       37--       13--        153--      161+A      104A         1 
                                 20%          21%        17%        18%        29%        20%          12%        20%          25%        18%        10%         7%          16%        24%        24%         4% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393          145         28        116         32         41++ABC      53        184          198CD      164++CD     30--       16--        155-       139         93          2 
                                 19%          17%        15%        18%        22%        34%          16%        18%          20%        23%         8%         8%          17%        21%        22%         6% 
 
Promotion of terrorism 
/ radicalisation                273          119         19         71         19         25+bc        31        129          155+CD     103CD       16--        8--         85--      113++A      71A         * 
                                 13%          14%        10%        11%        13%        21%          10%        13%          15%        14%         4%         4%           9%        17%        17%         2% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              202           87         20         55         13         14           24         93          106C        80Cd       16--       10           48--       89++A      62++A       1 
                                 10%          10%        11%         9%         9%        11%           7%         9%          11%        11%         4%         5%           5%        13%        14%         2% 
 
Harmful or misleading 
advertising                     260          102         27         75         25         20           31        122          144CD      101CD       15--        7--         79--      103+A       74++A       * 
                                 13%          12%        14%        12%        17%        17%           9%        12%          14%        14%         4%         4%           8%        15%        17%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Hate speech / 
 inciting violence              223           92         15         56         23         19           29         98          131++CD     73cd       19--        7--         82-        76         61+a        * 
                                 11%          11%         8%         9%        15%        16%           9%        10%          13%        10%         5%         4%           9%        11%        14%         2% 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         251          103         23         75         18         16           33        124          144+CD      86cD       21--        7--         90-        97a        61a         * 
                                 12%          12%        12%        12%        12%        13%          10%        12%          14%        12%         6%         4%          10%        14%        14%         2% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           306          147+c       23         75         26         18           28--      142a         193++bCD    95CD       17--        9--        102--      125++A      76A         1 
                                 15%          17%        13%        12%        17%        15%           9%        14%          19%        13%         5%         4%          11%        19%        18%         4% 
 
People pretending 
to be another person            350          158         30        106         20         15           37-       177a         204++CD    120Cd       26--       15--        113--      144++A      86A         4 
                                 17%          18%        16%        17%        13%        12%          12%        17%          20%        17%         7%         8%          12%        21%        20%        15% 
 
Bullying, abusive 
behaviour or threats            351          160         28        101         24         23           34--      166a         201++CD    125CD       24--       13--        132-       130a        86a         1 
                                 17%          19%        15%        16%        16%        19%          11%        16%          20%        18%         7%         7%          14%        19%        20%         4% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 245          121+b       14         66         18         11           27        119          151++CD     82Cd       12--        8--         67--      101+A       75++A       * 
                                 12%          14%         8%        10%        12%         9%           8%        12%          15%        12%         3%         4%           7%        15%        17%         2% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             131           66c         7         27-        10          6           17         56           68cd       53cD        9-         2--         38--       61++A      30          * 
                                  6%           8%         4%         4%         7%         5%           5%         6%           7%         7%         3%         1%           4%         9%         7%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 159 
Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           163           80bc        6-        34-        18Bc       17+BC        12-        67           94+CD      64CD        5--        2--         38--       73++A      50++A       * 
                                  8%           9%         3%         5%        12%        14%           4%         7%           9%         9%         1%         1%           4%        11%        12%         2% 
 
Fake images/fake videos, 
 e.g. deep fake videos          154           70b         6-        39         22++aBCe    6           19         72           86CD       60CD        8--        3-          43--       58A        50++A       1 
                                  7%           8%         3%         6%        15%         5%           6%         7%           9%         8%         2%         2%           5%         9%        12%         4% 
 
Spam emails                     405          152         34        136         35         24           55        183          222+CD     136D        47--       17--        149--      155+A       98a         * 
                                 19%          18%        18%        21%        23%        20%          17%        18%          22%        19%        13%         9%          16%        23%        23%         2% 
 
Government/ 
agency surveillance             142           60          5         38         11         16+aBc       26         66           79d        47d        16          3-          38--       63++A      38A         - 
                                  7%           7%         3%         6%         7%        14%           8%         6%           8%         7%         5%         2%           4%         9%         9%         -% 
 
My personal data 
being used without 
knowledge / consent             532          198         54e       175e        45e        17-          78        244          285+CD     186cD       62--       22--        168--      217++A     137++A       4 
                                 26%          23%        29%        28%        30%        14%          24%        24%          28%        26%        17%        12%          18%        32%        32%        14% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          271           99         26         89         22         14           34        117          154+CD      97CD       20--        7--         69--      124++A      74+A        2 
                                 13%          12%        14%        14%        15%        11%          11%        12%          15%        14%         6%         4%           7%        18%        17%         6% 
 
My personal information 
being stolen / hacked           934          365d       109++AcDE  308De       47--       43          151        446          482+D      305        146         67-         378--      343++A     201          9 
                                 45%          43%        59%        48%        32%        36%          47%        44%          48%        43%        41%        35%          40%        51%        47%        34% 
 
Scams / fraud                   854          297--       98++AE    293+Ae      65         38          134        415          407        301        146         79          326--      314++A     195A        12 
                                 41%          35%        53%        46%        44%        31%          41%        41%          40%        42%        41%        41%          35%        47%        45%        47% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Private information 
being made 
public (e.g. photos)            399          150         33        124         30         27           67        167-         212c       137         49-        26          126--      165++A      97A         6 
                                 19%          17%        18%        20%        20%        22%          21%        17%          21%        19%        14%        14%          13%        24%        23%        23% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             406          163         31        118         27         27           59        184          211CD      157CD       37--       15--        131--      150A       121++A       * 
                                 20%          19%        17%        19%        18%        22%          18%        18%          21%        22%        10%         8%          14%        22%        28%         2% 
 
Spending too 
much time online                232          103         21         62         19         16           40        100          118d        88cd       26-        10-          70--       86A        74++A       1 
                                 11%          12%        11%        10%        13%        13%          12%        10%          12%        12%         7%         5%           7%        13%        17%         3% 
 
Spending too much money 
online/ spending money 
you did not mean to             165           67         18         45         13         11           29         60--         71         55         38         20           61         62         38          3 
                                  8%           8%        10%         7%         8%        10%           9%         6%           7%         8%        11%        10%           6%         9%         9%        11% 
 
Other (WRITE IN)                 93           48          6         25          4          8           24+        57           37         32         24         20++Ab       34         35         21          2 
                                  4%           6%         3%         4%         3%         7%           8%         6%           4%         5%         7%        10%           4%         5%         5%         9% 
 
(Refused)                         2            -          -          2          -          -            -          2            2          -          -          -            2          -          -          - 
                                  *%           -%         -%         *%         -%         -%           -%         *%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(None of these)                 361          190++Bcd    19-       102         17         16           58        196          187        111         63         43          174         98         80          6 
                                 17%          22%        10%        16%        11%        13%          18%        19%          18%        16%        18%        22%          19%        15%        19%        22% 
 
(Dont know)                      27            8          3         12          1          2            4         12            5-         6         16++AB     11++AB       16          4          4          1 
                                  1%           1%         1%         2%         1%         2%           1%         1%           1%         1%         4%         6%           2%         1%         1%         4% 
 
Nets: Any concern              1690          662--      164+A      521        131a       102          262        804          815d       597D       278        140--        747        572+a      345         19 
                                 81%          77%        88%        82%        88%        85%          81%        79%          81%        84%        78%        72%          80%        85%        80%        73% 
 
Nets: Concerns 
around content/ 
contact with others            1058          441         87        301         93+abC     78+abC      123--      492A         582++BCD   356CD      119--       53--        457        377++a     212          6 
                                 51%          51%        47%        47%        63%        65%          38%        49%          58%        50%        33%        27%          49%        56%        49%        25% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Nets: Concerns 
around data/privacy             776          272--       76a       263+A       63a        43          112        360          410+CD     261D       105--d      35--        282--      304++A     181A         4 
                                 37%          32%        41%        41%        42%        36%          35%        35%          41%        37%        29%        18%          30%        45%        42%        14% 
 
Nets: Concerns 
around hacking/security        1277          486--      137++ADE   422+Ae      83         61          191        617          626        435        215        109          519--      451++A     283A        17 
                                 61%          57%        73%        66%        56%        51%          59%        61%          62%        61%        60%        56%          55%        67%        66%        67% 
 
Net:  No concerns               361          190++Bcd    19-       102         17         16           58        196          187        111         63         43          174         98         80          6 
                                 17%          22%        10%        16%        11%        13%          18%        19%          18%        16%        18%        22%          19%        15%        19%        22% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         594          213--       62a       191         49         29           89        267          316+CD     205cD       73--       25--        191--      245++A     149++A       4 
                                 29%          25%        33%        30%        33%        24%          27%        26%          31%        29%        21%        13%          20%        36%        35%        14% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Sexual / 
pornographic content            411          400++E     394++E     194++AbE   224++aE      6--        400++E     361++ACDE  238E       286+E       12--        302++E     243++cE    173E       142++E      96-- 
                                 20%          23%        25%        30%        28%         2%          22%        28%        22%        22%         4%          24%        27%        22%        25%        13% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           340          328++E     325++E     201++ABE   232++ABE     9--        323++E     303++AE    217++E     275++E      13--        266++E     232++aE    183++E     147++aE     68-- 
                                 16%          19%        20%        32%        29%         3%          18%        24%        20%        21%         5%          21%        26%        24%        26%         9% 
 
Offensive language              224          218++E     213++E     120++ABE   142++AbE     4--        218++E     198++aE    165++E     179++E       6--        171++E     149++E     105+E       86++E      46-- 
                                 11%          13%        13%        19%        18%         1%          12%        15%        15%        14%         2%          13%        17%        14%        15%         6% 
 
Offensive videos 
/ pictures                      339          330++E     323++E     180++ABE   212++ABE     8--        331++E     308++AE    238++E     269++E       7--        264++E     216++E     166++E     127++E      68-- 
                                 16%          19%        20%        28%        27%         3%          19%        24%        22%        20%         3%          21%        24%        21%        22%         9% 
 
Violent / 
disturbing content              423          410++E     403++E     226++ABE   277++ABE     9--        411++E     373++AE    289++E     341++E       8--        315++E     259++E     206++E     163++E      96-- 
                                 20%          24%        25%        36%        35%         3%          23%        29%        26%        26%         3%          25%        29%        27%        29%        13% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393          360++E     351++E     193++ABE   229++ABE    27--        379++E     335++aE    265++E     302++E      11--        313++E     274++AE    208++E     167++E      73-- 
                                 19%          21%        22%        30%        29%         9%          21%        26%        24%        23%         4%          24%        31%        27%        29%        10% 
 
Promotion of terrorism 
/ radicalisation                273          261++E     261++E     161++ABE   181++ABE    11--        263++E     256++AE    190++E     234++E       7--        215++E     185++E     146++E     117++E      52-- 
                                 13%          15%        16%        25%        23%         3%          15%        20%        17%        18%         3%          17%        21%        19%        21%         7% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              202          192++E     192++E     123++ABE   141++ABE     8--        196++E     186++aE    141++E     168++E       3--        154++E     140++aE    114++E      75++E      46-- 
                                 10%          11%        12%        19%        18%         3%          11%        14%        13%        13%         1%          12%        16%        15%        13%         6% 
 
Harmful or misleading 
advertising                     260          246++E     246++E     169++ABE   188++ABE    12--        251++E     221++E     185++E     213++E       7--        193++E     162++E     119+E      111++E      63-- 
                                 13%          14%        16%        27%        23%         4%          14%        17%        17%        16%         3%          15%        18%        15%        19%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Hate speech / 
 inciting violence              223          218++E     218++E     133++ABE   158++ABE     5--        216++E     208++aE    160++E     183++E       5--        177++E     148++E     121++E      94++E      41-- 
                                 11%          13%        14%        21%        20%         2%          12%        16%        15%        14%         2%          14%        17%        16%        17%         6% 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         251          235++E     233++E     137++ABE   147++aE     15--        243++E     215++E     172++E     195++E       7--        196++E     171++E     117++E      95++E      47-- 
                                 12%          14%        15%        21%        18%         5%          14%        17%        16%        15%         2%          15%        19%        15%        17%         6% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           306          296++E     294++E     171++ABE   196++ABE     8--        293++E     277++AE    200++E     237++E      10--        227++E     192++E     160++E     119++E      71-- 
                                 15%          17%        19%        27%        25%         3%          16%        21%        18%        18%         4%          18%        22%        21%        21%        10% 
 
People pretending 
to be another person            350          337++E     331++E     193++ABE   226++ABE    13--        338++E     303++aE    247++E     282++E      10--        276++E     234++aE    173++E     134++E      67-- 
                                 17%          20%        21%        30%        28%         4%          19%        23%        22%        21%         4%          22%        26%        22%        24%         9% 
 
Bullying, abusive 
behaviour or threats            351          342++E     336++E     176++ABE   219++ABE     8--        338++E     310++AE    226++E     271++E      10--        274++E     233++aE    171++E     140++E      67-- 
                                 17%          20%        21%        28%        27%         3%          19%        24%        20%        20%         4%          21%        26%        22%        25%         9% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 245          236++E     234++E     156++ABE   177++ABE     9--        237++E     212++E     178++E     208++E       6--        192++E     168++aE    133++E      98++E      51-- 
                                 12%          14%        15%        25%        22%         3%          13%        16%        16%        16%         2%          15%        19%        17%        17%         7% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             131          127++E     127++E      99++ABE    98++ABE     2--        126++E     122++E     102++E     107++E       4--         94+        87++E      69++E      58++E      35 
                                  6%           7%         8%        15%        12%         1%           7%         9%         9%         8%         1%           7%        10%         9%        10%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           163          159++E     157++E     103++ABE   109++AbE     3--        155++E     151++aE    116++E     137++E       6--        122++E     107++E      79+E       58+E       37-- 
                                  8%           9%        10%        16%        14%         1%           9%        12%        10%        10%         2%          10%        12%        10%        10%         5% 
 
Fake images/fake videos, 
 e.g. deep fake videos          154          151++E     150++E     108++ABE   124++ABE     4--        150++E     141++E     119++E     132++E       2--        121++E     114++aE     88++E      73++E      31-- 
                                  7%           9%         9%        17%        16%         1%           8%        11%        11%        10%         1%           9%        13%        11%        13%         4% 
 
Spam emails                     405          359++E     345++E     203++ABE   247++ABE    38--        390++E     307++E     303++AE    341++aE     13--        302++E     214++E     230++abE   159++E      91-- 
                                 19%          21%        22%        32%        31%        12%          22%        24%        28%        26%         5%          24%        24%        30%        28%        12% 
 
Government/ 
agency surveillance             142          131+e      127++e      91++ABE   102++ABE     9-         132+E      103+E      112++aE    108+E        6--        118++E      97++E      82++E      59++E      24-- 
                                  7%           8%         8%        14%        13%         3%           7%         8%        10%         8%         2%           9%        11%        11%        10%         3% 
 
My personal data 
being used without 
knowledge / consent             532          485++E     469++E     258++ABE   307++ABE    39--        515++E     406++E     413++AbE   453++AE     13--        380++E     277++E     255++E     200++E     138-- 
                                 26%          28%        30%        41%        38%        12%          29%        32%        37%        34%         5%          30%        31%        33%        35%        19% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          271          255++E     252++E     163++ABE   183++ABE    13--        262++E     209++E     222++AbE   236++E       5--        197++E     151++E     139++E     108++E      68-- 
                                 13%          15%        16%        26%        23%         4%          15%        16%        20%        18%         2%          15%        17%        18%        19%         9% 
 
My personal information 
being stolen / hacked           934          824++E     778++E     377++ABE   454++ABE    88--        895++E     678++E     659++ABE   751++AE     31--        636++E     452++E     407++E     311++E     275-- 
                                 45%          48%        49%        59%        57%        29%          50%        53%        60%        57%        11%          50%        51%        52%        55%        37% 
 
Scams / fraud                   854          767++E     736++E     345++ABE   411++AE     68--        824++E     624++E     564++aE    699++AE     24--        594++E     407++E     388++E     308++ABE   242-- 
                                 41%          45%        46%        54%        51%        22%          46%        48%        51%        53%         9%          46%        46%        50%        54%        32% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Private information 
being made 
public (e.g. photos)            399          377++E     365++E     231++ABE   256++ABE    15--        381++E     319++E     294++AE    339++aE     14--        288++E     227++E     199++E     157++aE    103-- 
                                 19%          22%        23%        36%        32%         5%          21%        25%        27%        26%         5%          22%        26%        26%        28%        14% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             406          372++E     359++E     231++ABE   276++ABE    24--        388++E     322++E     297++aE    343++aE     13--        309++E     249++E     223++E     179++AE     90-- 
                                 20%          22%        23%        36%        35%         8%          22%        25%        27%        26%         5%          24%        28%        29%        31%        12% 
 
Spending too 
much time online                232          222++E     206++E     138++ABE   147++ABE     8--        219++E     178++E     152++E     175++E      10--        163+e      128++E     111++E      87++E      64- 
                                 11%          13%        13%        22%        18%         3%          12%        14%        14%        13%         4%          13%        14%        14%        15%         9% 
 
Spending too much money 
online/ spending money 
you did not mean to             165          146        140+        85++ABE    90++e      17          159++E     123++E     111++E     123+E        5--        109         85         69         56         50 
                                  8%           8%         9%        13%        11%         6%           9%        10%        10%         9%         2%           9%        10%         9%        10%         7% 
 
Other (WRITE IN)                 93           78         64         35         39         12           82         56         48         59         11           61         41         48+        36+        32 
                                  4%           5%         4%         5%         5%         4%           5%         4%         4%         4%         4%           5%         5%         6%         6%         4% 
 
(Refused)                         2            2          2          2          -          -            2          2          2          2          -            -          -          -          -          2 
                                  *%           *%         *%         *%         -%         -%           *%         *%         *%         *%         -%           -%         -%         -%         -%         *% 
 
(None of these)                 361          209--      180--       62--       93--      139++ABCD    161--b      84--       79--      102--      194++ABCD    127--       67--       82--       42--      229++ABCD 
                                 17%          12%        11%        10%        12%        45%           9%         7%         7%         8%        72%          10%         8%        11%         7%        31% 
 
(Dont know)                      27           18         18          2-         6          6           18-         7--       11         11-         4            8--        5-         7          6         16ab 
                                  1%           1%         1%         *%         1%         2%           1%         1%         1%         1%         1%           1%         1%         1%         1%         2% 
 
Nets: Any concern              1690         1490++E    1386++E     570++E     701++E     164--       1605++E    1196++aE   1011++E    1207++E      73--       1148++E     817++E     688++E     521++E     500-- 
                                 81%          87%        87%        90%        88%        53%          90%        93%        92%        91%        27%          90%        92%        89%        92%        67% 
 
Nets: Concerns 
around content/ 
contact with others            1058          985++E     954++E     413++AE    501++aE     62--       1019++E     862++ACDE  624++E     752++E      35--        778++E     614++ACDE  455++E     332++E     249-- 
                                 51%          57%        60%        65%        63%        20%          57%        67%        57%        57%        13%          61%        69%        59%        58%        33% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Nets: Concerns 
around data/privacy             776          700++E     672++E     350++ABE   418++ABE    63--        746++E     574++E     574++ABE   641++AE     26--        564++E     398++E     391++aE    294++abE   190-- 
                                 37%          41%        42%        55%        52%        20%          42%        45%        52%        49%         9%          44%        45%        50%        52%        26% 
 
Nets: Concerns 
around hacking/security        1277         1129++E    1065++E     481++ABE   585++AbE   118--       1230++E     905++E     848++ABE  1008++ABE    37--        862++E     607++E     558++E     418++aE    384-- 
                                 61%          66%        67%        76%        73%        38%          69%        70%        77%        76%        14%          67%        68%        72%        74%        52% 
 
Net:  No concerns               361          209--      180--       62--       93--      139++ABCD    161--b      84--       79--      102--      194++ABCD    127--       67--       82--       42--      229++ABCD 
                                 17%          12%        11%        10%        12%        45%           9%         7%         7%         8%        72%          10%         8%        11%         7%        31% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         594          543++E     524++E     288++ABE   336++ABE    42--        573++E     446++E     452++ABE   494++aE     16--        430++E     318++E     293++E     226++aE    149-- 
                                 29%          32%        33%        45%        42%        14%          32%        35%        41%        37%         6%          34%        36%        38%        40%        20% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Sexual / 
pornographic content            411          113++B     269--        240        295+       281++      175        240          155--      164++A      74+A       18          212        135         32         32+abC 
                                 20%          28%        17%          20%        22%        24%        22%        21%          15%        24%        25%        21%          19%        21%        15%        31% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           340           87++B     231--        208        247+       193        135        191          140--      122a        55         23+A        163        108         37         32++ABc 
                                 16%          22%        14%          18%        18%        17%        17%        16%          14%        18%        19%        27%          15%        17%        17%        31% 
 
Offensive language              224           53b       148--        156++      171++      154++      107+       138          109         77         25         13          123         59         15         28++ABC 
                                 11%          13%         9%          13%        13%        13%        13%        12%          11%        11%         8%        15%          11%         9%         7%        27% 
 
Offensive videos 
/ pictures                      339           82+b      233--        221++      256++      221++      145        183          132--      130+A       61A        16          156-       115         35         33++ABC 
                                 16%          21%        15%          19%        19%        19%        18%        16%          13%        19%        21%        19%          14%        18%        16%        32% 
 
Violent / 
disturbing content              423          108++B     285--        276++      311++      261+       174        235          176--      161+A       61         25a         207        140         37         38++ABC 
                                 20%          27%        18%          24%        23%        23%        22%        20%          17%        24%        21%        29%          19%        21%        17%        37% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393           85        271--        250+       286++      237        159        215          169-       131         72+a       21          190        118         48         36++ABc 
                                 19%          21%        17%          21%        21%        21%        20%        18%          17%        19%        24%        25%          17%        18%        22%        35% 
 
Promotion of terrorism 
/ radicalisation                273           63        186--        165        201+       164        107        142          106--      104a        43         19+A        125-        81         37         30++ABc 
                                 13%          16%        12%          14%        15%        14%        13%        12%          10%        15%        15%        22%          11%        12%        17%        30% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              202           44        144          120        150+       118         89        111           83         70         35         13           92         65         26         18+A 
                                 10%          11%         9%          10%        11%        10%        11%        10%           8%        10%        12%        15%           8%        10%        12%        18% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Harmful or misleading 
advertising                     260           52        187          177++      192+       164+       101        147          101--       91         47a        21++Ab      119-        77         36a        29++AB 
                                 13%          13%        12%          15%        14%        14%        13%        13%          10%        13%        16%        25%          11%        12%        17%        28% 
 
Hate speech / 
 inciting violence              223           59+B      145--        136        162        140         95        132           81--       94++A      31         17+A        103         72         24         24++ABc 
                                 11%          15%         9%          12%        12%        12%        12%        11%           8%        14%        11%        20%           9%        11%        11%        23% 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         251           77++B     161--        150        183+       160+        99        154          101-        92         43         15          120         73         29         28++ABc 
                                 12%          19%        10%          13%        13%        14%        12%        13%          10%        14%        15%        17%          11%        11%        14%        27% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           306           71b       208--        183        225+       183        127        175          110--      126++A      50a        20+A        140-        96         34         36++ABC 
                                 15%          18%        13%          16%        16%        16%        16%        15%          11%        19%        17%        24%          13%        15%        16%        35% 
 
People pretending 
to be another person            350           89++B     235--        209        256++      232++      149        204          130--      129A        73++A      18          157--      123a        39         32++Abc 
                                 17%          22%        15%          18%        19%        20%        18%        18%          13%        19%        25%        21%          14%        19%        18%        31% 
 
Bullying, abusive 
behaviour or threats            351           97++B     230--        209        267++      214        141        191          130--      129A        76++A      16          142--      132+A       41a        36++ABC 
                                 17%          24%        14%          18%        20%        19%        17%        16%          13%        19%        26%        18%          13%        20%        19%        35% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 245           71++B     162--        147        190++      155+       110        134           80--      106++A      41a        18+A        108-        91a        27         19a 
                                 12%          18%        10%          13%        14%        14%        14%        11%           8%        16%        14%        20%          10%        14%        13%        18% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             131           26         93           81         95         86+        63         71           51         47         22         11+a         60         39         19         13+ab 
                                  6%           6%         6%           7%         7%         8%         8%         6%           5%         7%         7%        12%           5%         6%         9%        13% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           163           45+B      106--         98        108         98         56         80           57--       66A        25         14++A        68-        47         28++Ab     19++AB 
                                  8%          11%         7%           8%         8%         9%         7%         7%           6%        10%         9%        17%           6%         7%        13%        19% 
 
Fake images/fake videos, 
 e.g. deep fake videos          154           43+B       96--         92        117+        86         70         85           47--       62A        24         21++ABC      71         50         12         21++ABC 
                                  7%          11%         6%           8%         9%         7%         9%         7%           5%         9%         8%        25%           6%         8%         6%        21% 
 
Spam emails                     405           97+b      295          255+       280        239        154        230          184        153+        46         22          229        115         32         29bc 
                                 19%          24%        18%          22%        20%        21%        19%        20%          18%        23%        16%        26%          21%        18%        15%        28% 
 
Government/ 
agency surveillance             142           34         97-          97+       101         91         58         73           48--       64++A      18         12+Ac        52--       53a        19a        18++Ab 
                                  7%           9%         6%           8%         7%         8%         7%         6%           5%         9%         6%        14%           5%         8%         9%        17% 
 
My personal data 
being used without 
knowledge / consent             532          123+b      384--        357++      394++      345++      229        331++        248        182         79         22          285        166         48         33 
                                 26%          31%        24%          30%        29%        30%        28%        28%          24%        27%        27%        26%          26%        25%        22%        32% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          271           69+b      191-         181++      184        177++      107        153          122         95         36         17          146         82         25         17 
                                 13%          17%        12%          15%        13%        15%        13%        13%          12%        14%        12%        20%          13%        13%        12%        17% 
 
My personal information 
being stolen / hacked           934          204+b      694-         594++      682++      540        375        575++        477        308        114         35          503        275        100         56 
                                 45%          51%        43%          51%        50%        47%        47%        49%          47%        46%        39%        41%          45%        42%        47%        54% 
 
Scams / fraud                   854          199++B     617--        527++      604++      495        321        490          457++C     273c        95--       29          471        261         78         45 
                                 41%          50%        38%          45%        44%        43%        40%        42%          45%        40%        32%        34%          42%        40%        36%        44% 
 
Private information 
being made 
public (e.g. photos)            399           95+b      287-         251+       275        246+       151        217          176        156+ac      48         18          197        128         43         31+Ab 
                                 19%          24%        18%          21%        20%        21%        19%        19%          17%        23%        16%        22%          18%        20%        20%        30% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             406           98+b      288--        248        270        234        146        212          173-       145         66         22          198        133         48         27 
                                 20%          25%        18%          21%        20%        20%        18%        18%          17%        21%        22%        26%          18%        20%        22%        26% 
 
Spending too 
much time online                232           52        169          149+       159        139         97        116          101         86         31         14          112         82         24         15 
                                 11%          13%        11%          13%        12%        12%        12%        10%          10%        13%        10%        16%          10%        13%        11%        14% 
 
Spending too much money 
online/ spending money 
you did not mean to             165           36        124           94         99         90         56         85           86         53         17          8           84         51         14         16+abc 
                                  8%           9%         8%           8%         7%         8%         7%         7%           8%         8%         6%         9%           8%         8%         6%        15% 
 
Other (WRITE IN)                 93           19         74           72++       75+        56         55++       66+          54         23         14          2           52         30         10          2 
                                  4%           5%         5%           6%         5%         5%         7%         6%           5%         3%         5%         3%           5%         5%         5%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
(Refused)                         2            -          2            -          2          2          -          2            -          2          -          -            -          2          -          - 
                                  *%           -%         *%           -%         *%         *%         -%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(None of these)                 361           33--      320++A       168--      183--      160--      128        169--        182        117         43         19          188        119         42         12 
                                 17%           8%        20%          14%        13%        14%        16%        14%          18%        17%        14%        22%          17%        18%        20%        12% 
 
(Dont know)                      27            *-        27+a         11         15         12         10         12           19          5          2          *           19          6          2          * 
                                  1%           *%         2%           1%         1%         1%         1%         1%           2%         1%         1%         1%           2%         1%         1%         *% 
 
Nets: Any concern              1690          364++B    1260--        997++     1168++      976++      667        982++        821        552        251         66          902        527        171         91 
                                 81%          92%        78%          85%        85%        85%        83%        84%          80%        82%        85%        77%          81%        81%        80%        88% 
 
Nets: Concerns 
around content/ 
contact with others            1058          261++B     737--        602        745++      620+       398        603          435--      376+A      201++ABd    46          518--      347a       118         76++ABC 
                                 51%          66%        46%          51%        55%        54%        49%        52%          43%        56%        68%        54%          47%        53%        55%        74% 
 
Nets: Concerns 
around data/privacy             776          185++B     556--        504++      563++      485++      310        465+         358        271        114         33          413        238         74         50+abc 
                                 37%          46%        35%          43%        41%        42%        38%        40%          35%        40%        39%        39%          37%        36%        35%        49% 
 
Nets: Concerns 
around hacking/security        1277          277++B     948--        793++f     895++      732        500        753++        658+cd     411        165         43          689        383        130         75+b 
                                 61%          70%        59%          67%        65%        64%        62%        65%          64%        61%        56%        51%          62%        59%        60%        73% 
 
Net:  No concerns               361           33--      320++A       168--      183--      160--      128        169--        182        117         43         19          188        119         42         12 
                                 17%           8%        20%          14%        13%        14%        16%        14%          18%        17%        14%        22%          17%        18%        20%        12% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         594          140++B     425--        396++      430++      381++      249        361+         274        204         89         27          307        187         59         40+a 
                                 29%          35%        26%          34%        31%        33%        31%        31%          27%        30%        30%        31%          28%        29%        28%        39% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Sexual / 
pornographic content            411           16 
                                 20%          21% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           340           22++ 
                                 16%          29% 
 
Offensive language              224           11 
                                 11%          14% 
 
Offensive videos 
/ pictures                      339           17 
                                 16%          23% 
 
Violent / 
disturbing content              423           26++ 
                                 20%          35% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393           21 
                                 19%          29% 
 
Promotion of terrorism 
/ radicalisation                273           16 
                                 13%          22% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              202           11 
                                 10%          15% 
 
Harmful or misleading 
advertising                     260           19++ 
                                 13%          25% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Hate speech / 
 inciting violence              223           12 
                                 11%          16% 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         251           16+ 
                                 12%          22% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           306           17 
                                 15%          23% 
 
People pretending 
to be another person            350           20+ 
                                 17%          27% 
 
Bullying, abusive 
behaviour or threats            351           23++ 
                                 17%          31% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 245           14 
                                 12%          18% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             131            8 
                                  6%          11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           163           12+ 
                                  8%          16% 
 
Fake images/fake videos, 
 e.g. deep fake videos          154           18++ 
                                  7%          24% 
 
Spam emails                     405           23+ 
                                 19%          31% 
 
Government/ 
agency surveillance             142           12++ 
                                  7%          16% 
 
My personal data 
being used without 
knowledge / consent             532           25 
                                 26%          33% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          271           14 
                                 13%          19% 
 
My personal information 
being stolen / hacked           934           35 
                                 45%          47% 
 
Scams / fraud                   854           31 
                                 41%          42% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Private information 
being made 
public (e.g. photos)            399           17 
                                 19%          23% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             406           19 
                                 20%          26% 
 
Spending too 
much time online                232           13 
                                 11%          17% 
 
Spending too much money 
online/ spending money 
you did not mean to             165           12+ 
                                  8%          16% 
 
Other (WRITE IN)                 93            2 
                                  4%           3% 
 
(Refused)                         2            - 
                                  *%           -% 
 
(None of these)                 361           12 
                                 17%          16% 
 
(Dont know)                      27            * 
                                  1%           *% 
 
Nets: Any concern              1690           62 
                                 81%          84% 
 
Nets: Concerns 
around content/ 
contact with others            1058           50+ 
                                 51%          68% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 176 
Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Nets: Concerns 
around data/privacy             776           36 
                                 37%          48% 
 
Nets: Concerns 
around hacking/security        1277           49 
                                 61%          66% 
 
Net:  No concerns               361           12 
                                 17%          16% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         594           27 
                                 29%          37% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Sexual / 
pornographic content            411          253++D     191        261+       103        318++d     252+       156        133++D      85++d      30        191++d      69+d 
                                 20%          25%        22%        22%        18%        23%        22%        22%        27%        26%        23%        23%        27% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           340          226++ee    193++e     239++      110        255++      197        156++       99         66         23        183++e      57+ 
                                 16%          22%        22%        20%        19%        18%        17%        22%        20%        20%        18%        22%        23% 
 
Offensive language              224          147++d     108        160++       57        166        143+        78         68         44         13        106+        39+ 
                                 11%          15%        12%        13%        10%        12%        13%        11%        14%        14%        10%        13%        16% 
 
Offensive videos 
/ pictures                      339          215++d     161        236++       87        244        202        138+       116++Dee    69+d       19        161++       61++Dei 
                                 16%          21%        18%        20%        15%        17%        18%        19%        23%        22%        14%        20%        24% 
 
Violent / 
disturbing content              423          265++      219++      300++      125        317++      252+       179++      151++DEE    91++       30        206++       76++dee 
                                 20%          26%        25%        25%        22%        23%        22%        25%        30%        28%        22%        25%        30% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393          237++      192+       258++      110        282        235+       151        129++de     78+        26        191++       62 
                                 19%          23%        22%        21%        19%        20%        21%        21%        26%        24%        19%        23%        24% 
 
Promotion of terrorism 
/ radicalisation                273          178++      145++      203++       89        211++      176++      123++       89++       56+        16        147++       48+ 
                                 13%          18%        16%        17%        15%        15%        16%        17%        18%        17%        12%        18%        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              202          128++      125++      140++       70        157++      128+       114++cee    73++       44+        16        119++       33 
                                 10%          13%        14%        12%        12%        11%        11%        16%        15%        14%        12%        14%        13% 
 
Harmful or misleading 
advertising                     260          179++      153++      188++       84        207++      159        133++e      92++       65++e      22        158++ee     53++ee 
                                 13%          18%        17%        16%        15%        15%        14%        19%        18%        20%        16%        19%        21% 
 
Hate speech / 
 inciting violence              223          149++      121++      161++       71        179++      144++      100++       73+        53++       19        130++       40+ 
                                 11%          15%        14%        13%        12%        13%        13%        14%        15%        16%        15%        16%        16% 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         251          149++      133++      174++       77        203++      186++      107+        92++       72         27+       122+        53++cde 
                                                                                                                              ++AbCDEefj 
                                 12%          15%        15%        15%        13%        15%        16%        15%        19%        22%        20%        15%        21% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           306          212++e     178++      221++       93        233++      203++      132++      108++e      70++       23        161++       53+ 
                                 15%          21%        20%        18%        16%        17%        18%        18%        22%        22%        17%        20%        21% 
 
People pretending 
to be another person            350          224++      184++      244++      110        267++      231++      148++      113++       70+        21        184++       63++ 
                                 17%          22%        21%        20%        19%        19%        21%        21%        23%        22%        16%        22%        25% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Bullying, abusive 
behaviour or threats            351          223++      193++      233++      102        276++      231++      154++      112++       68         24        173++       54 
                                 17%          22%        22%        19%        18%        20%        21%        21%        22%        21%        18%        21%        21% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 245          161++      153++      174++       94++      194++      166++      127++       91++       63++e      25+       152++e      47++ 
                                 12%          16%        17%        14%        16%        14%        15%        18%        18%        20%        18%        18%        19% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             131           81++       72+        93++       44        100         89++       57         43+        26         14         75++       22 
                                  6%           8%         8%         8%         8%         7%         8%         8%         9%         8%        10%         9%         9% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           163          110++       96++      117++       62+       129++      117++       89++       59++       40++       15         92++       39++ce 
                                  8%          11%        11%        10%        11%         9%        10%        12%        12%        12%        11%        11%        15% 
 
Fake images/fake videos, 
 e.g. deep fake videos          154           97++       97++      115++       51        135++      114++       82++       62++       40++       17         97++       33++ 
                                  7%          10%        11%        10%         9%        10%        10%        11%        12%        12%        12%        12%        13% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Spam emails                     405          242++      217++      278++      128        287        235        193++Ee    162        103         38+       205++e      77++cdEE 
                                                                                                                    ++AbCDEEj  ++abCDEEj 
                                 19%          24%        25%        23%        22%        21%        21%        27%        33%        32%        29%        25%        31% 
 
Government/ 
agency surveillance             142           88++       90++       98+        58++      106         86         81++ee     57++ee     38++e      15         81++       28+ 
                                  7%           9%        10%         8%        10%         8%         8%        11%        11%        12%        11%        10%        11% 
 
My personal data 
being used without 
knowledge / consent             532          321++      261++      368++      164        387+       318+       241++ee    189++bcDEE 128         37        285++dEe   109++ABCDEEfij 
                                                                                                                               ++aBcDEEi 
                                 26%          32%        30%        31%        29%        28%        28%        34%        38%        40%        27%        35%        43% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          271          191++ee    146++      199++      102++      200+       160        150++EE    115++bcEE   80++BCdEE  22        158++ee     72++ABCDEEfiJ 
                                 13%          19%        17%        17%        18%        14%        14%        21%        23%        25%        17%        19%        29% 
 
My personal information 
being stolen / hacked           934          490++      415        584++      264        655+       540+       376++de    258++      164         63        419++      134+ 
                                 45%          49%        47%        49%        46%        47%        48%        53%        52%        51%        47%        51%        53% 
 
Scams / fraud                   854          466++      384        533++      237        601+       484        339++      256++bcDee 152+        68        380++      123+ 
                                 41%          46%        44%        44%        41%        43%        43%        47%        51%        47%        51%        46%        49% 
 
Private information 
being made 
public (e.g. photos)            399          242++      216++      283++      127        294+       227        184++ee    145++dEE    96++dEE    31        201++       67++ 
                                 19%          24%        24%        24%        22%        21%        20%        26%        29%        30%        23%        24%        27% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             406          238++      237++ee    299++      145++      306++      250++      202++Ee    134++       89++       37+       236++aEE    71++ 
                                 20%          24%        27%        25%        25%        22%        22%        28%        27%        27%        27%        29%        28% 
 
Spending too 
much time online                232          150++      119+       168++       76        172        144+       106++       78++       64++bcdEE  24+       129++       47++ee 
                                 11%          15%        14%        14%        13%        12%        13%        15%        16%        20%        18%        16%        19% 
 
Spending too much money 
online/ spending money 
you did not mean to             165           82         84        128++e      56        112         86         69         57++e      49         15         76         20 
                                                                                                                              ++AbdEEfjk 
                                  8%           8%         9%        11%        10%         8%         8%        10%        12%        15%        11%         9%         8% 
 
Other (WRITE IN)                 93           49         43         49         22         58         48         49++cdee   25         12          7         46         13 
                                  4%           5%         5%         4%         4%         4%         4%         7%         5%         4%         5%         6%         5% 
 
(Refused)                         2            2          -          -          -          2          -          -          -          -          -          2          - 
                                  *%           *%         -%         -%         -%         *%         -%         -%         -%         -%         -%         *%         -% 
 
(None of these)                 361          139--      163aG      190g       119        220-g      170-g      109         52--       52g        19        133g        32 
                                                                         +AceefGk 
                                 17%          14%        18%        16%        21%        16%        15%        15%        10%        16%        15%        16%        13% 
 
(Dont know)                      27            9          8          6--       12Cfg      15         14          4          1-         5          5abCfGjk   7          - 
                                  1%           1%         1%         1%         2%         1%         1%         1%         *%         1%         3%         1%         -% 
 
Nets: Any concern              1690          859++bD    711       1003++D     445-      1159+d      943+D      602+D      447        265        109        682d       220+D 
                                                                                                                   ++BcDEefhJ 
                                 81%          85%        81%        84%        77%        83%        84%        84%        89%        82%        82%        83%        87% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Nets: Concerns 
around content/ 
contact with others            1058          577++      473        654++      299        777++      637++      370        298++df    193++f      75        435        158++bdfj 
                                 51%          57%        54%        55%        52%        56%        57%        52%        60%        60%        56%        53%        63% 
 
Nets: Concerns 
around data/privacy             776          453++ee    378++      512++      235        545        443        335++EE    257++bCDEE 172++aBCDEE 61        380++Ee    140++aBCDEEj 
                                 37%          45%        43%        43%        41%        39%        39%        47%        51%        53%        46%        46%        55% 
 
Nets: Concerns 
around hacking/security        1277          666++      559        800++d     350        876        714        485++d     347++de    208         87        545++      168 
                                 61%          66%        63%        67%        61%        63%        63%        68%        70%        65%        65%        66%        67% 
 
Net:  No concerns               361          139--      163aG      190g       119        220-g      170-g      109         52--       52g        19        133g        32 
                                                                         +AceefGk 
                                 17%          14%        18%        16%        21%        16%        15%        15%        10%        16%        15%        16%        13% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         594          352++      291++      407++      190+       425+       347+       266++ee    202++bcdEE 143++aBCDEE 46        308++Ee    117++ABCDEEfj 
                                 29%          35%        33%        34%        33%        30%        31%        37%        40%        44%        34%        37%        47% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Sexual / 
pornographic content            411          291gNs     154+deGNqs  90gNs      77n       268-n      145GNs     161--       55gNs      71n        35Ns       35        213n       310          4--       45n        13n 
                                                                                                                                                    ++AcDEfGIL            ++dEGilNQs 
                                                                                                                                                          NOQS 
                                 20%          20%        23%        21%        17%        18%        23%        15%        22%        18%        22%        33%        19%        24%         6%        17%        19% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           340          238        115n        98++adNs   72        268++ns    130+ns     186n        45n        74ns       36ns       32        209+ns     250++ns      5-        45         13 
                                                                                                                                                    ++ABDEfGhi 
                                                                                                                                                        lmNoqS 
                                 16%          17%        17%        23%        16%        18%        20%        18%        18%        19%        22%        31%        19%        19%         7%        17%        19% 
 
Offensive language              224          165         74         60n        41        162         86+n      102         32n        47         23n        16n       112        157n         3         32          7 
                                 11%          11%        11%        14%         9%        11%        13%        10%        13%        12%        14%        15%        10%        12%         3%        12%        10% 
 
Offensive videos 
/ pictures                      339          245ns      114ns       91+eglNS   74ns      238ns      130+gNS    157ns       50nS       72ns       39+eglNS   28        180ns      228ns        4-        46ns       16NS 
                                                                                                                                                    +abdeGlmNq 
                                                                                                                                                             S 
                                 16%          17%        17%        21%        16%        16%        20%        15%        20%        18%        24%        27%        16%        17%         5%        18%        24% 
 
Violent / 
disturbing content              423          309S       162+nS     109+nS      95S       323+S      161++gnS   207S        55S        99+nS      36S        37        258++nS    313++gnS     9         62nS       20nS 
                                                                                                                                                    ++AdeGhlmN 
                                                                                                                                                            QS 
                                 20%          21%        24%        25%        21%        22%        25%        20%        22%        25%        22%        35%        23%        24%        11%        23%        30% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393          278ns      134ns      107++aegNqS 93ns      283ns      157++aegNS 193ns       53ns       99++aegNqS 33ns       37        222ns      263ns        6-        52ns       20+gNS 
                                                                                                                                                    ++ABDEfGhj 
                                                                                                                                                        LMNOQS 
                                 19%          19%        20%        25%        21%        19%        24%        18%        21%        25%        20%        36%        20%        20%         7%        20%        30% 
 
Promotion of terrorism 
/ radicalisation                273          205s        92s        80++nS     59s       220++s     106+s      150s        37s        65s        32+nS      26        172+s      206++s       5         37s         7 
                                                                                                                                                    ++abdeglmN 
                                                                                                                                                           oqS 
                                 13%          14%        14%        19%        13%        15%        16%        14%        15%        16%        20%        25%        15%        16%         6%        14%        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              202          155         70         71         42        168++ns     81+ns     114         27         56++ns     22ns       22        138++ns    146+s        2         28          6 
                                                            ++abDegmNq                                                                              ++abDeghlm 
                                                                     s                                                                                    NoqS 
                                 10%          11%        10%        16%         9%        11%        13%        11%        11%        14%        13%        21%        12%        11%         3%        11%         9% 
 
Harmful or misleading 
advertising                     260          188s        95s        81++aegnqS 64s       206+s      113++agnqs 134s        40ns       66+ns      22s        28        160+s      195++ns      4         42ns       12ns 
                                                                                                                                                    ++ABDEGijL 
                                                                                                                                                         MNoQS 
                                 13%          13%        14%        19%        14%        14%        17%        13%        16%        17%        14%        27%        14%        15%         5%        16%        18% 
 
Hate speech / 
 inciting violence              223          162         73         67++dgs    44        174s        95++ds    113         24         51s        19         28        137s       174++s       6         25          8s 
                                                                                                                                                    ++ABcDEfGH 
                                                                                                                                                      IJLMNOQS 
                                 11%          11%        11%        16%        10%        12%        15%        11%        10%        13%        11%        27%        12%        13%         7%         9%        12% 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         251          210++s     116++EglS   68+s       81++EglS  174s        86s       126s        35s        77++EfGlS  25s        24++EfGlS 149s       203++egs     9s        36s        10s 
                                 12%          15%        17%        16%        18%        12%        13%        12%        14%        19%        15%        23%        13%        16%        12%        14%        15% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           306          228s       121+gs      82+gs      73s       222        118+gs     143         41s        78+gns     27s        34        180s       240++egs     7         43s        20 
                                                                                                                                                    ++ABcDEFGH                                             ++AbdEGhlm 
                                                                                                                                                      ijLMNOQS                                                   NoqS 
                                 15%          16%        18%        19%        16%        15%        18%        14%        17%        20%        17%        32%        16%        18%         9%        16%        30% 
 
People pretending 
to be another person            350          265+       145++e      96++e     108++aEgl  248        127        184         55+        95++aEgl   29         37        201        252++       14         54         20+egls 
                                                                                                                                                    ++ABcdEFGh 
                                                                                                                                                      iJLMnoQS 
                                 17%          18%        22%        22%        24%        17%        20%        18%        22%        24%        18%        36%        18%        19%        18%        21%        30% 
 
Bullying, abusive 
behaviour or threats            351          272++s     139++s      97++gS     91s       269s       133+s      171         44s        79s        36s        28+gS     218++s     263++s      14s        58s        15s 
                                 17%          19%        21%        23%        20%        18%        21%        16%        18%        20%        22%        27%        19%        20%        18%        22%        23% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 245          191+s      107++gs     81++aeGS   67s       191+s      103++gs    121s        43+gS      73++aeGS   31+gS      29        163++s     194++s       7         40s        10s 
                                                                                                                                                    ++AbDEfGLM 
                                                                                                                                                          NoQS 
                                 12%          13%        16%        19%        15%        13%        16%        12%        17%        18%        19%        28%        15%        15%         9%        15%        15% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             131           91         44         39+g       26         97         45         57         19         32         10         13+gnos    81         97+         2         12          4 
                                  6%           6%         7%         9%         6%         7%         7%         5%         8%         8%         6%        12%         7%         7%         2%         5%         6% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           163          127+        70+        48+        37        125         69++       79         24         46+gs      13         21        113++      126++        2         24          8s 
                                                                                                                                                    ++AbcDEfGh 
                                                                                                                                                      ijLMNoQS 
                                  8%           9%        10%        11%         8%         8%        11%         8%        10%        12%         8%        21%        10%        10%         3%         9%        12% 
 
Fake images/fake videos, 
 e.g. deep fake videos          154          122+        59         55++aegn   38        121         73++       87         28+        39         13         30        108++      131++        3         25          8 
                                                                                                                                                    ++ABCDEFGH 
                                                                                                                                                     IJLMNOpQS 
                                  7%           8%         9%        13%         9%         8%        11%         8%        11%        10%         8%        28%        10%        10%         4%         9%        13% 
 
Spam emails                     405          286S       145S       101S        89S       328++S     166++aS    233+S       53S        89S        42S        31+aS     263++S     288++S      11s        71++aS     17S 
                                 19%          20%        22%        23%        20%        22%        26%        22%        22%        23%        26%        30%        23%        22%        15%        27%        25% 
 
Government/ 
agency surveillance             142           99         48         47++an     31        111         50         79         21         41+n       10         21         89         98          1         34          9n 
                                                                                                                                                    ++ABcDEFGh                                  ++Abdefglm 
                                                                                                                                                        iJLMNQ                                          nq 
                                  7%           7%         7%        11%         7%         7%         8%         7%         9%        10%         6%        20%         8%         8%         2%        13%        13% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
My personal data 
being used without 
knowledge / consent             532          382s       172s       148        119s       432++S     232        287S        91        126+nS      57+nS      49        327++S     372++S      13         94         24nS 
                                                             ++abdgnqS                       ++ABDeGlMN            ++ABdeglmN                       ++ABDEGiLM                                   ++abdgnqS 
                                                                                                     QS                    qS                              NQS 
                                 26%          27%        26%        34%        26%        29%        36%        27%        37%        32%        35%        47%        29%        28%        17%        36%        37% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          271          196         86         89         52        222++n     135        150n        48++abdNqs 65n        38         37        174++n     199++n       4         59          5 
                                                            ++ABDeglmN                       ++ABDEGlmN                                  ++aBDegmNp ++ABCDEFGH                                  ++ABDeGlmN 
                                                                   pQs                              pQs                                          Qs   ILMNoPQS                                         pQs 
                                 13%          14%        13%        21%        11%        15%        21%        14%        20%        16%        23%        36%        16%        15%         5%        22%         8% 
 
My personal information 
being stolen / hacked           934          665s       295        242        236++bnS   712++ns    352        488s       135++abNS  206+bnS     85ns       61+bNS    544++ns    617+s       26        125s        31 
                                                            ++ABeGlMNq                       ++ABeGlmNS 
                                                                     S 
                                 45%          46%        44%        56%        52%        48%        55%        46%        55%        52%        52%        58%        48%        47%        34%        47%        47% 
 
Scams / fraud                   854          599S       285S       198S       185S       659++S     333        450S       126++adnS  179S        80nS       57+adnS   493+S      564+S       25        114S        33S 
                                                                                             ++ABDeGlMN 
                                                                                                     qS 
                                 41%          42%        43%        46%        41%        44%        52%        43%        51%        45%        49%        54%        44%        43%        32%        43%        50% 
 
Private information 
being made 
public (e.g. photos)            399          280s       128s       110++abgnS 104+s      321++s     161++abgnS 201s        58s       102++abgnS  37s        39        250++s     277+s        9         63s        13 
                                                                                                                                                    ++ABdEfGhj 
                                                                                                                                                       LMNopQS 
                                 19%          19%        19%        26%        23%        22%        25%        19%        24%        26%        23%        37%        22%        21%        12%        24%        19% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             406          289s       147S       123        100S       324++S     174++AegS  224s        65+S      109++AgS    44+S       39        283++aS    296++S      13         78++AbegmS 19S 
                                                              ++AbegmS                                                                              ++ABDEGlMN 
                                                                                                                                                            qS 
                                 20%          20%        22%        29%        22%        22%        27%        21%        26%        27%        27%        37%        25%        23%        16%        30%        29% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Spending too 
much time online                232          160         95+        63+        51        173         91+       126         32         54         30+a       25        148+       168+        12         34          8 
                                                                                                                                                    ++AbDEfGhi 
                                                                                                                                                          lmoq 
                                 11%          11%        14%        15%        11%        12%        14%        12%        13%        14%        18%        24%        13%        13%        16%        13%        12% 
 
Spending too much money 
online/ spending money 
you did not mean to             165          121         69+        43         50+       118         58         90         23         35         15         12         99        117          9         32+         6 
                                  8%           8%        10%        10%        11%         8%         9%         9%         9%         9%         9%        11%         9%         9%        12%        12%         9% 
 
Other (WRITE IN)                 93           58         28         23         16         69         29         53         11         12          7          3         48         45-         5         12          2 
                                  4%           4%         4%         5%         3%         5%         5%         5%         4%         3%         4%         3%         4%         3%         6%         4%         3% 
 
(Refused)                         2            -          -          -          -          2          2          2          -          -          -          -          -          2          -          -          - 
                                  *%           -%         -%         -%         -%         *%         *%         *%         -%         -%         -%         -%         -%         *%         -%         -%         -% 
 
(None of these)                 361          244F       102         56-        70        258F        71--      197cF       34         58         23         10        203F       203-f       20bcFhikm  40         13 
                                 17%          17%        15%        13%        15%        17%        11%        19%        14%        15%        14%        10%        18%        16%        26%        15%        20% 
 
(Dont know)                      27           18          4          1          6         14          5          6-         2          1          1          -          9         15          *          3          * 
                                  1%           1%         1%         *%         1%         1%         1%         1%         1%         *%         *%         -%         1%         1%         *%         1%         1% 
 
Nets: Any concern              1690         1176S       564S       373        375S      1211S       568        844S       211S       338nS      140S        94gnS     914S      1087+S       57S       222S        52S 
                                                              ++eglnqS                       ++AEGLmNQS 
                                 81%          82%        84%        87%        83%        82%        88%        80%        85%        85%        86%        90%        81%        83%        74%        84%        79% 
 
Nets: Concerns 
around content/ 
contact with others            1058          780++eGS   400        234gS      275        722--S     345gS      485--S     124S       238         77S        73        588gS      738++EGqS   41S       136S        41gS 
                                                  ++EGhjlQS            ++aEfGhjLo                                              ++EGhjlqS            ++acEfGHJL 
                                                                               QS                                                                         mOQS 
                                 51%          54%        60%        54%        61%        49%        53%        46%        50%        60%        47%        70%        52%        57%        54%        51%        62% 
 
Nets: Concerns 
around data/privacy             776          541S       254S       202        170S       613++nS    312        420+S      115+anS    186++AbdNS  78+nS      62        473++nS    526++S      21        128         35+abdNS 
                                                             ++AbdgNqS                       ++ABDeGlMN                                             ++ABDEGLMN                                  ++AbdgmNqS 
                                                                                                     QS                                                     QS 
                                 37%          38%        38%        47%        38%        41%        48%        40%        46%        47%        48%        59%        42%        40%        27%        48%        53% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Nets: Concerns 
around hacking/security        1277          887S       410S       303        299+nS     968++nS    475        665S       181        276++abNS  110nS       77+abNS   721+nS     825S        39        173nS       42s 
                                                              ++AbgmNS                       ++ABdEGLMN            ++ABeglmNq 
                                                                                                    oQS                     S 
                                 61%          62%        61%        70%        66%        65%        73%        63%        73%        70%        67%        73%        64%        63%        51%        65%        64% 
 
Net:  No concerns               361          244F       102         56-        70        258F        71--      197cF       34         58         23         10        203F       203-f       20bcFhikm  40         13 
                                 17%          17%        15%        13%        15%        17%        11%        19%        14%        15%        14%        10%        18%        16%        26%        15%        20% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         594          422s       187s       161        128s       472++nS    247        319s       100        141++abnS   62+bnS     55        363++nS    406++ns     14        108         28+bdNS 
                                                            ++ABdgmNqS                       ++ABDeGlmN            ++ABDeglmN                       ++ABcDEfGI                                  ++ABDeGlmN 
                                                                                                     qS                    qS                            LMNQS                                          QS 
                                 29%          29%        28%        37%        28%        32%        38%        30%        41%        36%        38%        53%        32%        31%        18%        41%        43% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Sexual / 
pornographic content            411          162n         **         4- 
                                 20%          18%         **         6% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           340          169ns        **         3 
                                 16%          18%         **         5% 
 
Offensive language              224          100          **         3 
                                 11%          11%         **         5% 
 
Offensive videos 
/ pictures                      339          148ns        **         1- 
                                 16%          16%         **         2% 
 
Violent / 
disturbing content              423          194S         **         1-- 
                                 20%          21%         **         2% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393          176ns        **         3- 
                                 19%          19%         **         5% 
 
Promotion of terrorism 
/ radicalisation                273          130s         **         1- 
                                 13%          14%         **         1% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              202           99          **         * 
                                 10%          11%         **         1% 
 
Harmful or misleading 
advertising                     260          114s         **         1- 
                                 13%          12%         **         1% 
 
Hate speech / 
 inciting violence              223          104          **         1 
                                 11%          11%         **         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         251          151++Egs     **         *- 
                                 12%          16%         **         1% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           306          149s         **         2 
                                 15%          16%         **         4% 
 
People pretending 
to be another person            350          178+         **         6 
                                 17%          19%         **        11% 
 
Bullying, abusive 
behaviour or threats            351          166s         **         2- 
                                 17%          18%         **         4% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 245          134++s       **         *- 
                                 12%          15%         **         1% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             131           61          **         1 
                                  6%           7%         **         1% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           163           83          **         * 
                                  8%           9%         **         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Fake images/fake videos, 
 e.g. deep fake videos          154           83+         **         1 
                                  7%           9%         **         2% 
 
Spam emails                     405          205+S        **         1-- 
                                 19%          22%         **         1% 
 
Government/ 
agency surveillance             142           67          **         4 
                                  7%           7%         **         7% 
 
My personal data 
being used without 
knowledge / consent             532          255S         **         4- 
                                 26%          28%         **         8% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          271          117          **         2 
                                 13%          13%         **         4% 
 
My personal information 
being stolen / hacked           934          451++ns      **        17- 
                                 45%          49%         **        29% 
 
Scams / fraud                   854          405+S        **         9-- 
                                 41%          44%         **        16% 
 
Private information 
being made 
public (e.g. photos)            399          193s         **         3- 
                                 19%          21%         **         5% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             406          220++S       **         2- 
                                 20%          24%         **         4% 
 
Spending too 
much time online                232          124+         **         5 
                                 11%          14%         **         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 12 (continuation) 
<C1> I am now going to ask you a few questions about your opinion on using the internet. Just to confirm, 
using the internet includes things like visiting a social media site or app, looking at a website or using an app, 
watching a TV programme or video clip, playing online games or checking emails. Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Spending too much money 
online/ spending money 
you did not mean to             165           86          **         5 
                                  8%           9%         **         8% 
 
Other (WRITE IN)                 93           37          **         5 
                                  4%           4%         **         9% 
 
(Refused)                         2            2          **         - 
                                  *%           *%         **         -% 
 
(None of these)                 361          164F         **        25++ABCDEFGHIJKLMOpQ 
                                 17%          18%         **        44% 
 
(Dont know)                      27           11          **         6++ABCDEFGHIJkLMnOQ 
                                  1%           1%         **        10% 
 
Nets: Any concern              1690          742S         **        27-- 
                                 81%          81%         **        47% 
 
Nets: Concerns 
around content/ 
contact with others            1058          470S         **        11-- 
                                 51%          51%         **        20% 
 
Nets: Concerns 
around data/privacy             776          366S         **         7-- 
                                 37%          40%         **        12% 
 
Nets: Concerns 
around hacking/security        1277          595+nS       **        21-- 
                                 61%          65%         **        36% 
 
Net:  No concerns               361          164F         **        25++ABCDEFGHIJKLMOpQ 
                                 17%          18%         **        44% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         594          280s         **         7- 
                                 29%          31%         **        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Bullying, abusive 
behaviour or threats            932          408--      524++A       119        145fg      186fG      172fg      149g        90-        71-         264        358+C      310--        222        279        210        220 
                                 45%          40%        49%          44%        48%        50%        48%        46%        37%        34%          46%        49%        40%          48%        45%        46%        41% 
 
Sexual/ 
pornographic content            870          401        469          111        131g       177fG      163g       133         91         65-         242        340++C     288--        219+C      270        167-       214 
                                 42%          39%        44%          41%        43%        47%        46%        41%        37%        31%          42%        47%        37%          47%        43%        36%        40% 
 
Violent/ 
disturbing content              739          339        400           87g       122G       142G       149+aG     111g        85g        43--        209        292+C      239--        177c       235c       141-       186 
                                 36%          33%        38%          32%        40%        38%        42%        34%        35%        21%          36%        40%        31%          38%        38%        31%        35% 
 
People pretending 
to be another person            739          329-       409+a         85g       111G       161++aG    140G       121G        84G        36--        196        302++aC    241-         177        209        161        192 
                                 36%          32%        39%          31%        36%        43%        40%        38%        34%        17%          34%        41%        31%          38%        34%        35%        36% 
 
Spending too 
much time online                659          289-       370+a         74         92        132        119        109         71         61          166        251        242          174+cD     206        130        148 
                                 32%          28%        35%          27%        30%        35%        34%        34%        29%        29%          29%        34%        31%          38%        33%        28%        28% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           643          299        344           62-       106Ag      132Ag      131+AG      92         71         47-         169        264++aC    210-         161        187        144        150 
                                 31%          29%        32%          23%        35%        35%        37%        29%        29%        22%          29%        36%        27%          35%        30%        31%        28% 
 
Offensive 
videos/pictures                 617          264--      354++A        70        102G       133+aeG    121G        85         70g        36--        172        254++C     191--        156d       184        137        141 
                                 30%          26%        33%          26%        33%        36%        34%        27%        29%        17%          30%        35%        25%          34%        30%        30%        26% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         573          239--      334++A        71         78        126+fG     115fG       92g        54         36-         149        241++aC    182-         139        180        114        140 
                                 28%          23%        31%          26%        26%        34%        32%        29%        22%        17%          26%        33%        24%          30%        29%        25%        26% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           557          253        304           78G        96fG      121+fG     101G        90G        54G        17--        173C       222+C      162--        134        180        111        132 
                                 27%          25%        29%          29%        31%        32%        28%        28%        22%         8%          30%        30%        21%          29%        29%        24%        25% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              549          244-       305+a         66g        79G       109G       122++aG     83G        64G        27--        146        230++aC    173-         144+D      176d       117        113- 
                                 26%          24%        29%          24%        26%        29%        34%        26%        26%        13%          25%        32%        22%          31%        28%        25%        21% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Scams/ fraud                    522          256        266           63         70         86        106G       101+bcG     65g        31-         132        192        198          121        158        109        134 
                                 25%          25%        25%          23%        23%        23%        30%        32%        27%        15%          23%        26%        26%          26%        25%        24%        25% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 516          222-       294+a         64g        79G       108fG      118++aeFG   74g        47         25--        143c       226++aC    146--        116        170        100        130 
                                 25%          22%        28%          24%        26%        29%        33%        23%        19%        12%          25%        31%        19%          25%        27%        22%        24% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             510          231        278           61         78g       107G        98g        83g        51         32-         139        205+c      166          137+cd     162        101        111 
                                 25%          23%        26%          23%        25%        28%        28%        26%        21%        15%          24%        28%        22%          30%        26%        22%        21% 
 
Harmful or misleading 
advertising                     486          227        259           54         69        104         81         76         59         43          123        186        177          141++bCD   149         91        105 
                                 23%          22%        24%          20%        22%        28%        23%        24%        24%        20%          21%        25%        23%          30%        24%        20%        20% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           481          225        256           64G        72G       105+G       94G        70g        53g        23--        136        199++C     147--        134++cD    146         98        103 
                                 23%          22%        24%          24%        24%        28%        26%        22%        22%        11%          24%        27%        19%          29%        23%        21%        19% 
 
My personal data 
being processed without 
my knowledge/consent            462          207        255           49         66g        93G        92G        73g        66aG       24--        115        185+       163          116        149         96        101 
                                 22%          20%        24%          18%        22%        25%        26%        23%        27%        12%          20%        25%        21%          25%        24%        21%        19% 
 
Fake images/fake videos, 
 e.g. deep fake videos          457          214        243           58         83+fg     100+fg      74         68         44         30          140c       174c       142-         111        145         83        117 
                                 22%          21%        23%          21%        27%        27%        21%        21%        18%        15%          24%        24%        18%          24%        23%        18%        22% 
 
Offensive language              449          203        246           57         83+G       80         75         66         60g        29          140        154        155          122+C      136         76-       116 
                                 22%          20%        23%          21%        27%        21%        21%        21%        25%        14%          24%        21%        20%          26%        22%        16%        22% 
 
My personal information 
being stolen/hacked             446          206        241           52         66         90g        85g        76g        50         27-         118        175        153          122+       127         92        106 
                                 21%          20%        23%          19%        22%        24%        24%        24%        21%        13%          20%        24%        20%          26%        20%        20%        20% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Hate speech / 
 inciting violence              443          210        233           50         65g        86g        95+aG      69g        55g        24--        115        181+c      147          117d       139         90         97 
                                 21%          21%        22%          18%        21%        23%        27%        21%        22%        11%          20%        25%        19%          25%        22%        19%        18% 
 
Private information 
being made 
public (e.g. photos             417          208        209           50         66g        82g        81G        66g        49g        22-         116        163        137          109        128         80        100 
                                 20%          20%        20%          18%        22%        22%        23%        21%        20%        11%          20%        22%        18%          24%        20%        17%        19% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393          188        205           43         53         77         73         69         51         27           97        149        147          114++Cd    120         67-        92 
                                 19%          18%        19%          16%        17%        20%        21%        22%        21%        13%          17%        20%        19%          25%        19%        14%        17% 
 
Promotion of terrorism/ 
 radicalisation                 390          182        207           57G        61G        73G        73G        69G        39g        16--        119        147        124          124++bCD   120         66-        79- 
                                 19%          18%        20%          21%        20%        20%        21%        22%        16%         8%          21%        20%        16%          27%        19%        14%        15% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             389          186        203           54g        59g        77g        63         63g        54G        20-         113        140        137          104        118         75         91 
                                 19%          18%        19%          20%        19%        21%        18%        20%        22%         9%          20%        19%        18%          22%        19%        16%        17% 
 
Spending too much money 
online/ spending money 
you did not mean to             333          158        175           47         56         65         52         49         39         26          103        116        114           87        100         69         77 
                                 16%          16%        17%          17%        18%        17%        15%        15%        16%        12%          18%        16%        15%          19%        16%        15%        14% 
 
Spam emails                     330          139-       192+a         34         42         63         58         64g        51ag       19-          77        120        134           85        101         63         82 
                                 16%          14%        18%          13%        14%        17%        16%        20%        21%         9%          13%        16%        17%          18%        16%        14%        15% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          306          137        170           33         47g        65G        58G        48g        41G        13--         81        123        102           88+d       88         64         66 
                                 15%          13%        16%          12%        15%        17%        16%        15%        17%         6%          14%        17%        13%          19%        14%        14%        12% 
 
Government/ 
agency surveillance             179           97         82           21         25         37         38         22         25         11           46         76         57           57++cd     52         29         40 
                                  9%           9%         8%           8%         8%        10%        11%         7%        10%         5%           8%        10%         7%          12%         8%         6%         7% 
 
Other                            76           33         43            8         13         14          6         14         12          9           21         20         36           24bc       12-         8         32 
                                                                                                                                                                                                                        +BC 
                                  4%           3%         4%           3%         4%         4%         2%         4%         5%         4%           4%         3%         5%           5%         2%         2%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Refused                           5            2          4            -          2          3+         -          *          -          -            2          3          *            -          4          -          2 
                                  *%           *%         *%           -%         1%         1%         -%         *%         -%         -%           *%         *%         *%           -%         1%         -%         *% 
 
None                            309          182++B     127--         50Ce       54Ce       32--       45         32-        43Ce       52++CDE     104+B       77--      128B          57        100         75         76 
                                 15%          18%        12%          18%        18%         9%        13%        10%        18%        25%          18%        11%        16%          12%        16%        16%        14% 
 
Dont know                        47           27         20            6          3          1-         5         11c         7c        15++aBCD      9          6--       33++aB       10          8         14         17 
                                  2%           3%         2%           2%         1%         *%         1%         3%         3%         7%           2%         1%         4%           2%         1%         3%         3% 
 
Nets: Any concern              1719          806--      912++A       216g       246g       339++ABFG  305G       278G       193g       141--        463        644++AC    612-         396        513        372        437 
                                 83%          79%        86%          79%        81%        90%        86%        87%        79%        68%          80%        88%        79%          86%        82%        81%        82% 
 
Nets: Concerns 
around content/ 
contact with others            1585          736--      849++A       204G       232G       317++abFG  288FG      258FG      165--      122--        436        604++AC    545--        369        476        346        394 
                                 76%          72%        80%          75%        76%        84%        81%        80%        68%        58%          75%        83%        71%          80%        76%        75%        74% 
 
Nets: Concerns 
around data/privacy             636          285-       351+a         71         91g       136+aG     121G       103g        76g        38--        162        257++ac    217          167+cd     198        127        144 
                                 31%          28%        33%          26%        30%        36%        34%        32%        31%        18%          28%        35%        28%          36%        32%        28%        27% 
 
Nets: Concerns 
around hacking/security         800          382        417           95        118        152        142        132         98         62          213        294        293          187        245        171        197 
                                 38%          38%        39%          35%        39%        41%        40%        41%        40%        30%          37%        40%        38%          40%        39%        37%        37% 
 
Net - No concerns               309          182++B     127--         50Ce       54Ce       32--       45         32-        43Ce       52++CDE     104+B       77--      128B          57        100         75         76 
                                 15%          18%        12%          18%        18%         9%        13%        10%        18%        25%          18%        11%        16%          12%        16%        16%        14% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         548          251        297           58         81g       122+AG     109aG       80         67g        32--        139        231++aC    178-         151++cD    169        109        118 
                                 26%          25%        28%          21%        26%        33%        31%        25%        28%        15%          24%        32%        23%          33%        27%        24%        22% 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          6.5        7.4a         6.4g       7.3G       7.8G       7.8G       7.1G       6.8g       4.3          6.9        7.8C       6.2          8.1Cd      7.1        6.3        6.4 
Standard deviation             7.97         7.94       7.98         7.97       7.82       7.86       8.25       8.13       8.66       6.08         7.89       8.05       7.90         8.50       7.98       7.57       7.73 
Standard error                  .22          .32        .30          .59        .52        .49        .55        .56        .68        .61          .39        .37        .37          .48        .39        .44        .43 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 197 
Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Bullying, abusive 
behaviour or threats            932          502        430          123+E      180++cE    159e       349++E     578--        815        113 
                                 45%          46%        43%          53%        59%        49%        54%        41%          46%        40% 
 
Sexual/ 
pornographic content            870          489+b      381-         108        166++E     165++E     320++E     545--        723--      144++A 
                                 42%          45%        38%          46%        54%        51%        49%        39%          40%        51% 
 
Violent/ 
disturbing content              739          412        328          103+E      133++E     135+E      280++E     450--        646         88 
                                 36%          38%        33%          44%        43%        42%        43%        32%          36%        31% 
 
People pretending 
to be another person            739          386        352           94e       144++E     144++E     290++E     444--        651         84 
                                 36%          36%        35%          40%        47%        45%        45%        31%          36%        30% 
 
Spending too 
much time online                659          381++B     278--         83        121++E     109        231+e      422-         582         73 
                                 32%          35%        28%          35%        40%        34%        36%        30%          33%        26% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           643          348        294           90+E      105        115e       239++E     398--        579++B      60-- 
                                 31%          32%        30%          39%        34%        36%        37%        28%          32%        21% 
 
Offensive 
videos/pictures                 617          340        278           81e       113+E      128++E     240++E     372--        549         67 
                                 30%          31%        28%          35%        37%        40%        37%        26%          31%        24% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         573          319        253           77e       112++E     112++E     219++E     348--        497         74 
                                 28%          29%        26%          33%        37%        35%        34%        25%          28%        26% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           557          314        243           65        101+E      122++aE    218++E     333--        474         79 
                                 27%          29%        24%          28%        33%        38%        34%        24%          26%        28% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              549          320++B     230--         72         91         95        195+e      349-         497++B      49-- 
                                 26%          29%        23%          31%        30%        30%        30%        25%          28%        17% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Scams/ fraud                    522          279        243           56         78        101+e      179        338          466b        52- 
                                 25%          26%        24%          24%        26%        31%        27%        24%          26%        19% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 516          287        230           63        103++E     105++E     207++E     302--        458         55 
                                 25%          26%        23%          27%        34%        33%        32%        21%          26%        19% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             510          299++B     211--         59         91e       103++E     192++E     310--        441         66 
                                 25%          27%        21%          25%        30%        32%        30%        22%          25%        23% 
 
Harmful or misleading 
advertising                     486          289++B     196--         42         82         91a       167        313          422         60 
                                 23%          27%        20%          18%        27%        28%        26%        22%          24%        21% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           481          280+b      201-          65e        82         93+E      183++E     293--        432+b       46- 
                                 23%          26%        20%          28%        27%        29%        28%        21%          24%        16% 
 
My personal data 
being processed without 
my knowledge/consent            462          265+b      197-          50         75         88        160        300          415b        44- 
                                 22%          24%        20%          21%        25%        27%        25%        21%          23%        16% 
 
Fake images/fake videos, 
 e.g. deep fake videos          457          256        200           58         81e        81        169+e      284-         402         51 
                                 22%          24%        20%          25%        26%        25%        26%        20%          22%        18% 
 
Offensive language              449          258+b      191-          51         79         76        159        284          385         62 
                                 22%          24%        19%          22%        26%        23%        25%        20%          22%        22% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
My personal information 
being stolen/hacked             446          249        197           51         77         91++E     170++E     272--        398         45 
                                 21%          23%        20%          22%        25%        28%        26%        19%          22%        16% 
 
Hate speech / 
 inciting violence              443          256+b      187-          46         70         74        147        292          390         49 
                                 21%          24%        19%          20%        23%        23%        23%        21%          22%        17% 
 
Private information 
being made 
public (e.g. photos             417          237        180           48         73         70        145        268          376+b       37- 
                                 20%          22%        18%          21%        24%        22%        22%        19%          21%        13% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393          234++B     159--         38         55         70        127        262          343         47 
                                 19%          22%        16%          16%        18%        22%        20%        19%          19%        17% 
 
Promotion of terrorism/ 
 radicalisation                 390          244++B     146--         45         51         63        126        257          328         58 
                                 19%          22%        15%          19%        17%        19%        19%        18%          18%        21% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             389          223        167           47         62         70        137        248          352+b       34- 
                                 19%          20%        17%          20%        20%        22%        21%        18%          20%        12% 
 
Spending too much money 
online/ spending money 
you did not mean to             333          187        146           37         58         57        112        219          294         38 
                                 16%          17%        15%          16%        19%        18%        17%        15%          16%        13% 
 
Spam emails                     330          186        145           33         52         62        115        212          294         35 
                                 16%          17%        15%          14%        17%        19%        18%        15%          16%        12% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          306          176        130           36         52         53        111        193          272         30 
                                 15%          16%        13%          15%        17%        17%        17%        14%          15%        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Government/ 
agency surveillance             179          110+b       69-          22         25         32         63        116          153         24 
                                  9%          10%         7%           9%         8%        10%        10%         8%           9%         9% 
 
Other                            76           36         40           11         12         12         23         51           74+b        2- 
                                  4%           3%         4%           5%         4%         4%         4%         4%           4%         1% 
 
Refused                           5            4          2            2e         -          -          3          *-           5          * 
                                  *%           *%         *%           1%         -%         -%         1%         *%           *%         *% 
 
None                            309          157        152           22-        14--       23--       50--      255++ABCD    278         29 
                                 15%          14%        15%           9%         5%         7%         8%        18%          16%        10% 
 
Dont know                        47           17         30            *-         1-         1-         2--       46++abcD     46          2 
                                  2%           2%         3%           *%         *%         *%         *%         3%           3%         1% 
 
Nets: Any concern              1719          909        810          210++E     291++aE    299++E     595++E    1113--       1462-       251+a 
                                 83%          84%        82%          90%        95%        93%        92%        79%          82%        89% 
 
Nets: Concerns 
around content/ 
contact with others            1585          845        740          199++E     279++E     279++E     563++E    1011--       1337--      242++A 
                                 76%          78%        75%          85%        91%        86%        87%        72%          75%        86% 
 
Nets: Concerns 
around data/privacy             636          365+b      271-          70        115+e      125++E     230++e     403-         554         79 
                                 31%          34%        27%          30%        37%        39%        35%        28%          31%        28% 
 
Nets: Concerns 
around hacking/security         800          432        368           94        133        141        275+e      519          713+b       83-- 
                                 38%          40%        37%          40%        43%        44%        42%        37%          40%        29% 
 
Net - No concerns               309          157        152           22-        14--       23--       50--      255++ABCD    278         29 
                                 15%          14%        15%           9%         5%         7%         8%        18%          16%        10% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         548          320++B     228--         63        100+e      110++E     201++e     345-         475         69 
                                 26%          29%        23%          27%        33%        34%        31%        24%          27%        24% 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          7.5B       6.3          7.5        8.3E       8.3E       8.1E       6.4          7.1        5.9 
Standard deviation             7.97         8.22       7.65         7.74       7.40       7.95       7.90       7.92         8.16       6.35 
Standard error                  .22          .30        .31          .61        .51        .54        .37        .27          .24        .50 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Bullying, abusive 
behaviour or threats            932           61        104e        75e        97Efh      43--       71         98EfH     105-       120e        29Eh       56++EFHjL  73e         820        112         85         27 
                                      ++BCdEFgHI 
                                             JKL 
                                 45%          73%        45%        45%        52%        30%        38%        53%        36%        44%        46%        54%        44%          45%        47%        45%        54% 
 
Sexual/ 
pornographic content            870           52         64--       59         94BcEHJ    46-       103++BCEHJ  80bH       76--      139+BcEHJ   21--       60         76BeHJ      760        110         84         27 
                                       ++BCEgHJl                                                                                                     ++BCEGHJL 
                                 42%          62%        28%        36%        50%        32%        55%        43%        26%        51%        33%        58%        46%          41%        46%        45%        53% 
 
Violent/ 
disturbing content              739           47         70         62hJ       92++BEfHIJ 37-        62         82bEHiJ    75--       84         15--       45++bEHIJ  69+bEHiJ    636-       103+a       78         25a 
                                      ++BcEFHIJl 
                                 36%          56%        31%        37%        49%        25%        33%        44%        26%        31%        24%        43%        41%          35%        43%        42%        49% 
 
People pretending 
to be another person            739           60         68         63ej       79bEfhiJ   35-        52         76EfiJ     88         78         17--       47++BEFHIJ 77++BEFHIJ  632--      106++A      79         27+A 
                                      ++BCDEFGHI 
                                             JKL 
                                 36%          72%        30%        38%        42%        24%        28%        41%        30%        29%        27%        45%        46%          34%        45%        42%        54% 
 
Spending too 
much time online                659           38+EfHi    71         59h        79+EfHI    35         49         62         67-        73         20h        37eH       69++bEFHIJ  566-        92+a       67         25++A 
                                 32%          46%        31%        35%        42%        24%        26%        33%        23%        27%        32%        35%        41%          31%        39%        36%        51% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           643           46         43--       58BhI      80++BEHI   35         56b        71BeHI     66-        55--       23+BEHI    48         61+BeHI     544--       99++A      65         34++ABC 
                                      ++BcEFgHIj                                                                                                    ++BcEFHIjL 
                                               l 
                                 31%          55%        19%        35%        43%        24%        30%        38%        23%        20%        37%        47%        37%          30%        42%        34%        68% 
 
Offensive 
videos/pictures                 617           41         47-        50j        76++BEHIJ  34         55         68BHiJ     59--       60-        12--       46         70++BcEfHIJ 524--       93++A      69         25++A 
                                       ++BcEfHIJ                                                                                                     ++BcEFHIJ 
                                 30%          50%        21%        30%        41%        24%        29%        36%        20%        22%        19%        44%        42%          28%        39%        37%        49% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         573           40         53         45         56e        24-        48         59eh       58-        77e        16         40         57++bEHj    504         68         46         22+abc 
                                      ++BCdEFgHI                                                                                                     ++BcEfHiJ 
                                              Jl 
                                 28%          49%        23%        27%        30%        17%        26%        31%        20%        28%        26%        38%        34%          27%        29%        25%        44% 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           557           31BehJ     44-        38j        64behJ     30         59bhJ      47J        59j        69J         8--       40         66++BCEGHIJ 486         71         52         19 
                                                                                                                                                     ++BCEGHIJ 
                                 27%          38%        19%        23%        34%        21%        32%        25%        20%        26%        13%        38%        40%          26%        30%        28%        39% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              549           39         46         43         69+BEHI    29         47         54i        55-        47--       18hI       46         57++BEHI    463--       87++A      58         29++AbC 
                                      ++BCEFgHIJ                                                                                                    ++BCEFGHIJ 
                                                                                                                                                             L 
                                 26%          47%        20%        26%        37%        20%        25%        29%        19%        17%        28%        44%        35%          25%        36%        31%        57% 
 
Scams/ fraud                    522           24         40-        35         71++BCgHIJ 39         54bj       42         59         56         11--       33+BcHIJ   58++BCgHIJ  452         70         49         21++Ac 
                                 25%          29%        17%        21%        38%        27%        29%        22%        20%        21%        18%        31%        35%          25%        30%        26%        43% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 516           44         46         58+BefgHIJ 62+begHIJ  29         40         36         49-        45-         8--       41         57++BEFGHIJ 445         71         48         23++Abc 
                                      ++BcdEFGHI                                                                                                     ++BEFGHIJ 
                                              Jl 
                                 25%          53%        20%        35%        33%        20%        21%        19%        17%        17%        14%        39%        34%          24%        30%        26%        46% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             510           45         34--       40         50bj       24         41         43         59         81BehJ      9--       35++BEfgHJ 49+BEhJ     442         68         48         20+a 
                                      ++BCDEFGHI 
                                             JKL 
                                 25%          54%        15%        24%        27%        17%        22%        23%        20%        30%        15%        33%        30%          24%        29%        26%        40% 
 
Harmful or misleading 
advertising                     486           22bcJ      32--       23-        61+BCehJ   26j        49bcJ      45J        56J        77BCJ       6--       38         53++BCEHJ   424         62         40         22++AbC 
                                                                                                                                                     ++BCEfgHJ 
                                 23%          26%        14%        14%        32%        18%        26%        24%        19%        28%         9%        36%        32%          23%        26%        21%        43% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           481           38         25--       40B        59+BeHiJ   23         49Bj       44B        50         50         10--       36         56++BcEgHIJ 403--       79++A      56a        23++A 
                                      ++BCEfGHIJ                                                                                                     ++BcEgHIJ 
                                 23%          46%        11%        24%        32%        16%        26%        24%        17%        18%        16%        35%        34%          22%        33%        30%        45% 
 
My personal data 
being processed without 
my knowledge/consent            462           29+BcegHiJ 38         32         67         27         44j        37         47-        50          8--       32         53++BCEGHIJ 401         62         41         21++Abc 
                                                                        ++BCEGHIJ                                                                    ++BcegHIJ 
                                 22%          35%        16%        19%        36%        18%        24%        20%        16%        18%        12%        30%        32%          22%        26%        22%        41% 
 
Fake images/fake videos, 
 e.g. deep fake videos          457           26BcefHJ   34-        28         64         26         29         52bfhJ     43-        54          8--       35         58++BCEFHIJ 390-        67+a       44         23++AbC 
                                                                        ++BCEFHIJ                                                                    ++BCEFHIJ 
                                 22%          32%        15%        17%        34%        18%        15%        28%        15%        20%        13%        34%        35%          21%        28%        24%        45% 
 
Offensive language              449           29+BCeHiJ  30-        18--       64++BCeHIJ 27         42c        46bcj      44-        52          8--       32++BCEHIJ 57++BCEfHIJ 379-        70+a       50         19++A 
                                 22%          35%        13%        11%        34%        18%        22%        25%        15%        19%        13%        31%        34%          21%        29%        27%        38% 
 
My personal information 
being stolen/hacked             446           23bj       35         31         66         24         39         36         47         48          9--       33         55          386         60         37         23++ABC 
                                                                       ++BCEfgHIJ                                                                   ++BCEfGHIJ ++BCEfGHIJ 
                                 21%          28%        15%        19%        35%        16%        21%        19%        16%        18%        14%        32%        33%          21%        25%        20%        46% 
 
Hate speech / 
 inciting violence              443           23bcJ      29-        23-        59++BCEhIJ 22         42bJ       46bcJ      55J        46j         6--       38         54++BCEHIJ  381         61         38         23++ABC 
                                                                                                                                                    ++BCEFgHIJ 
                                 21%          28%        13%        14%        31%        15%        22%        24%        19%        17%         9%        37%        32%          21%        26%        20%        46% 
 
Private information 
being made 
public (e.g. photos             417           35         35         28         61         21         43hiJ      32         38-        34-         7--       34         50++BCEGHIJ 361         56         37         18++Ac 
                                      ++BCEfGHIJ                        ++BCEGHIJ                                                                    ++BCEGHIJ 
                                 20%          42%        15%        17%        33%        14%        23%        17%        13%        13%        11%        32%        30%          20%        23%        20%        37% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393           22BcJ      21--       22         63         22         33j        36bj       42         56BJ        6--       27++BCeHJ  44++BCeHJ   338         55         36         19++AbC 
                                                                       ++BCEfgHiJ 
                                 19%          26%         9%        13%        33%        15%        18%        19%        15%        21%         9%        26%        26%          18%        23%        19%        39% 
 
Promotion of terrorism/ 
 radicalisation                 390           18BJ       15--       28bj       52+BEhiJ   18         38BJ       39BJ       48bJ       47BJ        5--       34         47++BcEHIJ  336         54         36         17++Ac 
                                                                                                                                                    ++BCEfgHIJ 
                                 19%          22%         7%        17%        28%        13%        20%        21%        16%        17%         7%        33%        28%          18%        23%        19%        34% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             389           23BcfhiJ   27-        23         56         25j        26         40bJ       44j        42j         5--       28         49++BCeFHIJ 329-        60+a       44         16+a 
                                                                        ++BCeFHIJ                                                                    ++BCeFHIJ 
                                 19%          28%        12%        14%        30%        17%        14%        21%        15%        15%         8%        27%        29%          18%        25%        23%        32% 
 
Spending too much money 
online/ spending money 
you did not mean to             333           19Be       13--       20         41Bei      15         38B        35B        40b        33          8B        25++BCEHIJ 46++BCEHIJ  281-        53+a       35         18++Ac 
                                 16%          23%         6%        12%        22%        11%        20%        19%        14%        12%        13%        24%        28%          15%        22%        18%        36% 
 
Spam emails                     330           13         17--       24         52         15         33bj       27         42         32          5--       23++BEhIJ  48          288         43         28         14+a 
                                                                        ++BcEgHIJ                                                                              ++aBCEfGHI 
                                                                                                                                                                       Jk 
                                 16%          15%         8%        15%        28%        11%        17%        15%        14%        12%         8%        22%        29%          16%        18%        15%        28% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          306           19BcJ      12--       17         46         16         22         31Bj       41bj       32b         4--       23         43          261         45         30         16++Ac 
                                                                        ++BCefhIJ                                                                    ++BCEfhIJ ++BCEFgHIJ 
                                 15%          22%         5%        10%        25%        11%        12%        16%        14%        12%         7%        22%        26%          14%        19%        16%        31% 
 
Government/ 
agency surveillance             179           10Bc        2--        5-        32         10B        14B        20Bc       18b        20B         3-B       16         30++BCEFHIJ 150         29         22          7 
                                                                        ++BCefHiJ                                                                    ++BCEfHIJ 
                                  9%          12%         1%         3%        17%         7%         8%        10%         6%         8%         4%        16%        18%           8%        12%        12%        14% 
 
Other                            76            2         10cl        --         8c        11+CiL     10cl       10cl       13cl        5          3CL        3c         2-          70          6          5          2 
                                  4%           2%         5%         -%         4%         7%         5%         5%         5%         2%         5%         3%         1%           4%         3%         2%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Refused                           5            -          -          -          2          -          -          -          3+         -          -          -          *            5          -          -          - 
                                  *%           -%         -%         -%         1%         -%         -%         -%         1%         -%         -%         -%         *%           *%         -%         -%         -% 
 
None                            309            7         38FI       28FI       20i        46          9--       29FI       79          9--        8FI       16FI       19fI        269         40         37d         2 
                                                                                  ++ABcDFGIJ                       ++AbDFgIJK 
                                                                                          KL                                L 
                                 15%           8%        17%        17%        11%        32%         5%        16%        27%         3%        12%        15%        11%          15%        17%        20%         5% 
 
Dont know                        47            -          6          4          4          2          -          -         13fg        4          1fg        3fg       13           38          9          7          2 
                                                                                                                                                               ++abcdEFGI 
                                                                                                                                                                       JK 
                                  2%           -%         3%         2%         2%         1%         -%         -%         4%         1%         1%         2%         8%           2%         4%         4%         5% 
 
Nets: Any concern              1719           77EHkl    184eh      135eh      162EH       98--      178        158EH      196--      258         54EHl      85EH      134EH       1529        189        144         45 
                                                                                             ++BCdEGHJK                       ++BCdEGHJK 
                                                                                                      L                                L 
                                 83%          92%        81%        81%        86%        67%        95%        84%        67%        95%        86%        82%        81%          83%        80%        77%        90% 
 
Nets: Concerns 
around content/ 
contact with others            1585           75        147--      128bEh     153BEH      82--      166        151BEH     181--      246         49BEH      82BEH     126bEH      1411c       174        129-        45+abC 
                                        +BcEHjkl                                              ++BcEHjkL                       ++BCdEgHJK 
                                                                                                                                       L 
                                 76%          90%        64%        77%        81%        56%        88%        81%        62%        91%        79%        78%        76%          77%        73%        69%        90% 
 
Nets: Concerns 
around data/privacy             636           33BeJ      43--       53bj       81++BEgHiJ 31-        63beJ      51         77         84bj       13--       37+BEhJ    69++BEGHiJ  564         73         48         24++abC 
                                 31%          40%        19%        32%        43%        21%        34%        27%        27%        31%        20%        36%        41%          31%        31%        26%        49% 
 
Nets: Concerns 
around hacking/security         800           44+BcegHiJ 68-        62        100         51         76j        67         90-        97         17--       48++BeHiJ  78++BegHiJ  703         97         68         29++abc 
                                                                        ++BcEgHIJ 
                                 38%          53%        30%        37%        53%        35%        41%        36%        31%        36%        28%        46%        47%          38%        41%        36%        58% 
 
Net - No concerns               309            7         38FI       28FI       20i        46          9--       29FI       79          9--        8FI       16FI       19fI        269         40         37d         2 
                                                                                  ++ABcDFGIJ                       ++AbDFgIJK 
                                                                                          KL                                L 
                                 15%           8%        17%        17%        11%        32%         5%        16%        27%         3%        12%        15%        11%          15%        17%        20%         5% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         548           32+BeHJ    38--       40         72++BcEgHJ 28         56bJ       46         59         76bJ       11--       34+BEHJ    58++BcEgHJ  479         69         46         23++AbC 
                                 26%          38%        16%        24%        38%        19%        30%        24%        20%        28%        17%        33%        35%          26%        29%        25%        46% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0         11.0        4.8        6.3j       9.7BCEfHIJ 5.3        6.9bj      7.4BhJ     5.3        6.1j       4.9        9.9        9.5BCEFgHIJ  6.8        8.5A       7.5       12.1AbC 
                                        BCEFgHIJ                                                                                                      BCEFgHIJ 
Standard deviation             7.97         8.15       5.99       6.68       9.42       8.17       7.26       8.63       7.55       5.62       5.40       9.65      10.20         7.79       9.11       8.48      10.45 
Standard error                  .22         1.10        .53        .65        .92        .83        .73        .84        .61        .46        .29        .52        .54          .23        .70        .75       1.59 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Bullying, abusive 
behaviour or threats            932          407         86        292         65         43          139        470          487+Cd     316c       128--       71          401        318        195          9 
                                 45%          47%        46%        46%        44%        36%          43%        46%          48%        44%        36%        36%          43%        47%        45%        35% 
 
Sexual/ 
pornographic content            870          374         69        258         71         54          129        425          469++CD    294Cd      107--       59--        327--      338++A     194A         5 
                                 42%          44%        37%        40%        48%        45%          40%        42%          47%        41%        30%        31%          35%        50%        45%        20% 
 
Violent/ 
disturbing content              739          317         58        229         59         39          118        372          381C       261c        98--       59          256--      285++A     184++A       7 
                                 36%          37%        31%        36%        39%        32%          36%        37%          38%        37%        27%        30%          27%        42%        43%        26% 
 
People pretending 
to be another person            739          332+        64        228         46         32          125        398++        376Cd      282+Cd      80--       52-         257--      295++A     176+A        7 
                                 36%          39%        34%        36%        31%        27%          39%        39%          37%        40%        22%        27%          27%        44%        41%        28% 
 
Spending too 
much time online                659          262         63        216         43         38          104        332          308        251+        99         55          244--      255++A     150A         8 
                                 32%          30%        34%        34%        29%        31%          32%        33%          31%        35%        28%        28%          26%        38%        35%        29% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           643          284         56        190         43         37          105        341+         333C       233C        76--       50          228--      242++A     164++A       4 
                                 31%          33%        30%        30%        29%        30%          32%        34%          33%        33%        21%        26%          24%        36%        38%        14% 
 
Offensive 
videos/pictures                 617          271         48        193         49         28           90        319          322C       217c        79--       53          238--      226+A      144A         5 
                                 30%          32%        26%        30%        33%        23%          28%        31%          32%        30%        22%        27%          25%        34%        34%        20% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         573          249         55        183         31         26           87        282          296cd      200         76-        38-         211--      211+A      141+A        6 
                                 28%          29%        30%        29%        21%        22%          27%        28%          29%        28%        21%        19%          22%        31%        33%        23% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           557          263++c      43        152         48         26           75        297+         293Cd      204Cd       59--       37-         191--      213++A     145++A       4 
                                 27%          31%        23%        24%        32%        22%          23%        29%          29%        29%        17%        19%          20%        32%        34%        14% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              549          242         45        163         40         33           84        288          282Cd      206Cd       61--       35-         160--      232++A     142++A       7 
                                 26%          28%        24%        26%        27%        28%          26%        28%          28%        29%        17%        18%          17%        34%        33%        27% 
 
Scams/ fraud                    522          228         43        162         41         22           72        250          264        170         89         49          202--      184a       129+A        3 
                                 25%          26%        23%        25%        28%        18%          22%        25%          26%        24%        25%        25%          22%        27%        30%        13% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 516          243+b       32-       163         31         26           80        273          267Cd      190Cd       59--       34          172--      208++A     129+A        4 
                                 25%          28%        17%        26%        21%        21%          25%        27%          26%        27%        16%        18%          18%        31%        30%        15% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             510          223         37        159         32         29           76        249          266Cd      187Cd       57--       30-         164--      207++A     133++A       3 
                                 25%          26%        20%        25%        21%        24%          23%        25%          26%        26%        16%        16%          17%        31%        31%        10% 
 
Harmful or misleading 
advertising                     486          216         39        138         43         22           86        226          248        164         73         37          168--      187++A     122+A        4 
                                 23%          25%        21%        22%        29%        18%          27%        22%          25%        23%        21%        19%          18%        28%        28%        16% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           481          221b        32        151         35         24           78        234          257+CD     176CD       48--       24--        153--      200++A     121+A        3 
                                 23%          26%        17%        24%        23%        20%          24%        23%          26%        25%        13%        12%          16%        30%        28%        12% 
 
My personal data 
being processed without 
my knowledge/consent            462          210         37        139         29         23           74        227          227        174c        61-        33          159--      185++A     111A         4 
                                 22%          24%        20%        22%        20%        19%          23%        22%          23%        24%        17%        17%          17%        28%        26%        14% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Fake images/fake videos, 
 e.g. deep fake videos          457          221++C      33        118-        33         31           78        219          244Cd      165C        47--       29          148--      182++A     121++A       2 
                                 22%          26%        18%        19%        22%        26%          24%        22%          24%        23%        13%        15%          16%        27%        28%         7% 
 
Offensive language              449          190         30        138         34         28           74        216          233c       159         58-        34          158--      164A       119++A       2 
                                 22%          22%        16%        22%        23%        23%          23%        21%          23%        22%        16%        18%          17%        24%        28%         9% 
 
My personal information 
being stolen/hacked             446          190         43        125         36         26           82        223          232        152         62         34          165--      163A       112+A        2 
                                 21%          22%        23%        20%        24%        22%          25%        22%          23%        21%        17%        18%          18%        24%        26%         6% 
 
Hate speech / 
 inciting violence              443          194         35        125         38         27           74        216          228c       160c        55-        35          149--      170+A      117++A       2 
                                 21%          23%        19%        20%        26%        23%          23%        21%          23%        22%        15%        18%          16%        25%        27%         6% 
 
Private information 
being made 
public (e.g. photos             417          193         32        119         29         23           81        191          205        159c        52-        35          144--      163++A     102A         4 
                                 20%          22%        17%        19%        19%        20%          25%        19%          20%        22%        15%        18%          15%        24%        24%        14% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393          177b        24        113         32         27           65        190          201c       146c        45--       27          138--      141A       107++A       2 
                                 19%          21%        13%        18%        22%        22%          20%        19%          20%        21%        13%        14%          15%        21%        25%         7% 
 
Promotion of terrorism/ 
 radicalisation                 390          186+bc      24        100         29         29           49        196          209C       138c        43--       26          108--      160++A     115++A       1 
                                 19%          22%        13%        16%        19%        24%          15%        19%          21%        19%        12%        13%          11%        24%        27%         5% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             389          175         30        118         28         22           54        189          196        138         55         32          132--      153++A      96A         2 
                                 19%          20%        16%        19%        19%        18%          17%        19%          19%        19%        15%        17%          14%        23%        22%         9% 
 
Spending too much money 
online/ spending money 
you did not mean to             333          164+c       25         86         27         22           49        171          172        118         43         25           97--      139++A      90++A       3 
                                 16%          19%        14%        13%        18%        18%          15%        17%          17%        17%        12%        13%          10%        21%        21%        13% 
 
Spam emails                     330          145         29         89         29         21           61        163          146        134+        51         27          122--      119a        84A         2 
                                 16%          17%        15%        14%        19%        17%          19%        16%          14%        19%        14%        14%          13%        18%        20%         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          306          144b        17         91         17         23b          53        149          163C       114C        30--       19           94--      114A        93++A       1 
                                 15%          17%         9%        14%        11%        19%          17%        15%          16%        16%         8%        10%          10%        17%        22%         5% 
 
Government/ 
agency surveillance             179           81         12         42         20c        15           39+        90           96c        64         19         12           58--       60         56++A       2 
                                  9%           9%         6%         7%        13%        13%          12%         9%          10%         9%         5%         6%           6%         9%        13%         7% 
 
Other                            76           31          4         24          6          3           15         33           39         18         19          6           29         29         18          * 
                                  4%           4%         2%         4%         4%         2%           4%         3%           4%         3%         5%         3%           3%         4%         4%         1% 
 
Refused                           5            3          -          -          -          *            -          2            3          2          *          -            3          2          -          - 
                                  *%           *%         -%         -%         -%         *%           -%         *%           *%         *%         *%         -%           *%         *%         -%         -% 
 
None                            309          121         31d        93         11-        22d          42        134          130        116         62         32          162+b       79-        65          1 
                                 15%          14%        17%        15%         7%        19%          13%        13%          13%        16%        17%        16%          17%        12%        15%         4% 
 
Dont know                        47           17          9+ace      8          4          -           20++B      14-          12--       17         19++A      13++Ab       28B         4--       11b         5 
                                  2%           2%         5%         1%         3%         -%           6%         1%           1%         2%         5%         7%           3%         1%         2%        18% 
 
Nets: Any concern              1719          719        146        535        134+b       98          262        863+         863++bCd   579        277-       149          746--      589++A     354         20 
                                 83%          84%        79%        84%        90%        81%          81%        85%          86%        81%        77%        77%          79%        87%        82%        78% 
 
Nets: Concerns 
around content/ 
contact with others            1585          670        131        488        129+Bc      93          239        800+         820++BCD   532c       233--      128--        664--      564++Ac    330         17 
                                 76%          78%        71%        77%        87%        77%          74%        79%          81%        75%        65%        66%          71%        84%        77%        66% 
 
Nets: Concerns 
around data/privacy             636          279         56        183         51         33          105        308          318c       232cd       86-        45          224--      246++A     157+A        6 
                                 31%          32%        30%        29%        34%        28%          32%        30%          32%        33%        24%        23%          24%        36%        36%        22% 
 
Nets: Concerns 
around hacking/security         800          347e        68        250         57         34          128        379          404        264        132         69          318--      289+A      178a         7 
                                 38%          40%        37%        39%        39%        28%          39%        37%          40%        37%        37%        36%          34%        43%        41%        26% 
 
Net - No concerns               309          121         31d        93         11-        22d          42        134          130        116         62         32          162+b       79-        65          1 
                                 15%          14%        17%        15%         7%        19%          13%        13%          13%        16%        17%        16%          17%        12%        15%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         548          242         43        164         43         28           90        261          282cd      195c        71-        36-         188--      212++A     139++A       4 
                                 26%          28%        23%        26%        29%        23%          28%        26%          28%        27%        20%        19%          20%        31%        32%        16% 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          7.5        6.1        6.8        7.1        6.6          7.1        7.1          7.4Cd      7.3Cd      5.1        5.4          5.4        8.2Ad      8.4A       4.1 
Standard deviation             7.97         8.39       7.12       7.55       7.54       8.70         8.53       7.98         8.00       8.34       6.82       7.46         6.99       8.12       9.00       6.47 
Standard error                  .22          .35        .63        .38        .78       1.01          .59        .30          .31        .39        .47        .68          .29        .38        .51       1.58 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Bullying, abusive 
behaviour or threats            932          932++E     932++aE    436++ABE   514++AbE     ---        862++E     716++AE    583++E     691++E      63--        646++E     486++E     441++aE    324++aE    271-- 
                                 45%          54%        59%        69%        64%         -%          48%        56%        53%        52%        23%          50%        55%        57%        57%        36% 
 
Sexual/ 
pornographic content            870          870++E     870++aE    430++ABE   512++ABE     ---        796++E     678++AcdE  525++E     625++E      66--        629++E     488++aE    420++E     320++aE    224-- 
                                 42%          51%        55%        68%        64%         -%          45%        53%        48%        47%        25%          49%        55%        54%        56%        30% 
 
Violent/ 
disturbing content              739          739++E     739++E     402++ABE   474++ABE     ---        670++E     568++AE    485++AE    565++aE     62--        540++E     419++E     375++aE    296++AE    187-- 
                                 36%          43%        47%        63%        59%         -%          38%        44%        44%        43%        23%          42%        47%        48%        52%        25% 
 
People pretending 
to be another person            739          739++E     739++E     396++ABE   459++ABE     ---        686++E     570++AE    500++AE    559++E      45--        542++E     403++E     397++AE    281++aE    183-- 
                                 36%          43%        47%        62%        57%         -%          38%        44%        45%        42%        16%          42%        45%        51%        49%        24% 
 
Spending too 
much time online                659          659++E     618++E     362++ABE   415++ABE     ---        608++E     478++E     444++AE    489++E      40--        467++E     341++E     322++E     222++E     174-- 
                                 32%          38%        39%        57%        52%         -%          34%        37%        40%        37%        15%          36%        38%        41%        39%        23% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           643          643++E     643++E     376++ABdE  420++ABE     ---        594++E     517++AE    433++AE    513++aE     42--        456++E     362++aE    333++AE    273++AbE   174-- 
                                 31%          37%        41%        59%        53%         -%          33%        40%        39%        39%        16%          36%        41%        43%        48%        23% 
 
Offensive 
videos/pictures                 617          617++E     617++E     382++ABE   431++ABE     ---        577++E     496++AE    414++aE    486++aE     37--        436++E     349++aE    301++E     239++AE    169-- 
                                 30%          36%        39%        60%        54%         -%          32%        38%        38%        37%        14%          34%        39%        39%        42%        23% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         573          573++E     573++E     353++ABdE  383++ABE     ---        532++E     452++aE    395++AE    440++E      36--        421++E     321++E     295++aE    217++E     136-- 
                                 28%          33%        36%        55%        48%         -%          30%        35%        36%        33%        13%          33%        36%        38%        38%        18% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           557          557++E     557++E     338++ABE   391++ABE     ---        515++E     456++AE    360++E     409++E      36--        421++E     329++E     282++E     219++aE    124-- 
                                 27%          32%        35%        53%        49%         -%          29%        35%        33%        31%        13%          33%        37%        36%        39%        17% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              549          549++E     549++E     352++ABE   400++ABE     ---        508++E     429++aE    387++AE    452++AE     34--        411++E     331++aE    311++AE    227++AE    127-- 
                                 26%          32%        35%        55%        50%         -%          28%        33%        35%        34%        13%          32%        37%        40%        40%        17% 
 
Scams/ fraud                    522          522++E     483++E     378++ABE   522++ABE     ---        481++E     386++E     359++aE    423++aE     36--        348+e      276++E     248++E     202++AE    162- 
                                 25%          30%        30%        59%        65%         -%          27%        30%        33%        32%        13%          27%        31%        32%        36%        22% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 516          516++E     516++E     329++ABdE  360++ABE     ---        479++E     415++aE    349++aE    404++E      31--        385++E     313++aE    279++aE    206++aE    121-- 
                                 25%          30%        33%        52%        45%         -%          27%        32%        32%        31%        11%          30%        35%        36%        36%        16% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             510          510++E     510++E     357++ABDE  381++ABE     ---        471++E     420++AE    358++AE    410++aE     33--        377++E     301++E     265++E     204++aE    126-- 
                                 25%          30%        32%        56%        48%         -%          26%        33%        33%        31%        12%          29%        34%        34%        36%        17% 
 
Harmful or misleading 
advertising                     486          486++E     486++E     351++ABdE  387++ABE     ---        454++E     397++AE    341++aE    385++E      26--        349++E     287++aE    250++aE    191++aE    119-- 
                                 23%          28%        31%        55%        48%         -%          25%        31%        31%        29%         9%          27%        32%        32%        34%        16% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           481          481++E     481++E     340++ABE   376++ABE     ---        442++E     392++AE    336++AE    385++aE     33--        364++E     300++aE    269++aE    209++AE    107-- 
                                 23%          28%        30%        53%        47%         -%          25%        30%        31%        29%        12%          28%        34%        35%        37%        14% 
 
My personal data 
being processed without 
my knowledge/consent            462          462++E     439++E     462++ABDE  407++ABE     ---        429++E     356++E     337++AE    365++E      28--        340++E     267++E     262++AE    196++AE    111-- 
                                 22%          27%        28%        73%        51%         -%          24%        28%        31%        28%        10%          27%        30%        34%        35%        15% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Fake images/fake videos, 
 e.g. deep fake videos          457          457++E     457++E     347++ABdE  377++ABE     ---        420++E     379++AE    329++AE    355++E      29--        357++E     311++AE    250++E     201++AE     88-- 
                                 22%          27%        29%        55%        47%         -%          24%        29%        30%        27%        11%          28%        35%        32%        35%        12% 
 
Offensive language              449          449++E     449++E     293++ABE   324++ABE     ---        412++E     354++aE    311++aE    350++E      30--        330++E     255++E     225++E     186++aE    105-- 
                                 22%          26%        28%        46%        41%         -%          23%        27%        28%        27%        11%          26%        29%        29%        33%        14% 
 
My personal information 
being stolen/hacked             446          446++E     428++E     367++ABE   446++ABE     ---        407++E     354++aE    320++AE    354++aE     34--        330++E     263++E     248++aE    209++AbE   112-- 
                                 21%          26%        27%        58%        56%         -%          23%        27%        29%        27%        13%          26%        30%        32%        37%        15% 
 
Hate speech / 
 inciting violence              443          443++E     443++E     326++ABE   368++ABE     ---        406++E     368++AE    328++AE    361++aE     31--        338++E     273++E     244++aE    188++aE     98-- 
                                 21%          26%        28%        51%        46%         -%          23%        29%        30%        27%        12%          26%        31%        31%        33%        13% 
 
Private information 
being made 
public (e.g. photos             417          417++E     405++E     360++ABE   417++ABE     ---        380++E     336++aE    302++AE    340++aE     32--        316++E     243++E     244++AE    183++AE     95-- 
                                 20%          24%        26%        57%        52%         -%          21%        26%        27%        26%        12%          25%        27%        31%        32%        13% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393          393++E     393++E     321++ABdE  340++ABE     ---        362++E     324++aE    290++AE    305++E      27--        299++E     262++AE    221++aE    175++AE     85-- 
                                 19%          23%        25%        50%        43%         -%          20%        25%        26%        23%        10%          23%        30%        28%        31%        11% 
 
Promotion of terrorism/ 
 radicalisation                 390          390++E     390++E     294++ABE   325++ABE     ---        355++E     319++AE    282++AE    313++aE     28--        296++E     247++aE    225++aE    175++AE     80-- 
                                 19%          23%        25%        46%        41%         -%          20%        25%        26%        24%        10%          23%        28%        29%        31%        11% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             389          389++E     379++E     329++ABE   389++ABE     ---        358++E     313++aE    285++AE    325++aE     25--        281++E     224++E     214++aE    164++AE     94-- 
                                 19%          23%        24%        52%        49%         -%          20%        24%        26%        25%         9%          22%        25%        28%        29%        13% 
 
Spending too much money 
online/ spending money 
you did not mean to             333          333++E     329++E     261++ABE   287++ABE     ---        303+E      263++E     239++aE    263++E      25--        247++E     202++E     184++E     143++aE     76-- 
                                 16%          19%        21%        41%        36%         -%          17%        20%        22%        20%         9%          19%        23%        24%        25%        10% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Spam emails                     330          330++E     318++E     330++ABDE  303++ABE     ---        300+e      256++E     235++aE    263++E      28-         252++E     201++E     186++E     149++AE     73-- 
                                 16%          19%        20%        52%        38%         -%          17%        20%        21%        20%        10%          20%        23%        24%        26%        10% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          306          306++E     306++E     306++ABDE  281++ABE     ---        281++E     255++aE    234++AE    252++aE     21--        228++E     195++aE    177++aE    141++AE     76-- 
                                 15%          18%        19%        48%        35%         -%          16%        20%        21%        19%         8%          18%        22%        23%        25%        10% 
 
Government/ 
agency surveillance             179          179++E     179++E     179++ABdE  170++ABE     ---        162        146++e     135++aE    141++e      14          135++E     122++E     101++E      91++AE     42-- 
                                  9%          10%        11%        28%        21%         -%           9%        11%        12%        11%         5%          11%        14%        13%        16%         6% 
 
Other                            76           76++BCDE   36--e      10--       15--        ---         62         38         36         38         15           52         27         34         21         22 
                                  4%           4%         2%         2%         2%         -%           3%         3%         3%         3%         5%           4%         3%         4%         4%         3% 
 
Refused                           5            ---        ---        -          -          -            5          5          2          5          -            5          5+         3          3          - 
                                  *%           -%         -%         -%         -%         -%           *%         *%         *%         *%         -%           *%         1%         *%         1%         -% 
 
None                            309            ---        ---        ---        ---      309++ABCD    188--B      91--      134--B     137--b     119++ABCD    125--d      75--       68--       35--      175++ABCD 
                                 15%           -%         -%         -%         -%       100%          11%         7%        12%        10%        44%          10%         8%         9%         6%        23% 
 
Dont know                        47            ---        ---        ---        ---        --          31--       12--       19         22          8b          16--        3--       10          9b        27+ABc 
                                  2%           -%         -%         -%         -%         -%           2%         1%         2%         2%         3%           1%         *%         1%         1%         4% 
 
Nets: Any concern              1719         1719++E    1585++E     636++E     800++E       ---       1562++E    1181++ACDE  948++E    1156++E     144--       1136++E     805++E     695++E     522++E     544-- 
                                 83%         100%       100%       100%       100%         -%          87%        92%        86%        88%        53%          89%        91%        90%        92%        73% 
 
Nets: Concerns 
around content/ 
contact with others            1585         1585++E    1585++ACDE  605++E     741++E       ---       1455++E    1143++ACDE  891++E    1084++E     119--       1079++E     783++aE    663++E     503++aE    472-- 
                                 76%          92%       100%        95%        93%         -%          81%        89%        81%        82%        44%          84%        88%        85%        88%        63% 
 
Nets: Concerns 
around data/privacy             636          636++E     605++E     636++ABDE  533++ABE     ---        589++E     481++aE    442++AE    498++aE     41--        460++E     359++E     338++AE    252++AE    163-- 
                                 31%          37%        38%       100%        67%         -%          33%        37%        40%        38%        15%          36%        40%        44%        44%        22% 
 
Nets: Concerns 
around hacking/security         800          800++E     741++E     533++ABE   800++ABCE    ---        731++E     588++aE    519++aE    616++aE     62--        545++E     409++E     384++aE    298++AbE   232-- 
                                 38%          47%        47%        84%       100%         -%          41%        46%        47%        47%        23%          43%        46%        50%        52%        31% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Net - No concerns               309            ---        ---        ---        ---      309++ABCD    188--B      91--      134--B     137--b     119++ABCD    125--d      75--       68--       35--      175++ABCD 
                                 15%           -%         -%         -%         -%       100%          11%         7%        12%        10%        44%          10%         8%         9%         6%        23% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         548          548++E     525++E     548++ABDE  465++ABE     ---        507++E     420++aE    388++AE    429++aE     34--        393++E     311++E     296++AE    226++AE    142-- 
                                 26%          32%        33%        86%        58%         -%          28%        33%        35%        33%        13%          31%        35%        38%        40%        19% 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          8.4E       9.0E      15.4ABDE   13.6ABE       -          7.5E       8.9AE      9.0AE      8.5AE      3.6          8.3E       9.4AE      9.8AE     10.3AE      4.8 
Standard deviation             7.97         8.04       8.10       8.76       8.80          -         7.99       8.44       8.85       8.45       6.77         8.37       8.85       8.88       9.08       6.79 
Standard error                  .22          .24        .25        .42        .38          -          .24        .29        .33        .29        .50          .29        .36        .38        .46        .31 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Bullying, abusive 
behaviour or threats            932          206++B     683--        593++      680++      540        377        570++        423-       336+A      136         37          462-       310         99         61+A 
                                 45%          52%        42%          50%        50%        47%        47%        49%          41%        50%        46%        43%          42%        47%        46%        59% 
 
Sexual/ 
pornographic content            870          214++B     619--        539++      613++      544++      364+       522+         403        316+a      115         36          453        266        101         50 
                                 42%          54%        38%          46%        45%        47%        45%        45%          39%        47%        39%        42%          41%        41%        47%        49% 
 
Violent/ 
disturbing content              739          184++B     529--        472++      523++      438+       309        419          344        278++aC     82-        35          380        235         92+a       32 
                                 36%          46%        33%          40%        38%        38%        38%        36%          34%        41%        28%        41%          34%        36%        43%        31% 
 
People pretending 
to be another person            739          171++B     547-         490++      549++      458++      332++      468++        328--      276++A     103         32          378        234         84         42 
                                 36%          43%        34%          42%        40%        40%        41%        40%          32%        41%        35%        37%          34%        36%        39%        41% 
 
Spending too 
much time online                659          132        502          426++      455        385        280        386          330c       220         73-        36c         365        187         74         33 
                                 32%          33%        31%          36%        33%        33%        35%        33%          32%        32%        25%        42%          33%        29%        34%        32% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           643          152++B     459--        423++      474++      374        274+       397++        310        215         83         34          343        182         79b        38 
                                 31%          38%        29%          36%        35%        33%        34%        34%          30%        32%        28%        40%          31%        28%        37%        38% 
 
Offensive 
videos/pictures                 617          153++B     448--        394++      445++      358        269+       384++        296        207         80         34          320        192         74         32 
                                 30%          38%        28%          33%        33%        31%        33%        33%          29%        31%        27%        40%          29%        29%        34%        32% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         573          141++B     412--        370++      412++      353++      240        345          246--      211+A       86         30          287        179         72         34 
                                 28%          35%        26%          31%        30%        31%        30%        30%          24%        31%        29%        35%          26%        27%        34%        33% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           557          150++B     381--        339+       400++      342++      240+       328          232--      207+A       88a        30a         279        179         68         30 
                                 27%          38%        24%          29%        29%        30%        30%        28%          23%        31%        30%        35%          25%        27%        32%        30% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              549          137++B     391--        357++      379        324        208        307          245-       202+a       74         27          285        160         67         38+ab 
                                 26%          34%        24%          30%        28%        28%        26%        26%          24%        30%        25%        32%          26%        24%        31%        37% 
 
Scams/ fraud                    522          123+b      377--        331++      349        295        227+       306          248        180         67         28          263        166         69+a       24 
                                 25%          31%        23%          28%        26%        26%        28%        26%          24%        27%        23%        33%          24%        25%        32%        23% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 516          126++B     366--        326++      360        310+       225+       310          220--      186a        80         30a         258        163         67a        27 
                                 25%          32%        23%          28%        26%        27%        28%        27%          21%        27%        27%        35%          23%        25%        31%        27% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             510          108        377          346++      375++      312+       208        308          222-       177         86a        24          253        155         67+a       35+a 
                                 25%          27%        23%          29%        27%        27%        26%        26%          22%        26%        29%        28%          23%        24%        31%        34% 
 
Harmful or misleading 
advertising                     486          117++B     345--        320++      342+       291        204        276          203--      181+A       73         30+A        243        141         69++AB     32 
                                 23%          29%        21%          27%        25%        25%        25%        24%          20%        27%        25%        34%          22%        22%        32%        31% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           481          129++B     328--        310++      355++      296+       187        278          213        173         68         27a         235        151         72++Ab     23 
                                 23%          32%        20%          26%        26%        26%        23%        24%          21%        26%        23%        32%          21%        23%        34%        23% 
 
My personal data 
being processed without 
my knowledge/consent            462          117++B     331--        286+       310        252        180        272          209        156         65         33++ABC     231        143         60         28 
                                 22%          29%        21%          24%        23%        22%        22%        23%          20%        23%        22%        39%          21%        22%        28%        28% 
 
Fake images/fake videos, 
 e.g. deep fake videos          457          118++B     318--        296++      318        271        200+       262          181--      173+A       70         33++Abc     218-       142         64+Ab      33+a 
                                 22%          30%        20%          25%        23%        24%        25%        23%          18%        26%        24%        38%          20%        22%        30%        32% 
 
Offensive language              449          115++B     309--        301++      316        282++      197+       279+         214        143         67         25          237        117-        62+aB      33+aB 
                                 22%          29%        19%          26%        23%        25%        24%        24%          21%        21%        23%        29%          21%        18%        29%        32% 
 
My personal information 
being stolen/hacked             446          137++B     291--        291++      317+       265        198+       274+         200        156         62         28+a        221        138         58         29 
                                 21%          34%        18%          25%        23%        23%        25%        24%          20%        23%        21%        33%          20%        21%        27%        29% 
 
Hate speech / 
 inciting violence              443          131++B     291--        305++      316+       273+       197+       260          196        156         68         23          229        133         57         24 
                                 21%          33%        18%          26%        23%        24%        24%        22%          19%        23%        23%        27%          21%        20%        26%        23% 
 
Private information 
being made 
public (e.g. photos             417          102++B     298--        270++      286        249        172        237          185        151         56         25a         199-       137         60+A       21 
                                 20%          26%        19%          23%        21%        22%        21%        20%          18%        22%        19%        29%          18%        21%        28%        21% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393          103++B     272--        254++      272        241+       163        215          171-       141         55         26+A        198        114         56+ab      25 
                                 19%          26%        17%          22%        20%        21%        20%        18%          17%        21%        19%        30%          18%        17%        26%        24% 
 
Promotion of terrorism/ 
 radicalisation                 390          116++B     256--        260++      284++      231        164        231          162--      148+a       54         26+A        190        120         57+Ab      23 
                                 19%          29%        16%          22%        21%        20%        20%        20%          16%        22%        18%        30%          17%        18%        26%        22% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             389          101++B     273--        250++      260        219        166        216          169-       140         53         28++Abc     197        115         55+ab      22 
                                 19%          25%        17%          21%        19%        19%        21%        18%          16%        21%        18%        32%          18%        18%        25%        21% 
 
Spending too much money 
online/ spending money 
you did not mean to             333           99++B     222--        218++      225        197        140        187          142-       119         52         21a         163        100         47+a       23 
                                 16%          25%        14%          19%        16%        17%        17%        16%          14%        18%        18%        24%          15%        15%        22%        23% 
 
Spam emails                     330           80+b      233--        207        220        201        151+       188          151        111         44         24++Abc     173         90         46+b       21 
                                 16%          20%        15%          18%        16%        17%        19%        16%          15%        16%        15%        28%          16%        14%        22%        20% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          306           94++B     198--        208++      224+       189+       131        182          128-       113a        44         22+A        152         92         46+ab      16 
                                 15%          24%        12%          18%        16%        16%        16%        16%          12%        17%        15%        25%          14%        14%        21%        16% 
 
Government/ 
agency surveillance             179           52++B     119--        118+       125        113         87+       105           62--       72A        28         17++Abc      85         47         31++AB     16+ab 
                                  9%          13%         7%          10%         9%        10%        11%         9%           6%        11%         9%        20%           8%         7%        14%        15% 
 
Other                            76           22         52           52         55         45         37         53           39         29          6          2           39         30          4          4 
                                  4%           6%         3%           4%         4%         4%         5%         5%           4%         4%         2%         2%           4%         5%         2%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Refused                           5            4+B        ---          5          5          5          2          5            2          3          -          -            4          -          2          - 
                                  *%           1%         -%           *%         *%         *%         *%         *%           *%         1%         -%         -%           *%         -%         1%         -% 
 
None                            309           33--      273++A       152-       167--      149-       113        154          178+b       83         39          8          192++bd     80         31          6- 
                                 15%           8%        17%          13%        12%        13%        14%        13%          17%        12%        13%        10%          17%        12%        14%         6% 
 
Dont know                        47            4         43           13--       19--       13--        9-        13--         34+        10          4          -           31         13          3          * 
                                  2%           1%         3%           1%         1%         1%         1%         1%           3%         1%         1%         -%           3%         2%         2%         *% 
 
Nets: Any concern              1719          357++B    1291--       1004++     1176++      982++      681        993++        809--      580+A      252         77a         883--      560+A      179         96+Ac 
                                 83%          90%        80%          85%        86%        85%        85%        85%          79%        86%        85%        90%          80%        86%        83%        94% 
 
Nets: Concerns 
around content/ 
contact with others            1585          338++B    1177--        925+      1095++      906+       615        914+         730--      544+A      240A        71          803--      525+A      165         93++Abc 
                                 76%          85%        73%          79%        80%        79%        76%        78%          71%        80%        81%        83%          72%        80%        77%        90% 
 
Nets: Concerns 
around data/privacy             636          154++B     457--        392+       428        362        242        363          289        212         93         42++ABc     317        203         80a        36 
                                 31%          39%        28%          33%        31%        31%        30%        31%          28%        31%        32%        49%          29%        31%        37%        35% 
 
Nets: Concerns 
around hacking/security         800          187++B     584--        488++      528        437        330        455          379        273        108         40          411        250         98         40 
                                 38%          47%        36%          41%        39%        38%        41%        39%          37%        40%        36%        47%          37%        38%        46%        39% 
 
Net - No concerns               309           33--      273++A       152-       167--      149-       113        154          178+b       83         39          8          192++bd     80         31          6- 
                                 15%           8%        17%          13%        12%        13%        14%        13%          17%        12%        13%        10%          17%        12%        14%         6% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         548          144++B     385--        345++      377        315        213        319          243-       189         79         37++Abc     271        176         71a        30 
                                 26%          36%        24%          29%        28%        27%        26%        27%          24%        28%        27%        43%          24%        27%        33%        30% 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          9.1B       6.4          8.0        7.5        7.5        7.6        7.4          6.3        7.6A       6.8        9.4Ac        6.6        6.8        8.7Ab      8.3 
Standard deviation             7.97         8.83       7.65         8.39       8.14       8.18       8.59       8.11         7.46       8.32       7.90      10.28         7.79       7.72       9.09       8.53 
Standard error                  .22          .53        .24          .30        .27        .30        .37        .29          .29        .39        .58       1.31          .30        .37        .75       1.01 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Bullying, abusive 
behaviour or threats            932           36 
                                 45%          49% 
 
Sexual/ 
pornographic content            870           29 
                                 42%          39% 
 
Violent/ 
disturbing content              739           23 
                                 36%          31% 
 
People pretending 
to be another person            739           30 
                                 36%          41% 
 
Spending too 
much time online                659           27 
                                 32%          37% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           643           29 
                                 31%          39% 
 
Offensive 
videos/pictures                 617           25 
                                 30%          34% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         573           25 
                                 28%          34% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           557           22 
                                 27%          30% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              549           25 
                                 26%          34% 
 
Scams/ fraud                    522           22 
                                 25%          29% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 516           20 
                                 25%          27% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             510           24 
                                 25%          32% 
 
Harmful or misleading 
advertising                     486           27+ 
                                 23%          36% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           481           19 
                                 23%          26% 
 
My personal data 
being processed without 
my knowledge/consent            462           27+ 
                                 22%          36% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Fake images/fake videos, 
 e.g. deep fake videos          457           26+ 
                                 22%          35% 
 
Offensive language              449           24+ 
                                 22%          33% 
 
My personal information 
being stolen/hacked             446           24+ 
                                 21%          32% 
 
Hate speech / 
 inciting violence              443           21 
                                 21%          28% 
 
Private information 
being made 
public (e.g. photos             417           18 
                                 20%          24% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393           23+ 
                                 19%          31% 
 
Promotion of terrorism/ 
 radicalisation                 390           19 
                                 19%          26% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             389           20 
                                 19%          27% 
 
Spending too much money 
online/ spending money 
you did not mean to             333           18 
                                 16%          25% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Spam emails                     330           19 
                                 16%          25% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          306           15 
                                 15%          20% 
 
Government/ 
agency surveillance             179           14++ 
                                  9%          18% 
 
Other                            76            4 
                                  4%           5% 
 
Refused                           5            - 
                                  *%           -% 
 
None                            309            6 
                                 15%           8% 
 
Dont know                        47            * 
                                  2%           1% 
 
Nets: Any concern              1719           68 
                                 83%          91% 
 
Nets: Concerns 
around content/ 
contact with others            1585           64 
                                 76%          87% 
 
Nets: Concerns 
around data/privacy             636           34+ 
                                 31%          46% 
 
Nets: Concerns 
around hacking/security         800           33 
                                 38%          45% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Net - No concerns               309            6 
                                 15%           8% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         548           28 
                                 26%          38% 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          8.8 
Standard deviation             7.97         9.43 
Standard error                  .22         1.29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Bullying, abusive 
behaviour or threats            932          528++      464++      597++      271        672++      539+       364++      269++      168+        62        456++cDEE  119 
                                 45%          52%        53%        50%        47%        48%        48%        51%        54%        52%        47%        55%        47% 
 
Sexual/ 
pornographic content            870          526++cdEE  438++ee    551++      257        612+       498        343++      259++ee    180++cDEE   61        410++ee    134++ee 
                                 42%          52%        50%        46%        45%        44%        44%        48%        52%        56%        46%        50%        53% 
 
Violent/ 
disturbing content              739          451++ee    387++      484++      238++      546++      437++      340++cEE   262        163++CdEE   58        382++cEE   118++ 
                                                                                                                     ++abCDEE 
                                 36%          45%        44%        40%        41%        39%        39%        48%        52%        51%        43%        46%        47% 
 
People pretending 
to be another person            739          412++      367++      488++      220        545++      435+       323++dee   214++      140++       55        381++cdEE  107 
                                 36%          41%        42%        41%        38%        39%        39%        45%        43%        43%        41%        46%        42% 
 
Spending too 
much time online                659          375++      325++      431++      184        460        367        268++      209++DEE   128++e      50        336++DEE    87 
                                 32%          37%        37%        36%        32%        33%        33%        38%        42%        40%        38%        41%        35% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           643          391++e     334++      429++      193        482++      371        277++e     197++e     123+        41        349++cDEEi  89 
                                 31%          39%        38%        36%        33%        35%        33%        39%        39%        38%        31%        42%        35% 
 
Offensive 
videos/pictures                 617          367++      325++      402++      200+       453++      377++      282++cEe   219        132++cee    41        309++e      96+ 
                                                                                                                    ++abCdEEi 
                                 30%          36%        37%        34%        35%        32%        33%        39%        44%        41%        31%        38%        38% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         573          338++      308++c     359+       184+       440++      352++      242++      178++      125++cee    41        280++       89+ 
                                 28%          34%        35%        30%        32%        32%        31%        34%        36%        39%        31%        34%        35% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           557          334++      297++      358++      163        433++      346++      233++      160+       132         43        292++cd     83 
                                                                                                                               ++aCDEEfg 
                                 27%          33%        34%        30%        28%        31%        31%        33%        32%        41%        32%        36%        33% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              549          328++      302++      360++      183++      416++      331++      255++cee   170++      119++ee     38        307++CEE    85+ 
                                 26%          33%        34%        30%        32%        30%        29%        36%        34%        37%        29%        37%        34% 
 
Scams/ fraud                    522          308++      283++e     340++      183++      376+       309+       216++      175++cEe   111++ee     39        274++cEe    90++ee 
                                 25%          31%        32%        28%        32%        27%        27%        30%        35%        34%        29%        33%        36% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 516          300++      280++      330++      170+       403++      324++      220++      148+       108++       36        266++       66 
                                 25%          30%        32%        27%        29%        29%        29%        31%        30%        34%        27%        32%        26% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             510          311++      280++      338++      161        382++      317++      226++      155++      115++cee    44        266++e      87++ 
                                 25%          31%        32%        28%        28%        27%        28%        32%        31%        36%        33%        32%        35% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Harmful or misleading 
advertising                     486          303++ee    273++ee    330++      169++      351+       278        223++ee    189        102++ee     38        266++EE     78+ 
                                                                                                                     ++abCdEE 
                                 23%          30%        31%        28%        29%        25%        25%        31%        38%        32%        28%        32%        31% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           481          293++      273++ee    324++      170++      366++      282        218++e     152++      104++e      34        254++e      69 
                                 23%          29%        31%        27%        30%        26%        25%        30%        30%        32%        26%        31%        27% 
 
My personal data 
being processed without 
my knowledge/consent            462          288++eE    248++e     303++      156++      338+       251        209++eE    184        114++bCdEE  37        249++ceE    80++ee 
                                                                                                                   ++ABCDEEfj 
                                 22%          29%        28%        25%        27%        24%        22%        29%        37%        35%        28%        30%        32% 
 
Fake images/fake videos, 
 e.g. deep fake videos          457          292++      260++ee    306++      155++      345++      277+       198++      166++CEE   114++CdEEf  41+       245++ee     73+ 
                                 22%          29%        29%        25%        27%        25%        25%        28%        33%        35%        31%        30%        29% 
 
Offensive language              449          283++e     242++e     301++      152++      318        271+       193++      150++Ee    110++CdEE   36        232++e      66 
                                 22%          28%        27%        25%        26%        23%        24%        27%        30%        34%        27%        28%        26% 
 
My personal information 
being stolen/hacked             446          284++e     253++e     295++      157++      343++      266+       183++      157++ceE   110++CEEf   35        261++CEEf   90++CdEEf 
                                 21%          28%        29%        25%        27%        25%        24%        26%        31%        34%        26%        32%        36% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Hate speech / 
 inciting violence              443          293++e     248++      303++      151++      334++      282++      207++e     153++e     103++cee    40+       252++cEe    80++e 
                                 21%          29%        28%        25%        26%        24%        25%        29%        31%        32%        30%        31%        32% 
 
Private information 
being made 
public (e.g. photos             417          265++eE    249++cEE   274++      157++eE    298        227        189++ee    146++cEE   107++CEE    37        220++eE     68+ 
                                 20%          26%        28%        23%        27%        21%        20%        26%        29%        33%        27%        27%        27% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393          264++cEE   225++eE    257++      138++      288+       221        173++      137++ceE    99++CEE    28        214++ceE    68++e 
                                 19%          26%        26%        21%        24%        21%        20%        24%        27%        31%        21%        26%        27% 
 
Promotion of terrorism/ 
 radicalisation                 390          261++ee    227++ee    275++      150++e     299++      229        186++e     139++eE     97++cEE    32        231++cEE    69++e 
                                 19%          26%        26%        23%        26%        21%        20%        26%        28%        30%        24%        28%        27% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             389          239++      240++cEE   263++      153++eE    290++      221        185++eE    147++CEE    99++aCEE   34        224++cEE    74++ceE 
                                 19%          24%        27%        22%        27%        21%        20%        26%        30%        31%        26%        27%        29% 
 
Spending too much money 
online/ spending money 
you did not mean to             333          221++ee    198++ee    232++      134++ee    240        193        169++EE    124++cEE    91++CEE    33+       182++ee     66++cEE 
                                 16%          22%        22%        19%        23%        17%        17%        24%        25%        28%        25%        22%        26% 
 
Spam emails                     330          202++      181++e     219++      117++      237        184        138+       117++eE     81++cEE    28        177++ee     48 
                                 16%          20%        20%        18%        20%        17%        16%        19%        23%        25%        21%        22%        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          306          210++ee    181++ee    208++      113++      227+       176        152++ee    113++ceE    75++ceE    26        172++ee     59++ee 
                                 15%          21%        21%        17%        20%        16%        16%        21%        23%        23%        20%        21%        23% 
 
Government/ 
agency surveillance             179          116++      112++      118+        65+       143++      108        102++cee    68++       43++       19        114++cee    24 
                                  9%          11%        13%        10%        11%        10%        10%        14%        14%        13%        14%        14%        10% 
 
Other                            76           35         21-        49         12         47         37         29         14         15          7         33         11 
                                  4%           3%         2%         4%         2%         3%         3%         4%         3%         5%         6%         4%         4% 
 
Refused                           5            2          4          *          3          5          4          3          -          -          -          3          - 
                                  *%           *%         *%         *%         1%         *%         *%         *%         -%         -%         -%         *%         -% 
 
None                            309          107--      101--g     143--g      88aGhjK   166--g     134--g      90g        36--       30-        12         88--       18-- 
                                 15%          11%        11%        12%        15%        12%        12%        13%         7%         9%         9%        11%         7% 
 
Dont know                        47           15         14         22j        16J        21--       17-        12          6          3          1          5--        4 
                                  2%           2%         2%         2%         3%         2%         2%         2%         1%         1%         *%         1%         1% 
 
Nets: Any concern              1719          884++D     763++d    1034++d     468       1203++d     972++d     609        457        289++D     121+d      727++D     231++Df 
                                                                                                                     ++bcDeeF 
                                 83%          88%        87%        86%        81%        86%        86%        85%        92%        90%        90%        88%        91% 
 
Nets: Concerns 
around content/ 
contact with others            1585          845++D     729++d     961++      446       1125++      915++      585++      432++cDee  278++cDe   111        684++d     213++ 
                                 76%          84%        83%        80%        77%        81%        81%        82%        86%        86%        83%        83%        84% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Nets: Concerns 
around data/privacy             636          393++eE    331++E     411++      214++e     459+       346        264++e     226        148++bCdEEf 55+e      323++eE    108++ceE 
                                                                                                                     ++bCdEEf 
                                 31%          39%        38%        34%        37%        33%        31%        37%        45%        46%        41%        39%        43% 
 
Nets: Concerns 
around hacking/security         800          470++eE    420++EE    519++      271++ee    563+       446        317++      250++cEE   166++cEE    63        399++EE    138++CEEf 
                                 38%          47%        48%        43%        47%        40%        40%        44%        50%        52%        47%        49%        55% 
 
Net - No concerns               309          107--      101--g     143--g      88aGhjK   166--g     134--g      90g        36--       30-        12         88--       18-- 
                                 15%          11%        11%        12%        15%        12%        12%        13%         7%         9%         9%        11%         7% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         548          343++eE    292++E     361++      192++e     404++      300        238++e     209        129++CEE    46        291++ceE    95++eE 
                                                                                                                    ++aBCdEEf 
                                 26%          34%        33%        30%        33%        29%        27%        33%        42%        40%        34%        35%        38% 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          8.7eE      8.9cEE     7.9        8.3        7.7        7.6        8.9eE      9.6CEE     9.9CdEE    8.4        9.3CEE     9.0e 
Standard deviation             7.97         8.59       8.90       8.30       8.95       8.33       8.17       8.94       8.83       8.99       8.32       9.02       8.42 
Standard error                  .22          .34        .36        .29        .45        .27        .30        .41        .50        .60        .86        .38        .65 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Bullying, abusive 
behaviour or threats            932          690++S     332+S      242        232++S     700++S     357        476s       130+S      205+S       89+S       63++aegoS 548++S     636++S      35s       114s        32s 
                                                             ++aEGlmOS                        ++aEGlmOS 
                                 45%          48%        50%        56%        51%        47%        55%        45%        53%        52%        54%        60%        49%        49%        46%        43%        48% 
 
Sexual/ 
pornographic content            870          629+gs     312+GpS    228        200s       629s       337        405-       133        171s        76s        57+eGnPqS 522++GpS   595++Gps    26        110s        19 
                                                            ++AdEGimNo                       ++AdEGimNo            ++aEGinoPQ 
                                                                   PQS                              PQS                     S 
                                 42%          44%        47%        53%        44%        42%        52%        39%        54%        43%        46%        54%        46%        46%        34%        42%        29% 
 
Violent/ 
disturbing content              739          534s       259s       211        172s       581++S     303        402+s      115++aS    166+S       77+aS      58        477++aS    527++S      26        107S        31S 
                                                            ++ABDEGmnq                       ++AbdEGmqS                                             ++ABDEGilm 
                                                                     S                                                                                    noqS 
                                 36%          37%        39%        49%        38%        39%        47%        38%        47%        42%        47%        56%        42%        40%        34%        40%        47% 
 
People pretending 
to be another person            739          536+       261        211        184+       578++      279++an    429++n     118        170++n      75+n       50+n      466++n     505++       21        103         22 
                                                            ++ABdEglMN                                               ++abemNs 
                                                                  opqs 
                                 36%          37%        39%        49%        41%        39%        43%        41%        48%        43%        46%        48%        41%        39%        27%        39%        33% 
 
Spending too 
much time online                659          460        212        187        145        518++      258++Abdm  365+       104++abdm  133         61         41        430++Ab    445+        21        117         23 
                                                            ++ABDEgiMn                                                                                                                          ++ABDegimn 
                                 32%          32%        32%        43%        32%        35%        40%        35%        42%        33%        37%        40%        38%        34%        28%        44%        34% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           643          458s       227s       205        157s       518++ns    254++AnS   355+s      101++anS   127s        65+nS      44+nS     402++ns    447++s      17         89s        20 
                                                            ++ABDEfGIL 
                                                                MNOpQS 
                                 31%          32%        34%        48%        35%        35%        39%        34%        41%        32%        40%        42%        36%        34%        22%        34%        31% 
 
Offensive 
videos/pictures                 617          457+       224+       174        151        479++      226++s     322         93+s      122         64+s       41s       388++s     436++s      22         97+s       21 
                                                              ++AeGimS 
                                 30%          32%        33%        40%        33%        32%        35%        31%        38%        31%        39%        39%        34%        33%        28%        37%        32% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         573          427++      203        174        134        440++      213++      301         89+s      115         48         40+s      382++g     411++       18         81         18 
                                                            ++ABDEGIMn 
                                                                    os 
                                 28%          30%        30%        40%        30%        30%        33%        29%        36%        29%        30%        38%        34%        32%        23%        31%        27% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           557          418++s     214++eS    158        126s       399s       201+S      288s        82+S      130+S       48s        47        332+s      411++eS     18         64         18 
                                                             ++adEGlOS                                                                              ++AbDEfGjL 
                                                                                                                                                         mnOqS 
                                 27%          29%        32%        37%        28%        27%        31%        27%        33%        33%        29%        45%        30%        31%        23%        24%        28% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              549          403        196        169        123        427++      221++ades  303+        78s       115         59+s       47        356++s     392++s      21         94++as     20 
                                                            ++ABDEGilM                                                                              ++ABDEGhil 
                                                                    qS                                                                                    MnqS 
                                 26%          28%        29%        39%        27%        29%        34%        29%        31%        29%        36%        45%        32%        30%        28%        35%        31% 
 
Scams/ fraud                    522          372        170        149        112        401++      216        273         71        114         43         43        326++      357+        17         83+        25 
                                                             ++ABDeGmq                        ++ABdeGmq                                             ++ABDeGijl 
                                                                                                                                                           mnq 
                                 25%          26%        25%        35%        25%        27%        33%        26%        29%        29%        26%        41%        29%        27%        22%        31%        37% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 516          398++      196++      140++e     138++      387        182        286+        81+       130++e      43         37+       327++      370++       18         71         19 
                                 25%          28%        29%        33%        31%        26%        28%        27%        33%        33%        26%        35%        29%        28%        23%        27%        29% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             510          369        179s       151        122s       404++s     204++as    276s        72s       119+s       41         38+S      337++as    374++s      20         74s        17 
                                                             ++AbdeGmS 
                                 25%          26%        27%        35%        27%        27%        32%        26%        29%        30%        25%        36%        30%        29%        26%        28%        26% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Harmful or misleading 
advertising                     486          347        160        147        100        380++      213        247         77+dg     111+        39         51        318++dg    344++       14         83++adgn   21 
                                                            ++ABDEGmnq                       ++ABDEGmnq                                             ++ABcDEfGh 
                                                                     s                                s                                               IJLMNoQS 
                                 23%          24%        24%        34%        22%        26%        33%        24%        31%        28%        24%        48%        28%        26%        18%        31%        32% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           481          346s       186++S     154        120s       384++s     176+s      262s        76+S      129++AegjS  35         35+S      323++aS    348++s      15         80+S       16s 
                                                            ++AbdEfGJl 
                                                                  MnqS 
                                 23%          24%        28%        36%        27%        26%        27%        25%        31%        33%        22%        33%        29%        27%        20%        30%        25% 
 
My personal data 
being processed without 
my knowledge/consent            462          322        151        141        100        357+       184++abdg  242         57        100         38         43        297++      333++       15         71         19 
                                                            ++ABDEGhil                                                                              ++ABDEfGHI 
                                                                   mns                                                                                 jLMNoqS 
                                 22%          22%        23%        33%        22%        24%        28%        23%        23%        25%        23%        41%        26%        25%        19%        27%        29% 
 
Fake images/fake videos, 
 e.g. deep fake videos          457          337+s      156s       130        100        349+s      180++s     239s        68s        96s        38         40        303++s     317++s      15         73s        21s 
                                                              ++abdegS                                                                              ++ABDEGijm 
                                                                                                                                                           nqS 
                                 22%          23%        23%        30%        22%        23%        28%        23%        28%        24%        23%        38%        27%        24%        20%        28%        31% 
 
Offensive language              449          336+       169+       133++adEGm 101        339        176++      233         70+        98         48         33+       281++      321++       21         64         15 
                                 22%          23%        25%        31%        22%        23%        27%        22%        28%        25%        29%        32%        25%        25%        28%        24%        22% 
 
My personal information 
being stolen/hacked             446          324        157        138        106        350++      175++      247         60        100         32         40        281++      325++       15         77++       20 
                                                            ++AbdEGjlm                                                                              ++ABDEGhiJ 
                                                                    qs                                                                                   lmnqs 
                                 21%          23%        23%        32%        24%        24%        27%        24%        24%        25%        20%        39%        25%        25%        20%        29%        30% 
 
Hate speech / 
 inciting violence              443          330+       154        144         94        350++      201        239         76++adgs  106+s       45         42        290++      319++       14         66         17 
                                                            ++ABDEGlMn                       ++ABDEGmns                                             ++ABDEGilM 
                                                                   oqS                                                                                    NoqS 
                                 21%          23%        23%        34%        21%        24%        31%        23%        31%        27%        28%        40%        26%        24%        18%        25%        26% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Private information 
being made 
public (e.g. photos             417          290        132        130         84        333++      184        222         62         92         35         40        281++abd   301++       13         70+d       19 
                                                            ++ABDEGmqs                        ++ABDeGms                                             ++ABDEGhij 
                                                                                                                                                         lMnQS 
                                 20%          20%        20%        30%        19%        22%        28%        21%        25%        23%        21%        38%        25%        23%        17%        26%        29% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393          283        127        125         77        310++      171        197         52         85         33         41        256++d     277++       13         65+d       20+ds 
                                                            ++ABDEGilM                         ++ABDeGm                                             ++ABDEfGHI 
                                                                    qs                                                                                 JLMNoQS 
                                 19%          20%        19%        29%        17%        21%        26%        19%        21%        21%        20%        39%        23%        21%        17%        24%        31% 
 
Promotion of terrorism/ 
 radicalisation                 390          279        152++s     129         95        315++      172++Aegs  212         65++as    101++as     44+s       41        261++s     297++s      12         67+s       17s 
                                                            ++AbdEGlmn                                                                              ++ABDEfGhi 
                                                                    qS                                                                                  LMNoQS 
                                 19%          19%        23%        30%        21%        21%        27%        20%        26%        25%        27%        39%        23%        23%        16%        25%        26% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             389          276        134        127         80        317++      166++Abd   218+        52         81         34         35        276++Ad    286++       14         68++ad     19 
                                                            ++ABDEGims                                                                              ++AbDeghim 
                                                                                                                                                             s 
                                 19%          19%        20%        29%        18%        21%        26%        21%        21%        20%        21%        34%        25%        22%        18%        26%        28% 
 
Spending too much money 
online/ spending money 
you did not mean to             333          237        110        117         71        262+       146++Abdeg 184         46         67         28         34        221++      239++        9         67         12 
                                                            ++ABDEGhIj                                                                              ++ABDEGhIj                                  ++ABDegimn 
                                                                  LMnQ                                                                                   lMNQs 
                                 16%          17%        16%        27%        16%        18%        23%        17%        19%        17%        17%        32%        20%        18%        12%        25%        18% 
 
Spam emails                     330          232         98         88+b       67        264++      133++abdi  184         45         58         27         26+bdin   202+       231+         8         57+b       14 
                                 16%          16%        15%        20%        15%        18%        21%        18%        18%        15%        16%        25%        18%        18%        10%        22%        21% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          306          217         97        118         69        241+       140        185++       46         77+        33         35        212++a     216+         7         57++abn    13 
                                                            ++ABDEGhiL                         ++ABdemn                                             ++ABDEfGhi 
                                                                  MNQs                                                                                  jLMNQs 
                                 15%          15%        14%        28%        15%        16%        22%        18%        19%        19%        20%        33%        19%        17%        10%        22%        20% 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Government/ 
agency surveillance             179          126         57         62++AbDegm 28        143+        79++D     100         29d        41         19         24        119++d     126          5         30          9 
                                                                                                                                                    ++ABDEfGhI 
                                                                                                                                                       jLMNoQs 
                                  9%           9%         8%        14%         6%        10%        12%        10%        12%        10%        11%        23%        11%        10%         6%        11%        14% 
 
Other                            76           53         20         16         10         52         20         41          5         15         10k         -         31-        44          6dhkl     10          1 
                                  4%           4%         3%         4%         2%         4%         3%         4%         2%         4%         6%         -%         3%         3%         7%         4%         2% 
 
Refused                           5            2          -          -          2          2          -          3          -          2          -          -          5          5          -          -          - 
                                  *%           *%         -%         -%         *%         *%         -%         *%         -%         *%         -%         -%         *%         *%         -%         -%         -% 
 
None                            309          191-cK      77-k       36--       52k       224CfiKm    67--k     178         24-        41-k       18k         3--      149cK      148--k      15cK       38cK        9k 
                                                                                                        +abCdFhiKl 
                                                                                                                Mq 
                                 15%          13%        12%         8%        11%        15%        10%        17%        10%        10%        11%         3%        13%        11%        19%        14%        14% 
 
Dont know                        47           22--        7-         7          7         27         12         17          8b         7          2          3         15--       19--        2          6          1 
                                  2%           2%         1%         2%         2%         2%         2%         2%         3%         2%         1%         3%         1%         1%         2%         2%         1% 
 
Nets: Any concern              1719         1222++gS    586++eGS   387        391+gS    1231S       567++eGS   851S       215S       347+gS     143S        99        957+gS    1134++eGS    60s       220S        56S 
                                                             ++aEGlnoS                                                                              ++aeGlNoqS 
                                 83%          85%        88%        90%        87%        83%        88%        81%        87%        87%        87%        94%        85%        87%        79%        83%        85% 
 
Nets: Concerns 
around content/ 
contact with others            1585         1138++gS    552++eGS   372        377++eGoS 1139S       542++aEGoS 783S       208+eGS    332++eGS   132S        95        908++GS   1071++EGS    56S       201S        52S 
                                                            ++AEGlnOqS                                                                              ++aEGlNOpq 
                                                                                                                                                             S 
                                 76%          79%        82%        86%        84%        77%        84%        75%        84%        84%        80%        91%        81%        82%        74%        76%        78% 
 
Nets: Concerns 
around data/privacy             636          450        209        186        146        494++      255        335         84        134         56         57        395++      455++       18         96         27ns 
                                                            ++ABDEGilm                        ++Abdegns                                             ++ABDEfGHI 
                                                                    NS                                                                                 JLMNOQS 
                                 31%          31%        31%        43%        32%        33%        39%        32%        34%        34%        34%        54%        35%        35%        23%        36%        41% 
 
Nets: Concerns 
around hacking/security         800          569        265        219        178        614++      319        410        100        161         64         65        497++      560++       25        122+        31 
                                                            ++ABDEGhij                       ++ABDEGimn                                             ++ABDEfGHI 
                                                                  mnqs                               qs                                                JLMNoQS 
                                 38%          40%        40%        51%        39%        41%        49%        39%        41%        41%        39%        62%        44%        43%        33%        46%        47% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Net - No concerns               309          191-cK      77-k       36--       52k       224CfiKm    67--k     178         24-        41-k       18k         3--      149cK      148--k      15cK       38cK        9k 
                                                                                                        +abCdFhiKl 
                                                                                                                Mq 
                                 15%          13%        12%         8%        11%        15%        10%        17%        10%        10%        11%         3%        13%        11%        19%        14%        14% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         548          386        182        168        124        421++      220        286         72        118         50         52        355++as    397++       15         86+s       23s 
                                                            ++ABDEGhil                         ++Abegns                                             ++ABDEfGHI 
                                                                  MNqS                                                                                 JLMNoQS 
                                 26%          27%        27%        39%        28%        28%        34%        27%        29%        30%        30%        50%        32%        30%        20%        33%        35% 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          7.3s       7.5rs     10.0        7.3rs      7.5rs      8.9        7.4s       8.7arS     8.0rs      8.1rs     11.1        8.2arS     7.8rs      6.2        8.4rs      8.1 
                                                            ABDEGILMNQ                        AbDEGmnrS                                             ABDEGIjLMN 
                                                                    RS                                                                                    oQRS 
Standard deviation             7.97         8.01       7.89       9.25       7.69       8.30       8.51       8.51       8.56       8.31       8.32       9.93       8.52       8.21       7.81       8.81       9.04 
Standard error                  .22          .26        .36        .55        .43        .27        .42        .32        .68        .50        .82       1.18        .31        .28       1.04        .66       1.32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Bullying, abusive 
behaviour or threats            932          475++goS     **        14-- 
                                 45%          52%         **        24% 
 
Sexual/ 
pornographic content            870          386s         **        14- 
                                 42%          42%         **        24% 
 
Violent/ 
disturbing content              739          374++S       **        10- 
                                 36%          41%         **        17% 
 
People pretending 
to be another person            739          380++n       **        17 
                                 36%          41%         **        29% 
 
Spending too 
much time online                659          344++a       **        19 
                                 32%          37%         **        32% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           643          323++ns      **         9- 
                                 31%          35%         **        16% 
 
Offensive 
videos/pictures                 617          312++s       **        10 
                                 30%          34%         **        18% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         573          311++g       **        11 
                                 28%          34%         **        19% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           557          290++eS      **         6- 
                                 27%          32%         **        11% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              549          297++s       **         9 
                                 26%          32%         **        15% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Scams/ fraud                    522          252          **        14 
                                 25%          27%         **        25% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 516          297++aEg     **        10 
                                 25%          32%         **        18% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             510          270++s       **         7 
                                 25%          29%         **        12% 
 
Harmful or misleading 
advertising                     486          244+         **        10 
                                 23%          27%         **        17% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           481          266++aS      **         5- 
                                 23%          29%         **         8% 
 
My personal data 
being processed without 
my knowledge/consent            462          250++a       **         9 
                                 22%          27%         **        15% 
 
Fake images/fake videos, 
 e.g. deep fake videos          457          243++s       **         5- 
                                 22%          26%         **         8% 
 
Offensive language              449          237++        **        10 
                                 22%          26%         **        18% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
My personal information 
being stolen/hacked             446          235++        **         9 
                                 21%          26%         **        15% 
 
Hate speech / 
 inciting violence              443          239++        **         7 
                                 21%          26%         **        12% 
 
Private information 
being made 
public (e.g. photos             417          216++        **         7 
                                 20%          24%         **        12% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         393          207++d       **         7 
                                 19%          22%         **        12% 
 
Promotion of terrorism/ 
 radicalisation                 390          211++s       **         5 
                                 19%          23%         **         8% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             389          216++ad      **         7 
                                 19%          23%         **        11% 
 
Spending too much money 
online/ spending money 
you did not mean to             333          174+         **         8 
                                 16%          19%         **        15% 
 
Spam emails                     330          175++b       **        10 
                                 16%          19%         **        18% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          306          170++        **         6 
                                 15%          19%         **        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 13 (continuation) 
<C2a> Firstly, which, if any, of the following concern you in relation to children? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Government/ 
agency surveillance             179           95+d        **         4 
                                  9%          10%         **         7% 
 
Other                            76           31          **         2 
                                  4%           3%         **         3% 
 
Refused                           5            5+         **         - 
                                  *%           1%         **         -% 
 
None                            309          117-k        **        16+aBCDeFHIjKlMq 
                                 15%          13%         **        28% 
 
Dont know                        47           14          **         9++ABCDEFGHIJkLMnOpQ 
                                  2%           1%         **        15% 
 
Nets: Any concern              1719          783+gS       **        33-- 
                                 83%          85%         **        57% 
 
Nets: Concerns 
around content/ 
contact with others            1585          728+gS       **        26-- 
                                 76%          79%         **        45% 
 
Nets: Concerns 
around data/privacy             636          341++abgns   **        11 
                                 31%          37%         **        20% 
 
Nets: Concerns 
around hacking/security         800          390++        **        18 
                                 38%          42%         **        31% 
 
Net - No concerns               309          117-k        **        16+aBCDeFHIjKlMq 
                                 15%          13%         **        28% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         548          293++as      **         9 
                                 26%          32%         **        15% 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          8.2ars       **       4.5 
Standard deviation             7.97         8.58          **      7.69 
Standard error                  .22          .34          **      1.28 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
My personal information 
being stolen/hacked             887          401-       486+a         93-       135aG      166aG      165aG      164++AG    105g        59--        228        331        328          204        249        209        225 
                                 43%          39%        46%          34%        44%        44%        47%        51%        43%        28%          39%        45%        42%          44%        40%        45%        42% 
 
Scams/ fraud                    867          429        437           93-       113        151        160a       160++ABcg  119Abg      72          205--      311a       350+A        205        245        197        219 
                                 42%          42%        41%          34%        37%        40%        45%        50%        49%        34%          36%        43%        45%          44%        39%        43%        41% 
 
My personal data 
being processed without 
my knowledge/consent            771          357        413           79-       114        156A       128        141+A       84         68          193        284        293          187        220        158        206 
                                 37%          35%        39%          29%        37%        42%        36%        44%        35%        33%          33%        39%        38%          40%        35%        34%        39% 
 
Spam emails                     530          254        276           50-        73         99a        92        100+A       69a        48          123-       191        216a         146++D     156        121        107- 
                                 25%          25%        26%          18%        24%        26%        26%        31%        28%        23%          21%        26%        28%          31%        25%        26%        20% 
 
Sexual/ 
pornographic content            486          210-       276+a         53G        69G       123++AbeFG 104+aG      71G        50G        16--        121        227++AC    137--        127C       145c        80--      134c 
                                 23%          21%        26%          19%        22%        33%        29%        22%        21%         8%          21%        31%        18%          27%        23%        17%        25% 
 
Violent/ 
disturbing content              468          207        262           56         63        106+dG      73         86G        57g        27-         119        178        171          132++Cd    142         84-       110 
                                 23%          20%        25%          20%        21%        28%        20%        27%        23%        13%          21%        24%        22%          29%        23%        18%        21% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             468          233        235           56         59         97G        89G        78g        62g        26-         115        186+a      166          132++Cd    149c        79-       108 
                                 22%          23%        22%          21%        19%        26%        25%        24%        25%        13%          20%        26%        21%          28%        24%        17%        20% 
 
Bullying, abusive 
behaviour or threats            462          209        253           64G        89++G      97G        81G        71G        52G         9--        152+C      178C       132--        101        144         97        121 
                                 22%          21%        24%          23%        29%        26%        23%        22%        21%         4%          26%        24%        17%          22%        23%        21%        23% 
 
Private information 
being made 
public (e.g. photos             459          207        252           52g        69G       102+fG      89G        85fG       43g        18--        121        191++C     147-         131++CD    141         86        101 
                                 22%          20%        24%          19%        23%        27%        25%        26%        18%         9%          21%        26%        19%          28%        23%        19%        19% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          441          212        228           45         52         92ab       88ab       78         50         36           96-       180+A      164          134++BCD   125         78-       104 
                                 21%          21%        21%          16%        17%        25%        25%        24%        21%        17%          17%        25%        21%          29%        20%        17%        20% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Imagery or videos 
of child sexual 
exploitation or abuse           440          205        235           50         70G        84g        90G        73g        51g        23--        120        174        146          115        139         86        101 
                                 21%          20%        22%          18%        23%        23%        25%        23%        21%        11%          21%        24%        19%          25%        22%        19%        19% 
 
People pretending 
to be another person            414          168--      246++A        51         54         97++bDG    57         79dG       52g        25-         106        154        155           93        131         82        109 
                                 20%          17%        23%          19%        18%        26%        16%        24%        21%        12%          18%        21%        20%          20%        21%        18%        20% 
 
Harmful or misleading 
advertising                     377          170        207           47         55         68         62         64         49         32          101        131        145          109++Cd    112         68         88 
                                 18%          17%        19%          17%        18%        18%        18%        20%        20%        15%          18%        18%        19%          23%        18%        15%        17% 
 
Hate speech / 
 inciting violence              355          173        182           39         64G        68G        67G        58g        44g        16--        103        135        117          106++bCd    98         65         85 
                                 17%          17%        17%          14%        21%        18%        19%        18%        18%         7%          18%        19%        15%          23%        16%        14%        16% 
 
Fake images/fake videos, 
 e.g. deep fake videos          351          155        196           53g        48         80+G       61g        57g        34         19-         100        141c       109-         110++bCD   108c        51--       82 
                                 17%          15%        18%          19%        16%        21%        17%        18%        14%         9%          17%        19%        14%          24%        17%        11%        15% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         349          160        189           42         53         67         67         63         32         24           95        134        120          123++BCD   107d        60         58-- 
                                 17%          16%        18%          16%        17%        18%        19%        20%        13%        12%          17%        18%        16%          27%        17%        13%        11% 
 
Promotion of terrorism/ 
 radicalisation                 349          186        163           40g        52G        72G        76+G       58G        40G        12--         92        148+c      109-         105++bCd   104         61         79 
                                 17%          18%        15%          15%        17%        19%        21%        18%        16%         6%          16%        20%        14%          23%        17%        13%        15% 
 
Offensive 
videos/pictures                 342          142-       200+a         34g        58G        82++afG    70G        56G        33g         9--         93        152++C      97--         90c       105         56-        91 
                                 16%          14%        19%          13%        19%        22%        20%        17%        14%         4%          16%        21%        13%          19%        17%        12%        17% 
 
Spending too 
much time online                318          126--      192++A        37         54         70         54         43         36         25           91        124        103           85c       101         54         78 
                                 15%          12%        18%          14%        18%        19%        15%        13%        15%        12%          16%        17%        13%          18%        16%        12%        15% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              309          123--      186++A        34G        47G        69G        56G        60G        38G         5--         81        125        103           92++bC     90         48-        79 
                                 15%          12%        17%          13%        15%        18%        16%        19%        16%         2%          14%        17%        13%          20%        14%        10%        15% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 308          144        164           40g        46G        70G        67G        43g        31g        11--         86        137++C      85--         88+c       86         60         75 
                                 15%          14%        15%          15%        15%        19%        19%        13%        13%         5%          15%        19%        11%          19%        14%        13%        14% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         308           98--      210++A        41         48         61         58         50         28         20           89        120         99           74        102         68         64 
                                 15%          10%        20%          15%        16%        16%        16%        16%        12%         9%          15%        16%        13%          16%        16%        15%        12% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           304          137        167           42G        43G        70+G       63G        48G        32G         6--         85        133++C      86--         91++C      93         47-        73 
                                 15%          13%        16%          15%        14%        19%        18%        15%        13%         3%          15%        18%        11%          20%        15%        10%        14% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           288          143        145           37G        54fG       63G        58G        45G        25g         7--         91C       121+C       77--         93++BCd    77         50         68 
                                 14%          14%        14%          13%        18%        17%        16%        14%        10%         3%          16%        17%        10%          20%        12%        11%        13% 
 
Offensive language              273          125        148           27         42         55g        47         53g        35         14-          69        102        102           87++Cd     84C        33--       68c 
                                 13%          12%        14%          10%        14%        15%        13%        16%        14%         7%          12%        14%        13%          19%        13%         7%        13% 
 
Government/ 
agency surveillance             236          119        117           22         38         38         58+acg     40         27         14           60         96         80           65         60         45         66 
                                 11%          12%        11%           8%        12%        10%        16%        12%        11%         7%          10%        13%        10%          14%        10%        10%        12% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             216          104        112           30         32         47f        47f        31         16         14           62         94+c       61-          85++BCD    54         27--       51 
                                 10%          10%        11%          11%        10%        13%        13%        10%         6%         7%          11%        13%         8%          18%         9%         6%        10% 
 
Spending too much money 
online/ spending money 
you did not mean to             198           84        114           28         35g        37         35         35g        20          9           63         72         63           51c        72c        29-        45 
                                 10%           8%        11%          10%        11%        10%        10%        11%         8%         4%          11%        10%         8%          11%        12%         6%         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Other                            22           13          9            *          1          *          3          3          5c         9++abC       2          4         16++ab        2          7          7          6 
                                  1%           1%         1%           *%         *%         *%         1%         1%         2%         4%           *%         1%         2%           *%         1%         2%         1% 
 
Refused                           2            2          *            -          2+         *          -          -          -          -            2          *          -            *          2          -          - 
                                  *%           *%         *%           -%         *%         *%         -%         -%         -%         -%           *%         *%         -%           *%         *%         -%         -% 
 
None                            271          152+b      119-          53++CDE    57++CDE    33-        33         29         30         35cde       110++BC     66--       94           43-        85         67a        74 
                                 13%          15%        11%          19%        19%         9%         9%         9%        12%        17%          19%         9%        12%           9%        14%        15%        14% 
 
Dont know                        22           12         10            5          1          4          1          1          1         10++bcDEf     6          5         11            4          7          2         10 
                                  1%           1%         1%           2%         *%         1%         *%         *%         1%         5%           1%         1%         1%           1%         1%         *%         2% 
 
Nets: Any concern              1785          852-       934+a        215--      246-       337+ABG    321+ABG    292+ABG    212a       163-         460--      658++A     667A         415+d      530        392        447 
                                 86%          84%        88%          79%        80%        90%        90%        91%        87%        78%          80%        90%        86%          90%        85%        85%        84% 
 
Nets: Concerns 
around content/ 
contact with others            1289          579--      710++A       165        190g       274        226fg      203fg      128--      103--        355        500++aC    434--        311+cd     396        266        316 
                                                                                      ++AbdeFG 
                                 62%          57%        67%          61%        62%        73%        64%        63%        52%        50%          61%        69%        56%          67%        64%        58%        59% 
 
Nets: Concerns 
around data/privacy            1102          528        574          109--      160a       210A       191A       196++A     131A       105          268--      401a       433A         271+b      309        234        288 
                                 53%          52%        54%          40%        52%        56%        54%        61%        54%        50%          46%        55%        56%          59%        50%        51%        54% 
 
Nets: Concerns 
around hacking/security        1321          612-       709+a        147--      187g       243aG      237AG      230++AbG   174+AbG    103--        334--      480a       507a         310        388        299        324 
                                 64%          60%        67%          54%        61%        65%        67%        72%        71%        49%          58%        66%        66%          67%        62%        65%        61% 
 
Nets: No concerns               271          152+b      119-          53++CDE    57++CDE    33-        33         29         30         35cde       110++BC     66--       94           43-        85         67a        74 
                                 13%          15%        11%          19%        19%         9%         9%         9%        12%        17%          19%         9%        12%           9%        14%        15%        14% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         958          458        500           95--      130        194+Ab     169A       173+Ab     109         89          225--      364+A      370A         244++BC    263        195        257 
                                 46%          45%        47%          35%        43%        52%        48%        54%        45%        42%          39%        50%        48%          53%        42%        42%        48% 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          5.2        5.9a         4.9g       5.7G       6.4aG      6.1G       6.2G       5.4G       3.2          5.3        6.2ac      5.1          6.8bCD     5.5        4.7        5.3 
Standard deviation             6.58         6.39       6.73         6.24       6.54       6.90       6.95       6.93       6.80       3.91         6.40       6.92       6.33         7.34       6.63       5.65       6.42 
Standard error                  .18          .25        .25          .46        .43        .43        .46        .48        .53        .39          .32        .32        .29          .42        .32        .33        .36 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 247 
Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
My personal information 
being stolen/hacked             887          453        434           97        130        141        284        594          792++B      92-- 
                                 43%          42%        44%          42%        43%        44%        44%        42%          44%        33% 
 
Scams/ fraud                    867          450        416           87        120        129        265        593          764         98 
                                 42%          41%        42%          37%        39%        40%        41%        42%          43%        35% 
 
My personal data 
being processed without 
my knowledge/consent            771          407        363           87        115        107        233        530          692++B      75-- 
                                 37%          37%        37%          37%        38%        33%        36%        37%          39%        26% 
 
Spam emails                     530          302+b      228-          51         77         78        170        358          486++B      41-- 
                                 25%          28%        23%          22%        25%        24%        26%        25%          27%        14% 
 
Sexual/ 
pornographic content            486          272        213           71+E      104++E     100++E     199++E     283--        402         81 
                                 23%          25%        21%          30%        34%        31%        31%        20%          22%        29% 
 
Violent/ 
disturbing content              468          275+b      194-          58         90++E      77        166        295-         408         56 
                                 23%          25%        19%          25%        29%        24%        26%        21%          23%        20% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             468          281++B     187--         44         74         76        150        311          420+b       44- 
                                 22%          26%        19%          19%        24%        23%        23%        22%          23%        16% 
 
Bullying, abusive 
behaviour or threats            462          245        217           74++E      83e        76        186++E     274--        417+b       41- 
                                 22%          23%        22%          32%        27%        24%        29%        19%          23%        15% 
 
Private information 
being made 
public (e.g. photos             459          272++B     187--         66+E       79e        92+E      182++E     268--        398         57 
                                 22%          25%        19%          28%        26%        29%        28%        19%          22%        20% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          441          259+b      181-          40         70         77        148        289          386         51 
                                 21%          24%        18%          17%        23%        24%        23%        20%          22%        18% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Imagery or videos 
of child sexual 
exploitation or abuse           440          254+b      187-          56         63         75        156        279          399+B       38-- 
                                 21%          23%        19%          24%        20%        23%        24%        20%          22%        13% 
 
People pretending 
to be another person            414          224        191           52         63         71        153+e      259-         372         41 
                                 20%          21%        19%          22%        21%        22%        24%        18%          21%        14% 
 
Harmful or misleading 
advertising                     377          220+b      156-          44         65         61        136e       234-         321         54 
                                 18%          20%        16%          19%        21%        19%        21%        17%          18%        19% 
 
Hate speech / 
 inciting violence              355          204        151           44         61         65        127        226          307         45 
                                 17%          19%        15%          19%        20%        20%        19%        16%          17%        16% 
 
Fake images/fake videos, 
 e.g. deep fake videos          351          218++B     133--         37         69+e       58        120        229          287-        61 
                                 17%          20%        13%          16%        22%        18%        18%        16%          16%        21% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         349          231++B     118--         31         57         56        118        228          294         51 
                                 17%          21%        12%          13%        19%        17%        18%        16%          16%        18% 
 
Promotion of terrorism/ 
 radicalisation                 349          208+b      140-          41         60         57        125        220          311         35 
                                 17%          19%        14%          18%        19%        18%        19%        16%          17%        12% 
 
Offensive 
videos/pictures                 342          195        147           43         70++E      65e       138++E     202--        299         39 
                                 16%          18%        15%          18%        23%        20%        21%        14%          17%        14% 
 
Spending too 
much time online                318          186        132           44         57         56        126++E     190--        285         33 
                                 15%          17%        13%          19%        19%        17%        19%        13%          16%        12% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              309          183+b      126-          48+e       48         44        111        192          287++B      18-- 
                                 15%          17%        13%          20%        16%        14%        17%        14%          16%         7% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 308          174        135           32         67++aE     59e       121++E     183--        272         31 
                                 15%          16%        14%          14%        22%        18%        19%        13%          15%        11% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         308          176        132           33         51         55        109        196          272         34 
                                 15%          16%        13%          14%        17%        17%        17%        14%          15%        12% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           304          184+b      120-          43e        64++E      65+E      129++E     170--        266         35 
                                 15%          17%        12%          18%        21%        20%        20%        12%          15%        12% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           288          170+b      118-          36         51         54        114++E     170--        254         32 
                                 14%          16%        12%          16%        17%        17%        18%        12%          14%        11% 
 
Offensive language              273          171++B     102--         33         62++E      46        103+e      167-         227         46 
                                 13%          16%        10%          14%        20%        14%        16%        12%          13%        16% 
 
Government/ 
agency surveillance             236          125        111           27         29         33         67        168          220++B      14-- 
                                 11%          12%        11%          12%        10%        10%        10%        12%          12%         5% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             216          138++B      78--         33e        43e        36         92++E     120--        187         27 
                                 10%          13%         8%          14%        14%        11%        14%         8%          10%        10% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Spending too much money 
online/ spending money 
you did not mean to             198          124+b       74-          24         34         37         70        124          180         17 
                                 10%          11%         7%          10%        11%        12%        11%         9%          10%         6% 
 
Other                            22            9         13            1          1          1          2         19           20          2 
                                  1%           1%         1%           *%         *%         *%         *%         1%           1%         1% 
 
Refused                           2            2          -            -          *          -          *          2            2          - 
                                  *%           *%         -%           -%         *%         -%         *%         *%           *%         -% 
 
None                            271          129        142           34         31         31         70        199          235         35 
                                 13%          12%        14%          14%        10%        10%        11%        14%          13%        12% 
 
Dont know                        22           10         12            1          2          1          3         19           17          4 
                                  1%           1%         1%           *%         *%         *%         *%         1%           1%         1% 
 
Nets: Any concern              1785          946        840          199        273        290e       576+e     1194-        1537        243 
                                 86%          87%        85%          85%        89%        90%        89%        84%          86%        86% 
 
Nets: Concerns 
around content/ 
contact with others            1289          707+b      582-         157e       225++E     226++E     458++E     818--       1085-       199+a 
                                 62%          65%        59%          67%        73%        70%        70%        58%          61%        70% 
 
Nets: Concerns 
around data/privacy            1102          580        522          112        166        168        341        752          974+b      125- 
                                 53%          53%        53%          48%        54%        52%        52%        53%          54%        44% 
 
Nets: Concerns 
around hacking/security        1321          698        623          145        195        214        426        880         1164++B     152-- 
                                 64%          64%        63%          62%        64%        66%        66%        62%          65%        54% 
 
Nets: No concerns               271          129        142           34         31         31         70        199          235         35 
                                 13%          12%        14%          14%        10%        10%        11%        14%          13%        12% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         958          507        452           99        148        148        296        653          842        113 
                                 46%          47%        45%          42%        48%        46%        46%        46%          47%        40% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          6.1B       5.0          5.9        6.4e       6.0        6.3E       5.2          5.7b       4.6 
Standard deviation             6.58         6.97       6.08         7.15       6.69       6.54       6.86       6.41         6.77       4.89 
Standard error                  .18          .26        .25          .56        .46        .44        .32        .21          .20        .38 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
My personal information 
being stolen/hacked             887           45ehJl    116+ehJl    65        102         50         73         89J       110        110         21--       43j        64          777        110         84         26 
                                                                        +cEfHiJkL 
                                 43%          54%        51%        39%        54%        34%        39%        48%        38%        41%        33%        41%        38%          42%        46%        45%        52% 
 
Scams/ fraud                    867           30         94         49--      100+aCfhiJl 76+aCfhiJ  72         91Cj      114        101         22         49CiJ      69c         756        111         85         26 
                                 42%          36%        41%        30%        53%        52%        38%        49%        39%        37%        36%        47%        42%          41%        46%        45%        52% 
 
My personal data 
being processed without 
my knowledge/consent            771           47        102HIJL     68hijl     85HIJL     51         66         90+HIJkL   83-        78-        18--       36         47--        666-       105+a       77         27+a 
                                       ++efHIJKL 
                                 37%          56%        45%        41%        45%        35%        35%        48%        29%        29%        28%        35%        28%          36%        44%        41%        54% 
 
Spam emails                     530           21i        38-        36i        55bIj      48BIJ      41i        77         96+BIJ     30--       11--i      35++BcfIJL 41Ij        447--       83++A      64+a       19+a 
                                                                                                         ++aBCFIJL 
                                 25%          25%        17%        22%        29%        33%        22%        41%        33%        11%        18%        34%        24%          24%        35%        34%        39% 
 
Sexual/ 
pornographic content            486           24Bch      23--       23-        66         30b        50Bch      63         45-        90         14Bch      24Bc       34B         434         51         39         12 
                                                                        ++BCeHjkL                        ++BCeHjkL             ++BCeHjkL 
                                 23%          29%        10%        14%        35%        21%        27%        33%        15%        33%        23%        23%        21%          24%        22%        21%        25% 
 
Violent/ 
disturbing content              468           18B        17--       27b        60+BCEhJL  21-        63++BCEhJL 69         60B        65Bj       10--B      26BeJ      32B         404         64         44         20++Ac 
                                                                                                        ++aBCEHiJk 
                                                                                                                 L 
                                 23%          22%         8%        16%        32%        14%        34%        37%        21%        24%        16%        25%        19%          22%        27%        24%        40% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             468           19c        41         17--       66++BCeHIJ 32c        44c        70         51         48         11-        27bChiJ    42ChJ       391--       77++A      53         24++Ac 
                                                                                                        ++BCefHIJk 
                                                                                                                 l 
                                 22%          23%        18%        10%        35%        22%        23%        37%        17%        18%        17%        26%        25%          21%        32%        28%        47% 
 
Bullying, abusive 
behaviour or threats            462           22b        28--       27         77         20-        40         57+BcEi    59         53         16Bce      23b        42Bce       406         56         36         20++AbC 
                                                                       ++BCEFHIJK 
                                                                                L 
                                 22%          26%        12%        16%        41%        14%        21%        30%        20%        20%        25%        22%        25%          22%        24%        19%        39% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Private information 
being made 
public (e.g. photos             459           28+BcEJkl  32-        29         57+BcEJkl  22         51beJ      59+BcEJkl  61j        56j         8--       22J        34j         407         51         35         17c 
                                 22%          34%        14%        18%        31%        15%        27%        31%        21%        21%        13%        21%        20%          22%        22%        18%        34% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          441           31         34         18--       45cJ       36cJ       48bCJ      63         64cJ       44          7--       20cJ       29j         363--       78++A      56+A       21++A 
                                       ++BChIJKL                                                         ++BChIJKL 
                                 21%          37%        15%        11%        24%        24%        26%        34%        22%        16%        11%        19%        18%          20%        33%        30%        42% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           440           21Bi       17--       22-        62++BCHIk  33B        44Bi       72         50b        36-        18++BCHI   24BcI      40BcI       381         59         39         20++Ac 
                                                                                                        ++BCefHIKL 
                                 21%          25%         7%        13%        33%        23%        23%        38%        17%        13%        29%        23%        24%          21%        25%        21%        39% 
 
People pretending 
to be another person            414           20         36         22         58++BCfHIJ 34hj       35         56++BCHIJ  39-        43          8--       25bCHiJ    39bcHiJ     360         54         36         18+ac 
                                 20%          24%        16%        13%        31%        23%        19%        30%        13%        16%        13%        24%        24%          20%        23%        19%        35% 
 
Harmful or misleading 
advertising                     377           14         22--       22         40bJ       16         55         50+BcEhJ   45         50bj        6--       25+BcEhJ   32BeJ       318-        58+a       38         21++AbC 
                                                                                              ++BCEHiJl 
                                 18%          17%         9%        13%        21%        11%        29%        27%        16%        18%        10%        24%        19%          17%        24%        20%        41% 
 
Hate speech / 
 inciting violence              355           19bCej     22-         9--       45+BCEhJ   15         37bCj      59         37         46Cj        6--       23+BCEHJ   36+BCEhJ    300-        55+a       37         18++Ac 
                                                                                                         ++BCEHIJl 
                                 17%          22%        10%         5%        24%        10%        20%        32%        13%        17%         9%        23%        22%          16%        23%        20%        36% 
 
Fake images/fake videos, 
 e.g. deep fake videos          351           19BcJ      12--       15-        45+BChJ    19b        26b        54         40bj       70++BCefHJl 4--       19BcJ      26BJ        302         49         35         14a 
                                                                                                        ++BCEFHJkL 
                                 17%          22%         5%         9%        24%        13%        14%        29%        14%        26%         7%        18%        16%          16%        21%        19%        28% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         349           16cj       23-        10--       45+BCeJl   17         32cj       49++BCEJl  55bCJ      49CJ        5--       21BCeJ     26CJ        295-        54+a       33         21++ABC 
                                 17%          19%        10%         6%        24%        12%        17%        26%        19%        18%         8%        21%        15%          16%        23%        18%        42% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 254 
Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Promotion of terrorism/ 
 radicalisation                 349           20BCj      14--        9--       53         21bc       27bc       60         39bc       41bc        6--       25         32BCJ       302         46         30         16++Ac 
                                                                        ++BCefHiJ                       ++BCEFHIJL                                   ++BCefHiJ 
                                 17%          24%         6%         6%        28%        15%        15%        32%        13%        15%        10%        24%        19%          16%        20%        16%        32% 
 
Offensive 
videos/pictures                 342           21BChj     15--       15-        53         25b        28b        44+BChj    37         41b         8-        18Bc       37++BCHJ    291         52         36         15+A 
                                                                        ++BCfHiJk 
                                 16%          26%         7%         9%        28%        17%        15%        24%        13%        15%        12%        17%        22%          16%        22%        19%        31% 
 
Spending too 
much time online                318           26         23         22         37b        15         23         35         38         44          7         19bej      30bej       279         39         25         14+ac 
                                      ++BCEFHiJk 
                                               l 
                                 15%          31%        10%        13%        20%        10%        12%        19%        13%        16%        12%        18%        18%          15%        17%        14%        28% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              309           21+BcfhI   15--       17         47         19         21         53         34         22-        13++BCfHI  16Bi       32+BchI     262         47         31         16++Ac 
                                                                        ++BCefHIk                        ++BCEFHIK 
                                 15%          25%         7%        10%        25%        13%        11%        28%        12%         8%        21%        16%        19%          14%        20%        16%        33% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 308           27         16--       19         45++BcefhJ 16         23         31bj       35         43bj        5--       19BJ       28BJ        264         44         31         13+a 
                                      ++BCEFgHIJ 
                                              kL 
                                 15%          33%         7%        12%        24%        11%        12%        17%        12%        16%         8%        18%        17%          14%        19%        17%        27% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         308           22+BCEhiJ  20-         9--       42+BCeiJ   14         26c        39bCej     41c        35c         7c        19BCeJ     34++BCEiJ   263         45         29         16++Ac 
                                 15%          26%         9%         5%        23%         9%        14%        21%        14%        13%        11%        18%        20%          14%        19%        16%        32% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           304           11         18-         9--       44++BCehiJ 14         35bCj      49++BCEHIJ 36         31          5--       20+BCehiJ  31+BCeiJ    256-        48+a       33         15++A 
                                 15%          14%         8%         5%        23%        10%        19%        26%        12%        12%         8%        19%        19%          14%        20%        18%        30% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           288           14Bc       11--       10-        42++BCfhJ  19b        19         47         37b        38B         7b        14Bc       31++BCfJ    244         44         30         14++A 
                                                                                                        ++BCeFhiJk 
                                 14%          17%         5%         6%        22%        13%        10%        25%        13%        14%        11%        14%        19%          13%        18%        16%        28% 
 
Offensive language              273           13C        17-         6--       42++BCEHj  12         26c        33bCh      24-        53+BCeHj    7C        16bCh      25bCh       237         36         24         12+a 
                                 13%          15%         7%         4%        22%         8%        14%        18%         8%        20%        11%        15%        15%          13%        15%        13%        25% 
 
Government/ 
agency surveillance             236           11c        19          5--       35+bCij    15c        19c        38         33c        22          5c        15Cij      19C         198-        38+a       25         14++Ac 
                                                                                                         ++BCfhIJl 
                                 11%          13%         8%         3%        19%        11%        10%        20%        11%         8%         9%        14%        12%          11%        16%        13%        27% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             216           16+BCHJ     9-         6-        23bcj      13         26BcJ      32+BCHJ    19         36BchJ      2--       12BCJ      22BChJ      178-        38+a       21         17++ABC 
                                 10%          19%         4%         4%        12%         9%        14%        17%         6%        13%         4%        11%        13%          10%        16%        11%        34% 
 
Spending too much money 
online/ spending money 
you did not mean to             198           10c        18          4-        20c        15c        13         29+Chj     19         30c         5c        14+bCHj    21Ch        174         24         14         10+ac 
                                 10%          12%         8%         3%        11%        10%         7%        16%         7%        11%         8%        14%        12%           9%        10%         8%        19% 
 
Other                            22            -          -          -          2          1          3          2          7          -          1BcI       3+BcI      3bi         18          3          1          3++Ac 
                                  1%           -%         -%         -%         1%         1%         1%         1%         2%         -%         2%         2%         2%           1%         1%         *%         6% 
 
Refused                           2            -          -          -          -          -          -          2+         -          -          -          -          *            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
None                            271            2-        48++AFgHI  39++AFGHI  35AfgHI    23AhI      14         17         21-        12--       10AfHI     18+AFgHI   31++AFgHI   238         32         26          6 
                                 13%           2%        21%        23%        19%        16%         8%         9%         7%         4%        16%        17%        19%          13%        14%        14%        12% 
 
Dont know                        22            -          -          4          -          -          -          -          7          2          2++BDEFG   2bdfg      6++Bdefg    21          1          1          * 
                                  1%           -%         -%         2%         -%         -%         -%         -%         2%         1%         3%         2%         3%           1%         *%         *%         1% 
 
Nets: Any concern              1785           82        181-       124--      152        122        173BCdJKL  168bCjkL   263BCdJKL  256         51-        84-       130--       1581        204        160         44 
                                       ++BCDEJKL                                                                               ++BCDEJKL 
                                 86%          98%        79%        74%        81%        84%        92%        90%        90%        95%        81%        81%        78%          86%        86%        86%        87% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Nets: Concerns 
around content/ 
contact with others            1289           58Bcel     81--       82--b     120Bce      72--b     139        141        189Bcel    215         37B        65Bcel     91--B      1137        152        112         40+ac 
                                                                                               ++BCEJkL   ++BCEJkL            ++BCDEHJKL 
                                 62%          70%        35%        49%        64%        50%        74%        75%        65%        79%        59%        63%        55%          62%        64%        60%        80% 
 
Nets: Concerns 
around data/privacy            1102           58        114         84        111iJL      81jl       90        127        163JL      123         26--       56JL       70--        951--      151++A     119+a       33 
                                        +bcfIJkL                                                         ++BCFIJKL 
                                 53%          70%        50%        50%        59%        56%        48%        68%        56%        46%        42%        54%        42%          52%        64%        63%        65% 
 
Nets: Concerns 
around hacking/security        1321           57        150         91        126        100cj      111        129cj      191        165         36-        63        101         1160        161        124         37 
                                 64%          69%        66%        55%        67%        69%        59%        69%        66%        61%        58%        61%        61%          63%        68%        66%        73% 
 
Nets: No concerns               271            2-        48++AFgHI  39++AFGHI  35AfgHI    23AhI      14         17         21-        12--       10AfHI     18+AFgHI   31++AFgHI   238         32         26          6 
                                 13%           2%        21%        23%        19%        16%         8%         9%         7%         4%        16%        17%        19%          13%        14%        14%        12% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         958           53        113JL       73l        99JkL      65jl       81        113        130jl      113         21--       43jl       55--        829-       130+a      100         30 
                                      ++cefhIJKL                                                        ++cefhIJKL 
                                 46%          63%        49%        44%        53%        45%        43%        60%        45%        42%        33%        41%        33%          45%        54%        53%        59% 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          7.3BCehiJ  3.7        3.6        8.0        4.9        5.7BCj     8.3        4.8        5.2bCj     4.2        6.3BChJ    5.9BCJ       5.4        6.8A       6.0       10.0AbC 
                                                                         BCEfHIJl                        BCEFHIJkL 
Standard deviation             6.58         7.58       4.87       4.25       8.47       6.23       6.12       8.21       5.80       4.92       4.94       7.42       7.88         6.47       7.25       6.65       8.54 
Standard error                  .18         1.03        .44        .42        .83        .63        .62        .80        .47        .40        .26        .40        .42          .19        .56        .59       1.30 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
My personal information 
being stolen/hacked             887          340         85        297+ae      70         39          157        418          423        325D       139         63-         335--      355++Ac    187a         5 
                                 43%          40%        46%        47%        47%        32%          49%        41%          42%        46%        39%        33%          36%        53%        44%        20% 
 
Scams/ fraud                    867          347         82e       277e        67e        35-         135        419          396        313        158         81          359-       303a       196a         5 
                                 42%          40%        44%        44%        45%        29%          42%        41%          39%        44%        44%        42%          38%        45%        46%        19% 
 
My personal data 
being processed without 
my knowledge/consent            771          298e        90++AdE   251E        51         28-         124        368          355        283d       132         58          293--      299++A     168a         6 
                                 37%          35%        48%        39%        34%        23%          38%        36%          35%        40%        37%        30%          31%        44%        39%        24% 
 
Spam emails                     530          188-        42        203++Abe    42         21           77        262          249        200         81         51          206--      201++A     115          4 
                                 25%          22%        23%        32%        28%        18%          24%        26%          25%        28%        23%        26%          22%        30%        27%        16% 
 
Sexual/ 
pornographic content            486          202         43        136         55++AbC    28           65        223          271++Cd    155         60-        35          218        156        107          1 
                                 23%          24%        23%        21%        37%        23%          20%        22%          27%        22%        17%        18%          23%        23%        25%         2% 
 
Violent/ 
disturbing content              468          194         39        147         36         19           58        238          252+cd     152         64         30          179--      183++A     100          1 
                                 23%          23%        21%        23%        25%        16%          18%        23%          25%        21%        18%        16%          19%        27%        23%         4% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             468          186         41        143         43e        17           72        225          245Cd      167c        56--       30-         140--      195++A     129++A       2 
                                 22%          22%        22%        22%        29%        14%          22%        22%          24%        23%        16%        15%          15%        29%        30%         7% 
 
Bullying, abusive 
behaviour or threats            462          215+        44        126         35         23           68        245          251+CD     165Cd       45--       27-         186        163        107          3 
                                 22%          25%        24%        20%        23%        19%          21%        24%          25%        23%        13%        14%          20%        24%        25%        13% 
 
Private information 
being made 
public (e.g. photos             459          182         38        135         47+ac      25           64        226          250+CD     165CD       44--       20--        154--      180++A     117+A        4 
                                 22%          21%        20%        21%        32%        21%          20%        22%          25%        23%        12%        10%          16%        27%        27%        14% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          441          174         39        140         29         24           76        208          219cd      167cD       54-        23-         129--      184++A     121++A       4 
                                 21%          20%        21%        22%        20%        20%          24%        21%          22%        23%        15%        12%          14%        27%        28%        14% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Imagery or videos 
of child sexual 
exploitation or abuse           440          203         40        122         27         21           67        245++        224C       168C        48--       35          161--      165+A      108A         2 
                                 21%          24%        21%        19%        18%        17%          21%        24%          22%        24%        13%        18%          17%        24%        25%         9% 
 
People pretending 
to be another person            414          183         33        134         28         18           75        210          189        172++aC     53-        36          153--      159+A       98a         1 
                                 20%          21%        18%        21%        19%        15%          23%        21%          19%        24%        15%        18%          16%        24%        23%         3% 
 
Harmful or misleading 
advertising                     377          165         27        113         34         20           58        177          193c       140c        44-        25          140--      143+A       88a         1 
                                 18%          19%        14%        18%        23%        16%          18%        17%          19%        20%        12%        13%          15%        21%        21%         4% 
 
Hate speech / 
 inciting violence              355          156         26        102         30         22           55        167          196+CD     132CD       27--       16--        118--      145++A      87A         2 
                                 17%          18%        14%        16%        20%        18%          17%        16%          19%        18%         8%         8%          13%        21%        20%         7% 
 
Fake images/fake videos, 
 e.g. deep fake videos          351          140         25        105         34         28           57        157          181CD      141+CD      29--       13--        126--      132A        87A         1 
                                 17%          16%        13%        17%        23%        23%          18%        15%          18%        20%         8%         7%          13%        20%        20%         4% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         349          121-        34        112         29         19           51        175          182CD      135CD       31--       14--        125--      136+A       82a         3 
                                 17%          14%        18%        18%        19%        16%          16%        17%          18%        19%         9%         7%          13%        20%        19%        12% 
 
Promotion of terrorism/ 
 radicalisation                 349          160         28         97         24         21           53        173          182CD      138CD       29--       14--        102--      155++A      91+A        1 
                                 17%          19%        15%        15%        16%        17%          16%        17%          18%        19%         8%         7%          11%        23%        21%         4% 
 
Offensive 
videos/pictures                 342          164+E       27        100e        29e         8-          40        166          177d       119d        46         17-         119--      124A        94++A       1 
                                 16%          19%        15%        16%        20%         7%          13%        16%          18%        17%        13%         9%          13%        18%        22%         4% 
 
Spending too 
much time online                318          144         25         92         26         15           40        172          163        115         41         18          127        107         81+a        * 
                                 15%          17%        14%        14%        17%        13%          12%        17%          16%        16%        11%         9%          14%        16%        19%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              309          129         38         92         20         13           59        158          156cD      121CD       32--       13--         92--      128++A      82+A        3 
                                 15%          15%        20%        14%        14%        11%          18%        16%          15%        17%         9%         7%          10%        19%        19%        10% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 308          140         20         95         25         11           43        157          166Cd      118Cd       24--       16-         102--      117A        82+A        3 
                                 15%          16%        11%        15%        17%         9%          13%        15%          16%        17%         7%         8%          11%        17%        19%        13% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         308          127         18        107         25         14           53        150          149        122cd       36-        19          125         99         77          2 
                                 15%          15%        10%        17%        17%        12%          16%        15%          15%        17%        10%        10%          13%        15%        18%         9% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           304          135         26         92         24         16           50        153          174++CD    110CD       21--       11--         99--      122+A       79+A        * 
                                 15%          16%        14%        14%        16%        13%          15%        15%          17%        15%         6%         6%          11%        18%        18%         2% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           288          145++bc     18         74         21         19           32        150          153Cd      115Cd       20--       14-          88--      122++A      74A         * 
                                 14%          17%        10%        12%        14%        16%          10%        15%          15%        16%         6%         7%           9%        18%        17%         2% 
 
Offensive language              273          104         26         79         28         24           43        125          138        104c        31-        17          109         90         69          2 
                                 13%          12%        14%        12%        19%        20%          13%        12%          14%        15%         9%         9%          12%        13%        16%         9% 
 
Government/ 
agency surveillance             236           97         23         70         18         12           43        112          130cd       82         24-        13           71--       96+A       65+A        - 
                                 11%          11%        13%        11%        12%        10%          13%        11%          13%        11%         7%         7%           8%        14%        15%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             216          106+        14         56         15         10           33         94          118CD       86CD       12--        6--         72--       87+A       53a         * 
                                 10%          12%         8%         9%        10%         9%          10%         9%          12%        12%         3%         3%           8%        13%        12%         2% 
 
Spending too much money 
online/ spending money 
you did not mean to             198           92         13         64         11          8           24        102           98d        78cd       21          8-          75         70         47          2 
                                 10%          11%         7%        10%         7%         6%           8%        10%          10%        11%         6%         4%           8%        10%        11%         9% 
 
Other                            22           13          2          4          1          2           12++B      10            8          3         10++aB      7++AB        9          3          9+b        1 
                                  1%           1%         1%         1%         1%         2%           4%         1%           1%         *%         3%         4%           1%         *%         2%         3% 
 
Refused                           2            2          -          -          -          -            -          2            -          2          -          -            -          2          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
None                            271          145++bCd    17         64-        10         21d          45        150          133         92         46         30          142+b       66-        56          2 
                                 13%          17%         9%        10%         7%        18%          14%        15%          13%        13%        13%        15%          15%        10%        13%         6% 
 
Dont know                        22            6          1          5          4          4+a          9++B       6            6          4         11++Ab      8++AB        7          4          3          6 
                                  1%           1%         1%         1%         2%         3%           3%         1%           1%         1%         3%         4%           1%         1%         1%        24% 
 
Nets: Any concern              1785          707--      167ae      567+Ae     135ae       95          270        856          869        615        301        156          790        602+a      370         18 
                                 86%          82%        90%        89%        91%        79%          83%        84%          86%        86%        84%        81%          84%        89%        86%        70% 
 
Nets: Concerns 
around content/ 
contact with others            1289          525        106        390        111++aBc    74          188        616          667++CD    442Cd      180--       99--        554-       460++Ac    257         12 
                                 62%          61%        57%        61%        74%        62%          58%        61%          66%        62%        50%        51%          59%        68%        60%        48% 
 
Nets: Concerns 
around data/privacy            1102          415--e     107E       377++AE     81e        43--        182        525          519        393        190         95          426--      414++A     246A        12 
                                 53%          48%        58%        59%        54%        35%          56%        52%          51%        55%        53%        49%          45%        61%        57%        46% 
 
Nets: Concerns 
around hacking/security        1321          512-       122e       450++AE     91         59--        207        631          636        461        225        117          538--      479++A     288A        11 
                                 64%          60%        66%        71%        62%        49%          64%        62%          63%        65%        63%        60%          57%        71%        67%        43% 
 
Nets: No concerns               271          145++bCd    17         64-        10         21d          45        150          133         92         46         30          142+b       66-        56          2 
                                 13%          17%         9%        10%         7%        18%          14%        15%          13%        13%        13%        15%          15%        10%        13%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         958          356--      100aE      326+AE      70e        38-         159        452          457        338        164         74          354--      371++A     222+A        8 
                                 46%          41%        54%        51%        47%        32%          49%        45%          45%        47%        46%        38%          38%        55%        52%        32% 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          5.6        5.4        5.6        6.2        4.7          5.5        5.6          5.8CD      6.0CD      4.0        3.8          4.5        6.6Ad      6.5Ad      2.4 
Standard deviation             6.58         6.90       6.34       6.39       6.43       6.48         6.71       6.69         6.65       7.10       4.86       5.14         5.94       6.73       7.16       3.91 
Standard error                  .18          .28        .56        .32        .66        .75          .47        .25          .26        .33        .33        .47          .25        .31        .41        .96 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
My personal information 
being stolen/hacked             887          796++E     765++E     379++ABE   450++ABE    73--        887++E     680++E     668++ABE   887++ABCE    ---        623++E     450++E     438++AE    315++aE    248-- 
                                 43%          46%        48%        60%        56%        24%          50%        53%        61%        67%         -%          49%        51%        56%        55%        33% 
 
Scams/ fraud                    867          748++E     703++E     345++ABE   429++ABE    95--        867++E     634++E     631++ABE   867++ABCE    ---        593++E     414++E     414++abE   324++ABE   255-- 
                                 42%          44%        44%        54%        54%        31%          49%        49%        57%        66%         -%          46%        47%        53%        57%        34% 
 
My personal data 
being processed without 
my knowledge/consent            771          665++e     628++E     333++ABE   388++ABE    91-         771++E     582++E     771++ABDE  653++AE      ---        543++E     378++E     381++abE   272++E     216-- 
                                 37%          39%        40%        52%        49%        30%          43%        45%        70%        49%         -%          42%        43%        49%        48%        29% 
 
Spam emails                     530          456        435++      258++ABE   285++ABE    66          530++E     413++E     530++ABDE  472++AE      ---        411++E     274++E     322++ABE   226++ABE   110-- 
                                 25%          27%        27%        41%        36%        21%          30%        32%        48%        36%         -%          32%        31%        41%        40%        15% 
 
Sexual/ 
pornographic content            486          476++E     471++E     245++ABE   286++AbE     6--        486++E     486++ACDE  338++E     379++E       ---        386++E     309++E     262++E     198++E      90-- 
                                 23%          28%        30%        38%        36%         2%          27%        38%        31%        29%         -%          30%        35%        34%        35%        12% 
 
Violent/ 
disturbing content              468          448++E     442++E     257++ABE   306++ABE    14--        468++E     468++AdE   385++AE    404++aE      ---        337++E     267++E     252++aE    193++AE    121-- 
                                 23%          26%        28%        40%        38%         4%          26%        36%        35%        31%         -%          26%        30%        32%        34%        16% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             468          432++E     412++E     271++ABE   309++ABE    22--        468++E     407++AE    404++AbE   468++AE      ---        364++E     276++E     276++AE    204++AE     95-- 
                                 22%          25%        26%        43%        39%         7%          26%        32%        37%        35%         -%          28%        31%        36%        36%        13% 
 
Bullying, abusive 
behaviour or threats            462          447++E     442++E     242++ABE   281++ABE    11--        462++E     462++AcDE  338++aE    376++E       ---        337++E     276++aE    247++aE    186++aE    110-- 
                                 22%          26%        28%        38%        35%         4%          26%        36%        31%        28%         -%          26%        31%        32%        33%        15% 
 
Private information 
being made 
public (e.g. photos             459          428++E     416++E     280++ABE   304++ABE    25--        459++E     402++AE    383++AE    459++AE      ---        356++E     279++E     261++aE    208++AE     91-- 
                                 22%          25%        26%        44%        38%         8%          26%        31%        35%        35%         -%          28%        31%        34%        37%        12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          441          402++E     391++E     245++ABE   277++ABE    31--        441++E     382++aE    441++ABDE  392++aE      ---        338++E     266++E     260++AE    202++AE     97-- 
                                 21%          23%        25%        39%        35%        10%          25%        30%        40%        30%         -%          26%        30%        33%        36%        13% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           440          420++E     415++E     268++ABE   289++ABE    15--        440++E     440++AdE   355++AE    381++aE      ---        344++E     278++E     266++AE    201++AE     91-- 
                                 21%          24%        26%        42%        36%         5%          25%        34%        32%        29%         -%          27%        31%        34%        35%        12% 
 
People pretending 
to be another person            414          384++E     377++E     228++ABE   247++ABE    22--        414++E     414++AE    351++AE    377++AE      ---        314++E     251++E     226++E     167++E      94-- 
                                 20%          22%        24%        36%        31%         7%          23%        32%        32%        29%         -%          25%        28%        29%        29%        13% 
 
Harmful or misleading 
advertising                     377          352++E     347++E     227++ABE   247++ABE    20--        377++E     377++AE    321++AE    339++aE      ---        297++E     248++aE    227++aE    180++AE     71-- 
                                 18%          21%        22%        36%        31%         7%          21%        29%        29%        26%         -%          23%        28%        29%        32%        10% 
 
Hate speech / 
 inciting violence              355          340++E     340++E     201++ABE   246++ABE    12--        355++E     355++AE    305++AE    321++aE      ---        281++E     240++aE    217++aE    173++AE     67-- 
                                 17%          20%        21%        32%        31%         4%          20%        28%        28%        24%         -%          22%        27%        28%        31%         9% 
 
Fake images/fake videos, 
 e.g. deep fake videos          351          330++E     327++E     211++ABE   239++ABE    19--        351++E     351++AdE   295++AE    299++E       ---        284++E     242++aE    192++E     164++AE     56-- 
                                 17%          19%        21%        33%        30%         6%          20%        27%        27%        23%         -%          22%        27%        25%        29%         8% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         349          316++E     310++E     195++ABE   210++ABE    29--        349++E     349++AE    288++AE    314++aE      ---        287++E     242++aE    207++E     163++aE     57-- 
                                 17%          18%        20%        31%        26%         9%          20%        27%        26%        24%         -%          22%        27%        27%        29%         8% 
 
Promotion of terrorism/ 
 radicalisation                 349          334++E     334++E     218++ABE   239++ABE    12--        349++E     349++AE    313++AdE   314++aE      ---        284++E     235++E     222++AE    183++AE     62-- 
                                 17%          19%        21%        34%        30%         4%          20%        27%        28%        24%         -%          22%        26%        29%        32%         8% 
 
Offensive 
videos/pictures                 342          331++E     328++E     199++ABE   232++ABE     9--        342++E     342++AE    289++AE    305++aE      ---        268++E     222++E     200++aE    161++AE     66-- 
                                 16%          19%        21%        31%        29%         3%          19%        27%        26%        23%         -%          21%        25%        26%        28%         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Spending too 
much time online                318          304++E     284++E     158++ABE   184++abE    12--        318++E     268++E     211++E     243++E       ---        239++E     184++E     158++E     136++aE     69-- 
                                 15%          18%        18%        25%        23%         4%          18%        21%        19%        18%         -%          19%        21%        20%        24%         9% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              309          299++E     297++E     191++ABE   213++ABE     6--        309++E     309++AE    272++AE    280++aE      ---        248++E     205++E     190++aE    148++AE     59-- 
                                 15%          17%        19%        30%        27%         2%          17%        24%        25%        21%         -%          19%        23%        24%        26%         8% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 308          298++E     297++E     176++ABE   203++ABE     8--        308++E     308++AE    247++AE    265++E       ---        235++E     197++E     176++aE    136++aE     64-- 
                                 15%          17%        19%        28%        25%         3%          17%        24%        22%        20%         -%          18%        22%        23%        24%         9% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         308          286++E     283++E     179++ABE   198++ABE    18--        308++E     308++AdE   237++aE    259++E       ---        235++E     201++aE    168++E     129++E      65-- 
                                 15%          17%        18%        28%        25%         6%          17%        24%        22%        20%         -%          18%        23%        22%        23%         9% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           304          297++E     296++E     190++ABE   211++ABE     4--        304++E     304++AE    247++AE    263++E       ---        245++E     205++E     182++E     146++AE     51-- 
                                 15%          17%        19%        30%        26%         1%          17%        24%        22%        20%         -%          19%        23%        24%        26%         7% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           288          277++E     274++E     170++ABE   190++ABE     8--        288++E     288++AE    244++AE    259++aE      ---        241++E     203++E     177++E     140++aE     45-- 
                                 14%          16%        17%        27%        24%         2%          16%        22%        22%        20%         -%          19%        23%        23%        25%         6% 
 
Offensive language              273          263++E     259++E     152++ABE   172++AbE     6--        273++E     273++AdE   210++aE    216++E       ---        216++E     171++E     146++E     129++aE     46-- 
                                 13%          15%        16%        24%        21%         2%          15%        21%        19%        16%         -%          17%        19%        19%        23%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Government/ 
agency surveillance             236          202        199+       129++ABE   135++AbE    25          236++E     209++E     236++ABDE  211++E       ---        170++E     141++E     135++aE     95++E      55-- 
                                 11%          12%        13%        20%        17%         8%          13%        16%        21%        16%         -%          13%        16%        17%        17%         7% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             216          212++E     211++E     147++ABE   159++ABE     2--        216++E     216++AE    178++aE    186++E       ---        179++E     160++aE    140++aE    114++AE     34-- 
                                 10%          12%        13%        23%        20%         1%          12%        17%        16%        14%         -%          14%        18%        18%        20%         5% 
 
Spending too much money 
online/ spending money 
you did not mean to             198          191++E     186++E     127++ABE   136++ABE     4--        198++E     176++E     156++E     172++E       ---        159++E     118++E     120++E      89++E      35-- 
                                 10%          11%        12%        20%        17%         1%          11%        14%        14%        13%         -%          12%        13%        15%        16%         5% 
 
Other                            22           18         17          8          9          2           22          9          6          9          -           16         14         13         13++        6 
                                  1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         -%           1%         2%         2%         2%         1% 
 
Refused                           2            2          2          2          2          -            ---        -          -          -          -            2          2          -          -          - 
                                  *%           *%         *%         *%         *%         -%           -%         -%         -%         -%         -%           *%         *%         -%         -%         -% 
 
None                            271          144--      119--       41--       62--      119++ABCD      ---        ---        ---        ---      271++ABCD     82--       50--       50--       26--      188++ABCD 
                                 13%           8%         8%         7%         8%        39%           -%         -%         -%         -%       100%           6%         6%         6%         5%        25% 
 
Dont know                        22           12--        9--        4          5          2            ---        ---        ---        ---        -            5--        4          4          3         11a 
                                  1%           1%         1%         1%         1%         1%           -%         -%         -%         -%         -%           *%         *%         *%         *%         1% 
 
Nets: Any concern              1785         1562++E    1455++E     589++E     731++E     188--       1785++E    1289++E    1102++E    1321++E       ---       1193++E     833++E     722++E     540++E     546-- 
                                 86%          91%        92%        93%        91%        61%         100%       100%       100%       100%         -%          93%        94%        93%        95%        73% 
 
Nets: Concerns 
around content/ 
contact with others            1289         1181++E    1143++E     481++AE    588++aE     91--       1289++E    1289++ACDE  826++E     952++E       ---        925++E     703++AcE   564++E     432++E     329-- 
                                 62%          69%        72%        76%        73%        29%          72%       100%        75%        72%         -%          72%        79%        73%        76%        44% 
 
Nets: Concerns 
around data/privacy            1102          948++E     891++E     442++ABE   519++ABE   134--       1102++E     826++E    1102++ABDE  907++AbE     ---        779++E     528++E     547++ABE   395++ABE   303-- 
                                 53%          55%        56%        70%        65%        43%          62%        64%       100%        69%         -%          61%        59%        70%        70%        41% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Nets: Concerns 
around hacking/security        1321         1156++E    1084++E     498++ABE   616++ABE   137--       1321++E     952++E     907++ABE  1321++ABCE    ---        897++E     621++E     594++AbE   449++ABE   392-- 
                                 64%          67%        68%        78%        77%        45%          74%        74%        82%       100%         -%          70%        70%        76%        79%        53% 
 
Nets: No concerns               271          144--      119--       41--       62--      119++ABCD      ---        ---        ---        ---      271++ABCD     82--       50--       50--       26--      188++ABCD 
                                 13%           8%         8%         7%         8%        39%           -%         -%         -%         -%       100%           6%         6%         6%         5%        25% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         958          833++E     789++E     398++ABE   467++ABE   109--        958++E     732++E     958++ABDE  794++AE      ---        672++E     476++E     466++AbE   344++AbE   268-- 
                                 46%          48%        50%        63%        58%        35%          54%        57%        87%        60%         -%          52%        54%        60%        61%        36% 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          6.3E       6.6E       9.8ABE     8.8ABE     2.2          6.5E       8.2AE      8.8AdE     7.8AE        -          6.9E       7.8aE      8.3AE      8.8AE      3.4 
Standard deviation             6.58         6.85       6.98       8.57       8.14       3.23         6.67       7.11       7.40       7.15          -         7.10       7.61       7.85       7.93       4.93 
Standard error                  .18          .20        .22        .41        .35        .23          .20        .25        .28        .24          -          .24        .31        .34        .40        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
My personal information 
being stolen/hacked             887          201++B     655--        574++      634++      527++      355        534++        454c       297c       103-        33          488        270         80         50 
                                 43%          51%        41%          49%        46%        46%        44%        46%          44%        44%        35%        39%          44%        41%        37%        49% 
 
Scams/ fraud                    867          184        654          544++      600+       503        354        516+         432        289        112         34          472        278         80         38 
                                 42%          46%        41%          46%        44%        44%        44%        44%          42%        43%        38%        40%          43%        43%        37%        37% 
 
My personal data 
being processed without 
my knowledge/consent            771          166        583          494++      538+       455+       322        466+         401        249         93         28          428        228         77         37 
                                 37%          42%        36%          42%        39%        40%        40%        40%          39%        37%        31%        32%          39%        35%        36%        36% 
 
Spam emails                     530          122+b      391          342++      373+       324+       236+       322+         274c       173         58         24          301        163         44         22 
                                 25%          31%        24%          29%        27%        28%        29%        28%          27%        26%        20%        28%          27%        25%        20%        22% 
 
Sexual/ 
pornographic content            486          127++B     340--        304+       351++      314++      209        296+         208-       181+a       73         23          248        154         57         27 
                                 23%          32%        21%          26%        26%        27%        26%        25%          20%        27%        25%        27%          22%        24%        27%        27% 
 
Violent/ 
disturbing content              468          121++B     321--        332++      355++      286+       201        292+         223        166c        51         27c         245        151         40         32c 
                                 23%          30%        20%          28%        26%        25%        25%        25%          22%        25%        17%        32%          22%        23%        18%        31% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             468          113++B     341-         293+       327        274        176        261          207-       173a        62         26          236        157         46         29 
                                 22%          28%        21%          25%        24%        24%        22%        22%          20%        26%        21%        30%          21%        24%        21%        28% 
 
Bullying, abusive 
behaviour or threats            462          131++B     306--        288+       346++      259        187        284+         192--      181++A      70         19          206--      155a        64+A       37++Ab 
                                 22%          33%        19%          24%        25%        23%        23%        24%          19%        27%        24%        22%          19%        24%        30%        36% 
 
Private information 
being made 
public (e.g. photos             459          133++B     307--        305++      334++      276        210++      283+         200-       176+ac      53         29+AC       219-       163a        51         27 
                                 22%          33%        19%          26%        24%        24%        26%        24%          20%        26%        18%        34%          20%        25%        24%        26% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          441          116++B     304--        294++      336++      280++      193+       284++        208        150         57         25          237        127         48         29 
                                 21%          29%        19%          25%        25%        24%        24%        24%          20%        22%        19%        29%          21%        19%        22%        28% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           440          118++B     304--        295++      334++      251        203++      271+         212        150         53         25          222        143         49         26 
                                 21%          30%        19%          25%        24%        22%        25%        23%          21%        22%        18%        29%          20%        22%        23%        26% 
 
People pretending 
to be another person            414          112++B     285--        275++      315++      267++      200++      262++        186        152         52         24a         204        135         48         27 
                                 20%          28%        18%          23%        23%        23%        25%        22%          18%        22%        18%        29%          18%        21%        22%        26% 
 
Harmful or misleading 
advertising                     377          101++B     249--        244++      267        249++      153        220          164        144+a       46         23a         185        111         46         35++ABc 
                                 18%          25%        16%          21%        20%        22%        19%        19%          16%        21%        16%        26%          17%        17%        21%        34% 
 
Hate speech / 
 inciting violence              355          115++B     220--        230++      261++      216        152        216          153-       131         50         21          164-       121         38         32++Abc 
                                 17%          29%        14%          20%        19%        19%        19%        19%          15%        19%        17%        24%          15%        18%        18%        31% 
 
Fake images/fake videos, 
 e.g. deep fake videos          351           96++B     234--        244++      258++      221+       168++      213          139--      139+A       49         24+A        152--      118a        43         38++ABC 
                                 17%          24%        15%          21%        19%        19%        21%        18%          14%        21%        17%        27%          14%        18%        20%        37% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         349           91++B     238--        232++      263++      210        151        207          147-       123         57         21a         168        124         29         28+Ac 
                                 17%          23%        15%          20%        19%        18%        19%        18%          14%        18%        19%        24%          15%        19%        13%        27% 
 
Promotion of terrorism/ 
 radicalisation                 349          104++B     234--        242++      270++      215+       150        214          150-       127         47         24+Ac       158--      121         42         28+A 
                                 17%          26%        15%          21%        20%        19%        19%        18%          15%        19%        16%        28%          14%        18%        19%        28% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Offensive 
videos/pictures                 342           93++B     241--        228++      260++      208        153+       218+         149        133+ac      38         22+ac       174        111         36         21 
                                 16%          23%        15%          19%        19%        18%        19%        19%          15%        20%        13%        26%          16%        17%        17%        20% 
 
Spending too 
much time online                318           88++B     221--        216++      234++      197+       158++      202+         143        125+ac      33         17          157        103         34         23 
                                 15%          22%        14%          18%        17%        17%        20%        17%          14%        18%        11%        20%          14%        16%        16%        22% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              309          101++B     199--        209++      244++      182        142+       199++        139        116         34         20+ac       158         95         34         22 
                                 15%          25%        12%          18%        18%        16%        18%        17%          14%        17%        12%        24%          14%        14%        16%        21% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 308           84++B     207--        203++      238++      202++      145++      196+         135        119+a       37         18          148        106         34         21 
                                 15%          21%        13%          17%        17%        18%        18%        17%          13%        18%        12%        21%          13%        16%        16%        20% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         308           93++B     206--        189        222+       182        140+       201++        137        118         41         12          154        105         32         16 
                                 15%          23%        13%          16%        16%        16%        17%        17%          13%        17%        14%        14%          14%        16%        15%        15% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           304           96++B     194--        203++      235++      196++      145++      199++        123--      120+A       41         19a         142-       104         41a        17 
                                 15%          24%        12%          17%        17%        17%        18%        17%          12%        18%        14%        22%          13%        16%        19%        17% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           288           92++B     188--        196++      223++      177        122        181+         110--      118++A      41         20+A        125--      100a        39a        23+A 
                                 14%          23%        12%          17%        16%        15%        15%        16%          11%        17%        14%        23%          11%        15%        18%        23% 
 
Offensive language              273           79++B     178--        186++      211++      187++      127+       164          126         98         29         20+aC       142         72         24         35++ABC 
                                 13%          20%        11%          16%        15%        16%        16%        14%          12%        14%        10%        23%          13%        11%        11%        34% 
 
Government/ 
agency surveillance             236           65++B     157--        162++      175+       156++      114++      152+          93-        89a        33         21++Abc     103-        87a        28         18a 
                                 11%          16%        10%          14%        13%        14%        14%        13%           9%        13%        11%        24%           9%        13%        13%        18% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             216           54b       143--        144+       162+       138+       110++      138+          79--       82a        34         21++ABc      96-        63         34+Ab      22++AB 
                                 10%          14%         9%          12%        12%        12%        14%        12%           8%        12%        12%        24%           9%        10%        16%        22% 
 
Spending too much money 
online/ spending money 
you did not mean to             198           60++B     134--        139++      145        128+        96+       125           92         64         30         12           94         62         27         15 
                                 10%          15%         8%          12%        11%        11%        12%        11%           9%         9%        10%        14%           9%         9%        13%        15% 
 
Other                            22            4         18           18         19         13         12         16           13          6          2          *           14          6          1          - 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         1%         1%         1%           1%         1%         *%         -% 
 
Refused                           2            *          --           *          *          *          -          *            -          2          -          -            -          2          -          - 
                                  *%           *%         -%           *%         *%         *%         -%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
None                            271           24--      241++A       132-       144--      128-        94        129-         137         88         35         11          139         90         36d         6 
                                 13%           6%        15%          11%        11%        11%        12%        11%          13%        13%        12%        12%          13%        14%        17%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Dont know                        22            5         17            5--        5--        5-         5          6-          17+         4          *          1           16          4          3          * 
                                  1%           1%         1%           *%         *%         *%         1%         *%           2%         1%         *%         1%           1%         1%         1%         *% 
 
Nets: Any concern              1785          369++B    1350--       1039++     1217++     1016++      706       1031++        869        582        260         75          955        558        176         96+c 
                                 86%          93%        84%          88%        89%        88%        88%        88%          85%        86%        88%        87%          86%        85%        82%        94% 
 
Nets: Concerns 
around content/ 
contact with others            1289          288++B     940--        757+       906++      740+       509        753+         601-       442a       191         54          668        409        138         74 
                                 62%          72%        58%          64%        66%        64%        63%        65%          59%        65%        65%        63%          60%        63%        64%        72% 
 
Nets: Concerns 
around data/privacy            1102          240++B     823-         691++      768++      666++      464++      669++        569c       356        134-        44          612c       334         99         57 
                                 53%          60%        51%          59%        56%        58%        58%        57%          56%        53%        45%        51%          55%        51%        46%        55% 
 
Nets: Concerns 
around hacking/security        1321          279+b      996-         817++      924++      763+       534        780++        665c       435        169-        52          723        406        123         70 
                                 64%          70%        62%          70%        68%        66%        66%        67%          65%        64%        57%        60%          65%        62%        57%        68% 
 
Nets: No concerns               271           24--      241++A       132-       144--      128-        94        129-         137         88         35         11          139         90         36d         6 
                                 13%           6%        15%          11%        11%        11%        12%        11%          13%        13%        12%        12%          13%        14%        17%         6% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         958          218++B     703--        610++      676++      585++      402+       591++        485        319        118         37          531        285         91         52 
                                 46%          55%        44%          52%        49%        51%        50%        51%          47%        47%        40%        43%          48%        44%        42%        50% 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          7.7B       5.0          6.5        6.2        6.2        6.3        6.1          5.2        6.2ac      5.0        7.4ac        5.3        5.7        5.8        7.6Ab 
Standard deviation             6.58         7.90       6.13         7.08       6.94       6.93       7.34       6.94         6.09       6.96       6.19       9.26         6.28       6.70       6.91       7.83 
Standard error                  .18          .47        .19          .25        .23        .25        .32        .25          .24        .33        .45       1.18          .24        .32        .57        .93 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
My personal information 
being stolen/hacked             887           33 
                                 43%          44% 
 
Scams/ fraud                    867           31 
                                 42%          41% 
 
My personal data 
being processed without 
my knowledge/consent            771           28 
                                 37%          38% 
 
Spam emails                     530           17 
                                 25%          23% 
 
Sexual/ 
pornographic content            486           19 
                                 23%          26% 
 
Violent/ 
disturbing content              468           21 
                                 23%          29% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             468           24 
                                 22%          32% 
 
Bullying, abusive 
behaviour or threats            462           20 
                                 22%          28% 
 
Private information 
being made 
public (e.g. photos             459           21 
                                 22%          28% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          441           20 
                                 21%          27% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           440           18 
                                 21%          25% 
 
People pretending 
to be another person            414           18 
                                 20%          25% 
 
Harmful or misleading 
advertising                     377           21+ 
                                 18%          29% 
 
Hate speech / 
 inciting violence              355           18 
                                 17%          25% 
 
Fake images/fake videos, 
 e.g. deep fake videos          351           21+ 
                                 17%          29% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         349           19 
                                 17%          26% 
 
Promotion of terrorism/ 
 radicalisation                 349           20 
                                 17%          26% 
 
Offensive 
videos/pictures                 342           12 
                                 16%          17% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Spending too 
much time online                318           20+ 
                                 15%          26% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              309           18 
                                 15%          24% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 308           12 
                                 15%          17% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         308            7 
                                 15%          10% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           304           14 
                                 15%          19% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           288           14 
                                 14%          19% 
 
Offensive language              273           20++ 
                                 13%          26% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Government/ 
agency surveillance             236           15+ 
                                 11%          20% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             216           14+ 
                                 10%          19% 
 
Spending too much money 
online/ spending money 
you did not mean to             198            9 
                                 10%          13% 
 
Other                            22            - 
                                  1%           -% 
 
Refused                           2            - 
                                  *%           -% 
 
None                            271            6 
                                 13%           8% 
 
Dont know                        22            * 
                                  1%           *% 
 
Nets: Any concern              1785           68 
                                 86%          92% 
 
Nets: Concerns 
around content/ 
contact with others            1289           47 
                                 62%          63% 
 
Nets: Concerns 
around data/privacy            1102           40 
                                 53%          54% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 276 
Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Nets: Concerns 
around hacking/security        1321           51 
                                 64%          69% 
 
Nets: No concerns               271            6 
                                 13%           8% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         958           37 
                                 46%          50% 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          7.1 
Standard deviation             6.58         8.37 
Standard error                  .18         1.15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
My personal information 
being stolen/hacked             887          487++e     416++      551++      261        600        511+       363++E     266++cdEe  155         63        425++cEe   119 
                                 43%          48%        47%        46%        45%        43%        45%        51%        53%        48%        47%        52%        47% 
 
Scams/ fraud                    867          491++cE    416++e     522        259        584        502+       364++CEe   257++cEe   144         64        392++e     126+e 
                                 42%          49%        47%        43%        45%        42%        45%        51%        51%        45%        48%        48%        50% 
 
My personal data 
being processed without 
my knowledge/consent            771          421++      376++      483++      212        531        423        320++dee   224++dee   138         53        368++deE   110 
                                 37%          42%        43%        40%        37%        38%        38%        45%        45%        43%        40%        45%        43% 
 
Spam emails                     530          298++      260++      345++      167        377        317+       236++e     169++e      97         37        265++e      82+ 
                                 25%          30%        30%        29%        29%        27%        28%        33%        34%        30%        28%        32%        32% 
 
Sexual/ 
pornographic content            486          284++      237++      296        143        371++      319++      199++      145++       91         35        234++       74 
                                 23%          28%        27%        25%        25%        27%        28%        28%        29%        28%        26%        28%        29% 
 
Violent/ 
disturbing content              468          314++cEEi  251++      304++      150        343+       281+       214++ei    171++CdEEI 103++eei    25        243++ei     77++i 
                                 23%          31%        28%        25%        26%        25%        25%        30%        34%        32%        19%        30%        30% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             468          279++      288++CEE   311++      173++e     339+       293++      244++aCEE  176++aCEE  106++cEe    39        265++cEe    80++e 
                                 22%          28%        33%        26%        30%        24%        26%        34%        35%        33%        29%        32%        32% 
 
Bullying, abusive 
behaviour or threats            462          277++      258++c     291+       145        352++      291++      198++      147++       86         34        230++       71+ 
                                 22%          28%        29%        24%        25%        25%        26%        28%        29%        27%        25%        28%        28% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Private information 
being made 
public (e.g. photos             459          275++      257++      300++      157++      346++      287++      208++      161++cEe   107++cEe    39        238++       71+ 
                                 22%          27%        29%        25%        27%        25%        25%        29%        32%        33%        29%        29%        28% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          441          252++      234++      289++      135        330++      266+       206++ee    144++       77         32        245++cdEe   77++ 
                                 21%          25%        27%        24%        24%        24%        24%        29%        29%        24%        24%        30%        31% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           440          285++ce    247++      282+       135        335++      265+       208++cee   146++c      72         28        263++CDEEHi 64 
                                 21%          28%        28%        24%        23%        24%        24%        29%        29%        22%        21%        32%        26% 
 
People pretending 
to be another person            414          249++      219++      253        121        298        251+       182++      136++ce     82+        33        226++CdEe   62 
                                 20%          25%        25%        21%        21%        21%        22%        25%        27%        25%        25%        28%        25% 
 
Harmful or misleading 
advertising                     377          243++ce    220++cEe   235        120        268        227+       177++ce    127++ce     78+        25        198++ce     65++e 
                                 18%          24%        25%        20%        21%        19%        20%        25%        25%        24%        19%        24%        26% 
 
Hate speech / 
 inciting violence              355          232++      195++      237++      111        268++      234++      166++      122++e      68         30        208++cdE    62++ 
                                 17%          23%        22%        20%        19%        19%        21%        23%        24%        21%        23%        25%        25% 
 
Fake images/fake videos, 
 e.g. deep fake videos          351          225++      204++      233++      115        270++      233++      153++      121++       65         25        177++       55 
                                 17%          22%        23%        19%        20%        19%        21%        21%        24%        20%        18%        21%        22% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         349          230++d     202++d     231++       98        263++      216+       165++d     121++dei    60         19        197++cDeei  53 
                                 17%          23%        23%        19%        17%        19%        19%        23%        24%        19%        14%        24%        21% 
 
Promotion of terrorism/ 
 radicalisation                 349          232++e     201++      241++      119+       263++      228++      183++cEe   120++e      74++       30        206++cEe    61++ 
                                 17%          23%        23%        20%        21%        19%        20%        26%        24%        23%        22%        25%        24% 
 
Offensive 
videos/pictures                 342          225++      203++e     228++      112        258++      230++      159++      123++ce     74++       28        179++       54 
                                 16%          22%        23%        19%        19%        19%        20%        22%        25%        23%        21%        22%        22% 
 
Spending too 
much time online                318          177+       170++      208+        89        234+       193+       146++      105++       61         32+d      170++d      52+ 
                                 15%          18%        19%        17%        15%        17%        17%        20%        21%        19%        24%        21%        21% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              309          197++      188++ce    198+        98        233++      204++      166++CdEe  108++ce     72++c      27        179++ce     54+ 
                                 15%          20%        21%        17%        17%        17%        18%        23%        22%        22%        20%        22%        21% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 308          197++      168++      188         91        239++      196++      134++      111++Cde    58         30+       170++c      51+ 
                                 15%          20%        19%        16%        16%        17%        17%        19%        22%        18%        23%        21%        20% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         308          171+       165++      195         93        241++      212++      148++c     108++c      62+        24        166++       37 
                                 15%          17%        19%        16%        16%        17%        19%        21%        22%        19%        18%        20%        15% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           304          183++      175++      198+       104+       237++      204++      140++       97++       56         23        166++       45 
                                 15%          18%        20%        17%        18%        17%        18%        20%        19%        17%        17%        20%        18% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           288          186++      178++c     180         95        230++      199++      145++c      99++       52         22        162++c      48+ 
                                 14%          18%        20%        15%        17%        16%        18%        20%        20%        16%        17%        20%        19% 
 
Offensive language              273          183++e     153++      188++       82        200        179++      114+        99++de     57+        26        145++       50++ 
                                 13%          18%        17%        16%        14%        14%        16%        16%        20%        18%        20%        18%        20% 
 
Government/ 
agency surveillance             236          140++      145++ce    149         87++      172        155++      123++ce     83++e      53++       27++ce    135++ce     34 
                                 11%          14%        16%        12%        15%        12%        14%        17%        17%        17%        20%        16%        13% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             216          140++      125++      135         71        177++      149++       88         78++       49+        22        121++       37 
                                 10%          14%        14%        11%        12%        13%        13%        12%        16%        15%        16%        15%        15% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Spending too much money 
online/ spending money 
you did not mean to             198          125++      113++      135+        68        136        124         86+        76++E      54++cEe    15        112++e      30 
                                 10%          12%        13%        11%        12%        10%        11%        12%        15%        17%        11%        14%        12% 
 
Other                            22           13          9         11          2          9         13          9          6          4          *         12          5 
                                  1%           1%         1%         1%         *%         1%         1%         1%         1%         1%         *%         1%         2% 
 
Refused                           2            *          2          -          2          2          2          2          -          -          -          *          - 
                                  *%           *%         *%         -%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
None                            271          103--      113g       140         88aeeGj   157--      122--       81         39--       34         12         85-        25 
                                 13%          10%        13%        12%        15%        11%        11%        11%         8%        10%         9%        10%        10% 
 
Dont know                        22            7          6          7-         6         12          5-         3          4          5          2          4          3 
                                  1%           1%         1%         1%         1%         1%         *%         *%         1%         1%         2%         *%         1% 
 
Nets: Any concern              1785          898++D     761       1053+d      480       1225++d     998++d     629        456++bD    284        119        734++D     224 
                                 86%          89%        86%        88%        83%        88%        89%        88%        91%        88%        90%        89%        89% 
 
Nets: Concerns 
around content/ 
contact with others            1289          704++cD    585++      776+       354        933++      765++d     488++d     352++d     219+        83        549++      176+ 
                                 62%          70%        66%        65%        61%        67%        68%        68%        71%        68%        62%        67%        70% 
 
Nets: Concerns 
around data/privacy            1102          594++e     519++      691++      305        752        627+       426++de    309++de    192+        82        511++DEe   155+ 
                                 53%          59%        59%        58%        53%        54%        56%        60%        62%        60%        61%        62%        62% 
 
Nets: Concerns 
around hacking/security        1321          705++e     595++      807++      383        903        751+       516++Ee    365++Ee    218         90        585++e     173 
                                 64%          70%        68%        67%        66%        65%        67%        72%        73%        68%        67%        71%        69% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Nets: No concerns               271          103--      113g       140         88aeeGj   157--      122--       81         39--       34         12         85-        25 
                                 13%          10%        13%        12%        15%        11%        11%        11%         8%        10%         9%        10%        10% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         958          521++      456++      602++      267        660        540        376++      269++de    161         70        457++DEE   138+ 
                                 46%          52%        52%        50%        46%        47%        48%        53%        54%        50%        52%        56%        55% 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          7.0ce      7.1cE      6.2        6.3        6.1        6.4        7.3CdEe    7.7CdEE    7.0        6.7        7.4CdEe    7.2 
Standard deviation             6.58         7.29       7.53       6.74       7.19       6.94       7.04       7.62       7.72       7.49       7.24       7.65       7.04 
Standard error                  .18          .28        .31        .24        .36        .23        .26        .35        .43        .50        .75        .32        .55 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
My personal information 
being stolen/hacked             887          626S       296S       217++anS   193S       680++nS    322++anS   479+nS     129++adNS  181S        88+adNS    45s       545++anS   591+nS      24        135+nS      25 
                                 43%          44%        44%        50%        43%        46%        50%        46%        52%        46%        54%        43%        48%        45%        32%        51%        38% 
 
Scams/ fraud                    867          613dn      260        215        161-       656++Dn    336        464dn      114dns     177dn       84+bDNs    50n       509++bDNs  545n        21-       123dNs      27 
                                                              ++aBDmNs                       ++ABDEglMN 
                                                                                                     QS 
                                 42%          43%        39%        50%        36%        44%        52%        44%        46%        45%        51%        47%        45%        42%        27%        47%        40% 
 
My personal data 
being processed without 
my knowledge/consent            771          535        237        193++abdN  158        578+n      285++aBdmN 409n       108n       163n        65         51+bdN    461++n     499         20        114n        22 
                                 37%          37%        35%        45%        35%        39%        44%        39%        44%        41%        40%        49%        41%        38%        26%        43%        34% 
 
Spam emails                     530          393+       168        142++bdms  114        432++s     208++bdms  312++s      68        102         49s        35s       318+s      342         17         86+s       15 
                                 25%          27%        25%        33%        25%        29%        32%        30%        28%        26%        30%        34%        28%        26%        22%        33%        22% 
 
Sexual/ 
pornographic content            486          362+s      185++gos   122+gos     98        345s       170os      228         62s        91         47s        37        293+os     340++gos    14         49         16 
                                                                                                                                                     +deGinOqS 
                                 23%          25%        28%        28%        22%        23%        26%        22%        25%        23%        29%        36%        26%        26%        19%        19%        24% 
 
Violent/ 
disturbing content              468          331s       161s       156        101s       366++s     201        246s        62s       114++anS    51+nS      39        295++S     331++s      11         77+nS      13 
                                                            ++ABDEGhLM                       ++AbDeGmnQ                                             ++AbDeGlmN 
                                                                  NpQS                                S                                                    pQS 
                                 23%          23%        24%        36%        22%        25%        31%        23%        25%        29%        31%        38%        26%        25%        15%        29%        20% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             468          336ns      168ns      150        107s       376++ns    202        271++ns     71+nS     118++aNS    55++adNS   38++adNS  338        332++ns      9         90         21nS 
                                                            ++ABDEGMNq                        ++AbdemNS                                                          ++AdemNS                       ++AbdegmNS 
                                                                     S 
                                 22%          23%        25%        35%        24%        25%        31%        26%        29%        30%        34%        36%        30%        25%        12%        34%        31% 
 
Bullying, abusive 
behaviour or threats            462          354++      182++s     147        116        343        165        247         67         99         43         37++egms  300++s     314+        19         62         22s 
                                                            ++AbdEfGil 
                                                                   MoS 
                                 22%          25%        27%        34%        26%        23%        25%        24%        27%        25%        26%        35%        27%        24%        25%        23%        34% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Private information 
being made 
public (e.g. photos             459          336S       146s       141        105s       358++S     186++abS   265++S      67S        94s        41S        33+S      295++S     331++S      16s        71S        18S 
                                                            ++ABDEgilm 
                                                                     S 
                                 22%          23%        22%        33%        23%        24%        29%        25%        27%        24%        25%        32%        26%        25%        21%        27%        27% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          441          313        131        135        100        342++      182++aBemn 254++       64         97         61         47        271++      301+        11         81++ABdemn 11 
                                                            ++ABdEglMn                                                                   ++ABDEGiLM ++ABcDEFGH 
                                                                    pq                                                                         NpQs   ILMNoPQS 
                                 21%          22%        20%        31%        22%        23%        28%        24%        26%        25%        37%        44%        24%        23%        15%        31%        17% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           440          312s       158s       140         96s       339+s      187++AdemS 260++s      75++ademS 104+s       45s        39        281++s     301+s       13         65s        19s 
                                                            ++ABDEglMn                                                                              ++AbDEglMn 
                                                                    QS                                                                                     oqS 
                                 21%          22%        24%        33%        21%        23%        29%        25%        30%        26%        27%        37%        25%        23%        17%        25%        29% 
 
People pretending 
to be another person            414          298s       132s       118++abDeS  79        309s       156++ds    237+s       58s        89s        34s        38        247+s      290++s      15         67ds       14 
                                                                                                                                                    ++ABDEfgij 
                                                                                                                                                         LMnqS 
                                 20%          21%        20%        28%        17%        21%        24%        23%        24%        23%        21%        36%        22%        22%        19%        25%        21% 
 
Harmful or misleading 
advertising                     377          276s       126s       113         81        286s       166        198s        52s        84s        38s        35        223s       251s        14         67++dS     16s 
                                                            ++abdeglmS                       ++AbdEGlMS                                             ++ABDEGhiL 
                                                                                                                                                           MqS 
                                 18%          19%        19%        26%        18%        19%        26%        19%        21%        21%        24%        34%        20%        19%        18%        26%        25% 
 
Hate speech / 
 inciting violence              355          262        119        116         72        270        149++abde  192         56+        80         36         36        216+       246+        14         61+d       12 
                                                            ++ABDEGLMq                                                                              ++ABDEfGiL 
                                                                                                                                                          MnQs 
                                 17%          18%        18%        27%        16%        18%        23%        18%        23%        20%        22%        34%        19%        19%        18%        23%        18% 
 
Fake images/fake videos, 
 e.g. deep fake videos          351          267+       118        105         78        249        139++es    191         38         80s        39+s       29+ehs    221++s     237         11         48         17s 
                                                            ++abdEghms 
                                 17%          19%        18%        24%        17%        17%        22%        18%        15%        20%        24%        27%        20%        18%        14%        18%        26% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         349          253        114        111         86s       265        145++abs   209++s      47s        90++s      39+s       36        227++s     240+s        9         57s        12 
                                                            ++ABdEglMn                                                                              ++ABDEfGhi 
                                                                    qS                                                                                  LMNoQS 
                                 17%          18%        17%        26%        19%        18%        22%        20%        19%        23%        24%        34%        20%        18%        12%        22%        19% 
 
Promotion of terrorism/ 
 radicalisation                 349          250        126s       120         72        283++s     142++ads   212++s      54s        82s        41+ds      29+adS    238++s     241+s       11         61+s       14s 
                                                            ++ABDEglMn 
                                                                    QS 
                                 17%          17%        19%        28%        16%        19%        22%        20%        22%        21%        25%        28%        21%        18%        14%        23%        21% 
 
Offensive 
videos/pictures                 342          255        124        113         70        271++      144++ad    199+        47         81+        39+d       29++ades  231++      248++       12         55         15 
                                                            ++AbDEgmqs 
                                 16%          18%        18%        26%        15%        18%        22%        19%        19%        21%        24%        28%        21%        19%        16%        21%        22% 
 
Spending too 
much time online                318          235        127++       86+        73        243        104        182+        39         73         32         21        195+       224+        17         55+        14 
                                 15%          16%        19%        20%        16%        16%        16%        17%        16%        18%        20%        20%        17%        17%        23%        21%        21% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              309          224        119+s      106         76        247++      123++s     192++s      40         84++as     28         37        205++s     226++       11         56+s       11 
                                                            ++AbdEghlM                                                                              ++ABDEFGHi 
                                                                    qS                                                                                JLMNopQS 
                                 15%          16%        18%        25%        17%        17%        19%        18%        16%        21%        17%        35%        18%        17%        14%        21%        17% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 308          227s       103s        89++gnS    69s       234s       120++s     157s        52+S       77+s       29s        29        193++s     209s         7         40s        11s 
                                                                                                                                                    ++abdeGlmn 
                                                                                                                                                           oqS 
                                 15%          16%        15%        21%        15%        16%        19%        15%        21%        20%        18%        28%        17%        16%         9%        15%        17% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         308          238++      123++       89++es     75        225         98        167         38         68         28         23s       186        229++       10         39         14 
                                 15%          17%        18%        21%        17%        15%        15%        16%        15%        17%        17%        22%        16%        18%        13%        15%        20% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           304          228        127++e      98         73        210        112        155         45         62         33         31        192++      220++        9         40         12 
                                                            ++AdEGilmo                                                                              ++AbDEfGhI 
                                                                     s                                                                                  LMnOqS 
                                 15%          16%        19%        23%        16%        14%        17%        15%        18%        16%        20%        30%        17%        17%        12%        15%        18% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           288          221+s      119++s      85++s      70s       223+s      104s       165+s       40s        68s        26s        27        189++s     215++s      12s        51+s       14s 
                                                                                                                                                      ++adegmS 
                                 14%          15%        18%        20%        16%        15%        16%        16%        16%        17%        16%        26%        17%        16%        16%        19%        21% 
 
Offensive language              273          199        100         68         54        197        102+       133         42         57         24         26        154        195+        10         41         14s 
                                                                                                                                                    ++abDEGilm 
                                                                                                                                                            qS 
                                 13%          14%        15%        16%        12%        13%        16%        13%        17%        14%        15%        25%        14%        15%        13%        15%        22% 
 
Government/ 
agency surveillance             236          171         76         84         50        179         83        135         39         67++abde   29+        29        147+       162         11         42+        12 
                                                            ++ABDEfGLM                                                                              ++ABDEFGhi 
                                                                     q                                                                                   LMoQs 
                                 11%          12%        11%        20%        11%        12%        13%        13%        16%        17%        17%        28%        13%        12%        14%        16%        18% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             216          171++       76         68++ds     45        169         71        117         26         56+s       21         17s       136+       151          5         27          9s 
                                 10%          12%        11%        16%        10%        11%        11%        11%        10%        14%        13%        16%        12%        12%         6%        10%        14% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Spending too much money 
online/ spending money 
you did not mean to             198          141         73         56+        41        138         75        119+        30         46         14         19+adelm  112        131          5         37+        10 
                                 10%          10%        11%        13%         9%         9%        12%        11%        12%        11%         9%        18%        10%        10%         7%        14%        15% 
 
Other                            22           12          *-         8Bi        3         16b        11B        10b         2          1          4Bi        4         12b        12          -          1          - 
                                                                                                                                                    +ABdegIlmo 
                                                                                                                                                             q 
                                  1%           1%         *%         2%         1%         1%         2%         1%         1%         *%         3%         4%         1%         1%         -%         *%         -% 
 
Refused                           2            2          *          2          -          2          2          2          -          *          -          2          2          2          -          -          - 
                                                                                                                                                    ++abdeglmQ 
                                  *%           *%         *%         *%         -%         *%         *%         *%         -%         *%         -%         1%         *%         *%         -%         -%         -% 
 
None                            271          165-        74         42         55        191         66-       146m        26         39         18         10        137        137--       22         27          7 
                                                                                                                                                                                     ++ABCDEFGH 
                                                                                                                                                                                       IJKLMOpQ 
                                 13%          11%        11%        10%        12%        13%        10%        14%        11%        10%        11%        10%        12%        10%        29%        10%        10% 
 
Dont know                        22           12          5          1          5         12          5          7          3          3          *          *          7         10          1          1          * 
                                  1%           1%         1%         *%         1%         1%         1%         1%         1%         1%         *%         *%         1%         1%         1%         *%         1% 
 
Nets: Any concern              1785         1259++NS    590NS      385+NS     391NS     1280NS      573+NS     895NS      218NS      354NS      145NS       92Ns      980NS     1157++NS     54--      237NS       59ns 
                                 86%          88%        88%        90%        87%        86%        89%        85%        88%        89%        89%        88%        87%        89%        70%        90%        89% 
 
Nets: Concerns 
around content/ 
contact with others            1289          950++S     473        316        302+S      941S       438++gnS   647S       163S       268+nS     109S        80        746++S     868++nS     41S       163S        37S 
                                                  ++EGNopqS ++aEGlmNOp                                                                               ++egNopqS 
                                                                    QS 
                                 62%          66%        71%        73%        67%        63%        68%        62%        66%        68%        67%        77%        66%        66%        54%        62%        56% 
 
Nets: Concerns 
around data/privacy            1102          776        334        273        237        836++bn    403        585+b      152+bn     223        101bn       70        636++bn    702         32        160+bn      30 
                                                            ++ABDeglMN                       ++ABDegMNp                                               +aBdmNps 
                                                                    ps                                s 
                                 53%          54%        50%        63%        53%        56%        62%        56%        62%        56%        61%        67%        57%        54%        42%        60%        46% 
 
Nets: Concerns 
around hacking/security        1321          938NS      421NS      298+dNS    276nS      999++dNS   470        700+NS     170NS      274+dNS    115NS       60        768++dNS   857+NS      34--      181NS       38 
                                                                                             ++ABDegkmN 
                                                                                                     pS 
                                 64%          65%        63%        69%        61%        67%        73%        67%        69%        69%        70%        58%        68%        66%        45%        68%        57% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Nets: No concerns               271          165-        74         42         55        191         66-       146m        26         39         18         10        137        137--       22         27          7 
                                                                                                                                                                                     ++ABCDEFGH 
                                                                                                                                                                                       IJKLMOpQ 
                                 13%          11%        11%        10%        12%        13%        10%        14%        11%        10%        11%        10%        12%        10%        29%        10%        10% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         958          668        281-       238        205        718++b     358        501        132+bn     202b        89bn       66        557++b     617         28        147++aBdmn  28 
                                                             ++aBdegmn                        ++ABDegMN                                             ++ABDeglMN 
                                                                                                                                                            pq 
                                 46%          46%        42%        55%        45%        48%        55%        48%        54%        51%        54%        63%        50%        47%        37%        56%        43% 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          5.9rS      6.0rS      7.9        5.6rS      5.9rS      6.9        6.1rS      6.6RS      6.5rS      7.1dnrS    9.0        6.4rS      6.1rS      4.7        6.8drS     6.5rs 
                                                            ABDEGiLMNQ                         AbDemnRS                                             ABDEfGhiLM 
                                                                    RS                                                                                   NoQRS 
Standard deviation             6.58         6.66       6.78       7.94       6.09       6.75       6.99       7.00       6.74       7.06       7.58       9.16       7.07       6.89       6.55       7.48       7.63 
Standard error                  .18          .22        .31        .48        .34        .22        .35        .26        .53        .43        .75       1.09        .26        .23        .87        .56       1.12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
My personal information 
being stolen/hacked             887          434++nS      **        12-- 
                                 43%          47%         **        20% 
 
Scams/ fraud                    867          399dn        **        16 
                                 42%          43%         **        28% 
 
My personal data 
being processed without 
my knowledge/consent            771          365n         **        22 
                                 37%          40%         **        38% 
 
Spam emails                     530          271++s       **         8 
                                 25%          29%         **        13% 
 
Sexual/ 
pornographic content            486          227s         **         5- 
                                 23%          25%         **         9% 
 
Violent/ 
disturbing content              468          215s         **         4- 
                                 23%          23%         **         7% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             468          250++nS      **         4- 
                                 22%          27%         **         8% 
 
Bullying, abusive 
behaviour or threats            462          257++es      **         7 
                                 22%          28%         **        12% 
 
Private information 
being made 
public (e.g. photos             459          250++bS      **         3- 
                                 22%          27%         **         5% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          441          223+         **         9 
                                 21%          24%         **        16% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Imagery or videos 
of child sexual 
exploitation or abuse           440          223+s        **         4- 
                                 21%          24%         **         7% 
 
People pretending 
to be another person            414          216++ds      **         4- 
                                 20%          24%         **         6% 
 
Harmful or misleading 
advertising                     377          190+s        **         3- 
                                 18%          21%         **         6% 
 
Hate speech / 
 inciting violence              355          180+         **         8 
                                 17%          20%         **        14% 
 
Fake images/fake videos, 
 e.g. deep fake videos          351          176+         **         4 
                                 17%          19%         **         6% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         349          181+s        **         3 
                                 17%          20%         **         5% 
 
Promotion of terrorism/ 
 radicalisation                 349          179+s        **         3 
                                 17%          19%         **         5% 
 
Offensive 
videos/pictures                 342          179++        **         5 
                                 16%          19%         **         9% 
 
Spending too 
much time online                318          175++        **         8 
                                 15%          19%         **        13% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              309          168++s       **         3 
                                 15%          18%         **         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 308          160+s        **         1- 
                                 15%          17%         **         3% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         308          170++s       **         3 
                                 15%          18%         **         6% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)           304          166++e       **         4 
                                 15%          18%         **         7% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           288          167++s       **         1- 
                                 14%          18%         **         3% 
 
Offensive language              273          127          **         3 
                                 13%          14%         **         5% 
 
Government/ 
agency surveillance             236          123+         **         4 
                                 11%          13%         **         8% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             216          109          **         1 
                                 10%          12%         **         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Spending too much money 
online/ spending money 
you did not mean to             198          107+         **         6 
                                 10%          12%         **        11% 
 
Other                            22            8          **         2BI 
                                  1%           1%         **         4% 
 
Refused                           2            -          **         - 
                                  *%           -%         **         -% 
 
None                            271          103          **        12cfim 
                                 13%          11%         **        21% 
 
Dont know                        22            9          **         6++ABCDEFGHIJkLMnOpQ 
                                  1%           1%         **        11% 
 
Nets: Any concern              1785          807NS        **        39-- 
                                 86%          88%         **        68% 
 
Nets: Concerns 
around content/ 
contact with others            1289          590S         **        12-- 
                                 62%          64%         **        21% 
 
Nets: Concerns 
around data/privacy            1102          520+bn       **        26 
                                 53%          57%         **        45% 
 
Nets: Concerns 
around hacking/security        1321          620++NS      **        22-- 
                                 64%          67%         **        39% 
 
Nets: No concerns               271          103          **        12cfim 
                                 13%          11%         **        21% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)         958          455+b        **        26 
                                 46%          50%         **        45% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 14 (continuation) 
<C2b> Which, if any, of the following aspects of the internet concern you more generally? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          6.4rS        **       2.8 
Standard deviation             6.58         7.18          **      5.19 
Standard error                  .18          .28          **       .86 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 15 
Number of things that concern you in relation to children 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
None                            309          182++B     127--         50Ce       54Ce       32--       45         32-        43Ce       52++CDE     104+B       77--      128B          57        100         75         76 
                                 15%          18%        12%          18%        18%         9%        13%        10%        18%        25%          18%        11%        16%          12%        16%        16%        14% 
 
1                               208          118         90           29         28         33         31         29         33         26           57         64         88           33         61         52         62 
                                 10%          12%         8%          11%         9%         9%         9%         9%        13%        12%          10%         9%        11%           7%        10%        11%        12% 
 
2 to 3                          438          213        225           64B        32--       88B        68b        92++Bd     54B        40b          97-       156        186+A        108        117        102        111 
                                 21%          21%        21%          24%        11%        23%        19%        29%        22%        19%          17%        21%        24%          23%        19%        22%        21% 
 
4 to 5                          264          118        147           31         52+f       51         56f        35         21         19           83c       107c        74-          52         79         53         81 
                                 13%          12%        14%          11%        17%        14%        16%        11%         8%         9%          14%        15%        10%          11%        13%        11%        15% 
 
6 to 7                          157           63         93           19         32e        26         29         16         18         16           50         56         51           35         41         39         41 
                                  8%           6%         9%           7%        10%         7%         8%         5%         7%         8%           9%         8%         7%           7%         7%         9%         8% 
 
8 to 9                          125           52         73           13         22f        29f        23f        27F         5-         6           36         52         38           25         56++cd     19         25 
                                  6%           5%         7%           5%         7%         8%         6%         8%         2%         3%           6%         7%         5%           6%         9%         4%         5% 
 
10+                             526          242        284           60         80g       111G        98g        80         63         33-         140        210+c      176          143+cd     159        107        117 
                                 25%          24%        27%          22%        26%        30%        28%        25%        26%        16%          24%        29%        23%          31%        25%        23%        22% 
 
Dont know                        47           27         20            6          3          1-         5         11c         7c        15++aBCD      9          6--       33++aB       10          8         14         17 
                                  2%           3%         2%           2%         1%         *%         1%         3%         3%         7%           2%         1%         4%           2%         1%         3%         3% 
 
Refused                           5            2          4            -          2          3+         -          *          -          -            2          3          *            -          4          -          2 
                                  *%           *%         *%           -%         1%         1%         -%         *%         -%         -%           *%         *%         *%           -%         1%         -%         *% 
 
NET - 6+                        808          358--      450++A        92        134aG      167+aG     150G       122g        86         56--        226        317++C     265--        203+cd     256        166        184 
                                 39%          35%        42%          34%        44%        45%        42%        38%        35%        27%          39%        44%        34%          44%        41%        36%        35% 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          6.5        7.4a         6.4g       7.3G       7.8G       7.8G       7.1G       6.8g       4.3          6.9        7.8C       6.2          8.1Cd      7.1        6.3        6.4 
Standard deviation             7.97         7.94       7.98         7.97       7.82       7.86       8.25       8.13       8.66       6.08         7.89       8.05       7.90         8.50       7.98       7.57       7.73 
Standard error                  .22          .32        .30          .59        .52        .49        .55        .56        .68        .61          .39        .37        .37          .48        .39        .44        .43 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 15 (continuation) 
Number of things that concern you in relation to children 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
None                            309          157        152           22-        14--       23--       50--      255++ABCD    278         29 
                                 15%          14%        15%           9%         5%         7%         8%        18%          16%        10% 
 
1                               208           94        114           25         20         36         59        150          184         25 
                                 10%           9%        11%          11%         7%        11%         9%        11%          10%         9% 
 
2 to 3                          438          225        213           46         71         66        134        300          350--       87++A 
                                 21%          21%        21%          20%        23%        21%        21%        21%          20%        31% 
 
4 to 5                          264          131        133           42+ce      56++cE     34        100+e      162-         225         39 
                                 13%          12%        13%          18%        18%        10%        15%        11%          13%        14% 
 
6 to 7                          157           76         81           11         22         28         49        108          137         19 
                                  8%           7%         8%           5%         7%         9%         7%         8%           8%         7% 
 
8 to 9                          125           81+b       44-          17         26e        34++E      55++e      70-          96-        29+a 
                                  6%           7%         4%           7%         9%        10%         8%         5%           5%        10% 
 
10+                             526          301+b      225-          69         96+E      101+E      198++E     322--        470b        53- 
                                 25%          28%        23%          29%        32%        31%        31%        23%          26%        19% 
 
Dont know                        47           17         30            *-         1-         1-         2--       46++abcD     46          2 
                                  2%           2%         3%           *%         *%         *%         *%         3%           3%         1% 
 
Refused                           5            4          2            2e         -          -          3          *-           5          * 
                                  *%           *%         *%           1%         -%         -%         1%         *%           *%         *% 
 
NET - 6+                        808          458++B     350--         97        144++E     162++E     302++E     500--        703        101 
                                 39%          42%        35%          41%        47%        50%        46%        35%          39%        36% 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          7.5B       6.3          7.5        8.3E       8.3E       8.1E       6.4          7.1        5.9 
Standard deviation             7.97         8.22       7.65         7.74       7.40       7.95       7.90       7.92         8.16       6.35 
Standard error                  .22          .30        .31          .61        .51        .54        .37        .27          .24        .50 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 15 (continuation) 
Number of things that concern you in relation to children 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
None                            309            7         38FI       28FI       20i        46          9--       29FI       79          9--        8FI       16FI       19fI        269         40         37d         2 
                                                                                  ++ABcDFGIJ                       ++AbDFgIJK 
                                                                                          KL                                L 
                                 15%           8%        17%        17%        11%        32%         5%        16%        27%         3%        12%        15%        11%          15%        17%        20%         5% 
 
1                               208            3         42         11         13         27         40         12         17         15          8acgHIkl   8         13          185         23         16          7 
                                                 ++ACDGHIKL                       ++AcdGHIKL ++ACDGHIjK 
                                                                                                      L 
                                 10%           4%        19%         7%         7%        18%        22%         6%         6%         6%        13%         7%         8%          10%        10%         9%        14% 
 
2 to 3                          438            6-        42k        34aK       32k        20         39aK       60         55aK       93         16+AdEKl   10--       30aK        411++BCd    27--       22--        4- 
                                                                                                         ++AbdEhKL            ++ABcDEfHK 
                                                                                                                                       L 
                                 21%           7%        18%        21%        17%        14%        21%        32%        19%        34%        26%         9%        18%          22%        11%        12%         9% 
 
4 to 5                          264           11         33         19         21         12         25         14         53+egkl    38         11+eGkL    11         17          235         29         25          4 
                                 13%          14%        14%        11%        11%         8%        13%         8%        18%        14%        17%        11%        10%          13%        12%        13%         9% 
 
6 to 7                          157            6         22l        20dfL       7          8          7         14         17         35++dfhL    7+DeFhL   10dfL       5--        141         16         14          1 
                                  8%           7%         9%        12%         4%         5%         4%         7%         6%        13%        11%         9%         3%           8%         7%         8%         2% 
 
8 to 9                          125           10gH       11         11         14          8         17gh        5          7-        26+gHl      4h         5          7          111         14         11          3 
                                  6%          11%         5%         7%         7%         5%         9%         2%         3%        10%         6%         5%         4%           6%         6%         6%         7% 
 
10+                             526           41         35--       40j        74         24-        49bhJ      53behJ     47--       51-         8--       42         62++BCEfHIJ 446--       80++A      55         25++Ac 
                                      ++BCEFgHIJ                        ++BcEfHIJ                                                                   ++BCEFgHIJ 
                                 25%          49%        15%        24%        40%        16%        26%        28%        16%        19%        13%        40%        37%          24%        34%        29%        50% 
 
Dont know                        47            -          6          4          4          2          -          -         13fg        4          1fg        3fg       13           38          9          7          2 
                                                                                                                                                               ++abcdEFGI 
                                                                                                                                                                       JK 
                                  2%           -%         3%         2%         2%         1%         -%         -%         4%         1%         1%         2%         8%           2%         4%         4%         5% 
 
Refused                           5            -          -          -          2          -          -          -          3+         -          -          -          *            5          -          -          - 
                                  *%           -%         -%         -%         1%         -%         -%         -%         1%         -%         -%         -%         *%           *%         -%         -%         -% 
 
NET - 6+                        808           56         68-        70beHj     95++BEHJ   40-        74h        72h        71--      112beHj     19--       57         74+BEHJ     698-       110+a       81         29++A 
                                      ++BCdEFGHI                                                                                                    ++BcEFGHIJ 
                                              JL                                                                                                             L 
                                 39%          68%        30%        42%        51%        27%        39%        38%        24%        41%        31%        55%        45%          38%        46%        43%        59% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 297 
Table 15 (continuation) 
Number of things that concern you in relation to children 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0         11.0        4.8        6.3j       9.7BCEfHIJ 5.3        6.9bj      7.4BhJ     5.3        6.1j       4.9        9.9        9.5BCEFgHIJ  6.8        8.5A       7.5       12.1AbC 
                                        BCEFgHIJ                                                                                                      BCEFgHIJ 
Standard deviation             7.97         8.15       5.99       6.68       9.42       8.17       7.26       8.63       7.55       5.62       5.40       9.65      10.20         7.79       9.11       8.48      10.45 
Standard error                  .22         1.10        .53        .65        .92        .83        .73        .84        .61        .46        .29        .52        .54          .23        .70        .75       1.59 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 15 (continuation) 
Number of things that concern you in relation to children 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
None                            309          121         31d        93         11-        22d          42        134          130        116         62         32          162+b       79-        65          1 
                                 15%          14%        17%        15%         7%        19%          13%        13%          13%        16%        17%        16%          17%        12%        15%         4% 
 
1                               208           95d        15         60d         5-        16d          31        102           94         60         55++aB     31+ab       122++Bc     44--       35          7 
                                 10%          11%         8%         9%         3%        13%          10%        10%           9%         8%        15%        16%          13%         7%         8%        26% 
 
2 to 3                          438          163         39        140         44+a       32           66        219          204        154         80         36          231++bC    131         69-         5 
                                 21%          19%        21%        22%        30%        27%          21%        22%          20%        22%        22%        18%          25%        19%        16%        20% 
 
4 to 5                          264          114         19         78         31+abc     14           46        132          145         81         37         23          113         90         55          4 
                                 13%          13%        10%        12%        21%        12%          14%        13%          14%        11%        10%        12%          12%        13%        13%        14% 
 
6 to 7                          157           62         16e        58e        10          2-          24         86           84         52         21         16           71         53         30          - 
                                  8%           7%         9%         9%         6%         2%           8%         8%           8%         7%         6%         8%           8%         8%         7%         -% 
 
8 to 9                          125           51         16         40          6          5           14         75+          67         45         13          9           34--       60++A      31a         1 
                                  6%           6%         9%         6%         4%         4%           4%         7%           7%         6%         4%         5%           4%         9%         7%         5% 
 
10+                             526          234         40        160         38         29           81        249          269cd      187         70-        34-         174--      211++A     134++A       4 
                                 25%          27%        22%        25%        26%        24%          25%        25%          27%        26%        20%        18%          19%        31%        31%        14% 
 
Dont know                        47           17          9+ace      8          4          -           20++B      14-          12--       17         19++A      13++Ab       28B         4--       11b         5 
                                  2%           2%         5%         1%         3%         -%           6%         1%           1%         2%         5%         7%           3%         1%         2%        18% 
 
Refused                           5            3          -          -          -          *            -          2            3          2          *          -            3          2          -          - 
                                  *%           *%         -%         -%         -%         *%           -%         *%           *%         *%         *%         -%           *%         *%         -%         -% 
 
NET - 6+                        808          347         73        258         54         36          119        410          420+Cd     284C       104--       60          279--      324++A     194+A        5 
                                 39%          40%        39%        40%        36%        30%          37%        40%          42%        40%        29%        31%          30%        48%        45%        19% 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          7.5        6.1        6.8        7.1        6.6          7.1        7.1          7.4Cd      7.3Cd      5.1        5.4          5.4        8.2Ad      8.4A       4.1 
Standard deviation             7.97         8.39       7.12       7.55       7.54       8.70         8.53       7.98         8.00       8.34       6.82       7.46         6.99       8.12       9.00       6.47 
Standard error                  .22          .35        .63        .38        .78       1.01          .59        .30          .31        .39        .47        .68          .29        .38        .51       1.58 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 15 (continuation) 
Number of things that concern you in relation to children 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
None                            309            ---        ---        ---        ---      309++ABCD    188--B      91--      134--B     137--b     119++ABCD    125--d      75--       68--       35--      175++ABCD 
                                 15%           -%         -%         -%         -%       100%          11%         7%        12%        10%        44%          10%         8%         9%         6%        23% 
 
1                               208          208++BCDE  115--CDE     5--       27--CE      ---        165-b       84--       77--      105--       40+aBCD      96--       48--       42--       30--      110++ABCD 
                                 10%          12%         7%         1%         3%         -%           9%         7%         7%         8%        15%           7%         5%         5%         5%        15% 
 
2 to 3                          438          438++CDE   403++CDE    55--E      75--E       ---        404++CDE   286CdE     180--      227--       32--        270c       174        130--       94--      158 
                                 21%          25%        25%         9%         9%         -%          23%        22%        16%        17%        12%          21%        20%        17%        16%        21% 
 
4 to 5                          264          264++CdE   258++CDE    59-E       87E         ---        244++e     160e       132        177e        19-         175        121         97         68         81 
                                 13%          15%        16%         9%        11%         -%          14%        12%        12%        13%         7%          14%        14%        13%        12%        11% 
 
6 to 7                          157          157++E     157++cE     40E        71E         ---        144        109         85        114+        13          106         72         66         53         47 
                                  8%           9%        10%         6%         9%         -%           8%         8%         8%         9%         5%           8%         8%         9%         9%         6% 
 
8 to 9                          125          125++E     125++E      45E        69++E       ---        117+e       99++e      80+e       94+e        7-          91+        70+e       49         48+e       35 
                                  6%           7%         8%         7%         9%         -%           7%         8%         7%         7%         3%           7%         8%         6%         8%         5% 
 
10+                             526          526++E     526++E     432++ABDE  470++ABE     ---        487++E     442++AE    393++AE    440++AE     32--        397++E     321++aE    311++AE    229++AE    113-- 
                                 25%          31%        33%        68%        59%         -%          27%        34%        36%        33%        12%          31%        36%        40%        40%        15% 
 
Dont know                        47            ---        ---        ---        ---        --          31--       12--       19         22          8b          16--        3--       10          9b        27+ABc 
                                  2%           -%         -%         -%         -%         -%           2%         1%         2%         2%         3%           1%         *%         1%         1%         4% 
 
Refused                           5            ---        ---        -          -          -            5          5          2          5          -            5          5+         3          3          - 
                                  *%           -%         -%         -%         -%         -%           *%         *%         *%         *%         -%           *%         1%         *%         1%         -% 
 
NET - 6+                        808          808++E     808++E     517++ABE   610++ABE     ---        748++E     650++AE    559++AE    648++AE     52--        595++E     463++aE    427++AE    329++AE    195-- 
                                 39%          47%        51%        81%        76%         -%          42%        50%        51%        49%        19%          46%        52%        55%        58%        26% 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          8.4E       9.0E      15.4ABDE   13.6ABE       -          7.5E       8.9AE      9.0AE      8.5AE      3.6          8.3E       9.4AE      9.8AE     10.3AE      4.8 
Standard deviation             7.97         8.04       8.10       8.76       8.80          -         7.99       8.44       8.85       8.45       6.77         8.37       8.85       8.88       9.08       6.79 
Standard error                  .22          .24        .25        .42        .38          -          .24        .29        .33        .29        .50          .29        .36        .38        .46        .31 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 15 (continuation) 
Number of things that concern you in relation to children 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
None                            309           33--      273++A       152-       167--      149-       113        154          178+b       83         39          8          192++bd     80         31          6- 
                                 15%           8%        17%          13%        12%        13%        14%        13%          17%        12%        13%        10%          17%        12%        14%         6% 
 
1                               208           23--      184++A       117        134        119         88        113          104         70         27          8          109         73         21          5 
                                 10%           6%        11%          10%        10%        10%        11%        10%          10%        10%         9%        10%          10%        11%        10%         5% 
 
2 to 3                          438           79        345          200--      279        218-       160        244          205        122         83+aB      27+aB       230        148         38         22 
                                 21%          20%        21%          17%        20%        19%        20%        21%          20%        18%        28%        32%          21%        23%        18%        21% 
 
4 to 5                          264           53        197          145        184        147         92        147          114        104+a       38          7          126         93         24         22+ac 
                                 13%          13%        12%          12%        13%        13%        11%        13%          11%        15%        13%         9%          11%        14%        11%        21% 
 
6 to 7                          157           37        106-         108++      114        102+        74        109++         79         59         16          2           77         54c         7-        18++AbC 
                                  8%           9%         7%           9%         8%         9%         9%         9%           8%         9%         6%         2%           7%         8%         3%        18% 
 
8 to 9                          125           38++B      78--         90++      102++       83+        58         83           65         35         23          2           63         41         16          6 
                                  6%           9%         5%           8%         7%         7%         7%         7%           6%         5%         8%         3%           6%         6%         7%         6% 
 
10+                             526          128++B     382-         344++      362        312        210        298          241        189         66         30ac        277        151         74++aB     23 
                                 25%          32%        24%          29%        26%        27%        26%        26%          24%        28%        22%        35%          25%        23%        35%        22% 
 
Dont know                        47            4         43           13--       19--       13--        9-        13--         34+        10          4          -           31         13          3          * 
                                  2%           1%         3%           1%         1%         1%         1%         1%           3%         1%         1%         -%           3%         2%         2%         *% 
 
Refused                           5            4+B        ---          5          5          5          2          5            2          3          -          -            4          -          2          - 
                                  *%           1%         -%           *%         *%         *%         *%         *%           *%         1%         -%         -%           *%         -%         1%         -% 
 
NET - 6+                        808          202++B     566--        542++      579++      498++      341+       490++        385        283        105         34          418        246         97         47 
                                 39%          51%        35%          46%        42%        43%        42%        42%          38%        42%        36%        40%          38%        38%        45%        46% 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          9.1B       6.4          8.0        7.5        7.5        7.6        7.4          6.3        7.6A       6.8        9.4Ac        6.6        6.8        8.7Ab      8.3 
Standard deviation             7.97         8.83       7.65         8.39       8.14       8.18       8.59       8.11         7.46       8.32       7.90      10.28         7.79       7.72       9.09       8.53 
Standard error                  .22          .53        .24          .30        .27        .30        .37        .29          .29        .39        .58       1.31          .30        .37        .75       1.01 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 15 (continuation) 
Number of things that concern you in relation to children 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
None                            309            6 
                                 15%           8% 
 
1                               208            5 
                                 10%           7% 
 
2 to 3                          438           19 
                                 21%          26% 
 
4 to 5                          264           12 
                                 13%          16% 
 
6 to 7                          157            7 
                                  8%           9% 
 
8 to 9                          125            4 
                                  6%           6% 
 
10+                             526           21 
                                 25%          28% 
 
Dont know                        47            * 
                                  2%           1% 
 
Refused                           5            - 
                                  *%           -% 
 
NET - 6+                        808           32 
                                 39%          42% 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          8.8 
Standard deviation             7.97         9.43 
Standard error                  .22         1.29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 15 (continuation) 
Number of things that concern you in relation to children 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
None                            309          107--      101--g     143--g      88aGhjK   166--g     134--g      90g        36--       30-        12         88--       18-- 
                                 15%          11%        11%        12%        15%        12%        12%        13%         7%         9%         9%        11%         7% 
 
1                               208           78--       61--      112         49        128         94-        45--       29--       24          9         67         31bfg 
                                 10%           8%         7%         9%         9%         9%         8%         6%         6%         8%         7%         8%        12% 
 
2 to 3                          438          178--      179        224-        98-       301h       258acdh    138        106         48-        26        153         42 
                                 21%          18%        20%        19%        17%        22%        23%        19%        21%        15%        20%        19%        17% 
 
4 to 5                          264          118        101        153         66        193k       147         84         59         48k        24jk       88         19- 
                                 13%          12%        11%        13%        12%        14%        13%        12%        12%        15%        18%        11%         8% 
 
6 to 7                          157           96++h      58        104         43        107         91         50         41         15         13         63         24 
                                  8%          10%         7%         9%         7%         8%         8%         7%         8%         5%        10%         8%         9% 
 
8 to 9                          125           74d        54         92++d      23         85         81d        49         35         24          8         65+d       24+D 
                                  6%           7%         6%         8%         4%         6%         7%         7%         7%         8%         6%         8%        10% 
 
10+                             526          340++eE    309++cEE   349++      189++e     389++      302        244++eE    187++CEE   130++CEE    40        291++cEE    91++ee 
                                 25%          34%        35%        29%        33%        28%        27%        34%        37%        40%        30%        35%        36% 
 
Dont know                        47           15         14         22j        16J        21--       17-        12          6          3          1          5--        4 
                                  2%           2%         2%         2%         3%         2%         2%         2%         1%         1%         *%         1%         1% 
 
Refused                           5            2          4          *          3          5          4          3          -          -          -          3          - 
                                  *%           *%         *%         *%         1%         *%         *%         *%         -%         -%         -%         *%         -% 
 
NET - 6+                        808          510++dEE   421++ee    545++      255+       581++      474++      342++ee    263++cdEE  169++EE     61        419++cdEE  139++cdEE 
                                 39%          51%        48%        45%        44%        42%        42%        48%        53%        52%        46%        51%        55% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 15 (continuation) 
Number of things that concern you in relation to children 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          8.7eE      8.9cEE     7.9        8.3        7.7        7.6        8.9eE      9.6CEE     9.9CdEE    8.4        9.3CEE     9.0e 
Standard deviation             7.97         8.59       8.90       8.30       8.95       8.33       8.17       8.94       8.83       8.99       8.32       9.02       8.42 
Standard error                  .22          .34        .36        .29        .45        .27        .30        .41        .50        .60        .86        .38        .65 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 15 (continuation) 
Number of things that concern you in relation to children 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
None                            309          191-cK      77-k       36--       52k       224CfiKm    67--k     178         24-        41-k       18k         3--      149cK      148--k      15cK       38cK        9k 
                                                                                                        +abCdFhiKl 
                                                                                                                Mq 
                                 15%          13%        12%         8%        11%        15%        10%        17%        10%        10%        11%         3%        13%        11%        19%        14%        14% 
 
1                               208          136         60         27-        34        148         51        107         29c        35         20          9         92-        97--        9         28         10cmq 
                                 10%           9%         9%         6%         8%        10%         8%        10%        12%         9%        12%         8%         8%         7%        12%        10%        16% 
 
2 to 3                          438          293        142         92         89        277--      104--      213         36-        70         29         19        211-       286fh       17         42          8 
                                 21%          20%        21%        21%        20%        19%        16%        20%        14%        18%        17%        18%        19%        22%        23%        16%        12% 
 
4 to 5                          264          201+H       99H        48h        78++cefgH 176h        70h       122h        14--       56H        16          9        149H       176H         8         32h         7 
                                 13%          14%        15%        11%        17%        12%        11%        12%         5%        14%        10%         9%        13%        13%        11%        12%        11% 
 
6 to 7                          157          119c        51c        17-        45Cg      110c        56c        64-        25c        43+Cgl     16c        10         74        105c         4         15          9Cg 
                                  8%           8%         8%         4%        10%         7%         9%         6%        10%        11%        10%        10%         7%         8%         6%         6%        13% 
 
8 to 9                          125           94         47         20         33         91         53+g       51         27++aceGlq 32          9          9         67         98++g       5         18          4 
                                  6%           7%         7%         5%         7%         6%         8%         5%        11%         8%         6%         9%         6%         7%         7%         7%         6% 
 
10+                             526          377s       186s       183        113        428++s     232        294+s       85++adS   111s        54s        43        365++AdS   372++s      16         85+s       18 
                                                            ++ABDEGILM                       ++ABDEGiMn                                             ++AbDegimn 
                                                                  NoQS                                S                                                      S 
                                 25%          26%        28%        43%        25%        29%        36%        28%        34%        28%        33%        41%        32%        29%        20%        32%        27% 
 
Dont know                        47           22--        7-         7          7         27         12         17          8b         7          2          3         15--       19--        2          6          1 
                                  2%           2%         1%         2%         2%         2%         2%         2%         3%         2%         1%         3%         1%         1%         2%         2%         1% 
 
Refused                           5            2          -          -          2          2          -          3          -          2          -          -          5          5          -          -          - 
                                  *%           *%         -%         -%         *%         *%         -%         *%         -%         *%         -%         -%         *%         *%         -%         -%         -% 
 
NET - 6+                        808          591+s      284s       220        190s       630++s     342        409        137        186++gS     79+s       62        505++gs    576++gs     25        119s        31s 
                                                            ++AbdEGmnS                       ++ABDEGLMN            ++ABDEGlMN                       ++ABDEGlmN 
                                                                                                     QS                    qS                              oqS 
                                 39%          41%        42%        51%        42%        42%        53%        39%        55%        47%        48%        59%        45%        44%        33%        45%        47% 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          7.3s       7.5rs     10.0        7.3rs      7.5rs      8.9        7.4s       8.7arS     8.0rs      8.1rs     11.1        8.2arS     7.8rs      6.2        8.4rs      8.1 
                                                            ABDEGILMNQ                        AbDEGmnrS                                             ABDEGIjLMN 
                                                                    RS                                                                                    oQRS 
Standard deviation             7.97         8.01       7.89       9.25       7.69       8.30       8.51       8.51       8.56       8.31       8.32       9.93       8.52       8.21       7.81       8.81       9.04 
Standard error                  .22          .26        .36        .55        .43        .27        .42        .32        .68        .50        .82       1.18        .31        .28       1.04        .66       1.32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 15 (continuation) 
Number of things that concern you in relation to children 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
None                            309          117-k        **        16+aBCDeFHIjKlMq 
                                 15%          13%         **        28% 
 
1                               208           67--        **         6 
                                 10%           7%         **        10% 
 
2 to 3                          438          177          **        10 
                                 21%          19%         **        17% 
 
4 to 5                          264          132H         **         4 
                                 13%          14%         **         7% 
 
6 to 7                          157           68          **         4 
                                  8%           7%         **         6% 
 
8 to 9                          125           58          **         4 
                                  6%           6%         **         6% 
 
10+                             526          283++as      **         7 
                                 25%          31%         **        11% 
 
Dont know                        47           14          **         9++ABCDEFGHIJkLMnOpQ 
                                  2%           1%         **        15% 
 
Refused                           5            5+         **         - 
                                  *%           1%         **         -% 
 
NET - 6+                        808          408++gs      **        14 
                                 39%          44%         **        24% 
 
COUNT AVG CONCERN 
TO CHILDREN                     7.0          8.2ars       **       4.5 
Standard deviation             7.97         8.58          **      7.69 
Standard error                  .22          .34          **      1.28 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 16 
Number of things that concern you more generally 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
None                            271          152+b      119-          53++CDE    57++CDE    33-        33         29         30         35cde       110++BC     66--       94           43-        85         67a        74 
                                 13%          15%        11%          19%        19%         9%         9%         9%        12%        17%          19%         9%        12%           9%        14%        15%        14% 
 
1                               295          179++B     116--         45b        27-        42         48         49b        43B        41Bc         72         90        133+b         60         92         63         80 
                                 14%          18%        11%          17%         9%        11%        13%        15%        18%        19%          12%        12%        17%          13%        15%        14%        15% 
 
2 to 3                          533          238        295           52-        67         93        113+Ab      91a        65         53          118--      206A       209a         101        165        134a       134 
                                 26%          23%        28%          19%        22%        25%        32%        28%        27%        25%          21%        28%        27%          22%        26%        29%        25% 
 
4 to 5                          297          132        166           41         51         60         40         41         34         30           93        100        104           67         66--       74b        90b 
                                 14%          13%        16%          15%        17%        16%        11%        13%        14%        14%          16%        14%        13%          15%        11%        16%        17% 
 
6 to 7                          169           70         99           21         25         30         31         27         17         19           46         61         63           44d        63D        35         26- 
                                  8%           7%         9%           8%         8%         8%         9%         8%         7%         9%           8%         8%         8%          10%        10%         8%         5% 
 
8 to 9                           97           47         50           12         17         25d         9         16         10          9           28         34         35           19         39         21         18 
                                  5%           5%         5%           4%         5%         7%         2%         5%         4%         4%           5%         5%         5%           4%         6%         5%         3% 
 
10+                             393          186        208           43g        60G        87G        80G        69G        42G        12--        103        167++C     123-         125++BCd   106         64-        98 
                                 19%          18%        20%          16%        20%        23%        23%        21%        17%         6%          18%        23%        16%          27%        17%        14%        19% 
 
Dont know                        22           12         10            5          1          4          1          1          1         10++bcDEf     6          5         11            4          7          2         10 
                                  1%           1%         1%           2%         *%         1%         *%         *%         1%         5%           1%         1%         1%           1%         1%         *%         2% 
 
Refused                           2            2          *            -          2+         *          -          -          -          -            2          *          -            *          2          -          - 
                                  *%           *%         *%           -%         *%         *%         -%         -%         -%         -%           *%         *%         -%           *%         *%         -%         -% 
 
NET - 6+                        660          303        357           76        101G       142+aG     120G       111G        70         40--        177        262+c      221          188++bCD   208c       121-       143- 
                                 32%          30%        34%          28%        33%        38%        34%        35%        29%        19%          31%        36%        29%          41%        33%        26%        27% 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          5.2        5.9a         4.9g       5.7G       6.4aG      6.1G       6.2G       5.4G       3.2          5.3        6.2ac      5.1          6.8bCD     5.5        4.7        5.3 
Standard deviation             6.58         6.39       6.73         6.24       6.54       6.90       6.95       6.93       6.80       3.91         6.40       6.92       6.33         7.34       6.63       5.65       6.42 
Standard error                  .18          .25        .25          .46        .43        .43        .46        .48        .53        .39          .32        .32        .29          .42        .32        .33        .36 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 16 (continuation) 
Number of things that concern you more generally 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
None                            271          129        142           34         31         31         70        199          235         35 
                                 13%          12%        14%          14%        10%        10%        11%        14%          13%        12% 
 
1                               295          151        143           30         33         36         68--      226++D       242         53 
                                 14%          14%        14%          13%        11%        11%        10%        16%          14%        19% 
 
2 to 3                          533          265        268           54         79         89        170        359          461         71 
                                 26%          24%        27%          23%        26%        28%        26%        25%          26%        25% 
 
4 to 5                          297          133-       165+a         40         43         52        100        193          260         37 
                                 14%          12%        17%          17%        14%        16%        15%        14%          15%        13% 
 
6 to 7                          169          108+b       62-          20         26         29         58        110          148         22 
                                  8%          10%         6%           9%         9%         9%         9%         8%           8%         8% 
 
8 to 9                           97           58         39            6         11         15         27         68           84         14 
                                  5%           5%         4%           3%         4%         5%         4%         5%           5%         5% 
 
10+                             393          231+b      163-          48         81++E      68        153++E     237--        342         48 
                                 19%          21%        16%          20%        26%        21%        23%        17%          19%        17% 
 
Dont know                        22           10         12            1          2          1          3         19           17          4 
                                  1%           1%         1%           *%         *%         *%         *%         1%           1%         1% 
 
Refused                           2            2          -            -          *          -          *          2            2          - 
                                  *%           *%         -%           -%         *%         -%         *%         *%           *%         -% 
 
NET - 6+                        660          396++B     264--         75        118+E      113        238++E     415--        573         83 
                                 32%          36%        27%          32%        39%        35%        37%        29%          32%        29% 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          6.1B       5.0          5.9        6.4e       6.0        6.3E       5.2          5.7b       4.6 
Standard deviation             6.58         6.97       6.08         7.15       6.69       6.54       6.86       6.41         6.77       4.89 
Standard error                  .18          .26        .25          .56        .46        .44        .32        .21          .20        .38 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 16 (continuation) 
Number of things that concern you more generally 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
None                            271            2-        48++AFgHI  39++AFGHI  35AfgHI    23AhI      14         17         21-        12--       10AfHI     18+AFgHI   31++AFgHI   238         32         26          6 
                                 13%           2%        21%        23%        19%        16%         8%         9%         7%         4%        16%        17%        19%          13%        14%        14%        12% 
 
1                               295           10         43dg       20         14-        21         41+DGh     14-        32         41         10DG       15dg       32++DGh     273+b       22-        19          3 
                                 14%          12%        19%        12%         7%        15%        22%         8%        11%        15%        16%        15%        19%          15%         9%        10%         6% 
 
2 to 3                          533           24         60         42         30-        43dkl      47         41        106++DgJKL  77dkl      14         19--       30--        481         52         45          7 
                                 26%          29%        26%        25%        16%        29%        25%        22%        36%        28%        22%        18%        18%          26%        22%        24%        13% 
 
4 to 5                          297           17fl       37         27         27         19         17         23         52fl       39         11fkL      12         16-         262         35         30          5 
                                 14%          20%        16%        16%        14%        13%         9%        12%        18%        15%        17%        12%        10%          14%        15%        16%        10% 
 
6 to 7                          169            8          8-        15         14          9         11         13         32bl       37++BL      5bl        8b         8-         148         22         20          1 
                                  8%          10%         4%         9%         8%         6%         6%         7%        11%        14%         8%         8%         5%           8%         9%        11%         3% 
 
8 to 9                           97            3         11          5          2          8         14d        18++cDh     9         11          3D         5d         8d          87         10          8          2 
                                  5%           3%         5%         3%         1%         5%         8%        10%         3%         4%         5%         5%         5%           5%         4%         4%         4% 
 
10+                             393           20BChj     21--       13--       64         23         42BChj     59         32--       51bc        8--       25+BCHJ    36BCHJ      330--       64++A      38         26++ABC 
                                                                       ++BCEHIJkl                        ++BCEHiJl 
                                 19%          24%         9%         8%        34%        16%        23%        31%        11%        19%        12%        24%        22%          18%        27%        20%        51% 
 
Dont know                        22            -          -          4          -          -          -          -          7          2          2++BDEFG   2bdfg      6++Bdefg    21          1          1          * 
                                  1%           -%         -%         2%         -%         -%         -%         -%         2%         1%         3%         2%         3%           1%         *%         *%         1% 
 
Refused                           2            -          -          -          -          -          -          2+         -          -          -          -          *            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
NET - 6+                        660           31Bc       41--       34--       81++BCeHJl 40         68Bc       90         72-        99BChj     16-        38BCHJ     51Bc        565-        95+a       66         29++AbC 
                                                                                                         ++BCEHJkL 
                                 32%          37%        18%        20%        43%        27%        36%        48%        25%        37%        26%        37%        31%          31%        40%        35%        58% 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          7.3BCehiJ  3.7        3.6        8.0        4.9        5.7BCj     8.3        4.8        5.2bCj     4.2        6.3BChJ    5.9BCJ       5.4        6.8A       6.0       10.0AbC 
                                                                         BCEfHIJl                        BCEFHIJkL 
Standard deviation             6.58         7.58       4.87       4.25       8.47       6.23       6.12       8.21       5.80       4.92       4.94       7.42       7.88         6.47       7.25       6.65       8.54 
Standard error                  .18         1.03        .44        .42        .83        .63        .62        .80        .47        .40        .26        .40        .42          .19        .56        .59       1.30 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 16 (continuation) 
Number of things that concern you more generally 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
None                            271          145++bCd    17         64-        10         21d          45        150          133         92         46         30          142+b       66-        56          2 
                                 13%          17%         9%        10%         7%        18%          14%        15%          13%        13%        13%        15%          15%        10%        13%         6% 
 
1                               295          128         35d        79         11         26cD         42        146          137         97         60         32          157+B       73-        59          5 
                                 14%          15%        19%        12%         8%        21%          13%        14%          14%        14%        17%        16%          17%        11%        14%        20% 
 
2 to 3                          533          202         43        178         47         22           90        245          238        183        112+a       65+a        295++BC    148-        82--        7 
                                 26%          24%        23%        28%        32%        19%          28%        24%          24%        26%        31%        33%          31%        22%        19%        28% 
 
4 to 5                          297          107         31        103         22         19           44        137          134        106         57         28          127        110         57          3 
                                 14%          12%        17%        16%        15%        16%          14%        14%          13%        15%        16%        15%          14%        16%        13%        13% 
 
6 to 7                          169           52-        14         71++A       9          8           17         90          107++Bd     38--       24          7           63         60         45          1 
                                  8%           6%         7%        11%         6%         7%           5%         9%          11%         5%         7%         4%           7%         9%        10%         5% 
 
8 to 9                           97           36         15+e       28          7          1           11         46           46         42          9          4           33         43+a       21          1 
                                  5%           4%         8%         4%         5%         1%           3%         5%           5%         6%         2%         2%           3%         6%         5%         3% 
 
10+                             393          182         29        109         37         19           66        192          206Cd      148Cd       39--       20-         115--      168++A     106++A       * 
                                 19%          21%        16%        17%        25%        16%          20%        19%          20%        21%        11%        11%          12%        25%        25%         2% 
 
Dont know                        22            6          1          5          4          4+a          9++B       6            6          4         11++Ab      8++AB        7          4          3          6 
                                  1%           1%         1%         1%         2%         3%           3%         1%           1%         1%         3%         4%           1%         1%         1%        24% 
 
Refused                           2            2          -          -          -          -            -          2            -          2          -          -            -          2          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
NET - 6+                        660          270         58        207         54         28           94        328          359++CD    228CD       72--       32--        211--      271++A     172++A       2 
                                 32%          31%        31%        33%        36%        23%          29%        32%          36%        32%        20%        16%          22%        40%        40%         9% 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          5.6        5.4        5.6        6.2        4.7          5.5        5.6          5.8CD      6.0CD      4.0        3.8          4.5        6.6Ad      6.5Ad      2.4 
Standard deviation             6.58         6.90       6.34       6.39       6.43       6.48         6.71       6.69         6.65       7.10       4.86       5.14         5.94       6.73       7.16       3.91 
Standard error                  .18          .28        .56        .32        .66        .75          .47        .25          .26        .33        .33        .47          .25        .31        .41        .96 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 310 
Table 16 (continuation) 
Number of things that concern you more generally 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
None                            271          144--      119--       41--       62--      119++ABCD      ---        ---        ---        ---      271++ABCD     82--       50--       50--       26--      188++ABCD 
                                 13%           8%         8%         7%         8%        39%           -%         -%         -%         -%       100%           6%         6%         6%         5%        25% 
 
1                               295          239CD      203-CD      45--       62--       48CD        295++BCDE   85--E      59--E     111--cE      ---        151--cD     97--d      59--       37--      135++ABCD 
                                 14%          14%        13%         7%         8%        16%          16%         7%         5%         8%         -%          12%        11%         8%         7%        18% 
 
2 to 3                          533          447CD      391Cd      105--      151--       72c         533++BCE   309E       249--E     352E         ---        323        199-       165--      118-       193 
                                 26%          26%        25%        16%        19%        23%          30%        24%        23%        27%         -%          25%        22%        21%        21%        26% 
 
4 to 5                          297          257        247+d       82         94-        37          297++E     243++E     209++E     242++E       ---        217++E     133e       126E        93E        77-- 
                                 14%          15%        16%        13%        12%        12%          17%        19%        19%        18%         -%          17%        15%        16%        16%        10% 
 
6 to 7                          169          147        145+        52         71         18          169++E     162++aE    133++E     149++E       ---        109         78         70         61+        55 
                                  8%           9%         9%         8%         9%         6%           9%        13%        12%        11%         -%           8%         9%         9%        11%         7% 
 
8 to 9                           97           91+e       89++e      39e        58++E       6-          97++E      97++E      87++aE     88++E       ---         69e        50e        45e        28         21- 
                                  5%           5%         6%         6%         7%         2%           5%         8%         8%         7%         -%           5%         6%         6%         5%         3% 
 
10+                             393          381++E     379++E     266++ABE   294++ABE     8--        393++E     393++AE    365++AE    379++AE      ---        324++E     275++aE    258++AE    202++AE     65-- 
                                 19%          22%        24%        42%        37%         3%          22%        31%        33%        29%         -%          25%        31%        33%        35%         9% 
 
Dont know                        22           12--        9--        4          5          2            ---        ---        ---        ---        -            5--        4          4          3         11a 
                                  1%           1%         1%         1%         1%         1%           -%         -%         -%         -%         -%           *%         *%         *%         *%         1% 
 
Refused                           2            2          2          2          2          -            ---        -          -          -          -            2          2          -          -          - 
                                  *%           *%         *%         *%         *%         -%           -%         -%         -%         -%         -%           *%         *%         -%         -%         -% 
 
NET - 6+                        660          619++E     613++E     357++ABE   423++ABE    32--        660++E     652++AE    585++AdE   616++AE      ---        502++E     403++aE    373++AE    291++AE    141-- 
                                 32%          36%        39%        56%        53%        10%          37%        51%        53%        47%         -%          39%        45%        48%        51%        19% 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          6.3E       6.6E       9.8ABE     8.8ABE     2.2          6.5E       8.2AE      8.8AdE     7.8AE        -          6.9E       7.8aE      8.3AE      8.8AE      3.4 
Standard deviation             6.58         6.85       6.98       8.57       8.14       3.23         6.67       7.11       7.40       7.15          -         7.10       7.61       7.85       7.93       4.93 
Standard error                  .18          .20        .22        .41        .35        .23          .20        .25        .28        .24          -          .24        .31        .34        .40        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 311 
Table 16 (continuation) 
Number of things that concern you more generally 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
None                            271           24--      241++A       132-       144--      128-        94        129-         137         88         35         11          139         90         36d         6 
                                 13%           6%        15%          11%        11%        11%        12%        11%          13%        13%        12%        12%          13%        14%        17%         6% 
 
1                               295           42        246+a        134--      169-       140-        92-       143-         132         87         61++Ab     15          148         98         31         18 
                                 14%          11%        15%          11%        12%        12%        11%        12%          13%        13%        21%        18%          13%        15%        14%        18% 
 
2 to 3                          533          100        424          282        360        303        216        314          284b       149-        78         22          318++cD    157         44         14- 
                                 26%          25%        26%          24%        26%        26%        27%        27%          28%        22%        26%        25%          29%        24%        21%        14% 
 
4 to 5                          297           58        230          179        203        166        127        174          157         97         35          9          167         87         28         16 
                                 14%          14%        14%          15%        15%        14%        16%        15%          15%        14%        12%        10%          15%        13%        13%        16% 
 
6 to 7                          169           37        115-         107        116        101         65         98           73         64         27          5           87         51         18         14 
                                  8%           9%         7%           9%         8%         9%         8%         8%           7%        10%         9%         6%           8%         8%         8%        14% 
 
8 to 9                           97           16         75           61         64         55         39         58           55         29         12          1           52         35          6          3 
                                  5%           4%         5%           5%         5%         5%         5%         5%           5%         4%         4%         1%           5%         5%         3%         3% 
 
10+                             393          115++B     260--        277++      304++      252++      168        242+         167-       157++Ac     48         23a         184-       131         49         31+A 
                                 19%          29%        16%          24%        22%        22%        21%        21%          16%        23%        16%        27%          17%        20%        23%        30% 
 
Dont know                        22            5         17            5--        5--        5-         5          6-          17+         4          *          1           16          4          3          * 
                                  1%           1%         1%           *%         *%         *%         1%         *%           2%         1%         *%         1%           1%         1%         1%         *% 
 
Refused                           2            *          --           *          *          *          -          *            -          2          -          -            -          2          -          - 
                                  *%           *%         -%           *%         *%         *%         -%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
NET - 6+                        660          169++B     451--        445++      484++      408++      272        399+         295-       250++A      86         29          322-       217         73         48++Ab 
                                 32%          42%        28%          38%        35%        35%        34%        34%          29%        37%        29%        34%          29%        33%        34%        46% 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          7.7B       5.0          6.5        6.2        6.2        6.3        6.1          5.2        6.2ac      5.0        7.4ac        5.3        5.7        5.8        7.6Ab 
Standard deviation             6.58         7.90       6.13         7.08       6.94       6.93       7.34       6.94         6.09       6.96       6.19       9.26         6.28       6.70       6.91       7.83 
Standard error                  .18          .47        .19          .25        .23        .25        .32        .25          .24        .33        .45       1.18          .24        .32        .57        .93 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 16 (continuation) 
Number of things that concern you more generally 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
None                            271            6 
                                 13%           8% 
 
1                               295           17 
                                 14%          23% 
 
2 to 3                          533           12 
                                 26%          16% 
 
4 to 5                          297           10 
                                 14%          14% 
 
6 to 7                          169            7 
                                  8%          10% 
 
8 to 9                           97            1 
                                  5%           2% 
 
10+                             393           20 
                                 19%          27% 
 
Dont know                        22            * 
                                  1%           *% 
 
Refused                           2            - 
                                  *%           -% 
 
NET - 6+                        660           29 
                                 32%          39% 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          7.1 
Standard deviation             6.58         8.37 
Standard error                  .18         1.15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 16 (continuation) 
Number of things that concern you more generally 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
None                            271          103--      113g       140         88aeeGj   157--      122--       81         39--       34         12         85-        25 
                                 13%          10%        13%        12%        15%        11%        11%        11%         8%        10%         9%        10%        10% 
 
1                               295          109--       99--      147-        72        174-       141         64--       48--       36         18         96-        32 
                                 14%          11%        11%        12%        13%        12%        13%         9%        10%        11%        13%        12%        13% 
 
2 to 3                          533          225--      173--      275--      112--      373aBDJk   277bd      169        114         76         26        170--       46- 
                                 26%          22%        20%        23%        19%        27%        25%        24%        23%        24%        19%        21%        18% 
 
4 to 5                          297          139        130        181f        87        200        158         77--       70         43         27Fk      108         25 
                                 14%          14%        15%        15%        15%        14%        14%        11%        14%        13%        20%        13%        10% 
 
6 to 7                          169          104++b      63        111         45        111         97         66         52         22         14         71         30 
                                  8%          10%         7%         9%         8%         8%         9%         9%        10%         7%        10%         9%        12% 
 
8 to 9                           97           54         42         74++       33         62         65+        51++e      29         21          3         52+        19+ 
                                  5%           5%         5%         6%         6%         4%         6%         7%         6%         6%         2%         6%         8% 
 
10+                             393          266++ce    254++CdEe  263++      131+       305++      259++      201++cEe   145++cee    86++       32        237++CdEe   72++ 
                                 19%          26%        29%        22%        23%        22%        23%        28%        29%        27%        24%        29%        29% 
 
Dont know                        22            7          6          7-         6         12          5-         3          4          5          2          4          3 
                                  1%           1%         1%         1%         1%         1%         *%         *%         1%         1%         2%         *%         1% 
 
Refused                           2            *          2          -          2          2          2          2          -          -          -          *          - 
                                  *%           *%         *%         -%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
NET - 6+                        660          425++E     359++e     449++      209+       478++      422++      319++cdEe  225++cdEe  128++       49        360++cdEe  121++cDEe 
                                 32%          42%        41%        37%        36%        34%        37%        45%        45%        40%        37%        44%        48% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 16 (continuation) 
Number of things that concern you more generally 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          7.0ce      7.1cE      6.2        6.3        6.1        6.4        7.3CdEe    7.7CdEE    7.0        6.7        7.4CdEe    7.2 
Standard deviation             6.58         7.29       7.53       6.74       7.19       6.94       7.04       7.62       7.72       7.49       7.24       7.65       7.04 
Standard error                  .18          .28        .31        .24        .36        .23        .26        .35        .43        .50        .75        .32        .55 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 16 (continuation) 
Number of things that concern you more generally 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
None                            271          165-        74         42         55        191         66-       146m        26         39         18         10        137        137--       22         27          7 
                                                                                                                                                                                     ++ABCDEFGH 
                                                                                                                                                                                       IJKLMOpQ 
                                 13%          11%        11%        10%        12%        13%        10%        14%        11%        10%        11%        10%        12%        10%        29%        10%        10% 
 
1                               295          180-        99cfl      37--       53        171--       64--      122--       27         57c        26c        14        122--      178c        10         46Cefgl    18 
                                                                                                                                                                                                           +AbCDEFGHi 
                                                                                                                                                                                                                  LmQ 
                                 14%          13%        15%         9%        12%        12%        10%        12%        11%        14%        16%        13%        11%        14%        13%        17%        27% 
 
2 to 3                          533          390fijkp   150         98        109        385ijkp    137-       264k        50         80-        28-        15-       263-       333k        14         57          9- 
                                 26%          27%        22%        23%        24%        26%        21%        25%        20%        20%        17%        14%        23%        26%        18%        21%        13% 
 
4 to 5                          297          211        113         60         78        218         87        149         29         61         23         11        179        189          7         29          8 
                                 14%          15%        17%        14%        17%        15%        14%        14%        12%        15%        14%        10%        16%        14%         9%        11%        12% 
 
6 to 7                          169          106         56         31         39        111         65q        76         36         45+aegq    11         10         94        113          6         20          7 
                                                                                                                   ++AbcdEGjl 
                                                                                                                          moQ 
                                  8%           7%         8%         7%         9%         7%        10%         7%        15%        11%         7%         9%         8%         9%         8%         8%        11% 
 
8 to 9                           97           70         36         30+        27         78         50++agm    49         18         20         17++aeglmpq 7         60         64          2         17          * 
                                  5%           5%         5%         7%         6%         5%         8%         5%         7%         5%        10%         7%         5%         5%         3%         6%         1% 
 
10+                             393          301++s     135        129         85        316++s     169++abdes 235++s      57s        92+s       41s        37        263++s     280++s      14         68+s       17s 
                                                            ++ABDEglMS                                                                              ++ABDEgilM 
                                                                                                                                                           nqS 
                                 19%          21%        20%        30%        19%        21%        26%        22%        23%        23%        25%        35%        23%        21%        19%        26%        26% 
 
Dont know                        22           12          5          1          5         12          5          7          3          3          *          *          7         10          1          1          * 
                                  1%           1%         1%         *%         1%         1%         1%         1%         1%         1%         *%         *%         1%         1%         1%         *%         1% 
 
Refused                           2            2          *          2          -          2          2          2          -          *          -          2          2          2          -          -          - 
                                                                                                                                                    ++abdeglmQ 
                                  *%           *%         *%         *%         -%         *%         *%         *%         -%         *%         -%         1%         *%         *%         -%         -%         -% 
 
NET - 6+                        660          478S       227S       190        151S       505++S     285        360+S      112        157++S      69+S       54        417++S     457++S      23s       105+S       25S 
                                                            ++ABDEGlMQ                       ++ABDEGlMn            ++ABdEGlmn                       ++ABDEGlMn 
                                                                     S                               QS                    qS                               QS 
                                 32%          33%        34%        44%        33%        34%        44%        34%        45%        40%        42%        51%        37%        35%        30%        40%        37% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 16 (continuation) 
Number of things that concern you more generally 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          5.9rS      6.0rS      7.9        5.6rS      5.9rS      6.9        6.1rS      6.6RS      6.5rS      7.1dnrS    9.0        6.4rS      6.1rS      4.7        6.8drS     6.5rs 
                                                            ABDEGiLMNQ                         AbDemnRS                                             ABDEfGhiLM 
                                                                    RS                                                                                   NoQRS 
Standard deviation             6.58         6.66       6.78       7.94       6.09       6.75       6.99       7.00       6.74       7.06       7.58       9.16       7.07       6.89       6.55       7.48       7.63 
Standard error                  .18          .22        .31        .48        .34        .22        .35        .26        .53        .43        .75       1.09        .26        .23        .87        .56       1.12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 16 (continuation) 
Number of things that concern you more generally 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
None                            271          103          **        12cfim 
                                 13%          11%         **        21% 
 
1                               295          110-         **        17++AbCDEFGHikLMQ 
                                 14%          12%         **        29% 
 
2 to 3                          533          234k         **        11 
                                 26%          25%         **        19% 
 
4 to 5                          297          141          **         4 
                                 14%          15%         **         8% 
 
6 to 7                          169           59-         **         2 
                                  8%           6%         **         4% 
 
8 to 9                           97           45          **         1 
                                  5%           5%         **         1% 
 
10+                             393          219++s       **         4 
                                 19%          24%         **         8% 
 
Dont know                        22            9          **         6++ABCDEFGHIJkLMnOpQ 
                                  1%           1%         **        11% 
 
Refused                           2            -          **         - 
                                  *%           -%         **         -% 
 
NET - 6+                        660          323+S        **         7- 
                                 32%          35%         **        12% 
 
COUNT AVG CONCERN 
MORE GENERALLY                  5.6          6.4rS        **       2.8 
Standard deviation             6.58         7.18          **      5.19 
Standard error                  .18          .28          **       .86 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
My personal information 
being stolen / hacked          1346          615--      731++A       156-       204G       254aG      227G       240++AdG   165G       101--        360        481        505          313        386        301        345 
                                 65%          60%        69%          57%        67%        68%        64%        75%        68%        48%          62%        66%        65%          68%        62%        65%        65% 
 
Scams / fraud                  1326          628        698          145--      192        228        236A       222A       174+Ac     129          338-       464        524+A        307        388        280        350 
                                 64%          62%        66%          53%        63%        61%        67%        69%        71%        62%          58%        64%        68%          66%        62%        61%        66% 
 
My personal data 
being processed without 
knowledge / consent            1113          513-       600+a        118--      164a       223+AG     188        186Ag      146AG       88-         282-       410a       420          278++bc    325        232        278 
                                 54%          50%        56%          43%        54%        59%        53%        58%        60%        42%          49%        56%        54%          60%        52%        50%        52% 
 
Bullying, abusive 
behaviour or threats           1101          501--      600++A       150G       174fG      225+FG     194G       172G       109-        77--        324C       419+C      358--        260        333        249        258 
                                 53%          49%        56%          55%        57%        60%        55%        54%        45%        37%          56%        57%        46%          56%        53%        54%        49% 
 
Sexual / 
pornographic content           1038          473-       566+a        125        152g       209+afG    203+afG    161g       110         78--        278        413++aC    348--        264++C     313        198--      264 
                                 50%          46%        53%          46%        50%        56%        57%        50%        45%        37%          48%        57%        45%          57%        50%        43%        50% 
 
People pretending 
to be another person            994          430--      564++A       127G       154G       203+fG     183G       162G       105g        60--        281        386++C     327--        240        282        213        259 
                                 48%          42%        53%          47%        50%        54%        52%        50%        43%        29%          49%        53%        42%          52%        45%        46%        49% 
 
Violent / 
disturbing content              992          449--      544++A       124g       157G       201+G      187G       145g       115G        65--        280        388++C     324--        244+C      316c       191-       242 
                                 48%          44%        51%          45%        51%        54%        53%        45%        47%        31%          49%        53%        42%          53%        51%        41%        46% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           853          392        461           87--      140AG      178+AfG    168+AG     124         92         64-         227        346++aC    280--        215+d      253        187        199 
                                 41%          39%        43%          32%        46%        48%        47%        39%        38%        31%          39%        47%        36%          46%        41%        40%        37% 
 
Spending too 
much time online                852          369--      483++A        95        128        171af      148        141         87         82          223        319        310          215+c      262        169        206 
                                 41%          36%        45%          35%        42%        46%        42%        44%        35%        39%          39%        44%        40%          46%        42%        37%        39% 
 
Offensive videos 
/ pictures                      840          366--      473++A        91-g      133aG      186++AeFG  172++AefG  125G        89G        45--        224        357++AC    259--        223++bcD   253        175        189- 
                                 40%          36%        45%          33%        43%        50%        48%        39%        36%        21%          39%        49%        33%          48%        41%        38%        36% 
 
Spam emails                     832          387        445           97        110        146        143        164++ABCdG 102         71          206-       290        336+a        223++bcD   248        184        178-- 
                                 40%          38%        42%          35%        36%        39%        40%        51%        42%        34%          36%        40%        43%          48%        40%        40%        33% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         792          300--      492++A       108fg      118fg      171++FG    148FG      127fg       68--       53--        226c       319++C     247--        180        249        172        191 
                                 38%          29%        46%          40%        39%        45%        42%        40%        28%        25%          39%        44%        32%          39%        40%        37%        36% 
 
Private information 
being made 
public (e.g. photos)            792          379        412           97        123g       167+G      129        130g        88         58-         220        296        276          206++bcd   230        167        188 
                                 38%          37%        39%          36%        40%        45%        36%        40%        36%        28%          38%        41%        36%          45%        37%        36%        35% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             751          373        377          100        112g       147g       118        125g        95g        53-         212        265        274          195+cd     232        149        174 
                                 36%          37%        36%          37%        37%        39%        33%        39%        39%        26%          37%        36%        35%          42%        37%        32%        33% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           742          336-       406+a        112FG      125FG      164++FG    139fG      112G        66-G       24--        238++C     302++C     202--        187+cd     240c       144        170 
                                 36%          33%        38%          41%        41%        44%        39%        35%        27%        11%          41%        41%        26%          40%        39%        31%        32% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         735          351        384           92        108        150g       133        111         82         58          200        283c       252          223++BCD   229cD      136-       147-- 
                                 35%          34%        36%          34%        35%        40%        37%        35%        34%        28%          35%        39%        33%          48%        37%        30%        28% 
 
Harmful or misleading 
advertising                     734          337        397          100        111        141        124        108         83         67          211        265        259          212++BCD   220        133--      169 
                                 35%          33%        37%          37%        36%        38%        35%        34%        34%        32%          36%        36%        33%          46%        35%        29%        32% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              692          309-       383+a         87G       103G       146+G      140+G      104G        83G        30--        190        285++C     217--        181+cd     215        140        157 
                                 33%          30%        36%          32%        34%        39%        39%        32%        34%        14%          33%        39%        28%          39%        34%        30%        30% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 689          310-       379+a         90G       107G       150++efG   151++aEFG   92G        70G        28--        197C       301++aC    191--        169        215        143        161 
                                 33%          30%        36%          33%        35%        40%        43%        29%        29%        14%          34%        41%        25%          36%        35%        31%        30% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          668          323        345           83         80-       151++aBG   114        111g        80         48-         163        265+a      240          190++BCD   197        123-       158 
                                 32%          32%        32%          30%        26%        40%        32%        35%        33%        23%          28%        36%        31%          41%        32%        27%        30% 
 
Offensive language              664          295-       369+a         72        111ag      132g       117        104         79         48-         183        249        232          186++bCd   203C       104--      171C 
                                 32%          29%        35%          27%        36%        35%        33%        32%        33%        23%          32%        34%        30%          40%        33%        22%        32% 
 
Hate speech / 
 inciting violence              646          319        327           76g       109G       133G       122G        96G        78G        33--        185        254+C      207--        183++BCD   184        128        151 
                                 31%          31%        31%          28%        36%        35%        34%        30%        32%        16%          32%        35%        27%          39%        30%        28%        28% 
 
Fake images/fake videos, 
 e.g. deep fake videos          630          289        342           88g       103fG      141++dFG   100        100g        59         39--        191c       241c       198--        172++bC    187        110--      162 
                                 30%          28%        32%          33%        34%        38%        28%        31%        24%        19%          33%        33%        26%          37%        30%        24%        30% 
 
Promotion of terrorism 
/ radicalisation                622          308        314           86G       101G       113G       125G       102G        73G        23--        187c       238c       198--        181++bCD   195        114-       132- 
                                 30%          30%        30%          32%        33%        30%        35%        32%        30%        11%          32%        33%        26%          39%        31%        25%        25% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           620          283        337           98+fG     105fG      126fG      116G        90G        59g        25--        203++C     242+C      174--        181++BCD   177        122        141 
                                 30%          28%        32%          36%        34%        34%        33%        28%        24%        12%          35%        33%        23%          39%        28%        26%        26% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             611          282        330           75         93g       128fG      119fG      100g        56         40-         168        247++C     196-         177++bCD   182        116        137 
                                 29%          28%        31%          28%        30%        34%        34%        31%        23%        19%          29%        34%        25%          38%        29%        25%        26% 
 
Spending too much money 
online/ spending money 
you did not mean to             525          236        289           74         96+dfg    100         82         82         51         39          171+c      182        172          128        159         97        140 
                                 25%          23%        27%          27%        31%        27%        23%        26%        21%        19%          30%        25%        22%          28%        26%        21%        26% 
 
Government/ 
agency surveillance             392          222++B     170--         49         48         73         89++beG    54         54g        24           98        162+ac     132          113++bC    106         68-       105 
                                 19%          22%        16%          18%        16%        19%        25%        17%        22%        12%          17%        22%        17%          24%        17%        15%        20% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Other (WRITE IN)                167           77         90           17         24         27         21         29         26         24           41         47         79+b         42         37         30         59 
                                                                                                                                                                                                                        +bc 
                                  8%           8%         8%           6%         8%         7%         6%         9%        11%        11%           7%         6%        10%           9%         6%         6%        11% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(None of these)                 117           74++B      43--         29++CDEf   23ce       13         14          8-         9         21+cdEf      52++Bc     27-        38           17         40         29         31 
                                  6%           7%         4%          11%         8%         3%         4%         3%         4%        10%           9%         4%         5%           4%         6%         6%         6% 
 
(Dont know)                      15           10          5            3          1          1          -          1          2          7++bcde      3          1         10+b          3          5          1          6 
                                  1%           1%         *%           1%         *%         *%         -%         *%         1%         3%           1%         *%         1%           1%         1%         *%         1% 
 
Nets: Any concern              1947          936-      1011+a        243-       278        359Abg     340abg     308Abg     233a       187          521--      698+A      727a         445+d      583        429        490 
                                 94%          92%        95%          89%        91%        96%        96%        96%        95%        90%          90%        96%        94%          96%        93%        93%        92% 
 
Nets: Concerns 
around content/ 
contact with others            1774          839--      935++A       226        260g       345++AbdFG 305G       286fG      199        153--        486        650++aC    637-         412+D      541        387        434- 
                                 85%          82%        88%          83%        85%        92%        86%        89%        82%        73%          84%        89%        82%          89%        87%        84%        82% 
 
Nets: Concerns 
around data/privacy            1421          656--      765++A       165-       204        276+AG     246g       238+AG     172g       121-         369-       521a       531          352++BCd   407        301        361 
                                 68%          64%        72%          61%        67%        74%        69%        74%        70%        58%          64%        71%        69%          76%        65%        65%        68% 
 
Nets:Concerns 
around hacking/security        1677          797-       880+a        195--      244a       312A       280        280++AbdG  212+AdG    154          439--      592        647+A        398++bcd   496        366        417 
                                 81%          78%        83%          72%        80%        83%        79%        87%        87%        74%          76%        81%        84%          86%        79%        79%        78% 
 
Nets:No concerns                117           74++B      43--         29++CDEf   23ce       13         14          8-         9         21+cdEf      52++Bc     27-        38           17         40         29         31 
                                  6%           7%         4%          11%         8%         3%         4%         3%         4%        10%           9%         4%         5%           4%         6%         6%         6% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)        1256          586-       669+a        146-       178        253++AbG   215        204ag      156g       103-         324-       469+a      463          321++BCd   353        263        319 
                                 60%          58%        63%          54%        58%        68%        61%        64%        64%        49%          56%        64%        60%          69%        57%        57%        60% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
My personal information 
being stolen / hacked          1346          699        647          157        215e       220        452+e      883-        1187++B     156-- 
                                 65%          64%        65%          67%        70%        68%        70%        62%          66%        55% 
 
Scams / fraud                  1326          695        631          142        201        206        424        891         1165+b      156- 
                                 64%          64%        64%          61%        66%        64%        65%        63%          65%        55% 
 
My personal data 
being processed without 
knowledge / consent            1113          603        510          127        171        178        356        747          985++B     124-- 
                                 54%          55%        51%          54%        56%        55%        55%        53%          55%        44% 
 
Bullying, abusive 
behaviour or threats           1101          593        508          145+E      205++E     193+E      409++E     684--        962        134 
                                 53%          55%        51%          62%        67%        60%        63%        48%          54%        48% 
 
Sexual / 
pornographic content           1038          577+b      462-         126        196++aE    200++E     377++E     654--        863--      172++A 
                                 50%          53%        46%          54%        64%        62%        58%        46%          48%        61% 
 
People pretending 
to be another person            994          521        472          124e       170+E      181++E     371++E     614--        862        127 
                                 48%          48%        48%          53%        56%        56%        57%        43%          48%        45% 
 
Violent / 
disturbing content              992          560++B     433--        128E       184++E     176+E      363++E     618--        864        123 
                                 48%          52%        44%          55%        60%        55%        56%        44%          48%        44% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           853          468        385          117+E      147+E      154+E      312++E     534--        751         99 
                                 41%          43%        39%          50%        48%        48%        48%        38%          42%        35% 
 
Spending too 
much time online                852          477+b      375-         109        146+e      140        299++E     546--        743        105 
                                 41%          44%        38%          47%        48%        44%        46%        39%          42%        37% 
 
Offensive videos 
/ pictures                      840          476++B     364--        103e       156++E     163++E     323++E     510--        724        111 
                                 40%          44%        37%          44%        51%        50%        50%        36%          40%        39% 
 
Spam emails                     832          470+b      362-          82        115        134        268        559          744++B      85-- 
                                 40%          43%        36%          35%        38%        42%        41%        40%          42%        30% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         792          429        363           94        140+E      149++E     289++E     498--        681        109 
                                 38%          39%        37%          40%        46%        46%        44%        35%          38%        39% 
 
Private information 
being made 
public (e.g. photos)            792          437        355          102e       133e       140e       289++E     492--        690         98 
                                 38%          40%        36%          44%        44%        43%        44%        35%          39%        35% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             751          427+b      324-          87        116        112        244        497          671+B       76-- 
                                 36%          39%        33%          37%        38%        35%        38%        35%          37%        27% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           742          427++B     314--         82        136++E     149++aE    279++E     455--        620        119 
                                 36%          39%        32%          35%        44%        46%        43%        32%          35%        42% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         735          452++B     283--         72        111        120        244        484          607--      125++A 
                                 35%          42%        29%          31%        36%        37%        38%        34%          34%        44% 
 
Harmful or misleading 
advertising                     734          432++B     302--         74        120        134+ae     254+e      469-         622        108 
                                 35%          40%        30%          32%        39%        41%        39%        33%          35%        38% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              692          396+b      297-          90        114        110        238        447          627++B      61-- 
                                 33%          36%        30%          38%        37%        34%        37%        32%          35%        22% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 689          384        304           79        136++aE    136++E     268++E     412--        604         79 
                                 33%          35%        31%          34%        45%        42%        41%        29%          34%        28% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          668          388++B     280--         68        116e       120        230        431          576         89 
                                 32%          36%        28%          29%        38%        37%        35%        30%          32%        32% 
 
Offensive language              664          389++B     275--         76        128++E     108        233+e      425-         559        103 
                                 32%          36%        28%          33%        42%        33%        36%        30%          31%        37% 
 
Hate speech / 
 inciting violence              646          367+b      279-          75        116+e      110        226+e      416          548         95 
                                 31%          34%        28%          32%        38%        34%        35%        29%          31%        34% 
 
Fake images/fake videos, 
 e.g. deep fake videos          630          359+b      272-          80        122++E     106        231++E     395--        539         88 
                                 30%          33%        27%          34%        40%        33%        36%        28%          30%        31% 
 
Promotion of terrorism 
/ radicalisation                622          376++B     246--         73         95        104        215        398-         529         90 
                                 30%          35%        25%          31%        31%        32%        33%        28%          30%        32% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           620          358++B     262--         80e       111+E      117+E      235++E     377--        537         79 
                                 30%          33%        26%          34%        36%        36%        36%        27%          30%        28% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             611          359++B     252--         74        118++E     120++E     235++E     367--        518         90 
                                 29%          33%        25%          32%        39%        37%        36%        26%          29%        32% 
 
Spending too much money 
online/ spending money 
you did not mean to             525          288        237           63         94+e       93        185        334          465         57 
                                 25%          26%        24%          27%        31%        29%        28%        24%          26%        20% 
 
Government/ 
agency surveillance             392          219        173           38         59         66        122        269          343         47 
                                 19%          20%        17%          16%        19%        21%        19%        19%          19%        17% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Other (WRITE IN)                167           79         88           24         25         25         50        115          160++B       7-- 
                                  8%           7%         9%          10%         8%         8%         8%         8%           9%         2% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(None of these)                 117           57         60           11          9          9         23-        93+bcd      104         11 
                                  6%           5%         6%           5%         3%         3%         4%         7%           6%         4% 
 
(Dont know)                      15            8          7            *          *          *          1         14           13          - 
                                  1%           1%         1%           *%         *%         *%         *%         1%           1%         -% 
 
Nets: Any concern              1947         1028        919          220        291        308        621       1312         1671        271 
                                 94%          95%        93%          94%        95%        95%        96%        93%          93%        96% 
 
Nets: Concerns 
around content/ 
contact with others            1774          953++B     821--        213+E      288++E     294++E     598++E    1161--       1507--      262++A 
                                 85%          88%        83%          91%        94%        91%        92%        82%          84%        93% 
 
Nets: Concerns 
around data/privacy            1421          759        662          157        220        231        463        947         1236        181 
                                 68%          70%        67%          67%        72%        72%        71%        67%          69%        64% 
 
Nets:Concerns 
around hacking/security        1677          894        783          192        253        264        541       1122         1471++B     201-- 
                                 81%          82%        79%          82%        83%        82%        83%        79%          82%        71% 
 
Nets:No concerns                117           57         60           11          9          9         23-        93+bcd      104         11 
                                  6%           5%         6%           5%         3%         3%         4%         7%           6%         4% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)        1256          674        582          140        198        204        411        836         1094        158 
                                 60%          62%        59%          60%        65%        63%        63%        59%          61%        56% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
My personal information 
being stolen / hacked          1346           64EfiJl   164EfJl    109        141+EFiJkL  78-       106        122        196ej      164         35--       67j       102         1183        164        129         35 
                                 65%          76%        71%        65%        75%        53%        57%        65%        67%        61%        55%        64%        61%          64%        69%        69%        70% 
 
Scams / fraud                  1326           62bcfj    127-        96        138+BcfiJ   99        107        133bcfj    186        162         37         70bj      109         1163        163        122         41+ac 
                                 64%          75%        56%        57%        74%        68%        57%        71%        64%        60%        59%        67%        65%          63%        68%        65%        82% 
 
My personal data 
being processed without 
knowledge / consent            1113           58        131J        88j       112Jl       72         93        115Jl      150J       135j        24--       53J        80j         964-       149+a      114         35+a 
                                       +cefhiJkL 
                                 54%          70%        57%        53%        60%        50%        50%        61%        52%        50%        39%        51%        48%          52%        63%        61%        70% 
 
Bullying, abusive 
behaviour or threats           1101           65        113e        86e       127         50--       96e       119+bEHL   124--      147Eh       34Eh       60EHl      81e         968        132        100         32 
                                      ++BCEFHIJK                       ++BcEfHijL 
                                               L 
                                 53%          78%        49%        51%        68%        34%        51%        63%        43%        54%        54%        58%        49%          53%        56%        54%        63% 
 
Sexual / 
pornographic content           1038           58++BCEHJl 69--       69        114+BCEHJ   60        121        108BceHJ    93--      173++BCEHJL 25--b      64++BCEHJL 85BHJ       920        118         91         27 
                                                                                               ++BCEHJl 
                                 50%          69%        30%        42%        61%        41%        65%        58%        32%        64%        40%        61%        51%          50%        50%        49%        54% 
 
People pretending 
to be another person            994           61         88-        75        102bhJ      62         77        107+BefhJ  123        128j        23--       57+BefHJ   90+BefhJ    867        126         95         31 
                                      ++BCdEFgHI 
                                             JKL 
                                 48%          74%        39%        45%        55%        42%        41%        57%        42%        47%        37%        55%        54%          47%        53%        51%        62% 
 
Violent / 
disturbing content              992           55         79--       76j       110+BEHJ    49--       96behJ    121        111--      135BehJ     21--       55BEHJ     84BEhJ      860-       133+a      102         31a 
                                       ++BcEHiJl                                                        ++BCEfHiJk 
                                                                                                                 L 
                                 48%          66%        34%        46%        59%        34%        51%        65%        38%        50%        34%        53%        50%          47%        56%        54%        62% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           853           53         55--       71B       100++BEfHIl 51         73b       108         92--       95b        31++BEHIl  55++BEfHIL 70Bh        734-       119+a       83         35++AbC 
                                      ++BCEFHIjL                                                         ++BcEFHIL 
                                 41%          64%        24%        42%        54%        35%        39%        57%        31%        35%        50%        53%        42%          40%        50%        44%        70% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Spending too 
much time online                852           48+bEfHij  86         71e        87eh       43-        74         83eh       94-       112         26eh       48EH       80+bEH      742        110         80         31++Ac 
                                 41%          58%        37%        43%        47%        30%        39%        45%        32%        41%        42%        46%        48%          40%        46%        42%        62% 
 
Offensive videos 
/ pictures                      840           51         56--       60         95+BceHJ   50         84BhJ      92BeHJ     93-       107Bj       19--       50++BceHJ  84++BCEHiJ  717--      123++A      91+a       31++A 
                                       ++BCEfHIJ 
                                 40%          62%        24%        36%        51%        34%        45%        49%        32%        40%        30%        48%        50%          39%        52%        49%        63% 
 
Spam emails                     832           38bI       62--       63         99++BcfIJl 63BI       66         97++BcfIJ 128BIj      72--       20-        54++BcFIJL 69BIj       714--      118++A      91+a       27+a 
                                 40%          46%        27%        38%        53%        43%        35%        52%        44%        27%        33%        52%        42%          39%        50%        49%        55% 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         792           52         71         55         73e        33--       72e        83bEh      87-       123+bEHj    22e        51++BCEHJ  70bEHj      702         89         61         28+abC 
                                      ++BCDEFgHi 
                                              JL 
                                 38%          63%        31%        33%        39%        22%        39%        44%        30%        45%        35%        49%        42%          38%        38%        32%        57% 
 
Private information 
being made 
public (e.g. photos)            792           50         69         50         85bcEJ     37--       79ej       82bcEJ    110e        96         18--       44bcEJ     71bcEJ      700         92         66         26 
                                      ++BCEfHIJk 
                                               l 
                                 38%          60%        30%        30%        46%        25%        42%        44%        38%        36%        30%        42%        43%          38%        39%        35%        51% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             751           41+BCfhIj  56--       46        100         49         57         92         94         72-        20         49         75++BCefHIJ 647-       104+a       74         30++Ac 
                                                                        ++BCEFHIJ                        ++BCeFHIJ                                   ++BCeFHIJ 
                                 36%          49%        25%        28%        53%        33%        31%        49%        32%        27%        32%        47%        45%          35%        44%        40%        59% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           742           40BCEHJ    56--       46         89++BCEHJ  37-        80BceHJ    76BehJ     77--      113BcEHJ    12--       46++BCEHJ  71+BCEHJ    647         95         72         23 
                                 36%          48%        24%        28%        48%        25%        43%        40%        26%        42%        19%        44%        42%          35%        40%        38%        46% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         735           31BCj      41--       32--       90++BCEJl  41         70BCJ      73BCJ     112BCJ     129++BCEJl  13--       43+BCeJ    60BCJ       634-       101+a       69         32++AbC 
                                 35%          38%        18%        19%        48%        28%        38%        39%        39%        48%        21%        41%        36%          34%        42%        37%        63% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Harmful or misleading 
advertising                     734           32bJ       51--       41-        81BCEJ     38-        82BCeJ     73BceJ     93J       117+BCEhJ   12--       50++BCEHJl 64BCeJ      646         88         59         29++AbC 
                                 35%          38%        23%        25%        44%        26%        44%        39%        32%        43%        19%        48%        38%          35%        37%        31%        58% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              692           55         48--       46         89         41         60         77BcHI     71-        69-        21Bh       49         66+BceHI    588--      104++A      73         32++AbC 
                                      ++BCdEFGHI                        ++BCEfHIj                                                                   ++BCEFHIJl 
                                             JKL 
                                 33%          66%        21%        27%        48%        28%        32%        41%        25%        26%        34%        47%        40%          32%        44%        39%        63% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 689           59         54-        65beHJ     79+BEHJ    33-        56         59         65--       90hj       14--       48         66+BEHJ     596         92         65         28++Ac 
                                      ++BCDEFGHI                                                                                                     ++BEFGHIJ 
                                             JKL 
                                 33%          71%        24%        39%        42%        23%        30%        32%        22%        33%        22%        46%        40%          32%        39%        34%        55% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          668           48         50--       38-        62j        43         67bcJ      82++BCehJl 85j        89bJ       13--       36BcJ      54bJ        569--       99++A      73         26++A 
                                      ++BCDEFHIJ 
                                              KL 
                                 32%          58%        22%        23%        33%        30%        36%        44%        29%        33%        20%        35%        32%          31%        42%        39%        53% 
 
Offensive language              664           41++BCEHJ  45--       25--       86++BCEHJ  30-        65bCej     66BCej     77c       107+BCEhJ   15--c      39+BCEhJ   67++BCEHJ   568-        96+a       71         25++A 
                                 32%          50%        20%        15%        46%        21%        35%        35%        27%        39%        24%        38%        40%          31%        40%        38%        50% 
 
Hate speech / 
 inciting violence              646           33BCeJ     42--       27--       79+BCEHJ   34         69BCeJ     81++BCEHiJ 77j        83bCJ      11--       47++BCEHIJ 64++BCEHJ   557         89         60         29++AbC 
                                 31%          40%        18%        16%        42%        23%        37%        43%        26%        31%        18%        45%        38%          30%        38%        32%        58% 
 
Fake images/fake videos, 
 e.g. deep fake videos          630           33BcHJ     39--       36-        82++BCEFHJ 37         46         78++BCeFHJ 61--      101+BCefHJ  12--       39++BCefHJ 67++BCEFHJ  546         85         58         27++AbC 
                                 30%          39%        17%        22%        44%        25%        25%        42%        21%        37%        19%        38%        40%          30%        36%        31%        53% 
 
Promotion of terrorism 
/ radicalisation                622           39++BCEfHJ 26--       36b        75+BCEHJ   30-b       56Bj       79++BCEHJ  71B        97BcehJ    12--b      45         57BcEhJ     545         77         53         24++ac 
                                                                                                                                                     ++BCEfHJl 
                                 30%          47%        11%        22%        40%        21%        30%        42%        24%        36%        19%        43%        35%          30%        33%        28%        48% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           620           40         27--       44B        72+BehJ    33b        56B        66Bej      74B        87Bj       14--B      41++BcEHJ  65++BcEHJ   528--       91++A      66         25++A 
                                       ++BCEfHiJ 
                                 30%          48%        12%        27%        39%        22%        30%        35%        26%        32%        22%        39%        39%          29%        38%        35%        51% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             611           47         38--       42         61BeJ      26--       62BeJ      58BeJ      65-       107++BcEHJ  11--       40++BcEHJ  54BEhJ      526         85         61         23+A 
                                      ++BCDEFGHi 
                                             JkL 
                                 29%          56%        17%        25%        33%        18%        33%        31%        22%        40%        18%        38%        33%          29%        36%        33%        47% 
 
Spending too much money 
online/ spending money 
you did not mean to             525           32+BCEfhi  47         29         51         25         45         61bce      68         64         17ce       34++BCEhi  51+bCE      452         73         48         25++AbC 
                                 25%          39%        21%        17%        27%        17%        24%        33%        23%        24%        27%        32%        31%          25%        31%        26%        49% 
 
Government/ 
agency surveillance             392           16C        30         10--       60         20         30c        51+BCej    53C        49C        11C        26++BCEfJ  35bC        328--       64++A      46         18++A 
                                                                       ++BCEFHiJl 
                                 19%          20%        13%         6%        32%        13%        16%        27%        18%        18%        17%        25%        21%          18%        27%        25%        35% 
 
Other (WRITE IN)                167            3         16ci        1--       29++abCIj  27         15ci       16Ci       23ci        5--        4CI       12+CIj     15CI        145         21         14          7 
                                                                                  ++aBCfgHIJ 
                                                                                           l 
                                  8%           4%         7%         1%        15%        19%         8%         9%         8%         2%         7%        11%         9%           8%         9%         8%        14% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(None of these)                 117            2         20I        13I         6          9I         5         10i        20I         2--        6+adFI    12++ADFgI  14+dfI      105         12         11          1 
                                  6%           2%         9%         8%         3%         6%         2%         5%         7%         1%         9%        12%         9%           6%         5%         6%         3% 
 
(Dont know)                      15            -          -          4          -          -          -          -          5          -          1bi        1i         4++bdefgI   14          *          *          - 
                                  1%           -%         -%         2%         -%         -%         -%         -%         2%         -%         1%         1%         3%           1%         *%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Nets: Any concern              1947           82bjKl    202--      153        180bjKl    136k       180bjKl    178K       271k       269         56-        90--      150--       1722        225        176         49 
                                                                                                                              ++BCEgHJKL 
                                 94%          98%        88%        92%        96%        94%        96%        95%        93%        99%        90%        87%        90%          93%        95%        94%        97% 
 
Nets: Concerns 
around content/ 
contact with others            1774           79+BEhjKl 161--      142Be      167BEk     107--      173+BEhjKL 173+BEhjKL 240b       257         53Be       85b       137Be       1576        198        152         46 
                                                                                                                               ++BCEHJKL 
                                 85%          95%        70%        85%        89%        73%        93%        92%        83%        95%        84%        81%        83%          86%        83%        81%        92% 
 
Nets: Concerns 
around data/privacy            1421           67+bcfJkL 143        108        146+bcfJkL  97        122        145+bcJkL  208Jl      181j        35--       69J       101--       1243        178        139         38 
                                 68%          81%        63%        65%        78%        66%        65%        77%        71%        67%        57%        67%        61%          67%        75%        74%        77% 
 
Nets:Concerns 
around hacking/security        1677           76        179        131        159jk      114        138        163fJkl    247fjk     213         47-        79        131         1476        201        155         46 
                                       +bcefiJKl 
                                 81%          91%        78%        79%        85%        78%        74%        87%        85%        79%        76%        76%        78%          80%        84%        83%        91% 
 
Nets:No concerns                117            2         20I        13I         6          9I         5         10i        20I         2--        6+adFI    12++ADFgI  14+dfI      105         12         11          1 
                                  6%           2%         9%         8%         3%         6%         2%         5%         7%         1%         9%        12%         9%           6%         5%         6%         3% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)        1256           64        140Jl       96        125JL       79        109j       129eJkL    178Jl      162J        29--       59j        85--       1092-       163+a      128         35 
                                      ++bcEfhiJK 
                                               L 
                                 60%          77%        61%        58%        67%        54%        58%        69%        61%        60%        47%        57%        51%          59%        69%        68%        71% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
My personal information 
being stolen / hacked          1346          532        136+ae     433a        93         71          222        655          656d       470d       220        107-         545--      495++A     290A        11 
                                 65%          62%        73%        68%        63%        59%          68%        65%          65%        66%        61%        55%          58%        73%        68%        41% 
 
Scams / fraud                  1326          516-       127e       441++AE     96         61-         203        655          626        469        231        123          548--      454+A      303++A      15 
                                 64%          60%        68%        69%        65%        51%          63%        65%          62%        66%        65%        63%          58%        67%        71%        57% 
 
My personal data 
being processed without 
knowledge / consent            1113          434        114aE      361E        83e        48-         182        523          537D       403D       174         77--        420--      420++A     260++A       7 
                                 54%          51%        61%        57%        56%        40%          56%        52%          53%        56%        49%        39%          45%        62%        61%        28% 
 
Bullying, abusive 
behaviour or threats           1101          478e       101        344         84         51          163        551          580++CD    373Cd      148--       81-         472        376        234         10 
                                 53%          56%        54%        54%        57%        42%          50%        54%          58%        52%        41%        42%          50%        56%        55%        38% 
 
Sexual / 
pornographic content           1038          440         84        308        100++ABCe   61          146        508          563++bCD   348CD      126--       69--        409--      395++A     222a         5 
                                 50%          51%        45%        48%        67%        51%          45%        50%          56%        49%        35%        35%          44%        59%        52%        21% 
 
People pretending 
to be another person            994          428e        93        305         72         44-         154        515+         501Cd      377++CD    115--       74-         361--      390++A     229+A        9 
                                 48%          50%        50%        48%        49%        37%          48%        51%          50%        53%        32%        38%          38%        58%        53%        35% 
 
Violent / 
disturbing content              992          423         82        313         79         49          147        511+         530++CD    336C       127--       73-         370--      370++A     235++A       7 
                                 48%          49%        44%        49%        53%        40%          46%        50%          53%        47%        35%        37%          39%        55%        55%        28% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           853          368         74        261         60         48          129        450+         441+C      307C       105--       66          319--      327++A     198+A        5 
                                 41%          43%        40%        41%        40%        40%          40%        44%          44%        43%        29%        34%          34%        49%        46%        18% 
 
Spending too 
much time online                852          353         76        275         60         45          133        433          406        321+cD     124-        62-         326--      315++A     202+A        8 
                                 41%          41%        41%        43%        40%        38%          41%        43%          40%        45%        35%        32%          35%        47%        47%        30% 
 
Offensive videos 
/ pictures                      840          369         70        256         65         42          118        431          445++Cd    275        120-        67          327--      314++A     188A         7 
                                 40%          43%        38%        40%        44%        35%          36%        43%          44%        39%        34%        34%          35%        47%        44%        29% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Spam emails                     832          319         75        276a        70         40          128        402          401        301        130         69          321--      309++A     194+A        5 
                                 40%          37%        40%        43%        47%        33%          40%        40%          40%        42%        36%        36%          34%        46%        45%        20% 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         792          335         72        250         55         38          121        396          405CD      285CD      102--       46--        303--      291++A     186+A        8 
                                 38%          39%        39%        39%        37%        32%          37%        39%          40%        40%        29%        24%          32%        43%        43%        30% 
 
Private information 
being made 
public (e.g. photos)            792          318         64        244         64         47          134        380          403C       281c       108--       60          276--      310++A     193++A       8 
                                 38%          37%        34%        38%        43%        39%          41%        38%          40%        39%        30%        31%          29%        46%        45%        31% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             751          309         64        229         59         36          114        366          379CD      277CD       95--       46--        255--      286++A     200++A       4 
                                 36%          36%        34%        36%        40%        30%          35%        36%          38%        39%        26%        24%          27%        42%        47%        14% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           742          343++c      57        211         66bc       38           98        385a         411++CD    262CD       70--       42--        267--      289++A     179+A        4 
                                 36%          40%        31%        33%        44%        31%          30%        38%          41%        37%        19%        22%          28%        43%        42%        14% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         735          279         55        231         65ab       56+ab       112        363          370CD      281+CD      85--       46--        284--      259A       179++A       5 
                                 35%          33%        30%        36%        44%        47%          34%        36%          37%        39%        24%        23%          30%        38%        42%        19% 
 
Harmful or misleading 
advertising                     734          311         62        219         65         44          122        351          378Cd      257cd       99-        50-         269--      272++A     185++A       4 
                                 35%          36%        33%        34%        44%        36%          38%        35%          38%        36%        28%        26%          29%        40%        43%        17% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              692          301         65        202         55         40          107        358          345Cd      270++CD     77--       44-         212--      293++A     172++A       7 
                                 33%          35%        35%        32%        37%        33%          33%        35%          34%        38%        21%        23%          23%        43%        40%        28% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 689          314+B       40--      216B        54b        32           98        357          369++CD    249CD       70--       43--        235--      268++A     176++A       7 
                                 33%          37%        21%        34%        36%        26%          30%        35%          37%        35%        20%        22%          25%        40%        41%        26% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          668          267         57        217         47         39          111        315          342CD      247CD       79--       34--        205--      275++A     179++A       4 
                                 32%          31%        31%        34%        31%        32%          34%        31%          34%        35%        22%        18%          22%        41%        42%        17% 
 
Offensive language              664          264         62        194         61a        44          107        303          343Cd      233c        88-        48          264--      226        164++A       3 
                                 32%          31%        33%        31%        41%        36%          33%        30%          34%        33%        25%        25%          28%        34%        38%        13% 
 
Hate speech / 
 inciting violence              646          279         49        180         59bc       46          107        317          348++Cd    222C        77--       46          232--      239+A      167++A       3 
                                 31%          32%        27%        28%        40%        38%          33%        31%          34%        31%        21%        24%          25%        35%        39%        10% 
 
Fake images/fake videos, 
 e.g. deep fake videos          630          278         47        175         56bc       44          101        302          332+CD     234CD       65--       35--        217--      243++A     164++A       2 
                                 30%          32%        25%        27%        38%        36%          31%        30%          33%        33%        18%        18%          23%        36%        38%         9% 
 
Promotion of terrorism 
/ radicalisation                622          283+c       47        171         48         44           79        320a         328+CD     232CD       62--       35--        193--      259++A     162++A       2 
                                 30%          33%        25%        27%        32%        36%          24%        32%          32%        33%        17%        18%          21%        38%        38%         7% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           620          298++Bc     36--      180b        50b        36           90        308          333+CD     231CD       56--       30--        190--      259++A     164++A       3 
                                 30%          35%        19%        28%        33%        30%          28%        30%          33%        32%        16%        15%          20%        38%        38%        12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             611          277         46        179         43         33           90        291          318CD      226CD       67--       33--        202--      251++A     152+A        3 
                                 29%          32%        25%        28%        29%        28%          28%        29%          32%        32%        19%        17%          22%        37%        35%        10% 
 
Spending too much money 
online/ spending money 
you did not mean to             525          237         48        146         35         32           84        256          255        187         83         44          183--      204++A     126A         7 
                                 25%          28%        26%        23%        24%        27%          26%        25%          25%        26%        23%        22%          20%        30%        29%        28% 
 
Government/ 
agency surveillance             392          156         30        112         39         28           77+b      179          213+cd     126         53         24          119--      153+A      114++A       2 
                                 19%          18%        16%        18%        26%        23%          24%        18%          21%        18%        15%        12%          13%        23%        27%         7% 
 
Other (WRITE IN)                167           80          8         47         11         11           46++b      84           71         48         48++AB     30++AB       62         60         42          3 
                                  8%           9%         5%         7%         7%         9%          14%         8%           7%         7%        13%        15%           7%         9%        10%        12% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(None of these)                 117           63+bc       4         26          8          6           22         55           54         39         24         15           68+B       21--       23          3 
                                  6%           7%         2%         4%         5%         5%           7%         5%           5%         6%         7%         8%           7%         3%         5%        13% 
 
(Dont know)                      15            7          1          2          3c         *            7++B       3            4          4          7+a        4+a          7          1          2          3 
                                  1%           1%         *%         *%         2%         *%           2%         *%           *%         1%         2%         2%           1%         *%         *%        12% 
 
Nets: Any concern              1947          789-       178        607a       140        114          295        952          948        669        329        175          861-       652++Ac    401         22 
                                 94%          92%        96%        95%        94%        95%          91%        94%          94%        94%        92%        90%          92%        97%        93%        87% 
 
Nets: Concerns 
around content/ 
contact with others            1774          741        153        539        138+bc     108          264        883a         901++bCD   604Cd      269--      147--        767--      612++Ac    366         18 
                                 85%          86%        82%        85%        93%        90%          81%        87%          89%        85%        75%        76%          82%        91%        85%        71% 
 
Nets: Concerns 
around data/privacy            1421          554-       140aE      455ae      107         69-         233        684          679        502d       240        117-         563--      517++A     322++A      14 
                                 68%          64%        75%        71%        72%        57%          72%        67%          67%        70%        67%        60%          60%        77%        75%        53% 
 
Nets:Concerns 
around hacking/security        1677          665-       156        546++AdE   115         87          256        823          811        581        284        153          705--      579++A     363A        20 
                                 81%          77%        84%        86%        78%        73%          79%        81%          80%        81%        80%        79%          75%        86%        85%        79% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Nets:No concerns                117           63+bc       4         26          8          6           22         55           54         39         24         15           68+B       21--       23          3 
                                  6%           7%         2%         4%         5%         5%           7%         5%           5%         6%         7%         8%           7%         3%         5%        13% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)        1256          483--      127+ae     407ae       96         62          209        591          610D       442D       204         92--        471--      468++A     301++A      10 
                                 60%          56%        69%        64%        65%        52%          65%        58%          60%        62%        57%        47%          50%        69%        70%        37% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 336 
Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
My personal information 
being stolen / hacked          1346         1203++E    1131++E     561++ABE   696++ABE   114--       1283++E     957++E     916++ABE  1113++ABE    55--        912++E     646++E     606++AbE   451++AbE   403-- 
                                 65%          70%        71%        88%        87%        37%          72%        74%        83%        84%        20%          71%        73%        78%        79%        54% 
 
Scams / fraud                  1326         1177++E    1108++E     533++ABE   677++ABE   121--       1268++E     934++E     867++ABE  1106++ABcE   50--        908++E     629++E     592++abE   470++ABcE  389-- 
                                 64%          68%        70%        84%        85%        39%          71%        72%        79%        84%        19%          71%        71%        76%        83%        52% 
 
My personal data 
being processed without 
knowledge / consent            1113          987++E     930++E     542++ABDE  593++ABE   109--       1075++E     801++E     909++ABDE  888++AbE    32--        771++E     550++E     518++aE    401++ABE   317-- 
                                 54%          57%        59%        85%        74%        35%          60%        62%        82%        67%        12%          60%        62%        67%        70%        43% 
 
Bullying, abusive 
behaviour or threats           1101         1079++E    1070++aE    485++ABE   582++AbE    18--       1028++E     873++AcDE  688++aE    811++E      65--        761++E     582++aE    509++aE    375++aE    316-- 
                                 53%          63%        67%        76%        73%         6%          58%        68%        62%        61%        24%          59%        65%        66%        66%        42% 
 
Sexual / 
pornographic content           1038         1021++E    1010++aE    471++ABE   564++ABE    10--        962++E     825++ACDE  624++E     740++E      68--        747++E     572++aE    480++E     373++aE    267-- 
                                 50%          59%        64%        74%        71%         3%          54%        64%        57%        56%        25%          58%        64%        62%        66%        36% 
 
People pretending 
to be another person            994          955++E     943++E     463++ABE   539++ABE    31--        935++E     801++AE    675++AE    764++aE     50--        730++E     544++E     503++AE    363++aE    244-- 
                                 48%          56%        59%        73%        67%        10%          52%        62%        61%        58%        18%          57%        61%        65%        64%        33% 
 
Violent / 
disturbing content              992          966++E     953++E     472++ABE   576++ABE    19--        921++E     803++AdE   645++AE    752++aE     62--        701++E     537++aE    480++AE    374++AE    272-- 
                                 48%          56%        60%        74%        72%         6%          52%        62%        58%        57%        23%          55%        60%        62%        66%        37% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           853          826++E     818++E     440++ABE   509++ABE    20--        800++E     715++AE    564++AE    672++AE     46--        618++E     488++aE    429++aE    348++AbE   218-- 
                                 41%          48%        52%        69%        64%         6%          45%        55%        51%        51%        17%          48%        55%        55%        61%        29% 
 
Spending too 
much time online                852          828++E     772++E     416++ABE   485++ABE    20--        800++E     625++E     557++aE    619++E      42--        599++E     439++E     405++aE    293++E     228-- 
                                 41%          48%        49%        65%        61%         6%          45%        48%        51%        47%        16%          47%        49%        52%        52%        31% 
 
Offensive videos 
/ pictures                      840          822++E     812++E     438++ABE   513++ABE    15--        797++E     705++AdE   563++AE    649++aE     39--        610++E     476++aE    419++aE    324++AE    208-- 
                                 40%          48%        51%        69%        64%         5%          45%        55%        51%        49%        14%          48%        54%        54%        57%        28% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Spam emails                     832          735++E     703++E     447++ABDE  482++ABE    83--        792++E     607++E     662++ABDE  678++AE     35--        619++E     433++E     461++ABE   331++ABE   192-- 
                                 40%          43%        44%        70%        60%        27%          44%        47%        60%        51%        13%          48%        49%        59%        58%        26% 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         792          763++E     758++E     419++ABdE  468++ABE    25--        748++E     651++AdE   532++AE    605++E      39--        580++E     458++aE    379++E     285++E     187-- 
                                 38%          44%        48%        66%        59%         8%          42%        51%        48%        46%        14%          45%        52%        49%        50%        25% 
 
Private information 
being made 
public (e.g. photos)            792          746++E     720++E     458++ABE   542++ABE    37--        748++E     625++AE    567++AE    677++AE     37--        577++E     436++E     406++AE    320++AbE   199-- 
                                 38%          43%        45%        72%        68%        12%          42%        49%        51%        51%        14%          45%        49%        52%        56%        27% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             751          699++E     669++E     424++ABE   514++ABE    37--        715++E     593++AE    556++AE    649++AE     29--        552++E     418++E     401++AE    312++AbE   179-- 
                                 36%          41%        42%        67%        64%        12%          40%        46%        50%        49%        11%          43%        47%        52%        55%        24% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           742          729++E     726++E     399++ABE   468++ABE    10--        700++E     628++ADE   488++aE    552++E      36--        554++E     433++aE    375++E     283++aE    170-- 
                                 36%          42%        46%        63%        59%         3%          39%        49%        44%        42%        13%          43%        49%        48%        50%        23% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         735          683++E     672++E     400++ABE   457++ABE    44--        697++E     627++AdE   519++AE    567++E      32--        569++E     476++AE    392++aE    309++AE    151-- 
                                 35%          40%        42%        63%        57%        14%          39%        49%        47%        43%        12%          44%        54%        50%        54%        20% 
 
Harmful or misleading 
advertising                     734          700++E     694++E     427++ABdE  483++ABE    31--        700++E     619++AE    513++AE    582++aE     29--        533++E     432++AE    368++aE    296++AE    179-- 
                                 35%          41%        44%        67%        60%        10%          39%        48%        47%        44%        11%          42%        49%        47%        52%        24% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              692          676++E     673++E     387++ABE   446++ABE    11--        650++E     564++AE    486++AE    562++AE     35--        524++E     418++aE    388++AE    284++AE    157-- 
                                 33%          39%        42%        61%        56%         4%          36%        44%        44%        43%        13%          41%        47%        50%        50%        21% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 689          673++E     671++E     377++ABE   438++ABE    13--        652++E     573++AE    461++aE    539++E      31--        513++E     415++aE    362++aE    265++aE    162-- 
                                 33%          39%        42%        59%        55%         4%          36%        44%        42%        41%        11%          40%        47%        47%        47%        22% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          668          624++E     610++E     408++ABDE  436++ABE    36--        642++E     529++aE    564++ABDE  557++AE     21--        482++E     375++E     343++aE    271++AE    174-- 
                                 32%          36%        39%        64%        55%        12%          36%        41%        51%        42%         8%          38%        42%        44%        48%        23% 
 
Offensive language              664          649++E     640++E     364++ABE   420++ABE     9--        622++E     551++AdE   446++aE    498++E      34--        491++E     375++E     316++E     263++AE    150-- 
                                 32%          38%        40%        57%        53%         3%          35%        43%        41%        38%        13%          38%        42%        41%        46%        20% 
 
Hate speech / 
 inciting violence              646          631++E     630++E     366++ABE   442++ABE    13--        606++E     564++AE    474++AE    521++aE     34--        498++E     405++aE    352++aE    278++AE    135-- 
                                 31%          37%        40%        58%        55%         4%          34%        44%        43%        39%        13%          39%        46%        45%        49%        18% 
 
Fake images/fake videos, 
 e.g. deep fake videos          630          609++E     606++E     402++ABdE  446++ABE    19--        594++E     546++AdE   467++AdE   493++E      29--        482++E     412++AE    328++E     265++AE    133-- 
                                 30%          35%        38%        63%        56%         6%          33%        42%        42%        37%        11%          38%        46%        42%        47%        18% 
 
Promotion of terrorism 
/ radicalisation                622          600++E     600++E     360++ABE   417++ABE    17--        585++E     544++AE    454++AE    511++AE     29--        479++E     390++aE    345++AE    274++AE    128-- 
                                 30%          35%        38%        57%        52%         6%          33%        42%        41%        39%        11%          37%        44%        44%        48%        17% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           620          607++E     604++E     366++ABdE  409++ABE     9--        581++E     529++AE    439++AE    493++aE     33--        482++E     390++aE    338++aE    261++AE    126-- 
                                 30%          35%        38%        57%        51%         3%          33%        41%        40%        37%        12%          38%        44%        43%        46%        17% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             611          604++E     602++E     388++ABDE  421++ABE     4--        572++E     517++AE    427++AE    482++aE     33--        453++E     368++aE    322++aE    247++AE    148-- 
                                 29%          35%        38%        61%        53%         1%          32%        40%        39%        36%        12%          35%        41%        42%        44%        20% 
 
Spending too much money 
online/ spending money 
you did not mean to             525          502++E     488++E     328++ABdE  361++ABE    19--        492++E     408++aE    368++AE    407++E      27--        388++E     299++E     272++E     213++aE    123-- 
                                 25%          29%        31%        52%        45%         6%          28%        32%        33%        31%        10%          30%        34%        35%        37%        16% 
 
Government/ 
agency surveillance             392          352++E     348++E     252++ABdE  261++ABE    31--        373++E     312++E     331++ABDE  310++E      14--        286++E     233++E     209++aE    155++E      94-- 
                                 19%          20%        22%        40%        33%        10%          21%        24%        30%        23%         5%          22%        26%        27%        27%        13% 
 
Other (WRITE IN)                167          152+e      110--       51         61         12-         147         98         85         96         20          111         73         84++e      60+        53 
                                  8%           9%         7%         8%         8%         4%           8%         8%         8%         7%         7%           9%         8%        11%        11%         7% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(None of these)                 117            ---        ---        ---        ---      107++ABCD      ---        ---        ---        ---      110++ABCD     16--        8--        9--        3--       96++ABCD 
                                  6%           -%         -%         -%         -%        35%           -%         -%         -%         -%        41%           1%         1%         1%         *%        13% 
 
(Dont know)                      15            ---        ---        --         --         2Ab          ---        ---        ---        ---        5+ABCD       1--        1-         1          1          8a 
                                  1%           -%         -%         -%         -%         1%           -%         -%         -%         -%         2%           *%         *%         *%         *%         1% 
 
Nets: Any concern              1947         1708++E    1585++aE    636++E     800++E     199--       1785++E    1289++E    1102++E    1321++E     147--       1260++E     880++E     764++E     561++E     641-- 
                                 94%          99%       100%       100%       100%        64%         100%       100%       100%       100%        55%          98%        99%        98%        99%        86% 
 
Nets: Concerns 
around content/ 
contact with others            1774         1640++E    1585++ACDE  618++E     759++E     114--       1634++E    1289++ACDE 1011++E    1213++E     128--       1196++E     864++ACDE  725++E     533++E     535-- 
                                 85%          95%       100%        97%        95%        37%          92%       100%        92%        92%        47%          93%        97%        93%        94%        72% 
 
Nets: Concerns 
around data/privacy            1421         1250++E    1172++E     636++ABDE  689++ABE   148--       1362++E    1001++E    1102++ABDE 1089++AbE    53--        976++E     671++E     657++ABE   488++ABE   411-- 
                                 68%          73%        74%       100%        86%        48%          76%        78%       100%        82%        20%          76%        76%        85%        86%        55% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Nets:Concerns 
around hacking/security        1677         1483++E    1378++E     619++ABE   800++ABCE  160--       1588++E    1140++E    1045++ABE  1321++ABCE   79--       1114++E     774++E     713++ABE   539++ABE   524-- 
                                 81%          86%        87%        97%       100%        52%          89%        88%        95%       100%        29%          87%        87%        92%        95%        70% 
 
Nets:No concerns                117            ---        ---        ---        ---      107++ABCD      ---        ---        ---        ---      110++ABCD     16--        8--        9--        3--       96++ABCD 
                                  6%           -%         -%         -%         -%        35%           -%         -%         -%         -%        41%           1%         1%         1%         *%        13% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)        1256         1117++E    1052++E     591++ABDE  637++ABE   122--       1211++E     904++E    1007++ABDE  976++AE     38--        858++E     609++E     576++AbE   437++ABE   370-- 
                                 60%          65%        66%        93%        80%        40%          68%        70%        91%        74%        14%          67%        69%        74%        77%        50% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
My personal information 
being stolen / hacked          1346          308++B     991--        851++c     952++      778+       547        815++        683C       447c       167-        49          734        395-       145         72 
                                 65%          77%        62%          72%        70%        68%        68%        70%          67%        66%        57%        57%          66%        60%        67%        70% 
 
Scams / fraud                  1326          299++B     978--        811++      910++      762+       523        766          680+c      426        173         47          717        410        137         62 
                                 64%          75%        61%          69%        67%        66%        65%        66%          67%        63%        59%        55%          65%        63%        64%        61% 
 
My personal data 
being processed without 
knowledge / consent            1113          245++B     829--        701++      775++      655++      464+       673++        558        359        150         46          606        333        117         56 
                                 54%          62%        52%          60%        57%        57%        58%        58%          55%        53%        51%        54%          55%        51%        54%        55% 
 
Bullying, abusive 
behaviour or threats           1101          256++B     792--        681++      795++      645++      443        662++        494--      391+A      173a        42          536--      368A       130A        67+A 
                                 53%          64%        49%          58%        58%        56%        55%        57%          48%        58%        59%        49%          48%        56%        60%        66% 
 
Sexual / 
pornographic content           1038          256++B     730--        631++      728++      649++      430+       625++        479-       377++A     142         41          538        328        113         59 
                                 50%          64%        45%          54%        53%        56%        53%        54%          47%        56%        48%        48%          48%        50%        53%        58% 
 
People pretending 
to be another person            994          233++B     717--        644++      727++      613++      428++      611++        450--      366++A     141         36          501-       319        109         64+Ab 
                                 48%          59%        45%          55%        53%        53%        53%        52%          44%        54%        48%        42%          45%        49%        51%        63% 
 
Violent / 
disturbing content              992          240++B     703--        645++      721++      586++      420++      582          460-       359++Ac    127         47          500-       319        117a        57 
                                 48%          60%        44%          55%        53%        51%        52%        50%          45%        53%        43%        54%          45%        49%        54%        56% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           853          211++B     600--        554++      620++      493        374++      520++        410        292        111         40          446        252        104b        50 
                                 41%          53%        37%          47%        45%        43%        46%        45%          40%        43%        38%        47%          40%        39%        49%        49% 
 
Spending too 
much time online                852          186+b      630-         545++      583        503+       370++      495          419        295c        98-        41c         468        247         91         46 
                                 41%          47%        39%          46%        43%        44%        46%        43%          41%        44%        33%        48%          42%        38%        43%        45% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Offensive videos 
/ pictures                      840          205++B     597--        533++      611++      502++      358+       507++        391        296        115         38          423        268         95         54+a 
                                 40%          51%        37%          45%        45%        44%        44%        43%          38%        44%        39%        44%          38%        41%        44%        53% 
 
Spam emails                     832          193++B     608--        518++      576+       498++      349+       489          411        277        107         37          457        251         83         42 
                                 40%          49%        38%          44%        42%        43%        43%        42%          40%        41%        36%        43%          41%        38%        39%        40% 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         792          207++B     553--        493++      570++      485++      321        479++        351--      292++A     115         34          391-       260         92         50a 
                                 38%          52%        34%          42%        42%        42%        40%        41%          34%        43%        39%        39%          35%        40%        43%        49% 
 
Private information 
being made 
public (e.g. photos)            792          198++B     560--        503++      552+       473+       334+       462          356-       294++Ac    102         39          386--      260         98+a       47 
                                 38%          50%        35%          43%        40%        41%        41%        40%          35%        43%        35%        46%          35%        40%        46%        46% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             751          182++B     539--        469++      511        424        281        415          344        260        113         34          376        245         91         39 
                                 36%          46%        34%          40%        37%        37%        35%        36%          34%        38%        38%        39%          34%        38%        42%        38% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           742          194++B     505--        463++      535++      470++      317+       452++        308--      283++A     120A        32          357--      241         94+A       51+Ab 
                                 36%          49%        31%          39%        39%        41%        39%        39%          30%        42%        40%        38%          32%        37%        44%        49% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         735          177++B     510--        480++d     534++      448++      306        419          323--      259a       123a        30          358-       236         89a        51++Ab 
                                 35%          45%        32%          41%        39%        39%        38%        36%          32%        38%        41%        35%          32%        36%        42%        50% 
 
Harmful or misleading 
advertising                     734          179++B     507--        485++      519++      464++      305        442+         327-       259a       115         33          363-       216         99++AB     57++AB 
                                 35%          45%        32%          41%        38%        40%        38%        38%          32%        38%        39%        39%          33%        33%        46%        56% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              692          175++B     484--        454++      494++      413+       283        397          319        243        101         30          358        198         91+aB      45ab 
                                 33%          44%        30%          39%        36%        36%        35%        34%          31%        36%        34%        35%          32%        30%        42%        44% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 689          170++B     489--        426++      484+       423++      291        390          284--      267++A     104a        34          336-       228         87+a       37 
                                 33%          43%        30%          36%        35%        37%        36%        34%          28%        39%        35%        39%          30%        35%        41%        36% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          668          174++B     464--        446++      483++      415++      284+       412++        310        231         93         33          351        198         83         37 
                                 32%          44%        29%          38%        35%        36%        35%        35%          30%        34%        32%        39%          32%        30%        39%        36% 
 
Offensive language              664          166++B     460--        434++      478++      423++      288+       407++        318        221         91         34          350        180-        79b        54++ABc 
                                 32%          42%        29%          37%        35%        37%        36%        35%          31%        33%        31%        39%          32%        28%        37%        53% 
 
Hate speech / 
 inciting violence              646          186++B     423--        424++      461++      399++      272        385          292-       228         97         29          322        195         85+ab      45+Ab 
                                 31%          47%        26%          36%        34%        35%        34%        33%          29%        34%        33%        34%          29%        30%        39%        44% 
 
Fake images/fake videos, 
 e.g. deep fake videos          630          169++B     422--        421++      456++      386++      281++      372          252--      242++A      96a        41++Ac      288--      203         81+A       58++ABC 
                                 30%          42%        26%          36%        33%        34%        35%        32%          25%        36%        32%        47%          26%        31%        38%        57% 
 
Promotion of terrorism 
/ radicalisation                622          177++B     410--        410++      446++      378++      250        359          265--      231+A       88         39++Ac      294--      199         83+A       46++Ab 
                                 30%          45%        25%          35%        33%        33%        31%        31%          26%        34%        30%        45%          26%        30%        39%        45% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           620          175++B     415--        397++      449++      375+       235        361          262--      235++A      90         32a         288--      202         92++AB     39a 
                                 30%          44%        26%          34%        33%        33%        29%        31%          26%        35%        31%        38%          26%        31%        43%        38% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             611          129        445--        397++      439++      375++      254        360          261--      213a       106+A       32a         299-       181         86++AB     45++AB 
                                 29%          32%        28%          34%        32%        33%        32%        31%          25%        31%        36%        37%          27%        28%        40%        44% 
 
Spending too much money 
online/ spending money 
you did not mean to             525          150++B     356--        341++      356        316+       219        302          246        179         75         24          259        158         72+Ab      36a 
                                 25%          38%        22%          29%        26%        27%        27%        26%          24%        26%        25%        28%          23%        24%        34%        35% 
 
Government/ 
agency surveillance             392          100++B     270--        266++      282+       261++      186++      239          154--      158++A      53         27++Ac      174--      135a        57+A       26a 
                                 19%          25%        17%          23%        21%        23%        23%        20%          15%        23%        18%        32%          16%        21%        26%        26% 
 
Other (WRITE IN)                167           41        124          126++      131++      103         93++      119++         95         48         19          4           93         54         14          6 
                                  8%          10%         8%          11%        10%         9%        12%        10%           9%         7%         6%         5%           8%         8%         7%         6% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(None of these)                 117            7--      109++A        40--       44--       43--       30-        44--         67         35         12          4           70         29         15          2 
                                  6%           2%         7%           3%         3%         4%         4%         4%           7%         5%         4%         4%           6%         5%         7%         2% 
 
(Dont know)                      15            1         14            2--        2--        2--        1          2--         13+         1          1          *           12          2          1          * 
                                  1%           *%         1%           *%         *%         *%         *%         *%           1%         *%         *%         *%           1%         *%         *%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Nets: Any concern              1947          390++B    1483--       1122++     1310++     1096++      765       1109++        948        634        284         82         1031        616        200        100 
                                 94%          98%        92%          95%        96%        95%        95%        95%          93%        94%        96%        96%          93%        94%        93%        98% 
 
Nets: Concerns 
around content/ 
contact with others            1774          376++B    1325--       1033++     1220++     1010++      701       1028++        829--      595+A      273++A      76          910--      577+A      190         96+a 
                                 85%          95%        82%          88%        89%        88%        87%        88%          81%        88%        93%        89%          82%        88%        89%        94% 
 
Nets: Concerns 
around data/privacy            1421          312++B    1056--        863++      977++      836++      578+       841++        703        456        197         65          764        433        145         79 
                                 68%          78%        66%          73%        71%        73%        72%        72%          69%        67%        67%        75%          69%        66%        68%        77% 
 
Nets:Concerns 
around hacking/security        1677          355++B    1264--       1013++     1158++      958++      683++      986++        839        540        233         65          904        505-       179         89 
                                 81%          89%        79%          86%        85%        83%        85%        85%          82%        80%        79%        75%          82%        77%        83%        87% 
 
Nets:No concerns                117            7--      109++A        40--       44--       43--       30-        44--         67         35         12          4           70         29         15          2 
                                  6%           2%         7%           3%         3%         4%         4%         4%           7%         5%         4%         4%           6%         5%         7%         2% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)        1256          285++B     919--        790++      875++      748++      523++      762++        613        415        170         58          672        381        134         69 
                                 60%          72%        57%          67%        64%        65%        65%        65%          60%        61%        57%        68%          61%        58%        62%        67% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 346 
Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
My personal information 
being stolen / hacked          1346           47 
                                 65%          64% 
 
Scams / fraud                  1326           46 
                                 64%          62% 
 
My personal data 
being processed without 
knowledge / consent            1113           42 
                                 54%          57% 
 
Bullying, abusive 
behaviour or threats           1101           41 
                                 53%          55% 
 
Sexual / 
pornographic content           1038           34 
                                 50%          46% 
 
People pretending 
to be another person            994           42 
                                 48%          57% 
 
Violent / 
disturbing content              992           40 
                                 48%          53% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           853           34 
                                 41%          46% 
 
Spending too 
much time online                852           38 
                                 41%          52% 
 
Offensive videos 
/ pictures                      840           33 
                                 40%          45% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Spam emails                     832           33 
                                 40%          44% 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         792           30 
                                 38%          40% 
 
Private information 
being made 
public (e.g. photos)            792           31 
                                 38%          42% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             751           29 
                                 36%          39% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           742           29 
                                 36%          39% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         735           33 
                                 35%          44% 
 
Harmful or misleading 
advertising                     734           37+ 
                                 35%          49% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              692           29 
                                 33%          39% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 689           23 
                                 33%          31% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          668           26 
                                 32%          35% 
 
Offensive language              664           32 
                                 32%          43% 
 
Hate speech / 
 inciting violence              646           30 
                                 31%          40% 
 
Fake images/fake videos, 
 e.g. deep fake videos          630           38++ 
                                 30%          51% 
 
Promotion of terrorism 
/ radicalisation                622           28 
                                 30%          38% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           620           24 
                                 30%          33% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             611           28 
                                 29%          38% 
 
Spending too much money 
online/ spending money 
you did not mean to             525           26 
                                 25%          34% 
 
Government/ 
agency surveillance             392           19 
                                 19%          25% 
 
Other (WRITE IN)                167            6 
                                  8%           8% 
 
(Refused)                         -            - 
                                  -%           -% 
 
(None of these)                 117            2 
                                  6%           3% 
 
(Dont know)                      15            * 
                                  1%           *% 
 
Nets: Any concern              1947           72 
                                 94%          97% 
 
Nets: Concerns 
around content/ 
contact with others            1774           68 
                                 85%          91% 
 
Nets: Concerns 
around data/privacy            1421           57 
                                 68%          77% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Nets:Concerns 
around hacking/security        1677           63 
                                 81%          84% 
 
Nets:No concerns                117            2 
                                  6%           3% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)        1256           49 
                                 60%          66% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
My personal information 
being stolen / hacked          1346          719++      623++      842++      391        934+       778++      517++e     370++e     241++e      95        609++dE    192++e 
                                 65%          71%        71%        70%        68%        67%        69%        72%        74%        75%        71%        74%        76% 
 
Scams / fraud                  1326          718++e     604++      816++      380        921+       762++      526++cdEe  392        219         96        588++e     189++de 
                                                                                                                   ++aBCDEEHj 
                                 64%          71%        68%        68%        66%        66%        68%        74%        78%        68%        72%        72%        75% 
 
My personal data 
being processed without 
knowledge / consent            1113          618++ee    542++ee    721++      319        781++      631+       444++dee   345        214++DEE    76        530++DEE   173++cDEE 
                                                                                                                   ++abCDEEfi 
                                 54%          61%        61%        60%        55%        56%        56%        62%        69%        66%        57%        64%        68% 
 
Bullying, abusive 
behaviour or threats           1101          623++      549++de    688++      323        797++      649++      415++      306++      191+        74        516++cde   145 
                                 53%          62%        62%        57%        56%        57%        58%        58%        61%        59%        56%        63%        57% 
 
Sexual / 
pornographic content           1038          619++CDEE  501++      643++      298        740++      604++      403++      308++cDEe  195++de     74        474++      151++ 
                                 50%          61%        57%        54%        52%        53%        54%        56%        62%        61%        55%        58%        60% 
 
People pretending 
to be another person            994          575++de    483++      652++      283        722++      595++      413++de    299++Dee   188++d      71        491++cDEe  142+ 
                                 48%          57%        55%        54%        49%        52%        53%        58%        60%        58%        53%        60%        56% 
 
Violent / 
disturbing content              992          605++cdEE  504++ee    650++      303+       722++      583++      422++Ee    333        202++cdEE   71        481++ee    158++cdEe 
                                                                                                                   ++aBCDEEfi 
                                                                                                                            j 
                                 48%          60%        57%        54%        53%        52%        52%        59%        67%        63%        53%        58%        63% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Imagery or videos 
of child sexual 
exploitation or abuse           853          520++cdeE  438++e     550++      256        631++      496+       359++e     260++dee   150         61        447++CDEE  127+ 
                                 41%          52%        50%        46%        44%        45%        44%        50%        52%        47%        45%        54%        50% 
 
Spending too 
much time online                852          478++d     420++d     562++      237        598+       484        340++      260++DEE   165++dee    72++dee   432++cDEE  129++de 
                                 41%          47%        48%        47%        41%        43%        43%        48%        52%        51%        54%        53%        51% 
 
Offensive videos 
/ pictures                      840          499++dei   422++      546++      249        604++      515++      353++e     279        158++       52        400++e     127++ 
                                                                                                                    ++bCDEEIj 
                                 40%          50%        48%        46%        43%        43%        46%        49%        56%        49%        39%        49%        50% 
 
Spam emails                     832          476++e     414++e     532++      259+       579        475        352++Ee    276        168++cEE    63        408++EE    124++ 
                                                                                                                     ++abCDEE 
                                 40%          47%        47%        44%        45%        41%        42%        49%        55%        52%        47%        50%        49% 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         792          449++      411++      505++      248+       605++      512++      333++      257++aCde  167++Cde    60        376++      122++ 
                                 38%          45%        47%        42%        43%        43%        45%        47%        52%        52%        45%        46%        48% 
 
Private information 
being made 
public (e.g. photos)            792          466++ee    424++EE    519++      250+       570++      455        337++ee    258++cdEE  162++eE     64+       391++ee    126++ee 
                                 38%          46%        48%        43%        43%        41%        40%        47%        52%        50%        48%        47%        50% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             751          440++      432++CEE   498++      273++EE    546++      443++      358++aCEE  256++aCEE  162++cEE    65++      392++cEE   124++ee 
                                 36%          44%        49%        42%        47%        39%        39%        50%        51%        50%        49%        48%        49% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           742          454++c     401++cde   476++      224        560++      469++      299++      214++      163++CDEef  55        361++      108+ 
                                 36%          45%        46%        40%        39%        40%        42%        42%        43%        51%        41%        44%        43% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         735          440++de    380++e     477++      216        529++      434++      300++      232++cdEe  149++dee    48        368++dEe   109+ 
                                 35%          44%        43%        40%        37%        38%        39%        42%        46%        46%        36%        45%        43% 
 
Harmful or misleading 
advertising                     734          451++Ee    400++dEe   482++      224        534++      438++      321++ee    257        148++e      52        376++cdEe  122++dee 
                                                                                                                     ++aCDEEi 
                                 35%          45%        45%        40%        39%        38%        39%        45%        52%        46%        39%        46%        48% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              692          409++      380++cee   451++      219+       513++      417++      317++cEe   216++e     146++cee    51        367++cdEE  105+ 
                                 33%          41%        43%        38%        38%        37%        37%        44%        43%        45%        39%        45%        42% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 689          411++      372++c     431+       221+       524++      425++      288++      208++      140++c      53        349++c      96 
                                 33%          41%        42%        36%        38%        38%        38%        40%        42%        43%        40%        42%        38% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          668          405++e     354++e     450++      229++      489++      398++      311++cEE   233++CEE   145++cEE    60++      356++cEE   132++ABCDEEfj 
                                 32%          40%        40%        38%        40%        35%        35%        44%        47%        45%        45%        43%        52% 
 
Offensive language              664          410++Ee    341++e     450++      206        465        400++      260+       214++Ee    146++cdEEf  54        320++e     101+ 
                                 32%          41%        39%        38%        36%        33%        35%        36%        43%        45%        41%        39%        40% 
 
Hate speech / 
 inciting violence              646          414++E     349++e     436++      207+       479++      413++      273++      205++e     129++       58++      344++cE    104++ 
                                 31%          41%        40%        36%        36%        34%        37%        38%        41%        40%        43%        42%        41% 
 
Fake images/fake videos, 
 e.g. deep fake videos          630          391++      355++ee    423++      197+       479++      392++      259++      216++cdEEf 139++cdee   50        316++      100++ 
                                 30%          39%        40%        35%        34%        34%        35%        36%        43%        43%        38%        38%        40% 
 
Promotion of terrorism 
/ radicalisation                622          395++Ee    343++ee    434++      219++      455++      376++      280++ee    208++Ee    138++EE     49        336++EE    104++ee 
                                 30%          39%        39%        36%        38%        33%        33%        39%        42%        43%        37%        41%        41% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           620          380++      353++cee   402++      215++      473++      383++      288++cee   190++      127++       46        316++       96+ 
                                 30%          38%        40%        34%        37%        34%        34%        40%        38%        39%        34%        38%        38% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             611          374++      333++e     393++      188        453++      379++      253++      187++      133++cdee   55+       304++      103++ce 
                                 29%          37%        38%        33%        33%        32%        34%        35%        38%        41%        41%        37%        41% 
 
Spending too much money 
online/ spending money 
you did not mean to             525          315++ee    290++EE    368++e     192++Ee    363        299        228++ee    175++EE    128++acEEf  49++ee    272++Ee     90++ee 
                                 25%          31%        33%        31%        33%        26%        27%        32%        35%        40%        37%        33%        36% 
 
Government/ 
agency surveillance             392          234++      232++cEe   255++      142++      286+       245++      193++cEe   143++CEe    90++ce     45++aCEE  217++cE     60 
                                 19%          23%        26%        21%        25%        21%        22%        27%        29%        28%        34%        26%        24% 
 
Other (WRITE IN)                167           85         65         94         32-       103         88         73+d       39         30         15         78d        25 
                                  8%           8%         7%         8%         6%         7%         8%        10%         8%         9%        11%         9%        10% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(None of these)                 117           36--       47G        53-g       36aG       62--g      43--g      31g         8--       12          5         33-g        7 
                                  6%           4%         5%         4%         6%         4%         4%         4%         2%         4%         3%         4%         3% 
 
(Dont know)                      15            3          3          4-         3          7          3-         *-         -          1          -          *-         - 
                                  1%           *%         *%         *%         1%         1%         *%         *%         -%         *%         -%         *%         -% 
 
Nets: Any concern              1947          972++d     834       1142++      537       1327++     1077++      682        492        308        129        786+       243 
                                                                                                                   ++BCDEefhj 
                                 94%          96%        95%        95%        93%        95%        96%        95%        98%        95%        97%        95%        96% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Nets: Concerns 
around content/ 
contact with others            1774          923++cD    782++     1054++      496       1247++     1012++      640++      463++bcD   293+       117        742++      229+ 
                                 85%          92%        89%        88%        86%        89%        90%        90%        93%        91%        88%        90%        91% 
 
Nets: Concerns 
around data/privacy            1421          771++DE    663++de    890++      397        979+       810++      532++      418        255++DEe   103        632++DEe   205++DEe 
                                                                                                                   ++aBCDEEFj 
                                 68%          76%        75%        74%        69%        70%        72%        74%        84%        79%        77%        77%        81% 
 
Nets:Concerns 
around hacking/security        1677          868++de    749++     1026++      469       1148+       935+       618++de    443++DEe   270        114        714++de    222+ 
                                 81%          86%        85%        86%        81%        82%        83%        86%        89%        84%        85%        87%        88% 
 
Nets:No concerns                117           36--       47G        53-g       36aG       62--g      43--g      31g         8--       12          5         33-g        7 
                                  6%           4%         5%         4%         6%         4%         4%         4%         2%         4%         3%         4%         3% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)        1256          690++e     596++      802++      362        879++      719++      478++      382        229++dee    95+       584++DEE   189++cDEE 
                                                                                                                    ++ABCDEEF 
                                 60%          68%        68%        67%        63%        63%        64%        67%        77%        71%        71%        71%        75% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
My personal information 
being stolen / hacked          1346          961+nS     440ns      332        310nS     1021++NS    483        716++nS    180+NS     278+NS     114nS       71s       789++NS    900++NS     40-       184nS       42 
                                                            ++ABdEGlMN                        ++ABegmNS 
                                                                   pqS 
                                 65%          67%        66%        77%        69%        69%        75%        68%        73%        70%        70%        68%        70%        69%        52%        70%        63% 
 
Scams / fraud                  1326          942+nS     415s       310        278s      1007++bdnS  491        707++nS    181++bdmNS 271nS      121+bdNS    74nS      767++bdnS  850nS       40        187+bdNS    45s 
                                                              ++aBDmNS                       ++ABDEGiLM 
                                                                                                    NQS 
                                 64%          66%        62%        72%        62%        68%        76%        67%        73%        68%        74%        71%        68%        65%        52%        71%        68% 
 
My personal data 
being processed without 
knowledge / consent            1113          786        355        271        234        838++      417        593+       157++abdNs 240+dn      92         77        658++dn    735++       33        166++bdns   40 
                                                             ++aBDemNs                       ++ABDEGlMN                                             ++ABDEGijl 
                                                                                                     qs                                                   MNqS 
                                 54%          55%        53%        63%        52%        56%        65%        56%        64%        60%        57%        73%        58%        56%        43%        63%        60% 
 
Bullying, abusive 
behaviour or threats           1101          819++S     400++gS    279        278++egS   808S       402++EGS   564S       149+S      239++S      99S        70+egS    647++S     740++S      43S       142S        33 
                                                            ++aEGlmopS 
                                 53%          57%        60%        65%        62%        54%        62%        54%        61%        60%        61%        67%        57%        57%        56%        54%        49% 
 
Sexual / 
pornographic content           1038          752+GnpS   373++eGNPS 252        230nS      734S       383        476--s     154        207npS      84S        71        596+GnpS   710++eGNpS  28-       128s        24 
                                                             ++EGNoPqS                       ++adEGlNoP            ++adEGilNO                       ++adEGijlm 
                                                                                                     QS                   PQS                            NOPQS 
                                 50%          52%        56%        58%        51%        49%        59%        45%        63%        52%        52%        68%        53%        54%        37%        48%        36% 
 
People pretending 
to be another person            994          725++s     355++S     254++aEmS  255++eS    741+s      368++aeS   551++S     162        223++S      90S        65+aeS    596++S     672++S      40s       146+S       34s 
                                                                                                                   ++ABEGLMqS 
                                 48%          50%        53%        59%        56%        50%        57%        53%        66%        56%        55%        63%        53%        51%        52%        55%        51% 
 
Violent / 
disturbing content              992          716+S      355++S     270        234S       757++S     394        521S       142++nS    219++nS     99++agnS   72        615++anS   698++nS     30s       144S        36S 
                                                            ++AbDEGlMN                       ++AbdEGlmN                                             ++AbDEGilm 
                                                                    QS                               QS                                                   NoQS 
                                 48%          50%        53%        63%        52%        51%        61%        50%        58%        55%        60%        69%        55%        53%        40%        54%        54% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Imagery or videos 
of child sexual 
exploitation or abuse           853          612S       292S       245        198S       665++nS    340        465+nS     129++aNS   172S        81nS       61        521++nS    586++nS     23        120nS       29s 
                                                            ++ABDEGILM                       ++ABdEGilM                                             ++Abdegilm 
                                                                  NoQS                              NqS                                                    NqS 
                                 41%          43%        44%        57%        44%        45%        53%        44%        52%        43%        49%        59%        46%        45%        30%        45%        44% 
 
Spending too 
much time online                852          597        291        231        179        645++      321++ADe   466++      125++ad    182         78         51        532++ad    577++       33        150         31 
                                                              ++ABDEGM                                                                                                                          ++ABDEGilM 
                                                                                                                                                                                                         q 
                                 41%          41%        44%        54%        40%        43%        50%        44%        51%        46%        48%        49%        47%        44%        43%        57%        47% 
 
Offensive videos 
/ pictures                      840          622++s     298+s      225        203s       637++s     311++gnS   429s       118+S      178s        80S        54+nS     511++S     573++s      26        121s        25 
                                                            ++AbEGmnqS 
                                 40%          43%        44%        52%        45%        43%        48%        41%        48%        45%        49%        52%        45%        44%        33%        46%        38% 
 
Spam emails                     832          592s       260s       207++abdnS 181s       664++bS    322        482++bS    116S       168s        77S        50S       502++bS    551+s       25        140         25 
                                                                                               ++ABDmnS                                                                                         ++ABDeilMN 
                                                                                                                                                                                                         S 
                                 40%          41%        39%        48%        40%        45%        50%        46%        47%        42%        47%        48%        45%        42%        33%        53%        37% 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         792          609++S     299++S     217++aEGnS 209++egnS  583s       276+S      413s       113+S      177+S       65s        51S       499++eS    580++egS    25        109s        26 
                                 38%          42%        45%        50%        46%        39%        43%        39%        46%        45%        40%        48%        44%        44%        32%        41%        39% 
 
Private information 
being made 
public (e.g. photos)            792          554S       253s       218        181S       613++S     324        425S       117++abS   177+S       65s        61        496++abS   549++S      25        110S        27s 
                                                            ++ABdEGmnq                       ++ABDEGlMn                                             ++ABDEGijl 
                                                                     S                               qS                                                  MNoqS 
                                 38%          39%        38%        51%        40%        41%        50%        41%        47%        45%        40%        58%        44%        42%        33%        42%        41% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             751          537S       260S       226        178S       591++S     307        412+S      108+S      174++nS     77+nS      56        523        522++S      22        140         30S 
                                                            ++ABDEGiMN                       ++ABdEGmNS                                             ++AbdegmNS ++ABdEGMnS                       ++ABDEGMNq 
                                                                    qS                                                                                                                                   S 
                                 36%          37%        39%        53%        39%        40%        48%        39%        44%        44%        47%        53%        46%        40%        29%        53%        46% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           742          554++S     289++EGnS  197        175S       532S       268++egS   366S       110+egnS   169++egS    72S        60        441++S     535++egS    22         94S        31S 
                                                              ++aEGnoS                                                                              ++AbDEfGiL 
                                                                                                                                                         MNOQS 
                                 36%          39%        43%        46%        39%        36%        41%        35%        44%        43%        44%        57%        39%        41%        29%        36%        46% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         735          533+s      246s       197        168s       548s       287        378s        96s       169++nS     63s        59        442++nS    495+ns      19        108nS       30nS 
                                                            ++AbdEGmNq                       ++abdEGmNS                                             ++ABDEGhij 
                                                                     S                                                                                  LMNoQS 
                                 35%          37%        37%        46%        37%        37%        44%        36%        39%        43%        39%        56%        39%        38%        24%        41%        45% 
 
Harmful or misleading 
advertising                     734          526s       267+S      208        175S       557++s     314        377s       116++aeGqS 177++aegS   62s        61        448++S     508++S      27        122++aegS   30S 
                                                            ++AbdEGlMQ                       ++ABDEGLMQ                                             ++ABDEGijL 
                                                                     S                                S                                                   MNQS 
                                 35%          37%        40%        48%        39%        37%        49%        36%        47%        45%        38%        58%        40%        39%        35%        46%        46% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              692          507+s      254+S      200        158s       537++S     271++aegS  375S        95S       157+S       67S        58        439++S     487++S      24        116++aS     25s 
                                                            ++AbDEGlMn                                                                              ++ABDEfGhi 
                                                                    qS                                                                                   LMNQS 
                                 33%          35%        38%        46%        35%        36%        42%        36%        39%        40%        41%        55%        39%        37%        32%        44%        38% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 689          522++s     259++s     179++egnS  169s       514s       255++s     358s       110++aegnS 165++egnS   60s        47+nS     433++s     478++s      20         98s        24 
                                 33%          36%        39%        42%        37%        35%        39%        34%        44%        42%        37%        45%        38%        37%        26%        37%        36% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          668          477        213        205        157        519++n     287        377++n     103++abNs  158++abns   80         65        421++bns   464++n      17        121         18 
                                                            ++ABDEGLMN                       ++ABDEGlMN                                  ++ABDEglMN ++ABcDEFGH                                  ++ABdEglMN 
                                                                   pQS                              pQS                                         pQS   ILMNoPQS                                         pqS 
                                 32%          33%        32%        48%        35%        35%        45%        36%        42%        40%        49%        62%        37%        36%        22%        46%        28% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Offensive language              664          483        234        173++adeGs 140        490        260        324        100+dgs    132         62         45+gs     393+       469++g      26         92         22 
                                                                                               ++aDEGqs 
                                 32%          34%        35%        40%        31%        33%        40%        31%        40%        33%        38%        43%        35%        36%        34%        35%        34% 
 
Hate speech / 
 inciting violence              646          477+       215        187        138        507++s     270        333         98+ds     142s        60s        50        397++s     446++s      24         94s        23 
                                                            ++ABDEGlMq                       ++ABDEGlMS                                             ++aBDeGlmq 
                                                                     S                                                                                       S 
                                 31%          33%        32%        43%        31%        34%        42%        32%        40%        36%        37%        48%        35%        34%        32%        36%        34% 
 
Fake images/fake videos, 
 e.g. deep fake videos          630          474++s     214s       169++abegS 153s       465s       248++begS  326s        82s       140+S       56s        50        405++egS   431++s      22         96S        25s 
                                                                                                                                                    ++ABdEGhlm 
                                                                                                                                                           nqS 
                                 30%          33%        32%        39%        34%        31%        38%        31%        33%        35%        34%        48%        36%        33%        29%        36%        38% 
 
Promotion of terrorism 
/ radicalisation                622          450s       228+S      187        137s       498++S     251++AdgnS 343+S       99++adnS  145++S      71++adgnS  51        399++S     438++S      19        102++S      22s 
                                                            ++AbDEGlMn                                                                              ++AbDEGlMN 
                                                                    QS                                                                                      qS 
                                 30%          31%        34%        43%        30%        34%        39%        33%        40%        37%        43%        49%        35%        34%        25%        39%        34% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           620          457+S      255++aegjS 181        167++S     482++S     226++S     334S        96++S     167         45s        50        405++S     448++S      21s       101+S       25S 
                                                             ++AEGJmnS                                                         ++AEGJmnS            ++AEfGJlmn 
                                                                                                                                                             S 
                                 30%          32%        38%        42%        37%        32%        35%        32%        39%        42%        27%        48%        36%        34%        28%        38%        37% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             611          447+s      210s       177        137s       478++s     243++adGS  313s        84S       141+S       49s        44+agS    391++gS    435++S      22         84s        18 
                                                            ++ABDEGjmo 
                                                                    qS 
                                 29%          31%        31%        41%        30%        32%        38%        30%        34%        36%        30%        42%        35%        33%        28%        32%        27% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Spending too much money 
online/ spending money 
you did not mean to             525          377        186        159        127        396        208++ae    290+        75        113         40         44        325++      358+        19        100         21 
                                                            ++ABdEGijl                                                                              ++AbdEgijl                                  ++AbdEGijl 
                                                                    Mq                                                                                    Mnqs                                          Mq 
                                 25%          26%        28%        37%        28%        27%        32%        28%        30%        29%        25%        42%        29%        27%        24%        38%        32% 
 
Government/ 
agency surveillance             392          285        129        119         82        294        138        204         62+        99++d      37         44        241++      261         13         73++abdegm 18 
                                                            ++ABDEGlMq                                                                              ++ABcDEFGh 
                                                                                                                                                      IJLMNoQs 
                                 19%          20%        19%        28%        18%        20%        21%        19%        25%        25%        23%        42%        21%        20%        16%        28%        27% 
 
Other (WRITE IN)                167          105         38-        41i        25        120         52         92         17         20-        19bdi       5         81         90-        10bdi      20          2 
                                  8%           7%         6%        10%         6%         8%         8%         9%         7%         5%        12%         5%         7%         7%        14%         8%         3% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(None of these)                 117           61--       32         11-        25         76         20--       56         11         15          4          2         56         49--       10         12          6c 
                                                                                                                                                                                     +AbCdeFghI 
                                                                                                                                                                                         JklMoQ 
                                  6%           4%         5%         3%         5%         5%         3%         5%         4%         4%         2%         2%         5%         4%        13%         5%         9% 
 
(Dont know)                      15            8          3          -          4          7          3          2-         1          2          -          -          2-         5          1          *          * 
                                  1%           1%         *%         -%         1%         *%         *%         *%         *%         1%         -%         -%         *%         *%         1%         *%         *% 
 
Nets: Any concern              1947         1365++NS    636nS      418++NS    425nS     1400nS      625++gNS   987nS      236nS      380NS      158nS      103nS     1066nS     1251++NS     66-       252nS       60 
                                 94%          95%        95%        97%        94%        94%        97%        94%        95%        96%        96%        98%        95%        96%        87%        95%        91% 
 
Nets: Concerns 
around content/ 
contact with others            1774         1278++gnS   600++gnS   396++eGNS  409++egnS 1282S       588++eGNS  897S       223nS      360++gnS   146S        98+gnS   1002++gnS  1174++eGnS   61S       235S        55S 
                                 85%          89%        90%        92%        91%        86%        91%        86%        90%        91%        89%        94%        89%        90%        80%        89%        84% 
 
Nets: Concerns 
around data/privacy            1421          996s       459s       339        318s      1070++ns    508        757++ns    188+nS     308        121s        88        816++nS    928++s      46        206++abNS   46 
                                                            ++ABdeglmN                       ++ABDeglMN                         ++ABdmNS            ++aBdeglmN 
                                                                     S                                S                                                      S 
                                 68%          69%        69%        79%        70%        72%        79%        72%        76%        78%        74%        84%        73%        71%        60%        78%        69% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Nets:Concerns 
around hacking/security        1677         1176nS      536ns      380        372nS     1251++bNS   582        886++bNS   215+bNS    338+NS     137nS       91nS      953++bNS  1087++NS     52-       227NS       51 
                                                             ++aBdmNpS                       ++ABDEGiLM 
                                                                                                   NPqS 
                                 81%          82%        80%        88%        82%        84%        90%        84%        87%        85%        84%        87%        85%        83%        68%        86%        77% 
 
Nets:No concerns                117           61--       32         11-        25         76         20--       56         11         15          4          2         56         49--       10         12          6c 
                                                                                                                                                                                     +AbCdeFghI 
                                                                                                                                                                                         JklMoQ 
                                  6%           4%         5%         3%         5%         5%         3%         5%         4%         4%         2%         2%         5%         4%        13%         5%         9% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)        1256          885        403        302        284        940++      460        665+       169+n      274++abns  109         86        728++      826++       40        187++abns   43 
                                                             ++ABegmNs                       ++ABdEGlMN                                             ++ABcDEGhi 
                                                                                                      s                                                jLMNpQS 
                                 60%          62%        60%        70%        63%        63%        71%        63%        68%        69%        67%        82%        65%        63%        52%        71%        65% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
My personal information 
being stolen / hacked          1346          649++NS      **        26-- 
                                 65%          71%         **        44% 
 
Scams / fraud                  1326          627++bdnS    **        24-- 
                                 64%          68%         **        42% 
 
My personal data 
being processed without 
knowledge / consent            1113          533++n       **        26 
                                 54%          58%         **        45% 
 
Bullying, abusive 
behaviour or threats           1101          562++EGS     **        17-- 
                                 53%          61%         **        29% 
 
Sexual / 
pornographic content           1038          465nS        **        15-- 
                                 50%          51%         **        26% 
 
People pretending 
to be another person            994          501++S       **        17- 
                                 48%          55%         **        29% 
 
Violent / 
disturbing content              992          479++S       **        11-- 
                                 48%          52%         **        19% 
 
Imagery or videos 
of child sexual 
exploitation or abuse           853          415++nS      **        12-- 
                                 41%          45%         **        20% 
 
Spending too 
much time online                852          433++ad      **        23 
                                 41%          47%         **        40% 
 
Offensive videos 
/ pictures                      840          401+s        **        13- 
                                 40%          44%         **        23% 
 
Spam emails                     832          422++bS      **        13- 
                                 40%          46%         **        22% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Unwelcome friend 
/ follow requests 
/ unwelcome contact or 
messages from strangers         792          424++EgnS    **        12- 
                                 38%          46%         **        20% 
 
Private information 
being made 
public (e.g. photos)            792          395++S       **        10-- 
                                 38%          43%         **        17% 
 
Viruses / trojans 
/ worms / spyware/ 
 malicious software             751          401++anS     **         7-- 
                                 36%          44%         **        13% 
 
Stalking / cyberstalking 
(harassment from 
other internet users)           742          374++egS     **         8-- 
                                 36%          41%         **        13% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         735          356+ns       **        10- 
                                 35%          39%         **        18% 
 
Harmful or misleading 
advertising                     734          353+S        **        10- 
                                 35%          38%         **        17% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide              692          358++S       **         9- 
                                 33%          39%         **        15% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 689          361++ns      **        11 
                                 33%          39%         **        18% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          668          328+n        **        12 
                                 32%          36%         **        21% 
 
Offensive language              664          313          **        13 
                                 32%          34%         **        23% 
 
Hate speech / 
 inciting violence              646          331++s       **        11 
                                 31%          36%         **        18% 
 
Fake images/fake videos, 
 e.g. deep fake videos          630          327++S       **         8- 
                                 30%          36%         **        13% 
 
Promotion of terrorism 
/ radicalisation                622          309++S       **         7- 
                                 30%          34%         **        12% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.           620          338++aS      **         5-- 
                                 30%          37%         **         8% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone             611          306++S       **         7- 
                                 29%          33%         **        12% 
 
Spending too much money 
online/ spending money 
you did not mean to             525          273++        **        13 
                                 25%          30%         **        22% 
 
Government/ 
agency surveillance             392          195+         **        12 
                                 19%          21%         **        21% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 17 (continuation) 
<C1/C2a/C2b> Summary - Which, if any, concerns do you have about the internet? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Other (WRITE IN)                167           67          **         8bi 
                                  8%           7%         **        14% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
(None of these)                 117           42          **        12++ABCDEFGHIJKLMOQ 
                                  6%           5%         **        21% 
 
(Dont know)                      15            6          **         4++ABCDEFGHIJkLMOQ 
                                  1%           1%         **         7% 
 
Nets: Any concern              1947          872nS        **        45-- 
                                 94%          95%         **        78% 
 
Nets: Concerns 
around content/ 
contact with others            1774          814++S       **        27-- 
                                 85%          89%         **        47% 
 
Nets: Concerns 
around data/privacy            1421          678++nS      **        30- 
                                 68%          74%         **        53% 
 
Nets:Concerns 
around hacking/security        1677          782++bNS     **        36-- 
                                 81%          85%         **        62% 
 
Nets:No concerns                117           42          **        12++ABCDEFGHIJKLMOQ 
                                  6%           5%         **        21% 
 
Nets: Concerns 
around data/privacy 
(excluding spam emails)        1256          603++n       **        30 
                                 60%          66%         **        52% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 18 
<C1/C2a/C2b Summary> Any Concerns expressed 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1923          894       1029          242        319        359        313        301        245        144          561        672        690          421        601        410        491 
 
Effective sample size          1262          584        680          160        209        247        214        201        157         90          367        460        439          296        393        279        297 
 
Total                          1960          942       1018          243        282        361        340        312        235        187          525        702        734          445        584        433        499 
 
Any spontaneous concerns       1690          800        891          202        226--      326+aB     287        287++ABd   203        158          428--      614a       649A         409++bCD   501        366        414 
                                 86%          85%        87%          83%        80%        90%        84%        92%        87%        85%          82%        87%        88%          92%        86%        85%        83% 
 
Any prompted concerns 
in relation to children        1719          806-       912+a        216G       246g       339++bFG   305fG      278G       193-       141--        463        644++C     612--        396        513        372        437 
                                 88%          86%        90%          89%        87%        94%        90%        89%        82%        75%          88%        92%        83%          89%        88%        86%        88% 
 
Any prompted concerns 
more generally                 1785          852        934          215        246-       337b       321ab      292b       212        163          460-       658+A      667          415        530        392        447 
                                 91%          90%        92%          88%        87%        93%        94%        93%        90%        88%          88%        94%        91%          93%        91%        91%        90% 
 
Net - Any concern              1960          942       1018          243        282        361        340        312        235        187          525        702        734          445        584        433        499 
                                100%         100%       100%         100%       100%       100%       100%       100%       100%       100%         100%       100%       100%         100%       100%       100%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 18 (continuation) 
<C1/C2a/C2b Summary> Any Concerns expressed 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 1923         1022        901          235        310        322        654       1260         1746        172 
 
Effective sample size          1262          689        575          155        206        209        429        827         1104        156 
 
Total                          1960         1029        932          223        297        313        627       1319         1684        271 
 
Any spontaneous concerns       1690          910+b      780-         187        270+ae     281        551       1124         1434--      251++A 
                                 86%          88%        84%          84%        91%        90%        88%        85%          85%        93% 
 
Any prompted concerns 
in relation to children        1719          909        810          210++E     291++E     299++E     595++E    1113--       1462-       251+a 
                                 88%          88%        87%          94%        98%        95%        95%        84%          87%        93% 
 
Any prompted concerns 
more generally                 1785          946        840          199        273        290        576       1194         1537        243 
                                 91%          92%        90%          89%        92%        93%        92%        91%          91%        90% 
 
Net - Any concern              1960         1029        932          223        297        313        627       1319         1684        271 
                                100%         100%       100%         100%       100%       100%       100%       100%         100%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 18 (continuation) 
<C1/C2a/C2b Summary> Any Concerns expressed 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1923           55        117         98        102         94         98        104        146        150        323        314        322         1637        286        201         85 
 
Effective sample size          1262           54        115         97        101         92         96        102        143        148        320        301        320         1103        161        121         41 
 
Total                          1960           82        209        153        182        136        183        178        271        269         57         92        150         1735        225        176         49 
 
Any spontaneous concerns       1690           74bcel    155--      119-       149        104--      176        159BceL    254        257         49beL      76b       116--       1501        189        146         44 
                                                                                              ++BCDEJKL             ++BCDEJKL  ++BCDEJKL 
                                 86%          91%        74%        78%        82%        76%        96%        90%        94%        95%        86%        84%        78%          86%        84%        83%        90% 
 
Any prompted concerns 
in relation to children        1719           77EH      184EH      135EH      162EH       98--      178        158EH      196--      258         54++bcEHl  85++EH    134EH       1529c       189        144-        45 
                                                                                              ++BCdEgHL                        ++bcdEgHL 
                                 88%          94%        88%        88%        89%        72%        98%        89%        72%        96%        95%        93%        89%          88%        84%        82%        93% 
 
Any prompted concerns 
more generally                 1785           82        181        124--      152--      122        173bCdl    168bCdL    263        256bCDjL    51c        84Cdl     130--       1581        204        160         44 
                                        +BCDeJKL                                                                    ++BCDeJkL 
                                 91%         100%        87%        81%        84%        90%        95%        95%        97%        95%        89%        92%        86%          91%        91%        91%        90% 
 
Net - Any concern              1960           82        209        153        182        136        183        178        271        269         57         92        150         1735        225        176         49 
                                100%         100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100%         100%       100%       100%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 18 (continuation) 
<C1/C2a/C2b Summary> Any Concerns expressed 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1923          762        243        577        143        102          328       1036          888        675        359        195          714        699        470         33 
 
Effective sample size          1262          538        123        378         88         70          192        655          628        436        199        109          517        441        290         16 
 
Total                          1960          796        182        609        140        114          301        958          954        674        332        177          868        653        407         22 
 
Any spontaneous concerns       1690          662--      164a       521        131+a      102          262        804-         815        597D       278        140-         747        572        345         19 
                                 86%          83%        90%        86%        93%        90%          87%        84%          85%        89%        84%        79%          86%        88%        85%        85% 
 
Any prompted concerns 
in relation to children        1719          719+B      146-       535b       134+Bce     98          262        863++        863++bC    579        277-       149          746        589+a      354         20 
                                 88%          90%        80%        88%        95%        86%          87%        90%          90%        86%        83%        84%          86%        90%        87%        91% 
 
Any prompted concerns 
more generally                 1785          707-       167        567aE      135aE       95-         270        856-         869        615        301        156          790        602        370         18 
                                 91%          89%        92%        93%        96%        83%          90%        89%          91%        91%        90%        88%          91%        92%        91%        81% 
 
Net - Any concern              1960          796        182        609        140        114          301        958          954        674        332        177          868        653        407         22 
                                100%         100%       100%       100%       100%       100%         100%       100%         100%       100%       100%       100%         100%       100%       100%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 18 (continuation) 
<C1/C2a/C2b Summary> Any Concerns expressed 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1923         1730       1607        656        818        152         1738       1266       1045       1298        160         1285        917        829        644        597 
 
Effective sample size          1262         1118       1038        432        533        118         1145        832        704        860        105          835        588        524        390        399 
 
Total                          1960         1719       1585        636        800        202         1785       1289       1102       1321        161         1265        881        767        565        649 
 
Any spontaneous concerns       1690         1490       1386+       570+e      701        164         1605++E    1196++aE   1011++E    1207++E      73--       1148++E     817++E     688++E     521++E     500-- 
                                 86%          87%        87%        90%        88%        81%          90%        93%        92%        91%        45%          91%        93%        90%        92%        77% 
 
Any prompted concerns 
in relation to children        1719         1719++E    1585++E     636++E     800++E       ---       1562       1181++ACD   948-      1156        144         1136++E     805++E     695++E     522++E     544-- 
                                 88%         100%       100%       100%       100%         -%          87%        92%        86%        88%        89%          90%        91%        91%        92%        84% 
 
Any prompted concerns 
more generally                 1785         1562       1455        589        731        188         1785++E    1289++E    1102++E    1321++E       ---       1193++E     833++E     722++E     540++E     546-- 
                                 91%          91%        92%        93%        91%        93%         100%       100%       100%       100%         -%          94%        95%        94%        96%        84% 
 
Net - Any concern              1960         1719       1585        636        800        202         1785       1289       1102       1321        161         1265        881        767        565        649 
                                100%         100%       100%       100%       100%       100%         100%       100%       100%       100%       100%         100%       100%       100%       100%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 18 (continuation) 
<C1/C2a/C2b Summary> Any Concerns expressed 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1923          462       1409         1115       1305       1052        768       1134          957        637        241         88          968        637        212        106 
 
Effective sample size          1262          275        948          739        857        711        505        733          603        422        179         59          646        412        137         69 
 
Total                          1960          390       1496         1135       1322       1106        775       1121          954        641        284         82         1037        623        200        100 
 
Any spontaneous concerns       1690          364++B    1260--        997+      1168++      976+       667        982          821        552        251         66          902        527        171         91 
                                 86%          93%        84%          88%        88%        88%        86%        88%          86%        86%        89%        81%          87%        84%        86%        90% 
 
Any prompted concerns 
in relation to children        1719          357+b     1291--       1004       1176        982        681        993          809--      580+A      252         77a         883--      560a       179         96+a 
                                 88%          91%        86%          89%        89%        89%        88%        89%          85%        90%        89%        94%          85%        90%        90%        96% 
 
Any prompted concerns 
more generally                 1785          369+b     1350         1039       1217       1016        706       1031          869        582        260         75          955        558        176         96 
                                 91%          94%        90%          92%        92%        92%        91%        92%          91%        91%        92%        91%          92%        90%        88%        96% 
 
Net - Any concern              1960          390       1496         1135       1322       1106        775       1121          954        641        284         82         1037        623        200        100 
                                100%         100%       100%         100%       100%       100%       100%       100%         100%       100%       100%       100%         100%       100%       100%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 18 (continuation) 
<C1/C2a/C2b Summary> Any Concerns expressed 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 1923           78 
 
Effective sample size          1262           51 
 
Total                          1960           72 
 
Any spontaneous concerns       1690           62 
                                 86%          87% 
 
Any prompted concerns 
in relation to children        1719           68 
                                 88%          94% 
 
Any prompted concerns 
more generally                 1785           68 
                                 91%          95% 
 
Net - Any concern              1960           72 
                                100%         100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 374 
Table 18 (continuation) 
<C1/C2a/C2b Summary> Any Concerns expressed 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1923          964        900       1168        559       1354       1056        702        461        326        147        824        249 
 
Effective sample size          1262          630        572        760        360        888        716        457        313        212         90        534        161 
 
Total                          1960          972        834       1146        538       1332       1082        684        492        310        129        790        245 
 
Any spontaneous concerns       1690          859+d      711       1003d       445-      1159d       943d       602d       447++bD    265        109        682        220d 
                                 86%          88%        85%        88%        83%        87%        87%        88%        91%        86%        85%        86%        90% 
 
Any prompted concerns 
in relation to children        1719          884++      763++d    1034++      468       1203++      972+       609        457++d     289++d     121        727++d     231++d 
                                 88%          91%        91%        90%        87%        90%        90%        89%        93%        93%        94%        92%        94% 
 
Any prompted concerns 
more generally                 1785          898        761       1053        480       1225        998        629        456        284        119        734+       224 
                                 91%          92%        91%        92%        89%        92%        92%        92%        93%        92%        93%        93%        91% 
 
Net - Any concern              1960          972        834       1146        538       1332       1082        684        492        310        129        790        245 
                                100%         100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 18 (continuation) 
<C1/C2a/C2b Summary> Any Concerns expressed 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1923         1392        679        406        460       1355        602       1000        235        381        162        106       1069       1262         91        254         70 
 
Effective sample size          1262          912        444        269        299        906        392        664        152        258        100         69        709        829         50        167         42 
 
Total                          1960         1375        638        419        427       1409        625        991        236        380        160        103       1068       1255         67        252         60 
 
Any spontaneous concerns       1690         1176S       564S       373S       375S      1211S       568        844S       211S       338S       140S        94S       914S      1087S        57s       222S        52S 
                                                                                              ++AeGlmQS 
                                 86%          86%        88%        89%        88%        86%        91%        85%        90%        89%        88%        92%        86%        87%        85%        88%        87% 
 
Any prompted concerns 
in relation to children        1719         1222S       586++eGS   387++eGS   391+egS   1231s       567+gS     851-s      215S       347gS      143s        99+egoS   957+gS    1134++GS     60s       220s        56s 
                                 88%          89%        92%        92%        92%        87%        91%        86%        91%        91%        90%        96%        90%        90%        91%        87%        93% 
 
Any prompted concerns 
more generally                 1785         1259N       590N       385n       391n      1280n       573n       895n       218n       354N       145         92        980N      1157N        54--      237N        59N 
                                 91%          92%        93%        92%        92%        91%        92%        90%        93%        93%        91%        90%        92%        92%        80%        94%        98% 
 
Net - Any concern              1960         1375        638        419        427       1409        625        991        236        380        160        103       1068       1255         67        252         60 
                                100%         100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 18 (continuation) 
<C1/C2a/C2b Summary> Any Concerns expressed 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 1923          950          **        56 
 
Effective sample size          1262          611          **        30 
 
Total                          1960          876          **        45 
 
Any spontaneous concerns       1690          742S         **        27-- 
                                 86%          85%         **        60% 
 
Any prompted concerns 
in relation to children        1719          783S         **        33- 
                                 88%          89%         **        73% 
 
Any prompted concerns 
more generally                 1785          807N         **        39 
                                 91%          92%         **        86% 
 
Net - Any concern              1960          876          **        45 
                                100%         100%         **       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 19 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All with concerns related to children and Sexual\ pornographic content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  906          407        499          111        154        183        159        136        108         55          265        342        299          213        290        180        223 
 
Effective sample                582          259        324           75        100        124        106         88         64         31          174        230        180          149        187        117        131 
 
Total                           870          401        469          111        131        177        163        133         91         65          242        340        288          219        270        167        214 
 
1 - Mildly 
Concerned          (5.0)          3            3          -            2          2          -          -          -          -          -            3+         -          -            2          2          -          - 
                                  *%           1%         -%           2%         1%         -%         -%         -%         -%         -%           1%         -%         -%           1%         1%         -%         -% 
 
2                  (4.0)         10            2          8            2          *          -          3          2          -          3c           2          3          4            1          2          3          3 
                                  1%           1%         2%           1%         *%         -%         2%         1%         -%         4%           1%         1%         2%           1%         1%         2%         1% 
 
3                  (3.0)         34           14         20            8          7          4          8          2          2          3           15         12          7            7         12          9          6 
                                  4%           4%         4%           7%         5%         3%         5%         1%         2%         5%           6%         4%         2%           3%         4%         6%         3% 
 
4                  (2.0)        156           72         84           28         22         26         27         21         19         13           50         53         53           48         51         24         33 
                                 18%          18%        18%          25%        17%        15%        16%        16%        21%        20%          21%        16%        18%          22%        19%        15%        15% 
 
5 - Very 
Concerned          (1.0)        664          307        357           72--       99        146A       125        108a        70         44          171-       271a       222          161        202        130        171 
                                 76%          77%        76%          64%        76%        83%        77%        81%        77%        68%          71%        80%        77%          74%        75%        78%        80% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          -          -          2++          -          -          2            -          2          -          - 
                                  *%           1%         -%           -%         -%         -%         -%         -%         -%         4%           -%         -%         1%           -%         1%         -%         -% 
 
(Don't know)                      1            -          1            -          1          -          *          -          -          -            1          *          -            *          *          -          * 
                                  *%           -%         *%           -%         1%         -%         *%         -%         -%         -%           *%         *%         -%           *%         *%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  820          379        441          100        122        172ag      152        129ag       89ag       57          221        324        275          209        253        155        204 
                                 94%          95%        94%          90%        93%        97%        93%        97%        98%        88%          91%        95%        95%          95%        93%        92%        95% 
 
Net: Not 
concerned                        13            5          8            3          2          -          3          2          -          3c           5          3          4            3          4          3          3 
                                  2%           1%         2%           3%         1%         -%         2%         1%         -%         4%           2%         1%         2%           1%         1%         2%         1% 
 
Mean Score                      1.3          1.3        1.3          1.5++CEf   1.3        1.2-       1.3        1.2        1.2        1.4c         1.4+b      1.3        1.3          1.3        1.3        1.3        1.3 
Standard deviation              .64          .64        .63          .83        .70        .46        .66        .53        .48        .78          .76        .57        .58          .65        .65        .67        .58 
Standard error                  .03          .04        .04          .10        .07        .04        .06        .06        .06        .14          .06        .04        .04          .05        .05        .06        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 19 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All with concerns related to children and Sexual\ pornographic content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  906          503        403          119        175        172        345        557          811         92 
 
Effective sample                582          336        246           79        116        113        225        354          499         83 
 
Total                           870          489        381          108        166        165        320        545          723        144 
 
1 - Mildly 
Concerned          (5.0)          3            3          -            -          -          -          -          3            3          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           *%         -% 
 
2                  (4.0)         10            3          6            2          2          3          3          6           10          - 
                                  1%           1%         2%           2%         1%         2%         1%         1%           1%         -% 
 
3                  (3.0)         34           18         16            5          4          6         15         19           32          2 
                                  4%           4%         4%           5%         3%         4%         5%         3%           4%         1% 
 
4                  (2.0)        156           98         57           19         27         29         54        101          135         19 
                                 18%          20%        15%          17%        17%        18%        17%        19%          19%        13% 
 
5 - Very 
Concerned          (1.0)        664          363        301           82        132        126        247        412          539-       124+a 
                                 76%          74%        79%          76%        80%        77%        77%        76%          75%        86% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Don't know)                      1            1          *            -          -          *          *          1            1          * 
                                  *%           *%         *%           -%         -%         *%         *%         *%           *%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  820          461        359          101        160        155        301        513          674-       142 
                                 94%          94%        94%          93%        96%        94%        94%        94%          93%        99% 
 
Net: Not 
concerned                        13            7          6            2          2          3          3         10           13          - 
                                  2%           1%         2%           2%         1%         2%         1%         2%           2%         -% 
 
Mean Score                      1.3          1.3        1.3          1.3        1.3        1.3        1.3        1.3          1.3+b      1.2- 
Standard deviation              .64          .65        .62          .64        .56        .63        .61        .66          .67        .39 
Standard error                  .03          .04        .04          .07        .05        .06        .04        .03          .03        .04 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 19 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All with concerns related to children and Sexual\ pornographic content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  906           36         37         38         53         34         55         47         42         78        117        205        164          766        140         99         41 
 
Effective sample                582           35         36         38         52         34         54         46         41         77        116        197        163          503         80         59         21 
 
Total                           870           52         64         59         94         46        103         80         76        139         21         60         76          760        110         84         27 
 
1 - Mildly 
Concerned          (5.0)          3            -          -          -          -          -          2          2          -          -          -          -          -            3          -          -          - 
                                  *%           -%         -%         -%         -%         -%         2%         2%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)         10            -          -          3+i        2          1          -          -          3          -          *          *          *            5--        5++A       5++A       - 
                                  1%           -%         -%         5%         2%         3%         -%         -%         4%         -%         1%         1%         1%           1%         4%         6%         -% 
 
3                  (3.0)         34            2          2          3          1          5+di       4          6          2          3          1d         1          3           28          6          2          4 
                                  4%           3%         3%         5%         2%        11%         4%         7%         2%         2%         7%         3%         4%           4%         5%         2%        15% 
 
4                  (2.0)        156           15iK       14k        11         16         12k        19         14         12         16          4K         5--       17iK        121--       34++A      30++A       5 
                                 18%          29%        21%        19%        17%        26%        19%        18%        16%        12%        18%         9%        23%          16%        31%        35%        17% 
 
5 - Very 
Concerned          (1.0)        664           35         48         42         75e        28-        78         57         60        119+aEgjL   15         53++AcEgJL 54          599++BC     66--       48--       18 
                                 76%          68%        75%        71%        80%        59%        76%        70%        78%        86%        74%        88%        71%          79%        59%        57%        68% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          2++        -          -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         3%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Don't know)                      1            -          -          -          -          -          -          -          -          -          -          *          1++          1          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         1%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  820           50         62         53         91e        40-        97         71         72        136egj      19         58e        72          720        100         77         23 
                                 94%          97%        97%        89%        97%        85%        95%        88%        94%        98%        92%        96%        94%          95%        91%        92%        85% 
 
Net: Not 
concerned                        13            -          -          3+i        2          1          2          2          3          -          *          *          *            8-         5+a        5++A       - 
                                  2%           -%         -%         5%         2%         3%         2%         2%         4%         -%         1%         1%         1%           1%         4%         6%         -% 
 
Mean Score                      1.3          1.4k       1.3        1.5ik      1.3        1.6+dIK    1.3        1.4ik      1.3        1.2-       1.3iK      1.2--      1.3iK        1.3--      1.5++A     1.6++A     1.5 
Standard deviation              .64          .54        .52        .83        .57        .82        .71        .79        .69        .43        .66        .47        .59          .61        .78        .79        .76 
Standard error                  .03          .09        .09        .13        .08        .14        .10        .12        .11        .05        .06        .03        .05          .03        .09        .10        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 19 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All with concerns related to children and Sexual\ pornographic content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  906          386         92        253         79         58          157        491          452        317        136         81          283        379        232          ** 
 
Effective sample                582          264         48        163         47         35           87        305          315        197         70         41          203        231        143          ** 
 
Total                           870          374         69        258         71         54          129        425          469        294        107         59          327        338        194          ** 
 
1 - Mildly 
Concerned          (5.0)          3            3          -          -          -          -            -          3            -          3+         -          -            2          2          -          ** 
                                  *%           1%         -%         -%         -%         -%           -%         1%           -%         1%         -%         -%           1%         *%         -%         ** 
 
2                  (4.0)         10            8+         *          1          -          -            6++b       4            4          4          1          1            3          5          2          ** 
                                  1%           2%         *%         1%         -%         -%           5%         1%           1%         1%         1%         2%           1%         1%         1%         ** 
 
3                  (3.0)         34           22+         1          9          1          2            5         17           21         11          2          2            7         17          9          ** 
                                  4%           6%         1%         3%         1%         3%           4%         4%           4%         4%         2%         4%           2%         5%         5%         ** 
 
4                  (2.0)        156           75         12         40         13         10           20         74           78         53         24         11           54         75+c       25          ** 
                                 18%          20%        17%        15%        18%        18%          15%        17%          17%        18%        23%        18%          17%        22%        13%         ** 
 
5 - Very 
Concerned          (1.0)        664          265--       56        205a        58         42           98        325          365        222         76         42          261b       238--      157b         ** 
                                 76%          71%        82%        80%        81%        78%          76%        76%          78%        76%        72%        71%          80%        71%        81%         ** 
 
(Never 
Considered this)                  2            -          -          2          -          -            -          2            -          -          2++Ab      2++AB        -          -          -          ** 
                                  *%           -%         -%         1%         -%         -%           -%         1%           -%         -%         2%         4%           -%         -%         -%         ** 
 
(Don't know)                      1            1          -          -          -          *            *          1            1          -          -          -            -          *          1          ** 
                                  *%           *%         -%         -%         -%         1%           *%         *%           *%         -%         -%         -%           -%         *%         *%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  820          340--       68        245         71a        52          118        398          443        276        101         53          315        314        182          ** 
                                 94%          91%        98%        95%        99%        96%          92%        94%          94%        94%        94%        90%          96%        93%        94%         ** 
 
Net: Not 
concerned                        13           12++        *          1          -          -            6++        7            4          8          1          1            5          6          2          ** 
                                  2%           3%         *%         1%         -%         -%           5%         2%           1%         3%         1%         2%           2%         2%         1%         ** 
 
Mean Score                      1.3          1.4++C     1.2        1.2        1.2        1.2          1.4        1.3          1.3        1.3        1.3        1.3          1.3        1.4+a      1.3          ** 
Standard deviation              .64          .78        .46        .54        .42        .49          .77        .67          .59        .72        .59        .68          .60        .69        .59          ** 
Standard error                  .03          .05        .07        .04        .06        .08          .08        .04          .03        .05        .07        .11          .04        .05        .05          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 19 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All with concerns related to children and Sexual\ pornographic content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  906          906        906        456        543          -          832        715        563        663         62          675        533        479        387        217 
 
Effective sample                582          582        582        297        354          -          531        456        355        421         45          426        334        293        228        146 
 
Total                           870          870        870        430        512          -          796        678        525        625         66          629        488        420        320        224 
 
1 - Mildly 
Concerned          (5.0)          3            3          3          3          3          -            2-         2          -          --         -            3          3          -          -          - 
                                  *%           *%         *%         1%         1%         -%           *%         *%         -%         -%         -%           1%         1%         -%         -%         -% 
 
2                  (4.0)         10           10         10          2          4          -            5--        4-         4          3-         5++ABCD      6          6          3          2          4 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         *%         8%           1%         1%         1%         1%         2% 
 
3                  (3.0)         34           34         34         13         15          -           31         21         17         25          3           24         20         17         12          9 
                                  4%           4%         4%         3%         3%         -%           4%         3%         3%         4%         5%           4%         4%         4%         4%         4% 
 
4                  (2.0)        156          156        156         77         95          -          138        115        102        112         17          114         84         86         60         39 
                                 18%          18%        18%        18%        19%         -%          17%        17%        19%        18%        26%          18%        17%        20%        19%        17% 
 
5 - Very 
Concerned          (1.0)        664          664        664        335        391          -          620++E     535++E     401E       484E        38--        478        373        311        246        173 
                                 76%          76%        76%        78%        76%         -%          78%        79%        76%        77%        58%          76%        77%        74%        77%        77% 
 
(Never 
Considered this)                  2            2          2          -          2          -            ---        --         -          --         2++ABCD      2          -          2          -          - 
                                  *%           *%         *%         -%         *%         -%           -%         -%         -%         -%         4%           *%         -%         1%         -%         -% 
 
(Don't know)                      1            1          1          -          *          -            1          1          *          1          -            1          1          *          *          - 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  820          820        820        411        487          -          757++E     650++E     503+E      596+E       56--        591        457        397        306        211 
                                 94%          94%        94%        96%        95%         -%          95%        96%        96%        95%        84%          94%        94%        95%        95%        94% 
 
Net: Not 
concerned                        13           13         13          6          7          -            6--        6-         4          3--        5++ABCD      9          9          3          2          4 
                                  2%           2%         2%         1%         1%         -%           1%         1%         1%         *%         8%           1%         2%         1%         1%         2% 
 
Mean Score                      1.3          1.3        1.3        1.3        1.3          -          1.3--      1.3--      1.3        1.3-       1.6++ABCD    1.3        1.3        1.3        1.3        1.3 
Standard deviation              .64          .64        .64        .63        .63          -          .58        .57        .57        .55        .92          .64        .68        .59        .56        .63 
Standard error                  .03          .03        .03        .04        .03          -          .03        .03        .03        .03        .14          .03        .04        .03        .04        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 19 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All with concerns related to children and Sexual\ pornographic content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  906          257        623          574        658        546        392        575          435        314        108         49          448        281        117         60 
 
Effective sample                582          151        412          367        415        359        249        359          268        210         75         29          295        180         72         36 
 
Total                           870          214        619          539        613        544        364        522          403        316        115         36          453        266        101         50 
 
1 - Mildly 
Concerned          (5.0)          3            -          2            -          --         -          -          -            -          2          2a         -            -          2          2+a        - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         *%         2%         -%           -%         1%         2%         -% 
 
2                  (4.0)         10            2          8            2-         2--        2-         2          2-           7          1          *          2            7          1          *          2b 
                                  1%           1%         1%           *%         *%         *%         1%         *%           2%         *%         *%         5%           2%         *%         *%         3% 
 
3                  (3.0)         34            8         26           18         18         13-        11         19           13         13          6          2           12         13          7          2 
                                  4%           4%         4%           3%         3%         2%         3%         4%           3%         4%         5%         6%           3%         5%         7%         4% 
 
4                  (2.0)        156           37        117           83         95-        71--       54         87           68         63         17          7           79         49         23          5 
                                 18%          17%        19%          15%        15%        13%        15%        17%          17%        20%        15%        19%          17%        19%        23%        10% 
 
5 - Very 
Concerned          (1.0)        664          166        464          435++      497++      457++      296+       414+         312        237         90         26          353        200         69         42 
                                 76%          78%        75%          81%        81%        84%        81%        79%          77%        75%        78%        71%          78%        75%        68%        84% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           1%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      1            *          1            1          *          1          *          *            -          1          -          -            -          1          -          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  820          203        581          518+       592++      529++      350        501+         380        300        107         32          432        250         92         47 
                                 94%          95%        94%          96%        97%        97%        96%        96%          94%        95%        93%        90%          95%        94%        91%        93% 
 
Net: Not 
concerned                        13            2         10            2--        2--        2--        2          2--          7          2          2          2            7          2          2          2 
                                  2%           1%         2%           *%         *%         *%         1%         *%           2%         1%         2%         5%           2%         1%         2%         3% 
 
Mean Score                      1.3          1.3        1.3          1.2--      1.2--      1.2--      1.2-       1.2--        1.3        1.3        1.3        1.4          1.3        1.3        1.4+a      1.3 
Standard deviation              .64          .58        .64          .52        .50        .47        .52        .53          .62        .60        .73        .81          .59        .63        .79        .69 
Standard error                  .03          .05        .03          .03        .02        .03        .03        .03          .04        .04        .08        .15          .03        .05        .09        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 19 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All with concerns related to children and Sexual\ pornographic content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  906           40 
 
Effective sample                582           23 
 
Total                           870           29 
 
1 - Mildly 
Concerned          (5.0)          3            - 
                                  *%           -% 
 
2                  (4.0)         10            2 
                                  1%           6% 
 
3                  (3.0)         34            2 
                                  4%           6% 
 
4                  (2.0)        156            3 
                                 18%          11% 
 
5 - Very 
Concerned          (1.0)        664           23 
                                 76%          77% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Don't know)                      1            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  820           26 
                                 94%          88% 
 
Net: Not 
concerned                        13            2 
                                  2%           6% 
 
Mean Score                      1.3          1.4 
Standard deviation              .64          .85 
Standard error                  .03          .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 19 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All with concerns related to children and Sexual\ pornographic content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  906          536        473        583        275        667        533        380        247        183         79        455        141 
 
Effective sample                582          344        302        373        178        422        348        242        164        123         46        287         89 
 
Total                           870          526        438        551        257        612        498        343        259        180         61        410        134 
 
1 - Mildly 
Concerned          (5.0)          3            2          3          -          3+c        2          2          2          -          -          -          -          - 
                                  *%           *%         1%         -%         1%         *%         *%         *%         -%         -%         -%         -%         -% 
 
2                  (4.0)         10            7          5          4          2          8          6          6          -          2          *          4          * 
                                  1%           1%         1%         1%         1%         1%         1%         2%         -%         1%         1%         1%         *% 
 
3                  (3.0)         34           22         29++e      26         14         20         17         16         12          9          2         19          3 
                                  4%           4%         7%         5%         5%         3%         3%         5%         5%         5%         4%         5%         3% 
 
4                  (2.0)        156           95         87        101         47        106         96         68         45         36          8         69         18 
                                 18%          18%        20%        18%        18%        17%        19%        20%        17%        20%        14%        17%        14% 
 
5 - Very 
Concerned          (1.0)        664          400        313--      419        192        475        377        251        202        132         50        318        112b 
                                 76%          76%        71%        76%        75%        78%        76%        73%        78%        73%        82%        78%        83% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      1            1          *          1          *          1          1          1          -          *          -          1          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         *%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  820          495        400--      521        238        581b       474        319        247        168         58        387        130 
                                 94%          94%        91%        94%        93%        95%        95%        93%        95%        94%        95%        94%        97% 
 
Net: Not 
concerned                        13            8          9          4-         5         10          7          7          -          2          *          4          * 
                                  2%           2%         2%         1%         2%         2%         1%         2%         -%         1%         1%         1%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 19 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All with concerns related to children and Sexual\ pornographic content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  906          536        473        583        275        667        533        380        247        183         79        455        141 
 
Effective sample                582          344        302        373        178        422        348        242        164        123         46        287         89 
 
Total                           870          526        438        551        257        612        498        343        259        180         61        410        134 
 
Mean Score                      1.3          1.3        1.4++egjk  1.3        1.4        1.3        1.3        1.4k       1.3        1.3        1.2        1.3        1.2 
Standard deviation              .64          .65        .73        .59        .73        .62        .62        .69        .54        .63        .55        .59        .47 
Standard error                  .03          .04        .04        .03        .05        .03        .03        .04        .04        .06        .08        .04        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 386 
Table 19 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All with concerns related to children and Sexual\ pornographic content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  906          682        345        225        217        657        337        457        138        180         86         59        546        623         47        117         26 
 
Effective sample                582          434        221        149        143        426        212        290         85        117         50         37        354        404         24         75         15 
 
Total                           870          629        312        228        200        629        337        405        133        171         76         57        522        595         26        110         19 
 
1 - Mildly 
Concerned          (5.0)          3            2          -          3+q        -          2          3          3          -          2          -          2+abeQ     3          3          -          -          - 
                                  *%           *%         -%         1%         -%         *%         1%         1%         -%         1%         -%         3%         1%         1%         -%         -%         -% 
 
2                  (4.0)         10            6          2          4          2          7          7          7          -          3          2          -          3          6          2          1          - 
                                  1%           1%         1%         2%         1%         1%         2%         2%         -%         2%         2%         -%         1%         1%         6%         *%         -% 
 
3                  (3.0)         34           24         12         12         11         31+        14         22          7         12          4          5         26         21          2          6          1 
                                  4%           4%         4%         5%         5%         5%         4%         6%         5%         7%         5%         9%         5%         4%         9%         5%         5% 
 
4                  (2.0)        156          119         63         39         44        126+        66         75         30         32         11          7        102        113          6         32++acgkm   2 
                                 18%          19%        20%        17%        22%        20%        19%        19%        22%        19%        15%        12%        20%        19%        23%        29%        11% 
 
5 - Very 
Concerned          (1.0)        664          478o       236        169        142        459--      247        296         96        122         59         44        386        451o        15         71-        16 
                                 76%          76%        75%        74%        71%        73%        73%        73%        72%        71%        78%        77%        74%        76%        60%        65%        84% 
 
(Never 
Considered this)                  2            --         -          -          -          2          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      1            1          *          1          1          1          1          1          *          *          -          -          1          1          *          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         *%         -%         -%         *%         *%         2%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  820          597        298i       207-       186        586        312        371-       126        154-        70         50        489        564         21        103         18 
                                 94%          95%        96%        91%        93%        93%        93%        92%        95%        90%        93%        88%        94%        95%        83%        94%        95% 
 
Net: Not 
concerned                        13            7          2          8+b        2          8         10+        10          -          5          2          2          7         10          2          1          - 
                                  2%           1%         1%         3%         1%         1%         3%         2%         -%         3%         2%         3%         1%         2%         6%         *%         -% 
 
Mean Score                      1.3          1.3        1.3        1.4        1.4        1.3+       1.4+       1.4+       1.3        1.4+       1.3        1.4        1.3        1.3        1.6+abmq   1.4        1.2 
Standard deviation              .64          .61        .56        .80        .64        .65        .75        .74        .57        .79        .67        .87        .66        .65        .91        .62        .53 
Standard error                  .03          .03        .04        .07        .05        .03        .05        .04        .06        .07        .09        .14        .04        .03        .19        .07        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 19 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All with concerns related to children and Sexual\ pornographic content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  906          465          **         ** 
 
Effective sample                582          285          **         ** 
 
Total                           870          386          **         ** 
 
1 - Mildly 
Concerned          (5.0)          3            -          **         ** 
                                  *%           -%         **         ** 
 
2                  (4.0)         10            4          **         ** 
                                  1%           1%         **         ** 
 
3                  (3.0)         34           17          **         ** 
                                  4%           5%         **         ** 
 
4                  (2.0)        156           79          **         ** 
                                 18%          20%         **         ** 
 
5 - Very 
Concerned          (1.0)        664          286          **         ** 
                                 76%          74%         **         ** 
 
(Never 
Considered this)                  2            -          **         ** 
                                  *%           -%         **         ** 
 
(Don't know)                      1            *          **         ** 
                                  *%           *%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  820          364          **         ** 
                                 94%          94%         **         ** 
 
Net: Not 
concerned                        13            4          **         ** 
                                  2%           1%         **         ** 
 
Mean Score                      1.3          1.3          **         ** 
Standard deviation              .64          .61          **         ** 
Standard error                  .03          .04          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 20 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with concerns related to children and Imagery or videos of child sexual exploitation or abuse 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  735          337        398           79        135        141        133        113         88         46          214        274        247          178        224        162        171 
 
Effective sample                448          202        245           46         83         95         86         66         51         25          129        181        139          113        138        102         96 
 
Total                           643          299        344           62        106        132        131         92         71         47          169        264        210          161        187        144        150 
 
1 - Mildly 
Concerned          (5.0)          *            *          -            -          -          *          -          -          -          -            -          *          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%         -%         -%           -%         *%         -%           -%         *%         -%         -% 
 
2                  (4.0)          4            4          1            *          2          2          -          -          -          -            2          2          -            2          2          *          * 
                                  1%           1%         *%           1%         2%         2%         -%         -%         -%         -%           1%         1%         -%           1%         1%         *%         *% 
 
3                  (3.0)         26           12         15            6+         3          5          7          3          2          *            9         12          5            3          7         11+a        4 
                                  4%           4%         4%          10%         3%         4%         5%         3%         3%         1%           5%         5%         2%           2%         4%         8%         3% 
 
4                  (2.0)         93           40         54           11         14         16         14         11         11         16           24         30         38           31         29         15         19 
                                 14%          13%        16%          17%        13%        12%        11%        12%        15%        35%          14%        12%        18%          19%        15%        10%        13% 
 
5 - Very 
Concerned          (1.0)        516          241        275           45         87        107        110         78         59         30          133        217        167          123        149        118        126 
                                 80%          81%        80%          73%        82%        81%        84%        85%        82%        64%          79%        82%        79%          76%        80%        82%        84% 
 
(Never 
Considered this)                  2            2          -            -          -          2+         -          -          -          -            -          2          -            2          -          -          - 
                                  *%           1%         -%           -%         -%         1%         -%         -%         -%         -%           -%         1%         -%           1%         -%         -%         -% 
 
(Don't know)                      *            -          *            -          -          -          *          -          -          -            -          *          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         -%         *%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  610          281        329           56        101        123        124         89         69         46          157        247        205          154        177        133        145 
                                 95%          94%        96%          90%        95%        93%        95%        97%        97%        99%          93%        94%        98%          96%        95%        92%        97% 
 
Net: Not 
concerned                         5            4          1            *          2          3          -          -          -          -            2          3          -            2          2          *          * 
                                  1%           1%         *%           1%         2%         2%         -%         -%         -%         -%           1%         1%         -%           1%         1%         *%         *% 
 
Mean Score                      1.3          1.3        1.2          1.4        1.2        1.3        1.2        1.2        1.2        1.4          1.3        1.2        1.2          1.3        1.3        1.3        1.2 
Standard deviation              .57          .61        .53          .69        .60        .65        .52        .47        .47        .50          .63        .59        .48          .56        .61        .60        .48 
Standard error                  .03          .04        .03          .10        .07        .07        .06        .06        .07        .10          .06        .04        .04          .05        .05        .06        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 20 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with concerns related to children and Imagery or videos of child sexual exploitation or abuse 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  735          402        333          107        124        130        273        458          691         42 
 
Effective sample                448          251        197           68         77         81        172        272          412         35 
 
Total                           643          348        294           90        105        115        239        398          579         60 
 
1 - Mildly 
Concerned          (5.0)          *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)          4            4          1            -          -          *          *          4            4          - 
                                  1%           1%         *%           -%         -%         *%         *%         1%           1%         -% 
 
3                  (3.0)         26           11         16            3          3          8         13         14           26          - 
                                  4%           3%         5%           3%         3%         7%         5%         3%           5%         -% 
 
4                  (2.0)         93           59         34            8         16         10         28         65           83         10 
                                 14%          17%        11%           9%        15%         9%        12%        16%          14%        17% 
 
5 - Very 
Concerned          (1.0)        516          272        245           79         86         96        198        313          463         50 
                                 80%          78%        83%          88%        82%        84%        83%        79%          80%        83% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Don't know)                      *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  610          331        278           87        102        107        226        378          546         60 
                                 95%          95%        94%          97%        97%        93%        95%        95%          94%       100% 
 
Net: Not 
concerned                         5            4          1            -          -          *          *          5            5          - 
                                  1%           1%         *%           -%         -%         *%         *%         1%           1%         -% 
 
Mean Score                      1.3          1.3        1.2          1.2        1.2        1.2        1.2        1.3          1.3        1.2 
Standard deviation              .57          .59        .54          .45        .48        .59        .54        .58          .58        .38 
Standard error                  .03          .04        .04          .05        .05        .07        .04        .04          .03        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 20 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with concerns related to children and Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  735           32         25         37         45         25         30         42         37         31        131        168        132          600        135         89         46 
 
Effective sample                448           31         25         36         44         25         29         41         37         30        130        161        131          374         74         50         24 
 
Total                           643           46         43         58         80         35         56         71         66         55         23         48         61          544         99         65         34 
 
1 - Mildly 
Concerned          (5.0)          *            -          -          -          -          -          -          -          -          -          -          -          *++          *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         1%           *%         -%         -%         -% 
 
2                  (4.0)          4            -          -          -          2          -          -          2          -          -          *          1          *            4          1          1          - 
                                  1%           -%         -%         -%         2%         -%         -%         2%         -%         -%         1%         1%         1%           1%         1%         1%         -% 
 
3                  (3.0)         26            4d         3          3          -          1          2          7d         2          -          1d         1          2           21          5          3          2 
                                  4%           9%         8%         6%         -%         4%         3%         9%         2%         -%         4%         2%         4%           4%         5%         4%         7% 
 
4                  (2.0)         93            7          -         22++aDHjKL  8          4          3         14k         5         15+hKl      4K         3-         7           81         12         11          1 
                                 14%          15%         -%        38%        11%        11%         5%        19%         8%        28%        17%         7%        11%          15%        12%        17%         3% 
 
5 - Very 
Concerned          (1.0)        516           35         39         33--       70Cg       29         51         49         58C        40         18c        43+CGiJ    51C         437         80         49         31 
                                 80%          76%        92%        56%        88%        85%        92%        69%        87%        72%        77%        89%        83%          80%        81%        76%        91% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          2++        -          -          -          -            --         2+a        2++A       - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         2%         -%         -%         -%         -%           -%         2%         2%         -% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          -          *++        -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         1%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  610           42         39         55         78         33         54         63         63         55j        22         47         58          518         91         60         32 
                                 95%          91%        92%        94%        98%        96%        97%        89%        95%       100%        94%        96%        95%          95%        93%        92%        93% 
 
Net: Not 
concerned                         5            -          -          -          2          -          -          2          -          -          *          1          1            4          1          1          - 
                                  1%           -%         -%         -%         2%         -%         -%         2%         -%         -%         1%         1%         1%           1%         1%         1%         -% 
 
Mean Score                      1.3          1.3        1.2        1.5        1.2        1.2        1.1        1.4+dfhk   1.1        1.3        1.3k       1.1-       1.2          1.3        1.2        1.3        1.2 
                                                             ++bDeFHKl 
Standard deviation              .57          .64        .54        .61        .51        .49        .41        .75        .41        .45        .64        .49        .63          .56        .58        .60        .53 
Standard error                  .03          .11        .11        .10        .08        .10        .08        .12        .07        .08        .06        .04        .06          .03        .07        .09        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 20 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with concerns related to children and Imagery or videos of child sexual exploitation or abuse 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  735          307         91        203         60         43          136        416          347        276        112         73          228        297        199          ** 
 
Effective sample                448          204         42        127         31         24           74        251          231        163         54         38          151        172        119          ** 
 
Total                           643          284         56        190         43         37          105        341          333        233         76         50          228        242        164          ** 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          -          -          -            -          -            -          *          -          -            *          -          -          ** 
                                  *%           *%         -%         -%         -%         -%           -%         -%           -%         *%         -%         -%           *%         -%         -%         ** 
 
2                  (4.0)          4            4          *          -          -          *            -          4            2          2          *          *            *          2          2          ** 
                                  1%           1%         1%         -%         -%         1%           -%         1%           1%         1%         *%         *%           *%         1%         1%         ** 
 
3                  (3.0)         26           15          1          9          *          *            5         16           11         14          2          2           10         12          4          ** 
                                  4%           5%         2%         5%         1%         1%           5%         5%           3%         6%         3%         4%           4%         5%         3%         ** 
 
4                  (2.0)         93           37          4         33          7          8           11         46           46         27         20++aB      7           48++bc     28         17          ** 
                                 14%          13%         6%        18%        16%        21%          11%        13%          14%        12%        27%        15%          21%        11%        10%         ** 
 
5 - Very 
Concerned          (1.0)        516          226         51        148         36         28           88        276          273        190         54-        40          168--      200a       141a         ** 
                                 80%          80%        91%        78%        83%        77%          84%        81%          82%        81%        70%        81%          74%        83%        86%         ** 
 
(Never 
Considered this)                  2            2          -          -          -          -            -          -            2          -          -          -            2          -          -          ** 
                                  *%           1%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           1%         -%         -%         ** 
 
(Don't know)                      *            *          -          -          -          -            *          -            *          -          -          -            -          -          *          ** 
                                  *%           *%         -%         -%         -%         -%           *%         -%           *%         -%         -%         -%           -%         -%         *%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  610          262         54        181         43         36           99        322          318        217         74         48          216        228        158          ** 
                                 95%          93%        97%        95%        99%        98%          95%        94%          96%        93%        97%        96%          95%        94%        96%         ** 
 
Net: Not 
concerned                         5            4          *          -          -          *            -          4            2          3          *          *            1          2          2          ** 
                                  1%           1%         1%         -%         -%         1%           -%         1%           1%         1%         *%         *%           *%         1%         1%         ** 
 
Mean Score                      1.3          1.3        1.1        1.3        1.2        1.3          1.2        1.3          1.2        1.3        1.3        1.2          1.3        1.2        1.2          ** 
Standard deviation              .57          .64        .44        .54        .41        .54          .51        .59          .52        .63        .54        .53          .58        .58        .52          ** 
Standard error                  .03          .04        .07        .05        .07        .11          .06        .04          .03        .05        .07        .09          .05        .04        .05          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 392 
Table 20 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with concerns related to children and Imagery or videos of child sexual exploitation or abuse 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  735          735        735        410        473          -          681        588        482        568         44          540        431        403        332        183 
 
Effective sample                448          448        448        265        299          -          413        358        299        353         30          322        257        238        193        118 
 
Total                           643          643        643        376        420          -          594        517        433        513         42          456        362        333        273        174 
 
1 - Mildly 
Concerned          (5.0)          *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)          4            4          4          2          4          -            3-         3          2          3          *            4          3          2          2          1 
                                  1%           1%         1%         1%         1%         -%           *%         1%         *%         1%         *%           1%         1%         1%         1%         *% 
 
3                  (3.0)         26           26         26         12         12          -           24         16-        13         18          2           15         10         12          8         11 
                                  4%           4%         4%         3%         3%         -%           4%         3%         3%         3%         5%           3%         3%         4%         3%         6% 
 
4                  (2.0)         93           93         93         48         58          -           88         75         64         78          5           55-        45         37-        29-        32 
                                 14%          14%        14%        13%        14%         -%          15%        15%        15%        15%        11%          12%        12%        11%        11%        18% 
 
5 - Very 
Concerned          (1.0)        516          516        516        314+       346          -          476        421        353        412         36          381++e     303+e      280+e      233+e      129- 
                                 80%          80%        80%        84%        82%         -%          80%        81%        81%        80%        84%          84%        84%        84%        85%        74% 
 
(Never 
Considered this)                  2            2          2          -          -          -            2          2          2          2          -            -          -          -          -          2 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         *%         -%           -%         -%         -%         -%         1% 
 
(Don't know)                      *            *          *          -          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  610          610        610        362        404          -          565        496+       416        490         40          436        348        317        262        161 
                                 95%          95%        95%        96%        96%         -%          95%        96%        96%        96%        95%          96%        96%        95%        96%        92% 
 
Net: Not 
concerned                         5            5          5          3          4          -            3          3          2          3          *            4          4          3          2          1 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         *%           1%         1%         1%         1%         *% 
 
Mean Score                      1.3          1.3        1.3        1.2        1.2          -          1.2        1.2        1.2        1.2        1.2          1.2-       1.2        1.2        1.2        1.3d 
Standard deviation              .57          .57        .57        .53        .55          -          .55        .53        .52        .54        .54          .55        .54        .54        .53        .61 
Standard error                  .03          .03        .03        .03        .03          -          .03        .03        .03        .03        .10          .03        .03        .04        .04        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 20 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with concerns related to children and Imagery or videos of child sexual exploitation or abuse 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  735          210        502          468        539        416        310        460          356        243         88         48          364        215         99         57 
 
Effective sample                448          114        317          288        326        258        191        278          212        151         57         28          229        130         60         30 
 
Total                           643          152        459          423        474        374        274        397          310        215         83         34          343        182         79         38 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            -          -          -          -          -            *          -          -          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          4            2          1-           1          2          1          1          1            *          2          2a         -            *          2          2a         - 
                                  1%           1%         *%           *%         *%         *%         *%         *%           *%         1%         3%         -%           *%         1%         2%         -% 
 
3                  (3.0)         26            3         23           14         16          8-         7         16            9         13          4          1           10          9          4          2 
                                  4%           2%         5%           3%         3%         2%         3%         4%           3%         6%         4%         3%           3%         5%         5%         6% 
 
4                  (2.0)         93           19         69           53         71         39--       27-        58           44         34         12          3           54         21         15          3 
                                 14%          13%        15%          13%        15%        11%        10%        15%          14%        16%        14%        10%          16%        11%        19%         7% 
 
5 - Very 
Concerned          (1.0)        516          128        364          354+       385        325++      239++      323          256        165         65         30          276        149         58         33 
                                 80%          84%        79%          84%        81%        87%        87%        81%          82%        77%        79%        87%          80%        82%        73%        87% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           1%         -%         -%         -%           *%         -%         -%         -% 
 
(Don't know)                      *            -          *            *          -          -          -          -            -          *          -          -            -          *          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  610          147        433          408+       456+       365++      266        380          299        200         77         33          330        170         73         36 
                                 95%          96%        94%          96%        96%        98%        97%        96%          96%        93%        93%        97%          96%        93%        92%        94% 
 
Net: Not 
concerned                         5            2          1            1          2          1          1          1            1          2          2          -            1          2          2          - 
                                  1%           1%         *%           *%         *%         *%         *%         *%           *%         1%         3%         -%           *%         1%         2%         -% 
 
Mean Score                      1.3          1.2        1.3          1.2--      1.2        1.2--      1.2--      1.2          1.2        1.3        1.3        1.2          1.2        1.3        1.4        1.2 
Standard deviation              .57          .54        .56          .49        .52        .44        .45        .52          .49        .63        .68        .45          .51        .60        .70        .53 
Standard error                  .03          .05        .03          .03        .03        .03        .03        .03          .03        .05        .09        .09          .03        .05        .09        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 394 
Table 20 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with concerns related to children and Imagery or videos of child sexual exploitation or abuse 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  735           42 
 
Effective sample                448           23 
 
Total                           643           29 
 
1 - Mildly 
Concerned          (5.0)          *            - 
                                  *%           -% 
 
2                  (4.0)          4            - 
                                  1%           -% 
 
3                  (3.0)         26            2 
                                  4%           8% 
 
4                  (2.0)         93            1 
                                 14%           4% 
 
5 - Very 
Concerned          (1.0)        516           25 
                                 80%          88% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  610           27 
                                 95%          92% 
 
Net: Not 
concerned                         5            - 
                                  1%           -% 
 
Mean Score                      1.3          1.2 
Standard deviation              .57          .57 
Standard error                  .03          .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 20 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with concerns related to children and Imagery or videos of child sexual exploitation or abuse 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  735          428        397        489        227        555        430        334        209        136         60        390        106 
 
Effective sample                448          265        239        298        139        343        266        204        131         88         33        243         61 
 
Total                           643          391        334        429        193        482        371        277        197        123         41        349         89 
 
1 - Mildly 
Concerned          (5.0)          *            -          -          *          -          *          *          *          -          -          -          *          - 
                                  *%           -%         -%         *%         -%         *%         *%         *%         -%         -%         -%         *%         -% 
 
2                  (4.0)          4            2          4          1          2          4          4          4          -          -          -          2          * 
                                  1%           *%         1%         *%         1%         1%         1%         1%         -%         -%         -%         1%         *% 
 
3                  (3.0)         26           10-        15         20          9         19         15         11          8          6          1         14          1 
                                  4%           3%         4%         5%         5%         4%         4%         4%         4%         5%         1%         4%         1% 
 
4                  (2.0)         93           60j        40         51-        20         69         49         32         31         17          2         33--        7 
                                 14%          15%        12%        12%        10%        14%        13%        12%        16%        14%         5%         9%         8% 
 
5 - Very 
Concerned          (1.0)        516          317        274        356        160        388        301        229        157         99         39+       299++       81+aeeg 
                                 80%          81%        82%        83%        83%        80%        81%        83%        80%        81%        94%        86%        92% 
 
(Never 
Considered this)                  2            2          2          2          2          2          2          -          -          -          -          -          - 
                                  *%           *%         *%         *%         1%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          *          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  610          377        314        406        180        456        350        261        189        117         41        332         88 
                                 95%          96%        94%        95%        93%        95%        94%        94%        96%        95%        99%        95%        99% 
 
Net: Not 
concerned                         5            2          4          1          2          5          4          5          -          -          -          3          * 
                                  1%           *%         1%         *%         1%         1%         1%         2%         -%         -%         -%         1%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 20 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with concerns related to children and Imagery or videos of child sexual exploitation or abuse 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  735          428        397        489        227        555        430        334        209        136         60        390        106 
 
Effective sample                448          265        239        298        139        343        266        204        131         88         33        243         61 
 
Total                           643          391        334        429        193        482        371        277        197        123         41        349         89 
 
Mean Score                      1.3          1.2        1.2        1.2        1.2        1.3k       1.3k       1.2        1.2k       1.2        1.1        1.2-       1.1- 
Standard deviation              .57          .50        .58        .54        .59        .58        .59        .61        .52        .54        .31        .54        .34 
Standard error                  .03          .03        .04        .03        .05        .03        .04        .04        .05        .06        .05        .03        .04 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 20 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with concerns related to children and Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  735          546        268        207        188        575        277        415        116        139         78         49        449        509         33         99         25 
 
Effective sample                448          331        166        134        117        357        168        255         69         88         43         30        279        316         15         61         15 
 
Total                           643          458        227        205        157        518        254        355        101        127         65         44        402        447         17         89         20 
 
1 - Mildly 
Concerned          (5.0)          *            *          *          -          *          *          -          *          -          *          -          -          *          *          -          -          - 
                                  *%           *%         *%         -%         *%         *%         -%         *%         -%         *%         -%         -%         *%         *%         -%         -%         -% 
 
2                  (4.0)          4            4          2          4+         -          4          4          4          *          *          *          2+d        4          4          -          2          2 
                                  1%           1%         1%         2%         -%         1%         2%         1%         *%         *%         *%         4%         1%         1%         -%         2%         8% 
 
3                  (3.0)         26           21          9         10          9         21          7         20          5          3          2          -         18         19          *          3          1 
                                  4%           5%         4%         5%         6%         4%         3%         6%         4%         3%         2%         -%         5%         4%         1%         4%         3% 
 
4                  (2.0)         93           65jk       32         26         25jk       81jk       38jk       47          9         15          2-         1-        50         58          2         14jk        * 
                                 14%          14%        14%        13%        16%        16%        15%        13%         9%        12%         3%         2%        13%        13%        14%        15%         1% 
 
5 - Very 
Concerned          (1.0)        516          367        184        165        122        410        205        283         88        108         61         41+de     329        366         14         70         18 
                                                                                                                                         +abcdefglm 
                                                                                                                                                 oq 
                                 80%          80%        81%        81%        78%        79%        80%        80%        86%        85%        94%        94%        82%        82%        85%        79%        88% 
 
(Never 
Considered this)                  2            -          -          -          -          --         -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      *            *          -          *          -          *          *          *          -          -          -          -          -          -          -          -          - 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  610          432        216        190        147        492        243        331         96        123         63         42        379        423         17         84         18 
                                 95%          94%        95%        93%        94%        95%        95%        93%        95%        97%        97%        96%        94%        95%        99%        94%        89% 
 
Net: Not 
concerned                         5            5          3          4          *          5          4          4          *          1          *          2+         5          5          -          2          2 
                                  1%           1%         1%         2%         *%         1%         2%         1%         *%         1%         *%         4%         1%         1%         -%         2%         8% 
 
Mean Score                      1.3          1.3        1.3        1.3        1.3j       1.3        1.3        1.3        1.2        1.2        1.1        1.1        1.3        1.2        1.2        1.3        1.3 
Standard deviation              .57          .60        .60        .65        .60        .58        .58        .63        .52        .52        .39        .63        .60        .59        .40        .62        .88 
Standard error                  .03          .03        .05        .06        .06        .03        .05        .04        .06        .06        .06        .11        .04        .03        .10        .08        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 20 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with concerns related to children and Imagery or videos of child sexual exploitation or abuse 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  735          405          **         ** 
 
Effective sample                448          243          **         ** 
 
Total                           643          323          **         ** 
 
1 - Mildly 
Concerned          (5.0)          *            *          **         ** 
                                  *%           *%         **         ** 
 
2                  (4.0)          4            3          **         ** 
                                  1%           1%         **         ** 
 
3                  (3.0)         26           15          **         ** 
                                  4%           5%         **         ** 
 
4                  (2.0)         93           42          **         ** 
                                 14%          13%         **         ** 
 
5 - Very 
Concerned          (1.0)        516          263          **         ** 
                                 80%          81%         **         ** 
 
(Never 
Considered this)                  2            -          **         ** 
                                  *%           -%         **         ** 
 
(Don't know)                      *            *          **         ** 
                                  *%           *%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  610          305          **         ** 
                                 95%          94%         **         ** 
 
Net: Not 
concerned                         5            3          **         ** 
                                  1%           1%         **         ** 
 
Mean Score                      1.3          1.3          **         ** 
                                                                  +hiJ 
Standard deviation              .57          .59          **         ** 
Standard error                  .03          .04          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 21 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All with concerns related to children and Offensive language 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  491          217        274           63         97         82         80         74         67         28          160        162        169          125        154         91        121 
 
Effective sample                314          138        177           40         63         57         52         46         41         16          103        110        102           85        100         57         74 
 
Total                           449          203        246           57         83         80         75         66         60         29          140        154        155          122        136         76        116 
 
1 - Mildly 
Concerned          (5.0)          7            2          5            1          2          2          -          3          -          -            2          2          3            1          5+         1          - 
                                  2%           1%         2%           1%         2%         2%         -%         5%         -%         -%           2%         1%         2%           1%         4%         1%         -% 
 
2                  (4.0)         15            9          6            3          4          2          2          *          3          -            7          4          4            4          4          2          6 
                                  3%           5%         2%           6%         4%         3%         3%         *%         6%         -%           5%         3%         2%           3%         3%         3%         5% 
 
3                  (3.0)         66           30         36           11E        13e        13e        16E         2-        10e         1           25c        29c        13-          18         21         11         16 
                                 15%          15%        15%          20%        16%        17%        21%         3%        16%         4%          18%        19%         8%          15%        16%        15%        14% 
 
4                  (2.0)         99           43         57            6         20         22a        13         20a        15          4           26         35         39           27         38         17         18 
                                 22%          21%        23%          10%        24%        27%        17%        31%        25%        13%          18%        22%        25%          22%        28%        22%        15% 
 
5 - Very 
Concerned          (1.0)        259          119        140           33         44         41         44         40         32         24           78         85         97           72         66-        45         76b 
                                 58%          58%        57%          59%        53%        51%        59%        61%        54%        82%          56%        55%        62%          59%        49%        59%        66% 
 
(Never 
Considered this)                  2            *          2            2++        -          -          -          -          -          -            2          -          -            -          2          -          * 
                                  *%           *%         1%           3%         -%         -%         -%         -%         -%         -%           1%         -%         -%           -%         1%         -%         *% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  359          161        197           39         64         63         57         61+Abd     47         28          103        119        136+a         99        104         62         94 
                                 80%          79%        80%          69%        77%        79%        76%        92%        78%        96%          74%        77%        88%          81%        76%        82%        81% 
 
Net: Not 
concerned                        22           12         11            4          5          4          2          3          3          -           10          6          7            5          9          3          6 
                                  5%           6%         4%           7%         7%         5%         3%         5%         6%         -%           7%         4%         4%           4%         7%         4%         5% 
 
Mean Score                      1.7          1.7        1.7          1.8g       1.8g       1.8g       1.7g       1.6        1.7g       1.2-         1.8        1.7        1.6          1.7        1.8        1.6        1.6 
Standard deviation              .95          .96        .95         1.08       1.01        .96        .91        .96        .93        .51         1.03        .93        .89          .92       1.04        .89        .90 
Standard error                  .05          .08        .07          .17        .13        .13        .13        .14        .14        .13          .10        .09        .09          .10        .10        .12        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 21 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All with concerns related to children and Offensive language 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  491          279        212           59         83         76        170        317          447         43 
 
Effective sample                314          185        130           39         57         52        115        196          279         36 
 
Total                           449          258        191           51         79         76        159        284          385         62 
 
1 - Mildly 
Concerned          (5.0)          7            7          1            2          -          -          2          5            5          - 
                                  2%           3%         *%           3%         -%         -%         1%         2%           1%         -% 
 
2                  (4.0)         15            7          8            4          5          2          9          6           15          - 
                                  3%           3%         4%           7%         6%         3%         6%         2%           4%         -% 
 
3                  (3.0)         66           39         27            9         14          9         27         39           62          4 
                                 15%          15%        14%          18%        18%        12%        17%        14%          16%         7% 
 
4                  (2.0)         99           65         35           12         24         18         41         58           87         12 
                                 22%          25%        18%          24%        31%        24%        26%        20%          23%        20% 
 
5 - Very 
Concerned          (1.0)        259          138        121           24         35-        47         81        174b         215         44 
                                 58%          54%        63%          48%        45%        62%        51%        61%          56%        71% 
 
(Never 
Considered this)                  2            2          *            -          -          -          -          2            *-         2+a 
                                  *%           1%         *%           -%         -%         -%         -%         1%           *%         3% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  359          203        156           36         60         64        122        232          303         56 
                                 80%          79%        81%          72%        76%        85%        76%        82%          79%        90% 
 
Net: Not 
concerned                        22           14          8            5          5          2         11         12           21          - 
                                  5%           5%         4%          10%         6%         3%         7%         4%           5%         -% 
 
Mean Score                      1.7          1.7        1.6          1.9        1.9        1.6        1.8        1.6          1.7b       1.3- 
Standard deviation              .95          .99        .90         1.12        .93        .81        .98        .94          .96        .61 
Standard error                  .05          .07        .08          .18        .12        .11        .09        .07          .06        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 21 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All with concerns related to children and Offensive language 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  491            **         **         **        36          **        23         27         24         30         48        111        123          411         80         56         24 
 
Effective sample                314            **         **         **        36          **        23         26         24         29         48        106        122          265         50         36         14 
 
Total                           449            **         **         **        64          **        42         46         44         52          8         32         57          379         70         50         19 
 
1 - Mildly 
Concerned          (5.0)          7            **         **         **         -          **         -          3          2          2          *l         1          -            6          1          -          1 
                                  2%           **         **         **         -%         **         -%         7%         4%         3%         2%         2%         -%           2%         2%         -%         8% 
 
2                  (4.0)         15            **         **         **         3          **         -          5          4          -          1L         1          *           15          -          -          - 
                                  3%           **         **         **         5%         **         -%        11%         9%         -%         6%         2%         1%           4%         -%         -%         -% 
 
3                  (3.0)         66            **         **         **         7          **         5          6         11          2          2          3          8           53         14          9          5 
                                 15%           **         **         **        11%         **        12%        14%        24%         3%        18%        10%        14%          14%        20%        18%        24% 
 
4                  (2.0)         99            **         **         **        12          **        16          7         11          7          2K         4-        15K          77         23         18+a        4 
                                 22%           **         **         **        19%         **        39%        14%        24%        14%        29%        11%        26%          20%        32%        36%        23% 
 
5 - Very 
Concerned          (1.0)        259            **         **         **        41j         **        20         25         15         42          4-        24++Jl     34          227         32         23          9 
                                 58%           **         **         **        65%         **        49%        55%        35%        80%        43%        74%        59%          60%        46%        46%        45% 
 
(Never 
Considered this)                  2            **         **         **         -          **         -          -          2          -          *l         -          -            2          -          -          - 
                                  *%           **         **         **         -%         **         -%         -%         4%         -%         2%         -%         -%           *%         -%         -%         -% 
 
(Don't know)                      -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  359            **         **         **        54          **        37         32         26         49          6         28j        49j         304         54         41         13 
                                 80%           **         **         **        84%         **        88%        69%        59%        94%        72%        86%        85%          80%        78%        82%        68% 
 
Net: Not 
concerned                        22            **         **         **         3          **         -          8          5          2          1L         1          *-          21          1          -          1 
                                  5%           **         **         **         5%         **         -%        17%        13%         3%         9%         4%         1%           5%         2%         -%         8% 
 
Mean Score                      1.7            **         **         **       1.6          **       1.6        2.0ik      2.2++cdIKL 1.3-       1.9cIKL    1.5-       1.6          1.7        1.8        1.7        2.0 
                                               i                                          ik 
Standard deviation              .95            **         **         **       .89          **       .69       1.32       1.16        .81       1.10        .93        .76          .96        .91        .76       1.21 
Standard error                  .05            **         **         **       .15          **       .15        .26        .24        .15        .16        .09        .07          .06        .13        .13        .33 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 21 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All with concerns related to children and Offensive language 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  491          211         39        152         42         27           88        267          246        171         74         43          157        188        138          ** 
 
Effective sample                314          143         20         95         23         18           54        164          165        109         40         25          106        118         86          ** 
 
Total                           449          190         30        138         34         28           74        216          233        159         58         34          158        164        119          ** 
 
1 - Mildly 
Concerned          (5.0)          7            4          -          *          2          -            1          2            4          3          -          -            -          7++a       *          ** 
                                  2%           2%         -%         *%         5%         -%           2%         1%           2%         2%         -%         -%           -%         4%         *%         ** 
 
2                  (4.0)         15            8          *          4          -          -            2          6            7          4          4          4            4          4          7          ** 
                                  3%           4%         1%         3%         -%         -%           3%         3%           3%         3%         7%        11%           3%         2%         6%         ** 
 
3                  (3.0)         66           32          3         21          2          5            9         40           35         23          8          3           26         25         15          ** 
                                 15%          17%        10%        15%         5%        17%          13%        19%          15%        14%        14%         9%          16%        15%        13%         ** 
 
4                  (2.0)         99           37          7         35          7          5           21         42           51         35         13          5           31         42         25          ** 
                                 22%          19%        23%        25%        19%        17%          28%        19%          22%        22%        23%        14%          20%        26%        21%         ** 
 
5 - Very 
Concerned          (1.0)        259          109         20         78         24         18           40        126          133         94         32         22           97         86         69          ** 
                                 58%          57%        67%        56%        71%        66%          54%        58%          57%        59%        56%        66%          61%        52%        58%         ** 
 
(Never 
Considered this)                  2            2          *          -          -          -            -          *            2          *          -          -            *          -          2          ** 
                                  *%           1%         *%         -%         -%         -%           -%         *%           1%         *%         -%         -%           *%         -%         1%         ** 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  359          145         27        113         31         23           61        168          185        129         45         27          128        128         94          ** 
                                 80%          76%        89%        82%        90%        83%          82%        78%          79%        81%        79%        80%          81%        78%        79%         ** 
 
Net: Not 
concerned                        22           11          *          4          2          -            4          8           11          7          4          4            4         11          8          ** 
                                  5%           6%         1%         3%         5%         -%           5%         4%           5%         5%         7%        11%           3%         7%         6%         ** 
 
Mean Score                      1.7          1.7        1.4        1.6        1.5        1.5          1.7        1.7          1.7        1.7        1.7        1.7          1.6        1.8        1.7          ** 
Standard deviation              .95         1.01        .70        .84        .96        .78          .94        .93          .95        .96        .95       1.06          .85       1.05        .95          ** 
Standard error                  .05          .08        .16        .09        .20        .18          .13        .07          .07        .09        .15        .21          .08        .10        .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 21 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All with concerns related to children and Offensive language 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  491          491        491        328        371          -          453        391        346        383         32          373        300        279        225        106 
 
Effective sample                314          314        314        212        236          -          287        248        220        244         23          235        187        170        136         70 
 
Total                           449          449        449        293        324          -          412        354        311        350         30          330        255        225        186        105 
 
1 - Mildly 
Concerned          (5.0)          7            7          7          7          7          -            6          5          5          6          -            7          7          5          2          * 
                                  2%           2%         2%         2%         2%         -%           1%         2%         2%         2%         -%           2%         3%         2%         1%         *% 
 
2                  (4.0)         15           15         15          8         11          -           15         12          6-         9          -           10          5          8         10          5 
                                  3%           3%         3%         3%         3%         -%           4%         3%         2%         2%         -%           3%         2%         3%         5%         5% 
 
3                  (3.0)         66           66         66         39         46          -           64         52         48         51          2           57+        48+e       47++e      29          9 
                                 15%          15%        15%        13%        14%         -%          16%        15%        16%        15%         7%          17%        19%        21%        16%         8% 
 
4                  (2.0)         99           99         99         59         68          -           92         79         75         76          8           84+e       65e        53e        48e        12- 
                                 22%          22%        22%        20%        21%         -%          22%        22%        24%        22%        25%          25%        25%        24%        26%        11% 
 
5 - Very 
Concerned          (1.0)        259          259        259        178        190          -          234        203        177        208         20          170--      129--      112--       98         79++ABCD 
                                 58%          58%        58%        61%        59%         -%          57%        57%        57%        59%        68%          52%        51%        50%        53%        75% 
 
(Never 
Considered this)                  2            2          2          2          2          -            2          2          -          *          -            2          2          *          *          - 
                                  *%           *%         *%         1%         1%         -%           *%         1%         -%         *%         -%           1%         1%         *%         *%         -% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  359          359        359        237        258          -          325        282        252        285         28          254-       194        165--      146         91c 
                                 80%          80%        80%        81%        80%         -%          79%        80%        81%        81%        93%          77%        76%        73%        78%        87% 
 
Net: Not 
concerned                        22           22         22         14         18          -           21         17         11         14          -           17         11         13         11          5 
                                  5%           5%         5%         5%         6%         -%           5%         5%         3%         4%         -%           5%         4%         6%         6%         5% 
 
Mean Score                      1.7          1.7        1.7        1.6        1.7          -          1.7        1.7        1.7        1.6        1.4          1.8++E     1.8+E      1.9++E     1.8e       1.4- 
Standard deviation              .95          .95        .95        .97        .99          -          .95        .95        .92        .93        .63          .98        .99       1.02        .96        .86 
Standard error                  .05          .05        .05        .07        .06          -          .06        .06        .06        .06        .13          .06        .07        .08        .08        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 21 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All with concerns related to children and Offensive language 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  491          134        340          323        348        305        223        311          229        160         67         35          240        144         72         35 
 
Effective sample                314           84        217          209        223        197        141        197          145        102         47         21          158         87         47         23 
 
Total                           449          115        309          301        316        282        197        279          214        143         67         25          237        117         62         33 
 
1 - Mildly 
Concerned          (5.0)          7            3          2            5          6          5          3          5            *-         7++a       *          -            5          2          1          - 
                                  2%           3%         1%           2%         2%         2%         2%         2%           *%         5%         1%         -%           2%         1%         1%         -% 
 
2                  (4.0)         15            4         11            9         13          6          5         11            6          3          5          2            6          2          2          5 
                                  3%           4%         3%           3%         4%         2%         3%         4%           3%         2%         7%         6%           3%         1%         4%        15% 
 
3                  (3.0)         66           16         49           35-        41         32-        25         34           25         25          9          8           29         21         12          4 
                                 15%          14%        16%          12%        13%        11%        13%        12%          12%        18%        13%        31%          12%        18%        19%        11% 
 
4                  (2.0)         99           27         69           57-        69f        56         26--       54           54         25         16          4           59         28          8          5 
                                 22%          23%        22%          19%        22%        20%        13%        19%          25%        17%        24%        15%          25%        24%        13%        14% 
 
5 - Very 
Concerned          (1.0)        259           65        176          194++      187        181++      138++b     173+         129         82         37         12          138         64         38         20 
                                 58%          56%        57%          64%        59%        64%        70%        62%          60%        57%        55%        47%          58%        55%        60%        60% 
 
(Never 
Considered this)                  2            -          2            2          2          2          -          2            -          2          -          -            *          -          2++a       - 
                                  *%           -%         1%           1%         1%         1%         -%         1%           -%         1%         -%         -%           *%         -%         3%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  359           92        245          251+       255        237+       163        227          183+b      107         53         15          196         92         46         24 
                                 80%          80%        79%          83%        81%        84%        83%        81%          86%        75%        79%        63%          83%        79%        73%        73% 
 
Net: Not 
concerned                        22            8         13           14         18         11          9         16            6          9          5          2           11          3          3          5 
                                  5%           7%         4%           5%         6%         4%         4%         6%           3%         7%         8%         6%           5%         3%         5%        15% 
 
Mean Score                      1.7          1.7        1.7          1.6--      1.7        1.6--      1.5-       1.6          1.6-       1.8        1.7        2.0a         1.7        1.7        1.7        1.8 
Standard deviation              .95         1.03        .91          .93        .97        .91        .93        .97          .81       1.10        .99       1.04          .93        .91       1.00       1.15 
Standard error                  .05          .11        .06          .06        .07        .06        .08        .07          .07        .11        .14        .23          .07        .10        .15        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 21 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All with concerns related to children and Offensive language 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  491           29 
 
Effective sample                314           18 
 
Total                           449           24 
 
1 - Mildly 
Concerned          (5.0)          7            - 
                                  2%           -% 
 
2                  (4.0)         15            5 
                                  3%          21% 
 
3                  (3.0)         66            4 
                                 15%          15% 
 
4                  (2.0)         99            5 
                                 22%          19% 
 
5 - Very 
Concerned          (1.0)        259           11 
                                 58%          45% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  359           15 
                                 80%          64% 
 
Net: Not 
concerned                        22            5 
                                  5%          21% 
 
Mean Score                      1.7          2.1+ 
Standard deviation              .95         1.22 
Standard error                  .05          .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 21 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All with concerns related to children and Offensive language 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  491          302        272        331        169        367        308        222        153        119         48        266         82 
 
Effective sample                314          194        174        211        108        233        201        143        100         78         28        167         48 
 
Total                           449          283        242        301        152        318        271        193        150        110         36        232         66 
 
1 - Mildly 
Concerned          (5.0)          7            4          5          6          5          5          5          5          2          -          -          2          * 
                                  2%           1%         2%         2%         3%         2%         2%         3%         1%         -%         -%         1%         *% 
 
2                  (4.0)         15            8          9          9          9+        11         11          9          2          2          2          8          2 
                                  3%           3%         4%         3%         6%         3%         4%         5%         1%         2%         5%         3%         3% 
 
3                  (3.0)         66           35         43k        43         20         50         48k        33k        23         20k         6         32          3- 
                                 15%          12%        18%        14%        13%        16%        18%        17%        16%        19%        15%        14%         5% 
 
4                  (2.0)         99           59         51         71         35         70         53         43         32         22          5         56         11 
                                 22%          21%        21%        23%        23%        22%        19%        22%        21%        20%        15%        24%        17% 
 
5 - Very 
Concerned          (1.0)        259          176+       131        171         82        179        152        101         91         64         23        134         50+bcdeeFj 
                                 58%          62%        54%        57%        54%        56%        56%        52%        61%        58%        65%        58%        75% 
 
(Never 
Considered this)                  2            2          2          2          *          2          2          2          -          2          -          -          - 
                                  *%           1%         1%         1%         *%         1%         1%         1%         -%         2%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  359          235        182-       242        118        249        205-       144-       123         85         29        190         61+bdeefh 
                                 80%          83%        75%        80%        77%        78%        76%        75%        82%        78%        80%        82%        91% 
 
Net: Not 
concerned                        22           12         15         14         15++gh     16         16         15          4          2          2         10          2 
                                  5%           4%         6%         5%        10%         5%         6%         8%         2%         2%         5%         4%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 21 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All with concerns related to children and Offensive language 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  491          302        272        331        169        367        308        222        153        119         48        266         82 
 
Effective sample                314          194        174        211        108        233        201        143        100         78         28        167         48 
 
Total                           449          283        242        301        152        318        271        193        150        110         36        232         66 
 
Mean Score                      1.7          1.6-       1.8k       1.7k       1.8k       1.7k       1.8k       1.8+aK     1.6        1.6        1.6        1.7        1.4- 
Standard deviation              .95          .91       1.02        .95       1.10        .97       1.01       1.06        .88        .86        .93        .90        .76 
Standard error                  .05          .07        .08        .07        .11        .06        .07        .09        .09        .10        .17        .07        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 21 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All with concerns related to children and Offensive language 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  491          377        196        132        123        359        189        274         72        102         49         35        304        356         26         68          ** 
 
Effective sample                314          243        124         90         78        237        117        172         47         67         31         24        197        229         15         45          ** 
 
Total                           449          336        169        133        101        339        176        233         70         98         48         33        281        321         21         64          ** 
 
1 - Mildly 
Concerned          (5.0)          7            5          4          3          1          6          4          5          1          *          -          5          6          7          *          2          ** 
                                  2%           2%         2%         2%         1%         2%         2%         2%         2%         *%         -%        14%         2%         2%         1%         3%         ** 
 
2                  (4.0)         15           11          6          9          6         15          6         13+         2          2          2          2         11         13          2          3          ** 
                                  3%           3%         4%         6%         6%         4%         3%         6%         3%         2%         3%         5%         4%         4%        12%         5%         ** 
 
3                  (3.0)         66           49         37++       22         20         56         27         41         11         26++a       5          4         49         53          2         16+         ** 
                                 15%          15%        22%        17%        19%        17%        16%        18%        15%        26%        10%        12%        18%        16%        10%        26%         ** 
 
4                  (2.0)         99           74         37         35         19         74         39         51         10         19         12          4         67         70          8          9          ** 
                                 22%          22%        22%        26%        19%        22%        22%        22%        14%        19%        26%        13%        24%        22%        38%        15%         ** 
 
5 - Very 
Concerned          (1.0)        259          195         83-        62-        54        186        100        120-        46c        49         29         18        146--      177          8         31          ** 
                                 58%          58%        49%        47%        54%        55%        57%        52%        65%        50%        61%        55%        52%        55%        39%        49%         ** 
 
(Never 
Considered this)                  2            2          2          2          2+         2          -          2          -          2          -          -          2          2          -          2++        ** 
                                  *%           1%         1%         1%         2%         1%         -%         1%         -%         2%         -%         -%         1%         1%         -%         3%         ** 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Net: Concerned                  359          269o       120--       97         73        260-       139o       171--       56         68-        41o        23        213-       247-        16         40--        ** 
                                 80%          80%        71%        73%        73%        77%        79%        74%        80%        69%        87%        69%        76%        77%        78%        63%         ** 
 
Net: Not 
concerned                        22           17         10         12+         6         21         10         18+         4          3          2          6         17         20          3          5          ** 
                                  5%           5%         6%         9%         6%         6%         5%         8%         5%         3%         3%        19%         6%         6%        12%         8%         ** 
 
Mean Score                      1.7          1.7        1.9++      1.9+       1.8        1.8+       1.7        1.8++      1.6        1.8        1.6        2.1+       1.8++      1.8+       2.0        2.0+         ** 
                                                                                                                                                                                                                   +j 
Standard deviation              .95          .95       1.03       1.06        .99        .99        .99       1.05       1.00        .94        .81       1.48       1.00       1.02       1.04       1.12          ** 
Standard error                  .05          .06        .09        .11        .11        .06        .09        .08        .15        .12        .15        .30        .07        .07        .27        .17          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 21 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All with concerns related to children and Offensive language 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  491          279          **         ** 
 
Effective sample                314          177          **         ** 
 
Total                           449          237          **         ** 
 
1 - Mildly 
Concerned          (5.0)          7            2          **         ** 
                                  2%           1%         **         ** 
 
2                  (4.0)         15           11          **         ** 
                                  3%           5%         **         ** 
 
3                  (3.0)         66           47++        **         ** 
                                 15%          20%         **         ** 
 
4                  (2.0)         99           51          **         ** 
                                 22%          22%         **         ** 
 
5 - Very 
Concerned          (1.0)        259          124-         **         ** 
                                 58%          52%         **         ** 
 
(Never 
Considered this)                  2            2          **         ** 
                                  *%           1%         **         ** 
 
(Don't know)                      -            -          **         ** 
                                  -%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  359          176--        **         ** 
                                 80%          74%         **         ** 
 
Net: Not 
concerned                        22           13          **         ** 
                                  5%           5%         **         ** 
 
Mean Score                      1.7          1.8+         **         ** 
Standard deviation              .95          .97          **         ** 
Standard error                  .05          .07          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 22 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All with concerns related to children and Offensive videos\pictures 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  669          289        380           81        119        132        114         97         90         36          200        246        223          159        203        152        155 
 
Effective sample                433          181        252           52         79         94         79         60         52         20          131        173        130          109        133        100         91 
 
Total                           617          264        354           70        102        133        121         85         70         36          172        254        191          156        184        137        141 
 
1 - Mildly 
Concerned          (5.0)          5            3          2            2          2          2          -          -          -          -            3          2          -            2          3          -          - 
                                  1%           1%         *%           3%         1%         1%         -%         -%         -%         -%           2%         1%         -%           1%         2%         -%         -% 
 
2                  (4.0)          4            *          3            -          -          -          1          -          2+         -            -          1          2            -          2          1          * 
                                  1%           *%         1%           -%         -%         -%         1%         -%         3%         -%           -%         1%         1%           -%         1%         1%         *% 
 
3                  (3.0)         41           21         20           16++BCDEf   7          5          3          3          5          1           23++Bc      8-         9            7         11         12         11 
                                  7%           8%         6%          23%         7%         4%         3%         4%         7%         3%          13%         3%         5%           4%         6%         9%         8% 
 
4                  (2.0)        137           56         81           13         22         28         35e        12         15         12           35         63         39           47+        36         28         26 
                                 22%          21%        23%          18%        22%        21%        29%        14%        21%        34%          20%        25%        20%          30%        20%        20%        18% 
 
5 - Very 
Concerned          (1.0)        429          181        248           39-        71         99a        79         70+Ad      48         22          110        178        141          101        132         93        104 
                                 70%          69%        70%          56%        70%        74%        65%        82%        69%        63%          64%        70%        74%          65%        72%        68%        74% 
 
(Never 
Considered this)                  2            2          -            1          -          -          2          -          -          -            1          2          -            -          -          2+         - 
                                  *%           1%         -%           1%         -%         -%         1%         -%         -%         -%           *%         1%         -%           -%         -%         2%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  566          237        329           52--       93A       126A       115A        82A        63a        35          145--      241+A      180a         147        168        121        129 
                                 92%          90%        93%          74%        92%        95%        95%        96%        90%        97%          84%        95%        94%          95%        91%        88%        92% 
 
Net: Not 
concerned                         9            4          5            2          2          2          1          -          2          -            3          3          2            2          5          1          * 
                                  1%           1%         1%           3%         1%         1%         1%         -%         3%         -%           2%         1%         1%           1%         3%         1%         *% 
 
Mean Score                      1.4          1.4        1.4          1.7++bCdE  1.4        1.3        1.4        1.2-       1.5        1.4          1.5++bc    1.4        1.3          1.4        1.4        1.4        1.3 
Standard deviation              .71          .75        .68          .99        .75        .66        .60        .50        .77        .56          .87        .64        .63          .69        .79        .71        .63 
Standard error                  .03          .06        .04          .14        .08        .07        .07        .06        .11        .13          .08        .05        .05          .07        .07        .07        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 22 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All with concerns related to children and Offensive videos\pictures 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  669          362        307           89        119        129        253        412          620         46 
 
Effective sample                433          242        191           60         81         88        171        258          393         40 
 
Total                           617          340        278           81        113        128        240        372          549         67 
 
1 - Mildly 
Concerned          (5.0)          5            5          -            -          -          -          -          5            5          - 
                                  1%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
2                  (4.0)          4            2          2            -          -          -          -          4            4          - 
                                  1%           1%         1%           -%         -%         -%         -%         1%           1%         -% 
 
3                  (3.0)         41           17         23            8          4         12         21         19           39          2 
                                  7%           5%         8%           9%         4%         9%         9%         5%           7%         3% 
 
4                  (2.0)        137           83         54           10-        30a        33a        51         86          117         19 
                                 22%          24%        19%          12%        26%        26%        21%        23%          21%        29% 
 
5 - Very 
Concerned          (1.0)        429          233        196           64         80         83        168        257          381         46 
                                 70%          68%        71%          79%        70%        65%        70%        69%          70%        69% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          2            2          - 
                                  *%           -%         1%           -%         -%         -%         -%         1%           *%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  566          316        250           73        109        116        219        342          499         65 
                                 92%          93%        90%          91%        96%        91%        91%        92%          91%        97% 
 
Net: Not 
concerned                         9            7          2            -          -          -          --         9+d          9          - 
                                  1%           2%         1%           -%         -%         -%         -%         2%           2%         -% 
 
Mean Score                      1.4          1.4        1.4          1.3        1.3        1.4        1.4        1.4          1.4        1.3 
Standard deviation              .71          .74        .67          .64        .55        .66        .65        .75          .73        .53 
Standard error                  .03          .05        .05          .08        .06        .07        .05        .05          .04        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 412 
Table 22 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All with concerns related to children and Offensive videos\pictures 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  669           29         27         33         43         25         30         40         34         34         68        156        150          557        112         74         38 
 
Effective sample                433           29         27         33         42         25         29         39         34         33         67        150        149          364         69         49         20 
 
Total                           617           41         47         50         76         34         55         68         59         60         12         46         70          524         93         69         25 
 
1 - Mildly 
Concerned          (5.0)          5            -          -          -          -          -          2          2          2          -          -          -          -            5          -          -          - 
                                  1%           -%         -%         -%         -%         -%         3%         2%         3%         -%         -%         -%         -%           1%         -%         -%         -% 
 
2                  (4.0)          4            -          -          -          -          1          -          -          2          -          -          1          -            4          -          -          - 
                                  1%           -%         -%         -%         -%         4%         -%         -%         3%         -%         -%         1%         -%           1%         -%         -%         -% 
 
3                  (3.0)         41            1          2          8+k        5          4          2          5          4          2          1          2          5           34          7          4          3 
                                  7%           3%         4%        15%         7%        12%         3%         7%         6%         3%         9%         4%         8%           6%         7%         5%        14% 
 
4                  (2.0)        137           11         12          8         13          5         15         14         21+K       17k         2          5--       14          109         28         22          6 
                                 22%          26%        26%        16%        18%        14%        27%        20%        36%        28%        16%        11%        20%          21%        30%        32%        23% 
 
5 - Very 
Concerned          (1.0)        429           29         33         33         57h        24         36         48         31-        41          9h        38++cHl    50h         370         59         43         16 
                                 70%          71%        70%        65%        75%        69%        66%        71%        53%        68%        75%        83%        72%          71%        63%        63%        63% 
 
(Never 
Considered this)                  2            -          -          2++        -          -          -          -          -          -          -          -          1            2          -          -          - 
                                  *%           -%         -%         3%         -%         -%         -%         -%         -%         -%         -%         -%         1%           *%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  566           40         45         41-        71         29         51         61         52         58c        11         43c        64          479         86         65         21 
                                 92%          97%        96%        81%        93%        84%        93%        91%        88%        97%        91%        95%        92%          91%        93%        95%        86% 
 
Net: Not 
concerned                         9            -          -          -          -          1          2          2          3+         -          -          1          -            9          -          -          - 
                                  1%           -%         -%         -%         -%         4%         3%         2%         6%         -%         -%         1%         -%           2%         -%         -%         -% 
 
Mean Score                      1.4          1.3        1.3        1.5        1.3        1.5        1.5        1.4        1.7+dKl    1.4        1.3        1.2--      1.4          1.4        1.4        1.4        1.5 
Standard deviation              .71          .55        .56        .76        .60        .87        .85        .82        .92        .55        .66        .58        .62          .72        .63        .59        .74 
Standard error                  .03          .10        .11        .14        .09        .18        .16        .13        .16        .09        .08        .05        .05          .04        .08        .08        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 22 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All with concerns related to children and Offensive videos\pictures 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  669          296         66        197         57         30          113        374          330        236        103         67          223        263        174          ** 
 
Effective sample                433          200         35        130         33         19           67        237          227        150         56         37          155        163        110          ** 
 
Total                           617          271         48        193         49         28           90        319          322        217         79         53          238        226        144          ** 
 
1 - Mildly 
Concerned          (5.0)          5            5+         -          -          -          -            -          3            -          3          2a         -            3          2          -          ** 
                                  1%           2%         -%         -%         -%         -%           -%         1%           -%         2%         2%         -%           1%         1%         -%         ** 
 
2                  (4.0)          4            2          -          1          -          *            2          *            2          *          2          2+b          2          -          2          ** 
                                  1%           1%         -%         1%         -%         1%           2%         *%           1%         *%         2%         3%           1%         -%         1%         ** 
 
3                  (3.0)         41           21          3         13          1          2            3         29+          22         18c         1          *           16         20          5          ** 
                                  7%           8%         6%         7%         1%         8%           3%         9%           7%         8%         1%         1%           7%         9%         4%         ** 
 
4                  (2.0)        137           69          7         41         10          7           23         62           68         47         22         14           50         45         40          ** 
                                 22%          25%        14%        21%        19%        25%          26%        19%          21%        22%        28%        26%          21%        20%        28%         ** 
 
5 - Very 
Concerned          (1.0)        429          172-        38        138         39         18           62        222          228        149         53         37          166        157         97          ** 
                                 70%          64%        80%        71%        79%        66%          69%        70%          71%        69%        67%        70%          70%        70%        67%         ** 
 
(Never 
Considered this)                  2            2          -          -          -          -            -          2            2          -          -          -            -          2          -          ** 
                                  *%           1%         -%         -%         -%         -%           -%         1%           1%         -%         -%         -%           -%         1%         -%         ** 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  566          241         45        179         49         25           86        284-         296        195         75         51          217        203        137          ** 
                                 92%          89%        94%        93%        99%        91%          95%        89%          92%        90%        95%        96%          91%        90%        95%         ** 
 
Net: Not 
concerned                         9            7          -          1          -          *            2          4            2          4          3a         2            5          2          2          ** 
                                  1%           3%         -%         1%         -%         1%           2%         1%           1%         2%         4%         3%           2%         1%         1%         ** 
 
Mean Score                      1.4          1.5++d     1.3        1.4        1.2        1.4          1.4        1.4          1.4        1.4        1.4        1.4          1.4        1.4        1.4          ** 
Standard deviation              .71          .82        .57        .64        .45        .69          .65        .75          .64        .78        .80        .67          .77        .71        .63          ** 
Standard error                  .03          .06        .10        .06        .08        .16          .08        .05          .04        .06        .11        .11          .06        .06        .06          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 22 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All with concerns related to children and Offensive videos\pictures 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  669          669        669        408        473          -          623        538        451        519         41          490        393        362        296        167 
 
Effective sample                433          433        433        270        306          -          402        345        289        338         28          311        249        221        175        114 
 
Total                           617          617        617        382        431          -          577        496        414        486         37          436        349        301        239        169 
 
1 - Mildly 
Concerned          (5.0)          5            5          5          3          3          -            3-         2-         2          ---        -            3          3          -          -          2 
                                  1%           1%         1%         1%         1%         -%           1%         *%         *%         -%         -%           1%         1%         -%         -%         1% 
 
2                  (4.0)          4            4          4          2          1          -            3          2          1          2          *            2          2          2          *          2 
                                  1%           1%         1%         1%         *%         -%           1%         *%         *%         *%         1%           *%         *%         1%         *%         1% 
 
3                  (3.0)         41           41         41         23         28          -           38         34         22         27          3           33         26         28+        23+         8 
                                  7%           7%         7%         6%         7%         -%           7%         7%         5%         6%         9%           7%         7%         9%        10%         5% 
 
4                  (2.0)        137          137        137         73-        89          -          130        113         92        108          7           95         83         68         48         40 
                                 22%          22%        22%        19%        21%         -%          22%        23%        22%        22%        18%          22%        24%        23%        20%        23% 
 
5 - Very 
Concerned          (1.0)        429          429        429        280+       308          -          402        346        296        347         26          303        235        204        167        116 
                                 70%          70%        70%        73%        71%         -%          70%        70%        71%        71%        71%          70%        67%        68%        70%        68% 
 
(Never 
Considered this)                  2            2          2          2          2          -            2          ---        2          2          1            -          -          -          -          2+a 
                                  *%           *%         *%         *%         *%         -%           *%         -%         *%         *%         1%           -%         -%         -%         -%         1% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  566          566        566        352        397          -          531        459        387+       455++       33          398        318        272        215        155 
                                 92%          92%        92%        92%        92%         -%          92%        92%        93%        94%        89%          91%        91%        90%        90%        92% 
 
Net: Not 
concerned                         9            9          9          6          4          -            7          4-         3          2--        *            5          5          2          *          4 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         *%         1%           1%         1%         1%         *%         2% 
 
Mean Score                      1.4          1.4        1.4        1.4        1.4          -          1.4        1.4        1.4-       1.3--      1.4          1.4        1.4        1.4        1.4        1.4 
Standard deviation              .71          .71        .71        .70        .68          -          .69        .66        .64        .60        .69          .71        .73        .68        .66        .73 
Standard error                  .03          .03        .03        .04        .04          -          .03        .04        .04        .03        .13          .04        .05        .05        .05        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 22 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All with concerns related to children and Offensive videos\pictures 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  669          184        472          431        486        390        305        431          325        219         78         47          333        205         87         44 
 
Effective sample                433          111        313          276        311        252        193        272          203        147         54         29          216        137         55         26 
 
Total                           617          153        448          394        445        358        269        384          296        207         80         34          320        192         74         32 
 
1 - Mildly 
Concerned          (5.0)          5            -          3            2          2          2          2          2            -          3          2a         -            -          3          2a         - 
                                  1%           -%         1%           *%         *%         *%         1%         *%           -%         1%         2%         -%           -%         2%         2%         -% 
 
2                  (4.0)          4            -          4            2          2          3          2          3            2          2          -          -            2          2          -          - 
                                  1%           -%         1%           *%         *%         1%         1%         1%           1%         1%         -%         -%           1%         1%         -%         -% 
 
3                  (3.0)         41           12         29           22         34         17         13         28           12-        20a         7          2           13-        14         12++A       2 
                                  7%           8%         7%           6%         8%         5%         5%         7%           4%        10%         9%         6%           4%         7%        17%         5% 
 
4                  (2.0)        137           35         99           67--       86-        52--       40--       65--         72         38         17          9           76         45          9          6 
                                 22%          23%        22%          17%        19%        15%        15%        17%          24%        19%        21%        26%          24%        24%        12%        20% 
 
5 - Very 
Concerned          (1.0)        429          106        310          302++      322+       284++      213++      285++        210        144         52         23          229        126         49         24 
                                 70%          69%        69%          77%        72%        79%        79%        74%          71%        69%        65%        68%          72%        66%        67%        75% 
 
(Never 
Considered this)                  2            -          2            -          --         -          -          1            1          -          2+         -            -          1          2++a       - 
                                  *%           -%         1%           -%         -%         -%         -%         *%           *%         -%         2%         -%           -%         *%         2%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  566          141        410          369        408        336+       253        350          282++bc    182         69         32          305++bC    172c        58--       31 
                                 92%          92%        91%          94%        92%        94%        94%        91%          95%        88%        87%        94%          95%        90%        79%        95% 
 
Net: Not 
concerned                         9            -          7            3          3          5          3          5            2          5          2          -            2          5          2          - 
                                  1%           -%         2%           1%         1%         1%         1%         1%           1%         2%         2%         -%           1%         3%         2%         -% 
 
Mean Score                      1.4          1.4        1.4          1.3--      1.4        1.3--      1.3--      1.4          1.3        1.5        1.5        1.4          1.3-       1.5a       1.6a       1.3 
Standard deviation              .71          .63        .72          .63        .67        .64        .64        .69          .58        .82        .85        .60          .58        .81        .95        .56 
Standard error                  .03          .06        .04          .04        .04        .04        .05        .04          .04        .07        .12        .11          .04        .07        .13        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 22 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All with concerns related to children and Offensive videos\pictures 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  669           37 
 
Effective sample                433           21 
 
Total                           617           25 
 
1 - Mildly 
Concerned          (5.0)          5            - 
                                  1%           -% 
 
2                  (4.0)          4            - 
                                  1%           -% 
 
3                  (3.0)         41            2 
                                  7%           6% 
 
4                  (2.0)        137            6 
                                 22%          24% 
 
5 - Very 
Concerned          (1.0)        429           18 
                                 70%          69% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  566           24 
                                 92%          94% 
 
Net: Not 
concerned                         9            - 
                                  1%           -% 
 
Mean Score                      1.4          1.4 
Standard deviation              .71          .61 
Standard error                  .03          .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 22 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All with concerns related to children and Offensive videos\pictures 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  669          398        362        436        220        503        412        311        209        137         53        352        104 
 
Effective sample                433          253        232        282        143        326        272        203        143         92         32        223         66 
 
Total                           617          367        325        402        200        453        377        282        219        132         41        309         96 
 
1 - Mildly 
Concerned          (5.0)          5            3          5          2          3          3          3          2          -          -          -          -          - 
                                  1%           1%         1%         *%         2%         1%         1%         1%         -%         -%         -%         -%         -% 
 
2                  (4.0)          4            *          *          *-         *          2          3          3          *          -          -          -          - 
                                  1%           *%         *%         *%         *%         *%         1%         1%         *%         -%         -%         -%         -% 
 
3                  (3.0)         41           21         32++cg     19-        21+cg      33         29         22          9          9          -         21          5 
                                  7%           6%        10%         5%        10%         7%         8%         8%         4%         6%         -%         7%         6% 
 
4                  (2.0)        137           89         74         94         48        112+        90         76+        56         22          7         73         17 
                                 22%          24%        23%        23%        24%        25%        24%        27%        26%        16%        17%        24%        18% 
 
5 - Very 
Concerned          (1.0)        429          251        214        287        125-       301-       249        180-       152        102bdef     34bdef    214         73d 
                                 70%          69%        66%        71%        63%        67%        66%        64%        69%        77%        83%        69%        77% 
 
(Never 
Considered this)                  2            2          1          1          2          2          2          -          2          -          -          -          - 
                                  *%           *%         *%         *%         1%         *%         1%         -%         1%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  566          341d       287--      381++BDe   173--      413        339        256        208bd      124         41bd      288d        90 
                                 92%          93%        88%        95%        87%        91%        90%        91%        95%        94%       100%        93%        94% 
 
Net: Not 
concerned                         9            4          5          2-         4j         5          6          5j         *          -          -          --         - 
                                  1%           1%         2%         *%         2%         1%         2%         2%         *%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 22 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All with concerns related to children and Offensive videos\pictures 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  669          398        362        436        220        503        412        311        209        137         53        352        104 
 
Effective sample                433          253        232        282        143        326        272        203        143         92         32        223         66 
 
Total                           617          367        325        402        200        453        377        282        219        132         41        309         96 
 
Mean Score                      1.4          1.4        1.5++chi   1.3-       1.5+cghijk 1.4i       1.5i       1.5+chi    1.3        1.3        1.2-       1.4        1.3 
Standard deviation              .71          .68        .80        .61        .82        .71        .75        .74        .56        .58        .38        .61        .57 
Standard error                  .03          .04        .05        .04        .07        .04        .05        .05        .05        .06        .07        .04        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 22 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All with concerns related to children and Offensive videos\pictures 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  669          503        251        178        167        499        245        363         96        134         69         47        414        471         37         98         28 
 
Effective sample                433          328        164        118        110        332        150        235         62         87         42         30        271        309         19         64         16 
 
Total                           617          457        224        174        151        479        226        322         93        122         64         41        388        436         22         97         21 
 
1 - Mildly 
Concerned          (5.0)          5            3          2          5++e       2          2-         5+e        5          -          3+e        -          2          5          5          -          -          - 
                                  1%           1%         1%         3%         1%         *%         2%         2%         -%         3%         -%         4%         1%         1%         -%         -%         -% 
 
2                  (4.0)          4            2          -          *          -          2          *          *          -          -          *          *          2          --         -          *          - 
                                  1%           *%         -%         *%         -%         *%         *%         *%         -%         -%         *%         1%         *%         -%         -%         *%         -% 
 
3                  (3.0)         41           31         20         14         24         34          9         25          3         12          3          6         35+        34          3          7          * 
                                                                        ++AEFgHlm 
                                  7%           7%         9%         8%        16%         7%         4%         8%         3%        10%         5%        15%         9%         8%        14%         7%         2% 
 
4                  (2.0)        137          108         56         49         36        120++       64+        76         19         30         17         11         92        104          8         31+         5 
                                 22%          24%        25%        28%        24%        25%        28%        24%        20%        24%        26%        25%        24%        24%        35%        32%        26% 
 
5 - Very 
Concerned          (1.0)        429          310d       146        106-        86--      320-       146        214         72cDio     75         43         23        252--      291         11         58         13 
                                 70%          68%        65%        61%        57%        67%        65%        67%        77%        61%        68%        55%        65%        67%        51%        60%        64% 
 
(Never 
Considered this)                  2            2          1          -          2+         2          2          1          -          2+         -          -          2          2          -          -          2 
                                  *%           *%         *%         -%         1%         *%         1%         *%         -%         2%         -%         -%         1%         1%         -%         -%         8% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  566          418D       202d       155        123--      439D       210D       291d        90Dilq    105-        60d        33        344--      394d        19         90d        19 
                                 92%          92%        90%        89%        81%        92%        93%        90%        97%        86%        94%        81%        89%        91%        86%        93%        90% 
 
Net: Not 
concerned                         9            5          2          5          2          3-         5          5          -          3          *          2          7          5          -          *          - 
                                  1%           1%         1%         3%         1%         1%         2%         2%         -%         3%         *%         4%         2%         1%         -%         *%         -% 
 
Mean Score                      1.4          1.4        1.5h       1.6++h     1.6++aeHm  1.4        1.5        1.5        1.3        1.6+h      1.4        1.7+aeH    1.5++h     1.4        1.6h       1.5h       1.3 
Standard deviation              .71          .70        .71        .87        .83        .67        .77        .77        .50        .89        .60       1.00        .78        .73        .74        .64        .53 
Standard error                  .03          .04        .06        .08        .08        .04        .06        .05        .06        .10        .09        .18        .05        .04        .17        .08        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 22 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All with concerns related to children and Offensive videos\pictures 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  669          366          **         ** 
 
Effective sample                433          233          **         ** 
 
Total                           617          312          **         ** 
 
1 - Mildly 
Concerned          (5.0)          5            2          **         ** 
                                  1%           *%         **         ** 
 
2                  (4.0)          4            2          **         ** 
                                  1%           1%         **         ** 
 
3                  (3.0)         41           30++f       **         ** 
                                  7%          10%         **         ** 
 
4                  (2.0)        137           72          **         ** 
                                 22%          23%         **         ** 
 
5 - Very 
Concerned          (1.0)        429          203          **         ** 
                                 70%          65%         **         ** 
 
(Never 
Considered this)                  2            2          **         ** 
                                  *%           1%         **         ** 
 
(Don't know)                      -            -          **         ** 
                                  -%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  566          276-         **         ** 
                                 92%          89%         **         ** 
 
Net: Not 
concerned                         9            3          **         ** 
                                  1%           1%         **         ** 
 
Mean Score                      1.4          1.5h         **         ** 
Standard deviation              .71          .73          **         ** 
Standard error                  .03          .05          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 23 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All with concerns related to children and Violent\ disturbing content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  754          340        414           89        142        138        139        113         95         38          231        277        246          177        247        145        185 
 
Effective sample                497          220        277           59         93         98         97         74         59         21          152        195        152          124        164         97        114 
 
Total                           739          339        400           87        122        142        149        111         85         43          209        292        239          177        235        141        186 
 
1 - Mildly 
Concerned          (5.0)          3            3          -            2+         2          -          -          -          -          -            3+         -          -            2          2          -          - 
                                  *%           1%         -%           2%         1%         -%         -%         -%         -%         -%           2%         -%         -%           1%         1%         -%         -% 
 
2                  (4.0)         11           10+b        1-           1          *          1          1          4          3          -            1          3          7            6+         2          1          2 
                                  1%           3%         *%           1%         *%         1%         1%         3%         4%         -%           1%         1%         3%           4%         1%         *%         1% 
 
3                  (3.0)         45           27         18            8e         8e         9e        13e         *-         7e         *           16         22          8           13         14         10          8 
                                  6%           8%         5%           9%         6%         7%         8%         *%         9%         1%           8%         7%         3%           7%         6%         7%         4% 
 
4                  (2.0)        152           77         75           20f        33F        31f        30f        17          7--       14           53c        62         37           35         52         32         33 
                                 21%          23%        19%          23%        27%        22%        20%        15%         8%        33%          25%        21%        16%          20%        22%        23%        18% 
 
5 - Very 
Concerned          (1.0)        524          220--      304++A        56         79        100        104         90+ab      68         26          136        204        184+a        121        163         97        143 
                                 71%          65%        76%          65%        65%        71%        69%        82%        80%        61%          65%        70%        77%          68%        69%        69%        77% 
 
(Never 
Considered this)                  4            2          2            -          -          -          2          -          -          2            -          2          2            -          2          2          - 
                                  1%           1%         *%           -%         -%         -%         1%         -%         -%         5%           -%         1%         1%           -%         1%         1%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  676          297--      379++A        76        113        132        134        107f        75         40          189        266        222          155        215        129        176 
                                 91%          87%        95%          88%        92%        92%        90%        97%        87%        94%          90%        91%        93%          88%        91%        91%        95% 
 
Net: Not 
concerned                        14           13++B       1--          3          2          1          1          4          3          -            4          3          7            8+         3          1          2 
                                  2%           4%         *%           3%         1%         1%         1%         3%         4%         -%           2%         1%         3%           5%         1%         *%         1% 
 
Mean Score                      1.4          1.5++B     1.3--        1.5e       1.5        1.4        1.4        1.3        1.4        1.4          1.5c       1.4        1.3          1.5d       1.4        1.4        1.3 
Standard deviation              .71          .84        .56          .87        .74        .66        .69        .62        .81        .50          .79        .67        .68          .86        .70        .64        .61 
Standard error                  .03          .06        .03          .11        .08        .07        .07        .07        .11        .11          .06        .05        .06          .08        .05        .07        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 23 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All with concerns related to children and Violent\ disturbing content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  754          424        330          100        136        138        285        463          691         59 
 
Effective sample                497          288        210           72         94         92        195        297          444         51 
 
Total                           739          412        328          103        133        135        280        450          646         88 
 
1 - Mildly 
Concerned          (5.0)          3            3          -            -          -          -          -          3            3          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
2                  (4.0)         11            8          3            1          -          1          3          8           11          - 
                                  1%           2%         1%           1%         -%         1%         1%         2%           2%         -% 
 
3                  (3.0)         45           28         18            6          6         11         20         25           45          * 
                                  6%           7%         5%           6%         4%         8%         7%         6%           7%         *% 
 
4                  (2.0)        152           87         65           29         38+e       33         67         84          137         15 
                                 21%          21%        20%          28%        28%        24%        24%        19%          21%        17% 
 
5 - Very 
Concerned          (1.0)        524          284        240           67         90         90        189        325          446-        73+a 
                                 71%          69%        73%          65%        67%        67%        68%        72%          69%        83% 
 
(Never 
Considered this)                  4            2          2            -          -          -          -          4            4          - 
                                  1%           1%         *%           -%         -%         -%         -%         1%           1%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  676          370        305           96        127        123        257        410          583-        88+a 
                                 91%          90%        93%          93%        96%        91%        92%        91%          90%       100% 
 
Net: Not 
concerned                        14           11          3            1          -          1          3         11           14          - 
                                  2%           3%         1%           1%         -%         1%         1%         3%           2%         -% 
 
Mean Score                      1.4          1.4        1.3          1.4        1.4        1.4        1.4        1.4          1.4+b      1.2- 
Standard deviation              .71          .77        .62          .67        .56        .69        .67        .74          .74        .40 
Standard error                  .03          .05        .04          .08        .06        .07        .05        .04          .04        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 23 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All with concerns related to children and Violent\ disturbing content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  754           32         40         40         52         27         34         48         42         48         85        158        148          635        119         81         38 
 
Effective sample                497           31         39         40         51         27         34         47         41         47         84        151        147          425         73         53         20 
 
Total                           739           47         70         62         92         37         62         82         75         84         15         45         69          636        103         78         25 
 
1 - Mildly 
Concerned          (5.0)          3            -          -          -          -          -          2+         2          -          -          -          -          -            3          -          -          - 
                                  *%           -%         -%         -%         -%         -%         3%         2%         -%         -%         -%         -%         -%           1%         -%         -%         -% 
 
2                  (4.0)         11            -          -          1          4          1          -          1          2          -          -          1          1            9          2          1          1 
                                  1%           -%         -%         2%         4%         4%         -%         2%         2%         -%         -%         1%         1%           1%         2%         2%         2% 
 
3                  (3.0)         45            -          4          8aI        5          5          3          8i         5          -          1aI        2i         4i          37          8          5          3 
                                  6%           -%         5%        13%         6%        14%         6%        10%         7%         -%         4%         4%         6%           6%         8%         7%        11% 
 
4                  (2.0)        152           11k        12         14k        16          6         15k        24K        20K        12          4K         3--       13K         128         24         19          5 
                                 21%          23%        17%        23%        17%        17%        25%        30%        27%        15%        27%         7%        19%          20%        23%        25%        19% 
 
5 - Very 
Concerned          (1.0)        524           36g        54g        37         67g        24         41         44--       48         72+CfGhj   10         39         51g         455         69         52         17 
                                                                                                                                                     ++CdfGHJL 
                                 71%          77%        77%        59%        73%        65%        67%        54%        64%        85%        69%        87%        74%          71%        67%        67%        67% 
 
(Never 
Considered this)                  4            -          -          2          -          -          -          2+         -          -          -          -          -            4          -          -          - 
                                  1%           -%         -%         3%         -%         -%         -%         3%         -%         -%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  676           47cgj      67         51-        83         30         57         68-        68         84         14         42cg       64          583         93         71         21 
                                                                                                                               +CdfGhJkl 
                                 91%         100%        95%        82%        90%        82%        92%        83%        91%       100%        96%        94%        93%          92%        90%        91%        87% 
 
Net: Not 
concerned                        14            -          -          1          4          1          2          3          2          -          -          1          1           12          2          1          1 
                                  2%           -%         -%         2%         4%         4%         3%         4%         2%         -%         -%         1%         1%           2%         2%         2%         2% 
 
Mean Score                      1.4          1.2        1.3        1.6aIK     1.4i       1.6Ik      1.5i       1.6++abIKl 1.5Ik      1.1-       1.4I       1.2--      1.3i         1.4        1.4        1.4        1.5 
Standard deviation              .71          .43        .56        .81        .78        .88        .85        .89        .73        .35        .58        .58        .63          .71        .73        .71        .79 
Standard error                  .03          .08        .09        .13        .11        .17        .15        .13        .11        .05        .06        .05        .05          .03        .09        .10        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 23 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All with concerns related to children and Violent\ disturbing content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  754          322         78        217         67         39          126        423          372        272        110         66          230        311        201          ** 
 
Effective sample                497          223         41        147         39         25           78        269          261        176         61         37          161        197        133          ** 
 
Total                           739          317         58        229         59         39          118        372          381        261         98         59          256        285        184          ** 
 
1 - Mildly 
Concerned          (5.0)          3            3          -          -          -          -            -          3            -          3+         -          -            2          2          -          ** 
                                  *%           1%         -%         -%         -%         -%           -%         1%           -%         1%         -%         -%           1%         1%         -%         ** 
 
2                  (4.0)         11            9+         -          2          -          -            -          8            4          5          2          2            2          3          6+         ** 
                                  1%           3%         -%         1%         -%         -%           -%         2%           1%         2%         2%         3%           1%         1%         4%         ** 
 
3                  (3.0)         45           24          3         16          1          1            5         28           27         16          3          1            9         19         17a         ** 
                                  6%           8%         5%         7%         1%         2%           4%         7%           7%         6%         3%         2%           3%         7%         9%         ** 
 
4                  (2.0)        152           77          9         44         12          8           29         70           72         56         23         13           55         61         35          ** 
                                 21%          24%        15%        19%        20%        19%          25%        19%          19%        22%        24%        23%          22%        21%        19%         ** 
 
5 - Very 
Concerned          (1.0)        524          204--       46a       164         46         31           83        259          276        180         67         40          186        201        125          ** 
                                 71%          64%        80%        72%        78%        79%          71%        70%          73%        69%        69%        68%          73%        70%        68%         ** 
 
(Never 
Considered this)                  4            -          -          4+         -          -            -          4            2          -          2+b        2++aB        2          -          -          ** 
                                  1%           -%         -%         2%         -%         -%           -%         1%           *%         -%         2%         4%           1%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  676          281-        55        208         58         38          112        329-         349        237         90         54          242c       261        161          ** 
                                 91%          89%        95%        91%        99%        98%          96%        88%          92%        91%        93%        91%          95%        92%        87%         ** 
 
Net: Not 
concerned                        14           13++        -          2          -          -            -         11            4          9          2          2            4          4          6          ** 
                                  2%           4%         -%         1%         -%         -%           -%         3%           1%         3%         2%         3%           1%         2%         4%         ** 
 
Mean Score                      1.4          1.5++bcd   1.2        1.4        1.2        1.2          1.3        1.4          1.4        1.4        1.4        1.4          1.3        1.4        1.5          ** 
Standard deviation              .71          .84        .53        .65        .46        .47          .56        .80          .66        .81        .64        .68          .65        .71        .80          ** 
Standard error                  .03          .06        .08        .05        .07        .09          .06        .05          .04        .06        .08        .11          .05        .05        .07          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 23 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All with concerns related to children and Violent\ disturbing content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  754          754        754        429        497          -          685        582        500        576         59          571        446        420        341        173 
 
Effective sample                497          497        497        283        326          -          450        382        326        379         42          370        289        263        211        120 
 
Total                           739          739        739        402        474          -          670        568        485        565         62          540        419        375        296        187 
 
1 - Mildly 
Concerned          (5.0)          3            3          3          3          3          -            2          2          --         ---        -            3          3          -          -          - 
                                  *%           *%         *%         1%         1%         -%           *%         *%         -%         -%         -%           1%         1%         -%         -%         -% 
 
2                  (4.0)         11           11         11          2          3-         -            6--        6          3-         1--        5++ABCD      7          4          7          6          3 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         *%         9%           1%         1%         2%         2%         2% 
 
3                  (3.0)         45           45         45         26         31          -           41         36         22-        33          4           37         30         29         24          9 
                                  6%           6%         6%         7%         6%         -%           6%         6%         5%         6%         7%           7%         7%         8%         8%         5% 
 
4                  (2.0)        152          152        152         70         90          -          138        115         99        109         13          104         90         75         56         46 
                                 21%          21%        21%        17%        19%         -%          21%        20%        20%        19%        22%          19%        22%        20%        19%        25% 
 
5 - Very 
Concerned          (1.0)        524          524        524        298        346          -          481        409        359+e      419++e      36          386        292        261        211        127 
                                 71%          71%        71%        74%        73%         -%          72%        72%        74%        74%        59%          71%        70%        70%        71%        68% 
 
(Never 
Considered this)                  4            4          4          2          2          -            2--        2          2          2          2++ABcD      2          -          2          -          2 
                                  1%           1%         1%         *%         *%         -%           *%         *%         *%         *%         4%           *%         -%         1%         -%         1% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  676          676        676        368        435          -          619++e     523e       458++E     529++E      50-         490        382        336        267        173 
                                 91%          91%        91%        92%        92%         -%          92%        92%        95%        94%        81%          91%        91%        90%        90%        93% 
 
Net: Not 
concerned                        14           14         14          6          6          -            7--        7          3--        1--        5++ABCD     11          7          7          6          3 
                                  2%           2%         2%         1%         1%         -%           1%         1%         1%         *%         9%           2%         2%         2%         2%         2% 
 
Mean Score                      1.4          1.4        1.4        1.4        1.4          -          1.4--      1.4        1.3--      1.3--      1.6+abCD     1.4        1.4        1.4        1.4        1.4 
Standard deviation              .71          .71        .71        .70        .69          -          .66        .68        .58        .59        .96          .73        .73        .72        .72        .67 
Standard error                  .03          .03        .03        .04        .04          -          .03        .03        .03        .03        .15          .04        .04        .04        .05        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 23 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All with concerns related to children and Violent\ disturbing content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  754          216        518          480        537        444        326        450          349        272         87         46          370        243        101         40 
 
Effective sample                497          132        350          314        352        296        210        288          225        188         57         28          248        161         66         23 
 
Total                           739          184        529          472        523        438        309        419          344        278         82         35          380        235         92         32 
 
1 - Mildly 
Concerned          (5.0)          3            -          2            --         --         -          -          -            -          2          2+a        -            -          2          2a         - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         1%         2%         -%           -%         1%         2%         -% 
 
2                  (4.0)         11            2          9            5          5          5          5          5            8          3          *          -            6          5          *          - 
                                  1%           1%         2%           1%         1%         1%         2%         1%           2%         1%         *%         -%           2%         2%         *%         -% 
 
3                  (3.0)         45           15         30           19-        28         14--       14         19           11-        25+a        2          7           17         20          6          2 
                                  6%           8%         6%           4%         5%         3%         4%         4%           3%         9%         3%        20%           4%         9%         7%         7% 
 
4                  (2.0)        152           32        115           82-       103         69--       53         79           61         65         21          5           67         53         28+a        4 
                                 21%          17%        22%          17%        20%        16%        17%        19%          18%        23%        26%        14%          18%        23%        30%        13% 
 
5 - Very 
Concerned          (1.0)        524          135        369          365++      384+       348++      238+       316+         262+b      182-        57         23          288+bc     154         56         25 
                                 71%          74%        70%          77%        74%        79%        77%        75%          76%        65%        69%        67%          76%        65%        61%        79% 
 
(Never 
Considered this)                  4            -          4            --         2          2          -          2            2          2          -          -            2          2          -          - 
                                  1%           -%         1%           -%         *%         *%         -%         *%           1%         1%         -%         -%           1%         1%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  676          167        483          448++      488+       417++      290        394+         322        248         78         28          355        207         84         29 
                                 91%          91%        91%          95%        93%        95%        94%        94%          94%        89%        95%        80%          93%        88%        91%        93% 
 
Net: Not 
concerned                        14            2         11            5          5-         5          5          5            8          4          2          -            6          6          2          - 
                                  2%           1%         2%           1%         1%         1%         2%         1%           2%         1%         2%         -%           2%         3%         2%         -% 
 
Mean Score                      1.4          1.4        1.4          1.3--      1.3--      1.3--      1.3-       1.3--        1.3-       1.5a       1.4        1.5          1.3--      1.5+a      1.5a       1.3 
Standard deviation              .71          .67        .71          .59        .63        .57        .63        .62          .65        .74        .76        .81          .63        .79        .80        .60 
Standard error                  .03          .06        .04          .03        .03        .03        .04        .04          .04        .05        .10        .15          .04        .06        .10        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 23 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All with concerns related to children and Violent\ disturbing content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  754           32 
 
Effective sample                497           18 
 
Total                           739           23 
 
1 - Mildly 
Concerned          (5.0)          3            - 
                                  *%           -% 
 
2                  (4.0)         11            - 
                                  1%           -% 
 
3                  (3.0)         45            2 
                                  6%          10% 
 
4                  (2.0)        152            4 
                                 21%          19% 
 
5 - Very 
Concerned          (1.0)        524           16 
                                 71%          72% 
 
(Never 
Considered this)                  4            - 
                                  1%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  676           21 
                                 91%          90% 
 
Net: Not 
concerned                        14            - 
                                  2%           -% 
 
Mean Score                      1.4          1.4 
Standard deviation              .71          .67 
Standard error                  .03          .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 23 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All with concerns related to children and Violent\ disturbing content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  754          455        405        502        240        571        460        353        242        165         71        407        125 
 
Effective sample                497          299        266        332        161        377        306        234        168        113         43        268         79 
 
Total                           739          451        387        484        238        546        437        340        262        163         58        382        118 
 
1 - Mildly 
Concerned          (5.0)          3            2          3          --         3+c        2          2          2          -          -          -          -          - 
                                  *%           *%         1%         -%         1%         *%         *%         *%         -%         -%         -%         -%         -% 
 
2                  (4.0)         11            7          8          9          4          7          4          5          3          2          -          7          3 
                                  1%           1%         2%         2%         2%         1%         1%         1%         1%         1%         -%         2%         2% 
 
3                  (3.0)         45           29         34+        24         17         37         31         28         12         14          3         24          7 
                                  6%           6%         9%         5%         7%         7%         7%         8%         5%         8%         5%         6%         6% 
 
4                  (2.0)        152           98         82        103         59        124        105+        80         63         33         12         77         18 
                                 21%          22%        21%        21%        25%        23%        24%        24%        24%        20%        21%        20%        15% 
 
5 - Very 
Concerned          (1.0)        524          314        261        349        154-       375        295-       226-       184        115         43        273         89 
                                 71%          70%        67%        72%        65%        69%        67%        66%        70%        70%        74%        71%        76% 
 
(Never 
Considered this)                  4            2          -          --         -          2          -          -          -          -          -          2          - 
                                  1%           *%         -%         -%         -%         *%         -%         -%         -%         -%         -%         *%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  676          412        343-       452+b      213        499        400        306        247b       147         55        350        107 
                                 91%          91%        88%        93%        90%        91%        91%        90%        94%        91%        95%        92%        91% 
 
Net: Not 
concerned                        14            8         11          9          8          9          6          7          3          2          -          7          3 
                                  2%           2%         3%         2%         3%         2%         1%         2%         1%         1%         -%         2%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 23 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All with concerns related to children and Violent\ disturbing content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  754          455        405        502        240        571        460        353        242        165         71        407        125 
 
Effective sample                497          299        266        332        161        377        306        234        168        113         43        268         79 
 
Total                           739          451        387        484        238        546        437        340        262        163         58        382        118 
 
Mean Score                      1.4          1.4        1.5++      1.4        1.5+c      1.4        1.4        1.5+       1.4        1.4        1.3        1.4        1.4 
Standard deviation              .71          .71        .81        .66        .82        .70        .70        .75        .62        .69        .57        .69        .71 
Standard error                  .03          .04        .05        .04        .06        .04        .04        .05        .05        .06        .09        .04        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 23 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All with concerns related to children and Violent\ disturbing content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  754          561        283        198        184        567        295        424        116        162         78         59        469        540         38        107         34 
 
Effective sample                497          371        185        137        123        388        193        281         76        112         49         39        319        362         20         72         22 
 
Total                           739          534        259        211        172        581        303        402        115        166         77         58        477        527         26        107         31 
 
1 - Mildly 
Concerned          (5.0)          3            2          -          3+q        -          2          3          3          -          2          -          2+beQ      3          3          -          -          - 
                                  *%           *%         -%         2%         -%         *%         1%         1%         -%         1%         -%         3%         1%         1%         -%         -%         -% 
 
2                  (4.0)         11            7          1          5          *         11          5         11+b        4b         2          2          1          8          8          *          3          - 
                                  1%           1%         *%         2%         *%         2%         2%         3%         3%         1%         2%         2%         2%         1%         1%         3%         -% 
 
3                  (3.0)         45           40         20         16         11         41         16         36++        6         10          4          9+f       34         38          1          6          4 
                                  6%           7%         8%         8%         7%         7%         5%         9%         5%         6%         5%        15%         7%         7%         4%         6%        12% 
 
4                  (2.0)        152          126++       53         47         49+       131+        68         87         22         42         18         11        105        112          8         27          5 
                                 21%          24%        21%        22%        29%        23%        22%        22%        19%        25%        24%        18%        22%        21%        29%        25%        15% 
 
5 - Very 
Concerned          (1.0)        524          359--      186        140        112        392--      208        264--       83        110         53         36        327        365         17         70         23 
                                 71%          67%        72%        66%        65%        68%        69%        66%        73%        66%        69%        62%        69%        69%        66%        66%        73% 
 
(Never 
Considered this)                  4            --         -          -          -          4          2          2          -          -          -          -          --         2          -          -          - 
                                  1%           -%         -%         -%         -%         1%         1%         *%         -%         -%         -%         -%         -%         *%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  676          486k       239k       187        161k       523        276k       351--      105        152         71         47--      432k       477         25         97         27 
                                 91%          91%        92%        88%        93%        90%        91%        87%        92%        92%        93%        80%        91%        90%        95%        91%        88% 
 
Net: Not 
concerned                        14            9          1-         8+bdq      *         12          9b        14++bq      4b         3          2          3Bdq      11         11          *          3          - 
                                  2%           2%         *%         4%         *%         2%         3%         3%         3%         2%         2%         5%         2%         2%         1%         3%         -% 
 
Mean Score                      1.4          1.4+       1.4        1.5+       1.4        1.4++      1.4        1.5++b     1.4        1.5        1.4        1.7+bq     1.4        1.4        1.4        1.5        1.4 
Standard deviation              .71          .72        .63        .86        .62        .73        .77        .83        .74        .75        .70       1.00        .76        .75        .65        .73        .70 
Standard error                  .03          .04        .05        .07        .06        .04        .06        .05        .08        .07        .10        .16        .04        .04        .14        .09        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 23 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All with concerns related to children and Violent\ disturbing content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  754          415          **         ** 
 
Effective sample                497          267          **         ** 
 
Total                           739          374          **         ** 
 
1 - Mildly 
Concerned          (5.0)          3            -          **         ** 
                                  *%           -%         **         ** 
 
2                  (4.0)         11            2          **         ** 
                                  1%           1%         **         ** 
 
3                  (3.0)         45           29          **         ** 
                                  6%           8%         **         ** 
 
4                  (2.0)        152           89          **         ** 
                                 21%          24%         **         ** 
 
5 - Very 
Concerned          (1.0)        524          252          **         ** 
                                 71%          67%         **         ** 
 
(Never 
Considered this)                  4            2          **         ** 
                                  1%           *%         **         ** 
 
(Don't know)                      -            -          **         ** 
                                  -%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  676          341k         **         ** 
                                 91%          91%         **         ** 
 
Net: Not 
concerned                        14            2-         **         ** 
                                  2%           1%         **         ** 
 
Mean Score                      1.4          1.4          **         ** 
Standard deviation              .71          .66          **         ** 
Standard error                  .03          .04          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 24 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with concerns related to children and  Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  408          192        216           50         64         73         68         63         65         25          114        141        153          111        130         72         95 
 
Effective sample                268          125        143           32         42         54         48         44         37         14           74        101         94           78         87         47         57 
 
Total                           393          188        205           43         53         77         73         69         51         27           97        149        147          114        120         67         92 
 
1 - Mildly 
Concerned          (5.0)          1            *          *            *          -          -          *          -          -          -            *          *          -            *          -          *          - 
                                  *%           *%         *%           1%         -%         -%         1%         -%         -%         -%           *%         *%         -%           *%         -%         1%         -% 
 
2                  (4.0)         17            9          8            2          4          2          7+e        -          2          -            6          9          2            4          4          4          6 
                                  4%           5%         4%           5%         7%         2%        10%         -%         4%         -%           6%         6%         1%           3%         3%         5%         6% 
 
3                  (3.0)         57           27         30           10e         8         14         14          4          7          *           18c        27c        12-          14         19          9         15 
                                 15%          14%        15%          23%        15%        18%        19%         6%        14%         1%          19%        18%         8%          12%        16%        14%        16% 
 
4                  (2.0)         91           38         53            8         13         18         11         19         13         10           20         29         42           24         39+d       12         15 
                                 23%          20%        26%          17%        24%        23%        15%        28%        25%        38%          21%        19%        29%          21%        33%        19%        17% 
 
5 - Very 
Concerned          (1.0)        222          110        112           23         28         42         40         46         29         14           52         82         89           68         58         41         55 
                                 57%          59%        54%          54%        53%        54%        55%        67%        57%        54%          53%        55%        61%          60%        48%        62%        60% 
 
(Never 
Considered this)                  4            2          2            *          -          2          -          -          -          2            *          2          2            4+         *          -          * 
                                  1%           1%         1%           *%         -%         3%         -%         -%         -%         7%           *%         1%         1%           3%         *%         -%         *% 
 
(Don't know)                      1            -          1            -          *          -          *          -          -          -            *          *          -            *          -          -          * 
                                  *%           -%         *%           -%         1%         -%         *%         -%         -%         -%           *%         *%         -%           *%         -%         -%         1% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  313          149        165           31         41         59         51         65++AbcD   42         24           72        110        131++AB       92         97         54         70 
                                 80%          79%        80%          71%        77%        77%        70%        94%        82%        91%          74%        74%        89%          81%        81%        80%        76% 
 
Net: Not 
concerned                        18           10          8            2          4          2          8+e        -          2          -            6         10          2            4          4          4          6 
                                  5%           5%         4%           6%         7%         2%        11%         -%         4%         -%           6%         6%         1%           4%         3%         6%         6% 
 
Mean Score                      1.7          1.7        1.7          1.8e       1.8e       1.7        1.9e       1.4-       1.7        1.4          1.8c       1.8c       1.5-         1.6        1.7        1.6        1.7 
Standard deviation              .90          .92        .88         1.02        .97        .86       1.09        .60        .87        .53          .99        .98        .70          .87        .84        .96        .97 
Standard error                  .06          .08        .07          .18        .15        .12        .16        .09        .14        .15          .12        .10        .07          .10        .09        .14        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 24 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with concerns related to children and  Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  408          241        167           39         54         69        127        278          374         32 
 
Effective sample                268          165        104           28         39         47         90        176          239         28 
 
Total                           393          234        159           38         55         70        127        262          343         47 
 
1 - Mildly 
Concerned          (5.0)          1            *          *            -          -          *          *          *            *          * 
                                  *%           *%         *%           -%         -%         1%         *%         *%           *%         1% 
 
2                  (4.0)         17            7         10            *          2          8+e        9          8           15          2 
                                  4%           3%         6%           *%         3%        11%         7%         3%           4%         4% 
 
3                  (3.0)         57           33         24            5         10          5         18         39           54          3 
                                 15%          14%        15%          13%        19%         8%        14%        15%          16%         7% 
 
4                  (2.0)         91           63         28           10         13         20         30         59           83          4 
                                 23%          27%        17%          25%        24%        28%        23%        23%          24%         9% 
 
5 - Very 
Concerned          (1.0)        222          126         96           23         30         36         69        152          185         37 
                                 57%          54%        61%          61%        54%        52%        54%        58%          54%        79% 
 
(Never 
Considered this)                  4            4          *            -          -          -          -          4            4          - 
                                  1%           2%         *%           -%         -%         -%         -%         2%           1%         -% 
 
(Don't know)                      1            *          *            -          -          *          *          *            1          - 
                                  *%           *%         *%           -%         -%         1%         *%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  313          189        124           33         43         56         99        211          269         41 
                                 80%          81%        78%          87%        78%        80%        78%        80%          78%        89% 
 
Net: Not 
concerned                        18            8         10            *          2          8+e       10          8           16          2 
                                  5%           3%         6%           *%         3%        11%         8%         3%           5%         5% 
 
Mean Score                      1.7          1.7        1.7          1.5        1.7        1.8        1.8        1.6          1.7        1.4 
Standard deviation              .90          .85        .96          .74        .88       1.03        .98        .86          .90        .85 
Standard error                  .06          .07        .10          .14        .14        .15        .10        .07          .06        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 24 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with concerns related to children and  Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  408            **         **         **        35          **         **        22         24         32         33         94         94          343         65         42         23 
 
Effective sample                268            **         **         **        35          **         **        22         24         31         33         90         93          229         39         26         14 
 
Total                           393            **         **         **        63          **         **        36         42         56          6         27         44          338         55         36         19 
 
1 - Mildly 
Concerned          (5.0)          1            **         **         **         -          **         **         -          -          -          -          *+         *            1          -          -          - 
                                  *%           **         **         **         -%         **         **         -%         -%         -%         -%         2%         1%           *%         -%         -%         -% 
 
2                  (4.0)         17            **         **         **         2          **         **         5          6          -          *IL        1          *           17          -          -          - 
                                  4%           **         **         **         3%         **         **        13%        13%         -%         9%         2%         1%           5%         -%         -%         -% 
 
3                  (3.0)         57            **         **         **        13          **         **         5          5          5          1          2          5           49          8          3          5 
                                 15%           **         **         **        20%         **         **        13%        13%         9%        12%         8%        11%          15%        14%         7%        28% 
 
4                  (2.0)         91            **         **         **        18k         **         **         4         16         12          2K         2--       11K          74         17         13          3 
                                 23%           **         **         **        28%         **         **        11%        37%        22%        36%         8%        24%          22%        30%        37%        18% 
 
5 - Very 
Concerned          (1.0)        222            **         **         **        30          **         **        23         14         39j         2         22++DJL    27j         193         29         19         11 
                                 57%           **         **         **        48%         **         **        63%        33%        69%        40%        80%        60%          57%        53%        52%        55% 
 
(Never 
Considered this)                  4            **         **         **         -          **         **         -          2          -          *di        -          *            3          2          2          - 
                                  1%           **         **         **         -%         **         **         -%         4%         -%         3%         -%         1%           1%         3%         4%         -% 
 
(Don't know)                      1            **         **         **         -          **         **         -          -          -          -          *          *            1          -          -          - 
                                  *%           **         **         **         -%         **         **         -%         -%         -%         -%         1%         1%           *%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         **         -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  313            **         **         **        48          **         **        26         30         51          4         24         37          267         46         32         14 
                                 80%           **         **         **        77%         **         **        74%        70%        91%        77%        88%        85%          79%        83%        88%        72% 
 
Net: Not 
concerned                        18            **         **         **         2          **         **         5          6          -          *Il        1          1           18          -          -          - 
                                  5%           **         **         **         3%         **         **        13%        13%         -%         9%         3%         2%           5%         -%         -%         -% 
 
Mean Score                      1.7            **         **         **       1.8k         **         **       1.8        2.1+IKl    1.4        1.9IK      1.4--      1.5          1.7        1.6        1.5        1.7 
Standard deviation              .90            **         **         **       .87          **         **      1.12       1.02        .65       1.03        .85        .83          .92        .74        .64        .89 
Standard error                  .06            **         **         **       .15          **         **       .24        .21        .12        .18        .09        .09          .06        .12        .13        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 24 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with concerns related to children and  Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  408          181         36        115         37         25           84        219          213        143         52         35          129        144        128          ** 
 
Effective sample                268          128         17         73         22         17           49        138          143         97         28         19           88         95         80          ** 
 
Total                           393          177         24        113         32         27           65        190          201        146         45         27          138        141        107          ** 
 
1 - Mildly 
Concerned          (5.0)          1            *          -          -          -          *            *          *            1          -          -          -            *          -          *          ** 
                                  *%           *%         -%         -%         -%         2%           1%         *%           *%         -%         -%         -%           *%         -%         *%         ** 
 
2                  (4.0)         17           10          *          3          -          2            4         11            8          7          2          2           11+         4          2          ** 
                                  4%           5%         1%         3%         -%         7%           6%         6%           4%         5%         5%         8%           8%         3%         2%         ** 
 
3                  (3.0)         57           34          3         12          1          2           10         29           28         22          7          3           22         20         15          ** 
                                 15%          19%        12%        11%         2%         9%          16%        15%          14%        15%        16%        10%          16%        14%        14%         ** 
 
4                  (2.0)         91           41          1         31          7          4           14         36           44         38          9          2           26         34         30          ** 
                                 23%          23%         5%        27%        22%        16%          21%        19%          22%        26%        21%         6%          19%        24%        28%         ** 
 
5 - Very 
Concerned          (1.0)        222           90         19         65         25         18           37        110          118         77         26         21           75         82         58          ** 
                                 57%          51%        81%        57%        77%        67%          56%        58%          59%        53%        58%        76%          54%        58%        55%         ** 
 
(Never 
Considered this)                  4            2          *          2          -          -            -          3            2          2          -          -            4+         -          -          ** 
                                  1%           1%         1%         2%         -%         -%           -%         1%           1%         1%         -%         -%           3%         -%         -%         ** 
 
(Don't know)                      1            1          -          -          -          -            *          *            1          -          -          -            -          -          1          ** 
                                  *%           *%         -%         -%         -%         -%           *%         *%           *%         -%         -%         -%           -%         -%         1%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  313          131-        20         95         32         22           50        146          162        115         36         22          101        117         88          ** 
                                 80%          74%        86%        84%        98%        83%          77%        77%          81%        79%        79%        82%          73%        83%        83%         ** 
 
Net: Not 
concerned                        18           10          *          3          -          2            4         12            9          7          2          2           11+         4          2          ** 
                                  5%           6%         1%         3%         -%         8%           6%         6%           4%         5%         5%         8%           8%         3%         2%         ** 
 
Mean Score                      1.7          1.8+d      1.3        1.6        1.3-       1.6          1.7        1.7          1.6        1.7        1.7        1.5          1.8        1.6        1.6          ** 
Standard deviation              .90          .96        .73        .81        .49       1.02          .98        .96          .90        .89        .92        .98         1.01        .84        .83          ** 
Standard error                  .06          .09        .18        .10        .10        .25          .14        .08          .08        .09        .17        .23          .11        .09        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 24 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with concerns related to children and  Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  408          408        408        338        357          -          376        333        299        315         27          312        267        239        193         88 
 
Effective sample                268          268        268        222        234          -          245        220        196        208         19          207        180        155        122         55 
 
Total                           393          393        393        321        340          -          362        324        290        305         27          299        262        221        175         85 
 
1 - Mildly 
Concerned          (5.0)          1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         1%         -% 
 
2                  (4.0)         17           17         17         13         14          -           15          9-        10         11          *           14         14         11          7          2 
                                  4%           4%         4%         4%         4%         -%           4%         3%         3%         4%         2%           5%         6%         5%         4%         3% 
 
3                  (3.0)         57           57         57         46         45          -           56         53+        39         42          1           52+e       49++e      36e        36+e        5- 
                                 15%          15%        15%        14%        13%         -%          15%        16%        13%        14%         5%          18%        19%        17%        20%         6% 
 
4                  (2.0)         91           91         91         80         81          -           85         78         66         74          6           70         60         55         34         15 
                                 23%          23%        23%        25%        24%         -%          23%        24%        23%        24%        24%          23%        23%        25%        20%        18% 
 
5 - Very 
Concerned          (1.0)        222          222        222        179        197          -          201        178        170        172         18          160        137-       117         97         59+abc 
                                 57%          57%        57%        56%        58%         -%          55%        55%        59%        56%        70%          54%        52%        53%        55%        69% 
 
(Never 
Considered this)                  4            4          4          2          2          -            4          4          4          4          -            1-         1          *          *          4++abcd 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           *%         *%         *%         *%         4% 
 
(Don't know)                      1            1          1          -          *          -            1          1          *          1          -            1          1          *          *          - 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  313          313        313        259        278          -          286        256        236        246         25          230-       196--      172        131         74b 
                                 80%          80%        80%        81%        82%         -%          79%        79%        81%        81%        94%          77%        75%        78%        75%        87% 
 
Net: Not 
concerned                        18           18         18         14         15          -           16         10-        11         12          *           15         15         12          8          2 
                                  5%           5%         5%         4%         4%         -%           4%         3%         4%         4%         2%           5%         6%         5%         5%         3% 
 
Mean Score                      1.7          1.7        1.7        1.7        1.6          -          1.7        1.7        1.6        1.7        1.4          1.7+e      1.8++E     1.7e       1.7e       1.4- 
Standard deviation              .90          .90        .90        .88        .89          -          .90        .87        .87        .88        .67          .93        .96        .93        .95        .73 
Standard error                  .06          .06        .06        .06        .06          -          .06        .06        .06        .06        .15          .07        .07        .08        .09        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 24 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with concerns related to children and  Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  408          120        277          266        287        250        183        242          178        140         54         36          194        123         60         31 
 
Effective sample                268           75        184          172        185        164        116        152          113         96         38         22          129         80         40         19 
 
Total                           393          103        272          254        272        241        163        215          171        141         55         26          198        114         56         25 
 
1 - Mildly 
Concerned          (5.0)          1            *          *            *          *          *          *          -            *          *          -          -            *          *          -          - 
                                  *%           *%         *%           *%         *%         *%         *%         -%           *%         *%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)         17            6         10            8         10          8          8         12            6          5          6          -            6          6          2          3 
                                  4%           5%         4%           3%         4%         3%         5%         6%           4%         3%        10%         -%           3%         5%         4%        13% 
 
3                  (3.0)         57           15         38           38         43         26-        19         28           24         23          7          3           30         18          8          1 
                                 15%          15%        14%          15%        16%        11%        12%        13%          14%        16%        13%        12%          15%        16%        14%         3% 
 
4                  (2.0)         91           21         65           40--       54         52         31         42           35         34         16          5           42         33         11          5 
                                 23%          21%        24%          16%        20%        21%        19%        19%          20%        24%        30%        21%          21%        29%        20%        20% 
 
5 - Very 
Concerned          (1.0)        222           59        154          167++      161        152++      104+       131          101         77         26         18          116         56         35         16 
                                 57%          58%        57%          66%        59%        63%        64%        61%          59%        55%        47%        68%          58%        49%        62%        64% 
 
(Never 
Considered this)                  4            -          4            --         2          2          -          2            4          *          -          -            4          *          -          - 
                                  1%           -%         2%           -%         1%         1%         -%         1%           2%         *%         -%         -%           2%         *%         -%         -% 
 
(Don't know)                      1            *          *            *          -          *          -          -            -          1          -          -            -          1          -          - 
                                  *%           *%         *%           *%         -%         *%         -%         -%           -%         1%         -%         -%           -%         1%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  313           81        219          207        216        204+       135        173          136        112         42         23          158         89         46         21 
                                 80%          79%        81%          82%        79%        85%        83%        80%          80%        79%        77%        88%          80%        78%        82%        84% 
 
Net: Not 
concerned                        18            6         10            9         11          9          9         12            7          5          6          -            6          6          2          3 
                                  5%           6%         4%           3%         4%         4%         5%         6%           4%         4%        10%         -%           3%         5%         4%        13% 
 
Mean Score                      1.7          1.7        1.6          1.6--      1.6        1.5--      1.6        1.6          1.6        1.7        1.9        1.4          1.6        1.8        1.6        1.6 
Standard deviation              .90          .95        .87          .87        .89        .84        .91        .92          .89        .89       1.00        .70          .87        .92        .87       1.05 
Standard error                  .06          .11        .06          .07        .07        .07        .08        .07          .08        .09        .16        .15          .08        .10        .14        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 24 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with concerns related to children and  Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  408           28 
 
Effective sample                268           18 
 
Total                           393           23 
 
1 - Mildly 
Concerned          (5.0)          1            - 
                                  *%           -% 
 
2                  (4.0)         17            3 
                                  4%          14% 
 
3                  (3.0)         57            1 
                                 15%           3% 
 
4                  (2.0)         91            5 
                                 23%          21% 
 
5 - Very 
Concerned          (1.0)        222           14 
                                 57%          61% 
 
(Never 
Considered this)                  4            - 
                                  1%           -% 
 
(Don't know)                      1            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  313           19 
                                 80%          83% 
 
Net: Not 
concerned                        18            3 
                                  5%          14% 
 
Mean Score                      1.7          1.7 
Standard deviation              .90         1.08 
Standard error                  .06          .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 24 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with concerns related to children and  Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  408          267        233        269        143        310        245        194        136        107         38        239         81 
 
Effective sample                268          177        156        178         95        204        160        126         92         70         22        154         49 
 
Total                           393          264        225        257        138        288        221        173        137         99         28        214         68 
 
1 - Mildly 
Concerned          (5.0)          1            1          *          1          -          *          *          1          *          *          -          1          * 
                                  *%           *%         *%         *%         -%         *%         *%         1%         *%         *%         -%         *%         1% 
 
2                  (4.0)         17           13         11          6-         7         11          9         10          4          8ck        -          6          - 
                                  4%           5%         5%         2%         5%         4%         4%         6%         3%         8%         -%         3%         -% 
 
3                  (3.0)         57           31-        35         33         22         50+g       34         20         11-        10          1         30          6 
                                 15%          12%        16%        13%        16%        17%        15%        11%         8%        10%         3%        14%         9% 
 
4                  (2.0)         91           62         47         67         35         66         47         42         37         24          5         55         15 
                                 23%          23%        21%        26%        25%        23%        21%        24%        27%        24%        16%        26%        22% 
 
5 - Very 
Concerned          (1.0)        222          154        129        148         72        157        127         99         84         57         23        123         47 
                                 57%          58%        57%        58%        52%        54%        57%        57%        61%        58%        81%        57%        69% 
 
(Never 
Considered this)                  4            4          2          2          2          4          2          -          -          -          -          -          - 
                                  1%           1%         1%         1%         2%         1%         1%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      1            1          *          *          *          1          1          *          -          -          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  313          215        176        215+       107        222        174        141        122++bdee   81         28        178         61+e 
                                 80%          82%        78%        84%        77%        77%        79%        82%        89%        82%        97%        83%        90% 
 
Net: Not 
concerned                        18           14         11          6-         7         11         10         11          4          8c         -          7          * 
                                  5%           5%         5%         3%         5%         4%         4%         7%         3%         8%         -%         3%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 24 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with concerns related to children and  Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  408          267        233        269        143        310        245        194        136        107         38        239         81 
 
Effective sample                268          177        156        178         95        204        160        126         92         70         22        154         49 
 
Total                           393          264        225        257        138        288        221        173        137         99         28        214         68 
 
Mean Score                      1.7          1.6i       1.7i       1.6i       1.7ik      1.7ik      1.7i       1.7i       1.5        1.7i       1.2-       1.6i       1.4- 
Standard deviation              .90          .90        .93        .82        .91        .90        .90        .94        .79        .97        .48        .85        .71 
Standard error                  .06          .07        .07        .06        .09        .06        .07        .08        .08        .12        .10        .07        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 24 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with concerns related to children and  Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  408          304        145        120         93        298        162        220         55         88         31         35        256        290          **        69          ** 
 
Effective sample                268          200         94         83         56        207        109        143         35         60         21         27        172        194          **        43          ** 
 
Total                           393          283        127        125         77        310        171        197         52         85         33         41        256        277          **        65          ** 
 
1 - Mildly 
Concerned          (5.0)          1            1          *          -          *          1          *          1          -          -          -          -          1          1          **         -          ** 
                                  *%           *%         *%         -%         1%         *%         *%         *%         -%         -%         -%         -%         *%         *%         **         -%         ** 
 
2                  (4.0)         17           12          4          8          4         17         11         13          4          4          2          2         12         12          **         2          ** 
                                  4%           4%         3%         7%         5%         5%         6%         6%         8%         5%         6%         5%         5%         4%         **         3%         ** 
 
3                  (3.0)         57           46         28+cf      13         16f        47         17         29         11         16          4          5         43         46          **         9          ** 
                                 15%          16%        22%        10%        21%        15%        10%        15%        21%        19%        12%        13%        17%        17%         **        13%         ** 
 
4                  (2.0)         91           69h        32h        32h        16         75h        46h        44          5-        20          8          6         61h        61          **        17          ** 
                                 23%          24%        25%        26%        21%        24%        27%        22%         9%        23%        26%        15%        24%        22%         **        26%         ** 
 
5 - Very 
Concerned          (1.0)        222          154         63         71         39        169         96        109         32         45         18         27        137        154          **        38          ** 
                                 57%          54%        50%        57%        51%        54%        56%        55%        63%        53%        56%        67%        54%        56%         **        58%         ** 
 
(Never 
Considered this)                  4            1-         *          -          *          2          -          2          -          -          -          -          1          3          **         *          ** 
                                  1%           *%         *%         -%         *%         1%         -%         1%         -%         -%         -%         -%         *%         1%         **         *%         ** 
 
(Don't know)                      1            1          -          1          *          1          1          1          -          -          -          -          *          *          **         -          ** 
                                  *%           *%         -%         1%         1%         *%         *%         *%         -%         -%         -%         -%         *%         *%         **         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: Concerned                  313          223         95        103         55        243        142        152         37         65         27         33        199        215          **        54          ** 
                                 80%          79%        75%        82%        72%        78%        83%        77%        71%        76%        82%        82%        78%        77%         **        84%         ** 
 
Net: Not 
concerned                        18           12          4          8          4         18         11         13          4          4          2          2         13         13          **         2          ** 
                                  5%           4%         3%         7%         6%         6%         7%         7%         8%         5%         6%         5%         5%         5%         **         3%         ** 
 
Mean Score                      1.7          1.7        1.8        1.7        1.8        1.7+       1.7        1.7        1.7        1.8        1.7        1.6        1.7        1.7          **       1.6          ** 
Standard deviation              .90          .91        .91        .91        .99        .93        .91        .97       1.05        .93        .92        .91        .93        .93          **       .82          ** 
Standard error                  .06          .06        .09        .10        .13        .07        .09        .08        .18        .12        .20        .18        .07        .07          **       .13          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 24 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with concerns related to children and  Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  408          228          **         ** 
 
Effective sample                268          150          **         ** 
 
Total                           393          207          **         ** 
 
1 - Mildly 
Concerned          (5.0)          1            *          **         ** 
                                  *%           *%         **         ** 
 
2                  (4.0)         17            9          **         ** 
                                  4%           4%         **         ** 
 
3                  (3.0)         57           38          **         ** 
                                 15%          18%         **         ** 
 
4                  (2.0)         91           55h         **         ** 
                                 23%          27%         **         ** 
 
5 - Very 
Concerned          (1.0)        222          103-         **         ** 
                                 57%          50%         **         ** 
 
(Never 
Considered this)                  4            *          **         ** 
                                  1%           *%         **         ** 
 
(Don't know)                      1            *          **         ** 
                                  *%           *%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  313          158          **         ** 
                                 80%          77%         **         ** 
 
Net: Not 
concerned                        18           10          **         ** 
                                  5%           5%         **         ** 
 
Mean Score                      1.7          1.8+         **         ** 
Standard deviation              .90          .92          **         ** 
Standard error                  .06          .08          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 25 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with concerns related to children and Promotion of terrorism\ radicalisation 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  428          202        226           59         76         69         75         73         55         21          135        144        149          129        133         76         90 
 
Effective sample                277          126        151           40         48         51         51         47         30         11           87        102         88           88         85         50         54 
 
Total                           390          182        207           57         61         73         73         69         39         16          119        147        124          124        120         66         79 
 
1 - Mildly 
Concerned          (5.0)          *            *          -            -          -          *          -          -          -          -            -          *          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         1%         -%         -%         -%         -%           -%         *%         -%           -%         *%         -%         -% 
 
2                  (4.0)          3            2          1            *          3++        -          *          -          -          -            3+         *          -            1          2          -          * 
                                  1%           1%         1%           1%         5%         -%         *%         -%         -%         -%           3%         *%         -%           1%         2%         -%         *% 
 
3                  (3.0)         25           15         10           10++cE      5          3          4          1          3          *           15++bc      6          4           13b         3          4          6 
                                  6%           8%         5%          18%         8%         3%         5%         1%         7%         2%          13%         4%         3%          10%         2%         6%         7% 
 
4                  (2.0)         51           15-        36+a          3          9         12         12          8          6          1           12         23         15           20         19          6          6 
                                 13%           8%        17%           6%        15%        16%        16%        12%        16%         7%          10%        16%        12%          16%        16%         9%         8% 
 
5 - Very 
Concerned          (1.0)        307          146        160           43         44         59         57         60         31         12           88        116        103           90         94         56         66 
                                 79%          80%        77%          76%        72%        80%        78%        87%        77%        76%          74%        79%        83%          73%        78%        84%        84% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          -          -          2            -          -          2            -          2          -          - 
                                  1%           1%         -%           -%         -%         -%         -%         -%         -%        15%           -%         -%         2%           -%         2%         -%         -% 
 
(Don't know)                      1            *          *            -          *          -          *          -          -          -            *          *          -            *          -          -          * 
                                  *%           *%         *%           -%         *%         -%         *%         -%         -%         -%           *%         *%         -%           *%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  358          162        196           47-        53         71a        69         68+Ab      37         13          100--      139a       119a         110        113         62         73 
                                 92%          89%        94%          82%        87%        96%        94%        99%        93%        83%          84%        95%        95%          89%        94%        94%        92% 
 
Net: Not 
concerned                         4            3          1            *          3++        *          *          -          -          -            3          1          -            1          2          -          * 
                                  1%           1%         1%           1%         5%         1%         *%         -%         -%         -%           3%         1%         -%           1%         2%         -%         *% 
 
Mean Score                      1.3          1.3        1.3          1.4e       1.4e       1.3        1.3        1.1        1.3        1.1          1.4+c      1.3        1.2          1.4        1.3        1.2        1.2 
Standard deviation              .64          .70        .58          .80        .83        .58        .58        .37        .59        .42          .82        .58        .46          .71        .62        .55        .60 
Standard error                  .04          .06        .05          .13        .12        .08        .08        .05        .11        .13          .09        .06        .05          .08        .07        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 25 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with concerns related to children and Promotion of terrorism\ radicalisation 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  428          262        166           46         52         65        134        289          385         41 
 
Effective sample                277          173        104           32         37         45         92        181          242         35 
 
Total                           390          244        146           45         51         63        126        257          328         58 
 
1 - Mildly 
Concerned          (5.0)          *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)          3            3          *            -          2          -          2          2            3          - 
                                  1%           1%         *%           -%         3%         -%         1%         1%           1%         -% 
 
3                  (3.0)         25           15         10            5          2          5         12         14           22          3 
                                  6%           6%         7%          12%         3%         8%         9%         5%           7%         6% 
 
4                  (2.0)         51           38         13            7          7         12         17         34           43          7 
                                 13%          16%         9%          15%        14%        20%        14%        13%          13%        11% 
 
5 - Very 
Concerned          (1.0)        307          184        122           33         40         46         95        205          257         48 
                                 79%          75%        84%          74%        79%        73%        75%        80%          78%        82% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  1%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
(Don't know)                      1            *          *            -          *          -          *          *            *          * 
                                  *%           *%         *%           -%         *%         -%         *%         *%           *%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  358          223        135           40         48         58        112        238          300         54 
                                 92%          91%        93%          88%        93%        92%        89%        93%          91%        94% 
 
Net: Not 
concerned                         4            4          *            -          2          -          2          2            4          - 
                                  1%           1%         *%           -%         3%         -%         1%         1%           1%         -% 
 
Mean Score                      1.3          1.3        1.2          1.4        1.3        1.3        1.4        1.3          1.3        1.2 
Standard deviation              .64          .67        .57          .69        .69        .62        .70        .61          .65        .55 
Standard error                  .04          .05        .06          .12        .11        .09        .07        .05          .04        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 25 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with concerns related to children and Promotion of terrorism\ radicalisation 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  428            **         **         **        30          **        21         23         27         27         26        118        102          357         71         45         26 
 
Effective sample                277            **         **         **        30          **        21         22         27         27         26        113        101          235         43         28         15 
 
Total                           390            **         **         **        52          **        38         39         48         47          5         34         47          336         54         36         17 
 
1 - Mildly 
Concerned          (5.0)          *            **         **         **         -          **         -          -          -          -          -          -          *+           *          -          -          - 
                                  *%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         1%           *%         -%         -%         -% 
 
2                  (4.0)          3            **         **         **         -          **         -          2          -          -          -          1          -            3          *          *          - 
                                  1%           **         **         **         -%         **         -%         4%         -%         -%         -%         2%         -%           1%         1%         1%         -% 
 
3                  (3.0)         25            **         **         **         5          **         3          3          2          2          1          1          3           18          7          4          3 
                                  6%           **         **         **        10%         **         9%         8%         4%         3%        15%         4%         7%           5%        13%        11%        18% 
 
4                  (2.0)         51            **         **         **         7          **         5          3         12         11          1          1--        4           41         10          9          1 
                                 13%           **         **         **        13%         **        14%         8%        25%        24%        27%         4%         9%          12%        18%        24%         5% 
 
5 - Very 
Concerned          (1.0)        307            **         **         **        40          **        29         29         34         34          3         31+        39          270         36         23         13 
                                 79%           **         **         **        77%         **        77%        74%        72%        73%        58%        89%        83%          80%        68%        64%        77% 
 
(Never 
Considered this)                  2            **         **         **         -          **         -          2          -          -          -          -          -            2          -          -          - 
                                  1%           **         **         **         -%         **         -%         6%         -%         -%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      1            **         **         **         -          **         -          -          -          -          -          1++        -            1          -          -          - 
                                  *%           **         **         **         -%         **         -%         -%         -%         -%         -%         2%         -%           *%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  358            **         **         **        47          **        34         32         46         45          4         32         44          312         46         32         14 
                                 92%           **         **         **        90%         **        91%        82%        96%        97%        85%        93%        92%          93%        86%        88%        82% 
 
Net: Not 
concerned                         4            **         **         **         -          **         -          2          -          -          -          1          *            4          *          *          - 
                                  1%           **         **         **         -%         **         -%         4%         -%         -%         -%         2%         1%           1%         1%         1%         -% 
 
Mean Score                      1.3            **         **         **       1.3          **       1.3        1.4        1.3        1.3        1.6+EKl    1.2        1.3          1.3        1.5        1.5        1.4 
Standard deviation              .64            **         **         **       .66          **       .64        .82        .54        .54        .83        .58        .67          .61        .75        .74        .80 
Standard error                  .04            **         **         **       .12          **       .14        .18        .10        .10        .16        .06        .07          .04        .12        .14        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 25 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with concerns related to children and Promotion of terrorism\ radicalisation 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  428          197         37        113         35         29           74        236          219        150         59         36          119        172        131          ** 
 
Effective sample                277          137         18         70         20         19           43        147          146         99         32         20           78        110         85          ** 
 
Total                           390          186         24        100         29         29           49        196          209        138         43         26          108        160        115          ** 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          -          -          -            -          -            -          *          -          -            *          -          -          ** 
                                  *%           *%         -%         -%         -%         -%           -%         -%           -%         *%         -%         -%           *%         -%         -%         ** 
 
2                  (4.0)          3            3          -          -          -          -            *          3            2          2          -          -            -          2          2          ** 
                                  1%           2%         -%         -%         -%         -%           1%         2%           1%         1%         -%         -%           -%         1%         1%         ** 
 
3                  (3.0)         25           17          *          4          1          2            3         15           10         14+         1          1            8         10          7          ** 
                                  6%           9%         1%         4%         3%         9%           7%         8%           5%        10%         2%         2%           7%         6%         6%         ** 
 
4                  (2.0)         51           25          1         10          5          3            4         23           30         14          7          1           12         21         18          ** 
                                 13%          14%         6%        10%        16%        10%           7%        12%          14%        10%        17%         5%          11%        13%        15%         ** 
 
5 - Very 
Concerned          (1.0)        307          140         23         84         23         23           41        153          166        108         33         21           88        127         88          ** 
                                 79%          75%        93%        84%        82%        81%          85%        78%          80%        78%        75%        83%          81%        79%        76%         ** 
 
(Never 
Considered this)                  2            -          -          2+         -          -            -          2            -          -          2++Ab      2            -          -          -          ** 
                                  1%           -%         -%         2%         -%         -%           -%         1%           -%         -%         5%         9%           -%         -%         -%         ** 
 
(Don't know)                      1            *          -          -          -          -            *          -            1          -          -          -            -          -          1          ** 
                                  *%           *%         -%         -%         -%         -%           1%         -%           *%         -%         -%         -%           -%         -%         *%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  358          165         24         94         28         26           45        176          196        122         40         23           99        148        106          ** 
                                 92%          89%        99%        94%        97%        91%          92%        90%          94%        88%        92%        89%          92%        93%        92%         ** 
 
Net: Not 
concerned                         4            4          -          -          -          -            *          3            2          2          -          -            *          2          2          ** 
                                  1%           2%         -%         -%         -%         -%           1%         2%           1%         1%         -%         -%           *%         1%         1%         ** 
 
Mean Score                      1.3          1.4+c      1.1        1.2        1.2        1.3          1.2        1.3          1.3        1.4        1.2        1.1          1.3        1.3        1.3          ** 
Standard deviation              .64          .75        .33        .47        .47        .62          .60        .68          .59        .74        .48        .39          .63        .63        .66          ** 
Standard error                  .04          .06        .08        .06        .11        .14          .09        .06          .05        .07        .08        .09          .07        .06        .07          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 25 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with concerns related to children and Promotion of terrorism\ radicalisation 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  428          428        428        329        360          -          393        350        317        344         28          328        273        259        208         89 
 
Effective sample                277          277        277        214        233          -          252        227        203        221         20          211        178        163        128         58 
 
Total                           390          390        390        294        325          -          355        319        282        313         28          296        247        225        175         80 
 
1 - Mildly 
Concerned          (5.0)          *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)          3            3          3          2          3          -            2          2          2          ---        -            3          3          2          2          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         -%         -%           1%         1%         1%         1%         -% 
 
3                  (3.0)         25           25         25         15         18          -           24         22         15         13--        2           21         21         17         14          3 
                                  6%           6%         6%         5%         5%         -%           7%         7%         5%         4%         6%           7%         8%         7%         8%         3% 
 
4                  (2.0)         51           51         51         36         45          -           47         45         38         43          4           41         36         29         23          6 
                                 13%          13%        13%        12%        14%         -%          13%        14%        13%        14%        13%          14%        15%        13%        13%         8% 
 
5 - Very 
Concerned          (1.0)        307          307        307        240+       256          -          281        249        226        255+        20          227        186        174        135         71+ab 
                                 79%          79%        79%        82%        79%         -%          79%        78%        80%        82%        72%          77%        75%        77%        77%        89% 
 
(Never 
Considered this)                  2            2          2          --         2          -            -          ---        --         ---        2            2          -          2          -          - 
                                  1%           1%         1%         -%         1%         -%           -%         -%         -%         -%         8%           1%         -%         1%         -%         -% 
 
(Don't know)                      1            1          1          *          1          -            1          1          1          1          -            1          1          1          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  358          358        358        277+       301          -          329        294        264        299++       24          268        222        202        158         77 
                                 92%          92%        92%        94%        93%         -%          93%        92%        94%        96%        85%          91%        90%        90%        90%        97% 
 
Net: Not 
concerned                         4            4          4          2          4          -            2          2          2          *--        -            4          4          2          2          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         *%         -%           1%         2%         1%         1%         -% 
 
Mean Score                      1.3          1.3        1.3        1.2-       1.3          -          1.3        1.3        1.3        1.2--      1.3          1.3        1.4+e      1.3        1.3        1.1- 
Standard deviation              .64          .64        .64        .59        .63          -          .62        .64        .60        .53        .59          .67        .71        .67        .70        .43 
Standard error                  .04          .04        .04        .04        .04          -          .04        .04        .04        .04        .13          .05        .05        .05        .06        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 25 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with concerns related to children and Promotion of terrorism\ radicalisation 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  428          139        275          290        316        264        192        270          183        151         58         36          203        132         59         34 
 
Effective sample                277           84        182          185        201        167        119        167          114        102         39         22          132         87         40         19 
 
Total                           390          116        256          260        284        231        164        231          162        148         54         26          190        120         57         23 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            -          -          -          -          -            *          -          -          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          3            2          --           *          *-         *          *          *            -          2          1          -            -          2          2          - 
                                  1%           2%         -%           *%         *%         *%         *%         *%           -%         1%         2%         -%           -%         2%         3%         -% 
 
3                  (3.0)         25            8         16           13         18          8-         8         13            8         11          4          3           13          4          5          3 
                                  6%           7%         6%           5%         6%         4%         5%         6%           5%         7%         7%        11%           7%         3%        10%        12% 
 
4                  (2.0)         51           14         36           25-        33         16--        9--       26           14-        23         12a         3           21         24+         5          2 
                                 13%          12%        14%           9%        12%         7%         5%        11%           8%        15%        21%        13%          11%        20%         8%         7% 
 
5 - Very 
Concerned          (1.0)        307           93        202          222++      232+       207++b     146++      192+         138+c      112         37         19          154         89         45         18 
                                 79%          80%        79%          85%        82%        89%        90%        83%          85%        76%        68%        76%          81%        74%        80%        81% 
 
(Never 
Considered this)                  2            -          2            -          --         -          -          -            2          -          -          -            2          -          -          - 
                                  1%           -%         1%           -%         -%         -%         -%         -%           1%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      1            -          1            1          *          *          -          *            -          *          *          -            -          1          -          - 
                                  *%           -%         *%           *%         *%         *%         -%         *%           -%         *%         *%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  358          106        237          247+       265        222++      155        218          151        135         49         23          175        113         50         20 
                                 92%          92%        93%          95%        93%        96%        95%        94%          93%        91%        90%        89%          92%        95%        88%        88% 
 
Net: Not 
concerned                         4            2          *            *-         *-         *          *          *            *          2          1          -            *          2          2          - 
                                  1%           2%         *%           *%         *%         *%         *%         *%           *%         1%         2%         -%           *%         2%         3%         -% 
 
Mean Score                      1.3          1.3        1.3          1.2--      1.2-       1.1--      1.2--      1.2-         1.2-       1.3        1.4a       1.4          1.3        1.3        1.4        1.3 
Standard deviation              .64          .67        .59          .52        .57        .45        .49        .55          .54        .68        .74        .68          .60        .62        .77        .69 
Standard error                  .04          .07        .04          .04        .04        .04        .05        .04          .05        .07        .12        .15          .05        .07        .12        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 25 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with concerns related to children and Promotion of terrorism\ radicalisation 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  428           28 
 
Effective sample                277           16 
 
Total                           390           19 
 
1 - Mildly 
Concerned          (5.0)          *            - 
                                  *%           -% 
 
2                  (4.0)          3            - 
                                  1%           -% 
 
3                  (3.0)         25            3 
                                  6%          15% 
 
4                  (2.0)         51            2 
                                 13%           9% 
 
5 - Very 
Concerned          (1.0)        307           15 
                                 79%          77% 
 
(Never 
Considered this)                  2            - 
                                  1%           -% 
 
(Don't know)                      1            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  358           16 
                                 92%          85% 
 
Net: Not 
concerned                         4            - 
                                  1%           -% 
 
Mean Score                      1.3          1.4 
Standard deviation              .64          .75 
Standard error                  .04          .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 25 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with concerns related to children and Promotion of terrorism\ radicalisation 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  428          277        244        292        149        332        259        218        147        103         47        258         81 
 
Effective sample                277          182        161        191        102        215        166        139         95         68         26        166         48 
 
Total                           390          261        227        275        150        299        229        186        139         97         32        231         69 
 
1 - Mildly 
Concerned          (5.0)          *            -          -          *          -          *          *          *          -          -          -          *          - 
                                  *%           -%         -%         *%         -%         *%         *%         *%         -%         -%         -%         *%         -% 
 
2                  (4.0)          3            2          3          2          2          3          2          2          -          *          *          *          * 
                                  1%           1%         2%         1%         1%         1%         1%         1%         -%         *%         1%         *%         *% 
 
3                  (3.0)         25           13         23++       17         14         24         21+        15          5          5          1         17          2 
                                  6%           5%        10%         6%         9%         8%         9%         8%         4%         5%         2%         7%         3% 
 
4                  (2.0)         51           40         34         40         23         43         31         32         17         14          4         31         12 
                                 13%          15%        15%        15%        16%        14%        14%        17%        12%        15%        12%        13%        17% 
 
5 - Very 
Concerned          (1.0)        307          206        167-       214        111        229        174        137-       116         78         27        181         55 
                                 79%          79%        74%        78%        74%        76%        76%        73%        84%        80%        85%        79%        79% 
 
(Never 
Considered this)                  2            -          -          --         -          --         -          -          -          -          -          -          - 
                                  1%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      1            1          *          1          *          *          *          1          *          -          -          1          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  358          246+       201-       255        134        271        205        169        133b        92         31        212         66 
                                 92%          94%        88%        93%        89%        91%        90%        91%        96%        95%        97%        92%        96% 
 
Net: Not 
concerned                         4            2          3          2          2          4          3          2          -          *          *          1          * 
                                  1%           1%         2%         1%         1%         1%         1%         1%         -%         *%         1%         *%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 25 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with concerns related to children and Promotion of terrorism\ radicalisation 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  428          277        244        292        149        332        259        218        147        103         47        258         81 
 
Effective sample                277          182        161        191        102        215        166        139         95         68         26        166         48 
 
Total                           390          261        227        275        150        299        229        186        139         97         32        231         69 
 
Mean Score                      1.3          1.3        1.4++g     1.3        1.4g       1.3+       1.4        1.4g       1.2        1.3        1.2        1.3        1.2 
Standard deviation              .64          .58        .73        .63        .70        .69        .70        .69        .48        .56        .51        .62        .53 
Standard error                  .04          .04        .06        .05        .07        .05        .05        .06        .05        .07        .10        .05        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 25 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with concerns related to children and Promotion of terrorism\ radicalisation 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  428          319        168        130        106        326        176        244         68         96         47         39        269        310          **        71          ** 
 
Effective sample                277          204        110         88         69        219        116        156         44         67         30         28        179        208          **        47          ** 
 
Total                           390          279        152        129         95        315        172        212         65        101         44         41        261        297          **        67          ** 
 
1 - Mildly 
Concerned          (5.0)          *            *          *          -          *          *          -          *          -          *          -          -          *          *          **         -          ** 
                                  *%           *%         *%         -%         *%         *%         -%         *%         -%         *%         -%         -%         *%         *%         **         -%         ** 
 
2                  (4.0)          3            3          2          3          2          3          3          3          1          1          -          3          3          3          **         *          ** 
                                  1%           1%         1%         2%         2%         1%         2%         2%         2%         1%         -%         7%         1%         1%         **         1%         ** 
 
3                  (3.0)         25           19         17++       12         10         23         10         13          7         10          5          5         18         23          **         7          ** 
                                  6%           7%        11%         9%        10%         7%         6%         6%        11%        10%        12%        11%         7%         8%         **        11%         ** 
 
4                  (2.0)         51           39         20         17         13         42         24         34h         2-        15          7          9         35         41          **         9          ** 
                                 13%          14%        13%        13%        14%        13%        14%        16%         4%        15%        17%        21%        14%        14%         **        13%         ** 
 
5 - Very 
Concerned          (1.0)        307          216        113         96         70        243        134        162         54         74         31         25        203        228          **        51          ** 
                                 79%          78%        74%        75%        73%        77%        78%        76%        83%        74%        70%        60%        78%        77%         **        76%         ** 
 
(Never 
Considered this)                  2            --         -          -          -          2          -          -          -          -          -          -          -          --         **         -          ** 
                                  1%           -%         -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
(Don't know)                      1            *          -          1          -          1          *          1          -          -          *          *          *          *          **         *          ** 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         1%         1%         *%         *%         **         *%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: Concerned                  358          256        133-       114         83        285        158        195         56         89         38         33        239        269          **        60          ** 
                                 92%          92%        87%        88%        87%        91%        92%        92%        87%        89%        87%        81%        91%        91%         **        89%         ** 
 
Net: Not 
concerned                         4            4          2          3          2          4          3          4          1          2          -          3          4          4          **         *          ** 
                                  1%           1%         1%         2%         2%         1%         2%         2%         2%         2%         -%         7%         1%         1%         **         1%         ** 
 
Mean Score                      1.3          1.3        1.4+       1.4        1.4        1.3        1.3        1.3        1.3        1.4        1.4        1.6        1.3        1.3          **       1.4          ** 
                                                                                                                                                      ++aefglm 
Standard deviation              .64          .67        .75        .75        .78        .67        .67        .68        .76        .75        .71        .94        .68        .68          **       .69          ** 
Standard error                  .04          .05        .07        .08        .09        .05        .06        .05        .11        .09        .13        .18        .05        .05          **       .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 25 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with concerns related to children and Promotion of terrorism\ radicalisation 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  428          247          -          ** 
 
Effective sample                277          157          -          ** 
 
Total                           390          211          -          ** 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          ** 
                                  *%           *%         -%         ** 
 
2                  (4.0)          3            2          -          ** 
                                  1%           1%         -%         ** 
 
3                  (3.0)         25           19          -          ** 
                                  6%           9%         -%         ** 
 
4                  (2.0)         51           33h         -          ** 
                                 13%          16%         -%         ** 
 
5 - Very 
Concerned          (1.0)        307          156-         -          ** 
                                 79%          74%         -%         ** 
 
(Never 
Considered this)                  2            -          -          ** 
                                  1%           -%         -%         ** 
 
(Don't know)                      1            *          -          ** 
                                  *%           *%         -%         ** 
 
(Refused)                         -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: Concerned                  358          189          -          ** 
                                 92%          90%         -%         ** 
 
Net: Not 
concerned                         4            2          -          ** 
                                  1%           1%         -%         ** 
 
Mean Score                      1.3          1.4+         -          ** 
Standard deviation              .64          .71          -          ** 
Standard error                  .04          .06          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 26 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with concerns related to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  641          274        367           81        106        116        125        102         82         29          187        241        213          153        203        140        145 
 
Effective sample                392          166        227           48         64         78         81         61         46         16          112        160        121          102        126         87         78 
 
Total                           549          244        305           66         79        109        122         83         64         27          146        230        173          144        176        117        113 
 
1 - Mildly 
Concerned          (5.0)          2            2          *            -          -          2          -          *          -          -            -          2          *            2          *          -          - 
                                  *%           1%         *%           -%         -%         1%         -%         1%         -%         -%           -%         1%         *%           1%         *%         -%         -% 
 
2                  (4.0)          2            2          -            -          2++        -          -          -          -          -            2+         -          -            -          2          -          - 
                                  *%           1%         -%           -%         2%         -%         -%         -%         -%         -%           1%         -%         -%           -%         1%         -%         -% 
 
3                  (3.0)         26           12         14            8++e       3          5          5          2          2          *           11         10          4            6         12          5          2 
                                  5%           5%         5%          12%         4%         4%         4%         2%         3%         1%           8%         4%         2%           4%         7%         4%         2% 
 
4                  (2.0)         76           35         42            8         14e        19e        17          4-        14E         1           21         37         19           21         27         16         12 
                                 14%          14%        14%          11%        17%        18%        14%         5%        21%         4%          15%        16%        11%          15%        16%        13%        11% 
 
5 - Very 
Concerned          (1.0)        441          192        249           51         61         83         99         77++abcf   48         23          111        182        148          114        132         96         98b 
                                 80%          79%        82%          76%        76%        76%        81%        93%        76%        86%          76%        79%        85%          80%        75%        82%        87% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          -          -          2            -          -          2            -          2          -          - 
                                  *%           1%         -%           -%         -%         -%         -%         -%         -%         9%           -%         -%         1%           -%         1%         -%         -% 
 
(Don't know)                      *            -          *            -          -          -          *          -          -          -            -          *          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         -%         *%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  517          227        291           58-        74        102        116         81         62         24          133        218        166          136        159-       112        110b 
                                 94%          93%        95%          88%        93%        94%        95%        97%        97%        90%          91%        95%        96%          94%        91%        96%        98% 
 
Net: Not 
concerned                         4            4          *            -          2          2          -          *          -          -            2          2          *            2          2          -          - 
                                  1%           1%         *%           -%         2%         1%         -%         1%         -%         -%           1%         1%         *%           1%         1%         -%         -% 
 
Mean Score                      1.3          1.3        1.2          1.4e       1.3e       1.3e       1.2        1.1-       1.3        1.1          1.3c       1.3        1.2-         1.3        1.3d       1.2        1.1 
Standard deviation              .59          .66        .54          .69        .68        .69        .52        .45        .52        .31          .68        .61        .47          .65        .68        .51        .41 
Standard error                  .03          .05        .04          .10        .08        .08        .06        .06        .08        .08          .06        .05        .04          .06        .06        .06        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 26 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with concerns related to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  641          356        285           89        109        115        238        399          602         36 
 
Effective sample                392          228        164           55         67         70        147        243          362         30 
 
Total                           549          320        230           72         91         95        195        349          497         49 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           *%         -% 
 
2                  (4.0)          2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           *%         -% 
 
3                  (3.0)         26           18          8            3          7          5         12         13           26          - 
                                  5%           6%         3%           5%         7%         5%         6%         4%           5%         -% 
 
4                  (2.0)         76           49         28           11         18         10         29         47           71          5 
                                 14%          15%        12%          15%        19%        11%        15%        14%          14%        11% 
 
5 - Very 
Concerned          (1.0)        441          246        195           58         67         80        154        282          394         44 
                                 80%          77%        85%          80%        73%        84%        79%        81%          79%        89% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           *%         -% 
 
(Don't know)                      *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  517          295        222           68         84         90        183        329          464         49 
                                 94%          92%        97%          95%        93%        95%        94%        94%          94%       100% 
 
Net: Not 
concerned                         4            4          -            -          -          -          -          4            4          - 
                                  1%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
Mean Score                      1.3          1.3+b      1.2-         1.2        1.3        1.2        1.3        1.3          1.3        1.1 
Standard deviation              .59          .66        .47          .53        .61        .53        .57        .61          .61        .32 
Standard error                  .03          .04        .04          .07        .07        .06        .05        .04          .03        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 26 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with concerns related to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  641           27         27         28         39         21         26         32         31         27        100        159        124          519        122         80         42 
 
Effective sample                392           26         27         28         38         21         26         31         31         27         99        152        123          327         66         44         22 
 
Total                           549           39         46         43         69         29         47         54         55         47         18         46         57          463         87         58         29 
 
1 - Mildly 
Concerned          (5.0)          2            -          -          -          2+         -          -          -          -          -          -          -          *            2          *          -          * 
                                  *%           -%         -%         -%         2%         -%         -%         -%         -%         -%         -%         -%         1%           *%         *%         -%         1% 
 
2                  (4.0)          2            -          -          -          -          -          -          2+         -          -          -          -          *            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         3%         -%         -%         -%         -%         1%           *%         -%         -%         -% 
 
3                  (3.0)         26            -          -          5          -          7          2          2          7+dl       2          1d         1          *-          20          5          4          2 
                                  5%           -%         -%        11%         -%        23%         4%         3%        13%         4%         3%         3%         1%           4%         6%         6%         6% 
 
4                  (2.0)         76            6          2          9          7          1          9         11k         9         10          3k         3-         7           59         17         14+a        3 
                                 14%          14%         3%        22%        10%         4%        19%        21%        17%        22%        15%         6%        13%          13%        20%        25%        11% 
 
5 - Very 
Concerned          (1.0)        441           34         45         29         60         21         36         37         39         35         14         42++Ghj    49          377         64         40         23 
                                 80%          86%        97%        67%        88%        73%        78%        69%        71%        74%        82%        91%        85%          82%        73%        69%        82% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          2++        -          -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         4%         -%         -%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          -          *++        -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         1%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  517           39         46         38         67         22         45         49         48         45         17         44         56h         436         81         55         26 
                                 94%         100%       100%        89%        98%        77%        96%        90%        87%        96%        97%        97%        98%          94%        93%        94%        92% 
 
Net: Not 
concerned                         4            -          -          -          2          -          -          2          -          -          -          -          1            4          *          -          * 
                                  1%           -%         -%         -%         2%         -%         -%         3%         -%         -%         -%         -%         2%           1%         *%         -%         1% 
 
Mean Score                      1.3          1.1        1.0-       1.4BK      1.2        1.5BK      1.3b       1.4bk      1.4Bk      1.3b       1.2B       1.1--      1.2          1.2        1.3        1.4        1.3 
Standard deviation              .59          .35        .18        .69        .65        .86        .53        .69        .71        .54        .49        .40        .56          .58        .64        .60        .73 
Standard error                  .03          .07        .04        .13        .11        .19        .10        .13        .13        .10        .05        .03        .05          .03        .08        .09        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 26 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with concerns related to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  641          266         77        181         51         42          123        353          302        239        100         56          170        274        183          ** 
 
Effective sample                392          178         34        113         29         23           66        213          200        145         48         27          112        164        108          ** 
 
Total                           549          242         45        163         40         33           84        288          282        206         61         35          160        232        142          ** 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          -          -          -            -          2            2          -          *          -            *          -          2          ** 
                                  *%           1%         -%         -%         -%         -%           -%         1%           1%         -%         1%         -%           *%         -%         1%         ** 
 
2                  (4.0)          2            2          *          -          -          -            -          2            -          2          -          -            -          2          -          ** 
                                  *%           1%         1%         -%         -%         -%           -%         1%           -%         1%         -%         -%           -%         1%         -%         ** 
 
3                  (3.0)         26           10          1         11          3          1            2         16           15         10          1          *            9         14          2          ** 
                                  5%           4%         1%         7%         9%         2%           2%         6%           5%         5%         1%         1%           6%         6%         2%         ** 
 
4                  (2.0)         76           31          5         25          5          3            9         33           38         29         10          2           21         32         22          ** 
                                 14%          13%        11%        15%        13%        10%          10%        12%          13%        14%        16%         6%          13%        14%        16%         ** 
 
5 - Very 
Concerned          (1.0)        441          197         39        124         31         29           73        233          227        166         48         31          129        184        116          ** 
                                 80%          81%        87%        76%        79%        88%          87%        81%          81%        80%        78%        86%          81%        79%        81%         ** 
 
(Never 
Considered this)                  2            -          -          2+         -          -            -          2            -          -          2++Ab      2            -          -          -          ** 
                                  *%           -%         -%         1%         -%         -%           -%         1%           -%         -%         4%         7%           -%         -%         -%         ** 
 
(Don't know)                      *            *          -          -          -          -            *          -            *          -          -          -            -          -          *          ** 
                                  *%           *%         -%         -%         -%         -%           *%         -%           *%         -%         -%         -%           -%         -%         *%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  517          228         44        150         37         32           82        266          265        194         58         33          150        216        138          ** 
                                 94%          94%        98%        92%        91%        98%          97%        92%          94%        94%        94%        92%          94%        93%        97%         ** 
 
Net: Not 
concerned                         4            3          *          -          -          -            -          4            2          2          *          -            *          2          2          ** 
                                  1%           1%         1%         -%         -%         -%           -%         1%           1%         1%         1%         -%           *%         1%         1%         ** 
 
Mean Score                      1.3          1.3        1.2        1.3        1.3        1.1          1.1        1.3          1.3        1.3        1.2        1.1          1.3        1.3        1.2          ** 
Standard deviation              .59          .64        .47        .59        .63        .42          .41        .65          .61        .59        .53        .33          .59        .61        .59          ** 
Standard error                  .03          .05        .08        .06        .12        .09          .05        .04          .04        .05        .08        .06          .06        .05        .06          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 26 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with concerns related to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  641          641        641        390        446          -          595        510        445        514         35          488        391        372        291        142 
 
Effective sample                392          392        392        250        287          -          363        309        272        320         24          295        239        223        166         90 
 
Total                           549          549        549        352        400          -          508        429        387        452         34          411        331        311        227        127 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          -          2          -            2          2          2          2          *            2          2          2          2          * 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         1%           *%         *%         *%         1%         *% 
 
2                  (4.0)          2            2          2          2          2          -            *          --         -          *          -            2          2          -          -          * 
                                  *%           *%         *%         *%         *%         -%           *%         -%         -%         *%         -%           *%         *%         -%         -%         *% 
 
3                  (3.0)         26           26         26         16         22          -           24         20         17         21          2           23         15         20         16          2 
                                  5%           5%         5%         5%         6%         -%           5%         5%         4%         5%         5%           6%         5%         6%         7%         2% 
 
4                  (2.0)         76           76         76         43         56          -           72         59         55         68          3           52         38         38         20-        19 
                                 14%          14%        14%        12%        14%         -%          14%        14%        14%        15%         9%          13%        11%        12%         9%        15% 
 
5 - Very 
Concerned          (1.0)        441          441        441        291        316          -          410        348        313        360         27          329        274        249        189        105 
                                 80%          80%        80%        83%        79%         -%          81%        81%        81%        80%        78%          80%        83%        80%        83%        83% 
 
(Never 
Considered this)                  2            2          2          -          2          -            -          --         --         ---        2            2          -          2          -          - 
                                  *%           *%         *%         -%         1%         -%           -%         -%         -%         -%         7%           1%         -%         1%         -%         -% 
 
(Don't know)                      *            *          *          -          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  517          517        517        335        372          -          482        406        367        428         30          382        312        286        210        124 
                                 94%          94%        94%        95%        93%         -%          95%        95%        95%        95%        87%          93%        94%        92%        92%        97% 
 
Net: Not 
concerned                         4            4          4          2          3          -            2          2          2          2          *            3          3          2          2          1 
                                  1%           1%         1%         *%         1%         -%           *%         *%         *%         *%         1%           1%         1%         *%         1%         1% 
 
Mean Score                      1.3          1.3        1.3        1.2        1.3          -          1.3        1.2        1.2        1.3        1.2          1.3        1.2        1.3        1.3        1.2 
Standard deviation              .59          .59        .59        .54        .63          -          .57        .57        .57        .58        .68          .62        .60        .63        .64        .51 
Standard error                  .03          .03        .03        .03        .04          -          .03        .03        .03        .03        .14          .04        .04        .04        .05        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 26 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with concerns related to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  641          200        424          421        461        377        258        395          300        222         77         42          316        186         87         52 
 
Effective sample                392          108        273          254        273        229        152        228          175        142         52         24          198        116         50         29 
 
Total                           549          137        391          357        379        324        208        307          245        202         74         27          285        160         67         38 
 
1 - Mildly 
Concerned          (5.0)          2            2          *            *          2          -          *          *            *          -          2+         -            *          -          2+         - 
                                  *%           1%         *%           *%         1%         -%         *%         *%           *%         -%         2%         -%           *%         -%         2%         -% 
 
2                  (4.0)          2            -          *            -          -          *          -          -            -          2          -          -            -          2          -          - 
                                  *%           -%         *%           -%         -%         *%         -%         -%           -%         1%         -%         -%           -%         1%         -%         -% 
 
3                  (3.0)         26            4         22           15         16         10          7         14            9         13          2          1           12          8          4          2 
                                  5%           3%         6%           4%         4%         3%         4%         4%           4%         7%         3%         5%           4%         5%         5%         4% 
 
4                  (2.0)         76           22         53           46         48         42         22         34           36         25         11          4           46         20          4          6 
                                 14%          16%        13%          13%        13%        13%        11%        11%          14%        13%        14%        16%          16%        13%         6%        17% 
 
5 - Very 
Concerned          (1.0)        441          110        314          295        313        271+       178+       259+         198        161         60         21          225        129         57         30 
                                 80%          80%        80%          83%        83%        84%        86%        84%          81%        80%        81%        78%          79%        81%        86%        79% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         1%           -%         -%         -%         -%         -%           1%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      *            -          *            *          -          -          -          -            -          *          -          -            -          *          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  517          131        366          342        361        314++      200        293          234        187         71         26          271        149         62         36 
                                 94%          96%        94%          96%        95%        97%        96%        95%          95%        92%        95%        95%          95%        93%        92%        96% 
 
Net: Not 
concerned                         4            2          1            *          2          *          *          *            *          2          2          -            *          2          2          - 
                                  1%           1%         *%           *%         1%         *%         *%         *%           *%         1%         2%         -%           *%         1%         2%         -% 
 
Mean Score                      1.3          1.3        1.3          1.2        1.2        1.2-       1.2        1.2-         1.2        1.3        1.3        1.3          1.3        1.3        1.3        1.3 
Standard deviation              .59          .62        .57          .52        .57        .48        .50        .52          .52        .63        .71        .56          .54        .62        .77        .53 
Standard error                  .03          .06        .03          .03        .03        .03        .04        .03          .04        .05        .10        .11          .04        .06        .11        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 26 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with concerns related to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  641           36 
 
Effective sample                392           20 
 
Total                           549           25 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  *%           -% 
 
2                  (4.0)          2            - 
                                  *%           -% 
 
3                  (3.0)         26            2 
                                  5%           6% 
 
4                  (2.0)         76            6 
                                 14%          25% 
 
5 - Very 
Concerned          (1.0)        441           17 
                                 80%          69% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  517           24 
                                 94%          94% 
 
Net: Not 
concerned                         4            - 
                                  1%           -% 
 
Mean Score                      1.3          1.4 
Standard deviation              .59          .62 
Standard error                  .03          .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 26 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with concerns related to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  641          383        362        422        201        499        399        303        191        136         61        351        105 
 
Effective sample                392          234        220        257        127        305        246        187        119         86         33        218         60 
 
Total                           549          328        302        360        183        416        331        255        170        119         38        307         85 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          -          *          2          2          2          -          -          -          2          - 
                                  *%           *%         1%         -%         *%         *%         *%         1%         -%         -%         -%         1%         -% 
 
2                  (4.0)          2            -          2          *          2          2          2          2          -          -          -          *          - 
                                  *%           -%         1%         *%         1%         *%         1%         1%         -%         -%         -%         *%         -% 
 
3                  (3.0)         26           17         21+h       14         11         19         21+        14          7          1          *         13          2 
                                  5%           5%         7%         4%         6%         5%         6%         6%         4%         1%         1%         4%         2% 
 
4                  (2.0)         76           50         39         55         30         62         48         36         22         13          6         39         10 
                                 14%          15%        13%        15%        16%        15%        14%        14%        13%        11%        15%        13%        11% 
 
5 - Very 
Concerned          (1.0)        441          259        238        291        139        332        258        201        141        105+de      32        253         73 
                                 80%          79%        79%        81%        76%        80%        78%        79%        83%        88%        84%        82%        86% 
 
(Never 
Considered this)                  2            -          -          -          -          --         -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          *          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  517          309        278-       346+       169        394        306        237        162        118+bdef    38        292         83 
                                 94%          94%        92%        96%        93%        95%        92%        93%        96%        99%        99%        95%        98% 
 
Net: Not 
concerned                         4            2          4          *          2          4          4          3          -          -          -          2          - 
                                  1%           *%         1%         *%         1%         1%         1%         1%         -%         -%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 26 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with concerns related to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  641          383        362        422        201        499        399        303        191        136         61        351        105 
 
Effective sample                392          234        220        257        127        305        246        187        119         86         33        218         60 
 
Total                           549          328        302        360        183        416        331        255        170        119         38        307         85 
 
Mean Score                      1.3          1.3h       1.3h       1.2        1.3h       1.3h       1.3+h      1.3h       1.2        1.1-       1.2        1.2        1.2 
Standard deviation              .59          .60        .67        .52        .66        .60        .66        .66        .50        .37        .40        .58        .42 
Standard error                  .03          .04        .05        .03        .06        .03        .04        .05        .05        .04        .07        .04        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 26 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with concerns related to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  641          498        248        178        149        476        246        352         92        127         68         50        404        446         38        100         24 
 
Effective sample                392          300        149        116         93        301        152        221         54         80         40         32        253        281         18         63         14 
 
Total                           549          403        196        169        123        427        221        303         78        115         59         47        356        392         21         94         20 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          2          -          2          2          2          -          -          -          -          2          2          -          2          2 
                                  *%           *%         1%         1%         -%         *%         1%         1%         -%         -%         -%         -%         1%         *%         -%         2%         8% 
 
2                  (4.0)          2            2          *          2          *          2          2          2          *          *          -          2++q       2          2          -          *          - 
                                  *%           *%         *%         1%         *%         *%         1%         1%         1%         *%         -%         3%         1%         1%         -%         *%         -% 
 
3                  (3.0)         26           20         14          9          9         22         11         15          3          5          2          2         17         17          -          5          * 
                                  5%           5%         7%         5%         7%         5%         5%         5%         4%         4%         3%         4%         5%         4%         -%         5%         1% 
 
4                  (2.0)         76           58         29         27         12         61         40+k       43          8         16         10          2         49         57          3         12          * 
                                 14%          14%        15%        16%        10%        14%        18%        14%        10%        14%        17%         3%        14%        15%        13%        13%         2% 
 
5 - Very 
Concerned          (1.0)        441          321        151        130        102        337        166-       241         66         94         47         42        286        314         18         75         18 
                                 80%          80%        77%        77%        82%        79%        75%        79%        85%        81%        80%        90%        80%        80%        87%        80%        90% 
 
(Never 
Considered this)                  2            --         -          -          -          2          -          -          -          -          -          -          -          --         -          -          - 
                                  *%           -%         -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      *            *          -          *          -          *          *          *          -          -          -          -          -          -          -          -          - 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  517          379        180        157        114        398        206        284         74        110         57         44        335        371         21         87         18 
                                 94%          94%        92%        93%        92%        93%        93%        94%        95%        96%        97%        93%        94%        95%       100%        93%        92% 
 
Net: Not 
concerned                         4            4          2          3          *          4          3          4          *          *          -          2          4          4          -          2          2 
                                  1%           1%         1%         2%         *%         1%         2%         1%         1%         *%         -%         3%         1%         1%         -%         2%         8% 
 
Mean Score                      1.3          1.3        1.3        1.3        1.3        1.3        1.3+       1.3        1.2        1.2        1.2        1.2        1.3        1.3        1.1        1.3        1.3 
Standard deviation              .59          .61        .69        .70        .60        .62        .69        .64        .53        .54        .49        .66        .63        .60        .34        .74       1.10 
Standard error                  .03          .04        .06        .07        .06        .04        .06        .04        .07        .06        .08        .12        .04        .04        .08        .09        .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 26 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with concerns related to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  641          366          **         ** 
 
Effective sample                392          223          **         ** 
 
Total                           549          297          **         ** 
 
1 - Mildly 
Concerned          (5.0)          2            2          **         ** 
                                  *%           1%         **         ** 
 
2                  (4.0)          2            *          **         ** 
                                  *%           *%         **         ** 
 
3                  (3.0)         26           20+         **         ** 
                                  5%           7%         **         ** 
 
4                  (2.0)         76           39          **         ** 
                                 14%          13%         **         ** 
 
5 - Very 
Concerned          (1.0)        441          236          **         ** 
                                 80%          80%         **         ** 
 
(Never 
Considered this)                  2            -          **         ** 
                                  *%           -%         **         ** 
 
(Don't know)                      *            *          **         ** 
                                  *%           *%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  517          275          **         ** 
                                 94%          93%         **         ** 
 
Net: Not 
concerned                         4            2          **         ** 
                                  1%           1%         **         ** 
 
Mean Score                      1.3          1.3          **         ** 
Standard deviation              .59          .64          **         ** 
Standard error                  .03          .04          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 27 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All with concerns related to children and Harmful or misleading advertising 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  503          230        273           59         87         98         81         77         67         34          146        179        178          135        160         96        112 
 
Effective sample                329          151        178           39         54         72         55         51         40         21           93        127        111           95        103         64         67 
 
Total                           486          227        259           54         69        104         81         76         59         43          123        186        177          141        149         91        105 
 
1 - Mildly 
Concerned          (5.0)          8            4          4            3+         -          5+         -          -          -          -            3          5          -            5          2          *          - 
                                  2%           2%         2%           6%         -%         5%         -%         -%         -%         -%           3%         3%         -%           4%         2%         *%         -% 
 
2                  (4.0)          9            4          5            2          3          3          *          -          -          -            5+c        4          -            2          4          *          3 
                                  2%           2%         2%           4%         5%         3%         *%         -%         -%         -%           4%         2%         -%           1%         3%         *%         3% 
 
3                  (3.0)         64           27         37           15++cef    11         11         14          6          4          3           26+C       25         13-          16         21         15         13 
                                 13%          12%        14%          27%        16%        11%        18%         8%         6%         8%          21%        14%         7%          11%        14%        16%        12% 
 
4                  (2.0)        143           66         78           10         14         38         19         18         23         21           25-        57         62a          47         44         23         29 
                                 30%          29%        30%          19%        21%        36%        23%        24%        39%        49%          20%        31%        35%          34%        30%        25%        28% 
 
5 - Very 
Concerned          (1.0)        258          124        134           24         40         47         46         51+ac      32         19           63         93        102           71         76         51         60 
                                 53%          55%        52%          44%        58%        45%        57%        67%        55%        44%          52%        50%        57%          50%        51%        56%        57% 
 
(Never 
Considered this)                  2            2          *            *          -          -          2          *          -          -            *          2          *            -          *          2          * 
                                  *%           1%         *%           *%         -%         -%         2%         1%         -%         -%           *%         1%         *%           -%         *%         2%         *% 
 
(Don't know)                      *            *          -            -          *          -          -          -          -          -            *          -          -            -          -          -          * 
                                  *%           *%         -%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  402          190        211           34--       54         85a        65         69A        55+Ab      39           88--      150        164++AB      118        121         74         89 
                                 83%          84%        82%          63%        78%        81%        80%        91%        94%        92%          72%        81%        92%          84%        81%        81%        84% 
 
Net: Not 
concerned                        17            8          9            5+def      3          8+de       *          -          -          -            8+C        8c         --           7          6          1          3 
                                  3%           3%         4%          10%         5%         8%         *%         -%         -%         -%           7%         5%         -%           5%         4%         1%         3% 
 
Mean Score                      1.7          1.7        1.7          2.1++dEF   1.7        1.9E       1.6        1.4-       1.5        1.6          1.9+C      1.8c       1.5--        1.7        1.7        1.6        1.6 
Standard deviation              .89          .88        .90         1.18        .92       1.05        .79        .64        .61        .63         1.06        .95        .63          .97        .92        .80        .82 
Standard error                  .05          .07        .07          .19        .13        .12        .11        .09        .10        .14          .11        .08        .06          .10        .09        .10        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 27 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All with concerns related to children and Harmful or misleading advertising 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  503          295        208           47         85         94        176        323          459         41 
 
Effective sample                329          198        130           32         58         63        119        207          292         35 
 
Total                           486          289        196           42         82         91        167        313          422         60 
 
1 - Mildly 
Concerned          (5.0)          8            8          *            2          -          2          4          4            6          2 
                                  2%           3%         *%           4%         -%         2%         2%         1%           1%         4% 
 
2                  (4.0)          9            5          4            2          2          3          5          4            9          - 
                                  2%           2%         2%           4%         2%         4%         3%         1%           2%         -% 
 
3                  (3.0)         64           37         27            4         12         15         29         35           63+b        1- 
                                 13%          13%        14%          10%        15%        17%        17%        11%          15%         2% 
 
4                  (2.0)        143           92         52           14         30         30         50         93          124         18 
                                 30%          32%        26%          34%        37%        33%        30%        30%          29%        30% 
 
5 - Very 
Concerned          (1.0)        258          147        111           21         38         40         79        174          218         38 
                                 53%          51%        57%          49%        46%        44%        47%        56%          52%        63% 
 
(Never 
Considered this)                  2            *          2            -          -          -          -          2            2          - 
                                  *%           *%         1%           -%         -%         -%         -%         1%           1%         -% 
 
(Don't know)                      *            -          *            -          *          -          *          -            -          * 
                                  *%           -%         *%           -%         *%         -%         *%         -%           -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  402          239        163           35         68         70        129        267          342         56 
                                 83%          83%        83%          83%        83%        77%        77%        85%          81%        93% 
 
Net: Not 
concerned                        17           13          4            3          2          6          9          8           15          2 
                                  3%           4%         2%           8%         2%         6%         5%         3%           3%         4% 
 
Mean Score                      1.7          1.7        1.6          1.8        1.7        1.9e       1.8+e      1.6          1.7        1.5 
Standard deviation              .89          .94        .81         1.03        .79        .98        .97        .84          .89        .87 
Standard error                  .05          .07        .07          .18        .10        .12        .09        .06          .05        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 27 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All with concerns related to children and Harmful or misleading advertising 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  503            **         **         **        34          **        26         27         31         43         32        129        114          428         75         47         28 
 
Effective sample                329            **         **         **        34          **        26         26         31         42         32        124        113          284         45         29         16 
 
Total                           486            **         **         **        61          **        49         45         56         77          6         38         53          424         62         40         22 
 
1 - Mildly 
Concerned          (5.0)          8            **         **         **         2          **         4          2          -          -          -          1l         -            8          -          -          - 
                                  2%           **         **         **         3%         **         7%         3%         -%         -%         -%         4%         -%           2%         -%         -%         -% 
 
2                  (4.0)          9            **         **         **         -          **         2          3          2          -          *DIkl      *          *            9          *          -          * 
                                  2%           **         **         **         -%         **         3%         7%         3%         -%         6%         1%         1%           2%         *%         -%         1% 
 
3                  (3.0)         64            **         **         **         6          **         4          6         10          5          1          3          4           57          7          2          6 
                                 13%           **         **         **         9%         **         8%        13%        19%         7%         9%         8%         7%          13%        12%         4%        27% 
 
4                  (2.0)        143            **         **         **        20K         **        12         17         23Kl       31Kl        1          4--       11-k        123         20         15          6 
                                 30%           **         **         **        33%         **        25%        39%        41%        40%        19%         9%        20%          29%        33%        37%        25% 
 
5 - Very 
Concerned          (1.0)        258            **         **         **        34          **        28         17         21         41          4h        29++dHI    38++Hi      225         34         24         10 
                                 53%           **         **         **        55%         **        56%        37%        37%        54%        62%        77%        71%          53%        54%        59%        45% 
 
(Never 
Considered this)                  2            **         **         **         -          **         -          -          -          -          *dhIk      -          *            2          *          -          * 
                                  *%           **         **         **         -%         **         -%         -%         -%         -%         3%         -%         1%           *%         1%         -%         2% 
 
(Don't know)                      *            **         **         **         -          **         -          -          -          -          -          *++        -            *          -          -          - 
                                  *%           **         **         **         -%         **         -%         -%         -%         -%         -%         1%         -%           *%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  402            **         **         **        53          **        40         34         44         72+         5         33         48+         348         54         39         15 
                                 83%           **         **         **        88%         **        81%        76%        78%        93%        82%        87%        91%          82%        87%        96%        70% 
 
Net: Not 
concerned                        17            **         **         **         2          **         5          5          2          -          *Il        2i         *           17          *          -          * 
                                  3%           **         **         **         3%         **        11%        10%         3%         -%         6%         4%         1%           4%         *%         -%         1% 
 
Mean Score                      1.7            **         **         **       1.6          **       1.8l       2.0iKL     1.9ikL     1.5        1.6        1.4--      1.4--        1.7        1.6        1.4        1.8 
                                            +IKL          l          l 
Standard deviation              .89            **         **         **       .86          **      1.20       1.06        .82        .62       1.00        .96        .66          .91        .72        .58        .88 
Standard error                  .05            **         **         **       .15          **       .24        .21        .15        .10        .18        .09        .06          .05        .11        .11        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 27 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All with concerns related to children and Harmful or misleading advertising 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  503          226         45        141         44         25          105        260          252        174         77         42          153        203        139          ** 
 
Effective sample                329          154         25         90         28         15           62        166          171        112         46         25          106        129         89          ** 
 
Total                           486          216         39        138         43         22           86        226          248        164         73         37          168        187        122          ** 
 
1 - Mildly 
Concerned          (5.0)          8            6          -          -          -          2            -          6            6          2          -          -            2          1          6+b        ** 
                                  2%           3%         -%         -%         -%        10%           -%         3%           2%         1%         -%         -%           1%         *%         5%         ** 
 
2                  (4.0)          9            4          *          5          -          -            1          6            2          7+         *          -            1          6          2          ** 
                                  2%           2%         *%         4%         -%         -%           2%         2%           1%         4%         *%         -%           1%         3%         2%         ** 
 
3                  (3.0)         64           36          5         14          2          *           17         30           40b        14         10          7           21         24         17          ** 
                                 13%          17%        14%        10%         6%         2%          20%        13%          16%         8%        14%        20%          13%        13%        14%         ** 
 
4                  (2.0)        143           53         13         48         15          3           26         51--         57--       59a        27          8           50         65         27          ** 
                                 30%          24%        32%        35%        36%        14%          30%        23%          23%        36%        37%        21%          30%        35%        22%         ** 
 
5 - Very 
Concerned          (1.0)        258          116         21         71         25         16           42        131          140         83         35         22           93         90         70          ** 
                                 53%          54%        53%        51%        59%        74%          49%        58%          56%        51%        48%        59%          55%        48%        57%         ** 
 
(Never 
Considered this)                  2            2          *          -          -          -            -          2            2          *          *          -            1          2          -          ** 
                                  *%           1%         *%         -%         -%         -%           -%         1%           1%         *%         1%         -%           *%         1%         -%         ** 
 
(Don't know)                      *            -          -          -          -          -            -          -            *          -          -          -            -          -          *          ** 
                                  *%           -%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           -%         -%         *%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  402          169-        33        118         40         20           68        182          197        142         62         29          143        155         97          ** 
                                 83%          78%        85%        86%        94%        88%          79%        80%          80%        86%        85%        80%          85%        83%        80%         ** 
 
Net: Not 
concerned                        17            9          *          5          -          2            1         12            8          9          *          -            3          6          8          ** 
                                  3%           4%         *%         4%         -%        10%           2%         5%           3%         5%         *%         -%           2%         3%         6%         ** 
 
Mean Score                      1.7          1.7        1.6        1.7        1.5        1.6          1.7        1.7          1.7        1.7        1.7        1.6          1.6        1.7        1.7          ** 
Standard deviation              .89          .98        .75        .81        .61       1.25          .83        .99          .95        .87        .73        .81          .82        .83       1.06          ** 
Standard error                  .05          .08        .15        .09        .12        .32          .10        .08          .07        .08        .11        .16          .08        .07        .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 27 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All with concerns related to children and Harmful or misleading advertising 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  503          503        503        373        413          -          466        411        355        393         30          375        303        286        226        115 
 
Effective sample                329          329        329        242        267          -          304        267        230        260         21          241        198        178        134         78 
 
Total                           486          486        486        351        387          -          454        397        341        385         26          349        287        250        191        119 
 
1 - Mildly 
Concerned          (5.0)          8            8          8          4          6          -            8          8          6          6          -            8          8          4          6          * 
                                  2%           2%         2%         1%         2%         -%           2%         2%         2%         2%         -%           2%         3%         2%         3%         *% 
 
2                  (4.0)          9            9          9          7          9          -            7          7          5          7          -            9          9+         5          4          - 
                                  2%           2%         2%         2%         2%         -%           2%         2%         2%         2%         -%           3%         3%         2%         2%         -% 
 
3                  (3.0)         64           64         64         48         51          -           60         53         38         52          5           51         41         36         27         13 
                                 13%          13%        13%        14%        13%         -%          13%        13%        11%        14%        18%          15%        14%        14%        14%        11% 
 
4                  (2.0)        143          143        143         95        100--        -          141        124        101        112          2           99         76         75         47         37 
                                 30%          30%        30%        27%        26%         -%          31%        31%        30%        29%         8%          28%        27%        30%        24%        31% 
 
5 - Very 
Concerned          (1.0)        258          258        258        196        218+         -          236        204        189        205         18          181        153        129        107         67 
                                 53%          53%        53%        56%        56%         -%          52%        51%        56%        53%        72%          52%        53%        52%        56%        56% 
 
(Never 
Considered this)                  2            2          2          2          2          -            2          *-         2          2          *            *          *          *          *          2+ 
                                  *%           *%         *%         1%         1%         -%           *%         *%         1%         *%         2%           *%         *%         *%         *%         2% 
 
(Don't know)                      *            *          *          *          *          -            *          *          *          *          -            *          *          *          -          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  402          402        402        291        318          -          377        328        290        317         21          280        229        204        154        104 
                                 83%          83%        83%        83%        82%         -%          83%        83%        85%        83%        80%          80%        80%        82%        81%        87% 
 
Net: Not 
concerned                        17           17         17         10         15          -           15         15         11         13          -           17+        17++e      10         10          * 
                                  3%           3%         3%         3%         4%         -%           3%         4%         3%         3%         -%           5%         6%         4%         5%         *% 
 
Mean Score                      1.7          1.7        1.7        1.6        1.7          -          1.7        1.7        1.6        1.7        1.4          1.7        1.8        1.7        1.7        1.5 
Standard deviation              .89          .89        .89        .87        .91          -          .89        .90        .87        .89        .80          .95        .99        .91        .99        .71 
Standard error                  .05          .05        .05        .06        .06          -          .05        .06        .06        .06        .18          .06        .07        .07        .09        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 27 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All with concerns related to children and Harmful or misleading advertising 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  503          147        341          335        365        316        229        316          214        175         73         41          238        147         76         42 
 
Effective sample                329           88        229          216        234        202        144        194          134        121         50         24          157         99         50         24 
 
Total                           486          117        345          320        342        291        204        276          203        181         73         30          243        141         69         32 
 
1 - Mildly 
Concerned          (5.0)          8            4          4            2          6          4          3          2            2          1          5++ab      -            2          1          6++AB      - 
                                  2%           4%         1%           1%         2%         1%         1%         1%           1%         1%         7%         -%           1%         1%         8%         -% 
 
2                  (4.0)          9            2          6            2-         4          3          3          4            2          7+         -          -            4          5          -          - 
                                  2%           2%         2%           1%         1%         1%         2%         1%           1%         4%         -%         -%           2%         4%         -%         -% 
 
3                  (3.0)         64           16         47           34-        46         25--       19         30           20         29         15          1           25         21         14a         4 
                                 13%          13%        14%          10%        14%         9%         9%        11%          10%        16%        20%         2%          10%        15%        21%        13% 
 
4                  (2.0)        143           19--      120++A        91         92         86         48-        77           69         45         20         10           87+C       38         10-         8 
                                 30%          16%        35%          28%        27%        29%        24%        28%          34%        25%        27%        35%          36%        27%        14%        25% 
 
5 - Very 
Concerned          (1.0)        258           77++B     166--        191++      193        172++      131++      163+         109         99         31         19          126         75         37         20 
                                 53%          65%        48%          60%        56%        59%        64%        59%          54%        55%        42%        63%          52%        53%        54%        62% 
 
(Never 
Considered this)                  2            -          2            *          *          -          *          *            *          *          2+         -            1          -          2+         - 
                                  *%           -%         1%           *%         *%         -%         *%         *%           *%         *%         2%         -%           *%         -%         2%         -% 
 
(Don't know)                      *            -          *            *          *          *          -          *            -          -          *          -            -          *          -          - 
                                  *%           -%         *%           *%         *%         *%         -%         *%           -%         -%         *%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  402           95        286          282++      285        258++      180+       240+         178+C      144         51--       29          213+C      114         47--       28 
                                 83%          81%        83%          88%        83%        89%        88%        87%          88%        80%        70%        98%          88%        81%        68%        87% 
 
Net: Not 
concerned                        17            6          9            4--       10          8          6          6            4          8          5          -            5          6          6+a        - 
                                  3%           5%         3%           1%         3%         3%         3%         2%           2%         4%         7%         -%           2%         4%         8%         -% 
 
Mean Score                      1.7          1.6        1.7          1.5--      1.6        1.6--      1.5--      1.6--        1.6        1.7        2.0++ad    1.4          1.6        1.7        1.9        1.5 
Standard deviation              .89         1.02        .84          .76        .89        .81        .82        .81          .78        .91       1.15        .54          .78        .89       1.24        .73 
Standard error                  .05          .11        .06          .05        .06        .06        .07        .06          .07        .08        .16        .11          .06        .09        .18        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 27 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All with concerns related to children and Harmful or misleading advertising 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  503           35 
 
Effective sample                329           21 
 
Total                           486           27 
 
1 - Mildly 
Concerned          (5.0)          8            - 
                                  2%           -% 
 
2                  (4.0)          9            - 
                                  2%           -% 
 
3                  (3.0)         64            3 
                                 13%          10% 
 
4                  (2.0)        143            8 
                                 30%          30% 
 
5 - Very 
Concerned          (1.0)        258           16 
                                 53%          60% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  402           24 
                                 83%          90% 
 
Net: Not 
concerned                        17            - 
                                  3%           -% 
 
Mean Score                      1.7          1.5 
Standard deviation              .89          .68 
Standard error                  .05          .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 27 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All with concerns related to children and Harmful or misleading advertising 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  503          309        288        342        169        375        303        242        185        113         54        282         92 
 
Effective sample                329          202        190        225        113        246        199        156        123         73         30        183         54 
 
Total                           486          303        273        330        169        351        278        223        189        102         38        266         78 
 
1 - Mildly 
Concerned          (5.0)          8            8          8+         4          4          6          6          5          2          1          2          6          * 
                                  2%           3%         3%         1%         2%         2%         2%         2%         1%         1%         4%         2%         *% 
 
2                  (4.0)          9            5          8          4          4          7          9          9+         3          *          -          4          - 
                                  2%           2%         3%         1%         2%         2%         3%         4%         2%         *%         -%         1%         -% 
 
3                  (3.0)         64           38         46+        40         28         51         45         28         17         13          4         35          7 
                                 13%          12%        17%        12%        17%        15%        16%        12%         9%        13%        10%        13%         9% 
 
4                  (2.0)        143           78         63--      102         50         98         75         62         55         21          8         79         14- 
                                 30%          26%        23%        31%        30%        28%        27%        28%        29%        21%        20%        30%        18% 
 
5 - Very 
Concerned          (1.0)        258          173        148        179         80        187        142        120        110         67+de      25        142         57++abcDEEfj 
                                 53%          57%        54%        54%        48%        53%        51%        54%        58%        65%        66%        53%        73% 
 
(Never 
Considered this)                  2            2          -          *          2          2          2          -          2          -          -          -          - 
                                  *%           1%         -%         *%         1%         1%         1%         -%         1%         -%         -%         -%         -% 
 
(Don't know)                      *            *          *          *          -          -          -          *          *          -          -          *          - 
                                  *%           *%         *%         *%         -%         -%         -%         *%         *%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  402          251        211--      281be      130-       285        217--      182        165bde      88         32        221         71bde 
                                 83%          83%        77%        85%        77%        81%        78%        81%        87%        86%        86%        83%        91% 
 
Net: Not 
concerned                        17           13         16+         8          8         13         15         13+         5          1          2         10          * 
                                  3%           4%         6%         2%         5%         4%         5%         6%         3%         1%         4%         4%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 27 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All with concerns related to children and Harmful or misleading advertising 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  503          309        288        342        169        375        303        242        185        113         54        282         92 
 
Effective sample                329          202        190        225        113        246        199        156        123         73         30        183         54 
 
Total                           486          303        273        330        169        351        278        223        189        102         38        266         78 
 
Mean Score                      1.7          1.7k       1.8K       1.6k       1.8ghK     1.7k       1.8+ghK    1.7k       1.6        1.5        1.6        1.7k       1.4-- 
Standard deviation              .89          .94       1.02        .84        .97        .92        .97        .97        .81        .79        .98        .91        .68 
Standard error                  .05          .07        .07        .06        .09        .06        .07        .08        .07        .09        .18        .07        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 27 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All with concerns related to children and Harmful or misleading advertising 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  503          375        183        135        111        364        201        266         76        105         42         47        313        355         22         84          ** 
 
Effective sample                329          243        117         95         71        250        135        175         50         75         25         33        212        236         12         53          ** 
 
Total                           486          347        160        147        100        380        213        247         77        111         39         51        318        344         14         83          ** 
 
1 - Mildly 
Concerned          (5.0)          8            6          3          7++        1          6          7+         6          -          2          -          *          8          8          *          2          ** 
                                  2%           2%         2%         5%         1%         2%         3%         2%         -%         2%         -%         1%         2%         2%         2%         2%         ** 
 
2                  (4.0)          9            9          4          3          2          7          6          6          1          2          *          2          7          9          1          *          ** 
                                  2%           3%         3%         2%         2%         2%         3%         2%         1%         2%         1%         3%         2%         3%         4%         *%         ** 
 
3                  (3.0)         64           53         34++fo     21         22+o       60++       25         35         11         24+o        3          5         52+        59++        4          6          ** 
                                 13%          15%        21%        14%        22%        16%        12%        14%        14%        22%         9%        10%        16%        17%        29%         7%         ** 
 
4                  (2.0)        143           99         42         41         30        113         56         70         18         25         12         13        100         91          3         33imq       ** 
                                 30%          28%        26%        28%        31%        30%        26%        28%        24%        23%        31%        25%        32%        26%        25%        40%         ** 
 
5 - Very 
Concerned          (1.0)        258          179         77         75         42-       191-       117        131         47d        56         23         31        148--      176          5         41          ** 
                                 53%          51%        48%        51%        42%        50%        55%        53%        61%        50%        58%        61%        47%        51%        40%        50%         ** 
 
(Never 
Considered this)                  2            2          -          -          2          2          2          *          -          2          -          -          2          2          -          *          ** 
                                  *%           1%         -%         -%         2%         1%         1%         *%         -%         2%         -%         -%         1%         1%         -%         *%         ** 
 
(Don't know)                      *            -          -          *          -          *          -          *          -          -          *          *          *          *          -          *          ** 
                                  *%           -%         -%         *%         -%         *%         -%         *%         -%         -%         1%         1%         *%         *%         -%         *%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Net: Concerned                  402          278-       119--      116         73-       304-       173        200         66         81--       35         43        249--      267--        9         75bdilmq    ** 
                                 83%          80%        74%        79%        73%        80%        81%        81%        85%        73%        90%        86%        78%        78%        65%        90%         ** 
 
Net: Not 
concerned                        17           15          7         10+         3         13         13+        12          1          5          *          2         15         17+         1          2          ** 
                                  3%           4%         4%         7%         3%         4%         6%         5%         1%         4%         1%         4%         5%         5%         6%         2%         ** 
 
Mean Score                      1.7          1.7        1.8+       1.8        1.9hs      1.7+       1.7        1.7        1.5        1.8        1.5        1.6        1.8++      1.8++      2.0        1.6          ** 
Standard deviation              .89          .93        .97       1.06        .91        .91       1.01        .95        .77        .99        .70        .85        .96        .97       1.06        .79          ** 
Standard error                  .05          .06        .09        .11        .11        .06        .09        .07        .11        .11        .14        .15        .07        .06        .31        .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 27 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All with concerns related to children and Harmful or misleading advertising 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  503          277          **         ** 
 
Effective sample                329          177          **         ** 
 
Total                           486          244          **         ** 
 
1 - Mildly 
Concerned          (5.0)          8            6          **         ** 
                                  2%           3%         **         ** 
 
2                  (4.0)          9            6          **         ** 
                                  2%           2%         **         ** 
 
3                  (3.0)         64           48++o       **         ** 
                                 13%          20%         **         ** 
 
4                  (2.0)        143           62          **         ** 
                                 30%          26%         **         ** 
 
5 - Very 
Concerned          (1.0)        258          120          **         ** 
                                 53%          49%         **         ** 
 
(Never 
Considered this)                  2            2          **         ** 
                                  *%           1%         **         ** 
 
(Don't know)                      *            -          **         ** 
                                  *%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  402          182--        **         ** 
                                 83%          75%         **         ** 
 
Net: Not 
concerned                        17           12          **         ** 
                                  3%           5%         **         ** 
 
Mean Score                      1.7          1.8++        **         ** 
Standard deviation              .89         1.00          **         ** 
Standard error                  .05          .07          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 28 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All with concerns related to children and Hate speech \ inciting violence 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  485          226        259           58         81         85         94         72         70         25          139        179        167          124        161         98        102 
 
Effective sample                310          143        167           36         52         60         63         48         39         14           87        123        101           83        101         64         62 
 
Total                           443          210        233           50         65         86         95         69         55         24          115        181        147          117        139         90         97 
 
1 - Mildly 
Concerned          (5.0)          4            2          2            2          -          2          -          -          -          -            2          2          -            2          2          -          - 
                                  1%           1%         1%           4%         -%         3%         -%         -%         -%         -%           2%         1%         -%           2%         2%         -%         -% 
 
2                  (4.0)          9            6          4            2          2          3          *          2          -          -            4          3          2            2          2          3          2 
                                  2%           3%         2%           5%         3%         4%         *%         2%         -%         -%           4%         2%         1%           1%         2%         4%         2% 
 
3                  (3.0)         33           19         14            8+E        4          8e        11e         --         2          1           12c        18c         3-           5         14          6          8 
                                  7%           9%         6%          17%         5%         9%        11%         -%         4%         4%          10%        10%         2%           5%        10%         6%         9% 
 
4                  (2.0)         97           40         58            9         23+Ef      24e        24          8          9          1           32C        48C        18--         29         38         16         15 
                                 22%          19%        25%          18%        35%        28%        25%        11%        16%         6%          27%        26%        12%          25%        27%        17%        15% 
 
5 - Very 
Concerned          (1.0)        299          143        155           28         37         48-        61         59++ABCD   44abc      22           65-       109-       124++AB       79         83-        65         72 
                                 67%          68%        67%          57%        57%        57%        64%        86%        80%        90%          57%        60%        84%          68%        59%        73%        74% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      *            -          *            -          -          -          *          -          -          -            -          *          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         -%         *%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  396          183        213           37--       59a        73         84         67+Ac      52A        23           97        157        142++AB      108        121         81         87 
                                 89%          87%        92%          75%        92%        85%        88%        98%        96%        96%          84%        87%        97%          92%        87%        90%        89% 
 
Net: Not 
concerned                        13            8          5            4+d        2          5d         *          2          -          -            6          6          2            4          4          3          2 
                                  3%           4%         2%           8%         3%         6%         *%         2%         -%         -%           5%         3%         1%           3%         3%         4%         2% 
 
Mean Score                      1.5          1.5        1.4          1.8++EFg   1.5Efg     1.7+Efg    1.5e       1.2--      1.2        1.1          1.7+C      1.6C       1.2--        1.4        1.6        1.4        1.4 
Standard deviation              .80          .85        .75         1.11        .74        .97        .70        .55        .52        .45          .92        .84        .52          .79        .86        .77        .74 
Standard error                  .05          .07        .06          .19        .10        .13        .09        .08        .08        .12          .10        .08        .05          .09        .09        .10        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 28 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All with concerns related to children and Hate speech \ inciting violence 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  485          285        200           49         73         77        158        324          448         35 
 
Effective sample                310          184        126           34         50         52        106        201          280         29 
 
Total                           443          256        187           46         70         74        147        292          390         49 
 
1 - Mildly 
Concerned          (5.0)          4            4          -            -          -          2          2          2            2          2 
                                  1%           2%         -%           -%         -%         2%         1%         1%           1%         4% 
 
2                  (4.0)          9            4          5            -          2          -          2          8            9          - 
                                  2%           2%         3%           -%         3%         -%         1%         3%           2%         -% 
 
3                  (3.0)         33           19         14            2          6          4         10         22           33          - 
                                  7%           7%         7%           5%         9%         5%         7%         8%           9%         -% 
 
4                  (2.0)         97           67+b       31-          18+E       27++E      23e        47++E      50--         85         13 
                                 22%          26%        16%          38%        38%        30%        32%        17%          22%        26% 
 
5 - Very 
Concerned          (1.0)        299          162        137           26         35--       46         86-       210+Bd       260         35 
                                 67%          63%        73%          56%        50%        62%        58%        72%          67%        71% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Don't know)                      *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  396          229        167           44         62         69        133        260          345         47 
                                 89%          89%        90%          95%        89%        92%        91%        89%          88%        96% 
 
Net: Not 
concerned                        13            8          5            -          2          2          4         10           12          2 
                                  3%           3%         3%           -%         3%         2%         2%         3%           3%         4% 
 
Mean Score                      1.5          1.5        1.4          1.5        1.6        1.5        1.5        1.4          1.5        1.4 
Standard deviation              .80          .83        .75          .60        .76        .81        .78        .81          .80        .83 
Standard error                  .05          .06        .07          .10        .11        .11        .08        .06          .05        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 28 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All with concerns related to children and Hate speech \ inciting violence 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  485            **         **         **        33          **        23         27         31         26         34        131        116          404         81         50         31 
 
Effective sample                310            **         **         **        33          **        23         26         31         25         34        125        115          264         46         29         17 
 
Total                           443            **         **         **        59          **        42         46         55         46          6         38         54          381         61         38         23 
 
1 - Mildly 
Concerned          (5.0)          4            **         **         **         -          **         4          -          -          -          -          -          *            4          -          -          - 
                                  1%           **         **         **         -%         **         9%         -%         -%         -%         -%         -%         1%           1%         -%         -%         -% 
 
2                  (4.0)          9            **         **         **         2          **         -          2          4          -          *+kL       1          -            9          *          -          * 
                                  2%           **         **         **         3%         **         -%         3%         6%         -%         8%         1%         -%           2%         *%         -%         1% 
 
3                  (3.0)         33            **         **         **         2          **         2          6          9+l        2          1l         2          2           23-        10+a        7          3 
                                  7%           **         **         **         3%         **         4%        14%        17%         4%        12%         5%         4%           6%        17%        19%        13% 
 
4                  (2.0)         97            **         **         **        15K         **         9          9         12k        12          2Kl        2--        8k          85         12          7          5 
                                 22%           **         **         **        26%         **        22%        21%        21%        26%        34%         5%        16%          22%        20%        19%        23% 
 
5 - Very 
Concerned          (1.0)        299            **         **         **        40          **        27         29         31         32          3--       34++dHJ    43++hJ      260         38         24         14 
                                 67%           **         **         **        68%         **        65%        62%        56%        70%        46%        87%        80%          68%        63%        63%        63% 
 
(Never 
Considered this)                  -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      *            **         **         **         -          **         -          -          -          -          -          *++        -            *          -          -          - 
                                  *%           **         **         **         -%         **         -%         -%         -%         -%         -%         1%         -%           *%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  396            **         **         **        55j         **        37         38         43-        44          5         36hj       51+HJ       345         51         31         20 
                                 89%           **         **         **        94%         **        87%        83%        77%        96%        80%        93%        96%          90%        83%        81%        86% 
 
Net: Not 
concerned                        13            **         **         **         2          **         4          2          4          -          *kL        1          *           13          *          -          * 
                                  3%           **         **         **         3%         **         9%         3%         6%         -%         8%         1%         1%           3%         *%         -%         1% 
 
Mean Score                      1.5            **         **         **       1.4          **       1.7k       1.6kl      1.7+KL     1.3        1.8+BdIKL  1.2--      1.3--        1.5        1.5        1.6        1.5 
                                                                                         bKl 
Standard deviation              .80            **         **         **       .69          **      1.17        .86        .96        .57       1.03        .59        .61          .80        .78        .80        .77 
Standard error                  .05            **         **         **       .12          **       .24        .17        .17        .11        .18        .05        .06          .05        .11        .15        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 28 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All with concerns related to children and Hate speech \ inciting violence 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  485          213         48        138         42         28           97        261          246        172         67         41          147        193        138          ** 
 
Effective sample                310          144         25         85         26         18           56        162          163        110         38         25          100        120         86          ** 
 
Total                           443          194         35        125         38         27           74        216          228        160         55         35          149        170        117          ** 
 
1 - Mildly 
Concerned          (5.0)          4            2          -          -          -          2            -          2            2          2          -          -            2          -          2          ** 
                                  1%           1%         -%         -%         -%         7%           -%         1%           1%         1%         -%         -%           2%         -%         2%         ** 
 
2                  (4.0)          9            7          2          -          -          -            *          8            7          2          *          *            2          4          3          ** 
                                  2%           4%         7%         -%         -%         -%           *%         3%           3%         1%         *%         1%           1%         3%         3%         ** 
 
3                  (3.0)         33           13          *         12          2          1            9         15           16         13          4          4           13         13          7          ** 
                                  7%           7%         1%        10%         6%         2%          12%         7%           7%         8%         8%        12%           9%         8%         6%         ** 
 
4                  (2.0)         97           44          4         27         10          7           11         43           47         42          9          4           25         39         32          ** 
                                 22%          23%        13%        22%        27%        27%          15%        20%          21%        26%        16%        12%          17%        23%        28%         ** 
 
5 - Very 
Concerned          (1.0)        299          127         28         86         25         17           54        149          155        102         42         26          107        113         73          ** 
                                 67%          66%        80%        69%        67%        64%          73%        69%          68%        64%        76%        75%          72%        66%        62%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Don't know)                      *            *          -          -          -          -            *          -            *          -          -          -            -          -          *          ** 
                                  *%           *%         -%         -%         -%         -%           *%         -%           *%         -%         -%         -%           -%         -%         *%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  396          171         32        113         36         25           65        192          202        143         51         30          132        152        105          ** 
                                 89%          88%        92%        90%        94%        91%          88%        89%          89%        90%        92%        87%          89%        90%        90%         ** 
 
Net: Not 
concerned                        13            9c         2          -          -          2            *          9            9          4          *          *            4          4          5          ** 
                                  3%           5%         7%         -%         -%         7%           *%         4%           4%         2%         *%         1%           3%         3%         4%         ** 
 
Mean Score                      1.5          1.5        1.3        1.4        1.4        1.6          1.4        1.5          1.5        1.5        1.3        1.4          1.4        1.5        1.5          ** 
Standard deviation              .80          .87        .81        .67        .61       1.06          .70        .83          .83        .80        .63        .73          .82        .75        .85          ** 
Standard error                  .05          .07        .16        .07        .12        .25          .09        .07          .07        .08        .10        .15          .08        .07        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 28 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All with concerns related to children and Hate speech \ inciting violence 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  485          485        485        364        402          -          448        403        360        392         31          377        307        291        238        102 
 
Effective sample                310          310        310        233        260          -          283        256        229        251         23          239        196        181        139         67 
 
Total                           443          443        443        326        368          -          406        368        328        361         31          338        273        244        188         98 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          2          2          -            4          4          2          2          -            4          4          2          2          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
2                  (4.0)          9            9          9          6          9          -            6          4-         4          6          2            8          8          6          6          2 
                                  2%           2%         2%         2%         2%         -%           2%         1%         1%         2%         5%           2%         3%         2%         3%         2% 
 
3                  (3.0)         33           33         33         20         26          -           31         30         19         21-         2           28         23         17         18          5 
                                  7%           7%         7%         6%         7%         -%           8%         8%         6%         6%         5%           8%         8%         7%        10%         5% 
 
4                  (2.0)         97           97         97         74         78          -           92         86         72         86          6           80         70         58         38         15 
                                 22%          22%        22%        23%        21%         -%          23%        24%        22%        24%        18%          24%        26%        24%        20%        15% 
 
5 - Very 
Concerned          (1.0)        299          299        299        224        253          -          272        243        231        246         22          217-       168--      161        123         77+ab 
                                 67%          67%        67%        69%        69%         -%          67%        66%        70%        68%        71%          64%        62%        66%        65%        78% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                      *            *          *          -          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  396          396        396        298        331          -          364        329        302++      332++       28          298        238        218        161         92 
                                 89%          89%        89%        91%        90%         -%          90%        90%        92%        92%        89%          88%        87%        89%        86%        93% 
 
Net: Not 
concerned                        13           13         13          8         11          -           10          8          6          8          2           12         12          8          8          2 
                                  3%           3%         3%         2%         3%         -%           3%         2%         2%         2%         5%           3%         4%         3%         4%         2% 
 
Mean Score                      1.5          1.5        1.5        1.4        1.5          -          1.5        1.5        1.4--      1.4-       1.5          1.5+       1.6++e     1.5        1.5        1.3 
Standard deviation              .80          .80        .80        .75        .78          -          .78        .78        .72        .73        .84          .84        .87        .81        .88        .65 
Standard error                  .05          .05        .05        .05        .05          -          .05        .05        .05        .05        .17          .05        .06        .06        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 28 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All with concerns related to children and Hate speech \ inciting violence 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  485          161        309          341        361        313        224        315          217        160         70         38          236        146         67         36 
 
Effective sample                310           96        202          212        224        193        140        189          135        107         48         23          154         94         42         20 
 
Total                           443          131        291          305        316        273        197        260          196        156         68         23          229        133         57         24 
 
1 - Mildly 
Concerned          (5.0)          4            2          2            --         2          2          -          --           *          -          4++ab      -            *          -          4++Ab      - 
                                  1%           1%         1%           -%         1%         1%         -%         -%           *%         -%         5%         -%           *%         -%         6%         -% 
 
2                  (4.0)          9            6b         2-           2--        4          *--        *-         2            2          4          3          *            2          4          2          2 
                                  2%           4%         1%           1%         1%         *%         *%         1%           1%         3%         5%         1%           1%         3%         4%         7% 
 
3                  (3.0)         33            7         25           15-        23         14-        14         20           12         11          8          1           19         10          5          - 
                                  7%           5%         9%           5%         7%         5%         7%         8%           6%         7%        12%         6%           8%         7%         8%         -% 
 
4                  (2.0)         97           25         70           58         57-        41--       26--       45-          39         32         20          7           49         28         12          8 
                                 22%          19%        24%          19%        18%        15%        13%        17%          20%        21%        29%        28%          22%        21%        21%        34% 
 
5 - Very 
Concerned          (1.0)        299           91        191          229++      229++      216++      156++      193++        142C       108c        33--       15          159         91         35         14 
                                 67%          70%        66%          75%        72%        79%        79%        74%          73%        69%        48%        65%          69%        68%        61%        59% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      *            -          *            *          -          -          -          -            -          *          -          -            -          *          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  396          116        262          287++      286        257++      182        238          181C       140c        53--       22          208        119         46         22 
                                 89%          89%        90%          94%        91%        94%        93%        91%          93%        90%        77%        93%          91%        90%        82%        93% 
 
Net: Not 
concerned                        13            8b         4-           2--        6          2--        *--        2-           2          4          7++Ab      *            2-         4          6++A       2 
                                  3%           6%         1%           1%         2%         1%         *%         1%           1%         3%        10%         1%           1%         3%        10%         7% 
 
Mean Score                      1.5          1.5        1.5          1.3--      1.4--      1.3--      1.3--      1.4--        1.4-       1.4        1.9++AB    1.4          1.4        1.4        1.7+a      1.6 
Standard deviation              .80          .89        .75          .60        .73        .63        .60        .66          .67        .74       1.14        .65          .69        .76       1.17        .85 
Standard error                  .05          .09        .05          .04        .05        .05        .05        .05          .06        .07        .16        .14          .06        .08        .18        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 28 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All with concerns related to children and Hate speech \ inciting violence 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  485           32 
 
Effective sample                310           18 
 
Total                           443           21 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  1%           -% 
 
2                  (4.0)          9            2 
                                  2%           9% 
 
3                  (3.0)         33            - 
                                  7%           -% 
 
4                  (2.0)         97            6 
                                 22%          31% 
 
5 - Very 
Concerned          (1.0)        299           12 
                                 67%          60% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  396           19 
                                 89%          91% 
 
Net: Not 
concerned                        13            2 
                                  3%           9% 
 
Mean Score                      1.5          1.6 
Standard deviation              .80          .90 
Standard error                  .05          .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 28 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All with concerns related to children and Hate speech \ inciting violence 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  485          317        274        334        158        374        308        246        167        117         60        289         96 
 
Effective sample                310          204        175        212        104        239        201        153        104         74         34        183         56 
 
Total                           443          293        248        303        151        334        282        207        153        103         40        252         80 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          2          4          2          2          2          -          -          -          2          - 
                                  1%           1%         1%         1%         2%         1%         1%         1%         -%         -%         -%         1%         -% 
 
2                  (4.0)          9            6          7          3-         6          9          9          7          *          1          -          5          * 
                                  2%           2%         3%         1%         4%         3%         3%         3%         *%         1%         -%         2%         *% 
 
3                  (3.0)         33           15-        20         18         13h        25         24h        15          4-         2-         -         15          1 
                                  7%           5%         8%         6%         9%         7%         8%         7%         3%         2%         -%         6%         1% 
 
4                  (2.0)         97           65         62         77+        31         82         68         46         36         28          8         61         13 
                                 22%          22%        25%        25%        21%        24%        24%        22%        24%        27%        21%        24%        16% 
 
5 - Very 
Concerned          (1.0)        299          203        156        203         97        217        180        136        112         73         31        168         66++BcdeEfj 
                                 67%          69%        63%        67%        64%        65%        64%        66%        73%        71%        79%        67%        82% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          *          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  396          268        218        280+d      128        298        247        182        148++BDeEF 101++bDeef  40+bdeef  229         78+bDeef 
                                 89%          92%        88%        92%        85%        89%        88%        88%        97%        98%       100%        91%        98% 
 
Net: Not 
concerned                        13            9         11g         5-         9+cg      11         11          9g         *-         1          -          8          * 
                                  3%           3%         4%         2%         6%         3%         4%         5%         *%         1%         -%         3%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 28 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All with concerns related to children and Hate speech \ inciting violence 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  485          317        274        334        158        374        308        246        167        117         60        289         96 
 
Effective sample                310          204        175        212        104        239        201        153        104         74         34        183         56 
 
Total                           443          293        248        303        151        334        282        207        153        103         40        252         80 
 
Mean Score                      1.5          1.4k       1.6+GhiK   1.4k       1.6+GhiK   1.5giK     1.5ghiK    1.5giK     1.3--      1.3        1.2        1.5k       1.2-- 
Standard deviation              .80          .78        .87        .71        .97        .80        .84        .86        .53        .54        .41        .78        .44 
Standard error                  .05          .05        .07        .05        .10        .05        .06        .07        .05        .06        .07        .06        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 28 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All with concerns related to children and Hate speech \ inciting violence 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  485          374        182        140        108        360        203        273         79        104         47         42        303        342         21         70          ** 
 
Effective sample                310          238        114         96         68        239        133        175         51         71         29         28        199        223         11         46          ** 
 
Total                           443          330        154        144         94        350        201        239         76        106         45         42        290        319         14         66          ** 
 
1 - Mildly 
Concerned          (5.0)          4            2          *          4+         *          2          4          4          -          2          -          -          4          4          -          -          ** 
                                  1%           1%         *%         2%         *%         1%         2%         2%         -%         2%         -%         -%         1%         1%         -%         -%         ** 
 
2                  (4.0)          9            7          4          5          3          9          5          5          2          2          -          2          8          7          1          2          ** 
                                  2%           2%         2%         3%         3%         3%         2%         2%         2%         2%         -%         4%         3%         2%         5%         3%         ** 
 
3                  (3.0)         33           23         15         11          8         28         16         19          9          8          4          5         23         24          *          3          ** 
                                  7%           7%        10%         7%         9%         8%         8%         8%        12%         8%         9%        11%         8%         8%         1%         5%         ** 
 
4                  (2.0)         97           78h        35h        39Hi       21h        85h        39         56h         7-        15         12         11         68h        71h         6         18h         ** 
                                 22%          24%        23%        27%        22%        24%        19%        23%         9%        14%        26%        26%        23%        22%        43%        27%         ** 
 
5 - Very 
Concerned          (1.0)        299          220        100         86-        62        226-       138        155         59cq       79q        30         25        188        212          7         43          ** 
                                 67%          67%        65%        60%        66%        64%        68%        65%        78%        74%        66%        59%        65%        67%        51%        65%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
(Don't know)                      *            *          -          *          -          *          *          *          -          -          -          -          -          -          -          -          ** 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Net: Concerned                  396          297        135        125         83        310        176        211         65         93         41         36        255        283         13         61          ** 
                                 89%          90%        88%        87%        88%        89%        88%        88%        86%        88%        91%        85%        88%        89%        94%        92%         ** 
 
Net: Not 
concerned                        13            9          4          8          3         12          8         10          2          4          -          2         12         11          1          2          ** 
                                  3%           3%         3%         6%         3%         3%         4%         4%         2%         4%         -%         4%         4%         4%         5%         3%         ** 
 
Mean Score                      1.5          1.5        1.5        1.6+       1.5        1.5        1.5        1.5        1.4        1.4        1.4        1.6        1.5        1.5        1.6        1.5          ** 
Standard deviation              .80          .78        .79        .94        .81        .81        .88        .87        .78        .88        .65        .85        .86        .83        .76        .72          ** 
Standard error                  .05          .05        .07        .10        .10        .05        .08        .07        .11        .10        .12        .16        .06        .06        .23        .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 28 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All with concerns related to children and Hate speech \ inciting violence 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  485          285          **         ** 
 
Effective sample                310          179          **         ** 
 
Total                           443          239          **         ** 
 
1 - Mildly 
Concerned          (5.0)          4            2          **         ** 
                                  1%           1%         **         ** 
 
2                  (4.0)          9            7          **         ** 
                                  2%           3%         **         ** 
 
3                  (3.0)         33           23          **         ** 
                                  7%          10%         **         ** 
 
4                  (2.0)         97           60h         **         ** 
                                 22%          25%         **         ** 
 
5 - Very 
Concerned          (1.0)        299          146-         **         ** 
                                 67%          61%         **         ** 
 
(Never 
Considered this)                  -            -          **         ** 
                                  -%           -%         **         ** 
 
(Don't know)                      *            *          **         ** 
                                  *%           *%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  396          206          **         ** 
                                 89%          86%         **         ** 
 
Net: Not 
concerned                        13           10          **         ** 
                                  3%           4%         **         ** 
 
Mean Score                      1.5          1.6+         **         ** 
Standard deviation              .80          .86          **         ** 
Standard error                  .05          .06          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 29 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with concerns related to children and Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  625          263        362           73         96        135        109        103         75         34          169        244        212          148        195        127        155 
 
Effective sample                394          161        233           47         61         91         75         64         41         19          108        165        121           99        128         81         87 
 
Total                           573          239        334           71         78        126        115         92         54         36          149        241        182          139        180        114        140 
 
1 - Mildly 
Concerned          (5.0)          4            2          2            2          *          2          -          -          -          -            2          2          -            2          2          *          - 
                                  1%           1%         *%           3%         *%         1%         -%         -%         -%         -%           1%         1%         -%           1%         1%         *%         -% 
 
2                  (4.0)          6            4          2            *          2          3          *          -          *          -            2          4          *            *          2          2          2 
                                  1%           2%         1%           *%         3%         3%         *%         -%         *%         -%           2%         1%         *%           *%         1%         1%         1% 
 
3                  (3.0)         46           19         27           11+e        7         11         11          3          2          *           18C        22c         5-          12         15         10          8 
                                  8%           8%         8%          16%         9%         9%         9%         3%         4%         1%          12%         9%         3%           9%         8%         9%         6% 
 
4                  (2.0)        135           44         90           14         19         20-        33c        18         20+C       11           32         53         49           39         48         19         28 
                                 23%          19%        27%          19%        24%        16%        29%        20%        37%        30%          22%        22%        27%          28%        27%        17%        20% 
 
5 - Very 
Concerned          (1.0)        379          167        211           44         51         90         67         71+df      32         25           94        157        127           83        113         80        102 
                                 66%          70%        63%          62%        64%        71%        59%        77%        59%        69%          63%        65%        70%          60%        63%        71%        73% 
 
(Never 
Considered this)                  3            2          1            -          -          -          3++        -          -          -            -          3          -            1          -          2          - 
                                  1%           1%         *%           -%         -%         -%         3%         -%         -%         -%           -%         1%         -%           1%         -%         2%         -% 
 
(Don't know)                      1            *          *            *          *          -          *          -          -          -            *          *          -            *          *          -          * 
                                  *%           *%         *%           *%         *%         -%         *%         -%         -%         -%           *%         *%         -%           *%         *%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  513          212        301           57-        69        110        100         89+Abcd    52a        36          126        210        177++AB      122        161        100        130 
                                 90%          89%        90%          81%        88%        87%        87%        97%        95%        99%          85%        87%        97%          88%        89%        88%        93% 
 
Net: Not 
concerned                        10            6          4            2          2          5          *          -          *          -            4          5          *            2          4          2          2 
                                  2%           2%         1%           3%         3%         4%         *%         -%         *%         -%           3%         2%         *%           2%         2%         2%         1% 
 
Mean Score                      1.5          1.4        1.5          1.6E       1.5e       1.5        1.5e       1.3-       1.5        1.3          1.6c       1.5        1.3-         1.5        1.5        1.4        1.4 
Standard deviation              .74          .78        .71          .95        .80        .86        .68        .50        .60        .49          .87        .78        .54          .78        .77        .74        .66 
Standard error                  .04          .06        .05          .14        .10        .09        .08        .06        .09        .11          .08        .06        .05          .08        .07        .08        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 29 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with concerns related to children and Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  625          343        282           89        119        122        239        382          577         47 
 
Effective sample                394          227        167           56         79         80        157        234          353         42 
 
Total                           573          319        253           77        112        112        219        348          497         74 
 
1 - Mildly 
Concerned          (5.0)          4            3          *            -          -          -          -          4            4          - 
                                  1%           1%         *%           -%         -%         -%         -%         1%           1%         -% 
 
2                  (4.0)          6            2          4            *          4+E        4+e        6+e        *-           6          - 
                                  1%           1%         1%           1%         3%         3%         3%         *%           1%         -% 
 
3                  (3.0)         46           28         18            6          7         11         19         26           42          4 
                                  8%           9%         7%           8%         7%        10%         9%         8%           8%         5% 
 
4                  (2.0)        135           87+b       47-          16         20         24         42         93          118         16 
                                 23%          27%        19%          21%        18%        21%        19%        27%          24%        22% 
 
5 - Very 
Concerned          (1.0)        379          197-       182+a         54         80         72        151        222          323         54 
                                 66%          62%        72%          71%        72%        64%        69%        64%          65%        73% 
 
(Never 
Considered this)                  3            1          2            -          -          1          1          2            3          - 
                                  1%           *%         1%           -%         -%         1%         1%         *%           1%         -% 
 
(Don't know)                      1            *          *            -          *          *          *          *            1          - 
                                  *%           *%         *%           -%         *%         *%         *%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  513          284        230           70        101         96        192        315          441         70 
                                 90%          89%        91%          92%        90%        85%        88%        91%          89%        95% 
 
Net: Not 
concerned                        10            6          4            *          4          4          6          4           10          - 
                                  2%           2%         2%           1%         3%         3%         3%         1%           2%         -% 
 
Mean Score                      1.5          1.5        1.4          1.4        1.4        1.5        1.4        1.5          1.5        1.3 
Standard deviation              .74          .77        .70          .65        .77        .81        .76        .73          .76        .57 
Standard error                  .04          .05        .05          .09        .09        .09        .06        .05          .04        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 29 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with concerns related to children and Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  625           28         30         29         32          **        26         35         33         43         91        136        125          523        102         66         36 
 
Effective sample                394           28         29         29         32          **        26         34         33         42         90        130        124          340         55         37         18 
 
Total                           573           40         53         45         56          **        48         59         58         77         16         40         57          504         68         46         22 
 
1 - Mildly 
Concerned          (5.0)          4            -          -          -          -          **         2          -          2          -          -          *          -            4          -          -          - 
                                  1%           -%         -%         -%         -%         **         4%         -%         3%         -%         -%         1%         -%           1%         -%         -%         -% 
 
2                  (4.0)          6            -          -          -          -          **         -          3++        2          -          1++dIkL    *          -            6          *          -          * 
                                  1%           -%         -%         -%         -%         **         -%         6%         3%         -%         5%         1%         -%           1%         1%         -%         2% 
 
3                  (3.0)         46            4          2          6          7          **         2          3          6          3          2k         2          4           40          6          3          3 
                                  8%          10%         3%        14%        13%         **         4%         5%        11%         4%        12%         5%         7%           8%         8%         6%        14% 
 
4                  (2.0)        135           10          5         12         13          **        17         14k        20Kl       24Kl        4Kl        3--        8-         114         20         13          7 
                                 23%          26%        10%        28%        23%         **        36%        24%        35%        31%        26%         9%        14%          23%        30%        29%        31% 
 
5 - Very 
Concerned          (1.0)        379           26         46         23         36          **        28         38         28-        50          9-        33++dgHiJ  45++HJ      337         42         30         12 
                                 66%          64%        87%        51%        64%         **        57%        65%        48%        65%        55%        84%        78%          67%        61%        65%        53% 
 
(Never 
Considered this)                  3            -          -          3          -          **         -          -          -          -          -          -          -            3          -          -          - 
                                  1%           -%         -%         7%         -%         **         -%         -%         -%         -%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      1            -          -          -          -          **         -          -          -          -          *++l       *+         -            *          *          *          - 
                                  *%           -%         -%         -%         -%         **         -%         -%         -%         -%         2%         1%         -%           *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  513           36         51         35         49          **        45         52         48         74J        13-        37J        53J         451         62         43         19 
                                 90%          90%        97%        79%        87%         **        93%        89%        83%        96%        81%        93%        93%          89%        91%        94%        84% 
 
Net: Not 
concerned                        10            -          -          -          -          **         2          3          3          -          1+dIL      1          -            9          *          -          * 
                                  2%           -%         -%         -%         -%         **         4%         6%         6%         -%         5%         2%         -%           2%         1%         -%         2% 
 
Mean Score                      1.5          1.5b       1.2-       1.6Bkl     1.5b         **       1.6b       1.5b       1.8++BiKL  1.4        1.7+BiKL   1.2--      1.3-         1.5        1.5        1.4        1.6 
Standard deviation              .74          .68        .45        .75        .72          **       .88        .84        .95        .57        .91        .67        .60          .75        .67        .60        .80 
Standard error                  .04          .13        .08        .14        .13          **       .17        .14        .17        .09        .10        .06        .05          .04        .09        .10        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 29 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with concerns related to children and Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  625          263         79        186         46         30          115        342          291        232        101         57          194        254        166          ** 
 
Effective sample                394          179         39        120         24         17           64        212          202        141         51         29          134        150        105          ** 
 
Total                           573          249         55        183         31         26           87        282          296        200         76         38          211        211        141          ** 
 
1 - Mildly 
Concerned          (5.0)          4            4          -          -          -          -            -          2            *          2          2          -            3          -          *          ** 
                                  1%           1%         -%         -%         -%         -%           -%         1%           *%         1%         2%         -%           2%         -%         *%         ** 
 
2                  (4.0)          6            3          *          2          -          -            *          6            2          4          *          -            2          4          *          ** 
                                  1%           1%         1%         1%         -%         -%           *%         2%           1%         2%         *%         -%           1%         2%         *%         ** 
 
3                  (3.0)         46           31++C       1          7-         1          3            9         26           23         21          2          1           13         16         17          ** 
                                  8%          13%         2%         4%         3%        12%          10%         9%           8%        11%         2%         2%           6%         7%        12%         ** 
 
4                  (2.0)        135           64         10         43          9          3           18         61           63         49         22          7           50         47         36          ** 
                                 23%          26%        19%        23%        27%        13%          20%        22%          21%        25%        29%        19%          24%        22%        25%         ** 
 
5 - Very 
Concerned          (1.0)        379          143--       43a       131a        22         20           58        187          206        122         51         30          141        144         86          ** 
                                 66%          58%        78%        72%        69%        75%          67%        66%          70%        61%        66%        80%          67%        69%        61%         ** 
 
(Never 
Considered this)                  3            3          -          -          -          -            2          1            1          2          -          -            2          -          1          ** 
                                  1%           1%         -%         -%         -%         -%           2%         1%           *%         1%         -%         -%           1%         -%         1%         ** 
 
(Don't know)                      1            *          *          *          -          -            *          *            *          *          -          -            *          *          *          ** 
                                  *%           *%         *%         *%         -%         -%           *%         *%           *%         *%         -%         -%           *%         *%         *%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  513          207--       54a       174+A       30         23           76        247          269        171         73         37          191        191        122          ** 
                                 90%          83%        97%        95%        97%        88%          87%        88%          91%        86%        95%        98%          91%        91%        86%         ** 
 
Net: Not 
concerned                        10            7          *          2          -          -            *          8            2          6          2          -            5          4          1          ** 
                                  2%           3%         1%         1%         -%         -%           *%         3%           1%         3%         2%         -%           2%         2%         *%         ** 
 
Mean Score                      1.5          1.6++bC    1.2        1.3        1.3        1.4          1.4        1.5          1.4        1.6+ad     1.4        1.2          1.5        1.4        1.5          ** 
Standard deviation              .74          .87        .51        .62        .54        .70          .69        .80          .67        .83        .75        .47          .79        .71        .74          ** 
Standard error                  .04          .07        .08        .06        .11        .17          .09        .06          .05        .07        .10        .09          .07        .06        .07          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 491 
Table 29 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with concerns related to children and Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  625          625        625        386        426          -          578        499        428        479         41          467        370        347        265        146 
 
Effective sample                394          394        394        250        271          -          363        311        271        302         28          292        226        211        157         93 
 
Total                           573          573        573        353        383          -          532        452        395        440         36          421        321        295        217        136 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          2          2          -            4          2          2          *--        -            2          2          *          *          2 
                                  1%           1%         1%         1%         1%         -%           1%         *%         *%         *%         -%           *%         1%         *%         *%         1% 
 
2                  (4.0)          6            6          6          4          2          -            6          4          4          4          *            6          3          4          2          * 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         1%           1%         1%         1%         1%         *% 
 
3                  (3.0)         46           46         46         30         33          -           39         35         21--       32          6           40         37++       31         21          6 
                                  8%           8%         8%         8%         9%         -%           7%         8%         5%         7%        18%           9%        11%        10%        10%         4% 
 
4                  (2.0)        135          135        135         80         86          -          130        110         92        102          4           99         71         64         40         29 
                                 23%          23%        23%        23%        22%         -%          24%        24%        23%        23%        11%          23%        22%        22%        18%        21% 
 
5 - Very 
Concerned          (1.0)        379          379        379        237        260          -          350        300        274+       299         25          273        207        196        153         98 
                                 66%          66%        66%        67%        68%         -%          66%        66%        69%        68%        70%          65%        64%        66%        71%        72% 
 
(Never 
Considered this)                  3            3          3          -          --         -            3          1          1          2          -            1          1          -          -          2 
                                  1%           1%         1%         -%         -%         -%           1%         *%         *%         *%         -%           *%         *%         -%         -%         1% 
 
(Don't know)                      1            1          1          *          *          -            1          1          *          *          -            1          1          1          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  513          513        513        317        346          -          480        410        366++      402         29          371        278-       260        193        127 
                                 90%          90%        90%        90%        90%         -%          90%        91%        93%        91%        81%          88%        86%        88%        89%        93% 
 
Net: Not 
concerned                        10           10         10          6          4          -            9          6          6          4          *            8          5          4          3          2 
                                  2%           2%         2%         2%         1%         -%           2%         1%         2%         1%         1%           2%         1%         1%         1%         1% 
 
Mean Score                      1.5          1.5        1.5        1.5        1.4          -          1.5        1.4        1.4-       1.4-       1.5          1.5        1.5        1.5        1.4        1.4 
Standard deviation              .74          .74        .74        .74        .72          -          .74        .71        .68        .67        .83          .77        .78        .74        .72        .68 
Standard error                  .04          .04        .04        .05        .04          -          .04        .04        .04        .04        .16          .04        .05        .05        .06        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 29 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with concerns related to children and Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  625          177        436          400        447        376        270        389          280        227         80         38          302        196         86         41 
 
Effective sample                394          102        283          252        281        240        168        240          169        146         57         23          192        126         53         24 
 
Total                           573          141        412          370        412        353        240        345          246        211         86         30          287        179         72         34 
 
1 - Mildly 
Concerned          (5.0)          4            -          4            2          2          2          2          2            -          2          2          -            -          2          2+a        - 
                                  1%           -%         1%           *%         *%         *%         1%         *%           -%         1%         2%         -%           -%         1%         3%         -% 
 
2                  (4.0)          6            *          6            4          4          4          *          4            4          2          -          *            2          3          *          * 
                                  1%           *%         1%           1%         1%         1%         *%         1%           1%         1%         -%         1%           1%         2%         *%         *% 
 
3                  (3.0)         46           11         35           23         32         21         18         21           13         20         12a         -           16         19          9          2 
                                  8%           8%         8%           6%         8%         6%         8%         6%           5%        10%        14%         -%           6%        11%        12%         5% 
 
4                  (2.0)        135           41         87           69--       92         74         51         69           58         44         23         10           76         39         12          7 
                                 23%          29%        21%          19%        22%        21%        21%        20%          23%        21%        27%        33%          26%        22%        17%        22% 
 
5 - Very 
Concerned          (1.0)        379           89        277          272++      282        252++      169        249++        171c       140         47         20          193        114         47         25 
                                 66%          63%        67%          74%        68%        71%        71%        72%          70%        67%        55%        66%          67%        64%        65%        73% 
 
(Never 
Considered this)                  3            -          3            --         --         -          -          -            -          1          2          -            -          1          2a         - 
                                  1%           -%         1%           -%         -%         -%         -%         -%           -%         1%         2%         -%           -%         1%         2%         -% 
 
(Don't know)                      1            -          1            *          -          -          -          -            -          1          -          -            *          *          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         -%           -%         *%         -%         -%           *%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  513          130        364          341+       374        326+       220        318+         229c       184         70-        29          269+bc     153         60         32 
                                 90%          92%        88%          92%        91%        92%        92%        92%          93%        87%        82%        99%          94%        85%        82%        95% 
 
Net: Not 
concerned                        10            *          9            6          6          6          2          5            4          4          2          *            2          5          2          * 
                                  2%           *%         2%           1%         1%         2%         1%         2%           1%         2%         2%         1%           1%         3%         3%         *% 
 
Mean Score                      1.5          1.4        1.5          1.4--      1.4        1.4-       1.4        1.4--        1.4        1.5        1.6+a      1.3          1.4        1.5        1.6        1.3 
Standard deviation              .74          .65        .78          .69        .72        .69        .69        .69          .66        .79        .88        .51          .63        .83        .94        .59 
Standard error                  .04          .06        .05          .04        .04        .04        .05        .04          .05        .07        .12        .11          .05        .07        .13        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 29 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with concerns related to children and Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  625           32 
 
Effective sample                394           18 
 
Total                           573           25 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  1%           -% 
 
2                  (4.0)          6            * 
                                  1%           1% 
 
3                  (3.0)         46            2 
                                  8%           7% 
 
4                  (2.0)        135            7 
                                 23%          30% 
 
5 - Very 
Concerned          (1.0)        379           16 
                                 66%          63% 
 
(Never 
Considered this)                  3            - 
                                  1%           -% 
 
(Don't know)                      1            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  513           23 
                                 90%          93% 
 
Net: Not 
concerned                        10            * 
                                  2%           1% 
 
Mean Score                      1.5          1.4 
Standard deviation              .74          .66 
Standard error                  .04          .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 29 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with concerns related to children and Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  625          359        345        402        202        486        387        280        177        128         54        325        108 
 
Effective sample                394          228        216        251        127        309        251        177        114         85         32        203         64 
 
Total                           573          338        308        359        184        440        352        242        178        125         41        280         89 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          2          2          2          2          *          -          -          -          *          - 
                                  1%           1%         1%         *%         1%         *%         1%         *%         -%         -%         -%         *%         -% 
 
2                  (4.0)          6            2          3          6          4          3          6          4          2          *          -          2          - 
                                  1%           1%         1%         2%         2%         1%         2%         2%         1%         *%         -%         1%         -% 
 
3                  (3.0)         46           23         34+        28         18         36         34         24         14         14          4         30+         9 
                                  8%           7%        11%         8%        10%         8%        10%        10%         8%        11%         9%        11%        10% 
 
4                  (2.0)        135           77         60-        81         29-        93-        78         56         44         27          6         54         20 
                                 23%          23%        19%        22%        16%        21%        22%        23%        25%        22%        15%        19%        22% 
 
5 - Very 
Concerned          (1.0)        379          230        207        242        129        303+       229        157        118         83         31        192         60 
                                 66%          68%        67%        68%        70%        69%        65%        65%        66%        67%        75%        69%        68% 
 
(Never 
Considered this)                  3            2          1          -          2          3          3          -          -          -          -          -          - 
                                  1%           1%         *%         -%         1%         1%         1%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      1            *          *          *          *          *          *          *          -          -          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  513          307        267-       323        158        396        307-       214        162        110         38        247         80 
                                 90%          91%        86%        90%        86%        90%        87%        88%        91%        89%        91%        88%        90% 
 
Net: Not 
concerned                        10            6          6          8          5          5          8          4          2          *          -          2          - 
                                  2%           2%         2%         2%         3%         1%         2%         2%         1%         *%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 29 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with concerns related to children and Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  625          359        345        402        202        486        387        280        177        128         54        325        108 
 
Effective sample                394          228        216        251        127        309        251        177        114         85         32        203         64 
 
Total                           573          338        308        359        184        440        352        242        178        125         41        280         89 
 
Mean Score                      1.5          1.4        1.5        1.4        1.5        1.4-       1.5        1.5        1.4        1.4        1.3        1.4        1.4 
Standard deviation              .74          .74        .82        .75        .83        .70        .78        .75        .69        .70        .65        .72        .67 
Standard error                  .04          .05        .06        .05        .07        .04        .05        .06        .06        .08        .12        .05        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 29 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with concerns related to children and Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  625          479        227        174        147        463        228        337         95        121         59         41        398        448         29         88         21 
 
Effective sample                394          303        146        115         96        302        140        217         59         81         33         27        258        289         14         56         13 
 
Total                           573          427        203        174        134        440        213        301         89        115         48         40        382        411         18         81         18 
 
1 - Mildly 
Concerned          (5.0)          4            2          2          4+e        2          *--        4+e        4          -          3++aE      -          -          4          4          -          -          * 
                                  1%           *%         1%         2%         1%         *%         2%         1%         -%         3%         -%         -%         1%         1%         -%         -%         2% 
 
2                  (4.0)          6            6          1          *          4          6          1          6          *          *          -          -          4          4          *          *          * 
                                  1%           1%         *%         *%         3%         1%         *%         2%         *%         *%         -%         -%         1%         1%         2%         *%         1% 
 
3                  (3.0)         46           40         24+        12         16         38         15         30          8          9          2          2         35         35          *          3          3 
                                  8%           9%        12%         7%        12%         9%         7%        10%         9%         8%         4%         4%         9%         9%         3%         4%        20% 
 
4                  (2.0)        135           97h        57H        46h        26        105h        46         63         10-        25         11         11         86h        95h         5         17          4 
                                 23%          23%        28%        27%        19%        24%        21%        21%        11%        22%        22%        26%        22%        23%        29%        21%        20% 
 
5 - Very 
Concerned          (1.0)        379          279        117--      111         84        287        146        197         71         78         35         28        252        270         12         59b        10 
                                                                                                                   +aBcdeglmq 
                                 66%          65%        58%        64%        63%        65%        69%        65%        80%        67%        73%        69%        66%        66%        67%        73%        57% 
 
(Never 
Considered this)                  3            3          1          -          2          3          2          2          -          -          -          -          2          3          -          2          - 
                                  1%           1%         1%         -%         1%         1%         1%         1%         -%         -%         -%         -%         *%         1%         -%         2%         -% 
 
(Don't know)                      1            1          -          *          *          1          *          *          -          -          -          -          *          *          -          *          * 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         *%         1% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  513          376        175        157        110--      392        192        260-        80        102         46         38        338        365         17         76d        14 
                                 90%          88%        86%        90%        82%        89%        90%        86%        91%        89%        96%        96%        88%        89%        96%        94%        77% 
 
Net: Not 
concerned                        10            8          2          4          6+         6          4          9+         *          4          -          -          8          8          *          *          * 
                                  2%           2%         1%         2%         4%         1%         2%         3%         *%         3%         -%         -%         2%         2%         2%         *%         3% 
 
Mean Score                      1.5          1.5        1.6+ho     1.5        1.6ho      1.5        1.4        1.5        1.3        1.5        1.3        1.4        1.5        1.5        1.4        1.3        1.7o 
Standard deviation              .74          .76        .78        .81        .91        .72        .78        .85        .65        .88        .55        .57        .78        .77        .65        .55        .96 
Standard error                  .04          .04        .07        .08        .09        .04        .07        .06        .08        .10        .10        .11        .05        .05        .17        .07        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 29 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with concerns related to children and Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  625          362          **         ** 
 
Effective sample                394          226          **         ** 
 
Total                           573          311          **         ** 
 
1 - Mildly 
Concerned          (5.0)          4            2          **         ** 
                                  1%           1%         **         ** 
 
2                  (4.0)          6            4          **         ** 
                                  1%           1%         **         ** 
 
3                  (3.0)         46           31          **         ** 
                                  8%          10%         **         ** 
 
4                  (2.0)        135           76h         **         ** 
                                 23%          24%         **         ** 
 
5 - Very 
Concerned          (1.0)        379          194          **         ** 
                                 66%          62%         **         ** 
 
(Never 
Considered this)                  3            3          **         ** 
                                  1%           1%         **         ** 
 
(Don't know)                      1            *          **         ** 
                                  *%           *%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  513          270          **         ** 
                                 90%          87%         **         ** 
 
Net: Not 
concerned                        10            6          **         ** 
                                  2%           2%         **         ** 
 
Mean Score                      1.5          1.5o         **         ** 
Standard deviation              .74          .78          **         ** 
Standard error                  .04          .05          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 30 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with concerns related to children and Stalking/cyberstalking (harassment from other internet users) 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  590          259        331           81        113        116         97         95         69          **         194        213        183          137        191        118        144 
 
Effective sample                388          171        218           54         74         84         66         62         40          **         127        150        111           96        127         79         87 
 
Total                           557          253        304           78         96        121        101         90         54          **         173        222        162          134        180        111        132 
 
1 - Mildly 
Concerned          (5.0)          4            2          2            2          -          2          -          -          -          **           2          2          -            2          2          -          - 
                                  1%           1%         1%           2%         -%         2%         -%         -%         -%         **           1%         1%         -%           1%         1%         -%         -% 
 
2                  (4.0)          5            2          3            -          3+         -          *          2          -          **           3          *          2            -          2          2          2 
                                  1%           1%         1%           -%         3%         -%         *%         2%         -%         **           2%         *%         1%           -%         1%         2%         1% 
 
3                  (3.0)         41           21         20           10          5          7         13+         3          2          **          15         21          6           11         11          7         12 
                                  7%           8%         7%          12%         6%         6%        13%         4%         4%         **           9%         9%         3%           8%         6%         7%         9% 
 
4                  (2.0)        132           47-        85+a         22         30e        23         32e        14         10          **          51c        55         26-          38         45         23         26 
                                 24%          19%        28%          28%        31%        19%        31%        16%        18%         **          30%        25%        16%          28%        25%        20%        20% 
 
5 - Very 
Concerned          (1.0)        371          181        190           43         57         89ad       54-        70+AbD     43abd       **         100-       143        127++Ab       81        118         79         92 
                                 67%          71%        63%          55%        60%        73%        54%        78%        78%         **          58%        64%        79%          61%        66%        71%        70% 
 
(Never 
Considered this)                  1            -          1            -          -          -          1+         -          -          **           -          1          -            1          -          -          - 
                                  *%           -%         *%           -%         -%         -%         1%         -%         -%         **           -%         1%         -%           1%         -%         -%         -% 
 
(Don't know)                      1            *          1            *          -          -          *          *          -          **           *          *          *            *          *          -          * 
                                  *%           *%         *%           *%         -%         -%         *%         *%         -%         **           *%         *%         *%           *%         *%         -%         *% 
 
(Refused)                         2            -          2            2++        -          -          -          -          -          **           2          -          -            -          2          -          - 
                                  *%           -%         1%           2%         -%         -%         -%         -%         -%         **           1%         -%         -%           -%         1%         -%         -% 
 
Net: Concerned                  503          228        275           65         87        112         86         84         52a         **         152        197        154+a        119        163        102        119 
                                 90%          90%        91%          83%        91%        92%        85%        94%        96%         **          87%        89%        95%          89%        91%        92%        90% 
 
Net: Not 
concerned                         9            4          5            2          3          2          *          2          -          **           5          2          2            2          4          2          2 
                                  2%           2%         2%           2%         3%         2%         *%         2%         -%         **           3%         1%         1%           1%         2%         2%         1% 
 
Mean Score                      1.4          1.4        1.5          1.6+ef     1.5f       1.4        1.6ef      1.3        1.3          **         1.6+C      1.5c       1.3--        1.5        1.5        1.4        1.4 
Standard deviation              .73          .75        .72          .88        .75        .75        .72        .63        .51          **         .81        .74        .58          .77        .75        .68        .71 
Standard error                  .04          .06        .05          .12        .09        .08        .09        .08        .08          **         .07        .06        .05          .08        .07        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 30 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with concerns related to children and Stalking/cyberstalking (harassment from other internet users) 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  590          328        262           74        108        116        229        357          537         51 
 
Effective sample                388          222        166           50         72         82        155        230          342         46 
 
Total                           557          314        243           65        101        122        218        333          474         79 
 
1 - Mildly 
Concerned          (5.0)          4            4          -            -          -          -          -          4            4          - 
                                  1%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
2                  (4.0)          5            2          3            -          *          2          2          3            5          - 
                                  1%           1%         1%           -%         *%         1%         1%         1%           1%         -% 
 
3                  (3.0)         41           22         19            6          7          3-        12         29           40          2 
                                  7%           7%         8%          10%         7%         2%         6%         9%           8%         2% 
 
4                  (2.0)        132           84         49           19         31         29         59         73          113         20 
                                 24%          27%        20%          29%        30%        24%        27%        22%          24%        25% 
 
5 - Very 
Concerned          (1.0)        371          199        171           40         64         87        143        222          311         56 
                                 67%          63%        71%          61%        63%        71%        66%        67%          66%        71% 
 
(Never 
Considered this)                  1            1          -            -          -          1          1          -            1          - 
                                  *%           *%         -%           -%         -%         1%         1%         -%           *%         -% 
 
(Don't know)                      1            1          *            -          -          -          -          1            1          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         2            2          -            -          -          -          -          2            --         2+a 
                                  *%           1%         -%           -%         -%         -%         -%         1%           -%         2% 
 
Net: Concerned                  503          283        220           59         94        116        202        295          424         76 
                                 90%          90%        91%          90%        93%        95%        93%        88%          89%        96% 
 
Net: Not 
concerned                         9            5          3            -          *          2          2          7            9          - 
                                  2%           2%         1%           -%         *%         1%         1%         2%           2%         -% 
 
Mean Score                      1.4          1.5        1.4          1.5        1.4        1.3        1.4        1.5          1.5        1.3 
Standard deviation              .73          .76        .69          .67        .63        .59        .64        .79          .76        .51 
Standard error                  .04          .05        .05          .10        .07        .07        .05        .05          .04        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 30 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with concerns related to children and Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  590           22         26         25         36         22         33         28         34         39         46        136        143          500         90         61         29 
 
Effective sample                388           22         26         25         36         22         33         28         34         38         46        129        142          333         55         39         16 
 
Total                           557           31         44         38         64         30         59         47         59         69          8         40         66          486         71         52         19 
 
1 - Mildly 
Concerned          (5.0)          4            -          -          -          -          -          2          -          2          -          -          -          *            4          -          -          - 
                                  1%           -%         -%         -%         -%         -%         3%         -%         3%         -%         -%         -%         1%           1%         -%         -%         -% 
 
2                  (4.0)          5            -          2          -          -          -          -          3          -          -          *dikL      -          -            3          2          2          - 
                                  1%           -%         4%         -%         -%         -%         -%         7%         -%         -%         2%         -%         -%           1%         2%         3%         -% 
 
3                  (3.0)         41            4          2          3          4          4          5          3          7          2          1Ikl       2          4           36          5          3          2 
                                  7%          13%         4%         8%         6%        14%         9%         7%        12%         2%        15%         5%         6%           7%         7%         6%        10% 
 
4                  (2.0)        132           11          8         10         10          4         23+dKL     13         19Kl       18k         2K         3--       11-k        112         20         15          5 
                                 24%          36%        19%        27%        16%        12%        39%        27%        33%        26%        25%         7%        16%          23%        28%        29%        27% 
 
5 - Very 
Concerned          (1.0)        371           16         33         23         50fhj      22         29-        28         30-        50          5         35++FHiJl  51+FHJ      327         44         32         12 
                                 67%          50%        74%        61%        78%        73%        49%        60%        50%        72%        56%        87%        77%          67%        62%        62%        61% 
 
(Never 
Considered this)                  1            -          -          1          -          -          -          -          -          -          -          -          -            1          -          -          - 
                                  *%           -%         -%         4%         -%         -%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Don't know)                      1            -          -          -          -          -          -          -          -          -          *++        *          *            *          *          -          * 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         2%         1%         1%           *%         1%         -%         2% 
 
(Refused)                         2            -          -          -          -          -          -          -          2++        -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         3%         -%         -%         -%         -%           *%         -%         -%         -% 
 
Net: Concerned                  503           27         41         34         60j        26         52         40         49         68hJ        6-        37J        61J         439         64         47         17 
                                 90%          87%        92%        88%        94%        86%        88%        86%        83%        98%        81%        95%        93%          90%        90%        90%        88% 
 
Net: Not 
concerned                         9            -          2          -          -          -          2          3          2          -          *dik       -          *            7          2          2          - 
                                  2%           -%         4%         -%         -%         -%         3%         7%         3%         -%         2%         -%         1%           1%         2%         3%         -% 
 
Mean Score                      1.4          1.6diKl    1.4        1.5k       1.3        1.4        1.7+diKl   1.6K       1.7+diKl   1.3        1.6diKL    1.2--      1.3-         1.4        1.5        1.5        1.5 
Standard deviation              .73          .72        .75        .66        .58        .74        .87        .89        .89        .51        .88        .49        .64          .73        .74        .76        .69 
Standard error                  .04          .15        .15        .14        .10        .16        .15        .17        .16        .08        .13        .04        .05          .04        .10        .12        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 30 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with concerns related to children and Stalking/cyberstalking (harassment from other internet users) 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  590          280         53        156         54         30           98        343          302        214         74         45          181        236        166          ** 
 
Effective sample                388          191         29        102         33         18           59        218          205        140         43         27          126        150        109          ** 
 
Total                           557          263         43        152         48         26           75        297          293        204         59         37          191        213        145          ** 
 
1 - Mildly 
Concerned          (5.0)          4            4          -          -          -          -            -          2            -          2          2a         -            4+         -          -          ** 
                                  1%           1%         -%         -%         -%         -%           -%         1%           -%         1%         3%         -%           2%         -%         -%         ** 
 
2                  (4.0)          5            2          2          2          -          -            *          3            --         3          2A         2            2          3          -          ** 
                                  1%           1%         4%         1%         -%         -%           *%         1%           -%         2%         3%         5%           1%         2%         -%         ** 
 
3                  (3.0)         41           26          2          8          1          2            4         26           20         20          1          *           12         14         16          ** 
                                  7%          10%         5%         5%         2%         9%           6%         9%           7%        10%         2%         1%           6%         6%        11%         ** 
 
4                  (2.0)        132           62          4         37         15          4           17         54--         76         44         13          5           42         52         36          ** 
                                 24%          24%         9%        24%        32%        15%          23%        18%          26%        21%        22%        14%          22%        25%        25%         ** 
 
5 - Very 
Concerned          (1.0)        371          165         36        106         32         20           53        211+         194        135         41         30          131        144         90          ** 
                                 67%          63%        82%        70%        67%        76%          71%        71%          66%        66%        69%        80%          69%        68%        62%         ** 
 
(Never 
Considered this)                  1            1          -          -          -          -            -          1            1          -          -          -            -          -          1          ** 
                                  *%           1%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         -%         1%         ** 
 
(Don't know)                      1            1          *          -          -          -            *          *            *          *          *          -            1          -          *          ** 
                                  *%           *%         *%         -%         -%         -%           *%         *%           *%         *%         1%         -%           *%         -%         *%         ** 
 
(Refused)                         2            2          -          -          -          -            -          -            2          -          -          -            -          -          2          ** 
                                  *%           1%         -%         -%         -%         -%           -%         -%           1%         -%         -%         -%           -%         -%         1%         ** 
 
Net: Concerned                  503          227-        39        143         47         24           70        265          270        179         54         35          173        196        126          ** 
                                 90%          86%        91%        94%        98%        91%          94%        89%          92%        88%        92%        94%          91%        92%        87%         ** 
 
Net: Not 
concerned                         9            5          2          2          -          -            *          5            ---        5a         3+A        2            6          3          -          ** 
                                  2%           2%         4%         1%         -%         -%           *%         2%           -%         3%         6%         5%           3%         2%         -%         ** 
 
Mean Score                      1.4          1.5+       1.3        1.4        1.4        1.3          1.4        1.4          1.4        1.5        1.5        1.3          1.5        1.4        1.5          ** 
Standard deviation              .73          .82        .75        .63        .52        .64          .60        .74          .62        .82        .90        .75          .82        .68        .69          ** 
Standard error                  .04          .06        .14        .06        .09        .15          .08        .05          .04        .07        .14        .14          .07        .06        .07          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 30 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with concerns related to children and Stalking/cyberstalking (harassment from other internet users) 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  590          590        590        382        439          -          541        476        388        434         42          454        366        332        263        126 
 
Effective sample                388          388        388        246        284          -          356        314        254        285         28          297        236        208        161         83 
 
Total                           557          557        557        338        391          -          515        456        360        409         36          421        329        282        219        124 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          2          2          -            4          2          2          *-         -            2          2          *          *          2 
                                  1%           1%         1%         1%         1%         -%           1%         *%         1%         *%         -%           1%         1%         *%         *%         1% 
 
2                  (4.0)          5            5          5          3          3          -            4          4          3          2          -            3          3          2          2          2 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         *%         -%           1%         1%         1%         1%         1% 
 
3                  (3.0)         41           41         41         22         28          -           41         37         24         30          -           34         27         27         17          6 
                                  7%           7%         7%         7%         7%         -%           8%         8%         7%         7%         -%           8%         8%         9%         8%         5% 
 
4                  (2.0)        132          132        132         81         92          -          124        111         82        107          7          112+e       84e        67         44         18- 
                                 24%          24%        24%        24%        24%         -%          24%        24%        23%        26%        20%          27%        26%        24%        20%        15% 
 
5 - Very 
Concerned          (1.0)        371          371        371        228        262          -          339        299        247        269         29          266-       209        186        156         96+ab 
                                 67%          67%        67%        67%        67%         -%          66%        66%        69%        66%        79%          63%        64%        66%        71%        77% 
 
(Never 
Considered this)                  1            1          1          -          -          -            1          1          1          -          -            1          1          -          -          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         -%         -%           *%         *%         -%         -%         -% 
 
(Don't know)                      1            1          1          *          1          -            *          *          *          *          *            *          *          *          *          * 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         1%           *%         *%         *%         *%         *% 
 
(Refused)                         2            2          2          2          2          -            2          2          -          -          -            2          2          -          -          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         -%         -%         -%           *%         1%         -%         -%         -% 
 
Net: Concerned                  503          503        503        309        354          -          463        410        329        376         36          378        293        253        199        114 
                                 90%          90%        90%        91%        91%         -%          90%        90%        91%        92%        99%          90%        89%        90%        91%        92% 
 
Net: Not 
concerned                         9            9          9          6          6          -            7          6          5          2--        -            6          6          2          2          3 
                                  2%           2%         2%         2%         1%         -%           1%         1%         1%         1%         -%           1%         2%         1%         1%         3% 
 
Mean Score                      1.4          1.4        1.4        1.4        1.4          -          1.5        1.5        1.4        1.4        1.2          1.5        1.5        1.5        1.4        1.3 
Standard deviation              .73          .73        .73        .72        .72          -          .74        .72        .71        .66        .41          .72        .75        .70        .69        .75 
Standard error                  .04          .04        .04        .05        .04          -          .04        .04        .04        .04        .08          .04        .05        .05        .05        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 30 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with concerns related to children and Stalking/cyberstalking (harassment from other internet users) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  590          181        391          377        430        368        265        369          251        212         84         43          278        188         82         42 
 
Effective sample                388          110        265          241        278        238        169        233          161        143         59         26          190        124         52         24 
 
Total                           557          150        381          339        400        342        240        328          232        207         88         30          279        179         68         30 
 
1 - Mildly 
Concerned          (5.0)          4            -          4            2          2          2          2          2            *          2          2          -            *          2          2a         - 
                                  1%           -%         1%           *%         *%         *%         1%         *%           *%         1%         2%         -%           *%         1%         3%         -% 
 
2                  (4.0)          5            -          4            *-         2          *-         -          2            2          3          -          -            2          3          -          - 
                                  1%           -%         1%           *%         *%         *%         -%         1%           1%         2%         -%         -%           1%         2%         -%         -% 
 
3                  (3.0)         41           11         29           22         28         22         15         28           16         17          6          2           19         11          8          4 
                                  7%           7%         8%           6%         7%         6%         6%         8%           7%         8%         7%         6%           7%         6%        12%        12% 
 
4                  (2.0)        132           39         87           68-        84-        65--       33--       60--         50         46         30+         7           59         50         18          5 
                                 24%          26%        23%          20%        21%        19%        14%        18%          21%        22%        34%        23%          21%        28%        26%        17% 
 
5 - Very 
Concerned          (1.0)        371          101        253          246++      282++      252++      190++b     234+         164        136         50         21          199        111         39         22 
                                 67%          67%        66%          72%        70%        74%        79%        72%          70%        66%        57%        71%          71%        62%        57%        71% 
 
(Never 
Considered this)                  1            -          1            -          -          -          -          -            -          1          -          -            -          1          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         1%         -%         -%           -%         1%         -%         -% 
 
(Don't know)                      1            -          1            1          *          -          *          *            *          *          -          -            1          *          -          - 
                                  *%           -%         *%           *%         *%         -%         *%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
(Refused)                         2            -          2            2          2          2          -          2            -          2          -          -            -          -          2++a       - 
                                  *%           -%         *%           *%         *%         *%         -%         1%           -%         1%         -%         -%           -%         -%         2%         -% 
 
Net: Concerned                  503          140        341          314        366        317        223        295          213        182         80         28          258c       161         57         27 
                                 90%          93%        89%          92%        92%        93%        93%        90%          92%        88%        91%        94%          92%        90%        83%        88% 
 
Net: Not 
concerned                         9            -          7            2-         3          2-         2          3            2          5          2          -            2          5          2          - 
                                  2%           -%         2%           1%         1%         1%         1%         1%           1%         2%         2%         -%           1%         3%         3%         -% 
 
Mean Score                      1.4          1.4        1.5          1.3--      1.4--      1.3--      1.3--      1.4          1.4        1.5        1.6        1.3          1.4        1.5        1.6a       1.4 
Standard deviation              .73          .62        .76          .64        .67        .64        .64        .71          .67        .78        .80        .60          .65        .77        .90        .70 
Standard error                  .04          .06        .05          .04        .04        .04        .05        .05          .05        .07        .10        .12          .05        .07        .13        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 30 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with concerns related to children and Stalking/cyberstalking (harassment from other internet users) 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  590           34 
 
Effective sample                388           19 
 
Total                           557           22 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  1%           -% 
 
2                  (4.0)          5            - 
                                  1%           -% 
 
3                  (3.0)         41            2 
                                  7%           9% 
 
4                  (2.0)        132            5 
                                 24%          24% 
 
5 - Very 
Concerned          (1.0)        371           15 
                                 67%          68% 
 
(Never 
Considered this)                  1            - 
                                  *%           -% 
 
(Don't know)                      1            - 
                                  *%           -% 
 
(Refused)                         2            - 
                                  *%           -% 
 
Net: Concerned                  503           20 
                                 90%          91% 
 
Net: Not 
concerned                         9            - 
                                  2%           -% 
 
Mean Score                      1.4          1.4 
Standard deviation              .73          .66 
Standard error                  .04          .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 30 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with concerns related to children and Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  590          349        324        385        183        469        373        275        173        138         59        321         96 
 
Effective sample                388          232        213        252        119        308        247        178        111         93         34        209         59 
 
Total                           557          334        297        358        163        433        346        233        160        132         43        292         83 
 
1 - Mildly 
Concerned          (5.0)          4            3          3          2          2          2          2          *          -          -          -          *          - 
                                  1%           1%         1%         1%         1%         *%         1%         *%         -%         -%         -%         *%         -% 
 
2                  (4.0)          5            2          3          2          3j         3          3          3          2          2          -          --         - 
                                  1%           1%         1%         1%         2%         1%         1%         1%         1%         1%         -%         -%         -% 
 
3                  (3.0)         41           29g        31+cg      18-        14         37g        28         21g         4-        13g         1         25g         6 
                                  7%           9%        10%         5%         9%         8%         8%         9%         3%        10%         3%         9%         8% 
 
4                  (2.0)        132           74         70         94         34         99         90         56         40         40k        12         68         13 
                                 24%          22%        24%        26%        21%        23%        26%        24%        25%        30%        29%        23%        15% 
 
5 - Very 
Concerned          (1.0)        371          224        187        240        109        288        219        150        114h        76-        29        198         64beh 
                                 67%          67%        63%        67%        67%        67%        63%        64%        71%        57%        68%        68%        77% 
 
(Never 
Considered this)                  1            -          1          -          -          1          1          -          -          -          -          -          - 
                                  *%           -%         *%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      1            *          -          *          1          *          *          *          -          -          -          *          - 
                                  *%           *%         -%         *%         1%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         2            2          2          2          -          2          2          2          -          2+         -          -          - 
                                  *%           1%         1%         *%         -%         *%         *%         1%         -%         1%         -%         -%         -% 
 
Net: Concerned                  503          298        256--      334++b     143        388        309        206        154        116         42        267         77 
                                                                                                                     +aBdeefh 
                                 90%          89%        86%        93%        88%        90%        89%        88%        96%        88%        97%        91%        92% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 30 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with concerns related to children and Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  590          349        324        385        183        469        373        275        173        138         59        321         96 
 
Effective sample                388          232        213        252        119        308        247        178        111         93         34        209         59 
 
Total                           557          334        297        358        163        433        346        233        160        132         43        292         83 
 
Net: Not 
concerned                         9            5          6          4          5j         5          5          4          2          2          -          *-         - 
                                  2%           2%         2%         1%         3%         1%         1%         2%         1%         1%         -%         *%         -% 
 
Mean Score                      1.4          1.5        1.5+g      1.4        1.5        1.4        1.5        1.5        1.3        1.5gk      1.3        1.4        1.3 
Standard deviation              .73          .76        .81        .66        .82        .72        .73        .74        .59        .73        .54        .66        .61 
Standard error                  .04          .05        .06        .04        .08        .04        .05        .06        .06        .08        .09        .05        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 30 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with concerns related to children and Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  590          462        231        157        143        422        206        321         84        126         49         44        358        426         32         78         21 
 
Effective sample                388          302        152        109         93        283        135        211         55         89         32         31        235        284         16         48         14 
 
Total                           557          418        214        158        126        399        201        288         82        130         48         47        332        411         18         64         18 
 
1 - Mildly 
Concerned          (5.0)          4            2          2          3+e        2          *-         3          4          -          4++aE      -          -          4          4          -          -          - 
                                  1%           *%         1%         2%         2%         *%         2%         1%         -%         3%         -%         -%         1%         1%         -%         -%         -% 
 
2                  (4.0)          5            3          -          2          2          5          2          3          -          -          -          2b         3          3          *          -          - 
                                  1%           1%         -%         1%         1%         1%         1%         1%         -%         -%         -%         3%         1%         1%         1%         -%         -% 
 
3                  (3.0)         41           34         21         19+        14         32         23+        23         13+mq      16+         5          6         32+        27          1          6          2 
                                  7%           8%        10%        12%        11%         8%        11%         8%        16%        13%        11%        12%        10%         7%         7%        10%        11% 
 
4                  (2.0)        132          108h        63+fh      39         25         94         40         67         10-        30         13          8         76        107h         6         13          4 
                                 24%          26%        30%        24%        20%        24%        20%        23%        12%        23%        26%        17%        23%        26%        35%        21%        22% 
 
5 - Very 
Concerned          (1.0)        371          267        124--       94         82        263        133        189         59         78         30         32        215        267         10         42         10 
                                 67%          64%        58%        59%        65%        66%        66%        66%        72%        60%        63%        68%        65%        65%        56%        66%        57% 
 
(Never 
Considered this)                  1            1          1          -          -          1          -          -          -          -          -          -          -          1          -          -          - 
                                  *%           *%         1%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -% 
 
(Don't know)                      1            *          -          *          *          1          1          *          -          -          -          -          1          *          -          *          * 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         *%         1% 
 
(Refused)                         2            2          2          2          2+         2          -          2          -          2          -          -          2          2          -          2++f       2 
                                  *%           *%         1%         1%         1%         *%         -%         1%         -%         1%         -%         -%         1%         *%         -%         3%         9% 
 
Net: Concerned                  503          375        188        133--      107-       357        173-       256         69        108-        43         40        291-       374i        16         56         15 
                                 90%          90%        88%        84%        85%        90%        86%        89%        84%        83%        89%        85%        88%        91%        92%        87%        79% 
 
Net: Not 
concerned                         9            5          2          5          4          5          5          7          -          4          -          2          7          7          *          -          - 
                                  2%           1%         1%         3%         3%         1%         2%         2%         -%         3%         -%         3%         2%         2%         1%         -%         -% 
 
Mean Score                      1.4          1.5        1.5+       1.6++      1.5        1.4        1.5        1.5        1.4        1.6+       1.5        1.5        1.5        1.5        1.5        1.4        1.5 
Standard deviation              .73          .72        .75        .89        .87        .71        .85        .80        .75        .92        .69        .84        .80        .74        .70        .67        .72 
Standard error                  .04          .04        .06        .09        .09        .04        .07        .06        .10        .10        .12        .15        .05        .04        .17        .10        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 30 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with concerns related to children and Stalking/cyberstalking (harassment from other internet users) 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  590          338          **         ** 
 
Effective sample                388          218          **         ** 
 
Total                           557          290          **         ** 
 
1 - Mildly 
Concerned          (5.0)          4            2          **         ** 
                                  1%           1%         **         ** 
 
2                  (4.0)          5            2          **         ** 
                                  1%           1%         **         ** 
 
3                  (3.0)         41           20          **         ** 
                                  7%           7%         **         ** 
 
4                  (2.0)        132           71h         **         ** 
                                 24%          24%         **         ** 
 
5 - Very 
Concerned          (1.0)        371          192          **         ** 
                                 67%          66%         **         ** 
 
(Never 
Considered this)                  1            1          **         ** 
                                  *%           *%         **         ** 
 
(Don't know)                      1            *          **         ** 
                                  *%           *%         **         ** 
 
(Refused)                         2            2          **         ** 
                                  *%           1%         **         ** 
 
Net: Concerned                  503          263          **         ** 
                                 90%          91%         **         ** 
 
Net: Not 
concerned                         9            4          **         ** 
                                  2%           1%         **         ** 
 
Mean Score                      1.4          1.4          **         ** 
                                                        eoq 
Standard deviation              .73          .71          **         ** 
Standard error                  .04          .05          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 31 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All with concerns related to children and People pretending to be another person 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  778          335        443           86        136        167        135        123         98         33          222        302        254          175        229        166        208 
 
Effective sample                507          216        292           58         86        115         92         82         59         19          144        207        158          122        150        110        126 
 
Total                           739          329        409           85        111        161        140        121         84         36          196        302        241          177        209        161        192 
 
1 - Mildly 
Concerned          (5.0)          3            3          *            2+         2          -          -          -          -          -            3++b       -          -            2          2          -          - 
                                  *%           1%         *%           2%         1%         -%         -%         -%         -%         -%           2%         -%         -%           1%         1%         -%         -% 
 
2                  (4.0)         14            8          6            *          2          5          2          -          -          5            2          7          5            2          5          2          6 
                                  2%           3%         1%           1%         1%         3%         1%         -%         -%        14%           1%         2%         2%           1%         2%         1%         3% 
 
3                  (3.0)         52           26         26           11+c        9          7          9          7          8          1           21         16         16            9         15         18         10 
                                  7%           8%         6%          13%         9%         4%         6%         6%         9%         1%          11%         5%         7%           5%         7%        11%         5% 
 
4                  (2.0)        163           72         91           23         23         38         31         30         15          4           46         69         48           50c        48         27         38 
                                 22%          22%        22%          27%        21%        24%        22%        24%        18%        10%          24%        23%        20%          28%        23%        17%        20% 
 
5 - Very 
Concerned          (1.0)        502          218        284           48         75        110         97         84         61         27          123        207        172          111        139        115        137 
                                 68%          66%        69%          57%        67%        68%        69%        70%        73%        74%          63%        69%        71%          63%        67%        71%        71% 
 
(Never 
Considered this)                  3            2          1            -          -          2          1          -          -          -            -          3          -            3+         -          -          - 
                                  *%           *%         *%           -%         -%         1%         1%         -%         -%         -%           -%         1%         -%           2%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  665          290        376           71         98        148        128        114a        76         30          169        276        220          162        188        141        175 
                                 90%          88%        92%          84%        89%        92%        91%        94%        91%        84%          86%        91%        91%          91%        90%        88%        91% 
 
Net: Not 
concerned                        18           12          6            2          3          5          2          -          -          5            6          7          5            3          6          2          6 
                                  2%           4%         1%           3%         3%         3%         1%         -%         -%        14%           3%         2%         2%           2%         3%         1%         3% 
 
Mean Score                      1.4          1.5        1.4          1.6+e      1.5        1.4        1.4        1.4        1.4        1.6          1.6+       1.4        1.4          1.5        1.5        1.4        1.4 
Standard deviation              .75          .83        .68          .90        .82        .72        .68        .60        .65       1.08          .86        .70        .71          .73        .79        .73        .74 
Standard error                  .03          .06        .04          .12        .09        .07        .07        .07        .08        .25          .07        .05        .06          .07        .06        .07        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 31 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All with concerns related to children and People pretending to be another person 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  778          404        374          100        151        145        297        477          721         55 
 
Effective sample                507          272        236           68        101         98        203        301          457         49 
 
Total                           739          386        352           94        144        144        290        444          651         84 
 
1 - Mildly 
Concerned          (5.0)          3            3          -            -          -          *          *          3            3          - 
                                  *%           1%         -%           -%         -%         *%         *%         1%           1%         -% 
 
2                  (4.0)         14            6          8            3          2          5          9          6           14          * 
                                  2%           2%         2%           3%         1%         4%         3%         1%           2%         1% 
 
3                  (3.0)         52           24         28            7          3-         3-        14         39bc         50          2 
                                  7%           6%         8%           8%         2%         2%         5%         9%           8%         3% 
 
4                  (2.0)        163           99+b       65-          23         34         37         76         87          133-        30+a 
                                 22%          26%        18%          24%        24%        26%        26%        20%          20%        36% 
 
5 - Very 
Concerned          (1.0)        502          251        252           61        105         97        190        307          448         51 
                                 68%          65%        71%          65%        73%        67%        65%        69%          69%        61% 
 
(Never 
Considered this)                  3            3          -            -          -          1          1          2            3          - 
                                  *%           1%         -%           -%         -%         1%         *%         *%           *%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  665          349        316           83        139+ae     134        266        394          581         81 
                                 90%          90%        90%          89%        97%        93%        92%        89%          89%        97% 
 
Net: Not 
concerned                        18           10          8            3          2          5          9          9           17          * 
                                  2%           3%         2%           3%         1%         4%         3%         2%           3%         1% 
 
Mean Score                      1.4          1.5        1.4          1.5        1.3        1.4        1.5        1.4          1.4        1.4 
Standard deviation              .75          .76        .73          .79        .58        .73        .73        .77          .77        .58 
Standard error                  .03          .05        .05          .10        .06        .07        .05        .04          .04        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 31 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All with concerns related to children and People pretending to be another person 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  778           41         39         40         45         25         29         45         48         45         96        159        166          650        128         89         39 
 
Effective sample                507           40         38         40         44         25         29         44         47         45         95        153        165          430         77         56         22 
 
Total                           739           60         68         63         79         35         52         76         88         78         17         47         77          632        106         79         27 
 
1 - Mildly 
Concerned          (5.0)          3            -          -          -          -          -          2          2          -          -          *          -          -            3          -          -          - 
                                  *%           -%         -%         -%         -%         -%         3%         2%         -%         -%         1%         -%         -%           1%         -%         -%         -% 
 
2                  (4.0)         14            -          2          2          -          -          2          2          7++kl      -          -          -          *           14          -          -          - 
                                  2%           -%         3%         3%         -%         -%         3%         2%         8%         -%         -%         -%         1%           2%         -%         -%         -% 
 
3                  (3.0)         52            5          3          8          5          4          4          4         10          2          1          2          4           44          8          6          2 
                                  7%           9%         5%        13%         7%        12%         7%         5%        12%         2%         6%         5%         5%           7%         8%         8%         8% 
 
4                  (2.0)        163           11          5-        12         12          4         16         21bK       24bK       32++aBcDKl  6++aBcDKl  4--       17bK        139         24         19          5 
                                 22%          19%         8%        20%        15%        11%        30%        27%        27%        41%        35%         8%        23%          22%        22%        24%        18% 
 
5 - Very 
Concerned          (1.0)        502           43h        57+cgHIJ   39         62HiJ      27         29         49         45--       45         10-        41         55hj        429         73         53         20 
                                                                                                                                                     ++aCGHIJL 
                                 68%          72%        84%        63%        79%        77%        56%        64%        51%        57%        58%        88%        72%          68%        68%        66%        74% 
 
(Never 
Considered this)                  3            -          -          1          -          -          -          -          2          -          -          -          -            1          2          2+         - 
                                  *%           -%         -%         2%         -%         -%         -%         -%         2%         -%         -%         -%         -%           *%         1%         2%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  665           55         62         52         74h        31         45         70         69--       76cH       16h        45+cH      73cH        569         96         72         25 
                                 90%          91%        92%        82%        93%        88%        86%        91%        78%        98%        93%        95%        95%          90%        91%        90%        92% 
 
Net: Not 
concerned                        18            -          2          2          -          -          3          3          7++kl      -          *          -          *           18          -          -          - 
                                  2%           -%         3%         3%         -%         -%         7%         4%         8%         -%         1%         -%         1%           3%         -%         -%         -% 
 
Mean Score                      1.4          1.4        1.3        1.5K       1.3        1.3        1.7dKl     1.5K       1.8++aBDKL 1.5K       1.5dKl     1.2--      1.3K         1.5        1.4        1.4        1.3 
Standard deviation              .75          .65        .70        .83        .58        .69        .99        .85        .96        .55        .71        .49        .60          .77        .63        .64        .62 
Standard error                  .03          .10        .11        .13        .09        .14        .18        .13        .14        .08        .07        .04        .05          .04        .07        .09        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 31 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All with concerns related to children and People pretending to be another person 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  778          341         95        226         58         30          143        458          365        304        109         65          239        317        211          ** 
 
Effective sample                507          236         48        151         31         21           87        287          256        194         57         37          167        204        131          ** 
 
Total                           739          332         64        228         46         32          125        398          376        282         80         52          257        295        176          ** 
 
1 - Mildly 
Concerned          (5.0)          3            3          -          *          -          -            -          3            *          3          -          -            2          2          *          ** 
                                  *%           1%         -%         *%         -%         -%           -%         1%           *%         1%         -%         -%           1%         1%         *%         ** 
 
2                  (4.0)         14            4          -          6          -          -            4          8            5          6          3          3            6          2          4          ** 
                                  2%           1%         -%         3%         -%         -%           3%         2%           1%         2%         3%         5%           2%         1%         2%         ** 
 
3                  (3.0)         52           31          3         15          1          1            9         30           26         24          3          2           20         17         15          ** 
                                  7%           9%         5%         7%         1%         3%           7%         8%           7%         8%         3%         5%           8%         6%         8%         ** 
 
4                  (2.0)        163           82c        14         34--       17+C        9           23         82           88         61         14          6           57         65         40          ** 
                                 22%          25%        21%        15%        38%        27%          19%        21%          23%        22%        17%        11%          22%        22%        23%         ** 
 
5 - Very 
Concerned          (1.0)        502          210-        47        173+A       28         23           89        273          253        188         61         41          170        209        115          ** 
                                 68%          63%        74%        76%        61%        71%          71%        69%          67%        67%        76%        79%          66%        71%        66%         ** 
 
(Never 
Considered this)                  3            3          -          -          -          -            -          1            3          -          -          -            2          -          1          ** 
                                  *%           1%         -%         -%         -%         -%           -%         *%           1%         -%         -%         -%           1%         -%         1%         ** 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  665          292         61        207         45         32          113        355          341        249         75         47          227        274        156          ** 
                                 90%          88%        95%        91%        99%        97%          90%        89%          91%        88%        93%        90%          88%        93%        89%         ** 
 
Net: Not 
concerned                        18            7          -          6          -          -            4         11            5         10          3          3            8          3          4          ** 
                                  2%           2%         -%         3%         -%         -%           3%         3%           1%         3%         3%         5%           3%         1%         2%         ** 
 
Mean Score                      1.4          1.5        1.3        1.4        1.4        1.3          1.4        1.5          1.4        1.5        1.3        1.4          1.5        1.4        1.5          ** 
                                                                                                                                                                                                              +b 
Standard deviation              .75          .79        .56        .73        .52        .53          .75        .79          .69        .83        .70        .80          .80        .67        .75          ** 
Standard error                  .03          .05        .08        .06        .09        .12          .08        .05          .04        .06        .09        .13          .06        .05        .07          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 31 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All with concerns related to children and People pretending to be another person 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  778          778        778        426        488          -          721        597        513        586         46          581        444        434        331        185 
 
Effective sample                507          507        507        280        321          -          469        390        341        385         32          376        282        278        201        123 
 
Total                           739          739        739        396        459          -          686        570        500        559         45          542        403        397        281        183 
 
1 - Mildly 
Concerned          (5.0)          3            3          3          3          3          -            2-         2          --         *-         -            3          3          *          *          - 
                                  *%           *%         *%         1%         1%         -%           *%         *%         -%         *%         -%           1%         1%         *%         *%         -% 
 
2                  (4.0)         14           14         14          4          7          -           13         12          8          7          2            5-         5          5          3          9++Abcd 
                                  2%           2%         2%         1%         2%         -%           2%         2%         2%         1%         4%           1%         1%         1%         1%         5% 
 
3                  (3.0)         52           52         52         27         28          -           51         38         32         41          2           40         29         34         26         13 
                                  7%           7%         7%         7%         6%         -%           7%         7%         6%         7%         4%           7%         7%         8%         9%         7% 
 
4                  (2.0)        163          163        163         74         89          -          150        121        104        121         12          115         80         84         43--       44 
                                 22%          22%        22%        19%        19%         -%          22%        21%        21%        22%        28%          21%        20%        21%        15%        24% 
 
5 - Very 
Concerned          (1.0)        502          502        502        288+       332++        -          467        393        354        388         29          377        284        274        209+e      115 
                                 68%          68%        68%        73%        72%         -%          68%        69%        71%        69%        65%          70%        70%        69%        74%        63% 
 
(Never 
Considered this)                  3            3          3          -          -          -            3          3          3          2          -            1          1          -          -          2 
                                  *%           *%         *%         -%         -%         -%           *%         1%         1%         *%         -%           *%         *%         -%         -%         1% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  665          665        665        363        421          -          617        514        457        509         41          492        364        358        252        159 
                                 90%          90%        90%        92%        92%         -%          90%        90%        91%        91%        93%          91%        90%        90%        90%        87% 
 
Net: Not 
concerned                        18           18         18          7         10          -           15         14          8          8--        2            9          9          5          3          9+acd 
                                  2%           2%         2%         2%         2%         -%           2%         2%         2%         1%         4%           2%         2%         1%         1%         5% 
 
Mean Score                      1.4          1.4        1.4        1.4        1.4-         -          1.4        1.4        1.4-       1.4        1.5          1.4        1.4        1.4        1.4        1.5 
Standard deviation              .75          .75        .75        .73        .73          -          .74        .74        .68        .69        .74          .73        .75        .71        .70        .83 
Standard error                  .03          .03        .03        .04        .04          -          .03        .04        .04        .04        .13          .04        .04        .04        .05        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 31 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All with concerns related to children and People pretending to be another person 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  778          208        555          504        569        472        342        495          367        268        101         42          396        243         92         47 
 
Effective sample                507          125        371          334        373        311        226        320          227        185         70         26          257        162         59         30 
 
Total                           739          171        547          490        549        458        332        468          328        276        103         32          378        234         84         42 
 
1 - Mildly 
Concerned          (5.0)          3            *          2            --         *-         *          *          *            -          2          2a         -            -          2          2+a        - 
                                  *%           *%         *%           -%         *%         *%         *%         *%           -%         1%         2%         -%           -%         1%         2%         -% 
 
2                  (4.0)         14            -         14            5          7          8          6          8            9          5          -          -            9          6          -          - 
                                  2%           -%         3%           1%         1%         2%         2%         2%           3%         2%         -%         -%           2%         2%         -%         -% 
 
3                  (3.0)         52           12         40           29         34         18--       15-        24-          15-        26          9          3           19         19         10a         4 
                                  7%           7%         7%           6%         6%         4%         5%         5%           5%         9%         8%        10%           5%         8%        12%        10% 
 
4                  (2.0)        163           41        117          102        118         94         61        101           71         63         22          8           82         49         18         14 
                                 22%          24%        21%          21%        22%        21%        18%        22%          22%        23%        21%        25%          22%        21%        22%        32% 
 
5 - Very 
Concerned          (1.0)        502          118        371          353++      390+       337++      249++      335+         231        179         71         21          266        158         53         25 
                                 68%          69%        68%          72%        71%        74%        75%        72%          71%        65%        69%        65%          70%        68%        63%        58% 
 
(Never 
Considered this)                  3            -          3            --         --         -          -          -            2          1          -          -            2          1          -          - 
                                  *%           -%         1%           -%         -%         -%         -%         -%           *%         1%         -%         -%           *%         1%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  665          159        488          455++      508++      431++      310+       436++        302        242         93         29          348        207         72         38 
                                 90%          93%        89%          93%        93%        94%        93%        93%          92%        88%        90%        90%          92%        88%        85%        90% 
 
Net: Not 
concerned                        18            *         16            5--        7--        8          7          8            9          7          2          -            9          7          2          - 
                                  2%           *%         3%           1%         1%         2%         2%         2%           3%         2%         2%         -%           2%         3%         2%         -% 
 
Mean Score                      1.4          1.4        1.5          1.4--      1.4--      1.3--      1.3--      1.4--        1.4        1.5        1.4        1.4          1.4        1.5        1.6        1.5 
Standard deviation              .75          .63        .77          .64        .66        .64        .66        .67          .71        .79        .79        .68          .69        .80        .88        .67 
Standard error                  .03          .06        .04          .04        .03        .04        .04        .04          .05        .06        .09        .13          .04        .06        .12        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 31 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All with concerns related to children and People pretending to be another person 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  778           38 
 
Effective sample                507           23 
 
Total                           739           30 
 
1 - Mildly 
Concerned          (5.0)          3            - 
                                  *%           -% 
 
2                  (4.0)         14            - 
                                  2%           -% 
 
3                  (3.0)         52            4 
                                  7%          13% 
 
4                  (2.0)        163            8 
                                 22%          28% 
 
5 - Very 
Concerned          (1.0)        502           18 
                                 68%          59% 
 
(Never 
Considered this)                  3            - 
                                  *%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  665           26 
                                 90%          87% 
 
Net: Not 
concerned                        18            - 
                                  2%           -% 
 
Mean Score                      1.4          1.5 
Standard deviation              .75          .73 
Standard error                  .03          .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 516 
Table 31 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All with concerns related to children and People pretending to be another person 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  778          430        402        501        236        593        469        340        214        146         67        407        121 
 
Effective sample                507          280        259        333        155        386        309        227        144         99         41        267         74 
 
Total                           739          412        367        488        220        545        435        323        214        140         55        381        107 
 
1 - Mildly 
Concerned          (5.0)          3            2          3          --         3+cj       2          2          2          *          *          -          *          - 
                                  *%           *%         1%         -%         2%         *%         *%         *%         *%         *%         -%         *%         -% 
 
2                  (4.0)         14           11          6          8          2          9          7          6          4          *          -          4          - 
                                  2%           3%         2%         2%         1%         2%         2%         2%         2%         *%         -%         1%         -% 
 
3                  (3.0)         52           34         30         36         21k        41         33         29k        12         10          2         28          2 
                                  7%           8%         8%         7%         9%         8%         8%         9%         6%         7%         3%         7%         2% 
 
4                  (2.0)        163           89         75        117         41        122        101         76         51         34         16         81         20 
                                 22%          22%        20%        24%        19%        22%        23%        24%        24%        25%        29%        21%        19% 
 
5 - Very 
Concerned          (1.0)        502          275        251        327        151        369        289        210        148         95         37        269         85+aceef 
                                 68%          67%        68%        67%        68%        68%        66%        65%        69%        68%        68%        71%        79% 
 
(Never 
Considered this)                  3            2          3          2          2          3          3          -          -          -          -          -          - 
                                  *%           *%         1%         *%         1%         1%         1%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  665          364        326        443        192        490        390        286        198        129         53        350        105+abcDeef 
                                 90%          88%        89%        91%        87%        90%        90%        89%        93%        92%        97%        92%        98% 
 
Net: Not 
concerned                        18           13          9          8          6         11          9          7          4          1          -          4-         - 
                                  2%           3%         3%         2%         3%         2%         2%         2%         2%         *%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 31 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All with concerns related to children and People pretending to be another person 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  778          430        402        501        236        593        469        340        214        146         67        407        121 
 
Effective sample                507          280        259        333        155        386        309        227        144         99         41        267         74 
 
Total                           739          412        367        488        220        545        435        323        214        140         55        381        107 
 
Mean Score                      1.4          1.5K       1.5k       1.4k       1.5k       1.4k       1.5k       1.5K       1.4k       1.4k       1.4        1.4        1.2-- 
Standard deviation              .75          .79        .79        .70        .83        .73        .74        .77        .68        .65        .55        .67        .47 
Standard error                  .03          .05        .05        .04        .07        .04        .04        .05        .06        .07        .09        .04        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 31 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All with concerns related to children and People pretending to be another person 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  778          590        296        207        206        589        281        452        126        170         77         52        482        547         33        112         29 
 
Effective sample                507          381        189        141        134        395        184        297         80        117         49         34        319        356         17         72         17 
 
Total                           739          536        261        211        184        578        279        429        118        170         75         50        466        505         21        103         22 
 
1 - Mildly 
Concerned          (5.0)          3            2          *          3+         *          2          3          3          -          2          -          2+abeQ     3          3          *          -          - 
                                  *%           *%         *%         2%         *%         *%         1%         1%         -%         1%         -%         3%         1%         1%         1%         -%         -% 
 
2                  (4.0)         14            7          4          2          2         14          4          9          3          2          2          -          5          7          -          *          - 
                                  2%           1%         1%         1%         1%         2%         2%         2%         2%         1%         3%         -%         1%         1%         -%         *%         -% 
 
3                  (3.0)         52           44         31++       19         30         44         21         30          8         15         10          4         37         37          *          5          2 
                                                                       ++AEfGhLMo 
                                                                                q 
                                  7%           8%        12%         9%        16%         8%         8%         7%         7%         9%        14%         8%         8%         7%         1%         5%         9% 
 
4                  (2.0)        163          119         62         56dh       29-       129         63         96         16-        41         12          8        102        107          5         22          6 
                                 22%          22%        24%        27%        16%        22%        22%        22%        13%        24%        16%        17%        22%        21%        25%        22%        27% 
 
5 - Very 
Concerned          (1.0)        502          363        163        130        122        386        187        291         92+bcei   110         51         36        319        349         15         75         14 
                                 68%          68%        63%        62%        66%        67%        67%        68%        78%        65%        67%        72%        68%        69%        73%        73%        64% 
 
(Never 
Considered this)                  3            1          1          -          -          1          -          -          -          -          -          -          -          1          -          -          - 
                                  *%           *%         1%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  665          481d       225-       186        151--      516d       250        387d       108        151         63         44        421d       456d        21         97d        20 
                                 90%          90%        86%        88%        82%        89%        90%        90%        91%        89%        84%        89%        90%        90%        98%        94%        91% 
 
Net: Not 
concerned                        18            9          4          5          2         16          8         12          3          4          2          2          9         10          *          *          - 
                                  2%           2%         2%         3%         1%         3%         3%         3%         2%         2%         3%         3%         2%         2%         1%         *%         -% 
 
Mean Score                      1.4          1.4        1.5        1.5        1.5        1.5        1.5        1.5        1.3        1.5        1.5        1.4        1.4        1.4        1.3        1.3        1.5 
Standard deviation              .75          .73        .76        .83        .81        .77        .80        .78        .70        .80        .83        .89        .75        .75        .58        .60        .67 
Standard error                  .03          .04        .06        .07        .07        .04        .06        .05        .08        .07        .12        .15        .04        .04        .14        .07        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 31 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All with concerns related to children and People pretending to be another person 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  778          430          **        22 
 
Effective sample                507          277          **        13 
 
Total                           739          380          **        17 
 
1 - Mildly 
Concerned          (5.0)          3            *          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)         14            4          **         - 
                                  2%           1%         **         -% 
 
3                  (3.0)         52           34          **         * 
                                  7%           9%         **         3% 
 
4                  (2.0)        163           73          **         3 
                                 22%          19%         **        18% 
 
5 - Very 
Concerned          (1.0)        502          267          **        12 
                                 68%          70%         **        70% 
 
(Never 
Considered this)                  3            1          **         2 
                                  *%           *%         **         9% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  665          340d         **        15 
                                 90%          89%         **        88% 
 
Net: Not 
concerned                        18            4          **         - 
                                  2%           1%         **         -% 
 
Mean Score                      1.4          1.4          **       1.3 
Standard deviation              .75          .70          **       .51 
Standard error                  .03          .04          **       .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 32 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with concerns related to children and Bullying, abusive behaviour or threats 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  974          423        551          125        172        189        171        147        112         58          297        360        317          220        309        209        236 
 
Effective sample                622          265        357           81        110        129        111         98         64         35          191        240        193          152        197        140        135 
 
Total                           932          408        524          119        145        186        172        149         90         71          264        358        310          222        279        210        220 
 
1 - Mildly 
Concerned          (5.0)          4            4          -            2          -          -          -          -          -          3++          2          -          3            2          -          3          - 
                                  *%           1%         -%           2%         -%         -%         -%         -%         -%         4%           1%         -%         1%           1%         -%         1%         -% 
 
2                  (4.0)         14            8          6            -          5c         *          5          3          -          -            5          5          3            4          3          4          2 
                                  1%           2%         1%           -%         3%         *%         3%         2%         -%         -%           2%         1%         1%           2%         1%         2%         1% 
 
3                  (3.0)         42           25         17           12++e       5          8          9          4          3          1           17c        17          7            7         14         12          8 
                                  5%           6%         3%          10%         3%         4%         5%         3%         3%         1%           7%         5%         2%           3%         5%         6%         4% 
 
4                  (2.0)        215           92        122           28         38         34         46         25         25         18           66         80         69           66+c       66         39         43 
                                 23%          23%        23%          24%        26%        18%        26%        17%        28%        25%          25%        22%        22%          30%        24%        19%        20% 
 
5 - Very 
Concerned          (1.0)        651          273        378           76         97        142d       110        115ad       62         48          174        252        226          141-       193        151        166a 
                                 70%          67%        72%          64%        67%        76%        64%        78%        69%        68%          66%        70%        73%          63%        69%        72%        75% 
 
(Never 
Considered this)                  6            6+b        --           -          -          2          2          -          -          2+           -          4          2            2          2          2          - 
                                  1%           1%         -%           -%         -%         1%         1%         -%         -%         3%           -%         1%         1%           1%         1%         1%         -% 
 
(Don't know)                      *            -          *            -          -          -          *          -          -          -            -          *          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         -%         *%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  866          366--      500++A       105        135        176        156        141         87a        66          240        332        294          207        259        190        209 
                                 93%          90%        96%          88%        93%        94%        91%        95%        97%        92%          91%        93%        95%          93%        93%        90%        95% 
 
Net: Not 
concerned                        18           12          6            2          5c         *          5          3          -          3            7          5          6            6          3          6          2 
                                  2%           3%         1%           2%         3%         *%         3%         2%         -%         4%           3%         1%         2%           3%         1%         3%         1% 
 
Mean Score                      1.4          1.5+b      1.3-         1.5c       1.4        1.3        1.5c       1.3        1.3        1.4          1.5        1.4        1.3          1.5        1.4        1.4        1.3 
Standard deviation              .69          .78        .60          .80        .72        .55        .73        .64        .53        .84          .76        .65        .66          .73        .64        .79        .59 
Standard error                  .03          .05        .03          .09        .07        .05        .07        .06        .07        .14          .05        .04        .05          .06        .05        .07        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 32 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with concerns related to children and Bullying, abusive behaviour or threats 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  974          529        445          131        188        179        377        593          897         73 
 
Effective sample                622          348        274           86        124        110        243        376          556         65 
 
Total                           932          502        430          123        180        159        349        578          815        113 
 
1 - Mildly 
Concerned          (5.0)          4            2          3            -          -          -          -          4            4          - 
                                  *%           *%         1%           -%         -%         -%         -%         1%           1%         -% 
 
2                  (4.0)         14            7          6            1          3          5          8          5           14          - 
                                  1%           1%         1%           1%         2%         3%         2%         1%           2%         -% 
 
3                  (3.0)         42           22         21           10          6          9         23+e       19-          41          2 
                                  5%           4%         5%           8%         3%         6%         7%         3%           5%         1% 
 
4                  (2.0)        215          132+b       82-          26         49         46         87        127          182         33 
                                 23%          26%        19%          21%        27%        29%        25%        22%          22%        29% 
 
5 - Very 
Concerned          (1.0)        651          334        317           87        123         97-       229        418c         569         79 
                                 70%          67%        74%          70%        68%        61%        66%        72%          70%        70% 
 
(Never 
Considered this)                  6            4          2            -          -          2          2          4            6          - 
                                  1%           1%         *%           -%         -%         1%         1%         1%           1%         -% 
 
(Don't know)                      *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  866          466        399          112        172        143        315        545          751-       111 
                                 93%          93%        93%          91%        95%        90%        90%        94%          92%        99% 
 
Net: Not 
concerned                        18            9          9            1          3          5          8         10           18          - 
                                  2%           2%         2%           1%         2%         3%         2%         2%           2%         -% 
 
Mean Score                      1.4          1.4        1.4          1.4        1.4        1.5+e      1.5+       1.3          1.4        1.3 
Standard deviation              .69          .68        .69          .67        .63        .76        .73        .66          .71        .50 
Standard error                  .03          .04        .04          .07        .06        .07        .05        .03          .03        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 32 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with concerns related to children and Bullying, abusive behaviour or threats 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  974           41         59         49         55         31         39         57         59         67        166        193        158          816        158        110         48 
 
Effective sample                622           40         58         49         54         30         38         56         59         66        165        185        157          538         85         62         23 
 
Total                           932           61        104         75         97         43         71         98        105        120         29         56         73          820        112         85         27 
 
1 - Mildly 
Concerned          (5.0)          4            -          3+         -          -          -          2+         -          -          -          -          -          -            4          -          -          - 
                                  *%           -%         2%         -%         -%         -%         3%         -%         -%         -%         -%         -%         -%           1%         -%         -%         -% 
 
2                  (4.0)         14            -          4          5++hil     2          1          -          2          -          -          1hil       *          -           10          4          3          * 
                                  1%           -%         4%         6%         2%         3%         -%         2%         -%         -%         2%         1%         -%           1%         3%         4%         1% 
 
3                  (3.0)         42            -          4          3          2          9          2          7          7          2          3+ADIK     1          4           34          8          4          4 
                                                                                  ++ABcDfIKl 
                                  5%           -%         4%         4%         2%        20%         3%         7%         7%         1%         9%         3%         6%           4%         7%         5%        14% 
 
4                  (2.0)        215           14Bk        2--       25BKl      19B        11Bk       25BKl      30BK       29BK       34BK        8BKl       5--b      13Bk        186         29         25          4 
                                 23%          23%         2%        33%        20%        24%        36%        30%        27%        28%        29%         9%        18%          23%        26%        29%        17% 
 
5 - Very 
Concerned          (1.0)        651           47cej      92         41-        75cegj     23-        42         58         68         84         17--       49         56CefgJ     580         71         53         18 
                                                 ++CEFGHiJl                                                                                         ++CEFGHIJl 
                                 70%          77%        89%        54%        77%        53%        59%        59%        64%        70%        59%        87%        76%          71%        64%        63%        68% 
 
(Never 
Considered this)                  6            -          -          2          -          -          -          2          2          -          -          -          -            6          -          -          - 
                                  1%           -%         -%         2%         -%         -%         -%         2%         2%         -%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          -          *++        -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         1%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  866           61cEgJ     94         66         94Ej       33--       67e        88         96        118+bcEgJ   26         54cEJ      69E         765        101         78         23 
                                 93%         100%        90%        88%        97%        77%        95%        89%        91%        99%        89%        96%        94%          93%        90%        92%        85% 
 
Net: Not 
concerned                        18            -          6+il       5+hil      2          1          2          2          -          -          1hil       *          -           14          4          3          * 
                                  2%           -%         6%         6%         2%         3%         3%         2%         -%         -%         2%         1%         -%           2%         3%         4%         1% 
 
Mean Score                      1.4          1.2        1.3        1.6+adiKL  1.3        1.7        1.5K       1.5aKl     1.4K       1.3k       1.5++ADIKL 1.2--      1.3k         1.4        1.5        1.5        1.5 
                                                                                    ++AbDIKL 
Standard deviation              .69          .43        .89        .84        .58        .88        .78        .70        .62        .49        .76        .47        .57          .68        .76        .76        .79 
Standard error                  .03          .07        .12        .12        .08        .16        .13        .09        .08        .06        .06        .03        .05          .03        .08        .10        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 32 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with concerns related to children and Bullying, abusive behaviour or threats 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  974          396        126        282         80         53          163        541          466        350        157         89          346        373        240          ** 
 
Effective sample                622          279         60        186         44         29           93        334          327        214         81         46          247        222        146          ** 
 
Total                           932          407         86        292         65         43          139        470          487        316        128         71          401        318        195          ** 
 
1 - Mildly 
Concerned          (5.0)          4            4          -          -          -          -            -          2            -          2          3+a        -            4          -          -          ** 
                                  *%           1%         -%         -%         -%         -%           -%         *%           -%         1%         2%         -%           1%         -%         -%         ** 
 
2                  (4.0)         14           10          2          1          -          -            2          8            8          3          2          2            7          3          4          ** 
                                  1%           2%         2%         1%         -%         -%           1%         2%           2%         1%         2%         3%           2%         1%         2%         ** 
 
3                  (3.0)         42           27+         2         11          1          *            5         21           29b         7-         6          4           15         14         13          ** 
                                  5%           7%         2%         4%         1%         1%           4%         4%           6%         2%         5%         6%           4%         4%         7%         ** 
 
4                  (2.0)        215           89         13         71         24+aB      10           24        110          111         76         28         13          100         74         40          ** 
                                 23%          22%        15%        24%        37%        24%          17%        23%          23%        24%        22%        18%          25%        23%        20%         ** 
 
5 - Very 
Concerned          (1.0)        651          275         68        207         40         33          106        325          337        227         87         49          273        225        138          ** 
                                 70%          68%        79%        71%        62%        75%          76%        69%          69%        72%        68%        70%          68%        71%        71%         ** 
 
(Never 
Considered this)                  6            2          2          2          -          -            2          4            2          2          2          2+a          2          2          -          ** 
                                  1%           *%         2%         1%         -%         -%           1%         1%           *%         1%         2%         3%           *%         1%         -%         ** 
 
(Don't know)                      *            *          -          -          -          -            *          -            *          -          -          -            -          -          *          ** 
                                  *%           *%         -%         -%         -%         -%           *%         -%           *%         -%         -%         -%           -%         -%         *%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  866          364--       81        277a        64a        43          129        435          448        302d       115         62          374        299        178          ** 
                                 93%          89%        94%        95%        99%        99%          93%        93%          92%        96%        90%        88%          93%        94%        91%         ** 
 
Net: Not 
concerned                        18           14++c       2          1          -          -            2         10            8          5          5          2           11          3          4          ** 
                                  2%           4%         2%         1%         -%         -%           1%         2%           2%         2%         4%         3%           3%         1%         2%         ** 
 
Mean Score                      1.4          1.5++c     1.3        1.3        1.4        1.3          1.3        1.4          1.4        1.3        1.5        1.4          1.4        1.4        1.4          ** 
Standard deviation              .69          .81        .62        .57        .52        .46          .61        .69          .68        .63        .83        .74          .74        .62        .70          ** 
Standard error                  .03          .05        .08        .04        .08        .09          .06        .04          .04        .04        .09        .11          .05        .04        .06          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 32 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with concerns related to children and Bullying, abusive behaviour or threats 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  974          974        974        469        550          -          899        760        610        723         62          711        547        512        392        247 
 
Effective sample                622          622        622        304        354          -          574        481        390        463         42          444        340        311        232        169 
 
Total                           932          932        932        436        514          -          862        716        583        691         63          646        486        441        324        271 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          2          2          -            2--        2          --         ---        3++ABCD      2          2          -          -          3 
                                  *%           *%         *%         *%         *%         -%           *%         *%         -%         -%         4%           *%         *%         -%         -%         1% 
 
2                  (4.0)         14           14         14          4          7          -            7--        7          6          4--        4++ABCD      6          6          3          *-         8cd 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         7%           1%         1%         1%         *%         3% 
 
3                  (3.0)         42           42         42         17         18          -           39         19--       14--       32          3           33         25         23         21          9 
                                  5%           5%         5%         4%         4%         -%           4%         3%         2%         5%         5%           5%         5%         5%         6%         3% 
 
4                  (2.0)        215          215        215         90        102-         -          198        180+       130        151         16          146        110         96         71         63 
                                 23%          23%        23%        21%        20%         -%          23%        25%        22%        22%        25%          23%        23%        22%        22%        23% 
 
5 - Very 
Concerned          (1.0)        651          651        651        321        380+         -          612+e      506e       431++E     501+e       35-         455        341        315        231        187 
                                 70%          70%        70%        74%        74%         -%          71%        71%        74%        72%        55%          70%        70%        72%        71%        69% 
 
(Never 
Considered this)                  6            6          6          2          4          -            4-         2-         2          4          2++ABCd      4          2          4          -          2 
                                  1%           1%         1%         *%         1%         -%           *%         *%         *%         1%         4%           1%         *%         1%         -%         1% 
 
(Don't know)                      *            *          *          -          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  866          866        866        411        482          -          810++E     686++E     561++E     652+E       51--        601        451        411        302        251 
                                 93%          93%        93%        94%        94%         -%          94%        96%        96%        94%        80%          93%        93%        93%        93%        92% 
 
Net: Not 
concerned                        18           18         18          6          9          -            9--        9-         6-         4--        7++ABCD      7-         7          3-         *-        10+acD 
                                  2%           2%         2%         1%         2%         -%           1%         1%         1%         1%        11%           1%         2%         1%         *%         4% 
 
Mean Score                      1.4          1.4        1.4        1.3        1.3-         -          1.4--      1.3--      1.3--      1.3--      1.8++ABCD    1.4        1.4        1.3        1.4        1.4 
Standard deviation              .69          .69        .69        .64        .65          -          .63        .61        .56        .59       1.12          .65        .67        .61        .60        .77 
Standard error                  .03          .03        .03        .04        .03          -          .03        .03        .03        .03        .17          .03        .04        .03        .04        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 525 
Table 32 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with concerns related to children and Bullying, abusive behaviour or threats 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  974          264        677          612        715        554        397        618          457        343        123         51          463        316        123         72 
 
Effective sample                622          150        449          395        454        362        253        385          278        225         89         31          299        206         73         44 
 
Total                           932          206        683          593        680        540        377        570          423        336        136         37          462        310         99         61 
 
1 - Mildly 
Concerned          (5.0)          4            -          4            --         3          --         -          3            3          -          2          -            3          -          2b         - 
                                  *%           -%         1%           -%         *%         -%         -%         *%           1%         -%         1%         -%           1%         -%         2%         -% 
 
2                  (4.0)         14            *         12            5          6-         3-         3          5           10          4          -          -            6          7          *          - 
                                  1%           *%         2%           1%         1%         1%         1%         1%           2%         1%         -%         -%           1%         2%         *%         -% 
 
3                  (3.0)         42           10         32           22         29         20         17         25           14         12          9          7++AB       14         16          7          5 
                                  5%           5%         5%           4%         4%         4%         5%         4%           3%         3%         7%        18%           3%         5%         7%         8% 
 
4                  (2.0)        215           52        155          109--      141-       104--       66--      115-          93         75         40          7          105         75         27          8 
                                 23%          25%        23%          18%        21%        19%        17%        20%          22%        22%        29%        18%          23%        24%        27%        13% 
 
5 - Very 
Concerned          (1.0)        651          144        473          456++      499++      413++      291++      422++        299        245c        83         24          331        211         61         48 
                                 70%          70%        69%          77%        73%        76%        77%        74%          71%        73%        61%        64%          72%        68%        62%        79% 
 
(Never 
Considered this)                  6            -          6            ---        2          --         -          --           4          -          2          -            4          -          2b         - 
                                  1%           -%         1%           -%         *%         -%         -%         -%           1%         -%         1%         -%           1%         -%         2%         -% 
 
(Don't know)                      *            -          *            *          -          -          -          -            -          *          -          -            -          *          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  866          196        629          565++      640+       517++      356        537          392d       321D       123         30-         435        286         88         56 
                                 93%          95%        92%          95%        94%        96%        95%        94%          93%        95%        91%        82%          94%        93%        89%        92% 
 
Net: Not 
concerned                        18            *         16            5--        8-         3--        3          8           13          4          2          -            9          7          2          - 
                                  2%           *%         2%           1%         1%         1%         1%         1%           3%         1%         1%         -%           2%         2%         2%         -% 
 
Mean Score                      1.4          1.4        1.4          1.3--      1.3--      1.3--      1.3--      1.3-         1.4        1.3        1.5b       1.5          1.4        1.4        1.5        1.3 
Standard deviation              .69          .58        .72          .58        .64        .56        .59        .65          .72        .60        .74        .79          .66        .69        .81        .61 
Standard error                  .03          .05        .03          .03        .03        .03        .04        .03          .04        .04        .08        .14          .04        .05        .10        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 32 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with concerns related to children and Bullying, abusive behaviour or threats 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  974           46 
 
Effective sample                622           28 
 
Total                           932           36 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  *%           -% 
 
2                  (4.0)         14            - 
                                  1%           -% 
 
3                  (3.0)         42            5 
                                  5%          14% 
 
4                  (2.0)        215            8 
                                 23%          22% 
 
5 - Very 
Concerned          (1.0)        651           23 
                                 70%          64% 
 
(Never 
Considered this)                  6            - 
                                  1%           -% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  866           31 
                                 93%          86% 
 
Net: Not 
concerned                        18            - 
                                  2%           -% 
 
Mean Score                      1.4          1.5 
Standard deviation              .69          .73 
Standard error                  .03          .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 32 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with concerns related to children and Bullying, abusive behaviour or threats 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  974          547        515        629        292        723        564        410        271        183         85        505        142 
 
Effective sample                622          348        323        404        186        462        372        257        174        119         48        318         84 
 
Total                           932          528        464        597        271        672        539        364        269        168         62        456        119 
 
1 - Mildly 
Concerned          (5.0)          4            2          2          --         2          ---        --         -          -          -          -          -          - 
                                  *%           *%         *%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -% 
 
2                  (4.0)         14            7          8          4-         2         12          9          8          2          3          -          3          - 
                                  1%           1%         2%         1%         1%         2%         2%         2%         1%         2%         -%         1%         -% 
 
3                  (3.0)         42           22         28         25         18         31         29         16         15          9          4         16          6 
                                  5%           4%         6%         4%         7%         5%         5%         4%         6%         6%         7%         4%         5% 
 
4                  (2.0)        215          128        105        136         62        166        133         84         55         38         13         99         20 
                                 23%          24%        23%        23%        23%        25%        25%        23%        21%        22%        20%        22%        17% 
 
5 - Very 
Concerned          (1.0)        651          365        321        430        186        459        365        254        196        118         45        336+        91 
                                 70%          69%        69%        72%        69%        68%        68%        70%        73%        70%        73%        74%        76% 
 
(Never 
Considered this)                  6            4          --         2          2          4          2          2          -          -          -          2          2b 
                                  1%           1%         -%         *%         1%         1%         *%         *%         -%         -%         -%         *%         2% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          *          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  866          493        427        565+       247        625        499        338        252        155         58        435+       112 
                                 93%          94%        92%        95%        91%        93%        93%        93%        94%        93%        93%        95%        94% 
 
Net: Not 
concerned                        18            9         10          4--        3         12          9          8          2          3          -          3-         - 
                                  2%           2%         2%         1%         1%         2%         2%         2%         1%         2%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 32 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with concerns related to children and Bullying, abusive behaviour or threats 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  974          547        515        629        292        723        564        410        271        183         85        505        142 
 
Effective sample                622          348        323        404        186        462        372        257        174        119         48        318         84 
 
Total                           932          528        464        597        271        672        539        364        269        168         62        456        119 
 
Mean Score                      1.4          1.4        1.4j       1.3-       1.4        1.4        1.4j       1.4        1.3        1.4        1.3        1.3--      1.3 
Standard deviation              .69          .66        .72        .59        .70        .66        .67        .68        .62        .67        .60        .57        .55 
Standard error                  .03          .04        .04        .03        .05        .03        .03        .04        .05        .06        .09        .03        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 32 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with concerns related to children and Bullying, abusive behaviour or threats 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  974          744        367        238        246        723        346        510        135        203         94         66        576        676         50        132         34 
 
Effective sample                622          475        237        160        163        469        224        330         85        138         57         43        370        436         27         79         22 
 
Total                           932          690        332        242        232        700        357        476        130        205         89         63        548        636         35        114         32 
 
1 - Mildly 
Concerned          (5.0)          4            ---        -          2          -          3          2          4a         -          2a         -          -          2          2          -          -          - 
                                  *%           -%         -%         1%         -%         *%         1%         1%         -%         1%         -%         -%         *%         *%         -%         -%         -% 
 
2                  (4.0)         14           12          3          3          *         14          8          6          2          1          3d         2          5          8          -          -          * 
                                  1%           2%         1%         1%         *%         2%         2%         1%         2%         1%         4%         2%         1%         1%         -%         -%         1% 
 
3                  (3.0)         42           36         21         17         19+        36         16         30+         7          8          4          5         30         29          2          8          2 
                                  5%           5%         6%         7%         8%         5%         5%         6%         5%         4%         5%         9%         5%         5%         5%         7%         7% 
 
4                  (2.0)        215          156         84h        72+gH      48        159         81         99         18-        53h        21         13        124        154h        12         29          9 
                                 23%          23%        25%        30%        21%        23%        23%        21%        14%        26%        23%        21%        23%        24%        35%        25%        29% 
 
5 - Very 
Concerned          (1.0)        651          483c       225        145--      163        483c       246        333c       103+bCq    141         61         41        385c       440c        21         76         20 
                                 70%          70%        68%        60%        70%        69%        69%        70%        79%        69%        68%        65%        70%        69%        60%        67%        62% 
 
(Never 
Considered this)                  6            4          -          2          2          6          4          4          -          -          -          2bi        4          4          -          2          - 
                                  1%           1%         -%         1%         1%         1%         1%         1%         -%         -%         -%         3%         1%         1%         -%         2%         -% 
 
(Don't know)                      *            *          -          *          -          *          *          *          -          -          -          -          -          -          -          -          - 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  866          638        308        218        211        642-       327        432-       121        193         82         54        508        593         34        104         29 
                                 93%          93%        93%        90%        91%        92%        92%        91%        93%        94%        92%        86%        93%        93%        95%        92%        92% 
 
Net: Not 
concerned                        18           12          3          5          *         16         10         10          2          3          3d         2          7         10          -          -          * 
                                  2%           2%         1%         2%         *%         2%         3%         2%         2%         2%         4%         2%         1%         2%         -%         -%         1% 
 
Mean Score                      1.4          1.4        1.4        1.5++ahlm  1.4        1.4        1.4        1.4        1.3        1.4        1.4        1.5        1.4        1.4        1.4        1.4        1.5 
Standard deviation              .69          .67        .65        .75        .64        .71        .73        .75        .64        .69        .75        .77        .66        .66        .59        .61        .69 
Standard error                  .03          .03        .04        .06        .05        .03        .05        .04        .07        .06        .10        .12        .03        .03        .11        .07        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 32 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with concerns related to children and Bullying, abusive behaviour or threats 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  974          533          **         ** 
 
Effective sample                622          338          **         ** 
 
Total                           932          475          **         ** 
 
1 - Mildly 
Concerned          (5.0)          4            -          **         ** 
                                  *%           -%         **         ** 
 
2                  (4.0)         14            9          **         ** 
                                  1%           2%         **         ** 
 
3                  (3.0)         42           30+         **         ** 
                                  5%           6%         **         ** 
 
4                  (2.0)        215          110          **         ** 
                                 23%          23%         **         ** 
 
5 - Very 
Concerned          (1.0)        651          322          **         ** 
                                 70%          68%         **         ** 
 
(Never 
Considered this)                  6            4          **         ** 
                                  1%           1%         **         ** 
 
(Don't know)                      *            *          **         ** 
                                  *%           *%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  866          433          **         ** 
                                 93%          91%         **         ** 
 
Net: Not 
concerned                        18            9          **         ** 
                                  2%           2%         **         ** 
 
Mean Score                      1.4          1.4          **         ** 
Standard deviation              .69          .70          **         ** 
Standard error                  .03          .04          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 33 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with concerns related to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  561          240        321           69        101        110        115         80         64         22          170        225        166          128        186        114        133 
 
Effective sample                363          151        213           45         64         78         79         52         36         13          108        156        100           84        122         76         83 
 
Total                           516          222        294           64         79        108        118         74         47         25          143        226        146          116        170        100        130 
 
1 - Mildly 
Concerned          (5.0)          8            3          5            *          2          3          1          2          -          -            2          5          2            3          3          *          2 
                                  2%           2%         2%           1%         2%         3%         1%         2%         -%         -%           2%         2%         1%           3%         2%         *%         1% 
 
2                  (4.0)         10            5          4            2          -          3          5          -          -          -            2          8          -            6+d        2          2          - 
                                  2%           2%         2%           3%         -%         3%         4%         -%         -%         -%           1%         3%         -%           5%         1%         2%         -% 
 
3                  (3.0)         54           26         28           12+bc       4          8         15          6          6          3           16         23         15           17d        22          9          6 
                                 10%          12%         9%          19%         5%         7%        13%         8%        13%        13%          11%        10%        10%          15%        13%         9%         5% 
 
4                  (2.0)         95           33         62           13         14         28e        21          7          9          3           27         49         20           27         36         13         19 
                                 18%          15%        21%          20%        18%        26%        18%        10%        20%        12%          19%        22%        13%          23%        21%        13%        15% 
 
5 - Very 
Concerned          (1.0)        347          154        193           37         58         67         76         60+acd     32         19           94        143        110+b         63--      106         76A       102 
                                                                                                                                                                                                                       ++Ab 
                                 67%          69%        66%          57%        73%        62%        64%        80%        67%        75%          66%        63%        75%          54%        62%        76%        79% 
 
(Never 
Considered this)                  1            -          1            -          1+         -          -          -          -          -            1          -          -            -          1          -          - 
                                  *%           -%         *%           -%         2%         -%         -%         -%         -%         -%           1%         -%         -%           -%         1%         -%         -% 
 
(Don't know)                      *            *          *            *          -          -          *          -          -          -            *          *          -            *          -          -          * 
                                  *%           *%         *%           *%         -%         -%         *%         -%         -%         -%           *%         *%         -%           *%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  442          187        255           49         72a        95         97         67         41         22          121        191        130           90-       142         89        122 
                                                                                                                                                                                                                        +Ab 
                                 86%          84%        87%          77%        91%        87%        82%        90%        87%        87%          85%        84%        89%          77%        83%        89%        94% 
 
Net: Not 
concerned                        18            9          9            3          2          6          6          2          -          -            4         12          2            9+d        5          2          2 
                                  4%           4%         3%           4%         2%         5%         5%         2%         -%         -%           3%         5%         1%           8%         3%         2%         1% 
 
Mean Score                      1.5          1.5        1.5          1.7e       1.4        1.6        1.6        1.3        1.5        1.4          1.5        1.6        1.4          1.8++CD    1.6d       1.4        1.3-- 
Standard deviation              .88          .90        .86          .94        .79        .94        .94        .81        .72        .71          .87        .94        .76         1.05        .90        .76        .68 
Standard error                  .05          .07        .06          .14        .10        .11        .11        .11        .12        .20          .08        .08        .08          .11        .08        .09        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 33 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with concerns related to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  561          314        247           68        101        107        215        341          521         38 
 
Effective sample                363          206        157           46         71         73        147        212          330         32 
 
Total                           516          287        230           63        103        105        207        302          458         55 
 
1 - Mildly 
Concerned          (5.0)          8            6          2            -          2          1          3          5            8          * 
                                  2%           2%         1%           -%         2%         1%         1%         2%           2%         1% 
 
2                  (4.0)         10            8          2            2          2          3          4          5           10          - 
                                  2%           3%         1%           3%         2%         3%         2%         2%           2%         -% 
 
3                  (3.0)         54           39+b       15-           5         11         11         23         31           52          2 
                                 10%          14%         7%           8%        10%        10%        11%        10%          11%         4% 
 
4                  (2.0)         95           63         33           17         25         19         46         48           80         13 
                                 18%          22%        14%          27%        24%        18%        22%        16%          18%        24% 
 
5 - Very 
Concerned          (1.0)        347          169--      178++A        40         64         72        131        211          306         39 
                                 67%          59%        77%          63%        62%        68%        63%        70%          67%        71% 
 
(Never 
Considered this)                  1            1          -            -          -          -          -          1            1          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Don't know)                      *            *          *            -          -          -          -          *            *          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  442          232--      210++A        57         89         90        177        259          387         52 
                                 86%          81%        92%          90%        87%        86%        85%        86%          84%        95% 
 
Net: Not 
concerned                        18           14          4            2          3          4          7         11           18          * 
                                  4%           5%         2%           3%         3%         4%         4%         3%           4%         1% 
 
Mean Score                      1.5          1.7++B     1.3--        1.5        1.6        1.5        1.6        1.5          1.5        1.3 
Standard deviation              .88          .97        .71          .75        .86        .89        .88        .88          .90        .64 
Standard error                  .05          .07        .06          .11        .10        .10        .07        .06          .05        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 33 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with concerns related to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  561           30         26         39         35          **        22         22         28         25         49        141        124          467         94         61         33 
 
Effective sample                363           29         26         39         35          **        22         22         28         25         49        135        123          309         54         37         18 
 
Total                           516           44         46         58         62          **        40         36         49         45          8         41         57          445         71         48         23 
 
1 - Mildly 
Concerned          (5.0)          8            2          -          1          2          **         -          2          2          -          -          1          -            8          -          -          - 
                                  2%           4%         -%         2%         3%         **         -%         4%         3%         -%         -%         2%         -%           2%         -%         -%         -% 
 
2                  (4.0)         10            3          -          1          -          **         2          -          2          -          -          *          *           10          -          -          - 
                                  2%           6%         -%         2%         -%         **         4%         -%         4%         -%         -%         1%         1%           2%         -%         -%         -% 
 
3                  (3.0)         54            4          2          9l         4          **         7         10          5          2          2++DKL     2          2-          41-        13+a        7          6 
                                 10%           9%         4%        16%         6%         **        18%        26%        10%         5%        25%         5%         4%           9%        19%        15%        27% 
 
4                  (2.0)         95           16          5         11          9          **        10          -          8         17          2K         4-        10           75-        20+a       14          6 
                                 18%          37%        12%        18%        14%         **        26%         -%        17%        38%        26%        10%        18%          17%        28%        29%        26% 
 
5 - Very 
Concerned          (1.0)        347           20         39         34         48J         **        20         25         33         26          4--       33++CJ     44+cJ       309+b       38-        27         11 
                                 67%          45%        85%        59%        77%         **        52%        70%        66%        57%        47%        82%        77%          69%        53%        56%        47% 
 
(Never 
Considered this)                  1            -          -          1++        -          **         -          -          -          -          -          -          -            1          -          -          - 
                                  *%           -%         -%         2%         -%         **         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Don't know)                      *            -          -          -          -          **         -          -          -          -          *++l       *+         -            *          -          -          - 
                                  *%           -%         -%         -%         -%         **         -%         -%         -%         -%         2%         1%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  442           36         44         45         56J         **        31         25         41         43          6-        37cJ       54++CJ      384         58         41         17 
                                 86%          82%        96%        77%        91%         **        78%        70%        83%        95%        73%        92%        95%          86%        81%        85%        73% 
 
Net: Not 
concerned                        18            4          -          3          2          **         2          2          3          -          -          1          *           18          -          -          - 
                                  4%           9%         -%         5%         3%         **         4%         4%         7%         -%         -%         2%         1%           4%         -%         -%         -% 
 
Mean Score                      1.5          1.9+BdKL   1.2-       1.7bkL     1.4          **       1.7BkL     1.7bl      1.6        1.5        1.8+BdKL   1.3--      1.3--        1.5        1.7        1.6        1.8 
Standard deviation              .88         1.05        .48       1.01        .84          **       .91       1.13       1.03        .60        .88        .75        .58          .89        .78        .74        .85 
Standard error                  .05          .19        .10        .16        .14          **       .19        .24        .20        .12        .13        .06        .05          .05        .11        .12        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 33 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with concerns related to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  561          259         50        169         42         25          101        324          283        200         78         42          165        225        163          ** 
 
Effective sample                363          178         24        109         23         17           60        203          190        130         43         24          116        143         99          ** 
 
Total                           516          243         32        163         31         26           80        273          267        190         59         34          172        208        129          ** 
 
1 - Mildly 
Concerned          (5.0)          8            6          -          2          -          *            2          5            4          3          2          -            3          3          2          ** 
                                  2%           3%         -%         1%         -%         2%           2%         2%           1%         2%         3%         -%           2%         2%         1%         ** 
 
2                  (4.0)         10            4          2          4          -          -            3          6            6          2          1          1            3          4          3          ** 
                                  2%           1%         5%         3%         -%         -%           4%         2%           2%         1%         2%         4%           2%         2%         2%         ** 
 
3                  (3.0)         54           24          1         18          1          2            6         30           29         20          5          1           15         26         12          ** 
                                 10%          10%         3%        11%         4%         9%           7%        11%          11%        10%         8%         3%           9%        12%        10%         ** 
 
4                  (2.0)         95           50          6         25          7          5           17         44           46         37         13          5           30         38         25          ** 
                                 18%          21%        18%        16%        22%        19%          21%        16%          17%        19%        22%        15%          18%        18%        19%         ** 
 
5 - Very 
Concerned          (1.0)        347          159         23        111         23         18           53        186          180        129         38         27          120        136         86          ** 
                                 67%          65%        73%        68%        74%        70%          66%        68%          67%        68%        65%        78%          70%        65%        67%         ** 
 
(Never 
Considered this)                  1            -          -          1          -          -            -          1            1          -          -          -            -          1          -          ** 
                                  *%           -%         -%         1%         -%         -%           -%         *%           *%         -%         -%         -%           -%         1%         -%         ** 
 
(Don't know)                      *            *          *          -          -          -            *          *            *          *          -          -            *          -          *          ** 
                                  *%           *%         *%         -%         -%         -%           *%         *%           *%         *%         -%         -%           *%         -%         *%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  442          209         29        137         30         23           70        230          226        166         51         32          150        173        111          ** 
                                 86%          86%        91%        84%        96%        90%          87%        84%          85%        87%        86%        93%          87%        83%        86%         ** 
 
Net: Not 
concerned                        18           10          2          6          -          *            4         11           10          5          3          1            6          7          5          ** 
                                  4%           4%         5%         4%         -%         2%           6%         4%           4%         3%         5%         4%           3%         3%         4%         ** 
 
Mean Score                      1.5          1.6        1.4        1.5        1.3        1.4          1.5        1.5          1.5        1.5        1.6        1.3          1.5        1.6        1.5          ** 
Standard deviation              .88          .92        .79        .88        .54        .80          .92        .91          .89        .85        .94        .75          .87        .90        .87          ** 
Standard error                  .05          .07        .16        .08        .11        .20          .12        .06          .06        .07        .14        .15          .08        .08        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 33 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with concerns related to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  561          561        561        373        415          -          521        451        387        441         33          432        351        327        256        120 
 
Effective sample                363          363        363        241        265          -          336        291        248        283         22          274        223        202        151         83 
 
Total                           516          516        516        329        360          -          479        415        349        404         31          385        313        279        206        121 
 
1 - Mildly 
Concerned          (5.0)          8            8          8          4          5          -            7          5          5          4          -            7          7          1-         1          2 
                                  2%           2%         2%         1%         2%         -%           1%         1%         2%         1%         -%           2%         2%         *%         *%         1% 
 
2                  (4.0)         10           10         10          3          6          -            8          7          4          5          1            8          8          7          5          2 
                                  2%           2%         2%         1%         2%         -%           2%         2%         1%         1%         5%           2%         2%         2%         3%         2% 
 
3                  (3.0)         54           54         54         34         36          -           54         45         35         40          *           46         38         32         25          8 
                                 10%          10%        10%        10%        10%         -%          11%        11%        10%        10%         1%          12%        12%        11%        12%         7% 
 
4                  (2.0)         95           95         95         56         63          -           91         81         58         79          4           69         58         50         37         24 
                                 18%          18%        18%        17%        17%         -%          19%        20%        17%        19%        13%          18%        19%        18%        18%        20% 
 
5 - Very 
Concerned          (1.0)        347          347        347        230        250          -          318        275        245        276         25          254        201        190        137         84 
                                 67%          67%        67%        70%        69%         -%          66%        66%        70%        68%        82%          66%        64%        68%        67%        69% 
 
(Never 
Considered this)                  1            1          1          1          -          -            1          1          1          -          -            -          -          -          -          1 
                                  *%           *%         *%         *%         -%         -%           *%         *%         *%         -%         -%           -%         -%         -%         -%         1% 
 
(Don't know)                      *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  442          442        442        286        313          -          409        356        303        354+        29          324        260        240        174        108 
                                 86%          86%        86%        87%        87%         -%          85%        86%        87%        88%        94%          84%        83%        86%        85%        89% 
 
Net: Not 
concerned                        18           18         18          7         11          -           15         12          9          9-         1           15         15          7          6          3 
                                  4%           4%         4%         2%         3%         -%           3%         3%         3%         2%         5%           4%         5%         3%         3%         3% 
 
Mean Score                      1.5          1.5        1.5        1.5        1.5          -          1.5        1.5        1.5        1.5        1.3          1.6        1.6+       1.5        1.5        1.4 
Standard deviation              .88          .88        .88        .81        .85          -          .87        .85        .84        .80        .72          .91        .95        .81        .83        .80 
Standard error                  .05          .05        .05        .05        .05          -          .05        .05        .05        .05        .15          .05        .06        .06        .07        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 33 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with concerns related to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  561          163        382          356        397        338        242        348          248        193         80         40          267        182         77         35 
 
Effective sample                363           96        255          230        252        216        158        220          155        130         55         24          176        118         49         21 
 
Total                           516          126        366          326        360        310        225        310          220        186         80         30          258        163         67         27 
 
1 - Mildly 
Concerned          (5.0)          8            2          5            5          5          5          5          5            3          5          *          -            3          5          *          - 
                                  2%           2%         1%           2%         2%         2%         2%         2%           1%         3%         *%         -%           1%         3%         *%         -% 
 
2                  (4.0)         10            *          9            5          5          5          2          3            3          4          2          -            5          1          4          - 
                                  2%           *%         3%           1%         1%         2%         1%         1%           2%         2%         2%         -%           2%         1%         5%         -% 
 
3                  (3.0)         54           15         37           27         36         20--       15-        25           20         20          9          6           26         15         10          3 
                                 10%          12%        10%           8%        10%         6%         7%         8%           9%        11%        11%        19%          10%         9%        15%        12% 
 
4                  (2.0)         95           21         70           54         63         45-        24--       53           38         35         16          7           52         32          7          5 
                                 18%          17%        19%          16%        17%        15%        11%        17%          17%        19%        20%        23%          20%        20%        10%        18% 
 
5 - Very 
Concerned          (1.0)        347           88        242          234+       251        235++      179++b     222+         155        121         53         18          171        110         47         19 
                                 67%          69%        66%          72%        70%        76%        79%        72%          70%        65%        66%        58%          66%        68%        69%        70% 
 
(Never 
Considered this)                  1            -          1            1          -          -          -          1            1          -          -          -            1          -          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         *%           1%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      *            -          *            *          -          -          -          -            -          *          -          -            *          *          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         -%           -%         *%         -%         -%           *%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  442          109        313          287        313        280++      203+       275+         192        156         69         24          222        142         53         24 
                                 86%          86%        85%          88%        87%        90%        90%        89%          87%        84%        86%        81%          86%        87%        79%        88% 
 
Net: Not 
concerned                        18            3         14           10         10         10          7          8            7          9          2          -            8          6          4          - 
                                  4%           2%         4%           3%         3%         3%         3%         3%           3%         5%         3%         -%           3%         4%         6%         -% 
 
Mean Score                      1.5          1.5        1.5          1.4-       1.5        1.4--      1.4--      1.4-         1.5        1.6        1.5        1.6          1.5        1.5        1.6        1.4 
Standard deviation              .88          .85        .87          .84        .85        .81        .83        .82          .84        .96        .81        .80          .85        .92        .96        .70 
Standard error                  .05          .09        .05          .06        .05        .06        .07        .06          .07        .08        .11        .16          .06        .08        .14        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 33 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with concerns related to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  561           30 
 
Effective sample                363           17 
 
Total                           516           20 
 
1 - Mildly 
Concerned          (5.0)          8            - 
                                  2%           -% 
 
2                  (4.0)         10            - 
                                  2%           -% 
 
3                  (3.0)         54            3 
                                 10%          15% 
 
4                  (2.0)         95            5 
                                 18%          25% 
 
5 - Very 
Concerned          (1.0)        347           12 
                                 67%          60% 
 
(Never 
Considered this)                  1            - 
                                  *%           -% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  442           17 
                                 86%          85% 
 
Net: Not 
concerned                        18            - 
                                  4%           -% 
 
Mean Score                      1.5          1.6 
Standard deviation              .88          .76 
Standard error                  .05          .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 33 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with concerns related to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  561          329        308        368        186        444        362        257        165        124         58        307         90 
 
Effective sample                363          210        199        233        119        288        234        164        101         79         31        191         49 
 
Total                           516          300        280        330        170        403        324        220        148        108         36        266         66 
 
1 - Mildly 
Concerned          (5.0)          8            4          8+         4          3          7          7          5          *          1          -          2          - 
                                  2%           1%         3%         1%         2%         2%         2%         2%         *%         1%         -%         1%         -% 
 
2                  (4.0)         10            6          5          7          4          8          8          9++        3          3          -          7          - 
                                  2%           2%         2%         2%         2%         2%         2%         4%         2%         3%         -%         3%         -% 
 
3                  (3.0)         54           37         35         27         20         45         37         26          9          8          1         25          3 
                                 10%          12%        13%         8%        12%        11%        11%        12%         6%         7%         3%         9%         5% 
 
4                  (2.0)         95           52         46         62         24         78         61         37         29         19          4         43         11 
                                 18%          17%        16%        19%        14%        19%        19%        17%        20%        17%        11%        16%        17% 
 
5 - Very 
Concerned          (1.0)        347          200        184        231        118        264        211        143        106         79         31+abeef  188         52 
                                 67%          67%        66%        70%        70%        65%        65%        65%        72%        73%        86%        71%        79% 
 
(Never 
Considered this)                  1            1          1          -          -          1          -          -          -          -          -          -          - 
                                  *%           *%         *%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          *          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  442          252        230-       292+f      142        342        272        179-       135+bf      97         35bf      231         63+abdeef 
                                 86%          84%        82%        89%        84%        85%        84%        81%        92%        90%        97%        87%        95% 
 
Net: Not 
concerned                        18           10         14         10          7         15         14         14++        3          3          -          9          - 
                                  4%           3%         5%         3%         4%         4%         4%         7%         2%         3%         -%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 33 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with concerns related to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  561          329        308        368        186        444        362        257        165        124         58        307         90 
 
Effective sample                363          210        199        233        119        288        234        164        101         79         31        191         49 
 
Total                           516          300        280        330        170        403        324        220        148        108         36        266         66 
 
Mean Score                      1.5          1.5ik      1.6ik      1.5        1.5i       1.5ik      1.6ik      1.6+gik    1.4        1.4        1.2-       1.5        1.3- 
Standard deviation              .88          .88        .99        .82        .92        .89        .93       1.01        .72        .79        .46        .83        .54 
Standard error                  .05          .06        .07        .05        .08        .05        .06        .08        .07        .09        .08        .06        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 33 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with concerns related to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  561          439        234        152        155        410        200        318         85        130         47         38        350        408         30         78         25 
 
Effective sample                363          285        146        100        101        273        126        208         54         88         29         25        230        264         16         49         14 
 
Total                           516          398        196        140        138        387        182        286         81        130         43         37        327        370         18         71         19 
 
1 - Mildly 
Concerned          (5.0)          8            7          4          6++        2          7          5          7          -          2          -          2          7          7          -          2          - 
                                  2%           2%         2%         5%         1%         2%         3%         2%         -%         1%         -%         4%         2%         2%         -%         2%         -% 
 
2                  (4.0)         10            6          5          3          4         10          4          5          1          7++aq      -          -          8          8          *          1          1 
                                  2%           2%         3%         2%         3%         2%         2%         2%         1%         6%         -%         -%         3%         2%         2%         2%         7% 
 
3                  (3.0)         54           44         27         21         19         43         23         33         10         13          7          8         40         40          *          8          2 
                                 10%          11%        14%        15%        14%        11%        13%        12%        13%        10%        16%        21%        12%        11%         2%        11%        12% 
 
4                  (2.0)         95           73         37         25         23         79         33         52          9         30          4          7         60         70          5         10          7 
                                 18%          18%        19%        18%        17%        20%        18%        18%        11%        23%         9%        18%        18%        19%        29%        14%        37% 
 
5 - Very 
Concerned          (1.0)        347          266        122         85         88        247-       116        186         60         78         32         21        212        243         12         50          8 
                                 67%          67%        62%        61%        64%        64%        64%        65%        74%        60%        74%        57%        65%        66%        67%        70%        43% 
 
(Never 
Considered this)                  1            1          1          -          1          1          -          1          -          -          -          -          -          1          -          -          - 
                                  *%           *%         1%         -%         1%         *%         -%         *%         -%         -%         -%         -%         -%         *%         -%         -%         -% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          -          *          *          -          *          * 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         *%         1% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  442          339        159-       110-       111        326        149        239         70        108         36         27        272        313         17         60         15 
                                 86%          85%        81%        78%        81%        84%        82%        84%        86%        83%        84%        75%        83%        85%        96%        84%        80% 
 
Net: Not 
concerned                        18           13          9          9+         6         17         10         12          1          9+         -          2         15         15          *          3          1 
                                  4%           3%         4%         7%         4%         4%         5%         4%         1%         7%         -%         4%         5%         4%         2%         4%         7% 
 
Mean Score                      1.5          1.5        1.6        1.7++      1.6        1.6+       1.6        1.6        1.4        1.6        1.4        1.8        1.6+       1.6        1.4        1.5        1.8 
Standard deviation              .88          .88        .95       1.09        .93        .91        .99        .94        .77        .97        .77       1.06        .95        .91        .63        .95        .93 
Standard error                  .05          .05        .08        .11        .09        .06        .09        .07        .10        .10        .14        .21        .06        .06        .16        .13        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 33 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with concerns related to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  561          340          **         ** 
 
Effective sample                363          219          **         ** 
 
Total                           516          297          **         ** 
 
1 - Mildly 
Concerned          (5.0)          8            5          **         ** 
                                  2%           2%         **         ** 
 
2                  (4.0)         10            5          **         ** 
                                  2%           2%         **         ** 
 
3                  (3.0)         54           36          **         ** 
                                 10%          12%         **         ** 
 
4                  (2.0)         95           49          **         ** 
                                 18%          16%         **         ** 
 
5 - Very 
Concerned          (1.0)        347          200          **         ** 
                                 67%          68%         **         ** 
 
(Never 
Considered this)                  1            1          **         ** 
                                  *%           *%         **         ** 
 
(Don't know)                      *            *          **         ** 
                                  *%           *%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  442          249          **         ** 
                                 86%          84%         **         ** 
 
Net: Not 
concerned                        18           10          **         ** 
                                  4%           3%         **         ** 
 
Mean Score                      1.5          1.5          **         ** 
                                                          s 
Standard deviation              .88          .89          **         ** 
Standard error                  .05          .06          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 542 
Table 34 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with concerns related to children and  Feeling under pressure to send photos or other information about yourself to someone 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  528          234        294           61         91        102         95         86         67         26          152        197        179          133        171        110        114 
 
Effective sample                348          154        194           41         60         74         65         56         38         16          101        139        109           94        114         72         69 
 
Total                           510          231        278           61         78        107         98         83         51         32          139        205        166          137        162        101        111 
 
1 - Mildly 
Concerned          (5.0)          4            3          *            *          2          1          -          -          -          -            2          1          -            1          2          1          - 
                                  1%           1%         *%           1%         2%         1%         -%         -%         -%         -%           2%         1%         -%           1%         1%         1%         -% 
 
2                  (4.0)          7            1          6            1          2          1          -          1          2          -            2          1          3            -          3          1          4 
                                  1%           *%         2%           1%         2%         1%         -%         2%         4%         -%           2%         1%         2%           -%         2%         1%         3% 
 
3                  (3.0)         43           26         17            4          7          8         14          6          2          3           11         22         10           10         22+c        4          7 
                                  8%          11%         6%           7%         8%         7%        14%         7%         4%         9%           8%        11%         6%           8%        14%         4%         6% 
 
4                  (2.0)        124           47         76           18         16         30         20         18         11         10           34         50         40           40         37         25         21 
                                 24%          20%        27%          30%        20%        28%        20%        22%        22%        31%          25%        24%        24%          29%        23%        25%        19% 
 
5 - Very 
Concerned          (1.0)        328          151        177           38         49         64         64         58         36         19           87        128        113           84         95         70         79 
                                 64%          65%        63%          62%        63%        60%        65%        70%        70%        59%          62%        63%        68%          61%        59%        70%        71% 
 
(Never 
Considered this)                  5            3          1            -          3+         2          -          -          -          -            3          2          -            2          3          -          - 
                                  1%           1%         *%           -%         4%         2%         -%         -%         -%         -%           2%         1%         -%           1%         2%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  452          198        253           56         65         95         84         76         47         29          121        178        153          124        132--       96B       100 
                                 89%          86%        91%          91%        83%        88%        86%        92%        92%        91%          87%        87%        92%          90%        82%        95%        91% 
 
Net: Not 
concerned                        11            4          7            1          4          3          -          1          2          -            5          3          3            1          4          1          4 
                                  2%           2%         2%           2%         5%         3%         -%         2%         4%         -%           3%         1%         2%           1%         3%         1%         3% 
 
Mean Score                      1.5          1.5        1.5          1.5        1.6        1.5        1.5        1.4        1.4        1.5          1.5        1.5        1.4          1.5        1.6+       1.4        1.4 
Standard deviation              .77          .82        .73          .73        .93        .80        .74        .69        .75        .67          .85        .77        .70          .73        .86        .66        .75 
Standard error                  .04          .07        .05          .11        .12        .09        .09        .09        .12        .16          .09        .07        .07          .08        .08        .08        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 34 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with concerns related to children and  Feeling under pressure to send photos or other information about yourself to someone 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  528          304        224           61         91        108        196        327          484         42 
 
Effective sample                348          208        140           41         63         72        135        209          309         38 
 
Total                           510          299        211           59         91        103        192        310          441         66 
 
1 - Mildly 
Concerned          (5.0)          4            3          1            1          -          -          1          2            3          * 
                                  1%           1%         *%           2%         -%         -%         1%         1%           1%         1% 
 
2                  (4.0)          7            3          4            *          1          3          3          4            7          - 
                                  1%           1%         2%           *%         1%         3%         2%         1%           2%         -% 
 
3                  (3.0)         43           33+b       10-           5          4         11         17         24           37          6 
                                  8%          11%         5%           9%         4%        10%         9%         8%           8%         9% 
 
4                  (2.0)        124           77         47           20         32+e       26         55         68          102         21 
                                 24%          26%        22%          35%        35%        25%        29%        22%          23%        31% 
 
5 - Very 
Concerned          (1.0)        328          179-       149+a         31         54         61        114        209          287         39 
                                 64%          60%        71%          53%        60%        60%        59%        67%          65%        59% 
 
(Never 
Considered this)                  5            5          -            -          -          2          2          3            5          - 
                                  1%           2%         -%           -%         -%         2%         1%         1%           1%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  452          256-       196+a         51         86         87        169        277          389         60 
                                 89%          86%        93%          88%        94%        85%        88%        89%          88%        91% 
 
Net: Not 
concerned                        11            6          5            2          1          3          4          6           10          * 
                                  2%           2%         2%           3%         1%         3%         2%         2%           2%         1% 
 
Mean Score                      1.5          1.6        1.4          1.6        1.5        1.6        1.5        1.4          1.5        1.5 
Standard deviation              .77          .81        .71          .86        .65        .80        .79        .76          .78        .71 
Standard error                  .04          .06        .06          .13        .08        .09        .07        .05          .04        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 34 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with concerns related to children and  Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  528           31          **        26         28          **        22         26         33         46         54        119        106          439         89         63         26 
 
Effective sample                348           30          **        26         28          **        22         25         33         45         54        114        105          297         51         36         15 
 
Total                           510           45          **        40         50          **        41         43         59         81          9         35         49          442         68         48         20 
 
1 - Mildly 
Concerned          (5.0)          4            -          **         -          -          **         -          3          -          -          -          1          -            4          -          -          - 
                                  1%           -%         **         -%         -%         **         -%         7%         -%         -%         -%         2%         -%           1%         -%         -%         -% 
 
2                  (4.0)          7            1          **         -          -          **         -          2          2          -          *i         *          1            6          1          -          1 
                                  1%           3%         **         -%         -%         **         -%         4%         3%         -%         2%         1%         1%           1%         1%         -%         3% 
 
3                  (3.0)         43            4          **         3          3          **         5          -          9          8          *          2          3           40          3          2          1 
                                  8%           9%         **         8%         7%         **        12%         -%        15%         9%         2%         7%         7%           9%         4%         5%         4% 
 
4                  (2.0)        124           19+jKL      **        14          7          **        14         11         12         29+KL       2k         3--        6--        109         15         10          4 
                                 24%          43%         **        36%        14%         **        34%        26%        21%        36%        19%         8%        11%          25%        22%        22%        22% 
 
5 - Very 
Concerned          (1.0)        328           20-         **        20         40          **        22         27         34         44          7Ai       29++AHI    40++AhI     278         50         35         14 
                                 64%          46%         **        49%        80%         **        54%        63%        58%        54%        77%        82%        81%          63%        73%        74%        72% 
 
(Never 
Considered this)                  5            -          **         3          -          **         -          -          2          -          -          -          -            5          -          -          - 
                                  1%           -%         **         7%         -%         **         -%         -%         3%         -%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      -            -          **         -          -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         **         -%         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          **         -          -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         **         -%         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  452           40          **        34         47          **        36         38         46         73          9h        31         45          387         64         46         19 
                                 89%          88%         **        85%        93%         **        88%        89%        79%        91%        96%        90%        92%          88%        95%        95%        94% 
 
Net: Not 
concerned                        11            1          **         -          -          **         -          5          2          -          *i         1          1           10          1          -          1 
                                  2%           3%         **         -%         -%         **         -%        11%         3%         -%         2%         3%         1%           2%         1%         -%         3% 
 
Mean Score                      1.5          1.7bdjkL     **       1.6        1.3          **       1.6        1.7        1.6l       1.6bjl     1.3        1.3-       1.3--        1.5        1.3        1.3        1.4 
Standard deviation              .77          .76          **       .65        .58          **       .71       1.15        .87        .66        .62        .82        .64          .79        .60        .56        .70 
Standard error                  .04          .14          **       .13        .11          **       .15        .23        .15        .10        .09        .08        .06          .05        .08        .09        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 34 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with concerns related to children and  Feeling under pressure to send photos or other information about yourself to someone 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  528          235         47        158         40         28           93        288          260        191         77         45          162        215        144          ** 
 
Effective sample                348          160         25        104         22         19           55        182          182        127         38         24          109        140         95          ** 
 
Total                           510          223         37        159         32         29           76        249          266        187         57         30          164        207        133          ** 
 
1 - Mildly 
Concerned          (5.0)          4            3          -          -          -          *            -          2            2          2          -          -            -          2          2          ** 
                                  1%           1%         -%         -%         -%         1%           -%         1%           1%         1%         -%         -%           -%         1%         2%         ** 
 
2                  (4.0)          7            1          *          4          -          -            -          5            --         5a         2a         2            3          3          *          ** 
                                  1%           *%         *%         3%         -%         -%           -%         2%           -%         3%         3%         7%           2%         2%         *%         ** 
 
3                  (3.0)         43           21          2         11          2          6            6         21           23         20          1          -           15         14         14          ** 
                                  8%           9%         5%         7%         8%        20%           7%         8%           8%        11%         2%         -%           9%         7%        11%         ** 
 
4                  (2.0)        124           55         10         39          8          5           17         49           57         52         15          6           39         51         34          ** 
                                 24%          25%        28%        24%        24%        17%          22%        20%          21%        28%        27%        21%          24%        24%        25%         ** 
 
5 - Very 
Concerned          (1.0)        328          142         23        104         21         18           53        167          180        109         39         22          107        134         81          ** 
                                 64%          64%        62%        66%        68%        61%          71%        67%          68%        58%        68%        72%          65%        65%        61%         ** 
 
(Never 
Considered this)                  5            1          2          1          -          -            -          5            5          -          -          -            -          3          1          ** 
                                  1%           1%         5%         1%         -%         -%           -%         2%           2%         -%         -%         -%           -%         2%         1%         ** 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  452          198         34        143         29         23           70        216          237        161         54         28          146        185        115          ** 
                                 89%          88%        90%        90%        92%        78%          93%        87%          89%        86%        95%        93%          89%        89%        86%         ** 
 
Net: Not 
concerned                        11            4          *          4          -          *            -          8            2          7          2          2            3          5          2          ** 
                                  2%           2%         *%         3%         -%         1%           -%         3%           1%         4%         3%         7%           2%         2%         2%         ** 
 
Mean Score                      1.5          1.5        1.4        1.5        1.4        1.6          1.4        1.5          1.4        1.6+a      1.4        1.4          1.5        1.5        1.5          ** 
Standard deviation              .77          .79        .61        .74        .64        .92          .62        .82          .72        .84        .70        .81          .75        .76        .82          ** 
Standard error                  .04          .06        .12        .07        .13        .21          .08        .06          .05        .07        .11        .17          .07        .06        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 34 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with concerns related to children and  Feeling under pressure to send photos or other information about yourself to someone 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  528          528        528        369        402          -          488        434        377        421         32          399        319        299        243        122 
 
Effective sample                348          348        348        245        265          -          320        285        246        278         24          260        208        187        146         84 
 
Total                           510          510        510        357        381          -          471        420        358        410         33          377        301        265        204        126 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          4          4          -            2          2          1          1-         -            4          4          2          2          - 
                                  1%           1%         1%         1%         1%         -%           *%         1%         *%         *%         -%           1%         1%         1%         1%         -% 
 
2                  (4.0)          7            7          7          5          7          -            7          5          6          7          -            7          6          7+         2          - 
                                  1%           1%         1%         1%         2%         -%           1%         1%         2%         2%         -%           2%         2%         3%         1%         -% 
 
3                  (3.0)         43           43         43         26         32          -           41         38         32         35          2           38         31         26         21          5 
                                  8%           8%         8%         7%         8%         -%           9%         9%         9%         8%         6%          10%        10%        10%        10%         4% 
 
4                  (2.0)        124          124        124         80         88          -          118        104         79         98          5           90         68         51-        36-        31 
                                 24%          24%        24%        23%        23%         -%          25%        25%        22%        24%        15%          24%        23%        19%        17%        25% 
 
5 - Very 
Concerned          (1.0)        328          328        328        237        246          -          298        267        238        268         26          236        190        175        142         88 
                                 64%          64%        64%        66%        65%         -%          63%        64%        66%        65%        79%          62%        63%        66%        70%        70% 
 
(Never 
Considered this)                  5            5          5          5          3          -            5          3          3          2          -            3          3          3          1          1 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         *%         -%           1%         1%         1%         1%         1% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  452          452        452        317        334          -          417        371        317        366         31          326-       258-       227        177        119+abc 
                                 89%          89%        89%        89%        88%         -%          88%        88%        88%        89%        94%          86%        86%        86%        87%        95% 
 
Net: Not 
concerned                        11           11         11          9         11          -            9          7          6          8          -           11          9          9          5          - 
                                  2%           2%         2%         2%         3%         -%           2%         2%         2%         2%         -%           3%         3%         3%         2%         -% 
 
Mean Score                      1.5          1.5        1.5        1.5        1.5          -          1.5        1.5        1.5        1.5        1.3          1.5+e      1.5e       1.5        1.5        1.3- 
Standard deviation              .77          .77        .77        .78        .81          -          .76        .76        .74        .74        .57          .83        .85        .84        .81        .56 
Standard error                  .04          .04        .04        .05        .05          -          .04        .04        .05        .04        .12          .05        .06        .06        .07        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 34 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with concerns related to children and  Feeling under pressure to send photos or other information about yourself to someone 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  528          135        378          358        388        326        232        331          235        176         80         37          255        155         77         41 
 
Effective sample                348           79        256          233        252        212        148        212          148        122         57         22          167        108         48         26 
 
Total                           510          108        377          346        375        312        208        308          222        177         86         24          253        155         67         35 
 
1 - Mildly 
Concerned          (5.0)          4            *          2            2          2          2          2          1            1          2          -          -            1          2          *          - 
                                  1%           *%         *%           1%         1%         1%         1%         *%           1%         1%         -%         -%           1%         1%         *%         -% 
 
2                  (4.0)          7            *          7            *--        2-         2          2          4            2          5          *          -            4          3          -          - 
                                  1%           *%         2%           *%         *%         1%         1%         1%           1%         3%         *%         -%           1%         2%         -%         -% 
 
3                  (3.0)         43           10         33           20--       29         21         19         23           12         18         11          2           20         16          7          1 
                                  8%           9%         9%           6%         8%         7%         9%         8%           6%        10%        13%         8%           8%        10%        10%         2% 
 
4                  (2.0)        124           20         99           74         84         58--       31--       61-          54         39         29          2           65         41         10          7 
                                 24%          18%        26%          21%        22%        19%        15%        20%          24%        22%        34%         8%          26%        27%        15%        20% 
 
5 - Very 
Concerned          (1.0)        328           77        232          248++      256+       229++      154++      217++        149        113         45-        20          160         90         50b        27 
                                 64%          71%        62%          72%        68%        73%        74%        70%          67%        64%        53%        83%          63%        58%        75%        78% 
 
(Never 
Considered this)                  5            1          3            1          2          --         -          1            3          1          -          -            3          1          -          - 
                                  1%           1%         1%           *%         *%         -%         -%         *%           1%         1%         -%         -%           1%         1%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  452           97        332          323++      340+       287+       185        278          203        151         75         22          225        132         60         35 
                                 89%          89%        88%          93%        91%        92%        89%        90%          91%        85%        87%        92%          89%        85%        90%        98% 
 
Net: Not 
concerned                        11            1          9            2--        4-         4          4          5            3          7          *          -            5          5          *          - 
                                  2%           1%         2%           1%         1%         1%         2%         2%           2%         4%         *%         -%           2%         4%         *%         -% 
 
Mean Score                      1.5          1.4        1.5          1.4--      1.4--      1.4--      1.4        1.4-         1.4        1.6        1.6d       1.3          1.5        1.6d       1.4        1.2 
Standard deviation              .77          .70        .77          .65        .71        .69        .77        .73          .70        .88        .72        .61          .75        .86        .70        .46 
Standard error                  .04          .08        .05          .04        .04        .05        .06        .05          .06        .08        .10        .13          .06        .08        .10        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 34 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with concerns related to children and  Feeling under pressure to send photos or other information about yourself to someone 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  528           32 
 
Effective sample                348           19 
 
Total                           510           24 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  1%           -% 
 
2                  (4.0)          7            - 
                                  1%           -% 
 
3                  (3.0)         43            1 
                                  8%           2% 
 
4                  (2.0)        124            6 
                                 24%          24% 
 
5 - Very 
Concerned          (1.0)        328           18 
                                 64%          74% 
 
(Never 
Considered this)                  5            - 
                                  1%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  452           23 
                                 89%          98% 
 
Net: Not 
concerned                        11            - 
                                  2%           -% 
 
Mean Score                      1.5          1.3 
Standard deviation              .77          .51 
Standard error                  .04          .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 34 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with concerns related to children and  Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  528          315        297        348        166        405        337        248        150        115         49        292         94 
 
Effective sample                348          209        195        232        109        268        222        161        102         78         31        188         59 
 
Total                           510          311        280        338        161        382        317        226        155        115         44        266         87 
 
1 - Mildly 
Concerned          (5.0)          4            2          4          2          2          4          2          2          2          2          -          2          1 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         2%         -%         1%         2% 
 
2                  (4.0)          7            4          4          4          3          5          5          5          2          -          -          2          * 
                                  1%           1%         1%         1%         2%         1%         1%         2%         1%         -%         -%         1%         *% 
 
3                  (3.0)         43           28         23         28         15         35         31         24          9         15          5         26          5 
                                  8%           9%         8%         8%         9%         9%        10%        11%         6%        13%        12%        10%         5% 
 
4                  (2.0)        124           79         61         80         37         96         78         58         42         29          9         60         20 
                                 24%          25%        22%        24%        23%        25%        25%        26%        27%        25%        20%        22%        23% 
 
5 - Very 
Concerned          (1.0)        328          195        187        222        106        237        201        134        101         69         30        174         59 
                                 64%          63%        67%        66%        65%        62%        63%        60%        65%        60%        68%        66%        68% 
 
(Never 
Considered this)                  5            3          3          2          -          5          --         2          -          -          -          2          2e 
                                  1%           1%         1%         1%         -%         1%         -%         1%         -%         -%         -%         1%         2% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  452          274        248        302        142        334        279        193        142         97         38        234         79 
                                 89%          88%        88%        89%        88%        87%        88%        85%        92%        85%        88%        88%        90% 
 
Net: Not 
concerned                        11            6          7          6          4          9          7          7          4          2          -          4          2 
                                  2%           2%         3%         2%         3%         2%         2%         3%         2%         2%         -%         2%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 34 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with concerns related to children and  Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  528          315        297        348        166        405        337        248        150        115         49        292         94 
 
Effective sample                348          209        195        232        109        268        222        161        102         78         31        188         59 
 
Total                           510          311        280        338        161        382        317        226        155        115         44        266         87 
 
Mean Score                      1.5          1.5        1.5        1.5        1.5        1.5        1.5        1.6+       1.5        1.6        1.4        1.5        1.4 
Standard deviation              .77          .77        .81        .75        .81        .80        .79        .84        .76        .85        .70        .77        .77 
Standard error                  .04          .05        .06        .05        .08        .05        .05        .07        .08        .10        .13        .06        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 34 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with concerns related to children and  Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  528          397        199        150        133        403        208        294         83        116         49         36        339        382         30         75          ** 
 
Effective sample                348          261        128        101         87        273        134        194         50         80         27         25        225        258         15         50          ** 
 
Total                           510          369        179        151        122        404        204        276         72        119         41         38        337        374         20         74          ** 
 
1 - Mildly 
Concerned          (5.0)          4            4          1          3+         1          4          4          4          -          -          -          3          4          4          -          1          ** 
                                  1%           1%         *%         2%         1%         1%         2%         1%         -%         -%         -%         8%         1%         1%         -%         2%         ** 
 
2                  (4.0)          7            5          1          4          3          7          4          7          1          -          *          *          3          7          -          -          ** 
                                  1%           1%         1%         3%         2%         2%         2%         2%         2%         -%         1%         *%         1%         2%         -%         -%         ** 
 
3                  (3.0)         43           31         24+        15          9         33         14         25          4         14          3          2         33         33          *          9          ** 
                                  8%           8%        13%        10%         7%         8%         7%         9%         6%        12%         7%         5%        10%         9%         2%        13%         ** 
 
4                  (2.0)        124           87         45         43         26        104         52         59         13         25         11          8         92         97          4         19          ** 
                                 24%          24%        25%        29%        22%        26%        26%        21%        18%        21%        27%        20%        27%        26%        22%        26%         ** 
 
5 - Very 
Concerned          (1.0)        328          238        105         84-        82        251        129        177         54c        79         27         23        203-       229-        15         44          ** 
                                 64%          64%        59%        56%        67%        62%        63%        64%        74%        66%        65%        62%        60%        61%        76%        60%         ** 
 
(Never 
Considered this)                  5            5          3          2          1          5          2          5          -          1          -          2          3          5          -          -          ** 
                                  1%           1%         2%         1%         1%         1%         1%         2%         -%         1%         -%         5%         1%         1%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Net: Concerned                  452          325        150-       127        108        355        181        237         67        104         37         31        294        326         20         63          ** 
                                 89%          88%        84%        84%        89%        88%        89%        86%        92%        87%        92%        82%        87%        87%        98%        85%         ** 
 
Net: Not 
concerned                        11            9          2          7+i        4         11          8         11+         1          -          *          3          6         11          -          1          ** 
                                  2%           2%         1%         5%         3%         3%         4%         4%         2%         -%         1%         8%         2%         3%         -%         2%         ** 
 
Mean Score                      1.5          1.5        1.6        1.7++h     1.5        1.5        1.5        1.5        1.4        1.4        1.4        1.7        1.5        1.5+       1.3        1.6          ** 
Standard deviation              .77          .79        .78        .92        .79        .80        .85        .86        .69        .70        .66       1.18        .79        .82        .51        .86          ** 
Standard error                  .04          .05        .07        .09        .08        .05        .07        .06        .10        .08        .13        .24        .05        .05        .13        .12          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 34 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with concerns related to children and  Feeling under pressure to send photos or other information about yourself to someone 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  528          304          **         ** 
 
Effective sample                348          196          **         ** 
 
Total                           510          270          **         ** 
 
1 - Mildly 
Concerned          (5.0)          4            1          **         ** 
                                  1%           *%         **         ** 
 
2                  (4.0)          7            5          **         ** 
                                  1%           2%         **         ** 
 
3                  (3.0)         43           28          **         ** 
                                  8%          10%         **         ** 
 
4                  (2.0)        124           60          **         ** 
                                 24%          22%         **         ** 
 
5 - Very 
Concerned          (1.0)        328          172          **         ** 
                                 64%          64%         **         ** 
 
(Never 
Considered this)                  5            5          **         ** 
                                  1%           2%         **         ** 
 
(Don't know)                      -            -          **         ** 
                                  -%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  452          232          **         ** 
                                 89%          86%         **         ** 
 
Net: Not 
concerned                        11            5          **         ** 
                                  2%           2%         **         ** 
 
Mean Score                      1.5          1.5          **         ** 
Standard deviation              .77          .77          **         ** 
Standard error                  .04          .06          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 35 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with concerns related to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  532          237        295           67         92        105         96         81         67         24          159        201        172          133        171        113        115 
 
Effective sample                340          153        188           45         58         73         64         50         39         13          102        137        102           93        107         73         68 
 
Total                           481          225        256           64         72        105         94         70         53         23          136        199        147          134        146         98        103 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            -          2++        -          -          -          -          -            2          -          -            -          2          -          - 
                                  *%           1%         -%           -%         2%         -%         -%         -%         -%         -%           1%         -%         -%           -%         1%         -%         -% 
 
2                  (4.0)          -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
3                  (3.0)         29           20+b        9-           9+ce       5          3          5          *          4          3           14+         8          7            9         10          7          3 
                                  6%           9%         3%          14%         7%         3%         5%         1%         7%        11%          10%         4%         5%           7%         7%         7%         3% 
 
4                  (2.0)         93           43         50           13         13         26         14         11         10          6           26         40         26           33         26         17         17 
                                 19%          19%        19%          20%        19%        25%        15%        15%        18%        25%          19%        20%        18%          25%        18%        17%        16% 
 
5 - Very 
Concerned          (1.0)        353          159        194           42         48         75         74         59ab       38         15           91        150        112           92        103         74         83 
                                 73%          71%        76%          66%        67%        72%        79%        84%        72%        64%          67%        75%        76%          68%        71%        76%        80% 
 
(Never 
Considered this)                  3            1          1            -          3++        -          -          -          -          -            3+         -          -            -          3+         -          - 
                                  1%           1%         1%           -%         4%         -%         -%         -%         -%         -%           2%         -%         -%           -%         2%         -%         -% 
 
(Don't know)                      2            -          2            -          *          -          *          -          2+         -            *          *          2            *          2          -          * 
                                  1%           -%         1%           -%         1%         -%         *%         -%         3%         -%           *%         *%         1%           *%         1%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  446          202        244           55         62-       101ab       89         70+aBf     48         20          117--      190A       138          125        129         91        100 
                                 93%          90%        95%          86%        86%        97%        94%        99%        90%        89%          86%        96%        94%          93%        89%        93%        97% 
 
Net: Not 
concerned                         2            2          -            -          2++        -          -          -          -          -            2          -          -            -          2          -          - 
                                  *%           1%         -%           -%         2%         -%         -%         -%         -%         -%           1%         -%         -%           -%         1%         -%         -% 
 
Mean Score                      1.3          1.4+b      1.3-         1.5e       1.4e       1.3        1.3        1.2-       1.3        1.5e         1.5+b      1.3        1.3          1.4        1.4        1.3        1.2 
Standard deviation              .62          .71        .52          .73        .82        .53        .55        .39        .61        .70          .78        .54        .54          .61        .71        .61        .48 
Standard error                  .03          .06        .04          .11        .11        .06        .07        .05        .10        .19          .08        .05        .05          .06        .07        .07        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 35 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with concerns related to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  532          304        228           71         92         99        198        330          496         33 
 
Effective sample                340          200        141           48         60         65        132        205          312         28 
 
Total                           481          280        201           65         82         93        183        293          432         46 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           *%         -% 
 
2                  (4.0)          -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
3                  (3.0)         29           19         10            4          4          4          8         21           29          - 
                                  6%           7%         5%           6%         5%         4%         4%         7%           7%         -% 
 
4                  (2.0)         93           59         34           14         24+        22         39         54           76         17 
                                 19%          21%        17%          21%        29%        23%        21%        18%          18%        37% 
 
5 - Very 
Concerned          (1.0)        353          195        157           48         54         68        136        211          320         29 
                                 73%          70%        78%          73%        66%        72%        74%        72%          74%        63% 
 
(Never 
Considered this)                  3            3          -            -          -          -          -          3            3          - 
                                  1%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
(Don't know)                      2            2          *            -          -          *          *          2            2          - 
                                  1%           1%         *%           -%         -%         *%         *%         1%           1%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  446          255        191           62         78         89        175        265          396         46 
                                 93%          91%        95%          94%        95%        96%        96%        91%          92%       100% 
 
Net: Not 
concerned                         2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           *%         -% 
 
Mean Score                      1.3          1.4        1.3          1.3        1.4        1.3        1.3        1.4          1.3        1.4 
Standard deviation              .62          .66        .55          .58        .58        .54        .54        .66          .63        .49 
Standard error                  .03          .05        .05          .08        .07        .07        .05        .05          .04        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 35 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with concerns related to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  532           27          **        26         33          **        27         27         28         28         57        125        122          430        102         69         33 
 
Effective sample                340           27          **        26         33          **        26         27         28         28         56        120        121          282         59         41         18 
 
Total                           481           38          **        40         59          **        49         44         50         50         10         36         56          403         79         56         23 
 
1 - Mildly 
Concerned          (5.0)          2            -          **         -          -          **         -          2          -          -          -          -          -            2          -          -          - 
                                  *%           -%         **         -%         -%         **         -%         3%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          -            -          **         -          -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         **         -%         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
3                  (3.0)         29            2          **         3          4          **         3          -          9          -          *          1          1           20          9          7          2 
                                  6%           4%         **         8%         6%         **         7%         -%        19%         -%         2%         2%         2%           5%        11%        13%         9% 
 
4                  (2.0)         93           19          **         5         10k         **        13          8          2         25          1k         1--       10K          79         14         11          3 
                                 19%          48%         **        11%        17%         **        26%        18%         3%        50%         9%         2%        17%          20%        18%        20%        13% 
 
5 - Very 
Concerned          (1.0)        353           18          **        29         45          **        33         35         37         25          9++       35++dL     45          297         55         38         18 
                                 73%          48%         **        74%        77%         **        67%        79%        74%        50%        89%        95%        80%          74%        70%        67%        78% 
 
(Never 
Considered this)                  3            -          **         3          -          **         -          -          -          -          -          -          -            3          -          -          - 
                                  1%           -%         **         7%         -%         **         -%         -%         -%         -%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      2            -          **         -          -          **         -          -          2          -          -          *          *            2          -          -          - 
                                  1%           -%         **         -%         -%         **         -%         -%         3%         -%         -%         1%         1%           1%         -%         -%         -% 
 
(Refused)                         -            -          **         -          -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         **         -%         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  446           37          **        34         56          **        45         43         39         50         10         35         55          376         70         49         21 
                                 93%          96%         **        85%        94%         **        93%        97%        78%       100%        98%        97%        97%          93%        89%        87%        91% 
 
Net: Not 
concerned                         2            -          **         -          -          **         -          2          -          -          -          -          -            2          -          -          - 
                                  *%           -%         **         -%         -%         **         -%         3%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
Mean Score                      1.3          1.6+BJKL     **       1.3k       1.3k         **       1.4bjK     1.3        1.4K       1.5BJKL    1.1-b      1.1--      1.2bK        1.3        1.4        1.5        1.3 
                                                          -                               bK 
Standard deviation              .62          .58          **       .62        .58          **       .63        .80        .81        .51        .39        .32        .47          .60        .69        .71        .64 
Standard error                  .03          .11          **       .13        .10          **       .12        .16        .16        .10        .05        .03        .04          .04        .09        .11        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 35 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with concerns related to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  532          244         49        153         41         31           98        290          267        194         71         42          152        227        147          ** 
 
Effective sample                340          165         25        100         24         17           58        179          183        122         37         21          103        142         92          ** 
 
Total                           481          221         32        151         35         24           78        234          257        176         48         24          153        200        121          ** 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          -          -          -            -          2            -          2          -          -            -          2          -          ** 
                                  *%           1%         -%         -%         -%         -%           -%         1%           -%         1%         -%         -%           -%         1%         -%         ** 
 
2                  (4.0)          -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
3                  (3.0)         29           17          2          7          3          *            4         17           16         13          -          -           10         14          5          ** 
                                  6%           7%         6%         5%         7%         2%           5%         7%           6%         7%         -%         -%           6%         7%         4%         ** 
 
4                  (2.0)         93           44          4         24         13          6           10         38           44         35         14          4           31         40         19          ** 
                                 19%          20%        13%        16%        37%        25%          13%        16%          17%        20%        29%        16%          20%        20%        16%         ** 
 
5 - Very 
Concerned          (1.0)        353          157         26        118         20         18           64        174          192        127         34         20          111        143         94          ** 
                                 73%          71%        81%        78%        56%        74%          82%        74%          75%        72%        71%        84%          73%        71%        78%         ** 
 
(Never 
Considered this)                  3            1          -          1          -          -            -          3            3          -          -          -            -          1          1          ** 
                                  1%           1%         -%         1%         -%         -%           -%         1%           1%         -%         -%         -%           -%         1%         1%         ** 
 
(Don't know)                      2            1          -          -          -          -            *          *            2          -          -          -            2          -          1          ** 
                                  1%           *%         -%         -%         -%         -%           *%         *%           1%         -%         -%         -%           1%         -%         1%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  446          201         30        142         32         24           74        212          236        162         48         24          142        183        114          ** 
                                 93%          91%        94%        94%        93%        98%          95%        91%          92%        92%       100%       100%          93%        91%        94%         ** 
 
Net: Not 
concerned                         2            2          -          -          -          -            -          2            -          2          -          -            -          2          -          ** 
                                  *%           1%         -%         -%         -%         -%           -%         1%           -%         1%         -%         -%           -%         1%         -%         ** 
 
Mean Score                      1.3          1.4        1.3        1.3        1.5        1.3          1.2        1.3          1.3        1.4        1.3        1.2          1.3        1.4        1.2          ** 
Standard deviation              .62          .69        .57        .54        .64        .49          .53        .68          .59        .70        .46        .38          .59        .69        .52          ** 
Standard error                  .03          .05        .11        .05        .13        .12          .07        .05          .04        .06        .08        .08          .06        .06        .05          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 35 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with concerns related to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  532          532        532        361        408          -          489        432        383        429         35          414        336        320        256        109 
 
Effective sample                340          340        340        239        267          -          311        276        242        272         25          261        214        196        152         74 
 
Total                           481          481        481        340        376          -          442        392        336        385         33          364        300        269        209        107 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          2          2          -            -          --         -          --         -            2          2          -          -          - 
                                  *%           *%         *%         *%         *%         -%           -%         -%         -%         -%         -%           *%         1%         -%         -%         -% 
 
2                  (4.0)          -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
3                  (3.0)         29           29         29         18         22          -           28         27         19         23          1           26         21         17         17          3 
                                  6%           6%         6%         5%         6%         -%           6%         7%         6%         6%         4%           7%         7%         6%         8%         3% 
 
4                  (2.0)         93           93         93         62         68          -           84         70         57         71          8           71         52         47         38         16 
                                 19%          19%        19%        18%        18%         -%          19%        18%        17%        18%        25%          20%        17%        18%        18%        15% 
 
5 - Very 
Concerned          (1.0)        353          353        353        253        281          -          325        291        257+       289         23          262        223        201        151         86 
                                 73%          73%        73%        74%        75%         -%          74%        74%        76%        75%        71%          72%        74%        75%        72%        81% 
 
(Never 
Considered this)                  3            3          3          3          1          -            3          1          1          ---        -            1          1          1          1          1 
                                  1%           1%         1%         1%         *%         -%           1%         *%         *%         -%         -%           *%         *%         1%         1%         1% 
 
(Don't know)                      2            2          2          2          2          -            2          2          2          2          -            2          1          2          2          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         *%         1%         1%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  446          446        446        316        349          -          409        361        314        360         32          333        276        248        189        103 
                                 93%          93%        93%        93%        93%         -%          93%        92%        94%        93%        96%          91%        92%        92%        90%        96% 
 
Net: Not 
concerned                         2            2          2          2          2          -            -          --         -          --         -            2          2          -          -          - 
                                  *%           *%         *%         *%         *%         -%           -%         -%         -%         -%         -%           *%         1%         -%         -%         -% 
 
Mean Score                      1.3          1.3        1.3        1.3        1.3          -          1.3        1.3        1.3-       1.3        1.3          1.4        1.3        1.3        1.3        1.2 
Standard deviation              .62          .62        .62        .62        .62          -          .59        .60        .56        .58        .56          .65        .65        .59        .62        .48 
Standard error                  .03          .03        .03        .04        .04          -          .03        .04        .04        .04        .11          .04        .04        .04        .05        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 35 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with concerns related to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  532          162        353          348        392        330        224        333          242        184         68         38          248        162         86         36 
 
Effective sample                340           94        233          219        247        208        136        203          150        122         46         23          161        108         52         20 
 
Total                           481          129        328          310        355        296        187        278          213        173         68         27          235        151         72         23 
 
1 - Mildly 
Concerned          (5.0)          2            -          -            -          -          -          -          -            -          2          -          -            -          2          -          - 
                                  *%           -%         -%           -%         -%         -%         -%         -%           -%         1%         -%         -%           -%         1%         -%         -% 
 
2                  (4.0)          -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
3                  (3.0)         29            5         23           17         22         13         10         17            8         10         10+A        1           11         10          8          * 
                                  6%           4%         7%           5%         6%         5%         5%         6%           4%         6%        14%         5%           5%         7%        11%         1% 
 
4                  (2.0)         93           22         65           45--       56--       43--       18--       42-          48         24         16          5           45         31          9          7 
                                 19%          17%        20%          14%        16%        14%        10%        15%          22%        14%        23%        20%          19%        21%        13%        31% 
 
5 - Very 
Concerned          (1.0)        353           97        238          245++      275++      238++      157++      217+         157        133         43         20          175        106         55         16 
                                 73%          76%        73%          79%        77%        80%        84%        78%          73%        77%        62%        75%          75%        70%        77%        69% 
 
(Never 
Considered this)                  3            1          1            1          --         -          -          1            1          1          -          -            1          1          -          - 
                                  1%           1%         *%           *%         -%         -%         -%         *%           1%         1%         -%         -%           1%         1%         -%         -% 
 
(Don't know)                      2            2          *            2          2          2          2          2            -          2          -          -            2          1          -          - 
                                  1%           2%         *%           1%         *%         1%         1%         1%           -%         1%         -%         -%           1%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  446          120        303          290        331        280        175        259          204+c      157         58         26          221        137         64         23 
                                 93%          93%        92%          93%        93%        95%        94%        93%          96%        91%        86%        95%          94%        91%        89%        99% 
 
Net: Not 
concerned                         2            -          -            -          -          -          -          -            -          2          -          -            -          2          -          - 
                                  *%           -%         -%           -%         -%         -%         -%         -%           -%         1%         -%         -%           -%         1%         -%         -% 
 
Mean Score                      1.3          1.3        1.3          1.3--      1.3-       1.2--      1.2--      1.3          1.3        1.3        1.5+a      1.3          1.3        1.4        1.3        1.3 
Standard deviation              .62          .53        .61          .55        .58        .52        .52        .57          .53        .67        .73        .58          .55        .70        .67        .49 
Standard error                  .03          .06        .04          .04        .04        .04        .04        .04          .04        .06        .11        .12          .04        .07        .09        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 35 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with concerns related to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  532           29 
 
Effective sample                340           17 
 
Total                           481           19 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  *%           -% 
 
2                  (4.0)          -            - 
                                  -%           -% 
 
3                  (3.0)         29            - 
                                  6%           -% 
 
4                  (2.0)         93            5 
                                 19%          28% 
 
5 - Very 
Concerned          (1.0)        353           14 
                                 73%          72% 
 
(Never 
Considered this)                  3            - 
                                  1%           -% 
 
(Don't know)                      2            - 
                                  1%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  446           19 
                                 93%         100% 
 
Net: Not 
concerned                         2            - 
                                  *%           -% 
 
Mean Score                      1.3          1.3 
Standard deviation              .62          .46 
Standard error                  .03          .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 35 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with concerns related to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  532          326        310        355        180        419        328        257        151        104         44        294         80 
 
Effective sample                340          208        196        228        118        266        208        163        101         72         27        184         48 
 
Total                           481          293        273        324        170        366        282        218        152        104         34        254         69 
 
1 - Mildly 
Concerned          (5.0)          2            -          2          -          2          2          2          2          -          -          -          -          - 
                                  *%           -%         1%         -%         1%         *%         1%         1%         -%         -%         -%         -%         -% 
 
2                  (4.0)          -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
3                  (3.0)         29           19         21         21         11         23         19         15          4          6          -         19          * 
                                  6%           6%         8%         6%         7%         6%         7%         7%         3%         5%         -%         7%         1% 
 
4                  (2.0)         93           51         44         57         25         73         46         42         30         24          5         41         13 
                                 19%          17%        16%        18%        15%        20%        16%        19%        20%        23%        15%        16%        18% 
 
5 - Very 
Concerned          (1.0)        353          222        204        246        132        265        216        159        118         75         29        192         56 
                                 73%          76%        75%        76%        78%        72%        76%        73%        78%        72%        85%        76%        81% 
 
(Never 
Considered this)                  3            1          3          --         -          3          -          -          -          -          -          -          - 
                                  1%           *%         1%         -%         -%         1%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      2            1          *          *          *          1          1          *          -          -          -          2          - 
                                  1%           *%         *%         *%         *%         *%         *%         *%         -%         -%         -%         1%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  446          272        248        303        157        339        261        201        148+b       99         34        234         69b 
                                 93%          93%        91%        94%        92%        92%        93%        92%        97%        95%       100%        92%        99% 
 
Net: Not 
concerned                         2            -          2          -          2          2          2          2          -          -          -          -          - 
                                  *%           -%         1%         -%         1%         *%         1%         1%         -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 35 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with concerns related to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  532          326        310        355        180        419        328        257        151        104         44        294         80 
 
Effective sample                340          208        196        228        118        266        208        163        101         72         27        184         48 
 
Total                           481          293        273        324        170        366        282        218        152        104         34        254         69 
 
Mean Score                      1.3          1.3        1.3        1.3        1.3        1.3        1.3        1.4        1.2        1.3        1.1        1.3        1.2 
Standard deviation              .62          .58        .67        .58        .68        .63        .64        .68        .49        .58        .36        .60        .42 
Standard error                  .03          .04        .05        .04        .06        .04        .04        .05        .05        .07        .07        .04        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 35 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with concerns related to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  532          410        213        160        136        413        198        303         86        134         46         37        355        378         27         81         21 
 
Effective sample                340          257        136        105         89        270        122        192         54         90         26         24        227        248         14         54         12 
 
Total                           481          346        186        154        120        384        176        262         76        129         35         35        323        348         15         80         16 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          2          -          2          2          2          -          -          -          2          2          2          -          -          - 
                                  *%           *%         -%         1%         -%         *%         1%         1%         -%         -%         -%         4%         *%         *%         -%         -%         -% 
 
2                  (4.0)          -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
3                  (3.0)         29           21         17+        12         12         28+        14         16         10+mo      10          3          2         24         18          *          2          - 
                                  6%           6%         9%         8%        10%         7%         8%         6%        13%         8%         9%         7%         7%         5%         1%         2%         -% 
 
4                  (2.0)         93           72         38         29         17         77         30         42          7         21          6          5         68         68          3         18          2 
                                 19%          21%        21%        19%        14%        20%        17%        16%        10%        16%        18%        14%        21%        20%        20%        22%         9% 
 
5 - Very 
Concerned          (1.0)        353          248        128        110         90        272-       129        199         59         96         26         26        228        257         12         61         15 
                                 73%          72%        69%        71%        74%        71%        73%        76%        77%        74%        73%        75%        71%        74%        76%        75%        91% 
 
(Never 
Considered this)                  3            3          3          -          1          3          -          3          -          1          -          -          1          3          -          -          - 
                                  1%           1%         1%         -%         1%         1%         -%         1%         -%         1%         -%         -%         *%         1%         -%         -%         -% 
 
(Don't know)                      2            1          -          1          *          2          1          1          -          -          -          -          *          *          *          -          - 
                                  1%           *%         -%         *%         *%         1%         *%         *%         -%         -%         -%         -%         *%         *%         3%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  446          320        166        139        107        349-       159        241         66        117         32         31        296        325         15         79dh       16 
                                 93%          92%        89%        90%        89%        91%        91%        92%        87%        91%        91%        89%        92%        93%        96%        98%       100% 
 
Net: Not 
concerned                         2            2          -          2          -          2          2          2          -          -          -          2          2          2          -          -          - 
                                  *%           *%         -%         1%         -%         *%         1%         1%         -%         -%         -%         4%         *%         *%         -%         -%         -% 
 
Mean Score                      1.3          1.4        1.4        1.4        1.3        1.4+       1.4        1.3        1.4        1.3        1.4        1.4        1.4+       1.3        1.2        1.3        1.1 
Standard deviation              .62          .64        .65        .72        .66        .66        .71        .64        .71        .62        .66        .97        .66        .62        .46        .49        .30 
Standard error                  .03          .04        .06        .07        .07        .04        .06        .05        .10        .07        .13        .20        .04        .04        .13        .07        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 35 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with concerns related to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  532          317          **         ** 
 
Effective sample                340          200          **         ** 
 
Total                           481          266          **         ** 
 
1 - Mildly 
Concerned          (5.0)          2            -          **         ** 
                                  *%           -%         **         ** 
 
2                  (4.0)          -            -          **         ** 
                                  -%           -%         **         ** 
 
3                  (3.0)         29           19          **         ** 
                                  6%           7%         **         ** 
 
4                  (2.0)         93           50          **         ** 
                                 19%          19%         **         ** 
 
5 - Very 
Concerned          (1.0)        353          193          **         ** 
                                 73%          73%         **         ** 
 
(Never 
Considered this)                  3            3          **         ** 
                                  1%           1%         **         ** 
 
(Don't know)                      2            *          **         ** 
                                  1%           *%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  446          243          **         ** 
                                 93%          92%         **         ** 
 
Net: Not 
concerned                         2            -          **         ** 
                                  *%           -%         **         ** 
 
Mean Score                      1.3          1.3          **         ** 
                                                          p 
Standard deviation              .62          .61          **         ** 
Standard error                  .03          .04          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 36 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with concerns related to children and  Fake images/fake videos, e.g. deep fake videos 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  502          221        281           61        101        102         76         73         62         27          162        178        162          120        154         97        131 
 
Effective sample                321          143        179           40         64         71         50         47         34         16          104        122         96           81        101         61         79 
 
Total                           457          214        243           58         83        100         74         68         44         30          140        174        142          111        145         83        117 
 
1 - Mildly 
Concerned          (5.0)          6            3          3            2          3          -          1          -          -          -            5+         1          -            2          2          3          - 
                                  1%           2%         1%           3%         4%         -%         2%         -%         -%         -%           3%         1%         -%           2%         1%         4%         -% 
 
2                  (4.0)          7            1          6            1          -          5+         -          1          -          -            1          5          1            -          3          2          2 
                                  2%           1%         2%           1%         -%         5%         -%         2%         -%         -%           1%         3%         1%           -%         2%         2%         1% 
 
3                  (3.0)         49           25         24           15++BcEf    4         10          9          4          3          3           19         19         10           13         17          9          9 
                                 11%          12%        10%          26%         5%        10%        13%         6%         6%        11%          14%        11%         7%          12%        12%        11%         8% 
 
4                  (2.0)        105           51         53           11         24         27         14         12         13          4           35         41         28           34Cd       44+Cd       8--       19 
                                 23%          24%        22%          20%        28%        27%        19%        18%        29%        12%          25%        24%        20%          31%        30%         9%        16% 
 
5 - Very 
Concerned          (1.0)        288          133        155           29         50         58         49         50a        28         24           79        107        102+a         62         78-        61ab       88 
                                                                                                                                                                                                                        +aB 
                                 63%          62%        64%          50%        60%        58%        66%        74%        65%        78%          56%        62%        72%          56%        54%        73%        75% 
 
(Never 
Considered this)                  1            -          1            -          1+         -          -          -          -          -            1          -          -            -          1          -          - 
                                  *%           -%         1%           -%         2%         -%         -%         -%         -%         -%           1%         -%         -%           -%         1%         -%         -% 
 
(Don't know)                      1            *          *            -          1          -          -          -          -          -            1          -          -            -          -          -          1 
                                  *%           *%         *%           -%         1%         -%         -%         -%         -%         -%           1%         -%         -%           -%         -%         -%         1% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  393          184        208           40--       73a        85a        63         62A        41A        27          113        149        131+a         96        122         69        106 
                                 86%          86%        86%          70%        89%        85%        85%        92%        94%        89%          81%        85%        92%          86%        84%        83%        90% 
 
Net: Not 
concerned                        13            5          9            3          3          5          1          1          -          -            6          6          1            2          5          5          2 
                                  3%           2%         4%           4%         4%         5%         2%         2%         -%         -%           4%         3%         1%           2%         3%         6%         1% 
 
Mean Score                      1.5          1.6        1.5          1.9++Efg   1.6        1.6        1.5        1.4        1.4        1.3          1.7+C      1.6        1.4-         1.6d       1.7d       1.5        1.4- 
Standard deviation              .85          .84        .86         1.05        .91        .85        .86        .70        .61        .67          .98        .85        .66          .82        .85       1.03        .69 
Standard error                  .05          .07        .06          .16        .12        .10        .12        .10        .10        .17          .10        .08        .07          .09        .09        .13        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 36 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with concerns related to children and  Fake images/fake videos, e.g. deep fake videos 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  502          274        228           61         90         89        182        317          465         35 
 
Effective sample                321          181        140           42         59         58        122        196          289         31 
 
Total                           457          256        200           58         81         81        169        284          402         51 
 
1 - Mildly 
Concerned          (5.0)          6            3          3            -          -          -          -          6            5          2 
                                  1%           1%         2%           -%         -%         -%         -%         2%           1%         3% 
 
2                  (4.0)          7            3          4            -          3          3          4          3            7          - 
                                  2%           1%         2%           -%         3%         3%         2%         1%           2%         -% 
 
3                  (3.0)         49           31         18            5          6          4         15         33           40          9 
                                 11%          12%         9%           9%         8%         6%         9%        12%          10%        17% 
 
4                  (2.0)        105           78++B      26--         14         26         19         40         65           92         13 
                                 23%          31%        13%          25%        32%        23%        24%        23%          23%        26% 
 
5 - Very 
Concerned          (1.0)        288          140--      148++A        38         46         55        110        175          257         27 
                                 63%          54%        74%          66%        57%        68%        65%        62%          64%        54% 
 
(Never 
Considered this)                  1            1          -            -          -          -          -          1            1          - 
                                  *%           1%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Don't know)                      1            -          1            -          *          *          1          -            *          * 
                                  *%           -%         *%           -%         *%         1%         *%         -%           *%         1% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  393          218        175           53         72         74        149        240          349         40 
                                 86%          85%        87%          91%        88%        91%        88%        85%          87%        79% 
 
Net: Not 
concerned                        13            6          7            -          3          3          4          9           12          2 
                                  3%           3%         3%           -%         3%         3%         2%         3%           3%         3% 
 
Mean Score                      1.5          1.6+b      1.4-         1.4        1.6        1.4        1.5        1.6          1.5        1.7 
Standard deviation              .85          .84        .85          .66        .78        .74        .76        .90          .83        .97 
Standard error                  .05          .06        .07          .10        .10        .10        .07        .06          .05        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 36 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with concerns related to children and  Fake images/fake videos, e.g. deep fake videos 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  502            **         **         **        37          **         **        30         24         31         45        120        125          418         84         51         33 
 
Effective sample                321            **         **         **        37          **         **        29         24         31         45        115        124          271         51         32         18 
 
Total                           457            **         **         **        64          **         **        52         43         54          8         35         58          390         67         44         23 
 
1 - Mildly 
Concerned          (5.0)          6            **         **         **         2          **         **         2          -          -          -          -          -            6          -          -          - 
                                  1%           **         **         **         2%         **         **         3%         -%         -%         -%         -%         -%           2%         -%         -%         -% 
 
2                  (4.0)          7            **         **         **         -          **         **         -          2          -          -          1          *            7          -          -          - 
                                  2%           **         **         **         -%         **         **         -%         4%         -%         -%         2%         1%           2%         -%         -%         -% 
 
3                  (3.0)         49            **         **         **         5          **         **         9          4          7          1          3          8           41          8          4          4 
                                 11%           **         **         **         8%         **         **        17%         8%        13%         9%         8%        13%          10%        12%         8%        18% 
 
4                  (2.0)        105            **         **         **        15k         **         **        11          9         20+Kl       3+KL       2--       11K          79--       26++A      17+a        9 
                                 23%           **         **         **        24%         **         **        21%        22%        38%        40%         6%        19%          20%        38%        38%        39% 
 
5 - Very 
Concerned          (1.0)        288            **         **         **        42          **         **        30         28         26          4         29++dIJL   38          255+b       34-        24         10 
                                 63%           **         **         **        66%         **         **        59%        66%        49%        52%        83%        66%          65%        50%        54%        43% 
 
(Never 
Considered this)                  1            **         **         **         -          **         **         -          -          -          -          -          -            1          -          -          - 
                                  *%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Don't know)                      1            **         **         **         -          **         **         -          -          -          -          *          *            1          -          -          - 
                                  *%           **         **         **         -%         **         **         -%         -%         -%         -%         1%         1%           *%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         **         -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  393            **         **         **        58          **         **        41         38         47          7         31         49          334         59         41         18 
                                 86%           **         **         **        89%         **         **        80%        88%        87%        91%        90%        85%          86%        88%        92%        82% 
 
Net: Not 
concerned                        13            **         **         **         2          **         **         2          2          -          -          1          *           13          -          -          - 
                                  3%           **         **         **         2%         **         **         3%         4%         -%         -%         2%         1%           3%         -%         -%         -% 
 
Mean Score                      1.5            **         **         **       1.5          **         **       1.7bk      1.5        1.6Bk      1.6Bk      1.3--      1.5bk        1.5        1.6        1.5        1.8 
                                              BK          -                                b         bk 
Standard deviation              .85            **         **         **       .85          **         **       .96        .81        .71        .69        .71        .76          .87        .69        .65        .76 
Standard error                  .05            **         **         **       .14          **         **       .18        .17        .13        .10        .07        .07          .05        .10        .12        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 36 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with concerns related to children and  Fake images/fake videos, e.g. deep fake videos 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  502          231         52        133         42         30          100        267          257        184         61         38          151        198        147          ** 
 
Effective sample                321          161         24         82         23         20           58        166          173        115         34         22          100        126         92          ** 
 
Total                           457          221         33        118         33         31           78        219          244        165         47         29          148        182        121          ** 
 
1 - Mildly 
Concerned          (5.0)          6            3          -          1          2          -            3          3            2          3          1          1            3          2          2          ** 
                                  1%           1%         -%         1%         5%         -%           4%         2%           1%         2%         3%         5%           2%         1%         1%         ** 
 
2                  (4.0)          7            6          -          1          -          -            1          2            4          3          -          -            3          1          2          ** 
                                  2%           3%         -%         1%         -%         -%           2%         1%           2%         2%         -%         -%           2%         1%         2%         ** 
 
3                  (3.0)         49           28          2          9          1          6            6         29           28         19          1          *           14         24         11          ** 
                                 11%          13%         7%         8%         3%        20%           8%        13%          11%        12%         3%         1%           9%        13%         9%         ** 
 
4                  (2.0)        105           51          8         26         14          2           14         50           52         47c         5          5           30         37         36          ** 
                                 23%          23%        25%        22%        42%         7%          18%        23%          21%        29%        11%        17%          20%        21%        30%         ** 
 
5 - Very 
Concerned          (1.0)        288          133         23         79         17         23           54        133          157         92-        39+aB      22           98        117         69          ** 
                                 63%          60%        68%        67%        51%        73%          69%        61%          64%        56%        83%        77%          66%        64%        57%         ** 
 
(Never 
Considered this)                  1            -          -          1          -          -            -          1            1          -          -          -            -          1          -          ** 
                                  *%           -%         -%         1%         -%         -%           -%         1%           1%         -%         -%         -%           -%         1%         -%         ** 
 
(Don't know)                      1            *          -          -          -          -            -          *            1          -          -          -            -          -          1          ** 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         -%         1%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  393          184         31        105         31         25           68        183          209        140         44         27          128        154        105          ** 
                                 86%          83%        93%        89%        92%        80%          87%        84%          85%        84%        94%        94%          86%        84%        87%         ** 
 
Net: Not 
concerned                        13            9          -          3          2          -            4          5            5          6          1          1            6          3          4          ** 
                                  3%           4%         -%         2%         5%         -%           6%         2%           2%         4%         3%         5%           4%         2%         3%         ** 
 
Mean Score                      1.5          1.6        1.4        1.5        1.7        1.5          1.5        1.6          1.5        1.7c       1.3        1.4          1.5        1.5        1.6          ** 
Standard deviation              .85          .91        .62        .79        .94        .82          .99        .87          .81        .90        .80        .94          .91        .82        .84          ** 
Standard error                  .05          .07        .13        .09        .20        .18          .13        .07          .06        .08        .14        .20          .09        .07        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 36 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with concerns related to children and  Fake images/fake videos, e.g. deep fake videos 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  502          502        502        384        419          -          462        417        362        391         31          390        332        290        241        103 
 
Effective sample                321          321        321        248        270          -          294        266        231        250         22          251        218        182        145         64 
 
Total                           457          457        457        347        377          -          420        379        329        355         29          357        311        250        201         88 
 
1 - Mildly 
Concerned          (5.0)          6            6          6          3          3          -            5          5          3          2--        -            6          6          3          2          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         *%         -%           2%         2%         1%         1%         -% 
 
2                  (4.0)          7            7          7          5          7          -            7          5          2-         7          -            5          4          5          2          1 
                                  2%           2%         2%         1%         2%         -%           2%         1%         1%         2%         -%           2%         1%         2%         1%         2% 
 
3                  (3.0)         49           49         49         28-        35          -           46         39         29         32          3           44         41+        26         25          5 
                                 11%          11%        11%         8%         9%         -%          11%        10%         9%         9%        10%          12%        13%        11%        13%         6% 
 
4                  (2.0)        105          105        105         79         86          -          100         96+        76         82          4           83         75         61         48         18 
                                 23%          23%        23%        23%        23%         -%          24%        25%        23%        23%        15%          23%        24%        25%        24%        21% 
 
5 - Very 
Concerned          (1.0)        288          288        288        230+       245          -          261        232        218        231         22          218        184-       153        124         62 
                                 63%          63%        63%        66%        65%         -%          62%        61%        66%        65%        75%          61%        59%        61%        61%        71% 
 
(Never 
Considered this)                  1            1          1          1          --         -            1          1          1          -          -            -          -          -          -          1+a 
                                  *%           *%         *%         *%         -%         -%           *%         *%         *%         -%         -%           -%         -%         -%         -%         2% 
 
(Don't know)                      1            1          1          *          *          -            1          1          *          1          -            1          1          *          -          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  393          393        393        309++      332+         -          361        328        294++      314+        26          301        259-       214        172         81 
                                 86%          86%        86%        89%        88%         -%          86%        86%        89%        88%        90%          84%        83%        86%        85%        91% 
 
Net: Not 
concerned                        13           13         13          8         10          -           12         10          5-         9          -           12         11          8          4          1 
                                  3%           3%         3%         2%         3%         -%           3%         3%         2%         2%         -%           3%         3%         3%         2%         2% 
 
Mean Score                      1.5          1.5        1.5        1.5--      1.5          -          1.6        1.6        1.5--      1.5-       1.3          1.6+       1.6++e     1.6        1.6        1.4 
Standard deviation              .85          .85        .85        .79        .81          -          .84        .83        .76        .78        .66          .89        .91        .86        .82        .67 
Standard error                  .05          .05        .05        .05        .05          -          .05        .05        .05        .05        .14          .06        .06        .06        .07        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 36 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with concerns related to children and  Fake images/fake videos, e.g. deep fake videos 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  502          155        333          333        356        307        225        306          207        179         74         42          226        162         75         39 
 
Effective sample                321           90        220          210        223        192        142        189          125        121         50         26          146        104         48         24 
 
Total                           457          118        318          296        318        271        200        262          181        173         70         33          218        142         64         33 
 
1 - Mildly 
Concerned          (5.0)          6            2          3            1          3          1          1          3            1          3          2          -            1          3          2          - 
                                  1%           1%         1%           *%         1%         1%         1%         1%           1%         2%         3%         -%           1%         2%         3%         -% 
 
2                  (4.0)          7            5+b        2-           2          2          1          1          2            3          2          2          -            3          2          *          2 
                                  2%           4%         1%           1%         1%         1%         1%         1%           2%         1%         3%         -%           1%         1%         1%         5% 
 
3                  (3.0)         49           11         34           18--       28c        10--       17         22c           9--       24a         9          7           19         22+         6          2 
                                 11%           9%        11%           6%         9%         4%         8%         9%           5%        14%        13%        22%           9%        16%         9%         5% 
 
4                  (2.0)        105           22         77           66         66         57         35-        50           31-        41         24+a        8           48         34         13         10 
                                 23%          19%        24%          22%        21%        21%        17%        19%          17%        24%        35%        25%          22%        24%        20%        30% 
 
5 - Very 
Concerned          (1.0)        288           78        199          207++      219++      201++      146++      184++        135++bC    103         33--       17          145         80         43         20 
                                 63%          66%        63%          70%        69%        74%        73%        70%          75%        59%        47%        53%          67%        56%        67%        60% 
 
(Never 
Considered this)                  1            -          1            1          -          -          -          1            1          -          -          -            1          -          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         1%           1%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      1            *          *            *          *          1          -          *            -          *          *          -            -          1          -          - 
                                  *%           *%         *%           *%         *%         *%         -%         *%           -%         *%         *%         -%           -%         1%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  393          100        276          273++      285++      258++bd    180        234          166+bc     144         57         26          193        114-        56         30 
                                 86%          85%        87%          92%        90%        95%        90%        89%          92%        83%        82%        78%          89%        80%        87%        90% 
 
Net: Not 
concerned                        13            7          5-           3--        5-         3-         3          5            5          5          4          -            5          5          2          2 
                                  3%           5%         2%           1%         2%         1%         1%         2%           3%         3%         5%         -%           2%         3%         3%         5% 
 
Mean Score                      1.5          1.6        1.5          1.4--      1.4--      1.3--      1.4--      1.4--        1.4--      1.6a       1.8+A      1.7a         1.5        1.7a       1.5        1.5 
Standard deviation              .85          .92        .79          .67        .76        .62        .73        .77          .73        .89        .96        .82          .77        .94        .90        .81 
Standard error                  .05          .10        .05          .05        .05        .05        .06        .06          .07        .08        .14        .16          .06        .09        .13        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 36 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with concerns related to children and  Fake images/fake videos, e.g. deep fake videos 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  502           34 
 
Effective sample                321           20 
 
Total                           457           26 
 
1 - Mildly 
Concerned          (5.0)          6            - 
                                  1%           -% 
 
2                  (4.0)          7            2 
                                  2%           6% 
 
3                  (3.0)         49            2 
                                 11%           6% 
 
4                  (2.0)        105            7 
                                 23%          25% 
 
5 - Very 
Concerned          (1.0)        288           16 
                                 63%          63% 
 
(Never 
Considered this)                  1            - 
                                  *%           -% 
 
(Don't know)                      1            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  393           23 
                                 86%          88% 
 
Net: Not 
concerned                        13            2 
                                  3%           6% 
 
Mean Score                      1.5          1.6 
Standard deviation              .85          .88 
Standard error                  .05          .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 36 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with concerns related to children and  Fake images/fake videos, e.g. deep fake videos 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  502          321        287        334        163        392        315        225        172        123         54        276         89 
 
Effective sample                321          205        185        213        107        249        202        145        112         81         32        176         53 
 
Total                           457          292        260        306        155        345        277        198        166        114         41        245         73 
 
1 - Mildly 
Concerned          (5.0)          6            3          5c         ---        3c         2-         5          3          2          -          2CeJ       --         - 
                                  1%           1%         2%         -%         2%         *%         2%         1%         1%         -%         4%         -%         -% 
 
2                  (4.0)          7            2          2          7          3          4          5          5          1          -          1          4          - 
                                  2%           1%         1%         2%         2%         1%         2%         3%         1%         -%         4%         2%         -% 
 
3                  (3.0)         49           27         31         27         15         42i        36i        25i        11          8          *         27          3 
                                 11%           9%        12%         9%        10%        12%        13%        13%         7%         7%         1%        11%         5% 
 
4                  (2.0)        105           66         64         82+        36         84         58         45         40         32          6         61         15 
                                 23%          23%        25%        27%        23%        24%        21%        23%        24%        28%        15%        25%        21% 
 
5 - Very 
Concerned          (1.0)        288          191        156        190         97        211        173        119        111         74         32        153         54 
                                 63%          65%        60%        62%        63%        61%        62%        60%        67%        65%        77%        63%        74% 
 
(Never 
Considered this)                  1            1          1          -          -          1          -          -          -          -          -          -          - 
                                  *%           *%         1%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      1            1          1          *          -          *          *          *          *          -          -          *          - 
                                  *%           *%         *%         *%         -%         *%         *%         *%         *%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  393          257        220        272+       133        295        231        164        152+ef     106+ef      38        214         70+bef 
                                 86%          88%        85%        89%        86%        86%        83%        83%        91%        93%        92%        88%        95% 
 
Net: Not 
concerned                        13            5          7          7          6          6-        10          8          3          -          3eHjk      4          - 
                                  3%           2%         3%         2%         4%         2%         4%         4%         2%         -%         7%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 36 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with concerns related to children and  Fake images/fake videos, e.g. deep fake videos 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  502          321        287        334        163        392        315        225        172        123         54        276         89 
 
Effective sample                321          205        185        213        107        249        202        145        112         81         32        176         53 
 
Total                           457          292        260        306        155        345        277        198        166        114         41        245         73 
 
Mean Score                      1.5          1.5        1.6k       1.5        1.6        1.5k       1.6k       1.6k       1.4        1.4        1.4        1.5        1.3- 
Standard deviation              .85          .79        .88        .75        .91        .79        .90        .92        .74        .62        .98        .75        .56 
Standard error                  .05          .06        .06        .05        .09        .05        .06        .08        .07        .07        .17        .06        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 36 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with concerns related to children and  Fake images/fake videos, e.g. deep fake videos 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  502          383        185        133        126        356        192        270         72        106         39         39        316        361         24         79         23 
 
Effective sample                321          245        116         89         77        238        122        173         45         67         24         27        208        229         13         50         15 
 
Total                           457          337        156        130        100        349        180        239         68         96         38         40        303        317         15         73         21 
 
1 - Mildly 
Concerned          (5.0)          6            2-         -          3q         -          5          3          3          -          2          -          2          6          3          -          -          - 
                                  1%           *%         -%         3%         -%         1%         2%         1%         -%         2%         -%         4%         2%         1%         -%         -%         -% 
 
2                  (4.0)          7            7          4          2          2          7          4          5          2          2          *          -          4          7          *          -          - 
                                  2%           2%         3%         1%         2%         2%         2%         2%         3%         2%         1%         -%         1%         2%         2%         -%         -% 
 
3                  (3.0)         49           38         21         13         14         36         15         24          5         12          2          5         37         35          -          8          2 
                                 11%          11%        13%        10%        14%        10%         8%        10%         7%        12%         5%        12%        12%        11%         -%        12%        11% 
 
4                  (2.0)        105           81         39         31         17         86         44         65         15         24         10         16         72         80          4         25+d        8 
                                 23%          24%        25%        24%        17%        25%        24%        27%        23%        25%        27%        40%        24%        25%        28%        34%        38% 
 
5 - Very 
Concerned          (1.0)        288          208         91         80         65        214        113        140         46         56         25         17        183        190         10         40         11 
                                 63%          62%        58%        62%        65%        61%        63%        59%        68%        59%        66%        44%        60%        60%        67%        54%        51% 
 
(Never 
Considered this)                  1            1          1          -          1          1          -          1          -          -          -          -          -          1          -          -          - 
                                  *%           *%         1%         -%         1%         *%         -%         1%         -%         -%         -%         -%         -%         *%         -%         -%         -% 
 
(Don't know)                      1            *          -          1          *          1          *          1          -          -          *          *          1          1          *          *          - 
                                  *%           *%         -%         1%         *%         *%         *%         *%         -%         -%         1%         1%         *%         *%         3%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  393          289        130        111         82        299        157        205         62         80         36         33        255        270         14         64         18 
                                 86%          86%        83%        86%        82%        86%        87%        86%        90%        84%        94%        84%        84%        85%        95%        88%        89% 
 
Net: Not 
concerned                        13            8          4          5          2         11          7          9          2          4          *          2         11         10          *          -          - 
                                  3%           3%         3%         4%         2%         3%         4%         4%         3%         4%         1%         4%         3%         3%         2%         -%         -% 
 
Mean Score                      1.5          1.5        1.6        1.6        1.5        1.6        1.6        1.6        1.4        1.6        1.4        1.8        1.6        1.6        1.4        1.6        1.6 
Standard deviation              .85          .81        .82        .91        .83        .86        .88        .87        .75        .92        .64        .94        .91        .85        .64        .69        .70 
Standard error                  .05          .05        .08        .10        .10        .06        .08        .07        .11        .11        .13        .18        .06        .06        .18        .10        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 36 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with concerns related to children and  Fake images/fake videos, e.g. deep fake videos 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  502          282          -          ** 
 
Effective sample                321          180          -          ** 
 
Total                           457          243          -          ** 
 
1 - Mildly 
Concerned          (5.0)          6            --         -          ** 
                                  1%           -%         -%         ** 
 
2                  (4.0)          7            6          -          ** 
                                  2%           3%         -%         ** 
 
3                  (3.0)         49           36+         -          ** 
                                 11%          15%         -%         ** 
 
4                  (2.0)        105           51          -          ** 
                                 23%          21%         -%         ** 
 
5 - Very 
Concerned          (1.0)        288          148          -          ** 
                                 63%          61%         -%         ** 
 
(Never 
Considered this)                  1            1          -          ** 
                                  *%           1%         -%         ** 
 
(Don't know)                      1            -          -          ** 
                                  *%           -%         -%         ** 
 
(Refused)                         -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: Concerned                  393          200-         -          ** 
                                 86%          82%         -%         ** 
 
Net: Not 
concerned                        13            6          -          ** 
                                  3%           3%         -%         ** 
 
Mean Score                      1.5          1.6          -          ** 
Standard deviation              .85          .84          -          ** 
Standard error                  .05          .06          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 37 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All with concerns related to children and Spam emails 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  360          159        201           37         53         60         60         62         68          **          90        120        150           90        108         72         90 
 
Effective sample                232           98        135           25         34         43         40         42         38          **          59         83         91           60         72         47         54 
 
Total                           330          139        192           34         42         63         58         64         51          **          77        120        134           85        101         63         82 
 
1 - Mildly 
Concerned          (5.0)         14            8          6            6          3          *          4          2          -          **           8++C       4          2            2          5          4          4 
                                  4%           6%         3%          16%         7%         *%         7%         3%         -%         **          11%         3%         1%           2%         5%         6%         5% 
 
2                  (4.0)         18            6         12            4          2          5          7+ef       -          *          **           6c        12+C        1--          3          5          2          7 
                                  5%           4%         6%          10%         5%         7%        12%         -%         *%         **           7%        10%         *%           4%         5%         3%         8% 
 
3                  (3.0)         53           18         35            9          7         10          8          7          8          **          16         18         18           18         13          9         13 
                                 16%          13%        18%          26%        18%        17%        14%        11%        16%         **          21%        15%        14%          21%        13%        14%        16% 
 
4                  (2.0)         76           34         42            4          6         26++Bd      9         16         13          **          10-        35a        31           25d        31D        10          9- 
                                 23%          24%        22%          12%        14%        41%        16%        25%        26%         **          13%        29%        23%          30%        31%        16%        11% 
 
5 - Very 
Concerned          (1.0)        164           70         94           10         23         22-        29         37c        29c         **          33         51         80+ab        36         43         38         47 
                                 50%          51%        49%          30%        54%        35%        51%        58%        58%         **          43%        43%        60%          43%        43%        61%        57% 
 
(Never 
Considered this)                  3            2          1            -          1          -          -          2          -          **           1          -          2            -          1          -          2 
                                  1%           1%         1%           -%         3%         -%         -%         3%         -%         **           2%         -%         2%           -%         1%         -%         3% 
 
(Don't know)                      *            *          -            *          -          -          -          -          -          **           *          -          -            -          -          -          * 
                                  *%           *%         -%           *%         -%         -%         -%         -%         -%         **           *%         -%         -%           -%         -%         -%         *% 
 
(Refused)                         2            -          2            2          -          -          -          -          -          **           2+         -          -            -          2          -          - 
                                  1%           -%         1%           5%         -%         -%         -%         -%         -%         **           2%         -%         -%           -%         2%         -%         -% 
 
Net: Concerned                  240          104        136           14         28         47         39         53         42          **          43--       86        111++A        62         74         49         56 
                                 73%          75%        71%          42%        68%        76%        67%        83%        84%         **          56%        72%        83%          73%        74%        77%        68% 
 
Net: Not 
concerned                        32           14         18            9          5f         5         11+eF       2          *-         **          14+C       16C         2--          5         10          6         11 
                                 10%          10%         9%          27%        12%         8%        19%         3%         *%         **          19%        13%         2%           6%        10%         9%        13% 
 
Mean Score                      1.9          1.9        1.9          2.7++bcEFg 1.9        2.0f       2.1        1.6        1.6          **         2.3++C     2.0C       1.6--        1.9        2.0        1.8        1.9 
Standard deviation             1.13         1.17       1.10         1.48       1.26        .92       1.33        .91        .77          **        1.41       1.13        .85         1.00       1.12       1.17       1.25 
Standard error                  .07          .12        .10          .30        .22        .14        .21        .14        .12          **         .19        .12        .09          .13        .13        .17        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 37 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All with concerns related to children and Spam emails 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  360          198        162           33         52         59        115        243          336         23 
 
Effective sample                232          131        101           24         37         41         79        151          211         21 
 
Total                           330          186        145           33         52         62        115        212          294         35 
 
1 - Mildly 
Concerned          (5.0)         14            7          8            *          *          -          *-        14+d         14          - 
                                  4%           4%         5%           1%         1%         -%         *%         7%           5%         -% 
 
2                  (4.0)         18            9          9            -          2          4          7         11           18          - 
                                  5%           5%         6%           -%         4%         7%         6%         5%           6%         -% 
 
3                  (3.0)         53           31         22            7          8         12         25         28           47          6 
                                 16%          17%        15%          21%        15%        19%        21%        13%          16%        16% 
 
4                  (2.0)         76           57++B      19--         10         16         16         28         46           63         13 
                                 23%          30%        13%          32%        31%        26%        24%        22%          21%        38% 
 
5 - Very 
Concerned          (1.0)        164           79-        85+a         15         26         30         56        107          148         14 
                                 50%          43%        59%          46%        50%        48%        48%        50%          50%        41% 
 
(Never 
Considered this)                  3            1          2            -          -          -          -          3            3          - 
                                  1%           1%         1%           -%         -%         -%         -%         2%           1%         -% 
 
(Don't know)                      *            -          *            -          -          -          -          *            *          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         2            2          -            -          -          -          -          2            -          2 
                                  1%           1%         -%           -%         -%         -%         -%         1%           -%         5% 
 
Net: Concerned                  240          136        104           26         42         46         83        154          211         27 
                                 73%          73%        72%          78%        81%        74%        73%        72%          72%        79% 
 
Net: Not 
concerned                        32           16         17            *          2          4          7         25           32          - 
                                 10%           8%        11%           1%         5%         7%         6%        12%          11%         -% 
 
Mean Score                      1.9          1.9        1.8          1.8        1.7        1.9        1.9        1.9          1.9        1.7 
Standard deviation             1.13         1.07       1.21          .83        .90        .97        .97       1.22         1.17        .74 
Standard error                  .07          .09        .12          .17        .15        .15        .11        .10          .08        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 37 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All with concerns related to children and Spam emails 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  360            **         **         **        29          **         **         **        23          **        28         79        102          302         58         34         24 
 
Effective sample                232            **         **         **        29          **         **         **        23          **        28         76        101          198         35         22         14 
 
Total                           330            **         **         **        52          **         **         **        42          **         5         23         48          288         43         28         14 
 
1 - Mildly 
Concerned          (5.0)         14            **         **         **         2          **         **         **         2          **         *          1          1           14          *          -          * 
                                  4%           **         **         **         4%         **         **         **         4%         **         3%         3%         3%           5%         1%         -%         2% 
 
2                  (4.0)         18            **         **         **         -          **         **         **         7          **         1          1          2           17          1          *          * 
                                  5%           **         **         **         -%         **         **         **        17%         **        11%         3%         4%           6%         1%         1%         1% 
 
3                  (3.0)         53            **         **         **         6          **         **         **        11          **         2          3          4-          44          9          5          4 
                                 16%           **         **         **        12%         **         **         **        28%         **        31%        11%         8%          15%        21%        18%        27% 
 
4                  (2.0)         76            **         **         **        12          **         **         **        10          **         1          2--        9           62         14         11          3 
                                 23%           **         **         **        23%         **         **         **        25%         **        15%         9%        19%          21%        33%        39%        20% 
 
5 - Very 
Concerned          (1.0)        164            **         **         **        29          **         **         **         9          **         2         17++       32++        145         19         12          7 
                                 50%           **         **         **        56%         **         **         **        22%         **        37%        73%        67%          50%        45%        42%        51% 
 
(Never 
Considered this)                  3            **         **         **         2          **         **         **         -          **         -          -          -            3          -          -          - 
                                  1%           **         **         **         4%         **         **         **         -%         **         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      *            **         **         **         -          **         **         **         -          **         *          -          -            *          -          -          - 
                                  *%           **         **         **         -%         **         **         **         -%         **         3%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         2            **         **         **         -          **         **         **         2          **         -          -          -            2          -          -          - 
                                  1%           **         **         **         -%         **         **         **         4%         **         -%         -%         -%           1%         -%         -%         -% 
 
Net: Concerned                  240            **         **         **        41          **         **         **        20          **         3         19         41++        207         33         23         10 
                                 73%           **         **         **        80%         **         **         **        47%         **        52%        82%        85%          72%        78%        81%        70% 
 
Net: Not 
concerned                        32            **         **         **         2          **         **         **         9          **         1          1          3           32          1          *          * 
                                 10%           **         **         **         4%         **         **         **        21%         **        14%         7%         7%          11%         2%         1%         3% 
 
Mean Score                      1.9            **         **         **       1.7          **         **         **       2.5++DeIKL   **       2.3dIKL    1.5-       1.6--        1.9        1.8        1.8        1.8 
                                               i          i          i                              ikl          i                     - 
Standard deviation             1.13            **         **         **      1.00          **         **         **      1.17          **      1.33       1.06       1.01         1.17        .86        .79       1.02 
Standard error                  .07            **         **         **       .19          **         **         **       .25          **       .26        .12        .10          .08        .14        .17        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 37 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All with concerns related to children and Spam emails 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  360          159         39         95         29         22           78        194          166        137         57         36          120        133        100          ** 
 
Effective sample                232          110         19         60         18         14           45        123          109         92         33         21           80         85         64          ** 
 
Total                           330          145         29         89         29         21           61        163          146        134         51         27          122        119         84          ** 
 
1 - Mildly 
Concerned          (5.0)         14           10          3          2          -          -            3          9            6          6          3          2            4          4          7          ** 
                                  4%           7%         9%         3%         -%         -%           5%         6%           4%         4%         6%         7%           3%         3%         8%         ** 
 
2                  (4.0)         18           13+         1          2          -          *            8+b        6            9          6          3          3            9b         1-         8b         ** 
                                  5%           9%         3%         2%         -%         2%          13%         4%           6%         4%         6%        10%           8%         1%         9%         ** 
 
3                  (3.0)         53           23          2         13          8          4            9         27           23         20          9          3           24         19          9          ** 
                                 16%          16%         8%        15%        29%        20%          15%        17%          16%        15%        18%        12%          20%        16%        11%         ** 
 
4                  (2.0)         76           31         10         16          8          6           11         32           31         39          7          3           20         34         21          ** 
                                 23%          22%        34%        18%        28%        27%          18%        20%          21%        29%        13%        11%          16%        29%        25%         ** 
 
5 - Very 
Concerned          (1.0)        164           67         11         55+        13         11           28         87           74         64         27         17           62         59         38          ** 
                                 50%          46%        38%        61%        44%        51%          46%        53%          51%        47%        53%        60%          51%        50%        45%         ** 
 
(Never 
Considered this)                  3            -          2          1          -          -            2          1            1          -          2          -            2          1          -          ** 
                                  1%           -%         7%         1%         -%         -%           3%         1%           1%         -%         4%         -%           2%         1%         -%         ** 
 
(Don't know)                      *            -          *          -          -          -            -          *            -          *          -          -            *          -          -          ** 
                                  *%           -%         1%         -%         -%         -%           -%         *%           -%         *%         -%         -%           *%         -%         -%         ** 
 
(Refused)                         2            2          -          -          -          -            -          -            2          -          -          -            -          -          2          ** 
                                  1%           1%         -%         -%         -%         -%           -%         -%           1%         -%         -%         -%           -%         -%         2%         ** 
 
Net: Concerned                  240           98         21         71         20         16           38        119          104        102         34         19           82         93         59          ** 
                                 73%          68%        72%        80%        71%        78%          63%        73%          72%        76%        67%        71%          67%        79%        70%         ** 
 
Net: Not 
concerned                        32           22++c       3          4          -          *           11+        15           15         11          6          5           13          5-        14+B        ** 
                                 10%          15%        12%         4%         -%         2%          18%         9%          11%         8%        11%        17%          11%         4%        17%         ** 
 
Mean Score                      1.9          2.1+c      2.0        1.6-       1.8        1.7          2.1        1.9          1.9        1.9        1.9        1.9          1.9        1.8        2.1          ** 
Standard deviation             1.13         1.26       1.26        .98        .85        .86         1.29       1.16         1.15       1.08       1.24       1.35         1.16        .97       1.29          ** 
Standard error                  .07          .12        .29        .13        .20        .23          .19        .11          .11        .11        .22        .30          .13        .11        .16          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 37 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All with concerns related to children and Spam emails 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  360          360        345        360        334          -          325        283        263        277         31          277        220        220        180         77 
 
Effective sample                232          232        223        232        216          -          208        180        167        181         22          178        143        138        110         50 
 
Total                           330          330        318        330        303          -          300        256        235        263         28          252        201        186        149         73 
 
1 - Mildly 
Concerned          (5.0)         14           14         12         14         14          -           11          9          8          9          2           14         11         11          9          - 
                                  4%           4%         4%         4%         5%         -%           4%         4%         3%         3%         6%           6%         5%         6%         6%         -% 
 
2                  (4.0)         18           18         17         18         18          -           16         14          8-        13          2           17         15         13         11          1 
                                  5%           5%         5%         5%         6%         -%           5%         6%         4%         5%         7%           7%         7%         7%         7%         1% 
 
3                  (3.0)         53           53         48         53         45          -           50         36         37         39          3           46e        38e        36e        24          4- 
                                 16%          16%        15%        16%        15%         -%          17%        14%        16%        15%        11%          18%        19%        20%        16%         6% 
 
4                  (2.0)         76           76         74         76         69          -           71         60         63+        69+         5           55         41         39         31         17 
                                 23%          23%        23%        23%        23%         -%          24%        24%        27%        26%        19%          22%        20%        21%        21%        24% 
 
5 - Very 
Concerned          (1.0)        164          164        163        164        155          -          147        133        118        131         16          117         95         87         73         47+abc 
                                 50%          50%        51%        50%        51%         -%          49%        52%        50%        50%        57%          46%        47%        47%        49%        64% 
 
(Never 
Considered this)                  3            3          1          3          2          -            3          1          1          2          -            ---        -          -          -          3++Abcd 
                                  1%           1%         *%         1%         1%         -%           1%         1%         1%         1%         -%           -%         -%         -%         -%         5% 
 
(Don't know)                      *            *          *          *          *          -            *          *          -          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         2            2          2          2          2          -            2          2          -          --         -            2          2          -          -          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         -%         -%         -%           1%         1%         -%         -%         -% 
 
Net: Concerned                  240          240        237        240        223          -          218        194        181+       200+        21          172--      136-       126-       105         64++ABCd 
                                 73%          73%        75%        73%        74%         -%          73%        76%        77%        76%        76%          68%        68%        68%        71%        88% 
 
Net: Not 
concerned                        32           32         29         32         32          -           27         23         16-        22          4           31+e       26e        24e        19e         1- 
                                 10%          10%         9%        10%        10%         -%           9%         9%         7%         8%        13%          13%        13%        13%        13%         1% 
 
Mean Score                      1.9          1.9        1.9--      1.9        1.9          -          1.9        1.8        1.8        1.8        1.8          2.0++E     2.0+E      2.0+E      2.0E       1.4-- 
Standard deviation             1.13         1.13       1.11       1.13       1.15          -         1.11       1.09       1.04       1.06       1.23         1.20       1.21       1.21       1.22        .67 
Standard error                  .07          .07        .07        .07        .08          -          .08        .08        .08        .08        .26          .09        .10        .10        .12        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 37 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All with concerns related to children and Spam emails 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  360          101        248          227        242        218        171        215          158        119         47         36          167        110         53         30 
 
Effective sample                232           61        163          144        153        140        107        132          100         81         31         22          113         69         34         18 
 
Total                           330           80        233          207        220        201        151        188          151        111         44         24          173         90         46         21 
 
1 - Mildly 
Concerned          (5.0)         14            4          9            1--        4--        7          3          1--          3          5          6++A       1            1--        7A         6++A       1 
                                  4%           4%         4%           *%         2%         3%         2%         1%           2%         5%        13%         2%           *%         8%        13%         2% 
 
2                  (4.0)         18           10++b       8-           9         12         11          8          9            9          1-         7+B        2            8          5          *          5 
                                  5%          12%         3%           4%         6%         5%         5%         5%           6%         1%        15%         7%           4%         6%         1%        23% 
 
3                  (3.0)         53           15         38           37         36         30         22         36           22         21          4          6           24         17         10          1 
                                 16%          19%        16%          18%        16%        15%        15%        19%          15%        19%         8%        24%          14%        19%        22%         6% 
 
4                  (2.0)         76           14         60           41         48         42         28         38           33         26         10          7           48c        21c         3-         3 
                                 23%          17%        26%          20%        22%        21%        18%        20%          22%        23%        22%        29%          28%        23%         7%        16% 
 
5 - Very 
Concerned          (1.0)        164           38        113          116+       118        110+        90++      100           81         56         18          9           89         40         25         11 
                                 50%          47%        48%          56%        54%        55%        60%        54%          54%        51%        41%        37%          51%        44%        53%        53% 
 
(Never 
Considered this)                  3            -          3            1          --         -          -          1            3          -          -          -            3          -          -          - 
                                  1%           -%         1%           1%         -%         -%         -%         1%           2%         -%         -%         -%           2%         -%         -%         -% 
 
(Don't know)                      *            -          *            -          -          -          -          -            -          *          -          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         *%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         2            -          2            2          2          2          -          2            -          2          -          -            -          -          2++a       - 
                                  1%           -%         1%           1%         1%         1%         -%         1%           -%         2%         -%         -%           -%         -%         4%         -% 
 
Net: Concerned                  240           52        173          157        166        152        118        138          114         82         28         16          137+c       61         28         14 
                                 73%          64%        74%          76%        76%        76%        78%        74%          76%        74%        63%        67%          79%        68%        61%        68% 
 
Net: Not 
concerned                        32           13+b       17           10--       16         17         11         11-          12          6         12++AB      2            8--       12a         7          5 
                                 10%          17%         7%           5%         7%         9%         7%         6%           8%         5%        28%         9%           5%        13%        14%        26% 
 
Mean Score                      1.9          2.1        1.9          1.7--      1.8-       1.8        1.7-       1.8          1.8        1.8        2.4+ab     2.1          1.7-       2.1a       2.1        2.1 
Standard deviation             1.13         1.25       1.07          .94       1.02       1.09       1.04        .98         1.03       1.08       1.49       1.06          .90       1.25       1.45       1.35 
Standard error                  .07          .16        .09          .08        .08        .09        .10        .09          .10        .12        .27        .23          .09        .15        .25        .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 37 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All with concerns related to children and Spam emails 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  360           27 
 
Effective sample                232           16 
 
Total                           330           19 
 
1 - Mildly 
Concerned          (5.0)         14            1 
                                  4%           3% 
 
2                  (4.0)         18            5 
                                  5%          26% 
 
3                  (3.0)         53            1 
                                 16%           5% 
 
4                  (2.0)         76            3 
                                 23%          17% 
 
5 - Very 
Concerned          (1.0)        164            9 
                                 50%          49% 
 
(Never 
Considered this)                  3            - 
                                  1%           -% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         2            - 
                                  1%           -% 
 
Net: Concerned                  240           12 
                                 73%          66% 
 
Net: Not 
concerned                        32            5 
                                 10%          28% 
 
Mean Score                      1.9          2.2 
Standard deviation             1.13         1.37 
Standard error                  .07          .34 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 37 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All with concerns related to children and Spam emails 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  360          221        200        242        122        266        211        156        119         87         36        205         63 
 
Effective sample                232          143        128        157         82        171        136        101         80         58         21        130         35 
 
Total                           330          202        181        219        117        237        184        138        117         81         28        177         48 
 
1 - Mildly 
Concerned          (5.0)         14            8         12+         5-        13++aCej   10         13+         6          5          4          2          6          2 
                                  4%           4%         7%         2%        12%         4%         7%         4%         4%         5%         7%         4%         5% 
 
2                  (4.0)         18           13         12         11          6         14         12         12+        10          3          -         11          2 
                                  5%           7%         6%         5%         5%         6%         6%         9%         9%         4%         -%         6%         4% 
 
3                  (3.0)         53           28         31         36         17         36         32         18         17         19          5         24          5 
                                 16%          14%        17%        16%        14%        15%        18%        13%        14%        24%        17%        14%        10% 
 
4                  (2.0)         76           50         33         54         33         58         37         37         26         21          3         42         10 
                                 23%          25%        18%        25%        28%        25%        20%        27%        22%        26%        10%        24%        22% 
 
5 - Very 
Concerned          (1.0)        164           99         87        110         48-       115         89         63         57         32         19         93         28 
                                 50%          49%        48%        50%        41%        49%        48%        46%        49%        39%        66%        52%        59% 
 
(Never 
Considered this)                  3            1          3          2          -          1          -          -          2          -          -          -          - 
                                  1%           1%         2%         1%         -%         1%         -%         -%         2%         -%         -%         -%         -% 
 
(Don't know)                      *            -          -          *          *          *          *          -          -          -          -          -          - 
                                  *%           -%         -%         *%         *%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         2            2          2          2          -          2          2          2          -          2          -          -          - 
                                  1%           1%         1%         1%         -%         1%         1%         1%         -%         2%         -%         -%         -% 
 
Net: Concerned                  240          150        121-       163         81        173        125        101         82         53         21        135         38 
                                 73%          74%        67%        75%        69%        73%        68%        73%        71%        65%        76%        76%        81% 
 
Net: Not 
concerned                        32           21         24         16         20++c      24         25+        18         15          7          2         18          4 
                                 10%          11%        13%         7%        17%        10%        13%        13%        13%         9%         7%        10%         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 37 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All with concerns related to children and Spam emails 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  360          221        200        242        122        266        211        156        119         87         36        205         63 
 
Effective sample                232          143        128        157         82        171        136        101         80         58         21        130         35 
 
Total                           330          202        181        219        117        237        184        138        117         81         28        177         48 
 
Mean Score                      1.9          1.9        2.0        1.8        2.2++cj    1.9        2.0+       2.0        2.0        2.1        1.7        1.8        1.7 
Standard deviation             1.13         1.13       1.26       1.03       1.33       1.13       1.25       1.16       1.19       1.12       1.21       1.11       1.12 
Standard error                  .07          .10        .11        .08        .15        .09        .11        .12        .13        .15        .26        .10        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 37 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All with concerns related to children and Spam emails 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  360          263        112         95         80        272        141        211         53         64         29         30        213        245          **        65          ** 
 
Effective sample                232          170         73         63         52        182         89        135         32         43         18         18        139        161          **        41          ** 
 
Total                           330          232         98         88         67        264        133        184         45         58         27         26        202        231          **        57          ** 
 
1 - Mildly 
Concerned          (5.0)         14           13          8          5          6         11          6         12          2          7++e       1          2         14+        13          **         3          ** 
                                  4%           5%         8%         5%         9%         4%         4%         7%         5%        13%         5%         6%         7%         6%         **         6%         ** 
 
2                  (4.0)         18           15          9          7          8+        14         13+        12          5          6          5          1         12         14          **         3          ** 
                                  5%           7%         9%         8%        12%         5%        10%         7%        12%        10%        19%         3%         6%         6%         **         6%         ** 
 
3                  (3.0)         53           35         19         11         15f        41         14         30          7         10          5          9         30         40          **        15+f        ** 
                                 16%          15%        20%        13%        23%        16%        11%        16%        16%        17%        18%        35%        15%        17%         **        27%         ** 
 
4                  (2.0)         76           57         18         23          9         64         35         40          6         10          5          8         52         59          **        17d         ** 
                                 23%          25%        18%        26%        13%        24%        26%        22%        12%        18%        17%        30%        26%        25%         **        30%         ** 
 
5 - Very 
Concerned          (1.0)        164          109o        41         41         26        128o        65o        85o        25o        23         11          7         91        102--        **        16--        ** 
                                 50%          47%        42%        47%        39%        49%        49%        46%        55%        40%        41%        26%        45%        44%         **        28%         ** 
 
(Never 
Considered this)                  3            1          1          -          1          3          -          3          -          -          -          -          -          1          **         -          ** 
                                  1%           1%         1%         -%         2%         1%         -%         2%         -%         -%         -%         -%         -%         1%         **         -%         ** 
 
(Don't know)                      *            *          -          -          *          *          -          *          -          -          -          -          *          *          **         *          ** 
                                  *%           *%         -%         -%         *%         *%         -%         *%         -%         -%         -%         -%         *%         *%         **         *%         ** 
 
(Refused)                         2            2          2          2          2+         2          -          2          -          2+         -          -          2          2          **         2+         ** 
                                  1%           1%         2%         2%         3%         1%         -%         1%         -%         3%         -%         -%         1%         1%         **         3%         ** 
 
Net: Concerned                  240          166D        58--       64d        35--      192bDi     100bDi     125d        30         33-        16         15        144d       160d         **        34-         ** 
                                 73%          72%        60%        72%        52%        73%        75%        68%        67%        57%        58%        57%        71%        70%         **        59%         ** 
 
Net: Not 
concerned                        32           28         17++       12         14++e      25         19         24+         8         13++e       6          2         26+        27          **         7          ** 
                                 10%          12%        17%        13%        21%        10%        14%        13%        17%        23%        24%         9%        13%        12%         **        12%         ** 
 
Mean Score                      1.9          2.0        2.2++      2.0        2.4++ae    1.9        1.9        2.0        2.0        2.4++e     2.3        2.3        2.0+       2.0+         **       2.3+         ** 
Standard deviation             1.13         1.18       1.32       1.19       1.37       1.12       1.18       1.24       1.29       1.44       1.34       1.09       1.22       1.18          **      1.13          ** 
Standard error                  .07          .09        .16        .15        .19        .08        .12        .11        .23        .22        .32        .26        .10        .09          **       .18          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 37 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All with concerns related to children and Spam emails 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  360          201          **         ** 
 
Effective sample                232          129          **         ** 
 
Total                           330          175          **         ** 
 
1 - Mildly 
Concerned          (5.0)         14            9          **         ** 
                                  4%           5%         **         ** 
 
2                  (4.0)         18           13          **         ** 
                                  5%           7%         **         ** 
 
3                  (3.0)         53           31          **         ** 
                                 16%          17%         **         ** 
 
4                  (2.0)         76           39          **         ** 
                                 23%          22%         **         ** 
 
5 - Very 
Concerned          (1.0)        164           81o         **         ** 
                                 50%          46%         **         ** 
 
(Never 
Considered this)                  3            1          **         ** 
                                  1%           1%         **         ** 
 
(Don't know)                      *            -          **         ** 
                                  *%           -%         **         ** 
 
(Refused)                         2            2          **         ** 
                                  1%           1%         **         ** 
 
Net: Concerned                  240          120d         **         ** 
                                 73%          68%         **         ** 
 
Net: Not 
concerned                        32           22          **         ** 
                                 10%          12%         **         ** 
 
Mean Score                      1.9          2.0          **         ** 
Standard deviation             1.13         1.19          **         ** 
Standard error                  .07          .11          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 586 
Table 38 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All with concerns related to children and Government\ agency surveillance 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  213          113        100           26         38         35         41         27         36          **          64         76         73           63         61         43         46 
 
Effective sample                131           70         61           16         22         26         26         16         21          **          38         52         42           41         38         26         27 
 
Total                           179           97         82           21         25         37         38         22         25          **          46         76         57           57         52         29         40 
 
1 - Mildly 
Concerned          (5.0)          6            4          2            -          2          2          *          -          2          **           2          2          2            4          2          -          * 
                                  3%           4%         2%           -%         6%         5%         1%         -%         8%         **           3%         3%         3%           6%         3%         -%         *% 
 
2                  (4.0)          7            2          5            1          3          -          -          2          2          **           4b         --         3            3          3          *          1 
                                  4%           2%         6%           2%        14%         -%         -%         7%         7%         **           9%         -%         6%           5%         6%         2%         1% 
 
3                  (3.0)         21           13          8            4          *          6          8          1          2          **           5         13          3            7          5          4          5 
                                 12%          14%        10%          21%         1%        15%        20%         3%         9%         **          10%        18%         6%          13%        10%        13%        12% 
 
4                  (2.0)         35           22         13            2          1         15          2          6          6          **           3-        17a        15a          20++       13          *          1 
                                 19%          23%        16%          10%         3%        41%         4%        26%        24%         **           6%        23%        26%          35%        25%         2%         2% 
 
5 - Very 
Concerned          (1.0)        105           53         52           14         17         15         26         14         13          **          31         41         33           23--       29         24         29 
                                 59%          55%        64%          67%        69%        39%        69%        63%        53%         **          68%        54%        58%          40%        55%        83%        73% 
 
(Never 
Considered this)                  4            2          2            -          2          -          2          -          -          **           2          2          -            *          -          -          4 
                                  2%           2%         2%           -%         7%         -%         6%         -%         -%         **           4%         3%         -%           *%         -%         -%        10% 
 
(Don't know)                      1            -          1            -          -          -          -          -          -          **           -          -          1            -          -          -          1 
                                  *%           -%         1%           -%         -%         -%         -%         -%         -%         **           -%         -%         1%           -%         -%         -%         1% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  140           75         65           16         18         30         28         19         19          **          34         58         48           43         42         25         30 
                                 78%          78%        79%          77%        72%        80%        73%        89%        76%         **          74%        77%        84%          75%        81%        85%        75% 
 
Net: Not 
concerned                        13            6          7            1          5          2          *          2          4          **           6          2          5            7          5          *          1 
                                  7%           7%         8%           2%        20%         5%         1%         7%        15%         **          12%         3%         9%          12%         9%         2%         2% 
 
Mean Score                      1.7          1.8        1.6          1.6        1.8        1.9        1.5        1.5        1.9          **         1.7        1.7        1.7          2.0+Cd     1.8        1.3        1.4 
Standard deviation             1.05         1.07       1.03          .92       1.40        .98        .92        .89       1.29          **        1.19        .96       1.06         1.16       1.08        .78        .81 
Standard error                  .09          .13        .13          .23        .31        .19        .18        .22        .28          **         .20        .13        .16          .18        .18        .15        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 38 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All with concerns related to children and Government\ agency surveillance 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  213          124         89           28         28         33         73        140          196          ** 
 
Effective sample                131           79         53           18         19         22         48         84          117          ** 
 
Total                           179          110         69           22         25         32         63        116          153          ** 
 
1 - Mildly 
Concerned          (5.0)          6            5          *            2          -          -          2          4            6          ** 
                                  3%           5%         *%           8%         -%         -%         3%         3%           4%         ** 
 
2                  (4.0)          7            6          1            -          -          *          *          7            6          ** 
                                  4%           6%         1%           -%         -%         1%         1%         6%           4%         ** 
 
3                  (3.0)         21           13          8            2          8          9         14++E       7--         15          ** 
                                 12%          11%        12%          11%        31%        29%        22%         6%          10%         ** 
 
4                  (2.0)         35           33++B       1--          5          5          7         14         21           27          ** 
                                 19%          30%         2%          23%        19%        23%        22%        18%          18%         ** 
 
5 - Very 
Concerned          (1.0)        105           52--       53++A        11         12         13         30-        76+d         96          ** 
                                 59%          47%        77%          50%        50%        40%        47%        66%          63%         ** 
 
(Never 
Considered this)                  4            *-         4+a          2          -          2          4+e        --           2          ** 
                                  2%           *%         6%           9%         -%         7%         6%         -%           1%         ** 
 
(Don't know)                      1            -          1            -          -          -          -          1            1          ** 
                                  *%           -%         1%           -%         -%         -%         -%         *%           *%         ** 
 
(Refused)                         -            -          -            -          -          -          -          -            -          ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         ** 
 
Net: Concerned                  140           85         55           16         17         20         43-        97+d        123          ** 
                                 78%          78%        79%          73%        69%        63%        69%        84%          81%         ** 
 
Net: Not 
concerned                        13           12          1            2          -          *          2         11           11          ** 
                                  7%          11%         2%           8%         -%         1%         3%         9%           7%         ** 
 
Mean Score                      1.7          1.9++B     1.3--        1.8        1.8        1.9        1.8        1.6          1.7          ** 
Standard deviation             1.05         1.13        .79         1.21        .89        .90       1.00       1.07         1.06          ** 
Standard error                  .09          .13        .11          .29        .21        .19        .15        .12          .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 38 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All with concerns related to children and Government\ agency surveillance 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  213            **         **         **         **         **         **         **         **         **         **        57         63          174         39         26          ** 
 
Effective sample                131            **         **         **         **         **         **         **         **         **         **        54         63          108         23         17          ** 
 
Total                           179            **         **         **         **         **         **         **         **         **         **        16         30          150         29         22          ** 
 
1 - Mildly 
Concerned          (5.0)          6            **         **         **         **         **         **         **         **         **         **         *          *            6          -          -          ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         1%         2%           4%         -%         -%         ** 
 
2                  (4.0)          7            **         **         **         **         **         **         **         **         **         **         *          *            5          2          2          ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         2%         2%           3%         8%        11%         ** 
 
3                  (3.0)         21            **         **         **         **         **         **         **         **         **         **         2          4           18          3          2          ** 
                                 12%           **         **         **         **         **         **         **         **         **         **        13%        12%          12%         9%        10%         ** 
 
4                  (2.0)         35            **         **         **         **         **         **         **         **         **         **         1--        4k          29          6          3          ** 
                                 19%           **         **         **         **         **         **         **         **         **         **         3%        14%          19%        20%        13%         ** 
 
5 - Very 
Concerned          (1.0)        105            **         **         **         **         **         **         **         **         **         **        13++       20           87         18         15          ** 
                                 59%           **         **         **         **         **         **         **         **         **         **        80%        68%          58%        63%        66%         ** 
 
(Never 
Considered this)                  4            **         **         **         **         **         **         **         **         **         **         -          -            4          -          -          ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         -%           3%         -%         -%         ** 
 
(Don't know)                      1            **         **         **         **         **         **         **         **         **         **         -          1+           1          -          -          ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         -%         2%           *%         -%         -%         ** 
 
(Refused)                         -            **         **         **         **         **         **         **         **         **         **         -          -            -          -          -          ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  140            **         **         **         **         **         **         **         **         **         **        14         25          116         24         17          ** 
                                 78%           **         **         **         **         **         **         **         **         **         **        83%        83%          78%        83%        79%         ** 
 
Net: Not 
concerned                        13            **         **         **         **         **         **         **         **         **         **         1          1           10          2          2          ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         4%         3%           7%         8%        11%         ** 
 
Mean Score                      1.7            **         **         **         **         **         **         **         **         **         **       1.4        1.5          1.7        1.6        1.7          ** 
                                                                                                               +kl 
Standard deviation             1.05            **         **         **         **         **         **         **         **         **         **       .93        .90         1.07        .98       1.07          ** 
Standard error                  .09            **         **         **         **         **         **         **         **         **         **       .13        .11          .10        .20        .26          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 38 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All with concerns related to children and Government\ agency surveillance 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  213           97         21         46         25          **          51        120          107         79         27          **          66         71         70          ** 
 
Effective sample                131           64         10         28         14          **          30         72           69         49         14          **          41         44         42          ** 
 
Total                           179           81         12         42         20          **          39         90           96         64         19          **          58         60         56          ** 
 
1 - Mildly 
Concerned          (5.0)          6            5+         -          *          -          **           *          5            4          2          -          **           2          2          2          ** 
                                  3%           7%         -%         *%         -%         **           *%         6%           4%         3%         -%         **           3%         4%         3%         ** 
 
2                  (4.0)          7            3          *          2          *          **           2          2            5          2          *          **           4          -          3          ** 
                                  4%           4%         1%         4%         2%         **           5%         2%           5%         3%         3%         **           7%         -%         5%         ** 
 
3                  (3.0)         21            4-         *          8          4          **           6          8           14          6          1          **           8          3          9          ** 
                                 12%           5%         4%        18%        20%         **          14%         9%          15%         9%         6%         **          15%         5%        17%         ** 
 
4                  (2.0)         35           16          4          5          5          **           7         17           22          9          3          **           9         11         15          ** 
                                 19%          19%        37%        12%        27%         **          18%        19%          23%        14%        19%         **          15%        18%        26%         ** 
 
5 - Very 
Concerned          (1.0)        105           51          7         27          8          **          22         55           49-        43         13          **          32         41         27          ** 
                                 59%          63%        58%        64%        40%         **          56%        61%          51%        68%        70%         **          56%        69%        49%         ** 
 
(Never 
Considered this)                  4            2          -          *          2          **           2          2            2          2          -          **           2          2          -          ** 
                                  2%           2%         -%         *%        11%         **           4%         3%           2%         3%         -%         **           3%         4%         -%         ** 
 
(Don't know)                      1            -          -          1          -          **           1          -            -          -          1          **           1          -          -          ** 
                                  *%           -%         -%         1%         -%         **           1%         -%           -%         -%         3%         **           1%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Net: Concerned                  140           67         11         32         13          **          29         72           71         52         16          **          41         52         42          ** 
                                 78%          83%        95%        76%        66%         **          74%        80%          74%        82%        88%         **          71%        87%        75%         ** 
 
Net: Not 
concerned                        13            8          *          2          *          **           2          7            8          4          *          **           6          2          5          ** 
                                  7%          10%         1%         4%         2%         **           6%         8%           9%         6%         3%         **          10%         4%         9%         ** 
 
Mean Score                      1.7          1.7        1.5        1.6        1.8          **         1.7        1.7          1.8        1.6        1.4          **         1.8        1.4        1.9b         ** 
Standard deviation             1.05         1.18        .67        .96        .90          **         .97       1.14         1.10       1.01        .75          **        1.13        .91       1.08          ** 
Standard error                  .09          .15        .21        .18        .24          **         .18        .14          .13        .15        .20          **         .18        .14        .17          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 38 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All with concerns related to children and Government\ agency surveillance 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  213          213        213        213        207          -          195        176        158        168          **         160        141        123        111         50 
 
Effective sample                131          131        131        131        126          -          119        108         98        103          **          98         88         75         67         32 
 
Total                           179          179        179        179        170          -          162        146        135        141          **         135        122        101         91         42 
 
1 - Mildly 
Concerned          (5.0)          6            6          6          6          6          -            2          2          2          2          **           6          6          3          4          - 
                                  3%           3%         3%         3%         3%         -%           1%         1%         2%         2%         **           4%         5%         3%         5%         -% 
 
2                  (4.0)          7            7          7          7          6          -            7          7          7          7          **           7          6          7+         6          - 
                                  4%           4%         4%         4%         3%         -%           5%         5%         5%         5%         **           5%         5%         7%         6%         -% 
 
3                  (3.0)         21           21         21         21         19          -           19         16         14         15          **          19         15         14         11          2 
                                 12%          12%        12%        12%        11%         -%          12%        11%        10%        11%         **          14%        12%        14%        12%         5% 
 
4                  (2.0)         35           35         35         35         31          -           34         32         26         31          **          25         23         23         20         10 
                                 19%          19%        19%        19%        18%         -%          21%        22%        20%        22%         **          18%        19%        23%        22%        24% 
 
5 - Very 
Concerned          (1.0)        105          105        105        105        103          -           95         85         81         85          **          75         69         50-        46-        29 
                                 59%          59%        59%        59%        61%         -%          59%        59%        60%        60%         **          55%        56%        50%        51%        69% 
 
(Never 
Considered this)                  4            4          4          4          4          -            4          2          4          2          **           4          4          4          4          - 
                                  2%           2%         2%         2%         2%         -%           3%         1%         3%         1%         **           3%         3%         4%         4%         -% 
 
(Don't know)                      1            1          1          1          1          -            1          1          1          1          **           -          -          -          -          1 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         **           -%         -%         -%         -%         1% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          **           -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -% 
 
Net: Concerned                  140          140        140        140        135          -          129        117        108        115          **          99-        92         73         65         40+abcd 
                                 78%          78%        78%        78%        79%         -%          80%        81%        80%        82%         **          74%        75%        72%        72%        93% 
 
Net: Not 
concerned                        13           13         13         13         11          -            9          9          9          9          **          13         11         10         10          - 
                                  7%           7%         7%         7%         7%         -%           6%         7%         7%         6%         **          10%         9%        10%        11%         -% 
 
Mean Score                      1.7          1.7        1.7        1.7        1.7          -          1.6        1.7        1.6        1.6          **         1.8+e      1.8e       1.9+e      1.9e       1.4- 
Standard deviation             1.05         1.05       1.05       1.05       1.04          -          .96        .97        .98        .96          **        1.14       1.14       1.09       1.16        .59 
Standard error                  .09          .09        .09        .09        .09          -          .09        .09        .10        .10          **         .12        .12        .13        .14        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 38 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All with concerns related to children and Government\ agency surveillance 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  213           75        133          140        151        133        108        131           80         81         30         22           94         65         34          ** 
 
Effective sample                131           42         85           84         90         81         64         75           47         51         20         14           59         39         22          ** 
 
Total                           179           52        119          118        125        113         87        105           62         72         28         17           85         47         31          ** 
 
1 - Mildly 
Concerned          (5.0)          6            -          4            2          2          3          2          2            3          2          -          -            3          2          -          ** 
                                  3%           -%         3%           2%         2%         3%         2%         2%           6%         3%         -%         -%           4%         5%         -%         ** 
 
2                  (4.0)          7            4          3            4          4          5          2          2            2          2          2          2            3          2          2          ** 
                                  4%           8%         3%           3%         3%         5%         2%         2%           3%         3%         7%        12%           4%         3%         8%         ** 
 
3                  (3.0)         21            9         12            8-        12         11          8         11            6         12          2          *           10          9          2          ** 
                                 12%          17%        10%           7%         9%        10%        10%        11%          10%        17%         8%         3%          11%        20%         7%         ** 
 
4                  (2.0)         35            7         28           25         27         24         20         20           10         14          6          5           19          8          2          ** 
                                 19%          13%        24%          21%        22%        21%        23%        19%          15%        19%        21%        31%          23%        17%         6%         ** 
 
5 - Very 
Concerned          (1.0)        105           30         69           78+        76         65         54         66           40         38         18          9           48         25         22          ** 
                                 59%          58%        58%          66%        61%        58%        61%        63%          65%        53%        64%        55%          57%        52%        72%         ** 
 
(Never 
Considered this)                  4            2          2            2          4          4          2          4            *          4+         -          -            -          2          2          ** 
                                  2%           4%         1%           2%         3%         4%         2%         4%           *%         5%         -%         -%           -%         4%         7%         ** 
 
(Don't know)                      1            -          1            -          -          -          -          -            1          -          -          -            1          -          -          ** 
                                  *%           -%         *%           -%         -%         -%         -%         -%           1%         -%         -%         -%           1%         -%         -%         ** 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  140           37         98          102++      103         89         73         86           50         52         24         15           68         33         24          ** 
                                 78%          70%        82%          86%        83%        79%        84%        82%          80%        72%        86%        86%          80%        69%        79%         ** 
 
Net: Not 
concerned                        13            4          7            6          6          9          4          4            5          4          2          2            7          4          2          ** 
                                  7%           8%         6%           5%         5%         8%         4%         4%           8%         6%         7%        12%           8%         8%         8%         ** 
 
Mean Score                      1.7          1.7        1.7          1.5--      1.6        1.7        1.6        1.5          1.7        1.8        1.6        1.7          1.7        1.9        1.5          ** 
Standard deviation             1.05         1.03       1.01          .89        .92       1.05        .92        .90         1.14       1.05        .91       1.00         1.08       1.15        .96          ** 
Standard error                  .09          .16        .11          .10        .10        .12        .11        .10          .17        .15        .20        .27          .14        .19        .21          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 38 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All with concerns related to children and Government\ agency surveillance 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  213            ** 
 
Effective sample                131            ** 
 
Total                           179            ** 
 
1 - Mildly 
Concerned          (5.0)          6            ** 
                                  3%           ** 
 
2                  (4.0)          7            ** 
                                  4%           ** 
 
3                  (3.0)         21            ** 
                                 12%           ** 
 
4                  (2.0)         35            ** 
                                 19%           ** 
 
5 - Very 
Concerned          (1.0)        105            ** 
                                 59%           ** 
 
(Never 
Considered this)                  4            ** 
                                  2%           ** 
 
(Don't know)                      1            ** 
                                  *%           ** 
 
(Refused)                         -            ** 
                                  -%           ** 
 
Net: Concerned                  140            ** 
                                 78%           ** 
 
Net: Not 
concerned                        13            ** 
                                  7%           ** 
 
Mean Score                      1.7            ** 
Standard deviation             1.05            ** 
Standard error                  .09            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 38 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All with concerns related to children and Government\ agency surveillance 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  213          133        126        144         72        166        129        111         72         49         24        135         33 
 
Effective sample                131           85         80         88         47        104         80         73         48         31         15         85         20 
 
Total                           179          116        112        118         65        143        108        102         68         43         19        114         24 
 
1 - Mildly 
Concerned          (5.0)          6            4          6          4          2          5          6          4          3          2          2          4          - 
                                  3%           4%         5%         3%         3%         4%         5%         4%         5%         4%         8%         3%         -% 
 
2                  (4.0)          7            5          5          4          2          6          4          4          3          2          -          5          - 
                                  4%           5%         5%         3%         3%         4%         4%         4%         5%         4%         -%         5%         -% 
 
3                  (3.0)         21           16         17         13         12         19         15         15          6          6          4         15          3 
                                 12%          14%        15%        11%        19%        13%        14%        14%         9%        14%        22%        13%        13% 
 
4                  (2.0)         35           22         19         28          9         31         19         22         18          7          2         26          8 
                                 19%          19%        17%        24%        13%        22%        18%        22%        26%        17%         9%        23%        32% 
 
5 - Very 
Concerned          (1.0)        105           66         63         65         40         77         60         56         37         25         11         63         13 
                                 59%          57%        56%        55%        62%        54%        55%        55%        55%        58%        62%        55%        55% 
 
(Never 
Considered this)                  4            2          2          4          -          4          4          2          -          2          -          2          - 
                                  2%           2%         2%         3%         -%         3%         4%         2%         -%         4%         -%         2%         -% 
 
(Don't know)                      1            1          -          -          -          1          -          -          -          -          -          -          - 
                                  *%           *%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  140           88         82         93         49        109         79         78         55         32         13         89         21 
                                 78%          76%        73%        79%        75%        76%        73%        76%        81%        74%        70%        78%        87% 
 
Net: Not 
concerned                        13           10         11          8          4         11         10          8          7          3          2          9          - 
                                  7%           8%        10%         7%         6%         8%         9%         8%        10%         8%         8%         8%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 38 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All with concerns related to children and Government\ agency surveillance 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  213          133        126        144         72        166        129        111         72         49         24        135         33 
 
Effective sample                131           85         80         88         47        104         80         73         48         31         15         85         20 
 
Total                           179          116        112        118         65        143        108        102         68         43         19        114         24 
 
Mean Score                      1.7          1.8        1.8+       1.7        1.7        1.8        1.8        1.8        1.8        1.8        1.8        1.8        1.6 
Standard deviation             1.05         1.09       1.17       1.03       1.08       1.08       1.16       1.08       1.12       1.13       1.28       1.06        .72 
Standard error                  .09          .12        .13        .11        .16        .11        .13        .13        .16        .21        .33        .12        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 38 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All with concerns related to children and Government\ agency surveillance 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  213          159         70         69         46        163         88        126         34         45         21         24        137        146          **        37          ** 
 
Effective sample                131           96         43         44         26        102         55         77         20         29         13         17         84         92          **        22          ** 
 
Total                           179          126         57         62         28        143         79        100         29         41         19         24        119        126          **        30          ** 
 
1 - Mildly 
Concerned          (5.0)          6            5          *          5++        -          6          6+         4          2          -          *          2          5          5          **         *          ** 
                                  3%           4%         1%         9%         -%         4%         7%         4%         7%         -%         1%         9%         5%         4%         **         1%         ** 
 
2                  (4.0)          7            6          3          5          *          6          5          4          2          2          1          2          6          4          **         3          ** 
                                  4%           4%         6%         8%         1%         4%         6%         4%         6%         5%         8%         8%         5%         3%         **        11%         ** 
 
3                  (3.0)         21           14          8          5          2         15         12         11          5          7          4          2         14         17          **         5          ** 
                                 12%          11%        14%         8%         8%        10%        15%        11%        19%        16%        19%         7%        12%        14%         **        17%         ** 
 
4                  (2.0)         35           26         12         14          3         30         15         23          3         10          2          8         23         26          **         8          ** 
                                 19%          21%        21%        22%        11%        21%        19%        23%        11%        25%        11%        35%        19%        20%         **        29%         ** 
 
5 - Very 
Concerned          (1.0)        105           71         33         33         23         83         41         56         16         22         10         10         67         70          **        13          ** 
                                 59%          56%        58%        53%        80%        58%        53%        56%        58%        54%        52%        41%        56%        56%         **        43%         ** 
 
(Never 
Considered this)                  4            4          *          *          *          4          *          2          -          -          2          *          4          4          **         -          ** 
                                  2%           3%         *%         *%         1%         3%         *%         2%         -%         -%         9%         1%         3%         3%         **         -%         ** 
 
(Don't know)                      1            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: Concerned                  140           97         45         46         26        113         56         79         20         33         12         18         90         96          **        21          ** 
                                 78%          77%        79%        75%        91%        79%        71%        79%        69%        79%        63%        75%        75%        76%         **        71%         ** 
 
Net: Not 
concerned                        13           11          4         10++        *         11         11+         8          3          2          2          4         11          9          **         4          ** 
                                  7%           9%         7%        17%         1%         8%        13%         8%        12%         5%         9%        17%         9%         7%         **        12%         ** 
 
Mean Score                      1.7          1.8d       1.7        2.0+d      1.3-       1.7        2.0++d     1.7d       1.9d       1.7        1.9        2.1d       1.8d       1.8d         **       2.0D         ** 
                                                                                                                                                                                                                    d 
Standard deviation             1.05         1.11        .98       1.32        .64       1.07       1.26       1.08       1.28        .91       1.14       1.29       1.13       1.09          **      1.07          ** 
Standard error                  .09          .11        .15        .20        .13        .11        .17        .12        .28        .17        .33        .32        .12        .11          **       .23          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 38 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All with concerns related to children and Government\ agency surveillance 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  213          120          -          ** 
 
Effective sample                131           73          -          ** 
 
Total                           179           95          -          ** 
 
1 - Mildly 
Concerned          (5.0)          6            4          -          ** 
                                  3%           4%         -%         ** 
 
2                  (4.0)          7            4          -          ** 
                                  4%           4%         -%         ** 
 
3                  (3.0)         21           10          -          ** 
                                 12%          11%         -%         ** 
 
4                  (2.0)         35           16          -          ** 
                                 19%          17%         -%         ** 
 
5 - Very 
Concerned          (1.0)        105           56          -          ** 
                                 59%          59%         -%         ** 
 
(Never 
Considered this)                  4            4          -          ** 
                                  2%           4%         -%         ** 
 
(Don't know)                      1            -          -          ** 
                                  *%           -%         -%         ** 
 
(Refused)                         -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: Concerned                  140           73          -          ** 
                                 78%          77%         -%         ** 
 
Net: Not 
concerned                        13            8          -          ** 
                                  7%           8%         -%         ** 
 
Mean Score                      1.7          1.7          -          ** 
Standard deviation             1.05         1.10          -          ** 
Standard error                  .09          .13          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 39 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with concerns related to children and My personal data being processed without my knowledge/consent 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  488          212        276           47         86         96         88         71         74         26          133        184        171          121        151        100        116 
 
Effective sample                320          139        182           33         53         67         60         49         46         14           85        128        109           83        103         68         67 
 
Total                           462          207        255           49         66         93         92         73         66         24          115        185        163          116        149         96        101 
 
1 - Mildly 
Concerned          (5.0)          2            2          *            *          -          -          -          -          2+         -            *          -          2            2          -          -          * 
                                  *%           1%         *%           1%         -%         -%         -%         -%         2%         -%           *%         -%         1%           1%         -%         -%         *% 
 
2                  (4.0)          7            3          4            1          2          *          -          2          2          -            3          *          3            2          4          1          * 
                                  2%           2%         1%           2%         4%         *%         -%         2%         2%         -%           3%         *%         2%           1%         3%         1%         *% 
 
3                  (3.0)         36           16         20            7E         3         10e        12E         --         2          1           10c        22+C        3--          9         11          8          8 
                                  8%           8%         8%          15%         5%        10%        13%         -%         4%         4%           9%        12%         2%           8%         7%         8%         8% 
 
4                  (2.0)        102           48         54            6         16         17         25         19         15          4           22         42         38           43++bCD    31         13         15 
                                 22%          23%        21%          11%        25%        18%        27%        26%        23%        16%          19%        23%        23%          37%        21%        14%        15% 
 
5 - Very 
Concerned          (1.0)        312          137        176           34         44         66         51-        51         46         20           79        117        117           61--      103a        71A        77A 
                                 68%          66%        69%          71%        67%        71%        56%        71%        69%        81%          69%        63%        71%          52%        69%        74%        76% 
 
(Never 
Considered this)                  3            2          2            -          -          -          3++        -          -          -            -          3          -            -          -          3++        - 
                                  1%           1%         1%           -%         -%         -%         4%         -%         -%         -%           -%         2%         -%           -%         -%         3%         -% 
 
(Don't know)                      *            -          *            -          -          -          -          *          -          -            -          -          *            -          *          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         1%         -%         -%           -%         -%         *%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  414          184        229           40         61         83         76         70ad       61         23          101        159        154+b        103        134         85         92 
                                 89%          89%        90%          82%        92%        89%        83%        97%        91%        96%          88%        86%        95%          89%        90%        88%        91% 
 
Net: Not 
concerned                         9            5          4            1          2          *          -          2          3          -            4          *          5            3          4          1          1 
                                  2%           2%         2%           3%         4%         *%         -%         2%         5%         -%           3%         *%         3%           3%         3%         1%         1% 
 
Mean Score                      1.4          1.5        1.4          1.5        1.4        1.4        1.6        1.3        1.5        1.2          1.5        1.5        1.4          1.6++cd    1.4        1.3        1.3 
Standard deviation              .74          .77        .71          .87        .76        .70        .73        .61        .88        .51          .80        .71        .72          .80        .75        .67        .68 
Standard error                  .04          .07        .05          .15        .10        .08        .10        .09        .13        .13          .09        .06        .07          .09        .07        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 39 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with concerns related to children and My personal data being processed without my knowledge/consent 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  488          272        216           57         84         90        176        310          454         32 
 
Effective sample                320          186        135           37         55         61        116        204          293         26 
 
Total                           462          265        197           50         75         88        160        300          415         44 
 
1 - Mildly 
Concerned          (5.0)          2            2          *            -          -          *          *          2            2          - 
                                  *%           1%         *%           -%         -%         *%         *%         1%           *%         -% 
 
2                  (4.0)          7            6          1            -          -          -          -          7            5          2 
                                  2%           2%         1%           -%         -%         -%         -%         2%           1%         5% 
 
3                  (3.0)         36           20         16            5          7          9         19+e       16-          34          2 
                                  8%           8%         8%          10%        10%        11%        12%         5%           8%         4% 
 
4                  (2.0)        102           74++B      28--         14         21         21         38         62           91         11 
                                 22%          28%        14%          28%        27%        24%        24%        21%          22%        24% 
 
5 - Very 
Concerned          (1.0)        312          164-       148+a         31         47         57        102        210          279         30 
                                 68%          62%        75%          62%        63%        65%        64%        70%          67%        67% 
 
(Never 
Considered this)                  3            -          3            -          -          -          -          3            3          - 
                                  1%           -%         2%           -%         -%         -%         -%         1%           1%         -% 
 
(Don't know)                      *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  414          237        176           45         68         78        140        272          370         41 
                                 89%          90%        89%          90%        90%        89%        88%        91%          89%        91% 
 
Net: Not 
concerned                         9            7          2            -          -          *          *          9            7          2 
                                  2%           3%         1%           -%         -%         *%         *%         3%           2%         5% 
 
Mean Score                      1.4          1.5+b      1.3-         1.5        1.5        1.5        1.5        1.4          1.4        1.5 
Standard deviation              .74          .78        .67          .68        .67        .72        .72        .75          .74        .80 
Standard error                  .04          .06        .06          .11        .09        .09        .07        .05          .04        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 39 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with concerns related to children and My personal data being processed without my knowledge/consent 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  488            **        22         21         38          **        24         23         26         28         43        109        115          411         77         48         29 
 
Effective sample                320            **        22         21         38          **        24         23         26         27         43        104        114          275         46         29         17 
 
Total                           462            **        38         32         67          **        44         37         47         50          8         32         53          401         62         41         21 
 
1 - Mildly 
Concerned          (5.0)          2            **         -          -          -          **         -          2          -          -          -          *          -            2          *          *          - 
                                  *%           **         -%         -%         -%         **         -%         4%         -%         -%         -%         1%         -%           *%         1%         1%         -% 
 
2                  (4.0)          7            **         -          -          2          **         2          2          -          -          -          1          1            7          -          -          - 
                                  2%           **         -%         -%         2%         **         4%         4%         -%         -%         -%         4%         2%           2%         -%         -%         -% 
 
3                  (3.0)         36            **         -          3          6          **         6          5          5          2          1k         1-         3           27          8          2          7 
                                  8%           **         -%        10%         9%         **        13%        12%        11%         3%         9%         2%         6%           7%        14%         4%        32% 
 
4                  (2.0)        102            **         9         12         13k         **         7         13         12         16          2Kl        1--        7-k         92          9          7          2 
                                 22%           **        23%        37%        20%         **        15%        36%        26%        33%        28%         3%        13%          23%        15%        17%        11% 
 
5 - Very 
Concerned          (1.0)        312            **        29         14         46          **        30         16         30         32          5         28++dJl    42+j        268         44         32         12 
                                 68%           **        77%        42%        69%         **        68%        43%        63%        64%        63%        90%        79%          67%        71%        78%        57% 
 
(Never 
Considered this)                  3            **         -          3          -          **         -          -          -          -          -          -          -            3          -          -          - 
                                  1%           **         -%        10%         -%         **         -%         -%         -%         -%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      *            **         -          -          -          **         -          -          -          -          -          -          *+           *          -          -          - 
                                  *%           **         -%         -%         -%         **         -%         -%         -%         -%         -%         -%         1%           *%         -%         -%         -% 
 
(Refused)                         -            **         -          -          -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         -%         -%         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  414            **        38         26         59          **        37         29         42         48          7         29         49          361         53         39         14 
                                 89%           **       100%        80%        89%         **        83%        79%        89%        97%        91%        93%        91%          90%        86%        95%        68% 
 
Net: Not 
concerned                         9            **         -          -          2          **         2          3          -          -          -          2+         1            9          *          *          - 
                                  2%           **         -%         -%         2%         **         4%         9%         -%         -%         -%         5%         2%           2%         1%         1%         -% 
 
Mean Score                      1.4            **       1.2        1.6bkl     1.4          **       1.5        1.9++BdiKL 1.5        1.4        1.5        1.2-       1.3          1.4        1.4        1.3        1.8c 
Standard deviation              .74            **       .43        .68        .75          **       .87       1.07        .69        .56        .70        .79        .67          .74        .77        .64        .93 
Standard error                  .04            **       .09        .16        .12          **       .18        .22        .14        .11        .11        .08        .06          .04        .11        .12        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 39 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with concerns related to children and My personal data being processed without my knowledge/consent 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  488          215         48        139         41         26           95        255          237        179         72         44          157        194        130          ** 
 
Effective sample                320          151         24         93         22         16           56        164          160        120         41         26          105        130         81          ** 
 
Total                           462          210         37        139         29         23           74        227          227        174         61         33          159        185        111          ** 
 
1 - Mildly 
Concerned          (5.0)          2            -          -          -          2          *            2+         *            2          *          -          -            2          -          -          ** 
                                  *%           -%         -%         -%         6%         2%           2%         *%           1%         *%         -%         -%           1%         -%         -%         ** 
 
2                  (4.0)          7            5          -          -          -          *            2          4            2          4          2          2            1          3          3          ** 
                                  2%           2%         -%         -%         -%         2%           2%         2%           1%         2%         3%         5%           1%         2%         3%         ** 
 
3                  (3.0)         36           24+         -         10          1          *            5         20           18         15          2          2            7         14         15+a        ** 
                                  8%          12%         -%         7%         2%         2%           7%         9%           8%         9%         4%         7%           5%         7%        13%         ** 
 
4                  (2.0)        102           44          5         35          5          3           11         48           40         48         13          3           32         46         23          ** 
                                 22%          21%        14%        25%        19%        12%          16%        21%          18%        27%        22%        10%          20%        25%        21%         ** 
 
5 - Very 
Concerned          (1.0)        312          135         32         91         22         19           54        151          162        107         44         26          114        121         70          ** 
                                 68%          64%        86%        66%        74%        82%          74%        66%          71%        61%        72%        78%          72%        65%        63%         ** 
 
(Never 
Considered this)                  3            2          -          2          -          -            -          3            3          -          -          -            2          2          -          ** 
                                  1%           1%         -%         1%         -%         -%           -%         1%           1%         -%         -%         -%           1%         1%         -%         ** 
 
(Don't know)                      *            -          -          *          -          -            -          *            -          *          -          -            *          -          -          ** 
                                  *%           -%         -%         *%         -%         -%           -%         *%           -%         *%         -%         -%           *%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  414          179-        37        126         27         22           66        199          202        155         57         29          146        167         93          ** 
                                 89%          85%       100%        91%        93%        95%          89%        88%          89%        89%        93%        88%          92%        90%        84%         ** 
 
Net: Not 
concerned                         9            5          -          -          2          1            3          5            3          4          2          2            3          3          3          ** 
                                  2%           2%         -%         -%         6%         4%           4%         2%           1%         2%         3%         5%           2%         2%         3%         ** 
 
Mean Score                      1.4          1.5b       1.1-       1.4b       1.4        1.3          1.4        1.5          1.4        1.5        1.4        1.4          1.4        1.5        1.6          ** 
Standard deviation              .74          .79        .36        .63        .99        .76          .88        .75          .73        .76        .69        .83          .72        .71        .82          ** 
Standard error                  .04          .06        .07        .07        .21        .19          .12        .06          .06        .07        .11        .16          .07        .06        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 39 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with concerns related to children and My personal data being processed without my knowledge/consent 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  488          488        469        488        435          -          449        387        356        379         31          361        289        287        218        118 
 
Effective sample                320          320        306        320        287          -          295        252        233        252         21          238        189        185        138         76 
 
Total                           462          462        439        462        407          -          429        356        337        365         28          340        267        262        196        111 
 
1 - Mildly 
Concerned          (5.0)          2            2          *          2          *-         -            2          2          *          *          -            2          2          2          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         1%         *%         *%         -%           1%         1%         1%         *%         -% 
 
2                  (4.0)          7            7          6          7          7          -            5          5          5          3          *            5          5          3          1          2 
                                  2%           2%         1%         2%         2%         -%           1%         1%         1%         1%         2%           1%         2%         1%         1%         2% 
 
3                  (3.0)         36           36         36         36         34          -           35         33         24         27          *           34+e       31++e      24e        20e         2- 
                                  8%           8%         8%         8%         8%         -%           8%         9%         7%         7%         2%          10%        12%         9%        10%         2% 
 
4                  (2.0)        102          102         96        102         86          -           97         80         79         85          4           74         52         61         46         24 
                                 22%          22%        22%        22%        21%         -%          23%        23%        24%        23%        15%          22%        20%        23%        24%        22% 
 
5 - Very 
Concerned          (1.0)        312          312        297        312        277          -          286        233        225        245         23          225        177        171        128         79 
                                 68%          68%        68%        68%        68%         -%          67%        66%        67%        67%        81%          66%        66%        65%        65%        71% 
 
(Never 
Considered this)                  3            3          3          3          2          -            3          2          3          3          -            --         -          -          -          3++Abcd 
                                  1%           1%         1%         1%         *%         -%           1%         *%         1%         1%         -%           -%         -%         -%         -%         3% 
 
(Don't know)                      *            *          *          *          *          -            *          *          *          *          -            -          -          -          -          * 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           -%         -%         -%         -%         *% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  414          414        393        414        363          -          382        313        304        330         27          299        229-       233        174        103 
                                 89%          89%        89%        89%        89%         -%          89%        88%        90%        90%        97%          88%        86%        89%        89%        93% 
 
Net: Not 
concerned                         9            9          7          9          7          -            7          7          5          4-         *            7          7          5          1          2 
                                  2%           2%         2%         2%         2%         -%           2%         2%         1%         1%         2%           2%         3%         2%         1%         2% 
 
Mean Score                      1.4          1.4        1.4        1.4        1.4          -          1.4        1.5        1.4        1.4        1.2          1.5        1.5+       1.5        1.5        1.3 
Standard deviation              .74          .74        .71        .74        .73          -          .74        .77        .70        .68        .58          .78        .83        .78        .72        .61 
Standard error                  .04          .04        .04        .04        .04          -          .04        .05        .05        .04        .13          .05        .06        .06        .06        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 39 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with concerns related to children and My personal data being processed without my knowledge/consent 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  488          135        341          311        339        281        215        304          216        161         67         44          230        156         65         37 
 
Effective sample                320           84        228          200        216        178        133        192          142        107         45         26          155        102         43         22 
 
Total                           462          117        331          286        310        252        180        272          209        156         65         33          231        143         60         28 
 
1 - Mildly 
Concerned          (5.0)          2            *          2            *          *          2          *          *            2          -          *          -            2          -          *          - 
                                  *%           *%         *%           *%         *%         1%         *%         *%           1%         -%         1%         -%           1%         -%         1%         -% 
 
2                  (4.0)          7            1          5            2          5          1          *          1-           3          2          2          -            3          4          1          - 
                                  2%           1%         1%           1%         2%         *%         *%         *%           1%         1%         4%         -%           1%         3%         1%         -% 
 
3                  (3.0)         36            8         28           19         27         16         15         24           16         13          7          1           15         13          5          2 
                                  8%           7%         8%           7%         9%         6%         8%         9%           8%         8%        10%         2%           7%         9%         9%         7% 
 
4                  (2.0)        102           22         78           56         57-        46         27-        50           47         37         10          8           58         31          8          5 
                                 22%          19%        24%          20%        18%        18%        15%        18%          23%        23%        15%        24%          25%        21%        14%        16% 
 
5 - Very 
Concerned          (1.0)        312           85        215          208+       219        186+       137++      195          141        103         44         25          153         94         44         22 
                                 68%          73%        65%          73%        70%        74%        76%        72%          68%        66%        68%        74%          66%        65%        73%        77% 
 
(Never 
Considered this)                  3            -          3            -          2          2          -          2            -          2          2a         -            -          2          2a         - 
                                  1%           -%         1%           -%         1%         1%         -%         1%           -%         1%         3%         -%           -%         1%         3%         -% 
 
(Don't know)                      *            -          *            *          *          *          *          *            *          -          -          -            *          -          -          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  414          107        293          264+       276        232        165        244          188        140         54         33          211        124         52         26 
                                 89%          92%        89%          92%        89%        92%        91%        90%          90%        90%        83%        98%          91%        87%        87%        93% 
 
Net: Not 
concerned                         9            1          6            3          5          3          1          1-           4          2          3          -            4          4          1          - 
                                  2%           1%         2%           1%         2%         1%         *%         *%           2%         1%         4%         -%           2%         3%         2%         -% 
 
Mean Score                      1.4          1.4        1.5          1.4-       1.4        1.4-       1.3-       1.4          1.4        1.4        1.5        1.3          1.4        1.5        1.4        1.3 
Standard deviation              .74          .69        .75          .65        .73        .69        .65        .67          .76        .70        .88        .51          .73        .78        .75        .60 
Standard error                  .04          .07        .05          .05        .05        .05        .06        .05          .06        .07        .13        .10          .06        .08        .12        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 39 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with concerns related to children and My personal data being processed without my knowledge/consent 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  488           34 
 
Effective sample                320           21 
 
Total                           462           27 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  *%           -% 
 
2                  (4.0)          7            - 
                                  2%           -% 
 
3                  (3.0)         36            2 
                                  8%           7% 
 
4                  (2.0)        102            5 
                                 22%          17% 
 
5 - Very 
Concerned          (1.0)        312           20 
                                 68%          75% 
 
(Never 
Considered this)                  3            - 
                                  1%           -% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  414           25 
                                 89%          93% 
 
Net: Not 
concerned                         9            - 
                                  2%           -% 
 
Mean Score                      1.4          1.3 
Standard deviation              .74          .61 
Standard error                  .04          .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 39 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with concerns related to children and My personal data being processed without my knowledge/consent 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  488          297        270        324        164        368        283        230        180        121         52        276         90 
 
Effective sample                320          197        176        212        109        241        184        149        122         81         30        176         54 
 
Total                           462          288        248        303        156        338        251        209        184        114         37        249         80 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          *          -          2          2          *          2          -          -          2          - 
                                  *%           1%         1%         *%         -%         1%         1%         *%         1%         -%         -%         1%         -% 
 
2                  (4.0)          7            3          5          3          2          5          4          6          2          2          -          4          2 
                                  2%           1%         2%         1%         1%         2%         1%         3%         1%         2%         -%         2%         2% 
 
3                  (3.0)         36           23         30++       22         14         31         23         14         13         14          3         22          6 
                                  8%           8%        12%         7%         9%         9%         9%         7%         7%        12%         9%         9%         7% 
 
4                  (2.0)        102           68         48         69         33         71         62         40         35         20          6         55         15 
                                 22%          24%        19%        23%        21%        21%        25%        19%        19%        18%        16%        22%        18% 
 
5 - Very 
Concerned          (1.0)        312          188        163        208        105        225        158        148        130         77         28        164         57 
                                 68%          65%        66%        69%        68%        67%        63%        71%        71%        68%        75%        66%        72% 
 
(Never 
Considered this)                  3            3          -          --         2          3          2          -          2          -          -          2          - 
                                  1%           1%         -%         -%         1%         1%         1%         -%         1%         -%         -%         1%         -% 
 
(Don't know)                      *            *          -          -          -          -          -          *          -          -          -          *          - 
                                  *%           *%         -%         -%         -%         -%         -%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  414          257        211--      277b       138        296        221        187        166         98         34        219         72 
                                 89%          89%        85%        92%        89%        88%        88%        90%        90%        86%        91%        88%        90% 
 
Net: Not 
concerned                         9            5          7          4          2          7          6          7          4          2          -          6          2 
                                  2%           2%         3%         1%         1%         2%         2%         3%         2%         2%         -%         3%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 39 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with concerns related to children and My personal data being processed without my knowledge/consent 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  488          297        270        324        164        368        283        230        180        121         52        276         90 
 
Effective sample                320          197        176        212        109        241        184        149        122         81         30        176         54 
 
Total                           462          288        248        303        156        338        251        209        184        114         37        249         80 
 
Mean Score                      1.4          1.5        1.5+       1.4        1.4        1.5        1.5        1.4        1.4        1.5        1.3        1.5        1.4 
Standard deviation              .74          .75        .84        .69        .71        .78        .79        .76        .75        .79        .65        .79        .73 
Standard error                  .04          .05        .06        .05        .07        .05        .06        .06        .07        .09        .12        .06        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 39 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with concerns related to children and My personal data being processed without my knowledge/consent 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  488          348        168        134        109        353        186        268         64         97         41         41        302        348         22         74          ** 
 
Effective sample                320          232        111         94         73        244        121        177         39         68         25         28        203        231         12         49          ** 
 
Total                           462          322        151        141        100        357        184        242         57        100         38         43        297        333         15         71          ** 
 
1 - Mildly 
Concerned          (5.0)          2            2          *          *          -          2          2          *          -          *          -          *          2          *          -          -          ** 
                                  *%           1%         *%         *%         -%         1%         1%         *%         -%         *%         -%         1%         1%         *%         -%         -%         ** 
 
2                  (4.0)          7            7          2          3          1          7          4          5          *          2          2          3          4          7          -          2          ** 
                                  2%           2%         1%         2%         1%         2%         2%         2%         *%         2%         5%         8%         1%         2%         -%         2%         ** 
 
3                  (3.0)         36           30         18         16         12         31         17         18          7          8          3          4         31+        30          2          7          ** 
                                  8%           9%        12%        11%        13%         9%         9%         7%        11%         8%         8%        10%        10%         9%        15%        10%         ** 
 
4                  (2.0)        102           73h        33         36h        17         87h        41         53          5-        26h        11          8         76+h       75h         3         16          ** 
                                 22%          23%        22%        25%        17%        24%        22%        22%         9%        26%        28%        18%        26%        23%        18%        23%         ** 
 
5 - Very 
Concerned          (1.0)        312          208         99         86         67        226--      116        164         45cl       62         22         27        183--      217         10         46          ** 
                                 68%          65%        65%        61%        67%        63%        63%        68%        79%        62%        58%        62%        62%        65%        67%        64%         ** 
 
(Never 
Considered this)                  3            2          -          -          2          3          3          2          -          2          -          -          2          3          -          -          ** 
                                  1%           1%         -%         -%         2%         1%         2%         1%         -%         2%         -%         -%         1%         1%         -%         -%         ** 
 
(Don't know)                      *            -          -          *          -          *          *          *          *          -          *          *          *          -          -          -          ** 
                                  *%           -%         -%         *%         -%         *%         *%         *%         1%         -%         1%         1%         *%         -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Net: Concerned                  414          282        132        121         84        313        157        216         50         88         32         35        259        292         12         62          ** 
                                 89%          87%        87%        86%        84%        88%        85%        89%        88%        88%        86%        80%        87%        88%        85%        87%         ** 
 
Net: Not 
concerned                         9            9          2          4          1          9          6          6          *          3          2          4          6          7          -          2          ** 
                                  2%           3%         1%         3%         1%         2%         3%         2%         *%         3%         5%         8%         2%         2%         -%         2%         ** 
 
Mean Score                      1.4          1.5+       1.5        1.6        1.5        1.5++      1.5        1.4        1.3        1.5        1.6        1.7        1.5++      1.5        1.5        1.5          ** 
Standard deviation              .74          .80        .76        .81        .77        .78        .84        .74        .69        .78        .84       1.01        .78        .76        .77        .78          ** 
Standard error                  .04          .05        .07        .08        .09        .05        .08        .06        .11        .09        .17        .19        .06        .05        .22        .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 39 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with concerns related to children and My personal data being processed without my knowledge/consent 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  488          276          **         ** 
 
Effective sample                320          181          **         ** 
 
Total                           462          250          **         ** 
 
1 - Mildly 
Concerned          (5.0)          2            2          **         ** 
                                  *%           1%         **         ** 
 
2                  (4.0)          7            3          **         ** 
                                  2%           1%         **         ** 
 
3                  (3.0)         36           22          **         ** 
                                  8%           9%         **         ** 
 
4                  (2.0)        102           57          **         ** 
                                 22%          23%         **         ** 
 
5 - Very 
Concerned          (1.0)        312          163          **         ** 
                                 68%          65%         **         ** 
 
(Never 
Considered this)                  3            3          **         ** 
                                  1%           1%         **         ** 
 
(Don't know)                      *            -          **         ** 
                                  *%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  414          219          **         ** 
                                 89%          88%         **         ** 
 
Net: Not 
concerned                         9            5          **         ** 
                                  2%           2%         **         ** 
 
Mean Score                      1.4          1.5          **         ** 
Standard deviation              .74          .78          **         ** 
Standard error                  .04          .06          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 40 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with concerns related to children and People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  340          155        185           37         59         58         63         52         56          **          96        121        123           94        108         71         67 
 
Effective sample                219           97        122           23         38         44         41         34         32          **          61         85         73           64         67         47         42 
 
Total                           306          137        170           33         47         65         58         48         41          **          81        123        102           88         88         64         66 
 
1 - Mildly 
Concerned          (5.0)          2            2          *            *          2+         -          -          -          -          **           2+         -          -            -          2          *          - 
                                  1%           1%         *%           1%         3%         -%         -%         -%         -%         **           2%         -%         -%           -%         2%         1%         -% 
 
2                  (4.0)          6            1          5            *          3+         *          *          2          *          **           4          1          2            -          4          *          2 
                                  2%           1%         3%           1%         7%         1%         *%         4%         1%         **           5%         1%         2%           -%         4%         1%         3% 
 
3                  (3.0)         36           14         21            3          4         11f        14++beF     2          1          **           7         25++aC      3--         15          8          4          9 
                                 12%          11%        12%           9%         8%        17%        24%         3%         2%         **           8%        21%         3%          17%         9%         6%        13% 
 
4                  (2.0)         79           28         50            8          5-        22b        17         15b         8          **          13-        38a        27           31+D       26d        13          9- 
                                 26%          21%        30%          23%        11%        34%        28%        31%        20%         **          16%        31%        27%          35%        30%        20%        13% 
 
5 - Very 
Concerned          (1.0)        184           91         92           22         34cd       31         27         30         32+cD       **          55b        59--       70b          42-        49         46A        47a 
                                 60%          67%        54%          65%        71%        48%        47%        62%        77%         **          68%        48%        68%          48%        55%        72%        71% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  262          120        143           29         39         53         44-        45d        40+bcd      **          68         97-        97++aB       73         75         59         55 
                                 86%          88%        84%          88%        82%        82%        75%        93%        97%         **          84%        79%        95%          83%        85%        92%        84% 
 
Net: Not 
concerned                         8            3          6            1          5++cd      *          *          2          *          **           6+b        1          2            -          5+a        1          2 
                                  3%           2%         3%           3%        10%         1%         *%         4%         1%         **           7%         1%         2%           -%         6%         1%         3% 
 
Mean Score                      1.6          1.5        1.7          1.5        1.6        1.7F       1.8F       1.5        1.3-         **         1.6        1.7+C      1.4-         1.7c       1.7        1.4        1.5 
Standard deviation              .83          .80        .84          .83       1.11        .78        .83        .74        .53          **        1.00        .80        .65          .75        .94        .70        .84 
Standard error                  .06          .08        .08          .17        .18        .12        .13        .13        .09          **         .13        .09        .08          .09        .11        .10        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 40 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with concerns related to children and People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  340          202        138           34         52         56        114        224          314         24 
 
Effective sample                219          131         89           26         37         39         80        138          199         19 
 
Total                           306          176        130           36         52         53        111        193          272         30 
 
1 - Mildly 
Concerned          (5.0)          2            2          *            -          -          -          -          2            2          * 
                                  1%           1%         *%           -%         -%         -%         -%         1%           1%         1% 
 
2                  (4.0)          6            4          2            -          *          2          2          5            3          3 
                                  2%           2%         2%           -%         *%         3%         2%         2%           1%        11% 
 
3                  (3.0)         36           23         13            6          9          7         18         17           35          1 
                                 12%          13%        10%          18%        17%        12%        16%         9%          13%         2% 
 
4                  (2.0)         79           57++B      22--         10         12         12         27         50           69          8 
                                 26%          32%        17%          29%        23%        23%        25%        26%          25%        26% 
 
5 - Very 
Concerned          (1.0)        184           91--       93++A        19         31         33         64        120          164         18 
                                 60%          51%        72%          53%        59%        61%        58%        62%          60%        59% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  262          148        114           29         43         45         91        169          233         26 
                                 86%          84%        88%          82%        83%        84%        82%        88%          86%        85% 
 
Net: Not 
concerned                         8            5          3            -          *          2          2          7            5          4 
                                  3%           3%         2%           -%         *%         3%         2%         3%           2%        12% 
 
Mean Score                      1.6          1.7+b      1.4-         1.6        1.6        1.6        1.6        1.5          1.6        1.7 
Standard deviation              .83          .85        .77          .77        .79        .84        .81        .83          .80       1.06 
Standard error                  .06          .07        .08          .15        .13        .14        .09        .07          .06        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 40 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with concerns related to children and People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  340            **         **         **        26          **         **         **        23          **        24         81         94          279         61         38         23 
 
Effective sample                219            **         **         **        26          **         **         **        23          **        24         77         93          184         36         23         13 
 
Total                           306            **         **         **        46          **         **         **        41          **         4         23         43          261         45         30         16 
 
1 - Mildly 
Concerned          (5.0)          2            **         **         **         -          **         **         **         -          **         -          *          -            2          -          -          - 
                                  1%           **         **         **         -%         **         **         **         -%         **         -%         2%         -%           1%         -%         -%         -% 
 
2                  (4.0)          6            **         **         **         1          **         **         **         -          **         *          1          *            6          -          -          - 
                                  2%           **         **         **         3%         **         **         **         -%         **         4%         4%         1%           2%         -%         -%         -% 
 
3                  (3.0)         36            **         **         **         9          **         **         **         5          **         1          2          4           29          7          4          3 
                                 12%           **         **         **        20%         **         **         **        13%         **        13%         7%         8%          11%        15%        14%        19% 
 
4                  (2.0)         79            **         **         **         9          **         **         **        19          **         2          2--        4--         69         10          6          4 
                                 26%           **         **         **        19%         **         **         **        47%         **        37%         7%        10%          27%        21%        20%        23% 
 
5 - Very 
Concerned          (1.0)        184            **         **         **        27          **         **         **        16          **         2         19++       35++        155         29         20          9 
                                 60%           **         **         **        58%         **         **         **        40%         **        46%        80%        81%          59%        64%        66%        58% 
 
(Never 
Considered this)                  -            **         **         **         -          **         **         **         -          **         -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         **         **         -%         **         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            **         **         **         -          **         **         **         -          **         -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         **         **         -%         **         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         **         **         -          **         -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         **         **         -%         **         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  262            **         **         **        36          **         **         **        36          **         3         20         39          224         38         26         13 
                                 86%           **         **         **        77%         **         **         **        87%         **        83%        87%        91%          86%        85%        86%        81% 
 
Net: Not 
concerned                         8            **         **         **         1          **         **         **         -          **         *          1          *            8          -          -          - 
                                  3%           **         **         **         3%         **         **         **         -%         **         4%         6%         1%           3%         -%         -%         -% 
 
Mean Score                      1.6            **         **         **       1.7el        **         **         **       1.7EL        **       1.7EL      1.4        1.3--        1.6        1.5        1.5        1.6 
                                              El                                           -         el         eL 
Standard deviation              .83            **         **         **       .91          **         **         **       .68          **       .95        .94        .67          .84        .76        .74        .81 
Standard error                  .06            **         **         **       .18          **         **         **       .14          **       .19        .11        .07          .06        .13        .15        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 40 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with concerns related to children and People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  340          155         28         94         26         26           70        180          172        126         42         30           98        129        108          ** 
 
Effective sample                219          107         13         61         14         16           41        114          116         82         22         17           64         83         69          ** 
 
Total                           306          144         17         91         17         23           53        149          163        114         30         19           94        114         93          ** 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          -          -          *            -          2            *          2          -          -            -          2          *          ** 
                                  1%           1%         -%         -%         -%         2%           -%         1%           *%         1%         -%         -%           -%         1%         *%         ** 
 
2                  (4.0)          6            3          -          2          -          *            *          4            2          4          *          *            1          2          4          ** 
                                  2%           2%         -%         2%         -%         1%           1%         3%           1%         4%         1%         2%           1%         2%         4%         ** 
 
3                  (3.0)         36           25+         *          6          *          2            3         24           20         15          1          1            6         16         14          ** 
                                 12%          17%         2%         7%         2%         7%           6%        16%          12%        13%         3%         3%           6%        14%        15%         ** 
 
4                  (2.0)         79           33          4         25          6          5           14         32           43         32          4          1           25         29         24          ** 
                                 26%          23%        21%        28%        34%        20%          26%        21%          26%        28%        14%         5%          27%        25%        26%         ** 
 
5 - Very 
Concerned          (1.0)        184           82         13         57         11         16           36         88           97         62         24         17           63         66         51          ** 
                                 60%          57%        77%        63%        64%        69%          67%        59%          60%        54%        82%        90%          67%        58%        55%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  262          115-        17         82         16         20           50b       120-         140         94         28         18           88+c       95         75          ** 
                                 86%          80%        98%        91%        98%        90%          94%        80%          86%        82%        96%        95%          93%        83%        80%         ** 
 
Net: Not 
concerned                         8            4          -          2          -          1            *          6            3          6          *          *            1          3          4          ** 
                                  3%           3%         -%         2%         -%         3%           1%         4%           2%         5%         1%         2%           1%         3%         5%         ** 
 
Mean Score                      1.6          1.7        1.2        1.5        1.4        1.5          1.4        1.7          1.6d       1.7cd      1.2-       1.2-         1.4-       1.6        1.7a         ** 
Standard deviation              .83          .90        .49        .72        .54        .86          .63        .93          .78        .92        .55        .56          .64        .88        .91          ** 
Standard error                  .06          .09        .14        .09        .14        .21          .10        .09          .07        .10        .12        .14          .08        .10        .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 40 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with concerns related to children and People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  340          340        339        340        316          -          311        277        256        271         23          250        210        205        165         86 
 
Effective sample                219          219        219        219        203          -          200        181        168        178         16          162        138        129        102         55 
 
Total                           306          306        306        306        281          -          281        255        234        252         21          228        195        177        141         76 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          2          2          -            *          *-         *          *          -            2          2          *          *          - 
                                  1%           1%         1%         1%         1%         -%           *%         *%         *%         *%         -%           1%         1%         *%         *%         -% 
 
2                  (4.0)          6            6          6          6          5          -            6          6          6          4          -            6          6          6          2          * 
                                  2%           2%         2%         2%         2%         -%           2%         3%         2%         2%         -%           3%         3%         3%         2%         *% 
 
3                  (3.0)         36           36         36         36         33          -           34         33         25         28          1           34+e       31+e       26e        21e         2- 
                                 12%          12%        12%        12%        12%         -%          12%        13%        11%        11%         7%          15%        16%        14%        15%         3% 
 
4                  (2.0)         79           79         78         79         71          -           78         67         59         71          1           58         47         47         30         21 
                                 26%          26%        26%        26%        25%         -%          28%        26%        25%        28%         5%          25%        24%        27%        21%        28% 
 
5 - Very 
Concerned          (1.0)        184          184        184        184        170          -          162        148        144        149         18          129        110         97         87         53 
                                 60%          60%        60%        60%        60%         -%          58%        58%        62%        59%        88%          56%        56%        55%        62%        69% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  262          262        262        262        241          -          240        215        203        220         19          186--      157--      145        118         73++ABCd 
                                 86%          86%        86%        86%        86%         -%          85%        84%        87%        87%        93%          82%        80%        82%        83%        97% 
 
Net: Not 
concerned                         8            8          8          8          7          -            7          7          6          5          -            8          8          7          3          * 
                                  3%           3%         3%         3%         2%         -%           2%         3%         3%         2%         -%           4%         4%         4%         2%         *% 
 
Mean Score                      1.6          1.6        1.6        1.6        1.6          -          1.6        1.6        1.5        1.6        1.2          1.7++e     1.7++e     1.7+E      1.6        1.3- 
Standard deviation              .83          .83        .83        .83        .82          -          .80        .82        .80        .77        .56          .89        .92        .87        .83        .55 
Standard error                  .06          .06        .06        .06        .06          -          .06        .06        .06        .06        .14          .07        .08        .08        .08        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 40 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with concerns related to children and People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  340          108        223          231        250        209        157        216          146        119         44         31          161        106         50         23 
 
Effective sample                219           67        145          148        159        133         97        133           92         79         30         19          106         67         33         13 
 
Total                           306           94        198          208        224        189        131        182          128        113         44         22          152         92         46         16 
 
1 - Mildly 
Concerned          (5.0)          2            *          -            *          *          *          *          -            -          2          -          -            -          2          -          - 
                                  1%           *%         -%           *%         *%         *%         *%         -%           -%         2%         -%         -%           -%         2%         -%         -% 
 
2                  (4.0)          6            1          6            2          4          1          -          2            *          2          4          -            *          4          2a         - 
                                  2%           1%         3%           1%         2%         1%         -%         1%           *%         2%         9%         -%           *%         4%         5%         -% 
 
3                  (3.0)         36           13         20           22         27         23         17         21           15         13          8          *           14         16          5          * 
                                 12%          14%        10%          11%        12%        12%        13%        12%          11%        11%        18%         2%           9%        17%        12%         1% 
 
4                  (2.0)         79           27         49           56         56         45         27         47           32         32          9          5           45         21          9          4 
                                 26%          28%        25%          27%        25%        24%        21%        26%          25%        28%        21%        24%          29%        23%        20%        21% 
 
5 - Very 
Concerned          (1.0)        184           53        122          128        136        119         86        112           81         64         23         16           93         49         29         13 
                                 60%          56%        62%          62%        61%        63%        66%        61%          63%        57%        52%        74%          61%        53%        64%        78% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  262           80        172          184        192        164        113        158          113         96         32         21          138+b       70-        38         16 
                                 86%          85%        87%          88%        86%        87%        86%        87%          88%        85%        74%        98%          90%        77%        83%        99% 
 
Net: Not 
concerned                         8            1          6            2-         5          2-         *          2            *          4          4          -            *-         6+a        2a         - 
                                  3%           1%         3%           1%         2%         1%         *%         1%           *%         4%         9%         -%           *%         6%         5%         -% 
 
Mean Score                      1.6          1.6        1.5          1.5        1.6        1.5        1.5        1.5          1.5        1.6        1.8ad      1.3          1.5        1.8+a      1.6        1.2 
Standard deviation              .83          .79        .80          .73        .79        .75        .75        .74          .71        .88       1.03        .51          .68       1.01        .89        .46 
Standard error                  .06          .10        .07          .06        .06        .07        .08        .06          .07        .10        .19        .12          .07        .12        .16        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 40 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with concerns related to children and People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  340            ** 
 
Effective sample                219            ** 
 
Total                           306            ** 
 
1 - Mildly 
Concerned          (5.0)          2            ** 
                                  1%           ** 
 
2                  (4.0)          6            ** 
                                  2%           ** 
 
3                  (3.0)         36            ** 
                                 12%           ** 
 
4                  (2.0)         79            ** 
                                 26%           ** 
 
5 - Very 
Concerned          (1.0)        184            ** 
                                 60%           ** 
 
(Never 
Considered this)                  -            ** 
                                  -%           ** 
 
(Don't know)                      -            ** 
                                  -%           ** 
 
(Refused)                         -            ** 
                                  -%           ** 
 
Net: Concerned                  262            ** 
                                 86%           ** 
 
Net: Not 
concerned                         8            ** 
                                  3%           ** 
 
Mean Score                      1.6            ** 
Standard deviation              .83            ** 
Standard error                  .06            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 40 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with concerns related to children and People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  340          220        194        233        118        258        202        175        121         81         37        201         67 
 
Effective sample                219          147        128        150         78        166        130        113         78         53         22        127         42 
 
Total                           306          210        181        208        113        227        176        152        113         75         26        172         59 
 
1 - Mildly 
Concerned          (5.0)          2            *          2          *          2          2          2          2          *          *          -          *          - 
                                  1%           *%         1%         *%         1%         1%         1%         1%         *%         1%         -%         *%         -% 
 
2                  (4.0)          6            6          6          5          2          6          4          4          2          2          -          2          2 
                                  2%           3%         3%         2%         2%         3%         2%         3%         1%         3%         -%         1%         3% 
 
3                  (3.0)         36           27         25         24         10         32         18         13         13          9          4         23         10 
                                 12%          13%        14%        11%         9%        14%        10%         8%        12%        13%        15%        13%        16% 
 
4                  (2.0)         79           59         44         62+k       26         56         48         39         32         18          2         45          8- 
                                 26%          28%        24%        30%        23%        25%        27%        26%        28%        24%         8%        26%        13% 
 
5 - Very 
Concerned          (1.0)        184          118        104        117         74        132        103         93         66         45         20        102         40 
                                 60%          56%        57%        56%        65%        58%        59%        62%        58%        60%        77%        59%        67% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  262          177        148-       179        100        188-       152        133         98         63         22        146         48 
                                 86%          84%        82%        86%        88%        83%        86%        87%        86%        84%        85%        85%        81% 
 
Net: Not 
concerned                         8            6          8          5          4          8          6          6          2          2          -          3          2 
                                  3%           3%         4%         2%         3%         3%         4%         4%         2%         3%         -%         2%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 40 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with concerns related to children and People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  340          220        194        233        118        258        202        175        121         81         37        201         67 
 
Effective sample                219          147        128        150         78        166        130        113         78         53         22        127         42 
 
Total                           306          210        181        208        113        227        176        152        113         75         26        172         59 
 
Mean Score                      1.6          1.6        1.7        1.6        1.5        1.6        1.6        1.6        1.6        1.6        1.4        1.6        1.6 
Standard deviation              .83          .82        .91        .79        .84        .88        .86        .86        .79        .86        .74        .79        .88 
Standard error                  .06          .07        .08        .06        .10        .07        .07        .08        .09        .12        .16        .07        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 40 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with concerns related to children and People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  340          247        114        113         81        253        144        212         48         74         33         34        221        239          **        63          ** 
 
Effective sample                219          160         72         78         51        169         94        137         31         52         22         24        146        156          **        41          ** 
 
Total                           306          217         97        118         69        241        140        185         46         77         33         35        212        216          **        57          ** 
 
1 - Mildly 
Concerned          (5.0)          2            2          *          2          *          2          2          2          -          -          -          2          2          2          **         -          ** 
                                  1%           1%         *%         1%         1%         1%         1%         1%         -%         -%         -%         4%         1%         1%         **         -%         ** 
 
2                  (4.0)          6            6          3          3          3          6          4          6          *          3          3          2          4          5          **         2          ** 
                                  2%           3%         3%         3%         4%         3%         3%         3%         *%         3%        10%         5%         2%         2%         **         3%         ** 
 
3                  (3.0)         36           31+        12         16         11         29         17         23          5         14          3          8         31+        29          **        11          ** 
                                 12%          14%        12%        14%        16%        12%        12%        12%        11%        18%         9%        22%        14%        14%         **        19%         ** 
 
4                  (2.0)         79           54         30d        33         11         66         44d        46          8         18          7         12         65++d      58          **        19d         ** 
                                 26%          25%        31%        28%        16%        27%        31%        25%        17%        23%        20%        35%        31%        27%         **        33%         ** 
 
5 - Very 
Concerned          (1.0)        184          123         51         64         44        138         74-       109         33lo       43         20         12        110--      122          **        25-         ** 
                                 60%          57%        53%        54%        64%        57%        53%        59%        72%        55%        61%        33%        52%        56%         **        44%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: Concerned                  262          177-        82         97         55        204        117        154         41         60         27         24        175-       180          **        44          ** 
                                 86%          82%        84%        82%        80%        85%        84%        83%        89%        78%        81%        68%        83%        83%         **        77%         ** 
 
Net: Not 
concerned                         8            8          3          5          3          8          6          8          *          3          3          3          6          7          **         2          ** 
                                  3%           4%         3%         4%         4%         3%         4%         4%         *%         3%        10%         9%         3%         3%         **         3%         ** 
 
Mean Score                      1.6          1.7+       1.7        1.7        1.6        1.6        1.7        1.6        1.4        1.7        1.7        2.1        1.7++      1.6          **       1.8+h        ** 
                                                                                                                                                    ++abdefgHl                                                      h 
                                                                                                                                                            mq 
Standard deviation              .83          .89        .84        .91        .93        .85        .89        .90        .69        .89       1.01       1.08        .86        .86          **       .86          ** 
Standard error                  .06          .07        .10        .10        .13        .07        .09        .08        .12        .12        .22        .22        .07        .07          **       .14          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 40 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with concerns related to children and People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  340          195          -          ** 
 
Effective sample                219          126          -          ** 
 
Total                           306          170          -          ** 
 
1 - Mildly 
Concerned          (5.0)          2            *          -          ** 
                                  1%           *%         -%         ** 
 
2                  (4.0)          6            5          -          ** 
                                  2%           3%         -%         ** 
 
3                  (3.0)         36           23          -          ** 
                                 12%          14%         -%         ** 
 
4                  (2.0)         79           40          -          ** 
                                 26%          23%         -%         ** 
 
5 - Very 
Concerned          (1.0)        184          102          -          ** 
                                 60%          60%         -%         ** 
 
(Never 
Considered this)                  -            -          -          ** 
                                  -%           -%         -%         ** 
 
(Don't know)                      -            -          -          ** 
                                  -%           -%         -%         ** 
 
(Refused)                         -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: Concerned                  262          141          -          ** 
                                 86%          83%         -%         ** 
 
Net: Not 
concerned                         8            6          -          ** 
                                  3%           3%         -%         ** 
 
Mean Score                      1.6          1.6          -          ** 
Standard deviation              .83          .86          -          ** 
Standard error                  .06          .08          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 619 
Table 41 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All with concerns related to children and My personal information being stolen/hacked 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  493          227        266           55         90         95         84         75         67         27          145        179        169          127        154         99        113 
 
Effective sample                312          140        172           37         54         64         57         50         38         15           91        120        102           86         91         66         69 
 
Total                           446          206        241           52         66         90         85         76         50         27          118        175        153          122        127         92        106 
 
1 - Mildly 
Concerned          (5.0)          3            1          2            -          1          -          -          2          -          -            1          -          2            -          *          2          * 
                                  1%           *%         1%           -%         1%         -%         -%         2%         -%         -%           1%         -%         1%           -%         *%         2%         *% 
 
2                  (4.0)          4            2          2            2          2          1          -          -          -          -            3+         1          -            *          4+         -          - 
                                  1%           1%         1%           3%         3%         1%         -%         -%         -%         -%           3%         *%         -%           *%         3%         -%         -% 
 
3                  (3.0)         36           16         20            3          *-         8b        13+B        4          5b         3            3-        21+a       12           15          9          6          5 
                                  8%           8%         8%           6%         *%         9%        15%         5%         9%        12%           3%        12%         8%          13%         7%         7%         5% 
 
4                  (2.0)         75           33         42           10         14         18         12         12          5          4           24         30         22           28c        23          9         15 
                                 17%          16%        17%          19%        22%        20%        14%        16%        10%        16%          20%        17%        14%          23%        18%        10%        14% 
 
5 - Very 
Concerned          (1.0)        325          154        171           37         49         64         59         58         41         17           86        123        116           76-        89         75a        85a 
                                 73%          75%        71%          72%        75%        71%        69%        76%        81%        64%          73%        70%        76%          63%        70%        81%        81% 
 
(Never 
Considered this)                  4            -          4            -          -          -          2          -          -          2            -          2          2            2          2          -          - 
                                  1%           -%         2%           -%         -%         -%         2%         -%         -%         7%           -%         1%         1%           2%         1%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  400          187        213           47         63d        81         71         70         46         22          110        152        138          105        112         84        100 
                                 90%          91%        89%          91%        96%        90%        83%        92%        91%        81%          94%        87%        90%          86%        88%        91%        94% 
 
Net: Not 
concerned                         7            3          4            2          2          1          -          2          -          -            4          1          2            *          4          2          * 
                                  1%           1%         2%           3%         4%         1%         -%         2%         -%         -%           4%         *%         1%           *%         3%         2%         *% 
 
Mean Score                      1.4          1.4        1.4          1.4        1.3        1.4        1.4        1.4        1.3        1.4          1.4        1.4        1.3          1.5d       1.4        1.3        1.3 
Standard deviation              .72          .70        .75          .75        .72        .68        .75        .80        .63        .72          .74        .71        .73          .72        .77        .78        .59 
Standard error                  .04          .06        .06          .12        .10        .09        .10        .11        .10        .19          .08        .07        .07          .08        .08        .10        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 41 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All with concerns related to children and My personal information being stolen/hacked 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  493          281        212           58         80         92        181        309          460         31 
 
Effective sample                312          177        135           38         55         62        121        188          285         26 
 
Total                           446          249        197           51         77         91        170        272          398         45 
 
1 - Mildly 
Concerned          (5.0)          3            *          2            -          -          -          -          3            3          - 
                                  1%           *%         1%           -%         -%         -%         -%         1%           1%         -% 
 
2                  (4.0)          4            4          -            *          -          *          *          4            4          - 
                                  1%           2%         -%           *%         -%         *%         *%         1%           1%         -% 
 
3                  (3.0)         36           24         12            5          8         10         18         18           34          2 
                                  8%          10%         6%          11%        10%        11%        10%         6%           8%         5% 
 
4                  (2.0)         75           51+b       23-           9         20         23+        33         42           67          8 
                                 17%          21%        12%          17%        26%        25%        19%        16%          17%        18% 
 
5 - Very 
Concerned          (1.0)        325          165--      160++A        37         49         58        120        202          287         35 
                                 73%          66%        81%          72%        64%        64%        70%        74%          72%        77% 
 
(Never 
Considered this)                  4            4          -            -          -          -          -          4            4          - 
                                  1%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  400          217        183           45         69         81        152        245          354         43 
                                 90%          87%        93%          89%        90%        89%        89%        90%          89%        95% 
 
Net: Not 
concerned                         7            4          2            *          -          *          *          6            7          - 
                                  1%           2%         1%           *%         -%         *%         *%         2%           2%         -% 
 
Mean Score                      1.4          1.5+b      1.3-         1.4        1.5        1.5        1.4        1.4          1.4        1.3 
Standard deviation              .72          .75        .69          .69        .68        .70        .68        .75          .74        .56 
Standard error                  .04          .06        .06          .11        .09        .09        .06        .06          .04        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 41 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All with concerns related to children and My personal information being stolen/hacked 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  493            **         **         **        38          **        21         22         26         27         51        117        118          413         80         46         34 
 
Effective sample                312            **         **         **        38          **        21         21         26         27         51        112        117          265         48         28         19 
 
Total                           446            **         **         **        66          **        39         36         47         48          9         33         55          386         60         37         23 
 
1 - Mildly 
Concerned          (5.0)          3            **         **         **         -          **         2          -          -          -          -          *          *            3          -          -          - 
                                  1%           **         **         **         -%         **         5%         -%         -%         -%         -%         1%         1%           1%         -%         -%         -% 
 
2                  (4.0)          4            **         **         **         -          **         -          2          2          -          *          *          *            4          -          -          - 
                                  1%           **         **         **         -%         **         -%         4%         4%         -%         2%         1%         1%           1%         -%         -%         -% 
 
3                  (3.0)         36            **         **         **         3          **         7          2          6          2          1          2          5           26-        10+a        4          6 
                                  8%           **         **         **         5%         **        19%         6%        12%         4%         8%         5%         8%           7%        17%        12%        25% 
 
4                  (2.0)         75            **         **         **        13k         **         8         10          7          8          2Kl        2--        6           67          8          5          3 
                                 17%           **         **         **        20%         **        21%        26%        15%        18%        25%         6%        11%          17%        13%        13%        14% 
 
5 - Very 
Concerned          (1.0)        325            **         **         **        50          **        21         23         33         38          6         29++J      43          283         42         28         14 
                                 73%           **         **         **        75%         **        56%        63%        70%        79%        65%        88%        79%          73%        70%        75%        60% 
 
(Never 
Considered this)                  4            **         **         **         -          **         -          -          -          -          -          -          -            4          -          -          - 
                                  1%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  400            **         **         **        63          **        29         33         40         46          8         31         50          350         50         33         17 
                                 90%           **         **         **        95%         **        76%        89%        85%        96%        90%        94%        90%          91%        83%        88%        75% 
 
Net: Not 
concerned                         7            **         **         **         -          **         2          2          2          -          *          *          1            7          -          -          - 
                                  1%           **         **         **         -%         **         5%         4%         4%         -%         2%         1%         2%           2%         -%         -%         -% 
 
Mean Score                      1.4            **         **         **       1.3          **       1.8++deiKl 1.5e       1.5        1.2        1.5Ek      1.2-       1.3          1.4        1.5        1.4        1.7 
                                               e                     e 
Standard deviation              .72            **         **         **       .56          **      1.08        .80        .84        .51        .77        .63        .75          .72        .77        .69        .88 
Standard error                  .04            **         **         **       .09          **       .24        .17        .17        .10        .11        .06        .07          .04        .11        .13        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 41 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All with concerns related to children and My personal information being stolen/hacked 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  493          207         56        137         44         27           95        272          244        180         68         42          160        186        141          ** 
 
Effective sample                312          141         29         85         25         17           57        168          163        111         39         25          107        116         86          ** 
 
Total                           446          190         43        125         36         26           82        223          232        152         62         34          165        163        112          ** 
 
1 - Mildly 
Concerned          (5.0)          3            1          2          -          -          -            -          *            1          -          2+         2            2          -          *          ** 
                                  1%           *%         4%         -%         -%         -%           -%         *%           *%         -%         3%         5%           1%         -%         *%         ** 
 
2                  (4.0)          4            2          *          2          -          -            -          2            *          4+         -          -            *          4          -          ** 
                                  1%           1%         *%         1%         -%         -%           -%         1%           *%         2%         -%         -%           *%         2%         -%         ** 
 
3                  (3.0)         36           20          *          7          *          3            5         20           21         11          5          3            9         12         14          ** 
                                  8%          11%         *%         6%         1%        12%           6%         9%           9%         7%         8%         8%           6%         7%        13%         ** 
 
4                  (2.0)         75           35          6         17          7          5           12         37           30         31         14          7           26         29         20          ** 
                                 17%          18%        15%        14%        18%        18%          15%        17%          13%        20%        22%        21%          16%        18%        17%         ** 
 
5 - Very 
Concerned          (1.0)        325          130         34         97         29         18           65        160          181+       103         41         22          123        118         78          ** 
                                 73%          69%        80%        78%        81%        70%          79%        72%          78%        68%        67%        65%          75%        73%        69%         ** 
 
(Never 
Considered this)                  4            2          -          2          -          -            -          4            -          4+a        -          -            4+         -          -          ** 
                                  1%           1%         -%         2%         -%         -%           -%         2%           -%         2%         -%         -%           2%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  400          165         40        114         35         23           77        197          211        134         55         30          149        147         97          ** 
                                 90%          87%        95%        92%        99%        88%          94%        88%          91%        88%        89%        87%          90%        90%        87%         ** 
 
Net: Not 
concerned                         7            3          2          2          -          -            -          2            1          4          2          2            3          4          *          ** 
                                  1%           2%         5%         1%         -%         -%           -%         1%           *%         2%         3%         5%           2%         2%         *%         ** 
 
Mean Score                      1.4          1.4        1.3        1.3        1.2        1.4          1.3        1.4          1.3        1.4        1.5        1.6          1.3        1.4        1.4          ** 
Standard deviation              .72          .76        .89        .64        .43        .71          .57        .70          .66        .73        .88       1.04          .73        .72        .73          ** 
Standard error                  .04          .06        .17        .07        .09        .17          .08        .05          .05        .07        .14        .21          .07        .07        .08          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 41 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All with concerns related to children and My personal information being stolen/hacked 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  493          493        477        407        493          -          449        396        362        391         38          373        299        294        246        115 
 
Effective sample                312          312        302        259        312          -          282        248        226        246         26          235        189        181        150         74 
 
Total                           446          446        428        367        446          -          407        354        320        354         34          330        263        248        209        112 
 
1 - Mildly 
Concerned          (5.0)          3            3          -          3          3          -            2          *-         2          2          *            2          *          2          2          * 
                                  1%           1%         -%         1%         1%         -%           1%         *%         1%         1%         1%           1%         *%         1%         1%         *% 
 
2                  (4.0)          4            4          4          4          4          -            3          3          2          2          -            4          4          1          1          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         2%         *%         *%         -% 
 
3                  (3.0)         36           36         36         27         36          -           36         31         27         31          -           31         27         27+        21          5 
                                  8%           8%         8%         7%         8%         -%           9%         9%         9%         9%         -%           9%        10%        11%        10%         4% 
 
4                  (2.0)         75           75         71         64         75          -           63         54         43-        53         12           52         41         45         33         21 
                                 17%          17%        17%        17%        17%         -%          15%        15%        13%        15%        34%          16%        16%        18%        16%        19% 
 
5 - Very 
Concerned          (1.0)        325          325        316        268        325          -          300        263        242        262         22          241        189        174        152         81 
                                 73%          73%        74%        73%        73%         -%          74%        74%        76%        74%        65%          73%        72%        70%        73%        73% 
 
(Never 
Considered this)                  4            4          2          2          4          -            4          2          4          4          -            ---        -          -          -          4++Abcd 
                                  1%           1%         *%         1%         1%         -%           1%         1%         1%         1%         -%           -%         -%         -%         -%         3% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  400          400        387        332        400          -          362        318        285        315         34          293        231        218        185        103 
                                 90%          90%        90%        90%        90%         -%          89%        90%        89%        89%        99%          89%        88%        88%        89%        92% 
 
Net: Not 
concerned                         7            7          4          6          7          -            5          3-         4          4          *            6          4          3          3          * 
                                  1%           1%         1%         2%         1%         -%           1%         1%         1%         1%         1%           2%         2%         1%         1%         *% 
 
Mean Score                      1.4          1.4        1.4-       1.4        1.4          -          1.4        1.4        1.4        1.4        1.4          1.4        1.4        1.4        1.4        1.3 
Standard deviation              .72          .72        .68        .73        .72          -          .72        .68        .73        .72        .65          .76        .74        .76        .76        .60 
Standard error                  .04          .04        .04        .05        .04          -          .04        .04        .05        .05        .13          .05        .05        .06        .06        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 41 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All with concerns related to children and My personal information being stolen/hacked 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  493          156        324          320        358        296        230        315          216        170         66         41          225        160         69         39 
 
Effective sample                312           97        205          199        220        184        140        193          134        110         45         25          146         99         44         23 
 
Total                           446          137        291          291        317        265        198        274          200        156         62         28          221        138         58         29 
 
1 - Mildly 
Concerned          (5.0)          3            -          3            -          1          2          -          *            3          -          -          -            1          2          -          - 
                                  1%           -%         1%           -%         *%         1%         -%         *%           1%         -%         -%         -%           *%         1%         -%         -% 
 
2                  (4.0)          4            *          2            --         *-         --         2          2            *          3          *          -            2          2          *          - 
                                  1%           *%         1%           -%         *%         -%         1%         1%           *%         2%         *%         -%           1%         1%         *%         -% 
 
3                  (3.0)         36           10         23           24         29         19         11         18           17         15          4          -           21         10          5          - 
                                  8%           7%         8%           8%         9%         7%         6%         7%           9%        10%         6%         -%          10%         7%         8%         -% 
 
4                  (2.0)         75           16         54           37-        40--       24--       19--       33--         32         25         11          6           39         28          4          4 
                                 17%          12%        19%          13%        13%         9%         9%        12%          16%        16%        18%        22%          18%        20%         7%        13% 
 
5 - Very 
Concerned          (1.0)        325          111+       205          229++      244+       217++      167++      218++        143        112         48         22          154         97         49         26 
                                 73%          81%        71%          79%        77%        82%        84%        80%          72%        72%        76%        78%          70%        70%        84%        87% 
 
(Never 
Considered this)                  4            -          4            --         4          2          -          2            4          -          -          -            4          -          -          - 
                                  1%           -%         1%           -%         1%         1%         -%         1%           2%         -%         -%         -%           2%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  400          127        260          266        283        242        185+       252          176        138         59         28          194        124         53         29 
                                 90%          93%        89%          92%        89%        91%        94%        92%          88%        88%        94%       100%          87%        90%        91%       100% 
 
Net: Not 
concerned                         7            *          5            ---        1--        2          2          2            3          3          *          -            3          4          *          - 
                                  1%           *%         2%           -%         *%         1%         1%         1%           2%         2%         *%         -%           1%         3%         *%         -% 
 
Mean Score                      1.4          1.3        1.4          1.3--      1.3-       1.3--      1.2--      1.3--        1.4        1.4        1.3        1.2          1.4        1.4        1.3        1.1 
Standard deviation              .72          .60        .74          .61        .67        .67        .59        .64          .77        .75        .59        .42          .73        .79        .62        .34 
Standard error                  .04          .06        .05          .04        .05        .05        .05        .05          .07        .07        .09        .08          .06        .08        .09        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 41 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All with concerns related to children and My personal information being stolen/hacked 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  493           32 
 
Effective sample                312           20 
 
Total                           446           24 
 
1 - Mildly 
Concerned          (5.0)          3            - 
                                  1%           -% 
 
2                  (4.0)          4            - 
                                  1%           -% 
 
3                  (3.0)         36            - 
                                  8%           -% 
 
4                  (2.0)         75            4 
                                 17%          15% 
 
5 - Very 
Concerned          (1.0)        325           20 
                                 73%          85% 
 
(Never 
Considered this)                  4            - 
                                  1%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  400           24 
                                 90%         100% 
 
Net: Not 
concerned                         7            - 
                                  1%           -% 
 
Mean Score                      1.4          1.2 
Standard deviation              .72          .37 
Standard error                  .04          .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 41 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All with concerns related to children and My personal information being stolen/hacked 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  493          306        284        329        168        383        303        222        162        116         49        301        102 
 
Effective sample                312          196        180        208        109        243        192        139        105         77         28        188         62 
 
Total                           446          284        253        295        157        343        266        183        157        110         35        261         90 
 
1 - Mildly 
Concerned          (5.0)          3            -          2          *          2          3          3          -          -          -          -          *          - 
                                  1%           -%         1%         *%         1%         1%         1%         -%         -%         -%         -%         *%         -% 
 
2                  (4.0)          4            2          3          1          2          4          4          4          -          *          -          *          - 
                                  1%           1%         1%         *%         1%         1%         2%         2%         -%         *%         -%         *%         -% 
 
3                  (3.0)         36           20         23         22          8         27         20         13         13          8          2         25          7 
                                  8%           7%         9%         7%         5%         8%         7%         7%         9%         8%         6%        10%         7% 
 
4                  (2.0)         75           48         42         53         27         57         44         32         23         21          5         41         12 
                                 17%          17%        17%        18%        17%        17%        17%        18%        15%        19%        13%        16%        13% 
 
5 - Very 
Concerned          (1.0)        325          213        183        219        119        251        195        134        120         79         28        193         72 
                                 73%          75%        72%        74%        76%        73%        73%        73%        77%        72%        80%        74%        80% 
 
(Never 
Considered this)                  4            2          -          --         -          2          -          -          -          2          -          2          - 
                                  1%           1%         -%         -%         -%         1%         -%         -%         -%         2%         -%         1%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  400          261        225        272+       146        308        239        166        143        100         32        234         84 
                                 90%          92%        89%        92%        93%        90%        90%        91%        91%        91%        94%        90%        93% 
 
Net: Not 
concerned                         7            2          6          1-         4          6          7          4          -          *          -          1-         - 
                                  1%           1%         2%         *%         2%         2%         2%         2%         -%         *%         -%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 41 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All with concerns related to children and My personal information being stolen/hacked 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  493          306        284        329        168        383        303        222        162        116         49        301        102 
 
Effective sample                312          196        180        208        109        243        192        139        105         77         28        188         62 
 
Total                           446          284        253        295        157        343        266        183        157        110         35        261         90 
 
Mean Score                      1.4          1.3        1.4        1.3        1.3        1.4        1.4        1.4        1.3        1.4        1.3        1.4        1.3 
Standard deviation              .72          .63        .79        .63        .73        .74        .77        .71        .63        .63        .57        .67        .59 
Standard error                  .04          .05        .06        .04        .07        .05        .06        .06        .06        .07        .11        .05        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 41 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All with concerns related to children and My personal information being stolen/hacked 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  493          372        184        138        122        371        189        282         71        105         42         44        307        360         24         84         21 
 
Effective sample                312          236        116         92         79        240        117        179         43         70         23         28        195        228         13         54         14 
 
Total                           446          324        157        138        106        350        175        247         60        100         32         40        281        325         15         77         20 
 
1 - Mildly 
Concerned          (5.0)          3            3          2          *          -          2          -          3          *          -          -          -          3          3          -          2          - 
                                  1%           1%         1%         *%         -%         1%         -%         1%         *%         -%         -%         -%         1%         1%         -%         2%         -% 
 
2                  (4.0)          4            4          2          2          *          2          3          2          -          1          -          2          2          4          -          -          - 
                                  1%           1%         1%         1%         *%         1%         2%         1%         -%         1%         -%         4%         1%         1%         -%         -%         -% 
 
3                  (3.0)         36           22         14         15h         9         28         13         22          1         14+h        3          4         25         27          2          9h         3 
                                  8%           7%         9%        11%         8%         8%         7%         9%         1%        14%         9%        11%         9%         8%        15%        12%        17% 
 
4                  (2.0)         75           61h        24         23         19h        63h        27         37          3-        14          5          7         52h        52          3         17h         2 
                                 17%          19%        16%        16%        18%        18%        16%        15%         5%        14%        16%        17%        19%        16%        18%        22%        11% 
 
5 - Very 
Concerned          (1.0)        325          235        114         98         77        252        130        182         56         71         22         28        198        239         10         49         14 
                                                                                                                   ++ABCDEFGI 
                                                                                                                         LMOQ 
                                 73%          72%        73%        71%        73%        72%        74%        74%        94%        71%        69%        68%        71%        73%        67%        63%        72% 
 
(Never 
Considered this)                  4            --         -          -          -          2          2          2          -          -          2          -          --         2          -          -          - 
                                  1%           -%         -%         -%         -%         1%         1%         1%         -%         -%         5%         -%         -%         1%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  400          296        139        120         97        315        157        218         59+bcgimo  85         28         34        251        290         13         66         17 
                                 90%          91%        89%        87%        91%        90%        90%        88%        99%        85%        86%        85%        89%        89%        85%        85%        83% 
 
Net: Not 
concerned                         7            7          4          2          *          4          3          5          *          1          -          2          5          7          -          2          - 
                                  1%           2%         3%         1%         *%         1%         2%         2%         *%         1%         -%         4%         2%         2%         -%         2%         -% 
 
Mean Score                      1.4          1.4H       1.4H       1.4H       1.4h       1.4H       1.4h       1.4H       1.1--      1.4H       1.4h       1.5H       1.4H       1.4H       1.5h       1.6+H      1.5h 
Standard deviation              .72          .74        .81        .75        .66        .72        .70        .77        .37        .76        .66        .85        .76        .76        .77        .89        .78 
Standard error                  .04          .05        .07        .08        .07        .05        .07        .06        .06        .09        .14        .16        .05        .05        .21        .12        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 629 
Table 41 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All with concerns related to children and My personal information being stolen/hacked 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  493          282          **         ** 
 
Effective sample                312          175          **         ** 
 
Total                           446          235          **         ** 
 
1 - Mildly 
Concerned          (5.0)          3            3          **         ** 
                                  1%           1%         **         ** 
 
2                  (4.0)          4            2          **         ** 
                                  1%           1%         **         ** 
 
3                  (3.0)         36           18          **         ** 
                                  8%           8%         **         ** 
 
4                  (2.0)         75           42h         **         ** 
                                 17%          18%         **         ** 
 
5 - Very 
Concerned          (1.0)        325          170          **         ** 
                                 73%          72%         **         ** 
 
(Never 
Considered this)                  4            -          **         ** 
                                  1%           -%         **         ** 
 
(Don't know)                      -            -          **         ** 
                                  -%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  400          212          **         ** 
                                 90%          90%         **         ** 
 
Net: Not 
concerned                         7            5          **         ** 
                                  1%           2%         **         ** 
 
Mean Score                      1.4          1.4H         **         ** 
                                                                     H 
Standard deviation              .72          .77          **         ** 
Standard error                  .04          .06          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 42 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All with concerns related to children and Scams/ fraud 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  546          250        296           70         84         85        103         99         74         31          154        188        204          132        171        107        136 
 
Effective sample                353          166        188           46         53         60         70         66         45         17           99        130        126           87        111         75         82 
 
Total                           522          256        266           63         70         86        106        101         65         31          132        192        198          121        158        109        134 
 
1 - Mildly 
Concerned          (5.0)          6            4          2            2          2          1          -          2          -          -            4          1          2            2          2          2          1 
                                  1%           2%         1%           4%         2%         1%         -%         2%         -%         -%           3%         *%         1%           1%         1%         2%         *% 
 
2                  (4.0)          7            5          3            *          *          2          2          2          -          -            1          5          2            -          1          3          4 
                                  1%           2%         1%           1%         *%         3%         2%         2%         -%         -%           *%         2%         1%           -%         1%         2%         3% 
 
3                  (3.0)         61           31         30           11e         6          7         18e         5         11e         3           17         25         19           12         22         14         13 
                                 12%          12%        11%          17%         9%         8%        17%         5%        17%         9%          13%        13%        10%          10%        14%        13%         9% 
 
4                  (2.0)        136           65         71           15         22         18         27         25         19         10           37         45         54           42+        38         23         33 
                                 26%          25%        27%          24%        32%        21%        26%        24%        29%        33%          28%        23%        27%          35%        24%        21%        24% 
 
5 - Very 
Concerned          (1.0)        304          147        157           32         40         58         56         66         34         18           72        114        118           65         92         66         80 
                                 58%          57%        59%          52%        57%        68%        53%        65%        52%        58%          54%        59%        60%          53%        59%        61%        60% 
 
(Never 
Considered this)                  8            5          4            2          -          -          3          2          2          -            2          3          4            *          2          2          4 
                                  2%           2%         1%           3%         -%         -%         2%         2%         3%         -%           1%         1%         2%           *%         1%         2%         3% 
 
(Don't know)                      *            *          *            *          -          -          *          -          -          -            *          *          -            *          -          -          * 
                                  *%           *%         *%           *%         -%         -%         *%         -%         -%         -%           *%         *%         -%           *%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  439          212        228           47         62         76         83         90         53         28          109        159        171          107        131         89        113 
                                 84%          83%        86%          76%        89%        88%        78%        89%        80%        91%          83%        83%        87%          88%        83%        82%        84% 
 
Net: Not 
concerned                        13            9          5            3          2          3          2          4          -          -            4          5          4            2          3          4          4 
                                  3%           3%         2%           4%         2%         3%         2%         4%         -%         -%           3%         3%         2%           1%         2%         4%         3% 
 
Mean Score                      1.6          1.6        1.6          1.8        1.6        1.5        1.7        1.5        1.6        1.5          1.7        1.6        1.5          1.6        1.6        1.6        1.5 
Standard deviation              .84          .89        .80         1.02        .84        .82        .84        .83        .76        .67          .93        .84        .78          .79        .85        .92        .82 
Standard error                  .05          .07        .06          .15        .12        .11        .10        .10        .12        .16          .09        .07        .07          .09        .08        .11        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 42 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All with concerns related to children and Scams/ fraud 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  546          303        243           64         78         92        179        364          508         35 
 
Effective sample                353          198        157           42         53         65        122        229          322         30 
 
Total                           522          279        243           56         78        101        179        338          466         52 
 
1 - Mildly 
Concerned          (5.0)          6            4          2            1          -          -          1          6            6          - 
                                  1%           1%         1%           1%         -%         -%         *%         2%           1%         -% 
 
2                  (4.0)          7            1          6            -          2          2          2          5            7          - 
                                  1%           *%         3%           -%         2%         2%         1%         2%           2%         -% 
 
3                  (3.0)         61           34         26            6         11          8         22         39           57          4 
                                 12%          12%        11%          10%        14%         8%        12%        12%          12%         7% 
 
4                  (2.0)        136           80         55           18         28         33         54         82          125         11 
                                 26%          29%        23%          32%        36%        32%        30%        24%          27%        21% 
 
5 - Very 
Concerned          (1.0)        304          157        147           31         38         57         98        200          266         34 
                                 58%          56%        60%          56%        48%        56%        55%        59%          57%        65% 
 
(Never 
Considered this)                  8            2          6            -          -          2          2          6            4--        4 
                                  2%           1%         2%           -%         -%         2%         1%         2%           1%         7% 
 
(Don't know)                      *            *          *            -          -          -          -          *            *          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  439          237        202           49         66         89        152        282          391         45 
                                 84%          85%        83%          88%        84%        88%        85%        83%          84%        85% 
 
Net: Not 
concerned                        13            5          9            1          2          2          2         11           13          - 
                                  3%           2%         4%           1%         2%         2%         1%         3%           3%         -% 
 
Mean Score                      1.6          1.6        1.6          1.6        1.7        1.5        1.6        1.6          1.6        1.4 
Standard deviation              .84          .82        .87          .78        .79        .73        .77        .88          .86        .63 
Standard error                  .05          .06        .07          .12        .11        .09        .07        .06          .05        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 42 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All with concerns related to children and Scams/ fraud 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  546            **        22         23         40         27         29         25         33         31         63        112        124          458         88         57         31 
 
Effective sample                353            **        21         23         40         27         28         25         33         30         62        107        123          301         52         35         17 
 
Total                           522            **        40         35         71         39         54         42         59         56         11         33         58          452         70         49         21 
 
1 - Mildly 
Concerned          (5.0)          6            **         -          -          -          -          4          2          -          -          *          -          1            6          -          -          - 
                                  1%           **         -%         -%         -%         -%         7%         4%         -%         -%         2%         -%         2%           1%         -%         -%         -% 
 
2                  (4.0)          7            **         2          2          -          -          -          2          -          -          *          1          1            5          2          2          - 
                                  1%           **         5%         5%         -%         -%         -%         4%         -%         -%         2%         2%         2%           1%         2%         4%         -% 
 
3                  (3.0)         61            **         3          6         10i         8          6          4         11i         --         2Il        3i         5i          51         10          5          5 
                                 12%           **         8%        18%        14%        19%        10%         8%        18%         -%        17%         8%         8%          11%        14%         9%        25% 
 
4                  (2.0)        136            **         9         13         14          7         18         15         22Kl       16k         3K         3--       10k         111         25         17          8 
                                 26%           **        23%        37%        20%        18%        33%        36%        37%        29%        28%         9%        18%          24%        36%        35%        36% 
 
5 - Very 
Concerned          (1.0)        304            **        26         14         45         25         27         20         25-        35          6         26++dHJ    40+HJ       270         34         25          8 
                                 58%           **        64%        40%        63%        63%        50%        48%        42%        64%        50%        81%        70%          60%        48%        52%        39% 
 
(Never 
Considered this)                  8            **         -          -          2          -          -          -          2          4++        -          -          *            8          -          -          - 
                                  2%           **         -%         -%         3%         -%         -%         -%         3%         7%         -%         -%         1%           2%         -%         -%         -% 
 
(Don't know)                      *            **         -          -          -          -          -          -          -          -          *++        *++        -            *          -          -          - 
                                  *%           **         -%         -%         -%         -%         -%         -%         -%         -%         1%         1%         -%           *%         -%         -%         -% 
 
(Refused)                         -            **         -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  439            **        35         27         59         32         45         35         47         52j         9         29j        51          381         59         43         16 
                                 84%           **        87%        77%        83%        81%        83%        84%        79%        93%        78%        89%        88%          84%        84%        87%        75% 
 
Net: Not 
concerned                        13            **         2          2          -          -          4          3          -          -          *dhi       1          2           12          2          2          - 
                                  3%           **         5%         5%         -%         -%         7%         8%         -%         -%         3%         2%         3%           3%         2%         4%         -% 
 
Mean Score                      1.6            **       1.5        1.9IKl     1.5        1.6        1.8ik      1.8ik      1.8IK      1.3        1.7IKl     1.3--      1.5          1.6        1.7        1.6        1.9 
Standard deviation              .84            **       .85        .88        .74        .81       1.09       1.02        .76        .47        .95        .71        .85          .85        .80        .80        .81 
Standard error                  .05            **       .18        .18        .12        .16        .21        .21        .13        .09        .12        .07        .08          .05        .11        .13        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 42 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All with concerns related to children and Scams/ fraud 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  546          235         55        159         50         26           97        287          274        185         87         52          180        202        156          ** 
 
Effective sample                353          164         29        103         28         15           56        181          184        118         53         31          125        128         97          ** 
 
Total                           522          228         43        162         41         22           72        250          264        170         89         49          202        184        129          ** 
 
1 - Mildly 
Concerned          (5.0)          6            4          2          *          -          -            *          4            *          4          2          2a           5          2          -          ** 
                                  1%           2%         5%         *%         -%         -%           *%         2%           *%         2%         2%         4%           2%         1%         -%         ** 
 
2                  (4.0)          7            3          1          2          2          -            -          3            4          1          2          -            4          1          2          ** 
                                  1%           1%         1%         1%         4%         -%           -%         1%           2%         1%         2%         -%           2%         *%         2%         ** 
 
3                  (3.0)         61           31          2         18          2          3           12         33           29         22         11          8           18         23         20          ** 
                                 12%          14%         4%        11%         6%        13%          17%        13%          11%        13%        12%        16%           9%        13%        16%         ** 
 
4                  (2.0)        136           68         13         37          9          3           19         59           66d        45d        24d         4-          53         50         33          ** 
                                 26%          30%        31%        23%        22%        14%          26%        24%          25%        27%        28%         8%          26%        27%        25%         ** 
 
5 - Very 
Concerned          (1.0)        304          119         23        104         26         16           39        147          160         96         48         35          119        107         72          ** 
                                 58%          52%        53%        64%        63%        73%          54%        59%          61%        56%        54%        72%          59%        58%        56%         ** 
 
(Never 
Considered this)                  8            2          2          2          2          -            2          4            4          2          2          -            4          3          2          ** 
                                  2%           1%         5%         1%         5%         -%           3%         2%           2%         1%         2%         -%           2%         1%         1%         ** 
 
(Don't know)                      *            *          *          -          -          -            *          *            *          *          -          -            *          -          *          ** 
                                  *%           *%         *%         -%         -%         -%           *%         *%           *%         *%         -%         -%           *%         -%         *%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  439          187         36        140         35         19           57        206          226        141         72         39          172        156        104          ** 
                                 84%          82%        84%        87%        85%        87%          79%        82%          86%        83%        81%        81%          85%        85%        81%         ** 
 
Net: Not 
concerned                        13            7          3          2          2          -            *          6            5          5          4          2            9          2          2          ** 
                                  3%           3%         7%         1%         4%         -%           *%         3%           2%         3%         4%         4%           4%         1%         2%         ** 
 
Mean Score                      1.6          1.7        1.7        1.5        1.5        1.4          1.6        1.6          1.5        1.6        1.7        1.5          1.6        1.6        1.6          ** 
Standard deviation              .84          .88       1.05        .75        .81        .73          .79        .87          .77        .90        .93       1.02          .91        .80        .82          ** 
Standard error                  .05          .07        .20        .07        .15        .19          .11        .07          .06        .08        .13        .18          .08        .07        .08          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 42 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All with concerns related to children and Scams/ fraud 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  546          546        512        407        546          -          501        413        381        441         39          388        310        296        236        148 
 
Effective sample                353          353        331        265        353          -          323        265        245        286         27          246        196        181        145        101 
 
Total                           522          522        483        378        522          -          481        386        359        423         36          348        276        248        202        162 
 
1 - Mildly 
Concerned          (5.0)          6            6          4          6          6          -            5          3          2          3          -            6          4          2          2          - 
                                  1%           1%         1%         2%         1%         -%           1%         1%         1%         1%         -%           2%         1%         1%         1%         -% 
 
2                  (4.0)          7            7          5          3          7          -            5          3          4          5          2            3          3          3          2          4 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         5%           1%         1%         1%         1%         2% 
 
3                  (3.0)         61           61         56         40         61          -           57         41         41         47          4           46         38         38+        32         13 
                                 12%          12%        12%        10%        12%         -%          12%        11%        12%        11%        11%          13%        14%        15%        16%         8% 
 
4                  (2.0)        136          136        126         91        136          -          127        104         92        113          8           89         69         64         45         43 
                                 26%          26%        26%        24%        26%         -%          26%        27%        26%        27%        23%          26%        25%        26%        22%        27% 
 
5 - Very 
Concerned          (1.0)        304          304        287        229        304          -          278        233        214        250         22          199        157        137        117         98 
                                 58%          58%        59%        61%        58%         -%          58%        60%        60%        59%        62%          57%        57%        55%        58%        61% 
 
(Never 
Considered this)                  8            8          4          8          8          -            8          2-         4          4          -            4          4          3          3          4 
                                  2%           2%         1%         2%         2%         -%           2%         1%         1%         1%         -%           1%         2%         1%         1%         2% 
 
(Don't know)                      *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  439          439        413        321        439          -          405        337++      306        363         30          288        226        202        162        141 
                                 84%          84%        86%        85%        84%         -%          84%        87%        85%        86%        85%          83%        82%        81%        80%        87% 
 
Net: Not 
concerned                        13           13          9          9         13          -           10          6-         7          8          2            9          7          5          5          4 
                                  3%           3%         2%         2%         3%         -%           2%         1%         2%         2%         5%           3%         2%         2%         2%         2% 
 
Mean Score                      1.6          1.6        1.6-       1.6        1.6          -          1.6        1.5-       1.6        1.6        1.6          1.6        1.6        1.6        1.6        1.5 
Standard deviation              .84          .84        .80        .85        .84          -          .82        .77        .79        .80        .87          .88        .87        .86        .88        .76 
Standard error                  .05          .05        .04        .05        .05          -          .05        .05        .05        .05        .17          .06        .06        .06        .07        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 42 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All with concerns related to children and Scams/ fraud 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  546          144        386          351        379        320        255        338          249        184         71         42          252        178         79         37 
 
Effective sample                353           89        253          226        240        203        160        211          159        123         47         25          168        116         51         20 
 
Total                           522          123        377          331        349        295        227        306          248        180         67         28          263        166         69         24 
 
1 - Mildly 
Concerned          (5.0)          6            *          4            1          *--        2          -          --           2          2          2          *            --         4a         2a         - 
                                  1%           *%         1%           *%         *%         1%         -%         -%           1%         1%         3%         2%           -%         2%         3%         -% 
 
2                  (4.0)          7            *          7            4          5          4          4          4            5          -          2b         -            7          -          *          - 
                                  1%           *%         2%           1%         1%         1%         2%         1%           2%         -%         3%         -%           3%         -%         1%         -% 
 
3                  (3.0)         61           16         44           32         41         31         27         37           32         18          7          4           26         22          8          4 
                                 12%          13%        12%          10%        12%        10%        12%        12%          13%        10%        10%        14%          10%        13%        12%        18% 
 
4                  (2.0)        136           20-       107a          72-        76-        60--       43--       62--         59         49         21          7           73         47         11          5 
                                 26%          17%        28%          22%        22%        20%        19%        20%          24%        27%        31%        26%          28%        28%        16%        20% 
 
5 - Very 
Concerned          (1.0)        304           83+b      208          220++      220++      195++      153++      198++        149        105         33         16          155         93         41         15 
                                 58%          68%        55%          66%        63%        66%        67%        64%          60%        59%        50%        59%          59%        56%        60%        62% 
 
(Never 
Considered this)                  8            2          6            2-         6          4          --         6            2          4          2          -            2          *          6++AB      - 
                                  2%           2%         2%           1%         2%         1%         -%         2%           1%         2%         3%         -%           1%         *%         8%         -% 
 
(Don't know)                      *            -          *            *          -          -          -          -            -          *          -          -            *          *          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         -%           -%         *%         -%         -%           *%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  439          103        315          292++      296        255        196        260          207        155         54         24          228        139         53         19 
                                 84%          84%        84%          88%        85%        86%        86%        85%          84%        86%        81%        84%          87%        84%        76%        82% 
 
Net: Not 
concerned                        13            1         11            5          5          6          4          4            7          2          4          *            7          4          3          - 
                                  3%           1%         3%           2%         2%         2%         2%         1%           3%         1%         6%         2%           3%         2%         4%         -% 
 
Mean Score                      1.6          1.5        1.6          1.5--      1.5-       1.5--      1.5-       1.5--        1.6        1.5        1.7        1.6          1.6        1.6        1.6        1.6 
Standard deviation              .84          .77        .85          .75        .77        .80        .77        .76          .84        .78        .97        .86          .78        .89        .99        .79 
Standard error                  .05          .08        .05          .05        .05        .06        .06        .05          .07        .07        .14        .17          .06        .08        .14        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 42 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All with concerns related to children and Scams/ fraud 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  546           33 
 
Effective sample                353           19 
 
Total                           522           22 
 
1 - Mildly 
Concerned          (5.0)          6            - 
                                  1%           -% 
 
2                  (4.0)          7            - 
                                  1%           -% 
 
3                  (3.0)         61            4 
                                 12%          19% 
 
4                  (2.0)        136            5 
                                 26%          22% 
 
5 - Very 
Concerned          (1.0)        304           13 
                                 58%          58% 
 
(Never 
Considered this)                  8            - 
                                  2%           -% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  439           17 
                                 84%          81% 
 
Net: Not 
concerned                        13            - 
                                  3%           -% 
 
Mean Score                      1.6          1.6 
Standard deviation              .84          .81 
Standard error                  .05          .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 42 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All with concerns related to children and Scams/ fraud 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  546          327        308        360        195        415        335        239        170        119         47        303         92 
 
Effective sample                353          209        199        233        127        266        218        153        114         78         29        194         59 
 
Total                           522          308        283        340        183        376        309        216        175        111         39        274         90 
 
1 - Mildly 
Concerned          (5.0)          6            2          6c         *-         6+cj       5          5          2          -          1          -          1          - 
                                  1%           1%         2%         *%         3%         1%         1%         1%         -%         1%         -%         *%         -% 
 
2                  (4.0)          7            1-         4          3          -          7          5          1          -          -          -          5          - 
                                  1%           *%         1%         1%         -%         2%         2%         *%         -%         -%         -%         2%         -% 
 
3                  (3.0)         61           38         39         31-        20         44         34         24         20         12          1         30          7 
                                 12%          12%        14%         9%        11%        12%        11%        11%        12%        11%         2%        11%         7% 
 
4                  (2.0)        136           92+        70         90         56         95         82         68         51         33         10         77         20 
                                 26%          30%        25%        26%        31%        25%        27%        31%        29%        30%        24%        28%        22% 
 
5 - Very 
Concerned          (1.0)        304          173        160        208        100        219        176        119        102         63         29        159         63+df 
                                 58%          56%        56%        61%        55%        58%        57%        55%        58%        57%        74%        58%        70% 
 
(Never 
Considered this)                  8            2          4          6          *          6          6          2          2          2          -          2          - 
                                  2%           1%         1%         2%         *%         2%         2%         1%         1%         2%         -%         1%         -% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          *          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  439          265        230        298+       157        314        259        187        153         97         39        236         83b 
                                 84%          86%        81%        88%        86%        84%        84%        87%        87%        87%        98%        86%        93% 
 
Net: Not 
concerned                        13            3-        10g         4-         6         12          9          2          --         1          -          6          - 
                                  3%           1%         4%         1%         3%         3%         3%         1%         -%         1%         -%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 42 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All with concerns related to children and Scams/ fraud 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  546          327        308        360        195        415        335        239        170        119         47        303         92 
 
Effective sample                353          209        199        233        127        266        218        153        114         78         29        194         59 
 
Total                           522          308        283        340        183        376        309        216        175        111         39        274         90 
 
Mean Score                      1.6          1.6i       1.7cik     1.5--      1.7ik      1.6        1.6        1.6i       1.5        1.5        1.3-       1.6        1.4- 
Standard deviation              .84          .77        .92        .72        .91        .86        .86        .76        .70        .74        .50        .79        .62 
Standard error                  .05          .05        .07        .05        .08        .05        .06        .06        .07        .08        .09        .06        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 42 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All with concerns related to children and Scams/ fraud 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  546          405        186        153        134        408        221        309         78        114         55         42        347        383         24         84         27 
 
Effective sample                353          262        121        100         83        269        139        195         49         77         31         28        222        248         13         54         18 
 
Total                           522          372        170        149        112        401        216        273         71        114         43         43        326        357         17         83         25 
 
1 - Mildly 
Concerned          (5.0)          6            4          2          4          -          4          3          6          *          2          -          2          6          5          -          2          - 
                                  1%           1%         1%         3%         -%         1%         2%         2%         *%         2%         -%         4%         2%         1%         -%         3%         -% 
 
2                  (4.0)          7            5          1          *          1          5          2          3          2          *          2m         2          2          2-         -          *          - 
                                  1%           1%         1%         *%         1%         1%         1%         1%         3%         *%         4%         4%         1%         *%         -%         *%         -% 
 
3                  (3.0)         61           41         22         25         20         49         33         33         11         15          8          2         44         44          3         10          7 
                                 12%          11%        13%        17%        18%        12%        15%        12%        16%        13%        18%         4%        14%        12%        21%        12%        28% 
 
4                  (2.0)        136          103h        43h        45H        27        106h        53h        68h         7--       20          8         14         99+Hi      91h         2         24h         6 
                                 26%          28%        25%        30%        24%        26%        25%        25%        10%        17%        19%        32%        30%        26%        14%        29%        26% 
 
5 - Very 
Concerned          (1.0)        304          213        100         73-        62        228        123        159         50cl       75cl       26         24        171--      211         11         44          9 
                                 58%          57%        59%        49%        56%        57%        57%        58%        71%        66%        59%        55%        53%        59%        65%        53%        38% 
 
(Never 
Considered this)                  8            6          2          2          2          8          *          4          -          2          -          *          4          4          -          2          2 
                                  2%           2%         1%         1%         2%         2%         *%         2%         -%         1%         -%         1%         1%         1%         -%         2%         7% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          -          *          *          -          *          * 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         *%         1% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  439          316        144        118         89        334        177        226         57         95         34         37        270        302         13         69         16 
                                 84%          85%        84%        79%        80%        83%        82%        83%        81%        83%        78%        87%        83%        85%        79%        83%        64% 
 
Net: Not 
concerned                        13            9          3          4          1          9          6          9          2          2          2          3          7          7          -          3          - 
                                  3%           2%         2%         3%         1%         2%         3%         3%         3%         2%         4%         8%         2%         2%         -%         3%         -% 
 
Mean Score                      1.6          1.6        1.6        1.8+       1.6        1.6        1.7        1.6        1.5        1.5        1.7        1.7        1.7+       1.6        1.6        1.7        1.9 
Standard deviation              .84          .82        .82        .92        .82        .83        .89        .91        .88        .86        .92       1.01        .86        .84        .84        .92        .86 
Standard error                  .05          .05        .07        .09        .09        .05        .08        .07        .13        .10        .17        .19        .06        .05        .23        .13        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 42 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All with concerns related to children and Scams/ fraud 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  546          294          **         ** 
 
Effective sample                353          184          **         ** 
 
Total                           522          252          **         ** 
 
1 - Mildly 
Concerned          (5.0)          6            2          **         ** 
                                  1%           1%         **         ** 
 
2                  (4.0)          7            3          **         ** 
                                  1%           1%         **         ** 
 
3                  (3.0)         61           29          **         ** 
                                 12%          11%         **         ** 
 
4                  (2.0)        136           62h         **         ** 
                                 26%          24%         **         ** 
 
5 - Very 
Concerned          (1.0)        304          152          **         ** 
                                 58%          60%         **         ** 
 
(Never 
Considered this)                  8            4          **         ** 
                                  2%           2%         **         ** 
 
(Don't know)                      *            *          **         ** 
                                  *%           *%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  439          214          **         ** 
                                 84%          85%         **         ** 
 
Net: Not 
concerned                        13            5          **         ** 
                                  3%           2%         **         ** 
 
Mean Score                      1.6          1.6          **         ** 
Standard deviation              .84          .81          **         ** 
Standard error                  .05          .06          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 43 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with concerns related to children and Private information being made public 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  457          215        242           55         87         82         77         65         66         25          142        159        156          115        145         85        112 
 
Effective sample                293          139        154           36         53         58         53         44         38         13           89        110         94           77         93         56         66 
 
Total                           417          208        209           50         66         82         81         66         49         22          116        163        137          109        128         80        100 
 
1 - Mildly 
Concerned          (5.0)          4            4          -            2          -          -          -          -          -          2            2          -          2            4++        -          -          - 
                                  1%           2%         -%           4%         -%         -%         -%         -%         -%        11%           2%         -%         2%           4%         -%         -%         -% 
 
2                  (4.0)          2            2          *            *          2          *          -          -          -          -            2          *          -            -          2          -          * 
                                  1%           1%         *%           1%         2%         1%         -%         -%         -%         -%           2%         *%         -%           -%         2%         -%         *% 
 
3                  (3.0)         22           11         11            7++BE      -          4          8be        -          2          1            7         12          3            4          8          6          4 
                                  5%           5%         5%          14%         -%         5%         9%         -%         5%         2%           6%         7%         2%           4%         6%         7%         4% 
 
4                  (2.0)         94           40         53            9         18         26         15         12          9          5           27         41         26           33c        33         11         17 
                                 22%          19%        26%          19%        26%        32%        18%        18%        18%        23%          23%        25%        19%          30%        26%        13%        17% 
 
5 - Very 
Concerned          (1.0)        294          150        144           31         47         51         58         54ac       38         14           78        110        106           67-        85         63a        79a 
                                 71%          72%        69%          62%        71%        62%        73%        82%        77%        64%          68%        67%        77%          62%        66%        79%        79% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  388          191        197           40--       65A        78a        73         66+Ad      47         19          105        151        132          101        118         74         95 
                                 93%          92%        95%          81%        98%        94%        91%       100%        95%        87%          91%        92%        96%          92%        92%        93%        96% 
 
Net: Not 
concerned                         7            6          *            2          2          *          -          -          -          2            4          *          2            4          2          -          * 
                                  2%           3%         *%           4%         2%         1%         -%         -%         -%        11%           3%         *%         2%           4%         2%         -%         *% 
 
Mean Score                      1.4          1.4        1.4          1.6+E      1.3        1.4e       1.4        1.2-       1.3        1.7e         1.5        1.4        1.3          1.5+d      1.4        1.3        1.3 
Standard deviation              .71          .81        .59         1.01        .60        .62        .65        .39        .55       1.28          .81        .64        .68          .89        .68        .60        .54 
Standard error                  .04          .07        .05          .17        .08        .08        .09        .06        .09        .35          .09        .06        .07          .10        .07        .08        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 43 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with concerns related to children and Private information being made public 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  457          260        197           52         73         73        153        302          428         27 
 
Effective sample                293          171        123           36         50         49        104        187          269         22 
 
Total                           417          237        180           48         73         70        145        268          376         37 
 
1 - Mildly 
Concerned          (5.0)          4            4          -            -          -          -          -          4            4          - 
                                  1%           2%         -%           -%         -%         -%         -%         2%           1%         -% 
 
2                  (4.0)          2            2          *            -          -          *          *          2            2          - 
                                  1%           1%         *%           -%         -%         1%         *%         1%           1%         -% 
 
3                  (3.0)         22           12         10            2          2          4          6         16           20          2 
                                  5%           5%         5%           4%         2%         5%         4%         6%           5%         6% 
 
4                  (2.0)         94           66+b       28-          15         24+e       26++E      42+        51           78         15 
                                 22%          28%        15%          31%        33%        37%        29%        19%          21%        42% 
 
5 - Very 
Concerned          (1.0)        294          152--      142++A        31         47         40-        97        194c         272         19 
                                 71%          64%        79%          65%        64%        57%        67%        72%          72%        53% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  388          219        169           46         71         66        139        246          350         35 
                                 93%          92%        94%          96%        98%        94%        96%        92%          93%        94% 
 
Net: Not 
concerned                         7            6          *            -          -          *          *          6            7          - 
                                  2%           3%         *%           -%         -%         1%         *%         2%           2%         -% 
 
Mean Score                      1.4          1.5+b      1.3-         1.4        1.4        1.5        1.4        1.4          1.4        1.5 
Standard deviation              .71          .79        .57          .57        .54        .63        .58        .77          .72        .61 
Standard error                  .04          .06        .05          .09        .08        .09        .06        .06          .04        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 643 
Table 43 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with concerns related to children and Private information being made public 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  457           24          **         **        35          **        23          **         **         **        39        116        107          384         73         48         25 
 
Effective sample                293           24          **         **        35          **        23          **         **         **        39        111        106          250         44         29         14 
 
Total                           417           35          **         **        61          **        43          **         **         **         7         34         50          361         56         37         18 
 
1 - Mildly 
Concerned          (5.0)          4            -          **         **         -          **         2          **         **         **         -          -          -            4          -          -          - 
                                  1%           -%         **         **         -%         **         4%         **         **         **         -%         -%         -%           1%         -%         -%         -% 
 
2                  (4.0)          2            -          **         **         -          **         -          **         **         **         -          *          *            2          *          *          - 
                                  1%           -%         **         **         -%         **         -%         **         **         **         -%         1%         1%           1%         1%         1%         -% 
 
3                  (3.0)         22            3          **         **         2          **         2          **         **         **         1d         2          2           19          3          3          - 
                                  5%           8%         **         **         3%         **         4%         **         **         **        13%         7%         4%           5%         6%         9%         -% 
 
4                  (2.0)         94           10          **         **        13k         **        12          **         **         **         2KL        1--        5--         83         10         10          * 
                                 22%          29%         **         **        21%         **        27%         **         **         **        28%         4%        10%          23%        18%        26%         2% 
 
5 - Very 
Concerned          (1.0)        294           22          **         **        46          **        27          **         **         **         4         29++J      42++J       253         41         24         18 
                                 71%          62%         **         **        76%         **        64%         **         **         **        59%        87%        84%          70%        75%        63%        98% 
 
(Never 
Considered this)                  -            -          **         **         -          **         -          **         **         **         -          -          -            -          -          -          - 
                                  -%           -%         **         **         -%         **         -%         **         **         **         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          **         **         -          **         -          **         **         **         -          -          -            -          -          -          - 
                                  -%           -%         **         **         -%         **         -%         **         **         **         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          **         **         -          **         -          **         **         **         -          -          -            -          -          -          - 
                                  -%           -%         **         **         -%         **         -%         **         **         **         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  388           32          **         **        59j         **        39          **         **         **         6         31         47          336         52         33         18 
                                 93%          92%         **         **        97%         **        91%         **         **         **        87%        91%        95%          93%        93%        90%       100% 
 
Net: Not 
concerned                         7            -          **         **         -          **         2          **         **         **         -          *          *            6          *          *          - 
                                  2%           -%         **         **         -%         **         4%         **         **         **         -%         1%         1%           2%         1%         1%         -% 
 
Mean Score                      1.4          1.5          **         **       1.3          **       1.5          **         **         **       1.5bdkL    1.2-       1.2-         1.4        1.3        1.5d       1.0- 
                                                                                                                                    bdkL 
Standard deviation              .71          .65          **         **       .52          **       .93          **         **         **       .77        .63        .57          .72        .62        .71        .16 
Standard error                  .04          .13          **         **       .09          **       .19          **         **         **       .12        .06        .05          .05        .09        .13        .04 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 43 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with concerns related to children and Private information being made public 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  457          199         46        133         40         24          102        237          223        171         63         42          145        177        128          ** 
 
Effective sample                293          139         22         82         22         16           59        147          148        111         34         24           95        115         79          ** 
 
Total                           417          193         32        119         29         23           81        191          205        159         52         35          144        163        102          ** 
 
1 - Mildly 
Concerned          (5.0)          4            2          -          -          -          -            -          2            -          2          2+a        -            4+         -          -          ** 
                                  1%           1%         -%         -%         -%         -%           -%         1%           -%         1%         5%         -%           3%         -%         -%         ** 
 
2                  (4.0)          2            2          -          -          -          *            -          2            -          2          -          -            1          2          -          ** 
                                  1%           1%         -%         -%         -%         2%           -%         1%           -%         1%         -%         -%           1%         1%         -%         ** 
 
3                  (3.0)         22           11          3          3          *          3            1          9           10         11          1          1            3         12          7          ** 
                                  5%           5%        11%         3%         1%        11%           1%         5%           5%         7%         2%         2%           2%         8%         7%         ** 
 
4                  (2.0)         94           43          5         25         14          3           17         38           42         37         14          8           31         36         24          ** 
                                 22%          23%        15%        21%        48%        14%          22%        20%          20%        24%        28%        21%          22%        22%        23%         ** 
 
5 - Very 
Concerned          (1.0)        294          135         24         91         15         17           62        141          154        106         34         27          105        113         72          ** 
                                 71%          70%        74%        76%        51%        74%          77%        74%          75%        67%        66%        76%          73%        69%        70%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  388          178         28        116         28         21           80+       178          196        144         49         35          136        149         95          ** 
                                 93%          93%        89%        97%        99%        88%          99%        93%          95%        90%        93%        98%          94%        92%        93%         ** 
 
Net: Not 
concerned                         7            4          -          -          -          *            -          4            --         4          2a         -            5          2          -          ** 
                                  2%           2%         -%         -%         -%         2%           -%         2%           -%         3%         5%         -%           3%         1%         -%         ** 
 
Mean Score                      1.4          1.4        1.4        1.3        1.5        1.4          1.2        1.4          1.3-       1.5a       1.5        1.3          1.4        1.4        1.4          ** 
Standard deviation              .71          .73        .68        .50        .53        .76          .45        .70          .55        .79        .93        .49          .82        .67        .61          ** 
Standard error                  .04          .06        .14        .06        .11        .19          .06        .06          .05        .07        .16        .10          .08        .06        .07          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 43 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with concerns related to children and Private information being made public 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  457          457        448        393        457          -          421        372        340        367         30          349        274        281        215        101 
 
Effective sample                293          293        286        256        293          -          267        237        216        237         23          225        175        175        133         64 
 
Total                           417          417        405        360        417          -          380        336        302        340         32          316        243        244        183         95 
 
1 - Mildly 
Concerned          (5.0)          4            4          2          2-         4          -            4          4          ---        ---        -            2          2          --         -          2c 
                                  1%           1%         *%         *%         1%         -%           1%         1%         -%         -%         -%           1%         1%         -%         -%         3% 
 
2                  (4.0)          2            2          2          2          2          -            1          1          1          1          -            2          2          1          1          - 
                                  1%           1%         1%         1%         1%         -%           *%         *%         *%         *%         -%           1%         1%         *%         *%         -% 
 
3                  (3.0)         22           22         20         18         22          -           19         17         14         15          3           20         17         13         10          2 
                                  5%           5%         5%         5%         5%         -%           5%         5%         5%         4%         9%           6%         7%         5%         5%         2% 
 
4                  (2.0)         94           94         91         81         94          -           86         72         65         79          8           68         45         55         35         24 
                                 22%          22%        22%        23%        22%         -%          23%        21%        21%        23%        24%          21%        18%        22%        19%        26% 
 
5 - Very 
Concerned          (1.0)        294          294        290        256        294          -          270        242        223        245         21          225        177        176        137         66 
                                 71%          71%        72%        71%        71%         -%          71%        72%        74%        72%        66%          71%        73%        72%        75%        69% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  388          388        381        338        388          -          356        314        288+       324++       29          292        221        231        172         90 
                                 93%          93%        94%        94%        93%         -%          94%        93%        95%        95%        91%          92%        91%        95%        94%        95% 
 
Net: Not 
concerned                         7            7          4          4          7          -            5          5          1--        1--        -            4          4          1-         1          2 
                                  2%           2%         1%         1%         2%         -%           1%         1%         *%         *%         -%           1%         2%         *%         *%         3% 
 
Mean Score                      1.4          1.4        1.4--      1.4        1.4          -          1.4        1.4        1.3--      1.3--      1.4          1.4        1.4        1.3        1.3        1.4 
Standard deviation              .71          .71        .65        .66        .71          -          .69        .71        .57        .57        .67          .69        .73        .59        .59        .77 
Standard error                  .04          .04        .04        .04        .04          -          .04        .05        .04        .04        .14          .05        .05        .04        .05        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 43 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with concerns related to children and Private information being made public 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  457          134        311          303        330        282        210        285          201        157         61         38          205        151         71         30 
 
Effective sample                293           78        206          190        203        177        127        174          126        106         40         23          133         99         45         17 
 
Total                           417          102        298          270        286        249        172        237          185        151         56         25          199        137         60         21 
 
1 - Mildly 
Concerned          (5.0)          4            -          4            2          2          2          2          2            2          -          2          -            2          -          2          - 
                                  1%           -%         1%           1%         1%         1%         1%         1%           1%         -%         3%         -%           1%         -%         3%         -% 
 
2                  (4.0)          2            *          *            *          *          *          *          *            *          2          *          -            *          2          *          - 
                                  1%           *%         *%           *%         *%         *%         *%         *%           *%         1%         1%         -%           *%         1%         1%         -% 
 
3                  (3.0)         22            5         16           10         14          9          9          9            7          9          6          -            9          7          5          2 
                                  5%           4%         5%           4%         5%         4%         5%         4%           4%         6%        10%         -%           5%         5%         8%         8% 
 
4                  (2.0)         94           23         68           51         59         45-        29-        47           40         35         11          8           45c        38C         4--        6 
                                 22%          22%        23%          19%        21%        18%        17%        20%          21%        23%        19%        34%          23%        28%         7%        28% 
 
5 - Very 
Concerned          (1.0)        294           75        209          207++      210        193++      132        177          135        105         38         16          141         91         49         14 
                                 71%          73%        70%          76%        73%        77%        77%        75%          73%        70%        67%        66%          71%        66%        81%        65% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  388           97        278          258+       269        238        161        225          175        140         48         25          187        129         53         20 
                                 93%          95%        93%          95%        94%        95%        93%        95%          95%        93%        86%       100%          94%        94%        88%        92% 
 
Net: Not 
concerned                         7            *          5            3          3          3          3          3            3          2          2          -            3          2          2          - 
                                  2%           *%         2%           1%         1%         1%         2%         1%           2%         1%         4%         -%           1%         1%         4%         -% 
 
Mean Score                      1.4          1.3        1.4          1.3--      1.3        1.3--      1.3        1.3          1.4        1.4        1.5        1.3          1.4        1.4        1.4        1.4 
Standard deviation              .71          .58        .72          .63        .66        .64        .71        .66          .69        .65        .94        .48          .70        .64        .89        .65 
Standard error                  .04          .07        .05          .05        .05        .05        .06        .05          .06        .06        .15        .10          .06        .06        .13        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 43 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with concerns related to children and Private information being made public 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  457           26 
 
Effective sample                293           15 
 
Total                           417           18 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  1%           -% 
 
2                  (4.0)          2            - 
                                  1%           -% 
 
3                  (3.0)         22            2 
                                  5%           9% 
 
4                  (2.0)         94            6 
                                 22%          33% 
 
5 - Very 
Concerned          (1.0)        294           10 
                                 71%          58% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  388           16 
                                 93%          91% 
 
Net: Not 
concerned                         7            - 
                                  2%           -% 
 
Mean Score                      1.4          1.5 
Standard deviation              .71          .68 
Standard error                  .04          .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 43 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with concerns related to children and Private information being made public 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  457          287        269        308        163        342        265        216        152        114         50        256         85 
 
Effective sample                293          185        175        197        109        217        168        138         98         75         29        162         48 
 
Total                           417          265        249        274        157        298        227        189        146        107         37        220         68 
 
1 - Mildly 
Concerned          (5.0)          4            4          2          2          2          ---        -          -          -          -          -          -          - 
                                  1%           2%         1%         1%         1%         -%         -%         -%         -%         -%         -%         -%         -% 
 
2                  (4.0)          2            *          2          1          2          2          2          2          -          -          -          1          - 
                                  1%           *%         1%         *%         1%         1%         1%         1%         -%         -%         -%         *%         -% 
 
3                  (3.0)         22           15         16         14          7         17         14         13          3          5          2          9          1 
                                  5%           6%         6%         5%         4%         6%         6%         7%         2%         4%         4%         4%         1% 
 
4                  (2.0)         94           60         47         69         35         66         50         45         32         24          7         47         15 
                                 22%          22%        19%        25%        23%        22%        22%        24%        22%        22%        20%        21%        22% 
 
5 - Very 
Concerned          (1.0)        294          186        183        188        111        212        161        128        111         78         28        163         52 
                                 71%          70%        73%        68%        71%        71%        71%        68%        76%        73%        76%        74%        76% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  388          246        230        256        146        279        211        174        143+bf     102         35        210         67 
                                 93%          93%        92%        94%        94%        94%        93%        92%        98%        96%        96%        95%        99% 
 
Net: Not 
concerned                         7            5          4          3          3          2          2          2          -          -          -          1          - 
                                  2%           2%         1%         1%         2%         1%         1%         1%         -%         -%         -%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 43 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with concerns related to children and Private information being made public 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  457          287        269        308        163        342        265        216        152        114         50        256         85 
 
Effective sample                293          185        175        197        109        217        168        138         98         75         29        162         48 
 
Total                           417          265        249        274        157        298        227        189        146        107         37        220         68 
 
Mean Score                      1.4          1.4        1.4        1.4        1.4        1.4        1.4        1.4g       1.3-       1.3        1.3        1.3-       1.2 
Standard deviation              .71          .74        .70        .69        .72        .63        .65        .68        .48        .55        .55        .57        .46 
Standard error                  .04          .05        .05        .05        .07        .04        .05        .06        .05        .06        .10        .04        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 43 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with concerns related to children and Private information being made public 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  457          335        166        129        110        344        184        252         67         94         37         40        297        328         23         73          ** 
 
Effective sample                293          214        102         86         67        229        121        163         43         65         23         27        194        213         12         47          ** 
 
Total                           417          290        132        130         84        333        184        222         62         92         35         40        281        301         13         70          ** 
 
1 - Mildly 
Concerned          (5.0)          4            --         -          4+aq       -          2          2          2          -          2a         2          -          4          4          -          2Aq        ** 
                                  1%           -%         -%         3%         -%         1%         1%         1%         -%         2%         7%         -%         1%         1%         -%         3%         ** 
 
2                  (4.0)          2            2          1          2          *          2          2          2          -          1          -          2          2          2          -          -          ** 
                                  1%           1%         1%         1%         1%         1%         1%         1%         -%         1%         -%         5%         1%         1%         -%         -%         ** 
 
3                  (3.0)         22           18         12          6         12++acElm  14         12         16          7          9          3          3         16         17          1          3          ** 
                                  5%           6%         9%         5%        14%         4%         7%         7%        11%        10%         9%         7%         6%         6%         7%         5%         ** 
 
4                  (2.0)         94           67h        28         27         15         80h        37         49h         5-        17          7         12         61h        72h         3         17h         ** 
                                 22%          23%        21%        21%        17%        24%        20%        22%         9%        19%        21%        30%        22%        24%        21%        25%         ** 
 
5 - Very 
Concerned          (1.0)        294          202         92         90         57        234        131        153         49         63         22         23        197        205          9         47          ** 
                                 71%          70%        69%        69%        68%        70%        71%        69%        80%        69%        63%        59%        70%        68%        72%        67%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Net: Concerned                  388          270d       120        117         72--      314d       168        202         55         81-        29         35        258        277         12         64          ** 
                                 93%          93%        91%        90%        85%        94%        91%        91%        89%        88%        84%        89%        92%        92%        93%        92%         ** 
 
Net: Not 
concerned                         7            2          1          6++aq      *          5          4          4          -          3          2          2          7          7          -          2          ** 
                                  2%           1%         1%         5%         1%         1%         2%         2%         -%         3%         7%         5%         2%         2%         -%         3%         ** 
 
Mean Score                      1.4          1.4        1.4        1.5        1.5        1.4        1.4        1.4        1.3        1.5        1.7+       1.6        1.4        1.4        1.4        1.5          ** 
Standard deviation              .71          .64        .68        .91        .76        .67        .75        .74        .67        .86       1.13        .82        .77        .76        .64        .88          ** 
Standard error                  .04          .04        .07        .10        .09        .04        .07        .06        .10        .11        .24        .16        .06        .05        .19        .13          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 43 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with concerns related to children and Private information being made public 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  457          254          **         ** 
 
Effective sample                293          161          **         ** 
 
Total                           417          216          **         ** 
 
1 - Mildly 
Concerned          (5.0)          4            -          **         ** 
                                  1%           -%         **         ** 
 
2                  (4.0)          2            1          **         ** 
                                  1%           *%         **         ** 
 
3                  (3.0)         22           15          **         ** 
                                  5%           7%         **         ** 
 
4                  (2.0)         94           49h         **         ** 
                                 22%          22%         **         ** 
 
5 - Very 
Concerned          (1.0)        294          152          **         ** 
                                 71%          70%         **         ** 
 
(Never 
Considered this)                  -            -          **         ** 
                                  -%           -%         **         ** 
 
(Don't know)                      -            -          **         ** 
                                  -%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  388          201          **         ** 
                                 93%          93%         **         ** 
 
Net: Not 
concerned                         7            1          **         ** 
                                  2%           *%         **         ** 
 
Mean Score                      1.4          1.4          **         ** 
Standard deviation              .71          .63          **         ** 
Standard error                  .04          .05          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 44 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with concerns related to children and Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  414          197        217           54         72         73         66         65         63         21          126        139        149          113        128         81         92 
 
Effective sample                272          129        142           38         47         54         43         43         38         11           84         97         92           77         84         55         57 
 
Total                           389          186        203           54         59         77         63         63         54         20          113        140        137          104        118         75         91 
 
1 - Mildly 
Concerned          (5.0)          4            2          2            *          *          2          -          2          -          -            1          2          2            -          2          2          - 
                                  1%           1%         1%           1%         *%         2%         -%         3%         -%         -%           *%         1%         1%           -%         2%         2%         -% 
 
2                  (4.0)         11            7          4            2          4          3          -          -          2          -            7+         3          2            4          6          1          - 
                                  3%           4%         2%           5%         7%         3%         -%         -%         3%         -%           6%         2%         1%           4%         5%         1%         -% 
 
3                  (3.0)         38           21         17            8          5          7          8          2          6          1           14         15          9           13         12          5          8 
                                 10%          11%         9%          16%         9%         9%        12%         3%        11%         6%          12%        11%         7%          12%        10%         7%         9% 
 
4                  (2.0)         84           35         49           10         14         21         15         10          8          5           25         37         23           32+c       29          9         15 
                                 22%          19%        24%          19%        24%        28%        24%        16%        15%        23%          22%        26%        17%          30%        24%        12%        16% 
 
5 - Very 
Concerned          (1.0)        248          117        131           32         35         44         40         48+c       36         12           67         84         96           55-        68         58+Ab      67a 
                                 64%          63%        64%          60%        59%        57%        63%        77%        67%        59%          60%        60%        71%          53%        57%        77%        73% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          -          -          2            -          -          2            -          2          -          - 
                                  1%           1%         -%           -%         -%         -%         -%         -%         -%        12%           -%         -%         2%           -%         2%         -%         -% 
 
(Don't know)                      2            2          -            -          -          -          -          -          2++        -            -          -          2            -          -          -          2+ 
                                  1%           1%         -%           -%         -%         -%         -%         -%         4%         -%           -%         -%         2%           -%         -%         -%         2% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  332          152        180           42         49         66         55         59         45         16           92        121        119           87         97         67         81 
                                 85%          82%        89%          79%        83%        85%        88%        94%        82%        82%          81%        86%        87%          84%        82%        89%        89% 
 
Net: Not 
concerned                        15            9          6            3          4          4          -          2          2          -            7          4          4            4          8d         3          - 
                                  4%           5%         3%           5%         7%         6%         -%         3%         3%         -%           6%         3%         3%           4%         7%         4%         -% 
 
Mean Score                      1.5          1.6        1.5          1.7        1.7        1.7        1.5        1.4        1.5        1.4          1.7        1.6        1.4          1.7d       1.7d       1.4        1.3- 
Standard deviation              .86          .91        .81          .95        .94        .94        .71        .81        .83        .63          .94        .84        .80          .85        .97        .88        .64 
Standard error                  .05          .08        .07          .15        .14        .13        .11        .12        .13        .20          .10        .09        .08          .10        .11        .12        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 44 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with concerns related to children and Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  414          241        173           48         60         68        139        272          388         24 
 
Effective sample                272          161        111           34         42         48         96        173          252         19 
 
Total                           389          223        167           47         62         70        137        248          352         34 
 
1 - Mildly 
Concerned          (5.0)          4            2          2            2          -          -          2          2            4          - 
                                  1%           1%         1%           3%         -%         -%         1%         1%           1%         -% 
 
2                  (4.0)         11           10          1            -          -          2          2          9           11          - 
                                  3%           5%         1%           -%         -%         3%         2%         4%           3%         -% 
 
3                  (3.0)         38           24         13            5          6          8         17         20           36          2 
                                 10%          11%         8%          10%        10%        11%        13%         8%          10%         6% 
 
4                  (2.0)         84           61+b       24-          13         26++E      25++E      41+e       44-          71         12 
                                 22%          27%        14%          28%        41%        36%        30%        18%          20%        35% 
 
5 - Very 
Concerned          (1.0)        248          123--      125++A        27         30-        35-        75-       169+bcd      226         20 
                                 64%          55%        75%          58%        48%        50%        55%        68%          64%        59% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  1%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
(Don't know)                      2            -          2            -          -          -          -          2            2          - 
                                  1%           -%         1%           -%         -%         -%         -%         1%           1%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  332          184        148           41         56         60        116        213          297         32 
                                 85%          82%        89%          87%        90%        86%        85%        86%          84%        94% 
 
Net: Not 
concerned                        15           12          3            2          -          2          4         11           15          - 
                                  4%           5%         2%           3%         -%         3%         3%         5%           4%         -% 
 
Mean Score                      1.5          1.7++B     1.4--        1.6        1.6        1.7        1.6        1.5          1.6        1.5 
Standard deviation              .86          .91        .75          .93        .67        .80        .85        .87          .89        .62 
Standard error                  .05          .07        .07          .16        .10        .12        .09        .07          .06        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 44 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with concerns related to children and Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  414            **         **         **        32          **         **        24         25         23         29         96        105          342         72         48         24 
 
Effective sample                272            **         **         **        32          **         **        24         25         22         29         92        104          226         46         32         14 
 
Total                           389            **         **         **        56          **         **        40         44         42          5         28         49          329         60         44         16 
 
1 - Mildly 
Concerned          (5.0)          4            **         **         **         -          **         **         -          -          -          -          1          -            4          -          -          - 
                                  1%           **         **         **         -%         **         **         -%         -%         -%         -%         2%         -%           1%         -%         -%         -% 
 
2                  (4.0)         11            **         **         **         -          **         **         5          4          -          -          *          1           11          1          -          1 
                                  3%           **         **         **         -%         **         **        11%         8%         -%         -%         2%         3%           3%         1%         -%         3% 
 
3                  (3.0)         38            **         **         **         5          **         **         5          5          -          *          3          2           30          8          5          2 
                                 10%           **         **         **         9%         **         **        12%        12%         -%        10%        11%         5%           9%        13%        12%        15% 
 
4                  (2.0)         84            **         **         **         8          **         **         7          8         17          1          2--        6-          72         13          8          4 
                                 22%           **         **         **        15%         **         **        16%        19%        42%        28%         6%        12%          22%        21%        19%        27% 
 
5 - Very 
Concerned          (1.0)        248            **         **         **        40          **         **        22         27         24          3         22++       39++        208         39         30          9 
                                 64%           **         **         **        72%         **         **        54%        61%        58%        63%        80%        81%          63%        65%        69%        55% 
 
(Never 
Considered this)                  2            **         **         **         -          **         **         2          -          -          -          -          -            2          -          -          - 
                                  1%           **         **         **         -%         **         **         6%         -%         -%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      2            **         **         **         2++        **         **         -          -          -          -          -          -            2          -          -          - 
                                  1%           **         **         **         4%         **         **         -%         -%         -%         -%         -%         -%           1%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         **         -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  332            **         **         **        49          **         **        28         35         42          5         24         45          280         52         39         13 
                                 85%           **         **         **        87%         **         **        71%        80%       100%        90%        86%        92%          85%        86%        88%        82% 
 
Net: Not 
concerned                        15            **         **         **         -          **         **         5          4          -          -          1          1           15          1          -          1 
                                  4%           **         **         **         -%         **         **        11%         8%         -%         -%         3%         3%           4%         1%         -%         3% 
 
Mean Score                      1.5            **         **         **       1.3          **         **       1.8l       1.7        1.4        1.5        1.4        1.3--        1.6        1.5        1.4        1.7 
                                            dikL                                                    diL 
Standard deviation              .86            **         **         **       .65          **         **      1.08        .98        .50        .75        .89        .70          .88        .75        .70        .87 
Standard error                  .05            **         **         **       .12          **         **       .23        .20        .11        .14        .09        .07          .06        .11        .12        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 44 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with concerns related to children and Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  414          185         36        120         36         23           76        226          210        145         59         40          127        165        114          ** 
 
Effective sample                272          130         21         77         20         15           45        144          141         98         34         24           86        109         72          ** 
 
Total                           389          175         30        118         28         22           54        189          196        138         55         32          132        153         96          ** 
 
1 - Mildly 
Concerned          (5.0)          4            2          2          -          -          -            -          2            2          -          2          2            3          *          *          ** 
                                  1%           1%         6%         -%         -%         -%           -%         1%           1%         -%         3%         6%           3%         *%         *%         ** 
 
2                  (4.0)         11            6          2          1          -          -            -          8            7          4          -          -            4          5          2          ** 
                                  3%           4%         6%         1%         -%         -%           -%         4%           4%         3%         -%         -%           3%         3%         2%         ** 
 
3                  (3.0)         38           20          3         11          1          4            3         26+          22         14          1          1            9         24+c        5          ** 
                                 10%          11%         9%         9%         2%        17%           6%        14%          11%        10%         3%         2%           7%        15%         5%         ** 
 
4                  (2.0)         84           39          9         21          8          4            8         36           48         25         11          3           21         31         32++a       ** 
                                 22%          22%        28%        18%        29%        18%          14%        19%          24%        18%        20%        10%          16%        20%        33%         ** 
 
5 - Very 
Concerned          (1.0)        248          108         15         81         19         14           41        114          117         94         36         24           95+        91         57          ** 
                                 64%          62%        51%        68%        69%        65%          76%        60%          60%        68%        66%        75%          72%        59%        59%         ** 
 
(Never 
Considered this)                  2            -          -          2          -          -            -          2            -          -          2++a       2            -          -          -          ** 
                                  1%           -%         -%         2%         -%         -%           -%         1%           -%         -%         4%         7%           -%         -%         -%         ** 
 
(Don't know)                      2            -          -          2          -          -            2++b       -            -          -          2++a       -            -          2          -          ** 
                                  1%           -%         -%         2%         -%         -%           4%         -%           -%         -%         4%         -%           -%         1%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  332          147         24        101         27         18           48        150-         165        120         47         27          115        122-        89b         ** 
                                 85%          84%        79%        86%        98%        83%          90%        80%          84%        87%        86%        85%          88%        80%        92%         ** 
 
Net: Not 
concerned                        15            8          4          1          -          -            -         11            9          4          2          2            7          5          3          ** 
                                  4%           5%        12%         1%         -%         -%           -%         6%           5%         3%         3%         6%           5%         3%         3%         ** 
 
Mean Score                      1.5          1.6        1.9c       1.4        1.3        1.5          1.3-       1.7+a        1.6        1.5        1.4        1.4          1.5        1.6        1.5          ** 
Standard deviation              .86          .91       1.19        .71        .52        .78          .57        .96          .90        .80        .87       1.03          .94        .88        .73          ** 
Standard error                  .05          .08        .26        .08        .12        .20          .09        .08          .08        .08        .15        .21          .10        .08        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 44 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with concerns related to children and Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  414          414        406        357        414          -          377        333        304        331         29          305        250        241        187         99 
 
Effective sample                272          272        265        233        272          -          249        217        200        223         19          201        163        154        118         64 
 
Total                           389          389        379        329        389          -          358        313        285        325         25          281        224        214        164         94 
 
1 - Mildly 
Concerned          (5.0)          4            4          2          2          4          -            4          2          4          4          -            4          2          4          3          * 
                                  1%           1%         *%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         2%         2%         *% 
 
2                  (4.0)         11           11         11          8         11          -           10         10          6          9          -           11          9          7          3          - 
                                  3%           3%         3%         2%         3%         -%           3%         3%         2%         3%         -%           4%         4%         3%         2%         -% 
 
3                  (3.0)         38           38         38         35         38          -           36         30         30         31          2           34+        31+e       29+e       24+e        4 
                                 10%          10%        10%        11%        10%         -%          10%        10%        10%         9%         7%          12%        14%        13%        15%         4% 
 
4                  (2.0)         84           84         81         74         84          -           81         72         57         75          3           58         47         42         32         22 
                                 22%          22%        21%        23%        22%         -%          23%        23%        20%        23%        11%          21%        21%        20%        20%        24% 
 
5 - Very 
Concerned          (1.0)        248          248        243        207        248          -          225        197        186        205         19          172        136        130        101         65 
                                 64%          64%        64%        63%        64%         -%          63%        63%        65%        63%        74%          61%        60%        61%        62%        69% 
 
(Never 
Considered this)                  2            2          2          ---        2          -            -          ---        --         ---        2            2          -          2          -          - 
                                  1%           1%         1%         -%         1%         -%           -%         -%         -%         -%         9%           1%         -%         1%         -%         -% 
 
(Don't know)                      2            2          2          2          2          -            2          2          2          2          -            -          -          -          -          2+a 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           -%         -%         -%         -%         2% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  332          332        324        282        332          -          307        269        244        279         21          230-       182-       173-       134         88+abcd 
                                 85%          85%        85%        86%        85%         -%          86%        86%        85%        86%        84%          82%        81%        81%        82%        93% 
 
Net: Not 
concerned                        15           15         13         10         15          -           14         11         10         13          -           15         11         10          6          * 
                                  4%           4%         3%         3%         4%         -%           4%         4%         3%         4%         -%           5%         5%         5%         4%         *% 
 
Mean Score                      1.5          1.5        1.5        1.5        1.5          -          1.6        1.5        1.5        1.6        1.3          1.6+e      1.6+e      1.6e       1.6e       1.3- 
Standard deviation              .86          .86        .83        .83        .86          -          .86        .84        .87        .87        .59          .94        .92        .95        .94        .60 
Standard error                  .05          .05        .05        .05        .05          -          .05        .06        .06        .06        .14          .07        .07        .08        .09        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 44 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with concerns related to children and Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  414          119        285          265        289        245        192        247          176        140         58         40          193        125         63         33 
 
Effective sample                272           73        191          172        184        155        121        155          113         97         39         24          130         84         41         19 
 
Total                           389          101        273          250        260        219        166        216          169        140         53         28          197        115         55         22 
 
1 - Mildly 
Concerned          (5.0)          4            -          4            2          2          4          2          2            2          2          -          -            *          3+         *          - 
                                  1%           -%         1%           1%         1%         2%         1%         1%           1%         1%         -%         -%           *%         3%         1%         -% 
 
2                  (4.0)         11            5          4-           3-         6          3          2          3            4          5          2          -            6          4          *          2 
                                  3%           5%         2%           1%         2%         1%         1%         2%           3%         3%         4%         -%           3%         3%         1%         7% 
 
3                  (3.0)         38           10         27           17-        19         13-        12         23           12         17          7          3           16         17          4          1 
                                 10%          10%        10%           7%         8%         6%         7%        11%           7%        12%        13%        10%           8%        15%         8%         3% 
 
4                  (2.0)         84           19         63           50         53         42         26-        42           30         33         18a         4           43         32c         6          3 
                                 22%          19%        23%          20%        21%        19%        16%        19%          17%        24%        33%        15%          22%        28%        12%        12% 
 
5 - Very 
Concerned          (1.0)        248           67        170          176++      176+       156++      123++      143          116c        84         27         21          128b        59--       43+B       17 
                                 64%          66%        62%          71%        68%        71%        74%        66%          69%        60%        50%        75%          65%        51%        79%        78% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  1%           -%         1%           -%         -%         -%         -%         -%           1%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      2            -          2            2          2          2          2          2            2          -          -          -            2          -          -          - 
                                  1%           -%         1%           1%         1%         1%         1%         1%           1%         -%         -%         -%           1%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  332           86        233          226++      230+       198++      149        185          146        116         45         25          171         91         50         20 
                                 85%          84%        85%          90%        88%        90%        90%        86%          87%        83%        84%        90%          87%        79%        91%        90% 
 
Net: Not 
concerned                        15            5          8            5-         8          6          4          5            6          7          2          -            6          7          1          2 
                                  4%           5%         3%           2%         3%         3%         2%         2%           4%         5%         4%         -%           3%         6%         1%         7% 
 
Mean Score                      1.5          1.5        1.5          1.4--      1.5-       1.4--      1.4--      1.5          1.5        1.6        1.7        1.4          1.5        1.8++aC    1.3        1.4 
Standard deviation              .86          .88        .85          .74        .80        .80        .76        .82          .84        .92        .83        .67          .78       1.01        .71        .86 
Standard error                  .05          .10        .06          .06        .06        .06        .07        .07          .08        .09        .13        .14          .07        .11        .11        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 658 
Table 44 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with concerns related to children and Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  414           29 
 
Effective sample                272           17 
 
Total                           389           20 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  1%           -% 
 
2                  (4.0)         11            2 
                                  3%           8% 
 
3                  (3.0)         38            1 
                                 10%           3% 
 
4                  (2.0)         84            3 
                                 22%          13% 
 
5 - Very 
Concerned          (1.0)        248           15 
                                 64%          77% 
 
(Never 
Considered this)                  2            - 
                                  1%           -% 
 
(Don't know)                      2            - 
                                  1%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  332           18 
                                 85%          89% 
 
Net: Not 
concerned                        15            2 
                                  4%           8% 
 
Mean Score                      1.5          1.4 
Standard deviation              .86          .90 
Standard error                  .05          .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 44 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with concerns related to children and Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  414          246        250        278        152        315        251        201        142        101         41        249         83 
 
Effective sample                272          163        170        185        105        209        165        135         95         69         25        163         51 
 
Total                           389          239        240        263        153        290        221        185        147         99         34        224         74 
 
1 - Mildly 
Concerned          (5.0)          4            2          4          2          2          4          4          *          2          -          -          2          * 
                                  1%           1%         2%         1%         1%         1%         2%         *%         1%         -%         -%         1%         *% 
 
2                  (4.0)         11            7          7          5          5          8          6          9g         --         2          -          8          4g 
                                  3%           3%         3%         2%         3%         3%         3%         5%         -%         2%         -%         3%         5% 
 
3                  (3.0)         38           22         28         24         15         27         22         22         12          8          1         28          9 
                                 10%           9%        12%         9%        10%         9%        10%        12%         8%         8%         3%        13%        12% 
 
4                  (2.0)         84           57         57         65         35         71         50         42         44+        30          9         56         14 
                                 22%          24%        24%        25%        23%        24%        23%        23%        30%        30%        25%        25%        19% 
 
5 - Very 
Concerned          (1.0)        248          151        144        168         96        180        139        112         89         59         25        131-        47 
                                 64%          63%        60%        64%        63%        62%        63%        61%        61%        60%        72%        58%        64% 
 
(Never 
Considered this)                  2            -          -          -          -          --         -          -          -          -          -          -          - 
                                  1%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      2            -          -          -          -          --         -          -          -          -          -          -          - 
                                  1%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  332          208        201        232+       131        250        189        155        133         89         33        187         61 
                                 85%          87%        84%        88%        85%        86%        86%        83%        90%        90%        97%        83%        83% 
 
Net: Not 
concerned                        15            9         11          7          7         12         10          9          2          2          -         10          4 
                                  4%           4%         5%         3%         5%         4%         5%         5%         1%         2%         -%         4%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 44 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with concerns related to children and Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  414          246        250        278        152        315        251        201        142        101         41        249         83 
 
Effective sample                272          163        170        185        105        209        165        135         95         69         25        163         51 
 
Total                           389          239        240        263        153        290        221        185        147         99         34        224         74 
 
Mean Score                      1.5          1.5        1.6+       1.5        1.6        1.6        1.6        1.6        1.5        1.5        1.3        1.6+       1.6 
Standard deviation              .86          .84        .92        .81        .91        .88        .91        .88        .74        .73        .54        .89        .91 
Standard error                  .05          .07        .07        .06        .09        .06        .07        .08        .08        .09        .11        .07        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 44 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with concerns related to children and Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  414          305        148        127         94        323        166        240         58         82         39         35        281        300         21         75          ** 
 
Effective sample                272          202         99         85         61        216        108        158         37         57         24         24        187        202         12         48          ** 
 
Total                           389          276        134        127         80        317        166        218         52         81         34         35        276        286         14         68          ** 
 
1 - Mildly 
Concerned          (5.0)          4            2          4+         *          -          4          *          4          2          2          -          -          4          4          -          2          ** 
                                  1%           1%         3%         *%         -%         1%         *%         2%         3%         2%         -%         -%         1%         1%         -%         3%         ** 
 
2                  (4.0)         11            9          6          5          4         11          7          9          *          2          -          5          9          9          -          -          ** 
                                  3%           3%         5%         4%         5%         3%         4%         4%         1%         3%         -%        13%         3%         3%         -%         -%         ** 
 
3                  (3.0)         38           25         14         13         11         33         13         25          4          7          6          5         32         33          1         12          ** 
                                 10%           9%        11%        10%        14%        10%         8%        12%         8%         8%        17%        14%        12%        11%         4%        17%         ** 
 
4                  (2.0)         84           65         32         34         11         70         40         43          6         23          5         11         66         69          2         17          ** 
                                 22%          24%        24%        27%        14%        22%        24%        20%        12%        28%        15%        30%        24%        24%        18%        25%         ** 
 
5 - Very 
Concerned          (1.0)        248          174         78         74         53        194        106        137         39         47         23         15        162--      171-        11         38          ** 
                                 64%          63%        58%        58%        67%        61%        64%        63%        75%        59%        68%        43%        59%        60%        78%        56%         ** 
 
(Never 
Considered this)                  2            -          -          -          -          2          -          -          -          -          -          -          --         --         -          -          ** 
                                  1%           -%         -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
(Don't know)                      2            -          -          -          -          2          -          -          -          -          -          -          2          --         -          -          ** 
                                  1%           -%         -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Net: Concerned                  332          239        110        108         65        264        146        180         45         70         28         26        228        240         13         55          ** 
                                 85%          87%        82%        86%        81%        83%        88%        82%        88%        87%        83%        73%        83%        84%        96%        80%         ** 
 
Net: Not 
concerned                        15           12         10+         5          4         15          7         13+         2          4          -          5         13         13          -          2          ** 
                                  4%           4%         7%         4%         5%         5%         4%         6%         4%         5%         -%        13%         5%         5%         -%         3%         ** 
 
Mean Score                      1.5          1.6        1.7+       1.6        1.6        1.6+       1.5        1.6        1.5        1.6        1.5        2.0+afns   1.6++      1.6++      1.3        1.7          ** 
Standard deviation              .86          .86       1.02        .84        .92        .91        .83        .96        .95        .92        .78       1.06        .92        .91        .55        .94          ** 
Standard error                  .05          .06        .10        .09        .12        .06        .08        .08        .16        .12        .16        .22        .07        .06        .16        .14          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 44 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with concerns related to children and Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  414          243          **         ** 
 
Effective sample                272          159          **         ** 
 
Total                           389          216          **         ** 
 
1 - Mildly 
Concerned          (5.0)          4            2          **         ** 
                                  1%           1%         **         ** 
 
2                  (4.0)         11            7          **         ** 
                                  3%           3%         **         ** 
 
3                  (3.0)         38           27          **         ** 
                                 10%          12%         **         ** 
 
4                  (2.0)         84           44          **         ** 
                                 22%          20%         **         ** 
 
5 - Very 
Concerned          (1.0)        248          135          **         ** 
                                 64%          63%         **         ** 
 
(Never 
Considered this)                  2            -          **         ** 
                                  1%           -%         **         ** 
 
(Don't know)                      2            -          **         ** 
                                  1%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  332          179          **         ** 
                                 85%          83%         **         ** 
 
Net: Not 
concerned                        15           10          **         ** 
                                  4%           5%         **         ** 
 
Mean Score                      1.5          1.6          **         ** 
                                                          s 
Standard deviation              .86          .91          **         ** 
Standard error                  .05          .07          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 45 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All with concerns related to children and Spending too much time online 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  704          298        406           76        115        136        118        115         92         52          191        254        259          174        226        144        160 
 
Effective sample                446          190        257           50         73         94         80         74         52         30          122        174        153          118        145         91         93 
 
Total                           659          289        370           74         92        132        119        109         71         61          166        251        242          174        206        130        148 
 
1 - Mildly 
Concerned          (5.0)         10            8          2            2          2          *          2          *          1          2            4          2          4            4          3          3          - 
                                  2%           3%         1%           3%         2%         *%         1%         *%         2%         4%           2%         1%         2%           2%         2%         2%         -% 
 
2                  (4.0)         11            6          5            *          4          2          1          *          -          3            4          3          3            1          7          -          3 
                                  2%           2%         1%           *%         4%         1%         1%         *%         -%         5%           2%         1%         1%           1%         3%         -%         2% 
 
3                  (3.0)         94           34         60           15         17         17         17         10         13          4           31         35         28           22         35         15         21 
                                 14%          12%        16%          20%        18%        13%        14%        10%        19%         6%          19%        14%        11%          13%        17%        12%        14% 
 
4                  (2.0)        189           88        101           13         24         49+a       34         30         16         23           37         84a        68           50         57         36         45 
                                 29%          30%        27%          18%        26%        37%        29%        27%        22%        38%          22%        33%        28%          29%        28%        28%        31% 
 
5 - Very 
Concerned          (1.0)        354          154        200           42         46         63         65         69         40         29           88        128        138           96        102         75         80 
                                 54%          53%        54%          57%        50%        48%        54%        63%        57%        47%          53%        51%        57%          55%        50%        58%        54% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         2            -          2            2++        -          -          -          -          -          -            2          -          -            -          2          -          - 
                                  *%           -%         *%           2%         -%         -%         -%         -%         -%         -%           1%         -%         -%           -%         1%         -%         -% 
 
Net: Concerned                  543          242        301           55         70        112         99         99ab       56         52          125-       211        207a         147        159        112        125 
                                 82%          84%        81%          75%        76%        85%        83%        90%        79%        85%          75%        84%        85%          84%        77%        86%        84% 
 
Net: Not 
concerned                        21           13          7            2          5e         2          3          *          1          6+e          8          5          8            5         10          3          3 
                                  3%           5%         2%           3%         6%         2%         3%         *%         2%         9%           5%         2%         3%           3%         5%         2%         2% 
 
Mean Score                      1.7          1.7        1.7          1.7        1.8e       1.7        1.7        1.5-       1.7        1.8          1.8        1.7        1.6          1.7        1.8        1.6        1.6 
Standard deviation              .88          .94        .84         1.00        .99        .77        .87        .69        .93       1.04          .99        .82        .87          .89        .95        .86        .79 
Standard error                  .04          .07        .05          .14        .12        .08        .10        .08        .13        .19          .09        .06        .07          .08        .08        .09        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 45 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All with concerns related to children and Spending too much time online 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  704          400        304           92        127        126        258        442          652         50 
 
Effective sample                446          263        183           60         87         80        169        275          401         44 
 
Total                           659          381        278           83        121        109        231        422          582         73 
 
1 - Mildly 
Concerned          (5.0)         10            7          3            -          *          -          *         10           10          - 
                                  2%           2%         1%           -%         *%         -%         *%         2%           2%         -% 
 
2                  (4.0)         11            8          3            *          *          5+         5          6            9          2 
                                  2%           2%         1%           *%         *%         4%         2%         1%           2%         2% 
 
3                  (3.0)         94           58         36           17         18         18         41         53           84          8 
                                 14%          15%        13%          20%        15%        16%        18%        12%          14%        11% 
 
4                  (2.0)        189          107         82           25         47+e       33         80+       109          165         25 
                                 29%          28%        29%          30%        39%        30%        34%        26%          28%        34% 
 
5 - Very 
Concerned          (1.0)        354          199        155           41         56         54        105--      243+d        315         37 
                                 54%          52%        56%          49%        46%        49%        45%        58%          54%        51% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         2            2          -            -          -          -          -          2            ---        2++A 
                                  *%           *%         -%           -%         -%         -%         -%         *%           -%         2% 
 
Net: Concerned                  543          306        237           66        103         87        185        352          479         62 
                                 82%          80%        85%          79%        85%        80%        80%        84%          82%        84% 
 
Net: Not 
concerned                        21           15          6            *          1          5          5         15           19          2 
                                  3%           4%         2%           *%         1%         4%         2%         4%           3%         2% 
 
Mean Score                      1.7          1.7        1.6          1.7        1.7        1.8        1.8        1.6          1.7        1.6 
Standard deviation              .88          .93        .82          .80        .75        .88        .83        .91          .90        .77 
Standard error                  .04          .06        .06          .10        .08        .10        .06        .06          .04        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 45 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All with concerns related to children and Spending too much time online 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  704           26         41         37         45         26         26         36         37         41        113        127        149          585        119         83         36 
 
Effective sample                446           25         40         36         44         26         25         35         37         40        112        123        148          380         67         48         20 
 
Total                           659           38         71         59         79         35         49         62         67         73         20         37         69          566         92         67         25 
 
1 - Mildly 
Concerned          (5.0)         10            -          -          -          -          -          2          7++bcdhikl -          -          *          *          *            9          1          *          * 
                                  2%           -%         -%         -%         -%         -%         4%        12%         -%         -%         1%         1%         1%           2%         1%         *%         2% 
 
2                  (4.0)         11            -          -          1          -          -          -          2          4+         2          *          *          1           10          *          -          * 
                                  2%           -%         -%         2%         -%         -%         -%         3%         6%         2%         2%         1%         2%           2%         *%         -%         1% 
 
3                  (3.0)         94            4         16kl        5         13          8          6         10         14k         5          4+ciKL     3-         6           82         12          8          4 
                                 14%          11%        22%         8%        17%        22%        12%        16%        22%         7%        22%         7%         9%          14%        13%        12%        17% 
 
4                  (2.0)        189           17          7--       20B        20         10         17         30++BdhJKl 14         26Bk        4b         7-        18b         160         29         20          9 
                                 29%          44%        10%        35%        25%        27%        34%        48%        21%        36%        22%        19%        26%          28%        31%        29%        36% 
 
5 - Very 
Concerned          (1.0)        354           17         49+G       32G        47G        18         25         13--       33g        40G        11G        26++GhJ    43+G        303         51         40         11 
                                 54%          45%        68%        55%        59%        51%        50%        22%        49%        55%        54%        72%        63%          53%        55%        59%        44% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         2            -          -          -          -          -          -          -          2++        -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         3%         -%         -%         -%         -%           *%         -%         -%         -% 
 
Net: Concerned                  543           34         55         53ghj      66         28         41         44-        47-        66ghj      15         33+GHJ     61ghJ       463         80         59         20 
                                 82%          89%        78%        90%        83%        78%        85%        70%        70%        91%        75%        91%        89%          82%        86%        88%        80% 
 
Net: Not 
concerned                        21            -          -          1          -          -          2          9++bDkl    4          2          1bd        1          1           20          1          *          1 
                                  3%           -%         -%         2%         -%         -%         4%        14%         6%         2%         3%         2%         2%           4%         1%         *%         2% 
 
Mean Score                      1.7          1.7        1.5        1.6        1.6        1.7        1.7        2.3        1.8kl      1.6        1.8Kl      1.4--      1.5-         1.7        1.6        1.5        1.8 
                                                                                                        ++aBCDefIJ 
                                                                                                                KL 
Standard deviation              .88          .67        .84        .75        .76        .81        .94       1.19        .99        .73        .96        .76        .78          .90        .77        .72        .88 
Standard error                  .04          .13        .13        .12        .11        .16        .19        .20        .17        .11        .09        .07        .06          .05        .09        .10        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 45 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All with concerns related to children and Spending too much time online 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  704          282         88        204         60         41          119        400          321        261        121         71          231        274        188          ** 
 
Effective sample                446          193         45        134         31         25           70        243          216        168         63         38          153        176        114          ** 
 
Total                           659          262         63        216         43         38          104        332          308        251         99         55          244        255        150          ** 
 
1 - Mildly 
Concerned          (5.0)         10            6          -          4          -          -            2          8            3          5          2          2            4          3          3          ** 
                                  2%           2%         -%         2%         -%         -%           2%         2%           1%         2%         2%         4%           2%         1%         2%         ** 
 
2                  (4.0)         11            4          *          5          *          -            3          8            2          8+a        1          1            7          2          2          ** 
                                  2%           1%         1%         2%         *%         -%           3%         2%           1%         3%         1%         1%           3%         1%         1%         ** 
 
3                  (3.0)         94           43          7         31          6          3           13         52           38         49+acd      7          3           34         36         24          ** 
                                 14%          16%        12%        15%        14%         7%          13%        16%          12%        19%         7%         5%          14%        14%        16%         ** 
 
4                  (2.0)        189           81         24         56         11          7           36         85          102         62         25         11           67         74         47          ** 
                                 29%          31%        38%        26%        25%        19%          34%        26%          33%        25%        25%        21%          27%        29%        32%         ** 
 
5 - Very 
Concerned          (1.0)        354          127         31        119         26         28           50        180          163        127         64         38b         132        140         73          ** 
                                 54%          48%        50%        55%        61%        74%          49%        54%          53%        51%        65%        69%          54%        55%        49%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         2            2          -          -          -          -            -          -            2          -          -          -            -          -          2+         ** 
                                  *%           1%         -%         -%         -%         -%           -%         -%           1%         -%         -%         -%           -%         -%         1%         ** 
 
Net: Concerned                  543          208         55        175         37         35           86        265          265B       189--       89b        49          200        214        120          ** 
                                 82%          79%        88%        81%        86%        93%          83%        80%          86%        75%        90%        90%          82%        84%        80%         ** 
 
Net: Not 
concerned                        21            9          *          9          *          -            4         16+           4-        13+a        3          3           11          5          5          ** 
                                  3%           4%         1%         4%         *%         -%           4%         5%           1%         5%         3%         6%           4%         2%         3%         ** 
 
Mean Score                      1.7          1.8e       1.6        1.7        1.5        1.3-         1.7        1.7          1.6        1.8+ac     1.5        1.5          1.7        1.6        1.7          ** 
Standard deviation              .88          .92        .72        .94        .75        .61          .90        .97          .78        .99        .86        .98          .93        .84        .90          ** 
Standard error                  .04          .07        .11        .08        .14        .12          .11        .06          .05        .08        .11        .16          .08        .06        .08          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 45 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All with concerns related to children and Spending too much time online 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  704          704        663        384        443          -          644        510        454        516         48          507        380        367        271        180 
 
Effective sample                446          446        421        252        287          -          409        323        297        332         31          322        239        228        160        113 
 
Total                           659          659        618        362        415          -          608        478        444        489         40          467        341        322        222        174 
 
1 - Mildly 
Concerned          (5.0)         10           10          6          4          4          -            8          5          5          7          -            7          6          1-         2          3 
                                  2%           2%         1%         1%         1%         -%           1%         1%         1%         1%         -%           2%         2%         *%         1%         2% 
 
2                  (4.0)         11           11         10          2-         2-         -           10          9          7          6          *            5          5          2          3          5 
                                  2%           2%         2%         1%         *%         -%           2%         2%         2%         1%         *%           1%         2%         1%         2%         3% 
 
3                  (3.0)         94           94         86         51         58          -           84         68         65         70          9           71         54         57+        35         23 
                                 14%          14%        14%        14%        14%         -%          14%        14%        15%        14%        23%          15%        16%        18%        16%        13% 
 
4                  (2.0)        189          189        185         95        113          -          179        146        129        140         10          129         92         93         69         52 
                                 29%          29%        30%        26%        27%         -%          29%        31%        29%        29%        24%          28%        27%        29%        31%        30% 
 
5 - Very 
Concerned          (1.0)        354          354        330        209        237          -          324        248        240        267         21          252        182        170        113         91 
                                 54%          54%        53%        58%        57%         -%          53%        52%        54%        55%        52%          54%        53%        53%        51%        52% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         2            2          2          2          2          -            2          2          -          -          -            2          2          -          -          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         -%         -%         -%           *%         *%         -%         -%         -% 
 
Net: Concerned                  543          543        515        303        350          -          504        394        368        407         31          382        274        262        182        143 
                                 82%          82%        83%        84%        84%         -%          83%        82%        83%        83%        76%          82%        81%        81%        82%        82% 
 
Net: Not 
concerned                        21           21         16          6-         6--        -           19         15         11         12          *           13         11          3--        5          8c 
                                  3%           3%         3%         2%         1%         -%           3%         3%         3%         3%         *%           3%         3%         1%         2%         5% 
 
Mean Score                      1.7          1.7        1.7        1.6-       1.6-         -          1.7        1.7        1.7        1.7        1.7          1.7        1.7        1.7        1.7        1.7 
Standard deviation              .88          .88        .84        .83        .81          -          .88        .86        .85        .86        .84          .88        .91        .80        .84        .92 
Standard error                  .04          .04        .04        .05        .05          -          .04        .05        .05        .05        .15          .05        .06        .05        .07        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 45 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All with concerns related to children and Spending too much time online 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  704          164        521          441        485        405        302        419          351        232         76         45          362        209         89         44 
 
Effective sample                446           96        338          284        306        259        190        263          217        151         51         28          236        132         55         25 
 
Total                           659          132        502          426        455        385        280        386          330        220         73         36          365        187         74         33 
 
1 - Mildly 
Concerned          (5.0)         10            2          6            3          4          4          3          3            2          4          4+a        -            3          3          4+a        - 
                                  2%           2%         1%           1%         1%         1%         1%         1%           1%         2%         5%         -%           1%         2%         5%         -% 
 
2                  (4.0)         11            *         10            4          5          4          2          4            7          4          -          -            5          6          -          * 
                                  2%           *%         2%           1%         1%         1%         1%         1%           2%         2%         -%         -%           1%         3%         -%         1% 
 
3                  (3.0)         94           11         82+          52         64         45         42         54           40         38         12          3           45         28         16          5 
                                 14%           9%        16%          12%        14%        12%        15%        14%          12%        17%        16%         9%          12%        15%        21%        15% 
 
4                  (2.0)        189           36        148          116        123        102         64-       100           88         66         28          8          105         61c        13         10 
                                 29%          28%        29%          27%        27%        26%        23%        26%          27%        30%        38%        23%          29%        33%        17%        29% 
 
5 - Very 
Concerned          (1.0)        354           82b       254-         249++      257        229++      168+       223+         193+c      106         30-        25          206         89         40         18 
                                 54%          62%        51%          58%        56%        59%        60%        58%          59%        48%        41%        68%          57%        48%        54%        55% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         2            -          2            2          2          2          -          2            -          2          -          -            -          -          2++a       - 
                                  *%           -%         *%           *%         *%         *%         -%         *%           -%         1%         -%         -%           -%         -%         2%         -% 
 
Net: Concerned                  543          118+b      402-         365+       380        330+       232        323          281        172         57         33          311c       150         53-        28 
                                 82%          90%        80%          86%        83%        86%        83%        84%          85%        78%        78%        91%          85%        80%        72%        84% 
 
Net: Not 
concerned                        21            2         17            7-        10          8          5          7            9          8          4          -            8          9          4          * 
                                  3%           2%         3%           2%         2%         2%         2%         2%           3%         4%         5%         -%           2%         5%         5%         1% 
 
Mean Score                      1.7          1.5-       1.7+a        1.6--      1.6-       1.6--      1.6        1.6-         1.6-       1.8ad      1.9ad      1.4          1.6        1.8        1.8        1.6 
Standard deviation              .88          .80        .89          .80        .84        .81        .85        .83          .83        .92       1.02        .66          .82        .93       1.10        .77 
Standard error                  .04          .08        .05          .05        .05        .05        .06        .05          .06        .08        .14        .12          .05        .08        .15        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 45 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All with concerns related to children and Spending too much time online 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  704           35 
 
Effective sample                446           21 
 
Total                           659           27 
 
1 - Mildly 
Concerned          (5.0)         10            - 
                                  2%           -% 
 
2                  (4.0)         11            - 
                                  2%           -% 
 
3                  (3.0)         94            5 
                                 14%          19% 
 
4                  (2.0)        189            8 
                                 29%          29% 
 
5 - Very 
Concerned          (1.0)        354           14 
                                 54%          53% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         2            - 
                                  *%           -% 
 
Net: Concerned                  543           22 
                                 82%          81% 
 
Net: Not 
concerned                        21            - 
                                  3%           -% 
 
Mean Score                      1.7          1.7 
Standard deviation              .88          .79 
Standard error                  .04          .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 670 
Table 45 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All with concerns related to children and Spending too much time online 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  704          395        368        461        208        515        403        307        198        134         55        365         97 
 
Effective sample                446          253        231        294        129        326        263        192        136         90         37        234         60 
 
Total                           659          375        325        431        184        460        367        268        209        128         50        336         87 
 
1 - Mildly 
Concerned          (5.0)         10            2          4          1--        3          6          8cj        2          2          *          -          *-         - 
                                  2%           1%         1%         *%         2%         1%         2%         1%         1%         *%         -%         *%         -% 
 
2                  (4.0)         11            5          4          8          2          7          4          2          2          -          -          2          - 
                                  2%           1%         1%         2%         1%         2%         1%         1%         1%         -%         -%         1%         -% 
 
3                  (3.0)         94           45         57+        61         24         71         59         49+        24         20          6         51          9 
                                 14%          12%        18%        14%        13%        15%        16%        18%        12%        16%        13%        15%        11% 
 
4                  (2.0)        189          120         90        131         59        132        100         92+        64         40         13         99         31 
                                 29%          32%        28%        30%        32%        29%        27%        34%        31%        31%        25%        29%        36% 
 
5 - Very 
Concerned          (1.0)        354          201        167        228         96        243        194        122--      117         66         31        182         46 
                                 54%          53%        52%        53%        52%        53%        53%        45%        56%        51%        62%        54%        53% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         2            2          2          2          -          2          2          2          -          2+         -          -          - 
                                  *%           *%         1%         *%         -%         *%         *%         1%         -%         1%         -%         -%         -% 
 
Net: Concerned                  543          321+       257        359        155        375        294        214        181        106         44        281         78 
                                 82%          86%        79%        83%        84%        81%        80%        80%        86%        83%        87%        84%        89% 
 
Net: Not 
concerned                        21            7          9          9          6         13         12          4          4          *          -          3--        - 
                                  3%           2%         3%         2%         3%         3%         3%         2%         2%         *%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 45 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All with concerns related to children and Spending too much time online 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  704          395        368        461        208        515        403        307        198        134         55        365         97 
 
Effective sample                446          253        231        294        129        326        263        192        136         90         37        234         60 
 
Total                           659          375        325        431        184        460        367        268        209        128         50        336         87 
 
Mean Score                      1.7          1.6        1.7        1.7        1.7        1.7        1.7        1.8        1.6        1.6        1.5        1.6        1.6 
Standard deviation              .88          .79        .89        .81        .88        .88        .93        .83        .81        .77        .71        .77        .68 
Standard error                  .04          .05        .06        .05        .08        .05        .06        .06        .07        .08        .12        .05        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 45 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All with concerns related to children and Spending too much time online 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  704          512        241        187        170        535        264        404        108        144         70         44        444        487         31        118         33 
 
Effective sample                446          325        155        124        105        349        167        258         70         94         40         29        292        311         17         78         17 
 
Total                           659          460        212        187        145        518        258        365        104        133         61         41        430        445         21        117         23 
 
1 - Mildly 
Concerned          (5.0)         10            8          4          5          3          7          5          6          -          3          3+o        2          6          6          -          -          - 
                                  2%           2%         2%         3%         2%         1%         2%         2%         -%         2%         5%         4%         1%         1%         -%         -%         -% 
 
2                  (4.0)         11            6          5f         *          2          8          --         7          1          2          -          -          4          7          *          1          2 
                                  2%           1%         2%         *%         2%         2%         -%         2%         1%         2%         -%         -%         1%         2%         1%         1%         7% 
 
3                  (3.0)         94           66         34         40++       24         79         37         56         17         22          9          7         68         67          1         18          3 
                                 14%          14%        16%        22%        16%        15%        14%        15%        16%        16%        15%        16%        16%        15%         6%        15%        12% 
 
4                  (2.0)        189          133         53         65d        30-       157d        89+d      118d        32         31         17         10        133d       135d        10         30          8 
                                 29%          29%        25%        35%        20%        30%        35%        32%        30%        23%        28%        25%        31%        30%        48%        25%        35% 
 
5 - Very 
Concerned          (1.0)        354          245c       115c        75--       85C       264-c      126        177-        54         73c        31         23        218c       227c        10         67c         9 
                                 54%          53%        54%        40%        59%        51%        49%        48%        52%        55%        51%        55%        51%        51%        45%        57%        39% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         2            2          2          2          2+         2          -          2          -          2+         -          -          2          2          -          2+         2 
                                  *%           *%         1%         1%         1%         *%         -%         *%         -%         1%         -%         -%         *%         *%         -%         1%         7% 
 
Net: Concerned                  543          378        168        140--      115        422        215        295         86        104         48         33        351        362         20         97         17 
                                 82%          82%        79%        75%        79%        81%        83%        81%        83%        78%        79%        80%        82%        81%        93%        83%        74% 
 
Net: Not 
concerned                        21           14          9          5          5         15          5         13          1          5          3          2         10         14          *          1          2 
                                  3%           3%         4%         3%         3%         3%         2%         3%         1%         4%         5%         4%         2%         3%         1%         1%         7% 
 
Mean Score                      1.7          1.7        1.7        1.9++aoq   1.7        1.7        1.7        1.8        1.7        1.7        1.8        1.7        1.7        1.7        1.6        1.6        1.9 
Standard deviation              .88          .89        .95        .92        .93        .88        .86        .90        .78        .97       1.06       1.00        .86        .88        .65        .78        .93 
Standard error                  .04          .05        .08        .08        .09        .05        .07        .06        .09        .10        .17        .19        .05        .05        .16        .09        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 45 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All with concerns related to children and Spending too much time online 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  704          380          **        24 
 
Effective sample                446          246          **        14 
 
Total                           659          344          **        19 
 
1 - Mildly 
Concerned          (5.0)         10            4          **         - 
                                  2%           1%         **         -% 
 
2                  (4.0)         11            4          **         1 
                                  2%           1%         **         3% 
 
3                  (3.0)         94           59          **         3 
                                 14%          17%         **        13% 
 
4                  (2.0)        189           92          **         3 
                                 29%          27%         **        16% 
 
5 - Very 
Concerned          (1.0)        354          183c         **        13 
                                 54%          53%         **        67% 
 
(Never 
Considered this)                  -            -          **         - 
                                  -%           -%         **         -% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         2            2          **         - 
                                  *%           *%         **         -% 
 
Net: Concerned                  543          275          **        16 
                                 82%          80%         **        83% 
 
Net: Not 
concerned                        21            8          **         1 
                                  3%           2%         **         3% 
 
Mean Score                      1.7          1.7          **       1.5 
Standard deviation              .88          .87          **       .87 
Standard error                  .04          .06          **       .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 46 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with concerns related to children and Spending too much money online/ spending money you did not mean to 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  381          178        203           49         72         68         59         56         53         24          121        127        133           93        120         80         88 
 
Effective sample                235          109        126           32         45         46         36         35         30         14           77         82         77           62         73         51         50 
 
Total                           333          158        175           47         56         65         52         49         39         26          103        116        114           87        100         69         77 
 
1 - Mildly 
Concerned          (5.0)          4            4          *            2          2          *          -          -          -          -            4+         *          -            2          2          *          * 
                                  1%           2%         *%           5%         3%         1%         -%         -%         -%         -%           4%         *%         -%           2%         2%         1%         1% 
 
2                  (4.0)          9            3          6            1          3          1          *          2          *          2            4          1          4            3          *          2          3 
                                  3%           2%         3%           1%         6%         1%         1%         3%         *%         8%           4%         1%         3%           4%         *%         3%         4% 
 
3                  (3.0)         49           20         29           13+e        7          9         14+e        3          1          3           20c        22c         7--         12         18         12          7 
                                 15%          13%        17%          28%        13%        13%        26%         7%         2%        11%          20%        19%         6%          14%        18%        17%        10% 
 
4                  (2.0)         81           36         46            4-        13         21a        12         13          7         12           17         33         31           22         27         16         17 
                                 24%          23%        26%           9%        23%        32%        23%        26%        17%        46%          17%        28%        27%          25%        27%        23%        22% 
 
5 - Very 
Concerned          (1.0)        188           93         94           27         31         32         25         32         31          9           58         58         72           46         54         39         49 
                                 56%          59%        54%          58%        55%        50%        49%        64%        81%        34%          56%        50%        63%          53%        54%        57%        63% 
 
(Never 
Considered this)                  2            2          -            -          -          2+         -          -          -          -            -          2          -            2          -          -          - 
                                  1%           1%         -%           -%         -%         3%         -%         -%         -%         -%           -%         2%         -%           2%         -%         -%         -% 
 
(Don't know)                      *            *          *            *          -          -          -          -          -          *            *          -          *            -          -          -          * 
                                  *%           *%         *%           *%         -%         -%         -%         -%         -%         1%           *%         -%         *%           -%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  269          129        140           31-        44         53         38         44a        38         21           75-        91        103++Ab       68         81         55         65 
                                 81%          82%        80%          66%        79%        82%        73%        90%        98%        80%          73%        78%        90%          78%        80%        80%        85% 
 
Net: Not 
concerned                        13            7          6            3          5          1          *          2          *          2            8b         1          4            5          2          3          4 
                                  4%           4%         4%           6%         9%         2%         1%         3%         *%         8%           7%         1%         3%           6%         2%         4%         5% 
 
Mean Score                      1.7          1.6        1.7          1.9F       1.8F       1.7F       1.8F       1.5        1.2--      1.9F         1.8c       1.7        1.5-         1.7        1.7        1.7        1.6 
Standard deviation              .91          .95        .88         1.15       1.07        .81        .87        .77        .49        .90         1.10        .83        .76          .98        .88        .91        .89 
Standard error                  .06          .09        .08          .20        .16        .12        .14        .13        .09        .25          .13        .09        .09          .13        .10        .13        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 46 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with concerns related to children and Spending too much money online/ spending money you did not mean to 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  381          213        168           45         64         64        130        249          357         23 
 
Effective sample                235          135        101           28         41         40         82        151          214         21 
 
Total                           333          187        146           37         58         57        112        219          294         38 
 
1 - Mildly 
Concerned          (5.0)          4            3          1            -          -          -          -          4            4          - 
                                  1%           2%         1%           -%         -%         -%         -%         2%           1%         -% 
 
2                  (4.0)          9            3          5            -          1          2          3          6            9          - 
                                  3%           2%         4%           -%         1%         4%         3%         3%           3%         -% 
 
3                  (3.0)         49           30         19            6          8          7         18         31           44          5 
                                 15%          16%        13%          17%        14%        11%        16%        14%          15%        13% 
 
4                  (2.0)         81           49         33            6         20         17         29         52           71          8 
                                 24%          26%        22%          15%        35%        30%        26%        24%          24%        22% 
 
5 - Very 
Concerned          (1.0)        188          100         88           25         29         29         60        125          163         24 
                                 56%          53%        60%          68%        50%        51%        54%        57%          56%        64% 
 
(Never 
Considered this)                  2            2          -            -          -          2+e        2          -            2          - 
                                  1%           1%         -%           -%         -%         3%         2%         -%           1%         -% 
 
(Don't know)                      *            -          *            -          -          -          -          *            *          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  269          148        121           31         49         47         89        177          235         33 
                                 81%          79%        82%          83%        85%        82%        80%        81%          80%        87% 
 
Net: Not 
concerned                        13            7          6            -          1          2          3         10           13          - 
                                  4%           4%         4%           -%         1%         4%         3%         5%           4%         -% 
 
Mean Score                      1.7          1.7        1.6          1.5        1.7        1.7        1.7        1.7          1.7        1.5 
Standard deviation              .91          .93        .89          .77        .77        .84        .84        .95          .93        .73 
Standard error                  .06          .08        .09          .15        .12        .13        .09        .08          .06        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 46 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with concerns related to children and Spending too much money online/ spending money you did not mean to 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  381            **         **         **        23          **         **        21         22          **        48         85         98          312         69         45         24 
 
Effective sample                235            **         **         **        23          **         **        20         22          **        47         81         97          197         39         25         14 
 
Total                           333            **         **         **        41          **         **        35         40          **         8         25         46          281         53         35         18 
 
1 - Mildly 
Concerned          (5.0)          4            **         **         **         -          **         **         2          -          **         -          *          *            4          -          -          - 
                                  1%           **         **         **         -%         **         **         4%         -%         **         -%         2%         1%           1%         -%         -%         -% 
 
2                  (4.0)          9            **         **         **         -          **         **         2          -          **         1l         1          1            8          1          *          * 
                                  3%           **         **         **         -%         **         **         5%         -%         **         6%         3%         1%           3%         1%         1%         1% 
 
3                  (3.0)         49            **         **         **         9          **         **         6         10          **         1          2          5           46          3          1          2 
                                 15%           **         **         **        22%         **         **        17%        26%         **        11%         8%        11%          17%         6%         3%        11% 
 
4                  (2.0)         81            **         **         **         7          **         **        15         10          **         3K         2--       10k          66         15          6          9 
                                 24%           **         **         **        16%         **         **        41%        26%         **        33%         9%        21%          23%        29%        18%        51% 
 
5 - Very 
Concerned          (1.0)        188            **         **         **        25          **         **        12         17          **         4         19++J      30j         154         34         27          7 
                                 56%           **         **         **        62%         **         **        33%        43%         **        46%        78%        66%          55%        64%        78%        36% 
 
(Never 
Considered this)                  2            **         **         **         -          **         **         -          2          **         -          -          -            2          -          -          - 
                                  1%           **         **         **         -%         **         **         -%         5%         **         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      *            **         **         **         -          **         **         -          -          **         *++kL      -          -            *          -          -          - 
                                  *%           **         **         **         -%         **         **         -%         -%         **         4%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         **         -          -          **         -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         **         -%         -%         **         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  269            **         **         **        32          **         **        26         28          **         7         22         40          220-        49+a       33         16 
                                 81%           **         **         **        78%         **         **        74%        69%         **        79%        87%        87%          78%        93%        96%        87% 
 
Net: Not 
concerned                        13            **         **         **         -          **         **         3          -          **         1          1          1           12          1          *          * 
                                  4%           **         **         **         -%         **         **         9%         -%         **         6%         5%         2%           4%         1%         1%         1% 
 
Mean Score                      1.7            **         **         **       1.6          **         **       2.1+cekl   1.8c         **       1.8ck      1.4-       1.5          1.7c       1.4        1.3-       1.8c 
                                            cekl                                                     ck 
Standard deviation              .91            **         **         **       .83          **         **      1.05        .85          **       .95        .92        .82          .94        .67        .59        .71 
Standard error                  .06            **         **         **       .18          **         **       .23        .19          **       .14        .10        .08          .07        .11        .12        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 46 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with concerns related to children and Spending too much money online/ spending money you did not mean to 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  381          176         47         90         35         24           66        218          188        135         58         36          108        150        114          ** 
 
Effective sample                235          122         21         56         19         14           38        130          123         83         29         19           68         95         69          ** 
 
Total                           333          164         25         86         27         22           49        171          172        118         43         25           97        139         90          ** 
 
1 - Mildly 
Concerned          (5.0)          4            4          -          -          -          -            -          4            *          4+         -          -            2          2          *          ** 
                                  1%           3%         -%         -%         -%         -%           -%         2%           *%         3%         -%         -%           2%         1%         *%         ** 
 
2                  (4.0)          9            4          3          2          -          -            3          6            4          4          *          *            *          6          2          ** 
                                  3%           3%        11%         2%         -%         -%           6%         3%           2%         4%         1%         1%           *%         4%         3%         ** 
 
3                  (3.0)         49           25          3         15          2          4            8         26           29         17          3          2           13         12-        22++B       ** 
                                 15%          15%        11%        18%         9%        17%          16%        15%          17%        14%         8%         9%          13%         9%        24%         ** 
 
4                  (2.0)         81           38          8         19          7          2            8         37           38         27         16          9           18         45+a       18          ** 
                                 24%          23%        32%        22%        25%         9%          16%        21%          22%        23%        36%        34%          18%        32%        20%         ** 
 
5 - Very 
Concerned          (1.0)        188           92         10         50         18         16           30         97           98         66         24         14           63         73         47          ** 
                                 56%          56%        38%        58%        66%        73%          62%        57%          57%        56%        55%        55%          65%        52%        52%         ** 
 
(Never 
Considered this)                  2            -          2          -          -          -            -          2            2          -          -          -            -          2          -          ** 
                                  1%           -%         7%         -%         -%         -%           -%         1%           1%         -%         -%         -%           -%         1%         -%         ** 
 
(Don't know)                      *            -          *          -          -          *            *          *            -          *          *          *            *          -          -          ** 
                                  *%           -%         1%         -%         -%         1%           *%         *%           -%         *%         *%         1%           *%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  269          130         18         69         24         18           38        134          136         93         39         22           81        118         65-         ** 
                                 81%          79%        70%        81%        91%        82%          78%        78%          79%        79%        91%        89%          84%        85%        73%         ** 
 
Net: Not 
concerned                        13            8          3          2          -          -            3          9            5          8          *          *            3          8          3          ** 
                                  4%           5%        11%         2%         -%         -%           6%         5%           3%         7%         1%         1%           3%         5%         3%         ** 
 
Mean Score                      1.7          1.7        2.0        1.6        1.4        1.4          1.6        1.7          1.7        1.7        1.5        1.6          1.6        1.7        1.8          ** 
Standard deviation              .91          .99       1.03        .84        .67        .79          .95        .99          .87       1.04        .68        .71          .91        .89        .93          ** 
Standard error                  .06          .09        .23        .11        .16        .21          .15        .09          .08        .11        .13        .16          .11        .09        .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 46 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with concerns related to children and Spending too much money online/ spending money you did not mean to 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  381          381        376        292        319          -          347        302        264        295         27          286        225        218        172         86 
 
Effective sample                235          235        232        185        203          -          212        184        166        185         19          176        141        133        102         54 
 
Total                           333          333        329        261        287          -          303        263        239        263         25          247        202        184        143         76 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          4          4          -            3          3          ---        1-         -            4          4          1          *          - 
                                  1%           1%         1%         2%         1%         -%           1%         1%         -%         *%         -%           2%         2%         *%         *%         -% 
 
2                  (4.0)          9            9          9          6          6          -            7          6          6          6          2            7          4          6          6          2 
                                  3%           3%         3%         2%         2%         -%           2%         2%         3%         2%         6%           3%         2%         4%         4%         3% 
 
3                  (3.0)         49           49         49         40         42          -           48         38         35         41          2           46++e      39+E       35+E       28e         3- 
                                 15%          15%        15%        15%        15%         -%          16%        14%        14%        15%         7%          19%        19%        19%        19%         4% 
 
4                  (2.0)         81           81         81         64         70          -           75         69         60         65          5           58         43         47         36         20 
                                 24%          24%        25%        24%        24%         -%          25%        26%        25%        25%        21%          23%        21%        26%        25%        26% 
 
5 - Very 
Concerned          (1.0)        188          188        185        145        162          -          168        145        137        148         17          131        110         92-        72         51cd 
                                 56%          56%        56%        56%        57%         -%          55%        55%        57%        56%        66%          53%        55%        50%        50%        67% 
 
(Never 
Considered this)                  2            2          2          2          2          -            2          2          2          2          -            2          2          2          -          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         -%         -% 
 
(Don't know)                      *            *          *          *          *          -            *          *          -          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  269          269        265        208        233          -          243        214        197        213         22          189--      153-       139-       108         71++ABCD 
                                 81%          81%        81%        80%        81%         -%          80%        81%        82%        81%        87%          76%        76%        76%        76%        93% 
 
Net: Not 
concerned                        13           13         12         11         11          -           10          9          6          7          2           11          8          7          7          2 
                                  4%           4%         4%         4%         4%         -%           3%         3%         3%         3%         6%           4%         4%         4%         5%         3% 
 
Mean Score                      1.7          1.7        1.7        1.7        1.7          -          1.7        1.7        1.6        1.6        1.5          1.8+e      1.7e       1.8e       1.8e       1.4- 
Standard deviation              .91          .91        .91        .93        .91          -          .89        .89        .83        .85        .88          .96        .97        .92        .93        .71 
Standard error                  .06          .06        .06        .07        .06          -          .06        .07        .06        .06        .20          .07        .08        .08        .09        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 46 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with concerns related to children and Spending too much money online/ spending money you did not mean to 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  381          126        247          251        264        231        172        237          166        128         54         33          174        116         55         36 
 
Effective sample                235           72        157          153        160        140        104        140           97         85         36         19          108         75         34         20 
 
Total                           333           99        222          218        225        197        140        187          142        119         52         21          163        100         47         23 
 
1 - Mildly 
Concerned          (5.0)          4            *          2            *-         *-         *          -          -            -          2          2a         *            -          2          3+A        - 
                                  1%           *%         1%           *%         *%         *%         -%         -%           -%         1%         4%         2%           -%         2%         6%         -% 
 
2                  (4.0)          9            2          7            1--        4          2          *          3            4          2          -          2            4          4          -          * 
                                  3%           2%         3%           *%         2%         1%         *%         1%           3%         2%         -%         9%           3%         4%         -%         1% 
 
3                  (3.0)         49           22+b       25-          20--       31         24         21         21           16         18         12          2           17         18          9          6 
                                 15%          23%        11%           9%        14%        12%        15%        11%          11%        16%        24%        12%          10%        18%        19%        25% 
 
4                  (2.0)         81           16         62           53         45-        36--       23-        38           34         29         13          5           49+c       25          5-         3 
                                 24%          16%        28%          24%        20%        18%        16%        20%          24%        24%        25%        24%          30%        25%        10%        12% 
 
5 - Very 
Concerned          (1.0)        188           58        123          144++      143++      134++       96++      126++         85         67         24         11           90         52         31         15 
                                 56%          58%        55%          66%        63%        68%        69%        67%          60%        57%        47%        54%          56%        52%        66%        62% 
 
(Never 
Considered this)                  2            -          2            -          2          -          -          -            2          -          -          -            2          -          -          - 
                                  1%           -%         1%           -%         1%         -%         -%         -%           1%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      *            -          *            -          -          -          -          -            *          *          -          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         *%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  269           74        186          197++      188        170+       119        164++        119         96         37         16          140         76         36         17 
                                 81%          75%        84%          90%        84%        86%        85%        87%          84%        81%        72%        78%          86%        77%        75%        74% 
 
Net: Not 
concerned                        13            3          9            1--        5-         3-         *-         3-           4          4          2          2            4          6          3          * 
                                  4%           3%         4%           1%         2%         1%         *%         1%           3%         3%         4%        11%           3%         6%         6%         1% 
 
Mean Score                      1.7          1.7        1.6          1.4--      1.5--      1.5--      1.5--      1.5--        1.6        1.7        1.9        1.8          1.6        1.8        1.7        1.6 
Standard deviation              .91          .92        .88          .69        .81        .77        .75        .75          .82        .90       1.05       1.10          .78        .98       1.14        .91 
Standard error                  .06          .11        .07          .06        .06        .07        .07        .06          .08        .10        .18        .25          .08        .11        .19        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 46 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with concerns related to children and Spending too much money online/ spending money you did not mean to 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  381           29 
 
Effective sample                235           16 
 
Total                           333           18 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  1%           -% 
 
2                  (4.0)          9            * 
                                  3%           1% 
 
3                  (3.0)         49            6 
                                 15%          30% 
 
4                  (2.0)         81            3 
                                 24%          15% 
 
5 - Very 
Concerned          (1.0)        188           10 
                                 56%          53% 
 
(Never 
Considered this)                  2            - 
                                  1%           -% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  269           13 
                                 81%          68% 
 
Net: Not 
concerned                        13            * 
                                  4%           1% 
 
Mean Score                      1.7          1.8 
Standard deviation              .91          .95 
Standard error                  .06          .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 46 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with concerns related to children and Spending too much money online/ spending money you did not mean to 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  381          239        232        262        140        288        226        194        128         98         43        217         77 
 
Effective sample                235          152        144        162         92        178        143        122         83         64         26        132         46 
 
Total                           333          221        198        232        134        240        193        169        124         91         33        182         66 
 
1 - Mildly 
Concerned          (5.0)          4            2          4          1          3          2          2          2          -          *          -          *          - 
                                  1%           1%         2%         *%         2%         1%         1%         1%         -%         1%         -%         *%         -% 
 
2                  (4.0)          9            7          7          5          3          6          6          6          3          3          1          5          1 
                                  3%           3%         4%         2%         2%         3%         3%         3%         3%         4%         2%         3%         1% 
 
3                  (3.0)         49           34         37+        28         25         41         35         27         12         13          7         30          8 
                                 15%          16%        19%        12%        19%        17%        18%        16%         9%        15%        20%        17%        12% 
 
4                  (2.0)         81           59         39         64         33         51         42         41         37         31+be       7         48         17 
                                 24%          27%        20%        28%        24%        21%        22%        24%        30%        34%        22%        26%        26% 
 
5 - Very 
Concerned          (1.0)        188          116        111        133         70        138        107         92         72         43         19         97         39 
                                 56%          53%        56%        57%        52%        57%        56%        54%        58%        47%        56%        53%        58% 
 
(Never 
Considered this)                  2            2          -          2          -          2          -          2          -          -          -          2          2+ 
                                  1%           1%         -%         1%         -%         1%         -%         1%         -%         -%         -%         1%         3% 
 
(Don't know)                      *            -          -          *          *          *          *          -          -          -          -          -          - 
                                  *%           -%         -%         *%         *%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  269          175        150-       197+b      103        189        149        133        109+b       74         26        145         56 
                                 81%          79%        76%        85%        77%        79%        77%        78%        88%        81%        79%        79%        84% 
 
Net: Not 
concerned                        13           10         11          5          6          9          9          8          3          4          1          5          1 
                                  4%           4%         5%         2%         4%         4%         5%         5%         3%         4%         2%         3%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 46 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with concerns related to children and Spending too much money online/ spending money you did not mean to 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  381          239        232        262        140        288        226        194        128         98         43        217         77 
 
Effective sample                235          152        144        162         92        178        143        122         83         64         26        132         46 
 
Total                           333          221        198        232        134        240        193        169        124         91         33        182         66 
 
Mean Score                      1.7          1.7        1.8        1.6-       1.8        1.7        1.7        1.7        1.6        1.8        1.7        1.7        1.5 
Standard deviation              .91          .92       1.00        .81        .99        .92        .96        .94        .78        .88        .86        .86        .75 
Standard error                  .06          .07        .08        .06        .10        .07        .08        .09        .09        .11        .17        .08        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 46 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with concerns related to children and Spending too much money online/ spending money you did not mean to 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  381          283        129        108         89        279        149        218         55         76         33         32        236        270          **        70          ** 
 
Effective sample                235          174         81         75         52        180         95        134         32         47         19         23        152        171          **        44          ** 
 
Total                           333          237        110        117         71        262        146        184         46         67         28         34        221        239          **        67          ** 
 
1 - Mildly 
Concerned          (5.0)          4            2          *          3          *          2          4          4          -          2          -          2          4          4          **         -          ** 
                                  1%           1%         *%         3%         1%         1%         3%         2%         -%         3%         -%         5%         2%         2%         **         -%         ** 
 
2                  (4.0)          9            6          2          4          2          8          4          3          *          2          2          2          7          4          **         2          ** 
                                  3%           3%         1%         3%         3%         3%         3%         2%         *%         3%         8%         5%         3%         2%         **         3%         ** 
 
3                  (3.0)         49           37         25+        26+        15         44         27         28          8         16          3          4         39         40          **        10          ** 
                                 15%          16%        22%        23%        21%        17%        18%        15%        18%        24%        12%        12%        18%        17%         **        15%         ** 
 
4                  (2.0)         81           59         27         34         13         74++q      40         41          8         11         11          9         57         57          **        21          ** 
                                 24%          25%        24%        29%        19%        28%        27%        23%        17%        16%        38%        28%        26%        24%         **        31%         ** 
 
5 - Very 
Concerned          (1.0)        188          130c        57         48--       40        132--       70-       105c        30c        37         12         15        112-       133c         **        34          ** 
                                 56%          55%        52%        41%        56%        50%        48%        57%        64%        54%        41%        45%        51%        56%         **        50%         ** 
 
(Never 
Considered this)                  2            2          -          2          -          2          2          2          -          -          -          2          2          2          **         -          ** 
                                  1%           1%         -%         2%         -%         1%         1%         1%         -%         -%         -%         5%         1%         1%         **         -%         ** 
 
(Don't know)                      *            *          -          -          *          *          -          *          -          -          -          -          *          *          **         *          ** 
                                  *%           *%         -%         -%         *%         *%         -%         *%         -%         -%         -%         -%         *%         *%         **         *%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: Concerned                  269          190         84         82--       53        205        110        146         38         48-        22         25        169-       189          **        55          ** 
                                 81%          80%        76%        70%        75%        78%        75%        80%        82%        71%        79%        73%        77%        79%         **        81%         ** 
 
Net: Not 
concerned                        13            9          2          7          3         10          8          7          *          4          2          3         10          8          **         2          ** 
                                  4%           4%         2%         6%         4%         4%         5%         4%         *%         6%         8%        10%         5%         3%         **         3%         ** 
 
Mean Score                      1.7          1.7        1.7        2.0++aghms 1.7        1.8++      1.8+       1.7        1.5        1.8        1.9        1.9        1.8+       1.7          **       1.7          ** 
Standard deviation              .91          .90        .88       1.02        .94        .91       1.00        .95        .80       1.07        .94       1.13        .96        .92          **       .84          ** 
Standard error                  .06          .07        .10        .12        .13        .07        .10        .08        .14        .16        .22        .24        .08        .07          **       .13          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 46 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with concerns related to children and Spending too much money online/ spending money you did not mean to 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  381          210          **         ** 
 
Effective sample                235          130          **         ** 
 
Total                           333          174          **         ** 
 
1 - Mildly 
Concerned          (5.0)          4            *          **         ** 
                                  1%           *%         **         ** 
 
2                  (4.0)          9            5          **         ** 
                                  3%           3%         **         ** 
 
3                  (3.0)         49           37++        **         ** 
                                 15%          21%         **         ** 
 
4                  (2.0)         81           31-         **         ** 
                                 24%          18%         **         ** 
 
5 - Very 
Concerned          (1.0)        188           98c         **         ** 
                                 56%          56%         **         ** 
 
(Never 
Considered this)                  2            2          **         ** 
                                  1%           1%         **         ** 
 
(Don't know)                      *            -          **         ** 
                                  *%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  269          129-         **         ** 
                                 81%          74%         **         ** 
 
Net: Not 
concerned                        13            5          **         ** 
                                  4%           3%         **         ** 
 
Mean Score                      1.7          1.7          **         ** 
                                                          s 
Standard deviation              .91          .92          **         ** 
Standard error                  .06          .08          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 47 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All with concerns related to children and Other 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   71           23         48            **         **         **         **         **         **         **          22         24         25            **         **         **        26 
 
Effective sample                 46           17         30            **         **         **         **         **         **         **          14         14         19            **         **         **        18 
 
Total                            76           33         43            **         **         **         **         **         **         **          21         20         36            **         **         **        32 
 
1 - Mildly 
Concerned          (5.0)          4            2          2            **         **         **         **         **         **         **           2          2          -            **         **         **         4 
                                  5%           6%         4%           **         **         **         **         **         **         **          10%        10%         -%           **         **         **        13% 
 
2                  (4.0)          2            2          *            **         **         **         **         **         **         **           -          *          2            **         **         **         * 
                                  2%           5%         *%           **         **         **         **         **         **         **           -%         1%         5%           **         **         **         *% 
 
3                  (3.0)          4            4          1            **         **         **         **         **         **         **           *          *          4            **         **         **         4 
                                  6%          11%         1%           **         **         **         **         **         **         **           1%         2%        10%           **         **         **        12% 
 
4                  (2.0)         10            2          9            **         **         **         **         **         **         **           5          2          3            **         **         **         2 
                                 14%           6%        20%           **         **         **         **         **         **         **          25%         9%        10%           **         **         **         6% 
 
5 - Very 
Concerned          (1.0)         49           22         27            **         **         **         **         **         **         **          12         12         25            **         **         **        18 
                                 64%          67%        62%           **         **         **         **         **         **         **          57%        59%        70%           **         **         **        58% 
 
(Never 
Considered this)                  7            2          5            **         **         **         **         **         **         **           2          4          2            **         **         **         3 
                                  9%           5%        13%           **         **         **         **         **         **         **           7%        20%         5%           **         **         **        11% 
 
(Don't know)                      -            -          -            **         **         **         **         **         **         **           -          -          -            **         **         **         - 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         -%           **         **         **         -% 
 
(Refused)                         -            -          -            **         **         **         **         **         **         **           -          -          -            **         **         **         - 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         -%           **         **         **         -% 
 
Net: Concerned                   59           24         35            **         **         **         **         **         **         **          17         13         29            **         **         **        20 
                                 77%          72%        81%           **         **         **         **         **         **         **          82%        68%        80%           **         **         **        64% 
 
Net: Not 
concerned                         6            4          2            **         **         **         **         **         **         **           2          2          2            **         **         **         4 
                                  8%          11%         5%           **         **         **         **         **         **         **          10%        10%         5%           **         **         **        13% 
 
Mean Score                      1.6          1.7        1.5            **         **         **         **         **         **         **         1.7        1.7        1.5            **         **         **       1.9 
Standard deviation             1.11         1.27        .96            **         **         **         **         **         **         **        1.27       1.37        .88            **         **         **      1.47 
Standard error                  .17          .32        .19            **         **         **         **         **         **         **         .35        .41        .21            **         **         **       .37 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 47 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All with concerns related to children and Other 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   71           37         34            **         **         **        28         42           69          ** 
 
Effective sample                 46           22         24            **         **         **        16         29           45          ** 
 
Total                            76           36         40            **         **         **        23         51           74          ** 
 
1 - Mildly 
Concerned          (5.0)          4            -          4            **         **         **         2          2            4          ** 
                                  5%           -%        10%           **         **         **         8%         4%           5%         ** 
 
2                  (4.0)          2            2          *            **         **         **         *          2            2          ** 
                                  2%           4%         *%           **         **         **         1%         3%           2%         ** 
 
3                  (3.0)          4            *          4            **         **         **         *          4            4          ** 
                                  6%           1%        10%           **         **         **         1%         8%           5%         ** 
 
4                  (2.0)         10            7          3            **         **         **         3          7           10          ** 
                                 14%          20%         8%           **         **         **        13%        14%          14%         ** 
 
5 - Very 
Concerned          (1.0)         49           25         24            **         **         **        15         32           47          ** 
                                 64%          69%        59%           **         **         **        63%        63%          63%         ** 
 
(Never 
Considered this)                  7            2          5            **         **         **         3          4            7          ** 
                                  9%           6%        13%           **         **         **        13%         8%          10%         ** 
 
(Don't know)                      -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
(Refused)                         -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Net: Concerned                   59           32         27            **         **         **        18         40           57          ** 
                                 77%          89%        67%           **         **         **        76%        77%          77%         ** 
 
Net: Not 
concerned                         6            2          4            **         **         **         2          4            6          ** 
                                  8%           4%        10%           **         **         **         9%         7%           8%         ** 
 
Mean Score                      1.6          1.4        1.8            **         **         **       1.6        1.6          1.6          ** 
Standard deviation             1.11          .74       1.36            **         **         **      1.24       1.08         1.12          ** 
Standard error                  .17          .16        .30            **         **         **       .33        .21          .18          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 47 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All with concerns related to children and Other 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   71            **         **         -          **         **         **         **         **         **         **         **         **          61          **         **         ** 
 
Effective sample                 46            **         **         -          **         **         **         **         **         **         **         **         **          41          **         **         ** 
 
Total                            76            **         **         -          **         **         **         **         **         **         **         **         **          70          **         **         ** 
 
1 - Mildly 
Concerned          (5.0)          4            **         **         -          **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  5%           **         **         -%         **         **         **         **         **         **         **         **         **           6%         **         **         ** 
 
2                  (4.0)          2            **         **         -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         -%         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
3                  (3.0)          4            **         **         -          **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  6%           **         **         -%         **         **         **         **         **         **         **         **         **           6%         **         **         ** 
 
4                  (2.0)         10            **         **         -          **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 14%           **         **         -%         **         **         **         **         **         **         **         **         **          14%         **         **         ** 
 
5 - Very 
Concerned          (1.0)         49            **         **         -          **         **         **         **         **         **         **         **         **          45          **         **         ** 
                                 64%           **         **         -%         **         **         **         **         **         **         **         **         **          64%         **         **         ** 
 
(Never 
Considered this)                  7            **         **         -          **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                  9%           **         **         -%         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
(Don't know)                      -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
(Refused)                         -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Net: Concerned                   59            **         **         -          **         **         **         **         **         **         **         **         **          55          **         **         ** 
                                 77%           **         **         -%         **         **         **         **         **         **         **         **         **          79%         **         **         ** 
 
Net: Not 
concerned                         6            **         **         -          **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                  8%           **         **         -%         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
Mean Score                      1.6            **         **         -          **         **         **         **         **         **         **         **         **         1.6          **         **         ** 
                                                                                           h                                          +h          H                     h 
Standard deviation             1.11            **         **         -          **         **         **         **         **         **         **         **         **        1.14          **         **         ** 
Standard error                  .17            **         **         -          **         **         **         **         **         **         **         **         **         .18          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 47 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All with concerns related to children and Other 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   71           28          **        23          **         **           **        41           37          **         **         **          27         26          **         ** 
 
Effective sample                 46           20          **        15          **         **           **        21           25          **         **         **          16         17          **         ** 
 
Total                            76           31          **        24          **         **           **        33           39          **         **         **          29         29          **         ** 
 
1 - Mildly 
Concerned          (5.0)          4            2          **         2          **         **           **         4            -          **         **         **           4          -          **         ** 
                                  5%           6%         **         9%         **         **           **        12%           -%         **         **         **          14%         -%         **         ** 
 
2                  (4.0)          2            -          **         *          **         **           **         *            2          **         **         **           2          *          **         ** 
                                  2%           -%         **         1%         **         **           **         *%           4%         **         **         **           6%         1%         **         ** 
 
3                  (3.0)          4            4          **         *          **         **           **         3            *          **         **         **           *          4          **         ** 
                                  6%          12%         **         1%         **         **           **         8%           *%         **         **         **           1%        14%         **         ** 
 
4                  (2.0)         10            4          **         7          **         **           **         6            5          **         **         **           4          4          **         ** 
                                 14%          11%         **        27%         **         **           **        17%          13%         **         **         **          13%        14%         **         ** 
 
5 - Very 
Concerned          (1.0)         49           15          **        15          **         **           **        19           26          **         **         **          19         19          **         ** 
                                 64%          49%         **        61%         **         **           **        56%          65%         **         **         **          67%        65%         **         ** 
 
(Never 
Considered this)                  7            7          **         *          **         **           **         2            7          **         **         **           -          2          **         ** 
                                  9%          22%         **         2%         **         **           **         6%          17%         **         **         **           -%         7%         **         ** 
 
(Don't know)                      -            -          **         -          **         **           **         -            -          **         **         **           -          -          **         ** 
                                  -%           -%         **         -%         **         **           **         -%           -%         **         **         **           -%         -%         **         ** 
 
(Refused)                         -            -          **         -          **         **           **         -            -          **         **         **           -          -          **         ** 
                                  -%           -%         **         -%         **         **           **         -%           -%         **         **         **           -%         -%         **         ** 
 
Net: Concerned                   59           18          **        21          **         **           **        25           31          **         **         **          23         23          **         ** 
                                 77%          60%         **        88%         **         **           **        74%          78%         **         **         **          80%        78%         **         ** 
 
Net: Not 
concerned                         6            2          **         2          **         **           **         4            2          **         **         **           6          *          **         ** 
                                  8%           6%         **         9%         **         **           **        12%           4%         **         **         **          19%         1%         **         ** 
 
Mean Score                      1.6          1.8          **       1.7          **         **           **       1.9          1.3          **         **         **         1.9        1.5          **         ** 
Standard deviation             1.11         1.22          **      1.18          **         **           **      1.38          .76          **         **         **        1.49        .78          **         ** 
Standard error                  .17          .31          **       .31          **         **           **       .31          .16          **         **         **         .37        .20          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 47 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All with concerns related to children and Other 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   71           71         33          **         **         -           56         33         32         36          **          47         27         31          **        21 
 
Effective sample                 46           46         22          **         **         -           37         23         23         25          **          33         17         21          **        12 
 
Total                            76           76         36          **         **         -           62         38         36         38          **          52         27         34          **        22 
 
1 - Mildly 
Concerned          (5.0)          4            4          -          **         **         -            4          2          2          4          **           2          -          -          **         2 
                                  5%           5%         -%         **         **         -%           7%         5%         6%        10%         **           4%         -%         -%         **         9% 
 
2                  (4.0)          2            2          -          **         **         -            2          2          -          -          **           2          2          2          **         - 
                                  2%           2%         -%         **         **         -%           3%         4%         -%         -%         **           3%         7%         5%         **         -% 
 
3                  (3.0)          4            4          2          **         **         -            2          *          2          2          **           2          *          -          **         2 
                                  6%           6%         6%         **         **         -%           3%         *%         5%         5%         **           4%         1%         -%         **        11% 
 
4                  (2.0)         10           10          7          **         **         -           10          6          6          8          **           8          3          8          **         2 
                                 14%          14%        19%         **         **         -%          16%        17%        18%        21%         **          16%        13%        24%         **         9% 
 
5 - Very 
Concerned          (1.0)         49           49         27          **         **         -           40         26         23         24          **          31         21         18          **        15 
                                 64%          64%        74%         **         **         -%          66%        68%        65%        62%         **          59%        78%        55%         **        71% 
 
(Never 
Considered this)                  7            7          -          **         **         -            4          2          2          *          **           7          *          5          **         - 
                                  9%           9%         -%         **         **         -%           6%         6%         6%         1%         **          14%         2%        16%         **         -% 
 
(Don't know)                      -            -          -          **         **         -            -          -          -          -          **           -          -          -          **         - 
                                  -%           -%         -%         **         **         -%           -%         -%         -%         -%         **           -%         -%         -%         **         -% 
 
(Refused)                         -            -          -          **         **         -            -          -          -          -          **           -          -          -          **         - 
                                  -%           -%         -%         **         **         -%           -%         -%         -%         -%         **           -%         -%         -%         **         -% 
 
Net: Concerned                   59           59         34          **         **         -           50         32         30         32          **          39         24         26          **        17 
                                 77%          77%        94%         **         **         -%          82%        85%        83%        84%         **          75%        91%        78%         **        80% 
 
Net: Not 
concerned                         6            6          -          **         **         -            6          4          2          4          **           4          2          2          **         2 
                                  8%           8%         -%         **         **         -%           9%         9%         6%        10%         **           7%         7%         5%         **         9% 
 
Mean Score                      1.6          1.6        1.3          **         **         -          1.6        1.5        1.5        1.7          **         1.6        1.3        1.5          **       1.7 
Standard deviation             1.11         1.11        .59          **         **         -         1.15       1.10       1.07       1.26          **        1.07        .82        .81          **      1.25 
Standard error                  .17          .17        .13          **         **         -          .20        .24        .23        .25          **         .20        .20        .19          **       .36 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 690 
Table 47 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All with concerns related to children and Other 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   71           22         48           46         52         41         32         50           31         30          **         **          33         30          **         ** 
 
Effective sample                 46           14         31           31         33         28         22         32           22         19          **         **          22         18          **         ** 
 
Total                            76           22         52           52         55         45         37         53           39         29          **         **          39         30          **         ** 
 
1 - Mildly 
Concerned          (5.0)          4            -          4            2          2          2          2          2            4          -          **         **           4          -          **         ** 
                                  5%           -%         8%           4%         3%         4%         5%         4%          10%         -%         **         **          10%         -%         **         ** 
 
2                  (4.0)          2            *          2            -          -          2          -          -            2          -          **         **           2          *          **         ** 
                                  2%           1%         3%           -%         -%         4%         -%         -%           4%         -%         **         **           4%         1%         **         ** 
 
3                  (3.0)          4            2          3            *          1          *          *          *            4          *          **         **           2          2          **         ** 
                                  6%           7%         5%           1%         1%         1%         1%         1%           9%         1%         **         **           5%         8%         **         ** 
 
4                  (2.0)         10            *         10            7          7          5          3          7            3          4          **         **           6          4          **         ** 
                                 14%           2%        19%          13%        13%        11%         8%        14%           8%        14%         **         **          16%        13%         **         ** 
 
5 - Very 
Concerned          (1.0)         49           19         28           35         38         29         26         36           27         18          **         **          25         18          **         ** 
                                 64%          83%        54%          68%        70%        64%        71%        69%          68%        60%         **         **          64%        60%         **         ** 
 
(Never 
Considered this)                  7            2          6            7          7          7          5          7            -          7          **         **           -          6          **         ** 
                                  9%           7%        11%          14%        13%        16%        14%        14%           -%        24%         **         **           -%        19%         **         ** 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Net: Concerned                   59           19         38           42         45         35         29         43           30         22          **         **          31         22          **         ** 
                                 77%          85%        74%          82%        83%        76%        80%        82%          76%        74%         **         **          81%        73%         **         ** 
 
Net: Not 
concerned                         6            *          6            2          2          4          2          2            6          -          **         **           6          *          **         ** 
                                  8%           1%        11%           4%         3%         8%         5%         4%          15%         -%         **         **          14%         1%         **         ** 
 
Mean Score                      1.6          1.2        1.8          1.3        1.3-       1.5        1.4        1.3          1.8        1.2          **         **         1.8        1.4          **         ** 
Standard deviation             1.11          .62       1.25          .88        .86       1.07       1.00        .87         1.37        .46          **         **        1.34        .70          **         ** 
Standard error                  .17          .17        .24          .17        .16        .22        .23        .17          .29        .12          **         **         .28        .18          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 47 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All with concerns related to children and Other 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   71            ** 
 
Effective sample                 46            ** 
 
Total                            76            ** 
 
1 - Mildly 
Concerned          (5.0)          4            ** 
                                  5%           ** 
 
2                  (4.0)          2            ** 
                                  2%           ** 
 
3                  (3.0)          4            ** 
                                  6%           ** 
 
4                  (2.0)         10            ** 
                                 14%           ** 
 
5 - Very 
Concerned          (1.0)         49            ** 
                                 64%           ** 
 
(Never 
Considered this)                  7            ** 
                                  9%           ** 
 
(Don't know)                      -            ** 
                                  -%           ** 
 
(Refused)                         -            ** 
                                  -%           ** 
 
Net: Concerned                   59            ** 
                                 77%           ** 
 
Net: Not 
concerned                         6            ** 
                                  8%           ** 
 
Mean Score                      1.6            ** 
Standard deviation             1.11            ** 
Standard error                  .17            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 47 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All with concerns related to children and Other 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   71           26         23         49          **        46         32         23          **         **         **        30          ** 
 
Effective sample                 46           20         14         30          **        29         24         17          **         **         **        21          ** 
 
Total                            76           35         21         49          **        47         37         29          **         **         **        33          ** 
 
1 - Mildly 
Concerned          (5.0)          4            -          2          2          **         -          2          2          **         **         **         -          ** 
                                  5%           -%        10%         4%         **         -%         6%         7%         **         **         **         -%         ** 
 
2                  (4.0)          2            2          2          *          **         2          2          -          **         **         **         2          ** 
                                  2%           5%         8%         *%         **         4%         5%         -%         **         **         **         5%         ** 
 
3                  (3.0)          4            4          2          4          **         4          2          -          **         **         **         2          ** 
                                  6%          12%        11%         8%         **         9%         4%         -%         **         **         **         6%         ** 
 
4                  (2.0)         10           10          2          7          **         5          6          7          **         **         **         8          ** 
                                 14%          28%        10%        15%         **        11%        17%        24%         **         **         **        24%         ** 
 
5 - Very 
Concerned          (1.0)         49           17         13         29          **        34         24         20          **         **         **        18          ** 
                                 64%          50%        62%        59%         **        72%        64%        69%         **         **         **        54%         ** 
 
(Never 
Considered this)                  7            2          -          7          **         2          2          -          **         **         **         4          ** 
                                  9%           6%         -%        14%         **         4%         4%         -%         **         **         **        11%         ** 
 
(Don't know)                      -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
(Refused)                         -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Net: Concerned                   59           27         15         36          **        39         30         27          **         **         **        26          ** 
                                 77%          78%        72%        73%         **        83%        81%        93%         **         **         **        79%         ** 
 
Net: Not 
concerned                         6            2          4          2          **         2          4          2          **         **         **         2          ** 
                                  8%           5%        18%         5%         **         4%        10%         7%         **         **         **         5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 47 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All with concerns related to children and Other 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   71           26         23         49          **        46         32         23          **         **         **        30          ** 
 
Effective sample                 46           20         14         30          **        29         24         17          **         **         **        21          ** 
 
Total                            76           35         21         49          **        47         37         29          **         **         **        33          ** 
 
Mean Score                      1.6          1.7        1.9        1.6          **       1.4        1.7        1.5          **         **         **       1.6          ** 
                                                                                                                                                  e 
Standard deviation             1.11          .88       1.42       1.04          **       .82       1.17       1.08          **         **         **       .85          ** 
Standard error                  .17          .20        .38        .20          **       .16        .24        .26          **         **         **       .20          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 47 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All with concerns related to children and Other 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   71           51          **         **         **        50          **        33          **         **         **         -         25         41          **         **         ** 
 
Effective sample                 46           34          **         **         **        31          **        25          **         **         **         -         18         26          **         **         ** 
 
Total                            76           53          **         **         **        52          **        41          **         **         **         -         31         44          **         **         ** 
 
1 - Mildly 
Concerned          (5.0)          4            4          **         **         **         4          **         2          **         **         **         -          -          2          **         **         ** 
                                  5%           8%         **         **         **         8%         **         5%         **         **         **         -%         -%         5%         **         **         ** 
 
2                  (4.0)          2            2          **         **         **         2          **         -          **         **         **         -          2          -          **         **         ** 
                                  2%           3%         **         **         **         3%         **         -%         **         **         **         -%         5%         -%         **         **         ** 
 
3                  (3.0)          4            4          **         **         **         4          **         4          **         **         **         -          2          4          **         **         ** 
                                  6%           8%         **         **         **         7%         **         9%         **         **         **         -%         7%         9%         **         **         ** 
 
4                  (2.0)         10            7          **         **         **         7          **         6          **         **         **         -          3          5          **         **         ** 
                                 14%          13%         **         **         **        14%         **        15%         **         **         **         -%        10%        11%         **         **         ** 
 
5 - Very 
Concerned          (1.0)         49           33          **         **         **        33          **        23          **         **         **         -         22         27          **         **         ** 
                                 64%          62%         **         **         **        64%         **        55%         **         **         **         -%        73%        62%         **         **         ** 
 
(Never 
Considered this)                  7            4          **         **         **         2          **         7          **         **         **         -          2          5          **         **         ** 
                                  9%           7%         **         **         **         4%         **        16%         **         **         **         -%         5%        12%         **         **         ** 
 
(Don't know)                      -            -          **         **         **         -          **         -          **         **         **         -          -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         -%         -%         -%         **         **         ** 
 
(Refused)                         -            -          **         **         **         -          **         -          **         **         **         -          -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         -%         -%         -%         **         **         ** 
 
Net: Concerned                   59           40          **         **         **        41          **        29          **         **         **         -         25         32          **         **         ** 
                                 77%          75%         **         **         **        78%         **        70%         **         **         **         -%        83%        73%         **         **         ** 
 
Net: Not 
concerned                         6            6          **         **         **         6          **         2          **         **         **         -          2          2          **         **         ** 
                                  8%          11%         **         **         **        11%         **         5%         **         **         **         -%         5%         5%         **         **         ** 
 
Mean Score                      1.6          1.7          **         **         **       1.7          **       1.6          **         **         **         -        1.4        1.6          **         **         ** 
Standard deviation             1.11         1.25          **         **         **      1.25          **      1.07          **         **         **         -        .86       1.07          **         **         ** 
Standard error                  .17          .22          **         **         **       .23          **       .23          **         **         **         -        .21        .22          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 47 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All with concerns related to children and Other 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   71           32          -          ** 
 
Effective sample                 46           21          -          ** 
 
Total                            76           31          -          ** 
 
1 - Mildly 
Concerned          (5.0)          4            2          -          ** 
                                  5%           7%         -%         ** 
 
2                  (4.0)          2            2          -          ** 
                                  2%           6%         -%         ** 
 
3                  (3.0)          4            *          -          ** 
                                  6%           1%         -%         ** 
 
4                  (2.0)         10            2          -          ** 
                                 14%           7%         -%         ** 
 
5 - Very 
Concerned          (1.0)         49           22          -          ** 
                                 64%          73%         -%         ** 
 
(Never 
Considered this)                  7            2          -          ** 
                                  9%           6%         -%         ** 
 
(Don't know)                      -            -          -          ** 
                                  -%           -%         -%         ** 
 
(Refused)                         -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: Concerned                   59           25          -          ** 
                                 77%          80%         -%         ** 
 
Net: Not 
concerned                         6            4          -          ** 
                                  8%          13%         -%         ** 
 
Mean Score                      1.6          1.6          -          ** 
                                                                  cdno 
Standard deviation             1.11         1.25          -          ** 
Standard error                  .17          .29          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 48 
<C3a> Summary table - aspects of the internet that concern you in relation to children 
Base: All with concerns related to children 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    906        735        491        669        754        408        428        641        503        485        625        590        778        974        561        528        532 
 
Effective sample                  582        448        314        433        497        268        277        392        329        310        394        388        507        622        363        348        340 
 
Total                             870        643        449        617        739        393        390        549        486        443        573        557        739        932        516        510        481 
 
1 - Mildly 
Concerned          (5.0)            3          *          7          5          3          1          *          2          8          4          4          4          3          4          8          4          2 
                                    *%         *%         2%         1%         *%         *%         *%         *%         2%         1%         1%         1%         *%         *%         2%         1%         *% 
 
2                  (4.0)           10          4         15          4         11         17          3          2          9          9          6          5         14         14         10          7          - 
                                    1%         1%         3%         1%         1%         4%         1%         *%         2%         2%         1%         1%         2%         1%         2%         1%         -% 
 
3                  (3.0)           34         26         66         41         45         57         25         26         64         33         46         41         52         42         54         43         29 
                                    4%         4%        15%         7%         6%        15%         6%         5%        13%         7%         8%         7%         7%         5%        10%         8%         6% 
 
4                  (2.0)          156         93         99        137        152         91         51         76        143         97        135        132        163        215         95        124         93 
                                   18%        14%        22%        22%        21%        23%        13%        14%        30%        22%        23%        24%        22%        23%        18%        24%        19% 
 
5 - Very 
Concerned          (1.0)          664        516        259        429        524        222        307        441        258        299        379        371        502        651        347        328        353 
                                   76%        80%        58%        70%        71%        57%        79%        80%        53%        67%        66%        67%        68%        70%        67%        64%        73% 
 
(Never 
Considered this)                    2          2          2          2          4          4          2          2          2          -          3          1          3          6          1          5          3 
                                    *%         *%         *%         *%         1%         1%         1%         *%         *%         -%         1%         *%         *%         1%         *%         1%         1% 
 
(Don't know)                        1          *          -          -          -          1          1          *          *          *          1          1          -          *          *          -          2 
                                    *%         *%         -%         -%         -%         *%         *%         *%         *%         *%         *%         *%         -%         *%         *%         -%         1% 
 
(Refused)                           -          -          -          -          -          -          -          -          -          -          -          2          -          -          -          -          - 
                                    -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -%         -%         -% 
 
Net: Concerned                    820        610        359        566        676        313        358        517        402        396        513        503        665        866        442        452        446 
                                   94%        95%        80%        92%        91%        80%        92%        94%        83%        89%        90%        90%        90%        93%        86%        89%        93% 
 
Net: Not 
concerned                          13          5         22          9         14         18          4          4         17         13         10          9         18         18         18         11          2 
                                    2%         1%         5%         1%         2%         5%         1%         1%         3%         3%         2%         2%         2%         2%         4%         2%         *% 
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Table 48 (continuation) 
<C3a> Summary table - aspects of the internet that concern you in relation to children 
Base: All with concerns related to children 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    906        735        491        669        754        408        428        641        503        485        625        590        778        974        561        528        532 
 
Effective sample                  582        448        314        433        497        268        277        392        329        310        394        388        507        622        363        348        340 
 
Total                             870        643        449        617        739        393        390        549        486        443        573        557        739        932        516        510        481 
 
Mean Score                        1.3        1.3        1.7        1.4        1.4        1.7        1.3        1.3        1.7        1.5        1.5        1.4        1.4        1.4        1.5        1.5        1.3 
Standard deviation                .64        .57        .95        .71        .71        .90        .64        .59        .89        .80        .74        .73        .75        .69        .88        .77        .62 
Standard error                    .03        .03        .05        .03        .03        .06        .04        .03        .05        .05        .04        .04        .03        .03        .05        .04        .03 
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Table 48 (continuation) 
<C3a> Summary table - aspects of the internet that concern you in relation to children 
Base: All with concerns related to children 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                    502          360        213        488        340          493        546        457        414          704        381         71 
 
Effective sample                  321          232        131        320        219          312        353        293        272          446        235         46 
 
Total                             457          330        179        462        306          446        522        417        389          659        333         76 
 
1 - Mildly 
Concerned          (5.0)            6           14          6          2          2            3          6          4          4           10          4          4 
                                    1%           4%         3%         *%         1%           1%         1%         1%         1%           2%         1%         5% 
 
2                  (4.0)            7           18          7          7          6            4          7          2         11           11          9          2 
                                    2%           5%         4%         2%         2%           1%         1%         1%         3%           2%         3%         2% 
 
3                  (3.0)           49           53         21         36         36           36         61         22         38           94         49          4 
                                   11%          16%        12%         8%        12%           8%        12%         5%        10%          14%        15%         6% 
 
4                  (2.0)          105           76         35        102         79           75        136         94         84          189         81         10 
                                   23%          23%        19%        22%        26%          17%        26%        22%        22%          29%        24%        14% 
 
5 - Very 
Concerned          (1.0)          288          164        105        312        184          325        304        294        248          354        188         49 
                                   63%          50%        59%        68%        60%          73%        58%        71%        64%          54%        56%        64% 
 
(Never 
Considered this)                    1            3          4          3          -            4          8          -          2            -          2          7 
                                    *%           1%         2%         1%         -%           1%         2%         -%         1%           -%         1%         9% 
 
(Don't know)                        1            *          1          *          -            -          *          -          2            -          *          - 
                                    *%           *%         *%         *%         -%           -%         *%         -%         1%           -%         *%         -% 
 
(Refused)                           -            2          -          -          -            -          -          -          -            2          -          - 
                                    -%           1%         -%         -%         -%           -%         -%         -%         -%           *%         -%         -% 
 
Net: Concerned                    393          240        140        414        262          400        439        388        332          543        269         59 
                                   86%          73%        78%        89%        86%          90%        84%        93%        85%          82%        81%        77% 
 
Net: Not 
concerned                          13           32         13          9          8            7         13          7         15           21         13          6 
                                    3%          10%         7%         2%         3%           1%         3%         2%         4%           3%         4%         8% 
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Table 48 (continuation) 
<C3a> Summary table - aspects of the internet that concern you in relation to children 
Base: All with concerns related to children 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                    502          360        213        488        340          493        546        457        414          704        381         71 
 
Effective sample                  321          232        131        320        219          312        353        293        272          446        235         46 
 
Total                             457          330        179        462        306          446        522        417        389          659        333         76 
 
Mean Score                        1.5          1.9        1.7        1.4        1.6          1.4        1.6        1.4        1.5          1.7        1.7        1.6 
Standard deviation                .85         1.13       1.05        .74        .83          .72        .84        .71        .86          .88        .91       1.11 
Standard error                    .05          .07        .09        .04        .06          .04        .05        .04        .05          .04        .06        .17 
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Table 49 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All with general concerns related to Sexual\ pornographic content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  479          199        280           53         79        108         94         72         57          **         132        202        145          116        138         90        135 
 
Effective sample                320          133        187           35         51         81         64         46         35          **          86        145         90           86         96         57         83 
 
Total                           486          210        276           53         69        123        104         71         50          **         121        227        137          127        145         80        134 
 
1 - Mildly 
Concerned          (5.0)          4            4          *            *          -          -          2          -          2          **           *          2          2            2          -          -          2 
                                  1%           2%         *%           1%         -%         -%         2%         -%         3%         **           *%         1%         1%           1%         -%         -%         2% 
 
2                  (4.0)         17           11          7            1          7++e       3          3          -          2          **           8          7          2            5          7          3          2 
                                  4%           5%         2%           3%        10%         3%         3%         -%         4%         **           7%         3%         2%           4%         5%         4%         2% 
 
3                  (3.0)         37           17         20            4          5          6          9          4          8c         **          10         15         13           12          9          9          6 
                                  8%           8%         7%           8%         8%         5%         9%         6%        15%         **           8%         7%         9%          10%         6%        12%         5% 
 
4                  (2.0)         99           49         50           10         12         28         22         15          7          **          23         49         27           33         36         10         19 
                                 20%          23%        18%          20%        18%        22%        21%        22%        14%         **          19%        22%        20%          26%        25%        13%        14% 
 
5 - Very 
Concerned          (1.0)        327          129        198           36         43         86         68         52         32          **          79        154         94           75-        93         57        103+a 
                                 67%          61%        72%          69%        62%        70%        65%        72%        63%         **          65%        68%        68%          59%        64%        71%        77% 
 
(Never 
Considered this)                  1            1          -            -          1          -          -          -          -          **           1          -          -            -          -          1          - 
                                  *%           *%         -%           -%         1%         -%         -%         -%         -%         **           1%         -%         -%           -%         -%         1%         -% 
 
(Don't know)                      1            *          *            -          1+         -          -          -          -          **           1          -          -            -          -          -          1 
                                  *%           *%         *%           -%         1%         -%         -%         -%         -%         **           1%         -%         -%           -%         -%         -%         1% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  426          178        248           47         55        114bf       89         67bf       39-         **         101        203        121          108        129         67        122 
                                 88%          85%        90%          89%        80%        93%        86%        94%        77%         **          84%        90%        88%          85%        89%        84%        91% 
 
Net: Not 
concerned                        21           14          7            2          7+e        3          5          -          4          **           9          9          4            7          7          3          4 
                                  4%           7%         3%           3%        10%         3%         5%         -%         8%         **           7%         4%         3%           5%         5%         4%         3% 
 
Mean Score                      1.5          1.6+b      1.4-         1.5        1.7        1.4        1.6        1.3        1.7e         **         1.6        1.5        1.5          1.6d       1.5        1.5        1.4 
Standard deviation              .85          .96        .74          .81       1.01        .71        .93        .59       1.09          **         .93        .82        .82          .92        .82        .84        .79 
Standard error                  .05          .08        .05          .14        .14        .08        .12        .09        .18          **         .10        .07        .09          .10        .08        .11        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 49 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All with general concerns related to Sexual\ pornographic content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  479          254        225           73        103         98        203        273          424         52 
 
Effective sample                320          182        138           48         69         66        134        184          273         47 
 
Total                           486          272        213           71        104        100        199        283          402         81 
 
1 - Mildly 
Concerned          (5.0)          4            2          2            -          -          2          2          2            4          - 
                                  1%           1%         1%           -%         -%         2%         1%         1%           1%         -% 
 
2                  (4.0)         17           12          5            1          3          5          8          9           17          - 
                                  4%           4%         2%           2%         3%         5%         4%         3%           4%         -% 
 
3                  (3.0)         37           22         16            3          6          4         11         25           36          1 
                                  8%           8%         7%           5%         5%         4%         6%         9%           9%         1% 
 
4                  (2.0)         99           70++B      29--         11         29         24         45         54           75         23 
                                 20%          26%        14%          15%        28%        24%        23%        19%          19%        28% 
 
5 - Very 
Concerned          (1.0)        327          167-       159+a         55         66         64        131        192          268         57 
                                 67%          61%        75%          78%        64%        64%        66%        68%          67%        71% 
 
(Never 
Considered this)                  1            -          1            -          -          -          -          1            1          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Don't know)                      1            -          1            -          -          *          *          *            1          - 
                                  *%           -%         *%           -%         -%         *%         *%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  426          237        189           66         95         88        177        246          343--       79+a 
                                 88%          87%        89%          93%        91%        88%        89%        87%          85%        99% 
 
Net: Not 
concerned                        21           14          7            1          3          7         11         10           21          - 
                                  4%           5%         3%           2%         3%         7%         5%         4%           5%         -% 
 
Mean Score                      1.5          1.6        1.4          1.3        1.5        1.6        1.5        1.5          1.5        1.3 
Standard deviation              .85          .87        .81          .67        .75        .96        .87        .83          .90        .50 
Standard error                  .05          .06        .07          .10        .09        .12        .08        .06          .05        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 49 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All with general concerns related to Sexual\ pornographic content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  479            **         **         **        38         21         28         38         25         50         80         79         75          406         73         51         22 
 
Effective sample                320            **         **         **        38         20         28         38         25         49         79         76         75          281         41         29         12 
 
Total                           486            **         **         **        66         30         50         63         45         90         14         24         34          434         51         39         12 
 
1 - Mildly 
Concerned          (5.0)          4            **         **         **         -          -          -          2          -          -          -          *          -            4          -          -          - 
                                  1%           **         **         **         -%         -%         -%         3%         -%         -%         -%         1%         -%           1%         -%         -%         -% 
 
2                  (4.0)         17            **         **         **         4          4          -          5i         4          -          -          *          1i          15          2          2          * 
                                  4%           **         **         **         5%        13%         -%         7%         8%         -%         -%         1%         4%           4%         4%         4%         2% 
 
3                  (3.0)         37            **         **         **         3          6          5          5i         3          --         1I         2I         4I          33          4          3          2 
                                  8%           **         **         **         5%        18%        11%         8%         7%         -%         8%         9%        12%           8%         8%         7%        12% 
 
4                  (2.0)         99            **         **         **        14k         3         12         15k         8         27KL        3K         1--        3-          95+b        4-         4          - 
                                 20%           **         **         **        20%         9%        25%        25%        17%        30%        19%         6%         9%          22%         8%        11%         -% 
 
5 - Very 
Concerned          (1.0)        327            **         **         **        46         18         32         36         31         63         10         19+g       25          286         41         30         11 
                                 67%           **         **         **        69%        60%        65%        57%        68%        70%        73%        81%        72%          66%        79%        77%        86% 
 
(Never 
Considered this)                  1            **         **         **         -          -          -          -          -          -          -          1++        -            *          *          *          - 
                                  *%           **         **         **         -%         -%         -%         -%         -%         -%         -%         3%         -%           *%         1%         1%         -% 
 
(Don't know)                      1            **         **         **         -          -          -          -          -          -          -          -          1++          1          -          -          - 
                                  *%           **         **         **         -%         -%         -%         -%         -%         -%         -%         -%         3%           *%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  426            **         **         **        59         21         45         51         38         90++dGJKL  13         20         28          381         45         34         11 
                                 88%           **         **         **        90%        69%        89%        82%        85%       100%        92%        86%        81%          88%        88%        88%        86% 
 
Net: Not 
concerned                        21            **         **         **         4          4          -          6i         4          -          -          1          1i          19          2          2          * 
                                  4%           **         **         **         5%        13%         -%        10%         8%         -%         -%         2%         4%           4%         4%         4%         2% 
 
Mean Score                      1.5            **         **         **       1.5        1.8Ijk     1.5        1.7ik      1.6        1.3        1.3        1.3        1.5          1.5        1.4        1.4        1.3 
Standard deviation              .85            **         **         **       .83       1.15        .69       1.06        .94        .46        .64        .80        .88          .85        .80        .81        .78 
Standard error                  .05            **         **         **       .13        .25        .13        .17        .19        .07        .07        .09        .10          .05        .13        .15        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 49 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All with general concerns related to Sexual\ pornographic content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  479          188         53        124         54         39           75        246          236        167         76         45          179        180        116          ** 
 
Effective sample                320          137         28         88         34         19           45        156          175        105         40         25          133        109         77          ** 
 
Total                           486          202         43        136         55         28           65        223          271        155         60         35          218        156        107          ** 
 
1 - Mildly 
Concerned          (5.0)          4            2          -          -          2          -            4++B       *            4          -          -          -            4          -          *          ** 
                                  1%           1%         -%         -%         3%         -%           6%         *%           1%         -%         -%         -%           2%         -%         *%         ** 
 
2                  (4.0)         17            6          2          8          *          -            -         11           12          4          2          2            3          9          5          ** 
                                  4%           3%         5%         6%         1%         -%           -%         5%           4%         3%         3%         5%           2%         6%         5%         ** 
 
3                  (3.0)         37           17          1         17+         1          1            4         20           15         20+a        2          2           12         16          8          ** 
                                  8%           8%         2%        13%         2%         4%           6%         9%           6%        13%         4%         5%           5%        10%         7%         ** 
 
4                  (2.0)         99           37          4         24         22++AC      5            8         45           54         33         11          2           42         34         23          ** 
                                 20%          18%        10%        18%        40%        18%          12%        20%          20%        22%        19%         5%          19%        22%        21%         ** 
 
5 - Very 
Concerned          (1.0)        327          139         36         86         30         22           50        146          185         98         44         30          157         97         70          ** 
                                 67%          69%        83%        63%        54%        78%          76%        66%          68%        63%        74%        85%          72%        62%        66%         ** 
 
(Never 
Considered this)                  1            1          -          -          -          -            -          1            *          *          -          -            -          *          *          ** 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         *%         -%         -%           -%         *%         *%         ** 
 
(Don't know)                      1            1          -          -          -          -            *          *            *          -          *          -            *          -          *          ** 
                                  *%           *%         -%         -%         -%         -%           1%         *%           *%         -%         1%         -%           *%         -%         *%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  426          175         40        110-        52         26           57        191          239        131         55         32          199        131         93          ** 
                                 88%          87%        93%        81%        94%        96%          88%        86%          88%        84%        93%        91%          91%        84%        87%         ** 
 
Net: Not 
concerned                        21            8          2          8          2          -            4         11           16          4          2          2            7          9          5          ** 
                                  4%           4%         5%         6%         4%         -%           6%         5%           6%         3%         3%         5%           3%         6%         5%         ** 
 
Mean Score                      1.5          1.5        1.3        1.6        1.6        1.3          1.5        1.5          1.5        1.5        1.4        1.3          1.4        1.6        1.5          ** 
Standard deviation              .85          .86        .75        .93        .83        .54         1.03        .86          .89        .81        .70        .78          .81        .89        .85          ** 
Standard error                  .05          .07        .14        .10        .14        .12          .15        .07          .07        .08        .11        .16          .07        .09        .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 49 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All with general concerns related to Sexual\ pornographic content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  479          470        462        254        293          **         479        479        344        390          -          385        322        278        212         87 
 
Effective sample                320          314        310        170        196          **         320        320        229        256          -          256        209        178        135         59 
 
Total                           486          476        471        245        286          **         486        486        338        379          -          386        309        262        198         90 
 
1 - Mildly 
Concerned          (5.0)          4            4          2          4          2          **           4          4          2          2          -            4          4          4          *          - 
                                  1%           1%         *%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         2%         *%         -% 
 
2                  (4.0)         17           15         15          6          7          **          17         17         12         13          -           17         10         12          7          - 
                                  4%           3%         3%         2%         3%         **           4%         4%         4%         3%         -%           4%         3%         5%         4%         -% 
 
3                  (3.0)         37           35         35         22         26          **          37         37         28         32          -           30         28         24         14          7 
                                  8%           7%         7%         9%         9%         **           8%         8%         8%         9%         -%           8%         9%         9%         7%         7% 
 
4                  (2.0)         99           97         95         47         53          **          99         99         59         64--        -           75         64         49         32         22 
                                 20%          20%        20%        19%        18%         **          20%        20%        18%        17%         -%          20%        21%        19%        16%        24% 
 
5 - Very 
Concerned          (1.0)        327          323        321        165        197          **         327        327        235        267+         -          258        201        170        144         62 
                                 67%          68%        68%        67%        69%         **          67%        67%        70%        70%         -%          67%        65%        65%        72%        68% 
 
(Never 
Considered this)                  1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Don't know)                      1            1          1          *          *          **           1          1          *          1          -            1          1          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  426          420        417        211        250          **         426        426        295        331          -          333        265        220-       175         83 
                                 88%          88%        89%        86%        87%         **          88%        88%        87%        87%         -%          86%        86%        84%        89%        93% 
 
Net: Not 
concerned                        21           19         18         10          9          **          21         21         14         15          -           21         14         16e         7          - 
                                  4%           4%         4%         4%         3%         **           4%         4%         4%         4%         -%           5%         5%         6%         4%         -% 
 
Mean Score                      1.5          1.5-       1.5--      1.5        1.5          **         1.5        1.5        1.5        1.5          -          1.5        1.5        1.6        1.4        1.4 
                                                                                      ++ABCD 
Standard deviation              .85          .83        .81        .88        .82          **         .85        .85        .85        .83          -          .89        .89        .95        .79        .63 
Standard error                  .05          .05        .05        .07        .06          **         .05        .05        .06        .05          -          .06        .06        .07        .07        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 49 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All with general concerns related to Sexual\ pornographic content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  479          141        323          303        352        284        209        300          218        164         64         33          231        141         67         40 
 
Effective sample                320           86        223          203        232        202        141        196          140        117         45         20          160         99         41         21 
 
Total                           486          127        340          304        351        314        209        296          208        181         73         23          248        154         57         27 
 
1 - Mildly 
Concerned          (5.0)          4            *          4            2          2          4          2          2            4          -          -          -            2          2          -          - 
                                  1%           *%         1%           1%         1%         1%         1%         1%           2%         -%         -%         -%           1%         2%         -%         -% 
 
2                  (4.0)         17            4         13            8          7-         5-         6          9            9          4          2          2           11          4          2          - 
                                  4%           3%         4%           3%         2%         2%         3%         3%           4%         2%         3%         8%           5%         2%         4%         -% 
 
3                  (3.0)         37            5         31           23         26         16-        13         20           15         20          1          1           17         12          8          - 
                                  8%           4%         9%           8%         7%         5%         6%         7%           7%        11%         2%         4%           7%         8%        14%         -% 
 
4                  (2.0)         99           21         75           53         63         53-        29-        54           38         35         22          3           53         33          9          5 
                                 20%          16%        22%          17%        18%        17%        14%        18%          18%        19%        31%        14%          21%        21%        15%        18% 
 
5 - Very 
Concerned          (1.0)        327           97+b      216-         217+       251+       235++      158++      209          142        121         47         17          164        103         37         22 
                                 67%          76%        64%          71%        71%        75%        76%        71%          68%        67%        64%        74%          66%        67%        65%        82% 
 
(Never 
Considered this)                  1            -          1            1          1          1          1          1            -          *          -          *            *          *          -          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           -%         *%         -%         1%           *%         *%         -%         -% 
 
(Don't know)                      1            *          *            -          *          1          -          *            -          *          *          -            -          *          *          - 
                                  *%           *%         *%           -%         *%         *%         -%         *%           -%         *%         1%         -%           -%         *%         1%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  426          118        291          270        314        288++      187        263          181        156         69         20          217        135         46         27 
                                 88%          93%        86%          89%        89%        92%        89%        89%          87%        86%        94%        87%          88%        88%        81%       100% 
 
Net: Not 
concerned                        21            4         17           10         10-         9          8         12           13          4          2          2           13          6          2          - 
                                  4%           3%         5%           3%         3%         3%         4%         4%           6%         2%         3%         8%           5%         4%         4%         -% 
 
Mean Score                      1.5          1.3-       1.6+a        1.4        1.4--      1.4--      1.4        1.4          1.5        1.5        1.4        1.4          1.5        1.5        1.6        1.2 
Standard deviation              .85          .71        .89          .80        .78        .76        .82        .82          .94        .78        .69        .91          .86        .86        .89        .39 
Standard error                  .05          .08        .06          .06        .05        .05        .07        .06          .08        .07        .10        .21          .07        .09        .14        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 49 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All with general concerns related to Sexual\ pornographic content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  479           27 
 
Effective sample                320           15 
 
Total                           486           19 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  1%           -% 
 
2                  (4.0)         17            - 
                                  4%           -% 
 
3                  (3.0)         37            - 
                                  8%           -% 
 
4                  (2.0)         99            3 
                                 20%          18% 
 
5 - Very 
Concerned          (1.0)        327           16 
                                 67%          82% 
 
(Never 
Considered this)                  1            - 
                                  *%           -% 
 
(Don't know)                      1            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  426           19 
                                 88%         100% 
 
Net: Not 
concerned                        21            - 
                                  4%           -% 
 
Mean Score                      1.5          1.2 
Standard deviation              .85          .39 
Standard error                  .05          .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 49 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All with general concerns related to Sexual\ pornographic content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  479          276        249        299        140        370        298        206        129         90         37        240         68 
 
Effective sample                320          187        160        198         95        246        210        137         93         60         23        162         47 
 
Total                           486          284        237        296        143        371        319        199        145         91         35        234         74 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          --         -          4          4          2          4+c        -          -          2          - 
                                  1%           1%         2%         -%         -%         1%         1%         1%         3%         -%         -%         1%         -% 
 
2                  (4.0)         17           11          8         12          8         11         10          9          2          3          -         12          3 
                                  4%           4%         3%         4%         6%         3%         3%         5%         1%         3%         -%         5%         5% 
 
3                  (3.0)         37           24         21         24          7         31         28         23+        10          9          1         19          3 
                                  8%           8%         9%         8%         5%         8%         9%        11%         7%        10%         2%         8%         5% 
 
4                  (2.0)         99           54         46         65         29         67         63         39         35         19          9         36-        18 
                                 20%          19%        19%        22%        20%        18%        20%        20%        24%        21%        26%        15%        25% 
 
5 - Very 
Concerned          (1.0)        327          191        157        194         97        256        213        125         94         59         24        164         49 
                                 67%          67%        66%        65%        68%        69%        67%        63%        65%        65%        71%        70%        66% 
 
(Never 
Considered this)                  1            1          1          1          *          1          1          *          -          *          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         *%         -%         *%         -% 
 
(Don't know)                      1            *          1          -          *          1          1          *          *          *          *          *          - 
                                  *%           *%         *%         -%         *%         *%         *%         *%         *%         1%         1%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  426          245        203        259        127        323        276        164-       129         78         34        200         67 
                                 88%          86%        86%        88%        88%        87%        86%        82%        89%        86%        97%        86%        91% 
 
Net: Not 
concerned                        21           15         12         12          8         15         14         12          5          3          -         14          3 
                                  4%           5%         5%         4%         6%         4%         4%         6%         4%         3%         -%         6%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 49 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All with general concerns related to Sexual\ pornographic content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  479          276        249        299        140        370        298        206        129         90         37        240         68 
 
Effective sample                320          187        160        198         95        246        210        137         93         60         23        162         47 
 
Total                           486          284        237        296        143        371        319        199        145         91         35        234         74 
 
Mean Score                      1.5          1.5        1.5        1.5        1.5        1.5        1.5        1.6+       1.5        1.5        1.3        1.5        1.5 
Standard deviation              .85          .90        .91        .81        .85        .85        .87        .94        .88        .81        .50        .90        .80 
Standard error                  .05          .07        .07        .06        .09        .05        .06        .08        .09        .11        .10        .07        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 49 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All with general concerns related to Sexual\ pornographic content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  479          358        177        118        102        345        171        235         62         90         48         38        296        333         25         53          ** 
 
Effective sample                320          239        124         83         69        231        112        158         41         61         31         25        197        224         13         34          ** 
 
Total                           486          362        185        122         98        345        170        228         62         91         47         37        293        340         14         49          ** 
 
1 - Mildly 
Concerned          (5.0)          4            4          *          -          *          4          4m         -          2gM        *          2+bgM      *          2          --         -          -          ** 
                                  1%           1%         *%         -%         *%         1%         2%         -%         3%         *%         4%         1%         1%         -%         -%         -%         ** 
 
2                  (4.0)         17           12          8         10++        6         15          9         14+         3          4          -          6         15         12          1          1          ** 
                                  4%           3%         4%         8%         6%         4%         5%         6%         5%         4%         -%        17%         5%         3%         9%         3%         ** 
 
3                  (3.0)         37           30         13         19++b       8         31         16         21          8          7          6          1         26         29          2          5          ** 
                                  8%           8%         7%        15%         8%         9%         9%         9%        13%         8%        13%         3%         9%         9%        13%        10%         ** 
 
4                  (2.0)         99           71         32         24         17         75         41         52          8         14          7          7         62         69          *         17+abdhiq   ** 
                                 20%          20%        18%        20%        17%        22%        24%        23%        12%        15%        15%        19%        21%        20%         3%        35%         ** 
 
5 - Very 
Concerned          (1.0)        327          243        131cf       68-        66        219-        99-       140-        41         66c        32         22        187        229         10         26          ** 
                                 67%          67%        71%        56%        68%        63%        58%        62%        66%        72%        68%        60%        64%        67%        72%        53%         ** 
 
(Never 
Considered this)                  1            1          *          *          -          *          *          *          -          -          -          -          1          1          -          -          ** 
                                  *%           *%         *%         *%         -%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         -%         ** 
 
(Don't know)                      1            1          -          *          *          1          *          *          -          -          -          -          1          *          *          -          ** 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         3%         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Net: Concerned                  426          314c       163c        93--       83        294-c      141        191         49         79         39         29        249        298C        11         43          ** 
                                 88%          87%        88%        76%        85%        85%        83%        84%        79%        87%        83%        79%        85%        88%        75%        88%         ** 
 
Net: Not 
concerned                        21           16          8         10+         6         19         12         14          5          4          2          7         16         12          1          1          ** 
                                  4%           4%         4%         8%         7%         6%         7%         6%         8%         5%         4%        18%         6%         3%         9%         3%         ** 
 
Mean Score                      1.5          1.5        1.4        1.8++abm   1.5        1.6++      1.7++      1.6+       1.7        1.5        1.6        1.8        1.6        1.5        1.6        1.6          ** 
Standard deviation              .85          .87        .82       1.00        .91        .91        .99        .90       1.09        .85       1.02       1.18        .89        .79       1.06        .77          ** 
Standard error                  .05          .06        .07        .11        .11        .06        .09        .07        .17        .11        .18        .23        .06        .05        .31        .13          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 49 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All with general concerns related to Sexual\ pornographic content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  479          241          **         ** 
 
Effective sample                320          158          **         ** 
 
Total                           486          227          **         ** 
 
1 - Mildly 
Concerned          (5.0)          4            4m         **         ** 
                                  1%           2%         **         ** 
 
2                  (4.0)         17            8          **         ** 
                                  4%           4%         **         ** 
 
3                  (3.0)         37           21          **         ** 
                                  8%           9%         **         ** 
 
4                  (2.0)         99           39          **         ** 
                                 20%          17%         **         ** 
 
5 - Very 
Concerned          (1.0)        327          154          **         ** 
                                 67%          68%         **         ** 
 
(Never 
Considered this)                  1            1          **         ** 
                                  *%           *%         **         ** 
 
(Don't know)                      1            *          **         ** 
                                  *%           *%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  426          193          **         ** 
                                 88%          85%         **         ** 
 
Net: Not 
concerned                        21           12          **         ** 
                                  4%           5%         **         ** 
 
Mean Score                      1.5          1.5          **         ** 
Standard deviation              .85          .93          **         ** 
Standard error                  .05          .07          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 50 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with general concerns related to Imagery or videos of child sexual exploitation or abuse 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  484          220        264           53         85         91         97         84         55          **         138        188        158          113        151         98        122 
 
Effective sample                302          135        168           34         52         60         60         52         35          **          86        121         96           80         96         60         66 
 
Total                           440          205        235           50         70         84         90         73         51          **         120        174        146          115        139         86        101 
 
1 - Mildly 
Concerned          (5.0)          2            2          *            *          -          2+         -          -          -          **           *          2          -            2          -          -          * 
                                  *%           1%         *%           1%         -%         2%         -%         -%         -%         **           *%         1%         -%           2%         -%         -%         *% 
 
2                  (4.0)          5            3          1            1          *          *          1          1          -          **           2          2          1            -          5++        -          - 
                                  1%           2%         1%           3%         *%         1%         2%         2%         -%         **           1%         1%         1%           -%         3%         -%         -% 
 
3                  (3.0)         19            7         12            6+c        3          1          2          2          2          **           9b         3          6            4          7          4          4 
                                  4%           3%         5%          13%         5%         1%         3%         3%         4%         **           8%         2%         4%           3%         5%         4%         4% 
 
4                  (2.0)         45           22         24            4         13+c        5         10          8          4          **          17         15         14           18b         8         11          8 
                                 10%          11%        10%           8%        19%         5%        11%        11%         8%         **          14%         9%         9%          16%         5%        13%         8% 
 
5 - Very 
Concerned          (1.0)        365          169        196           38         51-        77ab       76         62         44          **          89-       153a       123           89        120         71         86 
                                 83%          83%        83%          76%        73%        91%        84%        85%        86%         **          75%        88%        84%          78%        86%        82%        85% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      4            2          2            -          2          -          -          -          2          **           2          -          2            2          -          -          2 
                                  1%           1%         1%           -%         3%         -%         -%         -%         3%         **           2%         -%         1%           1%         -%         -%         2% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  411          191        220           42-        64         81a        86a        69         47          **         106-       167a       137          107        127         82         94 
                                 93%          93%        93%          84%        92%        96%        96%        95%        93%         **          89%        96%        94%          94%        91%        96%        93% 
 
Net: Not 
concerned                         7            5          2            2          *          2          1          1          -          **           2          4          1            2          5          -          * 
                                  2%           3%         1%           4%         *%         3%         2%         2%         -%         **           2%         2%         1%           2%         3%         -%         *% 
 
Mean Score                      1.2          1.3        1.2          1.4+       1.3        1.2        1.2        1.2        1.2          **         1.4        1.2        1.2          1.3        1.3        1.2        1.2 
Standard deviation              .63          .69        .57          .88        .57        .67        .56        .59        .45          **         .72        .62        .56          .68        .71        .52        .53 
Standard error                  .04          .06        .04          .15        .08        .09        .07        .08        .08          **         .08        .06        .06          .08        .07        .07        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 50 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with general concerns related to Imagery or videos of child sexual exploitation or abuse 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  484          264        220           64         80         86        177        303          454         27 
 
Effective sample                302          176        126           40         47         51        109        190          277         23 
 
Total                           440          254        187           56         63         75        156        279          399         38 
 
1 - Mildly 
Concerned          (5.0)          2            2          *            -          -          2++e       2          -            2          - 
                                  *%           1%         *%           -%         -%         3%         1%         -%           1%         -% 
 
2                  (4.0)          5            5          -            -          -          -          -          5            5          - 
                                  1%           2%         -%           -%         -%         -%         -%         2%           1%         -% 
 
3                  (3.0)         19           11          8            -          2          4          5         13           17          2 
                                  4%           4%         4%           -%         3%         5%         3%         5%           4%         4% 
 
4                  (2.0)         45           26         20            7         12+c        4         14         31           41          5 
                                 10%          10%        11%          13%        19%         5%         9%        11%          10%        12% 
 
5 - Very 
Concerned          (1.0)        365          209        156           47         49         65        132        228          330         31 
                                 83%          82%        84%          84%        79%        86%        85%        82%          83%        83% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Don't know)                      4            2          2            2          -          *          2          2            4          - 
                                  1%           1%         1%           3%         -%         1%         1%         1%           1%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  411          235        176           55         61         69        146        259          371         36 
                                 93%          93%        94%          97%        97%        92%        94%        93%          93%        96% 
 
Net: Not 
concerned                         7            7          *            -          -          2          2          5            7          - 
                                  2%           3%         *%           -%         -%         3%         1%         2%           2%         -% 
 
Mean Score                      1.2          1.3        1.2          1.1        1.2        1.3        1.2        1.3          1.2        1.2 
Standard deviation              .63          .70        .52          .34        .49        .80        .64        .63          .64        .51 
Standard error                  .04          .05        .05          .06        .07        .11        .06        .05          .04        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 50 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with general concerns related to Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  484            **         **         **        36         23         24         42         28         21        102         81         87          391         93         61         32 
 
Effective sample                302            **         **         **        36         22         24         41         28         21        101         78         86          255         49         33         16 
 
Total                           440            **         **         **        62         33         44         72         50         36         18         24         40          381         59         39         20 
 
1 - Mildly 
Concerned          (5.0)          2            **         **         **         -          -          -          -          2          -          -          *          -            2          *          *          - 
                                  *%           **         **         **         -%         -%         -%         -%         4%         -%         -%         2%         -%           *%         1%         1%         -% 
 
2                  (4.0)          5            **         **         **         -          3          -          -          -          -          *          -          *            5          *          *          - 
                                  1%           **         **         **         -%         9%         -%         -%         -%         -%         1%         -%         1%           1%         *%         *%         -% 
 
3                  (3.0)         19            **         **         **         -          3          -          5          2          -          *          1d         2           18          1          1          - 
                                  4%           **         **         **         -%         9%         -%         7%         3%         -%         1%         4%         4%           5%         1%         2%         -% 
 
4                  (2.0)         45            **         **         **         3          5          3         10          6          5          2          1          3           42          3          2          1 
                                 10%           **         **         **         5%        16%         8%        14%        11%        15%         8%         5%         7%          11%         5%         6%         5% 
 
5 - Very 
Concerned          (1.0)        365            **         **         **        57         22         41         55         41         31         16         21         35          312         53         34         19 
                                 83%           **         **         **        92%        66%        92%        77%        82%        85%        90%        89%        87%          82%        90%        87%        95% 
 
(Never 
Considered this)                  -            **         **         **         -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      4            **         **         **         2          -          -          2          -          -          -          -          *            2          2          2+a        - 
                                  1%           **         **         **         3%         -%         -%         2%         -%         -%         -%         -%         1%           1%         3%         4%         -% 
 
(Refused)                         -            **         **         **         -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  411            **         **         **        61         27         44         65         47         36         18         22         37          355         56         37         20 
                                 93%           **         **         **        97%        82%       100%        91%        93%       100%        98%        94%        93%          93%        95%        93%       100% 
 
Net: Not 
concerned                         7            **         **         **         -          3          -          -          2          -          *          *          *            6          1          1          - 
                                  2%           **         **         **         -%         9%         -%         -%         4%         -%         1%         2%         1%           2%         1%         1%         -% 
 
Mean Score                      1.2            **         **         **       1.1        1.6++Dfijl 1.1        1.3d       1.3        1.2        1.1        1.2        1.2          1.3        1.1        1.1        1.0 
                                      ++bDFgiJkl                     d 
Standard deviation              .63            **         **         **       .23        .99        .27        .60        .85        .36        .45        .67        .57          .65        .47        .56        .22 
Standard error                  .04            **         **         **       .04        .21        .05        .09        .16        .08        .04        .08        .06          .04        .07        .10        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 50 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with general concerns related to Imagery or videos of child sexual exploitation or abuse 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  484          202         61        121         41         35           81        281          214        196         74         47          154        199        121          ** 
 
Effective sample                302          142         27         80         20         16           48        170          151        116         36         24          104        115         78          ** 
 
Total                           440          203         40        122         27         21           67        245          224        168         48         35          161        165        108          ** 
 
1 - Mildly 
Concerned          (5.0)          2            -          2          -          -          *            -          2            2          *          -          -            *          2          -          ** 
                                  *%           -%         5%         -%         -%         2%           -%         1%           1%         *%         -%         -%           *%         1%         -%         ** 
 
2                  (4.0)          5            3          *          1          -          -            -          *            1          2          1          1            2          2          1          ** 
                                  1%           2%         *%         1%         -%         -%           -%         *%           1%         1%         3%         4%           1%         1%         1%         ** 
 
3                  (3.0)         19            8          *          8          *          2            3         12            7         10          2          2            4         13+         2          ** 
                                  4%           4%         *%         7%         1%        10%           4%         5%           3%         6%         3%         5%           2%         8%         2%         ** 
 
4                  (2.0)         45           22          *         10          5          4            2         30           24         18          3          2           13         15         15          ** 
                                 10%          11%         1%         8%        17%        21%           3%        12%          11%        11%         7%         5%           8%         9%        14%         ** 
 
5 - Very 
Concerned          (1.0)        365          167         37        101         22         14           63+       199          188        136         41         30          140        131         89          ** 
                                 83%          82%        93%        82%        82%        67%          93%        81%          84%        81%        86%        87%          87%        80%        82%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Don't know)                      4            2          -          2          -          -            -          2            2          2          -          -            2          2          *          ** 
                                  1%           1%         -%         1%         -%         -%           -%         1%           1%         1%         -%         -%           1%         1%         *%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  411          190         38        111         27         19           65        229          211        155         45         31          153        147-       104          ** 
                                 93%          94%        95%        91%        99%        88%          96%        93%          94%        92%        94%        91%          95%        89%        96%         ** 
 
Net: Not 
concerned                         7            3          2          1          -          *            -          2            3          2          1          1            2          3          1          ** 
                                  2%           2%         5%         1%         -%         2%           -%         1%           1%         1%         3%         4%           1%         2%         1%         ** 
 
Mean Score                      1.2          1.2        1.2        1.3        1.2        1.5          1.1        1.3          1.2        1.3        1.2        1.3          1.2        1.3        1.2          ** 
Standard deviation              .63          .60        .87        .64        .43        .83          .42        .63          .61        .65        .66        .75          .54        .76        .54          ** 
Standard error                  .04          .05        .17        .07        .10        .21          .06        .05          .05        .06        .11        .15          .05        .07        .06          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 50 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with general concerns related to Imagery or videos of child sexual exploitation or abuse 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  484          465        459        279        313          **         484        484        374        417          -          386        320        293        225         92 
 
Effective sample                302          288        285        187        204          **         302        302        244        262          -          241        198        185        141         58 
 
Total                           440          420        415        268        289          **         440        440        355        381          -          344        278        266        201         91 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          2          2          **           2          2          2          2          -            2          2          2          *          - 
                                  *%           1%         1%         1%         1%         **           *%         *%         1%         1%         -%           1%         1%         1%         *%         -% 
 
2                  (4.0)          5            3          3          3          3          **           5          5          5          5          -            3          3          2          2          2 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         2% 
 
3                  (3.0)         19           15         15         11         13          **          19         19         14         19          -           15          9         12          5          4 
                                  4%           4%         4%         4%         4%         **           4%         4%         4%         5%         -%           4%         3%         4%         2%         4% 
 
4                  (2.0)         45           44         42         27         26          **          45         45         30-        35          -           28-        26         18-        15         14 
                                 10%          10%        10%        10%         9%         **          10%        10%         8%         9%         -%           8%         9%         7%         7%        15% 
 
5 - Very 
Concerned          (1.0)        365          355        351        225        245          **         365        365        301        316          -          292        234        229        177+        72 
                                 83%          84%        85%        84%        85%         **          83%        83%        85%        83%         -%          85%        84%        86%        88%        79% 
 
(Never 
Considered this)                  -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                      4            *          *          --         --         **           4          4          3          4          -            4          4          3          2          - 
                                  1%           *%         *%         -%         -%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  411          399        394        251        271          **         411        411        331        351          -          320        260        247        192         86 
                                 93%          95%        95%        94%        94%         **          93%        93%        93%        92%         -%          93%        93%        93%        96%        94% 
 
Net: Not 
concerned                         7            6          6          5          5          **           7          7          7          7          -            5          5          4          2          2 
                                  2%           1%         1%         2%         2%         **           2%         2%         2%         2%         -%           2%         2%         1%         1%         2% 
 
Mean Score                      1.2          1.2--      1.2-       1.2        1.2          **         1.2        1.2        1.2        1.3          -          1.2        1.2        1.2        1.2-       1.3 
                                                                                      ++ABCD 
Standard deviation              .63          .60        .60        .66        .65          **         .63        .63        .64        .66          -          .63        .64        .63        .51        .63 
Standard error                  .04          .04        .04        .05        .05          **         .04        .04        .04        .04          -          .04        .05        .05        .04        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 50 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with general concerns related to Imagery or videos of child sexual exploitation or abuse 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  484          140        328          311        367        266        223        308          232        155         59         38          226        153         64         41 
 
Effective sample                302           83        208          199        226        171        139        186          141        103         37         23          146         98         38         22 
 
Total                           440          118        304          295        334        251        203        271          212        150         53         25          222        143         49         26 
 
1 - Mildly 
Concerned          (5.0)          2            *          2            *          2          *          *          *            2          -          *          -            2          -          *          - 
                                  *%           *%         1%           *%         1%         *%         *%         *%           1%         -%         1%         -%           1%         -%         1%         -% 
 
2                  (4.0)          5            1          3            ---        3          1          1          4            3          2          -          -            3          2          -          - 
                                  1%           1%         1%           -%         1%         1%         1%         2%           2%         1%         -%         -%           1%         1%         -%         -% 
 
3                  (3.0)         19            3         15            8         13          7          7         13            9          7          2          *            8          9          1          - 
                                  4%           3%         5%           3%         4%         3%         3%         5%           4%         5%         4%         2%           4%         6%         3%         -% 
 
4                  (2.0)         45           10         34           32         37         14--       21         26           19         20          5          2           23         15          3          5 
                                 10%           8%        11%          11%        11%         6%        11%        10%           9%        13%        10%         6%          10%        10%         7%        18% 
 
5 - Very 
Concerned          (1.0)        365          101        248          251        275        223++      170        224          179        118         45         23          186        116         42         22 
                                 83%          86%        82%          85%        82%        89%        84%        83%          84%        79%        86%        92%          84%        81%        86%        82% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      4            2          2            3          3          4          3          3            -          4+         -          -            -          2          2a         - 
                                  1%           2%         1%           1%         1%         2%         2%         1%           -%         3%         -%         -%           -%         1%         4%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  411          110        281          283++      312        238        191        250          197        138         51         25          209        130         45         26 
                                 93%          94%        93%          96%        94%        95%        94%        92%          93%        92%        96%        98%          94%        91%        93%       100% 
 
Net: Not 
concerned                         7            2          5            *--        5          2          2          5            5          2          *          -            5          2          *          - 
                                  2%           1%         2%           *%         1%         1%         1%         2%           2%         1%         1%         -%           2%         1%         1%         -% 
 
Mean Score                      1.2          1.2        1.3          1.2--      1.2        1.1--      1.2        1.2          1.3        1.3        1.2        1.1          1.3        1.3        1.2        1.2 
Standard deviation              .63          .57        .66          .46        .63        .48        .54        .63          .69        .60        .57        .36          .67        .62        .54        .39 
Standard error                  .04          .06        .05          .03        .04        .04        .05        .05          .06        .06        .09        .08          .06        .06        .09        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 50 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with general concerns related to Imagery or videos of child sexual exploitation or abuse 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  484           28 
 
Effective sample                302           16 
 
Total                           440           18 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  *%           -% 
 
2                  (4.0)          5            - 
                                  1%           -% 
 
3                  (3.0)         19            - 
                                  4%           -% 
 
4                  (2.0)         45            2 
                                 10%           9% 
 
5 - Very 
Concerned          (1.0)        365           17 
                                 83%          91% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Don't know)                      4            - 
                                  1%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  411           18 
                                 93%         100% 
 
Net: Not 
concerned                         7            - 
                                  2%           -% 
 
Mean Score                      1.2          1.1 
Standard deviation              .63          .29 
Standard error                  .04          .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 50 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with general concerns related to Imagery or videos of child sexual exploitation or abuse 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  484          297        274        313        148        374        294        224        137         81         28        269         63 
 
Effective sample                302          191        172        193         94        235        188        146         96         52         19        179         42 
 
Total                           440          285        247        282        135        335        265        208        146         72         28        263         64 
 
1 - Mildly 
Concerned          (5.0)          2            2          *          2          -          2          *          2          -          -          -          2          2+ 
                                  *%           1%         *%         1%         -%         1%         *%         1%         -%         -%         -%         1%         3% 
 
2                  (4.0)          5            3          1          2          2          3          5          *          1          1          -          2          - 
                                  1%           1%         1%         1%         1%         1%         2%         *%         1%         2%         -%         1%         -% 
 
3                  (3.0)         19           13         14          9          3         16         12         13          5          1          2         10          1 
                                  4%           5%         6%         3%         2%         5%         5%         6%         4%         1%         6%         4%         1% 
 
4                  (2.0)         45           30g        20         29g        14         34g        30g        25g         5--        6          -         23          6 
                                 10%          11%         8%        10%        10%        10%        11%        12%         3%         9%         -%         9%         9% 
 
5 - Very 
Concerned          (1.0)        365          232        209        238        115        275        216        166        133+aeef    64         26        225         56 
                                 83%          82%        85%        84%        85%        82%        82%        80%        91%        88%        94%        86%        87% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      4            4          2          2          2          4          2          2          2          -          -          2          - 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         -%         -%         1%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  411          263        229        267        128        309        246        191        137         70         26        247         62 
                                 93%          92%        93%        95%        95%        92%        93%        92%        94%        97%        94%        94%        96% 
 
Net: Not 
concerned                         7            5          2          4          2          6          5          3          1          1          -          4          2 
                                  2%           2%         1%         1%         1%         2%         2%         1%         1%         2%         -%         2%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 50 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with general concerns related to Imagery or videos of child sexual exploitation or abuse 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  484          297        274        313        148        374        294        224        137         81         28        269         63 
 
Effective sample                302          191        172        193         94        235        188        146         96         52         19        179         42 
 
Total                           440          285        247        282        135        335        265        208        146         72         28        263         64 
 
Mean Score                      1.2          1.3        1.2        1.2        1.2        1.3        1.3        1.3        1.1-       1.2        1.1        1.2        1.2 
Standard deviation              .63          .67        .58        .61        .53        .66        .64        .69        .50        .53        .50        .62        .73 
Standard error                  .04          .05        .04        .04        .05        .04        .05        .06        .05        .07        .11        .05        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 50 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with general concerns related to Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  484          361        169        135        110        370        189        276         78        112         49         34        302        336         25         65         24 
 
Effective sample                302          222        112         95         69        233        123        179         48         71         29         25        195        211         12         44         15 
 
Total                           440          312        158        140         96        339        187        260         75        104         45         39        281        301         13         65         19 
 
1 - Mildly 
Concerned          (5.0)          2            2          *          2          -          2          2          2          -          *          -          2          2          2          -          -          - 
                                  *%           1%         *%         2%         -%         1%         1%         1%         -%         *%         -%         6%         1%         1%         -%         -%         -% 
 
2                  (4.0)          5            3          3          1          3+         5          3          3          -          2          1          -          5          2          -          1          - 
                                  1%           1%         2%         1%         3%         1%         2%         1%         -%         2%         3%         -%         2%         1%         -%         2%         -% 
 
3                  (3.0)         19           18+         8          4          7         14          9         11          3          3          *          -         10         12          -          1          * 
                                  4%           6%         5%         3%         7%         4%         5%         4%         4%         3%         1%         -%         3%         4%         -%         1%         2% 
 
4                  (2.0)         45           39         12         11         13         38         17         28          4         11          3          3         29         32          *          7          2 
                                 10%          12%         7%         8%        13%        11%         9%        11%         6%        10%         7%         8%        10%        11%         3%        11%        11% 
 
5 - Very 
Concerned          (1.0)        365          247--      134        120         73        278        156        211         68d        88         39         34        231        249         12         56         17 
                                 83%          79%        85%        85%        76%        82%        83%        81%        90%        85%        88%        87%        82%        83%        93%        86%        87% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      4            2          -          2          *          2          *          4          -          -          -          -          4          4          *          -          - 
                                  1%           1%         -%         1%         *%         1%         *%         1%         -%         -%         -%         -%         1%         1%         3%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  411          286        146        131         86        317        172        240         72         98         43         37        260        281         13         63         19 
                                 93%          92%        92%        93%        89%        93%        92%        92%        96%        95%        96%        94%        93%        93%        97%        96%        98% 
 
Net: Not 
concerned                         7            6          4          4          3          7          5          5          -          2          1          2          7          4          -          1          - 
                                  2%           2%         2%         3%         3%         2%         3%         2%         -%         2%         3%         6%         2%         1%         -%         2%         -% 
 
Mean Score                      1.2          1.3++      1.3        1.2        1.4        1.3        1.3        1.3        1.1        1.2        1.2        1.3        1.3        1.2        1.0        1.2        1.2 
Standard deviation              .63          .69        .67        .70        .76        .66        .73        .68        .45        .63        .61        .95        .68        .63        .18        .56        .44 
Standard error                  .04          .05        .06        .07        .09        .04        .07        .05        .07        .07        .11        .19        .05        .04        .05        .09        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 50 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All with general concerns related to Imagery or videos of child sexual exploitation or abuse 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  484          266          -          ** 
 
Effective sample                302          164          -          ** 
 
Total                           440          223          -          ** 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          ** 
                                  *%           1%         -%         ** 
 
2                  (4.0)          5            3          -          ** 
                                  1%           2%         -%         ** 
 
3                  (3.0)         19           10          -          ** 
                                  4%           5%         -%         ** 
 
4                  (2.0)         45           28          -          ** 
                                 10%          13%         -%         ** 
 
5 - Very 
Concerned          (1.0)        365          178          -          ** 
                                 83%          80%         -%         ** 
 
(Never 
Considered this)                  -            -          -          ** 
                                  -%           -%         -%         ** 
 
(Don't know)                      4            2          -          ** 
                                  1%           1%         -%         ** 
 
(Refused)                         -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: Concerned                  411          205          -          ** 
                                 93%          92%         -%         ** 
 
Net: Not 
concerned                         7            6          -          ** 
                                  2%           2%         -%         ** 
 
Mean Score                      1.2          1.3          -          ** 
Standard deviation              .63          .72          -          ** 
Standard error                  .04          .06          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 51 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All with general concerns related to Offensive language 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  279          121        158           33         45         51         49         48         39          **          78        100        101           78         88         46         67 
 
Effective sample                183           81        102           20         31         37         32         33         24          **          51         69         63           59         57         26         41 
 
Total                           273          125        148           27         42         55         47         53         35          **          69        102        102           87         84         33         68 
 
1 - Mildly 
Concerned          (5.0)          5            3          2            2          2          2          -          *          -          **           3          2          *            *          5++        -          - 
                                  2%           3%         1%           6%         4%         3%         -%         *%         -%         **           5%         2%         *%           *%         6%         -%         -% 
 
2                  (4.0)          8            4          4            2          2          2          *          *          2          **           4          2          3            4          2          -          3 
                                  3%           4%         3%           9%         4%         3%         *%         1%         6%         **           6%         2%         3%           4%         3%         -%         4% 
 
3                  (3.0)         33           12         21            1          4         10          8          7          4          **           4         18         11           10          9          8          6 
                                 12%          10%        14%           2%         8%        18%        18%        14%        10%         **           6%        18%        11%          11%        10%        25%         9% 
 
4                  (2.0)         77           41         36            4         13         19         10         15         13          **          17         29         31           28         26          5         18 
                                 28%          33%        24%          17%        31%        35%        20%        28%        37%         **          25%        28%        30%          32%        31%        14%        26% 
 
5 - Very 
Concerned          (1.0)        148           63         85           17         22         23         29         30         16          **          39         52         57           45         42         20         41 
                                 54%          51%        57%          65%        52%        42%        62%        57%        46%         **          57%        51%        56%          52%        50%        59%        60% 
 
(Never 
Considered this)                  1            1          -            1          *          -          -          -          -          **           1          -          -            -          -          1          - 
                                  *%           1%         -%           2%         1%         -%         -%         -%         -%         **           1%         -%         -%           -%         -%         3%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  225          104        121           22         35         42         39         45         29          **          57         81         88           73         68         24         60 
                                 82%          84%        82%          81%        83%        77%        82%        85%        83%         **          82%        79%        86%          84%        81%        73%        87% 
 
Net: Not 
concerned                        14            8          6            4          3          3          *          1          2          **           7+         3          3            4          7          -          3 
                                  5%           6%         4%          15%         8%         6%         *%         1%         6%         **          11%         3%         3%           5%         8%         -%         4% 
 
Mean Score                      1.7          1.7        1.7          1.7        1.8        1.9        1.6        1.6        1.8          **         1.7        1.7        1.6          1.7        1.8        1.7        1.6 
Standard deviation              .93          .96        .91         1.26       1.05        .99        .80        .78        .89          **        1.13        .91        .81          .86       1.10        .87        .81 
Standard error                  .07          .11        .09          .28        .19        .16        .14        .14        .18          **         .16        .11        .10          .11        .15        .17        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 51 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All with general concerns related to Offensive language 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  279          166        113           34         58         47        105        172          248         31 
 
Effective sample                183          116         66           23         42         31         71        110          156         27 
 
Total                           273          171        102           33         62         46        103        167          227         46 
 
1 - Mildly 
Concerned          (5.0)          5            5          -            2          2          -          3          2            5          - 
                                  2%           3%         -%           5%         3%         -%         3%         1%           2%         -% 
 
2                  (4.0)          8            6          3            1          1          1          2          6            8          - 
                                  3%           3%         2%           2%         1%         3%         2%         4%           4%         -% 
 
3                  (3.0)         33           19         15            3          5          8         15         18           30          4 
                                 12%          11%        14%          11%         8%        17%        15%        10%          13%         8% 
 
4                  (2.0)         77           54         23            9         18          9         28         49           73          4 
                                 28%          32%        22%          27%        30%        20%        27%        29%          32%        10% 
 
5 - Very 
Concerned          (1.0)        148           87         61           18         36         28         55         92          110         38 
                                 54%          51%        60%          56%        59%        60%        53%        55%          49%        83% 
 
(Never 
Considered this)                  1            -          1            -          -          -          -          1            1          - 
                                  *%           -%         1%           -%         -%         -%         -%         1%           *%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  225          141         84           27         55         37         83        141          183         42 
                                 82%          83%        82%          82%        88%        80%        80%        84%          81%        92% 
 
Net: Not 
concerned                        14           11          3            2          2          1          5          8           14          - 
                                  5%           6%         2%           7%         4%         3%         5%         5%           6%         -% 
 
Mean Score                      1.7          1.8        1.6          1.7        1.6        1.6        1.8        1.7          1.8++B     1.3-- 
Standard deviation              .93          .99        .83         1.08        .89        .88        .99        .90          .96        .59 
Standard error                  .07          .09        .10          .22        .14        .16        .12        .09          .08        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 724 
Table 51 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All with general concerns related to Offensive language 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  279            **         **         **        24          **         **         **         **        30         39         53         54          235         44         25          ** 
 
Effective sample                183            **         **         **        24          **         **         **         **        29         39         51         54          156         27         17          ** 
 
Total                           273            **         **         **        42          **         **         **         **        53          7         16         25          237         36         24          ** 
 
1 - Mildly 
Concerned          (5.0)          5            **         **         **         2          **         **         **         **         -          -          *          -            5          -          -          ** 
                                  2%           **         **         **         4%         **         **         **         **         -%         -%         1%         -%           2%         -%         -%         ** 
 
2                  (4.0)          8            **         **         **         2          **         **         **         **         -          1          1          1            8          *          -          ** 
                                  3%           **         **         **         4%         **         **         **         **         -%         8%         6%         4%           3%         1%         -%         ** 
 
3                  (3.0)         33            **         **         **         9          **         **         **         **         2          1          1          3           31          2          -          ** 
                                 12%           **         **         **        21%         **         **         **         **         3%        21%         8%        13%          13%         6%         -%         ** 
 
4                  (2.0)         77            **         **         **         8          **         **         **         **        14          1          1--        4           65         12          8          ** 
                                 28%           **         **         **        20%         **         **         **         **        26%        20%         9%        17%          28%        33%        32%         ** 
 
5 - Very 
Concerned          (1.0)        148            **         **         **        21          **         **         **         **        37          4         12++j      16          127         21         16          ** 
                                 54%           **         **         **        51%         **         **         **         **        71%        51%        74%        64%          54%        58%        68%         ** 
 
(Never 
Considered this)                  1            **         **         **         -          **         **         **         **         -          -          *          1+           *          1          -          ** 
                                  *%           **         **         **         -%         **         **         **         **         -%         -%         2%         2%           *%         1%         -%         ** 
 
(Don't know)                      -            **         **         **         -          **         **         **         **         -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            **         **         **         -          **         **         **         **         -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  225            **         **         **        30          **         **         **         **        51          5         13         20          192         33         24          ** 
                                 82%           **         **         **        71%         **         **         **         **        97%        71%        83%        81%          81%        91%       100%         ** 
 
Net: Not 
concerned                        14            **         **         **         3          **         **         **         **         -          1          1          1           13          *          -          ** 
                                  5%           **         **         **         8%         **         **         **         **         -%         8%         7%         4%           6%         1%         -%         ** 
 
Mean Score                      1.7            **         **         **       1.9i         **         **         **         **       1.3-       1.9I       1.5        1.6          1.7        1.5        1.3          ** 
                                               I                 fgIkl                  gIkl                                I 
Standard deviation              .93            **         **         **      1.12          **         **         **         **       .53       1.09       1.00        .88          .96        .68        .48          ** 
Standard error                  .07            **         **         **       .23          **         **         **         **       .10        .18        .14        .12          .08        .13        .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 51 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All with general concerns related to Offensive language 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  279          101         33         83         29          **          45        142          139         96         44         26           94        104         75          ** 
 
Effective sample                183           72         17         52         19          **          28         90           95         66         22         13           69         62         48          ** 
 
Total                           273          104         26         79         28          **          43        125          138        104         31         17          109         90         69          ** 
 
1 - Mildly 
Concerned          (5.0)          5            5+         -          -          *          **           2          2            5          -          *          *            2          2          2          ** 
                                  2%           5%         -%         -%         1%         **           5%         1%           4%         -%         1%         1%           2%         2%         2%         ** 
 
2                  (4.0)          8            5          *          2          1          **           2          4            4          2          2          2            6          *          2          ** 
                                  3%           5%         1%         3%         4%         **           4%         4%           3%         2%         7%        13%           5%         1%         3%         ** 
 
3                  (3.0)         33           15          3          9          3          **           4         20           19         12          2          2            8          9         16++a       ** 
                                 12%          14%        11%        11%        11%         **          10%        16%          14%        12%         7%         9%           7%        10%        23%         ** 
 
4                  (2.0)         77           29          4         24          7          **          13         30           31         36         11          5           32         26         18          ** 
                                 28%          28%        17%        30%        25%         **          32%        24%          22%        34%        35%        28%          29%        28%        26%         ** 
 
5 - Very 
Concerned          (1.0)        148           50         18         44         16          **          21         67           79         53         16          8           61         52         32          ** 
                                 54%          48%        71%        56%        58%         **          49%        54%          57%        51%        51%        49%          56%        58%        46%         ** 
 
(Never 
Considered this)                  1            1          -          -          -          **           -          1            -          1          -          -            -          1          -          ** 
                                  *%           1%         -%         -%         -%         **           -%         1%           -%         1%         -%         -%           -%         1%         -%         ** 
 
(Don't know)                      -            -          -          -          -          **           -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          **           -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  225           79         23         67         23          **          34         98          110         89         26         13           93         78         50-         ** 
                                 82%          76%        88%        86%        84%         **          81%        78%          80%        85%        85%        76%          85%        86%        72%         ** 
 
Net: Not 
concerned                        14           10+         *          2          1          **           4          6            9          2          2          2            8          2          4          ** 
                                  5%           9%         1%         3%         5%         **           9%         5%           7%         2%         8%        14%           7%         2%         5%         ** 
 
Mean Score                      1.7          1.9+       1.4        1.6        1.6          **         1.8        1.7          1.7        1.6        1.7        1.9          1.7        1.6        1.9          ** 
Standard deviation              .93         1.11        .75        .80        .91          **        1.09        .95         1.04        .77        .94       1.13          .95        .84       1.01          ** 
Standard error                  .07          .13        .18        .11        .21          **         .20        .10          .11        .10        .20        .31          .11        .11        .15          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 51 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All with general concerns related to Offensive language 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  279          270        265        167        193          **         279        279        224        233          -          235        193        171        150         37 
 
Effective sample                183          177        174        110        124          **         183        183        145        150          -          150        122        104         91         27 
 
Total                           273          263        259        152        172          **         273        273        210        216          -          216        171        146        129         46 
 
1 - Mildly 
Concerned          (5.0)          5            5          5          2          5          **           5          5          4          5          -            4          4          3          3          2 
                                  2%           2%         2%         1%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         3%         4% 
 
2                  (4.0)          8            8          8          6          7          **           8          8          7          7          -            8          6          7          4          * 
                                  3%           3%         3%         4%         4%         **           3%         3%         3%         3%         -%           4%         4%         5%         3%         *% 
 
3                  (3.0)         33           28         26         18         18          **          33         33         27         26          -           28         22         17         18          3 
                                 12%          11%        10%        12%        11%         **          12%        12%        13%        12%         -%          13%        13%        12%        14%         7% 
 
4                  (2.0)         77           75         73         43         47          **          77         77         57         56          -           58         42         40         31         17 
                                 28%          29%        28%        28%        27%         **          28%        28%        27%        26%         -%          27%        25%        27%        24%        38% 
 
5 - Very 
Concerned          (1.0)        148          145        145         82         94          **         148        148        114        121          -          118         96         78         72         23 
                                 54%          55%        56%        54%        55%         **          54%        54%        54%        56%         -%          54%        56%        53%        56%        51% 
 
(Never 
Considered this)                  1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  *%           *%         *%         1%         *%         **           *%         *%         *%         *%         -%           *%         *%         1%         1%         -% 
 
(Don't know)                      -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  225          221        218        125        141          **         225        225        171        177          -          176        138        118        103         41 
                                 82%          84%        84%        82%        82%         **          82%        82%        82%        82%         -%          81%        81%        81%        80%        89% 
 
Net: Not 
concerned                        14           14         14          8         12          **          14         14         10         12          -           12         10         10          7          2 
                                  5%           5%         5%         5%         7%         **           5%         5%         5%         5%         -%           5%         6%         7%         6%         4% 
 
Mean Score                      1.7          1.7        1.7-       1.7        1.7          **         1.7        1.7        1.7        1.7          -          1.7        1.7        1.7        1.7        1.7 
Standard deviation              .93          .93        .93        .91       1.00          **         .93        .93        .93        .97          -          .95        .97        .99        .99        .91 
Standard error                  .07          .07        .07        .09        .09          **         .07        .07        .08        .08          -          .08        .09        .10        .10        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 51 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All with general concerns related to Offensive language 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  279           88        180          191        210        188        134        173          133         92         29         25          140         79         30         30 
 
Effective sample                183           56        119          126        141        125         87        111           83         65         20         16           92         50         19         23 
 
Total                           273           79        178          186        211        187        127        164          126         98         29         20          142         72         24         35 
 
1 - Mildly 
Concerned          (5.0)          5            2          3            3          5          3          3          3            2          2          -          2            2          2          -          2 
                                  2%           2%         2%           2%         2%         2%         3%         2%           1%         2%         -%         9%           1%         2%         -%         5% 
 
2                  (4.0)          8            4          5            3          4          5          6          4            3          2          1          2            2          4          2          * 
                                  3%           5%         3%           2%         2%         3%         4%         3%           3%         2%         4%         9%           2%         6%         6%         1% 
 
3                  (3.0)         33           18++B      15-          18         27         18         15         23           13         15          4          2           18         10          3          2 
                                 12%          23%         8%          10%        13%         9%        12%        14%          10%        15%        14%         9%          13%        14%        14%         5% 
 
4                  (2.0)         77           13-        60+a         58         60         51         36         45           38         31          6          2           46         18          7          5 
                                 28%          17%        34%          31%        29%        27%        28%        27%          30%        32%        19%        10%          33%        25%        31%        14% 
 
5 - Very 
Concerned          (1.0)        148           42         94          103        114        110         67         89           70         47         19         13           73         37         12         26 
                                 54%          53%        53%          56%        54%        59%        53%        54%          55%        48%        63%        64%          52%        51%        49%        75% 
 
(Never 
Considered this)                  1            -          1            *          *          *          *          *            -          1          -          -            *          1          -          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           -%         1%         -%         -%           *%         1%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  225           55--      155+A        161+       175        161        103        134          108         79         24         14          120         55         19         31 
                                 82%          69%        87%          86%        83%        86%        81%        82%          86%        80%        82%        73%          84%        77%        80%        89% 
 
Net: Not 
concerned                        14            6          8            7          9          8          9          7            5          3          1          4            4          6          2          2 
                                  5%           7%         4%           4%         4%         4%         7%         5%           4%         4%         4%        18%           3%         8%         6%         6% 
 
Mean Score                      1.7          1.9        1.7          1.6        1.7        1.6        1.8        1.7          1.6        1.8        1.6        1.9          1.7        1.8        1.8        1.5 
Standard deviation              .93         1.08        .88          .87        .93        .89       1.00        .94          .88        .90        .89       1.40          .85       1.04        .93       1.01 
Standard error                  .07          .14        .08          .08        .08        .08        .11        .09          .10        .11        .20        .35          .09        .15        .21        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 51 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All with general concerns related to Offensive language 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  279            ** 
 
Effective sample                183            ** 
 
Total                           273            ** 
 
1 - Mildly 
Concerned          (5.0)          5            ** 
                                  2%           ** 
 
2                  (4.0)          8            ** 
                                  3%           ** 
 
3                  (3.0)         33            ** 
                                 12%           ** 
 
4                  (2.0)         77            ** 
                                 28%           ** 
 
5 - Very 
Concerned          (1.0)        148            ** 
                                 54%           ** 
 
(Never 
Considered this)                  1            ** 
                                  *%           ** 
 
(Don't know)                      -            ** 
                                  -%           ** 
 
(Refused)                         -            ** 
                                  -%           ** 
 
Net: Concerned                  225            ** 
                                 82%           ** 
 
Net: Not 
concerned                        14            ** 
                                  5%           ** 
 
Mean Score                      1.7            ** 
Standard deviation              .93            ** 
Standard error                  .07            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 51 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All with general concerns related to Offensive language 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  279          184        160        188         85        209        179        127         98         61         29        162         57 
 
Effective sample                183          121        103        124         55        136        121         84         65         39         19        102         34 
 
Total                           273          183        153        188         82        200        179        114         99         57         26        145         50 
 
1 - Mildly 
Concerned          (5.0)          5            5          5          5          2          5          5          3          3          -          -          4          - 
                                  2%           3%         3%         3%         2%         2%         3%         3%         3%         -%         -%         2%         -% 
 
2                  (4.0)          8            3          4          4          4          5          5          4          4          3          *          7          1 
                                  3%           2%         3%         2%         5%         2%         3%         3%         4%         6%         1%         5%         2% 
 
3                  (3.0)         33           24         17         24         13         28         22         19         16          6          7         25+         5 
                                 12%          13%        11%        13%        16%        14%        12%        17%        16%        11%        25%        17%        10% 
 
4                  (2.0)         77           41-        41         53         18         52         50         26         20         13          2         35         15 
                                 28%          23%        27%        28%        22%        26%        28%        22%        20%        24%         9%        24%        29% 
 
5 - Very 
Concerned          (1.0)        148          110+        84        101         44        109         96         62         57         34         17         75         29 
                                 54%          60%        55%        54%        54%        55%        54%        55%        57%        60%        64%        51%        59% 
 
(Never 
Considered this)                  1            *          1          *          -          1          1          -          -          -          -          1          - 
                                  *%           *%         1%         *%         -%         *%         *%         -%         -%         -%         -%         *%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  225          151        126        154         62        162        146         88         77         47         19        109--       44 
                                 82%          82%        82%        82%        76%        81%        82%        77%        77%        83%        73%        75%        88% 
 
Net: Not 
concerned                        14            8          9          9          6          9         10          7          7          3          *         10          1 
                                  5%           4%         6%         5%         8%         5%         6%         6%         7%         6%         1%         7%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 51 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All with general concerns related to Offensive language 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  279          184        160        188         85        209        179        127         98         61         29        162         57 
 
Effective sample                183          121        103        124         55        136        121         84         65         39         19        102         34 
 
Total                           273          183        153        188         82        200        179        114         99         57         26        145         50 
 
Mean Score                      1.7          1.6        1.7        1.7        1.8        1.7        1.7        1.8        1.8        1.6        1.6        1.8        1.6 
Standard deviation              .93          .96       1.00        .96       1.05        .96        .98       1.03       1.06        .90        .92       1.04        .76 
Standard error                  .07          .09        .10        .09        .14        .08        .09        .11        .13        .14        .21        .10        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 51 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All with general concerns related to Offensive language 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  279          206        108         70         58        201        105        147         45         60         24         29        162        206          **        46          ** 
 
Effective sample                183          137         71         45         39        134         65         93         27         39         15         19        104        132          **        28          ** 
 
Total                           273          199        100         68         54        197        102        133         42         57         24         26        154        195          **        41          ** 
 
1 - Mildly 
Concerned          (5.0)          5            4          3          3          2          3          3          5          2          3+         -          -          5          5          **         *          ** 
                                  2%           2%         3%         5%         3%         2%         3%         4%         4%         6%         -%         -%         3%         3%         **         1%         ** 
 
2                  (4.0)          8            6          4          2          2          8          2          5          *          2          *          2          6          4          **         2          ** 
                                  3%           3%         4%         3%         4%         4%         2%         3%         1%         4%         1%         7%         4%         2%         **         4%         ** 
 
3                  (3.0)         33           26         18         13          9         28         15         20          5          8          3          4         30++       28          **         9          ** 
                                 12%          13%        18%        20%        17%        14%        15%        15%        12%        14%        13%        16%        19%        14%         **        22%         ** 
 
4                  (2.0)         77           55         28         14         17         53         28         41         10         14          5          9         42         54          **        13          ** 
                                 28%          28%        28%        20%        31%        27%        28%        31%        23%        24%        23%        35%        27%        28%         **        31%         ** 
 
5 - Very 
Concerned          (1.0)        148          108         47         35         24        104         53         62-        25         30         15         11         70--      102          **        18          ** 
                                 54%          54%        47%        51%        44%        53%        52%        47%        59%        52%        63%        42%        46%        52%         **        43%         ** 
 
(Never 
Considered this)                  1            1          -          1          -          1          1          1          -          -          -          -          1          1          **         -          ** 
                                  *%           *%         -%         1%         -%         *%         1%         *%         -%         -%         -%         -%         1%         *%         **         -%         ** 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: Concerned                  225          163         75-        49-        40        157         81        103         34         43         20         20        112--      157          **        30          ** 
                                 82%          82%        75%        71%        75%        80%        79%        77%        83%        76%        86%        77%        73%        80%         **        74%         ** 
 
Net: Not 
concerned                        14            9          7          5          4         11          6         10          2          5          *          2         11         10          **         2          ** 
                                  5%           5%         7%         8%         7%         6%         6%         7%         5%        10%         1%         7%         7%         5%         **         4%         ** 
 
Mean Score                      1.7          1.7        1.9+       1.9        1.9        1.7        1.8        1.9+       1.7        1.9        1.5        1.9        1.9++      1.7          **       1.9          ** 
Standard deviation              .93          .93       1.05       1.14       1.04        .96       1.00       1.05       1.01       1.16        .77        .94       1.06        .97          **       .92          ** 
Standard error                  .07          .08        .12        .17        .17        .08        .12        .11        .19        .19        .20        .22        .10        .08          **       .17          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 51 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All with general concerns related to Offensive language 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  279          146          **         ** 
 
Effective sample                183           93          **         ** 
 
Total                           273          127          **         ** 
 
1 - Mildly 
Concerned          (5.0)          5            4          **         ** 
                                  2%           3%         **         ** 
 
2                  (4.0)          8            6          **         ** 
                                  3%           4%         **         ** 
 
3                  (3.0)         33           25++        **         ** 
                                 12%          19%         **         ** 
 
4                  (2.0)         77           33          **         ** 
                                 28%          26%         **         ** 
 
5 - Very 
Concerned          (1.0)        148           60          **         ** 
                                 54%          47%         **         ** 
 
(Never 
Considered this)                  1            1          **         ** 
                                  *%           1%         **         ** 
 
(Don't know)                      -            -          **         ** 
                                  -%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  225           93--        **         ** 
                                 82%          73%         **         ** 
 
Net: Not 
concerned                        14            9          **         ** 
                                  5%           7%         **         ** 
 
Mean Score                      1.7          1.9++        **         ** 
Standard deviation              .93         1.05          **         ** 
Standard error                  .07          .11          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 52 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All with general concerns related to Offensive videos\pictures 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  354          155        199           36         65         73         74         57         39          **         101        147        106           88        109         64         93 
 
Effective sample                236           99        137           24         45         55         48         37         23          **          69        103         65           64         75         41         57 
 
Total                           342          142        200           34         58         82         70         56         33          **          93        152         97           90        105         56         91 
 
1 - Mildly 
Concerned          (5.0)          2            *          1            2          -          -          -          -          -          **           2          -          -            -          1          -          * 
                                  *%           *%         1%           5%         -%         -%         -%         -%         -%         **           2%         -%         -%           -%         1%         -%         *% 
 
2                  (4.0)          7            5          1            2          1          2          -          -          2          **           3          2          2            2          1          4+d        - 
                                  2%           4%         1%           6%         3%         2%         -%         -%         5%         **           4%         1%         2%           2%         1%         6%         -% 
 
3                  (3.0)         35           16         19            5         10          9          4          4          2          **          15         13          7           11         16d         3          4 
                                 10%          11%        10%          14%        18%        11%         6%         7%         8%         **          16%         8%         7%          13%        16%         6%         4% 
 
4                  (2.0)         98           41         57            9         13         26         17         15         13          **          23         43         33           29         32         13         23 
                                 29%          29%        29%          27%        23%        32%        24%        28%        39%         **          25%        28%        34%          33%        31%        24%        26% 
 
5 - Very 
Concerned          (1.0)        199           78        121           17         33         44         49         36         16          **          49         93         56           46         54         36         63 
                                                                                                                                                                                                                        +ab 
                                 58%          55%        60%          48%        56%        53%        70%        65%        48%         **          53%        61%        58%          51%        51%        64%        69% 
 
(Never 
Considered this)                  2            2          -            -          -          2          -          -          -          **           -          2          -            2          -          -          - 
                                  *%           1%         -%           -%         -%         2%         -%         -%         -%         **           -%         1%         -%           2%         -%         -%         -% 
 
(Don't know)                      *            -          *            -          *          -          -          -          -          **           *          -          -            -          -          -          * 
                                  *%           -%         *%           -%         1%         -%         -%         -%         -%         **           *%         -%         -%           -%         -%         -%         1% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  297          119        178           26         46         70         66b        52         29          **          72-       136a        89a          75         86         49         86 
                                                                                                                                                                                                                        +ab 
                                 87%          84%        89%          76%        79%        85%        94%        93%        87%         **          78%        89%        91%          84%        82%        88%        95% 
 
Net: Not 
concerned                         9            6          3            4          1          2          -          -          2          **           5          2          2            2          3          4          * 
                                  3%           4%         1%          11%         3%         2%         -%         -%         5%         **           5%         1%         2%           2%         3%         6%         *% 
 
Mean Score                      1.6          1.6        1.5          1.9+De     1.7d       1.6        1.4-       1.4        1.7          **         1.8+b      1.5        1.5          1.7d       1.7d       1.5        1.4- 
Standard deviation              .80          .85        .75         1.15        .86        .78        .59        .62        .83          **         .98        .70        .71          .79        .87        .87        .60 
Standard error                  .05          .09        .06          .23        .13        .11        .09        .10        .17          **         .12        .07        .09          .10        .10        .14        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 52 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All with general concerns related to Offensive videos\pictures 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  354          197        157           46         73         68        142        210          325         26 
 
Effective sample                236          139         97           31         50         44         97        137          212         23 
 
Total                           342          195        147           43         70         65        138        202          299         39 
 
1 - Mildly 
Concerned          (5.0)          2            1          *            -          -          -          -          2            2          - 
                                  *%           1%         *%           -%         -%         -%         -%         1%           1%         -% 
 
2                  (4.0)          7            3          4            1          -          -          1          5            7          - 
                                  2%           2%         2%           3%         -%         -%         1%         3%           2%         -% 
 
3                  (3.0)         35           28+b        7-           3          6          4         10         25           34          1 
                                 10%          14%         5%           8%         8%         7%         7%        12%          11%         3% 
 
4                  (2.0)         98           62         37           12         18         20         40         58           81         16 
                                 29%          32%        25%          29%        26%        31%        29%        29%          27%        41% 
 
5 - Very 
Concerned          (1.0)        199          100-        99+a         26         46         40         86        111          175         22 
                                 58%          51%        67%          60%        66%        61%        62%        55%          58%        56% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
(Don't know)                      *            -          *            -          -          *          *          -            *          - 
                                  *%           -%         *%           -%         -%         1%         *%         -%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  297          161-       136+a         38         65         60        126        168          255         38 
                                 87%          83%        92%          89%        92%        92%        91%        83%          85%        97% 
 
Net: Not 
concerned                         9            5          4            1          -          -          1          7            9          - 
                                  3%           2%         3%           3%         -%         -%         1%         4%           3%         -% 
 
Mean Score                      1.6          1.7+b      1.4-         1.5        1.4        1.5        1.5        1.7          1.6        1.5 
Standard deviation              .80          .83        .72          .79        .64        .63        .68        .86          .82        .56 
Standard error                  .05          .07        .07          .14        .09        .09        .07        .07          .06        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 52 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All with general concerns related to Offensive videos\pictures 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  354            **         **         **        31          **         **        27         21         23         43         62         80          287         67         43         24 
 
Effective sample                236            **         **         **        31          **         **        27         21         23         43         60         80          197         39         27         12 
 
Total                           342            **         **         **        53          **         **        44         37         41          8         18         37          291         52         36         15 
 
1 - Mildly 
Concerned          (5.0)          2            **         **         **         -          **         **         -          -          -          -          *          -            2          -          -          - 
                                  *%           **         **         **         -%         **         **         -%         -%         -%         -%         2%         -%           1%         -%         -%         -% 
 
2                  (4.0)          7            **         **         **         2          **         **         2          -          -          -          *          1            6          1          -          1 
                                  2%           **         **         **         3%         **         **         4%         -%         -%         -%         1%         1%           2%         1%         -%         5% 
 
3                  (3.0)         35            **         **         **         5          **         **         3          5          3          2+         2          4           33          1          1          * 
                                 10%           **         **         **         9%         **         **         7%        14%         8%        20%         9%        10%          11%         3%         3%         3% 
 
4                  (2.0)         98            **         **         **        10          **         **        13         12         19          2K         1--        7           79         19         18          1 
                                 29%           **         **         **        19%         **         **        29%        33%        45%        26%         7%        19%          27%        38%        51%         7% 
 
5 - Very 
Concerned          (1.0)        199            **         **         **        37          **         **        26         18         19          4         15++J      25          170         28         15         13 
                                 58%           **         **         **        69%         **         **        59%        49%        46%        54%        80%        68%          59%        55%        42%        85% 
 
(Never 
Considered this)                  2            **         **         **         -          **         **         -          2          -          -          -          -            ---        2++A       2          - 
                                  *%           **         **         **         -%         **         **         -%         4%         -%         -%         -%         -%           -%         3%         4%         -% 
 
(Don't know)                      *            **         **         **         -          **         **         -          -          -          -          -          *+           *          -          -          - 
                                  *%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         1%           *%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         **         -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  297            **         **         **        47          **         **        39         30         38          6         16         32          249         48         34         14 
                                 87%           **         **         **        88%         **         **        89%        82%        92%        80%        88%        87%          86%        93%        93%        92% 
 
Net: Not 
concerned                         9            **         **         **         2          **         **         2          -          -          -          1          1            8          1          -          1 
                                  3%           **         **         **         3%         **         **         4%         -%         -%         -%         3%         1%           3%         1%         -%         5% 
 
Mean Score                      1.6            **         **         **       1.5          **         **       1.6        1.6        1.6        1.7        1.4        1.4          1.6        1.5        1.6        1.3 
                                                                                       ++dkl 
Standard deviation              .80            **         **         **       .80          **         **       .80        .73        .64        .85        .88        .75          .82        .64        .55        .77 
Standard error                  .05            **         **         **       .14          **         **       .16        .16        .14        .13        .11        .08          .06        .10        .11        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 52 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All with general concerns related to Offensive videos\pictures 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  354          162         40         95         33          **          44        192          176        127         51         25          105        143        102          ** 
 
Effective sample                236          115         19         67         20          **          28        124          125         83         29         13           77         90         67          ** 
 
Total                           342          164         27        100         29          **          40        166          177        119         46         17          119        124         94          ** 
 
1 - Mildly 
Concerned          (5.0)          2            *          1          -          -          **           -          2            2          -          -          -            -          1          *          ** 
                                  *%           *%         5%         -%         -%         **           -%         1%           1%         -%         -%         -%           -%         1%         *%         ** 
 
2                  (4.0)          7            5          -          2          -          **           -          2            5          1          2          2            5          1          1          ** 
                                  2%           3%         -%         2%         -%         **           -%         1%           3%         *%         4%        10%           4%         *%         1%         ** 
 
3                  (3.0)         35           18          1         13          3          **           2         22           19         12          4          2            3--       17a        15A         ** 
                                 10%          11%         4%        13%         9%         **           5%        13%          11%        10%         9%         9%           3%        13%        16%         ** 
 
4                  (2.0)         98           39          7         39+a        8          **           9         37-          42         40         16          4           34         30         32          ** 
                                 29%          24%        27%        39%        27%         **          23%        22%          24%        34%        35%        21%          29%        24%        34%         ** 
 
5 - Very 
Concerned          (1.0)        199           99         17         46-        19          **          29        102          108         66         24         10           75         76         45-         ** 
                                 58%          61%        64%        47%        64%         **          72%        62%          61%        56%        52%        60%          63%        61%        48%         ** 
 
(Never 
Considered this)                  2            2          -          -          -          **           -          -            2          -          -          -            2          -          -          ** 
                                  *%           1%         -%         -%         -%         **           -%         -%           1%         -%         -%         -%           1%         -%         -%         ** 
 
(Don't know)                      *            *          -          -          -          **           -          *            *          -          -          -            -          -          *          ** 
                                  *%           *%         -%         -%         -%         **           -%         *%           *%         -%         -%         -%           -%         -%         *%         ** 
 
(Refused)                         -            -          -          -          -          **           -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  297          138         25         85         27          **          38        139          150        106         40         14          109        106         77          ** 
                                 87%          85%        91%        85%        91%         **          95%        84%          85%        89%        88%        81%          92%        85%        82%         ** 
 
Net: Not 
concerned                         9            5          1          2          -          **           -          4            6          1          2          2            5          2          2          ** 
                                  3%           3%         5%         2%         -%         **           -%         2%           4%         *%         4%        10%           4%         1%         2%         ** 
 
Mean Score                      1.6          1.6        1.5        1.7        1.4          **         1.3        1.6          1.6        1.6        1.6        1.7          1.5        1.6        1.7          ** 
Standard deviation              .80          .83        .97        .77        .66          **         .58        .85          .86        .69        .80       1.02          .76        .82        .81          ** 
Standard error                  .05          .08        .22        .09        .15          **         .11        .08          .08        .08        .15        .28          .09        .09        .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 52 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All with general concerns related to Offensive videos\pictures 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  354          346        340        208        246          **         354        354        289        309          -          292        249        221        184         57 
 
Effective sample                236          229        226        141        164          **         236        236        197        208          -          189        160        141        114         43 
 
Total                           342          331        328        199        232          **         342        342        289        305          -          268        222        200        161         66 
 
1 - Mildly 
Concerned          (5.0)          2            *          *          -          *          **           2          2          2          2          -            2          2          2          *          - 
                                  *%           *%         *%         -%         *%         **           *%         *%         1%         1%         -%           1%         1%         1%         *%         -% 
 
2                  (4.0)          7            5          5          2          2          **           7          7          5          4          -            7          5          4          4          - 
                                  2%           2%         2%         1%         1%         **           2%         2%         2%         1%         -%           3%         2%         2%         3%         -% 
 
3                  (3.0)         35           33         32         18         23          **          35         35         29         31          -           30         28         24         20          5 
                                 10%          10%        10%         9%        10%         **          10%        10%        10%        10%         -%          11%        13%        12%        12%         8% 
 
4                  (2.0)         98           98         98         55         65          **          98         98         85         90          -           67-        57         50         37         27+abcd 
                                 29%          30%        30%        28%        28%         **          29%        29%        29%        29%         -%          25%        26%        25%        23%        41% 
 
5 - Very 
Concerned          (1.0)        199          193        190        124        141          **         199        199        167        176          -          162        129        120         99         33 
                                 58%          58%        58%        62%        61%         **          58%        58%        58%        58%         -%          60%        58%        60%        62%        49% 
 
(Never 
Considered this)                  2            2          2          -          -          **           2          2          2          2          -            -          -          -          -          2+a 
                                  *%           *%         *%         -%         -%         **           *%         *%         1%         1%         -%           -%         -%         -%         -%         2% 
 
(Don't know)                      *            *          *          -          -          **           *          *          -          *          -            *          *          -          -          - 
                                  *%           *%         *%         -%         -%         **           *%         *%         -%         *%         -%           *%         *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  297          291        288        179        206          **         297        297        251        266          -          229        186        170        137         60 
                                 87%          88%        88%        90%        89%         **          87%        87%        87%        87%         -%          86%        84%        85%        85%        90% 
 
Net: Not 
concerned                         9            5          5          2          3-         **           9          9          7          6          -            9          7          6          5          - 
                                  3%           2%         2%         1%         1%         **           3%         3%         2%         2%         -%           3%         3%         3%         3%         -% 
 
Mean Score                      1.6          1.5-       1.6-       1.5        1.5          **         1.6        1.6        1.6        1.6          -          1.6        1.6        1.6        1.6        1.6 
                                                                                      ++ABCD 
Standard deviation              .80          .75        .75        .71        .73          **         .80        .80        .79        .77          -          .84        .85        .85        .82        .64 
Standard error                  .05          .05        .05        .06        .06          **         .05        .05        .06        .05          -          .06        .07        .07        .08        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 52 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All with general concerns related to Offensive videos\pictures 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  354          105        242          233        263        204        163        225          159        121         41         33          172        111         43         28 
 
Effective sample                236           66        164          155        178        140        108        151          101         89         27         20          115         78         27         16 
 
Total                           342           93        241          228        260        208        153        218          149        133         38         22          174        111         36         21 
 
1 - Mildly 
Concerned          (5.0)          2            -          2            -          -          -          -          1            -          2          -          -            -          2          -          - 
                                  *%           -%         1%           -%         -%         -%         -%         1%           -%         1%         -%         -%           -%         1%         -%         -% 
 
2                  (4.0)          7            -          7            2          4          2          3          3            3          4          -          -            2          5          -          - 
                                  2%           -%         3%           1%         1%         1%         2%         1%           2%         3%         -%         -%           1%         5%         -%         -% 
 
3                  (3.0)         35            9         25           15-        25         11--        9         17           12         14          5          3           19          9          5          2 
                                 10%          10%        11%           7%         9%         5%         6%         8%           8%        11%        13%        15%          11%         9%        13%         8% 
 
4                  (2.0)         98           16-        80+a         64         73         60         36         61           43         39         11          5           54         31          7          5 
                                 29%          18%        33%          28%        28%        29%        23%        28%          29%        29%        30%        22%          31%        28%        21%        25% 
 
5 - Very 
Concerned          (1.0)        199           67++B     125--        147++      158        135++      105++      136           89         74         22         14           97         64         24         14 
                                 58%          72%        52%          64%        61%        65%        68%        62%          60%        55%        57%        64%          56%        57%        66%        66% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         1%           -%         -%         -%         -%         -%           1%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      *            *          -            -          -          *          -          -            -          *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  297           83        205          210++      232        195++      141+       197+         132        113         33         19          152         94         32         19 
                                 87%          89%        85%          92%        89%        94%        92%        90%          89%        85%        87%        85%          87%        85%        87%        92% 
 
Net: Not 
concerned                         9            -          9            2-         4          2          3          4            3          6          -          -            2          7+         -          - 
                                  3%           -%         4%           1%         1%         1%         2%         2%           2%         4%         -%         -%           1%         6%         -%         -% 
 
Mean Score                      1.6          1.4-       1.7++a       1.4--      1.5-       1.4--      1.4--      1.5          1.5        1.7        1.6        1.5          1.6        1.6        1.5        1.4 
Standard deviation              .80          .67        .83          .66        .73        .64        .70        .75          .74        .88        .72        .75          .73        .93        .73        .65 
Standard error                  .05          .08        .07          .05        .05        .05        .07        .06          .07        .09        .14        .17          .07        .11        .14        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 52 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All with general concerns related to Offensive videos\pictures 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  354           21 
 
Effective sample                236           12 
 
Total                           342           12 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  *%           -% 
 
2                  (4.0)          7            - 
                                  2%           -% 
 
3                  (3.0)         35            2 
                                 10%          14% 
 
4                  (2.0)         98            2 
                                 29%          17% 
 
5 - Very 
Concerned          (1.0)        199            9 
                                 58%          70% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  297           11 
                                 87%          86% 
 
Net: Not 
concerned                         9            - 
                                  3%           -% 
 
Mean Score                      1.6          1.4 
Standard deviation              .80          .75 
Standard error                  .05          .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 52 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All with general concerns related to Offensive videos\pictures 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  354          225        219        236        117        278        239        171        108         76         32        199         54 
 
Effective sample                236          152        141        157         79        182        161        116         79         51         20        129         36 
 
Total                           342          225        203        228        112        258        230        159        123         74         28        179         54 
 
1 - Mildly 
Concerned          (5.0)          2            1          2          2          *          2          2          2          1          -          -          2          - 
                                  *%           1%         1%         1%         *%         1%         1%         1%         1%         -%         -%         1%         -% 
 
2                  (4.0)          7            3          5          3          3          3          3          1          2          1          -          6          - 
                                  2%           1%         3%         1%         3%         1%         1%         1%         2%         2%         -%         3%         -% 
 
3                  (3.0)         35           29+        24         26         13         31         30+        20         12          9          4         22          6 
                                 10%          13%        12%        11%        11%        12%        13%        13%        10%        12%        13%        12%        11% 
 
4                  (2.0)         98           56         53         68         34         73         59         45         37         20          4         45         19 
                                 29%          25%        26%        30%        30%        28%        26%        28%        30%        27%        13%        25%        35% 
 
5 - Very 
Concerned          (1.0)        199          132        117        127         60        148        134         91         71         44         21        106         29 
                                 58%          59%        58%        56%        54%        57%        58%        57%        57%        59%        74%        59%        53% 
 
(Never 
Considered this)                  2            2          2          2          2          2          2          -          -          -          -          -          - 
                                  *%           1%         1%         1%         1%         1%         1%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      *            *          *          -          -          *          *          -          -          -          -          -          - 
                                  *%           *%         *%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  297          189        170        195         94        221        193        136        108         64         24        150         48 
                                 87%          84%        84%        86%        84%        85%        84%        85%        87%        86%        87%        84%        89% 
 
Net: Not 
concerned                         9            5          7          5          3          5          5          3          3          1          -          7          - 
                                  3%           2%         3%         2%         3%         2%         2%         2%         3%         2%         -%         4%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 52 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All with general concerns related to Offensive videos\pictures 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  354          225        219        236        117        278        239        171        108         76         32        199         54 
 
Effective sample                236          152        141        157         79        182        161        116         79         51         20        129         36 
 
Total                           342          225        203        228        112        258        230        159        123         74         28        179         54 
 
Mean Score                      1.6          1.6        1.6        1.6        1.6        1.6        1.6        1.6        1.6        1.6        1.4        1.6        1.6 
Standard deviation              .80          .82        .86        .80        .82        .80        .83        .82        .82        .78        .72        .88        .69 
Standard error                  .05          .07        .07        .06        .09        .06        .07        .08        .09        .11        .16        .08        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 52 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All with general concerns related to Offensive videos\pictures 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  354          270        135        111         82        275        150        211         54         86         42         29        233        264         22         52          ** 
 
Effective sample                236          179         91         74         54        186         97        141         34         57         26         20        156        174         11         37          ** 
 
Total                           342          255        124        113         70        271        144        199         47         81         39         29        231        248         12         55          ** 
 
1 - Mildly 
Concerned          (5.0)          2            2          *          -          2+         2          2          2          *          -          *          -          2          2          *          -          ** 
                                  *%           1%         *%         -%         2%         1%         1%         1%         1%         -%         1%         -%         1%         1%         3%         -%         ** 
 
2                  (4.0)          7            5          3          4          3          7          4          6          3+         1          -          -          5          4          1          3          ** 
                                  2%           2%         2%         3%         4%         3%         3%         3%         7%         2%         -%         -%         2%         2%        10%         6%         ** 
 
3                  (3.0)         35           32+        24++e      14         15++e      28         17         21          4         17++e       5          5         26         32+         1          7          ** 
                                 10%          13%        19%        12%        21%        10%        12%        11%         8%        21%        13%        17%        11%        13%         5%        13%         ** 
 
4                  (2.0)         98           68         31         39         16         82         52+        62         12         24         14         10         72         65          *         22          ** 
                                 29%          27%        25%        34%        23%        30%        36%        31%        26%        29%        35%        34%        31%        26%         3%        41%         ** 
 
5 - Very 
Concerned          (1.0)        199          148         65         56         34        152         70-       108         27         39         20         14        125        145o         9         22-         ** 
                                 58%          58%        53%        50%        49%        56%        48%        54%        58%        48%        51%        49%        54%        58%        76%        40%         ** 
 
(Never 
Considered this)                  2            -          -          -          -          --         -          -          -          -          -          -          -          -          -          -          ** 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          -          *          *          *          -          ** 
                                  *%           *%         -%         *%         1%         *%         *%         *%         -%         -%         -%         -%         *%         *%         4%         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Net: Concerned                  297          216d        96--       95         50--      234d       122        171d        39         63-        34         24        197d       210d        10         44          ** 
                                 87%          84%        78%        84%        72%        86%        84%        86%        85%        78%        86%        83%        85%        85%        79%        81%         ** 
 
Net: Not 
concerned                         9            7          3          4          5+         9          5          7          4+         1          *          -          7          5          2          3          ** 
                                  3%           3%         3%         3%         7%         3%         4%         4%         8%         2%         1%         -%         3%         2%        13%         6%         ** 
 
Mean Score                      1.6          1.6        1.7+       1.7        1.9++m     1.6        1.7+       1.6        1.7        1.8+       1.6        1.7        1.6        1.6        1.6        1.8+         ** 
Standard deviation              .80          .83        .88        .81       1.04        .82        .86        .84        .95        .84        .78        .76        .83        .82       1.21        .87          ** 
Standard error                  .05          .06        .09        .09        .14        .06        .09        .07        .16        .11        .15        .17        .07        .06        .37        .14          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 52 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All with general concerns related to Offensive videos\pictures 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  354          201          -          ** 
 
Effective sample                236          131          -          ** 
 
Total                           342          179          -          ** 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          ** 
                                  *%           1%         -%         ** 
 
2                  (4.0)          7            5          -          ** 
                                  2%           3%         -%         ** 
 
3                  (3.0)         35           27+         -          ** 
                                 10%          15%         -%         ** 
 
4                  (2.0)         98           46          -          ** 
                                 29%          25%         -%         ** 
 
5 - Very 
Concerned          (1.0)        199          100          -          ** 
                                 58%          56%         -%         ** 
 
(Never 
Considered this)                  2            -          -          ** 
                                  *%           -%         -%         ** 
 
(Don't know)                      *            -          -          ** 
                                  *%           -%         -%         ** 
 
(Refused)                         -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: Concerned                  297          145--        -          ** 
                                 87%          81%         -%         ** 
 
Net: Not 
concerned                         9            7          -          ** 
                                  3%           4%         -%         ** 
 
Mean Score                      1.6          1.7+         -          ** 
Standard deviation              .80          .90          -          ** 
Standard error                  .05          .08          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 53 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All with general concerns related to Violent\ disturbing content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  446          198        248           56         71         90         77         80         54          **         127        167        152          113        134         93        106 
 
Effective sample                304          132        172           38         48         69         49         56         36          **          86        118        102           87         93         60         65 
 
Total                           468          207        262           56         63        106         73         86         57          **         119        178        171          132        142         84        110 
 
1 - Mildly 
Concerned          (5.0)          1            -          1            1+         -          -          -          -          -          **           1          -          -            -          1          -          - 
                                  *%           -%         1%           2%         -%         -%         -%         -%         -%         **           1%         -%         -%           -%         1%         -%         -% 
 
2                  (4.0)          8            6          2            2          *          2          2          *          2          **           2          3          2            3          4          1          1 
                                  2%           3%         1%           4%         *%         1%         2%         *%         4%         **           2%         2%         1%           2%         3%         1%         1% 
 
3                  (3.0)         34           17         16            5          5          6          5          8          5          **          10         10         13           10         14          3          7 
                                  7%           8%         6%           9%         8%         5%         7%         9%         9%         **           9%         6%         8%           7%        10%         4%         7% 
 
4                  (2.0)        146           65         81           20         20         40d        14         22         23d         **          39         54         52           39         48         24         35 
                                 31%          31%        31%          35%        31%        38%        20%        25%        40%         **          33%        31%        31%          30%        34%        28%        32% 
 
5 - Very 
Concerned          (1.0)        277          118        158           27         38         59         51af       57f        25          **          65        110        101           80         74         57         66 
                                 59%          57%        60%          49%        60%        55%        71%        66%        44%         **          55%        62%        59%          60%        52%        68%        60% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -          2++        **           -          -          2            -          2          -          - 
                                  *%           -%         1%           -%         -%         -%         -%         -%         3%         **           -%         -%         1%           -%         1%         -%         -% 
 
(Don't know)                      *            -          *            -          *          -          -          -          -          **           *          -          -            -          -          -          * 
                                  *%           -%         *%           -%         1%         -%         -%         -%         -%         **           *%         -%         -%           -%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  423          183        240           47         57         99         66         78         48          **         104        164        154          119        122         80        101 
                                 90%          89%        92%          84%        91%        93%        91%        91%        84%         **          88%        92%        90%          90%        86%        96%        92% 
 
Net: Not 
concerned                        10            6          3            4+         *          2          2          *          2          **           4          3          2            3          5          1          1 
                                  2%           3%         1%           7%         *%         1%         2%         *%         4%         **           3%         2%         1%           2%         3%         1%         1% 
 
Mean Score                      1.5          1.6        1.5          1.8+       1.5        1.5        1.4        1.4        1.7          **         1.6        1.5        1.5          1.5        1.7+c      1.4        1.5 
Standard deviation              .73          .77        .70          .96        .66        .67        .73        .67        .80          **         .82        .69        .70          .74        .83        .60        .65 
Standard error                  .04          .07        .05          .16        .10        .08        .10        .09        .13          **         .09        .06        .07          .08        .09        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 53 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All with general concerns related to Violent\ disturbing content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  446          247        199           53         86         79        160        281          403         40 
 
Effective sample                304          180        124           39         61         51        112        187          268         34 
 
Total                           468          275        194           58         90         77        166        295          408         56 
 
1 - Mildly 
Concerned          (5.0)          1            1          -            -          -          -          -          1            1          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)          8            7          1            *          *          -          *          8            6          2 
                                  2%           3%         1%           *%         *%         -%         *%         3%           2%         3% 
 
3                  (3.0)         34           23         10            1          5          6          9         23           32          2 
                                  7%           9%         5%           2%         5%         8%         6%         8%           8%         3% 
 
4                  (2.0)        146           88         58           21         35         26         55         89          130         16 
                                 31%          32%        30%          36%        39%        34%        33%        30%          32%        29% 
 
5 - Very 
Concerned          (1.0)        277          154        123           36         50         44        101        172          236         37 
                                 59%          56%        64%          62%        56%        57%        61%        58%          58%        65% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           *%         -% 
 
(Don't know)                      *            -          *            -          -          *          *          -            *          - 
                                  *%           -%         *%           -%         -%         1%         *%         -%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  423          241        181           57         85         70        156        261          366         53 
                                 90%          88%        94%          97%        94%        91%        94%        89%          90%        94% 
 
Net: Not 
concerned                        10            8          1            *          *          -          *          9            8          2 
                                  2%           3%         1%           *%         *%         -%         *%         3%           2%         3% 
 
Mean Score                      1.5          1.6        1.4          1.4        1.5        1.5        1.4        1.6          1.5        1.4 
Standard deviation              .73          .79        .63          .56        .61        .65        .61        .79          .74        .71 
Standard error                  .04          .06        .06          .09        .08        .09        .06        .06          .05        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 53 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All with general concerns related to Violent\ disturbing content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  446            **         **         **        35          **        34         41         33         37         56         86         68          369         77         49         28 
 
Effective sample                304            **         **         **        35          **        33         41         32         36         55         83         68          257         47         31         16 
 
Total                           468            **         **         **        60          **        63         69         60         65         10         26         32          404         64         44         20 
 
1 - Mildly 
Concerned          (5.0)          1            **         **         **         -          **         -          -          -          -          -          -          -            1          -          -          - 
                                  *%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          8            **         **         **         3          **         -          -          -          2          *          1          1            8          1          -          1 
                                  2%           **         **         **         5%         **         -%         -%         -%         3%         2%         3%         3%           2%         1%         -%         3% 
 
3                  (3.0)         34            **         **         **         5          **         -          7          9fi        -          1FI        2fi        3FI         25          8          8+a        1 
                                  7%           **         **         **         8%         **         -%        10%        15%         -%        14%         7%        10%           6%        13%        18%         3% 
 
4                  (2.0)        146            **         **         **        12          **        25KL       32+djKL    22Kl       17          2          3--        4--        124         22         18          4 
                                 31%           **         **         **        19%         **        40%        46%        36%        26%        21%        10%        14%          31%        34%        40%        19% 
 
5 - Very 
Concerned          (1.0)        277            **         **         **        40          **        38         31-        28         46gh        6         21++fGHj   23+Gh       243         34         19-        15 
                                 59%           **         **         **        67%         **        60%        45%        46%        71%        63%        80%        72%          60%        52%        42%        75% 
 
(Never 
Considered this)                  2            **         **         **         -          **         -          -          2+         -          -          -          -            2          -          -          - 
                                  *%           **         **         **         -%         **         -%         -%         3%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Don't know)                      *            **         **         **         -          **         -          -          -          -          -          -          *++          *          -          -          - 
                                  *%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         1%           *%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  423            **         **         **        52          **        63+dhJKL   63         49         63hJl       8         23         27          367         55         36         19 
                                 90%           **         **         **        86%         **       100%        90%        82%        97%        84%        90%        85%          91%        86%        82%        94% 
 
Net: Not 
concerned                        10            **         **         **         3          **         -          -          -          2          *          1          1            9          1          -          1 
                                  2%           **         **         **         5%         **         -%         -%         -%         3%         2%         3%         3%           2%         1%         -%         3% 
 
Mean Score                      1.5            **         **         **       1.5          **       1.4        1.6bik     1.7bik     1.3        1.5b       1.3-       1.4          1.5        1.6        1.8        1.3 
                                               b                     b               ++bFIKl 
Standard deviation              .73            **         **         **       .87          **       .49        .65        .73        .63        .84        .73        .81          .73        .75        .74        .69 
Standard error                  .04            **         **         **       .15          **       .09        .10        .13        .10        .11        .08        .10          .05        .11        .13        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 53 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All with general concerns related to Violent\ disturbing content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  446          184         46        134         37         21           69        245          226        153         67         36          147        189        105          ** 
 
Effective sample                304          134         26         91         22         13           41        162          167        101         37         20          107        124         70          ** 
 
Total                           468          194         39        147         36         19           58        238          252        152         64         30          179        183        100          ** 
 
1 - Mildly 
Concerned          (5.0)          1            -          1          -          -          -            -          1            1          -          -          -            -          1          -          ** 
                                  *%           -%         3%         -%         -%         -%           -%         1%           1%         -%         -%         -%           -%         1%         -%         ** 
 
2                  (4.0)          8            4          -          4          *          -            *          6            6          1          2          2            3          1          4          ** 
                                  2%           2%         -%         3%         1%         -%           *%         3%           2%         *%         3%         7%           2%         *%         4%         ** 
 
3                  (3.0)         34           13          2         13          3          3            5         21           17         14          2          2            6-        15         12a         ** 
                                  7%           7%         6%         9%         8%        16%           8%         9%           7%         9%         4%         6%           3%         8%        12%         ** 
 
4                  (2.0)        146           53          7         58+        12          6           18         63           73         45         27         10           56         61         29          ** 
                                 31%          27%        18%        39%        33%        30%          32%        27%          29%        30%        43%        32%          31%        33%        29%         ** 
 
5 - Very 
Concerned          (1.0)        277          124c        28         73-        21         10           35        145          152         92         32         17          112        105         55          ** 
                                 59%          64%        72%        49%        58%        55%          59%        61%          60%        61%        50%        56%          63%        57%        55%         ** 
 
(Never 
Considered this)                  2            -          -          -          -          -            -          -            2          -          -          -            2          -          -          ** 
                                  *%           -%         -%         -%         -%         -%           -%         -%           1%         -%         -%         -%           1%         -%         -%         ** 
 
(Don't know)                      *            *          -          -          -          -            -          *            *          -          -          -            -          -          *          ** 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         -%         *%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  423          177         36        131         33         16           53        208          225        137         60         26          168c       166         84-         ** 
                                 90%          91%        90%        89%        91%        84%          91%        88%          89%        90%        93%        87%          94%        91%        83%         ** 
 
Net: Not 
concerned                        10            4          1          4          *          -            *          8            7          1          2          2            3          2          4          ** 
                                  2%           2%         3%         3%         1%         -%           *%         3%           3%         *%         3%         7%           2%         1%         4%         ** 
 
Mean Score                      1.5          1.5        1.4        1.6        1.5        1.6          1.5        1.5          1.5        1.5        1.6        1.6          1.4        1.5        1.7          ** 
Standard deviation              .73          .71        .89        .75        .70        .76          .68        .81          .77        .68        .72        .88          .65        .72        .85          ** 
Standard error                  .04          .06        .17        .08        .15        .21          .11        .06          .06        .07        .12        .20          .06        .06        .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 53 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All with general concerns related to Violent\ disturbing content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  446          430        425        253        299          **         446        446        374        392          -          353        295        273        229         85 
 
Effective sample                304          291        289        172        201          **         304        304        255        266          -          232        190        176        140         68 
 
Total                           468          448        442        257        306          **         468        468        385        404          -          337        267        252        193        121 
 
1 - Mildly 
Concerned          (5.0)          1            -          -          -          -          **           1          1          1          1          -            1          1          1          -          - 
                                  *%           -%         -%         -%         -%         **           *%         *%         *%         *%         -%           *%         *%         1%         -%         -% 
 
2                  (4.0)          8            8          8          3          5          **           8          8          7          7          -            8          5          7          4          - 
                                  2%           2%         2%         1%         2%         **           2%         2%         2%         2%         -%           2%         2%         3%         2%         -% 
 
3                  (3.0)         34           23         23         13         16          **          34         34         29         31          -           22         21         19         15         12 
                                  7%           5%         5%         5%         5%         **           7%         7%         7%         8%         -%           7%         8%         8%         8%        10% 
 
4                  (2.0)        146          142        142         71         79--        **         146        146        109-       116-         -           93-        76         64-        43--       48cd 
                                 31%          32%        32%        28%        26%         **          31%        31%        28%        29%         -%          28%        28%        25%        22%        40% 
 
5 - Very 
Concerned          (1.0)        277          273        267        169++      205++        **         277        277        237        247          -          210        164        159        129+e       61 
                                 59%          61%        60%        66%        67%         **          59%        59%        62%        61%         -%          62%        61%        63%        67%        51% 
 
(Never 
Considered this)                  2            2          2          2          2          **           2          2          2          2          -            2          -          2          2          - 
                                  *%           *%         *%         1%         1%         **           *%         *%         *%         *%         -%           1%         -%         1%         1%         -% 
 
(Don't know)                      *            *          *          -          -          **           *          *          -          *          -            *          *          -          -          - 
                                  *%           *%         *%         -%         -%         **           *%         *%         -%         *%         -%           *%         *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  423          414        409        240        284+         **         423        423        346        363          -          303        240        223        172        109 
                                 90%          93%        92%        93%        93%         **          90%        90%        90%        90%         -%          90%        90%        88%        89%        90% 
 
Net: Not 
concerned                        10            8          8          3          5          **          10         10          8          8          -           10          6          8          4          - 
                                  2%           2%         2%         1%         2%         **           2%         2%         2%         2%         -%           3%         2%         3%         2%         -% 
 
Mean Score                      1.5          1.5--      1.5--      1.4--      1.4--        **         1.5        1.5        1.5        1.5          -          1.5        1.5        1.5        1.5        1.6 
                                                                                      ++ABCD 
Standard deviation              .73          .68        .68        .64        .66          **         .73        .73        .74        .74          -          .76        .76        .80        .74        .66 
Standard error                  .04          .04        .04        .05        .05          **         .04        .04        .05        .05          -          .05        .06        .06        .06        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 53 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All with general concerns related to Violent\ disturbing content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  446          133        297          308        337        275        197        283          216        142         50         38          224        137         44         41 
 
Effective sample                304           84        206          212        229        187        133        191          141        107         34         23          153         99         28         24 
 
Total                           468          121        321          332        355        286        201        292          223        166         51         27          245        151         40         32 
 
1 - Mildly 
Concerned          (5.0)          1            -          1            -          -          -          -          1            -          1          -          -            -          1          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           -%         1%         -%         -%           -%         1%         -%         -% 
 
2                  (4.0)          8            2          6            4          4          4          4          4            2          2          4++A       -            3          2          2          - 
                                  2%           2%         2%           1%         1%         1%         2%         1%           1%         1%         8%         -%           1%         2%         6%         -% 
 
3                  (3.0)         34           10         22           17-        23         15         10         22            7-        18a         5          4           19         14          1          1 
                                  7%           8%         7%           5%         7%         5%         5%         8%           3%        11%         9%        15%           8%         9%         2%         2% 
 
4                  (2.0)        146           28        110           99        107         83         45--       77-          78         48         12          8           75         48         13         10 
                                 31%          23%        34%          30%        30%        29%        22%        26%          35%        29%        23%        30%          31%        32%        33%        30% 
 
5 - Very 
Concerned          (1.0)        277           79        181          211+       218        183+       141++      186+         136         95         31         15          146         86         23         22 
                                 59%          65%        56%          63%        61%        64%        70%        64%          61%        57%        60%        55%          60%        57%        58%        68% 
 
(Never 
Considered this)                  2            2          -            2          2          2          2          2            -          2          -          -            2          -          -          - 
                                  *%           1%         -%           1%         *%         1%         1%         1%           -%         1%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      *            *          -            -          -          *          -          -            -          *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  423          107        291          310++      326        265        186        263          214++BC    142-        43         23          221        134         36         31 
                                 90%          88%        91%          93%        92%        93%        92%        90%          96%        86%        83%        85%          90%        88%        92%        98% 
 
Net: Not 
concerned                        10            2          8            4          4          4          4          5            2          4          4+A        -            3          4          2          - 
                                  2%           2%         2%           1%         1%         1%         2%         2%           1%         2%         8%         -%           1%         2%         6%         -% 
 
Mean Score                      1.5          1.5        1.6          1.4--      1.5-       1.4--      1.4--      1.5          1.4        1.6        1.6        1.6          1.5        1.6        1.6        1.3 
Standard deviation              .73          .72        .74          .65        .67        .66        .67        .73          .60        .81        .95        .75          .70        .79        .82        .52 
Standard error                  .04          .08        .05          .04        .04        .05        .06        .05          .05        .08        .16        .16          .06        .08        .15        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 53 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All with general concerns related to Violent\ disturbing content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  446           31 
 
Effective sample                304           18 
 
Total                           468           21 
 
1 - Mildly 
Concerned          (5.0)          1            - 
                                  *%           -% 
 
2                  (4.0)          8            - 
                                  2%           -% 
 
3                  (3.0)         34            * 
                                  7%           2% 
 
4                  (2.0)        146            6 
                                 31%          30% 
 
5 - Very 
Concerned          (1.0)        277           15 
                                 59%          68% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  423           21 
                                 90%          98% 
 
Net: Not 
concerned                        10            - 
                                  2%           -% 
 
Mean Score                      1.5          1.3 
Standard deviation              .73          .53 
Standard error                  .04          .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 53 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All with general concerns related to Violent\ disturbing content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  446          292        259        298        146        344        279        215        150        102         31        247         71 
 
Effective sample                304          200        170        201        100        231        190        147        107         70         19        166         49 
 
Total                           468          314        251        304        150        343        281        214        171        103         25        243         77 
 
1 - Mildly 
Concerned          (5.0)          1            1          1          1          -          1          1          1          1          -          -          1          - 
                                  *%           *%         1%         *%         -%         *%         *%         1%         1%         -%         -%         1%         -% 
 
2                  (4.0)          8            2          4          1-         4          4          4          5          2          1          -          5          * 
                                  2%           1%         2%         *%         2%         1%         2%         2%         1%         1%         -%         2%         1% 
 
3                  (3.0)         34           18         22         26         11         30         21         15          9          4          1         23          3 
                                  7%           6%         9%         9%         7%         9%         8%         7%         6%         4%         5%        10%         4% 
 
4                  (2.0)        146          108         78         94         53        108         83         65         56         33          4         64         27 
                                 31%          34%        31%        31%        36%        31%        29%        31%        33%        32%        14%        26%        36% 
 
5 - Very 
Concerned          (1.0)        277          185        145        181         82        200        171        128        102         64         20        147         46 
                                 59%          59%        58%        60%        55%        58%        61%        60%        60%        62%        81%        61%        60% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          -          -          -          2          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         1%         -% 
 
(Don't know)                      *            *          *          -          -          *          *          -          -          -          -          -          - 
                                  *%           *%         *%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  423          292+       223        275        135        307        253        193        158         97         24        212         73 
                                 90%          93%        89%        90%        90%        90%        90%        90%        92%        95%        95%        87%        95% 
 
Net: Not 
concerned                        10            4          6          3-         4          6          6          6          4          1          -          6          * 
                                  2%           1%         2%         1%         2%         2%         2%         3%         2%         1%         -%         3%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 53 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All with general concerns related to Violent\ disturbing content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  446          292        259        298        146        344        279        215        150        102         31        247         71 
 
Effective sample                304          200        170        201        100        231        190        147        107         70         19        166         49 
 
Total                           468          314        251        304        150        343        281        214        171        103         25        243         77 
 
Mean Score                      1.5          1.5        1.6        1.5        1.6        1.5        1.5        1.5        1.5        1.4        1.2        1.5        1.5 
Standard deviation              .73          .68        .77        .71        .73        .74        .74        .77        .73        .64        .55        .80        .61 
Standard error                  .04          .05        .06        .05        .07        .05        .05        .06        .07        .08        .13        .06        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 53 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All with general concerns related to Violent\ disturbing content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  446          331        171        144        107        343        190        248         67        108         53         35        287        325         22         67          ** 
 
Effective sample                304          224        114        101         71        237        126        168         42         75         32         26        193        220         10         48          ** 
 
Total                           468          331        161        156        101        366        201        246         62        114         51         39        295        331         11         77          ** 
 
1 - Mildly 
Concerned          (5.0)          1            1          -          -          1          1          1          1          -          -          -          -          1          1          -          -          ** 
                                  *%           *%         -%         -%         1%         *%         1%         1%         -%         -%         -%         -%         *%         *%         -%         -%         ** 
 
2                  (4.0)          8            4          3          3          2          6          3          5          1          *          *          -          6          4          1          2          ** 
                                  2%           1%         2%         2%         2%         2%         1%         2%         1%         *%         1%         -%         2%         1%         5%         2%         ** 
 
3                  (3.0)         34           27         13         15          9         27         17         26+         6          9          2          7         21         28          *          4          ** 
                                  7%           8%         8%        10%         9%         7%         8%        10%        10%         8%         4%        19%         7%         8%         3%         6%         ** 
 
4                  (2.0)        146          106         45         57         36        116         65         73         13         37         14         11        102        108          1         31          ** 
                                 31%          32%        28%        37%        35%        32%        32%        30%        21%        33%        28%        28%        35%        33%         6%        40%         ** 
 
5 - Very 
Concerned          (1.0)        277          192         99         81         53        213        115        141         42         68         35         21        164        189          9         41          ** 
                                 59%          58%        62%        52%        53%        58%        57%        57%        67%        59%        68%        53%        56%        57%        83%        53%         ** 
 
(Never 
Considered this)                  2            -          -          -          -          2          -          -          -          -          -          -          -          -          -          -          ** 
                                  *%           -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          -          *          *          *          -          ** 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         4%         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Net: Concerned                  423          299        145        138         89        329        180        214-        55        105         49         32        266        297         10         71          ** 
                                 90%          90%        90%        88%        88%        90%        89%        87%        88%        92%        95%        81%        90%        90%        88%        92%         ** 
 
Net: Not 
concerned                        10            6          3          3          3          8          4          6          1          *          *          -          7          6          1          2          ** 
                                  2%           2%         2%         2%         3%         2%         2%         2%         1%         *%         1%         -%         3%         2%         5%         2%         ** 
 
Mean Score                      1.5          1.5        1.5        1.6        1.6        1.5        1.6        1.6        1.5        1.5        1.4        1.7        1.6        1.6        1.3        1.6          ** 
                                                                                                                                                                                                                    j 
Standard deviation              .73          .73        .74        .73        .83        .74        .76        .80        .74        .65        .60        .78        .75        .74        .78        .70          ** 
Standard error                  .04          .05        .07        .07        .10        .05        .07        .06        .11        .07        .11        .15        .05        .05        .25        .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 53 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All with general concerns related to Violent\ disturbing content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  446          237          **         ** 
 
Effective sample                304          152          **         ** 
 
Total                           468          215          **         ** 
 
1 - Mildly 
Concerned          (5.0)          1            1          **         ** 
                                  *%           1%         **         ** 
 
2                  (4.0)          8            4          **         ** 
                                  2%           2%         **         ** 
 
3                  (3.0)         34           21          **         ** 
                                  7%          10%         **         ** 
 
4                  (2.0)        146           64          **         ** 
                                 31%          30%         **         ** 
 
5 - Very 
Concerned          (1.0)        277          124          **         ** 
                                 59%          58%         **         ** 
 
(Never 
Considered this)                  2            -          **         ** 
                                  *%           -%         **         ** 
 
(Don't know)                      *            -          **         ** 
                                  *%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  423          188          **         ** 
                                 90%          87%         **         ** 
 
Net: Not 
concerned                        10            6          **         ** 
                                  2%           3%         **         ** 
 
Mean Score                      1.5          1.6          **         ** 
Standard deviation              .73          .80          **         ** 
Standard error                  .04          .06          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 54 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with general concerns related to Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  335          155        180           42         59         59         65         57         37          **         101        124        110          108        110         56         61 
 
Effective sample                229          103        127           29         40         45         44         40         23          **          69         89         72           82         74         38         36 
 
Total                           349          160        189           42         53         67         67         63         32          **          95        134        120          123        107         60         58 
 
1 - Mildly 
Concerned          (5.0)          4            -          4            3          1          -          -          -          -          **           4++b       -          -            -          3          -          2 
                                  1%           -%         2%           7%         2%         -%         -%         -%         -%         **           4%         -%         -%           -%         2%         -%         3% 
 
2                  (4.0)         17            8          9            3          -          1          4          *          2          **           3          4         10            4          4          2          8 
                                                                                                                                                                                                                        ++a 
                                  5%           5%         5%           7%         -%         1%         5%         *%         7%         **           3%         3%         8%           3%         3%         3%        14% 
 
3                  (3.0)         49           26         22            8          8         14          5         12          1          **          16         19         13           16         17          9          7 
                                 14%          17%        12%          20%        15%        21%         8%        19%         3%         **          17%        14%        11%          13%        16%        15%        12% 
 
4                  (2.0)        120           57         63           13         22         21         26         17         16          **          35         46         39           46         41         18         14 
                                 34%          36%        33%          31%        41%        31%        38%        27%        48%         **          37%        35%        32%          38%        38%        30%        25% 
 
5 - Very 
Concerned          (1.0)        157           68         89           14         20         32         33         33         14          **          34         64         58           57         42         31         27 
                                 45%          42%        47%          34%        38%        47%        48%        53%        42%         **          36%        48%        48%          46%        39%        51%        46% 
 
(Never 
Considered this)                  2            1          1            1          1          -          -          -          -          **           2          -          -            -          1          1          - 
                                  1%           *%         1%           1%         3%         -%         -%         -%         -%         **           2%         -%         -%           -%         1%         1%         -% 
 
(Don't know)                      *            -          *            -          *          -          -          -          -          **           *          -          -            -          -          -          * 
                                  *%           -%         *%           -%         1%         -%         -%         -%         -%         **           *%         -%         -%           -%         -%         -%         1% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  276          125        152           27         42         52         58         51         29          **          69        110         97          104         83         49         41 
                                 79%          78%        80%          65%        79%        78%        87%        81%        90%         **          73%        83%        81%          84%        77%        81%        71% 
 
Net: Not 
concerned                        21            8         13            6          1          1          4          *          2          **           7          4         10            4          6          2         10 
                                                                                                                                                                                                                        ++A 
                                  6%           5%         7%          15%         2%         1%         5%         *%         7%         **           8%         3%         8%           3%         6%         3%        17% 
 
Mean Score                      1.8          1.8        1.8          2.2+de     1.8        1.8        1.7        1.7        1.7          **         2.0        1.7        1.8          1.7        1.9        1.7        2.0 
Standard deviation              .93          .88        .98         1.22        .86        .82        .84        .80        .82          **        1.05        .83        .94          .80        .95        .84       1.20 
Standard error                  .06          .09        .09          .23        .14        .12        .13        .13        .17          **         .13        .09        .11          .09        .11        .14        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with general concerns related to Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  335          218        117           31         56         56        116        217          298         35 
 
Effective sample                229          156         74           22         39         37         81        147          196         31 
 
Total                           349          231        118           31         57         56        118        228          294         51 
 
1 - Mildly 
Concerned          (5.0)          4            3          2            3          1          -          3          1            1-         3+a 
                                  1%           1%         1%          10%         2%         -%         3%         1%           *%         6% 
 
2                  (4.0)         17            7         10            *          *          2          2         15           17          - 
                                  5%           3%         8%           1%         *%         4%         2%         7%           6%         -% 
 
3                  (3.0)         49           33         16            5          9          6         20         28           42          5 
                                 14%          14%        13%          16%        16%        12%        17%        12%          14%        10% 
 
4                  (2.0)        120           87         33            8         21         17         37         83           99         21 
                                 34%          38%        28%          26%        38%        31%        31%        36%          34%        40% 
 
5 - Very 
Concerned          (1.0)        157           99         58           14         25         30         56         98          134         21 
                                 45%          43%        49%          47%        44%        53%        47%        43%          45%        41% 
 
(Never 
Considered this)                  2            1          1            -          -          -          -          2            1          1 
                                  1%           1%         *%           -%         -%         -%         -%         1%           *%         3% 
 
(Don't know)                      *            -          *            -          -          *          *          -            *          - 
                                  *%           -%         *%           -%         -%         1%         *%         -%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  276          186         90           23         46         47         93        182          233         42 
                                 79%          81%        76%          74%        82%        84%        78%        80%          79%        81% 
 
Net: Not 
concerned                        21           10         12            3          1          2          5         16           18          3 
                                  6%           4%        10%          10%         2%         4%         4%         7%           6%         6% 
 
Mean Score                      1.8          1.8        1.9          2.0        1.8        1.6        1.8        1.8          1.8        1.9 
Standard deviation              .93          .88       1.04         1.25        .88        .83        .95        .93          .92       1.03 
Standard error                  .06          .07        .12          .27        .14        .14        .11        .08          .07        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with general concerns related to Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  335            **         **         **        26          **         **        30         31         28         30         74         55          272         63         35         28 
 
Effective sample                229            **         **         **        26          **         **        29         30         28         30         71         55          192         37         23         14 
 
Total                           349            **         **         **        45          **         **        49         55         49          5         21         26          295         54         33         21 
 
1 - Mildly 
Concerned          (5.0)          4            **         **         **         -          **         **         2          -          -          -          -          -            4          -          -          - 
                                  1%           **         **         **         -%         **         **         4%         -%         -%         -%         -%         -%           1%         -%         -%         -% 
 
2                  (4.0)         17            **         **         **         -          **         **         -          6          -          *          *          *           10-         7+a        2          5 
                                  5%           **         **         **         -%         **         **         -%        11%         -%         3%         1%         2%           4%        12%         5%        23% 
 
3                  (3.0)         49            **         **         **         9          **         **         6          9          5          1          5          3           44          5          4          1 
                                 14%           **         **         **        19%         **         **        12%        16%        10%        10%        23%        13%          15%        10%        14%         3% 
 
4                  (2.0)        120            **         **         **        12          **         **        20         23kl       18          3          4--        5-         102         18         13          5 
                                 34%           **         **         **        27%         **         **        41%        42%        36%        53%        17%        18%          35%        33%        39%        23% 
 
5 - Very 
Concerned          (1.0)        157            **         **         **        25          **         **        21         17         26          2         13+H       16++H       133         24         14         10 
                                 45%           **         **         **        54%         **         **        43%        31%        53%        34%        59%        64%          45%        44%        42%        48% 
 
(Never 
Considered this)                  2            **         **         **         -          **         **         -          -          -          -          -          1            1          1          -          1 
                                  1%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         2%           *%         1%         -%         3% 
 
(Don't know)                      *            **         **         **         -          **         **         -          -          -          -          -          *++          *          -          -          - 
                                  *%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         2%           *%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         **         -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  276            **         **         **        37          **         **        41         40         44          5         16         21          234         42         27         15 
                                 79%           **         **         **        81%         **         **        84%        73%        90%        87%        76%        82%          80%        77%        81%        71% 
 
Net: Not 
concerned                        21            **         **         **         -          **         **         2          6          -          *          *          *           15          7          2          5 
                                  6%           **         **         **         -%         **         **         4%        11%         -%         3%         1%         2%           5%        12%         5%        23% 
 
Mean Score                      1.8            **         **         **       1.6          **         **       1.8        2.1ikL     1.6        1.8        1.7        1.5-         1.8        1.9        1.8        2.0 
                                                         il                          ++dgIkL 
Standard deviation              .93            **         **         **       .79          **         **       .92        .97        .68        .81        .89        .81          .92       1.03        .87       1.25 
Standard error                  .06            **         **         **       .16          **         **       .17        .18        .13        .15        .11        .11          .07        .17        .18        .34 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with general concerns related to Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  335          125         40        102         26          **          57        184          174        124         37          **         108        132         92          ** 
 
Effective sample                229           86         22         72         18          **          32        123          123         88         19          **          79         90         58          ** 
 
Total                           349          121         34        112         29          **          51        175          182        135         31          **         125        136         82          ** 
 
1 - Mildly 
Concerned          (5.0)          4            1          1          -          2          **           -          4            3          2          -          **           2          1          1          ** 
                                  1%           1%         4%         -%         6%         **           -%         2%           1%         1%         -%         **           1%         1%         1%         ** 
 
2                  (4.0)         17            8          -          4          2          **           7+B        4            7          3          7          **           4          2-         9+b        ** 
                                  5%           7%         -%         3%         8%         **          13%         2%           4%         2%        23%         **           3%         1%        11%         ** 
 
3                  (3.0)         49           16          3         21          1          **           4         31           25         21          3          **          14         27+         8          ** 
                                 14%          14%        10%        19%         2%         **           7%        18%          14%        15%        10%         **          11%        20%        10%         ** 
 
4                  (2.0)        120           39          9         40         13          **          12         51           54         53         13          **          37         49         32          ** 
                                 34%          32%        26%        35%        45%         **          24%        29%          30%        39%        43%         **          30%        36%        39%         ** 
 
5 - Very 
Concerned          (1.0)        157           54         21         47         11          **          29         82           94+        55          7          **          69+        55         32          ** 
                                 45%          45%        61%        42%        39%         **          56%        47%          51%        41%        24%         **          55%        40%        39%         ** 
 
(Never 
Considered this)                  2            2          -          -          -          **           -          2            -          2          -          **           -          2          -          ** 
                                  1%           2%         -%         -%         -%         **           -%         1%           -%         1%         -%         **           -%         1%         -%         ** 
 
(Don't know)                      *            *          -          -          -          **           -          *            *          -          -          **           -          -          *          ** 
                                  *%           *%         -%         -%         -%         **           -%         *%           *%         -%         -%         **           -%         -%         1%         ** 
 
(Refused)                         -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Net: Concerned                  276           93         29         87         24          **          41        133          148        108         21          **         106        104         64          ** 
                                 79%          77%        86%        78%        84%         **          80%        76%          81%        80%        67%         **          85%        76%        78%         ** 
 
Net: Not 
concerned                        21           10          1          4          4          **           7          8            9          5          7          **           6          3         10+b        ** 
                                  6%           8%         4%         3%        14%         **          13%         5%           5%         3%        23%         **           5%         2%        12%         ** 
 
Mean Score                      1.8          1.9        1.6        1.8        2.0          **         1.8        1.8          1.7        1.8        2.3+ab       **         1.7        1.9        2.0          ** 
                                                                                                                                                                                                             +ab 
Standard deviation              .93          .98        .96        .85       1.15          **        1.06        .97          .93        .87       1.10          **         .90        .86       1.03          ** 
Standard error                  .06          .11        .21        .10        .27          **         .19        .09          .08        .09        .25          **         .10        .09        .14          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 54 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with general concerns related to Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  335          311        305        203        216          **         335        335        283        305          -          283        244        211        186         47 
 
Effective sample                229          210        207        135        146          **         229        229        192        209          -          192        163        141        114         35 
 
Total                           349          316        310        195        210          **         349        349        288        314          -          287        242        207        163         57 
 
1 - Mildly 
Concerned          (5.0)          4            3          3          -          --         **           4          4          4          4          -            4          3          3          2          - 
                                  1%           1%         1%         -%         -%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
2                  (4.0)         17           15         15          4-         4-         **          17         17         15         14          -           14         13         11          5          3 
                                  5%           5%         5%         2%         2%         **           5%         5%         5%         5%         -%           5%         5%         5%         3%         5% 
 
3                  (3.0)         49           43         43         21         24          **          49         49         39         47          -           47+e       31         34e        26          2- 
                                 14%          14%        14%        11%        11%         **          14%        14%        14%        15%         -%          16%        13%        16%        16%         3% 
 
4                  (2.0)        120          108        104         64         69          **         120        120         94         99          -           96         83         68         49         20 
                                 34%          34%        34%        33%        33%         **          34%        34%        33%        32%         -%          33%        34%        33%        30%        35% 
 
5 - Very 
Concerned          (1.0)        157          145        143        105++      113++        **         157        157        133        148          -          125        113         92         81         31 
                                 45%          46%        46%        54%        54%         **          45%        45%        46%        47%         -%          43%        46%        44%        49%        55% 
 
(Never 
Considered this)                  2            1          1          1          1          **           2          2          2          2          -            1          1          1          1          1 
                                  1%           *%         *%         *%         *%         **           1%         1%         1%         1%         -%           *%         *%         *%         *%         2% 
 
(Don't know)                      *            *          *          -          -          **           *          *          -          *          -            *          *          -          -          - 
                                  *%           *%         *%         -%         -%         **           *%         *%         -%         *%         -%           *%         *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  276          253        247        168++      182++        **         276        276        227        247          -          221        195        159        130         51 
                                 79%          80%        80%        87%        86%         **          79%        79%        79%        79%         -%          77%        81%        77%        80%        90% 
 
Net: Not 
concerned                        21           18         18          4--        4--        **          21         21         20         19          -           19         15         13          7          3 
                                  6%           6%         6%         2%         2%         **           6%         6%         7%         6%         -%           7%         6%         6%         4%         5% 
 
Mean Score                      1.8          1.8cd      1.8cd      1.6--      1.6--        **         1.8        1.8        1.8        1.8          -          1.9        1.8        1.9        1.8        1.6 
                                                                                          cd 
Standard deviation              .93          .92        .92        .77        .76          **         .93        .93        .96        .95          -          .96        .93        .95        .91        .78 
Standard error                  .06          .06        .06        .07        .06          **         .06        .06        .07        .07          -          .07        .07        .08        .09        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with general concerns related to Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  335          105        217          226        252        207        144        208          145        111         50         29          156        115         32         32 
 
Effective sample                229           65        153          153        173        138         97        138           94         82         37         17          106         82         21         20 
 
Total                           349           91        238          232        263        210        151        207          147        123         57         21          168        124         29         28 
 
1 - Mildly 
Concerned          (5.0)          4            2          3            --         1          --         -          3            3          1          -          -            3          1          -          - 
                                  1%           2%         1%           -%         *%         -%         -%         1%           2%         1%         -%         -%           2%         1%         -%         -% 
 
2                  (4.0)         17            2         15           11         12         13         11         11            8          3          4          2           12          4          *          2 
                                  5%           2%         6%           5%         5%         6%         7%         5%           5%         3%         7%         8%           7%         3%         1%         6% 
 
3                  (3.0)         49           12         35           36         40         27         19         29           14         17         16+a        2           23         17          6          3 
                                 14%          13%        15%          16%        15%        13%        13%        14%          10%        14%        27%        11%          14%        14%        21%        10% 
 
4                  (2.0)        120           20-        94+a         73         83         65         40-        65           56         41         20          3           55         49          9          7 
                                 34%          22%        39%          32%        32%        31%        27%        31%          38%        33%        35%        13%          33%        39%        32%        25% 
 
5 - Very 
Concerned          (1.0)        157           55++B      90--        112        126        102         81+        99           66         58         18         14           75         51         13         17 
                                 45%          61%        38%          48%        48%        49%        54%        48%          45%        47%        32%        68%          45%        41%        47%        60% 
 
(Never 
Considered this)                  2            -          2            -          -          1          -          1            -          2          -          -            -          2          -          - 
                                  1%           -%         1%           -%         -%         1%         -%         1%           -%         2%         -%         -%           -%         1%         -%         -% 
 
(Don't know)                      *            *          -            -          -          *          -          -            -          *          -          -            -          *          -          - 
                                  *%           1%         -%           -%         -%         *%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  276           75        183          185        209        167        121        164          122c        99         38-        17          130        100         23         23 
                                 79%          83%        77%          80%        80%        80%        80%        79%          83%        81%        66%        80%          77%        81%        79%        84% 
 
Net: Not 
concerned                        21            4         18           11         14         13         11         13           11          5          4          2           15          5          *          2 
                                  6%           4%         7%           5%         5%         6%         7%         6%           7%         4%         7%         8%           9%         4%         1%         6% 
 
Mean Score                      1.8          1.6-       1.9+a        1.8        1.8        1.8        1.7        1.8          1.8        1.7        2.1        1.6          1.9        1.8        1.7        1.6 
Standard deviation              .93          .93        .94          .88        .90        .91        .94        .95          .96        .88        .93       1.00         1.01        .86        .81        .91 
Standard error                  .06          .12        .08          .07        .07        .08        .10        .08          .10        .10        .15        .24          .10        .10        .18        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 54 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with general concerns related to Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  335           26 
 
Effective sample                229           15 
 
Total                           349           19 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  1%           -% 
 
2                  (4.0)         17            2 
                                  5%           9% 
 
3                  (3.0)         49            3 
                                 14%          14% 
 
4                  (2.0)        120            2 
                                 34%          11% 
 
5 - Very 
Concerned          (1.0)        157           13 
                                 45%          66% 
 
(Never 
Considered this)                  2            - 
                                  1%           -% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  276           15 
                                 79%          77% 
 
Net: Not 
concerned                        21            2 
                                  6%           9% 
 
Mean Score                      1.8          1.7 
Standard deviation              .93         1.04 
Standard error                  .06          .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 54 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with general concerns related to Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  335          222        200        225        103        259        209        168        122         66         26        201         58 
 
Effective sample                229          150        136        153         68        179        146        114         81         42         15        134         36 
 
Total                           349          230        202        231         98        263        216        165        121         60         19        197         53 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          3          -          4          4          4          4+         2          1          4          - 
                                  1%           2%         2%         1%         -%         2%         2%         3%         4%         3%         6%         2%         -% 
 
2                  (4.0)         17           11         10         13          3         10         10          6         10          1          -         11          2 
                                  5%           5%         5%         5%         3%         4%         5%         4%         9%         2%         -%         5%         4% 
 
3                  (3.0)         49           24-        22         27         13         41         27         23          9-         6          1         23          2 
                                 14%          10%        11%        12%        13%        16%        13%        14%         8%        10%         6%        12%         4% 
 
4                  (2.0)        120           72         70         82         36         88         73         58         36         19          4         61         18 
                                 34%          31%        35%        36%        37%        34%        34%        35%        30%        32%        21%        31%        33% 
 
5 - Very 
Concerned          (1.0)        157          116+        95        105         45        117         99         75         60         32         13         98         31 
                                 45%          51%        47%        45%        46%        44%        46%        45%        50%        53%        67%        50%        58% 
 
(Never 
Considered this)                  2            1          1          1          -          2          2          -          -          -          -          1          - 
                                  1%           1%         *%         1%         -%         1%         1%         -%         -%         -%         -%         *%         -% 
 
(Don't know)                      *            *          *          -          -          *          *          -          -          -          -          -          - 
                                  *%           *%         *%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  276          188        165        187         82        205        172        132         97         51         17        159         49 
                                 79%          82%        82%        81%        83%        78%        80%        80%        80%        85%        88%        80%        91% 
 
Net: Not 
concerned                        21           15         14         15          3         15         15         10         15++d       3          1         15          2 
                                  6%           7%         7%         7%         3%         6%         7%         6%        12%         5%         6%         8%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 54 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with general concerns related to Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  335          222        200        225        103        259        209        168        122         66         26        201         58 
 
Effective sample                229          150        136        153         68        179        146        114         81         42         15        134         36 
 
Total                           349          230        202        231         98        263        216        165        121         60         19        197         53 
 
Mean Score                      1.8          1.7        1.8        1.8        1.7        1.8        1.8        1.8        1.9        1.7        1.6        1.8        1.6 
Standard deviation              .93          .96        .97        .93        .82        .94        .97        .97       1.11        .96       1.08       1.00        .78 
Standard error                  .06          .08        .08        .08        .10        .07        .08        .09        .12        .15        .28        .09        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 764 
Table 54 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with general concerns related to Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  335          248        126        108         88        251        140        207         55         79         37         34        220        239          **        61          ** 
 
Effective sample                229          170         84         73         60        174         95        140         32         59         23         24        153        162          **        39          ** 
 
Total                           349          253        114        111         86        265        145        209         47         90         39         36        227        240          **        57          ** 
 
1 - Mildly 
Concerned          (5.0)          4            4          1          -          3          3          3          1          1          1          -          -          3          3          **         1          ** 
                                  1%           2%         1%         -%         3%         1%         2%         1%         3%         1%         -%         -%         1%         1%         **         2%         ** 
 
2                  (4.0)         17           10          5          6          4         15          7         14          -          4          5          -         10          7-         **         2          ** 
                                  5%           4%         5%         6%         4%         6%         4%         7%         -%         4%        12%         -%         4%         3%         **         4%         ** 
 
3                  (3.0)         49           38         16         15         12         42         17         35         10          7          5          2         45++i      40          **         8          ** 
                                 14%          15%        14%        13%        14%        16%        12%        17%        22%         8%        14%         6%        20%        17%         **        14%         ** 
 
4                  (2.0)        120           89         39         41         36         93         58         73         13         31         18         15         77         84          **        26          ** 
                                 34%          35%        34%        37%        42%        35%        40%        35%        29%        35%        47%        41%        34%        35%         **        45%         ** 
 
5 - Very 
Concerned          (1.0)        157          109         50         48         30        110         59         85         21         46         11         19         90-       104          **        20          ** 
                                 45%          43%        44%        43%        36%        41%        41%        41%        44%        52%        28%        53%        40%        43%         **        35%         ** 
 
(Never 
Considered this)                  2            2          1          1          1          2          1          1          1          -          -          -          2          2          **         -          ** 
                                  1%           1%         1%         *%         2%         1%         *%         *%         3%         -%         -%         -%         1%         1%         **         -%         ** 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          -          *          *          **         -          ** 
                                  *%           *%         -%         *%         1%         *%         *%         *%         -%         -%         -%         -%         *%         *%         **         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: Concerned                  276          197         90         89         66        203        117        157         34         77l        29         34        167--      188          **        46          ** 
                                 79%          78%        79%        80%        77%        77%        81%        75%        73%        86%        75%        94%        74%        78%         **        80%         ** 
 
Net: Not 
concerned                        21           15          7          6          6         18          9         15          1          5          5          -         13          9-         **         3          ** 
                                  6%           6%         6%         6%         7%         7%         6%         7%         3%         6%        12%         -%         6%         4%         **         6%         ** 
 
Mean Score                      1.8          1.9        1.8        1.8        2.0        1.9        1.8        1.9        1.8        1.7        2.1k       1.5        1.9+k      1.8          **       1.9          ** 
Standard deviation              .93          .94        .93        .88        .98        .94        .92        .95        .95        .90        .95        .61        .94        .89          **       .92          ** 
Standard error                  .06          .07        .10        .10        .13        .07        .10        .08        .17        .12        .20        .13        .08        .07          **       .15          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 54 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All with general concerns related to Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  335          191          **         ** 
 
Effective sample                229          129          **         ** 
 
Total                           349          181          **         ** 
 
1 - Mildly 
Concerned          (5.0)          4            4          **         ** 
                                  1%           2%         **         ** 
 
2                  (4.0)         17            6          **         ** 
                                  5%           3%         **         ** 
 
3                  (3.0)         49           30          **         ** 
                                 14%          17%         **         ** 
 
4                  (2.0)        120           61          **         ** 
                                 34%          34%         **         ** 
 
5 - Very 
Concerned          (1.0)        157           77          **         ** 
                                 45%          43%         **         ** 
 
(Never 
Considered this)                  2            2          **         ** 
                                  1%           1%         **         ** 
 
(Don't know)                      *            -          **         ** 
                                  *%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  276          139          **         ** 
                                 79%          77%         **         ** 
 
Net: Not 
concerned                        21           10          **         ** 
                                  6%           6%         **         ** 
 
Mean Score                      1.8          1.9          **         ** 
Standard deviation              .93          .97          **         ** 
Standard error                  .06          .09          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 55 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with general concerns related to Promotion of terrorism\ radicalisation 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  358          185        173           44         64         65         75         56         43          **         108        140        110           93        113         74         78 
 
Effective sample                238          122        117           29         40         49         51         38         27          **          68         99         71           70         74         46         49 
 
Total                           349          186        163           40         52         72         76         58         40          **          92        148        109          105        104         61         79 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)          5            4          1            3          -          2          -          *          -          **           3          2          *            2          3          -          * 
                                  1%           2%         1%           7%         -%         3%         -%         *%         -%         **           3%         1%         *%           2%         3%         -%         *% 
 
3                  (3.0)         27           15         12            6          4          9          4          4          -          **          10         13          4            2-         9          8a         8 
                                  8%           8%         7%          15%         8%        13%         5%         7%         -%         **          11%         9%         3%           2%         9%        13%        10% 
 
4                  (2.0)         83           42         40           12         18         15         19         11          7          **          30+c       35         18           29         29          9         16 
                                 24%          23%        25%          30%        34%        21%        26%        18%        18%         **          33%        24%        16%          27%        28%        14%        20% 
 
5 - Very 
Concerned          (1.0)        232          123        109           19         28         45         52         43         33          **          47--       98         87++Ab       71         62         45         55 
                                 67%          66%        67%          47%        54%        63%        69%        75%        82%         **          51%        66%        80%          68%        60%        73%        69% 
 
(Never 
Considered this)                  2            2          -            -          2++        -          -          -          -          **           2          -          -            2          -          -          - 
                                  *%           1%         -%           -%         3%         -%         -%         -%         -%         **           2%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      *            -          *            -          *          -          -          -          -          **           *          -          -            -          -          -          * 
                                  *%           -%         *%           -%         1%         -%         -%         -%         -%         **           1%         -%         -%           -%         -%         -%         1% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  315          165        149           31         46         61         72         54         40          **          77-       132        105+a         99         91         53         71 
                                 90%          89%        92%          78%        89%        84%        95%        93%       100%         **          84%        90%        96%          95%        88%        87%        89% 
 
Net: Not 
concerned                         5            4          1            3          -          2          -          *          -          **           3          2          *            2          3          -          * 
                                  1%           2%         1%           7%         -%         3%         -%         *%         -%         **           3%         1%         *%           2%         3%         -%         *% 
 
Mean Score                      1.4          1.5        1.4          1.8++DeFg  1.5fg      1.6f       1.4        1.3        1.2-         **         1.7++C     1.5c       1.2--        1.4        1.6        1.4        1.4 
Standard deviation              .70          .73        .66          .94        .65        .83        .59        .61        .39          **         .80        .72        .51          .61        .79        .71        .68 
Standard error                  .05          .07        .06          .18        .10        .12        .08        .10        .08          **         .10        .07        .06          .07        .09        .11        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 55 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with general concerns related to Promotion of terrorism\ radicalisation 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  358          206        152           39         57         59        121        234          329         27 
 
Effective sample                238          144         94           28         40         38         84        151          215         21 
 
Total                           349          208        140           41         60         57        125        220          311         35 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
2                  (4.0)          5            5          *            2          2          -          2          3            5          - 
                                  1%           2%         *%           4%         3%         -%         1%         2%           2%         -% 
 
3                  (3.0)         27           12         16            6          4          4         12         14           24          3 
                                  8%           6%        11%          14%         7%         8%        10%         6%           8%        10% 
 
4                  (2.0)         83           58         25            8         16         14         31         52           75          6 
                                 24%          28%        18%          19%        27%        24%        25%        23%          24%        18% 
 
5 - Very 
Concerned          (1.0)        232          133         99           26         38         39         80        150          205         25 
                                 67%          64%        71%          63%        63%        68%        64%        68%          66%        72% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           *%         -% 
 
(Don't know)                      *            -          *            -          -          *          *          -            *          - 
                                  *%           -%         *%           -%         -%         1%         *%         -%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  315          191        124           33         54         52        111        201          280         31 
                                 90%          91%        88%          82%        91%        92%        89%        92%          90%        90% 
 
Net: Not 
concerned                         5            5          *            2          2          -          2          3            5          - 
                                  1%           2%         *%           4%         3%         -%         1%         2%           2%         -% 
 
Mean Score                      1.4          1.5        1.4          1.6        1.5        1.4        1.5        1.4          1.4        1.4 
Standard deviation              .70          .71        .69          .89        .75        .63        .73        .68          .71        .66 
Standard error                  .05          .06        .07          .17        .12        .10        .08        .06          .05        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 55 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with general concerns related to Promotion of terrorism\ radicalisation 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  358            **         **         **        30          **         **        36         22         24         37         82         69          294         64         40         24 
 
Effective sample                238            **         **         **        30          **         **        36         22         24         37         79         69          202         37         24         13 
 
Total                           349            **         **         **        53          **         **        60         39         41          6         25         32          302         46         30         16 
 
1 - Mildly 
Concerned          (5.0)          -            **         **         **         -          **         **         -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)          5            **         **         **         -          **         **         -          -          -          *g         -          *            5          -          -          - 
                                  1%           **         **         **         -%         **         **         -%         -%         -%         3%         -%         1%           2%         -%         -%         -% 
 
3                  (3.0)         27            **         **         **         2          **         **         8l         7          4          1L         1          *           22          6          5          * 
                                  8%           **         **         **         3%         **         **        14%        19%         9%        13%         5%         1%           7%        12%        17%         2% 
 
4                  (2.0)         83            **         **         **         9          **         **        13         14         13          2KL        3-         3-          77          5          4          1 
                                 24%           **         **         **        16%         **         **        22%        36%        33%        32%        11%        10%          26%        11%        15%         4% 
 
5 - Very 
Concerned          (1.0)        232            **         **         **        41          **         **        39         17         24          3         21++gJ     27++gJ      196         36         21         15 
                                 67%           **         **         **        78%         **         **        64%        45%        59%        51%        84%        86%          65%        77%        68%        94% 
 
(Never 
Considered this)                  2            **         **         **         2          **         **         -          -          -          -          -          -            2          -          -          - 
                                  *%           **         **         **         3%         **         **         -%         -%         -%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      *            **         **         **         -          **         **         -          -          -          -          -          *++          *          -          -          - 
                                  *%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         1%           *%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         **         -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  315            **         **         **        50          **         **        52         31         38          5         24j        31j         274         41         25         16 
                                 90%           **         **         **        94%         **         **        86%        81%        91%        84%        95%        96%          91%        88%        83%        98% 
 
Net: Not 
concerned                         5            **         **         **         -          **         **         -          -          -          *g         -          *            5          -          -          - 
                                  1%           **         **         **         -%         **         **         -%         -%         -%         3%         -%         1%           2%         -%         -%         -% 
 
Mean Score                      1.4            **         **         **       1.2          **         **       1.5kl      1.7+bDKL   1.5bkl     1.7BDKL    1.2--      1.2--        1.5        1.4        1.5        1.1 
                                               b                     b                 +bdkL 
Standard deviation              .70            **         **         **       .50          **         **       .73        .77        .66        .88        .54        .51          .70        .69        .78        .36 
Standard error                  .05            **         **         **       .09          **         **       .12        .16        .14        .15        .06        .06          .05        .11        .16        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 55 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with general concerns related to Promotion of terrorism\ radicalisation 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  358          162         37         97         26         22           61        196          176        143         39         22           97        158        101          ** 
 
Effective sample                238          113         19         65         16         14           38        123          123         94         20         11           67        104         66          ** 
 
Total                           349          160         28         97         24         21           53        173          182        138         29         14          102        155         91          ** 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
2                  (4.0)          5            2          1          2          -          -            -          3            4          *          *          *            2          1          2          ** 
                                  1%           1%         5%         2%         -%         -%           -%         2%           2%         *%         1%         1%           2%         1%         2%         ** 
 
3                  (3.0)         27           12          2          8          *          4            4         11           14         11          2          -           10         15          2          ** 
                                  8%           8%         7%         8%         1%        18%           7%         7%           8%         8%         7%         -%          10%        10%         3%         ** 
 
4                  (2.0)         83           36          4         21          9          6            5-        45a          37         43+         2          -           19         38         26          ** 
                                 24%          23%        16%        22%        40%        28%          10%        26%          20%        31%         8%         -%          18%        24%        29%         ** 
 
5 - Very 
Concerned          (1.0)        232          107         20         67         14         11           44+b      114          125         83         24         14           71        100         60          ** 
                                 67%          67%        73%        69%        60%        54%          83%        66%          68%        60%        84%        99%          70%        64%        66%         ** 
 
(Never 
Considered this)                  2            2          -          -          -          -            -          -            2          -          -          -            -          2          -          ** 
                                  *%           1%         -%         -%         -%         -%           -%         -%           1%         -%         -%         -%           -%         1%         -%         ** 
 
(Don't know)                      *            *          -          -          -          -            -          *            *          -          -          -            -          -          *          ** 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         -%         1%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  315          143         24         88         23         17           49        158          162        126         26         14           90        137         86          ** 
                                 90%          90%        88%        91%        99%        82%          93%        91%          89%        92%        92%        99%          88%        88%        95%         ** 
 
Net: Not 
concerned                         5            2          1          2          -          -            -          3            4          *          *          *            2          1          2          ** 
                                  1%           1%         5%         2%         -%         -%           -%         2%           2%         *%         1%         1%           2%         1%         2%         ** 
 
Mean Score                      1.4          1.4        1.4        1.4        1.4        1.6          1.2        1.4          1.4        1.5d       1.2        1.0          1.4        1.5        1.4          ** 
Standard deviation              .70          .69        .83        .71        .52        .79          .58        .70          .74        .66        .62        .35          .75        .71        .63          ** 
Standard error                  .05          .07        .19        .09        .13        .21          .09        .06          .07        .07        .14        .11          .09        .07        .08          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 55 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with general concerns related to Promotion of terrorism\ radicalisation 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  358          346        346        225        256          **         358        358        318        326          -          307        259        243        206         49 
 
Effective sample                238          228        228        152        168          **         238        238        213        216          -          199        166        156        130         38 
 
Total                           349          334        334        218        239          **         349        349        313        314          -          284        235        222        183         62 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
2                  (4.0)          5            4          4          2          4          **           5          5          3          5          -            5          5          4          2          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         2%         -%           2%         2%         2%         1%         -% 
 
3                  (3.0)         27           25c        25c         4--        8--        **          27         27         23         23          -           23         21         16         15          4 
                                  8%           7%         7%         2%         3%         **           8%         8%         7%         7%         -%           8%         9%         7%         8%         6% 
 
4                  (2.0)         83           79         79         54         57          **          83         83         72         73          -           62         44-        46         35         19 
                                 24%          24%        24%        25%        24%         **          24%        24%        23%        23%         -%          22%        19%        20%        19%        30% 
 
5 - Very 
Concerned          (1.0)        232          225        225        159+       170+         **         232        232        213        211          -          192        162        156        128         40 
                                 67%          67%        67%        73%        71%         **          67%        67%        68%        67%         -%          68%        69%        70%        70%        64% 
 
(Never 
Considered this)                  2            -          -          -          -          **           2          2          2          2          -            2          2          2          2          - 
                                  *%           -%         -%         -%         -%         **           *%         *%         *%         *%         -%           1%         1%         1%         1%         -% 
 
(Don't know)                      *            *          *          -          -          **           *          *          -          *          -            *          *          -          -          - 
                                  *%           *%         *%         -%         -%         **           *%         *%         -%         *%         -%           *%         *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  315          305        305        212++ab    227++        **         315        315        284        284          -          254        206        202        164         58 
                                 90%          91%        91%        97%        95%         **          90%        90%        91%        90%         -%          89%        88%        91%        90%        94% 
 
Net: Not 
concerned                         5            4          4          2          4          **           5          5          3          5          -            5          5          4          2          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         2%         -%           2%         2%         2%         1%         -% 
 
Mean Score                      1.4          1.4        1.4        1.3--      1.3--        **         1.4        1.4        1.4        1.4          -          1.4        1.4        1.4        1.4        1.4 
                                                                                      ++ABCD 
Standard deviation              .70          .68        .68        .55        .62          **         .70        .70        .68        .70          -          .72        .75        .69        .70        .61 
Standard error                  .05          .05        .05        .04        .05          **         .05        .05        .05        .05          -          .05        .06        .06        .06        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 55 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with general concerns related to Promotion of terrorism\ radicalisation 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  358          116        233          245        276        222        160        226          159        120         45         34          158        120         45         35 
 
Effective sample                238           73        158          163        182        146        105        148          102         86         31         20          105         82         30         21 
 
Total                           349          104        234          242        270        215        150        214          150        127         47         24          158        121         42         28 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)          5            -          5            2          2-         2          1          3            1          4          -          -            2          3          -          - 
                                  1%           -%         2%           1%         1%         1%         1%         1%           *%         3%         -%         -%           1%         2%         -%         -% 
 
3                  (3.0)         27           10         17           15         20         16         12         14            5-        11         11++Ab      -           12          8          8+b        * 
                                  8%          10%         7%           6%         7%         8%         8%         7%           4%         8%        23%         -%           7%         6%        19%         1% 
 
4                  (2.0)         83           26         55           53         61         40-        24-        45           40         28          9          6           36         25         13          9 
                                 24%          25%        23%          22%        23%        19%        16%        21%          26%        22%        19%        23%          23%        21%        30%        32% 
 
5 - Very 
Concerned          (1.0)        232           66        157          171+       187        157++      114+       152          103         83         28         18          108         83         22         19 
                                 67%          64%        67%          71%        69%        73%        76%        71%          69%        65%        58%        77%          68%        69%        51%        68% 
 
(Never 
Considered this)                  2            2          -            2          -          -          -          -            2          -          -          -            -          2          -          - 
                                  *%           1%         -%           1%         -%         -%         -%         -%           1%         -%         -%         -%           -%         1%         -%         -% 
 
(Don't know)                      *            *          -            -          -          *          -          -            -          *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  315           92        212          224        249        197        137        197          143+C      112         36--       24          144        108         34         28 
                                 90%          89%        91%          93%        92%        92%        91%        92%          95%        88%        77%       100%          91%        90%        81%        99% 
 
Net: Not 
concerned                         5            -          5            2          2-         2          1          3            1          4          -          -            2          3          -          - 
                                  1%           -%         2%           1%         1%         1%         1%         1%           *%         3%         -%         -%           1%         2%         -%         -% 
 
Mean Score                      1.4          1.4        1.4          1.4-       1.4        1.4-       1.3        1.4          1.4        1.5        1.7a       1.2          1.4        1.4        1.7        1.3 
Standard deviation              .70          .67        .72          .63        .65        .65        .66        .67          .57        .79        .84        .43          .69        .71        .78        .49 
Standard error                  .05          .08        .06          .05        .05        .05        .06        .05          .06        .09        .15        .10          .07        .08        .14        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 55 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with general concerns related to Promotion of terrorism\ radicalisation 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  358           27 
 
Effective sample                238           15 
 
Total                           349           20 
 
1 - Mildly 
Concerned          (5.0)          -            - 
                                  -%           -% 
 
2                  (4.0)          5            - 
                                  1%           -% 
 
3                  (3.0)         27            - 
                                  8%           -% 
 
4                  (2.0)         83            6 
                                 24%          31% 
 
5 - Very 
Concerned          (1.0)        232           14 
                                 67%          69% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  315           20 
                                 90%         100% 
 
Net: Not 
concerned                         5            - 
                                  1%           -% 
 
Mean Score                      1.4          1.3 
Standard deviation              .70          .47 
Standard error                  .05          .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 55 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with general concerns related to Promotion of terrorism\ radicalisation 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  358          234        220        247        121        281        241        196        117         75         28        217         56 
 
Effective sample                238          156        141        164         80        184        159        130         80         51         20        143         38 
 
Total                           349          232        201        241        119        263        228        183        120         74         30        206         61 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
2                  (4.0)          5            3          4          2          1          5          5          3          1          1          -          3          - 
                                  1%           1%         2%         1%         1%         2%         2%         2%         1%         2%         -%         2%         -% 
 
3                  (3.0)         27           10--       16         20          8         20         16         15          6          7          4         14          5 
                                  8%           4%         8%         8%         7%         8%         7%         8%         5%        10%        12%         7%         8% 
 
4                  (2.0)         83           59         47         60         27         63         57         43         26         17          5         43         11 
                                 24%          25%        23%        25%        23%        24%        25%        23%        22%        23%        17%        21%        18% 
 
5 - Very 
Concerned          (1.0)        232          157        132        158         83        174        148        120         86         48         21        145         43 
                                 67%          68%        66%        66%        69%        66%        65%        66%        71%        65%        71%        70%        71% 
 
(Never 
Considered this)                  2            2          2          2          -          2          2          2          2          -          -          2          2+ 
                                  *%           1%         1%         1%         -%         1%         1%         1%         1%         -%         -%         1%         3% 
 
(Don't know)                      *            *          *          -          -          *          *          -          -          -          -          -          - 
                                  *%           *%         *%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  315          216+       179        218        110        236        205        163        111         65         26        188         54 
                                 90%          93%        89%        90%        92%        90%        90%        89%        93%        88%        88%        91%        89% 
 
Net: Not 
concerned                         5            3          4          2          1          5          5          3          1          1          -          3          - 
                                  1%           1%         2%         1%         1%         2%         2%         2%         1%         2%         -%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 55 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with general concerns related to Promotion of terrorism\ radicalisation 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  358          234        220        247        121        281        241        196        117         75         28        217         56 
 
Effective sample                238          156        141        164         80        184        159        130         80         51         20        143         38 
 
Total                           349          232        201        241        119        263        228        183        120         74         30        206         61 
 
Mean Score                      1.4          1.4        1.5        1.4        1.4        1.4        1.5        1.5        1.4        1.5        1.4        1.4        1.4 
Standard deviation              .70          .64        .73        .68        .67        .72        .72        .73        .63        .76        .71        .69        .64 
Standard error                  .05          .05        .06        .05        .07        .05        .06        .06        .07        .11        .16        .06        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 55 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with general concerns related to Promotion of terrorism\ radicalisation 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  358          275        145        120         91        287        148        224         62         88         43         30        246        262          **        59          ** 
 
Effective sample                238          177         93         81         54        193         97        147         37         57         27         20        161        169          **        40          ** 
 
Total                           349          250        126        120         72        283        142        212         54         82         41         29        238        241          **        61          ** 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
2                  (4.0)          5            5          4          2          3+         5          3          2          -          2          -          -          5          3          **         -          ** 
                                  1%           2%         3%         1%         4%         2%         2%         1%         -%         3%         -%         -%         2%         1%         **         -%         ** 
 
3                  (3.0)         27           22         11         11          7         24         10         22          7          6          4          1         19         20          **         6          ** 
                                  8%           9%         8%         9%         9%         8%         7%        10%        13%         7%         9%         3%         8%         8%         **         9%         ** 
 
4                  (2.0)         83           54         35         32         25+am      68         36         48         12         22         14         11         58         53          **        14          ** 
                                 24%          22%        27%        26%        35%        24%        25%        22%        21%        26%        35%        37%        25%        22%         **        22%         ** 
 
5 - Very 
Concerned          (1.0)        232          167d        76         73         36--      185d        92        140         36         52         23         17        154        163d         **        40          ** 
                                 67%          67%        60%        61%        51%        65%        64%        66%        66%        64%        56%        59%        65%        68%         **        66%         ** 
 
(Never 
Considered this)                  2            2          2          2          -          2          2          2          -          -          -          -          2          2          **         2+         ** 
                                  *%           1%         1%         1%         -%         1%         1%         1%         -%         -%         -%         -%         1%         1%         **         3%         ** 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          -          *          *          **         -          ** 
                                  *%           *%         -%         *%         1%         *%         *%         *%         -%         -%         -%         -%         *%         *%         **         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: Concerned                  315          221        111        105         62        253        127        187         47         74         37         28        212        216          **        53          ** 
                                 90%          88%        88%        88%        86%        89%        90%        88%        87%        90%        91%        97%        89%        89%         **        88%         ** 
 
Net: Not 
concerned                         5            5          4          2          3+         5          3          2          -          2          -          -          5          3          **         -          ** 
                                  1%           2%         3%         1%         4%         2%         2%         1%         -%         3%         -%         -%         2%         1%         **         -%         ** 
 
Mean Score                      1.4          1.5        1.5        1.5        1.7++m     1.5        1.5        1.5        1.5        1.5        1.5        1.4        1.5        1.4          **       1.4          ** 
Standard deviation              .70          .74        .77        .73        .82        .72        .72        .71        .72        .75        .66        .57        .73        .71          **       .67          ** 
Standard error                  .05          .06        .08        .08        .11        .05        .07        .06        .12        .10        .13        .13        .06        .05          **       .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 55 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All with general concerns related to Promotion of terrorism\ radicalisation 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  358          206          **         ** 
 
Effective sample                238          130          **         ** 
 
Total                           349          179          **         ** 
 
1 - Mildly 
Concerned          (5.0)          -            -          **         ** 
                                  -%           -%         **         ** 
 
2                  (4.0)          5            3          **         ** 
                                  1%           2%         **         ** 
 
3                  (3.0)         27           16          **         ** 
                                  8%           9%         **         ** 
 
4                  (2.0)         83           41          **         ** 
                                 24%          23%         **         ** 
 
5 - Very 
Concerned          (1.0)        232          117          **         ** 
                                 67%          66%         **         ** 
 
(Never 
Considered this)                  2            2          **         ** 
                                  *%           1%         **         ** 
 
(Don't know)                      *            -          **         ** 
                                  *%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  315          158          **         ** 
                                 90%          88%         **         ** 
 
Net: Not 
concerned                         5            3          **         ** 
                                  1%           2%         **         ** 
 
Mean Score                      1.4          1.5          **         ** 
Standard deviation              .70          .73          **         ** 
Standard error                  .05          .06          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 56 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with general concerns related to Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  349          141        208           37         57         69         72         64         41          **          94        141        114           94        105         60         90 
 
Effective sample                220           86        134           24         36         48         41         42         25          **          60         89         71           66         67         37         51 
 
Total                           309          123        186           34         47         69         56         60         38          **          81        125        103           92         90         48         79 
 
1 - Mildly 
Concerned          (5.0)          1            -          1            -          1+         -          -          -          -          **           1          -          -            -          -          1+         - 
                                  *%           -%         1%           -%         3%         -%         -%         -%         -%         **           2%         -%         -%           -%         -%         3%         -% 
 
2                  (4.0)          6            2          5            1          3          *          2          -          *          **           4+         2          *            -          5+         -          2 
                                  2%           2%         2%           4%         6%         *%         3%         -%         1%         **           5%         1%         *%           -%         5%         -%         2% 
 
3                  (3.0)         22            8         14            5          5          3          3          4          2          **          10          7          6            8          5          2          7 
                                  7%           7%         8%          16%        10%         5%         6%         6%         5%         **          12%         5%         6%           9%         6%         3%         9% 
 
4                  (2.0)         54           24         30            7         11         14          7          8          5          **          18         22         14           20         13          9         12 
                                 17%          19%        16%          22%        23%        21%        13%        14%        14%         **          22%        18%        14%          22%        14%        19%        15% 
 
5 - Very 
Concerned          (1.0)        225           90        135           20         28-        51         44         48b        30          **          48--       94a        83A          64         67         36         58 
                                 73%          73%        73%          58%        59%        74%        78%        80%        80%         **          59%        76%        80%          69%        75%        75%        74% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  279          113        166           27         38         65b        51         56         35          **          66--      116a        97a          84         80         45         70 
                                 90%          92%        89%          80%        82%        95%        91%        94%        94%         **          81%        93%        94%          91%        89%        94%        89% 
 
Net: Not 
concerned                         8            2          6            1          4+ce       *          2          -          *          **           5+c        2          *            -          5          1          2 
                                  2%           2%         3%           4%         9%         *%         3%         -%         1%         **           7%         1%         *%           -%         5%         3%         2% 
 
Mean Score                      1.4          1.4        1.4          1.7e       1.7++ce    1.3        1.3        1.3        1.3          **         1.7++BC    1.3        1.3          1.4        1.4        1.4        1.4 
Standard deviation              .75          .68        .79          .90       1.05        .57        .73        .57        .62          **         .99        .64        .58          .65        .83        .79        .74 
Standard error                  .05          .07        .07          .18        .17        .08        .11        .09        .12          **         .13        .07        .07          .08        .10        .13        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 56 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with general concerns related to Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  349          199        150           54         58         61        135        210          333          ** 
 
Effective sample                220          133         88           35         36         34         83        133          206          ** 
 
Total                           309          183        126           48         48         44        111        192          287          ** 
 
1 - Mildly 
Concerned          (5.0)          1            -          1            1+         -          -          1          -            1          ** 
                                  *%           -%         1%           3%         -%         -%         1%         -%           *%         ** 
 
2                  (4.0)          6            5          2            1          1          3+e        5          2            5          ** 
                                  2%           3%         1%           3%         2%         7%         4%         1%           2%         ** 
 
3                  (3.0)         22           14          9            2          -          2          3         19           22          ** 
                                  7%           8%         7%           4%         -%         4%         3%        10%           8%         ** 
 
4                  (2.0)         54           33         21            9         10          4         17         35           44          ** 
                                 17%          18%        17%          18%        20%        10%        15%        18%          15%         ** 
 
5 - Very 
Concerned          (1.0)        225          131         94           35         37         35         85        136          214          ** 
                                 73%          72%        74%          73%        77%        79%        76%        71%          75%         ** 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         ** 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         ** 
 
(Refused)                         -            -          -            -          -          -          -          -            -          ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         ** 
 
Net: Concerned                  279          164        115           43         47         39        102        172          258          ** 
                                 90%          90%        91%          91%        98%        89%        92%        89%          90%         ** 
 
Net: Not 
concerned                         8            5          3            3          1          3e         6+         2            6          ** 
                                  2%           3%         2%           5%         2%         7%         5%         1%           2%         ** 
 
Mean Score                      1.4          1.4        1.4          1.4        1.3        1.4        1.4        1.4          1.4          ** 
Standard deviation              .75          .74        .76          .91        .60        .88        .83        .71          .75          ** 
Standard error                  .05          .06        .08          .15        .10        .15        .09        .06          .05          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 56 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with general concerns related to Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  349            **         **         **        27          **         **        32          **         **        73         55         69          278         71         47         24 
 
Effective sample                220            **         **         **        27          **         **        32          **         **        72         53         69          183         38         25         13 
 
Total                           309            **         **         **        47          **         **        53          **         **        13         16         32          262         47         31         16 
 
1 - Mildly 
Concerned          (5.0)          1            **         **         **         -          **         **         -          **         **         -          -          -            1          -          -          - 
                                  *%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          6            **         **         **         -          **         **         3          **         **         *          -          *            6          -          -          - 
                                  2%           **         **         **         -%         **         **         6%         **         **         1%         -%         1%           2%         -%         -%         -% 
 
3                  (3.0)         22            **         **         **         5          **         **         3          **         **         *          *          1           18          4          4          - 
                                  7%           **         **         **        11%         **         **         6%         **         **         3%         2%         3%           7%         9%        14%         -% 
 
4                  (2.0)         54            **         **         **         5          **         **        13          **         **         1          2          4           49          5          4          1 
                                 17%           **         **         **        10%         **         **        25%         **         **        11%        11%        13%          19%        11%        13%         7% 
 
5 - Very 
Concerned          (1.0)        225            **         **         **        37          **         **        33          **         **        11+g       14+g       26g         188         37         22         15 
                                 73%           **         **         **        79%         **         **        63%         **         **        85%        88%        83%          72%        80%        73%        93% 
 
(Never 
Considered this)                  -            **         **         **         -          **         **         -          **         **         -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            **         **         **         -          **         **         -          **         **         -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         **         -          **         **         -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  279            **         **         **        42          **         **        46          **         **        12         16         31          236         43         26         16 
                                 90%           **         **         **        89%         **         **        88%         **         **        96%        98%        96%          90%        91%        86%       100% 
 
Net: Not 
concerned                         8            **         **         **         -          **         **         3          **         **         *          -          *            8          -          -          - 
                                  2%           **         **         **         -%         **         **         6%         **         **         1%         -%         1%           3%         -%         -%         -% 
 
Mean Score                      1.4            **         **         **       1.3          **         **       1.6jk        **         **       1.2-       1.1-       1.2          1.4        1.3        1.4        1.1 
                                                                                  ++abDfiJKL                                k 
Standard deviation              .75            **         **         **       .67          **         **       .87          **         **       .56        .41        .57          .77        .63        .73        .27 
Standard error                  .05            **         **         **       .13          **         **       .15          **         **       .07        .06        .07          .06        .10        .15        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 56 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with general concerns related to Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  349          134         52         93         28         27           71        188          158        141         50         26           98        155         90          ** 
 
Effective sample                220           95         26         64         14         11           41        117          111         84         26         12           64         93         60          ** 
 
Total                           309          129         38         92         20         13           59        158          156        121         32         13           92        128         82          ** 
 
1 - Mildly 
Concerned          (5.0)          1            1          -          -          -          -            -          -            1          -          -          -            -          -          1          ** 
                                  *%           1%         -%         -%         -%         -%           -%         -%           1%         -%         -%         -%           -%         -%         2%         ** 
 
2                  (4.0)          6            3          *          3          *          -            -          5            3          3          -          -            2          2          3          ** 
                                  2%           2%         *%         3%         2%         -%           -%         3%           2%         3%         -%         -%           2%         1%         4%         ** 
 
3                  (3.0)         22            9          3          7          2          2            7         10           10         10          3          -            2         13          7          ** 
                                  7%           7%         9%         7%         8%        13%          12%         6%           6%         8%        10%         -%           3%        10%         8%         ** 
 
4                  (2.0)         54           21          6         13          4          3            5         31           26         24          4          1           17         19         17          ** 
                                 17%          17%        15%        14%        21%        22%           8%        19%          16%        20%        13%         5%          19%        15%        21%         ** 
 
5 - Very 
Concerned          (1.0)        225           95         29         69         14          9           48        112          116         84         25         12           70         94         54          ** 
                                 73%          74%        76%        75%        69%        65%          81%        71%          75%        69%        78%        95%          77%        73%        65%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  279          117         34         82         18         12           52        143          142        108         29         13           88        113         71          ** 
                                 90%          90%        91%        89%        90%        87%          88%        90%          91%        89%        90%       100%          96%        88%        86%         ** 
 
Net: Not 
concerned                         8            4          *          3          *          -            -          5            4          3          -          -            2          2          4          ** 
                                  2%           3%         *%         3%         2%         -%           -%         3%           3%         3%         -%         -%           2%         1%         5%         ** 
 
Mean Score                      1.4          1.4        1.3        1.4        1.4        1.5          1.3        1.4          1.4        1.4        1.3        1.0          1.3        1.4        1.6          ** 
Standard deviation              .75          .79        .65        .78        .75        .74          .68        .75          .76        .76        .65        .22          .60        .73        .92          ** 
Standard error                  .05          .08        .13        .10        .20        .22          .11        .07          .07        .08        .13        .06          .08        .08        .12          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 56 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with general concerns related to Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  349          341        337        209        238          **         349        349        295        314          -          286        246        217        177         61 
 
Effective sample                220          213        211        139        155          **         220        220        192        199          -          179        152        136        107         40 
 
Total                           309          299        297        191        213          **         309        309        272        280          -          248        205        190        148         59 
 
1 - Mildly 
Concerned          (5.0)          1            1          1          -          -          **           1          1          1          -          -            1          1          -          -          - 
                                  *%           *%         *%         -%         -%         **           *%         *%         *%         -%         -%           1%         1%         -%         -%         -% 
 
2                  (4.0)          6            6          6          3          4          **           6          6          6          6          -            6          6          5          3          - 
                                  2%           2%         2%         2%         2%         **           2%         2%         2%         2%         -%           3%         3%         3%         2%         -% 
 
3                  (3.0)         22           19         18         11         13          **          22         22         19         22          -           17         17         12          7          5 
                                  7%           6%         6%         6%         6%         **           7%         7%         7%         8%         -%           7%         8%         6%         5%         9% 
 
4                  (2.0)         54           51         51         28         33          **          54         54         49         47          -           41         36         37         28         13 
                                 17%          17%        17%        15%        15%         **          17%        17%        18%        17%         -%          17%        17%        19%        19%        22% 
 
5 - Very 
Concerned          (1.0)        225          221        220        148+       164+         **         225        225        196        204          -          182        144        136        110         41 
                                 73%          74%        74%        78%        77%         **          73%        73%        72%        73%         -%          73%        70%        72%        74%        69% 
 
(Never 
Considered this)                  -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  279          272        271        177        196          **         279        279        245        251          -          223        180        173        138         54 
                                 90%          91%        91%        92%        92%         **          90%        90%        90%        90%         -%          90%        88%        91%        93%        91% 
 
Net: Not 
concerned                         8            8          8          3          4          **           8          8          8          6          -            8          8          5          3          - 
                                  2%           3%         3%         2%         2%         **           2%         2%         3%         2%         -%           3%         4%         3%         2%         -% 
 
Mean Score                      1.4          1.4        1.4-       1.3-       1.3-         **         1.4        1.4        1.4        1.4          -          1.4        1.5        1.4        1.4        1.4 
                                                                                      ++ABCD 
Standard deviation              .75          .74        .73        .67        .66          **         .75        .75        .76        .73          -          .77        .83        .72        .68        .64 
Standard error                  .05          .05        .05        .06        .05          **         .05        .05        .06        .05          -          .06        .07        .06        .07        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 56 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with general concerns related to Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  349          121        219          233        273        196        155        232          163        122         35         29          167        102         47         33 
 
Effective sample                220           72        142          148        171        128         99        142           99         81         23         17          110         67         26         17 
 
Total                           309          101        199          209        244        182        142        199          139        116         34         20          158         95         34         22 
 
1 - Mildly 
Concerned          (5.0)          1            -          1            -          -          -          -          -            1          -          -          -            -          1          -          - 
                                  *%           -%         1%           -%         -%         -%         -%         -%           1%         -%         -%         -%           -%         1%         -%         -% 
 
2                  (4.0)          6            2          5            2-         5          2          3          6            1          5          *          -            3          3          *          - 
                                  2%           2%         2%           1%         2%         1%         2%         3%           1%         4%         1%         -%           2%         3%         1%         -% 
 
3                  (3.0)         22           10         12           11         16          8          6         13            6         11          3          2           14          7          2          - 
                                  7%          10%         6%           5%         7%         5%         4%         6%           5%         9%        10%         9%           9%         7%         6%         -% 
 
4                  (2.0)         54           15         37           35         43         29         19         32           27         19          6          2           29         12         10          3 
                                 17%          15%        19%          17%        18%        16%        14%        16%          20%        16%        19%         8%          18%        13%        28%        14% 
 
5 - Very 
Concerned          (1.0)        225           75        143          162+       180        143+       113+       149          102         82         24         17          113         71         22         19 
                                 73%          74%        72%          77%        74%        78%        80%        75%          74%        71%        70%        84%          71%        75%        65%        86% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  279           90        180          197++      223        172+       133        181          130        100         30         19          142         84         32         22 
                                 90%          88%        91%          94%        91%        94%        94%        91%          94%        87%        89%        91%          90%        88%        93%       100% 
 
Net: Not 
concerned                         8            2          6            2-         5          2          3          6            2          5          *          -            3          4          *          - 
                                  2%           2%         3%           1%         2%         1%         2%         3%           2%         4%         1%         -%           2%         5%         1%         -% 
 
Mean Score                      1.4          1.4        1.4          1.3--      1.4        1.3--      1.3-       1.4          1.4        1.5        1.4        1.2          1.4        1.4        1.4        1.1 
Standard deviation              .75          .73        .77          .60        .70        .59        .65        .73          .70        .83        .74        .61          .73        .86        .68        .36 
Standard error                  .05          .09        .06          .05        .05        .05        .06        .06          .07        .09        .15        .15          .07        .11        .13        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 56 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with general concerns related to Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  349           25 
 
Effective sample                220           14 
 
Total                           309           18 
 
1 - Mildly 
Concerned          (5.0)          1            - 
                                  *%           -% 
 
2                  (4.0)          6            - 
                                  2%           -% 
 
3                  (3.0)         22            - 
                                  7%           -% 
 
4                  (2.0)         54            2 
                                 17%           9% 
 
5 - Very 
Concerned          (1.0)        225           16 
                                 73%          91% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  279           18 
                                 90%         100% 
 
Net: Not 
concerned                         8            - 
                                  2%           -% 
 
Mean Score                      1.4          1.1 
Standard deviation              .75          .30 
Standard error                  .05          .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 56 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with general concerns related to Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  349          221        211        226        111        275        229        182        112         74         27        193         53 
 
Effective sample                220          139        133        141         70        171        148        120         75         51         19        127         35 
 
Total                           309          197        188        198         98        233        204        166        108         72         27        179         54 
 
1 - Mildly 
Concerned          (5.0)          1            1          1          1          -          1          1          1          -          -          -          1          - 
                                  *%           1%         1%         1%         -%         1%         1%         1%         -%         -%         -%         1%         -% 
 
2                  (4.0)          6            3          6          5          3          6          6          5          4          1          1          3          * 
                                  2%           2%         3%         2%         3%         2%         3%         3%         4%         2%         4%         2%         *% 
 
3                  (3.0)         22           15         15         17         10         16         15         18+         7          7          3         17          5 
                                  7%           8%         8%         9%        11%         7%         7%        11%         7%        10%        13%        10%         9% 
 
4                  (2.0)         54           36         33         31         17         42         34         33         15         11          2         25          7 
                                 17%          18%        18%        16%        18%        18%        17%        20%        14%        15%         7%        14%        13% 
 
5 - Very 
Concerned          (1.0)        225          141        132        144         67        168        148        109--       81         53         21        132         42 
                                 73%          72%        70%        73%        69%        72%        72%        66%        75%        73%        76%        74%        78% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  279          177        165        175         84        210        182        142--       96         63         22        157         49 
                                 90%          90%        88%        88%        86%        90%        89%        85%        89%        88%        83%        88%        91% 
 
Net: Not 
concerned                         8            5          7          6          3          7          7          6          4          1          1          5          * 
                                  2%           2%         4%         3%         3%         3%         3%         4%         4%         2%         4%         3%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 56 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with general concerns related to Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  349          221        211        226        111        275        229        182        112         74         27        193         53 
 
Effective sample                220          139        133        141         70        171        148        120         75         51         19        127         35 
 
Total                           309          197        188        198         98        233        204        166        108         72         27        179         54 
 
Mean Score                      1.4          1.4        1.5        1.4        1.5        1.4        1.4        1.5++      1.4        1.4        1.4        1.4        1.3 
Standard deviation              .75          .76        .83        .80        .81        .77        .80        .86        .79        .75        .89        .80        .64 
Standard error                  .05          .06        .07        .07        .10        .06        .07        .08        .09        .11        .20        .07        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 56 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with general concerns related to Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  349          268        131        106         88        277        138        207         53         86         33         33        235        251         22         53          ** 
 
Effective sample                220          165         87         73         57        177         86        136         29         57         19         25        148        163         12         37          ** 
 
Total                           309          224        119        106         76        247        123        192         40         84         28         37        205        226         11         56          ** 
 
1 - Mildly 
Concerned          (5.0)          1            1          1          1          1          1          1          1          1          1          -          -          1          1          1          1+         ** 
                                  *%           1%         1%         1%         2%         1%         1%         1%         3%         1%         -%         -%         1%         1%        12%         2%         ** 
 
2                  (4.0)          6            6          4          2          4+         6          1          3          1          3          -          2          6          5          -          1          ** 
                                  2%           3%         4%         2%         6%         3%         1%         2%         3%         3%         -%         5%         3%         2%         -%         2%         ** 
 
3                  (3.0)         22           17         10         12          7         22+        11         19          2          5          4          5         19         16          -          3          ** 
                                  7%           7%         9%        11%         9%         9%         9%        10%         4%         6%        13%        14%         9%         7%         -%         6%         ** 
 
4                  (2.0)         54           39         21         25         19         45         30+        31          4         12         10          5         40         37          1         14          ** 
                                 17%          17%        17%        24%        25%        18%        24%        16%        11%        15%        35%        13%        19%        17%         5%        24%         ** 
 
5 - Very 
Concerned          (1.0)        225          161         83         66--       45--      172-        80-       138         32         63         15         25        140-       166d         9         36          ** 
                                 73%          72%        69%        62%        59%        69%        65%        72%        79%        75%        52%        68%        68%        74%        83%        65%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Net: Concerned                  279          200        103         91         64        217-       109        169         36         75         25         30        179-       204          9         50          ** 
                                 90%          89%        87%        86%        84%        88%        89%        88%        90%        89%        87%        82%        87%        90%        88%        89%         ** 
 
Net: Not 
concerned                         8            7          5          3          5++        8          3          5          2          4          -          2          7          6          1          2          ** 
                                  2%           3%         5%         3%         7%         3%         2%         2%         6%         5%         -%         5%         4%         3%        12%         4%         ** 
 
Mean Score                      1.4          1.4        1.5        1.6+       1.7++m     1.5++      1.5        1.4        1.4        1.4        1.6p       1.5        1.5+       1.4        1.5        1.5          ** 
Standard deviation              .75          .79        .88        .86        .97        .81        .79        .79        .95        .86        .72        .91        .83        .76       1.35        .89          ** 
Standard error                  .05          .06        .09        .10        .13        .06        .09        .07        .17        .11        .16        .18        .07        .06        .39        .15          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 56 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All with general concerns related to Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  349          198          **         ** 
 
Effective sample                220          126          **         ** 
 
Total                           309          168          **         ** 
 
1 - Mildly 
Concerned          (5.0)          1            1          **         ** 
                                  *%           1%         **         ** 
 
2                  (4.0)          6            6          **         ** 
                                  2%           3%         **         ** 
 
3                  (3.0)         22           15          **         ** 
                                  7%           9%         **         ** 
 
4                  (2.0)         54           31          **         ** 
                                 17%          18%         **         ** 
 
5 - Very 
Concerned          (1.0)        225          116          **         ** 
                                 73%          69%         **         ** 
 
(Never 
Considered this)                  -            -          **         ** 
                                  -%           -%         **         ** 
 
(Don't know)                      -            -          **         ** 
                                  -%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  279          146          **         ** 
                                 90%          87%         **         ** 
 
Net: Not 
concerned                         8            7          **         ** 
                                  2%           4%         **         ** 
 
Mean Score                      1.4          1.5+         **         ** 
Standard deviation              .75          .85          **         ** 
Standard error                  .05          .08          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 57 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All with general concerns related to Harmful or misleading advertising 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  373          168        205           47         67         64         61         59         53         22          114        125        134          103        117         71         82 
 
Effective sample                245          111        135           33         42         45         41         42         33         14           75         86         87           72         78         47         50 
 
Total                           377          170        207           47         55         68         62         64         49         32          101        131        145          109        112         68         88 
 
1 - Mildly 
Concerned          (5.0)          5            2          3            1          -          2          2          -          *          -            1          4          *            *          3          -          2 
                                  1%           1%         2%           3%         -%         3%         3%         -%         *%         -%           1%         3%         *%           *%         3%         -%         2% 
 
2                  (4.0)          8            3          5            3          2          *          2          -          *          -            5          3          *            1          5          1          1 
                                  2%           2%         2%           6%         4%         1%         3%         -%         1%         -%           5%         2%         *%           1%         4%         1%         1% 
 
3                  (3.0)         63           28         35           11         11         13          6         10         10          3           22         19         23           13         23          8         19 
                                 17%          16%        17%          24%        19%        20%         9%        16%        20%         8%          21%        14%        16%          12%        20%        12%        22% 
 
4                  (2.0)        126           63         63           10         15         29         18         18         17         20           26         46         54           41         33         24         29 
                                 33%          37%        30%          22%        28%        42%        28%        28%        34%        62%          25%        35%        37%          38%        29%        35%        33% 
 
5 - Very 
Concerned          (1.0)        174           74        100           21         26         24         35c        36c        22         10           47         59         67           53         48         35         37 
                                 46%          43%        48%          46%        48%        35%        56%        56%        44%        30%          47%        45%        46%          49%        43%        52%        42% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      *            -          *            -          *          -          -          -          -          -            *          -          -            -          -          -          * 
                                  *%           -%         *%           -%         1%         -%         -%         -%         -%         -%           *%         -%         -%           -%         -%         -%         1% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  300          137        163           31         42         53         53         53         39         29           73        105        121           94b        81         59         66 
                                 80%          81%        79%          67%        76%        77%        84%        84%        79%        92%          72%        81%        84%          87%        73%        86%        75% 
 
Net: Not 
concerned                        13            5          8            4e         2          2          4          -          1          -            6c         6          1-           2          8+         1          3 
                                  4%           3%         4%           9%         4%         3%         7%         -%         1%         -%           6%         5%         *%           1%         7%         1%         3% 
 
Mean Score                      1.8          1.8        1.8          2.0        1.8        1.9        1.7        1.6        1.8        1.8          1.9        1.8        1.7          1.7        1.9        1.6        1.9 
Standard deviation              .89          .86        .92         1.10        .89        .90       1.00        .76        .83        .59          .99        .96        .75          .75       1.03        .76        .94 
Standard error                  .06          .08        .08          .19        .14        .14        .16        .12        .14        .16          .12        .10        .08          .09        .12        .11        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 57 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All with general concerns related to Harmful or misleading advertising 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  373          220        153           43         66         61        135        234          336         36 
 
Effective sample                245          150         96           30         44         41         91        151          213         32 
 
Total                           377          220        156           44         65         61        136        234          321         54 
 
1 - Mildly 
Concerned          (5.0)          5            3          2            -          -          4++e       4          2            4          2 
                                  1%           2%         1%           -%         -%         6%         3%         1%           1%         3% 
 
2                  (4.0)          8            6          2            1          2          2          3          4            7          1 
                                  2%           3%         1%           3%         2%         3%         3%         2%           2%         2% 
 
3                  (3.0)         63           36         28            4          6          8         17         42           61+B        *-- 
                                 17%          16%        18%           9%        10%        12%        13%        18%          19%         1% 
 
4                  (2.0)        126           73         53           17         26         20         49         77          105         21 
                                 33%          33%        34%          39%        40%        32%        36%        33%          33%        39% 
 
5 - Very 
Concerned          (1.0)        174          102         72           21         31         28         62        110          144         30 
                                 46%          46%        46%          49%        48%        45%        46%        47%          45%        55% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Don't know)                      *            -          *            -          -          *          *          -            *          - 
                                  *%           -%         *%           -%         -%         1%         *%         -%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  300          175        125           38         57         47        111        186          249         51+a 
                                 80%          80%        80%          88%        88%        77%        82%        79%          78%        94% 
 
Net: Not 
concerned                        13           10          4            1          2          6+e        7          6           10          3 
                                  4%           4%         2%           3%         2%         9%         5%         3%           3%         6% 
 
Mean Score                      1.8          1.8        1.8          1.7        1.7        1.9        1.8        1.8          1.8        1.6 
Standard deviation              .89          .91        .87          .78        .75       1.14        .95        .86          .89        .89 
Standard error                  .06          .07        .09          .14        .11        .18        .10        .07          .06        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 57 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All with general concerns related to Harmful or misleading advertising 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  373            **         **         **        23          **        29         30         24         28         37         85         69          310         63         40         23 
 
Effective sample                245            **         **         **        23          **        28         30         23         27         37         81         69          207         39         26         13 
 
Total                           377            **         **         **        40          **        55         50         45         50          6         25         32          318         58         38         21 
 
1 - Mildly 
Concerned          (5.0)          5            **         **         **         -          **         2          -          -          -          -          *          -            5          *          -          * 
                                  1%           **         **         **         -%         **         3%         -%         -%         -%         -%         1%         -%           2%         *%         -%         1% 
 
2                  (4.0)          8            **         **         **         -          **         -          2          -          -          1++KL      1          *            7          *          *          * 
                                  2%           **         **         **         -%         **         -%         3%         -%         -%        19%         2%         1%           2%         1%         1%         1% 
 
3                  (3.0)         63            **         **         **         8          **         -          9         15          4          1          4          5           58          5          4          1 
                                 17%           **         **         **        21%         **         -%        17%        32%         8%        13%        17%        14%          18%         9%        11%         4% 
 
4                  (2.0)        126            **         **         **        11          **        30         15         16         17          2          5          7-         100         26         13         13 
                                 33%           **         **         **        26%         **        56%        30%        34%        34%        33%        22%        21%          31%        46%        35%        64% 
 
5 - Very 
Concerned          (1.0)        174            **         **         **        21          **        22         25         15         29          2         14j        20+J        148         26         20          6 
                                 46%           **         **         **        53%         **        41%        50%        33%        58%        35%        58%        62%          46%        45%        53%        29% 
 
(Never 
Considered this)                  -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      *            **         **         **         -          **         -          -          -          -          -          -          *++          *          -          -          - 
                                  *%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         1%           *%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  300            **         **         **        32          **        53         40         31         46          4         20         27          247         53         33         19 
                                 80%           **         **         **        79%         **        97%        80%        68%        92%        68%        80%        83%          78%        90%        88%        94% 
 
Net: Not 
concerned                        13            **         **         **         -          **         2          2          -          -          1++KL      1          *           13          1          *          * 
                                  4%           **         **         **         -%         **         3%         3%         -%         -%        19%         3%         1%           4%         1%         1%         2% 
 
Mean Score                      1.8            **         **         **       1.7          **       1.7        1.7        2.0il      1.5        2.2+dfIkL  1.7        1.5-         1.8        1.7        1.6        1.8 
                                              il                   Ikl                    il 
Standard deviation              .89            **         **         **       .80          **       .79        .86        .82        .65       1.20        .92        .80          .92        .71        .72        .67 
Standard error                  .06            **         **         **       .17          **       .15        .16        .17        .12        .20        .10        .10          .06        .11        .14        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 57 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All with general concerns related to Harmful or misleading advertising 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  373          156         35        120         30          **          57        203          190        136         47         25          114        156         98          ** 
 
Effective sample                245          112         18         72         21          **          35        128          130         91         25         15           84         98         62          ** 
 
Total                           377          165         27        113         34          **          58        177          193        140         44         25          140        143         88          ** 
 
1 - Mildly 
Concerned          (5.0)          5            2          1          *          -          **           2          2            5          *          -          -            2          2          2          ** 
                                  1%           1%         5%         *%         -%         **           4%         1%           3%         *%         -%         -%           1%         1%         2%         ** 
 
2                  (4.0)          8            3          1          3          *          **           *          6            5          2          1          *            2          2          4          ** 
                                  2%           2%         2%         3%         1%         **           *%         3%           3%         2%         2%         1%           1%         1%         5%         ** 
 
3                  (3.0)         63           34          5         17          *          **           9         28           28         32          4          3           22         33+c        9          ** 
                                 17%          21%        18%        15%         1%         **          16%        16%          14%        23%         9%        13%          15%        23%        10%         ** 
 
4                  (2.0)        126           49         10         35         19          **          28+b       51           60         49         17         10           46         49         30          ** 
                                 33%          30%        38%        31%        55%         **          49%        29%          31%        35%        39%        39%          33%        35%        34%         ** 
 
5 - Very 
Concerned          (1.0)        174           76         10         57         15          **          18         90a          94         57         22         11           69         57         43          ** 
                                 46%          46%        38%        51%        43%         **          32%        51%          49%        41%        51%        46%          49%        40%        48%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          **           -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Don't know)                      *            *          -          -          -          **           -          *            *          -          -          -            -          -          *          ** 
                                  *%           *%         -%         -%         -%         **           -%         *%           *%         -%         -%         -%           -%         -%         1%         ** 
 
(Refused)                         -            -          -          -          -          **           -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  300          125         20         92         34          **          46        141          154        106         40         21          115        107         73          ** 
                                 80%          76%        76%        82%        98%         **          80%        80%          80%        76%        90%        85%          82%        75%        83%         ** 
 
Net: Not 
concerned                        13            5          2          4          *          **           2          7           10          2          1          *            4          3          6          ** 
                                  4%           3%         7%         3%         1%         **           4%         4%           5%         2%         2%         1%           3%         2%         7%         ** 
 
Mean Score                      1.8          1.8        2.0        1.7        1.6          **         2.0        1.7          1.8        1.9        1.6        1.7          1.7        1.9        1.8          ** 
Standard deviation              .89          .91       1.05        .85        .58          **         .90        .90          .97        .83        .72        .76          .87        .88        .96          ** 
Standard error                  .06          .09        .25        .10        .13          **         .15        .08          .09        .09        .14        .20          .09        .09        .12          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 57 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All with general concerns related to Harmful or misleading advertising 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  373          354        348        232        253          **         373        373        318        338          -          311        260        248        210         56 
 
Effective sample                245          231        227        154        166          **         245        245        211        223          -          201        168        157        127         40 
 
Total                           377          352        347        227        247          **         377        377        321        339          -          297        248        227        180         71 
 
1 - Mildly 
Concerned          (5.0)          5            4          4          2          2          **           5          5          5          5          -            5          5          5          2          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         2%         2%         -%           2%         2%         2%         1%         -% 
 
2                  (4.0)          8            8          8          3          3          **           8          8          6          8          -            8          6          6          5          - 
                                  2%           2%         2%         1%         1%         **           2%         2%         2%         2%         -%           3%         3%         3%         3%         -% 
 
3                  (3.0)         63           48         46         29-        33          **          63         63         53         59          -           52         41         39         24         12 
                                 17%          13%        13%        13%        14%         **          17%        17%        17%        17%         -%          17%        16%        17%        13%        16% 
 
4                  (2.0)        126          122        120         80         87          **         126        126        108        108          -           95         84         71         54         26 
                                 33%          35%        35%        35%        35%         **          33%        33%        34%        32%         -%          32%        34%        31%        30%        37% 
 
5 - Very 
Concerned          (1.0)        174          170        168        113        122          **         174        174        148        159          -          137        112        106         95+        33 
                                 46%          48%        49%        50%        49%         **          46%        46%        46%        47%         -%          46%        45%        47%        53%        47% 
 
(Never 
Considered this)                  -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                      *            *          *          -          -          **           *          *          -          *          -            *          *          -          -          - 
                                  *%           *%         *%         -%         -%         **           *%         *%         -%         *%         -%           *%         *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  300          292        289        193+       209++        **         300        300        256        267          -          231        196        177        149         59 
                                 80%          83%        83%        85%        84%         **          80%        80%        80%        79%         -%          78%        79%        78%        83%        84% 
 
Net: Not 
concerned                        13           12         12          5          5          **          13         13         12         13          -           13         11         11          7          - 
                                  4%           3%         3%         2%         2%         **           4%         4%         4%         4%         -%           4%         5%         5%         4%         -% 
 
Mean Score                      1.8          1.7--      1.7--      1.7-       1.7-         **         1.8        1.8        1.8        1.8          -          1.8        1.8        1.8        1.7        1.7 
                                                                                      ++ABCD 
Standard deviation              .89          .86        .86        .81        .81          **         .89        .89        .90        .92          -          .94        .94        .97        .88        .74 
Standard error                  .06          .06        .06        .07        .06          **         .06        .06        .06        .06          -          .07        .07        .08        .08        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 57 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All with general concerns related to Harmful or misleading advertising 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  373          116        239          238        263        237        157        227          164        130         48         31          176        108         52         37 
 
Effective sample                245           72        159          157        172        161        101        145          104         93         32         18          114         73         34         25 
 
Total                           377          101        249          244        267        249        153        220          164        144         46         23          185        111         46         35 
 
1 - Mildly 
Concerned          (5.0)          5            2          4            2          4          4          2          3            2          1          2          -            *          3          2a         - 
                                  1%           2%         1%           1%         1%         2%         1%         2%           1%         1%         4%         -%           *%         3%         4%         -% 
 
2                  (4.0)          8            2          6            4          6          4          3          5            2          5          *          *            3          4          1          - 
                                  2%           2%         2%           1%         2%         1%         2%         2%           1%         4%         1%         1%           2%         3%         2%         -% 
 
3                  (3.0)         63           18         41           34         48         39         17-        34           28         21         10          4           31         19          8          5 
                                 17%          18%        17%          14%        18%        16%        11%        15%          17%        15%        22%        16%          17%        17%        17%        14% 
 
4                  (2.0)        126           28         92           90         93         81         49         73           55         48         17          6           73+        36         12          5 
                                 33%          28%        37%          37%        35%        33%        32%        33%          33%        33%        38%        27%          40%        32%        26%        15% 
 
5 - Very 
Concerned          (1.0)        174           51        107          115        117        121         82        105           77         68         16         13           77         48         24         25 
                                 46%          50%        43%          47%        44%        49%        54%        48%          47%        47%        36%        56%          42%        44%        51%        71% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      *            *          -            -          -          *          -          -            -          *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  300           79        198          205+       210        203        131        178          132        115         34         19          150         84         36         30 
                                 80%          78%        79%          84%        79%        81%        85%        81%          80%        80%        73%        82%          81%        76%        78%        86% 
 
Net: Not 
concerned                        13            4         10            6         10          7          6          8            4          7          2          *            3          7          3          - 
                                  4%           4%         4%           2%         4%         3%         4%         4%           3%         5%         5%         1%           2%         6%         6%         -% 
 
Mean Score                      1.8          1.8        1.8          1.7        1.8        1.7        1.7        1.8          1.8        1.8        2.0        1.6          1.8d       1.9d       1.8        1.4- 
Standard deviation              .89          .93        .89          .82        .90        .88        .86        .90          .87        .90        .99        .82          .79       1.01       1.05        .74 
Standard error                  .06          .11        .07          .07        .07        .07        .09        .07          .09        .09        .18        .19          .07        .12        .18        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 57 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All with general concerns related to Harmful or misleading advertising 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  373           27 
 
Effective sample                245           17 
 
Total                           377           21 
 
1 - Mildly 
Concerned          (5.0)          5            - 
                                  1%           -% 
 
2                  (4.0)          8            - 
                                  2%           -% 
 
3                  (3.0)         63            3 
                                 17%          15% 
 
4                  (2.0)        126            4 
                                 33%          18% 
 
5 - Very 
Concerned          (1.0)        174           14 
                                 46%          67% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  300           18 
                                 80%          85% 
 
Net: Not 
concerned                        13            - 
                                  4%           -% 
 
Mean Score                      1.8          1.5 
Standard deviation              .89          .76 
Standard error                  .06          .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 57 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All with general concerns related to Harmful or misleading advertising 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  373          240        221        241        118        276        229        183        129         88         36        211         73 
 
Effective sample                245          158        148        158         81        181        153        121         83         55         20        137         43 
 
Total                           377          243        220        235        120        268        227        177        127         78         25        198         65 
 
1 - Mildly 
Concerned          (5.0)          5            5          5          3          2          5          5          5+         4          -          -          3          - 
                                  1%           2%         2%         1%         1%         2%         2%         3%         3%         -%         -%         2%         -% 
 
2                  (4.0)          8            2          6          4          2          7          7          5          3          2          1          5          * 
                                  2%           1%         3%         2%         2%         3%         3%         3%         2%         3%         5%         2%         *% 
 
3                  (3.0)         63           28--       33         38         26a        42         34         26         13         12          3         39          9 
                                 17%          12%        15%        16%        21%        16%        15%        15%        11%        15%        10%        20%        14% 
 
4                  (2.0)        126           91         80         79         43         86         79         59         47         27          4         70         21 
                                 33%          37%        36%        34%        36%        32%        35%        33%        37%        35%        17%        36%        33% 
 
5 - Very 
Concerned          (1.0)        174          116         96        111         48        127        102         81         60         37         17         81         35 
                                 46%          48%        43%        47%        40%        47%        45%        46%        47%        47%        68%        41%        53% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      *            *          *          -          -          *          *          -          -          -          -          -          - 
                                  *%           *%         *%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  300          207++      176        190         91        213        181        141        107         64         21        152         56 
                                 80%          85%        80%        81%        76%        80%        80%        79%        84%        82%        84%        77%        86% 
 
Net: Not 
concerned                        13            8         11          8          4         12         12         11+         7          2          1          8          * 
                                  4%           3%         5%         3%         3%         5%         5%         6%         5%         3%         5%         4%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 57 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All with general concerns related to Harmful or misleading advertising 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  373          240        221        241        118        276        229        183        129         88         36        211         73 
 
Effective sample                245          158        148        158         81        181        153        121         83         55         20        137         43 
 
Total                           377          243        220        235        120        268        227        177        127         78         25        198         65 
 
Mean Score                      1.8          1.7        1.8        1.8        1.9        1.8        1.8        1.8        1.8        1.7        1.5        1.9        1.6 
Standard deviation              .89          .87        .94        .88        .90        .93        .95        .99        .94        .82        .90        .91        .73 
Standard error                  .06          .07        .08        .07        .10        .07        .08        .09        .10        .11        .20        .08        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 57 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All with general concerns related to Harmful or misleading advertising 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  373          281        140        112         90        275        159        211         61         80         42         38        224        264         22         66          ** 
 
Effective sample                245          185         91         74         58        185        103        134         37         56         24         24        148        171         12         44          ** 
 
Total                           377          276        126        113         81        286        166        198         52         84         38         35        223        251         14         67          ** 
 
1 - Mildly 
Concerned          (5.0)          5            5          -          2          1          5          5+         3          2          -          2          -          3          3          -          -          ** 
                                  1%           2%         -%         2%         2%         2%         3%         2%         4%         -%         5%         -%         1%         1%         -%         -%         ** 
 
2                  (4.0)          8            7          7++        3          3          6          3          4          2          3          -          2          5          6          *          2          ** 
                                  2%           3%         5%         3%         4%         2%         2%         2%         3%         4%         -%         5%         2%         2%         2%         3%         ** 
 
3                  (3.0)         63           46         23         20         19         55         29         40         10         12          9          1         43         47          3         18          ** 
                                 17%          17%        18%        17%        23%        19%        17%        20%        20%        14%        23%         4%        19%        19%        24%        26%         ** 
 
4                  (2.0)        126           92         36         50+bd      21        105         65         71         18         27         15         14         83         84          2         29          ** 
                                 33%          33%        28%        44%        26%        37%        39%        36%        35%        32%        39%        39%        37%        34%        14%        43%         ** 
 
5 - Very 
Concerned          (1.0)        174          125o        60o        38-        36        114--       64-        79-        20         42o        12         19         88--      110          8         19--        ** 
                                 46%          45%        48%        34%        45%        40%        38%        40%        39%        50%        32%        53%        39%        44%        56%        28%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          -          *          *          *          -          ** 
                                  *%           *%         -%         *%         1%         *%         *%         *%         -%         -%         -%         -%         *%         *%         3%         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Net: Concerned                  300          217         96         88         57        218-       129        150         38         69         28         32        171        195         10         48          ** 
                                 80%          79%        76%        78%        71%        76%        78%        76%        73%        82%        72%        92%        77%        78%        70%        71%         ** 
 
Net: Not 
concerned                        13           13          7          5          5         12          8          8          4          3          2          2          9          9          *          2          ** 
                                  4%           5%         5%         4%         6%         4%         5%         4%         7%         4%         5%         5%         4%         4%         2%         3%         ** 
 
Mean Score                      1.8          1.8        1.8        1.9        1.9        1.9++      1.9+       1.9        2.0        1.7        2.1        1.6        1.9+       1.8        1.7        2.0ks        ** 
Standard deviation              .89          .93        .92        .89       1.00        .92        .96        .92       1.04        .85       1.03        .78        .90        .90        .96        .81          ** 
Standard error                  .06          .07        .10        .10        .13        .07        .09        .08        .17        .11        .21        .16        .07        .07        .29        .12          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 57 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All with general concerns related to Harmful or misleading advertising 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  373          215          **         ** 
 
Effective sample                245          137          **         ** 
 
Total                           377          190          **         ** 
 
1 - Mildly 
Concerned          (5.0)          5            5          **         ** 
                                  1%           3%         **         ** 
 
2                  (4.0)          8            7          **         ** 
                                  2%           4%         **         ** 
 
3                  (3.0)         63           35          **         ** 
                                 17%          18%         **         ** 
 
4                  (2.0)        126           58          **         ** 
                                 33%          31%         **         ** 
 
5 - Very 
Concerned          (1.0)        174           85          **         ** 
                                 46%          45%         **         ** 
 
(Never 
Considered this)                  -            -          **         ** 
                                  -%           -%         **         ** 
 
(Don't know)                      *            -          **         ** 
                                  *%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  300          143          **         ** 
                                 80%          75%         **         ** 
 
Net: Not 
concerned                        13           12+         **         ** 
                                  4%           6%         **         ** 
 
Mean Score                      1.8          1.9          **         ** 
Standard deviation              .89         1.01          **         ** 
Standard error                  .06          .09          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 58 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All with general concerns related to Hate speech \ inciting violence 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  360          170        190           38         73         64         69         55         47          **         111        133        116           94        102         77         87 
 
Effective sample                241          113        128           26         48         46         46         38         29          **          74         91         76           71         68         48         54 
 
Total                           355          173        182           39         64         68         67         58         44          **         103        135        117          106         98         65         85 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            -          -          2+         -          -          -          **           -          2          -            2          -          -          - 
                                  1%           1%         -%           -%         -%         3%         -%         -%         -%         **           -%         1%         -%           2%         -%         -%         -% 
 
2                  (4.0)          6            2          4            1          2          *          -          *          2          **           4          *          2            *          3          3          * 
                                  2%           1%         2%           4%         4%         *%         -%         1%         4%         **           4%         *%         2%           *%         3%         4%         *% 
 
3                  (3.0)         23            9         13            5          6          4          4          2          2          **          11          8          4            4          6          3         10 
                                  6%           5%         7%          12%        10%         5%         6%         3%         5%         **          10%         6%         4%           4%         6%         5%        11% 
 
4                  (2.0)         89           49         40           15         16         19         17         11          9          **          32         35         22           28         26         20         15 
                                 25%          28%        22%          40%        26%        27%        25%        18%        21%         **          31%        26%        19%          26%        27%        31%        17% 
 
5 - Very 
Concerned          (1.0)        233          110        123           17         38         42         46         45         31          **          56-        89         89+A         71         63         39         60 
                                 66%          63%        68%          45%        60%        62%        69%        78%        70%         **          54%        66%        76%          67%        64%        60%        71% 
 
(Never 
Considered this)                  2            2          -            -          -          2+         -          -          -          **           -          2          -            2          -          -          - 
                                  *%           1%         -%           -%         -%         2%         -%         -%         -%         **           -%         1%         -%           1%         -%         -%         -% 
 
(Don't know)                      *            -          *            -          *          -          -          -          -          **           *          -          -            -          -          -          * 
                                  *%           -%         *%           -%         1%         -%         -%         -%         -%         **           *%         -%         -%           -%         -%         -%         1% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  322          158        164           33         55         61         63         56         40          **          88        124        111           99         89         60         75 
                                 91%          92%        90%          85%        86%        90%        94%        96%        91%         **          85%        92%        94%          93%        91%        91%        88% 
 
Net: Not 
concerned                         8            4          4            1          2          2          -          *          2          **           4          2          2            2          3          3          * 
                                  2%           2%         2%           4%         4%         3%         -%         1%         4%         **           4%         1%         2%           2%         3%         4%         *% 
 
Mean Score                      1.5          1.5        1.4          1.7+dE     1.6        1.5        1.4        1.3        1.4          **         1.6+C      1.4        1.3-         1.4        1.5        1.5        1.4 
Standard deviation              .74          .74        .73          .82        .83        .84        .60        .55        .76          **         .82        .73        .63          .73        .74        .78        .70 
Standard error                  .05          .07        .06          .16        .12        .13        .09        .09        .14          **         .10        .08        .07          .09        .09        .11        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 58 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All with general concerns related to Hate speech \ inciting violence 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  360          196        164           44         61         68        129        229          327         31 
 
Effective sample                241          139        102           31         42         45         87        152          212         27 
 
Total                           355          204        151           44         61         65        127        226          307         45 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            -          -          2+e        2          -            2          - 
                                  1%           1%         -%           -%         -%         3%         1%         -%           1%         -% 
 
2                  (4.0)          6            3          3            3+         1          -          3          3            5          1 
                                  2%           1%         2%           6%         2%         -%         2%         1%           2%         3% 
 
3                  (3.0)         23           10         13            5          5          2         11         12           23          - 
                                  6%           5%         8%          12%         9%         3%         8%         5%           7%         -% 
 
4                  (2.0)         89           54         35            7         18         19         30         59           72         17 
                                 25%          27%        23%          16%        29%        29%        24%        26%          23%        39% 
 
5 - Very 
Concerned          (1.0)        233          133        100           29         37         42         81        150          203         27 
                                 66%          65%        66%          65%        60%        65%        64%        66%          66%        59% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
(Don't know)                      *            -          *            -          -          *          *          -            *          - 
                                  *%           -%         *%           -%         -%         1%         *%         -%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  322          188        135           36         55         61        111        210          275         44 
                                 91%          92%        89%          82%        89%        94%        88%        93%          90%        97% 
 
Net: Not 
concerned                         8            5          3            3          1          2          4          3            7          1 
                                  2%           2%         2%           6%         2%         3%         3%         1%           2%         3% 
 
Mean Score                      1.5          1.4        1.5          1.6        1.5        1.5        1.5        1.4          1.5        1.5 
Standard deviation              .74          .74        .74          .93        .74        .81        .85        .66          .75        .65 
Standard error                  .05          .06        .07          .17        .11        .12        .09        .05          .05        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 58 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All with general concerns related to Hate speech \ inciting violence 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  360            **         **         **        26          **        21         35         21         26         33         78         78          293         67         42         25 
 
Effective sample                241            **         **         **        26          **        21         35         21         26         33         75         78          200         41         27         14 
 
Total                           355            **         **         **        45          **        37         59         37         46          6         23         36          300         55         37         18 
 
1 - Mildly 
Concerned          (5.0)          2            **         **         **         -          **         -          -          2          -          -          -          -            2          -          -          - 
                                  1%           **         **         **         -%         **         -%         -%         5%         -%         -%         -%         -%           1%         -%         -%         -% 
 
2                  (4.0)          6            **         **         **         -          **         -          -          -          -          1++GKL     -          -            6          -          -          - 
                                  2%           **         **         **         -%         **         -%         -%         -%         -%         9%         -%         -%           2%         -%         -%         -% 
 
3                  (3.0)         23            **         **         **         2          **         3          3          5          -          1          1          2           15          7          4          3 
                                  6%           **         **         **         4%         **         9%         6%        14%         -%         9%         6%         7%           5%        13%        11%        18% 
 
4                  (2.0)         89            **         **         **        17          **         9         17          9         14          1          3          7           78         11          9          2 
                                 25%           **         **         **        37%         **        23%        29%        25%        31%        21%        15%        20%          26%        20%        24%        10% 
 
5 - Very 
Concerned          (1.0)        233            **         **         **        26          **        25         38         19         32          4         19+j       26          197         36         23         13 
                                 66%           **         **         **        59%         **        68%        65%        52%        69%        61%        79%        73%          66%        64%        61%        72% 
 
(Never 
Considered this)                  2            **         **         **         -          **         -          -          2          -          -          -          -            --         2+a        2          - 
                                  *%           **         **         **         -%         **         -%         -%         4%         -%         -%         -%         -%           -%         3%         4%         -% 
 
(Don't know)                      *            **         **         **         -          **         -          -          -          -          -          -          *++          *          -          -          - 
                                  *%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         1%           *%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  322            **         **         **        43          **        34         56j        29         46          5         22j        33          276         46         31         15 
                                 91%           **         **         **        96%         **        91%        94%        77%       100%        82%        94%        92%          92%        84%        85%        82% 
 
Net: Not 
concerned                         8            **         **         **         -          **         -          -          2          -          1++GKL     -          -            8          -          -          - 
                                  2%           **         **         **         -%         **         -%         -%         5%         -%         9%         -%         -%           3%         -%         -%         -% 
 
Mean Score                      1.5            **         **         **       1.4          **       1.4        1.4        1.8+k      1.3        1.7iKl     1.3-       1.3          1.4        1.5        1.5        1.5 
                                                                                        +ikl 
Standard deviation              .74            **         **         **       .58          **       .66        .61       1.06        .47       1.08        .58        .60          .74        .73        .70        .80 
Standard error                  .05            **         **         **       .11          **       .14        .10        .24        .09        .19        .07        .07          .05        .12        .14        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 802 
Table 58 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All with general concerns related to Hate speech \ inciting violence 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  360          157         33        105         34          **          63        189          176        141         43         27          109        147         98          ** 
 
Effective sample                241          110         18         70         20          **          38        122          129         90         23         14           77         96         64          ** 
 
Total                           355          156         26        102         30          **          55        167          196        132         27         16          118        145         87          ** 
 
1 - Mildly 
Concerned          (5.0)          2            -          2          -          -          **           -          2            2          -          -          -            -          2          -          ** 
                                  1%           -%         7%         -%         -%         **           -%         1%           1%         -%         -%         -%           -%         1%         -%         ** 
 
2                  (4.0)          6            6+         *          *          -          **           -          3            4          2          *          *            2          2          3          ** 
                                  2%           4%         1%         *%         -%         **           -%         2%           2%         1%         1%         1%           1%         1%         3%         ** 
 
3                  (3.0)         23            9          4          8          2          **           2         14           12         11          *          *            4         11          8          ** 
                                  6%           6%        14%         7%         7%         **           4%         8%           6%         8%         1%         1%           4%         8%         9%         ** 
 
4                  (2.0)         89           38          5         21          8          **          11         37           50         34          5          1           34         34         22          ** 
                                 25%          25%        21%        20%        28%         **          20%        22%          25%        26%        20%         4%          29%        23%        25%         ** 
 
5 - Very 
Concerned          (1.0)        233          101         15         74         20          **          42        111          126         85         21         15           76         97         54          ** 
                                 66%          65%        58%        72%        65%         **          77%        66%          65%        65%        78%        93%          65%        67%        63%         ** 
 
(Never 
Considered this)                  2            2          -          -          -          **           -          -            2          -          -          -            2          -          -          ** 
                                  *%           1%         -%         -%         -%         **           -%         -%           1%         -%         -%         -%           1%         -%         -%         ** 
 
(Don't know)                      *            *          -          -          -          **           -          *            *          -          -          -            -          -          *          ** 
                                  *%           *%         -%         -%         -%         **           -%         *%           *%         -%         -%         -%           -%         -%         1%         ** 
 
(Refused)                         -            -          -          -          -          **           -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  322          139         21         95         28          **          53        148          176        119         27         16          110        131         76          ** 
                                 91%          89%        78%        92%        93%         **          96%        88%          90%        90%        98%        97%          93%        90%        88%         ** 
 
Net: Not 
concerned                         8            6          2          *          -          **           -          5            6          2          *          *            2          3          3          ** 
                                  2%           4%         7%         *%         -%         **           -%         3%           3%         1%         1%         1%           1%         2%         3%         ** 
 
Mean Score                      1.5          1.5        1.8+c      1.4        1.4          **         1.3        1.5          1.5        1.5        1.2        1.1          1.4        1.5        1.5          ** 
Standard deviation              .74          .77       1.17        .63        .63          **         .52        .81          .78        .71        .50        .45          .64        .79        .79          ** 
Standard error                  .05          .07        .28        .08        .14          **         .08        .07          .07        .07        .10        .12          .07        .08        .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 58 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All with general concerns related to Hate speech \ inciting violence 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  360          349        348        219        263          **         360        360        309        329          -          300        262        234        197         55 
 
Effective sample                241          232        232        145        174          **         241        241        207        219          -          196        170        152        123         41 
 
Total                           355          340        340        201        246          **         355        355        305        321          -          281        240        217        173         67 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          2          2          **           2          2          2          2          -            2          2          2          -          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         -%         -% 
 
2                  (4.0)          6            6          6          3          3          **           6          6          6          5          -            6          6          3          2          - 
                                  2%           2%         2%         1%         1%         **           2%         2%         2%         1%         -%           2%         2%         1%         1%         -% 
 
3                  (3.0)         23           22         22         17         21          **          23         23         21         23          -           23         20         20+        15          * 
                                  6%           7%         7%         8%         8%         **           6%         6%         7%         7%         -%           8%         9%         9%         9%         *% 
 
4                  (2.0)         89           80         80         34--       48--        **          89         89         73         77          -           69         58         50         38         20 
                                 25%          23%        23%        17%        19%         **          25%        25%        24%        24%         -%          25%        24%        23%        22%        30% 
 
5 - Very 
Concerned          (1.0)        233          228        228        145+       173+         **         233        233        202        213          -          181        154        142        118         45 
                                 66%          67%        67%        72%        70%         **          66%        66%        66%        66%         -%          65%        64%        66%        68%        67% 
 
(Never 
Considered this)                  2            2          2          -          -          **           2          2          2          2          -            -          -          -          -          2+a 
                                  *%           *%         *%         -%         -%         **           *%         *%         1%         *%         -%           -%         -%         -%         -%         2% 
 
(Don't know)                      *            *          *          -          -          **           *          *          -          *          -            *          *          -          -          - 
                                  *%           *%         *%         -%         -%         **           *%         *%         -%         *%         -%           *%         *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  322          308        308        180        221          **         322        322        275        290          -          250        212-       192        156         65 
                                 91%          91%        91%        89%        90%         **          91%        91%        90%        90%         -%          89%        88%        89%        90%        97% 
 
Net: Not 
concerned                         8            8          8          5          5          **           8          8          8          6          -            8          8          5          2          - 
                                  2%           2%         2%         2%         2%         **           2%         2%         2%         2%         -%           3%         3%         2%         1%         -% 
 
Mean Score                      1.5          1.4        1.4        1.4        1.4          **         1.5        1.5        1.5        1.4          -          1.5        1.5        1.5        1.4        1.3 
Standard deviation              .74          .74        .74        .78        .76          **         .74        .74        .76        .74          -          .79        .81        .79        .70        .48 
Standard error                  .05          .05        .05        .06        .06          **         .05        .05        .05        .05          -          .06        .06        .06        .06        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 58 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All with general concerns related to Hate speech \ inciting violence 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  360          125        222          235        263        219        158        226          161        123         47         29          165        117         46         32 
 
Effective sample                241           80        150          154        174        145        103        147          103         87         33         18          110         81         29         22 
 
Total                           355          115        220          230        261        216        152        216          153        131         50         21          164        121         38         32 
 
1 - Mildly 
Concerned          (5.0)          2            -          2            -          2          -          -          -            2          -          -          -            2          -          -          - 
                                  1%           -%         1%           -%         1%         -%         -%         -%           1%         -%         -%         -%           1%         -%         -%         -% 
 
2                  (4.0)          6            -          6            ---        3          *-         1          3            3          3          -          -            3          3          *          - 
                                  2%           -%         3%           -%         1%         *%         1%         1%           2%         3%         -%         -%           2%         2%         1%         -% 
 
3                  (3.0)         23            3         20+          16         13         12          8         16            7         12          2          2           14          9          1          - 
                                  6%           3%         9%           7%         5%         6%         5%         7%           5%         9%         3%         8%           8%         7%         1%         -% 
 
4                  (2.0)         89           34         50           54         64         44-        29         58           36         28         23++aB      2           33         29         16         11 
                                 25%          29%        23%          23%        25%        20%        19%        27%          23%        21%        47%        10%          20%        24%        43%        34% 
 
5 - Very 
Concerned          (1.0)        233           78        141          160        179        159++      113+       140          104         87         25-        17          111         80         21         21 
                                 66%          68%        64%          70%        69%        74%        74%        65%          68%        67%        50%        81%          68%        66%        55%        66% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         1%           -%         -%         -%         -%         -%           1%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      *            *          -            -          -          *          -          -            -          *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  322          112+b      191--        213        243+       203+       142        197          140        115         48         19          144        109         37         32 
                                 91%          97%        87%          93%        93%        94%        94%        92%          91%        88%        97%        92%          88%        90%        98%       100% 
 
Net: Not 
concerned                         8            -          8            ---        5          *--        1          3            4          3          -          -            5          3          *          - 
                                  2%           -%         4%           -%         2%         *%         1%         1%           3%         3%         -%         -%           3%         2%         1%         -% 
 
Mean Score                      1.5          1.3        1.5          1.4-       1.4        1.3--      1.3-       1.4          1.4        1.5        1.5        1.3          1.5        1.5        1.5        1.3 
Standard deviation              .74          .53        .83          .62        .70        .58        .62        .68          .77        .77        .57        .62          .82        .73        .56        .48 
Standard error                  .05          .06        .07          .05        .05        .05        .06        .06          .08        .08        .10        .15          .08        .08        .11        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 58 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All with general concerns related to Hate speech \ inciting violence 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  360           23 
 
Effective sample                241           14 
 
Total                           355           18 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  1%           -% 
 
2                  (4.0)          6            - 
                                  2%           -% 
 
3                  (3.0)         23            - 
                                  6%           -% 
 
4                  (2.0)         89            3 
                                 25%          14% 
 
5 - Very 
Concerned          (1.0)        233           16 
                                 66%          86% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  322           18 
                                 91%         100% 
 
Net: Not 
concerned                         8            - 
                                  2%           -% 
 
Mean Score                      1.5          1.1 
Standard deviation              .74          .36 
Standard error                  .05          .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 58 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All with general concerns related to Hate speech \ inciting violence 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  360          237        206        234        115        280        242        183        118         80         33        212         62 
 
Effective sample                241          157        134        158         76        183        161        120         80         49         22        140         41 
 
Total                           355          232        195        237        111        268        234        166        122         68         30        208         62 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          2          -          2          -          2          -          -          -          2          2+e 
                                  1%           1%         -%         1%         -%         1%         -%         1%         -%         -%         -%         1%         3% 
 
2                  (4.0)          6            5          5          3          1          6          5          4          1          1          1          4          * 
                                  2%           2%         3%         1%         1%         2%         2%         3%         1%         2%         4%         2%         *% 
 
3                  (3.0)         23           15g        20++G      13          7g        20g        14g        15G         1--        4g         -         18g         2 
                                  6%           6%        10%         6%         6%         8%         6%         9%         *%         6%         -%         9%         4% 
 
4                  (2.0)         89           51         43         61         26         67         59         30-        28         17          7         44         14 
                                 25%          22%        22%        26%        23%        25%        25%        18%        23%        25%        24%        21%        22% 
 
5 - Very 
Concerned          (1.0)        233          158        125        156         75        171        154        116         92+        46         22        139         44 
                                 66%          68%        64%        66%        68%        64%        66%        70%        76%        67%        72%        67%        71% 
 
(Never 
Considered this)                  2            2          2          2          2          2          2          -          -          -          -          -          - 
                                  *%           1%         1%         1%         1%         1%         1%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      *            *          *          -          -          *          *          -          -          -          -          -          - 
                                  *%           *%         *%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  322          209        168--      217        101        238        212        145        120         62         29        184         58 
                                                                                                                   ++aBcdEeFJ 
                                 91%          90%        86%        92%        91%        89%        91%        87%        99%        92%        96%        88%        93% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 58 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All with general concerns related to Hate speech \ inciting violence 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  360          237        206        234        115        280        242        183        118         80         33        212         62 
 
Effective sample                241          157        134        158         76        183        161        120         80         49         22        140         41 
 
Total                           355          232        195        237        111        268        234        166        122         68         30        208         62 
 
Net: Not 
concerned                         8            6          5          4          1          7          5          6          1          1          1          6          2 
                                  2%           3%         3%         2%         1%         3%         2%         4%         1%         2%         4%         3%         3% 
 
Mean Score                      1.5          1.4        1.5g       1.4        1.4        1.5g       1.4g       1.5g       1.3--      1.4        1.4        1.5g       1.4 
Standard deviation              .74          .77        .79        .72        .67        .78        .72        .85        .52        .71        .70        .81        .83 
Standard error                  .05          .06        .07        .06        .08        .06        .06        .08        .06        .10        .15        .07        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 58 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All with general concerns related to Hate speech \ inciting violence 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  360          276        134        116         86        274        152        211         58         86         40         35        232        258         23         60          ** 
 
Effective sample                241          182         87         79         53        185        100        135         37         55         25         24        150        169         12         41          ** 
 
Total                           355          262        119        116         72        270        149        192         56         80         36         36        216        246         14         61          ** 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          2          -          2          2          2          -          -          -          2          2          2          -          -          ** 
                                  1%           1%         -%         2%         -%         1%         1%         1%         -%         -%         -%         5%         1%         1%         -%         -%         ** 
 
2                  (4.0)          6            6          4          3          4+         6          3          3          2          2          -          *          4          4          1          2          ** 
                                  2%           2%         3%         2%         5%         2%         2%         2%         4%         3%         -%         *%         2%         2%        10%         4%         ** 
 
3                  (3.0)         23           15          8         10          5         18         15         17          7          2          8          5         17         16          *          1          ** 
                                  6%           6%         7%         9%         7%         7%        10%         9%        12%         3%        21%        13%         8%         6%         2%         2%         ** 
 
4                  (2.0)         89           74         32         29         26+h       73         34         45          7         18         10         10         57         64          5         20h         ** 
                                 25%          28%        27%        25%        36%        27%        23%        24%        13%        23%        29%        28%        26%        26%        34%        32%         ** 
 
5 - Very 
Concerned          (1.0)        233          165         75         72         37-       171         96        125         40         57d        18         19        135        160          7         38          ** 
                                 66%          63%        63%        62%        51%        63%        64%        65%        71%        71%        50%        53%        63%        65%        50%        62%         ** 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          -          *          *          *          -          ** 
                                  *%           *%         -%         *%         1%         *%         *%         *%         -%         -%         -%         -%         *%         *%         3%         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Net: Concerned                  322          239        107        101         63        244        130        170         47         75         29         29        192        224         12         58          ** 
                                 91%          91%        90%        87%        87%        90%        87%        88%        84%        94%        79%        82%        89%        91%        85%        94%         ** 
 
Net: Not 
concerned                         8            7          4          5          4          7          4          5          2          2          -          2          6          6          1          2          ** 
                                  2%           3%         3%         4%         5%         3%         3%         3%         4%         3%         -%         5%         3%         2%        10%         4%         ** 
 
Mean Score                      1.5          1.5        1.5        1.6        1.7+i      1.5        1.5        1.5        1.5        1.4        1.7        1.8+       1.5        1.5        1.7        1.5          ** 
Standard deviation              .74          .76        .77        .87        .84        .77        .84        .80        .87        .70        .80       1.05        .79        .75        .98        .73          ** 
Standard error                  .05          .06        .08        .10        .12        .06        .08        .07        .14        .09        .16        .21        .06        .06        .29        .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 58 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All with general concerns related to Hate speech \ inciting violence 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  360          205          **         ** 
 
Effective sample                241          130          **         ** 
 
Total                           355          180          **         ** 
 
1 - Mildly 
Concerned          (5.0)          2            2          **         ** 
                                  1%           1%         **         ** 
 
2                  (4.0)          6            5          **         ** 
                                  2%           3%         **         ** 
 
3                  (3.0)         23           12          **         ** 
                                  6%           6%         **         ** 
 
4                  (2.0)         89           52          **         ** 
                                 25%          29%         **         ** 
 
5 - Very 
Concerned          (1.0)        233          109          **         ** 
                                 66%          61%         **         ** 
 
(Never 
Considered this)                  2            -          **         ** 
                                  *%           -%         **         ** 
 
(Don't know)                      *            -          **         ** 
                                  *%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  322          161          **         ** 
                                 91%          90%         **         ** 
 
Net: Not 
concerned                         8            7          **         ** 
                                  2%           4%         **         ** 
 
Mean Score                      1.5          1.5+         **         ** 
Standard deviation              .74          .83          **         ** 
Standard error                  .05          .07          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 59 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with general concerns related to Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  325          122        203           46         62         61         57         48         37          **         108        118         99           75        103         72         75 
 
Effective sample                211           69        142           31         38         43         39         33         21          **          69         82         62           52         70         48         42 
 
Total                           308           98        210           41         48         61         58         50         28          **          89        120         99           74        102         68         64 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            *          -          -          -          -          2          **           *          -          2            2+         -          -          - 
                                  1%           2%         -%           1%         -%         -%         -%         -%         6%         **           1%         -%         2%           3%         -%         -%         -% 
 
2                  (4.0)         20            4         16            3          3          6          5          2          *          **           7         11          2            4         11          1          3 
                                  6%           4%         7%           8%         7%        10%         9%         3%         1%         **           7%         9%         2%           5%        11%         2%         5% 
 
3                  (3.0)         45           10         35            9         10         10          4          8          2          **          19         13         13            4-        17         13a        11 
                                 15%          10%        17%          23%        20%        16%         7%        16%         8%         **          21%        11%        13%           5%        17%        19%        18% 
 
4                  (2.0)         94           34         59            8         13         19         24a        12          8          **          21         43         30           32+Cd      35c        11-        16 
                                 30%          35%        28%          18%        27%        31%        41%        24%        30%         **          23%        36%        30%          44%        34%        16%        24% 
 
5 - Very 
Concerned          (1.0)        146           47         99           21         22         26         26         29         16          **          43         52         52           31         39         42+ab      34 
                                 48%          48%        47%          50%        46%        43%        44%        57%        56%         **          48%        44%        52%          42%        38%        62%        53% 
 
(Never 
Considered this)                  1            -          1            -          -          -          -          -          -          **           -          -          1            1          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%         -%         **           -%         -%         1%           1%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  240           82        158           28         35         46         49         41         24          **          63         95         82           63         74         53         50 
                                 78%          83%        75%          68%        73%        74%        85%        81%        86%         **          71%        79%        83%          86%        72%        78%        77% 
 
Net: Not 
concerned                        22            6         16            4          3          6          5          2          2          **           7         11          4            6         11          1          3 
                                  7%           6%         7%           9%         7%        10%         9%         3%         6%         **           8%         9%         4%           8%        11%         2%         5% 
 
Mean Score                      1.8          1.8        1.8          1.9        1.9        1.9        1.8        1.7        1.7          **         1.9        1.9        1.7          1.8        2.0c       1.6        1.7 
Standard deviation              .96          .95        .96         1.08        .98       1.00        .91        .87       1.06          **        1.02        .95        .89          .97       1.00        .87        .92 
Standard error                  .07          .11        .08          .20        .16        .15        .15        .15        .23          **         .12        .11        .11          .14        .12        .13        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 59 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with general concerns related to Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  325          178        147           35         58         60        115        208          302         22 
 
Effective sample                211          121         90           24         37         39         77        132          191         20 
 
Total                           308          176        132           33         51         55        109        196          272         34 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            -          -          -          -          2            2          - 
                                  1%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
2                  (4.0)         20           15          5            -          3          3          7         13           15          5 
                                  6%           9%         4%           -%         6%         6%         6%         7%           5%        15% 
 
3                  (3.0)         45           21         24            4         10          8         18         27           44          2 
                                 15%          12%        19%          11%        19%        15%        17%        14%          16%         5% 
 
4                  (2.0)         94           67++B      27--         10         17         16         31         63           80         13 
                                 30%          38%        20%          32%        33%        29%        28%        32%          29%        39% 
 
5 - Very 
Concerned          (1.0)        146           70-        76+a         19         21         28         54         91          131         14 
                                 48%          40%        58%          57%        41%        50%        49%        46%          48%        41% 
 
(Never 
Considered this)                  1            1          -            -          -          -          -          1            1          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  240          137        103           29         38         44         85        154          211         27 
                                 78%          78%        78%          89%        75%        79%        77%        78%          78%        80% 
 
Net: Not 
concerned                        22           17          5            -          3          3          7         15           17          5 
                                  7%          10%         4%           -%         6%         6%         6%         8%           6%        15% 
 
Mean Score                      1.8          1.9        1.7          1.5        1.9        1.8        1.8        1.8          1.8        1.9 
Standard deviation              .96          .99        .90          .70        .93        .93        .93        .97          .95       1.04 
Standard error                  .07          .09        .09          .14        .15        .15        .11        .08          .07        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 59 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with general concerns related to Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  325            **         **         **        25          **         **        23         23          **        40         65         72          270         55         36          ** 
 
Effective sample                211            **         **         **        25          **         **        23         23          **        40         62         72          178         33         23          ** 
 
Total                           308            **         **         **        42          **         **        39         41          **         7         19         34          263         45         29          ** 
 
1 - Mildly 
Concerned          (5.0)          2            **         **         **         -          **         **         2          -          **         -          -          *            2          *          -          ** 
                                  1%           **         **         **         -%         **         **         4%         -%         **         -%         -%         1%           1%         1%         -%         ** 
 
2                  (4.0)         20            **         **         **         3          **         **         3          2          **         *          *          *           16          3          3          ** 
                                  6%           **         **         **         8%         **         **         8%         4%         **         7%         1%         1%           6%         8%        12%         ** 
 
3                  (3.0)         45            **         **         **         3          **         **         6         14          **         1          1-         5           41          5          4          ** 
                                 15%           **         **         **         7%         **         **        14%        35%         **        10%         5%        15%          15%        10%        12%         ** 
 
4                  (2.0)         94            **         **         **        15          **         **        16          9          **         3KL        3-         6           76         17         10          ** 
                                 30%           **         **         **        36%         **         **        41%        22%         **        42%        15%        19%          29%        38%        34%         ** 
 
5 - Very 
Concerned          (1.0)        146            **         **         **        21          **         **        13         16          **         3         15++Jl     20+j        127         19         12          ** 
                                 48%           **         **         **        50%         **         **        33%        38%         **        41%        79%        61%          48%        43%        41%         ** 
 
(Never 
Considered this)                  1            **         **         **         -          **         **         -          -          **         -          -          1++          1          -          -          ** 
                                  *%           **         **         **         -%         **         **         -%         -%         **         -%         -%         2%           *%         -%         -%         ** 
 
(Don't know)                      -            **         **         **         -          **         **         -          -          **         -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         -%         -%         **         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            **         **         **         -          **         **         -          -          **         -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         -%         -%         **         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  240            **         **         **        36          **         **        28         25          **         6         18++l      27          204         36         22          ** 
                                 78%           **         **         **        85%         **         **        73%        61%         **        83%        94%        80%          78%        81%        76%         ** 
 
Net: Not 
concerned                        22            **         **         **         3          **         **         5          2          **         *          *          1           18          4          3          ** 
                                  7%           **         **         **         8%         **         **        12%         4%         **         7%         1%         3%           7%         9%        12%         ** 
 
Mean Score                      1.8            **         **         **       1.7k         **         **       2.1Kl      2.1K         **       1.8K       1.3--      1.6k         1.8        1.9        2.0          ** 
                                               k          K          K                     K          k 
Standard deviation              .96            **         **         **       .90          **         **      1.09        .96          **       .95        .62        .92          .96        .97       1.02          ** 
Standard error                  .07            **         **         **       .18          **         **       .23        .20          **       .15        .08        .11          .07        .17        .22          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 59 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with general concerns related to Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  325          131         33        109         27          **          61        176          153        128         44         23          108        127         84          ** 
 
Effective sample                211           90         15         71         16          **          36        113          104         84         23         13           78         76         55          ** 
 
Total                           308          127         18        107         25          **          53        150          149        122         36         19          125         99         77          ** 
 
1 - Mildly 
Concerned          (5.0)          2            -          -          2          *          **           -          2            *          2          -          -            *          2          -          ** 
                                  1%           -%         -%         2%         2%         **           -%         1%           *%         1%         -%         -%           *%         2%         -%         ** 
 
2                  (4.0)         20            7          1          8          -          **           2         13           13          6          1          -            3          9          7          ** 
                                  6%           5%         8%         8%         -%         **           3%         9%           9%         5%         3%         -%           3%         9%        10%         ** 
 
3                  (3.0)         45           22          2         13          *          **           8         29           11--       29++A       5          4           17         17          9          ** 
                                 15%          17%        12%        12%         2%         **          15%        19%           8%        24%        13%        22%          14%        18%        12%         ** 
 
4                  (2.0)         94           37          2         33         15          **          20         36-          51         32         10          *           37         23         34+b        ** 
                                 30%          29%        10%        30%        61%         **          38%        24%          34%        26%        28%         1%          29%        23%        44%         ** 
 
5 - Very 
Concerned          (1.0)        146           61         13         51          9          **          23         70           73         54         20         14           67c        48         26-         ** 
                                 48%          49%        70%        48%        36%         **          44%        47%          49%        44%        54%        74%          54%        49%        34%         ** 
 
(Never 
Considered this)                  1            -          -          1          -          **           1          -            -          -          1          1            1          -          -          ** 
                                  *%           -%         -%         *%         -%         **           1%         -%           -%         -%         1%         3%           *%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          **           -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          **           -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  240           98         14         84         24          **          44        106-         124b        86-        30         14          104         71         60          ** 
                                 78%          77%        79%        78%        96%         **          82%        71%          83%        70%        82%        75%          83%        72%        78%         ** 
 
Net: Not 
concerned                        22            7          1         10          *          **           2         15           13          7          1          -            4         11a         7          ** 
                                  7%           5%         8%         9%         2%         **           3%        10%           9%         6%         3%         -%           3%        11%        10%         ** 
 
Mean Score                      1.8          1.8        1.6        1.8        1.7          **         1.8        1.9          1.8        1.9        1.7        1.5          1.7        1.9        2.0a         ** 
                                                                                          +a 
Standard deviation              .96          .91       1.02       1.01        .70          **         .82       1.06          .95        .99        .85        .87          .84       1.09        .93          ** 
Standard error                  .07          .10        .26        .12        .17          **         .14        .10          .09        .11        .18        .24          .10        .12        .13          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 59 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with general concerns related to Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  325          309        304        194        218          **         325        325        254        279          -          261        225        198        160         59 
 
Effective sample                211          198        195        127        140          **         211        211        167        182          -          165        142        121         93         42 
 
Total                           308          286        283        179        198          **         308        308        237        259          -          235        201        168        129         65 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          *          *          **           2          2          2          2          -            2          *          2          2          - 
                                  1%           1%         1%         *%         *%         **           1%         1%         1%         1%         -%           1%         *%         1%         1%         -% 
 
2                  (4.0)         20           13         13          5-         7-         **          20         20         17         19          -           15         13         10          7          5 
                                  6%           4%         4%         3%         3%         **           6%         6%         7%         7%         -%           6%         7%         6%         6%         7% 
 
3                  (3.0)         45           39         39         19         21-         **          45         45         31         35          -           35         27         24         14         10 
                                 15%          14%        14%        11%        10%         **          15%        15%        13%        14%         -%          15%        14%        14%        11%        16% 
 
4                  (2.0)         94           92         89         57         61          **          94         94         76         78          -           72         62         47         39         18 
                                 30%          32%        32%        32%        31%         **          30%        30%        32%        30%         -%          30%        31%        28%        30%        28% 
 
5 - Very 
Concerned          (1.0)        146          139        139         97+       109++        **         146        146        110        124          -          112         99         84         67         31 
                                 48%          49%        49%        54%        55%         **          48%        48%        46%        48%         -%          47%        49%        50%        52%        48% 
 
(Never 
Considered this)                  1            1          1          1          1          **           1          1          1          1          -            -          -          -          -          1 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           -%         -%         -%         -%         1% 
 
(Don't know)                      -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  240          231        229        154++      170++        **         240        240        186        202          -          183        160        131        106         50 
                                 78%          81%        81%        86%        86%         **          78%        78%        78%        78%         -%          78%        80%        78%        82%        77% 
 
Net: Not 
concerned                        22           15         15          6--        7--        **          22         22         19         21          -           17         14         13          9          5 
                                  7%           5%         5%         3%         4%         **           7%         7%         8%         8%         -%           7%         7%         8%         7%         7% 
 
Mean Score                      1.8          1.8--      1.8--      1.6--      1.6--        **         1.8        1.8        1.8        1.8          -          1.8        1.8        1.8        1.7        1.8 
                                                                                      ++ABCD 
Standard deviation              .96          .90        .91        .81        .82          **         .96        .96        .97        .98          -          .97        .93        .99        .95        .95 
Standard error                  .07          .06        .06        .07        .07          **         .07        .07        .08        .07          -          .08        .08        .09        .10        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 59 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with general concerns related to Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  325          112        207          202        232        192        153        213          150        121         36          **         156        114         34         21 
 
Effective sample                211           68        138          130        150        125         96        136           93         82         26          **         101         74         24         13 
 
Total                           308           93        206          189        222        182        140        201          137        118         41          **         154        105         32         16 
 
1 - Mildly 
Concerned          (5.0)          2            -          2            *          *          *          -          -            -          2          *          **           -          2          *          - 
                                  1%           -%         1%           *%         *%         *%         -%         -%           -%         1%         1%         **           -%         2%         2%         -% 
 
2                  (4.0)         20            7         13            7-         7--        8          3-        10            3-         8          7          **          10          8          2          - 
                                  6%           7%         6%           3%         3%         5%         2%         5%           2%         7%        17%         **           6%         7%         7%         -% 
 
3                  (3.0)         45           14         31           24         35         29         19         33           21         16          9          **          27         15          3          * 
                                 15%          15%        15%          13%        16%        16%        13%        17%          15%        14%        21%         **          17%        14%        10%         1% 
 
4                  (2.0)         94           30         62           59         68         45-        39         56           43         38          9          **          46         34          9          4 
                                 30%          33%        30%          31%        30%        24%        28%        28%          31%        32%        22%         **          30%        33%        28%        24% 
 
5 - Very 
Concerned          (1.0)        146           42         97           99        112        100++       79+       102           71         54         16          **          71         46         17         12 
                                 48%          45%        47%          52%        51%        55%        56%        50%          51%        46%        39%         **          46%        44%        54%        75% 
 
(Never 
Considered this)                  1            -          1            -          -          -          -          -            -          1          -          **           -          1          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         *%         -%         **           -%         *%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          **           -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         **           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          **           -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         **           -%         -%         -%         -% 
 
Net: Concerned                  240           72        159          158+       180        145        118+       158          114         92         25          **         118         80         26         16 
                                 78%          78%        77%          83%        81%        79%        84%        78%          83%        78%        61%         **          76%        76%        81%        99% 
 
Net: Not 
concerned                        22            7         15            7-         7--        9          3-        10            3-        10          7          **          10          9          3          - 
                                  7%           7%         7%           4%         3%         5%         2%         5%           2%         8%        18%         **           6%         9%         9%         -% 
 
Mean Score                      1.8          1.8        1.8          1.7--      1.7-       1.7-       1.6--      1.8          1.7        1.9        2.2+a        **         1.8d       1.9d       1.8        1.3- 
Standard deviation              .96          .93        .98          .85        .85        .91        .80        .91          .81        .99       1.17          **         .93       1.00       1.02        .48 
Standard error                  .07          .11        .08          .07        .07        .08        .08        .08          .08        .11        .23          **         .09        .12        .21        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 59 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with general concerns related to Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  325            ** 
 
Effective sample                211            ** 
 
Total                           308            ** 
 
1 - Mildly 
Concerned          (5.0)          2            ** 
                                  1%           ** 
 
2                  (4.0)         20            ** 
                                  6%           ** 
 
3                  (3.0)         45            ** 
                                 15%           ** 
 
4                  (2.0)         94            ** 
                                 30%           ** 
 
5 - Very 
Concerned          (1.0)        146            ** 
                                 48%           ** 
 
(Never 
Considered this)                  1            ** 
                                  *%           ** 
 
(Don't know)                      -            ** 
                                  -%           ** 
 
(Refused)                         -            ** 
                                  -%           ** 
 
Net: Concerned                  240            ** 
                                 78%           ** 
 
Net: Not 
concerned                        22            ** 
                                  7%           ** 
 
Mean Score                      1.8            ** 
Standard deviation              .96            ** 
Standard error                  .07            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 59 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with general concerns related to Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  325          183        179        209        102        261        218        156        112         73         29        177         50 
 
Effective sample                211          117        117        135         66        169        147        105         74         46         18        116         28 
 
Total                           308          171        165        195         93        241        212        148        108         62         24        166         37 
 
1 - Mildly 
Concerned          (5.0)          2            -          *          2          *          2          2          2          2          -          -          *          * 
                                  1%           -%         *%         1%         1%         1%         1%         1%         1%         -%         -%         *%         1% 
 
2                  (4.0)         20           14         13         14          9         16         13         14          9          3          -         13          * 
                                  6%           8%         8%         7%        10%         7%         6%         9%         8%         5%         -%         8%         1% 
 
3                  (3.0)         45           15--       21         24         12         33         34         23         10          7          *         23          4 
                                 15%           9%        13%        12%        13%        14%        16%        16%         9%        11%         2%        14%        11% 
 
4                  (2.0)         94           54         58         68         28         75         66         45         41         23         12         60         13 
                                 30%          31%        35%        35%        30%        31%        31%        30%        38%        37%        51%        36%        34% 
 
5 - Very 
Concerned          (1.0)        146           88         72         87         44        113         98         64         46         29         11         71         20 
                                 48%          52%        43%        45%        47%        47%        46%        44%        42%        46%        47%        43%        53% 
 
(Never 
Considered this)                  1            1          -          -          -          1          -          -          -          -          -          -          - 
                                  *%           *%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  240          142+       130        155         72        188        164        109         87         52         24        131         33 
                                 78%          83%        79%        79%        77%        78%        77%        74%        81%        84%        98%        78%        87% 
 
Net: Not 
concerned                        22           14         14         16          9         18         15         15         11          3          -         13          1 
                                  7%           8%         8%         8%        10%         8%         7%        10%        10%         5%         -%         8%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 59 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with general concerns related to Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  325          183        179        209        102        261        218        156        112         73         29        177         50 
 
Effective sample                211          117        117        135         66        169        147        105         74         46         18        116         28 
 
Total                           308          171        165        195         93        241        212        148        108         62         24        166         37 
 
Mean Score                      1.8          1.7        1.9        1.9        1.9        1.8        1.8        1.9        1.9        1.8        1.6        1.9        1.6 
Standard deviation              .96          .93        .95        .97       1.01        .97        .95       1.03        .99        .86        .55        .94        .81 
Standard error                  .07          .09        .09        .08        .12        .07        .08        .10        .12        .13        .13        .09        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 59 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with general concerns related to Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  325          261        139         83         90        231         98        175         44         77         25         21        192        248         21         42          ** 
 
Effective sample                211          169         89         58         58        153         64        116         27         49         17         16        128        160         13         28          ** 
 
Total                           308          238        123         89         75        225         98        167         38         68         28         23        186        229         10         39          ** 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          -          *          2          -          2          -          *          -          -          *          *          -          -          ** 
                                  1%           1%         2%         -%         1%         1%         -%         1%         -%         1%         -%         -%         *%         *%         -%         -%         ** 
 
2                  (4.0)         20           14          8          7          9+        18         10         13          4          2          2          2         20++       17          *          5          ** 
                                  6%           6%         7%         8%        12%         8%        10%         8%        11%         3%         5%         8%        11%         7%         5%        12%         ** 
 
3                  (3.0)         45           41         15         11         16         37         11         30          4         12          4          3         32         39          1          7          ** 
                                 15%          17%        12%        12%        21%        17%        11%        18%        10%        17%        14%        11%        17%        17%        10%        18%         ** 
 
4                  (2.0)         94           69         31         38+bdq     17         73         38d        54         11         21         11          8         57         66          *         13          ** 
                                 30%          29%        25%        43%        22%        32%        39%        32%        29%        31%        41%        36%        31%        29%         2%        34%         ** 
 
5 - Very 
Concerned          (1.0)        146          112         67c        33-        33         94--       39         68-        19         32         11         10         76-       107          9         14          ** 
                                 48%          47%        54%        37%        44%        42%        40%        41%        51%        47%        40%        45%        41%        47%        84%        35%         ** 
 
(Never 
Considered this)                  1            1          -          -          -          1          -          -          -          1          -          -          -          -          -          -          ** 
                                  *%           *%         -%         -%         -%         *%         -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Net: Concerned                  240          181         97         71         50-       167-        77        122         30         53         23         19        134-       172          9         27          ** 
                                 78%          76%        79%        79%        66%        74%        79%        73%        79%        78%        80%        81%        72%        75%        85%        69%         ** 
 
Net: Not 
concerned                        22           16         10          7         10         20         10         15          4          2          2          2         20++       17          *          5          ** 
                                  7%           7%         8%         8%        13%         9%        10%         9%        11%         3%         5%         8%        11%         7%         5%        12%         ** 
 
Mean Score                      1.8          1.8        1.8        1.9n       2.0n       1.9++n     1.9        2.0+n      1.8        1.8        1.9        1.8        2.0++n     1.9        1.4        2.1n         ** 
Standard deviation              .96          .97       1.02        .91       1.10       1.00        .95       1.01       1.01        .89        .87        .93       1.02        .97        .89       1.02          ** 
Standard error                  .07          .07        .11        .12        .14        .08        .12        .09        .19        .13        .21        .23        .09        .08        .25        .19          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 59 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All with general concerns related to Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  325          191          **         ** 
 
Effective sample                211          125          **         ** 
 
Total                           308          170          **         ** 
 
1 - Mildly 
Concerned          (5.0)          2            2          **         ** 
                                  1%           1%         **         ** 
 
2                  (4.0)         20           12          **         ** 
                                  6%           7%         **         ** 
 
3                  (3.0)         45           29          **         ** 
                                 15%          17%         **         ** 
 
4                  (2.0)         94           44          **         ** 
                                 30%          26%         **         ** 
 
5 - Very 
Concerned          (1.0)        146           83          **         ** 
                                 48%          49%         **         ** 
 
(Never 
Considered this)                  1            -          **         ** 
                                  *%           -%         **         ** 
 
(Don't know)                      -            -          **         ** 
                                  -%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  240          127          **         ** 
                                 78%          75%         **         ** 
 
Net: Not 
concerned                        22           15          **         ** 
                                  7%           9%         **         ** 
 
Mean Score                      1.8          1.9          **         ** 
Standard deviation              .96         1.02          **         ** 
Standard error                  .07          .09          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 60 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with general concerns related to Stalking/cyberstalking (harassment from other internet users) 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          135        177           43         56         64         60         49         35          **          99        124         89           88         91         56         77 
 
Effective sample                208           90        118           29         34         48         41         32         22          **          62         89         57           63         63         35         48 
 
Total                           304          137        167           42         43         70         63         48         32          **          85        133         86           91         93         47         73 
 
1 - Mildly 
Concerned          (5.0)          *            *          -            -          -          -          *          -          -          **           -          *          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         -%         *%         -%         -%         **           -%         *%         -%           -%         *%         -%         -% 
 
2                  (4.0)          4            2          2            2          *          2          -          *          *          **           2          2          *            *          3          *          - 
                                  1%           2%         1%           4%         1%         3%         -%         *%         1%         **           3%         1%         *%           *%         4%         1%         -% 
 
3                  (3.0)         26           15         11            5          3          7          7          3          2          **           8         14          4            9         11          4          2 
                                  9%          11%         7%          12%         7%        10%        11%         5%         5%         **           9%        10%         5%          10%        12%         8%         3% 
 
4                  (2.0)         75           32         43            9         14         15         14          7         12          **          23         30         23           30         22         11         13 
                                 25%          24%        26%          23%        32%        22%        23%        14%        39%         **          27%        22%        26%          33%        23%        24%        17% 
 
5 - Very 
Concerned          (1.0)        196           86        111           25         26         44         42         39+        17          **          51         86         59           50         57         31         58 
                                                                                                                                                                                                                        +Ab 
                                 65%          62%        66%          61%        60%        63%        66%        80%        55%         **          61%        65%        68%          55%        61%        66%        80% 
 
(Never 
Considered this)                  2            2          -            -          -          2          -          -          -          **           -          2          -            2          -          -          - 
                                  1%           1%         -%           -%         -%         2%         -%         -%         -%         **           -%         1%         -%           2%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  272          118        154           35         40         60         56         45         30          **          75        116         82           80         79         43         71b 
                                 89%          86%        92%          84%        92%        85%        89%        94%        94%         **          88%        87%        95%          88%        84%        91%        97% 
 
Net: Not 
concerned                         5            3          2            2          *          2          *          *          *          **           2          2          *            *          4          *          - 
                                  1%           2%         1%           4%         1%         3%         *%         *%         1%         **           3%         1%         *%           *%         4%         1%         -% 
 
Mean Score                      1.5          1.5        1.4          1.6        1.5        1.5        1.5        1.3        1.5          **         1.5        1.5        1.4          1.5d       1.6d       1.4        1.2-- 
Standard deviation              .72          .77        .67          .86        .68        .79        .71        .58        .64          **         .77        .75        .60          .69        .86        .69        .50 
Standard error                  .05          .08        .06          .16        .12        .12        .11        .10        .14          **         .10        .08        .08          .09        .11        .12        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 60 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with general concerns related to Stalking/cyberstalking (harassment from other internet users) 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  312          179        133           46         61         61        128        180          288         22 
 
Effective sample                208          126         83           31         43         42         87        118          187         20 
 
Total                           304          184        120           43         64         65        129        170          266         35 
 
1 - Mildly 
Concerned          (5.0)          *            *          -            -          *          -          *          -            *          - 
                                  *%           *%         -%           -%         *%         -%         *%         -%           *%         -% 
 
2                  (4.0)          4            4          *            -          -          2          2          3            3          2 
                                  1%           2%         *%           -%         -%         3%         1%         2%           1%         5% 
 
3                  (3.0)         26           20          6            7e        10e         6         15          9           26          - 
                                  9%          11%         5%          16%        15%         8%        12%         5%          10%         -% 
 
4                  (2.0)         75           51         24            8          8-         8-        24         51+bc        67          8 
                                 25%          28%        20%          17%        12%        13%        18%        30%          25%        24% 
 
5 - Very 
Concerned          (1.0)        196          107-        89+a         29         46         50         88        105          168         25 
                                 65%          58%        74%          67%        72%        76%        68%        62%          63%        71% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  1%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  272          158        114           36         54         58        111        157          236         33 
                                 89%          86%        94%          84%        84%        89%        87%        92%          89%        95% 
 
Net: Not 
concerned                         5            4          *            -          *          2          2          3            3          2 
                                  1%           2%         *%           -%         *%         3%         2%         2%           1%         5% 
 
Mean Score                      1.5          1.6+b      1.3-         1.5        1.4        1.4        1.5        1.5          1.5        1.4 
Standard deviation              .72          .78        .59          .76        .77        .76        .77        .67          .72        .75 
Standard error                  .05          .07        .06          .14        .12        .12        .08        .06          .05        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 60 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with general concerns related to Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  312            **         **         **        25          **         **        30         21          **        30         67         68          258         54         36          ** 
 
Effective sample                208            **         **         **        25          **         **        30         21          **        30         64         68          173         35         24          ** 
 
Total                           304            **         **         **        44          **         **        49         36          **         5         20         31          256         48         33          ** 
 
1 - Mildly 
Concerned          (5.0)          *            **         **         **         -          **         **         -          -          **         *          -          -            *          -          -          ** 
                                  *%           **         **         **         -%         **         **         -%         -%         **         3%         -%         -%           *%         -%         -%         ** 
 
2                  (4.0)          4            **         **         **         -          **         **         2          -          **         *          1          -            4          1          1          ** 
                                  1%           **         **         **         -%         **         **         3%         -%         **         7%         3%         -%           2%         1%         2%         ** 
 
3                  (3.0)         26            **         **         **         3          **         **         3          7          **         1          1          2           18          8          6          ** 
                                  9%           **         **         **         8%         **         **         6%        20%         **        16%         3%         6%           7%        16%        18%         ** 
 
4                  (2.0)         75            **         **         **        10          **         **        15          7          **         1          3          5           58         17         12          ** 
                                 25%           **         **         **        23%         **         **        31%        18%         **        24%        16%        15%          23%        36%        35%         ** 
 
5 - Very 
Concerned          (1.0)        196            **         **         **        31          **         **        29         21          **         3         16+        25+         175++B      21--       13          ** 
                                 65%           **         **         **        70%         **         **        60%        58%         **        50%        78%        79%          69%        43%        40%         ** 
 
(Never 
Considered this)                  2            **         **         **         -          **         **         -          2          **         -          -          -            --         2+a        2          ** 
                                  1%           **         **         **         -%         **         **         -%         4%         **         -%         -%         -%           -%         3%         5%         ** 
 
(Don't know)                      -            **         **         **         -          **         **         -          -          **         -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         -%         -%         **         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            **         **         **         -          **         **         -          -          **         -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         -%         -%         **         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  272            **         **         **        41          **         **        45         27          **         4         19         30          234+b       38-        25          ** 
                                 89%           **         **         **        92%         **         **        90%        76%         **        73%        95%        94%          91%        79%        75%         ** 
 
Net: Not 
concerned                         5            **         **         **         -          **         **         2          -          **         1          1          -            4          1          1          ** 
                                  1%           **         **         **         -%         **         **         3%         -%         **        11%         3%         -%           2%         1%         2%         ** 
 
Mean Score                      1.5            **         **         **       1.4          **         **       1.5        1.6i         **       1.9        1.3        1.3-         1.4-       1.7+a      1.8+a        ** 
                                            cIkl                                                ++cdIKL                                    ++bCDIKL 
Standard deviation              .72            **         **         **       .63          **         **       .77        .82          **      1.24        .67        .57          .70        .78        .81          ** 
Standard error                  .05            **         **         **       .13          **         **       .14        .18          **       .23        .08        .07          .05        .13        .17          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 60 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with general concerns related to Stalking/cyberstalking (harassment from other internet users) 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          143         32         89         23          **          54        176          162        122         28          **          97        127         85          ** 
 
Effective sample                208           98         17         61         15          **          35        112          115         77         16          **          65         83         57          ** 
 
Total                           304          135         26         92         24          **          50        153          174        110         21          **          99        122         79          ** 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          -          -          **           *          -            -          -          *          **           -          *          -          ** 
                                  *%           *%         -%         -%         -%         **           *%         -%           -%         -%         1%         **           -%         *%         -%         ** 
 
2                  (4.0)          4            2          *          *          -          **           -          3            4          1          -          **           2          *          2          ** 
                                  1%           1%         1%         *%         -%         **           -%         2%           2%         1%         -%         **           2%         *%         3%         ** 
 
3                  (3.0)         26           12          1         12          -          **           2         20+          15         11          -          **           4         15          7          ** 
                                  9%           9%         2%        13%         -%         **           4%        13%           9%        10%         -%         **           4%        12%         9%         ** 
 
4                  (2.0)         75           34          6         21          9          **          10         28-          49         24          3          **          19         30         27          ** 
                                 25%          25%        23%        23%        37%         **          21%        18%          28%        22%        14%         **          19%        25%        34%         ** 
 
5 - Very 
Concerned          (1.0)        196           85         19         58         15          **          37        102          104         74         18          **          73c        76         43          ** 
                                 65%          63%        75%        64%        63%         **          75%        67%          60%        68%        85%         **          74%        63%        55%         ** 
 
(Never 
Considered this)                  2            2          -          -          -          **           -          -            2          -          -          **           2          -          -          ** 
                                  1%           1%         -%         -%         -%         **           -%         -%           1%         -%         -%         **           2%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Net: Concerned                  272          120         25         79         24          **          48        130-         153         98         21          **          91        107         70          ** 
                                 89%          89%        97%        86%       100%         **          96%        85%          88%        89%        99%         **          92%        88%        88%         ** 
 
Net: Not 
concerned                         5            2          *          *          -          **           *          3            4          1          *          **           2          1          2          ** 
                                  1%           2%         1%         *%         -%         **           *%         2%           2%         1%         1%         **           2%         *%         3%         ** 
 
Mean Score                      1.5          1.5        1.3        1.5        1.4          **         1.3        1.5          1.5        1.4        1.2          **         1.3        1.5        1.6a         ** 
Standard deviation              .72          .73        .54        .73        .49          **         .58        .79          .75        .69        .51          **         .65        .73        .77          ** 
Standard error                  .05          .07        .13        .09        .13          **         .10        .07          .07        .08        .13          **         .08        .08        .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 60 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with general concerns related to Stalking/cyberstalking (harassment from other internet users) 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          306        304        211        233          **         312        312        261        275          -          263        227        206        167         44 
 
Effective sample                208          203        203        136        151          **         208        208        173        182          -          171        145        129        104         33 
 
Total                           304          297        296        190        211          **         304        304        247        263          -          245        205        182        146         51 
 
1 - Mildly 
Concerned          (5.0)          *            *          *          *          *          **           *          *          -          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         -%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)          4            4          4          1          1          **           4          4          4          3          -            3          2          3          3          2 
                                  1%           1%         1%         *%         *%         **           1%         1%         2%         1%         -%           1%         1%         1%         2%         3% 
 
3                  (3.0)         26           22         22         11         14          **          26         26         20         25          -           21         17         19         13          5 
                                  9%           8%         8%         6%         7%         **           9%         9%         8%        10%         -%           9%         8%        10%         9%         9% 
 
4                  (2.0)         75           75         75         46         54          **          75         75         57         61          -           59         50         40         28         15 
                                 25%          25%        25%        25%        26%         **          25%        25%        23%        23%         -%          24%        24%        22%        19%        29% 
 
5 - Very 
Concerned          (1.0)        196          193        193        132        141          **         196        196        164        172          -          162        135        120        102         29 
                                 65%          65%        65%        70%        67%         **          65%        65%        67%        65%         -%          66%        66%        66%        70%        55% 
 
(Never 
Considered this)                  2            2          2          -          -          **           2          2          2          2          -            --         -          -          -          2+ab 
                                  1%           1%         1%         -%         -%         **           1%         1%         1%         1%         -%           -%         -%         -%         -%         3% 
 
(Don't know)                      -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  272          268        268        178++      196+         **         272        272        221        233          -          221        186        161        130         43 
                                 89%          90%        90%        94%        93%         **          89%        89%        90%        89%         -%          90%        91%        88%        89%        84% 
 
Net: Not 
concerned                         5            5          5          1          1          **           5          5          4          3          -            3          3          3          3          2 
                                  1%           2%         2%         *%         *%         **           1%         1%         2%         1%         -%           1%         1%         2%         2%         3% 
 
Mean Score                      1.5          1.5        1.5        1.4-       1.4          **         1.5        1.5        1.4        1.5          -          1.4        1.4        1.5        1.4        1.6 
Standard deviation              .72          .71        .71        .61        .64          **         .72        .72        .72        .72          -          .71        .70        .75        .74        .80 
Standard error                  .05          .05        .05        .05        .05          **         .05        .05        .05        .05          -          .05        .06        .07        .07        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 60 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with general concerns related to Stalking/cyberstalking (harassment from other internet users) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          105        195          205        236        195        147        202          131        113         40         28          136        107         44         25 
 
Effective sample                208           68        132          138        159        131        100        134           84         81         28         16           94         72         30         14 
 
Total                           304           96        194          203        235        196        145        199          123        120         41         19          142        104         41         17 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            *          *          *          -          *            *          -          -          -            -          *          -          - 
                                  *%           -%         *%           *%         *%         *%         -%         *%           *%         -%         -%         -%           -%         *%         -%         -% 
 
2                  (4.0)          4            2          2            2          4          4          2          2            *          2          2          *            *          2          2          * 
                                  1%           2%         1%           1%         2%         2%         1%         1%           *%         1%         5%         2%           *%         2%         4%         1% 
 
3                  (3.0)         26            6         19           14         18         15          4--       13            8         11          5          2           15          6          5          * 
                                  9%           6%        10%           7%         8%         8%         3%         7%           7%         9%        12%        11%          10%         6%        12%         2% 
 
4                  (2.0)         75           21         52           52         60         44         31         51           30         29         14          3           31         28         12          5 
                                 25%          22%        27%          26%        25%        22%        21%        26%          24%        24%        33%        16%          22%        26%        30%        29% 
 
5 - Very 
Concerned          (1.0)        196           67        119          135        153        133        108++      132           83         79         20         14           95         68         22         12 
                                 65%          70%        61%          66%        65%        68%        74%        67%          67%        66%        50%        72%          67%        65%        54%        68% 
 
(Never 
Considered this)                  2            -          2            -          --         -          -          -            2          -          -          -            2          -          -          - 
                                  1%           -%         1%           -%         -%         -%         -%         -%           1%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  272           88        171          187        213        177        139++      184          113        108         34         17          125         96         34         17 
                                 89%          92%        88%          92%        91%        90%        96%        92%          92%        90%        83%        88%          88%        92%        84%        97% 
 
Net: Not 
concerned                         5            2          3            2          4          4          2          2            1          2          2          *            *          2          2          * 
                                  1%           2%         1%           1%         2%         2%         1%         1%           *%         1%         5%         2%           *%         2%         4%         1% 
 
Mean Score                      1.5          1.4        1.5          1.4        1.5        1.4        1.3--      1.4          1.4        1.5        1.7+a      1.4          1.4        1.4        1.7        1.4 
Standard deviation              .72          .70        .73          .68        .72        .73        .60        .67          .64        .72        .87        .76          .69        .71        .86        .59 
Standard error                  .05          .08        .06          .06        .06        .06        .06        .06          .07        .08        .16        .19          .07        .08        .16        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 60 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with general concerns related to Stalking/cyberstalking (harassment from other internet users) 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  312           22 
 
Effective sample                208           12 
 
Total                           304           14 
 
1 - Mildly 
Concerned          (5.0)          *            - 
                                  *%           -% 
 
2                  (4.0)          4            * 
                                  1%           1% 
 
3                  (3.0)         26            * 
                                  9%           2% 
 
4                  (2.0)         75            4 
                                 25%          26% 
 
5 - Very 
Concerned          (1.0)        196           10 
                                 65%          71% 
 
(Never 
Considered this)                  2            - 
                                  1%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  272           13 
                                 89%          96% 
 
Net: Not 
concerned                         5            * 
                                  1%           1% 
 
Mean Score                      1.5          1.3 
Standard deviation              .72          .61 
Standard error                  .05          .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 60 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with general concerns related to Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          186        183        207        109        249        208        153         96         67         28        170         48 
 
Effective sample                208          124        121        137         73        165        141        101         66         42         17        116         32 
 
Total                           304          183        175        198        104        237        204        140         97         56         23        166         45 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          *          -          *          -          -          *          -          -          -          - 
                                  *%           *%         -%         *%         -%         *%         -%         -%         *%         -%         -%         -%         -% 
 
2                  (4.0)          4            4          4          4          4+         4          4          4          *          *          -          4          * 
                                  1%           2%         2%         2%         4%         2%         2%         3%         *%         1%         -%         2%         *% 
 
3                  (3.0)         26           14         17         14         10         21         16         16          5          6          *         15          2 
                                  9%           7%        10%         7%        10%         9%         8%        11%         6%        10%         1%         9%         5% 
 
4                  (2.0)         75           38         37         57         23         62         51         34         26         20          4         42         16 
                                 25%          21%        21%        29%        22%        26%        25%        24%        26%        35%        18%        26%        35% 
 
5 - Very 
Concerned          (1.0)        196          125        115        122         65        148        131         86         66         30         18        105         27 
                                 65%          69%        66%        61%        63%        63%        64%        61%        68%        54%        81%        63%        60% 
 
(Never 
Considered this)                  2            2          2          2          2          2          2          -          -          -          -          -          - 
                                  1%           1%         1%         1%         2%         1%         1%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  272          163        152        179         89        210        182        121         92         50         22        148         43 
                                 89%          89%        87%        90%        85%        89%        89%        86%        94%        89%        99%        89%        95% 
 
Net: Not 
concerned                         5            4          4          5          4+         5          4          4          *          *          -          4          * 
                                  1%           2%         2%         2%         4%         2%         2%         3%         *%         1%         -%         2%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 60 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with general concerns related to Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          186        183        207        109        249        208        153         96         67         28        170         48 
 
Effective sample                208          124        121        137         73        165        141        101         66         42         17        116         32 
 
Total                           304          183        175        198        104        237        204        140         97         56         23        166         45 
 
Mean Score                      1.5          1.4        1.5        1.5        1.5        1.5        1.5        1.6        1.4        1.6i       1.2        1.5        1.5 
Standard deviation              .72          .74        .77        .73        .83        .74        .73        .80        .62        .70        .43        .76        .61 
Standard error                  .05          .07        .07        .06        .10        .06        .06        .08        .08        .11        .10        .07        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 60 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with general concerns related to Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          239        137         95         86        221        111        171         46         64         31         29        201        233          **        41          ** 
 
Effective sample                208          158         90         66         54        147         74        112         30         43         21         21        133        154          **        28          ** 
 
Total                           304          228        127         98         73        210        112        155         45         62         33         31        192        220          **        40          ** 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          -          *          *          -          *          -          -          -          -          *          -          **         -          ** 
                                  *%           *%         -%         -%         *%         *%         -%         *%         -%         -%         -%         -%         *%         -%         **         -%         ** 
 
2                  (4.0)          4            4          2          4+         2          4          4          4          2          2          -          2          4          4          **         *          ** 
                                  1%           2%         2%         4%         3%         2%         4%         3%         4%         3%         -%         5%         2%         2%         **         *%         ** 
 
3                  (3.0)         26           20         16         11         11         24+         8         14          2          8          1          4         22         17          **         5          ** 
                                  9%           9%        13%        11%        15%        11%         7%         9%         4%        14%         2%        12%        11%         8%         **        13%         ** 
 
4                  (2.0)         75           58         32         29i        17         58i        28         40          5          8-         9          8         51         59          **        11          ** 
                                 25%          25%        25%        29%        24%        28%        25%        26%        11%        13%        26%        25%        26%        27%         **        28%         ** 
 
5 - Very 
Concerned          (1.0)        196          146         76         54         42        123--       72         97         36         44         23         18        115        140          **        24          ** 
                                 65%          64%        60%        56%        58%        59%        64%        62%        82%        70%        72%        58%        60%        64%         **        59%         ** 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  1%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: Concerned                  272          204        109         83         60-       182-       100        137         41         52         32         26        166        199          **        35          ** 
                                 89%          89%        85%        85%        82%        87%        89%        88%        92%        83%        98%        83%        86%        90%         **        87%         ** 
 
Net: Not 
concerned                         5            4          2          4+         2          4          4          4          2          2          -          2          5          4          **         *          ** 
                                  1%           2%         2%         4%         3%         2%         4%         3%         4%         3%         -%         5%         2%         2%         **         *%         ** 
 
Mean Score                      1.5          1.5        1.6        1.6+       1.6        1.6++      1.5        1.5        1.3        1.5        1.3        1.7        1.6+       1.5          **       1.5          ** 
Standard deviation              .72          .74        .78        .84        .85        .78        .78        .78        .73        .84        .50        .90        .79        .72          **       .74          ** 
Standard error                  .05          .06        .08        .10        .12        .06        .09        .07        .13        .13        .11        .20        .07        .06          **       .14          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 60 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All with general concerns related to Stalking/cyberstalking (harassment from other internet users) 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  312          184          -          ** 
 
Effective sample                208          119          -          ** 
 
Total                           304          166          -          ** 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          ** 
                                  *%           *%         -%         ** 
 
2                  (4.0)          4            4          -          ** 
                                  1%           2%         -%         ** 
 
3                  (3.0)         26           16          -          ** 
                                  9%          10%         -%         ** 
 
4                  (2.0)         75           37          -          ** 
                                 25%          22%         -%         ** 
 
5 - Very 
Concerned          (1.0)        196          109          -          ** 
                                 65%          66%         -%         ** 
 
(Never 
Considered this)                  2            -          -          ** 
                                  1%           -%         -%         ** 
 
(Don't know)                      -            -          -          ** 
                                  -%           -%         -%         ** 
 
(Refused)                         -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: Concerned                  272          145          -          ** 
                                 89%          88%         -%         ** 
 
Net: Not 
concerned                         5            4          -          ** 
                                  1%           2%         -%         ** 
 
Mean Score                      1.5          1.5          -          ** 
Standard deviation              .72          .78          -          ** 
Standard error                  .05          .07          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 61 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All with general concerns related to People pretending to be another person 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  419          162        257           53         69         90         57         76         52         22          122        147        150           93        128         84        114 
 
Effective sample                279          108        172           36         43         65         39         52         34         13           79        104         98           65         89         57         69 
 
Total                           414          168        246           51         54         97         57         79         52         25          106        154        155           93        131         82        109 
 
1 - Mildly 
Concerned          (5.0)          9            2          7            4+e        -          2          3          -          -          -            4          5          -            4          4          -          2 
                                  2%           1%         3%           7%         -%         2%         6%         -%         -%         -%           3%         3%         -%           4%         3%         -%         2% 
 
2                  (4.0)          7            3          3            1          *          2          2          1          -          -            2          4          1            *          6++        -          - 
                                  2%           2%         1%           3%         *%         2%         3%         2%         -%         -%           2%         2%         1%           *%         5%         -%         -% 
 
3                  (3.0)         44           18         26           10          4          7          9         10          3          2           13         16         15            9         17         10          8 
                                 11%          10%        11%          19%         7%         7%        16%        12%         6%         9%          13%        10%        10%          10%        13%        12%         8% 
 
4                  (2.0)        109           40         69           16         12         34d         8         16         13         10           28         42         39           30         31         21         27 
                                 26%          24%        28%          31%        22%        35%        14%        21%        26%        40%          26%        27%        25%          32%        24%        26%        25% 
 
5 - Very 
Concerned          (1.0)        243          102        141           21-        38A        53         34         51a        35a        10           59         87         96           50         73         51         69 
                                 59%          61%        57%          41%        70%        54%        60%        65%        68%        40%          56%        57%        62%          54%        56%        62%        63% 
 
(Never 
Considered this)                  3            3          -            -          -          -          -          -          -          3            -          -          3            -          -          -          3+ 
                                  1%           2%         -%           -%         -%         -%         -%         -%         -%        12%           -%         -%         2%           -%         -%         -%         3% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  352          143        209           37-        50ad       87a        42         68         49ad       20           87        129        136           80        104         72         96 
                                 85%          85%        85%          72%        93%        89%        75%        86%        94%        80%          82%        84%        88%          86%        80%        88%        88% 
 
Net: Not 
concerned                        15            5         10            5+         *          4          5          1          -          -            5          9          1            4         10+c        -          2 
                                  4%           3%         4%          10%         *%         4%         9%         2%         -%         -%           5%         6%         1%           4%         7%         -%         2% 
 
Mean Score                      1.6          1.6        1.6          2.0++BceF  1.4        1.6        1.8b       1.5        1.4        1.6          1.7        1.7        1.5          1.7        1.7        1.5        1.5 
Standard deviation              .90          .85        .93         1.16        .63        .85       1.19        .78        .60        .67          .98        .99        .71          .95       1.03        .70        .78 
Standard error                  .05          .08        .07          .19        .10        .11        .19        .11        .10        .19          .11        .10        .07          .12        .11        .09        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 61 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All with general concerns related to People pretending to be another person 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  419          221        198           56         65         70        155        262          389         28 
 
Effective sample                279          154        125           36         44         47        105        173          254         24 
 
Total                           414          224        191           52         63         71        153        259          372         41 
 
1 - Mildly 
Concerned          (5.0)          9            7          2            2          2          2          5          4            4          5 
                                  2%           3%         1%           3%         3%         3%         3%         1%           1%        13% 
 
2                  (4.0)          7            7+b        --           *          *          3          3          3            7          - 
                                  2%           3%         -%           *%         *%         4%         2%         1%           2%         -% 
 
3                  (3.0)         44           26         18            5          3          7         13         31           43          1 
                                 11%          12%         9%          10%         5%         9%         9%        12%          12%         1% 
 
4                  (2.0)        109           61         49           13         20         17         42         67           94         15 
                                 26%          27%        25%          26%        31%        23%        27%        26%          25%        37% 
 
5 - Very 
Concerned          (1.0)        243          123        120           31         38         43         89        152          221         20 
                                 59%          55%        63%          60%        60%        60%        58%        59%          60%        48% 
 
(Never 
Considered this)                  3            -          3            -          -          -          -          3            3          - 
                                  1%           -%         2%           -%         -%         -%         -%         1%           1%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  352          184        168           44         58         59        131        219          315         35 
                                 85%          82%        88%          86%        92%        84%        86%        84%          85%        85% 
 
Net: Not 
concerned                        15           14+b        2-           2          2          5          9          7           10          5 
                                  4%           6%         1%           4%         3%         7%         6%         3%           3%        13% 
 
Mean Score                      1.6          1.7+b      1.5-         1.6        1.5        1.7        1.7        1.6          1.6        1.9 
Standard deviation              .90         1.00        .74          .95        .84       1.00        .97        .85          .84       1.31 
Standard error                  .05          .08        .07          .16        .13        .15        .10        .06          .05        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 61 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All with general concerns related to People pretending to be another person 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  419            **        21          **        33         23          **        33         21         24         45         87         84          353         66         41         25 
 
Effective sample                279            **        21          **        33         22          **        32         21         24         45         83         83          239         40         26         15 
 
Total                           414            **        36          **        58         34          **        56         39         43          8         25         39          360         54         36         18 
 
1 - Mildly 
Concerned          (5.0)          9            **         -          **         -          -          **         2          -          2          -          -          -            7          2          -          2 
                                  2%           **         -%         **         -%         -%         **         3%         -%         4%         -%         -%         -%           2%         3%         -%        10% 
 
2                  (4.0)          7            **         -          **         -          3          **         2          2          -          *          -          *            6          *          -          * 
                                  2%           **         -%         **         -%         9%         **         3%         4%         -%         2%         -%         1%           2%         *%         -%         1% 
 
3                  (3.0)         44            **         -          **         7          8          **         5          7          4          1          2          4           38          6          4          2 
                                 11%           **         -%         **        13%        23%         **         9%        19%         8%         9%         7%         9%          11%        11%        10%        12% 
 
4                  (2.0)        109            **        17          **         8          7          **        15         13         10          3+DKL      3-         7           95         14         10          4 
                                 26%           **        48%         **        14%        20%         **        27%        34%        25%        43%        13%        17%          26%        26%        28%        23% 
 
5 - Very 
Concerned          (1.0)        243            **        19          **        43J        16          **        32         14         27          4         20++gJ     28+J        211         32         22         10 
                                 59%           **        52%         **        74%        48%         **        58%        36%        63%        46%        79%        72%          59%        59%        62%        54% 
 
(Never 
Considered this)                  3            **         -          **         -          -          **         -          3          -          -          -          -            3          -          -          - 
                                  1%           **         -%         **         -%         -%         **         -%         7%         -%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      -            **         -          **         -          -          **         -          -          -          -          -          -            -          -          -          - 
                                  -%           **         -%         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            **         -          **         -          -          **         -          -          -          -          -          -            -          -          -          - 
                                  -%           **         -%         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  352            **        36          **        51         23          **        48         27         37          7         24         35          306         46         33         14 
                                 85%           **       100%         **        87%        68%         **        85%        70%        87%        89%        93%        89%          85%        86%        90%        77% 
 
Net: Not 
concerned                        15            **         -          **         -          3          **         3          2          2          *          -          *           14          2          -          2 
                                  4%           **         -%         **         -%         9%         **         6%         4%         4%         2%         -%         1%           4%         3%         -%        11% 
 
Mean Score                      1.6            **       1.5          **       1.4        1.9dKl       **       1.7k       1.9dKl     1.6        1.7Kl      1.3--      1.4-         1.6        1.6        1.5        1.9 
                                               k                                                      k 
Standard deviation              .90            **       .51          **       .71       1.04          **       .99        .88        .96        .77        .60        .71          .89        .93        .68       1.29 
Standard error                  .05            **       .11          **       .12        .22          **       .17        .20        .20        .12        .07        .08          .06        .15        .13        .34 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 61 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All with general concerns related to People pretending to be another person 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  419          180         45        131         33          **          79        234          187        169         63         39          139        168        107          ** 
 
Effective sample                279          128         23         88         19          **          51        149          129        114         37         24          100        108         69          ** 
 
Total                           414          183         33        134         28          **          75        210          189        172         53         36          153        159         98          ** 
 
1 - Mildly 
Concerned          (5.0)          9            4          -          2          2          **           -          7            5          4          -          -            4          2          4          ** 
                                  2%           2%         -%         1%         6%         **           -%         3%           3%         2%         -%         -%           2%         1%         4%         ** 
 
2                  (4.0)          7            2          2          3          -          **           2          2            2          2          3+         1            1          3          2          ** 
                                  2%           1%         5%         2%         -%         **           2%         1%           1%         1%         6%         4%           1%         2%         2%         ** 
 
3                  (3.0)         44           19          2         14          4          **           6         27           22         17          5          1            7-        16         20++A       ** 
                                 11%          11%         5%        11%        15%         **           7%        13%          11%        10%        10%         4%           5%        10%        21%         ** 
 
4                  (2.0)        109           52         10         33          8          **          26         57           40         60++a      10          6           31         52a        27          ** 
                                 26%          28%        31%        25%        27%         **          35%        27%          21%        35%        19%        18%          20%        32%        27%         ** 
 
5 - Very 
Concerned          (1.0)        243          106         19         82         15          **          42        117          120         91         32         23          107++bC     86         45-         ** 
                                 59%          58%        59%        61%        52%         **          56%        56%          64%        53%        60%        66%          70%        54%        47%         ** 
 
(Never 
Considered this)                  3            -          -          -          -          **           -          -            -          -          3++Ab      3            3          -          -          ** 
                                  1%           -%         -%         -%         -%         **           -%         -%           -%         -%         5%         8%           2%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          **           -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          **           -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  352          158         30        115         22          **          67        174          160        150         42         30          138C       138c        72--        ** 
                                 85%          86%        90%        86%        79%         **          90%        83%          85%        87%        79%        84%          90%        86%        74%         ** 
 
Net: Not 
concerned                        15            5          2          5          2          **           2          9            7          5          3          1            5          5          5          ** 
                                  4%           3%         5%         4%         6%         **           2%         4%           4%         3%         6%         4%           3%         3%         5%         ** 
 
Mean Score                      1.6          1.6        1.6        1.6        1.8          **         1.6        1.7          1.6        1.7        1.6        1.4          1.4--      1.6        1.9++A       ** 
Standard deviation              .90          .87        .81        .87       1.12          **         .73        .96          .94        .86        .91        .78          .83        .84       1.03          ** 
Standard error                  .05          .08        .17        .09        .26          **         .10        .08          .08        .08        .15        .16          .08        .08        .12          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 61 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All with general concerns related to People pretending to be another person 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  419          398        392        247        270          **         419        419        340        368          -          332        266        244        189         80 
 
Effective sample                279          262        258        163        176          **         279        279        233        251          -          217        174        158        119         59 
 
Total                           414          384        377        228        247          **         414        414        351        377          -          314        251        226        167         94 
 
1 - Mildly 
Concerned          (5.0)          9            9          9          4          4          **           9          9          7          7          -            9          5          5          4          - 
                                  2%           2%         2%         2%         1%         **           2%         2%         2%         2%         -%           3%         2%         2%         2%         -% 
 
2                  (4.0)          7            5          5          3          1          **           7          7          5          6          -            3          3          2          2          3 
                                  2%           1%         1%         1%         1%         **           2%         2%         1%         2%         -%           1%         1%         1%         1%         4% 
 
3                  (3.0)         44           36         34         21         20          **          44         44         34         41          -           35         28         21         16          9 
                                 11%           9%         9%         9%         8%         **          11%        11%        10%        11%         -%          11%        11%         9%         9%         9% 
 
4                  (2.0)        109          103d       100         48-        46--        **         109        109         92         94          -           82         62         65         41         25 
                                 26%          27%        26%        21%        19%         **          26%        26%        26%        25%         -%          26%        25%        29%        25%        27% 
 
5 - Very 
Concerned          (1.0)        243          231        229        153++      177++ab      **         243        243        211        226          -          182        149        133        105         57 
                                 59%          60%        61%        67%        72%         **          59%        59%        60%        60%         -%          58%        60%        59%        63%        60% 
 
(Never 
Considered this)                  3            -          -          -          -          **           3          3          3          3          -            3          3          -          -          - 
                                  1%           -%         -%         -%         -%         **           1%         1%         1%         1%         -%           1%         1%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  352          334        328        201        223++        **         352        352        303        320          -          264        212        198        146         82 
                                 85%          87%        87%        88%        90%         **          85%        85%        86%        85%         -%          84%        84%        87%        87%        87% 
 
Net: Not 
concerned                        15           14         14          6          5          **          15         15         12         13          -           12          8          7          5          3 
                                  4%           4%         4%         3%         2%         **           4%         4%         3%         4%         -%           4%         3%         3%         3%         4% 
 
Mean Score                      1.6          1.6d       1.6d       1.5-       1.4--        **         1.6        1.6        1.6        1.6          -          1.6        1.6        1.6        1.6        1.6 
                                                                                       +abcD 
Standard deviation              .90          .89        .89        .83        .78          **         .90        .90        .87        .89          -          .93        .89        .87        .87        .81 
Standard error                  .05          .05        .06        .07        .06          **         .05        .05        .06        .06          -          .06        .07        .07        .08        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 61 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All with general concerns related to People pretending to be another person 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  419          126        280          271        312        257        195        271          190        145         51         33          203        135         52         29 
 
Effective sample                279           79        191          184        210        176        134        179          123        102         35         20          134         92         35         19 
 
Total                           414          112        285          275        315        267        200        262          186        152         52         24          204        135         48         27 
 
1 - Mildly 
Concerned          (5.0)          9            4          5            3          2--        5          --         2-           3          -          5++aB      -            5          -          4+B        - 
                                  2%           3%         2%           1%         1%         2%         -%         1%           2%         -%        10%         -%           3%         -%         7%         -% 
 
2                  (4.0)          7            2          5            2          5          2          3          4            3          4          -          -            5          2          -          * 
                                  2%           2%         2%           1%         2%         1%         2%         2%           2%         2%         -%         -%           2%         1%         -%         1% 
 
3                  (3.0)         44           14         30           25         32         22         18         33           15         16         11+a        2           22         17          3          2 
                                 11%          13%        10%           9%        10%         8%         9%        13%           8%        11%        21%         8%          11%        13%         6%         7% 
 
4                  (2.0)        109           21         87+a         68         86         66         50         67           46         42         14          7           47         35         15         12 
                                 26%          18%        30%          25%        27%        25%        25%        26%          25%        27%        28%        29%          23%        26%        32%        43% 
 
5 - Very 
Concerned          (1.0)        243           72        156-         176++      192        172++      129        156          116c        91         21-        15          123         81         26         13 
                                 59%          64%        55%          64%        61%        64%        64%        59%          62%        60%        41%        63%          60%        60%        54%        49% 
 
(Never 
Considered this)                  3            -          3            --         --         -          -          -            3          -          -          -            3          -          -          - 
                                  1%           -%         1%           -%         -%         -%         -%         -%           2%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  352           93        243          244++      277+       238+       179+       223          162C       132c        36--       23          170        116         42         25 
                                 85%          83%        85%          89%        88%        89%        89%        85%          87%        87%        69%        92%          83%        86%        86%        92% 
 
Net: Not 
concerned                        15            5         10            6-         7--        7          3          6            6          4          5+b        -           10          2          4          * 
                                  4%           5%         4%           2%         2%         3%         2%         2%           3%         2%        10%         -%           5%         1%         7%         1% 
 
Mean Score                      1.6          1.6        1.6          1.5--      1.5-       1.5-       1.5-       1.6          1.5        1.6        2.1++ABd   1.5          1.6        1.6        1.7        1.6 
Standard deviation              .90          .99        .88          .80        .78        .84        .72        .82          .86        .78       1.25        .65          .95        .77       1.11        .66 
Standard error                  .05          .11        .06          .06        .05        .06        .06        .06          .08        .08        .21        .15          .08        .08        .19        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 61 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All with general concerns related to People pretending to be another person 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  419           23 
 
Effective sample                279           14 
 
Total                           414           18 
 
1 - Mildly 
Concerned          (5.0)          9            - 
                                  2%           -% 
 
2                  (4.0)          7            - 
                                  2%           -% 
 
3                  (3.0)         44            2 
                                 11%          11% 
 
4                  (2.0)        109            7 
                                 26%          36% 
 
5 - Very 
Concerned          (1.0)        243           10 
                                 59%          53% 
 
(Never 
Considered this)                  3            - 
                                  1%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  352           16 
                                 85%          89% 
 
Net: Not 
concerned                        15            - 
                                  4%           -% 
 
Mean Score                      1.6          1.6 
Standard deviation              .90          .70 
Standard error                  .05          .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 61 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All with general concerns related to People pretending to be another person 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  419          242        227        263        123        319        257        198        135         90         42        234         67 
 
Effective sample                279          164        151        172         82        208        172        131         91         60         25        155         41 
 
Total                           414          249        219        253        121        298        251        182        136         82         33        226         62 
 
1 - Mildly 
Concerned          (5.0)          9            7          7          2-         4          5          4          5          4          2          -          5          - 
                                  2%           3%         3%         1%         3%         2%         1%         3%         3%         2%         -%         2%         -% 
 
2                  (4.0)          7            3          3          2          2          4          5          4          2          1          -          2          - 
                                  2%           1%         1%         1%         2%         1%         2%         2%         1%         2%         -%         1%         -% 
 
3                  (3.0)         44           31         26         29         14         31         23         26         15         14+         2         27          9 
                                 11%          12%        12%        11%        12%        10%         9%        15%        11%        18%         7%        12%        14% 
 
4                  (2.0)        109           52--       45-        66         23         81         72         45         33         19         13         55         14 
                                 26%          21%        21%        26%        19%        27%        29%        25%        24%        24%        39%        24%        22% 
 
5 - Very 
Concerned          (1.0)        243          154        138        154         78        178        144        101         83         45         18        136         39 
                                 59%          62%        63%        61%        65%        60%        57%        56%        61%        55%        54%        60%        63% 
 
(Never 
Considered this)                  3            3          -          -          -          --         3          -          -          -          -          -          - 
                                  1%           1%         -%         -%         -%         -%         1%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  352          206        183        220        101        258        216        147        116         64         31        191         53 
                                 85%          83%        84%        87%        84%        87%        86%        80%        85%        78%        93%        85%        86% 
 
Net: Not 
concerned                        15           10         10          4-         5          9          9          9          5          3          -          7          - 
                                  4%           4%         5%         2%         5%         3%         3%         5%         4%         4%         -%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 61 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All with general concerns related to People pretending to be another person 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  419          242        227        263        123        319        257        198        135         90         42        234         67 
 
Effective sample                279          164        151        172         82        208        172        131         91         60         25        155         41 
 
Total                           414          249        219        253        121        298        251        182        136         82         33        226         62 
 
Mean Score                      1.6          1.6        1.6        1.5        1.6        1.6        1.6        1.7        1.6        1.7        1.5        1.6        1.5 
Standard deviation              .90          .95        .97        .79        .97        .86        .85        .99        .93        .96        .63        .91        .74 
Standard error                  .05          .07        .08        .06        .11        .06        .06        .09        .10        .12        .13        .07        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 61 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All with general concerns related to People pretending to be another person 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  419          315        158        114        102        305        148        241         60         89         36         34        257        308         28         63          ** 
 
Effective sample                279          205         99         80         62        208        100        162         38         60         23         25        170        200         15         43          ** 
 
Total                           414          298        132        118         79        309        156        237         58         89         34         38        247        290         15         67          ** 
 
1 - Mildly 
Concerned          (5.0)          9            5          -          4          -          4-         4          5          -          2          -          -          7          5          -          -          ** 
                                  2%           2%         -%         3%         -%         1%         2%         2%         -%         2%         -%         -%         3%         2%         -%         -%         ** 
 
2                  (4.0)          7            5          4          4          2          7          3          5          1          3          -          2          5          4          *          *          ** 
                                  2%           2%         3%         3%         2%         2%         2%         2%         1%         4%         -%         4%         2%         1%         1%         *%         ** 
 
3                  (3.0)         44           30         26++ace    11         11         34         22         30          7         11          1          3         30         34          4          6          ** 
                                 11%          10%        20%         9%        14%        11%        14%        13%        12%        13%         2%         9%        12%        12%        27%        10%         ** 
 
4                  (2.0)        109           82         29         39         25         95++       34         69         15         23          9          8         72         81          2         29++aBFimq  ** 
                                 26%          28%        22%        33%        32%        31%        22%        29%        25%        25%        25%        22%        29%        28%        16%        44%         ** 
 
5 - Very 
Concerned          (1.0)        243          172         74         61         41        168-        90        128         36         50         25         24        133-       166          8         31          ** 
                                 59%          58%        56%        52%        52%        54%        58%        54%        62%        56%        73%        65%        54%        57%        55%        46%         ** 
 
(Never 
Considered this)                  3            3          -          -          -          3          3          -          -          -          -          -          -          --         -          -          ** 
                                  1%           1%         -%         -%         -%         1%         2%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Net: Concerned                  352          254        102-       100         66        263        124        197         51         73         33         32        206        247         10         60          ** 
                                 85%          86%        78%        85%        83%        85%        80%        83%        87%        82%        98%        86%        83%        85%        71%        90%         ** 
 
Net: Not 
concerned                        15           10          4          7          2         10          7         11          1          5          -          2         12          9          *          *          ** 
                                  4%           4%         3%         6%         2%         3%         5%         4%         1%         6%         -%         4%         5%         3%         1%         *%         ** 
 
Mean Score                      1.6          1.6        1.7j       1.7j       1.7j       1.6        1.7        1.7j       1.5        1.7        1.3        1.5        1.7+j      1.6        1.7j       1.6j         ** 
Standard deviation              .90          .87        .88        .97        .80        .85        .96        .93        .75        .97        .51        .84        .96        .88        .93        .67          ** 
Standard error                  .05          .06        .09        .11        .10        .06        .10        .07        .12        .12        .11        .17        .07        .06        .24        .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 61 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All with general concerns related to People pretending to be another person 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  419          240          -          ** 
 
Effective sample                279          155          -          ** 
 
Total                           414          216          -          ** 
 
1 - Mildly 
Concerned          (5.0)          9            4          -          ** 
                                  2%           2%         -%         ** 
 
2                  (4.0)          7            5          -          ** 
                                  2%           2%         -%         ** 
 
3                  (3.0)         44           27          -          ** 
                                 11%          12%         -%         ** 
 
4                  (2.0)        109           59          -          ** 
                                 26%          27%         -%         ** 
 
5 - Very 
Concerned          (1.0)        243          122          -          ** 
                                 59%          56%         -%         ** 
 
(Never 
Considered this)                  3            -          -          ** 
                                  1%           -%         -%         ** 
 
(Don't know)                      -            -          -          ** 
                                  -%           -%         -%         ** 
 
(Refused)                         -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: Concerned                  352          181          -          ** 
                                 85%          84%         -%         ** 
 
Net: Not 
concerned                        15            9          -          ** 
                                  4%           4%         -%         ** 
 
Mean Score                      1.6          1.7          -          ** 
Standard deviation              .90          .90          -          ** 
Standard error                  .05          .07          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 62 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with general concerns related to Bullying, abusive behaviour or threats 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  483          212        271           64         98         99         82         70         55          **         162        181        140          103        146        106        128 
 
Effective sample                313          136        178           42         66         67         52         46         34          **         108        118         88           71         99         66         77 
 
Total                           462          209        253           64         89         97         81         71         52          **         152        178        132          101        144         97        121 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            *          2          -          -          -          -          **           2          -          -            -          2          -          - 
                                  *%           1%         -%           1%         2%         -%         -%         -%         -%         **           1%         -%         -%           -%         1%         -%         -% 
 
2                  (4.0)         14            7          7            1          3          2          5          -          2          **           5          7          2            4          5          2          3 
                                  3%           3%         3%           2%         4%         2%         7%         -%         4%         **           3%         4%         1%           4%         3%         2%         3% 
 
3                  (3.0)         23           10         13            3          4          6          3          5          2          **           7          8          7            9          4          4          5 
                                  5%           5%         5%           5%         5%         6%         4%         7%         3%         **           5%         5%         5%           9%         3%         4%         4% 
 
4                  (2.0)        132           60         72           19         29         19         28         16         16          **          48         47         37           31         41         26         33 
                                 28%          29%        28%          30%        33%        19%        34%        22%        31%         **          32%        26%        28%          31%        28%        27%        28% 
 
5 - Very 
Concerned          (1.0)        290          130        160           39         50         71bd       44         48         33          **          90        115         85           57         90         64         79 
                                 63%          62%        63%          62%        57%        73%        55%        68%        63%         **          59%        65%        64%          56%        63%        66%        65% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          2+         -          **           -          -          2            -          2          -          - 
                                  *%           -%         1%           -%         -%         -%         -%         2%         -%         **           -%         -%         1%           -%         1%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  421          189        232           59         79         90         72         64         49          **         138        162        122           88        131         90        112 
                                 91%          91%        92%          92%        90%        92%        90%        90%        93%         **          91%        91%        92%          87%        91%        93%        93% 
 
Net: Not 
concerned                        16            9          7            2          5          2          5          -          2          **           7          7          2            4          7          2          3 
                                  4%           4%         3%           3%         6%         2%         7%         -%         4%         **           5%         4%         1%           4%         5%         2%         3% 
 
Mean Score                      1.5          1.5        1.5          1.5        1.6        1.4        1.6        1.4        1.5          **         1.6        1.5        1.4          1.6        1.5        1.4        1.4 
Standard deviation              .77          .82        .72          .76        .89        .69        .85        .63        .74          **         .84        .77        .67          .81        .83        .69        .70 
Standard error                  .04          .07        .05          .12        .11        .08        .12        .09        .13          **         .08        .07        .07          .10        .08        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 62 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with general concerns related to Bullying, abusive behaviour or threats 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  483          249        234           78         94         88        201        280          452         28 
 
Effective sample                313          170        143           51         60         53        130        182          287         24 
 
Total                           462          245        217           74         83         76        186        274          417         41 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            *          2          -          2          -            2          - 
                                  *%           1%         -%           1%         2%         -%         1%         -%           1%         -% 
 
2                  (4.0)         14            9          5            1          3          4          7          5           14          - 
                                  3%           4%         2%           1%         4%         5%         4%         2%           3%         -% 
 
3                  (3.0)         23           13         10            2          4          6          9         14           23          - 
                                  5%           5%         4%           3%         5%         7%         5%         5%           5%         -% 
 
4                  (2.0)        132           72         60           28b        17         18         52         80          116         15 
                                 28%          29%        28%          38%        21%        23%        28%        29%          28%        37% 
 
5 - Very 
Concerned          (1.0)        290          147        142           43         56         49        115        174          261         26 
                                 63%          60%        66%          57%        68%        65%        62%        63%          62%        63% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           *%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  421          219        202           71         74         67        167        254          377         41 
                                 91%          90%        93%          95%        89%        88%        90%        92%          90%       100% 
 
Net: Not 
concerned                        16           11          5            1          5          4         10          5           16          - 
                                  4%           4%         2%           1%         6%         5%         5%         2%           4%         -% 
 
Mean Score                      1.5          1.5        1.4          1.5        1.5        1.5        1.5        1.5          1.5        1.4 
Standard deviation              .77          .83        .70          .67        .92        .83        .85        .68          .79        .49 
Standard error                  .04          .06        .06          .09        .12        .11        .07        .05          .05        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 62 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with general concerns related to Bullying, abusive behaviour or threats 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  483            **         **         **        44          **        22         34         33         30         89         77         90          399         84         52         32 
 
Effective sample                313            **         **         **        44          **        22         34         33         30         88         74         89          270         44         28         16 
 
Total                           462            **         **         **        77          **        40         57         59         53         16         23         42          406         56         36         20 
 
1 - Mildly 
Concerned          (5.0)          2            **         **         **         2          **         -          -          -          -          -          -          *            2          -          -          - 
                                  *%           **         **         **         2%         **         -%         -%         -%         -%         -%         -%         1%           1%         -%         -%         -% 
 
2                  (4.0)         14            **         **         **         2          **         2          2          5+l        -          *          *          -           10          4          2          2 
                                  3%           **         **         **         2%         **         4%         3%         9%         -%         2%         2%         -%           2%         7%         5%        11% 
 
3                  (3.0)         23            **         **         **         2          **         2          5          -          3          2+dH       1h         2           22          *          *          * 
                                  5%           **         **         **         2%         **         4%         8%         -%         7%        11%         5%         5%           5%         1%         *%         1% 
 
4                  (2.0)        132            **         **         **        20k         **        17         14         21Kl       18          4K         2--        6--        110         21         13          8 
                                 28%           **         **         **        26%         **        42%        24%        36%        34%        23%         8%        14%          27%        38%        36%        40% 
 
5 - Very 
Concerned          (1.0)        290            **         **         **        52          **        20         37         30         31         10         19++dgHJ   33++Hj      261         29         19         10 
                                 63%           **         **         **        67%         **        50%        65%        52%        59%        64%        85%        80%          64%        51%        53%        49% 
 
(Never 
Considered this)                  2            **         **         **         -          **         -          -          2++        -          -          -          -            ---        2++A       2          - 
                                  *%           **         **         **         -%         **         -%         -%         3%         -%         -%         -%         -%           -%         3%         5%         -% 
 
(Don't know)                      -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  421            **         **         **        72          **        37         50         52         49         14         21         40          372         50         33         17 
                                 91%           **         **         **        93%         **        92%        89%        88%        93%        87%        93%        94%          92%        89%        89%        88% 
 
Net: Not 
concerned                        16            **         **         **         3          **         2          2          5          -          *          *          *           12          4          2          2 
                                  4%           **         **         **         4%         **         4%         3%         9%         -%         2%         2%         1%           3%         7%         5%        11% 
 
Mean Score                      1.5            **         **         **       1.5          **       1.6kl      1.5        1.7kl      1.5        1.5kl      1.2--      1.3-         1.5        1.6        1.6        1.7 
                                                                  +bKL 
Standard deviation              .77            **         **         **       .83          **       .77        .78        .90        .62        .79        .64        .67          .76        .84        .78        .95 
Standard error                  .04            **         **         **       .13          **       .16        .13        .16        .11        .08        .07        .07          .05        .13        .15        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 62 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with general concerns related to Bullying, abusive behaviour or threats 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  483          205         63        126         37         33           81        271          233        185         64         36          167        186        122          ** 
 
Effective sample                313          148         30         86         21         16           48        172          167        113         34         20          119        113         77          ** 
 
Total                           462          215         44        126         35         23           68        245          251        165         45         27          186        163        107          ** 
 
1 - Mildly 
Concerned          (5.0)          2            2          *          -          -          -            -          -            2          -          -          -            *          2          -          ** 
                                  *%           1%         1%         -%         -%         -%           -%         -%           1%         -%         -%         -%           *%         1%         -%         ** 
 
2                  (4.0)         14           10          *          4          -          -            2          9            7          6          2          2            5          7          2          ** 
                                  3%           5%         1%         3%         -%         -%           2%         4%           3%         4%         4%         6%           3%         4%         2%         ** 
 
3                  (3.0)         23            8          1         11          3          -            4         13            8         14+a        1          *            8          7          8          ** 
                                  5%           4%         2%         9%         7%         -%           5%         5%           3%         9%         1%         1%           4%         4%         7%         ** 
 
4                  (2.0)        132           66          9         28         13         10           21         64           67         54         11          3           56         41         34          ** 
                                 28%          31%        20%        22%        38%        45%          30%        26%          26%        32%        25%        10%          30%        25%        32%         ** 
 
5 - Very 
Concerned          (1.0)        290          129         34         83         19         13           42        157          167         92-        32         22          115        105         63          ** 
                                 63%          60%        76%        65%        55%        55%          62%        64%          66%        56%        70%        83%          62%        65%        59%         ** 
 
(Never 
Considered this)                  2            -          -          2          -          -            -          2            2          -          -          -            2          -          -          ** 
                                  *%           -%         -%         1%         -%         -%           -%         1%           1%         -%         -%         -%           1%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  421          195         43        110         32         23           63        221          233        145         43         25          170        147         97          ** 
                                 91%          91%        96%        87%        93%       100%          92%        90%          93%        88%        95%        93%          92%        90%        91%         ** 
 
Net: Not 
concerned                        16           12          1          4          -          -            2          9            9          6          2          2            6          9          2          ** 
                                  4%           5%         2%         3%         -%         -%           2%         4%           3%         4%         4%         6%           3%         5%         2%         ** 
 
Mean Score                      1.5          1.6        1.3        1.5        1.5        1.4          1.5        1.5          1.4        1.6        1.4        1.3          1.5        1.5        1.5          ** 
Standard deviation              .77          .84        .66        .78        .64        .51          .71        .77          .76        .79        .71        .80          .74        .85        .71          ** 
Standard error                  .04          .07        .12        .08        .14        .13          .10        .06          .06        .07        .12        .18          .07        .08        .08          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 62 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with general concerns related to Bullying, abusive behaviour or threats 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  483          469        465        259        294          **         483        483        351        395          -          374        317        277        211         97 
 
Effective sample                313          304        300        173        197          **         313        313        231        257          -          234        196        173        130         71 
 
Total                           462          447        442        242        281          **         462        462        338        376          -          337        276        247        186        110 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          *          2          **           2          2          --         2          -            *          *          -          -          2 
                                  *%           *%         *%         *%         1%         **           *%         *%         -%         1%         -%           *%         *%         -%         -%         1% 
 
2                  (4.0)         14           12         12          7          7          **          14         14         11          9          -           12         10          9          8          2 
                                  3%           3%         3%         3%         3%         **           3%         3%         3%         2%         -%           4%         4%         4%         4%         2% 
 
3                  (3.0)         23           22         22          9         13          **          23         23         15         18          -           20         18         16         11          3 
                                  5%           5%         5%         4%         5%         **           5%         5%         4%         5%         -%           6%         7%         6%         6%         3% 
 
4                  (2.0)        132          124        121         58         66-         **         132        132         93        108          -           91         70         63         51         31 
                                 28%          28%        27%        24%        23%         **          28%        28%        27%        29%         -%          27%        25%        26%        28%        28% 
 
5 - Very 
Concerned          (1.0)        290          285        283        168+       192++        **         290        290        220        239          -          213        177        159        116         71 
                                 63%          64%        64%        69%        68%         **          63%        63%        65%        64%         -%          63%        64%        64%        62%        64% 
 
(Never 
Considered this)                  2            2          2          -          -          **           2          2          -          --         -            -          -          -          -          2 
                                  *%           *%         *%         -%         -%         **           *%         *%         -%         -%         -%           -%         -%         -%         -%         2% 
 
(Don't know)                      -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  421          409        404        226        258          **         421        421        312        346          -          304        247        222        167        102 
                                 91%          91%        91%        93%        92%         **          91%        91%        92%        92%         -%          90%        90%        90%        90%        92% 
 
Net: Not 
concerned                        16           15         15          8          9          **          16         16         11         11          -           13         11          9          8          4 
                                  4%           3%         3%         3%         3%         **           4%         4%         3%         3%         -%           4%         4%         4%         4%         3% 
 
Mean Score                      1.5          1.5        1.5        1.4-       1.4          **         1.5        1.5        1.5        1.5          -          1.5        1.5        1.5        1.5        1.5 
Standard deviation              .77          .76        .76        .72        .76          **         .77        .77        .73        .75          -          .78        .79        .78        .79        .77 
Standard error                  .04          .04        .04        .05        .05          **         .04        .04        .05        .05          -          .05        .06        .06        .07        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 62 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with general concerns related to Bullying, abusive behaviour or threats 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  483          152        313          301        365        267        201        307          212        177         64         30          207        153         77         46 
 
Effective sample                313           91        207          197        234        175        129        194          133        119         45         18          139        102         46         27 
 
Total                           462          131        306          288        346        259        187        284          192        181         70         19          206        155         64         37 
 
1 - Mildly 
Concerned          (5.0)          2            *          2            2          2          -          -          2            2          *          -          -            2          *          -          - 
                                  *%           *%         1%           1%         1%         -%         -%         1%           1%         *%         -%         -%           1%         *%         -%         -% 
 
2                  (4.0)         14            --        12           11          9          9          7         14+           6          7          -          2           11+         3          -          - 
                                  3%           -%         4%           4%         3%         3%         4%         5%           3%         4%         -%         9%           5%         2%         -%         -% 
 
3                  (3.0)         23            7         14           12         20         10          5         14            7         12          4          -           13          3          6b         - 
                                  5%           5%         5%           4%         6%         4%         3%         5%           3%         7%         6%         -%           6%         2%        10%         -% 
 
4                  (2.0)        132           40         85           68-        95         65         42-        72           58         44         27          3           56         44         17         15 
                                 28%          30%        28%          24%        27%        25%        22%        25%          30%        24%        38%        16%          27%        28%        26%        42% 
 
5 - Very 
Concerned          (1.0)        290           84        191          195+       220        175        133++      184          120        118         38         14          125        104         39         22 
                                 63%          64%        62%          68%        64%        67%        71%        65%          63%        65%        54%        74%          61%        67%        61%        58% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            -          -          2+         -            -          -          2++a       - 
                                  *%           -%         1%           -%         -%         -%         -%         -%           -%         -%         2%         -%           -%         -%         3%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  421          124        276          263        315        240        175        255          178        161         65         17          180-       148a        56         37 
                                 91%          95%        90%          91%        91%        93%        94%        90%          93%        89%        92%        91%          88%        95%        87%       100% 
 
Net: Not 
concerned                        16            *         14           13         11          9          7         15+           7          7          -          2           13+         4          -          - 
                                  4%           *%         5%           4%         3%         3%         4%         5%           4%         4%         -%         9%           6%         2%         -%         -% 
 
Mean Score                      1.5          1.4        1.5          1.5        1.5        1.4        1.4-       1.5          1.5        1.5        1.5        1.4          1.6        1.4        1.5        1.4 
Standard deviation              .77          .63        .81          .80        .77        .73        .72        .84          .78        .80        .61        .92          .89        .67        .68        .50 
Standard error                  .04          .07        .06          .06        .05        .06        .06        .06          .07        .07        .09        .22          .08        .07        .10        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 849 
Table 62 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with general concerns related to Bullying, abusive behaviour or threats 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  483           28 
 
Effective sample                313           16 
 
Total                           462           20 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  *%           -% 
 
2                  (4.0)         14            - 
                                  3%           -% 
 
3                  (3.0)         23            - 
                                  5%           -% 
 
4                  (2.0)        132            6 
                                 28%          27% 
 
5 - Very 
Concerned          (1.0)        290           15 
                                 63%          73% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  421           20 
                                 91%         100% 
 
Net: Not 
concerned                        16            - 
                                  4%           -% 
 
Mean Score                      1.5          1.3 
Standard deviation              .77          .46 
Standard error                  .04          .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 62 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with general concerns related to Bullying, abusive behaviour or threats 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  483          281        276        303        153        371        298        222        145         96         39        245         72 
 
Effective sample                313          186        177        197        100        241        199        141         97         60         24        161         47 
 
Total                           462          277        258        291        145        352        291        198        147         86         34        230         71 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          2          *          2          2          2          -          -          -          *          - 
                                  *%           1%         1%         1%         *%         1%         1%         1%         -%         -%         -%         *%         -% 
 
2                  (4.0)         14            6         10          6         10+ac      10          6          4          2          5          -          9          1 
                                  3%           2%         4%         2%         7%         3%         2%         2%         1%         6%         -%         4%         1% 
 
3                  (3.0)         23           13         15         13          7         20         15         10          9          3          4         13          2 
                                  5%           5%         6%         4%         5%         6%         5%         5%         6%         3%        11%         6%         3% 
 
4                  (2.0)        132           73         68         81         40         96         85         52         37         22          9         61         13 
                                 28%          26%        26%        28%        27%        27%        29%        26%        25%        25%        26%        27%        18% 
 
5 - Very 
Concerned          (1.0)        290          184        161        188         87        223        180        128         97         56         21        144         54+ 
                                 63%          66%        63%        65%        60%        63%        62%        65%        66%        65%        63%        63%        76% 
 
(Never 
Considered this)                  2            -          2          2          2          -          2          2          2          -          -          2          2+ae 
                                  *%           -%         1%         1%         1%         -%         1%         1%         1%         -%         -%         1%         2% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  421          257        229        269        126        319        265        180        134         78         30        205         67 
                                 91%          93%        89%        93%        87%        91%        91%        91%        91%        91%        89%        89%        94% 
 
Net: Not 
concerned                        16            8         12          7         10+g       12          9          6          2          5          -         10          1 
                                  4%           3%         5%         2%         7%         3%         3%         3%         1%         6%         -%         4%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 62 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with general concerns related to Bullying, abusive behaviour or threats 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  483          281        276        303        153        371        298        222        145         96         39        245         72 
 
Effective sample                313          186        177        197        100        241        199        141         97         60         24        161         47 
 
Total                           462          277        258        291        145        352        291        198        147         86         34        230         71 
 
Mean Score                      1.5          1.4        1.5k       1.4        1.6k       1.5        1.5        1.5        1.4        1.5        1.5        1.5        1.3- 
Standard deviation              .77          .75        .84        .72        .89        .78        .76        .76        .68        .83        .69        .80        .55 
Standard error                  .04          .05        .06        .05        .09        .05        .05        .06        .07        .11        .14        .06        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 62 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with general concerns related to Bullying, abusive behaviour or threats 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  483          377        183        140        121        364        169        256         71        104         49         39        310        333         34         62         24 
 
Effective sample                313          242        125         98         81        236        111        171         45         66         29         25        202        216         16         41         15 
 
Total                           462          354        182        147        116        343        165        247         67         99         43         37        300        314         19         62         22 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          2          -          2          2          2          -          -          -          -          2          2          -          *          - 
                                  *%           *%         -%         1%         -%         *%         1%         1%         -%         -%         -%         -%         1%         1%         -%         1%         -% 
 
2                  (4.0)         14            9          3          2          5         12          2         11          *          -          -          2         12          6          -          -          - 
                                  3%           2%         2%         1%         4%         4%         1%         4%         *%         -%         -%         6%         4%         2%         -%         -%         -% 
 
3                  (3.0)         23           21         15+        10          7         18          8         11          1          5          1          2         17         20          1          2          * 
                                  5%           6%         8%         7%         6%         5%         5%         4%         1%         5%         2%         6%         6%         6%         7%         3%         2% 
 
4                  (2.0)        132          100         45         44         35        107         37         65         11         20          9          6         94h        86          9         19          4 
                                 28%          28%        25%        30%        30%        31%        23%        26%        17%        20%        21%        17%        31%        27%        47%        31%        18% 
 
5 - Very 
Concerned          (1.0)        290          222        118         87         69        202-       114l       157         55         73+el      33         24        172--      199          9         38         16 
                                                                                                                   ++abCdEgLm 
                                                                                                                           oq 
                                 63%          63%        65%        59%        60%        59%        69%        63%        82%        73%        77%        67%        57%        63%        46%        62%        73% 
 
(Never 
Considered this)                  2            2          2          2          -          2          2          2          -          2+         -          2          2          2          -          2++        2 
                                  *%           *%         1%         1%         -%         *%         1%         1%         -%         2%         -%         5%         1%         1%         -%         3%         8% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  421          321        163        131        105        309        151        222         66bl       92         42         31        266-       285         18         58         20 
                                 91%          91%        89%        89%        90%        90%        92%        90%        99%        93%        98%        84%        89%        91%        93%        93%        91% 
 
Net: Not 
concerned                        16           10          3          4          5         14          4         13          *          -          -          2         15          7          -          *          - 
                                  4%           3%         2%         3%         4%         4%         2%         5%         *%         -%         -%         6%         5%         2%         -%         1%         -% 
 
Mean Score                      1.5          1.5h       1.5h       1.5Hi      1.5Hi      1.5+Hij    1.4        1.5h       1.2--      1.3-       1.2        1.5        1.6++Hij   1.5h       1.6Hjs     1.4        1.2 
Standard deviation              .77          .76        .72        .80        .78        .80        .74        .83        .45        .56        .47        .87        .83        .74        .64        .64        .48 
Standard error                  .04          .05        .07        .08        .09        .05        .07        .06        .07        .07        .09        .18        .06        .05        .16        .10        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 62 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All with general concerns related to Bullying, abusive behaviour or threats 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  483          279          **         ** 
 
Effective sample                313          181          **         ** 
 
Total                           462          257          **         ** 
 
1 - Mildly 
Concerned          (5.0)          2            2          **         ** 
                                  *%           1%         **         ** 
 
2                  (4.0)         14            6          **         ** 
                                  3%           3%         **         ** 
 
3                  (3.0)         23           14          **         ** 
                                  5%           6%         **         ** 
 
4                  (2.0)        132           74          **         ** 
                                 28%          29%         **         ** 
 
5 - Very 
Concerned          (1.0)        290          159          **         ** 
                                 63%          62%         **         ** 
 
(Never 
Considered this)                  2            2          **         ** 
                                  *%           1%         **         ** 
 
(Don't know)                      -            -          **         ** 
                                  -%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  421          233          **         ** 
                                 91%          91%         **         ** 
 
Net: Not 
concerned                        16            8          **         ** 
                                  4%           3%         **         ** 
 
Mean Score                      1.5          1.5h         **         ** 
Standard deviation              .77          .77          **         ** 
Standard error                  .04          .06          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 63 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with general concerns related to Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  307          135        172           40         59         63         61         38         39          **          99        124         84           80         88         64         75 
 
Effective sample                208           93        116           26         37         48         43         28         23          **          63         91         55           59         60         42         47 
 
Total                           308          144        164           40         46         70         67         43         31          **          86        137         85           88         86         60         75 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)          7            4          3            1          2          2          2          -          -          **           3          4          -            2          3          *          2 
                                  2%           3%         2%           4%         4%         2%         3%         -%         -%         **           4%         3%         -%           2%         4%         *%         2% 
 
3                  (3.0)         34           15         19            6          6          5          4          9          4          **          12          9         14           15          7          7          5 
                                 11%          11%        12%          15%        12%         7%         5%        21%        13%         **          14%         6%        16%          17%         8%        12%         7% 
 
4                  (2.0)         82           43         39           10         13         20         17          6         11          **          23         37         21           23         21         14         23 
                                 26%          30%        24%          25%        29%        29%        25%        13%        36%         **          27%        27%        25%          26%        25%        23%        31% 
 
5 - Very 
Concerned          (1.0)        185           83        103           23         25         43         45         28         16          **          48         87         50           48         54         39         45 
                                 60%          57%        63%          57%        55%        61%        66%        66%        51%         **          56%        64%        59%          54%        63%        65%        60% 
 
(Never 
Considered this)                  *            -          *            -          -          -          *          -          -          **           -          *          -            -          *          -          - 
                                  *%           -%         *%           -%         -%         -%         *%         -%         -%         **           -%         *%         -%           -%         *%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  267          125        142           32         39         63         61         34         27          **          71        124         71           71         76         52         68 
                                 87%          87%        86%          81%        84%        90%        91%        79%        87%         **          83%        91%        84%          81%        88%        87%        91% 
 
Net: Not 
concerned                         7            4          3            1          2          2          2          -          -          **           3          4          -            2          3          *          2 
                                  2%           3%         2%           4%         4%         2%         3%         -%         -%         **           4%         3%         -%           2%         4%         *%         2% 
 
Mean Score                      1.6          1.6        1.5          1.7        1.6        1.5        1.5        1.5        1.6          **         1.7        1.5        1.6          1.7        1.5        1.5        1.5 
Standard deviation              .78          .78        .78          .87        .84        .74        .75        .82        .72          **         .85        .74        .76          .84        .80        .72        .72 
Standard error                  .05          .08        .07          .17        .14        .11        .11        .16        .15          **         .11        .08        .10          .11        .10        .11        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 63 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with general concerns related to Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  307          168        139           34         64         60        125        179          283         21 
 
Effective sample                208          120         89           23         46         40         84        122          187         19 
 
Total                           308          174        135           32         67         59        121        183          272         31 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
2                  (4.0)          7            5          2            2          3          -          3          4            7          - 
                                  2%           3%         1%           5%         5%         -%         3%         2%           3%         -% 
 
3                  (3.0)         34           22         13            4          8          5         13         21           33          - 
                                 11%          12%         9%          13%        13%         9%        10%        11%          12%         -% 
 
4                  (2.0)         82           45         37            7         20         13         34         48           70         12 
                                 26%          26%        27%          23%        30%        22%        28%        26%          26%        38% 
 
5 - Very 
Concerned          (1.0)        185          102         84           19         35         41         72        110          162         20 
                                 60%          59%        62%          59%        53%        69%        59%        60%          60%        62% 
 
(Never 
Considered this)                  *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  267          147        120           26         55         54        106        158          232         31 
                                 87%          84%        89%          82%        83%        91%        87%        86%          85%       100% 
 
Net: Not 
concerned                         7            5          2            2          3          -          3          4            7          - 
                                  2%           3%         1%           5%         5%         -%         3%         2%           3%         -% 
 
Mean Score                      1.6          1.6        1.5          1.6        1.7        1.4        1.6        1.6          1.6        1.4 
Standard deviation              .78          .82        .72          .91        .87        .66        .79        .78          .80        .49 
Standard error                  .05          .08        .08          .19        .13        .10        .09        .07          .06        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 63 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with general concerns related to Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  307            **         **         **        26          **         **         **         **        24         29         64         60          254         53         34          ** 
 
Effective sample                208            **         **         **        26          **         **         **         **        24         29         62         60          176         33         22          ** 
 
Total                           308            **         **         **        45          **         **         **         **        43          5         19         28          264         44         31          ** 
 
1 - Mildly 
Concerned          (5.0)          -            **         **         **         -          **         **         **         **         -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         -%         -%         -%           -%         -%         -%         ** 
 
2                  (4.0)          7            **         **         **         -          **         **         **         **         -          *          -          *            5          2          2          ** 
                                  2%           **         **         **         -%         **         **         **         **         -%         4%         -%         2%           2%         4%         6%         ** 
 
3                  (3.0)         34            **         **         **         7          **         **         **         **         2          2          1          3           29          5          4          ** 
                                 11%           **         **         **        15%         **         **         **         **         4%        33%         4%        12%          11%        12%        14%         ** 
 
4                  (2.0)         82            **         **         **        15          **         **         **         **        16          1          3          4-          65         16          9          ** 
                                 26%           **         **         **        33%         **         **         **         **        37%        20%        16%        14%          25%        36%        28%         ** 
 
5 - Very 
Concerned          (1.0)        185            **         **         **        23          **         **         **         **        25          2         15++       20          164         21         16          ** 
                                 60%           **         **         **        52%         **         **         **         **        59%        39%        81%        73%          62%        48%        53%         ** 
 
(Never 
Considered this)                  *            **         **         **         -          **         **         **         **         -          *          -          -            *          -          -          ** 
                                  *%           **         **         **         -%         **         **         **         **         -%         4%         -%         -%           *%         -%         -%         ** 
 
(Don't know)                      -            **         **         **         -          **         **         **         **         -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            **         **         **         -          **         **         **         **         -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  267            **         **         **        38          **         **         **         **        41          3         18+        24          230         37         25          ** 
                                 87%           **         **         **        85%         **         **         **         **        96%        60%        96%        86%          87%        84%        81%         ** 
 
Net: Not 
concerned                         7            **         **         **         -          **         **         **         **         -          *          -          *            5          2          2          ** 
                                  2%           **         **         **         -%         **         **         **         **         -%         4%         -%         2%           2%         4%         6%         ** 
 
Mean Score                      1.6            **         **         **       1.6k         **         **         **         **       1.5        2.0++bIKL  1.2--      1.4          1.5        1.7        1.7          ** 
                                               k                ++biKl 
Standard deviation              .78            **         **         **       .74          **         **         **         **       .58       1.07        .52        .78          .77        .83        .92          ** 
Standard error                  .05            **         **         **       .14          **         **         **         **       .12        .20        .07        .10          .06        .15        .19          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 63 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with general concerns related to Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  307          136         27         92         29          **          49        171          155        123         29          **          95        115         90          ** 
 
Effective sample                208           97         14         63         17          **          29        113          111         80         18          **          68         78         58          ** 
 
Total                           308          140         20         95         25          **          43        157          166        118         24          **         102        117         82          ** 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
2                  (4.0)          7            5          *          2          -          **           2          4            7          *          -          **           1          2          4          ** 
                                  2%           4%         1%         2%         -%         **           4%         3%           4%         *%         -%         **           1%         2%         4%         ** 
 
3                  (3.0)         34           15          1         13          *          **           1         21           19         12          4          **          10         15         10          ** 
                                 11%          11%         3%        14%         2%         **           2%        14%          11%        10%        16%         **           9%        13%        12%         ** 
 
4                  (2.0)         82           41c         7         14-        11          **          14         34           38         36          8          **          24         29         28          ** 
                                 26%          29%        36%        15%        45%         **          33%        22%          23%        30%        32%         **          24%        25%        34%         ** 
 
5 - Very 
Concerned          (1.0)        185           79         12         66         14          **          26         97          102         71         12          **          67         71         40-         ** 
                                 60%          57%        60%        70%        53%         **          61%        62%          62%        60%        51%         **          65%        61%        49%         ** 
 
(Never 
Considered this)                  *            -          -          -          -          **           -          -            *          -          -          **           *          -          -          ** 
                                  *%           -%         -%         -%         -%         **           -%         -%           *%         -%         -%         **           *%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Net: Concerned                  267          120         19         80         25          **          40        132          140        107         20          **          91        100         68          ** 
                                 87%          86%        96%        84%        98%         **          94%        84%          85%        90%        84%         **          89%        86%        84%         ** 
 
Net: Not 
concerned                         7            5          *          2          -          **           2          4            7          *          -          **           1          2          4          ** 
                                  2%           4%         1%         2%         -%         **           4%         3%           4%         *%         -%         **           1%         2%         4%         ** 
 
Mean Score                      1.6          1.6        1.4        1.5        1.5          **         1.5        1.6          1.6        1.5        1.6          **         1.5        1.5        1.7          ** 
Standard deviation              .78          .82        .62        .80        .54          **         .72        .82          .85        .68        .76          **         .72        .78        .85          ** 
Standard error                  .05          .08        .17        .10        .13          **         .13        .08          .08        .08        .18          **         .09        .09        .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 63 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with general concerns related to Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  307          299        297        185        212          **         307        307        245        266          -          251        219        191        155         50 
 
Effective sample                208          202        201        126        143          **         208        208        169        180          -          162        140        122         96         41 
 
Total                           308          298        297        176        203          **         308        308        247        265          -          235        197        176        136         64 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
2                  (4.0)          7            7          7          4          5          **           7          7          5          5          -            7          7          4          4          - 
                                  2%           2%         2%         2%         3%         **           2%         2%         2%         2%         -%           3%         4%         2%         3%         -% 
 
3                  (3.0)         34           31         31         18         23          **          34         34         28         29          -           26         20         19         18          8 
                                 11%          10%        10%        11%        11%         **          11%        11%        12%        11%         -%          11%        10%        11%        13%        13% 
 
4                  (2.0)         82           79         79         37-        43-         **          82         82         55--       62          -           66         58         52         32         14 
                                 26%          27%        27%        21%        21%         **          26%        26%        22%        23%         -%          28%        30%        30%        23%        21% 
 
5 - Very 
Concerned          (1.0)        185          181        180        116+       132          **         185        185        158+       169          -          136        112        101         82         43 
                                 60%          61%        61%        66%        65%         **          60%        60%        64%        64%         -%          58%        57%        57%        60%        66% 
 
(Never 
Considered this)                  *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Don't know)                      -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  267          260        259        153        175          **         267        267        213        230          -          202        171        153        114         56 
                                 87%          87%        87%        87%        86%         **          87%        87%        86%        87%         -%          86%        86%        87%        83%        87% 
 
Net: Not 
concerned                         7            7          7          4          5          **           7          7          5          5          -            7          7          4          4          - 
                                  2%           2%         2%         2%         3%         **           2%         2%         2%         2%         -%           3%         4%         2%         3%         -% 
 
Mean Score                      1.6          1.5        1.5        1.5        1.5          **         1.6        1.6        1.5        1.5          -          1.6        1.6        1.6        1.6        1.5 
Standard deviation              .78          .77        .77        .77        .80          **         .78        .78        .78        .77          -          .80        .81        .77        .83        .71 
Standard error                  .05          .05        .05        .07        .07          **         .05        .05        .06        .06          -          .06        .07        .07        .09        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 63 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with general concerns related to Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  307           95        200          201        238        195        141        199          138        106         38         25          144        101         38         24 
 
Effective sample                208           61        139          137        160        134         97        133           90         79         25         15           98         71         25         15 
 
Total                           308           84        207          203        238        202        145        196          135        119         37         18          148        106         34         21 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)          7            -          7            5          4          3          3          5            *          5          -          2            5          2          -          - 
                                  2%           -%         3%           2%         2%         2%         2%         2%           *%         4%         -%        10%           3%         2%         -%         -% 
 
3                  (3.0)         34           15         19           18         27         15-         9-        21           13         15          5          2           16         12          7          - 
                                 11%          18%         9%           9%        11%         8%         6%        11%          10%        12%        14%         9%          11%        11%        19%         -% 
 
4                  (2.0)         82           12-        68++A        46         61         50         34         45           34         33         13          2           46         24          6          5 
                                 26%          15%        33%          23%        26%        25%        23%        23%          25%        28%        35%        12%          31%        23%        19%        26% 
 
5 - Very 
Concerned          (1.0)        185           57        113-         134+       146        134+        99+       126           88         66         19         12           81         68         21         15 
                                 60%          68%        54%          66%        61%        66%        68%        64%          65%        56%        51%        70%          55%        64%        62%        73% 
 
(Never 
Considered this)                  *            *          -            *          *          *          *          *            -          -          *          -            -          -          -          * 
                                  *%           *%         -%           *%         *%         *%         *%         *%           -%         -%         *%         -%           -%         -%         -%         1% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  267           69        180          180        207        184+       133        171          122         99         32         14          127         92         27         21 
                                 87%          82%        87%          89%        87%        91%        91%        87%          90%        83%        86%        82%          86%        87%        81%        99% 
 
Net: Not 
concerned                         7            -          7            5          4          3          3          5            *          5          -          2            5          2          -          - 
                                  2%           -%         3%           2%         2%         2%         2%         2%           *%         4%         -%        10%           3%         2%         -%         -% 
 
Mean Score                      1.6          1.5        1.6          1.5-       1.5        1.4--      1.4-       1.5          1.4        1.7        1.6        1.6          1.6        1.5        1.6        1.3 
Standard deviation              .78          .78        .79          .76        .76        .71        .71        .78          .67        .86        .73       1.03          .81        .77        .81        .45 
Standard error                  .05          .10        .07          .06        .06        .06        .07        .07          .07        .10        .15        .27          .08        .09        .16        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 63 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with general concerns related to Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  307            ** 
 
Effective sample                208            ** 
 
Total                           308            ** 
 
1 - Mildly 
Concerned          (5.0)          -            ** 
                                  -%           ** 
 
2                  (4.0)          7            ** 
                                  2%           ** 
 
3                  (3.0)         34            ** 
                                 11%           ** 
 
4                  (2.0)         82            ** 
                                 26%           ** 
 
5 - Very 
Concerned          (1.0)        185            ** 
                                 60%           ** 
 
(Never 
Considered this)                  *            ** 
                                  *%           ** 
 
(Don't know)                      -            ** 
                                  -%           ** 
 
(Refused)                         -            ** 
                                  -%           ** 
 
Net: Concerned                  267            ** 
                                 87%           ** 
 
Net: Not 
concerned                         7            ** 
                                  2%           ** 
 
Mean Score                      1.6            ** 
Standard deviation              .78            ** 
Standard error                  .05            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 63 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with general concerns related to Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  307          187        173        189        102        242        201        140        107         67         32        170         48 
 
Effective sample                208          131        115        126         65        163        136         95         73         42         21        115         33 
 
Total                           308          197        168        188         91        239        196        134        111         58         30        170         51 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
2                  (4.0)          7            4          7+         4          5+g        7          5          4          -          3g         -          5          - 
                                  2%           2%         4%         2%         6%         3%         3%         3%         -%         5%         -%         3%         -% 
 
3                  (3.0)         34           22         18         19          4         28         21         18         13          2          *         20          4 
                                 11%          11%        11%        10%         5%        12%        11%        14%        12%         3%         1%        12%         8% 
 
4                  (2.0)         82           45         45         44         22         68         47         32         28         18          9         40         12 
                                 26%          23%        27%        24%        24%        28%        24%        24%        25%        30%        29%        23%        23% 
 
5 - Very 
Concerned          (1.0)        185          126         98        120         60        136        122         79         70         35         21        105         35 
                                 60%          64%        58%        64%        66%        57%        62%        60%        62%        61%        70%        62%        70% 
 
(Never 
Considered this)                  *            -          *          *          -          *          *          *          -          -          -          -          - 
                                  *%           -%         *%         *%         -%         *%         *%         *%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  267          171        143        165         82        204        170        111         98         53         30        145         47 
                                 87%          87%        85%        88%        89%        85%        87%        83%        88%        91%        99%        85%        92% 
 
Net: Not 
concerned                         7            4          7+         4          5+g        7          5          4          -          3g         -          5          - 
                                  2%           2%         4%         2%         6%         3%         3%         3%         -%         5%         -%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 63 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with general concerns related to Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  307          187        173        189        102        242        201        140        107         67         32        170         48 
 
Effective sample                208          131        115        126         65        163        136         95         73         42         21        115         33 
 
Total                           308          197        168        188         91        239        196        134        111         58         30        170         51 
 
Mean Score                      1.6          1.5        1.6        1.5        1.5        1.6        1.5        1.6        1.5        1.5        1.3        1.6        1.4 
Standard deviation              .78          .77        .84        .76        .84        .80        .79        .83        .70        .81        .50        .82        .63 
Standard error                  .05          .07        .08        .07        .10        .06        .07        .09        .08        .12        .11        .08        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 63 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with general concerns related to Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  307          237        117         87         81        232        116        169         49         73         31         29        202        218          **        40          ** 
 
Effective sample                208          158         75         62         51        161         79        112         33         52         19         20        134        144          **        27          ** 
 
Total                           308          227        103         89         69        234        120        157         52         77         29         29        193        209          **        40          ** 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
2                  (4.0)          7            5          5+         4          3          7          4          4          -          2          -          2          7          4          **         *          ** 
                                  2%           2%         5%         4%         5%         3%         3%         2%         -%         2%         -%         8%         4%         2%         **         *%         ** 
 
3                  (3.0)         34           24         14         15          8         30         17         18          3         11          1          4         28+        22          **         9          ** 
                                 11%          10%        14%        17%        12%        13%        15%        11%         6%        14%         4%        15%        15%        11%         **        22%         ** 
 
4                  (2.0)         82           60         21         19         17         75++f      24         45         14         17          9          4         55         56          **        12          ** 
                                 26%          27%        20%        21%        25%        32%        20%        29%        26%        21%        31%        13%        29%        27%         **        30%         ** 
 
5 - Very 
Concerned          (1.0)        185          137         63         51         41        123--       75         90         35         48         19         19        102--      127          **        19          ** 
                                 60%          61%        61%        58%        59%        52%        62%        57%        68%        62%        65%        64%        53%        61%         **        48%         ** 
 
(Never 
Considered this)                  *            *          -          -          -          -          -          -          -          -          -          -          -          *          **         -          ** 
                                  *%           *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         **         -%         ** 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: Concerned                  267          198         83         70-        57        198         98        135         49c        65         28         22        158--      183          **        31          ** 
                                 87%          87%        81%        79%        84%        84%        82%        86%        94%        84%        96%        78%        82%        87%         **        78%         ** 
 
Net: Not 
concerned                         7            5          5+         4          3          7          4          4          -          2          -          2          7          4          **         *          ** 
                                  2%           2%         5%         4%         5%         3%         3%         2%         -%         2%         -%         8%         4%         2%         **         *%         ** 
 
Mean Score                      1.6          1.5        1.6        1.7        1.6        1.7++      1.6        1.6        1.4        1.6        1.4        1.7        1.7++      1.5          **       1.7h         ** 
Standard deviation              .78          .77        .91        .91        .87        .81        .86        .79        .60        .82        .57       1.01        .85        .76          **       .82          ** 
Standard error                  .05          .06        .11        .12        .12        .06        .10        .07        .10        .11        .13        .23        .07        .06          **       .16          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 63 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All with general concerns related to Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  307          182          **         ** 
 
Effective sample                208          117          **         ** 
 
Total                           308          160          **         ** 
 
1 - Mildly 
Concerned          (5.0)          -            -          **         ** 
                                  -%           -%         **         ** 
 
2                  (4.0)          7            3          **         ** 
                                  2%           2%         **         ** 
 
3                  (3.0)         34           20          **         ** 
                                 11%          12%         **         ** 
 
4                  (2.0)         82           47          **         ** 
                                 26%          30%         **         ** 
 
5 - Very 
Concerned          (1.0)        185           90          **         ** 
                                 60%          56%         **         ** 
 
(Never 
Considered this)                  *            -          **         ** 
                                  *%           -%         **         ** 
 
(Don't know)                      -            -          **         ** 
                                  -%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  267          137          **         ** 
                                 87%          86%         **         ** 
 
Net: Not 
concerned                         7            3          **         ** 
                                  2%           2%         **         ** 
 
Mean Score                      1.6          1.6          **         ** 
Standard deviation              .78          .78          **         ** 
Standard error                  .05          .07          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 64 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with general concerns related to  Feeling under pressure to send photos or other information about yourself to someone 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  208          100        108           31         37         39         42         31          **         **          68         81         59           74         51         34         49 
 
Effective sample                145           69         75           21         24         31         31         21          **         **          45         62         38           56         37         21         31 
 
Total                           216          104        112           30         32         47         47         31          **         **          62         94         61           85         54         27         51 
 
1 - Mildly 
Concerned          (5.0)         12            5          6            2          2          -          4          -          **         **           4          4          5            7          -          -          5 
                                  6%           5%         6%           7%         5%         -%         8%         -%         **         **           6%         4%         8%           9%         -%         -%         9% 
 
2                  (4.0)          7            6          1            2          1          2          2          -          **         **           3          3          1            3          2          2          - 
                                  3%           6%         1%           7%         2%         3%         4%         -%         **         **           4%         4%         1%           3%         3%         8%         -% 
 
3                  (3.0)         27           11         16            9          2          5          1          6          **         **          11          6-        11           11          9          3          5 
                                 13%          11%        14%          30%         6%        10%         3%        18%         **         **          18%         6%        17%          12%        17%        11%        10% 
 
4                  (2.0)         63           28         35            7          8         16         17          5          **         **          15         33         14           31d        18          5          8 
                                 29%          26%        31%          25%        24%        34%        37%        17%         **         **          25%        36%        23%          37%        34%        19%        16% 
 
5 - Very 
Concerned          (1.0)        107           53         54            9         20         25         22         20          **         **          29         47         31           33         24         16         33+a 
                                 49%          51%        48%          29%        62%        53%        48%        64%         **         **          46%        50%        51%          40%        45%        60%        65% 
 
(Never 
Considered this)                  1            1          -            1          -          -          *          -          **         **           1          *          -            -          *          1          - 
                                  *%           1%         -%           2%         -%         -%         1%         -%         **         **           1%         *%         -%           -%         1%         2%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          **         **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         **         **           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          **         **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         **         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  169           80         89           16         28         41         40         25          **         **          44         80         45           64         42         21         41 
                                 78%          77%        79%          55%        86%        86%        85%        82%         **         **          71%        86%        74%          76%        79%        79%        81% 
 
Net: Not 
concerned                        19           11          7            4          2          2          5          -          **         **           6          7          5           10          2          2          5 
                                  9%          11%         6%          14%         7%         3%        11%         -%         **         **          10%         7%         9%          12%         3%         8%         9% 
 
Mean Score                      1.9          1.9        1.8          2.4+bce    1.6        1.6        1.9        1.5          **         **         2.0        1.7        1.9          2.0        1.8        1.7        1.7 
                                                                                                                                       +ce 
Standard deviation             1.11         1.15       1.07         1.21       1.06        .81       1.17        .80          **         **        1.18       1.00       1.19         1.19        .85        .99       1.24 
Standard error                  .09          .14        .12          .27        .22        .14        .21        .18          **         **         .18        .13        .19          .16        .14        .22        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 64 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with general concerns related to  Feeling under pressure to send photos or other information about yourself to someone 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  208          125         83           28         42         40         87        118          189          ** 
 
Effective sample                145           93         52           22         30         27         64         79          127          ** 
 
Total                           216          138         78           33         43         36         92        120          187          ** 
 
1 - Mildly 
Concerned          (5.0)         12            7          5            *          3          2          5          7           12          ** 
                                  6%           5%         6%           1%         8%         5%         6%         6%           6%         ** 
 
2                  (4.0)          7            4          2            2          2          -          2          5            7          ** 
                                  3%           3%         3%           6%         4%         -%         2%         4%           4%         ** 
 
3                  (3.0)         27           19          8            3          *          4          7         20           24          ** 
                                 13%          14%        10%          10%         1%        11%         8%        17%          13%         ** 
 
4                  (2.0)         63           49+b       13-           8         12          9         27         35           52          ** 
                                 29%          36%        17%          25%        27%        24%        29%        30%          28%         ** 
 
5 - Very 
Concerned          (1.0)        107           57-        49+a         19         26         22         51         52           92          ** 
                                 49%          42%        63%          58%        60%        60%        56%        43%          49%         ** 
 
(Never 
Considered this)                  1            *          1            -          -          -          -          1            1          ** 
                                  *%           *%         1%           -%         -%         -%         -%         1%           1%         ** 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         ** 
 
(Refused)                         -            -          -            -          -          -          -          -            -          ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         ** 
 
Net: Concerned                  169          107         62           27         37         30         78         87          144          ** 
                                 78%          77%        80%          83%        87%        85%        84%        73%          77%         ** 
 
Net: Not 
concerned                        19           12          7            2          5          2          7         12           19          ** 
                                  9%           8%         9%           7%        12%         5%         8%        10%          10%         ** 
 
Mean Score                      1.9          1.9        1.7          1.7        1.7        1.6        1.7        2.0          1.9          ** 
Standard deviation             1.11         1.08       1.16          .96       1.21       1.01       1.07       1.14         1.16          ** 
Standard error                  .09          .11        .16          .21        .22        .20        .13        .13          .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 64 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with general concerns related to  Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  208            **         **         **         **         **         **         **         **        21          **        39         48          165         43         25          ** 
 
Effective sample                145            **         **         **         **         **         **         **         **        21          **        38         48          119         26         15          ** 
 
Total                           216            **         **         **         **         **         **         **         **        36          **        12         22          178         38         21          ** 
 
1 - Mildly 
Concerned          (5.0)         12            **         **         **         **         **         **         **         **         -          **         1          *            7          4          -          ** 
                                  6%           **         **         **         **         **         **         **         **         -%         **         5%         2%           4%        12%         -%         ** 
 
2                  (4.0)          7            **         **         **         **         **         **         **         **         -          **         1          1            6          1          *          ** 
                                  3%           **         **         **         **         **         **         **         **         -%         **         6%         4%           3%         2%         1%         ** 
 
3                  (3.0)         27            **         **         **         **         **         **         **         **         5          **         3+l        2           23          4          2          ** 
                                 13%           **         **         **         **         **         **         **         **        14%         **        25%         8%          13%        11%         8%         ** 
 
4                  (2.0)         63            **         **         **         **         **         **         **         **        14          **         1--        3-          50         12          8          ** 
                                 29%           **         **         **         **         **         **         **         **        38%         **         6%        13%          28%        33%        40%         ** 
 
5 - Very 
Concerned          (1.0)        107            **         **         **         **         **         **         **         **        17          **         7         15+          91         15         11          ** 
                                 49%           **         **         **         **         **         **         **         **        48%         **        58%        69%          51%        40%        51%         ** 
 
(Never 
Considered this)                  1            **         **         **         **         **         **         **         **         -          **         -          1++          *          1          -          ** 
                                  *%           **         **         **         **         **         **         **         **         -%         **         -%         4%           *%         1%         -%         ** 
 
(Don't know)                      -            **         **         **         **         **         **         **         **         -          **         -          -            -          -          -          ** 
                                  -%           **         **         **         **         **         **         **         **         -%         **         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            **         **         **         **         **         **         **         **         -          **         -          -            -          -          -          ** 
                                  -%           **         **         **         **         **         **         **         **         -%         **         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  169            **         **         **         **         **         **         **         **        31          **         7-        18          141         28         19          ** 
                                 78%           **         **         **         **         **         **         **         **        86%         **        63%        81%          79%        73%        91%         ** 
 
Net: Not 
concerned                        19            **         **         **         **         **         **         **         **         -          **         1          1           13          5          *          ** 
                                  9%           **         **         **         **         **         **         **         **         -%         **        11%         6%           7%        14%         1%         ** 
 
Mean Score                      1.9            **         **         **         **         **         **         **         **       1.7          **       2.0        1.5          1.8        2.1        1.6          ** 
                                                                                                    +il                                                                                                            ++Ac 
Standard deviation             1.11            **         **         **         **         **         **         **         **       .72          **      1.30        .99         1.06       1.31        .70          ** 
Standard error                  .09            **         **         **         **         **         **         **         **       .16          **       .21        .15          .10        .26        .18          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 64 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with general concerns related to  Feeling under pressure to send photos or other information about yourself to someone 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  208           97          **        58          **         **          33        108          113         81          **         **          61         86         58          ** 
 
Effective sample                145           71          **        38          **         **          21         70           79         58          **         **          47         59         37          ** 
 
Total                           216          106          **        56          **         **          33         94          118         86          **         **          72         87         53          ** 
 
1 - Mildly 
Concerned          (5.0)         12            7          **         5          **         **           3          9+           4          5          **         **           2          7          3          ** 
                                  6%           7%         **         8%         **         **           8%        10%           4%         6%         **         **           3%         8%         5%         ** 
 
2                  (4.0)          7            4          **         2          **         **           -          5            6          1          **         **           2          *          4          ** 
                                  3%           3%         **         4%         **         **           -%         5%           5%         1%         **         **           3%         1%         7%         ** 
 
3                  (3.0)         27           19          **         5          **         **          11          6-          16         12          **         **           8         13          6          ** 
                                 13%          18%         **         8%         **         **          32%         6%          13%        14%         **         **          12%        15%        12%         ** 
 
4                  (2.0)         63           33          **        13          **         **          10         14--         29         32          **         **          21         19         21          ** 
                                 29%          31%         **        24%         **         **          31%        15%          24%        37%         **         **          29%        22%        40%         ** 
 
5 - Very 
Concerned          (1.0)        107           42-         **        31          **         **           9         59++         64         35          **         **          38         47         19          ** 
                                 49%          40%         **        55%         **         **          29%        63%          54%        41%         **         **          53%        54%        36%         ** 
 
(Never 
Considered this)                  1            1          **         *          **         **           -          1            -          1          **         **           -          1          -          ** 
                                  *%           1%         **         1%         **         **           -%         1%           -%         1%         **         **           -%         1%         -%         ** 
 
(Don't know)                      -            -          **         -          **         **           -          -            -          -          **         **           -          -          -          ** 
                                  -%           -%         **         -%         **         **           -%         -%           -%         -%         **         **           -%         -%         -%         ** 
 
(Refused)                         -            -          **         -          **         **           -          -            -          -          **         **           -          -          -          ** 
                                  -%           -%         **         -%         **         **           -%         -%           -%         -%         **         **           -%         -%         -%         ** 
 
Net: Concerned                  169           75-         **        44          **         **          19         73           93         67          **         **          59         66         40          ** 
                                 78%          71%         **        79%         **         **          59%        78%          78%        78%         **         **          82%        76%        76%         ** 
 
Net: Not 
concerned                        19           11          **         7          **         **           3         14+          10          6          **         **           4          7          7          ** 
                                  9%          10%         **        12%         **         **           8%        15%           8%         7%         **         **           6%         9%        12%         ** 
 
Mean Score                      1.9          2.1+b        **       1.9          **         **         2.3        1.8          1.8        1.9          **         **         1.7        1.9        2.1          ** 
                                                          -                                b 
Standard deviation             1.11         1.17          **      1.25          **         **        1.15       1.33         1.07       1.07          **         **        1.00       1.20       1.12          ** 
Standard error                  .09          .14          **       .20          **         **         .25        .16          .12        .14          **         **         .15        .16        .18          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 64 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with general concerns related to  Feeling under pressure to send photos or other information about yourself to someone 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  208          205        204        151        166          **         208        208        178        186          -          178        162        142        122         27 
 
Effective sample                145          143        142        105        113          **         145        145        121        127          -          121        110         95         79         21 
 
Total                           216          212        211        147        159          **         216        216        178        186          -          179        160        140        114         34 
 
1 - Mildly 
Concerned          (5.0)         12           12         12          8          8          **          12         12         10         10          -           12          9         10          7          - 
                                  6%           6%         6%         5%         5%         **           6%         6%         6%         5%         -%           7%         5%         7%         6%         -% 
 
2                  (4.0)          7            5          5          3          5          **           7          7          5          7          -            5          5          3          3          2 
                                  3%           2%         2%         2%         3%         **           3%         3%         3%         4%         -%           3%         3%         2%         2%         5% 
 
3                  (3.0)         27           27         27         17         24          **          27         27         20         22          -           22         22         19         12          6 
                                 13%          13%        13%        11%        15%         **          13%        13%        11%        12%         -%          12%        14%        14%        10%        17% 
 
4                  (2.0)         63           63         61         45         41          **          63         63         45         50          -           49         45         38         31         12 
                                 29%          29%        29%        31%        26%         **          29%        29%        26%        27%         -%          27%        28%        27%        28%        35% 
 
5 - Very 
Concerned          (1.0)        107          105        105         74         82          **         107        107         96         96          -           90         78         69         61         15 
                                 49%          49%        50%        50%        51%         **          49%        49%        54%        52%         -%          50%        49%        49%        53%        44% 
 
(Never 
Considered this)                  1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  *%           *%         *%         1%         1%         **           *%         *%         1%         1%         -%           1%         1%         *%         *%         -% 
 
(Don't know)                      -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  169          167        166        119        122          **         169        169        142        146          -          139        124        107         92         26 
                                 78%          79%        79%        81%        77%         **          78%        78%        80%        78%         -%          78%        77%        77%        81%        78% 
 
Net: Not 
concerned                        19           17         17         10         12          **          19         19         15         17          -           17         13         13         10          2 
                                  9%           8%         8%         7%         8%         **           9%         9%         8%         9%         -%           9%         8%         9%         8%         5% 
 
Mean Score                      1.9          1.9        1.8        1.8        1.8          **         1.9        1.9        1.8        1.8          -          1.9        1.9        1.9        1.8        1.8 
                                                                                           c 
Standard deviation             1.11         1.10       1.10       1.07       1.09          **        1.11       1.11       1.12       1.12          -         1.16       1.11       1.17       1.12        .90 
Standard error                  .09          .09        .09        .10        .10          **         .09        .09        .10        .10          -          .11        .11        .12        .13        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 64 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with general concerns related to  Feeling under pressure to send photos or other information about yourself to someone 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  208           60        136          134        153        129        109        134           75         74         32         27           87         63         32         26 
 
Effective sample                145           39         95           94        106         91         74         92           50         55         24         17           61         44         24         16 
 
Total                           216           54        143          144        162        138        110        138           79         82         34         21           96         63         34         22 
 
1 - Mildly 
Concerned          (5.0)         12            1         11            6          7          6          3          8            6          4          2          *            5          5          2          * 
                                  6%           1%         8%           4%         4%         5%         3%         6%           8%         4%         5%         2%           5%         8%         5%         2% 
 
2                  (4.0)          7            *          6            3          3          3          2          2            *          6+         *          -            3          3          1          - 
                                  3%           *%         4%           2%         2%         2%         2%         1%           1%         7%         1%         -%           3%         5%         2%         -% 
 
3                  (3.0)         27            7         17           20         22         16         20         20            8          9          6          4           15          7          4          2 
                                 13%          13%        12%          14%        13%        12%        18%        15%          10%        11%        18%        21%          15%        10%        12%        10% 
 
4                  (2.0)         63           16         43           40         49         31-        30         34           23         21         12          7           30         14         10          8 
                                 29%          30%        30%          28%        30%        22%        27%        25%          29%        26%        34%        33%          31%        23%        29%        36% 
 
5 - Very 
Concerned          (1.0)        107           30         64           75         81         82++       55         73           42         41         14          9           44         33         17         12 
                                 49%          56%        45%          52%        50%        59%        50%        53%          54%        50%        41%        44%          46%        52%        51%        53% 
 
(Never 
Considered this)                  1            -          1            *          *          *          *          *            -          1          -          -            -          1          -          - 
                                  *%           -%         1%           *%         *%         *%         *%         *%           -%         1%         -%         -%           -%         2%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  169           46        107          115        130        112         85        107           65         62         26         16           75         47         27         20 
                                 78%          86%        75%          80%        80%        81%        77%        78%          82%        76%        75%        77%          77%        75%        80%        89% 
 
Net: Not 
concerned                        19            1         18+a          9         10          9          5         10            7          9          2          *            7          8          3          * 
                                  9%           1%        12%           6%         6%         7%         5%         7%           8%        11%         7%         2%           8%        13%         8%         2% 
 
Mean Score                      1.9          1.6        2.0+         1.8        1.8        1.7-       1.8        1.8          1.8        1.9        2.0        1.8          1.9        1.9        1.8        1.6 
Standard deviation             1.11          .81       1.22         1.05       1.03       1.07       1.00       1.11         1.15       1.15       1.08        .90         1.08       1.26       1.09        .81 
Standard error                  .09          .13        .13          .11        .10        .11        .12        .12          .16        .16        .22        .22          .14        .19        .22        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 64 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with general concerns related to  Feeling under pressure to send photos or other information about yourself to someone 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  208            ** 
 
Effective sample                145            ** 
 
Total                           216            ** 
 
1 - Mildly 
Concerned          (5.0)         12            ** 
                                  6%           ** 
 
2                  (4.0)          7            ** 
                                  3%           ** 
 
3                  (3.0)         27            ** 
                                 13%           ** 
 
4                  (2.0)         63            ** 
                                 29%           ** 
 
5 - Very 
Concerned          (1.0)        107            ** 
                                 49%           ** 
 
(Never 
Considered this)                  1            ** 
                                  *%           ** 
 
(Don't know)                      -            ** 
                                  -%           ** 
 
(Refused)                         -            ** 
                                  -%           ** 
 
Net: Concerned                  169            ** 
                                 78%           ** 
 
Net: Not 
concerned                        19            ** 
                                  9%           ** 
 
Mean Score                      1.9            ** 
Standard deviation             1.11            ** 
Standard error                  .09            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 64 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with general concerns related to  Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  208          134        128        136         74        172        144         99         74         56         23        127         37 
 
Effective sample                145           94         86         91         50        119        100         66         51         37         16         85         26 
 
Total                           216          140        125        135         71        177        149         88         78         49         22        121         37 
 
1 - Mildly 
Concerned          (5.0)         12           10          9          7          4         10          8          4          7          -          *          6          - 
                                  6%           7%         7%         5%         6%         6%         6%         4%         8%         -%         2%         5%         -% 
 
2                  (4.0)          7            2          4          3          4          4          4          3          *          2          -          3          1 
                                  3%           2%         3%         2%         5%         3%         3%         3%         *%         3%         -%         3%         2% 
 
3                  (3.0)         27           13         16         20         12         26         21         14         10         10          2         19          4 
                                 13%           9%        13%        14%        17%        14%        14%        15%        13%        20%         9%        15%        10% 
 
4                  (2.0)         63           34         30         41d        10--       47         35-        21         17         13          2         33          8 
                                 29%          24%        24%        30%        15%        26%        24%        24%        22%        27%         9%        27%        20% 
 
5 - Very 
Concerned          (1.0)        107           81++       65         65         41         89         79         47         43         24         17         60         25 
                                 49%          58%        52%        48%        57%        50%        53%        53%        55%        50%        80%        50%        66% 
 
(Never 
Considered this)                  1            *          1          *          -          1          1          *          *          -          -          1          * 
                                  *%           *%         1%         *%         -%         *%         1%         1%         1%         -%         -%         *%         1% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  169          114         95        106         51        136        114         68         60         37         19         93         32 
                                 78%          82%        76%        78%        72%        77%        77%        77%        77%        76%        89%        77%        86% 
 
Net: Not 
concerned                        19           12         13         10          8         15         12          6          7          2          *          9          1 
                                  9%           9%        10%         7%        11%         8%         8%         7%         9%         3%         2%         7%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 64 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with general concerns related to  Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  208          134        128        136         74        172        144         99         74         56         23        127         37 
 
Effective sample                145           94         86         91         50        119        100         66         51         37         16         85         26 
 
Total                           216          140        125        135         71        177        149         88         78         49         22        121         37 
 
Mean Score                      1.9          1.8        1.9        1.9        1.9        1.9        1.8        1.8        1.8        1.8        1.3        1.8        1.5 
Standard deviation             1.11         1.15       1.19       1.07       1.22       1.12       1.13       1.08       1.21        .89        .80       1.08        .77 
Standard error                  .09          .12        .13        .11        .17        .10        .11        .13        .17        .15        .20        .12        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 64 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with general concerns related to  Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  208          165         78         62         51        165         70        121         27         54          **         **       138        153          **        29          ** 
 
Effective sample                145          114         54         44         33        114         48         81         17         38          **         **        93        103          **        19          ** 
 
Total                           216          171         76         68         45        169         71        117         26         56          **         **       136        151          **        27          ** 
 
1 - Mildly 
Concerned          (5.0)         12           10          4          5          3         10          5         10          1          3          **         **        10          9          **         -          ** 
                                  6%           6%         5%         7%         8%         6%         7%         9%         5%         6%         **         **         7%         6%         **         -%         ** 
 
2                  (4.0)          7            6          4          2          2          7          2          2          -          2          **         **         6          3          **         *          ** 
                                  3%           4%         5%         3%         5%         4%         3%         2%         -%         4%         **         **         5%         2%         **         1%         ** 
 
3                  (3.0)         27           21          7         16+i        6         23         10         20          1          3          **         **        22         19          **         4          ** 
                                 13%          13%         9%        23%        13%        14%        14%        17%         3%         5%         **         **        16%        12%         **        16%         ** 
 
4                  (2.0)         63           48         21         20         12         54         21         27          5         10          **         **        42         41          **         9          ** 
                                 29%          28%        28%        29%        26%        32%        29%        23%        21%        19%         **         **        31%        27%         **        32%         ** 
 
5 - Very 
Concerned          (1.0)        107           84         40         24-        21         74-        32         57         18         37+CefL     **         **        55--       79          **        14          ** 
                                 49%          49%        52%        36%        48%        44%        45%        49%        70%        67%         **         **        41%        52%         **        51%         ** 
 
(Never 
Considered this)                  1            1          -          1          -          1          1          1          -          -          **         **         1          1          **         -          ** 
                                  *%           1%         -%         1%         -%         1%         1%         *%         -%         -%         **         **         1%         *%         **         -%         ** 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          **         **         -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         **         -%         -%         **         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          **         **         -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         **         -%         -%         **         -%         ** 
 
Net: Concerned                  169          132         61         44--       33        128         53         84         24         48c         **         **        97--      120          **        23          ** 
                                 78%          77%        81%        65%        74%        76%        74%        72%        91%        86%         **         **        71%        80%         **        83%         ** 
 
Net: Not 
concerned                        19           16          8          7          6         17          7         12          1          6          **         **        16         11          **         *          ** 
                                  9%          10%        10%        11%        13%        10%        10%        10%         5%        10%         **         **        12%         8%         **         1%         ** 
 
Mean Score                      1.9          1.9        1.8        2.2+hi     2.0        2.0        2.0        2.0        1.5        1.6          **         **       2.1++      1.8          **       1.7          ** 
Standard deviation             1.11         1.14       1.13       1.18       1.24       1.13       1.18       1.24       1.00       1.13          **         **      1.20       1.10          **       .78          ** 
Standard error                  .09          .11        .15        .18        .22        .11        .17        .14        .24        .18          **         **       .12        .11          **       .18          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 64 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All with general concerns related to  Feeling under pressure to send photos or other information about yourself to someone 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  208          120          -          ** 
 
Effective sample                145           79          -          ** 
 
Total                           216          109          -          ** 
 
1 - Mildly 
Concerned          (5.0)         12            4          -          ** 
                                  6%           4%         -%         ** 
 
2                  (4.0)          7            3          -          ** 
                                  3%           3%         -%         ** 
 
3                  (3.0)         27           16          -          ** 
                                 13%          15%         -%         ** 
 
4                  (2.0)         63           32          -          ** 
                                 29%          30%         -%         ** 
 
5 - Very 
Concerned          (1.0)        107           54          -          ** 
                                 49%          49%         -%         ** 
 
(Never 
Considered this)                  1            1          -          ** 
                                  *%           *%         -%         ** 
 
(Don't know)                      -            -          -          ** 
                                  -%           -%         -%         ** 
 
(Refused)                         -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: Concerned                  169           86          -          ** 
                                 78%          79%         -%         ** 
 
Net: Not 
concerned                        19            7          -          ** 
                                  9%           6%         -%         ** 
 
Mean Score                      1.9          1.8          -          ** 
Standard deviation             1.11         1.03          -          ** 
Standard error                  .09          .12          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 65 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with general concerns related to Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  298          136        162           38         60         57         59         47         30          **          98        116         84           86         83         58         71 
 
Effective sample                198           93        106           25         41         42         39         30         18          **          66         81         52           64         54         37         43 
 
Total                           288          143        145           37         54         63         58         45         25          **          91        121         77           93         77         50         68 
 
1 - Mildly 
Concerned          (5.0)          1            -          1            -          1+         -          -          -          -          **           1          -          -            -          -          1+         - 
                                  *%           -%         1%           -%         2%         -%         -%         -%         -%         **           1%         -%         -%           -%         -%         3%         -% 
 
2                  (4.0)          7            5          3            1          *          *          3          2          *          **           2          3          2            5          2          -          - 
                                  2%           3%         2%           4%         *%         *%         5%         4%         2%         **           2%         3%         3%           5%         3%         -%         -% 
 
3                  (3.0)         33           20         13           12          7          7          7          1          -          **          18++C      14c         1--          7         14          6          6 
                                 12%          14%         9%          32%        12%        11%        12%         2%         -%         **          20%        12%         1%           8%        18%        13%         9% 
 
4                  (2.0)         59           33         26            5         14         14         10         11          4          **          19         24         16           30++D      14         10          4-- 
                                 20%          23%        18%          13%        27%        23%        17%        25%        17%         **          21%        20%        20%          32%        19%        20%         6% 
 
5 - Very 
Concerned          (1.0)        183           83        100           19         31         40         37         29         20          **          50         77         56a          51         46         29         58 
                                                                                                                                                                                                                      ++ABC 
                                 64%          58%        69%          52%        57%        63%        65%        65%        81%         **          55%        64%        73%          55%        60%        58%        84% 
 
(Never 
Considered this)                  2            2          -            -          -          2          *          -          -          **           -          2          -            -          *          2+         - 
                                  1%           2%         -%           -%         -%         3%         1%         -%         -%         **           -%         2%         -%           -%         1%         4%         -% 
 
(Don't know)                      2            -          2            -          *          -          -          2+         -          **           *          -          2            -          -          2+         * 
                                  1%           -%         2%           -%         1%         -%         -%         4%         -%         **           1%         -%         2%           -%         -%         4%         1% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  242          116        126           24         45         54         47         41         24          **          69-       101         72+A         81         61         38         62 
                                 84%          81%        87%          64%        84%        86%        81%        90%        98%         **          76%        84%        94%          87%        79%        78%        90% 
 
Net: Not 
concerned                         8            5          4            1          1          *          3          2          *          **           3          3          2            5          2          1          - 
                                  3%           3%         3%           4%         3%         *%         5%         4%         2%         **           3%         3%         3%           5%         3%         3%         -% 
 
Mean Score                      1.5          1.6        1.5          1.9+f      1.6        1.5        1.6        1.4        1.2          **         1.7+C      1.5        1.3-         1.6D       1.6d       1.6d       1.2-- 
Standard deviation              .83          .85        .81         1.00        .90        .70        .91        .73        .54          **         .94        .81        .65          .84        .88        .93        .61 
Standard error                  .06          .09        .08          .20        .14        .11        .15        .13        .13          **         .12        .09        .09          .10        .12        .16        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 877 
Table 65 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with general concerns related to Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  298          169        129           38         55         62        123        172          273         24 
 
Effective sample                198          118         80           26         36         39         81        115          178         20 
 
Total                           288          170        118           36         51         54        114        170          254         32 
 
1 - Mildly 
Concerned          (5.0)          1            -          1            1          -          -          1          -            1          - 
                                  *%           -%         1%           3%         -%         -%         1%         -%           *%         -% 
 
2                  (4.0)          7            7          -            *          3          -          3          4            7          - 
                                  2%           4%         -%           *%         6%         -%         3%         2%           3%         -% 
 
3                  (3.0)         33           21         12            6          5          6         14         18           25          8 
                                 12%          12%        10%          17%        10%        10%        12%        10%          10%        26% 
 
4                  (2.0)         59           44+b       14-           2         11         10         19         40           52          5 
                                 20%          26%        12%           4%        21%        18%        17%        23%          20%        17% 
 
5 - Very 
Concerned          (1.0)        183           97-        86+a         27         32         39         76        105          165         18 
                                 64%          57%        73%          75%        63%        71%        67%        62%          65%        57% 
 
(Never 
Considered this)                  2            *          2            -          -          -          -          2            2          - 
                                  1%           *%         2%           -%         -%         -%         -%         1%           1%         -% 
 
(Don't know)                      2            -          2            -          -          *          *          2            2          - 
                                  1%           -%         2%           -%         -%         1%         *%         1%           1%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  242          142        100           29         43         48         95        144          216         24 
                                 84%          83%        85%          79%        84%        89%        84%        85%          85%        74% 
 
Net: Not 
concerned                         8            7          1            1          3          -          5          4            8          - 
                                  3%           4%         1%           4%         6%         -%         4%         2%           3%         -% 
 
Mean Score                      1.5          1.6+b      1.4-         1.5        1.6        1.4        1.5        1.5          1.5        1.7 
Standard deviation              .83          .86        .77         1.03        .91        .68        .90        .78          .83        .87 
Standard error                  .06          .08        .09          .20        .15        .11        .10        .07          .06        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 65 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with general concerns related to Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  298            **         **         **        24          **         **        28         21         22         39         49         68          242         56         37          ** 
 
Effective sample                198            **         **         **        24          **         **        28         21         22         39         47         68          166         33         22          ** 
 
Total                           288            **         **         **        42          **         **        47         37         38          7         14         31          244         44         30          ** 
 
1 - Mildly 
Concerned          (5.0)          1            **         **         **         -          **         **         -          -          -          -          -          -            1          -          -          ** 
                                  *%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         -%           1%         -%         -%         ** 
 
2                  (4.0)          7            **         **         **         2          **         **         -          -          -          *          *          *            5          2          -          ** 
                                  2%           **         **         **         4%         **         **         -%         -%         -%         2%         2%         1%           2%         4%         -%         ** 
 
3                  (3.0)         33            **         **         **         2          **         **         5          9          4          1          1          2           28          5          5          ** 
                                 12%           **         **         **         4%         **         **        11%        24%         9%         9%         5%         7%          12%        12%        16%         ** 
 
4                  (2.0)         59            **         **         **         3          **         **         8         12         12          2K         1-         6           50          9          7          ** 
                                 20%           **         **         **         8%         **         **        17%        32%        32%        29%         7%        18%          20%        21%        23%         ** 
 
5 - Very 
Concerned          (1.0)        183            **         **         **        33          **         **        32         16         22          4         12++J      22          155         28         18          ** 
                                 64%           **         **         **        80%         **         **        69%        44%        59%        60%        87%        71%          64%        64%        61%         ** 
 
(Never 
Considered this)                  2            **         **         **         -          **         **         2          -          -          -          -          *            2          -          -          ** 
                                  1%           **         **         **         -%         **         **         4%         -%         -%         -%         -%         1%           1%         -%         -%         ** 
 
(Don't know)                      2            **         **         **         2          **         **         -          -          -          -          -          *            2          -          -          ** 
                                  1%           **         **         **         4%         **         **         -%         -%         -%         -%         -%         1%           1%         -%         -%         ** 
 
(Refused)                         -            **         **         **         -          **         **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  242            **         **         **        37          **         **        40         28         34          6         13         28          205         37         25          ** 
                                 84%           **         **         **        88%         **         **        86%        76%        91%        88%        94%        88%          84%        84%        84%         ** 
 
Net: Not 
concerned                         8            **         **         **         2          **         **         -          -          -          *          *          *            7          2          -          ** 
                                  3%           **         **         **         4%         **         **         -%         -%         -%         2%         2%         1%           3%         4%         -%         ** 
 
Mean Score                      1.5            **         **         **       1.3          **         **       1.4        1.8bdKl    1.5        1.5bk      1.2-       1.4          1.5        1.6        1.5          ** 
                                               k                                       +dgkl       bdkl 
Standard deviation              .83            **         **         **       .75          **         **       .69        .81        .67        .82        .62        .70          .83        .86        .76          ** 
Standard error                  .06            **         **         **       .16          **         **       .13        .18        .14        .13        .09        .09          .06        .15        .16          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 65 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with general concerns related to Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  298          135         33         70         24         27           44        164          143        126         29          **          85        130         80          ** 
 
Effective sample                198          101         14         49         14         14           25        107          103         80         15          **          60         84         53          ** 
 
Total                           288          145         18         74         21         19           32        150          153        115         20          **          88        122         74          ** 
 
1 - Mildly 
Concerned          (5.0)          1            1          -          -          -          -            -          -            1          -          -          **           -          -          1          ** 
                                  *%           1%         -%         -%         -%         -%           -%         -%           1%         -%         -%         **           -%         -%         2%         ** 
 
2                  (4.0)          7            3          *          2          -          2            -          5            6          1          -          **           2          5          *          ** 
                                  2%           2%         1%         2%         -%         9%           -%         4%           4%         1%         -%         **           2%         4%         *%         ** 
 
3                  (3.0)         33           19          2          7          *          5            2         20           23         10          *          **           3-        17a        14A         ** 
                                 12%          13%        13%        10%         2%        24%           5%        13%          15%         9%         1%         **           3%        14%        19%         ** 
 
4                  (2.0)         59           26          1         15         10          4            1         19--         29         27          2          **          15         29         15          ** 
                                 20%          18%         5%        20%        45%        21%           4%        13%          19%        23%        12%         **          17%        24%        21%         ** 
 
5 - Very 
Concerned          (1.0)        183           92         15         50         11          9           29        102           91         75         17          **          65+        71         43          ** 
                                 64%          63%        81%        67%        52%        46%          91%        68%          59%        65%        87%         **          74%        58%        58%         ** 
 
(Never 
Considered this)                  2            2          -          *          -          -            -          *            2          *          -          **           2          *          -          ** 
                                  1%           1%         -%         1%         -%         -%           -%         *%           1%         *%         -%         **           2%         *%         -%         ** 
 
(Don't know)                      2            2          -          -          -          -            -          2            *          2          -          **           2          -          *          ** 
                                  1%           2%         -%         -%         -%         -%           -%         1%           *%         2%         -%         **           2%         -%         1%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Net: Concerned                  242          118         15         65         21         13           30        122          120-       102         20          **          80        100         58          ** 
                                 84%          81%        86%        87%        98%        67%          95%        81%          79%        89%        99%         **          91%        82%        79%         ** 
 
Net: Not 
concerned                         8            4          *          2          -          2            -          5            8          1          -          **           2          5          1          ** 
                                  3%           3%         1%         2%         -%         9%           -%         4%           5%         1%         -%         **           2%         4%         2%         ** 
 
Mean Score                      1.5          1.6        1.3        1.5        1.5        2.0+         1.1-       1.5a         1.7+c      1.4        1.1          **         1.3-       1.6a       1.7a         ** 
Standard deviation              .83          .87        .75        .77        .56       1.06          .49        .86          .94        .69        .37          **         .65        .87        .91          ** 
Standard error                  .06          .09        .20        .11        .15        .28          .10        .08          .09        .08        .10          **         .09        .10        .13          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 65 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with general concerns related to Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  298          289        286        187        210          **         298        298        249        269          -          256        220        196        152         40 
 
Effective sample                198          191        190        124        137          **         198        198        168        178          -          169        144        125         97         29 
 
Total                           288          277        274        170        190          **         288        288        244        259          -          241        203        177        140         45 
 
1 - Mildly 
Concerned          (5.0)          1            1          1          -          -          **           1          1          1          -          -            1          1          -          -          - 
                                  *%           *%         *%         -%         -%         **           *%         *%         1%         -%         -%           1%         1%         -%         -%         -% 
 
2                  (4.0)          7            5          5          5          5          **           7          7          7          7          -            5          4          3          *-         2 
                                  2%           2%         2%         3%         3%         **           2%         2%         3%         3%         -%           2%         2%         2%         *%         4% 
 
3                  (3.0)         33           29d        29d         8--        8--        **          33         33         20--       29          -           31         28         22         13          2 
                                 12%          11%        11%         5%         4%         **          12%        12%         8%        11%         -%          13%        14%        12%         9%         4% 
 
4                  (2.0)         59           58         57         34         40          **          59         59         47         52          -           44         35         32         20         13 
                                 20%          21%        21%        20%        21%         **          20%        20%        19%        20%         -%          18%        17%        18%        15%        29% 
 
5 - Very 
Concerned          (1.0)        183          182        181        123++      136++        **         183        183        165++      166          -          155        133        119        102++       28 
                                 64%          66%        66%        72%        72%         **          64%        64%        68%        64%         -%          64%        65%        67%        73%        63% 
 
(Never 
Considered this)                  2            *          *          *          *          **           2          2          2          2          -            2          2          2          2          - 
                                  1%           *%         *%         *%         *%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
(Don't know)                      2            *          *          -          -          **           2          2          2          2          -            2          *          -          2          - 
                                  1%           *%         *%         -%         -%         **           1%         1%         1%         1%         -%           1%         *%         -%         1%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  242          240        238        157++      176++        **         242        242        212+       218          -          199        168        150        123         41 
                                 84%          87%        87%        92%        93%         **          84%        84%        87%        84%         -%          82%        83%        85%        88%        92% 
 
Net: Not 
concerned                         8            7          7          5          5          **           8          8          8          7          -            7          5          3          *-         2 
                                  3%           2%         2%         3%         3%         **           3%         3%         3%         3%         -%           3%         2%         2%         *%         4% 
 
Mean Score                      1.5          1.5--      1.5--      1.4--      1.4--        **         1.5        1.5        1.5--      1.5          -          1.5        1.5        1.5        1.3--      1.5 
                                                                                      ++ABCD 
Standard deviation              .83          .80        .80        .72        .70          **         .83        .83        .81        .80          -          .85        .85        .79        .66        .76 
Standard error                  .06          .06        .06        .06        .06          **         .06        .06        .06        .06          -          .07        .07        .07        .07        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 65 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with general concerns related to Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  298          100        192          198        229        181        138        198          116        113         40         29          125         95         46         32 
 
Effective sample                198           65        128          133        151        121         88        127           76         79         27         17           85         68         28         18 
 
Total                           288           92        188          196        223        177        122        181          110        118         41         20          125        100         39         23 
 
1 - Mildly 
Concerned          (5.0)          1            -          1            -          -          -          -          -            1          -          -          -            -          1          -          - 
                                  *%           -%         1%           -%         -%         -%         -%         -%           1%         -%         -%         -%           -%         1%         -%         -% 
 
2                  (4.0)          7            2          5            4          2--        4          2          5            3          2          2          -            4          3          -          - 
                                  2%           2%         3%           2%         1%         2%         2%         3%           3%         2%         5%         -%           3%         3%         -%         -% 
 
3                  (3.0)         33           16b        15-          20         29         17          9         20            7         13         12          *           10         13         11          - 
                                 12%          18%         8%          10%        13%        10%         7%        11%           7%        11%        29%         2%           8%        13%        27%         -% 
 
4                  (2.0)         59           15         42           36         42         30         26         34           15         28          9          6           27         20          6          6 
                                 20%          16%        22%          19%        19%        17%        21%        19%          14%        24%        23%        29%          22%        20%        16%        24% 
 
5 - Very 
Concerned          (1.0)        183           58        120          133        145        125++       85        120           81+        71         18         13           84         59         22         18 
                                 64%          63%        64%          68%        65%        71%        70%        66%          74%        61%        43%        68%          67%        59%        57%        76% 
 
(Never 
Considered this)                  2            -          2            *          2          *          *          *            -          2          -          -            -          2          -          - 
                                  1%           -%         1%           *%         1%         *%         *%         *%           -%         2%         -%         -%           -%         2%         -%         -% 
 
(Don't know)                      2            *          2            2          2          *          -          2            2          *          -          -            -          2          -          - 
                                  1%           1%         1%           1%         1%         *%         -%         1%           2%         *%         -%         -%           -%         2%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  242           73        162          169        188        156        111+       153           96         99         27         19          111         79         29         23 
                                 84%          80%        86%          86%        84%        88%        91%        85%          88%        85%        66%        98%          89%        79%        73%       100% 
 
Net: Not 
concerned                         8            2          6            4          2--        4          2          5            4          2          2          -            4          4          -          - 
                                  3%           2%         3%           2%         1%         2%         2%         3%           4%         2%         5%         -%           3%         4%         -%         -% 
 
Mean Score                      1.5          1.6        1.5          1.5        1.5        1.4-       1.4        1.5          1.4        1.5        2.0++Abd   1.3          1.5        1.6        1.7        1.2 
Standard deviation              .83          .86        .82          .76        .76        .76        .70        .81          .84        .77        .97        .53          .78        .92        .88        .44 
Standard error                  .06          .11        .07          .07        .06        .07        .07        .07          .10        .09        .19        .13          .09        .11        .17        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 65 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with general concerns related to Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  298           23 
 
Effective sample                198           12 
 
Total                           288           14 
 
1 - Mildly 
Concerned          (5.0)          1            - 
                                  *%           -% 
 
2                  (4.0)          7            - 
                                  2%           -% 
 
3                  (3.0)         33            - 
                                 12%           -% 
 
4                  (2.0)         59            2 
                                 20%          16% 
 
5 - Very 
Concerned          (1.0)        183           12 
                                 64%          84% 
 
(Never 
Considered this)                  2            - 
                                  1%           -% 
 
(Don't know)                      2            - 
                                  1%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  242           14 
                                 84%         100% 
 
Net: Not 
concerned                         8            - 
                                  3%           -% 
 
Mean Score                      1.5          1.2 
Standard deviation              .83          .38 
Standard error                  .06          .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 65 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with general concerns related to Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  298          190        188        187         93        243        200        155         98         59         22        166         47 
 
Effective sample                198          127        123        124         65        160        137        104         67         38         15        113         31 
 
Total                           288          186        178        180         95        230        199        145         99         52         22        162         48 
 
1 - Mildly 
Concerned          (5.0)          1            1          1          1          -          1          1          1          -          -          -          1          - 
                                  *%           1%         1%         1%         -%         1%         1%         1%         -%         -%         -%         1%         -% 
 
2                  (4.0)          7            5          3          *--        1          5          3          3          -          1          -          4          * 
                                  2%           3%         2%         *%         1%         2%         2%         2%         -%         3%         -%         2%         1% 
 
3                  (3.0)         33           18         23         20         14         33+        29+        19         12          6          5         16          6 
                                 12%           9%        13%        11%        15%        14%        15%        13%        12%        11%        22%        10%        12% 
 
4                  (2.0)         59           39         34         39         21         45         37         26         15         12          3         32         16+g 
                                 20%          21%        19%        22%        22%        20%        19%        18%        15%        23%        15%        20%        34% 
 
5 - Very 
Concerned          (1.0)        183          119        113        117         57        143        127         94         70         32         14        106         25 
                                 64%          64%        64%        65%        59%        62%        64%        65%        70%        63%        63%        66%        53% 
 
(Never 
Considered this)                  2            2          2          2          -          --         *          *          2          -          -          2          * 
                                  1%           1%         1%         1%         -%         -%         *%         *%         2%         -%         -%         1%         1% 
 
(Don't know)                      2            2          *          -          2          2          *          2          -          -          -          -          - 
                                  1%           1%         *%         -%         2%         1%         *%         1%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  242          158        147        156         78        188        164        120         85         44         17        138         41 
                                 84%          85%        83%        87%        82%        82%        83%        83%        86%        86%        78%        86%        86% 
 
Net: Not 
concerned                         8            6          5          1-         1          6          5          4          -          1          -          5          * 
                                  3%           3%         3%         1%         1%         3%         2%         3%         -%         3%         -%         3%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 65 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with general concerns related to Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  298          190        188        187         93        243        200        155         98         59         22        166         47 
 
Effective sample                198          127        123        124         65        160        137        104         67         38         15        113         31 
 
Total                           288          186        178        180         95        230        199        145         99         52         22        162         48 
 
Mean Score                      1.5          1.5        1.5        1.5        1.6        1.6        1.6        1.5        1.4        1.5        1.6        1.5        1.6 
Standard deviation              .83          .83        .85        .76        .81        .86        .85        .85        .70        .81        .84        .84        .73 
Standard error                  .06          .07        .08        .07        .10        .07        .07        .08        .09        .13        .21        .08        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 885 
Table 65 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with general concerns related to Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  298          235        117         84         76        231        109        174         42         71         30         31        205        224         21         51          ** 
 
Effective sample                198          156         83         59         51        154         71        115         27         47         18         20        132        149         11         34          ** 
 
Total                           288          221        119         85         70        223        104        165         40         68         26         27        189        215         12         51          ** 
 
1 - Mildly 
Concerned          (5.0)          1            1          1          1          1          1          1          1          1          1          -          -          1          1          1          1+         ** 
                                  *%           1%         1%         1%         2%         1%         1%         1%         3%         2%         -%         -%         1%         1%        11%         2%         ** 
 
2                  (4.0)          7            5          3          -          3          7          2          2          1          1          *          *          7          2-         -          2          ** 
                                  2%           2%         2%         -%         4%         3%         2%         1%         4%         2%         1%         1%         4%         1%         -%         3%         ** 
 
3                  (3.0)         33           32+        26++       13         19         30         14         23          4         13          1          4         31++       28          -          5          ** 
                                                                        ++aefgmoq 
                                 12%          14%        22%        16%        28%        13%        13%        14%        11%        20%         5%        15%        16%        13%         -%         9%         ** 
 
4                  (2.0)         59           46         19         22          8         47         23         29          6          9          7          8         40         44          1         11          ** 
                                 20%          21%        16%        25%        11%        21%        22%        17%        14%        13%        28%        31%        21%        21%        10%        22%         ** 
 
5 - Very 
Concerned          (1.0)        183          134         69         46         38        133-        60        105         24         43         17         14        106--      136          9         31          ** 
                                 64%          61%        59%        54%        55%        60%        58%        64%        59%        63%        66%        53%        56%        63%        75%        60%         ** 
 
(Never 
Considered this)                  2            2          -          2          -          2          2          2          2          -          -          -          2          2          -          2+         ** 
                                  1%           1%         -%         3%         -%         1%         2%         1%         5%         -%         -%         -%         1%         1%         -%         4%         ** 
 
(Don't know)                      2            *          -          *          *          2          2          2          2          -          -          -          2          2          *          -          ** 
                                  1%           *%         -%         1%         1%         1%         2%         1%         4%         -%         -%         -%         1%         1%         4%         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Net: Concerned                  242          180d        88--       68         46--      181-d       83        134d        29         52         24         23        146--      180D        10         42          ** 
                                 84%          82%        74%        80%        66%        81%        79%        81%        73%        77%        94%        84%        77%        84%        86%        81%         ** 
 
Net: Not 
concerned                         8            6          4          1          4          8          3          4          3          3          *          *          8          3-         1          3          ** 
                                  3%           3%         3%         1%         6%         4%         3%         2%         7%         4%         1%         1%         4%         1%        11%         6%         ** 
 
Mean Score                      1.5          1.6        1.7++      1.6        1.9++gmq   1.6+       1.6        1.5        1.7        1.7        1.4        1.6        1.7++      1.5        1.5        1.6          ** 
Standard deviation              .83          .86        .96        .86       1.07        .88        .89        .85       1.07        .99        .64        .77        .92        .80       1.31        .98          ** 
Standard error                  .06          .07        .11        .11        .15        .07        .11        .08        .21        .14        .15        .17        .08        .07        .41        .17          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 65 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All with general concerns related to Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  298          183          -          ** 
 
Effective sample                198          120          -          ** 
 
Total                           288          167          -          ** 
 
1 - Mildly 
Concerned          (5.0)          1            1          -          ** 
                                  *%           1%         -%         ** 
 
2                  (4.0)          7            2          -          ** 
                                  2%           1%         -%         ** 
 
3                  (3.0)         33           24          -          ** 
                                 12%          14%         -%         ** 
 
4                  (2.0)         59           31          -          ** 
                                 20%          18%         -%         ** 
 
5 - Very 
Concerned          (1.0)        183          107          -          ** 
                                 64%          64%         -%         ** 
 
(Never 
Considered this)                  2            2          -          ** 
                                  1%           1%         -%         ** 
 
(Don't know)                      2            -          -          ** 
                                  1%           -%         -%         ** 
 
(Refused)                         -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: Concerned                  242          138d         -          ** 
                                 84%          83%         -%         ** 
 
Net: Not 
concerned                         8            3          -          ** 
                                  3%           2%         -%         ** 
 
Mean Score                      1.5          1.5          -          ** 
Standard deviation              .83          .84          -          ** 
Standard error                  .06          .08          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 66 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with general concerns related to Fake images/fake videos, e.g. deep fake videos 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  325          147        178           48         56         65         52         50         40          **         104        117        104           95         98         54         78 
 
Effective sample                230          101        129           35         36         52         39         37         24          **          71         91         68           73         72         35         49 
 
Total                           351          155        196           53         48         80         61         57         34          **         100        141        109          110        108         51         82 
 
1 - Mildly 
Concerned          (5.0)          5            2          3            5++c       -          -          *          -          -          **           5++        *          -            2          1          -          2 
                                  2%           1%         2%           9%         -%         -%         1%         -%         -%         **           5%         *%         -%           2%         1%         -%         2% 
 
2                  (4.0)         11            8          3            3          1          *          3          3          -          **           4          4          3            4          4          1          2 
                                  3%           5%         2%           6%         3%         1%         6%         5%         -%         **           4%         3%         3%           4%         3%         3%         3% 
 
3                  (3.0)         34           20         14            7          7         10          3          1          6          **          13         14          7           10         10          7          7 
                                 10%          13%         7%          12%        14%        13%         6%         2%        18%         **          13%        10%         7%           9%         9%        14%         9% 
 
4                  (2.0)        110           44         66           18         14         25         19         12          7          **          32         44         34           32         36         14         27 
                                 31%          28%        34%          33%        30%        31%        32%        22%        22%         **          32%        31%        31%          30%        33%        28%        33% 
 
5 - Very 
Concerned          (1.0)        190           80        110           21         25         44         34         40+A       20          **          46         79         65           61         57         28         44 
                                 54%          52%        56%          39%        53%        55%        56%        71%        60%         **          46%        56%        60%          56%        53%        55%        54% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  300          124-       175+a         38-        40         69         54         53a        28          **          78-       123         99a          94         93         43         71 
                                 85%          80%        90%          72%        83%        86%        88%        92%        82%         **          78%        87%        91%          85%        86%        83%        87% 
 
Net: Not 
concerned                        17           11          6            8++C       1          *          4          3          -          **           9+         4          3            7          5          1          4 
                                  5%           7%         3%          15%         3%         1%         6%         5%         -%         **           9%         3%         3%           6%         5%         3%         5% 
 
Mean Score                      1.7          1.8        1.6          2.1++cdE   1.7        1.6        1.6        1.4        1.6          **         1.9++bc    1.6        1.5          1.7        1.7        1.6        1.7 
Standard deviation              .89          .97        .82         1.26        .82        .74        .89        .79        .78          **        1.10        .80        .75          .94        .87        .83        .91 
Standard error                  .06          .10        .07          .21        .14        .10        .14        .13        .16          **         .13        .08        .09          .11        .10        .14        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 66 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with general concerns related to Fake images/fake videos, e.g. deep fake videos 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  325          193        132           37         62         51        110        213          285         37 
 
Effective sample                230          145         84           26         45         38         80        148          193         35 
 
Total                           351          218        133           37         69         58        120        229          287         61 
 
1 - Mildly 
Concerned          (5.0)          5            4          2            2          -          -          2          4            4          2 
                                  2%           2%         1%           5%         -%         -%         1%         2%           1%         3% 
 
2                  (4.0)         11            8          3            -          1          2          3          8           11          - 
                                  3%           4%         3%           -%         2%         4%         3%         3%           4%         -% 
 
3                  (3.0)         34           20         14            1          9         12+e       14         20           31          4 
                                 10%           9%        11%           2%        13%        21%        12%         9%          11%         6% 
 
4                  (2.0)        110           68         41           13         23         12         34         75           91         17 
                                 31%          31%        31%          35%        33%        22%        28%        33%          32%        28% 
 
5 - Very 
Concerned          (1.0)        190          118         72           22         36         31         67        122          150         38 
                                 54%          54%        54%          59%        52%        54%        56%        53%          52%        63% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  300          187        113           34         59         44        100        197          241         55 
                                 85%          86%        85%          94%        85%        76%        84%        86%          84%        91% 
 
Net: Not 
concerned                        17           11          5            2          1          2          5         11           15          2 
                                  5%           5%         4%           5%         2%         4%         4%         5%           5%         3% 
 
Mean Score                      1.7          1.7        1.7          1.6        1.6        1.7        1.7        1.7          1.7        1.5 
Standard deviation              .89          .91        .87          .94        .79        .92        .90        .89          .90        .85 
Standard error                  .06          .08        .10          .19        .12        .15        .10        .07          .06        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 66 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with general concerns related to Fake images/fake videos, e.g. deep fake videos 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  325            **         **         **        26          **         **        32         23         40         26         64         56          272         53         35          ** 
 
Effective sample                230            **         **         **        26          **         **        31         23         39         26         61         56          196         34         24          ** 
 
Total                           351            **         **         **        45          **         **        54         40         70          4         19         26          302         49         35          ** 
 
1 - Mildly 
Concerned          (5.0)          5            **         **         **         -          **         **         2          -          -          -          -          *            5          -          -          ** 
                                  2%           **         **         **         -%         **         **         3%         -%         -%         -%         -%         2%           2%         -%         -%         ** 
 
2                  (4.0)         11            **         **         **         2          **         **         -          2          -          -          -          *           11          -          -          ** 
                                  3%           **         **         **         4%         **         **         -%         4%         -%         -%         -%         2%           4%         -%         -%         ** 
 
3                  (3.0)         34            **         **         **         5          **         **         8          2          3          1          2          3           33          2          1          ** 
                                 10%           **         **         **        11%         **         **        15%         5%         4%        15%         8%        11%          11%         3%         2%         ** 
 
4                  (2.0)        110            **         **         **        10          **         **        25+Kl      17         20          1          3-         6           85-        25+a       18          ** 
                                 31%           **         **         **        22%         **         **        46%        43%        28%        22%        17%        23%          28%        50%        51%         ** 
 
5 - Very 
Concerned          (1.0)        190            **         **         **        29          **         **        19-        19         47G         3         14++G      16g         167         23         17          ** 
                                 54%           **         **         **        63%         **         **        35%        48%        67%        63%        74%        62%          55%        47%        47%         ** 
 
(Never 
Considered this)                  -            **         **         **         -          **         **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
(Don't know)                      -            **         **         **         -          **         **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            **         **         **         -          **         **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  300            **         **         **        39          **         **        44         37         67+         4         17         22          252-        48+a       35          ** 
                                 85%           **         **         **        86%         **         **        81%        91%        96%        85%        92%        85%          84%        97%        98%         ** 
 
Net: Not 
concerned                        17            **         **         **         2          **         **         2          2          -          -          -          1           17          -          -          ** 
                                  5%           **         **         **         4%         **         **         3%         4%         -%         -%         -%         3%           6%         -%         -%         ** 
 
Mean Score                      1.7            **         **         **       1.5          **         **       1.9IK      1.7        1.4-       1.5        1.3--      1.6          1.7        1.6        1.5          ** 
                                              IK                                         +IK 
Standard deviation              .89            **         **         **       .84          **         **       .90        .77        .57        .84        .64        .90          .93        .57        .54          ** 
Standard error                  .06            **         **         **       .17          **         **       .16        .16        .09        .17        .08        .12          .07        .10        .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 66 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with general concerns related to Fake images/fake videos, e.g. deep fake videos 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  325          126         32        105         29          **          55        162          162        130         33          **         103        132         86          ** 
 
Effective sample                230           95         17         70         21          **          36        111          119         94         17          **          79         89         59          ** 
 
Total                           351          140         25        105         34          **          57        157          181        141         29          **         126        132         87          ** 
 
1 - Mildly 
Concerned          (5.0)          5            2          1          -          2          **           -          5+           2          4          -          **           4          2          -          ** 
                                  2%           2%         5%         -%         5%         **           -%         3%           1%         3%         -%         **           3%         1%         -%         ** 
 
2                  (4.0)         11            6          -          4          -          **           4          4           10b         *-         1          **           5          4          2          ** 
                                  3%           4%         -%         4%         -%         **           7%         3%           5%         *%         5%         **           4%         3%         2%         ** 
 
3                  (3.0)         34           17          4          9          *          **           3         17           16         17          1          **          13         12         10          ** 
                                 10%          12%        16%         9%         1%         **           6%        11%           9%        12%         2%         **          10%         9%        11%         ** 
 
4                  (2.0)        110           47          *         34         14          **          23b        30--         48         49         12          **          30         47         33          ** 
                                 31%          34%         2%        32%        41%         **          40%        19%          27%        35%        41%         **          24%        36%        37%         ** 
 
5 - Very 
Concerned          (1.0)        190           68         19         57         18          **          27        100++        104         71         15          **          75         67         43          ** 
                                 54%          48%        77%        55%        52%         **          48%        64%          58%        50%        52%         **          59%        51%        50%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Net: Concerned                  300          115         20         92         32          **          50        130          153        120         27          **         105        114         76          ** 
                                 85%          82%        79%        87%        93%         **          88%        83%          85%        85%        93%         **          83%        86%        87%         ** 
 
Net: Not 
concerned                        17            8          1          4          2          **           4         10           11          4          1          **           9          6          2          ** 
                                  5%           6%         5%         4%         5%         **           7%         6%           6%         3%         5%         **           7%         5%         2%         ** 
 
Mean Score                      1.7          1.8        1.5        1.6        1.6          **         1.7        1.6          1.6        1.7        1.6          **         1.7        1.7        1.7          ** 
Standard deviation              .89          .93       1.12        .81        .95          **         .85       1.02          .92        .88        .77          **        1.01        .87        .75          ** 
Standard error                  .06          .10        .27        .10        .21          **         .14        .10          .08        .09        .18          **         .11        .09        .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 66 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with general concerns related to Fake images/fake videos, e.g. deep fake videos 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  325          310        308        216        237          **         325        325        279        283          -          272        233        199        169         46 
 
Effective sample                230          217        215        147        163          **         230        230        195        197          -          189        161        133        111         35 
 
Total                           351          330        327        211        239          **         351        351        295        299          -          284        242        192        164         56 
 
1 - Mildly 
Concerned          (5.0)          5            4          4          2          2          **           5          5          4          4          -            5          4          2          2          - 
                                  2%           1%         1%         1%         1%         **           2%         2%         1%         1%         -%           2%         1%         1%         1%         -% 
 
2                  (4.0)         11           10         10          7          8          **          11         11         11         11          -           10          7          7          4          2 
                                  3%           3%         3%         3%         3%         **           3%         3%         4%         4%         -%           3%         3%         4%         2%         3% 
 
3                  (3.0)         34           29         29         15         20          **          34         34         30         31          -           27         22         20         18          7 
                                 10%           9%         9%         7%         8%         **          10%        10%        10%        10%         -%           9%         9%        10%        11%        13% 
 
4                  (2.0)        110          104        104         67         77          **         110        110         88         85-         -           89         86+        58         46         19 
                                 31%          32%        32%        32%        32%         **          31%        31%        30%        29%         -%          31%        36%        30%        28%        34% 
 
5 - Very 
Concerned          (1.0)        190          183        180        120        132          **         190        190        162        168          -          153        124        106         95         28 
                                 54%          55%        55%        57%        55%         **          54%        54%        55%        56%         -%          54%        51%        55%        58%        50% 
 
(Never 
Considered this)                  -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  300          287        284        187        209          **         300        300        251        253          -          242        210        164        141         47 
                                 85%          87%        87%        89%        87%         **          85%        85%        85%        85%         -%          85%        87%        85%        86%        84% 
 
Net: Not 
concerned                        17           14         14          9         11          **          17         17         15         15          -           15         10          9          6          2 
                                  5%           4%         4%         4%         4%         **           5%         5%         5%         5%         -%           5%         4%         4%         4%         3% 
 
Mean Score                      1.7          1.6-       1.6        1.6        1.6          **         1.7        1.7        1.7        1.7          -          1.7        1.7        1.6        1.6        1.7 
                                                                                      ++ABCD 
Standard deviation              .89          .86        .86        .84        .85          **         .89        .89        .90        .90          -          .92        .86        .87        .86        .82 
Standard error                  .06          .06        .06        .07        .07          **         .06        .06        .06        .06          -          .07        .07        .08        .08        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 66 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with general concerns related to Fake images/fake videos, e.g. deep fake videos 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  325          102        208          225        241        208        159        206          134        117         42         32          139        104         44         38 
 
Effective sample                230           67        151          157        169        145        110        140           89         91         32         19           96         77         30         26 
 
Total                           351           96        234          244        258        221        168        213          139        139         49         24          152        118         43         38 
 
1 - Mildly 
Concerned          (5.0)          5            2          4            ---        *--        --         -          1            2          2          2          -            2          2          2          - 
                                  2%           2%         2%           -%         *%         -%         -%         1%           1%         1%         4%         -%           1%         1%         4%         -% 
 
2                  (4.0)         11            6          5            6          7          7          7          8            7          1          2          2            5          5          -          2 
                                  3%           6%         2%           2%         3%         3%         4%         4%           5%         1%         3%         7%           3%         4%         -%         4% 
 
3                  (3.0)         34            6         27           22         22         15         11         22           11         18          4          2            9         15         10++A       - 
                                 10%           6%        11%           9%         8%         7%         7%        10%           8%        13%         8%         7%           6%        13%        23%         -% 
 
4                  (2.0)        110           24         81           81         80         65         53         62           44         42         18          6           50         40         10          9 
                                 31%          25%        35%          33%        31%        30%        32%        29%          32%        30%        36%        24%          33%        34%        24%        25% 
 
5 - Very 
Concerned          (1.0)        190           58        117          135        149        133+        97        121           76         76         24         15           86         56         21         27 
                                 54%          61%        50%          55%        58%        60%        58%        57%          54%        55%        48%        62%          57%        48%        49%        71% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  300           82        198          216+       229+       199+       151        182          120        118         42         20          136c        96         31-        37 
                                 85%          86%        85%          89%        89%        90%        89%        86%          86%        85%        85%        86%          90%        81%        73%        96% 
 
Net: Not 
concerned                        17            8          9            6-         7-         7          7          9            8          3          4          2            7          7          2          2 
                                  5%           8%         4%           2%         3%         3%         4%         4%           6%         2%         7%         7%           4%         6%         4%         4% 
 
Mean Score                      1.7          1.6        1.7          1.6-       1.6--      1.5--      1.6        1.6          1.7        1.6        1.8        1.6          1.6        1.8d       1.9        1.4 
Standard deviation              .89          .98        .87          .76        .77        .75        .79        .85          .90        .84       1.00        .92          .83        .93       1.05        .72 
Standard error                  .06          .12        .07          .06        .06        .06        .07        .07          .10        .09        .18        .21          .08        .11        .19        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 66 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with general concerns related to Fake images/fake videos, e.g. deep fake videos 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  325           27 
 
Effective sample                230           16 
 
Total                           351           21 
 
1 - Mildly 
Concerned          (5.0)          5            - 
                                  2%           -% 
 
2                  (4.0)         11            2 
                                  3%           8% 
 
3                  (3.0)         34            - 
                                 10%           -% 
 
4                  (2.0)        110            6 
                                 31%          30% 
 
5 - Very 
Concerned          (1.0)        190           13 
                                 54%          62% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  300           20 
                                 85%          92% 
 
Net: Not 
concerned                        17            2 
                                  5%           8% 
 
Mean Score                      1.7          1.5 
Standard deviation              .89          .87 
Standard error                  .06          .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 66 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with general concerns related to Fake images/fake videos, e.g. deep fake videos 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  325          208        196        220        112        256        219        146        116         73         28        178         53 
 
Effective sample                230          147        137        154         78        179        154        105         79         47         17        122         36 
 
Total                           351          225        204        233        115        270        233        153        121         65         25        177         55 
 
1 - Mildly 
Concerned          (5.0)          5            5          5          2          2          4          4          4          3          2          -          4          - 
                                  2%           2%         3%         1%         2%         1%         2%         2%         3%         3%         -%         2%         -% 
 
2                  (4.0)         11            9          6          3-         4          7          8          7          4          1          -          5          1 
                                  3%           4%         3%         1%         4%         3%         4%         5%         3%         2%         -%         3%         2% 
 
3                  (3.0)         34           18         24         26         14         28         22         19         15          5          2         23          4 
                                 10%           8%        12%        11%        12%        10%        10%        12%        13%         7%         7%        13%         7% 
 
4                  (2.0)        110           66         64         78         30         87         64         43         33         21          6         54         20 
                                 31%          29%        31%        33%        26%        32%        28%        28%        27%        32%        22%        30%        36% 
 
5 - Very 
Concerned          (1.0)        190          126        105        124         65        143        134         80         66         36         17         91         30 
                                 54%          56%        51%        53%        56%        53%        58%        52%        55%        56%        70%        51%        54% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  300          191        169        202         95        231        198        123         99         57         23        145         50 
                                 85%          85%        83%        87%        82%        86%        85%        81%        82%        88%        93%        82%        90% 
 
Net: Not 
concerned                        17           15         12          5-         7         11         12         11          7          3          -          9          1 
                                  5%           7%         6%         2%         6%         4%         5%         7%         6%         5%         -%         5%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 66 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with general concerns related to Fake images/fake videos, e.g. deep fake videos 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  325          208        196        220        112        256        219        146        116         73         28        178         53 
 
Effective sample                230          147        137        154         78        179        154        105         79         47         17        122         36 
 
Total                           351          225        204        233        115        270        233        153        121         65         25        177         55 
 
Mean Score                      1.7          1.7        1.7        1.6        1.7        1.7        1.6        1.8        1.7        1.6        1.4        1.7        1.6 
Standard deviation              .89          .96        .96        .80        .96        .87        .91       1.00        .98        .92        .63        .94        .73 
Standard error                  .06          .08        .08        .06        .11        .06        .07        .10        .11        .13        .15        .08        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 66 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with general concerns related to Fake images/fake videos, e.g. deep fake videos 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  325          251        125         87         80        221        119        175         41         75         33         26        206        237          **        47          ** 
 
Effective sample                230          176         85         65         54        160         86        125         25         53         23         20        145        160          **        33          ** 
 
Total                           351          267        118        105         78        249        139        191         38         80         39         29        221        237          **        48          ** 
 
1 - Mildly 
Concerned          (5.0)          5            4          *          2          1          2          4          4          -          2          -          *          4          4          **         -          ** 
                                  2%           1%         *%         2%         2%         1%         3%         2%         -%         2%         -%         2%         2%         2%         **         -%         ** 
 
2                  (4.0)         11            8          6          2          6+m        8          7          5          3          5          2          1          9          5          **         2          ** 
                                  3%           3%         5%         2%         8%         3%         5%         3%         9%         6%         5%         4%         4%         2%         **         4%         ** 
 
3                  (3.0)         34           28         16         16          8         33++       16         26+         4          6          6          4         31++       25          **         7          ** 
                                 10%          10%        13%        16%        11%        13%        12%        14%        11%         7%        14%        13%        14%        11%         **        14%         ** 
 
4                  (2.0)        110           80         28         44+b       21         79         43         71+b       12         23         17          7         69         73          **        17          ** 
                                 31%          30%        24%        42%        28%        32%        31%        37%        31%        28%        44%        24%        31%        31%         **        36%         ** 
 
5 - Very 
Concerned          (1.0)        190          148c        68c        41--       40        127         69         86--       18         45         14         16        108-       130c         **        22          ** 
                                 54%          55%        58%        39%        52%        51%        50%        45%        49%        56%        36%        56%        49%        55%         **        46%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: Concerned                  300          228         96         85         62        206        112        157         30         68         32         23        178--      203          **        39          ** 
                                 85%          85%        81%        81%        80%        83%        81%        82%        80%        84%        80%        81%        80%        86%         **        82%         ** 
 
Net: Not 
concerned                        17           12          7          4          8         10         10          8          3          7          2          2         13          8          **         2          ** 
                                  5%           4%         6%         4%        10%         4%         8%         4%         9%         8%         5%         6%         6%         4%         **         4%         ** 
 
Mean Score                      1.7          1.7        1.7        1.9+       1.8        1.7        1.8        1.8+       1.8        1.7        1.9        1.7        1.8+       1.6          **       1.8          ** 
Standard deviation              .89          .88        .92        .89       1.03        .87       1.00        .90        .98       1.00        .85        .98        .95        .87          **       .84          ** 
Standard error                  .06          .07        .10        .11        .14        .07        .11        .08        .19        .14        .18        .22        .08        .07          **       .15          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 66 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All with general concerns related to Fake images/fake videos, e.g. deep fake videos 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  325          178          **         ** 
 
Effective sample                230          121          **         ** 
 
Total                           351          176          **         ** 
 
1 - Mildly 
Concerned          (5.0)          5            4          **         ** 
                                  2%           2%         **         ** 
 
2                  (4.0)         11            7          **         ** 
                                  3%           4%         **         ** 
 
3                  (3.0)         34           26+         **         ** 
                                 10%          15%         **         ** 
 
4                  (2.0)        110           49          **         ** 
                                 31%          28%         **         ** 
 
5 - Very 
Concerned          (1.0)        190           90          **         ** 
                                 54%          51%         **         ** 
 
(Never 
Considered this)                  -            -          **         ** 
                                  -%           -%         **         ** 
 
(Don't know)                      -            -          **         ** 
                                  -%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  300          139--        **         ** 
                                 85%          79%         **         ** 
 
Net: Not 
concerned                        17           10          **         ** 
                                  5%           6%         **         ** 
 
Mean Score                      1.7          1.8          **         ** 
Standard deviation              .89          .98          **         ** 
Standard error                  .06          .09          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 67 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All with general concerns related to Spam emails 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  537          247        290           57         87         95         93         94         77         34          144        188        205          128        166        122        121 
 
Effective sample                352          161        192           36         56         68         61         65         48         23           92        129        133           94        108         82         69 
 
Total                           530          254        276           50         73         99         92        100         69         48          123        191        216          146        156        121        107 
 
1 - Mildly 
Concerned          (5.0)         13            5          8            3          2          *          4          2          2          -            5          5          3            3          2          *          7 
                                                                                                                                                                                                                       ++bc 
                                  2%           2%         3%           6%         3%         *%         5%         2%         2%         -%           4%         2%         2%           2%         1%         *%         7% 
 
2                  (4.0)         33           18         15            6          6          4          6          3          5          3           12         10         11            6         14          7          6 
                                  6%           7%         5%          12%         8%         4%         6%         3%         7%         6%          10%         5%         5%           4%         9%         6%         6% 
 
3                  (3.0)        110           43         67           12         12         20         20         21          8         17           24         40         46           26         32         23         29 
                                 21%          17%        24%          24%        16%        20%        22%        21%        12%        36%          19%        21%        21%          18%        20%        19%        27% 
 
4                  (2.0)        163           79         84           15         30f        34         23         34         15         13           45         56         62           53         49         36         26 
                                 31%          31%        31%          30%        41%        34%        25%        35%        21%        27%          37%        30%        29%          37%        31%        29%        24% 
 
5 - Very 
Concerned          (1.0)        204          104        100           12         23         40         37         39         38+Ab      15           36-        77         92a          51         60         53         39 
                                 38%          41%        36%          25%        32%        40%        40%        39%        55%        31%          29%        40%        42%          35%        39%        44%        36% 
 
(Never 
Considered this)                  5            3          2            -          -          2          2          -          2          -            -          3          2            3          -          2          - 
                                  1%           1%         1%           -%         -%         2%         2%         -%         3%         -%           -%         2%         1%           2%         -%         2%         -% 
 
(Don't know)                      2            2          -            2++        -          -          -          -          -          -            2+         -          -            2          -          -          - 
                                  *%           1%         -%           4%         -%         -%         -%         -%         -%         -%           1%         -%         -%           1%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  367          183        184           27         53         73         60         74         52a        28           81        133        154          105        109         89         65 
                                 69%          72%        67%          55%        72%        74%        65%        74%        76%        58%          66%        70%        71%          72%        70%        73%        61% 
 
Net: Not 
concerned                        46           23         23            9+ce       8          4         10          5          7          3           17         14         15           10         15          7         14 
                                  9%           9%         8%          18%        11%         4%        11%         5%        10%         6%          14%         8%         7%           7%        10%         6%        13% 
 
Mean Score                      2.0          2.0        2.1          2.4+cef    2.1        1.9        2.1        1.9        1.8        2.2          2.2+c      2.0        1.9          2.0        2.0        1.9        2.2c 
Standard deviation             1.04         1.03       1.04         1.18       1.04        .89       1.16        .94       1.08        .95         1.10       1.03       1.00          .98       1.02        .94       1.20 
Standard error                  .06          .08        .08          .20        .14        .11        .15        .12        .16        .20          .12        .09        .09          .10        .10        .11        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 67 (continuation) 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All with general concerns related to Spam emails 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  537          294        243           54         79         82        172        364          504         30 
 
Effective sample                352          202        150           38         55         54        119        232          325         25 
 
Total                           530          302        228           51         77         78        170        358          486         41 
 
1 - Mildly 
Concerned          (5.0)         13            5          8            3          1          3          6          7           11          2 
                                  2%           2%         3%           6%         2%         4%         3%         2%           2%         4% 
 
2                  (4.0)         33           20         13            3          6          4         12         21           31          2 
                                  6%           7%         6%           6%         8%         6%         7%         6%           6%         4% 
 
3                  (3.0)        110           58         52           11         11         13         27         83          104          4 
                                 21%          19%        23%          22%        14%        16%        16%        23%          22%        10% 
 
4                  (2.0)        163          102         62           13         27         22         54        109          146         15 
                                 31%          34%        27%          26%        35%        29%        32%        30%          30%        38% 
 
5 - Very 
Concerned          (1.0)        204          112         92           20         32         36         70        132          186         18 
                                 38%          37%        40%          40%        41%        46%        41%        37%          38%        44% 
 
(Never 
Considered this)                  5            3          2            -          -          -          -          5            5          - 
                                  1%           1%         1%           -%         -%         -%         -%         1%           1%         -% 
 
(Don't know)                      2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  367          213        154           33         59         58        125        241          332         33 
                                 69%          71%        67%          66%        76%        75%        73%        67%          68%        82% 
 
Net: Not 
concerned                        46           25         21            6          8          7         18         28           43          3 
                                  9%           8%         9%          12%        10%         9%        10%         8%           9%         8% 
 
Mean Score                      2.0          2.0        2.0          2.1        1.9        1.9        2.0        2.0          2.0        1.9 
Standard deviation             1.04         1.00       1.09         1.19       1.02       1.08       1.08       1.02         1.04       1.05 
Standard error                  .06          .07        .09          .19        .14        .15        .10        .07          .06        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  537            **        22         24         31         33         23         45         51          **        64        124         87          440         97         65         32 
 
Effective sample                352            **        21         24         31         32         23         44         50          **        63        119         86          293         59         43         17 
 
Total                           530            **        38         36         55         48         41         77         96          **        11         35         41          447         83         64         19 
 
1 - Mildly 
Concerned          (5.0)         13            **         4          -          -          1          2          3          -          **         *          1          2h          10          3          3          - 
                                  2%           **        10%         -%         -%         3%         4%         4%         -%         **         1%         2%         5%           2%         3%         4%         -% 
 
2                  (4.0)         33            **         5          1          2          3          -          1         10          **         1          3          4g          28          5          3          2 
                                  6%           **        13%         4%         3%         6%         -%         2%        10%         **         8%         8%        10%           6%         6%         5%        10% 
 
3                  (3.0)        110            **        16         12          8          7         11         20         16          **         4+dehkL    6          6           87         23         14          9 
                                 21%           **        42%        32%        15%        15%        26%        25%        16%         **        32%        17%        14%          19%        28%        21%        48% 
 
4                  (2.0)        163            **         7         12         15         21KL       16         20         35Kl        **         4Kl        5--        7-         139         25         23          1 
                                 31%           **        18%        33%        27%        44%        38%        26%        36%         **        33%        14%        18%          31%        30%        37%         7% 
 
5 - Very 
Concerned          (1.0)        204            **         7         10         30+J       16         13         33         32          **         3-        21++EHJ    21+hJ       178         26         19          7 
                                 38%           **        17%        27%        55%        33%        31%        42%        33%         **        25%        59%        52%          40%        31%        30%        34% 
 
(Never 
Considered this)                  5            **         -          2          -          -          -          -          2          **         -          -          *            3          2          2          - 
                                  1%           **         -%         4%         -%         -%         -%         -%         2%         **         -%         -%         1%           1%         2%         2%         -% 
 
(Don't know)                      2            **         -          -          -          -          -          -          2+         **         -          -          -            2          -          -          - 
                                  *%           **         -%         -%         -%         -%         -%         -%         2%         **         -%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            **         -          -          -          -          -          -          -          **         -          -          -            -          -          -          - 
                                  -%           **         -%         -%         -%         -%         -%         -%         -%         **         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  367            **        13         22         45j        36         29         53         67          **         7         26j        29          316         51         43          8 
                                 69%           **        35%        60%        82%        76%        70%        68%        70%         **        59%        73%        70%          71%        61%        67%        41% 
 
Net: Not 
concerned                        46            **         9          1          2          4          2          5         10          **         1          4          6+d         38          8          6          2 
                                  9%           **        23%         4%         3%         8%         4%         6%        10%         **         9%        10%        15%           8%         9%         9%        10% 
 
Mean Score                      2.0            **       2.8        2.1i       1.7-       2.0        2.1        2.0        2.0          **       2.3DIK     1.8-       2.0          2.0        2.2        2.1        2.4 
                                              di ++cDefGHIK 
                                                          L 
Standard deviation             1.04            **      1.19        .88        .84        .98        .98       1.08        .98          **      1.01       1.11       1.25         1.03       1.06       1.06       1.08 
Standard error                  .06            **       .26        .18        .15        .17        .21        .16        .14          **       .13        .10        .13          .06        .14        .16        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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by Crossbreak 
Base: All with general concerns related to Spam emails 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  537          190         57        203         39          **          96        286          250        200         87         51          178        215        138          ** 
 
Effective sample                352          133         29        133         26          **          53        184          170        131         51         30          127        141         82          ** 
 
Total                           530          188         42        203         42          **          77        262          249        200         81         51          206        201        115          ** 
 
1 - Mildly 
Concerned          (5.0)         13            5          1          5          2          **           4          3            3          8          2          -            7          4          1          ** 
                                  2%           3%         2%         3%         4%         **           6%         1%           1%         4%         3%         -%           3%         2%         1%         ** 
 
2                  (4.0)         33           16c         5          5-         2          **           *         23a          11         14          7          7           12         11          7          ** 
                                  6%           8%        13%         2%         5%         **           *%         9%           5%         7%         9%        14%           6%         6%         6%         ** 
 
3                  (3.0)        110           37         10         43          5          **          21         61           38-        53+a       18         10           46         43         21          ** 
                                 21%          20%        24%        21%        12%         **          28%        23%          15%        27%        23%        21%          22%        21%        19%         ** 
 
4                  (2.0)        163           52         16         58         21          **          23         68           88c        62c        13-         7           48-        70a        46+A        ** 
                                 31%          28%        38%        29%        49%         **          29%        26%          35%        31%        17%        13%          23%        35%        40%         ** 
 
5 - Very 
Concerned          (1.0)        204           73         10         90         13          **          27        104          104b        61-        39b        26           87         73         40          ** 
                                 38%          39%        24%        45%        30%         **          35%        40%          42%        30%        48%        52%          42%        36%        35%         ** 
 
(Never 
Considered this)                  5            3          -          2          -          **           2          2            3          1          *          *            5+         -          -          ** 
                                  1%           2%         -%         1%         -%         **           2%         1%           1%         1%         1%         1%           2%         -%         -%         ** 
 
(Don't know)                      2            2          -          -          -          **           -          -            2          -          -          -            2          -          -          ** 
                                  *%           1%         -%         -%         -%         **           -%         -%           1%         -%         -%         -%           1%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          **           -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  367          124         26        148         34          **          49        173          192++B     123-        53         33          135        143         86          ** 
                                 69%          66%        62%        73%        80%         **          64%        66%          77%        61%        65%        65%          66%        71%        74%         ** 
 
Net: Not 
concerned                        46           21          6         10          4          **           5         26           14         22         10          7           19         15          8          ** 
                                  9%          11%        14%         5%         9%         **           6%        10%           6%        11%        12%        14%           9%         8%         7%         ** 
 
Mean Score                      2.0          2.1        2.3ce      1.9        2.0          **         2.1        2.0          1.9--      2.2++A     2.0        2.0          2.0        2.0        2.0          ** 
Standard deviation             1.04         1.10       1.03        .99       1.00          **        1.08       1.05          .92       1.08       1.17       1.14         1.10        .99        .92          ** 
Standard error                  .06          .10        .19        .09        .20          **         .15        .08          .07        .09        .16        .21          .10        .08        .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 902 
Table 67 (continuation) 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All with general concerns related to Spam emails 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  537          484        460        281        314         46          537        427        537        475          -          443        305        355        288         86 
 
Effective sample                352          310        296        180        202         38          352        281        352        315          -          280        191        224        166         67 
 
Total                           530          456        435        258        285         66          530        413        530        472          -          411        274        322        226        110 
 
1 - Mildly 
Concerned          (5.0)         13           11          8          5          8          2           13          7         13         10          -            8          5          5          3          5 
                                  2%           2%         2%         2%         3%         3%           2%         2%         2%         2%         -%           2%         2%         1%         1%         5% 
 
2                  (4.0)         33           30         30         10         15          3           33         23         33         28          -           27         16         25         16          6 
                                  6%           7%         7%         4%         5%         4%           6%         6%         6%         6%         -%           7%         6%         8%         7%         6% 
 
3                  (3.0)        110           85-        79-        41-        45-        21bcd       110         87        110        101          -           96+        62         75         48         14 
                                 21%          19%        18%        16%        16%        32%          21%        21%        21%        21%         -%          23%        22%        23%        21%        13% 
 
4                  (2.0)        163          143        136         85         83         20          163        125        163        135-         -          114-        85         88         58         42 
                                 31%          31%        31%        33%        29%        30%          31%        30%        31%        29%         -%          28%        31%        27%        26%        39% 
 
5 - Very 
Concerned          (1.0)        204          182        177        115+       134++e      19          204        168        204        192+         -          163        107        128         99         39 
                                 38%          40%        41%        45%        47%        28%          38%        41%        38%        41%         -%          40%        39%        40%        44%        35% 
 
(Never 
Considered this)                  5            4          4          2          *          1            5          4          5          5          -            1-         -          --         1          4+abC 
                                  1%           1%         1%         1%         *%         2%           1%         1%         1%         1%         -%           *%         -%         -%         1%         3% 
 
(Don't know)                      2            2          2          -          -          -            2          --         2          ---        -            2          -          2          -          - 
                                  *%           *%         *%         -%         -%         -%           *%         -%         *%         -%         -%           *%         -%         1%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  367          324        313+       200++e     217++e      39          367        292        367        328          -          277        193        216        158         81 
                                 69%          71%        72%        77%        76%        58%          69%        71%        69%        69%         -%          68%        70%        67%        70%        74% 
 
Net: Not 
concerned                        46           41         38         15         22          5           46         30         46         38          -           34         20         29         19         11 
                                  9%           9%         9%         6%         8%         8%           9%         7%         9%         8%         -%           8%         7%         9%         9%        10% 
 
Mean Score                      2.0          2.0        2.0        1.8--      1.9--      2.2c         2.0        2.0        2.0        2.0          -          2.0        2.0        2.0        2.0        2.0 
Standard deviation             1.04         1.04       1.02        .96       1.03       1.03         1.04       1.00       1.04       1.03          -         1.03       1.00       1.04       1.03       1.08 
Standard error                  .06          .06        .06        .07        .07        .17          .06        .06        .06        .06          -          .06        .07        .07        .08        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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by Crossbreak 
Base: All with general concerns related to Spam emails 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  537          159        367          350        378        321        229        333          282        168         53         34          293        165         50         29 
 
Effective sample                352           92        252          228        247        209        152        213          179        117         37         20          194        109         32         17 
 
Total                           530          122        391          342        373        324        236        322          274        173         58         24          301        163         44         22 
 
1 - Mildly 
Concerned          (5.0)         13            3          9            7          8          7          7          4           11+b        *          1          1            9          3          1          1 
                                  2%           3%         2%           2%         2%         2%         3%         1%           4%         *%         1%         3%           3%         2%         1%         3% 
 
2                  (4.0)         33            3         30           18         17-        19         13         21           21          9          1          2           18         14          1          * 
                                  6%           3%         8%           5%         5%         6%         5%         6%           8%         5%         1%         9%           6%         8%         2%         2% 
 
3                  (3.0)        110           23         84           65         76         63         49         66           63         30         13          4           62         35         11          3 
                                 21%          19%        21%          19%        20%        19%        21%        21%          23%        17%        22%        16%          21%        22%        24%        11% 
 
4                  (2.0)        163           32        124          104        111         94         52--       93           75         61         23          4           98         49         11          6 
                                 31%          26%        32%          30%        30%        29%        22%        29%          27%        35%        40%        18%          32%        30%        25%        27% 
 
5 - Very 
Concerned          (1.0)        204           61+b      137-         148+       159+       139+       115++      136          100         71         21         13          112         59         21         13 
                                 38%          50%        35%          43%        43%        43%        49%        42%          36%        41%        36%        54%          37%        36%        48%        56% 
 
(Never 
Considered this)                  5            -          5            *-         2          2          *          2            3          2          -          -            3          2          -          - 
                                  1%           -%         1%           *%         1%         1%         *%         1%           1%         1%         -%         -%           1%         1%         -%         -% 
 
(Don't know)                      2            -          2            -          -          -          -          -            -          2          -          -            -          2          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         1%         -%         -%           -%         1%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  367           93        261          252+       270        232        167        228          175-       131a        44         17          209        108         32         19 
                                 69%          76%        67%          74%        72%        72%        71%        71%          64%        76%        75%        72%          69%        66%        72%        84% 
 
Net: Not 
concerned                        46            7         39           25         25-        27         20         25           32+         9          1          3           27         17          2          1 
                                  9%           5%        10%           7%         7%         8%         8%         8%          12%         5%         2%        12%           9%        10%         4%         5% 
 
Mean Score                      2.0          1.8-       2.1+a        1.9-       1.9-       2.0        1.9        2.0          2.1+b      1.9        1.9        1.9          2.0        2.1        1.9        1.7 
Standard deviation             1.04         1.01       1.05         1.01       1.00       1.04       1.09       1.01         1.13        .90        .86       1.17         1.04       1.05        .97       1.00 
Standard error                  .06          .11        .07          .07        .06        .07        .09        .07          .08        .08        .14        .26          .08        .10        .17        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  537           25 
 
Effective sample                352           15 
 
Total                           530           17 
 
1 - Mildly 
Concerned          (5.0)         13            1 
                                  2%           5% 
 
2                  (4.0)         33            * 
                                  6%           2% 
 
3                  (3.0)        110            1 
                                 21%           4% 
 
4                  (2.0)        163            5 
                                 31%          27% 
 
5 - Very 
Concerned          (1.0)        204           11 
                                 38%          62% 
 
(Never 
Considered this)                  5            - 
                                  1%           -% 
 
(Don't know)                      2            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  367           15 
                                 69%          89% 
 
Net: Not 
concerned                        46            1 
                                  9%           7% 
 
Mean Score                      2.0          1.6 
Standard deviation             1.04         1.03 
Standard error                  .06          .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  537          308        278        356        169        394        327        241        172        119         61        293        101 
 
Effective sample                352          199        180        233        113        258        217        160        113         72         31        186         57 
 
Total                           530          298        260        345        167        377        317        236        169         97         37        265         82 
 
1 - Mildly 
Concerned          (5.0)         13            5          9          5          1         11          8          8          5          3          1          8          3 
                                  2%           2%         3%         1%         1%         3%         3%         3%         3%         3%         3%         3%         3% 
 
2                  (4.0)         33           18         15         16         10         21         21         14          3-         7          1         16          3 
                                  6%           6%         6%         5%         6%         6%         7%         6%         2%         7%         2%         6%         3% 
 
3                  (3.0)        110           59         51         68         22-        87d        69         49         35         18          6         53         14 
                                 21%          20%        20%        20%        13%        23%        22%        21%        20%        19%        17%        20%        17% 
 
4                  (2.0)        163           92         76        111         67++ejk   111         99         75         52         29          8         75         20 
                                 31%          31%        29%        32%        40%        29%        31%        32%        31%        30%        21%        28%        25% 
 
5 - Very 
Concerned          (1.0)        204          120        106        140         63        144        118         90         74         38         21+e      113         42+ 
                                 38%          40%        41%        41%        38%        38%        37%        38%        44%        39%        56%        43%        51% 
 
(Never 
Considered this)                  5            3          2          3          2          3          2          -          -          -          -          2          - 
                                  1%           1%         1%         1%         1%         1%         1%         -%         -%         -%         -%         1%         -% 
 
(Don't know)                      2            -          2          2          2          -          -          -          -          2+aee      -          -          - 
                                  *%           -%         1%         1%         1%         -%         -%         -%         -%         2%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  367          212        182        251        130+e      255        217        165        126         67         29        188         62 
                                 69%          71%        70%        73%        78%        68%        68%        70%        75%        69%        78%        71%        76% 
 
Net: Not 
concerned                        46           24         24         21-        12         33         30         22          8         10          2         23          6 
                                  9%           8%         9%         6%         7%         9%         9%         9%         5%        10%         5%         9%         7% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 67 (continuation) 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All with general concerns related to Spam emails 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  537          308        278        356        169        394        327        241        172        119         61        293        101 
 
Effective sample                352          199        180        233        113        258        217        160        113         72         31        186         57 
 
Total                           530          298        260        345        167        377        317        236        169         97         37        265         82 
 
Mean Score                      2.0          2.0        2.0        1.9-       1.9        2.1        2.1        2.0        1.9        2.0        1.7        2.0        1.8 
Standard deviation             1.04         1.01       1.08        .96        .91       1.06       1.05       1.06        .99       1.09       1.03       1.07       1.05 
Standard error                  .06          .07        .08        .06        .09        .07        .07        .08        .09        .13        .18        .08        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 67 (continuation) 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All with general concerns related to Spam emails 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  537          406        207        146        126        412        208        312         86        103         56         37        325        366         24         85         23 
 
Effective sample                352          266        127         96         84        283        134        210         50         70         33         24        218        238         13         56         12 
 
Total                           530          393        168        142        114        432        208        312         68        102         49         35        318        342         17         86         15 
 
1 - Mildly 
Concerned          (5.0)         13           11          1          2          1          9          5          4          2          1          4+bdeGilM  -          5          4-         -          2          - 
                                  2%           3%         1%         1%         1%         2%         3%         1%         3%         *%         8%         -%         2%         1%         -%         2%         -% 
 
2                  (4.0)         33           22         11         11          9         33+        14         24          8          4          3          2         23         20          *          4          * 
                                  6%           6%         7%         8%         8%         8%         7%         8%        12%         4%         5%         6%         7%         6%         2%         5%         2% 
 
3                  (3.0)        110           88         40         28         26         93         43         69         18         26          8          9         72         76          3         25          5 
                                 21%          22%        24%        20%        23%        21%        21%        22%        26%        26%        16%        25%        23%        22%        17%        29%        36% 
 
4                  (2.0)        163          122         42         51h        40h       140h        74h        98         12-        25         20h        13        110h       107          6         27          4 
                                 31%          31%        25%        36%        35%        32%        35%        31%        18%        25%        41%        36%        34%        31%        35%        31%        25% 
 
5 - Very 
Concerned          (1.0)        204          150         73         49         38        155-        69        114         28         46         14         11        107-       134          8         28          5 
                                 38%          38%        44%        35%        33%        36%        33%        37%        40%        45%        29%        32%        34%        39%        46%        33%        36% 
 
(Never 
Considered this)                  5            *--        -          -          -          3          2          3          -          -          -          -          --         2          -          -          - 
                                  1%           *%         -%         -%         -%         1%         1%         1%         -%         -%         -%         -%         -%         1%         -%         -%         -% 
 
(Don't know)                      2            -          -          -          -          --         -          -          -          -          -          -          2          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  367          271        115        100         78        295        143        212         40         71         35         24        217        240         13         55          9 
                                 69%          69%        69%        71%        68%        68%        69%        68%        59%        70%        71%        69%        68%        70%        81%        64%        62% 
 
Net: Not 
concerned                        46           33         13         13         10         41         19         28         10i         5          7          2         28         24          *          6          * 
                                  9%           9%         8%         9%         9%        10%         9%         9%        15%         4%        13%         6%         9%         7%         2%         7%         2% 
 
Mean Score                      2.0          2.0s       2.0s       2.1s       2.1s       2.1s       2.1s       2.0s       2.2s       1.9        2.2s       2.0s       2.1s       2.0s       1.8        2.1s       2.0s 
Standard deviation             1.04         1.04       1.01       1.00        .98       1.03       1.03       1.01       1.19        .95       1.17        .91       1.00        .98        .83        .99        .93 
Standard error                  .06          .06        .09        .10        .11        .06        .09        .07        .17        .11        .20        .19        .07        .06        .23        .13        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 67 (continuation) 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All with general concerns related to Spam emails 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  537          296          **         ** 
 
Effective sample                352          190          **         ** 
 
Total                           530          271          **         ** 
 
1 - Mildly 
Concerned          (5.0)         13            9          **         ** 
                                  2%           3%         **         ** 
 
2                  (4.0)         33           16          **         ** 
                                  6%           6%         **         ** 
 
3                  (3.0)        110           64          **         ** 
                                 21%          23%         **         ** 
 
4                  (2.0)        163           78          **         ** 
                                 31%          29%         **         ** 
 
5 - Very 
Concerned          (1.0)        204          102          **         ** 
                                 38%          38%         **         ** 
 
(Never 
Considered this)                  5            2          **         ** 
                                  1%           1%         **         ** 
 
(Don't know)                      2            -          **         ** 
                                  *%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  367          180          **         ** 
                                 69%          66%         **         ** 
 
Net: Not 
concerned                        46           25          **         ** 
                                  9%           9%         **         ** 
 
Mean Score                      2.0          2.1s         **         ** 
                                                                     - 
Standard deviation             1.04         1.07          **         ** 
Standard error                  .06          .08          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 68 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All with general concerns related to Government\ agency surveillance 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  235          121        114           32         40         37         55         36         26          **          72         92         71           57         68         45         65 
 
Effective sample                155           78         77           19         27         27         37         26         17          **          45         63         48           43         43         30         40 
 
Total                           236          119        117           22         38         38         58         40         27          **          60         96         80           65         60         45         66 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            -          -          *          -          -          -          **           -          *          -            -          -          -          * 
                                  *%           -%         *%           -%         -%         1%         -%         -%         -%         **           -%         *%         -%           -%         -%         -%         *% 
 
2                  (4.0)          7            5          2            3          *          2          -          2          *          **           3          2          2            2          5+d        *          - 
                                  3%           5%         1%          14%         1%         4%         -%         4%         2%         **           6%         2%         3%           2%         9%         1%         -% 
 
3                  (3.0)         27           12         15            4          7          3          7          4          2          **          11         10          6            9          8          2          8 
                                 11%          10%        13%          19%        17%         8%        12%        10%         7%         **          18%        10%         8%          14%        13%         5%        12% 
 
4                  (2.0)         65           27         37            4         10          9         14         13          8          **          14         23         28           21         14         12         17 
                                 27%          23%        32%          16%        28%        23%        24%        33%        28%         **          23%        24%        35%          32%        24%        28%        26% 
 
5 - Very 
Concerned          (1.0)        137           75         62           11         20         25         37         21         17          **          32         61         44           34         33         30         41 
                                 58%          63%        53%          51%        54%        64%        64%        53%        63%         **          53%        64%        55%          52%        55%        67%        61% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  202          102        100           15         31         33         51         34         24          **          46         84         72           55         47         42         58 
                                 85%          85%        85%          68%        82%        87%        88%        86%        91%         **          77%        88%        89%          83%        78%        94%        87% 
 
Net: Not 
concerned                         7            5          2            3          *          2          -          2          *          **           3          2          2            2          5+         *          * 
                                  3%           5%         2%          14%         1%         5%         -%         4%         2%         **           6%         2%         3%           2%         9%         1%         *% 
 
Mean Score                      1.6          1.6        1.6          1.9        1.6        1.5        1.5        1.7        1.5          **         1.8        1.5        1.6          1.7        1.8        1.4        1.5 
Standard deviation              .82          .85        .78         1.14        .80        .87        .71        .84        .72          **         .95        .77        .76          .81        .99        .62        .74 
Standard error                  .07          .10        .09          .26        .16        .17        .12        .16        .17          **         .14        .10        .11          .12        .15        .11        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 68 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All with general concerns related to Government\ agency surveillance 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  235          125        110           27         33         39         76        158          224          ** 
 
Effective sample                155           86         70           19         22         24         49        106          146          ** 
 
Total                           236          125        111           27         29         33         67        168          220          ** 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            -          -          *          *          -            *          ** 
                                  *%           -%         *%           -%         -%         1%         *%         -%           *%         ** 
 
2                  (4.0)          7            7          *            -          -          -          -          7            7          ** 
                                  3%           5%         *%           -%         -%         -%         -%         4%           3%         ** 
 
3                  (3.0)         27           17         10            3          2          3          6         20           27          ** 
                                 11%          13%         9%          11%         6%         9%         9%        12%          12%         ** 
 
4                  (2.0)         65           35         30            8          6          6         14         51           63          ** 
                                 27%          28%        27%          29%        19%        17%        21%        30%          29%         ** 
 
5 - Very 
Concerned          (1.0)        137           66         71           16         22         24         47         90          123          ** 
                                 58%          53%        63%          60%        75%        73%        70%        53%          56%         ** 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         ** 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         ** 
 
(Refused)                         -            -          -            -          -          -          -          -            -          ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         ** 
 
Net: Concerned                  202          101        100           24         28         30         61        141          186          ** 
                                 85%          81%        90%          89%        94%        90%        90%        84%          84%         ** 
 
Net: Not 
concerned                         7            7          1            -          -          *          *          7            7          ** 
                                  3%           5%         1%           -%         -%         1%         *%         4%           3%         ** 
 
Mean Score                      1.6          1.7        1.5          1.5        1.3        1.4        1.4        1.7          1.6b         ** 
                                                                                                                                           - 
Standard deviation              .82          .90        .70          .70        .58        .73        .69        .85          .83          ** 
Standard error                  .07          .10        .08          .16        .13        .15        .10        .08          .07          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 68 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All with general concerns related to Government\ agency surveillance 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  235            **         **         **         **         **         **        22          **         **        31         48         41          191         44         29          ** 
 
Effective sample                155            **         **         **         **         **         **        22          **         **        31         46         41          130         25         17          ** 
 
Total                           236            **         **         **         **         **         **        38          **         **         5         15         19          198         38         25          ** 
 
1 - Mildly 
Concerned          (5.0)          *            **         **         **         **         **         **         -          **         **         -          *++        -            *          -          -          ** 
                                  *%           **         **         **         **         **         **         -%         **         **         -%         2%         -%           *%         -%         -%         ** 
 
2                  (4.0)          7            **         **         **         **         **         **         2          **         **         -          *          *            7          *          *          ** 
                                  3%           **         **         **         **         **         **         4%         **         **         -%         2%         2%           3%         1%         1%         ** 
 
3                  (3.0)         27            **         **         **         **         **         **         5          **         **         1          2          1           23          4          3          ** 
                                 11%           **         **         **         **         **         **        14%         **         **        16%        10%         5%          12%        10%        13%         ** 
 
4                  (2.0)         65            **         **         **         **         **         **        11          **         **         2L         3          2-          51         14         10          ** 
                                 27%           **         **         **         **         **         **        28%         **         **        34%        18%        10%          26%        35%        42%         ** 
 
5 - Very 
Concerned          (1.0)        137            **         **         **         **         **         **        20          **         **         3         10         16++J       116         21         11          ** 
                                 58%           **         **         **         **         **         **        54%         **         **        50%        68%        82%          59%        54%        44%         ** 
 
(Never 
Considered this)                  -            **         **         **         **         **         **         -          **         **         -          -          -            -          -          -          ** 
                                  -%           **         **         **         **         **         **         -%         **         **         -%         -%         -%           -%         -%         -%         ** 
 
(Don't know)                      -            **         **         **         **         **         **         -          **         **         -          -          -            -          -          -          ** 
                                  -%           **         **         **         **         **         **         -%         **         **         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            **         **         **         **         **         **         -          **         **         -          -          -            -          -          -          ** 
                                  -%           **         **         **         **         **         **         -%         **         **         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  202            **         **         **         **         **         **        31          **         **         5         13         18          167         34         21          ** 
                                 85%           **         **         **         **         **         **        82%         **         **        84%        86%        92%          85%        89%        86%         ** 
 
Net: Not 
concerned                         7            **         **         **         **         **         **         2          **         **         -          1          *            7          *          *          ** 
                                  3%           **         **         **         **         **         **         4%         **         **         -%         4%         2%           4%         1%         1%         ** 
 
Mean Score                      1.6            **         **         **         **         **         **       1.7          **         **       1.7l       1.5        1.3-         1.6        1.6        1.7          ** 
                                              il                                      +bfIkL                                l 
Standard deviation              .82            **         **         **         **         **         **       .88          **         **       .82        .92        .68          .84        .71        .75          ** 
Standard error                  .07            **         **         **         **         **         **       .19          **         **       .15        .14        .11          .07        .14        .18          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 68 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All with general concerns related to Government\ agency surveillance 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  235           96         28         63         22          **          46        125          122         88         25          **          63         99         70          - 
 
Effective sample                155           66         16         44         12          **          28         80           87         54         14          **          45         64         44          - 
 
Total                           236           97         23         70         18          **          43        112          130         82         24          **          71         96         65          - 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          -          -          **           *          -            -          *          -          **           *          -          -          - 
                                  *%           *%         -%         -%         -%         **           1%         -%           -%         *%         -%         **           *%         -%         -%         -% 
 
2                  (4.0)          7            7+         -          -          *          **           -          4            7+         -          -          **           3          2          2          - 
                                  3%           7%         -%         -%         3%         **           -%         4%           5%         -%         -%         **           4%         2%         4%         -% 
 
3                  (3.0)         27           17+         2          6          *          **           7         11           16         10          2          **           8         13          6          - 
                                 11%          18%         9%         8%         2%         **          16%        10%          12%        12%         7%         **          12%        13%         9%         -% 
 
4                  (2.0)         65           19          8         18          4          **           7         28           36         25          4          **          15         28         22          - 
                                 27%          20%        35%        26%        21%         **          16%        25%          27%        31%        17%         **          21%        29%        33%         -% 
 
5 - Very 
Concerned          (1.0)        137           54         13         46         13          **          29         69           72         47         18          **          44         54         35          - 
                                 58%          56%        56%        66%        75%         **          67%        61%          55%        57%        76%         **          62%        56%        54%         -% 
 
(Never 
Considered this)                  -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         -% 
 
Net: Concerned                  202           73--       21         64a        17          **          36         96          107         72         22          **          59         82         57          - 
                                 85%          75%        91%        92%        96%         **          84%        86%          82%        88%        93%         **          83%        85%        88%         -% 
 
Net: Not 
concerned                         7            7+         -          -          *          **           *          4            7          *          -          **           3          2          2          - 
                                  3%           7%         -%         -%         3%         **           1%         4%           5%         *%         -%         **           5%         2%         4%         -% 
 
Mean Score                      1.6          1.8+c      1.5        1.4        1.3          **         1.5        1.6          1.7        1.6        1.3          **         1.6        1.6        1.6          - 
Standard deviation              .82          .99        .67        .64        .66          **         .81        .82          .89        .73        .61          **         .89        .79        .80          - 
Standard error                  .07          .12        .17        .10        .19          **         .15        .09          .10        .10        .16          **         .13        .10        .12          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 68 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All with general concerns related to Government\ agency surveillance 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  235          212        209        143        156          **         235        211        235        212          -          183        156        142        113         45 
 
Effective sample                155          136        135         93         99          **         155        140        155        139          -          117         98         92         68         33 
 
Total                           236          202        199        129        135          **         236        209        236        211          -          170        141        135         95         55 
 
1 - Mildly 
Concerned          (5.0)          *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)          7            7          7          4          4          **           7          7          7          5          -            5          5          2          2          2 
                                  3%           4%         4%         3%         3%         **           3%         3%         3%         3%         -%           3%         4%         2%         2%         3% 
 
3                  (3.0)         27           22         22         15         13          **          27         26         27         26          -           22         19         20         13          5 
                                 11%          11%        11%        11%        10%         **          11%        12%        11%        12%         -%          13%        14%        15%        14%        10% 
 
4                  (2.0)         65           45         45         28         27-         **          65         48         65         54          -           42         33         28-        21         17 
                                 27%          22%        22%        22%        20%         **          27%        23%        27%        26%         -%          25%        24%        21%        22%        31% 
 
5 - Very 
Concerned          (1.0)        137          127        125         82         90+         **         137        128        137        125          -          100         83         84         59         31 
                                 58%          63%        63%        64%        67%         **          58%        61%        58%        59%         -%          59%        59%        63%        62%        56% 
 
(Never 
Considered this)                  -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  202          172        170        110        118          **         202        176        202        179          -          143        116        112         80         48 
                                 85%          85%        85%        85%        87%         **          85%        84%        85%        85%         -%          84%        82%        83%        84%        87% 
 
Net: Not 
concerned                         7            7          7          4          4          **           7          7          7          6          -            6          6          3          2          2 
                                  3%           4%         4%         3%         3%         **           3%         4%         3%         3%         -%           3%         4%         2%         2%         3% 
 
Mean Score                      1.6          1.6        1.6        1.5        1.5          **         1.6        1.6        1.6        1.6          -          1.6        1.6        1.6        1.6        1.6 
Standard deviation              .82          .84        .84        .83        .80          **         .82        .84        .82        .81          -          .84        .87        .82        .83        .79 
Standard error                  .07          .07        .07        .09        .08          **         .07        .07        .07        .07          -          .08        .09        .09        .10        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 68 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All with general concerns related to Government\ agency surveillance 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  235           75        149          156        177        146        115        154           99         80         28         28           99         81         32         23 
 
Effective sample                155           46        102          103        114         99         74         98           59         59         21         17           65         57         21         14 
 
Total                           236           65        157          162        175        156        114        152           93         89         33         21          103         87         28         18 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            -          -          -          -          -            -          -          -          *            -          -          -          * 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         -%         -%         1%           -%         -%         -%         1% 
 
2                  (4.0)          7            2          6            2-         4          4          3          3            2          3          2          *            2          3          2          - 
                                  3%           2%         4%           1%         2%         2%         3%         2%           2%         3%         6%         1%           2%         4%         7%         -% 
 
3                  (3.0)         27           12         14           20         19         12-        11         18           12          5          4          6           12          9          5          * 
                                 11%          19%         9%          12%        11%         8%        10%        12%          13%         6%        12%        31%          12%        11%        19%         2% 
 
4                  (2.0)         65           17         43           40         48         41         26         43           32         25          4          4           33         20          5          5 
                                 27%          26%        27%          25%        27%        26%        23%        28%          34%        28%        12%        19%          32%        23%        19%        30% 
 
5 - Very 
Concerned          (1.0)        137           34         95          100        105         99+        74         88           48         56         23         10           56         54         15         12 
                                 58%          53%        60%          62%        60%        64%        64%        58%          52%        63%        70%        48%          54%        62%        55%        67% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  202           51        138          140        153        140+       100        131           80         81         27         14           89         74         21         18 
                                 85%          79%        88%          86%        87%        90%        87%        86%          86%        91%        82%        67%          86%        85%        74%        97% 
 
Net: Not 
concerned                         7            2          6            2-         4          4          3          3            2          3          2          1            2          3          2          * 
                                  3%           2%         4%           1%         2%         2%         3%         2%           2%         3%         6%         3%           2%         4%         7%         1% 
 
Mean Score                      1.6          1.7        1.6          1.5        1.6        1.5-       1.5        1.6          1.6        1.5        1.5        1.9          1.6        1.6        1.8        1.4 
Standard deviation              .82          .86        .81          .76        .77        .74        .79        .79          .77        .76        .93       1.00          .76        .84       1.00        .68 
Standard error                  .07          .13        .08          .07        .07        .07        .09        .08          .10        .10        .20        .24          .09        .11        .22        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 68 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All with general concerns related to Government\ agency surveillance 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  235           21 
 
Effective sample                155           12 
 
Total                           236           15 
 
1 - Mildly 
Concerned          (5.0)          *            * 
                                  *%           2% 
 
2                  (4.0)          7            - 
                                  3%           -% 
 
3                  (3.0)         27            * 
                                 11%           2% 
 
4                  (2.0)         65            4 
                                 27%          26% 
 
5 - Very 
Concerned          (1.0)        137           11 
                                 58%          70% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  202           14 
                                 85%          96% 
 
Net: Not 
concerned                         7            * 
                                  3%           2% 
 
Mean Score                      1.6          1.4 
Standard deviation              .82          .72 
Standard error                  .07          .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 68 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All with general concerns related to Government\ agency surveillance 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  235          136        147        155         90        183        150        114         81         57         23        137         31 
 
Effective sample                155           92         97         99         60        118        104         82         54         38         17         90         22 
 
Total                           236          140        145        149         87        172        155        123         83         53         27        135         34 
 
1 - Mildly 
Concerned          (5.0)          *            -          *          -          *          *          *          *          *          -          *          -          - 
                                  *%           -%         *%         -%         *%         *%         *%         *%         *%         -%         1%         -%         -% 
 
2                  (4.0)          7            4          5          2          3          5          5          6          2          2          -          6          - 
                                  3%           3%         3%         2%         4%         3%         3%         5%         2%         3%         -%         4%         -% 
 
3                  (3.0)         27           17         18         21         10         21         18         19          5         11+g        2         20          4 
                                 11%          12%        12%        14%        11%        12%        12%        15%         6%        21%         8%        15%        11% 
 
4                  (2.0)         65           32         36         47         24         50         40         38         25         17          4         37          9 
                                 27%          23%        25%        31%        28%        29%        26%        31%        30%        32%        14%        27%        26% 
 
5 - Very 
Concerned          (1.0)        137           87         86         79         50         96         92         60-        51         23-        21         73         21 
                                 58%          62%        59%        53%        57%        56%        59%        49%        61%        43%        77%        54%        63% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  202          119        122        126         74        145        132         98-        76h        40-        25        109         30 
                                 85%          85%        84%        84%        85%        85%        85%        80%        92%        75%        91%        81%        89% 
 
Net: Not 
concerned                         7            4          5          2          4          5          5          6          2          2          *          6          - 
                                  3%           3%         4%         2%         4%         3%         3%         5%         2%         3%         1%         4%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 68 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All with general concerns related to Government\ agency surveillance 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  235          136        147        155         90        183        150        114         81         57         23        137         31 
 
Effective sample                155           92         97         99         60        118        104         82         54         38         17         90         22 
 
Total                           236          140        145        149         87        172        155        123         83         53         27        135         34 
 
Mean Score                      1.6          1.6        1.6        1.6        1.6        1.6        1.6        1.8++      1.5        1.8+gi     1.3        1.7        1.5 
Standard deviation              .82          .82        .85        .78        .86        .82        .83        .89        .73        .88        .72        .87        .69 
Standard error                  .07          .09        .09        .08        .11        .08        .08        .10        .10        .14        .18        .09        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 68 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All with general concerns related to Government\ agency surveillance 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  235          186         88         80         62        180         86        140         37         62         28         29        152        171          **        37          ** 
 
Effective sample                155          117         58         55         38        120         54         91         24         45         17         21        100        111          **        26          ** 
 
Total                           236          171         76         84         50        179         83        135         39         67         29         29        147        162          **        42          ** 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          -          -          -          -          *          -          -          *          -          *          *          **         -          ** 
                                  *%           *%         -%         -%         -%         -%         -%         *%         -%         -%         1%         -%         *%         *%         **         -%         ** 
 
2                  (4.0)          7            5          5          6+         3          7          5          5          2          2          -          2          7          5          **         2          ** 
                                  3%           3%         7%         7%         6%         4%         6%         4%         4%         2%         -%         6%         5%         3%         **         4%         ** 
 
3                  (3.0)         27           20         11          9          4         24         14         19          4         10          4          4         21         22          **         6          ** 
                                 11%          12%        14%        11%         8%        14%        17%        14%        10%        14%        15%        13%        14%        13%         **        15%         ** 
 
4                  (2.0)         65           46         21         27         16         46         19         40         14         19          7          9         44         46          **        15          ** 
                                 27%          27%        27%        32%        32%        26%        23%        29%        36%        28%        26%        30%        30%        29%         **        34%         ** 
 
5 - Very 
Concerned          (1.0)        137          100         39         42         27        101         44         71         19         37         17         15         74-        88          **        20          ** 
                                 58%          58%        52%        50%        53%        57%        53%        52%        50%        56%        58%        52%        51%        55%         **        47%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: Concerned                  202          146         60         69         43        147         63-       111         33         56         24         24        118-       134          **        34          ** 
                                 85%          85%        79%        82%        85%        82%        76%        82%        85%        83%        84%        81%        81%        83%         **        81%         ** 
 
Net: Not 
concerned                         7            5          5          6          3          7          5          5          2          2          *          2          7          5          **         2          ** 
                                  3%           3%         7%         7%         6%         4%         6%         4%         4%         2%         1%         6%         5%         3%         **         4%         ** 
 
Mean Score                      1.6          1.6        1.8        1.7        1.7        1.6        1.8        1.7        1.7        1.6        1.6        1.7        1.7++      1.7          **       1.8          ** 
Standard deviation              .82          .82        .94        .91        .88        .86        .96        .87        .83        .82        .82        .91        .89        .84          **       .85          ** 
Standard error                  .07          .08        .12        .12        .14        .08        .13        .09        .17        .12        .20        .20        .09        .08          **       .17          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 68 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All with general concerns related to Government\ agency surveillance 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  235          134          -          ** 
 
Effective sample                155           87          -          ** 
 
Total                           236          123          -          ** 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          ** 
                                  *%           *%         -%         ** 
 
2                  (4.0)          7            5          -          ** 
                                  3%           4%         -%         ** 
 
3                  (3.0)         27           15          -          ** 
                                 11%          13%         -%         ** 
 
4                  (2.0)         65           39          -          ** 
                                 27%          31%         -%         ** 
 
5 - Very 
Concerned          (1.0)        137           64          -          ** 
                                 58%          52%         -%         ** 
 
(Never 
Considered this)                  -            -          -          ** 
                                  -%           -%         -%         ** 
 
(Don't know)                      -            -          -          ** 
                                  -%           -%         -%         ** 
 
(Refused)                         -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: Concerned                  202          103          -          ** 
                                 85%          83%         -%         ** 
 
Net: Not 
concerned                         7            5          -          ** 
                                  3%           4%         -%         ** 
 
Mean Score                      1.6          1.7          -          ** 
Standard deviation              .82          .86          -          ** 
Standard error                  .07          .09          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 69 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with general concerns related to My personal data being processed without my knowledge/consent 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  717          319        398           81        118        148        116        124         83         47          199        264        254          170        217        150        180 
 
Effective sample                493          218        275           54         83        104         80         90         55         32          137        184        174          125        150        102        119 
 
Total                           771          357        413           79        114        156        128        141         84         68          193        284        293          187        220        158        206 
 
1 - Mildly 
Concerned          (5.0)          7            3          4            -          -          2          2          2          2          -            -          4          4            4          -          -          4 
                                  1%           1%         1%           -%         -%         1%         1%         1%         3%         -%           -%         1%         1%           2%         -%         -%         2% 
 
2                  (4.0)         17            6         11            3          2          *          5          -          2          5+ce         5          5          7            1          6          4          7 
                                  2%           2%         3%           4%         1%         *%         4%         -%         2%         8%           2%         2%         2%           1%         3%         3%         3% 
 
3                  (3.0)         37           18         19            5c         6c         1-        11C         5          3          5c          12         11         14            5         17+         6          8 
                                  5%           5%         5%           7%         6%         *%         9%         4%         3%         8%           6%         4%         5%           3%         8%         4%         4% 
 
4                  (2.0)        182           88         94           25fg       35fg       47fg       26         29         13          7-          60+C       73c        49--         51         45         33         53 
                                 24%          25%        23%          32%        31%        30%        20%        21%        16%        10%          31%        26%        17%          27%        20%        21%        26% 
 
5 - Very 
Concerned          (1.0)        525          241        285           46         71        105         84        105a        64a        51          116-       189        220+A        124        153        114        134 
                                 68%          67%        69%          57%        62%        67%        66%        74%        76%        75%          60%        67%        75%          66%        69%        72%        65% 
 
(Never 
Considered this)                  2            2          -            -          -          2+         -          -          -          -            -          2          -            2          -          -          - 
                                  *%           *%         -%           -%         -%         1%         -%         -%         -%         -%           -%         1%         -%           1%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  707          329        379           71        106        152+aDg    110-       134d        77         58          177        262        269          175        197        147        187 
                                 92%          92%        92%          89%        93%        97%        86%        95%        92%        84%          91%        92%        92%          94%        90%        93%        91% 
 
Net: Not 
concerned                        25           10         15            3          2          2          7          2          4          5            5          9         11            5          6          4         10 
                                  3%           3%         4%           4%         1%         1%         5%         1%         5%         8%           2%         3%         4%           3%         3%         3%         5% 
 
Mean Score                      1.4          1.4        1.4          1.6e       1.5        1.4        1.6        1.3        1.4        1.5          1.5        1.4        1.4          1.4        1.4        1.4        1.5 
Standard deviation              .77          .75        .79          .79        .67        .63        .92        .66        .87        .94          .72        .78        .79          .76        .75        .68        .86 
Standard error                  .03          .05        .05          .11        .07        .06        .10        .07        .12        .17          .06        .06        .06          .07        .06        .07        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 921 
Table 69 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with general concerns related to My personal data being processed without my knowledge/consent 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  717          387        330           88        123        108        239        474          663         51 
 
Effective sample                493          274        220           61         82         72        163        327          447         44 
 
Total                           771          407        363           87        115        107        233        530          692         75 
 
1 - Mildly 
Concerned          (5.0)          7            4          4            -          -          2          2          6            7          - 
                                  1%           1%         1%           -%         -%         2%         1%         1%           1%         -% 
 
2                  (4.0)         17            7         10            2          -          -          2         16           16          2 
                                  2%           2%         3%           2%         -%         -%         1%         3%           2%         2% 
 
3                  (3.0)         37           22         15            4          4          4          8         29           34          2 
                                  5%           6%         4%           5%         4%         4%         3%         6%           5%         3% 
 
4                  (2.0)        182           95         87           29e        35         29         65        113          156         26 
                                 24%          23%        24%          33%        30%        27%        28%        21%          23%        34% 
 
5 - Very 
Concerned          (1.0)        525          277        248           53         76         72        157        365          477         45 
                                 68%          68%        68%          61%        66%        68%        67%        69%          69%        60% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  707          372        335           82        111        101        222        478-         633         70 
                                 92%          92%        92%          94%        96%        95%        95%        90%          91%        94% 
 
Net: Not 
concerned                        25           11         14            2          -          2          3         21           23          2 
                                  3%           3%         4%           2%         -%         2%         1%         4%           3%         2% 
 
Mean Score                      1.4          1.4        1.4          1.5        1.4        1.4        1.4        1.5          1.4        1.5 
Standard deviation              .77          .75        .79          .67        .56        .72        .66        .82          .78        .68 
Standard error                  .03          .05        .05          .09        .06        .09        .05        .05          .04        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 69 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with general concerns related to My personal data being processed without my knowledge/consent 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  717           32         57         44         48         35         36         53         45         44        101        122        100          602        115         79         36 
 
Effective sample                493           31         56         43         47         34         35         52         44         43        100        117         99          423         70         52         18 
 
Total                           771           47        102         68         85         51         66         90         83         78         18         36         47          666        105         77         27 
 
1 - Mildly 
Concerned          (5.0)          7            -          2          -          2          -          -          2          2          -          -          *          -            6          2          2          * 
                                  1%           -%         2%         -%         2%         -%         -%         2%         2%         -%         -%         1%         -%           1%         2%         2%         1% 
 
2                  (4.0)         17            2          3          -          2          3          2          2          2          2          -          -          1           16          1          1          - 
                                  2%           3%         3%         -%         3%         5%         2%         2%         2%         2%         -%         -%         2%           2%         1%         2%         -% 
 
3                  (3.0)         37            3          -          6b         1          5b         2          5          8b         2          2++BDfiKl  1b         2b          30          7          5          2 
                                  5%           5%         -%         9%         2%        10%         3%         6%         9%         3%        12%         3%         4%           4%         7%         7%         7% 
 
4                  (2.0)        182           10         20         19k        22k        10         16         18         23k        28Kl        4K         4--        8          156         26         23          3 
                                 24%          22%        19%        28%        26%        20%        25%        19%        28%        36%        25%        11%        16%          23%        24%        30%         9% 
 
5 - Very 
Concerned          (1.0)        525           33         78h        43         57         33         46         64         47         47         11         31         36+hij      458         67         45         22 
                                                                                                                                                     ++CdegHIJ 
                                 68%          70%        76%        63%        68%        64%        70%        71%        56%        60%        63%        86%        78%          69%        64%        58%        82% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          2++        -          -          -          -            ---        2++A       2++A       - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         2%         -%         -%         -%         -%           -%         2%         2%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  707           43         98         62         79         43         62         82         70-        74         15         35ehJ      44          614         93         68         25 
                                 92%          91%        95%        91%        93%        85%        95%        91%        84%        95%        88%        97%        94%          92%        89%        88%        92% 
 
Net: Not 
concerned                        25            2          5          -          4          3          2          3          4          2          -          *          1           22          3          3          * 
                                  3%           3%         5%         -%         5%         5%         2%         4%         5%         2%         -%         1%         2%           3%         3%         4%         1% 
 
Mean Score                      1.4          1.4        1.3        1.5k       1.5k       1.6k       1.4        1.4        1.6Kl      1.5k       1.5Kl      1.2--      1.3          1.4        1.5        1.6        1.3 
Standard deviation              .77          .75        .79        .66        .86        .88        .66        .84        .92        .66        .72        .54        .64          .76        .83        .86        .69 
Standard error                  .03          .13        .11        .10        .12        .15        .11        .12        .14        .10        .07        .05        .06          .04        .10        .12        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 69 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with general concerns related to My personal data being processed without my knowledge/consent 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  717          267        101        229         47         33          128        379          320        271        126         63          238        297        173          ** 
 
Effective sample                493          199         57        157         31         19           78        250          236        180         78         38          175        196        116          ** 
 
Total                           771          298         90        251         51         28          124        368          355        283        132         58          293        299        168          ** 
 
1 - Mildly 
Concerned          (5.0)          7            2          2          4          -          -            2          2            4          2          2          -            2          4          2          ** 
                                  1%           1%         2%         2%         -%         -%           2%         1%           1%         1%         1%         -%           1%         1%         1%         ** 
 
2                  (4.0)         17            7          2          7          -          -            6          7            4         11          2          -            9          3          5          ** 
                                  2%           2%         2%         3%         -%         -%           5%         2%           1%         4%         2%         -%           3%         1%         3%         ** 
 
3                  (3.0)         37           12          6          9          2          3            2         18           10         19          8          6a          12         17          8          ** 
                                  5%           4%         7%         4%         3%        11%           2%         5%           3%         7%         6%        11%           4%         6%         5%         ** 
 
4                  (2.0)        182           86+c       15         49         23++BC      5           24         89           91d        67         24          6-          69         80         33          ** 
                                 24%          29%        17%        20%        45%        20%          19%        24%          26%        24%        18%        10%          24%        27%        19%         ** 
 
5 - Very 
Concerned          (1.0)        525          190         65d       182d        26-        19           90        252          245        185         96         45          199        195        121          ** 
                                 68%          64%        72%        72%        51%        69%          73%        68%          69%        65%        73%        78%          68%        65%        72%         ** 
 
(Never 
Considered this)                  2            2          -          -          -          -            -          -            2          -          -          -            2          -          -          ** 
                                  *%           1%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           1%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  707          276         80        231         50         25          114        341          335+b      252        120         51          268        275        154          ** 
                                 92%          93%        89%        92%        97%        89%          92%        93%          94%        89%        91%        89%          92%        92%        91%         ** 
 
Net: Not 
concerned                        25            8          3         11          -          -            8          9            8         13          4          -           11          7          7          ** 
                                  3%           3%         4%         5%         -%         -%           6%         2%           2%         5%         3%         -%           4%         2%         4%         ** 
 
Mean Score                      1.4          1.5        1.4        1.4        1.5        1.4          1.4        1.4          1.4        1.5        1.4        1.3          1.4        1.5        1.4          ** 
Standard deviation              .77          .73        .86        .83        .57        .70          .87        .72          .71        .83        .79        .67          .78        .76        .81          ** 
Standard error                  .03          .05        .11        .07        .10        .16          .10        .05          .05        .06        .09        .11          .06        .05        .07          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 69 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with general concerns related to My personal data being processed without my knowledge/consent 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  717          648        624        346        400         57          717        572        717        616          -          542        401        395        314        165 
 
Effective sample                493          435        414        230        263         51          493        386        493        422          -          357        257        256        188        129 
 
Total                           771          665        628        333        388         91          771        582        771        653          -          543        378        381        272        216 
 
1 - Mildly 
Concerned          (5.0)          7            6          4          2          4          2            7          2-         7          7          -            4          2          4          2          4 
                                  1%           1%         1%         1%         1%         2%           1%         *%         1%         1%         -%           1%         *%         1%         1%         2% 
 
2                  (4.0)         17           12         12          2-         4          6+aCd       17          9         17         12          -           13          8         10          4          4 
                                  2%           2%         2%         1%         1%         6%           2%         2%         2%         2%         -%           2%         2%         3%         1%         2% 
 
3                  (3.0)         37           18--       17--        6--        8--       17++ABCD     37         21-        37         23--        -           20         10-        11-         9         17+bc 
                                  5%           3%         3%         2%         2%        19%           5%         4%         5%         4%         -%           4%         3%         3%         3%         8% 
 
4                  (2.0)        182          158        146         62-        80         24          182        124-       182        145          -          117         86         77         46--       61d 
                                 24%          24%        23%        19%        21%        27%          24%        21%        24%        22%         -%          22%        23%        20%        17%        28% 
 
5 - Very 
Concerned          (1.0)        525          471++E     448++E     261++aE    293++E      42--        525        424++      525        463++        -          389+E      273e       280+E      211++E     128-- 
                                 68%          71%        71%        78%        76%        46%          68%        73%        68%        71%         -%          72%        72%        73%        78%        59% 
 
(Never 
Considered this)                  2            2          2          -          -          -            2          2          2          2          -            -          -          -          -          2 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         *%         -%           -%         -%         -%         -%         1% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  707          628++E     594++E     323++E     373++E      67--        707        548++      707        609++        -          506        358+e      357e       257e       189- 
                                 92%          94%        95%        97%        96%        73%          92%        94%        92%        93%         -%          93%        95%        94%        95%        88% 
 
Net: Not 
concerned                        25           18         16          4-         8          7+abCd      25         11--       25         19          -           17         10         13          6          8 
                                  3%           3%         2%         1%         2%         8%           3%         2%         3%         3%         -%           3%         3%         4%         2%         4% 
 
Mean Score                      1.4          1.4--c     1.4--      1.3--      1.3--      1.9++ABCD    1.4        1.3--      1.4        1.4--        -          1.4-       1.4-       1.4        1.3--      1.6+abcD 
Standard deviation              .77          .71        .69        .58        .65       1.03          .77        .66        .77        .75          -          .74        .69        .75        .67        .85 
Standard error                  .03          .03        .03        .04        .04        .14          .03        .03        .03        .04          -          .04        .04        .05        .05        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 69 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with general concerns related to My personal data being processed without my knowledge/consent 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  717          195        504          466        514        430        305        456          366        229         83         39          371        218         81         47 
 
Effective sample                493          119        362          318        349        295        211        304          247        163         61         23          263        149         54         27 
 
Total                           771          166        583          494        538        455        322        466          401        249         93         28          428        228         77         37 
 
1 - Mildly 
Concerned          (5.0)          7            2          6            5          7          4          5          4            7+         -          -          -            7+         -          -          - 
                                  1%           1%         1%           1%         1%         1%         2%         1%           2%         -%         -%         -%           2%         -%         -%         -% 
 
2                  (4.0)         17            3         14           10          9         12          9         11            6          6          4          1           10          4          3          - 
                                  2%           2%         2%           2%         2%         3%         3%         2%           2%         2%         4%         5%           2%         2%         4%         -% 
 
3                  (3.0)         37            3         34           16-        16--       18         11         21           20         12          2          3           26          4          5          2 
                                  5%           2%         6%           3%         3%         4%         4%         5%           5%         5%         2%        13%           6%         2%         6%         5% 
 
4                  (2.0)        182           34        148          119f       123         95         54--      101           88         70         19          4          100         52         22          8 
                                 24%          21%        25%          24%        23%        21%        17%        22%          22%        28%        21%        15%          23%        23%        28%        22% 
 
5 - Very 
Concerned          (1.0)        525          123        381-         345        383+       326+       243++      330          278        161         68         19          283        168         48         27 
                                 68%          74%        65%          70%        71%        72%        75%        71%          69%        65%        73%        68%          66%        74%        61%        72% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  707          157        529          463+       505++      422        297        430          366        231         88         23          383-       220+a       69         35 
                                 92%          95%        91%          94%        94%        93%        92%        92%          91%        93%        94%        83%          90%        96%        90%        95% 
 
Net: Not 
concerned                        25            5         20           15         17         15         15         15           14          6          4          1           17          4          3          - 
                                  3%           3%         3%           3%         3%         3%         5%         3%           3%         2%         4%         5%           4%         2%         4%         -% 
 
Mean Score                      1.4          1.4        1.5+         1.4        1.4-       1.4        1.4        1.4          1.4        1.5        1.4        1.5          1.5b       1.3-       1.5b       1.3 
Standard deviation              .77          .73        .79          .74        .75        .76        .83        .76          .82        .70        .71        .90          .85        .61        .80        .58 
Standard error                  .03          .07        .04          .04        .04        .04        .06        .04          .05        .06        .09        .19          .05        .05        .11        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 69 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with general concerns related to My personal data being processed without my knowledge/consent 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  717           36 
 
Effective sample                493           21 
 
Total                           771           28 
 
1 - Mildly 
Concerned          (5.0)          7            - 
                                  1%           -% 
 
2                  (4.0)         17            - 
                                  2%           -% 
 
3                  (3.0)         37            2 
                                  5%           7% 
 
4                  (2.0)        182            3 
                                 24%          10% 
 
5 - Very 
Concerned          (1.0)        525           23 
                                 68%          83% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  707           26 
                                 92%          93% 
 
Net: Not 
concerned                        25            - 
                                  3%           -% 
 
Mean Score                      1.4          1.2 
Standard deviation              .77          .58 
Standard error                  .03          .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 69 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with general concerns related to My personal data being processed without my knowledge/consent 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  717          410        379        467        204        522        423        322        212        137         60        371        105 
 
Effective sample                493          274        249        315        140        352        287        213        142         93         37        247         71 
 
Total                           771          421        376        483        212        531        423        320        224        138         53        368        110 
 
1 - Mildly 
Concerned          (5.0)          7            6          2          5          -          7e         --         6e         *          -          -          7+e        3+dEg 
                                  1%           1%         1%         1%         -%         1%         -%         2%         *%         -%         -%         2%         3% 
 
2                  (4.0)         17            6          8         11          5         11          5          8          8          5          3ae        8          3 
                                  2%           1%         2%         2%         2%         2%         1%         2%         4%         3%         6%         2%         3% 
 
3                  (3.0)         37           23         14         18          7         21         15         14          6          5          2         15          3 
                                  5%           5%         4%         4%         4%         4%         3%         4%         3%         3%         4%         4%         3% 
 
4                  (2.0)        182           92         97        119         56        130        108         73         54         41         10         76         22 
                                 24%          22%        26%        25%        27%        24%        25%        23%        24%        30%        19%        21%        20% 
 
5 - Very 
Concerned          (1.0)        525          294        254        328        142        361        293        220        156         88         38        261         78 
                                 68%          70%        68%        68%        67%        68%        69%        69%        70%        64%        71%        71%        71% 
 
(Never 
Considered this)                  2            2          2          2          2          2          2          -          -          -          -          -          - 
                                  *%           *%         *%         *%         1%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  707          386        351        447        198        491        401++      293        209        128         48        338        100 
                                 92%          92%        93%        92%        93%        92%        95%        91%        94%        93%        90%        92%        91% 
 
Net: Not 
concerned                        25           11          9         17          5         18          5--       13e         8          5          3e        15e         7e 
                                  3%           3%         3%         3%         2%         3%         1%         4%         4%         3%         6%         4%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 69 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with general concerns related to My personal data being processed without my knowledge/consent 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  717          410        379        467        204        522        423        322        212        137         60        371        105 
 
Effective sample                493          274        249        315        140        352        287        213        142         93         37        247         71 
 
Total                           771          421        376        483        212        531        423        320        224        138         53        368        110 
 
Mean Score                      1.4          1.4        1.4        1.4        1.4        1.4        1.4-       1.5        1.4        1.5        1.5        1.4        1.5 
Standard deviation              .77          .77        .71        .77        .67        .78        .61        .83        .72        .73        .84        .83        .93 
Standard error                  .03          .05        .04        .04        .06        .04        .04        .06        .06        .08        .14        .05        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 69 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with general concerns related to My personal data being processed without my knowledge/consent 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  717          525        256        183        171        525        267        406        106        160         66         52        447        492         31        113         27 
 
Effective sample                493          357        170        122        114        370        179        274         70        110         41         34        302        335         15         76         16 
 
Total                           771          535        237        193        158        578        285        409        108        163         65         51        461        499         20        114         22 
 
1 - Mildly 
Concerned          (5.0)          7            5          -          4          -          4          6          4          -          -          -          2bi        6          3          -          2          - 
                                  1%           1%         -%         2%         -%         1%         2%         1%         -%         -%         -%         4%         1%         1%         -%         1%         -% 
 
2                  (4.0)         17           10          5          5          5         10          4          9          2          3          2          -         13          7          2          1          - 
                                  2%           2%         2%         3%         3%         2%         2%         2%         1%         2%         2%         -%         3%         1%         8%         1%         -% 
 
3                  (3.0)         37           25          9          6          3         29         13         24          7          2          -          2         16         16-         -          2          * 
                                  5%           5%         4%         3%         2%         5%         4%         6%         6%         1%         -%         3%         3%         3%         -%         2%         1% 
 
4                  (2.0)        182          138h        62h        57hj       44hj      132         66        103h        14-        51+Hj       8         11        126+hj     128h         5         37+Hj       6 
                                 24%          26%        26%        29%        28%        23%        23%        25%        13%        31%        12%        21%        27%        26%        23%        33%        26% 
 
5 - Very 
Concerned          (1.0)        525          358        161        122        106        402        196        269         85+acgilo 106         56         37        301        346         13         72         16 
                                                                                                                                         +abCdefgiL 
                                                                                                                                                moq 
                                 68%          67%        68%        63%        67%        70%        69%        66%        79%        65%        86%        72%        65%        69%        69%        63%        73% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  707          495        223        179        150        534        262        372         99        157+        63         48        427        473++       18        109         22 
                                 92%          93%        94%        93%        95%        92%        92%        91%        92%        97%        98%        93%        93%        95%        92%        96%        99% 
 
Net: Not 
concerned                        25           15          5          9          5         14         10         13          2          3          2          2         18         10          2          3          - 
                                  3%           3%         2%         4%         3%         2%         3%         3%         1%         2%         2%         4%         4%         2%         8%         3%         -% 
 
Mean Score                      1.4          1.4j       1.4        1.5j       1.4        1.4        1.4        1.5j       1.3        1.4        1.2-       1.4        1.5j       1.4-       1.5        1.4j       1.3 
Standard deviation              .77          .75        .67        .83        .70        .73        .81        .78        .65        .63        .55        .86        .79        .68        .88        .72        .49 
Standard error                  .03          .04        .05        .08        .07        .04        .06        .05        .08        .06        .09        .15        .05        .04        .23        .08        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 69 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All with general concerns related to My personal data being processed without my knowledge/consent 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  717          381          **         ** 
 
Effective sample                493          253          **         ** 
 
Total                           771          365          **         ** 
 
1 - Mildly 
Concerned          (5.0)          7            5          **         ** 
                                  1%           1%         **         ** 
 
2                  (4.0)         17           10          **         ** 
                                  2%           3%         **         ** 
 
3                  (3.0)         37           10-         **         ** 
                                  5%           3%         **         ** 
 
4                  (2.0)        182           94h         **         ** 
                                 24%          26%         **         ** 
 
5 - Very 
Concerned          (1.0)        525          245          **         ** 
                                 68%          67%         **         ** 
 
(Never 
Considered this)                  2            -          **         ** 
                                  *%           -%         **         ** 
 
(Don't know)                      -            -          **         ** 
                                  -%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  707          340          **         ** 
                                 92%          93%         **         ** 
 
Net: Not 
concerned                        25           15          **         ** 
                                  3%           4%         **         ** 
 
Mean Score                      1.4          1.5j         **         ** 
Standard deviation              .77          .80          **         ** 
Standard error                  .03          .05          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 70 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with general concerns related to People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  396          182        214           40         57         85         72         67         53         22           97        157        142          117        114         77         88 
 
Effective sample                282          131        151           30         38         62         54         50         35         17           67        116        100           87         81         53         61 
 
Total                           441          212        228           45         52         92         88         78         50         36           96        180        164          134        125         78        104 
 
1 - Mildly 
Concerned          (5.0)          5            1          4            2          -          -          2          -          2          -            2          2          2            3          -          -          2 
                                  1%           1%         2%           4%         -%         -%         2%         -%         3%         -%           2%         1%         1%           2%         -%         -%         2% 
 
2                  (4.0)         13            8          5            2          2          6+         2          1          *          -            3          8          2            4          9++cd      -          - 
                                  3%           4%         2%           4%         3%         7%         2%         2%         1%         -%           3%         5%         1%           3%         8%         -%         -% 
 
3                  (3.0)         41           21         20            1          4         14          6         10          5          -            5         20         15           11         12         13+d        5 
                                  9%          10%         9%           2%         8%        15%         7%        13%        10%         -%           5%        11%         9%           8%         9%        17%         5% 
 
4                  (2.0)        114           48         66           15         14         23         26         16         15          6           29         49         36           29         32         19         35 
                                 26%          23%        29%          34%        26%        25%        30%        20%        29%        17%          30%        27%        22%          21%        26%        24%        34% 
 
5 - Very 
Concerned          (1.0)        266          133        133           25         33         49         52         50         28         30           57        101        108           87         72         46         61 
                                 60%          63%        58%          56%        63%        53%        59%        65%        56%        83%          59%        56%        66%          65%        57%        59%        59% 
 
(Never 
Considered this)                  *            *          -            -          -          -          -          -          *          -            -          -          *            -          *          -          - 
                                  *%           *%         -%           -%         -%         -%         -%         -%         1%         -%           -%         -%         *%           -%         *%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  381          181        199           40         46         72-        78         66         43         36           86        150        145          116        104         65         96 
                                 86%          85%        87%          90%        89%        78%        89%        85%        85%       100%          89%        83%        88%          87%        83%        83%        93% 
 
Net: Not 
concerned                        18           10          9            3          2          6          4          1          2          -            5         10          3            7          9c         -          2 
                                  4%           5%         4%           8%         3%         7%         4%         2%         4%         -%           5%         6%         2%           5%         8%         -%         2% 
 
Mean Score                      1.6          1.6        1.6          1.7g       1.5        1.8g       1.6        1.5        1.7g       1.2-         1.6        1.7        1.5          1.6        1.7        1.6        1.5 
Standard deviation              .87          .87        .87         1.00        .78        .95        .87        .80        .94        .38          .89        .92        .79          .94        .93        .76        .75 
Standard error                  .05          .08        .07          .18        .13        .12        .12        .11        .16        .09          .11        .09        .08          .10        .10        .10        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 70 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with general concerns related to People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  396          231        165           39         66         69        139        254          360         34 
 
Effective sample                282          169        113           28         46         48         98        181          251         30 
 
Total                           441          259        181           40         70         77        148        289          386         51 
 
1 - Mildly 
Concerned          (5.0)          5            3          2            -          2          -          2          3            5          - 
                                  1%           1%         1%           -%         2%         -%         1%         1%           1%         -% 
 
2                  (4.0)         13           13+b        --           2          -          4          5          8           13          - 
                                  3%           5%         -%           4%         -%         5%         4%         3%           3%         -% 
 
3                  (3.0)         41           22         18            5          7          8         15         26           35          6 
                                  9%           9%        10%          12%        10%        11%        10%         9%           9%        11% 
 
4                  (2.0)        114           61         54            6         24         18         36         76          101         12 
                                 26%          23%        30%          15%        34%        23%        25%        26%          26%        24% 
 
5 - Very 
Concerned          (1.0)        266          159        107           27         37         47         90        175          231         33 
                                 60%          61%        59%          69%        53%        61%        61%        61%          60%        65% 
 
(Never 
Considered this)                  *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  381          220        161           34         61         65        126        251          332         45 
                                 86%          85%        89%          84%        88%        84%        85%        87%          86%        89% 
 
Net: Not 
concerned                        18           17+b        2-           2          2          4          7         11           18          - 
                                  4%           6%         1%           4%         2%         5%         5%         4%           5%         -% 
 
Mean Score                      1.6          1.6        1.5          1.5        1.6        1.6        1.6        1.6          1.6        1.5 
Standard deviation              .87          .94        .76          .86        .86        .87        .90        .86          .89        .69 
Standard error                  .05          .07        .07          .16        .13        .13        .09        .06          .06        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 70 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with general concerns related to People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  396           21          **         **        26         24         26         37         36         25         39         68         63          317         79         51         28 
 
Effective sample                282           20          **         **        26         23         25         36         36         25         39         65         62          231         51         37         15 
 
Total                           441           31          **         **        45         36         48         63         64         44          7         20         29          363         78         56         21 
 
1 - Mildly 
Concerned          (5.0)          5            1          **         **         -          -          2          2          -          -          -          *          -            3          2          -          2 
                                  1%           4%         **         **         -%         -%         4%         3%         -%         -%         -%         1%         -%           1%         3%         -%         9% 
 
2                  (4.0)         13            -          **         **         -          4          3          -          5          -          -          *          *           10          3          3          - 
                                  3%           -%         **         **         -%        12%         7%         -%         8%         -%         -%         1%         1%           3%         4%         6%         -% 
 
3                  (3.0)         41            3          **         **         9          3          4          8h         --         3          1H         1h         1           33          8          7          1 
                                  9%           9%         **         **        19%         7%         7%        13%         -%         8%        10%         7%         5%           9%        10%        12%         5% 
 
4                  (2.0)        114           10          **         **        12         10         21         13         21kl        7          2kL        3-         3--         92         23         18          5 
                                 26%          32%         **         **        26%        28%        43%        20%        33%        16%        31%        13%        10%          25%        30%        32%        24% 
 
5 - Very 
Concerned          (1.0)        266           17          **         **        25         19         19         41         38         33          4         16++j      24++hJ      225         42         28         13 
                                 60%          55%         **         **        55%        53%        39%        64%        60%        76%        58%        78%        83%          62%        54%        50%        62% 
 
(Never 
Considered this)                  *            -          **         **         -          -          -          -          -          -          -          -          *++          *          -          -          - 
                                  *%           -%         **         **         -%         -%         -%         -%         -%         -%         -%         -%         2%           *%         -%         -%         -% 
 
(Don't know)                      -            -          **         **         -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         **         **         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          **         **         -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         **         **         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  381           27          **         **        37         29         39         53         59         40          6         18         27          316         65         46         18 
                                 86%          87%         **         **        81%        81%        82%        84%        92%        92%        90%        91%        93%          87%        83%        82%        86% 
 
Net: Not 
concerned                        18            1          **         **         -          4          5          2          5          -          -          1          *           13          5          3          2 
                                  4%           4%         **         **         -%        12%        11%         3%         8%         -%         -%         3%         1%           4%         7%         6%         9% 
 
Mean Score                      1.6          1.7l         **         **       1.6l       1.8bl      1.9+bikL   1.6        1.6        1.3        1.5l       1.4-       1.2--        1.6        1.7        1.7        1.7 
                                                               +BhIjKL 
Standard deviation              .87          .98          **         **       .79       1.03       1.04        .93        .85        .62        .73        .79        .61          .84        .98        .90       1.21 
Standard error                  .05          .22          **         **       .16        .21        .21        .15        .14        .12        .12        .10        .08          .06        .14        .15        .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 70 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with general concerns related to People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  396          151         49        119         30         22           67        213          189        152         55         26          106        174        111          ** 
 
Effective sample                282          113         27         88         19         15           46        143          141        108         33         15           80        119         79          ** 
 
Total                           441          174         39        140         29         24           76        208          219        167         54         23          129        184        121          ** 
 
1 - Mildly 
Concerned          (5.0)          5            5+         -          *          -          -            3+         2            2          3          -          -            1          4          -          ** 
                                  1%           3%         -%         *%         -%         -%           4%         1%           1%         2%         -%         -%           1%         2%         -%         ** 
 
2                  (4.0)         13            8          2          *          -          -            3          4            7          5          2          -            5          5          3          ** 
                                  3%           4%         5%         *%         -%         -%           4%         2%           3%         3%         3%         -%           4%         3%         3%         ** 
 
3                  (3.0)         41           13          2         15          5          4            4         23           21         20c         *          *            7         17         17          ** 
                                  9%           7%         5%        11%        18%        17%           5%        11%           9%        12%         *%         1%           5%         9%        14%         ** 
 
4                  (2.0)        114           41          8         36         10          7           14         51           44-        50         20a         7           41         42         29          ** 
                                 26%          24%        21%        26%        33%        28%          18%        24%          20%        30%        37%        30%          32%        23%        24%         ** 
 
5 - Very 
Concerned          (1.0)        266          107         27         88         14         13           52        129          146+b       88-        32         16           74        115         71          ** 
                                 60%          61%        69%        63%        49%        56%          68%        62%          67%        53%        59%        69%          57%        63%        59%         ** 
 
(Never 
Considered this)                  *            *          -          -          -          -            -          -            -          -          *          -            -          *          -          ** 
                                  *%           *%         -%         -%         -%         -%           -%         -%           -%         -%         1%         -%           -%         *%         -%         ** 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  381          148         35        125         24         20           66        179          190        138         52         23          115        158        101          ** 
                                 86%          85%        90%        89%        82%        83%          86%        86%          87%        83%        96%        99%          90%        86%        83%         ** 
 
Net: Not 
concerned                        18           13+c        2          1-         -          -            6          6            8          9          2          -            6          9          3          ** 
                                  4%           7%         5%         *%         -%         -%           8%         3%           4%         5%         3%         -%           5%         5%         3%         ** 
 
Mean Score                      1.6          1.6        1.5        1.5        1.7        1.6          1.6        1.6          1.5        1.7+       1.5        1.3          1.6        1.6        1.6          ** 
Standard deviation              .87          .99        .80        .71        .77        .77         1.05        .83          .85        .94        .66        .49          .85        .92        .83          ** 
Standard error                  .05          .09        .16        .08        .18        .20          .16        .07          .07        .09        .12        .13          .10        .08        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 70 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with general concerns related to People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  396          372        362        241        273          **         396        356        396        360          -          319        261        255        203         73 
 
Effective sample                282          259        252        163        183          **         282        249        282        255          -          220        176        171        132         59 
 
Total                           441          402        391        245        277          **         441        382        441        392          -          338        266        260        202         97 
 
1 - Mildly 
Concerned          (5.0)          5            4          4          2          2          **           5          4          5          5          -            5          3          4          2          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           2%         1%         1%         1%         -% 
 
2                  (4.0)         13           13         13          7          7          **          13         12         13          9          -           10         10          4          5          3 
                                  3%           3%         3%         3%         2%         **           3%         3%         3%         2%         -%           3%         4%         1%         2%         3% 
 
3                  (3.0)         41           33         31-        22         25          **          41         36         41         34          -           33         28         29         21          8 
                                  9%           8%         8%         9%         9%         **           9%         9%         9%         9%         -%          10%        10%        11%        11%         8% 
 
4                  (2.0)        114          107        102         55         70          **         114        100        114        101          -           79         58         56-        43         32 
                                 26%          27%        26%        22%        25%         **          26%        26%        26%        26%         -%          23%        22%        22%        21%        33% 
 
5 - Very 
Concerned          (1.0)        266          245        241        160        173          **         266        230        266        243          -          211        166        167        131         53 
                                 60%          61%        62%        65%        62%         **          60%        60%        60%        62%         -%          62%        63%        64%        65%        55% 
 
(Never 
Considered this)                  *            *          *          *          *          **           *          *          *          *          -            -          -          -          -          * 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           -%         -%         -%         -%         *% 
 
(Don't know)                      -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  381          352        343        214        243          **         381        330        381        343          -          290        225        223        174         85 
                                 86%          87%        88%        87%        88%         **          86%        86%        86%        88%         -%          86%        84%        86%        86%        88% 
 
Net: Not 
concerned                        18           17         17          9          9          **          18         16         18         14          -           15         14          7          6          3 
                                  4%           4%         4%         3%         3%         **           4%         4%         4%         4%         -%           5%         5%         3%         3%         3% 
 
Mean Score                      1.6          1.6        1.6        1.5        1.5          **         1.6        1.6        1.6        1.6          -          1.6        1.6        1.5        1.5        1.6 
Standard deviation              .87          .85        .85        .83        .81          **         .87        .86        .87        .85          -          .90        .92        .85        .84        .79 
Standard error                  .05          .05        .05        .06        .06          **         .05        .05        .05        .05          -          .06        .07        .07        .07        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 70 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with general concerns related to People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  396          112        272          258        295        244        175        250          186        128         51         31          208        113         46         29 
 
Effective sample                282           78        193          187        213        178        124        180          131         95         37         19          149         82         32         19 
 
Total                           441          116        304          294        336        280        193        284          208        150         57         25          237        127         48         29 
 
1 - Mildly 
Concerned          (5.0)          5            2          3            3          2          3          2          3            3          -          2          -            3          -          2          - 
                                  1%           2%         1%           1%         1%         1%         1%         1%           2%         -%         3%         -%           1%         -%         4%         -% 
 
2                  (4.0)         13            3          8            7         11          5          7          8            7          6          -          -            5          5          3          - 
                                  3%           3%         3%           2%         3%         2%         3%         3%           3%         4%         -%         -%           2%         4%         6%         -% 
 
3                  (3.0)         41           11         28           23         32         26         12         21           15         17          7          2           21         13          7          - 
                                  9%           9%         9%           8%        10%         9%         6%         7%           7%        11%        12%         7%           9%        10%        15%         -% 
 
4                  (2.0)        114           22         85           72         82         54--       42         72           58         36         13          7           68         27         11          8 
                                 26%          19%        28%          24%        25%        19%        22%        25%          28%        24%        23%        29%          29%        21%        22%        30% 
 
5 - Very 
Concerned          (1.0)        266           78        179          189        209        191++      131+       180          125         90         35         16          139         82         25         20 
                                 60%          67%        59%          64%        62%        68%        68%        63%          60%        60%        61%        65%          59%        64%        52%        70% 
 
(Never 
Considered this)                  *            -          *            -          -          -          -          -            -          *          -          -            -          *          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  381          100        264          260        291        245        172        251          183        126         48         24          208        109         36-        29 
                                 86%          86%        87%          89%        87%        87%        89%        88%          88%        84%        85%        93%          88%        86%        75%       100% 
 
Net: Not 
concerned                        18            5         12           10         12          9          8         12           10          6          2          -            9          5          5          - 
                                  4%           4%         4%           4%         4%         3%         4%         4%           5%         4%         3%         -%           4%         4%        10%         -% 
 
Mean Score                      1.6          1.5        1.6          1.5        1.6        1.5-       1.5        1.5          1.6        1.6        1.6        1.4          1.6        1.5        1.9+d      1.3 
Standard deviation              .87          .89        .85          .83        .83        .84        .84        .85          .89        .85        .93        .63          .85        .84       1.13        .46 
Standard error                  .05          .10        .06          .06        .06        .06        .08        .06          .08        .09        .15        .14          .07        .09        .20        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 70 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with general concerns related to People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  396           22 
 
Effective sample                282           14 
 
Total                           441           20 
 
1 - Mildly 
Concerned          (5.0)          5            - 
                                  1%           -% 
 
2                  (4.0)         13            - 
                                  3%           -% 
 
3                  (3.0)         41            - 
                                  9%           -% 
 
4                  (2.0)        114            5 
                                 26%          27% 
 
5 - Very 
Concerned          (1.0)        266           15 
                                 60%          73% 
 
(Never 
Considered this)                  *            - 
                                  *%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  381           20 
                                 86%         100% 
 
Net: Not 
concerned                        18            - 
                                  4%           -% 
 
Mean Score                      1.6          1.3 
Standard deviation              .87          .45 
Standard error                  .05          .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 70 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with general concerns related to People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  396          230        219        262        122        299        237        199        129         70         29        230         70 
 
Effective sample                282          161        153        185         87        213        171        138         92         50         20        159         49 
 
Total                           441          252        234        289        135        330        266        206        144         77         32        245         77 
 
1 - Mildly 
Concerned          (5.0)          5            2          3          3          2          3          2          2          2          2          2          3          2 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         2%         6%         1%         2% 
 
2                  (4.0)         13            9         10         11          3         13          6          6          3          3          2          7          5 
                                  3%           3%         4%         4%         2%         4%         2%         3%         2%         4%         5%         3%         6% 
 
3                  (3.0)         41           32+        27         30         14         33         25         16         20          8          -         28          9 
                                  9%          13%        11%        10%        10%        10%        10%         8%        14%        10%         -%        12%        11% 
 
4                  (2.0)        114           52-        51         67         40k        77         61         53k        34         29+abceejK  8         56          9- 
                                 26%          20%        22%        23%        30%        23%        23%        26%        24%        38%        24%        23%        12% 
 
5 - Very 
Concerned          (1.0)        266          158h       143        178h        77        203h       171h       129h        85         35-        21        149         53h 
                                 60%          63%        61%        62%        57%        62%        64%        63%        59%        46%        65%        61%        68% 
 
(Never 
Considered this)                  *            -          -          -          -          -          -          -          -          -          -          *          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  381          210        195        244        117        281        233        182        119         64         28        205         62 
                                 86%          83%        83%        85%        86%        85%        87%        88%        83%        84%        89%        84%        80% 
 
Net: Not 
concerned                        18           11         13         14          5         16          8          8          5          5          3         11          7 
                                  4%           4%         6%         5%         4%         5%         3%         4%         4%         6%        11%         4%         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 70 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with general concerns related to People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  396          230        219        262        122        299        237        199        129         70         29        230         70 
 
Effective sample                282          161        153        185         87        213        171        138         92         50         20        159         49 
 
Total                           441          252        234        289        135        330        266        206        144         77         32        245         77 
 
Mean Score                      1.6          1.6        1.6        1.6        1.6        1.6        1.5        1.5        1.6        1.8e       1.6        1.6        1.6 
Standard deviation              .87          .89        .94        .90        .86        .90        .81        .83        .90        .94       1.12        .91       1.06 
Standard error                  .05          .07        .08        .07        .09        .06        .06        .07        .09        .13        .25        .07        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 70 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with general concerns related to People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  396          283        130        118         97        306        162        237         59         88         47         43        250        286          **        73          ** 
 
Effective sample                282          202         92         85         68        219        113        167         41         64         36         30        176        197          **        51          ** 
 
Total                           441          313        131        135        100        342        182        254         64         97         61         47        271        301          **        81          ** 
 
1 - Mildly 
Concerned          (5.0)          5            3          2          2          2          5          *          5          -          -          -          -          4          2          **         -          ** 
                                  1%           1%         1%         1%         2%         1%         *%         2%         -%         -%         -%         -%         1%         1%         **         -%         ** 
 
2                  (4.0)         13           12          8          6          8++em      9          5         10          1          5          1          2          9          8          **         3          ** 
                                  3%           4%         6%         5%         8%         3%         3%         4%         2%         5%         2%         4%         3%         3%         **         3%         ** 
 
3                  (3.0)         41           31         13         15          8         36         24+        32+         9         11          6          7         32         30          **        11          ** 
                                  9%          10%        10%        11%         8%        11%        13%        12%        14%        12%        10%        15%        12%        10%         **        13%         ** 
 
4                  (2.0)        114           73         36         28         27         92         38         53-         9         19         11          6         72         69          **        13          ** 
                                 26%          23%        27%        20%        27%        27%        21%        21%        14%        19%        18%        13%        27%        23%         **        16%         ** 
 
5 - Very 
Concerned          (1.0)        266          194         73         84         55        201        115        154         45         62         42         31        153        191          **        55          ** 
                                 60%          62%        55%        62%        55%        59%        63%        61%        70%        64%        69%        68%        57%        64%         **        67%         ** 
 
(Never 
Considered this)                  *            -          -          -          -          -          -          -          -          -          -          -          -          *          **         *          ** 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         **         1%         ** 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: Concerned                  381          267        109        112         82        293        153        207--       54         81         53         38        225-       260          **        67          ** 
                                 86%          85%        83%        83%        82%        85%        84%        82%        84%        83%        87%        81%        83%        86%         **        83%         ** 
 
Net: Not 
concerned                        18           15         10          8         10++fm     14          5         15          1          5          1          2         13         10          **         3          ** 
                                  4%           5%         7%         6%        10%         4%         3%         6%         2%         5%         2%         4%         5%         3%         **         3%         ** 
 
Mean Score                      1.6          1.6        1.7        1.6        1.7        1.6        1.6        1.7        1.5        1.6        1.5        1.6        1.7+       1.5          **       1.5          ** 
Standard deviation              .87          .89        .97        .96       1.03        .88        .83        .98        .82        .90        .78        .91        .92        .83          **       .85          ** 
Standard error                  .05          .06        .10        .10        .12        .06        .08        .08        .13        .11        .13        .17        .07        .06          **       .12          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 70 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All with general concerns related to People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  396          215          -          ** 
 
Effective sample                282          150          -          ** 
 
Total                           441          223          -          ** 
 
1 - Mildly 
Concerned          (5.0)          5            2          -          ** 
                                  1%           1%         -%         ** 
 
2                  (4.0)         13           12+         -          ** 
                                  3%           5%         -%         ** 
 
3                  (3.0)         41           25          -          ** 
                                  9%          11%         -%         ** 
 
4                  (2.0)        114           50          -          ** 
                                 26%          23%         -%         ** 
 
5 - Very 
Concerned          (1.0)        266          135          -          ** 
                                 60%          60%         -%         ** 
 
(Never 
Considered this)                  *            -          -          ** 
                                  *%           -%         -%         ** 
 
(Don't know)                      -            -          -          ** 
                                  -%           -%         -%         ** 
 
(Refused)                         -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: Concerned                  381          185          -          ** 
                                 86%          83%         -%         ** 
 
Net: Not 
concerned                        18           13          -          ** 
                                  4%           6%         -%         ** 
 
Mean Score                      1.6          1.6          -          ** 
Standard deviation              .87          .93          -          ** 
Standard error                  .05          .08          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 71 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All with general concerns related to My personal information being stolen/hacked 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  851          371        480           95        148        156        151        153        106         42          243        307        301          188        258        195        210 
 
Effective sample                573          248        326           63         98        111        105        106         69         28          161        216        199          136        172        135        132 
 
Total                           887          401        486           93        135        166        165        164        105         59          228        331        328          204        249        209        225 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            2++        -          -          -          -          *          -            2          -          *            -          *          2          - 
                                  *%           1%         -%           2%         -%         -%         -%         -%         *%         -%           1%         -%         *%           -%         *%         1%         -% 
 
2                  (4.0)          9            5          4            1          *          -          4          1          2          -            2          4          3            4          5          -          * 
                                  1%           1%         1%           2%         *%         -%         2%         1%         2%         -%           1%         1%         1%           2%         2%         -%         *% 
 
3                  (3.0)         48           20         28            7          8         10          8          5          7          3           15         18         15           13         15          5         15 
                                  5%           5%         6%           8%         6%         6%         5%         3%         6%         6%           7%         5%         5%           6%         6%         3%         7% 
 
4                  (2.0)        172           81         91           22         33         31         33         29         15          9           55         64         53           43         38         45         46 
                                 19%          20%        19%          24%        24%        18%        20%        18%        15%        15%          24%        19%        16%          21%        15%        22%        20% 
 
5 - Very 
Concerned          (1.0)        654          291        363           61         94        125        120        127         81         47          154-       246        254a         142        191        157        164 
                                 74%          73%        75%          65%        70%        75%        73%        77%        77%        79%          68%        74%        78%          70%        77%        75%        73% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         2            2          -            -          -          -          -          2+         -          -            -          -          2            2+         -          -          - 
                                  *%           *%         -%           -%         -%         -%         -%         1%         -%         -%           -%         -%         1%           1%         -%         -%         -% 
 
Net: Concerned                  826          372        454           83        126        156        154        156         96         56          209        309        308          186        229        202        210 
                                 93%          93%        93%          89%        94%        94%        93%        95%        92%        94%          92%        93%        94%          91%        92%        96%        93% 
 
Net: Not 
concerned                        11            7          4            3c         *          -          4          1          2          -            3          4          4            4          6          2          * 
                                  1%           2%         1%           3%         *%         -%         2%         1%         2%         -%           1%         1%         1%           2%         2%         1%         *% 
 
Mean Score                      1.3          1.4        1.3          1.5+e      1.4        1.3        1.4        1.3        1.3        1.3          1.4        1.3        1.3          1.4        1.3        1.3        1.3 
Standard deviation              .65          .69        .62          .86        .60        .58        .68        .56        .71        .56          .72        .64        .61          .68        .70        .61        .60 
Standard error                  .03          .04        .03          .11        .06        .06        .07        .06        .09        .11          .06        .04        .04          .06        .05        .05        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 71 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All with general concerns related to My personal information being stolen/hacked 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  851          446        405          100        135        141        292        553          785         64 
 
Effective sample                573          308        267           68         90         94        196        373          517         55 
 
Total                           887          453        434           97        130        141        284        594          792         92 
 
1 - Mildly 
Concerned          (5.0)          2            *          2            -          -          -          -          2            2          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)          9            9+b        *-           -          -          -          -          9            7          2 
                                  1%           2%         *%           -%         -%         -%         -%         1%           1%         2% 
 
3                  (3.0)         48           28         21            7          4          8         15         33           46          2 
                                  5%           6%         5%           7%         3%         6%         5%         6%           6%         3% 
 
4                  (2.0)        172           81         91           23         29         27         61        109          146         26 
                                 19%          18%        21%          24%        22%        19%        22%        18%          18%        29% 
 
5 - Very 
Concerned          (1.0)        654          333        321           68         97        106        208        439          589         62 
                                 74%          74%        74%          69%        75%        75%        73%        74%          74%        67% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
Net: Concerned                  826          414        412           91        126        133        269        548          735         88 
                                 93%          91%        95%          93%        97%        94%        95%        92%          93%        95% 
 
Net: Not 
concerned                        11            9          2            -          -          -          -         11            9          2 
                                  1%           2%         *%           -%         -%         -%         -%         2%           1%         2% 
 
Mean Score                      1.3          1.4        1.3          1.4        1.3        1.3        1.3        1.4          1.3        1.4 
Standard deviation              .65          .69        .61          .61        .52        .57        .57        .69          .65        .64 
Standard error                  .03          .04        .04          .07        .05        .06        .04        .04          .03        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 71 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All with general concerns related to My personal information being stolen/hacked 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  851           31         67         42         57         35         39         53         60         61        119        150        137          721        130         90         40 
 
Effective sample                573           30         66         42         56         34         38         52         59         60        118        143        136          499         75         56         19 
 
Total                           887           45        116         65        102         50         73         89        110        110         21         43         64          777        110         84         26 
 
1 - Mildly 
Concerned          (5.0)          2            -          2+         -          -          -          -          -          -          -          -          -          *            2          -          -          - 
                                  *%           -%         2%         -%         -%         -%         -%         -%         -%         -%         -%         -%         1%           *%         -%         -%         -% 
 
2                  (4.0)          9            1          -          1          -          1          2          -          -          2          *          *          *            6          2          2          * 
                                  1%           3%         -%         2%         -%         3%         3%         -%         -%         2%         1%         1%         1%           1%         2%         2%         1% 
 
3                  (3.0)         48            1          6          6f         5          5f         -          5          5          5          2F         2f         5f          38         11         10+a        1 
                                  5%           3%         6%        10%         5%        11%         -%         5%         5%         5%        10%         5%         7%           5%        10%        12%         3% 
 
4                  (2.0)        172            4         18         16k        11         12k        21dK       12         23k        32+aDgK     5dK        3--       15dK        156         16         15          1 
                                 19%          10%        15%        24%        10%        23%        29%        13%        21%        30%        23%         8%        23%          20%        14%        18%         3% 
 
5 - Very 
Concerned          (1.0)        654           38ij       90         42         87+ceIJl   32         50         73ij       81         68-        14         37++CEfIJL 44          573         82         57         24 
                                 74%          84%        77%        64%        85%        63%        69%        81%        74%        62%        67%        86%        68%          74%        74%        68%        94% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         2            -          -          -          -          -          -          -          -          2++        -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         2%         -%         -%         -%           *%         -%         -%         -% 
 
Net: Concerned                  826           42        108         57         97         43         71j        85        104        101         19         40         58          729c        97         72-        25 
                                 93%          94%        93%        88%        95%        86%        97%        95%        95%        92%        90%        94%        91%          94%        88%        86%        96% 
 
Net: Not 
concerned                        11            1          2          1          -          1          2          -          -          2          *          *          1            9          2          2          * 
                                  1%           3%         2%         2%         -%         3%         3%         -%         -%         2%         1%         1%         1%           1%         2%         2%         1% 
 
Mean Score                      1.3          1.3        1.3        1.5dk      1.2        1.5dgk     1.4        1.2        1.3        1.4dk      1.4DgK     1.2-       1.4dK        1.3        1.4        1.5        1.1 
Standard deviation              .65          .66        .72        .77        .50        .81        .62        .54        .56        .67        .71        .57        .72          .64        .75        .80        .48 
Standard error                  .03          .12        .09        .12        .07        .14        .10        .08        .07        .09        .07        .05        .06          .03        .09        .11        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 71 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All with general concerns related to My personal information being stolen/hacked 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  851          324        113        257         66         44          157        448          381        318        152         77          294        350        196          ** 
 
Effective sample                573          231         58        182         43         26           97        290          277        211         85         43          206        231        130          ** 
 
Total                           887          340         85        297         70         39          157        418          423        325        139         63          335        355        187          ** 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          -          *          -            -          2            2          -          -          -            -          2          *          ** 
                                  *%           1%         -%         -%         1%         -%           -%         1%           1%         -%         -%         -%           -%         1%         *%         ** 
 
2                  (4.0)          9            5          -          2          -          -            1          4            7          2          -          -            3          4          2          ** 
                                  1%           1%         -%         1%         -%         -%           1%         1%           2%         1%         -%         -%           1%         1%         1%         ** 
 
3                  (3.0)         48           26c         4          7-         5          2           11         30           24         21          4          1           19         17         13          ** 
                                  5%           8%         5%         2%         7%         4%           7%         7%           6%         6%         3%         1%           6%         5%         7%         ** 
 
4                  (2.0)        172           72         13         56         18          7           28         69           79         71         22          9           64         61         46          ** 
                                 19%          21%        15%        19%        26%        18%          18%        17%          19%        22%        16%        14%          19%        17%        25%         ** 
 
5 - Very 
Concerned          (1.0)        654          233-        68        232a        46         30          117        312          309        232        113         54          247        271        126          ** 
                                 74%          69%        80%        78%        66%        78%          75%        75%          73%        71%        82%        85%          74%        76%        67%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Refused)                         2            2          -          -          -          -            -          -            2          -          -          -            2          -          -          ** 
                                  *%           1%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           1%         -%         -%         ** 
 
Net: Concerned                  826          305-        81        288+A       64         37          145        382          388        303        135         62          311        333        172          ** 
                                 93%          90%        95%        97%        92%        96%          92%        91%          92%        93%        97%        99%          93%        94%        92%         ** 
 
Net: Not 
concerned                        11            7          -          2          *          -            1          6            9          2          -          -            3          5          2          ** 
                                  1%           2%         -%         1%         1%         -%           1%         2%           2%         1%         -%         -%           1%         2%         1%         ** 
 
Mean Score                      1.3          1.4++C     1.2        1.3-       1.4        1.3          1.3        1.4          1.4        1.4cd      1.2-       1.2          1.3        1.3        1.4          ** 
Standard deviation              .65          .74        .54        .53        .69        .53          .65        .71          .72        .63        .47        .40          .63        .66        .68          ** 
Standard error                  .03          .05        .07        .04        .10        .10          .07        .04          .04        .04        .05        .06          .04        .04        .06          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 71 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All with general concerns related to My personal information being stolen/hacked 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  851          784        756        382        453         52          851        668        628        851          -          629        478        461        357        209 
 
Effective sample                573          519        499        255        300         43          573        443        430        573          -          414        305        297        219        151 
 
Total                           887          796        765        379        450         73          887        680        668        887          -          623        450        438        315        248 
 
1 - Mildly 
Concerned          (5.0)          2            *--        *-         *          *          2++ABcd      2          *          *          2          -            *          *          *          -          2 
                                  *%           *%         *%         *%         *%         3%           *%         *%         *%         *%         -%           *%         *%         *%         -%         1% 
 
2                  (4.0)          9            7          7          4          5          2            9          7          7          9          -            7          4          2          1          2 
                                  1%           1%         1%         1%         1%         2%           1%         1%         1%         1%         -%           1%         1%         *%         *%         1% 
 
3                  (3.0)         48           41         37         10--       19          7c          48         28--       34         48          -           39         29         26         16          9 
                                  5%           5%         5%         3%         4%        10%           5%         4%         5%         5%         -%           6%         6%         6%         5%         4% 
 
4                  (2.0)        172          151        140         63         89         18          172        131        123        172          -          107-        81         76         47-        63+acd 
                                 19%          19%        18%        17%        20%        24%          19%        19%        18%        19%         -%          17%        18%        17%        15%        25% 
 
5 - Very 
Concerned          (1.0)        654          595e       578+e      302++E     337         44-         654        513        504        654          -          467        335        334        249+e      173 
                                 74%          75%        76%        80%        75%        61%          74%        75%        75%        74%         -%          75%        74%        76%        79%        69% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         2            2          2          -          -          -            2          2          -          2          -            2          2          -          2          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         -%         *%         -%           *%         *%         -%         1%         -% 
 
Net: Concerned                  826          746e       718e       365++E     426e        62-         826        644+       627        826          -          574        415        410        296        236 
                                 93%          94%        94%        96%        95%        85%          93%        95%        94%        93%         -%          92%        92%        94%        94%        95% 
 
Net: Not 
concerned                        11            7          7          4          6          4+ab        11          7          7         11          -            8          4          2          1          3 
                                  1%           1%         1%         1%         1%         5%           1%         1%         1%         1%         -%           1%         1%         1%         *%         1% 
 
Mean Score                      1.3          1.3-       1.3--      1.3--      1.3        1.6++ABCD    1.3        1.3-       1.3        1.3          -          1.3        1.3        1.3        1.3-       1.4 
Standard deviation              .65          .62        .61        .56        .62        .95          .65        .60        .62        .65          -          .65        .65        .61        .57        .66 
Standard error                  .03          .03        .03        .04        .04        .14          .03        .03        .03        .03          -          .03        .04        .04        .04        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 71 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All with general concerns related to My personal information being stolen/hacked 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  851          240        588          547        605        495        342        525          436        275         93         47          438        264         90         59 
 
Effective sample                573          144        414          367        406        340        231        346          286        194         67         28          303        178         56         37 
 
Total                           887          201        655          574        634        527        355        534          454        297        103         33          488        270         80         50 
 
1 - Mildly 
Concerned          (5.0)          2            -          2            -          *          -          -          -            2          -          *          -            2          -          *          - 
                                  *%           -%         *%           -%         *%         -%         -%         -%           *%         -%         *%         -%           *%         -%         1%         -% 
 
2                  (4.0)          9            1          5            4          2-         4          2          2            5          2          2          *            5          3          -          * 
                                  1%           1%         1%           1%         *%         1%         1%         *%           1%         1%         2%         *%           1%         1%         -%         *% 
 
3                  (3.0)         48           13         36           33         36         29         18         29           15-        23a         7          3           19         15         13++Ab      2 
                                  5%           6%         5%           6%         6%         6%         5%         5%           3%         8%         7%        10%           4%         5%        16%         4% 
 
4                  (2.0)        172           36        125           98         96--       81--       49--       81--         77         68         21          6           92         47         19         14 
                                 19%          18%        19%          17%        15%        15%        14%        15%          17%        23%        20%        18%          19%        17%        24%        27% 
 
5 - Very 
Concerned          (1.0)        654          152        487          436        498++      411++      287++      422++        354+b      204-        73         24          369C       205C        46--       34 
                                 74%          75%        74%          76%        79%        78%        81%        79%          78%        69%        71%        72%          76%        76%        57%        69% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         2            -          -            2          2          2          -          -            2          -          -          -            -          -          2++Ab      - 
                                  *%           -%         -%           *%         *%         *%         -%         -%           *%         -%         -%         -%           -%         -%         2%         -% 
 
Net: Concerned                  826          187        611          535        593        492        336        503          431        272         94         30          461C       252C        65--       48c 
                                 93%          93%        93%          93%        94%        93%        94%        94%          95%        92%        91%        90%          95%        93%        81%        96% 
 
Net: Not 
concerned                        11            1          8            4          3--        4          2          2-           7          2          2          *            7          3          *          * 
                                  1%           1%         1%           1%         *%         1%         1%         *%           1%         1%         2%         *%           1%         1%         1%         *% 
 
Mean Score                      1.3          1.3        1.3          1.3        1.3--      1.3-       1.3--      1.3--        1.3-       1.4a       1.4        1.4          1.3        1.3        1.6++AB    1.4 
Standard deviation              .65          .62        .65          .61        .59        .60        .57        .57          .62        .66        .74        .69          .64        .63        .80        .57 
Standard error                  .03          .05        .03          .03        .03        .03        .04        .03          .04        .05        .09        .13          .04        .05        .11        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 71 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All with general concerns related to My personal information being stolen/hacked 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  851           41 
 
Effective sample                573           25 
 
Total                           887           33 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  *%           -% 
 
2                  (4.0)          9            * 
                                  1%           *% 
 
3                  (3.0)         48            2 
                                  5%           5% 
 
4                  (2.0)        172            5 
                                 19%          16% 
 
5 - Very 
Concerned          (1.0)        654           26 
                                 74%          79% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         2            - 
                                  *%           -% 
 
Net: Concerned                  826           31 
                                 93%          94% 
 
Net: Not 
concerned                        11            * 
                                  1%           *% 
 
Mean Score                      1.3          1.3 
Standard deviation              .65          .58 
Standard error                  .03          .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 71 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All with general concerns related to My personal information being stolen/hacked 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  851          473        427        545        253        607        492        358        251        160         69        436        126 
 
Effective sample                573          313        278        363        171        402        338        238        167        105         43        286         78 
 
Total                           887          487        416        551        261        600        511        363        266        155         63        425        119 
 
1 - Mildly 
Concerned          (5.0)          2            *          -          *          2          2          2          *          -          -          -          *          - 
                                  *%           *%         -%         *%         1%         *%         *%         *%         -%         -%         -%         *%         -% 
 
2                  (4.0)          9            2          3          5          2          4          2          2          2          1          2j         1          - 
                                  1%           *%         1%         1%         1%         1%         *%         1%         1%         1%         3%         *%         -% 
 
3                  (3.0)         48           32         28         32         12         37         30         20         16          9          2         21          7 
                                  5%           7%         7%         6%         5%         6%         6%         6%         6%         6%         3%         5%         6% 
 
4                  (2.0)        172          102         92        112         60        116        115+        72         64         41+j       17         75         25 
                                 19%          21%        22%        20%        23%        19%        23%        20%        24%        27%        26%        18%        21% 
 
5 - Very 
Concerned          (1.0)        654          349        293        401        185        441        362        268        184        102         43        328h        87 
                                 74%          72%        70%        73%        71%        74%        71%        74%        69%        66%        68%        77%        73% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         2            2          -          2          -          -          -          -          -          -          -          -          - 
                                  *%           *%         -%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  826          451        385        512        245        557        477        340        248        144         60        403        112 
                                 93%          93%        92%        93%        94%        93%        93%        94%        93%        93%        94%        95%        94% 
 
Net: Not 
concerned                        11            3          3          5          3          6          4          3          2          1          2          1-         - 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         1%         3%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 71 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All with general concerns related to My personal information being stolen/hacked 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  851          473        427        545        253        607        492        358        251        160         69        436        126 
 
Effective sample                573          313        278        363        171        402        338        238        167        105         43        286         78 
 
Total                           887          487        416        551        261        600        511        363        266        155         63        425        119 
 
Mean Score                      1.3          1.4        1.4        1.3        1.4        1.3        1.4        1.3        1.4        1.4        1.4        1.3-       1.3 
Standard deviation              .65          .63        .65        .64        .67        .65        .65        .62        .63        .65        .68        .57        .58 
Standard error                  .03          .04        .04        .03        .05        .03        .04        .04        .05        .06        .10        .03        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 71 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All with general concerns related to My personal information being stolen/hacked 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  851          619        306        201        199        631        299        468        132        178         84         49        520        590         38        128         34 
 
Effective sample                573          416        205        137        135        438        199        317         85        122         55         31        353        394         19         87         19 
 
Total                           887          626        296        217        193        680        322        479        129        181         88         45        545        591         24        135         25 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          *          -          2          -          -          -          -          -          -          -          2          -          -          - 
                                  *%           *%         1%         *%         -%         *%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -% 
 
2                  (4.0)          9            6          2          *          3          5          2          4          -          2          -          -          3          4          -          -          - 
                                  1%           1%         1%         *%         2%         1%         1%         1%         -%         1%         -%         -%         1%         1%         -%         -%         -% 
 
3                  (3.0)         48           35         27++       20+         9         37         23         28          9          6          2          4         36         32          2          7          2 
                                  5%           6%         9%         9%         5%         5%         7%         6%         7%         3%         3%        10%         7%         5%        10%         5%         7% 
 
4                  (2.0)        172          132h        61h        50h        36        130         62         82         13-        45Ho       12          7        111h       114          3         18          5 
                                 19%          21%        21%        23%        19%        19%        19%        17%        10%        25%        13%        17%        20%        19%        13%        13%        21% 
 
5 - Very 
Concerned          (1.0)        654          452        205        146-       144        504        236        366c       107+abci   128         74bc       33        395        439         19        110bc       18 
                                 74%          72%        69%        67%        75%        74%        73%        76%        83%        71%        84%        73%        72%        74%        78%        82%        72% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         2            -          -          -          -          2          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  826          584        266-       195        180        634        297        447        120        172         86         40        506        553         22        127         24 
                                 93%          93%        90%        90%        93%        93%        92%        93%        93%        95%        97%        90%        93%        94%        90%        95%        93% 
 
Net: Not 
concerned                        11            7          4          1          3          7          2          4          -          2          -          -          3          6          -          -          - 
                                  1%           1%         1%         *%         2%         1%         1%         1%         -%         1%         -%         -%         1%         1%         -%         -%         -% 
 
Mean Score                      1.3          1.4        1.4+ghjo   1.4hjo     1.3        1.3        1.4        1.3        1.2        1.3        1.2        1.4        1.4        1.3        1.3        1.2        1.4 
Standard deviation              .65          .66        .73        .69        .66        .65        .64        .62        .57        .60        .46        .66        .63        .64        .65        .54        .62 
Standard error                  .03          .03        .05        .06        .06        .03        .05        .03        .06        .05        .06        .12        .03        .03        .15        .06        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 71 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All with general concerns related to My personal information being stolen/hacked 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  851          449          **         ** 
 
Effective sample                573          299          **         ** 
 
Total                           887          434          **         ** 
 
1 - Mildly 
Concerned          (5.0)          2            -          **         ** 
                                  *%           -%         **         ** 
 
2                  (4.0)          9            6          **         ** 
                                  1%           1%         **         ** 
 
3                  (3.0)         48           28          **         ** 
                                  5%           6%         **         ** 
 
4                  (2.0)        172           82          **         ** 
                                 19%          19%         **         ** 
 
5 - Very 
Concerned          (1.0)        654          319          **         ** 
                                 74%          73%         **         ** 
 
(Never 
Considered this)                  -            -          **         ** 
                                  -%           -%         **         ** 
 
(Don't know)                      -            -          **         ** 
                                  -%           -%         **         ** 
 
(Refused)                         2            -          **         ** 
                                  *%           -%         **         ** 
 
Net: Concerned                  826          401          **         ** 
                                 93%          92%         **         ** 
 
Net: Not 
concerned                        11            6          **         ** 
                                  1%           1%         **         ** 
 
Mean Score                      1.3          1.4          **         ** 
Standard deviation              .65          .66          **         ** 
Standard error                  .03          .04          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 72 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All with general concerns related to Scams/ fraud 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  868          415        453           98        136        152        145        157        126         54          234        297        337          193        261        187        227 
 
Effective sample                566          271        296           65         84        105        102        104         80         33          149        207        212          139        167        129        133 
 
Total                           867          429        437           93        113        151        160        160        119         72          205        311        350          205        245        197        219 
 
1 - Mildly 
Concerned          (5.0)          6            2          4            -          2          *          2          *          2          -            2          2          3            2          2          *          2 
                                  1%           *%         1%           -%         1%         *%         1%         *%         2%         -%           1%         1%         1%           1%         1%         *%         1% 
 
2                  (4.0)         24           14         10            5e         3          4          9e         1          3          1            7         13c         4-           4         14+c        1          6 
                                  3%           3%         2%           5%         2%         3%         6%         *%         2%         1%           4%         4%         1%           2%         6%         1%         3% 
 
3                  (3.0)         61           33         28           11          5          9         16          7          8          6           16         25         21           14         21          9         18 
                                  7%           8%         6%          12%         4%         6%        10%         5%         7%         8%           8%         8%         6%           7%         9%         4%         8% 
 
4                  (2.0)        217          110        107           27e        35de       45de       28-        26-        33         23           63         72         82           52         59         51         55 
                                 25%          26%        25%          30%        31%        30%        17%        16%        28%        32%          31%        23%        23%          25%        24%        26%        25% 
 
5 - Very 
Concerned          (1.0)        552          265        287           50         68         91        106        125++ABCdFg 73         40          118        197        238a         131        149        137        135 
                                 64%          62%        66%          54%        60%        60%        66%        79%        61%        55%          57%        63%        68%          64%        61%        69%        62% 
 
(Never 
Considered this)                  4            4          -            -          -          2          -          -          -          3++          -          2          3            2          -          -          3 
                                  1%           1%         -%           -%         -%         1%         -%         -%         -%         4%           -%         1%         1%           1%         -%         -%         1% 
 
(Don't know)                      *            *          -            -          -          *          -          -          -          -            -          *          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%         -%         -%           -%         *%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  770          376        394           77        103        136        133-       151+aD     106         63          181        269        320          184        208        187+Bd     191 
                                 89%          87%        90%          83%        92%        90%        83%        95%        89%        87%          88%        86%        91%          90%        85%        95%        87% 
 
Net: Not 
concerned                        31           16         15            5          4          5         11+e        1          5          1            9         16          6            6         16+C        1-         8 
                                  4%           4%         3%           5%         4%         3%         7%         1%         4%         1%           4%         5%         2%           3%         6%         1%         3% 
 
Mean Score                      1.5          1.5        1.5          1.7E       1.5e       1.5e       1.6E       1.3--      1.6E       1.5e         1.6c       1.6        1.4-         1.5        1.6+C      1.4-       1.5 
Standard deviation              .81          .81        .80          .87        .81        .75        .96        .58        .87        .69          .84        .87        .72          .79        .93        .60        .83 
Standard error                  .03          .05        .05          .11        .09        .07        .10        .06        .10        .12          .07        .06        .05          .07        .07        .05        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 72 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All with general concerns related to Scams/ fraud 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  868          454        414           94        136        132        277        586          796         68 
 
Effective sample                566          305        261           62         87         86        182        379          506         58 
 
Total                           867          450        416           87        120        129        265        593          764         98 
 
1 - Mildly 
Concerned          (5.0)          6            4          2            -          3+e        -          3          3            6          - 
                                  1%           1%         1%           -%         3%         -%         1%         1%           1%         -% 
 
2                  (4.0)         24           18          7            2          4          5          8         16           24          * 
                                  3%           4%         2%           2%         3%         4%         3%         3%           3%         1% 
 
3                  (3.0)         61           35         26            5          5          7         18         44           61+         1 
                                  7%           8%         6%           5%         4%         5%         7%         7%           8%         1% 
 
4                  (2.0)        217          112        106           27         39         31         72        142          186         32 
                                 25%          25%        25%          31%        32%        24%        27%        24%          24%        32% 
 
5 - Very 
Concerned          (1.0)        552          280        272           54         69         87        163        384          483         65 
                                 64%          62%        65%          62%        57%        67%        62%        65%          63%        66% 
 
(Never 
Considered this)                  4            2          3            -          -          -          -          4            4          - 
                                  1%           *%         1%           -%         -%         -%         -%         1%           1%         -% 
 
(Don't know)                      *            *          -            -          *          -          *          -            *          - 
                                  *%           *%         -%           -%         *%         -%         *%         -%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  770          392        378           81        107        118        235        526          668--       96+a 
                                 89%          87%        91%          93%        90%        91%        89%        89%          87%        99% 
 
Net: Not 
concerned                        31           22          9            2          7          5         12         19           30          * 
                                  4%           5%         2%           2%         6%         4%         4%         3%           4%         1% 
 
Mean Score                      1.5          1.6        1.5          1.5        1.6        1.5        1.6        1.5          1.5        1.4 
Standard deviation              .81          .87        .73          .68        .92        .76        .85        .79          .84        .53 
Standard error                  .03          .05        .05          .09        .10        .08        .06        .04          .04        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 72 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All with general concerns related to Scams/ fraud 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  868            **        53         32         56         53         38         53         62         57        127        170        147          727        141         98         43 
 
Effective sample                566            **        52         32         55         52         37         52         61         56        126        163        146          488         78         58         21 
 
Total                           867            **        94         49        100         76         72         91        114        101         22         49         69          756        111         85         26 
 
1 - Mildly 
Concerned          (5.0)          6            **         -          -          4++        -          2          -          -          -          *h         -          1            5          2          *          2 
                                  1%           **         -%         -%         4%         -%         2%         -%         -%         -%         2%         -%         1%           1%         2%         *%         7% 
 
2                  (4.0)         24            **         4          2          2          1          3          -          7          -          1gi        2gi        3i          18          6          6          * 
                                  3%           **         4%         3%         2%         2%         5%         -%         6%         -%         3%         4%         4%           2%         6%         7%         2% 
 
3                  (3.0)         61            **        11Ik        6I         4          7i         2          8i        10i         --         4++DFIK    1-         9+dfIK      52          9          8          1 
                                  7%           **        11%        12%         4%         9%         3%         9%         8%         -%        16%         3%        13%           7%         8%         9%         5% 
 
4                  (2.0)        217            **        11-        26++BDHiJKL 9--       24BDK      24BDK      31BDK      24         30bDK       6BDK       6--       18bDK       194         23         16          7 
                                 25%           **        11%        53%         9%        32%        34%        34%        21%        30%        26%        12%        27%          26%        21%        19%        28% 
 
5 - Very 
Concerned          (1.0)        552            **        69CJl      16--       82         44c        40c        53c        69C        70Cj       12-c       39         38-c        484         69         53         15 
                                                                        ++CEFGHJL                                                                    ++CEFGHJL 
                                 64%           **        73%        32%        83%        57%        56%        58%        61%        70%        53%        81%        55%          64%        62%        63%        59% 
 
(Never 
Considered this)                  4            **         -          -          -          -          -          -          4++        -          -          -          -            3          2          2          - 
                                  1%           **         -%         -%         -%         -%         -%         -%         4%         -%         -%         -%         -%           *%         1%         2%         -% 
 
(Don't know)                      *            **         -          -          -          -          -          -          -          -          *++        -          -            -          *          *          - 
                                  *%           **         -%         -%         -%         -%         -%         -%         -%         -%         1%         -%         -%           -%         *%         *%         -% 
 
(Refused)                         -            **         -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  770            **        79         42         91j        68         65         83j        93        101         18--       45hJL      57-         678         92         69         22 
                                                                                                                              ++BCdEfgHJ 
                                                                                                                                      KL 
                                 89%           **        85%        85%        91%        89%        90%        91%        82%       100%        79%        93%        82%          90%        83%        82%        87% 
 
Net: Not 
concerned                        31            **         4          2          5          1          5i         -          7          -          1GI        2gi        4gi         23          8          6          2 
                                  4%           **         4%         3%         5%         2%         7%         -%         6%         -%         5%         4%         5%           3%         7%         7%         8% 
 
Mean Score                      1.5            **       1.5        1.9        1.3        1.6ik      1.6ik      1.5        1.6ik      1.3-       1.7++DIK   1.3--      1.7++dIK     1.5        1.6        1.6        1.7 
                                                              ++abDgIK 
Standard deviation              .81            **       .86        .75        .91        .74        .93        .65        .90        .46        .97        .72        .94          .78        .98        .94       1.12 
Standard error                  .03            **       .12        .13        .12        .10        .15        .09        .12        .06        .09        .06        .08          .04        .11        .13        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 72 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All with general concerns related to Scams/ fraud 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  868          332        106        278         68         37          147        471          380        325        163         92          300        338        218          ** 
 
Effective sample                566          235         55        177         42         24           85        295          265        206         95         51          217        207        138          ** 
 
Total                           867          347         82        277         67         35          135        419          396        313        158         81          359        303        196          ** 
 
1 - Mildly 
Concerned          (5.0)          6            4          *          2          *          -            2          2            6+         *          *          -            1          4          2          ** 
                                  1%           1%         *%         1%         1%         -%           1%         1%           2%         *%         *%         -%           *%         1%         1%         ** 
 
2                  (4.0)         24           12          2          7          *          *            5          8           12         10          3          1            8          7          8          ** 
                                  3%           4%         3%         2%         *%         1%           4%         2%           3%         3%         2%         1%           2%         2%         4%         ** 
 
3                  (3.0)         61           31          7         17          2          1           13         32           23         26         13          8           23         21         17          ** 
                                  7%           9%         8%         6%         3%         3%           9%         8%           6%         8%         8%        10%           6%         7%         9%         ** 
 
4                  (2.0)        217           92         15         64         28+abc      7           40         96           97         82         38         14           97         66         55          ** 
                                 25%          27%        19%        23%        42%        20%          29%        23%          24%        26%        24%        18%          27%        22%        28%         ** 
 
5 - Very 
Concerned          (1.0)        552          206         58        188         36         26           76        280          257        195        101         55          226        205        114          ** 
                                 64%          60%        70%        68%        54%        75%          56%        67%          65%        62%        64%        68%          63%        68%        58%         ** 
 
(Never 
Considered this)                  4            2          -          -          -          -            -          -            2          -          3+         3++aB        4+         -          -          ** 
                                  1%           *%         -%         -%         -%         -%           -%         -%           *%         -%         2%         4%           1%         -%         -%         ** 
 
(Don't know)                      *            -          -          -          -          *            -          -            -          *          -          -            -          *          -          ** 
                                  *%           -%         -%         -%         -%         *%           -%         -%           -%         *%         -%         -%           -%         *%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  770          298         73        252         64         33          115        376          354        277        139         70          322        271        169          ** 
                                 89%          86%        89%        91%        96%        95%          86%        90%          89%        88%        88%        86%          90%        89%        86%         ** 
 
Net: Not 
concerned                        31           16          2          9          1          *            7         11           18         10          3          1            9         11         11          ** 
                                  4%           5%         3%         3%         1%         1%           5%         3%           5%         3%         2%         1%           3%         3%         5%         ** 
 
Mean Score                      1.5          1.6+       1.4        1.5        1.5        1.3          1.6        1.5          1.5        1.5        1.5        1.4          1.5        1.5        1.6          ** 
Standard deviation              .81          .87        .77        .78        .65        .59          .90        .77          .86        .78        .73        .70          .74        .82        .90          ** 
Standard error                  .03          .06        .10        .06        .10        .12          .10        .04          .05        .05        .07        .10          .05        .06        .08          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 72 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All with general concerns related to Scams/ fraud 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  868          774        729        348        446         71          868        643        626        868          -          634        461        458        392        220 
 
Effective sample                566          494        465        233        289         57          566        418        411        566          -          402        284        287        231        154 
 
Total                           867          748        703        345        429         95          867        634        631        867          -          593        414        414        324        255 
 
1 - Mildly 
Concerned          (5.0)          6            6          6          2          4          *            6          4          4          6          -            5          3          4          3          2 
                                  1%           1%         1%         1%         1%         *%           1%         1%         1%         1%         -%           1%         1%         1%         1%         1% 
 
2                  (4.0)         24           22         19         14         16          2           24         15         18         24          -           19         14         10          8          6 
                                  3%           3%         3%         4%         4%         2%           3%         2%         3%         3%         -%           3%         3%         2%         3%         2% 
 
3                  (3.0)         61           41--       37--       13-        18--       19++ABCD     61         32--       46         61          -           49         32         34         22         12 
                                  7%           6%         5%         4%         4%        20%           7%         5%         7%         7%         -%           8%         8%         8%         7%         5% 
 
4                  (2.0)        217          195        183         88        115         19          217        153        143-       217          -          130-        92         81--       60--       80+abCD 
                                 25%          26%        26%        26%        27%        20%          25%        24%        23%        25%         -%          22%        22%        19%        19%        31% 
 
5 - Very 
Concerned          (1.0)        552          483        457        228        277         52          552        425++      415        552          -          387        269        285+       231++e     154 
                                 64%          64%        65%        66%        65%        54%          64%        67%        66%        64%         -%          65%        65%        69%        71%        60% 
 
(Never 
Considered this)                  4            2-         2          -          -          3++ABcD      4          4          4          4          -            3          3          -          -          2 
                                  1%           *%         *%         -%         -%         3%           1%         1%         1%         1%         -%           *%         1%         -%         -%         1% 
 
(Don't know)                      *            *          *          -          -          -            *          *          *          *          -            *          *          -          -          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         *%         -%           *%         *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  770          677++E     639++E     316E       392E        71--        770        578++      558        770          -          517        361        366        291        234 
                                 89%          91%        91%        91%        91%        74%          89%        91%        88%        89%         -%          87%        87%        88%        90%        92% 
 
Net: Not 
concerned                        31           28         25         16         19          2           31         19         22         31          -           23         17         14         11          8 
                                  4%           4%         4%         5%         5%         3%           4%         3%         4%         4%         -%           4%         4%         3%         3%         3% 
 
Mean Score                      1.5          1.5        1.5        1.5        1.5        1.7b         1.5        1.4--      1.5        1.5          -          1.5        1.5        1.5        1.4        1.5 
Standard deviation              .81          .80        .79        .80        .81        .91          .81        .76        .81        .81          -          .84        .84        .83        .79        .76 
Standard error                  .03          .04        .04        .05        .05        .12          .03        .04        .04        .03          -          .04        .05        .05        .05        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 72 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All with general concerns related to Scams/ fraud 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  868          232        616          550        610        503        367        538          441        281        106         40          460        274         90         44 
 
Effective sample                566          136        416          357        397        330        235        343          276        191         74         25          298        183         58         27 
 
Total                           867          184        654          544        600        503        354        516          432        289        112         34          472        278         80         38 
 
1 - Mildly 
Concerned          (5.0)          6            3          4            5          4          4          2          5            5          *          1          -            5          *          1          - 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         *%         1%         -%           1%         *%         1%         -% 
 
2                  (4.0)         24            6         17           12         13         11         10         14           10         10          3          2            8         12          4          * 
                                  3%           3%         3%           2%         2%         2%         3%         3%           2%         3%         2%         6%           2%         4%         6%         *% 
 
3                  (3.0)         61           14         48           33         39         40         27         34           25         24          4          8           26         25          8          3 
                                  7%           7%         7%           6%         6%         8%         8%         7%           6%         8%         4%        22%           5%         9%        10%         9% 
 
4                  (2.0)        217           33-       177a         136        151        116         75        121           93         81         33         11          115         74         18         10 
                                 25%          18%        27%          25%        25%        23%        21%        23%          22%        28%        29%        31%          24%        27%        22%        28% 
 
5 - Very 
Concerned          (1.0)        552          129        404          356        393        332        241        342          293+       174         71         14          313        166         49         24 
                                 64%          70%        62%          66%        66%        66%        68%        66%          68%        60%        64%        41%          66%        60%        61%        63% 
 
(Never 
Considered this)                  4            -          4            --         --         --         -          --           4          -          -          -            4          -          -          - 
                                  1%           -%         1%           -%         -%         -%         -%         -%           1%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                      *            *          -            *          *          -          *          *            *          -          -          -            -          *          -          - 
                                  *%           *%         -%           *%         *%         -%         *%         *%           *%         -%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  770          162        581          493        544+       449        316        463          386        255        104         25          429        240         67         34 
                                 89%          88%        89%          91%        91%        89%        89%        90%          89%        88%        93%        72%          91%        86%        84%        91% 
 
Net: Not 
concerned                        31            8         21           18         17         14         12         19           16         10          4          2           13         13          5          * 
                                  4%           4%         3%           3%         3%         3%         3%         4%           4%         3%         3%         6%           3%         5%         7%         *% 
 
Mean Score                      1.5          1.5        1.5          1.5        1.5        1.5        1.5        1.5          1.5        1.5        1.5        1.9++Abc     1.5        1.6        1.6        1.5 
Standard deviation              .81          .87        .79          .79        .77        .79        .79        .82          .82        .79        .75        .94          .77        .84        .95        .68 
Standard error                  .03          .07        .04          .04        .04        .04        .05        .04          .05        .06        .09        .19          .04        .06        .12        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 72 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All with general concerns related to Scams/ fraud 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  868           37 
 
Effective sample                566           23 
 
Total                           867           31 
 
1 - Mildly 
Concerned          (5.0)          6            - 
                                  1%           -% 
 
2                  (4.0)         24            * 
                                  3%           1% 
 
3                  (3.0)         61            3 
                                  7%          10% 
 
4                  (2.0)        217            9 
                                 25%          29% 
 
5 - Very 
Concerned          (1.0)        552           19 
                                 64%          61% 
 
(Never 
Considered this)                  4            - 
                                  1%           -% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  770           27 
                                 89%          89% 
 
Net: Not 
concerned                        31            * 
                                  4%           1% 
 
Mean Score                      1.5          1.5 
Standard deviation              .81          .71 
Standard error                  .03          .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 72 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All with general concerns related to Scams/ fraud 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  868          492        445        548        267        619        506        373        249        167         80        425        131 
 
Effective sample                566          317        283        351        173        398        338        245        164        102         46        270         83 
 
Total                           867          491        416        522        259        584        502        364        257        144         64        392        126 
 
1 - Mildly 
Concerned          (5.0)          6            6          3          5          *          6          2          4          *          -          -          4          - 
                                  1%           1%         1%         1%         *%         1%         *%         1%         *%         -%         -%         1%         -% 
 
2                  (4.0)         24           13         17         11          8         20         12         17+         4          7          2         12          3 
                                  3%           3%         4%         2%         3%         3%         2%         5%         2%         5%         4%         3%         3% 
 
3                  (3.0)         61           35         35         33         17         40         35         28         18         14          4         26         10 
                                  7%           7%         8%         6%         7%         7%         7%         8%         7%        10%         7%         7%         8% 
 
4                  (2.0)        217          124        104        125         67        157k       134k        93         68         29         18         82-        19- 
                                 25%          25%        25%        24%        26%        27%        27%        26%        26%        20%        28%        21%        15% 
 
5 - Very 
Concerned          (1.0)        552          310        255        347        164        359        314        222        166         94         40        268+        93+bef 
                                 64%          63%        61%        66%        63%        62%        63%        61%        65%        65%        62%        68%        74% 
 
(Never 
Considered this)                  4            4          2          2          2          2          4          -          -          -          -          -          - 
                                  1%           1%         *%         *%         1%         *%         1%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      *            -          *          -          *          -          -          -          -          -          -          -          - 
                                  *%           -%         *%         -%         *%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  770          433        359        471        231        516        448        315        234        123         58        350        113 
                                 89%          88%        86%        90%        89%        88%        89%        86%        91%        86%        90%        89%        89% 
 
Net: Not 
concerned                        31           19         20         16          8         26         14         21+g        4          7          2         16          3 
                                  4%           4%         5%         3%         3%         4%         3%         6%         2%         5%         4%         4%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 72 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All with general concerns related to Scams/ fraud 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  868          492        445        548        267        619        506        373        249        167         80        425        131 
 
Effective sample                566          317        283        351        173        398        338        245        164        102         46        270         83 
 
Total                           867          491        416        522        259        584        502        364        257        144         64        392        126 
 
Mean Score                      1.5          1.5        1.6        1.5        1.5        1.6        1.5        1.6+       1.5        1.5        1.5        1.5        1.4 
Standard deviation              .81          .83        .87        .78        .77        .84        .77        .90        .71        .85        .78        .83        .75 
Standard error                  .03          .05        .05        .04        .06        .04        .04        .06        .06        .08        .11        .05        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 72 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All with general concerns related to Scams/ fraud 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  868          635        304        210        190        634        321        470        123        181         93         57        515        581         31        121         33 
 
Effective sample                566          412        190        136        120        423        207        311         75        120         54         35        339        371         17         82         20 
 
Total                           867          613        260        215        161        656        336        464        114        177         84         50        509        545         21        123         27 
 
1 - Mildly 
Concerned          (5.0)          6            6          *          2          -          4          4          4          -          *          -          -          6          2          -          -          - 
                                  1%           1%         *%         1%         -%         1%         1%         1%         -%         *%         -%         -%         1%         *%         -%         -%         -% 
 
2                  (4.0)         24           18         11          8          7         20         11         14          3          6          2          2         10         12          2          4          2 
                                  3%           3%         4%         4%         5%         3%         3%         3%         3%         3%         3%         5%         2%         2%         8%         3%         7% 
 
3                  (3.0)         61           45         22         14         12         46         24         49++       12         13          5          5         40         40          2          7          * 
                                  7%           7%         9%         7%         8%         7%         7%        11%        11%         7%         6%        10%         8%         7%        11%         6%         1% 
 
4                  (2.0)        217          153o        61         56o        36        168o        81         99-        19         35         16         11        130o       139o         1         18-         7 
                                 25%          25%        24%        26%        22%        26%        24%        21%        16%        20%        19%        22%        26%        26%         5%        15%        28% 
 
5 - Very 
Concerned          (1.0)        552          388        166        135        105        414        213        299         80        123         60         31        323        352         16         94         17 
                                                                                                                                                                                                +abcefglmq 
                                 64%          63%        64%        63%        66%        63%        63%        64%        70%        70%        72%        63%        64%        65%        76%        76%        64% 
 
(Never 
Considered this)                  4            3          -          -          -          3          3          -          -          -          -          -          --         --         -          -          - 
                                  1%           *%         -%         -%         -%         *%         1%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      *            *          -          -          -          *          -          -          -          -          -          -          *          -          -          -          - 
                                  *%           *%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  770          541        227        190        141        583        294        397-        99        158         77         42        454        491         17        112         25 
                                 89%          88%        87%        89%        88%        89%        87%        86%        86%        89%        91%        85%        89%        90%        81%        91%        92% 
 
Net: Not 
concerned                        31           24         12         10          7         24         15         17          3          6          2          2         16         14          2          4          2 
                                  4%           4%         4%         5%         5%         4%         5%         4%         3%         4%         3%         5%         3%         3%         8%         3%         7% 
 
Mean Score                      1.5          1.5        1.5        1.5        1.5        1.5        1.5        1.5        1.5        1.4        1.4        1.6        1.5        1.5        1.5        1.4        1.5 
Standard deviation              .81          .83        .83        .85        .83        .81        .86        .86        .80        .79        .73        .87        .81        .76       1.00        .74        .84 
Standard error                  .03          .04        .06        .07        .08        .04        .06        .05        .09        .07        .10        .15        .04        .04        .24        .08        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 963 
Table 72 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All with general concerns related to Scams/ fraud 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  868          442          **        23 
 
Effective sample                566          282          **        13 
 
Total                           867          399          **        16 
 
1 - Mildly 
Concerned          (5.0)          6            4          **         - 
                                  1%           1%         **         -% 
 
2                  (4.0)         24           15          **         1 
                                  3%           4%         **         4% 
 
3                  (3.0)         61           31          **         - 
                                  7%           8%         **         -% 
 
4                  (2.0)        217           98          **         4 
                                 25%          25%         **        27% 
 
5 - Very 
Concerned          (1.0)        552          250          **        10 
                                 64%          63%         **        59% 
 
(Never 
Considered this)                  4            -          **         2 
                                  1%           -%         **        10% 
 
(Don't know)                      *            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  770          348          **        14 
                                 89%          87%         **        87% 
 
Net: Not 
concerned                        31           20          **         1 
                                  4%           5%         **         4% 
 
Mean Score                      1.5          1.6          **       1.4 
                                                 +abcdefghI 
                                                    JlMOpqs 
Standard deviation              .81          .87          **       .73 
Standard error                  .03          .05          **       .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 73 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with general concerns related to Private information being made public 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  427          192        235           56         74         84         79         70         49          **         130        163        134          113        135         86         93 
 
Effective sample                301          132        168           37         51         65         57         53         30          **          87        122         92           87         94         57         62 
 
Total                           459          207        252           52         69        102         89         85         43          **         121        191        147          131        141         86        101 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)         17            6         11            6+be       *          4          5          -          2          **           6          9          2            4          8          1          4 
                                  4%           3%         4%          11%         1%         4%         6%         -%         5%         **           5%         5%         1%           3%         6%         1%         4% 
 
3                  (3.0)         39           25+b       14-           4          5         10          6          9          5          **           9         16         14           14          7         14+bd       4 
                                  9%          12%         5%           7%         8%        10%         6%        11%        11%         **           7%         8%        10%          11%         5%        16%         4% 
 
4                  (2.0)        122           54         67           14         22         24         31f        19          6          **          36         55         30           37         39         13-        33c 
                                 26%          26%        27%          27%        32%        24%        35%        22%        15%         **          30%        29%        20%          28%        28%        15%        32% 
 
5 - Very 
Concerned          (1.0)        281          122        159           29         41         64         47         57         30          **          70        111        101           76         87         58         60 
                                 61%          59%        63%          55%        59%        63%        53%        67%        70%         **          58%        58%        69%          58%        62%        68%        60% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  403          176        227           42         64         88         78         75         37          **         106        166        131          113        126         71         93 
                                 88%          85%        90%          82%        92%        86%        88%        89%        85%         **          87%        87%        89%          86%        89%        83%        92% 
 
Net: Not 
concerned                        17            6         11            6+be       *          4          5          -          2          **           6          9          2            4          8          1          4 
                                  4%           3%         4%          11%         1%         4%         6%         -%         5%         **           5%         5%         1%           3%         6%         1%         4% 
 
Mean Score                      1.5          1.6        1.5          1.7        1.5        1.5        1.7        1.4        1.5          **         1.6        1.6        1.4          1.6        1.5        1.5        1.5 
Standard deviation              .80          .81        .79         1.01        .67        .82        .84        .69        .87          **         .84        .83        .72          .80        .84        .81        .76 
Standard error                  .05          .07        .06          .17        .09        .10        .11        .09        .16          **         .09        .07        .08          .09        .09        .11        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 73 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with general concerns related to Private information being made public 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  427          248        179           59         72         83        160        261          386         38 
 
Effective sample                301          181        119           44         52         59        118        177          266         33 
 
Total                           459          272        187           66         79         92        182        268          398         57 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
2                  (4.0)         17           12          5            -          2          5          5         11           13          4 
                                  4%           4%         3%           -%         2%         6%         3%         4%           3%         6% 
 
3                  (3.0)         39           21         18            4          6          4          9         28           34          3 
                                  9%           8%         9%           6%         7%         4%         5%        11%           9%         6% 
 
4                  (2.0)        122           76         46           17         27         28         51         66          102         20 
                                 26%          28%        24%          26%        34%        31%        28%        25%          26%        34% 
 
5 - Very 
Concerned          (1.0)        281          163        119           45         46         55        116        162          249         31 
                                 61%          60%        63%          69%        58%        59%        64%        60%          62%        54% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  403          239        164           62         72         83        167        228          350         50 
                                 88%          88%        88%          94%        91%        90%        92%        85%          88%        88% 
 
Net: Not 
concerned                        17           12          5            -          2          5          5         11           13          4 
                                  4%           4%         3%           -%         2%         6%         3%         4%           3%         6% 
 
Mean Score                      1.5          1.6        1.5          1.4        1.5        1.6        1.5        1.6          1.5        1.6 
Standard deviation              .80          .82        .78          .60        .71        .83        .73        .84          .79        .85 
Standard error                  .05          .06        .07          .09        .10        .11        .07        .06          .05        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 73 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with general concerns related to Private information being made public 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  427            **         **         **        33          **        28         35         34         32         46         73         73          364         63         39         24 
 
Effective sample                301            **         **         **        33          **        28         34         34         32         46         70         73          263         39         25         14 
 
Total                           459            **         **         **        57          **        51         59         61         56          8         22         34          407         51         35         17 
 
1 - Mildly 
Concerned          (5.0)          -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)         17            **         **         **         -          **         4          2          5          2          -          *          1           13          4          4          1 
                                  4%           **         **         **         -%         **         7%         3%         9%         3%         -%         2%         3%           3%         8%        11%         3% 
 
3                  (3.0)         39            **         **         **         5          **         -         10l         3          5          1L         1          *-          33          6          5          * 
                                  9%           **         **         **         9%         **         -%        17%         5%         9%        10%         4%         1%           8%        11%        15%         3% 
 
4                  (2.0)        122            **         **         **         8          **        16         15         18         20k         2          3-         7          110         12          6          6 
                                 26%           **         **         **        14%         **        32%        25%        30%        35%        22%        15%        22%          27%        23%        17%        36% 
 
5 - Very 
Concerned          (1.0)        281            **         **         **        44+i        **        31         32         34         29          5         17++ghI    25+i        252         30         20         10 
                                 61%           **         **         **        77%         **        61%        55%        56%        53%        68%        80%        74%          62%        58%        57%        58% 
 
(Never 
Considered this)                  -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  403            **         **         **        52          **        47         47         52         49          7         20         32+g        361         41         26         16 
                                 88%           **         **         **        91%         **        93%        80%        86%        88%        90%        95%        96%          89%        81%        74%        94% 
 
Net: Not 
concerned                        17            **         **         **         -          **         4          2          5          2          -          *          1           13          4          4          1 
                                  4%           **         **         **         -%         **         7%         3%         9%         3%         -%         2%         3%           3%         8%        11%         3% 
 
Mean Score                      1.5            **         **         **       1.3          **       1.5        1.7kl      1.7k       1.6k       1.4        1.3--      1.3-         1.5        1.7        1.8        1.5 
                                             dkl                   dkl                     k 
Standard deviation              .80            **         **         **       .63          **       .83        .86        .94        .79        .71        .62        .66          .77        .97       1.07        .72 
Standard error                  .05            **         **         **       .11          **       .16        .15        .16        .14        .11        .07        .08          .05        .16        .21        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 73 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with general concerns related to Private information being made public 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  427          168         47        122         42         26           65        237          220        160         47          **         124        183        115          ** 
 
Effective sample                301          124         25         88         29         17           42        157          164        108         28          **          95        120         81          ** 
 
Total                           459          182         38        135         47         25           64        226          250        165         44          **         154        180        117          ** 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
2                  (4.0)         17            4          3          4          -          2            2          7            9          6          2          **           4          9          4          ** 
                                  4%           2%         9%         3%         -%         9%           3%         3%           3%         4%         4%         **           2%         5%         3%         ** 
 
3                  (3.0)         39           14          5         11          4          *            2         20           23         14          2          **          11         15         13          ** 
                                  9%           8%        14%         8%         8%         1%           3%         9%           9%         9%         4%         **           7%         8%        11%         ** 
 
4                  (2.0)        122           45          8         41         15          5           12         53           56         55+a       11          **          32         56         34          ** 
                                 26%          25%        22%        30%        32%        21%          19%        23%          22%        33%        25%         **          20%        31%        29%         ** 
 
5 - Very 
Concerned          (1.0)        281          120         21         79         28         17           48+       147          163         89         29          **         108+b      100         66          ** 
                                 61%          66%        56%        58%        60%        69%          75%        65%          65%        54%        67%         **          70%        56%        56%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Net: Concerned                  403          165         29        120         43         23           61        200          218        145         40          **         140        156        100          ** 
                                 88%          90%        77%        89%        92%        90%          95%        88%          87%        88%        91%         **          91%        86%        85%         ** 
 
Net: Not 
concerned                        17            4          3          4          -          2            2          7            9          6          2          **           4          9          4          ** 
                                  4%           2%         9%         3%         -%         9%           3%         3%           3%         4%         4%         **           2%         5%         3%         ** 
 
Mean Score                      1.5          1.5        1.8        1.6        1.5        1.5          1.3        1.5          1.5        1.6        1.5          **         1.4        1.6        1.6          ** 
Standard deviation              .80          .72       1.01        .77        .64        .91          .67        .78          .80        .80        .79          **         .73        .84        .82          ** 
Standard error                  .05          .06        .20        .08        .12        .22          .10        .06          .06        .08        .15          **         .07        .08        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 73 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with general concerns related to Private information being made public 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  427          404        395        266        299          **         427        383        360        427          -          351        285        268        224         69 
 
Effective sample                301          282        274        188        205          **         301        266        253        301          -          240        190        179        145         55 
 
Total                           459          428        416        280        304          **         459        402        383        459          -          356        279        261        208         91 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
2                  (4.0)         17           16         16          9         11          **          17         13         15         17          -           17         14         10          4          - 
                                  4%           4%         4%         3%         4%         **           4%         3%         4%         4%         -%           5%         5%         4%         2%         -% 
 
3                  (3.0)         39           35         32         17         22          **          39         29-        35         39          -           33         24         27         25          6 
                                  9%           8%         8%         6%         7%         **           9%         7%         9%         9%         -%           9%         9%        10%        12%         6% 
 
4                  (2.0)        122          114        111         72         82          **         122        106        101        122          -           89         67         67         47         30 
                                 26%          27%        27%        26%        27%         **          26%        26%        26%        26%         -%          25%        24%        26%        23%        34% 
 
5 - Very 
Concerned          (1.0)        281          262        256        181        188          **         281        254        232        281          -          217        174        156        132         55 
                                 61%          61%        61%        65%        62%         **          61%        63%        60%        61%         -%          61%        63%        60%        63%        60% 
 
(Never 
Considered this)                  -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  403          376        367        253        270          **         403        360+       333        403          -          306        241        223        179         85 
                                 88%          88%        88%        91%        89%         **          88%        89%        87%        88%         -%          86%        87%        86%        86%        94% 
 
Net: Not 
concerned                        17           16         16          9         11          **          17         13         15         17          -           17         14         10          4          - 
                                  4%           4%         4%         3%         4%         **           4%         3%         4%         4%         -%           5%         5%         4%         2%         -% 
 
Mean Score                      1.5          1.5        1.5        1.5        1.5          **         1.5        1.5-       1.6        1.5          -          1.6        1.6        1.6        1.5        1.5 
Standard deviation              .80          .80        .80        .76        .79          **         .80        .77        .82        .80          -          .85        .84        .83        .78        .61 
Standard error                  .05          .05        .05        .06        .05          **         .05        .05        .05        .05          -          .05        .06        .06        .06        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 73 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with general concerns related to Private information being made public 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  427          137        275          292        323        262        208        280          189        154         47         37          192        148         53         34 
 
Effective sample                301           91        199          201        219        183        140        188          130        114         35         22          139        106         36         20 
 
Total                           459          133        307          305        334        276        210        283          200        176         53         29          219        163         51         27 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)         17            5         10            7          9         11          9          9            6          6          6+a        -            7          5          4          - 
                                  4%           4%         3%           2%         3%         4%         4%         3%           3%         3%        11%         -%           3%         3%         9%         -% 
 
3                  (3.0)         39            9         29           20         27         19         15         19           15         17          3          3           17         12         10+ab       - 
                                  9%           7%        10%           7%         8%         7%         7%         7%           8%         9%         6%        12%           8%         7%        20%         -% 
 
4                  (2.0)        122           33         89           76         86         59-        42-        75           48         56         12          6           58         46          8          9 
                                 26%          25%        29%          25%        26%        21%        20%        27%          24%        32%        22%        21%          27%        28%        16%        35% 
 
5 - Very 
Concerned          (1.0)        281           85        179          202+       212        187++      144+       180          131         98         33         19          136        100         28         17 
                                 61%          64%        58%          66%        63%        68%        69%        64%          66%        56%        61%        67%          62%        61%        56%        65% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  403          118        268          278+       298        246        186        255          179        154         44         26          194C       146C        37--       27 
                                 88%          89%        87%          91%        89%        89%        89%        90%          89%        87%        83%        88%          89%        90%        72%       100% 
 
Net: Not 
concerned                        17            5         10            7          9         11          9          9            6          6          6+a        -            7          5          4          - 
                                  4%           4%         3%           2%         3%         4%         4%         3%           3%         3%        11%         -%           3%         3%         9%         -% 
 
Mean Score                      1.5          1.5        1.6          1.5--      1.5        1.5        1.5        1.5          1.5        1.6        1.7        1.4          1.5        1.5        1.8+       1.4 
Standard deviation              .80          .80        .79          .72        .76        .80        .80        .76          .76        .79       1.01        .71          .78        .77       1.04        .49 
Standard error                  .05          .08        .06          .05        .05        .06        .07        .06          .07        .07        .17        .15          .07        .07        .17        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 73 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with general concerns related to Private information being made public 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  427           27 
 
Effective sample                301           16 
 
Total                           459           21 
 
1 - Mildly 
Concerned          (5.0)          -            - 
                                  -%           -% 
 
2                  (4.0)         17            - 
                                  4%           -% 
 
3                  (3.0)         39            - 
                                  9%           -% 
 
4                  (2.0)        122            8 
                                 26%          37% 
 
5 - Very 
Concerned          (1.0)        281           13 
                                 61%          63% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  403           21 
                                 88%         100% 
 
Net: Not 
concerned                        17            - 
                                  4%           -% 
 
Mean Score                      1.5          1.4 
Standard deviation              .80          .50 
Standard error                  .05          .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 73 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with general concerns related to Private information being made public 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  427          265        255        284        142        337        273        203        150        108         42        230         71 
 
Effective sample                301          182        173        199        102        232        192        142        106         73         27        160         47 
 
Total                           459          275        257        300        157        346        287        208        161        107         39        238         71 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
2                  (4.0)         17           11         10         10          5         13          8         11          4          5          2          7          4 
                                  4%           4%         4%         3%         3%         4%         3%         5%         2%         4%         5%         3%         6% 
 
3                  (3.0)         39           26h        25h        26h         7         26         30h        24dh       17h         2-         -         23h         5 
                                  9%          10%        10%         9%         4%         7%        10%        11%        10%         2%         -%        10%         7% 
 
4                  (2.0)        122           65         63         85         47         92         79         51         45         39+a       12         61         21 
                                 26%          24%        25%        28%        30%        27%        27%        25%        28%        36%        30%        26%        30% 
 
5 - Very 
Concerned          (1.0)        281          172        158        180         98        215        170        122         96         62         26        147         41 
                                 61%          63%        62%        60%        62%        62%        59%        59%        59%        58%        66%        62%        58% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  403          237        221        265        145f       308        249        173-       141        101f        37        208         62 
                                 88%          86%        86%        88%        92%        89%        87%        83%        87%        94%        95%        87%        88% 
 
Net: Not 
concerned                        17           11         10         10          5         13          8         11          4          5          2          7          4 
                                  4%           4%         4%         3%         3%         4%         3%         5%         2%         4%         5%         3%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 73 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with general concerns related to Private information being made public 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  427          265        255        284        142        337        273        203        150        108         42        230         71 
 
Effective sample                301          182        173        199        102        232        192        142        106         73         27        160         47 
 
Total                           459          275        257        300        157        346        287        208        161        107         39        238         71 
 
Mean Score                      1.5          1.6        1.6        1.6        1.5        1.5        1.6        1.6        1.6        1.5        1.4        1.5        1.6 
Standard deviation              .80          .83        .82        .78        .73        .79        .79        .89        .78        .74        .73        .78        .85 
Standard error                  .05          .06        .06        .06        .07        .05        .06        .07        .08        .09        .14        .06        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 73 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with general concerns related to Private information being made public 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  427          328        160        124        114        326        167        244         62         95         40         32        280        320         24         67         24 
 
Effective sample                301          225        104         90         74        233        119        175         42         64         26         23        195        221         12         47         14 
 
Total                           459          336        146        141        105        358        186        265         67         94         41         33        295        331         16         71         18 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
2                  (4.0)         17           12          5         10          5         12         10         12          -          3          -          2         10         14          -          2          * 
                                  4%           3%         4%         7%         5%         3%         5%         5%         -%         3%         -%         6%         3%         4%         -%         2%         3% 
 
3                  (3.0)         39           27         14         13          7         33         25+m       27         11+m        6          5          2         27         21-         -         10          3 
                                  9%           8%        10%         9%         7%         9%        14%        10%        17%         7%        12%         5%         9%         6%         -%        14%        19% 
 
4                  (2.0)        122           91         48h        35         30        106+        47         69         11         29         10          8         87         92          7         19          3 
                                 26%          27%        33%        25%        28%        30%        25%        26%        17%        31%        25%        23%        29%        28%        44%        27%        19% 
 
5 - Very 
Concerned          (1.0)        281          206         79         83         62        206-       104        157         44         56         26         22        171        205          9         40         11 
                                 61%          61%        54%        59%        59%        58%        56%        59%        66%        59%        63%        66%        58%        62%        56%        57%        60% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  403          297        127        118         92        312        151--      226         56         85         36         29        257        297f        16         60         14 
                                 88%          88%        87%        84%        88%        87%        81%        85%        83%        90%        88%        88%        87%        90%       100%        84%        79% 
 
Net: Not 
concerned                        17           12          5         10          5         12         10         12          -          3          -          2         10         14          -          2          * 
                                  4%           3%         4%         7%         5%         3%         5%         5%         -%         3%         -%         6%         3%         4%         -%         2%         3% 
 
Mean Score                      1.5          1.5        1.6        1.6        1.6        1.6        1.7+       1.6        1.5        1.5        1.5        1.5        1.6        1.5        1.4        1.6        1.6 
Standard deviation              .80          .79        .80        .91        .84        .79        .90        .85        .78        .75        .71        .87        .80        .79        .51        .81        .90 
Standard error                  .05          .05        .08        .10        .10        .05        .08        .06        .12        .09        .14        .18        .06        .05        .15        .12        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 73 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All with general concerns related to Private information being made public 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  427          255          **         ** 
 
Effective sample                301          173          **         ** 
 
Total                           459          250          **         ** 
 
1 - Mildly 
Concerned          (5.0)          -            -          **         ** 
                                  -%           -%         **         ** 
 
2                  (4.0)         17           12          **         ** 
                                  4%           5%         **         ** 
 
3                  (3.0)         39           19          **         ** 
                                  9%           8%         **         ** 
 
4                  (2.0)        122           73          **         ** 
                                 26%          29%         **         ** 
 
5 - Very 
Concerned          (1.0)        281          147          **         ** 
                                 61%          59%         **         ** 
 
(Never 
Considered this)                  -            -          **         ** 
                                  -%           -%         **         ** 
 
(Don't know)                      -            -          **         ** 
                                  -%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  403          220          **         ** 
                                 88%          88%         **         ** 
 
Net: Not 
concerned                        17           12          **         ** 
                                  4%           5%         **         ** 
 
Mean Score                      1.5          1.6          **         ** 
Standard deviation              .80          .82          **         ** 
Standard error                  .05          .06          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 74 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with general concerns related to Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  473          227        246           57         74         96         82         80         61         23          131        178        164          128        144         89        112 
 
Effective sample                313          150        164           39         44         67         58         53         40         14           83        125        107           90        100         55         68 
 
Total                           468          233        235           56         59         97         89         78         62         26          115        186        166          132        149         79        108 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            -          -          *          -          -          -          -            -          *          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         *%         -%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
2                  (4.0)         15            9          6            3          6++cf      2          2          1          -          -           10++bC      4          1            5          8          2          * 
                                  3%           4%         3%           6%        11%         2%         2%         2%         -%         -%           8%         2%         1%           4%         5%         2%         *% 
 
3                  (3.0)         54           34         21           12+bf       3         13         11          9          3          3           15         24         15           20         14          9         11 
                                 12%          14%         9%          22%         5%        13%        12%        12%         4%        11%          13%        13%         9%          16%         9%        12%        10% 
 
4                  (2.0)        114           49         66           17         20         23         19         15         16          5           37         41         36           32         40         12         29 
                                 24%          21%        28%          30%        34%        24%        21%        20%        25%        20%          32%        22%        22%          25%        27%        16%        27% 
 
5 - Very 
Concerned          (1.0)        282          140        141           24-        30         59         58a        51a        42a        18           54--      117a       111A          73         85         56         67 
                                 60%          60%        60%          42%        50%        61%        65%        66%        68%        69%          46%        63%        67%          56%        57%        70%        62% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      2            2          -            -          -          -          -          -          2++        -            -          -          2            -          2          -          - 
                                  *%           1%         -%           -%         -%         -%         -%         -%         3%         -%           -%         -%         1%           -%         1%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  396          189        207           41-        50         81         77         67         57a        23           90        158        148a         106        126         68         97 
                                 85%          81%        88%          73%        84%        84%        86%        86%        93%        89%          78%        85%        89%          80%        84%        86%        90% 
 
Net: Not 
concerned                        15            9          7            3          6++f       3          2          1          -          -           10++bC      4          1            5          8          2          * 
                                  3%           4%         3%           6%        11%         3%         2%         2%         -%         -%           8%         2%         1%           4%         5%         2%         *% 
 
Mean Score                      1.6          1.6        1.5          1.9++deF   1.8f       1.6        1.5        1.5        1.4        1.4          1.8++bC    1.6        1.4-         1.7        1.6        1.5        1.5 
Standard deviation              .83          .87        .78          .93        .98        .84        .79        .78        .57        .70          .95        .81        .70          .89        .87        .79        .68 
Standard error                  .05          .07        .06          .15        .15        .10        .10        .11        .09        .18          .11        .07        .07          .09        .09        .11        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 74 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with general concerns related to Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  473          272        201           51         78         77        160        308          439         32 
 
Effective sample                313          191        123           33         52         52        106        203          284         27 
 
Total                           468          281        187           44         74         76        150        311          420         44 
 
1 - Mildly 
Concerned          (5.0)          *            *          -            -          *          -          *          -            *          - 
                                  *%           *%         -%           -%         1%         -%         *%         -%           *%         -% 
 
2                  (4.0)         15           13          2            3c         3          -          3         12           12          3 
                                  3%           5%         1%           8%         4%         -%         2%         4%           3%         6% 
 
3                  (3.0)         54           35         20            5         15+e       12         25         29           48          5 
                                 12%          12%        11%          12%        21%        15%        17%         9%          11%        11% 
 
4                  (2.0)        114           73         42            9         16         16         35         78          105         10 
                                 24%          26%        22%          21%        21%        21%        23%        25%          25%        22% 
 
5 - Very 
Concerned          (1.0)        282          159        123           26         39         48         86        190          253         27 
                                 60%          57%        66%          60%        53%        64%        57%        61%          60%        61% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Don't know)                      2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  396          231        165           35         55-        64        121        268b         358         37 
                                 85%          82%        88%          80%        74%        85%        81%        86%          85%        83% 
 
Net: Not 
concerned                        15           13          2            3c         4          -          4         12           13          3 
                                  3%           5%         1%           8%         5%         -%         3%         4%           3%         6% 
 
Mean Score                      1.6          1.7        1.5          1.7        1.8        1.5        1.6        1.6          1.6        1.6 
Standard deviation              .83          .88        .73          .97        .96        .75        .86        .81          .81        .92 
Standard error                  .05          .06        .07          .17        .13        .10        .08        .06          .05        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 74 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with general concerns related to Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  473            **        24          **        37         22         24         40         29         28         60         94         90          379         94         58         36 
 
Effective sample                313            **        24          **        36         22         24         39         29         28         59         90         89          259         55         36         19 
 
Total                           468            **        41          **        66         32         44         70         51         48         11         27         42          391         77         53         24 
 
1 - Mildly 
Concerned          (5.0)          *            **         -          **         -          -          -          -          -          -          -          -          *++          -          *          -          * 
                                  *%           **         -%         **         -%         -%         -%         -%         -%         -%         -%         -%         1%           -%         1%         -%         2% 
 
2                  (4.0)         15            **         -          **         3          4          3          1          2          -          *k         -          1           13          2          2          - 
                                  3%           **         -%         **         5%        13%         8%         2%         3%         -%         3%         -%         2%           3%         3%         4%         -% 
 
3                  (3.0)         54            **         2          **         5          4          2         14          7          2          2d         3          4           39-        16+a       11a         5 
                                 12%           **         4%         **         8%        14%         4%        20%        14%         4%        20%        13%        10%          10%        21%        21%        19% 
 
4                  (2.0)        114            **        14          **        12          8         12         18         18         14          2          4-         6-          98         17         14          3 
                                 24%           **        33%         **        19%        26%        28%        26%        35%        29%        21%        14%        13%          25%        22%        26%        13% 
 
5 - Very 
Concerned          (1.0)        282            **        26          **        45         15         26         36         24         32          6         20+gj      31+gj       240         42         26         16 
                                 60%           **        63%         **        69%        47%        60%        52%        48%        67%        56%        74%        73%          61%        54%        49%        66% 
 
(Never 
Considered this)                  -            **         -          **         -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         -%         **         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      2            **         -          **         -          -          -          -          -          -          -          -          -            2          -          -          - 
                                  *%           **         -%         **         -%         -%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            **         -          **         -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           **         -%         **         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  396            **        39          **        58         24         38         54         42         46          8         24         37          338         58         40         19 
                                 85%           **        96%         **        88%        74%        88%        78%        83%        96%        77%        87%        87%          86%        76%        75%        79% 
 
Net: Not 
concerned                        15            **         -          **         3          4          3          1          2          -          *k         -          1           13          2          2          * 
                                  3%           **         -%         **         5%        13%         8%         2%         3%         -%         3%         -%         3%           3%         3%         4%         2% 
 
Mean Score                      1.6            **       1.4          **       1.5        1.9+bikl   1.6        1.7k       1.7        1.4        1.7ik      1.4-       1.4          1.5        1.7        1.8        1.6 
                                                                  bikl 
Standard deviation              .83            **       .58          **       .83       1.07        .91        .86        .83        .56        .94        .71        .84          .80        .92        .91        .94 
Standard error                  .05            **       .12          **       .14        .23        .19        .14        .15        .11        .12        .08        .09          .05        .12        .15        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 74 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with general concerns related to Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  473          189         49        142         45         21           79        260          234        177         62         38          132        207        130          ** 
 
Effective sample                313          130         27         94         28         13           49        161          164        113         37         21           90        133         88          ** 
 
Total                           468          186         41        143         43         17           72        225          245        167         56         30          140        195        129          ** 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          -          -          -            -          *            *          -          -          -            -          -          *          ** 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         -%         *%         ** 
 
2                  (4.0)         15            7          -          5          2          -            2          5           11          3          1          1            2          5          7          ** 
                                  3%           4%         -%         3%         4%         -%           2%         2%           4%         2%         3%         5%           1%         3%         6%         ** 
 
3                  (3.0)         54           25          2         14          7          3           10         34           34         13          7          5           11         31         12          ** 
                                 12%          13%         5%        10%        17%        16%          13%        15%          14%         8%        13%        17%           8%        16%        10%         ** 
 
4                  (2.0)        114           37         15         40          8          7           15         47           61         43         10          1           26         58         30          ** 
                                 24%          20%        37%        28%        19%        43%          21%        21%          25%        26%        18%         2%          19%        30%        23%         ** 
 
5 - Very 
Concerned          (1.0)        282          117         24         83         26          7           46        136          138        106         37         23           99+B      100--       79          ** 
                                 60%          63%        58%        58%        60%        41%          64%        61%          57%        64%        66%        76%          71%        51%        61%         ** 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Don't know)                      2            -          -          2          -          -            -          2            -          2          -          -            2          -          -          ** 
                                  *%           -%         -%         1%         -%         -%           -%         1%           -%         1%         -%         -%           1%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  396          154         39        123         34         15           61        184          199        150         47         23          125        159        108          ** 
                                 85%          83%        95%        86%        79%        84%          85%        82%          81%        90%        85%        78%          89%        81%        84%         ** 
 
Net: Not 
concerned                        15            7          -          5          2          -            2          5           11          3          1          1            2          5          8          ** 
                                  3%           4%         -%         3%         4%         -%           2%         2%           5%         2%         3%         5%           1%         3%         6%         ** 
 
Mean Score                      1.6          1.6        1.5        1.6        1.7        1.8          1.5        1.6          1.7+       1.5        1.5        1.5          1.4-       1.7+A      1.6          ** 
Standard deviation              .83          .87        .60        .81        .91        .74          .81        .84          .89        .71        .82        .95          .70        .83        .91          ** 
Standard error                  .05          .08        .12        .08        .17        .21          .11        .07          .07        .07        .13        .21          .07        .07        .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 74 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with general concerns related to Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  473          442        426        273        316          **         473        415        410        473          -          386        304        303        241         81 
 
Effective sample                313          290        279        183        211          **         313        275        272        313          -          248        193        192        145         60 
 
Total                           468          432        412        271        309          **         468        407        404        468          -          364        276        276        204         95 
 
1 - Mildly 
Concerned          (5.0)          *            *          *          -          -          **           *          *          *          *          -            *          *          *          -          - 
                                  *%           *%         *%         -%         -%         **           *%         *%         *%         *%         -%           *%         *%         *%         -%         -% 
 
2                  (4.0)         15           13         13          5          8          **          15         15         11         15          -           13         13          6          4          2 
                                  3%           3%         3%         2%         3%         **           3%         4%         3%         3%         -%           4%         5%         2%         2%         2% 
 
3                  (3.0)         54           50         46         24         33          **          54         47         50         54          -           44         28         34         24         10 
                                 12%          12%        11%         9%        11%         **          12%        12%        12%        12%         -%          12%        10%        12%        12%        11% 
 
4                  (2.0)        114          103         98         70         69          **         114         98         93        114          -           81         64         67         35--       30d 
                                 24%          24%        24%        26%        22%         **          24%        24%        23%        24%         -%          22%        23%        24%        17%        31% 
 
5 - Very 
Concerned          (1.0)        282          264        252        171        199+         **         282        246        250        282          -          225        170        168        141++e      51 
                                 60%          61%        61%        63%        64%         **          60%        60%        62%        60%         -%          62%        62%        61%        69%        54% 
 
(Never 
Considered this)                  -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                      2            2          2          -          -          **           2          ---        ---        2          -            -          -          -          -          2+a 
                                  *%           *%         *%         -%         -%         **           *%         -%         -%         *%         -%           -%         -%         -%         -%         2% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  396          366        351        241+       268          **         396        344        342        396          -          306        234        235        176         81 
                                 85%          85%        85%        89%        87%         **          85%        85%        85%        85%         -%          84%        85%        85%        87%        85% 
 
Net: Not 
concerned                        15           14         14          5          8          **          15         15         12         15          -           13         13          7          4          2 
                                  3%           3%         3%         2%         3%         **           3%         4%         3%         3%         -%           4%         5%         2%         2%         2% 
 
Mean Score                      1.6          1.6        1.6        1.5-       1.5          **         1.6        1.6        1.6        1.6          -          1.6        1.6        1.6        1.5-       1.6 
                                                                                       +abCd 
Standard deviation              .83          .82        .82        .74        .79          **         .83        .84        .82        .83          -          .85        .87        .81        .77        .77 
Standard error                  .05          .05        .05        .05        .05          **         .05        .05        .05        .05          -          .05        .06        .06        .06        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 74 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with general concerns related to Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  473          132        331          305        338        286        189        284          212        162         63         36          231        151         54         37 
 
Effective sample                313           81        225          197        221        184        122        179          136        115         42         21          155        103         35         22 
 
Total                           468          113        341          293        327        274        176        261          207        173         62         26          236        157         46         29 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            -          *          *          -          -            -          *          -          -            *          -          -          - 
                                  *%           -%         *%           -%         *%         *%         -%         -%           -%         *%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)         15            2         12            6         11          4-         3          9            7          8          -          *            7          8          -          * 
                                  3%           1%         3%           2%         3%         1%         2%         4%           3%         4%         -%         1%           3%         5%         -%         1% 
 
3                  (3.0)         54           14         41           27         37         26         16         26           21         15         16++aB      2           23         17         12++Ab      2 
                                 12%          12%        12%           9%        11%        10%         9%        10%          10%         9%        25%         9%          10%        11%        27%         7% 
 
4                  (2.0)        114           29         84           69         72         59         34         63           41         47         23a         4           59         36          9         10 
                                 24%          25%        25%          24%        22%        21%        19%        24%          20%        27%        36%        16%          25%        23%        19%        35% 
 
5 - Very 
Concerned          (1.0)        282           69        203          191+       206        184++      123++      163          136C       103c        24--       19          145         96         25         16 
                                 60%          61%        59%          65%        63%        67%        70%        62%          66%        59%        38%        75%          61%        61%        54%        57% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           1%         -%         -%         -%           1%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  396           98        287          261++      279        243+       157        226          177        150         46-        23          204c       132         33-        27 
                                 85%          87%        84%          89%        85%        89%        89%        86%          86%        86%        75%        91%          86%        84%        73%        92% 
 
Net: Not 
concerned                        15            2         12            6         11          4-         3          9            7          8          -          *            7          8          -          * 
                                  3%           1%         4%           2%         3%         2%         2%         4%           3%         5%         -%         1%           3%         5%         -%         1% 
 
Mean Score                      1.6          1.5        1.6          1.5--      1.6        1.5--      1.4-       1.5          1.5        1.6        1.9+ad     1.4          1.5        1.6        1.7        1.5 
Standard deviation              .83          .76        .84          .74        .83        .74        .73        .82          .82        .85        .79        .68          .80        .87        .87        .67 
Standard error                  .05          .08        .06          .05        .06        .05        .07        .06          .07        .08        .12        .15          .06        .09        .15        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 74 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with general concerns related to Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  473           32 
 
Effective sample                313           19 
 
Total                           468           24 
 
1 - Mildly 
Concerned          (5.0)          *            - 
                                  *%           -% 
 
2                  (4.0)         15            * 
                                  3%           1% 
 
3                  (3.0)         54            2 
                                 12%           8% 
 
4                  (2.0)        114            9 
                                 24%          37% 
 
5 - Very 
Concerned          (1.0)        282           13 
                                 60%          54% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Don't know)                      2            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  396           22 
                                 85%          91% 
 
Net: Not 
concerned                        15            * 
                                  3%           1% 
 
Mean Score                      1.6          1.6 
Standard deviation              .83          .69 
Standard error                  .05          .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 74 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with general concerns related to Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  473          284        289        316        164        362        301        247        165        105         41        280         84 
 
Effective sample                313          186        193        208        113        236        200        167        114         71         27        183         53 
 
Total                           468          279        288        311        173        339        293        244        176        106         39        265         80 
 
1 - Mildly 
Concerned          (5.0)          *            -          *          *          -          *          *          *          *          *          -          *          - 
                                  *%           -%         *%         *%         -%         *%         *%         *%         *%         *%         -%         *%         -% 
 
2                  (4.0)         15           11         13          7          3         12         13          8          4          3          3          6          - 
                                  3%           4%         4%         2%         2%         3%         4%         3%         3%         3%         8%         2%         -% 
 
3                  (3.0)         54           21--       35         32         24         43         40         33         22          8          2         36         14a 
                                 12%           8%        12%        10%        14%        13%        14%        14%        12%         8%         6%        14%        18% 
 
4                  (2.0)        114           70         76         82         51         79         75         63         45         31         13         61         21 
                                 24%          25%        26%        26%        29%        23%        25%        26%        25%        29%        34%        23%        26% 
 
5 - Very 
Concerned          (1.0)        282          175        164        189         95        205        166        139        105         63         20        161         45 
                                 60%          63%        57%        61%        55%        61%        56%        57%        59%        60%        52%        61%        56% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      2            2          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           1%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  396          245        239        271        145        284        240        202        150         95         34        223         66 
                                 85%          88%        83%        87%        84%        84%        82%        83%        85%        89%        86%        84%        82% 
 
Net: Not 
concerned                        15           11         13          7          3         12         13          8          5          3          3          7          - 
                                  3%           4%         5%         2%         2%         4%         4%         3%         3%         3%         8%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 74 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with general concerns related to Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  473          284        289        316        164        362        301        247        165        105         41        280         84 
 
Effective sample                313          186        193        208        113        236        200        167        114         71         27        183         53 
 
Total                           468          279        288        311        173        339        293        244        176        106         39        265         80 
 
Mean Score                      1.6          1.5        1.6        1.5        1.6        1.6        1.7+       1.6        1.6        1.5        1.7        1.6        1.6 
Standard deviation              .83          .81        .87        .78        .79        .85        .88        .85        .82        .79        .90        .82        .77 
Standard error                  .05          .06        .06        .05        .07        .06        .06        .07        .08        .09        .17        .06        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 74 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with general concerns related to Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  473          352        182        152        119        380        200        290         76        117         60         42        337        349         21         86         24 
 
Effective sample                313          230        120        102         78        252        133        187         48         80         36         27        226        230          9         59         15 
 
Total                           468          336        168        150        107        376        202        271         71        118         55         38        338        332          9         90         21 
 
1 - Mildly 
Concerned          (5.0)          *            *          *          -          *          *          -          *          -          -          -          -          *          *          -          -          - 
                                  *%           *%         *%         -%         *%         *%         -%         *%         -%         -%         -%         -%         *%         *%         -%         -%         -% 
 
2                  (4.0)         15           12          8          3          5         11          8          7          1          6          -          -         11          9          -          1          - 
                                  3%           4%         5%         2%         5%         3%         4%         3%         2%         5%         -%         -%         3%         3%         -%         1%         -% 
 
3                  (3.0)         54           44         22         18         15         48         22         39          7         17          5          6         44         37          *         17          4 
                                 12%          13%        13%        12%        14%        13%        11%        14%        10%        14%         9%        15%        13%        11%         5%        19%        19% 
 
4                  (2.0)        114           83         48         37         29         96         55         69         14         28         16         12         84         86          1         21          2 
                                 24%          25%        29%        25%        27%        26%        27%        25%        20%        24%        29%        32%        25%        26%         7%        23%        10% 
 
5 - Very 
Concerned          (1.0)        282          196         90         91         57        219        116        156         48         67         34         20        198        200          8         52         15 
                                 60%          58%        53%        61%        53%        58%        57%        58%        69%        57%        62%        52%        59%        60%        88%        57%        71% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      2            -          -          -          -          2          2          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         *%         1%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  396          279        138        128         86        315        170        224         62         95         51         32        282        286          9         72         17 
                                 85%          83%        82%        86%        80%        84%        85%        83%        88%        81%        91%        85%        84%        86%        95%        80%        81% 
 
Net: Not 
concerned                        15           12          8          3          5         11          8          8          1          6          -          -         11          9          -          1          - 
                                  3%           4%         5%         2%         5%         3%         4%         3%         2%         5%         -%         -%         3%         3%         -%         1%         -% 
 
Mean Score                      1.6          1.6        1.7        1.6        1.7        1.6        1.6        1.6        1.4        1.7        1.5        1.6        1.6        1.6        1.2        1.6        1.5 
Standard deviation              .83          .85        .89        .79        .91        .83        .83        .84        .75        .89        .66        .75        .84        .80        .51        .83        .81 
Standard error                  .05          .06        .08        .08        .10        .05        .07        .06        .11        .10        .11        .14        .06        .05        .17        .11        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 74 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All with general concerns related to Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  473          277          -          ** 
 
Effective sample                313          177          -          ** 
 
Total                           468          250          -          ** 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          ** 
                                  *%           *%         -%         ** 
 
2                  (4.0)         15           10          -          ** 
                                  3%           4%         -%         ** 
 
3                  (3.0)         54           32          -          ** 
                                 12%          13%         -%         ** 
 
4                  (2.0)        114           64          -          ** 
                                 24%          26%         -%         ** 
 
5 - Very 
Concerned          (1.0)        282          143          -          ** 
                                 60%          57%         -%         ** 
 
(Never 
Considered this)                  -            -          -          ** 
                                  -%           -%         -%         ** 
 
(Don't know)                      2            -          -          ** 
                                  *%           -%         -%         ** 
 
(Refused)                         -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: Concerned                  396          206          -          ** 
                                 85%          83%         -%         ** 
 
Net: Not 
concerned                        15           11          -          ** 
                                  3%           4%         -%         ** 
 
Mean Score                      1.6          1.6          -          ** 
Standard deviation              .83          .87          -          ** 
Standard error                  .05          .07          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 75 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All with general concerns related to Spending too much time online 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  330          139        191           41         69         64         57         42         39          **         110        121         99           84        108         61         77 
 
Effective sample                215           85        130           26         43         47         37         28         25          **          69         84         63           57         70         39         49 
 
Total                           318          126        192           37         54         70         54         43         36          **          91        124        103           85        101         54         78 
 
1 - Mildly 
Concerned          (5.0)          5            2          3            2          *          -          2          1          -          **           2          2          1            1          1          *          2 
                                  2%           2%         2%           5%         *%         -%         3%         3%         -%         **           2%         1%         1%           2%         1%         1%         3% 
 
2                  (4.0)         11            3          8            4          2          2          1          *          2          **           6          3          3            2          4          3          2 
                                  3%           2%         4%          11%         3%         2%         2%         *%         6%         **           6%         2%         2%           2%         4%         5%         3% 
 
3                  (3.0)         57           23         34            3         10         10          8          7         10          **          13         18         26           13         18          6         19 
                                 18%          18%        18%           9%        19%        14%        15%        16%        29%         **          15%        15%        25%          16%        18%        12%        25% 
 
4                  (2.0)         82           28         54            9         12         19         20         11          8          **          20         39         23           24         25         10         22 
                                 26%          22%        28%          23%        21%        27%        37%        25%        24%         **          22%        31%        22%          28%        25%        19%        28% 
 
5 - Very 
Concerned          (1.0)        160           68         92           19         31         40         23         23         15          **          50         62         48           42         52         34         32 
                                 50%          54%        48%          51%        56%        57%        42%        54%        42%         **          54%        50%        47%          49%        51%        62%        42% 
 
(Never 
Considered this)                  1            1          -            1          -          -          *          -          -          **           1          *          -            -          *          1          - 
                                  *%           1%         -%           1%         -%         -%         1%         -%         -%         **           1%         *%         -%           -%         *%         1%         -% 
 
(Don't know)                      2            2          -            -          -          -          -          -          -          **           -          -          2            2+         -          -          - 
                                  1%           2%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         2%           2%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  242           95        147           27         42         59         42         34         23          **          70        101         71           67         77         44         54 
                                 76%          75%        76%          74%        78%        84%        79%        80%        65%         **          76%        82%        69%          78%        76%        81%        70% 
 
Net: Not 
concerned                        16            5         11            6          2          2          3          2          2          **           8          4          4            3          5          3          4 
                                  5%           4%         6%          15%         4%         2%         5%         4%         6%         **           8%         4%         4%           4%         5%         6%         5% 
 
Mean Score                      1.8          1.7        1.8          1.9        1.7        1.6        1.9        1.7        2.0          **         1.8        1.7        1.9          1.8        1.8        1.6        2.0 
Standard deviation              .97          .96        .97         1.23        .92        .81        .98       1.00        .98          **        1.05        .89        .98          .93        .98        .94       1.01 
Standard error                  .07          .11        .09          .25        .14        .12        .16        .19        .20          **         .13        .10        .12          .12        .12        .15        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 75 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All with general concerns related to Spending too much time online 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  330          192        138           51         64         60        132        196          309         21 
 
Effective sample                215          128         88           33         41         39         88        126          196         20 
 
Total                           318          186        132           44         57         56        126        190          285         33 
 
1 - Mildly 
Concerned          (5.0)          5            3          2            2          1          *          3          2            4          2 
                                  2%           2%         2%           4%         2%         *%         3%         1%           1%         5% 
 
2                  (4.0)         11            6          5            1          1          *          2          8           10          * 
                                  3%           3%         4%           3%         1%         1%         2%         4%           4%         1% 
 
3                  (3.0)         57           32         26            6          5          8         17         39           50          7 
                                 18%          17%        19%          13%         9%        15%        14%        21%          18%        21% 
 
4                  (2.0)         82           49         32           11         22+        13         36         46           75          7 
                                 26%          27%        25%          24%        39%        24%        29%        24%          26%        20% 
 
5 - Very 
Concerned          (1.0)        160           94         66           25         27         34         66         92          142         18 
                                 50%          50%        50%          56%        48%        60%        53%        48%          50%        53% 
 
(Never 
Considered this)                  1            *          1            -          -          -          -          1            1          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Don't know)                      2            2          -            -          -          -          -          2            2          - 
                                  1%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  242          143         99           36         50         47        102        138          218         24 
                                 76%          77%        75%          80%        87%        84%        82%        72%          76%        73% 
 
Net: Not 
concerned                        16            9          7            3          2          1          6         10           14          2 
                                  5%           5%         6%           7%         4%         1%         5%         5%           5%         7% 
 
Mean Score                      1.8          1.8        1.8          1.7        1.7        1.6        1.7        1.8          1.8        1.9 
Standard deviation              .97          .95        .99         1.06        .87        .81        .96        .97          .95       1.13 
Standard error                  .07          .08        .11          .18        .14        .13        .10        .09          .07        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 75 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All with general concerns related to Spending too much time online 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  330            **         **         **        21          **         **        21         21         25         42         67         65          273         57         31         26 
 
Effective sample                215            **         **         **        21          **         **        21         21         25         41         63         65          185         31         19         12 
 
Total                           318            **         **         **        37          **         **        35         38         44          7         19         30          279         39         25         14 
 
1 - Mildly 
Concerned          (5.0)          5            **         **         **         -          **         **         2          -          -          -          1          -            5          -          -          - 
                                  2%           **         **         **         -%         **         **         5%         -%         -%         -%         3%         -%           2%         -%         -%         -% 
 
2                  (4.0)         11            **         **         **         -          **         **         -          3          -          1+         1          1           11          *          -          * 
                                  3%           **         **         **         -%         **         **         -%         9%         -%        10%         7%         3%           4%         1%         -%         1% 
 
3                  (3.0)         57            **         **         **         8          **         **         5          8          5          2k         2          6           48          9          3          6 
                                 18%           **         **         **        21%         **         **        13%        21%        12%        30%        12%        21%          17%        23%        14%        40% 
 
4                  (2.0)         82            **         **         **        13          **         **        15          7         14          1          5          6           67         15         11          4 
                                 26%           **         **         **        35%         **         **        43%        18%        32%        19%        24%        21%          24%        38%        44%        29% 
 
5 - Very 
Concerned          (1.0)        160            **         **         **        16          **         **        13         20         25          3         10         16          146         14         11          4 
                                 50%           **         **         **        44%         **         **        38%        52%        56%        42%        52%        53%          52%        37%        42%        26% 
 
(Never 
Considered this)                  1            **         **         **         -          **         **         -          -          -          -          *          1+           *          1          -          1 
                                  *%           **         **         **         -%         **         **         -%         -%         -%         -%         1%         2%           *%         1%         -%         4% 
 
(Don't know)                      2            **         **         **         -          **         **         -          -          -          -          -          -            2          -          -          - 
                                  1%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         -%           1%         -%         -%         -% 
 
(Refused)                         -            **         **         **         -          **         **         -          -          -          -          -          -            -          -          -          - 
                                  -%           **         **         **         -%         **         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  242            **         **         **        29          **         **        28         27         38          4-        15         22          212         30         22          8 
                                 76%           **         **         **        79%         **         **        82%        70%        88%        60%        76%        75%          76%        75%        86%        55% 
 
Net: Not 
concerned                        16            **         **         **         -          **         **         2          3          -          1          2          1           16          *          -          * 
                                  5%           **         **         **         -%         **         **         5%         9%         -%        10%        10%         3%           6%         1%         -%         1% 
 
Mean Score                      1.8            **         **         **       1.8          **         **       1.9        1.9        1.6        2.1I       1.8        1.7          1.8        1.9        1.7        2.2 
                                                                                           i 
Standard deviation              .97            **         **         **       .79          **         **      1.00       1.05        .70       1.13       1.13        .91          .99        .79        .71        .88 
Standard error                  .07            **         **         **       .17          **         **       .22        .23        .14        .18        .14        .11          .07        .14        .16        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 75 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All with general concerns related to Spending too much time online 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  330          138         40         93         27          **          52        193          163        121         46         23          109        133         86          ** 
 
Effective sample                215          100         19         60         17          **          27        122          111         79         26         13           81         77         57          ** 
 
Total                           318          144         25         92         26          **          40        172          163        115         41         18          127        107         81          ** 
 
1 - Mildly 
Concerned          (5.0)          5            2          -          1          2          **           -          5            3          2          -          -            2          3          -          ** 
                                  2%           1%         -%         2%         7%         **           -%         3%           2%         2%         -%         -%           2%         3%         -%         ** 
 
2                  (4.0)         11            5          3          2          *          **           1          3            6          2          2          1            3          3          2          ** 
                                  3%           4%        11%         3%         1%         **           2%         2%           4%         2%         6%         5%           3%         3%         3%         ** 
 
3                  (3.0)         57           27          3         23          3          **          12         29           17--       29+A       10          2           25         21         11          ** 
                                 18%          19%        12%        25%        10%         **          31%        17%          11%        26%        26%         9%          19%        20%        14%         ** 
 
4                  (2.0)         82           40          6         20          7          **           5         45           46         30          6          -           26         27         29+a        ** 
                                 26%          28%        24%        22%        28%         **          12%        26%          28%        26%        14%         -%          20%        25%        36%         ** 
 
5 - Very 
Concerned          (1.0)        160           69         13         43         14          **          22         90           90         48         22         16           71         52         36          ** 
                                 50%          48%        52%        47%        54%         **          55%        52%          56%        42%        54%        87%          56%        49%        45%         ** 
 
(Never 
Considered this)                  1            1          -          -          -          **           *          1            -          1          *          -            *          1          -          ** 
                                  *%           1%         -%         -%         -%         **           1%         *%           -%         *%         1%         -%           *%         *%         -%         ** 
 
(Don't know)                      2            -          -          2          -          **           -          -            -          2          -          -            -          -          2+         ** 
                                  1%           -%         -%         2%         -%         **           -%         -%           -%         2%         -%         -%           -%         -%         3%         ** 
 
(Refused)                         -            -          -          -          -          **           -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: Concerned                  242          109         19         63         21          **          27        134          136++b      78-        28         16           97         79         66          ** 
                                 76%          76%        77%        69%        82%         **          66%        78%          84%        68%        68%        87%          76%        74%        81%         ** 
 
Net: Not 
concerned                        16            7          3          4          2          **           1          8            9          5          2          1            6          6          2          ** 
                                  5%           5%        11%         4%         8%         **           2%         5%           6%         4%         6%         5%           5%         6%         3%         ** 
 
Mean Score                      1.8          1.8        1.8        1.9        1.8          **         1.8        1.8          1.7        1.9d       1.8        1.3          1.7        1.9        1.7          ** 
Standard deviation              .97          .96       1.04        .99       1.14          **         .96       1.00          .94        .98       1.02        .84          .99       1.02        .81          ** 
Standard error                  .07          .10        .24        .13        .28          **         .19        .09          .09        .11        .20        .23          .11        .12        .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 75 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All with general concerns related to Spending too much time online 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  330          313        298        173        202          **         330        275        231        262          -          265        203        185        163         59 
 
Effective sample                215          205        194        114        131          **         215        180        148        169          -          166        127        110         96         44 
 
Total                           318          304        284        158        184          **         318        268        211        243          -          239        184        158        136         69 
 
1 - Mildly 
Concerned          (5.0)          5            5          5          2          3          **           5          5          4          5          -            4          *          2          2          1 
                                  2%           2%         2%         1%         2%         **           2%         2%         2%         2%         -%           2%         *%         1%         2%         2% 
 
2                  (4.0)         11           10         10          7          7          **          11          9         10          7          -            7          7          4          3          3 
                                  3%           3%         4%         4%         4%         **           3%         3%         5%         3%         -%           3%         4%         3%         2%         5% 
 
3                  (3.0)         57           52         47         21         25          **          57         44         40         43          -           46         35         27         24          9 
                                 18%          17%        17%        13%        14%         **          18%        16%        19%        18%         -%          19%        19%        17%        17%        13% 
 
4                  (2.0)         82           81         77         43         47          **          82         73         54         64          -           56         42         35         35         24 
                                 26%          27%        27%        27%        25%         **          26%        27%        26%        26%         -%          23%        23%        22%        26%        35% 
 
5 - Very 
Concerned          (1.0)        160          155        143         86        101          **         160        136        103        123          -          126         99         88         71         29 
                                 50%          51%        50%        54%        55%         **          50%        51%        49%        51%         -%          52%        54%        56%        52%        41% 
 
(Never 
Considered this)                  1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Don't know)                      2            -          -          -          -          **           2          ---        -          --         -            --         -          -          -          2+a 
                                  1%           -%         -%         -%         -%         **           1%         -%         -%         -%         -%           -%         -%         -%         -%         3% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  242          235        221        129        148          **         242        209        157        187          -          181        141        124        106         53 
                                 76%          77%        78%        81%        81%         **          76%        78%        74%        77%         -%          76%        77%        78%        78%        77% 
 
Net: Not 
concerned                        16           16         16          8         10          **          16         14         14         12          -           11          7          6          6          5 
                                  5%           5%         5%         5%         5%         **           5%         5%         6%         5%         -%           5%         4%         4%         4%         7% 
 
Mean Score                      1.8          1.8        1.8        1.7        1.7          **         1.8        1.8        1.8        1.8          -          1.8        1.7        1.7        1.7        1.9 
Standard deviation              .97          .97        .97        .93        .96          **         .97        .97       1.00        .98          -          .97        .91        .94        .95        .98 
Standard error                  .07          .07        .07        .09        .08          **         .07        .07        .08        .08          -          .08        .08        .09        .10        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 75 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All with general concerns related to Spending too much time online 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  330           99        224          223        239        196        154        209          150        121         34         25          150        116         36         28 
 
Effective sample                215           61        149          147        157        130        104        135           94         84         23         15          100         74         25         17 
 
Total                           318           88        221          216        234        197        158        202          143        125         33         17          157        103         34         23 
 
1 - Mildly 
Concerned          (5.0)          5            4          2            2          2          2          *          2            5          *          -          -            4          2          -          - 
                                  2%           4%         1%           1%         1%         1%         *%         1%           3%         *%         -%         -%           2%         2%         -%         -% 
 
2                  (4.0)         11            3          8            4          5          5          6          4            5          5          *          -            2          7+         1          - 
                                  3%           3%         4%           2%         2%         2%         3%         2%           3%         4%         1%         -%           2%         7%         2%         -% 
 
3                  (3.0)         57           11         46           39         47         31         25         38           30         22          3          3           29         21          4          3 
                                 18%          12%        21%          18%        20%        16%        16%        19%          21%        18%         9%        15%          18%        21%        11%        14% 
 
4                  (2.0)         82           21         57           55         60         54         32         50           30         35         13          4           38         24         10         10 
                                 26%          24%        26%          26%        25%        28%        20%        25%          21%        28%        38%        25%          24%        23%        30%        45% 
 
5 - Very 
Concerned          (1.0)        160           49        105          116        121        105         96++      107           72         61         17         10           83         48         20          9 
                                 50%          56%        48%          54%        52%        53%        61%        53%          50%        49%        51%        60%          52%        47%        57%        41% 
 
(Never 
Considered this)                  1            -          1            -          -          -          -          -            -          1          -          -            -          1          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         1%         -%         -%           -%         1%         -%         -% 
 
(Don't know)                      2            -          2            -          --         -          -          -            2          -          -          -            2          -          -          - 
                                  1%           -%         1%           -%         -%         -%         -%         -%           1%         -%         -%         -%           1%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  242           71        162          171        181        159+       127        158          101         96         30         15          120         72         30         20 
                                 76%          80%        73%          79%        77%        81%        81%        78%          71%        77%        90%        85%          76%        70%        87%        86% 
 
Net: Not 
concerned                        16            6         10            6-         7-         7          6          6           10          6          *          -            6          9          1          - 
                                  5%           7%         4%           3%         3%         3%         4%         3%           7%         5%         1%         -%           4%         9%         2%         -% 
 
Mean Score                      1.8          1.7        1.8          1.7        1.7        1.7        1.6-       1.7          1.9        1.8        1.6        1.6          1.8        1.9        1.6        1.7 
Standard deviation              .97         1.07        .94          .89        .90        .88        .88        .90         1.08        .91        .71        .76          .96       1.07        .79        .71 
Standard error                  .07          .14        .08          .07        .07        .08        .09        .08          .11        .10        .15        .20          .10        .12        .16        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 75 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All with general concerns related to Spending too much time online 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  330           24 
 
Effective sample                215           15 
 
Total                           318           20 
 
1 - Mildly 
Concerned          (5.0)          5            - 
                                  2%           -% 
 
2                  (4.0)         11            - 
                                  3%           -% 
 
3                  (3.0)         57            3 
                                 18%          16% 
 
4                  (2.0)         82            7 
                                 26%          37% 
 
5 - Very 
Concerned          (1.0)        160            9 
                                 50%          47% 
 
(Never 
Considered this)                  1            - 
                                  *%           -% 
 
(Don't know)                      2            - 
                                  1%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  242           17 
                                 76%          84% 
 
Net: Not 
concerned                        16            - 
                                  5%           -% 
 
Mean Score                      1.8          1.7 
Standard deviation              .97          .75 
Standard error                  .07          .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 75 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All with general concerns related to Spending too much time online 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  330          192        186        215         94        251        201        153        109         74         39        182         61 
 
Effective sample                215          120        117        141         61        162        132        102         70         46         24        116         36 
 
Total                           318          177        170        208         89        234        193        146        105         61         32        170         52 
 
1 - Mildly 
Concerned          (5.0)          5            4          2          1          -          4          4          2          2          2          1          2          - 
                                  2%           2%         1%         1%         -%         2%         2%         1%         2%         3%         5%         1%         -% 
 
2                  (4.0)         11            7          8          7          4          9          9          5          1          1          -          4          * 
                                  3%           4%         5%         3%         4%         4%         5%         3%         1%         2%         -%         3%         1% 
 
3                  (3.0)         57           36         27         39         11         42         29         20         21          9          3         30          5 
                                 18%          20%        16%        19%        13%        18%        15%        14%        20%        15%        10%        17%        10% 
 
4                  (2.0)         82           43         44         54         28         56         49         41         30         21          9         41         20 
                                 26%          24%        26%        26%        31%        24%        25%        28%        29%        34%        27%        24%        38% 
 
5 - Very 
Concerned          (1.0)        160           88         89        105         46        123        102         75         51         28         19         91         26 
                                 50%          50%        52%        50%        52%        52%        53%        51%        49%        46%        59%        53%        51% 
 
(Never 
Considered this)                  1            -          1          *          -          1          1          -          -          -          -          1          - 
                                  *%           -%         *%         *%         -%         *%         *%         -%         -%         -%         -%         *%         -% 
 
(Don't know)                      2            -          -          2          -          --         -          2          -          -          -          2          - 
                                  1%           -%         -%         1%         -%         -%         -%         1%         -%         -%         -%         1%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  242          131        133        159         74        179        151        116         81         48         27        131         46 
                                 76%          74%        78%        76%        83%        76%        78%        79%        78%        79%        86%        77%        89% 
 
Net: Not 
concerned                        16           10         10          8          4         12         13          7          3          3          1          7          * 
                                  5%           6%         6%         4%         4%         5%         7%         5%         3%         5%         5%         4%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                            Page 994 
Table 75 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All with general concerns related to Spending too much time online 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  330          192        186        215         94        251        201        153        109         74         39        182         61 
 
Effective sample                215          120        117        141         61        162        132        102         70         46         24        116         36 
 
Total                           318          177        170        208         89        234        193        146        105         61         32        170         52 
 
Mean Score                      1.8          1.8        1.8        1.8        1.7        1.8        1.8        1.7        1.8        1.8        1.6        1.7        1.6 
Standard deviation              .97         1.01        .97        .92        .85        .98       1.00        .94        .91        .98       1.01        .93        .71 
Standard error                  .07          .09        .09        .08        .11        .08        .09        .09        .11        .14        .21        .09        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 75 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All with general concerns related to Spending too much time online 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  330          251        141         90         86        239        112        185         44         73         29         27        207        237         21         54          ** 
 
Effective sample                215          162         92         57         54        162         69        123         27         50         19         16        132        153         13         36          ** 
 
Total                           318          235        127         86         73        243        104        182         39         73         32         21        195        224         17         55          ** 
 
1 - Mildly 
Concerned          (5.0)          5            5          1          -          1          4          2          *          1          2          -          -          2          3          -          -          ** 
                                  2%           2%         1%         -%         2%         1%         2%         *%         4%         2%         -%         -%         1%         1%         -%         -%         ** 
 
2                  (4.0)         11            8          6          3          7++g       8          6          4          2          3          2          -          8          7          1          1          ** 
                                  3%           3%         4%         3%        10%         3%         5%         2%         4%         5%         6%         -%         4%         3%         8%         3%         ** 
 
3                  (3.0)         57           47         20         14          8         41         21         36          6          8          9          3         36         40          3          7          ** 
                                 18%          20%        16%        16%        11%        17%        20%        20%        15%        11%        27%        14%        19%        18%        16%        13%         ** 
 
4                  (2.0)         82           64         27         31+i       14         68         30         54i         7         10-         7          6         55i        55          4         17          ** 
                                 26%          27%        21%        36%        19%        28%        29%        29%        18%        14%        20%        28%        28%        25%        24%        31%         ** 
 
5 - Very 
Concerned          (1.0)        160          110         72         37         43        119         45         88         24         50         15         12         93        117          9         30          ** 
                                                                                                                               ++AceFglq 
                                 50%          47%        57%        44%        59%        49%        44%        48%        60%        68%        47%        58%        48%        52%        51%        54%         ** 
 
(Never 
Considered this)                  1            1          -          1          -          1          1          1          -          -          -          -          1          1          -          -          ** 
                                  *%           *%         -%         1%         -%         *%         1%         *%         -%         -%         -%         -%         *%         *%         -%         -%         ** 
 
(Don't know)                      2            --         -          -          -          2          -          -          -          -          -          -          -          -          -          -          ** 
                                  1%           -%         -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Net: Concerned                  242          174         99         68         56        187         75        141         31         60         22         18        148        173         13         47          ** 
                                 76%          74%        78%        80%        78%        77%        72%        77%        77%        82%        67%        86%        76%        77%        75%        84%         ** 
 
Net: Not 
concerned                        16           13          7          3          8+g       12          8          4-         3          5          2          -         10         10          1          1          ** 
                                  5%           6%         6%         3%        11%         5%         7%         2%         8%         7%         6%         -%         5%         5%         8%         3%         ** 
 
Mean Score                      1.8          1.9        1.7        1.8        1.8        1.8        1.9        1.8        1.7        1.6        1.9        1.6        1.8        1.8        1.8        1.6          ** 
Standard deviation              .97         1.00        .97        .84       1.10        .95       1.01        .86       1.09       1.02       1.00        .74        .95        .96       1.02        .81          ** 
Standard error                  .07          .08        .10        .11        .15        .07        .12        .08        .21        .14        .23        .18        .08        .08        .28        .14          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 75 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All with general concerns related to Spending too much time online 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  330          189          **         ** 
 
Effective sample                215          124          **         ** 
 
Total                           318          175          **         ** 
 
1 - Mildly 
Concerned          (5.0)          5            4          **         ** 
                                  2%           2%         **         ** 
 
2                  (4.0)         11            7          **         ** 
                                  3%           4%         **         ** 
 
3                  (3.0)         57           29          **         ** 
                                 18%          16%         **         ** 
 
4                  (2.0)         82           49i         **         ** 
                                 26%          28%         **         ** 
 
5 - Very 
Concerned          (1.0)        160           85          **         ** 
                                 50%          49%         **         ** 
 
(Never 
Considered this)                  1            1          **         ** 
                                  *%           *%         **         ** 
 
(Don't know)                      2            -          **         ** 
                                  1%           -%         **         ** 
 
(Refused)                         -            -          **         ** 
                                  -%           -%         **         ** 
 
Net: Concerned                  242          135          **         ** 
                                 76%          77%         **         ** 
 
Net: Not 
concerned                        16           11          **         ** 
                                  5%           6%         **         ** 
 
Mean Score                      1.8          1.8          **         ** 
Standard deviation              .97          .99          **         ** 
Standard error                  .07          .09          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 76 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with general concerns related to Spending too much money online/ spending money you did not mean to 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  216           88        128           35         40         38         37         32         27          **          75         75         66           53         71         40         52 
 
Effective sample                138           56         83           21         26         26         25         22         15          **          47         51         41           37         48         23         31 
 
Total                           198           84        114           28         35         37         35         35         20          **          63         72         63           51         72         29         45 
 
1 - Mildly 
Concerned          (5.0)          7            5          2            2          2          -          1          -          2          **           4          1          2            5+         2          -          * 
                                  4%           6%         2%           8%         4%         -%         4%         -%         9%         **           6%         2%         3%          10%         2%         -%         1% 
 
2                  (4.0)         11            6          5            3          5          -          *          -          *          **           8++b       *-         3            5          6          1          - 
                                  6%           7%         5%          12%        14%         -%         1%         -%         2%         **          13%         1%         4%           9%         8%         3%         -% 
 
3                  (3.0)         24           13         11            3          6          7          1          5          1          **           9          8          7            6         10          5          4 
                                 12%          16%         9%          11%        17%        19%         3%        16%         6%         **          14%        11%        11%          11%        13%        16%         9% 
 
4                  (2.0)         55           16-        39+a         12          8          6         13         11          5          **          21         19         16            7-        23          9         17a 
                                 28%          19%        34%          45%        24%        16%        37%        31%        25%         **          33%        26%        25%          14%        31%        30%        37% 
 
5 - Very 
Concerned          (1.0)         99           43         55            7         14         24         19         17         11          **          21--       44A        34           29         31         15         24 
                                 50%          52%        48%          24%        41%        65%        55%        48%        57%         **          34%        60%        54%          56%        42%        52%        53% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          2          -          **           -          -          2            -          2          -          - 
                                  1%           -%         1%           -%         -%         -%         -%         5%         -%         **           -%         -%         3%           -%         2%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  154           59         95           19         23         30         32         28         16          **          42-        63a        50           36         53         24         41a 
                                 78%          71%        83%          69%        65%        81%        92%        80%        82%         **          67%        86%        79%          70%        74%        81%        90% 
 
Net: Not 
concerned                        18           11          7            6          6          -          2          -          2          **          12++B       2-         5           10+d        8          1          * 
                                  9%          13%         6%          20%        18%         -%         5%         -%        12%         **          19%         3%         7%          19%        10%         3%         1% 
 
Mean Score                      1.8          2.0        1.7          2.3+Cde    2.2c       1.5        1.6        1.7        1.8          **         2.2++Bc    1.6-       1.7          2.0        1.9        1.7        1.6 
Standard deviation             1.08         1.24        .93         1.22       1.25        .80        .93        .75       1.27          **        1.23        .86       1.03         1.40       1.06        .85        .73 
Standard error                  .09          .17        .10          .27        .24        .16        .19        .16        .33          **         .18        .12        .16          .23        .15        .18        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 76 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with general concerns related to Spending too much money online/ spending money you did not mean to 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  216          124         92           28         42         40         82        131          204          ** 
 
Effective sample                138           84         54           18         26         26         51         84          128          ** 
 
Total                           198          124         74           24         34         37         70        124          180          ** 
 
1 - Mildly 
Concerned          (5.0)          7            7          *            *          2          -          2          5            5          ** 
                                  4%           5%         *%           2%         5%         -%         3%         4%           3%         ** 
 
2                  (4.0)         11           11          1            *          3          1          3          8           10          ** 
                                  6%           9%         1%           2%        10%         4%         5%         7%           6%         ** 
 
3                  (3.0)         24           16          9            3          7          4          9         14           24          ** 
                                 12%          13%        12%          13%        21%        10%        13%        12%          13%         ** 
 
4                  (2.0)         55           30         25            8          8          8         17         39           46          ** 
                                 28%          24%        34%          33%        23%        22%        24%        31%          26%         ** 
 
5 - Very 
Concerned          (1.0)         99           59         39           12         14         24         39         56           93          ** 
                                 50%          48%        53%          51%        40%        63%        56%        45%          52%         ** 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          ** 
                                  1%           1%         -%           -%         -%         -%         -%         1%           1%         ** 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         ** 
 
(Refused)                         -            -          -            -          -          -          -          -            -          ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         ** 
 
Net: Concerned                  154           89-        65+a         20         22         32         56         95          139          ** 
                                 78%          72%        87%          84%        64%        86%        80%        76%          77%         ** 
 
Net: Not 
concerned                        18           17+b        1-           1          5          1          5         13           15          ** 
                                  9%          14%         2%           3%        15%         4%         7%        11%           9%         ** 
 
Mean Score                      1.8          2.0        1.6          1.7        2.2c       1.6        1.7        1.9          1.8          ** 
Standard deviation             1.08         1.21        .77          .89       1.22        .85       1.03       1.11         1.06          ** 
Standard error                  .09          .13        .11          .21        .24        .17        .14        .12          .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 76 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with general concerns related to Spending too much money online/ spending money you did not mean to 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  216            **         **         **         **         **         **         **         **         **        29         48         44          184         32          **         ** 
 
Effective sample                138            **         **         **         **         **         **         **         **         **        29         46         44          119         20          **         ** 
 
Total                           198            **         **         **         **         **         **         **         **         **         5         14         21          174         24          **         ** 
 
1 - Mildly 
Concerned          (5.0)          7            **         **         **         **         **         **         **         **         **         -          1          -            7          -          **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         -%         4%         -%           4%         -%         **         ** 
 
2                  (4.0)         11            **         **         **         **         **         **         **         **         **         -          1          1           11          -          **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         -%         6%         4%           7%         -%         **         ** 
 
3                  (3.0)         24            **         **         **         **         **         **         **         **         **         1          3+         3           23          1          **         ** 
                                 12%           **         **         **         **         **         **         **         **         **        24%        24%        16%          13%         4%         **         ** 
 
4                  (2.0)         55            **         **         **         **         **         **         **         **         **         2          2          3           45         10          **         ** 
                                 28%           **         **         **         **         **         **         **         **         **        34%        16%        16%          26%        43%         **         ** 
 
5 - Very 
Concerned          (1.0)         99            **         **         **         **         **         **         **         **         **         2          7         13           86         13          **         ** 
                                 50%           **         **         **         **         **         **         **         **         **        42%        50%        63%          49%        52%         **         ** 
 
(Never 
Considered this)                  2            **         **         **         **         **         **         **         **         **         -          -          -            2          -          **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         -%         -%         -%           1%         -%         **         ** 
 
(Don't know)                      -            **         **         **         **         **         **         **         **         **         -          -          -            -          -          **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         -%         -%         -%           -%         -%         **         ** 
 
(Refused)                         -            **         **         **         **         **         **         **         **         **         -          -          -            -          -          **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         -%         -%         -%           -%         -%         **         ** 
 
Net: Concerned                  154            **         **         **         **         **         **         **         **         **         4          9         16          131         23          **         ** 
                                 78%           **         **         **         **         **         **         **         **         **        76%        66%        80%          75%        96%         **         ** 
 
Net: Not 
concerned                        18            **         **         **         **         **         **         **         **         **         -          1          1           18          -          **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         -%        10%         4%          11%         -%         **         ** 
 
Mean Score                      1.8            **         **         **         **         **         **         **         **         **       1.8c       2.0        1.6          1.9        1.5          **         ** 
Standard deviation             1.08            **         **         **         **         **         **         **         **         **       .89       1.20        .92         1.12        .60          **         ** 
Standard error                  .09            **         **         **         **         **         **         **         **         **       .17        .18        .14          .10        .13          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1000 
Table 76 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with general concerns related to Spending too much money online/ spending money you did not mean to 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  216           99          **        70          **         **          29        124          109         77         30          **          69         78         64          ** 
 
Effective sample                138           67          **        44          **         **          17         76           70         52         17          **          49         49         38          ** 
 
Total                           198           92          **        64          **         **          24        102           98         78         21          **          75         70         47          ** 
 
1 - Mildly 
Concerned          (5.0)          7            4          **         3          **         **           -          7+           2          5          -          **           4          3          -          ** 
                                  4%           4%         **         5%         **         **           -%         7%           2%         6%         -%         **           5%         5%         -%         ** 
 
2                  (4.0)         11            8          **         2          **         **           2          6            9          2          -          **           6          2          4          ** 
                                  6%           8%         **         3%         **         **          10%         6%           9%         3%         -%         **           8%         3%         8%         ** 
 
3                  (3.0)         24            8          **         9          **         **           3         16            8         15+         1          **           8          9          7          ** 
                                 12%           9%         **        14%         **         **          11%        16%           8%        19%         7%         **          11%        12%        16%         ** 
 
4                  (2.0)         55           30          **        14          **         **           7         18--         27         20          8          **          20         19         16          ** 
                                 28%          32%         **        22%         **         **          27%        18%          27%        26%        39%         **          27%        27%        34%         ** 
 
5 - Very 
Concerned          (1.0)         99           41          **        36          **         **          13         53           53         36         10          **          36         37         20          ** 
                                 50%          44%         **        56%         **         **          52%        53%          54%        46%        47%         **          48%        52%        43%         ** 
 
(Never 
Considered this)                  2            2          **         -          **         **           -          2            -          -          2          **           2          -          -          ** 
                                  1%           2%         **         -%         **         **           -%         2%           -%         -%         8%         **           2%         -%         -%         ** 
 
(Don't know)                      -            -          **         -          **         **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         **         -%         **         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
(Refused)                         -            -          **         -          **         **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         **         -%         **         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Net: Concerned                  154           70          **        50          **         **          19         71-          79         56         18          **          56         56         36          ** 
                                 78%          77%         **        78%         **         **          80%        70%          81%        72%        85%         **          75%        80%        76%         ** 
 
Net: Not 
concerned                        18           12          **         5          **         **           2         13           11          7          -          **           9          5          4          ** 
                                  9%          13%         **         8%         **         **          10%        13%          11%         9%         -%         **          12%         8%         8%         ** 
 
Mean Score                      1.8          1.9          **       1.8          **         **         1.8        1.9          1.8        2.0        1.6          **         1.9        1.8        1.9          ** 
Standard deviation             1.08         1.13          **      1.10          **         **        1.00       1.25         1.07       1.16        .64          **        1.17       1.08        .94          ** 
Standard error                  .09          .14          **       .17          **         **         .24        .14          .13        .16        .16          **         .17        .15        .15          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 76 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with general concerns related to Spending too much money online/ spending money you did not mean to 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  216          210        206        146        155          **         216        195        169        190          -          183        148        142        117         30 
 
Effective sample                138          134        131         92         98          **         138        126        110        122          -          114         89         88         67         22 
 
Total                           198          191        186        127        136          **         198        176        156        172          -          159        118        120         89         35 
 
1 - Mildly 
Concerned          (5.0)          7            7          7          4          4          **           7          7          5          5          -            7          4          4          4          - 
                                  4%           4%         4%         3%         3%         **           4%         4%         3%         3%         -%           4%         3%         3%         4%         -% 
 
2                  (4.0)         11           11         11          4          7          **          11         11          9         11          -            9          6          5          2          3 
                                  6%           6%         6%         3%         5%         **           6%         6%         6%         7%         -%           5%         5%         4%         2%         8% 
 
3                  (3.0)         24           22         20         14         15          **          24         20         18         20          -           24         18         19         14          1 
                                 12%          12%        11%        11%        11%         **          12%        12%        11%        11%         -%          15%        15%        15%        16%         2% 
 
4                  (2.0)         55           54         51         31         32          **          55         42         42         42          -           43         32         28         17-        12 
                                 28%          28%        27%        24%        24%         **          28%        24%        27%        24%         -%          27%        27%        23%        19%        35% 
 
5 - Very 
Concerned          (1.0)         99           95         95         72+        77+         **          99         95         82         93          -           77         59         65         52         18 
                                 50%          50%        51%        57%        56%         **          50%        54%        53%        54%         -%          48%        50%        54%        59%        50% 
 
(Never 
Considered this)                  2            2          2          2          2          **           2          -          -          2          -            -          -          -          -          2 
                                  1%           1%         1%         1%         1%         **           1%         -%         -%         1%         -%           -%         -%         -%         -%         5% 
 
(Don't know)                      -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  154          149        146        103        109          **         154        137        124        135          -          120         91         93         69         30 
                                 78%          78%        78%        81%        80%         **          78%        78%        79%        78%         -%          75%        77%        77%        77%        85% 
 
Net: Not 
concerned                        18           18         18          8         10          **          18         18         14         17          -           16          9          9          6          3 
                                  9%          10%        10%         6%         8%         **           9%        10%         9%        10%         -%          10%         8%         7%         6%         8% 
 
Mean Score                      1.8          1.8        1.8        1.7-       1.7          **         1.8        1.8        1.8        1.8          -          1.9        1.8        1.8        1.7        1.7 
Standard deviation             1.08         1.08       1.09       1.01       1.03          **        1.08       1.12       1.07       1.08          -         1.11       1.05       1.05       1.08        .89 
Standard error                  .09          .09        .10        .11        .10          **         .09        .10        .10        .10          -          .10        .11        .11        .13        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 76 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with general concerns related to Spending too much money online/ spending money you did not mean to 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  216           74        138          147        155        137        105        141           95         74         28          **          97         65         33         21 
 
Effective sample                138           44         92           95        100         88         66         87           63         45         19          **          64         43         20         12 
 
Total                           198           60        134          139        145        128         96        125           92         64         30          **          94         62         27         15 
 
1 - Mildly 
Concerned          (5.0)          7            1          6            4          4          4          1          2            3          2          2          **           *-         5a         2          * 
                                  4%           1%         5%           3%         2%         3%         1%         2%           3%         3%         6%         **           *%         7%         7%         2% 
 
2                  (4.0)         11            4          8            7          7          4          8          8            5          5          *          **           5          3          3          - 
                                  6%           6%         6%           5%         5%         3%         8%         6%           5%         8%         1%         **           5%         5%        13%         -% 
 
3                  (3.0)         24           11         13           14         18         14          7         15            8          8          8          **          11          9          3          1 
                                 12%          18%        10%          10%        12%        11%         8%        12%           8%        13%        28%         **          11%        15%        13%         7% 
 
4                  (2.0)         55           15         38           44         41         37         27         36           29         17          7          **          27         16          7          6 
                                 28%          25%        29%          31%        29%        29%        28%        29%          31%        27%        23%         **          29%        25%        25%        41% 
 
5 - Very 
Concerned          (1.0)         99           30         66           71         74         69         53         63           46         33         12          **          50         29         12          7 
                                 50%          50%        49%          51%        51%        54%        55%        50%          50%        51%        42%         **          53%        47%        43%        50% 
 
(Never 
Considered this)                  2            -          2            -          2          -          -          2            2          -          -          **           2          -          -          - 
                                  1%           -%         1%           -%         1%         -%         -%         1%           2%         -%         -%         **           2%         -%         -%         -% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          **           -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         **           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          **           -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         **           -%         -%         -%         -% 
 
Net: Concerned                  154           45        104          115+       115        106         80         98           75         50         19          **          77         45         18         14 
                                 78%          75%        78%          83%        80%        83%        84%        79%          81%        77%        65%         **          82%        72%        68%        91% 
 
Net: Not 
concerned                        18            4         14           10         10          8          8         10            8          7          2          **           5          8          5          * 
                                  9%           7%        11%           7%         7%         6%         9%         8%           8%        10%         7%         **           5%        13%        20%         2% 
 
Mean Score                      1.8          1.8        1.9          1.8        1.8        1.7        1.7        1.8          1.8        1.8        2.1          **         1.7        2.0        2.2        1.6 
Standard deviation             1.08          .99       1.13          .99       1.00        .98        .96       1.00         1.04       1.08       1.16          **         .88       1.24       1.31        .84 
Standard error                  .09          .15        .12          .10        .10        .10        .12        .11          .13        .16        .26          **         .11        .19        .29        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 76 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with general concerns related to Spending too much money online/ spending money you did not mean to 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  216            ** 
 
Effective sample                138            ** 
 
Total                           198            ** 
 
1 - Mildly 
Concerned          (5.0)          7            ** 
                                  4%           ** 
 
2                  (4.0)         11            ** 
                                  6%           ** 
 
3                  (3.0)         24            ** 
                                 12%           ** 
 
4                  (2.0)         55            ** 
                                 28%           ** 
 
5 - Very 
Concerned          (1.0)         99            ** 
                                 50%           ** 
 
(Never 
Considered this)                  2            ** 
                                  1%           ** 
 
(Don't know)                      -            ** 
                                  -%           ** 
 
(Refused)                         -            ** 
                                  -%           ** 
 
Net: Concerned                  154            ** 
                                 78%           ** 
 
Net: Not 
concerned                        18            ** 
                                  9%           ** 
 
Mean Score                      1.8            ** 
Standard deviation             1.08            ** 
Standard error                  .09            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 76 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with general concerns related to Spending too much money online/ spending money you did not mean to 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  216          144        132        150         76        164        139        105         81         61         23        128         38 
 
Effective sample                138           89         82         94         48        101         88         65         53         39         13         81         21 
 
Total                           198          125        113        135         68        136        124         86         76         54         15        112         30 
 
1 - Mildly 
Concerned          (5.0)          7            5          2          3          2          5          3          2          2          -          *          1-         - 
                                  4%           4%         2%         3%         3%         4%         3%         2%         3%         -%         2%         1%         -% 
 
2                  (4.0)         11            8          7          9          3          8         10          6          7          3          -          4          - 
                                  6%           6%         6%         7%         4%         6%         8%         7%         9%         5%         -%         4%         -% 
 
3                  (3.0)         24           15         16         15          9         22+        19         13          7          3          *         16          3 
                                 12%          12%        14%        11%        14%        16%        15%        15%        10%         5%         2%        14%         9% 
 
4                  (2.0)         55           29         22-        38         13         29--       34         19         23         26          5         24-         8 
                                                                                                                              ++ABcDEeFJ 
                                 28%          23%        20%        28%        20%        21%        28%        22%        30%        48%        31%        21%        27% 
 
5 - Very 
Concerned          (1.0)         99           68         66+        69         40         72         58         47         37         22         10         66+        19 
                                 50%          55%        58%        51%        59%        53%        47%        55%        48%        41%        65%        59%        64% 
 
(Never 
Considered this)                  2            -          -          2          -          -          -          -          -          -          -          2          - 
                                  1%           -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         2%         -% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  154           97         88        106         53        100         92         66         60         48+e       15         90         27 
                                 78%          78%        78%        79%        79%        74%        74%        77%        79%        89%        95%        80%        91% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 76 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with general concerns related to Spending too much money online/ spending money you did not mean to 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  216          144        132        150         76        164        139        105         81         61         23        128         38 
 
Effective sample                138           89         82         94         48        101         88         65         53         39         13         81         21 
 
Total                           198          125        113        135         68        136        124         86         76         54         15        112         30 
 
Net: Not 
concerned                        18           13          9         13          5         13         13          7          9          3          *          5-         - 
                                  9%          10%         8%         9%         8%        10%        10%         9%        12%         5%         2%         4%         -% 
 
Mean Score                      1.8          1.8        1.7        1.8        1.7        1.9        1.9        1.8        1.9        1.7        1.4        1.6-       1.5 
Standard deviation             1.08         1.12       1.04       1.05       1.07       1.12       1.08       1.05       1.10        .80        .79        .90        .67 
Standard error                  .09          .12        .12        .11        .15        .11        .12        .13        .15        .13        .22        .10        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1006 
Table 76 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with general concerns related to Spending too much money online/ spending money you did not mean to 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  216          159         89         62         51        149         81        128         33         51          **        21        127        156          **        38          ** 
 
Effective sample                138          101         55         39         31         97         50         83         21         33          **        14         80         97          **        25          ** 
 
Total                           198          141         73         56         41        138         75        119         30         46          **        19        112        131          **        37          ** 
 
1 - Mildly 
Concerned          (5.0)          7            5          5          2          2          3          2          4          1          5+q        **         -          4          5          **         -          ** 
                                  4%           4%         7%         3%         4%         2%         2%         3%         5%        10%         **         -%         3%         4%         **         -%         ** 
 
2                  (4.0)         11            6          6          5          5         10          8          6          2          2          **         2          8          6          **         2          ** 
                                  6%           4%         9%         9%        12%         7%        10%         5%         6%         4%         **         8%         7%         4%         **         4%         ** 
 
3                  (3.0)         24           18          9         10          6         21         12         15          4          4          **         2         18         20          **         7          ** 
                                 12%          13%        13%        17%        16%        15%        17%        13%        14%         9%         **        13%        16%        15%         **        18%         ** 
 
4                  (2.0)         55           36         17         14          9         35         21         32          6         10          **         3         31         33          **        13          ** 
                                 28%          26%        23%        25%        21%        25%        28%        27%        20%        22%         **        15%        28%        25%         **        35%         ** 
 
5 - Very 
Concerned          (1.0)         99           76         35         25         19         68         32         61         16         25          **        12         51         67          **        16          ** 
                                 50%          54%        48%        45%        47%        49%        43%        51%        55%        54%         **        64%        46%        51%         **        43%         ** 
 
(Never 
Considered this)                  2            -          -          -          -          2          -          2          -          -          **         -          -          -          **         -          ** 
                                  1%           -%         -%         -%         -%         1%         -%         1%         -%         -%         **         -%         -%         -%         **         -%         ** 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          **         -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         -%         -%         **         -%         ** 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          **         -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         -%         -%         **         -%         ** 
 
Net: Concerned                  154          112         52         39         28        103         53         92         23         35          **        15         82        100          **        28          ** 
                                 78%          79%        72%        70%        68%        74%        71%        77%        75%        76%         **        79%        74%        76%         **        77%         ** 
 
Net: Not 
concerned                        18           11         11+         7          7         13          9         10          3          7          **         2         12         11          **         2          ** 
                                  9%           8%        16%        13%        16%         9%        12%         9%        11%        15%         **         8%        11%         8%         **         4%         ** 
 
Mean Score                      1.8          1.8        2.0        2.0        2.1        1.9        2.0        1.8        1.9        2.0          **       1.6        1.9        1.8          **       1.8          ** 
                                                                                                                                                                                                                +agjq 
Standard deviation             1.08         1.06       1.26       1.15       1.24       1.07       1.11       1.06       1.17       1.33          **      1.01       1.10       1.09          **       .88          ** 
Standard error                  .09          .11        .17        .18        .22        .11        .16        .12        .26        .23          **       .27        .12        .11          **       .18          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 76 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All with general concerns related to Spending too much money online/ spending money you did not mean to 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  216          122          -          ** 
 
Effective sample                138           77          -          ** 
 
Total                           198          107          -          ** 
 
1 - Mildly 
Concerned          (5.0)          7            2          -          ** 
                                  4%           2%         -%         ** 
 
2                  (4.0)         11            7          -          ** 
                                  6%           6%         -%         ** 
 
3                  (3.0)         24           17          -          ** 
                                 12%          16%         -%         ** 
 
4                  (2.0)         55           25          -          ** 
                                 28%          23%         -%         ** 
 
5 - Very 
Concerned          (1.0)         99           56          -          ** 
                                 50%          52%         -%         ** 
 
(Never 
Considered this)                  2            -          -          ** 
                                  1%           -%         -%         ** 
 
(Don't know)                      -            -          -          ** 
                                  -%           -%         -%         ** 
 
(Refused)                         -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: Concerned                  154           81          -          ** 
                                 78%          76%         -%         ** 
 
Net: Not 
concerned                        18            9          -          ** 
                                  9%           8%         -%         ** 
 
Mean Score                      1.8          1.8          -          ** 
Standard deviation             1.08         1.04          -          ** 
Standard error                  .09          .12          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 77 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All with general concerns related to Other 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample                 13            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            22            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
1 - Mildly 
Concerned          (5.0)          *            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  2%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
2                  (4.0)          1            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
3                  (3.0)          *            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  2%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
4                  (2.0)          2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  8%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
5 - Very 
Concerned          (1.0)         18            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 84%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
(Never 
Considered this)                  -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
(Don't know)                      -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
(Refused)                         -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Net: Concerned                   20            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 91%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Net: Not 
concerned                         2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Mean Score                      1.3            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
Standard deviation              .91            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
Standard error                  .25            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 77 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All with general concerns related to Other 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   30            **         **           **         **         **         **        22           29          ** 
 
Effective sample                 13            **         **           **         **         **         **        11           12          ** 
 
Total                            22            **         **           **         **         **         **        19           20          ** 
 
1 - Mildly 
Concerned          (5.0)          *            **         **           **         **         **         **         -            *          ** 
                                  2%           **         **           **         **         **         **         -%           2%         ** 
 
2                  (4.0)          1            **         **           **         **         **         **         1            1          ** 
                                  5%           **         **           **         **         **         **         6%           6%         ** 
 
3                  (3.0)          *            **         **           **         **         **         **         *            *          ** 
                                  2%           **         **           **         **         **         **         1%           2%         ** 
 
4                  (2.0)          2            **         **           **         **         **         **         1            2          ** 
                                  8%           **         **           **         **         **         **         6%           9%         ** 
 
5 - Very 
Concerned          (1.0)         18            **         **           **         **         **         **        17           16          ** 
                                 84%           **         **           **         **         **         **        87%          82%         ** 
 
(Never 
Considered this)                  -            **         **           **         **         **         **         -            -          ** 
                                  -%           **         **           **         **         **         **         -%           -%         ** 
 
(Don't know)                      -            **         **           **         **         **         **         -            -          ** 
                                  -%           **         **           **         **         **         **         -%           -%         ** 
 
(Refused)                         -            **         **           **         **         **         **         -            -          ** 
                                  -%           **         **           **         **         **         **         -%           -%         ** 
 
Net: Concerned                   20            **         **           **         **         **         **        18           18          ** 
                                 91%           **         **           **         **         **         **        93%          91%         ** 
 
Net: Not 
concerned                         2            **         **           **         **         **         **         1            2          ** 
                                  7%           **         **           **         **         **         **         6%           8%         ** 
 
Mean Score                      1.3            **         **           **         **         **         **       1.3          1.4          ** 
                                                                                 +e         +e 
Standard deviation              .91            **         **           **         **         **         **       .76          .95          ** 
Standard error                  .25            **         **           **         **         **         **       .23          .27          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 77 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All with general concerns related to Other 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            -          -          -          **         **         **         **         **         -          **         **         **          27          **         **         ** 
 
Effective sample                 13            -          -          -          **         **         **         **         **         -          **         **         **          12          **         **         ** 
 
Total                            22            -          -          -          **         **         **         **         **         -          **         **         **          18          **         **         ** 
 
1 - Mildly 
Concerned          (5.0)          *            -          -          -          **         **         **         **         **         -          **         **         **           *          **         **         ** 
                                  2%           -%         -%         -%         **         **         **         **         **         -%         **         **         **           2%         **         **         ** 
 
2                  (4.0)          1            -          -          -          **         **         **         **         **         -          **         **         **           1          **         **         ** 
                                  5%           -%         -%         -%         **         **         **         **         **         -%         **         **         **           6%         **         **         ** 
 
3                  (3.0)          *            -          -          -          **         **         **         **         **         -          **         **         **           *          **         **         ** 
                                  2%           -%         -%         -%         **         **         **         **         **         -%         **         **         **           2%         **         **         ** 
 
4                  (2.0)          2            -          -          -          **         **         **         **         **         -          **         **         **           2          **         **         ** 
                                  8%           -%         -%         -%         **         **         **         **         **         -%         **         **         **           9%         **         **         ** 
 
5 - Very 
Concerned          (1.0)         18            -          -          -          **         **         **         **         **         -          **         **         **          15          **         **         ** 
                                 84%           -%         -%         -%         **         **         **         **         **         -%         **         **         **          80%         **         **         ** 
 
(Never 
Considered this)                  -            -          -          -          **         **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           -%         -%         -%         **         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
(Don't know)                      -            -          -          -          **         **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           -%         -%         -%         **         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
(Refused)                         -            -          -          -          **         **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           -%         -%         -%         **         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Net: Concerned                   20            -          -          -          **         **         **         **         **         -          **         **         **          16          **         **         ** 
                                 91%           -%         -%         -%         **         **         **         **         **         -%         **         **         **          90%         **         **         ** 
 
Net: Not 
concerned                         2            -          -          -          **         **         **         **         **         -          **         **         **           2          **         **         ** 
                                  7%           -%         -%         -%         **         **         **         **         **         -%         **         **         **           8%         **         **         ** 
 
Mean Score                      1.3            -          -          -          **         **         **         **         **         -          **         **         **         1.4          **         **         ** 
                                                                                                                                                                     ++hk 
Standard deviation              .91            -          -          -          **         **         **         **         **         -          **         **         **         .99          **         **         ** 
Standard error                  .25            -          -          -          **         **         **         **         **         -          **         **         **         .28          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 77 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All with general concerns related to Other 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
 
Effective sample                 13            **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
 
Total                            22            **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
 
1 - Mildly 
Concerned          (5.0)          *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
                                  2%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
 
2                  (4.0)          1            **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
                                  5%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
 
3                  (3.0)          *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
                                  2%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
 
4                  (2.0)          2            **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
                                  8%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
 
5 - Very 
Concerned          (1.0)         18            **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
                                 84%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
 
(Never 
Considered this)                  -            **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
 
(Don't know)                      -            **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
 
(Refused)                         -            **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
 
Net: Concerned                   20            **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
                                 91%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
 
Net: Not 
concerned                         2            **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
 
Mean Score                      1.3            **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
Standard deviation              .91            **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
Standard error                  .25            **         **         **         **         **           **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 77 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All with general concerns related to Other 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           23          **         **         **         **          30          **         **         **         -            **         **         **         **         ** 
 
Effective sample                 13           10          **         **         **         **          13          **         **         **         -            **         **         **         **         ** 
 
Total                            22           18          **         **         **         **          22          **         **         **         -            **         **         **         **         ** 
 
1 - Mildly 
Concerned          (5.0)          *            *          **         **         **         **           *          **         **         **         -            **         **         **         **         ** 
                                  2%           2%         **         **         **         **           2%         **         **         **         -%           **         **         **         **         ** 
 
2                  (4.0)          1            1          **         **         **         **           1          **         **         **         -            **         **         **         **         ** 
                                  5%           3%         **         **         **         **           5%         **         **         **         -%           **         **         **         **         ** 
 
3                  (3.0)          *            *          **         **         **         **           *          **         **         **         -            **         **         **         **         ** 
                                  2%           2%         **         **         **         **           2%         **         **         **         -%           **         **         **         **         ** 
 
4                  (2.0)          2            1          **         **         **         **           2          **         **         **         -            **         **         **         **         ** 
                                  8%           4%         **         **         **         **           8%         **         **         **         -%           **         **         **         **         ** 
 
5 - Very 
Concerned          (1.0)         18           16          **         **         **         **          18          **         **         **         -            **         **         **         **         ** 
                                 84%          88%         **         **         **         **          84%         **         **         **         -%           **         **         **         **         ** 
 
(Never 
Considered this)                  -            -          **         **         **         **           -          **         **         **         -            **         **         **         **         ** 
                                  -%           -%         **         **         **         **           -%         **         **         **         -%           **         **         **         **         ** 
 
(Don't know)                      -            -          **         **         **         **           -          **         **         **         -            **         **         **         **         ** 
                                  -%           -%         **         **         **         **           -%         **         **         **         -%           **         **         **         **         ** 
 
(Refused)                         -            -          **         **         **         **           -          **         **         **         -            **         **         **         **         ** 
                                  -%           -%         **         **         **         **           -%         **         **         **         -%           **         **         **         **         ** 
 
Net: Concerned                   20           17          **         **         **         **          20          **         **         **         -            **         **         **         **         ** 
                                 91%          92%         **         **         **         **          91%         **         **         **         -%           **         **         **         **         ** 
 
Net: Not 
concerned                         2            1          **         **         **         **           2          **         **         **         -            **         **         **         **         ** 
                                  7%           6%         **         **         **         **           7%         **         **         **         -%           **         **         **         **         ** 
 
Mean Score                      1.3          1.3          **         **         **         **         1.3          **         **         **         -            **         **         **         **         ** 
Standard deviation              .91          .87          **         **         **         **         .91          **         **         **         -            **         **         **         **         ** 
Standard error                  .25          .27          **         **         **         **         .25          **         **         **         -            **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 77 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All with general concerns related to Other 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **        21           21         23          **         **        21            **         **         **         **           **         **         **         - 
 
Effective sample                 13            **        10           10         11          **         **        10            **         **         **         **           **         **         **         - 
 
Total                            22            **        18           18         19          **         **        16            **         **         **         **           **         **         **         - 
 
1 - Mildly 
Concerned          (5.0)          *            **         *            *          *          **         **         *            **         **         **         **           **         **         **         - 
                                  2%           **         2%           2%         2%         **         **         3%           **         **         **         **           **         **         **         -% 
 
2                  (4.0)          1            **         1            *          *          **         **         *            **         **         **         **           **         **         **         - 
                                  5%           **         6%           3%         3%         **         **         3%           **         **         **         **           **         **         **         -% 
 
3                  (3.0)          *            **         *            *          *          **         **         *            **         **         **         **           **         **         **         - 
                                  2%           **         1%           1%         2%         **         **         1%           **         **         **         **           **         **         **         -% 
 
4                  (2.0)          2            **         1            1          1          **         **         1            **         **         **         **           **         **         **         - 
                                  8%           **         8%           7%         6%         **         **         8%           **         **         **         **           **         **         **         -% 
 
5 - Very 
Concerned          (1.0)         18            **        15           15         17          **         **        14            **         **         **         **           **         **         **         - 
                                 84%           **        82%          87%        87%         **         **        86%           **         **         **         **           **         **         **         -% 
 
(Never 
Considered this)                  -            **         -            -          -          **         **         -            **         **         **         **           **         **         **         - 
                                  -%           **         -%           -%         -%         **         **         -%           **         **         **         **           **         **         **         -% 
 
(Don't know)                      -            **         -            -          -          **         **         -            **         **         **         **           **         **         **         - 
                                  -%           **         -%           -%         -%         **         **         -%           **         **         **         **           **         **         **         -% 
 
(Refused)                         -            **         -            -          -          **         **         -            **         **         **         **           **         **         **         - 
                                  -%           **         -%           -%         -%         **         **         -%           **         **         **         **           **         **         **         -% 
 
Net: Concerned                   20            **        16           17         18          **         **        15            **         **         **         **           **         **         **         - 
                                 91%           **        90%          94%        93%         **         **        93%           **         **         **         **           **         **         **         -% 
 
Net: Not 
concerned                         2            **         2            1          1          **         **         1            **         **         **         **           **         **         **         - 
                                  7%           **         9%           5%         5%         **         **         6%           **         **         **         **           **         **         **         -% 
 
Mean Score                      1.3            **       1.4          1.3        1.3          **         **       1.3            **         **         **         **           **         **         **         - 
Standard deviation              .91            **       .99          .84        .83          **         **       .87            **         **         **         **           **         **         **         - 
Standard error                  .25            **       .31          .27        .25          **         **       .28            **         **         **         **           **         **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 77 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All with general concerns related to Other 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   30            - 
 
Effective sample                 13            - 
 
Total                            22            - 
 
1 - Mildly 
Concerned          (5.0)          *            - 
                                  2%           -% 
 
2                  (4.0)          1            - 
                                  5%           -% 
 
3                  (3.0)          *            - 
                                  2%           -% 
 
4                  (2.0)          2            - 
                                  8%           -% 
 
5 - Very 
Concerned          (1.0)         18            - 
                                 84%           -% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                   20            - 
                                 91%           -% 
 
Net: Not 
concerned                         2            - 
                                  7%           -% 
 
Mean Score                      1.3            - 
Standard deviation              .91            - 
Standard error                  .25            - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 77 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All with general concerns related to Other 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample                 13            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            22            **         **         **         **         **         **         **         **         **         **         **         ** 
 
1 - Mildly 
Concerned          (5.0)          *            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
2                  (4.0)          1            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
3                  (3.0)          *            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
4                  (2.0)          2            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
5 - Very 
Concerned          (1.0)         18            **         **         **         **         **         **         **         **         **         **         **         ** 
                                 84%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
(Never 
Considered this)                  -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
(Don't know)                      -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
(Refused)                         -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Net: Concerned                   20            **         **         **         **         **         **         **         **         **         **         **         ** 
                                 91%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Net: Not 
concerned                         2            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 77 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All with general concerns related to Other 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample                 13            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            22            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Mean Score                      1.3            **         **         **         **         **         **         **         **         **         **         **         ** 
Standard deviation              .91            **         **         **         **         **         **         **         **         **         **         **         ** 
Standard error                  .25            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 77 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All with general concerns related to Other 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
 
Effective sample                 13            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
 
Total                            22            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
 
1 - Mildly 
Concerned          (5.0)          *            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
2                  (4.0)          1            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
3                  (3.0)          *            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
4                  (2.0)          2            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  8%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
5 - Very 
Concerned          (1.0)         18            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                 84%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
(Never 
Considered this)                  -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
(Don't know)                      -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
(Refused)                         -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Net: Concerned                   20            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                 91%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Net: Not 
concerned                         2            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Mean Score                      1.3            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                                                                           -                                                                                                            el 
Standard deviation              .91            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
Standard error                  .25            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 77 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All with general concerns related to Other 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   30            **         -          ** 
 
Effective sample                 13            **         -          ** 
 
Total                            22            **         -          ** 
 
1 - Mildly 
Concerned          (5.0)          *            **         -          ** 
                                  2%           **         -%         ** 
 
2                  (4.0)          1            **         -          ** 
                                  5%           **         -%         ** 
 
3                  (3.0)          *            **         -          ** 
                                  2%           **         -%         ** 
 
4                  (2.0)          2            **         -          ** 
                                  8%           **         -%         ** 
 
5 - Very 
Concerned          (1.0)         18            **         -          ** 
                                 84%           **         -%         ** 
 
(Never 
Considered this)                  -            **         -          ** 
                                  -%           **         -%         ** 
 
(Don't know)                      -            **         -          ** 
                                  -%           **         -%         ** 
 
(Refused)                         -            **         -          ** 
                                  -%           **         -%         ** 
 
Net: Concerned                   20            **         -          ** 
                                 91%           **         -%         ** 
 
Net: Not 
concerned                         2            **         -          ** 
                                  7%           **         -%         ** 
 
Mean Score                      1.3            **         -          ** 
                                                             ++AcEFgLm 
Standard deviation              .91            **         -          ** 
Standard error                  .25            **         -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 78 
<C3b> Summary table - aspects of the internet that concern you generally 
Base: All with general concerns 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    479        484        279        354        446        335        358        349        373        360        325        312        419        483        307        208        298 
 
Effective sample                  320        302        183        236        304        229        238        220        245        241        211        208        279        313        208        145        198 
 
Total                             486        440        273        342        468        349        349        309        377        355        308        304        414        462        308        216        288 
 
1 - Mildly 
Concerned          (5.0)            4          2          5          2          1          4          -          1          5          2          2          *          9          2          -         12          1 
                                    1%         *%         2%         *%         *%         1%         -%         *%         1%         1%         1%         *%         2%         *%         -%         6%         *% 
 
2                  (4.0)           17          5          8          7          8         17          5          6          8          6         20          4          7         14          7          7          7 
                                    4%         1%         3%         2%         2%         5%         1%         2%         2%         2%         6%         1%         2%         3%         2%         3%         2% 
 
3                  (3.0)           37         19         33         35         34         49         27         22         63         23         45         26         44         23         34         27         33 
                                    8%         4%        12%        10%         7%        14%         8%         7%        17%         6%        15%         9%        11%         5%        11%        13%        12% 
 
4                  (2.0)           99         45         77         98        146        120         83         54        126         89         94         75        109        132         82         63         59 
                                   20%        10%        28%        29%        31%        34%        24%        17%        33%        25%        30%        25%        26%        28%        26%        29%        20% 
 
5 - Very 
Concerned          (1.0)          327        365        148        199        277        157        232        225        174        233        146        196        243        290        185        107        183 
                                   67%        83%        54%        58%        59%        45%        67%        73%        46%        66%        48%        65%        59%        63%        60%        49%        64% 
 
(Never 
Considered this)                    1          -          1          2          2          2          2          -          -          2          1          2          3          2          *          1          2 
                                    *%         -%         *%         *%         *%         1%         *%         -%         -%         *%         *%         1%         1%         *%         *%         *%         1% 
 
(Don't know)                        1          4          -          *          *          *          *          -          *          *          -          -          -          -          -          -          2 
                                    *%         1%         -%         *%         *%         *%         *%         -%         *%         *%         -%         -%         -%         -%         -%         -%         1% 
 
(Refused)                           -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                    -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                    426        411        225        297        423        276        315        279        300        322        240        272        352        421        267        169        242 
                                   88%        93%        82%        87%        90%        79%        90%        90%        80%        91%        78%        89%        85%        91%        87%        78%        84% 
 
Net: Not 
concerned                          21          7         14          9         10         21          5          8         13          8         22          5         15         16          7         19          8 
                                    4%         2%         5%         3%         2%         6%         1%         2%         4%         2%         7%         1%         4%         4%         2%         9%         3% 
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Table 78 (continuation) 
<C3b> Summary table - aspects of the internet that concern you generally 
Base: All with general concerns 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    479        484        279        354        446        335        358        349        373        360        325        312        419        483        307        208        298 
 
Effective sample                  320        302        183        236        304        229        238        220        245        241        211        208        279        313        208        145        198 
 
Total                             486        440        273        342        468        349        349        309        377        355        308        304        414        462        308        216        288 
 
Mean Score                        1.5        1.2        1.7        1.6        1.5        1.8        1.4        1.4        1.8        1.5        1.8        1.5        1.6        1.5        1.6        1.9        1.5 
Standard deviation                .85        .63        .93        .80        .73        .93        .70        .75        .89        .74        .96        .72        .90        .77        .78       1.11        .83 
Standard error                    .05        .04        .07        .05        .04        .06        .05        .05        .06        .05        .07        .05        .05        .04        .05        .09        .06 
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Table 78 (continuation) 
<C3b> Summary table - aspects of the internet that concern you generally 
Base: All with general concerns 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                    325          537        235        717        396          851        868        427        473          330        216         30 
 
Effective sample                  230          352        155        493        282          573        566        301        313          215        138         13 
 
Total                             351          530        236        771        441          887        867        459        468          318        198         22 
 
1 - Mildly 
Concerned          (5.0)            5           13          *          7          5            2          6          -          *            5          7          * 
                                    2%           2%         *%         1%         1%           *%         1%         -%         *%           2%         4%         2% 
 
2                  (4.0)           11           33          7         17         13            9         24         17         15           11         11          1 
                                    3%           6%         3%         2%         3%           1%         3%         4%         3%           3%         6%         5% 
 
3                  (3.0)           34          110         27         37         41           48         61         39         54           57         24          * 
                                   10%          21%        11%         5%         9%           5%         7%         9%        12%          18%        12%         2% 
 
4                  (2.0)          110          163         65        182        114          172        217        122        114           82         55          2 
                                   31%          31%        27%        24%        26%          19%        25%        26%        24%          26%        28%         8% 
 
5 - Very 
Concerned          (1.0)          190          204        137        525        266          654        552        281        282          160         99         18 
                                   54%          38%        58%        68%        60%          74%        64%        61%        60%          50%        50%        84% 
 
(Never 
Considered this)                    -            5          -          2          *            -          4          -          -            1          2          - 
                                    -%           1%         -%         *%         *%           -%         1%         -%         -%           *%         1%         -% 
 
(Don't know)                        -            2          -          -          -            -          *          -          2            2          -          - 
                                    -%           *%         -%         -%         -%           -%         *%         -%         *%           1%         -%         -% 
 
(Refused)                           -            -          -          -          -            2          -          -          -            -          -          - 
                                    -%           -%         -%         -%         -%           *%         -%         -%         -%           -%         -%         -% 
 
Net: Concerned                    300          367        202        707        381          826        770        403        396          242        154         20 
                                   85%          69%        85%        92%        86%          93%        89%        88%        85%          76%        78%        91% 
 
Net: Not 
concerned                          17           46          7         25         18           11         31         17         15           16         18          2 
                                    5%           9%         3%         3%         4%           1%         4%         4%         3%           5%         9%         7% 
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Table 78 (continuation) 
<C3b> Summary table - aspects of the internet that concern you generally 
Base: All with general concerns 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                    325          537        235        717        396          851        868        427        473          330        216         30 
 
Effective sample                  230          352        155        493        282          573        566        301        313          215        138         13 
 
Total                             351          530        236        771        441          887        867        459        468          318        198         22 
 
Mean Score                        1.7          2.0        1.6        1.4        1.6          1.3        1.5        1.5        1.6          1.8        1.8        1.3 
Standard deviation                .89         1.04        .82        .77        .87          .65        .81        .80        .83          .97       1.08        .91 
Standard error                    .06          .06        .07        .03        .05          .03        .03        .05        .05          .07        .09        .25 
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Table 79 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          3            3          -            2          2          -          -          -          -          -            3+         -          -            2          2          -          - 
                                  *%           *%         -%           1%         *%         -%         -%         -%         -%         -%           1%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)         10            2          8            2          *          -          3          2          -          3            2          3          4            1          2          3          3 
                                  *%           *%         1%           1%         *%         -%         1%         1%         -%         1%           *%         *%         1%           *%         *%         1%         1% 
 
3                  (3.0)         34           14         20            8          7          4          8          2          2          3           15c        12          7            7         12          9          6 
                                  2%           1%         2%           3%         2%         1%         2%         1%         1%         1%           3%         2%         1%           1%         2%         2%         1% 
 
4                  (2.0)        156           72         84           28         22         26         27         21         19         13           50         53         53           48+c       51         24         33 
                                  7%           7%         8%          10%         7%         7%         8%         7%         8%         6%           9%         7%         7%          10%         8%         5%         6% 
 
5 - Very 
Concerned          (1.0)        664          307        357           72         99g       146++AfG   125G       108g        70         44-         171        271++aC    222          161        202        130        171 
                                 32%          30%        34%          26%        33%        39%        35%        34%        29%        21%          30%        37%        29%          35%        32%        28%        32% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          -          -          2++          -          -          2            -          2          -          - 
                                  *%           *%         -%           -%         -%         -%         -%         -%         -%         1%           -%         -%         *%           -%         *%         -%         -% 
 
(Not Concerned)                1210          616        593          161        174        198        192        188        153c       144+bCd      335        390--      485++B       244-       354        294+A      318 
                                 58%          61%        56%          59%        57%        53%        54%        59%        63%        69%          58%        53%        63%          53%        57%        64%        60% 
 
(Don't know)                      1            -          1            -          1          -          *          -          -          -            1          *          -            *          *          -          * 
                                  *%           -%         *%           -%         *%         -%         *%         -%         -%         -%           *%         *%         -%           *%         *%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  820          379        441          100        122g       172+aG     152G       129g        89         57--        221        324++C     275-         209+C      253        155-       204 
                                 39%          37%        41%          37%        40%        46%        43%        40%        36%        27%          38%        44%        36%          45%        40%        34%        38% 
 
Net: Not 
concerned                      1223          622        601          164        176        198-       195        190        153c       146+bCD      340        393--      489+B        247-       357        297+A      321 
                                 59%          61%        57%          60%        58%        53%        55%        59%        63%        70%          59%        54%        63%          53%        57%        64%        60% 
 
Mean Score                      1.3          1.3        1.3          1.5++CEf   1.3        1.2-       1.3        1.2        1.2        1.4c         1.4+b      1.3        1.3          1.3        1.3        1.3        1.3 
Standard deviation              .64          .64        .63          .83        .70        .46        .66        .53        .48        .78          .76        .57        .58          .65        .65        .67        .58 
Standard error                  .03          .04        .04          .10        .07        .04        .06        .06        .06        .14          .06        .04        .04          .05        .05        .06        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 79 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          3            3          -            -          -          -          -          3            3          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)         10            3          6            2          2          3          3          6           10          - 
                                  *%           *%         1%           1%         1%         1%         1%         *%           1%         -% 
 
3                  (3.0)         34           18         16            5          4          6         15         19           32          2 
                                  2%           2%         2%           2%         1%         2%         2%         1%           2%         1% 
 
4                  (2.0)        156           98+b       57-          19         27         29         54        101          135         19 
                                  7%           9%         6%           8%         9%         9%         8%         7%           8%         7% 
 
5 - Very 
Concerned          (1.0)        664          363        301           82        132++E     126+E      247++E     412--        539--      124++A 
                                 32%          33%        30%          35%        43%        39%        38%        29%          30%        44% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1210          597-       612+a        125        140--      158--      330--      869++BCD    1068++B     138-- 
                                 58%          55%        62%          54%        46%        49%        51%        61%          60%        49% 
 
(Don't know)                      1            1          *            -          -          *          *          1            1          * 
                                  *%           *%         *%           -%         -%         *%         *%         *%           *%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  820          461+b      359-         101        160++E     155++E     301++E     513--        674--      142++A 
                                 39%          42%        36%          43%        52%        48%        46%        36%          38%        50% 
 
Net: Not 
concerned                      1223          604-       618+a        127        142--      161--      333--      879++BCD    1081++B     138-- 
                                 59%          56%        62%          54%        46%        50%        51%        62%          60%        49% 
 
Mean Score                      1.3          1.3        1.3          1.3        1.3        1.3        1.3        1.3          1.3+b      1.2- 
Standard deviation              .64          .65        .62          .64        .56        .63        .61        .66          .67        .39 
Standard error                  .03          .04        .04          .07        .05        .06        .04        .03          .03        .04 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 79 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          3            -          -          -          -          -          2+         2          -          -          -          -          -            3          -          -          - 
                                  *%           -%         -%         -%         -%         -%         1%         1%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)         10            -          -          3+         2          1          -          -          3          -          *          *          *            5--        5++A       5++A       - 
                                  *%           -%         -%         2%         1%         1%         -%         -%         1%         -%         *%         *%         *%           *%         2%         2%         -% 
 
3                  (3.0)         34            2          2          3          1          5          4          6          2          3          1          1          3           28          6          2          4++AC 
                                  2%           2%         1%         2%         1%         4%         2%         3%         1%         1%         2%         1%         2%           2%         2%         1%         8% 
 
4                  (2.0)        156           15         14         11         16         12         19         14         12         16          4          5         17HjK       121--       34++A      30++A       5 
                                       ++BcgHIjK 
                                  7%          18%         6%         7%         8%         8%        10%         8%         4%         6%         6%         5%        10%           7%        14%        16%         9% 
 
5 - Very 
Concerned          (1.0)        664           35BcEHj    48--       42         75BcEHJ    28--       78+BcEHJ   57         60--      119         15--       53         54bEHj      599         66         48         18 
                                                                                                                               ++BCEgHJl             ++BCEGHJL 
                                 32%          42%        21%        25%        40%        19%        42%        30%        21%        44%        25%        51%        33%          33%        28%        25%        36% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          2++        -          -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1210           32--      165        107AdFiK    93         99+ADFIKl  84--      107aK      215        131-        42++ADFIKL 44--       90aK       1082        128        104         24 
                                                  ++ADFgIKL                                                         ++ADFGIKL 
                                 58%          38%        72%        64%        50%        68%        45%        57%        74%        49%        67%        42%        54%          59%        54%        55%        47% 
 
(Don't know)                      1            -          -          -          -          -          -          -          -          -          -          *          1++          1          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         1%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  820           50         62--       53         91+BcEHJ   40-        97++BCEgHJ 71h        72--      136++BCEHJ  19--       58         72BcEHJ     720        100         77         23 
                                       ++BCEGHJl                                                                                                     ++BCEGHJL 
                                 39%          60%        27%        32%        49%        27%        52%        38%        25%        50%        30%        56%        43%          39%        42%        41%        45% 
 
Net: Not 
concerned                      1223           32--      165        110AdFIKl   95        101+ADFIKL  86--      108aK      218        131--       42++ADFIKL 44--       91aK       1090        132        109         24 
                                                  ++ADFgIKL                                                         ++ADFGIKL 
                                 59%          38%        72%        66%        51%        69%        46%        58%        75%        49%        67%        43%        54%          59%        56%        58%        47% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1026 
Table 79 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.3          1.4k       1.3        1.5ik      1.3        1.6+dIK    1.3        1.4ik      1.3        1.2-       1.3iK      1.2--      1.3iK        1.3--      1.5++A     1.6++A     1.5 
Standard deviation              .64          .54        .52        .83        .57        .82        .71        .79        .69        .43        .66        .47        .59          .61        .78        .79        .76 
Standard error                  .03          .09        .09        .13        .08        .14        .10        .12        .11        .05        .06        .03        .05          .03        .09        .10        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 79 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          3            3          -          -          -          -            -          3            -          3+         -          -            2          2          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           -%         *%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)         10            8+         *          1          -          -            6++b       4            4          4          1          1            3          5          2          - 
                                  *%           1%         *%         *%         -%         -%           2%         *%           *%         1%         *%         1%           *%         1%         *%         -% 
 
3                  (3.0)         34           22+         1          9          1          2            5         17           21         11          2          2            7-        17a         9          - 
                                  2%           3%         1%         1%         *%         1%           1%         2%           2%         2%         1%         1%           1%         3%         2%         -% 
 
4                  (2.0)        156           75         12         40         13         10           20         74           78         53         24         11           54-        75++Ac     25          1 
                                  7%           9%         6%         6%         9%         8%           6%         7%           8%         7%         7%         6%           6%        11%         6%         3% 
 
5 - Very 
Concerned          (1.0)        664          265         56        205         58         42           98        325          365++CD    222Cd       76--       42-         261--      238A       157A         4 
                                 32%          31%        30%        32%        39%        35%          30%        32%          36%        31%        21%        22%          28%        35%        36%        17% 
 
(Never 
Considered this)                  2            -          -          2          -          -            -          2            -          -          2++a       2++Ab        -          -          -          - 
                                  *%           -%         -%         *%         -%         -%           -%         *%           -%         -%         1%         1%           -%         -%         -%         -% 
 
(Not Concerned)                1210          485        117        379         77         66          195        588          539--      419        251++AB    135++Ab      611++BC    336--      236         21 
                                 58%          56%        63%        60%        52%        55%          60%        58%          53%        59%        70%        69%          65%        50%        55%        80% 
 
(Don't know)                      1            1          -          -          -          *            *          1            1          -          -          -            -          *          1          - 
                                  *%           *%         -%         -%         -%         *%           *%         *%           *%         -%         -%         -%           -%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  820          340         68        245         71         52          118        398          443++CD    276Cd      101--       53--        315--      314++A     182a         5 
                                 39%          40%        36%        38%        48%        44%          36%        39%          44%        39%        28%        28%          34%        47%        42%        20% 
 
Net: Not 
concerned                      1223          497        117        380         77         66          201        595          543--      427a       252++AB    136++Ab      616++BC    342--      237         21 
                                 59%          58%        63%        60%        52%        55%          62%        59%          54%        60%        71%        70%          66%        51%        55%        80% 
 
Mean Score                      1.3          1.4++C     1.2        1.2        1.2        1.2          1.4        1.3          1.3        1.3        1.3        1.3          1.3        1.4+a      1.3        1.2 
Standard deviation              .64          .78        .46        .54        .42        .49          .77        .67          .59        .72        .59        .68          .60        .69        .59        .40 
Standard error                  .03          .05        .07        .04        .06        .08          .08        .04          .03        .05        .07        .11          .04        .05        .05        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1028 
Table 79 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          3            3          3          3+         3          -            2          2          -          -          -            3          3          -          -          - 
                                  *%           *%         *%         1%         *%         -%           *%         *%         -%         -%         -%           *%         *%         -%         -%         -% 
 
2                  (4.0)         10           10         10          2          4          -            5--        4          4          3          5++AbcD      6          6          3          2          4 
                                  *%           1%         1%         *%         1%         -%           *%         *%         *%         *%         2%           *%         1%         *%         *%         1% 
 
3                  (3.0)         34           34+e       34++e      13e        15          -           31         21         17         25          3           24         20         17         12          9 
                                  2%           2%         2%         2%         2%         -%           2%         2%         2%         2%         1%           2%         2%         2%         2%         1% 
 
4                  (2.0)        156          156++E     156++E      77++E      95++E       ---        138        115+       102++      112         17          114+e       84+E       86++E      60++E      39- 
                                  7%           9%        10%        12%        12%         -%           8%         9%         9%         9%         6%           9%         9%        11%        10%         5% 
 
5 - Very 
Concerned          (1.0)        664          664++E     664++E     335++ABE   391++ABE     ---        620++E     535++AcdE  401++E     484++E      38--        478++E     373++E     311++E     246++aE    173-- 
                                 32%          39%        42%        53%        49%         -%          35%        42%        36%        37%        14%          37%        42%        40%        43%        23% 
 
(Never 
Considered this)                  2            2          2          -          2          -            ---        -          -          -          2++ABcD      2          -          2          -          - 
                                  *%           *%         *%         -%         *%         -%           -%         -%         -%         -%         1%           *%         -%         *%         -%         -% 
 
(Not Concerned)                1210          848--bCD   715--CD    206--      288--      309++ABCD    990--B     610--      577--b     697--b     204++ABCD    653--bd    401--      357--      248--      521++ABCD 
                                 58%          49%        45%        32%        36%       100%          55%        47%        52%        53%        75%          51%        45%        46%        44%        70% 
 
(Don't know)                      1            1          1          -          *          -            1          1          *          1          -            1          1          *          *          - 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  820          820++E     820++E     411++ABE   487++ABE     ---        757++E     650++AdE   503++E     596++E      56--        591++E     457++aE    397++E     306++aE    211-- 
                                 39%          48%        52%        65%        61%         -%          42%        50%        46%        45%        21%          46%        51%        51%        54%        28% 
 
Net: Not 
concerned                      1223          861--CD    728--CD    212--      295--      309++ABCD    996--B     617--      582--      699--b     209++ABCD    663--bd    410--      360--      250--      525++ABCD 
                                 59%          50%        46%        33%        37%       100%          56%        48%        53%        53%        77%          52%        46%        46%        44%        70% 
 
Mean Score                      1.3          1.3        1.3        1.3        1.3          -          1.3--      1.3--      1.3        1.3-       1.6++ABCD    1.3        1.3        1.3        1.3        1.3 
Standard deviation              .64          .64        .64        .63        .63          -          .58        .57        .57        .55        .92          .64        .68        .59        .56        .63 
Standard error                  .03          .03        .03        .04        .03          -          .03        .03        .03        .03        .14          .03        .04        .03        .04        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 79 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          3            -          2            -          --         -          -          -            -          2          2a         -            -          2          2+a        - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         *%         1%         -%           -%         *%         1%         -% 
 
2                  (4.0)         10            2          8            2          2-         2          2          2            7          1          *          2b           7          1          *          2b 
                                  *%           *%         *%           *%         *%         *%         *%         *%           1%         *%         *%         2%           1%         *%         *%         2% 
 
3                  (3.0)         34            8         26           18         18         13         11         19           13         13          6          2           12         13          7          2 
                                  2%           2%         2%           2%         1%         1%         1%         2%           1%         2%         2%         2%           1%         2%         3%         2% 
 
4                  (2.0)        156           37        117           83         95         71-        54         87           68         63         17          7           79         49         23          5 
                                  7%           9%         7%           7%         7%         6%         7%         7%           7%         9%         6%         8%           7%         8%        11%         5% 
 
5 - Very 
Concerned          (1.0)        664          166++B     464--        435++      497++      457++      296++      414++        312        237         90         26          353        200         69         42 
                                 32%          42%        29%          37%        36%        40%        37%        36%          30%        35%        30%        30%          32%        31%        32%        41% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1210          184--      989++A       636--      754--      606--      441-       643-         620b       360-       181         50          656        388        114         52 
                                 58%          46%        62%          54%        55%        53%        55%        55%          61%        53%        61%        58%          59%        59%        53%        51% 
 
(Don't know)                      1            *          1            1          *          1          *          *            -          1          -          -            -          1          -          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  820          203++B     581--        518++      592++      529++      350+       501++        380        300++a     107         32          432        250         92         47 
                                 39%          51%        36%          44%        43%        46%        43%        43%          37%        44%        36%        38%          39%        38%        43%        46% 
 
Net: Not 
concerned                      1223          186--      999++A       638--      756--      608--      444-       645--        627b       362--      183         51          663        390        116         54 
                                 59%          47%        62%          54%        55%        53%        55%        55%          61%        54%        62%        60%          60%        60%        54%        53% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 79 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.3          1.3        1.3          1.2--      1.2--      1.2--      1.2-       1.2--        1.3        1.3        1.3        1.4          1.3        1.3        1.4+a      1.3 
Standard deviation              .64          .58        .64          .52        .50        .47        .52        .53          .62        .60        .73        .81          .59        .63        .79        .69 
Standard error                  .03          .05        .03          .03        .02        .03        .03        .03          .04        .04        .08        .15          .03        .05        .09        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 79 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          3            - 
                                  *%           -% 
 
2                  (4.0)         10            2 
                                  *%           2% 
 
3                  (3.0)         34            2 
                                  2%           2% 
 
4                  (2.0)        156            3 
                                  7%           4% 
 
5 - Very 
Concerned          (1.0)        664           23 
                                 32%          30% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1210           45 
                                 58%          61% 
 
(Don't know)                      1            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  820           26 
                                 39%          35% 
 
Net: Not 
concerned                      1223           47 
                                 59%          63% 
 
Mean Score                      1.3          1.4 
Standard deviation              .64          .85 
Standard error                  .03          .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 79 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          3            2          3          -          3+c        2          2          2          -          -          -          -          - 
                                  *%           *%         *%         -%         1%         *%         *%         *%         -%         -%         -%         -%         -% 
 
2                  (4.0)         10            7          5          4          2          8          6          6          -          2          *          4          * 
                                  *%           1%         1%         *%         *%         1%         *%         1%         -%         1%         *%         *%         *% 
 
3                  (3.0)         34           22         29++ee     26         14         20         17         16         12          9          2         19          3 
                                  2%           2%         3%         2%         2%         1%         1%         2%         2%         3%         2%         2%         1% 
 
4                  (2.0)        156           95++       87++      101         47        106         96         68+        45         36+         8         69         18 
                                  7%           9%        10%         8%         8%         8%         9%         9%         9%        11%         6%         8%         7% 
 
5 - Very 
Concerned          (1.0)        664          400++dee   313+       419++      192        475+       377        251        202++dee   132++e      50        318++      112++bcdeEf 
                                 32%          40%        35%        35%        33%        34%        33%        35%        40%        41%        37%        39%        44% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1210          482--      444--      648--ah    319aH      784-AbgHjk 628AbgHjk  373--      240--      143--       72        413--      118-- 
                                 58%          48%        50%        54%        55%        56%        56%        52%        48%        44%        54%        50%        47% 
 
(Don't know)                      1            1          *          1          *          1          1          1          -          *          -          1          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         *%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  820          495++cdEE  400++      521++      238        581+       474+       319++      247++dee   168++cdEE   58        387++e     130++dee 
                                 39%          49%        45%        43%        41%        42%        42%        45%        49%        52%        44%        47%        52% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 79 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1223          490--      452--      652--ah    324agHk    793-AbGHjk 635AgHjk   380--h     240--      145--       73        417--      118-- 
                                 59%          49%        51%        54%        56%        57%        56%        53%        48%        45%        54%        51%        47% 
 
Mean Score                      1.3          1.3        1.4++egjk  1.3        1.4        1.3        1.3        1.4k       1.3        1.3        1.2        1.3        1.2 
Standard deviation              .64          .65        .73        .59        .73        .62        .62        .69        .54        .63        .55        .59        .47 
Standard error                  .03          .04        .04        .03        .05        .03        .03        .04        .04        .06        .08        .04        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 79 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          3            2          -          3++q       -          2          3+         3          -          2          -          2++abdeQ   3          3          -          -          - 
                                  *%           *%         -%         1%         -%         *%         1%         *%         -%         *%         -%         1%         *%         *%         -%         -%         -% 
 
2                  (4.0)         10            6          2          4          2          7          7+         7          -          3          2          -          3          6          2bl        1          - 
                                  *%           *%         *%         1%         *%         *%         1%         1%         -%         1%         1%         -%         *%         *%         2%         *%         -% 
 
3                  (3.0)         34           24         12         12         11         31+        14         22          7         12          4          5+        26+        21          2          6          1 
                                  2%           2%         2%         3%         2%         2%         2%         2%         3%         3%         2%         5%         2%         2%         3%         2%         1% 
 
4                  (2.0)        156          119         63         39         44        126+        66+        75         30+g       32         11          7        102+       113+         6         32+g        2 
                                  7%           8%         9%         9%        10%         9%        10%         7%        12%         8%         7%         6%         9%         9%         8%        12%         3% 
 
5 - Very 
Concerned          (1.0)        664          478gns     236gnos    169        142        459        247        296--       96+eGnos  122         59ns       44gnoS    386+gns    451++Gns    15         71         16 
                                                            ++deGiNOqS                        ++EGiNOqS 
                                 32%          33%        35%        39%        31%        31%        38%        28%        39%        31%        36%        42%        34%        35%        20%        27%        25% 
 
(Never 
Considered this)                  2            -          -          -          -          2          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1210          809-CFh    357-       202--      252cf      856CFHk    309--      644        114--      225cfh      88         48-       603--      710--cf     51CFhk    154cfh      47bCFHKlm 
                                                                                                         +aBCFHKLM 
                                 58%          56%        53%        47%        56%        58%        48%        61%        46%        57%        54%        46%        54%        54%        66%        58%        71% 
 
(Don't know)                      1            1          *          1          1          1          1          1          *          *          -          -          1          1          *          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         *%         -%         -%         *%         *%         1%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  820          597+gns    298++GnpS  207        186s       586s       312        371--      126        154s        70s        50gnpS    489++GnpS  564++GnpS   21        103s        18 
                                                            ++aEGiNPqS                       ++aEGiNoPQ            ++adEGiNoP 
                                                                                                      S                    QS 
                                 39%          42%        45%        48%        41%        39%        48%        35%        51%        39%        43%        48%        43%        43%        28%        39%        28% 
 
Net: Not 
concerned                      1223          816-cfh    359--      210--      254h       864CFH     319--      654        114--      231cfh      90         49-       610--      720--h      52bCFHkl  155cfh      47bCFHklm 
                                                                                                        ++aBCFHkLM 
                                 59%          57%        54%        49%        56%        58%        49%        62%        46%        58%        55%        47%        54%        55%        68%        59%        71% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 79 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.3          1.3        1.3        1.4        1.4        1.3+       1.4+       1.4+       1.3        1.4+       1.3        1.4        1.3        1.3        1.6+abmq   1.4        1.2 
Standard deviation              .64          .61        .56        .80        .64        .65        .75        .74        .57        .79        .67        .87        .66        .65        .91        .62        .53 
Standard error                  .03          .03        .04        .07        .05        .03        .05        .04        .06        .07        .09        .14        .04        .03        .19        .07        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 79 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          3            -          **         - 
                                  *%           -%         **         -% 
 
2                  (4.0)         10            4          **         - 
                                  *%           *%         **         -% 
 
3                  (3.0)         34           17          **         2 
                                  2%           2%         **         3% 
 
4                  (2.0)        156           79          **         3 
                                  7%           9%         **         5% 
 
5 - Very 
Concerned          (1.0)        664          286          **        10- 
                                 32%          31%         **        17% 
 
(Never 
Considered this)                  2            -          **         - 
                                  *%           -%         **         -% 
 
(Not Concerned)                1210          533CFHk      **        44+aBCdeFHijKLmoq 
                                 58%          58%         **        76% 
 
(Don't know)                      1            *          **         - 
                                  *%           *%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  820          364s         **        12- 
                                 39%          40%         **        21% 
 
Net: Not 
concerned                      1223          537CFH       **        44+aBCdeFHijKlmq 
                                 59%          58%         **        76% 
 
Mean Score                      1.3          1.3          **       1.4 
Standard deviation              .64          .61          **       .71 
Standard error                  .03          .04          **       .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 80 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          *            *          -            -          -          *          -          -          -          -            -          *          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%         -%         -%           -%         *%         -%           -%         *%         -%         -% 
 
2                  (4.0)          4            4          1            *          2          2          -          -          -          -            2          2          -            2          2          *          * 
                                  *%           *%         *%           *%         1%         1%         -%         -%         -%         -%           *%         *%         -%           *%         *%         *%         *% 
 
3                  (3.0)         26           12         15            6          3          5          7          3          2          *            9         12          5            3          7         11+         4 
                                  1%           1%         1%           2%         1%         1%         2%         1%         1%         *%           2%         2%         1%           1%         1%         2%         1% 
 
4                  (2.0)         93           40         54           11         14         16         14         11         11         16           24         30         38           31+c       29         15         19 
                                  4%           4%         5%           4%         5%         4%         4%         3%         4%         8%           4%         4%         5%           7%         5%         3%         4% 
 
5 - Very 
Concerned          (1.0)        516          241        275           45--       87AG      107AG      110+AG      78g        59         30--        133        217++aC    167-         123        149        118        126 
                                 25%          24%        26%          17%        29%        28%        31%        24%        24%        14%          23%        30%        22%          27%        24%        26%        24% 
 
(Never 
Considered this)                  2            2          -            -          -          2+         -          -          -          -            -          2          -            2          -          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1437          719        718          210+BCD    199        243        223-       229        172        162+bcD      409b       466--      563+B        302        437        317        382 
                                 69%          71%        68%          77%        65%        65%        63%        71%        71%        78%          71%        64%        73%          65%        70%        69%        72% 
 
(Don't know)                      *            -          *            -          -          -          *          -          -          -            -          *          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         -%         *%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  610          281        329           56--      101Ag      123Ag      124+Ag      89         69         46          157        247++ac    205          154        177        133        145 
                                 29%          28%        31%          21%        33%        33%        35%        28%        28%        22%          27%        34%        27%          33%        28%        29%        27% 
 
Net: Not 
concerned                      1442          723        719          210+bCD    201        245        223-       229        172        162bcD       411b       468--      563+B        304        439        317        382 
                                 69%          71%        68%          77%        66%        65%        63%        71%        71%        78%          71%        64%        73%          66%        70%        69%        72% 
 
Mean Score                      1.3          1.3        1.2          1.4        1.2        1.3        1.2        1.2        1.2        1.4          1.3        1.2        1.2          1.3        1.3        1.3        1.2 
Standard deviation              .57          .61        .53          .69        .60        .65        .52        .47        .47        .50          .63        .59        .48          .56        .61        .60        .48 
Standard error                  .03          .04        .03          .10        .07        .07        .06        .06        .07        .10          .06        .04        .04          .05        .05        .06        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 80 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)          4            4          1            -          -          *          *          4            4          - 
                                  *%           *%         *%           -%         -%         *%         *%         *%           *%         -% 
 
3                  (3.0)         26           11         16            3          3          8         13         14           26          - 
                                  1%           1%         2%           1%         1%         3%         2%         1%           1%         -% 
 
4                  (2.0)         93           59         34            8         16         10         28         65           83         10 
                                  4%           5%         3%           3%         5%         3%         4%         5%           5%         4% 
 
5 - Very 
Concerned          (1.0)        516          272        245           79++E      86         96e       198++E     313--        463+b       50- 
                                 25%          25%        25%          34%        28%        30%        30%        22%          26%        18% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1437          739        699          143-       200        207        411--     1016++AcD    1212--      222++A 
                                 69%          68%        70%          61%        66%        64%        63%        72%          68%        79% 
 
(Don't know)                      *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  610          331        278           87+E      102        107        226++E     378--        546+b       60- 
                                 29%          30%        28%          37%        33%        33%        35%        27%          30%        21% 
 
Net: Not 
concerned                      1442          743        699          143-       200        208        411--     1020++AcD    1217--      222++A 
                                 69%          68%        70%          61%        66%        64%        63%        72%          68%        79% 
 
Mean Score                      1.3          1.3        1.2          1.2        1.2        1.2        1.2        1.3          1.3        1.2 
Standard deviation              .57          .59        .54          .45        .48        .59        .54        .58          .58        .38 
Standard error                  .03          .04        .04          .05        .05        .07        .04        .04          .03        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 80 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          *            -          -          -          -          -          -          -          -          -          -          -          *++          *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
2                  (4.0)          4            -          -          -          2          -          -          2          -          -          *          1          *            4          1          1          - 
                                  *%           -%         -%         -%         1%         -%         -%         1%         -%         -%         1%         1%         *%           *%         *%         *%         -% 
 
3                  (3.0)         26            4+dhI      3          3          -          1          2          7+i        2          -          1dI        1          2i          21          5          3          2+a 
                                  1%           5%         1%         2%         -%         1%         1%         3%         1%         -%         2%         1%         1%           1%         2%         1%         5% 
 
4                  (2.0)         93            7Bfh       ---       22          8b         4          3         14Bfh       5         15B         4BFH       3B         7B          81         12         11          1 
                                                            ++BdEFHijK 
                                                                     L 
                                  4%           8%         -%        13%         4%         3%         1%         7%         2%         6%         6%         3%         4%           4%         5%         6%         2% 
 
5 - Very 
Concerned          (1.0)        516           35++BCEgHI 39-        33         70++BCEHI  29         51i        49i        58         40--       18BhI      43         51+BceHI    437--       80++A      49         31++ABC 
                                                                                                                                                    ++BCEFGHIJ 
                                                                                                                                                             L 
                                 25%          42%        17%        20%        37%        20%        28%        26%        20%        15%        28%        42%        31%          24%        34%        26%        61% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          2+         -          -          -          -            ---        2++A       2++A       - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%           -%         1%         1%         -% 
 
(Not Concerned)                1437           37--      186        108ak      108--      111ADgJKl  131AK      116a       225        215         39-ak      56--      105-aK      1298++BD    139--D     123D        16-- 
                                                 ++ACDfGJKL                                                          +AcDGJKL  ++ACDGJKL 
                                 69%          45%        81%        65%        57%        76%        70%        62%        77%        80%        63%        53%        63%          70%        58%        66%        32% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          -          *++        -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  610           42         39--       55Bhi      78++BEHI   33         54b        63Bhi      63-        55--       22+BeHI    47         58+BeHI     518--       91++A      60         32++ABC 
                                      ++BcEFgHIj                                                                                                    ++BcEFgHIJ 
                                               l                                                                                                             L 
                                 29%          50%        17%        33%        42%        23%        29%        34%        22%        20%        35%        45%        35%          28%        38%        32%        63% 
 
Net: Not 
concerned                      1442           37--      186        108ak      109-       111ADgjKl  131AK      118a       225        215         40-Ak      56--      106-AK      1302++BD    140--D     124D        16-- 
                                                 ++ACDfGJKL                                                          +AcDgJKL  ++ACDGJKL 
                                 69%          45%        81%        65%        58%        76%        70%        63%        77%        80%        64%        54%        64%          71%        59%        66%        32% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 80 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.3          1.3        1.2        1.5        1.2        1.2        1.1        1.4+dfhk   1.1        1.3        1.3k       1.1-       1.2          1.3        1.2        1.3        1.2 
                                                             ++bDeFHKl 
Standard deviation              .57          .64        .54        .61        .51        .49        .41        .75        .41        .45        .64        .49        .63          .56        .58        .60        .53 
Standard error                  .03          .11        .11        .10        .08        .10        .08        .12        .07        .08        .06        .04        .06          .03        .07        .09        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 80 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          -          -          -            -          -            -          *          -          -            *          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           -%         *%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          4            4          *          -          -          *            -          4            2          2          *          *            *          2          2          * 
                                  *%           *%         *%         -%         -%         *%           -%         *%           *%         *%         *%         *%           *%         *%         *%         1% 
 
3                  (3.0)         26           15          1          9          *          *            5         16           11         14          2          2           10         12          4          - 
                                  1%           2%         1%         1%         *%         *%           2%         2%           1%         2%         1%         1%           1%         2%         1%         -% 
 
4                  (2.0)         93           37          4         33          7          8           11         46           46         27         20          7           48         28         17          1 
                                  4%           4%         2%         5%         5%         6%           3%         5%           5%         4%         6%         4%           5%         4%         4%         2% 
 
5 - Very 
Concerned          (1.0)        516          226         51        148         36         28           88        276+         273C       190C        54--       40          168--      200++A     141++A       3 
                                 25%          26%        27%        23%        24%        23%          27%        27%          27%        27%        15%        21%          18%        30%        33%        12% 
 
(Never 
Considered this)                  2            2          -          -          -          -            -          -            2          -          -          -            2          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1437          576        130        446        105         84          219        672-         676        480        282++AB    144          710++BC    431--      265--       22 
                                 69%          67%        70%        70%        71%        70%          68%        66%          67%        67%        79%        74%          76%        64%        62%        86% 
 
(Don't know)                      *            *          -          -          -          -            *          -            *          -          -          -            -          -          *          - 
                                  *%           *%         -%         -%         -%         -%           *%         -%           *%         -%         -%         -%           -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  610          262         54        181         43         36           99        322          318C       217C        74--       48          216--      228+A      158++A       4 
                                 29%          31%        29%        28%        29%        30%          31%        32%          32%        30%        21%        25%          23%        34%        37%        14% 
 
Net: Not 
concerned                      1442          580        131        446        105         84          219        676-         677        483        282++AB    145          711++BC    433--      267--       22 
                                 69%          67%        70%        70%        71%        70%          68%        67%          67%        68%        79%        75%          76%        64%        62%        86% 
 
Mean Score                      1.3          1.3        1.1        1.3        1.2        1.3          1.2        1.3          1.2        1.3        1.3        1.2          1.3        1.2        1.2        1.3 
Standard deviation              .57          .64        .44        .54        .41        .54          .51        .59          .52        .63        .54        .53          .58        .58        .52        .81 
Standard error                  .03          .04        .07        .05        .07        .11          .06        .04          .03        .05        .07        .09          .05        .04        .05        .34 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 80 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)          4            4          4          2          4          -            3          3          2          3          *            4          3          2          2          1 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         *%           *%         *%         *%         *%         *% 
 
3                  (3.0)         26           26         26+        12         12          -           24         16         13         18          2           15         10         12          8         11 
                                  1%           2%         2%         2%         2%         -%           1%         1%         1%         1%         1%           1%         1%         2%         1%         1% 
 
4                  (2.0)         93           93++E      93++E      48++E      58++E       ---         88+        75++e      64+e       78++e       5           55         45         37         29         32 
                                  4%           5%         6%         8%         7%         -%           5%         6%         6%         6%         2%           4%         5%         5%         5%         4% 
 
5 - Very 
Concerned          (1.0)        516          516++E     516++E     314++ABE   346++ABE     ---        476++E     421++AE    353++aE    412++aE     36--        381++E     303++E     280++aE    233++AbE   129-- 
                                 25%          30%        33%        49%        43%         -%          27%        33%        32%        31%        13%          30%        34%        36%        41%        17% 
 
(Never 
Considered this)                  2            2          2          -          -          -            2          2          2          2          -            -          -          -          -          2 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         *%         -%           -%         -%         -%         -%         *% 
 
(Not Concerned)                1437         1076--CD    942--CD    260--      379--c     309++ABCD   1192--BCd   772--      669--      809--      228++ABCD    826--bCD   526--d     444--      295--      571++ABCD 
                                 69%          63%        59%        41%        47%       100%          67%        60%        61%        61%        84%          64%        59%        57%        52%        77% 
 
(Don't know)                      *            *          *          -          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  610          610++E     610++E     362++ABdE  404++ABE     ---        565++E     496++AE    416++AE    490++aE     40--        436++E     348++aE    317++aE    262++AbE   161-- 
                                 29%          35%        38%        57%        50%         -%          32%        38%        38%        37%        15%          34%        39%        41%        46%        22% 
 
Net: Not 
concerned                      1442         1081--CD    947--CD    263--      384--c     309++ABCD   1195--BCd   775--      671--      812--      228++ABCD    830--bCD   530--d     446--      297--      572++ABCD 
                                 69%          63%        60%        41%        48%       100%          67%        60%        61%        61%        84%          65%        60%        58%        52%        77% 
 
Mean Score                      1.3          1.3        1.3        1.2        1.2          -          1.2        1.2        1.2        1.2        1.2          1.2-       1.2        1.2        1.2        1.3d 
Standard deviation              .57          .57        .57        .53        .55          -          .55        .53        .52        .54        .54          .55        .54        .54        .53        .61 
Standard error                  .03          .03        .03        .03        .03          -          .03        .03        .03        .03        .10          .03        .03        .04        .04        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 80 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            -          -          -          -          -            *          -          -          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          4            2          1-           1          2          1          1          1            *          2          2a         -            *          2          2a         - 
                                  *%           1%         *%           *%         *%         *%         *%         *%           *%         *%         1%         -%           *%         *%         1%         -% 
 
3                  (3.0)         26            3         23           14         16          8-         7         16            9         13          4          1           10          9          4          2 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         2%         1%         1%           1%         1%         2%         2% 
 
4                  (2.0)         93           19         69           53         71         39-        27         58           44         34         12          3           54         21         15b         3 
                                  4%           5%         4%           5%         5%         3%         3%         5%           4%         5%         4%         4%           5%         3%         7%         3% 
 
5 - Very 
Concerned          (1.0)        516          128++B     364--        354++      385++      325++      239++      323++        256        165         65         30c         276        149         58         33 
                                 25%          32%        23%          30%        28%        28%        30%        28%          25%        24%        22%        35%          25%        23%        27%        33% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1437          245--     1149++A       752--      892--      776        531-       768--        712        461        213         51          767        471c       135         64 
                                 69%          62%        71%          64%        65%        67%        66%        66%          70%        68%        72%        60%          69%        72%        63%        62% 
 
(Don't know)                      *            -          *            *          -          -          -          -            -          *          -          -            -          *          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  610          147++B     433--        408++      456++      365+       266+       380++        299        200         77         33          330        170         73         36 
                                 29%          37%        27%          35%        33%        32%        33%        33%          29%        30%        26%        39%          30%        26%        34%        35% 
 
Net: Not 
concerned                      1442          248--     1150++A       753--      895--      777        532-       769--        713        463        215         51          767        473c       137         64 
                                 69%          62%        72%          64%        65%        68%        66%        66%          70%        69%        73%        60%          69%        72%        64%        62% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 80 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.3          1.2        1.3          1.2--      1.2        1.2--      1.2--      1.2          1.2        1.3        1.3        1.2          1.2        1.3        1.4        1.2 
Standard deviation              .57          .54        .56          .49        .52        .44        .45        .52          .49        .63        .68        .45          .51        .60        .70        .53 
Standard error                  .03          .05        .03          .03        .03        .03        .03        .03          .03        .05        .09        .09          .03        .05        .09        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 80 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          *            - 
                                  *%           -% 
 
2                  (4.0)          4            - 
                                  *%           -% 
 
3                  (3.0)         26            2 
                                  1%           3% 
 
4                  (2.0)         93            1 
                                  4%           1% 
 
5 - Very 
Concerned          (1.0)        516           25 
                                 25%          34% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1437           45 
                                 69%          61% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  610           27 
                                 29%          36% 
 
Net: Not 
concerned                      1442           45 
                                 69%          61% 
 
Mean Score                      1.3          1.2 
Standard deviation              .57          .57 
Standard error                  .03          .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 80 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          *            -          -          *          -          *          *          *          -          -          -          *          - 
                                  *%           -%         -%         *%         -%         *%         *%         *%         -%         -%         -%         *%         -% 
 
2                  (4.0)          4            2          4          1          2          4          4          4+         -          -          -          2          * 
                                  *%           *%         *%         *%         *%         *%         *%         1%         -%         -%         -%         *%         *% 
 
3                  (3.0)         26           10         15         20          9         19         15         11          8          6          1         14          1 
                                  1%           1%         2%         2%         2%         1%         1%         1%         2%         2%         *%         2%         *% 
 
4                  (2.0)         93           60+        40         51         20         69         49         32         31         17          2         33          7 
                                  4%           6%         5%         4%         3%         5%         4%         5%         6%         5%         2%         4%         3% 
 
5 - Very 
Concerned          (1.0)        516          317++      274++      356++      160        388++      301        229++e     157++       99+        39        299++CDEE   81+ 
                                 25%          31%        31%        30%        28%        28%        27%        32%        32%        31%        29%        36%        32% 
 
(Never 
Considered this)                  2            2          2          2          2          2          2          -          -          -          -          -          - 
                                  *%           *%         *%         *%         *%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1437          618--      548--      770--j     384J       914--J     756afgJ    439--      302--      200-        92j       474--      163 
                                 69%          61%        62%        64%        67%        65%        67%        61%        61%        62%        69%        58%        65% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          *          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  610          377++de    314++      406++      180        456++      350        261++e     189++e     117+        41        332++cDEE   88 
                                 29%          37%        36%        34%        31%        33%        31%        37%        38%        36%        31%        40%        35% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 80 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1442          620--      552--      772--j     386J       918--J     760afgJ    443--      302--      200--       92j       477--      163 
                                 69%          61%        63%        64%        67%        66%        67%        62%        61%        62%        69%        58%        65% 
 
Mean Score                      1.3          1.2        1.2        1.2        1.2        1.3k       1.3k       1.2        1.2k       1.2        1.1        1.2-       1.1- 
Standard deviation              .57          .50        .58        .54        .59        .58        .59        .61        .52        .54        .31        .54        .34 
Standard error                  .03          .03        .04        .03        .05        .03        .04        .04        .05        .06        .05        .03        .04 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 80 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          *            *          *          -          *          *          -          *          -          *          -          -          *          *          -          -          - 
                                  *%           *%         *%         -%         *%         *%         -%         *%         -%         *%         -%         -%         *%         *%         -%         -%         -% 
 
2                  (4.0)          4            4          2          4++        -          4          4+         4          *          *          *          2++de      4          4          -          2          2++aDeimq 
                                  *%           *%         *%         1%         -%         *%         1%         *%         *%         *%         *%         2%         *%         *%         -%         1%         2% 
 
3                  (3.0)         26           21          9         10          9         21          7         20+         5          3          2          -         18         19          *          3          1 
                                  1%           1%         1%         2%         2%         1%         1%         2%         2%         1%         1%         -%         2%         1%         *%         1%         1% 
 
4                  (2.0)         93           65         32         26         25         81++       38         47          9         15          2          1         50         58          2         14          * 
                                  4%           5%         5%         6%         6%         5%         6%         5%         4%         4%         1%         1%         4%         4%         3%         5%         *% 
 
5 - Very 
Concerned          (1.0)        516          367s       184s       165        122s       410++s     205++anS   283s        88++AegnS 108s        61++abegnS 41        329++S     366++S      14         70s        18s 
                                                            ++ABDEGILM                                                                              ++abdegimn 
                                                                  NoQS                                                                                      oS 
                                 25%          26%        27%        38%        27%        28%        32%        27%        35%        27%        37%        39%        29%        28%        19%        27%        27% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1437          980CFh     442C       226--      294C       967--C     391--c     694-C      145--      269C        99-        61-       723--C     859--C      60        176C        46c 
                                                                                                                                                                                       Cefhjklq 
                                 69%          68%        66%        52%        65%        65%        61%        66%        59%        68%        60%        58%        64%        66%        78%        66%        69% 
 
(Don't know)                      *            *          -          *          -          *          *          *          -          -          -          -          -          -          -          -          - 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  610          432S       216S       190        147S       492++S     243++AgnS  331S        96++anS   123S        63+nS      42+nS     379++S     423++S      17         84S        18s 
                                                            ++ABDEGILM 
                                                                 NOpQS 
                                 29%          30%        32%        44%        33%        33%        38%        32%        39%        31%        39%        40%        34%        32%        22%        32%        27% 
 
Net: Not 
concerned                      1442          984CFh     445C       230--      295C       972--C     395--c     698-C      146--      270C        99-        63        728--C     863--C      60Cfhjkl  177C        47c 
                                 69%          68%        66%        53%        65%        65%        61%        67%        59%        68%        60%        60%        65%        66%        78%        67%        72% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 80 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.3          1.3        1.3        1.3        1.3j       1.3        1.3        1.3        1.2        1.2        1.1        1.1        1.3        1.2        1.2        1.3        1.3 
Standard deviation              .57          .60        .60        .65        .60        .58        .58        .63        .52        .52        .39        .63        .60        .59        .40        .62        .88 
Standard error                  .03          .03        .05        .06        .06        .03        .05        .04        .06        .06        .06        .11        .04        .03        .10        .08        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 80 (continuation) 
<C3a> How concerned are you in relation to Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          *            *          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          4            3          **         * 
                                  *%           *%         **         *% 
 
3                  (3.0)         26           15          **         2 
                                  1%           2%         **         3% 
 
4                  (2.0)         93           42          **         1 
                                  4%           5%         **         1% 
 
5 - Very 
Concerned          (1.0)        516          263++S       **         5- 
                                 25%          29%         **         8% 
 
(Never 
Considered this)                  2            -          **         2++ABCDEFGhILMoQ 
                                  *%           -%         **         3% 
 
(Not Concerned)                1437          596--C       **        49+abCdeFgHiJKlmoq 
                                 69%          65%         **        84% 
 
(Don't know)                      *            *          **         - 
                                  *%           *%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  610          305++S       **         6-- 
                                 29%          33%         **        10% 
 
Net: Not 
concerned                      1442          599--C       **        49+abCdeFgHiJKlmoq 
                                 69%          65%         **        85% 
 
Mean Score                      1.3          1.3          **       1.6+hiJ 
Standard deviation              .57          .59          **       .97 
Standard error                  .03          .04          **       .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 81 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          7            2          5            1          2          2          -          3          -          -            2          2          3            1          5          1          - 
                                  *%           *%         *%           *%         1%         *%         -%         1%         -%         -%           *%         *%         *%           *%         1%         *%         -% 
 
2                  (4.0)         15            9          6            3          4          2          2          *          3          -            7          4          4            4          4          2          6 
                                  1%           1%         1%           1%         1%         1%         1%         *%         1%         -%           1%         1%         *%           1%         1%         *%         1% 
 
3                  (3.0)         66           30         36           11e        13e        13e        16e         2-        10e         1           25c        29c        13-          18         21         11         16 
                                  3%           3%         3%           4%         4%         4%         4%         1%         4%         1%           4%         4%         2%           4%         3%         2%         3% 
 
4                  (2.0)         99           43         57            6         20a        22         13         20a        15          4           26         35         39           27         38         17         18 
                                  5%           4%         5%           2%         7%         6%         4%         6%         6%         2%           4%         5%         5%           6%         6%         4%         3% 
 
5 - Very 
Concerned          (1.0)        259          119        140           33         44         41         44         40         32         24           78         85         97           72c        66         45         76 
                                 12%          12%        13%          12%        15%        11%        12%        13%        13%        12%          13%        12%        13%          16%        11%        10%        14% 
 
(Never 
Considered this)                  2            *          2            2++        -          -          -          -          -          -            2          -          -            -          2          -          * 
                                  *%           *%         *%           1%         -%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         *% 
 
(Not Concerned)                1631          814        817          215        222-       295        280        255        184        179Bf        438        575        618          341-       488        386+A      416 
                                 78%          80%        77%          79%        73%        79%        79%        79%        75%        86%          76%        79%        80%          74%        78%        84%        78% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  359          161        197           39         64         63         57         61         47         28          103        119        136           99+c      104         62-        94 
                                 17%          16%        19%          14%        21%        17%        16%        19%        19%        13%          18%        16%        18%          21%        17%        13%        18% 
 
Net: Not 
concerned                      1653          826        827          220        228        299        282        258        187        179b         448        581        625          346-       497        388+A      422 
                                 79%          81%        78%          81%        75%        80%        80%        80%        77%        86%          78%        80%        81%          75%        80%        84%        79% 
 
Mean Score                      1.7          1.7        1.7          1.8g       1.8g       1.8g       1.7g       1.6        1.7g       1.2-         1.8        1.7        1.6          1.7        1.8        1.6        1.6 
Standard deviation              .95          .96        .95         1.08       1.01        .96        .91        .96        .93        .51         1.03        .93        .89          .92       1.04        .89        .90 
Standard error                  .05          .08        .07          .17        .13        .13        .13        .14        .14        .13          .10        .09        .09          .10        .10        .12        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 81 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          7            7          1            2          -          -          2          5            5          - 
                                  *%           1%         *%           1%         -%         -%         *%         *%           *%         -% 
 
2                  (4.0)         15            7          8            4          5          2          9          6           15          - 
                                  1%           1%         1%           2%         2%         1%         1%         *%           1%         -% 
 
3                  (3.0)         66           39         27            9         14          9         27         39           62          4 
                                  3%           4%         3%           4%         5%         3%         4%         3%           3%         2% 
 
4                  (2.0)         99           65+b       35-          12         24+e       18         41         58           87         12 
                                  5%           6%         3%           5%         8%         6%         6%         4%           5%         4% 
 
5 - Very 
Concerned          (1.0)        259          138        121           24         35         47         81        174          215         44 
                                 12%          13%        12%          10%        12%        14%        12%        12%          12%        16% 
 
(Never 
Considered this)                  2            2          *            -          -          -          -          2            *-         2+a 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         1% 
 
(Not Concerned)                1631          829-       802+a        182        227        247        490       1129         1405        220 
                                 78%          76%        81%          78%        74%        77%        75%        80%          78%        78% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  359          203        156           36         60         64        122        232          303         56 
                                 17%          19%        16%          16%        20%        20%        19%        16%          17%        20% 
 
Net: Not 
concerned                      1653          843        810          188        232        249        501       1141         1426        220 
                                 79%          78%        82%          80%        76%        77%        77%        81%          80%        78% 
 
Mean Score                      1.7          1.7        1.6          1.9        1.9        1.6        1.8        1.6          1.7b       1.3- 
Standard deviation              .95          .99        .90         1.12        .93        .81        .98        .94          .96        .61 
Standard error                  .05          .07        .08          .18        .12        .11        .09        .07          .06        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 81 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          7            -          -          -          -          -          -          3+         2          2          *          1          -            6          1          -          1++Ac 
                                  *%           -%         -%         -%         -%         -%         -%         2%         1%         1%         *%         1%         -%           *%         1%         -%         3% 
 
2                  (4.0)         15            -          -          -          3          1          -          5+i        4          -          1i         1          *           15          -          -          - 
                                  1%           -%         -%         -%         2%         1%         -%         3%         1%         -%         1%         1%         *%           1%         -%         -%         -% 
 
3                  (3.0)         66            7+cI       7          3          7          6          5          6         11          2          2          3i         8I          53-        14+a        9          5+a 
                                  3%           8%         3%         2%         4%         4%         3%         3%         4%         1%         2%         3%         5%           3%         6%         5%         9% 
 
4                  (2.0)         99           10++bCghIjk 6          --        12C         9C        16Ci        7         11          7          2C         4C        15++BCghIJK  77--       23++A      18++A       4 
                                  5%          12%         3%         -%         7%         6%         9%         3%         4%         3%         4%         3%         9%           4%         9%        10%         9% 
 
5 - Very 
Concerned          (1.0)        259           12hj       16         15         41++BcEfHJ 10         20         25hj       15--       42beHJ      4--       24         34++BCEfHJ  227         32         23          9 
                                                                                                                                                    ++BCEFgHiJ 
                                 12%          15%         7%         9%        22%         7%        11%        13%         5%        16%         6%        23%        20%          12%        13%        12%        17% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          2+         -          *          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         *%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1631           54-       199+ADgKL  148        123--      119adKL    146l       141        248+ADKL   218aDKL     54++ADgKL  72--      109--       1463+bD     168-       137         31-- 
                                                              ++ADfgKL 
                                 78%          65%        87%        89%        66%        82%        78%        75%        85%        81%        87%        69%        66%          79%        71%        73%        62% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  359           22BCeHJ    23-        15-        54++BCEgHJ 19         37bchj     32h        26--       49chj       6--       28         49          304-        54+a       41         13 
                                                                                                                                                     ++BCEgHiJ ++BCEfGHIJ 
                                 17%          27%        10%         9%        29%        13%        20%        17%         9%        18%        10%        27%        29%          17%        23%        22%        26% 
 
Net: Not 
concerned                      1653           54--      199+ADKL   148+ADfKL  127--      120adKL    146l       149adkL    253+ADKL   220adKL     55++ADfKL  73--      110--       1484++BcD   170--      137         32- 
                                 79%          65%        87%        89%        68%        83%        78%        80%        87%        81%        88%        70%        66%          81%        71%        73%        65% 
 
Mean Score                      1.7          1.8i       1.7        1.3        1.6        1.9ik      1.6        2.0ik      2.2++cdIKL 1.3-       1.9cIKL    1.5-       1.6          1.7        1.8        1.7        2.0 
Standard deviation              .95          .81        .84        .77        .89        .92        .69       1.32       1.16        .81       1.10        .93        .76          .96        .91        .76       1.21 
Standard error                  .05          .18        .20        .22        .15        .21        .15        .26        .24        .15        .16        .09        .07          .06        .13        .13        .33 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 81 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          7            4          -          *          2          -            1          2            4          3          -          -            -          7++a       *          - 
                                  *%           *%         -%         *%         1%         -%           *%         *%           *%         *%         -%         -%           -%         1%         *%         -% 
 
2                  (4.0)         15            8          *          4          -          -            2          6            7          4          4          4            4          4          7+         - 
                                  1%           1%         *%         1%         -%         -%           1%         1%           1%         1%         1%         2%           *%         1%         2%         -% 
 
3                  (3.0)         66           32          3         21          2          5            9         40           35         23          8          3           26         25         15          - 
                                  3%           4%         2%         3%         1%         4%           3%         4%           4%         3%         2%         2%           3%         4%         4%         -% 
 
4                  (2.0)         99           37          7         35          7          5           21         42           51         35         13          5           31-        42a        25          1 
                                  5%           4%         4%         6%         4%         4%           7%         4%           5%         5%         4%         3%           3%         6%         6%         2% 
 
5 - Very 
Concerned          (1.0)        259          109         20         78         24         18           40        126          133         94         32         22           97-        86         69+a        2 
                                 12%          13%        11%        12%        16%        15%          12%        12%          13%        13%         9%        12%          10%        13%        16%         7% 
 
(Never 
Considered this)                  2            2          *          -          -          -            -          *            2          *          -          -            *          -          2+         - 
                                  *%           *%         *%         -%         -%         -%           -%         *%           *%         *%         -%         -%           *%         -%         *%         -% 
 
(Not Concerned)                1631          669        156        498        114         92          250        798          776        554        300+a      160          781++BC    510        311--       23 
                                 78%          78%        84%        78%        77%        77%          77%        79%          77%        78%        84%        82%          83%        76%        72%        91% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  359          145         27        113         31         23           61        168          185        129         45         27          128--      128a        94+A        2 
                                 17%          17%        14%        18%        21%        19%          19%        17%          18%        18%        13%        14%          14%        19%        22%         9% 
 
Net: Not 
concerned                      1653          681        156        502        116         92          253        805          787        562        304+a      164          785++bC    521        318--       23 
                                 79%          79%        84%        79%        78%        77%          78%        79%          78%        79%        85%        84%          84%        77%        74%        91% 
 
Mean Score                      1.7          1.7        1.4        1.6        1.5        1.5          1.7        1.7          1.7        1.7        1.7        1.7          1.6        1.8        1.7        1.2 
Standard deviation              .95         1.01        .70        .84        .96        .78          .94        .93          .95        .96        .95       1.06          .85       1.05        .95        .55 
Standard error                  .05          .08        .16        .09        .20        .18          .13        .07          .07        .09        .15        .21          .08        .10        .10        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 81 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          7            7          7          7++        7++        -            6          5          5          6          -            7          7+         5          2          * 
                                  *%           *%         *%         1%         1%         -%           *%         *%         *%         *%         -%           1%         1%         1%         *%         *% 
 
2                  (4.0)         15           15         15          8         11+         -           15         12          6          9          -           10          5          8         10++        5 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         2%         1% 
 
3                  (3.0)         66           66++E      66++E      39++aE     46++E       ---         64+e       52+e       48++e      51e         2           57++E      48++E      47++E      29+E        9-- 
                                  3%           4%         4%         6%         6%         -%           4%         4%         4%         4%         1%           4%         5%         6%         5%         1% 
 
4                  (2.0)         99           99++E      99++E      59++abE    68++aE      ---         92         79++       75++e      76+         8           84++E      65++E      53++E      48++E      12-- 
                                  5%           6%         6%         9%         9%         -%           5%         6%         7%         6%         3%           7%         7%         7%         8%         2% 
 
5 - Very 
Concerned          (1.0)        259          259++E     259++E     178++ABE   190++ABE     ---        234e       203++E     177++E     208++E      20-         170        129+       112         98++E      79 
                                 12%          15%        16%        28%        24%         -%          13%        16%        16%        16%         8%          13%        15%        14%        17%        11% 
 
(Never 
Considered this)                  2            2          2          2          2          -            2          2          -          *          -            2          2          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -% 
 
(Not Concerned)                1631         1269--CD   1136--CD    343--      475--      309++ABCD   1373--bc    935--      791--      971--      240++ABCD    953--d     634--      551--      382--      641++ABCD 
                                 78%          74%        72%        54%        59%       100%          77%        73%        72%        73%        89%          74%        71%        71%        67%        86% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  359          359++E     359++E     237++ABE   258++ABE     ---        325+E      282++aE    252++aE    285++E      28--        254++E     194++E     165++E     146++aE     91-- 
                                 17%          21%        23%        37%        32%         -%          18%        22%        23%        22%        10%          20%        22%        21%        26%        12% 
 
Net: Not 
concerned                      1653         1292--CD   1158--CD    358--      494--      309++ABCD   1394--bC    952--      802--      985--      240++ABCD    970--d     645--      564--      394--      646++ABCD 
                                 79%          75%        73%        56%        62%       100%          78%        74%        73%        75%        89%          76%        73%        73%        69%        87% 
 
Mean Score                      1.7          1.7        1.7        1.6        1.7          -          1.7        1.7        1.7        1.6        1.4          1.8++E     1.8+E      1.9++E     1.8e       1.4- 
Standard deviation              .95          .95        .95        .97        .99          -          .95        .95        .92        .93        .63          .98        .99       1.02        .96        .86 
Standard error                  .05          .05        .05        .07        .06          -          .06        .06        .06        .06        .13          .06        .07        .08        .08        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 81 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          7            3b         2-           5          6          5          3          5            *-         7++a       *          -            5          2          1          - 
                                  *%           1%         *%           *%         *%         *%         *%         *%           *%         1%         *%         -%           *%         *%         *%         -% 
 
2                  (4.0)         15            4         11            9         13          6          5         11            6          3          5          2            6          2          2          5++AB 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         *%         2%         2%           1%         *%         1%         5% 
 
3                  (3.0)         66           16         49           35         41         32         25         34           25         25          9          8++Ac       29         21         12          4 
                                  3%           4%         3%           3%         3%         3%         3%         3%           2%         4%         3%         9%           3%         3%         6%         4% 
 
4                  (2.0)         99           27         69           57         69         56         26-        54           54         25         16          4           59         28          8          5 
                                  5%           7%         4%           5%         5%         5%         3%         5%           5%         4%         5%         4%           5%         4%         4%         4% 
 
5 - Very 
Concerned          (1.0)        259           65+b      176--        194++      187        181++      138++      173++        129         82         37         12          138         64-        38+b       20b 
                                 12%          16%        11%          16%        14%        16%        17%        15%          13%        12%        12%        14%          12%        10%        18%        19% 
 
(Never 
Considered this)                  2            -          2            2          2          2          -          2            -          2          -          -            *          -          2++a       - 
                                  *%           -%         *%           *%         *%         *%         -%         *%           -%         *%         -%         -%           *%         -%         1%         -% 
 
(Not Concerned)                1631          283--     1299++A       875--     1050        868--      608-       886-         808        533        229         61          873cd      536+CD     152-        70- 
                                 78%          71%        81%          74%        77%        75%        76%        76%          79%        79%        77%        71%          79%        82%        71%        68% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  359           92++B     245--        251++      255        237++      163+       227+         183        107         53         15          196         92-        46b        24b 
                                 17%          23%        15%          21%        19%        21%        20%        19%          18%        16%        18%        18%          18%        14%        21%        24% 
 
Net: Not 
concerned                      1653          290--     1312++A       889--     1069        879--      617-       902-         814        542        234         63          884        539C       156-        75 
                                 79%          73%        82%          76%        78%        76%        77%        77%          80%        80%        79%        73%          80%        83%        72%        73% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 81 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.7          1.7        1.7          1.6--      1.7        1.6--      1.5-       1.6          1.6-       1.8        1.7        2.0a         1.7        1.7        1.7        1.8 
Standard deviation              .95         1.03        .91          .93        .97        .91        .93        .97          .81       1.10        .99       1.04          .93        .91       1.00       1.15 
Standard error                  .05          .11        .06          .06        .07        .06        .08        .07          .07        .11        .14        .23          .07        .10        .15        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 81 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          7            - 
                                  *%           -% 
 
2                  (4.0)         15            5++ 
                                  1%           7% 
 
3                  (3.0)         66            4 
                                  3%           5% 
 
4                  (2.0)         99            5 
                                  5%           6% 
 
5 - Very 
Concerned          (1.0)        259           11 
                                 12%          15% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1631           50- 
                                 78%          67% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  359           15 
                                 17%          21% 
 
Net: Not 
concerned                      1653           55 
                                 79%          74% 
 
Mean Score                      1.7          2.1+ 
Standard deviation              .95         1.22 
Standard error                  .05          .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 81 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          7            4          5          6          5+         5          5          5          2          -          -          2          * 
                                  *%           *%         1%         *%         1%         *%         *%         1%         *%         -%         -%         *%         *% 
 
2                  (4.0)         15            8          9          9          9+        11         11          9          2          2          2          8          2 
                                  1%           1%         1%         1%         2%         1%         1%         1%         *%         1%         1%         1%         1% 
 
3                  (3.0)         66           35         43++k      43         20         50         48+        33+        23         20++k       6         32          3 
                                  3%           4%         5%         4%         3%         4%         4%         5%         5%         6%         4%         4%         1% 
 
4                  (2.0)         99           59         51         71+        35         70         53         43         32         22          5         56++       11 
                                  5%           6%         6%         6%         6%         5%         5%         6%         6%         7%         4%         7%         4% 
 
5 - Very 
Concerned          (1.0)        259          176++ee    131+       171+        82        179        152        101         91++ee     64++cEe    23        134++       50++ee 
                                 12%          17%        15%        14%        14%        13%        13%        14%        18%        20%        17%        16%        20% 
 
(Never 
Considered this)                  2            2          2          2          *          2          2          2          -          2+         -          -          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         1%         -%         -%         -% 
 
(Not Concerned)                1631          725--      640--      899--H     424--h    1077abGHj   856-gH     522--      349--      213--       97        591--      186 
                                 78%          72%        73%        75%        74%        77%        76%        73%        70%        66%        73%        72%        74% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  359          235++Ee    182++      242++      118        249        205        144+       123++Ee     85++cEE    29        190++ee     61+ 
                                 17%          23%        21%        20%        20%        18%        18%        20%        25%        26%        22%        23%        24% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 81 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1653          736--      655--h     913--H     439h      1094aGHj    872-gH     537--h     353--      215--       99        600--      188 
                                 79%          73%        74%        76%        76%        78%        77%        75%        71%        67%        74%        73%        75% 
 
Mean Score                      1.7          1.6-       1.8k       1.7k       1.8k       1.7k       1.8k       1.8+aK     1.6        1.6        1.6        1.7        1.4- 
Standard deviation              .95          .91       1.02        .95       1.10        .97       1.01       1.06        .88        .86        .93        .90        .76 
Standard error                  .05          .07        .08        .07        .11        .06        .07        .09        .09        .10        .17        .07        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 81 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          7            5          4          3          1          6          4          5          1          *          -          5          6          7          *          2          * 
                                                                                                                                                    ++ABcDEFGh 
                                                                                                                                                        IjLMoQ 
                                  *%           *%         1%         1%         *%         *%         1%         1%         1%         *%         -%         4%         *%         1%         *%         1%         *% 
 
2                  (4.0)         15           11          6          9++        6         15          6         13+         2          2          2          2         11         13          2+         3          * 
                                  1%           1%         1%         2%         1%         1%         1%         1%         1%         1%         1%         2%         1%         1%         3%         1%         1% 
 
3                  (3.0)         66           49         37++       22+        20         56+        27         41         11         26++a       5          4         49++       53+         2         16+         6++ae 
                                  3%           3%         6%         5%         4%         4%         4%         4%         4%         7%         3%         4%         4%         4%         3%         6%        10% 
 
4                  (2.0)         99           74         37         35++de     19         74         39         51         10         19         12          4         67+        70          8+dop      9          1 
                                  5%           5%         5%         8%         4%         5%         6%         5%         4%         5%         8%         4%         6%         5%        11%         4%         1% 
 
5 - Very 
Concerned          (1.0)        259          195         83         62         54        186        100+       120         46+eg      49         29         18        146        177          8         31          5 
                                 12%          14%        12%        14%        12%        13%        16%        11%        18%        12%        18%        18%        13%        14%        11%        12%         7% 
 
(Never 
Considered this)                  2            2          2          2          2+         2          -          2          -          2+         -          -          2          2          -          2++        2 
                                                                                                                                                                                                           ++AbEFGhLM 
                                                                                                                                                                                                                    Q 
                                  *%           *%         *%         *%         *%         *%         -%         *%         -%         *%         -%         -%         *%         *%         -%         1%         3% 
 
(Not Concerned)                1631         1102-c      501-       297--      350c      1145C       470--      816C       177-       298        116         71-       844--      984--c      55        201         52 
                                 78%          77%        75%        69%        78%        77%        73%        78%        72%        75%        71%        68%        75%        75%        72%        76%        78% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  359          269+       120         97++gp     73        260        139++gp    171         56p        68         41+dgop    23        213        247+        16         40          6 
                                 17%          19%        18%        23%        16%        18%        21%        16%        23%        17%        25%        22%        19%        19%        21%        15%         8% 
 
Net: Not 
concerned                      1653         1118-c      511-       309--      356c      1166c       480--      834Cf      181-       301        117-        78        861--     1005--       58        206         52 
                                 79%          78%        76%        72%        79%        79%        74%        80%        73%        76%        72%        74%        76%        77%        76%        78%        79% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 81 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.7          1.7        1.9++      1.9+       1.8        1.8+       1.7        1.8++      1.6        1.8        1.6        2.1+       1.8++      1.8+       2.0        2.0+       2.3+j 
Standard deviation              .95          .95       1.03       1.06        .99        .99        .99       1.05       1.00        .94        .81       1.48       1.00       1.02       1.04       1.12       1.12 
Standard error                  .05          .06        .09        .11        .11        .06        .09        .08        .15        .12        .15        .30        .07        .07        .27        .17        .35 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 81 (continuation) 
<C3a> How concerned are you in relation to children and Offensive language 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          7            2          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)         15           11          **         - 
                                  1%           1%         **         -% 
 
3                  (3.0)         66           47++        **         * 
                                  3%           5%         **         1% 
 
4                  (2.0)         99           51          **         4 
                                  5%           6%         **         7% 
 
5 - Very 
Concerned          (1.0)        259          124          **         6 
                                 12%          14%         **        10% 
 
(Never 
Considered this)                  2            2          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1631          682--        **        48 
                                 78%          74%         **        82% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  359          176          **        10 
                                 17%          19%         **        17% 
 
Net: Not 
concerned                      1653          695--        **        48 
                                 79%          76%         **        82% 
 
Mean Score                      1.7          1.8+         **       1.5 
Standard deviation              .95          .97          **       .62 
Standard error                  .05          .07          **       .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 82 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          5            3          2            2          2          2          -          -          -          -            3          2          -            2          3          -          - 
                                  *%           *%         *%           1%         *%         *%         -%         -%         -%         -%           1%         *%         -%           *%         *%         -%         -% 
 
2                  (4.0)          4            *          3            -          -          -          1          -          2+         -            -          1          2            -          2          1          * 
                                  *%           *%         *%           -%         -%         -%         *%         -%         1%         -%           -%         *%         *%           -%         *%         *%         *% 
 
3                  (3.0)         41           21         20           16++CDEg    7          5          3          3          5          1           23++BC      8          9            7         11         12         11 
                                  2%           2%         2%           6%         2%         1%         1%         1%         2%         1%           4%         1%         1%           1%         2%         3%         2% 
 
4                  (2.0)        137           56         81           13         22         28         35+ae      12         15         12           35         63+c       39           47++bd     36         28         26 
                                  7%           6%         8%           5%         7%         7%        10%         4%         6%         6%           6%         9%         5%          10%         6%         6%         5% 
 
5 - Very 
Concerned          (1.0)        429          181-       248+a         39-        71aG       99+AG      79ag       70g        48g        22--        110        178+c      141          101        132         93        104 
                                 21%          18%        23%          14%        23%        26%        22%        22%        20%        11%          19%        24%        18%          22%        21%        20%        20% 
 
(Never 
Considered this)                  2            2          -            1          -          -          2          -          -          -            1          2          -            -          -          2+         - 
                                  *%           *%         -%           *%         -%         -%         *%         -%         -%         -%           *%         *%         -%           -%         -%         *%         -% 
 
(Not Concerned)                1463          754++B     709--        202c       204        242-       234        236c       173        173++BCDf    405        475--      582++B       307        440        324        391a 
                                 70%          74%        67%          74%        67%        64%        66%        73%        71%        83%          70%        65%        75%          66%        70%        70%        74% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  566          237--      329++A        52--       93AG      126++AG    115AG       82         63         35-         145        241++aC    180-         147+d      168        121        129 
                                 27%          23%        31%          19%        31%        34%        32%        26%        26%        17%          25%        33%        23%          32%        27%        26%        24% 
 
Net: Not 
concerned                      1471          757++B     714--        203c       205        243-       235        236c       176        173++BCDf    409        478--      584++B       309        445        326        391 
                                 71%          74%        67%          75%        67%        65%        66%        73%        72%        83%          71%        66%        76%          67%        71%        71%        74% 
 
Mean Score                      1.4          1.4        1.4          1.7++bCdE  1.4        1.3        1.4        1.2-       1.5        1.4          1.5++bc    1.4        1.3          1.4        1.4        1.4        1.3 
Standard deviation              .71          .75        .68          .99        .75        .66        .60        .50        .77        .56          .87        .64        .63          .69        .79        .71        .63 
Standard error                  .03          .06        .04          .14        .08        .07        .07        .06        .11        .13          .08        .05        .05          .07        .07        .07        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 82 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          5            5          -            -          -          -          -          5            5          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)          4            2          2            -          -          -          -          4            4          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
3                  (3.0)         41           17         23            8          4         12e        21+e       19-          39          2 
                                  2%           2%         2%           3%         1%         4%         3%         1%           2%         1% 
 
4                  (2.0)        137           83         54           10         30+a       33+ae      51         86          117         19 
                                  7%           8%         5%           4%        10%        10%         8%         6%           7%         7% 
 
5 - Very 
Concerned          (1.0)        429          233        196           64+E       80+E       83+e      168++E     257--        381         46 
                                 21%          21%        20%          27%        26%        26%        26%        18%          21%        16% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          2            2          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1463          747        716          152        192-       195--      410--     1042++aBCD   1242        215 
                                 70%          69%        72%          65%        63%        60%        63%        74%          69%        76% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  566          316        250           73        109++E     116++E     219++E     342--        499         65 
                                 27%          29%        25%          31%        36%        36%        34%        24%          28%        23% 
 
Net: Not 
concerned                      1471          754        717          152        192--      195--      410--     1050++aBCD   1251        215 
                                 71%          69%        72%          65%        63%        60%        63%        74%          70%        76% 
 
Mean Score                      1.4          1.4        1.4          1.3        1.3        1.4        1.4        1.4          1.4        1.3 
Standard deviation              .71          .74        .67          .64        .55        .66        .65        .75          .73        .53 
Standard error                  .03          .05        .05          .08        .06        .07        .05        .05          .04        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 82 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          5            -          -          -          -          -          2          2          2          -          -          -          -            5          -          -          - 
                                  *%           -%         -%         -%         -%         -%         1%         1%         1%         -%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          4            -          -          -          -          1+         -          -          2          -          -          1          -            4          -          -          - 
                                  *%           -%         -%         -%         -%         1%         -%         -%         1%         -%         -%         *%         -%           *%         -%         -%         -% 
 
3                  (3.0)         41            1          2          8+i        5          4          2          5          4          2          1          2          5           34          7          4          3+a 
                                  2%           2%         1%         5%         3%         3%         1%         3%         1%         1%         2%         2%         3%           2%         3%         2%         7% 
 
4                  (2.0)        137           11ej       12          8         13          5         15         14         21         17          2-         5         14J         109--       28++A      22+a        6 
                                  7%          13%         5%         5%         7%         3%         8%         7%         7%         6%         3%         5%         8%           6%        12%        12%        11% 
 
5 - Very 
Concerned          (1.0)        429           29         33         33h        57++BeHIJ  24         36         48bHij     31--       41          9--       38         50++BcEfHIJ 370         59         43         16 
                                       ++BcEfHIJ                                                                                                    ++BCEFgHIJ 
                                 21%          35%        14%        20%        31%        16%        19%        26%        11%        15%        14%        37%        30%          20%        25%        23%        31% 
 
(Never 
Considered this)                  2            -          -          2++        -          -          -          -          -          -          -          -          1            2          -          -          - 
                                  *%           -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
(Not Concerned)                1463           42--      182+ADGKL  116akl     111--      111ADKL    133aKl     119        233++ADGKL 211+ADgKL   50++AcDGKL 58--       97--       1318++BD    144--      119         25-- 
                                 70%          50%        79%        70%        59%        76%        71%        64%        80%        78%        81%        56%        58%          72%        61%        63%        51% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  566           40         45-        41         71++BcEHIJ 29         51         61beHiJ    52--       58         11--       43         64++BCEfHIJ 479--       86++A      65+a       21+a 
                                       ++BCEFHIJ                                                                                                     ++BCEFHIJ 
                                 27%          48%        20%        25%        38%        20%        27%        33%        18%        21%        18%        42%        38%          26%        36%        35%        43% 
 
Net: Not 
concerned                      1471           42--      182+ADgKL  116akl     111--      113ADgKL   134AKl     121        236        211+ADgKL   50++AcDGKL 59--       97--       1327++BcD   144--      119         25-- 
                                                                                                                     ++AcDGKL 
                                 71%          50%        79%        70%        59%        77%        72%        65%        81%        78%        81%        57%        58%          72%        61%        63%        51% 
 
Mean Score                      1.4          1.3        1.3        1.5        1.3        1.5        1.5        1.4        1.7+dKl    1.4        1.3        1.2--      1.4          1.4        1.4        1.4        1.5 
Standard deviation              .71          .55        .56        .76        .60        .87        .85        .82        .92        .55        .66        .58        .62          .72        .63        .59        .74 
Standard error                  .03          .10        .11        .14        .09        .18        .16        .13        .16        .09        .08        .05        .05          .04        .08        .08        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 82 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          5            5+         -          -          -          -            -          3            -          3          2          -            3          2          -          - 
                                  *%           1%         -%         -%         -%         -%           -%         *%           -%         *%         *%         -%           *%         *%         -%         -% 
 
2                  (4.0)          4            2          -          1          -          *            2          *            2          *          2          2            2          -          2          - 
                                  *%           *%         -%         *%         -%         *%           1%         *%           *%         *%         *%         1%           *%         -%         *%         -% 
 
3                  (3.0)         41           21          3         13          1          2            3         29+          22c        18c         1-         *           16         20          5          - 
                                  2%           2%         2%         2%         *%         2%           1%         3%           2%         3%         *%         *%           2%         3%         1%         -% 
 
4                  (2.0)        137           69          7         41         10          7           23         62           68         47         22         14           50         45         40+a        1 
                                  7%           8%         4%         6%         6%         6%           7%         6%           7%         7%         6%         7%           5%         7%         9%         2% 
 
5 - Very 
Concerned          (1.0)        429          172         38        138         39         18           62        222          228c       149         53-        37          166-       157a        97          5 
                                 21%          20%        20%        22%        26%        15%          19%        22%          23%        21%        15%        19%          18%        23%        23%        18% 
 
(Never 
Considered this)                  2            2          -          -          -          -            -          2            2          -          -          -            -          2          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1463          588        138        443         99         93          234        695          687        497        279++Ab    141          701++BC    448-       285         21 
                                 70%          68%        74%        70%        67%        77%          72%        69%          68%        70%        78%        73%          75%        66%        66%        80% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  566          241         45        179         49         25           86        284          296c       195         75-        51          217--      203a       137+A        5 
                                 27%          28%        24%        28%        33%        21%          26%        28%          29%        27%        21%        26%          23%        30%        32%        20% 
 
Net: Not 
concerned                      1471          595        138        445         99         93          235        698          688        500        282++Ab    143          706++BC    449-       287         21 
                                 71%          69%        74%        70%        67%        77%          73%        69%          68%        70%        79%        74%          75%        67%        67%        80% 
 
Mean Score                      1.4          1.5++d     1.3        1.4        1.2        1.4          1.4        1.4          1.4        1.4        1.4        1.4          1.4        1.4        1.4        1.1 
Standard deviation              .71          .82        .57        .64        .45        .69          .65        .75          .64        .78        .80        .67          .77        .71        .63        .34 
Standard error                  .03          .06        .10        .06        .08        .16          .08        .05          .04        .06        .11        .11          .06        .06        .06        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 82 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          5            5          5          3          3          -            3          2          2          --         -            3          3          -          -          2 
                                  *%           *%         *%         1%         *%         -%           *%         *%         *%         -%         -%           *%         *%         -%         -%         *% 
 
2                  (4.0)          4            4          4          2          1          -            3          2          1          2          *            2          2          2          *          2 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         *%           *%         *%         *%         *%         *% 
 
3                  (3.0)         41           41+e       41++e      23++E      28++E       --          38         34+        22         27          3           33         26+e       28++e      23++E       8 
                                  2%           2%         3%         4%         4%         -%           2%         3%         2%         2%         1%           3%         3%         4%         4%         1% 
 
4                  (2.0)        137          137++E     137++E      73++aE     89++aE      ---        130+e      113++E      92++E     108++E       7-          95         83++e      68+e       48         40 
                                  7%           8%         9%        11%        11%         -%           7%         9%         8%         8%         2%           7%         9%         9%         8%         5% 
 
5 - Very 
Concerned          (1.0)        429          429++E     429++E     280++ABE   308++ABE     ---        402++E     346++aE    296++aE    347++E      26--        303++E     235++E     204++E     167++aE    116-- 
                                 21%          25%        27%        44%        39%         -%          22%        27%        27%        26%        10%          24%        26%        26%        29%        16% 
 
(Never 
Considered this)                  2            2          2          2          2          -            2          -          2          2          1            -          -          -          -          2 
                                  *%           *%         *%         *%         *%         -%           *%         -%         *%         *%         *%           -%         -%         -%         -%         *% 
 
(Not Concerned)                1463         1101--CD    967--CD    254--      369--      309++ABCD   1208--Bcd   793--      688--      836--      234++ABCD    846--bD    540--      476--      330--      576++ABCD 
                                 70%          64%        61%        40%        46%       100%          68%        62%        62%        63%        86%          66%        61%        61%        58%        77% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  566          566++E     566++E     352++ABE   397++ABE     ---        531++E     459++AE    387++aE    455++aE     33--        398++E     318++E     272++E     215++aE    155-- 
                                 27%          33%        36%        55%        50%         -%          30%        36%        35%        34%        12%          31%        36%        35%        38%        21% 
 
Net: Not 
concerned                      1471         1110--CD    976--CD    260--      372--      309++ABCD   1215--Bcd   796--      691--      837--      234++ABCD    851--bD    545--      477--      330--      580++ABCD 
                                 71%          65%        62%        41%        47%       100%          68%        62%        63%        63%        86%          66%        61%        61%        58%        78% 
 
Mean Score                      1.4          1.4        1.4        1.4        1.4          -          1.4        1.4        1.4-       1.3--      1.4          1.4        1.4        1.4        1.4        1.4 
Standard deviation              .71          .71        .71        .70        .68          -          .69        .66        .64        .60        .69          .71        .73        .68        .66        .73 
Standard error                  .03          .03        .03        .04        .04          -          .03        .04        .04        .03        .13          .04        .05        .05        .05        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 82 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          5            -          3            2          2          2          2          2            -          3          2a         -            -          3          2a         - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           -%         *%         1%         -%           -%         *%         1%         -% 
 
2                  (4.0)          4            -          4            2          2          3          2          3            2          2          -          -            2          2          -          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
3                  (3.0)         41           12         29           22         34         17         13         28           12-        20a         7          2           13-        14         12++Ab      2 
                                  2%           3%         2%           2%         2%         1%         2%         2%           1%         3%         2%         2%           1%         2%         6%         2% 
 
4                  (2.0)        137           35         99           67         86         52--       40         65           72         38         17          9           76         45          9          6 
                                  7%           9%         6%           6%         6%         5%         5%         6%           7%         6%         6%        10%           7%         7%         4%         6% 
 
5 - Very 
Concerned          (1.0)        429          106++B     310-         302++      322++      284++      213++      285++        210        144         52         23          229        126         49         24 
                                 21%          27%        19%          26%        24%        25%        26%        25%          20%        21%        18%        27%          21%        19%        23%        24% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          1            1          -          2+         -            -          1          2++a       - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         -%         1%         -%           -%         *%         1%         -% 
 
(Not Concerned)                1463          245--     1160++A       782--      922--      792        536-       781--        727        469        215         51          789        462        141         70 
                                 70%          62%        72%          67%        67%        69%        67%        67%          71%        69%        73%        60%          71%        71%        66%        68% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  566          141++B     410--        369++      408++      336        253++      350++        282        182         69         32c         305        172         58         31 
                                 27%          35%        25%          31%        30%        29%        31%        30%          28%        27%        23%        38%          28%        26%        27%        30% 
 
Net: Not 
concerned                      1471          245--     1167++A       785--      925--      797        539-       786--        728        474        217d        51          791        467        143         70 
                                 71%          62%        73%          67%        68%        69%        67%        67%          71%        70%        74%        60%          71%        71%        67%        68% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 82 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.4          1.4        1.4          1.3--      1.4        1.3--      1.3--      1.4          1.3        1.5        1.5        1.4          1.3-       1.5a       1.6a       1.3 
Standard deviation              .71          .63        .72          .63        .67        .64        .64        .69          .58        .82        .85        .60          .58        .81        .95        .56 
Standard error                  .03          .06        .04          .04        .04        .04        .05        .04          .04        .07        .12        .11          .04        .07        .13        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1071 
Table 82 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          5            - 
                                  *%           -% 
 
2                  (4.0)          4            - 
                                  *%           -% 
 
3                  (3.0)         41            2 
                                  2%           2% 
 
4                  (2.0)        137            6 
                                  7%           8% 
 
5 - Very 
Concerned          (1.0)        429           18 
                                 21%          24% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1463           49 
                                 70%          66% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  566           24 
                                 27%          32% 
 
Net: Not 
concerned                      1471           49 
                                 71%          66% 
 
Mean Score                      1.4          1.4 
Standard deviation              .71          .61 
Standard error                  .03          .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 82 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          5            3          5+         2          3          3          3          2          -          -          -          -          - 
                                  *%           *%         1%         *%         1%         *%         *%         *%         -%         -%         -%         -%         -% 
 
2                  (4.0)          4            *          *          *          *          2          3          3          *          -          -          -          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         -%         -%         -%         -% 
 
3                  (3.0)         41           21         32++c      19         21++c      33         29         22+         9          9          -         21          5 
                                  2%           2%         4%         2%         4%         2%         3%         3%         2%         3%         -%         3%         2% 
 
4                  (2.0)        137           89++       74+        94+        48        112++       90+        76++       56++       22          7         73++       17 
                                  7%           9%         8%         8%         8%         8%         8%        11%        11%         7%         5%         9%         7% 
 
5 - Very 
Concerned          (1.0)        429          251++      214++      287++      125        301        249        180++      152++bcDEE 102++abcDEE 34        214++e      73++e 
                                 21%          25%        24%        24%        22%        22%        22%        25%        30%        32%        26%        26%        29% 
 
(Never 
Considered this)                  2            2          1          1          2+         2          2          -          2          -          -          -          - 
                                  *%           *%         *%         *%         *%         *%         *%         -%         *%         -%         -%         -%         -% 
 
(Not Concerned)                1463          642--g     556--g     797--fGh   377-g      942--FGhj  749--fGh   433--      281--      190--       92g       514--      157- 
                                 70%          64%        63%        66%        65%        68%        67%        61%        56%        59%        69%        62%        62% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  566          341++      287++      381++      173        413++      339++      256++ee    208        124++dee    41        288++e      90++ 
                                                                                                                    ++aBCDEEj 
                                 27%          34%        33%        32%        30%        30%        30%        36%        42%        38%        31%        35%        36% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 82 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1471          645--g     562--g     799--Gh    380-G      947--fGhj  756--fGh   438--      281--      190--       92g       514--      157-- 
                                 71%          64%        64%        67%        66%        68%        67%        61%        56%        59%        69%        62%        62% 
 
Mean Score                      1.4          1.4        1.5++chi   1.3-       1.5+cghijk 1.4i       1.5i       1.5+chi    1.3        1.3        1.2-       1.4        1.3 
Standard deviation              .71          .68        .80        .61        .82        .71        .75        .74        .56        .58        .38        .61        .57 
Standard error                  .03          .04        .05        .04        .07        .04        .05        .05        .05        .06        .07        .04        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 82 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          5            3          2          5++aE      2          2          5++e       5          -          3+e        -          2+e        5          5          -          -          - 
                                  *%           *%         *%         1%         *%         *%         1%         *%         -%         1%         -%         1%         *%         *%         -%         -%         -% 
 
2                  (4.0)          4            2          -          *          -          2          *          *          -          -          *          *          2          --         -          *          - 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         *%         *%         *%         -%         -%         *%         -% 
 
3                  (3.0)         41           31         20         14         24++AEFghm 34          9         25          3         12          3          6+fh      35++       34+         3          7          * 
                                  2%           2%         3%         3%         5%         2%         1%         2%         1%         3%         2%         6%         3%         3%         4%         3%         1% 
 
4                  (2.0)        137          108+        56         49++ag     36        120++       64++       76         19         30         17         11         92++      104++        8         31++g       5 
                                  7%           8%         8%        11%         8%         8%        10%         7%         8%         7%        10%        10%         8%         8%        10%        12%         8% 
 
5 - Very 
Concerned          (1.0)        429          310        146        106         86        320        146        214         72++adegin 75         43         23        252        291         11         58         13 
                                 21%          22%        22%        25%        19%        22%        23%        20%        29%        19%        27%        22%        22%        22%        14%        22%        20% 
 
(Never 
Considered this)                  2            2          1          -          2+         2          2          1          -          2+         -          -          2          2          -          -          2 
                                                                                                                                                                                                           ++ABCEfGhL 
                                                                                                                                                                                                                  Moq 
                                  *%           *%         *%         -%         1%         *%         *%         *%         -%         1%         -%         -%         *%         *%         -%         -%         3% 
 
(Not Concerned)                1463          981-C      446-       256--      301       1006--c     420--      727C       154-       274c       100-        63        738--      870--c      55        167-        45 
                                 70%          68%        67%        60%        67%        68%        65%        69%        62%        69%        61%        61%        66%        67%        72%        63%        68% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  566          418+       202        155        123        439++      210++      291         90++dgis  105         60+s       33        344++      394++       19         90+s       19 
                                                              ++adegis 
                                 27%          29%        30%        36%        27%        30%        33%        28%        37%        26%        37%        32%        31%        30%        24%        34%        29% 
 
Net: Not 
concerned                      1471          986-c      448-       261--      302       1009--c     425--      732C       154-       278c       100-        65        744--      875--       55        168-        45 
                                 71%          69%        67%        61%        67%        68%        66%        70%        62%        70%        61%        62%        66%        67%        72%        63%        68% 
 
Mean Score                      1.4          1.4        1.5h       1.6++h     1.6++aeHm  1.4        1.5        1.5        1.3        1.6+h      1.4        1.7+aeH    1.5++h     1.4        1.6h       1.5h       1.3 
Standard deviation              .71          .70        .71        .87        .83        .67        .77        .77        .50        .89        .60       1.00        .78        .73        .74        .64        .53 
Standard error                  .03          .04        .06        .08        .08        .04        .06        .05        .06        .10        .09        .18        .05        .04        .17        .08        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 82 (continuation) 
<C3a> How concerned are you in relation to children and Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          5            2          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          4            2          **         *m 
                                  *%           *%         **         *% 
 
3                  (3.0)         41           30++        **         - 
                                  2%           3%         **         -% 
 
4                  (2.0)        137           72          **         2 
                                  7%           8%         **         3% 
 
5 - Very 
Concerned          (1.0)        429          203          **         8 
                                 21%          22%         **        14% 
 
(Never 
Considered this)                  2            2          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1463          608--        **        48Cfhjklmoq 
                                 70%          66%         **        82% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  566          276+         **        10 
                                 27%          30%         **        17% 
 
Net: Not 
concerned                      1471          611--        **        48bCfhjklmoq 
                                 71%          66%         **        83% 
 
Mean Score                      1.4          1.5h         **       1.2 
Standard deviation              .71          .73          **       .62 
Standard error                  .03          .05          **       .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 83 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          3            3          -            2          2          -          -          -          -          -            3+         -          -            2          2          -          - 
                                  *%           *%         -%           1%         *%         -%         -%         -%         -%         -%           1%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)         11           10+b        1-           1          *          1          1          4          3          -            1          3          7            6+         2          1          2 
                                  1%           1%         *%           *%         *%         *%         *%         1%         1%         -%           *%         *%         1%           1%         *%         *%         *% 
 
3                  (3.0)         45           27         18            8e         8e         9e        13E         *-         7e         *           16         22c         8-          13         14         10          8 
                                  2%           3%         2%           3%         3%         2%         4%         *%         3%         *%           3%         3%         1%           3%         2%         2%         1% 
 
4                  (2.0)        152           77         75           20         33+eF      31f        30f        17          7-        14           53c        62c        37--         35         52         32         33 
                                  7%           8%         7%           7%        11%         8%         9%         5%         3%         7%           9%         8%         5%           7%         8%         7%         6% 
 
5 - Very 
Concerned          (1.0)        524          220--      304++A        56         79G       100G       104aG       90G        68G        26--        136        204        184          121        163         97        143 
                                 25%          22%        29%          21%        26%        27%        29%        28%        28%        12%          23%        28%        24%          26%        26%        21%        27% 
 
(Never 
Considered this)                  4            2          2            -          -          -          2          -          -          2+           -          2          2            -          2          2          - 
                                  *%           *%         *%           -%         -%         -%         *%         -%         -%         1%           -%         *%         *%           -%         *%         *%         -% 
 
(Not Concerned)                1341          678        662          186d       183        233        205-       210        158        166++aBCDef  369        438-       534++B       286        389        320+ab     345 
                                 64%          67%        62%          68%        60%        62%        58%        66%        65%        79%          64%        60%        69%          62%        62%        69%        65% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  676          297-       379+a         76        113G       132G       134aG      107g        75g        40--        189        266+c      222-         155        215        129        176 
                                 32%          29%        36%          28%        37%        35%        38%        33%        31%        19%          33%        36%        29%          34%        34%        28%        33% 
 
Net: Not 
concerned                      1355          691+b      664-         188d       185        234        207-       214        162        166++BCDef   373        441--      541++B       294        392        321        348 
                                 65%          68%        62%          69%        61%        62%        58%        67%        66%        79%          65%        60%        70%          64%        63%        70%        65% 
 
Mean Score                      1.4          1.5++B     1.3--        1.5e       1.5        1.4        1.4        1.3        1.4        1.4          1.5c       1.4        1.3          1.5d       1.4        1.4        1.3 
Standard deviation              .71          .84        .56          .87        .74        .66        .69        .62        .81        .50          .79        .67        .68          .86        .70        .64        .61 
Standard error                  .03          .06        .03          .11        .08        .07        .07        .07        .11        .11          .06        .05        .06          .08        .05        .07        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 83 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          3            3          -            -          -          -          -          3            3          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)         11            8          3            1          -          1          3          8           11          - 
                                  1%           1%         *%           1%         -%         *%         *%         1%           1%         -% 
 
3                  (3.0)         45           28         18            6          6         11         20         25           45          * 
                                  2%           3%         2%           3%         2%         3%         3%         2%           3%         *% 
 
4                  (2.0)        152           87         65           29++E      38++E      33e        67++E      84--        137         15 
                                  7%           8%         7%          12%        12%        10%        10%         6%           8%         5% 
 
5 - Very 
Concerned          (1.0)        524          284        240           67         90         90        189+e      325--        446         73 
                                 25%          26%        24%          29%        29%        28%        29%        23%          25%        26% 
 
(Never 
Considered this)                  4            2          2            -          -          -          -          4            4          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1341          675        666          130-       173--      187-       370--      963++ABCD   1145        194 
                                 64%          62%        67%          56%        57%        58%        57%        68%          64%        69% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  676          370        305           96+E      127++E     123E       257++E     410--        583         88 
                                 32%          34%        31%          41%        42%        38%        40%        29%          33%        31% 
 
Net: Not 
concerned                      1355          686        669          132-       173--      189-       373--      975++ABCD   1159        194 
                                 65%          63%        67%          56%        57%        59%        57%        69%          65%        69% 
 
Mean Score                      1.4          1.4        1.3          1.4        1.4        1.4        1.4        1.4          1.4+b      1.2- 
Standard deviation              .71          .77        .62          .67        .56        .69        .67        .74          .74        .40 
Standard error                  .03          .05        .04          .08        .06        .07        .05        .04          .04        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 83 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          3            -          -          -          -          -          2+         2          -          -          -          -          -            3          -          -          - 
                                  *%           -%         -%         -%         -%         -%         1%         1%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)         11            -          -          1          4+         1          -          1          2          -          -          1          1            9          2          1          1 
                                  1%           -%         -%         1%         2%         1%         -%         1%         1%         -%         -%         1%         *%           *%         1%         1%         1% 
 
3                  (3.0)         45            -          4          8I         5i         5i         3          8I         5          --         1i         2I         4I          37          8          5          3 
                                  2%           -%         2%         5%         3%         4%         2%         4%         2%         -%         1%         2%         2%           2%         3%         3%         6% 
 
4                  (2.0)        152           11ik       12         14k        16          6         15         24+beiK    20         12          4k         3--       13K         128         24         19          5 
                                  7%          13%         5%         9%         8%         4%         8%        13%         7%         5%         6%         3%         8%           7%        10%        10%        10% 
 
5 - Very 
Concerned          (1.0)        524           36         54         37         67++bcEfHJ 24-        41         44         48--       72hj       10--       39         51+EHJ      455         69         52         17 
                                      ++BCEFGHiJ                                                                                                    ++BCEFGHiJ 
                                                                                                                                                             l 
                                 25%          43%        24%        22%        36%        17%        22%        24%        17%        27%        16%        38%        31%          25%        29%        28%        33% 
 
(Never 
Considered this)                  4            -          -          2          -          -          -          2++        -          -          -          -          -            4          -          -          - 
                                  *%           -%         -%         1%         -%         -%         -%         1%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1341           37--      159ADgkl   104a        96--      109+ADGKL  125Ad      105        216        186ADgKl    48++ACDGKL 59--       98-a       1206+bd     135-       109         25 
                                                                                                                     ++AcDGKL 
                                 64%          44%        69%        63%        51%        75%        67%        56%        74%        69%        76%        57%        59%          65%        57%        58%        51% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  676           47         67         51         83         30-        57         68ehJ      68--       84         14--       42++bEHiJ  64+EHJ      583         93         71         21 
                                      ++BCEFgHIJ                        ++bcEfHiJ 
                                              kl 
                                 32%          56%        29%        31%        44%        21%        30%        37%        23%        31%        23%        41%        38%          32%        39%        38%        43% 
 
Net: Not 
concerned                      1355           37--      159Adkl    106a        99--      110+ADGKL  127Ad      108        218        186Adkl     48++AcDGKL 60--       98-a       1218+bd     137-       111         26 
                                                                                                                     ++AcDGKL 
                                 65%          44%        69%        63%        53%        76%        68%        58%        75%        69%        76%        57%        59%          66%        57%        59%        52% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 83 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.4          1.2        1.3        1.6aIK     1.4i       1.6Ik      1.5i       1.6++abIKl 1.5Ik      1.1-       1.4I       1.2--      1.3i         1.4        1.4        1.4        1.5 
Standard deviation              .71          .43        .56        .81        .78        .88        .85        .89        .73        .35        .58        .58        .63          .71        .73        .71        .79 
Standard error                  .03          .08        .09        .13        .11        .17        .15        .13        .11        .05        .06        .05        .05          .03        .09        .10        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 83 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          3            3          -          -          -          -            -          3            -          3+         -          -            2          2          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           -%         *%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)         11            9+         -          2          -          -            -          8            4          5          2          2            2          3          6++a       - 
                                  1%           1%         -%         *%         -%         -%           -%         1%           *%         1%         *%         1%           *%         *%         1%         -% 
 
3                  (3.0)         45           24          3         16          1          1            5         28           27         16          3          1            9--       19a        17+A        * 
                                  2%           3%         1%         2%         1%         1%           2%         3%           3%         2%         1%         1%           1%         3%         4%         2% 
 
4                  (2.0)        152           77          9         44         12          8           29         70           72         56         23         13           55         61         35          1 
                                  7%           9%         5%         7%         8%         6%           9%         7%           7%         8%         7%         7%           6%         9%         8%         2% 
 
5 - Very 
Concerned          (1.0)        524          204         46        164         46         31           83        259          276c       180         67-        40          186--      201++A     125A         6 
                                 25%          24%        25%        26%        31%        26%          26%        26%          27%        25%        19%        21%          20%        30%        29%        22% 
 
(Never 
Considered this)                  4            -          -          4+         -          -            -          4            2          -          2          2++b         2          -          -          - 
                                  *%           -%         -%         1%         -%         -%           -%         *%           *%         -%         1%         1%           *%         -%         -%         -% 
 
(Not Concerned)                1341          542        128        407         90         81          206        642          628        452        260++Ab    135          683++BC    389--      246--       19 
                                 64%          63%        69%        64%        61%        68%          64%        63%          62%        63%        73%        70%          73%        58%        57%        74% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  676          281         55        208         58         38          112        329          349c       237c        90-        54          242--      261++A     161+A        6 
                                 32%          33%        30%        33%        39%        32%          35%        32%          35%        33%        25%        28%          26%        39%        37%        24% 
 
Net: Not 
concerned                      1355          555        128        409         90         81          206        653          632        461        262++Ab    137          686++BC    393--      252--       19 
                                 65%          65%        69%        64%        61%        68%          64%        64%          63%        65%        73%        71%          73%        58%        59%        74% 
 
Mean Score                      1.4          1.5++bcd   1.2        1.4        1.2        1.2          1.3        1.4          1.4        1.4        1.4        1.4          1.3        1.4        1.5        1.2 
Standard deviation              .71          .84        .53        .65        .46        .47          .56        .80          .66        .81        .64        .68          .65        .71        .80        .61 
Standard error                  .03          .06        .08        .05        .07        .09          .06        .05          .04        .06        .08        .11          .05        .05        .07        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 83 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          3            3          3          3+         3          -            2          2          -          -          -            3          3          -          -          - 
                                  *%           *%         *%         1%         *%         -%           *%         *%         -%         -%         -%           *%         *%         -%         -%         -% 
 
2                  (4.0)         11           11         11          2          3          -            6--        6          3          1--        5++AbCD      7          4          7          6          3 
                                  1%           1%         1%         *%         *%         -%           *%         *%         *%         *%         2%           1%         *%         1%         1%         *% 
 
3                  (3.0)         45           45+e       45++e      26++E      31++E       --          41         36         22         33          4           37+e       30+e       29++E      24++E       9 
                                  2%           3%         3%         4%         4%         -%           2%         3%         2%         3%         2%           3%         3%         4%         4%         1% 
 
4                  (2.0)        152          152++E     152++E      70++E      90++E       ---        138        115++       99+       109         13          104         90++e      75++e      56+e       46 
                                  7%           9%        10%        11%        11%         -%           8%         9%         9%         8%         5%           8%        10%        10%        10%         6% 
 
5 - Very 
Concerned          (1.0)        524          524++E     524++E     298++ABE   346++ABE     ---        481++E     409++aE    359++AE    419++aE     36--        386++E     292++E     261++E     211++aE    127-- 
                                 25%          30%        33%        47%        43%         -%          27%        32%        33%        32%        13%          30%        33%        34%        37%        17% 
 
(Never 
Considered this)                  4            4          4          2          2          -            2-         2          2          2          2+a          2          -          2          -          2 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         1%           *%         -%         *%         -%         *% 
 
(Not Concerned)                1341          979--CD    846--CD    235--      325--      309++ABCD   1116--BCd   721--      617--      757--      209++ABCD    742--cD    470--      401--      272--      559++ABCD 
                                 64%          57%        53%        37%        41%       100%          62%        56%        56%        57%        77%          58%        53%        52%        48%        75% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  676          676++E     676++E     368++ABE   435++ABE     ---        619++E     523++AE    458++AE    529++aE     50--        490++E     382++E     336++E     267++AE    173-- 
                                 32%          39%        43%        58%        54%         -%          35%        41%        42%        40%        18%          38%        43%        43%        47%        23% 
 
Net: Not 
concerned                      1355          993--CD    860--CD    240--      331--      309++ABCD   1123--BCd   728--      620--      758--      214++ABCD    753--cD    477--      409--      277--      562++ABCD 
                                 65%          58%        54%        38%        41%       100%          63%        56%        56%        57%        79%          59%        54%        53%        49%        75% 
 
Mean Score                      1.4          1.4        1.4        1.4        1.4          -          1.4--      1.4        1.3--      1.3--      1.6+abCD     1.4        1.4        1.4        1.4        1.4 
Standard deviation              .71          .71        .71        .70        .69          -          .66        .68        .58        .59        .96          .73        .73        .72        .72        .67 
Standard error                  .03          .03        .03        .04        .04          -          .03        .03        .03        .03        .15          .04        .04        .04        .05        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 83 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          3            -          2            -          --         -          -          -            -          2          2a         -            -          2          2+a        - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         *%         1%         -%           -%         *%         1%         -% 
 
2                  (4.0)         11            2          9            5          5          5          5          5            8          3          *          -            6          5          *          - 
                                  1%           *%         1%           *%         *%         *%         1%         *%           1%         *%         *%         -%           1%         1%         *%         -% 
 
3                  (3.0)         45           15+        30           19         28         14--       14         19           11--       25++Ac      2          7++AC       17         20          6          2 
                                  2%           4%         2%           2%         2%         1%         2%         2%           1%         4%         1%         8%           2%         3%         3%         2% 
 
4                  (2.0)        152           32        115           82        103         69-        53         79           61         65+a       21          5           67         53         28++Ad      4 
                                  7%           8%         7%           7%         8%         6%         7%         7%           6%        10%         7%         6%           6%         8%        13%         4% 
 
5 - Very 
Concerned          (1.0)        524          135++B     369--        365++      384++      348++      238++      316          262        182c        57-        23          288        154         56         25 
                                 25%          34%        23%          31%        28%        30%        30%        27%          26%        27%        19%        27%          26%        24%        26%        24% 
 
(Never 
Considered this)                  4            -          4            -          2          2          -          2            2          2          -          -            2          2          -          - 
                                  *%           -%         *%           -%         *%         *%         -%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
(Not Concerned)                1341          214--     1079++A       704--      844--      712-       496        746          678b       398--      213+B       51          729c       418        123-        71 
                                 64%          54%        67%          60%        62%        62%        62%        64%          66%        59%        72%        59%          66%        64%        57%        69% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  676          167++B     483--        448++      488++      417++      290+       394          322        248+c       78         28          355        207         84         29 
                                 32%          42%        30%          38%        36%        36%        36%        34%          32%        37%        26%        33%          32%        32%        39%        29% 
 
Net: Not 
concerned                      1355          215--     1090++A       709--      849--      717-       501        751          686B       402--      215+Bd      51          735        424        125         71 
                                 65%          54%        68%          60%        62%        62%        62%        64%          67%        59%        73%        59%          66%        65%        58%        69% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 83 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.4          1.4        1.4          1.3--      1.3--      1.3--      1.3-       1.3--        1.3-       1.5a       1.4        1.5          1.3--      1.5+a      1.5a       1.3 
Standard deviation              .71          .67        .71          .59        .63        .57        .63        .62          .65        .74        .76        .81          .63        .79        .80        .60 
Standard error                  .03          .06        .04          .03        .03        .03        .04        .04          .04        .05        .10        .15          .04        .06        .10        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 83 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          3            - 
                                  *%           -% 
 
2                  (4.0)         11            - 
                                  1%           -% 
 
3                  (3.0)         45            2 
                                  2%           3% 
 
4                  (2.0)        152            4 
                                  7%           6% 
 
5 - Very 
Concerned          (1.0)        524           16 
                                 25%          22% 
 
(Never 
Considered this)                  4            - 
                                  *%           -% 
 
(Not Concerned)                1341           52 
                                 64%          69% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  676           21 
                                 32%          28% 
 
Net: Not 
concerned                      1355           52 
                                 65%          69% 
 
Mean Score                      1.4          1.4 
Standard deviation              .71          .67 
Standard error                  .03          .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 83 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          3            2          3          -          3+c        2          2          2          -          -          -          -          - 
                                  *%           *%         *%         -%         1%         *%         *%         *%         -%         -%         -%         -%         -% 
 
2                  (4.0)         11            7          8          9          4          7          4          5          3          2          -          7          3 
                                  1%           1%         1%         1%         1%         1%         *%         1%         1%         1%         -%         1%         1% 
 
3                  (3.0)         45           29         34++c      24         17         37         31         28++c      12         14+         3         24          7 
                                  2%           3%         4%         2%         3%         3%         3%         4%         2%         4%         2%         3%         3% 
 
4                  (2.0)        152           98++       82+       103+        59++      124++      105++       80++       63++c      33         12         77+        18 
                                  7%          10%         9%         9%        10%         9%         9%        11%        13%        10%         9%         9%         7% 
 
5 - Very 
Concerned          (1.0)        524          314++e     261++      349++      154        375+       295        226++e     184++bcDEE 115++deE    43        273++dEE    89++dee 
                                 25%          31%        30%        29%        27%        27%        26%        32%        37%        36%        32%        33%        35% 
 
(Never 
Considered this)                  4            2          -          -          -          2          -          -          -          -          -          2          - 
                                  *%           *%         -%         -%         -%         *%         -%         -%         -%         -%         -%         *%         -% 
 
(Not Concerned)                1341          557--g     494--g     715--fGHj  338--Gh    849--aFGHJ 690--aFGHJ 375--      238--      159--       75        441--      135-- 
                                 64%          55%        56%        60%        59%        61%        61%        52%        48%        49%        57%        54%        53% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  676          412++ee    343++      452++      213+       499++      400+       306++ee    247        147++cdEE   55        350++EE    107++ 
                                                                                                                    ++aBCDEEj 
                                 32%          41%        39%        38%        37%        36%        35%        43%        50%        46%        41%        42%        43% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 83 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1355          565--g     506--G     724--fGHj  346-fGh    858--aFGHJ 696--aFGHJ 382--      240--      161--       75        448--      138-- 
                                 65%          56%        57%        60%        60%        61%        62%        53%        48%        50%        57%        54%        55% 
 
Mean Score                      1.4          1.4        1.5++      1.4        1.5+c      1.4        1.4        1.5+       1.4        1.4        1.3        1.4        1.4 
Standard deviation              .71          .71        .81        .66        .82        .70        .70        .75        .62        .69        .57        .69        .71 
Standard error                  .03          .04        .05        .04        .06        .04        .04        .05        .05        .06        .09        .04        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1087 
Table 83 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          3            2          -          3++q       -          2          3+         3          -          2          -          2++abdeQ   3          3          -          -          - 
                                  *%           *%         -%         1%         -%         *%         1%         *%         -%         *%         -%         1%         *%         *%         -%         -%         -% 
 
2                  (4.0)         11            7          1          5b         *         11          5         11+         4bdq       2          2          1b         8          8          *          3          - 
                                  1%           1%         *%         1%         *%         1%         1%         1%         2%         *%         1%         1%         1%         1%         *%         1%         -% 
 
3                  (3.0)         45           40+        20         16+        11         41+        16         36++        6         10          4          9         34+        38+         1          6          4 
                                                                                                                                                    ++abdefghi 
                                                                                                                                                          lmoq 
                                  2%           3%         3%         4%         2%         3%         3%         3%         2%         3%         2%         8%         3%         3%         1%         2%         6% 
 
4                  (2.0)        152          126++       53         47+        49++      131++       68++       87         22         42+        18         11        105++      112+         8         27          5 
                                  7%           9%         8%        11%        11%         9%        11%         8%         9%        11%        11%        10%         9%         9%        10%        10%         7% 
 
5 - Very 
Concerned          (1.0)        524          359        186        140++adegs 112        392        208++Adegs 264         83++adgs  110         53s        36s       327++      365++       17         70         23s 
                                 25%          25%        28%        33%        25%        26%        32%        25%        34%        28%        32%        35%        29%        28%        22%        27%        34% 
 
(Never 
Considered this)                  4            --         -          -          -          4          2          2          -          -          -          -          -          2          -          -          - 
                                  *%           -%         -%         -%         -%         *%         *%         *%         -%         -%         -%         -%         -%         *%         -%         -%         -% 
 
(Not Concerned)                1341          904CFhjKl  410CfK     219--      279CfK     904--CFK   343--      647-CFK    132--      231-k       86-        46--      649--k     778--cfk    51ck      158k        35 
                                 64%          63%        61%        51%        62%        61%        53%        62%        53%        58%        53%        44%        58%        60%        66%        60%        53% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  676          486s       239s       187        161s       523++s     276        351s       105++agS   152+s       71+agS     47+S      432++aS    477++s      25         97s        27s 
                                                              ++AbeGmS                        ++AbdEGmS 
                                 32%          34%        36%        43%        36%        35%        43%        33%        43%        38%        44%        45%        38%        36%        32%        37%        41% 
 
Net: Not 
concerned                      1355          913CFhKl   411-cfk    228--      279cfk     916--Cfk   351--      661CFK     136--      234-        88-        49--      660--      789--cfk    51k       161k        35 
                                 65%          63%        61%        53%        62%        62%        54%        63%        55%        59%        54%        47%        59%        60%        67%        61%        53% 
 
Mean Score                      1.4          1.4+       1.4        1.5+       1.4        1.4++      1.4        1.5++b     1.4        1.5        1.4        1.7+bq     1.4        1.4        1.4        1.5        1.4 
Standard deviation              .71          .72        .63        .86        .62        .73        .77        .83        .74        .75        .70       1.00        .76        .75        .65        .73        .70 
Standard error                  .03          .04        .05        .07        .06        .04        .06        .05        .08        .07        .10        .16        .04        .04        .14        .09        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 83 (continuation) 
<C3a> How concerned are you in relation to children and Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          3            -          **         - 
                                  *%           -%         **         -% 
 
2                  (4.0)         11            2          **         - 
                                  1%           *%         **         -% 
 
3                  (3.0)         45           29+         **         * 
                                  2%           3%         **         *% 
 
4                  (2.0)        152           89++        **         1 
                                  7%          10%         **         2% 
 
5 - Very 
Concerned          (1.0)        524          252          **         9 
                                 25%          27%         **        15% 
 
(Never 
Considered this)                  4            2          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1341          545--cfk     **        48+abCdEFgHIJKLMOPQ 
                                 64%          59%         **        83% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  676          341++s       **        10- 
                                 32%          37%         **        17% 
 
Net: Not 
concerned                      1355          548--k       **        48+abCdeFgHIJKLMoPQ 
                                 65%          60%         **        83% 
 
Mean Score                      1.4          1.4          **       1.2 
Standard deviation              .71          .66          **       .47 
Standard error                  .03          .04          **       .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 84 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          1            *          *            *          -          -          *          -          -          -            *          *          -            *          -          *          - 
                                  *%           *%         *%           *%         -%         -%         *%         -%         -%         -%           *%         *%         -%           *%         -%         *%         -% 
 
2                  (4.0)         17            9          8            2          4          2          7+e        -          2          -            6          9          2            4          4          4          6 
                                  1%           1%         1%           1%         1%         *%         2%         -%         1%         -%           1%         1%         *%           1%         1%         1%         1% 
 
3                  (3.0)         57           27         30           10          8         14         14g         4          7          *           18         27c        12-          14         19          9         15 
                                  3%           3%         3%           4%         3%         4%         4%         1%         3%         *%           3%         4%         1%           3%         3%         2%         3% 
 
4                  (2.0)         91           38         53            8         13         18         11         19         13         10           20         29         42           24         39+cd      12         15 
                                  4%           4%         5%           3%         4%         5%         3%         6%         5%         5%           3%         4%         5%           5%         6%         3%         3% 
 
5 - Very 
Concerned          (1.0)        222          110        112           23         28         42         40         46         29         14           52         82         89           68+bc      58         41         55 
                                 11%          11%        11%           9%         9%        11%        11%        14%        12%         7%           9%        11%        12%          15%         9%         9%        10% 
 
(Never 
Considered this)                  4            2          2            *          -          2          -          -          -          2            *          2          2            4+         *          -          * 
                                  *%           *%         *%           *%         -%         1%         -%         -%         -%         1%           *%         *%         *%           1%         *%         -%         *% 
 
(Not Concerned)                1687          830        857          229        252        298        282        252        193        182          481        580        626          349--      504        395+A      440a 
                                 81%          82%        81%          84%        83%        80%        79%        78%        79%        87%          83%        80%        81%          75%        81%        86%        83% 
 
(Don't know)                      1            -          1            -          *          -          *          -          -          -            *          *          -            *          -          -          * 
                                  *%           -%         *%           -%         *%         -%         *%         -%         -%         -%           *%         *%         -%           *%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  313          149        165           31         41         59         51         65+a       42         24           72        110        131           92++Cd     97         54         70 
                                 15%          15%        15%          11%        13%        16%        14%        20%        17%        12%          12%        15%        17%          20%        16%        12%        13% 
 
Net: Not 
concerned                      1705          839        865          231        256        300        289        252        195        182          487        590        628          353--      507        399+A      446a 
                                 82%          82%        81%          85%        84%        80%        82%        78%        80%        87%          84%        81%        81%          76%        81%        86%        84% 
 
Mean Score                      1.7          1.7        1.7          1.8e       1.8e       1.7        1.9e       1.4-       1.7        1.4          1.8c       1.8c       1.5-         1.6        1.7        1.6        1.7 
Standard deviation              .90          .92        .88         1.02        .97        .86       1.09        .60        .87        .53          .99        .98        .70          .87        .84        .96        .97 
Standard error                  .06          .08        .07          .18        .15        .12        .16        .09        .14        .15          .12        .10        .07          .10        .09        .14        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 84 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          1            *          *            -          -          *          *          *            *          * 
                                  *%           *%         *%           -%         -%         *%         *%         *%           *%         *% 
 
2                  (4.0)         17            7         10            *          2          8++e       9          8           15          2 
                                  1%           1%         1%           *%         1%         2%         1%         1%           1%         1% 
 
3                  (3.0)         57           33         24            5         10          5         18         39           54          3 
                                  3%           3%         2%           2%         3%         2%         3%         3%           3%         1% 
 
4                  (2.0)         91           63++B      28--         10         13         20         30         59           83          4 
                                  4%           6%         3%           4%         4%         6%         5%         4%           5%         2% 
 
5 - Very 
Concerned          (1.0)        222          126         96           23         30         36         69        152          185         37 
                                 11%          12%        10%          10%        10%        11%        11%        11%          10%        13% 
 
(Never 
Considered this)                  4            4          *            -          -          -          -          4            4          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1687          853--      834++A       195        251        253        523       1152         1448        235 
                                 81%          78%        84%          84%        82%        78%        80%        81%          81%        83% 
 
(Don't know)                      1            *          *            -          -          *          *          *            1          - 
                                  *%           *%         *%           -%         -%         *%         *%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  313          189+b      124-          33         43         56         99        211          269         41 
                                 15%          17%        12%          14%        14%        17%        15%        15%          15%        15% 
 
Net: Not 
concerned                      1705          860--      844++A       195        252        261        533       1160         1463        238 
                                 82%          79%        85%          84%        82%        81%        82%        82%          82%        84% 
 
Mean Score                      1.7          1.7        1.7          1.5        1.7        1.8        1.8        1.6          1.7        1.4 
Standard deviation              .90          .85        .96          .74        .88       1.03        .98        .86          .90        .85 
Standard error                  .06          .07        .10          .14        .14        .15        .10        .07          .06        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 84 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          1            -          -          -          -          -          -          -          -          -          -          *++        *+           1          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         *%           *%         -%         -%         -% 
 
2                  (4.0)         17            1          2          -          2          -          -          5+         6          -          *i         1          *           17          -          -          - 
                                  1%           2%         1%         -%         1%         -%         -%         2%         2%         -%         1%         *%         *%           1%         -%         -%         -% 
 
3                  (3.0)         57            4b         2          3         13++bhij    7b         6          5          5          5          1          2          5           49          8          3          5++AbC 
                                  3%           5%         1%         2%         7%         5%         3%         2%         2%         2%         1%         2%         3%           3%         3%         1%        11% 
 
4                  (2.0)         91            5          7          5         18++bcegjK  4          6          4         16         12          2          2-        11K          74         17         13          3 
                                  4%           6%         3%         3%        10%         2%         3%         2%         5%         5%         3%         2%         6%           4%         7%         7%         7% 
 
5 - Very 
Concerned          (1.0)        222           11bhj      10-        12         30BHJ      12         21bj       23bhj      14-        39BHJ       2--       22         27++BceHJ   193         29         19         11+a 
                                                                                                                                                     ++BCEfgHJ 
                                 11%          13%         4%         7%        16%         8%        11%        12%         5%        14%         4%        21%        16%          10%        12%        10%        21% 
 
(Never 
Considered this)                  4            -          -          2+         -          -          -          -          2          -          *          -          *            3          2          2          - 
                                  *%           -%         -%         1%         -%         -%         -%         -%         1%         -%         *%         -%         *%           *%         1%         1%         -% 
 
(Not Concerned)                1687           61        208        144aDKL    125--      123Dkl     154d       152d       249DKL     214d        57         77--      122--       1505D       182d       152D        31-- 
                                                   ++ADgIKL                                                                               ++ADfgIKL 
                                 81%          74%        91%        87%        67%        85%        82%        81%        85%        79%        91%        74%        74%          82%        77%        81%        61% 
 
(Don't know)                      1            -          -          -          -          -          -          -          -          -          -          *+         *+           1          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         *%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  313           16bj       17-        17         48         15         27j        26         30         51BhJ       4--       24++BCEgHJ 37++BCEHJ   267         46         32         14+a 
                                                                        ++BCEfgHJ 
                                 15%          19%         7%        10%        26%        10%        15%        14%        10%        19%         7%        23%        22%          15%        19%        17%        28% 
 
Net: Not 
concerned                      1705           63        210        144DKL     126--      123Dkl     154d       156Dkl     254aDKL    214d        57         78--      123--       1522D       182d       152D        31-- 
                                                  ++ADfgIKL                                                                               ++ADfgIKL 
                                 82%          76%        92%        87%        68%        85%        82%        83%        87%        79%        92%        75%        74%          83%        77%        81%        61% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 84 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.7          1.8        1.8        1.5        1.8k       1.8        1.5        1.8        2.1+IKl    1.4        1.9IK      1.4--      1.5          1.7        1.6        1.5        1.7 
Standard deviation              .90          .98        .98        .76        .87        .91        .79       1.12       1.02        .65       1.03        .85        .83          .92        .74        .64        .89 
Standard error                  .06          .26        .28        .21        .15        .23        .19        .24        .21        .12        .18        .09        .09          .06        .12        .13        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 84 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          1            *          -          -          -          *            *          *            1          -          -          -            *          -          *          - 
                                  *%           *%         -%         -%         -%         *%           *%         *%           *%         -%         -%         -%           *%         -%         *%         -% 
 
2                  (4.0)         17           10          *          3          -          2            4         11            8          7          2          2           11          4          2          - 
                                  1%           1%         *%         1%         -%         1%           1%         1%           1%         1%         1%         1%           1%         1%         *%         -% 
 
3                  (3.0)         57           34+         3         12          1          2           10         29           28         22          7          3           22         20         15          - 
                                  3%           4%         2%         2%         *%         2%           3%         3%           3%         3%         2%         1%           2%         3%         4%         -% 
 
4                  (2.0)         91           41b         1-        31b         7          4           14         36           44         38d         9          2-          26-        34         30+A        1 
                                  4%           5%         1%         5%         5%         4%           4%         4%           4%         5%         3%         1%           3%         5%         7%         2% 
 
5 - Very 
Concerned          (1.0)        222           90         19         65         25         18           37        110          118         77         26         21           75--       82a        58A         1 
                                 11%          10%        10%        10%        17%        15%          11%        11%          12%        11%         7%        11%           8%        12%        14%         5% 
 
(Never 
Considered this)                  4            2          *          2          -          -            -          3            2          2          -          -            4          -          -          - 
                                  *%           *%         *%         *%         -%         -%           -%         *%           *%         *%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1687          682        162a       523        116         94          259        824          807        567        312++ab    167          801++BC    533        323--       24 
                                 81%          79%        87%        82%        78%        78%          80%        81%          80%        79%        87%        86%          85%        79%        75%        93% 
 
(Don't know)                      1            1          -          -          -          -            *          *            1          -          -          -            -          -          1          - 
                                  *%           *%         -%         -%         -%         -%           *%         *%           *%         -%         -%         -%           -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  313          131         20         95         32b        22           50        146          162c       115c        36-        22          101--      117A        88++A       2 
                                 15%          15%        11%        15%        21%        18%          16%        14%          16%        16%        10%        11%          11%        17%        21%         7% 
 
Net: Not 
concerned                      1705          692        163        527        116         96          263        835          816        574        315+ab     169          812++BC    537        325--       24 
                                 82%          81%        87%        83%        78%        80%          81%        82%          81%        80%        88%        87%          86%        80%        76%        93% 
 
Mean Score                      1.7          1.8+d      1.3        1.6        1.3-       1.6          1.7        1.7          1.6        1.7        1.7        1.5          1.8        1.6        1.6        1.3 
Standard deviation              .90          .96        .73        .81        .49       1.02          .98        .96          .90        .89        .92        .98         1.01        .84        .83        .67 
Standard error                  .06          .09        .18        .10        .10        .25          .14        .08          .08        .09        .17        .23          .11        .09        .09        .35 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 84 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)         17           17         17         13++e      14++        -           15          9         10         11          *           14         14++e      11+         7          2 
                                  1%           1%         1%         2%         2%         -%           1%         1%         1%         1%         *%           1%         2%         1%         1%         *% 
 
3                  (3.0)         57           57++e      57++E      46++ABE    45++aE      --          56+e       53++e      39e        42e         1-          52++E      49++E      36++E      36++E       5-- 
                                  3%           3%         4%         7%         6%         -%           3%         4%         4%         3%         *%           4%         6%         5%         6%         1% 
 
4                  (2.0)         91           91++E      91++E      80++ABE    81++ABE     ---         85         78++e      66++e      74++        6           70+E       60++E      55++E      34E        15-- 
                                  4%           5%         6%        13%        10%         -%           5%         6%         6%         6%         2%           5%         7%         7%         6%         2% 
 
5 - Very 
Concerned          (1.0)        222          222++E     222++E     179++ABE   197++ABE     ---        201        178++e     170++AE    172++e      18          160++E     137++E     117++E      97++aE     59- 
                                 11%          13%        14%        28%        25%         -%          11%        14%        15%        13%         7%          12%        15%        15%        17%         8% 
 
(Never 
Considered this)                  4            4          4          2          2          -            4          4          4          4          -            1          1          *          *          4 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         *% 
 
(Not Concerned)                1687         1326--CD   1192--CD    315--      459--c     309++ABCD   1423--bC    965--      812--     1016--      244++ABCD    983--BcD   626--      555--      393--      661++ABCD 
                                 81%          77%        75%        50%        57%       100%          80%        75%        74%        77%        90%          77%        70%        72%        69%        89% 
 
(Don't know)                      1            1          1          -          *          -            1          1          *          1          -            1          1          *          *          - 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  313          313++E     313++E     259++ABE   278++ABE     ---        286+e      256++aE    236++AE    246++E      25-         230++E     196++aE    172++E     131++aE     74-- 
                                 15%          18%        20%        41%        35%         -%          16%        20%        21%        19%         9%          18%        22%        22%        23%        10% 
 
Net: Not 
concerned                      1705         1343--CD   1210--CD    329--      474--c     309++ABCD   1439--BC    975--      823--     1029--      244++ABCD    999--bcD   642--      567--      401--      663++ABCD 
                                 82%          78%        76%        52%        59%       100%          81%        76%        75%        78%        90%          78%        72%        73%        71%        89% 
 
Mean Score                      1.7          1.7        1.7        1.7        1.6          -          1.7        1.7        1.6        1.7        1.4          1.7+e      1.8++E     1.7e       1.7e       1.4- 
Standard deviation              .90          .90        .90        .88        .89          -          .90        .87        .87        .88        .67          .93        .96        .93        .95        .73 
Standard error                  .06          .06        .06        .06        .06          -          .06        .06        .06        .06        .15          .07        .07        .08        .09        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 84 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          1            *          *            *          *          *          *          -            *          *          -          -            *          *          -          - 
                                  *%           *%         *%           *%         *%         *%         *%         -%           *%         *%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)         17            6         10            8         10          8          8         12            6          5          6          -            6          6          2          3+a 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         1%         2%         -%           1%         1%         1%         3% 
 
3                  (3.0)         57           15         38           38         43         26         19         28           24         23          7          3           30         18          8          1 
                                  3%           4%         2%           3%         3%         2%         2%         2%           2%         3%         2%         3%           3%         3%         4%         1% 
 
4                  (2.0)         91           21         65           40-        54         52         31         42           35         34         16          5           42         33         11          5 
                                  4%           5%         4%           3%         4%         5%         4%         4%           3%         5%         6%         6%           4%         5%         5%         5% 
 
5 - Very 
Concerned          (1.0)        222           59+B      154-         167++      161        152++      104+       131          101         77         26         18+abc      116         56         35+aB      16 
                                 11%          15%        10%          14%        12%        13%        13%        11%          10%        11%         9%        20%          10%         9%        16%        15% 
 
(Never 
Considered this)                  4            -          4            -          2          2          -          2            4          *          -          -            4          *          -          - 
                                  *%           -%         *%           -%         *%         *%         -%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
(Not Concerned)                1687          295--     1336++A       922--     1095        909-       642        950          851+D      536        240         60-         911c       539c       159-        78 
                                 81%          74%        83%          78%        80%        79%        80%        82%          83%        79%        81%        70%          82%        83%        74%        76% 
 
(Don't know)                      1            *          *            *          -          *          -          -            -          1          -          -            -          1          -          - 
                                  *%           *%         *%           *%         -%         *%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  313           81++B     219--        207++      216        204++      135        173          136        112         42         23++Abc     158         89         46+ab      21 
                                 15%          20%        14%          18%        16%        18%        17%        15%          13%        17%        14%        27%          14%        14%        21%        20% 
 
Net: Not 
concerned                      1705          301--     1346++A       931--     1106        917-       651        962          858D       541        246d        60-         917c       545c       161-        81 
                                 82%          76%        84%          79%        81%        80%        81%        83%          84%        80%        83%        70%          83%        83%        75%        79% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 84 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.7          1.7        1.6          1.6--      1.6        1.5--      1.6        1.6          1.6        1.7        1.9        1.4          1.6        1.8        1.6        1.6 
Standard deviation              .90          .95        .87          .87        .89        .84        .91        .92          .89        .89       1.00        .70          .87        .92        .87       1.05 
Standard error                  .06          .11        .06          .07        .07        .07        .08        .07          .08        .09        .16        .15          .08        .10        .14        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 84 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          1            - 
                                  *%           -% 
 
2                  (4.0)         17            3++ 
                                  1%           4% 
 
3                  (3.0)         57            1 
                                  3%           1% 
 
4                  (2.0)         91            5 
                                  4%           7% 
 
5 - Very 
Concerned          (1.0)        222           14 
                                 11%          19% 
 
(Never 
Considered this)                  4            - 
                                  *%           -% 
 
(Not Concerned)                1687           52- 
                                 81%          69% 
 
(Don't know)                      1            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  313           19+ 
                                 15%          25% 
 
Net: Not 
concerned                      1705           55 
                                 82%          74% 
 
Mean Score                      1.7          1.7 
Standard deviation              .90         1.08 
Standard error                  .06          .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 84 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          1            1          *          1          -          *          *          1          *          *          -          1          * 
                                  *%           *%         *%         *%         -%         *%         *%         *%         *%         *%         -%         *%         *% 
 
2                  (4.0)         17           13         11          6          7         11          9         10          4          8++Cejk    -          6          - 
                                  1%           1%         1%         *%         1%         1%         1%         1%         1%         2%         -%         1%         -% 
 
3                  (3.0)         57           31         35+        33         22         50++       34         20         11         10          1         30          6 
                                  3%           3%         4%         3%         4%         4%         3%         3%         2%         3%         1%         4%         2% 
 
4                  (2.0)         91           62++       47         67+        35         66         47         42+        37++e      24+         5         55++e      15 
                                  4%           6%         5%         6%         6%         5%         4%         6%         7%         7%         3%         7%         6% 
 
5 - Very 
Concerned          (1.0)        222          154++ee    129++e     148+        72        157        127         99++       84++cEe    57++cEe    23+       123++ee     47++cEe 
                                 11%          15%        15%        12%        13%        11%        11%        14%        17%        18%        17%        15%        19% 
 
(Never 
Considered this)                  4            4          2          2          2          4          2          -          -          -          -          -          - 
                                  *%           *%         *%         *%         *%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1687          744--      657--      942--agHj  438--     1107-AbgHj  906ABGHJk  543--      363--      223--      105        609--      184-- 
                                 81%          74%        74%        79%        76%        79%        80%        76%        73%        69%        79%        74%        73% 
 
(Don't know)                      1            1          *          *          *          1          1          *          -          -          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  313          215++EE    176++ee    215++      107+       222        174        141++      122++cEE    81++cEE    28        178++EE     61++EE 
                                 15%          21%        20%        18%        19%        16%        15%        20%        24%        25%        21%        22%        24% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 84 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1705          758--      668--      949--gh    444--     1119-abgHjk 915AbGHJk  554--      367--      231--      105        615--      185-- 
                                 82%          75%        76%        79%        77%        80%        81%        77%        73%        72%        79%        75%        73% 
 
Mean Score                      1.7          1.6i       1.7i       1.6i       1.7ik      1.7ik      1.7i       1.7i       1.5        1.7i       1.2-       1.6i       1.4- 
Standard deviation              .90          .90        .93        .82        .91        .90        .90        .94        .79        .97        .48        .85        .71 
Standard error                  .06          .07        .07        .06        .09        .06        .07        .08        .08        .12        .10        .07        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 84 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          1            1          *          -          *          1          *          1          -          -          -          -          1          1          -          -          - 
                                  *%           *%         *%         -%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         -%         -% 
 
2                  (4.0)         17           12          4          8+         4         17+        11+        13          4          4          2          2         12         12          -          2          1 
                                  1%           1%         1%         2%         1%         1%         2%         1%         2%         1%         1%         2%         1%         1%         -%         1%         2% 
 
3                  (3.0)         57           46         28+        13         16         47         17         29         11         16          4          5         43++       46+         3          9          4 
                                  3%           3%         4%         3%         4%         3%         3%         3%         4%         4%         2%         5%         4%         4%         4%         3%         5% 
 
4                  (2.0)         91           69         32         32++dgh    16         75         46++dgh    44          5         20          8          6         61+        61          4         17h         3 
                                  4%           5%         5%         7%         4%         5%         7%         4%         2%         5%         5%         6%         5%         5%         5%         6%         5% 
 
5 - Very 
Concerned          (1.0)        222          154         63         71         39        169         96++abdg  109         32         45         18         27        137        154          6         38         12 
                                                             ++ABDeGmq                                                                              ++ABDEfGhI 
                                                                                                                                                       jLMNoQs 
                                 11%          11%         9%        16%         9%        11%        15%        10%        13%        11%        11%        26%        12%        12%         8%        14%        18% 
 
(Never 
Considered this)                  4            1          *          -          *          2          -          2          -          -          -          -          1          3          -          *          * 
                                  *%           *%         *%         -%         *%         *%         -%         *%         -%         -%         -%         -%         *%         *%         -%         *%         *% 
 
(Not Concerned)                1687         1155CFK     543CFK     306--      375       1174--CfK   475--k     851CFK     195K       311cK      131K        64--      870--cK   1028--CfK    63K       200-k       46- 
                                                                          CFKlopq 
                                 81%          80%        81%        71%        83%        79%        74%        81%        79%        79%        80%        61%        77%        79%        83%        76%        69% 
 
(Don't know)                      1            1          -          1          *          1          1          1          -          -          -          -          *          *          *+         -          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         1%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  313          223         95        103         55        243+       142        152         37         65         27         33        199++d     215          9         54+bd      15 
                                                            ++ABDEGhil                        ++ABDeGms                                             ++ABDEGHIj 
                                                                   Mqs                                                                                   LMnQS 
                                 15%          16%        14%        24%        12%        16%        22%        15%        15%        16%        16%        32%        18%        16%        12%        20%        23% 
 
Net: Not 
concerned                      1705         1168CfK     547CfK     314--      379       1192-CfK    486--k     865CFK     199K       315K       133K        66--      883--K    1042--cK     63k       201-k       47 
                                                                          CFKlopq 
                                 82%          81%        82%        73%        84%        80%        75%        82%        81%        80%        81%        63%        78%        80%        83%        76%        72% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 84 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.7          1.7        1.8        1.7        1.8        1.7+       1.7        1.7        1.7        1.8        1.7        1.6        1.7        1.7        1.8        1.6        1.7 
Standard deviation              .90          .91        .91        .91        .99        .93        .91        .97       1.05        .93        .92        .91        .93        .93        .86        .82       1.01 
Standard error                  .06          .06        .09        .10        .13        .07        .09        .08        .18        .12        .20        .18        .07        .07        .27        .13        .28 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 84 (continuation) 
<C3a> How concerned are you in relation to children and Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          1            *          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)         17            9          **         - 
                                  1%           1%         **         -% 
 
3                  (3.0)         57           38++        **         1 
                                  3%           4%         **         1% 
 
4                  (2.0)         91           55+h        **         1 
                                  4%           6%         **         2% 
 
5 - Very 
Concerned          (1.0)        222          103          **         3 
                                 11%          11%         **         6% 
 
(Never 
Considered this)                  4            *          **         2++ABCDEFGhILMoQ 
                                  *%           *%         **         3% 
 
(Not Concerned)                1687          713--cK      **        51cKp 
                                 81%          78%         **        88% 
 
(Don't know)                      1            *          **         - 
                                  *%           *%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  313          158+d        **         5 
                                 15%          17%         **         8% 
 
Net: Not 
concerned                      1705          722--K       **        51cK 
                                 82%          79%         **        88% 
 
Mean Score                      1.7          1.8+         **       1.5 
Standard deviation              .90          .92          **       .80 
Standard error                  .06          .08          **       .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 85 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          *            *          -            -          -          *          -          -          -          -            -          *          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%         -%         -%           -%         *%         -%           -%         *%         -%         -% 
 
2                  (4.0)          3            2          1            *          3++        -          *          -          -          -            3+         *          -            1          2          -          * 
                                  *%           *%         *%           *%         1%         -%         *%         -%         -%         -%           1%         *%         -%           *%         *%         -%         *% 
 
3                  (3.0)         25           15         10           10++cEg     5          3          4          1          3          *           15++bC      6          4           13++b       3          4          6 
                                  1%           2%         1%           4%         2%         1%         1%         *%         1%         *%           3%         1%         *%           3%         *%         1%         1% 
 
4                  (2.0)         51           15-        36+a          3          9         12         12          8          6          1           12         23         15           20+cd      19          6          6 
                                  2%           2%         3%           1%         3%         3%         3%         3%         3%         1%           2%         3%         2%           4%         3%         1%         1% 
 
5 - Very 
Concerned          (1.0)        307          146        160           43g        44g        59g        57G        60G        31         12--         88        116        103           90++cd     94         56         66 
                                 15%          14%        15%          16%        15%        16%        16%        19%        13%         6%          15%        16%        13%          20%        15%        12%        12% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          -          -          2++          -          -          2            -          2          -          - 
                                  *%           *%         -%           -%         -%         -%         -%         -%         -%         1%           -%         -%         *%           -%         *%         -%         -% 
 
(Not Concerned)                1690          835        855          215        244        301        282        252        204        192++ABCDEf  459        583        649          339--      504a       395+A      453+A 
                                 81%          82%        80%          79%        80%        80%        79%        78%        84%        92%          79%        80%        84%          73%        81%        86%        85% 
 
(Don't know)                      1            *          *            -          *          -          *          -          -          -            *          *          -            *          -          -          * 
                                  *%           *%         *%           -%         *%         -%         *%         -%         -%         -%           *%         *%         -%           *%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  358          162        196           47G        53G        71G        69G        68G        37g        13--        100        139        119          110++CD    113         62         73 
                                 17%          16%        18%          17%        17%        19%        19%        21%        15%         6%          17%        19%        15%          24%        18%        13%        14% 
 
Net: Not 
concerned                      1694          838        856          215        247        302        282        252        204        192++ABCDEf  462        584        649          340--      506a       395+A      453+A 
                                 81%          82%        81%          79%        81%        81%        80%        78%        84%        92%          80%        80%        84%          73%        81%        86%        85% 
 
Mean Score                      1.3          1.3        1.3          1.4e       1.4e       1.3        1.3        1.1        1.3        1.1          1.4+c      1.3        1.2          1.4        1.3        1.2        1.2 
Standard deviation              .64          .70        .58          .80        .83        .58        .58        .37        .59        .42          .82        .58        .46          .71        .62        .55        .60 
Standard error                  .04          .06        .05          .13        .12        .08        .08        .05        .11        .13          .09        .06        .05          .08        .07        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 85 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)          3            3          *            -          2          -          2          2            3          - 
                                  *%           *%         *%           -%         1%         -%         *%         *%           *%         -% 
 
3                  (3.0)         25           15         10            5          2          5         12         14           22          3 
                                  1%           1%         1%           2%         1%         1%         2%         1%           1%         1% 
 
4                  (2.0)         51           38++B      13--          7          7         12         17         34           43          7 
                                  2%           4%         1%           3%         2%         4%         3%         2%           2%         2% 
 
5 - Very 
Concerned          (1.0)        307          184+b      122-          33         40         46         95        205          257         48 
                                 15%          17%        12%          14%        13%        14%        15%        14%          14%        17% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1690          843--      848++A       189        255        260        524       1157         1462        224 
                                 81%          78%        85%          81%        83%        81%        81%        82%          82%        79% 
 
(Don't know)                      1            *          *            -          *          -          *          *            *          * 
                                  *%           *%         *%           -%         *%         -%         *%         *%           *%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  358          223++B     135--         40         48         58        112        238          300         54 
                                 17%          20%        14%          17%        16%        18%        17%        17%          17%        19% 
 
Net: Not 
concerned                      1694          846--      848++A       189        256        260        526       1159         1466        224 
                                 81%          78%        85%          81%        84%        81%        81%        82%          82%        79% 
 
Mean Score                      1.3          1.3        1.2          1.4        1.3        1.3        1.4        1.3          1.3        1.2 
Standard deviation              .64          .67        .57          .69        .69        .62        .70        .61          .65        .55 
Standard error                  .04          .05        .06          .12        .11        .09        .07        .05          .04        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 85 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          *            -          -          -          -          -          -          -          -          -          -          -          *++          *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
2                  (4.0)          3            -          -          1          -          -          -          2          -          -          -          1          -            3          *          *          - 
                                  *%           -%         -%         1%         -%         -%         -%         1%         -%         -%         -%         1%         -%           *%         *%         *%         -% 
 
3                  (3.0)         25            1          2          2          5          -          3          3          2          2          1          1          3           18-         7+a        4          3++A 
                                  1%           2%         1%         1%         3%         -%         2%         2%         1%         1%         1%         1%         2%           1%         3%         2%         6% 
 
4                  (2.0)         51            3b         -          3          7b         1          5          3         12b        11b         1B         1          4b          41         10          9          1 
                                  2%           3%         -%         2%         3%         1%         3%         2%         4%         4%         2%         1%         3%           2%         4%         5%         2% 
 
5 - Very 
Concerned          (1.0)        307           14bJ       13--       22bJ       40+BhJ     17j        29bJ       29bJ       34j        34J         3--       31         39++BcEHIJ  270         36         23         13+ac 
                                                                                                                                                    ++BCEFGHIJ 
                                 15%          17%         6%        14%        21%        12%        15%        16%        12%        13%         4%        29%        24%          15%        15%        12%        26% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          2++        -          -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1690           65        214        138Kl      135-       127DKL     149k       148k       244dKL     224dKL      58         70--      119--       1506D       184        151d        33-- 
                                                 ++AcDFGhIK                                                                              ++AcDFGHIK 
                                                          L                                                                                       L 
                                 81%          78%        93%        83%        72%        87%        80%        79%        84%        83%        93%        67%        72%          82%        77%        81%        66% 
 
(Don't know)                      1            -          -          -          -          -          -          -          -          -          -          1++        -            1          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         1%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  358           17BJ       13--       25bj       47+BeJ     18         34BJ       32BJ       46BJ       45BJ        4--       32         44++BcEgHiJ 312         46         32         14 
                                                                                                                                                    ++BCEfGHIJ 
                                 17%          20%         6%        15%        25%        13%        18%        17%        16%        17%         6%        31%        26%          17%        19%        17%        28% 
 
Net: Not 
concerned                      1694           65        214        139dKl     135-       127DKL     149k       149k       244dKL     224dKL      58         70--      120--       1510D       184        151d        33-- 
                                                 ++AcDFGhIK                                                                              ++AcDFGHIK 
                                                          L                                                                                       L 
                                 81%          78%        93%        84%        72%        87%        80%        80%        84%        83%        93%        68%        72%          82%        78%        81%        66% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1106 
Table 85 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.3          1.3        1.2        1.4        1.3        1.1        1.3        1.4        1.3        1.3        1.6+EKl    1.2        1.3          1.3        1.5        1.5        1.4 
Standard deviation              .64          .62        .65        .80        .66        .25        .64        .82        .54        .54        .83        .58        .67          .61        .75        .74        .80 
Standard error                  .04          .17        .22        .18        .12        .07        .14        .18        .10        .10        .16        .06        .07          .04        .12        .14        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 85 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          -          -          -            -          -            -          *          -          -            *          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           -%         *%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          3            3          -          -          -          -            *          3            2          2          -          -            -          2          2          - 
                                  *%           *%         -%         -%         -%         -%           *%         *%           *%         *%         -%         -%           -%         *%         *%         -% 
 
3                  (3.0)         25           17+         *          4          1          2            3         15           10         14          1          1            8         10          7          - 
                                  1%           2%         *%         1%         *%         2%           1%         1%           1%         2%         *%         *%           1%         1%         2%         -% 
 
4                  (2.0)         51           25          1         10          5          3            4         23           30         14          7          1           12--       21a        18+A        1 
                                  2%           3%         1%         2%         3%         2%           1%         2%           3%         2%         2%         1%           1%         3%         4%         2% 
 
5 - Very 
Concerned          (1.0)        307          140         23         84         23         23           41        153          166C       108c        33--       21           88--      127++A      88++A       1 
                                 15%          16%        12%        13%        16%        19%          13%        15%          16%        15%         9%        11%           9%        19%        20%         3% 
 
(Never 
Considered this)                  2            -          -          2          -          -            -          2            -          -          2++a       2++Ab        -          -          -          - 
                                  *%           -%         -%         *%         -%         -%           -%         *%           -%         -%         1%         1%           -%         -%         -%         -% 
 
(Not Concerned)                1690          674-       162a       536a       120         92          275        818          800        575        315++Ab    168          831++BC    514--      314--       25 
                                 81%          78%        87%        84%        81%        76%          85%        81%          79%        81%        88%        87%          89%        76%        73%        95% 
 
(Don't know)                      1            *          -          -          -          -            *          -            1          -          -          -            -          -          1          - 
                                  *%           *%         -%         -%         -%         -%           *%         -%           *%         -%         -%         -%           -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  358          165         24         94         28         26           45        176          196+Cd     122c        40--       23           99--      148++A     106++A       1 
                                 17%          19%        13%        15%        19%        22%          14%        17%          19%        17%        11%        12%          11%        22%        25%         5% 
 
Net: Not 
concerned                      1694          678-       162a       536a       120         92          275        821          802        577        315++Ab    168          832++BC    516--      316--       25 
                                 81%          79%        87%        84%        81%        76%          85%        81%          80%        81%        88%        87%          89%        77%        74%        95% 
 
Mean Score                      1.3          1.4+c      1.1        1.2        1.2        1.3          1.2        1.3          1.3        1.4        1.2        1.1          1.3        1.3        1.3        1.4 
Standard deviation              .64          .75        .33        .47        .47        .62          .60        .68          .59        .74        .48        .39          .63        .63        .66       1.05 
Standard error                  .04          .06        .08        .06        .11        .14          .09        .06          .05        .07        .08        .09          .07        .06        .07        .62 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1108 
Table 85 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)          3            3          3          2          3          -            2          2          2          --         -            3          3          2          2          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         -%         -%           *%         *%         *%         *%         -% 
 
3                  (3.0)         25           25         25+        15+e       18++e       -           24         22+        15         13          2           21e        21++E      17+e       14++E       3- 
                                  1%           1%         2%         2%         2%         -%           1%         2%         1%         1%         1%           2%         2%         2%         3%         *% 
 
4                  (2.0)         51           51++e      51++e      36++abE    45++AbE     --          47         45++       38+        43++        4           41+E       36++E      29+E       23+E        6-- 
                                  2%           3%         3%         6%         6%         -%           3%         3%         3%         3%         1%           3%         4%         4%         4%         1% 
 
5 - Very 
Concerned          (1.0)        307          307++E     307++E     240++ABE   256++ABE     ---        281++E     249++aE    226++AE    255++aE     20--        227++E     186++E     174++aE    135++aE     71-- 
                                 15%          18%        19%        38%        32%         -%          16%        19%        21%        19%         7%          18%        21%        22%        24%        10% 
 
(Never 
Considered this)                  2            2          2          -          2          -            ---        -          -          -          2++ABcD      2          -          2          -          - 
                                  *%           *%         *%         -%         *%         -%           -%         -%         -%         -%         1%           *%         -%         *%         -%         -% 
 
(Not Concerned)                1690         1329--CD   1195--CD    342--      475--      309++ABCD   1430--BCd   970--      821--     1009--      243++ABCD    986--bcD   641--      552--      394--      666++ABCD 
                                 81%          77%        75%        54%        59%       100%          80%        75%        74%        76%        90%          77%        72%        71%        69%        89% 
 
(Don't know)                      1            1          1          *          1          -            1          1          1          1          -            1          1          1          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  358          358++E     358++E     277++ABE   301++ABE     ---        329++E     294++aE    264++AE    299++aE     24--        268++E     222++E     202++aE    158++AE     77-- 
                                 17%          21%        23%        43%        38%         -%          18%        23%        24%        23%         9%          21%        25%        26%        28%        10% 
 
Net: Not 
concerned                      1694         1333--CD   1199--CD    345--      479--      309++ABCD   1433--bCd   972--      823--     1009--      243++ABCD    990--bcD   645--      554--      396--      666++ABCD 
                                 81%          78%        76%        54%        60%       100%          80%        75%        75%        76%        90%          77%        73%        71%        70%        89% 
 
Mean Score                      1.3          1.3        1.3        1.2-       1.3          -          1.3        1.3        1.3        1.2--      1.3          1.3        1.4+e      1.3        1.3        1.1- 
Standard deviation              .64          .64        .64        .59        .63          -          .62        .64        .60        .53        .59          .67        .71        .67        .70        .43 
Standard error                  .04          .04        .04        .04        .04          -          .04        .04        .04        .04        .13          .05        .05        .05        .06        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 85 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            -          -          -          -          -            *          -          -          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          3            2b         ---          *          *          *          *          *            -          2          1          -            -          2          2a         - 
                                  *%           *%         -%           *%         *%         *%         *%         *%           -%         *%         *%         -%           -%         *%         1%         -% 
 
3                  (3.0)         25            8         16           13         18          8          8         13            8         11          4          3           13          4          5          3 
                                  1%           2%         1%           1%         1%         1%         1%         1%           1%         2%         1%         3%           1%         1%         3%         3% 
 
4                  (2.0)         51           14         36           25         33         16--        9-        26           14--       23a        12a         3           21         24+         5          2 
                                  2%           3%         2%           2%         2%         1%         1%         2%           1%         3%         4%         4%           2%         4%         2%         2% 
 
5 - Very 
Concerned          (1.0)        307           93++B     202--        222++      232++      207++      146++      192+         138        112         37         19a         154         89         45+ab      18 
                                 15%          23%        13%          19%        17%        18%        18%        16%          13%        17%        13%        23%          14%        14%        21%        18% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1690          282--     1352++A       915--     1082--      919        641        934          861++bD    529-       241         60-         919C       533c       158-        80 
                                 81%          71%        84%          78%        79%        80%        80%        80%          84%        78%        82%        70%          83%        82%        74%        78% 
 
(Don't know)                      1            -          1            1          *          *          -          *            -          *          *          -            -          1          -          - 
                                  *%           -%         *%           *%         *%         *%         -%         *%           -%         *%         *%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  358          106++B     237--        247++      265++      222+       155        218          151-       135a        49         23+a        175        113         50+a       20 
                                 17%          27%        15%          21%        19%        19%        19%        19%          15%        20%        17%        27%          16%        17%        23%        19% 
 
Net: Not 
concerned                      1694          284--     1352++A       915--     1083--      919        642        934          861+bD     531-       242d        60-         919c       535c       160-        80 
                                 81%          71%        84%          78%        79%        80%        80%        80%          84%        78%        82%        70%          83%        82%        74%        78% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 85 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.3          1.3        1.3          1.2--      1.2-       1.1--      1.2--      1.2-         1.2-       1.3        1.4a       1.4          1.3        1.3        1.4        1.3 
Standard deviation              .64          .67        .59          .52        .57        .45        .49        .55          .54        .68        .74        .68          .60        .62        .77        .69 
Standard error                  .04          .07        .04          .04        .04        .04        .05        .04          .05        .07        .12        .15          .05        .07        .12        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 85 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          *            - 
                                  *%           -% 
 
2                  (4.0)          3            - 
                                  *%           -% 
 
3                  (3.0)         25            3 
                                  1%           4% 
 
4                  (2.0)         51            2 
                                  2%           2% 
 
5 - Very 
Concerned          (1.0)        307           15 
                                 15%          20% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1690           55 
                                 81%          74% 
 
(Don't know)                      1            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  358           16 
                                 17%          22% 
 
Net: Not 
concerned                      1694           55 
                                 81%          74% 
 
Mean Score                      1.3          1.4 
Standard deviation              .64          .75 
Standard error                  .04          .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 85 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          *            -          -          *          -          *          *          *          -          -          -          *          - 
                                  *%           -%         -%         *%         -%         *%         *%         *%         -%         -%         -%         *%         -% 
 
2                  (4.0)          3            2          3          2          2          3          2          2          -          *          *          *          * 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         *%         *%         *%         *% 
 
3                  (3.0)         25           13         23++       17         14+        24+        21+        15+         5          5          1         17+         2 
                                  1%           1%         3%         1%         2%         2%         2%         2%         1%         2%         *%         2%         1% 
 
4                  (2.0)         51           40++       34++       40+        23+        43+        31         32++       17         14+         4         31+        12 
                                  2%           4%         4%         3%         4%         3%         3%         4%         3%         4%         3%         4%         5% 
 
5 - Very 
Concerned          (1.0)        307          206++ee    167++      214++      111++      229+       174        137++      116++cEE    78++cEE    27        181++EE     55++ 
                                 15%          20%        19%        18%        19%        16%        15%        19%        23%        24%        20%        22%        22% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1690          747--      654--      925--hj    426--     1096--abgHJ 898        529--      361--      225--      102        592--      183-- 
                                                                                               abdfGHJk 
                                 81%          74%        74%        77%        74%        79%        80%        74%        72%        70%        76%        72%        73% 
 
(Don't know)                      1            1          *          1          *          *          *          1          *          -          -          1          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  358          246++eE    201++e     255++      134++e     271++      205        169++e     133++EE     92++cEE    31        212++cEE    66++ee 
                                 17%          24%        23%        21%        23%        19%        18%        24%        27%        29%        23%        26%        26% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1113 
Table 85 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1694          749--      658--      927--hj    428--     1100--agHJ  901        531--      361--      225--      102        593--      184-- 
                                                                                               abdfGHJk 
                                 81%          74%        75%        77%        74%        79%        80%        74%        72%        70%        77%        72%        73% 
 
Mean Score                      1.3          1.3        1.4++g     1.3        1.4g       1.3+       1.4        1.4g       1.2        1.3        1.2        1.3        1.2 
Standard deviation              .64          .58        .73        .63        .70        .69        .70        .69        .48        .56        .51        .62        .53 
Standard error                  .04          .04        .06        .05        .07        .05        .05        .06        .05        .07        .10        .05        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1114 
Table 85 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          *            *          *          -          *          *          -          *          -          *          -          -          *          *          -          -          - 
                                  *%           *%         *%         -%         *%         *%         -%         *%         -%         *%         -%         -%         *%         *%         -%         -%         -% 
 
2                  (4.0)          3            3          2          3+         2          3          3          3          1          1          -          3          3          3          *          *          - 
                                                                                                                                                    ++AbdEgLMo 
                                                                                                                                                             Q 
                                  *%           *%         *%         1%         *%         *%         *%         *%         1%         *%         -%         3%         *%         *%         *%         *%         -% 
 
3                  (3.0)         25           19         17++       12++       10         23         10         13          7+        10+         5+         5++ag     18         23+         *          7          2 
                                  1%           1%         3%         3%         2%         2%         2%         1%         3%         2%         3%         5%         2%         2%         *%         3%         3% 
 
4                  (2.0)         51           39         20         17         13         42         24+        34          2         15          7          9         35         41+         2          9          * 
                                                                                                                                                    ++abdegHlm 
                                  2%           3%         3%         4%         3%         3%         4%         3%         1%         4%         4%         8%         3%         3%         2%         3%         *% 
 
5 - Very 
Concerned          (1.0)        307          216        113         96++AdeGs  70        243++      134++ags   162         54++ags    74+s       31         25+s      203++      228++       10         51s        15s 
                                 15%          15%        17%        22%        16%        16%        21%        15%        22%        19%        19%        24%        18%        17%        13%        19%        23% 
 
(Never 
Considered this)                  2            -          -          -          -          2          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1690         1159CFhiK   518--cK    301--      356cK     1170--CfK   474--k     837CfK     182--k     296--k     120-        63--      864--cK   1009--cK     64cK      197-k       49 
                                 81%          81%        77%        70%        79%        79%        73%        80%        74%        75%        73%        61%        77%        77%        84%        75%        74% 
 
(Don't know)                      1            *          -          1          -          1          *          1          -          -          *          *          *          *          -          *          - 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         *%         *%         *%         *%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  358          256        133        114         83        285++      158++Aegs  195         56+s       89++s      38s        33        239++s     269++       12         60+s       15s 
                                                            ++AbdEGmqs                                                                              ++AbdeGlmn 
                                                                                                                                                            qS 
                                 17%          18%        20%        26%        18%        19%        25%        19%        23%        23%        23%        32%        21%        21%        15%        23%        23% 
 
Net: Not 
concerned                      1694         1163CFiK    520-cK     304--      358cK     1174--CfK   477--      840CfK     183-       298--      120-        66--      868--cK   1013--cK     64cK      197-        49 
                                 81%          81%        78%        71%        79%        79%        74%        80%        74%        75%        73%        63%        77%        78%        84%        75%        74% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 85 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.3          1.3        1.4+       1.4        1.4        1.3        1.3        1.3        1.3        1.4        1.4        1.6        1.3        1.3        1.2        1.4        1.2 
                                                                                                                                                      ++aefglm 
Standard deviation              .64          .67        .75        .75        .78        .67        .67        .68        .76        .75        .71        .94        .68        .68        .61        .69        .65 
Standard error                  .04          .05        .07        .08        .09        .05        .06        .05        .11        .09        .13        .18        .05        .05        .19        .10        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 85 (continuation) 
<C3a> How concerned are you in relation to children and Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          *            *          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          3            2          **         - 
                                  *%           *%         **         -% 
 
3                  (3.0)         25           19++        **         1 
                                  1%           2%         **         1% 
 
4                  (2.0)         51           33+         **         1 
                                  2%           4%         **         2% 
 
5 - Very 
Concerned          (1.0)        307          156+         **         3 
                                 15%          17%         **         5% 
 
(Never 
Considered this)                  2            -          **         - 
                                  *%           -%         **         -% 
 
(Not Concerned)                1690          709--cK      **        53bCfhijKlmopq 
                                 81%          77%         **        92% 
 
(Don't know)                      1            *          **         - 
                                  *%           *%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  358          189++        **         4 
                                 17%          21%         **         7% 
 
Net: Not 
concerned                      1694          711--cK      **        53bCfhijKlmopq 
                                 81%          77%         **        92% 
 
Mean Score                      1.3          1.4+         **       1.5 
Standard deviation              .64          .71          **       .79 
Standard error                  .04          .06          **       .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 86 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          2            2          *            -          -          2          -          *          -          -            -          2          *            2          *          -          - 
                                  *%           *%         *%           -%         -%         *%         -%         *%         -%         -%           -%         *%         *%           *%         *%         -%         -% 
 
2                  (4.0)          2            2          -            -          2++        -          -          -          -          -            2          -          -            -          2          -          - 
                                  *%           *%         -%           -%         1%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         -% 
 
3                  (3.0)         26           12         14            8+         3          5          5          2          2          *           11c        10          4            6         12          5          2 
                                  1%           1%         1%           3%         1%         1%         2%         1%         1%         *%           2%         1%         1%           1%         2%         1%         *% 
 
4                  (2.0)         76           35         42            8         14e        19eg       17eg        4-        14eg        1           21         37c        19           21         27         16         12 
                                  4%           3%         4%           3%         4%         5%         5%         1%         6%         1%           4%         5%         2%           5%         4%         3%         2% 
 
5 - Very 
Concerned          (1.0)        441          192-       249+a         51         61g        83g        99++abG    77G        48         23--        111        182+ac     148          114        132         96         98 
                                 21%          19%        23%          19%        20%        22%        28%        24%        20%        11%          19%        25%        19%          25%        21%        21%        18% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          -          -          2++          -          -          2            -          2          -          - 
                                  *%           *%         -%           -%         -%         -%         -%         -%         -%         1%           -%         -%         *%           -%         *%         -%         -% 
 
(Not Concerned)                1531          773+b      757-         206d       226        266        233--      238        180        182++aBCDEF  432b       499--      600+B        319-       448        344        419 
                                                                                                                                                                                                                        +Ab 
                                 74%          76%        71%          76%        74%        71%        66%        74%        74%        87%          75%        68%        78%          69%        72%        75%        79% 
 
(Don't know)                      *            -          *            -          -          -          *          -          -          -            -          *          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         -%         *%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  517          227-       291+a         58g        74G       102G       116++abG    81G        62G        24--        133        218++aC    166-         136+d      159        112        110- 
                                 25%          22%        27%          21%        24%        27%        33%        25%        25%        11%          23%        30%        22%          29%        26%        24%        21% 
 
Net: Not 
concerned                      1535          777+b      758-         206d       228d       268        233--      238        180        182++aBCDEF  434b       501--      600+B        321-       451        344        419 
                                                                                                                                                                                                                        +Ab 
                                 74%          76%        71%          76%        75%        71%        66%        74%        74%        87%          75%        69%        78%          69%        72%        75%        79% 
 
Mean Score                      1.3          1.3        1.2          1.4e       1.3e       1.3e       1.2        1.1-       1.3        1.1          1.3c       1.3        1.2-         1.3        1.3d       1.2        1.1 
Standard deviation              .59          .66        .54          .69        .68        .69        .52        .45        .52        .31          .68        .61        .47          .65        .68        .51        .41 
Standard error                  .03          .05        .04          .10        .08        .08        .06        .06        .08        .08          .06        .05        .04          .06        .06        .06        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 86 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)          2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
3                  (3.0)         26           18          8            3          7          5         12         13           26          - 
                                  1%           2%         1%           1%         2%         2%         2%         1%           1%         -% 
 
4                  (2.0)         76           49         28           11         18         10         29         47           71          5 
                                  4%           4%         3%           5%         6%         3%         4%         3%           4%         2% 
 
5 - Very 
Concerned          (1.0)        441          246        195           58         67         80        154        282          394         44 
                                 21%          23%        20%          25%        22%        25%        24%        20%          22%        16% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1531          767--      763++A       162        215        227        455-      1065+d       1294--      233++A 
                                 74%          71%        77%          69%        70%        70%        70%        75%          72%        83% 
 
(Don't know)                      *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  517          295+b      222-          68         84         90        183        329-         464+b       49- 
                                 25%          27%        22%          29%        28%        28%        28%        23%          26%        17% 
 
Net: Not 
concerned                      1535          771-       763+a        162        215        227        455-      1069+d       1298-       233++A 
                                 74%          71%        77%          69%        70%        70%        70%        76%          72%        83% 
 
Mean Score                      1.3          1.3+b      1.2-         1.2        1.3        1.2        1.3        1.3          1.3        1.1 
Standard deviation              .59          .66        .47          .53        .61        .53        .57        .61          .61        .32 
Standard error                  .03          .04        .04          .07        .07        .06        .05        .04          .03        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 86 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          2            -          -          -          2+         -          -          -          -          -          -          -          *            2          *          -          * 
                                  *%           -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         *%           *%         *%         -%         1% 
 
2                  (4.0)          2            -          -          -          -          -          -          2+         -          -          -          -          *            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
3                  (3.0)         26            -          -          5          -          7++bdil    2          2          7          2          1          1          *           20          5          4          2 
                                  1%           -%         -%         3%         -%         5%         1%         1%         2%         1%         1%         1%         *%           1%         2%         2%         4% 
 
4                  (2.0)         76            6be        2          9b         7          1          9         11b         9         10          3Be        3          7b          59--       17++A      14+A        3 
                                  4%           7%         1%         6%         4%         1%         5%         6%         3%         4%         4%         3%         4%           3%         7%         8%         6% 
 
5 - Very 
Concerned          (1.0)        441           34         45         29         60         21         36         37         39--       35--       14eHI      42         49++bCEfgHI 377         64         40         23++AbC 
                                      ++BCEFGHIj                        ++bcEfgHI                                                                   ++BCEFGHIJ 
                                                                                                                                                             L 
                                 21%          40%        20%        17%        32%        14%        19%        20%        13%        13%        23%        40%        29%          20%        27%        21%        46% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          2++        -          -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1531           44--      182ADKL    124AK      119-       117ADKL    140AK      133aK      236+ADjKL  223++ADgJKL 45AK       58--      109--K      1380++BD    151--d     129D        22-- 
                                 74%          53%        80%        74%        63%        80%        75%        71%        81%        83%        72%        56%        65%          75%        64%        69%        43% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          -          *++        -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  517           39         46         38         67++BcEHI  22-        45         49         48--       45-        17EHI      44         56++BcEHI   436--       81++A      55         26++AbC 
                                      ++BCEFGHIJ                                                                                                    ++BCEFGHIJ 
                                                                                                                                                             l 
                                 25%          47%        20%        23%        36%        15%        24%        26%        17%        17%        27%        43%        34%          24%        34%        29%        52% 
 
Net: Not 
concerned                      1535           44--      182ADKL    124AK      120-       117AdKL    140AK      135aK      236+ADjKL  223++ADgJKL 45AK       58--      110--K      1383++BD    151--d     129D        22-- 
                                 74%          53%        80%        74%        64%        80%        75%        72%        81%        83%        72%        56%        66%          75%        64%        69%        44% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 86 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.3          1.1        1.0-       1.4BK      1.2        1.5BK      1.3b       1.4bk      1.4Bk      1.3b       1.2B       1.1--      1.2          1.2        1.3        1.4        1.3 
Standard deviation              .59          .35        .18        .69        .65        .86        .53        .69        .71        .54        .49        .40        .56          .58        .64        .60        .73 
Standard error                  .03          .07        .04        .13        .11        .19        .10        .13        .13        .10        .05        .03        .05          .03        .08        .09        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 86 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          -          -          -            -          2            2          -          *          -            *          -          2          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         *%         -%           *%         -%         *%         -% 
 
2                  (4.0)          2            2          *          -          -          -            -          2            -          2          -          -            -          2          -          - 
                                  *%           *%         *%         -%         -%         -%           -%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
3                  (3.0)         26           10          1         11          3          1            2         16           15         10          1          *            9         14          2          - 
                                  1%           1%         *%         2%         2%         1%           1%         2%           1%         1%         *%         *%           1%         2%         1%         -% 
 
4                  (2.0)         76           31          5         25          5          3            9         33           38         29         10          2           21-        32a        22a         1 
                                  4%           4%         3%         4%         3%         3%           3%         3%           4%         4%         3%         1%           2%         5%         5%         2% 
 
5 - Very 
Concerned          (1.0)        441          197         39        124         31         29           73        233          227C       166C        48--       31          129--      184++A     116++A       7 
                                 21%          23%        21%        20%        21%        24%          22%        23%          23%        23%        13%        16%          14%        27%        27%        25% 
 
(Never 
Considered this)                  2            -          -          2          -          -            -          2            -          -          2++a       2++Ab        -          -          -          - 
                                  *%           -%         -%         *%         -%         -%           -%         *%           -%         -%         1%         1%           -%         -%         -%         -% 
 
(Not Concerned)                1531          617        141        474        109         87          240        725          727        507        297++AB    159+ab       779++BC    442--      287--       19 
                                 74%          72%        76%        74%        73%        72%          74%        72%          72%        71%        83%        82%          83%        66%        67%        73% 
 
(Don't know)                      *            *          -          -          -          -            *          -            *          -          -          -            -          -          *          - 
                                  *%           *%         -%         -%         -%         -%           *%         -%           *%         -%         -%         -%           -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  517          228         44        150         37         32           82        266          265Cd      194Cd       58--       33-         150--      216++A     138++A       7 
                                 25%          27%        24%        24%        25%        27%          25%        26%          26%        27%        16%        17%          16%        32%        32%        27% 
 
Net: Not 
concerned                      1535          621        142        474        109         87          240        729          728        509        297++AB    159+ab       779++BC    444--      289--       19 
                                 74%          72%        76%        74%        73%        72%          74%        72%          72%        71%        83%        82%          83%        66%        67%        73% 
 
Mean Score                      1.3          1.3        1.2        1.3        1.3        1.1          1.1        1.3          1.3        1.3        1.2        1.1          1.3        1.3        1.2        1.1 
Standard deviation              .59          .64        .47        .59        .63        .42          .41        .65          .61        .59        .53        .33          .59        .61        .59        .29 
Standard error                  .03          .05        .08        .06        .12        .09          .05        .04          .04        .05        .08        .06          .06        .05        .06        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 86 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          -          2          -            2          2          2          2          *            2          2          2          2          * 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         *%           *%         *%         *%         *%         *% 
 
2                  (4.0)          2            2          2          2          2          -            *-         -          -          *          -            2          2          -          -          * 
                                  *%           *%         *%         *%         *%         -%           *%         -%         -%         *%         -%           *%         *%         -%         -%         *% 
 
3                  (3.0)         26           26         26+        16++e      22++e       -           24         20         17         21          2           23+e       15e        20++E      16++E       2- 
                                  1%           1%         2%         3%         3%         -%           1%         2%         2%         2%         1%           2%         2%         3%         3%         *% 
 
4                  (2.0)         76           76++E      76++E      43++E      56++aE      ---         72e        59+e       55++e      68++e       3-          52         38         38e        20         19 
                                  4%           4%         5%         7%         7%         -%           4%         5%         5%         5%         1%           4%         4%         5%         4%         2% 
 
5 - Very 
Concerned          (1.0)        441          441++E     441++E     291++ABdE  316++ABE     ---        410++E     348++aE    313++AE    360++aE     27--        329++E     274++aE    249++aE    189++AE    105-- 
                                 21%          26%        28%        46%        39%         -%          23%        27%        28%        27%        10%          26%        31%        32%        33%        14% 
 
(Never 
Considered this)                  2            2          2          -          2          -            ---        -          -          -          2++ABcD      2          -          2          -          - 
                                  *%           *%         *%         -%         *%         -%           -%         -%         -%         -%         1%           *%         -%         *%         -%         -% 
 
(Not Concerned)                1531         1169--CD   1035--CD    284--      400--      309++ABCD   1277--bCD   860--      716--      870--      236++ABCD    872--bCD   558--      466--      341--      618++ABCD 
                                 74%          68%        65%        45%        50%       100%          72%        67%        65%        66%        87%          68%        63%        60%        60%        83% 
 
(Don't know)                      *            *          *          -          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  517          517++E     517++E     335++ABE   372++ABE     ---        482++E     406++aE    367++AE    428++AE     30--        382++E     312++aE    286++AE    210++aE    124-- 
                                 25%          30%        33%        53%        46%         -%          27%        32%        33%        32%        11%          30%        35%        37%        37%        17% 
 
Net: Not 
concerned                      1535         1173--CD   1039--CD    286--      403--      309++ABCD   1279--bCD   862--      717--      872--      237++ABCD    875--bCD   561--      467--      342--      619++ABCD 
                                 74%          68%        66%        45%        50%       100%          72%        67%        65%        66%        87%          68%        63%        60%        60%        83% 
 
Mean Score                      1.3          1.3        1.3        1.2        1.3          -          1.3        1.2        1.2        1.3        1.2          1.3        1.2        1.3        1.3        1.2 
Standard deviation              .59          .59        .59        .54        .63          -          .57        .57        .57        .58        .68          .62        .60        .63        .64        .51 
Standard error                  .03          .03        .03        .03        .04          -          .03        .03        .03        .03        .14          .04        .04        .04        .05        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 86 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          2            2          *            *          2          -          *          *            *          -          2+         -            *          -          2++        - 
                                  *%           *%         *%           *%         *%         -%         *%         *%           *%         -%         1%         -%           *%         -%         1%         -% 
 
2                  (4.0)          2            -          *            -          -          *          -          -            -          2          -          -            -          2          -          - 
                                  *%           -%         *%           -%         -%         *%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
3                  (3.0)         26            4         22           15         16         10          7         14            9         13          2          1           12          8          4          2 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         2%         1%         2%           1%         1%         2%         2% 
 
4                  (2.0)         76           22         53           46         48         42         22         34           36         25         11          4           46         20          4          6 
                                  4%           5%         3%           4%         3%         4%         3%         3%           3%         4%         4%         5%           4%         3%         2%         6% 
 
5 - Very 
Concerned          (1.0)        441          110++B     314--        295++      313+       271+       178        259          198        161         60         21          225        129         57         30 
                                 21%          28%        20%          25%        23%        24%        22%        22%          19%        24%        20%        25%          20%        20%        27%        29% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1531          261--     1216++A       819--      988        826        597        858          777+b      474-       221         59          824d       493d       148         65- 
                                 74%          66%        76%          70%        72%        72%        74%        74%          76%        70%        75%        68%          74%        76%        69%        63% 
 
(Don't know)                      *            -          *            *          -          -          -          -            -          *          -          -            -          *          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  517          131++B     366--        342++      361        314+       200        293          234        187         71         26          271        149         62         36+ab 
                                 25%          33%        23%          29%        26%        27%        25%        25%          23%        28%        24%        30%          24%        23%        29%        35% 
 
Net: Not 
concerned                      1535          263--     1217++A       819--      990        826        597        858          777b       476-       223         59          825d       495d       150         65- 
                                 74%          66%        76%          70%        72%        72%        74%        74%          76%        70%        75%        68%          74%        76%        70%        63% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 86 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.3          1.3        1.3          1.2        1.2        1.2-       1.2        1.2-         1.2        1.3        1.3        1.3          1.3        1.3        1.3        1.3 
Standard deviation              .59          .62        .57          .52        .57        .48        .50        .52          .52        .63        .71        .56          .54        .62        .77        .53 
Standard error                  .03          .06        .03          .03        .03        .03        .04        .03          .04        .05        .10        .11          .04        .06        .11        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 86 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  *%           -% 
 
2                  (4.0)          2            - 
                                  *%           -% 
 
3                  (3.0)         26            2 
                                  1%           2% 
 
4                  (2.0)         76            6 
                                  4%           8% 
 
5 - Very 
Concerned          (1.0)        441           17 
                                 21%          23% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1531           49 
                                 74%          66% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  517           24 
                                 25%          32% 
 
Net: Not 
concerned                      1535           49 
                                 74%          66% 
 
Mean Score                      1.3          1.4 
Standard deviation              .59          .62 
Standard error                  .03          .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 86 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          -          *          2          2          2          -          -          -          2          - 
                                  *%           *%         *%         -%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
2                  (4.0)          2            -          2          *          2          2          2          2          -          -          -          *          - 
                                  *%           -%         *%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
3                  (3.0)         26           17         21++       14         11         19         21+        14          7          1          *         13          2 
                                  1%           2%         2%         1%         2%         1%         2%         2%         1%         *%         *%         2%         1% 
 
4                  (2.0)         76           50+        39         55+        30         62+        48         36         22         13          6         39         10 
                                  4%           5%         4%         5%         5%         4%         4%         5%         4%         4%         4%         5%         4% 
 
5 - Very 
Concerned          (1.0)        441          259++      238++      291++      139        332++      258        201++e     141++      105++acdEE  32        253++CdEE   73++ 
                                 21%          26%        27%        24%        24%        24%        23%        28%        28%        33%        24%        31%        29% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1531          681--      580--      839--fJ    394--      979--fhJ   796--fhJ   460--      330--      203--       95        515--      167- 
                                 74%          67%        66%        70%        68%        70%        71%        64%        66%        63%        71%        63%        66% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          *          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  517          309++      278++      346++      169+       394++      306+       237++e     162++      118++ceE    38        292++CdEE   83+ 
                                 25%          31%        31%        29%        29%        28%        27%        33%        33%        36%        29%        35%        33% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 86 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1535          682--      583--      840--hJ    396--      982--fhJ   799-fhJ    463--      330--      203--       95        517--      167- 
                                 74%          68%        66%        70%        69%        70%        71%        65%        66%        63%        71%        63%        66% 
 
Mean Score                      1.3          1.3h       1.3h       1.2        1.3h       1.3h       1.3+h      1.3h       1.2        1.1-       1.2        1.2        1.2 
Standard deviation              .59          .60        .67        .52        .66        .60        .66        .66        .50        .37        .40        .58        .42 
Standard error                  .03          .04        .05        .03        .06        .03        .04        .05        .05        .04        .07        .04        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 86 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          2          -          2          2          2          -          -          -          -          2          2          -          2+         2 
                                                                                                                                                                                                           ++AbDEGhiL 
                                                                                                                                                                                                                   Mq 
                                  *%           *%         *%         *%         -%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         1%         2% 
 
2                  (4.0)          2            2          *          2          *          2          2          2          *          *          -          2++abemq   2          2          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         *%         -%         1%         *%         *%         -%         *%         -% 
 
3                  (3.0)         26           20         14+         9          9         22         11         15          3          5          2          2         17         17          -          5          * 
                                  1%           1%         2%         2%         2%         1%         2%         1%         1%         1%         1%         2%         2%         1%         -%         2%         *% 
 
4                  (2.0)         76           58         29         27++d      12         61         40++d      43          8         16         10          2         49         57          3         12          * 
                                  4%           4%         4%         6%         3%         4%         6%         4%         3%         4%         6%         2%         4%         4%         4%         5%         *% 
 
5 - Very 
Concerned          (1.0)        441          321        151        130        102        337+       166++      241         66         94         47+s       42        286++      314++       18         75+s       18 
                                                             ++Abdegms                                                                              ++ABDEfGhI 
                                                                                                                                                          LMQS 
                                 21%          22%        23%        30%        23%        23%        26%        23%        27%        24%        29%        40%        25%        24%        24%        28%        27% 
 
(Never 
Considered this)                  2            -          -          -          -          2          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1531         1035CfKo    473CK      261--      328CfK    1058--CfK   425--      746-CK     169k       281ck      104-        58--      769--ck    914--CK     55k       171--       46 
                                 74%          72%        71%        61%        73%        71%        66%        71%        69%        71%        64%        55%        68%        70%        72%        65%        69% 
 
(Don't know)                      *            *          -          *          -          *          *          *          -          -          -          -          -          -          -          -          - 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  517          379        180        157        114        398++      206++as    284         74        110         57+s       44        335++s     371++       21         87++s      18 
                                                            ++ABDEGilm                                                                              ++AbDEGilm 
                                                                    qS                                                                                      qS 
                                 25%          26%        27%        37%        25%        27%        32%        27%        30%        28%        35%        42%        30%        28%        28%        33%        28% 
 
Net: Not 
concerned                      1535         1039CfK     475Ck      264--      328CK     1062--CK    429--      750CK      170        282ck      104-        59--      773--ck    918--Ck     55        173--       48 
                                 74%          72%        71%        61%        73%        72%        66%        71%        69%        71%        64%        56%        69%        70%        72%        65%        72% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 86 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.3          1.3        1.3        1.3        1.3        1.3        1.3+       1.3        1.2        1.2        1.2        1.2        1.3        1.3        1.1        1.3        1.3 
Standard deviation              .59          .61        .69        .70        .60        .62        .69        .64        .53        .54        .49        .66        .63        .60        .34        .74       1.10 
Standard error                  .03          .04        .06        .07        .06        .04        .06        .04        .07        .06        .08        .12        .04        .04        .08        .09        .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 86 (continuation) 
<C3a> How concerned are you in relation to children and Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          2            2          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          2            *          **         - 
                                  *%           *%         **         -% 
 
3                  (3.0)         26           20++        **         * 
                                  1%           2%         **         1% 
 
4                  (2.0)         76           39          **         1 
                                  4%           4%         **         2% 
 
5 - Very 
Concerned          (1.0)        441          236++        **         7 
                                 21%          26%         **        12% 
 
(Never 
Considered this)                  2            -          **         - 
                                  *%           -%         **         -% 
 
(Not Concerned)                1531          622--ck      **        49CfhjKlmoq 
                                 74%          68%         **        85% 
 
(Don't know)                      *            *          **         - 
                                  *%           *%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  517          275++s       **         8 
                                 25%          30%         **        14% 
 
Net: Not 
concerned                      1535          624--        **        49CfhjKloq 
                                 74%          68%         **        85% 
 
Mean Score                      1.3          1.3          **       1.2 
Standard deviation              .59          .64          **       .56 
Standard error                  .03          .04          **       .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 87 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          8            4          4            3          -          5++        -          -          -          -            3          5          -            5+         2          *          - 
                                  *%           *%         *%           1%         -%         1%         -%         -%         -%         -%           1%         1%         -%           1%         *%         *%         -% 
 
2                  (4.0)          9            4          5            2          3          3          *          -          -          -            5c         4          -            2          4          *          3 
                                  *%           *%         *%           1%         1%         1%         *%         -%         -%         -%           1%         *%         -%           *%         1%         *%         1% 
 
3                  (3.0)         64           27         37           15f        11         11         14          6          4          3           26c        25         13-          16         21         15         13 
                                  3%           3%         4%           5%         4%         3%         4%         2%         1%         2%           5%         3%         2%           3%         3%         3%         2% 
 
4                  (2.0)        143           66         78           10         14         38+abd     19         18         23a        21a          25-        57a        62a          47++cd     44         23         29 
                                  7%           6%         7%           4%         5%        10%         5%         6%         9%        10%           4%         8%         8%          10%         7%         5%         5% 
 
5 - Very 
Concerned          (1.0)        258          124        134           24         40         47         46         51a        32         19           63         93        102           71         76         51         60 
                                 12%          12%        13%           9%        13%        13%        13%        16%        13%         9%          11%        13%        13%          15%        12%        11%        11% 
 
(Never 
Considered this)                  2            2          *            *          -          -          2          *          -          -            *          2          *            -          *          2          * 
                                  *%           *%         *%           *%         -%         -%         *%         *%         -%         -%           *%         *%         *%           -%         *%         *%         *% 
 
(Not Concerned)                1594          790        804          218        237        271        273        245        185        166          455        544        596          322--      475a       370A       427A 
                                 77%          78%        76%          80%        78%        72%        77%        76%        76%        80%          79%        75%        77%          70%        76%        80%        80% 
 
(Don't know)                      *            *          -            -          *          -          -          -          -          -            *          -          -            -          -          -          * 
                                  *%           *%         -%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  402          190        211           34-        54         85A        65         69a        55a        39           88-       150a       164a         118++bCD   121         74         89 
                                 19%          19%        20%          12%        18%        23%        18%        22%        23%        19%          15%        21%        21%          26%        19%        16%        17% 
 
Net: Not 
concerned                      1611          798        813          223        240        279        273        245        185        166          463        552        596          329--      482        371A       430A 
                                 77%          78%        77%          82%        79%        74%        77%        76%        76%        80%          80%        76%        77%          71%        77%        80%        81% 
 
Mean Score                      1.7          1.7        1.7          2.1++dEF   1.7        1.9E       1.6        1.4-       1.5        1.6          1.9+C      1.8c       1.5--        1.7        1.7        1.6        1.6 
Standard deviation              .89          .88        .90         1.18        .92       1.05        .79        .64        .61        .63         1.06        .95        .63          .97        .92        .80        .82 
Standard error                  .05          .07        .07          .19        .13        .12        .11        .09        .10        .14          .11        .08        .06          .10        .09        .10        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 87 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          8            8          *            2          -          2          4          4            6          2 
                                  *%           1%         *%           1%         -%         1%         1%         *%           *%         1% 
 
2                  (4.0)          9            5          4            2          2          3          5          4            9          - 
                                  *%           1%         *%           1%         1%         1%         1%         *%           1%         -% 
 
3                  (3.0)         64           37         27            4         12         15         29         35           63+b        1- 
                                  3%           3%         3%           2%         4%         5%         4%         2%           4%         1% 
 
4                  (2.0)        143           92+b       52-          14         30         30         50         93          124         18 
                                  7%           8%         5%           6%        10%         9%         8%         7%           7%         6% 
 
5 - Very 
Concerned          (1.0)        258          147        111           21         38         40         79        174          218         38 
                                 12%          14%        11%           9%        12%        13%        12%        12%          12%        14% 
 
(Never 
Considered this)                  2            *          2            -          -          -          -          2            2          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1594          797--      797++A       191c       224        232        483       1101         1369        222 
                                 77%          73%        80%          82%        73%        72%        74%        78%          76%        79% 
 
(Don't know)                      *            -          *            -          *          -          *          -            -          * 
                                  *%           -%         *%           -%         *%         -%         *%         -%           -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  402          239++B     163--         35         68         70        129        267          342         56 
                                 19%          22%        16%          15%        22%        22%        20%        19%          19%        20% 
 
Net: Not 
concerned                      1611          810--      801++A       194bcd     226        237        492       1109         1384        224 
                                 77%          75%        81%          83%        74%        74%        76%        78%          77%        79% 
 
Mean Score                      1.7          1.7        1.6          1.8        1.7        1.9e       1.8+e      1.6          1.7        1.5 
Standard deviation              .89          .94        .81         1.03        .79        .98        .97        .84          .89        .87 
Standard error                  .05          .07        .07          .18        .10        .12        .09        .06          .05        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 87 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          8            -          -          -          2          -          4++        2          -          -          -          1+hil      -            8          -          -          - 
                                  *%           -%         -%         -%         1%         -%         2%         1%         -%         -%         -%         1%         -%           *%         -%         -%         -% 
 
2                  (4.0)          9            1          -          -          -          -          2          3+         2          -          *          *          *            9          *          -          * 
                                  *%           2%         -%         -%         -%         -%         1%         2%         1%         -%         1%         *%         *%           *%         *%         -%         *% 
 
3                  (3.0)         64            8++fijl    6          8          6          4          4          6         10          5          1-         3          4           57          7          2          6++AbC 
                                  3%           9%         3%         5%         3%         3%         2%         3%         4%         2%         1%         3%         2%           3%         3%         1%        12% 
 
4                  (2.0)        143            5c        12          1-        20CJk       6         12c        17CJk      23cj       31+CJK      1--        4-        11CJ        123         20         15          6 
                                  7%           7%         5%         1%        11%         4%         7%         9%         8%        11%         2%         3%         6%           7%         9%         8%        11% 
 
5 - Very 
Concerned          (1.0)        258            7         14-        12         34BcHJ     15         28bj       17         21-        41bhJ       4--       29         38          225         34         24         10 
                                                                                                                                                    ++ABCdEFGH ++aBCEGHiJ 
                                                                                                                                                            IJ 
                                 12%           9%         6%         7%        18%        11%        15%         9%         7%        15%         6%        28%        23%          12%        14%        13%        19% 
 
(Never 
Considered this)                  2            -          -          2++        -          -          -          -          -          -          *          -          *            2          *          -          * 
                                  *%           -%         -%         1%         -%         -%         -%         -%         -%         -%         *%         -%         *%           *%         *%         -%         1% 
 
(Not Concerned)                1594           61        197        144+aDfIKL 127-       120dKL     138k       143k       235dKL     194         57         66--      113--       1419D       176d       147D        28-- 
                                                   ++aDfIKL                                                                              ++ADeFGHIK 
                                                                                                                                                  L 
                                 77%          74%        86%        86%        68%        82%        74%        76%        81%        72%        91%        64%        68%          77%        74%        79%        57% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          -          *++        -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  402           13         26-        13--       53+BCeHJ   22         40bCJ      34cJ       44j        72+BCehJ    5--       33         48++aBCEgHJ 348         54         39         15 
                                                                                                                                                    ++aBCEfGHJ 
                                 19%          16%        11%         8%        29%        15%        21%        18%        15%        27%         7%        32%        29%          19%        23%        21%        30% 
 
Net: Not 
concerned                      1611           63        197+DIKL   144+DIKL   128-       120dKL     144k       147Kl      237diKL    194         57         68--      114--       1435D       176d       147D        29-- 
                                                                                                                                         ++ADeFGHIK 
                                                                                                                                                  L 
                                 77%          75%        86%        86%        68%        82%        77%        79%        81%        72%        91%        65%        68%          78%        74%        79%        57% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 87 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.7          2.1+IKL    1.8l       1.8l       1.6        1.6        1.8l       2.0iKL     1.9ikL     1.5        1.6        1.4--      1.4--        1.7        1.6        1.4        1.8 
Standard deviation              .89          .98        .77        .97        .86        .77       1.20       1.06        .82        .62       1.00        .96        .66          .91        .72        .58        .88 
Standard error                  .05          .26        .18        .26        .15        .18        .24        .21        .15        .10        .18        .09        .06          .05        .11        .11        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1135 
Table 87 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          8            6          -          -          -          2+C          -          6            6          2          -          -            2          1          6++ab      - 
                                  *%           1%         -%         -%         -%         2%           -%         1%           1%         *%         -%         -%           *%         *%         1%         -% 
 
2                  (4.0)          9            4          *          5          -          -            1          6            2          7+         *          -            1          6          2          - 
                                  *%           *%         *%         1%         -%         -%           *%         1%           *%         1%         *%         -%           *%         1%         *%         -% 
 
3                  (3.0)         64           36          5         14          2          *           17         30           40b        14         10          7           21         24         17          2 
                                  3%           4%         3%         2%         2%         *%           5%         3%           4%         2%         3%         4%           2%         4%         4%         7% 
 
4                  (2.0)        143           53         13         48         15          3           26         51--         57         59         27          8           50-        65++A      27          1 
                                  7%           6%         7%         7%        10%         3%           8%         5%           6%         8%         8%         4%           5%        10%         6%         2% 
 
5 - Very 
Concerned          (1.0)        258          116         21         71         25         16           42        131          140         83         35         22           93-        90         70+A        2 
                                 12%          13%        11%        11%        17%        14%          13%        13%          14%        12%        10%        11%          10%        13%        16%         7% 
 
(Never 
Considered this)                  2            2          *          -          -          -            -          2            2          *          *          -            1          2          -          - 
                                  *%           *%         *%         -%         -%         -%           -%         *%           *%         *%         *%         -%           *%         *%         -%         -% 
 
(Not Concerned)                1594          643        147        499        106         98          238        788          761        549        284        157          771++BC    486--      307-        22 
                                 77%          75%        79%        78%        71%        82%          73%        78%          75%        77%        79%        81%          82%        72%        72%        84% 
 
(Don't know)                      *            -          -          -          -          -            -          -            *          -          -          -            -          -          *          - 
                                  *%           -%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  402          169         33        118         40         20           68        182          197        142         62         29          143--      155+A       97A         2 
                                 19%          20%        18%        19%        27%        16%          21%        18%          20%        20%        17%        15%          15%        23%        23%         9% 
 
Net: Not 
concerned                      1611          653        147        504        106        100          239        800          769        558        285        157          774++BC    493--      315         22 
                                 77%          76%        79%        79%        71%        83%          74%        79%          76%        78%        80%        81%          82%        73%        73%        84% 
 
Mean Score                      1.7          1.7        1.6        1.7        1.5        1.6          1.7        1.7          1.7        1.7        1.7        1.6          1.6        1.7        1.7        2.0 
Standard deviation              .89          .98        .75        .81        .61       1.25          .83        .99          .95        .87        .73        .81          .82        .83       1.06       1.07 
Standard error                  .05          .08        .15        .09        .12        .32          .10        .08          .07        .08        .11        .16          .08        .07        .11        .54 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 87 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          8            8          8          4          6          -            8          8          6          6          -            8          8+         4          6+e        * 
                                  *%           *%         1%         1%         1%         -%           *%         1%         1%         *%         -%           1%         1%         1%         1%         *% 
 
2                  (4.0)          9            9          9          7+         9++        -            7          7          5          7          -            9          9++e       5          4          - 
                                  *%           1%         1%         1%         1%         -%           *%         1%         *%         1%         -%           1%         1%         1%         1%         -% 
 
3                  (3.0)         64           64++E      64++E      48++ABE    51++abE     ---         60         53++       38         52+         5           51+e       41++e      36+e       27+e       13- 
                                  3%           4%         4%         8%         6%         -%           3%         4%         3%         4%         2%           4%         5%         5%         5%         2% 
 
4                  (2.0)        143          143++E     143++E      95++ABE   100++AbE     ---        141++E     124++E     101++E     112++E       2--         99         76+e       75++E      47e        37- 
                                  7%           8%         9%        15%        12%         -%           8%        10%         9%         8%         1%           8%         9%        10%         8%         5% 
 
5 - Very 
Concerned          (1.0)        258          258++E     258++E     196++ABE   218++ABE     ---        236+e      204++E     189++aE    205++E      18-         181+E      153++E     129++E     107++aE     67-- 
                                 12%          15%        16%        31%        27%         -%          13%        16%        17%        16%         7%          14%        17%        17%        19%         9% 
 
(Never 
Considered this)                  2            2          2          2          2          -            2          *          2          2          *            *          *          *          *          2 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         *%           *%         *%         *%         *%         *% 
 
(Not Concerned)                1594         1233--CD   1099--CD    285--      413--c     309++ABCD   1331--Bc    892--      761--      937--      245++ABCD    934--bcd   602--      526--      378--      626++ABCD 
                                 77%          72%        69%        45%        52%       100%          75%        69%        69%        71%        91%          73%        68%        68%        66%        84% 
 
(Don't know)                      *            *          *          *          *          -            *          *          *          *          -            *          *          *          -          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  402          402++E     402++E     291++ABE   318++ABE     ---        377++E     328++aE    290++AE    317++E      21--        280++E     229++E     204++E     154++aE    104-- 
                                 19%          23%        25%        46%        40%         -%          21%        25%        26%        24%         8%          22%        26%        26%        27%        14% 
 
Net: Not 
concerned                      1611         1250--CD   1116--CD    295--      428--c     309++ABCD   1347--bc    907--      772--      950--      245++ABCD    950--cd    618--      536--      388--      626++ABCD 
                                 77%          73%        70%        46%        54%       100%          75%        70%        70%        72%        91%          74%        70%        69%        68%        84% 
 
Mean Score                      1.7          1.7        1.7        1.6        1.7          -          1.7        1.7        1.6        1.7        1.4          1.7        1.8        1.7        1.7        1.5 
Standard deviation              .89          .89        .89        .87        .91          -          .89        .90        .87        .89        .80          .95        .99        .91        .99        .71 
Standard error                  .05          .05        .05        .06        .06          -          .05        .06        .06        .06        .18          .06        .07        .07        .09        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 87 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          8            4+b        4            2          6          4          3          2            2          1          5++Ab      -            2          1          6++AB      - 
                                  *%           1%         *%           *%         *%         *%         *%         *%           *%         *%         2%         -%           *%         *%         3%         -% 
 
2                  (4.0)          9            2          6            2          4          3          3          4            2          7+         -          -            4          5          -          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         1%         -%         -%           *%         1%         -%         -% 
 
3                  (3.0)         64           16         47           34         46         25-        19         30           20-        29a        15a         1           25-        21         14++A       4 
                                  3%           4%         3%           3%         3%         2%         2%         3%           2%         4%         5%         1%           2%         3%         7%         4% 
 
4                  (2.0)        143           19        120           91         92         86         48         77           69         45         20         10           87         38         10          8 
                                  7%           5%         7%           8%         7%         7%         6%         7%           7%         7%         7%        12%           8%         6%         5%         8% 
 
5 - Very 
Concerned          (1.0)        258           77++B     166--        191++      193++      172++      131++      163+         109         99a        31         19+Ac       126         75         37a        20a 
                                 12%          19%        10%          16%        14%        15%        16%        14%          11%        15%        10%        22%          11%        12%        17%        19% 
 
(Never 
Considered this)                  2            -          2            *          *          -          *          *            *          *          2+         -            1          -          2++a       - 
                                  *%           -%         *%           *%         *%         -%         *%         *%           *%         *%         1%         -%           *%         -%         1%         -% 
 
(Not Concerned)                1594          281--     1263++A       855--     1025-       859        601        889          820++BD    496-       223         56-         866C       512C       146--       70 
                                 77%          71%        79%          73%        75%        75%        75%        76%          80%        73%        75%        66%          78%        78%        68%        69% 
 
(Don't know)                      *            -          *            *          *          *          -          *            -          -          *          -            -          *          -          - 
                                  *%           -%         *%           *%         *%         *%         -%         *%           -%         -%         *%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  402           95+b      286--        282++      285        258++      180+       240          178        144         51         29++AbC     213        114         47         28b 
                                 19%          24%        18%          24%        21%        22%        22%        21%          17%        21%        17%        34%          19%        17%        22%        27% 
 
Net: Not 
concerned                      1611          287-      1272++a       860--     1035-       866-       606        895          824++bD    503        228         56-         871c       518cd      151-        70 
                                 77%          72%        79%          73%        76%        75%        75%        77%          81%        74%        77%        66%          79%        79%        70%        69% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 87 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.7          1.6        1.7          1.5--      1.6        1.6--      1.5--      1.6--        1.6        1.7        2.0++ad    1.4          1.6        1.7        1.9        1.5 
Standard deviation              .89         1.02        .84          .76        .89        .81        .82        .81          .78        .91       1.15        .54          .78        .89       1.24        .73 
Standard error                  .05          .11        .06          .05        .06        .06        .07        .06          .07        .08        .16        .11          .06        .09        .18        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 87 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          8            - 
                                  *%           -% 
 
2                  (4.0)          9            - 
                                  *%           -% 
 
3                  (3.0)         64            3 
                                  3%           4% 
 
4                  (2.0)        143            8 
                                  7%          11% 
 
5 - Very 
Concerned          (1.0)        258           16+ 
                                 12%          22% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1594           48- 
                                 77%          64% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  402           24+ 
                                 19%          32% 
 
Net: Not 
concerned                      1611           48- 
                                 77%          64% 
 
Mean Score                      1.7          1.5 
Standard deviation              .89          .68 
Standard error                  .05          .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 87 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          8            8+         8++        4          4          6          6          5          2          1          2          6          * 
                                  *%           1%         1%         *%         1%         *%         1%         1%         *%         *%         1%         1%         *% 
 
2                  (4.0)          9            5          8+         4          4          7          9+         9++        3          *          -          4          - 
                                  *%           1%         1%         *%         1%         1%         1%         1%         1%         *%         -%         *%         -% 
 
3                  (3.0)         64           38         46++       40         28+        51         45+        28         17         13          4         35          7 
                                  3%           4%         5%         3%         5%         4%         4%         4%         3%         4%         3%         4%         3% 
 
4                  (2.0)        143           78         63        102++       50         98         75         62         55++bee    21          8         79++       14 
                                  7%           8%         7%         9%         9%         7%         7%         9%        11%         7%         6%        10%         6% 
 
5 - Very 
Concerned          (1.0)        258          173++ee    148++e     179++       80        187        142        120++e     110++CDEE   67++cdEE   25        142++ee     57++cdEE 
                                 12%          17%        17%        15%        14%        13%        13%        17%        22%        21%        19%        17%        23% 
 
(Never 
Considered this)                  2            2          -          *          2+         2          2          -          2          -          -          -          - 
                                  *%           *%         -%         *%         *%         *%         *%         -%         *%         -%         -%         -%         -% 
 
(Not Concerned)                1594          705--g     609--g     869--G     407--g    1044-abfGhJ 849abfGhJ  492--      311--      220--       96        557--      174- 
                                 77%          70%        69%        72%        71%        75%        75%        69%        62%        68%        72%        68%        69% 
 
(Don't know)                      *            *          *          *          -          -          -          *          *          -          -          *          - 
                                  *%           *%         *%         *%         -%         -%         -%         *%         *%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  402          251++ee    211++e     281++e     130        285        217        182++ee    165         88++eE     32        221++EE     71++eE 
                                                                                                                    ++ABCDEEf 
                                 19%          25%        24%        23%        23%        20%        19%        25%        33%        27%        24%        27%        28% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 87 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1611          718--g     625--g     877--G     416--g    1057-abfGhJ 863abfGhJk 506--g     316--      221--       97        567--      174-- 
                                 77%          71%        71%        73%        72%        76%        77%        71%        63%        69%        73%        69%        69% 
 
Mean Score                      1.7          1.7k       1.8K       1.6k       1.8ghK     1.7k       1.8+ghK    1.7k       1.6        1.5        1.6        1.7k       1.4-- 
Standard deviation              .89          .94       1.02        .84        .97        .92        .97        .97        .81        .79        .98        .91        .68 
Standard error                  .05          .07        .07        .06        .09        .06        .07        .08        .07        .09        .18        .07        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 87 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          8            6          3          7++ae      1          6          7++        6          -          2          -          *          8          8          *          2          2++adeh 
                                  *%           *%         *%         2%         *%         *%         1%         1%         -%         1%         -%         *%         1%         1%         *%         1%         3% 
 
2                  (4.0)          9            9          4          3          2          7          6          6          1          2          *          2          7          9          1          *          - 
                                  *%           1%         1%         1%         *%         *%         1%         1%         *%         1%         *%         1%         1%         1%         1%         *%         -% 
 
3                  (3.0)         64           53         34++       21         22+        60++       25         35         11         24++        3          5         52++       59++        4          6          2 
                                  3%           4%         5%         5%         5%         4%         4%         3%         4%         6%         2%         5%         5%         4%         5%         2%         3% 
 
4                  (2.0)        143           99         42         41+        30        113         56         70         18         25         12         13        100++       91          3         33          5 
                                                                                                                                                                                                ++ABdeGimq 
                                  7%           7%         6%        10%         7%         8%         9%         7%         7%         6%         7%        12%         9%         7%         4%        13%         8% 
 
5 - Very 
Concerned          (1.0)        258          179         77         75++abDg   42        191        117        131         47         56         23         31        148        176          5         41d        10 
                                                                                             ++ABDeglmn            ++abDeglnq                       ++ABcDEfGI 
                                                                                                      q                                                 jLMNoQ 
                                 12%          12%        12%        17%         9%        13%        18%        12%        19%        14%        14%        29%        13%        13%         7%        16%        15% 
 
(Never 
Considered this)                  2            2          -          -          2          2          2          *          -          2          -          -          2          2          -          *          2 
                                                                                                                                                                                                           ++ABCEfGhL 
                                                                                                                                                                                                                  MoQ 
                                  *%           *%         -%         -%         *%         *%         *%         *%         -%         *%         -%         -%         *%         *%         -%         *%         3% 
 
(Not Concerned)                1594         1090CFKo    509CFK     283--k     352CFhKlo 1105--CFK   432--k     802CFhKlo  170-k      285-K      125K        54--      807--K     962--cfK    63cfKo    182--k      45 
                                 77%          76%        76%        66%        78%        74%        67%        76%        69%        72%        76%        52%        72%        74%        82%        69%        68% 
 
(Don't know)                      *            -          -          *          -          *          -          *          -          -          *          *          *          *          -          *          - 
                                  *%           -%         -%         *%         -%         *%         -%         *%         -%         -%         *%         *%         *%         *%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  402          278        119        116         73        304        173        200         66+abDgn   81         35         43        249++d     267          9         75         16 
                                                            ++ABDeGmnq                       ++ABDeGmnQ                                             ++ABcDEfGh                                  ++ABDeGmnq 
                                                                                                                                                     IJLMNopQS 
                                 19%          19%        18%        27%        16%        20%        27%        19%        27%        20%        21%        41%        22%        20%        11%        28%        23% 
 
Net: Not 
concerned                      1611         1106CFhKo   516CFhKo   293--k     355CFhKo  1118--cfK   445--k     813CFhKlo  170--k     290K       125K        56--      822--K     978--cfK    64cfhKo   183--k      47 
                                 77%          77%        77%        68%        79%        75%        69%        78%        69%        73%        76%        53%        73%        75%        83%        69%        71% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 87 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.7          1.7        1.8+       1.8        1.9hs      1.7+       1.7        1.7        1.5        1.8        1.5        1.6        1.8++      1.8++      2.0        1.6        1.8 
Standard deviation              .89          .93        .97       1.06        .91        .91       1.01        .95        .77        .99        .70        .85        .96        .97       1.06        .79       1.24 
Standard error                  .05          .06        .09        .11        .11        .06        .09        .07        .11        .11        .14        .15        .07        .06        .31        .11        .35 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 87 (continuation) 
<C3a> How concerned are you in relation to children and Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          8            6          **         - 
                                  *%           1%         **         -% 
 
2                  (4.0)          9            6          **         - 
                                  *%           1%         **         -% 
 
3                  (3.0)         64           48++        **         * 
                                  3%           5%         **         1% 
 
4                  (2.0)        143           62          **         2 
                                  7%           7%         **         3% 
 
5 - Very 
Concerned          (1.0)        258          120          **         7 
                                 12%          13%         **        13% 
 
(Never 
Considered this)                  2            2          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1594          676-cfK      **        48cfK 
                                 77%          73%         **        83% 
 
(Don't know)                      *            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  402          182          **         9 
                                 19%          20%         **        16% 
 
Net: Not 
concerned                      1611          687-cfK      **        48K 
                                 77%          75%         **        83% 
 
Mean Score                      1.7          1.8++        **       1.3 
Standard deviation              .89         1.00          **       .56 
Standard error                  .05          .07          **       .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 88 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          4            2          2            2          -          2          -          -          -          -            2          2          -            2          2          -          - 
                                  *%           *%         *%           1%         -%         1%         -%         -%         -%         -%           *%         *%         -%           *%         *%         -%         -% 
 
2                  (4.0)          9            6          4            2          2          3          *          2          -          -            4          3          2            2          2          3          2 
                                  *%           1%         *%           1%         1%         1%         *%         1%         -%         -%           1%         *%         *%           *%         *%         1%         *% 
 
3                  (3.0)         33           19         14            8E         4          8e        11e         --         2          1           12c        18C         3--          5         14          6          8 
                                  2%           2%         1%           3%         1%         2%         3%         -%         1%         *%           2%         2%         *%           1%         2%         1%         2% 
 
4                  (2.0)         97           40         58            9         23+eG      24eg       24eg        8          9          1-          32c        48+C       18--         29d        38d        16         15 
                                  5%           4%         5%           3%         7%         6%         7%         2%         4%         1%           5%         7%         2%           6%         6%         3%         3% 
 
5 - Very 
Concerned          (1.0)        299          143        155           28         37         48         61         59a        44a        22           65-       109        124a          79         83         65         72 
                                 14%          14%        15%          10%        12%        13%        17%        18%        18%        10%          11%        15%        16%          17%        13%        14%        13% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1637          807        830          222d       240        289        259-       252        189        185++bcDef   463        549-       626b         346        485        371        435a 
                                 79%          79%        78%          82%        79%        77%        73%        79%        78%        89%          80%        75%        81%          75%        78%        81%        82% 
 
(Don't know)                      *            -          *            -          -          -          *          -          -          -            -          *          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         -%         *%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  396          183        213           37-        59         73         84+aG      67g        52g        23-          97        157        142          108+d      121         81         87 
                                 19%          18%        20%          14%        19%        19%        24%        21%        21%        11%          17%        21%        18%          23%        19%        18%        16% 
 
Net: Not 
concerned                      1651          815        835          226d       242        295        259-       254        189        185+bcDef    469        554-       628          350        489        375        437a 
                                 79%          80%        79%          83%        79%        79%        73%        79%        78%        89%          81%        76%        81%          76%        78%        81%        82% 
 
Mean Score                      1.5          1.5        1.4          1.8++EFg   1.5Efg     1.7+Efg    1.5e       1.2--      1.2        1.1          1.7+C      1.6C       1.2--        1.4        1.6        1.4        1.4 
Standard deviation              .80          .85        .75         1.11        .74        .97        .70        .55        .52        .45          .92        .84        .52          .79        .86        .77        .74 
Standard error                  .05          .07        .06          .19        .10        .13        .09        .08        .08        .12          .10        .08        .05          .09        .09        .10        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 88 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          4            4          -            -          -          2          2          2            2          2 
                                  *%           *%         -%           -%         -%         1%         *%         *%           *%         1% 
 
2                  (4.0)          9            4          5            -          2          -          2          8            9          - 
                                  *%           *%         1%           -%         1%         -%         *%         1%           1%         -% 
 
3                  (3.0)         33           19         14            2          6          4         10         22           33          - 
                                  2%           2%         1%           1%         2%         1%         2%         2%           2%         -% 
 
4                  (2.0)         97           67++B      31--         18e        27++E      23e        47++E      50--         85         13 
                                  5%           6%         3%           8%         9%         7%         7%         4%           5%         4% 
 
5 - Very 
Concerned          (1.0)        299          162        137           26         35         46         86        210          260         35 
                                 14%          15%        14%          11%        11%        14%        13%        15%          15%        12% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Not Concerned)                1637          831-       806+a        187        236        248        503       1122         1401        233 
                                 79%          76%        81%          80%        77%        77%        77%        79%          78%        83% 
 
(Don't know)                      *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  396          229        167           44         62         69        133        260          345         47 
                                 19%          21%        17%          19%        20%        21%        20%        18%          19%        17% 
 
Net: Not 
concerned                      1651          839-       812+a        187        238        250        507       1131         1412        235 
                                 79%          77%        82%          80%        78%        77%        78%        80%          79%        83% 
 
Mean Score                      1.5          1.5        1.4          1.5        1.6        1.5        1.5        1.4          1.5        1.4 
Standard deviation              .80          .83        .75          .60        .76        .81        .78        .81          .80        .83 
Standard error                  .05          .06        .07          .10        .11        .11        .08        .06          .05        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 88 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          4            -          -          -          -          -          4++        -          -          -          -          -          *            4          -          -          - 
                                  *%           -%         -%         -%         -%         -%         2%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
2                  (4.0)          9            -          -          2          2          -          -          2          4          -          *il        1          -            9          *          -          * 
                                  *%           -%         -%         1%         1%         -%         -%         1%         1%         -%         1%         *%         -%           *%         *%         -%         *% 
 
3                  (3.0)         33            -          -          2          2          6b         2          6b         9b         2          1b         2b         2           23--       10++A       7+a        3+A 
                                  2%           -%         -%         1%         1%         4%         1%         3%         3%         1%         1%         2%         1%           1%         4%         4%         6% 
 
4                  (2.0)         97           11          7          5         15k         5          9          9         12         12          2          2-         8k          85         12          7          5 
                                      ++BcehijKl 
                                  5%          13%         3%         3%         8%         3%         5%         5%         4%         4%         3%         2%         5%           5%         5%         4%        11% 
 
5 - Very 
Concerned          (1.0)        299           12j        22         15         40+bcehiJ  12         27J        29J        31j        32j         3--       34         43          260         38         24         14++Ac 
                                                                                                                                                    ++ABCdEFGH ++BCEfgHIJ 
                                                                                                                                                            IJ 
                                 14%          14%         9%         9%        21%         8%        15%        15%        11%        12%         4%        32%        26%          14%        16%        13%        29% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1637           60        200+aDfgKL 144+aDgKL  129--      123DKL     145K       141k       236dKL     224DKL      56         66--      113--       1461D       176D       149D        27-- 
                                                                                                                                         ++ADFGHiKL 
                                 79%          72%        87%        86%        69%        85%        78%        76%        81%        83%        91%        63%        68%          79%        74%        80%        54% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          -          *++        -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  396           23bcehJ    29-        19-        55++BCEHiJ 17-        37J        38J        43j        44j         5--       36         51          345         51         31         20++AbC 
                                                                                                                                                    ++BCEFGHIJ ++BCEfgHIJ 
                                 19%          28%        13%        12%        29%        12%        20%        20%        15%        16%         8%        34%        31%          19%        21%        17%        39% 
 
Net: Not 
concerned                      1651           60        200+aDgKL  145+aDgKL  130--      123dKL     149Kl      143k       240dKL     224dKL      57         66--      113--       1474D       177d       149D        27-- 
                                                                                                                                         ++ADFGhiKL 
                                 79%          72%        87%        87%        70%        85%        79%        76%        82%        83%        91%        64%        68%          80%        74%        80%        54% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 88 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.5          1.5        1.2        1.6        1.4        1.7bKl     1.7k       1.6kl      1.7+KL     1.3        1.8+BdIKL  1.2--      1.3--        1.5        1.5        1.6        1.5 
Standard deviation              .80          .51        .44        .93        .69        .86       1.17        .86        .96        .57       1.03        .59        .61          .80        .78        .80        .77 
Standard error                  .05          .13        .11        .24        .12        .22        .24        .17        .17        .11        .18        .05        .06          .05        .11        .15        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 88 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          4            2          -          -          -          2++c         -          2            2          2          -          -            2          -          2          - 
                                  *%           *%         -%         -%         -%         1%           -%         *%           *%         *%         -%         -%           *%         -%         *%         -% 
 
2                  (4.0)          9            7          2c         -          -          -            *          8            7          2          *          *            2          4          3          - 
                                  *%           1%         1%         -%         -%         -%           *%         1%           1%         *%         *%         *%           *%         1%         1%         -% 
 
3                  (3.0)         33           13          *         12          2          1            9         15           16         13          4          4           13         13          7          * 
                                  2%           2%         *%         2%         2%         *%           3%         1%           2%         2%         1%         2%           1%         2%         2%         1% 
 
4                  (2.0)         97           44          4         27         10          7           11         43           47         42          9          4           25--       39a        32++A       1 
                                  5%           5%         2%         4%         7%         6%           3%         4%           5%         6%         2%         2%           3%         6%         8%         2% 
 
5 - Very 
Concerned          (1.0)        299          127         28         86         25         17           54        149          155        102         42         26          107--      113a        73a         1 
                                 14%          15%        15%        14%        17%        15%          17%        15%          15%        14%        12%        13%          11%        17%        17%         3% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1637          666        151        511        111         93          250        798          781        554        303+ab     159          790++BC    504-       313--       24 
                                 79%          77%        81%        80%        74%        77%          77%        79%          77%        78%        85%        82%          84%        75%        73%        94% 
 
(Don't know)                      *            *          -          -          -          -            *          -            *          -          -          -            -          -          *          - 
                                  *%           *%         -%         -%         -%         -%           *%         -%           *%         -%         -%         -%           -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  396          171         32        113         36         25           65        192          202        143         51-        30          132--      152+A      105++A       1 
                                 19%          20%        17%        18%        24%        21%          20%        19%          20%        20%        14%        16%          14%        23%        24%         5% 
 
Net: Not 
concerned                      1651          675        154        511        111         95          250        807          790        558        303+ab     160          794++BC    508-       318--       24 
                                 79%          79%        83%        80%        74%        79%          77%        80%          78%        78%        85%        82%          85%        75%        74%        94% 
 
Mean Score                      1.5          1.5        1.3        1.4        1.4        1.6          1.4        1.5          1.5        1.5        1.3        1.4          1.4        1.5        1.5        1.7 
Standard deviation              .80          .87        .81        .67        .61       1.06          .70        .83          .83        .80        .63        .73          .82        .75        .85       1.25 
Standard error                  .05          .07        .16        .07        .12        .25          .09        .07          .07        .08        .10        .15          .08        .07        .09        .65 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 88 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          2          2          -            4          4          2          2          -            4          4          2          2          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)          9            9          9          6          9++        -            6          4          4          6          2            8          8          6          6+         2 
                                  *%           1%         1%         1%         1%         -%           *%         *%         *%         *%         1%           1%         1%         1%         1%         *% 
 
3                  (3.0)         33           33+        33++e      20++e      26++e       -           31         30++       19         21          2           28+e       23+e       17e        18++E       5- 
                                  2%           2%         2%         3%         3%         -%           2%         2%         2%         2%         1%           2%         3%         2%         3%         1% 
 
4                  (2.0)         97           97++E      97++E      74++ABE    78++ABE     ---         92         86++e      72++e      86++e       6           80++E      70++E      58++E      38+E       15-- 
                                  5%           6%         6%        12%        10%         -%           5%         7%         7%         7%         2%           6%         8%         7%         7%         2% 
 
5 - Very 
Concerned          (1.0)        299          299++E     299++E     224++ABE   253++ABE     ---        272+e      243++aE    231++AE    246++aE     22-         217++E     168++E     161++E     123++aE     77-- 
                                 14%          17%        19%        35%        32%         -%          15%        19%        21%        19%         8%          17%        19%        21%        22%        10% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Not Concerned)                1637         1276--CD   1142--CD    310--      431--      309++ABCD   1379--BCd   921--      774--      960--      239++ABCD    944--cd    616--      532--      380--      647++ABCD 
                                 79%          74%        72%        49%        54%       100%          77%        71%        70%        73%        88%          74%        69%        69%        67%        87% 
 
(Don't know)                      *            *          *          -          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  396          396++E     396++E     298++ABE   331++ABE     ---        364++E     329++AE    302++AE    332++aE     28--        298++E     238++E     218++aE    161++E      92-- 
                                 19%          23%        25%        47%        41%         -%          20%        26%        27%        25%        10%          23%        27%        28%        28%        12% 
 
Net: Not 
concerned                      1651         1289--CD   1155--CD    318--      443--      309++ABCD   1390--BCd   930--      780--      968--      241++ABCD    956--cd    627--      541--      389--      649++ABCD 
                                 79%          75%        73%        50%        55%       100%          78%        72%        71%        73%        89%          75%        71%        70%        68%        87% 
 
Mean Score                      1.5          1.5        1.5        1.4        1.5          -          1.5        1.5        1.4--      1.4-       1.5          1.5+       1.6++e     1.5        1.5        1.3 
Standard deviation              .80          .80        .80        .75        .78          -          .78        .78        .72        .73        .84          .84        .87        .81        .88        .65 
Standard error                  .05          .05        .05        .05        .05          -          .05        .05        .05        .05        .17          .05        .06        .06        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 88 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          4            2          2            -          2          2          -          -            *          -          4++ab      -            *          -          4++AB      - 
                                  *%           *%         *%           -%         *%         *%         -%         -%           *%         -%         1%         -%           *%         -%         2%         -% 
 
2                  (4.0)          9            6++B       2--          2          4          *-         *          2            2          4          3          *            2          4          2          2a 
                                  *%           1%         *%           *%         *%         *%         *%         *%           *%         1%         1%         *%           *%         1%         1%         2% 
 
3                  (3.0)         33            7         25           15         23         14         14         20           12         11          8          1           19         10          5          - 
                                  2%           2%         2%           1%         2%         1%         2%         2%           1%         2%         3%         2%           2%         2%         2%         -% 
 
4                  (2.0)         97           25         70           58         57         41-        26-        45           39         32         20          7           49         28         12          8 
                                  5%           6%         4%           5%         4%         4%         3%         4%           4%         5%         7%         8%           4%         4%         5%         8% 
 
5 - Very 
Concerned          (1.0)        299           91++B     191--        229++      229++      216++      156++      193++        142        108         33         15          159         91         35         14 
                                 14%          23%        12%          20%        17%        19%        19%        17%          14%        16%        11%        18%          14%        14%        16%        14% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1637          267--     1317++A       871--     1051-       877-       608-       905          826        521        228         62          881        520        158         79 
                                 79%          67%        82%          74%        77%        76%        76%        78%          81%        77%        77%        73%          79%        80%        74%        77% 
 
(Don't know)                      *            -          *            *          -          -          -          -            -          *          -          -            -          *          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  396          116++B     262--        287++      286+       257++      182++      238          181        140         53         22          208        119         46         22 
                                 19%          29%        16%          24%        21%        22%        23%        20%          18%        21%        18%        25%          19%        18%        22%        22% 
 
Net: Not 
concerned                      1651          274--     1321++A       873--     1057-       879--      608--      907          829        525        235         63          883        524        164         80 
                                 79%          69%        82%          74%        77%        76%        76%        78%          81%        78%        79%        73%          80%        80%        76%        78% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 88 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.5          1.5        1.5          1.3--      1.4--      1.3--      1.3--      1.4--        1.4-       1.4        1.9++AB    1.4          1.4        1.4        1.7+a      1.6 
Standard deviation              .80          .89        .75          .60        .73        .63        .60        .66          .67        .74       1.14        .65          .69        .76       1.17        .85 
Standard error                  .05          .09        .05          .04        .05        .05        .05        .05          .06        .07        .16        .14          .06        .08        .18        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 88 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  *%           -% 
 
2                  (4.0)          9            2+ 
                                  *%           2% 
 
3                  (3.0)         33            - 
                                  2%           -% 
 
4                  (2.0)         97            6 
                                  5%           9% 
 
5 - Very 
Concerned          (1.0)        299           12 
                                 14%          17% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Not Concerned)                1637           54 
                                 79%          72% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  396           19 
                                 19%          25% 
 
Net: Not 
concerned                      1651           56 
                                 79%          75% 
 
Mean Score                      1.5          1.6 
Standard deviation              .80          .90 
Standard error                  .05          .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 88 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          2          4+         2          2          2          -          -          -          2          - 
                                  *%           *%         *%         *%         1%         *%         *%         *%         -%         -%         -%         *%         -% 
 
2                  (4.0)          9            6          7          3          6+         9          9+         7+         *          1          -          5          * 
                                  *%           1%         1%         *%         1%         1%         1%         1%         *%         *%         -%         1%         *% 
 
3                  (3.0)         33           15         20         18         13         25         24         15          4          2          -         15          1 
                                  2%           2%         2%         1%         2%         2%         2%         2%         1%         *%         -%         2%         *% 
 
4                  (2.0)         97           65++       62++       77++       31         82++       68+        46+        36+        28++        8         61++       13 
                                  5%           6%         7%         6%         5%         6%         6%         6%         7%         9%         6%         7%         5% 
 
5 - Very 
Concerned          (1.0)        299          203++ee    156++      203++       97        217        180        136++      112++cEe    73++ee     31+       168++ee     66++bCdEE 
                                 14%          20%        18%        17%        17%        16%        16%        19%        22%        23%        23%        20%        26% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1637          715--      634--      897--hj    425--     1061        844--hj    508--      346--      219--       94-       571--      173-- 
                                                                                    --afghJk 
                                 79%          71%        72%        75%        74%        76%        75%        71%        69%        68%        70%        69%        68% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          *          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  396          268++ee    218++      280++      128        298++      247++      182++      148++cdEE  101++cdEE   40++      229++dEe    78++cdEe 
                                 19%          27%        25%        23%        22%        21%        22%        25%        30%        31%        30%        28%        31% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 88 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1651          725--      644--      902--ghj   435-      1072--aGHJk 856--ghjk  518--      347--      220--       94-       578--      173-- 
                                 79%          72%        73%        75%        75%        77%        76%        72%        69%        68%        70%        70%        68% 
 
Mean Score                      1.5          1.4k       1.6+GhiK   1.4k       1.6+GhiK   1.5giK     1.5ghiK    1.5giK     1.3--      1.3        1.2        1.5k       1.2-- 
Standard deviation              .80          .78        .87        .71        .97        .80        .84        .86        .53        .54        .41        .78        .44 
Standard error                  .05          .05        .07        .05        .10        .05        .06        .07        .05        .06        .07        .06        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 88 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          4            2          *          4++        *          2          4+         4          -          2          -          -          4          4          -          -          - 
                                  *%           *%         *%         1%         *%         *%         1%         *%         -%         1%         -%         -%         *%         *%         -%         -%         -% 
 
2                  (4.0)          9            7          4          5          3          9          5          5          2          2          -          2          8          7          1          2          2 
                                  *%           1%         1%         1%         1%         1%         1%         1%         1%         1%         -%         2%         1%         1%         1%         1%         2% 
 
3                  (3.0)         33           23         15         11          8         28         16         19          9+         8          4          5         23         24          *          3          * 
                                  2%           2%         2%         2%         2%         2%         2%         2%         4%         2%         2%         4%         2%         2%         *%         1%         *% 
 
4                  (2.0)         97           78         35         39         21         85++       39         56          7         15         12         11+hi      68+        71          6         18          6 
                                                            ++abdeghim 
                                  5%           5%         5%         9%         5%         6%         6%         5%         3%         4%         7%        11%         6%         5%         8%         7%         8% 
 
5 - Very 
Concerned          (1.0)        299          220        100         86++dg     62        226        138        155         59         79++d      30         25+dn     188++      212++        7         43         10 
                                                                                             ++AbDEGmnq            ++AbDEGlmn 
                                                                                                                           qs 
                                 14%          15%        15%        20%        14%        15%        21%        15%        24%        20%        18%        23%        17%        16%         9%        16%        14% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1637         1108-CFhK   516CFK     286--      357CFhK   1134--CFK   445--      810CFhK    171--      291-k      118         63--      835--ck    987--CfK    63cfK     199ck       49 
                                 79%          77%        77%        66%        79%        76%        69%        77%        69%        73%        72%        60%        74%        76%        82%        75%        74% 
 
(Don't know)                      *            *          -          *          -          *          *          *          -          -          -          -          -          -          -          -          - 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  396          297+       135        125         83        310++      176        211         65+ds      93+        41         36        255++      283++       13         61         15 
                                                            ++ABDEGlmq                        ++AbDEGms                                             ++ABDeGlmn 
                                                                     s                                                                                      qS 
                                 19%          21%        20%        29%        18%        21%        27%        20%        26%        24%        25%        34%        23%        22%        17%        23%        23% 
 
Net: Not 
concerned                      1651         1118-CFhK   520CfK     294--      360CFhK   1146--CFhK  453--      819CFhK    173--      295-k      118         64--      847--ck    998--CfK    64cfK     200k        51 
                                 79%          78%        78%        68%        80%        77%        70%        78%        70%        74%        72%        62%        75%        76%        83%        76%        77% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 88 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.5          1.5        1.5        1.6+       1.5        1.5        1.5        1.5        1.4        1.4        1.4        1.6        1.5        1.5        1.6        1.5        1.6 
Standard deviation              .80          .78        .79        .94        .81        .81        .88        .87        .78        .88        .65        .85        .86        .83        .76        .72        .93 
Standard error                  .05          .05        .07        .10        .10        .05        .08        .07        .11        .10        .12        .16        .06        .06        .23        .11        .28 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 88 (continuation) 
<C3a> How concerned are you in relation to children and Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          4            2          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          9            7          **         - 
                                  *%           1%         **         -% 
 
3                  (3.0)         33           23+         **         1 
                                  2%           2%         **         1% 
 
4                  (2.0)         97           60++        **         1 
                                  5%           7%         **         2% 
 
5 - Very 
Concerned          (1.0)        299          146          **         5 
                                 14%          16%         **         8% 
 
(Never 
Considered this)                  -            -          **         - 
                                  -%           -%         **         -% 
 
(Not Concerned)                1637          681--ck      **        51CfhiK 
                                 79%          74%         **        88% 
 
(Don't know)                      *            *          **         - 
                                  *%           *%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  396          206++        **         6 
                                 19%          22%         **        10% 
 
Net: Not 
concerned                      1651          690--ck      **        51cfhK 
                                 79%          75%         **        88% 
 
Mean Score                      1.5          1.6+         **       1.4 
Standard deviation              .80          .86          **       .73 
Standard error                  .05          .06          **       .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 89 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          4            2          2            2          *          2          -          -          -          -            2          2          -            2          2          *          - 
                                  *%           *%         *%           1%         *%         *%         -%         -%         -%         -%           *%         *%         -%           *%         *%         *%         -% 
 
2                  (4.0)          6            4          2            *          2          3+         *          -          *          -            2          4          *            *          2          2          2 
                                  *%           *%         *%           *%         1%         1%         *%         -%         *%         -%           *%         *%         *%           *%         *%         *%         *% 
 
3                  (3.0)         46           19         27           11eg        7         11         11          3          2          *           18C        22C         5--         12         15         10          8 
                                  2%           2%         3%           4%         2%         3%         3%         1%         1%         *%           3%         3%         1%           3%         2%         2%         1% 
 
4                  (2.0)        135           44--       90++A        14         19         20         33         18         20         11           32         53         49           39c        48         19         28 
                                  6%           4%         8%           5%         6%         5%         9%         6%         8%         5%           6%         7%         6%           8%         8%         4%         5% 
 
5 - Very 
Concerned          (1.0)        379          167        211           44         51         90++abFG   67         71fg       32         25           94        157+ac     127           83        113         80        102 
                                 18%          16%        20%          16%        17%        24%        19%        22%        13%        12%          16%        22%        16%          18%        18%        17%        19% 
 
(Never 
Considered this)                  3            2          1            -          -          -          3++        -          -          -            -          3          -            1          -          2          - 
                                  *%           *%         *%           -%         -%         -%         1%         -%         -%         -%           -%         *%         -%           *%         -%         *%         -% 
 
(Not Concerned)                1507          779++B     728--        201        227        249-       240        229        190cd      172+CDe      428b       489--      591+B        324        444        348        392 
                                 72%          77%        69%          74%        74%        66%        68%        71%        78%        83%          74%        67%        76%          70%        71%        75%        74% 
 
(Don't know)                      1            *          *            *          *          -          *          -          -          -            *          *          -            *          *          -          * 
                                  *%           *%         *%           *%         *%         -%         *%         -%         -%         -%           *%         *%         -%           *%         *%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  513          212--      301++A        57         69        110g       100g        89g        52         36          126        210++ac    177          122        161        100        130 
                                 25%          21%        28%          21%        23%        29%        28%        28%        21%        17%          22%        29%        23%          26%        26%        22%        24% 
 
Net: Not 
concerned                      1517          785++B     732--        203        229        254-       240        229        190cd      172+CDe      433b       494--      591+B        326        447        350        394 
                                 73%          77%        69%          75%        75%        68%        68%        71%        78%        83%          75%        68%        76%          71%        72%        76%        74% 
 
Mean Score                      1.5          1.4        1.5          1.6E       1.5e       1.5        1.5e       1.3-       1.5        1.3          1.6c       1.5        1.3-         1.5        1.5        1.4        1.4 
Standard deviation              .74          .78        .71          .95        .80        .86        .68        .50        .60        .49          .87        .78        .54          .78        .77        .74        .66 
Standard error                  .04          .06        .05          .14        .10        .09        .08        .06        .09        .11          .08        .06        .05          .08        .07        .08        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 89 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          4            3          *            -          -          -          -          4            4          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)          6            2          4            *          4++E       4+E        6++E       *--          6          - 
                                  *%           *%         *%           *%         1%         1%         1%         *%           *%         -% 
 
3                  (3.0)         46           28         18            6          7         11         19         26           42          4 
                                  2%           3%         2%           3%         2%         4%         3%         2%           2%         1% 
 
4                  (2.0)        135           87+b       47-          16         20         24         42         93          118         16 
                                  6%           8%         5%           7%         7%         7%         6%         7%           7%         6% 
 
5 - Very 
Concerned          (1.0)        379          197        182           54e        80++E      72e       151++E     222--        323         54 
                                 18%          18%        18%          23%        26%        22%        23%        16%          18%        19% 
 
(Never 
Considered this)                  3            1          2            -          -          1          1          2            3          - 
                                  *%           *%         *%           -%         -%         *%         *%         *%           *%         -% 
 
(Not Concerned)                1507          768        740          157        194--      210--      431--     1066++aBCD   1294        208 
                                 72%          71%        74%          67%        63%        65%        66%        75%          72%        74% 
 
(Don't know)                      1            *          *            -          *          *          *          *            1          - 
                                  *%           *%         *%           -%         *%         *%         *%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  513          284        230           70e       101++E      96e       192++E     315--        441         70 
                                 25%          26%        23%          30%        33%        30%        30%        22%          25%        25% 
 
Net: Not 
concerned                      1517          773        744          157        198--      214-       436--     1070++aBCD   1304        208 
                                 73%          71%        75%          67%        65%        66%        67%        76%          73%        74% 
 
Mean Score                      1.5          1.5        1.4          1.4        1.4        1.5        1.4        1.5          1.5        1.3 
Standard deviation              .74          .77        .70          .65        .77        .81        .76        .73          .76        .57 
Standard error                  .04          .05        .05          .09        .09        .09        .06        .05          .04        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 89 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          4            -          -          -          -          -          2          -          2          -          -          *          -            4          -          -          - 
                                  *%           -%         -%         -%         -%         -%         1%         -%         1%         -%         -%         *%         -%           *%         -%         -%         -% 
 
2                  (4.0)          6            -          -          -          -          -          -          3++        2          -          1++bcdfIL  *          -            6          *          -          * 
                                  *%           -%         -%         -%         -%         -%         -%         2%         1%         -%         1%         *%         -%           *%         *%         -%         1% 
 
3                  (3.0)         46            4b         2          6          7          4          2          3          6          3          2b         2          4           40          6          3          3 
                                  2%           5%         1%         4%         4%         3%         1%         2%         2%         1%         3%         2%         3%           2%         2%         1%         6% 
 
4                  (2.0)        135           10BEkl      5-        12         13          2-        17bek      14e        20         24bek       4bek       3-         8          114         20         13          7a 
                                  6%          13%         2%         7%         7%         2%         9%         8%         7%         9%         7%         3%         5%           6%         9%         7%        14% 
 
5 - Very 
Concerned          (1.0)        379           26+CEfHJ   46h        23         36h        18         28         38h        28--       50h         9         33         45++CEFHiJ  337         42         30         12 
                                                                                                                                                    ++BCDEFgHI 
                                                                                                                                                             J 
                                 18%          31%        20%        14%        19%        13%        15%        20%         9%        18%        14%        32%        27%          18%        18%        16%        24% 
 
(Never 
Considered this)                  3            -          -          3++        -          -          -          -          -          -          -          -          -            3          -          -          - 
                                  *%           -%         -%         2%         -%         -%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1507           43--      176AKl     122Ak      131a       121+AdgiKL 139Ak      129a       233+AgKL   194Ak       46AKl      64--      109--a      1338d       169d       142d        28- 
                                 72%          51%        77%        73%        70%        83%        74%        69%        80%        72%        74%        62%        66%          73%        71%        75%        56% 
 
(Don't know)                      1            -          -          -          -          -          -          -          -          -          *++        *+         -            *          *          *          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         *%         -%           *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  513           36         51         35         49e        21-        45         52eh       48-        74eh       13         37++BCEfHJ 53++bcEHJ   451         62         43         19 
                                      ++BCdEfgHi 
                                               J 
                                 25%          44%        22%        21%        26%        14%        24%        28%        16%        27%        21%        36%        32%          24%        26%        23%        37% 
 
Net: Not 
concerned                      1517           43--      176AKl     122Ak      131a       121+AdgiKL 141Ak      132a       237+AdgiKL 194Ak       47AKL      65--      109--a      1347d       170        142d        28- 
                                 73%          51%        77%        73%        70%        83%        75%        70%        81%        72%        76%        62%        66%          73%        71%        75%        56% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 89 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.5          1.5b       1.2-       1.6Bkl     1.5b       1.4        1.6b       1.5b       1.8++BiKL  1.4        1.7+BiKL   1.2--      1.3-         1.5        1.5        1.4        1.6 
Standard deviation              .74          .68        .45        .75        .72        .77        .88        .84        .95        .57        .91        .67        .60          .75        .67        .60        .80 
Standard error                  .04          .13        .08        .14        .13        .19        .17        .14        .17        .09        .10        .06        .05          .04        .09        .10        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 89 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          4            4          -          -          -          -            -          2            *          2          2          -            3          -          *          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         *%         *%         -%           *%         -%         *%         -% 
 
2                  (4.0)          6            3          *          2          -          -            *          6            2          4          *          -            2          4          *          * 
                                  *%           *%         *%         *%         -%         -%           *%         1%           *%         1%         *%         -%           *%         1%         *%         1% 
 
3                  (3.0)         46           31++c       1          7          1          3            9         26           23         21c         2          1           13         16         17+a        - 
                                  2%           4%         1%         1%         1%         3%           3%         3%           2%         3%         1%         *%           1%         2%         4%         -% 
 
4                  (2.0)        135           64         10         43          9          3           18         61           63         49         22          7           50         47         36          2 
                                  6%           7%         6%         7%         6%         3%           5%         6%           6%         7%         6%         4%           5%         7%         8%         9% 
 
5 - Very 
Concerned          (1.0)        379          143         43        131         22         20           58        187          206+c      122         51         30          141--      144+A       86          3 
                                 18%          17%        23%        21%        15%        17%          18%        18%          20%        17%        14%        15%          15%        21%        20%        13% 
 
(Never 
Considered this)                  3            3          -          -          -          -            2          1            1          2          -          -            2          -          1          - 
                                  *%           *%         -%         -%         -%         -%           1%         *%           *%         *%         -%         -%           *%         -%         *%         -% 
 
(Not Concerned)                1507          611        131        453        117         94          237        731          713        513        281+a      156+a        728++BC    463-       288-        20 
                                 72%          71%        70%        71%        79%        78%          73%        72%          71%        72%        79%        81%          78%        69%        67%        77% 
 
(Don't know)                      1            *          *          *          -          -            *          *            *          *          -          -            *          *          *          - 
                                  *%           *%         *%         *%         -%         -%           *%         *%           *%         *%         -%         -%           *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  513          207         54        174         30         23           76        247          269        171         73         37          191--      191+A      122A         6 
                                 25%          24%        29%        27%        21%        19%          23%        24%          27%        24%        20%        19%          20%        28%        28%        22% 
 
Net: Not 
concerned                      1517          618        131        455        117         94          237        739          715        519        283+a      156+a        733++BC    467-       289-        20 
                                 73%          72%        70%        72%        79%        78%          73%        73%          71%        73%        79%        81%          78%        69%        67%        78% 
 
Mean Score                      1.5          1.6++bC    1.2        1.3        1.3        1.4          1.4        1.5          1.4        1.6+ad     1.4        1.2          1.5        1.4        1.5        1.5 
Standard deviation              .74          .87        .51        .62        .54        .70          .69        .80          .67        .83        .75        .47          .79        .71        .74        .73 
Standard error                  .04          .07        .08        .06        .11        .17          .09        .06          .05        .07        .10        .09          .07        .06        .07        .35 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 89 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          2          2          -            4          2          2          *          -            2          2          *          *          2 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         *% 
 
2                  (4.0)          6            6          6          4          2          -            6          4          4          4          *            6          3          4          2          * 
                                  *%           *%         *%         1%         *%         -%           *%         *%         *%         *%         *%           *%         *%         *%         *%         *% 
 
3                  (3.0)         46           46+e       46++e      30++aE     33++E       --          39         35         21         32          6           40++E      37++E      31++E      21+E        6-- 
                                  2%           3%         3%         5%         4%         -%           2%         3%         2%         2%         2%           3%         4%         4%         4%         1% 
 
4                  (2.0)        135          135++E     135++E      80++AbE    86++E       ---        130++E     110++E      92++E     102+E        4--         99+E       71+E       64+E       40e        29-- 
                                  6%           8%         8%        13%        11%         -%           7%         9%         8%         8%         2%           8%         8%         8%         7%         4% 
 
5 - Very 
Concerned          (1.0)        379          379++E     379++E     237++ABE   260++ABE     ---        350++E     300++aE    274++AE    299++E      25--        273++E     207++E     196++E     153++aE     98-- 
                                 18%          22%        24%        37%        33%         -%          20%        23%        25%        23%         9%          21%        23%        25%        27%        13% 
 
(Never 
Considered this)                  3            3          3          -          -          -            3          1          1          2          -            1          1          -          -          2 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         *%         -%           *%         *%         -%         -%         *% 
 
(Not Concerned)                1507         1146--CD   1012--CD    283--      416--c     309++ABCD   1253--bC    837--      707--      881--      234++ABCD    861--c     567--      481--      351--      609++ABCD 
                                 72%          67%        64%        45%        52%       100%          70%        65%        64%        67%        87%          67%        64%        62%        62%        82% 
 
(Don't know)                      1            1          1          *          *          -            1          1          *          *          -            1          1          1          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  513          513++E     513++E     317++ABdE  346++ABE     ---        480++E     410++aE    366++AE    402++E      29--        371++E     278++E     260++E     193++E     127-- 
                                 25%          30%        32%        50%        43%         -%          27%        32%        33%        30%        11%          29%        31%        33%        34%        17% 
 
Net: Not 
concerned                      1517         1156--CD   1022--CD    289--      420--c     309++ABCD   1262--bC    843--      713--      886--      235++ABCD    869--c     572--      486--      354--      611++ABCD 
                                 73%          67%        64%        45%        53%       100%          71%        65%        65%        67%        87%          68%        64%        63%        62%        82% 
 
Mean Score                      1.5          1.5        1.5        1.5        1.4          -          1.5        1.4        1.4-       1.4-       1.5          1.5        1.5        1.5        1.4        1.4 
Standard deviation              .74          .74        .74        .74        .72          -          .74        .71        .68        .67        .83          .77        .78        .74        .72        .68 
Standard error                  .04          .04        .04        .05        .04          -          .04        .04        .04        .04        .16          .04        .05        .05        .06        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 89 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          4            -          4            2          2          2          2          2            -          2          2a         -            -          2          2+A        - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           -%         *%         1%         -%           -%         *%         1%         -% 
 
2                  (4.0)          6            *          6            4          4          4          *          4            4          2          -          *            2          3          *          * 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         -%         *%           *%         1%         *%         *% 
 
3                  (3.0)         46           11         35           23         32         21         18         21           13-        20         12a         -           16-        19          9a         2 
                                  2%           3%         2%           2%         2%         2%         2%         2%           1%         3%         4%         -%           1%         3%         4%         2% 
 
4                  (2.0)        135           41++B      87--         69         92         74         51         69           58         44         23         10           76         39         12          7 
                                  6%          10%         5%           6%         7%         6%         6%         6%           6%         6%         8%        11%           7%         6%         6%         7% 
 
5 - Very 
Concerned          (1.0)        379           89+b      277          272++      282++      252++      169+       249++        171        140         47         20          193        114         47         25 
                                 18%          22%        17%          23%        21%        22%        21%        21%          17%        21%        16%        23%          17%        17%        22%        24% 
 
(Never 
Considered this)                  3            -          3            -          --         -          -          -            -          1          2          -            -          1          2+a        - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         *%         1%         -%           -%         *%         1%         -% 
 
(Not Concerned)                1507          257--     1196++A       806--      955--      797--      565        820          776++B     466-       209         56          822        474        143         69 
                                 72%          65%        74%          69%        70%        69%        70%        70%          76%        69%        71%        65%          74%        73%        66%        67% 
 
(Don't know)                      1            -          1            *          -          -          -          -            -          1          -          -            *          *          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         -%           -%         *%         -%         -%           *%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  513          130++B     364--        341++      374++      326++      220        318+         229        184         70         29a         269        153         60         32 
                                 25%          33%        23%          29%        27%        28%        27%        27%          22%        27%        24%        34%          24%        23%        28%        31% 
 
Net: Not 
concerned                      1517          257--     1205++A       811--      961--      802--      566        826          780++b     470-       211         56          824        479        145         69 
                                 73%          65%        75%          69%        70%        70%        70%        71%          76%        69%        71%        66%          74%        73%        68%        67% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 89 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.5          1.4        1.5          1.4--      1.4        1.4-       1.4        1.4--        1.4        1.5        1.6+a      1.3          1.4        1.5        1.6        1.3 
Standard deviation              .74          .65        .78          .69        .72        .69        .69        .69          .66        .79        .88        .51          .63        .83        .94        .59 
Standard error                  .04          .06        .05          .04        .04        .04        .05        .04          .05        .07        .12        .11          .05        .07        .13        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 89 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  *%           -% 
 
2                  (4.0)          6            * 
                                  *%           *% 
 
3                  (3.0)         46            2 
                                  2%           2% 
 
4                  (2.0)        135            7 
                                  6%          10% 
 
5 - Very 
Concerned          (1.0)        379           16 
                                 18%          21% 
 
(Never 
Considered this)                  3            - 
                                  *%           -% 
 
(Not Concerned)                1507           49 
                                 72%          66% 
 
(Don't know)                      1            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  513           23 
                                 25%          31% 
 
Net: Not 
concerned                      1517           49 
                                 73%          67% 
 
Mean Score                      1.5          1.4 
Standard deviation              .74          .66 
Standard error                  .04          .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 89 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          2          2          2          2          *          -          -          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
2                  (4.0)          6            2          3          6          4          3          6          4          2          *          -          2          - 
                                  *%           *%         *%         *%         1%         *%         1%         1%         *%         *%         -%         *%         -% 
 
3                  (3.0)         46           23         34++       28         18         36         34+        24+        14         14+         4         30++        9 
                                  2%           2%         4%         2%         3%         3%         3%         3%         3%         4%         3%         4%         4% 
 
4                  (2.0)        135           77         60         81         29         93         78         56         44+d       27          6         54         20 
                                  6%           8%         7%         7%         5%         7%         7%         8%         9%         8%         5%         7%         8% 
 
5 - Very 
Concerned          (1.0)        379          230++      207++      242+       129+       303++      229+       157++      118++       83++       31        192++       60+ 
                                 18%          23%        23%        20%        22%        22%        20%        22%        24%        26%        23%        23%        24% 
 
(Never 
Considered this)                  3            2          1          -          2          3          3          -          -          -          -          -          - 
                                  *%           *%         *%         -%         *%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1507          670--      573--      841-bh     393-       955--h     774--h     473--      321--      198--       92        543--      164- 
                                 72%          66%        65%        70%        68%        68%        69%        66%        64%        61%        69%        66%        65% 
 
(Don't know)                      1            *          *          *          *          *          *          *          -          -          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  513          307++      267++      323+       158        396++      307+       214++      162++      110++ce     38        247++       80+ 
                                 25%          30%        30%        27%        27%        28%        27%        30%        32%        34%        28%        30%        32% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 89 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1517          676--      580--      848-bH     398-       960--h     782--h     477--      323--      198--       92        545--      164- 
                                 73%          67%        66%        71%        69%        69%        69%        67%        65%        61%        69%        66%        65% 
 
Mean Score                      1.5          1.4        1.5        1.4        1.5        1.4-       1.5        1.5        1.4        1.4        1.3        1.4        1.4 
Standard deviation              .74          .74        .82        .75        .83        .70        .78        .75        .69        .70        .65        .72        .67 
Standard error                  .04          .05        .06        .05        .07        .04        .05        .06        .06        .08        .12        .05        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 89 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          4            2          2          4++E       2          *-         4+e        4          -          3++E       -          -          4          4          -          -          * 
                                  *%           *%         *%         1%         *%         *%         1%         *%         -%         1%         -%         -%         *%         *%         -%         -%         *% 
 
2                  (4.0)          6            6          1          *          4+         6          1          6          *          *          -          -          4          4          *          *          * 
                                  *%           *%         *%         *%         1%         *%         *%         1%         *%         *%         -%         -%         *%         *%         *%         *%         *% 
 
3                  (3.0)         46           40+        24+        12         16         38         15         30          8          9          2          2         35+        35          *          3          3 
                                  2%           3%         4%         3%         4%         3%         2%         3%         3%         2%         1%         2%         3%         3%         1%         1%         5% 
 
4                  (2.0)        135           97         57+h       46++adegh  26        105         46         63         10         25         11         11         86         95          5         17          4 
                                  6%           7%         9%        11%         6%         7%         7%         6%         4%         6%         7%        10%         8%         7%         7%         6%         5% 
 
5 - Very 
Concerned          (1.0)        379          279        117        111++aBdeg  84        287        146++      197         71         78         35         28        252++b     270++       12         59         10 
                                                                                                                   ++ABdEGimq 
                                 18%          19%        18%        26%        19%        19%        23%        19%        29%        20%        22%        27%        22%        21%        15%        22%        15% 
 
(Never 
Considered this)                  3            3          1          -          2          3          2          2          -          -          -          -          2          3          -          2          - 
                                  *%           *%         *%         -%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         1%         -% 
 
(Not Concerned)                1507         1011--C     467C       257--      317C      1044--C     432--      748Clq     158-       281C       115         64-       743--      894--C      59c       183c        48 
                                 72%          70%        70%        60%        70%        70%        67%        71%        64%        71%        70%        62%        66%        68%        77%        69%        73% 
 
(Don't know)                      1            1          -          *          *          1          *          *          -          -          -          -          *          *          -          *          * 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         *%         *% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  513          376        175        157        110        392+       192++      260         80+g      102         46         38+dgs    338++g     365++       17         76         14 
                                                            ++ABDEGIMn 
                                                                   pqs 
                                 25%          26%        26%        36%        24%        26%        30%        25%        33%        26%        28%        37%        30%        28%        22%        29%        21% 
 
Net: Not 
concerned                      1517         1018--C     469C       261--      323C      1050--C     437--      757Chlq    158--      285C       115         64-       751--      902--C      59c       183         49 
                                 73%          71%        70%        61%        72%        71%        68%        72%        64%        72%        70%        62%        67%        69%        77%        69%        74% 
 
Mean Score                      1.5          1.5        1.6+ho     1.5        1.6ho      1.5        1.4        1.5        1.3        1.5        1.3        1.4        1.5        1.5        1.4        1.3        1.7o 
Standard deviation              .74          .76        .78        .81        .91        .72        .78        .85        .65        .88        .55        .57        .78        .77        .65        .55        .96 
Standard error                  .04          .04        .07        .08        .09        .04        .07        .06        .08        .10        .10        .11        .05        .05        .17        .07        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 89 (continuation) 
<C3a> How concerned are you in relation to children and Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          4            2          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          6            4          **         - 
                                  *%           *%         **         -% 
 
3                  (3.0)         46           31++        **         1 
                                  2%           3%         **         1% 
 
4                  (2.0)        135           76+         **         1 
                                  6%           8%         **         1% 
 
5 - Very 
Concerned          (1.0)        379          194+         **        10 
                                 18%          21%         **        17% 
 
(Never 
Considered this)                  3            3          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1507          609--        **        47chk 
                                 72%          66%         **        81% 
 
(Don't know)                      1            *          **         - 
                                  *%           *%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  513          270++        **        10 
                                 25%          29%         **        18% 
 
Net: Not 
concerned                      1517          615--        **        47ck 
                                 73%          67%         **        81% 
 
Mean Score                      1.5          1.5o         **       1.2 
Standard deviation              .74          .78          **       .55 
Standard error                  .04          .05          **       .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 90 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          4            2          2            2          -          2          -          -          -          -            2          2          -            2          2          -          - 
                                  *%           *%         *%           1%         -%         1%         -%         -%         -%         -%           *%         *%         -%           *%         *%         -%         -% 
 
2                  (4.0)          5            2          3            -          3+         -          *          2          -          -            3          *          2            -          2          2          2 
                                  *%           *%         *%           -%         1%         -%         *%         1%         -%         -%           1%         *%         *%           -%         *%         *%         *% 
 
3                  (3.0)         41           21         20           10          5          7         13+         3          2          *           15c        21c         6-          11         11          7         12 
                                  2%           2%         2%           4%         2%         2%         4%         1%         1%         *%           3%         3%         1%           2%         2%         2%         2% 
 
4                  (2.0)        132           47-        85+a         22g        30+efG     23g        32G        14         10          3-          51+C       55C        26--         38         45         23         26 
                                  6%           5%         8%           8%        10%         6%         9%         4%         4%         1%           9%         7%         3%           8%         7%         5%         5% 
 
5 - Very 
Concerned          (1.0)        371          181        190           43g        57G        89++adG    54g        70G        43g        14--        100        143        127           81        118         79         92 
                                 18%          18%        18%          16%        19%        24%        15%        22%        18%         7%          17%        20%        16%          18%        19%        17%        17% 
 
(Never 
Considered this)                  1            -          1            -          -          -          1+         -          -          -            -          1          -            1          -          -          - 
                                  *%           -%         *%           -%         -%         -%         *%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1523          764        759          194        210        254-       254        231        189bc      191++ABCDEF  404        507-       612++AB      329        444        351        400 
                                 73%          75%        71%          71%        69%        68%        72%        72%        78%        92%          70%        70%        79%          71%        71%        76%        75% 
 
(Don't know)                      1            *          1            *          -          -          *          *          -          -            *          *          *            *          *          -          * 
                                  *%           *%         *%           *%         -%         -%         *%         *%         -%         -%           *%         *%         *%           *%         *%         -%         *% 
 
(Refused)                         2            -          2            2++        -          -          -          -          -          -            2          -          -            -          2          -          - 
                                  *%           -%         *%           1%         -%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         -% 
 
Net: Concerned                  503          228        275           65G        87G       112+G       86G        84G        52G        17--        152c       197C       154--        119        163        102        119 
                                 24%          22%        26%          24%        29%        30%        24%        26%        22%         8%          26%        27%        20%          26%        26%        22%        22% 
 
Net: Not 
concerned                      1532          768        764          196        213        256-       254        233        189c       191++ABCDEF  409        510-       613++AB      330        448        352        401 
                                 74%          76%        72%          72%        70%        68%        72%        73%        78%        92%          71%        70%        79%          71%        72%        76%        75% 
 
Mean Score                      1.4          1.4        1.5          1.6+ef     1.5f       1.4        1.6ef      1.3        1.3        1.2          1.6+C      1.5c       1.3--        1.5        1.5        1.4        1.4 
Standard deviation              .73          .75        .72          .88        .75        .75        .72        .63        .51        .45          .81        .74        .58          .77        .75        .68        .71 
Standard error                  .04          .06        .05          .12        .09        .08        .09        .08        .08        .14          .07        .06        .05          .08        .07        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 90 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          4            4          -            -          -          -          -          4            4          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)          5            2          3            -          *          2          2          3            5          - 
                                  *%           *%         *%           -%         *%         1%         *%         *%           *%         -% 
 
3                  (3.0)         41           22         19            6          7          3         12         29           40          2 
                                  2%           2%         2%           3%         2%         1%         2%         2%           2%         1% 
 
4                  (2.0)        132           84+b       49-          19         31+E       29e        59++E      73--        113         20 
                                  6%           8%         5%           8%        10%         9%         9%         5%           6%         7% 
 
5 - Very 
Concerned          (1.0)        371          199        171           40         64         87++aE    143++E     222--        311         56 
                                 18%          18%        17%          17%        21%        27%        22%        16%          17%        20% 
 
(Never 
Considered this)                  1            1          -            -          -          1+e        1          -            1          - 
                                  *%           *%         -%           -%         -%         *%         *%         -%           *%         -% 
 
(Not Concerned)                1523          773        750          168c       204-       200--      432--     1081++BCD    1317        203 
                                 73%          71%        76%          72%        67%        62%        66%        76%          74%        72% 
 
(Don't know)                      1            1          *            -          -          -          -          1            1          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         2            2          -            -          -          -          -          2            --         2+a 
                                  *%           *%         -%           -%         -%         -%         -%         *%           -%         1% 
 
Net: Concerned                  503          283        220           59         94+E      116++aE    202++E     295--        424         76 
                                 24%          26%        22%          25%        31%        36%        31%        21%          24%        27% 
 
Net: Not 
concerned                      1532          778        754          168        205-       202--      434--     1088++BCD    1325        203 
                                 74%          72%        76%          72%        67%        63%        67%        77%          74%        72% 
 
Mean Score                      1.4          1.5        1.4          1.5        1.4        1.3        1.4        1.5          1.5        1.3 
Standard deviation              .73          .76        .69          .67        .63        .59        .64        .79          .76        .51 
Standard error                  .04          .05        .05          .10        .07        .07        .05        .05          .04        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 90 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          4            -          -          -          -          -          2          -          2          -          -          -          *            4          -          -          - 
                                  *%           -%         -%         -%         -%         -%         1%         -%         1%         -%         -%         -%         *%           *%         -%         -%         -% 
 
2                  (4.0)          5            -          2          -          -          -          -          3++        -          -          *          -          -            3          2          2          - 
                                  *%           -%         1%         -%         -%         -%         -%         2%         -%         -%         *%         -%         -%           *%         1%         1%         -% 
 
3                  (3.0)         41            4i         2          3          4          4          5          3          7          2          1          2          4           36          5          3          2 
                                  2%           5%         1%         2%         2%         3%         3%         2%         2%         1%         2%         2%         2%           2%         2%         2%         4% 
 
4                  (2.0)        132           11+bEjK     8         10         10          4         23+beJK    13         19         18          2-         3-        11k         112         20         15          5 
                                  6%          14%         4%         6%         5%         3%        12%         7%         7%         7%         3%         3%         6%           6%         8%         8%        11% 
 
5 - Very 
Concerned          (1.0)        371           16j        33j        23         50+bcgHJ   22j        29j        28j        30--       50hJ        5--       35         51          327         44         32         12 
                                                                                                                                                    ++aBCEFGHI ++BCEFGHIJ 
                                                                                                                                                             J 
                                 18%          19%        14%        14%        27%        15%        16%        15%        10%        18%         7%        33%        31%          18%        18%        17%        24% 
 
(Never 
Considered this)                  1            -          -          1++        -          -          -          -          -          -          -          -          -            1          -          -          - 
                                  *%           -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1523           52        184+AdfKL  128KL      123        115adKL    128        141KL      232adfKL   201KL       54         64--      100--       1357        166        136         31 
                                                                                                                                         ++AcDFGhIK 
                                                                                                                                                  L 
                                 73%          62%        81%        77%        66%        79%        68%        75%        80%        74%        87%        62%        60%          74%        70%        72%        61% 
 
(Don't know)                      1            -          -          -          -          -          -          -          -          -          *          *+         *            *          *          -          *++a 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         *%         *%           *%         *%         -%         1% 
 
(Refused)                         2            -          -          -          -          -          -          -          2+         -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%           *%         -%         -%         -% 
 
Net: Concerned                  503           27behJ     41         34j        60+beHJ    26         52hJ       40J        49-        68J         6--       37         61++BCEGHIJ 439         64         47         17 
                                                                                                                                                     ++BCEGHiJ 
                                 24%          33%        18%        20%        32%        18%        28%        22%        17%        25%        10%        36%        37%          24%        27%        25%        34% 
 
Net: Not 
concerned                      1532           52        186+ADfKL  128KL      123        115adKL    130        144KL      233+ADKL   201KL       55         64--      101--       1364        168        138         31 
                                                                                                                                         ++AcDFgIKL 
                                 74%          62%        81%        77%        66%        79%        69%        77%        80%        74%        87%        62%        61%          74%        71%        73%        61% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 90 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.4          1.6diKl    1.4        1.5k       1.3        1.4        1.7+diKl   1.6K       1.7+diKl   1.3        1.6diKL    1.2--      1.3-         1.4        1.5        1.5        1.5 
Standard deviation              .73          .72        .75        .66        .58        .74        .87        .89        .89        .51        .88        .49        .64          .73        .74        .76        .69 
Standard error                  .04          .15        .15        .14        .10        .16        .15        .17        .16        .08        .13        .04        .05          .04        .10        .12        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 90 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          4            4          -          -          -          -            -          2            -          2          2          -            4          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           -%         *%         *%         -%           *%         -%         -%         -% 
 
2                  (4.0)          5            2          2          2          -          -            *          3            -          3          2          2a           2          3          -          - 
                                  *%           *%         1%         *%         -%         -%           *%         *%           -%         *%         1%         1%           *%         *%         -%         -% 
 
3                  (3.0)         41           26+         2          8          1          2            4         26           20         20c         1          *           12         14         16+a        - 
                                  2%           3%         1%         1%         1%         2%           1%         3%           2%         3%         *%         *%           1%         2%         4%         -% 
 
4                  (2.0)        132           62b         4-        37         15B         4           17         54           76c        44         13          5           42--       52a        36a         2 
                                  6%           7%         2%         6%        10%         3%           5%         5%           7%         6%         4%         3%           4%         8%         8%         9% 
 
5 - Very 
Concerned          (1.0)        371          165         36        106         32         20           53        211++        194C       135c        41--       30          131--      144+A       90A         1 
                                 18%          19%        19%        17%        22%        17%          16%        21%          19%        19%        11%        15%          14%        21%        21%         5% 
 
(Never 
Considered this)                  1            1          -          -          -          -            -          1            1          -          -          -            -          -          1+         - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         -%         *%         -% 
 
(Not Concerned)                1523          597--      142        484a       100         94          249        716-         715        509        299++AB    157+ab       748++BC    461--      285--       22 
                                 73%          69%        77%        76%        68%        78%          77%        71%          71%        71%        83%        81%          80%        68%        66%        86% 
 
(Don't know)                      1            1          *          -          -          -            *          *            *          *          *          -            1          -          *          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%           *%         *%         *%         -%           *%         -%         *%         -% 
 
(Refused)                         2            2          -          -          -          -            -          -            2          -          -          -            -          -          2+         - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           -%         -%         *%         -% 
 
Net: Concerned                  503          227         39        143         47         24           70        265          270+Cd     179C        54--       35          173--      196++A     126+A        4 
                                 24%          26%        21%        22%        32%        20%          22%        26%          27%        25%        15%        18%          18%        29%        29%        14% 
 
Net: Not 
concerned                      1532          603-       144        486a       100         94          249        721-         715-       514        302++AB    159+ab       753++BC    464--      285--       22 
                                 74%          70%        78%        76%        68%        78%          77%        71%          71%        72%        84%        82%          80%        69%        66%        86% 
 
Mean Score                      1.4          1.5+       1.3        1.4        1.4        1.3          1.4        1.4          1.4        1.5        1.5        1.3          1.5        1.4        1.5        1.7 
Standard deviation              .73          .82        .75        .63        .52        .64          .60        .74          .62        .82        .90        .75          .82        .68        .69        .55 
Standard error                  .04          .06        .14        .06        .09        .15          .08        .05          .04        .07        .14        .14          .07        .06        .07        .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1177 
Table 90 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          2          2          -            4          2          2          *          -            2          2          *          *          2 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         *% 
 
2                  (4.0)          5            5          5          3          3          -            4          4          3          2          -            3          3          2          2          2 
                                  *%           *%         *%         1%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         *% 
 
3                  (3.0)         41           41+e       41++e      22++E      28++E       --          41+e       37++e      24e        30e         --          34+e       27+e       27++E      17e         6- 
                                  2%           2%         3%         3%         4%         -%           2%         3%         2%         2%         -%           3%         3%         3%         3%         1% 
 
4                  (2.0)        132          132++E     132++E      81++ABE    92++AbE     ---        124+e      111++E      82e       107++e       7-         112++E      84++E      67++E      44E        18-- 
                                  6%           8%         8%        13%        12%         -%           7%         9%         7%         8%         3%           9%         9%         9%         8%         2% 
 
5 - Very 
Concerned          (1.0)        371          371++E     371++E     228++ABE   262++ABE     ---        339++E     299++aE    247++E     269++E      29--        266++E     209++E     186++E     156++AE     96-- 
                                 18%          22%        23%        36%        33%         -%          19%        23%        22%        20%        11%          21%        24%        24%        27%        13% 
 
(Never 
Considered this)                  1            1          1          -          -          -            1          1          1          -          -            1          1          -          -          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         -%         -%           *%         *%         -%         -%         -% 
 
(Not Concerned)                1523         1162--CD   1028--CD    298--      409--      309++ABCD   1270--B     833--      742--      913--      234++ABCD    862--d     560--      494--      349--      622++ABCD 
                                 73%          68%        65%        47%        51%       100%          71%        65%        67%        69%        87%          67%        63%        64%        61%        83% 
 
(Don't know)                      1            1          1          *          1          -            *          *          *          *          *            *          *          *          *          * 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         *%           *%         *%         *%         *%         *% 
 
(Refused)                         2            2          2          2          2          -            2          2          -          -          -            2          2          -          -          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         -%         -%         -%           *%         *%         -%         -%         -% 
 
Net: Concerned                  503          503++E     503++E     309++ABE   354++ABE     ---        463++E     410++AE    329++E     376++E      36--        378++E     293++E     253++E     199++aE    114-- 
                                 24%          29%        32%        49%        44%         -%          26%        32%        30%        28%        13%          29%        33%        33%        35%        15% 
 
Net: Not 
concerned                      1532         1170--CD   1037--CD    304--      415--      309++ABCD   1278--B     839--      747--      915--      234++ABCD    867--d     565--      496--      351--      625++ABCD 
                                 74%          68%        65%        48%        52%       100%          72%        65%        68%        69%        87%          68%        64%        64%        62%        84% 
 
Mean Score                      1.4          1.4        1.4        1.4        1.4          -          1.5        1.5        1.4        1.4        1.2          1.5        1.5        1.5        1.4        1.3 
Standard deviation              .73          .73        .73        .72        .72          -          .74        .72        .71        .66        .41          .72        .75        .70        .69        .75 
Standard error                  .04          .04        .04        .05        .04          -          .04        .04        .04        .04        .08          .04        .05        .05        .05        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 90 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          4            -          4            2          2          2          2          2            *          2          2          -            *          2          2+a        - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           *%         *%         1%         -%           *%         *%         1%         -% 
 
2                  (4.0)          5            -          4            *          2          *          -          2            2          3          -          -            2          3          -          - 
                                  *%           -%         *%           *%         *%         *%         -%         *%           *%         *%         -%         -%           *%         1%         -%         -% 
 
3                  (3.0)         41           11         29           22         28         22         15         28           16         17          6          2           19         11          8          4 
                                  2%           3%         2%           2%         2%         2%         2%         2%           2%         3%         2%         2%           2%         2%         4%         4% 
 
4                  (2.0)        132           39+B       87--         68         84         65         33--       60-          50-        46         30+A        7           59         50         18          5 
                                  6%          10%         5%           6%         6%         6%         4%         5%           5%         7%        10%         8%           5%         8%         8%         5% 
 
5 - Very 
Concerned          (1.0)        371          101++B     253--        246++      282++      252++      190++      234+         164        136         50         21          199        111         39         22 
                                 18%          25%        16%          21%        21%        22%        24%        20%          16%        20%        17%        25%          18%        17%        18%        21% 
 
(Never 
Considered this)                  1            -          1            -          -          -          -          -            -          1          -          -            -          1          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1523          248--     1227++A       836-       967--      807--      565-       838          790++Bcd   469-       208         56          830        474        147         72 
                                 73%          62%        76%          71%        71%        70%        70%        72%          77%        69%        70%        65%          75%        73%        68%        70% 
 
(Don't know)                      1            -          1            1          *          -          *          *            *          *          -          -            1          *          -          - 
                                  *%           -%         *%           *%         *%         -%         *%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
(Refused)                         2            -          2            2          2          2          -          2            -          2          -          -            -          -          2++a       - 
                                  *%           -%         *%           *%         *%         *%         -%         *%           -%         *%         -%         -%           -%         -%         1%         -% 
 
Net: Concerned                  503          140++B     341--        314+       366++      317++      223+       295          213--      182a        80         28a         258        161         57         27 
                                 24%          35%        21%          27%        27%        28%        28%        25%          21%        27%        27%        33%          23%        25%        26%        26% 
 
Net: Not 
concerned                      1532          248--     1234++A       838-       970--      809--      566-       841          793++Bd    474-       209         56          832        479        148         72 
                                 74%          62%        77%          71%        71%        70%        70%        72%          78%        70%        71%        65%          75%        73%        69%        70% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 90 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.4          1.4        1.5          1.3--      1.4--      1.3--      1.3--      1.4          1.4        1.5        1.6        1.3          1.4        1.5        1.6a       1.4 
Standard deviation              .73          .62        .76          .64        .67        .64        .64        .71          .67        .78        .80        .60          .65        .77        .90        .70 
Standard error                  .04          .06        .05          .04        .04        .04        .05        .05          .05        .07        .10        .12          .05        .07        .13        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 90 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  *%           -% 
 
2                  (4.0)          5            - 
                                  *%           -% 
 
3                  (3.0)         41            2 
                                  2%           3% 
 
4                  (2.0)        132            5 
                                  6%           7% 
 
5 - Very 
Concerned          (1.0)        371           15 
                                 18%          20% 
 
(Never 
Considered this)                  1            - 
                                  *%           -% 
 
(Not Concerned)                1523           52 
                                 73%          70% 
 
(Don't know)                      1            - 
                                  *%           -% 
 
(Refused)                         2            - 
                                  *%           -% 
 
Net: Concerned                  503           20 
                                 24%          27% 
 
Net: Not 
concerned                      1532           52 
                                 74%          70% 
 
Mean Score                      1.4          1.4 
Standard deviation              .73          .66 
Standard error                  .04          .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 90 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          4            3          3          2          2          2          2          *          -          -          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
2                  (4.0)          5            2          3          2          3          3          3          3          2          2          -          -          - 
                                  *%           *%         *%         *%         1%         *%         *%         *%         *%         1%         -%         -%         -% 
 
3                  (3.0)         41           29+g       31++cg     18         14         37+        28         21g         4         13+cg       1         25+g        6 
                                  2%           3%         3%         1%         2%         3%         2%         3%         1%         4%         1%         3%         3% 
 
4                  (2.0)        132           74         70+        94+        34         99         90++       56         40         40         12         68+        13 
                                                                                                                               ++abcDEek 
                                  6%           7%         8%         8%         6%         7%         8%         8%         8%        12%         9%         8%         5% 
 
5 - Very 
Concerned          (1.0)        371          224++      187++      240+       109        288++      219        150+       114++       76+        29        198++e      64++ 
                                 18%          22%        21%        20%        19%        21%        19%        21%        23%        23%        22%        24%        25% 
 
(Never 
Considered this)                  1            -          1          -          -          1          1          -          -          -          -          -          - 
                                  *%           -%         *%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1523          674--h     585--      842--Hj    413Hj      962--H     781--H     482--h     339-h      191--       90        530--      169 
                                 73%          67%        66%        70%        72%        69%        69%        67%        68%        59%        68%        64%        67% 
 
(Don't know)                      1            *          -          *          1          *          *          *          -          -          -          *          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         2            2          2          2          -          2          2          2          -          2+         -          -          - 
                                  *%           *%         *%         *%         -%         *%         *%         *%         -%         1%         -%         -%         -% 
 
Net: Concerned                  503          298++      256++      334++      143        388++      309++      206++      154++      116++cDee   42        267++d      77+ 
                                 24%          30%        29%        28%        25%        28%        27%        29%        31%        36%        31%        32%        30% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 90 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1532          679--h     592--h     845--Hj    418HJ      967--H     786--Hj    486--h     341-h      192--       90        531--      169- 
                                 74%          67%        67%        70%        73%        69%        70%        68%        68%        60%        68%        65%        67% 
 
Mean Score                      1.4          1.5        1.5+g      1.4        1.5        1.4        1.5        1.5        1.3        1.5gk      1.3        1.4        1.3 
Standard deviation              .73          .76        .81        .66        .82        .72        .73        .74        .59        .73        .54        .66        .61 
Standard error                  .04          .05        .06        .04        .08        .04        .05        .06        .06        .08        .09        .05        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 90 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          4            2          2          3++e       2          *-         3          4          -          4++aE      -          -          4          4          -          -          - 
                                  *%           *%         *%         1%         *%         *%         1%         *%         -%         1%         -%         -%         *%         *%         -%         -%         -% 
 
2                  (4.0)          5            3          -          2          2          5          2          3          -          -          -          2+bi       3          3          *          -          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         1%         *%         *%         *%         -%         -% 
 
3                  (3.0)         41           34         21+        19++em     14         32         23++       23         13++aegmq  16++        5          6+        32+        27          1          6          2 
                                  2%           2%         3%         4%         3%         2%         4%         2%         5%         4%         3%         5%         3%         2%         2%         2%         3% 
 
4                  (2.0)        132          108++       63++degh   39+        25         94         40         67         10         30         13          8         76        107++        6         13          4 
                                  6%           8%         9%         9%         6%         6%         6%         6%         4%         8%         8%         8%         7%         8%         8%         5%         6% 
 
5 - Very 
Concerned          (1.0)        371          267        124         94+        82        263        133        189         59+s       78         30         32        215        267++       10         42         10 
                                                                                                                                                    ++abdEglno 
                                                                                                                                                             s 
                                 18%          19%        19%        22%        18%        18%        21%        18%        24%        20%        19%        30%        19%        20%        13%        16%        16% 
 
(Never 
Considered this)                  1            1          1          -          -          1          -          -          -          -          -          -          -          1          -          -          - 
                                  *%           *%         *%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -% 
 
(Not Concerned)                1523         1020--cK    456--k     272--      325cK     1086bCKmq   445-k      761CK      164-       267-       115k        58--      793-cK     895--k      59k       200CK       48 
                                 73%          71%        68%        63%        72%        73%        69%        73%        67%        67%        71%        55%        70%        69%        77%        76%        72% 
 
(Don't know)                      1            *          -          *          *          1          1          *          -          -          -          -          1          *          -          *          * 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         *%         *% 
 
(Refused)                         2            2          2          2+         2+         2          -          2          -          2+         -          -          2          2          -          2++        2 
                                                                                                                                                                                                           ++AbEFGhLM 
                                                                                                                                                                                                                    Q 
                                  *%           *%         *%         *%         *%         *%         -%         *%         -%         *%         -%         -%         *%         *%         -%         1%         3% 
 
Net: Concerned                  503          375+s      188+s      133++degoS 107        357        173s       256s        69s       108s        43s        40        291s       374++eos    16         56         15 
                                                                                                                                                    ++adEglnOS 
                                 24%          26%        28%        31%        24%        24%        27%        24%        28%        27%        26%        38%        26%        29%        21%        21%        22% 
 
Net: Not 
concerned                      1532         1025--cK    458--      277--      329cK     1091bCKmq   449-k      768CK      164-       271-       115         59--      800-ck     902--k      59k       200cK       48 
                                 74%          71%        68%        64%        73%        74%        70%        73%        67%        68%        71%        57%        71%        69%        77%        76%        72% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 90 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.4          1.5        1.5+       1.6++      1.5        1.4        1.5        1.5        1.4        1.6+       1.5        1.5        1.5        1.5        1.5        1.4        1.5 
Standard deviation              .73          .72        .75        .89        .87        .71        .85        .80        .75        .92        .69        .84        .80        .74        .70        .67        .72 
Standard error                  .04          .04        .06        .09        .09        .04        .07        .06        .10        .10        .12        .15        .05        .04        .17        .10        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 90 (continuation) 
<C3a> How concerned are you in relation to children and Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          4            2          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          5            2          **         - 
                                  *%           *%         **         -% 
 
3                  (3.0)         41           20          **         * 
                                  2%           2%         **         1% 
 
4                  (2.0)        132           71          **         1 
                                  6%           8%         **         1% 
 
5 - Very 
Concerned          (1.0)        371          192++        **         5 
                                 18%          21%         **         9% 
 
(Never 
Considered this)                  1            1          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1523          629--k       **        52+aBCdeFgHIjKlMQ 
                                 73%          68%         **        89% 
 
(Don't know)                      1            *          **         - 
                                  *%           *%         **         -% 
 
(Refused)                         2            2          **         - 
                                  *%           *%         **         -% 
 
Net: Concerned                  503          263++eos     **         6- 
                                 24%          29%         **        10% 
 
Net: Not 
concerned                      1532          633--k       **        52+aBCdefgHIjKlMQ 
                                 74%          69%         **        89% 
 
Mean Score                      1.4          1.4          **       1.3 
                                                        eoq 
Standard deviation              .73          .71          **       .63 
Standard error                  .04          .05          **       .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 91 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          3            3          *            2          2          -          -          -          -          -            3+         -          -            2          2          -          - 
                                  *%           *%         *%           1%         *%         -%         -%         -%         -%         -%           1%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)         14            8          6            *          2          5          2          -          -          5+e          2          7          5            2          5          2          6 
                                  1%           1%         1%           *%         1%         1%         1%         -%         -%         3%           *%         1%         1%           *%         1%         *%         1% 
 
3                  (3.0)         52           26         26           11g         9          7          9          7          8          1           21         16         16            9         15         18         10 
                                  3%           3%         2%           4%         3%         2%         3%         2%         3%         *%           4%         2%         2%           2%         2%         4%         2% 
 
4                  (2.0)        163           72         91           23g        23g        38G        31g        30g        15          4-          46         69         48           50+c       48         27         38 
                                  8%           7%         9%           8%         8%        10%         9%         9%         6%         2%           8%         9%         6%          11%         8%         6%         7% 
 
5 - Very 
Concerned          (1.0)        502          218-       284+a         48-        75g       110+AG      97aG       84aG       61g        27--        123        207++ac    172          111        139        115        137 
                                 24%          21%        27%          18%        24%        29%        27%        26%        25%        13%          21%        28%        22%          24%        22%        25%        26% 
 
(Never 
Considered this)                  3            2          1            -          -          2          1          -          -          -            -          3          -            3++        -          -          - 
                                  *%           *%         *%           -%         -%         *%         *%         -%         -%         -%           -%         *%         -%           1%         -%         -%         -% 
 
(Not Concerned)                1341          689+b      653-         187c       195        214--      214        199        160        172++aBCDEF  382b       428--      532+B        286        415        301        340 
                                 64%          68%        61%          69%        64%        57%        60%        62%        66%        83%          66%        59%        69%          62%        66%        65%        64% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  665          290--      376++A        71g        98G       148++AG    128aG      114aG       76G        30--        169        276++AC    220-         162        188        141        175 
                                 32%          28%        35%          26%        32%        39%        36%        36%        31%        15%          29%        38%        29%          35%        30%        31%        33% 
 
Net: Not 
concerned                      1359          700++B     659--        190c       198        219--      216        199        160        177++ABCDEF  387b       435--      537+B        289        421        302        347 
                                 65%          69%        62%          70%        65%        58%        61%        62%        66%        85%          67%        60%        69%          62%        68%        66%        65% 
 
Mean Score                      1.4          1.5        1.4          1.6+e      1.5        1.4        1.4        1.4        1.4        1.6          1.6+       1.4        1.4          1.5        1.5        1.4        1.4 
Standard deviation              .75          .83        .68          .90        .82        .72        .68        .60        .65       1.08          .86        .70        .71          .73        .79        .73        .74 
Standard error                  .03          .06        .04          .12        .09        .07        .07        .07        .08        .25          .07        .05        .06          .07        .06        .07        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 91 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          3            3          -            -          -          *          *          3            3          - 
                                  *%           *%         -%           -%         -%         *%         *%         *%           *%         -% 
 
2                  (4.0)         14            6          8            3          2          5e         9          6           14          * 
                                  1%           1%         1%           1%         1%         2%         1%         *%           1%         *% 
 
3                  (3.0)         52           24         28            7          3          3         14         39           50          2 
                                  3%           2%         3%           3%         1%         1%         2%         3%           3%         1% 
 
4                  (2.0)        163           99         65           23         34e        37+E       76++E      87--        133         30 
                                  8%           9%         6%          10%        11%        11%        12%         6%           7%        11% 
 
5 - Very 
Concerned          (1.0)        502          251        252           61        105++E      97+E      190++E     307--        448         51- 
                                 24%          23%        25%          26%        34%        30%        29%        22%          25%        18% 
 
(Never 
Considered this)                  3            3          -            -          -          1          1          2            3          - 
                                  *%           *%         -%           -%         -%         *%         *%         *%           *%         -% 
 
(Not Concerned)                1341          701        641          140        162--      178--      360--      970++aBCD   1139        198 
                                 64%          64%        65%          60%        53%        55%        55%        69%          64%        70% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  665          349        316           83e       139++E     134++E     266++E     394--        581         81 
                                 32%          32%        32%          36%        45%        41%        41%        28%          32%        29% 
 
Net: Not 
concerned                      1359          710        649          143        164--      184--      369--      979++aBCD   1157        199 
                                 65%          65%        65%          61%        54%        57%        57%        69%          65%        70% 
 
Mean Score                      1.4          1.5        1.4          1.5        1.3        1.4        1.5        1.4          1.4        1.4 
Standard deviation              .75          .76        .73          .79        .58        .73        .73        .77          .77        .58 
Standard error                  .03          .05        .05          .10        .06        .07        .05        .04          .04        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 91 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          3            -          -          -          -          -          2+         2          -          -          *          -          -            3          -          -          - 
                                  *%           -%         -%         -%         -%         -%         1%         1%         -%         -%         *%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)         14            -          2          2          -          -          2          2          7++        -          -          -          *           14          -          -          - 
                                  1%           -%         1%         1%         -%         -%         1%         1%         2%         -%         -%         -%         *%           1%         -%         -%         -% 
 
3                  (3.0)         52            5i         3          8i         5          4          4          4         10          2          1          2          4           44          8          6          2 
                                  3%           6%         1%         5%         3%         3%         2%         2%         4%         1%         2%         2%         2%           2%         3%         3%         4% 
 
4                  (2.0)        163           11BEK       5-        12         12          4-        16b        21Bek      24b        32BeK       6BEK       4--       17BEK       139         24         19          5 
                                  8%          14%         2%         7%         6%         3%         8%        11%         8%        12%        10%         3%        10%           8%        10%        10%        10% 
 
5 - Very 
Concerned          (1.0)        502           43         57hj       39         62+eFHIJ   27         29-        49hj       45--       45-        10--       41         55++EFHIJ   429-        73+a       53         20+a 
                                      ++BCdEFGHI                                                                                                    ++BCEFGHIJ 
                                              JL 
                                 24%          52%        25%        24%        33%        18%        15%        26%        15%        16%        16%        39%        33%          23%        31%        28%        40% 
 
(Never 
Considered this)                  3            -          -          1+         -          -          -          -          2          -          -          -          -            1          2          2+a        - 
                                  *%           -%         -%         1%         -%         -%         -%         -%         1%         -%         -%         -%         -%           *%         1%         1%         -% 
 
(Not Concerned)                1341           23--      161AdKL    104A       108A       111+AcDGKL 136AdgKL   111A       203AdKL    192AdgKL    46++AcDGKL 57--A      90--A      1210++BD    132--      108         23- 
                                 64%          28%        70%        62%        58%        76%        72%        59%        70%        71%        73%        55%        54%          66%        55%        58%        46% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  665           55         62         52         74EfHJ     31-        45         70efhj     69-        76         16-        45         73++BcEFHIJ 569-        96+a       72         25+A 
                                      ++BCDEFGHI                                                                                                     ++BcEFHIJ 
                                             JKL 
                                 32%          66%        27%        31%        39%        21%        24%        37%        24%        28%        25%        43%        44%          31%        41%        38%        50% 
 
Net: Not 
concerned                      1359           23--      163AdKL    105A       108A       111+AcDgKL 139AdgKL   114A       210+AdKL   192AdKL     46++ADgKL  57--A      90--A      1228++BcD   132--      108         23-- 
                                 65%          28%        71%        63%        58%        76%        74%        61%        72%        71%        73%        55%        54%          67%        55%        58%        46% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 91 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.4          1.4        1.3        1.5K       1.3        1.3        1.7dKl     1.5K       1.8++aBDKL 1.5K       1.5dKl     1.2--      1.3K         1.5        1.4        1.4        1.3 
Standard deviation              .75          .65        .70        .83        .58        .69        .99        .85        .96        .55        .71        .49        .60          .77        .63        .64        .62 
Standard error                  .03          .10        .11        .13        .09        .14        .18        .13        .14        .08        .07        .04        .05          .04        .07        .09        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 91 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          3            3          -          *          -          -            -          3            *          3          -          -            2          2          *          - 
                                  *%           *%         -%         *%         -%         -%           -%         *%           *%         *%         -%         -%           *%         *%         *%         -% 
 
2                  (4.0)         14            4          -          6          -          -            4          8            5          6          3          3            6          2          4          3 
                                  1%           *%         -%         1%         -%         -%           1%         1%           1%         1%         1%         1%           1%         *%         1%        10% 
 
3                  (3.0)         52           31+         3         15          1          1            9         30           26         24c         3          2           20         17         15          - 
                                  3%           4%         2%         2%         *%         1%           3%         3%           3%         3%         1%         1%           2%         3%         3%         -% 
 
4                  (2.0)        163           82c        14         34-        17c         9           23         82           88cd       61cd       14-         6-          57-        65a        40          1 
                                  8%           9%         7%         5%        12%         7%           7%         8%           9%         9%         4%         3%           6%        10%         9%         2% 
 
5 - Very 
Concerned          (1.0)        502          210         47        173         28         23           89        273+         253c       188C        61--       41          170--      209++A     115A         4 
                                 24%          24%        25%        27%        19%        19%          28%        27%          25%        26%        17%        21%          18%        31%        27%        15% 
 
(Never 
Considered this)                  3            3          -          -          -          -            -          1            3          -          -          -            2          -          1          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           *%         -%         *%         -% 
 
(Not Concerned)                1341          527-       122        408        103         88          199        616--        632        431-       278++AB    142+ab       682++BC    379--      254-        19 
                                 64%          61%        66%        64%        69%        73%          61%        61%          63%        60%        78%        73%          73%        56%        59%        72% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  665          292         61        207         45         32          113        355+         341Cd      249Cd       75--       47          227--      274++A     156A         4 
                                 32%          34%        33%        32%        30%        26%          35%        35%          34%        35%        21%        24%          24%        41%        36%        17% 
 
Net: Not 
concerned                      1359          534-       122        414        103         88          203        627--        638        441-       281++AB    144+aB       690++BC    382--      258-        21 
                                 65%          62%        66%        65%        69%        73%          63%        62%          63%        62%        78%        74%          73%        57%        60%        83% 
 
Mean Score                      1.4          1.5        1.3        1.4        1.4        1.3          1.4        1.5          1.4        1.5        1.3        1.4          1.5        1.4        1.5        2.2+b 
Standard deviation              .75          .79        .56        .73        .52        .53          .75        .79          .69        .83        .70        .80          .80        .67        .75       1.53 
Standard error                  .03          .05        .08        .06        .09        .12          .08        .05          .04        .06        .09        .13          .06        .05        .07        .74 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 91 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          3            3          3          3+         3          -            2          2          -          *          -            3          3          *          *          - 
                                  *%           *%         *%         1%         *%         -%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)         14           14         14          4          7          -           13         12          8          7          2            5          5          5          3          9 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         1%           *%         1%         1%         1%         1% 
 
3                  (3.0)         52           52++e      52++e      27++E      28E         --          51         38         32         41          2           40         29         34++e      26++e      13 
                                  3%           3%         3%         4%         3%         -%           3%         3%         3%         3%         1%           3%         3%         4%         5%         2% 
 
4                  (2.0)        163          163++E     163++E      74++E      89++E       ---        150        121++e     104+e      121+e       12          115e        80         84++E      43         44- 
                                  8%           9%        10%        12%        11%         -%           8%         9%         9%         9%         5%           9%         9%        11%         8%         6% 
 
5 - Very 
Concerned          (1.0)        502          502++E     502++E     288++ABE   332++ABE     ---        467++E     393++aE    354++AE    388++E      29--        377++E     284++E     274++aE    209++aE    115-- 
                                 24%          29%        32%        45%        42%         -%          26%        31%        32%        29%        11%          29%        32%        35%        37%        15% 
 
(Never 
Considered this)                  3            3          3          -          -          -            3          3          3          2          -            1          1          -          -          2 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         *%         -%           *%         *%         -%         -%         *% 
 
(Not Concerned)                1341          980--CD    846--CD    240--      341--      309++ABCD   1100--BC    719--      602--      762--      226++ABCD    740--Cd    486--      380--      287--      563++ABCD 
                                 64%          57%        53%        38%        43%       100%          62%        56%        55%        58%        84%          58%        55%        49%        51%        76% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  665          665++E     665++E     363++ABE   421++ABE     ---        617++E     514++aE    457++AE    509++E      41--        492++E     364++E     358++AE    252++aE    159-- 
                                 32%          39%        42%        57%        53%         -%          35%        40%        41%        39%        15%          38%        41%        46%        44%        21% 
 
Net: Not 
concerned                      1359          998--CD    864--CD    247--      351--      309++ABCD   1114--bC    733--      610--      770--      228++ABCD    749--Cd    495--c     385--      290--      572++ABCD 
                                 65%          58%        55%        39%        44%       100%          62%        57%        55%        58%        84%          58%        56%        50%        51%        77% 
 
Mean Score                      1.4          1.4        1.4        1.4        1.4-         -          1.4        1.4        1.4-       1.4        1.5          1.4        1.4        1.4        1.4        1.5 
Standard deviation              .75          .75        .75        .73        .73          -          .74        .74        .68        .69        .74          .73        .75        .71        .70        .83 
Standard error                  .03          .03        .03        .04        .04          -          .03        .04        .04        .04        .13          .04        .04        .04        .05        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1192 
Table 91 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          3            *          2            -          *          *          *          *            -          2          2a         -            -          2          2+A        - 
                                  *%           *%         *%           -%         *%         *%         *%         *%           -%         *%         1%         -%           -%         *%         1%         -% 
 
2                  (4.0)         14            -         14            5          7          8          6          8            9          5          -          -            9          6          -          - 
                                  1%           -%         1%           *%         1%         1%         1%         1%           1%         1%         -%         -%           1%         1%         -%         -% 
 
3                  (3.0)         52           12         40           29         34         18-        15         24           15-        26+a        9          3           19         19         10a         4 
                                  3%           3%         2%           2%         2%         2%         2%         2%           1%         4%         3%         4%           2%         3%         5%         4% 
 
4                  (2.0)        163           41        117          102        118         94         61        101           71         63         22          8           82         49         18         14 
                                  8%          10%         7%           9%         9%         8%         8%         9%           7%         9%         7%         9%           7%         7%         9%        13% 
 
5 - Very 
Concerned          (1.0)        502          118+b      371          353++      390++      337++      249++      335++        231        179         71         21          266        158         53         25 
                                 24%          30%        23%          30%        29%        29%        31%        29%          23%        26%        24%        24%          24%        24%        25%        24% 
 
(Never 
Considered this)                  3            -          3            -          -          -          -          -            2          1          -          -            2          1          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         *%         -%         -%           *%         *%         -%         -% 
 
(Not Concerned)                1341          227--     1061+A        686--      818--      692--      473--      697--        695++B     401--      192         54          732        419        131         60 
                                 64%          57%        66%          58%        60%        60%        59%        60%          68%        59%        65%        63%          66%        64%        61%        59% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  665          159++B     488-         455++      508++      431++      310++      436++        302        242+a       93         29          348        207         72         38 
                                 32%          40%        30%          39%        37%        38%        39%        37%          30%        36%        31%        33%          31%        32%        33%        37% 
 
Net: Not 
concerned                      1359          227--     1077+A        691--      825--      700--      479--      705--        704++B     407--      194         54          740        426        133         60 
                                 65%          57%        67%          59%        60%        61%        60%        60%          69%        60%        66%        63%          67%        65%        62%        59% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 91 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.4          1.4        1.5          1.4--      1.4--      1.3--      1.3--      1.4--        1.4        1.5        1.4        1.4          1.4        1.5        1.6        1.5 
Standard deviation              .75          .63        .77          .64        .66        .64        .66        .67          .71        .79        .79        .68          .69        .80        .88        .67 
Standard error                  .03          .06        .04          .04        .03        .04        .04        .04          .05        .06        .09        .13          .04        .06        .12        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 91 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          3            - 
                                  *%           -% 
 
2                  (4.0)         14            - 
                                  1%           -% 
 
3                  (3.0)         52            4 
                                  3%           5% 
 
4                  (2.0)        163            8 
                                  8%          11% 
 
5 - Very 
Concerned          (1.0)        502           18 
                                 24%          24% 
 
(Never 
Considered this)                  3            - 
                                  *%           -% 
 
(Not Concerned)                1341           44 
                                 64%          59% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  665           26 
                                 32%          35% 
 
Net: Not 
concerned                      1359           44 
                                 65%          59% 
 
Mean Score                      1.4          1.5 
Standard deviation              .75          .73 
Standard error                  .03          .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 91 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          3            2          3          -          3+c        2          2          2          *          *          -          *          - 
                                  *%           *%         *%         -%         1%         *%         *%         *%         *%         *%         -%         *%         -% 
 
2                  (4.0)         14           11          6          8          2          9          7          6          4          *          -          4          - 
                                  1%           1%         1%         1%         *%         1%         1%         1%         1%         *%         -%         *%         -% 
 
3                  (3.0)         52           34         30         36         21         41         33         29++k      12         10          2         28          2 
                                  3%           3%         3%         3%         4%         3%         3%         4%         2%         3%         1%         3%         1% 
 
4                  (2.0)        163           89         75        117++       41        122        101         76++       51         34         16         81+        20 
                                  8%           9%         8%        10%         7%         9%         9%        11%        10%        11%        12%        10%         8% 
 
5 - Very 
Concerned          (1.0)        502          275++      251++      327++      151        369++      289        210++      148++       95         37        269++acdEE  85++e 
                                 24%          27%        28%        27%        26%        26%        26%        29%        30%        29%        28%        33%        34% 
 
(Never 
Considered this)                  3            2          3          2          2          3          3          -          -          -          -          -          - 
                                  *%           *%         *%         *%         *%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1341          596--      514--      711--j     356fj      850--fJ    692-fJ     392--      285--      183--       79        441--      145 
                                 64%          59%        58%        59%        62%        61%        61%        55%        57%        57%        59%        54%        58% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  665          364++      326++      443++      192        490++      390+       286++d     198++      129++       53        350++acDEE 105++ 
                                 32%          36%        37%        37%        33%        35%        35%        40%        40%        40%        40%        43%        41% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 91 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1359          609--j     524--      719--j     362fJ      861--fJ    701--fJ    400--      289--      183--       79        445--      145- 
                                 65%          60%        59%        60%        63%        62%        62%        56%        58%        57%        59%        54%        58% 
 
Mean Score                      1.4          1.5K       1.5k       1.4k       1.5k       1.4k       1.5k       1.5K       1.4k       1.4k       1.4        1.4        1.2-- 
Standard deviation              .75          .79        .79        .70        .83        .73        .74        .77        .68        .65        .55        .67        .47 
Standard error                  .03          .05        .05        .04        .07        .04        .04        .05        .06        .07        .09        .04        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 91 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          3            2          *          3++q       *          2          3+         3          -          2          -          2++abdeQ   3          3          *          -          - 
                                  *%           *%         *%         1%         *%         *%         1%         *%         -%         *%         -%         1%         *%         *%         *%         -%         -% 
 
2                  (4.0)         14            7          4          2          2         14          4          9          3          2          2          -          5          7          -          *          - 
                                  1%           1%         1%         *%         *%         1%         1%         1%         1%         1%         1%         -%         *%         1%         -%         *%         -% 
 
3                  (3.0)         52           44         31++       19+        30         44         21         30          8         15         10+         4         37         37          *          5          2 
                                                                       ++AEfGlMoq 
                                  3%           3%         5%         4%         7%         3%         3%         3%         3%         4%         6%         4%         3%         3%         *%         2%         3% 
 
4                  (2.0)        163          119         62         56++aDehmq 29        129         63         96         16         41         12          8        102        107          5         22          6 
                                  8%           8%         9%        13%         6%         9%        10%         9%         6%        10%         8%         8%         9%         8%         7%         8%         9% 
 
5 - Very 
Concerned          (1.0)        502          363        163        130++      122        386+       187++      291++       92        110         51         36+       319++      349++       15         75         14 
                                                                                                                   ++ABdEgilM 
                                                                                                                          npq 
                                 24%          25%        24%        30%        27%        26%        29%        28%        37%        28%        31%        34%        28%        27%        20%        28%        21% 
 
(Never 
Considered this)                  3            1          1          -          -          1          -          -          -          -          -          -          -          1          -          -          - 
                                  *%           *%         *%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -% 
 
(Not Concerned)                1341          902-Cfh    409Ch      220--      268-c      907--Ch    367--      620--c     129--      226--       88-        55-       659--c     801--Ch     55        162c        44c 
                                                                                                                                                                                      CfgHijklq 
                                 64%          63%        61%        51%        59%        61%        57%        59%        52%        57%        54%        52%        59%        61%        73%        61%        67% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  665          481        225        186        151        516++      250++      387++      108        151+        63         44        421++      456++       21         97         20 
                                                             ++ABdemns                                              ++abdemns 
                                 32%          33%        34%        43%        33%        35%        39%        37%        44%        38%        39%        42%        37%        35%        27%        37%        30% 
 
Net: Not 
concerned                      1359          911-Ch     413-c      225--      270-       923--Ch    374--      632--c     131--      230--       90-        56-       668--c     811--Ch     56        162         44 
                                                                                                                                                                                       Cfhijklq 
                                 65%          63%        62%        52%        60%        62%        58%        60%        53%        58%        55%        54%        59%        62%        73%        61%        67% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 91 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.4          1.4        1.5        1.5        1.5        1.5        1.5        1.5        1.3        1.5        1.5        1.4        1.4        1.4        1.3        1.3        1.5 
Standard deviation              .75          .73        .76        .83        .81        .77        .80        .78        .70        .80        .83        .89        .75        .75        .58        .60        .67 
Standard error                  .03          .04        .06        .07        .07        .04        .06        .05        .08        .07        .12        .15        .04        .04        .14        .07        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 91 (continuation) 
<C3a> How concerned are you in relation to children and  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          3            *          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)         14            4          **         - 
                                  1%           *%         **         -% 
 
3                  (3.0)         52           34+         **         * 
                                  3%           4%         **         1% 
 
4                  (2.0)        163           73          **         3 
                                  8%           8%         **         5% 
 
5 - Very 
Concerned          (1.0)        502          267++        **        12 
                                 24%          29%         **        20% 
 
(Never 
Considered this)                  3            1          **         2++AbCDEFGhILMoQ 
                                  *%           *%         **         3% 
 
(Not Concerned)                1341          539--c       **        41ch 
                                 64%          59%         **        71% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  665          340++        **        15 
                                 32%          37%         **        25% 
 
Net: Not 
concerned                      1359          544--        **        41c 
                                 65%          59%         **        71% 
 
Mean Score                      1.4          1.4          **       1.3 
Standard deviation              .75          .70          **       .51 
Standard error                  .03          .04          **       .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 92 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          4            4          -            2          -          -          -          -          -          3+           2          -          3            2          -          3          - 
                                  *%           *%         -%           1%         -%         -%         -%         -%         -%         1%           *%         -%         *%           *%         -%         1%         -% 
 
2                  (4.0)         14            8          6            -          5          *          5          3          -          -            5          5          3            4          3          4          2 
                                  1%           1%         1%           -%         2%         *%         1%         1%         -%         -%           1%         1%         *%           1%         1%         1%         *% 
 
3                  (3.0)         42           25         17           12++g       5          8          9          4          3          1           17c        17          7-           7         14         12          8 
                                  2%           2%         2%           5%         2%         2%         3%         1%         1%         *%           3%         2%         1%           2%         2%         3%         2% 
 
4                  (2.0)        215           92        122           28         38         34         46         25         25         18           66         80         69           66+cd      66         39         43 
                                 10%           9%        12%          10%        13%         9%        13%         8%        10%         9%          11%        11%         9%          14%        11%         8%         8% 
 
5 - Very 
Concerned          (1.0)        651          273--      378++A        76         97        142+aFG    110        115fg       62         48          174        252        226          141        193        151        166 
                                 31%          27%        36%          28%        32%        38%        31%        36%        25%        23%          30%        35%        29%          31%        31%        33%        31% 
 
(Never 
Considered this)                  6            6+b        --           -          -          2          2          -          -          2            -          4          2            2          2          2          - 
                                  *%           1%         -%           -%         -%         *%         *%         -%         -%         1%           -%         *%         *%           *%         *%         *%         -% 
 
(Not Concerned)                1148          609++B     539--        153        160        189        183        172        154+bcd    137+bCde     313        372-       463++B       240        345        251        312 
                                 55%          60%        51%          56%        52%        50%        52%        54%        63%        66%          54%        51%        60%          52%        55%        54%        59% 
 
(Don't know)                      *            -          *            -          -          -          *          -          -          -            -          *          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         -%         *%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  866          366--      500++A       105        135g       176fG      156g       141g        87         66-         240        332+c      294-         207        259        190        209 
                                 42%          36%        47%          38%        44%        47%        44%        44%        36%        32%          42%        45%        38%          45%        42%        41%        39% 
 
Net: Not 
concerned                      1166          621++B     545--        155        165        189-       188        176        154cd      140+bCde     320        377-       469++B       246        348        257        314 
                                 56%          61%        51%          57%        54%        50%        53%        55%        63%        67%          55%        52%        61%          53%        56%        56%        59% 
 
Mean Score                      1.4          1.5+b      1.3-         1.5c       1.4        1.3        1.5c       1.3        1.3        1.4          1.5        1.4        1.3          1.5        1.4        1.4        1.3 
Standard deviation              .69          .78        .60          .80        .72        .55        .73        .64        .53        .84          .76        .65        .66          .73        .64        .79        .59 
Standard error                  .03          .05        .03          .09        .07        .05        .07        .06        .07        .14          .05        .04        .05          .06        .05        .07        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 92 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          4            2          3            -          -          -          -          4            4          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)         14            7          6            1          3          5e         8          5           14          - 
                                  1%           1%         1%           *%         1%         2%         1%         *%           1%         -% 
 
3                  (3.0)         42           22         21           10+e        6          9         23++E      19--         41          2 
                                  2%           2%         2%           4%         2%         3%         4%         1%           2%         1% 
 
4                  (2.0)        215          132+b       82-          26         49++E      46+e       87+e      127-         182         33 
                                 10%          12%         8%          11%        16%        14%        13%         9%          10%        12% 
 
5 - Very 
Concerned          (1.0)        651          334        317           87        123++cE     97        229+e      418-         569         79 
                                 31%          31%        32%          37%        40%        30%        35%        30%          32%        28% 
 
(Never 
Considered this)                  6            4          2            -          -          2          2          4            6          - 
                                  *%           *%         *%           -%         -%         1%         *%         *%           *%         -% 
 
(Not Concerned)                1148          585        563          110-       126--      163b       301--      836++ABcD    976        169 
                                 55%          54%        57%          47%        41%        51%        46%        59%          54%        60% 
 
(Don't know)                      *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  866          466        399          112e       172++cE    143        315++E     545--        751        111 
                                 42%          43%        40%          48%        56%        44%        49%        39%          42%        39% 
 
Net: Not 
concerned                      1166          595        572          111-       128--      168b       309--      846++ABcD    994        169 
                                 56%          55%        58%          48%        42%        52%        48%        60%          55%        60% 
 
Mean Score                      1.4          1.4        1.4          1.4        1.4        1.5+e      1.5+       1.3          1.4        1.3 
Standard deviation              .69          .68        .69          .67        .63        .76        .73        .66          .71        .50 
Standard error                  .03          .04        .04          .07        .06        .07        .05        .03          .03        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 92 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          4            -          3+         -          -          -          2          -          -          -          -          -          -            4          -          -          - 
                                  *%           -%         1%         -%         -%         -%         1%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)         14            -          4          5++hil     2          1          -          2          -          -          1hiL       *          -           10          4          3          * 
                                  1%           -%         2%         3%         1%         1%         -%         1%         -%         -%         1%         *%         -%           1%         1%         2%         1% 
 
3                  (3.0)         42            -          4          3          2          9++dfIk    2          7          7          2          3+adfIk    1          4           34          8          4          4+a 
                                  2%           -%         2%         2%         1%         6%         1%         3%         2%         1%         4%         1%         2%           2%         3%         2%         7% 
 
4                  (2.0)        215           14BKl       2--       25BKl      19B        11B        25Bk       30+BKl     29B        34Bk        8BKL       5--B      13B         186         29         25          4 
                                 10%          17%         1%        15%        10%         7%        13%        16%        10%        13%        14%         5%         8%          10%        12%        13%         9% 
 
5 - Very 
Concerned          (1.0)        651           47         92+cEFHj   41         75+cEFHj   23--       42-        58e        68-        84E        17E        49         56Efh       580         71         53         18 
                                      ++bCEFGHIJ                                                                                                    ++CEFGHIJL 
                                               L 
                                 31%          56%        40%        24%        40%        16%        22%        31%        23%        31%        28%        47%        34%          31%        30%        28%        37% 
 
(Never 
Considered this)                  6            -          -          2          -          -          -          2+         2          -          -          -          -            6          -          -          - 
                                  *%           -%         -%         1%         -%         -%         -%         1%         1%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1148           23--      125A        92A        90a       102        116AdgK     89a       186+AdGjK  151A        34Ak       48--A      93AK       1022        126        103         23 
                                                                                  ++AbcDGiJK 
                                                                                           l 
                                 55%          27%        55%        55%        48%        70%        62%        47%        64%        56%        54%        46%        56%          55%        53%        55%        46% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          -          *++        -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  866           61         94E        66e        94EfH      33--       67e        88Eh       96-       118E        26E        54         69E         765        101         78         23 
                                      ++BCDEFGHI                                                                                                     ++bcEFHJL 
                                             JKL 
                                 42%          73%        41%        39%        50%        23%        36%        47%        33%        44%        41%        52%        41%          42%        42%        41%        46% 
 
Net: Not 
concerned                      1166           23--      131Ak       96Ak       92A       104        118AdgK     90a       186+AdgK   151A        34Ak       48--A      93Ak       1036        130        106         24 
                                                                                  ++AbcDGiJK 
                                                                                           L 
                                 56%          27%        57%        58%        49%        71%        63%        48%        64%        56%        55%        46%        56%          56%        55%        57%        47% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1203 
Table 92 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.4          1.2        1.3        1.6+adiKL  1.3        1.7        1.5K       1.5aKl     1.4K       1.3k       1.5++ADIKL 1.2--      1.3k         1.4        1.5        1.5        1.5 
                                                                                    ++AbDIKL 
Standard deviation              .69          .43        .89        .84        .58        .88        .78        .70        .62        .49        .76        .47        .57          .68        .76        .76        .79 
Standard error                  .03          .07        .12        .12        .08        .16        .13        .09        .08        .06        .06        .03        .05          .03        .08        .10        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 92 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          4            4+         -          -          -          -            -          2            -          2          3a         -            4          -          -          - 
                                  *%           1%         -%         -%         -%         -%           -%         *%           -%         *%         1%         -%           *%         -%         -%         -% 
 
2                  (4.0)         14           10+         2          1          -          -            2          8            8          3          2          2            7          3          4          - 
                                  1%           1%         1%         *%         -%         -%           1%         1%           1%         *%         1%         1%           1%         1%         1%         -% 
 
3                  (3.0)         42           27+         2         11          1          *            5         21           29+b        7          6          4           15         14         13          - 
                                  2%           3%         1%         2%         1%         *%           2%         2%           3%         1%         2%         2%           2%         2%         3%         -% 
 
4                  (2.0)        215           89         13         71         24b        10           24        110          111         76         28         13          100         74         40          1 
                                 10%          10%         7%        11%        16%         9%           7%        11%          11%        11%         8%         7%          11%        11%         9%         2% 
 
5 - Very 
Concerned          (1.0)        651          275         68        207         40         33          106        325          337c       227c        87-        49          273        225        138          8 
                                 31%          32%        37%        32%        27%        27%          33%        32%          33%        32%        24%        25%          29%        33%        32%        33% 
 
(Never 
Considered this)                  6            2          2          2          -          -            2          4            2          2          2          2+           2          2          -          - 
                                  *%           *%         1%         *%         -%         -%           1%         *%           *%         *%         1%         1%           *%         *%         -%         -% 
 
(Not Concerned)                1148          453        100        345         84         77          185        544          521-       397        230++Ab    123a         538        355        234         17 
                                 55%          53%        54%        54%        56%        64%          57%        54%          52%        56%        64%        64%          57%        53%        55%        65% 
 
(Don't know)                      *            *          -          -          -          -            *          -            *          -          -          -            -          -          *          - 
                                  *%           *%         -%         -%         -%         -%           *%         -%           *%         -%         -%         -%           -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  866          364         81        277         64         43          129        435          448+Cd     302cd      115--       62-         374        299        178          9 
                                 42%          42%        44%        44%        43%        36%          40%        43%          44%        42%        32%        32%          40%        44%        41%        35% 
 
Net: Not 
concerned                      1166          467        102        346         84         77          187        554          529-       402        234++Ab    125+a        549        359        238         17 
                                 56%          54%        55%        54%        56%        64%          58%        55%          52%        56%        66%        65%          58%        53%        55%        65% 
 
Mean Score                      1.4          1.5++c     1.3        1.3        1.4        1.3          1.3        1.4          1.4        1.3        1.5        1.4          1.4        1.4        1.4        1.1 
Standard deviation              .69          .81        .62        .57        .52        .46          .61        .69          .68        .63        .83        .74          .74        .62        .70        .25 
Standard error                  .03          .05        .08        .04        .08        .09          .06        .04          .04        .04        .09        .11          .05        .04        .06        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 92 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          2          2          -            2-         2          -          --         3+aCD        2          2          -          -          3 
                                  *%           *%         *%         *%         *%         -%           *%         *%         -%         -%         1%           *%         *%         -%         -%         *% 
 
2                  (4.0)         14           14         14          4          7          -            7--        7          6          4          4ad          6          6          3          *          8 
                                  1%           1%         1%         1%         1%         -%           *%         1%         1%         *%         2%           *%         1%         *%         *%         1% 
 
3                  (3.0)         42           42+e       42++e      17e        18e         --          39         19         14-        32          3           33         25         23e        21++e       9 
                                  2%           2%         3%         3%         2%         -%           2%         1%         1%         2%         1%           3%         3%         3%         4%         1% 
 
4                  (2.0)        215          215++E     215++E      90++E     102+E        ---        198+e      180++E     130e       151e        16-         146        110+e       96e        71e        63 
                                 10%          12%        14%        14%        13%         -%          11%        14%        12%        11%         6%          11%        12%        12%        13%         8% 
 
5 - Very 
Concerned          (1.0)        651          651++E     651++E     321++ABE   380++AbE     ---        612++E     506++aE    431++aE    501++E      35--        455++E     341++E     315++E     231++E     187-- 
                                 31%          38%        41%        50%        48%         -%          34%        39%        39%        38%        13%          35%        38%        41%        41%        25% 
 
(Never 
Considered this)                  6            6          6          2          4          -            4          2          2          4          2            4          2          4          -          2 
                                  *%           *%         *%         *%         1%         -%           *%         *%         *%         *%         1%           *%         *%         1%         -%         *% 
 
(Not Concerned)                1148          787--bCD   653--Cd    200--      286--      309++ABCD    924--B     572--      519--      630--      207++ABCD    636--cd    403--      335--      245--      474++ABCD 
                                 55%          46%        41%        31%        36%       100%          52%        44%        47%        48%        77%          50%        45%        43%        43%        64% 
 
(Don't know)                      *            *          *          -          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  866          866++E     866++aE    411++ABE   482++AbE     ---        810++E     686++AE    561++aE    652++E      51--        601++E     451++E     411++aE    302++aE    251-- 
                                 42%          50%        55%        65%        60%         -%          45%        53%        51%        49%        19%          47%        51%        53%        53%        34% 
 
Net: Not 
concerned                      1166          805--bCD   671--Cd    206--      295--      309++ABCD    933--B     582--      525--      634--      214++ABCD    644--cd    410--      338--      245--      484++ABCD 
                                 56%          47%        42%        32%        37%       100%          52%        45%        48%        48%        79%          50%        46%        44%        43%        65% 
 
Mean Score                      1.4          1.4        1.4        1.3        1.3-         -          1.4--      1.3--      1.3--      1.3--      1.8++ABCD    1.4        1.4        1.3        1.4        1.4 
Standard deviation              .69          .69        .69        .64        .65          -          .63        .61        .56        .59       1.12          .65        .67        .61        .60        .77 
Standard error                  .03          .03        .03        .04        .03          -          .03        .03        .03        .03        .17          .03        .04        .03        .04        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 92 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          4            -          4            -          3          -          -          3            3          -          2          -            3          -          2          - 
                                  *%           -%         *%           -%         *%         -%         -%         *%           *%         -%         1%         -%           *%         -%         1%         -% 
 
2                  (4.0)         14            *         12            5          6          3          3          5           10          4          -          -            6          7          *          - 
                                  1%           *%         1%           *%         *%         *%         *%         *%           1%         1%         -%         -%           1%         1%         *%         -% 
 
3                  (3.0)         42           10         32           22         29         20         17         25           14         12          9          7++AB       14-        16          7a         5a 
                                  2%           3%         2%           2%         2%         2%         2%         2%           1%         2%         3%         8%           1%         2%         3%         5% 
 
4                  (2.0)        215           52        155          109        141        104         66-       115           93         75         40          7          105         75         27          8 
                                 10%          13%        10%           9%        10%         9%         8%        10%           9%        11%        13%         8%           9%        11%        12%         8% 
 
5 - Very 
Concerned          (1.0)        651          144b       473--        456++      499++      413++      291++      422++        299        245++ac     83         24          331        211         61         48++AbC 
                                 31%          36%        29%          39%        37%        36%        36%        36%          29%        36%        28%        28%          30%        32%        29%        47% 
 
(Never 
Considered this)                  6            -          6            --         2          --         -          --           4          -          2          -            4          -          2          - 
                                  *%           -%         *%           -%         *%         -%         -%         -%           *%         -%         1%         -%           *%         -%         1%         -% 
 
(Not Concerned)                1148          192--      925++A       583--      687--      610        428        595--        600+B      340-       160         49          647+D      344        115         42- 
                                 55%          48%        58%          50%        50%        53%        53%        51%          59%        50%        54%        57%          58%        53%        54%        41% 
 
(Don't know)                      *            -          *            *          -          -          -          -            -          *          -          -            -          *          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  866          196++B     629--        565++      640++      517++      356        537++        392-       321++A     123         30          435        286         88         56+a 
                                 42%          49%        39%          48%        47%        45%        44%        46%          38%        47%        42%        36%          39%        44%        41%        54% 
 
Net: Not 
concerned                      1166          192--      941++A       588--      695--      613-       431        603--        612++B     344--      162         49          656+D      350d       118         42-- 
                                 56%          48%        59%          50%        51%        53%        54%        52%          60%        51%        55%        57%          59%        54%        55%        41% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 92 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.4          1.4        1.4          1.3--      1.3--      1.3--      1.3--      1.3-         1.4        1.3        1.5b       1.5          1.4        1.4        1.5        1.3 
Standard deviation              .69          .58        .72          .58        .64        .56        .59        .65          .72        .60        .74        .79          .66        .69        .81        .61 
Standard error                  .03          .05        .03          .03        .03        .03        .04        .03          .04        .04        .08        .14          .04        .05        .10        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 92 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  *%           -% 
 
2                  (4.0)         14            - 
                                  1%           -% 
 
3                  (3.0)         42            5+ 
                                  2%           7% 
 
4                  (2.0)        215            8 
                                 10%          11% 
 
5 - Very 
Concerned          (1.0)        651           23 
                                 31%          31% 
 
(Never 
Considered this)                  6            - 
                                  *%           -% 
 
(Not Concerned)                1148           38 
                                 55%          51% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  866           31 
                                 42%          42% 
 
Net: Not 
concerned                      1166           38 
                                 56%          51% 
 
Mean Score                      1.4          1.5 
Standard deviation              .69          .73 
Standard error                  .03          .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1209 
Table 92 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          4            2          2          -          2          --         -          -          -          -          -          -          - 
                                  *%           *%         *%         -%         *%         -%         -%         -%         -%         -%         -%         -%         -% 
 
2                  (4.0)         14            7          8          4          2         12          9          8          2          3          -          3          - 
                                  1%           1%         1%         *%         *%         1%         1%         1%         *%         1%         -%         *%         -% 
 
3                  (3.0)         42           22         28+        25         18         31         29         16         15          9          4         16          6 
                                  2%           2%         3%         2%         3%         2%         3%         2%         3%         3%         3%         2%         2% 
 
4                  (2.0)        215          128++      105        136         62        166++      133+        84         55         38         13         99         20 
                                 10%          13%        12%        11%        11%        12%        12%        12%        11%        12%        10%        12%         8% 
 
5 - Very 
Concerned          (1.0)        651          365++      321++      430++      186        459        365        254+       196++dee   118         45        336++DEE    91 
                                 31%          36%        36%        36%        32%        33%        32%        36%        39%        37%        34%        41%        36% 
 
(Never 
Considered this)                  6            4          -          2          2          4          2          2          -          -          -          2          2b 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         *%         1% 
 
(Not Concerned)                1148          481--      418--      603--j     306J       723--J     588-J      351--      231--      155-        71        366--      133 
                                 55%          48%        47%        50%        53%        52%        52%        49%        46%        48%        53%        45%        53% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          *          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  866          493++      427++      565++      247        625++      499+       338++      252++d     155+        58        435++cDEE  112 
                                 42%          49%        48%        47%        43%        45%        44%        47%        50%        48%        43%        53%        44% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 92 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1166          489--      427--      607--j     309J       735--J     597-J      359--      233--      158-        71        369--      133 
                                 56%          49%        48%        51%        54%        53%        53%        50%        47%        49%        53%        45%        53% 
 
Mean Score                      1.4          1.4        1.4j       1.3-       1.4        1.4        1.4j       1.4        1.3        1.4        1.3        1.3--      1.3 
Standard deviation              .69          .66        .72        .59        .70        .66        .67        .68        .62        .67        .60        .57        .55 
Standard error                  .03          .04        .04        .03        .05        .03        .03        .04        .05        .06        .09        .03        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 92 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          4            --         -          2a         -          3          2          4a         -          2a         -          -          2          2          -          -          - 
                                  *%           -%         -%         *%         -%         *%         *%         *%         -%         *%         -%         -%         *%         *%         -%         -%         -% 
 
2                  (4.0)         14           12          3          3          *         14          8          6          2          1          3d         2          5          8          -          -          * 
                                  1%           1%         *%         1%         *%         1%         1%         1%         1%         *%         2%         1%         *%         1%         -%         -%         *% 
 
3                  (3.0)         42           36         21+        17+        19++       36         16         30+         7          8          4          5         30         29          2          8          2 
                                  2%           2%         3%         4%         4%         2%         3%         3%         3%         2%         2%         5%         3%         2%         2%         3%         4% 
 
4                  (2.0)        215          156         84         72         48        159         81         99         18         53s        21         13        124        154+        12hs       29          9s 
                                                            ++AdEGHlmq 
                                                                     s 
                                 10%          11%        12%        17%        11%        11%        13%         9%         7%        13%        13%        13%        11%        12%        16%        11%        14% 
 
5 - Very 
Concerned          (1.0)        651          483++      225        145        163+       483        246++egos  333        103++aegos 141         61         41        385+       440+        21         76         20 
                                 31%          34%        34%        34%        36%        33%        38%        32%        42%        35%        37%        39%        34%        34%        28%        29%        30% 
 
(Never 
Considered this)                  6            4          -          2          2          6          4          4          -          -          -          2+aBi      4          4          -          2          - 
                                  *%           *%         -%         *%         *%         *%         1%         *%         -%         -%         -%         2%         *%         *%         -%         1%         -% 
 
(Not Concerned)                1148          748--cfk   338-       188--      219--      784--CFk   289--      573CFkq    117-       192-        75-        42--      577--cf    670--cf     41        151CFkq     35 
                                 55%          52%        50%        44%        49%        53%        45%        55%        47%        48%        46%        40%        51%        51%        54%        57%        52% 
 
(Don't know)                      *            *          -          *          -          *          *          *          -          -          -          -          -          -          -          -          - 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  866          638++s     308+S      218++eGoS  211+S      642s       327++aeGoS 432s       121+S      193++gS     82S        54S       508++S     593++S      34s       104         29s 
                                 42%          44%        46%        51%        47%        43%        51%        41%        49%        49%        50%        52%        45%        45%        44%        39%        44% 
 
Net: Not 
concerned                      1166          760--cf    341--      194--      220--      800-Cfk    299--      584CdFkq   119-       195-        78         43-       584--      680--c      41        151cfk      35 
                                 56%          53%        51%        45%        49%        54%        46%        56%        48%        49%        48%        41%        52%        52%        54%        57%        53% 
 
Mean Score                      1.4          1.4        1.4        1.5++ahlm  1.4        1.4        1.4        1.4        1.3        1.4        1.4        1.5        1.4        1.4        1.4        1.4        1.5 
Standard deviation              .69          .67        .65        .75        .64        .71        .73        .75        .64        .69        .75        .77        .66        .66        .59        .61        .69 
Standard error                  .03          .03        .04        .06        .05        .03        .05        .04        .07        .06        .10        .12        .03        .03        .11        .07        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 92 (continuation) 
<C3a> How concerned are you in relation to children and Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          4            -          **         - 
                                  *%           -%         **         -% 
 
2                  (4.0)         14            9          **         - 
                                  1%           1%         **         -% 
 
3                  (3.0)         42           30++        **         * 
                                  2%           3%         **         1% 
 
4                  (2.0)        215          110          **         1 
                                 10%          12%         **         2% 
 
5 - Very 
Concerned          (1.0)        651          322++        **        12 
                                 31%          35%         **        21% 
 
(Never 
Considered this)                  6            4          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1148          444--        **        44++ABCDEFgHIJKLMnopQ 
                                 55%          48%         **        76% 
 
(Don't know)                      *            *          **         - 
                                  *%           *%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  866          433++gS      **        13- 
                                 42%          47%         **        23% 
 
Net: Not 
concerned                      1166          453--        **        44+ABCDEFgHIJKLMnopQ 
                                 56%          49%         **        76% 
 
Mean Score                      1.4          1.4          **       1.1 
Standard deviation              .69          .70          **       .44 
Standard error                  .03          .04          **       .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 93 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          8            3          5            *          2          3          1          2          -          -            2          5          2            3          3          *          2 
                                  *%           *%         *%           *%         1%         1%         *%         1%         -%         -%           *%         1%         *%           1%         1%         *%         *% 
 
2                  (4.0)         10            5          4            2          -          3          5+         -          -          -            2          8+c        -            6+d        2          2          - 
                                  *%           1%         *%           1%         -%         1%         1%         -%         -%         -%           *%         1%         -%           1%         *%         *%         -% 
 
3                  (3.0)         54           26         28           12          4          8         15          6          6          3           16         23         15           17d        22d         9          6 
                                  3%           3%         3%           4%         1%         2%         4%         2%         2%         2%           3%         3%         2%           4%         3%         2%         1% 
 
4                  (2.0)         95           33-        62+a         13         14         28+eg      21          7          9          3           27         49++C      20--         27         36         13         19 
                                  5%           3%         6%           5%         5%         7%         6%         2%         4%         1%           5%         7%         3%           6%         6%         3%         4% 
 
5 - Very 
Concerned          (1.0)        347          154        193           37         58g        67g        76+afG     60g        32         19-          94        143+c      110           63        106         76        102 
                                 17%          15%        18%          13%        19%        18%        21%        19%        13%         9%          16%        20%        14%          14%        17%        16%        19% 
 
(Never 
Considered this)                  1            -          1            -          1+         -          -          -          -          -            1          -          -            -          1          -          - 
                                  *%           -%         *%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1564          796+b      768-         208d       226        267        236--      247d       196cD      184++aBCDe   434b       503--      627++aB      346        454        361        402 
                                 75%          78%        72%          76%        74%        71%        67%        77%        81%        88%          75%        69%        81%          75%        73%        78%        76% 
 
(Don't know)                      *            *          *            *          -          -          *          -          -          -            *          *          -            *          -          -          * 
                                  *%           *%         *%           *%         -%         -%         *%         -%         -%         -%           *%         *%         -%           *%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  442          187-       255+a         49         72G        95fG       97+afG     67g        41         22--        121        191++C     130--         90        142         89        122 
                                 21%          18%        24%          18%        24%        25%        27%        21%        17%        10%          21%        26%        17%          19%        23%        19%        23% 
 
Net: Not 
concerned                      1582          805+b      778-         210d       228        273        243--      248d       196D       184++aBCDe   438        515--      629++B       355        459        364        404 
                                 76%          79%        73%          77%        75%        73%        68%        77%        81%        88%          76%        71%        81%          77%        74%        79%        76% 
 
Mean Score                      1.5          1.5        1.5          1.7e       1.4        1.6        1.6        1.3        1.5        1.4          1.5        1.6        1.4          1.8++CD    1.6d       1.4        1.3-- 
Standard deviation              .88          .90        .86          .94        .79        .94        .94        .81        .72        .71          .87        .94        .76         1.05        .90        .76        .68 
Standard error                  .05          .07        .06          .14        .10        .11        .11        .11        .12        .20          .08        .08        .08          .11        .08        .09        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 93 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          8            6          2            -          2          1          3          5            8          * 
                                  *%           1%         *%           -%         1%         *%         *%         *%           *%         *% 
 
2                  (4.0)         10            8          2            2          2          3          4          5           10          - 
                                  *%           1%         *%           1%         1%         1%         1%         *%           1%         -% 
 
3                  (3.0)         54           39+b       15-           5         11         11         23         31           52          2 
                                  3%           4%         2%           2%         3%         3%         3%         2%           3%         1% 
 
4                  (2.0)         95           63+b       33-          17e        25++E      19         46++E      48--         80         13 
                                  5%           6%         3%           7%         8%         6%         7%         3%           4%         5% 
 
5 - Very 
Concerned          (1.0)        347          169        178           40         64e        72+E      131+e      211-         306         39 
                                 17%          16%        18%          17%        21%        22%        20%        15%          17%        14% 
 
(Never 
Considered this)                  1            1          -            -          -          -          -          1            1          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1564          800        764          170        203--      217--      443--     1112++BCD    1333        227 
                                 75%          74%        77%          73%        66%        67%        68%        79%          74%        81% 
 
(Don't know)                      *            *          *            -          -          -          -          *            *          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  442          232        210           57         89++E      90++E     177++E     259--        387         52 
                                 21%          21%        21%          24%        29%        28%        27%        18%          22%        18% 
 
Net: Not 
concerned                      1582          814        768          172        206--      221--      451--     1122++BCD    1350        228 
                                 76%          75%        77%          74%        67%        69%        69%        79%          75%        81% 
 
Mean Score                      1.5          1.7++B     1.3--        1.5        1.6        1.5        1.6        1.5          1.5        1.3 
Standard deviation              .88          .97        .71          .75        .86        .89        .88        .88          .90        .64 
Standard error                  .05          .07        .06          .11        .10        .10        .07        .06          .05        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 93 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          8            2          -          1          2          -          -          2          2          -          -          1          -            8          -          -          - 
                                  *%           2%         -%         1%         1%         -%         -%         1%         1%         -%         -%         1%         -%           *%         -%         -%         -% 
 
2                  (4.0)         10            3++bi      -          1          -          1          2          -          2          -          -          *          *           10          -          -          - 
                                  *%           3%         -%         1%         -%         1%         1%         -%         1%         -%         -%         *%         *%           1%         -%         -%         -% 
 
3                  (3.0)         54            4          2          9+bil      4          5          7         10bi        5          2          2bi        2          2           41-        13+a        7          6++Ac 
                                  3%           5%         1%         6%         2%         3%         4%         5%         2%         1%         3%         2%         1%           2%         6%         4%        12% 
 
4                  (2.0)         95           16          5         11G         9g         2         10g         --         8         17G         2G         4G        10eG         75-        20+a       14          6+a 
                                      ++BcDEFGHI 
                                             JKL 
                                  5%          19%         2%         6%         5%         2%         6%         -%         3%         6%         4%         4%         6%           4%         8%         7%        12% 
 
5 - Very 
Concerned          (1.0)        347           20fhIJ     39J        34hiJ      48+eFgHIJ  21j        20         25j        33-        26-         4--       33         44++bEFGHIJ 309         38         27         11 
                                                                                                                                                    ++BcEFGHIJ 
                                 17%          24%        17%        21%        26%        14%        11%        14%        11%         9%         6%        32%        27%          17%        16%        14%        21% 
 
(Never 
Considered this)                  1            -          -          1++        -          -          -          -          -          -          -          -          -            1          -          -          - 
                                  *%           -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1564           39--      183ACdKL   108-a      125-a      117AcdKL   148AcKL    151AcdKL   242+ACDKL  225+ACDKL   54++ACDKL  63--      109--a      1397D       167d       140d        27-- 
                                 75%          47%        80%        65%        67%        80%        79%        81%        83%        83%        86%        61%        66%          76%        70%        74%        54% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          *+         *++        -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         *%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  442           36         44j        45gHiJ     56+efGHIJ  23         31         25-        41-        43          6--       37         54++BEFGHIJ 384         58         41         17+a 
                                      ++BcEFGHIJ                                                                                                     ++BEFGHIJ 
                                 21%          43%        19%        27%        30%        16%        16%        14%        14%        16%        10%        36%        33%          21%        24%        22%        34% 
 
Net: Not 
concerned                      1582           43--      183AcdKL   111-       127-       118AcdKL   149AcKL    152AcdKL   245++ACDKL 225+ACDKL   54++ACDKL  64--      110--       1415D       167d       140d        27-- 
                                 76%          52%        80%        67%        68%        81%        80%        81%        84%        83%        86%        62%        66%          77%        70%        74%        54% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 93 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.5          1.9+BdKL   1.2-       1.7bkL     1.4        1.5        1.7BkL     1.7bl      1.6        1.5        1.8+BdKL   1.3--      1.3--        1.5        1.7        1.6        1.8 
Standard deviation              .88         1.05        .48       1.01        .84        .94        .91       1.13       1.03        .60        .88        .75        .58          .89        .78        .74        .85 
Standard error                  .05          .19        .10        .16        .14        .21        .19        .24        .20        .12        .13        .06        .05          .05        .11        .12        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 93 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          8            6          -          2          -          *            2          5            4          3          2          -            3          3          2          - 
                                  *%           1%         -%         *%         -%         *%           *%         1%           *%         *%         *%         -%           *%         1%         *%         -% 
 
2                  (4.0)         10            4          2          4          -          -            3          6            6          2          1          1            3          4          3          - 
                                  *%           *%         1%         1%         -%         -%           1%         1%           1%         *%         *%         1%           *%         1%         1%         -% 
 
3                  (3.0)         54           24          1         18          1          2            6         30           29         20          5          1           15-        26+a       12          * 
                                  3%           3%         1%         3%         1%         2%           2%         3%           3%         3%         1%         1%           2%         4%         3%         2% 
 
4                  (2.0)         95           50          6         25          7          5           17         44           46         37         13          5           30-        38         25          2 
                                  5%           6%         3%         4%         5%         4%           5%         4%           5%         5%         4%         3%           3%         6%         6%         9% 
 
5 - Very 
Concerned          (1.0)        347          159         23        111         23         18           53        186          180c       129c        38--       27          120--      136+A       86A         1 
                                 17%          18%        13%        17%        16%        15%          16%        18%          18%        18%        11%        14%          13%        20%        20%         4% 
 
(Never 
Considered this)                  1            -          -          1          -          -            -          1            1          -          -          -            -          1          -          - 
                                  *%           -%         -%         *%         -%         -%           -%         *%           *%         -%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1564          616-       154+a      474        117         95          244        741          742        523        299++AB    160ab        767++BC    466--      301-        22 
                                 75%          72%        83%        74%        79%        79%          75%        73%          74%        73%        84%        82%          82%        69%        70%        85% 
 
(Don't know)                      *            *          *          -          -          -            *          *            *          *          -          -            *          -          *          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%           *%         *%         -%         -%           *%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  442          209+b       29        137         30         23           70        230          226c       166C        51--       32          150--      173++A     111+A        3 
                                 21%          24%        16%        21%        20%        19%          21%        23%          22%        23%        14%        16%          16%        26%        26%        13% 
 
Net: Not 
concerned                      1582          626-       155+a      480        117         95          249        752          752        528        302++AB    161ab        773++BC    473--      306-        22 
                                 76%          73%        84%        75%        79%        79%          77%        74%          75%        74%        84%        83%          82%        70%        71%        85% 
 
Mean Score                      1.5          1.6        1.4        1.5        1.3        1.4          1.5        1.5          1.5        1.5        1.6        1.3          1.5        1.6        1.5        1.9 
Standard deviation              .88          .92        .79        .88        .54        .80          .92        .91          .89        .85        .94        .75          .87        .90        .87        .69 
Standard error                  .05          .07        .16        .08        .11        .20          .12        .06          .06        .07        .14        .15          .08        .08        .09        .38 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 93 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          8            8          8          4          5          -            7          5          5          4          -            7          7          1          1          2 
                                  *%           *%         1%         1%         1%         -%           *%         *%         *%         *%         -%           1%         1%         *%         *%         *% 
 
2                  (4.0)         10           10         10          3          6          -            8          7          4          5          1            8          8          7          5          2 
                                  *%           1%         1%         1%         1%         -%           *%         1%         *%         *%         1%           1%         1%         1%         1%         *% 
 
3                  (3.0)         54           54++e      54++E      34++aE     36++E       --          54+e       45++e      35e        40e         *-          46++E      38++E      32++E      25++E       8- 
                                  3%           3%         3%         5%         4%         -%           3%         4%         3%         3%         *%           4%         4%         4%         4%         1% 
 
4                  (2.0)         95           95++E      95++E      56++abE    63++E       ---         91+e       81++E      58e        79++e       4-          69         58++e      50+e       37+e       24 
                                  5%           6%         6%         9%         8%         -%           5%         6%         5%         6%         1%           5%         7%         6%         6%         3% 
 
5 - Very 
Concerned          (1.0)        347          347++E     347++E     230++ABE   250++ABE     ---        318++E     275++E     245++aE    276++E      25--        254++E     201++E     190++aE    137++E      84-- 
                                 17%          20%        22%        36%        31%         -%          18%        21%        22%        21%         9%          20%        23%        24%        24%        11% 
 
(Never 
Considered this)                  1            1          1          1          -          -            1          1          1          -          -            -          -          -          -          1 
                                  *%           *%         *%         *%         -%         -%           *%         *%         *%         -%         -%           -%         -%         -%         -%         *% 
 
(Not Concerned)                1564         1203--CD   1069--CD    307--      440--c     309++ABCD   1306--bc    874--      753--      918--      240++ABCD    897--bcd   576--      498--      363--      624++ABCD 
                                 75%          70%        67%        48%        55%       100%          73%        68%        68%        69%        89%          70%        65%        64%        64%        84% 
 
(Don't know)                      *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  442          442++E     442++E     286++ABE   313++ABE     ---        409++E     356++aE    303++aE    354++aE     29--        324++E     260++E     240++aE    174++aE    108-- 
                                 21%          26%        28%        45%        39%         -%          23%        28%        28%        27%        11%          25%        29%        31%        31%        15% 
 
Net: Not 
concerned                      1582         1221--CD   1087--CD    314--      451--c     309++ABCD   1321--bc    886--      762--      927--      241++ABCD    912--cd    590--      505--      368--      628++ABCD 
                                 76%          71%        69%        49%        56%       100%          74%        69%        69%        70%        89%          71%        66%        65%        65%        84% 
 
Mean Score                      1.5          1.5        1.5        1.5        1.5          -          1.5        1.5        1.5        1.5        1.3          1.6        1.6+       1.5        1.5        1.4 
Standard deviation              .88          .88        .88        .81        .85          -          .87        .85        .84        .80        .72          .91        .95        .81        .83        .80 
Standard error                  .05          .05        .05        .05        .05          -          .05        .05        .05        .05        .15          .05        .06        .06        .07        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 93 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          8            2          5            5          5          5          5          5            3          5          *          -            3          5          *          - 
                                  *%           1%         *%           *%         *%         *%         1%         *%           *%         1%         *%         -%           *%         1%         *%         -% 
 
2                  (4.0)         10            *          9            5          5          5          2          3            3          4          2          -            5          1          4+b        - 
                                  *%           *%         1%           *%         *%         *%         *%         *%           *%         1%         1%         -%           *%         *%         2%         -% 
 
3                  (3.0)         54           15         37           27         36         20-        15         25           20         20          9          6+a         26         15         10          3 
                                  3%           4%         2%           2%         3%         2%         2%         2%           2%         3%         3%         7%           2%         2%         5%         3% 
 
4                  (2.0)         95           21         70           54         63         45         24-        53           38         35         16          7           52         32          7          5 
                                  5%           5%         4%           5%         5%         4%         3%         5%           4%         5%         5%         8%           5%         5%         3%         5% 
 
5 - Very 
Concerned          (1.0)        347           88++B     242--        234++      251+       235++      179++      222++        155        121         53         18          171        110         47         19 
                                 17%          22%        15%          20%        18%        20%        22%        19%          15%        18%        18%        21%          15%        17%        22%        19% 
 
(Never 
Considered this)                  1            -          1            1          -          -          -          1            1          -          -          -            1          -          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         *%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1564          272--     1242++A       849--     1006        840-       580-       855          803++bd    491        215         56          851c       490        148         75 
                                 75%          68%        77%          72%        74%        73%        72%        73%          79%        73%        73%        65%          77%        75%        69%        73% 
 
(Don't know)                      *            -          *            *          -          -          -          -            -          *          -          -            *          *          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         -%           -%         *%         -%         -%           *%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  442          109++B     313--        287++      313+       280++      203++      275+         192-       156         69         24          222        142         53         24 
                                 21%          27%        19%          24%        23%        24%        25%        24%          19%        23%        23%        29%          20%        22%        25%        24% 
 
Net: Not 
concerned                      1582          274--     1256++A       859--     1017        849-       587-       864          809++bD    500        217         56-         860        496        151         75 
                                 76%          69%        78%          73%        74%        74%        73%        74%          79%        74%        73%        65%          77%        76%        70%        73% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 93 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.5          1.5        1.5          1.4-       1.5        1.4--      1.4--      1.4-         1.5        1.6        1.5        1.6          1.5        1.5        1.6        1.4 
Standard deviation              .88          .85        .87          .84        .85        .81        .83        .82          .84        .96        .81        .80          .85        .92        .96        .70 
Standard error                  .05          .09        .05          .06        .05        .06        .07        .06          .07        .08        .11        .16          .06        .08        .14        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 93 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          8            - 
                                  *%           -% 
 
2                  (4.0)         10            - 
                                  *%           -% 
 
3                  (3.0)         54            3 
                                  3%           4% 
 
4                  (2.0)         95            5 
                                  5%           7% 
 
5 - Very 
Concerned          (1.0)        347           12 
                                 17%          16% 
 
(Never 
Considered this)                  1            - 
                                  *%           -% 
 
(Not Concerned)                1564           54 
                                 75%          73% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  442           17 
                                 21%          23% 
 
Net: Not 
concerned                      1582           54 
                                 76%          73% 
 
Mean Score                      1.5          1.6 
Standard deviation              .88          .76 
Standard error                  .05          .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 93 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          8            4          8++        4          3          7          7          5          *          1          -          2          - 
                                  *%           *%         1%         *%         1%         *%         1%         1%         *%         *%         -%         *%         -% 
 
2                  (4.0)         10            6          5          7          4          8          8          9++        3          3          -          7          - 
                                  *%           1%         1%         1%         1%         1%         1%         1%         1%         1%         -%         1%         -% 
 
3                  (3.0)         54           37+        35++       27         20         45+        37         26          9          8          1         25          3 
                                  3%           4%         4%         2%         3%         3%         3%         4%         2%         2%         1%         3%         1% 
 
4                  (2.0)         95           52         46         62         24         78+        61         37         29         19          4         43         11 
                                  5%           5%         5%         5%         4%         6%         5%         5%         6%         6%         3%         5%         4% 
 
5 - Very 
Concerned          (1.0)        347          200++      184++      231++      118+       264++      211+       143+       106+        79++       31        188++       52 
                                 17%          20%        21%        19%        21%        19%        19%        20%        21%        24%        23%        23%        21% 
 
(Never 
Considered this)                  1            1          1          -          -          1          -          -          -          -          -          -          - 
                                  *%           *%         *%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1564          708--      602--      870--      407-       992--      803--      495--      352-       214--       97        557--      186 
                                 75%          70%        68%        73%        71%        71%        71%        69%        70%        66%        73%        68%        74% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          *          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  442          252++      230++      292++      142        342++      272++      179+       135++       97++       35        231++       63 
                                 21%          25%        26%        24%        25%        25%        24%        25%        27%        30%        26%        28%        25% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 93 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1582          718--      616--      880--      413-      1007--      817--      509--      355-       218--       97        566--      186 
                                 76%          71%        70%        73%        72%        72%        73%        71%        71%        68%        73%        69%        74% 
 
Mean Score                      1.5          1.5ik      1.6ik      1.5        1.5i       1.5ik      1.6ik      1.6+gik    1.4        1.4        1.2-       1.5        1.3- 
Standard deviation              .88          .88        .99        .82        .92        .89        .93       1.01        .72        .79        .46        .83        .54 
Standard error                  .05          .06        .07        .05        .08        .05        .06        .08        .07        .09        .08        .06        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 93 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          8            7          4          6++        2          7          5          7          -          2          -          2          7          7          -          2          - 
                                  *%           *%         1%         1%         *%         *%         1%         1%         -%         *%         -%         1%         1%         1%         -%         1%         -% 
 
2                  (4.0)         10            6          5          3          4         10          4          5          1          7++agq     -          -          8          8          *          1          1 
                                  *%           *%         1%         1%         1%         1%         1%         1%         *%         2%         -%         -%         1%         1%         *%         1%         2% 
 
3                  (3.0)         54           44         27+        21++       19+        43         23         33         10         13          7          8++ae     40+        40          *          8          2 
                                  3%           3%         4%         5%         4%         3%         4%         3%         4%         3%         4%         7%         4%         3%         *%         3%         3% 
 
4                  (2.0)         95           73         37         25         23         79+        33         52          9         30+         4          7         60         70          5         10          7+j 
                                  5%           5%         5%         6%         5%         5%         5%         5%         4%         7%         2%         6%         5%         5%         7%         4%        11% 
 
5 - Very 
Concerned          (1.0)        347          266++      122         85         88        247        116        186         60++e      78         32         21        212+       243+        12         50          8 
                                 17%          19%        18%        20%        20%        17%        18%        18%        24%        20%        20%        20%        19%        19%        16%        19%        12% 
 
(Never 
Considered this)                  1            1          1          -          1          1          -          1          -          -          -          -          -          1          -          -          - 
                                  *%           *%         *%         -%         *%         *%         -%         *%         -%         -%         -%         -%         -%         *%         -%         -%         -% 
 
(Not Concerned)                1564         1040--q     474--      290--      313--     1098ciQ     463        763-q      166-       267--      120         68-       798--      936--       59        193         47 
                                 75%          72%        71%        67%        69%        74%        72%        73%        67%        67%        74%        65%        71%        72%        77%        73%        71% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          -          *          *          -          *          * 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         *%         *% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  442          339++      159        110        111        326        149        239         70+       108++       36         27        272++      313++       17         60         15 
                                 21%          24%        24%        25%        25%        22%        23%        23%        28%        27%        22%        26%        24%        24%        22%        23%        23% 
 
Net: Not 
concerned                      1582         1053--      482-       300--      319-      1114hQ      473        775q       167--      276--      120         70        814--      951--       59        196         49 
                                 76%          73%        72%        70%        71%        75%        73%        74%        68%        70%        74%        67%        72%        73%        77%        74%        73% 
 
Mean Score                      1.5          1.5        1.6        1.7++      1.6        1.6+       1.6        1.6        1.4        1.6        1.4        1.8        1.6+       1.6        1.4        1.5        1.8 
Standard deviation              .88          .88        .95       1.09        .93        .91        .99        .94        .77        .97        .77       1.06        .95        .91        .63        .95        .93 
Standard error                  .05          .05        .08        .11        .09        .06        .09        .07        .10        .10        .14        .21        .06        .06        .16        .13        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 93 (continuation) 
<C3a> How concerned are you in relation to children and Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          8            5          **         - 
                                  *%           1%         **         -% 
 
2                  (4.0)         10            5          **         - 
                                  *%           1%         **         -% 
 
3                  (3.0)         54           36++        **         * 
                                  3%           4%         **         1% 
 
4                  (2.0)         95           49          **         1 
                                  5%           5%         **         1% 
 
5 - Very 
Concerned          (1.0)        347          200++E       **         9 
                                 17%          22%         **        16% 
 
(Never 
Considered this)                  1            1          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1564          623--        **        48 
                                 75%          68%         **        82% 
 
(Don't know)                      *            *          **         - 
                                  *%           *%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  442          249++e       **        10 
                                 21%          27%         **        17% 
 
Net: Not 
concerned                      1582          632--        **        48 
                                 76%          69%         **        82% 
 
Mean Score                      1.5          1.5          **       1.2 
                                                          s 
Standard deviation              .88          .89          **       .49 
Standard error                  .05          .06          **       .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 94 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          4            3          *            *          2          1          -          -          -          -            2          1          -            1          2          1          - 
                                  *%           *%         *%           *%         1%         *%         -%         -%         -%         -%           *%         *%         -%           *%         *%         *%         -% 
 
2                  (4.0)          7            1          6            1          2          1          -          1          2          -            2          1          3            -          3          1          4 
                                  *%           *%         1%           *%         1%         *%         -%         *%         1%         -%           *%         *%         *%           -%         *%         *%         1% 
 
3                  (3.0)         43           26         17            4          7          8         14+         6          2          3           11         22         10           10         22+cd       4          7 
                                  2%           3%         2%           2%         2%         2%         4%         2%         1%         1%           2%         3%         1%           2%         4%         1%         1% 
 
4                  (2.0)        124           47-        76+a         18         16         30         20         18         11         10           34         50         40           40+d       37         25         21 
                                  6%           5%         7%           7%         5%         8%         6%         6%         5%         5%           6%         7%         5%           9%         6%         6%         4% 
 
5 - Very 
Concerned          (1.0)        328          151        177           38         49         64         64g        58g        36         19           87        128        113           84         95         70         79 
                                 16%          15%        17%          14%        16%        17%        18%        18%        15%         9%          15%        18%        15%          18%        15%        15%        15% 
 
(Never 
Considered this)                  5            3          1            -          3+         2          -          -          -          -            3          2          -            2          3          -          - 
                                  *%           *%         *%           -%         1%         *%         -%         -%         -%         -%           *%         *%         -%           *%         *%         -%         -% 
 
(Not Concerned)                1570          786        784          211        228        268        257        238        192        176+bCde     439        525-       607b         326-       462        361a       421a 
                                 75%          77%        74%          77%        75%        72%        72%        74%        79%        85%          76%        72%        78%          70%        74%        78%        79% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  452          198        253           56         65         95g        84g        76g        47         29-         121        178        153          124+d      132         96        100 
                                 22%          19%        24%          21%        21%        25%        24%        24%        19%        14%          21%        24%        20%          27%        21%        21%        19% 
 
Net: Not 
concerned                      2004          985       1019          264        292        361        348        307        232        199          557        710        738          439        612+aD     453aD      500- 
                                 96%          97%        96%          97%        96%        96%        98%        96%        95%        96%          96%        97%        95%          95%        98%        98%        94% 
 
Mean Score                      1.5          1.5        1.5          1.5        1.6        1.5        1.5        1.4        1.4        1.5          1.5        1.5        1.4          1.5        1.6+       1.4        1.4 
Standard deviation              .77          .82        .73          .73        .93        .80        .74        .69        .75        .67          .85        .77        .70          .73        .86        .66        .75 
Standard error                  .04          .07        .05          .11        .12        .09        .09        .09        .12        .16          .09        .07        .07          .08        .08        .08        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 94 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          4            3          1            1          -          -          1          2            3          * 
                                  *%           *%         *%           1%         -%         -%         *%         *%           *%         *% 
 
2                  (4.0)          7            3          4            *          1          3          3          4            7          - 
                                  *%           *%         *%           *%         *%         1%         *%         *%           *%         -% 
 
3                  (3.0)         43           33+b       10-           5          4         11         17         24           37          6 
                                  2%           3%         1%           2%         1%         3%         3%         2%           2%         2% 
 
4                  (2.0)        124           77         47           20e        32++E      26         55++E      68-         102         21 
                                  6%           7%         5%           9%        10%         8%         9%         5%           6%         7% 
 
5 - Very 
Concerned          (1.0)        328          179        149           31         54         61        114        209          287         39 
                                 16%          16%        15%          13%        18%        19%        18%        15%          16%        14% 
 
(Never 
Considered this)                  5            5          -            -          -          2          2          3            5          - 
                                  *%           *%         -%           -%         -%         1%         *%         *%           *%         -% 
 
(Not Concerned)                1570          788--      782++A       175        215        220--      457--     1104++bCD    1350        216 
                                 75%          73%        79%          75%        70%        68%        70%        78%          75%        77% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  452          256        196           51         86+E       87+e      169++E     277--        389         60 
                                 22%          24%        20%          22%        28%        27%        26%        20%          22%        21% 
 
Net: Not 
concerned                      2004         1051        953          222        294        311        627       1362         1716-       280+a 
                                 96%          97%        96%          95%        96%        96%        96%        96%          96%        99% 
 
Mean Score                      1.5          1.6        1.4          1.6        1.5        1.6        1.5        1.4          1.5        1.5 
Standard deviation              .77          .81        .71          .86        .65        .80        .79        .76          .78        .71 
Standard error                  .04          .06        .06          .13        .08        .09        .07        .05          .04        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 94 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          4            -          -          -          -          -          -          3++        -          -          -          1+         -            4          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         2%         -%         -%         -%         1%         -%           *%         -%         -%         -% 
 
2                  (4.0)          7            1          -          -          -          1          -          2          2          -          *          *          1            6          1          -          1 
                                  *%           2%         -%         -%         -%         1%         -%         1%         1%         -%         *%         *%         *%           *%         *%         -%         1% 
 
3                  (3.0)         43            4g         2          3          3          4          5          -          9          8          *-         2gj        3           40          3          2          1 
                                  2%           5%         1%         2%         2%         3%         3%         -%         3%         3%         *%         2%         2%           2%         1%         1%         2% 
 
4                  (2.0)        124           19          3-        14Bjkl      7          4         14b        11         12         29++BdehJKL 2-         3-         6-         109         15         10          4 
                                      ++BcDEFGHi 
                                             JKL 
                                  6%          23%         1%         9%         4%         2%         7%         6%         4%        11%         3%         3%         3%           6%         6%         6%         9% 
 
5 - Very 
Concerned          (1.0)        328           20bcefhj   29         20         40hj       16         22         27         34         44          7         29         40          278         50         35         14+a 
                                                                                                                                                    ++BCEFGHIJ ++BCEFgHiJ 
                                 16%          25%        13%        12%        21%        11%        12%        14%        12%        16%        12%        28%        24%          15%        21%        19%        29% 
 
(Never 
Considered this)                  5            -          -          3++        -          -          -          -          2          -          -          -          -            5          -          -          - 
                                  *%           -%         -%         2%         -%         -%         -%         -%         1%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1570           38--      195++AdIKL 126A       137A       121AiKL    147Ak      145Ak      232AiKl    189A        53++AdIKL  69--A     117-A       1400d       170        140         30- 
                                 75%          46%        85%        76%        73%        83%        78%        77%        80%        70%        85%        67%        70%          76%        71%        74%        60% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  452           40         32-        34         47bej      20-        36         38         46         73BehJ      9--       31         45+BEHJ     387         64         46         19+a 
                                      ++BCDEFGHI                                                                                                     ++BcEfgHJ 
                                             JkL 
                                 22%          48%        14%        20%        25%        13%        19%        20%        16%        27%        14%        30%        27%          21%        27%        24%        37% 
 
Net: Not 
concerned                      2004           82        218        166        180        135-       177        178        278        265e        59        101        165+bEfghJ  1773        231        183         48 
                                                             +bdEfghJk 
                                 96%          98%        95%       100%        96%        93%        95%        95%        95%        98%        95%        97%        99%          96%        97%        98%        96% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 94 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.5          1.7bdjkL   1.2        1.6        1.3        1.6        1.6        1.7        1.6l       1.6bjl     1.3        1.3-       1.3--        1.5        1.3        1.3        1.4 
Standard deviation              .77          .76        .51        .65        .58        .93        .71       1.15        .87        .66        .62        .82        .64          .79        .60        .56        .70 
Standard error                  .04          .14        .12        .13        .11        .23        .15        .23        .15        .10        .09        .08        .06          .05        .08        .09        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 94 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          4            3          -          -          -          *            -          2            2          2          -          -            -          2          2          - 
                                  *%           *%         -%         -%         -%         *%           -%         *%           *%         *%         -%         -%           -%         *%         1%         -% 
 
2                  (4.0)          7            1          *          4          -          -            -          5            --         5a         2          2a           3          3          *          - 
                                  *%           *%         *%         1%         -%         -%           -%         1%           -%         1%         1%         1%           *%         1%         *%         -% 
 
3                  (3.0)         43           21          2         11          2          6            6         21           23         20c         1-         -           15         14         14          - 
                                  2%           2%         1%         2%         2%         5%           2%         2%           2%         3%         *%         -%           2%         2%         3%         -% 
 
4                  (2.0)        124           55         10         39          8          5           17         49           57         52         15          6           39-        51a        34a         1 
                                  6%           6%         6%         6%         5%         4%           5%         5%           6%         7%         4%         3%           4%         7%         8%         2% 
 
5 - Very 
Concerned          (1.0)        328          142         23        104         21         18           53        167          180+c      109         39-        22          107--      134++A      81A         2 
                                 16%          17%        12%        16%        14%        15%          17%        17%          18%        15%        11%        11%          11%        20%        19%         8% 
 
(Never 
Considered this)                  5            1          2          1          -          -            -          5            5          -          -          -            -          3          1          - 
                                  *%           *%         1%         *%         -%         -%           -%         *%           *%         -%         -%         -%           -%         *%         *%         -% 
 
(Not Concerned)                1570          636        149        477        117         91          248        764          743        526        301++AB    164+ab       775++BC    467--      297--       23 
                                 75%          74%        80%        75%        79%        76%          77%        75%          74%        74%        84%        84%          83%        69%        69%        90% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  452          198         34        143         29         23           70        216          237Cd      161c        54--       28-         146--      185++A     115+A        3 
                                 22%          23%        18%        22%        20%        19%          22%        21%          23%        23%        15%        15%          16%        27%        27%        10% 
 
Net: Not 
concerned                      2004          829        182        612        143        117          309        980          969        695        339        188          910        645        412         26 
                                 96%          96%        98%        96%        96%        98%          96%        97%          96%        97%        95%        97%          97%        96%        96%        99% 
 
Mean Score                      1.5          1.5        1.4        1.5        1.4        1.6          1.4        1.5          1.4        1.6+a      1.4        1.4          1.5        1.5        1.5        1.2 
Standard deviation              .77          .79        .61        .74        .64        .92          .62        .82          .72        .84        .70        .81          .75        .76        .82        .51 
Standard error                  .04          .06        .12        .07        .13        .21          .08        .06          .05        .07        .11        .17          .07        .06        .09        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 94 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          4+         4+         -            2          2          1          1          -            4          4          2          2          - 
                                  *%           *%         *%         1%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)          7            7          7          5          7++        -            7          5          6          7          -            7          6          7++e       2          - 
                                  *%           *%         *%         1%         1%         -%           *%         *%         1%         1%         -%           1%         1%         1%         *%         -% 
 
3                  (3.0)         43           43+e       43++e      26++E      32++E       --          41         38++       32+        35          2           38++E      31++E      26+E       21+E        5-- 
                                  2%           3%         3%         4%         4%         -%           2%         3%         3%         3%         1%           3%         3%         3%         4%         1% 
 
4                  (2.0)        124          124++E     124++E      80++ABE    88++AbE     ---        118++e     104++E      79+E       98++E       5-          90+e       68+e       51         36         31- 
                                  6%           7%         8%        13%        11%         -%           7%         8%         7%         7%         2%           7%         8%         7%         6%         4% 
 
5 - Very 
Concerned          (1.0)        328          328++E     328++E     237++ABdE  246++ABE     ---        298+e      267++aE    238++AE    268++aE     26-         236++E     190++E     175++E     142++AE     88-- 
                                 16%          19%        21%        37%        31%         -%          17%        21%        22%        20%        10%          18%        21%        23%        25%        12% 
 
(Never 
Considered this)                  5            5          5          5++        3          -            5          3          3          2          -            3          3          3          1          1 
                                  *%           *%         *%         1%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         *% 
 
(Not Concerned)                1570         1209--CD   1075--CD    280--      419--C     309++ABCD   1314--BCd   869--      744--      911--      238++ABCD    905--d     588--      511--      364--      619++ABCD 
                                 75%          70%        68%        44%        52%       100%          74%        67%        67%        69%        88%          71%        66%        66%        64%        83% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  452          452++E     452++E     317++ABdE  334++ABE     ---        417++E     371++AE    317++AE    366++aE     31--        326++E     258++E     227++E     177++aE    119-- 
                                 22%          26%        28%        50%        42%         -%          23%        29%        29%        28%        11%          25%        29%        29%        31%        16% 
 
Net: Not 
concerned                      2004         1642--     1549++A     626++A     784++A     309++Ab     1724       1251       1066       1283        256         1230        862        743        547        724 
                                 96%          96%        98%        98%        98%       100%          97%        97%        97%        97%        95%          96%        97%        96%        96%        97% 
 
Mean Score                      1.5          1.5        1.5        1.5        1.5          -          1.5        1.5        1.5        1.5        1.3          1.5+e      1.5e       1.5        1.5        1.3- 
Standard deviation              .77          .77        .77        .78        .81          -          .76        .76        .74        .74        .57          .83        .85        .84        .81        .56 
Standard error                  .04          .04        .04        .05        .05          -          .04        .04        .05        .04        .12          .05        .06        .06        .07        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 94 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          4            *          2            2          2          2          2          1            1          2          -          -            1          2          *          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         -%         -%           *%         *%         *%         -% 
 
2                  (4.0)          7            *          7            *-         2          2          2          4            2          5          *          -            4          3          -          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         1%         *%         -%           *%         1%         -%         -% 
 
3                  (3.0)         43           10         33           20         29         21         19         23           12-        18         11a         2           20         16          7          1 
                                  2%           2%         2%           2%         2%         2%         2%         2%           1%         3%         4%         2%           2%         2%         3%         1% 
 
4                  (2.0)        124           20         99           74f        84         58         31--       61           54         39         29+a        2           65         41         10          7 
                                  6%           5%         6%           6%         6%         5%         4%         5%           5%         6%        10%         2%           6%         6%         5%         7% 
 
5 - Very 
Concerned          (1.0)        328           77b       232-         248++      256++      229++      154++      217++        149        113         45         20          160         90         50++AB     27++AB 
                                 16%          19%        14%          21%        19%        20%        19%        19%          15%        17%        15%        24%          14%        14%        23%        27% 
 
(Never 
Considered this)                  5            1          3            1          2          -          -          1            3          1          -          -            3          1          -          - 
                                  *%           *%         *%           *%         *%         -%         -%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
(Not Concerned)                1570          290       1231          829--      991--      838-       597        858          800+c      499        209         61          856cd      499        148-        67- 
                                 75%          73%        77%          71%        73%        73%        74%        74%          78%        74%        71%        72%          77%        76%        69%        66% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  452           97        332          323++      340++      287++      185        278+         203        151         75         22          225        132         60ab       35+Ab 
                                 22%          24%        21%          27%        25%        25%        23%        24%          20%        22%        25%        26%          20%        20%        28%        34% 
 
Net: Not 
concerned                      2004          376       1556         1124       1312       1104        768       1113          983        647        289         84         1071        624        211         99 
                                 96%          94%        97%          96%        96%        96%        95%        95%          96%        96%        98%        98%          96%        95%        98%        97% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 94 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.5          1.4        1.5          1.4--      1.4--      1.4--      1.4        1.4-         1.4        1.6        1.6d       1.3          1.5        1.6d       1.4        1.2 
Standard deviation              .77          .70        .77          .65        .71        .69        .77        .73          .70        .88        .72        .61          .75        .86        .70        .46 
Standard error                  .04          .08        .05          .04        .04        .05        .06        .05          .06        .08        .10        .13          .06        .08        .10        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 94 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  *%           -% 
 
2                  (4.0)          7            - 
                                  *%           -% 
 
3                  (3.0)         43            1 
                                  2%           1% 
 
4                  (2.0)        124            6 
                                  6%           8% 
 
5 - Very 
Concerned          (1.0)        328           18 
                                 16%          24% 
 
(Never 
Considered this)                  5            - 
                                  *%           -% 
 
(Not Concerned)                1570           51 
                                 75%          68% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  452           23 
                                 22%          31% 
 
Net: Not 
concerned                      2004           71 
                                 96%          95% 
 
Mean Score                      1.5          1.3 
Standard deviation              .77          .51 
Standard error                  .04          .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 94 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          4            2          4          2          2          4          2          2          2          2          -          2          1 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         1%         -%         *%         1% 
 
2                  (4.0)          7            4          4          4          3          5          5          5          2          -          -          2          * 
                                  *%           *%         *%         *%         *%         *%         *%         1%         *%         -%         -%         *%         *% 
 
3                  (3.0)         43           28         23         28         15         35         31+        24+         9         15++c       5         26+         5 
                                  2%           3%         3%         2%         3%         3%         3%         3%         2%         5%         4%         3%         2% 
 
4                  (2.0)        124           79++       61         80         37         96+        78         58+        42+        29+         9         60         20 
                                  6%           8%         7%         7%         6%         7%         7%         8%         8%         9%         7%         7%         8% 
 
5 - Very 
Concerned          (1.0)        328          195++      187++e     222++      106        237        201+       134+       101+        69+        30        174++e      59++ 
                                 16%          19%        21%        19%        18%        17%        18%        19%        20%        21%        22%        21%        23% 
 
(Never 
Considered this)                  5            3          3          2          -          5          -          2          -          -          -          2          2e 
                                  *%           *%         *%         *%         -%         *%         -%         *%         -%         -%         -%         *%         1% 
 
(Not Concerned)                1570          697--      601--      862--h     415       1013--hj    810--h     489--      344--      208--       90        557--      165-- 
                                 75%          69%        68%        72%        72%        73%        72%        68%        69%        64%        67%        68%        65% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  452          274++      248++      302++      142        334++      279++      193++      142++       97++       38        234++       79++e 
                                 22%          27%        28%        25%        25%        24%        25%        27%        28%        30%        29%        28%        31% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 94 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      2004          973        861+      1150        564       1348       1090        686        485        308        126        790        241 
                                 96%          97%        98%        96%        98%        97%        97%        96%        97%        95%        94%        96%        96% 
 
Mean Score                      1.5          1.5        1.5        1.5        1.5        1.5        1.5        1.6+       1.5        1.6        1.4        1.5        1.4 
Standard deviation              .77          .77        .81        .75        .81        .80        .79        .84        .76        .85        .70        .77        .77 
Standard error                  .04          .05        .06        .05        .08        .05        .05        .07        .08        .10        .13        .06        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 94 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          4            4          1          3++        1          4          4+         4          -          -          -          3          4          4          -          1          * 
                                                                                                                                                    ++ABdEGhIL 
                                                                                                                                                            MQ 
                                  *%           *%         *%         1%         *%         *%         1%         *%         -%         -%         -%         3%         *%         *%         -%         1%         *% 
 
2                  (4.0)          7            5          1          4          3          7          4          7+         1          -          *          *          3          7          -          -          - 
                                  *%           *%         *%         1%         1%         *%         1%         1%         1%         -%         *%         *%         *%         1%         -%         -%         -% 
 
3                  (3.0)         43           31         24++       15          9         33         14         25          4         14          3          2         33+        33          *          9          4+ 
                                  2%           2%         4%         3%         2%         2%         2%         2%         2%         3%         2%         2%         3%         3%         1%         4%         6% 
 
4                  (2.0)        124           87         45         43++agp    26        104++       52+        59         13         25         11          8         92++p      97++        4         19          * 
                                  6%           6%         7%        10%         6%         7%         8%         6%         5%         6%         7%         7%         8%         7%         6%         7%         *% 
 
5 - Very 
Concerned          (1.0)        328          238        105         84         82        251        129++      177         54+        79+        27         23        203+       229+        15         44         13 
                                 16%          17%        16%        20%        18%        17%        20%        17%        22%        20%        16%        22%        18%        18%        20%        17%        19% 
 
(Never 
Considered this)                  5            5          3          2          1          5          2          5          -          1          -          2++        3          5          -          -          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         *%         -%         2%         *%         *%         -%         -%         -% 
 
(Not Concerned)                1570         1069Cfl     491c       279--      329c      1081--c     441--      773C       174        278-       123         67-       789--      931--c      56        190         49 
                                 75%          74%        73%        65%        73%        73%        68%        74%        71%        70%        75%        64%        70%        71%        74%        72%        74% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  452          325        150        127++abgs  108        355++      181++ags   237         67s       104+        37         31s       294++s     326++       20         63         13 
                                 22%          23%        22%        30%        24%        24%        28%        23%        27%        26%        23%        30%        26%        25%        26%        24%        19% 
 
Net: Not 
concerned                      2004         1384        650        415        442n      1432        626       1008        242n       381        154        105jn     1095+n     1262         71        255         65 
                                 96%          96%        97%        96%        98%        96%        97%        96%        98%        96%        94%       100%        97%        97%        93%        96%        98% 
 
Mean Score                      1.5          1.5        1.6        1.7++h     1.5        1.5        1.5        1.5        1.4        1.4        1.4        1.7        1.5        1.5+       1.3        1.6        1.6 
Standard deviation              .77          .79        .78        .92        .79        .80        .85        .86        .69        .70        .66       1.18        .79        .82        .51        .86       1.00 
Standard error                  .04          .05        .07        .09        .08        .05        .07        .06        .10        .08        .13        .24        .05        .05        .13        .12        .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 94 (continuation) 
<C3a> How concerned are you in relation to children and Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          4            1          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          7            5          **         - 
                                  *%           1%         **         -% 
 
3                  (3.0)         43           28+         **         - 
                                  2%           3%         **         -% 
 
4                  (2.0)        124           60          **         1 
                                  6%           7%         **         2% 
 
5 - Very 
Concerned          (1.0)        328          172++        **         5 
                                 16%          19%         **         9% 
 
(Never 
Considered this)                  5            5          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1570          649--        **        51bCdefghiKlmoq 
                                 75%          71%         **        88% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  452          232++        **         7 
                                 22%          25%         **        12% 
 
Net: Not 
concerned                      2004          889          **        56 
                                 96%          97%         **        97% 
 
Mean Score                      1.5          1.5          **       1.2 
Standard deviation              .77          .77          **       .42 
Standard error                  .04          .06          **       .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 95 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            -          2+         -          -          -          -          -            2          -          -            -          2          -          - 
                                  *%           *%         -%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         -% 
 
2                  (4.0)          -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
3                  (3.0)         29           20          9            9+e        5          3          5          *          4          3           14+         8          7            9         10          7          3 
                                  1%           2%         1%           3%         2%         1%         1%         *%         2%         1%           2%         1%         1%           2%         2%         2%         1% 
 
4                  (2.0)         93           43         50           13         13         26+        14         11         10          6           26         40         26           33++d      26         17         17 
                                  4%           4%         5%           5%         4%         7%         4%         3%         4%         3%           5%         6%         3%           7%         4%         4%         3% 
 
5 - Very 
Concerned          (1.0)        353          159        194           42g        48g        75G        74G        59G        38g        15--         91        150+c      112           92        103         74         83 
                                 17%          16%        18%          16%        16%        20%        21%        18%        16%         7%          16%        21%        15%          20%        17%        16%        16% 
 
(Never 
Considered this)                  3            1          1            -          3++        -          -          -          -          -            3+         -          -            -          3+         -          - 
                                  *%           *%         *%           -%         1%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1599          793        806          208        234        270-       261        251        190        186++ABCDef  441        531--      626++B       328--      478        363a       429A 
                                 77%          78%        76%          76%        76%        72%        74%        78%        78%        89%          76%        73%        81%          71%        77%        79%        81% 
 
(Don't know)                      2            -          2            -          *          -          *          -          2+         -            *          *          2            *          2          -          * 
                                  *%           -%         *%           -%         *%         -%         *%         -%         1%         -%           *%         *%         *%           *%         *%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  446          202        244           55g        62g       101+G       89G        70G        48g        20--        117        190++aC    138-         125++bcd   129         91        100 
                                 21%          20%        23%          20%        20%        27%        25%        22%        20%        10%          20%        26%        18%          27%        21%        20%        19% 
 
Net: Not 
concerned                      2075         1016       1059          272        304        372-       355        321        244        208          576        726        773          463        620        461        530 
                                100%         100%       100%         100%        99%        99%       100%       100%       100%       100%         100%       100%       100%         100%        99%       100%       100% 
 
Mean Score                      1.3          1.4+b      1.3-         1.5e       1.4e       1.3        1.3        1.2-       1.3        1.5e         1.5+b      1.3        1.3          1.4        1.4        1.3        1.2 
Standard deviation              .62          .71        .52          .73        .82        .53        .55        .39        .61        .70          .78        .54        .54          .61        .71        .61        .48 
Standard error                  .03          .06        .04          .11        .11        .06        .07        .05        .10        .19          .08        .05        .05          .06        .07        .07        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 95 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)          -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
3                  (3.0)         29           19         10            4          4          4          8         21           29          - 
                                  1%           2%         1%           2%         1%         1%         1%         2%           2%         -% 
 
4                  (2.0)         93           59         34           14         24+e       22         39         54           76         17 
                                  4%           5%         3%           6%         8%         7%         6%         4%           4%         6% 
 
5 - Very 
Concerned          (1.0)        353          195        157           48         54         68e       136++E     211--        320+b       29- 
                                 17%          18%        16%          21%        18%        21%        21%        15%          18%        10% 
 
(Never 
Considered this)                  3            3          -            -          -          -          -          3            3          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1599          807-       792+a        168        224        229-       467--     1121++aCD    1359-       236+a 
                                 77%          74%        80%          72%        73%        71%        72%        79%          76%        84% 
 
(Don't know)                      2            2          *            -          -          *          *          2            2          - 
                                  *%           *%         *%           -%         -%         *%         *%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  446          255        191           62e        78e        89+E      175++E     265--        396         46 
                                 21%          23%        19%          26%        25%        28%        27%        19%          22%        16% 
 
Net: Not 
concerned                      2075         1083        991          232        306        322        647       1413+a       1786        282 
                                100%         100%       100%          99%       100%       100%        99%       100%         100%       100% 
 
Mean Score                      1.3          1.4        1.3          1.3        1.4        1.3        1.3        1.4          1.3        1.4 
Standard deviation              .62          .66        .55          .58        .58        .54        .54        .66          .63        .49 
Standard error                  .03          .05        .05          .08        .07        .07        .05        .05          .04        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 95 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          2            -          -          -          -          -          -          2++        -          -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
3                  (3.0)         29            2          -          3          4          5+bgi      3          -          9+bi       -          *          1          1           20--        9++A       7+a        2 
                                  1%           2%         -%         2%         2%         4%         2%         -%         3%         -%         *%         1%         1%           1%         4%         4%         4% 
 
4                  (2.0)         93           19          ---        5         10Bhk       1         13BeHjk     8bh        2-        25++BcEHJK  1-b        1--       10BeHJK      79         14         11          3 
                                      ++BCDEFGHi 
                                             JKL 
                                  4%          22%         -%         3%         5%         1%         7%         4%         1%         9%         1%         1%         6%           4%         6%         6%         6% 
 
5 - Very 
Concerned          (1.0)        353           18bi       25         29i        45+BehIj   17         33         35i        37         25--        9         35         45++BcEfHIJ 297-        55+a       38         18++Ac 
                                                                                                                                                    ++BCEFGHIJ 
                                 17%          22%        11%        18%        24%        11%        17%        19%        13%         9%        14%        33%        27%          16%        23%        20%        35% 
 
(Never 
Considered this)                  3            -          -          3++        -          -          -          -          -          -          -          -          -            3          -          -          - 
                                  *%           -%         -%         2%         -%         -%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1599           45--      204        127Akl     128-       122AdKL    139a       143Akl     241ADKL    221AdKL     52++ADfKL  68--      110--       1440++BcD   159--      132         28-- 
                                                  ++ACDFGKL 
                                 77%          54%        89%        76%        68%        84%        74%        76%        83%        82%        84%        65%        66%          78%        67%        70%        55% 
 
(Don't know)                      2            -          -          -          -          -          -          -          2          -          -          *          *            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         *%         *%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  446           37         25--       34b        56+BEHiJ   18-        45Beh      43beh      39--       50         10-        35         55++BcEgHIJ 376--       70++A      49         21++A 
                                      ++BCEFGHIJ                                                                                                     ++BCEgHIJ 
                                 21%          44%        11%        20%        30%        12%        24%        23%        13%        18%        16%        34%        33%          20%        29%        26%        41% 
 
Net: Not 
concerned                      2075           83        229        166        185        146        187        187        288-       270         62        104        166         1837        238        188         50 
                                100%         100%       100%       100%        99%       100%       100%       100%        99%       100%       100%       100%       100%         100%       100%       100%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 95 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.3          1.6+BJKL   1.0-       1.3k       1.3k       1.5bK      1.4bjK     1.3        1.4K       1.5BJKL    1.1-b      1.1--      1.2bK        1.3        1.4        1.5        1.3 
Standard deviation              .62          .58          -        .62        .58        .87        .63        .80        .81        .51        .39        .32        .47          .60        .69        .71        .64 
Standard error                  .03          .11          -        .13        .10        .21        .12        .16        .16        .10        .05        .03        .04          .04        .09        .11        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 95 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          -          -          -            -          2            -          2          -          -            -          2          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
2                  (4.0)          -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
3                  (3.0)         29           17          2          7          3          *            4         17           16         13c         -          -           10         14          5          - 
                                  1%           2%         1%         1%         2%         *%           1%         2%           2%         2%         -%         -%           1%         2%         1%         -% 
 
4                  (2.0)         93           44          4         24         13+b        6           10         38           44         35         14          4           31         40a        19          2 
                                  4%           5%         2%         4%         9%         5%           3%         4%           4%         5%         4%         2%           3%         6%         5%         9% 
 
5 - Very 
Concerned          (1.0)        353          157         26        118         20         18           64        174          192+Cd     127C        34--       20-         111--      143++A      94++A       1 
                                 17%          18%        14%        18%        13%        15%          20%        17%          19%        18%        10%        10%          12%        21%        22%         3% 
 
(Never 
Considered this)                  3            1          -          1          -          -            -          3            3          -          -          -            -          1          1          - 
                                  *%           *%         -%         *%         -%         -%           -%         *%           *%         -%         -%         -%           -%         *%         *%         -% 
 
(Not Concerned)                1599          638        154a       485        114         96          246        779          751-       537        310++AB    170++AB      786++BC    473--      309-        23 
                                 77%          74%        83%        76%        77%        80%          76%        77%          74%        75%        87%        88%          84%        70%        72%        88% 
 
(Don't know)                      2            1          -          -          -          -            *          *            2          -          -          -            2          -          1          - 
                                  *%           *%         -%         -%         -%         -%           *%         *%           *%         -%         -%         -%           *%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  446          201         30        142         32         24           74        212          236CD      162Cd       48--       24-         142--      183++A     114+A        3 
                                 21%          23%        16%        22%        22%        20%          23%        21%          23%        23%        13%        12%          15%        27%        27%        12% 
 
Net: Not 
concerned                      2075          856        186        636        149        120          324       1011         1005        712        357        194          936        672        430         26 
                                100%         100%       100%       100%       100%       100%         100%       100%         100%       100%       100%       100%         100%       100%       100%       100% 
 
Mean Score                      1.3          1.4        1.3        1.3        1.5        1.3          1.2        1.3          1.3        1.4        1.3        1.2          1.3        1.4        1.2        1.8 
Standard deviation              .62          .69        .57        .54        .64        .49          .53        .68          .59        .70        .46        .38          .59        .69        .52        .51 
Standard error                  .03          .05        .11        .05        .13        .12          .07        .05          .04        .06        .08        .08          .06        .06        .05        .33 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 95 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          2          2          -            --         -          -          -          -            2          2          -          -          - 
                                  *%           *%         *%         *%         *%         -%           -%         -%         -%         -%         -%           *%         *%         -%         -%         -% 
 
2                  (4.0)          -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
3                  (3.0)         29           29+        29+        18++e      22++e       -           28         27++       19         23          1           26+e       21+e       17+e       17++E       3- 
                                  1%           2%         2%         3%         3%         -%           2%         2%         2%         2%         *%           2%         2%         2%         3%         *% 
 
4                  (2.0)         93           93++E      93++E      62++ABE    68++abE     ---         84         70+        57         71+         8           71+E       52+E       47+E       38+E       16-- 
                                  4%           5%         6%        10%         9%         -%           5%         5%         5%         5%         3%           6%         6%         6%         7%         2% 
 
5 - Very 
Concerned          (1.0)        353          353++E     353++E     253++ABE   281++ABE     ---        325++E     291++aE    257++AE    289++aE     23--        262++E     223++aE    201++aE    151++aE     86-- 
                                 17%          21%        22%        40%        35%         -%          18%        23%        23%        22%         9%          20%        25%        26%        27%        12% 
 
(Never 
Considered this)                  3            3          3          3+         1          -            3          1          1          -          -            1          1          1          1          1 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         -%         -%           *%         *%         *%         *%         *% 
 
(Not Concerned)                1599         1237--CD   1104--CD    297--      423--      309++ABCD   1343--BCd   897--      766--      936--      238++ABCD    918--bcD   589--      508--      359--      638++ABCD 
                                 77%          72%        70%        47%        53%       100%          75%        70%        69%        71%        88%          72%        66%        65%        63%        86% 
 
(Don't know)                      2            2          2          2          2          -            2          2          2          2          -            2          1          2          2          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  446          446++E     446++E     316++ABE   349++ABE     ---        409++E     361++aE    314++AE    360++aE     32--        333++E     276++aE    248++aE    189++AE    103-- 
                                 21%          26%        28%        50%        44%         -%          23%        28%        29%        27%        12%          26%        31%        32%        33%        14% 
 
Net: Not 
concerned                      2075         1719++     1585++      636        800        309         1780       1284       1100       1316        271         1277        883-       773        565        745 
                                100%         100%       100%       100%       100%       100%         100%       100%       100%       100%       100%         100%        99%       100%        99%       100% 
 
Mean Score                      1.3          1.3        1.3        1.3        1.3          -          1.3        1.3        1.3-       1.3        1.3          1.4        1.3        1.3        1.3        1.2 
Standard deviation              .62          .62        .62        .62        .62          -          .59        .60        .56        .58        .56          .65        .65        .59        .62        .48 
Standard error                  .03          .03        .03        .04        .04          -          .03        .04        .04        .04        .11          .04        .04        .04        .05        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 95 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          2            -          -            -          -          -          -          -            -          2          -          -            -          2          -          - 
                                  *%           -%         -%           -%         -%         -%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
2                  (4.0)          -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
3                  (3.0)         29            5         23           17         22         13         10         17            8-        10         10+A        1           11         10          8+a        * 
                                  1%           1%         1%           1%         2%         1%         1%         1%           1%         2%         3%         2%           1%         2%         4%         *% 
 
4                  (2.0)         93           22         65           45         56         43         18--       42           48         24         16          5           45         31          9          7 
                                  4%           6%         4%           4%         4%         4%         2%         4%           5%         4%         5%         6%           4%         5%         4%         7% 
 
5 - Very 
Concerned          (1.0)        353           97++B     238--        245++      275++      238++      157+       217          157        133         43         20          175        106         55++Ab     16 
                                 17%          24%        15%          21%        20%        21%        19%        19%          15%        20%        14%        24%          16%        16%        26%        16% 
 
(Never 
Considered this)                  3            1          1            1          -          -          -          1            1          1          -          -            1          1          -          - 
                                  *%           *%         *%           *%         -%         -%         -%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
(Not Concerned)                1599          269--     1280++A       866--     1012--      854-       618        887          809d       504        227         59          875C       502c       143--       79 
                                 77%          68%        80%          74%        74%        74%        77%        76%          79%        74%        77%        68%          79%        77%        66%        77% 
 
(Don't know)                      2            2+b        *-           2          2          2          2          2            -          2          -          -            2          1          -          - 
                                  *%           1%         *%           *%         *%         *%         *%         *%           -%         *%         -%         -%           *%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  446          120++B     303--        290++      331++      280++      175        259          204        157         58         26          221        137         64++Ab     23 
                                 21%          30%        19%          25%        24%        24%        22%        22%          20%        23%        20%        30%          20%        21%        30%        22% 
 
Net: Not 
concerned                      2075          394-      1608++A      1170       1361       1144        803       1160         1020        673        295         86         1106        653        213        103 
                                100%          99%       100%         100%       100%       100%       100%       100%         100%        99%       100%       100%         100%       100%        99%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 95 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.3          1.3        1.3          1.3--      1.3-       1.2--      1.2--      1.3          1.3        1.3        1.5+a      1.3          1.3        1.4        1.3        1.3 
Standard deviation              .62          .53        .61          .55        .58        .52        .52        .57          .53        .67        .73        .58          .55        .70        .67        .49 
Standard error                  .03          .06        .04          .04        .04        .04        .04        .04          .04        .06        .11        .12          .04        .07        .09        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1247 
Table 95 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  *%           -% 
 
2                  (4.0)          -            - 
                                  -%           -% 
 
3                  (3.0)         29            - 
                                  1%           -% 
 
4                  (2.0)         93            5 
                                  4%           7% 
 
5 - Very 
Concerned          (1.0)        353           14 
                                 17%          19% 
 
(Never 
Considered this)                  3            - 
                                  *%           -% 
 
(Not Concerned)                1599           55 
                                 77%          74% 
 
(Don't know)                      2            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  446           19 
                                 21%          26% 
 
Net: Not 
concerned                      2075           74 
                                100%         100% 
 
Mean Score                      1.3          1.3 
Standard deviation              .62          .46 
Standard error                  .03          .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 95 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          2            -          2          -          2          2          2          2          -          -          -          -          - 
                                  *%           -%         *%         -%         *%         *%         *%         *%         -%         -%         -%         -%         -% 
 
2                  (4.0)          -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
3                  (3.0)         29           19         21++       21         11         23         19         15          4          6          -         19+         * 
                                  1%           2%         2%         2%         2%         2%         2%         2%         1%         2%         -%         2%         *% 
 
4                  (2.0)         93           51         44         57         25         73+        46         42         30         24+e        5         41         13 
                                  4%           5%         5%         5%         4%         5%         4%         6%         6%         7%         4%         5%         5% 
 
5 - Very 
Concerned          (1.0)        353          222++      204++e     246++      132++      265++      216+       159++      118++       75++       29        192++e      56 
                                 17%          22%        23%        21%        23%        19%        19%        22%        24%        23%        22%        23%        22% 
 
(Never 
Considered this)                  3            1          3          -          -          3          -          -          -          -          -          -          - 
                                  *%           *%         *%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1599          715--      608--      876--      406--     1029--b     844bfhj    497--      348--      218--       99        569--      183 
                                 77%          71%        69%        73%        70%        74%        75%        70%        70%        68%        74%        69%        73% 
 
(Don't know)                      2            1          *          *          *          1          1          *          -          -          -          2          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  446          272++      248++e     303++      157++      339++      261        201++      148++e      99++e      34        234++e      69 
                                 21%          27%        28%        25%        27%        24%        23%        28%        30%        31%        26%        28%        27% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 95 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      2075         1006        878       1199        573       1390       1123        712        499        322        133        819        252 
                                100%         100%       100%       100%        99%       100%       100%       100%       100%       100%       100%       100%       100% 
 
Mean Score                      1.3          1.3        1.3        1.3        1.3        1.3        1.3        1.4        1.2        1.3        1.1        1.3        1.2 
Standard deviation              .62          .58        .67        .58        .68        .63        .64        .68        .49        .58        .36        .60        .42 
Standard error                  .03          .04        .05        .04        .06        .04        .04        .05        .05        .07        .07        .04        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 95 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          2          -          2          2          2          -          -          -          2          2          2          -          -          - 
                                                                                                                                                    ++abdegilm 
                                                                                                                                                             Q 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         -%         1%         *%         *%         -%         -%         -% 
 
2                  (4.0)          -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
3                  (3.0)         29           21         17+        12+        12+        28++       14         16         10++agmo   10          3          2         24+        18          *          2          - 
                                  1%           1%         3%         3%         3%         2%         2%         2%         4%         3%         2%         2%         2%         1%         *%         1%         -% 
 
4                  (2.0)         93           72         38         29+        17         77+        30         42          7         21          6          5         68++       68          3         18          2 
                                  4%           5%         6%         7%         4%         5%         5%         4%         3%         5%         4%         5%         6%         5%         4%         7%         2% 
 
5 - Very 
Concerned          (1.0)        353          248        128s       110         90s       272+       129s       199+s       59+as      96++Aes    26         26s       228++s     257++s      12         61+s       15s 
                                                             ++AbEgjmS 
                                 17%          17%        19%        25%        20%        18%        20%        19%        24%        24%        16%        25%        20%        20%        15%        23%        23% 
 
(Never 
Considered this)                  3            3          3+         -          1          3          -          3          -          1          -          -          1          3          -          -          - 
                                  *%           *%         *%         -%         *%         *%         -%         *%         -%         *%         -%         -%         *%         *%         -%         -%         -% 
 
(Not Concerned)                1599         1091CIlq    484--c     277--      331c      1101--Ci    470-c      787Ci      171-       267--      128Ci       70-       802--c     958--C      61c       184-        50 
                                 77%          76%        72%        64%        73%        74%        73%        75%        69%        67%        78%        67%        71%        73%        80%        70%        75% 
 
(Don't know)                      2            1          -          1          *          2          1          1          -          -          -          -          *          *          *          -          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         1%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  446          320s       166+s      139        107s       349++s     159s       241s        66s       117++aegS   32         31s       296++s     325++s      15         79++aS     16s 
                                                            ++AbdEfGjm 
                                                                     S 
                                 21%          22%        25%        32%        24%        23%        25%        23%        27%        30%        20%        29%        26%        25%        19%        30%        25% 
 
Net: Not 
concerned                      2075         1436        670        430        450       1483        646       1046        247        395        164        105       1120       1300         76        264         66 
                                100%         100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 95 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.3          1.4        1.4        1.4        1.3        1.4+       1.4        1.3        1.4        1.3        1.4        1.4        1.4+       1.3        1.2        1.3        1.1 
Standard deviation              .62          .64        .65        .72        .66        .66        .71        .64        .71        .62        .66        .97        .66        .62        .46        .49        .30 
Standard error                  .03          .04        .06        .07        .07        .04        .06        .05        .10        .07        .13        .20        .04        .04        .13        .07        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 95 (continuation) 
<C3a> How concerned are you in relation to children and Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          2            -          **         - 
                                  *%           -%         **         -% 
 
2                  (4.0)          -            -          **         - 
                                  -%           -%         **         -% 
 
3                  (3.0)         29           19+         **         - 
                                  1%           2%         **         -% 
 
4                  (2.0)         93           50          **         1 
                                  4%           5%         **         2% 
 
5 - Very 
Concerned          (1.0)        353          193++s       **         3 
                                 17%          21%         **         6% 
 
(Never 
Considered this)                  3            3          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1599          654--c       **        53+aBCdefgHIKLmOpQ 
                                 77%          71%         **        92% 
 
(Don't know)                      2            *          **         - 
                                  *%           *%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  446          243++s       **         5- 
                                 21%          26%         **         8% 
 
Net: Not 
concerned                      2075          914-         **        58 
                                100%          99%         **       100% 
 
Mean Score                      1.3          1.3          **       1.3 
                                                          p 
Standard deviation              .62          .61          **       .50 
Standard error                  .03          .04          **       .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 96 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videosFake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          6            3          3            2          3+         -          1          -          -          -            5+c        1          -            2          2          3          - 
                                  *%           *%         *%           1%         1%         -%         *%         -%         -%         -%           1%         *%         -%           *%         *%         1%         -% 
 
2                  (4.0)          7            1          6            1          -          5++        -          1          -          -            1          5          1            -          3          2          2 
                                  *%           *%         1%           *%         -%         1%         -%         *%         -%         -%           *%         1%         *%           -%         1%         *%         *% 
 
3                  (3.0)         49           25         24           15++bef     4         10          9          4          3          3           19c        19         10           13         17          9          9 
                                  2%           2%         2%           6%         1%         3%         3%         1%         1%         2%           3%         3%         1%           3%         3%         2%         2% 
 
4                  (2.0)        105           51         53           11         24+g       27g        14         12         13          4           35         41         28           34+Cd      44+Cd       8--       19 
                                  5%           5%         5%           4%         8%         7%         4%         4%         5%         2%           6%         6%         4%           7%         7%         2%         3% 
 
5 - Very 
Concerned          (1.0)        288          133        155           29         50         58         49         50         28         24           79        107        102           62         78         61         88 
                                 14%          13%        15%          11%        16%        16%        14%        16%        12%        11%          14%        15%        13%          13%        12%        13%        16% 
 
(Never 
Considered this)                  1            -          1            -          1+         -          -          -          -          -            1          -          -            -          1          -          - 
                                  *%           -%         *%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1623          803        820          214        223-       275-       280        253        200bc      178bc        437        555        631+ab       352        479        378        414 
                                 78%          79%        77%          79%        73%        73%        79%        79%        82%        85%          76%        76%        82%          76%        77%        82%        78% 
 
(Don't know)                      1            *          *            -          1          -          -          -          -          -            1          -          -            -          -          -          1 
                                  *%           *%         *%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  393          184        208           40         73+ag      85ag       63         62         41         27          113        149        131           96        122         69-       106 
                                 19%          18%        20%          15%        24%        23%        18%        19%        17%        13%          20%        20%        17%          21%        20%        15%        20% 
 
Net: Not 
concerned                      1771          836--      936++A       222        251        343++ABFG  310G       289+abfG   200        156--        473-       653++AC    646          406        524        386        456 
                                 85%          82%        88%          82%        82%        91%        87%        90%        82%        75%          82%        89%        84%          88%        84%        84%        86% 
 
Mean Score                      1.5          1.6        1.5          1.9++Efg   1.6        1.6        1.5        1.4        1.4        1.3          1.7+C      1.6        1.4-         1.6d       1.7d       1.5        1.4- 
Standard deviation              .85          .84        .86         1.05        .91        .85        .86        .70        .61        .67          .98        .85        .66          .82        .85       1.03        .69 
Standard error                  .05          .07        .06          .16        .12        .10        .12        .10        .10        .17          .10        .08        .07          .09        .09        .13        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 96 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videosFake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          6            3          3            -          -          -          -          6            5          2 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         1% 
 
2                  (4.0)          7            3          4            -          3          3          4          3            7          - 
                                  *%           *%         *%           -%         1%         1%         1%         *%           *%         -% 
 
3                  (3.0)         49           31         18            5          6          4         15         33           40          9 
                                  2%           3%         2%           2%         2%         1%         2%         2%           2%         3% 
 
4                  (2.0)        105           78++B      26--         14         26+e       19         40         65           92         13 
                                  5%           7%         3%           6%         8%         6%         6%         5%           5%         5% 
 
5 - Very 
Concerned          (1.0)        288          140        148           38         46         55        110+e      175-         257         27 
                                 14%          13%        15%          16%        15%        17%        17%        12%          14%        10% 
 
(Never 
Considered this)                  1            1          -            -          -          -          -          1            1          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1623          830        793          175        225        241        481-      1130+bd      1388        231 
                                 78%          76%        80%          75%        74%        75%        74%        80%          78%        82% 
 
(Don't know)                      1            -          1            -          *          *          1          -            *          * 
                                  *%           -%         *%           -%         *%         *%         *%         -%           *%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  393          218        175           53         72e        74e       149++E     240--        349         40 
                                 19%          20%        18%          23%        23%        23%        23%        17%          19%        14% 
 
Net: Not 
concerned                      1771          930        842          212+E      292++E     300++E     600++E    1159--       1513        253 
                                 85%          86%        85%          91%        95%        93%        92%        82%          84%        90% 
 
Mean Score                      1.5          1.6+b      1.4-         1.4        1.6        1.4        1.5        1.6          1.5        1.7 
Standard deviation              .85          .84        .85          .66        .78        .74        .76        .90          .83        .97 
Standard error                  .05          .06        .07          .10        .10        .10        .07        .06          .05        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 96 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videosFake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          6            -          -          -          2          1          2          2          -          -          -          -          -            6          -          -          - 
                                  *%           -%         -%         -%         1%         1%         1%         1%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          7            1          -          1          -          1          -          -          2          -          -          1          *            7          -          -          - 
                                  *%           2%         -%         1%         -%         1%         -%         -%         1%         -%         -%         1%         *%           *%         -%         -%         -% 
 
3                  (3.0)         49            4B         -          4          5          3          2          9b         4          7          1b         3B         8++Bfhj     41          8          4          4+a 
                                  2%           5%         -%         3%         3%         2%         1%         5%         1%         3%         1%         3%         5%           2%         3%         2%         8% 
 
4                  (2.0)        105           10+BCehK    5          2-        15bck       4         12c        11          9         20ck        3ck        2-        11bCK        79--       26++A      17+a        9++A 
                                  5%          12%         2%         1%         8%         2%         7%         6%         3%         7%         5%         2%         7%           4%        11%         9%        18% 
 
5 - Very 
Concerned          (1.0)        288           11         29         19         42         17         13-        30fj       28         26          4--       29         38++BCEFHIJ 255         34         24         10 
                                                                        ++bceFHIJ                                                                   ++aBCEFGHI 
                                                                                                                                                             J 
                                 14%          13%        13%        12%        23%        12%         7%        16%        10%        10%         6%        28%        23%          14%        14%        13%        19% 
 
(Never 
Considered this)                  1            -          -          1++        -          -          -          -          -          -          -          -          -            1          -          -          - 
                                  *%           -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1623           57        194+ADgKL  138aDKL    123--      120aDKL    158aDgKL   136        248+ADgKL  217DKL      55++ADGKL  69--      108--       1452+bD     171-d      143D        28-- 
                                 78%          68%        85%        83%        66%        82%        85%        72%        85%        80%        87%        66%        65%          79%        72%        76%        55% 
 
(Don't know)                      1            -          -          -          -          -          -          -          -          -          -          *          *+           1          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         *%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  393           21chj      34         21         58         20         25         41hj       38-        47          7--       31         49++BCEFHIJ 334-        59+a       41         18++Ac 
                                                                        ++BCEFHiJ                                                                    ++BCEFHIJ 
                                 19%          25%        15%        13%        31%        14%        13%        22%        13%        17%        11%        30%        30%          18%        25%        22%        37% 
 
Net: Not 
concerned                      1771           77EH      191Eh      138e       167EH      100--      178        158Eh      212--      261         55EH       88EH      147EH       1573        198        151         48c 
                                                                                             ++BCEGHJKl                       ++BCdEGHJK 
                                                                                                                                       L 
                                 85%          92%        83%        83%        89%        68%        95%        84%        73%        97%        88%        85%        89%          85%        83%        80%        95% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 96 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videosFake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.5          1.9BK      1.2-       1.6        1.5        1.7b       1.8bk      1.7bk      1.5        1.6Bk      1.6Bk      1.3--      1.5bk        1.5        1.6        1.5        1.8 
Standard deviation              .85          .89        .37        .97        .85       1.19       1.03        .96        .81        .71        .69        .71        .76          .87        .69        .65        .76 
Standard error                  .05          .21        .08        .24        .14        .28        .26        .18        .17        .13        .10        .07        .07          .05        .10        .12        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 96 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videosFake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          6            3          -          1          2          -            3          3            2          3          1          1            3          2          2          - 
                                  *%           *%         -%         *%         1%         -%           1%         *%           *%         *%         *%         1%           *%         *%         *%         -% 
 
2                  (4.0)          7            6          -          1          -          -            1          2            4          3          -          -            3          1          2          - 
                                  *%           1%         -%         *%         -%         -%           *%         *%           *%         *%         -%         -%           *%         *%         1%         -% 
 
3                  (3.0)         49           28          2          9          1          6c           6         29           28c        19c         1-         *           14         24+a       11          - 
                                  2%           3%         1%         1%         1%         5%           2%         3%           3%         3%         *%         *%           1%         4%         3%         -% 
 
4                  (2.0)        105           51          8         26         14+ce       2           14         50           52c        47+C        5--        5           30--       37         36++A       1 
                                  5%           6%         4%         4%         9%         2%           4%         5%           5%         7%         1%         3%           3%         6%         8%         2% 
 
5 - Very 
Concerned          (1.0)        288          133         23         79         17         23           54        133          157         92         39         22           98--      117++A      69a         1 
                                 14%          15%        12%        12%        11%        19%          17%        13%          16%        13%        11%        11%          10%        17%        16%         5% 
 
(Never 
Considered this)                  1            -          -          1          -          -            -          1            1          -          -          -            -          1          -          - 
                                  *%           -%         -%         *%         -%         -%           -%         *%           *%         -%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1623          638--      153        518+A      116         89          245        795          764        548        311++AB    165a         790++BC    491--      309--       24 
                                 78%          74%        82%        81%        78%        74%          76%        78%          76%        77%        87%        85%          84%        73%        72%        93% 
 
(Don't know)                      1            *          -          -          -          -            -          *            1          -          -          -            -          -          1          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  393          184+        31        105         31         25           68        183          209C       140c        44--       27          128--      154++A     105++A       2 
                                 19%          21%        17%        16%        21%        21%          21%        18%          21%        20%        12%        14%          14%        23%        24%         7% 
 
Net: Not 
concerned                      1771          739        155        543        138+be      98          282        880          878        598        296        162          777-       595+a      365         25 
                                 85%          86%        83%        85%        93%        81%          87%        87%          87%        84%        83%        84%          83%        88%        85%        96% 
 
Mean Score                      1.5          1.6        1.4        1.5        1.7        1.5          1.5        1.6          1.5        1.7c       1.3        1.4          1.5        1.5        1.6        1.3 
Standard deviation              .85          .91        .62        .79        .94        .82          .99        .87          .81        .90        .80        .94          .91        .82        .84        .71 
Standard error                  .05          .07        .13        .09        .20        .18          .13        .07          .06        .08        .14        .20          .09        .07        .09        .36 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 96 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videosFake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          6            6          6          3          3          -            5          5          3          2          -            6          6+         3          2          - 
                                  *%           *%         *%         1%         *%         -%           *%         *%         *%         *%         -%           *%         1%         *%         *%         -% 
 
2                  (4.0)          7            7          7          5+         7++        -            7          5          2          7          -            5          4          5          2          1 
                                  *%           *%         *%         1%         1%         -%           *%         *%         *%         1%         -%           *%         *%         1%         *%         *% 
 
3                  (3.0)         49           49+e       49++e      28++E      35++E       --          46         39+        29         32          3           44++E      41++E      26+E       25++E       5-- 
                                  2%           3%         3%         4%         4%         -%           3%         3%         3%         2%         1%           3%         5%         3%         4%         1% 
 
4                  (2.0)        105          105++E     105++E      79++ABE    86++ABE     ---        100+e       96++E      76++E      82++e       4-          83++E      75++E      61++E      48++E      18-- 
                                  5%           6%         7%        12%        11%         -%           6%         7%         7%         6%         2%           6%         8%         8%         8%         2% 
 
5 - Very 
Concerned          (1.0)        288          288++E     288++E     230++ABE   245++ABE     ---        261+e      232++aE    218++AE    231++E      22-         218++E     184++E     153++E     124++aE     62-- 
                                 14%          17%        18%        36%        31%         -%          15%        18%        20%        18%         8%          17%        21%        20%        22%         8% 
 
(Never 
Considered this)                  1            1          1          1          -          -            1          1          1          -          -            -          -          -          -          1 
                                  *%           *%         *%         *%         -%         -%           *%         *%         *%         -%         -%           -%         -%         -%         -%         *% 
 
(Not Concerned)                1623         1262--CD   1128--CD    289--      422--c     309++ABCD   1365--BC    910--      773--      967--      242++ABCD    925--BD    578--      527--      367--      657++ABCD 
                                 78%          73%        71%        45%        53%       100%          76%        71%        70%        73%        89%          72%        65%        68%        65%        88% 
 
(Don't know)                      1            1          1          *          *          -            1          1          *          1          -            1          1          *          -          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  393          393++E     393++E     309++ABdE  332++ABE     ---        361++E     328++AE    294++AE    314++E      26--        301++E     259++aE    214++E     172++aE     81-- 
                                 19%          23%        25%        49%        41%         -%          20%        25%        27%        24%        10%          23%        29%        28%        30%        11% 
 
Net: Not 
concerned                      1771         1719++E    1585++E     636++E     800++E       ---       1598++E    1198++ACdE  969++E    1184++E     152--       1157++E     814++E     709++E     533++aE    571-- 
                                 85%         100%       100%       100%       100%         -%          89%        93%        88%        90%        56%          90%        92%        91%        94%        77% 
 
Mean Score                      1.5          1.5        1.5        1.5--      1.5          -          1.6        1.6        1.5--      1.5-       1.3          1.6+       1.6++e     1.6        1.6        1.4 
Standard deviation              .85          .85        .85        .79        .81          -          .84        .83        .76        .78        .66          .89        .91        .86        .82        .67 
Standard error                  .05          .05        .05        .05        .05          -          .05        .05        .05        .05        .14          .06        .06        .06        .07        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 96 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videosFake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          6            2          3            1          3          1          1          3            1          3          2          -            1          3          2          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         1%         -%           *%         *%         1%         -% 
 
2                  (4.0)          7            5++B       2-           2          2          1          1          2            3          2          2          -            3          2          *          2 
                                  *%           1%         *%           *%         *%         *%         *%         *%           *%         *%         1%         -%           *%         *%         *%         2% 
 
3                  (3.0)         49           11         34           18-        28         10--       17         22            9--       24+A        9a         7++A        19         22          6          2 
                                  2%           3%         2%           2%         2%         1%         2%         2%           1%         4%         3%         8%           2%         3%         3%         2% 
 
4                  (2.0)        105           22         77           66         66         57         35         50           31--       41a        24+A        8A          48         34         13         10a 
                                  5%           6%         5%           6%         5%         5%         4%         4%           3%         6%         8%        10%           4%         5%         6%        10% 
 
5 - Very 
Concerned          (1.0)        288           78++B     199--        207++      219++      201++      146++      184+         135        103         33         17          145         80         43+ab      20 
                                 14%          20%        12%          18%        16%        17%        18%        16%          13%        15%        11%        20%          13%        12%        20%        19% 
 
(Never 
Considered this)                  1            -          1            1          -          -          -          1            1          -          -          -            1          -          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         *%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1623          280--     1290++A       879--     1049        878        605-       903          842++BD    503-d      225d        53--        891+Cd     512c       151-        70- 
                                 78%          70%        80%          75%        77%        76%        75%        77%          82%        74%        76%        62%          80%        78%        70%        68% 
 
(Don't know)                      1            *          *            *          *          1          -          *            -          *          *          -            -          1          -          - 
                                  *%           *%         *%           *%         *%         *%         -%         *%           -%         *%         *%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  393          100++B     276--        273++      285+       258++      180++      234          166-       144a        57         26+A        193        114         56+ab      30+ab 
                                 19%          25%        17%          23%        21%        22%        22%        20%          16%        21%        19%        30%          17%        17%        26%        29% 
 
Net: Not 
concerned                      1771          365++B    1335--       1023+      1200++     1000+       692       1011          845-       593a       256         77          917--      573a       184         97+a 
                                 85%          92%        83%          87%        88%        87%        86%        87%          83%        88%        87%        90%          83%        88%        86%        94% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 96 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videosFake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.5          1.6        1.5          1.4--      1.4--      1.3--      1.4--      1.4--        1.4--      1.6a       1.8+A      1.7a         1.5        1.7a       1.5        1.5 
Standard deviation              .85          .92        .79          .67        .76        .62        .73        .77          .73        .89        .96        .82          .77        .94        .90        .81 
Standard error                  .05          .10        .05          .05        .05        .05        .06        .06          .07        .08        .14        .16          .06        .09        .13        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 96 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videosFake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          6            - 
                                  *%           -% 
 
2                  (4.0)          7            2+ 
                                  *%           2% 
 
3                  (3.0)         49            2 
                                  2%           2% 
 
4                  (2.0)        105            7 
                                  5%           9% 
 
5 - Very 
Concerned          (1.0)        288           16 
                                 14%          22% 
 
(Never 
Considered this)                  1            - 
                                  *%           -% 
 
(Not Concerned)                1623           48- 
                                 78%          65% 
 
(Don't know)                      1            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  393           23+ 
                                 19%          31% 
 
Net: Not 
concerned                      1771           68 
                                 85%          92% 
 
Mean Score                      1.5          1.6 
Standard deviation              .85          .88 
Standard error                  .05          .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 96 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videosFake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          6            3          5c         --         3c         2          5          3          2          -          2CeJ       -          - 
                                  *%           *%         1%         -%         1%         *%         *%         *%         *%         -%         1%         -%         -% 
 
2                  (4.0)          7            2          2          7          3          4          5          5+         1          -          1          4          - 
                                  *%           *%         *%         1%         1%         *%         *%         1%         *%         -%         1%         *%         -% 
 
3                  (3.0)         49           27         31+        27         15         42+        36+        25+        11          8          *         27          3 
                                  2%           3%         3%         2%         3%         3%         3%         4%         2%         2%         *%         3%         1% 
 
4                  (2.0)        105           66+        64++       82++       36         84+        58         45         40++       32++eE      6         61++       15 
                                  5%           7%         7%         7%         6%         6%         5%         6%         8%        10%         5%         7%         6% 
 
5 - Very 
Concerned          (1.0)        288          191++e     156++      190+        97+       211        173        119+       111++cEEf   74++cEEf   32++ee    153++       54++e 
                                 14%          19%        18%        16%        17%        15%        15%        17%        22%        23%        24%        19%        22% 
 
(Never 
Considered this)                  1            1          1          -          -          1          -          -          -          -          -          -          - 
                                  *%           *%         *%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1623          717--      622--      894--GH    422--h    1050--bGHj  849-bGHj   517--h     334--      208--       92-       578--      179- 
                                 78%          71%        71%        75%        73%        75%        75%        72%        67%        65%        69%        70%        71% 
 
(Don't know)                      1            1          1          *          -          *          *          *          *          -          -          *          - 
                                  *%           *%         *%         *%         -%         *%         *%         *%         *%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  393          257++ee    220++      272++      133+       295++      231        164++      152++CdEEf 106         38+       214++ee     70++e 
                                                                                                                              ++abCDEEFj 
                                 19%          26%        25%        23%        23%        21%        20%        23%        30%        33%        28%        26%        28% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 96 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videosFake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1771          901++d     781++     1057++      488       1229++      993++      625        463        293+d      121        735++d     234++D 
                                                                                                                     ++bcDeef 
                                 85%          89%        89%        88%        85%        88%        88%        87%        93%        91%        91%        89%        93% 
 
Mean Score                      1.5          1.5        1.6k       1.5        1.6        1.5k       1.6k       1.6k       1.4        1.4        1.4        1.5        1.3- 
Standard deviation              .85          .79        .88        .75        .91        .79        .90        .92        .74        .62        .98        .75        .56 
Standard error                  .05          .06        .06        .05        .09        .05        .06        .08        .07        .07        .17        .06        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 96 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videosFake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          6            2          -          3q         -          5          3          3          -          2          -          2abdQ      6          3          -          -          - 
                                  *%           *%         -%         1%         -%         *%         1%         *%         -%         *%         -%         1%         1%         *%         -%         -%         -% 
 
2                  (4.0)          7            7          4          2          2          7          4          5          2          2          *          -          4          7          *          -          - 
                                  *%           *%         1%         *%         1%         *%         1%         1%         1%         1%         *%         -%         *%         1%         *%         -%         -% 
 
3                  (3.0)         49           38         21         13         14         36         15         24          5         12          2          5         37+        35          -          8          2 
                                  2%           3%         3%         3%         3%         2%         2%         2%         2%         3%         1%         4%         3%         3%         -%         3%         3% 
 
4                  (2.0)        105           81         39         31         17         86         44         65         15         24         10         16         72+        80+         4         25++d       8+d 
                                                                                                                                                    ++ABcDEfGh 
                                                                                                                                                         iLMQs 
                                  5%           6%         6%         7%         4%         6%         7%         6%         6%         6%         6%        15%         6%         6%         5%         9%        12% 
 
5 - Very 
Concerned          (1.0)        288          208         91         80++g      65        214        113++      140         46         56         25         17        183++      190         10         40         11 
                                 14%          14%        14%        19%        14%        14%        18%        13%        19%        14%        15%        17%        16%        15%        13%        15%        16% 
 
(Never 
Considered this)                  1            1          1          -          1          1          -          1          -          -          -          -          -          1          -          -          - 
                                  *%           *%         *%         -%         *%         *%         -%         *%         -%         -%         -%         -%         -%         *%         -%         -%         -% 
 
(Not Concerned)                1623         1100-cK     513cK      300--      352cK     1136-cK     466--      810cK      179        301k       125k        65--      822--      988--k      62k       191         46 
                                 78%          77%        77%        70%        78%        77%        72%        77%        72%        76%        77%        62%        73%        76%        80%        72%        69% 
 
(Don't know)                      1            *          -          1          *          1          *          1          -          -          *          *          1          1          *+q        *          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         *%         *%         *%         *%         1%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  393          289        130        111++abdegs 82        299        157++ds    205         62+s       80         36         33        255++s     270+        14         64+s       18s 
                                                                                                                                                    ++abdegimS 
                                 19%          20%        19%        26%        18%        20%        24%        20%        25%        20%        22%        32%        23%        21%        18%        24%        28% 
 
Net: Not 
concerned                      1771         1246+gs     592+gS     394        400gS     1260s       578++eGS   871-       223+gS     355+egS    145s       102        977gs     1158++eGS    62        226         57 
                                                             ++aEGlnoS                                                                              ++AbdEfGij 
                                                                                                                                                       LmNOpqS 
                                 85%          87%        88%        92%        89%        85%        90%        83%        90%        90%        89%        97%        87%        89%        81%        86%        86% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 96 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videosFake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.5          1.5        1.6        1.6        1.5        1.6        1.6        1.6        1.4        1.6        1.4        1.8        1.6        1.6        1.4        1.6        1.6 
Standard deviation              .85          .81        .82        .91        .83        .86        .88        .87        .75        .92        .64        .94        .91        .85        .64        .69        .70 
Standard error                  .05          .05        .08        .10        .10        .06        .08        .07        .11        .11        .13        .18        .06        .06        .18        .10        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 96 (continuation) 
<C3a> How concerned are you in relation to children and Fake images/fake videos, e.g. deep fake videosFake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          6            -          **         - 
                                  *%           -%         **         -% 
 
2                  (4.0)          7            6+         **         - 
                                  *%           1%         **         -% 
 
3                  (3.0)         49           36++        **         * 
                                  2%           4%         **         1% 
 
4                  (2.0)        105           51          **         1 
                                  5%           6%         **         1% 
 
5 - Very 
Concerned          (1.0)        288          148+         **         4 
                                 14%          16%         **         6% 
 
(Never 
Considered this)                  1            1          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1623          676--k       **        53+abCefghiKlmopq 
                                 78%          74%         **        92% 
 
(Don't know)                      1            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  393          200+s        **         4 
                                 19%          22%         **         8% 
 
Net: Not 
concerned                      1771          803+gs       **        42- 
                                 85%          87%         **        72% 
 
Mean Score                      1.5          1.6          **       1.3 
Standard deviation              .85          .84          **       .71 
Standard error                  .05          .06          **       .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 97 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)         14            8          6            6+c        3          *          4          2          -          -            8+c        4          2            2          5          4          4 
                                  1%           1%         1%           2%         1%         *%         1%         1%         -%         -%           1%         1%         *%           *%         1%         1%         1% 
 
2                  (4.0)         18            6         12            4          2          5          7+e        -          *          *            6c        12+C        1-           3          5          2          7 
                                  1%           1%         1%           1%         1%         1%         2%         -%         *%         *%           1%         2%         *%           1%         1%         *%         1% 
 
3                  (3.0)         53           18         35            9          7         10          8          7          8          3           16         18         18           18         13          9         13 
                                  3%           2%         3%           3%         2%         3%         2%         2%         3%         2%           3%         2%         2%           4%         2%         2%         2% 
 
4                  (2.0)         76           34         42            4          6         26++ABdg    9         16g        13ag        1           10-        35a        31a          25+cD      31d        10          9- 
                                  4%           3%         4%           1%         2%         7%         3%         5%         5%         1%           2%         5%         4%           6%         5%         2%         2% 
 
5 - Very 
Concerned          (1.0)        164           70         94           10-        23         22         29         37+Ac      29+Ac      14           33         51         80+a         36         43         38         47 
                                  8%           7%         9%           4%         7%         6%         8%        12%        12%         7%           6%         7%        10%           8%         7%         8%         9% 
 
(Never 
Considered this)                  3            2          1            -          1          -          -          2          -          -            1          -          2            -          1          -          2 
                                  *%           *%         *%           -%         *%         -%         -%         1%         -%         -%           *%         -%         *%           -%         *%         -%         *% 
 
(Not Concerned)                1750          879+b      871-         238f       263        312        297        257        193        189+ef       501        609        639          378        523        398        450 
                                 84%          86%        82%          87%        86%        83%        84%        80%        79%        91%          87%        84%        83%          82%        84%        86%        85% 
 
(Don't know)                      *            *          -            *          -          -          -          -          -          -            *          -          -            -          -          -          * 
                                  *%           *%         -%           *%         -%         -%         -%         -%         -%         -%           *%         -%         -%           -%         -%         -%         *% 
 
(Refused)                         2            -          2            2++        -          -          -          -          -          -            2          -          -            -          2          -          - 
                                  *%           -%         *%           1%         -%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         -% 
 
Net: Concerned                  240          104        136           14--       28         47a        39a        53+Abg     42+Abg     15           43--       86a       111+A         62         74         49         56 
                                 12%          10%        13%           5%         9%        13%        11%        17%        17%         7%           7%        12%        14%          13%        12%        11%        10% 
 
Net: Not 
concerned                      1782          893+b      889-         247+EF     268ef      317        308f       259-       193-       190ef        515+C      625        642-         383        533        404        461 
                                 86%          88%        84%          91%        88%        85%        87%        81%        79%        91%          89%        86%        83%          83%        85%        88%        87% 
 
Mean Score                      1.9          1.9        1.9          2.7++bcEFg 1.9        2.0f       2.1        1.6        1.6        1.5          2.3++C     2.0C       1.6--        1.9        2.0        1.8        1.9 
Standard deviation             1.13         1.17       1.10         1.48       1.26        .92       1.33        .91        .77        .87         1.41       1.13        .85         1.00       1.12       1.17       1.25 
Standard error                  .07          .12        .10          .30        .22        .14        .21        .14        .12        .26          .19        .12        .09          .13        .13        .17        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 97 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)         14            7          8            *          *          -          *         14           14          - 
                                  1%           1%         1%           *%         *%         -%         *%         1%           1%         -% 
 
2                  (4.0)         18            9          9            -          2          4          7         11           18          - 
                                  1%           1%         1%           -%         1%         1%         1%         1%           1%         -% 
 
3                  (3.0)         53           31         22            7          8         12         25+e       28           47          6 
                                  3%           3%         2%           3%         3%         4%         4%         2%           3%         2% 
 
4                  (2.0)         76           57++B      19--         10         16         16         28         46           63         13 
                                  4%           5%         2%           4%         5%         5%         4%         3%           4%         5% 
 
5 - Very 
Concerned          (1.0)        164           79         85           15         26         30         56        107          148         14 
                                  8%           7%         9%           7%         8%         9%         9%         8%           8%         5% 
 
(Never 
Considered this)                  3            1          2            -          -          -          -          3            3          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1750          901        848          201        254        261        535       1202         1497        247 
                                 84%          83%        85%          86%        83%        81%        82%        85%          84%        88% 
 
(Don't know)                      *            -          *            -          -          -          -          *            *          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         2            2          -            -          -          -          -          2            --         2+a 
                                  *%           *%         -%           -%         -%         -%         -%         *%           -%         1% 
 
Net: Concerned                  240          136        104           26         42         46         83        154          211         27 
                                 12%          12%        11%          11%        14%        14%        13%        11%          12%        10% 
 
Net: Not 
concerned                      1782          917        865          201        256        265        542       1227         1529        247 
                                 86%          84%        87%          86%        84%        82%        83%        87%          85%        88% 
 
Mean Score                      1.9          1.9        1.8          1.8        1.7        1.9        1.9        1.9          1.9        1.7 
Standard deviation             1.13         1.07       1.21          .83        .90        .97        .97       1.22         1.17        .74 
Standard error                  .07          .09        .12          .17        .15        .15        .11        .10          .08        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 97 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)         14            1          -          2          2          -          4          2          2          -          *          1          1           14          *          -          * 
                                  1%           2%         -%         1%         1%         -%         2%         1%         1%         -%         *%         1%         1%           1%         *%         -%         1% 
 
2                  (4.0)         18            3+di       2          -          -          -          -          3          7+         -          1i         1          2           17          1          *          * 
                                  1%           3%         1%         -%         -%         -%         -%         2%         2%         -%         1%         1%         1%           1%         *%         *%         *% 
 
3                  (3.0)         53            1          7          4          6          3          5          5         11          2          2i         3          4           44          9          5          4+a 
                                  3%           2%         3%         3%         3%         2%         3%         3%         4%         1%         2%         2%         2%           2%         4%         3%         8% 
 
4                  (2.0)         76            -          --        11Bj       12Bj        4         14+aBjk     5         10b         8b         1-b        2b         9aBJk       62         14         11          3 
                                  4%           -%         -%         6%         6%         3%         8%         3%         4%         3%         1%         2%         5%           3%         6%         6%         6% 
 
5 - Very 
Concerned          (1.0)        164            7          8          6         29++BCefgHJ 9         10         13          9-        22j         2--       17         32          145         19         12          7 
                                                                                                                                                    ++BCEFGHIJ ++aBCEFGHI 
                                                                                                                                                                        J 
                                  8%           9%         4%         4%        16%         6%         5%         7%         3%         8%         3%        16%        19%           8%         8%         6%        14% 
 
(Never 
Considered this)                  3            -          -          1          2+         -          -          -          -          -          -          -          -            3          -          -          - 
                                  *%           -%         -%         1%         1%         -%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1750           71l       211++DfKL  142dL      136--      130DKL     154l       160dL      250DkL     238DKL      57++DfKL   81--l     119--       1554d       195        159         36- 
                                 84%          85%        92%        85%        72%        89%        83%        85%        86%        88%        92%        78%        71%          84%        82%        85%        72% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          *++        -          -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         2            -          -          -          -          -          -          -          2+         -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%           *%         -%         -%         -% 
 
Net: Concerned                  240            7          8--       17bj       41         13         24bj       18         20-        31bj        3--       19         41          207         33         23         10 
                                                                       ++aBcegHiJ                                                                    ++BcegHiJ ++ABCEFGHI 
                                                                                                                                                                       Jk 
                                 12%           9%         4%        10%        22%         9%        13%        10%         7%        11%         4%        18%        24%          11%        14%        12%        20% 
 
Net: Not 
concerned                      1782           75dL      213++DfKL  144dL      138--      130DkL     158l       164DkL     258DKL     238DkL      58++DfKL   83--      122--       1586d       196        160         36- 
                                 86%          90%        93%        86%        74%        89%        84%        88%        89%        88%        93%        80%        73%          86%        82%        85%        73% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 97 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.9          2.3i       2.2i       2.1i       1.7        1.6        2.2ikl     2.1i       2.5++DeIKL 1.4-       2.3dIKL    1.5-       1.6--        1.9        1.8        1.8        1.8 
Standard deviation             1.13         1.62       1.19       1.05       1.00        .79       1.21       1.29       1.17        .58       1.33       1.06       1.01         1.17        .86        .79       1.02 
Standard error                  .07          .54        .38        .27        .19        .24        .29        .31        .25        .14        .26        .12        .10          .08        .14        .17        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 97 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)         14           10          3          2          -          -            3          9            6          6          3          2            4          4          7          - 
                                  1%           1%         1%         *%         -%         -%           1%         1%           1%         1%         1%         1%           *%         1%         2%         -% 
 
2                  (4.0)         18           13+c        1          2          -          *            8++b       6            9          6          3          3            9          1-         8b         - 
                                  1%           1%         *%         *%         -%         *%           2%         1%           1%         1%         1%         1%           1%         *%         2%         -% 
 
3                  (3.0)         53           23          2         13          8          4            9         27           23         20          9          3           24         19          9          - 
                                  3%           3%         1%         2%         6%         4%           3%         3%           2%         3%         3%         2%           3%         3%         2%         -% 
 
4                  (2.0)         76           31         10         16          8          6           11         32           31         39+ac       7          3           20--       34+A       21a         1 
                                  4%           4%         5%         3%         5%         5%           3%         3%           3%         5%         2%         2%           2%         5%         5%         2% 
 
5 - Very 
Concerned          (1.0)        164           67         11         55         13         11           28         87           74         64         27         17           62         59         38          2 
                                  8%           8%         6%         9%         8%         9%           9%         9%           7%         9%         8%         9%           7%         9%         9%         7% 
 
(Never 
Considered this)                  3            -          2++a       1          -          -            2          1            1          -          2          -            2          1          -          - 
                                  *%           -%         1%         *%         -%         -%           1%         *%           *%         -%         1%         -%           *%         *%         -%         -% 
 
(Not Concerned)                1750          715        157        547        120         99          263        851          863        579-       307        167          817++bC    555        346         23 
                                 84%          83%        85%        86%        81%        83%          81%        84%          86%        81%        86%        86%          87%        82%        80%        91% 
 
(Don't know)                      *            -          *          -          -          -            -          *            -          *          -          -            *          -          -          - 
                                  *%           -%         *%         -%         -%         -%           -%         *%           -%         *%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         2            2          -          -          -          -            -          -            2          -          -          -            -          -          2+         - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           -%         -%         *%         -% 
 
Net: Concerned                  240           98         21         71         20         16           38        119          104        102+a       34         19           82--       93A        59a         2 
                                 12%          11%        11%        11%        14%        13%          12%        12%          10%        14%         9%        10%           9%        14%        14%         9% 
 
Net: Not 
concerned                      1782          737        161        551        120        100          274        866          878b       591-       313        171          831++bc    560        360         23 
                                 86%          86%        87%        87%        81%        83%          85%        85%          87%        83%        87%        88%          88%        83%        84%        91% 
 
Mean Score                      1.9          2.1+c      2.0        1.6-       1.8        1.7          2.1        1.9          1.9        1.9        1.9        1.9          1.9        1.8        2.1        1.2 
Standard deviation             1.13         1.26       1.26        .98        .85        .86         1.29       1.16         1.15       1.08       1.24       1.35         1.16        .97       1.29        .55 
Standard error                  .07          .12        .29        .13        .20        .23          .19        .11          .11        .11        .22        .30          .13        .11        .16        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 97 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)         14           14         12         14++abe    14++        -           11          9          8          9          2           14+e       11+e       11+E        9+E        -- 
                                  1%           1%         1%         2%         2%         -%           1%         1%         1%         1%         1%           1%         1%         1%         2%         -% 
 
2                  (4.0)         18           18         17         18++abe    18++e       -           16         14          8         13          2           17+e       15++e      13++E      11++E       1- 
                                  1%           1%         1%         3%         2%         -%           1%         1%         1%         1%         1%           1%         2%         2%         2%         *% 
 
3                  (3.0)         53           53++e      48+e       53++ABE    45++abE     --          50         36         37         39          3           46++E      38++E      36++E      24+E        4-- 
                                  3%           3%         3%         8%         6%         -%           3%         3%         3%         3%         1%           4%         4%         5%         4%         1% 
 
4                  (2.0)         76           76++E      74++E      76++ABE    69++ABE     ---         71         60++       63++e      69++        5           55         41e        39+e       31+e       17 
                                  4%           4%         5%        12%         9%         -%           4%         5%         6%         5%         2%           4%         5%         5%         6%         2% 
 
5 - Very 
Concerned          (1.0)        164          164++E     163++E     164++ABdE  155++ABE     ---        147        133++      118++e     131++       16          117+        95++e      87++E      73++aE     47 
                                  8%          10%        10%        26%        19%         -%           8%        10%        11%        10%         6%           9%        11%        11%        13%         6% 
 
(Never 
Considered this)                  3            3          1          3+         2          -            3          1          1          2          -            -          -          -          -          3+ 
                                  *%           *%         *%         1%         *%         -%           *%         *%         *%         *%         -%           -%         -%         -%         -%         *% 
 
(Not Concerned)                1750         1388--CD   1267--CD    306--      496--C     309++ABCD   1485-c     1033--      867--     1058--      243+aBCD    1031--D     688--      590--      420--      673++ABCD 
                                 84%          81%        80%        48%        62%       100%          83%        80%        79%        80%        90%          80%        77%        76%        74%        90% 
 
(Don't know)                      *            *          *          *          *          -            *          *          -          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         2            2          2          2          2          -            2          2          -          -          -            2          2          -          -          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         -%         -%         -%           *%         *%         -%         -%         -% 
 
Net: Concerned                  240          240++E     237++E     240++ABDE  223++ABE     ---        218        194++E     181++aE    200++E      21          172++E     136++E     126++E     105++aE     64- 
                                 12%          14%        15%        38%        28%         -%          12%        15%        16%        15%         8%          13%        15%        16%        18%         9% 
 
Net: Not 
concerned                      1782         1420--CD   1297--CD    338--      528--C     309++ABCD   1513-c     1056--      883--     1080--      246+aBCD    1062--d     713--      614--      439--      674++ABCD 
                                 86%          83%        82%        53%        66%       100%          85%        82%        80%        82%        91%          83%        80%        79%        77%        90% 
 
Mean Score                      1.9          1.9        1.9--      1.9        1.9          -          1.9        1.8        1.8        1.8        1.8          2.0++E     2.0+E      2.0+E      2.0E       1.4-- 
Standard deviation             1.13         1.13       1.11       1.13       1.15          -         1.11       1.09       1.04       1.06       1.23         1.20       1.21       1.21       1.22        .67 
Standard error                  .07          .07        .07        .07        .08          -          .08        .08        .08        .08        .26          .09        .10        .10        .12        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 97 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)         14            4          9            1--        4-         7          3          1--          3          5          6+A        1            1--        7a         6++A       1 
                                  1%           1%         1%           *%         *%         1%         *%         *%           *%         1%         2%         1%           *%         1%         3%         *% 
 
2                  (4.0)         18           10++B       8--          9         12         11          8          9            9          1-         7+B        2b           8          5          *          5++ABc 
                                  1%           2%         *%           1%         1%         1%         1%         1%           1%         *%         2%         2%           1%         1%         *%         5% 
 
3                  (3.0)         53           15         38           37         36         30         22         36           22         21          4          6+ac        24         17         10          1 
                                  3%           4%         2%           3%         3%         3%         3%         3%           2%         3%         1%         7%           2%         3%         5%         1% 
 
4                  (2.0)         76           14         60           41         48         42         28         38           33         26         10          7+a         48         21          3          3 
                                  4%           3%         4%           4%         3%         4%         3%         3%           3%         4%         3%         8%           4%         3%         2%         3% 
 
5 - Very 
Concerned          (1.0)        164           38        113-         116++      118        110++       90++      100           81         56         18          9           89         40         25b        11 
                                  8%          10%         7%          10%         9%        10%        11%         9%           8%         8%         6%        11%           8%         6%        11%        11% 
 
(Never 
Considered this)                  3            -          3            1          --         -          -          1            3          -          -          -            3          -          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         *%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1750          318-      1374++a       969       1147        949        654-       978          872D       565d       252d        61--        936        563c       168-        82 
                                 84%          80%        85%          82%        84%        83%        81%        84%          85%        84%        85%        72%          84%        86%        78%        80% 
 
(Don't know)                      *            -          *            -          -          -          -          -            -          *          -          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         *%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         2            -          2            2          2          2          -          2            -          2          -          -            -          -          2++a       - 
                                  *%           -%         *%           *%         *%         *%         -%         *%           -%         *%         -%         -%           -%         -%         1%         -% 
 
Net: Concerned                  240           52        173          157+       166        152+       118++      138          114         82         28         16c         137         61         28         14 
                                 12%          13%        11%          13%        12%        13%        15%        12%          11%        12%         9%        19%          12%         9%        13%        14% 
 
Net: Not 
concerned                      1782          331       1392          979--     1163        966        665-       988          883D       571d       264D        64--        945        575c       175         87 
                                 86%          83%        87%          83%        85%        84%        83%        85%          86%        84%        89%        74%          85%        88%        81%        85% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 97 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.9          2.1        1.9          1.7--      1.8-       1.8        1.7-       1.8          1.8        1.8        2.4+ab     2.1          1.7-       2.1a       2.1        2.1 
Standard deviation             1.13         1.25       1.07          .94       1.02       1.09       1.04        .98         1.03       1.08       1.49       1.06          .90       1.25       1.45       1.35 
Standard error                  .07          .16        .09          .08        .08        .09        .10        .09          .10        .12        .27        .23          .09        .15        .25        .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1275 
Table 97 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)         14            1 
                                  1%           1% 
 
2                  (4.0)         18            5++ 
                                  1%           7% 
 
3                  (3.0)         53            1 
                                  3%           1% 
 
4                  (2.0)         76            3 
                                  4%           4% 
 
5 - Very 
Concerned          (1.0)        164            9 
                                  8%          12% 
 
(Never 
Considered this)                  3            - 
                                  *%           -% 
 
(Not Concerned)                1750           55 
                                 84%          75% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         2            - 
                                  *%           -% 
 
Net: Concerned                  240           12 
                                 12%          17% 
 
Net: Not 
concerned                      1782           61 
                                 86%          82% 
 
Mean Score                      1.9          2.2 
Standard deviation             1.13         1.37 
Standard error                  .07          .34 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 97 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)         14            8         12++c       5         13++aCej   10         13+         6          5          4          2          6          2 
                                  1%           1%         1%         *%         2%         1%         1%         1%         1%         1%         2%         1%         1% 
 
2                  (4.0)         18           13         12         11          6         14         12         12+        10++        3          -         11          2 
                                  1%           1%         1%         1%         1%         1%         1%         2%         2%         1%         -%         1%         1% 
 
3                  (3.0)         53           28         31+        36         17         36         32         18         17         19++acEefj  5         24          5 
                                  3%           3%         4%         3%         3%         3%         3%         2%         3%         6%         4%         3%         2% 
 
4                  (2.0)         76           50+        33         54         33+e       58         37         37+        26         21+e        3         42+        10 
                                  4%           5%         4%         4%         6%         4%         3%         5%         5%         6%         2%         5%         4% 
 
5 - Very 
Concerned          (1.0)        164           99++       87+       110+        48        115         89         63         57++       32         19+e       93++e      28 
                                  8%          10%        10%         9%         8%         8%         8%         9%        11%        10%        14%        11%        11% 
 
(Never 
Considered this)                  3            1          3          2          -          1          -          -          2          -          -          -          - 
                                  *%           *%         *%         *%         -%         *%         -%         -%         *%         -%         -%         -%         -% 
 
(Not Concerned)                1750          806--      701--      981--h     459--     1159gHj     942bGHj    577-       383--      241--      105        646--      204 
                                 84%          80%        80%        82%        80%        83%        84%        81%        77%        75%        79%        78%        81% 
 
(Don't know)                      *            -          -          *          *          *          *          -          -          -          -          -          - 
                                  *%           -%         -%         *%         *%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         2            2          2          2          -          2          2          2          -          2+         -          -          - 
                                  *%           *%         *%         *%         -%         *%         *%         *%         -%         1%         -%         -%         -% 
 
Net: Concerned                  240          150++e     121+       163++       81        173        125        101+        82++e      53+e       21        135++eE     38 
                                 12%          15%        14%        14%        14%        12%        11%        14%        17%        16%        16%        16%        15% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 97 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1782          828--      725--      997--h     479       1183gHj     967gHj     595h       398--      248--      107        663--      209 
                                 86%          82%        82%        83%        83%        85%        86%        83%        80%        77%        80%        81%        83% 
 
Mean Score                      1.9          1.9        2.0        1.8        2.2++cj    1.9        2.0+       2.0        2.0        2.1        1.7        1.8        1.7 
Standard deviation             1.13         1.13       1.26       1.03       1.33       1.13       1.25       1.16       1.19       1.12       1.21       1.11       1.12 
Standard error                  .07          .10        .11        .08        .15        .09        .11        .12        .13        .15        .26        .10        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 97 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)         14           13          8          5          6         11          6         12+         2          7+         1          2         14++       13          2          3          2 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         2%         1%         1%         1%         1%         2%         1%         3% 
 
2                  (4.0)         18           15          9          7          8+        14         13++       12          5          6          5++        1         12         14          -          3          - 
                                  1%           1%         1%         2%         2%         1%         2%         1%         2%         1%         3%         1%         1%         1%         -%         1%         -% 
 
3                  (3.0)         53           35         19         11         15         41         14         30          7         10          5          9         30         40          *         15++aefl    4 
                                                                                                                                                    ++AbcEFgiL 
                                                                                                                                                           mnq 
                                  3%           2%         3%         3%         3%         3%         2%         3%         3%         2%         3%         9%         3%         3%         1%         6%         7% 
 
4                  (2.0)         76           57         18         23d         9         64+d       35+bd      40          6         10          5          8bdi      52+d       59+d        1         17+bDi      1 
                                  4%           4%         3%         5%         2%         4%         5%         4%         2%         3%         3%         7%         5%         4%         1%         7%         1% 
 
5 - Very 
Concerned          (1.0)        164          109         41         41         26        128         65+bdi     85         25         23         11          7         91        102          5         16          5 
                                  8%           8%         6%        10%         6%         9%        10%         8%        10%         6%         7%         7%         8%         8%         7%         6%         8% 
 
(Never 
Considered this)                  3            1          1          -          1          3          -          3          -          -          -          -          -          1          -          -          - 
                                  *%           *%         *%         -%         *%         *%         -%         *%         -%         -%         -%         -%         -%         *%         -%         -%         -% 
 
(Not Concerned)                1750         1206f       572cfkoq   342-       384fk     1221--      513--      865        202        339fk      137         79-       923-      1075-        69k       207-        53 
                                 84%          84%        85%        80%        85%        82%        79%        82%        82%        85%        84%        75%        82%        82%        90%        78%        79% 
 
(Don't know)                      *            *          -          -          *          *          -          *          -          -          -          -          *          *          -          *          * 
                                  *%           *%         -%         -%         *%         *%         -%         *%         -%         -%         -%         -%         *%         *%         -%         *%         *% 
 
(Refused)                         2            2          2          2+         2+         2          -          2          -          2+         -          -          2          2          -          2++        2 
                                                                                                                                                                                                           ++AbEFGhLM 
                                                                                                                                                                                                                    Q 
                                  *%           *%         *%         *%         *%         *%         -%         *%         -%         *%         -%         -%         *%         *%         -%         1%         3% 
 
Net: Concerned                  240          166         58-        64bDi      35-       192+bdi    100++aBDI  125d        30         33         16         15        144bdi     160bd        6         34          6 
                                 12%          12%         9%        15%         8%        13%        16%        12%        12%         8%        10%        14%        13%        12%         8%        13%         9% 
 
Net: Not 
concerned                      1782         1233        589cefkoq  354        398cfkoq  1246--      531-       889        209        352cefkoq  143         81-       949       1103         70k       214         54 
                                 86%          86%        88%        82%        88%        84%        82%        85%        85%        89%        87%        77%        84%        84%        92%        81%        82% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 97 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.9          2.0        2.2++      2.0        2.4++ae    1.9        1.9        2.0        2.0        2.4++e     2.3        2.3        2.0+       2.0+       2.0        2.3+       2.4 
Standard deviation             1.13         1.18       1.32       1.19       1.37       1.12       1.18       1.24       1.29       1.44       1.34       1.09       1.22       1.18       1.67       1.13       1.45 
Standard error                  .07          .09        .16        .15        .19        .08        .12        .11        .23        .22        .32        .26        .10        .09        .65        .18        .48 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 97 (continuation) 
<C3a> How concerned are you in relation to children and Spam emails 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)         14            9          **         - 
                                  1%           1%         **         -% 
 
2                  (4.0)         18           13+         **         - 
                                  1%           1%         **         -% 
 
3                  (3.0)         53           31          **         5+af 
                                  3%           3%         **         8% 
 
4                  (2.0)         76           39          **         1 
                                  4%           4%         **         1% 
 
5 - Very 
Concerned          (1.0)        164           81          **         5 
                                  8%           9%         **         9% 
 
(Never 
Considered this)                  3            1          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1750          744--        **        47 
                                 84%          81%         **        82% 
 
(Don't know)                      *            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         2            2          **         - 
                                  *%           *%         **         -% 
 
Net: Concerned                  240          120bdi       **         6 
                                 12%          13%         **        10% 
 
Net: Not 
concerned                      1782          766-         **        47 
                                 86%          83%         **        82% 
 
Mean Score                      1.9          2.0          **       1.9 
Standard deviation             1.13         1.19          **      1.02 
Standard error                  .07          .11          **       .35 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 98 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          6            4          2            -          2          2          *          -          2          -            2          2          2            4+         2          -          * 
                                  *%           *%         *%           -%         *%         *%         *%         -%         1%         -%           *%         *%         *%           1%         *%         -%         *% 
 
2                  (4.0)          7            2          5            1          3+         -          -          2          2          -            4          -          3            3          3          *          1 
                                  *%           *%         *%           *%         1%         -%         -%         1%         1%         -%           1%         -%         *%           1%         1%         *%         *% 
 
3                  (3.0)         21           13          8            4          *          6          8b         1          2          *            5         13+c        3            7          5          4          5 
                                  1%           1%         1%           2%         *%         2%         2%         *%         1%         *%           1%         2%         *%           2%         1%         1%         1% 
 
4                  (2.0)         35           22         13            2          1         15++aBD     2          6          6          3            3-        17a        15           20++CD     13cd        *-         1- 
                                  2%           2%         1%           1%         *%         4%         *%         2%         2%         2%           *%         2%         2%           4%         2%         *%         *% 
 
5 - Very 
Concerned          (1.0)        105           53         52           14         17         15         26         14         13          6           31         41         33           23         29         24         29 
                                  5%           5%         5%           5%         6%         4%         7%         4%         5%         3%           5%         6%         4%           5%         5%         5%         5% 
 
(Never 
Considered this)                  4            2          2            -          2          -          2          -          -          -            2          2          -            *          -          -          4+ 
                                  *%           *%         *%           -%         1%         -%         1%         -%         -%         -%           *%         *%         -%           *%         -%         -%         1% 
 
(Not Concerned)                1901          921        980          251        280        337        316        299        219        198          531        654        716          406--      572        432a       492a 
                                 91%          91%        92%          92%        92%        90%        89%        93%        90%        95%          92%        90%        93%          88%        92%        94%        93% 
 
(Don't know)                      1            -          1            -          -          -          -          -          -          1            -          -          1            -          -          -          1 
                                  *%           -%         *%           -%         -%         -%         -%         -%         -%         *%           -%         -%         *%           -%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  140           75         65           16         18         30         28         19         19         10           34         58         48           43+        42         25         30 
                                  7%           7%         6%           6%         6%         8%         8%         6%         8%         5%           6%         8%         6%           9%         7%         5%         6% 
 
Net: Not 
concerned                      1914          927        987          252        285        339        317        301        223        198          537        656-       722          412-       576        433a       493 
                                 92%          91%        93%          93%        93%        90%        89%        94%        91%        95%          93%        90%        93%          89%        92%        94%        93% 
 
Mean Score                      1.7          1.8        1.6          1.6        1.8        1.9        1.5        1.5        1.9        1.4          1.7        1.7        1.7          2.0+Cd     1.8        1.3        1.4 
Standard deviation             1.05         1.07       1.03          .92       1.40        .98        .92        .89       1.29        .58         1.19        .96       1.06         1.16       1.08        .78        .81 
Standard error                  .09          .13        .13          .23        .31        .19        .18        .22        .28        .25          .20        .13        .16          .18        .18        .15        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 98 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          6            5          *            2          -          -          2          4            6          - 
                                  *%           1%         *%           1%         -%         -%         *%         *%           *%         -% 
 
2                  (4.0)          7            6          1            -          -          *          *          7            6          1 
                                  *%           1%         *%           -%         -%         *%         *%         *%           *%         1% 
 
3                  (3.0)         21           13          8            2          8+E        9++E      14++E       7--         15          6 
                                  1%           1%         1%           1%         2%         3%         2%         1%           1%         2% 
 
4                  (2.0)         35           33++B       1--          5          5          7         14         21           27          6 
                                  2%           3%         *%           2%         2%         2%         2%         1%           2%         2% 
 
5 - Very 
Concerned          (1.0)        105           52         53           11         12         13         30         76           96          9 
                                  5%           5%         5%           5%         4%         4%         5%         5%           5%         3% 
 
(Never 
Considered this)                  4            *          4            2E         -          2e         4+e        --           2          2 
                                  *%           *%         *%           1%         -%         1%         1%         -%           *%         1% 
 
(Not Concerned)                1901          977-       924+a        211        281        291        587       1298         1638        258 
                                 91%          90%        93%          91%        92%        90%        90%        92%          91%        91% 
 
(Don't know)                      1            -          1            -          -          -          -          1            1          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  140           85         55           16         17         20         43         97          123         15 
                                  7%           8%         6%           7%         6%         6%         7%         7%           7%         5% 
 
Net: Not 
concerned                      1914          989        926          213        281        291        589       1309         1650        259 
                                 92%          91%        93%          91%        92%        90%        91%        93%          92%        92% 
 
Mean Score                      1.7          1.9++B     1.3--        1.8        1.8        1.9        1.8        1.6          1.7        2.0 
Standard deviation             1.05         1.13        .79         1.21        .89        .90       1.00       1.07         1.06        .99 
Standard error                  .09          .13        .11          .29        .21        .19        .15        .12          .10        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 98 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          6            -          -          -          2          -          -          3++        -          -          *          *          *            6          -          -          - 
                                  *%           -%         -%         -%         1%         -%         -%         2%         -%         -%         *%         *%         *%           *%         -%         -%         -% 
 
2                  (4.0)          7            -          -          -          1          -          2          2          2          -          *          *          *            5          2          2          - 
                                  *%           -%         -%         -%         1%         -%         1%         1%         1%         -%         *%         *%         *%           *%         1%         1%         -% 
 
3                  (3.0)         21            3b         -          -          2          2          -          2          4          3          *          2bcf       4+b         18          3          2          * 
                                  1%           3%         -%         -%         1%         1%         -%         1%         1%         1%         1%         2%         2%           1%         1%         1%         1% 
 
4                  (2.0)         35            3b         -          -          7b         1          3          5          3          7          1          1          4bck        29          6          3          3+a 
                                  2%           3%         -%         -%         4%         1%         2%         3%         1%         2%         1%         1%         3%           2%         2%         1%         6% 
 
5 - Very 
Concerned          (1.0)        105            4b         2-         5         18+Bhij     7b         9          8          9          8          1-        13         20++BCefGHIJ 87         18         15          4 
                                                                                                                                                    ++BCefGHIJ 
                                  5%           5%         1%         3%        10%         5%         5%         4%         3%         3%         2%        13%        12%           5%         8%         8%         8% 
 
(Never 
Considered this)                  4            -          -          -          2          -          -          -          -          2          *          -          -            4          -          -          - 
                                  *%           -%         -%         -%         1%         -%         -%         -%         -%         1%         *%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1901           74        227        162+aDgKL  156--      136dKL     173dkL     168        273DKL     250dKL      60+DKL     88--      137--       1693        209        166         43 
                                                 ++ADEFGhIJ 
                                                         KL 
                                 91%          88%        99%        97%        83%        93%        92%        90%        94%        92%        96%        84%        82%          92%        88%        88%        86% 
 
(Don't know)                      1            -          -          -          -          -          -          -          -          -          -          -          1++          1          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  140            7B         2--        5         25++BCHiJ   8b        13b        13B        13         15b         2-b       14++BCeHIJ 25          116         24         17          7 
                                                                                                                                                               ++BCEfgHIJ 
                                  7%           8%         1%         3%        13%         6%         7%         7%         4%         5%         3%        13%        15%           6%        10%         9%        13% 
 
Net: Not 
concerned                      1914           74        227        162+aDKL   159--      136kL      174kL      172kl      275DKL     250KL       60+DKL     88--      138--       1703        211        168         43 
                                                 ++ADEfGhIJ 
                                                         KL 
                                 92%          88%        99%        97%        85%        93%        93%        92%        94%        92%        96%        85%        83%          92%        89%        90%        86% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 98 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.7          1.8        1.0        1.0        1.7        1.5        1.6        2.3+kl     1.9        1.7        1.9        1.4        1.5          1.7        1.6        1.7        1.5 
Standard deviation             1.05          .89          -          -       1.16        .81        .98       1.49       1.07        .78       1.55        .93        .90         1.07        .98       1.07        .66 
Standard error                  .09          .34          -          -        .28        .31        .35        .43        .34        .25        .40        .13        .11          .10        .20        .26        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 98 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          6            5+         -          *          -          -            *          5            4          2          -          -            2          2          2          - 
                                  *%           1%         -%         *%         -%         -%           *%         1%           *%         *%         -%         -%           *%         *%         *%         -% 
 
2                  (4.0)          7            3          *          2          *          *            2          2            5          2          *          *            4          -          3          * 
                                  *%           *%         *%         *%         *%         *%           1%         *%           *%         *%         *%         *%           *%         -%         1%         2% 
 
3                  (3.0)         21            4          *          8          4a         3            6          8           14          6          1          1            8          3          9+b        - 
                                  1%           *%         *%         1%         3%         2%           2%         1%           1%         1%         *%         1%           1%         *%         2%         -% 
 
4                  (2.0)         35           16          4          5          5c         1            7         17           22          9          3          3            9         11         15++A       1 
                                  2%           2%         2%         1%         4%         1%           2%         2%           2%         1%         1%         1%           1%         2%         3%         2% 
 
5 - Very 
Concerned          (1.0)        105           51          7         27          8         11           22         55           49         43         13          7           32-        41a        27a         1 
                                  5%           6%         4%         4%         5%         9%           7%         5%           5%         6%         4%         3%           3%         6%         6%         3% 
 
(Never 
Considered this)                  4            2          -          *          2++c       -            2          2            2          2          -          -            2          2          -          - 
                                  *%           *%         -%         *%         1%         -%           1%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
(Not Concerned)                1901          779        174        594d       129        105          285-       924          912        650        339a       182          881++C     614        374--       24 
                                 91%          91%        94%        93%        87%        87%          88%        91%          90%        91%        95%        94%          94%        91%        87%        93% 
 
(Don't know)                      1            -          -          1          -          -            1          -            -          -          1          1            1          -          -          - 
                                  *%           -%         -%         *%         -%         -%           *%         -%           -%         -%         *%         *%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  140           67         11         32         13         12           29         72           71         52         16         10           41--       52a        42+A        1 
                                  7%           8%         6%         5%         9%        10%           9%         7%           7%         7%         5%         5%           4%         8%        10%         5% 
 
Net: Not 
concerned                      1914          787        174        596d       129        105          287-       931          921        654        340        183          887++C     616        379--       25 
                                 92%          92%        94%        94%        87%        88%          89%        92%          91%        92%        95%        94%          94%        91%        88%        95% 
 
Mean Score                      1.7          1.7        1.5        1.6        1.8        1.5          1.7        1.7          1.8        1.6        1.4        1.6          1.8        1.4        1.9b       2.1 
Standard deviation             1.05         1.18        .67        .96        .90        .90          .97       1.14         1.10       1.01        .75        .88         1.13        .91       1.08       1.85 
Standard error                  .09          .15        .21        .18        .24        .28          .18        .14          .13        .15        .20        .26          .18        .14        .17        .95 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 98 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          6            6          6          6++        6+         -            2--        2          2          2          2            6          6+         3          4+         - 
                                  *%           *%         *%         1%         1%         -%           *%         *%         *%         *%         1%           *%         1%         *%         1%         -% 
 
2                  (4.0)          7            7          7          7++        6          -            7          7          7          7          -            7          6          7++e       6++e       - 
                                  *%           *%         *%         1%         1%         -%           *%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
3                  (3.0)         21           21         21+        21++AbE    19++e       -           19         16         14         15          2           19+e       15+e       14+e       11+e        2 
                                  1%           1%         1%         3%         2%         -%           1%         1%         1%         1%         1%           1%         2%         2%         2%         *% 
 
4                  (2.0)         35           35+e       35++e      35++ABE    31++abE     --          34         32++       26+        31+         1           25         23+        23++       20++e      10 
                                  2%           2%         2%         5%         4%         -%           2%         2%         2%         2%         *%           2%         3%         3%         3%         1% 
 
5 - Very 
Concerned          (1.0)        105          105++E     105++E     105++ABE   103++ABE     ---         95         85++       81++e      85++        9           75         69++E      50         46++E      29 
                                  5%           6%         7%        17%        13%         -%           5%         7%         7%         6%         3%           6%         8%         6%         8%         4% 
 
(Never 
Considered this)                  4            4          4          4+         4+         -            4          2          4          2          -            4          4          4+         4++        - 
                                  *%           *%         *%         1%         1%         -%           *%         *%         *%         *%         -%           *%         *%         1%         1%         -% 
 
(Not Concerned)                1901         1540--CD   1406--CD    458--      630--c     309++ABCD   1623c      1143--      967--     1180--      256bCd      1147--D     767--      675--      478--      703++ABCD 
                                 91%          90%        89%        72%        79%       100%          91%        89%        88%        89%        95%          89%        86%        87%        84%        94% 
 
(Don't know)                      1            1          1          1          1          -            1          1          1          1          -            -          -          -          -          1 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           -%         -%         -%         -%         *% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  140          140++E     140++E     140++ABdE  135++ABE     ---        129        117++e     108++E     115++e      10           99         92++E      73++e      65++aE     40 
                                  7%           8%         9%        22%        17%         -%           7%         9%        10%         9%         4%           8%        10%         9%        12%         5% 
 
Net: Not 
concerned                      1914         1553--CD   1419--CD    471--      641--c     309++ABCD   1633-c     1153--      976--     1189--      258bCd      1160--d     778--      685--      487--      703+aBCD 
                                 92%          90%        90%        74%        80%       100%          91%        89%        89%        90%        95%          90%        88%        88%        86%        94% 
 
Mean Score                      1.7          1.7        1.7        1.7        1.7          -          1.6        1.7        1.6        1.6        1.9          1.8+e      1.8e       1.9+e      1.9e       1.4- 
Standard deviation             1.05         1.05       1.05       1.05       1.04          -          .96        .97        .98        .96       1.47         1.14       1.14       1.09       1.16        .59 
Standard error                  .09          .09        .09        .09        .09          -          .09        .09        .10        .10        .46          .12        .12        .13        .14        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 98 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          6            -          4            2          2          3          2          2            3          2          -          -            3          2          -          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)          7            4+b        3            4          4          5          2          2            2          2          2          2++Ab        3          2          2          - 
                                  *%           1%         *%           *%         *%         *%         *%         *%           *%         *%         1%         2%           *%         *%         1%         -% 
 
3                  (3.0)         21            9+b       12            8         12         11          8         11            6         12          2          *           10          9          2          - 
                                  1%           2%         1%           1%         1%         1%         1%         1%           1%         2%         1%         1%           1%         1%         1%         -% 
 
4                  (2.0)         35            7         28           25         27         24         20         20           10-        14          6          5++Ab       19          8          2          5+abc 
                                  2%           2%         2%           2%         2%         2%         2%         2%           1%         2%         2%         6%           2%         1%         1%         5% 
 
5 - Very 
Concerned          (1.0)        105           30+b       69-          78++       76         65         54+        66           40         38         18          9+A         48         25         22++AB     10ab 
                                  5%           8%         4%           7%         6%         6%         7%         6%           4%         6%         6%        11%           4%         4%        10%        10% 
 
(Never 
Considered this)                  4            2          2            2          4          4          2          4            *          4+         -          -            -          2          2+A        - 
                                  *%           1%         *%           *%         *%         *%         *%         *%           *%         1%         -%         -%           -%         *%         1%         -% 
 
(Not Concerned)                1901          346--     1489++A      1057-      1241       1037        718-      1060          961++BD    605d       267d        69--       1024Cd      606Cd      184--       87- 
                                 91%          87%        93%          90%        91%        90%        89%        91%          94%        89%        91%        80%          92%        93%        86%        85% 
 
(Don't know)                      1            -          1            -          -          -          -          -            1          -          -          -            1          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  140           37         98          102++      103         89         73++       86           50--       52         24         15++Abc      68         33         24+aB      16++AB 
                                  7%           9%         6%           9%         8%         8%         9%         7%           5%         8%         8%        17%           6%         5%        11%        15% 
 
Net: Not 
concerned                      1914          350--     1496++A      1063-      1247       1046        722--     1064          966++BD    609        269d        71--       1031cd      609cd      187-        87- 
                                 92%          88%        93%          90%        91%        91%        90%        91%          94%        90%        91%        82%          93%        93%        87%        85% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 98 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.7          1.7        1.7          1.5--      1.6        1.7        1.6        1.5          1.7        1.8        1.6        1.7          1.7        1.9        1.5        1.3 
Standard deviation             1.05         1.03       1.01          .89        .92       1.05        .92        .90         1.14       1.05        .91       1.00         1.08       1.15        .96        .49 
Standard error                  .09          .16        .11          .10        .10        .12        .11        .10          .17        .15        .20        .27          .14        .19        .21        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 98 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          6            - 
                                  *%           -% 
 
2                  (4.0)          7            - 
                                  *%           -% 
 
3                  (3.0)         21            - 
                                  1%           -% 
 
4                  (2.0)         35            5++ 
                                  2%           7% 
 
5 - Very 
Concerned          (1.0)        105            8+ 
                                  5%          11% 
 
(Never 
Considered this)                  4            - 
                                  *%           -% 
 
(Not Concerned)                1901           61-- 
                                 91%          82% 
 
(Don't know)                      1            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  140           14++ 
                                  7%          18% 
 
Net: Not 
concerned                      1914           61-- 
                                 92%          82% 
 
Mean Score                      1.7          1.4 
Standard deviation             1.05          .51 
Standard error                  .09          .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 98 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          6            4          6+         4          2          5          6          4          3          2          2          4          - 
                                  *%           *%         1%         *%         *%         *%         *%         1%         1%         1%         1%         *%         -% 
 
2                  (4.0)          7            5          5          4          2          6          4          4          3          2          -          5          - 
                                  *%           1%         1%         *%         *%         *%         *%         1%         1%         *%         -%         1%         -% 
 
3                  (3.0)         21           16         17++       13         12+        19         15         15++        6          6          4+        15+         3 
                                  1%           2%         2%         1%         2%         1%         1%         2%         1%         2%         3%         2%         1% 
 
4                  (2.0)         35           22         19         28+         9         31+        19         22++       18++        7          2         26++        8 
                                  2%           2%         2%         2%         1%         2%         2%         3%         4%         2%         1%         3%         3% 
 
5 - Very 
Concerned          (1.0)        105           66+        63++       65         40+        77         60         56++       37+        25         11         63++       13 
                                  5%           7%         7%         5%         7%         6%         5%         8%         7%         8%         9%         8%         5% 
 
(Never 
Considered this)                  4            2          2          4          -          4          4          2          -          2          -          2          - 
                                  *%           *%         *%         *%         -%         *%         *%         *%         -%         1%         -%         *%         -% 
 
(Not Concerned)                1901          892--      769--     1081-fj     511-      1252--fj   1018fj      613--      432--      279--      115        709--      228 
                                 91%          89%        87%        90%        89%        90%        90%        86%        86%        87%        86%        86%        90% 
 
(Don't know)                      1            1          -          -          -          1          -          -          -          -          -          -          - 
                                  *%           *%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  140           88++       82++       93         49        109+        79         78++ee     55++e      32+        13         89++ee     21 
                                  7%           9%         9%         8%         8%         8%         7%        11%        11%        10%        10%        11%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 98 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1914          902--      780--     1089fj      516-      1263--fj   1028fj      621--      438--      283-       116        717--      228 
                                 92%          89%        89%        91%        89%        91%        91%        87%        88%        88%        87%        87%        90% 
 
Mean Score                      1.7          1.8        1.8+       1.7        1.7        1.8        1.8        1.8        1.8        1.8        1.8        1.8        1.6 
Standard deviation             1.05         1.09       1.17       1.03       1.08       1.08       1.16       1.08       1.12       1.13       1.28       1.06        .72 
Standard error                  .09          .12        .13        .11        .16        .11        .13        .13        .16        .21        .33        .12        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 98 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          6            5          *          5++bd      -          6          6++        4          2          -          *          2++aBdei   5          5          -          *          - 
                                  *%           *%         *%         1%         -%         *%         1%         *%         1%         -%         *%         2%         *%         *%         -%         *%         -% 
 
2                  (4.0)          7            6          3          5+         *          6          5          4          2          2          1          2+dm       6          4          -          3+         2+aDem 
                                  *%           *%         1%         1%         *%         *%         1%         *%         1%         *%         1%         2%         *%         *%         -%         1%         3% 
 
3                  (3.0)         21           14          8          5          2         15         12+        11          5          7          4          2         14         17          -          5          3+ade 
                                  1%           1%         1%         1%         *%         1%         2%         1%         2%         2%         2%         2%         1%         1%         -%         2%         4% 
 
4                  (2.0)         35           26         12         14+d        3         30         15         23          3         10          2          8         23         26          *          8d         * 
                                                                                                                                                    ++ABDEFGHi 
                                                                                                                                                         jLMnQ 
                                  2%           2%         2%         3%         1%         2%         2%         2%         1%         3%         1%         8%         2%         2%         *%         3%         1% 
 
5 - Very 
Concerned          (1.0)        105           71         33         33+        23         83         41         56         16         22         10         10         67         70          4         13          4 
                                  5%           5%         5%         8%         5%         6%         6%         5%         7%         6%         6%        10%         6%         5%         6%         5%         6% 
 
(Never 
Considered this)                  4            4          *          *          *          4          *          2          -          -          2+b        *          4          4          -          -          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         -%         1%         *%         *%         *%         -%         -%         -% 
 
(Not Concerned)                1901         1312CK      613cK      368--      423CFhKlq 1341-cK     567--k     949cK      218k       355K       145k        80--     1006--K    1180cK       72K       235k        57 
                                 91%          91%        92%        86%        94%        90%        88%        90%        88%        90%        89%        77%        89%        90%        94%        89%        86% 
 
(Don't know)                      1            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  140           97         45         46++ad     26        113+        56         79         20         33         12         18         90+        96          5         21          5 
                                                                                                                                                    ++ABDEfGhi 
                                                                                                                                                         jLMoQ 
                                  7%           7%         7%        11%         6%         8%         9%         8%         8%         8%         7%        18%         8%         7%         6%         8%         7% 
 
Net: Not 
concerned                      1914         1323cK      617K       378--      423cfK    1352-K      578-k      957K       222        357k       147         84--     1017-k     1189K        72k       238k        59 
                                 92%          92%        92%        88%        94%        91%        89%        91%        90%        90%        90%        81%        90%        91%        94%        90%        89% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 98 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.7          1.8d       1.7        2.0+d      1.3-       1.7        2.0++d     1.7d       1.9d       1.7        1.9        2.1d       1.8d       1.8d       1.1        2.0D       2.2d 
Standard deviation             1.05         1.11        .98       1.32        .64       1.07       1.26       1.08       1.28        .91       1.14       1.29       1.13       1.09        .28       1.07       1.28 
Standard error                  .09          .11        .15        .20        .13        .11        .17        .12        .28        .17        .33        .32        .12        .11        .12        .23        .50 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 98 (continuation) 
<C3a> How concerned are you in relation to children and Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          6            4          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          7            4          **         - 
                                  *%           *%         **         -% 
 
3                  (3.0)         21           10          **         1 
                                  1%           1%         **         1% 
 
4                  (2.0)         35           16          **         1 
                                  2%           2%         **         1% 
 
5 - Very 
Concerned          (1.0)        105           56          **         2 
                                  5%           6%         **         4% 
 
(Never 
Considered this)                  4            4          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1901          824-K        **        54k 
                                 91%          90%         **        93% 
 
(Don't know)                      1            -          **         1++AbEfgLMq 
                                  *%           -%         **         1% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  140           73          **         3 
                                  7%           8%         **         5% 
 
Net: Not 
concerned                      1914          832K         **        54 
                                 92%          91%         **        93% 
 
Mean Score                      1.7          1.7          **       1.6 
Standard deviation             1.05         1.10          **       .96 
Standard error                  .09          .13          **       .35 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 99 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          2            2          *            *          -          -          -          -          2+         -            *          -          2            2          -          -          * 
                                  *%           *%         *%           *%         -%         -%         -%         -%         1%         -%           *%         -%         *%           *%         -%         -%         *% 
 
2                  (4.0)          7            3          4            1          2          *          -          2          2          -            3          *          3            2          4          1          * 
                                  *%           *%         *%           *%         1%         *%         -%         1%         1%         -%           1%         *%         *%           *%         1%         *%         *% 
 
3                  (3.0)         36           16         20            7e         3         10e        12+E        --         2          1           10c        22++C       3--          9         11          8          8 
                                  2%           2%         2%           3%         1%         3%         3%         -%         1%         *%           2%         3%         *%           2%         2%         2%         2% 
 
4                  (2.0)        102           48         54            6         16         17         25ag       19         15          4           22         42         38           43++bCD    31         13         15- 
                                  5%           5%         5%           2%         5%         5%         7%         6%         6%         2%           4%         6%         5%           9%         5%         3%         3% 
 
5 - Very 
Concerned          (1.0)        312          137        176           34         44         66         51         51         46g        20           79        117        117           61        103         71         77 
                                 15%          13%        17%          13%        15%        17%        14%        16%        19%         9%          14%        16%        15%          13%        17%        15%        14% 
 
(Never 
Considered this)                  3            2          2            -          -          -          3++        -          -          -            -          3+         -            -          -          3++        - 
                                  *%           *%         *%           -%         -%         -%         1%         -%         -%         -%           -%         *%         -%           -%         -%         1%         -% 
 
(Not Concerned)                1618          811        807          224f       239        282        263        248        178        184++bCDeF   463        545-       610          347        475        365        431 
                                 78%          80%        76%          82%        78%        75%        74%        77%        73%        88%          80%        75%        79%          75%        76%        79%        81% 
 
(Don't know)                      *            -          *            -          -          -          -          *          -          -            -          -          *            -          *          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%         -%         -%           -%         -%         *%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  414          184        229           40         61         83g        76g        70g        61aG       23-         101        159        154          103        134         85         92 
                                 20%          18%        22%          15%        20%        22%        21%        22%        25%        11%          17%        22%        20%          22%        21%        18%        17% 
 
Net: Not 
concerned                      1627          816        811          225d       242        282        263        250        181        184++bCDeF   466b       545-       615          350        479        366        432 
                                 78%          80%        76%          83%        79%        75%        74%        78%        74%        88%          81%        75%        80%          76%        77%        79%        81% 
 
Mean Score                      1.4          1.5        1.4          1.5        1.4        1.4        1.6        1.3        1.5        1.2          1.5        1.5        1.4          1.6++cd    1.4        1.3        1.3 
Standard deviation              .74          .77        .71          .87        .76        .70        .73        .61        .88        .51          .80        .71        .72          .80        .75        .67        .68 
Standard error                  .04          .07        .05          .15        .10        .08        .10        .09        .13        .13          .09        .06        .07          .09        .07        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 99 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          2            2          *            -          -          *          *          2            2          - 
                                  *%           *%         *%           -%         -%         *%         *%         *%           *%         -% 
 
2                  (4.0)          7            6          1            -          -          -          -          7            5          2 
                                  *%           1%         *%           -%         -%         -%         -%         1%           *%         1% 
 
3                  (3.0)         36           20         16            5          7          9         19+e       16-          34          2 
                                  2%           2%         2%           2%         2%         3%         3%         1%           2%         1% 
 
4                  (2.0)        102           74++B      28--         14         21         21         38         62           91         11 
                                  5%           7%         3%           6%         7%         6%         6%         4%           5%         4% 
 
5 - Very 
Concerned          (1.0)        312          164        148           31         47         57        102        210          279         30 
                                 15%          15%        15%          13%        15%        18%        16%        15%          16%        11% 
 
(Never 
Considered this)                  3            -          3            -          -          -          -          3            3          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1618          822-       796+a        184        231        235        490       1114         1376        238+a 
                                 78%          76%        80%          79%        75%        73%        75%        79%          77%        84% 
 
(Don't know)                      *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  414          237        176           45         68         78        140        272          370         41 
                                 20%          22%        18%          19%        22%        24%        22%        19%          21%        14% 
 
Net: Not 
concerned                      1627          829        798          184        231        235-       490       1122c        1383-       240+a 
                                 78%          76%        80%          79%        75%        73%        75%        79%          77%        85% 
 
Mean Score                      1.4          1.5+b      1.3-         1.5        1.5        1.5        1.5        1.4          1.4        1.5 
Standard deviation              .74          .78        .67          .68        .67        .72        .72        .75          .74        .80 
Standard error                  .04          .06        .06          .11        .09        .09        .07        .05          .04        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 99 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          2            -          -          -          -          -          -          2++        -          -          -          *          -            2          *          *          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         *%         -%           *%         *%         *%         -% 
 
2                  (4.0)          7            -          -          -          2          -          2          2          -          -          -          1++hi      1            7          -          -          - 
                                  *%           -%         -%         -%         1%         -%         1%         1%         -%         -%         -%         1%         1%           *%         -%         -%         -% 
 
3                  (3.0)         36            1          -          3          6b         4b         6          5          5          2          1b         1          3b          27          8          2          7++AbC 
                                  2%           2%         -%         2%         3%         3%         3%         2%         2%         1%         1%         1%         2%           1%         4%         1%        13% 
 
4                  (2.0)        102            8EK        9         12eK       13ek        1          7         13ek       12         16ek        2k         1--        7k          92          9          7          2 
                                  5%          10%         4%         7%         7%         1%         4%         7%         4%         6%         3%         1%         4%           5%         4%         4%         5% 
 
5 - Very 
Concerned          (1.0)        312           20CGhiJ    29         14-        46++bCGHIJ 21         30j        16-        30         32          5--       28         42          268         44         32         12 
                                                                                                                                                    ++BCEfGHIJ ++BCefGHIJ 
                                 15%          24%        13%         8%        25%        15%        16%         8%        10%        12%         8%        27%        25%          15%        18%        17%        23% 
 
(Never 
Considered this)                  3            -          -          3++        -          -          -          -          -          -          -          -          -            3          -          -          - 
                                  *%           -%         -%         2%         -%         -%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1618           54-       191ADKL    134aDkL    120--      119aDkL    143        150aDkL    244+ADKL   221aDKL     55++ADfKL  72--      113--       1441D       176d       147d        30-- 
                                 78%          65%        84%        81%        64%        82%        76%        80%        84%        82%        88%        70%        68%          78%        74%        78%        59% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          -          -          *++          *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  414           28+bCeGHiJ 38         26         59         22         37j        29         42         48          7--       29         49          361         53         39         14 
                                                                        ++BCEGHIJ                                                                    ++BCEGHIJ ++BCEfGHIJ 
                                 20%          33%        16%        15%        32%        15%        20%        16%        14%        18%        11%        28%        29%          20%        22%        21%        28% 
 
Net: Not 
concerned                      1627           54-       191ADKL    134adkl    122--      119aDkL    145        154aDkL    244ADKL    221aDKL     55++ADfKL  74--      114--       1450D       177d       147d        30-- 
                                 78%          65%        84%        81%        65%        82%        77%        82%        84%        82%        88%        71%        68%          79%        74%        78%        59% 
 
Mean Score                      1.4          1.4        1.2        1.6bkl     1.4        1.3        1.5        1.9++BdiKL 1.5        1.4        1.5        1.2-       1.3          1.4        1.4        1.3        1.8c 
Standard deviation              .74          .58        .43        .68        .75        .75        .87       1.07        .69        .56        .70        .79        .67          .74        .77        .64        .93 
Standard error                  .04          .13        .09        .16        .12        .17        .18        .22        .14        .11        .11        .08        .06          .04        .11        .12        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 99 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          2            -          -          -          2++ac      *            2+         *            2          *          -          -            2          -          -          - 
                                  *%           -%         -%         -%         1%         *%           *%         *%           *%         *%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          7            5          -          -          -          *            2          4            2          4          2          2            1          3          3          - 
                                  *%           1%         -%         -%         -%         *%           *%         *%           *%         1%         *%         1%           *%         *%         1%         -% 
 
3                  (3.0)         36           24++        -         10          1          *            5         20           18         15          2          2            7-        14         15+A        - 
                                  2%           3%         -%         2%         *%         *%           1%         2%           2%         2%         1%         1%           1%         2%         3%         -% 
 
4                  (2.0)        102           44          5         35          5          3           11         48           40         48+ad      13          3           32-        46+a       23          1 
                                  5%           5%         3%         6%         4%         2%           4%         5%           4%         7%         4%         2%           3%         7%         5%         2% 
 
5 - Very 
Concerned          (1.0)        312          135         32         91         22         19           54        151          162        107         44         26          114--      121+A       70          3 
                                 15%          16%        17%        14%        15%        16%          17%        15%          16%        15%        12%        13%          12%        18%        16%        12% 
 
(Never 
Considered this)                  3            2          -          2          -          -            -          3            3          -          -          -            2          2          -          - 
                                  *%           *%         -%         *%         -%         -%           -%         *%           *%         -%         -%         -%           *%         *%         -%         -% 
 
(Not Concerned)                1618          650        149        498        119         97          250        786          781        539        297+b      161          780++BC    488--      319         22 
                                 78%          76%        80%        78%        80%        81%          77%        78%          77%        76%        83%        83%          83%        72%        74%        86% 
 
(Don't know)                      *            -          -          *          -          -            -          *            -          *          -          -            *          -          -          - 
                                  *%           -%         -%         *%         -%         -%           -%         *%           -%         *%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  414          179         37        126         27         22           66        199          202        155         57         29          146--      167++A      93a         4 
                                 20%          21%        20%        20%        18%        18%          20%        20%          20%        22%        16%        15%          16%        25%        22%        14% 
 
Net: Not 
concerned                      1627          655        149        498        121         98          254        791          785        543        298+b      162          783++BC    492--      322         22 
                                 78%          76%        80%        78%        81%        82%          78%        78%          78%        76%        83%        84%          83%        73%        75%        86% 
 
Mean Score                      1.4          1.5b       1.1-       1.4b       1.4        1.3          1.4        1.5          1.4        1.5        1.4        1.4          1.4        1.5        1.6        1.1 
Standard deviation              .74          .79        .36        .63        .99        .76          .88        .75          .73        .76        .69        .83          .72        .71        .82        .41 
Standard error                  .04          .06        .07        .07        .21        .19          .12        .06          .06        .07        .11        .16          .07        .06        .09        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 99 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          2            2          *          2          *          -            2          2          *          *          -            2          2          2          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)          7            7          6          7++        7++        -            5          5          5          3          *            5          5          3          1          2 
                                  *%           *%         *%         1%         1%         -%           *%         *%         *%         *%         *%           *%         1%         *%         *%         *% 
 
3                  (3.0)         36           36+e       36++e      36++ABE    34++abE     --          35         33++e      24         27          *           34++E      31++E      24++E      20++E       2-- 
                                  2%           2%         2%         6%         4%         -%           2%         3%         2%         2%         *%           3%         3%         3%         4%         *% 
 
4                  (2.0)        102          102++E      96++E     102++ABdE   86++ABE     ---         97+e       80++e      79++E      85++E       4-          74e        52e        61++E      46++E      24- 
                                  5%           6%         6%        16%        11%         -%           5%         6%         7%         6%         2%           6%         6%         8%         8%         3% 
 
5 - Very 
Concerned          (1.0)        312          312++E     297++E     312++ABDE  277++ABE     ---        286+E      233++E     225++aE    245++E      23--        225++E     177++E     171++aE    128++aE     79-- 
                                 15%          18%        19%        49%        35%         -%          16%        18%        20%        19%         8%          18%        20%        22%        23%        11% 
 
(Never 
Considered this)                  3            3          3          3+         2          -            3          2          3          3          -            -          -          -          -          3 
                                  *%           *%         *%         1%         *%         -%           *%         *%         *%         *%         -%           -%         -%         -%         -%         *% 
 
(Not Concerned)                1618         1256--CD   1146--CD    174--      393--C     309++ABCD   1357--C     933--      765--      957--      243++ABCD    942--CD    622--      514--      372--      635++ABCD 
                                 78%          73%        72%        27%        49%       100%          76%        72%        69%        72%        90%          73%        70%        66%        65%        85% 
 
(Don't know)                      *            *          *          *          *          -            *          *          *          *          -            -          -          -          -          * 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           -%         -%         -%         -%         *% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  414          414++E     393++E     414++ABDE  363++ABE     ---        382++E     313++E     304++AE    330++E      27--        299++E     229++E     233++AE    174++AE    103-- 
                                 20%          24%        25%        65%        45%         -%          21%        24%        28%        25%        10%          23%        26%        30%        31%        14% 
 
Net: Not 
concerned                      1627         1265--CD   1152--CD    183--      400--C     309++ABCD   1364--C     940--      770--      960--      243++ABCD    949--CD    629--      520--      374--      637++ABCD 
                                 78%          74%        73%        29%        50%       100%          76%        73%        70%        73%        90%          74%        71%        67%        66%        85% 
 
Mean Score                      1.4          1.4        1.4        1.4        1.4          -          1.4        1.5        1.4        1.4        1.2          1.5        1.5+       1.5        1.5        1.3 
Standard deviation              .74          .74        .71        .74        .73          -          .74        .77        .70        .68        .58          .78        .83        .78        .72        .61 
Standard error                  .04          .04        .04        .04        .04          -          .04        .05        .05        .04        .13          .05        .06        .06        .06        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 99 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          2            *          2            *          *          2          *          *            2          -          *          -            2          -          *          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         -%         *%         -%           *%         -%         *%         -% 
 
2                  (4.0)          7            1          5            2          5          1          *          1-           3          2          2          -            3          4          1          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         1%         -%           *%         1%         *%         -% 
 
3                  (3.0)         36            8         28           19         27         16         15         24           16         13          7          1           15         13          5          2 
                                  2%           2%         2%           2%         2%         1%         2%         2%           2%         2%         2%         1%           1%         2%         2%         2% 
 
4                  (2.0)        102           22         78           56         57         46         27-        50           47         37         10          8           58         31          8          5 
                                  5%           6%         5%           5%         4%         4%         3%         4%           5%         5%         3%         9%           5%         5%         4%         5% 
 
5 - Very 
Concerned          (1.0)        312           85++B     215--        208++      219        186        137        195+         141        103         44         25++ABc     153         94         44a        22 
                                 15%          21%        13%          18%        16%        16%        17%        17%          14%        15%        15%        29%          14%        14%        20%        21% 
 
(Never 
Considered this)                  3            -          3            -          2          2          -          2            -          2          2          -            -          2          2+a        - 
                                  *%           -%         *%           -%         *%         *%         -%         *%           -%         *%         1%         -%           -%         *%         1%         -% 
 
(Not Concerned)                1618          281--     1277++A       889-      1056        897        624        893          814D       521D       231D        53--        879        510        155         74 
                                 78%          71%        79%          76%        77%        78%        78%        77%          80%        77%        78%        61%          79%        78%        72%        72% 
 
(Don't know)                      *            -          *            *          *          *          *          *            *          -          -          -            *          -          -          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  414          107++B     293--        264++      276        232        165        244          188        140         54         33++ABC     211        124         52         26 
                                 20%          27%        18%          22%        20%        20%        20%        21%          18%        21%        18%        38%          19%        19%        24%        26% 
 
Net: Not 
concerned                      1627          282--     1283++A       892-      1062        900        625        894          818D       523D       234D        53--        883        514        156         74 
                                 78%          71%        80%          76%        78%        78%        78%        77%          80%        77%        79%        61%          80%        79%        72%        72% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 99 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.4          1.4        1.5          1.4-       1.4        1.4-       1.3-       1.4          1.4        1.4        1.5        1.3          1.4        1.5        1.4        1.3 
Standard deviation              .74          .69        .75          .65        .73        .69        .65        .67          .76        .70        .88        .51          .73        .78        .75        .60 
Standard error                  .04          .07        .05          .05        .05        .05        .06        .05          .06        .07        .13        .10          .06        .08        .12        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 99 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  *%           -% 
 
2                  (4.0)          7            - 
                                  *%           -% 
 
3                  (3.0)         36            2 
                                  2%           3% 
 
4                  (2.0)        102            5 
                                  5%           6% 
 
5 - Very 
Concerned          (1.0)        312           20+ 
                                 15%          27% 
 
(Never 
Considered this)                  3            - 
                                  *%           -% 
 
(Not Concerned)                1618           48- 
                                 78%          64% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  414           25+ 
                                 20%          33% 
 
Net: Not 
concerned                      1627           48- 
                                 78%          64% 
 
Mean Score                      1.4          1.3 
Standard deviation              .74          .61 
Standard error                  .04          .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 99 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          *          -          2          2          *          2          -          -          2          - 
                                  *%           *%         *%         *%         -%         *%         *%         *%         *%         -%         -%         *%         -% 
 
2                  (4.0)          7            3          5          3          2          5          4          6+         2          2          -          4          2 
                                  *%           *%         1%         *%         *%         *%         *%         1%         *%         1%         -%         1%         1% 
 
3                  (3.0)         36           23         30++       22         14         31         23         14         13         14++c       3         22+         6 
                                  2%           2%         3%         2%         3%         2%         2%         2%         3%         4%         3%         3%         2% 
 
4                  (2.0)        102           68++       48         69         33         71         62         40         35+        20          6         55+        15 
                                  5%           7%         5%         6%         6%         5%         6%         6%         7%         6%         4%         7%         6% 
 
5 - Very 
Concerned          (1.0)        312          188++e     163++e     208++      105+       225        158        148++eE    130         77++cEE    28        164++E      57++eE 
                                                                                                                    ++ABCdEEj 
                                 15%          19%        19%        17%        18%        16%        14%        21%        26%        24%        21%        20%        23% 
 
(Never 
Considered this)                  3            3          -          -          2          3          2          -          2          -          -          2          - 
                                  *%           *%         -%         -%         *%         *%         *%         -%         *%         -%         -%         *%         -% 
 
(Not Concerned)                1618          720--G     634--Gh    897--GHj   420--Gh   1058-afGHjk 876AbFGHJk 506--g     315--      208--       97        574--g     173-- 
                                 78%          71%        72%        75%        73%        76%        78%        71%        63%        65%        72%        70%        68% 
 
(Don't know)                      *            *          -          -          -          -          -          *          -          -          -          *          - 
                                  *%           *%         -%         -%         -%         -%         -%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  414          257++eE    211++      277++      138+       296        221        187++eE    166         98++cEE    34        219++eE     72++ee 
                                                                                                                   ++aBCDEEfj 
                                 20%          25%        24%        23%        24%        21%        20%        26%        33%        30%        25%        27%        28% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 99 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1627          725--g     641--Gh    901--GH    422--Gh   1065-aGHjk  881AbFGHJk 513--g     319--      210--       97        580--g     174-- 
                                 78%          72%        73%        75%        73%        76%        78%        72%        64%        65%        72%        71%        69% 
 
Mean Score                      1.4          1.5        1.5+       1.4        1.4        1.5        1.5        1.4        1.4        1.5        1.3        1.5        1.4 
Standard deviation              .74          .75        .84        .69        .71        .78        .79        .76        .75        .79        .65        .79        .73 
Standard error                  .04          .05        .06        .05        .07        .05        .06        .06        .07        .09        .12        .06        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 99 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          2            2          *          *          -          2          2          *          -          *          -          *          2          *          -          -          - 
                                  *%           *%         *%         *%         -%         *%         *%         *%         -%         *%         -%         *%         *%         *%         -%         -%         -% 
 
2                  (4.0)          7            7          2          3          1          7          4          5          *          2          2          3          4          7          -          2          - 
                                                                                                                                                    ++ABdEghLm 
                                                                                                                                                             Q 
                                  *%           *%         *%         1%         *%         *%         1%         1%         *%         1%         1%         3%         *%         1%         -%         1%         -% 
 
3                  (3.0)         36           30         18         16++       12         31         17         18          7          8          3          4         31++       30+         2          7          * 
                                  2%           2%         3%         4%         3%         2%         3%         2%         3%         2%         2%         4%         3%         2%         3%         3%         *% 
 
4                  (2.0)        102           73         33         36++adH    17         87++h      41h        53          5         26h        11          8h        76++h      75          3         16          7h 
                                  5%           5%         5%         8%         4%         6%         6%         5%         2%         7%         6%         8%         7%         6%         3%         6%        10% 
 
5 - Very 
Concerned          (1.0)        312          208         99         86+a       67        226        116+       164         45         62         22         27        183        217+        10         46         10 
                                                                                                                                                      +abdegjl 
                                 15%          14%        15%        20%        15%        15%        18%        16%        18%        16%        13%        26%        16%        17%        13%        17%        16% 
 
(Never 
Considered this)                  3            2          -          -          2          3          3+         2          -          2          -          -          2          3          -          -          2 
                                                                                                                                                                                                           ++ABCEGhLM 
                                                                                                                                                                                                                   oq 
                                  *%           *%         -%         -%         *%         *%         1%         *%         -%         *%         -%         -%         *%         *%         -%         -%         3% 
 
(Not Concerned)                1618         1115CfKq    519CfK     289--      352CfK    1128-CK     462--k     807CfK     190cK      297cK      126k        61--      828--cK    973--cK     62cK      193k        47 
                                 78%          78%        77%        67%        78%        76%        72%        77%        77%        75%        77%        59%        74%        75%        81%        73%        71% 
 
(Don't know)                      *            -          -          *          -          *          *          *          *          -          *          *+a        *          -          -          -          - 
                                  *%           -%         -%         *%         -%         *%         *%         *%         *%         -%         *%         *%         *%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  414          282        132        121++ABDegm 84        313        157++      216         50         88         32         35        259++      292++       12         62         17 
                                                                                                                                                    ++ABDeghjm 
                                                                                                                                                            ns 
                                 20%          20%        20%        28%        19%        21%        24%        21%        20%        22%        20%        33%        23%        22%        16%        23%        26% 
 
Net: Not 
concerned                      1627         1125CfKlq   520CK      293--      353CK     1136-CK     468--      813CK      190ck      300k       127k        65--      834--k     980--ck     62k       195         47 
                                 78%          78%        78%        68%        78%        77%        72%        77%        77%        76%        78%        62%        74%        75%        81%        74%        71% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 99 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.4          1.5+       1.5        1.6        1.5        1.5++      1.5        1.4        1.3        1.5        1.6        1.7        1.5++      1.5        1.5        1.5        1.4 
Standard deviation              .74          .80        .76        .81        .77        .78        .84        .74        .69        .78        .84       1.01        .78        .76        .77        .78        .53 
Standard error                  .04          .05        .07        .08        .09        .05        .08        .06        .11        .09        .17        .19        .06        .05        .22        .11        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 99 (continuation) 
<C3a> How concerned are you in relation to children and Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          2            2          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          7            3          **         - 
                                  *%           *%         **         -% 
 
3                  (3.0)         36           22          **         * 
                                  2%           2%         **         1% 
 
4                  (2.0)        102           57h         **         1 
                                  5%           6%         **         1% 
 
5 - Very 
Concerned          (1.0)        312          163+         **         8 
                                 15%          18%         **        14% 
 
(Never 
Considered this)                  3            3          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1618          669--k       **        49cK 
                                 78%          73%         **        85% 
 
(Don't know)                      *            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  414          219++a       **         9 
                                 20%          24%         **        15% 
 
Net: Not 
concerned                      1627          675--k       **        49ck 
                                 78%          73%         **        85% 
 
Mean Score                      1.4          1.5          **       1.2 
Standard deviation              .74          .78          **       .50 
Standard error                  .04          .06          **       .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 100 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          2            2          *            *          2+         -          -          -          -          -            2          -          -            -          2          *          - 
                                  *%           *%         *%           *%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         *%         -% 
 
2                  (4.0)          6            1          5            *          3+         *          *          2          *          -            4          1          2            -          4          *          2 
                                  *%           *%         1%           *%         1%         *%         *%         1%         *%         -%           1%         *%         *%           -%         1%         *%         *% 
 
3                  (3.0)         36           14         21            3          4         11e        14++ef      2          1          1            7         25++aC      3--         15+c        8          4          9 
                                  2%           1%         2%           1%         1%         3%         4%         *%         *%         *%           1%         3%         *%           3%         1%         1%         2% 
 
4                  (2.0)         79           28         50            8          5         22b        17         15          8          4           13         38+a       27           31++cD     26d        13          9- 
                                  4%           3%         5%           3%         2%         6%         5%         5%         3%         2%           2%         5%         4%           7%         4%         3%         2% 
 
5 - Very 
Concerned          (1.0)        184           91         92           22         34g        31         27         30         32+g        8           55         59         70           42         49         46         47 
                                  9%           9%         9%           8%        11%         8%         8%         9%        13%         4%          10%         8%         9%           9%         8%        10%         9% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1774          881        893          239        258        310        296        272        203        196++bCDeF   497        606        671          375-       536        397        466a 
                                 85%          87%        84%          88%        85%        83%        84%        85%        83%        94%          86%        83%        87%          81%        86%        86%        88% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  262          120        143           29         39         53g        44         45g        40G        12-          68         97         97           73d        75         59         55 
                                 13%          12%        13%          11%        13%        14%        12%        14%        16%         6%          12%        13%        13%          16%        12%        13%        10% 
 
Net: Not 
concerned                      1782          884        899          240        263        311        296        274        203        196+bCDeF    503        607        673          375--      541a       398        468a 
                                 86%          87%        85%          88%        86%        83%        84%        85%        83%        94%          87%        83%        87%          81%        87%        86%        88% 
 
Mean Score                      1.6          1.5        1.7          1.5        1.6        1.7F       1.8F       1.5        1.3-       1.4          1.6        1.7+C      1.4-         1.7c       1.7        1.4        1.5 
Standard deviation              .83          .80        .84          .83       1.11        .78        .83        .74        .53        .65         1.00        .80        .65          .75        .94        .70        .84 
Standard error                  .06          .08        .08          .17        .18        .12        .13        .13        .09        .23          .13        .09        .08          .09        .11        .10        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 100 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          2            2          *            -          -          -          -          2            2          * 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         *% 
 
2                  (4.0)          6            4          2            -          *          2          2          5            3-         3+a 
                                  *%           *%         *%           -%         *%         1%         *%         *%           *%         1% 
 
3                  (3.0)         36           23         13            6          9          7         18+e       17-          35          1 
                                  2%           2%         1%           3%         3%         2%         3%         1%           2%         *% 
 
4                  (2.0)         79           57++B      22--         10         12         12         27         50           69          8 
                                  4%           5%         2%           4%         4%         4%         4%         4%           4%         3% 
 
5 - Very 
Concerned          (1.0)        184           91         93           19         31         33         64        120          164         18 
                                  9%           8%         9%           8%        10%        10%        10%         8%           9%         6% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Not Concerned)                1774          911        863          198        254        269        539       1221         1518        252 
                                 85%          84%        87%          85%        83%        83%        83%        86%          85%        89% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  262          148        114           29         43         45         91        169          233         26 
                                 13%          14%        12%          13%        14%        14%        14%        12%          13%         9% 
 
Net: Not 
concerned                      1782          916        866          198        254        271        541       1227         1523        255 
                                 86%          84%        87%          85%        83%        84%        83%        87%          85%        91% 
 
Mean Score                      1.6          1.7+b      1.4-         1.6        1.6        1.6        1.6        1.5          1.6        1.7 
Standard deviation              .83          .85        .77          .77        .79        .84        .81        .83          .80       1.06 
Standard error                  .06          .07        .08          .15        .13        .14        .09        .07          .06        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 100 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          2            -          -          -          -          -          -          2+         -          -          -          *          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         *%         -%           *%         -%         -%         -% 
 
2                  (4.0)          6            -          -          -          1          -          2          2          -          -          *          1          *            6          -          -          - 
                                  *%           -%         -%         -%         1%         -%         1%         1%         -%         -%         *%         1%         *%           *%         -%         -%         -% 
 
3                  (3.0)         36            4Bei       -          3          9++bei     -          4          3          5          2          1          2b         4b          29          7          4          3+a 
                                  2%           5%         -%         2%         5%         -%         2%         2%         2%         1%         1%         2%         2%           2%         3%         2%         6% 
 
4                  (2.0)         79            7bek       4          3          9          1          8         11ek       19+bek     10          2          2-         4           69         10          6          4 
                                  4%           8%         2%         2%         5%         1%         4%         6%         7%         4%         2%         2%         3%           4%         4%         3%         7% 
 
5 - Very 
Concerned          (1.0)        184            8          8-        10         27+BfhJ    14j         9         14         16         21          2--       19         35          155         29         20          9+a 
                                                                                                                                                    ++BCeFGHIJ ++aBCEFGHI 
                                                                                                                                                                        J 
                                  9%           9%         4%         6%        14%        10%         5%         7%         6%         8%         3%        18%        21%           8%        12%        11%        18% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1774           65        217        150aDKL    141--      130dKL     165dkL     156l       251dkL     238DKL      58++ADghKL 81--      123--       1581D       192        158d        35-- 
                                                  ++ADGhiKL 
                                 85%          78%        95%        90%        75%        89%        88%        84%        86%        88%        93%        78%        74%          86%        81%        84%        69% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  262           15Bj       12--       14         36+BcfJ    16         17         25bj       36bj       31          3--       20         39          224         38         26         13+a 
                                                                                                                                                     ++BCeFhiJ ++BCEFgHIJ 
                                 13%          17%         5%         8%        19%        11%         9%        13%        12%        11%         6%        19%        24%          12%        16%        14%        25% 
 
Net: Not 
concerned                      1782           65        217        150aDKL    143--      130dkL     167dkL     159l       251dkL     238dKL      58++ADghKL 82--      123--       1590D       192        158d        35-- 
                                                  ++ADghiKL 
                                 86%          78%        95%        90%        76%        89%        89%        85%        86%        88%        94%        79%        74%          86%        81%        84%        69% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 100 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.6          1.8El      1.3        1.6        1.7el      1.1-       1.9el      1.9eL      1.7EL      1.4        1.7EL      1.4        1.3--        1.6        1.5        1.5        1.6 
Standard deviation              .83          .80        .48        .80        .91        .27        .96       1.10        .68        .60        .95        .94        .67          .84        .76        .74        .81 
Standard error                  .06          .22        .18        .24        .18        .08        .28        .25        .14        .14        .19        .11        .07          .06        .13        .15        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 100 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          -          -          *            -          2            *          2          -          -            -          2          *          - 
                                  *%           *%         -%         -%         -%         *%           -%         *%           *%         *%         -%         -%           -%         *%         *%         -% 
 
2                  (4.0)          6            3          -          2          -          *            *          4            2          4          *          *            1          2          4+a        - 
                                  *%           *%         -%         *%         -%         *%           *%         *%           *%         1%         *%         *%           *%         *%         1%         -% 
 
3                  (3.0)         36           25++c       *          6          *          2            3         24           20         15          1          1            6--       16a        14+A        - 
                                  2%           3%         *%         1%         *%         1%           1%         2%           2%         2%         *%         *%           1%         2%         3%         -% 
 
4                  (2.0)         79           33          4         25          6          5           14         32           43cd       32cd        4-         1-          25         29         24a         1 
                                  4%           4%         2%         4%         4%         4%           4%         3%           4%         4%         1%         *%           3%         4%         6%         2% 
 
5 - Very 
Concerned          (1.0)        184           82         13         57         11         16           36         88           97         62         24         17           63-        66         51+A        1 
                                  9%          10%         7%         9%         7%        13%          11%         9%          10%         9%         7%         9%           7%        10%        12%         3% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1774          716        169ae      546        132         97          270        864          846        599        328++AB    175          845++BC    560        336--       25 
                                 85%          83%        91%        86%        89%        81%          83%        85%          84%        84%        92%        90%          90%        83%        78%        95% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  262          115         17         82         16         20           50        120          140c        94c        28-        18           88--       95a        75++A       1 
                                 13%          13%         9%        13%        11%        17%          15%        12%          14%        13%         8%         9%           9%        14%        17%         5% 
 
Net: Not 
concerned                      1782          720        169a       547        132         98          271        870          848        605        329++Ab    175          845++BC    563        341--       25 
                                 86%          84%        91%        86%        89%        82%          84%        86%          84%        85%        92%        90%          90%        84%        79%        95% 
 
Mean Score                      1.6          1.7        1.2        1.5        1.4        1.5          1.4        1.7          1.6d       1.7cd      1.2-       1.2-         1.4-       1.6        1.7a       1.4 
Standard deviation              .83          .90        .49        .72        .54        .86          .63        .93          .78        .92        .55        .56          .64        .88        .91       1.05 
Standard error                  .06          .09        .14        .09        .14        .21          .10        .09          .07        .10        .12        .14          .08        .10        .11        .62 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 100 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          2          2          -            *-         *          *          *          -            2          2          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)          6            6          6          6++        5          -            6          6          6          4          -            6          6+         6+         2          * 
                                  *%           *%         *%         1%         1%         -%           *%         *%         1%         *%         -%           *%         1%         1%         *%         *% 
 
3                  (3.0)         36           36+e       36++e      36++ABE    33++abE     --          34         33++       25         28          1           34++E      31++E      26++E      21++E       2-- 
                                  2%           2%         2%         6%         4%         -%           2%         3%         2%         2%         1%           3%         3%         3%         4%         *% 
 
4                  (2.0)         79           79++E      78++E      79++ABE    71++ABE     ---         78++E      67++E      59++E      71++E       1--         58         47+e       47++e      30         21 
                                  4%           5%         5%        12%         9%         -%           4%         5%         5%         5%         *%           4%         5%         6%         5%         3% 
 
5 - Very 
Concerned          (1.0)        184          184++E     184++E     184++ABDE  170++ABE     ---        162        148++      144++Ae    149++       18          129+       110++E      97++E      87++AE     53 
                                  9%          11%        12%        29%        21%         -%           9%        11%        13%        11%         7%          10%        12%        13%        15%         7% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Not Concerned)                1774         1412--CD   1279--CD    330--      519--C     309++ABCD   1505--bCd  1034--      868--     1069--      250++ABCD   1054--bcD   693--      599--      427--      670++ABCD 
                                 85%          82%        81%        52%        65%       100%          84%        80%        79%        81%        92%          82%        78%        77%        75%        90% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  262          262++E     262++E     262++ABDE  241++ABE     ---        240+e      215++aE    203++AE    220++aE     19-         186++e     157++E     145++aE    118++AE     73- 
                                 13%          15%        17%        41%        30%         -%          13%        17%        18%        17%         7%          15%        18%        19%        21%        10% 
 
Net: Not 
concerned                      1782         1421--CD   1287--CD    338--      525--C     309++ABCD   1512--bCd  1041--      874--     1074--      250++ABCD   1062--cD    702--      606--      430--      670++ABCD 
                                 86%          83%        81%        53%        66%       100%          85%        81%        79%        81%        92%          83%        79%        78%        76%        90% 
 
Mean Score                      1.6          1.6        1.6        1.6        1.6          -          1.6        1.6        1.5        1.6        1.2          1.7++e     1.7++e     1.7+E      1.6        1.3- 
Standard deviation              .83          .83        .83        .83        .82          -          .80        .82        .80        .77        .56          .89        .92        .87        .83        .55 
Standard error                  .06          .06        .06        .06        .06          -          .06        .06        .06        .06        .14          .07        .08        .08        .08        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 100 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          2            *          --           *          *          *          *          -            -          2          -          -            -          2          -          - 
                                  *%           *%         -%           *%         *%         *%         *%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
2                  (4.0)          6            1          6            2          4          1          -          2            *          2          4++A       -            *          4          2a         - 
                                  *%           *%         *%           *%         *%         *%         -%         *%           *%         *%         1%         -%           *%         1%         1%         -% 
 
3                  (3.0)         36           13+b       20-          22         27         23         17         21           15         13          8          *           14         16          5          * 
                                  2%           3%         1%           2%         2%         2%         2%         2%           1%         2%         3%         1%           1%         2%         2%         *% 
 
4                  (2.0)         79           27++B      49--         56+        56         45         27         47           32         32          9          5           45         21          9          4 
                                  4%           7%         3%           5%         4%         4%         3%         4%           3%         5%         3%         6%           4%         3%         4%         3% 
 
5 - Very 
Concerned          (1.0)        184           53++B     122--        128++      136        119+        86        112           81         64         23         16++Abc      93         49         29+ab      13 
                                  9%          13%         8%          11%        10%        10%        11%        10%           8%        10%         8%        19%           8%         7%        14%        12% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1774          304--     1410++A       967--     1143-       961-       674        984          895+bD     563        252         64-         957c       562c       169-        86 
                                 85%          76%        88%          82%        84%        84%        84%        84%          88%        83%        85%        75%          86%        86%        79%        84% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  262           80++B     172--        184++      192+       164+       113        158          113         96         32         21++AbC     138         70         38+b       16 
                                 13%          20%        11%          16%        14%        14%        14%        14%          11%        14%        11%        25%          12%        11%        18%        16% 
 
Net: Not 
concerned                      1782          305--     1416++A       969--     1148-       963-       674        986          895D       567        256d        64-         958c       567c       171-        86 
                                 86%          77%        88%          82%        84%        84%        84%        85%          88%        84%        87%        75%          86%        87%        80%        84% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 100 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.6          1.6        1.5          1.5        1.6        1.5        1.5        1.5          1.5        1.6        1.8ad      1.3          1.5        1.8+a      1.6        1.2 
Standard deviation              .83          .79        .80          .73        .79        .75        .75        .74          .71        .88       1.03        .51          .68       1.01        .89        .46 
Standard error                  .06          .10        .07          .06        .06        .07        .08        .06          .07        .10        .19        .12          .07        .12        .16        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 100 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  *%           -% 
 
2                  (4.0)          6            - 
                                  *%           -% 
 
3                  (3.0)         36            * 
                                  2%           *% 
 
4                  (2.0)         79            4 
                                  4%           5% 
 
5 - Very 
Concerned          (1.0)        184           11 
                                  9%          15% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Not Concerned)                1774           60 
                                 85%          80% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  262           14 
                                 13%          19% 
 
Net: Not 
concerned                      1782           60 
                                 86%          80% 
 
Mean Score                      1.6          1.3 
Standard deviation              .83          .48 
Standard error                  .06          .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 100 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          2            *          2          *          2          2          2          2          *          *          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         *%         -%         *%         -% 
 
2                  (4.0)          6            6          6          5          2          6          4          4          2          2          -          2          2 
                                  *%           1%         1%         *%         *%         *%         *%         1%         *%         1%         -%         *%         1% 
 
3                  (3.0)         36           27++       25++       24         10         32+        18         13         13          9          4         23+        10+ 
                                  2%           3%         3%         2%         2%         2%         2%         2%         3%         3%         3%         3%         4% 
 
4                  (2.0)         79           59++       44+        62++       26         56         48         39+        32++       18          2         45++        8 
                                  4%           6%         5%         5%         5%         4%         4%         5%         6%         6%         2%         5%         3% 
 
5 - Very 
Concerned          (1.0)        184          118++      104++      117         74++      132        103         93++ee     66++e      45++e      20+       102++       40++cee 
                                  9%          12%        12%        10%        13%         9%         9%        13%        13%        14%        15%        12%        16% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1774          798--      701--      992--gh    463--     1168        951abfGHjk 563--      386--      248--      107        651--      193-- 
                                                                                    -abfghjk 
                                 85%          79%        79%        83%        80%        84%        84%        79%        77%        77%        80%        79%        77% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  262          177++ee    148++      179++      100++      188        152        133++ee     98++Ee     63++ee     22        146++ee     48+ 
                                 13%          18%        17%        15%        17%        13%        13%        19%        20%        19%        17%        18%        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 100 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1782          804--      709--      997--g     467--     1176        957abfGhJk 570--      388--      250--      107        654--      195-- 
                                                                                    -abfGhjk 
                                 86%          80%        80%        83%        81%        84%        85%        80%        78%        78%        80%        79%        77% 
 
Mean Score                      1.6          1.6        1.7        1.6        1.5        1.6        1.6        1.6        1.6        1.6        1.4        1.6        1.6 
Standard deviation              .83          .82        .91        .79        .84        .88        .86        .86        .79        .86        .74        .79        .88 
Standard error                  .06          .07        .08        .06        .10        .07        .07        .08        .09        .12        .16        .07        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 100 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          2            2          *          2          *          2          2          2          -          -          -          2++abeimq  2          2          -          -          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         -%         -%         1%         *%         *%         -%         -%         -% 
 
2                  (4.0)          6            6          3          3          3          6          4          6          *          3          3++aelm    2+         4          5          *          2          * 
                                  *%           *%         *%         1%         1%         *%         1%         1%         *%         1%         2%         2%         *%         *%         *%         1%         *% 
 
3                  (3.0)         36           31+        12         16++       11         29         17         23          5         14++        3          8         31++       29          1         11++        4+ 
                                                                                                                                                    ++ABdEfGhl 
                                                                                                                                                            Mq 
                                  2%           2%         2%         4%         2%         2%         3%         2%         2%         4%         2%         7%         3%         2%         1%         4%         6% 
 
4                  (2.0)         79           54         30         33++ADegmq 11         66+        44++aD     46          8         18          7         12         65++ad     58          1         19++aD      5d 
                                                                                                                                                    ++AbDEGHiM 
                                                                                                                                                            nQ 
                                  4%           4%         5%         8%         2%         4%         7%         4%         3%         4%         4%        12%         6%         4%         1%         7%         8% 
 
5 - Very 
Concerned          (1.0)        184          123         51         64++ABEglM 44        138         74+       109+        33+ab      43         20         12        110        122          5         25          4 
                                  9%           9%         8%        15%        10%         9%        11%        10%        13%        11%        12%        11%        10%         9%         7%        10%         6% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1774         1221CFKlo   573CFKo    312--      382CfK    1244-CfK    506--k     864--CK    201ck      320-ck     131k        70--      914--CK   1090-CfK     69CfKo    207--       53 
                                 85%          85%        86%        72%        85%        84%        78%        82%        81%        81%        80%        67%        81%        83%        90%        78%        80% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  262          177         82         97         55        204        117++Abdem 154+        41         60         27         24        175++      180          7         44          9 
                                                            ++ABDEGiLM                                                                                ++abdemn 
                                                                    nQ 
                                 13%          12%        12%        23%        12%        14%        18%        15%        17%        15%        16%        23%        16%        14%         9%        17%        14% 
 
Net: Not 
concerned                      1782         1229CFKlo   576CFKo    317--      385CfK    1252-CfK    512--      872--CK    201k       322-ck     134         73--      920--Ck   1097-CfK     69CfK     209--       53 
                                 86%          85%        86%        74%        85%        84%        79%        83%        81%        81%        82%        70%        82%        84%        91%        79%        80% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 100 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.6          1.7+       1.7        1.7        1.6        1.6        1.7        1.6        1.4        1.7        1.7        2.1        1.7++      1.6        1.4        1.8+h      2.0h 
                                                                                                                                                    ++abdefgHl 
                                                                                                                                                            mq 
Standard deviation              .83          .89        .84        .91        .93        .85        .89        .90        .69        .89       1.01       1.08        .86        .86        .79        .86        .84 
Standard error                  .06          .07        .10        .10        .13        .07        .09        .08        .12        .12        .22        .22        .07        .07        .29        .14        .28 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 100 (continuation) 
<C3a> How concerned are you in relation to children and People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          2            *          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          6            5          **         * 
                                  *%           1%         **         *% 
 
3                  (3.0)         36           23+         **         * 
                                  2%           3%         **         1% 
 
4                  (2.0)         79           40          **         1 
                                  4%           4%         **         1% 
 
5 - Very 
Concerned          (1.0)        184          102+         **         5 
                                  9%          11%         **         9% 
 
(Never 
Considered this)                  -            -          **         - 
                                  -%           -%         **         -% 
 
(Not Concerned)                1774          749--CK      **        52ck 
                                 85%          81%         **        89% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  262          141++        **         5 
                                 13%          15%         **         9% 
 
Net: Not 
concerned                      1782          755--Ck      **        52ck 
                                 86%          82%         **        90% 
 
Mean Score                      1.6          1.6          **       1.4 
Standard deviation              .83          .86          **       .88 
Standard error                  .06          .08          **       .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 101 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          3            1          2            -          1          -          -          2+         -          -            1          -          2            -          *          2          * 
                                  *%           *%         *%           -%         *%         -%         -%         1%         -%         -%           *%         -%         *%           -%         *%         *%         *% 
 
2                  (4.0)          4            2          2            2          2          1          -          -          -          -            3+         1          -            *          4+         -          - 
                                  *%           *%         *%           1%         1%         *%         -%         -%         -%         -%           1%         *%         -%           *%         1%         -%         -% 
 
3                  (3.0)         36           16         20            3          *-         8b        13+B        4          5          3            3-        21+a       12           15+d        9          6          5 
                                  2%           2%         2%           1%         *%         2%         4%         1%         2%         2%           1%         3%         2%           3%         1%         1%         1% 
 
4                  (2.0)         75           33         42           10         14         18         12         12          5          4           24         30         22           28++Cd     23          9         15 
                                  4%           3%         4%           4%         5%         5%         3%         4%         2%         2%           4%         4%         3%           6%         4%         2%         3% 
 
5 - Very 
Concerned          (1.0)        325          154        171           37         49         64g        59g        58g        41g        17-          86        123        116           76         89         75         85 
                                 16%          15%        16%          14%        16%        17%        17%        18%        17%         8%          15%        17%        15%          16%        14%        16%        16% 
 
(Never 
Considered this)                  4            -          4            -          -          -          2          -          -          2+           -          2          2            2          2          -          - 
                                  *%           -%         *%           -%         -%         -%         *%         -%         -%         1%           -%         *%         *%           *%         *%         -%         -% 
 
(Not Concerned)                1634          812        822          220        240        285        269        245        193        182+cde      460        554        620          341-       497        369        426 
                                 79%          80%        77%          81%        78%        76%        76%        76%        79%        87%          80%        76%        80%          74%        80%        80%        80% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  400          187        213           47         63g        81g        71g        70g        46         22-         110        152        138          105        112         84        100 
                                 19%          18%        20%          17%        21%        22%        20%        22%        19%        10%          19%        21%        18%          23%        18%        18%        19% 
 
Net: Not 
concerned                      1640          815        826          222        242        286        269        247        193        182+cde      464        555        622          341-       501a       371a       427 
                                 79%          80%        78%          82%        79%        76%        76%        77%        79%        87%          80%        76%        80%          74%        80%        80%        80% 
 
Mean Score                      1.4          1.4        1.4          1.4        1.3        1.4        1.4        1.4        1.3        1.4          1.4        1.4        1.3          1.5d       1.4        1.3        1.3 
Standard deviation              .72          .70        .75          .75        .72        .68        .75        .80        .63        .72          .74        .71        .73          .72        .77        .78        .59 
Standard error                  .04          .06        .06          .12        .10        .09        .10        .11        .10        .19          .08        .07        .07          .08        .08        .10        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 101 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          3            *          2            -          -          -          -          3            3          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)          4            4          -            *          -          *          *          4            4          - 
                                  *%           *%         -%           *%         -%         *%         *%         *%           *%         -% 
 
3                  (3.0)         36           24         12            5          8         10e        18e        18-          34          2 
                                  2%           2%         1%           2%         3%         3%         3%         1%           2%         1% 
 
4                  (2.0)         75           51+b       23-           9         20+e       23++E      33         42           67          8 
                                  4%           5%         2%           4%         6%         7%         5%         3%           4%         3% 
 
5 - Very 
Concerned          (1.0)        325          165        160           37         49         58        120        202-         287         35 
                                 16%          15%        16%          16%        16%        18%        18%        14%          16%        12% 
 
(Never 
Considered this)                  4            4          -            -          -          -          -          4            4          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1634          838        796          183        229        231--      480--     1141++CD     1393        237 
                                 79%          77%        80%          78%        75%        72%        74%        81%          78%        84% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  400          217        183           45         69         81+E      152++E     245--        354         43 
                                 19%          20%        18%          19%        23%        25%        23%        17%          20%        15% 
 
Net: Not 
concerned                      1640          842        798          183        229        232--      480--     1148++bCD    1399        237 
                                 79%          77%        80%          78%        75%        72%        74%        81%          78%        84% 
 
Mean Score                      1.4          1.5+b      1.3-         1.4        1.5        1.5        1.4        1.4          1.4        1.3 
Standard deviation              .72          .75        .69          .69        .68        .70        .68        .75          .74        .56 
Standard error                  .04          .06        .06          .11        .09        .09        .06        .06          .04        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 101 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          3            -          -          -          -          -          2++        -          -          -          -          *          *            3          -          -          - 
                                  *%           -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         *%         *%           *%         -%         -%         -% 
 
2                  (4.0)          4            -          -          -          -          -          -          2          2          -          *          *          *            4          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         1%         -%         *%         *%         *%           *%         -%         -%         -% 
 
3                  (3.0)         36            4ei        2          3          3          -          7          2          6          2          1          2          5e          26--       10++A       4          6++AC 
                                  2%           5%         1%         2%         2%         -%         4%         1%         2%         1%         1%         2%         3%           1%         4%         2%        12% 
 
4                  (2.0)         75            3          7          7         13+ek       1          8         10          7          8          2          2          6           67          8          5          3 
                                  4%           3%         3%         4%         7%         1%         4%         5%         2%         3%         4%         2%         4%           4%         3%         3%         7% 
 
5 - Very 
Concerned          (1.0)        325           16j        24         19         50         23         21         23         33         38          6--       29         43          283         42         28         14+a 
                                                                        ++BCFGHiJ                                                                   ++BCEFGHIJ ++BCeFGHIJ 
                                 16%          20%        11%        11%        27%        16%        11%        12%        11%        14%         9%        28%        26%          15%        18%        15%        28% 
 
(Never 
Considered this)                  4            -          2          2+         -          -          -          -          -          -          -          -          -            4          -          -          - 
                                  *%           -%         1%         1%         -%         -%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1634           60        194aDKL    135DKL     121--      122DKL     149dkl     151dKL     244DKL     223DKL      53++aDKL   71--      111--       1456D       177D       151D        27-- 
                                 79%          72%        85%        81%        65%        84%        79%        81%        84%        82%        86%        68%        67%          79%        75%        80%        54% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  400           19         31         26         63         24         29         33         40         46          8--       31         50          350         50         33         17++ac 
                                                                       ++BCEFGHIJ                                                                   ++BCEFGHIJ ++BCEFGHIJ 
                                 19%          23%        14%        16%        34%        16%        16%        17%        14%        17%        13%        30%        30%          19%        21%        17%        35% 
 
Net: Not 
concerned                      1640           60        194aDKL    135DKL     121--      122DKL     150dkL     152DKL     246aDKL    223DKL      54++aDKL   71--      112--       1463D       177D       151D        27-- 
                                 79%          72%        85%        81%        65%        84%        80%        81%        84%        82%        86%        69%        67%          79%        75%        80%        54% 
 
Mean Score                      1.4          1.5e       1.3        1.5e       1.3        1.0        1.8++deiKl 1.5e       1.5        1.2        1.5Ek      1.2-       1.3          1.4        1.5        1.4        1.7 
Standard deviation              .72          .80        .57        .69        .56        .22       1.08        .80        .84        .51        .77        .63        .75          .72        .77        .69        .88 
Standard error                  .04          .20        .13        .16        .09        .05        .24        .17        .17        .10        .11        .06        .07          .04        .11        .13        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 101 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          3            1          2++c       -          -          -            -          *            1          -          2          2++b         2          -          *          - 
                                  *%           *%         1%         -%         -%         -%           -%         *%           *%         -%         1%         1%           *%         -%         *%         -% 
 
2                  (4.0)          4            2          *          2          -          -            -          2            *          4          -          -            *          4+         -          - 
                                  *%           *%         *%         *%         -%         -%           -%         *%           *%         1%         -%         -%           *%         1%         -%         -% 
 
3                  (3.0)         36           20          *          7          *          3            5         20           21         11          5          3            9         12         14+a        - 
                                  2%           2%         *%         1%         *%         3%           2%         2%           2%         2%         1%         1%           1%         2%         3%         -% 
 
4                  (2.0)         75           35          6         17          7          5           12         37           30         31         14          7           26         29         20          1 
                                  4%           4%         3%         3%         4%         4%           4%         4%           3%         4%         4%         4%           3%         4%         5%         2% 
 
5 - Very 
Concerned          (1.0)        325          130         34         97         29         18           65        160          181+c      103         41         22          123-       118a        78a         1 
                                 16%          15%        18%        15%        19%        15%          20%        16%          18%        14%        12%        11%          13%        18%        18%         4% 
 
(Never 
Considered this)                  4            2          -          2          -          -            -          4            -          4+         -          -            4          -          -          - 
                                  *%           *%         -%         *%         -%         -%           -%         *%           -%         1%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1634          670        143        512        113         94          242        790          776        561        296        160          774++BC    511        318-        24 
                                 79%          78%        77%        80%        76%        78%          75%        78%          77%        79%        83%        82%          82%        76%        74%        94% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  400          165         40        114         35         23           77        197          211        134         55         30          149--      147a        97a         2 
                                 19%          19%        22%        18%        24%        19%          24%        19%          21%        19%        15%        15%          16%        22%        23%         6% 
 
Net: Not 
concerned                      1640          673        145        513        113         94          242        792          777        565        298        162          777++bC    514        318-        24 
                                 79%          78%        78%        81%        76%        78%          75%        78%          77%        79%        83%        83%          83%        76%        74%        94% 
 
Mean Score                      1.4          1.4        1.3        1.3        1.2        1.4          1.3        1.4          1.3        1.4        1.5        1.6          1.3        1.4        1.4        1.4 
Standard deviation              .72          .76        .89        .64        .43        .71          .57        .70          .66        .73        .88       1.04          .73        .72        .73        .80 
Standard error                  .04          .06        .17        .07        .09        .17          .08        .05          .05        .07        .14        .21          .07        .07        .08        .46 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 101 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          3            3          --         3+b        3          -            2          *          2          2          *            2          *          2          2          * 
                                  *%           *%         -%         *%         *%         -%           *%         *%         *%         *%         *%           *%         *%         *%         *%         *% 
 
2                  (4.0)          4            4          4          4+         4+         -            3          3          2          2          -            4          4          1          1          - 
                                  *%           *%         *%         1%         1%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
3                  (3.0)         36           36+e       36++e      27++abE    36++AbE     --          36+        31+e       27+e       31+e        -           31+e       27++E      27++E      21++E       5- 
                                  2%           2%         2%         4%         5%         -%           2%         2%         2%         2%         -%           2%         3%         3%         4%         1% 
 
4                  (2.0)         75           75++E      71++E      64++ABE    75++ABE     ---         63         54         43         53         12           52         41         45++e      33++e      21 
                                  4%           4%         4%        10%         9%         -%           4%         4%         4%         4%         4%           4%         5%         6%         6%         3% 
 
5 - Very 
Concerned          (1.0)        325          325++E     316++E     268++ABE   325++ABE     ---        300++E     263++aE    242++AE    262++E      22--        241++E     189++E     174++E     152++AbE    81-- 
                                 16%          19%        20%        42%        41%         -%          17%        20%        22%        20%         8%          19%        21%        22%        27%        11% 
 
(Never 
Considered this)                  4            4          2          2          4          -            4          2          4          4          -            -          -          -          -          4+a 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           -%         -%         -%         -%         *% 
 
(Not Concerned)                1634         1272--CD   1157--CD    269--      353--      309++ABCD   1379--bCd   935--      782--      968--      236++ABCD    952--cD    626--d     529--      359--      634++ABCD 
                                 79%          74%        73%        42%        44%       100%          77%        73%        71%        73%        87%          74%        70%        68%        63%        85% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  400          400++E     387++E     332++ABE   400++ABE     ---        362+e      318++aE    285++AE    315++E      34-         293++E     231++E     218++aE    185++AbE   103-- 
                                 19%          23%        24%        52%        50%         -%          20%        25%        26%        24%        13%          23%        26%        28%        33%        14% 
 
Net: Not 
concerned                      1640         1279--CD   1161--CD    276--      360--      309++ABCD   1383--bCd   938--      787--      972--      237++ABCD    958--cD    630--d     532--      362--      634++ABCD 
                                 79%          74%        73%        43%        45%       100%          77%        73%        71%        74%        87%          75%        71%        68%        64%        85% 
 
Mean Score                      1.4          1.4        1.4-       1.4        1.4          -          1.4        1.4        1.4        1.4        1.4          1.4        1.4        1.4        1.4        1.3 
Standard deviation              .72          .72        .68        .73        .72          -          .72        .68        .73        .72        .65          .76        .74        .76        .76        .60 
Standard error                  .04          .04        .04        .05        .04          -          .04        .04        .05        .05        .13          .05        .05        .06        .06        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 101 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          3            -          3            -          1          2          -          *            3          -          -          -            1          2          -          - 
                                  *%           -%         *%           -%         *%         *%         -%         *%           *%         -%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)          4            *          2            -          *          -          2          2            *          3          *          -            2          2          *          - 
                                  *%           *%         *%           -%         *%         -%         *%         *%           *%         *%         *%         -%           *%         *%         *%         -% 
 
3                  (3.0)         36           10         23           24         29         19         11         18           17         15          4          -           21         10          5          - 
                                  2%           2%         1%           2%         2%         2%         1%         2%           2%         2%         1%         -%           2%         2%         2%         -% 
 
4                  (2.0)         75           16         54           37         40         24--       19-        33           32         25         11          6           39         28          4          4 
                                  4%           4%         3%           3%         3%         2%         2%         3%           3%         4%         4%         7%           4%         4%         2%         4% 
 
5 - Very 
Concerned          (1.0)        325          111++B     205--        229++      244++      217++      167++      218++        143        112         48         22+a        154         97         49+Ab      26+ab 
                                 16%          28%        13%          19%        18%        19%        21%        19%          14%        17%        16%        26%          14%        15%        23%        25% 
 
(Never 
Considered this)                  4            -          4            -          4          2          -          2            4          -          -          -            4          -          -          - 
                                  *%           -%         *%           -%         *%         *%         -%         *%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1634          261--     1317++A       885--     1049-       885        607-       891-         823d       520        233         58-         888        516        157         73 
                                 79%          66%        82%          75%        77%        77%        75%        76%          80%        77%        79%        67%          80%        79%        73%        71% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  400          127++B     260--        266++      283        242        185++      252+         176        138         59         28++Abc     194        124         53a        29+a 
                                 19%          32%        16%          23%        21%        21%        23%        22%          17%        20%        20%        33%          17%        19%        25%        29% 
 
Net: Not 
concerned                      1640          261--     1322++A       885--     1050-       887        608-       893-         826d       523        233         58-         891        519        157         73 
                                 79%          66%        82%          75%        77%        77%        76%        77%          81%        77%        79%        67%          80%        79%        73%        71% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 101 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.4          1.3        1.4          1.3--      1.3-       1.3--      1.2--      1.3--        1.4        1.4        1.3        1.2          1.4        1.4        1.3        1.1 
Standard deviation              .72          .60        .74          .61        .67        .67        .59        .64          .77        .75        .59        .42          .73        .79        .62        .34 
Standard error                  .04          .06        .05          .04        .05        .05        .05        .05          .07        .07        .09        .08          .06        .08        .09        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 101 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          3            - 
                                  *%           -% 
 
2                  (4.0)          4            - 
                                  *%           -% 
 
3                  (3.0)         36            - 
                                  2%           -% 
 
4                  (2.0)         75            4 
                                  4%           5% 
 
5 - Very 
Concerned          (1.0)        325           20+ 
                                 16%          27% 
 
(Never 
Considered this)                  4            - 
                                  *%           -% 
 
(Not Concerned)                1634           50- 
                                 79%          68% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  400           24+ 
                                 19%          32% 
 
Net: Not 
concerned                      1640           50- 
                                 79%          68% 
 
Mean Score                      1.4          1.2 
Standard deviation              .72          .37 
Standard error                  .04          .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 101 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          3            -          2          *          2          3          3          -          -          -          -          *          - 
                                  *%           -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         -% 
 
2                  (4.0)          4            2          3          1          2          4          4          4+         -          *          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         1%         -%         *%         -%         *%         -% 
 
3                  (3.0)         36           20         23+        22          8         27         20         13         13          8          2         25++        7 
                                  2%           2%         3%         2%         1%         2%         2%         2%         3%         3%         2%         3%         3% 
 
4                  (2.0)         75           48+        42+        53         27         57         44         32         23         21+         5         41+        12 
                                  4%           5%         5%         4%         5%         4%         4%         4%         5%         6%         3%         5%         5% 
 
5 - Very 
Concerned          (1.0)        325          213++      183++      219++      119++      251++      195        134+       120++cee    79++cee    28        193++ceE    72++abCdEEF 
                                 16%          21%        21%        18%        21%        18%        17%        19%        24%        25%        21%        23%        29% 
 
(Never 
Considered this)                  4            2          -          -          -          2          -          -          -          2ce        -          2          - 
                                  *%           *%         -%         -%         -%         *%         -%         -%         -%         1%         -%         *%         -% 
 
(Not Concerned)                1634          724--      628--      904--gHJK  419--k    1052--gHJK  861-abGHJK 532--hjk   343--      212--       99        561--      162-- 
                                 79%          72%        71%        75%        73%        75%        76%        74%        69%        66%        74%        68%        64% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  400          261++e     225++      272++      146++      308++      239+       166++      143++ceE   100++cEEf   32        234++cEE    84++CEEf 
                                 19%          26%        26%        23%        25%        22%        21%        23%        29%        31%        24%        28%        33% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 101 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1640          726--      634--      905--gHJK  423--k    1059--gHJK  868abGHJK  536-hjK    343--      212--       99        562--      162-- 
                                 79%          72%        72%        75%        73%        76%        77%        75%        69%        66%        74%        68%        64% 
 
Mean Score                      1.4          1.3        1.4        1.3        1.3        1.4        1.4        1.4        1.3        1.4        1.3        1.4        1.3 
Standard deviation              .72          .63        .79        .63        .73        .74        .77        .71        .63        .63        .57        .67        .59 
Standard error                  .04          .05        .06        .04        .07        .05        .06        .06        .06        .07        .11        .05        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 101 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          3            3          2          *          -          2          -          3          *          -          -          -          3          3          -          2+         - 
                                  *%           *%         *%         *%         -%         *%         -%         *%         *%         -%         -%         -%         *%         *%         -%         1%         -% 
 
2                  (4.0)          4            4          2          2          *          2          3          2          -          1          -          2+e        2          4          -          -          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         *%         -%         1%         *%         *%         -%         -%         -% 
 
3                  (3.0)         36           22         14         15++ah      9         28         13         22          1         14+ah       3          4h        25         27          2          9+h        3H 
                                  2%           2%         2%         4%         2%         2%         2%         2%         *%         4%         2%         4%         2%         2%         3%         4%         5% 
 
4                  (2.0)         75           61         24         23h        19         63+        27         37          3         14          5          7h        52+h       52          3         17+h        2 
                                  4%           4%         4%         5%         4%         4%         4%         3%         1%         4%         3%         6%         5%         4%         4%         7%         3% 
 
5 - Very 
Concerned          (1.0)        325          235        114         98++ae     77        252+       130++      182         56++a      71         22         28+aejs   198+       239++       10         49         14 
                                 16%          16%        17%        23%        17%        17%        20%        17%        23%        18%        14%        26%        18%        18%        13%        18%        22% 
 
(Never 
Considered this)                  4            --         -          -          -          2          2          2          -          -          2+AbLq     -          -          2          -          -          - 
                                  *%           -%         -%         -%         -%         *%         *%         *%         -%         -%         1%         -%         -%         *%         -%         -%         -% 
 
(Not Concerned)                1634         1113CK      513cK      293--      345cK     1135--CK    471--      802CK      187k       296k       131cK       64--      845--ck    980--ck     61k       187--       46 
                                 79%          77%        77%        68%        76%        76%        73%        76%        76%        75%        80%        61%        75%        75%        80%        71%        70% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  400          296        139        120         97        315++      157++      218         59         85         28         34        251++      290++       13         66+        17 
                                                             ++Abegjms                                                                              ++abdegijl 
                                                                                                                                                           mns 
                                 19%          21%        21%        28%        21%        21%        24%        21%        24%        22%        17%        33%        22%        22%        17%        25%        25% 
 
Net: Not 
concerned                      1640         1120CK      517CK      295--      346ck     1139--CK    474--      806CK      187k       297k       131ck       66--      849--ck    987--ck     61k       189--       46 
                                 79%          78%        77%        68%        77%        77%        73%        77%        76%        75%        80%        63%        75%        76%        80%        71%        70% 
 
Mean Score                      1.4          1.4H       1.4H       1.4H       1.4h       1.4H       1.4h       1.4H       1.1--      1.4H       1.4h       1.5H       1.4H       1.4H       1.5h       1.6+H      1.5h 
Standard deviation              .72          .74        .81        .75        .66        .72        .70        .77        .37        .76        .66        .85        .76        .76        .77        .89        .78 
Standard error                  .04          .05        .07        .08        .07        .05        .07        .06        .06        .09        .14        .16        .05        .05        .21        .12        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 101 (continuation) 
<C3a> How concerned are you in relation to children and Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          3            3          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          4            2          **         - 
                                  *%           *%         **         -% 
 
3                  (3.0)         36           18          **         2h 
                                  2%           2%         **         4% 
 
4                  (2.0)         75           42h         **         1 
                                  4%           5%         **         2% 
 
5 - Very 
Concerned          (1.0)        325          170++        **         5 
                                 16%          19%         **         9% 
 
(Never 
Considered this)                  4            -          **         - 
                                  *%           -%         **         -% 
 
(Not Concerned)                1634          684--ck      **        49ck 
                                 79%          74%         **        85% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  400          212++        **         6 
                                 19%          23%         **        11% 
 
Net: Not 
concerned                      1640          689--ck      **        49ck 
                                 79%          75%         **        85% 
 
Mean Score                      1.4          1.4H         **       1.7H 
Standard deviation              .72          .77          **       .93 
Standard error                  .04          .06          **       .34 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 102 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          6            4          2            2          2          1          -          2          -          -            4          1          2            2          2          2          1 
                                  *%           *%         *%           1%         *%         *%         -%         1%         -%         -%           1%         *%         *%           *%         *%         *%         *% 
 
2                  (4.0)          7            5          3            *          *          2          2          2          -          -            1          5          2            -          1          3          4 
                                  *%           *%         *%           *%         *%         1%         1%         1%         -%         -%           *%         1%         *%           -%         *%         1%         1% 
 
3                  (3.0)         61           31         30           11          6          7         18+e        5         11          3           17         25         19           12         22         14         13 
                                  3%           3%         3%           4%         2%         2%         5%         2%         4%         1%           3%         3%         2%           3%         4%         3%         2% 
 
4                  (2.0)        136           65         71           15         22         18         27         25         19         10           37         45         54           42+c       38         23         33 
                                  7%           6%         7%           6%         7%         5%         8%         8%         8%         5%           6%         6%         7%           9%         6%         5%         6% 
 
5 - Very 
Concerned          (1.0)        304          147        157           32         40         58         56         66++abG    34         18           72        114        118           65         92         66         80 
                                 15%          14%        15%          12%        13%        16%        16%        21%        14%         9%          12%        16%        15%          14%        15%        14%        15% 
 
(Never 
Considered this)                  8            5          4            2          -          -          3          2          2          -            2          3          4            *          2          2          4 
                                  *%           *%         *%           1%         -%         -%         1%         1%         1%         -%           *%         *%         1%           *%         *%         *%         1% 
 
(Not Concerned)                1558          761        796          210        236e       288e       249        220-       179        177+DEf      445        537        575          342        466        352        398 
                                 75%          75%        75%          77%        77%        77%        70%        68%        73%        85%          77%        74%        74%          74%        75%        76%        75% 
 
(Don't know)                      *            *          *            *          -          -          *          -          -          -            *          *          -            *          -          -          * 
                                  *%           *%         *%           *%         -%         -%         *%         -%         -%         -%           *%         *%         -%           *%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  439          212        228           47         62         76         83g        90++acG    53         28-         109        159        171          107        131         89        113 
                                 21%          21%        21%          17%        20%        20%        23%        28%        22%        14%          19%        22%        22%          23%        21%        19%        21% 
 
Net: Not 
concerned                      1571          770        801          212        238        291e       251        223-       179        177+DEf      450        543        579          343        469        356        402 
                                 76%          76%        75%          78%        78%        78%        71%        70%        73%        85%          78%        74%        75%          74%        75%        77%        76% 
 
Mean Score                      1.6          1.6        1.6          1.8        1.6        1.5        1.7        1.5        1.6        1.5          1.7        1.6        1.5          1.6        1.6        1.6        1.5 
Standard deviation              .84          .89        .80         1.02        .84        .82        .84        .83        .76        .67          .93        .84        .78          .79        .85        .92        .82 
Standard error                  .05          .07        .06          .15        .12        .11        .10        .10        .12        .16          .09        .07        .07          .09        .08        .11        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 102 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          6            4          2            1          -          -          1          6            6          - 
                                  *%           *%         *%           *%         -%         -%         *%         *%           *%         -% 
 
2                  (4.0)          7            1          6            -          2          2          2          5            7          - 
                                  *%           *%         1%           -%         1%         1%         *%         *%           *%         -% 
 
3                  (3.0)         61           34         26            6         11          8         22         39           57          4 
                                  3%           3%         3%           2%         3%         3%         3%         3%           3%         1% 
 
4                  (2.0)        136           80         55           18         28         33+e       54         82          125         11 
                                  7%           7%         6%           8%         9%        10%         8%         6%           7%         4% 
 
5 - Very 
Concerned          (1.0)        304          157        147           31         38         57         98        200          266         34 
                                 15%          14%        15%          13%        12%        18%        15%        14%          15%        12% 
 
(Never 
Considered this)                  8            2          6            -          -          2          2          6            4-         4+a 
                                  *%           *%         1%           -%         -%         1%         *%         *%           *%         1% 
 
(Not Concerned)                1558          808        750          178        227        221-       471       1075c        1325        230+a 
                                 75%          74%        76%          76%        74%        69%        73%        76%          74%        81% 
 
(Don't know)                      *            *          *            -          -          -          -          *            *          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  439          237        202           49         66         89+e      152        282          391         45 
                                 21%          22%        20%          21%        22%        28%        23%        20%          22%        16% 
 
Net: Not 
concerned                      1571          813        759          178        229        223-       474       1086c        1338        230 
                                 76%          75%        76%          76%        75%        69%        73%        77%          75%        81% 
 
Mean Score                      1.6          1.6        1.6          1.6        1.7        1.5        1.6        1.6          1.6        1.4 
Standard deviation              .84          .82        .87          .78        .79        .73        .77        .88          .86        .63 
Standard error                  .05          .06        .07          .12        .11        .09        .07        .06          .05        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 102 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          6            -          -          -          -          -          4++        2          -          -          *          -          1            6          -          -          - 
                                  *%           -%         -%         -%         -%         -%         2%         1%         -%         -%         *%         -%         1%           *%         -%         -%         -% 
 
2                  (4.0)          7            -          2          2          -          -          -          2          -          -          *          1          1            5          2          2          - 
                                  *%           -%         1%         1%         -%         -%         -%         1%         -%         -%         *%         1%         1%           *%         1%         1%         -% 
 
3                  (3.0)         61            4I         3          6i        10I         8I         6i         4         11i         --         2I         3I         5I          51         10          5          5++Ac 
                                  3%           5%         1%         4%         5%         5%         3%         2%         4%         -%         3%         2%         3%           3%         4%         2%        11% 
 
4                  (2.0)        136            6          9         13         14          7         18k        15k        22k        16          3          3--       10k         111-        25+a       17          8+a 
                                  7%           7%         4%         8%         7%         5%        10%         8%         7%         6%         5%         3%         6%           6%        11%         9%        15% 
 
5 - Very 
Concerned          (1.0)        304           14         26         14         45++BCgHiJ 25hj       27         20         25-        35          6--       26         40++BCfGHIJ 270         34         25          8 
                                                                                                                                                     ++BCfGHIJ 
                                 15%          17%        11%         9%        24%        17%        14%        11%         9%        13%         9%        25%        24%          15%        14%        13%        17% 
 
(Never 
Considered this)                  8            -          -          -          2          -          -          -          2          4+         -          -          *            8          -          -          - 
                                  *%           -%         -%         -%         1%         -%         -%         -%         1%         1%         -%         -%         *%           *%         -%         -%         -% 
 
(Not Concerned)                1558           59        189+DfKL   131DkL     116--      106        133        145dl      232DKL     215DKL      51++DfKL   71-       109--       1390D       168        139d        29-- 
                                 75%          71%        83%        79%        62%        73%        71%        78%        80%        79%        82%        69%        65%          75%        70%        74%        57% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          *+         *++        -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         *%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  439           20         35         27         59++BcgHiJ 32         45j        35         47         52          9--       29++BcgHiJ 51++BCgHIJ  381         59         43         16 
                                 21%          24%        15%        16%        32%        22%        24%        19%        16%        19%        14%        28%        31%          21%        25%        23%        32% 
 
Net: Not 
concerned                      1571           59        191+DKL    133DkL     116--      106        137        149DkL     232DkL     215DkL      52++DefKL  72-       110--       1402D       169        141d        29-- 
                                 76%          71%        83%        80%        62%        73%        73%        79%        80%        79%        83%        69%        66%          76%        71%        75%        57% 
 
Mean Score                      1.6          1.6        1.5        1.9IKl     1.5        1.6        1.8ik      1.8ik      1.8IK      1.3        1.7IKl     1.3--      1.5          1.6        1.7        1.6        1.9 
Standard deviation              .84          .79        .85        .88        .74        .81       1.09       1.02        .76        .47        .95        .71        .85          .85        .80        .80        .81 
Standard error                  .05          .19        .18        .18        .12        .16        .21        .21        .13        .09        .12        .07        .08          .05        .11        .13        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 102 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          6            4          2+c        *          -          -            *          4            *          4          2          2a           5          2          -          - 
                                  *%           *%         1%         *%         -%         -%           *%         *%           *%         1%         1%         1%           *%         *%         -%         -% 
 
2                  (4.0)          7            3          1          2          2          -            -          3            4          1          2          -            4          1          2          - 
                                  *%           *%         *%         *%         1%         -%           -%         *%           *%         *%         1%         -%           *%         *%         1%         -% 
 
3                  (3.0)         61           31          2         18          2          3           12         33           29         22         11          8           18-        23         20+a        - 
                                  3%           4%         1%         3%         2%         2%           4%         3%           3%         3%         3%         4%           2%         3%         5%         -% 
 
4                  (2.0)        136           68         13         37          9          3           19         59           66         45         24          4-          53         50         33          1 
                                  7%           8%         7%         6%         6%         3%           6%         6%           7%         6%         7%         2%           6%         7%         8%         2% 
 
5 - Very 
Concerned          (1.0)        304          119         23        104         26         16           39        147          160         96         48         35          119        107         72          3 
                                 15%          14%        12%        16%        17%        13%          12%        14%          16%        13%        13%        18%          13%        16%        17%        11% 
 
(Never 
Considered this)                  8            2          2          2          2          -            2          4            4          2          2          -            4          3          2          - 
                                  *%           *%         1%         *%         1%         -%           1%         *%           *%         *%         1%         -%           *%         *%         *%         -% 
 
(Not Concerned)                1558          632        143        474        108         98          252        764          745        544        269        145          737++bC    490        301-        22 
                                 75%          74%        77%        75%        72%        82%          78%        75%          74%        76%        75%        75%          78%        73%        70%        87% 
 
(Don't know)                      *            *          *          -          -          -            *          *            *          *          -          -            *          -          *          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%           *%         *%         -%         -%           *%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  439          187         36        140         35         19           57        206          226        141         72         39          172-       156        104a         3 
                                 21%          22%        19%        22%        23%        16%          18%        20%          22%        20%        20%        20%          18%        23%        24%        13% 
 
Net: Not 
concerned                      1571          639        146        476        109         98          252        770          750        549        273        147          745++bC    492        303-        22 
                                 76%          74%        79%        75%        74%        82%          78%        76%          74%        77%        76%        76%          79%        73%        71%        87% 
 
Mean Score                      1.6          1.7        1.7        1.5        1.5        1.4          1.6        1.6          1.5        1.6        1.7        1.5          1.6        1.6        1.6        1.2 
Standard deviation              .84          .88       1.05        .75        .81        .73          .79        .87          .77        .90        .93       1.02          .91        .80        .82        .43 
Standard error                  .05          .07        .20        .07        .15        .19          .11        .07          .06        .08        .13        .18          .08        .07        .08        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 102 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          6            6          4          6++        6+         -            5          3          2          3          -            6          4          2          2          - 
                                  *%           *%         *%         1%         1%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)          7            7          5          3          7++        -            5          3          4          5          2            3          3          3          2          4 
                                  *%           *%         *%         *%         1%         -%           *%         *%         *%         *%         1%           *%         *%         *%         *%         1% 
 
3                  (3.0)         61           61++E      56+E       40++abE    61++ABE     ---         57         41         41         47          4           46         38++e      38++E      32++E      13 
                                  3%           4%         4%         6%         8%         -%           3%         3%         4%         4%         1%           4%         4%         5%         6%         2% 
 
4                  (2.0)        136          136++E     126++E      91++ABE   136++ABE     ---        127+e      104++e      92++e     113++e       8-          89         69         64+        45         43 
                                  7%           8%         8%        14%        17%         -%           7%         8%         8%         9%         3%           7%         8%         8%         8%         6% 
 
5 - Very 
Concerned          (1.0)        304          304++E     287++E     229++ABE   304++ABE     ---        278+E      233++E     214++aE    250++aE     22--        199        157++e     137+e      117++aE     98 
                                 15%          18%        18%        36%        38%         -%          16%        18%        19%        19%         8%          16%        18%        18%        21%        13% 
 
(Never 
Considered this)                  8            8          4          8++b       8++        -            8          2          4          4          -            4          4          3          3          4 
                                  *%           *%         *%         1%         1%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         1% 
 
(Not Concerned)                1558         1197--CD   1102--CD    259--      277--      309++ABCD   1304--cd    903--      743--      898--      235++ABCD    934-D      613--      528--      366--      583+aBCD 
                                 75%          70%        70%        41%        35%       100%          73%        70%        67%        68%        87%          73%        69%        68%        64%        78% 
 
(Don't know)                      *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  439          439++E     413++E     321++ABE   439++ABE     ---        405++E     337++E     306++aE    363++aE     30--        288        226++e     202++E     162++aE    141 
                                 21%          26%        26%        50%        55%         -%          23%        26%        28%        27%        11%          22%        25%        26%        29%        19% 
 
Net: Not 
concerned                      1571         1210--CD   1111--CD    268--      291--      309++ABCD   1314--Cd    908--      750--      906--      237++ABCD    943-D      620--      533--      371--      587+aBCD 
                                 76%          70%        70%        42%        36%       100%          74%        70%        68%        69%        87%          74%        70%        69%        65%        79% 
 
Mean Score                      1.6          1.6        1.6-       1.6        1.6          -          1.6        1.5-       1.6        1.6        1.6          1.6        1.6        1.6        1.6        1.5 
Standard deviation              .84          .84        .80        .85        .84          -          .82        .77        .79        .80        .87          .88        .87        .86        .88        .76 
Standard error                  .05          .05        .04        .05        .05          -          .05        .05        .05        .05        .17          .06        .06        .06        .07        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 102 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          6            *          4            1          *-         2          -          --           2          2          2          *            --         4a         2A         - 
                                  *%           *%         *%           *%         *%         *%         -%         -%           *%         *%         1%         1%           -%         1%         1%         -% 
 
2                  (4.0)          7            *          7            4          5          4          4          4            5          -          2          -            7          -          *          - 
                                  *%           *%         *%           *%         *%         *%         1%         *%           *%         -%         1%         -%           1%         -%         *%         -% 
 
3                  (3.0)         61           16         44           32         41         31         27         37           32         18          7          4           26         22          8          4 
                                  3%           4%         3%           3%         3%         3%         3%         3%           3%         3%         2%         5%           2%         3%         4%         4% 
 
4                  (2.0)        136           20        107           72         76-        60-        43         62           59         49         21          7           73         47         11          5 
                                  7%           5%         7%           6%         6%         5%         5%         5%           6%         7%         7%         8%           7%         7%         5%         5% 
 
5 - Very 
Concerned          (1.0)        304           83++B     208--        220++      220+       195++      153++      198++        149        105         33         16          155         93         41         15 
                                 15%          21%        13%          19%        16%        17%        19%        17%          15%        16%        11%        19%          14%        14%        19%        14% 
 
(Never 
Considered this)                  8            2          6            2          6          4          -          6            2          4          2          -            2          *          6++AB      - 
                                  *%           1%         *%           *%         *%         *%         -%         *%           *%         1%         1%         -%           *%         *%         3%         -% 
 
(Not Concerned)                1558          275-      1231++a       845--     1018        854        578-       859          775        497        229         58          847c       487        146-        79 
                                 75%          69%        77%          72%        74%        74%        72%        74%          76%        73%        77%        67%          76%        75%        68%        77% 
 
(Don't know)                      *            -          *            *          -          -          -          -            -          *          -          -            *          *          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         -%           -%         *%         -%         -%           *%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  439          103+b      315--        292++      296        255        196+       260          207        155         54         24          228        139         53         19 
                                 21%          26%        20%          25%        22%        22%        24%        22%          20%        23%        18%        27%          21%        21%        24%        19% 
 
Net: Not 
concerned                      1571          276--     1242++A       850--     1023        861        582-       863          781        499        233         58          853c       491        148         79 
                                 76%          69%        77%          72%        75%        75%        72%        74%          76%        74%        79%        68%          77%        75%        69%        77% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 102 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.6          1.5        1.6          1.5--      1.5-       1.5--      1.5-       1.5--        1.6        1.5        1.7        1.6          1.6        1.6        1.6        1.6 
Standard deviation              .84          .77        .85          .75        .77        .80        .77        .76          .84        .78        .97        .86          .78        .89        .99        .79 
Standard error                  .05          .08        .05          .05        .05        .06        .06        .05          .07        .07        .14        .17          .06        .08        .14        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 102 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          6            - 
                                  *%           -% 
 
2                  (4.0)          7            - 
                                  *%           -% 
 
3                  (3.0)         61            4 
                                  3%           6% 
 
4                  (2.0)        136            5 
                                  7%           6% 
 
5 - Very 
Concerned          (1.0)        304           13 
                                 15%          17% 
 
(Never 
Considered this)                  8            - 
                                  *%           -% 
 
(Not Concerned)                1558           53 
                                 75%          71% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  439           17 
                                 21%          24% 
 
Net: Not 
concerned                      1571           53 
                                 76%          71% 
 
Mean Score                      1.6          1.6 
Standard deviation              .84          .81 
Standard error                  .05          .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 102 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          6            2          6+c        *-         6++C       5          5          2          -          1          -          1          - 
                                  *%           *%         1%         *%         1%         *%         *%         *%         -%         *%         -%         *%         -% 
 
2                  (4.0)          7            1          4          3          -          7          5          1          -          -          -          5          - 
                                  *%           *%         *%         *%         -%         1%         *%         *%         -%         -%         -%         1%         -% 
 
3                  (3.0)         61           38         39++       31         20         44         34         24         20         12          1         30          7 
                                  3%           4%         4%         3%         3%         3%         3%         3%         4%         4%         1%         4%         3% 
 
4                  (2.0)        136           92++       70         90         56++       95         82         68++       51++e      33+        10         77++       20 
                                  7%           9%         8%         7%        10%         7%         7%         9%        10%        10%         7%         9%         8% 
 
5 - Very 
Concerned          (1.0)        304          173+       160++      208++      100        219        176        119        102++       63+        29+       159++       63++abcdEEf 
                                 15%          17%        18%        17%        17%        16%        16%        17%        20%        20%        22%        19%        25% 
 
(Never 
Considered this)                  8            2          4          6          *          6          6          2          2          2          -          2          - 
                                  *%           *%         *%         1%         *%         *%         1%         *%         *%         1%         -%         *%         -% 
 
(Not Concerned)                1558          700--      599--      860--gj    393--     1019-bGhJk  818-ghjk   499--      324--      211--       94        549--      162-- 
                                 75%          69%        68%        72%        68%        73%        73%        70%        65%        66%        71%        67%        64% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          *          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  439          265++      230++      298++      157++      314        259        187++      153++cEE    97++ee     39        236++Ee     83++cEE 
                                 21%          26%        26%        25%        27%        23%        23%        26%        31%        30%        29%        29%        33% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 102 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1571          703--      609--      864--gk    399--     1031-bGhJk  827-Ghjk   502--      324--      212--       94        554--      162-- 
                                 76%          70%        69%        72%        69%        74%        73%        70%        65%        66%        71%        67%        64% 
 
Mean Score                      1.6          1.6i       1.7cik     1.5--      1.7ik      1.6        1.6        1.6i       1.5        1.5        1.3-       1.6        1.4- 
Standard deviation              .84          .77        .92        .72        .91        .86        .86        .76        .70        .74        .50        .79        .62 
Standard error                  .05          .05        .07        .05        .08        .05        .06        .06        .07        .08        .09        .06        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 102 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          6            4          2          4+         -          4          3          6          *          2          -          2d         6          5          -          2          - 
                                  *%           *%         *%         1%         -%         *%         1%         1%         *%         *%         -%         1%         1%         *%         -%         1%         -% 
 
2                  (4.0)          7            5          1          *          1          5          2          3          2          *          2          2+blm      2          2          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         1%         *%         1%         2%         *%         *%         -%         *%         -% 
 
3                  (3.0)         61           41         22         25++a      20         49         33++a      33         11         15          8          2         44+        44          3         10          7 
                                                                                                                                                                                                           ++AbeGiklm 
                                                                                                                                                                                                                    Q 
                                  3%           3%         3%         6%         4%         3%         5%         3%         5%         4%         5%         2%         4%         3%         5%         4%        10% 
 
4                  (2.0)        136          103h        43         45++dgHi   27        106h        53h        68          7         20          8         14+bdgHi   99++hi     91          2         24h         6h 
                                  7%           7%         6%        10%         6%         7%         8%         6%         3%         5%         5%        13%         9%         7%         3%         9%        10% 
 
5 - Very 
Concerned          (1.0)        304          213        100         73         62        228        123++      159         50+        75+        26         24+       171        211+        11         44          9 
                                 15%          15%        15%        17%        14%        15%        19%        15%        20%        19%        16%        23%        15%        16%        14%        17%        14% 
 
(Never 
Considered this)                  8            6          2          2          2          8          *          4          -          2          -          *          4          4          -          2          2+abFghlm 
                                  *%           *%         *%         *%         *%         1%         *%         *%         -%         *%         -%         *%         *%         *%         -%         1%         3% 
 
(Not Concerned)                1558         1066CFK     499CFK     281--      340CfK    1083--cfk   430--      776CFK     176        283k       120k        62--      799--k     949-cfk     60k       181-        42 
                                 75%          74%        75%        65%        75%        73%        67%        74%        71%        71%        74%        59%        71%        73%        78%        69%        63% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          -          *          *          -          *          * 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         *%         *% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  439          316        144        118++dg     89        334        177++abdg  226         57         95         34         37        270++      302+        13         69         16 
                                                                                                                                                    ++ABDeGijl 
                                                                                                                                                          mnqs 
                                 21%          22%        21%        27%        20%        22%        27%        22%        23%        24%        21%        36%        24%        23%        17%        26%        24% 
 
Net: Not 
concerned                      1571         1074CFk     502cfk     285--      341cfk    1093--cfk   435--      785CFk     178        285        122         65--      806--      956--cfk    60k       184-        42- 
                                 76%          75%        75%        66%        76%        74%        67%        75%        72%        72%        75%        62%        72%        73%        78%        69%        63% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 102 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.6          1.6        1.6        1.8+       1.6        1.6        1.7        1.6        1.5        1.5        1.7        1.7        1.7+       1.6        1.6        1.7        1.9 
Standard deviation              .84          .82        .82        .92        .82        .83        .89        .91        .88        .86        .92       1.01        .86        .84        .84        .92        .86 
Standard error                  .05          .05        .07        .09        .09        .05        .08        .07        .13        .10        .17        .19        .06        .05        .23        .13        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 102 (continuation) 
<C3a> How concerned are you in relation to children and Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          6            2          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          7            3          **         - 
                                  *%           *%         **         -% 
 
3                  (3.0)         61           29          **         4 
                                  3%           3%         **         8% 
 
4                  (2.0)        136           62          **         3 
                                  7%           7%         **         4% 
 
5 - Very 
Concerned          (1.0)        304          152          **         7 
                                 15%          17%         **        13% 
 
(Never 
Considered this)                  8            4          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1558          667cfk       **        44 
                                 75%          73%         **        75% 
 
(Don't know)                      *            *          **         - 
                                  *%           *%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  439          214          **        10 
                                 21%          23%         **        17% 
 
Net: Not 
concerned                      1571          672cf        **        44 
                                 76%          73%         **        75% 
 
Mean Score                      1.6          1.6          **       1.8 
Standard deviation              .84          .81          **       .92 
Standard error                  .05          .06          **       .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1347 
Table 103 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          4            4          -            2          -          -          -          -          -          2+           2          -          2            4++        -          -          - 
                                  *%           *%         -%           1%         -%         -%         -%         -%         -%         1%           *%         -%         *%           1%         -%         -%         -% 
 
2                  (4.0)          2            2          *            *          2          *          -          -          -          -            2          *          -            -          2          -          * 
                                  *%           *%         *%           *%         *%         *%         -%         -%         -%         -%           *%         *%         -%           -%         *%         -%         *% 
 
3                  (3.0)         22           11         11            7+be       -          4          8be        -          2          1            7         12          3            4          8          6          4 
                                  1%           1%         1%           3%         -%         1%         2%         -%         1%         *%           1%         2%         *%           1%         1%         1%         1% 
 
4                  (2.0)         94           40         53            9         18         26+        15         12          9          5           27         41         26           33+Cd      33c        11-        17 
                                  5%           4%         5%           3%         6%         7%         4%         4%         4%         2%           5%         6%         3%           7%         5%         2%         3% 
 
5 - Very 
Concerned          (1.0)        294          150        144           31         47g        51         58g        54g        38g        14-          78        110        106           67         85         63         79 
                                 14%          15%        14%          11%        16%        14%        16%        17%        16%         7%          14%        15%        14%          15%        14%        14%        15% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1663          810        854          222        239        292        274        255        195        186+bcDef    461        566        636          354        496        381        432 
                                 80%          80%        80%          82%        78%        78%        77%        79%        80%        89%          80%        78%        82%          76%        80%        83%        81% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  388          191        197           40         65G        78G        73g        66g        47g        19--        105        151        132          101        118         74         95 
                                 19%          19%        19%          15%        21%        21%        21%        21%        19%         9%          18%        21%        17%          22%        19%        16%        18% 
 
Net: Not 
concerned                      1670          816        854          224        240        293        274        255        195        189++BCDef   465        567        638          358        498        381        433 
                                 80%          80%        80%          82%        79%        78%        77%        79%        80%        90%          81%        78%        83%          77%        80%        83%        81% 
 
Mean Score                      1.4          1.4        1.4          1.6+E      1.3        1.4e       1.4        1.2-       1.3        1.7e         1.5        1.4        1.3          1.5+d      1.4        1.3        1.3 
Standard deviation              .71          .81        .59         1.01        .60        .62        .65        .39        .55       1.28          .81        .64        .68          .89        .68        .60        .54 
Standard error                  .04          .07        .05          .17        .08        .08        .09        .06        .09        .35          .09        .06        .07          .10        .07        .08        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 103 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          4            4          -            -          -          -          -          4            4          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)          2            2          *            -          -          *          *          2            2          - 
                                  *%           *%         *%           -%         -%         *%         *%         *%           *%         -% 
 
3                  (3.0)         22           12         10            2          2          4          6         16           20          2 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         1% 
 
4                  (2.0)         94           66++B      28--         15         24++E      26++E      42+e       51-          78         15 
                                  5%           6%         3%           6%         8%         8%         7%         4%           4%         5% 
 
5 - Very 
Concerned          (1.0)        294          152        142           31         47         40         97        194          272+B       19-- 
                                 14%          14%        14%          13%        15%        13%        15%        14%          15%         7% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Not Concerned)                1663          850        814          185        233        252        505       1146         1414-       245+a 
                                 80%          78%        82%          79%        76%        78%        78%        81%          79%        87% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  388          219        169           46         71e        66        139        246          350+b       35- 
                                 19%          20%        17%          20%        23%        21%        21%        17%          20%        12% 
 
Net: Not 
concerned                      1670          856        814          185        233        252        505       1152         1421-       245+a 
                                 80%          79%        82%          79%        76%        78%        78%        81%          79%        87% 
 
Mean Score                      1.4          1.5+b      1.3-         1.4        1.4        1.5        1.4        1.4          1.4        1.5 
Standard deviation              .71          .79        .57          .57        .54        .63        .58        .77          .72        .61 
Standard error                  .04          .06        .05          .09        .08        .09        .06        .06          .04        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 103 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          4            -          -          -          -          -          2          -          2          -          -          -          -            4          -          -          - 
                                  *%           -%         -%         -%         -%         -%         1%         -%         1%         -%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          2            -          -          -          -          -          -          2+         -          -          -          *          *            2          *          *          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         *%         *%           *%         *%         *%         -% 
 
3                  (3.0)         22            3g         2          2          2          1          2          -          3          2          1g         2+g        2           19          3          3          - 
                                  1%           3%         1%         1%         1%         1%         1%         -%         1%         1%         1%         2%         1%           1%         1%         2%         -% 
 
4                  (2.0)         94           10++BeHjKL  3          9         13bk        4         12k        10          7         17bk        2          1-         5           83         10         10          * 
                                  5%          12%         2%         5%         7%         3%         6%         5%         2%         6%         3%         1%         3%           5%         4%         5%         1% 
 
5 - Very 
Concerned          (1.0)        294           22         30ij       17         46         16         27ij       21         25-        15--        4--       29         42          253         41         24         18++ABC 
                                       ++bCegHIJ                        ++bCegHIJ                                                                   ++BCEFGHIJ ++BCEfGHIJ 
                                 14%          26%        13%        10%        25%        11%        15%        11%         8%         6%         6%        28%        25%          14%        17%        13%        36% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1663           48--      194ADKL    139ADKL    126--      125ADKL    144a       155ADKL    254+ADfKL  236+ADfKL   56++ADFKL  70--      117--       1481D       182        151d        32-- 
                                 80%          58%        85%        83%        67%        86%        77%        83%        87%        87%        89%        68%        70%          80%        77%        80%        63% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  388           32         33         26         59         20         39hJ       31         32--       33-         6--       31         47++BCEGHIJ 336         52         33         18++AbC 
                                      ++BCEfGHIJ                        ++BCEGHIJ                                                                    ++BCEGHIJ 
                                 19%          38%        14%        16%        32%        13%        21%        16%        11%        12%        10%        30%        28%          18%        22%        18%        37% 
 
Net: Not 
concerned                      1670           48--      194ADKL    139ADKL    126--      125ADKL    146Ak      157ADKL    256++ADfKL 236+ADKL    56++ADfKL  71--      117--       1487D       183        151d        32-- 
                                 80%          58%        85%        83%        67%        86%        78%        84%        88%        87%        89%        68%        70%          81%        77%        80%        63% 
 
Mean Score                      1.4          1.5        1.2        1.4        1.3        1.3        1.5        1.4        1.6        1.6bdkL    1.5bdkL    1.2-       1.2-         1.4        1.3        1.5d       1.0- 
Standard deviation              .71          .65        .52        .61        .52        .59        .93        .74       1.10        .59        .77        .63        .57          .72        .62        .71        .16 
Standard error                  .04          .13        .12        .14        .09        .15        .19        .17        .25        .13        .12        .06        .05          .05        .09        .13        .04 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 103 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          4            2          -          -          -          -            -          2            -          2          2a         -            4          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           -%         *%         1%         -%           *%         -%         -%         -% 
 
2                  (4.0)          2            2          -          -          -          *            -          2            -          2          -          -            1          2          -          - 
                                  *%           *%         -%         -%         -%         *%           -%         *%           -%         *%         -%         -%           *%         *%         -%         -% 
 
3                  (3.0)         22           11          3          3          *          3            1          9           10         11          1          1            3-        12a         7a         - 
                                  1%           1%         2%         1%         *%         2%           *%         1%           1%         2%         *%         *%           *%         2%         2%         -% 
 
4                  (2.0)         94           43          5         25         14+bc       3           17         38           42         37         14          8           31         36         24          2 
                                  5%           5%         3%         4%         9%         3%           5%         4%           4%         5%         4%         4%           3%         5%         5%         9% 
 
5 - Very 
Concerned          (1.0)        294          135         24         91         15         17           62+       141          154c       106         34-        27          105--      113a        72a         1 
                                 14%          16%        13%        14%        10%        14%          19%        14%          15%        15%        10%        14%          11%        17%        17%         5% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1663          667        154        517        120         97          243        823          803        554        305+b      159          794++BC    511--      328         22 
                                 80%          78%        83%        81%        81%        80%          75%        81%          80%        78%        85%        82%          85%        76%        76%        86% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  388          178         28        116         28         21           80+b      178          196        144c        49-        35          136--      149+A       95A         4 
                                 19%          21%        15%        18%        19%        17%          25%        18%          19%        20%        14%        18%          15%        22%        22%        14% 
 
Net: Not 
concerned                      1670          671        154        517        120         97          243-       826a         803        558        308+ab     159          799++BC    513--      328-        22 
                                 80%          78%        83%        81%        81%        81%          75%        82%          80%        78%        86%        82%          85%        76%        76%        86% 
 
Mean Score                      1.4          1.4        1.4        1.3        1.5        1.4          1.2        1.4          1.3-       1.5a       1.5        1.3          1.4        1.4        1.4        1.7 
Standard deviation              .71          .73        .68        .50        .53        .76          .45        .70          .55        .79        .93        .49          .82        .67        .61        .55 
Standard error                  .04          .06        .14        .06        .11        .19          .06        .06          .05        .07        .16        .10          .08        .06        .07        .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 103 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          4            4          2          2          4+         -            4          4          -          --         -            2          2          -          -          2 
                                  *%           *%         *%         *%         1%         -%           *%         *%         -%         -%         -%           *%         *%         -%         -%         *% 
 
2                  (4.0)          2            2          2          2          2          -            1          1          1          1          -            2          2          1          1          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
3                  (3.0)         22           22         20         18++abe    22++abe     -           19         17         14         15          3           20+e       17++e      13e        10e         2- 
                                  1%           1%         1%         3%         3%         -%           1%         1%         1%         1%         1%           2%         2%         2%         2%         *% 
 
4                  (2.0)         94           94++E      91++E      81++ABE    94++ABE     ---         86         72+        65++       79++        8           68         45         55++E      35e        24 
                                  5%           5%         6%        13%        12%         -%           5%         6%         6%         6%         3%           5%         5%         7%         6%         3% 
 
5 - Very 
Concerned          (1.0)        294          294++E     290++E     256++ABE   294++ABE     ---        270+E      242++aE    223++AE    245++aE     21--        225++E     177++E     176++aE    137++AE     66-- 
                                 14%          17%        18%        40%        37%         -%          15%        19%        20%        19%         8%          18%        20%        23%        24%         9% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Not Concerned)                1663         1302--CD   1180--CD    276--      383--      309++ABCD   1406--bCd   953--      800--      982--      239++ABCD    966--CD    646--      532--      386--      651++ABCD 
                                 80%          76%        74%        43%        48%       100%          79%        74%        73%        74%        88%          75%        73%        69%        68%        87% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  388          388++E     381++E     338++ABE   388++ABE     ---        356++E     314++aE    288++AE    324++aE     29--        292++E     221++E     231++AE    172++AE     90-- 
                                 19%          23%        24%        53%        49%         -%          20%        24%        26%        24%        11%          23%        25%        30%        30%        12% 
 
Net: Not 
concerned                      1670         1309--CD   1184--CD    280--      390--      309++ABCD   1411--bCd   958--      801--      982--      239++ABCD    970--CD    650--      533--      386--      653++ABCD 
                                 80%          76%        75%        44%        49%       100%          79%        74%        73%        74%        88%          76%        73%        69%        68%        88% 
 
Mean Score                      1.4          1.4        1.4--      1.4        1.4          -          1.4        1.4        1.3--      1.3--      1.4          1.4        1.4        1.3        1.3        1.4 
Standard deviation              .71          .71        .65        .66        .71          -          .69        .71        .57        .57        .67          .69        .73        .59        .59        .77 
Standard error                  .04          .04        .04        .04        .04          -          .04        .05        .04        .04        .14          .05        .05        .04        .05        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 103 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          4            -          4            2          2          2          2          2            2          -          2          -            2          -          2          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           *%         -%         1%         -%           *%         -%         1%         -% 
 
2                  (4.0)          2            *          *            *          *          *          *          *            *          2          *          -            *          2          *          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         *%         -%           *%         *%         *%         -% 
 
3                  (3.0)         22            5         16           10         14          9          9          9            7          9          6          -            9          7          5          2 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         1%         2%         -%           1%         1%         2%         2% 
 
4                  (2.0)         94           23         68           51         59         45         29         47           40         35         11          8+a         45         38          4          6 
                                  5%           6%         4%           4%         4%         4%         4%         4%           4%         5%         4%        10%           4%         6%         2%         6% 
 
5 - Very 
Concerned          (1.0)        294           75+b      209-         207++      210        193++      132        177          135        105         38         16          141         91         49++Ab     14 
                                 14%          19%        13%          18%        15%        17%        16%        15%          13%        16%        13%        19%          13%        14%        23%        13% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1663          296--     1310++A       905--     1081        900        633        928          837d       526        239         61          911+C      516        155-        81 
                                 80%          74%        81%          77%        79%        78%        79%        80%          82%        78%        81%        71%          82%        79%        72%        79% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  388           97++B     278-         258++      269        238+       161        225          175        140         48         25+ac       187        129         53+a       20 
                                 19%          24%        17%          22%        20%        21%        20%        19%          17%        21%        16%        29%          17%        20%        25%        19% 
 
Net: Not 
concerned                      1670          296--     1315+A        908--     1083        903        636        931          840d       527        241         61          914+C      518        157-        81 
                                 80%          74%        82%          77%        79%        79%        79%        80%          82%        78%        82%        71%          82%        79%        73%        79% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 103 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.4          1.3        1.4          1.3--      1.3        1.3--      1.3        1.3          1.4        1.4        1.5        1.3          1.4        1.4        1.4        1.4 
Standard deviation              .71          .58        .72          .63        .66        .64        .71        .66          .69        .65        .94        .48          .70        .64        .89        .65 
Standard error                  .04          .07        .05          .05        .05        .05        .06        .05          .06        .06        .15        .10          .06        .06        .13        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 103 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  *%           -% 
 
2                  (4.0)          2            - 
                                  *%           -% 
 
3                  (3.0)         22            2 
                                  1%           2% 
 
4                  (2.0)         94            6 
                                  5%           8% 
 
5 - Very 
Concerned          (1.0)        294           10 
                                 14%          14% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Not Concerned)                1663           57 
                                 80%          76% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  388           16 
                                 19%          22% 
 
Net: Not 
concerned                      1670           57 
                                 80%          76% 
 
Mean Score                      1.4          1.5 
Standard deviation              .71          .68 
Standard error                  .04          .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 103 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          4            4e         2          2          2          --         -          -          -          -          -          -          - 
                                  *%           *%         *%         *%         *%         -%         -%         -%         -%         -%         -%         -%         -% 
 
2                  (4.0)          2            *          2          1          2          2          2          2          -          -          -          1          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
3                  (3.0)         22           15         16+        14          7         17         14         13+         3          5          2          9          1 
                                  1%           1%         2%         1%         1%         1%         1%         2%         1%         1%         1%         1%         *% 
 
4                  (2.0)         94           60+        47         69+        35         66         50         45+        32         24+         7         47         15 
                                  5%           6%         5%         6%         6%         5%         4%         6%         6%         7%         5%         6%         6% 
 
5 - Very 
Concerned          (1.0)        294          186++e     183++cEE   188        111++e     212        161        128++      111++CEE    78++CEE    28        163++ceE    52+e 
                                 14%          18%        21%        16%        19%        15%        14%        18%        22%        24%        21%        20%        21% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1663          743--      633--      926--bgH   420--     1097aBdfGHj 900ABDfGHJ 526--      354--      216--       97        602--      184- 
                                 80%          74%        72%        77%        73%        79%        80%        74%        71%        67%        73%        73%        73% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  388          246++eE    230++cEE   256++      146++eE    279        211        174++e     143++CEE   102++aCEEf  35        210++eE     67++e 
                                 19%          24%        26%        21%        25%        20%        19%        24%        29%        32%        26%        26%        27% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 103 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1670          747--h     636--      929--bgH   423--     1100aBdfGHj 902        529--      354--      216--       97        603--      184- 
                                                                                               ABdfGHJk 
                                 80%          74%        72%        77%        73%        79%        80%        74%        71%        67%        73%        73%        73% 
 
Mean Score                      1.4          1.4        1.4        1.4        1.4        1.4        1.4        1.4g       1.3-       1.3        1.3        1.3-       1.2 
Standard deviation              .71          .74        .70        .69        .72        .63        .65        .68        .48        .55        .55        .57        .46 
Standard error                  .04          .05        .05        .05        .07        .04        .05        .06        .05        .06        .10        .04        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 103 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          4            --         -          4++Abeq    -          2          2          2          -          2a         2++AbdegQ  -          4          4          -          2+Abq      - 
                                  *%           -%         -%         1%         -%         *%         *%         *%         -%         *%         1%         -%         *%         *%         -%         1%         -% 
 
2                  (4.0)          2            2          1          2          *          2          2          2          -          1          -          2          2          2          -          -          - 
                                                                                                                                                    ++abdEglmQ 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         *%         -%         2%         *%         *%         -%         -%         -% 
 
3                  (3.0)         22           18         12          6         12++e      14         12+        16          7+e        9+         3          3         16         17          1          3          2 
                                  1%           1%         2%         1%         3%         1%         2%         1%         3%         2%         2%         3%         1%         1%         1%         1%         3% 
 
4                  (2.0)         94           67         28         27h        15         80+        37         49          5         17          7         12         61         72+         3         17          5 
                                                                                                                                                    ++abDegHil 
                                                                                                                                                             q 
                                  5%           5%         4%         6%         3%         5%         6%         5%         2%         4%         4%        11%         5%         6%         4%         7%         8% 
 
5 - Very 
Concerned          (1.0)        294          202         92         90++AbDegm 57        234++      131        153         49+d       63         22         23+d      197++d     205+         9         47         12 
                                                                                               ++ABDegm 
                                 14%          14%        14%        21%        13%        16%        20%        15%        20%        16%        13%        22%        18%        16%        12%        18%        18% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1663         1148CFKl    537CFKl    301--      367CFKlo  1151--CfK   462--      827CFK     185k       305k       129k        65--      845--k    1005--cfK    63k       194-        47 
                                 80%          80%        80%        70%        81%        78%        72%        79%        75%        77%        79%        62%        75%        77%        83%        74%        71% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  388          270        120        117         72        314++d     168++ABDeG 202         55         81         29         35        258++abD   277++d      12         64+d       17 
                                                             ++ABDeGms                                                                              ++ABDeGijl 
                                                                                                                                                          mnqs 
                                 19%          19%        18%        27%        16%        21%        26%        19%        22%        20%        18%        34%        23%        21%        16%        24%        26% 
 
Net: Not 
concerned                      1670         1150CFKl    538CFK     307--      368CFKl   1156--cfK   465--      831CFK     185        307k       131k        67--      851--k    1012--cfK    63k       197-        47 
                                 80%          80%        80%        71%        81%        78%        72%        79%        75%        77%        80%        64%        76%        77%        83%        74%        71% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 103 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.4          1.4        1.4        1.5        1.5        1.4        1.4        1.4        1.3        1.5        1.7+       1.6        1.4        1.4        1.4        1.5        1.5 
Standard deviation              .71          .64        .68        .91        .76        .67        .75        .74        .67        .86       1.13        .82        .77        .76        .64        .88        .70 
Standard error                  .04          .04        .07        .10        .09        .04        .07        .06        .10        .11        .24        .16        .06        .05        .19        .13        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 103 (continuation) 
<C3a> How concerned are you in relation to children and Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          4            -          **         - 
                                  *%           -%         **         -% 
 
2                  (4.0)          2            1          **         - 
                                  *%           *%         **         -% 
 
3                  (3.0)         22           15          **         * 
                                  1%           2%         **         1% 
 
4                  (2.0)         94           49          **         1 
                                  5%           5%         **         1% 
 
5 - Very 
Concerned          (1.0)        294          152+         **         6 
                                 14%          17%         **        11% 
 
(Never 
Considered this)                  -            -          **         - 
                                  -%           -%         **         -% 
 
(Not Concerned)                1663          703--cK      **        51cfK 
                                 80%          76%         **        88% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  388          201++d       **         7 
                                 19%          22%         **        12% 
 
Net: Not 
concerned                      1670          704--k       **        51cfK 
                                 80%          77%         **        88% 
 
Mean Score                      1.4          1.4          **       1.2 
Standard deviation              .71          .63          **       .56 
Standard error                  .04          .05          **       .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 104 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          4            2          2            *          *          2          -          2          -          -            1          2          2            -          2          2          - 
                                  *%           *%         *%           *%         *%         *%         -%         1%         -%         -%           *%         *%         *%           -%         *%         *%         -% 
 
2                  (4.0)         11            7          4            2          4          3          -          -          2          -            7+         3          2            4          6          1          - 
                                  1%           1%         *%           1%         1%         1%         -%         -%         1%         -%           1%         *%         *%           1%         1%         *%         -% 
 
3                  (3.0)         38           21         17            8          5          7          8          2          6          1           14         15          9           13         12          5          8 
                                  2%           2%         2%           3%         2%         2%         2%         1%         2%         1%           2%         2%         1%           3%         2%         1%         2% 
 
4                  (2.0)         84           35         49           10         14         21         15         10          8          5           25         37         23           32++Cd     29          9-        15 
                                  4%           3%         5%           4%         5%         6%         4%         3%         3%         2%           4%         5%         3%           7%         5%         2%         3% 
 
5 - Very 
Concerned          (1.0)        248          117        131           32         35         44         40         48g        36g        12-          67         84         96           55         68         58         67 
                                 12%          12%        12%          12%        11%        12%        11%        15%        15%         6%          12%        12%        12%          12%        11%        13%        13% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          -          -          2++          -          -          2            -          2          -          - 
                                  *%           *%         -%           -%         -%         -%         -%         -%         -%         1%           -%         -%         *%           -%         *%         -%         -% 
 
(Not Concerned)                1691          831        860          219        246        298        292        258        190        189+abceF    465        590        637          359        506        386        440 
                                 81%          82%        81%          80%        81%        79%        82%        80%        78%        91%          80%        81%        82%          78%        81%        84%        83% 
 
(Don't know)                      2            2          -            -          -          -          -          -          2++        -            -          -          2            -          -          -          2 
                                  *%           *%         -%           -%         -%         -%         -%         -%         1%         -%           -%         -%         *%           -%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  332          152        180           42         49g        66g        55         59g        45g        16-          92        121        119           87         97         67         81 
                                 16%          15%        17%          16%        16%        17%        16%        18%        18%         8%          16%        17%        15%          19%        15%        15%        15% 
 
Net: Not 
concerned                      1706          841        865          221        250        302        292        260        191        189+abceF    472        594        640          363        513        389        440 
                                 82%          83%        81%          81%        82%        81%        82%        81%        78%        91%          82%        81%        83%          78%        82%        84%        83% 
 
Mean Score                      1.5          1.6        1.5          1.7        1.7        1.7        1.5        1.4        1.5        1.4          1.7        1.6        1.4          1.7d       1.7d       1.4        1.3- 
Standard deviation              .86          .91        .81          .95        .94        .94        .71        .81        .83        .63          .94        .84        .80          .85        .97        .88        .64 
Standard error                  .05          .08        .07          .15        .14        .13        .11        .12        .13        .20          .10        .09        .08          .10        .11        .12        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 104 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          4            2          2            2          -          -          2          2            4          - 
                                  *%           *%         *%           1%         -%         -%         *%         *%           *%         -% 
 
2                  (4.0)         11           10+b        1-           -          -          2          2          9           11          - 
                                  1%           1%         *%           -%         -%         1%         *%         1%           1%         -% 
 
3                  (3.0)         38           24         13            5          6          8         17         20           36          2 
                                  2%           2%         1%           2%         2%         2%         3%         1%           2%         1% 
 
4                  (2.0)         84           61++B      24--         13         26++E      25++E      41++E      44--         71         12 
                                  4%           6%         2%           6%         8%         8%         6%         3%           4%         4% 
 
5 - Very 
Concerned          (1.0)        248          123        125           27         30         35         75        169          226b        20- 
                                 12%          11%        13%          12%        10%        11%        12%        12%          13%         7% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1691          864        827          186        244        252        513       1165         1439-       248+a 
                                 81%          80%        83%          80%        80%        78%        79%        82%          80%        88% 
 
(Don't know)                      2            -          2            -          -          -          -          2            2          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  332          184        148           41         56         60        116        213          297         32 
                                 16%          17%        15%          17%        18%        19%        18%        15%          17%        11% 
 
Net: Not 
concerned                      1706          876        829          188        244        254        517       1177         1454        248+a 
                                 82%          81%        84%          81%        80%        79%        80%        83%          81%        88% 
 
Mean Score                      1.5          1.7++B     1.4--        1.6        1.6        1.7        1.6        1.5          1.6        1.5 
Standard deviation              .86          .91        .75          .93        .67        .80        .85        .87          .89        .62 
Standard error                  .05          .07        .07          .16        .10        .12        .09        .07          .06        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 104 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          4            -          2          -          -          -          2          -          -          -          -          1          -            4          -          -          - 
                                  *%           -%         1%         -%         -%         -%         1%         -%         -%         -%         -%         *%         -%           *%         -%         -%         -% 
 
2                  (4.0)         11            -          -          -          -          1          -          5++        4          -          -          *          1           11          1          -          1 
                                  1%           -%         -%         -%         -%         1%         -%         2%         1%         -%         -%         *%         1%           1%         *%         -%         1% 
 
3                  (3.0)         38            7++befhIjl 3          3          5i         1          2          5i         5          -          *i         3I         2i          30          8          5          2 
                                  2%           8%         1%         2%         3%         1%         1%         3%         2%         -%         1%         3%         1%           2%         3%         3%         5% 
 
4                  (2.0)         84            6k         5          6          8          4         14k         7          8         17k         1          2-         6           72         13          8          4 
                                  4%           8%         2%         4%         5%         2%         7%         4%         3%         6%         2%         2%         3%           4%         5%         4%         9% 
 
5 - Very 
Concerned          (1.0)        248           10         17         14         40++BCFHIJ 19fj        9-        22j        27         24          3--       22         39          208         39         30          9 
                                                                                                                                                    ++BCeFgHIJ ++aBCeFGHI 
                                                                                                                                                                        J 
                                 12%          12%         8%         8%        21%        13%         5%        12%         9%         9%         5%        21%        24%          11%        16%        16%        18% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          2++        -          -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1691           60        202+ADgKL  143aDKL    131--      120dkl     161aDKL    147        247aDKL    229aDKL     57         76--      117--       1513+bd     178-       144         34- 
                                                                                                                                         ++ADeGhiKL 
                                 81%          72%        88%        86%        70%        83%        86%        79%        85%        85%        92%        73%        71%          82%        75%        77%        68% 
 
(Don't know)                      2            -          -          -          2++        -          -          -          -          -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  332           17j        22-        20         49++BcfHiJ 23j        23         28j        35         42j         5--       24++BCFHiJ 45          280-        52+a       39         13a 
                                                                                                                                                               ++BCeFGHIJ 
                                 16%          20%        10%        12%        26%        15%        12%        15%        12%        15%         7%        23%        27%          15%        22%        21%        26% 
 
Net: Not 
concerned                      1706           60-       203+ADKL   143aDKL    131--      122dkl     163aDKL    152l       250aDKL    229aDKL     57         77--      119--       1528+bd     178-       144         34- 
                                                                                                                                          ++ADeGiKL 
                                 82%          72%        89%        86%        70%        84%        87%        81%        86%        85%        92%        74%        71%          83%        75%        77%        69% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 104 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.5          1.9dikL    1.7        1.5        1.3        1.4        1.9diL     1.8l       1.7        1.4        1.5        1.4        1.3--        1.6        1.5        1.4        1.7 
Standard deviation              .86          .86       1.10        .74        .65        .82       1.04       1.08        .98        .50        .75        .89        .70          .88        .75        .70        .87 
Standard error                  .05          .21        .28        .19        .12        .19        .28        .23        .20        .11        .14        .09        .07          .06        .11        .12        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1364 
Table 104 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          4            2          2+c        -          -          -            -          2            2          -          2          2+b          3          *          *          - 
                                  *%           *%         1%         -%         -%         -%           -%         *%           *%         -%         1%         1%           *%         *%         *%         -% 
 
2                  (4.0)         11            6          2          1          -          -            -          8            7          4          -          -            4          5          2          - 
                                  1%           1%         1%         *%         -%         -%           -%         1%           1%         1%         -%         -%           *%         1%         1%         -% 
 
3                  (3.0)         38           20          3         11          1          4            3         26           22         14          1          1            9-        24++A       5          - 
                                  2%           2%         1%         2%         *%         3%           1%         3%           2%         2%         *%         *%           1%         3%         1%         -% 
 
4                  (2.0)         84           39          9         21          8          4            8         36           48         25         11          3           21--       31a        32++A       1 
                                  4%           5%         5%         3%         5%         3%           2%         4%           5%         4%         3%         2%           2%         5%         7%         2% 
 
5 - Very 
Concerned          (1.0)        248          108         15         81         19         14           41        114          117         94         36         24           95         91         57          2 
                                 12%          13%         8%        13%        13%        12%          13%        11%          12%        13%        10%        12%          10%        13%        13%         7% 
 
(Never 
Considered this)                  2            -          -          2          -          -            -          2            -          -          2++a       2++Ab        -          -          -          - 
                                  *%           -%         -%         *%         -%         -%           -%         *%           -%         -%         1%         1%           -%         -%         -%         -% 
 
(Not Concerned)                1691          684        156        518        121         98          270        825          812        575        303        162          807++BC    521--      333         24 
                                 81%          80%        84%        81%        81%        82%          83%        81%          81%        81%        85%        83%          86%        77%        78%        91% 
 
(Don't know)                      2            -          -          2          -          -            2++b       -            -          -          2+         -            -          2          -          - 
                                  *%           -%         -%         *%         -%         -%           1%         -%           -%         -%         1%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  332          147         24        101         27         18           48        150          165        120         47         27          115--      122A        89+A        2 
                                 16%          17%        13%        16%        18%        15%          15%        15%          16%        17%        13%        14%          12%        18%        21%         9% 
 
Net: Not 
concerned                      1706          693        160        520        121         98          270        835          821        579        305        164          814++BC    526--      336         24 
                                 82%          81%        86%        82%        81%        82%          83%        82%          81%        81%        85%        84%          87%        78%        78%        91% 
 
Mean Score                      1.5          1.6        1.9c       1.4        1.3        1.5          1.3-       1.7+a        1.6        1.5        1.4        1.4          1.5        1.6        1.5        1.2 
Standard deviation              .86          .91       1.19        .71        .52        .78          .57        .96          .90        .80        .87       1.03          .94        .88        .73        .58 
Standard error                  .05          .08        .26        .08        .12        .20          .09        .08          .08        .08        .15        .21          .10        .08        .09        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 104 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          4            4          2          2          4+         -            4          2          4          4          -            4          2          4          3+         * 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         1%         *% 
 
2                  (4.0)         11           11         11          8+        11++        -           10         10          6          9          -           11+e        9+e        7e         3          -- 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         *%         -% 
 
3                  (3.0)         38           38+e       38++e      35++ABE    38++AbE     --          36         30         30+        31          2           34++E      31++E      29++E      24++E       4- 
                                  2%           2%         2%         6%         5%         -%           2%         2%         3%         2%         1%           3%         3%         4%         4%         1% 
 
4                  (2.0)         84           84++E      81++E      74++ABE    84++ABE     ---         81+e       72++E      57+e       75++E       3-          58         47+        42+        32e        22 
                                  4%           5%         5%        12%        11%         -%           5%         6%         5%         6%         1%           5%         5%         5%         6%         3% 
 
5 - Very 
Concerned          (1.0)        248          248++E     243++E     207++ABE   248++ABE     ---        225+e      197++E     186++aE    205++E      19-         172+e      136++E     130++E     101++aE     65-- 
                                 12%          14%        15%        33%        31%         -%          13%        15%        17%        16%         7%          13%        15%        17%        18%         9% 
 
(Never 
Considered this)                  2            2          2          -          2          -            ---        -          -          -          2++ABcD      2          -          2          -          - 
                                  *%           *%         *%         -%         *%         -%           -%         -%         -%         -%         1%           *%         -%         *%         -%         -% 
 
(Not Concerned)                1691         1329--CD   1206--CD    307--      410--      309++ABCD   1427--bCd   976--      817--      996--      245++ABCD   1001--cD    664--      562--      404--      651++ABCD 
                                 81%          77%        76%        48%        51%       100%          80%        76%        74%        75%        91%          78%        75%        72%        71%        87% 
 
(Don't know)                      2            2          2          2          2          -            2          2          2          2          -            -          -          -          -          2 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           -%         -%         -%         -%         *% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  332          332++E     324++E     282++ABE   332++ABE     ---        307++E     269++aE    244++AE    279++aE     21--        230+E      182++E     173++E     134++aE     88-- 
                                 16%          19%        20%        44%        42%         -%          17%        21%        22%        21%         8%          18%        21%        22%        24%        12% 
 
Net: Not 
concerned                      1706         1344--CD   1219--CD    317--      425--      309++ABCD   1441--bCd   988--      827--     1009--      245++ABCD   1016--cD    676--      573--      411--      651++ABCD 
                                 82%          78%        77%        50%        53%       100%          81%        77%        75%        76%        91%          79%        76%        74%        72%        87% 
 
Mean Score                      1.5          1.5        1.5        1.5        1.5          -          1.6        1.5        1.5        1.6        1.3          1.6+e      1.6+e      1.6e       1.6e       1.3- 
Standard deviation              .86          .86        .83        .83        .86          -          .86        .84        .87        .87        .59          .94        .92        .95        .94        .60 
Standard error                  .05          .05        .05        .05        .05          -          .05        .06        .06        .06        .14          .07        .07        .08        .09        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 104 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          4            -          4            2          2          4          2          2            2          2          -          -            *          3          *          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           *%         *%         -%         -%           *%         1%         *%         -% 
 
2                  (4.0)         11            5+b        4-           3          6          3          2          3            4          5          2          -            6          4          *          2 
                                  1%           1%         *%           *%         *%         *%         *%         *%           *%         1%         1%         -%           1%         1%         *%         2% 
 
3                  (3.0)         38           10         27           17         19         13-        12         23           12         17          7          3           16         17          4          1 
                                  2%           3%         2%           1%         1%         1%         1%         2%           1%         2%         2%         3%           1%         3%         2%         1% 
 
4                  (2.0)         84           19         63           50         53         42         26         42           30-        33         18a         4           43         32          6          3 
                                  4%           5%         4%           4%         4%         4%         3%         4%           3%         5%         6%         5%           4%         5%         3%         3% 
 
5 - Very 
Concerned          (1.0)        248           67++B     170--        176++      176        156+       123++      143          116         84         27         21++AbC     128         59-        43++AB     17b 
                                 12%          17%        11%          15%        13%        14%        15%        12%          11%        12%         9%        24%          12%         9%        20%        17% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1691          297--     1335++A       926--     1107        931        639        950          854+D      537d       242d        58--        912c       538c       160-        81 
                                 81%          75%        83%          79%        81%        81%        79%        82%          84%        79%        82%        68%          82%        82%        75%        79% 
 
(Don't know)                      2            -          2            2          2          2          2          2            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  332           86++B     233--        226++      230        198        149+       185          146        116         45         25++Abc     171         91         50+aB      20 
                                 16%          22%        14%          19%        17%        17%        18%        16%          14%        17%        15%        29%          15%        14%        23%        19% 
 
Net: Not 
concerned                      1706          302--     1343++A       931--     1115        937        642        955          860+D      543d       244d        58--        918c       545c       161-        82 
                                 82%          76%        84%          79%        82%        81%        80%        82%          84%        80%        83%        68%          83%        83%        75%        80% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 104 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.5          1.5        1.5          1.4--      1.5-       1.4--      1.4--      1.5          1.5        1.6        1.7        1.4          1.5        1.8++aC    1.3        1.4 
Standard deviation              .86          .88        .85          .74        .80        .80        .76        .82          .84        .92        .83        .67          .78       1.01        .71        .86 
Standard error                  .05          .10        .06          .06        .06        .06        .07        .07          .08        .09        .13        .14          .07        .11        .11        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 104 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  *%           -% 
 
2                  (4.0)         11            2 
                                  1%           2% 
 
3                  (3.0)         38            1 
                                  2%           1% 
 
4                  (2.0)         84            3 
                                  4%           3% 
 
5 - Very 
Concerned          (1.0)        248           15+ 
                                 12%          21% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1691           54 
                                 81%          73% 
 
(Don't know)                      2            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  332           18 
                                 16%          24% 
 
Net: Not 
concerned                      1706           56 
                                 82%          75% 
 
Mean Score                      1.5          1.4 
Standard deviation              .86          .90 
Standard error                  .05          .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 104 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          4            2          4          2          2          4          4          *          2          -          -          2          * 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         -%         -%         *%         *% 
 
2                  (4.0)         11            7          7          5          5          8          6          9++g       -          2          -          8          4g 
                                  1%           1%         1%         *%         1%         1%         1%         1%         -%         1%         -%         1%         1% 
 
3                  (3.0)         38           22         28++       24         15         27         22         22+        12          8          1         28++        9 
                                  2%           2%         3%         2%         3%         2%         2%         3%         2%         2%         1%         3%         3% 
 
4                  (2.0)         84           57++       57++       65++       35+        71++       50         42+        44++ceE    30++ceE     9         56++       14 
                                  4%           6%         7%         5%         6%         5%         4%         6%         9%         9%         6%         7%         6% 
 
5 - Very 
Concerned          (1.0)        248          151++      144++e     168++       96++e     180        139        112++       89++ee     59++ee     25+       131++       47++ee 
                                 12%          15%        16%        14%        17%        13%        12%        16%        18%        18%        18%        16%        19% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1691          769--h     642--      936--bGHjk 423--     1106        906BDFGHJK 530--      352--      224--       99        598--      178-- 
                                                                                   --BdfGHJk 
                                 81%          76%        73%        78%        73%        79%        80%        74%        70%        69%        74%        73%        71% 
 
(Don't know)                      2            -          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  332          208++      201++eE    232++      131++ee    250++      189        155++e     133++aCEE   89++aCEE   33+       187++eE     61++e 
                                 16%          21%        23%        19%        23%        18%        17%        22%        27%        28%        25%        23%        24% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 104 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1706          778--gh    653--      944--bGHj  430--     1118        916BDfGHJK 539--      354--      226--       99-       608--      182-- 
                                                                                    -BdfGHJk 
                                 82%          77%        74%        79%        75%        80%        81%        75%        71%        70%        74%        74%        72% 
 
Mean Score                      1.5          1.5        1.6+       1.5        1.6        1.6        1.6        1.6        1.5        1.5        1.3        1.6+       1.6 
Standard deviation              .86          .84        .92        .81        .91        .88        .91        .88        .74        .73        .54        .89        .91 
Standard error                  .05          .07        .07        .06        .09        .06        .07        .08        .08        .09        .11        .07        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 104 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          4            2          4+         *          -          4          *          4          2          2          -          -          4          4          -          2          * 
                                  *%           *%         1%         *%         -%         *%         *%         *%         1%         *%         -%         -%         *%         *%         -%         1%         *% 
 
2                  (4.0)         11            9          6          5          4         11          7          9          *          2          -          5          9          9          -          -          - 
                                                                                                                                                    ++AbdEfghi 
                                                                                                                                                         jLMOQ 
                                  1%           1%         1%         1%         1%         1%         1%         1%         *%         1%         -%         4%         1%         1%         -%         -%         -% 
 
3                  (3.0)         38           25         14         13         11         33         13         25          4          7          6          5         32++       33+         1         12++a       1 
                                  2%           2%         2%         3%         3%         2%         2%         2%         2%         2%         4%         5%         3%         3%         1%         4%         2% 
 
4                  (2.0)         84           65         32         34++aDegh  11         70+        40++d      43          6         23d         5         11++aDegh  66++d      69++d       2         17d         8 
                                                                                                                                                                                                           ++abDeGHjm 
                                                                                                                                                                                                                   qs 
                                  4%           5%         5%         8%         2%         5%         6%         4%         3%         6%         3%        10%         6%         5%         3%         6%        13% 
 
5 - Very 
Concerned          (1.0)        248          174         78         74++ab     53        194+       106++ab    137         39         47         23         15        162++      171         11         38          8 
                                 12%          12%        12%        17%        12%        13%        16%        13%        16%        12%        14%        15%        14%        13%        14%        14%        13% 
 
(Never 
Considered this)                  2            -          -          -          -          2          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1691         1161CFKLoq  536Cfk     304--      371CfKloq 1168--Ck    480--      831-Ck     195k       316ck      130         69--      849--     1020--ck     63        196--       48 
                                 81%          81%        80%        71%        82%        79%        74%        79%        79%        80%        79%        66%        75%        78%        82%        74%        72% 
 
(Don't know)                      2            -          -          -          -          2          -          -          -          -          -          -          2          -          -          -          - 
                                  *%           -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  332          239        110        108         65        264++      146++AbDeg 180         45         70         28         26+d      228++d     240++       13         55         17 
                                                             ++ABDEGim 
                                 16%          17%        16%        25%        14%        18%        23%        17%        18%        18%        17%        25%        20%        18%        17%        21%        25% 
 
Net: Not 
concerned                      1706         1173Cfklo   546Cfkl    309--      375Cfkloq 1183--C     487--      844C       198        320c       130         74-       862--     1033--c      63        198--       48 
                                 82%          82%        81%        72%        83%        80%        75%        80%        80%        81%        79%        71%        77%        79%        82%        75%        72% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 104 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.5          1.6        1.7+       1.6        1.6        1.6+       1.5        1.6        1.5        1.6        1.5        2.0+afns   1.6++      1.6++      1.3        1.7        1.7 
Standard deviation              .86          .86       1.02        .84        .92        .91        .83        .96        .95        .92        .78       1.06        .92        .91        .55        .94        .77 
Standard error                  .05          .06        .10        .09        .12        .06        .08        .08        .16        .12        .16        .22        .07        .06        .16        .14        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 104 (continuation) 
<C3a> How concerned are you in relation to children and Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          4            2          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)         11            7          **         - 
                                  1%           1%         **         -% 
 
3                  (3.0)         38           27++        **         - 
                                  2%           3%         **         -% 
 
4                  (2.0)         84           44          **         1 
                                  4%           5%         **         1% 
 
5 - Very 
Concerned          (1.0)        248          135++        **         6 
                                 12%          15%         **        11% 
 
(Never 
Considered this)                  2            -          **         - 
                                  *%           -%         **         -% 
 
(Not Concerned)                1691          704--        **        51ck 
                                 81%          77%         **        89% 
 
(Don't know)                      2            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  332          179++d       **         7 
                                 16%          19%         **        11% 
 
Net: Not 
concerned                      1706          714--        **        51ck 
                                 82%          78%         **        89% 
 
Mean Score                      1.5          1.6          **       1.1 
                                                          s 
Standard deviation              .86          .91          **       .30 
Standard error                  .05          .07          **       .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 105 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)         10            8          2            2          2          *          2          *          1          2            4          2          4            4          3          3          - 
                                  *%           1%         *%           1%         *%         *%         *%         *%         1%         1%           1%         *%         1%           1%         1%         1%         -% 
 
2                  (4.0)         11            6          5            *          4          2          1          *          -          3            4          3          3            1          7          -          3 
                                  1%           1%         *%           *%         1%         *%         *%         *%         -%         2%           1%         *%         *%           *%         1%         -%         1% 
 
3                  (3.0)         94           34-        60+a         15         17         17         17         10         13          4           31         35         28           22         35         15         21 
                                  5%           3%         6%           5%         6%         5%         5%         3%         6%         2%           5%         5%         4%           5%         6%         3%         4% 
 
4                  (2.0)        189           88        101           13-        24         49+Af      34         30         16         23           37-        84+A       68           50         57         36         45 
                                  9%           9%        10%           5%         8%        13%        10%         9%         7%        11%           6%        11%         9%          11%         9%         8%         9% 
 
5 - Very 
Concerned          (1.0)        354          154        200           42         46         63         65         69         40         29           88        128        138           96+       102         75         80 
                                 17%          15%        19%          15%        15%        17%        18%        21%        17%        14%          15%        17%        18%          21%        16%        16%        15% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1421          729+b      693-         198        213        243        235        211        173        147          412        478        531          289-       418        331a       383A 
                                 68%          72%        65%          73%        70%        65%        66%        66%        71%        71%          71%        66%        69%          62%        67%        72%        72% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         2            -          2            2++        -          -          -          -          -          -            2          -          -            -          2          -          - 
                                  *%           -%         *%           1%         -%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         -% 
 
Net: Concerned                  543          242        301           55         70        112a        99         99a        56         52          125-       211a       207          147+cd     159        112        125 
                                 26%          24%        28%          20%        23%        30%        28%        31%        23%        25%          22%        29%        27%          32%        26%        24%        23% 
 
Net: Not 
concerned                      1442          742++B     700--        201        219        245        238        212        174        153          419b       484        539          294-       428        334a       386a 
                                 69%          73%        66%          74%        72%        65%        67%        66%        71%        73%          73%        66%        70%          63%        69%        72%        73% 
 
Mean Score                      1.7          1.7        1.7          1.7        1.8e       1.7        1.7        1.5-       1.7        1.8          1.8        1.7        1.6          1.7        1.8        1.6        1.6 
Standard deviation              .88          .94        .84         1.00        .99        .77        .87        .69        .93       1.04          .99        .82        .87          .89        .95        .86        .79 
Standard error                  .04          .07        .05          .14        .12        .08        .10        .08        .13        .19          .09        .06        .07          .08        .08        .09        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 105 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)         10            7          3            -          *          -          *         10           10          - 
                                  *%           1%         *%           -%         *%         -%         *%         1%           1%         -% 
 
2                  (4.0)         11            8          3            *          *          5+         5          6            9          2 
                                  1%           1%         *%           *%         *%         1%         1%         *%           1%         1% 
 
3                  (3.0)         94           58         36           17e        18         18         41+e       53-          84          8 
                                  5%           5%         4%           7%         6%         5%         6%         4%           5%         3% 
 
4                  (2.0)        189          107         82           25         47++E      33         80++E     109-         165         25 
                                  9%          10%         8%          11%        15%        10%        12%         8%           9%         9% 
 
5 - Very 
Concerned          (1.0)        354          199        155           41         56         54        105        243          315         37 
                                 17%          18%        16%          18%        18%        17%        16%        17%          18%        13% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Not Concerned)                1421          706--      715++A       151        185--      213        418-       992+Bd      1208        209 
                                 68%          65%        72%          65%        60%        66%        64%        70%          67%        74% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         2            2          -            -          -          -          -          2            --         2+a 
                                  *%           *%         -%           -%         -%         -%         -%         *%           -%         1% 
 
Net: Concerned                  543          306        237           66        103++e      87        185        352          479         62 
                                 26%          28%        24%          28%        34%        27%        28%        25%          27%        22% 
 
Net: Not 
concerned                      1442          721-       720+a        151        186--      218        424-      1007+Bd      1228        210 
                                 69%          66%        73%          65%        61%        68%        65%        71%          69%        75% 
 
Mean Score                      1.7          1.7        1.6          1.7        1.7        1.8        1.8        1.6          1.7        1.6 
Standard deviation              .88          .93        .82          .80        .75        .88        .83        .91          .90        .77 
Standard error                  .04          .06        .06          .10        .08        .10        .06        .06          .04        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 105 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)         10            -          -          -          -          -          2          7++bcdhil  -          -          *          *          *            9          1          *          * 
                                  *%           -%         -%         -%         -%         -%         1%         4%         -%         -%         *%         *%         *%           1%         *%         *%         1% 
 
2                  (4.0)         11            -          -          1          -          -          -          2          4          2          *          *          1           10          *          -          * 
                                  1%           -%         -%         1%         -%         -%         -%         1%         1%         1%         1%         *%         1%           1%         *%         -%         *% 
 
3                  (3.0)         94            4         16i         5         13i         8          6         10         14          5          4IK        3          6           82         12          8          4 
                                  5%           5%         7%         3%         7%         5%         3%         5%         5%         2%         7%         3%         4%           4%         5%         4%         9% 
 
4                  (2.0)        189           17++BefHiJK 7-        20Bh       20b        10         17         30++BeHjk  14-        26b         4          7         18Bh        160         29         20          9+a 
                                  9%          20%         3%        12%        11%         7%         9%        16%         5%        10%         7%         7%        11%           9%        12%        10%        18% 
 
5 - Very 
Concerned          (1.0)        354           17g        49Gh       32G        47+efGHi   18         25         13--       33-        40         11G        26++EFGHIJ 43++EFGHIJ  303         51         40         11 
                                 17%          21%        21%        19%        25%        12%        13%         7%        11%        15%        17%        25%        26%          16%        21%        21%        22% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1421           45-       158l       108        108-       110ADkL    138adL     125        224+AcDjKL 198aDL      43L        67         98--       1276+bD     145-       121         25-- 
                                 68%          54%        69%        65%        58%        76%        74%        67%        77%        73%        68%        65%        59%          69%        61%        64%        49% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         2            -          -          -          -          -          -          -          2+         -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%           *%         -%         -%         -% 
 
Net: Concerned                  543           34+bEfgHij 55         53eH       66+EfHj    28         41         44         47--       66         15h        33+EfHj    61++BEFGHIJ 463-        80+a       59         20+a 
                                 26%          41%        24%        32%        35%        19%        22%        23%        16%        24%        24%        32%        37%          25%        33%        32%        41% 
 
Net: Not 
concerned                      1442           45-       158        109        108--      110ADkL    140ADL     134adl     228        199ADL      43adL      68         99--       1296+bD     146-       121         25-- 
                                                                                                                     ++AcDjKL 
                                 69%          54%        69%        66%        58%        76%        75%        71%        78%        74%        69%        65%        60%          70%        61%        64%        50% 
 
Mean Score                      1.7          1.7        1.5        1.6        1.6        1.7        1.7        2.3        1.8kl      1.6        1.8Kl      1.4--      1.5-         1.7        1.6        1.5        1.8 
                                                                                                        ++aBCDefIJ 
                                                                                                                KL 
Standard deviation              .88          .67        .84        .75        .76        .81        .94       1.19        .99        .73        .96        .76        .78          .90        .77        .72        .88 
Standard error                  .04          .13        .13        .12        .11        .16        .19        .20        .17        .11        .09        .07        .06          .05        .09        .10        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 105 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)         10            6          -          4          -          -            2          8            3          5          2          2            4          3          3          - 
                                  *%           1%         -%         1%         -%         -%           1%         1%           *%         1%         1%         1%           *%         *%         1%         -% 
 
2                  (4.0)         11            4          *          5          *          -            3          8            2          8+a        1          1            7          2          2          - 
                                  1%           *%         *%         1%         *%         -%           1%         1%           *%         1%         *%         *%           1%         *%         *%         -% 
 
3                  (3.0)         94           43          7         31          6          3           13         52           38         49++aCd     7-         3           34         36         24          * 
                                  5%           5%         4%         5%         4%         2%           4%         5%           4%         7%         2%         1%           4%         5%         5%         2% 
 
4                  (2.0)        189           81         24         56         11          7           36         85          102         62         25         11           67-        74a        47a         1 
                                  9%           9%        13%         9%         7%         6%          11%         8%          10%         9%         7%         6%           7%        11%        11%         3% 
 
5 - Very 
Concerned          (1.0)        354          127         31        119         26         28           50        180          163        127         64         38          132-       140++A      73          6 
                                 17%          15%        17%        19%        18%        23%          16%        18%          16%        18%        18%        19%          14%        21%        17%        25% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1421          598        123        421        106         83          220        681          700        462-       259        139          695++BC    419--      280         18 
                                 68%          70%        66%        66%        71%        69%          68%        67%          69%        65%        72%        72%          74%        62%        65%        71% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         2            2          -          -          -          -            -          -            2          -          -          -            -          -          2+         - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           -%         -%         *%         -% 
 
Net: Concerned                  543          208         55        175         37         35           86        265          265        189         89         49          200--      214++A     120a         7 
                                 26%          24%        30%        28%        25%        29%          27%        26%          26%        26%        25%        25%          21%        32%        28%        28% 
 
Net: Not 
concerned                      1442          607        123        430        106         83          225        697          704        475        262        142          706++BC    424--      284         18 
                                 69%          71%        66%        68%        71%        69%          69%        69%          70%        67%        73%        73%          75%        63%        66%        71% 
 
Mean Score                      1.7          1.8e       1.6        1.7        1.5        1.3-         1.7        1.7          1.6        1.8+ac     1.5        1.5          1.7        1.6        1.7        1.2 
Standard deviation              .88          .92        .72        .94        .75        .61          .90        .97          .78        .99        .86        .98          .93        .84        .90        .56 
Standard error                  .04          .07        .11        .08        .14        .12          .11        .06          .05        .08        .11        .16          .08        .06        .08        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 105 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)         10           10          6          4          4          -            8          5          5          7          -            7          6          1          2          3 
                                  *%           1%         *%         1%         *%         -%           *%         *%         *%         1%         -%           1%         1%         *%         *%         *% 
 
2                  (4.0)         11           11         10          2          2          -           10          9          7          6          *            5          5          2          3          5 
                                  1%           1%         1%         *%         *%         -%           1%         1%         1%         *%         *%           *%         1%         *%         1%         1% 
 
3                  (3.0)         94           94++E      86++E      51++E      58++E       ---         84         68         65+        70          9           71+e       54+e       57++E      35e        23 
                                  5%           5%         5%         8%         7%         -%           5%         5%         6%         5%         3%           6%         6%         7%         6%         3% 
 
4                  (2.0)        189          189++E     185++E      95++aE    113++E       ---        179++E     146++E     129++E     140+E       10--        129         92         93++E      69+e       52- 
                                  9%          11%        12%        15%        14%         -%          10%        11%        12%        11%         4%          10%        10%        12%        12%         7% 
 
5 - Very 
Concerned          (1.0)        354          354++E     330++E     209++ABE   237++ABE     ---        324++E     248++E     240++E     267++E      21--        252++E     182++E     170++E     113E        91-- 
                                 17%          21%        21%        33%        30%         -%          18%        19%        22%        20%         8%          20%        20%        22%        20%        12% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Not Concerned)                1421         1060--CD    967--CD    274--      384--      309++ABCD   1177--C     811--      658--      833--      230++ABCD    815--      548--      454--      346--      571++ABCD 
                                 68%          62%        61%        43%        48%       100%          66%        63%        60%        63%        85%          64%        62%        59%        61%        77% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         2            2          2          2          2          -            2          2          -          -          -            2          2          -          -          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         -%         -%         -%           *%         *%         -%         -%         -% 
 
Net: Concerned                  543          543++E     515++E     303++ABE   350++ABE     ---        504++E     394++E     368++aE    407++E      31--        382++E     274++E     262++E     182++E     143-- 
                                 26%          32%        32%        48%        44%         -%          28%        31%        33%        31%        11%          30%        31%        34%        32%        19% 
 
Net: Not 
concerned                      1442         1080--CD    983--CD    280--      390--      309++ABCD   1196--C     826--      669--      845--      231++ABCD    828--c     559--      457--      352--      579++ABCD 
                                 69%          63%        62%        44%        49%       100%          67%        64%        61%        64%        85%          65%        63%        59%        62%        78% 
 
Mean Score                      1.7          1.7        1.7        1.6-       1.6-         -          1.7        1.7        1.7        1.7        1.7          1.7        1.7        1.7        1.7        1.7 
Standard deviation              .88          .88        .84        .83        .81          -          .88        .86        .85        .86        .84          .88        .91        .80        .84        .92 
Standard error                  .04          .04        .04        .05        .05          -          .04        .05        .05        .05        .15          .05        .06        .05        .07        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 105 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)         10            2          6            3          4          4          3          3            2          4          4          -            3          3          4+a        - 
                                  *%           1%         *%           *%         *%         *%         *%         *%           *%         1%         1%         -%           *%         1%         2%         -% 
 
2                  (4.0)         11            *         10            4          5          4          2          4            7          4          -          -            5          6          -          * 
                                  1%           *%         1%           *%         *%         *%         *%         *%           1%         1%         -%         -%           *%         1%         -%         *% 
 
3                  (3.0)         94           11         82+          52         64         45         42         54           40         38         12          3           45         28         16          5 
                                  5%           3%         5%           4%         5%         4%         5%         5%           4%         6%         4%         4%           4%         4%         7%         5% 
 
4                  (2.0)        189           36        148          116        123        102         64        100           88         66         28          8          105         61         13         10 
                                  9%           9%         9%          10%         9%         9%         8%         9%           9%        10%         9%         9%           9%         9%         6%         9% 
 
5 - Very 
Concerned          (1.0)        354           82        254-         249++      257+       229++      168++      223+         193C       106         30--       25+bC       206b        89-        40         18 
                                 17%          21%        16%          21%        19%        20%        21%        19%          19%        16%        10%        29%          19%        14%        19%        18% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1421          266       1106          750--      912        765        525        780          692        457        222+ad      50          745        466        141         70 
                                 68%          67%        69%          64%        67%        67%        65%        67%          68%        68%        75%        58%          67%        71%        66%        68% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         2            -          2            2          2          2          -          2            -          2          -          -            -          -          2++a       - 
                                  *%           -%         *%           *%         *%         *%         -%         *%           -%         *%         -%         -%           -%         -%         1%         -% 
 
Net: Concerned                  543          118        402          365++      380        330+       232        323          281c       172         57-        33+bC       311        150         53         28 
                                 26%          30%        25%          31%        28%        29%        29%        28%          28%        25%        19%        38%          28%        23%        25%        27% 
 
Net: Not 
concerned                      1442          268       1122          757--      922-       773        530-       787          701        465        226+abD     50          753        475        144         70 
                                 69%          67%        70%          64%        67%        67%        66%        67%          69%        69%        77%        58%          68%        73%        67%        68% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 105 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.7          1.5-       1.7+a        1.6--      1.6-       1.6--      1.6        1.6-         1.6-       1.8ad      1.9ad      1.4          1.6        1.8        1.8        1.6 
Standard deviation              .88          .80        .89          .80        .84        .81        .85        .83          .83        .92       1.02        .66          .82        .93       1.10        .77 
Standard error                  .04          .08        .05          .05        .05        .05        .06        .05          .06        .08        .14        .12          .05        .08        .15        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 105 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)         10            - 
                                  *%           -% 
 
2                  (4.0)         11            - 
                                  1%           -% 
 
3                  (3.0)         94            5 
                                  5%           7% 
 
4                  (2.0)        189            8 
                                  9%          11% 
 
5 - Very 
Concerned          (1.0)        354           14 
                                 17%          19% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Not Concerned)                1421           47 
                                 68%          63% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         2            - 
                                  *%           -% 
 
Net: Concerned                  543           22 
                                 26%          30% 
 
Net: Not 
concerned                      1442           47 
                                 69%          63% 
 
Mean Score                      1.7          1.7 
Standard deviation              .88          .79 
Standard error                  .04          .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 105 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)         10            2          4          1-         3          6          8c         2          2          *          -          *          - 
                                  *%           *%         *%         *%         1%         *%         1%         *%         *%         *%         -%         *%         -% 
 
2                  (4.0)         11            5          4          8          2          7          4          2          2          -          -          2          - 
                                  1%           1%         1%         1%         *%         1%         *%         *%         *%         -%         -%         *%         -% 
 
3                  (3.0)         94           45         57++       61         24         71         59         49++       24         20          6         51+         9 
                                  5%           4%         6%         5%         4%         5%         5%         7%         5%         6%         5%         6%         4% 
 
4                  (2.0)        189          120++       90        131++       59        132        100         92++e      64++       40         13         99++       31 
                                  9%          12%        10%        11%        10%         9%         9%        13%        13%        13%         9%        12%        12% 
 
5 - Very 
Concerned          (1.0)        354          201++      167        228+        96        243        194        122        117++deef   66         31        182++deef   46 
                                 17%          20%        19%        19%        17%        17%        17%        17%        23%        20%        23%        22%        18% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1421          633--      557--      769--      392GJ      935GJ      760GhJ     447--      290--      194--       83        487--      165 
                                 68%          63%        63%        64%        68%        67%        67%        62%        58%        60%        62%        59%        65% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         2            2          2          2          -          2          2          2          -          2+         -          -          - 
                                  *%           *%         *%         *%         -%         *%         *%         *%         -%         1%         -%         -%         -% 
 
Net: Concerned                  543          321++ee    257+       359++      155        375        294        214+       181++bcDEE 106+e       44        281++dEE    78 
                                 26%          32%        29%        30%        27%        27%        26%        30%        36%        33%        33%        34%        31% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 105 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1442          640--      566--      778--j     398GhJ     948GhJ     772afGhJ   451--      294--      195--       83        490--      165 
                                 69%          64%        64%        65%        69%        68%        69%        63%        59%        60%        62%        60%        65% 
 
Mean Score                      1.7          1.6        1.7        1.7        1.7        1.7        1.7        1.8        1.6        1.6        1.5        1.6        1.6 
Standard deviation              .88          .79        .89        .81        .88        .88        .93        .83        .81        .77        .71        .77        .68 
Standard error                  .04          .05        .06        .05        .08        .05        .06        .06        .07        .08        .12        .05        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 105 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)         10            8          4          5          3          7          5          6          -          3          3+         2          6          6          -          -          - 
                                  *%           1%         1%         1%         1%         *%         1%         1%         -%         1%         2%         1%         1%         *%         -%         -%         -% 
 
2                  (4.0)         11            6          5          *          2          8          -          7          1          2          -          -          4          7          *          1          2cFl 
                                  1%           *%         1%         *%         *%         1%         -%         1%         *%         1%         -%         -%         *%         1%         *%         *%         2% 
 
3                  (3.0)         94           66         34         40++Abegm  24         79+        37         56         17         22          9          7         68++       67          1         18          3 
                                  5%           5%         5%         9%         5%         5%         6%         5%         7%         5%         6%         7%         6%         5%         2%         7%         4% 
 
4                  (2.0)        189          133         53         65         30        157++d      89++aBDi  118++d      32d        31         17         10        133++bD    135+d       10         30          8 
                                                             ++ABDeImq 
                                  9%           9%         8%        15%         7%        11%        14%        11%        13%         8%        10%        10%        12%        10%        13%        11%        12% 
 
5 - Very 
Concerned          (1.0)        354          245        115         75         85        264        126        177         54         73         31         23        218+       227         10         67++AbceGmn 9 
                                 17%          17%        17%        17%        19%        18%        19%        17%        22%        18%        19%        22%        19%        17%        13%        25%        13% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1421          978CFhLOq  457CfhlO   244--      307CfhO    967--Co    388--      684-co     143--      264co      103         63        696--      861-Cfho    55co      148--       43 
                                 68%          68%        68%        57%        68%        65%        60%        65%        58%        67%        63%        60%        62%        66%        72%        56%        66% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         2            2          2          2+         2+         2          -          2          -          2+         -          -          2          2          -          2++        2 
                                                                                                                                                                                                           ++AbEFGhLM 
                                                                                                                                                                                                                    Q 
                                  *%           *%         *%         *%         *%         *%         -%         *%         -%         *%         -%         -%         *%         *%         -%         1%         3% 
 
Net: Concerned                  543          378        168        140++ab    115        422++      215++ABdim 295         86++abd   104         48         33        351++ab    362         20         97         17 
                                                                                                                                                                                                 ++ABDegim 
                                 26%          26%        25%        33%        25%        28%        33%        28%        35%        26%        29%        32%        31%        28%        26%        37%        26% 
 
Net: Not 
concerned                      1442          992CFHLOq  467CFHlOq  249--      311CfhlO   982--Co    393--      696-co     144--      270cho     106         65        705--      875-CfhO    55co      148--       45 
                                 69%          69%        70%        58%        69%        66%        61%        66%        58%        68%        65%        62%        63%        67%        73%        56%        68% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 105 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.7          1.7        1.7        1.9++aoq   1.7        1.7        1.7        1.8        1.7        1.7        1.8        1.7        1.7        1.7        1.6        1.6        1.9 
Standard deviation              .88          .89        .95        .92        .93        .88        .86        .90        .78        .97       1.06       1.00        .86        .88        .65        .78        .93 
Standard error                  .04          .05        .08        .08        .09        .05        .07        .06        .09        .10        .17        .19        .05        .05        .16        .09        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 105 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)         10            4          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)         11            4          **         1f 
                                  1%           *%         **         1% 
 
3                  (3.0)         94           59++        **         3 
                                  5%           6%         **         4% 
 
4                  (2.0)        189           92          **         3 
                                  9%          10%         **         5% 
 
5 - Very 
Concerned          (1.0)        354          183+         **        13 
                                 17%          20%         **        22% 
 
(Never 
Considered this)                  -            -          **         - 
                                  -%           -%         **         -% 
 
(Not Concerned)                1421          576--        **        39 
                                 68%          63%         **        68% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         2            2          **         - 
                                  *%           *%         **         -% 
 
Net: Concerned                  543          275++        **        16 
                                 26%          30%         **        27% 
 
Net: Not 
concerned                      1442          583--        **        40 
                                 69%          63%         **        69% 
 
Mean Score                      1.7          1.7          **       1.5 
Standard deviation              .88          .87          **       .87 
Standard error                  .04          .06          **       .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 106 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          4            4          *            2+         2          *          -          -          -          -            4+         *          -            2          2          *          * 
                                  *%           *%         *%           1%         *%         *%         -%         -%         -%         -%           1%         *%         -%           *%         *%         *%         *% 
 
2                  (4.0)          9            3          6            1          3          1          *          2          *          2            4          1          4            3          *          2          3 
                                  *%           *%         1%           *%         1%         *%         *%         *%         *%         1%           1%         *%         *%           1%         *%         *%         1% 
 
3                  (3.0)         49           20         29           13+eF       7          9         14f         3          1          3           20C        22c         7--         12         18         12          7 
                                  2%           2%         3%           5%         2%         2%         4%         1%         *%         1%           3%         3%         1%           3%         3%         3%         1% 
 
4                  (2.0)         81           36         46            4         13         21a        12         13          7         12           17         33         31           22         27         16         17 
                                  4%           4%         4%           2%         4%         6%         3%         4%         3%         6%           3%         5%         4%           5%         4%         3%         3% 
 
5 - Very 
Concerned          (1.0)        188           93         94           27         31         32         25         32         31g         9           58         58         72           46         54         39         49 
                                  9%           9%         9%          10%        10%         9%         7%        10%        13%         4%          10%         8%         9%          10%         9%         9%         9% 
 
(Never 
Considered this)                  2            2          -            -          -          2+         -          -          -          -            -          2          -            2+         -          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1747          860        887          225        249        310        303        272        205        183          474        613        659          376        524        392        455 
                                 84%          84%        83%          83%        82%        83%        85%        85%        84%        88%          82%        84%        85%          81%        84%        85%        86% 
 
(Don't know)                      *            *          *            *          -          -          -          -          -          *            *          -          *            -          -          -          * 
                                  *%           *%         *%           *%         -%         -%         -%         -%         -%         *%           *%         -%         *%           -%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  269          129        140           31         44         53         38         44         38         21           75         91        103           68         81         55         65 
                                 13%          13%        13%          12%        14%        14%        11%        14%        16%        10%          13%        12%        13%          15%        13%        12%        12% 
 
Net: Not 
concerned                      2033          990       1043          266g       303G       374+efG    350G       310        237        193--        569c       724++C     740--        453        616        448        515 
                                 98%          97%        98%          98%        99%       100%        99%        97%        97%        93%          98%        99%        96%          98%        99%        97%        97% 
 
Mean Score                      1.7          1.6        1.7          1.9F       1.8F       1.7F       1.8F       1.5        1.2--      1.9F         1.8c       1.7        1.5-         1.7        1.7        1.7        1.6 
Standard deviation              .91          .95        .88         1.15       1.07        .81        .87        .77        .49        .90         1.10        .83        .76          .98        .88        .91        .89 
Standard error                  .06          .09        .08          .20        .16        .12        .14        .13        .09        .25          .13        .09        .09          .13        .10        .13        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 106 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          4            3          1            -          -          -          -          4            4          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)          9            3          5            -          1          2          3          6            9          - 
                                  *%           *%         1%           -%         *%         1%         *%         *%           *%         -% 
 
3                  (3.0)         49           30         19            6          8          7         18         31           44          5 
                                  2%           3%         2%           3%         3%         2%         3%         2%           2%         2% 
 
4                  (2.0)         81           49         33            6         20+        17         29         52           71          8 
                                  4%           4%         3%           2%         7%         5%         4%         4%           4%         3% 
 
5 - Very 
Concerned          (1.0)        188          100         88           25         29         29         60        125          163         24 
                                  9%           9%         9%          11%         9%         9%         9%         9%           9%         9% 
 
(Never 
Considered this)                  2            2          -            -          -          2+e        2          -            2          - 
                                  *%           *%         -%           -%         -%         1%         *%         -%           *%         -% 
 
(Not Concerned)                1747          900        847          196        248        265        537       1195         1497        244 
                                 84%          83%        85%          84%        81%        82%        83%        85%          84%        87% 
 
(Don't know)                      *            -          *            -          -          -          -          *            *          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  269          148        121           31         49         47         89        177          235         33 
                                 13%          14%        12%          13%        16%        14%        14%        13%          13%        12% 
 
Net: Not 
concerned                      2033         1069        963          233+e      305+e      321+e      648++E    1368--       1745        280 
                                 98%          98%        97%         100%       100%       100%       100%        97%          97%        99% 
 
Mean Score                      1.7          1.7        1.6          1.5        1.7        1.7        1.7        1.7          1.7        1.5 
Standard deviation              .91          .93        .89          .77        .77        .84        .84        .95          .93        .73 
Standard error                  .06          .08        .09          .15        .12        .13        .09        .08          .06        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 106 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          4            -          -          -          -          -          2          2          -          -          -          *          *            4          -          -          - 
                                  *%           -%         -%         -%         -%         -%         1%         1%         -%         -%         -%         *%         *%           *%         -%         -%         -% 
 
2                  (4.0)          9            2+hi       2          -          -          -          2          2          -          -          1hi        1          1            8          1          *          * 
                                  *%           3%         1%         -%         -%         -%         1%         1%         -%         -%         1%         1%         *%           *%         *%         *%         1% 
 
3                  (3.0)         49            6+bceI     2          1          9i         1          4          6         10          2          1          2          5i          46          3          1          2 
                                  2%           7%         1%         1%         5%         1%         2%         3%         4%         1%         1%         2%         3%           3%         1%         1%         4% 
 
4                  (2.0)         81            3b         --         1          7b         1         16++Bcek   15+Bcek    10b        14b         3Bce       2b        10Bcek       66         15          6          9++AbC 
                                  4%           3%         -%         1%         4%         1%         9%         8%         4%         5%         4%         2%         6%           4%         7%         3%        19% 
 
5 - Very 
Concerned          (1.0)        188            8         10         17         25bhj      13         14         12         17         18          4         19         30          154-        34+a       27+a        7 
                                                                                                                                                    ++BceFGHIJ ++BceFGHIJ 
                                  9%          10%         4%        10%        14%         9%         8%         6%         6%         7%         6%        19%        18%           8%        14%        14%        13% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          2+         -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1747           64        215        147KL      146        130adKL    149        152        251KL      237dKL      54KL       79--      120--       1562+bD     185-       153d        32-- 
                                                 ++ADFGhJKL 
                                 84%          77%        94%        88%        78%        89%        80%        81%        86%        88%        87%        76%        72%          85%        78%        82%        64% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          *++        -          -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         1%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  269           11b        10--       18         32B        14         31B        26B        28         31b         7B        22++BcEHIJ 40++BCEgHIJ 220--       49++A      33         16++A 
                                 13%          13%         4%        11%        17%        10%        16%        14%         9%        12%        11%        21%        24%          12%        21%        18%        32% 
 
Net: Not 
concerned                      2033           83l       223l       163l       184l       144L       187hjkL    187hjkL    279        267L        62L       101L       153--       1804        229        181         48 
                                 98%         100%        97%        98%        98%        99%       100%       100%        96%        99%        99%        98%        92%          98%        96%        96%        95% 
 
Mean Score                      1.7          2.1cekl    1.6        1.2        1.6        1.3        1.9ck      2.1+cekl   1.8c       1.5        1.8ck      1.4-       1.5          1.7c       1.4        1.3-       1.8c 
Standard deviation              .91         1.12       1.14        .58        .83        .63       1.04       1.05        .85        .61        .95        .92        .82          .94        .67        .59        .71 
Standard error                  .06          .32        .40        .16        .18        .19        .24        .23        .19        .14        .14        .10        .08          .07        .11        .12        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 106 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          4            4+         -          -          -          -            -          4            *          4          -          -            2          2          *          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         1%         -%         -%           *%         *%         *%         -% 
 
2                  (4.0)          9            4          3+         2          -          -            3          6            4          4          *          *            *          6a         2          - 
                                  *%           *%         2%         *%         -%         -%           1%         1%           *%         1%         *%         *%           *%         1%         1%         -% 
 
3                  (3.0)         49           25          3         15          2          4            8         26           29         17          3          2           13-        12         22++AB      2 
                                  2%           3%         1%         2%         2%         3%           2%         3%           3%         2%         1%         1%           1%         2%         5%         8% 
 
4                  (2.0)         81           38          8         19          7          2            8         37           38         27         16          9           18--       45++A      18a         1 
                                  4%           4%         4%         3%         4%         2%           2%         4%           4%         4%         4%         4%           2%         7%         4%         2% 
 
5 - Very 
Concerned          (1.0)        188           92         10         50         18         16b          30         97           98         66         24         14           63--       73a        47a         1 
                                  9%          11%         5%         8%        12%        13%           9%        10%          10%         9%         7%         7%           7%        11%        11%         3% 
 
(Never 
Considered this)                  2            -          2++ac      -          -          -            -          2            2          -          -          -            -          2          -          - 
                                  *%           -%         1%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1747          696-       161        550a       122         99          275        843          836        595        314        169          842++BC    535--      339--       23 
                                 84%          81%        86%        87%        82%        82%          85%        83%          83%        83%        88%        87%          90%        79%        79%        87% 
 
(Don't know)                      *            -          *          -          -          *            *          *            -          *          *          *            *          -          -          - 
                                  *%           -%         *%         -%         -%         *%           *%         *%           -%         *%         *%         *%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  269          130+        18         69         24         18           38        134          136         93         39         22           81--      118++A      65A         1 
                                 13%          15%        10%        11%        16%        15%          12%        13%          14%        13%        11%        11%           9%        17%        15%         5% 
 
Net: Not 
concerned                      2033          843b       177-       628b       145        120b         304--      999+A        997++CD    696d       339--      181--        911        670++Ac    419         21 
                                 98%          98%        95%        99%        97%       100%          94%        99%          99%        98%        95%        93%          97%        99%        98%        82% 
 
Mean Score                      1.7          1.7        2.0        1.6        1.4        1.4          1.6        1.7          1.7        1.7        1.5        1.6          1.6        1.7        1.8        2.4 
Standard deviation              .91          .99       1.03        .84        .67        .79          .95        .99          .87       1.04        .68        .71          .91        .89        .93        .98 
Standard error                  .06          .09        .23        .11        .16        .21          .15        .09          .08        .11        .13        .16          .11        .09        .11        .59 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 106 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          4+         4+         -            3          3          -          1          -            4          4          1          *          - 
                                  *%           *%         *%         1%         1%         -%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)          9            9          9          6+         6          -            7          6          6          6          2            7          4          6          6+         2 
                                  *%           1%         1%         1%         1%         -%           *%         1%         1%         *%         1%           1%         *%         1%         1%         *% 
 
3                  (3.0)         49           49++e      49++e      40++ABE    42++abE     --          48         38         35+        41+         2           46++E      39++E      35++E      28++E       3-- 
                                  2%           3%         3%         6%         5%         -%           3%         3%         3%         3%         1%           4%         4%         5%         5%         *% 
 
4                  (2.0)         81           81++E      81++E      64++ABE    70++ABE     ---         75         69++       60++       65++        5           58         43         47++E      36++E      20 
                                  4%           5%         5%        10%         9%         -%           4%         5%         5%         5%         2%           4%         5%         6%         6%         3% 
 
5 - Very 
Concerned          (1.0)        188          188++E     185++E     145++ABE   162++ABE     ---        168        145++e     137++ae    148++e      17          131e       110++E      92++E      72++E      51- 
                                  9%          11%        12%        23%        20%         -%           9%        11%        12%        11%         6%          10%        12%        12%        13%         7% 
 
(Never 
Considered this)                  2            2          2          2          2          -            2          2          2          2          -            2          2          2          -          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         -%         -% 
 
(Not Concerned)                1747         1385--CD   1256--CD    375--      512--      309++ABCD   1483-c     1026--      863--     1058--      245++ABCD   1035--d     687--      593--      425--      669++ABCD 
                                 84%          81%        79%        59%        64%       100%          83%        80%        78%        80%        91%          81%        77%        76%        75%        90% 
 
(Don't know)                      *            *          *          *          *          -            *          *          -          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  269          269++E     265++E     208++ABE   233++ABE     ---        243e       214++E     197++aE    213++E      22-         189+E      153++E     139++E     108++E      71-- 
                                 13%          16%        17%        33%        29%         -%          14%        17%        18%        16%         8%          15%        17%        18%        19%         9% 
 
Net: Not 
concerned                      2033         1719++     1585++      636++      800++      309+        1755++     1277++e    1083       1299        262         1266++E     886++dE    766e       560        719- 
                                 98%         100%       100%       100%       100%       100%          98%        99%        98%        98%        97%          99%       100%        99%        99%        96% 
 
Mean Score                      1.7          1.7        1.7        1.7        1.7          -          1.7        1.7        1.6        1.6        1.5          1.8+e      1.7e       1.8e       1.8e       1.4- 
Standard deviation              .91          .91        .91        .93        .91          -          .89        .89        .83        .85        .88          .96        .97        .92        .93        .71 
Standard error                  .06          .06        .06        .07        .06          -          .06        .07        .06        .06        .20          .07        .08        .08        .09        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1392 
Table 106 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          4            *          2            *          *          *          -          -            -          2          2a         *a           -          2          3++A       - 
                                  *%           *%         *%           *%         *%         *%         -%         -%           -%         *%         1%         1%           -%         *%         1%         -% 
 
2                  (4.0)          9            2          7            1-         4          2          *          3            4          2          -          2+c          4          4          -          * 
                                  *%           1%         *%           *%         *%         *%         *%         *%           *%         *%         -%         2%           *%         1%         -%         *% 
 
3                  (3.0)         49           22++B      25--         20         31         24         21         21           16         18         12a         2           17-        18          9a         6a 
                                  2%           6%         2%           2%         2%         2%         3%         2%           2%         3%         4%         3%           2%         3%         4%         6% 
 
4                  (2.0)         81           16         62           53         45         36         23         38           34         29         13          5           49         25          5          3 
                                  4%           4%         4%           4%         3%         3%         3%         3%           3%         4%         4%         6%           4%         4%         2%         3% 
 
5 - Very 
Concerned          (1.0)        188           58++B     123--        144++      143+       134++       96++      126+          85         67         24         11           90         52         31+ab      15 
                                  9%          14%         8%          12%        10%        12%        12%        11%           8%        10%         8%        13%           8%         8%        14%        14% 
 
(Never 
Considered this)                  2            -          2            -          2          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         *%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1747          299--     1386++A       957--     1142        952        665        978          881+d      557        244         65          946c       554        168-        79 
                                 84%          75%        86%          81%        84%        83%        83%        84%          86%        82%        82%        76%          85%        85%        78%        77% 
 
(Don't know)                      *            -          *            -          -          -          -          -            *          *          -          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         *%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  269           74++B     186--        197++      188        170+       119        164          119         96         37         16          140         76         36         17 
                                 13%          19%        12%          17%        14%        15%        15%        14%          12%        14%        13%        19%          13%        12%        17%        17% 
 
Net: Not 
concerned                      2033          394       1565         1162++     1348++     1137++      796+      1153++        989-       666        292         86         1078        641        212        102 
                                 98%          99%        97%          99%        99%        99%        99%        99%          97%        99%        99%       100%          97%        98%        98%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 106 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.7          1.7        1.6          1.4--      1.5--      1.5--      1.5--      1.5--        1.6        1.7        1.9        1.8          1.6        1.8        1.7        1.6 
Standard deviation              .91          .92        .88          .69        .81        .77        .75        .75          .82        .90       1.05       1.10          .78        .98       1.14        .91 
Standard error                  .06          .11        .07          .06        .06        .07        .07        .06          .08        .10        .18        .25          .08        .11        .19        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 106 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  *%           -% 
 
2                  (4.0)          9            * 
                                  *%           *% 
 
3                  (3.0)         49            6+ 
                                  2%           8% 
 
4                  (2.0)         81            3 
                                  4%           4% 
 
5 - Very 
Concerned          (1.0)        188           10 
                                  9%          13% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1747           56 
                                 84%          75% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  269           13 
                                 13%          17% 
 
Net: Not 
concerned                      2033           74 
                                 98%          99% 
 
Mean Score                      1.7          1.8 
Standard deviation              .91          .95 
Standard error                  .06          .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 106 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          4            2          4          1          3          2          2          2          -          *          -          *          - 
                                  *%           *%         *%         *%         1%         *%         *%         *%         -%         *%         -%         *%         -% 
 
2                  (4.0)          9            7          7          5          3          6          6          6          3          3          1          5          1 
                                  *%           1%         1%         *%         *%         *%         1%         1%         1%         1%         *%         1%         *% 
 
3                  (3.0)         49           34+        37++c      28         25++c      41         35         27+        12         13          7         30++        8 
                                  2%           3%         4%         2%         4%         3%         3%         4%         2%         4%         5%         4%         3% 
 
4                  (2.0)         81           59++e      39         64++       33+        51         42         41+        37++EE     31++BcEE    7         48++       17+ 
                                  4%           6%         4%         5%         6%         4%         4%         6%         7%         9%         6%         6%         7% 
 
5 - Very 
Concerned          (1.0)        188          116++      111++      133++       70+       138        107         92++       72++ee     43+        19         97++       39++ee 
                                  9%          12%        13%        11%        12%        10%        10%        13%        14%        13%        14%        12%        15% 
 
(Never 
Considered this)                  2            2          -          2          -          2          -          2          -          -          -          2          2++be 
                                  *%           *%         -%         *%         -%         *%         -%         *%         -%         -%         -%         *%         1% 
 
(Not Concerned)                1747          787--      684--      967--gHk   442--     1155        934        546--      375--      232--      100-       640--      186-- 
                                                                                    abdFGHjK   abdFGHjK 
                                 84%          78%        78%        81%        77%        83%        83%        76%        75%        72%        75%        78%        74% 
 
(Don't know)                      *            -          -          *          *          *          *          -          -          -          -          -          - 
                                  *%           -%         -%         *%         *%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  269          175++ee    150++      197++      103++ee    189        149        133++ee    109++cEE    74++cEE    26+       145++ee     56++EE 
                                 13%          17%        17%        16%        18%        14%        13%        19%        22%        23%        20%        18%        22% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 106 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      2033          993        867       1178        560       1374++     1110+       703        494        319        133        818++cD    249 
                                 98%          98%        98%        98%        97%        98%        98%        98%        99%        99%       100%        99%        99% 
 
Mean Score                      1.7          1.7        1.8        1.6-       1.8        1.7        1.7        1.7        1.6        1.8        1.7        1.7        1.5 
Standard deviation              .91          .92       1.00        .81        .99        .92        .96        .94        .78        .88        .86        .86        .75 
Standard error                  .06          .07        .08        .06        .10        .07        .08        .09        .09        .11        .17        .08        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 106 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          4            2          *          3+         *          2          4+         4          -          2          -          2+abeq     4          4          -          -          - 
                                  *%           *%         *%         1%         *%         *%         1%         *%         -%         *%         -%         1%         *%         *%         -%         -%         -% 
 
2                  (4.0)          9            6          2          4          2          8          4          3          *          2          2          2          7          4          -          2          2+bgm 
                                  *%           *%         *%         1%         *%         1%         1%         *%         *%         1%         1%         2%         1%         *%         -%         1%         2% 
 
3                  (3.0)         49           37         25+        26++AeGm   15         44+        27++       28          8         16          3          4         39++       40+         1         10          4 
                                  2%           3%         4%         6%         3%         3%         4%         3%         3%         4%         2%         4%         4%         3%         1%         4%         6% 
 
4                  (2.0)         81           59         27         34         13         74++       40++diq    41          8         11         11          9+dgipq   57+        57          2         21++abdgimq * 
                                                            ++abDghImQ 
                                  4%           4%         4%         8%         3%         5%         6%         4%         3%         3%         7%         9%         5%         4%         3%         8%         *% 
 
5 - Very 
Concerned          (1.0)        188          130         57         48         40        132         70        105         30         37         12         15        112        133          6         34          6 
                                  9%           9%         8%        11%         9%         9%        11%        10%        12%         9%         7%        14%        10%        10%         8%        13%         9% 
 
(Never 
Considered this)                  2            2          -          2+         -          2          2          2          -          -          -          2          2          2          -          -          - 
                                                                                                                                                    ++ABdEgilm 
                                                                                                                                                             q 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         -%         2%         *%         *%         -%         -%         -% 
 
(Not Concerned)                1747         1200CFKO    560CfKO    314--      380CfKO   1223-CfKo   499--      865CfKo    201ck      329CKo     135ck       71--      905--Ck   1067--CKo    67cKo     197--       54 
                                 84%          83%        84%        73%        84%        82%        77%        83%        81%        83%        83%        68%        80%        82%        88%        75%        82% 
 
(Don't know)                      *            *          -          -          *          *          -          *          -          -          -          -          *          *          -          *          * 
                                  *%           *%         -%         -%         *%         *%         -%         *%         -%         -%         -%         -%         *%         *%         -%         *%         *% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  269          190         84         82++abdei  53        205        110++d     146         38         48         22         25        169+       189+         9         55          6 
                                                                                                                                                    ++abdegimp                                  ++ABDegimq 
                                                                                                                                                             q 
                                 13%          13%        12%        19%        12%        14%        17%        14%        15%        12%        14%        23%        15%        15%        11%        21%         9% 
 
Net: Not 
concerned                      2033         1415++S     663+hS     423S       445S      1457S       634S      1032S       239S       390S       161S       101s      1111++S    1287++S      75s       258S        66s 
                                 98%          98%        99%        98%        98%        98%        98%        98%        97%        98%        99%        97%        99%        99%        98%        98%        99% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 106 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.7          1.7        1.7        2.0++aghms 1.7        1.8++      1.8+       1.7        1.5        1.8        1.9        1.9        1.8+       1.7        1.4        1.7        2.1 
Standard deviation              .91          .90        .88       1.02        .94        .91       1.00        .95        .80       1.07        .94       1.13        .96        .92        .67        .84       1.22 
Standard error                  .06          .07        .10        .12        .13        .07        .10        .08        .14        .16        .22        .24        .08        .07        .23        .13        .42 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 106 (continuation) 
<C3a> How concerned are you in relation to children and Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          4            *          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          9            5          **         - 
                                  *%           1%         **         -% 
 
3                  (3.0)         49           37++        **         * 
                                  2%           4%         **         *% 
 
4                  (2.0)         81           31          **         1 
                                  4%           3%         **         1% 
 
5 - Very 
Concerned          (1.0)        188           98          **         7 
                                  9%          11%         **        13% 
 
(Never 
Considered this)                  2            2          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1747          746-CK       **        49k 
                                 84%          81%         **        85% 
 
(Don't know)                      *            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  269          129          **         8 
                                 13%          14%         **        14% 
 
Net: Not 
concerned                      2033          906S         **        49-- 
                                 98%          99%         **        85% 
 
Mean Score                      1.7          1.7          **       1.1 
                                                          s 
Standard deviation              .91          .92          **       .45 
Standard error                  .06          .08          **       .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 107 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          4            2          2            2          -          2          -          -          -          -            2          2          -            -          -          -          4++ 
                                  *%           *%         *%           1%         -%         1%         -%         -%         -%         -%           *%         *%         -%           -%         -%         -%         1% 
 
2                  (4.0)          2            2          *            -          -          *          -          -          2++        -            -          *          2            2          -          -          * 
                                  *%           *%         *%           -%         -%         *%         -%         -%         1%         -%           -%         *%         *%           *%         -%         -%         *% 
 
3                  (3.0)          4            4          1            -          *          *          *          2          2          -            *          *          4            *          -          *          4+ 
                                  *%           *%         *%           -%         *%         *%         *%         1%         1%         -%           *%         *%         *%           *%         -%         *%         1% 
 
4                  (2.0)         10            2          9            -          5++        2          *          *          2          2            5          2          3            5          2          1          2 
                                  *%           *%         1%           -%         2%         *%         *%         *%         1%         1%           1%         *%         *%           1%         *%         *%         *% 
 
5 - Very 
Concerned          (1.0)         49           22         27            6          6          6          6         12          6          7           12         12         25           15         10          5         18 
                                  2%           2%         3%           2%         2%         2%         2%         4%         2%         4%           2%         2%         3%           3%         2%         1%         3% 
 
(Never 
Considered this)                  7            2          5            -          2          4+         -          -          2          -            2          4          2            2          -          2          3 
                                  *%           *%         1%           -%         1%         1%         -%         -%         1%         -%           *%         1%         *%           *%         -%         *%         1% 
 
(Not Concerned)                2004          985       1019          264        292        361        348        307        232        199          557        710        738          439        612+aD     453aD      500- 
                                 96%          97%        96%          97%        96%        96%        98%        96%        95%        96%          96%        97%        95%          95%        98%        98%        94% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                   59           24         35            6         11          8          6         12          7          9           17         13         29           20c        12          7         20 
                                  3%           2%         3%           2%         4%         2%         2%         4%         3%         4%           3%         2%         4%           4%         2%         1%         4% 
 
Net: Not 
concerned                      1570          786        784          211        228        268        257        238        192        176+bCde     439        525-       607b         326-       462        361a       421a 
                                 75%          77%        74%          77%        75%        72%        72%        74%        79%        85%          76%        72%        78%          70%        74%        78%        79% 
 
Mean Score                      1.6          1.7        1.5          2.1        1.5        2.0        1.1        1.3        1.9        1.2          1.7        1.7        1.5          1.5        1.2        1.3        1.9 
Standard deviation             1.11         1.27        .96         1.91        .55       1.65        .42        .74       1.20        .42         1.27       1.37        .88          .87        .41        .54       1.47 
Standard error                  .17          .32        .19          .91        .18        .62        .20        .26        .48        .21          .35        .41        .21          .24        .14        .25        .37 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 107 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          4            -          4            -          -          2          2          2            4          - 
                                  *%           -%         *%           -%         -%         1%         *%         *%           *%         -% 
 
2                  (4.0)          2            2          *            *          *          -          *          2            2          - 
                                  *%           *%         *%           *%         *%         -%         *%         *%           *%         -% 
 
3                  (3.0)          4            *          4            *          *          -          *          4            4          * 
                                  *%           *%         *%           *%         *%         -%         *%         *%           *%         *% 
 
4                  (2.0)         10            7          3            3          2          -          3          7           10          - 
                                  *%           1%         *%           1%         1%         -%         *%         1%           1%         -% 
 
5 - Very 
Concerned          (1.0)         49           25         24            8          9          7         15         32           47          2 
                                  2%           2%         2%           3%         3%         2%         2%         2%           3%         1% 
 
(Never 
Considered this)                  7            2          5            -          2          3          3          4            7          - 
                                  *%           *%         1%           -%         1%         1%         *%         *%           *%         -% 
 
(Not Concerned)                2004         1051        953          222        294        311        627       1362         1716-       280+a 
                                 96%          97%        96%          95%        96%        96%        96%        96%          96%        99% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                   59           32         27           11         10          7         18         40           57          2 
                                  3%           3%         3%           5%         3%         2%         3%         3%           3%         1% 
 
Net: Not 
concerned                      1570          788--      782++A       175        215        220--      457--     1104++bCD    1350        216 
                                 75%          73%        79%          75%        70%        68%        70%        78%          75%        77% 
 
Mean Score                      1.6          1.4        1.8          1.3        1.2        1.9        1.6        1.6          1.6        1.2 
Standard deviation             1.11          .74       1.36          .64        .57       1.78       1.24       1.08         1.12        .91 
Standard error                  .17          .16        .30          .23        .20        .76        .33        .21          .18        .82 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 107 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          4            -          2          -          -          -          -          -          -          2          -          -          -            4          -          -          - 
                                  *%           -%         1%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          2            -          -          -          -          -          -          2++        -          -          *          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         -%         -%         *%         -%         -%           *%         -%         -%         -% 
 
3                  (3.0)          4            -          -          -          2+         2+         -          -          -          -          1+hikl     -          -            4          *          -          * 
                                  *%           -%         -%         -%         1%         1%         -%         -%         -%         -%         1%         -%         -%           *%         *%         -%         *% 
 
4                  (2.0)         10            -          -          -          -          5++bhl     2          1          -          1          1bh        *          *           10          1          *          * 
                                  *%           -%         -%         -%         -%         3%         1%         1%         -%         1%         1%         *%         *%           1%         *%         *%         *% 
 
5 - Very 
Concerned          (1.0)         49            -          3          -          6          5          9cil       7         13+cil      2          2Cil       3cl        1-          45          4          2          2 
                                  2%           -%         1%         -%         3%         3%         5%         4%         5%         1%         3%         3%         1%           2%         2%         1%         3% 
 
(Never 
Considered this)                  7            2+         5++        -          -          -          -          -          -          -          -          -          *            5          2          2          - 
                                  *%           2%         2%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%           *%         1%         1%         -% 
 
(Not Concerned)                2004           82        218        166        180        135-       177        178        278        265e        59        101        165+bEfghJ  1773        231        183         48 
                                                             +bdEfghJk 
                                 96%          98%        95%       100%        96%        93%        95%        95%        95%        98%        95%        97%        99%          96%        97%        98%        96% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                   59            -          3          -          6          9+bCiL    10cil       8cl       13cl        3          2aCiL      3cl        1-          55          4          3          2 
                                  3%           -%         1%         -%         3%         6%         5%         4%         5%         1%         4%         3%         1%           3%         2%         1%         3% 
 
Net: Not 
concerned                      1570           38--      195++AdIKL 126A       137A       121AiKL    147Ak      145Ak      232AiKl    189A        53++AdIKL  69--A     117-A       1400d       170        140         30- 
                                 75%          46%        85%        76%        73%        83%        78%        77%        80%        70%        85%        67%        70%          76%        71%        74%        60% 
 
Mean Score                      1.6            -        2.4          -        1.5        1.7h       1.2        1.6        1.0        2.9+h      1.7H       1.1        1.3h         1.6        1.2        1.2        1.3 
Standard deviation             1.11            -       2.13          -        .95        .75        .39       1.17          -       1.97       1.14        .33        .97         1.14        .55        .46        .88 
Standard error                  .17            -       1.23          -        .48        .28        .17        .48          -       1.15        .28        .10        .56          .18        .30        .33        .74 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 107 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          4            2          -          2          -          -            -          4            -          2          2          -            4          -          -          - 
                                  *%           *%         -%         *%         -%         -%           -%         *%           -%         *%         1%         -%           *%         -%         -%         -% 
 
2                  (4.0)          2            -          -          *          2++a       -            2+         *            2          -          -          -            2          *          -          - 
                                  *%           -%         -%         *%         1%         -%           *%         *%           *%         -%         -%         -%           *%         *%         -%         -% 
 
3                  (3.0)          4            4          *          *          -          *            -          3            *          2          2          2a           *          4+         -          - 
                                  *%           *%         *%         *%         -%         *%           -%         *%           *%         *%         *%         1%           *%         1%         -%         -% 
 
4                  (2.0)         10            4          *          7          *          -            -          6            5          2          4          -            4          4          3          - 
                                  *%           *%         *%         1%         *%         -%           -%         1%           *%         *%         1%         -%           *%         1%         1%         -% 
 
5 - Very 
Concerned          (1.0)         49           15          4         15          4          3            9         19           26         12         11          4           19         19         10          * 
                                  2%           2%         2%         2%         3%         2%           3%         2%           3%         2%         3%         2%           2%         3%         2%         1% 
 
(Never 
Considered this)                  7            7+         -          *          -          -            4+         2            7+         -          *          -            -          2          5++A       - 
                                  *%           1%         -%         *%         -%         -%           1%         *%           1%         -%         *%         -%           -%         *%         1%         -% 
 
(Not Concerned)                2004          829        182        612        143        117          309        980          969        695        339        188          910        645        412         26 
                                 96%          96%        98%        96%        96%        98%          96%        97%          96%        97%        95%        97%          97%        96%        96%        99% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                   59           18          4         21          4          3            9         25           31         14         15          4           23         23         13          * 
                                  3%           2%         2%         3%         3%         2%           3%         2%           3%         2%         4%         2%           2%         3%         3%         1% 
 
Net: Not 
concerned                      1570          636        149        477        117         91          248        764          743        526        301++AB    164+ab       775++BC    467--      297--       23 
                                 75%          74%        80%        75%        79%        76%          77%        75%          74%        74%        84%        84%          83%        69%        69%        90% 
 
Mean Score                      1.6          1.8        1.1        1.7        1.9        1.1          1.4        1.9          1.3        1.8        1.8        1.6          1.9        1.5        1.2        1.0 
Standard deviation             1.11         1.22        .50       1.18       1.48        .60         1.11       1.38          .76       1.35       1.33        .99         1.49        .78        .42          - 
Standard error                  .17          .31        .28        .31        .82        .53          .47        .31          .16        .41        .43        .57          .37        .20        .14          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 107 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          4            4          ---        -          -          -            4          2          2          4          -            2          -          -          -          2 
                                  *%           *%         -%         -%         -%         -%           *%         *%         *%         *%         -%           *%         -%         -%         -%         *% 
 
2                  (4.0)          2            2          -          2          -          -            2          2          -          -          *            2          2          2          -          - 
                                  *%           *%         -%         *%         -%         -%           *%         *%         -%         -%         *%           *%         *%         *%         -%         -% 
 
3                  (3.0)          4            4          2          -          -          -            2          *-         2          2          2+ab         2          *          -          2          2 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         *%         1%           *%         *%         -%         *%         *% 
 
4                  (2.0)         10           10          7          1          1          -           10          6          6          8          *            8          3          8+         2          2 
                                  *%           1%         *%         *%         *%         -%           1%         *%         1%         1%         *%           1%         *%         1%         *%         *% 
 
5 - Very 
Concerned          (1.0)         49           49+ce      27--        7-        14          --          40         26         23         24          8           31         21         18         16         15 
                                  2%           3%         2%         1%         2%         -%           2%         2%         2%         2%         3%           2%         2%         2%         3%         2% 
 
(Never 
Considered this)                  7            7b         ---        -          -          -            4-         2          2          *-         3+abcD       7          *          5          2          - 
                                  *%           *%         -%         -%         -%         -%           *%         *%         *%         *%         1%           1%         *%         1%         *%         -% 
 
(Not Concerned)                2004         1642--     1549++A     626++A     784++A     309++Ab     1724       1251       1066       1283        256         1230        862        743        547        724 
                                 96%          96%        98%        98%        98%       100%          97%        97%        97%        97%        95%          96%        97%        96%        96%        97% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                   59           59++cE     34--e       8-        15          --          50         32         30         32          9           39         24         26         17         17 
                                  3%           3%         2%         1%         2%         -%           3%         2%         3%         2%         3%           3%         3%         3%         3%         2% 
 
Net: Not 
concerned                      1570         1209--CD   1075--CD    280--      419--C     309++ABCD   1314--BCd   869--      744--      911--      238++ABCD    905--d     588--      511--      364--      619++ABCD 
                                 75%          70%        68%        44%        52%       100%          74%        67%        67%        69%        88%          71%        66%        66%        64%        83% 
 
Mean Score                      1.6          1.6        1.3        1.6        1.1          -          1.6        1.5        1.5        1.7        1.5          1.6        1.3        1.5        1.3        1.7 
Standard deviation             1.11         1.11        .59       1.15        .31          -         1.15       1.10       1.07       1.26        .89         1.07        .82        .81        .64       1.25 
Standard error                  .17          .17        .13        .45        .11          -          .20        .24        .23        .25        .35          .20        .20        .19        .19        .36 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 107 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          4            -          4            2          2          2          2          2            4          -          -          -            4          -          -          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           *%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          2            *          2            -          -          2          -          -            2          -          -          -            2          *          -          - 
                                  *%           *%         *%           -%         -%         *%         -%         -%           *%         -%         -%         -%           *%         *%         -%         -% 
 
3                  (3.0)          4            2          3            *          1          *          *          *            4          *          *          -            2          2          -          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         *%         -%           *%         *%         -%         -% 
 
4                  (2.0)         10            *         10            7          7          5          3          7            3          4          3          -            6          4          *          - 
                                  *%           *%         1%           1%         1%         *%         *%         1%           *%         1%         1%         -%           1%         1%         *%         -% 
 
5 - Very 
Concerned          (1.0)         49           19++B      28--         35         38         29         26         36+          27         18          3          2           25         18          2          4 
                                  2%           5%         2%           3%         3%         3%         3%         3%           3%         3%         1%         2%           2%         3%         1%         3% 
 
(Never 
Considered this)                  7            2          6            7          7          7          5          7            --         7++A       -          -            --         6+a        2a         - 
                                  *%           *%         *%           1%         1%         1%         1%         1%           -%         1%         -%         -%           -%         1%         1%         -% 
 
(Not Concerned)                2004          376       1556         1124       1312       1104        768       1113          983        647        289         84         1071        624        211         99 
                                 96%          94%        97%          96%        96%        96%        95%        95%          96%        96%        98%        98%          96%        95%        98%        97% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                   59           19+b       38           42         45         35         29         43+          30         22          6          2           31         22          2          4 
                                  3%           5%         2%           4%         3%         3%         4%         4%           3%         3%         2%         2%           3%         3%         1%         3% 
 
Net: Not 
concerned                      1570          290       1231          829--      991--      838-       597        858          800+c      499        209         61          856cd      499        148-        67- 
                                 75%          73%        77%          71%        73%        73%        74%        74%          78%        74%        71%        72%          77%        76%        69%        66% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 107 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.6          1.2        1.8          1.3        1.3-       1.5        1.4        1.3          1.8        1.2        1.6        1.0          1.8        1.4        1.1        1.0 
Standard deviation             1.11          .62       1.25          .88        .86       1.07       1.00        .87         1.37        .46        .60          -         1.34        .70        .31          - 
Standard error                  .17          .17        .24          .17        .16        .22        .23        .17          .29        .12        .28          -          .28        .18        .21          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 107 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  *%           -% 
 
2                  (4.0)          2            - 
                                  *%           -% 
 
3                  (3.0)          4            - 
                                  *%           -% 
 
4                  (2.0)         10            - 
                                  *%           -% 
 
5 - Very 
Concerned          (1.0)         49            4 
                                  2%           5% 
 
(Never 
Considered this)                  7            - 
                                  *%           -% 
 
(Not Concerned)                2004           71 
                                 96%          95% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                   59            4 
                                  3%           5% 
 
Net: Not 
concerned                      1570           51 
                                 75%          68% 
 
Mean Score                      1.6          1.0 
Standard deviation             1.11            - 
Standard error                  .17            - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 107 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          4            -          2          2          -          --         2          2          -          2ae        2++AcdEegJ -          - 
                                  *%           -%         *%         *%         -%         -%         *%         *%         -%         1%         1%         -%         -% 
 
2                  (4.0)          2            2          2          *          -          2          2          -          2          -          -          2          - 
                                  *%           *%         *%         *%         -%         *%         *%         -%         *%         -%         -%         *%         -% 
 
3                  (3.0)          4            4          2          4          2          4          2          -          2          -          2+f        2          - 
                                  *%           *%         *%         *%         *%         *%         *%         -%         *%         -%         1%         *%         -% 
 
4                  (2.0)         10           10+         2          7          *          5          6          7          1          *          -          8+         * 
                                  *%           1%         *%         1%         *%         *%         1%         1%         *%         *%         -%         1%         *% 
 
5 - Very 
Concerned          (1.0)         49           17         13         29         10         34         24         20          9          9          4         18          7 
                                  2%           2%         1%         2%         2%         2%         2%         3%         2%         3%         3%         2%         3% 
 
(Never 
Considered this)                  7            2          -          7          -          2          2          -          -          3+bdeef    -          4          4+aBdeeFg 
                                  *%           *%         -%         1%         -%         *%         *%         -%         -%         1%         -%         *%         1% 
 
(Not Concerned)                2004          973        861+      1150        564       1348       1090        686        485        308        126        790        241 
                                 96%          97%        98%        96%        98%        97%        97%        96%        97%        95%        94%        96%        96% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                   59           27         15-        36         10         39         30         27b        11         10          4         26          8 
                                  3%           3%         2%         3%         2%         3%         3%         4%         2%         3%         3%         3%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 107 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1570          697--      601--      862--h     415       1013--hj    810--h     489--      344--      208--       90        557--      165-- 
                                 75%          69%        68%        72%        72%        73%        72%        68%        69%        64%        67%        68%        65% 
 
Mean Score                      1.6          1.7        1.9        1.6        1.4        1.4        1.7        1.5        1.7        1.7        2.5e       1.6        1.1 
Standard deviation             1.11          .88       1.42       1.04        .79        .82       1.17       1.08       1.11       1.56       1.81        .85        .25 
Standard error                  .17          .20        .38        .20        .28        .16        .24        .26        .39        .60        .86        .20        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 107 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          4            4          2          -          -          4          -          2          -          2l         -          -          -          2          -          -          - 
                                  *%           *%         *%         -%         -%         *%         -%         *%         -%         1%         -%         -%         -%         *%         -%         -%         -% 
 
2                  (4.0)          2            2          -          -          -          2          2          -          -          -          -          -          2          -          -          -          - 
                                  *%           *%         -%         -%         -%         *%         *%         -%         -%         -%         -%         -%         *%         -%         -%         -%         -% 
 
3                  (3.0)          4            4          *          -          -          4          *          4          2q         -          -          -          2          4          -          *          - 
                                  *%           *%         *%         -%         -%         *%         *%         *%         1%         -%         -%         -%         *%         *%         -%         *%         -% 
 
4                  (2.0)         10            7          6          1          *          7          6          6          -          3          2          -          3          5          -          -          - 
                                  *%           *%         1%         *%         *%         *%         1%         1%         -%         1%         1%         -%         *%         *%         -%         -%         -% 
 
5 - Very 
Concerned          (1.0)         49           33         10         12          8         33         11         23          2         10          4          -         22         27          6          9          1 
                                                                                                                                                                                     ++aBdeFgHk 
                                                                                                                                                                                            Lmq 
                                  2%           2%         1%         3%         2%         2%         2%         2%         1%         2%         3%         -%         2%         2%         7%         4%         2% 
 
(Never 
Considered this)                  7            4          2          2          2          2-         *          7          -          -          4          -          2          5          -          -          - 
                                                                                                                                         ++AbEFiLmQ 
                                  *%           *%         *%         *%         *%         *%         *%         1%         -%         -%         2%         -%         *%         *%         -%         -%         -% 
 
(Not Concerned)                2004         1384        650        415        442n      1432        626       1008        242n       381        154        105jn     1095+n     1262         71        255         65 
                                 96%          96%        97%        96%        98%        96%        97%        96%        98%        96%        94%       100%        97%        97%        93%        96%        98% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                   59           40         16         14          8         41         17         29          2         13          6          -         25         32          6          9          1 
                                                                                                                                                                                     +abdeHklmq 
                                  3%           3%         2%         3%         2%         3%         3%         3%         1%         3%         4%         -%         2%         2%         7%         4%         2% 
 
Net: Not 
concerned                      1570         1069Cfl     491c       279--      329c      1081--c     441--      773C       174        278-       123         67-       789--      931--c      56        190         49 
                                 75%          74%        73%        65%        73%        73%        68%        74%        71%        70%        75%        64%        70%        71%        74%        72%        74% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 107 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.6          1.7        1.8        1.1        1.1        1.7        1.6        1.6        1.9        1.8        1.3          -        1.4        1.6        1.0        1.0        1.0 
Standard deviation             1.11         1.25       1.29        .32        .23       1.25        .90       1.07       1.13       1.40        .50          -        .86       1.07          -        .29          - 
Standard error                  .17          .22        .37        .12        .09        .23        .27        .23        .75        .45        .29          -        .21        .22          -        .13          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 107 (continuation) 
<C3a> How concerned are you in relation to children and Other 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          4            2          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          2            2          **         - 
                                  *%           *%         **         -% 
 
3                  (3.0)          4            *          **         - 
                                  *%           *%         **         -% 
 
4                  (2.0)         10            2          **         2dhloq 
                                  *%           *%         **         3% 
 
5 - Very 
Concerned          (1.0)         49           22          **         * 
                                  2%           2%         **         *% 
 
(Never 
Considered this)                  7            2          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                2004          889          **        56 
                                 96%          97%         **        97% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                   59           25          **         2 
                                  3%           3%         **         3% 
 
Net: Not 
concerned                      1570          649--        **        51bCdefghiKlmoq 
                                 75%          71%         **        88% 
 
Mean Score                      1.6          1.6          **       1.9cdno 
Standard deviation             1.11         1.25          **       .46 
Standard error                  .17          .29          **       .42 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 108 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
Base: All with concerns related to children 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080 
 
Effective sample                 1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345 
 
Total                            2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080 
 
1 - Mildly 
Concerned          (5.0)            3          *          7          5          3          1          *          2          8          4          4          4          3          4          8          4          2 
                                    *%         *%         *%         *%         *%         *%         *%         *%         *%         *%         *%         *%         *%         *%         *%         *%         *% 
 
2                  (4.0)           10          4         15          4         11         17          3          2          9          9          6          5         14         14         10          7          - 
                                    *%         *%         1%         *%         1%         1%         *%         *%         *%         *%         *%         *%         1%         1%         *%         *%         -% 
 
3                  (3.0)           34         26         66         41         45         57         25         26         64         33         46         41         52         42         54         43         29 
                                    2%         1%         3%         2%         2%         3%         1%         1%         3%         2%         2%         2%         3%         2%         3%         2%         1% 
 
4                  (2.0)          156         93         99        137        152         91         51         76        143         97        135        132        163        215         95        124         93 
                                    7%         4%         5%         7%         7%         4%         2%         4%         7%         5%         6%         6%         8%        10%         5%         6%         4% 
 
5 - Very 
Concerned          (1.0)          664        516        259        429        524        222        307        441        258        299        379        371        502        651        347        328        353 
                                   32%        25%        12%        21%        25%        11%        15%        21%        12%        14%        18%        18%        24%        31%        17%        16%        17% 
 
(Never 
Considered this)                    2          2          2          2          4          4          2          2          2          -          3          1          3          6          1          5          3 
                                    *%         *%         *%         *%         *%         *%         *%         *%         *%         -%         *%         *%         *%         *%         *%         *%         *% 
 
(Not Concerned)                  1210       1437       1631       1463       1341       1687       1690       1531       1594       1637       1507       1523       1341       1148       1564       1570       1599 
                                   58%        69%        78%        70%        64%        81%        81%        74%        77%        79%        72%        73%        64%        55%        75%        75%        77% 
 
(Don't know)                        1          *          -          -          -          1          1          *          *          *          1          1          -          *          *          -          2 
                                    *%         *%         -%         -%         -%         *%         *%         *%         *%         *%         *%         *%         -%         *%         *%         -%         *% 
 
(Refused)                           -          -          -          -          -          -          -          -          -          -          -          2          -          -          -          -          - 
                                    -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -%         -%         -% 
 
Net: Concerned                    820        610        359        566        676        313        358        517        402        396        513        503        665        866        442        452        446 
                                   39%        29%        17%        27%        32%        15%        17%        25%        19%        19%        25%        24%        32%        42%        21%        22%        21% 
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Table 108 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
Base: All with concerns related to children 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080 
 
Effective sample                 1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345 
 
Total                            2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080 
 
Net: Not 
concerned                        1223       1442       1653       1471       1355       1705       1694       1535       1611       1651       1517       1532       1359       1166       1582       2004       2075 
                                   59%        69%        79%        71%        65%        82%        81%        74%        77%        79%        73%        74%        65%        56%        76%        96%       100% 
 
Mean Score                        1.3        1.3        1.7        1.4        1.4        1.7        1.3        1.3        1.7        1.5        1.5        1.4        1.4        1.4        1.5        1.5        1.3 
Standard deviation                .64        .57        .95        .71        .71        .90        .64        .59        .89        .80        .74        .73        .75        .69        .88        .77        .62 
Standard error                    .03        .03        .05        .03        .03        .06        .04        .03        .05        .05        .04        .04        .03        .03        .05        .04        .03 
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Table 108 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
Base: All with concerns related to children 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                   2080         2080       2080       2080       2080         2080       2080       2080       2080         2080       2080       2080 
 
Effective sample                 1345         1345       1345       1345       1345         1345       1345       1345       1345         1345       1345       1345 
 
Total                            2080         2080       2080       2080       2080         2080       2080       2080       2080         2080       2080       2080 
 
1 - Mildly 
Concerned          (5.0)            6           14          6          2          2            3          6          4          4           10          4          4 
                                    *%           1%         *%         *%         *%           *%         *%         *%         *%           *%         *%         *% 
 
2                  (4.0)            7           18          7          7          6            4          7          2         11           11          9          2 
                                    *%           1%         *%         *%         *%           *%         *%         *%         1%           1%         *%         *% 
 
3                  (3.0)           49           53         21         36         36           36         61         22         38           94         49          4 
                                    2%           3%         1%         2%         2%           2%         3%         1%         2%           5%         2%         *% 
 
4                  (2.0)          105           76         35        102         79           75        136         94         84          189         81         10 
                                    5%           4%         2%         5%         4%           4%         7%         5%         4%           9%         4%         *% 
 
5 - Very 
Concerned          (1.0)          288          164        105        312        184          325        304        294        248          354        188         49 
                                   14%           8%         5%        15%         9%          16%        15%        14%        12%          17%         9%         2% 
 
(Never 
Considered this)                    1            3          4          3          -            4          8          -          2            -          2          7 
                                    *%           *%         *%         *%         -%           *%         *%         -%         *%           -%         *%         *% 
 
(Not Concerned)                  1623         1750       1901       1618       1774         1634       1558       1663       1691         1421       1747       2004 
                                   78%          84%        91%        78%        85%          79%        75%        80%        81%          68%        84%        96% 
 
(Don't know)                        1            *          1          *          -            -          *          -          2            -          *          - 
                                    *%           *%         *%         *%         -%           -%         *%         -%         *%           -%         *%         -% 
 
(Refused)                           -            2          -          -          -            -          -          -          -            2          -          - 
                                    -%           *%         -%         -%         -%           -%         -%         -%         -%           *%         -%         -% 
 
Net: Concerned                    393          240        140        414        262          400        439        388        332          543        269         59 
                                   19%          12%         7%        20%        13%          19%        21%        19%        16%          26%        13%         3% 
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Table 108 (continuation) 
<C3a> How concerned are you in relation to children and Sexual / pornographic content 
Base: All with concerns related to children 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                   2080         2080       2080       2080       2080         2080       2080       2080       2080         2080       2080       2080 
 
Effective sample                 1345         1345       1345       1345       1345         1345       1345       1345       1345         1345       1345       1345 
 
Total                            2080         2080       2080       2080       2080         2080       2080       2080       2080         2080       2080       2080 
 
Net: Not 
concerned                        1771         1782       1914       1627       1782         1640       1571       1670       1706         1442       2033       1570 
                                   85%          86%        92%        78%        86%          79%        76%        80%        82%          69%        98%        75% 
 
Mean Score                        1.5          1.9        1.7        1.4        1.6          1.4        1.6        1.4        1.5          1.7        1.7        1.6 
Standard deviation                .85         1.13       1.05        .74        .83          .72        .84        .71        .86          .88        .91       1.11 
Standard error                    .05          .07        .09        .04        .06          .04        .05        .04        .05          .04        .06        .17 
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Table 109 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          4            4          *            *          -          -          2          -          2          -            *          2          2            2          -          -          2 
                                  *%           *%         *%           *%         -%         -%         1%         -%         1%         -%           *%         *%         *%           *%         -%         -%         *% 
 
2                  (4.0)         17           11          7            1          7+e        3          3          -          2          -            8          7          2            5          7          3          2 
                                  1%           1%         1%           1%         2%         1%         1%         -%         1%         -%           1%         1%         *%           1%         1%         1%         *% 
 
3                  (3.0)         37           17         20            4          5          6          9          4          8          1           10         15         13           12          9          9          6 
                                  2%           2%         2%           2%         2%         2%         3%         1%         3%         *%           2%         2%         2%           3%         1%         2%         1% 
 
4                  (2.0)         99           49         50           10         12         28+        22         15          7          5           23         49+c       27           33+Cd      36c        10-        19 
                                  5%           5%         5%           4%         4%         7%         6%         5%         3%         2%           4%         7%         4%           7%         6%         2%         4% 
 
5 - Very 
Concerned          (1.0)        327          129--      198++A        36g        43g        86++abfG   68G        52G        32g        11--         79        154++AC     94--         75         93         57        103+c 
                                 16%          13%        19%          13%        14%        23%        19%        16%        13%         5%          14%        21%        12%          16%        15%        12%        19% 
 
(Never 
Considered this)                  1            1          -            -          1          -          -          -          -          -            1          -          -            -          -          1          - 
                                  *%           *%         -%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         -%         *%         -% 
 
(Not Concerned)                1594          807+b      787-         219Cd      237c       252--      251-       250c       194C       192++ABCDEF  456B       502--      636++B       336        479        382++Abd   398 
                                 77%          79%        74%          81%        78%        67%        71%        78%        79%        92%          79%        69%        82%          73%        77%        83%        75% 
 
(Don't know)                      1            *          *            -          1+         -          -          -          -          -            1          -          -            -          -          -          1 
                                  *%           *%         *%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  426          178--      248++A        47g        55g       114++ABeFG  89afG      67G        39g        15--        101        203++AC    121--        108C       129c        67--      122C 
                                 20%          17%        23%          17%        18%        30%        25%        21%        16%         7%          18%        28%        16%          23%        21%        14%        23% 
 
Net: Not 
concerned                      1615          822++B     794--        221Cd      244C       255--      256-       250c       198Cd      192++aBCDEf  465B       511--      639++B       342        486        385++Ad    402 
                                 78%          81%        75%          81%        80%        68%        72%        78%        81%        92%          81%        70%        83%          74%        78%        83%        76% 
 
Mean Score                      1.5          1.6+b      1.4-         1.5        1.7        1.4        1.6        1.3        1.7e       1.4          1.6        1.5        1.5          1.6d       1.5        1.5        1.4 
Standard deviation              .85          .96        .74          .81       1.01        .71        .93        .59       1.09        .59          .93        .82        .82          .92        .82        .84        .79 
Standard error                  .05          .08        .05          .14        .14        .08        .12        .09        .18        .20          .10        .07        .09          .10        .08        .11        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 109 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          4            2          2            -          -          2+         2          2            4          - 
                                  *%           *%         *%           -%         -%         1%         *%         *%           *%         -% 
 
2                  (4.0)         17           12          5            1          3          5          8          9           17          - 
                                  1%           1%         1%           1%         1%         2%         1%         1%           1%         -% 
 
3                  (3.0)         37           22         16            3          6          4         11         25           36          1 
                                  2%           2%         2%           1%         2%         1%         2%         2%           2%         *% 
 
4                  (2.0)         99           70++B      29--         11         29++E      24+e       45++e      54-          75-        23+a 
                                  5%           6%         3%           5%         9%         8%         7%         4%           4%         8% 
 
5 - Very 
Concerned          (1.0)        327          167        159           55++E      66+E       64e       131++E     192--        268         57 
                                 16%          15%        16%          23%        22%        20%        20%        14%          15%        20% 
 
(Never 
Considered this)                  1            -          1            -          -          -          -          1            1          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1594          814        780          163-       202--      222--      451--     1131++ABCD   1389        201 
                                 77%          75%        79%          70%        66%        69%        69%        80%          78%        71% 
 
(Don't know)                      1            -          1            -          -          *          *          *            1          - 
                                  *%           -%         *%           -%         -%         *%         *%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  426          237        189           66+E       95++E      88++E     177++E     246--        343--       79++A 
                                 20%          22%        19%          28%        31%        27%        27%        17%          19%        28% 
 
Net: Not 
concerned                      1615          828        787          164-       206--      229-       462--     1141++ABCD   1410+b      201- 
                                 78%          76%        79%          70%        67%        71%        71%        81%          79%        71% 
 
Mean Score                      1.5          1.6        1.4          1.3        1.5        1.6        1.5        1.5          1.5        1.3 
Standard deviation              .85          .87        .81          .67        .75        .96        .87        .83          .90        .50 
Standard error                  .05          .06        .07          .10        .09        .12        .08        .06          .05        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 109 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          4            -          2          -          -          -          -          2          -          -          -          *          -            4          -          -          - 
                                  *%           -%         1%         -%         -%         -%         -%         1%         -%         -%         -%         *%         -%           *%         -%         -%         -% 
 
2                  (4.0)         17            -          -          -          4          4+i        -          5+         4          -          -          *          1           15          2          2          * 
                                  1%           -%         -%         -%         2%         3%         -%         2%         1%         -%         -%         *%         1%           1%         1%         1%         *% 
 
3                  (3.0)         37            4BI        -          3          3          6bi        5i         5i         3          -          1BI        2bI        4bI         33          4          3          2 
                                  2%           5%         -%         2%         2%         4%         3%         3%         1%         -%         2%         2%         3%           2%         2%         1%         3% 
 
4                  (2.0)         99            6k         4          5         14bkl       3         12kl       15behKl     8         27++BceHjKL 3K         1--        3-          95          4          4          - 
                                  5%           7%         2%         3%         7%         2%         7%         8%         3%        10%         4%         1%         2%           5%         2%         2%         -% 
 
5 - Very 
Concerned          (1.0)        327           15b        17--       16         46+BCeHl   18         32b        36Bch      31         63++BCeHl  10Bch      19Bch      25b         286         41         30         11 
                                 16%          18%         7%         9%        24%        12%        17%        19%        10%        23%        17%        18%        15%          16%        17%        16%        21% 
 
(Never 
Considered this)                  1            -          -          -          -          -          -          -          -          -          -          1++        -            *          *          *          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         1%         -%           *%         *%         *%         -% 
 
(Not Concerned)                1594           59        206        143        121--      116dgi     137        125--      246+aDfGIj 181--       48dgi      80dgi     132DGI      1408        186        149         38 
                                                 ++ADeFGIJK   +aDfGIjk 
                                                          L 
                                 77%          71%        90%        86%        65%        79%        73%        67%        85%        67%        77%        77%        79%          76%        78%        79%        75% 
 
(Don't know)                      1            -          -          -          -          -          -          -          -          -          -          -          1++          1          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         1%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  426           20Bch      21--       20-        59         21         45Bch      51BCeHl    38-        90         13Bch      20B        28b         381         45         34         11 
                                                                        ++BCEHjkL                                              ++BCEHJKL 
                                 20%          24%         9%        12%        32%        14%        24%        27%        13%        33%        21%        19%        17%          21%        19%        18%        21% 
 
Net: Not 
concerned                      1615           59        208        143+aDfGIj 125--      120dgI     137        131-       250        181--       48di       81di      133DgI      1427        188        150         38 
                                                 ++ADeFGIJK                                                         ++aDfGIjk 
                                                          L 
                                 78%          71%        91%        86%        67%        82%        73%        70%        86%        67%        77%        78%        80%          77%        79%        80%        76% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 109 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.5          1.6        1.5        1.5        1.5        1.8Ijk     1.5        1.7ik      1.6        1.3        1.3        1.3        1.5          1.5        1.4        1.4        1.3 
Standard deviation              .85          .78       1.18        .73        .83       1.15        .69       1.06        .94        .46        .64        .80        .88          .85        .80        .81        .78 
Standard error                  .05          .19        .33        .19        .13        .25        .13        .17        .19        .07        .07        .09        .10          .05        .13        .15        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 109 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          4            2          -          -          2+c        -            4++b       *            4          -          -          -            4          -          *          - 
                                  *%           *%         -%         -%         1%         -%           1%         *%           *%         -%         -%         -%           *%         -%         *%         -% 
 
2                  (4.0)         17            6          2          8          *          -            -         11           12          4          2          2            3          9          5          - 
                                  1%           1%         1%         1%         *%         -%           -%         1%           1%         1%         *%         1%           *%         1%         1%         -% 
 
3                  (3.0)         37           17          1         17          1          1            4         20           15         20+         2          2           12         16          8          - 
                                  2%           2%         *%         3%         1%         1%           1%         2%           1%         3%         1%         1%           1%         2%         2%         -% 
 
4                  (2.0)         99           37          4         24         22++ABCe    5            8         45           54d        33         11          2-          42         34         23          * 
                                  5%           4%         2%         4%        15%         4%           2%         4%           5%         5%         3%         1%           4%         5%         5%         1% 
 
5 - Very 
Concerned          (1.0)        327          139         36         86         30         22           50        146          185+bc      98         44         30          157         97         70          * 
                                 16%          16%        19%        14%        20%        18%          15%        14%          18%        14%        12%        16%          17%        14%        16%         2% 
 
(Never 
Considered this)                  1            1          -          -          -          -            -          1            *          *          -          -            -          *          *          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         *%         -%         -%           -%         *%         *%         -% 
 
(Not Concerned)                1594          657D       143d       500D        94--       93          259        790          738--      558        298+A      159a         721        518        323         25 
                                 77%          76%        77%        79%        63%        77%          80%        78%          73%        78%        83%        82%          77%        77%        75%        98% 
 
(Don't know)                      1            1          -          -          -          -            *          *            *          -          *          -            *          -          *          - 
                                  *%           *%         -%         -%         -%         -%           *%         *%           *%         -%         *%         -%           *%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  426          175         40        110         52++AbC    26           57        191          239++bc    131         55-        32          199        131         93          1 
                                 20%          20%        22%        17%        35%        22%          18%        19%          24%        18%        16%        17%          21%        19%        22%         2% 
 
Net: Not 
concerned                      1615          666D       145d       509D        96--       93          263        802          754-       562        300+A      160          728        526        328         25 
                                 78%          77%        78%        80%        64%        77%          81%        79%          75%        79%        84%        83%          78%        78%        76%        98% 
 
Mean Score                      1.5          1.5        1.3        1.6        1.6        1.3          1.5        1.5          1.5        1.5        1.4        1.3          1.4        1.6        1.5        1.3 
Standard deviation              .85          .86        .75        .93        .83        .54         1.03        .86          .89        .81        .70        .78          .81        .89        .85          - 
Standard error                  .05          .07        .14        .10        .14        .12          .15        .07          .07        .08        .11        .16          .07        .09        .10          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 109 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          4            4          2          4+         2          -            4          4          2          2          -            4          4          4+         *          - 
                                  *%           *%         *%         1%         *%         -%           *%         *%         *%         *%         -%           *%         *%         1%         *%         -% 
 
2                  (4.0)         17           15         15          6          7          2           17         17++       12         13          -           17+e       10e        12+E        7e         -- 
                                  1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         -%           1%         1%         2%         1%         -% 
 
3                  (3.0)         37           35         35+        22++e      26++e       2           37+e       37++e      28+e       32+e        -           30+        28++e      24++e      14          7 
                                  2%           2%         2%         4%         3%         1%           2%         3%         3%         2%         -%           2%         3%         3%         2%         1% 
 
4                  (2.0)         99           97++E      95++E      47++E      53+E        2--         99++E      99++dE     59E        64E         ---         75+e       64++E      49+e       32e        22- 
                                  5%           6%         6%         7%         7%         1%           6%         8%         5%         5%         -%           6%         7%         6%         6%         3% 
 
5 - Very 
Concerned          (1.0)        327          323++E     321++E     165++AbE   197++AbE     *--        327++E     327++AdE   235++E     267++E       ---        258++E     201++E     170++E     144++aE     62-- 
                                 16%          19%        20%        26%        25%         *%          18%        25%        21%        20%         -%          20%        23%        22%        25%         8% 
 
(Never 
Considered this)                  1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Not Concerned)                1594         1243--CD   1114--Cd    392--      513--      303++ABCD   1300--B     803--      764--B     942--B     271++ABCD    896--      580--      515--      370--      655++ABCD 
                                 77%          72%        70%        62%        64%        98%          73%        62%        69%        71%       100%          70%        65%        66%        65%        88% 
 
(Don't know)                      1            1          1          *          *          -            1          1          *          1          -            1          1          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  426          420++E     417++E     211++ABE   250++AbE     2--        426++E     426++ACDE  295++E     331++E       ---        333++E     265++E     220++E     175++E      83-- 
                                 20%          24%        26%        33%        31%         1%          24%        33%        27%        25%         -%          26%        30%        28%        31%        11% 
 
Net: Not 
concerned                      1615         1262--CD   1132--Cd    401--      523--      305++ABCD   1321--B     824--      778--B     957--B     271++ABCD    917--      594--      531--      378--      655++ABCD 
                                 78%          73%        71%        63%        65%        99%          74%        64%        71%        72%       100%          72%        67%        68%        66%        88% 
 
Mean Score                      1.5          1.5-       1.5--      1.5        1.5        2.8++ABCD    1.5        1.5        1.5        1.5          -          1.5        1.5        1.6        1.4        1.4 
Standard deviation              .85          .83        .81        .88        .82       1.07          .85        .85        .85        .83          -          .89        .89        .95        .79        .63 
Standard error                  .05          .05        .05        .07        .06        .56          .05        .05        .06        .05          -          .06        .06        .07        .07        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 109 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          4            *          4            2          2          4          2          2            4          -          -          -            2          2          -          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         -%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)         17            4         13            8          7          5          6          9            9          4          2          2           11          4          2          - 
                                  1%           1%         1%           1%         1%         *%         1%         1%           1%         1%         1%         2%           1%         1%         1%         -% 
 
3                  (3.0)         37            5         31           23         26         16         13         20           15         20+c        1          1           17         12          8+         - 
                                  2%           1%         2%           2%         2%         1%         2%         2%           1%         3%         *%         1%           2%         2%         4%         -% 
 
4                  (2.0)         99           21         75           53         63         53         29         54           38         35         22a         3           53         33          9          5 
                                  5%           5%         5%           5%         5%         5%         4%         5%           4%         5%         8%         4%           5%         5%         4%         5% 
 
5 - Very 
Concerned          (1.0)        327           97++B     216--        217++      251++      235++      158++      209+         142        121         47         17          164        103         37         22 
                                 16%          24%        13%          18%        18%        20%        20%        18%          14%        18%        16%        20%          15%        16%        17%        22% 
 
(Never 
Considered this)                  1            -          1            1          1          1          1          1            -          *          -          *            *          *          -          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           -%         *%         -%         *%           *%         *%         -%         -% 
 
(Not Concerned)                1594          270--     1268++A       872-      1015--      836--      595        869-         814+b      495-       222         63          862        499        158         75 
                                 77%          68%        79%          74%        74%        73%        74%        75%          80%        73%        75%        73%          78%        76%        73%        73% 
 
(Don't know)                      1            *          *            -          *          1          -          *            -          *          *          -            -          *          *          - 
                                  *%           *%         *%           -%         *%         *%         -%         *%           -%         *%         *%         -%           -%         *%         *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  426          118++B     291--        270+       314++      288++      187+       263+         181-       156a        69         20          217        135         46         27 
                                 20%          30%        18%          23%        23%        25%        23%        23%          18%        23%        23%        23%          20%        21%        21%        27% 
 
Net: Not 
concerned                      1615          275--     1285++A       882--     1025--      844--      604        881-         827++B     499-       225         64          875        505        160         75 
                                 78%          69%        80%          75%        75%        73%        75%        76%          81%        74%        76%        75%          79%        77%        75%        73% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 109 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.5          1.3-       1.6+a        1.4        1.4--      1.4--      1.4        1.4          1.5        1.5        1.4        1.4          1.5        1.5        1.6        1.2 
Standard deviation              .85          .71        .89          .80        .78        .76        .82        .82          .94        .78        .69        .91          .86        .86        .89        .39 
Standard error                  .05          .08        .06          .06        .05        .05        .07        .06          .08        .07        .10        .21          .07        .09        .14        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 109 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  *%           -% 
 
2                  (4.0)         17            - 
                                  1%           -% 
 
3                  (3.0)         37            - 
                                  2%           -% 
 
4                  (2.0)         99            3 
                                  5%           5% 
 
5 - Very 
Concerned          (1.0)        327           16 
                                 16%          21% 
 
(Never 
Considered this)                  1            - 
                                  *%           -% 
 
(Not Concerned)                1594           55 
                                 77%          74% 
 
(Don't know)                      1            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  426           19 
                                 20%          26% 
 
Net: Not 
concerned                      1615           55 
                                 78%          74% 
 
Mean Score                      1.5          1.2 
Standard deviation              .85          .39 
Standard error                  .05          .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 109 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          -          -          4          4          2          4+c        -          -          2          - 
                                  *%           *%         *%         -%         -%         *%         *%         *%         1%         -%         -%         *%         -% 
 
2                  (4.0)         17           11          8         12          8         11         10          9          2          3          -         12          3 
                                  1%           1%         1%         1%         1%         1%         1%         1%         *%         1%         -%         1%         1% 
 
3                  (3.0)         37           24         21         24          7         31         28+        23++       10          9          1         19          3 
                                  2%           2%         2%         2%         1%         2%         2%         3%         2%         3%         *%         2%         1% 
 
4                  (2.0)         99           54         46         65         29         67         63         39         35+        19          9         36         18 
                                  5%           5%         5%         5%         5%         5%         6%         5%         7%         6%         7%         4%         7% 
 
5 - Very 
Concerned          (1.0)        327          191++      157        194         97        256++      213++      125         94         59         24        164++       49 
                                 16%          19%        18%        16%        17%        18%        19%        17%        19%        18%        18%        20%        19% 
 
(Never 
Considered this)                  1            1          1          1          *          1          1          *          -          *          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         *%         -%         *%         -% 
 
(Not Concerned)                1594          724--      645--      903        433       1025--      808--      516--      355--      232         99        589--      178 
                                 77%          72%        73%        75%        75%        73%        72%        72%        71%        72%        74%        72%        71% 
 
(Don't know)                      1            *          1          -          *          1          1          *          *          *          *          *          - 
                                  *%           *%         *%         -%         *%         *%         *%         *%         *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  426          245++      203+       259        127        323++      276++      164        129++       78         34        200++       67+ 
                                 20%          24%        23%        22%        22%        23%        24%        23%        26%        24%        25%        24%        27% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 109 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1615          739--      657-       916        442       1039--      821--      528-       360--      235         99        603--      182 
                                 78%          73%        74%        76%        77%        74%        73%        74%        72%        73%        74%        73%        72% 
 
Mean Score                      1.5          1.5        1.5        1.5        1.5        1.5        1.5        1.6+       1.5        1.5        1.3        1.5        1.5 
Standard deviation              .85          .90        .91        .81        .85        .85        .87        .94        .88        .81        .50        .90        .80 
Standard error                  .05          .07        .07        .06        .09        .05        .06        .08        .09        .11        .10        .07        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 109 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          4            4          *          -          *          4          4+gm       -          2+gM       *          2++bGlM    *          2          --         -          -          - 
                                  *%           *%         *%         -%         *%         *%         1%         -%         1%         *%         1%         *%         *%         -%         -%         -%         -% 
 
2                  (4.0)         17           12          8         10++a       6         15          9         14+         3          4          -          6         15+        12          1          1          - 
                                                                                                                                                    ++ABdEFGhI 
                                                                                                                                                         JLMOQ 
                                  1%           1%         1%         2%         1%         1%         1%         1%         1%         1%         -%         6%         1%         1%         2%         *%         -% 
 
3                  (3.0)         37           30         13         19++abeg    8         31         16         21          8          7          6          1         26         29          2          5          2 
                                  2%           2%         2%         4%         2%         2%         2%         2%         3%         2%         4%         1%         2%         2%         2%         2%         3% 
 
4                  (2.0)         99           71         32         24         17         75         41         52          8         14          7          7         62         69          *         17          5 
                                  5%           5%         5%         6%         4%         5%         6%         5%         3%         3%         4%         7%         6%         5%         1%         6%         7% 
 
5 - Very 
Concerned          (1.0)        327          243go      131++eGO    68         66        219         99        140-        41         66o        32o        22o       187o       229+go      10         26-         9 
                                 16%          17%        20%        16%        15%        15%        15%        13%        17%        17%        20%        21%        17%        18%        13%        10%        13% 
 
(Never 
Considered this)                  1            1          *          *          -          *          *          *          -          -          -          -          1          1          -          -          - 
                                  *%           *%         *%         *%         -%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         -%         -% 
 
(Not Concerned)                1594         1076-       485--      308-       354k      1139k       476        821bcKm    185        306k       116         67-       833-       966--       62k       215bcfKlm   50 
                                 77%          75%        72%        72%        78%        77%        74%        78%        75%        77%        71%        64%        74%        74%        81%        81%        76% 
 
(Don't know)                      1            1          -          *          *          1          *          *          -          -          -          -          1          *          *+         -          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         1%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  426          314        163+degos   93         83        294        141        191-        49         79         39         29gos     249        298++gs     11         43         14 
                                 20%          22%        24%        22%        18%        20%        22%        18%        20%        20%        24%        28%        22%        23%        14%        16%        21% 
 
Net: Not 
concerned                      1615         1092-       493-       318        360b      1159        488        836bcm     190        310        118         74        849-       977--       63        216bm       50 
                                 78%          76%        74%        74%        80%        78%        76%        80%        77%        78%        72%        71%        75%        75%        83%        82%        76% 
 
Mean Score                      1.5          1.5        1.4        1.8++abm   1.5        1.6++      1.7++      1.6+       1.7        1.5        1.6        1.8        1.6        1.5        1.6        1.6        1.6 
Standard deviation              .85          .87        .82       1.00        .91        .91        .99        .90       1.09        .85       1.02       1.18        .89        .79       1.06        .77        .74 
Standard error                  .05          .06        .07        .11        .11        .06        .09        .07        .17        .11        .18        .23        .06        .05        .31        .13        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 109 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          4            4m         **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)         17            8          **         - 
                                  1%           1%         **         -% 
 
3                  (3.0)         37           21          **         - 
                                  2%           2%         **         -% 
 
4                  (2.0)         99           39          **         1 
                                  5%           4%         **         2% 
 
5 - Very 
Concerned          (1.0)        327          154o         **         4 
                                 16%          17%         **         7% 
 
(Never 
Considered this)                  1            1          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1594          692k         **        53+abcefhjKlmq 
                                 77%          75%         **        91% 
 
(Don't know)                      1            *          **         - 
                                  *%           *%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  426          193          **         5 
                                 20%          21%         **         9% 
 
Net: Not 
concerned                      1615          704          **        53+abcfjklmq 
                                 78%          77%         **        91% 
 
Mean Score                      1.5          1.5          **       1.2 
Standard deviation              .85          .93          **       .42 
Standard error                  .05          .07          **       .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 110 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          2            2          *            *          -          2+         -          -          -          -            *          2          -            2          -          -          * 
                                  *%           *%         *%           *%         -%         *%         -%         -%         -%         -%           *%         *%         -%           *%         -%         -%         *% 
 
2                  (4.0)          5            3          1            1          *          *          1          1          -          -            2          2          1            -          5++        -          - 
                                  *%           *%         *%           1%         *%         *%         *%         *%         -%         -%           *%         *%         *%           -%         1%         -%         -% 
 
3                  (3.0)         19            7         12            6+c        3          1          2          2          2          2            9          3          6            4          7          4          4 
                                  1%           1%         1%           2%         1%         *%         1%         1%         1%         1%           2%         *%         1%           1%         1%         1%         1% 
 
4                  (2.0)         45           22         24            4         13+c        5         10          8          4          2           17         15         14           18+b        8         11          8 
                                  2%           2%         2%           1%         4%         1%         3%         2%         2%         1%           3%         2%         2%           4%         1%         2%         2% 
 
5 - Very 
Concerned          (1.0)        365          169        196           38         51         77G        76G        62g        44g        18-          89        153+ac     123           89        120         71         86 
                                 18%          17%        18%          14%        17%        20%        21%        19%        18%         9%          15%        21%        16%          19%        19%        15%        16% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1640          812        827          222        235        291        265        248        193        186++BcDef   458        555        627          348        485        376        431 
                                 79%          80%        78%          82%        77%        77%        75%        77%        79%        89%          79%        76%        81%          75%        78%        81%        81% 
 
(Don't know)                      4            2          2            -          2+         -          -          -          2          -            2          -          2            2          -          -          2 
                                  *%           *%         *%           -%         1%         -%         -%         -%         1%         -%           *%         -%         *%           *%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  411          191        220           42         64g        81G        86aG       69g        47g        21--        106        167+c      137          107        127         82         94 
                                 20%          19%        21%          15%        21%        22%        24%        22%        19%        10%          18%        23%        18%          23%        20%        18%        18% 
 
Net: Not 
concerned                      1647          818        829          224        236        293        266        250        193        186++BcDef   460        559        628          350        490        376        431 
                                 79%          80%        78%          82%        77%        78%        75%        78%        79%        89%          80%        77%        81%          76%        78%        81%        81% 
 
Mean Score                      1.2          1.3        1.2          1.4+       1.3        1.2        1.2        1.2        1.2        1.3          1.4        1.2        1.2          1.3        1.3        1.2        1.2 
Standard deviation              .63          .69        .57          .88        .57        .67        .56        .59        .45        .64          .72        .62        .56          .68        .71        .52        .53 
Standard error                  .04          .06        .04          .15        .08        .09        .07        .08        .08        .19          .08        .06        .06          .08        .07        .07        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 110 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          2            2          *            -          -          2++e       2          -            2          - 
                                  *%           *%         *%           -%         -%         1%         *%         -%           *%         -% 
 
2                  (4.0)          5            5          -            -          -          -          -          5            5          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
3                  (3.0)         19           11          8            -          2          4          5         13           17          2 
                                  1%           1%         1%           -%         1%         1%         1%         1%           1%         1% 
 
4                  (2.0)         45           26         20            7         12          4         14         31           41          5 
                                  2%           2%         2%           3%         4%         1%         2%         2%           2%         2% 
 
5 - Very 
Concerned          (1.0)        365          209        156           47         49         65        132        228-         330+b       31- 
                                 18%          19%        16%          20%        16%        20%        20%        16%          18%        11% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Not Concerned)                1640          833-       807+a        177        243        247        494       1135         1392-       244++A 
                                 79%          77%        81%          76%        80%        77%        76%        80%          78%        87% 
 
(Don't know)                      4            2          2            2          -          *          2          2            4          - 
                                  *%           *%         *%           1%         -%         *%         *%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  411          235        176           55         61         69        146        259          371+b       36- 
                                 20%          22%        18%          23%        20%        21%        22%        18%          21%        13% 
 
Net: Not 
concerned                      1647          840        807          177        243        250        496       1139         1399-       244+a 
                                 79%          77%        81%          76%        80%        77%        76%        81%          78%        87% 
 
Mean Score                      1.2          1.3        1.2          1.1        1.2        1.3        1.2        1.3          1.2        1.2 
Standard deviation              .63          .70        .52          .34        .49        .80        .64        .63          .64        .51 
Standard error                  .04          .05        .05          .06        .07        .11        .06        .05          .04        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 110 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          2            -          -          -          -          -          -          -          2+         -          -          *          -            2          *          *          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         *%         -%           *%         *%         *%         -% 
 
2                  (4.0)          5            1+         -          -          -          3++        -          -          -          -          *          -          *            5          *          *          - 
                                  *%           2%         -%         -%         -%         2%         -%         -%         -%         -%         *%         -%         *%           *%         *%         *%         -% 
 
3                  (3.0)         19            4++BdfhI   -          2          -          3          -          5+i        2          -          *          1          2           18          1          1          - 
                                  1%           5%         -%         1%         -%         2%         -%         3%         1%         -%         *%         1%         1%           1%         *%         *%         -% 
 
4                  (2.0)         45            3b         -          4          3          5b         3         10+B        6          5          2B         1          3           42          3          2          1 
                                  2%           3%         -%         3%         2%         4%         2%         5%         2%         2%         2%         1%         2%           2%         1%         1%         2% 
 
5 - Very 
Concerned          (1.0)        365           13         17--       17-        57         22         41Bci      55++aBCeHI 41         31-        16++BCeHI  21BCI      35BCI       312         53         34         19++AbC 
                                                                       ++aBCEHIkl 
                                 18%          15%         7%        10%        31%        15%        22%        29%        14%        11%        26%        20%        21%          17%        22%        18%        37% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1640           62        212        144+DGJkl  125--      112g       143g       115--      241DGJ     234+aDfGJKL 44--       80dG      126G        1461D       179        148d        31-- 
                                                 ++ADEFGhJK 
                                                          L 
                                 79%          75%        93%        87%        67%        77%        77%        62%        83%        87%        71%        77%        76%          79%        75%        79%        61% 
 
(Don't know)                      4            -          -          -          2          -          -          2          -          -          -          -          *            2          2          2          - 
                                  *%           -%         -%         -%         1%         -%         -%         1%         -%         -%         -%         -%         *%           *%         1%         1%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  411           16b        17--       21         61         27B        44Bci      65         47b        36-        18++BCeHIk 22Bci      37Bci       355         56         37         20++AbC 
                                                                        ++BCeHIkl                       ++aBCeHIKl 
                                 20%          19%         7%        13%        32%        19%        23%        35%        16%        13%        28%        21%        23%          19%        24%        20%        39% 
 
Net: Not 
concerned                      1647           63        212        144DGJkl   125--      115dG      143g       115--      243DGJ     234+DfGJkL  45--       81dG      127G        1467D       179        149d        31-- 
                                                 ++ADEFGhJK 
                                                          L 
                                 79%          76%        93%        87%        67%        79%        77%        62%        83%        87%        72%        78%        76%          80%        75%        79%        61% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 110 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.2          1.7        1.0        1.3d       1.1        1.6++Dfijl 1.1        1.3d       1.3        1.2        1.1        1.2        1.2          1.3        1.1        1.1        1.0 
                                      ++bDFgiJkl 
Standard deviation              .63         1.02          -        .61        .23        .99        .27        .60        .85        .36        .45        .67        .57          .65        .47        .56        .22 
Standard error                  .04          .26          -        .16        .04        .21        .05        .09        .16        .08        .04        .08        .06          .04        .07        .10        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 110 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          2            -          2++ac      -          -          *            -          2            2          *          -          -            *          2          -          - 
                                  *%           -%         1%         -%         -%         *%           -%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)          5            3          *          1          -          -            -          *            1          2          1          1            2          2          1          - 
                                  *%           *%         *%         *%         -%         -%           -%         *%           *%         *%         *%         1%           *%         *%         *%         -% 
 
3                  (3.0)         19            8          *          8          *          2            3         12            7         10          2          2            4         13++a       2          - 
                                  1%           1%         *%         1%         *%         2%           1%         1%           1%         1%         *%         1%           *%         2%         *%         -% 
 
4                  (2.0)         45           22          *         10          5          4            2         30           24         18          3          2           13         15         15a         - 
                                  2%           3%         *%         2%         3%         4%           1%         3%           2%         3%         1%         1%           1%         2%         4%         -% 
 
5 - Very 
Concerned          (1.0)        365          167         37        101         22         14           63        199          188c       136c        41-        30          140-       131         89a         2 
                                 18%          19%        20%        16%        15%        12%          19%        20%          19%        19%        12%        15%          15%        20%        21%         9% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1640          657        146        514        121         99          257        768--        785        545        310++AB    159          778++BC    509-       321         24 
                                 79%          76%        79%        81%        82%        83%          79%        76%          78%        76%        87%        82%          83%        76%        75%        91% 
 
(Don't know)                      4            2          -          2          -          -            -          2            2          2          -          -            2          2          *          - 
                                  *%           *%         -%         *%         -%         -%           -%         *%           *%         *%         -%         -%           *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  411          190         38        111         27         19           65        229+         211C       155C        45--       31          153--      147a       104+A        2 
                                 20%          22%        20%        17%        18%        15%          20%        23%          21%        22%        13%        16%          16%        22%        24%         9% 
 
Net: Not 
concerned                      1647          660        148        516        121        100          257        771--        788        547        311++AB    161          780++BC    512-       323         24 
                                 79%          77%        80%        81%        82%        83%          79%        76%          78%        77%        87%        83%          83%        76%        75%        91% 
 
Mean Score                      1.2          1.2        1.2        1.3        1.2        1.5          1.1        1.3          1.2        1.3        1.2        1.3          1.2        1.3        1.2        1.0 
Standard deviation              .63          .60        .87        .64        .43        .83          .42        .63          .61        .65        .66        .75          .54        .76        .54          - 
Standard error                  .04          .05        .17        .07        .10        .21          .06        .05          .05        .06        .11        .15          .05        .07        .06          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1435 
Table 110 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          2          2          -            2          2          2          2          -            2          2          2          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)          5            3          3          3          3          1            5          5          5          5          -            3          3          2          2          2 
                                  *%           *%         *%         1%         *%         *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         *% 
 
3                  (3.0)         19           15         15         11+        13+         3           19         19++       14         19+         -           15          9         12          5          4 
                                  1%           1%         1%         2%         2%         1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         1% 
 
4                  (2.0)         45           44         42+        27++e      26+e        2           45+e       45++e      30e        35e         --          28         26         18         15         14 
                                  2%           3%         3%         4%         3%         1%           3%         4%         3%         3%         -%           2%         3%         2%         3%         2% 
 
5 - Very 
Concerned          (1.0)        365          355++E     351++E     225++ABE   245++ABE     7--        365++E     365++AdE   301++AE    316++E       ---        292++E     234++E     229++AE    177++AE     72-- 
                                 18%          21%        22%        35%        31%         2%          20%        28%        27%        24%         -%          23%        26%        29%        31%        10% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Not Concerned)                1640         1298--CD   1170--CD    369--      511--      294++ABCD   1345--BCd   849--      747--      941--b     271++ABCD    938--CD    610--      511--      368--      654++ABCD 
                                 79%          76%        74%        58%        64%        95%          75%        66%        68%        71%       100%          73%        69%        66%        65%        88% 
 
(Don't know)                      4            *--        *-         -          -          2a           4          4          3          4          -            4          4          3          2          - 
                                  *%           *%         *%         -%         -%         1%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  411          399++E     394++E     251++ABE   271++ABE     8--        411++E     411++AdE   331++AE    351++E       ---        320++E     260++E     247++AE    192++AE     86-- 
                                 20%          23%        25%        40%        34%         3%          23%        32%        30%        27%         -%          25%        29%        32%        34%        12% 
 
Net: Not 
concerned                      1647         1304--CD   1175--CD    374--      516--      296++ABCD   1352--BCd   856--      754--      948--b     271++ABCD    944--CD    616--      515--      370--      656++ABCD 
                                 79%          76%        74%        59%        65%        96%          76%        66%        68%        72%       100%          74%        69%        66%        65%        88% 
 
Mean Score                      1.2          1.2--      1.2-       1.2        1.2        2.0++ABCD    1.2        1.2        1.2        1.3          -          1.2        1.2        1.2        1.2-       1.3 
Standard deviation              .63          .60        .60        .66        .65       1.14          .63        .63        .64        .66          -          .63        .64        .63        .51        .63 
Standard error                  .04          .04        .04        .05        .05        .38          .04        .04        .04        .04          -          .04        .05        .05        .04        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 110 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          2            *          2            *          2          *          *          *            2          -          *          -            2          -          *          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         -%         *%         -%           *%         -%         *%         -% 
 
2                  (4.0)          5            1          3            --         3          1          1          4            3          2          -          -            3          2          -          - 
                                  *%           *%         *%           -%         *%         *%         *%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
3                  (3.0)         19            3         15            8         13          7          7         13            9          7          2          *            8          9          1          - 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         1%         1%         1%           1%         1%         1%         -% 
 
4                  (2.0)         45           10         34           32c        37c        14--       21         26           19         20          5          2           23         15          3          5 
                                  2%           2%         2%           3%         3%         1%         3%         2%           2%         3%         2%         2%           2%         2%         2%         5% 
 
5 - Very 
Concerned          (1.0)        365          101++B     248--        251++      275++      223+       170++      224          179        118         45         23+c        186        116         42         22 
                                 18%          25%        15%          21%        20%        19%        21%        19%          17%        17%        15%        27%          17%        18%        20%        21% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1640          280--     1304++A       881--     1033--      899        602--      894-         811        526        242         61          887        510        166         76 
                                 79%          70%        81%          75%        76%        78%        75%        77%          79%        78%        82%        71%          80%        78%        77%        74% 
 
(Don't know)                      4            2          2            3          3          4          3          3            -          4+         -          -            -          2          2a         - 
                                  *%           1%         *%           *%         *%         *%         *%         *%           -%         1%         -%         -%           -%         *%         1%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  411          110++B     281--        283++      312++      238        191++      250          197        138         51         25c         209        130         45         26 
                                 20%          28%        18%          24%        23%        21%        24%        21%          19%        20%        17%        29%          19%        20%        21%        26% 
 
Net: Not 
concerned                      1647          282--     1310++A       881--     1038--      901        604--      899-         816        527        243         61          892        512        166         76 
                                 79%          71%        81%          75%        76%        78%        75%        77%          80%        78%        82%        71%          80%        78%        77%        74% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 110 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.2          1.2        1.3          1.2--      1.2        1.1--      1.2        1.2          1.3        1.3        1.2        1.1          1.3        1.3        1.2        1.2 
Standard deviation              .63          .57        .66          .46        .63        .48        .54        .63          .69        .60        .57        .36          .67        .62        .54        .39 
Standard error                  .04          .06        .05          .03        .04        .04        .05        .05          .06        .06        .09        .08          .06        .06        .09        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 110 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  *%           -% 
 
2                  (4.0)          5            - 
                                  *%           -% 
 
3                  (3.0)         19            - 
                                  1%           -% 
 
4                  (2.0)         45            2 
                                  2%           2% 
 
5 - Very 
Concerned          (1.0)        365           17 
                                 18%          23% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Not Concerned)                1640           56 
                                 79%          75% 
 
(Don't know)                      4            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  411           18 
                                 20%          25% 
 
Net: Not 
concerned                      1647           56 
                                 79%          75% 
 
Mean Score                      1.2          1.1 
Standard deviation              .63          .29 
Standard error                  .04          .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 110 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          2            2          *          2          -          2          *          2          -          -          -          2          2++e 
                                  *%           *%         *%         *%         -%         *%         *%         *%         -%         -%         -%         *%         1% 
 
2                  (4.0)          5            3          1          2          2          3          5          *          1          1          -          2          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         *%         -%         *%         -% 
 
3                  (3.0)         19           13         14+         9          3         16         12         13+         5          1          2         10          1 
                                  1%           1%         2%         1%         1%         1%         1%         2%         1%         *%         1%         1%         *% 
 
4                  (2.0)         45           30+g       20         29         14         34         30         25+g        5          6          -         23          6 
                                  2%           3%         2%         2%         2%         2%         3%         3%         1%         2%         -%         3%         2% 
 
5 - Very 
Concerned          (1.0)        365          232++      209++e     238+       115        275++      216        166++      133++cdeE   64         26        225++CDEEh  56 
                                 18%          23%        24%        20%        20%        20%        19%        23%        27%        20%        20%        27%        22% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1640          723--      635--      918-afgJ   441J      1061--fJ    861-afJ    507--      354--      250J       105j       560--      188 
                                 79%          72%        72%        76%        77%        76%        76%        71%        71%        78%        79%        68%        74% 
 
(Don't know)                      4            4          2          2          2          4          2          2          2          -          -          2          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  411          263++      229++      267++      128        309++      246+       191++e     137++e      70         26        247++CDEEhi 62 
                                 20%          26%        26%        22%        22%        22%        22%        27%        28%        22%        20%        30%        25% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 110 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1647          728--      637--      922-abfgJ  443J      1066--fJ    866-abfgJ  510--      355--      251J       105j       564--      190 
                                 79%          72%        72%        77%        77%        76%        77%        71%        71%        78%        79%        69%        75% 
 
Mean Score                      1.2          1.3        1.2        1.2        1.2        1.3        1.3        1.3        1.1-       1.2        1.1        1.2        1.2 
Standard deviation              .63          .67        .58        .61        .53        .66        .64        .69        .50        .53        .50        .62        .73 
Standard error                  .04          .05        .04        .04        .05        .04        .05        .06        .05        .07        .11        .05        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 110 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          2            2          *          2+         -          2          2          2          -          *          -          2          2          2          -          -          - 
                                                                                                                                                    ++ABdEgilM 
                                                                                                                                                             q 
                                  *%           *%         *%         1%         -%         *%         *%         *%         -%         *%         -%         2%         *%         *%         -%         -%         -% 
 
2                  (4.0)          5            3          3          1          3+         5          3          3          -          2          1          -          5          2          -          1          - 
                                  *%           *%         *%         *%         1%         *%         *%         *%         -%         *%         1%         -%         *%         *%         -%         1%         -% 
 
3                  (3.0)         19           18+         8          4          7         14          9         11          3          3          *          -         10         12          -          1          * 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         1%         *%         -%         1%         1%         -%         *%         1% 
 
4                  (2.0)         45           39         12         11         13         38         17         28          4         11          3          3         29         32          *          7          2 
                                  2%           3%         2%         2%         3%         3%         3%         3%         2%         3%         2%         3%         3%         2%         1%         3%         3% 
 
5 - Very 
Concerned          (1.0)        365          247        134        120         73        278        156++ADems 211+        68         88+s       39s        34        231++s     249         12         56s        17s 
                                                            ++AbDEGlMQ                                             ++AbDegmqS                       ++AbDEglMn 
                                                                     S                                                                                      qS 
                                 18%          17%        20%        28%        16%        19%        24%        20%        27%        22%        24%        32%        21%        19%        16%        21%        25% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1640         1126CFhK    512Ck      290--      355CfhK   1145-CfhK   459--      789--ck    172--      293-       119         66--      845--ck   1005-CfhK    63ck      199k        47 
                                 79%          78%        76%        67%        79%        77%        71%        75%        70%        74%        73%        63%        75%        77%        83%        75%        71% 
 
(Don't know)                      4            2          -          2          *          2          *          4          -          -          -          -          4          4          *          -          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         1%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  411          286        146s       131         86        317+s      172++AdemS 240++s      72++AdemS  98+s       43s        37        260++s     281+s       13         63s        19s 
                                                            ++ABDEglMn                                                                              ++AbDEglMn 
                                                                    qS                                                                                      qS 
                                 20%          20%        22%        30%        19%        21%        27%        23%        29%        25%        26%        35%        23%        22%        17%        24%        29% 
 
Net: Not 
concerned                      1647         1131CFhK    515Ck      293--      358CfhK   1152-Cfhk   464--      794--ck    172--      295-       120         68--      852--ck   1009-Cfhk    63ck      201         47 
                                 79%          79%        77%        68%        79%        78%        72%        76%        70%        74%        74%        65%        76%        77%        83%        76%        71% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 110 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.2          1.3++      1.3        1.2        1.4        1.3        1.3        1.3        1.1        1.2        1.2        1.3        1.3        1.2        1.0        1.2        1.2 
Standard deviation              .63          .69        .67        .70        .76        .66        .73        .68        .45        .63        .61        .95        .68        .63        .18        .56        .44 
Standard error                  .04          .05        .06        .07        .09        .04        .07        .05        .07        .07        .11        .19        .05        .04        .05        .09        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 110 (continuation) 
<C3b> How concerned generally are you about Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          2            2          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          5            3          **         - 
                                  *%           *%         **         -% 
 
3                  (3.0)         19           10          **         - 
                                  1%           1%         **         -% 
 
4                  (2.0)         45           28          **         - 
                                  2%           3%         **         -% 
 
5 - Very 
Concerned          (1.0)        365          178          **         4 
                                 18%          19%         **         7% 
 
(Never 
Considered this)                  -            -          **         - 
                                  -%           -%         **         -% 
 
(Not Concerned)                1640          696-Ck       **        54+abCdeFgHijKlmopq 
                                 79%          76%         **        93% 
 
(Don't know)                      4            2          **         - 
                                  *%           *%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  411          205+s        **         4 
                                 20%          22%         **         7% 
 
Net: Not 
concerned                      1647          702-Ck       **        54+abCdeFgHijKlmopq 
                                 79%          76%         **        93% 
 
Mean Score                      1.2          1.3          **       1.0 
Standard deviation              .63          .72          **         - 
Standard error                  .04          .06          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1444 
Table 111 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          5            3          2            2          2          2          -          *          -          -            3          2          *            *          5++        -          - 
                                  *%           *%         *%           1%         1%         *%         -%         *%         -%         -%           1%         *%         *%           *%         1%         -%         -% 
 
2                  (4.0)          8            4          4            2          2          2          *          *          2          *            4          2          3            4          2          -          3 
                                  *%           *%         *%           1%         1%         *%         *%         *%         1%         *%           1%         *%         *%           1%         *%         -%         *% 
 
3                  (3.0)         33           12         21            1          4         10a         8          7          4          1            4         18a        11           10          9          8          6 
                                  2%           1%         2%           *%         1%         3%         2%         2%         1%         *%           1%         2%         1%           2%         1%         2%         1% 
 
4                  (2.0)         77           41         36            4         13         19         10         15         13          3           17         29         31           28+C       26c         5--       18 
                                  4%           4%         3%           2%         4%         5%         3%         5%         5%         1%           3%         4%         4%           6%         4%         1%         3% 
 
5 - Very 
Concerned          (1.0)        148           63         85           17         22         23         29         30         16         11           39         52         57           45+C       42         20-        41 
                                  7%           6%         8%           6%         7%         6%         8%         9%         7%         5%           7%         7%         7%          10%         7%         4%         8% 
 
(Never 
Considered this)                  1            1          -            1          *          -          -          -          -          -            1          -          -            -          -          1          - 
                                  *%           *%         -%           *%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         -%         *%         -% 
 
(Not Concerned)                1807          893        915          245        263        320        307        268        209        194+ce       508        627        671          376--      540        428++ABd   463a 
                                 87%          88%        86%          90%        86%        85%        87%        84%        86%        93%          88%        86%        87%          81%        87%        93%        87% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  225          104        121           22         35         42         39         45g        29         14           57         81         88           73++C      68C        24--       60C 
                                 11%          10%        11%           8%        11%        11%        11%        14%        12%         7%          10%        11%        11%          16%        11%         5%        11% 
 
Net: Not 
concerned                      1821          900        920          249e       267        323        308        268        211        194e         516        631        674          380--      547a       428++Abd   466 
                                 88%          88%        87%          92%        87%        86%        87%        84%        87%        93%          89%        86%        87%          82%        88%        93%        88% 
 
Mean Score                      1.7          1.7        1.7          1.7        1.8        1.9        1.6        1.6        1.8        1.3          1.7        1.7        1.6          1.7        1.8        1.7        1.6 
Standard deviation              .93          .96        .91         1.26       1.05        .99        .80        .78        .89        .64         1.13        .91        .81          .86       1.10        .87        .81 
Standard error                  .07          .11        .09          .28        .19        .16        .14        .14        .18        .24          .16        .11        .10          .11        .15        .17        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 111 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          5            5          -            2          2          -          3          2            5          - 
                                  *%           *%         -%           1%         1%         -%         *%         *%           *%         -% 
 
2                  (4.0)          8            6          3            1          1          1          2          6            8          - 
                                  *%           1%         *%           *%         *%         *%         *%         *%           *%         -% 
 
3                  (3.0)         33           19         15            3          5          8         15         18           30          4 
                                  2%           2%         1%           1%         2%         2%         2%         1%           2%         1% 
 
4                  (2.0)         77           54++B      23--          9         18          9         28         49           73          4 
                                  4%           5%         2%           4%         6%         3%         4%         3%           4%         2% 
 
5 - Very 
Concerned          (1.0)        148           87         61           18         36++E      28         55         92          110--       38++A 
                                  7%           8%         6%           8%        12%         9%         8%         6%           6%        13% 
 
(Never 
Considered this)                  1            -          1            -          -          -          -          1            1          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1807          916--      891++A       200        244--      276        547-      1247+Bd      1564        236 
                                 87%          84%        90%          86%        80%        86%        84%        88%          87%        84% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  225          141++B      84--         27         55++E      37         83        141          183         42 
                                 11%          13%         8%          12%        18%        11%        13%        10%          10%        15% 
 
Net: Not 
concerned                      1821          927--      894++A       203        246--      278        552-      1255+Bd      1577        236 
                                 88%          85%        90%          87%        80%        86%        85%        89%          88%        84% 
 
Mean Score                      1.7          1.8        1.6          1.7        1.6        1.6        1.8        1.7          1.8++B     1.3-- 
Standard deviation              .93          .99        .83         1.08        .89        .88        .99        .90          .96        .59 
Standard error                  .07          .09        .10          .22        .14        .16        .12        .09          .08        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 111 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          5            -          2          -          2          -          -          -          2          -          -          *          -            5          -          -          - 
                                  *%           -%         1%         -%         1%         -%         -%         -%         1%         -%         -%         *%         -%           *%         -%         -%         -% 
 
2                  (4.0)          8            1          -          -          2          1          2          -          -          -          1hi        1          1            8          *          -          * 
                                  *%           2%         -%         -%         1%         1%         1%         -%         -%         -%         1%         1%         1%           *%         *%         -%         1% 
 
3                  (3.0)         33            1          -          5b         9+bfi      4b         -          3          4          2          1BF        1          3b          31          2          -          2c 
                                  2%           2%         -%         3%         5%         3%         -%         2%         1%         1%         2%         1%         2%           2%         1%         -%         4% 
 
4                  (2.0)         77            6Ck        7          --         8c         4          9c        13Ck       10         14c         1c         1-         4c          65         12          8          4 
                                  4%           7%         3%         -%         5%         2%         5%         7%         3%         5%         2%         1%         3%           4%         5%         4%         9% 
 
5 - Very 
Concerned          (1.0)        148            4          9          1--       21bCeH      3         15c        17Ceh       9-        37++BCEHj   4C        12++BCEHj  16bCEH      127         21         16          5 
                                  7%           5%         4%         1%        11%         2%         8%         9%         3%        14%         6%        11%        10%           7%         9%         9%        10% 
 
(Never 
Considered this)                  1            -          -          -          -          -          -          -          -          -          -          *+         1+           *          1          -          1++A 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         *%           *%         *%         -%         1% 
 
(Not Concerned)                1807           71        212+DgIkl  160        145--      133Di      161        154        268+DgIkl  218-        56di       88        141         1606d       202        164         38- 
                                                            ++ADfGIJKL 
                                 87%          85%        93%        96%        78%        92%        86%        82%        92%        80%        89%        85%        85%          87%        85%        87%        75% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  225           10C        16c         1--       30bCehj     7-        24Ce       30bCehj    18-c       51++BCEHJ   5C        13bCehj    20Ceh       192         33         24          9 
                                 11%          12%         7%         1%        16%         5%        13%        16%         6%        19%         8%        13%        12%          10%        14%        13%        19% 
 
Net: Not 
concerned                      1821           72        213+DgIkl  160        149--      135Dgil    163        154        269+DgIkl  218--       56di       89        142         1619d       202        164         38- 
                                                            ++aDfGIjKL 
                                 88%          87%        93%        96%        79%        93%        87%        82%        92%        80%        90%        86%        85%          88%        85%        87%        76% 
 
Mean Score                      1.7          2.0I       1.8        2.6fgIkl   1.9i       2.3gIkl    1.5        1.6        2.0I       1.3-       1.9I       1.5        1.6          1.7        1.5        1.3        1.8 
Standard deviation              .93          .97       1.17        .89       1.12       1.04        .79        .67       1.10        .53       1.09       1.00        .88          .96        .68        .48        .89 
Standard error                  .07          .32        .37        .45        .23        .35        .22        .15        .31        .10        .18        .14        .12          .08        .13        .11        .30 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 111 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          5            5+         -          -          *          -            2          2            5          -          *          *            2          2          2          - 
                                  *%           1%         -%         -%         *%         -%           1%         *%           *%         -%         *%         *%           *%         *%         *%         -% 
 
2                  (4.0)          8            5          *          2          1          -            2          4            4          2          2          2            6          *          2          - 
                                  *%           1%         *%         *%         1%         -%           1%         *%           *%         *%         1%         1%           1%         *%         *%         -% 
 
3                  (3.0)         33           15          3          9          3          3            4         20           19         12          2          2            8-         9         16++Ab      - 
                                  2%           2%         1%         1%         2%         3%           1%         2%           2%         2%         1%         1%           1%         1%         4%         -% 
 
4                  (2.0)         77           29          4         24          7          4           13         30           31         36         11          5           32         26         18          - 
                                  4%           3%         2%         4%         5%         4%           4%         3%           3%         5%         3%         2%           3%         4%         4%         -% 
 
5 - Very 
Concerned          (1.0)        148           50         18         44         16         16+a         21         67           79         53         16          8           61         52         32          2 
                                  7%           6%        10%         7%        11%        13%           6%         7%           8%         7%         4%         4%           7%         8%         7%         9% 
 
(Never 
Considered this)                  1            1          -          -          -          -            -          1            -          1          -          -            -          1          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1807          756        160        558        121         97          281        889          871        609        327+b      177          830        584        360         24 
                                 87%          88%        86%        88%        81%        80%          87%        88%          86%        85%        91%        91%          88%        87%        84%        91% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  225           79         23         67         23         20a          34         98          110         89c        26         13           93         78         50          2 
                                 11%           9%        12%        11%        16%        17%          11%        10%          11%        12%         7%         7%          10%        12%        12%         9% 
 
Net: Not 
concerned                      1821          765e       161        560        122         97          285        895          880        611        329+b      179          837        586        364         24 
                                 88%          89%        86%        88%        82%        80%          88%        88%          87%        86%        92%        92%          89%        87%        85%        91% 
 
Mean Score                      1.7          1.9+       1.4        1.6        1.6        1.5          1.8        1.7          1.7        1.6        1.7        1.9          1.7        1.6        1.9        1.0 
Standard deviation              .93         1.11        .75        .80        .91        .75         1.09        .95         1.04        .77        .94       1.13          .95        .84       1.01          - 
Standard error                  .07          .13        .18        .11        .21        .20          .20        .10          .11        .10        .20        .31          .11        .11        .15          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 111 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          5            5          5          2          5+         -            5          5          4          5          -            4          4          3          3          2 
                                  *%           *%         *%         *%         1%         -%           *%         *%         *%         *%         -%           *%         *%         *%         1%         *% 
 
2                  (4.0)          8            8          8          6+         7          -            8          8          7          7          -            8          6          7+         4          * 
                                  *%           *%         1%         1%         1%         -%           *%         1%         1%         1%         -%           1%         1%         1%         1%         *% 
 
3                  (3.0)         33           28         26         18+        18          4           33         33++e      27++e      26          -           28+e       22+E       17e        18++E       3- 
                                  2%           2%         2%         3%         2%         1%           2%         3%         2%         2%         -%           2%         2%         2%         3%         *% 
 
4                  (2.0)         77           75++E      73++E      43++E      47++E       ---         77++E      77++E      57++E      56E         ---         58+e       42e        40+e       31+e       17- 
                                  4%           4%         5%         7%         6%         -%           4%         6%         5%         4%         -%           5%         5%         5%         5%         2% 
 
5 - Very 
Concerned          (1.0)        148          145++E     145++E      82++AbE    94++aE      2--        148++E     148++aE    114++E     121++E       ---        118++E      96++E      78++E      72++E      23-- 
                                  7%           8%         9%        13%        12%         1%           8%        11%        10%         9%         -%           9%        11%        10%        13%         3% 
 
(Never 
Considered this)                  1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Not Concerned)                1807         1456--CD   1326--Cd    484--      628--      303++ABCD   1513--Bc   1016--      892--     1105--b     271++ABCD   1066--d     717--      631--      440--      700++ABCD 
                                 87%          85%        84%        76%        79%        98%          85%        79%        81%        84%       100%          83%        81%        81%        77%        94% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  225          221++E     218++E     125++ABE   141++AbE     2--        225++E     225++AdE   171++E     177++E       ---        176++E     138++E     118++E     103++aE     41-- 
                                 11%          13%        14%        20%        18%         1%          13%        17%        16%        13%         -%          14%        16%        15%        18%         5% 
 
Net: Not 
concerned                      1821         1469--CD   1340--Cd    492--      640--      303++ABCD   1526--Bc   1030--      903--     1117--b     271++ABCD   1078--d     727--      641--      447--      701++ABCD 
                                 88%          85%        85%        77%        80%        98%          85%        80%        82%        85%       100%          84%        82%        82%        79%        94% 
 
Mean Score                      1.7          1.7        1.7-       1.7        1.7        2.3          1.7        1.7        1.7        1.7          -          1.7        1.7        1.7        1.7        1.7 
Standard deviation              .93          .93        .93        .91       1.00       1.06          .93        .93        .93        .97          -          .95        .97        .99        .99        .91 
Standard error                  .07          .07        .07        .09        .09        .56          .07        .07        .08        .08          -          .08        .09        .10        .10        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 111 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          5            2          3            3          5          3          3          3            2          2          -          2++ac        2          2          -          2+a 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         -%         2%           *%         *%         -%         2% 
 
2                  (4.0)          8            4          5            3          4          5          6          4            3          2          1          2+ab         2          4          2          * 
                                  *%           1%         *%           *%         *%         *%         1%         *%           *%         *%         *%         2%           *%         1%         1%         *% 
 
3                  (3.0)         33           18++B      15--         18         27         18         15         23           13         15          4          2           18         10          3          2 
                                  2%           5%         1%           2%         2%         2%         2%         2%           1%         2%         1%         2%           2%         2%         2%         2% 
 
4                  (2.0)         77           13         60           58++       60         51         36         45           38         31          6          2           46         18          7          5 
                                  4%           3%         4%           5%         4%         4%         4%         4%           4%         5%         2%         2%           4%         3%         3%         5% 
 
5 - Very 
Concerned          (1.0)        148           42+B       94--        103++      114+       110++       67         89           70         47         19         13+abc       73         37         12         26++ABC 
                                  7%          10%         6%           9%         8%        10%         8%         8%           7%         7%         6%        15%           7%         6%         5%        25% 
 
(Never 
Considered this)                  1            -          1            *          *          *          *          *            -          1          -          -            *          1          -          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           -%         *%         -%         -%           *%         *%         -%         -% 
 
(Not Concerned)                1807          319--     1430++A       990--     1156--      963--      678-      1001          897d       578        266D        66-         967D       581D       191D        68-- 
                                 87%          80%        89%          84%        85%        84%        84%        86%          88%        86%        90%        77%          87%        89%        89%        66% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  225           55b       155--        161++      175++      161++      103        134          108         79         24         14c         120         55         19         31++ABC 
                                 11%          14%        10%          14%        13%        14%        13%        11%          11%        12%         8%        17%          11%         8%         9%        30% 
 
Net: Not 
concerned                      1821          325--     1438++A       996--     1165--      971--      687       1009          902        582        267d        70          971D       587D       192D        70-- 
                                 88%          82%        89%          85%        85%        84%        85%        87%          88%        86%        90%        81%          88%        90%        90%        68% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 111 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.7          1.9        1.7          1.6        1.7        1.6        1.8        1.7          1.6        1.8        1.6        1.9          1.7        1.8        1.8        1.5 
Standard deviation              .93         1.08        .88          .87        .93        .89       1.00        .94          .88        .90        .89       1.40          .85       1.04        .93       1.01 
Standard error                  .07          .14        .08          .08        .08        .08        .11        .09          .10        .11        .20        .35          .09        .15        .21        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 111 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          5            2++ 
                                  *%           2% 
 
2                  (4.0)          8            * 
                                  *%           *% 
 
3                  (3.0)         33            2 
                                  2%           2% 
 
4                  (2.0)         77            3 
                                  4%           5% 
 
5 - Very 
Concerned          (1.0)        148           12++ 
                                  7%          17% 
 
(Never 
Considered this)                  1            - 
                                  *%           -% 
 
(Not Concerned)                1807           55-- 
                                 87%          74% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  225           16+ 
                                 11%          21% 
 
Net: Not 
concerned                      1821           57- 
                                 88%          76% 
 
Mean Score                      1.7          1.8 
Standard deviation              .93         1.26 
Standard error                  .07          .34 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 111 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          5            5          5+         5          2          5          5          3          3          -          -          4          - 
                                  *%           *%         1%         *%         *%         *%         *%         *%         1%         -%         -%         *%         -% 
 
2                  (4.0)          8            3          4          4          4          5          5          4          4          3          *          7+         1 
                                  *%           *%         *%         *%         1%         *%         *%         1%         1%         1%         *%         1%         *% 
 
3                  (3.0)         33           24+        17         24         13         28         22         19+        16+         6          7++       25++        5 
                                  2%           2%         2%         2%         2%         2%         2%         3%         3%         2%         5%         3%         2% 
 
4                  (2.0)         77           41         41         53         18         52         50         26         20         13          2         35         15 
                                  4%           4%         5%         4%         3%         4%         4%         4%         4%         4%         2%         4%         6% 
 
5 - Very 
Concerned          (1.0)        148          110++e      84++      101+        44        109         96+        62         57++       34+        17+        75+        29+ 
                                  7%          11%        10%         8%         8%         8%         9%         9%        11%        10%        12%         9%        12% 
 
(Never 
Considered this)                  1            *          1          *          -          1          1          -          -          -          -          1          - 
                                  *%           *%         *%         *%         -%         *%         *%         -%         -%         -%         -%         *%         -% 
 
(Not Concerned)                1807          825--      729--     1011--      495g      1195ag      948--      601-       400--      266-       107        678--      202-- 
                                 87%          82%        83%        84%        86%        86%        84%        84%        80%        82%        80%        82%        80% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  225          151++e     126++      154++       62        162        146++       88         77++       47+        19        109+        44++de 
                                 11%          15%        14%        13%        11%        12%        13%        12%        15%        15%        14%        13%        17% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 111 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1821          833--      738--     1021--      501       1204ag      958--      608-       407--      269-       108-       688--      203-- 
                                 88%          83%        84%        85%        87%        86%        85%        85%        82%        83%        81%        84%        81% 
 
Mean Score                      1.7          1.6        1.7        1.7        1.8        1.7        1.7        1.8        1.8        1.6        1.6        1.8        1.6 
Standard deviation              .93          .96       1.00        .96       1.05        .96        .98       1.03       1.06        .90        .92       1.04        .76 
Standard error                  .07          .09        .10        .09        .14        .08        .09        .11        .13        .14        .21        .10        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 111 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          5            4          3          3+         2          3          3          5          2          3+         -          -          5          5          -          *          - 
                                  *%           *%         *%         1%         *%         *%         1%         *%         1%         1%         -%         -%         *%         *%         -%         *%         -% 
 
2                  (4.0)          8            6          4          2          2          8          2          5          *          2          *          2          6          4          1          2          2+afgm 
                                  *%           *%         1%         *%         1%         1%         *%         *%         *%         1%         *%         2%         1%         *%         1%         1%         3% 
 
3                  (3.0)         33           26         18+        13+         9         28         15         20          5          8          3          4         30++       28+         4          9+         2 
                                  2%           2%         3%         3%         2%         2%         2%         2%         2%         2%         2%         4%         3%         2%         5%         3%         3% 
 
4                  (2.0)         77           55         28         14         17         53         28         41         10         14          5          9+celq    42         54          3         13          2 
                                  4%           4%         4%         3%         4%         4%         4%         4%         4%         3%         3%         9%         4%         4%         3%         5%         3% 
 
5 - Very 
Concerned          (1.0)        148          108         47         35         24        104         53         62         25         30         15         11         70        102          3         18          8 
                                  7%           7%         7%         8%         5%         7%         8%         6%        10%         8%         9%        11%         6%         8%         4%         7%        13% 
 
(Never 
Considered this)                  1            1          -          1          -          1          1          1          -          -          -          -          1          1          -          -          - 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         -%         -% 
 
(Not Concerned)                1807         1239k       570k       362        398K      1288K       544-       916K       205        339k       140         79--      972k      1111-k       66        224         52 
                                 87%          86%        85%        84%        88%        87%        84%        87%        83%        86%        85%        75%        86%        85%        87%        85%        78% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  225          163         75         49         40        157         81        103         34         43         20         20        112        157          6         30         11 
                                                                                                                                                      +adeglqs 
                                 11%          11%        11%        11%         9%        11%        13%        10%        14%        11%        12%        19%        10%        12%         8%        11%        16% 
 
Net: Not 
concerned                      1821         1248k       577k       368        402K      1299k       549        926K       207        345k       140         80--      983k      1120-k       67        225         54 
                                 88%          87%        86%        85%        89%        88%        85%        88%        84%        87%        86%        77%        87%        86%        88%        85%        81% 
 
Mean Score                      1.7          1.7        1.9+       1.9        1.9        1.7        1.8        1.9+       1.7        1.9        1.5        1.9        1.9++      1.7        2.2        1.9        1.8 
Standard deviation              .93          .93       1.05       1.14       1.04        .96       1.00       1.05       1.01       1.16        .77        .94       1.06        .97       1.00        .92       1.12 
Standard error                  .07          .08        .12        .17        .17        .08        .12        .11        .19        .19        .20        .22        .10        .08        .37        .17        .34 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 111 (continuation) 
<C3b> How concerned generally are you about Offensive language 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          5            4          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          8            6          **         - 
                                  *%           1%         **         -% 
 
3                  (3.0)         33           25++        **         - 
                                  2%           3%         **         -% 
 
4                  (2.0)         77           33          **         1 
                                  4%           4%         **         1% 
 
5 - Very 
Concerned          (1.0)        148           60          **         2 
                                  7%           7%         **         4% 
 
(Never 
Considered this)                  1            1          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1807          792k         **        55Kp 
                                 87%          86%         **        95% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  225           93          **         3 
                                 11%          10%         **         5% 
 
Net: Not 
concerned                      1821          801k         **        55kp 
                                 88%          87%         **        95% 
 
Mean Score                      1.7          1.9++        **       1.2 
Standard deviation              .93         1.05          **       .50 
Standard error                  .07          .11          **       .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 112 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          2            *          1            2++        -          -          -          -          -          -            2          -          -            -          1          -          * 
                                  *%           *%         *%           1%         -%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         *% 
 
2                  (4.0)          7            5          1            2          1          2          -          -          2          -            3          2          2            2          1          4          - 
                                  *%           1%         *%           1%         *%         *%         -%         -%         1%         -%           1%         *%         *%           *%         *%         1%         -% 
 
3                  (3.0)         35           16         19            5         10+         9          4          4          2          1           15c        13          7           11         16d         3          4 
                                  2%           2%         2%           2%         3%         2%         1%         1%         1%         *%           3%         2%         1%           2%         3%         1%         1% 
 
4                  (2.0)         98           41         57            9         13         26         17         15         13          4           23         43         33           29c        32         13         23 
                                  5%           4%         5%           3%         4%         7%         5%         5%         5%         2%           4%         6%         4%           6%         5%         3%         4% 
 
5 - Very 
Concerned          (1.0)        199           78-       121+a         17         33G        44aG       49+afG     36G        16          4--         49         93++aC     56-          46         54         36         63 
                                 10%           8%        11%           6%        11%        12%        14%        11%         7%         2%           9%        13%         7%          10%         9%         8%        12% 
 
(Never 
Considered this)                  2            2          -            -          -          2+         -          -          -          -            -          2          -            2          -          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1738          876+b      862-         238c       247        293--      284        265        211c       200++aBCDEf  485        577--      676++B       373        519        405+a      441 
                                 84%          86%        81%          87%        81%        78%        80%        83%        86%        96%          84%        79%        87%          81%        83%        88%        83% 
 
(Don't know)                      *            -          *            -          *          -          -          -          -          -            *          -          -            -          -          -          * 
                                  *%           -%         *%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  297          119--      178++A        26         46G        70+AG      66+aG      52G        29g         8--         72        136++aC     89-          75c        86         49-        86c 
                                 14%          12%        17%          10%        15%        19%        19%        16%        12%         4%          12%        19%        11%          16%        14%        11%        16% 
 
Net: Not 
concerned                      1746          882++B     865--        241bCd     249        295--      284        265        213c       200++aBCDEf  490b       579--      678++B       375        521        409+Ad     441 
                                 84%          87%        81%          89%        81%        79%        80%        83%        87%        96%          85%        79%        88%          81%        84%        89%        83% 
 
Mean Score                      1.6          1.6        1.5          1.9+De     1.7d       1.6        1.4-       1.4        1.7        1.6          1.8+b      1.5        1.5          1.7d       1.7d       1.5        1.4- 
Standard deviation              .80          .85        .75         1.15        .86        .78        .59        .62        .83        .63          .98        .70        .71          .79        .87        .87        .60 
Standard error                  .05          .09        .06          .23        .13        .11        .09        .10        .17        .29          .12        .07        .09          .10        .10        .14        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 112 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          2            1          *            -          -          -          -          2            2          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)          7            3          4            1          -          -          1          5            7          - 
                                  *%           *%         *%           1%         -%         -%         *%         *%           *%         -% 
 
3                  (3.0)         35           28++B       7--          3          6          4         10         25           34          1 
                                  2%           3%         1%           1%         2%         1%         2%         2%           2%         *% 
 
4                  (2.0)         98           62         37           12         18         20         40         58           81         16 
                                  5%           6%         4%           5%         6%         6%         6%         4%           5%         6% 
 
5 - Very 
Concerned          (1.0)        199          100         99           26         46++E      40e        86++E     111--        175         22 
                                 10%           9%        10%          11%        15%        12%        13%         8%          10%         8% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1738          892        846          190        236--      258        512--     1212++BcD    1491        243 
                                 84%          82%        85%          82%        77%        80%        79%        86%          83%        86% 
 
(Don't know)                      *            -          *            -          -          *          *          -            *          - 
                                  *%           -%         *%           -%         -%         *%         *%         -%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  297          161        136           38         65++E      60E       126++E     168--        255         38 
                                 14%          15%        14%          16%        21%        18%        19%        12%          14%        13% 
 
Net: Not 
concerned                      1746          896        850          192        236--      258        513--     1219++BcD    1500        243 
                                 84%          82%        86%          82%        77%        80%        79%        86%          84%        86% 
 
Mean Score                      1.6          1.7+b      1.4-         1.5        1.4        1.5        1.5        1.7          1.6        1.5 
Standard deviation              .80          .83        .72          .79        .64        .63        .68        .86          .82        .56 
Standard error                  .05          .07        .07          .14        .09        .09        .07        .07          .06        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 112 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          2            -          -          -          -          1++        -          -          -          -          -          *          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         1%         -%         -%         -%         -%         -%         *%         -%           *%         -%         -%         -% 
 
2                  (4.0)          7            -          -          -          2          3++        -          2          -          -          -          *          1            6          1          -          1 
                                  *%           -%         -%         -%         1%         2%         -%         1%         -%         -%         -%         *%         *%           *%         *%         -%         1% 
 
3                  (3.0)         35            1          -          2          5          5b         3          3          5          3          2B         2b         4b          33          1          1          * 
                                  2%           2%         -%         1%         3%         4%         2%         2%         2%         1%         2%         2%         2%           2%         1%         *%         1% 
 
4                  (2.0)         98           10          7          6         10          4          7         13k        12         19K         2          1--        7k          79-        19+a       18++A       1 
                                      ++bcefhjKl 
                                  5%          12%         3%         4%         5%         3%         4%         7%         4%         7%         3%         1%         4%           4%         8%        10%         2% 
 
5 - Very 
Concerned          (1.0)        199           10b         8-         8         37         12         18         26Bchj     18         19          4         15++BCHiJ  25++BCHIJ   170         28         15         13++AbC 
                                                                        ++BCefHIJ 
                                 10%          12%         4%         5%        20%         8%         9%        14%         6%         7%         7%        14%        15%           9%        12%         8%        26% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          2+         -          -          -          -            ---        2++A       2++A       - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%           -%         1%         1%         -% 
 
(Not Concerned)                1738           62        214        151+ADGkL  134--      121        160d       143-       255aDgL    229d        55+aDgL    86d       130--       1552D       186        151         35- 
                                                 ++ADefGiKL 
                                 84%          74%        93%        91%        72%        83%        85%        76%        87%        85%        88%        83%        78%          84%        78%        81%        69% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          -          -          *++          *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  297           20+BCehj   15--       14         47         15         24         39+BCehJ   30         38b         6-        16Bcj      32+BCeHJ    249-        48+a       34         14++A 
                                                                       ++BCEfHiJk 
                                 14%          24%         7%         8%        25%        11%        13%        21%        10%        14%        10%        15%        19%          14%        20%        18%        28% 
 
Net: Not 
concerned                      1746           62-       214        151+ADGkL  136--      125d       160d       145-       255aDgL    229d        55aDgL     86d       130--       1559+bd     187-       151         35- 
                                                  ++ADfGiKL 
                                 84%          74%        93%        91%        72%        86%        85%        77%        87%        85%        88%        83%        78%          85%        79%        81%        71% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 112 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.6          1.6        1.4        1.6        1.5        2.1++dkl   1.5        1.6        1.6        1.6        1.7        1.4        1.4          1.6        1.5        1.6        1.3 
Standard deviation              .80          .62        .51        .69        .80       1.29        .70        .80        .73        .64        .85        .88        .75          .82        .64        .55        .77 
Standard error                  .05          .16        .17        .22        .14        .31        .18        .16        .16        .14        .13        .11        .08          .06        .10        .11        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 112 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          2            *          1++        -          -          -            -          2            2          -          -          -            -          1          *          - 
                                  *%           *%         1%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         *%         *%         -% 
 
2                  (4.0)          7            5          -          2          -          -            -          2            5          1          2          2            5          1          1          - 
                                  *%           1%         -%         *%         -%         -%           -%         *%           *%         *%         *%         1%           1%         *%         *%         -% 
 
3                  (3.0)         35           18          1         13          3          *            2         22           19         12          4          2            3--       17A        15++A       - 
                                  2%           2%         1%         2%         2%         *%           1%         2%           2%         2%         1%         1%           *%         2%         4%         -% 
 
4                  (2.0)         98           39          7         39          8          2            9         37           42         40         16          4           34         30         32+a        - 
                                  5%           5%         4%         6%         5%         1%           3%         4%           4%         6%         5%         2%           4%         4%         8%         -% 
 
5 - Very 
Concerned          (1.0)        199           99+c       17         46         19          6           29        102          108         66         24         10           75         76         45          1 
                                 10%          12%         9%         7%        13%         5%           9%        10%          11%         9%         7%         5%           8%        11%        10%         4% 
 
(Never 
Considered this)                  2            2          -          -          -          -            -          -            2          -          -          -            2          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1738          696-       159        536        119        112+Acd      283        848          831        594        312        177+ab       820++BC    549        335--       25 
                                 84%          81%        85%        84%        80%        93%          87%        84%          82%        83%        87%        91%          87%        82%        78%        96% 
 
(Don't know)                      *            *          -          -          -          -            -          *            *          -          -          -            -          -          *          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  297          138e        25         85         27e         7-          38        139          150d       106d        40         14-         109-       106         77+A        1 
                                 14%          16%        13%        13%        18%         6%          12%        14%          15%        15%        11%         7%          12%        16%        18%         4% 
 
Net: Not 
concerned                      1746          701-       160        538        119        112+acd      283        852          837        595        314        178+ab       825++BC    551        337--       25 
                                 84%          82%        86%        85%        80%        93%          87%        84%          83%        83%        88%        92%          88%        82%        78%        96% 
 
Mean Score                      1.6          1.6        1.5        1.7        1.4        1.3          1.3        1.6          1.6        1.6        1.6        1.7          1.5        1.6        1.7        1.0 
Standard deviation              .80          .83        .97        .77        .66        .59          .58        .85          .86        .69        .80       1.02          .76        .82        .81          - 
Standard error                  .05          .08        .22        .09        .15        .23          .11        .08          .08        .08        .15        .28          .09        .09        .10          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 112 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          2            *          *          -          *          1            2          2          2          2          -            2          2          2          *          - 
                                  *%           *%         *%         -%         *%         *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)          7            5          5          2          2          2            7          7          5          4          -            7          5          4          4          - 
                                  *%           *%         *%         *%         *%         1%           *%         1%         *%         *%         -%           1%         1%         1%         1%         -% 
 
3                  (3.0)         35           33         32         18+        23++e       1           35+        35++e      29++e      31++e       -           30+e       28++E      24++E      20++E       5- 
                                  2%           2%         2%         3%         3%         *%           2%         3%         3%         2%         -%           2%         3%         3%         3%         1% 
 
4                  (2.0)         98           98++E      98++E      55++aE     65++E       ---         98++E      98++E      85++E      90++E       ---         67         57+e       50+e       37+e       27 
                                  5%           6%         6%         9%         8%         -%           5%         8%         8%         7%         -%           5%         6%         6%         7%         4% 
 
5 - Very 
Concerned          (1.0)        199          193++E     190++E     124++ABE   141++ABE     4--        199++E     199++AE    167++aE    176++E       ---        162++E     129++E     120++E      99++aE     33-- 
                                 10%          11%        12%        19%        18%         1%          11%        15%        15%        13%         -%          13%        15%        15%        18%         4% 
 
(Never 
Considered this)                  2            2          2          -          -          -            2          2          2          2          -            -          -          -          -          2 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         *%         -%           -%         -%         -%         -%         *% 
 
(Not Concerned)                1738         1387--CD   1257--CD    437--      567--      300++ABCD   1443--BCd   947--      813--     1016--      271++ABCD   1014--cD    667--      576--      407--      679++ABCD 
                                 84%          81%        79%        69%        71%        97%          81%        73%        74%        77%       100%          79%        75%        74%        72%        91% 
 
(Don't know)                      *            *          *          -          -          -            *          *          -          *          -            *          *          -          -          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         -%         *%         -%           *%         *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  297          291++E     288++E     179++ABE   206++ABE     4--        297++E     297++AE    251++AE    266++aE      ---        229++E     186++E     170++E     137++aE     60-- 
                                 14%          17%        18%        28%        26%         1%          17%        23%        23%        20%         -%          18%        21%        22%        24%         8% 
 
Net: Not 
concerned                      1746         1393--CD   1262--CD    439--      570--      303++ABCD   1452--BCd   955--      820--     1022--      271++ABCD   1023--cD    674--      582--      412--      679++ABCD 
                                 84%          81%        80%        69%        71%        98%          81%        74%        74%        77%       100%          80%        76%        75%        72%        91% 
 
Mean Score                      1.6          1.5-       1.6-       1.5        1.5        2.6++ABCD    1.6        1.6        1.6        1.6          -          1.6        1.6        1.6        1.6        1.6 
Standard deviation              .80          .75        .75        .71        .73       1.69          .80        .80        .79        .77          -          .84        .85        .85        .82        .64 
Standard error                  .05          .05        .05        .06        .06        .73          .05        .05        .06        .05          -          .06        .07        .07        .08        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 112 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          2            -          2            -          -          -          -          1            -          2          -          -            -          2          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
2                  (4.0)          7            -          7            2          4          2          3          3            3          4          -          -            2          5          -          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           *%         1%         -%         -%           *%         1%         -%         -% 
 
3                  (3.0)         35            9         25           15         25         11-         9         17           12         14          5          3           19          9          5          2 
                                  2%           2%         2%           1%         2%         1%         1%         1%           1%         2%         2%         4%           2%         1%         2%         2% 
 
4                  (2.0)         98           16         80           64         73         60         36         61           43         39         11          5           54         31          7          5 
                                  5%           4%         5%           5%         5%         5%         4%         5%           4%         6%         4%         6%           5%         5%         3%         5% 
 
5 - Very 
Concerned          (1.0)        199           67++B     125--        147++      158++      135++      105++      136++         89         74         22         14ac         97         64         24         14 
                                 10%          17%         8%          12%        12%        12%        13%        12%           9%        11%         7%        16%           9%        10%        11%        14% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1738          305--     1367++A       948--     1106--      942        652-       947-         873bd      543-       257bd       64-         936        542        178         82 
                                 84%          77%        85%          81%        81%        82%        81%        81%          85%        80%        87%        74%          84%        83%        83%        80% 
 
(Don't know)                      *            *          -            -          -          *          -          -            -          *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  297           83++B     205--        210++      232++      195++      141++      197++        132        113         33         19ac        152         94         32         19 
                                 14%          21%        13%          18%        17%        17%        17%        17%          13%        17%        11%        22%          14%        14%        15%        19% 
 
Net: Not 
concerned                      1746          305--     1376++A       950--     1110--      944-       655-       952-         876bd      549        257d        64-         937        549        178         82 
                                 84%          77%        86%          81%        81%        82%        81%        82%          86%        81%        87%        74%          85%        84%        83%        80% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 112 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.6          1.4-       1.7++a       1.4--      1.5-       1.4--      1.4--      1.5          1.5        1.7        1.6        1.5          1.6        1.6        1.5        1.4 
Standard deviation              .80          .67        .83          .66        .73        .64        .70        .75          .74        .88        .72        .75          .73        .93        .73        .65 
Standard error                  .05          .08        .07          .05        .05        .05        .07        .06          .07        .09        .14        .17          .07        .11        .14        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 112 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  *%           -% 
 
2                  (4.0)          7            - 
                                  *%           -% 
 
3                  (3.0)         35            2 
                                  2%           2% 
 
4                  (2.0)         98            2 
                                  5%           3% 
 
5 - Very 
Concerned          (1.0)        199            9 
                                 10%          12% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1738           62 
                                 84%          83% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  297           11 
                                 14%          14% 
 
Net: Not 
concerned                      1746           62 
                                 84%          83% 
 
Mean Score                      1.6          1.4 
Standard deviation              .80          .75 
Standard error                  .05          .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 112 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          2            1          2          2          *          2          2          2          1          -          -          2          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         -%         -%         *%         -% 
 
2                  (4.0)          7            3          5          3          3          3          3          1          2          1          -          6          - 
                                  *%           *%         1%         *%         1%         *%         *%         *%         *%         *%         -%         1%         -% 
 
3                  (3.0)         35           29++       24+        26         13         31+        30++       20+        12          9          4         22+         6 
                                  2%           3%         3%         2%         2%         2%         3%         3%         2%         3%         3%         3%         2% 
 
4                  (2.0)         98           56         53         68+        34         73         59         45         37+        20          4         45         19 
                                  5%           6%         6%         6%         6%         5%         5%         6%         7%         6%         3%         5%         8% 
 
5 - Very 
Concerned          (1.0)        199          132++      117++      127         60        148        134++       91++       71++       44+        21+       106++       29 
                                 10%          13%        13%        11%        10%        11%        12%        13%        14%        14%        16%        13%        12% 
 
(Never 
Considered this)                  2            2          2          2          2          2          2          -          -          -          -          -          - 
                                  *%           *%         *%         *%         *%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1738          784--      679--      972--g     465       1137--bg    897--      556--      376--      248--      105        644--      198 
                                 84%          78%        77%        81%        81%        81%        80%        78%        75%        77%        79%        78%        78% 
 
(Don't know)                      *            *          *          -          -          *          *          -          -          -          -          -          - 
                                  *%           *%         *%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  297          189++      170++      195+        94        221+       193++      136++      108++ce     64+        24        150++       48 
                                 14%          19%        19%        16%        16%        16%        17%        19%        22%        20%        18%        18%        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 112 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1746          788--      686--      977--g     468       1142--g     902--      559--      379--      250--      105        651--      198- 
                                 84%          78%        78%        81%        81%        82%        80%        78%        76%        78%        79%        79%        78% 
 
Mean Score                      1.6          1.6        1.6        1.6        1.6        1.6        1.6        1.6        1.6        1.6        1.4        1.6        1.6 
Standard deviation              .80          .82        .86        .80        .82        .80        .83        .82        .82        .78        .72        .88        .69 
Standard error                  .05          .07        .07        .06        .09        .06        .07        .08        .09        .11        .16        .08        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 112 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          2            2          *          -          2+         2          2          2          *          -          *          -          2          2          *          -          - 
                                  *%           *%         *%         -%         *%         *%         *%         *%         *%         -%         *%         -%         *%         *%         *%         -%         -% 
 
2                  (4.0)          7            5          3          4          3          7          4          6          3+         1          -          -          5          4          1          3+         - 
                                  *%           *%         *%         1%         1%         *%         1%         1%         1%         *%         -%         -%         *%         *%         2%         1%         -% 
 
3                  (3.0)         35           32+        24++       14+        15+        28         17         21          4         17++eg      5          5+        26+        32++        1          7          2 
                                  2%           2%         4%         3%         3%         2%         3%         2%         1%         4%         3%         5%         2%         2%         1%         3%         3% 
 
4                  (2.0)         98           68         31         39         16         82+        52++abdmnq 62+        12         24         14dn       10dn       72++       65          *         22+adn      7dn 
                                                             ++AbDemnq 
                                  5%           5%         5%         9%         4%         6%         8%         6%         5%         6%         8%         9%         6%         5%         *%         8%        10% 
 
5 - Very 
Concerned          (1.0)        199          148         65         56+d       34        152         70        108         27         39         20         14        125+       145+         9         22          6 
                                 10%          10%        10%        13%         8%        10%        11%        10%        11%        10%        12%        14%        11%        11%        12%         8%         9% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1738         1182Cfk     546c       318--      382Cfjk   1213--Ck    502--      850-c      200        315-       124-        75--      894--     1058--c      64        210         52 
                                 84%          82%        82%        74%        85%        82%        78%        81%        81%        79%        76%        72%        79%        81%        84%        79%        78% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          -          *          *          *++q       -          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         1%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  297          216         96         95         50        234+d      122++Ds    171+d       39         63         34ds       24+Ds     197++D     210+d       10         44         12 
                                                            ++ABDegmqs 
                                 14%          15%        14%        22%        11%        16%        19%        16%        16%        16%        21%        23%        18%        16%        13%        17%        19% 
 
Net: Not 
concerned                      1746         1189Ck      549ck      321--      386CfjKl  1222--Ck    507--      857-c      204        317-       125-        75--      901--     1063--c      66        213         52 
                                 84%          83%        82%        75%        86%        82%        79%        82%        83%        80%        76%        72%        80%        81%        86%        80%        78% 
 
Mean Score                      1.6          1.6        1.7+       1.7        1.9++m     1.6        1.7+       1.6        1.7        1.8+       1.6        1.7        1.6        1.6        1.6        1.8+       1.8 
Standard deviation              .80          .83        .88        .81       1.04        .82        .86        .84        .95        .84        .78        .76        .83        .82       1.21        .87        .72 
Standard error                  .05          .06        .09        .09        .14        .06        .09        .07        .16        .11        .15        .17        .07        .06        .37        .14        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 112 (continuation) 
<C3b> How concerned generally are you about Offensive videos / pictures 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          2            2          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          7            5          **         - 
                                  *%           1%         **         -% 
 
3                  (3.0)         35           27++        **         1 
                                  2%           3%         **         1% 
 
4                  (2.0)         98           46          **         1 
                                  5%           5%         **         1% 
 
5 - Very 
Concerned          (1.0)        199          100          **         3 
                                 10%          11%         **         4% 
 
(Never 
Considered this)                  2            -          **         2++ABCDEFGhILMoQ 
                                  *%           -%         **         3% 
 
(Not Concerned)                1738          741--c       **        53ck 
                                 84%          81%         **        91% 
 
(Don't know)                      *            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  297          145          **         3 
                                 14%          16%         **         5% 
 
Net: Not 
concerned                      1746          747-c        **        53ck 
                                 84%          81%         **        91% 
 
Mean Score                      1.6          1.7+         **       1.4 
Standard deviation              .80          .90          **       .86 
Standard error                  .05          .08          **       .47 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 113 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          1            -          1            1+         -          -          -          -          -          -            1          -          -            -          1          -          - 
                                  *%           -%         *%           *%         -%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         -% 
 
2                  (4.0)          8            6          2            2          *          2          2          *          2          -            2          3          2            3          4          1          1 
                                  *%           1%         *%           1%         *%         *%         *%         *%         1%         -%           *%         *%         *%           1%         1%         *%         *% 
 
3                  (3.0)         34           17         16            5          5          6          5          8          5          *           10         10         13           10         14          3          7 
                                  2%           2%         2%           2%         2%         1%         1%         2%         2%         *%           2%         1%         2%           2%         2%         1%         1% 
 
4                  (2.0)        146           65         81           20         20         40+Dg      14         22         23d         8           39         54         52           39         48         24         35 
                                  7%           6%         8%           7%         6%        11%         4%         7%         9%         4%           7%         7%         7%           8%         8%         5%         7% 
 
5 - Very 
Concerned          (1.0)        277          118        158           27         38         59         51         57+afg     25         19           65        110        101           80+b       74         57         66 
                                 13%          12%        15%          10%        12%        16%        15%        18%        10%         9%          11%        15%        13%          17%        12%        12%        12% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -          2++        -            -          -          2            -          2          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%         1%         -%           -%         -%         *%           -%         *%         -%         -% 
 
(Not Concerned)                1612          811        801          216        242        269-       282c       235        187        181+CEf      459        551        602          331--      482        377+A      422a 
                                 77%          80%        75%          80%        79%        72%        80%        73%        77%        87%          79%        76%        78%          71%        77%        82%        79% 
 
(Don't know)                      *            -          *            -          *          -          -          -          -          -            *          -          -            -          -          -          * 
                                  *%           -%         *%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  423          183-       240+a         47         57         99++adG    66         78g        48         27          104        164        154          119++bcd   122         80        101 
                                 20%          18%        23%          17%        19%        26%        19%        24%        20%        13%          18%        23%        20%          26%        20%        17%        19% 
 
Net: Not 
concerned                      1621          817+b      804-         220c       242        271-       284c       235        189        181+CE       462        554        605          334--      487        378A       423a 
                                 78%          80%        76%          81%        79%        72%        80%        73%        77%        87%          80%        76%        78%          72%        78%        82%        80% 
 
Mean Score                      1.5          1.6        1.5          1.8+       1.5        1.5        1.4        1.4        1.7        1.3          1.6        1.5        1.5          1.5        1.7+c      1.4        1.5 
Standard deviation              .73          .77        .70          .96        .66        .67        .73        .67        .80        .48          .82        .69        .70          .74        .83        .60        .65 
Standard error                  .04          .07        .05          .16        .10        .08        .10        .09        .13        .14          .09        .06        .07          .08        .09        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 113 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          1            1          -            -          -          -          -          1            1          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)          8            7          1            *          *          -          *          8            6          2 
                                  *%           1%         *%           *%         *%         -%         *%         1%           *%         1% 
 
3                  (3.0)         34           23         10            1          5          6          9         23           32          2 
                                  2%           2%         1%           1%         2%         2%         1%         2%           2%         1% 
 
4                  (2.0)        146           88         58           21         35++E      26         55         89          130         16 
                                  7%           8%         6%           9%        11%         8%         8%         6%           7%         6% 
 
5 - Very 
Concerned          (1.0)        277          154        123           36         50         44        101        172          236         37 
                                 13%          14%        12%          15%        16%        14%        16%        12%          13%        13% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1612          812-       800+a        175        216--      245        484       1119+B       1383        226 
                                 77%          75%        81%          75%        71%        76%        74%        79%          77%        80% 
 
(Don't know)                      *            -          *            -          -          *          *          -            *          - 
                                  *%           -%         *%           -%         -%         *%         *%         -%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  423          241        181           57         85++E      70        156+e      261-         366         53 
                                 20%          22%        18%          24%        28%        22%        24%        18%          20%        19% 
 
Net: Not 
concerned                      1621          820-       801+a        175        216--      245        484-      1128+Bd      1390        227 
                                 78%          75%        81%          75%        71%        76%        74%        80%          78%        81% 
 
Mean Score                      1.5          1.6        1.4          1.4        1.5        1.5        1.4        1.6          1.5        1.4 
Standard deviation              .73          .79        .63          .56        .61        .65        .61        .79          .74        .71 
Standard error                  .04          .06        .06          .09        .08        .09        .06        .06          .05        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 113 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          1            -          -          -          -          1++        -          -          -          -          -          -          -            1          -          -          - 
                                  *%           -%         -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          8            -          -          -          3+         1          -          -          -          2          *          1          1            8          1          -          1 
                                  *%           -%         -%         -%         2%         1%         -%         -%         -%         1%         *%         1%         1%           *%         *%         -%         1% 
 
3                  (3.0)         34            1          -          4i         5i         1          -          7bi        9i         -          1BFI       2bi        3bi         25-         8+a        8+a        1 
                                  2%           2%         -%         3%         3%         1%         -%         4%         3%         -%         2%         2%         2%           1%         4%         4%         1% 
 
4                  (2.0)        146           10BjKL      2--        9b        12b         9b        25++BJKL   32         22Bkl      17b         2-         3--        4--        124         22         18          4 
                                                                                                        ++BCdehIJK 
                                                                                                                 L 
                                  7%          12%         1%         5%         6%         6%        13%        17%         7%         6%         3%         3%         3%           7%         9%        10%         8% 
 
5 - Very 
Concerned          (1.0)        277            7         15-        14         40++aBCEHJ  7-        38+aBcEhj  31be       28         46BcEhj     6         21         23be        243         34         19         15++AbC 
                                                                                                                                                     ++aBCEHJl 
                                 13%           8%         7%         8%        22%         5%        20%        17%         9%        17%        10%        20%        14%          13%        14%        10%        30% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          2+         -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1612           65g       212        139DFG     127-       125+DFGk   124--      118--      231dfG     205g        53++DFGiK  78g       135DFG      1438D       173        143d        30-- 
                                                 ++AcDFGHIJ 
                                                         KL 
                                 77%          78%        92%        84%        68%        86%        66%        63%        79%        76%        84%        75%        81%          78%        73%        76%        60% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          -          -          *++          *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  423           17b        17--       23         52+BcEhJl  17-        63         63         49b        63Bej       8--       23BcEJl    27B         367         55         36         19++Ac 
                                                                                              ++BCEHJkL  ++BCEHJkL 
                                 20%          20%         8%        14%        28%        11%        34%        33%        17%        23%        13%        22%        16%          20%        23%        19%        38% 
 
Net: Not 
concerned                      1621           65g       212        139dFG     130-       128+DFGiK  124--      118--      231fG      207g        53++DFGK   79g       136dFG      1447D       174        143d        31-- 
                                                 ++AcDFGHIJ 
                                                         KL 
                                 78%          78%        92%        84%        70%        88%        66%        63%        79%        77%        84%        76%        82%          79%        73%        76%        61% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 113 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.5          1.7b       1.1        1.6b       1.5        2.0++bFIKl 1.4        1.6bik     1.7bik     1.3        1.5b       1.3-       1.4          1.5        1.6        1.8        1.3 
Standard deviation              .73          .62        .33        .76        .87       1.15        .49        .65        .73        .63        .84        .73        .81          .73        .75        .74        .69 
Standard error                  .04          .17        .11        .18        .15        .30        .09        .10        .13        .10        .11        .08        .10          .05        .11        .13        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 113 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          1            -          1++a       -          -          -            -          1            1          -          -          -            -          1          -          - 
                                  *%           -%         1%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         *%         -%         -% 
 
2                  (4.0)          8            4          -          4          *          -            *          6            6          1          2          2            3          1          4          - 
                                  *%           *%         -%         1%         *%         -%           *%         1%           1%         *%         1%         1%           *%         *%         1%         -% 
 
3                  (3.0)         34           13          2         13          3          3            5         21           17         14          2          2            6--       15a        12A         - 
                                  2%           2%         1%         2%         2%         2%           2%         2%           2%         2%         1%         1%           1%         2%         3%         -% 
 
4                  (2.0)        146           53          7         58         12          6           18         63           73         45         27         10           56         61+        29          - 
                                  7%           6%         4%         9%         8%         5%           6%         6%           7%         6%         8%         5%           6%         9%         7%         -% 
 
5 - Very 
Concerned          (1.0)        277          124         28         73         21         10           35        145          152c        92         32-        17          112        105         55          1 
                                 13%          14%        15%        11%        14%         9%          11%        14%          15%        13%         9%         9%          12%        16%        13%         4% 
 
(Never 
Considered this)                  2            -          -          -          -          -            -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1612          665        146        489        112        101          266        776          757-       561        293a       164a         760++B     491--      329         25 
                                 77%          77%        79%        77%        75%        84%          82%        77%          75%        79%        82%        84%          81%        73%        77%        96% 
 
(Don't know)                      *            *          -          -          -          -            -          *            *          -          -          -            -          -          *          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  423          177         36        131         33         16           53        208          225d       137         60         26          168-       166++A      84          1 
                                 20%          21%        19%        21%        22%        13%          16%        21%          22%        19%        17%        14%          18%        25%        19%         4% 
 
Net: Not 
concerned                      1621          669        148        493        113        101          266        783          764        562        295a       166+a        763++B     493--      334         25 
                                 78%          78%        79%        77%        76%        84%          82%        77%          76%        79%        83%        85%          81%        73%        78%        96% 
 
Mean Score                      1.5          1.5        1.4        1.6        1.5        1.6          1.5        1.5          1.5        1.5        1.6        1.6          1.4        1.5        1.7        1.0 
Standard deviation              .73          .71        .89        .75        .70        .76          .68        .81          .77        .68        .72        .88          .65        .72        .85          - 
Standard error                  .04          .06        .17        .08        .15        .21          .11        .06          .06        .07        .12        .20          .06        .06        .10          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 113 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          1            --         -          -          -          1+ab         1          1          1          1          -            1          1          1          -          - 
                                  *%           -%         -%         -%         -%         *%           *%         *%         *%         *%         -%           *%         *%         *%         -%         -% 
 
2                  (4.0)          8            8          8          3          5          -            8          8          7          7          -            8          5          7+e        4          - 
                                  *%           *%         1%         *%         1%         -%           *%         1%         1%         *%         -%           1%         1%         1%         1%         -% 
 
3                  (3.0)         34           23         23         13         16          8           34         34++e      29++e      31++e       -           22         21         19         15         12 
                                  2%           1%         1%         2%         2%         3%           2%         3%         3%         2%         -%           2%         2%         2%         3%         2% 
 
4                  (2.0)        146          142++E     142++E      71++E      79++E       4--        146++E     146++aE    109++E     116++E       ---         93         76         64         43         48 
                                  7%           8%         9%        11%        10%         1%           8%        11%        10%         9%         -%           7%         9%         8%         8%         6% 
 
5 - Very 
Concerned          (1.0)        277          273++E     267++E     169++ABE   205++ABE     ---        277++E     277++AE    237++AE    247++E       ---        210++E     164++E     159++E     129++AE     61-- 
                                 13%          16%        17%        27%        26%         -%          15%        21%        22%        19%         -%          16%        18%        20%        23%         8% 
 
(Never 
Considered this)                  2            2          2          2          2          -            2          2          2          2          -            2          -          2          2          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         -%         *%         *%         -% 
 
(Not Concerned)                1612         1271--CD   1143--CD    379--      494--      295++ABCD   1317--BCd   821--      717--      918--b     271++ABCD    945--cD    621--      525--      375--      624++ABCD 
                                 77%          74%        72%        60%        62%        96%          74%        64%        65%        69%       100%          74%        70%        68%        66%        84% 
 
(Don't know)                      *            *          *          -          -          -            *          *          -          *          -            *          *          -          -          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         -%         *%         -%           *%         *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  423          414++E     409++E     240++ABE   284++ABE     4--        423++E     423++AdE   346++AE    363++E       ---        303++E     240++E     223++aE    172++aE    109-- 
                                 20%          24%        26%        38%        36%         1%          24%        33%        31%        27%         -%          24%        27%        29%        30%        15% 
 
Net: Not 
concerned                      1621         1279--CD   1151--CD    382--      498--      296++ABCD   1327--BCd   830--      725--      926--b     271++ABCD    955--cD    627--      533--      380--      624++ABCD 
                                 78%          74%        73%        60%        62%        96%          74%        64%        66%        70%       100%          74%        71%        69%        67%        84% 
 
Mean Score                      1.5          1.5--      1.5--      1.4--      1.4--      2.9++ABCD    1.5        1.5        1.5        1.5          -          1.5        1.5        1.5        1.5        1.6 
Standard deviation              .73          .68        .68        .64        .66        .84          .73        .73        .74        .74          -          .76        .76        .80        .74        .66 
Standard error                  .04          .04        .04        .05        .05        .30          .04        .04        .05        .05          -          .05        .06        .06        .06        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 113 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          1            -          1            -          -          -          -          1            -          1          -          -            -          1          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
2                  (4.0)          8            2          6            4          4          4          4          4            2          2          4+a        -            3          2          2          - 
                                  *%           1%         *%           *%         *%         *%         *%         *%           *%         *%         1%         -%           *%         *%         1%         -% 
 
3                  (3.0)         34           10         22           17         23         15         10         22            7--       18+A        5          4A          19         14          1          1 
                                  2%           2%         1%           1%         2%         1%         1%         2%           1%         3%         2%         5%           2%         2%         *%         1% 
 
4                  (2.0)        146           28        110           99+       107         83         45         77           78         48         12          8           75         48         13         10 
                                  7%           7%         7%           8%         8%         7%         6%         7%           8%         7%         4%         9%           7%         7%         6%         9% 
 
5 - Very 
Concerned          (1.0)        277           79++B     181--        211++      218++      183++      141++      186++        136         95         31         15          146         86         23         22+c 
                                 13%          20%        11%          18%        16%        16%        17%        16%          13%        14%        10%        17%          13%        13%        11%        21% 
 
(Never 
Considered this)                  2            2+b        --           2          2          2          2          2            -          2          -          -            2          -          -          - 
                                  *%           *%         -%           *%         *%         *%         *%         *%           -%         *%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1612          277--     1287++A       843--     1012--      864-       604        874-         799        510        244bd       59          864        502        175d        71 
                                 77%          70%        80%          72%        74%        75%        75%        75%          78%        75%        83%        68%          78%        77%        82%        69% 
 
(Don't know)                      *            *          -            -          -          *          -          -            -          *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  423          107++B     291--        310++      326++      265++      186+       263+         214c       142         43-        23c         221        134         36         31+ac 
                                 20%          27%        18%          26%        24%        23%        23%        23%          21%        21%        14%        27%          20%        20%        17%        31% 
 
Net: Not 
concerned                      1621          279--     1295++A       847--     1016--      868-       607        879-         801        514        248+bD      59          868        505        178d        71 
                                 78%          70%        81%          72%        74%        75%        75%        75%          78%        76%        84%        68%          78%        77%        83%        69% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 113 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.5          1.5        1.6          1.4--      1.5-       1.4--      1.4--      1.5          1.4        1.6        1.6        1.6          1.5        1.6        1.6        1.3 
Standard deviation              .73          .72        .74          .65        .67        .66        .67        .73          .60        .81        .95        .75          .70        .79        .82        .52 
Standard error                  .04          .08        .05          .04        .04        .05        .06        .05          .05        .08        .16        .16          .06        .08        .15        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 113 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          1            - 
                                  *%           -% 
 
2                  (4.0)          8            - 
                                  *%           -% 
 
3                  (3.0)         34            * 
                                  2%           1% 
 
4                  (2.0)        146            6 
                                  7%           9% 
 
5 - Very 
Concerned          (1.0)        277           15 
                                 13%          20% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1612           53 
                                 77%          71% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  423           21 
                                 20%          28% 
 
Net: Not 
concerned                      1621           53 
                                 78%          71% 
 
Mean Score                      1.5          1.3 
Standard deviation              .73          .53 
Standard error                  .04          .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 113 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          1            1          1          1          -          1          1          1          1          -          -          1          - 
                                  *%           *%         *%         *%         -%         *%         *%         *%         *%         -%         -%         *%         -% 
 
2                  (4.0)          8            2          4          1-         4          4          4          5          2          1          -          5          * 
                                  *%           *%         *%         *%         1%         *%         *%         1%         *%         *%         -%         1%         *% 
 
3                  (3.0)         34           18         22+        26         11         30+        21         15          9          4          1         23++        3 
                                  2%           2%         3%         2%         2%         2%         2%         2%         2%         1%         1%         3%         1% 
 
4                  (2.0)        146          108++eei    78+i       94         53+i      108         83         65+i       56++ei     33+i        4         64         27+i 
                                  7%          11%         9%         8%         9%         8%         7%         9%        11%        10%         3%         8%        11% 
 
5 - Very 
Concerned          (1.0)        277          185++e     145++      181+        82        200        171+       128++      102++cdee   64++e      20        147++       46+ 
                                 13%          18%        16%        15%        14%        14%        15%        18%        20%        20%        15%        18%        18% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          -          -          -          2          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -% 
 
(Not Concerned)                1612          694--      630--      895--aG    427g      1052-AfGhj  846-AGh    501--      329--      220--      108afGhjk  580--      176-- 
                                 77%          69%        72%        75%        74%        75%        75%        70%        66%        68%        81%        70%        70% 
 
(Don't know)                      *            *          *          -          -          *          *          -          -          -          -          -          - 
                                  *%           *%         *%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  423          292++CEEi  223++      275++      135        307+       253+       193++e     158++bCdEEi 97++ceei   24        212++       73++ 
                                 20%          29%        25%        23%        23%        22%        22%        27%        32%        30%        18%        26%        29% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 113 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1621          698--      636--      898--aG    430g      1058--AfGh  852-AGh    507--      332--      221--      108afGh    586--      176-- 
                                 78%          69%        72%        75%        75%        76%        76%        71%        66%        69%        81%        71%        70% 
 
Mean Score                      1.5          1.5        1.6        1.5        1.6        1.5        1.5        1.5        1.5        1.4        1.2        1.5        1.5 
Standard deviation              .73          .68        .77        .71        .73        .74        .74        .77        .73        .64        .55        .80        .61 
Standard error                  .04          .05        .06        .05        .07        .05        .05        .06        .07        .08        .13        .06        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 113 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          1            1          -          -          1          1          1          1          -          -          -          -          1          1          -          -          - 
                                  *%           *%         -%         -%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         -%         -% 
 
2                  (4.0)          8            4          3          3          2          6          3          5          1          *          *          -          6          4          1          2          2+aeim 
                                  *%           *%         1%         1%         *%         *%         *%         *%         *%         *%         *%         -%         1%         *%         1%         1%         3% 
 
3                  (3.0)         34           27         13         15++        9         27         17         26+         6          9          2          7         21         28          *          4          1 
                                                                                                                                                    ++AbdEgijL 
                                                                                                                                                           moq 
                                  2%           2%         2%         3%         2%         2%         3%         2%         3%         2%         1%         7%         2%         2%         *%         2%         1% 
 
4                  (2.0)        146          106         45         57         36        116         65++n      73         13         37n        14         11ns      102++n     108+n        1         31+bghnqs   5 
                                                            ++ABdEGHlm 
                                                                   NQs 
                                  7%           7%         7%        13%         8%         8%        10%         7%         5%         9%         9%        10%         9%         8%         1%        12%         8% 
 
5 - Very 
Concerned          (1.0)        277          192         99         81++adgq   53        213        115++adg   141         42         68+        35+adgpq   21        164        189          9         41          5 
                                 13%          13%        15%        19%        12%        14%        18%        13%        17%        17%        21%        20%        15%        14%        12%        15%         8% 
 
(Never 
Considered this)                  2            -          -          -          -          2          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1612         1107CFiK    509Cfk     274--      350CFK    1119--Cfk   445--      803CFK     185c       282--      113-        65--      830--Ck    975--Cfk    65CfijKo  187-        53ck 
                                 77%          77%        76%        64%        78%        75%        69%        77%        75%        71%        69%        62%        74%        75%        85%        71%        80% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          -          *          *          *++q       -          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         1%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  423          299s       145s       138         89        329++s     180        214         55s       105++adgnqs 49+adgnqS  32+dgnS   266++s     297++s      10         71+ns      10 
                                                            ++ABDEGhLM                       ++AbdeGmnQ 
                                                                  NpQS                                S 
                                 20%          21%        22%        32%        20%        22%        28%        20%        22%        27%        30%        31%        24%        23%        13%        27%        16% 
 
Net: Not 
concerned                      1621         1112CFiK    512Cfk     277--      354CFiK   1126--Cfk   449--      809CFK     186ck      282--      113-        65--      838--Ck    981--Cfk    66CfijKo  189-        55ck 
                                 78%          77%        77%        64%        78%        76%        69%        77%        75%        71%        69%        62%        74%        75%        86%        71%        83% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 113 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.5          1.5        1.5        1.6        1.6        1.5        1.6        1.6        1.5        1.5        1.4        1.7        1.6        1.6        1.3        1.6        1.9j 
Standard deviation              .73          .73        .74        .73        .83        .74        .76        .80        .74        .65        .60        .78        .75        .74        .78        .70       1.04 
Standard error                  .04          .05        .07        .07        .10        .05        .07        .06        .11        .07        .11        .15        .05        .05        .25        .10        .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 113 (continuation) 
<C3b> How concerned generally are you about Violent / disturbing content 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          1            1          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          8            4          **         - 
                                  *%           *%         **         -% 
 
3                  (3.0)         34           21          **         - 
                                  2%           2%         **         -% 
 
4                  (2.0)        146           64          **         * 
                                  7%           7%         **         *% 
 
5 - Very 
Concerned          (1.0)        277          124          **         4 
                                 13%          13%         **         7% 
 
(Never 
Considered this)                  2            -          **         - 
                                  *%           -%         **         -% 
 
(Not Concerned)                1612          704CFK       **        54+abCdeFghIJKLmOq 
                                 77%          77%         **        93% 
 
(Don't know)                      *            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  423          188s         **         4- 
                                 20%          20%         **         7% 
 
Net: Not 
concerned                      1621          710CFK       **        54+abCdeFghIJKlmOq 
                                 78%          77%         **        93% 
 
Mean Score                      1.5          1.6          **       1.0 
Standard deviation              .73          .80          **       .24 
Standard error                  .04          .06          **       .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 114 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          4            -          4            3++        1          -          -          -          -          -            4++        -          -            -          3          -          2 
                                  *%           -%         *%           1%         *%         -%         -%         -%         -%         -%           1%         -%         -%           -%         *%         -%         *% 
 
2                  (4.0)         17            8          9            3          -          1          4          *          2          7++bce       3          4         10            4          4          2          8 
                                  1%           1%         1%           1%         -%         *%         1%         *%         1%         3%           1%         1%         1%           1%         1%         *%         1% 
 
3                  (3.0)         49           26         22            8          8         14f         5         12f         1          *           16         19         13           16         17          9          7 
                                  2%           3%         2%           3%         3%         4%         1%         4%         *%         *%           3%         3%         2%           4%         3%         2%         1% 
 
4                  (2.0)        120           57         63           13         22         21         26         17         16          6           35         46         39           46++CD     41d        18         14-- 
                                  6%           6%         6%           5%         7%         5%         7%         5%         6%         3%           6%         6%         5%          10%         7%         4%         3% 
 
5 - Very 
Concerned          (1.0)        157           68         89           14         20         32         33         33         14         11           34         64         58           57++BcD    42         31         27- 
                                  8%           7%         8%           5%         7%         8%         9%        10%         6%         5%           6%         9%         8%          12%         7%         7%         5% 
 
(Never 
Considered this)                  2            1          1            1          1          -          -          -          -          -            2          -          -            -          1          1          - 
                                  *%           *%         *%           *%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         *%         -% 
 
(Not Concerned)                1731          858        873          230        252        308        287        258        211        184          482        596        653          339--      517A       401A       474 
                                                                                                                                                                                                                       ++Ab 
                                 83%          84%        82%          84%        83%        82%        81%        80%        87%        88%          83%        82%        84%          73%        83%        87%        89% 
 
(Don't know)                      *            -          *            -          *          -          -          -          -          -            *          -          -            -          -          -          * 
                                  *%           -%         *%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  276          125        152           27         42         52         58g        51         29         17           69        110         97          104++BCD    83d        49         41-- 
                                 13%          12%        14%          10%        14%        14%        16%        16%        12%         8%          12%        15%        13%          22%        13%        11%         8% 
 
Net: Not 
concerned                      1752          866        887          236        253        309        291        258        213        191+bcdE     489        600        663          343--      523A       403A       483 
                                                                                                                                                                                                                       ++AB 
                                 84%          85%        83%          87%        83%        82%        82%        80%        88%        92%          85%        82%        86%          74%        84%        87%        91% 
 
Mean Score                      1.8          1.8        1.8          2.2+de     1.8        1.8        1.7        1.7        1.7        2.2          2.0        1.7        1.8          1.7        1.9        1.7        2.0 
Standard deviation              .93          .88        .98         1.22        .86        .82        .84        .80        .82       1.30         1.05        .83        .94          .80        .95        .84       1.20 
Standard error                  .06          .09        .09          .23        .14        .12        .13        .13        .17        .39          .13        .09        .11          .09        .11        .14        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 114 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          4            3          2            3++E       1          -          3          1            1-         3++a 
                                  *%           *%         *%           1%         *%         -%         *%         *%           *%         1% 
 
2                  (4.0)         17            7         10            *          *          2          2         15           17          - 
                                  1%           1%         1%           *%         *%         1%         *%         1%           1%         -% 
 
3                  (3.0)         49           33         16            5          9          6         20         28           42          5 
                                  2%           3%         2%           2%         3%         2%         3%         2%           2%         2% 
 
4                  (2.0)        120           87++B      33--          8         21         17         37         83           99         21 
                                  6%           8%         3%           3%         7%         5%         6%         6%           6%         7% 
 
5 - Very 
Concerned          (1.0)        157           99+b       58-          14         25         30         56         98          134         21 
                                  8%           9%         6%           6%         8%         9%         9%         7%           7%         8% 
 
(Never 
Considered this)                  2            1          1            -          -          -          -          2            1          1 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         *% 
 
(Not Concerned)                1731          856--      875++A       203        249        267        532       1185         1497        231 
                                 83%          79%        88%          87%        81%        83%        82%        84%          84%        82% 
 
(Don't know)                      *            -          *            -          -          *          *          -            *          - 
                                  *%           -%         *%           -%         -%         *%         *%         -%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  276          186++B      90--         23         46         47         93        182          233         42 
                                 13%          17%         9%          10%        15%        15%        14%        13%          13%        15% 
 
Net: Not 
concerned                      1752          866--      886++A       206        250        269        537       1202         1515        234 
                                 84%          80%        89%          88%        82%        83%        83%        85%          85%        83% 
 
Mean Score                      1.8          1.8        1.9          2.0        1.8        1.6        1.8        1.8          1.8        1.9 
Standard deviation              .93          .88       1.04         1.25        .88        .83        .95        .93          .92       1.03 
Standard error                  .06          .07        .12          .27        .14        .14        .11        .08          .07        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 114 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          4            -          -          -          -          3++        -          2          -          -          -          -          -            4          -          -          - 
                                  *%           -%         -%         -%         -%         2%         -%         1%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)         17            -          2          -          -          3          5+i        -          6          -          *          *          *           10--        7++A       2          5++AbC 
                                  1%           -%         1%         -%         -%         2%         3%         -%         2%         -%         *%         *%         *%           1%         3%         1%        10% 
 
3                  (3.0)         49            3f         5          1          9f         3          -          6          9          5          1          5++cFJl    3           44          5          4          1 
                                  2%           3%         2%         1%         5%         2%         -%         3%         3%         2%         1%         5%         2%           2%         2%         2%         1% 
 
4                  (2.0)        120            6         10          6         12          2         12         20+cEkL    23el       18          3          4          5-         102         18         13          5 
                                  6%           7%         5%         4%         6%         2%         6%        11%         8%         7%         4%         3%         3%           6%         8%         7%        10% 
 
5 - Very 
Concerned          (1.0)        157            8C         6-         2--       25+BCehJ    6         16c        21BCJ      17c        26bCj       2--       13++BCEhJ  16BCJ       133         24         14         10++Ac 
                                  8%           9%         3%         1%        13%         4%         8%        11%         6%        10%         3%        12%        10%           7%        10%         7%        20% 
 
(Never 
Considered this)                  2            -          -          1+         -          -          -          -          -          -          -          -          1            1          1          -          1+a 
                                  *%           -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         *%           *%         *%         -%         1% 
 
(Not Concerned)                1731           67        206+DGhK   156        142-       129dGk     155        138--      236        222         57         83        141dg       1548+bD     183-D      154D        29-- 
                                                            ++aDfGHIKL                                                                   ++aDfGHIKL 
                                 83%          81%        90%        94%        76%        88%        83%        74%        81%        82%        92%        79%        85%          84%        77%        82%        58% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          -          -          *++          *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  276           13ce       17-         8--       37+BCEJ     8-        27ce       41++BCEJl  40cej      44bCej      5--       16BCEJ     21cej       234         42         27         15++Ac 
                                 13%          16%         7%         5%        20%         6%        15%        22%        14%        16%         7%        16%        13%          13%        18%        14%        30% 
 
Net: Not 
concerned                      1752           67        207+DGiK   156        142-       134        160        140--      242        222         57         83-       141dg       1562D       190        156d        34-- 
                                                             ++aDGhIKL              +aDGhiKl                                              ++aDGhIKL 
                                 84%          81%        91%        94%        76%        92%        85%        75%        83%        82%        92%        80%        85%          85%        80%        83%        68% 
 
Mean Score                      1.8          1.7        2.1il      2.0        1.6        2.6++dgIkL 1.8        1.8        2.1ikL     1.6        1.8        1.7        1.5-         1.8        1.9        1.8        2.0 
Standard deviation              .93          .77        .91        .61        .79       1.53       1.05        .92        .97        .68        .81        .89        .81          .92       1.03        .87       1.25 
Standard error                  .06          .24        .24        .25        .16        .45        .26        .17        .18        .13        .15        .11        .11          .07        .17        .18        .34 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 114 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          4            1          1          -          2+c        -            -          4            3          2          -          -            2          1          1          - 
                                  *%           *%         1%         -%         1%         -%           -%         *%           *%         *%         -%         -%           *%         *%         *%         -% 
 
2                  (4.0)         17            8          -          4          2          -            7+b        4            7          3          7+b        3            4          2          9++ab      3 
                                  1%           1%         -%         1%         1%         -%           2%         *%           1%         *%         2%         1%           *%         *%         2%        10% 
 
3                  (3.0)         49           16          3         21          1          3            4         31           25         21          3          2           14         27++A       8          - 
                                  2%           2%         2%         3%         *%         3%           1%         3%           2%         3%         1%         1%           1%         4%         2%         -% 
 
4                  (2.0)        120           39          9         40         13          7           12         51           54d        53d        13          2-          37-        49a        32a         - 
                                  6%           4%         5%         6%         9%         6%           4%         5%           5%         7%         4%         1%           4%         7%         7%         -% 
 
5 - Very 
Concerned          (1.0)        157           54         21         47         11          9           29         82           94+Cd      55C         7--        7           69         55         32          * 
                                  8%           6%        11%         7%         7%         7%           9%         8%           9%         8%         2%         3%           7%         8%         8%         2% 
 
(Never 
Considered this)                  2            2          -          -          -          -            -          2            -          2          -          -            -          2          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1731          738+       152        525        120        101          273        838          826        578        327++AB    180++AB      813++Bc    538-       347         23 
                                 83%          86%        82%        82%        81%        84%          84%        83%          82%        81%        91%        93%          87%        80%        81%        88% 
 
(Don't know)                      *            *          -          -          -          -            -          *            *          -          -          -            -          -          *          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  276           93-        29         87         24         16           41        133          148CD      108CD       21--        9--        106        104         64          * 
                                 13%          11%        16%        14%        16%        13%          13%        13%          15%        15%         6%         5%          11%        15%        15%         2% 
 
Net: Not 
concerned                      1752          748+       153        528        124        101          280        847          836        583        334++AB    183++AB      819++B     541--      357         25 
                                 84%          87%        82%        83%        83%        84%          86%        84%          83%        82%        93%        94%          87%        80%        83%        98% 
 
Mean Score                      1.8          1.9        1.6        1.8        2.0        1.7          1.8        1.8          1.7        1.8        2.3+ab     2.0          1.7        1.9        2.0        3.6+ab 
Standard deviation              .93          .98        .96        .85       1.15        .76         1.06        .97          .93        .87       1.10       1.24          .90        .86       1.03       1.28 
Standard error                  .06          .11        .21        .10        .27        .21          .19        .09          .08        .09        .25        .43          .10        .09        .14       1.11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 114 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          4            3          3          -          -          1            4          4          4          4          -            4          3          3          2          - 
                                  *%           *%         *%         -%         -%         *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)         17           15         15          4          4          2           17         17++       15+        14          -           14         13+        11          5          3 
                                  1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         *% 
 
3                  (3.0)         49           43         43         21         24          5           49+e       49++E      39++e      47++e       --          47++E      31+E       34++E      26++E       2-- 
                                  2%           3%         3%         3%         3%         2%           3%         4%         4%         4%         -%           4%         3%         4%         5%         *% 
 
4                  (2.0)        120          108        104+        64++abE    69++e      12          120++E     120++aE     94++E      99++E       ---         96++E      83++E      68++E      49++E      20-- 
                                  6%           6%         7%        10%         9%         4%           7%         9%         9%         7%         -%           7%         9%         9%         9%         3% 
 
5 - Very 
Concerned          (1.0)        157          145++E     143++E     105++ABE   113++ABE     8--        157++E     157++aE    133++aE    148++E       ---        125++E     113++E      92++E      81++aE     31-- 
                                  8%           8%         9%        16%        14%         3%           9%        12%        12%        11%         -%          10%        13%        12%        14%         4% 
 
(Never 
Considered this)                  2            1          1          1          1          1            2          2          2          2          -            1          1          1          1          1 
                                  *%           *%         *%         *%         *%         *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         *% 
 
(Not Concerned)                1731         1403--CD   1275--CD    442--      589--      280++ABCD   1436--BCd   940--      814--     1008--      271++ABCD    995--bd    646--      570--      405--      688++ABCD 
                                 83%          82%        80%        69%        74%        91%          80%        73%        74%        76%       100%          78%        73%        73%        71%        92% 
 
(Don't know)                      *            *          *          -          -          -            *          *          -          *          -            *          *          -          -          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         -%         *%         -%           *%         *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  276          253++E     247++E     168++ABE   182++ABE    20--        276++E     276++AE    227++AE    247++E       ---        221++E     195++aE    159++E     130++aE     51-- 
                                 13%          15%        16%        26%        23%         6%          15%        21%        21%        19%         -%          17%        22%        21%        23%         7% 
 
Net: Not 
concerned                      1752         1421--CD   1293--CD    446--      593--      283++ABCD   1458--BCd   961--      834--     1026--      271++ABCD   1014--bd    661--      583--      412--      691++ABCD 
                                 84%          83%        82%        70%        74%        92%          82%        75%        76%        78%       100%          79%        74%        75%        73%        93% 
 
Mean Score                      1.8          1.8cd      1.8cd      1.6--      1.6--      2.2cd        1.8        1.8        1.8        1.8          -          1.9        1.8        1.9        1.8        1.6 
Standard deviation              .93          .92        .92        .77        .76       1.08          .93        .93        .96        .95          -          .96        .93        .95        .91        .78 
Standard error                  .06          .06        .06        .07        .06        .28          .06        .06        .07        .07          -          .07        .07        .08        .09        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 114 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          4            2          3            -          1          -          -          3            3          1          -          -            3          1          -          - 
                                  *%           *%         *%           -%         *%         -%         -%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)         17            2         15           11         12         13         11         11            8          3          4          2           12          4          *          2 
                                  1%           *%         1%           1%         1%         1%         1%         1%           1%         *%         1%         2%           1%         1%         *%         2% 
 
3                  (3.0)         49           12         35           36+        40         27         19         29           14-        17         16++A       2           23         17          6          3 
                                  2%           3%         2%           3%         3%         2%         2%         2%           1%         2%         5%         3%           2%         3%         3%         3% 
 
4                  (2.0)        120           20         94           73         83         65         40         65           56         41         20          3           55         49          9          7 
                                  6%           5%         6%           6%         6%         6%         5%         6%           6%         6%         7%         3%           5%         7%         4%         7% 
 
5 - Very 
Concerned          (1.0)        157           55++B      90--        112++      126++      102+        81++       99           66         58         18         14++Abc      75         51         13         17++Abc 
                                  8%          14%         6%          10%         9%         9%        10%         8%           6%         9%         6%        16%           7%         8%         6%        16% 
 
(Never 
Considered this)                  2            -          2            -          -          1          -          1            -          2          -          -            -          2          -          - 
                                  *%           -%         *%           -%         -%         *%         -%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1731          307--     1370++A       944--     1104--      940        654        958          875+d      553        238         65          941D       529        186d        75- 
                                 83%          77%        85%          80%        81%        82%        81%        82%          86%        82%        81%        76%          85%        81%        87%        73% 
 
(Don't know)                      *            *          -            -          -          *          -          -            -          *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  276           75++B     183--        185++      209++      167        121        164          122         99         38         17          130        100         23         23+Ac 
                                 13%          19%        11%          16%        15%        15%        15%        14%          12%        15%        13%        20%          12%        15%        11%        23% 
 
Net: Not 
concerned                      1752          311--     1387++A       954--     1118--      954        665        971          886+       558        242         67          956+bD     534        186d        76- 
                                 84%          78%        86%          81%        82%        83%        83%        83%          87%        82%        82%        78%          86%        82%        87%        74% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 114 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.8          1.6-       1.9+a        1.8        1.8        1.8        1.7        1.8          1.8        1.7        2.1        1.6          1.9        1.8        1.7        1.6 
Standard deviation              .93          .93        .94          .88        .90        .91        .94        .95          .96        .88        .93       1.00         1.01        .86        .81        .91 
Standard error                  .06          .12        .08          .07        .07        .08        .10        .08          .10        .10        .15        .24          .10        .10        .18        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 114 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          4            - 
                                  *%           -% 
 
2                  (4.0)         17            2 
                                  1%           2% 
 
3                  (3.0)         49            3 
                                  2%           4% 
 
4                  (2.0)        120            2 
                                  6%           3% 
 
5 - Very 
Concerned          (1.0)        157           13++ 
                                  8%          17% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1731           55 
                                 83%          74% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  276           15 
                                 13%          20% 
 
Net: Not 
concerned                      1752           57 
                                 84%          76% 
 
Mean Score                      1.8          1.7 
Standard deviation              .93         1.04 
Standard error                  .06          .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 114 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          4            4          4          3          -          4          4          4+         4++        2          1          4+         - 
                                  *%           *%         *%         *%         -%         *%         *%         1%         1%         1%         1%         1%         -% 
 
2                  (4.0)         17           11         10         13          3         10         10          6         10++e       1          -         11          2 
                                  1%           1%         1%         1%         1%         1%         1%         1%         2%         *%         -%         1%         1% 
 
3                  (3.0)         49           24         22         27         13         41+        27         23          9          6          1         23          2 
                                  2%           2%         2%         2%         2%         3%         2%         3%         2%         2%         1%         3%         1% 
 
4                  (2.0)        120           72+        70++       82+        36         88         73         58++       36         19          4         61+        18 
                                  6%           7%         8%         7%         6%         6%         6%         8%         7%         6%         3%         7%         7% 
 
5 - Very 
Concerned          (1.0)        157          116++e      95++      105+        45        117         99         75++       60++e      32         13         98++de     31+ 
                                  8%          12%        11%         9%         8%         8%         9%        10%        12%        10%         9%        12%        12% 
 
(Never 
Considered this)                  2            1          1          1          -          2          2          -          -          -          -          1          - 
                                  *%           *%         *%         *%         -%         *%         *%         -%         -%         -%         -%         *%         -% 
 
(Not Concerned)                1731          779--      680--      968--j     478abfgJ  1132--gj    911-j      550--      379--      262        115gj      626--      199 
                                 83%          77%        77%        81%        83%        81%        81%        77%        76%        81%        86%        76%        79% 
 
(Don't know)                      *            *          *          -          -          *          *          -          -          -          -          -          - 
                                  *%           *%         *%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  276          188++e     165++e     187++       82        205+       172+       132++       97++e      51         17        159++de     49+ 
                                 13%          19%        19%        16%        14%        15%        15%        18%        19%        16%        12%        19%        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 114 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1752          794--      694--      984--      482j      1147--j     925-       560--      393--      265        116        641--      201 
                                 84%          79%        79%        82%        84%        82%        82%        78%        79%        82%        87%        78%        80% 
 
Mean Score                      1.8          1.7        1.8        1.8        1.7        1.8        1.8        1.8        1.9        1.7        1.6        1.8        1.6 
Standard deviation              .93          .96        .97        .93        .82        .94        .97        .97       1.11        .96       1.08       1.00        .78 
Standard error                  .06          .08        .08        .08        .10        .07        .08        .09        .12        .15        .28        .09        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 114 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          4            4          1          -          3          3          3          1          1          1          -          -          3          3          -          1          - 
                                  *%           *%         *%         -%         1%         *%         *%         *%         *%         *%         -%         -%         *%         *%         -%         *%         -% 
 
2                  (4.0)         17           10          5          6          4         15          7         14+         -          4          5+ahmq     -         10          7          -          2          - 
                                  1%           1%         1%         1%         1%         1%         1%         1%         -%         1%         3%         -%         1%         1%         -%         1%         -% 
 
3                  (3.0)         49           38         16         15         12         42         17         35+        10          7          5          2         45++       40+         *          8          * 
                                  2%           3%         2%         3%         3%         3%         3%         3%         4%         2%         3%         2%         4%         3%         1%         3%         1% 
 
4                  (2.0)        120           89         39         41++a      36         93         58++       73         13         31         18+s       15         77         84          4         26+         5 
                                                                                                                                                    ++abeghlmq 
                                                                                                                                                             s 
                                  6%           6%         6%        10%         8%         6%         9%         7%         5%         8%        11%        14%         7%         6%         6%        10%         8% 
 
5 - Very 
Concerned          (1.0)        157          109         50         48++e      30        110         59         85         21         46++ade    11         19         90        104          4         20          6 
                                                                                                                                                    ++ABDEfGhj 
                                                                                                                                                         LMnoQ 
                                  8%           8%         8%        11%         7%         7%         9%         8%         8%        12%         7%        18%         8%         8%         6%         7%        10% 
 
(Never 
Considered this)                  2            2          1          1          1          2          1          1          1+         -          -          -          2          2          -          -          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         1%         -%         -%         -%         *%         *%         -%         -%         -% 
 
(Not Concerned)                1731         1185CfK     556CfK     319--      366cK     1220CK      501--k     840--cK    200k       307--k     125-        69--      898--cK   1066-CK      67cK      207k        54 
                                 83%          82%        83%        74%        81%        82%        78%        80%        81%        77%        76%        66%        80%        82%        88%        78%        81% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          -          *          *          *++q       -          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         1%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  276          197         90         89         66        203        117++ae    157         34         77++abems  29         34        167        188          8         46         12 
                                                            ++ABdEglmq                                                                              ++ABcDEFGH 
                                                                     s                                                                                ijLMNoQS 
                                 13%          14%        13%        21%        15%        14%        18%        15%        14%        20%        18%        32%        15%        14%        11%        17%        18% 
 
Net: Not 
concerned                      1752         1199CK      562CK      325--      372cK     1238CK      510--k     855--cK    201k       312--k     129         69--      911--K    1075-cK      67cK      211k        54 
                                 84%          83%        84%        76%        82%        83%        79%        82%        81%        79%        79%        66%        81%        82%        88%        80%        81% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 114 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.8          1.9        1.8        1.8        2.0        1.9        1.8        1.9        1.8        1.7        2.1k       1.5        1.9+k      1.8        1.6        1.9        1.5 
Standard deviation              .93          .94        .93        .88        .98        .94        .92        .95        .95        .90        .95        .61        .94        .89        .63        .92        .59 
Standard error                  .06          .07        .10        .10        .13        .07        .10        .08        .17        .12        .20        .13        .08        .07        .23        .15        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 114 (continuation) 
<C3b> How concerned generally are you about Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          4            4          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)         17            6          **         - 
                                  1%           1%         **         -% 
 
3                  (3.0)         49           30+         **         - 
                                  2%           3%         **         -% 
 
4                  (2.0)        120           61          **         * 
                                  6%           7%         **         *% 
 
5 - Very 
Concerned          (1.0)        157           77          **         3 
                                  8%           8%         **         5% 
 
(Never 
Considered this)                  2            2          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1731          738-cK       **        55CdfghijKlmoq 
                                 83%          80%         **        95% 
 
(Don't know)                      *            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  276          139          **         3 
                                 13%          15%         **         5% 
 
Net: Not 
concerned                      1752          748-cK       **        55CfgijKloq 
                                 84%          81%         **        95% 
 
Mean Score                      1.8          1.9          **       1.1 
Standard deviation              .93          .97          **       .30 
Standard error                  .06          .09          **       .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 115 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)          5            4          1            3+         -          2          -          *          -          -            3          2          *            2          3          -          * 
                                  *%           *%         *%           1%         -%         1%         -%         *%         -%         -%           *%         *%         *%           *%         1%         -%         *% 
 
3                  (3.0)         27           15         12            6          4          9f         4          4          -          -           10         13          4-           2          9          8          8 
                                  1%           2%         1%           2%         1%         2%         1%         1%         -%         -%           2%         2%         *%           *%         2%         2%         1% 
 
4                  (2.0)         83           42         40           12g        18G        15g        19g        11          7          --          30c        35c        18-          29+C       29c         9-        16 
                                  4%           4%         4%           4%         6%         4%         5%         3%         3%         -%           5%         5%         2%           6%         5%         2%         3% 
 
5 - Very 
Concerned          (1.0)        232          123        109           19         28         45         52ag       43ag       33ag       12           47-        98a        87           71++bc     62         45         55 
                                 11%          12%        10%           7%         9%        12%        15%        14%        13%         6%           8%        13%        11%          15%        10%        10%        10% 
 
(Never 
Considered this)                  2            2          -            -          2+         -          -          -          -          -            2          -          -            2          -          -          - 
                                  *%           *%         -%           -%         1%         -%         -%         -%         -%         -%           *%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1731          832        899          232        254        303        279-       263        204        197++aBCDEF  486        582-       664+b        358--      520a       400A       453a 
                                 83%          82%        85%          85%        83%        81%        79%        82%        84%        94%          84%        80%        86%          77%        83%        87%        85% 
 
(Don't know)                      *            -          *            -          *          -          -          -          -          -            *          -          -            -          -          -          * 
                                  *%           -%         *%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  315          165        149           31         46g        61G        72+aG      54G        40G        12--         77        132+a      105           99++bCD    91         53-        71 
                                 15%          16%        14%          11%        15%        16%        20%        17%        16%         6%          13%        18%        14%          21%        15%        12%        13% 
 
Net: Not 
concerned                      1736          836        901          235d       254        305        279-       263        204        197++aBCDEF  488        584-       664b         360--      523a       400A       453a 
                                 83%          82%        85%          86%        83%        81%        79%        82%        84%        94%          85%        80%        86%          78%        84%        87%        85% 
 
Mean Score                      1.4          1.5        1.4          1.8++DeFg  1.5fg      1.6f       1.4        1.3        1.2-       1.0          1.7++C     1.5c       1.2--        1.4        1.6        1.4        1.4 
Standard deviation              .70          .73        .66          .94        .65        .83        .59        .61        .39          -          .80        .72        .51          .61        .79        .71        .68 
Standard error                  .05          .07        .06          .18        .10        .12        .08        .10        .08          -          .10        .07        .06          .07        .09        .11        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 115 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
2                  (4.0)          5            5          *            2          2          -          2          3            5          - 
                                  *%           *%         *%           1%         1%         -%         *%         *%           *%         -% 
 
3                  (3.0)         27           12         16            6          4          4         12         14           24          3 
                                  1%           1%         2%           3%         1%         1%         2%         1%           1%         1% 
 
4                  (2.0)         83           58++B      25--          8         16         14         31         52           75          6 
                                  4%           5%         2%           3%         5%         4%         5%         4%           4%         2% 
 
5 - Very 
Concerned          (1.0)        232          133         99           26         38         39         80        150          205         25 
                                 11%          12%        10%          11%        12%        12%        12%        11%          11%         9% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1731          878-       853+a        193        246        265        525       1194         1480        248 
                                 83%          81%        86%          82%        81%        82%        81%        84%          83%        88% 
 
(Don't know)                      *            -          *            -          -          *          *          -            *          - 
                                  *%           -%         *%           -%         -%         *%         *%         -%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  315          191++B     124--         33         54         52        111        201          280         31 
                                 15%          18%        12%          14%        18%        16%        17%        14%          16%        11% 
 
Net: Not 
concerned                      1736          883-       853+a        194        248        265        527       1197         1485        248 
                                 83%          81%        86%          83%        81%        82%        81%        85%          83%        88% 
 
Mean Score                      1.4          1.5        1.4          1.6        1.5        1.4        1.5        1.4          1.4        1.4 
Standard deviation              .70          .71        .69          .89        .75        .63        .73        .68          .71        .66 
Standard error                  .05          .06        .07          .17        .12        .10        .08        .06          .05        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 115 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)          5            -          -          -          -          3++        2          -          -          -          *          -          *            5          -          -          - 
                                  *%           -%         -%         -%         -%         2%         1%         -%         -%         -%         *%         -%         *%           *%         -%         -%         -% 
 
3                  (3.0)         27            -          -          -          2          2          2          8++bcl     7          4          1bcl       1b         *           22          6          5          * 
                                  1%           -%         -%         -%         1%         1%         1%         4%         3%         1%         1%         1%         *%           1%         2%         3%         1% 
 
4                  (2.0)         83            7Bkl       --         4          9b         6b         7b        13Bl       14b        13b         2B         3B         3b          77          5          4          1 
                                  4%           9%         -%         3%         5%         4%         4%         7%         5%         5%         3%         3%         2%           4%         2%         2%         1% 
 
5 - Very 
Concerned          (1.0)        232           13bChj     14-         5--       41         11         17         39         17-        24          3--       21         27++BCefHiJ 196         36         21         15++AbC 
                                                                        ++BCEfHIJ                        ++BCEfHIJ                                   ++BCEFHIJ 
                                 11%          15%         6%         3%        22%         7%         9%        21%         6%         9%         5%        20%        16%          11%        15%        11%        30% 
 
(Never 
Considered this)                  2            -          -          -          2++        -          -          -          -          -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1731           63        215        157        134--      124dGk     160dGk     127--      252DGK     229dGk      56++aDGKL  79--      134G        1540D       191        157d        34-- 
                                                 ++ADefGhiK ++ADefGhiK 
                                                          L          L 
                                 83%          76%        94%        94%        72%        85%        85%        68%        87%        85%        90%        76%        81%          84%        80%        84%        68% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          -          -          *++          *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  315           20BCehJ    14--        9--       50         17         24         52         31         38bc        5--       24         31BChJ      274         41         25         16++AbC 
                                                                        ++BCEfHiJ                       ++BCEFHIJl                                   ++BCEfHiJ 
                                 15%          24%         6%         6%        26%        12%        13%        28%        11%        14%         9%        23%        18%          15%        17%        13%        31% 
 
Net: Not 
concerned                      1736           63        215        157        134--      127DGk     162dGk     127--      252DGK     229dGk      56++aDGKL  79--      135G        1545D       191        157d        34-- 
                                                  ++ADGhiKL  ++ADGhiKL 
                                 83%          76%        94%        94%        72%        87%        86%        68%        87%        85%        90%        76%        81%          84%        80%        84%        68% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 115 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.4          1.4b       1.0        1.5b       1.2        1.8+bdkL   1.6        1.5kl      1.7+bDKL   1.5bkl     1.7BDKL    1.2--      1.2--        1.5        1.4        1.5        1.1 
Standard deviation              .70          .50          -        .53        .50       1.05        .87        .73        .77        .66        .88        .54        .51          .70        .69        .78        .36 
Standard error                  .05          .13          -        .22        .09        .28        .23        .12        .16        .14        .15        .06        .06          .05        .11        .16        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 115 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)          5            2          1          2          -          -            -          3            4          *          *          *            2          1          2          - 
                                  *%           *%         1%         *%         -%         -%           -%         *%           *%         *%         *%         *%           *%         *%         *%         -% 
 
3                  (3.0)         27           12          2          8          *          4            4         11           14         11          2          -           10         15+         2          - 
                                  1%           1%         1%         1%         *%         3%           1%         1%           1%         2%         1%         -%           1%         2%         1%         -% 
 
4                  (2.0)         83           36          4         21          9          6            5         45           37cd       43++CD      2--        --          19--       38+A       26+A        - 
                                  4%           4%         2%         3%         6%         5%           2%         4%           4%         6%         1%         -%           2%         6%         6%         -% 
 
5 - Very 
Concerned          (1.0)        232          107         20         67         14         11           44        114          125c        83c        24-        14           71--      100++A      60A         1 
                                 11%          12%        11%        11%         9%         9%          14%        11%          12%        12%         7%         7%           8%        15%        14%         4% 
 
(Never 
Considered this)                  2            2          -          -          -          -            -          -            2          -          -          -            -          2          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1731          700        158        539        125        100          271        840          826        575        329++AB    180++AB      837++BC    519--      339-        25 
                                 83%          81%        85%        85%        84%        83%          84%        83%          82%        81%        92%        93%          89%        77%        79%        96% 
 
(Don't know)                      *            *          -          -          -          -            -          *            *          -          -          -            -          -          *          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  315          143         24         88         23         17           49        158          162Cd      126CD       26--       14-          90--      137++A      86++A       1 
                                 15%          17%        13%        14%        16%        14%          15%        16%          16%        18%         7%         7%          10%        20%        20%         4% 
 
Net: Not 
concerned                      1736          702        160        540        125        100          271        843          831        576-       329++AB    180++AB      839++BC    520--      340-        25 
                                 83%          82%        86%        85%        84%        83%          84%        83%          82%        81%        92%        93%          89%        77%        79%        96% 
 
Mean Score                      1.4          1.4        1.4        1.4        1.4        1.6          1.2        1.4          1.4        1.5d       1.2        1.0          1.4        1.5        1.4        1.0 
Standard deviation              .70          .69        .83        .71        .52        .79          .58        .70          .74        .66        .62        .35          .75        .71        .63          - 
Standard error                  .05          .07        .19        .09        .13        .21          .09        .06          .07        .07        .14        .11          .09        .07        .08          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 115 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
2                  (4.0)          5            4          4          2          4          1            5          5          3          5          -            5          5+         4          2          - 
                                  *%           *%         *%         *%         *%         *%           *%         *%         *%         *%         -%           *%         1%         *%         *%         -% 
 
3                  (3.0)         27           25         25          4          8          2           27         27++e      23++e      23          -           23+e       21++e      16e        15++E       4 
                                  1%           1%         2%         1%         1%         1%           2%         2%         2%         2%         -%           2%         2%         2%         3%         1% 
 
4                  (2.0)         83           79++e      79++e      54++AbE    57++aE      3-          83++E      83++E      72++E      73++E       ---         62+e       44e        46++E      35++E      19- 
                                  4%           5%         5%         8%         7%         1%           5%         6%         6%         6%         -%           5%         5%         6%         6%         3% 
 
5 - Very 
Concerned          (1.0)        232          225++E     225++E     159++ABE   170++ABE     3--        232++E     232++AE    213++AE    211++E       ---        192++E     162++E     156++aE    128++AE     40-- 
                                 11%          13%        14%        25%        21%         1%          13%        18%        19%        16%         -%          15%        18%        20%        23%         5% 
 
(Never 
Considered this)                  2            --         -          -          -          2+ab         2          2          2          2          -            2          2          2          2          - 
                                  *%           -%         -%         -%         -%         *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Not Concerned)                1731         1385--CD   1251--CD    418--      561--      297++ABCD   1437--BCd   940--      789--     1007--c     271++ABCD    998--CD    654--      554--      386--      683++ABCD 
                                 83%          81%        79%        66%        70%        96%          80%        73%        72%        76%       100%          78%        74%        71%        68%        92% 
 
(Don't know)                      *            *          *          -          -          -            *          *          -          *          -            *          *          -          -          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         -%         *%         -%           *%         *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  315          305++E     305++E     212++ABE   227++ABE     7--        315++E     315++AE    284++AdE   284++aE      ---        254++E     206++E     202++AE    164++AbE    58-- 
                                 15%          18%        19%        33%        28%         2%          18%        24%        26%        22%         -%          20%        23%        26%        29%         8% 
 
Net: Not 
concerned                      1736         1389--CD   1255--CD    420--      564--      298++ABCD   1442--BCd   945--      793--     1012--c     271++ABCD   1003--CD    659--d     558--      388--      683++ABCD 
                                 83%          81%        79%        66%        71%        97%          81%        73%        72%        77%       100%          78%        74%        72%        68%        92% 
 
Mean Score                      1.4          1.4        1.4        1.3--      1.3--      2.1++ABCD    1.4        1.4        1.4        1.4          -          1.4        1.4        1.4        1.4        1.4 
Standard deviation              .70          .68        .68        .55        .62       1.09          .70        .70        .68        .70          -          .72        .75        .69        .70        .61 
Standard error                  .05          .05        .05        .04        .05        .42          .05        .05        .05        .05          -          .05        .06        .06        .06        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 115 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)          5            -          5            2          2          2          1          3            1          4+         -          -            2          3          -          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           *%         1%         -%         -%           *%         *%         -%         -% 
 
3                  (3.0)         27           10         17           15         20         16         12         14            5-        11         11++A       -           12          8          8++a       * 
                                  1%           2%         1%           1%         1%         1%         1%         1%           1%         2%         4%         -%           1%         1%         4%         *% 
 
4                  (2.0)         83           26+b       55-          53         61         40         24         45           40         28          9          6           36         25         13          9+a 
                                  4%           7%         3%           4%         4%         3%         3%         4%           4%         4%         3%         6%           3%         4%         6%         9% 
 
5 - Very 
Concerned          (1.0)        232           66++B     157--        171++      187++      157++      114++      152+         103         83         28         18+Ac       108         83         22         19+a 
                                 11%          17%        10%          15%        14%        14%        14%        13%          10%        12%         9%        21%          10%        13%        10%        19% 
 
(Never 
Considered this)                  2            2+b        -            2          -          -          -          -            2          -          -          -            -          2          -          - 
                                  *%           *%         -%           *%         -%         -%         -%         -%           *%         -%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1731          294--     1374++A       934--     1096--      934-       655        952          872+D      549        248d        62-         952++D     533        173         74- 
                                 83%          74%        85%          79%        80%        81%        81%        82%          85%        81%        84%        72%          86%        82%        81%        72% 
 
(Don't know)                      *            *          -            -          -          *          -          -            -          *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  315           92++B     212--        224++      249++      197+       137        197+         143        112         36         24++AbC     144-       108         34         28++Abc 
                                 15%          23%        13%          19%        18%        17%        17%        17%          14%        17%        12%        28%          13%        17%        16%        28% 
 
Net: Not 
concerned                      1736          294--     1379++A       936--     1098--      936-       656        954          873D       553        248d        62-         954++D     535        173         74-- 
                                 83%          74%        86%          80%        80%        81%        81%        82%          85%        82%        84%        72%          86%        82%        81%        72% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 115 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.4          1.4        1.4          1.4-       1.4        1.4-       1.3        1.4          1.4        1.5        1.7a       1.2          1.4        1.4        1.7        1.3 
Standard deviation              .70          .67        .72          .63        .65        .65        .66        .67          .57        .79        .84        .43          .69        .71        .78        .49 
Standard error                  .05          .08        .06          .05        .05        .05        .06        .05          .06        .09        .15        .10          .07        .08        .14        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1504 
Table 115 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          -            - 
                                  -%           -% 
 
2                  (4.0)          5            - 
                                  *%           -% 
 
3                  (3.0)         27            - 
                                  1%           -% 
 
4                  (2.0)         83            6 
                                  4%           8% 
 
5 - Very 
Concerned          (1.0)        232           14 
                                 11%          18% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1731           55 
                                 83%          74% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  315           20+ 
                                 15%          26% 
 
Net: Not 
concerned                      1736           55- 
                                 83%          74% 
 
Mean Score                      1.4          1.3 
Standard deviation              .70          .47 
Standard error                  .05          .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 115 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
2                  (4.0)          5            3          4          2          1          5          5          3          1          1          -          3          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         *%         -%         *%         -% 
 
3                  (3.0)         27           10         16         20          8         20         16         15          6          7          4         14          5 
                                  1%           1%         2%         2%         1%         1%         1%         2%         1%         2%         3%         2%         2% 
 
4                  (2.0)         83           59++       47+        60+        27         63         57+        43++       26         17          5         43         11 
                                  4%           6%         5%         5%         5%         4%         5%         6%         5%         5%         4%         5%         4% 
 
5 - Very 
Concerned          (1.0)        232          157++      132++      158++       83+       174+       148+       120++e      86++e      48         21        145++cEe    43++ 
                                 11%          16%        15%        13%        14%        12%        13%        17%        17%        15%        16%        18%        17% 
 
(Never 
Considered this)                  2            2          2          2          -          2          2          2          2          -          -          2          2++ 
                                  *%           *%         *%         *%         -%         *%         *%         *%         *%         -%         -%         *%         1% 
 
(Not Concerned)                1731          777--      680--      958--fj    457-      1132--aFgJ  898--fj    532--      379--      249--      104        616--      191-- 
                                 83%          77%        77%        80%        79%        81%        80%        74%        76%        77%        78%        75%        76% 
 
(Don't know)                      *            *          *          -          -          *          *          -          -          -          -          -          - 
                                  *%           *%         *%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  315          216++e     179++      218++      110+       236++      205++      163++cEe   111++e      65+        26        188++cEe    54+ 
                                 15%          21%        20%        18%        19%        17%        18%        23%        22%        20%        19%        23%        21% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 115 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1736          780--      685--      960--fj    459-      1137--aFgJ  903--fj    535--      380--      250-       104        620--      191-- 
                                 83%          77%        78%        80%        80%        81%        80%        75%        76%        78%        78%        75%        76% 
 
Mean Score                      1.4          1.4        1.5        1.4        1.4        1.4        1.5        1.5        1.4        1.5        1.4        1.4        1.4 
Standard deviation              .70          .64        .73        .68        .67        .72        .72        .73        .63        .76        .71        .69        .64 
Standard error                  .05          .05        .06        .05        .07        .05        .06        .06        .07        .11        .16        .06        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 115 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
2                  (4.0)          5            5          4          2          3          5          3          2          -          2          -          -          5          3          -          -          - 
                                  *%           *%         1%         *%         1%         *%         *%         *%         -%         1%         -%         -%         *%         *%         -%         -%         -% 
 
3                  (3.0)         27           22         11         11+         7         24         10         22+         7          6          4          1         19         20          *          6          - 
                                  1%           2%         2%         3%         1%         2%         2%         2%         3%         2%         2%         1%         2%         2%         *%         2%         -% 
 
4                  (2.0)         83           54         35         32++am     25         68         36+        48         12         22         14+am      11++Aegmqs 58+        53          3         14          4 
                                  4%           4%         5%         7%         6%         5%         6%         5%         5%         5%         9%        10%         5%         4%         3%         5%         7% 
 
5 - Very 
Concerned          (1.0)        232          167         76         73++abD    36        185+d       92+d      140+d       36d        52d        23         17d       154++d     163+d        7         40d         9 
                                 11%          12%        11%        17%         8%        12%        14%        13%        14%        13%        14%        16%        14%        13%        10%        15%        14% 
 
(Never 
Considered this)                  2            2          2          2          -          2          2          2          -          -          -          -          2          2          -          2++        - 
                                  *%           *%         *%         *%         -%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         1%         -% 
 
(Not Concerned)                1731         1188Cfk     543C       311--      379Cfjk   1201--C     504--      837--c     193        315        123-        75-       888--c    1064-C       66c       204-        53 
                                 83%          83%        81%        72%        84%        81%        78%        80%        78%        79%        75%        72%        79%        82%        86%        77%        79% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          -          *          *          *++q       -          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         1%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  315          221        111        105         62        253++      127++ads   187++s      47s        74s        37+ds      28        212++ds    216         10         53+s       14s 
                                                            ++ABDEgMqS                                                                               ++abDemqS 
                                 15%          15%        17%        24%        14%        17%        20%        18%        19%        19%        23%        27%        19%        17%        13%        20%        21% 
 
Net: Not 
concerned                      1736         1193Cjk     547C       313--      383Cfjklo 1206--C     507--      838--c     193-       317c       123-        75--      893--c    1068-Ck      66c       204-        53 
                                 83%          83%        82%        73%        85%        81%        78%        80%        78%        80%        75%        72%        79%        82%        86%        77%        79% 
 
Mean Score                      1.4          1.5        1.5        1.5        1.7++m     1.5        1.5        1.5        1.5        1.5        1.5        1.4        1.5        1.4        1.3        1.4        1.3 
Standard deviation              .70          .74        .77        .73        .82        .72        .72        .71        .72        .75        .66        .57        .73        .71        .51        .67        .49 
Standard error                  .05          .06        .08        .08        .11        .05        .07        .06        .12        .10        .13        .13        .06        .05        .16        .11        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 115 (continuation) 
<C3b> How concerned generally are you about Promotion of terrorism / radicalisation 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          -            -          **         - 
                                  -%           -%         **         -% 
 
2                  (4.0)          5            3          **         * 
                                  *%           *%         **         *% 
 
3                  (3.0)         27           16          **         - 
                                  1%           2%         **         -% 
 
4                  (2.0)         83           41          **         - 
                                  4%           4%         **         -% 
 
5 - Very 
Concerned          (1.0)        232          117d         **         3 
                                 11%          13%         **         5% 
 
(Never 
Considered this)                  2            2          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1731          741-C        **        55bCefghijKlmopq 
                                 83%          81%         **        95% 
 
(Don't know)                      *            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  315          158          **         3 
                                 15%          17%         **         5% 
 
Net: Not 
concerned                      1736          744-C        **        55bCefghiJKlmopq 
                                 83%          81%         **        95% 
 
Mean Score                      1.4          1.5          **       1.2 
Standard deviation              .70          .73          **       .87 
Standard error                  .05          .06          **       .52 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 116 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          1            -          1            -          1+         -          -          -          -          -            1          -          -            -          -          1          - 
                                  *%           -%         *%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         -%         *%         -% 
 
2                  (4.0)          6            2          5            1          3          *          2          -          *          -            4          2          *            -          5+         -          2 
                                  *%           *%         *%           1%         1%         *%         *%         -%         *%         -%           1%         *%         *%           -%         1%         -%         *% 
 
3                  (3.0)         22            8         14            5          5          3          3          4          2          -           10          7          6            8          5          2          7 
                                  1%           1%         1%           2%         1%         1%         1%         1%         1%         -%           2%         1%         1%           2%         1%         *%         1% 
 
4                  (2.0)         54           24         30            7         11         14g         7          8          5          *           18         22         14           20+        13          9         12 
                                  3%           2%         3%           3%         3%         4%         2%         3%         2%         *%           3%         3%         2%           4%         2%         2%         2% 
 
5 - Very 
Concerned          (1.0)        225           90-       135+a         20         28g        51aG       44G        48+aG      30G         5--         48         94a        83           64c        67         36-        58 
                                 11%           9%        13%           7%         9%        14%        12%        15%        12%         2%           8%        13%        11%          14%        11%         8%        11% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1771          894++B     877--        238        258        306        298        261        206        203++ABCDEF  496        605        670          370--      534a       414+A      453 
                                 85%          88%        83%          87%        85%        82%        84%        81%        84%        98%          86%        83%        87%          80%        86%        90%        85% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  279          113-       166+a         27g        38G        65+aG      51G        56aG       35G         5--         66        116+        97           84++bC     80         45-        70 
                                 13%          11%        16%          10%        13%        17%        14%        18%        15%         2%          11%        16%        13%          18%        13%        10%        13% 
 
Net: Not 
concerned                      1779          896++B     882--        239        262        307        300        261        206        203++ABCDEF  502        607        670          370--      539a       415+A      455 
                                 86%          88%        83%          88%        86%        82%        85%        81%        85%        98%          87%        83%        87%          80%        86%        90%        85% 
 
Mean Score                      1.4          1.4        1.4          1.7e       1.7++ce    1.3        1.3        1.3        1.3        1.1          1.7++BC    1.3        1.3          1.4        1.4        1.4        1.4 
Standard deviation              .75          .68        .79          .90       1.05        .57        .73        .57        .62        .30          .99        .64        .58          .65        .83        .79        .74 
Standard error                  .05          .07        .07          .18        .17        .08        .11        .09        .12        .14          .13        .07        .07          .08        .10        .13        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 116 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          1            -          1            1++e       -          -          1          -            1          - 
                                  *%           -%         *%           1%         -%         -%         *%         -%           *%         -% 
 
2                  (4.0)          6            5          2            1          1          3+e        5          2            5          1 
                                  *%           *%         *%           1%         *%         1%         1%         *%           *%         *% 
 
3                  (3.0)         22           14          9            2          -          2          3         19           22          - 
                                  1%           1%         1%           1%         -%         1%         1%         1%           1%         -% 
 
4                  (2.0)         54           33         21            9         10          4         17         35           44          8 
                                  3%           3%         2%           4%         3%         1%         3%         2%           2%         3% 
 
5 - Very 
Concerned          (1.0)        225          131         94           35e        37         35         85        136-         214++B       9-- 
                                 11%          12%         9%          15%        12%        11%        13%        10%          12%         3% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Not Concerned)                1771          904-       867+a        186-       258        279        539       1221a        1504--      264++A 
                                 85%          83%        87%          80%        84%        86%        83%        86%          84%        93% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  279          164        115           43+e       47         39        102        172-         258++B      17-- 
                                 13%          15%        12%          19%        15%        12%        16%        12%          14%         6% 
 
Net: Not 
concerned                      1779          909-       870+a        188        259        282        544       1223a        1510--      265++A 
                                 86%          84%        88%          81%        85%        87%        84%        87%          84%        94% 
 
Mean Score                      1.4          1.4        1.4          1.4        1.3        1.4        1.4        1.4          1.4        1.6 
Standard deviation              .75          .74        .76          .91        .60        .88        .83        .71          .75        .81 
Standard error                  .05          .06        .08          .15        .10        .15        .09        .06          .05        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 116 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          1            -          -          -          -          1++        -          -          -          -          -          -          -            1          -          -          - 
                                  *%           -%         -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          6            -          -          -          -          3++        -          3++        -          -          *          -          *            6          -          -          - 
                                  *%           -%         -%         -%         -%         2%         -%         2%         -%         -%         *%         -%         *%           *%         -%         -%         -% 
 
3                  (3.0)         22            -          -          2          5          4b         -          3          5          2          *          *          1           18          4          4          - 
                                  1%           -%         -%         1%         3%         3%         -%         2%         2%         1%         1%         *%         1%           1%         2%         2%         -% 
 
4                  (2.0)         54            6+beI      2          5          5          1          7         13++beIk    7          2          1          2          4           49          5          4          1 
                                  3%           7%         1%         3%         3%         1%         4%         7%         2%         1%         2%         2%         3%           3%         2%         2%         2% 
 
5 - Very 
Concerned          (1.0)        225           15Bcefhi   14         10         37++BCEfHI 10         14         33+BcefHI  21         19         11++BCEFHI 14Bcehi    26++BCefHI  188-        37+a       22         15++AbC 
                                 11%          18%         6%         6%        20%         7%         8%        18%         7%         7%        17%        14%        16%          10%        16%        12%        30% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1771           62-       214        150aDGJl   140--      127dG      166adGj    135--      258aDGJl   248+ADGJkL  50--       88dG      135-        1580D       191        157d        34-- 
                                                   ++ADGJKL 
                                 85%          75%        93%        90%        75%        87%        89%        72%        88%        92%        79%        84%        81%          86%        80%        84%        67% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  279           21++BCEfHI 15-        15         42++BCEfHI 11         21         46         28         21-        12++BCEfHI 16BeI      31++BcEHI   236         43         26         16++AbC 
                                                                                                         ++BCEfHIk 
                                 13%          25%         7%         9%        22%         7%        11%        25%        10%         8%        20%        15%        18%          13%        18%        14%        33% 
 
Net: Not 
concerned                      1779           62-       214        150aDGJl   140--      131aDGJl   166adGj    138--      258aDGJl   248+ADGJkL  50--       88dg      135-        1588+bD     191-       157d        34-- 
                                                   ++ADGJKL 
                                 86%          75%        93%        90%        75%        90%        89%        74%        88%        92%        80%        84%        81%          86%        80%        84%        67% 
 
Mean Score                      1.4          1.3        1.1        1.5        1.3        2.2        1.3        1.6jk      1.5k       1.2        1.2-       1.1-       1.2          1.4        1.3        1.4        1.1 
                                                                                  ++abDfiJKL 
Standard deviation              .75          .46        .32        .68        .67       1.40        .48        .87        .76        .58        .56        .41        .57          .77        .63        .73        .27 
Standard error                  .05          .12        .11        .21        .13        .38        .14        .15        .17        .16        .07        .06        .07          .06        .10        .15        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 116 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          1            1          -          -          -          -            -          -            1          -          -          -            -          -          1          - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           -%         -%         *%         -% 
 
2                  (4.0)          6            3          *          3          *          -            -          5            3          3          -          -            2          2          3          - 
                                  *%           *%         *%         1%         *%         -%           -%         *%           *%         *%         -%         -%           *%         *%         1%         -% 
 
3                  (3.0)         22            9          3          7          2          2            7         10           10         10          3          -            2--       13+A        7a         - 
                                  1%           1%         2%         1%         1%         1%           2%         1%           1%         1%         1%         -%           *%         2%         2%         -% 
 
4                  (2.0)         54           21          6         13          4          3            5         31           26         24          4          1           17         19         17          - 
                                  3%           2%         3%         2%         3%         2%           1%         3%           3%         3%         1%         *%           2%         3%         4%         -% 
 
5 - Very 
Concerned          (1.0)        225           95         29         69         14          9           48+       112          116         84         25-        12           70--       94++A      54a         3 
                                 11%          11%        15%        11%         9%         7%          15%        11%          12%        12%         7%         6%           8%        14%        13%        10% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1771          730        148        544        128        107          265        855          853        592        326++aB    181++AB      847++BC    545--      347-        23 
                                 85%          85%        80%        86%        86%        89%          82%        84%          85%        83%        91%        93%          90%        81%        81%        90% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  279          117         34         82         18         12           52        143          142cd      108cd       29-        13-          88--      113++A      71A         3 
                                 13%          14%        18%        13%        12%        10%          16%        14%          14%        15%         8%         7%           9%        17%        17%        10% 
 
Net: Not 
concerned                      1779          734        148        547        129        107          265        860          857        596        326+aB     181++aB      849++BC    547--      352-        23 
                                 86%          85%        80%        86%        87%        89%          82%        85%          85%        83%        91%        93%          90%        81%        82%        90% 
 
Mean Score                      1.4          1.4        1.3        1.4        1.4        1.5          1.3        1.4          1.4        1.4        1.3        1.0          1.3        1.4        1.6        1.0 
Standard deviation              .75          .79        .65        .78        .75        .74          .68        .75          .76        .76        .65        .22          .60        .73        .92          - 
Standard error                  .05          .08        .13        .10        .20        .22          .11        .07          .07        .08        .13        .06          .08        .08        .12          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 116 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          1            1          1          -          -          -            1          1          1          -          -            1          1          -          -          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         -%         -%           *%         *%         -%         -%         -% 
 
2                  (4.0)          6            6          6          3          4          -            6          6          6          6          -            6          6+         5          3          - 
                                  *%           *%         *%         1%         *%         -%           *%         *%         1%         *%         -%           1%         1%         1%         1%         -% 
 
3                  (3.0)         22           19         18         11         13          3           22         22++       19+        22++        -           17         17++       12          7          5 
                                  1%           1%         1%         2%         2%         1%           1%         2%         2%         2%         -%           1%         2%         2%         1%         1% 
 
4                  (2.0)         54           51         51+        28++e      33++e       3           54+e       54++E      49++E      47++E       --          41         36++e      37++E      28++E      13 
                                  3%           3%         3%         4%         4%         1%           3%         4%         4%         4%         -%           3%         4%         5%         5%         2% 
 
5 - Very 
Concerned          (1.0)        225          221++E     220++E     148++ABE   164++ABE     *--        225++E     225++AE    196++AE    204++E       ---        182++E     144++E     136++E     110++aE     41-- 
                                 11%          13%        14%        23%        20%         *%          13%        17%        18%        15%         -%          14%        16%        18%        19%         5% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Not Concerned)                1771         1420--CD   1288--CD    445--      587--      303++ABCD   1476--BCd   980--      830--     1042--      271++ABCD   1034--cD    684--      587--      420--      686++ABCD 
                                 85%          83%        81%        70%        73%        98%          83%        76%        75%        79%       100%          81%        77%        76%        74%        92% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  279          272++E     271++E     177++ABE   196++ABE     3--        279++E     279++AE    245++AE    251++aE      ---        223++E     180++E     173++aE    138++AE     54-- 
                                 13%          16%        17%        28%        25%         1%          16%        22%        22%        19%         -%          17%        20%        22%        24%         7% 
 
Net: Not 
concerned                      1779         1427--CD   1296--CD    448--      591--      303++ABCD   1484--BCd   988--      838--     1048--      271++ABCD   1042--cD    691--      592--      423--      686++ABCD 
                                 86%          83%        82%        70%        74%        98%          83%        77%        76%        79%       100%          81%        78%        76%        74%        92% 
 
Mean Score                      1.4          1.4        1.4-       1.3-       1.3-       2.5++ABCD    1.4        1.4        1.4        1.4          -          1.4        1.5        1.4        1.4        1.4 
Standard deviation              .75          .74        .73        .67        .66        .61          .75        .75        .76        .73          -          .77        .83        .72        .68        .64 
Standard error                  .05          .05        .05        .06        .05        .30          .05        .05        .06        .05          -          .06        .07        .06        .07        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 116 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          1            -          1            -          -          -          -          -            1          -          -          -            -          1          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           -%         *%         -%         -% 
 
2                  (4.0)          6            2          5            2          5          2          3          6            1          5          *          -            3          3          *          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         1%         *%         -%           *%         *%         *%         -% 
 
3                  (3.0)         22           10++b      12-          11         16          8          6         13            6         11          3          2           14          7          2          - 
                                  1%           3%         1%           1%         1%         1%         1%         1%           1%         2%         1%         2%           1%         1%         1%         -% 
 
4                  (2.0)         54           15         37           35         43         29         19         32           27         19          6          2           29         12         10          3 
                                  3%           4%         2%           3%         3%         3%         2%         3%           3%         3%         2%         2%           3%         2%         4%         3% 
 
5 - Very 
Concerned          (1.0)        225           75++B     143--        162++      180++      143+       113++      149+         102         82         24         17+aC       113         71         22         19+a 
                                 11%          19%         9%          14%        13%        12%        14%        13%          10%        12%         8%        20%          10%        11%        10%        18% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1771          297--     1409++A       966--     1122--      968        663-       966--        884d       561        261d        65-         951        559        181         81 
                                 85%          75%        88%          82%        82%        84%        82%        83%          86%        83%        88%        76%          86%        86%        84%        79% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  279           90++B     180--        197++      223++      172        133++      181+         130        100         30         19+ac       142         84         32         22+a 
                                 13%          23%        11%          17%        16%        15%        16%        15%          13%        15%        10%        22%          13%        13%        15%        21% 
 
Net: Not 
concerned                      1779          298--     1415++A       968--     1127--      969        666-       972-         886d       565        262d        65-         954        563        181         81 
                                 86%          75%        88%          82%        82%        84%        83%        83%          87%        84%        89%        76%          86%        86%        84%        79% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 116 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.4          1.4        1.4          1.3--      1.4        1.3--      1.3-       1.4          1.4        1.5        1.4        1.2          1.4        1.4        1.4        1.1 
Standard deviation              .75          .73        .77          .60        .70        .59        .65        .73          .70        .83        .74        .61          .73        .86        .68        .36 
Standard error                  .05          .09        .06          .05        .05        .05        .06        .06          .07        .09        .15        .15          .07        .11        .13        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 116 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          1            - 
                                  *%           -% 
 
2                  (4.0)          6            - 
                                  *%           -% 
 
3                  (3.0)         22            - 
                                  1%           -% 
 
4                  (2.0)         54            2 
                                  3%           2% 
 
5 - Very 
Concerned          (1.0)        225           16++ 
                                 11%          22% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Not Concerned)                1771           57 
                                 85%          76% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  279           18+ 
                                 13%          24% 
 
Net: Not 
concerned                      1779           57- 
                                 86%          76% 
 
Mean Score                      1.4          1.1 
Standard deviation              .75          .30 
Standard error                  .05          .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 116 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          1            1          1          1          -          1          1          1          -          -          -          1          - 
                                  *%           *%         *%         *%         -%         *%         *%         *%         -%         -%         -%         *%         -% 
 
2                  (4.0)          6            3          6+         5          3          6          6          5          4+         1          1          3          * 
                                  *%           *%         1%         *%         1%         *%         1%         1%         1%         *%         1%         *%         *% 
 
3                  (3.0)         22           15         15+        17         10         16         15         18++e       7          7          3         17++        5 
                                  1%           1%         2%         1%         2%         1%         1%         3%         1%         2%         3%         2%         2% 
 
4                  (2.0)         54           36+        33+        31         17         42         34         33++       15         11          2         25          7 
                                  3%           4%         4%         3%         3%         3%         3%         5%         3%         3%         1%         3%         3% 
 
5 - Very 
Concerned          (1.0)        225          141++      132++      144         67        168+       148++      109++       81++       53++       21        132++ce     42+ 
                                 11%          14%        15%        12%        12%        12%        13%        15%        16%        16%        15%        16%        17% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1771          812--      694--     1001-bFghj  479f      1162--bFgj  923--f     549--      391--      251--      106        644--      199- 
                                 85%          80%        79%        83%        83%        83%        82%        77%        78%        78%        80%        78%        79% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  279          177++      165++c     175         84        210+       182++      142++cde    96++       63++       22        157++ce     49+ 
                                 13%          18%        19%        15%        15%        15%        16%        20%        19%        20%        17%        19%        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 116 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1779          816--      701--     1007bFhj    482f      1169-bFhj   930--f     555--      396--      252--      108        648--      199-- 
                                 86%          81%        80%        84%        84%        84%        83%        78%        79%        78%        81%        79%        79% 
 
Mean Score                      1.4          1.4        1.5        1.4        1.5        1.4        1.4        1.5++      1.4        1.4        1.4        1.4        1.3 
Standard deviation              .75          .76        .83        .80        .81        .77        .80        .86        .79        .75        .89        .80        .64 
Standard error                  .05          .06        .07        .07        .10        .06        .07        .08        .09        .11        .20        .07        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1519 
Table 116 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          1            1          1          1          1          1          1          1          1+         1          -          -          1          1          1++AEglMq  1+         - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         1%         *%         -%         -%         *%         *%         2%         *%         -% 
 
2                  (4.0)          6            6          4          2          4+         6          1          3          1          3          -          2+         6          5          -          1          - 
                                  *%           *%         1%         *%         1%         *%         *%         *%         *%         1%         -%         2%         1%         *%         -%         *%         -% 
 
3                  (3.0)         22           17         10         12++        7         22+        11         19+         2          5          4          5++aehm   19+        16          -          3          - 
                                  1%           1%         2%         3%         1%         2%         2%         2%         1%         1%         2%         5%         2%         1%         -%         1%         -% 
 
4                  (2.0)         54           39         21         25++aeghm  19+        45         30++       31          4         12         10+         5         40+        37          1         14+         1 
                                  3%           3%         3%         6%         4%         3%         5%         3%         2%         3%         6%         5%         4%         3%         1%         5%         1% 
 
5 - Very 
Concerned          (1.0)        225          161         83         66++       45        172         80        138++       32         63++ad     15         25        140+       166++        9         36         10 
                                                                                                                                                    ++ABDEFghJ 
                                                                                                                                                         LMoQs 
                                 11%          11%        12%        15%        10%        12%        12%        13%        13%        16%         9%        24%        12%        13%        12%        14%        16% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1771         1214CiK     551-cK     324--      375cK     1237--CK    522--K     857--cK    206cK      313--k     135K        68--      920--cK   1080--CK     66K       209-k       55k 
                                 85%          84%        82%        75%        83%        83%        81%        82%        84%        79%        83%        65%        82%        83%        86%        79%        83% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  279          200        103         91++AdEms  64        217+       109+       169++       36         75++as     25         30        179++      204++        9         50+s       11 
                                                                                                                                                    ++ABDEfGhj 
                                                                                                                                                         LMnQS 
                                 13%          14%        15%        21%        14%        15%        17%        16%        15%        19%        15%        29%        16%        16%        12%        19%        17% 
 
Net: Not 
concerned                      1779         1221CiK     556cK      328--      380cK     1245--CK    525--K     862--cK    209cK      317--k     135k        69--      927--cK   1086--CK     67K       211-k       55k 
                                 86%          85%        83%        76%        84%        84%        81%        82%        85%        80%        83%        66%        82%        83%        88%        80%        83% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 116 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.4          1.4        1.5        1.6+       1.7++m     1.5++      1.5        1.4        1.4        1.4        1.6p       1.5        1.5+       1.4        1.5        1.5        1.1 
Standard deviation              .75          .79        .88        .86        .97        .81        .79        .79        .95        .86        .72        .91        .83        .76       1.35        .89        .27 
Standard error                  .05          .06        .09        .10        .13        .06        .09        .07        .17        .11        .16        .18        .07        .06        .39        .15        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 116 (continuation) 
<C3b> How concerned generally are you about Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          1            1          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          6            6          **         - 
                                  *%           1%         **         -% 
 
3                  (3.0)         22           15          **         - 
                                  1%           2%         **         -% 
 
4                  (2.0)         54           31          **         - 
                                  3%           3%         **         -% 
 
5 - Very 
Concerned          (1.0)        225          116          **         3 
                                 11%          13%         **         5% 
 
(Never 
Considered this)                  -            -          **         - 
                                  -%           -%         **         -% 
 
(Not Concerned)                1771          751--cK      **        55bCfgiKloq 
                                 85%          82%         **        95% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  279          146+         **         3 
                                 13%          16%         **         5% 
 
Net: Not 
concerned                      1779          758--cK      **        55CfgiKlo 
                                 86%          82%         **        95% 
 
Mean Score                      1.4          1.5+         **       1.0 
Standard deviation              .75          .85          **         * 
Standard error                  .05          .08          **         * 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 117 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          5            2          3            1          -          2          2          -          *          -            1          4          *            *          3          -          2 
                                  *%           *%         *%           *%         -%         *%         1%         -%         *%         -%           *%         1%         *%           *%         *%         -%         *% 
 
2                  (4.0)          8            3          5            3          2          *          2          -          *          -            5          3          *            1          5          1          1 
                                  *%           *%         *%           1%         1%         *%         1%         -%         *%         -%           1%         *%         *%           *%         1%         *%         *% 
 
3                  (3.0)         63           28         35           11         11         13          6         10         10          3           22         19         23           13         23          8         19 
                                  3%           3%         3%           4%         3%         4%         2%         3%         4%         1%           4%         3%         3%           3%         4%         2%         4% 
 
4                  (2.0)        126           63         63           10         15         29         18         18         17         20           26         46         54           41+        33         24         29 
                                  6%           6%         6%           4%         5%         8%         5%         6%         7%         9%           4%         6%         7%           9%         5%         5%         5% 
 
5 - Very 
Concerned          (1.0)        174           74        100           21         26         24         35         36         22         10           47         59         67           53+d       48         35         37 
                                  8%           7%         9%           8%         9%         6%        10%        11%         9%         5%           8%         8%         9%          12%         8%         8%         7% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1703          848        856          226        251        306        292        257        195        177          476        599        629          354--      512        393A       444a 
                                 82%          83%        81%          83%        82%        82%        82%        80%        80%        85%          82%        82%        81%          77%        82%        85%        83% 
 
(Don't know)                      *            -          *            -          *          -          -          -          -          -            *          -          -            -          -          -          * 
                                  *%           -%         *%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  300          137        163           31         42         53         53         53         39         29           73        105        121           94++BcD    81         59         66 
                                 14%          13%        15%          12%        14%        14%        15%        17%        16%        14%          13%        14%        16%          20%        13%        13%        12% 
 
Net: Not 
concerned                      1717          853        864          230        253        309        296        257        196        177          482        605        629          356--      520a       394A       446a 
                                 83%          84%        81%          84%        83%        82%        84%        80%        80%        85%          84%        83%        81%          77%        83%        85%        84% 
 
Mean Score                      1.8          1.8        1.8          2.0        1.8        1.9        1.7        1.6        1.8        1.8          1.9        1.8        1.7          1.7        1.9        1.6        1.9 
Standard deviation              .89          .86        .92         1.10        .89        .90       1.00        .76        .83        .59          .99        .96        .75          .75       1.03        .76        .94 
Standard error                  .06          .08        .08          .19        .14        .14        .16        .12        .14        .16          .12        .10        .08          .09        .12        .11        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 117 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          5            3          2            -          -          4++E       4          2            4          2 
                                  *%           *%         *%           -%         -%         1%         1%         *%           *%         1% 
 
2                  (4.0)          8            6          2            1          2          2          3          4            7          1 
                                  *%           1%         *%           1%         *%         1%         1%         *%           *%         *% 
 
3                  (3.0)         63           36         28            4          6          8         17         42           61b         *- 
                                  3%           3%         3%           2%         2%         2%         3%         3%           3%         *% 
 
4                  (2.0)        126           73         53           17         26         20         49         77          105         21 
                                  6%           7%         5%           7%         9%         6%         8%         5%           6%         7% 
 
5 - Very 
Concerned          (1.0)        174          102         72           21         31         28         62        110          144         30 
                                  8%           9%         7%           9%        10%         9%        10%         8%           8%        11% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Not Concerned)                1703          867-       837+a        190        241        261        514       1179+d       1470        228 
                                 82%          80%        84%          81%        79%        81%        79%        83%          82%        81% 
 
(Don't know)                      *            -          *            -          -          *          *          -            *          - 
                                  *%           -%         *%           -%         -%         *%         *%         -%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  300          175        125           38         57e        47        111        186          249         51 
                                 14%          16%        13%          16%        19%        15%        17%        13%          14%        18% 
 
Net: Not 
concerned                      1717          876        840          191        242        267        521       1185         1480        231 
                                 83%          81%        85%          82%        79%        83%        80%        84%          83%        82% 
 
Mean Score                      1.8          1.8        1.8          1.7        1.7        1.9        1.8        1.8          1.8        1.6 
Standard deviation              .89          .91        .87          .78        .75       1.14        .95        .86          .89        .89 
Standard error                  .06          .07        .09          .14        .11        .18        .10        .07          .06        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 117 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          5            -          2          -          -          1          2          -          -          -          -          *          -            5          *          -          * 
                                  *%           -%         1%         -%         -%         1%         1%         -%         -%         -%         -%         *%         -%           *%         *%         -%         *% 
 
2                  (4.0)          8            -          -          1          -          3+         -          2          -          -          1++BdfHIL  1          *            7          *          *          * 
                                  *%           -%         -%         1%         -%         2%         -%         1%         -%         -%         2%         1%         *%           *%         *%         *%         *% 
 
3                  (3.0)         63            6eFi       3          8f         8f         1          -          9f        15f         4          1f         4Fj        5f          58          5          4          1 
                                  3%           7%         1%         5%         4%         1%         -%         5%         5%         1%         1%         4%         3%           3%         2%         2%         2% 
 
4                  (2.0)        126            4          7          7         11          5         30         15         16         17          2          5          7          100--       26++A      13         13++ABC 
                                                                                             ++BCdEHiJK 
                                                                                                      L 
                                  6%           5%         3%         4%         6%         4%        16%         8%         5%         6%         3%         5%         4%           5%        11%         7%        27% 
 
5 - Very 
Concerned          (1.0)        174            4          9          6         21bcj       6         22bcej     25+BcehJ   15         29bcj       2--       14++aBCEHJ 20+BCeHJ    148         26         20          6 
                                  8%           5%         4%         4%        11%         4%        12%        13%         5%        11%         4%        14%        12%           8%        11%        11%        12% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1703           69        207        144Fgk     147        129FGKl    133--      137-       246Fgk     221f        56++DFGiKL 79-       134f        1524+bD     180-d      150D        29-- 
                                                   ++dFGiKL 
                                 82%          83%        91%        87%        79%        89%        71%        73%        84%        82%        90%        76%        81%          83%        76%        80%        59% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          -          -          *++          *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  300            8         16-        13-        32bcej     11-        53         40+BCEhJ   31         46bceJ      4--       20+BCEHJ   27BceJ      247--       53++A      33         19++AbC 
                                                                                             ++ABCEHiJl 
                                 14%          10%         7%         8%        17%         8%        28%        21%        11%        17%         7%        19%        16%          13%        22%        18%        39% 
 
Net: Not 
concerned                      1717           69        209        146Fgk     147        133+dFGiKL 134--      139-       246fgk     221         57         80-       135         1536+bD     180-d      150D        30-- 
                                                   ++DFGiKL                                                                               ++DFGhIKL 
                                 83%          83%        91%        88%        79%        91%        72%        74%        84%        82%        92%        77%        81%          83%        76%        80%        60% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 117 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.8          2.1il      2.0        2.2Ikl     1.7        2.3il      1.7        1.7        2.0il      1.5        2.2+dfIkL  1.7        1.5-         1.8        1.7        1.6        1.8 
Standard deviation              .89          .85       1.22        .94        .80       1.35        .79        .86        .82        .65       1.20        .92        .80          .92        .71        .72        .67 
Standard error                  .06          .27        .35        .25        .17        .39        .15        .16        .17        .12        .20        .10        .10          .06        .11        .14        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 117 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          5            2          1          *          -          2+c          2          2            5          *          -          -            2          2          2          - 
                                  *%           *%         1%         *%         -%         1%           1%         *%           1%         *%         -%         -%           *%         *%         *%         -% 
 
2                  (4.0)          8            3          1          3          *          -            *          6            5          2          1          *            2          2          4+         - 
                                  *%           *%         *%         1%         *%         -%           *%         1%           1%         *%         *%         *%           *%         *%         1%         -% 
 
3                  (3.0)         63           34          5         17          *          4            9         28           28         32+c        4          3           22         33++ac      9          * 
                                  3%           4%         3%         3%         *%         3%           3%         3%           3%         4%         1%         2%           2%         5%         2%         1% 
 
4                  (2.0)        126           49         10         35         19++ace     4           28         51           60         49         17         10           46         49         30          - 
                                  6%           6%         5%         5%        13%         3%           9%         5%           6%         7%         5%         5%           5%         7%         7%         -% 
 
5 - Very 
Concerned          (1.0)        174           76         10         57         15         10           18         90           94         57         22         11           69         57         43          1 
                                  8%           9%         5%         9%        10%         9%           6%         9%           9%         8%         6%         6%           7%         9%        10%         4% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1703          694        159        524        114        100          266        837          816        574        314+ab     169          798++Bc    531-       341         25 
                                 82%          81%        86%        82%        77%        84%          82%        83%          81%        80%        88%        87%          85%        79%        79%        96% 
 
(Don't know)                      *            *          -          -          -          -            -          *            *          -          -          -            -          -          *          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  300          125         20         92         34+ab      14           46        141          154        106         40         21          115-       107         73          1 
                                 14%          15%        11%        14%        23%        12%          14%        14%          15%        15%        11%        11%          12%        16%        17%         4% 
 
Net: Not 
concerned                      1717          700        161        527        115        102          269        844          826        576        314+ab     170          802+B      534-       348         25 
                                 83%          81%        87%        83%        77%        85%          83%        83%          82%        81%        88%        87%          85%        79%        81%        96% 
 
Mean Score                      1.8          1.8        2.0        1.7        1.6        1.9          2.0        1.7          1.8        1.9        1.6        1.7          1.7        1.9        1.8        1.3 
Standard deviation              .89          .91       1.05        .85        .58       1.27          .90        .90          .97        .83        .72        .76          .87        .88        .96       2.10 
Standard error                  .06          .09        .25        .10        .13        .36          .15        .08          .09        .09        .14        .20          .09        .09        .12       1.30 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 117 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          5            4          4          2          2          1            5          5          5          5          -            5          5+         5+         2          - 
                                  *%           *%         *%         *%         *%         *%           *%         *%         *%         *%         -%           *%         1%         1%         *%         -% 
 
2                  (4.0)          8            8          8          3          3          -            8          8          6          8          -            8          6          6          5e         - 
                                  *%           *%         *%         *%         *%         -%           *%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
3                  (3.0)         63           48         46         29+        33         14           63++E      63++E      53++E      59++E       --          52++e      41++E      39++E      24e        12- 
                                  3%           3%         3%         5%         4%         4%           4%         5%         5%         4%         -%           4%         5%         5%         4%         2% 
 
4                  (2.0)        126          122++E     120++E      80++ABE    87++AbE     4--        126++E     126++aE    108++aE    108++E       ---         95+E       84++E      71++E      54++E      26-- 
                                  6%           7%         8%        13%        11%         1%           7%        10%        10%         8%         -%           7%         9%         9%        10%         4% 
 
5 - Very 
Concerned          (1.0)        174          170++E     168++E     113++ABE   122++ABE     1--        174++E     174++AE    148++aE    159++E       ---        137++E     112++E     106++E      95++AE     33-- 
                                  8%          10%        11%        18%        15%         *%          10%        13%        13%        12%         -%          11%        13%        14%        17%         4% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Not Concerned)                1703         1366--CD   1238--CD    409--      552--      288++ABCD   1409--BCd   912--      781--      982--      271++ABCD    986--bcD   641--      549--      389--      674++ABCD 
                                 82%          79%        78%        64%        69%        93%          79%        71%        71%        74%       100%          77%        72%        71%        68%        90% 
 
(Don't know)                      *            *          *          -          -          -            *          *          -          *          -            *          *          -          -          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         -%         *%         -%           *%         *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  300          292++E     289++E     193++ABE   209++ABE     5--        300++E     300++AE    256++AE    267++aE      ---        231++E     196++E     177++aE    149++AE     59-- 
                                 14%          17%        18%        30%        26%         2%          17%        23%        23%        20%         -%          18%        22%        23%        26%         8% 
 
Net: Not 
concerned                      1717         1378--CD   1250--CD    414--      557--      290++ABCD   1422--BCd   926--      793--      995--      271++ABCD    999--bcD   652--      561--      395--      674++ABCD 
                                 83%          80%        79%        65%        70%        94%          80%        72%        72%        75%       100%          78%        73%        72%        70%        90% 
 
Mean Score                      1.8          1.7--      1.7--      1.7-       1.7-       2.8++ABCD    1.8        1.8        1.8        1.8          -          1.8        1.8        1.8        1.7        1.7 
Standard deviation              .89          .86        .86        .81        .81        .86          .89        .89        .90        .92          -          .94        .94        .97        .88        .74 
Standard error                  .06          .06        .06        .07        .06        .25          .06        .06        .06        .06          -          .07        .07        .08        .08        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 117 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          5            2          4            2          4          4          2          3            2          1          2          -            *          3          2a         - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         1%         -%           *%         1%         1%         -% 
 
2                  (4.0)          8            2          6            4          6          4          3          5            2          5          *          *            3          4          1          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         1%         *%         *%           *%         1%         *%         -% 
 
3                  (3.0)         63           18         41           34         48         39         17         34           28         21         10          4           31         19          8          5 
                                  3%           5%         3%           3%         3%         3%         2%         3%           3%         3%         3%         4%           3%         3%         4%         5% 
 
4                  (2.0)        126           28         92           90++       93         81         49         73           55         48         17          6           73         36         12          5 
                                  6%           7%         6%           8%         7%         7%         6%         6%           5%         7%         6%         7%           7%         5%         6%         5% 
 
5 - Very 
Concerned          (1.0)        174           51++B     107--        115+       117        121++       82        105           77         68         16         13ac         77-        48         24         25++ABc 
                                  8%          13%         7%          10%         9%        11%        10%         9%           8%        10%         6%        15%           7%         7%        11%        24% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1703          297--     1358++A       931--     1100        900--      652        945          858bd      533-       249         63          924D       543D       169d        68-- 
                                 82%          75%        84%          79%        80%        78%        81%        81%          84%        79%        84%        74%          83%        83%        79%        66% 
 
(Don't know)                      *            *          -            -          -          *          -          -            -          *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  300           79++B     198--        205++      210        203++      131        178          132        115         34         19c         150         84         36         30++ABc 
                                 14%          20%        12%          17%        15%        18%        16%        15%          13%        17%        11%        22%          14%        13%        17%        29% 
 
Net: Not 
concerned                      1717          300--     1368++A       937--     1109        908--      657        953          862bd      539        252d        64          928D       550D       172d        68-- 
                                 83%          75%        85%          80%        81%        79%        82%        82%          84%        80%        85%        74%          84%        84%        80%        66% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 117 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.8          1.8        1.8          1.7        1.8        1.7        1.7        1.8          1.8        1.8        2.0        1.6          1.8d       1.9d       1.8        1.4- 
Standard deviation              .89          .93        .89          .82        .90        .88        .86        .90          .87        .90        .99        .82          .79       1.01       1.05        .74 
Standard error                  .06          .11        .07          .07        .07        .07        .09        .07          .09        .09        .18        .19          .07        .12        .18        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 117 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          5            - 
                                  *%           -% 
 
2                  (4.0)          8            - 
                                  *%           -% 
 
3                  (3.0)         63            3 
                                  3%           4% 
 
4                  (2.0)        126            4 
                                  6%           5% 
 
5 - Very 
Concerned          (1.0)        174           14++ 
                                  8%          19% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Not Concerned)                1703           53- 
                                 82%          71% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  300           18+ 
                                 14%          24% 
 
Net: Not 
concerned                      1717           53- 
                                 83%          71% 
 
Mean Score                      1.8          1.5 
Standard deviation              .89          .76 
Standard error                  .06          .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 117 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          5            5          5+         3          2          5          5          5++        4          -          -          3          - 
                                  *%           1%         1%         *%         *%         *%         *%         1%         1%         -%         -%         *%         -% 
 
2                  (4.0)          8            2          6          4          2          7          7          5          3          2          1          5          * 
                                  *%           *%         1%         *%         *%         1%         1%         1%         1%         1%         1%         1%         *% 
 
3                  (3.0)         63           28         33         38         26         42         34         26         13         12          3         39++        9 
                                  3%           3%         4%         3%         4%         3%         3%         4%         3%         4%         2%         5%         4% 
 
4                  (2.0)        126           91++e      80++e      79         43         86         79         59+        47++       27          4         70++       21 
                                  6%           9%         9%         7%         7%         6%         7%         8%         9%         8%         3%         9%         8% 
 
5 - Very 
Concerned          (1.0)        174          116++       96++      111         48        127        102         81++       60++       37         17         81         35++d 
                                  8%          12%        11%         9%         8%         9%         9%        11%        12%        11%        13%        10%        14% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1703          765--      661--      964abfgj   456       1127aBfgjk  899-b      538--      373--      245-       109        625--      187-- 
                                 82%          76%        75%        80%        79%        81%        80%        75%        75%        76%        81%        76%        74% 
 
(Don't know)                      *            *          *          -          -          *          *          -          -          -          -          -          - 
                                  *%           *%         *%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  300          207++cEe   176++ce    190         91        213        181        141++e     107++cee    64+        21        152++       56++ce 
                                 14%          21%        20%        16%        16%        15%        16%        20%        21%        20%        16%        18%        22% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 117 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1717          773--      672--      972abk     460       1139aBfgjk  912b       549--      379--      247-       110        632--      187-- 
                                 83%          77%        76%        81%        80%        82%        81%        77%        76%        77%        82%        77%        74% 
 
Mean Score                      1.8          1.7        1.8        1.8        1.9        1.8        1.8        1.8        1.8        1.7        1.5        1.9        1.6 
Standard deviation              .89          .87        .94        .88        .90        .93        .95        .99        .94        .82        .90        .91        .73 
Standard error                  .06          .07        .08        .07        .10        .07        .08        .09        .10        .11        .20        .08        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 117 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          5            5          -          2          1          5          5++        3          2          -          2+b        -          3          3          -          -          - 
                                  *%           *%         -%         *%         *%         *%         1%         *%         1%         -%         1%         -%         *%         *%         -%         -%         -% 
 
2                  (4.0)          8            7          7++        3          3          6          3          4          2          3          -          2          5          6          *          2          1 
                                  *%           1%         1%         1%         1%         *%         *%         *%         1%         1%         -%         2%         *%         *%         *%         1%         1% 
 
3                  (3.0)         63           46         23         20         19         55+        29+        40         10         12          9          1         43         47          3         18++a       2 
                                  3%           3%         3%         5%         4%         4%         4%         4%         4%         3%         5%         1%         4%         4%         4%         7%         3% 
 
4                  (2.0)        126           92         36         50         21        105+        65         71         18         27         15         14         83+        84          2         29++abDmqs  3 
                                                            ++ABDeglMn                        ++aBDgmqs                                              +abDgmnqs 
                                                                    Qs 
                                  6%           6%         5%        12%         5%         7%        10%         7%         7%         7%         9%        13%         7%         6%         3%        11%         4% 
 
5 - Very 
Concerned          (1.0)        174          125         60         38         36        114         64         79         20         42         12         19         88        110          8         19         11+egl 
                                                                                                                                                    ++abcdEGhj 
                                                                                                                                                          LMoq 
                                  8%           9%         9%         9%         8%         8%        10%         8%         8%        11%         8%        18%         8%         8%        10%         7%        16% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1703         1162cFK     544cfK     317--      370cfKo   1199cFK     480--      851cFK     195k       312k       125         69--      902cfK    1055cFK      62        197--       50 
                                 82%          81%        81%        74%        82%        81%        74%        81%        79%        79%        76%        66%        80%        81%        82%        74%        75% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          -          *          *          *++q       -          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         1%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  300          217         96         88         57        218        129        150         38         69         28         32        171        195         10         48         14s 
                                                            ++abdeglms                       ++abDeglms                                             ++ABDEfGHi 
                                                                                                                                                       jLMnoQS 
                                 14%          15%        14%        20%        13%        15%        20%        14%        15%        17%        17%        31%        15%        15%        13%        18%        21% 
 
Net: Not 
concerned                      1717         1175cFKo    551cfKo    322--      375cfKo   1210cfKo    488--      859cfKo    199k       316k       127         71--      911cfK    1064cfK      63        199--       50 
                                 83%          82%        82%        75%        83%        82%        76%        82%        80%        80%        78%        68%        81%        81%        82%        75%        76% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 117 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.8          1.8        1.8        1.9        1.9        1.9++      1.9+       1.9        2.0        1.7        2.1        1.6        1.9+       1.8        1.7        2.0ks      1.6 
Standard deviation              .89          .93        .92        .89       1.00        .92        .96        .92       1.04        .85       1.03        .78        .90        .90        .96        .81        .89 
Standard error                  .06          .07        .10        .10        .13        .07        .09        .08        .17        .11        .21        .16        .07        .07        .29        .12        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 117 (continuation) 
<C3b> How concerned generally are you about Harmful or misleading advertising 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          5            5          **         - 
                                  *%           1%         **         -% 
 
2                  (4.0)          8            7+         **         - 
                                  *%           1%         **         -% 
 
3                  (3.0)         63           35          **         - 
                                  3%           4%         **         -% 
 
4                  (2.0)        126           58          **         - 
                                  6%           6%         **         -% 
 
5 - Very 
Concerned          (1.0)        174           85          **         3 
                                  8%           9%         **         6% 
 
(Never 
Considered this)                  -            -          **         - 
                                  -%           -%         **         -% 
 
(Not Concerned)                1703          729-k        **        55+abCeFghijKlmOpq 
                                 82%          79%         **        94% 
 
(Don't know)                      *            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  300          143          **         3 
                                 14%          16%         **         6% 
 
Net: Not 
concerned                      1717          741fk        **        55aCeFhijKlmOpq 
                                 83%          81%         **        94% 
 
Mean Score                      1.8          1.9          **       1.0 
Standard deviation              .89         1.01          **         - 
Standard error                  .06          .09          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 118 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            -          -          2+         -          -          -          -            -          2          -            2+         -          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
2                  (4.0)          6            2          4            1          2          *          -          *          2          -            4          *          2            *          3          3          * 
                                  *%           *%         *%           1%         1%         *%         -%         *%         1%         -%           1%         *%         *%           *%         *%         1%         *% 
 
3                  (3.0)         23            9         13            5          6          4          4          2          2          1           11          8          4            4          6          3         10 
                                  1%           1%         1%           2%         2%         1%         1%         1%         1%         *%           2%         1%         1%           1%         1%         1%         2% 
 
4                  (2.0)         89           49         40           15         16         19         17         11          9          2           32c        35         22           28d        26         20         15 
                                  4%           5%         4%           6%         5%         5%         5%         3%         4%         1%           5%         5%         3%           6%         4%         4%         3% 
 
5 - Very 
Concerned          (1.0)        233          110        123           17-        38a        42         46a        45ag       31a        13           56         89         89           71++bc     63         39         60 
                                 11%          11%        12%           6%        13%        11%        13%        14%        13%         6%          10%        12%        11%          15%        10%         9%        11% 
 
(Never 
Considered this)                  2            2          -            -          -          2+         -          -          -          -            -          2          -            2          -          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1725          844        881          233        241        307        287        263        200        193++BCDef   475        594        656          357--      526a       396A       446a 
                                 83%          83%        83%          86%        79%        82%        81%        82%        82%        93%          82%        81%        85%          77%        84%        86%        84% 
 
(Don't know)                      *            -          *            -          *          -          -          -          -          -            *          -          -            -          -          -          * 
                                  *%           -%         *%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         -%         -%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  322          158        164           33         55G        61g        63g        56g        40g        15-          88        124        111           99++bCd    89         60         75 
                                 15%          16%        15%          12%        18%        16%        18%        17%        16%         7%          15%        17%        14%          21%        14%        13%        14% 
 
Net: Not 
concerned                      1733          848        885          235        244        309        287        263        202        193++BcDef   479        596        658          359--      529a       399A       447a 
                                 83%          83%        83%          86%        80%        82%        81%        82%        83%        93%          83%        82%        85%          77%        85%        86%        84% 
 
Mean Score                      1.5          1.5        1.4          1.7+dE     1.6        1.5        1.4        1.3        1.4        1.2          1.6+C      1.4        1.3-         1.4        1.5        1.5        1.4 
Standard deviation              .74          .74        .73          .82        .83        .84        .60        .55        .76        .51          .82        .73        .63          .73        .74        .78        .70 
Standard error                  .05          .07        .06          .16        .12        .13        .09        .09        .14        .17          .10        .08        .07          .09        .09        .11        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 118 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            -          -          2+e        2          -            2          - 
                                  *%           *%         -%           -%         -%         1%         *%         -%           *%         -% 
 
2                  (4.0)          6            3          3            3+         1          -          3          3            5          1 
                                  *%           *%         *%           1%         *%         -%         *%         *%           *%         *% 
 
3                  (3.0)         23           10         13            5          5          2         11         12           23          - 
                                  1%           1%         1%           2%         2%         1%         2%         1%           1%         -% 
 
4                  (2.0)         89           54         35            7         18         19         30         59           72         17 
                                  4%           5%         4%           3%         6%         6%         5%         4%           4%         6% 
 
5 - Very 
Concerned          (1.0)        233          133        100           29         37         42         81        150          203         27 
                                 11%          12%        10%          12%        12%        13%        12%        11%          11%         9% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1725          883        842          190        245        257        523       1188         1484        237 
                                 83%          81%        85%          81%        80%        80%        81%        84%          83%        84% 
 
(Don't know)                      *            -          *            -          -          *          *          -            *          - 
                                  *%           -%         *%           -%         -%         *%         *%         -%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  322          188        135           36         55         61        111        210          275         44 
                                 15%          17%        14%          15%        18%        19%        17%        15%          15%        16% 
 
Net: Not 
concerned                      1733          888        845          192        246        259        528       1191         1491        238 
                                 83%          82%        85%          82%        80%        80%        81%        84%          83%        84% 
 
Mean Score                      1.5          1.4        1.5          1.6        1.5        1.5        1.5        1.4          1.5        1.5 
Standard deviation              .74          .74        .74          .93        .74        .81        .85        .66          .75        .65 
Standard error                  .05          .06        .07          .17        .11        .12        .09        .05          .05        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 118 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          2            -          -          -          -          -          -          -          2+         -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          6            -          -          2          -          4++hil     -          -          -          -          1hikl      -          -            6          -          -          - 
                                  *%           -%         -%         1%         -%         3%         -%         -%         -%         -%         1%         -%         -%           *%         -%         -%         -% 
 
3                  (3.0)         23            3i         2          -          2          -          3          3          5          -          1i         1i         2i          15--        7++A       4          3++A 
                                  1%           3%         1%         -%         1%         -%         2%         2%         2%         -%         1%         1%         1%           1%         3%         2%         6% 
 
4                  (2.0)         89            6bc        2-         2         17+BCehjk   2          9         17++BCehjk  9         14b         1-         3          7b          78         11          9          2 
                                  4%           7%         1%         1%         9%         2%         5%         9%         3%         5%         2%         3%         4%           4%         5%         5%         4% 
 
5 - Very 
Concerned          (1.0)        233           10c        19          6-        26Chj       8         25cj       38++BCEHJ  19-        32cj        4--       19++BCEHJ  26++bCEHJ   197         36         23         13++Ac 
                                 11%          12%         8%         4%        14%         6%        14%        21%         7%        12%         6%        18%        16%          11%        15%        12%        26% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          2+         -          -          -          -            ---        2++A       2++A       - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%           -%         1%         1%         -% 
 
(Not Concerned)                1725           65        206+aDfGKL 157        142-       131aDGKL   150        128--      254dGKl    224G        57         81-       130-g       1543+bD     182-       151d        32-- 
                                                             ++ADFGIKL                                                                    ++aDfGiKL 
                                 83%          78%        90%        95%        76%        90%        80%        68%        87%        83%        91%        77%        78%          84%        77%        80%        64% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          -          -          *++          *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  322           16Cej      21-         8--       43+BCEHJ   11-        34bCej     56         29-        46CeJ       5--       22++BCEHJ  33+BCEHJ    276         46         31         15++A 
                                                                                                        ++BCEfHiJl 
                                 15%          19%         9%         5%        23%         7%        18%        30%        10%        17%         8%        21%        20%          15%        20%        17%        30% 
 
Net: Not 
concerned                      1733           65        206+aDfGKL 159        142-       135        150        128--      256dGKL    224G        57         81--      130-g       1550+bD     182-       151d        32-- 
                                                            ++ADFGhIKL              +ADfGiKL                                              ++aDFGiKL 
                                 83%          78%        90%        95%        76%        93%        80%        68%        88%        83%        91%        77%        78%          84%        77%        80%        64% 
 
Mean Score                      1.5          1.6        1.2        1.7        1.4        2.0+ikl    1.4        1.4        1.8+k      1.3        1.7iKl     1.3-       1.3          1.4        1.5        1.5        1.5 
Standard deviation              .74          .76        .59       1.18        .58       1.32        .66        .61       1.06        .47       1.08        .58        .60          .74        .73        .70        .80 
Standard error                  .05          .21        .16        .48        .11        .43        .14        .10        .24        .09        .19        .07        .07          .05        .12        .14        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 118 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          2            -          2++ac      -          -          -            -          2            2          -          -          -            -          2          -          - 
                                  *%           -%         1%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         *%         -%         -% 
 
2                  (4.0)          6            6+         *          *          -          -            -          3            4          2          *          *            2          2          3          - 
                                  *%           1%         *%         *%         -%         -%           -%         *%           *%         *%         *%         *%           *%         *%         1%         -% 
 
3                  (3.0)         23            9          4          8          2          -            2         14           12         11          *          *            4-        11          8a         - 
                                  1%           1%         2%         1%         1%         -%           1%         1%           1%         1%         *%         *%           *%         2%         2%         -% 
 
4                  (2.0)         89           38          5         21          8         10c          11         37           50cd       34cd        5-         1-          34         34         22          - 
                                  4%           4%         3%         3%         6%         9%           3%         4%           5%         5%         2%         *%           4%         5%         5%         -% 
 
5 - Very 
Concerned          (1.0)        233          101         15         74         20         12           42        111          126C        85c        21--       15           76--       97++A      54a         2 
                                 11%          12%         8%        12%        13%        10%          13%        11%          13%        12%         6%         8%           8%        14%        13%         7% 
 
(Never 
Considered this)                  2            2          -          -          -          -            -          -            2          -          -          -            2          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1725          704        160        534        118         98          269        847          813-       581        331++AB    178++AB      821++BC    529--      343         24 
                                 83%          82%        86%        84%        80%        82%          83%        84%          81%        82%        92%        92%          87%        79%        80%        93% 
 
(Don't know)                      *            *          -          -          -          -            -          *            *          -          -          -            -          -          *          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  322          139         21         95         28         22           53        148          176Cd      119Cd       27--       16-         110--      131++A      76a         2 
                                 15%          16%        11%        15%        19%        18%          16%        15%          17%        17%         7%         8%          12%        19%        18%         7% 
 
Net: Not 
concerned                      1733          709        162        534        118         98          269        851          818-       583        331++AB    178+AB       823++BC    532--      346         24 
                                 83%          83%        87%        84%        80%        82%          83%        84%          81%        82%        92%        92%          88%        79%        80%        93% 
 
Mean Score                      1.5          1.5        1.8+c      1.4        1.4        1.5          1.3        1.5          1.5        1.5        1.2        1.1          1.4        1.5        1.5        1.0 
Standard deviation              .74          .77       1.17        .63        .63        .51          .52        .81          .78        .71        .50        .45          .64        .79        .79          - 
Standard error                  .05          .07        .28        .08        .14        .14          .08        .07          .07        .07        .10        .12          .07        .08        .10          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 118 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          2          2          -            2          2          2          2          -            2          2          2          -          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         -%         -% 
 
2                  (4.0)          6            6          6          3          3          -            6          6          6          5          -            6          6+         3          2          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         1%         *%         -%           *%         1%         *%         *%         -% 
 
3                  (3.0)         23           22         22+        17++e      21++e       *           23         23++       21++       23++        -           23++E      20++E      20++E      15++E       *-- 
                                  1%           1%         1%         3%         3%         *%           1%         2%         2%         2%         -%           2%         2%         3%         3%         *% 
 
4                  (2.0)         89           80         80+        34         48+         9           89++E      89++E      73++E      77++E       ---         69+e       58++E      50++E      38++E      20- 
                                  4%           5%         5%         5%         6%         3%           5%         7%         7%         6%         -%           5%         7%         6%         7%         3% 
 
5 - Very 
Concerned          (1.0)        233          228++E     228++E     145++ABE   173++ABE     3--        233++E     233++AE    202++AE    213++E       ---        181++E     154++E     142++aE    118++AE     45-- 
                                 11%          13%        14%        23%        22%         1%          13%        18%        18%        16%         -%          14%        17%        18%        21%         6% 
 
(Never 
Considered this)                  2            2          2          -          -          -            2          2          2          2          -            -          -          -          -          2 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         *%         -%           -%         -%         -%         -%         *% 
 
(Not Concerned)                1725         1378--CD   1245--CD    435--      553--      296++ABCD   1430--BCd   934--      797--     1000--      271++ABCD   1001--bcD   648--      560--      395--      679++ABCD 
                                 83%          80%        79%        68%        69%        96%          80%        72%        72%        76%       100%          78%        73%        72%        69%        91% 
 
(Don't know)                      *            *          *          -          -          -            *          *          -          *          -            *          *          -          -          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         -%         *%         -%           *%         *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  322          308++E     308++E     180++ABE   221++ABE    12--        322++E     322++AE    275++AE    290++aE      ---        250++E     212++aE    192++aE    156++AE     65-- 
                                 15%          18%        19%        28%        28%         4%          18%        25%        25%        22%         -%          20%        24%        25%        27%         9% 
 
Net: Not 
concerned                      1733         1386--CD   1253--CD    440--      558--      296++ABCD   1438--BCd   942--      804--     1007--      271++ABCD   1009--bcD   656--      564--      397--      679++ABCD 
                                 83%          81%        79%        69%        70%        96%          81%        73%        73%        76%       100%          79%        74%        73%        70%        91% 
 
Mean Score                      1.5          1.4        1.4        1.4        1.4        1.8          1.5        1.5        1.5        1.4          -          1.5        1.5        1.5        1.4        1.3 
Standard deviation              .74          .74        .74        .78        .76        .50          .74        .74        .76        .74          -          .79        .81        .79        .70        .48 
Standard error                  .05          .05        .05        .06        .06        .18          .05        .05        .05        .05          -          .06        .06        .06        .06        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 118 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          2            -          2            -          2          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         *%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          6            -          6            --         3          *-         1          3            3          3          -          -            3          3          *          - 
                                  *%           -%         *%           -%         *%         *%         *%         *%           *%         *%         -%         -%           *%         *%         *%         -% 
 
3                  (3.0)         23            3         20           16         13         12          8         16            7         12          2          2           14          9          1          - 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         2%         1%         2%           1%         1%         *%         -% 
 
4                  (2.0)         89           34++B      50--         54         64         44         29         58           36         28         23++ab      2           33--       29         16+A       11++Ab 
                                  4%           9%         3%           5%         5%         4%         4%         5%           4%         4%         8%         2%           3%         5%         8%        11% 
 
5 - Very 
Concerned          (1.0)        233           78++B     141--        160++      179++      159++      113++      140          104         87         25         17+ac       111         80         21         21+Ac 
                                 11%          20%         9%          14%        13%        14%        14%        12%          10%        13%         8%        20%          10%        12%        10%        20% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1725          283--     1388++A       946--     1106--      934        653        950          869+       546        245         65          945+D      533d       177d        71-- 
                                 83%          71%        86%          80%        81%        81%        81%        81%          85%        81%        83%        76%          85%        82%        82%        69% 
 
(Don't know)                      *            *          -            -          -          *          -          -            -          *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  322          112++B     191--        213++      243++      203+       142        197          140        115         48         19          144--      109         37         32++ABc 
                                 15%          28%        12%          18%        18%        18%        18%        17%          14%        17%        16%        22%          13%        17%        17%        31% 
 
Net: Not 
concerned                      1733          283--     1395++A       946--     1110--      934-       655        952          874+d      549        245         65          950+D      535d       177d        71-- 
                                 83%          71%        87%          80%        81%        81%        81%        82%          85%        81%        83%        76%          86%        82%        82%        69% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 118 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.5          1.3        1.5          1.4-       1.4        1.3--      1.3-       1.4          1.4        1.5        1.5        1.3          1.5        1.5        1.5        1.3 
Standard deviation              .74          .53        .83          .62        .70        .58        .62        .68          .77        .77        .57        .62          .82        .73        .56        .48 
Standard error                  .05          .06        .07          .05        .05        .05        .06        .06          .08        .08        .10        .15          .08        .08        .11        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 118 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  *%           -% 
 
2                  (4.0)          6            - 
                                  *%           -% 
 
3                  (3.0)         23            - 
                                  1%           -% 
 
4                  (2.0)         89            3 
                                  4%           4% 
 
5 - Very 
Concerned          (1.0)        233           16+ 
                                 11%          21% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1725           56 
                                 83%          75% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  322           18 
                                 15%          25% 
 
Net: Not 
concerned                      1733           56 
                                 83%          75% 
 
Mean Score                      1.5          1.1 
Standard deviation              .74          .36 
Standard error                  .05          .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 118 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          2          -          2          -          2          -          -          -          2          2++be 
                                  *%           *%         -%         *%         -%         *%         -%         *%         -%         -%         -%         *%         1% 
 
2                  (4.0)          6            5          5          3          1          6          5          4          1          1          1          4          * 
                                  *%           *%         1%         *%         *%         *%         *%         1%         *%         *%         1%         1%         *% 
 
3                  (3.0)         23           15g        20++g      13          7         20g        14         15+g        1          4          -         18++g       2 
                                  1%           1%         2%         1%         1%         1%         1%         2%         *%         1%         -%         2%         1% 
 
4                  (2.0)         89           51         43         61         26         67         59         30         28         17          7         44         14 
                                  4%           5%         5%         5%         4%         5%         5%         4%         6%         5%         5%         5%         5% 
 
5 - Very 
Concerned          (1.0)        233          158++e     125++      156+        75        171        154++      116++e      92++cdEe   46         22        139++ce     44++ 
                                 11%          16%        14%        13%        13%        12%        14%        16%        19%        14%        16%        17%        18% 
 
(Never 
Considered this)                  2            2          2          2          2          2          2          -          -          -          -          -          - 
                                  *%           *%         *%         *%         *%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1725          776--      686--      963--j     465j      1128--gJ    893--      549--      378--      254        103        615--      190-- 
                                 83%          77%        78%        80%        81%        81%        79%        77%        76%        79%        77%        75%        75% 
 
(Don't know)                      *            *          *          -          -          *          *          -          -          -          -          -          - 
                                  *%           *%         *%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  322          209++      168++      217++      101        238+       212++      145++      120++cdE    62         29        184++e      58++ 
                                 15%          21%        19%        18%        18%        17%        19%        20%        24%        19%        22%        22%        23% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 118 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1733          782--      692--      967--j     466j      1135--gJ    898--      555--      379--      256        104        621--      192-- 
                                 83%          78%        78%        81%        81%        81%        80%        78%        76%        79%        78%        75%        76% 
 
Mean Score                      1.5          1.4        1.5g       1.4        1.4        1.5g       1.4g       1.5g       1.3--      1.4        1.4        1.5g       1.4 
Standard deviation              .74          .77        .79        .72        .67        .78        .72        .85        .52        .71        .70        .81        .83 
Standard error                  .05          .06        .07        .06        .08        .06        .06        .08        .06        .10        .15        .07        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 118 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          2+         -          2          2          2          -          -          -          2          2          2          -          -          - 
                                                                                                                                                    ++ABdEgilm 
                                                                                                                                                             q 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         -%         2%         *%         *%         -%         -%         -% 
 
2                  (4.0)          6            6          4          3          4+         6          3          3          2          2          -          *          4          4          1+         2          - 
                                  *%           *%         1%         1%         1%         *%         *%         *%         1%         1%         -%         *%         *%         *%         2%         1%         -% 
 
3                  (3.0)         23           15          8         10+         5         18         15++       17          7+         2          8          5         17         16          *          1          1 
                                                                                                                                         ++AbdEgIlM  ++abeimoq 
                                                                                                                                                 oq 
                                  1%           1%         1%         2%         1%         1%         2%         2%         3%         1%         5%         4%         2%         1%         *%         *%         1% 
 
4                  (2.0)         89           74+        32         29+        26         73         34         45          7         18         10         10+ghs     57         64          5         20+         1 
                                  4%           5%         5%         7%         6%         5%         5%         4%         3%         5%         6%        10%         5%         5%         6%         8%         1% 
 
5 - Very 
Concerned          (1.0)        233          165         75         72         37        171         96++D     125         40+D       57d        18         19d       135        160d         7         38d        11 
                                                             ++abDeglq 
                                 11%          11%        11%        17%         8%        11%        15%        12%        16%        14%        11%        18%        12%        12%         9%        14%        16% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1725         1176CfK     551CfK     314--      379CfKo   1215CfK     496--k     857CK      191-       317k       127         69--      910-CK    1060-CK      62k       203-        54 
                                 83%          82%        82%        73%        84%        82%        77%        82%        77%        80%        78%        66%        81%        81%        82%        77%        82% 
 
(Don't know)                      *            *          -          *          *          *          *          *          -          -          -          -          *          *          *++q       -          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         1%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  322          239        107        101         63        244        130++d     170         47         75         29         29        192        224+        12         58+d       12 
                                                            ++AbDEGlmq                                                                              ++abDeglmq 
                                                                                                                                                             s 
                                 15%          17%        16%        23%        14%        16%        20%        16%        19%        19%        18%        28%        17%        17%        16%        22%        17% 
 
Net: Not 
concerned                      1733         1183CfK     555CfK     319--      383CfKo   1222CfK     501--      862CK      193        319k       127         71--      916-cK    1066-CK      64k       205-        54 
                                 83%          82%        83%        74%        85%        82%        78%        82%        78%        80%        78%        68%        81%        82%        83%        78%        82% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 118 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.5          1.5        1.5        1.6        1.7+i      1.5        1.5        1.5        1.5        1.4        1.7        1.8+       1.5        1.5        1.7        1.5        1.1 
Standard deviation              .74          .76        .77        .87        .84        .77        .84        .80        .87        .70        .80       1.05        .79        .75        .98        .73        .49 
Standard error                  .05          .06        .08        .10        .12        .06        .08        .07        .14        .09        .16        .21        .06        .06        .29        .11        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 118 (continuation) 
<C3b> How concerned generally are you about Hate speech / inciting violence 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          2            2          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          6            5          **         * 
                                  *%           1%         **         *% 
 
3                  (3.0)         23           12          **         - 
                                  1%           1%         **         -% 
 
4                  (2.0)         89           52+         **         - 
                                  4%           6%         **         -% 
 
5 - Very 
Concerned          (1.0)        233          109          **         6 
                                 11%          12%         **        11% 
 
(Never 
Considered this)                  2            -          **         2++ABCDEFGhILMoQ 
                                  *%           -%         **         3% 
 
(Not Concerned)                1725          739-cK       **        50k 
                                 83%          80%         **        86% 
 
(Don't know)                      *            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  322          161          **         6 
                                 15%          18%         **        11% 
 
Net: Not 
concerned                      1733          746cK        **        50k 
                                 83%          81%         **        87% 
 
Mean Score                      1.5          1.5+         **       1.1 
Standard deviation              .74          .83          **       .55 
Standard error                  .05          .07          **       .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 119 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            *          -          -          -          -          2+         -            *          -          2            2+         -          -          - 
                                  *%           *%         -%           *%         -%         -%         -%         -%         1%         -%           *%         -%         *%           *%         -%         -%         -% 
 
2                  (4.0)         20            4-        16+a          3          3          6          5          2          *          -            7         11c         2-           4         11+         1          3 
                                  1%           *%         1%           1%         1%         2%         1%         1%         *%         -%           1%         2%         *%           1%         2%         *%         1% 
 
3                  (3.0)         45           10--       35++A         9         10         10          4          8          2          3           19         13         13            4         17         13         11 
                                  2%           1%         3%           3%         3%         3%         1%         2%         1%         1%           3%         2%         2%           1%         3%         3%         2% 
 
4                  (2.0)         94           34         59            8         13         19         24         12          8         10           21         43         30           32+Cd      35c        11-        16 
                                  4%           3%         6%           3%         4%         5%         7%         4%         3%         5%           4%         6%         4%           7%         6%         2%         3% 
 
5 - Very 
Concerned          (1.0)        146           47--       99++A        21         22         26         26         29         16          7           43         52         52           31         39         42         34 
                                  7%           5%         9%           8%         7%         7%         7%         9%         7%         3%           7%         7%         7%           7%         6%         9%         6% 
 
(Never 
Considered this)                  1            -          1            -          -          -          -          -          -          1            -          -          1            1          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%         -%         *%           -%         -%         *%           *%         -%         -%         -% 
 
(Not Concerned)                1772          920++B     853--        231        257        314        296        270        215        189          488        610        675          389        522        394        467 
                                 85%          90%        80%          85%        84%        84%        84%        84%        88%        91%          85%        84%        87%          84%        84%        85%        88% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  240           82--      158++A        28         35         46         49         41         24         16           63         95         82           63         74         53         50 
                                 12%           8%        15%          10%        11%        12%        14%        13%        10%         8%          11%        13%        11%          14%        12%        11%         9% 
 
Net: Not 
concerned                      1794          926++B     868--        234        261        320        301        272        217        189          495        621        678          395        533        395        471 
                                 86%          91%        82%          86%        85%        85%        85%        85%        89%        91%          86%        85%        88%          85%        85%        86%        88% 
 
Mean Score                      1.8          1.8        1.8          1.9        1.9        1.9        1.8        1.7        1.7        1.8          1.9        1.9        1.7          1.8        2.0c       1.6        1.7 
Standard deviation              .96          .95        .96         1.08        .98       1.00        .91        .87       1.06        .69         1.02        .95        .89          .97       1.00        .87        .92 
Standard error                  .07          .11        .08          .20        .16        .15        .15        .15        .23        .23          .12        .11        .11          .14        .12        .13        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 119 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)         20           15          5            -          3          3          7         13           15          5 
                                  1%           1%         *%           -%         1%         1%         1%         1%           1%         2% 
 
3                  (3.0)         45           21         24            4         10          8         18         27           44          2 
                                  2%           2%         2%           2%         3%         3%         3%         2%           2%         1% 
 
4                  (2.0)         94           67++B      27--         10         17         16         31         63           80         13 
                                  4%           6%         3%           4%         6%         5%         5%         4%           4%         5% 
 
5 - Very 
Concerned          (1.0)        146           70         76           19         21         28         54         91          131         14 
                                  7%           6%         8%           8%         7%         9%         8%         6%           7%         5% 
 
(Never 
Considered this)                  1            1          -            -          -          -          -          1            1          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1772          911        861          201        255        267        540       1218         1518        248 
                                 85%          84%        87%          86%        83%        83%        83%        86%          85%        88% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  240          137        103           29         38         44         85        154          211         27 
                                 12%          13%        10%          12%        12%        14%        13%        11%          12%        10% 
 
Net: Not 
concerned                      1794          928        866          201        258        270        547       1233         1535        253 
                                 86%          85%        87%          86%        84%        84%        84%        87%          86%        90% 
 
Mean Score                      1.8          1.9        1.7          1.5        1.9        1.8        1.8        1.8          1.8        1.9 
Standard deviation              .96          .99        .90          .70        .93        .93        .93        .97          .95       1.04 
Standard error                  .07          .09        .09          .14        .15        .15        .11        .08          .07        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 119 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          2            -          -          -          -          -          -          2++        -          -          -          -          *            2          *          -          * 
                                  *%           -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         *%           *%         *%         -%         1% 
 
2                  (4.0)         20            2          -          1          3          4b         2          3          2          2          *          *          *           16          3          3          - 
                                  1%           2%         -%         1%         2%         3%         1%         2%         1%         1%         1%         *%         *%           1%         1%         2%         -% 
 
3                  (3.0)         45            4efi       6          3          3          -          -          6         14++efijk   2          1          1          5efk        41          5          4          1 
                                  2%           5%         3%         2%         2%         -%         -%         3%         5%         1%         1%         1%         3%           2%         2%         2%         2% 
 
4                  (2.0)         94            4          7          2         15ck        5         15c        16+ck       9          8          3c         3          6           76         17         10          7++A 
                                  4%           5%         3%         1%         8%         4%         8%         8%         3%         3%         5%         3%         4%           4%         7%         5%        14% 
 
5 - Very 
Concerned          (1.0)        146           12+BCEfhj   7          3-        21bCej      5          9         13         16         23c         3         15         20++BCEfHJ  127         19         12          7 
                                                                                                                                                    ++BCEFgHiJ 
                                  7%          14%         3%         2%        11%         3%         5%         7%         5%         9%         5%        15%        12%           7%         8%         6%        14% 
 
(Never 
Considered this)                  1            -          -          -          -          -          -          -          -          -          -          -          1++          1          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
(Not Concerned)                1772           61-       208+ADgKL  158        145-       132AdgkL   162        149        250a       235adl      56ADgKL    85        133--       1580D       193        158d        34-- 
                                                            ++ADfGhijK 
                                                                     L 
                                 85%          74%        91%        95%        77%        91%        86%        79%        86%        87%        89%        82%        80%          86%        81%        84%        68% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  240           16BCehj    14-         4--       36++BCEhj  10         24C        28bC       25         32C         6C        18++BCEHJ  27++BCEhJ   204         36         22         14++AbC 
                                 12%          20%         6%         3%        19%         7%        13%        15%         9%        12%         9%        17%        16%          11%        15%        12%        28% 
 
Net: Not 
concerned                      1794           63-       208ADgKL   159        148-       136+ADgKL  163        153        252        237al       56adKL     85-       134--       1597D       197d       162d        35-- 
                                                            ++ADfGhijK 
                                                                     L 
                                 86%          76%        91%        95%        79%        93%        87%        82%        86%        88%        90%        82%        80%          87%        83%        86%        69% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 119 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.8          1.8k       2.0K       2.3K       1.7k       2.2K       1.8k       2.1Kl      2.1K       1.5        1.8K       1.3--      1.6k         1.8        1.9        2.0        1.7 
Standard deviation              .96         1.01        .83       1.15        .90       1.24        .78       1.09        .96        .83        .95        .62        .92          .96        .97       1.02        .88 
Standard error                  .07          .26        .24        .47        .18        .40        .21        .23        .20        .19        .15        .08        .11          .07        .17        .22        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 119 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          2            -          -          2          *          -            -          2            *          2          -          -            *          2          -          - 
                                  *%           -%         -%         *%         *%         -%           -%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)         20            7          1          8          -          4            2         13           13          6          1          -            3-         9          7a         - 
                                  1%           1%         1%         1%         -%         3%           *%         1%           1%         1%         *%         -%           *%         1%         2%         -% 
 
3                  (3.0)         45           22          2         13          *          4            8         29           11-        29++A       5          4           17         17          9          1 
                                  2%           3%         1%         2%         *%         3%           2%         3%           1%         4%         1%         2%           2%         3%         2%         5% 
 
4                  (2.0)         94           37          2-        33b        15++aBe     2           20         36           51d        32d        10          *-          37         23         34++AB      - 
                                  4%           4%         1%         5%        10%         2%           6%         4%           5%         4%         3%         *%           4%         3%         8%         -% 
 
5 - Very 
Concerned          (1.0)        146           61         13         51          9          4           23         70           73         54         20         14           67         48         26          1 
                                  7%           7%         7%         8%         6%         4%           7%         7%           7%         8%         6%         7%           7%         7%         6%         5% 
 
(Never 
Considered this)                  1            -          -          1          -          -            1          -            -          -          1          1            1          -          -          - 
                                  *%           -%         -%         *%         -%         -%           *%         -%           -%         -%         *%         *%           *%         -%         -%         -% 
 
(Not Concerned)                1772          733        168        529        123        106          271        864          859        591        321+b      175b         814        575        352         23 
                                 85%          85%        90%        83%        83%        88%          84%        85%          85%        83%        90%        90%          87%        85%        82%        91% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  240           98         14         84         24be        7           44        106          124         86         30         14          104         71         60          1 
                                 12%          11%         8%        13%        16%         6%          13%        10%          12%        12%         8%         7%          11%        11%        14%         5% 
 
Net: Not 
concerned                      1794          740        169        539        124        109          272        879          873        599        323b       175          817        585        360         23 
                                 86%          86%        91%        85%        83%        91%          84%        87%          87%        84%        90%        90%          87%        87%        84%        91% 
 
Mean Score                      1.8          1.8        1.6        1.8        1.7        2.5+a        1.8        1.9          1.8        1.9        1.7        1.5          1.7        1.9        2.0a       2.0 
Standard deviation              .96          .91       1.02       1.01        .70       1.21          .82       1.06          .95        .99        .85        .87          .84       1.09        .93       1.31 
Standard error                  .07          .10        .26        .12        .17        .39          .14        .10          .09        .11        .18        .24          .10        .12        .13        .77 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 119 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          *          *          -            2          2          2          2          -            2          *          2          2          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)         20           13         13          5          7          7+a         20         20++       17+        19+         -           15         13         10          7          5 
                                  1%           1%         1%         1%         1%         2%           1%         2%         2%         1%         -%           1%         1%         1%         1%         1% 
 
3                  (3.0)         45           39         39         19         21          4           45+e       45++e      31e        35e         --          35         27         24         14         10 
                                  2%           2%         2%         3%         3%         1%           3%         4%         3%         3%         -%           3%         3%         3%         3%         1% 
 
4                  (2.0)         94           92++E      89++E      57++AbE    61++E       2--         94++E      94++E      76++E      78++E       ---         72+E       62++E      47+E       39++E      18-- 
                                  4%           5%         6%         9%         8%         1%           5%         7%         7%         6%         -%           6%         7%         6%         7%         2% 
 
5 - Very 
Concerned          (1.0)        146          139++E     139++E      97++ABE   109++ABE     5--        146++E     146++aE    110++E     124++E       ---        112++E      99++E      84++E      67++E      31-- 
                                  7%           8%         9%        15%        14%         2%           8%        11%        10%         9%         -%           9%        11%        11%        12%         4% 
 
(Never 
Considered this)                  1            1          1          1          1          -            1          1          1          1          -            -          -          -          -          1 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           -%         -%         -%         -%         *% 
 
(Not Concerned)                1772         1433--CD   1302--CD    457--      601--      291++ABCD   1478--Bc    981--      865--     1062--b     271++ABCD   1047--b     687--      609--      439--      681++ABCD 
                                 85%          83%        82%        72%        75%        94%          83%        76%        78%        80%       100%          82%        77%        78%        77%        91% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  240          231++E     229++E     154++ABE   170++ABE     7--        240++E     240++AE    186++aE    202++E       ---        183++E     160++E     131++E     106++aE     50-- 
                                 12%          13%        14%        24%        21%         2%          13%        19%        17%        15%         -%          14%        18%        17%        19%         7% 
 
Net: Not 
concerned                      1794         1448--CD   1317--CD    463--      608--      298++ABCD   1500--Bc   1003--      884--     1083--b     271++ABCD   1064--b     701--      621--      448--      685++ABCD 
                                 86%          84%        83%        73%        76%        96%          84%        78%        80%        82%       100%          83%        79%        80%        79%        92% 
 
Mean Score                      1.8          1.8--      1.8--      1.6--      1.6--      2.7++ABCD    1.8        1.8        1.8        1.8          -          1.8        1.8        1.8        1.7        1.8 
Standard deviation              .96          .90        .91        .81        .82       1.29          .96        .96        .97        .98          -          .97        .93        .99        .95        .95 
Standard error                  .07          .06        .06        .07        .07        .39          .07        .07        .08        .07          -          .08        .08        .09        .10        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 119 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          2            -          2            *          *          *          -          -            -          2          *          -            -          2          *          - 
                                  *%           -%         *%           *%         *%         *%         -%         -%           -%         *%         *%         -%           -%         *%         *%         -% 
 
2                  (4.0)         20            7         13            7          7-         8          3         10            3-         8          7+A        2           10          8          2          - 
                                  1%           2%         1%           1%         *%         1%         *%         1%           *%         1%         2%         2%           1%         1%         1%         -% 
 
3                  (3.0)         45           14         31           24         35         29         19         33           21         16          9          -           27         15          3          * 
                                  2%           3%         2%           2%         3%         2%         2%         3%           2%         2%         3%         -%           2%         2%         2%         *% 
 
4                  (2.0)         94           30++B      62-          59         68         45         39         56           43         38          9          4           46         34          9          4 
                                  4%           8%         4%           5%         5%         4%         5%         5%           4%         6%         3%         5%           4%         5%         4%         4% 
 
5 - Very 
Concerned          (1.0)        146           42+B       97--         99+       112+       100++       79++      102++         71         54         16          6           71         46         17         12 
                                  7%          10%         6%           8%         8%         9%        10%         9%           7%         8%         5%         7%           6%         7%         8%        11% 
 
(Never 
Considered this)                  1            -          1            -          -          -          -          -            -          1          -          -            -          1          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1772          305--     1402++A       986       1145-       968        665-       964--        885        558        255         74          955        548        183         87 
                                 85%          77%        87%          84%        84%        84%        83%        83%          87%        83%        86%        86%          86%        84%        85%        85% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  240           72++B     159--        158+       180++      145        118++      158++        114         92         25         10          118         80         26         16 
                                 12%          18%        10%          13%        13%        13%        15%        14%          11%        14%         8%        12%          11%        12%        12%        15% 
 
Net: Not 
concerned                      1794          312--     1417++A       993-      1152--      977        668--      974--        888        568        262         76          965        557        185         87 
                                 86%          78%        88%          84%        84%        85%        83%        84%          87%        84%        89%        88%          87%        85%        86%        85% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 119 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.8          1.8        1.8          1.7--      1.7-       1.7-       1.6--      1.8          1.7        1.9        2.2+a      1.8          1.8d       1.9d       1.8        1.3- 
Standard deviation              .96          .93        .98          .85        .85        .91        .80        .91          .81        .99       1.17       1.07          .93       1.00       1.02        .48 
Standard error                  .07          .11        .08          .07        .07        .08        .08        .08          .08        .11        .23        .32          .09        .12        .21        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 119 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  *%           -% 
 
2                  (4.0)         20            - 
                                  1%           -% 
 
3                  (3.0)         45            * 
                                  2%           *% 
 
4                  (2.0)         94            2 
                                  4%           3% 
 
5 - Very 
Concerned          (1.0)        146            5 
                                  7%           7% 
 
(Never 
Considered this)                  1            - 
                                  *%           -% 
 
(Not Concerned)                1772           67 
                                 85%          90% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  240            7 
                                 12%          10% 
 
Net: Not 
concerned                      1794           67 
                                 86%          90% 
 
Mean Score                      1.8          1.3 
Standard deviation              .96          .56 
Standard error                  .07          .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 119 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          2            -          *          2          *          2          2          2          2          -          -          *          * 
                                  *%           -%         *%         *%         *%         *%         *%         *%         *%         -%         -%         *%         *% 
 
2                  (4.0)         20           14         13         14          9         16         13         14++        9          3          -         13          * 
                                  1%           1%         2%         1%         2%         1%         1%         2%         2%         1%         -%         2%         *% 
 
3                  (3.0)         45           15         21         24         12         33         34+a       23+a       10          7          *         23          4 
                                  2%           1%         2%         2%         2%         2%         3%         3%         2%         2%         *%         3%         2% 
 
4                  (2.0)         94           54         58++       68+        28         75+        66++       45+        41++       23+        12+        60++       13 
                                  4%           5%         7%         6%         5%         5%         6%         6%         8%         7%         9%         7%         5% 
 
5 - Very 
Concerned          (1.0)        146           88+        72         87         44        113+        98+        64+        46         29         11         71         20 
                                  7%           9%         8%         7%         8%         8%         9%         9%         9%         9%         8%         9%         8% 
 
(Never 
Considered this)                  1            1          -          -          -          1          -          -          -          -          -          -          - 
                                  *%           *%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1772          837-       717--     1004fg      483       1155--      915--      567--      391--      261-       109        656--      215 
                                 85%          83%        81%        84%        84%        83%        81%        79%        78%        81%        82%        80%        85% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  240          142++      130++      155         72        188++      164++      109++       87++c      52+        24        131++       33 
                                 12%          14%        15%        13%        12%        13%        15%        15%        17%        16%        18%        16%        13% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 119 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1794          851        731--     1020        493       1173--      929--      582--      402--      264-       109        670--      215 
                                 86%          84%        83%        85%        85%        84%        82%        81%        80%        82%        82%        81%        85% 
 
Mean Score                      1.8          1.7        1.9        1.9        1.9        1.8        1.8        1.9        1.9        1.8        1.6        1.9        1.6 
Standard deviation              .96          .93        .95        .97       1.01        .97        .95       1.03        .99        .86        .55        .94        .81 
Standard error                  .07          .09        .09        .08        .12        .07        .08        .10        .12        .13        .13        .09        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 119 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          -          *          2          -          2          -          *          -          -          *          *          -          -          - 
                                  *%           *%         *%         -%         *%         *%         -%         *%         -%         *%         -%         -%         *%         *%         -%         -%         -% 
 
2                  (4.0)         20           14          8          7          9+        18         10         13          4          2          2          2         20++       17          *          5          * 
                                  1%           1%         1%         2%         2%         1%         1%         1%         2%         *%         1%         2%         2%         1%         1%         2%         *% 
 
3                  (3.0)         45           41+        15         11         16         37         11         30          4         12          4          3         32         39++        1          7          2 
                                  2%           3%         2%         3%         3%         3%         2%         3%         2%         3%         2%         2%         3%         3%         1%         3%         3% 
 
4                  (2.0)         94           69         31         38         17         73         38         54         11         21         11          8n        57         66          *         13          5n 
                                                            ++abDeglmn 
                                                                     q 
                                  4%           5%         5%         9%         4%         5%         6%         5%         4%         5%         7%         8%         5%         5%         *%         5%         8% 
 
5 - Very 
Concerned          (1.0)        146          112         67++efgl   33         33         94         39         68         19         32         11         10         76        107+         9         14          6 
                                  7%           8%        10%         8%         7%         6%         6%         6%         8%         8%         7%        10%         7%         8%        11%         5%         9% 
 
(Never 
Considered this)                  1            1          -          -          -          1          -          -          -          1          -          -          -          -          -          -          - 
                                  *%           *%         -%         -%         -%         *%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1772         1199--      547--      341--      376       1260c       548        882        209        329        135         82        940       1077--       66        225         53 
                                 85%          83%        82%        79%        83%        85%        85%        84%        85%        83%        83%        78%        84%        82%        87%        85%        80% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  240          181         97+        71++eg     50        167         77        122         30         53         23         19        134        172+         9         27         12 
                                 12%          13%        15%        16%        11%        11%        12%        12%        12%        13%        14%        18%        12%        13%        11%        10%        18% 
 
Net: Not 
concerned                      1794         1216--      557-       349--      386       1280c       558        897        213        331        137         83        960       1094--       67        230         53 
                                 86%          85%        83%        81%        85%        86%        86%        86%        86%        84%        84%        80%        85%        84%        87%        87%        80% 
 
Mean Score                      1.8          1.8        1.8        1.9n       2.0n       1.9++n     1.9        2.0+n      1.8        1.8        1.9        1.8        2.0++n     1.9        1.4        2.1n       1.7 
Standard deviation              .96          .97       1.02        .91       1.10       1.00        .95       1.01       1.01        .89        .87        .93       1.02        .97        .89       1.02        .76 
Standard error                  .07          .07        .11        .12        .14        .08        .12        .09        .19        .13        .21        .23        .09        .08        .25        .19        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 119 (continuation) 
<C3b> How concerned generally are you about Unwelcome friend / follow requests / unwelcome contact or messages from strangers 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          2            2          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)         20           12          **         - 
                                  1%           1%         **         -% 
 
3                  (3.0)         45           29+         **         - 
                                  2%           3%         **         -% 
 
4                  (2.0)         94           44          **         - 
                                  4%           5%         **         -% 
 
5 - Very 
Concerned          (1.0)        146           83+e        **         3 
                                  7%           9%         **         6% 
 
(Never 
Considered this)                  1            -          **         - 
                                  *%           -%         **         -% 
 
(Not Concerned)                1772          749--        **        54ckq 
                                 85%          82%         **        94% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  240          127+         **         3 
                                 12%          14%         **         6% 
 
Net: Not 
concerned                      1794          764--        **        54ck 
                                 86%          83%         **        94% 
 
Mean Score                      1.8          1.9          **       1.0 
Standard deviation              .96         1.02          **         - 
Standard error                  .07          .09          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 120 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          *            *          -            -          -          -          *          -          -          -            -          *          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         -%         *%         -%         -%         -%           -%         *%         -%           -%         *%         -%         -% 
 
2                  (4.0)          4            2          2            2          *          2          -          *          *          -            2          2          *            *          3          *          - 
                                  *%           *%         *%           1%         *%         *%         -%         *%         *%         -%           *%         *%         *%           *%         1%         *%         -% 
 
3                  (3.0)         26           15         11            5          3          7          7          3          2          -            8         14          4            9         11          4          2 
                                  1%           1%         1%           2%         1%         2%         2%         1%         1%         -%           1%         2%         1%           2%         2%         1%         *% 
 
4                  (2.0)         75           32         43            9         14         15         14          7         12          3           23         30         23           30++cd     22         11         13 
                                  4%           3%         4%           3%         5%         4%         4%         2%         5%         2%           4%         4%         3%           6%         3%         2%         2% 
 
5 - Very 
Concerned          (1.0)        196           86        111           25G        26g        44G        42G        39G        17g         3--         51         86+c       59           50         57         31         58 
                                  9%           8%        10%           9%         8%        12%        12%        12%         7%         1%           9%        12%         8%          11%         9%         7%        11% 
 
(Never 
Considered this)                  2            2          -            -          -          2+         -          -          -          -            -          2          -            2          -          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1776          881        895          231        262        305-       292        273        212        202++ABCDEF  493        596--      687++B       372--      531        414+A      459 
                                 85%          87%        84%          85%        86%        81%        82%        85%        87%        97%          85%        82%        89%          80%        85%        90%        86% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  272          118        154           35G        40G        60G        56G        45G        30G         6--         75        116+c       82-          80+C       79         43-        71 
                                 13%          12%        14%          13%        13%        16%        16%        14%        12%         3%          13%        16%        11%          17%        13%         9%        13% 
 
Net: Not 
concerned                      1780          883        897          232        263        306        292        273        212        202++ABCDEF  495        598--      687++B       373--      534        415+A      459 
                                 86%          87%        84%          85%        86%        82%        82%        85%        87%        97%          86%        82%        89%          81%        86%        90%        86% 
 
Mean Score                      1.5          1.5        1.4          1.6        1.5        1.5        1.5        1.3        1.5        1.5          1.5        1.5        1.4          1.5d       1.6d       1.4        1.2-- 
Standard deviation              .72          .77        .67          .86        .68        .79        .71        .58        .64        .54          .77        .75        .60          .69        .86        .69        .50 
Standard error                  .05          .08        .06          .16        .12        .12        .11        .10        .14        .30          .10        .08        .08          .09        .11        .12        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 120 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          *            *          -            -          *          -          *          -            *          - 
                                  *%           *%         -%           -%         *%         -%         *%         -%           *%         -% 
 
2                  (4.0)          4            4          *            -          -          2          2          3            3          2 
                                  *%           *%         *%           -%         -%         1%         *%         *%           *%         1% 
 
3                  (3.0)         26           20          6            7+E       10++E       6         15+E        9--         26          - 
                                  1%           2%         1%           3%         3%         2%         2%         1%           1%         -% 
 
4                  (2.0)         75           51+b       24-           8          8          8         24         51           67          8 
                                  4%           5%         2%           3%         3%         3%         4%         4%           4%         3% 
 
5 - Very 
Concerned          (1.0)        196          107         89           29e        46++E      50++E      88++E     105--        168         25 
                                  9%          10%         9%          12%        15%        15%        13%         7%           9%         9% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1776          903-       873+a        190        242--      257-       521--     1244++aBCD   1525        247 
                                 85%          83%        88%          82%        79%        80%        80%        88%          85%        88% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  272          158        114           36         54+E       58+E      111++E     157--        236         33 
                                 13%          15%        11%          16%        18%        18%        17%        11%          13%        12% 
 
Net: Not 
concerned                      1780          907-       873+a        190        242--      259-       523--     1246++aBCD   1528        249 
                                 86%          83%        88%          82%        79%        80%        80%        88%          85%        88% 
 
Mean Score                      1.5          1.6+b      1.3-         1.5        1.4        1.4        1.5        1.5          1.5        1.4 
Standard deviation              .72          .78        .59          .76        .77        .76        .77        .67          .72        .75 
Standard error                  .05          .07        .06          .14        .12        .12        .08        .06          .05        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 120 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          *            -          -          -          -          -          -          -          -          -          *++        -          -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          4            -          -          -          -          -          2          2          -          -          *          1          -            4          1          1          - 
                                  *%           -%         -%         -%         -%         -%         1%         1%         -%         -%         1%         1%         -%           *%         *%         *%         -% 
 
3                  (3.0)         26            3bi        -          -          3          1          5i         3          7          -          1bcI       1          2           18-         8+a        6+a        2 
                                  1%           3%         -%         -%         2%         1%         3%         2%         2%         -%         1%         1%         1%           1%         3%         3%         3% 
 
4                  (2.0)         75            5c         5          --        10c         5         14+Chij    15++bChijl  7          5          1c         3c         5c          58--       17++A      12          6++A 
                                  4%           5%         2%         -%         5%         3%         8%         8%         2%         2%         2%         3%         3%           3%         7%         6%        11% 
 
5 - Very 
Concerned          (1.0)        196            4         13          9         31+aBcefhJ  8         13         29+abcehJ  21         26j         3--       16         25++aBCEfHJ 175         21         13          8 
                                                                                                                                                     ++aBCEfHJ 
                                  9%           5%         6%         5%        16%         5%         7%        16%         7%        10%         4%        15%        15%          10%         9%         7%        15% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          2+         -          -          -          -            ---        2++A       2++A       - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%           -%         1%         1%         -% 
 
(Not Concerned)                1776           72        211+DfGKL  157++DFGKL 143--      132dGkl    153        138--      255dGk     239dGkl     57++DfGKL  84-       135-        1587+bD     189-       154         35-- 
                                 85%          86%        92%        95%        77%        90%        81%        74%        88%        88%        92%        81%        81%          86%        80%        82%        70% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  272            9         18          9-        41++BCeHiJ 13         28cj       45         27         31          4--       19++BCeHiJ 30+BCeHJ    234         38         25         13++Ac 
                                                                                                         ++aBCEHIJ 
                                 13%          10%         8%         5%        22%         9%        15%        24%         9%        12%         6%        18%        18%          13%        16%        13%        27% 
 
Net: Not 
concerned                      1780           72        211+DfGKL  157++DFGKL 143--      132dGkl    154        139--      255dG      239dGkl     58++DfGKL  84-       135-        1591+bD     190-       155         35-- 
                                 86%          86%        92%        95%        77%        90%        82%        74%        88%        88%        93%        81%        81%          86%        80%        82%        70% 
 
Mean Score                      1.5          1.9cIkl    1.3        1.0        1.4        1.6        1.9++cdIKL 1.5        1.6i       1.2        1.9        1.3        1.3-         1.4-       1.7+a      1.8+a      1.6 
                                                                                                                                           ++bCDIKL 
Standard deviation              .72          .81        .47          -        .63        .69        .86        .77        .82        .38       1.24        .67        .57          .70        .78        .81        .71 
Standard error                  .05          .29        .15          -        .13        .22        .20        .14        .18        .09        .23        .08        .07          .05        .13        .17        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 120 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          -          -          -            *          -            -          -          *          *            -          *          -          - 
                                  *%           *%         -%         -%         -%         -%           *%         -%           -%         -%         *%         *%           -%         *%         -%         -% 
 
2                  (4.0)          4            2          *          *          -          2++c         -          3            4          1          -          -            2          *          2          - 
                                  *%           *%         *%         *%         -%         2%           -%         *%           *%         *%         -%         -%           *%         *%         1%         -% 
 
3                  (3.0)         26           12          1         12          -          2            2         20+          15         11          -          -            4-        15+a        7          - 
                                  1%           1%         *%         2%         -%         1%           1%         2%           1%         2%         -%         -%           *%         2%         2%         -% 
 
4                  (2.0)         75           34          6         21          9          3           10         28           49+Cd      24          3-         *-          19--       30a        27++A       - 
                                  4%           4%         3%         3%         6%         2%           3%         3%           5%         3%         1%         *%           2%         4%         6%         -% 
 
5 - Very 
Concerned          (1.0)        196           85         19         58         15          9           37        102          104c        74c        18-        10           73         76a        43          * 
                                  9%          10%        10%         9%        10%         8%          12%        10%          10%        10%         5%         5%           8%        11%        10%         2% 
 
(Never 
Considered this)                  2            2          -          -          -          -            -          -            2          -          -          -            2          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1776          725        160        545        125        104          274        860          835--      604        337++AB    183++AB      840++BC    552-       350-        25 
                                 85%          84%        86%        86%        84%        87%          85%        85%          83%        85%        94%        94%          89%        82%        82%        98% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  272          120         25         79         24         12           48        130          153+CD      98Cd       21--       11--         91--      107+A       70A         * 
                                 13%          14%        14%        12%        16%        10%          15%        13%          15%        14%         6%         5%          10%        16%        16%         2% 
 
Net: Not 
concerned                      1780          727        160        545        125        106          274        863          839-       604        337++AB    183++AB      842++BC    553--      353         25 
                                 86%          85%        86%        86%        84%        88%          85%        85%          83%        85%        94%        95%          90%        82%        82%        98% 
 
Mean Score                      1.5          1.5        1.3        1.5        1.4        1.8          1.3        1.5          1.5        1.4        1.2        1.1          1.3        1.5        1.6a       1.0 
Standard deviation              .72          .73        .54        .73        .49       1.10          .58        .79          .75        .69        .51        .57          .65        .73        .77          - 
Standard error                  .05          .07        .13        .09        .13        .34          .10        .07          .07        .08        .13        .19          .08        .08        .10          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 120 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          *            *          *          *          *          -            *          *          -          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)          4            4          4          1          1          -            4          4          4          3          -            3          2          3          3          2 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         *% 
 
3                  (3.0)         26           22         22         11         14          2           26         26++       20+        25++        -           21         17         19++e      13+e        5 
                                  1%           1%         1%         2%         2%         1%           1%         2%         2%         2%         -%           2%         2%         2%         2%         1% 
 
4                  (2.0)         75           75++E      75++E      46++aE     54++aE      ---         75++E      75++E      57++E      61+E        ---         59+e       50++E      40+E       28e        15- 
                                  4%           4%         5%         7%         7%         -%           4%         6%         5%         5%         -%           5%         6%         5%         5%         2% 
 
5 - Very 
Concerned          (1.0)        196          193++E     193++E     132++ABE   141++ABE     2--        196++E     196++AE    164++aE    172++E       ---        162++E     135++E     120++E     102++aE     29-- 
                                  9%          11%        12%        21%        18%         1%          11%        15%        15%        13%         -%          13%        15%        16%        18%         4% 
 
(Never 
Considered this)                  2            2          2          -          -          -            2          2          2          2          -            -          -          -          -          2 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         *%         -%           -%         -%         -%         -%         *% 
 
(Not Concerned)                1776         1421--CD   1288--CD    447--      589--      305++ABCD   1481--BC    985--      855--     1059--      271++ABCD   1037--D     684--      594--      422--      694++ABCD 
                                 85%          83%        81%        70%        74%        99%          83%        76%        78%        80%       100%          81%        77%        76%        74%        93% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  272          268++E     268++E     178++ABE   196++ABE     2--        272++E     272++AE    221++AE    233++E       ---        221++E     186++E     161++E     130++aE     43-- 
                                 13%          16%        17%        28%        24%         1%          15%        21%        20%        18%         -%          17%        21%        21%        23%         6% 
 
Net: Not 
concerned                      1780         1426--CD   1293--CD    447--      590--      305++ABCD   1486--BC    989--      859--     1062--      271++ABCD   1040--d     686--      597--      425--      696++ABCD 
                                 86%          83%        82%        70%        74%        99%          83%        77%        78%        80%       100%          81%        77%        77%        75%        93% 
 
Mean Score                      1.5          1.5        1.5        1.4-       1.4        2.0          1.5        1.5        1.4        1.5          -          1.4        1.4        1.5        1.4        1.6 
Standard deviation              .72          .71        .71        .61        .64       1.17          .72        .72        .72        .72          -          .71        .70        .75        .74        .80 
Standard error                  .05          .05        .05        .05        .05        .72          .05        .05        .05        .05          -          .05        .06        .07        .07        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 120 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            *          *          *          -          *            *          -          -          -            -          *          -          - 
                                  *%           -%         *%           *%         *%         *%         -%         *%           *%         -%         -%         -%           -%         *%         -%         -% 
 
2                  (4.0)          4            2          2            2          4          4          2          2            *          2          2          *            *          2          2a         * 
                                  *%           1%         *%           *%         *%         *%         *%         *%           *%         *%         1%         *%           *%         *%         1%         *% 
 
3                  (3.0)         26            6         19           14         18         15          4-        13            8         11          5          2           15          6          5          * 
                                  1%           1%         1%           1%         1%         1%         *%         1%           1%         2%         2%         2%           1%         1%         2%         *% 
 
4                  (2.0)         75           21         52           52         60+        44         31         51           30         29         14          3           31         28         12          5 
                                  4%           5%         3%           4%         4%         4%         4%         4%           3%         4%         5%         4%           3%         4%         6%         5% 
 
5 - Very 
Concerned          (1.0)        196           67++B     119--        135++      153++      133++      108++      132++         83         79+a       20         14ac         95         68         22         12 
                                  9%          17%         7%          11%        11%        12%        13%        11%           8%        12%         7%        16%           9%        10%        10%        12% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1776          302--     1414++A       972--     1131--      954--      660--      966--        899++Bd    556-       254         67          967+c      549        174         85 
                                 85%          76%        88%          83%        83%        83%        82%        83%          88%        82%        86%        78%          87%        84%        81%        83% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  272           88++B     171--        187++      213++      177++      139++      184++        113-       108+a       34         17a         125-        96         34         17 
                                 13%          22%        11%          16%        16%        15%        17%        16%          11%        16%        12%        20%          11%        15%        16%        16% 
 
Net: Not 
concerned                      1780          304--     1417++A       975--     1136--      958--      662--      969--        900+Bd     558-       256         67          968        552        176         85 
                                 86%          76%        88%          83%        83%        83%        82%        83%          88%        82%        87%        78%          87%        84%        82%        83% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 120 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.5          1.4        1.5          1.4        1.5        1.4        1.3--      1.4          1.4        1.5        1.7+a      1.4          1.4        1.4        1.7        1.4 
Standard deviation              .72          .70        .73          .68        .72        .73        .60        .67          .64        .72        .87        .76          .69        .71        .86        .59 
Standard error                  .05          .08        .06          .06        .06        .06        .06        .06          .07        .08        .16        .19          .07        .08        .16        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 120 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          *            - 
                                  *%           -% 
 
2                  (4.0)          4            * 
                                  *%           *% 
 
3                  (3.0)         26            * 
                                  1%           *% 
 
4                  (2.0)         75            4 
                                  4%           5% 
 
5 - Very 
Concerned          (1.0)        196           10 
                                  9%          13% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1776           60 
                                 85%          81% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  272           13 
                                 13%          18% 
 
Net: Not 
concerned                      1780           61 
                                 86%          82% 
 
Mean Score                      1.5          1.3 
Standard deviation              .72          .61 
Standard error                  .05          .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1570 
Table 120 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          *          -          *          -          -          *          -          -          -          - 
                                  *%           *%         -%         *%         -%         *%         -%         -%         *%         -%         -%         -%         -% 
 
2                  (4.0)          4            4          4          4          4+         4          4          4+         *          *          -          4          * 
                                  *%           *%         *%         *%         1%         *%         *%         1%         *%         *%         -%         *%         *% 
 
3                  (3.0)         26           14         17+        14         10         21         16         16+         5          6          *         15          2 
                                  1%           1%         2%         1%         2%         1%         1%         2%         1%         2%         *%         2%         1% 
 
4                  (2.0)         75           38         37         57++       23         62+        51         34         26         20+         4         42+        16+ 
                                  4%           4%         4%         5%         4%         4%         5%         5%         5%         6%         3%         5%         6% 
 
5 - Very 
Concerned          (1.0)        196          125++      115++      122         65        148+       131++       86+        66++       30         18        105++       27 
                                  9%          12%        13%        10%        11%        11%        12%        12%        13%         9%        14%        13%        11% 
 
(Never 
Considered this)                  2            2          2          2          2          2          2          -          -          -          -          -          - 
                                  *%           *%         *%         *%         *%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1776          825--      707--     1001-       472-      1158--      923--      575--      402--      266        111        656--      207 
                                 85%          82%        80%        83%        82%        83%        82%        80%        81%        83%        83%        80%        82% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  272          163++      152++      179+        89        210++      182++      121++       92++       50         22        148++       43 
                                 13%          16%        17%        15%        15%        15%        16%        17%        18%        16%        17%        18%        17% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 120 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1780          830--      711--     1006-       476-      1163--      927--      579--      403--      267        111        660--      207 
                                 86%          82%        81%        84%        83%        83%        82%        81%        81%        83%        83%        80%        82% 
 
Mean Score                      1.5          1.4        1.5        1.5        1.5        1.5        1.5        1.6        1.4        1.6i       1.2        1.5        1.5 
Standard deviation              .72          .74        .77        .73        .83        .74        .73        .80        .62        .70        .43        .76        .61 
Standard error                  .05          .07        .07        .06        .10        .06        .06        .08        .08        .11        .10        .07        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 120 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          -          *          *          -          *          -          -          -          -          *          -          *          -          - 
                                  *%           *%         -%         -%         *%         *%         -%         *%         -%         -%         -%         -%         *%         -%         *%         -%         -% 
 
2                  (4.0)          4            4          2          4++        2          4          4+         4          2          2          -          2++        4          4          -          *          * 
                                  *%           *%         *%         1%         *%         *%         1%         *%         1%         *%         -%         2%         *%         *%         -%         *%         *% 
 
3                  (3.0)         26           20         16++       11+        11+        24          8         14          2          8          1          4         22+        17          *          5          * 
                                  1%           1%         2%         2%         2%         2%         1%         1%         1%         2%         *%         4%         2%         1%         1%         2%         *% 
 
4                  (2.0)         75           58         32         29++ehI    17         58         28         40          5          8          9          8hi       51         59+         3         11          6hi 
                                  4%           4%         5%         7%         4%         4%         4%         4%         2%         2%         5%         7%         5%         5%         3%         4%         9% 
 
5 - Very 
Concerned          (1.0)        196          146         76         54+e       42        123-        72         97         36+Eg      44         23e        18+egs    115        140+         6         24          6 
                                  9%          10%        11%        13%         9%         8%        11%         9%        15%        11%        14%        17%        10%        11%         7%         9%         9% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1776         1209CK      542--k     332--      379cK     1275bCKq    534k       894CK      202k       335cK      131         73--      933--cK   1086--cK     68k       225cK       54 
                                 85%          84%        81%        77%        84%        86%        83%        85%        82%        84%        80%        70%        83%        83%        88%        85%        82% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  272          204        109+es      83++adEgis 60        182        100        137         41s        52         32+es      26        166        199++        8         35         12 
                                                                                                                                                    ++adEGilmn 
                                                                                                                                                            oS 
                                 13%          14%        16%        19%        13%        12%        15%        13%        17%        13%        20%        25%        15%        15%        11%        13%        18% 
 
Net: Not 
concerned                      1780         1214cK      545--      336--      381k      1279bCKq    538k       898CK      204        337ck      131         75--      938-k     1090--ck     68k       225k        54 
                                 86%          84%        81%        78%        84%        86%        83%        86%        83%        85%        80%        72%        83%        83%        89%        85%        82% 
 
Mean Score                      1.5          1.5        1.6        1.6+       1.6        1.6++      1.5        1.5        1.3        1.5        1.3        1.7        1.6+       1.5        1.5        1.5        1.6 
Standard deviation              .72          .74        .78        .84        .85        .78        .78        .78        .73        .84        .50        .90        .79        .72        .82        .74        .64 
Standard error                  .05          .06        .08        .10        .12        .06        .09        .07        .13        .13        .11        .20        .07        .06        .26        .14        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 120 (continuation) 
<C3b> How concerned generally are you about Stalking /cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          *            *          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          4            4          **         - 
                                  *%           *%         **         -% 
 
3                  (3.0)         26           16          **         - 
                                  1%           2%         **         -% 
 
4                  (2.0)         75           37          **         * 
                                  4%           4%         **         1% 
 
5 - Very 
Concerned          (1.0)        196          109++e       **         2 
                                  9%          12%         **         3% 
 
(Never 
Considered this)                  2            -          **         2++ABCDEFGhILMoQ 
                                  *%           -%         **         3% 
 
(Not Concerned)                1776          754--k       **        54cK 
                                 85%          82%         **        93% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  272          145++e       **         2 
                                 13%          16%         **         4% 
 
Net: Not 
concerned                      1780          757--k       **        54cK 
                                 86%          82%         **        93% 
 
Mean Score                      1.5          1.5          **       1.2 
Standard deviation              .72          .78          **       .51 
Standard error                  .05          .07          **       .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 121 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          9            2          7            4          -          2          3          -          -          -            4          5          -            4          4          -          2 
                                  *%           *%         1%           1%         -%         *%         1%         -%         -%         -%           1%         1%         -%           1%         1%         -%         *% 
 
2                  (4.0)          7            3          3            1          *          2          2          1          -          -            2          4          1            *          6++        -          - 
                                  *%           *%         *%           1%         *%         1%         *%         *%         -%         -%           *%         *%         *%           *%         1%         -%         -% 
 
3                  (3.0)         44           18         26           10          4          7          9         10          3          2           13         16         15            9         17         10          8 
                                  2%           2%         2%           3%         1%         2%         3%         3%         1%         1%           2%         2%         2%           2%         3%         2%         2% 
 
4                  (2.0)        109           40-        69+a         16         12         34++bD      8-        16         13         10           28         42         39           30         31         21         27 
                                  5%           4%         6%           6%         4%         9%         2%         5%         6%         5%           5%         6%         5%           6%         5%         5%         5% 
 
5 - Very 
Concerned          (1.0)        243          102        141           21         38g        53aG       34         51+adG     35ag       10-          59         87         96           50         73         51         69 
                                 12%          10%        13%           8%        13%        14%        10%        16%        14%         5%          10%        12%        12%          11%        12%        11%        13% 
 
(Never 
Considered this)                  3            3          -            -          -          -          -          -          -          3++          -          -          3            -          -          -          3+ 
                                  *%           *%         -%           -%         -%         -%         -%         -%         -%         1%           -%         -%         *%           -%         -%         -%         1% 
 
(Not Concerned)                1666          849++B     817--        221        251c       278--      298Ce      242        192        184+CEf      472        576        618          370        493        380        423 
                                 80%          83%        77%          81%        82%        74%        84%        76%        79%        88%          82%        79%        80%          80%        79%        82%        80% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  352          143--      209++A        37         50         87++aDG    42-        68adG      49dg       20-          87        129        136           80        104         72         96 
                                 17%          14%        20%          13%        17%        23%        12%        21%        20%         9%          15%        18%        18%          17%        17%        16%        18% 
 
Net: Not 
concerned                      1681          854++B     827--        226c       251        281--      303Ce      244        192        184+Cef      477        584        620          374        503        380        425 
                                 81%          84%        78%          83%        82%        75%        85%        76%        79%        88%          83%        80%        80%          81%        81%        82%        80% 
 
Mean Score                      1.6          1.6        1.6          2.0++BceF  1.4        1.6        1.8b       1.5        1.4        1.6          1.7        1.7        1.5          1.7        1.7        1.5        1.5 
Standard deviation              .90          .85        .93         1.16        .63        .85       1.19        .78        .60        .67          .98        .99        .71          .95       1.03        .70        .78 
Standard error                  .05          .08        .07          .19        .10        .11        .19        .11        .10        .19          .11        .10        .07          .12        .11        .09        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 121 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          9            7          2            2          2          2          5          4            4--        5++A 
                                  *%           1%         *%           1%         1%         1%         1%         *%           *%         2% 
 
2                  (4.0)          7            7+b        --           *          *          3          3          3            7          - 
                                  *%           1%         -%           *%         *%         1%         1%         *%           *%         -% 
 
3                  (3.0)         44           26         18            5          3          7         13         31           43          1 
                                  2%           2%         2%           2%         1%         2%         2%         2%           2%         *% 
 
4                  (2.0)        109           61         49           13         20         17         42         67           94         15 
                                  5%           6%         5%           6%         7%         5%         6%         5%           5%         5% 
 
5 - Very 
Concerned          (1.0)        243          123        120           31         38         43         89        152          221b        20- 
                                 12%          11%        12%          13%        13%        13%        14%        11%          12%         7% 
 
(Never 
Considered this)                  3            -          3            -          -          -          -          3            3          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1666          863        802          182        243        252        497-      1155+d       1419        241 
                                 80%          79%        81%          78%        79%        78%        76%        82%          79%        86% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  352          184        168           44         58         59        131+e      219-         315         35 
                                 17%          17%        17%          19%        19%        18%        20%        15%          18%        12% 
 
Net: Not 
concerned                      1681          877        804          184        244        257        505-      1162         1429-       247+a 
                                 81%          81%        81%          79%        80%        80%        78%        82%          80%        87% 
 
Mean Score                      1.6          1.7+b      1.5-         1.6        1.5        1.7        1.7        1.6          1.6        1.9 
Standard deviation              .90         1.00        .74          .95        .84       1.00        .97        .85          .84       1.31 
Standard error                  .05          .08        .07          .16        .13        .15        .10        .06          .05        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 121 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          9            -          -          -          -          -          5++hl      2          -          2          -          -          -            7          2          -          2++Ac 
                                  *%           -%         -%         -%         -%         -%         3%         1%         -%         1%         -%         -%         -%           *%         1%         -%         3% 
 
2                  (4.0)          7            -          -          -          -          3++        -          2          2          -          *          -          *            6          *          -          * 
                                  *%           -%         -%         -%         -%         2%         -%         1%         1%         -%         *%         -%         *%           *%         *%         -%         *% 
 
3                  (3.0)         44            3b         -          2          7b         8+B        2          5          7          4          1b         2b         4b          38          6          4          2 
                                  2%           3%         -%         1%         4%         5%         1%         3%         2%         1%         1%         2%         2%           2%         2%         2%         4% 
 
4                  (2.0)        109            9k        17         10          8          7          7         15         13         10          3          3          7           95         14         10          4 
                                  5%          10%         7%         6%         4%         5%         4%         8%         5%         4%         5%         3%         4%           5%         6%         5%         8% 
 
5 - Very 
Concerned          (1.0)        243            8         19         10         43         16         21         32bcHJ     14--       27          4--       20         28++BCHiJ   211         32         22         10 
                                                                       ++aBCefHIJ                                                                    ++BCefHIJ 
                                 12%          10%         8%         6%        23%        11%        11%        17%         5%        10%         6%        19%        17%          11%        13%        12%        19% 
 
(Never 
Considered this)                  3            -          -          -          -          -          -          -          3++        -          -          -          -            3          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1666           63        193DGkl    145DGKl    129--      112        152d       131--      252+DeGKL  228DGkl     54++DeGKL  79        127         1482d       184        151d        33- 
                                 80%          76%        84%        87%        69%        77%        81%        70%        87%        84%        87%        76%        76%          80%        77%        81%        65% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  352           17h        36         20         51++bCfHIJ 23         28         48+cHiJ    27--       37          7-        24++cHiJ   35+cHiJ     306         46         33         14 
                                 17%          20%        16%        12%        27%        16%        15%        25%         9%        14%        11%        23%        21%          17%        19%        17%        27% 
 
Net: Not 
concerned                      1681           63        193Dgk     145DGKl    129--      115        157dg      135-       254+DGKL   230Dgkl     55++aDGKL  79-       128         1495d       186        151         34- 
                                 81%          76%        84%        87%        69%        79%        84%        72%        87%        85%        87%        76%        77%          81%        78%        81%        69% 
 
Mean Score                      1.6          1.7k       1.5        1.6        1.4        1.9dKl     1.9k       1.7k       1.9dKl     1.6        1.7Kl      1.3--      1.4-         1.6        1.6        1.5        1.9 
Standard deviation              .90          .71        .51        .63        .71       1.04       1.44        .99        .88        .96        .77        .60        .71          .89        .93        .68       1.29 
Standard error                  .05          .19        .11        .17        .12        .22        .32        .17        .20        .20        .12        .07        .08          .06        .15        .13        .34 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 121 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          9            4          -          2          2          2            -          7            5          4          -          -            4          2          4          - 
                                  *%           *%         -%         *%         1%         1%           -%         1%           1%         *%         -%         -%           *%         *%         1%         -% 
 
2                  (4.0)          7            2          2          3          -          -            2          2            2          2          3          1            1          3          2          - 
                                  *%           *%         1%         1%         -%         -%           1%         *%           *%         *%         1%         1%           *%         1%         *%         -% 
 
3                  (3.0)         44           19          2         14          4          2            6         27           22         17          5          1            7--       16a        20++A       * 
                                  2%           2%         1%         2%         3%         2%           2%         3%           2%         2%         1%         1%           1%         2%         5%         1% 
 
4                  (2.0)        109           52         10         33          8          3           26         57           40-        60++AC     10          6           31--       52++A      27a         - 
                                  5%           6%         6%         5%         5%         3%           8%         6%           4%         8%         3%         3%           3%         8%         6%         -% 
 
5 - Very 
Concerned          (1.0)        243          106         19         82         15         11           42        117          120         91         32         23          107         86         45          1 
                                 12%          12%        10%        13%        10%         9%          13%        12%          12%        13%         9%        12%          11%        13%        11%         3% 
 
(Never 
Considered this)                  3            -          -          -          -          -            -          -            -          -          3++a       3++Ab        3          -          -          - 
                                  *%           -%         -%         -%         -%         -%           -%         -%           -%         -%         1%         1%           *%         -%         -%         -% 
 
(Not Concerned)                1666          677        153        502        120        102          249        804          820b       541--      305+B      158          786++Bc    514-       332         25 
                                 80%          79%        82%        79%        81%        85%          77%        79%          81%        76%        85%        82%          84%        76%        77%        97% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  352          158         30        115         22         14           67        174          160        150++aC     42-        30          138-       138+a       72          1 
                                 17%          18%        16%        18%        15%        12%          21%        17%          16%        21%        12%        15%          15%        20%        17%         3% 
 
Net: Not 
concerned                      1681          682        155        507        122        104          251        812          827b       546--      308+B      160          791++Bc    520-       337         25 
                                 81%          79%        83%        80%        82%        86%          77%        80%          82%        77%        86%        82%          84%        77%        79%        97% 
 
Mean Score                      1.6          1.6        1.6        1.6        1.8        1.8          1.6        1.7          1.6        1.7        1.6        1.4          1.4--      1.6        1.9++A     1.4 
Standard deviation              .90          .87        .81        .87       1.12       1.30          .73        .96          .94        .86        .91        .78          .83        .84       1.03          - 
Standard error                  .05          .08        .17        .09        .26        .37          .10        .08          .08        .08        .15        .16          .08        .08        .12          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 121 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          9            9          9          4          4          -            9          9          7          7          -            9          5          5          4          - 
                                  *%           1%         1%         1%         *%         -%           *%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
2                  (4.0)          7            5          5          3          1          1            7          7          5          6          -            3          3          2          2          3 
                                  *%           *%         *%         *%         *%         *%           *%         1%         *%         *%         -%           *%         *%         *%         *%         *% 
 
3                  (3.0)         44           36         34         21         20          6           44+e       44++e      34+e       41++e       --          35+        28+e       21         16          9 
                                  2%           2%         2%         3%         2%         2%           2%         3%         3%         3%         -%           3%         3%         3%         3%         1% 
 
4                  (2.0)        109          103++e     100++e      48++E      46e         6-         109++E     109++aE     92++E      94++E       ---         82+e       62+E       65++E      41+E       25- 
                                  5%           6%         6%         8%         6%         2%           6%         8%         8%         7%         -%           6%         7%         8%         7%         3% 
 
5 - Very 
Concerned          (1.0)        243          231++E     229++E     153++ABE   177++ABE     6--        243++E     243++AE    211++AE    226++aE      ---        182++E     149++E     133++E     105++E      57-- 
                                 12%          13%        14%        24%        22%         2%          14%        19%        19%        17%         -%          14%        17%        17%        18%         8% 
 
(Never 
Considered this)                  3            ---        --         -          -          3++ABd       3          3          3          3          -            3          3          -          -          - 
                                  *%           -%         -%         -%         -%         1%           *%         *%         *%         *%         -%           *%         *%         -%         -%         -% 
 
(Not Concerned)                1666         1335--CD   1208--CD    408--      552--      286++ABCD   1371--BCD   875--      751--      945--      271++ABCD    968--      638--      550--      401--      652++ABCD 
                                 80%          78%        76%        64%        69%        93%          77%        68%        68%        71%       100%          75%        72%        71%        71%        87% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  352          334++E     328++E     201++ABE   223++ABE    12--        352++E     352++AE    303++AE    320++aE      ---        264++E     212++E     198++aE    146++aE     82-- 
                                 17%          19%        21%        32%        28%         4%          20%        27%        27%        24%         -%          21%        24%        25%        26%        11% 
 
Net: Not 
concerned                      1681         1349--CD   1222--CD    415--      557--      288++ABCD   1386--BCD   890--      763--      958--      271++ABCD    980--      646--      557--      406--      655++ABCD 
                                 81%          78%        77%        65%        70%        93%          78%        69%        69%        73%       100%          76%        73%        72%        72%        88% 
 
Mean Score                      1.6          1.6d       1.6d       1.5-       1.4--      2.1+abcD     1.6        1.6        1.6        1.6          -          1.6        1.6        1.6        1.6        1.6 
Standard deviation              .90          .89        .89        .83        .78        .98          .90        .90        .87        .89          -          .93        .89        .87        .87        .81 
Standard error                  .05          .05        .06        .07        .06        .28          .05        .05        .06        .06          -          .06        .07        .07        .08        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 121 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          9            4          5            3          2-         5          -          2            3          -          5++aB      -            5          -          4+B        - 
                                  *%           1%         *%           *%         *%         *%         -%         *%           *%         -%         2%         -%           *%         -%         2%         -% 
 
2                  (4.0)          7            2          5            2          5          2          3          4            3          4          -          -            5          2          -          * 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         1%         -%         -%           *%         *%         -%         *% 
 
3                  (3.0)         44           14         30           25         32         22         18         33+          15         16         11a         2           22         17          3          2 
                                  2%           4%         2%           2%         2%         2%         2%         3%           1%         2%         4%         2%           2%         3%         1%         2% 
 
4                  (2.0)        109           21         87           68         86+        66         50         67           46         42         14          7           47         35         15         12+A 
                                  5%           5%         5%           6%         6%         6%         6%         6%           4%         6%         5%         8%           4%         5%         7%        11% 
 
5 - Very 
Concerned          (1.0)        243           72++B     156--        176++      192++      172++      129++      156+         116         91c        21-        15c         123         81         26         13 
                                 12%          18%        10%          15%        14%        15%        16%        13%          11%        13%         7%        18%          11%        12%        12%        13% 
 
(Never 
Considered this)                  3            -          3            -          -          -          -          -            3          -          -          -            3          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1666          286--     1323++A       901--     1051--      882--      604--      903--        837d       524        244         61          906        518        167         76 
                                 80%          72%        82%          77%        77%        77%        75%        78%          82%        78%        82%        71%          82%        79%        78%        74% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  352           93++B     243--        244++      277++      238++      179++      223+         162        132c        36         23+aC       170        116         42         25 
                                 17%          23%        15%          21%        20%        21%        22%        19%          16%        20%        12%        26%          15%        18%        19%        24% 
 
Net: Not 
concerned                      1681          291--     1333++A       906--     1058--      890--      607--      909--        843d       528        249d        61          915        520        170         76 
                                 81%          73%        83%          77%        77%        77%        75%        78%          82%        78%        84%        71%          83%        80%        79%        74% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 121 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.6          1.6        1.6          1.5--      1.5-       1.5-       1.5-       1.6          1.5        1.6        2.1++ABd   1.5          1.6        1.6        1.7        1.6 
Standard deviation              .90          .99        .88          .80        .78        .84        .72        .82          .86        .78       1.25        .65          .95        .77       1.11        .66 
Standard error                  .05          .11        .06          .06        .05        .06        .06        .06          .08        .08        .21        .15          .08        .08        .19        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 121 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          9            - 
                                  *%           -% 
 
2                  (4.0)          7            - 
                                  *%           -% 
 
3                  (3.0)         44            2 
                                  2%           3% 
 
4                  (2.0)        109            7 
                                  5%           9% 
 
5 - Very 
Concerned          (1.0)        243           10 
                                 12%          13% 
 
(Never 
Considered this)                  3            - 
                                  *%           -% 
 
(Not Concerned)                1666           56 
                                 80%          75% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  352           16 
                                 17%          22% 
 
Net: Not 
concerned                      1681           56 
                                 81%          75% 
 
Mean Score                      1.6          1.6 
Standard deviation              .90          .70 
Standard error                  .05          .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 121 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          9            7          7          2          4          5          4          5          4          2          -          5          - 
                                  *%           1%         1%         *%         1%         *%         *%         1%         1%         1%         -%         1%         -% 
 
2                  (4.0)          7            3          3          2          2          4          5          4          2          1          -          2          - 
                                  *%           *%         *%         *%         *%         *%         *%         1%         *%         *%         -%         *%         -% 
 
3                  (3.0)         44           31+        26         29         14         31         23         26++       15         14++e       2         27+         9 
                                  2%           3%         3%         2%         3%         2%         2%         4%         3%         4%         2%         3%         3% 
 
4                  (2.0)        109           52         45         66         23         81         72+        45         33         19         13+d       55+        14 
                                  5%           5%         5%         5%         4%         6%         6%         6%         7%         6%        10%         7%         6% 
 
5 - Very 
Concerned          (1.0)        243          154++      138++      154         78        178        144        101+        83++       45         18        136++e      39 
                                 12%          15%        16%        13%        14%        13%        13%        14%        17%        14%        13%        17%        16% 
 
(Never 
Considered this)                  3            3          -          -          -          -          3          -          -          -          -          -          - 
                                  *%           *%         -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1666          759--      663--      947gJ      455j      1097gJ      876-j      533--      363--      240-       100        596--      190 
                                 80%          75%        75%        79%        79%        79%        78%        75%        73%        75%        75%        72%        75% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  352          206++      183++      220        101        258+       216+       147+       116++       64         31        191++cde    53 
                                 17%          20%        21%        18%        18%        18%        19%        20%        23%        20%        23%        23%        21% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 121 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1681          769--      673--      951gj      461j      1106-gJ     884-j      542--      368--      244-       100        604--      190 
                                 81%          76%        76%        79%        80%        79%        78%        76%        74%        76%        75%        73%        75% 
 
Mean Score                      1.6          1.6        1.6        1.5        1.6        1.6        1.6        1.7        1.6        1.7        1.5        1.6        1.5 
Standard deviation              .90          .95        .97        .79        .97        .86        .85        .99        .93        .96        .63        .91        .74 
Standard error                  .05          .07        .08        .06        .11        .06        .06        .09        .10        .12        .13        .07        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 121 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          9            5          -          4          -          4          4          5          -          2          -          -          7          5          -          -          - 
                                  *%           *%         -%         1%         -%         *%         1%         1%         -%         *%         -%         -%         1%         *%         -%         -%         -% 
 
2                  (4.0)          7            5          4          4          2          7          3          5          1          3          -          2          5          4          *          *          - 
                                  *%           *%         1%         1%         *%         *%         1%         *%         *%         1%         -%         2%         *%         *%         *%         *%         -% 
 
3                  (3.0)         44           30         26++a      11         11         34         22+        30+         7         11          1          3         30         34          4j         6          - 
                                  2%           2%         4%         3%         3%         2%         3%         3%         3%         3%         *%         3%         3%         3%         5%         2%         -% 
 
4                  (2.0)        109           82         29         39++aB     25         95++       34         69+        15         23          9          8         72+        81+         2         29          3 
                                                                                                                                                                                                ++ABdefgil 
                                                                                                                                                                                                       mqs 
                                  5%           6%         4%         9%         6%         6%         5%         7%         6%         6%         5%         8%         6%         6%         3%        11%         4% 
 
5 - Very 
Concerned          (1.0)        243          172         74         61         41        168         90d       128         36         50         25         24        133        166          8         31         11 
                                                                                                                                                    ++ABDEfGiL 
                                                                                                                                                          moqs 
                                 12%          12%        11%        14%         9%        11%        14%        12%        15%        13%        15%        23%        12%        13%        11%        12%        17% 
 
(Never 
Considered this)                  3            3          -          -          -          3          3+         -          -          -          -          -          -          -          -          -          - 
                                  *%           *%         -%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1666         1140cK      538cK      312--      373CfKoq  1175cK      490--k     812-k      189        307k       130k        67--      878-K     1016--K      62k       197         52 
                                 80%          79%        80%        72%        83%        79%        76%        77%        76%        77%        79%        64%        78%        78%        81%        75%        79% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  352          254        102        100++aBDes  66        263        124        197         51s        73         33         32        206        247+        10         60+bds     14 
                                                                                                                                                    ++ABDEfgiL 
                                                                                                                                                          mnqS 
                                 17%          18%        15%        23%        15%        18%        19%        19%        21%        18%        20%        31%        18%        19%        14%        23%        21% 
 
Net: Not 
concerned                      1681         1151cK      541cK      319--      374CfKoq  1185cK      497-k      822-k      189        312k       130k        69--      890K      1025--k      62        198-        52 
                                 81%          80%        81%        74%        83%        80%        77%        78%        77%        79%        79%        66%        79%        79%        81%        75%        79% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 121 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.6          1.6        1.7j       1.7j       1.7j       1.6        1.7        1.7j       1.5        1.7        1.3        1.5        1.7+j      1.6        1.7j       1.6j       1.2 
Standard deviation              .90          .87        .88        .97        .80        .85        .96        .93        .75        .97        .51        .84        .96        .88        .93        .67        .41 
Standard error                  .05          .06        .09        .11        .10        .06        .10        .07        .12        .12        .11        .17        .07        .06        .24        .10        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 121 (continuation) 
<C3b> How concerned generally are you about  People pretending to be another person 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          9            4          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          7            5          **         - 
                                  *%           1%         **         -% 
 
3                  (3.0)         44           27          **         - 
                                  2%           3%         **         -% 
 
4                  (2.0)        109           59          **         - 
                                  5%           6%         **         -% 
 
5 - Very 
Concerned          (1.0)        243          122          **         4 
                                 12%          13%         **         6% 
 
(Never 
Considered this)                  3            -          **         - 
                                  *%           -%         **         -% 
 
(Not Concerned)                1666          703--k       **        54+abCefghijKlmoq 
                                 80%          76%         **        94% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  352          181+s        **         4 
                                 17%          20%         **         6% 
 
Net: Not 
concerned                      1681          712--k       **        54+aCefghijKlmoq 
                                 81%          77%         **        94% 
 
Mean Score                      1.6          1.7          **       1.0 
Standard deviation              .90          .90          **         - 
Standard error                  .05          .07          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 122 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            *          2+         -          -          -          -          -            2          -          -            -          2          -          - 
                                  *%           *%         -%           *%         1%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         -% 
 
2                  (4.0)         14            7          7            1          3          2          5          -          2          -            5          7          2            4          5          2          3 
                                  1%           1%         1%           1%         1%         1%         2%         -%         1%         -%           1%         1%         *%           1%         1%         *%         1% 
 
3                  (3.0)         23           10         13            3          4          6          3          5          2          -            7          8          7            9          4          4          5 
                                  1%           1%         1%           1%         1%         1%         1%         2%         1%         -%           1%         1%         1%           2%         1%         1%         1% 
 
4                  (2.0)        132           60         72           19         29+g       19         28g        16         16          5           48c        47         37           31         41         26         33 
                                  6%           6%         7%           7%        10%         5%         8%         5%         7%         2%           8%         6%         5%           7%         7%         6%         6% 
 
5 - Very 
Concerned          (1.0)        290          130        160           39G        50G        71+G       44G        48G        33G         4--         90c       115c        85-          57         90         64         79 
                                 14%          13%        15%          14%        16%        19%        13%        15%        13%         2%          16%        16%        11%          12%        14%        14%        15% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          2+         -          -            -          -          2            -          2          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         1%         -%         -%           -%         -%         *%           -%         *%         -%         -% 
 
(Not Concerned)                1618          809        809          209        217--      278        274        250        192        199++ABCDEF  425-       552        641++AB      361        480        365        411 
                                 78%          79%        76%          77%        71%        74%        77%        78%        79%        96%          74%        76%        83%          78%        77%        79%        77% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  421          189        232           59G        79+G       90G        72G        64G        49G         9--        138+C      162c       122--         88        131         90        112 
                                 20%          19%        22%          22%        26%        24%        20%        20%        20%         4%          24%        22%        16%          19%        21%        20%        21% 
 
Net: Not 
concerned                      1634          818        816          210        222-       280        279        250        194        199++ABCDEF  432-       559        643++Ab      365        488        367        414 
                                 79%          80%        77%          77%        73%        75%        79%        78%        79%        96%          75%        77%        83%          79%        78%        80%        78% 
 
Mean Score                      1.5          1.5        1.5          1.5        1.6        1.4        1.6        1.4        1.5        1.5          1.6        1.5        1.4          1.6        1.5        1.4        1.4 
Standard deviation              .77          .82        .72          .76        .89        .69        .85        .63        .74        .53          .84        .77        .67          .81        .83        .69        .70 
Standard error                  .04          .07        .05          .12        .11        .08        .12        .09        .13        .20          .08        .07        .07          .10        .08        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 122 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            *          2+e        -          2          -            2          - 
                                  *%           *%         -%           *%         1%         -%         *%         -%           *%         -% 
 
2                  (4.0)         14            9          5            1          3          4          7          5-          14          - 
                                  1%           1%         1%           *%         1%         1%         1%         *%           1%         -% 
 
3                  (3.0)         23           13         10            2          4          6          9         14           23          - 
                                  1%           1%         1%           1%         1%         2%         1%         1%           1%         -% 
 
4                  (2.0)        132           72         60           28++bcE    17         18         52         80          116         15 
                                  6%           7%         6%          12%         6%         6%         8%         6%           6%         5% 
 
5 - Very 
Concerned          (1.0)        290          147        142           43e        56+e       49        115++E     174-         261         26 
                                 14%          14%        14%          18%        18%        15%        18%        12%          15%         9% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1618          842        776          159--      223        246        464--     1139++AbD    1373-       241+a 
                                 78%          77%        78%          68%        73%        76%        71%        81%          77%        85% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  421          219        202           71++cE     74e        67        167++E     254--        377         41 
                                 20%          20%        20%          30%        24%        21%        26%        18%          21%        15% 
 
Net: Not 
concerned                      1634          853        781          160--      228        250        474--     1145++AbD    1390-       241+a 
                                 79%          78%        79%          69%        74%        77%        73%        81%          78%        85% 
 
Mean Score                      1.5          1.5        1.4          1.5        1.5        1.5        1.5        1.5          1.5        1.4 
Standard deviation              .77          .83        .70          .67        .92        .83        .85        .68          .79        .49 
Standard error                  .04          .06        .06          .09        .12        .11        .07        .05          .05        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1589 
Table 122 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          2            -          -          -          2++        -          -          -          -          -          -          -          *            2          -          -          - 
                                  *%           -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
2                  (4.0)         14            -          -          2          2          1          2          2          5          -          *          *          -           10          4          2          2++A 
                                  1%           -%         -%         1%         1%         1%         1%         1%         2%         -%         1%         *%         -%           1%         2%         1%         4% 
 
3                  (3.0)         23            -          -          6++bh      2          -          2          5h         -          3          2++BEH     1h         2           22          *          *          * 
                                  1%           -%         -%         4%         1%         -%         1%         3%         -%         1%         3%         1%         1%           1%         *%         *%         *% 
 
4                  (2.0)        132           12+BceKL    7          6         20+bceKl    5         17k        14k        21k        18k         4K         2--        6-         110         21         13          8+a 
                                  6%          14%         3%         4%        11%         3%         9%         7%         7%         7%         6%         2%         4%           6%         9%         7%        15% 
 
5 - Very 
Concerned          (1.0)        290           10         21         13         52         14         20         37bceh     30         31         10bc       19+BCefhi  33++BCefHi  261         29         19         10 
                                                                       ++aBCEFHIj 
                                 14%          12%         9%         8%        28%        10%        11%        20%        10%        12%        16%        18%        20%          14%        12%        10%        19% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          2+         -          -          -          -            ---        2++A       2++A       - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%           -%         1%         1%         -% 
 
(Not Concerned)                1618           62        201        140Dgjl    110--      125+DGjl   147D       131-       232D       218Dg       47D        81D       124D        1436D       182d       151D        31-- 
                                                   ++aDGJkL 
                                 78%          74%        88%        84%        59%        86%        79%        70%        80%        80%        75%        78%        75%          78%        76%        81%        61% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  421           22bce      28-        19-        72         19         37         50BCe      52         49         14BCe      21bc       40BCe       372         50         33         17+ac 
                                                                       ++BCEFHIJK 
                                                                                L 
                                 20%          26%        12%        11%        38%        13%        20%        27%        18%        18%        22%        20%        24%          20%        21%        17%        34% 
 
Net: Not 
concerned                      1634           62        201        141Dgjl    114--      127+aDGJL  149D       132-       238Dg      218D        47D        82D       125D        1448d       186        153d        33- 
                                                   ++aDGJkL 
                                 79%          74%        88%        85%        61%        87%        80%        71%        82%        80%        75%        79%        75%          79%        78%        82%        65% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 122 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.5          1.5        1.3        1.9+bKL    1.5        1.5        1.6kl      1.5        1.7kl      1.5        1.5kl      1.2--      1.3-         1.5        1.6        1.6        1.7 
Standard deviation              .77          .51        .45        .98        .83        .84        .77        .78        .90        .62        .79        .64        .67          .76        .84        .78        .95 
Standard error                  .04          .13        .11        .23        .13        .22        .16        .13        .16        .11        .08        .07        .07          .05        .13        .15        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 122 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          2            2          *          -          -          -            -          -            2          -          -          -            *          2          -          - 
                                  *%           *%         *%         -%         -%         -%           -%         -%           *%         -%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)         14           10          *          4          -          -            2          9            7          6          2          2            5          7          2          - 
                                  1%           1%         *%         1%         -%         -%           *%         1%           1%         1%         *%         1%           1%         1%         *%         -% 
 
3                  (3.0)         23            8          1         11          3          -            4         13            8         14+         1          *            8          7          8          * 
                                  1%           1%         *%         2%         2%         -%           1%         1%           1%         2%         *%         *%           1%         1%         2%         1% 
 
4                  (2.0)        132           66c         9         28-        13         10           21         64           67d        54cd       11-         3-          56         41         34          - 
                                  6%           8%         5%         4%         9%         9%           6%         6%           7%         8%         3%         1%           6%         6%         8%         -% 
 
5 - Very 
Concerned          (1.0)        290          129         34         83         19         13           42        157          167++C      92         32-        22          115        105         63          3 
                                 14%          15%        18%        13%        13%        11%          13%        15%          17%        13%         9%        11%          12%        16%        15%        13% 
 
(Never 
Considered this)                  2            -          -          2          -          -            -          2            2          -          -          -            2          -          -          - 
                                  *%           -%         -%         *%         -%         -%           -%         *%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1618          644-       142        510        114         97          256        769          757-       548        313++AB    167+Ab       753        511        323         22 
                                 78%          75%        76%        80%        77%        81%          79%        76%          75%        77%        87%        86%          80%        76%        75%        87% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  421          195c        43        110         32         23           63        221          233+Cd     145C        43--       25-         170        147         97          3 
                                 20%          23%        23%        17%        22%        19%          19%        22%          23%        20%        12%        13%          18%        22%        23%        13% 
 
Net: Not 
concerned                      1634          656        142        514        114         97          257        778          766-       554        314++AB    169+Ab       759        520        325         22 
                                 79%          76%        77%        81%        77%        81%          79%        77%          76%        78%        88%        87%          81%        77%        76%        87% 
 
Mean Score                      1.5          1.6        1.3        1.5        1.5        1.4          1.5        1.5          1.4        1.6        1.4        1.3          1.5        1.5        1.5        1.1 
Standard deviation              .77          .84        .66        .78        .64        .51          .71        .77          .76        .79        .71        .80          .74        .85        .71        .52 
Standard error                  .04          .07        .12        .08        .14        .13          .10        .06          .06        .07        .12        .18          .07        .08        .08        .33 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 122 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          *          2          -            2          2          -          2          -            *          *          -          -          2 
                                  *%           *%         *%         *%         *%         -%           *%         *%         -%         *%         -%           *%         *%         -%         -%         *% 
 
2                  (4.0)         14           12         12          7          7          -           14         14+        11          9          -           12         10          9          8          2 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         *% 
 
3                  (3.0)         23           22         22          9         13          *           23         23++       15         18          -           20         18++e      16++e      11+e        3 
                                  1%           1%         1%         1%         2%         *%           1%         2%         1%         1%         -%           2%         2%         2%         2%         *% 
 
4                  (2.0)        132          124++e     121++E      58++E      66+E        7-         132++E     132++aE     93++E     108++E       ---         91e        70+e       63+E       51+E       31- 
                                  6%           7%         8%         9%         8%         2%           7%        10%         8%         8%         -%           7%         8%         8%         9%         4% 
 
5 - Very 
Concerned          (1.0)        290          285++E     283++E     168++ABE   192++ABE     3--        290++E     290++AdE   220++aE    239++E       ---        213++E     177++E     159++E     116++E      71-- 
                                 14%          17%        18%        26%        24%         1%          16%        22%        20%        18%         -%          17%        20%        20%        20%         9% 
 
(Never 
Considered this)                  2            2          2          -          -          -            2          2          -          -          -            -          -          -          -          2 
                                  *%           *%         *%         -%         -%         -%           *%         *%         -%         -%         -%           -%         -%         -%         -%         *% 
 
(Not Concerned)                1618         1272--CD   1143--CD    394--      519--      298++ABCD   1323--Bc    827--      764--b     946--B     271++ABCD    946--bcd   613--      529--      382--      635++ABCD 
                                 78%          74%        72%        62%        65%        96%          74%        64%        69%        72%       100%          74%        69%        68%        67%        85% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  421          409++E     404++E     226++ABE   258++ABE    11--        421++E     421++ADE   312++aE    346++E       ---        304++E     247++E     222++aE    167++aE    102-- 
                                 20%          24%        25%        35%        32%         3%          24%        33%        28%        26%         -%          24%        28%        29%        29%        14% 
 
Net: Not 
concerned                      1634         1286--CD   1157--CD    402--      528--      298++ABCD   1340--Bc    843--      775--b     957--B     271++ABCD    958--cd    623--      538--      390--      639++ABCD 
                                 79%          75%        73%        63%        66%        96%          75%        65%        70%        72%       100%          75%        70%        69%        69%        86% 
 
Mean Score                      1.5          1.5        1.5        1.4-       1.4        1.7          1.5        1.5        1.5        1.5          -          1.5        1.5        1.5        1.5        1.5 
Standard deviation              .77          .76        .76        .72        .76        .54          .77        .77        .73        .75          -          .78        .79        .78        .79        .77 
Standard error                  .04          .04        .04        .05        .05        .21          .04        .04        .05        .05          -          .05        .06        .06        .07        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 122 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          2            *          2            2          2          -          -          2            2          *          -          -            2          *          -          - 
                                  *%           *%         *%           *%         *%         -%         -%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)         14            -         12           11          9          9          7         14+           6          7          -          2c          11          3          -          - 
                                  1%           -%         1%           1%         1%         1%         1%         1%           1%         1%         -%         2%           1%         *%         -%         -% 
 
3                  (3.0)         23            7         14           12         20         10          5         14            7         12          4          -           13          3          6+b        - 
                                  1%           2%         1%           1%         1%         1%         1%         1%           1%         2%         1%         -%           1%         1%         3%         -% 
 
4                  (2.0)        132           40++B      85--         68         95         65         42         72           58         44         27          3           56-        44         17         15++Ab 
                                  6%          10%         5%           6%         7%         6%         5%         6%           6%         6%         9%         4%           5%         7%         8%        15% 
 
5 - Very 
Concerned          (1.0)        290           84++B     191--        195++      220++      175        133+       184+         120-       118+A       38         14          125--      104a        39a        22a 
                                 14%          21%        12%          17%        16%        15%        17%        16%          12%        17%        13%        16%          11%        16%        18%        21% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            -          -          2+         -            -          -          2++a       - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         -%         1%         -%           -%         -%         1%         -% 
 
(Not Concerned)                1618          267--     1302++A       888-      1020--      891        618        881-         830++B     496--      225         67          904++bCD   498d       151-        66-- 
                                 78%          67%        81%          76%        75%        77%        77%        76%          81%        73%        76%        78%          81%        76%        70%        64% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  421          124++B     276--        263+       315++      240        175        255          178-       161+A       65         17          180--      148A        56A        37++Ab 
                                 20%          31%        17%          22%        23%        21%        22%        22%          17%        24%        22%        20%          16%        23%        26%        36% 
 
Net: Not 
concerned                      1634          267--     1316++A       900-      1031--      900        625        896          838++B     503--      225         69          916++bCD   502d       151--       66-- 
                                 79%          67%        82%          77%        75%        78%        78%        77%          82%        74%        76%        80%          83%        77%        70%        64% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 122 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.5          1.4        1.5          1.5        1.5        1.4        1.4-       1.5          1.5        1.5        1.5        1.4          1.6        1.4        1.5        1.4 
Standard deviation              .77          .63        .81          .80        .77        .73        .72        .84          .78        .80        .61        .92          .89        .67        .68        .50 
Standard error                  .04          .07        .06          .06        .05        .06        .06        .06          .07        .07        .09        .22          .08        .07        .10        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 122 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  *%           -% 
 
2                  (4.0)         14            - 
                                  1%           -% 
 
3                  (3.0)         23            - 
                                  1%           -% 
 
4                  (2.0)        132            6 
                                  6%           7% 
 
5 - Very 
Concerned          (1.0)        290           15 
                                 14%          20% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1618           54 
                                 78%          72% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  421           20 
                                 20%          28% 
 
Net: Not 
concerned                      1634           54 
                                 79%          72% 
 
Mean Score                      1.5          1.3 
Standard deviation              .77          .46 
Standard error                  .04          .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 122 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          2          *          2          2          2          -          -          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
2                  (4.0)         14            6         10          6         10++c      10          6          4          2          5          -          9          1 
                                  1%           1%         1%         *%         2%         1%         1%         1%         *%         2%         -%         1%         *% 
 
3                  (3.0)         23           13         15         13          7         20         15         10          9          3          4         13          2 
                                  1%           1%         2%         1%         1%         1%         1%         1%         2%         1%         3%         2%         1% 
 
4                  (2.0)        132           73         68         81         40         96         85+        52         37         22          9         61         13 
                                  6%           7%         8%         7%         7%         7%         8%         7%         7%         7%         7%         7%         5% 
 
5 - Very 
Concerned          (1.0)        290          184++      161++      188+        87        223++      180+       128++       97++       56         21        144++       54++ 
                                 14%          18%        18%        16%        15%        16%        16%        18%        20%        17%        16%        17%        21% 
 
(Never 
Considered this)                  2            -          2          2          2          -          2          2          2          -          -          2          2++ae 
                                  *%           -%         *%         *%         *%         -%         *%         *%         *%         -%         -%         *%         1% 
 
(Not Concerned)                1618          731--      624--      909-b      431       1044--      836--      518--      353--      236        100        593--      181- 
                                 78%          72%        71%        76%        75%        75%        74%        72%        71%        73%        75%        72%        72% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  421          257++      229++      269+       126        319++      265++      180++      134++       78         30        205++       67+ 
                                 20%          25%        26%        22%        22%        23%        24%        25%        27%        24%        23%        25%        27% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 122 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1634          739--      636--      916-       441       1056--      845--      523--      355--      241        100        603--      181- 
                                 79%          73%        72%        76%        77%        76%        75%        73%        71%        75%        75%        73%        72% 
 
Mean Score                      1.5          1.4        1.5k       1.4        1.6k       1.5        1.5        1.5        1.4        1.5        1.5        1.5        1.3- 
Standard deviation              .77          .75        .84        .72        .89        .78        .76        .76        .68        .83        .69        .80        .55 
Standard error                  .04          .05        .06        .05        .09        .05        .05        .06        .07        .11        .14        .06        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 122 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          2+         -          2          2          2          -          -          -          -          2          2          -          *          - 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         *%         -% 
 
2                  (4.0)         14            9          3          2          5         12          2         11          *          -          -          2i        12+         6          -          -          - 
                                  1%           1%         1%         *%         1%         1%         *%         1%         *%         -%         -%         2%         1%         *%         -%         -%         -% 
 
3                  (3.0)         23           21         15++       10+         7         18          8         11          1          5          1          2         17         20+         1          2          * 
                                  1%           1%         2%         2%         1%         1%         1%         1%         *%         1%         *%         2%         2%         2%         2%         1%         1% 
 
4                  (2.0)        132          100         45         44++fghim  35        107+        37         65         11         20          9          6         94++       86          9his      19          4 
                                  6%           7%         7%        10%         8%         7%         6%         6%         5%         5%         5%         6%         8%         7%        12%         7%         6% 
 
5 - Very 
Concerned          (1.0)        290          222+       118++e      87++Egm    69        202        114+       157         55++aEglm  73+        33         24+e      172        199          9         38         16+e 
                                 14%          15%        18%        20%        15%        14%        18%        15%        22%        18%        20%        23%        15%        15%        12%        15%        25% 
 
(Never 
Considered this)                  2            2          2          2+         -          2          2          2          -          2+         -          2++AdEglmq 2          2          -          2++        2 
                                                                                                                                                                                                           ++AbDEfGhL 
                                                                                                                                                                                                                   MQ 
                                  *%           *%         *%         *%         -%         *%         *%         *%         -%         *%         -%         2%         *%         *%         -%         1%         3% 
 
(Not Concerned)                1618         1084--C     487--c     284--      336c      1142Ckq     481c       802Ck      180        298c       121         68--      826--c     992-Ck      57        202c        44 
                                 78%          75%        73%        66%        74%        77%        75%        76%        73%        75%        74%        65%        73%        76%        75%        77%        66% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  421          321++      163++      131        105        309        151        222         66+        92         42         31s       266++      285         18         58         20s 
                                                            ++AdEfGlMo 
                                                                     s 
                                 20%          22%        24%        30%        23%        21%        23%        21%        27%        23%        26%        29%        24%        22%        24%        22%        31% 
 
Net: Not 
concerned                      1634         1094--C     490--      288--      340c      1156Ckq     485-c      814Ckq     180        298c       121         70-       840--c     999-C       57        203c        44- 
                                 79%          76%        73%        67%        75%        78%        75%        78%        73%        75%        74%        67%        75%        77%        75%        77%        66% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 122 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.5          1.5h       1.5h       1.5Hi      1.5Hi      1.5+Hij    1.4        1.5h       1.2--      1.3-       1.2        1.5        1.6++Hij   1.5h       1.6Hjs     1.4        1.2 
Standard deviation              .77          .76        .72        .80        .78        .80        .74        .83        .45        .56        .47        .87        .83        .74        .64        .64        .48 
Standard error                  .04          .05        .07        .08        .09        .05        .07        .06        .07        .07        .09        .18        .06        .05        .16        .10        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 122 (continuation) 
<C3b> How concerned generally are you about Bullying, abusive behaviour or threats 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          2            2          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)         14            6          **         - 
                                  1%           1%         **         -% 
 
3                  (3.0)         23           14          **         - 
                                  1%           2%         **         -% 
 
4                  (2.0)        132           74+         **         * 
                                  6%           8%         **         1% 
 
5 - Very 
Concerned          (1.0)        290          159++e       **         7 
                                 14%          17%         **        11% 
 
(Never 
Considered this)                  2            2          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1618          662--        **        51bCklpq 
                                 78%          72%         **        88% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  421          233++e       **         7 
                                 20%          25%         **        12% 
 
Net: Not 
concerned                      1634          670--        **        51Ckpq 
                                 79%          73%         **        88% 
 
Mean Score                      1.5          1.5h         **       1.1 
Standard deviation              .77          .77          **       .25 
Standard error                  .04          .06          **       .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 123 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)          7            4          3            1          2          2          2          -          -          -            3          4          -            2          3          *          2 
                                  *%           *%         *%           1%         1%         *%         1%         -%         -%         -%           1%         1%         -%           *%         1%         *%         *% 
 
3                  (3.0)         34           15         19            6          6          5          4          9          4          1           12          9         14           15+bd       7          7          5 
                                  2%           1%         2%           2%         2%         1%         1%         3%         2%         *%           2%         1%         2%           3%         1%         2%         1% 
 
4                  (2.0)         82           43         39           10         13         20e        17          6         11          5           23         37         21           23         21         14         23 
                                  4%           4%         4%           4%         4%         5%         5%         2%         5%         2%           4%         5%         3%           5%         3%         3%         4% 
 
5 - Very 
Concerned          (1.0)        185           83        103           23         25         43G        45+fG      28g        16          6-          48         87++C      50-          48         54         39         45 
                                  9%           8%        10%           8%         8%        11%        13%         9%         6%         3%           8%        12%         6%          10%         9%         8%         8% 
 
(Never 
Considered this)                  *            -          *            -          -          -          *          -          -          -            -          *          -            -          *          -          - 
                                  *%           -%         *%           -%         -%         -%         *%         -%         -%         -%           -%         *%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1772          874        898          232        259        305        287        278        213        198++aBCDef  491        592--      688++B       375-       538        401a       457 
                                 85%          86%        85%          85%        85%        81%        81%        87%        87%        95%          85%        81%        89%          81%        86%        87%        86% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  267          125        142           32         39g        63+G       61+eG      34         27         10-          71        124++aC     71--         71         76         52         68 
                                 13%          12%        13%          12%        13%        17%        17%        11%        11%         5%          12%        17%         9%          15%        12%        11%        13% 
 
Net: Not 
concerned                      1779          877        901          234        261        307        289        278        213        198++abCDef  495        596--      688++B       377-       542a       402        459 
                                 86%          86%        85%          86%        85%        82%        82%        87%        87%        95%          86%        82%        89%          81%        87%        87%        86% 
 
Mean Score                      1.6          1.6        1.5          1.7        1.6        1.5        1.5        1.5        1.6        1.5          1.7        1.5        1.6          1.7        1.5        1.5        1.5 
Standard deviation              .78          .78        .78          .87        .84        .74        .75        .82        .72        .62          .85        .74        .76          .84        .80        .72        .72 
Standard error                  .05          .08        .07          .17        .14        .11        .11        .16        .15        .27          .11        .08        .10          .11        .10        .11        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 123 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
2                  (4.0)          7            5          2            2          3          -          3          4            7          - 
                                  *%           *%         *%           1%         1%         -%         *%         *%           *%         -% 
 
3                  (3.0)         34           22         13            4          8          5         13         21           33          - 
                                  2%           2%         1%           2%         3%         2%         2%         1%           2%         -% 
 
4                  (2.0)         82           45         37            7         20+e       13         34         48           70         12 
                                  4%           4%         4%           3%         7%         4%         5%         3%           4%         4% 
 
5 - Very 
Concerned          (1.0)        185          102         84           19         35         41+e       72e       110-         162         20 
                                  9%           9%         8%           8%        12%        13%        11%         8%           9%         7% 
 
(Never 
Considered this)                  *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1772          913        859          202b       239--      263        528--     1231++BcD    1519        251 
                                 85%          84%        86%          86%        78%        82%        81%        87%          85%        89% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  267          147        120           26         55+E       54e       106+E      158--        232         31 
                                 13%          13%        12%          11%        18%        17%        16%        11%          13%        11% 
 
Net: Not 
concerned                      1779          918        860          203b       242--      263        532--     1235++BcD    1526        251 
                                 86%          85%        87%          87%        79%        82%        82%        87%          85%        89% 
 
Mean Score                      1.6          1.6        1.5          1.6        1.7        1.4        1.6        1.6          1.6        1.4 
Standard deviation              .78          .82        .72          .91        .87        .66        .79        .78          .80        .49 
Standard error                  .05          .08        .08          .19        .13        .10        .09        .07          .06        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 123 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)          7            -          -          2          -          1          2          -          2          -          *          -          *            5          2          2          - 
                                  *%           -%         -%         1%         -%         1%         1%         -%         1%         -%         *%         -%         *%           *%         1%         1%         -% 
 
3                  (3.0)         34            4+Bi       -          5b         7b         1          2          5          3          2          2Bk        1          3b          29          5          4          1 
                                  2%           5%         -%         3%         4%         1%         1%         3%         1%         1%         3%         1%         2%           2%         2%         2%         2% 
 
4                  (2.0)         82            9+beFhjkl  6          7         15+fhjl     3          2          9          7         16j         1-         3          4           65-        16+a        9          7++Ac 
                                  4%          10%         2%         4%         8%         2%         1%         5%         3%         6%         2%         3%         2%           4%         7%         5%        15% 
 
5 - Very 
Concerned          (1.0)        185           14+BCehJ   10          6-        23bcJ      10         18j        18j        23         25j         2--       15++BCehJ  20+BCJ      164         21         16          5 
                                  9%          17%         5%         4%        13%         7%        10%         9%         8%         9%         3%        15%        12%           9%         9%         9%        10% 
 
(Never 
Considered this)                  *            -          -          -          -          -          -          -          -          -          *++        -          -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1772           56--      213        147Ad      142--      129Ad      164Ad      156a       256Ad      227A        58++ADgiKL 85a       139A        1578d       193        157         37- 
                                                   ++ADgiKL 
                                 85%          67%        93%        88%        76%        89%        88%        83%        88%        84%        92%        82%        83%          86%        81%        83%        73% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  267           23         16-        13         38+BCehJ   13         20         26J        30j        41bJ        3--       18+BCehJ   24bJ        230         37         25         12+a 
                                      ++BCEFgHiJ 
                                               l 
                                 13%          28%         7%         8%        20%         9%        11%        14%        10%        15%         5%        17%        14%          12%        16%        13%        24% 
 
Net: Not 
concerned                      1779           56--      213+ADgiKL 149Ad      142--      131Adk     166Ad      156a       258ADk     227A        58++ADgiKL 85a       139A        1584d       195        158         37- 
                                 86%          67%        93%        89%        76%        90%        88%        83%        88%        84%        92%        82%        84%          86%        82%        84%        73% 
 
Mean Score                      1.6          1.6k       1.4        2.1++biKl  1.6k       1.6        1.4        1.6        1.5        1.5        2.0++bIKL  1.2--      1.4          1.5        1.7        1.7        1.7 
Standard deviation              .78          .75        .49        .95        .74       1.00        .91        .75        .87        .58       1.07        .52        .78          .77        .83        .92        .63 
Standard error                  .05          .17        .17        .27        .14        .31        .26        .17        .19        .12        .20        .07        .10          .06        .15        .19        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 123 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)          7            5          *          2          -          -            2          4            7+         *          -          -            1          2          4          - 
                                  *%           1%         *%         *%         -%         -%           *%         *%           1%         *%         -%         -%           *%         *%         1%         -% 
 
3                  (3.0)         34           15          1         13          *          2            1         21           19         12          4          3           10         15         10          - 
                                  2%           2%         *%         2%         *%         1%           *%         2%           2%         2%         1%         2%           1%         2%         2%         -% 
 
4                  (2.0)         82           41c         7         14-        11C         3           14         34           38         36          8          2           24-        29         28++A       - 
                                  4%           5%         4%         2%         8%         3%           4%         3%           4%         5%         2%         1%           3%         4%         7%         -% 
 
5 - Very 
Concerned          (1.0)        185           79         12         66         14          6           26         97          102C        71C        12--       11           67-        71a        40          3 
                                  9%           9%         7%        10%         9%         5%           8%        10%          10%        10%         3%         6%           7%        11%         9%        13% 
 
(Never 
Considered this)                  *            -          -          -          -          *            -          -            *          -          -          -            *          -          -          - 
                                  *%           -%         -%         -%         -%         *%           -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1772          720        166        541        123        109          281        857          843        595        333++AB    178+ab       836++BC    557        348-        23 
                                 85%          84%        89%        85%        83%        91%          87%        85%          84%        83%        93%        92%          89%        83%        81%        87% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  267          120         19         80         25          9           40        132          140Cd      107Cd       20--       13-          91--      100a        68A         3 
                                 13%          14%        10%        13%        17%         8%          12%        13%          14%        15%         6%         7%          10%        15%        16%        13% 
 
Net: Not 
concerned                      1779          725        166        543        123        109          283        861          850        595        333++AB    178+ab       838++BC    559        351-        23 
                                 86%          84%        89%        85%        83%        91%          87%        85%          84%        83%        93%        92%          89%        83%        82%        87% 
 
Mean Score                      1.6          1.6        1.4        1.5        1.5        1.6          1.5        1.6          1.6        1.5        1.6        1.5          1.5        1.5        1.7        1.0 
Standard deviation              .78          .82        .62        .80        .54        .78          .72        .82          .85        .68        .76        .84          .72        .78        .85          - 
Standard error                  .05          .08        .17        .10        .13        .29          .13        .08          .08        .08        .18        .25          .09        .09        .11          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 123 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
2                  (4.0)          7            7          7          4          5          -            7          7          5          5          -            7          7+         4          4          - 
                                  *%           *%         *%         1%         1%         -%           *%         1%         *%         *%         -%           1%         1%         1%         1%         -% 
 
3                  (3.0)         34           31         31         18+        23++        3           34+        34++e      28++e      29+e        -           26         20         19         18++e       8 
                                  2%           2%         2%         3%         3%         1%           2%         3%         3%         2%         -%           2%         2%         2%         3%         1% 
 
4                  (2.0)         82           79++E      79++E      37+E       43+E        2-          82++E      82++E      55+E       62E         ---         66++E      58++E      52++E      32+E       14-- 
                                  4%           5%         5%         6%         5%         1%           5%         6%         5%         5%         -%           5%         7%         7%         6%         2% 
 
5 - Very 
Concerned          (1.0)        185          181++E     180++E     116++ABE   132++ABE     3--        185++E     185++AE    158++aE    169++E       ---        136++E     112++E     101++E      82++E      43-- 
                                  9%          11%        11%        18%        16%         1%          10%        14%        14%        13%         -%          11%        13%        13%        14%         6% 
 
(Never 
Considered this)                  *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Not Concerned)                1772         1421--CD   1288--CD    461--      596--      300++ABCD   1477--BC    981--      856--     1056--      271++ABCD   1047--cd    691--      600--      432--      681++ABCD 
                                 85%          83%        81%        72%        75%        97%          83%        76%        78%        80%       100%          82%        78%        77%        76%        91% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  267          260++E     259++E     153++ABE   175++ABE     5--        267++E     267++AE    213++aE    230++E       ---        202++E     171++E     153++E     114++E      56-- 
                                 13%          15%        16%        24%        22%         2%          15%        21%        19%        17%         -%          16%        19%        20%        20%         8% 
 
Net: Not 
concerned                      1779         1428--CD   1295--CD    464--      601--      300++ABCD   1484--BC    988--      861--     1062--      271++ABCD   1054--cd    698--      604--      436--      681++ABCD 
                                 86%          83%        82%        73%        75%        97%          83%        77%        78%        80%       100%          82%        79%        78%        77%        91% 
 
Mean Score                      1.6          1.5        1.5        1.5        1.5        2.0          1.6        1.6        1.5        1.5          -          1.6        1.6        1.6        1.6        1.5 
Standard deviation              .78          .77        .77        .77        .80        .93          .78        .78        .78        .77          -          .80        .81        .77        .83        .71 
Standard error                  .05          .05        .05        .07        .07        .41          .05        .05        .06        .06          -          .06        .07        .07        .09        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 123 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)          7            -          7            5          4          3          3          5            *-         5a         -          2+Ac         5          2          -          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           *%         1%         -%         2%           *%         *%         -%         -% 
 
3                  (3.0)         34           15++B      19-          18         27         15          9         21           13         15          5          2           16         12          7          - 
                                  2%           4%         1%           2%         2%         1%         1%         2%           1%         2%         2%         2%           1%         2%         3%         -% 
 
4                  (2.0)         82           12         68           46         61         50         34         45           34         33         13          2           46         24          6          5 
                                  4%           3%         4%           4%         4%         4%         4%         4%           3%         5%         4%         2%           4%         4%         3%         5% 
 
5 - Very 
Concerned          (1.0)        185           57++B     113--        134++      146++      134++       99++      126++         88         66         19         12c          81-        68         21         15a 
                                  9%          14%         7%          11%        11%        12%        12%        11%           9%        10%         6%        14%           7%        10%        10%        15% 
 
(Never 
Considered this)                  *            *          -            *          *          *          *          *            -          -          *          -            -          -          -          * 
                                  *%           *%         -%           *%         *%         *%         *%         *%           -%         -%         *%         -%           -%         -%         -%         *% 
 
(Not Concerned)                1772          314--     1401++A       973--     1129--      947--      660--      969-         887b       558-       259         68          962        548        181         82 
                                 85%          79%        87%          83%        83%        82%        82%        83%          87%        82%        88%        79%          87%        84%        84%        80% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  267           69+B      180--        180++      207++      184++      133++      171+         122         99         32         14          127         92         27         21a 
                                 13%          17%        11%          15%        15%        16%        16%        15%          12%        15%        11%        17%          11%        14%        13%        20% 
 
Net: Not 
concerned                      1779          314--     1408++A       978--     1133--      951--      663--      973-         888        563        259         70          967        549        181         82 
                                 86%          79%        88%          83%        83%        83%        82%        84%          87%        83%        88%        81%          87%        84%        84%        80% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 123 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.6          1.5        1.6          1.5-       1.5        1.4--      1.4-       1.5          1.4        1.7        1.6        1.6          1.6        1.5        1.6        1.3 
Standard deviation              .78          .78        .79          .76        .76        .71        .71        .78          .67        .86        .73       1.03          .81        .77        .81        .45 
Standard error                  .05          .10        .07          .06        .06        .06        .07        .07          .07        .10        .15        .27          .08        .09        .16        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 123 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          -            - 
                                  -%           -% 
 
2                  (4.0)          7            - 
                                  *%           -% 
 
3                  (3.0)         34            - 
                                  2%           -% 
 
4                  (2.0)         82            2 
                                  4%           3% 
 
5 - Very 
Concerned          (1.0)        185           10 
                                  9%          14% 
 
(Never 
Considered this)                  *            * 
                                  *%           *% 
 
(Not Concerned)                1772           62 
                                 85%          83% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  267           12 
                                 13%          16% 
 
Net: Not 
concerned                      1779           62 
                                 86%          83% 
 
Mean Score                      1.6          1.2 
Standard deviation              .78          .39 
Standard error                  .05          .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 123 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
2                  (4.0)          7            4          7+         4          5+         7          5          4          -          3          -          5          - 
                                  *%           *%         1%         *%         1%         *%         *%         1%         -%         1%         -%         1%         -% 
 
3                  (3.0)         34           22         18         19          4         28         21         18+d       13d         2          *         20          4 
                                  2%           2%         2%         2%         1%         2%         2%         3%         3%         1%         *%         2%         2% 
 
4                  (2.0)         82           45         45         44         22         68+        47         32         28         18          9         40         12 
                                  4%           4%         5%         4%         4%         5%         4%         4%         6%         5%         7%         5%         5% 
 
5 - Very 
Concerned          (1.0)        185          126++       98+       120         60        136        122++       79+        70++e      35         21+       105++       35+ 
                                  9%          13%        11%        10%        10%        10%        11%        11%        14%        11%        16%        13%        14% 
 
(Never 
Considered this)                  *            -          *          *          -          *          *          *          -          -          -          -          - 
                                  *%           -%         *%         *%         -%         *%         *%         *%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1772          811--      714--     1012Gj      485g      1156--g     931--      582--      388--      264        103-       653--      201- 
                                 85%          80%        81%        84%        84%        83%        83%        81%        78%        82%        77%        79%        80% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  267          171++      143++      165         82        204++      170++      111+        98++ce     53         30++ce    145++c      47+ 
                                 13%          17%        16%        14%        14%        15%        15%        16%        20%        16%        22%        18%        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 123 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1779          815--      721--     1016Gj      490gj     1163--g     936--g     585--      388--      267        103-       658--      201- 
                                 86%          81%        82%        85%        85%        83%        83%        82%        78%        83%        77%        80%        80% 
 
Mean Score                      1.6          1.5        1.6        1.5        1.5        1.6        1.5        1.6        1.5        1.5        1.3        1.6        1.4 
Standard deviation              .78          .77        .84        .76        .84        .80        .79        .83        .70        .81        .50        .82        .63 
Standard error                  .05          .07        .08        .07        .10        .06        .07        .09        .08        .12        .11        .08        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 123 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
2                  (4.0)          7            5          5+         4          3          7          4          4          -          2          -          2++am      7          4          -          *          * 
                                  *%           *%         1%         1%         1%         *%         1%         *%         -%         *%         -%         2%         1%         *%         -%         *%         *% 
 
3                  (3.0)         34           24         14         15++        8         30         17+        18          3         11          1          4         28++       22          1          9          3 
                                  2%           2%         2%         3%         2%         2%         3%         2%         1%         3%         1%         4%         3%         2%         1%         3%         5% 
 
4                  (2.0)         82           60         21         19         17         75++       24         45         14         17          9          4         55+        56          1         12          2 
                                  4%           4%         3%         4%         4%         5%         4%         4%         6%         4%         5%         4%         5%         4%         1%         5%         3% 
 
5 - Very 
Concerned          (1.0)        185          137         63         51+        41        123         75+        90         35+eglos   48+e       19         19        102        127          5         19          6 
                                                                                                                                                    ++abdEglmo 
                                                                                                                                                            qs 
                                  9%          10%         9%        12%         9%         8%        12%         9%        14%        12%        11%        18%         9%        10%         7%         7%         9% 
 
(Never 
Considered this)                  *            *          -          -          -          -          -          -          -          -          -          -          -          *          -          -          - 
                                  *%           *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -% 
 
(Not Concerned)                1772         1211k       567k       341--      383k      1250k       526--      892cK      195-       319-       135         76--      932--k    1097k        69ck      224k        55 
                                 85%          84%        85%        79%        85%        84%        81%        85%        79%        80%        82%        72%        83%        84%        91%        85%        83% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  267          198         83         70s        57        198         98s       135         49         65s        28s        22+bgnS   158s       183s         6         31          8 
                                                                                                                   ++abdegnos 
                                 13%          14%        12%        16%        13%        13%        15%        13%        20%        16%        17%        21%        14%        14%         8%        12%        12% 
 
Net: Not 
concerned                      1779         1216k       572k       345--      386k      1257k       530-       896chk     195-       321-       135         78--      939-      1101k        69k       224         55 
                                 86%          85%        85%        80%        85%        85%        82%        85%        79%        81%        82%        75%        83%        84%        91%        85%        83% 
 
Mean Score                      1.6          1.5        1.6        1.7        1.6        1.7++      1.6        1.6        1.4        1.6        1.4        1.7        1.7++      1.5        1.4        1.7h       1.8 
Standard deviation              .78          .77        .91        .91        .87        .81        .86        .79        .60        .82        .57       1.01        .85        .76        .80        .82        .95 
Standard error                  .05          .06        .11        .12        .12        .06        .10        .07        .10        .11        .13        .23        .07        .06        .25        .16        .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 123 (continuation) 
<C3b> How concerned generally are you about Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          -            -          **         - 
                                  -%           -%         **         -% 
 
2                  (4.0)          7            3          **         - 
                                  *%           *%         **         -% 
 
3                  (3.0)         34           20          **         - 
                                  2%           2%         **         -% 
 
4                  (2.0)         82           47+         **         - 
                                  4%           5%         **         -% 
 
5 - Very 
Concerned          (1.0)        185           90          **         1 
                                  9%          10%         **         3% 
 
(Never 
Considered this)                  *            -          **         - 
                                  *%           -%         **         -% 
 
(Not Concerned)                1772          759-k        **        56+abCdefgHijKlmopq 
                                 85%          83%         **        97% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  267          137+s        **         1 
                                 13%          15%         **         3% 
 
Net: Not 
concerned                      1779          763-         **        56+abcdefgHijKlmopq 
                                 86%          83%         **        97% 
 
Mean Score                      1.6          1.6          **       1.0 
Standard deviation              .78          .78          **         - 
Standard error                  .05          .07          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 124 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)         12            5          6            2          2          -          4          -          2          3            4          4          5            7++bc      -          -          5 
                                  1%           1%         1%           1%         1%         -%         1%         -%         1%         1%           1%         *%         1%           2%         -%         -%         1% 
 
2                  (4.0)          7            6          1            2          1          2          2          -          1          -            3          3          1            3          2          2          - 
                                  *%           1%         *%           1%         *%         *%         *%         -%         *%         -%           *%         *%         *%           1%         *%         *%         -% 
 
3                  (3.0)         27           11         16            9+df       2          5          1          6          *          5           11          6         11           11          9          3          5 
                                  1%           1%         2%           3%         1%         1%         *%         2%         *%         2%           2%         1%         1%           2%         1%         1%         1% 
 
4                  (2.0)         63           28         35            7          8         16         17          5          5          4           15         33+c       14           31++bCD    18          5-         8 
                                  3%           3%         3%           3%         3%         4%         5%         2%         2%         2%           3%         5%         2%           7%         3%         1%         2% 
 
5 - Very 
Concerned          (1.0)        107           53         54            9         20g        25g        22         20          8          3           29         47         31           33bc       24         16         33 
                                  5%           5%         5%           3%         7%         7%         6%         6%         3%         2%           5%         6%         4%           7%         4%         3%         6% 
 
(Never 
Considered this)                  1            1          -            1          -          -          *          -          -          -            1          *          -            -          *          1          - 
                                  *%           *%         -%           *%         -%         -%         *%         -%         -%         -%           *%         *%         -%           -%         *%         *%         -% 
 
(Not Concerned)                1864          913        951          243        273        328        308        290        228cd      194          516        636-       712+b        378--      570A       434++A     481A 
                                 90%          90%        89%          89%        90%        87%        87%        90%        94%        93%          89%        87%        92%          82%        91%        94%        90% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  169           80         89           16         28         41fg       40fg       25         13          7           44         80++C      45-          64++BCd    42         21-        41 
                                  8%           8%         8%           6%         9%        11%        11%         8%         5%         3%           8%        11%         6%          14%         7%         5%         8% 
 
Net: Not 
concerned                      2061         1005       1057          272g       304        374fg      351        318        239        202-         576c       726        760-         461        617        454        529 
                                 99%          99%        99%         100%       100%       100%        99%        99%        98%        97%         100%        99%        98%         100%        99%        98%        99% 
 
Mean Score                      1.9          1.9        1.8          2.4+bce    1.6        1.6        1.9        1.5        2.0        2.7+ce       2.0        1.7        1.9          2.0        1.8        1.7        1.7 
Standard deviation             1.11         1.15       1.07         1.21       1.06        .81       1.17        .80       1.35       1.41         1.18       1.00       1.19         1.19        .85        .99       1.24 
Standard error                  .09          .14        .12          .27        .22        .14        .21        .18        .40        .55          .18        .13        .19          .16        .14        .22        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 124 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)         12            7          5            *          3          2          5          7           12          - 
                                  1%           1%         *%           *%         1%         1%         1%         *%           1%         -% 
 
2                  (4.0)          7            4          2            2          2          -          2          5            7          - 
                                  *%           *%         *%           1%         1%         -%         *%         *%           *%         -% 
 
3                  (3.0)         27           19          8            3          *          4          7         20           24          2 
                                  1%           2%         1%           1%         *%         1%         1%         1%           1%         1% 
 
4                  (2.0)         63           49++B      13--          8         12          9         27         35           52         11 
                                  3%           5%         1%           3%         4%         3%         4%         3%           3%         4% 
 
5 - Very 
Concerned          (1.0)        107           57         49           19E        26+E       22e        51++E      52--         92         14 
                                  5%           5%         5%           8%         8%         7%         8%         4%           5%         5% 
 
(Never 
Considered this)                  1            *          1            -          -          -          -          1            1          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1864          948--      915++A       201        263        286        557--     1294++abD    1604        255 
                                 90%          87%        92%          86%        86%        89%        86%        92%          90%        90% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  169          107+b       62-          27e        37+E       30         78++E      87--        144         25 
                                  8%          10%         6%          12%        12%         9%        12%         6%           8%         9% 
 
Net: Not 
concerned                      2061         1078        983          233        305        321        648       1397         1774        280 
                                 99%          99%        99%         100%       100%       100%       100%        99%          99%        99% 
 
Mean Score                      1.9          1.9        1.7          1.7        1.7        1.6        1.7        2.0          1.9        1.5 
Standard deviation             1.11         1.08       1.16          .96       1.21       1.01       1.07       1.14         1.16        .64 
Standard error                  .09          .11        .16          .21        .22        .20        .13        .13          .10        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 124 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)         12            1          -          -          -          -          6++bhil    3          -          -          -          1          *            7-         4+a        -          4++AbC 
                                  1%           2%         -%         -%         -%         -%         3%         2%         -%         -%         -%         1%         *%           *%         2%         -%         9% 
 
2                  (4.0)          7            -          -          2          -          1          2          -          -          -          *          1          1            6          1          *          * 
                                  *%           -%         -%         1%         -%         1%         1%         -%         -%         -%         *%         1%         1%           *%         *%         *%         1% 
 
3                  (3.0)         27            1          -          2          3          -          -          8++bef     3          5          *          3+Befj     2           23          4          2          3+a 
                                  1%           1%         -%         1%         2%         -%         -%         4%         1%         2%         1%         3%         1%           1%         2%         1%         5% 
 
4                  (2.0)         63            7++bCjKl   4          -          5          5          9ck        6          8         14cjk       1-         1-         3           50         12          8          4+a 
                                  3%           9%         2%         -%         3%         3%         5%         3%         3%         5%         1%         1%         2%           3%         5%         4%         9% 
 
5 - Very 
Concerned          (1.0)        107            6          5          3         15chj       7          9         14chj       7         17          1-         7bchJ     15++BCHJ     91         15         11          5 
                                  5%           7%         2%         2%         8%         5%         5%         8%         2%         6%         2%         7%         9%           5%         6%         6%         9% 
 
(Never 
Considered this)                  1            -          -          -          -          -          -          -          -          -          -          -          1++          *          1          -          1++A 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         1%           *%         *%         -%         1% 
 
(Not Concerned)                1864           68-       220        160        164        132        162        155-       272AGil    234         60         92        144         1664+bD     200-D      167D        33-- 
                                                   +AdFGIKL   +AdfGiKL                                                                    ++AdFGIKL 
                                 90%          81%        96%        96%        88%        91%        86%        83%        94%        87%        96%        89%        87%          90%        84%        89%        66% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  169           13+BChJ     9          3-        20bCj      12c        18cj       21bCj      16         31bCJ       2--        7cj       18BChJ      141         28         19          9+a 
                                  8%          16%         4%         2%        11%         8%         9%        11%         5%        11%         3%         7%        11%           8%        12%        10%        18% 
 
Net: Not 
concerned                      2061           83        229JKl     166jk      185        144        187jk      186        284-       270JKl      61        101--      163-        1824        237        187         50 
                                 99%         100%       100%       100%        99%        99%       100%        99%        98%       100%        98%        98%        98%          99%       100%       100%       100% 
 
Mean Score                      1.9          2.0        1.4        2.4        1.5        1.7        2.5+il     2.1        1.8        1.7        1.8        2.0        1.5          1.8        2.1        1.6        2.8++Ac 
Standard deviation             1.11         1.16        .52       1.43        .75        .96       1.63       1.29        .74        .72       1.26       1.30        .99         1.06       1.31        .70       1.61 
Standard error                  .09          .35        .24        .72        .21        .33        .44        .30        .22        .16        .34        .21        .15          .10        .26        .18        .49 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 124 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)         12            7          -          5          -          -            3          9            4          5          3          -            2          7          3          - 
                                  1%           1%         -%         1%         -%         -%           1%         1%           *%         1%         1%         -%           *%         1%         1%         -% 
 
2                  (4.0)          7            4          *          2          *          -            -          5            6          1          -          -            2          *          4+         - 
                                  *%           *%         *%         *%         *%         -%           -%         *%           1%         *%         -%         -%           *%         *%         1%         -% 
 
3                  (3.0)         27           19+         1          5          1          *           11++B       6-          16         12          -          -            8         13          6          - 
                                  1%           2%         *%         1%         1%         *%           3%         1%           2%         2%         -%         -%           1%         2%         1%         -% 
 
4                  (2.0)         63           33b         *-        13          2          7B          10         14--         29         32+Cd       2-         *           21         19         21+a        - 
                                  3%           4%         *%         2%         1%         6%           3%         1%           3%         4%         1%         *%           2%         3%         5%         -% 
 
5 - Very 
Concerned          (1.0)        107           42         13         31         11          3            9         59           64+c       35          7-         6           38         47+a       19          * 
                                  5%           5%         7%         5%         8%         2%           3%         6%           6%         5%         2%         3%           4%         7%         4%         2% 
 
(Never 
Considered this)                  1            1          -          *          -          -            -          1            -          1          -          -            -          1          -          - 
                                  *%           *%         -%         *%         -%         -%           -%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1864          754-       172        580        134        110          291        920          890        627        346++AB    188++AB      867++Bc    587-       377         25 
                                 90%          88%        92%        91%        90%        91%          90%        91%          88%        88%        97%        97%          92%        87%        88%        98% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  169           75         13         44         13         10           19         73           93Cd       67Cd        9--        6-          59-        66a        40          * 
                                  8%           9%         7%         7%         9%         8%           6%         7%           9%         9%         3%         3%           6%        10%         9%         2% 
 
Net: Not 
concerned                      2061          850        184        633        147        118          315--     1004         1000D       710cD      350-       187--        930        671        423         25 
                                 99%          99%        99%        99%        99%        98%          97%        99%          99%       100%        98%        96%          99%       100%        99%        97% 
 
Mean Score                      1.9          2.1+b      1.1-       1.9        1.4        1.8b         2.3        1.8          1.8        1.9        2.1        1.0          1.7        1.9        2.1        1.0 
Standard deviation             1.11         1.17        .53       1.25        .78        .53         1.15       1.33         1.07       1.07       1.69        .19         1.00       1.20       1.12          - 
Standard error                  .09          .14        .17        .20        .25        .20          .25        .16          .12        .14        .62        .09          .15        .16        .18          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 124 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)         12           12         12          8+         8          -           12         12+        10         10          -           12+e        9e        10++e       7+e        -- 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
2                  (4.0)          7            5          5          3          5          2            7          7          5          7          -            5          5          3          3          2 
                                  *%           *%         *%         *%         1%         1%           *%         1%         *%         1%         -%           *%         1%         *%         *%         *% 
 
3                  (3.0)         27           27         27+        17++e      24++e       -           27         27++e      20         22          -           22         22++e      19++e      12          6 
                                  1%           2%         2%         3%         3%         -%           2%         2%         2%         2%         -%           2%         2%         2%         2%         1% 
 
4                  (2.0)         63           63++E      61++E      45++ABE    41++E       ---         63++e      63++E      45+E       50+E        --          49+e       45++E      38++E      31++E      12- 
                                  3%           4%         4%         7%         5%         -%           4%         5%         4%         4%         -%           4%         5%         5%         6%         2% 
 
5 - Very 
Concerned          (1.0)        107          105++E     105++E      74++ABE    82++AbE     ---        107++E     107++aE     96++aE     96++E       ---         90++E      78++E      69++E      61++aE     15-- 
                                  5%           6%         7%        12%        10%         -%           6%         8%         9%         7%         -%           7%         9%         9%        11%         2% 
 
(Never 
Considered this)                  1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Not Concerned)                1864         1506--CD   1374--CD    489--      641--      307++ABCD   1569--Bc   1073--      924--     1136--      271++ABCD   1104--bcD   729--      637--      454--      712++ABCD 
                                 90%          88%        87%        77%        80%        99%          88%        83%        84%        86%       100%          86%        82%        82%        80%        95% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  169          167++E     166++E     119++ABE   122++ABE     ---        169++E     169++aE    142++aE    146++E       ---        139++E     124++E     107++E      92++AE     26-- 
                                  8%          10%        10%        19%        15%         -%           9%        13%        13%        11%         -%          11%        14%        14%        16%         4% 
 
Net: Not 
concerned                      2061         1703       1571        628        791        307         1766       1283+      1099+      1315+       271         1269        877        766        558-       739 
                                 99%          99%        99%        99%        99%        99%          99%       100%       100%       100%       100%          99%        99%        99%        98%        99% 
 
Mean Score                      1.9          1.9        1.8        1.8        1.8        4.0c         1.9        1.9        1.8        1.8          -          1.9        1.9        1.9        1.8        1.8 
Standard deviation             1.11         1.10       1.10       1.07       1.09          -         1.11       1.11       1.12       1.12          -         1.16       1.11       1.17       1.12        .90 
Standard error                  .09          .09        .09        .10        .10          -          .09        .09        .10        .10          -          .11        .11        .12        .13        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 124 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)         12            1         11            6          7          6          3          8            6          4          2          *            5          5          2          * 
                                  1%           *%         1%           1%         1%         1%         *%         1%           1%         1%         1%         *%           *%         1%         1%         *% 
 
2                  (4.0)          7            *          6            3          3          3          2          2            *          6+a        *          -            3          3          1          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         1%         *%         -%           *%         *%         *%         -% 
 
3                  (3.0)         27            7         17           20         22         16         20++       20            8          9          6          4++Ab       15          7          4          2 
                                  1%           2%         1%           2%         2%         1%         2%         2%           1%         1%         2%         5%           1%         1%         2%         2% 
 
4                  (2.0)         63           16         43           40         49         31         30         34           23         21         12          7+A         30         14         10          8+aB 
                                  3%           4%         3%           3%         4%         3%         4%         3%           2%         3%         4%         8%           3%         2%         5%         8% 
 
5 - Very 
Concerned          (1.0)        107           30+b       64--         75+        81         82++       55+        73+          42         41         14          9+a         44-        33         17a        12+Ab 
                                  5%           8%         4%           6%         6%         7%         7%         6%           4%         6%         5%        11%           4%         5%         8%        11% 
 
(Never 
Considered this)                  1            -          1            *          *          *          *          *            -          1          -          -            -          1          -          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1864          344       1465++a      1032-      1204-      1011-       694--     1027-         944++bD    594D       261d        65--       1013+CD     590cD      181-        80-- 
                                 90%          86%        91%          88%        88%        88%        86%        88%          92%        88%        88%        76%          91%        90%        84%        78% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  169           46+B      107--        115+       130+       112+        85++      107           65-        62         26         16++Abc      75-        47         27+ab      20++AB 
                                  8%          12%         7%          10%        10%        10%        11%         9%           6%         9%         9%        19%           7%         7%        13%        19% 
 
Net: Not 
concerned                      2061          394       1593         1161       1350       1140        796       1152         1013        670        293         85         1098        647        214        103 
                                 99%          99%        99%          99%        99%        99%        99%        99%          99%        99%        99%        99%          99%        99%       100%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 124 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.9          1.6        2.0+         1.8        1.8        1.7-       1.8        1.8          1.8        1.9        2.0        1.8          1.9        1.9        1.8        1.6 
Standard deviation             1.11          .81       1.22         1.05       1.03       1.07       1.00       1.11         1.15       1.15       1.08        .90         1.08       1.26       1.09        .81 
Standard error                  .09          .13        .13          .11        .10        .11        .12        .12          .16        .16        .22        .22          .14        .19        .22        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 124 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)         12            * 
                                  1%           *% 
 
2                  (4.0)          7            - 
                                  *%           -% 
 
3                  (3.0)         27            2 
                                  1%           3% 
 
4                  (2.0)         63            3 
                                  3%           4% 
 
5 - Very 
Concerned          (1.0)        107            8+ 
                                  5%          11% 
 
(Never 
Considered this)                  1            - 
                                  *%           -% 
 
(Not Concerned)                1864           61- 
                                 90%          81% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  169           11 
                                  8%          15% 
 
Net: Not 
concerned                      2061           74 
                                 99%         100% 
 
Mean Score                      1.9          1.6 
Standard deviation             1.11          .96 
Standard error                  .09          .28 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 124 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)         12           10          9          7          4         10          8          4          7+         -          *          6          - 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         -%         *%         1%         -% 
 
2                  (4.0)          7            2          4          3          4          4          4          3          *          2          -          3          1 
                                  *%           *%         *%         *%         1%         *%         *%         *%         *%         1%         -%         *%         *% 
 
3                  (3.0)         27           13         16         20         12         26+        21+        14         10         10+         2         19+         4 
                                  1%           1%         2%         2%         2%         2%         2%         2%         2%         3%         2%         2%         2% 
 
4                  (2.0)         63           34         30         41         10         47         35         21         17         13          2         33          8 
                                  3%           3%         3%         3%         2%         3%         3%         3%         3%         4%         1%         4%         3% 
 
5 - Very 
Concerned          (1.0)        107           81++c      65++       65         41+        89++       79++       47         43++c      24         17++Ceef   60++       25++c 
                                  5%           8%         7%         5%         7%         6%         7%         7%         9%         8%        13%         7%        10% 
 
(Never 
Considered this)                  1            *          1          *          -          1          1          *          *          -          -          1          * 
                                  *%           *%         *%         *%         -%         *%         *%         *%         *%         -%         -%         *%         *% 
 
(Not Concerned)                1864          868--      756--     1064        505       1219--      978--      627        422--      274-       112        702--      215 
                                 90%          86%        86%        89%        88%        87%        87%        88%        84%        85%        84%        85%        85% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  169          114++       95++      106         51        136++      114++       68         60++       37+        19+        93++       32+ 
                                  8%          11%        11%         9%         9%        10%        10%         9%        12%        12%        14%        11%        13% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 124 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      2061          998        875       1191        574       1389+k     1116        706        496        318        133        813        247 
                                 99%          99%        99%        99%       100%       100%        99%        99%        99%        99%       100%        99%        98% 
 
Mean Score                      1.9          1.8        1.9        1.9        1.9        1.9        1.8        1.8        1.8        1.8        1.3        1.8        1.5 
Standard deviation             1.11         1.15       1.19       1.07       1.22       1.12       1.13       1.08       1.21        .89        .80       1.08        .77 
Standard error                  .09          .12        .13        .11        .17        .10        .11        .13        .17        .15        .20        .12        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1623 
Table 124 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)         12           10          4          5          3         10          5         10+         1          3          3          *         10          9          *          -          - 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         1%         2%         *%         1%         1%         *%         -%         -% 
 
2                  (4.0)          7            6          4          2          2          7          2          2          -          2          -          -          6          3          -          *          * 
                                  *%           *%         1%         1%         1%         *%         *%         *%         -%         1%         -%         -%         1%         *%         -%         *%         1% 
 
3                  (3.0)         27           21          7         16++abehim  6         23         10         20          1          3          4          3         22+        19          -          4          * 
                                  1%           1%         1%         4%         1%         2%         2%         2%         *%         1%         2%         3%         2%         1%         -%         2%         *% 
 
4                  (2.0)         63           48         21         20         12         54+        21         27          5         10          7          7         42         41          *          9          5 
                                  3%           3%         3%         5%         3%         4%         3%         3%         2%         3%         4%         7%         4%         3%         *%         3%         7% 
 
5 - Very 
Concerned          (1.0)        107           84         40         24         21         74         32         57         18         37++adEfgL  8          7         55         79+         4         14          4 
                                  5%           6%         6%         6%         5%         5%         5%         5%         7%         9%         5%         7%         5%         6%         5%         5%         6% 
 
(Never 
Considered this)                  1            1          -          1          -          1          1          1          -          -          -          -          1          1          -          -          - 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         -%         -% 
 
(Not Concerned)                1864         1267--      594        363--      407c      1316        575        932        221        341-       142         87        990-      1155         72        237         57 
                                 90%          88%        89%        84%        90%        89%        89%        89%        90%        86%        87%        84%        88%        88%        94%        90%        86% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  169          132+        61         44         33        128         53         84         24         48++       15         14s        97        120          4         23          9 
                                  8%           9%         9%        10%         7%         9%         8%         8%        10%        12%         9%        13%         9%         9%         5%         9%        13% 
 
Net: Not 
concerned                      2061         1429Ks      669+cfKS   425        449k      1471k       638       1042Ks      245        396KS      162        100--     1116k      1296Ks       76        263k        66 
                                 99%          99%       100%        99%        99%        99%        99%        99%        99%       100%        99%        96%        99%        99%       100%       100%       100% 
 
Mean Score                      1.9          1.9        1.8        2.2+hi     2.0        2.0        2.0        2.0        1.5        1.6        2.2        1.8        2.1++      1.8        1.4        1.7        1.7 
Standard deviation             1.11         1.14       1.13       1.18       1.24       1.13       1.18       1.24       1.00       1.13       1.32        .91       1.20       1.10       1.25        .78        .79 
Standard error                  .09          .11        .15        .18        .22        .11        .17        .14        .24        .18        .36        .26        .12        .11        .55        .18        .30 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 124 (continuation) 
<C3b> How concerned generally are you about Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)         12            4          **         - 
                                  1%           *%         **         -% 
 
2                  (4.0)          7            3          **         - 
                                  *%           *%         **         -% 
 
3                  (3.0)         27           16          **         - 
                                  1%           2%         **         -% 
 
4                  (2.0)         63           32          **         - 
                                  3%           4%         **         -% 
 
5 - Very 
Concerned          (1.0)        107           54          **         1 
                                  5%           6%         **         2% 
 
(Never 
Considered this)                  1            1          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1864          810          **        57cikp 
                                 90%          88%         **        98% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  169           86          **         1 
                                  8%           9%         **         2% 
 
Net: Not 
concerned                      2061          911k         **        56 
                                 99%          99%         **        96% 
 
Mean Score                      1.9          1.8          **       1.0 
Standard deviation             1.11         1.03          **         - 
Standard error                  .09          .12          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 125 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          1            -          1            -          1+         -          -          -          -          -            1          -          -            -          -          1          - 
                                  *%           -%         *%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         -%         *%         -% 
 
2                  (4.0)          7            5          3            1          *          *          3          2          *          -            2          3          2            5+         2          -          - 
                                  *%           *%         *%           1%         *%         *%         1%         1%         *%         -%           *%         *%         *%           1%         *%         -%         -% 
 
3                  (3.0)         33           20         13           12++EFg     7          7          7          1          -          -           18++C      14C         1--          7         14          6          6 
                                  2%           2%         1%           4%         2%         2%         2%         *%         -%         -%           3%         2%         *%           2%         2%         1%         1% 
 
4                  (2.0)         59           33         26            5         14g        14g        10         11g         4          -           19         24         16           30++BCD    14         10          4- 
                                  3%           3%         2%           2%         5%         4%         3%         4%         2%         -%           3%         3%         2%           6%         2%         2%         1% 
 
5 - Very 
Concerned          (1.0)        183           83        100           19         31g        40g        37g        29         20          7-          50         77         56           51c        46         29         58c 
                                  9%           8%         9%           7%        10%        11%        11%         9%         8%         3%           9%        11%         7%          11%         7%         6%        11% 
 
(Never 
Considered this)                  2            2          -            -          -          2+         *          -          -          -            -          2          -            -          *          2          - 
                                  *%           *%         -%           -%         -%         *%         *%         -%         -%         -%           -%         *%         -%           -%         *%         *%         -% 
 
(Not Concerned)                1792          875        917          235        251        312        297        276        219b       201++ABCDEf  487        609-       697++AB      370--      547A       412A       463a 
                                 86%          86%        86%          87%        82%        83%        84%        86%        90%        97%          84%        83%        90%          80%        88%        89%        87% 
 
(Don't know)                      2            -          2            -          *          -          -          2+         -          -            *          -          2            -          -          2          * 
                                  *%           -%         *%           -%         *%         -%         -%         1%         -%         -%           *%         -%         *%           -%         -%         *%         *% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  242          116        126           24         45G        54G        47G        41G        24g         7--         69        101c        72-          81++BCd    61         38-        62 
                                 12%          11%        12%           9%        15%        14%        13%        13%        10%         3%          12%        14%         9%          17%        10%         8%        12% 
 
Net: Not 
concerned                      2078         1016       1062          272        304-       374        355        321        244        208          576        729        773          462        622        461        532 
                                100%         100%       100%         100%       100%       100%       100%       100%       100%       100%         100%       100%       100%         100%       100%       100%       100% 
 
Mean Score                      1.5          1.6        1.5          1.9+f      1.6        1.5        1.6        1.4        1.2        1.0          1.7+C      1.5        1.3-         1.6D       1.6d       1.6d       1.2-- 
Standard deviation              .83          .85        .81         1.00        .90        .70        .91        .73        .54          -          .94        .81        .65          .84        .88        .93        .61 
Standard error                  .06          .09        .08          .20        .14        .11        .15        .13        .13          -          .12        .09        .09          .10        .12        .16        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 125 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          1            -          1            1++e       -          -          1          -            1          - 
                                  *%           -%         *%           1%         -%         -%         *%         -%           *%         -% 
 
2                  (4.0)          7            7+b        --           *          3          -          3          4            7          - 
                                  *%           1%         -%           *%         1%         -%         1%         *%           *%         -% 
 
3                  (3.0)         33           21         12            6          5          6         14         18           25          8 
                                  2%           2%         1%           3%         2%         2%         2%         1%           1%         3% 
 
4                  (2.0)         59           44++B      14--          2         11         10         19         40           52          5 
                                  3%           4%         1%           1%         3%         3%         3%         3%           3%         2% 
 
5 - Very 
Concerned          (1.0)        183           97         86           27         32         39e        76++E     105--        165         18 
                                  9%           9%         9%          12%        11%        12%        12%         7%           9%         7% 
 
(Never 
Considered this)                  2            *          2            -          -          -          -          2            2          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1792          917-       875+a        197        255        268        536--     1244++D      1537        250 
                                 86%          84%        88%          84%        83%        83%        82%        88%          86%        89% 
 
(Don't know)                      2            -          2            -          -          *          *          2            2          - 
                                  *%           -%         *%           -%         -%         *%         *%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  242          142        100           29         43         48e        95+e      144-         216         24 
                                 12%          13%        10%          12%        14%        15%        15%        10%          12%         8% 
 
Net: Not 
concerned                      2078         1085        993          233        305        322        649       1412         1789        282 
                                100%         100%       100%         100%       100%       100%       100%       100%         100%       100% 
 
Mean Score                      1.5          1.6+b      1.4-         1.5        1.6        1.4        1.5        1.5          1.5        1.7 
Standard deviation              .83          .86        .77         1.03        .91        .68        .90        .78          .83        .87 
Standard error                  .06          .08        .09          .20        .15        .11        .10        .07          .06        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 125 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          1            -          -          -          -          1++        -          -          -          -          -          -          -            1          -          -          - 
                                  *%           -%         -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          7            1          -          -          2          1          2          -          -          -          *          *          *            5          2          -          2++Ac 
                                  *%           2%         -%         -%         1%         1%         1%         -%         -%         -%         *%         *%         *%           *%         1%         -%         3% 
 
3                  (3.0)         33            1          -          2          2          4b         3          5          9b         4          1b         1          2           28          5          5          * 
                                  2%           2%         -%         1%         1%         3%         2%         3%         3%         1%         1%         1%         1%           2%         2%         2%         1% 
 
4                  (2.0)         59            4B         --         2          3          3          7b         8b        12b        12b         2Bk        1          6Bk         50          9          7          2 
                                  3%           5%         -%         1%         2%         2%         4%         4%         4%         4%         3%         1%         3%           3%         4%         4%         4% 
 
5 - Very 
Concerned          (1.0)        183            7         11          7         33++BCeFHiJ 9          8         32         16         22          4         12BCFhj    22++BCeFHJ  155         28         18         10+a 
                                                                                                         ++BCeFHiJ 
                                  9%           8%         5%         4%        18%         7%         4%        17%         6%         8%         6%        12%        13%           8%        12%        10%        20% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          2++        -          -          -          -          *            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
(Not Concerned)                1792           69        218        156+aDGkL  146--      127g       168dGl     140--      254dg      233g        56DGL      90g       135--       1598D       194        158         36-- 
                                                 ++ADeGhIjK 
                                                          L 
                                 86%          83%        95%        94%        78%        87%        90%        75%        87%        86%        89%        86%        81%          87%        82%        84%        72% 
 
(Don't know)                      2            -          -          -          2++        -          -          -          -          -          -          -          *            2          -          -          - 
                                  *%           -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  242           11b        11--        9-        37++BCefhj 12         14         40         28         34b         6b        13Bc       28++BCefhJ  205         37         25         12+A 
                                                                                                         ++BCEFHJk 
                                 12%          13%         5%         5%        20%         8%         8%        21%        10%        13%        10%        13%        17%          11%        16%        13%        24% 
 
Net: Not 
concerned                      2078           83        229        166        187        146        187        186-       291        270         62        104        166         1840        238        188         50 
                                100%         100%       100%       100%       100%       100%       100%        99%       100%       100%       100%       100%       100%         100%       100%       100%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 125 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.5          1.8k       1.0        1.5        1.3        2.1+dgkl   2.0bdkl    1.4        1.8bdKl    1.5        1.5bk      1.2-       1.4          1.5        1.6        1.5        1.6 
Standard deviation              .83         1.02          -        .81        .75       1.31        .99        .69        .81        .67        .82        .62        .70          .83        .86        .76       1.06 
Standard error                  .06          .32          -        .31        .16        .37        .30        .13        .18        .14        .13        .09        .09          .06        .15        .16        .31 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 125 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          1            1          -          -          -          -            -          -            1          -          -          -            -          -          1          - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           -%         -%         *%         -% 
 
2                  (4.0)          7            3          *          2          -          2            -          5            6          1          -          -            2          5          *          - 
                                  *%           *%         *%         *%         -%         1%           -%         1%           1%         *%         -%         -%           *%         1%         *%         -% 
 
3                  (3.0)         33           19          2          7          *          5            2         20           23c        10          *-         -            3--       17A        14+A        - 
                                  2%           2%         1%         1%         *%         4%           1%         2%           2%         1%         *%         -%           *%         2%         3%         -% 
 
4                  (2.0)         59           26          1         15         10+bc       4            1-        19-          29         27c         2-         2           15-        29+A       15          - 
                                  3%           3%         *%         2%         6%         3%           *%         2%           3%         4%         1%         1%           2%         4%         4%         -% 
 
5 - Very 
Concerned          (1.0)        183           92+        15         50         11          9           29        102           91         75c        17-        12           65-        71a        43          * 
                                  9%          11%         8%         8%         7%         7%           9%        10%           9%        10%         5%         6%           7%        11%        10%         2% 
 
(Never 
Considered this)                  2            2          -          *          -          -            -          *            2          *          -          -            2          *          -          - 
                                  *%           *%         -%         *%         -%         -%           -%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
(Not Concerned)                1792          715--      168a       562a       127        101          292        864          855        599        338++AB    180+ab       850++BC    552--      356         25 
                                 86%          83%        90%        88%        86%        84%          90%        85%          85%        84%        94%        93%          91%        82%        83%        98% 
 
(Don't know)                      2            2          -          -          -          -            -          2            *          2          -          -            2          -          *          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         *%         -%         -%           *%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  242          118+        15         65         21         13           30        122          120C       102+Cd      20--       14           80--      100+A       58a         * 
                                 12%          14%         8%        10%        14%        11%           9%        12%          12%        14%         6%         7%           9%        15%        14%         2% 
 
Net: Not 
concerned                      2078          858        186        636        149        120          324       1012         1009        711        358        194          939        672        430         26 
                                100%         100%       100%       100%       100%       100%         100%       100%         100%       100%       100%       100%         100%       100%       100%       100% 
 
Mean Score                      1.5          1.6        1.3        1.5        1.5        2.0+         1.1-       1.5a         1.7+c      1.4        1.1        1.1          1.3-       1.6a       1.7a       1.0 
Standard deviation              .83          .87        .75        .77        .56       1.06          .49        .86          .94        .69        .37        .34          .65        .87        .91          - 
Standard error                  .06          .09        .20        .11        .15        .28          .10        .08          .09        .08        .10        .11          .09        .10        .13          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 125 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          1            1          1          -          -          -            1          1          1          -          -            1          1          -          -          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         -%         -%           *%         *%         -%         -%         -% 
 
2                  (4.0)          7            5          5          5+         5          2            7          7          7          7          -            5          4          3          *          2 
                                  *%           *%         *%         1%         1%         1%           *%         1%         1%         1%         -%           *%         *%         *%         *%         *% 
 
3                  (3.0)         33           29         29          8          8          4           33         33++e      20         29+e        -           31++E      28++E      22++E      13E         2-- 
                                  2%           2%         2%         1%         1%         1%           2%         3%         2%         2%         -%           2%         3%         3%         2%         *% 
 
4                  (2.0)         59           58++E      57++E      34++E      40++E       --          59++e      59++E      47++E      52++E       --          44         35+e       32+e       20         13 
                                  3%           3%         4%         5%         5%         -%           3%         5%         4%         4%         -%           3%         4%         4%         4%         2% 
 
5 - Very 
Concerned          (1.0)        183          182++E     181++E     123++ABE   136++ABE     ---        183++E     183++AE    165++AE    166++E       ---        155++E     133++E     119++E     102++AE     28-- 
                                  9%          11%        11%        19%        17%         -%          10%        14%        15%        13%         -%          12%        15%        15%        18%         4% 
 
(Never 
Considered this)                  2            *-         *          *          *          2+ab         2          2          2          2          -            2          2          2          2          - 
                                  *%           *%         *%         *%         *%         1%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Not Concerned)                1792         1442--CD   1311--CD    466--      610--      301++ABCD   1497--BCd  1001--      858--     1063--      271++ABCD   1041--d     685--      599--      428--      701++ABCD 
                                 86%          84%        83%        73%        76%        98%          84%        78%        78%        80%       100%          81%        77%        77%        75%        94% 
 
(Don't know)                      2            *          *          -          -          -            2          2          2          2          -            2          *          -          2          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         *%         -%           *%         *%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  242          240++E     238++E     157++ABE   176++ABE     ---        242++E     242++AE    212++AE    218++E       ---        199++E     168++E     150++E     123++AE     41-- 
                                 12%          14%        15%        25%        22%         -%          14%        19%        19%        16%         -%          15%        19%        19%        22%         6% 
 
Net: Not 
concerned                      2078         1717       1583        634        798        309         1785++     1289       1102       1321        271         1280        887        777        568        745 
                                100%         100%       100%       100%       100%       100%         100%       100%       100%       100%       100%         100%       100%       100%       100%       100% 
 
Mean Score                      1.5          1.5--      1.5--      1.4--      1.4--      3.3++ABCD    1.5        1.5        1.5--      1.5          -          1.5        1.5        1.5        1.3--      1.5 
Standard deviation              .83          .80        .80        .72        .70        .51          .83        .83        .81        .80          -          .85        .85        .79        .66        .76 
Standard error                  .06          .06        .06        .06        .06        .26          .06        .06        .06        .06          -          .07        .07        .07        .07        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 125 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          1            -          1            -          -          -          -          -            1          -          -          -            -          1          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           -%         *%         -%         -% 
 
2                  (4.0)          7            2          5            4          2          4          2          5            3          2          2          -            4          3          -          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         1%         -%           *%         *%         -%         -% 
 
3                  (3.0)         33           16++B      15--         20         29+        17          9         20            7-        13         12++A       *           10-        13         11++Ab      - 
                                  2%           4%         1%           2%         2%         1%         1%         2%           1%         2%         4%         1%           1%         2%         5%         -% 
 
4                  (2.0)         59           15         42           36         42         30         26         34           15--       28+A        9          6A          27         20          6          6 
                                  3%           4%         3%           3%         3%         3%         3%         3%           1%         4%         3%         7%           2%         3%         3%         6% 
 
5 - Very 
Concerned          (1.0)        183           58++B     120--        133++      145++      125++       85        120+          81         71         18         13ac         84         59         22         18+Ab 
                                  9%          15%         7%          11%        11%        11%        11%        10%           8%        11%         6%        16%           8%         9%        10%        17% 
 
(Never 
Considered this)                  2            -          2            *          2          *          *          *            -          2          -          -            -          2          -          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1792          306--     1420++A       980--     1144--      972        683        984-         913++BD    559--      254         66-         984++bcD   553        176         79- 
                                 86%          77%        88%          83%        84%        85%        85%        84%          89%        83%        86%        77%          89%        85%        82%        77% 
 
(Don't know)                      2            *          2            2          2          *          -          2            2          *          -          -            -          2          -          - 
                                  *%           *%         *%           *%         *%         *%         -%         *%           *%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  242           73++B     162--        169++      188++      156+       111+       153+          96-        99+A       27         19++AC      111-        79         29         23++Ab 
                                 12%          18%        10%          14%        14%        14%        14%        13%           9%        15%         9%        22%          10%        12%        13%        23% 
 
Net: Not 
concerned                      2078          397       1608+        1175       1366       1149        805       1165         1022        674        295         86         1109        651        215        103 
                                100%         100%       100%         100%       100%       100%       100%       100%         100%       100%       100%       100%         100%       100%       100%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 125 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.5          1.6        1.5          1.5        1.5        1.4-       1.4        1.5          1.4        1.5        2.0++Abd   1.3          1.5        1.6        1.7        1.2 
Standard deviation              .83          .86        .82          .76        .76        .76        .70        .81          .84        .77        .97        .53          .78        .92        .88        .44 
Standard error                  .06          .11        .07          .07        .06        .07        .07        .07          .10        .09        .19        .13          .09        .11        .17        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 125 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          1            - 
                                  *%           -% 
 
2                  (4.0)          7            - 
                                  *%           -% 
 
3                  (3.0)         33            - 
                                  2%           -% 
 
4                  (2.0)         59            2 
                                  3%           3% 
 
5 - Very 
Concerned          (1.0)        183           12 
                                  9%          16% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1792           60 
                                 86%          81% 
 
(Don't know)                      2            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  242           14 
                                 12%          19% 
 
Net: Not 
concerned                      2078           74 
                                100%         100% 
 
Mean Score                      1.5          1.2 
Standard deviation              .83          .38 
Standard error                  .06          .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 125 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          1            1          1          1          -          1          1          1          -          -          -          1          - 
                                  *%           *%         *%         *%         -%         *%         *%         *%         -%         -%         -%         *%         -% 
 
2                  (4.0)          7            5          3          *-         1          5          3          3          -          1          -          4          * 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         *%         -%         *%         *% 
 
3                  (3.0)         33           18         23++       20         14         33++       29++       19+        12          6          5         16          6 
                                  2%           2%         3%         2%         3%         2%         3%         3%         2%         2%         4%         2%         2% 
 
4                  (2.0)         59           39+        34+        39         21         45         37         26         15         12          3         32         16++e 
                                  3%           4%         4%         3%         4%         3%         3%         4%         3%         4%         3%         4%         6% 
 
5 - Very 
Concerned          (1.0)        183          119++      113++      117         57        143++      127++       94++       70++c      32         14        106++       25 
                                  9%          12%        13%        10%        10%        10%        11%        13%        14%        10%        10%        13%        10% 
 
(Never 
Considered this)                  2            2          2          2          -          -          *          *          2+e        -          -          2          * 
                                  *%           *%         *%         *%         -%         -%         *%         *%         *%         -%         -%         *%         *% 
 
(Not Concerned)                1792          822--      704--     1019bfj     481       1166--      928--      570--      401--      271        111        661--      205- 
                                 86%          82%        80%        85%        83%        84%        82%        80%        80%        84%        83%        80%        81% 
 
(Don't know)                      2            2          *          -          2          2          *          2          -          -          -          -          - 
                                  *%           *%         *%         -%         *%         *%         *%         *%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  242          158++      147++      156         78        188++      164++      120++       85++       44         17        138++       41+ 
                                 12%          16%        17%        13%        14%        13%        15%        17%        17%        14%        13%        17%        16% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 125 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      2078         1008        880       1200        575       1393       1125        713        499        322        133        822        252 
                                100%         100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100%       100% 
 
Mean Score                      1.5          1.5        1.5        1.5        1.6        1.6        1.6        1.5        1.4        1.5        1.6        1.5        1.6 
Standard deviation              .83          .83        .85        .76        .81        .86        .85        .85        .70        .81        .84        .84        .73 
Standard error                  .06          .07        .08        .07        .10        .07        .07        .08        .09        .13        .21        .08        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 125 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          1            1          1          1          1          1          1          1          1+         1          -          -          1          1          1++AEglMq  1+         - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         1%         *%         -%         -%         *%         *%         2%         *%         -% 
 
2                  (4.0)          7            5          3          -          3          7          2          2          1          1          *          *          7          2          -          2          - 
                                  *%           *%         *%         -%         1%         *%         *%         *%         1%         *%         *%         *%         1%         *%         -%         1%         -% 
 
3                  (3.0)         33           32++       26++e      13+        19++aem    30         14         23          4         13+         1          4         31++       28          -          5          2 
                                  2%           2%         4%         3%         4%         2%         2%         2%         2%         3%         1%         4%         3%         2%         -%         2%         4% 
 
4                  (2.0)         59           46         19         22+d        8         47         23         29          6          9          7          8         40         44          1         11          3 
                                                                                                                                                    ++abDeghim 
                                  3%           3%         3%         5%         2%         3%         4%         3%         2%         2%         4%         8%         4%         3%         2%         4%         5% 
 
5 - Very 
Concerned          (1.0)        183          134         69         46         38        133         60        105         24         43         17         14        106        136++        9         31          8 
                                  9%           9%        10%        11%         9%         9%         9%        10%        10%        11%        10%        14%         9%        10%        12%        12%        12% 
 
(Never 
Considered this)                  2            2          -          2+         -          2          2          2          2+         -          -          -          2          2          -          2+         - 
                                  *%           *%         -%         1%         -%         *%         *%         *%         1%         -%         -%         -%         *%         *%         -%         1%         -% 
 
(Not Concerned)                1792         1217-k      551--      346--      381k      1261-k      541        884-k      207        328        138         78--      936--     1091--k      65        213-        52 
                                 86%          85%        82%        80%        84%        85%        84%        84%        84%        83%        84%        74%        83%        84%        84%        81%        79% 
 
(Don't know)                      2            *          -          *          *          2          2          2          2+aq       -          -          -          2          2          *q         -          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         1%         -%         -%         -%         *%         *%         1%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  242          180         88         68+ds      46        181         83        134         29         52         24s        23        146        180++       10         42s        11s 
                                                                                                                                                     ++aDefglS 
                                 12%          13%        13%        16%        10%        12%        13%        13%        12%        13%        15%        22%        13%        14%        13%        16%        17% 
 
Net: Not 
concerned                      2078         1436k       669k       429        451k      1483k       644       1047k       247        396        164        103--     1124k      1304k        76        264         66 
                                100%         100%       100%       100%       100%       100%       100%       100%       100%       100%       100%        99%       100%       100%       100%       100%       100% 
 
Mean Score                      1.5          1.6        1.7++      1.6        1.9++gmq   1.6+       1.6        1.5        1.7        1.7        1.4        1.6        1.7++      1.5        1.5        1.6        1.6 
Standard deviation              .83          .86        .96        .86       1.07        .88        .89        .85       1.07        .99        .64        .77        .92        .80       1.31        .98        .80 
Standard error                  .06          .07        .11        .11        .15        .07        .11        .08        .21        .14        .15        .17        .08        .07        .41        .17        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 125 (continuation) 
<C3b> How concerned generally are you about Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          1            1          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          7            2          **         - 
                                  *%           *%         **         -% 
 
3                  (3.0)         33           24++        **         - 
                                  2%           3%         **         -% 
 
4                  (2.0)         59           31          **         - 
                                  3%           3%         **         -% 
 
5 - Very 
Concerned          (1.0)        183          107++        **         1 
                                  9%          12%         **         3% 
 
(Never 
Considered this)                  2            2          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1792          752--        **        56+abcdefghijKlmnopq 
                                 86%          82%         **        97% 
 
(Don't know)                      2            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  242          138++ds      **         1 
                                 12%          15%         **         3% 
 
Net: Not 
concerned                      2078          919K         **        58 
                                100%         100%         **       100% 
 
Mean Score                      1.5          1.5          **       1.0 
Standard deviation              .83          .84          **         - 
Standard error                  .06          .08          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 126 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          5            2          3            5++bc      -          -          *          -          -          -            5++c       *          -            2          1          -          2 
                                  *%           *%         *%           2%         -%         -%         *%         -%         -%         -%           1%         *%         -%           *%         *%         -%         *% 
 
2                  (4.0)         11            8          3            3          1          *          3          3          -          -            4          4          3            4          4          1          2 
                                  1%           1%         *%           1%         *%         *%         1%         1%         -%         -%           1%         1%         *%           1%         1%         *%         *% 
 
3                  (3.0)         34           20         14            7          7         10e         3          1          6          -           13         14          7           10         10          7          7 
                                  2%           2%         1%           2%         2%         3%         1%         *%         2%         -%           2%         2%         1%           2%         2%         2%         1% 
 
4                  (2.0)        110           44         66           18         14         25         19         12          7         14           32         44         34           32c        36         14         27 
                                  5%           4%         6%           6%         5%         7%         5%         4%         3%         7%           5%         6%         4%           7%         6%         3%         5% 
 
5 - Very 
Concerned          (1.0)        190           80        110           21         25g        44G        34g        40G        20g         5-          46         79         65           61++Cd     57         28-        44 
                                  9%           8%        10%           8%         8%        12%        10%        13%         8%         2%           8%        11%         8%          13%         9%         6%         8% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1729          862        867          219        258        295-       294        264        210        190+aCde     477        588        664+b        353--      516a       410++Ab    450A 
                                 83%          85%        82%          81%        84%        79%        83%        82%        86%        91%          83%        81%        86%          76%        83%        89%        85% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  300          124-       175+a         38         40         69+g       54         53         28         19           78        123         99           94++Cd     93c        43--       71 
                                 14%          12%        17%          14%        13%        18%        15%        16%        11%         9%          13%        17%        13%          20%        15%         9%        13% 
 
Net: Not 
concerned                      1809          866-       944+a        219--      248--      341+ABg    322ABg     292ABg     213        173          468--      663++A     679A         419+c      539        394        457 
                                 87%          85%        89%          81%        81%        91%        91%        91%        88%        83%          81%        91%        88%          91%        86%        85%        86% 
 
Mean Score                      1.7          1.8        1.6          2.1++cdE   1.7        1.6        1.6        1.4        1.6        1.7          1.9++bc    1.6        1.5          1.7        1.7        1.6        1.7 
Standard deviation              .89          .97        .82         1.26        .82        .74        .89        .79        .78        .45         1.10        .80        .75          .94        .87        .83        .91 
Standard error                  .06          .10        .07          .21        .14        .10        .14        .13        .16        .15          .13        .08        .09          .11        .10        .14        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 126 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          5            4          2            2          -          -          2          4            4          2 
                                  *%           *%         *%           1%         -%         -%         *%         *%           *%         1% 
 
2                  (4.0)         11            8          3            -          1          2          3          8           11          - 
                                  1%           1%         *%           -%         *%         1%         1%         1%           1%         -% 
 
3                  (3.0)         34           20         14            1          9         12++ae     14         20           31          4 
                                  2%           2%         1%           *%         3%         4%         2%         1%           2%         1% 
 
4                  (2.0)        110           68         41           13         23         12         34         75           91         17 
                                  5%           6%         4%           5%         7%         4%         5%         5%           5%         6% 
 
5 - Very 
Concerned          (1.0)        190          118+b       72-          22         36         31         67        122          150-        38+a 
                                  9%          11%         7%           9%        12%        10%        10%         9%           8%        14% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Not Concerned)                1729          869--      860++A       197        237-       265        530       1185b        1504+       221 
                                 83%          80%        87%          84%        78%        82%        82%        84%          84%        79% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  300          187++B     113--         34         59+        44        100        197          241-        55+a 
                                 14%          17%        11%          15%        19%        14%        15%        14%          13%        20% 
 
Net: Not 
concerned                      1809          958        852          200        275        291        580       1215         1555        247 
                                 87%          88%        86%          86%        90%        90%        89%        86%          87%        88% 
 
Mean Score                      1.7          1.7        1.7          1.6        1.6        1.7        1.7        1.7          1.7        1.5 
Standard deviation              .89          .91        .87          .94        .79        .92        .90        .89          .90        .85 
Standard error                  .06          .08        .10          .19        .12        .15        .10        .07          .06        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 126 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          5            -          -          -          -          1          2          2          -          -          -          -          *            5          -          -          - 
                                  *%           -%         -%         -%         -%         1%         1%         1%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
2                  (4.0)         11            1          2          -          2          4++i       -          -          2          -          -          -          *           11          -          -          - 
                                  1%           2%         1%         -%         1%         3%         -%         -%         1%         -%         -%         -%         *%           1%         -%         -%         -% 
 
3                  (3.0)         34            4+befh     2          5          5          -          -          8+efh      2          3          1          2          3           33          2          1          1 
                                  2%           5%         1%         3%         3%         -%         -%         4%         1%         1%         1%         2%         2%           2%         1%         *%         2% 
 
4                  (2.0)        110            6b         2-         3         10b         7         10b        25         17bj       20Bcj       1--        3          6           85--       25++A      18+a        7+a 
                                                                                                        ++BCdefhJK 
                                                                                                                 L 
                                  5%           7%         1%         2%         5%         5%         5%        13%         6%         7%         2%         3%         4%           5%        10%        10%        13% 
 
5 - Very 
Concerned          (1.0)        190            7          7--        7         29+BCehJ    8         14         19b        19         47++BCEfHJl 3--       14++BCEHJ  16Bj        167         23         17          6 
                                  9%           8%         3%         4%        15%         5%         7%        10%         7%        18%         4%        14%        10%           9%        10%         9%        13% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1729           65        217        151+aDGIk  142-       126Gi      162Gi      133--      251dGI     200--       58         85g       140Gi       1541d       189        152         36 
                                                 ++ADefGhIK                                                                               ++ADGhIKL 
                                                          L 
                                 83%          78%        95%        91%        76%        87%        86%        71%        86%        74%        93%        82%        84%          84%        79%        81%        72% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  300           13Bj        8--       10-        39BCeJ     14         24b        44         37Bj       67          4--       17BCJ      22BcJ       252-        48+a       35         13+a 
                                                                                                         ++BCEfhJl            ++BCEfHJkL 
                                 14%          15%         4%         6%        21%        10%        13%        24%        13%        25%         6%        17%        13%          14%        20%        18%        26% 
 
Net: Not 
concerned                      1809           82        181--      127--      152        122        173BCdjKL  170bCdkl   270        258         52         86-       136--       1604        205        161         44 
                                        +BCDEJKL                                                                     +BCDeJKL  ++BCDEJKL 
                                 87%          98%        79%        77%        81%        84%        92%        91%        93%        96%        84%        83%        81%          87%        86%        86%        88% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 126 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.7          2.0IK      1.9        1.8        1.5        2.2+IK     1.7        1.9IK      1.7        1.4-       1.5        1.3--      1.6          1.7        1.6        1.5        1.6 
Standard deviation              .89          .98       1.21        .91        .84       1.37       1.05        .90        .77        .57        .84        .64        .90          .93        .57        .54        .65 
Standard error                  .06          .27        .46        .29        .17        .37        .29        .16        .16        .09        .17        .08        .12          .07        .10        .11        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 126 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          5            2          1          -          2c         -            -          5            2          4          -          -            4          2          -          - 
                                  *%           *%         1%         -%         1%         -%           -%         1%           *%         *%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)         11            6          -          4          -          2            4          4           10          *          1          1            5          4          2          - 
                                  1%           1%         -%         1%         -%         1%           1%         *%           1%         *%         *%         1%           1%         1%         *%         -% 
 
3                  (3.0)         34           17          4          9          *          2            3         17           16         17c         1          -           13         12         10          - 
                                  2%           2%         2%         1%         *%         2%           1%         2%           2%         2%         *%         -%           1%         2%         2%         -% 
 
4                  (2.0)        110           47B         *--       34b        14B         4           23B        30--         48d        49D        12          *--         30--       47+A       33+A        - 
                                  5%           6%         *%         5%         9%         3%           7%         3%           5%         7%         3%         *%           3%         7%         8%         -% 
 
5 - Very 
Concerned          (1.0)        190           68         19         57         18         20+ac        27        100          104C        71c        15--       11           75         67         43          1 
                                  9%           8%        10%         9%        12%        17%           8%        10%          10%        10%         4%         6%           8%        10%        10%         4% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1729          719        161        531        115         93          267        857          828        572-       329++AB    181++AB      812++BC    541        342         25 
                                 83%          84%        87%        83%        77%        77%          82%        85%          82%        80%        92%        93%          87%        80%        80%        96% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  300          115         20         92         32+ab      24           50        130          153CD      120CD       27--       11--        105--      114A        76A         1 
                                 14%          13%        11%        14%        21%        20%          15%        13%          15%        17%         8%         6%          11%        17%        18%         4% 
 
Net: Not 
concerned                      1809          715--      169a       572+A      138ae       99          279        864          876        622        312        164          797-       607+a      374         24 
                                 87%          83%        91%        90%        93%        82%          86%        85%          87%        87%        87%        85%          85%        90%        87%        94% 
 
Mean Score                      1.7          1.8        1.5        1.6        1.6        1.5          1.7        1.6          1.6        1.7        1.6        1.3          1.7        1.7        1.7        1.0 
Standard deviation              .89          .93       1.12        .81        .95        .89          .85       1.02          .92        .88        .77        .98         1.01        .87        .75          - 
Standard error                  .06          .10        .27        .10        .21        .22          .14        .10          .08        .09        .18        .31          .11        .09        .10          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 126 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          5            4          4          2          2          1            5          5          4          4          -            5          4          2          2          - 
                                  *%           *%         *%         *%         *%         *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)         11           10         10          7          8          2           11         11+        11+        11+         -           10          7          7          4          2 
                                  1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         *% 
 
3                  (3.0)         34           29         29         15         20          5           34+        34++e      30++e      31++e       -           27         22         20         18++e       7 
                                  2%           2%         2%         2%         2%         2%           2%         3%         3%         2%         -%           2%         2%         3%         3%         1% 
 
4                  (2.0)        110          104++e     104++E      67++ABE    77++abE     5-         110++E     110++aE     88++E      85+E        ---         89++E      86++E      58++E      46++E      19-- 
                                  5%           6%         7%        11%        10%         2%           6%         9%         8%         6%         -%           7%        10%         8%         8%         3% 
 
5 - Very 
Concerned          (1.0)        190          183++E     180++E     120++ABE   132++ABE     6--        190++E     190++AE    162++AE    168++E       ---        153++E     124++E     106++E      95++aE     28-- 
                                  9%          11%        11%        19%        17%         2%          11%        15%        15%        13%         -%          12%        14%        14%        17%         4% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Not Concerned)                1729         1389--CD   1258--CD    425--      560--      289++ABCD   1435--BC    938--      807--     1022--b     271++ABCD    999--bD    647--      584--      404--      689++ABCD 
                                 83%          81%        79%        67%        70%        94%          80%        73%        73%        77%       100%          78%        73%        75%        71%        92% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  300          287++E     284++E     187++ABE   209++ABE    11--        300++E     300++AdE   251++AE    253++E       ---        242++E     210++aE    164++E     141++aE     47-- 
                                 14%          17%        18%        29%        26%         4%          17%        23%        23%        19%         -%          19%        24%        21%        25%         6% 
 
Net: Not 
concerned                      1809         1575++E    1465++E     595++E     737++E     190--       1785++E    1289++E    1102++E    1321++E       ---       1200++E     839++E     726++E     542++E     557-- 
                                 87%          92%        92%        93%        92%        61%         100%       100%       100%       100%         -%          94%        94%        94%        95%        75% 
 
Mean Score                      1.7          1.6-       1.6        1.6        1.6        2.4++ABCD    1.7        1.7        1.7        1.7          -          1.7        1.7        1.6        1.6        1.7 
Standard deviation              .89          .86        .86        .84        .85       1.22          .89        .89        .90        .90          -          .92        .86        .87        .86        .82 
Standard error                  .06          .06        .06        .07        .07        .36          .06        .06        .06        .06          -          .07        .07        .08        .08        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 126 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          5            2          4            --         *-         --         -          1            2          2          2          -            2          2          2          - 
                                  *%           *%         *%           -%         *%         -%         -%         *%           *%         *%         1%         -%           *%         *%         1%         -% 
 
2                  (4.0)         11            6+b        5-           6          7          7          7          8            7          1          2          2b           5          5          -          2 
                                  1%           2%         *%           1%         *%         1%         1%         1%           1%         *%         1%         2%           *%         1%         -%         2% 
 
3                  (3.0)         34            6         27           22         22         15         11         22           11         18+a        4          2            9--       15a        10++A       - 
                                  2%           1%         2%           2%         2%         1%         1%         2%           1%         3%         1%         2%           1%         2%         5%         -% 
 
4                  (2.0)        110           24         81           81++       80         65         53         62           44         42         18          6           50         40         10          9 
                                  5%           6%         5%           7%         6%         6%         7%         5%           4%         6%         6%         6%           5%         6%         5%         9% 
 
5 - Very 
Concerned          (1.0)        190           58++B     117--        135++      149++      133++       97++      121           76-        76a        24         15+Ac        86         56         21         27++ABC 
                                  9%          15%         7%          12%        11%        12%        12%        10%           7%        11%         8%        17%           8%         9%        10%        26% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1729          302--     1374++A       931--     1109--      929-       637--      952          883++BD    537-       246         62-         957++bD    535D       172D        64-- 
                                 83%          76%        85%          79%        81%        81%        79%        82%          86%        79%        83%        73%          86%        82%        80%        63% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  300           82++B     198--        216++      229++      199++      151++      182          120--      118+A       42         20+A        136-        96         31         37++ABC 
                                 14%          21%        12%          18%        17%        17%        19%        16%          12%        17%        14%        23%          12%        15%        14%        36% 
 
Net: Not 
concerned                      1809          374++B    1367--       1044+      1222++     1022+       711       1037+         886        588        260         75          971        564        179         96c 
                                 87%          94%        85%          89%        89%        89%        88%        89%          87%        87%        88%        88%          87%        86%        83%        94% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 126 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.7          1.6        1.7          1.6-       1.6--      1.5--      1.6        1.6          1.7        1.6        1.8        1.6          1.6        1.8d       1.9        1.4 
Standard deviation              .89          .98        .87          .76        .77        .75        .79        .85          .90        .84       1.00        .92          .83        .93       1.05        .72 
Standard error                  .06          .12        .07          .06        .06        .06        .07        .07          .10        .09        .18        .21          .08        .11        .19        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 126 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          5            - 
                                  *%           -% 
 
2                  (4.0)         11            2 
                                  1%           2% 
 
3                  (3.0)         34            - 
                                  2%           -% 
 
4                  (2.0)        110            6 
                                  5%           8% 
 
5 - Very 
Concerned          (1.0)        190           13+ 
                                  9%          18% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Not Concerned)                1729           53- 
                                 83%          71% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  300           20+ 
                                 14%          26% 
 
Net: Not 
concerned                      1809           68 
                                 87%          92% 
 
Mean Score                      1.7          1.5 
Standard deviation              .89          .87 
Standard error                  .06          .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 126 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          5            5          5+         2          2          4          4          4          3          2          -          4          - 
                                  *%           1%         1%         *%         *%         *%         *%         *%         1%         1%         -%         *%         -% 
 
2                  (4.0)         11            9          6          3          4          7          8          7          4          1          -          5          1 
                                  1%           1%         1%         *%         1%         1%         1%         1%         1%         *%         -%         1%         *% 
 
3                  (3.0)         34           18         24++       26         14         28         22         19+        15+         5          2         23++        4 
                                  2%           2%         3%         2%         2%         2%         2%         3%         3%         1%         1%         3%         2% 
 
4                  (2.0)        110           66+        64++       78+        30         87+        64         43         33         21          6         54         20 
                                  5%           7%         7%         6%         5%         6%         6%         6%         7%         6%         4%         7%         8% 
 
5 - Very 
Concerned          (1.0)        190          126++      105++      124         65        143+       134++       80         66++       36         17         91+        30 
                                  9%          12%        12%        10%        11%        10%        12%        11%        13%        11%        13%        11%        12% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1729          784--      677--      967--      461       1126--      894--      563--      378--      258        109        646--      197 
                                 83%          78%        77%        81%        80%        81%        79%        79%        76%        80%        82%        79%        78% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  300          191++      169++      202++       95        231++      198++      123+        99++       57         23        145++       50+ 
                                 14%          19%        19%        17%        17%        17%        18%        17%        20%        18%        17%        18%        20% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 126 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1809          905++d     769       1059        488       1239++d    1005++d     634        460++bD    289        121        738+d      227 
                                 87%          90%        87%        88%        85%        89%        89%        89%        92%        90%        91%        90%        90% 
 
Mean Score                      1.7          1.7        1.7        1.6        1.7        1.7        1.6        1.8        1.7        1.6        1.4        1.7        1.6 
Standard deviation              .89          .96        .96        .80        .96        .87        .91       1.00        .98        .92        .63        .94        .73 
Standard error                  .06          .08        .08        .06        .11        .06        .07        .10        .11        .13        .15        .08        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 126 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          5            4          *          2          1          2          4          4          -          2          -          *          4          4          -          -          - 
                                  *%           *%         *%         1%         *%         *%         1%         *%         -%         *%         -%         *%         *%         *%         -%         -%         -% 
 
2                  (4.0)         11            8          6          2          6+         8          7          5          3          5          2          1          9          5          -          2          - 
                                  1%           1%         1%         *%         1%         1%         1%         *%         1%         1%         1%         1%         1%         *%         -%         1%         -% 
 
3                  (3.0)         34           28         16         16++        8         33++       16         26+         4          6          6          4         31++       25          2          7          1 
                                  2%           2%         2%         4%         2%         2%         3%         2%         2%         1%         3%         4%         3%         2%         2%         3%         2% 
 
4                  (2.0)        110           80         28         44         21         79         43         71+        12         23         17+aBdemqs  7         69         73          3         17          7bs 
                                                            ++ABdEhlMQ 
                                                                     s 
                                  5%           6%         4%        10%         5%         5%         7%         7%         5%         6%        11%         7%         6%         6%         4%         6%        11% 
 
5 - Very 
Concerned          (1.0)        190          148+        68         41         40        127         69         86         18         45         14         16g       108        130          6         22          9 
                                  9%          10%        10%        10%         9%         9%        11%         8%         7%        11%         9%        15%        10%        10%         8%         8%        13% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1729         1171-c      551c       325--      374c      1236Cfk     507--      858c       209ck      316        124-        76-       904--     1069c        66        216         49 
                                 83%          81%        82%        76%        83%        83%        78%        82%        85%        80%        76%        73%        80%        82%        86%        82%        74% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  300          228+        96         85++deh    62        206        112+       157         30         68         32         23s       178        203          9         39         16ehs 
                                 14%          16%        14%        20%        14%        14%        17%        15%        12%        17%        19%        22%        16%        16%        12%        15%        24% 
 
Net: Not 
concerned                      1809         1273+N      596N       388Ns      396N      1294N       579+Ns     903N       221N       358Ns      146N        94N       988N      1169++gNs    54--      237N        60n 
                                 87%          89%        89%        90%        88%        87%        90%        86%        89%        90%        89%        90%        88%        90%        71%        90%        90% 
 
Mean Score                      1.7          1.7        1.7        1.9+       1.8        1.7        1.8        1.8+       1.8        1.7        1.9        1.7        1.8+       1.6        1.6        1.8        1.6 
Standard deviation              .89          .88        .92        .89       1.03        .87       1.00        .90        .98       1.00        .85        .98        .95        .87        .78        .84        .66 
Standard error                  .06          .07        .10        .11        .14        .07        .11        .08        .19        .14        .18        .22        .08        .07        .26        .15        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 126 (continuation) 
<C3b> How concerned generally are you about Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          5            4          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)         11            7          **         - 
                                  1%           1%         **         -% 
 
3                  (3.0)         34           26++        **         - 
                                  2%           3%         **         -% 
 
4                  (2.0)        110           49          **         - 
                                  5%           5%         **         -% 
 
5 - Very 
Concerned          (1.0)        190           90          **         4 
                                  9%          10%         **         6% 
 
(Never 
Considered this)                  -            -          **         - 
                                  -%           -%         **         -% 
 
(Not Concerned)                1729          744-         **        54cfijklp 
                                 83%          81%         **        94% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  300          139          **         4 
                                 14%          15%         **         6% 
 
Net: Not 
concerned                      1809          816N         **        45 
                                 87%          89%         **        79% 
 
Mean Score                      1.7          1.8          **       1.0 
Standard deviation              .89          .98          **         - 
Standard error                  .06          .09          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1651 
Table 127 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)         13            5          8            3          2          *          4          2          2          -            5          5          3            3          2          *          7+ 
                                  1%           *%         1%           1%         1%         *%         1%         1%         1%         -%           1%         1%         *%           1%         *%         *%         1% 
 
2                  (4.0)         33           18         15            6          6          4          6          3          5          3           12         10         11            6         14          7          6 
                                  2%           2%         1%           2%         2%         1%         2%         1%         2%         1%           2%         1%         1%           1%         2%         1%         1% 
 
3                  (3.0)        110           43         67           12         12         20         20         21          8         17           24         40         46           26         32         23         29 
                                  5%           4%         6%           4%         4%         5%         6%         7%         3%         8%           4%         6%         6%           6%         5%         5%         5% 
 
4                  (2.0)        163           79         84           15         30         34         23         34         15         13           45         56         62           53++D      49         36         26- 
                                  8%           8%         8%           5%        10%         9%         6%        11%         6%         6%           8%         8%         8%          12%         8%         8%         5% 
 
5 - Very 
Concerned          (1.0)        204          104        100           12-        23         40a        37a        39A        38+Abg     15           36--       77a        92A          51         60         53         39 
                                 10%          10%         9%           5%         8%        11%        10%        12%        15%         7%           6%        11%        12%          11%        10%        12%         7% 
 
(Never 
Considered this)                  5            3          2            -          -          2          2          -          2          -            -          3          2            3          -          2          - 
                                  *%           *%         *%           -%         -%         *%         *%         -%         1%         -%           -%         *%         *%           1%         -%         *%         -% 
 
(Not Concerned)                1550          764        786          223+cEf    232        276        263        221-       175        161          454+c      539        557          317--      468        340        425+A 
                                 75%          75%        74%          82%        76%        74%        74%        69%        72%        77%          79%        74%        72%          69%        75%        74%        80% 
 
(Don't know)                      2            2          -            2++        -          -          -          -          -          -            2          -          -            2+         -          -          - 
                                  *%           *%         -%           1%         -%         -%         -%         -%         -%         -%           *%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  367          183        184           27--       53a        73A        60a        74+Ag      52A        28           81-       133        154a         105++D     109         89d        65-- 
                                 18%          18%        17%          10%        17%        20%        17%        23%        21%        13%          14%        18%        20%          23%        17%        19%        12% 
 
Net: Not 
concerned                      1596          787        809          231++CdEf  240        280        273        226-       182        164          471++bC    553        571          327--      484a       347        438 
                                                                                                                                                                                                                       ++Ac 
                                 77%          77%        76%          85%        79%        75%        77%        70%        75%        79%          82%        76%        74%          71%        78%        75%        82% 
 
Mean Score                      2.0          2.0        2.1          2.4+cef    2.1        1.9        2.1        1.9        1.8        2.2          2.2+c      2.0        1.9          2.0        2.0        1.9        2.2c 
Standard deviation             1.04         1.03       1.04         1.18       1.04        .89       1.16        .94       1.08        .95         1.10       1.03       1.00          .98       1.02        .94       1.20 
Standard error                  .06          .08        .08          .20        .14        .11        .15        .12        .16        .20          .12        .09        .09          .10        .10        .11        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 127 (continuation) 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)         13            5          8            3          1          3          6          7           11          2 
                                  1%           *%         1%           1%         *%         1%         1%         1%           1%         1% 
 
2                  (4.0)         33           20         13            3          6          4         12         21           31          2 
                                  2%           2%         1%           1%         2%         1%         2%         1%           2%         1% 
 
3                  (3.0)        110           58         52           11         11         13         27         83          104+b        4- 
                                  5%           5%         5%           5%         4%         4%         4%         6%           6%         1% 
 
4                  (2.0)        163          102+b       62-          13         27         22         54        109          146         15 
                                  8%           9%         6%           6%         9%         7%         8%         8%           8%         5% 
 
5 - Very 
Concerned          (1.0)        204          112         92           20         32         36         70        132          186         18 
                                 10%          10%         9%           9%        10%        11%        11%         9%          10%         6% 
 
(Never 
Considered this)                  5            3          2            -          -          -          -          5            5          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1550          785-       765+a        183        229        244        480       1055         1305--      241++A 
                                 75%          72%        77%          78%        75%        76%        74%        75%          73%        86% 
 
(Don't know)                      2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  367          213+b      154-          33         59         58        125        241          332+b       33- 
                                 18%          20%        15%          14%        19%        18%        19%        17%          19%        12% 
 
Net: Not 
concerned                      1596          810        785          189        236        252        498       1083         1347--      245++A 
                                 77%          75%        79%          81%        77%        78%        77%        77%          75%        87% 
 
Mean Score                      2.0          2.0        2.0          2.1        1.9        1.9        2.0        2.0          2.0        1.9 
Standard deviation             1.04         1.00       1.09         1.19       1.02       1.08       1.08       1.02         1.04       1.05 
Standard error                  .06          .07        .09          .19        .14        .15        .10        .07          .06        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 127 (continuation) 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)         13            -          4          -          -          1          2          3          -          -          *          1          2           10          3          3          - 
                                  1%           -%         2%         -%         -%         1%         1%         2%         -%         -%         *%         1%         1%           1%         1%         1%         -% 
 
2                  (4.0)         33            3fi        5          1          2          3          -          1         10+i        -          1fI        3fI        4fI         28          5          3          2 
                                  2%           4%         2%         1%         1%         2%         -%         1%         3%         -%         1%         3%         3%           2%         2%         2%         4% 
 
3                  (3.0)        110            5I        16I        12I         8I         7I        11I        20+Il      16I         ---        4I         6I         6I          87--       23++A      14          9++Ac 
                                  5%           7%         7%         7%         4%         5%         6%        10%         5%         -%         6%         6%         3%           5%        10%         7%        19% 
 
4                  (2.0)        163            5          7-        12         15         21+BijKL   16         20bl       35+BkL     17          4          5-         7-         139         25         23+a        1 
                                  8%           7%         3%         7%         8%        14%         8%        11%        12%         6%         6%         5%         4%           8%        10%        12%         3% 
 
5 - Very 
Concerned          (1.0)        204            5          7--       10         30+BcfIJ   16b        13         33++BCfIJ  32Bj       13-         3--       21         21BcIJ      178         26         19          7 
                                                                                                                                                    ++ABCeFHIJ 
                                                                                                                                                             L 
                                 10%           7%         3%         6%        16%        11%         7%        17%        11%         5%         5%        20%        13%          10%        11%        10%        13% 
 
(Never 
Considered this)                  5            1+         -          2          -          -          -          -          2          -          -          -          *            3          2          2          - 
                                  *%           2%         -%         1%         -%         -%         -%         -%         1%         -%         -%         -%         *%           *%         1%         1%         -% 
 
(Not Concerned)                1550           62g       191+dEGHK  130Gk      132         98        146Gk      110--      195-       240         51++dEGHKl 69--      126GK       1396++Bcd   154--      124-        31- 
                                                                                                                              ++acDEfGHj 
                                                                                                                                      KL 
                                 75%          75%        83%        78%        71%        67%        78%        59%        67%        89%        82%        66%        76%          76%        65%        66%        61% 
 
(Don't know)                      2            -          -          -          -          -          -          -          2+         -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  367           11         13--       22         45BcIJ     36BcIJ     29b        53         67BcIJ     30-         7--       26         29Bj        316         51         43          8 
                                                                                                         ++aBCfIJl                                   ++aBCfIJl 
                                 18%          13%         6%        13%        24%        25%        15%        28%        23%        11%        11%        25%        17%          17%        21%        23%        16% 
 
Net: Not 
concerned                      1596           65g       200        131Gk      134        102        148G       115--      205-       240         52++dEGHK  72--      132GhK      1434++Bc    162--      129-        33 
                                                   ++DEGHKl                                                                   ++cDEfGHKL 
                                 77%          79%        87%        79%        71%        70%        79%        61%        70%        89%        83%        69%        79%          78%        68%        69%        65% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 127 (continuation) 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      2.0          2.3di      2.8        2.1i       1.7-       2.0        2.1        2.0        2.0        1.6        2.3DIK     1.8-       2.0          2.0        2.2        2.1        2.4 
                                                 ++cDefGHIK 
                                                          L 
Standard deviation             1.04         1.07       1.19        .88        .84        .98        .98       1.08        .98        .50       1.01       1.11       1.25         1.03       1.06       1.06       1.08 
Standard error                  .06          .29        .26        .18        .15        .17        .21        .16        .14        .12        .13        .10        .13          .06        .14        .16        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 127 (continuation) 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)         13            5          1          5          2          -            4          3            3          8          2          -            7          4          1          - 
                                  1%           1%         *%         1%         1%         -%           1%         *%           *%         1%         1%         -%           1%         1%         *%         -% 
 
2                  (4.0)         33           16          5          5          2          -            *         23a          11         14          7          7a          12         11          7          3 
                                  2%           2%         3%         1%         1%         -%           *%         2%           1%         2%         2%         4%           1%         2%         2%        10% 
 
3                  (3.0)        110           37         10         43          5          2           21         61           38-        53++A      18         10           46         43         21          - 
                                  5%           4%         5%         7%         3%         2%           7%         6%           4%         7%         5%         5%           5%         6%         5%         -% 
 
4                  (2.0)        163           52-        16         58         21+A        9           23         68           88cd       62cd       13-         7           48--       70+A       46+A        - 
                                  8%           6%         9%         9%        14%         8%           7%         7%           9%         9%         4%         3%           5%        10%        11%         -% 
 
5 - Very 
Concerned          (1.0)        204           73         10         90++AB     13         10           27        104          104         61         39         26           87         73         40          1 
                                 10%           8%         6%        14%         9%         8%           8%        10%          10%         9%        11%        14%           9%        11%         9%         5% 
 
(Never 
Considered this)                  5            3          -          2          -          -            2          2            3          1          *          *            5+         -          -          - 
                                  *%           *%         -%         *%         -%         -%           1%         *%           *%         *%         *%         *%           1%         -%         -%         -% 
 
(Not Concerned)                1550          672+C      144c       434--      106         99c         247        752          760        513        277        143          733++B     473--      315         22 
                                 75%          78%        77%        68%        72%        82%          76%        74%          75%        72%        77%        74%          78%        70%        73%        84% 
 
(Don't know)                      2            2          -          -          -          -            -          -            2          -          -          -            2          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  367          124--       26        148++Ab     34a        19           49        173          192        123         53         33          135--      143+A       86a         1 
                                 18%          14%        14%        23%        23%        16%          15%        17%          19%        17%        15%        17%          14%        21%        20%         5% 
 
Net: Not 
concerned                      1596          693++C     150c       444--      110         99c         251        778          774        536        286        150          751+B      488--      323         24 
                                 77%          81%        80%        70%        74%        82%          78%        77%          77%        75%        80%        77%          80%        72%        75%        95% 
 
Mean Score                      2.0          2.1        2.3ce      1.9        2.0        1.6          2.1        2.0          1.9--      2.2++A     2.0        2.0          2.0        2.0        2.0        3.0 
Standard deviation             1.04         1.10       1.03        .99       1.00        .66         1.08       1.05          .92       1.08       1.17       1.14         1.10        .99        .92       1.64 
Standard error                  .06          .10        .19        .09        .20        .17          .15        .08          .07        .09        .16        .21          .10        .08        .10       1.12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 127 (continuation) 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)         13           11          8          5          8          2           13          7         13++       10          -            8          5          5          3          5 
                                  1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         1% 
 
2                  (4.0)         33           30         30         10         15          3           33         23         33++e      28+e        -           27         16         25++E      16+e        6 
                                  2%           2%         2%         2%         2%         1%           2%         2%         3%         2%         -%           2%         2%         3%         3%         1% 
 
3                  (3.0)        110           85         79         41         45         21          110++E      87++E     110++AbE   101++E       ---         96++E      62+E       75++E      48++E      14-- 
                                  5%           5%         5%         7%         6%         7%           6%         7%        10%         8%         -%           7%         7%        10%         8%         2% 
 
4                  (2.0)        163          143        136         85++ABe    83++       20          163++E     125++E     163++ABDE  135++E       ---        114e        85+e       88++E      58+e       42- 
                                  8%           8%         9%        13%        10%         6%           9%        10%        15%        10%         -%           9%        10%        11%        10%         6% 
 
5 - Very 
Concerned          (1.0)        204          182+       177++e     115++ABE   134++ABE    19          204++E     168++E     204++ABdE  192++aE      ---        163++E     107+E      128++bE     99++abE    39-- 
                                 10%          11%        11%        18%        17%         6%          11%        13%        19%        15%         -%          13%        12%        16%        17%         5% 
 
(Never 
Considered this)                  5            4          4          2          *          1            5          4          5          5          -            1          -          -          1          4 
                                  *%           *%         *%         *%         *%         *%           *%         *%         *%         *%         -%           *%         -%         -%         *%         *% 
 
(Not Concerned)                1550         1263CD     1150--CD    378--      514--      242CD       1255--CD    876--C     572--      849--C     271++ABCD    872--CD    614--CD    455--      342--      636++ABCD 
                                 75%          73%        73%        59%        64%        79%          70%        68%        52%        64%       100%          68%        69%        59%        60%        85% 
 
(Don't know)                      2            2          2          -          -          -            2          -          2          -          -            2          -          2          -          - 
                                  *%           *%         *%         -%         -%         -%           *%         -%         *%         -%         -%           *%         -%         *%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  367          324+e      313++e     200++ABE   217++ABE    39-         367++E     292++E     367++ABDE  328++aE      ---        277++E     193++E     216++AbE   158++abE    81-- 
                                 18%          19%        20%        31%        27%        13%          21%        23%        33%        25%         -%          22%        22%        28%        28%        11% 
 
Net: Not 
concerned                      1596         1304CD     1188--CD    393--      537--      247CD       1301--CD    906--C     618--      888--C     271++ABCD    906--Cd    635--CD    484--      361--      647++ABCD 
                                 77%          76%        75%        62%        67%        80%          73%        70%        56%        67%       100%          71%        71%        62%        64%        87% 
 
Mean Score                      2.0          2.0        2.0        1.8--      1.9--      2.2c         2.0        2.0        2.0        2.0          -          2.0        2.0        2.0        2.0        2.0 
Standard deviation             1.04         1.04       1.02        .96       1.03       1.03         1.04       1.00       1.04       1.03          -         1.03       1.00       1.04       1.03       1.08 
Standard error                  .06          .06        .06        .07        .07        .17          .06        .06        .06        .06          -          .06        .07        .07        .08        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 127 (continuation) 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)         13            3          9            7          8          7          7          4           11+b        *          1          1            9          3          1          1 
                                  1%           1%         1%           1%         1%         1%         1%         *%           1%         *%         *%         1%           1%         *%         *%         1% 
 
2                  (4.0)         33            3         30           18         17         19         13         21           21          9          1          2           18         14          1          * 
                                  2%           1%         2%           2%         1%         2%         2%         2%           2%         1%         *%         2%           2%         2%         *%         *% 
 
3                  (3.0)        110           23         84           65         76         63         49         66           63         30         13          4           62         35         11          3 
                                  5%           6%         5%           5%         6%         5%         6%         6%           6%         4%         4%         5%           6%         5%         5%         2% 
 
4                  (2.0)        163           32        124          104        111         94         52         93           75         61         23          4           98         49         11          6 
                                  8%           8%         8%           9%         8%         8%         6%         8%           7%         9%         8%         5%           9%         7%         5%         6% 
 
5 - Very 
Concerned          (1.0)        204           61++B     137--        148++      159++      139++      115++      136+         100         71         21         13          112         59         21         13 
                                 10%          15%         9%          13%        12%        12%        14%        12%          10%        10%         7%        15%          10%         9%        10%        12% 
 
(Never 
Considered this)                  5            -          5            *          2          2          *          2            3          2          -          -            3          2          -          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
(Not Concerned)                1550          276-      1217a         834--      994-       826-       569-       843-         748        503        237a        62          808        490        171         80 
                                 75%          69%        76%          71%        73%        72%        71%        72%          73%        74%        80%        72%          73%        75%        80%        78% 
 
(Don't know)                      2            -          2            -          -          -          -          -            -          2          -          -            -          2          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  367           93++B     261--        252++      270++      232++      167+       228+         175        131         44         17          209        108         32         19 
                                 18%          23%        16%          21%        20%        20%        21%        20%          17%        19%        15%        20%          19%        17%        15%        18% 
 
Net: Not 
concerned                      1596          282-      1257+a        859--     1018--      852-       589-       868-         781        512        238         64          835        507        173         81 
                                 77%          71%        78%          73%        75%        74%        73%        75%          76%        76%        81%        75%          75%        78%        80%        79% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 127 (continuation) 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      2.0          1.8-       2.1+a        1.9-       1.9-       2.0        1.9        2.0          2.1+b      1.9        1.9        1.9          2.0        2.1        1.9        1.7 
Standard deviation             1.04         1.01       1.05         1.01       1.00       1.04       1.09       1.01         1.13        .90        .86       1.17         1.04       1.05        .97       1.00 
Standard error                  .06          .11        .07          .07        .06        .07        .09        .07          .08        .08        .14        .26          .08        .10        .17        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1659 
Table 127 (continuation) 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)         13            1 
                                  1%           1% 
 
2                  (4.0)         33            * 
                                  2%           *% 
 
3                  (3.0)        110            1 
                                  5%           1% 
 
4                  (2.0)        163            5 
                                  8%           6% 
 
5 - Very 
Concerned          (1.0)        204           11 
                                 10%          14% 
 
(Never 
Considered this)                  5            - 
                                  *%           -% 
 
(Not Concerned)                1550           57 
                                 75%          77% 
 
(Don't know)                      2            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  367           15 
                                 18%          20% 
 
Net: Not 
concerned                      1596           58 
                                 77%          79% 
 
Mean Score                      2.0          1.6 
Standard deviation             1.04         1.03 
Standard error                  .06          .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 127 (continuation) 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)         13            5          9          5          1         11          8          8          5          3          1          8          3 
                                  1%           1%         1%         *%         *%         1%         1%         1%         1%         1%         1%         1%         1% 
 
2                  (4.0)         33           18         15         16         10         21         21         14          3          7          1         16          3 
                                  2%           2%         2%         1%         2%         2%         2%         2%         1%         2%         1%         2%         1% 
 
3                  (3.0)        110           59         51         68         22         87+        69         49d        35         18          6         53         14 
                                  5%           6%         6%         6%         4%         6%         6%         7%         7%         6%         5%         6%         5% 
 
4                  (2.0)        163           92         76        111+        67++e     111         99         75++       52         29          8         75         20 
                                  8%           9%         9%         9%        12%         8%         9%        11%        10%         9%         6%         9%         8% 
 
5 - Very 
Concerned          (1.0)        204          120+       106+       140++       63        144        118         90+        74++ee     38         21        113++e      42++ee 
                                 10%          12%        12%        12%        11%        10%        10%        13%        15%        12%        16%        14%        17% 
 
(Never 
Considered this)                  5            3          2          3          2          3          2          -          -          -          -          2          - 
                                  *%           *%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         -% 
 
(Not Concerned)                1550          710--      621--      854--      410       1018fgj     809-       479--      330--      225         96        557--      171- 
                                 75%          70%        70%        71%        71%        73%        72%        67%        66%        70%        72%        68%        68% 
 
(Don't know)                      2            -          2          2          2          -          -          -          -          2+ee       -          -          - 
                                  *%           -%         *%         *%         *%         -%         -%         -%         -%         1%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  367          212++      182+       251++      130++      255        217        165++e     126++Ee     67         29        188++e      62+ 
                                 18%          21%        21%        21%        23%        18%        19%        23%        25%        21%        21%        23%        25% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 127 (continuation) 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1596          733--      645--      875--      421-      1051fGj     839-g      501--      338--      235         98        581--      176- 
                                 77%          73%        73%        73%        73%        75%        74%        70%        68%        73%        74%        71%        70% 
 
Mean Score                      2.0          2.0        2.0        1.9-       1.9        2.1        2.1        2.0        1.9        2.0        1.7        2.0        1.8 
Standard deviation             1.04         1.01       1.08        .96        .91       1.06       1.05       1.06        .99       1.09       1.03       1.07       1.05 
Standard error                  .06          .07        .08        .06        .09        .07        .07        .08        .09        .13        .18        .08        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 127 (continuation) 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)         13           11          1          2          1          9          5          4          2          1          4+bdegilM  -          5          4          -          2          - 
                                  1%           1%         *%         *%         *%         1%         1%         *%         1%         *%         2%         -%         *%         *%         -%         1%         -% 
 
2                  (4.0)         33           22         11         11          9         33++       14         24+         8          4          3          2         23         20          *          4          * 
                                  2%           2%         2%         3%         2%         2%         2%         2%         3%         1%         2%         2%         2%         2%         *%         2%         *% 
 
3                  (3.0)        110           88+        40         28         26         93+        43         69+        18         26          8          9         72         76          3         25++        5 
                                  5%           6%         6%         7%         6%         6%         7%         7%         7%         7%         5%         9%         6%         6%         4%        10%         8% 
 
4                  (2.0)        163          122         42         51++Bhis   40        140++b      74++Bhis   98+        12         25         20bhs      13s       110++bs    107          6         27s         4 
                                  8%           8%         6%        12%         9%         9%        11%         9%         5%         6%        12%        12%        10%         8%         8%        10%         6% 
 
5 - Very 
Concerned          (1.0)        204          150         73         49         38        155         69        114         28         46         14         11        107        134          8         28          5 
                                 10%          10%        11%        11%         8%        10%        11%        11%        11%        12%         9%        11%        10%        10%        10%        11%         8% 
 
(Never 
Considered this)                  5            *-         -          -          -          3          2          3          -          -          -          -          -          2          -          -          - 
                                  *%           *%         -%         -%         -%         *%         *%         *%         -%         -%         -%         -%         -%         *%         -%         -%         -% 
 
(Not Concerned)                1550         1045-       502cf      289--      337cf     1052--      438--      737--      179        295        115         69        807-       964cf       60        178-        52 
                                 75%          73%        75%        67%        75%        71%        68%        70%        72%        74%        70%        66%        72%        74%        78%        67%        78% 
 
(Don't know)                      2            -          -          -          -          -          -          -          -          -          -          -          2          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  367          271        115        100++b      78        295++      143++      212+        40         71         35         24        217        240         13         55          9 
                                 18%          19%        17%        23%        17%        20%        22%        20%        16%        18%        21%        23%        19%        18%        18%        21%        14% 
 
Net: Not 
concerned                      1596         1078-       515cf      302--      347       1093--      457--      765--      189        299        121         71        835-       988         60        184-        52 
                                 77%          75%        77%        70%        77%        74%        71%        73%        77%        75%        74%        68%        74%        76%        79%        70%        78% 
 
Mean Score                      2.0          2.0s       2.0s       2.1s       2.1s       2.1s       2.1s       2.0s       2.2s       1.9        2.2s       2.0s       2.1s       2.0s       1.8        2.1s       2.0s 
Standard deviation             1.04         1.04       1.01       1.00        .98       1.03       1.03       1.01       1.19        .95       1.17        .91       1.00        .98        .83        .99        .93 
Standard error                  .06          .06        .09        .10        .11        .06        .09        .07        .17        .11        .20        .19        .07        .06        .23        .13        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 127 (continuation) 
<C3b> How concerned generally are you about Spam emails 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)         13            9          **         - 
                                  1%           1%         **         -% 
 
2                  (4.0)         33           16          **         - 
                                  2%           2%         **         -% 
 
3                  (3.0)        110           64+         **         - 
                                  5%           7%         **         -% 
 
4                  (2.0)        163           78          **         - 
                                  8%           9%         **         -% 
 
5 - Very 
Concerned          (1.0)        204          102          **         6 
                                 10%          11%         **        10% 
 
(Never 
Considered this)                  5            2          **         2++ABCDEghILMoq 
                                  *%           *%         **         3% 
 
(Not Concerned)                1550          648--        **        50cefgjkloq 
                                 75%          71%         **        87% 
 
(Don't know)                      2            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  367          180          **         6 
                                 18%          20%         **        10% 
 
Net: Not 
concerned                      1596          673--        **        50cfko 
                                 77%          73%         **        87% 
 
Mean Score                      2.0          2.1s         **       1.0- 
Standard deviation             1.04         1.07          **         * 
Standard error                  .06          .08          **         * 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 128 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            -          -          *          -          -          -          -            -          *          -            -          -          -          * 
                                  *%           -%         *%           -%         -%         *%         -%         -%         -%         -%           -%         *%         -%           -%         -%         -%         *% 
 
2                  (4.0)          7            5          2            3          *          2          -          2          *          -            3          2          2            2          5+         *          - 
                                  *%           1%         *%           1%         *%         *%         -%         1%         *%         -%           1%         *%         *%           *%         1%         *%         -% 
 
3                  (3.0)         27           12         15            4          7          3          7          4          2          1           11         10          6            9          8          2          8 
                                  1%           1%         1%           2%         2%         1%         2%         1%         1%         *%           2%         1%         1%           2%         1%         *%         2% 
 
4                  (2.0)         65           27         37            4         10          9         14         13          8          7           14         23         28           21         14         12         17 
                                  3%           3%         4%           1%         3%         2%         4%         4%         3%         3%           2%         3%         4%           4%         2%         3%         3% 
 
5 - Very 
Concerned          (1.0)        137           75         62           11         20         25         37+ag      21         17          6           32         61+        44           34         33         30         41 
                                  7%           7%         6%           4%         7%         7%        10%         7%         7%         3%           6%         8%         6%           7%         5%         6%         8% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1844          898        946          250d       268        337d       297-       281        217        194d         517        634        693          397        564        417        466 
                                 89%          88%        89%          92%        88%        90%        84%        88%        89%        93%          90%        87%        90%          86%        90%        90%        88% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  202          102        100           15-        31         33         51+Ag      34         24         13           46         84         72           55b        47         42         58 
                                 10%          10%         9%           6%        10%         9%        14%        11%        10%         6%           8%        12%         9%          12%         7%         9%        11% 
 
Net: Not 
concerned                      1851          904        948          253D       268        339d       297--      283        217        194d         521        635        695          399        570a       417        466 
                                 89%          89%        89%          93%        88%        90%        84%        88%        89%        93%          90%        87%        90%          86%        91%        90%        88% 
 
Mean Score                      1.6          1.6        1.6          1.9        1.6        1.5        1.5        1.7        1.5        1.6          1.8        1.5        1.6          1.7        1.8        1.4        1.5 
Standard deviation              .82          .85        .78         1.14        .80        .87        .71        .84        .72        .59          .95        .77        .76          .81        .99        .62        .74 
Standard error                  .07          .10        .09          .26        .16        .17        .12        .16        .17        .24          .14        .10        .11          .12        .15        .11        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1665 
Table 128 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            -          -          *          *          -            *          - 
                                  *%           -%         *%           -%         -%         *%         *%         -%           *%         -% 
 
2                  (4.0)          7            7          *            -          -          -          -          7            7          - 
                                  *%           1%         *%           -%         -%         -%         -%         1%           *%         -% 
 
3                  (3.0)         27           17         10            3          2          3          6         20           27          - 
                                  1%           2%         1%           1%         1%         1%         1%         1%           2%         -% 
 
4                  (2.0)         65           35         30            8          6          6         14         51           63+b        -- 
                                  3%           3%         3%           3%         2%         2%         2%         4%           4%         -% 
 
5 - Very 
Concerned          (1.0)        137           66         71           16         22         24         47         90          123         14 
                                  7%           6%         7%           7%         7%         8%         7%         6%           7%         5% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Not Concerned)                1844          962        882          206        276        289        582       1246         1570--      268++A 
                                 89%          88%        89%          88%        90%        90%        90%        88%          88%        95% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  202          101        100           24         28         30         61        141          186+b       14- 
                                 10%           9%        10%          10%         9%         9%         9%        10%          10%         5% 
 
Net: Not 
concerned                      1851          969        883          206        276        289        583       1253         1578-       268++A 
                                 89%          89%        89%          88%        90%        90%        90%        89%          88%        95% 
 
Mean Score                      1.6          1.7        1.5          1.5        1.3        1.4        1.4        1.7          1.6b       1.0- 
Standard deviation              .82          .90        .70          .70        .58        .73        .69        .85          .83          - 
Standard error                  .07          .10        .08          .16        .13        .15        .10        .08          .07          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 128 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          *            -          -          -          -          -          -          -          -          -          -          *++        -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%           *%         -%         -%         -% 
 
2                  (4.0)          7            -          -          -          2          1          -          2          2          -          -          *          *            7          *          *          - 
                                  *%           -%         -%         -%         1%         1%         -%         1%         1%         -%         -%         *%         *%           *%         *%         *%         -% 
 
3                  (3.0)         27            3bi        -          2          5i         4bi        2          5i         3          -          1bI        2bi        1           23          4          3          1 
                                  1%           3%         -%         1%         3%         3%         1%         3%         1%         -%         1%         1%         1%           1%         2%         2%         1% 
 
4                  (2.0)         65            4c         9c         -          5          5c         3         11cl       15cl        6          2C         3c         2-          51-        14+a       10          3 
                                  3%           5%         4%         -%         3%         4%         2%         6%         5%         2%         3%         3%         1%           3%         6%         6%         6% 
 
5 - Very 
Concerned          (1.0)        137            4         11          3-        23+bCehj    4         14         20Cehj     13         16          3         10+bCehJ   16+Cehj     116         21         11         10++AbC 
                                  7%           5%         5%         2%        12%         3%         8%        11%         4%         6%         4%        10%        10%           6%         9%         6%        20% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1844           72        209dG      162        152-       130        168g       149--      259g       248dGk      57dGk      89        147g        1644+bD     199-       163d        37-- 
                                                            ++aDefGhjK 
                                                                     L 
                                 89%          87%        92%        97%        81%        89%        90%        80%        89%        92%        91%        86%        88%          89%        84%        87%        73% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  202            8c        19c         3--       29+Cj      10         17c        31+Ceij    27c        22c         5C        13Cj       18C         167-        34+a       21         13++Ac 
                                 10%          10%         8%         2%        15%         7%         9%        17%         9%         8%         7%        12%        11%           9%        14%        11%        26% 
 
Net: Not 
concerned                      1851           72        209dg      162        154-       132        168        151--      260g       248dG       57dgk      90        148g        1651+bD     200-       163d        37-- 
                                                            ++aDefGhjK 
                                                                     L 
                                 89%          87%        92%        97%        82%        90%        90%        81%        89%        92%        91%        86%        89%          90%        84%        87%        73% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 128 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Mean Score                      1.6          1.9il      1.5        1.6        1.6        2.2+bfIkL  1.3        1.7        1.8l       1.3        1.7l       1.5        1.3-         1.6        1.6        1.7        1.3 
Standard deviation              .82          .82        .51       1.05        .90        .98        .64        .88        .84        .46        .82        .92        .68          .84        .71        .75        .57 
Standard error                  .07          .29        .15        .61        .20        .30        .20        .19        .20        .14        .15        .14        .11          .07        .14        .18        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 128 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          -          -          -            *          -            -          *          -          -            *          -          -          - 
                                  *%           *%         -%         -%         -%         -%           *%         -%           -%         *%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)          7            7+         -          -          *          -            -          4            7+         -          -          -            3          2          2          - 
                                  *%           1%         -%         -%         *%         -%           -%         *%           1%         -%         -%         -%           *%         *%         1%         -% 
 
3                  (3.0)         27           17          2          6          *          2            7         11           16         10          2          2            8         13          6          - 
                                  1%           2%         1%         1%         *%         2%           2%         1%           2%         1%         *%         1%           1%         2%         1%         -% 
 
4                  (2.0)         65           19          8         18          4          2            7         28           36d        25d         4          *-          15--       28a        22+A        - 
                                  3%           2%         4%         3%         3%         1%           2%         3%           4%         4%         1%         *%           2%         4%         5%         -% 
 
5 - Very 
Concerned          (1.0)        137           54         13         46         13          8           29         69           72         47         18         11           44-        54a        35a         - 
                                  7%           6%         7%         7%         9%         7%           9%         7%           7%         7%         5%         6%           5%         8%         8%         -% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1844          763        163        566        131        109          281        902          878        632        334+a      181a         868++BC    577-       364-        26 
                                 89%          89%        87%        89%        88%        90%          87%        89%          87%        89%        93%        93%          92%        86%        85%       100% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  202           73         21         64         17         10           36         96          107         72         22         11           59--       82+A       57+A        - 
                                 10%           8%        11%        10%        12%         8%          11%        10%          11%        10%         6%         6%           6%        12%        13%         -% 
 
Net: Not 
concerned                      1851          770        163        566        131        109          281        906          885        632        334+a      181          871++BC    579-       367-        26 
                                 89%          90%        87%        89%        88%        90%          87%        89%          88%        89%        93%        93%          93%        86%        85%       100% 
 
Mean Score                      1.6          1.8+c      1.5        1.4        1.3        1.5          1.5        1.6          1.7        1.6        1.3        1.3          1.6        1.6        1.6          - 
Standard deviation              .82          .99        .67        .64        .66        .80          .81        .82          .89        .73        .61        .68          .89        .79        .80          - 
Standard error                  .07          .12        .17        .10        .19        .28          .15        .09          .10        .10        .16        .24          .13        .10        .12          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 128 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)          7            7          7          4          4          -            7          7          7+         5          -            5          5          2          2          2 
                                  *%           *%         *%         1%         *%         -%           *%         1%         1%         *%         -%           *%         1%         *%         *%         *% 
 
3                  (3.0)         27           22         22         15+        13          5           27         26++       27++e      26++        -           22         19+        20++e      13+e        5 
                                  1%           1%         1%         2%         2%         2%           2%         2%         2%         2%         -%           2%         2%         3%         2%         1% 
 
4                  (2.0)         65           45-        45         28         27         12           65++E      48E        65++abE    54++E       ---         42         33         28         21         17 
                                  3%           3%         3%         4%         3%         4%           4%         4%         6%         4%         -%           3%         4%         4%         4%         2% 
 
5 - Very 
Concerned          (1.0)        137          127+e      125++E      82++ABE    90++AbE     8-         137++E     128++E     137++AE    125++E       ---        100+E       83++E      84++E      59++E      31-- 
                                  7%           7%         8%        13%        11%         3%           8%        10%        12%         9%         -%           8%         9%        11%        10%         4% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Not Concerned)                1844         1517CD     1386-Cd     507--      664--      283CD       1549--C    1080--C     866--     1111--C     271++ABCD   1112--c     748--      642--      473--      691++ABCD 
                                 89%          88%        87%        80%        83%        92%          87%        84%        79%        84%       100%          87%        84%        83%        83%        93% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  202          172        170+       110++ABE   118++AbE    21          202++E     176++E     202++AbdE  179++E       ---        143+E      116++E     112++E      80++E      48-- 
                                 10%          10%        11%        17%        15%         7%          11%        14%        18%        14%         -%          11%        13%        14%        14%         6% 
 
Net: Not 
concerned                      1851         1524CD     1393-Cd     511--      668--      283CD       1557--C    1087--C     873--     1117--C     271++ABCD   1117--c     753--      644--      475--      692++ABCD 
                                 89%          89%        88%        80%        84%        92%          87%        84%        79%        85%       100%          87%        85%        83%        84%        93% 
 
Mean Score                      1.6          1.6        1.6        1.5        1.5        1.9          1.6        1.6        1.6        1.6          -          1.6        1.6        1.6        1.6        1.6 
Standard deviation              .82          .84        .84        .83        .80        .72          .82        .84        .82        .81          -          .84        .87        .82        .83        .79 
Standard error                  .07          .07        .07        .09        .08        .19          .07        .07        .07        .07          -          .08        .09        .09        .10        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 128 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            -          -          -          -          -            -          -          -          *+           -          -          -          * 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         -%         -%         *%           -%         -%         -%         *% 
 
2                  (4.0)          7            2          6            2          4          4          3          3            2          3          2          *            2          3          2          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         1%         *%           *%         1%         1%         -% 
 
3                  (3.0)         27           12++B      14--         20         19         12         11         18           12          5          4          6++ABc      12          9          5          * 
                                  1%           3%         1%           2%         1%         1%         1%         2%           1%         1%         1%         7%           1%         1%         2%         *% 
 
4                  (2.0)         65           17         43           40         48         41         26         43           32         25          4          4           33         20          5          5 
                                  3%           4%         3%           3%         4%         4%         3%         4%           3%         4%         1%         5%           3%         3%         3%         5% 
 
5 - Very 
Concerned          (1.0)        137           34         95          100++      105+        99++       74++       88           48--       56a        23         10a          56-        54a        15         12a 
                                  7%           9%         6%           9%         8%         9%         9%         8%           5%         8%         8%        12%           5%         8%         7%        12% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1844          333--     1451++A      1014--     1191-       994--      690--     1013-         929+bD     587d       262d        65--       1006+bd     566        187         84 
                                 89%          84%        90%          86%        87%        86%        86%        87%          91%        87%        89%        76%          91%        87%        87%        82% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  202           51+b      138--        140++      153+       140++      100++      131+          80-        81+a       27         14a          89-        74         21         18+A 
                                 10%          13%         9%          12%        11%        12%        12%        11%           8%        12%         9%        16%           8%        11%        10%        17% 
 
Net: Not 
concerned                      1851          335--     1457++A      1016--     1195-       997--      694--     1016-         931+bD     590d       264D        66--       1008+d      570        189         85 
                                 89%          84%        91%          86%        87%        87%        86%        87%          91%        87%        89%        76%          91%        87%        88%        83% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 128 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.6          1.7        1.6          1.5        1.6        1.5-       1.5        1.6          1.6        1.5        1.5        1.9          1.6        1.6        1.8        1.4 
Standard deviation              .82          .86        .81          .76        .77        .74        .79        .79          .77        .76        .93       1.00          .76        .84       1.00        .68 
Standard error                  .07          .13        .08          .07        .07        .07        .09        .08          .10        .10        .20        .24          .09        .11        .22        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 128 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          *            *+ 
                                  *%           *% 
 
2                  (4.0)          7            - 
                                  *%           -% 
 
3                  (3.0)         27            * 
                                  1%           *% 
 
4                  (2.0)         65            4 
                                  3%           5% 
 
5 - Very 
Concerned          (1.0)        137           11+ 
                                  7%          14% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Not Concerned)                1844           59- 
                                 89%          80% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  202           14+ 
                                 10%          20% 
 
Net: Not 
concerned                      1851           60- 
                                 89%          80% 
 
Mean Score                      1.6          1.4 
Standard deviation              .82          .72 
Standard error                  .07          .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 128 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          *            -          *          -          *          *          *          *          *          -          *          -          - 
                                  *%           -%         *%         -%         *%         *%         *%         *%         *%         -%         *%         -%         -% 
 
2                  (4.0)          7            4          5          2          3          5          5          6+         2          2          -          6          - 
                                  *%           *%         1%         *%         1%         *%         *%         1%         *%         1%         -%         1%         -% 
 
3                  (3.0)         27           17         18+        21         10         21         18         19++        5         11++eg      2         20++        4 
                                  1%           2%         2%         2%         2%         2%         2%         3%         1%         4%         2%         2%         1% 
 
4                  (2.0)         65           32         36         47+        24         50         40         38++       25+        17+         4         37+         9 
                                  3%           3%         4%         4%         4%         4%         4%         5%         5%         5%         3%         4%         3% 
 
5 - Very 
Concerned          (1.0)        137           87++       86++ce     79         50         96         92+        60+        51++ce     23         21         73++       21 
                                                                                                                                         ++aCdEefhj 
                                  7%           9%        10%         7%         9%         7%         8%         8%        10%         7%        16%         9%         8% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1844          868--      737--     1050bfij    489--     1224bfgij   971--      592--      416--      269--      106--      688--      218 
                                 89%          86%        84%        88%        85%        88%        86%        83%        83%        83%        80%        84%        87% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  202          119+       122++e     126         74+       145        132++       98++       76++ce     40         25++ce    109++       30 
                                 10%          12%        14%        11%        13%        10%        12%        14%        15%        12%        18%        13%        12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 128 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1851          872--      742--     1053fi      493--     1229bfgij   977--      598--      418--      271--      107--      694--      218 
                                 89%          86%        84%        88%        85%        88%        87%        84%        84%        84%        80%        84%        87% 
 
Mean Score                      1.6          1.6        1.6        1.6        1.6        1.6        1.6        1.8++      1.5        1.8+gi     1.3        1.7        1.5 
Standard deviation              .82          .82        .85        .78        .86        .82        .83        .89        .73        .88        .72        .87        .69 
Standard error                  .07          .09        .09        .08        .11        .08        .08        .10        .10        .14        .18        .09        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 128 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          -          -          -          -          *          -          -          *          -          *          *          -          -          - 
                                  *%           *%         -%         -%         -%         -%         -%         *%         -%         -%         *%         -%         *%         *%         -%         -%         -% 
 
2                  (4.0)          7            5          5          6++        3          7          5+         5          2          2          -          2          7          5          -          2          2+a 
                                  *%           *%         1%         1%         1%         *%         1%         *%         1%         *%         -%         2%         1%         *%         -%         1%         2% 
 
3                  (3.0)         27           20         11          9          4         24         14+        19          4         10          4          4         21+        22          *          6          3 
                                  1%           1%         2%         2%         1%         2%         2%         2%         2%         2%         3%         4%         2%         2%         *%         2%         4% 
 
4                  (2.0)         65           46         21         27++abefm  16         46         19         40         14+        19          7          9++abefm  44         46          2         15          1 
                                  3%           3%         3%         6%         4%         3%         3%         4%         6%         5%         5%         8%         4%         4%         3%         6%         2% 
 
5 - Very 
Concerned          (1.0)        137          100         39         42+b       27        101         44         71         19         37+        17         15         74         88          8         20          6 
                                                                                                                                                    ++aBdefglm 
                                                                                                                                                             q 
                                  7%           7%         6%        10%         6%         7%         7%         7%         8%         9%        10%        15%         7%         7%        11%         7%         9% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1844         1267CiK     594CiK     346--      402CiK    1306CiK     563cK      914CK      208k       329--k     135-        75--      979-CK    1144CK       66        222-k       54 
                                 89%          88%        89%        80%        89%        88%        87%        87%        84%        83%        83%        72%        87%        88%        86%        84%        82% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  202          146         60         69         43        147         63        111         33         56++be     24         24        118        134         10         34          7 
                                                            ++ABdEfglM                                                                              ++ABDEFGLM 
                                                                     q                                                                                      Qs 
                                 10%          10%         9%        16%         9%        10%        10%        11%        14%        14%        15%        23%        11%        10%        13%        13%        11% 
 
Net: Not 
concerned                      1851         1272CiK     599CiK     352--      405CiK    1313CiK     568cK      919cK      209k       331--      135-        77--      986cK     1150CiK      66        224-k       56 
                                 89%          88%        89%        82%        90%        88%        88%        88%        85%        83%        83%        73%        88%        88%        86%        85%        84% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 128 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.6          1.6        1.8        1.7        1.7        1.6        1.8        1.7        1.7        1.6        1.6        1.7        1.7++      1.7        1.3        1.8        2.0 
Standard deviation              .82          .82        .94        .91        .88        .86        .96        .87        .83        .82        .82        .91        .89        .84        .54        .85       1.17 
Standard error                  .07          .08        .12        .12        .14        .08        .13        .09        .17        .12        .20        .20        .09        .08        .19        .17        .41 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 128 (continuation) 
<C3b> How concerned generally are you about Government / agency surveillance 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          *            *          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          7            5          **         - 
                                  *%           1%         **         -% 
 
3                  (3.0)         27           15          **         - 
                                  1%           2%         **         -% 
 
4                  (2.0)         65           39+         **         2 
                                  3%           4%         **         3% 
 
5 - Very 
Concerned          (1.0)        137           64          **         2 
                                  7%           7%         **         4% 
 
(Never 
Considered this)                  -            -          **         - 
                                  -%           -%         **         -% 
 
(Not Concerned)                1844          796-cK       **        53k 
                                 89%          87%         **        92% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  202          103          **         4 
                                 10%          11%         **         8% 
 
Net: Not 
concerned                      1851          801cK        **        53k 
                                 89%          87%         **        92% 
 
Mean Score                      1.6          1.7          **       1.4 
Standard deviation              .82          .86          **       .56 
Standard error                  .07          .09          **       .34 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 129 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          7            3          4            -          -          2          2          2          2          -            -          4          4            4          -          -          4 
                                  *%           *%         *%           -%         -%         *%         1%         1%         1%         -%           -%         1%         *%           1%         -%         -%         1% 
 
2                  (4.0)         17            6         11            3          2          *          5          -          2          5ce          5          5          7            1          6          4          7 
                                  1%           1%         1%           1%         1%         *%         1%         -%         1%         2%           1%         1%         1%           *%         1%         1%         1% 
 
3                  (3.0)         37           18         19            5c         6c         1-        11C         5          3          5c          12         11         14            5         17          6          8 
                                  2%           2%         2%           2%         2%         *%         3%         2%         1%         3%           2%         2%         2%           1%         3%         1%         2% 
 
4                  (2.0)        182           88         94           25g        35fg       47+fG      26         29         13          7-          60c        73c        49-          51         45         33         53 
                                  9%           9%         9%           9%        11%        12%         7%         9%         5%         3%          10%        10%         6%          11%         7%         7%        10% 
 
5 - Very 
Concerned          (1.0)        525          241        285           46--       71        105A        84        105++Abd    64a        51          116--      189a       220+A        124        153        114        134 
                                 25%          24%        27%          17%        23%        28%        24%        33%        26%        24%          20%        26%        28%          27%        25%        25%        25% 
 
(Never 
Considered this)                  2            2          -            -          -          2+         -          -          -          -            -          2          -            2          -          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1309          660        649          193+CE     191        219        227        180-       159        140          384        446        480          276        404        304        326 
                                 63%          65%        61%          71%        63%        58%        64%        56%        65%        67%          67%        61%        62%          60%        65%        66%        61% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  707          329        379           71-       106        152+Adg    110        134+Adfg    77         58          177        262        269          175        197        147        187 
                                 34%          32%        36%          26%        35%        40%        31%        42%        32%        28%          31%        36%        35%          38%        32%        32%        35% 
 
Net: Not 
concerned                      1334          670        665          196+CE     193        221        234e       182-       163e       145e         389        455        491          281        409        307        336 
                                 64%          66%        63%          72%        63%        59%        66%        57%        67%        70%          67%        62%        63%          61%        66%        67%        63% 
 
Mean Score                      1.4          1.4        1.4          1.6e       1.5        1.4        1.6        1.3        1.4        1.5          1.5        1.4        1.4          1.4        1.4        1.4        1.5 
Standard deviation              .77          .75        .79          .79        .67        .63        .92        .66        .87        .94          .72        .78        .79          .76        .75        .68        .86 
Standard error                  .03          .05        .05          .11        .07        .06        .10        .07        .12        .17          .06        .06        .06          .07        .06        .07        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 129 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          7            4          4            -          -          2          2          6            7          - 
                                  *%           *%         *%           -%         -%         1%         *%         *%           *%         -% 
 
2                  (4.0)         17            7         10            2          -          -          2         16           16          2 
                                  1%           1%         1%           1%         -%         -%         *%         1%           1%         1% 
 
3                  (3.0)         37           22         15            4          4          4          8         29           34          2 
                                  2%           2%         1%           2%         1%         1%         1%         2%           2%         1% 
 
4                  (2.0)        182           95         87           29         35         29         65        113          156         26 
                                  9%           9%         9%          12%        11%         9%        10%         8%           9%         9% 
 
5 - Very 
Concerned          (1.0)        525          277        248           53         76         72        157        365          477++B      45-- 
                                 25%          25%        25%          23%        25%        22%        24%        26%          27%        16% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1309          680        630          146        190        216        416        884         1098--      208++A 
                                 63%          63%        63%          63%        62%        67%        64%        63%          61%        74% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  707          372        335           82        111        101        222        478          633+B       70-- 
                                 34%          34%        34%          35%        36%        31%        34%        34%          35%        25% 
 
Net: Not 
concerned                      1334          690        644          148        190        218        420        905         1121--      209++A 
                                 64%          64%        65%          63%        62%        68%        65%        64%          63%        74% 
 
Mean Score                      1.4          1.4        1.4          1.5        1.4        1.4        1.4        1.5          1.4        1.5 
Standard deviation              .77          .75        .79          .67        .56        .72        .66        .82          .78        .68 
Standard error                  .03          .05        .05          .09        .06        .09        .05        .05          .04        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 129 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          7            -          2          -          2          -          -          2          2          -          -          *          -            6          2          2          * 
                                  *%           -%         1%         -%         1%         -%         -%         1%         1%         -%         -%         *%         -%           *%         1%         1%         *% 
 
2                  (4.0)         17            2          3          -          2          3          2          2          2          2          -          -          1           16          1          1          - 
                                  1%           2%         1%         -%         1%         2%         1%         1%         1%         1%         -%         -%         1%           1%         1%         1%         -% 
 
3                  (3.0)         37            3b         -          6b         1          5b         2          5          8          2          2+Bikl     1          2           30          7          5          2 
                                  2%           3%         -%         4%         1%         4%         1%         3%         3%         1%         3%         1%         1%           2%         3%         3%         4% 
 
4                  (2.0)        182           10kl       20         19kl       22kl       10         16         18         23         28kl        4k         4--        8--        156         26         23          3 
                                  9%          12%         9%        12%        12%         7%         9%         9%         8%        10%         7%         4%         5%           8%        11%        12%         5% 
 
5 - Very 
Concerned          (1.0)        525           33+eHIJL   78+HIJL    43         57HiJ      33         46         64+HIJl    47--       47-        11--       31HIJl     36          458         67         45         22++AbC 
                                 25%          39%        34%        26%        31%        22%        25%        34%        16%        17%        18%        30%        22%          25%        28%        24%        45% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          2+         -          -          -          -            ---        2++A       2++A       - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%           -%         1%         1%         -% 
 
(Not Concerned)                1309           36--      127         98        103         95a       122a        97-       208+ABcDG  192+ABcDG   45++ABcDG  68Ag      120++ABcDG  1176+bd     133-       110         23- 
                                 63%          44%        55%        59%        55%        65%        65%        52%        71%        71%        72%        65%        72%          64%        56%        59%        46% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  707           43         98+eHIJL   62hjl      79HiJL     43         62         82+eHIJL   70--       74         15--       35hjl      44--        614         93         68         25+a 
                                       ++EfHIJkL 
                                 34%          51%        43%        37%        42%        30%        33%        44%        24%        28%        25%        34%        26%          33%        39%        36%        50% 
 
Net: Not 
concerned                      1334           38--      131         98        107         98a       123a       100-       212+ABcDG  194+AbcdG   45++ABcDG  68Ag      121++ABcDGk 1198+bd     136-       113         23- 
                                 64%          46%        57%        59%        57%        67%        66%        54%        73%        72%        72%        65%        72%          65%        57%        60%        46% 
 
Mean Score                      1.4          1.4        1.3        1.5k       1.5k       1.6k       1.4        1.4        1.6Kl      1.5k       1.5Kl      1.2--      1.3          1.4        1.5        1.6        1.3 
Standard deviation              .77          .75        .79        .66        .86        .88        .66        .84        .92        .66        .72        .54        .64          .76        .83        .86        .69 
Standard error                  .03          .13        .11        .10        .12        .15        .11        .12        .14        .10        .07        .05        .06          .04        .10        .12        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 129 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          7            2          2          4          -          -            2          2            4          2          2          -            2          4          2          - 
                                  *%           *%         1%         1%         -%         -%           1%         *%           *%         *%         1%         -%           *%         1%         *%         -% 
 
2                  (4.0)         17            7          2          7          -          -            6          7            4         11+         2          -            9          3          5          - 
                                  1%           1%         1%         1%         -%         -%           2%         1%           *%         2%         1%         -%           1%         *%         1%         -% 
 
3                  (3.0)         37           12          6          9          2          3            2         18           10-        19a         8          6a          12         17          8          - 
                                  2%           1%         3%         1%         1%         3%           1%         2%           1%         3%         2%         3%           1%         3%         2%         -% 
 
4                  (2.0)        182           86         15         49         23+ce       5           24         89           91d        67d        24          6-          69         80++a      33          - 
                                  9%          10%         8%         8%        16%         5%           7%         9%           9%         9%         7%         3%           7%        12%         8%         -% 
 
5 - Very 
Concerned          (1.0)        525          190-        65++ADE   182ade      26         19           90        252          245        185         96         45          199--      195+A      121a         6 
                                 25%          22%        35%        29%        18%        16%          28%        25%          24%        26%        27%        23%          21%        29%        28%        24% 
 
(Never 
Considered this)                  2            2          -          -          -          -            -          -            2          -          -          -            2          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1309          562B        96--      385         97b        93+aBC      200        646          653        430        226        136b         646++Bc    375--      261         20 
                                 63%          65%        52%        61%        66%        77%          62%        64%          65%        60%        63%        70%          69%        56%        61%        76% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  707          276e        80+aE     231E        50         25-         114        341          335        252        120         51          268--      275++A     154a         6 
                                 34%          32%        43%        36%        33%        20%          35%        34%          33%        35%        34%        27%          29%        41%        36%        24% 
 
Net: Not 
concerned                      1334          570B       100--      397         97         93+Bc       208        654          662        443        229        136          657++Bc    381--      268         20 
                                 64%          66%        54%        62%        66%        77%          64%        65%          66%        62%        64%        70%          70%        57%        62%        76% 
 
Mean Score                      1.4          1.5        1.4        1.4        1.5        1.4          1.4        1.4          1.4        1.5        1.4        1.3          1.4        1.5        1.4        1.0 
Standard deviation              .77          .73        .86        .83        .57        .70          .87        .72          .71        .83        .79        .67          .78        .76        .81          - 
Standard error                  .03          .05        .11        .07        .10        .16          .10        .05          .05        .06        .09        .11          .06        .05        .07          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 129 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          7            6          4          2          4          2            7          2          7+         7          -            4          2          4          2          4 
                                  *%           *%         *%         *%         *%         1%           *%         *%         1%         1%         -%           *%         *%         1%         *%         *% 
 
2                  (4.0)         17           12         12          2          4          6           17          9         17++       12          -           13          8         10          4          4 
                                  1%           1%         1%         *%         *%         2%           1%         1%         2%         1%         -%           1%         1%         1%         1%         1% 
 
3                  (3.0)         37           18--       17--        6          8         17++ABCD     37+        21         37++bde    23          -           20         10         11          9         17 
                                  2%           1%         1%         1%         1%         6%           2%         2%         3%         2%         -%           2%         1%         1%         2%         2% 
 
4                  (2.0)        182          158        146         62         80         24          182++E     124E       182++ABDE  145++E       ---        117         86         77         46         61 
                                  9%           9%         9%        10%        10%         8%          10%        10%        17%        11%         -%           9%        10%        10%         8%         8% 
 
5 - Very 
Concerned          (1.0)        525          471++E     448++E     261++ABE   293++ABE    42--        525++E     424++E     525++ABDE  463++AE      ---        389++E     273++E     280++aE    211++abE   128-- 
                                 25%          27%        28%        41%        37%        14%          29%        33%        48%        35%         -%          30%        31%        36%        37%        17% 
 
(Never 
Considered this)                  2            2          2          -          -          -            2          2          2          2          -            -          -          -          -          2 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         *%         -%           -%         -%         -%         -%         *% 
 
(Not Concerned)                1309         1054--CD    957--CD    303--      411--      218+aBCD    1015--CD    707--C     332--      669--C     271++ABCD    739--c     511--c     396--      297--      530++ABCD 
                                 63%          61%        60%        48%        51%        70%          57%        55%        30%        51%       100%          58%        57%        51%        52%        71% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  707          628++E     594++E     323++ABE   373++ABE    67--        707++E     548++E     707++ABDE  609++AE      ---        506++E     358++E     357++aE    257++E     189-- 
                                 34%          37%        37%        51%        47%        22%          40%        43%        64%        46%         -%          40%        40%        46%        45%        25% 
 
Net: Not 
concerned                      1334         1071--CD    972--CD    307--      419--      225++ABCD   1040--CD    718--C     356--      688--C     271++ABCD    756--c     521--c     409--      302--      538++ABCD 
                                 64%          62%        61%        48%        52%        73%          58%        56%        32%        52%       100%          59%        59%        53%        53%        72% 
 
Mean Score                      1.4          1.4--c     1.4--      1.3--      1.3--      1.9++ABCD    1.4        1.3--      1.4        1.4--        -          1.4-       1.4-       1.4        1.3--      1.6+abcD 
Standard deviation              .77          .71        .69        .58        .65       1.03          .77        .66        .77        .75          -          .74        .69        .75        .67        .85 
Standard error                  .03          .03        .03        .04        .04        .14          .03        .03        .03        .04          -          .04        .04        .05        .05        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 129 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          7            2          6            5          7          4          5          4            7+         -          -          -            7+         -          -          - 
                                  *%           *%         *%           *%         1%         *%         1%         *%           1%         -%         -%         -%           1%         -%         -%         -% 
 
2                  (4.0)         17            3         14           10          9         12          9         11            6          6          4          1           10          4          3          - 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         1%         1%         1%           1%         1%         2%         -% 
 
3                  (3.0)         37            3         34           16         16-        18         11         21           20         12          2          3           26b         4-         5          2 
                                  2%           1%         2%           1%         1%         2%         1%         2%           2%         2%         1%         4%           2%         1%         2%         2% 
 
4                  (2.0)        182           34        148          119+f      123         95         54-       101           88         70         19          4          100         52         22          8 
                                  9%           9%         9%          10%         9%         8%         7%         9%           9%        10%         7%         5%           9%         8%        10%         8% 
 
5 - Very 
Concerned          (1.0)        525          123+b      381-         345++      383++      326++      243++      330++        278        161         68         19          283        168         48         27 
                                 25%          31%        24%          29%        28%        28%        30%        28%          27%        24%        23%        22%          26%        26%        22%        26% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1309          232       1025          682--      829-       695-       483        699-         622        427        202         58          681        425        138         66 
                                 63%          58%        64%          58%        61%        60%        60%        60%          61%        63%        69%        68%          61%        65%        64%        64% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  707          157+b      529          463++      505++      422+       297        430+         366        231         88         23          383        220         69         35 
                                 34%          40%        33%          39%        37%        37%        37%        37%          36%        34%        30%        27%          35%        34%        32%        34% 
 
Net: Not 
concerned                      1334          238       1044          697--      845-       710-       497        713-         635        434        206         59          698        429        141         66 
                                 64%          60%        65%          59%        62%        62%        62%        61%          62%        64%        70%        69%          63%        66%        66%        64% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 129 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.4          1.4        1.5+         1.4        1.4-       1.4        1.4        1.4          1.4        1.5        1.4        1.5          1.5b       1.3-       1.5b       1.3 
Standard deviation              .77          .73        .79          .74        .75        .76        .83        .76          .82        .70        .71        .90          .85        .61        .80        .58 
Standard error                  .03          .07        .04          .04        .04        .04        .06        .04          .05        .06        .09        .19          .05        .05        .11        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1685 
Table 129 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          7            - 
                                  *%           -% 
 
2                  (4.0)         17            - 
                                  1%           -% 
 
3                  (3.0)         37            2 
                                  2%           3% 
 
4                  (2.0)        182            3 
                                  9%           4% 
 
5 - Very 
Concerned          (1.0)        525           23 
                                 25%          31% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1309           46 
                                 63%          62% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  707           26 
                                 34%          35% 
 
Net: Not 
concerned                      1334           46 
                                 64%          62% 
 
Mean Score                      1.4          1.2 
Standard deviation              .77          .58 
Standard error                  .03          .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 129 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          7            6e         2          5          -          7e         --         6e         *          -          -          7++E       3+dE 
                                  *%           1%         *%         *%         -%         1%         -%         1%         *%         -%         -%         1%         1% 
 
2                  (4.0)         17            6          8         11          5         11          5          8          8          5          3ae        8          3 
                                  1%           1%         1%         1%         1%         1%         *%         1%         2%         1%         3%         1%         1% 
 
3                  (3.0)         37           23         14         18          7         21         15         14          6          5          2         15          3 
                                  2%           2%         2%         2%         1%         2%         1%         2%         1%         1%         1%         2%         1% 
 
4                  (2.0)        182           92         97+       119         56        130        108         73         54         41+        10         76         22 
                                  9%           9%        11%        10%        10%         9%        10%        10%        11%        13%         8%         9%         9% 
 
5 - Very 
Concerned          (1.0)        525          294++      254++      328+       142        361        293        220++d     156++       88         38        261++dee    78 
                                 25%          29%        29%        27%        25%        26%        26%        31%        31%        27%        28%        32%        31% 
 
(Never 
Considered this)                  2            2          2          2          2          2          2          -          -          -          -          -          - 
                                  *%           *%         *%         *%         *%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1309          587--      506--      716--      364fgj     864fgj     704fgJ     395--      276--      184         80        455--      143 
                                 63%          58%        57%        60%        63%        62%        62%        55%        55%        57%        60%        55%        57% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  707          386++      351++      447++      198        491        401        293++de    209++de    128+        48        338++dee   100 
                                 34%          38%        40%        37%        34%        35%        36%        41%        42%        40%        36%        41%        40% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 129 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1334          599--      515--      733--      369fj      882fgj     710fj      408--      284--      189         83        470--      149 
                                 64%          59%        58%        61%        64%        63%        63%        57%        57%        59%        63%        57%        59% 
 
Mean Score                      1.4          1.4        1.4        1.4        1.4        1.4        1.4-       1.5        1.4        1.5        1.5        1.4        1.5 
Standard deviation              .77          .77        .71        .77        .67        .78        .61        .83        .72        .73        .84        .83        .93 
Standard error                  .03          .05        .04        .04        .06        .04        .04        .06        .06        .08        .14        .05        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 129 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          7            5          -          4          -          4          6+         4          -          -          -          2Bdei      6          3          -          2          - 
                                  *%           *%         -%         1%         -%         *%         1%         *%         -%         -%         -%         2%         *%         *%         -%         1%         -% 
 
2                  (4.0)         17           10          5          5          5         10          4          9          2          3          2          -         13          7          2          1          - 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         1%         1%         -%         1%         1%         2%         *%         -% 
 
3                  (3.0)         37           25          9          6          3         29         13         24          7          2          -          2         16         16-         -          2          * 
                                  2%           2%         1%         1%         1%         2%         2%         2%         3%         1%         -%         2%         1%         1%         -%         1%         *% 
 
4                  (2.0)        182          138         62         57++ehj    44        132         66        103         14         51++hj      8         11        126++hj    128          5         37++ehj     6 
                                  9%          10%         9%        13%        10%         9%        10%        10%         6%        13%         5%        10%        11%        10%         6%        14%         9% 
 
5 - Very 
Concerned          (1.0)        525          358        161        122        106        402+       196++abdn  269         85        106         56+abdn    37+bdn    301        346         13         72         16 
                                                                                                                   ++ABDglmnq 
                                 25%          25%        24%        28%        23%        27%        30%        26%        35%        27%        34%        35%        27%        26%        18%        27%        25% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1309          903cf      433cFk     238--      293cfk     907-       361--      640        139        234         99         53-       664--      807f        57        151         44 
                                                                                                                                                                                     CeFghiKloq 
                                 63%          63%        65%        55%        65%        61%        56%        61%        56%        59%        60%        51%        59%        62%        74%        57%        66% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  707          495        223        179++abdn  150        534+       262++abdn  372         99n       157+n       63         48+bdn    427++n     473+        18        109+n       22 
                                 34%          34%        33%        42%        33%        36%        41%        35%        40%        40%        39%        46%        38%        36%        24%        41%        33% 
 
Net: Not 
concerned                      1334          918cf      438cfk     246--      298cfk     921-       371--      653        141-       237        100         55-       682--      817         58        153         44 
                                                                                                                                                                                     CeFghiKlmo 
                                                                                                                                                                                              q 
                                 64%          64%        65%        57%        66%        62%        57%        62%        57%        60%        61%        53%        61%        63%        76%        58%        66% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 129 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.4          1.4j       1.4        1.5j       1.4        1.4        1.4        1.5j       1.3        1.4        1.2-       1.4        1.5j       1.4-       1.5        1.4j       1.3 
Standard deviation              .77          .75        .67        .83        .70        .73        .81        .78        .65        .63        .55        .86        .79        .68        .88        .72        .49 
Standard error                  .03          .04        .05        .08        .07        .04        .06        .05        .08        .06        .09        .15        .05        .04        .23        .08        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 129 (continuation) 
<C3b> How concerned generally are you about Personal data being processed without knowledge / consent 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          7            5          **         - 
                                  *%           1%         **         -% 
 
2                  (4.0)         17           10          **         2+aefM 
                                  1%           1%         **         4% 
 
3                  (3.0)         37           10          **         - 
                                  2%           1%         **         -% 
 
4                  (2.0)        182           94          **         4 
                                  9%          10%         **         6% 
 
5 - Very 
Concerned          (1.0)        525          245          **        14 
                                 25%          27%         **        24% 
 
(Never 
Considered this)                  2            -          **         2++ABCDEFGhILMoQ 
                                  *%           -%         **         3% 
 
(Not Concerned)                1309          555          **        36 
                                 63%          60%         **        62% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  707          340+n        **        18 
                                 34%          37%         **        31% 
 
Net: Not 
concerned                      1334          570          **        38 
                                 64%          62%         **        66% 
 
Mean Score                      1.4          1.5j         **       1.5 
Standard deviation              .77          .80          **      1.01 
Standard error                  .03          .05          **       .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 130 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          5            1          4            2          -          -          2          -          2          -            2          2          2            3          -          -          2 
                                  *%           *%         *%           1%         -%         -%         *%         -%         1%         -%           *%         *%         *%           1%         -%         -%         *% 
 
2                  (4.0)         13            8          5            2          2          6+         2          1          *          -            3          8          2            4          9++cd      -          - 
                                  1%           1%         *%           1%         1%         2%         1%         *%         *%         -%           1%         1%         *%           1%         2%         -%         -% 
 
3                  (3.0)         41           21         20            1          4         14+ag       6         10a         5          -            5         20a        15           11         12         13          5 
                                  2%           2%         2%           *%         1%         4%         2%         3%         2%         -%           1%         3%         2%           2%         2%         3%         1% 
 
4                  (2.0)        114           48         66           15         14         23         26         16         15          6           29         49         36           29         32         19         35 
                                  6%           5%         6%           6%         4%         6%         7%         5%         6%         3%           5%         7%         5%           6%         5%         4%         7% 
 
5 - Very 
Concerned          (1.0)        266          133        133           25         33         49         52         50         28         30           57-       101        108           87++BCd    72         46         61 
                                 13%          13%        13%           9%        11%        13%        15%        16%        11%        14%          10%        14%        14%          19%        11%        10%        12% 
 
(Never 
Considered this)                  *            *          -            -          -          -          -          -          *          -            -          -          *            -          *          -          - 
                                  *%           *%         -%           -%         -%         -%         -%         -%         *%         -%           -%         -%         *%           -%         *%         -%         -% 
 
(Not Concerned)                1639          805        834          228cd      253cd      283        267        243        194        172          481+B      550-       609          329--      499A       384+A      428A 
                                 79%          79%        79%          84%        83%        75%        75%        76%        79%        83%          83%        75%        79%          71%        80%        83%        80% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  381          181        199           40         46         72         78         66         43         36           86-       150a       145          116++BCd   104         65-        96 
                                 18%          18%        19%          15%        15%        19%        22%        21%        17%        17%          15%        21%        19%          25%        17%        14%        18% 
 
Net: Not 
concerned                      1658          815        843          231cde     255        289        270        244        196        172          486++B     559-       612          336--      508A       384A       430a 
                                 80%          80%        79%          85%        84%        77%        76%        76%        80%        83%          84%        77%        79%          73%        81%        83%        81% 
 
Mean Score                      1.6          1.6        1.6          1.7g       1.5        1.8g       1.6        1.5        1.7g       1.2-         1.6        1.7        1.5          1.6        1.7        1.6        1.5 
Standard deviation              .87          .87        .87         1.00        .78        .95        .87        .80        .94        .38          .89        .92        .79          .94        .93        .76        .75 
Standard error                  .05          .08        .07          .18        .13        .12        .12        .11        .16        .09          .11        .09        .08          .10        .10        .10        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 130 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          5            3          2            -          2          -          2          3            5          - 
                                  *%           *%         *%           -%         1%         -%         *%         *%           *%         -% 
 
2                  (4.0)         13           13++B       ---          2          -          4          5          8           13          - 
                                  1%           1%         -%           1%         -%         1%         1%         1%           1%         -% 
 
3                  (3.0)         41           22         18            5          7          8         15         26           35          6 
                                  2%           2%         2%           2%         2%         3%         2%         2%           2%         2% 
 
4                  (2.0)        114           61         54            6         24a        18         36         76          101         12 
                                  6%           6%         5%           3%         8%         5%         6%         5%           6%         4% 
 
5 - Very 
Concerned          (1.0)        266          159+b      107-          27         37         47         90        175          231         33 
                                 13%          15%        11%          12%        12%        15%        14%        12%          13%        12% 
 
(Never 
Considered this)                  *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1639          828-       812+a        194        236        245        502       1125         1405        231 
                                 79%          76%        82%          83%        77%        76%        77%        80%          78%        82% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  381          220        161           34         61         65        126        251          332         45 
                                 18%          20%        16%          14%        20%        20%        19%        18%          19%        16% 
 
Net: Not 
concerned                      1658          844        814          195        238        249        509       1136         1423        231 
                                 80%          78%        82%          84%        78%        77%        78%        80%          79%        82% 
 
Mean Score                      1.6          1.6        1.5          1.5        1.6        1.6        1.6        1.6          1.6        1.5 
Standard deviation              .87          .94        .76          .86        .86        .87        .90        .86          .89        .69 
Standard error                  .05          .07        .07          .16        .13        .13        .09        .06          .06        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 130 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          5            1+         -          -          -          -          2          2          -          -          -          *          -            3          2          -          2++Ac 
                                  *%           2%         -%         -%         -%         -%         1%         1%         -%         -%         -%         *%         -%           *%         1%         -%         4% 
 
2                  (4.0)         13            -          -          -          -          4++bi      3          -          5          -          -          *          *           10          3          3          - 
                                  1%           -%         -%         -%         -%         3%         2%         -%         2%         -%         -%         *%         *%           1%         1%         2%         -% 
 
3                  (3.0)         41            3bh        -          8+BHl      9+bHl      3          4          8+bHl      -          3          1bH        1h         1           33          8          7          1 
                                  2%           3%         -%         5%         5%         2%         2%         4%         -%         1%         1%         1%         1%           2%         3%         4%         2% 
 
4                  (2.0)        114           10+bcIjkL   9          5         12l        10l        21+bcIjKL  13l        21kl        7          2          3-         3--         92-        23+a       18+a        5 
                                  6%          12%         4%         3%         6%         7%        11%         7%         7%         3%         3%         3%         2%           5%        10%         9%        10% 
 
5 - Very 
Concerned          (1.0)        266           17CJ       25c         5--       25C        19C        19c        41++bCfiJ  38Cj       33c         4--       16CJ       24CJ        225         42         28         13++A 
                                 13%          21%        11%         3%        13%        13%        10%        22%        13%        12%         6%        15%        15%          12%        18%        15%        26% 
 
(Never 
Considered this)                  *            -          -          -          -          -          -          -          -          -          -          -          *++          *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
(Not Concerned)                1639           52--      195AfG     148        142        110        139        124--      227ag      227AG       56         84AG      137AG       1479++BCD   160--      131-        29-- 
                                                             ++AdeFGhk                                                                   ++ADEFGHKl 
                                 79%          63%        85%        89%        76%        76%        74%        66%        78%        84%        89%        81%        82%          80%        67%        70%        58% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  381           27++BCIJkL 34c        10--       37Cj       29Cj       39Cj       53++bCIJkL 59CJ       40c         6--       18CJ       27Cj        316--       65++A      46a        18++A 
                                 18%          32%        15%         6%        20%        20%        21%        28%        20%        15%        10%        18%        16%          17%        27%        25%        36% 
 
Net: Not 
concerned                      1658           53--      195AG      148        142        114        144        126--      232ag      227AG       56         84AG      137AG       1493++BcD   165--      135-        31-- 
                                                              +AdefGhk                                                                   ++ADeFGhKl 
                                 80%          64%        85%        89%        76%        78%        77%        67%        80%        84%        89%        81%        83%          81%        70%        72%        61% 
 
Mean Score                      1.6          1.7l       1.3        2.2+BhIjKL 1.6l       1.8bl      1.9+bikL   1.6        1.6        1.3        1.5l       1.4-       1.2--        1.6        1.7        1.7        1.7 
Standard deviation              .87          .98        .44        .86        .79       1.03       1.04        .93        .85        .62        .73        .79        .61          .84        .98        .90       1.21 
Standard error                  .05          .22        .10        .26        .16        .21        .21        .15        .14        .12        .12        .10        .08          .06        .14        .15        .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 130 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          5            5+         -          *          -          -            3+         2            2          3          -          -            1          4          -          - 
                                  *%           1%         -%         *%         -%         -%           1%         *%           *%         *%         -%         -%           *%         1%         -%         -% 
 
2                  (4.0)         13            8          2          *          -          -            3          4            7          5          2          -            5          5          3          - 
                                  1%           1%         1%         *%         -%         -%           1%         *%           1%         1%         *%         -%           1%         1%         1%         -% 
 
3                  (3.0)         41           13          2         15          5          4            4         23           21c        20c         *-         *            7--       17a        17++A       - 
                                  2%           1%         1%         2%         3%         3%           1%         2%           2%         3%         *%         *%           1%         3%         4%         -% 
 
4                  (2.0)        114           41          8         36         10          7           14         51           44         50         20          7           41         42         29          1 
                                  6%           5%         4%         6%         6%         5%           4%         5%           4%         7%         6%         4%           4%         6%         7%         5% 
 
5 - Very 
Concerned          (1.0)        266          107         27         88         14         13           52        129          146c        88         32         16           74--      115++A      71+A        2 
                                 13%          12%        14%        14%        10%        11%          16%        13%          14%        12%         9%         8%           8%        17%        17%         9% 
 
(Never 
Considered this)                  *            *          -          -          -          -            -          -            -          -          *          -            -          *          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           -%         -%         *%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1639          686        147        496        120         97          247        806          789        547        303+ab     171+aB       810++BC    490--      309--       22 
                                 79%          80%        79%        78%        80%        80%          76%        79%          78%        77%        85%        88%          86%        73%        72%        86% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  381          148         35        125         24         20           66        179          190        138         52         23          115--      158++A     101++A       4 
                                 18%          17%        19%        20%        16%        16%          20%        18%          19%        19%        15%        12%          12%        23%        23%        14% 
 
Net: Not 
concerned                      1658          698        149        497        120         97          254        811          798        555        305+ab     171+ab       817++BC    499--      312--       22 
                                 80%          81%        80%        78%        80%        80%          78%        80%          79%        78%        85%        88%          87%        74%        73%        86% 
 
Mean Score                      1.6          1.6        1.5        1.5        1.7        1.6          1.6        1.6          1.5        1.7+       1.5        1.3          1.6        1.6        1.6        1.3 
Standard deviation              .87          .99        .80        .71        .77        .77         1.05        .83          .85        .94        .66        .49          .85        .92        .83        .56 
Standard error                  .05          .09        .16        .08        .18        .20          .16        .07          .07        .09        .12        .13          .10        .08        .09        .36 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 130 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          5            4          4          2          2          1            5          4          5          5          -            5          3          4          2          - 
                                  *%           *%         *%         *%         *%         *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
2                  (4.0)         13           13         13          7          7          -           13         12         13++        9          -           10         10+         4          5          3 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         *%         1%         *% 
 
3                  (3.0)         41           33         31         22+        25+         8           41+e       36++e      41++E      34+e        --          33         28++e      29++E      21++E       8 
                                  2%           2%         2%         3%         3%         3%           2%         3%         4%         3%         -%           3%         3%         4%         4%         1% 
 
4                  (2.0)        114          107+e      102++e      55++E      70++E       5-         114++E     100++E     114++AE    101++E       ---         79         58         56+e       43+e       32 
                                  6%           6%         6%         9%         9%         2%           6%         8%        10%         8%         -%           6%         7%         7%         8%         4% 
 
5 - Very 
Concerned          (1.0)        266          245++E     241++E     160++ABE   173++ABE    16--        266++E     230++E     266++ABDE  243++aE      ---        211++E     166++E     167++aE    131++AE     53-- 
                                 13%          14%        15%        25%        22%         5%          15%        18%        24%        18%         -%          16%        19%        22%        23%         7% 
 
(Never 
Considered this)                  *            *          *          *          *          -            *          *          *          *          -            -          -          -          -          * 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           -%         -%         -%         -%         *% 
 
(Not Concerned)                1639         1316--CD   1193--CD    391--      522--      278++ABCD   1345--bCd   907--C     662--      929--C     271++ABCD    944--CD    623--      517--      366--      648++ABCD 
                                 79%          77%        75%        61%        65%        90%          75%        70%        60%        70%       100%          74%        70%        67%        64%        87% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  381          352++E     343++E     214++ABE   243++ABE    22--        381++E     330++aE    381++ABDE  343++aE      ---        290++E     225++E     223++aE    174++AE     85-- 
                                 18%          20%        22%        34%        30%         7%          21%        26%        35%        26%         -%          23%        25%        29%        31%        11% 
 
Net: Not 
concerned                      1658         1333--CD   1210--CD    400--      531--      279++ABCD   1363--bCd   922--C     680--      943--C     271++ABCD    960--CD    637--d     524--      373--      652++ABCD 
                                 80%          78%        76%        63%        66%        90%          76%        72%        62%        71%       100%          75%        72%        67%        66%        87% 
 
Mean Score                      1.6          1.6        1.6        1.5        1.5        1.9          1.6        1.6        1.6        1.6          -          1.6        1.6        1.5        1.5        1.6 
Standard deviation              .87          .85        .85        .83        .81       1.10          .87        .86        .87        .85          -          .90        .92        .85        .84        .79 
Standard error                  .05          .05        .05        .06        .06        .25          .05        .05        .05        .05          -          .06        .07        .07        .07        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1696 
Table 130 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          5            2          3            3          2          3          2          3            3          -          2          -            3          -          2          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         -%         1%         -%           *%         -%         1%         -% 
 
2                  (4.0)         13            3          8            7         11          5          7          8            7          6          -          -            5          5          3          - 
                                  1%           1%         1%           1%         1%         *%         1%         1%           1%         1%         -%         -%           *%         1%         1%         -% 
 
3                  (3.0)         41           11         28           23         32         26         12         21           15         17          7          2           21         13          7          - 
                                  2%           3%         2%           2%         2%         2%         2%         2%           2%         2%         2%         2%           2%         2%         3%         -% 
 
4                  (2.0)        114           22         85           72         82         54         42         72           58         36         13          7           68         27         11          8 
                                  6%           6%         5%           6%         6%         5%         5%         6%           6%         5%         4%         8%           6%         4%         5%         8% 
 
5 - Very 
Concerned          (1.0)        266           78++B     179--        189++      209++      191++      131++      180++        125         90         35         16          139         82         25         20 
                                 13%          20%        11%          16%        15%        17%        16%        15%          12%        13%        12%        19%          13%        13%        12%        20% 
 
(Never 
Considered this)                  *            -          *            -          -          -          -          -            -          *          -          -            -          *          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1639          281--     1304++A       882--     1031--      870--      612-       881--        814        526        238         61          873        526        167         74 
                                 79%          71%        81%          75%        75%        76%        76%        76%          80%        78%        81%        71%          79%        81%        78%        72% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  381          100++B     264--        260++      291++      245++      172+       251++        183        126         48         24          208        109         36         29+bc 
                                 18%          25%        16%          22%        21%        21%        21%        22%          18%        19%        16%        27%          19%        17%        17%        28% 
 
Net: Not 
concerned                      1658          287--     1315++A       892--     1043--      879--      620        893--        824        533        240         61          881        531        172         74 
                                 80%          72%        82%          76%        76%        76%        77%        77%          81%        79%        81%        71%          79%        81%        80%        72% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 130 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.6          1.5        1.6          1.5        1.6        1.5-       1.5        1.5          1.6        1.6        1.6        1.4          1.6        1.5        1.9+d      1.3 
Standard deviation              .87          .89        .85          .83        .83        .84        .84        .85          .89        .85        .93        .63          .85        .84       1.13        .46 
Standard error                  .05          .10        .06          .06        .06        .06        .08        .06          .08        .09        .15        .14          .07        .09        .20        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 130 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          5            - 
                                  *%           -% 
 
2                  (4.0)         13            - 
                                  1%           -% 
 
3                  (3.0)         41            - 
                                  2%           -% 
 
4                  (2.0)        114            5 
                                  6%           7% 
 
5 - Very 
Concerned          (1.0)        266           15 
                                 13%          20% 
 
(Never 
Considered this)                  *            - 
                                  *%           -% 
 
(Not Concerned)                1639           54 
                                 79%          73% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  381           20 
                                 18%          27% 
 
Net: Not 
concerned                      1658           54 
                                 80%          73% 
 
Mean Score                      1.6          1.3 
Standard deviation              .87          .45 
Standard error                  .05          .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 130 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          5            2          3          3          2          3          2          2          2          2          2+e        3          2 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         1%         1%         *%         1% 
 
2                  (4.0)         13            9         10         11          3         13          6          6          3          3          2          7          5+ 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         1%         1%         1%         2% 
 
3                  (3.0)         41           32++       27+        30         14         33         25         16         20++        8          -         28++        9 
                                  2%           3%         3%         3%         2%         2%         2%         2%         4%         2%         -%         3%         3% 
 
4                  (2.0)        114           52         51         67         40         77         61         53+        34         29+ak       8         56          9 
                                  6%           5%         6%         6%         7%         6%         5%         7%         7%         9%         6%         7%         4% 
 
5 - Very 
Concerned          (1.0)        266          158++      143++      178+        77        203++      171++      129++h      85++h      35         21        149++h      53++deH 
                                 13%          16%        16%        15%        13%        15%        15%        18%        17%        11%        15%        18%        21% 
 
(Never 
Considered this)                  *            -          -          -          -          -          -          -          -          -          -          *          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -% 
 
(Not Concerned)                1639          756--      647--      911--j     441j      1066--fJ    861-fj     510--      356--      246        102        578--      175-- 
                                 79%          75%        73%        76%        76%        76%        76%        71%        71%        76%        76%        70%        69% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  381          210+       195++      244+       117        281+       233+       182++ce    119++       64         28        205++ce     62+ 
                                 18%          21%        22%        20%        20%        20%        21%        25%        24%        20%        21%        25%        25% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 130 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1658          767--      660--      925--j     446j      1082--fJ    869-j      517--      361--      250        105        589--      182-- 
                                 80%          76%        75%        77%        77%        78%        77%        72%        72%        78%        79%        72%        72% 
 
Mean Score                      1.6          1.6        1.6        1.6        1.6        1.6        1.5        1.5        1.6        1.8e       1.6        1.6        1.6 
Standard deviation              .87          .89        .94        .90        .86        .90        .81        .83        .90        .94       1.12        .91       1.06 
Standard error                  .05          .07        .08        .07        .09        .06        .06        .07        .09        .13        .25        .07        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 130 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          5            3          2          2          2          5          *          5          -          -          -          -          4          2          -          -          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         -%         -% 
 
2                  (4.0)         13           12          8          6          8++e       9          5         10          1          5          1          2          9          8          2          3          - 
                                  1%           1%         1%         1%         2%         1%         1%         1%         1%         1%         1%         2%         1%         1%         2%         1%         -% 
 
3                  (3.0)         41           31         13         15+         8         36         24++       32++        9         11          6          7++abdem  32++       30          *         11+         3 
                                  2%           2%         2%         3%         2%         2%         4%         3%         4%         3%         4%         7%         3%         2%         *%         4%         5% 
 
4                  (2.0)        114           73         36         28         27         92         38         53          9         19         11          6         72         69          4         13          - 
                                  6%           5%         5%         6%         6%         6%         6%         5%         4%         5%         7%         6%         6%         5%         5%         5%         -% 
 
5 - Very 
Concerned          (1.0)        266          194         73         84++aBdeln 55        201        115++aBden 154+        45+b       62         42         31        153        191++        6         55++aBdelmn 8 
                                                                                                                                         ++ABDEGiLM ++ABDEfGhI 
                                                                                                                                                NQs     LMNpQs 
                                 13%          13%        11%        20%        12%        14%        18%        15%        18%        16%        26%        30%        14%        15%         7%        21%        12% 
 
(Never 
Considered this)                  *            -          -          -          -          -          -          -          -          -          -          -          -          *          -          *          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%         *%         -% 
 
(Not Concerned)                1639         1125CfJKO   538CFJKO   296--k     351cJKo   1142--CfJKo 464--K     795--cJK   183K       299jK      103--       58--      854--cJK  1005-CfJKo   65cfJKo   183--k      55cjK 
                                 79%          78%        80%        69%        78%        77%        72%        76%        74%        75%        63%        56%        76%        77%        85%        69%        83% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  381          267        109        112         82        293+       153++aB    207         54         81         53         38        225        260          9         67++aBn     8 
                                                            ++ABdeglmn                                                                   ++ABDEGiLM ++ABDEfGhI 
                                                                     p                                                                          NPQ     LMNPQs 
                                 18%          19%        16%        26%        18%        20%        24%        20%        22%        20%        32%        36%        20%        20%        12%        25%        12% 
 
Net: Not 
concerned                      1658         1140CFJKO   548CFJKO   304--k     361CfJKo  1156--cfJKo 469--k     810-cJK    184K       305jK      104--       60--      868--cJK  1015-cfJKo   67CfhJKo  186--       55jK 
                                 80%          79%        82%        71%        80%        78%        73%        77%        75%        77%        64%        58%        77%        78%        87%        70%        83% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 130 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.6          1.6        1.7        1.6        1.7        1.6        1.6        1.7        1.5        1.6        1.5        1.6        1.7+       1.5        1.8        1.5        1.6 
Standard deviation              .87          .89        .97        .96       1.03        .88        .83        .98        .82        .90        .78        .91        .92        .83       1.07        .85        .94 
Standard error                  .05          .06        .10        .10        .12        .06        .08        .08        .13        .11        .13        .17        .07        .06        .39        .12        .33 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 130 (continuation) 
<C3b> How concerned generally are you about People or organisations collecting data in unclear ways for commercial reasons 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          5            2          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)         13           12++        **         - 
                                  1%           1%         **         -% 
 
3                  (3.0)         41           25          **         * 
                                  2%           3%         **         *% 
 
4                  (2.0)        114           50          **         4 
                                  6%           5%         **         7% 
 
5 - Very 
Concerned          (1.0)        266          135          **         5 
                                 13%          15%         **         9% 
 
(Never 
Considered this)                  *            -          **         - 
                                  *%           -%         **         -% 
 
(Not Concerned)                1639          696-cJK      **        48jK 
                                 79%          76%         **        84% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  381          185          **         9 
                                 18%          20%         **        16% 
 
Net: Not 
concerned                      1658          709-cJK      **        48jK 
                                 80%          77%         **        84% 
 
Mean Score                      1.6          1.6          **       1.5 
Standard deviation              .87          .93          **       .57 
Standard error                  .05          .08          **       .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 131 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          2            2          -            2+         -          -          -          -          *          -            2          -          *            -          *          2          - 
                                  *%           *%         -%           1%         -%         -%         -%         -%         *%         -%           *%         -%         *%           -%         *%         *%         -% 
 
2                  (4.0)          9            5          4            1          *          -          4          1          2          -            2          4          3            4          5          -          * 
                                  *%           1%         *%           1%         *%         -%         1%         *%         1%         -%           *%         1%         *%           1%         1%         -%         *% 
 
3                  (3.0)         48           20         28            7          8         10          8          5          7          3           15         18         15           13         15          5         15 
                                  2%           2%         3%           3%         3%         3%         2%         2%         3%         2%           3%         2%         2%           3%         2%         1%         3% 
 
4                  (2.0)        172           81         91           22         33g        31         33         29         15          9           55         64         53           43         38         45         46 
                                  8%           8%         9%           8%        11%         8%         9%         9%         6%         4%          10%         9%         7%           9%         6%        10%         9% 
 
5 - Very 
Concerned          (1.0)        654          291-       363+a         61--       94        125ag      120Ag      127++AG     81a        47-         154-       246a       254a         142        191        157        164 
                                 31%          29%        34%          22%        31%        33%        34%        40%        33%        22%          27%        34%        33%          31%        31%        34%        31% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1193          617+b      576-         179+bcdE   171        209        189        157--      139        149++BCDEf   350        398        445          259        375        252        307 
                                 57%          61%        54%          66%        56%        56%        53%        49%        57%        72%          61%        55%        58%          56%        60%        55%        58% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         2            2          -            -          -          -          -          2+         -          -            -          -          2            2+         -          -          - 
                                  *%           *%         -%           -%         -%         -%         -%         1%         -%         -%           -%         -%         *%           *%         -%         -%         -% 
 
Net: Concerned                  826          372-       454+a         83--      126ag      156aG      154AG      156++AG     96g        56--        209        309        308          186        229        202        210 
                                 40%          37%        43%          30%        41%        42%        43%        48%        39%        27%          36%        42%        40%          40%        37%        44%        40% 
 
Net: Not 
concerned                      1204          624+b      580-         182++bcdE  171        209        193        158--      141        149++BCDEf   353        402        449          263        380        254        307 
                                 58%          61%        55%          67%        56%        56%        54%        49%        58%        72%          61%        55%        58%          57%        61%        55%        58% 
 
Mean Score                      1.3          1.4        1.3          1.5+e      1.4        1.3        1.4        1.3        1.3        1.3          1.4        1.3        1.3          1.4        1.3        1.3        1.3 
Standard deviation              .65          .69        .62          .86        .60        .58        .68        .56        .71        .56          .72        .64        .61          .68        .70        .61        .60 
Standard error                  .03          .04        .03          .11        .06        .06        .07        .06        .09        .11          .06        .04        .04          .06        .05        .05        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 131 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          2            *          2            -          -          -          -          2            2          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
2                  (4.0)          9            9+b        *-           -          -          -          -          9            7          2 
                                  *%           1%         *%           -%         -%         -%         -%         1%           *%         1% 
 
3                  (3.0)         48           28         21            7          4          8         15         33           46          2 
                                  2%           3%         2%           3%         1%         2%         2%         2%           3%         1% 
 
4                  (2.0)        172           81         91           23         29         27         61        109          146         26 
                                  8%           7%         9%          10%         9%         9%         9%         8%           8%         9% 
 
5 - Very 
Concerned          (1.0)        654          333        321           68         97        106        208        439          589++B      62-- 
                                 31%          31%        32%          29%        32%        33%        32%        31%          33%        22% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Not Concerned)                1193          634        559          136        176        181        366        820          999--      190++A 
                                 57%          58%        56%          58%        57%        56%        56%        58%          56%        67% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
Net: Concerned                  826          414        412           91        126        133        269        548          735+b       88- 
                                 40%          38%        41%          39%        41%        41%        41%        39%          41%        31% 
 
Net: Not 
concerned                      1204          643        561          136        176        181        366        831         1008--      192++A 
                                 58%          59%        56%          58%        57%        56%        56%        59%          56%        68% 
 
Mean Score                      1.3          1.4        1.3          1.4        1.3        1.3        1.3        1.4          1.3        1.4 
Standard deviation              .65          .69        .61          .61        .52        .57        .57        .69          .65        .64 
Standard error                  .03          .04        .04          .07        .05        .06        .04        .04          .03        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 131 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          2            -          2+         -          -          -          -          -          -          -          -          -          *            2          -          -          - 
                                  *%           -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
2                  (4.0)          9            1          -          1          -          1          2          -          -          2          *          *          *            6          2          2          * 
                                  *%           2%         -%         1%         -%         1%         1%         -%         -%         1%         *%         *%         *%           *%         1%         1%         1% 
 
3                  (3.0)         48            1          6          6f         5          5f         -          5          5          5          2F         2f         5f          38         11         10+a        1 
                                  2%           2%         3%         4%         2%         4%         -%         3%         2%         2%         3%         2%         3%           2%         4%         5%         1% 
 
4                  (2.0)        172            4         18         16k        11         12         21k        12         23         32K         5k         3--       15K         156         16         15          1 
                                  8%           5%         8%         9%         6%         8%        11%         6%         8%        12%         8%         3%         9%           8%         7%         8%         1% 
 
5 - Very 
Concerned          (1.0)        654           38+CEfhIJL 90+cEfhiJL 42         87         32-        50         73cEiJl    81         68         14--       37cEiJL    44-         573         82         57         24+ac 
                                                                        ++CEFHIJL 
                                 31%          45%        39%        25%        46%        22%        27%        39%        28%        25%        22%        36%        26%          31%        34%        30%        49% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1193           38        112-       101d        85-        96abD     115d        98        182abD     161d        42++ABDGk  61d       103abD      1065        128        104         24 
                                 57%          46%        49%        61%        46%        66%        61%        52%        62%        59%        67%        59%        62%          58%        54%        55%        48% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         2            -          -          -          -          -          -          -          -          2++        -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%           *%         -%         -%         -% 
 
Net: Concerned                  826           42cEJl    108EJl      57         97         43-        71         85eJ      104        101         19--       40j        58          729         97         72         25 
                                                                       ++cEfhiJkL 
                                 40%          51%        47%        35%        52%        30%        38%        45%        36%        37%        30%        39%        35%          40%        41%        39%        50% 
 
Net: Not 
concerned                      1204           40        114        103d        85--       97abDg    116d        98        182bD      163d        42++ABDGk  61d       103abD      1074        130        106         24 
                                 58%          48%        50%        62%        46%        67%        62%        52%        62%        60%        67%        59%        62%          58%        55%        56%        48% 
 
Mean Score                      1.3          1.3        1.3        1.5dk      1.2        1.5dgk     1.4        1.2        1.3        1.4dk      1.4DgK     1.2-       1.4dK        1.3        1.4        1.5        1.1 
Standard deviation              .65          .66        .72        .77        .50        .81        .62        .54        .56        .67        .71        .57        .72          .64        .75        .80        .48 
Standard error                  .03          .12        .09        .12        .07        .14        .10        .08        .07        .09        .07        .05        .06          .03        .09        .11        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 131 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          2            2          -          -          *          -            -          2            2          -          -          -            -          2          *          - 
                                  *%           *%         -%         -%         *%         -%           -%         *%           *%         -%         -%         -%           -%         *%         *%         -% 
 
2                  (4.0)          9            5          -          2          -          -            1          4            7          2          -          -            3          4          2          - 
                                  *%           1%         -%         *%         -%         -%           *%         *%           1%         *%         -%         -%           *%         1%         *%         -% 
 
3                  (3.0)         48           26c         4          7          5          2           11         30           24         21          4          1           19         17         13          - 
                                  2%           3%         2%         1%         3%         1%           3%         3%           2%         3%         1%         *%           2%         2%         3%         -% 
 
4                  (2.0)        172           72         13         56         18          7           28         69           79         71         22          9           64         61         46a         * 
                                  8%           8%         7%         9%        12%         6%           9%         7%           8%        10%         6%         4%           7%         9%        11%         1% 
 
5 - Very 
Concerned          (1.0)        654          233--       68a       232+A       46         30          117        312          309        232        113         54          247--      271++AC    126          5 
                                 31%          27%        37%        36%        31%        25%          36%        31%          31%        33%        32%        28%          26%        40%        29%        19% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1193          520c       101        339-        79         81c         167        596          586        388        219        131+B        604++Bc    319--      243b        21 
                                 57%          60%        54%        53%        53%        68%          51%        59%          58%        54%        61%        67%          64%        47%        56%        80% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         2            2          -          -          -          -            -          -            2          -          -          -            2          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
Net: Concerned                  826          305--       81        288++Ae     64         37          145        382          388        303d       135         62          311--      333++Ac    172a         5 
                                 40%          36%        44%        45%        43%        31%          45%        38%          38%        42%        38%        32%          33%        49%        40%        20% 
 
Net: Not 
concerned                      1204          526+c      101        341-        79         81c         168        602          595        390        219        131+b        607++Bc    324--      245b        21 
                                 58%          61%        54%        54%        53%        68%          52%        59%          59%        55%        61%        67%          65%        48%        57%        80% 
 
Mean Score                      1.3          1.4++C     1.2        1.3-       1.4        1.3          1.3        1.4          1.4        1.4cd      1.2-       1.2          1.3        1.3        1.4        1.0 
Standard deviation              .65          .74        .54        .53        .69        .53          .65        .71          .72        .63        .47        .40          .63        .66        .68        .20 
Standard error                  .03          .05        .07        .04        .10        .10          .07        .04          .04        .04        .05        .06          .04        .04        .06        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 131 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          2            *-         *          *          *          2+ab         2          *          *          2          -            *          *          *          -          2 
                                  *%           *%         *%         *%         *%         1%           *%         *%         *%         *%         -%           *%         *%         *%         -%         *% 
 
2                  (4.0)          9            7          7          4          5          2            9          7          7          9          -            7          4          2          1          2 
                                  *%           *%         *%         1%         1%         1%           *%         1%         1%         1%         -%           1%         *%         *%         *%         *% 
 
3                  (3.0)         48           41         37         10         19          7           48+e       28e        34e        48++E       --          39+e       29+e       26e        16          9- 
                                  2%           2%         2%         2%         2%         2%           3%         2%         3%         4%         -%           3%         3%         3%         3%         1% 
 
4                  (2.0)        172          151        140         63         89++e      18          172++E     131++E     123++E     172++aE      ---        107         81         76         47         63 
                                  8%           9%         9%        10%        11%         6%          10%        10%        11%        13%         -%           8%         9%        10%         8%         8% 
 
5 - Very 
Concerned          (1.0)        654          595++E     578++E     302++ABE   337++AbE    44--        654++E     513++E     504++AbE   654++ABE     ---        467++E     335++E     334++aE    249++aE    173-- 
                                 31%          35%        36%        47%        42%        14%          37%        40%        46%        50%         -%          36%        38%        43%        44%        23% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Not Concerned)                1193          923--CD    820--CD    257--      349--      236++ABCD    898--CD    608--CD    434--D     434--      271++ABCD    659--Cd    438--      338--      253--      497++ABCD 
                                 57%          54%        52%        40%        44%        76%          50%        47%        39%        33%       100%          51%        49%        44%        45%        67% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         2            2          2          -          -          -            2          2          -          2          -            2          2          -          2          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         -%         *%         -%           *%         *%         -%         *%         -% 
 
Net: Concerned                  826          746++E     718++E     365++ABE   426++ABE    62--        826++E     644++E     627++ABE   826++ABcE    ---        574++E     415++E     410++AbE   296++aE    236-- 
                                 40%          43%        45%        57%        53%        20%          46%        50%        57%        63%         -%          45%        47%        53%        52%        32% 
 
Net: Not 
concerned                      1204          930--CD    828--CD    261--      355--      239++ABCD    909--CD    616--CD    442--D     445--      271++ABCD    667--Cd    442--c     341--      255--      501++ABCD 
                                 58%          54%        52%        41%        44%        78%          51%        48%        40%        34%       100%          52%        50%        44%        45%        67% 
 
Mean Score                      1.3          1.3-       1.3--      1.3--      1.3        1.6++ABCD    1.3        1.3-       1.3        1.3          -          1.3        1.3        1.3        1.3-       1.4 
Standard deviation              .65          .62        .61        .56        .62        .95          .65        .60        .62        .65          -          .65        .65        .61        .57        .66 
Standard error                  .03          .03        .03        .04        .04        .14          .03        .03        .03        .03          -          .03        .04        .04        .04        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 131 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          2            -          2            -          *          -          -          -            2          -          *          -            2          -          *          - 
                                  *%           -%         *%           -%         *%         -%         -%         -%           *%         -%         *%         -%           *%         -%         *%         -% 
 
2                  (4.0)          9            1          5            4          2-         4          2          2            5          2          2          *            5          3          -          * 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         1%         *%           *%         1%         -%         *% 
 
3                  (3.0)         48           13         36           33         36         29         18         29           15-        23a         7          3           19         15         13++Ab      2 
                                  2%           3%         2%           3%         3%         3%         2%         2%           2%         3%         2%         4%           2%         2%         6%         2% 
 
4                  (2.0)        172           36        125           98         96-        81         49-        81-          77         68         21          6           92         47         19         14 
                                  8%           9%         8%           8%         7%         7%         6%         7%           7%        10%         7%         7%           8%         7%         9%        13% 
 
5 - Very 
Concerned          (1.0)        654          152++b     487          436++      498++      411++      287++      422++        354+C      204         73-        24          369C       205c        46--       34 
                                 31%          38%        30%          37%        36%        36%        36%        36%          35%        30%        25%        28%          33%        31%        21%        34% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1193          197--      953++A       602--      733--      623--      450        632--        568        379        192+ab      53          622        383        135         53 
                                 57%          49%        59%          51%        54%        54%        56%        54%          56%        56%        65%        61%          56%        59%        63%        51% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         2            -          --           2          2          2          -          -            2          -          -          -            -          -          2++a       - 
                                  *%           -%         -%           *%         *%         *%         -%         -%           *%         -%         -%         -%           -%         -%         1%         -% 
 
Net: Concerned                  826          187++B     611-         535++      593++      492++      336        503++        431c       272c        94-        30          461c       252         65-        48c 
                                 40%          47%        38%          45%        43%        43%        42%        43%          42%        40%        32%        35%          42%        39%        30%        47% 
 
Net: Not 
concerned                      1204          198--      961++A       606--      735--      627--      451        633--        575        381        195+ab      53          629        387        135         53 
                                 58%          50%        60%          52%        54%        54%        56%        54%          56%        56%        66%        62%          57%        59%        63%        51% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 131 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.3          1.3        1.3          1.3        1.3--      1.3-       1.3--      1.3--        1.3-       1.4a       1.4        1.4          1.3        1.3        1.6++AB    1.4 
Standard deviation              .65          .62        .65          .61        .59        .60        .57        .57          .62        .66        .74        .69          .64        .63        .80        .57 
Standard error                  .03          .05        .03          .03        .03        .03        .04        .03          .04        .05        .09        .13          .04        .05        .11        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 131 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          2            - 
                                  *%           -% 
 
2                  (4.0)          9            * 
                                  *%           *% 
 
3                  (3.0)         48            2 
                                  2%           2% 
 
4                  (2.0)        172            5 
                                  8%           7% 
 
5 - Very 
Concerned          (1.0)        654           26 
                                 31%          35% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Not Concerned)                1193           42 
                                 57%          56% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         2            - 
                                  *%           -% 
 
Net: Concerned                  826           31 
                                 40%          41% 
 
Net: Not 
concerned                      1204           42 
                                 58%          56% 
 
Mean Score                      1.3          1.3 
Standard deviation              .65          .58 
Standard error                  .03          .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 131 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          2            *          -          *          2          2          2          *          -          -          -          *          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
2                  (4.0)          9            2          3          5          2          4          2          2          2          1          2j         1          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         *%         1%         *%         -% 
 
3                  (3.0)         48           32+        28         32         12         37         30         20         16          9          2         21          7 
                                  2%           3%         3%         3%         2%         3%         3%         3%         3%         3%         1%         3%         3% 
 
4                  (2.0)        172          102+        92+       112         60        116        115++       72         64++e      41++e      17         75         25 
                                  8%          10%        10%         9%        10%         8%        10%        10%        13%        13%        12%         9%        10% 
 
5 - Very 
Concerned          (1.0)        654          349+       293        401        185        441        362        268++e     184+       102         43        328++bcdEEh 87 
                                 31%          35%        33%        33%        32%        32%        32%        37%        37%        32%        32%        40%        34% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1193          521--      466--      648--gj    316g       795aFGJ    616-gj     352--      234--      168         70        398--      133 
                                 57%          52%        53%        54%        55%        57%        55%        49%        47%        52%        53%        48%        53% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         2            2          -          2          -          -          -          -          -          -          -          -          - 
                                  *%           *%         -%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  826          451++      385+       512++      245        557        477+       340++E     248++cEe   144         60        403++cEe   112 
                                 40%          45%        44%        43%        43%        40%        42%        47%        50%        45%        45%        49%        44% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 131 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1204          523--      469--      653--gj    319gj      801aFGJ    619-gj     355--      235--      169         72        399--      133 
                                 58%          52%        53%        54%        55%        57%        55%        50%        47%        53%        54%        48%        53% 
 
Mean Score                      1.3          1.4        1.4        1.3        1.4        1.3        1.4        1.3        1.4        1.4        1.4        1.3-       1.3 
Standard deviation              .65          .63        .65        .64        .67        .65        .65        .62        .63        .65        .68        .57        .58 
Standard error                  .03          .04        .04        .03        .05        .03        .04        .04        .05        .06        .10        .03        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 131 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          2            2          2          *          -          2          -          -          -          -          -          -          -          2          -          -          - 
                                  *%           *%         *%         *%         -%         *%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -% 
 
2                  (4.0)          9            6          2          *          3          5          2          4          -          2          -          -          3          4          -          -          - 
                                  *%           *%         *%         *%         1%         *%         *%         *%         -%         *%         -%         -%         *%         *%         -%         -%         -% 
 
3                  (3.0)         48           35         27++       20++ai      9         37         23+        28          9          6          2          4         36+        32          2          7          2 
                                  2%           2%         4%         5%         2%         3%         4%         3%         4%         2%         1%         4%         3%         2%         3%         3%         3% 
 
4                  (2.0)        172          132         61         50+h       36        130         62         82         13         45+h       12          7        111+       114          3         18          5 
                                  8%           9%         9%        12%         8%         9%        10%         8%         5%        11%         7%         7%        10%         9%         4%         7%         8% 
 
5 - Very 
Concerned          (1.0)        654          452s       205        146s       144s       504++s     236++s     366++s     107        128s        74         33        395++s     439+s       19        110         18 
                                                                                                                   ++ABdegimn            ++ABcdegil                                              ++ABdimnS 
                                                                                                                           qS                 mnpqS 
                                 31%          31%        31%        34%        32%        34%        36%        35%        43%        32%        45%        32%        35%        34%        25%        42%        28% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1193          811cfhjl   374        214--      259hj      805--      324--      570-       118--      216         75-        60        580--      715-        52        130-        41 
                                                                                                                                                                                     cefgHJlmoq 
                                 57%          56%        56%        50%        57%        54%        50%        54%        48%        54%        46%        57%        52%        55%        68%        49%        62% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         2            -          -          -          -          2          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  826          584s       266s       195+nS     180s       634++nS    297++nS    447+nS     120+bNS    172nS       86++abdNS  40s       506++nS    553+nS      22        127+NS      24 
                                 40%          41%        40%        45%        40%        43%        46%        43%        49%        43%        52%        39%        45%        42%        29%        48%        36% 
 
Net: Not 
concerned                      1204          819cfhjl   377        215--      262cfhj    812--      325--      574-       118--      218         75-        60        584--      721--       52        130-        41 
                                                                                                                                                                                      cefgHJloq 
                                 58%          57%        56%        50%        58%        55%        50%        55%        48%        55%        46%        57%        52%        55%        68%        49%        62% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 131 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.3          1.4        1.4+ghjo   1.4hjo     1.3        1.3        1.4        1.3        1.2        1.3        1.2        1.4        1.4        1.3        1.3        1.2        1.4 
Standard deviation              .65          .66        .73        .69        .66        .65        .64        .62        .57        .60        .46        .66        .63        .64        .65        .54        .62 
Standard error                  .03          .03        .05        .06        .06        .03        .05        .03        .06        .05        .06        .12        .03        .03        .15        .06        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 131 (continuation) 
<C3b> How concerned generally are you about Personal information being stolen / hacked 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          2            -          **         - 
                                  *%           -%         **         -% 
 
2                  (4.0)          9            6          **         - 
                                  *%           1%         **         -% 
 
3                  (3.0)         48           28          **         * 
                                  2%           3%         **         *% 
 
4                  (2.0)        172           82          **         2 
                                  8%           9%         **         4% 
 
5 - Very 
Concerned          (1.0)        654          319+s        **         9- 
                                 31%          35%         **        16% 
 
(Never 
Considered this)                  -            -          **         - 
                                  -%           -%         **         -% 
 
(Not Concerned)                1193          485--        **        46++ABCDEFGHIJkLMOQ 
                                 57%          53%         **        80% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         2            -          **         - 
                                  *%           -%         **         -% 
 
Net: Concerned                  826          401++nS      **        11- 
                                 40%          44%         **        20% 
 
Net: Not 
concerned                      1204          491--        **        46++ABCdEFGHIJkLMOQ 
                                 58%          53%         **        80% 
 
Mean Score                      1.3          1.4          **       1.2 
Standard deviation              .65          .66          **       .47 
Standard error                  .03          .04          **       .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 132 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          6            2          4            -          2          *          2          *          2          -            2          2          3            2          2          *          2 
                                  *%           *%         *%           -%         1%         *%         1%         *%         1%         -%           *%         *%         *%           *%         *%         *%         *% 
 
2                  (4.0)         24           14         10            5          3          4          9+e        1          3          1            7         13          4            4         14+c        1          6 
                                  1%           1%         1%           2%         1%         1%         3%         *%         1%         *%           1%         2%         *%           1%         2%         *%         1% 
 
3                  (3.0)         61           33         28           11          5          9         16          7          8          6           16         25         21           14         21          9         18 
                                  3%           3%         3%           4%         2%         2%         5%         2%         3%         3%           3%         3%         3%           3%         3%         2%         3% 
 
4                  (2.0)        217          110        107           27         35         45         28         26         33         23           63         72         82           52         59         51         55 
                                 10%          11%        10%          10%        12%        12%         8%         8%        14%        11%          11%        10%        11%          11%        10%        11%        10% 
 
5 - Very 
Concerned          (1.0)        552          265        287           50--       68         91        106Ag      125++ABCdG  73a        40          118--      197a       238++A       131        149        137        135 
                                 27%          26%        27%          18%        22%        24%        30%        39%        30%        19%          20%        27%        31%          28%        24%        30%        25% 
 
(Never 
Considered this)                  4            4          -            -          -          2          -          -          -          3++          -          2          3            2          -          -          3 
                                  *%           *%         -%           -%         -%         *%         -%         -%         -%         1%           -%         *%         *%           *%         -%         -%         1% 
 
(Not Concerned)                1213          588        625          179+dEF    193Ef      224e       194        161--      125        137ef        372++bC    418        423-         258        379        264        313 
                                 58%          58%        59%          66%        63%        60%        55%        50%        51%        66%          64%        57%        55%          56%        61%        57%        59% 
 
(Don't know)                      *            *          -            -          -          *          -          -          -          -            -          *          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         *%         -%         -%         -%         -%           -%         *%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  770          376        394           77-       103        136        133        151++ABcdG 106Ag       63          181--      269        320+A        184        208        187b       191 
                                 37%          37%        37%          28%        34%        36%        38%        47%        44%        30%          31%        37%        41%          40%        33%        41%        36% 
 
Net: Not 
concerned                      1244          604        640          184+dEF    197Ef      229e       205        162--      130        137ef        381++bC    434        429-         264        395        265        320 
                                 60%          59%        60%          68%        65%        61%        58%        51%        53%        66%          66%        59%        56%          57%        63%        58%        60% 
 
Mean Score                      1.5          1.5        1.5          1.7E       1.5e       1.5e       1.6E       1.3--      1.6E       1.5e         1.6c       1.6        1.4-         1.5        1.6+C      1.4-       1.5 
Standard deviation              .81          .81        .80          .87        .81        .75        .96        .58        .87        .69          .84        .87        .72          .79        .93        .60        .83 
Standard error                  .03          .05        .05          .11        .09        .07        .10        .06        .10        .12          .07        .06        .05          .07        .07        .05        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 132 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          6            4          2            -          3+         -          3          3            6          - 
                                  *%           *%         *%           -%         1%         -%         1%         *%           *%         -% 
 
2                  (4.0)         24           18          7            2          4          5          8         16           24          * 
                                  1%           2%         1%           1%         1%         2%         1%         1%           1%         *% 
 
3                  (3.0)         61           35         26            5          5          7         18         44           61+b        1- 
                                  3%           3%         3%           2%         2%         2%         3%         3%           3%         *% 
 
4                  (2.0)        217          112        106           27         39         31         72        142          186         32 
                                 10%          10%        11%          12%        13%        10%        11%        10%          10%        11% 
 
5 - Very 
Concerned          (1.0)        552          280        272           54         69         87        163        384          483         65 
                                 27%          26%        27%          23%        22%        27%        25%        27%          27%        23% 
 
(Never 
Considered this)                  4            2          3            -          -          -          -          4            4          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1213          636        577          146        186        193        385        821         1027        184 
                                 58%          59%        58%          63%        61%        60%        59%        58%          57%        65% 
 
(Don't know)                      *            *          -            -          *          -          *          -            *          - 
                                  *%           *%         -%           -%         *%         -%         *%         -%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  770          392        378           81        107        118        235        526          668         96 
                                 37%          36%        38%          35%        35%        37%        36%        37%          37%        34% 
 
Net: Not 
concerned                      1244          658        586          148        193        198        397        840         1057        185 
                                 60%          61%        59%          63%        63%        61%        61%        59%          59%        65% 
 
Mean Score                      1.5          1.6        1.5          1.5        1.6        1.5        1.6        1.5          1.5        1.4 
Standard deviation              .81          .87        .73          .68        .92        .76        .85        .79          .84        .53 
Standard error                  .03          .05        .05          .09        .10        .08        .06        .04          .04        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 132 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          6            -          -          -          4++        -          2          -          -          -          *          -          1            5          2          *          2++Ac 
                                  *%           -%         -%         -%         2%         -%         1%         -%         -%         -%         1%         -%         1%           *%         1%         *%         3% 
 
2                  (4.0)         24            -          4          2          2          1          3          -          7          -          1i         2gI        3i          18          6          6+a        * 
                                  1%           -%         2%         1%         1%         1%         2%         -%         2%         -%         1%         2%         2%           1%         3%         3%         1% 
 
3                  (3.0)         61            1         11I         6i         4          7I         2          8i        10i         --         4++dFIK    1i         9+fIK       52          9          8          1 
                                  3%           2%         5%         4%         2%         5%         1%         4%         3%         -%         6%         1%         5%           3%         4%         4%         3% 
 
4                  (2.0)        217            8         11-        26BDK       9-        24+BDhK    24bdk      31+BDhK    24         30b         6b         6--       18bdk       194         23         16          7 
                                 10%          10%         5%        16%         5%        17%        13%        16%         8%        11%         9%         6%        11%          11%        10%         8%        14% 
 
5 - Very 
Concerned          (1.0)        552           20c        69Cj       16--       82         44Cj       40c        53C        69C        70C        12--C      39         38C         484         69         53         15 
                                                                       ++abCeFgHI                                                                    ++aCFHIJL 
                                                                               JL 
                                 27%          24%        30%         9%        44%        30%        22%        28%        24%        26%        19%        38%        23%          26%        29%        28%        30% 
 
(Never 
Considered this)                  4            -          -          -          -          -          -          -          4++        -          -          -          -            3          2          2          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         2%         -%         -%         -%         -%           *%         1%         1%         -% 
 
(Not Concerned)                1213           53de      135        117++DEGKl  88-        69-       115de       96        177de      170dek      40DEgK     55         97d        1086        127        103         24 
                                 58%          64%        59%        70%        47%        48%        62%        51%        61%        63%        64%        53%        58%          59%        54%        55%        48% 
 
(Don't know)                      *            -          -          -          -          -          -          -          -          -          *++        -          -            -          *          *          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%           -%         *%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  770           28         79         42--       91+bCfHJL  68+ChJl    65         83ChJ      93        101c        18--       45+ChJL    57          678         92         69         22 
                                 37%          34%        35%        25%        49%        47%        35%        44%        32%        37%        28%        44%        34%          37%        38%        37%        45% 
 
Net: Not 
concerned                      1244           53        139        118+DEGKl   93-        71-       121de       96        184de      170de       41+DEGK    57        101de       1109        135        109         26 
                                 60%          64%        61%        71%        50%        48%        64%        51%        63%        63%        66%        55%        61%          60%        57%        58%        53% 
 
Mean Score                      1.5          1.4        1.5        1.9        1.3        1.6ik      1.6ik      1.5        1.6ik      1.3-       1.7++DIK   1.3--      1.7++dIK     1.5        1.6        1.6        1.7 
                                                              ++abDgIK 
Standard deviation              .81          .58        .86        .75        .91        .74        .93        .65        .90        .46        .97        .72        .94          .78        .98        .94       1.12 
Standard error                  .03          .13        .12        .13        .12        .10        .15        .09        .12        .06        .09        .06        .08          .04        .11        .13        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 132 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          6            4          *          2          *          -            2          2            6          *          *          -            1          4          2          - 
                                  *%           *%         *%         *%         *%         -%           1%         *%           1%         *%         *%         -%           *%         1%         1%         -% 
 
2                  (4.0)         24           12          2          7          *          *            5          8           12         10          3          1            8          7          8          1 
                                  1%           1%         1%         1%         *%         *%           2%         1%           1%         1%         1%         *%           1%         1%         2%         2% 
 
3                  (3.0)         61           31          7         17          2          1           13         32           23         26         13          8           23         21         17          * 
                                  3%           4%         4%         3%         1%         1%           4%         3%           2%         4%         4%         4%           2%         3%         4%         1% 
 
4                  (2.0)        217           92         15         64         28++abce    7           40         96           97         82         38         14           97         66         55          - 
                                 10%          11%         8%        10%        19%         6%          12%         9%          10%        12%        11%         7%          10%        10%        13%         -% 
 
5 - Very 
Concerned          (1.0)        552          206         58        188         36         26           76        280          257        195        101         55          226        205+a      114          4 
                                 27%          24%        31%        30%        24%        22%          23%        28%          25%        27%        28%        28%          24%        30%        26%        16% 
 
(Never 
Considered this)                  4            2          -          -          -          -            -          -            2          -          3+         3++ab        4          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           *%         -%         1%         1%           *%         -%         -%         -% 
 
(Not Concerned)                1213          513        104        359         82         86+bcd      189        595          612        400        200        113          580+bc     371        233         21 
                                 58%          60%        56%        56%        55%        71%          58%        59%          61%        56%        56%        58%          62%        55%        54%        81% 
 
(Don't know)                      *            -          -          -          -          *            -          -            -          *          -          -            -          *          -          - 
                                  *%           -%         -%         -%         -%         *%           -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  770          298         73        252e        64e        33          115        376          354        277        139         70          322        271        169          4 
                                 37%          35%        39%        40%        43%        27%          36%        37%          35%        39%        39%        36%          34%        40%        39%        16% 
 
Net: Not 
concerned                      1244          529        107        368         83         86+bcd      196        605          630        411        203        114          589        382        244         22 
                                 60%          62%        57%        58%        56%        71%          61%        60%          62%        58%        57%        59%          63%        57%        57%        83% 
 
Mean Score                      1.5          1.6+       1.4        1.5        1.5        1.3          1.6        1.5          1.5        1.5        1.5        1.4          1.5        1.5        1.6        1.5 
Standard deviation              .81          .87        .77        .78        .65        .59          .90        .77          .86        .78        .73        .70          .74        .82        .90       1.16 
Standard error                  .03          .06        .10        .06        .10        .12          .10        .04          .05        .05        .07        .10          .05        .06        .08        .48 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 132 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          6            6          6          2          4          *            6          4          4          6          -            5          3          4          3          2 
                                  *%           *%         *%         *%         *%         *%           *%         *%         *%         *%         -%           *%         *%         1%         *%         *% 
 
2                  (4.0)         24           22         19         14+        16+         2           24         15         18         24++        -           19         14         10          8          6 
                                  1%           1%         1%         2%         2%         1%           1%         1%         2%         2%         -%           1%         2%         1%         1%         1% 
 
3                  (3.0)         61           41-        37-        13         18         19++ABCD     61++e      32e        46++E      61++bE      --          49+e       32e        34+e       22e        12- 
                                  3%           2%         2%         2%         2%         6%           3%         2%         4%         5%         -%           4%         4%         4%         4%         2% 
 
4                  (2.0)        217          195+e      183+e       88++E     115++E      19-         217++E     153+E      143++E     217++ABE     ---        130         92         81         60         80 
                                 10%          11%        12%        14%        14%         6%          12%        12%        13%        16%         -%          10%        10%        10%        11%        11% 
 
5 - Very 
Concerned          (1.0)        552          483++E     457++E     228++ABE   277++AbE    52--        552++E     425++E     415++AE    552++ABE     ---        387++E     269++E     285++abE   231++ABE   154-- 
                                 27%          28%        29%        36%        35%        17%          31%        33%        38%        42%         -%          30%        30%        37%        41%        21% 
 
(Never 
Considered this)                  4            2-         2          -          -          3+abd        4          4          4          4          -            3          3          -          -          2 
                                  *%           *%         *%         -%         -%         1%           *%         *%         *%         *%         -%           *%         *%         -%         -%         *% 
 
(Not Concerned)                1213          970--CD    882--CD    291--      370--      213++ABCD    919--CD    655--CD    471--D     455--      271++ABCD    690--cD    475--cD    363--      244--      490++ABCD 
                                 58%          56%        56%        46%        46%        69%          51%        51%        43%        34%       100%          54%        53%        47%        43%        66% 
 
(Don't know)                      *            *          *          -          -          -            *          *          *          *          -            *          *          -          -          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         *%         -%           *%         *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  770          677++E     639++E     316++ABE   392++ABE    71--        770++E     578++E     558++AbE   770++ABCE    ---        517++E     361+E      366++abE   291++ABE   234-- 
                                 37%          39%        40%        50%        49%        23%          43%        45%        51%        58%         -%          40%        41%        47%        51%        31% 
 
Net: Not 
concerned                      1244          998--CD    907--CD    307--      390--      216++ABCD    949--CD    674--CD    493--D     485--      271++ABCD    713--cD    492--cD    377--      255--      498++ABCD 
                                 60%          58%        57%        48%        49%        70%          53%        52%        45%        37%       100%          56%        55%        49%        45%        67% 
 
Mean Score                      1.5          1.5        1.5        1.5        1.5        1.7b         1.5        1.4--      1.5        1.5          -          1.5        1.5        1.5        1.4        1.5 
Standard deviation              .81          .80        .79        .80        .81        .91          .81        .76        .81        .81          -          .84        .84        .83        .79        .76 
Standard error                  .03          .04        .04        .05        .05        .12          .03        .04        .04        .03          -          .04        .05        .05        .05        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 132 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          6            3          4            5          4          4          2          5            5          *          1          -            5          *          1          - 
                                  *%           1%         *%           *%         *%         *%         *%         *%           1%         *%         *%         -%           *%         *%         *%         -% 
 
2                  (4.0)         24            6         17           12         13         11         10         14           10         10          3          2            8         12          4          * 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         1%         1%         2%           1%         2%         2%         *% 
 
3                  (3.0)         61           14         48           33         39         40         27         34           25         24          4          8++AC       26         25          8          3 
                                  3%           3%         3%           3%         3%         3%         3%         3%           2%         4%         1%         9%           2%         4%         4%         3% 
 
4                  (2.0)        217           33        177          136        151        116         75        121           93         81         33         11          115         74         18         10 
                                 10%           8%        11%          12%        11%        10%         9%        10%           9%        12%        11%        12%          10%        11%         8%        10% 
 
5 - Very 
Concerned          (1.0)        552          129+b      404-         356++      393+       332+       241+       342++        293d       174         71         14          313        166         49         24 
                                 27%          32%        25%          30%        29%        29%        30%        29%          29%        26%        24%        16%          28%        25%        23%        23% 
 
(Never 
Considered this)                  4            -          4            -          --         -          -          -            4          -          -          -            4          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1213          214        954          632--      767-       647        450        650-         590        387        184         52          638        375        135         65 
                                 58%          54%        59%          54%        56%        56%        56%        56%          58%        57%        62%        60%          57%        57%        63%        63% 
 
(Don't know)                      *            *          -            *          *          -          *          *            *          -          -          -            -          *          -          - 
                                  *%           *%         -%           *%         *%         -%         *%         *%           *%         -%         -%         -%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  770          162        581          493++      544++      449        316        463+         386        255        104         25          429        240         67         34 
                                 37%          41%        36%          42%        40%        39%        39%        40%          38%        38%        35%        29%          39%        37%        31%        33% 
 
Net: Not 
concerned                      1244          222        975          649--      784-       662        462        668-         606        397        187         54          651        388        140         65 
                                 60%          56%        61%          55%        57%        58%        57%        57%          59%        59%        63%        63%          59%        59%        65%        64% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 132 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.5          1.5        1.5          1.5        1.5        1.5        1.5        1.5          1.5        1.5        1.5        1.9++Abc     1.5        1.6        1.6        1.5 
Standard deviation              .81          .87        .79          .79        .77        .79        .79        .82          .82        .79        .75        .94          .77        .84        .95        .68 
Standard error                  .03          .07        .04          .04        .04        .04        .05        .04          .05        .06        .09        .19          .04        .06        .12        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 132 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          6            - 
                                  *%           -% 
 
2                  (4.0)         24            * 
                                  1%           *% 
 
3                  (3.0)         61            3 
                                  3%           4% 
 
4                  (2.0)        217            9 
                                 10%          12% 
 
5 - Very 
Concerned          (1.0)        552           19 
                                 27%          25% 
 
(Never 
Considered this)                  4            - 
                                  *%           -% 
 
(Not Concerned)                1213           44 
                                 58%          59% 
 
(Don't know)                      *            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  770           27 
                                 37%          37% 
 
Net: Not 
concerned                      1244           44 
                                 60%          59% 
 
Mean Score                      1.5          1.5 
Standard deviation              .81          .71 
Standard error                  .03          .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 132 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          6            6          3          5          *          6          2          4          *          -          -          4          - 
                                  *%           1%         *%         *%         *%         *%         *%         1%         *%         -%         -%         1%         -% 
 
2                  (4.0)         24           13         17+        11          8         20         12         17++c       4          7          2         12          3 
                                  1%           1%         2%         1%         1%         1%         1%         2%         1%         2%         2%         1%         1% 
 
3                  (3.0)         61           35         35         33         17         40         35         28         18         14          4         26         10 
                                  3%           3%         4%         3%         3%         3%         3%         4%         4%         4%         3%         3%         4% 
 
4                  (2.0)        217          124+       104        125         67        157        134         93+        68+        29         18         82         19 
                                 10%          12%        12%        10%        12%        11%        12%        13%        14%         9%        13%        10%         8% 
 
5 - Very 
Concerned          (1.0)        552          310++e     255        347+       164        359        314        222++e     166++E      94         40        268++E      93++bcdEe 
                                 27%          31%        29%        29%        28%        26%        28%        31%        33%        29%        30%        33%        37% 
 
(Never 
Considered this)                  4            4          2          2          2          2          4          -          -          -          -          -          - 
                                  *%           *%         *%         *%         *%         *%         *%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1213          517--      466--      678aFg     318        812AbFGjk  625-fg     351--      243--      179         69        431--      126- 
                                 58%          51%        53%        57%        55%        58%        55%        49%        49%        55%        52%        52%        50% 
 
(Don't know)                      *            -          *          -          *          -          -          -          -          -          -          -          - 
                                  *%           -%         *%         -%         *%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  770          433++e     359+       471+       231        516        448+       315++E     234++cEeh  123         58        350++e     113+ 
                                 37%          43%        41%        39%        40%        37%        40%        44%        47%        38%        43%        43%        45% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1726 
Table 132 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1244          536--      486--      694fg      326        837AFGjk   639-g      372--      247--      185         71        447--      129- 
                                 60%          53%        55%        58%        57%        60%        57%        52%        49%        58%        54%        54%        51% 
 
Mean Score                      1.5          1.5        1.6        1.5        1.5        1.6        1.5        1.6+       1.5        1.5        1.5        1.5        1.4 
Standard deviation              .81          .83        .87        .78        .77        .84        .77        .90        .71        .85        .78        .83        .75 
Standard error                  .03          .05        .05        .04        .06        .04        .04        .06        .06        .08        .11        .05        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 132 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          6            6          *          2          -          4          4          4          -          *          -          -          6          2          -          -          - 
                                  *%           *%         *%         *%         -%         *%         1%         *%         -%         *%         -%         -%         1%         *%         -%         -%         -% 
 
2                  (4.0)         24           18         11          8          7         20         11         14          3          6          2          2         10         12          2          4          2 
                                  1%           1%         2%         2%         2%         1%         2%         1%         1%         1%         1%         2%         1%         1%         2%         2%         3% 
 
3                  (3.0)         61           45         22         14         12         46         24         49++       12         13          5          5         40         40          2          7          * 
                                  3%           3%         3%         3%         3%         3%         4%         5%         5%         3%         3%         5%         4%         3%         3%         3%         *% 
 
4                  (2.0)        217          153n        61n        56dno      36        168n        81dno      99n        19         35         16n        11n       130n       139n         1-        18          7n 
                                 10%          11%         9%        13%         8%        11%        13%         9%         8%         9%        10%        10%        12%        11%         1%         7%        11% 
 
5 - Very 
Concerned          (1.0)        552          388        166        135+d      105        414        213        299         80d       123d        60+abDmnqs 31        323+       352         16         94         17 
                                                                                               ++aBDmqs                                                                                         ++aBDemnqs 
                                 27%          27%        25%        31%        23%        28%        33%        28%        32%        31%        37%        30%        29%        27%        20%        36%        26% 
 
(Never 
Considered this)                  4            3          -          -          -          3          3          -          -          -          -          -          -          --         -          -          - 
                                  *%           *%         -%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1213          825cF      409CFjl    216--      291        829--F     310--      585f       132        220         80-        55        616--f     761cF       56        141         40 
                                                                       +aCEFghiJL                                                                                                    +aCeFghiJk 
                                                                               oq                                                                                                          LmOq 
                                 58%          57%        61%        50%        64%        56%        48%        56%        54%        55%        49%        53%        55%        58%        73%        53%        60% 
 
(Don't know)                      *            *          -          -          -          *          -          -          -          -          -          -          *          -          -          -          - 
                                  *%           *%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  770          541dn      227        190        141-       583++bdN   294        397dn       99n       158dn       77+bDNs    42n       454++bDN   491dn       17-       112bdNs     25 
                                                              ++aBDmNs                       ++ABDegMNq 
                                                                                                      s 
                                 37%          38%        34%        44%        31%        39%        46%        38%        40%        40%        47%        40%        40%        38%        22%        42%        37% 
 
Net: Not 
concerned                      1244          849F       421CFjl    226--      298        853--f     325--      603f       136        226         82-        57        632--      775cF       57        145         42 
                                                                       +aCEFGhiJL                                                                                                    +aCEFGHiJk 
                                                                              moq                                                                                                          LmOq 
                                 60%          59%        63%        52%        66%        57%        50%        57%        55%        57%        50%        55%        56%        59%        75%        55%        63% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 132 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.5          1.5        1.5        1.5        1.5        1.5        1.5        1.5        1.5        1.4        1.4        1.6        1.5        1.5        1.5        1.4        1.5 
Standard deviation              .81          .83        .83        .85        .83        .81        .86        .86        .80        .79        .73        .87        .81        .76       1.00        .74        .84 
Standard error                  .03          .04        .06        .07        .08        .04        .06        .05        .09        .07        .10        .15        .04        .04        .24        .08        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 132 (continuation) 
<C3b> How concerned generally are you about Scams / fraud 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          6            4          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)         24           15          **         1 
                                  1%           2%         **         1% 
 
3                  (3.0)         61           31          **         - 
                                  3%           3%         **         -% 
 
4                  (2.0)        217           98n         **         4 
                                 10%          11%         **         8% 
 
5 - Very 
Concerned          (1.0)        552          250          **        10 
                                 27%          27%         **        17% 
 
(Never 
Considered this)                  4            -          **         2++ABCDEGhILMoQ 
                                  *%           -%         **         3% 
 
(Not Concerned)                1213          520F         **        41cFhjlo 
                                 58%          57%         **        72% 
 
(Don't know)                      *            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  770          348dn        **        14 
                                 37%          38%         **        24% 
 
Net: Not 
concerned                      1244          540F         **        42cFhjlo 
                                 60%          59%         **        73% 
 
Mean Score                      1.5          1.6          **       1.4 
                                                 +abcdefghI 
                                                    JlMOpqs 
Standard deviation              .81          .87          **       .73 
Standard error                  .03          .05          **       .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 133 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)         17            6         11            6+e        *          4          5          -          2          -            6          9          2            4          8          1          4 
                                  1%           1%         1%           2%         *%         1%         1%         -%         1%         -%           1%         1%         *%           1%         1%         *%         1% 
 
3                  (3.0)         39           25         14            4          5         10          6          9          5          -            9         16         14           14d         7         14d         4 
                                  2%           2%         1%           1%         2%         3%         2%         3%         2%         -%           2%         2%         2%           3%         1%         3%         1% 
 
4                  (2.0)        122           54         67           14         22f        24         31+fg      19          6          5           36         55+c       30-          37C        39c        13--       33c 
                                  6%           5%         6%           5%         7%         6%         9%         6%         3%         2%           6%         8%         4%           8%         6%         3%         6% 
 
5 - Very 
Concerned          (1.0)        281          122        159           29         41         64G        47         57aG       30         14-          70        111        101           76         87         58         60 
                                 14%          12%        15%          10%        13%        17%        13%        18%        12%         7%          12%        15%        13%          16%        14%        13%        11% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1621          810        811          220        236        273-       265        236        200ce      190++aBCDEf  456        539--      627+B        332--      483        376A       431A 
                                 78%          80%        76%          81%        77%        73%        75%        74%        82%        91%          79%        74%        81%          72%        77%        81%        81% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  403          176        227           42         64G        88afG      78G        75fG       37         18--        106        166+c      131          113+Cd     126         71-        93 
                                 19%          17%        21%          16%        21%        23%        22%        23%        15%         9%          18%        23%        17%          24%        20%        15%        18% 
 
Net: Not 
concerned                      1638          816        822          226ce      236        277-       271        236-       202ce      190++BCDE    462        547-       629b         335--      491a       377A       435A 
                                 79%          80%        77%          83%        77%        74%        76%        74%        83%        91%          80%        75%        81%          72%        79%        82%        82% 
 
Mean Score                      1.5          1.6        1.5          1.7        1.5        1.5        1.7        1.4        1.5        1.3          1.6        1.6        1.4          1.6        1.5        1.5        1.5 
Standard deviation              .80          .81        .79         1.01        .67        .82        .84        .69        .87        .45          .84        .83        .72          .80        .84        .81        .76 
Standard error                  .05          .07        .06          .17        .09        .10        .11        .09        .16        .15          .09        .07        .08          .09        .09        .11        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 133 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
2                  (4.0)         17           12          5            -          2          5          5         11           13          4 
                                  1%           1%         1%           -%         *%         2%         1%         1%           1%         1% 
 
3                  (3.0)         39           21         18            4          6          4          9         28           34          3 
                                  2%           2%         2%           2%         2%         1%         1%         2%           2%         1% 
 
4                  (2.0)        122           76         46           17         27e        28+e       51+e       66--        102         20 
                                  6%           7%         5%           7%         9%         9%         8%         5%           6%         7% 
 
5 - Very 
Concerned          (1.0)        281          163        119           45+E       46         55e       116++E     162--        249         31 
                                 14%          15%        12%          19%        15%        17%        18%        11%          14%        11% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Not Concerned)                1621          815--      806++A       167-       227        230-       468--     1146++AbCD   1393        225 
                                 78%          75%        81%          72%        74%        71%        72%        81%          78%        80% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  403          239+b      164-          62+E       72E        83++E     167++E     228--        350         50 
                                 19%          22%        17%          27%        24%        26%        26%        16%          20%        18% 
 
Net: Not 
concerned                      1638          827-       812+a        167-       228        236-       474--     1157++AbCD   1406        228 
                                 79%          76%        82%          72%        75%        73%        73%        82%          79%        81% 
 
Mean Score                      1.5          1.6        1.5          1.4        1.5        1.6        1.5        1.6          1.5        1.6 
Standard deviation              .80          .82        .78          .60        .71        .83        .73        .84          .79        .85 
Standard error                  .05          .06        .07          .09        .10        .11        .07        .06          .05        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 133 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)         17            -          -          2          -          1          4          2          5          2          -          *          1           13          4          4          1 
                                  1%           -%         -%         1%         -%         1%         2%         1%         2%         1%         -%         *%         1%           1%         2%         2%         1% 
 
3                  (3.0)         39            4bfl       2          5          5          3          -         10++bfhkL   3          5          1f         1          *-          33          6          5          * 
                                  2%           5%         1%         3%         3%         2%         -%         5%         1%         2%         1%         1%         *%           2%         2%         3%         1% 
 
4                  (2.0)        122           11+BdejKl   7          8          8          6         16jk       15         18         20          2-         3-         7          110         12          6          6c 
                                  6%          13%         3%         5%         4%         4%         9%         8%         6%         7%         3%         3%         4%           6%         5%         3%        12% 
 
5 - Very 
Concerned          (1.0)        281           13         24         15         44++BCEhIJ 11         31         32ej       34         29          5-        17ceJ      25j         252         30         20         10 
                                 14%          15%        10%         9%        24%         8%        17%        17%        12%        11%         9%        17%        15%          14%        12%        11%        20% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1621           55-       196+ADfG   137adg     130-       124ADfG    136        129-       231        214         54         82adg     133adg      1435        186        153d        33 
                                                                                                                                         ++ADFGhiKl 
                                 78%          66%        86%        82%        69%        85%        73%        69%        79%        79%        87%        79%        80%          78%        78%        82%        66% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  403           24bceJ     31         23         52+BcEJ    17         47bceJ     47bceJ     52         49          7--       20J        32J         361         41         26         16+bC 
                                 19%          29%        13%        14%        28%        12%        25%        25%        18%        18%        12%        20%        19%          20%        17%        14%        32% 
 
Net: Not 
concerned                      1638           55-       196+ADfG   139adg     130-       125ADfG    140        130-       236adg     216a        54++ADFGKl 83adg     134adg      1448        191        157d        34 
                                 79%          66%        86%        83%        69%        86%        75%        70%        81%        80%        87%        80%        80%          79%        80%        84%        67% 
 
Mean Score                      1.5          1.7dkl     1.3        1.8dkl     1.3        1.7k       1.5        1.7kl      1.7k       1.6k       1.4        1.3--      1.3-         1.5        1.7        1.8        1.5 
Standard deviation              .80          .73        .57        .92        .63        .95        .83        .86        .94        .79        .71        .62        .66          .77        .97       1.07        .72 
Standard error                  .05          .16        .13        .21        .11        .25        .16        .15        .16        .14        .11        .07        .08          .05        .16        .21        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 133 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)         17            4          3          4          -          2            2          7            9          6          2          2            4          9          4          - 
                                  1%           *%         2%         1%         -%         2%           1%         1%           1%         1%         1%         1%           *%         1%         1%         -% 
 
3                  (3.0)         39           14          5         11          4          *            2         20           23         14          2          -           11         15         13a         - 
                                  2%           2%         3%         2%         2%         *%           1%         2%           2%         2%         1%         -%           1%         2%         3%         -% 
 
4                  (2.0)        122           45          8         41         15          5           12         53           56d        55+cD      11-         2-          32--       56++A      34A         - 
                                  6%           5%         4%         6%        10%         4%           4%         5%           6%         8%         3%         1%           3%         8%         8%         -% 
 
5 - Very 
Concerned          (1.0)        281          120         21         79         28         17           48        147          163++Cd     89         29-        15          108        100         66          4 
                                 14%          14%        11%        12%        19%        14%          15%        15%          16%        13%         8%         8%          12%        15%        15%        14% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1621          677d       148        501d       102-        95          260        787          759-       548        314++AB    174++AB      784++BC    494--      313-        22 
                                 78%          79%        80%        79%        68%        79%          80%        78%          75%        77%        88%        90%          84%        73%        73%        86% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  403          165         29        120         43+abc     23           61        200          218+CD     145CD       40--       18--        140--      156+A      100A         4 
                                 19%          19%        16%        19%        29%        19%          19%        20%          22%        20%        11%         9%          15%        23%        23%        14% 
 
Net: Not 
concerned                      1638          681d       151d       505d       102-        97          262        794          767-       555        316++AB    176++AB      788++BC    503--      317-        22 
                                 79%          79%        81%        79%        68%        81%          81%        78%          76%        78%        88%        91%          84%        75%        74%        86% 
 
Mean Score                      1.5          1.5        1.8        1.6        1.5        1.5          1.3        1.5          1.5        1.6        1.5        1.4          1.4        1.6        1.6        1.0 
Standard deviation              .80          .72       1.01        .77        .64        .91          .67        .78          .80        .80        .79        .94          .73        .84        .82          - 
Standard error                  .05          .06        .20        .08        .12        .22          .10        .06          .06        .08        .15        .27          .07        .08        .09          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 133 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
2                  (4.0)         17           16         16          9         11          *           17         13         15+        17+         -           17++e      14+E       10e         4          -- 
                                  1%           1%         1%         1%         1%         *%           1%         1%         1%         1%         -%           1%         2%         1%         1%         -% 
 
3                  (3.0)         39           35         32         17         22          4           39+e       29e        35++e      39++e       --          33+e       24e        27++E      25++E       6- 
                                  2%           2%         2%         3%         3%         1%           2%         2%         3%         3%         -%           3%         3%         3%         4%         1% 
 
4                  (2.0)        122          114++e     111++e      72++ABE    82++abE     7-         122++E     106++E     101++E     122++aE      ---         89+e       67+e       67++E      47+E       30- 
                                  6%           7%         7%        11%        10%         2%           7%         8%         9%         9%         -%           7%         8%         9%         8%         4% 
 
5 - Very 
Concerned          (1.0)        281          262++E     256++E     181++ABE   188++ABE    14--        281++E     254++aE    232++AE    281++AE      ---        217++E     174++E     156++E     132++AE     55-- 
                                 14%          15%        16%        28%        23%         4%          16%        20%        21%        21%         -%          17%        20%        20%        23%         7% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Not Concerned)                1621         1291--CD   1169--CD    357--      496--      284++ABCD   1327--BCD   887--      719--      863--      271++ABCD    926--cD    610--      516--      361--      655++ABCD 
                                 78%          75%        74%        56%        62%        92%          74%        69%        65%        65%       100%          72%        69%        66%        63%        88% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  403          376++E     367++E     253++ABE   270++ABE    21--        403++E     360++AE    333++AE    403++AE      ---        306++E     241++E     223++aE    179++AE     85-- 
                                 19%          22%        23%        40%        34%         7%          23%        28%        30%        30%         -%          24%        27%        29%        31%        11% 
 
Net: Not 
concerned                      1638         1307--CD   1185--CD    366--      507--      284++ABCD   1344--BCD   900--      734--      880--      271++ABCD    943--cD    624--d     526--      365--      655++ABCD 
                                 79%          76%        75%        58%        63%        92%          75%        70%        67%        67%       100%          74%        70%        68%        64%        88% 
 
Mean Score                      1.5          1.5        1.5        1.5        1.5        1.6          1.5        1.5-       1.6        1.5          -          1.6        1.6        1.6        1.5        1.5 
Standard deviation              .80          .80        .80        .76        .79        .81          .80        .77        .82        .80          -          .85        .84        .83        .78        .61 
Standard error                  .05          .05        .05        .06        .05        .21          .05        .05        .05        .05          -          .05        .06        .06        .06        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 133 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
2                  (4.0)         17            5         10            7          9         11          9          9            6          6          6          -            7          5          4          - 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         1%         2%         -%           1%         1%         2%         -% 
 
3                  (3.0)         39            9         29           20         27         19         15         19           15         17          3          3           17         12         10++a       - 
                                  2%           2%         2%           2%         2%         2%         2%         2%           2%         2%         1%         4%           2%         2%         5%         -% 
 
4                  (2.0)        122           33         89           76         86         59         42         75           48         56++ac     12          6           58         46          8          9 
                                  6%           8%         6%           6%         6%         5%         5%         6%           5%         8%         4%         7%           5%         7%         4%         9% 
 
5 - Very 
Concerned          (1.0)        281           85++B     179--        202++      212++      187++      144++      180+         131         98         33         19+ac       136        100         28         17 
                                 14%          21%        11%          17%        15%        16%        18%        15%          13%        14%        11%        23%          12%        15%        13%        17% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1621          265--     1301++A       870--     1033--      874        595--      882-         822+bD     500-       242bD       57-         891+b      491        164         76 
                                 78%          67%        81%          74%        76%        76%        74%        76%          80%        74%        82%        66%          80%        75%        76%        74% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  403          118++B     268--        278++      298++      246+       186++      255++        179        154+ac      44         26+aC       194        146a        37         27 
                                 19%          30%        17%          24%        22%        21%        23%        22%          18%        23%        15%        30%          17%        22%        17%        26% 
 
Net: Not 
concerned                      1638          271--     1310++A       878--     1042--      885        604--      891-         828bD      506-       248bD       57-         898+b      496        168         76 
                                 79%          68%        81%          75%        76%        77%        75%        76%          81%        75%        84%        66%          81%        76%        78%        74% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 133 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.5          1.5        1.6          1.5--      1.5        1.5        1.5        1.5          1.5        1.6        1.7        1.4          1.5        1.5        1.8+       1.4 
Standard deviation              .80          .80        .79          .72        .76        .80        .80        .76          .76        .79       1.01        .71          .78        .77       1.04        .49 
Standard error                  .05          .08        .06          .05        .05        .06        .07        .06          .07        .07        .17        .15          .07        .07        .17        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 133 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          -            - 
                                  -%           -% 
 
2                  (4.0)         17            - 
                                  1%           -% 
 
3                  (3.0)         39            - 
                                  2%           -% 
 
4                  (2.0)        122            8 
                                  6%          11% 
 
5 - Very 
Concerned          (1.0)        281           13 
                                 14%          18% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Not Concerned)                1621           53 
                                 78%          72% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  403           21 
                                 19%          28% 
 
Net: Not 
concerned                      1638           53 
                                 79%          72% 
 
Mean Score                      1.5          1.4 
Standard deviation              .80          .50 
Standard error                  .05          .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 133 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
2                  (4.0)         17           11         10         10          5         13          8         11+         4          5          2          7          4 
                                  1%           1%         1%         1%         1%         1%         1%         2%         1%         1%         1%         1%         2% 
 
3                  (3.0)         39           26         25+h       26          7         26         30+        24++dh     17+h        2          -         23+         5 
                                  2%           3%         3%         2%         1%         2%         3%         3%         3%         1%         -%         3%         2% 
 
4                  (2.0)        122           65         63         85+        47+        92         79+        51         45++       39         12         61+        21 
                                                                                                                               ++AbcEefj 
                                  6%           6%         7%         7%         8%         7%         7%         7%         9%        12%         9%         7%         8% 
 
5 - Very 
Concerned          (1.0)        281          172++      158++      180         98+       215++      170        122++       96++       62++       26        147++       41 
                                 14%          17%        18%        15%        17%        15%        15%        17%        19%        19%        19%        18%        16% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1621          733--      625--      899--gh    419--     1049--GH    840--gh    507--      338--      215--       94        585--      181- 
                                 78%          73%        71%        75%        73%        75%        75%        71%        68%        67%        71%        71%        72% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  403          237++      221++      265++      145++      308++      249++      173++      141++cee   101++aCEEf  37+       208++       62 
                                 19%          24%        25%        22%        25%        22%        22%        24%        28%        31%        28%        25%        25% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 133 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1638          745--      635--      909--gh    424--     1062--Gh    848--gh    518--      342--      220--       96        591--      185 
                                 79%          74%        72%        76%        74%        76%        75%        72%        68%        68%        72%        72%        73% 
 
Mean Score                      1.5          1.6        1.6        1.6        1.5        1.5        1.6        1.6        1.6        1.5        1.4        1.5        1.6 
Standard deviation              .80          .83        .82        .78        .73        .79        .79        .89        .78        .74        .73        .78        .85 
Standard error                  .05          .06        .06        .06        .07        .05        .06        .07        .08        .09        .14        .06        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 133 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
2                  (4.0)         17           12          5         10++ae      5         12         10         12          -          3          -          2         10         14          -          2          * 
                                  1%           1%         1%         2%         1%         1%         1%         1%         -%         1%         -%         2%         1%         1%         -%         1%         1% 
 
3                  (3.0)         39           27         14         13          7         33         25++am     27         11++am      6          5          2         27         21          -         10+         3 
                                  2%           2%         2%         3%         2%         2%         4%         3%         5%         2%         3%         2%         2%         2%         -%         4%         5% 
 
4                  (2.0)        122           91         48         35         30        106++       47         69         11         29         10          8         87++       92+         7         19          3 
                                  6%           6%         7%         8%         7%         7%         7%         7%         5%         7%         6%         7%         8%         7%         9%         7%         5% 
 
5 - Very 
Concerned          (1.0)        281          206s        79         83++aBeS   62s       206s       104s       157s        44bs       56s        26s        22bS      171s       205++s       9         40s        11s 
                                 14%          14%        12%        19%        14%        14%        16%        15%        18%        14%        16%        21%        15%        16%        12%        15%        16% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1621         1102Cf      524Cfq     289--      347C      1127--C     460--      784--c     180        302c       122         71-       831--c     975--c      61        193         48 
                                 78%          77%        78%        67%        77%        76%        71%        75%        73%        76%        75%        68%        74%        75%        79%        73%        73% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  403          297s       127s       118++aBdegS 92s       312+s      151+s      226+s       56s        85s        36s        29S       257++s     297++s      16s        60s        14s 
                                 19%          21%        19%        28%        20%        21%        23%        22%        22%        21%        22%        28%        23%        23%        21%        23%        21% 
 
Net: Not 
concerned                      1638         1114C       529Cf      299--      352c      1139--c     469--      796-c      180        305c       122         73        841--      988--c      61        195         49 
                                 79%          77%        79%        69%        78%        77%        73%        76%        73%        77%        75%        70%        75%        76%        79%        74%        74% 
 
Mean Score                      1.5          1.5        1.6        1.6        1.6        1.6        1.7+       1.6        1.5        1.5        1.5        1.5        1.6        1.5        1.4        1.6        1.6 
Standard deviation              .80          .79        .80        .91        .84        .79        .90        .85        .78        .75        .71        .87        .80        .79        .51        .81        .90 
Standard error                  .05          .05        .08        .10        .10        .05        .08        .06        .12        .09        .14        .18        .06        .05        .15        .12        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1741 
Table 133 (continuation) 
<C3b> How concerned generally are you about Private information being made public (e.g. photos) 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          -            -          **         - 
                                  -%           -%         **         -% 
 
2                  (4.0)         17           12          **         - 
                                  1%           1%         **         -% 
 
3                  (3.0)         39           19          **         - 
                                  2%           2%         **         -% 
 
4                  (2.0)        122           73++        **         2 
                                  6%           8%         **         3% 
 
5 - Very 
Concerned          (1.0)        281          147+s        **         1- 
                                 14%          16%         **         2% 
 
(Never 
Considered this)                  -            -          **         - 
                                  -%           -%         **         -% 
 
(Not Concerned)                1621          669--        **        55+AbCdEFGHiJKLMnOPQ 
                                 78%          73%         **        95% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  403          220++bS      **         3- 
                                 19%          24%         **         5% 
 
Net: Not 
concerned                      1638          681--        **        55+abCdeFGHiJKLMnOPQ 
                                 79%          74%         **        95% 
 
Mean Score                      1.5          1.6          **       1.7 
Standard deviation              .80          .82          **       .58 
Standard error                  .05          .06          **       .41 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 134 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            -          -          *          -          -          -          -            -          *          -            *          -          -          - 
                                  *%           -%         *%           -%         -%         *%         -%         -%         -%         -%           -%         *%         -%           *%         -%         -%         -% 
 
2                  (4.0)         15            9          6            3          6++        2          2          1          -          -           10++c       4          1            5          8d         2          * 
                                  1%           1%         1%           1%         2%         1%         1%         *%         -%         -%           2%         1%         *%           1%         1%         *%         *% 
 
3                  (3.0)         54           34         21           12b         3         13         11          9          3          3           15         24         15           20+        14          9         11 
                                  3%           3%         2%           5%         1%         3%         3%         3%         1%         1%           3%         3%         2%           4%         2%         2%         2% 
 
4                  (2.0)        114           49         66           17         20         23         19         15         16          5           37         41         36           32c        40c        12-        29 
                                  5%           5%         6%           6%         7%         6%         5%         5%         6%         3%           6%         6%         5%           7%         6%         3%         6% 
 
5 - Very 
Concerned          (1.0)        282          140        141           24-        30         59a        58ab       51a        42abg      18           54--      117A       111a          73         85         56         67 
                                 14%          14%        13%           9%        10%        16%        16%        16%        17%         9%           9%        16%        14%          16%        14%        12%        13% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1612          785        828          216        246        278        265        243        182        182+CDef     462b       543-       607          331--      475        382+Ab     424a 
                                 78%          77%        78%          79%        81%        74%        75%        76%        75%        87%          80%        74%        79%          72%        76%        83%        80% 
 
(Don't know)                      2            2          -            -          -          -          -          -          2++        -            -          -          2            -          2          -          - 
                                  *%           *%         -%           -%         -%         -%         -%         -%         1%         -%           -%         -%         *%           -%         *%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  396          189        207           41         50         81g        77g        67g        57ag       23-          90-       158a       148          106c       126         68-        97 
                                 19%          19%        20%          15%        16%        22%        22%        21%        24%        11%          16%        22%        19%          23%        20%        15%        18% 
 
Net: Not 
concerned                      1628          793        834          219        253c       280        267        245        182        182+Cdef     472b       547-       609          337--      483        384+A      424a 
                                 78%          78%        79%          80%        83%        75%        75%        76%        75%        87%          82%        75%        79%          73%        77%        83%        80% 
 
Mean Score                      1.6          1.6        1.5          1.9++deF   1.8f       1.6        1.5        1.5        1.4        1.4          1.8++bC    1.6        1.4-         1.7        1.6        1.5        1.5 
Standard deviation              .83          .87        .78          .93        .98        .84        .79        .78        .57        .70          .95        .81        .70          .89        .87        .79        .68 
Standard error                  .05          .07        .06          .15        .15        .10        .10        .11        .09        .18          .11        .07        .07          .09        .09        .11        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 134 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          *            *          -            -          *          -          *          -            *          - 
                                  *%           *%         -%           -%         *%         -%         *%         -%           *%         -% 
 
2                  (4.0)         15           13+b        2-           3          3          -          3         12           12          3 
                                  1%           1%         *%           1%         1%         -%         1%         1%           1%         1% 
 
3                  (3.0)         54           35         20            5         15+e       12         25         29           48          5 
                                  3%           3%         2%           2%         5%         4%         4%         2%           3%         2% 
 
4                  (2.0)        114           73+b       42-           9         16         16         35         78          105         10 
                                  5%           7%         4%           4%         5%         5%         5%         6%           6%         3% 
 
5 - Very 
Concerned          (1.0)        282          159        123           26         39         48         86        190          253         27 
                                 14%          15%        12%          11%        13%        15%        13%        13%          14%        10% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Not Concerned)                1612          806--      807++A       189        232        247        500       1103         1371-       238+a 
                                 78%          74%        81%          81%        76%        77%        77%        78%          77%        84% 
 
(Don't know)                      2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  396          231+b      165-          35         55         64        121        268          358+b       37- 
                                 19%          21%        17%          15%        18%        20%        19%        19%          20%        13% 
 
Net: Not 
concerned                      1628          819--      809++A       193        236        247        504       1114         1383-       241+a 
                                 78%          75%        81%          83%        77%        77%        78%        79%          77%        85% 
 
Mean Score                      1.6          1.7        1.5          1.7        1.8        1.5        1.6        1.6          1.6        1.6 
Standard deviation              .83          .88        .73          .97        .96        .75        .86        .81          .81        .92 
Standard error                  .05          .06        .07          .17        .13        .10        .08        .06          .05        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 134 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          *            -          -          -          -          -          -          -          -          -          -          -          *++          -          *          -          *++A 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%           -%         *%         -%         1% 
 
2                  (4.0)         15            -          -          -          3          4+bi       3          1          2          -          *          -          1           13          2          2          - 
                                  1%           -%         -%         -%         2%         3%         2%         1%         1%         -%         1%         -%         1%           1%         1%         1%         -% 
 
3                  (3.0)         54            3          2          6          5          4          2         14++BfhIl   7          2          2bi        3bi        4           39--       16++A      11+A        5++A 
                                  3%           3%         1%         4%         3%         3%         1%         7%         2%         1%         3%         3%         3%           2%         7%         6%         9% 
 
4                  (2.0)        114            3         14          3         12          8         12         18+cjkl    18         14          2          4          6           98         17         14          3 
                                  5%           3%         6%         2%         7%         6%         7%        10%         6%         5%         4%         4%         3%           5%         7%         7%         6% 
 
5 - Very 
Concerned          (1.0)        282           14C        26c         6--       45++BCeHIJ 15         26c        36CHj      24-        32c         6-c       20++bCeHiJ 31++bCeHiJ  240         42         26         16++Abc 
                                 14%          17%        11%         4%        24%        10%        14%        19%         8%        12%         9%        19%        19%          13%        18%        14%        31% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1612           64        188DGk     149        121--      114dg      143g       117--      240DGkl    223DGk      52+DGKL    77g       124g        1451++BD    161--      135d        27-- 
                                                             ++aDefGKL 
                                 78%          77%        82%        90%        65%        78%        77%        63%        83%        82%        83%        74%        75%          79%        68%        72%        53% 
 
(Don't know)                      2            -          -          2++        -          -          -          -          -          -          -          -          -            2          -          -          - 
                                  *%           -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  396           17C        39C         9--       58++bCeHIJ 24c        38C        54++bCeHiJ 42c        46C         8--c      24ChJ      37ChJ       338         58         40         19++Ac 
                                 19%          20%        17%         6%        31%        16%        21%        29%        15%        17%        13%        23%        22%          18%        25%        21%        37% 
 
Net: Not 
concerned                      1628           64        188DGk     149        125--      118dG      147g       119--      242DGkl    223DGk      52+DGKL    77g       126g        1464++BD    163--      137d        27-- 
                                                              ++aDfGKL 
                                 78%          77%        82%        90%        67%        81%        78%        63%        83%        82%        84%        74%        75%          79%        69%        73%        54% 
 
Mean Score                      1.6          1.4        1.4        2.0bikl    1.5        1.9+bikl   1.6        1.7k       1.7        1.4        1.7ik      1.4-       1.4          1.5        1.7        1.8        1.6 
Standard deviation              .83          .75        .58        .92        .83       1.07        .91        .86        .83        .56        .94        .71        .84          .80        .92        .91        .94 
Standard error                  .05          .20        .12        .29        .14        .23        .19        .14        .15        .11        .12        .08        .09          .05        .12        .15        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 134 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          -          -          -            -          *            *          -          -          -            -          -          *          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         -%         *%         -% 
 
2                  (4.0)         15            7          -          5          2          -            2          5           11          3          1          1            2-         5          7+a        * 
                                  1%           1%         -%         1%         1%         -%           *%         *%           1%         *%         *%         1%           *%         1%         2%         1% 
 
3                  (3.0)         54           25          2         14          7          3           10         34           34         13          7          5           11--       31++A      12          - 
                                  3%           3%         1%         2%         5%         2%           3%         3%           3%         2%         2%         3%           1%         5%         3%         -% 
 
4                  (2.0)        114           37         15         40          8          7           15         47           61D        43D        10          1--         26--       58++A      30A         - 
                                  5%           4%         8%         6%         5%         6%           5%         5%           6%         6%         3%         *%           3%         9%         7%         -% 
 
5 - Very 
Concerned          (1.0)        282          117         24         83         26e         7-          46        136          138        106         37         23           99--      100a        79++A       2 
                                 14%          14%        13%        13%        17%         6%          14%        13%          14%        15%        10%        12%          11%        15%        18%         6% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1612          674        145        493        106        103d         251        789          764        546        302++Ab    164+a        798++BC    479--      301--       24 
                                 78%          78%        78%        78%        71%        86%          78%        78%          76%        77%        84%        85%          85%        71%        70%        93% 
 
(Don't know)                      2            -          -          2          -          -            -          2            -          2          -          -            2          -          -          - 
                                  *%           -%         -%         *%         -%         -%           -%         *%           -%         *%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  396          154         39        123         34         15           61        184          199cd      150cd       47-        23-         125--      159++A     108++A       2 
                                 19%          18%        21%        19%        23%        12%          19%        18%          20%        21%        13%        12%          13%        24%        25%         6% 
 
Net: Not 
concerned                      1628          681        145        498        107        103d         253        794          775        549        303+ab     166+ab       800++BC    484--      309--       24 
                                 78%          79%        78%        78%        72%        86%          78%        78%          77%        77%        85%        86%          85%        72%        72%        94% 
 
Mean Score                      1.6          1.6        1.5        1.6        1.7        1.8          1.5        1.6          1.7+       1.5        1.5        1.5          1.4-       1.7+A      1.6        1.3 
Standard deviation              .83          .87        .60        .81        .91        .74          .81        .84          .89        .71        .82        .95          .70        .83        .91       1.31 
Standard error                  .05          .08        .12        .08        .17        .21          .11        .07          .07        .07        .13        .21          .07        .07        .10        .93 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 134 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          *            *          *          -          -          -            *          *          *          *          -            *          *          *          -          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         *%         -%           *%         *%         *%         -%         -% 
 
2                  (4.0)         15           13         13          5          8          2           15         15+        11         15+         -           13         13++e       6          4          2 
                                  1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         *% 
 
3                  (3.0)         54           50         46         24         33++e       3           54+e       47++E      50++E      54++E       --          44+e       28         34++E      24+e       10- 
                                  3%           3%         3%         4%         4%         1%           3%         4%         5%         4%         -%           3%         3%         4%         4%         1% 
 
4                  (2.0)        114          103         98+        70++ABE    69++ae     11          114++E      98++E      93++E     114++E       ---         81         64+e       67++E      35         30 
                                  5%           6%         6%        11%         9%         4%           6%         8%         8%         9%         -%           6%         7%         9%         6%         4% 
 
5 - Very 
Concerned          (1.0)        282          264++E     252++E     171++ABE   199++ABE     5--        282++E     246++E     250++AE    282++AE      ---        225++E     170++E     168++E     141++AbE    51-- 
                                 14%          15%        16%        27%        25%         2%          16%        19%        23%        21%         -%          18%        19%        22%        25%         7% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Not Concerned)                1612         1286--CD   1173--CD    366--      490--      287++ABCD   1318--BCD   882--c     698--      854--      271++ABCD    919--CD    613--      501--      365--      651++ABCD 
                                 78%          75%        74%        57%        61%        93%          74%        68%        63%        65%       100%          72%        69%        64%        64%        87% 
 
(Don't know)                      2            2          2          -          -          -            2          -          -          2          -            -          -          -          -          2 
                                  *%           *%         *%         -%         -%         -%           *%         -%         -%         *%         -%           -%         -%         -%         -%         *% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  396          366++E     351++E     241++ABE   268++ABE    17--        396++E     344++aE    342++AE    396++AE      ---        306++E     234++E     235++AE    176++AE     81-- 
                                 19%          21%        22%        38%        34%         5%          22%        27%        31%        30%         -%          24%        26%        30%        31%        11% 
 
Net: Not 
concerned                      1628         1300--CD   1186--CD    371--      499--      288++ABCD   1333--bCD   897--c     710--      869--      271++ABCD    932--CD    626--      507--      368--      653++ABCD 
                                 78%          76%        75%        58%        62%        93%          75%        70%        64%        66%       100%          73%        70%        65%        65%        88% 
 
Mean Score                      1.6          1.6        1.6        1.5-       1.5        2.1+abCd     1.6        1.6        1.6        1.6          -          1.6        1.6        1.6        1.5-       1.6 
Standard deviation              .83          .82        .82        .74        .79        .87          .83        .84        .82        .83          -          .85        .87        .81        .77        .77 
Standard error                  .05          .05        .05        .05        .05        .23          .05        .05        .05        .05          -          .05        .06        .06        .06        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 134 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            -          *          *          -          -            -          *          -          -            *          -          -          - 
                                  *%           -%         *%           -%         *%         *%         -%         -%           -%         *%         -%         -%           *%         -%         -%         -% 
 
2                  (4.0)         15            2         12            6         11          4          3          9            7          8          -          *            7          8          -          * 
                                  1%           *%         1%           *%         1%         *%         *%         1%           1%         1%         -%         *%           1%         1%         -%         *% 
 
3                  (3.0)         54           14         41           27         37         26         16         26           21         15         16+ab       2           23         17         12+a        2 
                                  3%           3%         3%           2%         3%         2%         2%         2%           2%         2%         5%         3%           2%         3%         6%         2% 
 
4                  (2.0)        114           29         84           69         72         59         34         63           41-        47a        23a         4           59         36          9         10 
                                  5%           7%         5%           6%         5%         5%         4%         5%           4%         7%         8%         5%           5%         6%         4%        10% 
 
5 - Very 
Concerned          (1.0)        282           69+b      203          191++      206+       184++      123        163          136        103c        24-        19+aC       145         96         25         16 
                                 14%          17%        13%          16%        15%        16%        15%        14%          13%        15%         8%        22%          13%        15%        11%        16% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                1612          285--     1267+A        883-      1040        876        629        904          816+b      503        233         60          873        496        169         74 
                                 78%          72%        79%          75%        76%        76%        78%        78%          80%        74%        79%        70%          79%        76%        79%        72% 
 
(Don't know)                      2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  396           98++B     287-         261++      279        243+       157        226          177        150+a       46         23c         204        132         33         27 
                                 19%          25%        18%          22%        20%        21%        19%        19%          17%        22%        16%        27%          18%        20%        16%        26% 
 
Net: Not 
concerned                      1628          286--     1279+A        888--     1051        880        632        913          823        511        233         60          881        504        169         74 
                                 78%          72%        80%          76%        77%        77%        79%        78%          80%        76%        79%        70%          79%        77%        79%        72% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 134 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.6          1.5        1.6          1.5--      1.6        1.5--      1.4-       1.5          1.5        1.6        1.9+ad     1.4          1.5        1.6        1.7        1.5 
Standard deviation              .83          .76        .84          .74        .83        .74        .73        .82          .82        .85        .79        .68          .80        .87        .87        .67 
Standard error                  .05          .08        .06          .05        .06        .05        .07        .06          .07        .08        .12        .15          .06        .09        .15        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 134 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          *            - 
                                  *%           -% 
 
2                  (4.0)         15            * 
                                  1%           *% 
 
3                  (3.0)         54            2 
                                  3%           3% 
 
4                  (2.0)        114            9+ 
                                  5%          12% 
 
5 - Very 
Concerned          (1.0)        282           13 
                                 14%          17% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Not Concerned)                1612           51 
                                 78%          68% 
 
(Don't know)                      2            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  396           22 
                                 19%          29% 
 
Net: Not 
concerned                      1628           51 
                                 78%          68% 
 
Mean Score                      1.6          1.6 
Standard deviation              .83          .69 
Standard error                  .05          .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 134 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          *            -          *          *          -          *          *          *          *          *          -          *          - 
                                  *%           -%         *%         *%         -%         *%         *%         *%         *%         *%         -%         *%         -% 
 
2                  (4.0)         15           11         13++        7          3         12         13          8          4          3          3          6          - 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         1%         2%         1%         -% 
 
3                  (3.0)         54           21         35++       32         24+        43         40+        33++a      22+a        8          2         36++a      14++ac 
                                  3%           2%         4%         3%         4%         3%         4%         5%         4%         2%         2%         4%         6% 
 
4                  (2.0)        114           70+        76++e      82+        51++e      79         75+        63++e      45++e      31++e      13         61+        21 
                                  5%           7%         9%         7%         9%         6%         7%         9%         9%        10%        10%         7%         8% 
 
5 - Very 
Concerned          (1.0)        282          175++      164++e     189++       95        205        166        139++ee    105++cEe    63++       20        161++ee     45 
                                 14%          17%        19%        16%        16%        15%        15%        19%        21%        20%        15%        20%        18% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1612          729--fg    594--      889--BFGhj 404--     1056        833--BFGhj 472--      323--      216--       94        557--      172-- 
                                                                                    -BdFGHJk 
                                 78%          72%        67%        74%        70%        76%        74%        66%        65%        67%        71%        68%        68% 
 
(Don't know)                      2            2          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  396          245++      239++Ee    271++      145++      284        240+       202++cEE   150++cEE    95++cEe    34        223++Ee     66+ 
                                 19%          24%        27%        23%        25%        20%        21%        28%        30%        29%        25%        27%        26% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 134 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1628          741--fg    607--      896--bFGj  407--     1068        846--bFGhJ 480--      328--      220--       97        564--      172-- 
                                                                                    -BdFGHJk 
                                 78%          73%        69%        75%        71%        77%        75%        67%        66%        68%        73%        69%        68% 
 
Mean Score                      1.6          1.5        1.6        1.5        1.6        1.6        1.7+       1.6        1.6        1.5        1.7        1.6        1.6 
Standard deviation              .83          .81        .87        .78        .79        .85        .88        .85        .82        .79        .90        .82        .77 
Standard error                  .05          .06        .06        .05        .07        .06        .06        .07        .08        .09        .17        .06        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 134 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          *            *          *          -          *          *          -          *          -          -          -          -          *          *          -          -          - 
                                  *%           *%         *%         -%         *%         *%         -%         *%         -%         -%         -%         -%         *%         *%         -%         -%         -% 
 
2                  (4.0)         15           12          8          3          5         11          8          7          1          6          -          -         11          9          -          1          - 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         1%         -%         -%         1%         1%         -%         *%         -% 
 
3                  (3.0)         54           44         22         18         15         48+        22         39+         7         17          5          6         44++       37          *         17++aem     4 
                                  3%           3%         3%         4%         3%         3%         3%         4%         3%         4%         3%         6%         4%         3%         1%         6%         6% 
 
4                  (2.0)        114           83         48         37+n       29         96+        55++n      69         14         28         16+ns      12+ans     84++       86+         1         21          2 
                                  5%           6%         7%         9%         6%         6%         8%         7%         6%         7%        10%        12%         7%         7%         1%         8%         3% 
 
5 - Very 
Concerned          (1.0)        282          196         90         91         57        219+       116++ad    156         48+ad      67         34+ad      20        198++ad    200+         8         52+ad      15 
                                                            ++ABDEgmqs 
                                 14%          14%        13%        21%        13%        15%        18%        15%        20%        17%        21%        19%        18%        15%        11%        19%        22% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1612         1102CFijkLO 502Cfo     280--      345Cfjklo 1109--Cflo  444--      778--Co    176-       279--      108--       67--      788--      974--Cflo   67        174--       46 
                                                                                                                                                                                     abCeFghIJK 
                                                                                                                                                                                          LmOpq 
                                 78%          77%        75%        65%        76%        75%        69%        74%        71%        70%        66%        64%        70%        75%        88%        66%        69% 
 
(Don't know)                      2            -          -          -          -          2          2          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  396          279        138        128         86        315++s     170        224+s       62+ns      95+ns      51         32+adnS   282++Adns  286++s       9         72++adnS   17s 
                                                            ++ABDEGMNq                         ++Abdens                                  ++AbdegmNS 
                                                                     S 
                                 19%          19%        21%        30%        19%        21%        26%        21%        25%        24%        31%        30%        25%        22%        11%        27%        25% 
 
Net: Not 
concerned                      1628         1114CFiJkLO 510Cfjklo  284--      350CfjklO 1120        452--      786--Cko   178-       284--      108--       67--      799--      983--Cfjko  67        175--       46 
                                                                                    --Cfjklo                                                                                         bCeFghiJKL 
                                                                                                                                                                                           mOpq 
                                 78%          78%        76%        66%        78%        75%        70%        75%        72%        72%        66%        64%        71%        75%        88%        66%        69% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 134 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.6          1.6        1.7        1.6        1.7        1.6        1.6        1.6        1.4        1.7        1.5        1.6        1.6        1.6        1.2        1.6        1.5 
Standard deviation              .83          .85        .89        .79        .91        .83        .83        .84        .75        .89        .66        .75        .84        .80        .51        .83        .81 
Standard error                  .05          .06        .08        .08        .10        .05        .07        .06        .11        .10        .11        .14        .06        .05        .17        .11        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 134 (continuation) 
<C3b> How concerned generally are you about Viruses / trojans / worms / spyware / malicious software 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          *            *          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)         15           10          **         - 
                                  1%           1%         **         -% 
 
3                  (3.0)         54           32          **         * 
                                  3%           4%         **         *% 
 
4                  (2.0)        114           64+         **         - 
                                  5%           7%         **         -% 
 
5 - Very 
Concerned          (1.0)        282          143          **         4 
                                 14%          16%         **         7% 
 
(Never 
Considered this)                  -            -          **         - 
                                  -%           -%         **         -% 
 
(Not Concerned)                1612          670--c       **        53+abCdeFgHIJKLmOPQ 
                                 78%          73%         **        92% 
 
(Don't know)                      2            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  396          206++s       **         4 
                                 19%          22%         **         7% 
 
Net: Not 
concerned                      1628          680--co      **        53+abCdeFgHIJKLmOPq 
                                 78%          74%         **        92% 
 
Mean Score                      1.6          1.6          **       1.1 
Standard deviation              .83          .87          **       .46 
Standard error                  .05          .07          **       .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 135 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          5            2          3            2          *          -          2          1          -          -            2          2          1            1          1          *          2 
                                  *%           *%         *%           1%         *%         -%         1%         *%         -%         -%           *%         *%         *%           *%         *%         *%         *% 
 
2                  (4.0)         11            3          8            4          2          2          1          *          2          *            6          3          3            2          4          3          2 
                                  1%           *%         1%           1%         1%         *%         *%         *%         1%         *%           1%         *%         *%           *%         1%         1%         *% 
 
3                  (3.0)         57           23         34            3         10         10          8          7         10          9           13         18         26           13         18          6         19 
                                  3%           2%         3%           1%         3%         3%         2%         2%         4%         4%           2%         2%         3%           3%         3%         1%         4% 
 
4                  (2.0)         82           28-        54+a          9         12         19         20         11          8          4           20         39         23           24         25         10         22 
                                  4%           3%         5%           3%         4%         5%         6%         3%         3%         2%           3%         5%         3%           5%         4%         2%         4% 
 
5 - Very 
Concerned          (1.0)        160           68         92           19         31         40         23         23         15         10           50         62         48           42         52         34         32 
                                  8%           7%         9%           7%        10%        11%         6%         7%         6%         5%           9%         9%         6%           9%         8%         7%         6% 
 
(Never 
Considered this)                  1            1          -            1          -          -          *          -          -          -            1          *          -            -          *          1          - 
                                  *%           *%         -%           *%         -%         -%         *%         -%         -%         -%           *%         *%         -%           -%         *%         *%         -% 
 
(Not Concerned)                1762          891++B     871--        235        251        305        301        278        208        183          486        606        670          377        523        407a       454 
                                 85%          88%        82%          86%        82%        81%        85%        87%        85%        88%          84%        83%        87%          82%        84%        88%        85% 
 
(Don't know)                      2            2          -            -          -          -          -          -          -          2++          -          -          2            2+         -          -          - 
                                  *%           *%         -%           -%         -%         -%         -%         -%         -%         1%           -%         -%         *%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  242           95-       147+a         27         42         59+g       42         34         23         14           70        101c        71-          67         77         44         54 
                                 12%           9%        14%          10%        14%        16%        12%        11%        10%         7%          12%        14%         9%          14%        12%        10%        10% 
 
Net: Not 
concerned                      1778          896++B     882--        241        253        306        304        280        210        184          494        610        674          381        529        410a       458 
                                 85%          88%        83%          89%        83%        82%        86%        87%        86%        88%          86%        84%        87%          82%        85%        89%        86% 
 
Mean Score                      1.8          1.7        1.8          1.9        1.7        1.6        1.9        1.7        2.0        1.9          1.8        1.7        1.9          1.8        1.8        1.6        2.0 
Standard deviation              .97          .96        .97         1.23        .92        .81        .98       1.00        .98        .95         1.05        .89        .98          .93        .98        .94       1.01 
Standard error                  .07          .11        .09          .25        .14        .12        .16        .19        .20        .29          .13        .10        .12          .12        .12        .15        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 135 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          5            3          2            2          1          *          3          2            4          2 
                                  *%           *%         *%           1%         *%         *%         1%         *%           *%         1% 
 
2                  (4.0)         11            6          5            1          1          *          2          8           10          * 
                                  1%           1%         *%           1%         *%         *%         *%         1%           1%         *% 
 
3                  (3.0)         57           32         26            6          5          8         17         39           50          7 
                                  3%           3%         3%           2%         2%         3%         3%         3%           3%         2% 
 
4                  (2.0)         82           49         32           11         22++E      13         36+e       46           75          7 
                                  4%           5%         3%           5%         7%         4%         6%         3%           4%         2% 
 
5 - Very 
Concerned          (1.0)        160           94         66           25         27         34e        66+e       92-         142         18 
                                  8%           9%         7%          11%         9%        10%        10%         7%           8%         6% 
 
(Never 
Considered this)                  1            *          1            -          -          -          -          1            1          - 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1762          901        861          189        249        266        524--     1223++D      1506        249 
                                 85%          83%        87%          81%        81%        83%        81%        87%          84%        88% 
 
(Don't know)                      2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  242          143         99           36e        50+E       47e       102++E     138--        218         24 
                                 12%          13%        10%          15%        16%        15%        16%        10%          12%         9% 
 
Net: Not 
concerned                      1778          909        869          192        251        267        530--     1234++bD     1520        251 
                                 85%          84%        87%          82%        82%        83%        82%        87%          85%        89% 
 
Mean Score                      1.8          1.8        1.8          1.7        1.7        1.6        1.7        1.8          1.8        1.9 
Standard deviation              .97          .95        .99         1.06        .87        .81        .96        .97          .95       1.13 
Standard error                  .07          .08        .11          .18        .14        .13        .10        .09          .07        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 135 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          5            1+         -          1          -          -          -          2          -          -          -          1          -            5          -          -          - 
                                  *%           2%         -%         1%         -%         -%         -%         1%         -%         -%         -%         1%         -%           *%         -%         -%         -% 
 
2                  (4.0)         11            -          -          -          -          3          2          -          3          -          1bi        1i         1           11          *          -          * 
                                  1%           -%         -%         -%         -%         2%         1%         -%         1%         -%         1%         1%         1%           1%         *%         -%         *% 
 
3                  (3.0)         57            4          5          3          8          4          5          5          8          5          2          2          6           48          9          3          6++AC 
                                  3%           5%         2%         2%         4%         2%         2%         2%         3%         2%         3%         2%         4%           3%         4%         2%        11% 
 
4                  (2.0)         82            9+BeFhj    4          6f        13bF        3          --        15+bFhj     7         14f         1F         5F         6f          67         15         11          4 
                                  4%          10%         2%         4%         7%         2%         -%         8%         2%         5%         2%         4%         4%           4%         6%         6%         8% 
 
5 - Very 
Concerned          (1.0)        160           12cej      14          9         16          6         16         13         20         25          3         10ej       16ej        146         14         11          4 
                                  8%          15%         6%         5%         9%         4%         9%         7%         7%         9%         5%        10%        10%           8%         6%         6%         7% 
 
(Never 
Considered this)                  1            -          -          -          -          -          -          -          -          -          -          *+         1+           *          1          -          1++A 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         *%           *%         *%         -%         1% 
 
(Not Concerned)                1762           57--      206Adkl    144A       150        131Akl     164A       152        253A       227a        55Akl      85a       136a        1563d       198        162d        36- 
                                 85%          69%        90%        87%        80%        90%        88%        81%        87%        84%        88%        82%        82%          85%        83%        86%        72% 
 
(Don't know)                      2            -          -          2++        -          -          -          -          -          -          -          -          -            2          -          -          - 
                                  *%           -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  242           21         18         15         29ej        8         16         28ej       27         38ej        4-        15beJ      22eJ        212         30         22          8 
                                       ++BCEFHJl 
                                 12%          25%         8%         9%        15%         6%         9%        15%         9%        14%         7%        14%        13%          12%        12%        12%        15% 
 
Net: Not 
concerned                      1778           59--      206Adl     146A       150        134Adgkl   166A       154        257A       227a        56Adkl     87a       137a        1579d       199        162d        36- 
                                 85%          70%        90%        88%        80%        92%        89%        82%        88%        84%        89%        83%        82%          86%        84%        86%        73% 
 
Mean Score                      1.8          1.9        1.6        1.9        1.8        2.2i       1.6        1.9        1.9        1.6        2.1I       1.8        1.7          1.8        1.9        1.7        2.2 
Standard deviation              .97         1.06        .85       1.17        .79       1.19       1.06       1.00       1.05        .70       1.13       1.13        .91          .99        .79        .71        .88 
Standard error                  .07          .24        .24        .33        .17        .38        .31        .22        .23        .14        .18        .14        .11          .07        .14        .16        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 135 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          5            2          -          1          2          -            -          5            3          2          -          -            2          3          -          - 
                                  *%           *%         -%         *%         1%         -%           -%         1%           *%         *%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)         11            5          3          2          *          *            1          3            6          2          2          1            3          3          2          - 
                                  1%           1%         1%         *%         *%         *%           *%         *%           1%         *%         1%         *%           *%         1%         1%         -% 
 
3                  (3.0)         57           27          3         23          3          2           12         29           17-        29+a       10          2           25         21         11          - 
                                  3%           3%         2%         4%         2%         2%           4%         3%           2%         4%         3%         1%           3%         3%         3%         -% 
 
4                  (2.0)         82           40          6         20          7          3            5-        45a          46cd       30d         6          --          26-        27         29++A       - 
                                  4%           5%         3%         3%         5%         3%           1%         4%           5%         4%         2%         -%           3%         4%         7%         -% 
 
5 - Very 
Concerned          (1.0)        160           69         13         43         14          9           22         90           90         48         22         16           71         52         36          * 
                                  8%           8%         7%         7%         9%         8%           7%         9%           9%         7%         6%         8%           8%         8%         8%         2% 
 
(Never 
Considered this)                  1            1          -          -          -          -            *          1            -          1          *          -            *          1          -          - 
                                  *%           *%         -%         -%         -%         -%           *%         *%           -%         *%         *%         -%           *%         *%         -%         -% 
 
(Not Concerned)                1762          716        161        544        123        105          284        841          846        598        317        176          812c       567        348-        25 
                                 85%          83%        86%        86%        83%        87%          88%        83%          84%        84%        89%        91%          86%        84%        81%        98% 
 
(Don't know)                      2            -          -          2          -          -            -          -            -          2          -          -            -          -          2+         - 
                                  *%           -%         -%         *%         -%         -%           -%         -%           -%         *%         -%         -%           -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  242          109         19         63         21         12           27        134a         136+c       78         28-        16           97         79         66+a        * 
                                 12%          13%        10%        10%        14%        10%           8%        13%          14%        11%         8%         8%          10%        12%        15%         2% 
 
Net: Not 
concerned                      1778          723        164        548        125        106          285        850          855        603        320        177          817c       573        350-        25 
                                 85%          84%        88%        86%        84%        88%          88%        84%          85%        85%        89%        91%          87%        85%        82%        98% 
 
Mean Score                      1.8          1.8        1.8        1.9        1.8        1.6          1.8        1.8          1.7        1.9d       1.8        1.3          1.7        1.9        1.7        1.0 
Standard deviation              .97          .96       1.04        .99       1.14        .87          .96       1.00          .94        .98       1.02        .84          .99       1.02        .81          - 
Standard error                  .07          .10        .24        .13        .28        .27          .19        .09          .09        .11        .20        .23          .11        .12        .11          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 135 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          5            5          5          2          3          -            5          5          4          5          -            4          *          2          2          1 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         *% 
 
2                  (4.0)         11           10         10          7          7          *           11          9         10+         7          -            7          7          4          3          3 
                                  1%           1%         1%         1%         1%         *%           1%         1%         1%         1%         -%           1%         1%         1%         1%         *% 
 
3                  (3.0)         57           52         47         21         25          5           57+e       44e        40+E       43e         --          46+e       35+E       27e        24+E        9- 
                                  3%           3%         3%         3%         3%         1%           3%         3%         4%         3%         -%           4%         4%         4%         4%         1% 
 
4                  (2.0)         82           81++E      77++E      43++E      47++E       1--         82++E      73++E      54E        64+E        ---         56         42         35         35++e      24 
                                  4%           5%         5%         7%         6%         *%           5%         6%         5%         5%         -%           4%         5%         5%         6%         3% 
 
5 - Very 
Concerned          (1.0)        160          155++E     143++E      86++AbE   101++abE     4--        160++E     136++E     103+E      123++E       ---        126++E      99++E      88++E      71++E      29-- 
                                  8%           9%         9%        14%        13%         1%           9%        11%         9%         9%         -%          10%        11%        11%        13%         4% 
 
(Never 
Considered this)                  1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Not Concerned)                1762         1415--Cd   1301--Cd    478--      616--      297++ABCD   1467--     1021--      891--     1079--      271++ABCD   1043--d     705--      619--      432--      676++ABCD 
                                 85%          82%        82%        75%        77%        96%          82%        79%        81%        82%       100%          81%        79%        80%        76%        91% 
 
(Don't know)                      2            --         --         -          -          2++AB        2          -          -          -          -            -          -          -          -          2 
                                  *%           -%         -%         -%         -%         1%           *%         -%         -%         -%         -%           -%         -%         -%         -%         *% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  242          235++E     221++E     129++ABE   148++abE     5--        242++E     209++E     157++E     187++E       ---        181++E     141++E     124++E     106++aE     53-- 
                                 12%          14%        14%        20%        19%         2%          14%        16%        14%        14%         -%          14%        16%        16%        19%         7% 
 
Net: Not 
concerned                      1778         1430--Cd   1316--Cd    486--      626--      297++ABCD   1483--     1035--      905--     1091--      271++ABCD   1054--d     712--      625--      438--      681++ABCD 
                                 85%          83%        83%        76%        78%        96%          83%        80%        82%        83%       100%          82%        80%        80%        77%        91% 
 
Mean Score                      1.8          1.8        1.8        1.7        1.7        2.2          1.8        1.8        1.8        1.8          -          1.8        1.7        1.7        1.7        1.9 
Standard deviation              .97          .97        .97        .93        .96       1.05          .97        .97       1.00        .98          -          .97        .91        .94        .95        .98 
Standard error                  .07          .07        .07        .09        .08        .38          .07        .07        .08        .08          -          .08        .08        .09        .10        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 135 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          5            4+b        2-           2          2          2          *          2            5          *          -          -            4          2          -          - 
                                  *%           1%         *%           *%         *%         *%         *%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)         11            3          8            4          5          5          6          4            5          5          *          -            2          7+a        1          - 
                                  1%           1%         *%           *%         *%         *%         1%         *%           *%         1%         *%         -%           *%         1%         *%         -% 
 
3                  (3.0)         57           11         46           39         47+        31         25         38           30         22          3          3           29         21          4          3 
                                  3%           3%         3%           3%         3%         3%         3%         3%           3%         3%         1%         3%           3%         3%         2%         3% 
 
4                  (2.0)         82           21         57           55         60         54         32         50           30         35         13          4           38         24         10         10++Ab 
                                  4%           5%         4%           5%         4%         5%         4%         4%           3%         5%         4%         5%           3%         4%         5%        10% 
 
5 - Very 
Concerned          (1.0)        160           49++B     105--        116++      121+       105+        96++      107+          72         61         17         10           83         48         20          9 
                                  8%          12%         7%          10%         9%         9%        12%         9%           7%         9%         6%        12%           7%         7%         9%         9% 
 
(Never 
Considered this)                  1            -          1            -          -          -          -          -            -          1          -          -            -          1          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
(Not Concerned)                1762          310--     1387++A       960--     1132--      953-       647--      963-         879b       552-       262b        69          952        550        180         80 
                                 85%          78%        86%          82%        83%        83%        80%        83%          86%        82%        89%        80%          86%        84%        84%        78% 
 
(Don't know)                      2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  242           71++B     162--        171++      181+       159++      127++      158+         101         96+a       30         15          120         72         30         20+ab 
                                 12%          18%        10%          15%        13%        14%        16%        14%          10%        14%        10%        17%          11%        11%        14%        19% 
 
Net: Not 
concerned                      1778          316--     1397++A       966--     1139--      960-       653--      969--        889b       558-       262b        69          958d       559        181         80 
                                 85%          80%        87%          82%        83%        83%        81%        83%          87%        82%        89%        80%          86%        86%        84%        78% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1761 
Table 135 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.8          1.7        1.8          1.7        1.7        1.7        1.6-       1.7          1.9        1.8        1.6        1.6          1.8        1.9        1.6        1.7 
Standard deviation              .97         1.07        .94          .89        .90        .88        .88        .90         1.08        .91        .71        .76          .96       1.07        .79        .71 
Standard error                  .07          .14        .08          .07        .07        .08        .09        .08          .11        .10        .15        .20          .10        .12        .16        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 135 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          5            - 
                                  *%           -% 
 
2                  (4.0)         11            - 
                                  1%           -% 
 
3                  (3.0)         57            3 
                                  3%           4% 
 
4                  (2.0)         82            7+ 
                                  4%          10% 
 
5 - Very 
Concerned          (1.0)        160            9 
                                  8%          12% 
 
(Never 
Considered this)                  1            - 
                                  *%           -% 
 
(Not Concerned)                1762           55- 
                                 85%          74% 
 
(Don't know)                      2            - 
                                  *%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  242           17+ 
                                 12%          22% 
 
Net: Not 
concerned                      1778           55- 
                                 85%          74% 
 
Mean Score                      1.8          1.7 
Standard deviation              .97          .75 
Standard error                  .07          .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 135 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          5            4          2          1          -          4          4          2          2          2          1d         2          - 
                                  *%           *%         *%         *%         -%         *%         *%         *%         *%         1%         1%         *%         -% 
 
2                  (4.0)         11            7          8          7          4          9          9          5          1          1          -          4          * 
                                  1%           1%         1%         1%         1%         1%         1%         1%         *%         *%         -%         1%         *% 
 
3                  (3.0)         57           36         27         39         11         42         29         20         21          9          3         30          5 
                                  3%           4%         3%         3%         2%         3%         3%         3%         4%         3%         2%         4%         2% 
 
4                  (2.0)         82           43         44         54         28         56         49         41+        30+        21+         9         41         20++e 
                                  4%           4%         5%         5%         5%         4%         4%         6%         6%         6%         6%         5%         8% 
 
5 - Very 
Concerned          (1.0)        160           88         89++      105         46        123+       102+        75++       51         28         19+        91++       26 
                                  8%           9%        10%         9%         8%         9%         9%        10%        10%         9%        14%        11%        10% 
 
(Never 
Considered this)                  1            -          1          *          -          1          1          -          -          -          -          1          - 
                                  *%           -%         *%         *%         -%         *%         *%         -%         -%         -%         -%         *%         -% 
 
(Not Concerned)                1762          831-       712--      992-       488ij     1161-       934-       570--      395--      261        101-       653--      200- 
                                 85%          82%        81%        83%        85%        83%        83%        80%        79%        81%        76%        79%        79% 
 
(Don't know)                      2            -          -          2          -          -          -          2          -          -          -          2          - 
                                  *%           -%         -%         *%         -%         -%         -%         *%         -%         -%         -%         *%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  242          131        133++      159+        74        179        151+       116++       81++       48         27++ae    131++       46++ 
                                 12%          13%        15%        13%        13%        13%        13%        16%        16%        15%        21%        16%        18% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 135 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1778          841-       722--     1000-       491gj     1174-j      947        577--      397--      265        103-       659--      201- 
                                 85%          83%        82%        83%        85%        84%        84%        81%        80%        82%        77%        80%        80% 
 
Mean Score                      1.8          1.8        1.8        1.8        1.7        1.8        1.8        1.7        1.8        1.8        1.6        1.7        1.6 
Standard deviation              .97         1.01        .97        .92        .85        .98       1.00        .94        .91        .98       1.01        .93        .71 
Standard error                  .07          .09        .09        .08        .11        .08        .09        .09        .11        .14        .21        .09        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 135 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          5            5          1          -          1          4          2          *          1          2          -          -          2          3          -          -          - 
                                  *%           *%         *%         -%         *%         *%         *%         *%         1%         *%         -%         -%         *%         *%         -%         -%         -% 
 
2                  (4.0)         11            8          6          3          7++g       8          6          4          2          3          2          -          8          7          1          1          - 
                                  1%           1%         1%         1%         2%         1%         1%         *%         1%         1%         1%         -%         1%         1%         2%         1%         -% 
 
3                  (3.0)         57           47         20         14          8         41         21         36          6          8          9d         3         36         40          3          7          2 
                                  3%           3%         3%         3%         2%         3%         3%         3%         2%         2%         5%         3%         3%         3%         4%         3%         2% 
 
4                  (2.0)         82           64         27         31++di     14         68         30         54+         7         10          7          6         55+        55          4         17i         4 
                                  4%           4%         4%         7%         3%         5%         5%         5%         3%         3%         4%         6%         5%         4%         5%         6%         6% 
 
5 - Very 
Concerned          (1.0)        160          110         72++a      37         43        119         45         88         24         50++aefgl  15         12         93        117+         9         30          8 
                                  8%           8%        11%         9%         9%         8%         7%         8%        10%        13%         9%        12%         8%         9%        12%        11%        13% 
 
(Never 
Considered this)                  1            1          -          1          -          1          1          1          -          -          -          -          1          1          -          -          - 
                                  *%           *%         -%         *%         -%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         -%         -% 
 
(Not Concerned)                1762         1203        543--      345-       379       1242        542        866-       207        323        131         83        931-      1082-        59        209-        52 
                                 85%          84%        81%        80%        84%        84%        84%        83%        84%        82%        80%        80%        83%        83%        77%        79%        79% 
 
(Don't know)                      2            -          -          -          -          2          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  242          174         99++       68+        56        187         75        141+        31         60+        22         18        148        173+        13         47++af     12 
                                 12%          12%        15%        16%        13%        13%        12%        13%        12%        15%        13%        18%        13%        13%        17%        18%        19% 
 
Net: Not 
concerned                      1778         1216        550-       348-       387       1254        550        871-       210        329        133         83        941-      1092-        60        210-        52 
                                 85%          85%        82%        81%        86%        84%        85%        83%        85%        83%        81%        80%        84%        84%        79%        80%        79% 
 
Mean Score                      1.8          1.9        1.7        1.8        1.8        1.8        1.9        1.8        1.7        1.6        1.9        1.6        1.8        1.8        1.8        1.6        1.5 
Standard deviation              .97         1.00        .97        .84       1.10        .95       1.01        .86       1.09       1.02       1.00        .74        .95        .96       1.02        .81        .72 
Standard error                  .07          .08        .10        .11        .15        .07        .12        .08        .21        .14        .23        .18        .08        .08        .28        .14        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 135 (continuation) 
<C3b> How concerned generally are you about Spending too much time online 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          5            4          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)         11            7          **         * 
                                  1%           1%         **         *% 
 
3                  (3.0)         57           29          **         4d 
                                  3%           3%         **         7% 
 
4                  (2.0)         82           49+         **         * 
                                  4%           5%         **         1% 
 
5 - Very 
Concerned          (1.0)        160           85          **         3 
                                  8%           9%         **         5% 
 
(Never 
Considered this)                  1            1          **         - 
                                  *%           *%         **         -% 
 
(Not Concerned)                1762          744--        **        50 
                                 85%          81%         **        87% 
 
(Don't know)                      2            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  242          135++        **         4 
                                 12%          15%         **         6% 
 
Net: Not 
concerned                      1778          755--        **        50 
                                 85%          82%         **        87% 
 
Mean Score                      1.8          1.8          **       2.2 
Standard deviation              .97          .99          **      1.07 
Standard error                  .07          .09          **       .47 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 136 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          7            5          2            2          2          -          1          -          2          -            4          1          2            5++        2          -          * 
                                  *%           *%         *%           1%         1%         -%         *%         -%         1%         -%           1%         *%         *%           1%         *%         -%         *% 
 
2                  (4.0)         11            6          5            3          5+c        -          *          -          *          2            8++b       *          3            5          6          1          - 
                                  1%           1%         *%           1%         2%         -%         *%         -%         *%         1%           1%         *%         *%           1%         1%         *%         -% 
 
3                  (3.0)         24           13         11            3          6          7          1          5          1          1            9          8          7            6         10          5          4 
                                  1%           1%         1%           1%         2%         2%         *%         2%         1%         *%           2%         1%         1%           1%         2%         1%         1% 
 
4                  (2.0)         55           16-        39+a         12g         8          6         13g        11g         5          -           21         19         16            7         23          9         17 
                                  3%           2%         4%           5%         3%         2%         4%         3%         2%         -%           4%         3%         2%           2%         4%         2%         3% 
 
5 - Very 
Concerned          (1.0)         99           43         55            7         14         24         19         17         11          6           21         44         34           29         31         15         24 
                                  5%           4%         5%           2%         5%         7%         5%         5%         5%         3%           4%         6%         4%           6%         5%         3%         5% 
 
(Never 
Considered this)                  2            -          2            -          -          -          -          2+         -          -            -          -          2            -          2          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         1%         -%         -%           -%         -%         *%           -%         *%         -%         -% 
 
(Not Concerned)                1882          934        948          244        271        337        320        286        224        200be        515        657        710          411        552        432+ab     487 
                                 90%          92%        89%          90%        89%        90%        90%        89%        92%        96%          89%        90%        92%          89%        88%        94%        91% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  154           59-        95+a         19         23         30         32g        28         16          6           42         63         50           36         53         24         41 
                                  7%           6%         9%           7%         7%         8%         9%         9%         7%         3%           7%         9%         6%           8%         9%         5%         8% 
 
Net: Not 
concerned                      2058         1005       1053          268        304g       371g       354G       320G       243g       199--        572        725        762          459        617        460        522 
                                 99%          99%        99%          98%       100%        99%       100%       100%        99%        95%          99%        99%        99%          99%        99%       100%        98% 
 
Mean Score                      1.8          2.0        1.7          2.3+Cde    2.2c       1.5        1.6        1.7        1.8        1.9          2.2++Bc    1.6-       1.7          2.0        1.9        1.7        1.6 
Standard deviation             1.08         1.24        .93         1.22       1.25        .80        .93        .75       1.27       1.42         1.23        .86       1.03         1.40       1.06        .85        .73 
Standard error                  .09          .17        .10          .27        .24        .16        .19        .16        .33        .66          .18        .12        .16          .23        .15        .18        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 136 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          7            7          *            *          2          -          2          5            5          2 
                                  *%           1%         *%           *%         1%         -%         *%         *%           *%         1% 
 
2                  (4.0)         11           11+b        1-           *          3          1          3          8           10          1 
                                  1%           1%         *%           *%         1%         *%         1%         1%           1%         1% 
 
3                  (3.0)         24           16          9            3          7          4          9         14           24          * 
                                  1%           1%         1%           1%         2%         1%         1%         1%           1%         *% 
 
4                  (2.0)         55           30         25            8          8          8         17         39           46         10 
                                  3%           3%         3%           3%         3%         3%         3%         3%           3%         3% 
 
5 - Very 
Concerned          (1.0)         99           59         39           12         14         24e        39         56-          93b         4- 
                                  5%           5%         4%           5%         4%         7%         6%         4%           5%         1% 
 
(Never 
Considered this)                  2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
(Not Concerned)                1882          963-       919+a        209        272        285        580       1290         1611        265 
                                 90%          89%        93%          90%        89%        88%        89%        91%          90%        94% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                  154           89         65           20         22         32         56         95          139         13 
                                  7%           8%         7%           9%         7%        10%         9%         7%           8%         5% 
 
Net: Not 
concerned                      2058         1076        981          233        304        322        647       1394         1774        278 
                                 99%          99%        99%         100%       100%       100%       100%        99%          99%        99% 
 
Mean Score                      1.8          2.0        1.6          1.7        2.2c       1.6        1.7        1.9          1.8        2.3 
Standard deviation             1.08         1.21        .77          .89       1.22        .85       1.03       1.11         1.06       1.21 
Standard error                  .09          .13        .11          .21        .24        .17        .14        .12          .09        .38 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 136 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          7            1          -          -          -          -          2          2          -          2          -          1          -            7          -          -          - 
                                  *%           2%         -%         -%         -%         -%         1%         1%         -%         1%         -%         1%         -%           *%         -%         -%         -% 
 
2                  (4.0)         11            -          -          -          -          1          2          5++h       -          1          -          1          1           11          -          -          - 
                                  1%           -%         -%         -%         -%         1%         1%         3%         -%         1%         -%         1%         1%           1%         -%         -%         -% 
 
3                  (3.0)         24            -          3          -          4          4h         2          -          -          4          1cgH       3++CGH     3h          23          1          1          1 
                                  1%           -%         1%         -%         2%         3%         1%         -%         -%         1%         2%         3%         2%           1%         *%         *%         1% 
 
4                  (2.0)         55            6+C        7          -          5          5c         3          3          9          9          2C         2c         3           45         10          8          2 
                                  3%           7%         3%         -%         3%         4%         2%         2%         3%         3%         3%         2%         2%           2%         4%         4%         4% 
 
5 - Very 
Concerned          (1.0)         99            3          7          4         11          5          5         19++bcfhj   9         14          2          7hj       13++bcfhj    86         13          6          7++AbC 
                                  5%           3%         3%         3%         6%         3%         3%        10%         3%         5%         3%         7%         8%           5%         5%         3%        14% 
 
(Never 
Considered this)                  2            -          -          -          -          -          -          -          2+         -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1882           73        211k       162        168        130        174        158-       272gKl     241         57gk       90-       146         1668d       214        173d        41- 
                                                             +adeGijKL 
                                 90%          88%        92%        97%        89%        90%        93%        84%        93%        89%        92%        86%        88%          91%        90%        92%        81% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  154            9c        14          4         16         10          9         22c        17         23          4          9C        16C         131         23         14          9++Ac 
                                  7%          10%         6%         3%         9%         7%         5%        12%         6%         8%         6%         9%        10%           7%        10%         7%        18% 
 
Net: Not 
concerned                      2058           83        229JkL     163        187Jkl     146Jl      187Jkl     187Jkl     285        268         61--      102        161--       1821        237        187         50 
                                 99%         100%       100%        98%       100%       100%       100%       100%        98%        99%        97%        98%        97%          99%       100%       100%        99% 
 
Mean Score                      1.8          2.2        1.8        1.0        1.6        2.1        2.4        1.9        1.5        1.9        1.8c       2.0        1.6          1.9        1.5        1.6        1.3 
Standard deviation             1.08         1.28        .75          -        .79        .99       1.47       1.39        .52       1.14        .89       1.20        .92         1.12        .60        .57        .61 
Standard error                  .09          .49        .24          -        .24        .30        .52        .34        .16        .28        .17        .18        .14          .10        .13        .17        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 136 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          7            4          -          3          -          -            -          7+           2          5          -          -            4          3          -          - 
                                  *%           *%         -%         *%         -%         -%           -%         1%           *%         1%         -%         -%           *%         *%         -%         -% 
 
2                  (4.0)         11            8          *          2          -          -            2          6            9          2          -          -            6          2          4          - 
                                  1%           1%         *%         *%         -%         -%           1%         1%           1%         *%         -%         -%           1%         *%         1%         -% 
 
3                  (3.0)         24            8          2          9          3          2            3         16            8         15+         1          1            8          9          7          - 
                                  1%           1%         1%         1%         2%         2%           1%         2%           1%         2%         *%         *%           1%         1%         2%         -% 
 
4                  (2.0)         55           30          2         14          2          4            7         18-          27         20          8          1           20         19         16          - 
                                  3%           3%         1%         2%         1%         3%           2%         2%           3%         3%         2%         *%           2%         3%         4%         -% 
 
5 - Very 
Concerned          (1.0)         99           41          9         36          6          2           13         53           53         36         10          5           36         37         20          2 
                                  5%           5%         5%         6%         4%         2%           4%         5%           5%         5%         3%         2%           4%         5%         5%         9% 
 
(Never 
Considered this)                  2            2          -          -          -          -            -          2            -          -          2+         2++ab        2          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           -%         -%         *%         1%           *%         -%         -%         -% 
 
(Not Concerned)                1882          768        173        572        138        113          299        912          910        635        336b       186+ab       864        604        383         24 
                                 90%          89%        93%        90%        93%        94%          92%        90%          90%        89%        94%        96%          92%        90%        89%        91% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  154           70         11         50          8          6           19         71           79d        56d        18          5-          56         56         36          2 
                                  7%           8%         6%         8%         6%         5%           6%         7%           8%         8%         5%         3%           6%         8%         8%         9% 
 
Net: Not 
concerned                      2058          854e       185        631        145        116-         315--     1007A        1002CD      709cD      347--      186--        932        670        426         20 
                                 99%          99%        99%        99%        98%        97%          97%        99%          99%        99%        97%        96%          99%        99%        99%        76% 
 
Mean Score                      1.8          1.9        1.6        1.8        1.7        2.0          1.8        1.9          1.8        2.0        1.6        1.3          1.9        1.8        1.9        1.0 
Standard deviation             1.08         1.13        .90       1.10        .88        .78         1.00       1.25         1.07       1.16        .64        .70         1.17       1.08        .94          - 
Standard error                  .09          .14        .31        .17        .31        .32          .24        .14          .13        .16        .16        .24          .17        .15        .15          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 136 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          7            7          7          4          4          -            7          7          5          5          -            7          4          4          4          - 
                                  *%           *%         *%         1%         *%         -%           *%         1%         *%         *%         -%           1%         *%         *%         1%         -% 
 
2                  (4.0)         11           11         11          4          7          -           11         11+         9         11+         -            9          6          5          2          3 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         *%         *% 
 
3                  (3.0)         24           22         20         14+        15+         1           24         20         18         20          -           24++E      18++E      19++E      14++E       1-- 
                                  1%           1%         1%         2%         2%         *%           1%         2%         2%         1%         -%           2%         2%         2%         3%         *% 
 
4                  (2.0)         55           54+e       51+e       31++E      32+e        1-          55+e       42e        42++E      42e         --          43+        32         28         17         12 
                                  3%           3%         3%         5%         4%         *%           3%         3%         4%         3%         -%           3%         4%         4%         3%         2% 
 
5 - Very 
Concerned          (1.0)         99           95++E      95++E      72++ABE    77++ABE     2--         99++E      95++E      82++E      93++E       ---         77++E      59++E      65++E      52++aE     18-- 
                                  5%           6%         6%        11%        10%         1%           6%         7%         7%         7%         -%           6%         7%         8%         9%         2% 
 
(Never 
Considered this)                  2            2          2          2          2          -            2          -          -          2          -            -          -          -          -          2 
                                  *%           *%         *%         *%         *%         -%           *%         -%         -%         *%         -%           -%         -%         -%         -%         *% 
 
(Not Concerned)                1882         1527--CD   1399--CD    509--      664--      304++ABCD   1587--     1113--      947--     1149--      271++ABCD   1123--      771--      656--      479--      711++ABCD 
                                 90%          89%        88%        80%        83%        99%          89%        86%        86%        87%       100%          88%        87%        85%        84%        95% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                  154          149++E     146++E     103++ABE   109++ABE     3--        154++E     137++E     124++E     135++E       ---        120++E      91++E      93++E      69++E      30-- 
                                  7%           9%         9%        16%        14%         1%           9%        11%        11%        10%         -%           9%        10%        12%        12%         4% 
 
Net: Not 
concerned                      2058         1707++     1576++      632        795        307         1785++     1289++     1102++     1321++      271         1277++e     884        773        566        735 
                                 99%          99%        99%        99%        99%        99%         100%       100%       100%       100%       100%         100%       100%       100%       100%        99% 
 
Mean Score                      1.8          1.8        1.8        1.7-       1.7        1.9          1.8        1.8        1.8        1.8          -          1.9        1.8        1.8        1.7        1.7 
Standard deviation             1.08         1.08       1.09       1.01       1.03        .94         1.08       1.12       1.07       1.08          -         1.11       1.05       1.05       1.08        .89 
Standard error                  .09          .09        .10        .11        .10        .55          .09        .10        .10        .10          -          .10        .11        .11        .13        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 136 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          7            1          6            4          4          4          1          2            3          2          2          *            *-         5a         2a         * 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         1%         *%           *%         1%         1%         *% 
 
2                  (4.0)         11            4          8            7          7          4          8          8            5          5          *          2            5          3          3          - 
                                  1%           1%         *%           1%         *%         *%         1%         1%           *%         1%         *%         2%           *%         1%         2%         -% 
 
3                  (3.0)         24           11++b      13-          14         18         14          7         15            8          8          8+a        *           11          9          3          1 
                                  1%           3%         1%           1%         1%         1%         1%         1%           1%         1%         3%         *%           1%         1%         2%         1% 
 
4                  (2.0)         55           15         38           44++       41         37         27         36           29         17          7          3           27         16          7          6 
                                  3%           4%         2%           4%         3%         3%         3%         3%           3%         3%         2%         3%           2%         2%         3%         6% 
 
5 - Very 
Concerned          (1.0)         99           30+b       66-          71+        74         69+        53+        63           46         33         12          7           50         29         12          7 
                                  5%           8%         4%           6%         5%         6%         7%         5%           5%         5%         4%         8%           5%         4%         5%         7% 
 
(Never 
Considered this)                  2            -          2            -          2          -          -          2            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         *%         -%         -%         *%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Not Concerned)                1882          338--     1474++A      1037--     1222       1022-       709-      1041          930        612        266         74         1015        591        188         88 
                                 90%          85%        92%          88%        89%        89%        88%        89%          91%        91%        90%        86%          91%        91%        87%        85% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                  154           45++B     104-         115++      115+       106++       80++       98           75         50         19         10           77         45         18         14 
                                  7%          11%         6%          10%         8%         9%        10%         8%           7%         7%         7%        12%           7%         7%         9%        13% 
 
Net: Not 
concerned                      2058          393       1591         1171++     1361++     1145+       800       1160+        1005-       672        295         85         1094        649        212        102 
                                 99%          99%        99%         100%       100%       100%        99%       100%          98%        99%       100%        99%          99%        99%        99%       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 136 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.8          1.8        1.9          1.8        1.8        1.7        1.7        1.8          1.8        1.8        2.1        1.8          1.7        2.0        2.2        1.6 
Standard deviation             1.08          .99       1.13          .99       1.00        .98        .96       1.00         1.04       1.08       1.16       1.21          .88       1.24       1.31        .84 
Standard error                  .09          .15        .12          .10        .10        .10        .12        .11          .13        .16        .26        .35          .11        .19        .29        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 136 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          7            * 
                                  *%           *% 
 
2                  (4.0)         11            - 
                                  1%           -% 
 
3                  (3.0)         24            1 
                                  1%           1% 
 
4                  (2.0)         55            3 
                                  3%           4% 
 
5 - Very 
Concerned          (1.0)         99            6 
                                  5%           8% 
 
(Never 
Considered this)                  2            - 
                                  *%           -% 
 
(Not Concerned)                1882           65 
                                 90%          87% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                  154            8 
                                  7%          11% 
 
Net: Not 
concerned                      2058           74 
                                 99%         100% 
 
Mean Score                      1.8          1.6 
Standard deviation             1.08          .97 
Standard error                  .09          .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 136 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          7            5          2          3          2          5          3          2          2          -          *          1          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         -%         *%         *%         -% 
 
2                  (4.0)         11            8          7          9          3          8         10          6          7+         3          -          4          - 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         1%         -%         1%         -% 
 
3                  (3.0)         24           15         16         15          9         22+        19         13          7          3          *         16+         3 
                                  1%           1%         2%         1%         2%         2%         2%         2%         1%         1%         *%         2%         1% 
 
4                  (2.0)         55           29         22         38         13         29         34         19         23+e       26          5         24          8 
                                                                                                                              ++ABCDEEFJ 
                                                                                                                                       k 
                                  3%           3%         3%         3%         2%         2%         3%         3%         5%         8%         4%         3%         3% 
 
5 - Very 
Concerned          (1.0)         99           68++       66++       69+        40+        72         58         47+        37+        22         10         66++ee     19 
                                  5%           7%         7%         6%         7%         5%         5%         7%         7%         7%         7%         8%         8% 
 
(Never 
Considered this)                  2            -          -          2          -          -          -          -          -          -          -          2          - 
                                  *%           -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         *%         -% 
 
(Not Concerned)                1882          884--      768--     1064-h      509       1259GHj    1003h       630-       423--      268--      118        710--      222 
                                 90%          88%        87%        89%        88%        90%        89%        88%        85%        83%        89%        86%        88% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 136 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Concerned                  154           97++       88++      106+        53        100         92         66         60++Ee     48         15         90++e      27 
                                                                                                                               ++abCdEEf 
                                  7%          10%        10%         9%         9%         7%         8%         9%        12%        15%        11%        11%        11% 
 
Net: Not 
concerned                      2058         1001        876       1193+       570       1384       1122+       712        495        318        131        819        250 
                                 99%          99%        99%        99%        99%        99%       100%       100%        99%        99%        98%       100%        99% 
 
Mean Score                      1.8          1.8        1.7        1.8        1.7        1.9        1.9        1.8        1.9        1.7        1.4        1.6-       1.5 
Standard deviation             1.08         1.12       1.04       1.05       1.07       1.12       1.08       1.05       1.10        .80        .79        .90        .67 
Standard error                  .09          .12        .12        .11        .15        .11        .12        .13        .15        .13        .22        .10        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 136 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          7            5          5          2          2          3          2          4          1          5++e       -          -          4          5          *          -          2+aefloq 
                                  *%           *%         1%         *%         *%         *%         *%         *%         1%         1%         -%         -%         *%         *%         *%         -%         2% 
 
2                  (4.0)         11            6          6          5          5         10          8+         6          2          2          -          2          8          6          -          2          2 
                                  1%           *%         1%         1%         1%         1%         1%         1%         1%         *%         -%         1%         1%         *%         -%         1%         2% 
 
3                  (3.0)         24           18          9         10          6         21         12         15          4          4          1          2         18         20          1          7          1 
                                  1%           1%         1%         2%         1%         1%         2%         1%         2%         1%         1%         2%         2%         2%         1%         3%         2% 
 
4                  (2.0)         55           36         17         14          9         35         21         32          6         10          5          3         31         33          *         13          3 
                                  3%           3%         3%         3%         2%         2%         3%         3%         2%         3%         3%         3%         3%         3%         *%         5%         4% 
 
5 - Very 
Concerned          (1.0)         99           76         35         25         19         68         32         61         16         25          8         12         51         67          4         16          3 
                                                                                                                                                     ++abdeflm 
                                  5%           5%         5%         6%         4%         5%         5%         6%         7%         6%         5%        11%         5%         5%         5%         6%         4% 
 
(Never 
Considered this)                  2            -          -          -          -          2          -          2          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         *%         -%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                1882         1297k       597        374-       411k      1346k       571        930-       217        351        149         86-      1013k      1174k        71        228-        56 
                                 90%          90%        89%        87%        91%        91%        88%        89%        88%        89%        91%        82%        90%        90%        93%        86%        85% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                  154          112         52         39         28        103         53         92+        23         35         13         15+del     82        100          4         28          6 
                                  7%           8%         8%         9%         6%         7%         8%         9%         9%         9%         8%        14%         7%         8%         5%        11%         8% 
 
Net: Not 
concerned                      2058         1426S       664S       429S       446S      1472S       641S      1042S       244S       393S       163S       104s      1118S      1296S        76s       264S        66s 
                                 99%          99%        99%       100%        99%        99%        99%        99%        99%        99%       100%       100%        99%        99%        99%       100%        99% 
 
Mean Score                      1.8          1.8        2.0        2.0        2.1        1.9        2.0        1.8        1.9        2.0        1.5        1.6        1.9        1.8        1.6        1.8        2.6+agjq 
Standard deviation             1.08         1.06       1.26       1.15       1.24       1.07       1.11       1.06       1.17       1.33        .64       1.01       1.10       1.09       1.30        .88       1.53 
Standard error                  .09          .11        .17        .18        .22        .11        .16        .12        .26        .23        .20        .27        .12        .11        .52        .18        .50 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 136 (continuation) 
<C3b> How concerned generally are you about Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          7            2          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)         11            7          **         - 
                                  1%           1%         **         -% 
 
3                  (3.0)         24           17+         **         - 
                                  1%           2%         **         -% 
 
4                  (2.0)         55           25          **         4 
                                  3%           3%         **         7% 
 
5 - Very 
Concerned          (1.0)         99           56+         **         2 
                                  5%           6%         **         4% 
 
(Never 
Considered this)                  2            -          **         - 
                                  *%           -%         **         -% 
 
(Not Concerned)                1882          813-         **        52 
                                 90%          88%         **        89% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                  154           81          **         6 
                                  7%           9%         **        11% 
 
Net: Not 
concerned                      2058          910S         **        51-- 
                                 99%          99%         **        89% 
 
Mean Score                      1.8          1.8          **       1.6 
Standard deviation             1.08         1.04          **       .52 
Standard error                  .09          .12          **       .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 137 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            -          -          -          *          -          -          -            -          *          -            -          *          -          - 
                                  *%           -%         *%           -%         -%         -%         *%         -%         -%         -%           -%         *%         -%           -%         *%         -%         -% 
 
2                  (4.0)          1            1          -            -          -          -          -          -          *          1            -          -          1            -          -          -          1 
                                  *%           *%         -%           -%         -%         -%         -%         -%         *%         *%           -%         -%         *%           -%         -%         -%         *% 
 
3                  (3.0)          *            *          *            *          -          -          *          -          -          -            *          *          -            -          *          *          - 
                                  *%           *%         *%           *%         -%         -%         *%         -%         -%         -%           *%         *%         -%           -%         *%         *%         -% 
 
4                  (2.0)          2            1          1            -          *          -          *          *          *          -            *          *          1            -          *          *          1 
                                  *%           *%         *%           -%         *%         -%         *%         *%         *%         -%           *%         *%         *%           -%         *%         *%         *% 
 
5 - Very 
Concerned          (1.0)         18           11          7            -          1          *          2          2          4          8++abCd      1          3         14++ab        2          6          6          4 
                                  1%           1%         1%           -%         *%         *%         1%         1%         2%         4%           *%         *%         2%           *%         1%         1%         1% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                2058         1005       1054          272g       304g       374fG      351        318        239        200--        576c       726c       757--        461        617        454        526 
                                 99%          99%        99%         100%       100%       100%        99%        99%        98%        96%         100%        99%        98%         100%        99%        98%        99% 
 
(Don't know)                      -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                   20           12          8            -          1          *          3          3          4          8++abC       1          3         15++ab        2          6          7          5 
                                  1%           1%         1%           -%         *%         *%         1%         1%         2%         4%           *%         *%         2%           *%         1%         1%         1% 
 
Net: Not 
concerned                      1864          913        951          243        273        328        308        290        228cd      194          516        636-       712+b        378--      570A       434++A     481A 
                                 90%          90%        89%          89%        90%        87%        87%        90%        94%        93%          89%        87%        92%          82%        91%        94%        90% 
 
Mean Score                      1.3          1.4        1.3          3.0        1.3        1.0        1.7        1.2        1.4        1.2          1.5        1.6        1.3          1.0        1.4        1.1        1.7 
Standard deviation              .91          .91        .98            -        .92          -       1.57        .49       1.07        .80         1.16       1.47        .80            -       1.10        .43       1.28 
Standard error                  .25          .32        .42            -        .49          -        .86        .34        .54        .42          .57        .73        .27            -        .52        .22        .66 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 137 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Mildly 
Concerned          (5.0)          *            *          -            *          *          *          *          -            *          - 
                                  *%           *%         -%           *%         *%         *%         *%         -%           *%         -% 
 
2                  (4.0)          1            -          1            -          -          -          -          1            1          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         -% 
 
3                  (3.0)          *            *          *            -          -          *          *          *            *          - 
                                  *%           *%         *%           -%         -%         *%         *%         *%           *%         -% 
 
4                  (2.0)          2            *          1            -          *          -          *          1            2          - 
                                  *%           *%         *%           -%         *%         -%         *%         *%           *%         -% 
 
5 - Very 
Concerned          (1.0)         18            8         10            *          *          1          1         17           16          2 
                                  1%           1%         1%           *%         *%         *%         *%         1%           1%         1% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Not Concerned)                2058         1078        980          233        305        321        648       1394         1771        280 
                                 99%          99%        99%         100%       100%       100%       100%        99%          99%        99% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Concerned                   20            8         11            *          1          1          2         18           18          2 
                                  1%           1%         1%           *%         *%         *%         *%         1%           1%         1% 
 
Net: Not 
concerned                      1864          948--      915++A       201        263        286        557--     1294++abD    1604        255 
                                 90%          87%        92%          86%        86%        89%        86%        92%          90%        90% 
 
Mean Score                      1.3          1.3        1.4          3.7        2.9+e      2.3+e      2.1        1.3          1.4        1.0 
Standard deviation              .91          .95        .92            -       5.34       3.07       2.08        .76          .95          - 
Standard error                  .25          .39        .34            -       3.18       1.36        .80        .23          .27          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 137 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Mildly 
Concerned          (5.0)          *            -          -          -          -          -          -          -          -          -          -          -          *++          *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%           *%         -%         -%         -% 
 
2                  (4.0)          1            -          -          -          -          -          -          -          -          -          -          -          1++          1          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         1%           *%         -%         -%         -% 
 
3                  (3.0)          *            -          -          -          -          -          -          -          -          -          *++        -          -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         1%         -%         -%           *%         -%         -%         -% 
 
4                  (2.0)          2            -          -          -          -          -          -          -          -          -          -          *          1++          2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         1%           *%         -%         -%         -% 
 
5 - Very 
Concerned          (1.0)         18            -          -          -          2          1          3          2          7+         -          1bi        2+bcIl     *           15          3          1          3++Ac 
                                  1%           -%         -%         -%         1%         1%         1%         1%         2%         -%         1%         2%         *%           1%         1%         *%         6% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                2058           83        229JKl     166jk      185        144        184        186        284        270JKl      61        101-       163         1824D       234        187d        47-- 
                                 99%         100%       100%       100%        99%        99%        99%        99%        98%       100%        98%        98%        98%          99%        99%       100%        94% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                   20            -          -          -          2          1          3          2          7+         -          1bi        3++BcI     2           16          3          1          3++Ac 
                                  1%           -%         -%         -%         1%         1%         1%         1%         2%         -%         1%         2%         1%           1%         1%         *%         6% 
 
Net: Not 
concerned                      1864           68-       220        160        164        132        162        155-       272AGil    234         60         92        144         1664+bD     200-D      167D        33-- 
                                                   +AdFGIKL   +AdfGiKL                                                                    ++AdFGIKL 
                                 90%          81%        96%        96%        88%        91%        86%        83%        94%        87%        96%        89%        87%          90%        84%        89%        66% 
 
Mean Score                      1.3            -          -          -        1.0        1.0        1.0        1.0        1.0          -        1.7        1.1        2.9++hk      1.4        1.0        1.0        1.0 
Standard deviation              .91            -          -          -          -          -          -          -          -          -       4.73        .40       1.59          .99          -          -          - 
Standard error                  .25            -          -          -          -          -          -          -          -          -       1.94        .13        .60          .28          -          -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 137 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Mildly 
Concerned          (5.0)          *            *          -          -          -          -            -          *            -          *          -          -            -          *          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
2                  (4.0)          1            1          -          *          -          -            1          -            -          -          1          1++          1          -          -          - 
                                  *%           *%         -%         *%         -%         -%           *%         -%           -%         -%         *%         1%           *%         -%         -%         -% 
 
3                  (3.0)          *            *          *          -          -          -            -          *            -          *          -          -            *          -          *          - 
                                  *%           *%         *%         -%         -%         -%           -%         *%           -%         *%         -%         -%           *%         -%         *%         -% 
 
4                  (2.0)          2            1          -          -          -          -            1          1            *          *          1          1            *          -          1          - 
                                  *%           *%         -%         -%         -%         -%           *%         *%           *%         *%         *%         *%           *%         -%         *%         -% 
 
5 - Very 
Concerned          (1.0)         18           10          1          3          1          2           10++b       8            8          2          8+b        5+B          7          2          8b         1 
                                  1%           1%         1%         1%         1%         2%           3%         1%           1%         *%         2%         3%           1%         *%         2%         3% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                2058          847        184        633        147        118          312--     1004A        1000cD      710CD      347--      187--        930        671c       421-        25 
                                 99%          99%        99%        99%        99%        98%          96%        99%          99%       100%        97%        96%          99%       100%        98%        97% 
 
(Don't know)                      -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                   20           11          1          3          1          2           11++b       9            8          2          9++aB      6++aB        8          2          9+b        1 
                                  1%           1%         1%         1%         1%         2%           3%         1%           1%         *%         3%         3%           1%         *%         2%         3% 
 
Net: Not 
concerned                      1864          754-       172        580        134        110          291        920          890        627        346++AB    188++AB      867++Bc    587-       377         25 
                                 90%          88%        92%        91%        90%        91%          90%        91%          88%        88%        97%        97%          92%        87%        88%        98% 
 
Mean Score                      1.3          1.4        1.2        1.4        1.0        1.0          1.4        1.3          1.1        1.8        1.4        1.6          1.5        1.6        1.2        1.0 
Standard deviation              .91         1.02       1.05       1.19          -          -          .93        .94          .25       1.68        .99       1.16         1.06       1.86        .44          - 
Standard error                  .25          .38        .94        .88          -          -          .38        .33          .11        .83        .42        .55          .44       1.24        .20          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 137 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Mildly 
Concerned          (5.0)          *            *          *          -          -          -            *          -          -          *          -            *          *          -          *          - 
                                  *%           *%         *%         -%         -%         -%           *%         -%         -%         *%         -%           *%         *%         -%         *%         -% 
 
2                  (4.0)          1            1          -          -          -          -            1          -          -          *          -            -          -          -          -          1 
                                  *%           *%         -%         -%         -%         -%           *%         -%         -%         *%         -%           -%         -%         -%         -%         *% 
 
3                  (3.0)          *            *          *          -          -          -            *          -          -          -          -            -          -          -          -          * 
                                  *%           *%         *%         -%         -%         -%           *%         -%         -%         -%         -%           -%         -%         -%         -%         *% 
 
4                  (2.0)          2            1          1          *          *          -            2          -          -          -          -            1          *          *          -          1 
                                  *%           *%         *%         *%         *%         -%           *%         -%         -%         -%         -%           *%         *%         *%         -%         *% 
 
5 - Very 
Concerned          (1.0)         18           16         16          8          8          2           18          9          6          8          -           14         13+        13+        12++e       4 
                                  1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         -%           1%         1%         2%         2%         *% 
 
(Never 
Considered this)                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Not Concerned)                2058         1700       1568        628        791        307         1764       1280       1096       1313        271         1267        875        764        555--      739 
                                 99%          99%        99%        99%        99%        99%          99%        99%        99%        99%       100%          99%        98%        98%        98%        99% 
 
(Don't know)                      -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Concerned                   20           17         16          8          9          2           20          9          6          8          -           15         14         13+        12++e       5 
                                  1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         -%           1%         2%         2%         2%         1% 
 
Net: Not 
concerned                      1864         1506--CD   1374--CD    489--      641--      307++ABCD   1569--Bc   1073--      924--     1136--      271++ABCD   1104--bcD   729--      637--      454--      712++ABCD 
                                 90%          88%        87%        77%        80%        99%          88%        83%        84%        86%       100%          86%        82%        82%        80%        95% 
 
Mean Score                      1.3          1.3        1.2        1.0        1.0        1.0          1.3        1.0        1.0        1.4          -          1.2        1.2        1.0        1.1        1.8 
Standard deviation              .91          .87        .70        .20        .19          -          .91          -          -       1.14          -          .70        .73        .15        .74       1.27 
Standard error                  .25          .27        .23        .09        .08          -          .25          -          -        .54          -          .23        .26        .06        .28        .62 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 137 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Mildly 
Concerned          (5.0)          *            -          *            *          *          *          -          *            -          *          -          -            -          *          -          - 
                                  *%           -%         *%           *%         *%         *%         -%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
2                  (4.0)          1            -          1            *          *          *          -          *            1          -          -          -            1          -          -          - 
                                  *%           -%         *%           *%         *%         *%         -%         *%           *%         -%         -%         -%           *%         -%         -%         -% 
 
3                  (3.0)          *            *          *            *          *          *          -          *            -          *          *          -            -          *          -          - 
                                  *%           *%         *%           *%         *%         *%         -%         *%           -%         *%         *%         -%           -%         *%         -%         -% 
 
4                  (2.0)          2            *          1            1          1          1          1          1            *          1          -          -            *          1          *          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         -%         -%           *%         *%         *%         -% 
 
5 - Very 
Concerned          (1.0)         18            4         15           15         17         11         11         14           11          5          2          *           13          5          *          - 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         1%         1%         1%           1%         1%         *%         -% 
 
(Never 
Considered this)                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Not Concerned)                2058          394       1590         1158       1347       1137        793       1149         1010        670        293         85         1095        647        214        103 
                                 99%          99%        99%          99%        99%        99%        99%        99%          99%        99%        99%        99%          99%        99%       100%       100% 
 
(Don't know)                      -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
(Refused)                         -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Concerned                   20            4         16           17         18         12         12         15           12          6          2          *           13          6          1          - 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         1%         1%         1%           1%         1%         *%         -% 
 
Net: Not 
concerned                      1864          344       1465++a      1032-      1204-      1011-       694--     1027-         944++bD    594D       261d        65--       1013+CD     590cD      181-        80-- 
                                 90%          86%        91%          88%        88%        88%        86%        88%          92%        88%        88%        76%          91%        90%        84%        78% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 137 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Mean Score                      1.3          1.2        1.4          1.3        1.3        1.4        1.1        1.3          1.3        1.5        1.1        1.0          1.3        1.5        1.5          - 
Standard deviation              .91          .53        .99          .84        .83        .98        .32        .87          .89       1.14        .72          -          .84       1.17          -          - 
Standard error                  .25          .26        .31          .27        .25        .36        .13        .28          .33        .56        .60          -          .29        .58          -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 137 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Mildly 
Concerned          (5.0)          *            - 
                                  *%           -% 
 
2                  (4.0)          1            - 
                                  *%           -% 
 
3                  (3.0)          *            - 
                                  *%           -% 
 
4                  (2.0)          2            - 
                                  *%           -% 
 
5 - Very 
Concerned          (1.0)         18            - 
                                  1%           -% 
 
(Never 
Considered this)                  -            - 
                                  -%           -% 
 
(Not Concerned)                2058           74 
                                 99%         100% 
 
(Don't know)                      -            - 
                                  -%           -% 
 
(Refused)                         -            - 
                                  -%           -% 
 
Net: Concerned                   20            - 
                                  1%           -% 
 
Net: Not 
concerned                      1864           61- 
                                 90%          81% 
 
Mean Score                      1.3            - 
Standard deviation              .91            - 
Standard error                  .25            - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 137 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Mildly 
Concerned          (5.0)          *            -          *          -          -          *          *          -          *          -          *+         -          - 
                                  *%           -%         *%         -%         -%         *%         *%         -%         *%         -%         *%         -%         -% 
 
2                  (4.0)          1            -          1          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
3                  (3.0)          *            *          *          *          *          -          *          *          -          -          -          -          - 
                                  *%           *%         *%         *%         *%         -%         *%         *%         -%         -%         -%         -%         -% 
 
4                  (2.0)          2            1          1          1          *          2          *          1          *          *          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         *%         -%         *%         -% 
 
5 - Very 
Concerned          (1.0)         18           12          6         10          2          7         12          8          5          4          -         12          5de 
                                  1%           1%         1%         1%         *%         1%         1%         1%         1%         1%         -%         1%         2% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                2058          996        872       1188        574       1386       1113        706        494        318        133        811        247 
                                 99%          99%        99%        99%       100%        99%        99%        99%        99%        99%       100%        99%        98% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                   20           13          7         11          2          9         13          9          5          4          -         12          5d 
                                  1%           1%         1%         1%         *%         1%         1%         1%         1%         1%         -%         1%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 137 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Not 
concerned                      1864          868--      756--     1064        505       1219--      978--      627        422--      274-       112        702--      215 
                                 90%          86%        86%        89%        88%        87%        87%        88%        84%        85%        84%        85%        85% 
 
Mean Score                      1.3          1.1        1.7        1.1        1.3        1.4        1.2        1.1        1.4        1.1        5.0        1.0        1.0 
Standard deviation              .91          .34       1.31        .35        .77        .92        .77        .40       1.15        .35          -        .20          - 
Standard error                  .25          .13        .50        .13        .28        .39        .30        .19        .65        .22          -        .08          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 137 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Mildly 
Concerned          (5.0)          *            -          -          -          -          -          -          *          -          -          -          -          -          *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         *%         -%         -%         -% 
 
2                  (4.0)          1            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
3                  (3.0)          *            *          *          -          *          *          *          *          -          -          -          -          *          *          -          *          - 
                                  *%           *%         *%         -%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         *%         -% 
 
4                  (2.0)          2            1          -          *          *          1          *          -          -          -          -          -          *          1          -          *          - 
                                  *%           *%         -%         *%         *%         *%         *%         -%         -%         -%         -%         -%         *%         *%         -%         *%         -% 
 
5 - Very 
Concerned          (1.0)         18           11          *-         8B         2         15b        10+B       10b         2          1          4+Bdi      4         11b        10          -          1          - 
                                                                                                                                                    ++ABDegIlM 
                                                                                                                                                            oq 
                                  1%           1%         *%         2%         *%         1%         2%         1%         1%         *%         3%         4%         1%         1%         -%         *%         -% 
 
(Never 
Considered this)                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Not Concerned)                2058         1426K       669        423        449k      1468k       635       1039k       245        396cjKS    159        100-      1114k      1294k        76        263k        66 
                                                  +CeFgJKlS 
                                 99%          99%       100%        98%        99%        99%        98%        99%        99%       100%        97%        96%        99%        99%       100%       100%       100% 
 
(Don't know)                      -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Refused)                         -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                   20           11          *-         8Bi        2         16b        11B        10b         2          1          4Bi        4         11b        12          -          1          - 
                                                                                                                                                    ++ABdegIlm 
                                                                                                                                                            oq 
                                  1%           1%         *%         2%         1%         1%         2%         1%         1%         *%         3%         4%         1%         1%         -%         *%         -% 
 
Net: Not 
concerned                      1864         1267--      594        363--      407c      1316        575        932        221        341-       142         87        990-      1155         72        237         57 
                                 90%          88%        89%        84%        90%        89%        89%        89%        90%        86%        87%        84%        88%        88%        94%        90%        86% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 137 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      1.3          1.1        2.0        1.0        1.3        1.1-       1.1        1.2        1.0        1.0        1.0        1.0        1.1        1.3          -        1.6el        - 
Standard deviation              .91          .35          -        .20        .73        .29        .32        .87          -          -          -          -        .31        .86          -       4.28          - 
Standard error                  .25          .13          -        .11        .53        .10        .14        .35          -          -          -          -        .12        .32          -       2.19          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 137 (continuation) 
<C3b> How concerned generally are you about Other 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Mildly 
Concerned          (5.0)          *            *          **         - 
                                  *%           *%         **         -% 
 
2                  (4.0)          1            -          **         1++ABcdEFGiLMQ 
                                  *%           -%         **         2% 
 
3                  (3.0)          *            -          **         - 
                                  *%           -%         **         -% 
 
4                  (2.0)          2            1          **         *g 
                                  *%           *%         **         1% 
 
5 - Very 
Concerned          (1.0)         18            7          **         1 
                                  1%           1%         **         1% 
 
(Never 
Considered this)                  -            -          **         - 
                                  -%           -%         **         -% 
 
(Not Concerned)                2058          911k         **        56 
                                 99%          99%         **        96% 
 
(Don't know)                      -            -          **         - 
                                  -%           -%         **         -% 
 
(Refused)                         -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Concerned                   20            8          **         1B 
                                  1%           1%         **         2% 
 
Net: Not 
concerned                      1864          810          **        57cikp 
                                 90%          88%         **        98% 
 
Mean Score                      1.3          1.3          **       2.7++AcEFgLm 
Standard deviation              .91          .96          **      1.81 
Standard error                  .25          .41          **       .81 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 138 
<C3b> How concerned generally are you about Sexual / pornographic content 
Base: All with concerns related to children 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080 
 
Effective sample                 1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345 
 
Total                            2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080 
 
1 - Mildly 
Concerned          (5.0)            4          2          5          2          1          4          -          1          5          2          2          *          9          2          -         12          1 
                                    *%         *%         *%         *%         *%         *%         -%         *%         *%         *%         *%         *%         *%         *%         -%         1%         *% 
 
2                  (4.0)           17          5          8          7          8         17          5          6          8          6         20          4          7         14          7          7          7 
                                    1%         *%         *%         *%         *%         1%         *%         *%         *%         *%         1%         *%         *%         1%         *%         *%         *% 
 
3                  (3.0)           37         19         33         35         34         49         27         22         63         23         45         26         44         23         34         27         33 
                                    2%         1%         2%         2%         2%         2%         1%         1%         3%         1%         2%         1%         2%         1%         2%         1%         2% 
 
4                  (2.0)           99         45         77         98        146        120         83         54        126         89         94         75        109        132         82         63         59 
                                    5%         2%         4%         5%         7%         6%         4%         3%         6%         4%         4%         4%         5%         6%         4%         3%         3% 
 
5 - Very 
Concerned          (1.0)          327        365        148        199        277        157        232        225        174        233        146        196        243        290        185        107        183 
                                   16%        18%         7%        10%        13%         8%        11%        11%         8%        11%         7%         9%        12%        14%         9%         5%         9% 
 
(Never 
Considered this)                    1          -          1          2          2          2          2          -          -          2          1          2          3          2          *          1          2 
                                    *%         -%         *%         *%         *%         *%         *%         -%         -%         *%         *%         *%         *%         *%         *%         *%         *% 
 
(Not Concerned)                  1594       1640       1807       1738       1612       1731       1731       1771       1703       1725       1772       1776       1666       1618       1772       1864       1792 
                                   77%        79%        87%        84%        77%        83%        83%        85%        82%        83%        85%        85%        80%        78%        85%        90%        86% 
 
(Don't know)                        1          4          -          *          *          *          *          -          *          *          -          -          -          -          -          -          2 
                                    *%         *%         -%         *%         *%         *%         *%         -%         *%         *%         -%         -%         -%         -%         -%         -%         *% 
 
(Refused)                           -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                    -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Concerned                    426        411        225        297        423        276        315        279        300        322        240        272        352        421        267        169        242 
                                   20%        20%        11%        14%        20%        13%        15%        13%        14%        15%        12%        13%        17%        20%        13%         8%        12% 
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Table 138 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
Base: All with concerns related to children 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080 
 
Effective sample                 1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345 
 
Total                            2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080 
 
Net: Not 
concerned                        1615       1647       1821       1746       1621       1752       1736       1779       1717       1733       1794       1780       1681       1634       1779       2061       2078 
                                   78%        79%        88%        84%        78%        84%        83%        86%        83%        83%        86%        86%        81%        79%        86%        99%       100% 
 
Mean Score                        1.5        1.2        1.7        1.6        1.5        1.8        1.4        1.4        1.8        1.5        1.8        1.5        1.6        1.5        1.6        1.9        1.5 
Standard deviation                .85        .63        .93        .80        .73        .93        .70        .75        .89        .74        .96        .72        .90        .77        .78       1.11        .83 
Standard error                    .05        .04        .07        .05        .04        .06        .05        .05        .06        .05        .07        .05        .05        .04        .05        .09        .06 
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Table 138 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
Base: All with concerns related to children 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                   2080         2080       2080       2080       2080         2080       2080       2080       2080         2080       2080       2080 
 
Effective sample                 1345         1345       1345       1345       1345         1345       1345       1345       1345         1345       1345       1345 
 
Total                            2080         2080       2080       2080       2080         2080       2080       2080       2080         2080       2080       2080 
 
1 - Mildly 
Concerned          (5.0)            5           13          *          7          5            2          6          -          *            5          7          * 
                                    *%           1%         *%         *%         *%           *%         *%         -%         *%           *%         *%         *% 
 
2                  (4.0)           11           33          7         17         13            9         24         17         15           11         11          1 
                                    1%           2%         *%         1%         1%           *%         1%         1%         1%           1%         1%         *% 
 
3                  (3.0)           34          110         27         37         41           48         61         39         54           57         24          * 
                                    2%           5%         1%         2%         2%           2%         3%         2%         3%           3%         1%         *% 
 
4                  (2.0)          110          163         65        182        114          172        217        122        114           82         55          2 
                                    5%           8%         3%         9%         6%           8%        10%         6%         5%           4%         3%         *% 
 
5 - Very 
Concerned          (1.0)          190          204        137        525        266          654        552        281        282          160         99         18 
                                    9%          10%         7%        25%        13%          31%        27%        14%        14%           8%         5%         1% 
 
(Never 
Considered this)                    -            5          -          2          *            -          4          -          -            1          2          - 
                                    -%           *%         -%         *%         *%           -%         *%         -%         -%           *%         *%         -% 
 
(Not Concerned)                  1729         1550       1844       1309       1639         1193       1213       1621       1612         1762       1882       2058 
                                   83%          75%        89%        63%        79%          57%        58%        78%        78%          85%        90%        99% 
 
(Don't know)                        -            2          -          -          -            -          *          -          2            2          -          - 
                                    -%           *%         -%         -%         -%           -%         *%         -%         *%           *%         -%         -% 
 
(Refused)                           -            -          -          -          -            2          -          -          -            -          -          - 
                                    -%           -%         -%         -%         -%           *%         -%         -%         -%           -%         -%         -% 
 
Net: Concerned                    300          367        202        707        381          826        770        403        396          242        154         20 
                                   14%          18%        10%        34%        18%          40%        37%        19%        19%          12%         7%         1% 
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Table 138 (continuation) 
<C3b> How concerned generally are you about Sexual / pornographic content 
Base: All with concerns related to children 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                   2080         2080       2080       2080       2080         2080       2080       2080       2080         2080       2080       2080 
 
Effective sample                 1345         1345       1345       1345       1345         1345       1345       1345       1345         1345       1345       1345 
 
Total                            2080         2080       2080       2080       2080         2080       2080       2080       2080         2080       2080       2080 
 
Net: Not 
concerned                        1809         1596       1851       1334       1658         1204       1244       1638       1628         1778       2058       1864 
                                   87%          77%        89%        64%        80%          58%        60%        79%        78%          85%        99%        90% 
 
Mean Score                        1.7          2.0        1.6        1.4        1.6          1.3        1.5        1.5        1.6          1.8        1.8        1.3 
Standard deviation                .89         1.04        .82        .77        .87          .65        .81        .80        .83          .97       1.08        .91 
Standard error                    .06          .06        .07        .03        .05          .03        .03        .05        .05          .07        .09        .25 
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Table 139 
C3/C4  Summary table - level of concern/harm about using the internet 
Base: All respondents 
 
                                                                                                        Content/contact with others 
                           ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                               Sexual /      Imagery    Offensive    Offensive      Violent         Fake    Promotion      Content   Harmful or  Hate speech    Unwelcome     Stalking       People    Bullying, 
                           pornographic or videos of     language       videos / disturbing    News i.e. of terrorism    promoting   misleading   / inciting       friend         / cy   pretending      abusive 
                                content child sexual                / pictures      content stories that         / ra    self-harm  advertising     violence     / follow  berstalking        to be    behaviour 
                                        exploitation                                           are false dicalisation         e.g.                               requests  (harassment      another   or threats 
                                            or abuse                                             or made                  cutting,                            / unwelcome   from other       person 
                                                                                             up, written                 anorexia,                                contact     internet 
                                                                                            deliberately                   suicide                            or messages       users) 
                                                                                              to mislead                                                             from 
                                                                                                                                                                strangers 
                           ------------ ------------ ------------ ------------ ------------ ------------ ------------ ------------ ------------ ------------ ------------ ------------ ------------ ------------ 
 
Unweighted row                     2080         2080         2080         2080         2080         2080         2080         2080         2080         2080         2080         2080         2080         2080 
 
Effective sample size              1345         1345         1345         1345         1345         1345         1345         1345         1345         1345         1345         1345         1345         1345 
 
Total                              2080         2080         2080         2080         2080         2080         2080         2080         2080         2080         2080         2080         2080         2080 
 
Experienced 
harm + concerned                     82           25           75           79          122          140           35           36           85           73           83           30           93           66 
                                      4%           1%           4%           4%           6%           7%           2%           2%           4%           4%           4%           1%           4%           3% 
 
Experienced harm 
+ not concerned                      72           43          156          115          115          201           22           38          126           76          135           31           90           58 
                                      3%           2%           8%           6%           6%          10%           1%           2%           6%           4%           6%           1%           4%           3% 
 
Concerned but 
not experienced                     381          404          183          253          335          185          307          265          278          272          202          268          303          378 
                                     18%          19%           9%          12%          16%           9%          15%          13%          13%          13%          10%          13%          15%          18% 
 
Not concerned 
and not experienced                1545         1608         1665         1633         1509         1554         1716         1741         1591         1659         1660         1751         1594         1578 
                                     74%          77%          80%          79%          73%          75%          82%          84%          77%          80%          80%          84%          77%          76% 
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Table 139 (continuation) 
C3/C4  Summary table - level of concern/harm about using the internet 
Base: All respondents 
 
                           ---------------------------------------------------   ---------------------------------------------------   --------------------------------------------------- 
                               Trolling      Feeling          Cyb Fake images/    Spam emails   Government  My personal People or or    My personal        Scams      Private      Viruses 
                                               under er-flashing, fake videos,                    / agency   data being  ganisations    information      / fraud  information    / trojans 
                                         pressure to         i.e.    e.g. deep                surveillance    processed   collecting          being                being made      / worms 
                                         send photos    receiving  fake videos                                  without         data        stolen/              public (e.g.    / spyware 
                                            or other     unwanted                                             knowledge     about me         hacked                   photos)  / malicious 
                                         information    sexual or                                             / consent   in unclear                                              software 
                                               about  nude images                                                           ways for 
                                            yourself    or videos                                                         commercial 
                                          to someone from another                                                            reasons 
                                                          person, 
                                                     for instance 
                                                        via Apple 
                                                       AirDrop or 
                                                     on messaging 
                                                            apps. 
                           ------------ ------------ ------------ ------------   ------------ ------------ ------------ ------------   ------------ ------------ ------------ ------------ 
 
Unweighted row                     2080         2080         2080         2080           2080         2080         2080         2080           2080         2080         2080         2080 
 
Effective sample size              1345         1345         1345         1345           1345         1345         1345         1345           1345         1345         1345         1345 
 
Total                              2080         2080         2080         2080           2080         2080         2080         2080           2080         2080         2080         2080 
 
Experienced 
harm + concerned                     53           15           32           72            260           25           76           81             85          260           55           91 
                                      3%           1%           2%           3%            13%           1%           4%           4%             4%          13%           3%           4% 
 
Experienced harm 
+ not concerned                      85           23           37          113            411           35           56           72             40          190           44           67 
                                      4%           1%           2%           5%            20%           2%           3%           3%             2%           9%           2%           3% 
 
Concerned but 
not experienced                     248          182          243          262            217          204          668          340            789          571          387          359 
                                     12%           9%          12%          13%            10%          10%          32%          16%            38%          27%          19%          17% 
 
Not concerned 
and not experienced                1694         1861         1767         1633           1191         1817         1280         1586           1165         1059         1594         1562 
                                     81%          89%          85%          79%            57%          87%          62%          76%            56%          51%          77%          75% 
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Table 139 (continuation) 
C3/C4  Summary table - level of concern/harm about using the internet 
Base: All respondents 
 
                                            Other 
                           -------------------------------------- 
                               Spending Spending too     Anything 
                               too much   much money         else 
                            time online      online/ 
                                            spending 
                                               money 
                                             you did 
                                         not mean to 
                           ------------ ------------ ------------ 
 
Unweighted row                     2080         2080         2080 
 
Effective sample size              1345         1345         1345 
 
Total                              2080         2080         2080 
 
Experienced 
harm + concerned                     81           35            * 
                                      4%           2%           *% 
 
Experienced harm 
+ not concerned                     127           73           24 
                                      6%           4%           1% 
 
Concerned but 
not experienced                     219          143           20 
                                     11%           7%           1% 
 
Not concerned 
and not experienced                1654         1829         2036 
                                     80%          88%          98% 
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Table 140 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Spam emails                     671          318        353           85g       110G       131G       116g       107g        82g        41--        194        246        231          173+cd     214        133        151 
                                 32%          31%        33%          31%        36%        35%        33%        33%        34%        20%          34%        34%        30%          37%        34%        29%        28% 
 
Scams/ fraud                    450          229        221           48         81ag       90         76         67         56         33          128        166        155          120+cd     143         85        102 
                                 22%          22%        21%          17%        26%        24%        21%        21%        23%        16%          22%        23%        20%          26%        23%        18%        19% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         341          157        184           47fg       63FG       71FG       60fg       60Fg       22--       17-         110c       131c        99--        103++bCD   101         63         75 
                                 16%          15%        17%          17%        21%        19%        17%        19%         9%         8%          19%        18%        13%          22%        16%        14%        14% 
 
Violent/ 
disturbing content              237          108        129           45+dEFG    52++dEFG   64++DEFG   32g        24         13-         6--         97++C      96C        43--         74++Bc     54-        43         66 
                                 11%          11%        12%          17%        17%        17%         9%         7%         5%         3%          17%        13%         6%          16%         9%         9%        12% 
 
Offensive language              232          112        120           36g        57++cDEFG  45g        36         30         17         11-          93++bC     81c        57--         63c        65         39         65 
                                 11%          11%        11%          13%        19%        12%        10%         9%         7%         5%          16%        11%         7%          14%        10%         9%        12% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         218           88-       130+a         43+FG      45+fG      40g        35g        32g        17          6--         89++bC     75         55--         48         70         36         64 
                                 10%           9%        12%          16%        15%        11%        10%        10%         7%         3%          15%        10%         7%          10%        11%         8%        12% 
 
Harmful or misleading 
advertising                     211          107        104           30g        38g        38         45g        30         23          9-          68         83         61-          61c        62         36         52 
                                 10%          11%        10%          11%        12%        10%        13%         9%         9%         4%          12%        11%         8%          13%        10%         8%        10% 
 
Spending too 
much time online                207          104        103           39+Efg     44+Efg     46eg       30         19-        18         10           83++C      77c        47--         53c        77+C       26--       50 
                                 10%          10%        10%          14%        14%        12%         9%         6%         8%         5%          14%        11%         6%          12%        12%         6%         9% 
 
Offensive 
videos/pictures                 194           91        103           30fG       51++dEFG   41fG       34G        21g        13          3--         81++C      75C        37--         54         51         33         57 
                                  9%           9%        10%          11%        17%        11%        10%         7%         5%         2%          14%        10%         5%          12%         8%         7%        11% 
 
Fake images/fake videos, 
 e.g. deep fake videos          185           85        100           33f        40+eFg     31         35         23         12         11           73++C      66         46--         46         46         44         48 
                                  9%           8%         9%          12%        13%         8%        10%         7%         5%         5%          13%         9%         6%          10%         7%         9%         9% 
 
People pretending 
to be another person            183           81        101           35+ef      34         39         29         20         14         13           69++C      67         47--         29         55         39         60a 
                                  9%           8%        10%          13%        11%        10%         8%         6%         6%         6%          12%         9%         6%           6%         9%         8%        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             159           89         70           20         22         32g        30g        26         23g         5-          43         62         54           47c        44         24         44 
                                  8%           9%         7%           7%         7%         8%         8%         8%        10%         3%           7%         8%         7%          10%         7%         5%         8% 
 
Sexual/Pornographic 
content                         154           81         73           37++cEFG   40++cEFG   24G        30eG       12-g       11g         ---         77++BC     54C        23--         51++bC     36         21-        46c 
                                  7%           8%         7%          14%        13%         7%         8%         4%         4%         -%          13%         7%         3%          11%         6%         5%         9% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          154           78         76           15         23g        32g        31g        27g        24G         3-          37         62         54           46+Bc      31-        24         52bc 
                                  7%           8%         7%           5%         7%         8%         9%         8%        10%         1%           6%         9%         7%          10%         5%         5%        10% 
 
Hate speech / 
inciting violence               149           70         80           24G        39++EFG    32G        27G        16g        10          1--         63++C      59C        27--         45+c       43         20-        40 
                                  7%           7%         8%           9%        13%         9%         8%         5%         4%         *%          11%         8%         3%          10%         7%         4%         8% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 138           66         72           21f        36++deFG   31fg       22         16          7-         5           57++C      53c        28--         39         42         24         35 
                                  7%           6%         7%           8%        12%         8%         6%         5%         3%         2%          10%         7%         4%           8%         7%         5%         6% 
 
My personal data 
being processed without 
my knowledge/consent            132           69         63           12         21         23         30         17         19          9           34         53         45           32         26-        31         44b 
                                  6%           7%         6%           5%         7%         6%         8%         5%         8%         5%           6%         7%         6%           7%         4%         7%         8% 
 
My personal information 
being stolen/hacked             126           61         65            7-        32++AeG    26ag       25ag       16         16g         3-          39         51         36           35         29         25         36 
                                  6%           6%         6%           3%        10%         7%         7%         5%         7%         2%           7%         7%         5%           8%         5%         5%         7% 
 
Bullying, abusive 
behaviour or threats            124           57         67           25dFG      27+dFG     34+dFG     14         18          4-         3-          52++C      47c        25--         24         33         24         43 
                                  6%           6%         6%           9%         9%         9%         4%         6%         2%         1%           9%         6%         3%           5%         5%         5%         8% 
 
Spending too much money 
online/ spending money 
you did not mean to             108           45         63           22e        25+eg      23         15         10          9          5           47++C      38         24--         18         27         23         41 
                                                                                                                                                                                                                        +ab 
                                  5%           4%         6%           8%         8%         6%         4%         3%         4%         3%           8%         5%         3%           4%         4%         5%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Private information 
being made 
public (e.g. photos              99           54         45           17g        20g        19g        22g        11         10          1-          37c        40c        22-          32c        25         13         29 
                                  5%           5%         4%           6%         7%         5%         6%         4%         4%         1%           6%         6%         3%           7%         4%         3%         5% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               74           24-        50+a         23++DeFG   15g        15g         6         10          4          *           38++bC     21         15-          23         19         11         20 
                                  4%           2%         5%           8%         5%         4%         2%         3%         2%         *%           7%         3%         2%           5%         3%         2%         4% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            69           25         45           10fg       21++EFG    21+eFg     11f         6          1-         --          31++C      32C         6--         16         15         15         23 
                                  3%           2%         4%           4%         7%         6%         3%         2%         *%         -%           5%         4%         1%           3%         2%         3%         4% 
 
Imagery or videos 
of child sexual 
exploitation or abuse            68           28         41           13g        13g        10         12         12          8          *           27         21         20           16         20         12         20 
                                  3%           3%         4%           5%         4%         3%         3%         4%         3%         *%           5%         3%         3%           3%         3%         3%         4% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            61           25         36           10fg       13fg       14fg       16Fg        9          *-         -           22C        30C         9--          9         22          9         21 
                                  3%           2%         3%           3%         4%         4%         5%         3%         *%         -%           4%         4%         1%           2%         4%         2%         4% 
 
Government/ 
agency surveillance              59           34         25           11         17+cf       6         14          8          2          3           27++C      19         12-          19         15         11         13 
                                  3%           3%         2%           4%         5%         2%         4%         2%         1%         1%           5%         3%         2%           4%         2%         2%         2% 
 
Promotion of terrorism/ 
 radicalisation                  57           31         26           11         14e        13          9          4          4          3           24+C       22         11-          20         15          8         15 
                                  3%           3%         2%           4%         4%         4%         2%         1%         2%         1%           4%         3%         1%           4%         2%         2%         3% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              37           16         22            7          7          8         10          2          1          2           14c        18c         5-           8         13          8          8 
                                  2%           2%         2%           3%         2%         2%         3%         1%         *%         1%           2%         3%         1%           2%         2%         2%         2% 
 
Other                            25           12         13            2          4         10+         2          4          2          -            7         12          6            7          6          6          6 
                                  1%           1%         1%           1%         1%         3%         1%         1%         1%         -%           1%         2%         1%           1%         1%         1%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Refused                          11            4          7            2          2          2          2          2          2          -            3          4          4            2          4          2          4 
                                  1%           *%         1%           1%         1%         1%         1%         1%         1%         -%           1%         1%         *%           *%         1%         *%         1% 
 
None                            745          384        362           85         84--      110-       117        127Bc      100Bc      122++ABCDEF  169--      227--      350++AB      137-       215        200++Ab    194 
                                 36%          38%        34%          31%        27%        29%        33%        40%        41%        59%          29%        31%        45%          30%        34%        43%        36% 
 
Dont know                        41           17         25            4          5          8          3          5         12++D       4            9         10         22           13         10          8         10 
                                  2%           2%         2%           1%         2%         2%         1%         2%         5%         2%           2%         1%         3%           3%         2%         2%         2% 
 
Nets: Any harm                 1282          613        669          181fG      215++EFG   256+eFG    233fG      186G       129-g       82--        396++C     489++C     397--        311+C      395c       252--      324 
                                 62%          60%        63%          67%        70%        68%        66%        58%        53%        39%          69%        67%        51%          67%        63%        55%        61% 
 
Nets: Harm 
around content/ 
contact with others             889          418        470          141++EFG   162++EFG   193++EFG   163FG      122Fg       58--       49--        303++C     355++C     230--        216        262        180        231 
                                 43%          41%        44%          52%        53%        51%        46%        38%        24%        24%          53%        49%        30%          47%        42%        39%        43% 
 
Nets: Harm around 
data/privacy                    777          379        398           97G       122G       154G       142G       124G        93G        44--        219        296c       261-         208++bCD   235        155        179 
                                 37%          37%        37%          36%        40%        41%        40%        39%        38%        21%          38%        41%        34%          45%        38%        34%        34% 
 
Nets: Harms around 
hacking/security                568          292        276           62        106++AeG   112g       101g        83         68g        36-         168        214        186-         151+cd     174        110        133 
                                 27%          29%        26%          23%        35%        30%        29%        26%        28%        17%          29%        29%        24%          33%        28%        24%        25% 
 
Nets: No Harm                   745          384        362           85         84--      110-       117        127Bc      100Bc      122++ABCDEF  169--      227--      350++AB      137-       215        200++Ab    194 
                                 36%          38%        34%          31%        27%        29%        33%        40%        41%        59%          29%        31%        45%          30%        34%        43%        36% 
 
Nets: Harm 
around data/privacy 
(excluding spam emails)         267          142        125           31         43g        50g        56G        40g        36g        11-          74        106         87           79+Bc      63-        49         76 
                                 13%          14%        12%          11%        14%        13%        16%        12%        15%         5%          13%        15%        11%          17%        10%        11%        14% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Spam emails                     671          387++B     284--         82        104        106        232        435          608++B      60-- 
                                 32%          36%        29%          35%        34%        33%        36%        31%          34%        21% 
 
Scams/ fraud                    450          263+b      187-          58         77         74        159        286          403         45 
                                 22%          24%        19%          25%        25%        23%        24%        20%          23%        16% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         341          203+b      138-          52+e       55         53        133++E     208-         290         48 
                                 16%          19%        14%          22%        18%        16%        20%        15%          16%        17% 
 
Violent/ 
disturbing content              237          128        109           40+E       64++cE     44e       104++E     128--        201         35 
                                 11%          12%        11%          17%        21%        14%        16%         9%          11%        13% 
 
Offensive language              232          127        104           30         41         48+e       99++E     130--        200         31 
                                 11%          12%        11%          13%        14%        15%        15%         9%          11%        11% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         218          118        100           33e        37         44e        87+e      129-         183         35 
                                 10%          11%        10%          14%        12%        14%        13%         9%          10%        12% 
 
Harmful or misleading 
advertising                     211          123         88           23         35         31         73        135          185         26 
                                 10%          11%         9%          10%        11%        10%        11%        10%          10%         9% 
 
Spending too 
much time online                207          131++B      76--         31         39         30         74        127          182         25 
                                 10%          12%         8%          13%        13%         9%        11%         9%          10%         9% 
 
Offensive 
videos/pictures                 194          104         90           36++E      35         32         80++E     112--        172         20 
                                  9%          10%         9%          15%        11%        10%        12%         8%          10%         7% 
 
Fake images/fake videos, 
 e.g. deep fake videos          185           93         92           34++cE     42++E      26         81++E     104--        165         18 
                                  9%           9%         9%          15%        14%         8%        12%         7%           9%         6% 
 
People pretending 
to be another person            183           84         99           30+e       32         29         71        111          166         16 
                                  9%           8%        10%          13%        10%         9%        11%         8%           9%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             159           90         68           21         38++E      26         62         95          138         20 
                                  8%           8%         7%           9%        12%         8%        10%         7%           8%         7% 
 
Sexual/Pornographic 
content                         154           87         67           26e        42++E      26         67++E      87--        125         29 
                                  7%           8%         7%          11%        14%         8%        10%         6%           7%        10% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          154           77         76           17         30         25         54        100          130         22 
                                  7%           7%         8%           7%        10%         8%         8%         7%           7%         8% 
 
Hate speech / 
inciting violence               149           88         61           27+E       32e        26         65++E      83--        126         24 
                                  7%           8%         6%          12%        10%         8%        10%         6%           7%         8% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 138           80         58           23e        25         26         58+e       79-         129         10 
                                  7%           7%         6%          10%         8%         8%         9%         6%           7%         3% 
 
My personal data 
being processed without 
my knowledge/consent            132           57         75           19         22         19         45         86          123          9 
                                  6%           5%         8%           8%         7%         6%         7%         6%           7%         3% 
 
My personal information 
being stolen/hacked             126           64         61           18         21         19         44         82          107         17 
                                  6%           6%         6%           8%         7%         6%         7%         6%           6%         6% 
 
Bullying, abusive 
behaviour or threats            124           57         67           25++E      25e        22         61++E      63--        108         16 
                                  6%           5%         7%          11%         8%         7%         9%         4%           6%         6% 
 
Spending too much money 
online/ spending money 
you did not mean to             108           44-        64+a         19         13         19         42         67           97         11 
                                  5%           4%         6%           8%         4%         6%         6%         5%           5%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Private information 
being made 
public (e.g. photos              99           57         42           13         22e        19         42         58           87         12 
                                  5%           5%         4%           6%         7%         6%         6%         4%           5%         4% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               74           42         32           10         12         15         28         45           69          5 
                                  4%           4%         3%           4%         4%         5%         4%         3%           4%         2% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            69           31         38           18++E      15e        15         34+E       34--         53         16 
                                  3%           3%         4%           8%         5%         5%         5%         2%           3%         6% 
 
Imagery or videos 
of child sexual 
exploitation or abuse            68           36         33           12         16e        13         32+e       36-          54         14 
                                  3%           3%         3%           5%         5%         4%         5%         3%           3%         5% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            61           31         30           15++E      21++E      22++E      38++E      24--         41--       20++A 
                                  3%           3%         3%           6%         7%         7%         6%         2%           2%         7% 
 
Government/ 
agency surveillance              59           35         24           13+e        9          9         22         37           49         10 
                                  3%           3%         2%           6%         3%         3%         3%         3%           3%         4% 
 
Promotion of terrorism/ 
 radicalisation                  57           34         23            7         16+e       13         25         32           47         11 
                                  3%           3%         2%           3%         5%         4%         4%         2%           3%         4% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              37           21         17            7          5         10         14         22           28          9 
                                  2%           2%         2%           3%         2%         3%         2%         2%           2%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1806 
Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Other                            25           13         11            6          6          6         11         13           23          2 
                                  1%           1%         1%           2%         2%         2%         2%         1%           1%         1% 
 
Refused                          11            6          6            -          -          *          2          9            7          4 
                                  1%           1%         1%           -%         -%         *%         *%         1%           *%         1% 
 
None                            745          352--      393++A        58--       82--      107        184--      555++ABD     669++b      76- 
                                 36%          32%        40%          25%        27%        33%        28%        39%          37%        27% 
 
Dont know                        41           23         18            6          9          5          9         31           34          3 
                                  2%           2%         2%           2%         3%         2%         1%         2%           2%         1% 
 
Nets: Any harm                 1282          706++B     576--        170++E     215++E     210        455++E     819--       1080-       198+a 
                                 62%          65%        58%          73%        70%        65%        70%        58%          60%        70% 
 
Nets: Harm 
around content/ 
contact with others             889          478        411          136++E     161++E     161+E      357++E     523--        730--      155++A 
                                 43%          44%        41%          58%        53%        50%        55%        37%          41%        55% 
 
Nets: Harm around 
data/privacy                    777          442++B     334--         95        132e       129        277++E     494--        683         90 
                                 37%          41%        34%          41%        43%        40%        43%        35%          38%        32% 
 
Nets: Harms around 
hacking/security                568          325+b      243-          75        103+e       93        202+e      361-         494         72 
                                 27%          30%        25%          32%        34%        29%        31%        26%          28%        26% 
 
Nets: No Harm                   745          352--      393++A        58--       82--      107        184--      555++ABD     669++b      76- 
                                 36%          32%        40%          25%        27%        33%        28%        39%          37%        27% 
 
Nets: Harm 
around data/privacy 
(excluding spam emails)         267          142        125           36         53+e       43         94        173          226         40 
                                 13%          13%        13%          15%        17%        13%        14%        12%          13%        14% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Spam emails                     671           29i        68i        47         91         56fHI      47         82++bcFHI  67--       51--       21hI       52         62fHI       581         90         61         29++AbC 
                                                                        ++BCFHIJl                                                                   ++aBCeFHIJ 
                                                                                                                                                             L 
                                 32%          34%        30%        28%        49%        38%        25%        44%        23%        19%        34%        50%        37%          32%        38%        33%        57% 
 
Scams/ fraud                    450           23h        40         32         59+bcefHil 25         33         59         40--       49         14H        42         36h         390         60         43         17+a 
                                                                                                         ++bcefHil                                  ++BCEFHIJL 
                                 22%          28%        17%        19%        31%        17%        17%        31%        14%        18%        23%        40%        21%          21%        25%        23%        34% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         341           19bCj      21-        12--       54         21         35bc       28         60BCj      38          7-        22+BCJl    25c         291         50         37         13 
                                                                        ++BCegIJL 
                                 16%          23%         9%         7%        29%        15%        19%        15%        20%        14%        11%        21%        15%          16%        21%        20%        26% 
 
Violent/ 
disturbing content              237            7         22         10         31cH       16         23         26h        19-        45+cH       8cH       10         20h         209         27         20          7 
                                 11%           8%        10%         6%        16%        11%        12%        14%         6%        17%        14%        10%        12%          11%        12%        11%        15% 
 
Offensive language              232           11b         9--       17         28Beh       9         25B        36++BEHI   20         21          8Beh      15BeHi     33++BcEHIj  190--       41++A      27         14++Ac 
                                 11%          13%         4%        10%        15%         6%        13%        19%         7%         8%        13%        15%        20%          10%        17%        14%        29% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         218           12h        15         11         30bceH     10         23         23h        15-        22          9+BCeHi   20++BCEHI  30++BCEHI   184         34         24         10+a 
                                 10%          14%         7%         7%        16%         7%        12%        12%         5%         8%        15%        19%        18%          10%        14%        13%        21% 
 
Harmful or misleading 
advertising                     211            5         12         14         35++aBcHJl 15         17         26b        22         27          5         15+BhJ     18b         176-        35+a       23         12++A 
                                 10%           6%         5%         8%        19%        10%         9%        14%         7%        10%         7%        14%        11%          10%        15%        12%        24% 
 
Spending too 
much time online                207            4         12         17         31+aBi     11         22         16         29         23          6         17++aBegij 20b         175         32         21         11++A 
                                 10%           5%         5%        10%        17%         8%        12%         8%        10%         8%        10%        16%        12%           9%        14%        11%        22% 
 
Offensive 
videos/pictures                 194           10         12         12         42         11         26bhi      11         14-        16          9++BceGHI 12bHi      19bHi       173         21         13          8 
                                                                       ++BCEGHIkl 
                                  9%          12%         5%         7%        23%         7%        14%         6%         5%         6%        15%        11%        12%           9%         9%         7%        16% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1808 
Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Fake images/fake videos, 
 e.g. deep fake videos          185            6         23         10         28+cHij    10         16         19h        12-        20          5         14+cHij    22++cHij    151--       34++A      23         11++A 
                                  9%           7%        10%         6%        15%         7%         8%        10%         4%         7%         8%        13%        13%           8%        14%        12%        23% 
 
People pretending 
to be another person            183            9         23          9         31++CGHIj  15         15          8         19         13          5         14++CGHIj  21+cGhI     160         23         14          9+ 
                                  9%          11%        10%         5%        17%        11%         8%         4%         7%         5%         8%        14%        13%           9%         9%         7%        17% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             159            8h        12         11         27++bHI    14h        17h        21Hi        9-        12          6Hi        9H        14h         125--       34++A      25++A       8+a 
                                  8%           9%         5%         6%        14%         9%         9%        11%         3%         5%         9%         9%         8%           7%        14%        13%        17% 
 
Sexual/Pornographic 
content                         154            3         14          3-        28++abCHjk 10         19ch       14c        10-        30CH        4c         7c        14Ch        135         19         18          2 
                                  7%           4%         6%         2%        15%         7%        10%         8%         3%        11%         6%         6%         8%           7%         8%         9%         4% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          154            1         16         13         22ah        8         18         15         13         19          4         10ah       15ah        132         22         15          7 
                                  7%           2%         7%         8%        12%         5%        10%         8%         4%         7%         6%        10%         9%           7%         9%         8%        14% 
 
Hate speech / 
inciting violence               149            7         14          6         27++bCegHi  7         21ch       11         14         16          5          9         13          134         16         12          3 
                                  7%           8%         6%         4%        15%         5%        11%         6%         5%         6%         7%         8%         8%           7%         7%         7%         7% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 138           11+chi     12          6         21ci        8         13         11         15         12          4         10+chi     15          113-        25+a       23++A       2 
                                  7%          13%         5%         4%        11%         5%         7%         6%         5%         4%         7%        10%         9%           6%        11%        12%         5% 
 
My personal data 
being processed without 
my knowledge/consent            132            5         15          9         19Hi        9         21+Hi      10          8-         9          3         15          9          115         17         12          5 
                                                                                                                                                    ++aBCeGHIJ 
                                                                                                                                                             L 
                                  6%           6%         6%         5%        10%         7%        11%         5%         3%         3%         5%        14%         5%           6%         7%         7%         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
My personal information 
being stolen/hacked             126            5         12         11         20+hi       8         15          8         10          9          3         16          8          109         17         10          7+ 
                                                                                                                                                    ++BCEfGHIJ 
                                                                                                                                                             L 
                                  6%           7%         5%         6%        11%         6%         8%         4%         3%         3%         5%        15%         5%           6%         7%         5%        13% 
 
Bullying, abusive 
behaviour or threats            124            7          9          8         25++BcfghIk 8         10          8         14         11          5          6         12          109         16         14          1 
                                  6%           9%         4%         5%        14%         6%         5%         4%         5%         4%         7%         6%         7%           6%         7%         8%         2% 
 
Spending too much money 
online/ spending money 
you did not mean to             108            1         10          9         16i        11          9          7         14          7          4i         9++agI    12i          96         12          7          5 
                                  5%           2%         4%         6%         8%         8%         5%         4%         5%         2%         6%         9%         7%           5%         5%         4%         9% 
 
Private information 
being made 
public (e.g. photos              99            4          9          5         17+Hj       8h        16H         6          3-        11          2         11++bCGHIJL 8h          87         12          9          4 
                                  5%           5%         4%         3%         9%         5%         8%         3%         1%         4%         3%        10%         5%           5%         5%         5%         7% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               74            3          5          7         12          5         10          6          5          7          2          5          7           64         10          7          3 
                                  4%           3%         2%         5%         6%         3%         6%         3%         2%         3%         3%         4%         4%           3%         4%         4%         6% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            69            3h         5          2         11H         6H         5h         6h         --        14H         2H         4H        11++bCHj     59         11          8          2 
                                  3%           3%         2%         1%         6%         4%         3%         3%         -%         5%         3%         3%         7%           3%         4%         4%         4% 
 
Imagery or videos 
of child sexual 
exploitation or abuse            68            4h         7          1         10h         3          7          5          2-        18++cHj     1          4cH        6h          62          7          5          2 
                                  3%           5%         3%         1%         5%         2%         4%         3%         1%         7%         2%         4%         3%           3%         3%         3%         3% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            61            3b         --         1          9b         5b         4          7b         9b        15B         1B         4B         5B          54          8          7          1 
                                  3%           3%         -%         1%         5%         3%         2%         3%         3%         5%         2%         4%         3%           3%         3%         4%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Government/ 
agency surveillance              59            4bi        2          1         19          3          5          7          8          2          1          4bi        4           46-        13+a       11+a        2 
                                                                       ++BCefhIJk 
                                                                                L 
                                  3%           5%         1%         1%        10%         2%         3%         4%         3%         1%         2%         3%         3%           2%         6%         6%         5% 
 
Promotion of terrorism/ 
 radicalisation                  57            3          2          3          8          9bh        7          5          3          7          2bh        5bh        4           47         10          8          2 
                                  3%           3%         1%         2%         4%         6%         4%         3%         1%         3%         4%         4%         3%           3%         4%         4%         5% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              37            -          3          -          3          3          2          3          4         12+c        1          2          5c          35          2          1          * 
                                  2%           -%         2%         -%         2%         2%         1%         2%         1%         4%         1%         1%         3%           2%         1%         1%         1% 
 
Other                            25            -          2          -          -          3          2          5          5          4          -          3+cdJ      2           21          4          4          - 
                                  1%           -%         1%         -%         -%         2%         1%         2%         2%         1%         -%         2%         1%           1%         2%         2%         -% 
 
Refused                          11            -          -          -          -          -          2          -          6++        3          *          -          -           11          -          -          - 
                                  1%           -%         -%         -%         -%         -%         1%         -%         2%         1%         *%         -%         -%           1%         -%         -%         -% 
 
None                            745           23        102+adIK    79+aDgIK   55         52i        78Ik       62        114Ik       63--       23IK       29--       66dIK       659d        86d        76d        10- 
                                 36%          27%        45%        47%        29%        36%        42%        33%        39%        23%        37%        28%        40%          36%        36%        41%        19% 
 
Dont know                        41            2          5          -          2          -          3          -         13+cegl    10g         2CEG       2cg        2           37          4          3          1 
                                  2%           2%         2%         -%         1%         -%         2%         -%         5%         4%         3%         2%         1%           2%         2%         2%         1% 
 
Nets: Any harm                 1282           59bch     121-        88-       131Bcfhl    94        104        125bch     158-       194++BCFHJL 37         73++BCFHJL 98         1134        148        108         40+abC 
                                 62%          71%        53%        53%        70%        64%        55%        67%        54%        72%        60%        70%        59%          62%        62%        58%        80% 
 
Nets: Harm 
around content/ 
contact with others             889           36         76-        49--       95BCh      58         83c        79        110        144++BCeHj  27bC       52++BCH    80BCh       773        116         82         33++Abc 
                                 43%          43%        33%        30%        51%        40%        44%        42%        38%        53%        43%        50%        48%          42%        49%        44%        67% 
 
Nets: Harm around 
data/privacy                    777           32         75         55        102         56         63         91+bcfHIj  80--       77-        23h        54         69HI        667-       109+a       74         35++ABC 
                                                                       ++aBCeFHIJ                                                                   ++aBCeFHIJ 
                                                                                l                                                                            L 
                                 37%          38%        33%        33%        55%        38%        34%        48%        28%        28%        37%        52%        42%          36%        46%        40%        70% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Nets: Harms around 
hacking/security                568           29bH       46         36         74         37         49         69+BcHil   49--       65         20bcH      50         44h         488-        81+a       56         25++Ac 
                                                                        ++BCefHIl                                                                   ++BCEFgHIJ 
                                                                                                                                                             L 
                                 27%          34%        20%        22%        40%        26%        26%        37%        17%        24%        31%        48%        26%          26%        34%        30%        50% 
 
Nets: No Harm                   745           23        102+adIK    79+aDgIK   55         52i        78Ik       62        114Ik       63--       23IK       29--       66dIK       659d        86d        76d        10- 
                                 36%          27%        45%        47%        29%        36%        42%        33%        39%        23%        37%        28%        40%          36%        36%        41%        19% 
 
Nets: Harm 
around data/privacy 
(excluding spam emails)         267            9         27         19         45         14         32h        20         24         29          7         21         21          222-        45+a       34         12+a 
                                                                       ++abcEGHIJ                                                                   ++bcEgHIJL 
                                                                                L 
                                 13%          10%        12%        11%        24%        10%        17%        11%         8%        11%        11%        21%        13%          12%        19%        18%        23% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Spam emails                     671          305+        67        195         46         30          112        361+         360++CD    234CD       77--       38--        207--      269++A     190++A       2 
                                 32%          35%        36%        31%        31%        25%          35%        36%          36%        33%        22%        20%          22%        40%        44%         9% 
 
Scams/ fraud                    450          198         51c       119         34         20           80        230          242+Cd     152         56-        28-         157--      157A       133++Ab      3 
                                 22%          23%        27%        19%        23%        17%          25%        23%          24%        21%        16%        14%          17%        23%        31%        10% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         341          167++Cd     25         79-        15         34++bCD      63        174          196++CD    111cd       34--       14--        110--      121A       110++Ab      - 
                                 16%          19%        14%        12%        10%        28%          20%        17%          19%        16%         9%         7%          12%        18%        26%         -% 
 
Violent/ 
disturbing content              237          108         23         55-        21         20c          48        119          137+Cd      80c        19--       12           95         82         59          1 
                                 11%          13%        12%         9%        14%        16%          15%        12%          14%        11%         5%         6%          10%        12%        14%         5% 
 
Offensive language              232          119++C      17         50-        16         15           45        125          139++bCd    70         23-        13           76--       76         78++AB      3 
                                 11%          14%         9%         8%        11%        13%          14%        12%          14%        10%         6%         7%           8%        11%        18%        10% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         218          107+        16         61         21         10           49+       111          119CD       83CD       16--        5--         68--       82A        67++A       1 
                                 10%          12%         8%        10%        14%         8%          15%        11%          12%        12%         5%         3%           7%        12%        15%         5% 
 
Harmful or misleading 
advertising                     211          102         18         55         15         13           37        103          131++bCD    64c        16--        8-          51--       95++A      64++A       1 
                                 10%          12%         9%         9%        10%        11%          11%        10%          13%         9%         5%         4%           5%        14%        15%         4% 
 
Spending too 
much time online                207          101c        19         45-        16         13           38         97          125++CD     68Cd       14--        5--         45--       98++A      63++A       - 
                                 10%          12%        10%         7%        10%        11%          12%        10%          12%        10%         4%         2%           5%        15%        15%         -% 
 
Offensive 
videos/pictures                 194          116++C      14         33--       10         17C          39        111+         122++CD     60c        12--        7-          70-        66         58++A       - 
                                  9%          14%         8%         5%         7%        14%          12%        11%          12%         8%         3%         4%           7%        10%        14%         -% 
 
Fake images/fake videos, 
 e.g. deep fake videos          185          105++C      15         30--       11         16C          36        101          113++Cd     55         17-        10           71         52         60++AB      1 
                                  9%          12%         8%         5%         7%        14%          11%        10%          11%         8%         5%         5%           8%         8%        14%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
People pretending 
to be another person            183          106++C      16         33--       11          9           33         95          106+cd      58         18-         7-          67         67         49a         * 
                                  9%          12%         8%         5%         7%         8%          10%         9%          11%         8%         5%         4%           7%        10%        11%         1% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             159           69         14         38          9         20++aCd      35         84           94+c       50         15-        11           46--       59a        53++A       * 
                                  8%           8%         8%         6%         6%        17%          11%         8%           9%         7%         4%         6%           5%         9%        12%         2% 
 
Sexual/Pornographic 
content                         154           83++C      12         24--       14c        18+C         27         73           94+Cd      52c         9--        6           60         51         43          1 
                                  7%          10%         7%         4%         9%        15%           8%         7%           9%         7%         2%         3%           6%         8%        10%         3% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          154           69d        18d        45          3-        10d          26         84           80c        60c        14-         8           52-        63a        36          2 
                                  7%           8%         9%         7%         2%         9%           8%         8%           8%         8%         4%         4%           6%         9%         8%         6% 
 
Hate speech / 
inciting violence               149           88++C       9         26--        8         16+bC        32         79           96++bC     41         13-         8           48--       56a        45+A        * 
                                  7%          10%         5%         4%         5%        13%          10%         8%           9%         6%         4%         4%           5%         8%        10%         2% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 138           84++cd     10         35          5          5           23         74           79c        48         11-         6           40--       46         52++AB      - 
                                  7%          10%         5%         5%         3%         5%           7%         7%           8%         7%         3%         3%           4%         7%        12%         -% 
 
My personal data 
being processed without 
my knowledge/consent            132           67          9         40         12          3           31+        60           72         46         14         11           51         43         36          - 
                                  6%           8%         5%         6%         8%         2%          10%         6%           7%         6%         4%         6%           5%         6%         8%         -% 
 
My personal information 
being stolen/hacked             126           58         14         34         10          6           26         58           66c        49c        11-         6           40-        48a        34a         * 
                                  6%           7%         8%         5%         6%         5%           8%         6%           7%         7%         3%         3%           4%         7%         8%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Bullying, abusive 
behaviour or threats            124           64+         8         35          5          7           24         52           73cd       43c         9-         5           41-        48         35a         1 
                                  6%           7%         4%         5%         3%         6%           7%         5%           7%         6%         2%         2%           4%         7%         8%         2% 
 
Spending too much money 
online/ spending money 
you did not mean to             108           64++C       9         22          8          6           26+        51           60         33         16          4           40         34         34+a        - 
                                  5%           7%         5%         3%         5%         5%           8%         5%           6%         5%         4%         2%           4%         5%         8%         -% 
 
Private information 
being made 
public (e.g. photos              99           48         12         24          7          7           19         53           68++Bcd    22-         9          2-          32-        36         31+a        - 
                                  5%           6%         6%         4%         5%         6%           6%         5%           7%         3%         3%         1%           3%         5%         7%         -% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               74           44++c       8         13-         4          5           19         36           47+C       24c         3-         3           26         25         22          1 
                                  4%           5%         4%         2%         3%         4%           6%         4%           5%         3%         1%         1%           3%         4%         5%         3% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            69           44++bc      2         15          3          5           16         27           36         30cd        4-         *-          30         26         13          - 
                                  3%           5%         1%         2%         2%         4%           5%         3%           4%         4%         1%         *%           3%         4%         3%         -% 
 
Imagery or videos 
of child sexual 
exploitation or abuse            68           32          4         16          9          6           14         33           40         21          8          2           26         20         23+a        - 
                                  3%           4%         2%         2%         6%         5%           4%         3%           4%         3%         2%         1%           3%         3%         5%         -% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            61           31          2         16          6          4           15         24           40+        16          5          2           30         16         15          - 
                                  3%           4%         1%         3%         4%         3%           5%         2%           4%         2%         1%         1%           3%         2%         4%         -% 
 
Government/ 
agency surveillance              59           27          2         14          6          7           15         32           35c        21          3          1           20         21         18          * 
                                  3%           3%         1%         2%         4%         6%           5%         3%           3%         3%         1%         *%           2%         3%         4%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Promotion of terrorism/ 
 radicalisation                  57           35+C        5          7-         2          7C          15         28           39+Cd      17          1-         -           17-        26a        15          - 
                                  3%           4%         3%         1%         2%         6%           5%         3%           4%         2%         *%         -%           2%         4%         3%         -% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              37           18          2          7          *          8++abCd      6         18           16         19          2          -           12         16          9          - 
                                  2%           2%         1%         1%         *%         6%           2%         2%           2%         3%         1%         -%           1%         2%         2%         -% 
 
Other                            25           10          *         13          -          -            2         12           15          7          2          *           14          7          3          - 
                                  1%           1%         *%         2%         -%         -%           1%         1%           2%         1%         1%         *%           2%         1%         1%         -% 
 
Refused                          11            3          2          2          2          -            -          6            5          4          2          -            4          3          4          - 
                                  1%           *%         1%         *%         1%         -%           -%         1%           1%         1%         1%         -%           *%         1%         1%         -% 
 
None                            745          297d        77De      257+De      34--       33          122        363          301--      250        195++AB    114++AB      403++BC    207--      114--       16 
                                 36%          35%        41%        40%        23%        27%          38%        36%          30%        35%        54%        59%          43%        31%        27%        61% 
 
Dont know                        41            9-         5          9         11++AC      2            8          9--         13         12         16++Ab      9+a         17         12          6          5 
                                  2%           1%         2%         1%         7%         2%           2%         1%           1%         2%         5%         5%           2%         2%         1%        17% 
 
Nets: Any harm                 1282          550        103        368        102b        85bc        193        636          689++CD    448CD      145--       71--        515--      451++A     305++A       6 
                                 62%          64%        55%        58%        69%        71%          60%        63%          68%        63%        41%        36%          55%        67%        71%        22% 
 
Nets: Harm 
around content/ 
contact with others             889          404++BC     62-       228--       75BC       70++BC      145        436          490++CD    316CD       83--       40--        345--      317+A      223++A       4 
                                 43%          47%        33%        36%        50%        59%          45%        43%          49%        44%        23%        20%          37%        47%        52%        15% 
 
Nets: Harm around 
data/privacy                    777          346         73        230         54         40          125        407+         416++CD    272CD       89--       45--        253--      308++A     207++A       4 
                                 37%          40%        39%        36%        36%        33%          39%        40%          41%        38%        25%        23%          27%        46%        48%        15% 
 
Nets: Harms around 
hacking/security                568          256c        56        148-        44         33          101        290          304+Cd     197c        67--       38          197--      203A       163++Ab      3 
                                 27%          30%        30%        23%        30%        28%          31%        29%          30%        28%        19%        20%          21%        30%        38%        10% 
 
Nets: No Harm                   745          297d        77De      257+De      34--       33          122        363          301--      250        195++AB    114++AB      403++BC    207--      114--       16 
                                 36%          35%        41%        40%        23%        27%          38%        36%          30%        35%        54%        59%          43%        31%        27%        61% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Nets: Harm 
around data/privacy 
(excluding spam emails)         267          123         25         75         17         16           48        134          145Cd       98C        24--       14           94--      104+A       65a         2 
                                 13%          14%        13%        12%        11%        13%          15%        13%          14%        14%         7%         7%          10%        16%        15%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Spam emails                     671          594++E     568++E     297++ABE   340++ABE    64--        621++E     482++E     478++AbE   518++aE     47--        671++E     433++E     671++ABDE  359++ABE     --- 
                                 32%          35%        36%        47%        42%        21%          35%        37%        43%        39%        17%          52%        49%        86%        63%         -% 
 
Scams/ fraud                    450          412++E     396++E     198++AbE   235++aE     29--        424++E     334++E     308++aE    351++E      24--        450++E     304++E     333++ABE   450++ABCE    --- 
                                 22%          24%        25%        31%        29%         9%          24%        26%        28%        27%         9%          35%        34%        43%        79%         -% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         341          306++E     302++E     171++ABE   189++AbE    30--        322++E     287++aE    242++aE    251++E      17--        341++E     341++AcE   243++E     190++aE      --- 
                                 16%          18%        19%        27%        24%        10%          18%        22%        22%        19%         6%          27%        38%        31%        33%         -% 
 
Violent/ 
disturbing content              237          227++E     225++E     125++ABE   149++AbE     5--        219++E     200++aE    155++E     175++E      15--        237++E     237++AcE   159++E     136++aE      --- 
                                 11%          13%        14%        20%        19%         2%          12%        16%        14%        13%         6%          18%        27%        20%        24%         -% 
 
Offensive language              232          220++E     215++E     113++abE   129++E       8--        216++E     195++E     157++E     174++E      14--        232++E     232++AE    174++E     143++AE      --- 
                                 11%          13%        14%        18%        16%         3%          12%        15%        14%        13%         5%          18%        26%        22%        25%         -% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         218          202++E     199++E     104++aE    113++E      13--        205++E     192++aE    147++E     161++E      12--        218++E     218++AE    158++E     126++aE      --- 
                                 10%          12%        13%        16%        14%         4%          11%        15%        13%        12%         4%          17%        25%        20%        22%         -% 
 
Harmful or misleading 
advertising                     211          195++E     195++E     117++ABE   125++aE     12--        197++e     166++E     163++aE    166++E      14-         211++E     211++AE    161++aE    143++AE      --- 
                                 10%          11%        12%        18%        16%         4%          11%        13%        15%        13%         5%          16%        24%        21%        25%         -% 
 
Spending too 
much time online                207          194++E     185++E     113++ABE   126++abE     7--        198++E     169++E     142++E     159++E       7--        207++E     169++E     144++E     114++E       --- 
                                 10%          11%        12%        18%        16%         2%          11%        13%        13%        12%         3%          16%        19%        19%        20%         -% 
 
Offensive 
videos/pictures                 194          185++E     183++E     115++ABE   132++ABE     6--        182++E     165++E     123+E      145++E       9--        194++E     194++AE    140++E     129++AE      --- 
                                  9%          11%        12%        18%        17%         2%          10%        13%        11%        11%         3%          15%        22%        18%        23%         -% 
 
Fake images/fake videos, 
 e.g. deep fake videos          185          170++E     169++E     108++ABE   120++AbE    12--        174++E     157++E     133++E     134+E       10--        185++E     185++AE    133++E     119++AE      --- 
                                  9%          10%        11%        17%        15%         4%          10%        12%        12%        10%         4%          14%        21%        17%        21%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
People pretending 
to be another person            183          161        158++      114++ABE   114++AbE    20          170+e      156++E     134++E     140++e      12-         183++E     183++AE    148++aE    124++AE      --- 
                                  9%           9%        10%        18%        14%         6%           9%        12%        12%        11%         5%          14%        21%        19%        22%         -% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             159          146+E      145++E      92++ABE   109++ABE     9--        148+e      128++e     115++E     127++e      11          159++E     131++E     139++AE    159++ABCE    --- 
                                  8%           8%         9%        14%        14%         3%           8%        10%        10%        10%         4%          12%        15%        18%        28%         -% 
 
Sexual/Pornographic 
content                         154          149++E     147++E      74++E      96++aE      3--        141        135++aE     86        106         12          154++E     154++ACE    92++E      89++E       --- 
                                  7%           9%         9%        12%        12%         1%           8%        10%         8%         8%         4%          12%        17%        12%        16%         -% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          154          143++e     140++E      90++ABE    92++aE      9-         149++E     130++E     116++E     124++E       4--        154++E     134++E     154++AbE    97++aE      --- 
                                  7%           8%         9%        14%        11%         3%           8%        10%        10%         9%         1%          12%        15%        20%        17%         -% 
 
Hate speech / 
inciting violence               149          145++E     142++E      86++ABE    96++aE      2--        140+e      127++E     104++E     106e         9-         149++E     149++AE    118++E      99++AE      --- 
                                  7%           8%         9%        13%        12%         1%           8%        10%         9%         8%         3%          12%        17%        15%        17%         -% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 138          132++E     132++E      74++abE    83++E       5--        128e       113++E      92++e     110++e       8-         138++E     138++AE    111++E      89++aE      --- 
                                  7%           8%         8%        12%        10%         2%           7%         9%         8%         8%         3%          11%        16%        14%        16%         -% 
 
My personal data 
being processed without 
my knowledge/consent            132          123++e     119++E      69++abE    76++E       7-         126++E     104++E      97++E     103++E       5-         132++E     106++E     132++AbE    95++AbE     --- 
                                  6%           7%         8%        11%        10%         2%           7%         8%         9%         8%         2%          10%        12%        17%        17%         -% 
 
My personal information 
being stolen/hacked             126          113        111++e      61++aE     68++E       9          124++E     106++E     108++aE    107++E       1--        126++E      98++E     101++E     126++ABCE    --- 
                                  6%           7%         7%        10%         9%         3%           7%         8%        10%         8%         1%          10%        11%        13%        22%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Bullying, abusive 
behaviour or threats            124          121++E     119++E      65++aE     80++aE      1--        118+e      107++E      83+E       95+E        5-         124++E     124++aE     90++E      79++aE      --- 
                                  6%           7%         8%        10%        10%         *%           7%         8%         8%         7%         2%          10%        14%        12%        14%         -% 
 
Spending too much money 
online/ spending money 
you did not mean to             108          101+e       95+e       58++abE    69++aE      6-          95         82+        74++       79         10          108++E      93++E      81++E      69++aE      --- 
                                  5%           6%         6%         9%         9%         2%           5%         6%         7%         6%         4%           8%        10%        10%        12%         -% 
 
Private information 
being made 
public (e.g. photos              99           96++E      94++E      59++AbE    69++abE     2--         93+e       83++e      73++e      78++e       5-          99++E      89++E      85++aE     99++ABCE    --- 
                                  5%           6%         6%         9%         9%         1%           5%         6%         7%         6%         2%           8%        10%        11%        17%         -% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               74           70+e       69++e      48++AbE    56++abE     2-          70         66++e      59++e      59+e        4           74++E      74++E      64++E      57++AE      --- 
                                  4%           4%         4%         8%         7%         1%           4%         5%         5%         4%         1%           6%         8%         8%        10%         -% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            69           65e        64++e      37++E      40++E       2-          63         60++       36         50          6           69++E      69++E      48++E      42++E       --- 
                                  3%           4%         4%         6%         5%         1%           4%         5%         3%         4%         2%           5%         8%         6%         7%         -% 
 
Imagery or videos 
of child sexual 
exploitation or abuse            68           66+e       64++E      36++E      44++E       1-          67+e       57++e      44e        58++e       1-          68++E      68++E      46++E      46++E       --- 
                                  3%           4%         4%         6%         5%         *%           4%         4%         4%         4%         *%           5%         8%         6%         8%         -% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            61           58+e       58++e      33++E      38++E       1-          59+e       49+e       39e        50+e        2-          61++E      61++E      43++E      37++E       --- 
                                  3%           3%         4%         5%         5%         *%           3%         4%         4%         4%         1%           5%         7%         6%         7%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Government/ 
agency surveillance              59           56e        54+e       38++abE    40++E       2-          54         41         43+        44          5           59++E      56++E      59++aE     45++aE      --- 
                                  3%           3%         3%         6%         5%         1%           3%         3%         4%         3%         2%           5%         6%         8%         8%         -% 
 
Promotion of terrorism/ 
 radicalisation                  57           56+e       54+e       34++aE     38++E       *-          53         51++       43++       50++        4           57++E      57++E      51++E      48++AE      --- 
                                  3%           3%         3%         5%         5%         *%           3%         4%         4%         4%         1%           4%         6%         7%         8%         -% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              37           35e        35+e       21++E      20e         --          36         28         24         24          *           37++E      37++E      26++E      21++E       --- 
                                  2%           2%         2%         3%         2%         -%           2%         2%         2%         2%         *%           3%         4%         3%         4%         -% 
 
Other                            25           21         14          7          7          4           22         13         13         17          3           25++bE      5          6          4          --- 
                                  1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         1%           2%         1%         1%         1%         -% 
 
Refused                          11            7          5          4          6          4           11          7          4          6          -            ---        --         --         -          -- 
                                  1%           *%         *%         1%         1%         1%           1%         1%         *%         *%         -%           -%         -%         -%         -%         -% 
 
None                            745          544--c     472--      163--      232--      175++ABCD    546--b     329--      303--      392--      188++ABCD      ---        ---        ---        ---      745++ABCD 
                                 36%          32%        30%        26%        29%        57%          31%        25%        27%        30%        70%           -%         -%         -%         -%       100% 
 
Dont know                        41           31         29          9         16          5           35         28         17         27          *            ---        ---        ---        ---        --- 
                                  2%           2%         2%         1%         2%         2%           2%         2%         2%         2%         *%           -%         -%         -%         -%         -% 
 
Nets: Any harm                 1282         1136++E    1079++E     460++aE    545++E     125--       1193++E     925++aE    779++E     897++E      82--       1282++E     889++E     777++E     568++E       --- 
                                 62%          66%        68%        72%        68%        40%          67%        72%        71%        68%        30%         100%       100%       100%       100%         -% 
 
Nets: Harm 
around content/ 
contact with others             889          805++E     783++E     359++AbE   409++E      75--        833++E     703++AcDE  528++E     621++E      50--        889++E     889++ACDE  517++E     386++E       --- 
                                 43%          47%        49%        56%        51%        24%          47%        55%        48%        47%        18%          69%       100%        67%        68%         -% 
 
Nets: Harm around 
data/privacy                    777          695++E     663++E     338++ABE   384++AbE    68--        722++E     564++E     547++AbE   594++aE     50--        777++E     517++E     777++ABDE  410++ABE     --- 
                                 37%          40%        42%        53%        48%        22%          40%        44%        50%        45%        19%          61%        58%       100%        72%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Nets: Harms around 
hacking/security                568          522++E     503++E     252++ABE   298++AbE    35--        540++E     432++E     395++aE    449++E      26--        568++E     386++E     410++ABE   568++ABCE    --- 
                                 27%          30%        32%        40%        37%        11%          30%        34%        36%        34%        10%          44%        43%        53%       100%         -% 
 
Nets: No Harm                   745          544--c     472--      163--      232--      175++ABCD    546--b     329--      303--      392--      188++ABCD      ---        ---        ---        ---      745++ABCD 
                                 36%          32%        30%        26%        29%        57%          31%        25%        27%        30%        70%           -%         -%         -%         -%       100% 
 
Nets: Harm 
around data/privacy 
(excluding spam emails)         267          252++E     244++E     145++ABE   156++abE    14--        252++E     205++E     192++E     205++E      14--        267++E     223++E     267++ABE   173++AE      --- 
                                 13%          15%        15%        23%        20%         4%          14%        16%        17%        16%         5%          21%        25%        34%        30%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Spam emails                     671          179++B     482--        424++      485++      398+       281        413++        292--      242a       109a        29          331-       230         84a        27 
                                 32%          45%        30%          36%        36%        35%        35%        35%          29%        36%        37%        34%          30%        35%        39%        26% 
 
Scams/ fraud                    450          160++B     275--        282+       334++      281++      191        288++        198-       155         73         25          215-       155         49         32a 
                                 22%          40%        17%          24%        24%        24%        24%        25%          19%        23%        25%        29%          19%        24%        23%        31% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         341          108++B     216--        208        260++      197        127        200          136--      117         62A        25++Ab      159-       108         48+a       26+a 
                                 16%          27%        13%          18%        19%        17%        16%        17%          13%        17%        21%        29%          14%        17%        23%        25% 
 
Violent/ 
disturbing content              237           96++B     130--        147        172+       138         92        135           85--       94+A       44A        13          107-        77         36+a       17 
                                 11%          24%         8%          12%        13%        12%        11%        12%           8%        14%        15%        15%          10%        12%        17%        17% 
 
Offensive language              232           74++B     147--        138        169+       133         84        127           77--       84A        53++A      18+A         96--       71         42++AB     23++AB 
                                 11%          19%         9%          12%        12%        12%        10%        11%           8%        12%        18%        20%           9%        11%        20%        23% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         218           83++B     127--        124        169++      132         81        138           69--       95++A      44+A       11           85--       89++A      28a        15a 
                                 10%          21%         8%          11%        12%        11%        10%        12%           7%        14%        15%        13%           8%        14%        13%        15% 
 
Harmful or misleading 
advertising                     211           75++B     121--        137+       158+       130         80        127           79--       71         45+A       16+A         83--       77a        29a        23++Ab 
                                 10%          19%         7%          12%        12%        11%        10%        11%           8%        10%        15%        19%           7%        12%        13%        22% 
 
Spending too 
much time online                207           69++B     129--        130        143        119         82        108           63--       76A        49++A      19++Ab       68--       73A        44++AB     23++AB 
                                 10%          17%         8%          11%        10%        10%        10%         9%           6%        11%        17%        22%           6%        11%        20%        22% 
 
Offensive 
videos/pictures                 194           76++B     108--        112        139        113         68        109           73--       70         33         17++Ab       82--       56         39++AB     17+ab 
                                  9%          19%         7%          10%        10%        10%         8%         9%           7%        10%        11%        20%           7%         9%        18%        16% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Fake images/fake videos, 
 e.g. deep fake videos          185           65++B     111--        109        137+       104         83        107           66--       60         40+A       19++AB       67--       71A        31+A       16+A 
                                  9%          16%         7%           9%        10%         9%        10%         9%           6%         9%        14%        22%           6%        11%        14%        16% 
 
People pretending 
to be another person            183           85++B      85--        117        129        112         74        106           61--       75+A       31a        15+A         61--       72+A       32++A      17+A 
                                  9%          21%         5%          10%         9%        10%         9%         9%           6%        11%        10%        18%           6%        11%        15%        16% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             159           56++B      96--         97        113         92         68         91           57--       56         32a        14++Ab       73         45         24a        16+Ab 
                                  8%          14%         6%           8%         8%         8%         8%         8%           6%         8%        11%        16%           7%         7%        11%        15% 
 
Sexual/Pornographic 
content                         154           60++B      80--         81        107         94         55         85           48--       61A        35+A       11A          45--       57A        31++Ab     21++AB 
                                  7%          15%         5%           7%         8%         8%         7%         7%           5%         9%        12%        13%           4%         9%        15%        21% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          154           45++B     101--         91        106         92         59         90           51--       59a        34+A        9           70         50         21         12 
                                  7%          11%         6%           8%         8%         8%         7%         8%           5%         9%        12%        11%           6%         8%        10%        12% 
 
Hate speech / 
inciting violence               149           68++B      71--         81        104         93         59         76           45--       56A        34+A       14++Ab       46--       49a        38++AB     16++Ab 
                                  7%          17%         4%           7%         8%         8%         7%         7%           4%         8%        12%        17%           4%         8%        18%        16% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 138           50++B      79--         68         99         73         48         83           42--       52a        33++A      11A          50--       51a        28++A       8 
                                  7%          13%         5%           6%         7%         6%         6%         7%           4%         8%        11%        12%           5%         8%        13%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
My personal data 
being processed without 
my knowledge/consent            132           52++B      75--         94++      106++       88+        56         84           57         48         20          7           54-        50         21a         7 
                                  6%          13%         5%           8%         8%         8%         7%         7%           6%         7%         7%         8%           5%         8%        10%         7% 
 
My personal information 
being stolen/hacked             126           43++B      74--         83         93         73         55         79           49         52         20          5           49--       50a        18a         8 
                                  6%          11%         5%           7%         7%         6%         7%         7%           5%         8%         7%         6%           4%         8%         9%         8% 
 
Bullying, abusive 
behaviour or threats            124           48++B      66--         73         97+        68         49         74           34--       44a        36++Ab     11+A         35--       48A        25++A      16++Ab 
                                  6%          12%         4%           6%         7%         6%         6%         6%           3%         6%        12%        13%           3%         7%        12%        15% 
 
Spending too much money 
online/ spending money 
you did not mean to             108           47++B      59--         68         80         62         46         68           32--       45A        21a        11++A        31--       42A        20+A       16++AB 
                                  5%          12%         4%           6%         6%         5%         6%         6%           3%         7%         7%        13%           3%         6%         9%        15% 
 
Private information 
being made 
public (e.g. photos              99           43++B      48--         61         73         54         44         56           31--       36         22A        11++Ab       31--       33a        18+A       17++AB 
                                  5%          11%         3%           5%         5%         5%         5%         5%           3%         5%         7%        13%           3%         5%         9%        16% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               74           40++B      27--         38         53         40         37         41           17--       24a        22++Ab     11++AB       21--       19         24++AB     10++AB 
                                  4%          10%         2%           3%         4%         4%         5%         4%           2%         3%         8%        13%           2%         3%        11%        10% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            69           27++B      38--         33         51         39         28         39           17--       30A        18+A        4           30         23         12          5 
                                  3%           7%         2%           3%         4%         3%         3%         3%           2%         4%         6%         5%           3%         3%         6%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Imagery or videos 
of child sexual 
exploitation or abuse            68           32++B      30--         39         45         36         35         38           14--       23a        22++Ab      9++Ab       17--       23a        21++AB      8+A 
                                  3%           8%         2%           3%         3%         3%         4%         3%           1%         3%         7%        10%           2%         4%        10%         7% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            61           25++B      32--         31         46         36         22         36           14--       23a        17+A        6+A         23-        21         10          8++Ab 
                                  3%           6%         2%           3%         3%         3%         3%         3%           1%         3%         6%         7%           2%         3%         4%         8% 
 
Government/ 
agency surveillance              59           23++B      31--         36         41         33         29         36           17--       25a        11          6A          17--       18         12+A       11++AB 
                                  3%           6%         2%           3%         3%         3%         4%         3%           2%         4%         4%         7%           2%         3%         6%        11% 
 
Promotion of terrorism/ 
 radicalisation                  57           25++B      25--         37         41         35         24         35           18-        19         14a         6a          14--       20a        13++A      11++AB 
                                  3%           6%         2%           3%         3%         3%         3%         3%           2%         3%         5%         7%           1%         3%         6%        11% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              37           12b        21-          27         30         21         16         23            5--       13a        11+A        7++AB       15         10         11++Ab      2 
                                  2%           3%         1%           2%         2%         2%         2%         2%           1%         2%         4%         8%           1%         1%         5%         1% 
 
Other                            25            8         17           14         16         18          8         18           14         10          1          -           13         10          1          - 
                                  1%           2%         1%           1%         1%         2%         1%         2%           1%         1%         *%         -%           1%         2%         *%         -% 
 
Refused                          11            2          4--          9          8          7          6          9            6          2          3          -            6          2          2          2 
                                  1%           1%         *%           1%         1%         1%         1%         1%           1%         *%         1%         -%           1%         *%         1%         2% 
 
None                            745           35--      684++A       402        433--      374--      289        375--        445++BCd   207--       68--       25          467++BCd   188--       59-        31 
                                 36%           9%        43%          34%        32%        32%        36%        32%          44%        31%        23%        30%          42%        29%        27%        30% 
 
Dont know                        41            4         33           11--       18-        16         10         18           25         11          3          2           27         10          *          5C 
                                  2%           1%         2%           1%         1%         1%         1%         2%           2%         2%         1%         2%           2%         1%         *%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Nets: Any harm                 1282          357++B     887--        753+       907++      753++      500        764++        546--      457++A     221++A      59a         610--      453++A     154++A      65 
                                 62%          90%        55%          64%        66%        66%        62%        66%          53%        68%        75%        68%          55%        69%        72%        64% 
 
Nets: Harm 
around content/ 
contact with others             889          264++B     587--        520        642++f     510        322        513          344--      334++A     171++Ab     40a         397--      316++A     124++A      53A 
                                 43%          66%        36%          44%        47%        44%        40%        44%          34%        49%        58%        47%          36%        48%        57%        51% 
 
Nets: Harm around 
data/privacy                    777          207++B     550--        481++      558++      464+       317        472++        329--      282+A      131+A       34          377--      259        101+A       40 
                                 37%          52%        34%          41%        41%        40%        39%        41%          32%        42%        44%        40%          34%        40%        47%        39% 
 
Nets: Harms around 
hacking/security                568          189++B     357--        356++      416++      340+       243        354++        248-       195         90         35+Ab       265--      193a        68a        42++Ab 
                                 27%          48%        22%          30%        30%        30%        30%        30%          24%        29%        31%        41%          24%        30%        32%        41% 
 
Nets: No Harm                   745           35--      684++A       402        433--      374--      289        375--        445++BCd   207--       68--       25          467++BCd   188--       59-        31 
                                 36%           9%        43%          34%        32%        32%        36%        32%          44%        31%        23%        30%          42%        29%        27%        30% 
 
Nets: Harm 
around data/privacy 
(excluding spam emails)         267           93++B     159--        172+       195+       170+       106        160          101--       98a        52+A       15          118-        86         39+a       24++Ab 
                                 13%          23%        10%          15%        14%        15%        13%        14%          10%        15%        18%        18%          11%        13%        18%        23% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1827 
Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Spam emails                     671           26 
                                 32%          35% 
 
Scams/ fraud                    450           26+ 
                                 22%          35% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         341           19 
                                 16%          25% 
 
Violent/ 
disturbing content              237           15+ 
                                 11%          20% 
 
Offensive language              232           22++ 
                                 11%          29% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         218           13 
                                 10%          18% 
 
Harmful or misleading 
advertising                     211           18++ 
                                 10%          24% 
 
Spending too 
much time online                207           19++ 
                                 10%          26% 
 
Offensive 
videos/pictures                 194           14+ 
                                  9%          19% 
 
Fake images/fake videos, 
 e.g. deep fake videos          185           13+ 
                                  9%          17% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
People pretending 
to be another person            183           13+ 
                                  9%          17% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             159           14++ 
                                  8%          18% 
 
Sexual/Pornographic 
content                         154           12++ 
                                  7%          17% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          154            9 
                                  7%          12% 
 
Hate speech / 
inciting violence               149           12++ 
                                  7%          16% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 138            6 
                                  7%           9% 
 
My personal data 
being processed without 
my knowledge/consent            132            7 
                                  6%           9% 
 
My personal information 
being stolen/hacked             126            3 
                                  6%           4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Bullying, abusive 
behaviour or threats            124           14++ 
                                  6%          18% 
 
Spending too much money 
online/ spending money 
you did not mean to             108           15++ 
                                  5%          21% 
 
Private information 
being made 
public (e.g. photos              99           13++ 
                                  5%          17% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               74            9++ 
                                  4%          12% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            69            3 
                                  3%           4% 
 
Imagery or videos 
of child sexual 
exploitation or abuse            68            7++ 
                                  3%          10% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            61            8++ 
                                  3%          11% 
 
Government/ 
agency surveillance              59            7++ 
                                  3%           9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Promotion of terrorism/ 
 radicalisation                  57            5+ 
                                  3%           7% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              37            1 
                                  2%           2% 
 
Other                            25            - 
                                  1%           -% 
 
Refused                          11            2 
                                  1%           2% 
 
None                            745           23 
                                 36%          31% 
 
Dont know                        41            2 
                                  2%           2% 
 
Nets: Any harm                 1282           48 
                                 62%          64% 
 
Nets: Harm 
around content/ 
contact with others             889           39 
                                 43%          52% 
 
Nets: Harm around 
data/privacy                    777           32 
                                 37%          43% 
 
Nets: Harms around 
hacking/security                568           32+ 
                                 27%          43% 
 
Nets: No Harm                   745           23 
                                 36%          31% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Nets: Harm 
around data/privacy 
(excluding spam emails)         267           16+ 
                                 13%          22% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Spam emails                     671          386++      368++ee    453++      219++      495++      407++      314++cEE   208++      127+        51        376++ACdEE 109++ 
                                 32%          38%        42%        38%        38%        35%        36%        44%        42%        40%        38%        46%        43% 
 
Scams/ fraud                    450          270++      251++e     291++      134        331++      281++      197++      146++       82         41+       247++cdEe   72+ 
                                 22%          27%        28%        24%        23%        24%        25%        28%        29%        26%        31%        30%        28% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         341          202++      200++c     221+       114+       284++      231++      164++      119++c      62         23        194++c      57+ 
                                 16%          20%        23%        18%        20%        20%        21%        23%        24%        19%        17%        24%        23% 
 
Violent/ 
disturbing content              237          145++      156++c     167++       97++      198++      169++      113++       88++       60++       27++      140++       39 
                                 11%          14%        18%        14%        17%        14%        15%        16%        18%        19%        20%        17%        15% 
 
Offensive language              232          153++      159++ce    162++       91++      194++      160++      104++       77++       52+        16        133++       38 
                                 11%          15%        18%        14%        16%        14%        14%        15%        15%        16%        12%        16%        15% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         218          131++      141++c     136         74        197++      164++      105++       74++       53++c      21        125++c      34 
                                 10%          13%        16%        11%        13%        14%        15%        15%        15%        16%        16%        15%        14% 
 
Harmful or misleading 
advertising                     211          137++      123++      143+        74+       169++      137++       91+        76++       37         15        114++       35 
                                 10%          14%        14%        12%        13%        12%        12%        13%        15%        11%        11%        14%        14% 
 
Spending too 
much time online                207          144++      134++      145++       79++      180++      146++       95++       71++       48++       19        132++c      42++ 
                                 10%          14%        15%        12%        14%        13%        13%        13%        14%        15%        14%        16%        17% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Offensive 
videos/pictures                 194          125++      133++ce    134++       91++ce    158++      140++       85+        77++       50++       16        119++       35+ 
                                  9%          12%        15%        11%        16%        11%        12%        12%        15%        15%        12%        14%        14% 
 
Fake images/fake videos, 
 e.g. deep fake videos          185          114++      132++Cef   121         66+       161++      129++       76         65++       52++cf     19        112++c      33+ 
                                  9%          11%        15%        10%        11%        12%        11%        11%        13%        16%        14%        14%        13% 
 
People pretending 
to be another person            183          124++      120++      133++       79++      153++      129++       85++       77++ce     49++       22++      107++       36++ 
                                  9%          12%        14%        11%        14%        11%        11%        12%        15%        15%        16%        13%        14% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             159          100++      108++eE    121++       61++      120         87         78++       69++EE     36+        10        102++eE     30+ 
                                  8%          10%        12%        10%        11%         9%         8%        11%        14%        11%         8%        12%        12% 
 
Sexual/Pornographic 
content                         154           91+       106++c     105+        63++      128++      113++       72++       56++       41++       18+        85++       24 
                                  7%           9%        12%         9%        11%         9%        10%        10%        11%        13%        13%        10%        10% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          154          113++ce    108++CeE    95         55        119+        90         77++       62++cee    31         10         93++ce     27 
                                  7%          11%        12%         8%        10%         9%         8%        11%        12%        10%         8%        11%        11% 
 
Hate speech / 
inciting violence               149          101++      109++c     103+        64++      131++      103++       75++       60++       43++c      12         85++       31++ 
                                  7%          10%        12%         9%        11%         9%         9%        11%        12%        13%         9%        10%        12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 138           81+       100++aC     88         57++      122++      103++       77++c      50++       29         16+        89++c      24 
                                  7%           8%        11%         7%        10%         9%         9%        11%        10%         9%        12%        11%        10% 
 
My personal data 
being processed without 
my knowledge/consent            132           91++       76++       85         42         91         87+        52         52++e      32+        15+        68+        24 
                                  6%           9%         9%         7%         7%         7%         8%         7%        10%        10%        11%         8%        10% 
 
My personal information 
being stolen/hacked             126           89++       73++       93++       45         99+        81         43         50++f      31+        18++eeF    67++       19 
                                  6%           9%         8%         8%         8%         7%         7%         6%        10%        10%        14%         8%         8% 
 
Bullying, abusive 
behaviour or threats            124           72         81++       78         66++aCefg 109++       93++       52         35         27         17++c      69++       21 
                                  6%           7%         9%         7%        11%         8%         8%         7%         7%         8%        13%         8%         8% 
 
Spending too much money 
online/ spending money 
you did not mean to             108           76++       68++       85++       46++       85+        74+        57++       42++       33++e      15++       59++       23+ 
                                  5%           8%         8%         7%         8%         6%         7%         8%         8%        10%        11%         7%         9% 
 
Private information 
being made 
public (e.g. photos              99           72++       73++       68         45++       84++       63         38         38++       21         10         50         19 
                                  5%           7%         8%         6%         8%         6%         6%         5%         8%         7%         8%         6%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               74           55++       63++ce     51         45++ce     62+        58++       36+        34++       20+        13++ce     47++       15 
                                  4%           5%         7%         4%         8%         4%         5%         5%         7%         6%         9%         6%         6% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            69           30         50++ac     41         27         64++       48         31         24         13         11++Ac     35         14 
                                  3%           3%         6%         3%         5%         5%         4%         4%         5%         4%         8%         4%         6% 
 
Imagery or videos 
of child sexual 
exploitation or abuse            68           38         45++       42         32++       59++       47+        31         30++       21++c      14         33         22++ACeefj 
                                                                                                                                          ++AbCEEfJ 
                                  3%           4%         5%         3%         6%         4%         4%         4%         6%         7%        11%         4%         9% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            61           35         34         37         26+        53+        47++       25         16         16+         6         26         13 
                                  3%           4%         4%         3%         4%         4%         4%         3%         3%         5%         5%         3%         5% 
 
Government/ 
agency surveillance              59           38+        48++ce     39         28++       40         41         28         27++e      17+         8+        46++ce     11 
                                  3%           4%         5%         3%         5%         3%         4%         4%         5%         5%         6%         6%         4% 
 
Promotion of terrorism/ 
 radicalisation                  57           46++       46++       47++       37++ee     50++       42+        28+        29++       11          6         36++       15+ 
                                  3%           5%         5%         4%         6%         4%         4%         4%         6%         3%         4%         4%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              37           16         22         17         14         32         22         13         12         13++ac      4         16          7 
                                  2%           2%         3%         1%         2%         2%         2%         2%         2%         4%         3%         2%         3% 
 
Other                            25           15         12         23++e      11         12         16          9         10          5          *         10          5 
                                  1%           1%         1%         2%         2%         1%         1%         1%         2%         2%         *%         1%         2% 
 
Refused                          11            6          7          9          7+j        5          6          4          2          5+ej       -          2          - 
                                  1%           1%         1%         1%         1%         *%         1%         1%         *%         2%         -%         *%         -% 
 
None                            745          310--      237--      379--      182-       424--      324--      197--      137--       90--       37        235--       75 
                                 36%          31%        27%        32%        32%        30%        29%        27%        27%        28%        28%        29%        30% 
 
Dont know                        41           19          6--       22         12         23         17          6-         9          3          1          7-         3 
                                  2%           2%         1%         2%         2%         2%         1%         1%         2%         1%         1%         1%         1% 
 
Nets: Any harm                 1282          673++      631++cd    790++      375        944++      780++      509++c     352++      224++       95+       579++      174+ 
                                 62%          67%        72%        66%        65%        68%        69%        71%        70%        70%        71%        70%        69% 
 
Nets: Harm 
around content/ 
contact with others             889          481++      479++aC    538        278+       705++c     587++C     360++      259++c     168++       70+       414++c     117 
                                 43%          48%        54%        45%        48%        51%        52%        50%        52%        52%        53%        50%        46% 
 
Nets: Harm around 
data/privacy                    777          448++      421++Ee    517++      249++      565++      465++      344++Ee    242++ee    146++       57        415++aCdEE 113+ 
                                 37%          44%        48%        43%        43%        40%        41%        48%        48%        45%        43%        50%        45% 
 
Nets: Harms around 
hacking/security                568          339++      308++      382++      177        429++      346++      244++      190++dee   107+        51+       304++dee    87+ 
                                 27%          34%        35%        32%        31%        31%        31%        34%        38%        33%        38%        37%        35% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Nets: No Harm                   745          310--      237--      379--      182-       424--      324--      197--      137--       90--       37        235--       75 
                                 36%          31%        27%        32%        32%        30%        29%        27%        27%        28%        28%        29%        30% 
 
Nets: Harm 
around data/privacy 
(excluding spam emails)         267          180++e     167++cEe   172         92+       193        162        115+       101++cEe    56+        26        153++cee    43 
                                 13%          18%        19%        14%        16%        14%        14%        16%        20%        17%        19%        19%        17% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Spam emails                     671          486S       253++S     199        174++S     540++S     256++aS    418++aS    107++aS    152+S       77++AempS  51++aempS 460++AS    478++S      30S       121++AempS  19S 
                                                              ++AbEMpS 
                                 32%          34%        38%        46%        39%        36%        40%        40%        43%        38%        47%        49%        41%        37%        39%        46%        28% 
 
Scams/ fraud                    450          331S       154S       124++eS    101S       338S       170++S     256+S       77++abdeS  92S        58         31S       286++S     319++S      20S        69S        16S 
                                                                                                                                         ++AbdEgilm 
                                                                                                                                                  S 
                                 22%          23%        23%        29%        22%        23%        26%        24%        31%        23%        35%        29%        25%        24%        26%        26%        24% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         341          282++S     133+S      110++aEgS   90+S      270++S     133++S     205++S      53S       100++aeS    35S        38        243++S     275++S      13S        49S        11S 
                                                                                                                                                    ++ABDEFGhj 
                                                                                                                                                       LMnOpqS 
                                 16%          20%        20%        26%        20%        18%        21%        20%        21%        25%        21%        36%        22%        21%        17%        19%        17% 
 
Violent/ 
disturbing content              237          202++s      98++s      77++EGs    78++Egs   166         88s       121         36s        57s        20         21+egS    168++es    184++s      17++EgoS   31         10s 
                                 11%          14%        15%        18%        17%        11%        14%        12%        14%        14%        12%        20%        15%        14%        23%        12%        15% 
 
Offensive language              232          188++s      95+s       72++s      77++es    183+        91+s      132         46++es     55s        28+s       17s       156++s     174++s      20         37s        13s 
                                                                                                                                                                                     ++AbEfGilm 
                                                                                                                                                                                             oS 
                                 11%          13%        14%        17%        17%        12%        14%        13%        18%        14%        17%        16%        14%        13%        26%        14%        19% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         218          198++e      97++e      67++es     68++e     152         74        132+        34         54         15         20+es     142++      172++e      19         34         10 
                                                                                                                                                                                     ++aEFgiJlm 
                                                                                                                                                                                             oS 
                                 10%          14%        14%        16%        15%        10%        11%        13%        14%        14%         9%        19%        13%        13%        24%        13%        15% 
 
Harmful or misleading 
advertising                     211          158         64         77         58        159         87++s     117         38+bs      45         22         22        155++bs    158++       10         43++abes    9 
                                                             ++ABEGims                                                                               ++ABEgimS 
                                 10%          11%        10%        18%        13%        11%        14%        11%        15%        11%        14%        21%        14%        12%        13%        16%        14% 
 
Spending too 
much time online                207          166++s      98++es     66++es     65++s     158s        87++s     121+s       33s        51s        27+S       19+S      143++s     153++s      12S        33s        13+S 
                                 10%          12%        15%        15%        14%        11%        13%        12%        13%        13%        16%        18%        13%        12%        16%        13%        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1839 
Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Offensive 
videos/pictures                 194          155++s      81+s       64++s      56+s      161++s      74s       114+s       25         61++aes    18s        16s       152++s     147++s      17         43++aes     9s 
                                                                                                                                                                                     ++AbdEfGhM 
                                                                                                                                                                                              S 
                                  9%          11%        12%        15%        12%        11%        11%        11%        10%        15%        11%        16%        13%        11%        23%        16%        14% 
 
Fake images/fake videos, 
 e.g. deep fake videos          185          153++       59         55++s      50        139         65         97         31s        37         17         19        134++s     143++       13+s       26          8s 
                                                                                                                                                      ++befgiS 
                                  9%          11%         9%        13%        11%         9%        10%         9%        13%         9%        10%        18%        12%        11%        17%        10%        12% 
 
People pretending 
to be another person            183          162++s      72s        52+s       67++Efs   136         58        115++s      39++efs    53++es     16         13s       132++s     147++s      15         31s        10s 
                                                                                                                                                                                      ++abEFgmS 
                                  9%          11%        11%        12%        15%         9%         9%        11%        16%        13%         9%        13%        12%        11%        20%        12%        15% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             159          106         51         52++abs    42        123         75++Abes  103++       30+as      41s        25++Abems  16++abems 117++as    110          9s        35++Abems   6 
                                  8%           7%         8%        12%         9%         8%        12%        10%        12%        10%        16%        16%        10%         8%        12%        13%         9% 
 
Sexual/Pornographic 
content                         154          128++       67+g       32         57        110         51         70         20         39         11         10         98        115++        6         17          5 
                                                                        ++cEfGlos 
                                  7%           9%        10%         7%        13%         7%         8%         7%         8%        10%         7%        10%         9%         9%         8%         6%         8% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          154          116         49         50++bs     31        117         67++       90         35         35         23++abdes  20        100+       118++        7         36++abdegs  9s 
                                                                                                                   ++aBdEglms                       ++ABDEfGiL 
                                                                                                                                                           MQS 
                                  7%           8%         7%        12%         7%         8%        10%         9%        14%         9%        14%        19%         9%         9%         9%        14%        14% 
 
Hate speech / 
inciting violence               149          128++       61+        51++es     48++s     111         52         87         21         46++es     14         19        109++s     117++       10s        30+s       10+s 
                                                                                                                                                    ++abEFGhlm 
                                                                                                                                                            qS 
                                  7%           9%         9%        12%        11%         7%         8%         8%         9%        12%         9%        18%        10%         9%        13%        11%        15% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 138          118++       62++       48++es     42+       108         52         83         19         44++es     13         16++aefgms 99++      110++       11+s       20          6 
                                  7%           8%         9%        11%         9%         7%         8%         8%         8%        11%         8%        16%         9%         8%        14%         8%         9% 
 
My personal data 
being processed without 
my knowledge/consent            132          102         45         41+g       26         95         47         58         26+gs      34         17s        13+gs      88+        81          8s        32++abdEGMs 5 
                                  6%           7%         7%        10%         6%         6%         7%         6%        10%         9%        10%        12%         8%         6%        11%        12%         8% 
 
My personal information 
being stolen/hacked             126           94         44         28         27         84         41         69         25+e       35+        12          8         78         90          7         16          4 
                                  6%           7%         7%         7%         6%         6%         6%         7%        10%         9%         7%         7%         7%         7%         9%         6%         5% 
 
Bullying, abusive 
behaviour or threats            124          115++       55+        34         41+e       85         37         63         18         37+e       12          5         82+        92+         7s        16          7s 
                                  6%           8%         8%         8%         9%         6%         6%         6%         7%         9%         7%         5%         7%         7%        10%         6%        11% 
 
Spending too much money 
online/ spending money 
you did not mean to             108           86         45         33+        43++ae     85         38         70+        19         22         10          8         76++       84++       12         21          5 
                                                                                                                                                                                     ++AbEFgIjl 
                                                                                                                                                                                             Mq 
                                  5%           6%         7%         8%         9%         6%         6%         7%         8%         6%         6%         8%         7%         6%        16%         8%         7% 
 
Private information 
being made 
public (e.g. photos              99           85++       42         30         31         66         41         46         19         36++EGlm   10          7         60         68          5         23++eg      7+egs 
                                  5%           6%         6%         7%         7%         4%         6%         4%         8%         9%         6%         7%         5%         5%         7%         9%        11% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               74           65++       33         20         32++EfG    49         21         36          7         21          8          9+efg     56++       59+         5         15          4 
                                  4%           4%         5%         5%         7%         3%         3%         3%         3%         5%         5%         9%         5%         5%         6%         6%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            69           56         31         12         22         50         16         37         10         20          7          4         48+        46          6+f       13          6+ceFgms 
                                  3%           4%         5%         3%         5%         3%         2%         4%         4%         5%         4%         4%         4%         4%         8%         5%        10% 
 
Imagery or videos 
of child sexual 
exploitation or abuse            68           55f        26         12         23F        50         11-        36          4         18f         7          7Fh       48+f       45          3         11          4 
                                  3%           4%         4%         3%         5%         3%         2%         3%         2%         5%         4%         7%         4%         3%         3%         4%         5% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            61           51         24         14         15         33-        15         29          6         14          5          1         38         41          3          6          1 
                                  3%           4%         4%         3%         3%         2%         2%         3%         3%         3%         3%         1%         3%         3%         4%         2%         1% 
 
Government/ 
agency surveillance              59           40         21         18         18         45         18         33          8         17          8          7+        41         49+         4         16++ae      3 
                                  3%           3%         3%         4%         4%         3%         3%         3%         3%         4%         5%         7%         4%         4%         6%         6%         5% 
 
Promotion of terrorism/ 
 radicalisation                  57           53++       23         13         22+e       38         23         35         10         17          7          7+e       39         40          3         14+e        2 
                                  3%           4%         3%         3%         5%         3%         4%         3%         4%         4%         4%         7%         4%         3%         4%         5%         3% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              37           32f        17f         9         12f        19-         5-        18          4          8          2          4f        24         24          1          9f         2 
                                  2%           2%         3%         2%         3%         1%         1%         2%         1%         2%         1%         4%         2%         2%         1%         3%         3% 
 
Other                            25           19         14+         6          6         19          8         16          2          6          *          -         14         19          1          1          2 
                                  1%           1%         2%         1%         1%         1%         1%         2%         1%         2%         *%         -%         1%         1%         1%         1%         3% 
 
Refused                          11            6          3          4          3          9          4          5          4          3          3+a        -          9          9          -          5++aq      2a 
                                  1%           *%         1%         1%         1%         1%         1%         1%         1%         1%         2%         -%         1%         1%         -%         2%         3% 
 
None                            745          451--bdn   175--      122--      113--      529        224BDlmnQ  353BDlmnQ   68-       115-        51         31        323--      377--       14--       79         25n 
                                                                                  aBcDhiLMNQ 
                                 36%          31%        26%        28%        25%        36%        35%        34%        28%        29%        31%        30%        29%        29%        19%        30%        38% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Dont know                        41           25i         6-        11i         6         26i         7         15          *          *-         *          1         20i        22          2i         2          1 
                                  2%           2%         1%         3%         1%         2%         1%         1%         *%         *%         *%         1%         2%         2%         2%         1%         1% 
 
Nets: Any harm                 1282          956++eS    485++aEFGS 294+S      329++aEFGS 920S       411S       676+S      175+eS     278++eS    109S        73S       774++ES    898++ES     60++EfgpS 178S        39S 
                                 62%          66%        72%        68%        73%        62%        64%        64%        71%        70%        67%        69%        69%        69%        79%        67%        59% 
 
Nets: Harm 
around content/ 
contact with others             889          719++EGS   355++EfGS  219++egS   249++EFGjS 626S       288S       455S       127+eS     203++EgS    71S        63++EfGjS 568++EGS   653++EGS    49        133+eS      33S 
                                                                                                                                                                                      ++aEFGjmS 
                                 43%          50%        53%        51%        55%        42%        45%        43%        51%        51%        43%        60%        50%        50%        64%        50%        50% 
 
Nets: Harm around 
data/privacy                    777          564+S      283++S     216        192+S      607++S     279++S     452++S     120++aS    174+S       81++aS     54+aS     514++AeS   547++S      35S       136++AbEgmS 24S 
                                                              ++AbEgmS 
                                 37%          39%        42%        50%        42%        41%        43%        43%        49%        44%        50%        51%        46%        42%        46%        51%        36% 
 
Nets: Harms around 
hacking/security                568          417+S      198S       151++aeS   136S       423S       208++S     320++S      94++aeS   125S        65++aeS    40+S      359++S     397++S      27S        89+S       21S 
                                 27%          29%        30%        35%        30%        28%        32%        30%        38%        31%        40%        39%        32%        30%        36%        33%        32% 
 
Nets: No Harm                   745          451--bdn   175--      122--      113--      529        224BDlmnQ  353BDlmnQ   68-       115-        51         31        323--      377--       14--       79         25n 
                                                                                  aBcDhiLMNQ 
                                 36%          31%        26%        28%        25%        36%        35%        34%        28%        29%        31%        30%        29%        29%        19%        30%        38% 
 
Nets: Harm 
around data/privacy 
(excluding spam emails)         267          200         91         78++egs    58        195         95        135         50++abdegs 70+s       32+s       28        171++      193++       18+abdegs  61         12s 
                                                                                                                                                    ++ABDEfGlM                                  ++ABDEfGlM 
                                                                                                                                                            qS                                          qS 
                                 13%          14%        14%        18%        13%        13%        15%        13%        20%        18%        20%        27%        15%        15%        23%        23%        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Spam emails                     671          383++AeS     **         1-- 
                                 32%          42%         **         2% 
 
Scams/ fraud                    450          240++S       **         1-- 
                                 22%          26%         **         2% 
 
Fake News i.e. 
stories that are false 
or made up, written 
deliberately to mislead         341          214++eS      **         --- 
                                 16%          23%         **         -% 
 
Violent/ 
disturbing content              237          149++Egs     **         1 
                                 11%          16%         **         1% 
 
Offensive language              232          145++es      **         1 
                                 11%          16%         **         2% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers         218          146++Efs     **         2 
                                 10%          16%         **         3% 
 
Harmful or misleading 
advertising                     211          130++bes     **         1 
                                 10%          14%         **         2% 
 
Spending too 
much time online                207          129++es      **         -- 
                                 10%          14%         **         -% 
 
Offensive 
videos/pictures                 194          134++aegs    **         * 
                                  9%          15%         **         *% 
 
Fake images/fake videos, 
 e.g. deep fake videos          185          114++s       **         1 
                                  9%          12%         **         1% 
 
People pretending 
to be another person            183          127++Efs     **         - 
                                  9%          14%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software             159           88+         **         * 
                                  8%          10%         **         *% 
 
Sexual/Pornographic 
content                         154           83+         **         * 
                                  7%           9%         **         *% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons          154           87++        **         1 
                                  7%           9%         **         1% 
 
Hate speech / 
inciting violence               149           94++es      **         - 
                                  7%          10%         **         -% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                 138           96++es      **         - 
                                  7%          10%         **         -% 
 
My personal data 
being processed without 
my knowledge/consent            132           76++g       **         - 
                                  6%           8%         **         -% 
 
My personal information 
being stolen/hacked             126           63          **         * 
                                  6%           7%         **         *% 
 
Bullying, abusive 
behaviour or threats            124           93++EfGms   **         - 
                                  6%          10%         **         -% 
 
Spending too much money 
online/ spending money 
you did not mean to             108           71++        **         2 
                                  5%           8%         **         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Private information 
being made 
public (e.g. photos              99           60++        **         - 
                                  5%           7%         **         -% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               74           49++e       **         - 
                                  4%           5%         **         -% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            69           41+         **         - 
                                  3%           4%         **         -% 
 
Imagery or videos 
of child sexual 
exploitation or abuse            68           37f         **         * 
                                  3%           4%         **         *% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            61           35          **         2 
                                  3%           4%         **         3% 
 
Government/ 
agency surveillance              59           35+         **         2 
                                  3%           4%         **         3% 
 
Promotion of terrorism/ 
 radicalisation                  57           36+         **         - 
                                  3%           4%         **         -% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              37           25+ef       **         2 
                                  2%           3%         **         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 140 (continuation) 
<C4> Which, if any, of the following things have you come across on the internet in the last 12 months? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Other                            25           12          **         - 
                                  1%           1%         **         -% 
 
Refused                          11            4          **         2+agq 
                                  1%           *%         **         3% 
 
None                            745          250--        **        44++ABCDEFGHIJKLMNOPQ 
                                 36%          27%         **        76% 
 
Dont know                        41           11          **         6++ABcDEFGHIJkLMOQ 
                                  2%           1%         **        10% 
 
Nets: Any harm                 1282          655++aEFGS   **         6-- 
                                 62%          71%         **        11% 
 
Nets: Harm 
around content/ 
contact with others             889          501++EFGjS   **         4-- 
                                 43%          55%         **         6% 
 
Nets: Harm around 
data/privacy                    777          423++AeS     **         3-- 
                                 37%          46%         **         6% 
 
Nets: Harms around 
hacking/security                568          301++S       **         1-- 
                                 27%          33%         **         2% 
 
Nets: No Harm                   745          250--        **        44++ABCDEFGHIJKLMNOPQ 
                                 36%          27%         **        76% 
 
Nets: Harm 
around data/privacy 
(excluding spam emails)         267          147++        **         3 
                                 13%          16%         **         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          351        425          108        151        148        124        119         89         37          259        272        245          180        250        154        192 
 
Effective sample size           491          220        272           67         95         99         81         77         54         22          162        180        151          124        161         96        110 
 
Total                           726          340        387           97        124        143        125        114         78         45          222        268        237          185        234        132        175 
 
Spam emails                     260          119        141           21-        39         54a        34         57++AbD    35Ad       19           61--       88        111++AB       66         87         49         59 
                                 36%          35%        37%          22%        32%        38%        27%        50%        45%        42%          27%        33%        47%          35%        37%        37%        34% 
 
Scams/ fraud                    260          127        133           21--       49a        50         43         45a        36A        17           70         93         97           68         82         52         59 
                                 36%          37%        34%          22%        39%        35%        34%        39%        46%        38%          31%        35%        41%          37%        35%        39%        34% 
 
Fake News                       140           65         75           11         25         33         26         31a        11          4           37         58         45           51++bd     41         22         28 
                                 19%          19%        19%          11%        20%        23%        21%        27%        14%         8%          17%        22%        19%          27%        17%        16%        16% 
 
Violent/ 
disturbing content              122           58         64           22f        19         41++bdeF   18         15          6-         1           41c        59+C       22--         40b        27-        21         33 
                                 17%          17%        17%          22%        15%        29%        14%        13%         7%         2%          18%        22%         9%          22%        12%        16%        19% 
 
People pretending 
to be another person             93           38         55           13         19         24         14          9          8          5           32         38         22           15         23         20         34 
                                                                                                                                                                                                                        +ab 
                                 13%          11%        14%          14%        15%        17%        11%         8%        11%        11%          15%        14%         9%           8%        10%        15%        20% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software              91           49         43           13         10         23         17         13         16b         -           22         40         29           24         22         13         33+b 
                                 13%          14%        11%          13%         8%        16%        14%        11%        20%         -%          10%        15%        12%          13%        10%        10%        19% 
 
My personal information 
being stolen/hacked              85           45         41            4-        20a        15         19a        13         12a         3           24         34         27           22         19         19         26 
                                 12%          13%        11%           4%        16%        11%        15%        11%        15%         6%          11%        13%        12%          12%         8%        14%        15% 
 
Harmful or misleading 
advertising                      85           41         44           11         17         19         15         10         11          2           29         33         23           28         28         10         19 
                                 12%          12%        11%          12%        14%        13%        12%         9%        14%         5%          13%        12%        10%          15%        12%         8%        11% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers          83           29-        54+a         14         14         18         11         14          8          3           28         29         26           14         24         18         27 
                                 11%           8%        14%          14%        11%        13%         9%        13%        10%         7%          13%        11%        11%           7%        10%        14%        15% 
 
Sexual/ 
pornographic content             82           39         44           13         24++ef     16         16          8          4          -           37++C      33c        12--         21         18          9         34 
                                                                                                                                                                                                                       ++Bc 
                                 11%          11%        11%          14%        19%        12%        13%         7%         5%         -%          17%        12%         5%          11%         8%         7%        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          351        425          108        151        148        124        119         89         37          259        272        245          180        250        154        192 
 
Effective sample size           491          220        272           67         95         99         81         77         54         22          162        180        151          124        161         96        110 
 
Total                           726          340        387           97        124        143        125        114         78         45          222        268        237          185        234        132        175 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons           81           37         45            7         14         18         11         18         12          1           21         29         31           28b        14-        14         25b 
                                 11%          11%        12%           7%        11%        13%         9%        16%        15%         2%          10%        11%        13%          15%         6%        11%        14% 
 
Spending too 
much time online                 81           33         48           15         16         19         12          6          8          4           31         31         18           20         32         11         18 
                                 11%          10%        12%          15%        13%        13%        10%         5%        11%         8%          14%        12%         8%          11%        14%         8%        10% 
 
Offensive 
videos/pictures                  79           31         48            8         20         20         16         10          5          *           28         36c        15-          17         25          9         28+ 
                                 11%           9%        12%           8%        16%        14%        13%         9%         6%         *%          13%        13%         6%           9%        11%         7%        16% 
 
My personal data 
being processed without 
my knowledge/consent             76           38         38            4         15         15         20a        11          7          4           19         35         21           21         14-        14         27+B 
                                 10%          11%        10%           4%        12%        11%        16%         9%         9%         8%           9%        13%         9%          11%         6%        11%        16% 
 
Offensive language               75           35         41            5         10         16         15         14         11          4           15         31         29           26c        20          7         23 
                                 10%          10%        11%           5%         8%        11%        12%        12%        14%        10%           7%        12%        12%          14%         9%         5%        13% 
 
Hate speech / 
 inciting violence               73           27         46           11         16         16         15          9          5          *           27c        32         14-          21         18          9         25 
                                 10%           8%        12%          12%        13%        11%        12%         8%         6%         1%          12%        12%         6%          11%         8%         7%        14% 
 
Fake images/fake videos, 
 e.g. deep fake videos           72           30         42            9         16         16         13         11          6          1           25         29         18           20         21         11         20 
                                 10%           9%        11%           9%        13%        11%        11%        10%         8%         2%          11%        11%         8%          11%         9%         8%        12% 
 
Bullying, abusive 
behaviour or threats             66           31         36           12f        21++dF     15f         9          9          *-         -           33++C      23         10--         12         14         13         27 
                                                                                                                                                                                                                       ++aB 
                                  9%           9%         9%          13%        17%        10%         7%         8%         1%         -%          15%         9%         4%           7%         6%        10%        16% 
 
Private information 
being made 
public (e.g. photos              55           31         24           10         10         15          9          7          5          *           19         23         12           16         15          7         17 
                                  8%           9%         6%          10%         8%        10%         7%         6%         7%         1%           9%         9%         5%           9%         6%         5%        10% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          351        425          108        151        148        124        119         89         37          259        272        245          180        250        154        192 
 
Effective sample size           491          220        272           67         95         99         81         77         54         22          162        180        151          124        161         96        110 
 
Total                           726          340        387           97        124        143        125        114         78         45          222        268        237          185        234        132        175 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                  53           24         29            4         15         12          9         10          3          -           19         21         13           10         12         12         19 
                                  7%           7%         7%           4%        12%         9%         7%         9%         4%         -%           9%         8%         6%           5%         5%         9%        11% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               36           11         25           10+c        8          4          4          8          2          -           18+b        7         10           12         10          4          9 
                                  5%           3%         7%          10%         7%         3%         3%         7%         3%         -%           8%         3%         4%           7%         4%         3%         5% 
 
Spending too much money 
online/ spending money 
you did not mean to              35           15         21            6          7         13+e        3          1          5          *           13         16          6            4         11          6         15+a 
                                  5%           4%         5%           6%         6%         9%         2%         1%         6%         1%           6%         6%         2%           2%         5%         4%         9% 
 
Promotion of terrorism/ 
 radicalisation                  35           19         16            5          7          9          5          4          2          2           13         14          8            9          8          6         12 
                                  5%           6%         4%           6%         6%         6%         4%         3%         3%         5%           6%         5%         4%           5%         3%         4%         7% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            32           15         17            3         12++f      10          5          3          -          -           15c        14          3-           8          8          2         14+c 
                                  4%           4%         4%           3%        10%         7%         4%         3%         -%         -%           7%         5%         1%           4%         3%         1%         8% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            30           12         18            7e         8          9          6          1          *          -           15C        14c         1--          4          8          6         13a 
                                  4%           4%         5%           7%         6%         6%         5%         1%         1%         -%           7%         5%         1%           2%         3%         5%         7% 
 
Material showing 
child sexual abuse               25           11         14            6          3          6          4          3          4          -            9         10          7            9          7          3          5 
                                  3%           3%         4%           6%         2%         4%         3%         3%         5%         -%           4%         4%         3%           5%         3%         3%         3% 
 
Government/ 
agency surveillance              25           12         13            3         10++e       4          6          2          1          -           13c         9          3            6          4          8b         7 
                                  3%           4%         3%           3%         8%         3%         5%         2%         1%         -%           6%         4%         1%           3%         2%         6%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          351        425          108        151        148        124        119         89         37          259        272        245          180        250        154        192 
 
Effective sample size           491          220        272           67         95         99         81         77         54         22          162        180        151          124        161         96        110 
 
Total                           726          340        387           97        124        143        125        114         78         45          222        268        237          185        234        132        175 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              15            3         12            2          4          3          2          -          *          2            6          6          3            4          2          3          5 
                                  2%           1%         3%           2%         3%         2%         2%         -%         1%         5%           3%         2%         1%           2%         1%         2%         3% 
 
Other                             *            *          *            -          *          -          -          -          -          -            *          -          -            -          *          -          - 
                                  *%           *%         *%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         -% 
 
COUNT CONCERNED 
AND EXPERIENCE                  1.1          1.0        1.2          1.0G       1.5G       1.4G       1.1G       1.1G        .9g        .4          1.2c       1.2c        .8          1.3c       1.0         .8        1.2 
Standard deviation             2.64         2.48       2.77         2.56       3.36       2.99       2.32       2.51       2.61        .80         3.02       2.68       2.24         2.70       2.25       2.22       3.24 
Standard error                  .07          .10        .10          .19        .22        .19        .15        .17        .20        .08          .15        .12        .10          .15        .11        .13        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  776          430        346           97        130        126        275        495          699         74 
 
Effective sample size           491          285        206           62         83         78        176        310          426         64 
 
Total                           726          419        307           85        118        111        248        470          614        108 
 
Spam emails                     260          153        108           24         32         47b        89        171          241++B      16-- 
                                 36%          36%        35%          29%        27%        42%        36%        36%          39%        14% 
 
Scams/ fraud                    260          150        110           32         38         40         85        172          235+b       24- 
                                 36%          36%        36%          38%        32%        36%        34%        37%          38%        22% 
 
Fake News                       140           91         49           17         20         22         51         89          120         17 
                                 19%          22%        16%          20%        17%        20%        21%        19%          19%        16% 
 
Violent/ 
disturbing content              122           67         54           18         27e        25         50         66-         106         16 
                                 17%          16%        18%          22%        23%        22%        20%        14%          17%        15% 
 
People pretending 
to be another person             93           38--       55++A        15         15         16         36         57           84          9 
                                 13%           9%        18%          17%        13%        15%        14%        12%          14%         8% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software              91           46         46            9         24+e       17         35         55           79         13 
                                 13%          11%        15%          11%        20%        15%        14%        12%          13%        12% 
 
My personal information 
being stolen/hacked              85           41         44           12         13         13         29         56           71         12 
                                 12%          10%        14%          15%        11%        12%        12%        12%          12%        11% 
 
Harmful or misleading 
advertising                      85           56         29            8         13         14         33         48           75         10 
                                 12%          13%        10%           9%        11%        13%        13%        10%          12%        10% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers          83           38         45            9         13         15         30         53           71         12 
                                 11%           9%        15%          10%        11%        13%        12%        11%          12%        11% 
 
Sexual/ 
pornographic content             82           39         43           15e        25++E      17         42++E      41-          65         18 
                                 11%           9%        14%          17%        21%        15%        17%         9%          11%        16% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  776          430        346           97        130        126        275        495          699         74 
 
Effective sample size           491          285        206           62         83         78        176        310          426         64 
 
Total                           726          419        307           85        118        111        248        470          614        108 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons           81           42         39            9         13         11         25         56           72          7 
                                 11%          10%        13%          11%        11%        10%        10%        12%          12%         7% 
 
Spending too 
much time online                 81           52         29           12         16         17         36e        42-          77+b        3- 
                                 11%          12%         9%          15%        13%        15%        15%         9%          13%         3% 
 
Offensive 
videos/pictures                  79           41         38           13         22+E       20+e       39++e      40-          72          5 
                                 11%          10%        12%          15%        19%        18%        16%         8%          12%         5% 
 
My personal data 
being processed without 
my knowledge/consent             76           34         42           12         12         12         27         50           72+b        4- 
                                 10%           8%        14%          14%        10%        10%        11%        11%          12%         4% 
 
Offensive language               75           46         29            9         17         16         37+e       37-          66          9 
                                 10%          11%        10%          10%        15%        15%        15%         8%          11%         8% 
 
Hate speech / 
 inciting violence               73           39         34           11         17         14         33         39           64          9 
                                 10%           9%        11%          13%        15%        13%        13%         8%          10%         8% 
 
Fake images/fake videos, 
 e.g. deep fake videos           72           41         31           11         22++E      12         35+e       37-          64          7 
                                 10%          10%        10%          13%        19%        11%        14%         8%          10%         6% 
 
Bullying, abusive 
behaviour or threats             66           26--       40++A        13e        13         14         37++E      29--         61          5 
                                  9%           6%        13%          16%        11%        13%        15%         6%          10%         5% 
 
Private information 
being made 
public (e.g. photos              55           31         24            5          8         13         20         35           50          5 
                                  8%           7%         8%           5%         7%        12%         8%         7%           8%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  776          430        346           97        130        126        275        495          699         74 
 
Effective sample size           491          285        206           62         83         78        176        310          426         64 
 
Total                           726          419        307           85        118        111        248        470          614        108 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                  53           22-        31+a          8         10         10         25         28           51+b        2- 
                                  7%           5%        10%           9%         8%         9%        10%         6%           8%         1% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               36           23         13            4          6          4         11         25           31          5 
                                  5%           5%         4%           5%         5%         4%         5%         5%           5%         4% 
 
Spending too much money 
online/ spending money 
you did not mean to              35           15         21            8+e        4         10+e       19+e       16           35+b        -- 
                                  5%           3%         7%          10%         4%         9%         8%         3%           6%         -% 
 
Promotion of terrorism/ 
 radicalisation                  35           17         18            4         10          9         17         18           28          7 
                                  5%           4%         6%           5%         8%         8%         7%         4%           5%         7% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            32           16         16            6          7          8         16         14-          26          6 
                                  4%           4%         5%           7%         6%         7%         7%         3%           4%         5% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            30           12         19            6          8         11++E      18+e       13-          25          5 
                                  4%           3%         6%           8%         7%        10%         7%         3%           4%         5% 
 
Material showing 
child sexual abuse               25           17          9            1          4          7         11         15           21          5 
                                  3%           4%         3%           1%         4%         7%         4%         3%           3%         4% 
 
Government/ 
agency surveillance              25           10         15            8++Be      *          3         11         13           23          2 
                                  3%           2%         5%           9%         *%         3%         5%         3%           4%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  776          430        346           97        130        126        275        495          699         74 
 
Effective sample size           491          285        206           62         83         78        176        310          426         64 
 
Total                           726          419        307           85        118        111        248        470          614        108 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              15            7          8            3          *          3          5         10           15          - 
                                  2%           2%         3%           3%         *%         2%         2%         2%           2%         -% 
 
Other                             *            *          -            *          -          -          *          *            *          - 
                                  *%           *%         -%           *%         -%         -%         *%         *%           *%         -% 
 
COUNT CONCERNED 
AND EXPERIENCE                  1.1          1.1        1.0          1.3        1.3e       1.3        1.4E        .9          1.1         .8 
Standard deviation             2.64         2.46       2.82         3.36       2.68       3.23       3.18       2.34         2.74       1.81 
Standard error                  .07          .09        .11          .26        .18        .22        .15        .08          .08        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  776            **        37         25         51         35         33         51         49         52        116        186        121          648        128         79         49 
 
Effective sample size           491            **        36         25         50         34         32         51         48         52        115        178        120          420         71         48         23 
 
Total                           726            **        65         38         89         51         60         85         89         91         20         54         56          628         98         68         29 
 
Spam emails                     260            **        24I        12         40Ij       22I        15         43+fIJ     31I        12--        6i        25++fIJ    23Ij        223         37         25         12 
                                 36%           **        37%        30%        45%        44%        25%        51%        35%        13%        28%        47%        41%          36%        38%        36%        40% 
 
Scams/ fraud                    260            **        26h        12         36H        19h        18         40Hi       15--       25          8H        29++FHIjl  23H         222         38         27         11 
                                 36%           **        40%        32%        41%        37%        29%        47%        17%        28%        40%        55%        40%          35%        39%        40%        37% 
 
Fake News                       140            **        12          2         31++egIJkL  6         15         14         21          9          2-        10          9          116         25         16          8 
                                 19%           **        18%         4%        35%        12%        26%        17%        24%        10%        11%        18%        16%          18%        25%        24%        29% 
 
Violent/ 
disturbing content              122            **         8          2         15          5         18+ehk     18          9         22          3          6         11          105         16         13          4 
                                 17%           **        12%         4%        17%         9%        31%        21%        10%        24%        17%        12%        20%          17%        17%        19%        12% 
 
People pretending 
to be another person             93            **        10          4         19+IJ      13+ghIJ     9          7          7          4-         1--        6j         9iJ         80         13          9          3 
                                 13%           **        16%        12%        22%        25%        14%         8%         8%         4%         4%        11%        16%          13%        13%        14%        12% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software              91            **         3          3         14         11b        11         15          7          9          3bk        4          7           69--       22++A      15+a        7 
                                 13%           **         5%         9%        16%        21%        18%        18%         8%        10%        17%         8%        12%          11%        23%        22%        23% 
 
My personal information 
being stolen/hacked              85            **         7          8         20+ghiJl    4         12gij       5          5          5          1-        10++GHIJL   4           74         11          6          5 
                                 12%           **        10%        21%        22%         8%        20%         6%         6%         6%         4%        19%         7%          12%        12%         9%        18% 
 
Harmful or misleading 
advertising                      85            **         3          3         17bj        5         14+bhijk   14          7          7          1-         5          8j          67         18          9          9 
                                 12%           **         5%         8%        20%         9%        23%        16%         8%         8%         5%         9%        14%          11%        19%        13%        31% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers          83            **         7          2         15hi        3          9          8          4          4          2          9HI       14++EgHIJ    69         14          9          5 
                                 11%           **        11%         4%        17%         6%        15%        10%         4%         4%        10%        16%        24%          11%        14%        13%        18% 
 
Sexual/ 
pornographic content             82            **         6          2         17hkl       9h         9          8          4         18+hkl      2          4          4           71         11         11          - 
                                 11%           **         9%         4%        19%        18%        14%         9%         4%        20%        11%         7%         7%          11%        11%        16%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  776            **        37         25         51         35         33         51         49         52        116        186        121          648        128         79         49 
 
Effective sample size           491            **        36         25         50         34         32         51         48         52        115        178        120          420         71         48         23 
 
Total                           726            **        65         38         89         51         60         85         89         91         20         54         56          628         98         68         29 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons           81            **         5          5         14i         5         16++bIjk   12          9          3          1          5          7i          68         13          8          5 
                                 11%           **         8%        14%        16%         9%        26%        14%        10%         3%         7%         8%        12%          11%        13%        11%        18% 
 
Spending too 
much time online                 81            **         7          6         14ei        --         9e        13ei        7          3          2Ei        8EI        9EI         64         17          9          8 
                                 11%           **        11%        17%        15%         -%        16%        15%         8%         4%        11%        15%        16%          10%        17%        13%        28% 
 
Offensive 
videos/pictures                  79            **         5          2         23++bgHIk   6i         6          6          3          2-         4++bGHIk   6I         8hI         66         13          7          5 
                                 11%           **         8%         4%        27%        12%         9%         7%         4%         2%        21%        11%        14%          11%        13%        11%        18% 
 
My personal data 
being processed without 
my knowledge/consent             76            **         5          6         10          5         20          7          2-         4          2h        10++gHIL    4           64         12          9          4 
                                                                                             ++bdeGHIjL 
                                 10%           **         8%        16%        11%         9%        33%         8%         2%         4%        11%        19%         8%          10%        13%        12%        13% 
 
Offensive language               75            **         4          -         10          3         11         13          5          8          2          5         11++bhjk     58-        17+a        9          8 
                                 10%           **         6%         -%        11%         7%        18%        15%         6%         9%         9%         9%        19%           9%        17%        13%        27% 
 
Hate speech / 
 inciting violence               73            **         5          2         15          3         11          5          5          5          2          6          7           65          8          5          3 
                                 10%           **         8%         4%        17%         6%        18%         6%         6%         6%        10%        11%        13%          10%         8%         7%         9% 
 
Fake images/fake videos, 
 e.g. deep fake videos           72            **         2          6         11          6          7         13          3          7          1          7bh        8bh         59         13          9          4 
                                 10%           **         3%        15%        12%        11%        12%        15%         4%         7%         7%        12%        14%           9%        13%        13%        14% 
 
Bullying, abusive 
behaviour or threats             66            **         3          5         18++bfgIk   6          2          3          9          4          2f         4          7gi         57          9          9          * 
                                  9%           **         5%        12%        21%        12%         3%         4%        10%         4%        11%         7%        13%           9%        10%        13%         1% 
 
Private information 
being made 
public (e.g. photos              55            **         -          3         13+bhij     3         12++BgHIj   5          2          2          1b         5bhi       4b          46          9          6          3 
                                  8%           **         -%         9%        15%         7%        21%         6%         2%         2%         3%         9%         8%           7%         9%         8%        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  776            **        37         25         51         35         33         51         49         52        116        186        121          648        128         79         49 
 
Effective sample size           491            **        36         25         50         34         32         51         48         52        115        178        120          420         71         48         23 
 
Total                           726            **        65         38         89         51         60         85         89         91         20         54         56          628         98         68         29 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                  53            **         5          -          7          5          5          2          5          3          2Gi        6g         6g          46          7          5          2 
                                  7%           **         8%         -%         8%         9%         9%         2%         6%         4%        11%        11%        10%           7%         7%         8%         6% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               36            **         2          3          6          2          5          5          4          2          1          2          2           33          3          2          2 
                                  5%           **         3%         8%         7%         3%         9%         6%         4%         2%         4%         4%         4%           5%         4%         3%         6% 
 
Spending too much money 
online/ spending money 
you did not mean to              35            **         4          1          9          3          2          4          2          2          2hi        4          4           32          3          2          1 
                                  5%           **         6%         3%        10%         7%         3%         4%         2%         2%         8%         8%         7%           5%         3%         3%         4% 
 
Promotion of terrorism/ 
 radicalisation                  35            **         -          2          7          5bh        3          3          -          5          1bH        3bh        2           32          3          1          2 
                                  5%           **         -%         4%         7%        11%         6%         4%         -%         6%         5%         6%         4%           5%         3%         2%         6% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            32            **         -          2          8h         5h         -          5          -          4          1h         2          5++bfHjk    26          6          4          2 
                                  4%           **         -%         4%         9%         9%         -%         6%         -%         4%         3%         3%        10%           4%         6%         5%         7% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            30            **         -          -          7          3          -          7          3          4          1bf        2          4b          27          4          3          1 
                                  4%           **         -%         -%         8%         7%         -%         8%         4%         4%         5%         3%         7%           4%         4%         5%         2% 
 
Material showing 
child sexual abuse               25            **         -          -          6          2          5          2          2          2          1          3          2           21          4          3          * 
                                  3%           **         -%         -%         7%         3%         9%         2%         2%         2%         3%         5%         4%           3%         4%         5%         2% 
 
Government/ 
agency surveillance              25            **         -          -          8+hi       1          4          4          -          -          *          2          3hi         21          4          2          2 
                                  3%           **         -%         -%         9%         3%         6%         4%         -%         -%         1%         3%         6%           3%         4%         3%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  776            **        37         25         51         35         33         51         49         52        116        186        121          648        128         79         49 
 
Effective sample size           491            **        36         25         50         34         32         51         48         52        115        178        120          420         71         48         23 
 
Total                           726            **        65         38         89         51         60         85         89         91         20         54         56          628         98         68         29 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              15            **         2          -          2          2          2          2          2          2          *          *          1           14          *          -          * 
                                  2%           **         3%         -%         2%         3%         3%         2%         2%         3%         2%         1%         2%           2%         *%         -%         2% 
 
Other                             *            **         -          -          -          -          -          -          -          -          -          *++        -            *          *          *          - 
                                  *%           **         -%         -%         -%         -%         -%         -%         -%         -%         -%         1%         -%           *%         *%         *%         -% 
 
COUNT CONCERNED 
AND EXPERIENCE                  1.1            **        .7         .6        2.2BCeHIJl 1.1        1.3chi     1.5BCHIj    .6         .6         .9        1.8BCHIJl  1.2bCHI      1.0        1.5a       1.2        2.3Ac 
                                               h 
Standard deviation             2.64            **      1.64       1.68       4.13       3.11       3.27       2.94       1.43       1.55       2.20       3.27       2.88         2.62       2.74       2.44       3.55 
Standard error                  .07            **       .15        .16        .41        .31        .33        .28        .12        .13        .12        .18        .15          .08        .21        .22        .54 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          314         88        232         63         42          144        419          389        275        112         54          235        322        211          ** 
 
Effective sample size           491          217         44        139         37         27           81        256          259        171         60         29          166        194        129          ** 
 
Total                           726          310         62        210         57         43          119        352          381        257         89         41          268        275        178          ** 
 
Spam emails                     260           98         28         90+a       18         11           48        134          126        101         33         16           98        107         55          ** 
                                 36%          32%        45%        43%        31%        27%          40%        38%          33%        39%        37%        38%          37%        39%        31%         ** 
 
Scams/ fraud                    260          112         29         75         18          8           45        132          127         95         37         17           89         94         77          ** 
                                 36%          36%        47%        36%        32%        19%          38%        38%          33%        37%        42%        42%          33%        34%        43%         ** 
 
Fake News                       140           56         13         43          7          9           23         73           75         52         13          5           49         50         41          ** 
                                 19%          18%        22%        20%        12%        22%          19%        21%          20%        20%        15%        12%          18%        18%        23%         ** 
 
Violent/ 
disturbing content              122           61c        15c        22-         7          9           23         60           74         37         10          7           47         51         24          ** 
                                 17%          20%        24%        11%        13%        22%          20%        17%          19%        15%        12%        17%          17%        19%        13%         ** 
 
People pretending 
to be another person             93           52+         6         22          5          7           19         50           50         36          6          2           38         33         22          ** 
                                 13%          17%         9%        10%         8%        16%          16%        14%          13%        14%         7%         5%          14%        12%        12%         ** 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software              91           39          9         20          9         10           20         47           51         31          9          8           30         34         27          ** 
                                 13%          13%        14%        10%        15%        23%          16%        13%          13%        12%        10%        20%          11%        12%        15%         ** 
 
My personal information 
being stolen/hacked              85           44          9         21          4          4           20         34           42         36          7          6           31         35         18          ** 
                                 12%          14%        15%        10%         8%         9%          17%        10%          11%        14%         8%        15%          11%        13%        10%         ** 
 
Harmful or misleading 
advertising                      85           46          6         19          4          8           17         38           53         28          5          2           20-        35         31+A        ** 
                                 12%          15%         9%         9%         7%        18%          14%        11%          14%        11%         5%         6%           7%        13%        17%         ** 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers          83           39          8         26          9          1           22+        38           44         34          5          2           33         24         25          ** 
                                 11%          13%        13%        12%        15%         2%          18%        11%          12%        13%         5%         5%          12%         9%        14%         ** 
 
Sexual/ 
pornographic content             82           39          6         19          8         10           16         33           46         28          8          6           41+B       18--       24b         ** 
                                 11%          13%        10%         9%        14%        23%          13%         9%          12%        11%         9%        14%          15%         6%        13%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          314         88        232         63         42          144        419          389        275        112         54          235        322        211          ** 
 
Effective sample size           491          217         44        139         37         27           81        256          259        171         60         29          166        194        129          ** 
 
Total                           726          310         62        210         57         43          119        352          381        257         89         41          268        275        178          ** 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons           81           42d         9d        22          *-         4           15         45           41         35          6          2           21         35         23          ** 
                                 11%          14%        14%        10%         1%        10%          12%        13%          11%        13%         7%         5%           8%        13%        13%         ** 
 
Spending too 
much time online                 81           47+         7         18          5          2           10         45           49         25          6          1           15--       35a        31+A        ** 
                                 11%          15%        11%         9%         9%         5%           9%        13%          13%        10%         7%         2%           6%        13%        17%         ** 
 
Offensive 
videos/pictures                  79           48++c       5         17          3          4           21+        41           48         22          8          5           32         22         25          ** 
                                 11%          15%         8%         8%         5%        10%          18%        12%          13%         9%        10%        12%          12%         8%        14%         ** 
 
My personal data 
being processed without 
my knowledge/consent             76           39          7         18          8          3           17         35           40         27         10          9           30         28         16          ** 
                                 10%          13%        12%         9%        14%         6%          15%        10%          10%        10%        11%        21%          11%        10%         9%         ** 
 
Offensive language               75           28          2         26          6          8           18         36           38         23         14          8           25         22         26          ** 
                                 10%           9%         2%        13%        11%        18%          15%        10%          10%         9%        16%        20%           9%         8%        15%         ** 
 
Hate speech / 
 inciting violence               73           42+c        6         12-         5          6           19+        35           41         25          7          4           23         30         19          ** 
                                 10%          14%        10%         5%         9%        14%          16%        10%          11%        10%         8%        11%           9%        11%        11%         ** 
 
Fake images/fake videos, 
 e.g. deep fake videos           72           39c         6         11-         4          8            9         42           45         21          6          3           24         20         28+b        ** 
                                 10%          12%        10%         5%         8%        20%           7%        12%          12%         8%         6%         8%           9%         7%        16%         ** 
 
Bullying, abusive 
behaviour or threats             66           37d         5         17          1          5           16         25           37         25          5          3           24         23         19          ** 
                                  9%          12%         8%         8%         1%        12%          13%         7%          10%        10%         5%         8%           9%         8%        11%         ** 
 
Private information 
being made 
public (e.g. photos              55           28          5         15          4          4           11         33           42++B       8--        5          2           17         17         21          ** 
                                  8%           9%         8%         7%         7%         9%           9%         9%          11%         3%         5%         5%           6%         6%        12%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          314         88        232         63         42          144        419          389        275        112         54          235        322        211          ** 
 
Effective sample size           491          217         44        139         37         27           81        256          259        171         60         29          166        194        129          ** 
 
Total                           726          310         62        210         57         43          119        352          381        257         89         41          268        275        178          ** 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                  53           27          5         16          4          *            9         22           31         15          7          4           20         17         17          ** 
                                  7%           9%         8%         8%         8%         1%           7%         6%           8%         6%         7%        10%           7%         6%         9%         ** 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               36           18          8+C        5          2          4           12+        21           25c        11          -          -           10         14         11          ** 
                                  5%           6%        12%         2%         4%         9%          10%         6%           7%         4%         -%         -%           4%         5%         6%         ** 
 
Spending too much money 
online/ spending money 
you did not mean to              35           20          *         11          2          2           10         14           20         11          4          *           16          9         10          ** 
                                  5%           6%         1%         5%         3%         6%           8%         4%           5%         4%         5%         1%           6%         3%         6%         ** 
 
Promotion of terrorism/ 
 radicalisation                  35           20c         4c         3-         2          5           12+b       15           20         14          1          -            9         17          9          ** 
                                  5%           6%         7%         1%         3%        13%          10%         4%           5%         6%         1%         -%           3%         6%         5%         ** 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            32           24++c       1          4          -          3           10         15           20         11          1          -           10         16          7          ** 
                                  4%           8%         1%         2%         -%         7%           8%         4%           5%         4%         1%         -%           4%         6%         4%         ** 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            30           18          *         10          *          2           10+b       11           20         10          *          -           16          8          7          ** 
                                  4%           6%         *%         5%         *%         5%           8%         3%           5%         4%         1%         -%           6%         3%         4%         ** 
 
Material showing 
child sexual abuse               25           11          3          5          2          4            8         12           17          7          1          *            5         11          9          ** 
                                  3%           4%         6%         2%         3%         9%           7%         3%           5%         3%         1%         *%           2%         4%         5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          314         88        232         63         42          144        419          389        275        112         54          235        322        211          ** 
 
Effective sample size           491          217         44        139         37         27           81        256          259        171         60         29          166        194        129          ** 
 
Total                           726          310         62        210         57         43          119        352          381        257         89         41          268        275        178          ** 
 
Government/ 
agency surveillance              25           14          2          4          3          2            7         14           16          8          -          -           11          8          6          ** 
                                  3%           4%         3%         2%         5%         5%           6%         4%           4%         3%         -%         -%           4%         3%         3%         ** 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              15            8          2          5          -          *            2          7            7          7          -          -            3          7          4          ** 
                                  2%           2%         3%         2%         -%         *%           2%         2%           2%         3%         -%         -%           1%         3%         2%         ** 
 
Other                             *            *          -          -          -          -            -          *            *          -          -          -            *          -          *          ** 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           *%         -%         *%         ** 
 
COUNT CONCERNED 
AND EXPERIENCE                  1.1          1.3c       1.1         .9         .9        1.2          1.4        1.1          1.2Cd      1.1Cd       .6         .6           .8        1.2a       1.5A         ** 
Standard deviation             2.64         3.01       2.77       2.23       1.99       3.17         3.31       2.73         2.96       2.50       1.71       1.84         2.51       2.58       2.99          ** 
Standard error                  .07          .12        .24        .11        .21        .37          .23        .10          .11        .12        .12        .17          .11        .12        .17          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          710        687        337        407         48          776        665        594        664          -          776        593        560        493          - 
 
Effective sample size           491          441        426        214        256         38          491        420        376        422          -          491        368        348        291          - 
 
Total                           726          647        624        306        358         62          726        615        551        617          -          726        538        502        411          - 
 
Spam emails                     260          226        220        129++      140         26          260        212        260++ABd   241++        -          260        170--      260++ABD   148          - 
                                 36%          35%        35%        42%        39%        42%          36%        34%        47%        39%         -%          36%        32%        52%        36%         -% 
 
Scams/ fraud                    260          230        222        120        138         22          260        210        213+       260++ab      -          260        182        197+       260++ABC     - 
                                 36%          36%        35%        39%        39%        36%          36%        34%        39%        42%         -%          36%        34%        39%        63%         -% 
 
Fake News                       140          124        120         91++AB     99++AB     13          140        140++      121++      127          -          140        140++a     112+        92          - 
                                 19%          19%        19%        30%        28%        20%          19%        23%        22%        21%         -%          19%        26%        22%        22%         -% 
 
Violent/ 
disturbing content              122          116e       116++e      78++abE    89++aE      2-         122        122++      106++      114+         -          122        122++a      95         83+         - 
                                 17%          18%        19%        26%        25%         3%          17%        20%        19%        19%         -%          17%        23%        19%        20%         -% 
 
People pretending 
to be another person             93           84         83         65++AB     69++ab      7           93         93++       88++       90++        -           93         93++       79++       67+         - 
                                 13%          13%        13%        21%        19%        11%          13%        15%        16%        15%         -%          13%        17%        16%        16%         -% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software              91           81         81         53++       62++        7           91         84         86++       91++        -           91         72         81++       91++AB      - 
                                 13%          13%        13%        18%        17%        11%          13%        14%        16%        15%         -%          13%        13%        16%        22%         -% 
 
My personal information 
being stolen/hacked              85           75         74         45         45          7           85         77         81++       85++        -           85         71         75++       85++ABc     - 
                                 12%          12%        12%        15%        13%        11%          12%        13%        15%        14%         -%          12%        13%        15%        21%         -% 
 
Harmful or misleading 
advertising                      85           77         77         57++ab     58++        5           85         85++       78++       81+         -           85         85++       75++       71++a       - 
                                 12%          12%        12%        19%        16%         8%          12%        14%        14%        13%         -%          12%        16%        15%        17%         -% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers          83           77         77         47+        50          4           83         83++       64         65          -           83         83++       61         51          - 
                                 11%          12%        12%        15%        14%         6%          11%        13%        12%        11%         -%          11%        15%        12%        12%         -% 
 
Sexual/ 
pornographic content             82           80+e       80++e      37e        49e         *-          82         82++       52-        64          -           82         82++c      49         49          - 
                                 11%          12%        13%        12%        14%         *%          11%        13%         9%        10%         -%          11%        15%        10%        12%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          710        687        337        407         48          776        665        594        664          -          776        593        560        493          - 
 
Effective sample size           491          441        426        214        256         38          491        420        376        422          -          491        368        348        291          - 
 
Total                           726          647        624        306        358         62          726        615        551        617          -          726        538        502        411          - 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons           81           75         73         55++ab     56++        5           81         76         81++       76          -           81         73++       81++a      58+         - 
                                 11%          12%        12%        18%        16%         8%          11%        12%        15%        12%         -%          11%        14%        16%        14%         -% 
 
Spending too 
much time online                 81           78e        76e        52++E      58++E       *-          81         76+        65         72          -           81         68         56         48          - 
                                 11%          12%        12%        17%        16%         *%          11%        12%        12%        12%         -%          11%        13%        11%        12%         -% 
 
Offensive 
videos/pictures                  79           77+e       77+e       61++AbE    70++AbE     *-          79         79++       69+        76+         -           79         79++       66+        63++        - 
                                 11%          12%        12%        20%        19%         1%          11%        13%        12%        12%         -%          11%        15%        13%        15%         -% 
 
My personal data 
being processed without 
my knowledge/consent             76           72         70         48++       47+         2           76         66         76++       70          -           76         63         76++a      58++        - 
                                 10%          11%        11%        16%        13%         4%          10%        11%        14%        11%         -%          10%        12%        15%        14%         -% 
 
Offensive language               75           73e        72e        49++E      51++e       --          75         75++       61         67          -           75         75++       62+        55+         - 
                                 10%          11%        11%        16%        14%         -%          10%        12%        11%        11%         -%          10%        14%        12%        13%         -% 
 
Hate speech / 
 inciting violence               73           71+e       71+e       54++abE    57++E       --          73         73++       67++       68          -           73         73++       63++       54++        - 
                                 10%          11%        11%        18%        16%         -%          10%        12%        12%        11%         -%          10%        14%        13%        13%         -% 
 
Fake images/fake videos, 
 e.g. deep fake videos           72           67         67         54++Ab     62++Ab      3           72         72++       62         63          -           72         72++       55         56++        - 
                                 10%          10%        11%        18%        17%         5%          10%        12%        11%        10%         -%          10%        13%        11%        14%         -% 
 
Bullying, abusive 
behaviour or threats             66           64e        64+e       38+e       42+e        --          66         66++       50         57          -           66         66++       48         45          - 
                                  9%          10%        10%        12%        12%         -%           9%        11%         9%         9%         -%           9%        12%        10%        11%         -% 
 
Private information 
being made 
public (e.g. photos              55           52         52         40++ab     46++ab      2           55         53+        51+        55++        -           55         53++       52++       55++A       - 
                                  8%           8%         8%        13%        13%         3%           8%         9%         9%         9%         -%           8%        10%        10%        13%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          710        687        337        407         48          776        665        594        664          -          776        593        560        493          - 
 
Effective sample size           491          441        426        214        256         38          491        420        376        422          -          491        368        348        291          - 
 
Total                           726          647        624        306        358         62          726        615        551        617          -          726        538        502        411          - 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                  53           51         51         35++e      41++e       -           53         53++       44         47          -           53         53++       48++       37          - 
                                  7%           8%         8%        11%        11%         -%           7%         9%         8%         8%         -%           7%        10%        10%         9%         -% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               36           34         34         26++       27++        *           36         36+        36++       36+         -           36         36++       31         32++        - 
                                  5%           5%         5%         8%         8%         *%           5%         6%         6%         6%         -%           5%         7%         6%         8%         -% 
 
Spending too much money 
online/ spending money 
you did not mean to              35           31         31         24++       27++        2           35         32         33+        34          -           35         31         32+        23          - 
                                  5%           5%         5%         8%         7%         3%           5%         5%         6%         5%         -%           5%         6%         6%         6%         -% 
 
Promotion of terrorism/ 
 radicalisation                  35           33         33         22+        22          -           35         35+        32+        33          -           35         35++       30         30++        - 
                                  5%           5%         5%         7%         6%         -%           5%         6%         6%         5%         -%           5%         6%         6%         7%         -% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            32           28         28         20         21          2           32         32+        26         31          -           32         32++       28         23          - 
                                  4%           4%         4%         7%         6%         3%           4%         5%         5%         5%         -%           4%         6%         6%         6%         -% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            30           29         29         19         23+         -           30         30         23         30          -           30         30++       25         24+         - 
                                  4%           4%         5%         6%         6%         -%           4%         5%         4%         5%         -%           4%         6%         5%         6%         -% 
 
Material showing 
child sexual abuse               25           25         25         17+        19+         -           25         25         22         25          -           25         25+        21         23++        - 
                                  3%           4%         4%         6%         5%         -%           3%         4%         4%         4%         -%           3%         5%         4%         6%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          710        687        337        407         48          776        665        594        664          -          776        593        560        493          - 
 
Effective sample size           491          441        426        214        256         38          491        420        376        422          -          491        368        348        291          - 
 
Total                           726          647        624        306        358         62          726        615        551        617          -          726        538        502        411          - 
 
Government/ 
agency surveillance              25           21         21         18+        18          2           25         23         25+        23          -           25         23         25++       16          - 
                                  3%           3%         3%         6%         5%         3%           3%         4%         4%         4%         -%           3%         4%         5%         4%         -% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              15           13         13          9          9          -           15         15         12         12          -           15         15         12          9          - 
                                  2%           2%         2%         3%         2%         -%           2%         2%         2%         2%         -%           2%         3%         2%         2%         -% 
 
Other                             *            *          *          -          *          -            *          *          *          *          -            *          -          *          *          - 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -%           *%         -%         *%         *%         -% 
 
COUNT CONCERNED 
AND EXPERIENCE                  1.1          1.2E       1.3E       2.1ABE     1.9ABE      .4          1.3E       1.6AE      1.8AE      1.6aE        -          1.8E       2.3AE      2.4AE      3.0ABcE      - 
Standard deviation             2.64         2.71       2.80       3.80       3.52       1.19         2.80       3.20       3.39       3.17          -         3.18       3.67       3.79       4.19          - 
Standard error                  .07          .08        .09        .18        .15        .09          .08        .11        .13        .11          -          .11        .15        .16        .21          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          272        486          486        573        458        313        494          361        267        103         45          368        268         88         52 
 
Effective sample size           491          158        320          304        362        287        196        302          213        176         76         26          231        171         57         32 
 
Total                           726          214        488          443        536        426        289        439          311        262        120         34          350        252         82         43 
 
Spam emails                     260           68        188          175+       200        162        127++      170          117         95         34         14          142+d       87         24          7- 
                                 36%          32%        38%          40%        37%        38%        44%        39%          38%        36%        28%        42%          41%        35%        30%        17% 
 
Scams/ fraud                    260           82        169          166        193        163        110        170          117         92         37         15          134         87         20         19 
                                 36%          38%        35%          38%        36%        38%        38%        39%          38%        35%        31%        43%          38%        35%        25%        43% 
 
Fake News                       140           45         84           88        111         82         55         91           57         53         21         10           63         53         15         10 
                                 19%          21%        17%          20%        21%        19%        19%        21%          18%        20%        17%        29%          18%        21%        18%        23% 
 
Violent/ 
disturbing content              122           56++B      58--         94++      100         84+        57         74           46         51         16          9           55         41         13         13 
                                 17%          26%        12%          21%        19%        20%        20%        17%          15%        19%        13%        27%          16%        16%        16%        29% 
 
People pretending 
to be another person             93           52++B      36--         63         74         56         45         59           31         39         14         10           34         38         12          9 
                                 13%          24%         7%          14%        14%        13%        16%        13%          10%        15%        12%        29%          10%        15%        15%        21% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software              91           26         62           54         64         50         39         51           29         34         18         11           43         29         11          8 
                                 13%          12%        13%          12%        12%        12%        13%        12%           9%        13%        15%        33%          12%        12%        14%        18% 
 
My personal information 
being stolen/hacked              85           31         49           58         67         51         41         55           34         40          9          2           33         33         14          6 
                                 12%          15%        10%          13%        13%        12%        14%        12%          11%        15%         7%         7%           9%        13%        17%        14% 
 
Harmful or misleading 
advertising                      85           28         48-          62         70         57         40         54           29         31         15         11           31         28         11         15++ABc 
                                 12%          13%        10%          14%        13%        13%        14%        12%           9%        12%        12%        32%           9%        11%        14%        36% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers          83           35+b       48           52         67         49         41         58           26         39a        13          5           35         38          8          3 
                                 11%          16%        10%          12%        13%        11%        14%        13%           8%        15%        11%        14%          10%        15%         9%         7% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          272        486          486        573        458        313        494          361        267        103         45          368        268         88         52 
 
Effective sample size           491          158        320          304        362        287        196        302          213        176         76         26          231        171         57         32 
 
Total                           726          214        488          443        536        426        289        439          311        262        120         34          350        252         82         43 
 
Sexual/ 
pornographic content             82           38++B      39--         47         65         52         31         53           30         30         18          4           32         27         16+a        8 
                                 11%          18%         8%          11%        12%        12%        11%        12%          10%        11%        15%        13%           9%        11%        19%        18% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons           81           26         50           57         61         51         33         51           25         32         17          7           39         29          9          4 
                                 11%          12%        10%          13%        11%        12%        11%        12%           8%        12%        14%        20%          11%        12%        11%         9% 
 
Spending too 
much time online                 81           27         51           55         61         46         39         50           23-        32         19a         6           27-        31         15a         8a 
                                 11%          13%        11%          12%        11%        11%        13%        11%           7%        12%        16%        19%           8%        12%        18%        19% 
 
Offensive 
videos/pictures                  79           39++B      40--         46         60         50         38         56           32         28         10          9           36         23         13          7 
                                 11%          18%         8%          10%        11%        12%        13%        13%          10%        11%         8%        26%          10%         9%        16%        16% 
 
My personal data 
being processed without 
my knowledge/consent             76           32+b       38--         57+        62         47         32         50           37         23         11          5           34         26         12          4 
                                 10%          15%         8%          13%        12%        11%        11%        11%          12%         9%         9%        14%          10%        10%        14%        10% 
 
Offensive language               75           20         51           54         61         51         37         45           32         29          8          6           46B        13--        8          9B 
                                 10%           9%        10%          12%        11%        12%        13%        10%          10%        11%         7%        19%          13%         5%        10%        20% 
 
Hate speech / 
 inciting violence               73           44++B      25--         42         54         49         35         48           27         25         11         11           26         23         16+Ab       8a 
                                 10%          21%         5%          10%        10%        12%        12%        11%           9%         9%         9%        32%           7%         9%        19%        19% 
 
Fake images/fake videos, 
 e.g. deep fake videos           72           30+b       40           43         54         41         35         44           19-        29         14         10           26         27         10          9+A 
                                 10%          14%         8%          10%        10%        10%        12%        10%           6%        11%        12%        29%           8%        11%        12%        22% 
 
Bullying, abusive 
behaviour or threats             66           28+b       31--         42         57+        41         27         42           21         23         18a         4           20--       25         13A         9+A 
                                  9%          13%         6%           9%        11%         9%         9%        10%           7%         9%        15%        12%           6%        10%        16%        21% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          272        486          486        573        458        313        494          361        267        103         45          368        268         88         52 
 
Effective sample size           491          158        320          304        362        287        196        302          213        176         76         26          231        171         57         32 
 
Total                           726          214        488          443        536        426        289        439          311        262        120         34          350        252         82         43 
 
Private information 
being made 
public (e.g. photos              55           25+b       28-          34         44         26         25         34           17         22          8          8           22         20          6          8+a 
                                  8%          12%         6%           8%         8%         6%         9%         8%           6%         8%         7%        22%           6%         8%         7%        18% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                  53           29++B      21--         29         42         32         22         39           21         18          8          5           21         19         10          3 
                                  7%          14%         4%           7%         8%         8%         8%         9%           7%         7%         7%        16%           6%         7%        12%         8% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               36           25++B       8--         20         27         22         20         22            8-        14          8          6           12         10          8a         6++Ab 
                                  5%          11%         2%           4%         5%         5%         7%         5%           3%         5%         6%        18%           3%         4%        10%        15% 
 
Spending too much money 
online/ spending money 
you did not mean to              35           16         19           24         29         23         20         24            7-        17a         8          4            9-        14          7a         5a 
                                  5%           7%         4%           6%         5%         5%         7%         5%           2%         6%         6%        13%           3%         6%         9%        11% 
 
Promotion of terrorism/ 
 radicalisation                  35           17+b       15--         22         26         23         16         23           13         11          8          4           11         10          9+ab       5a 
                                  5%           8%         3%           5%         5%         5%         5%         5%           4%         4%         6%        11%           3%         4%        11%        12% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            32           14         18           19         26         19         17         27+          10         13          9          1           13         11          7          1 
                                  4%           7%         4%           4%         5%         5%         6%         6%           3%         5%         7%         2%           4%         4%         9%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          272        486          486        573        458        313        494          361        267        103         45          368        268         88         52 
 
Effective sample size           491          158        320          304        362        287        196        302          213        176         76         26          231        171         57         32 
 
Total                           726          214        488          443        536        426        289        439          311        262        120         34          350        252         82         43 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            30           17++B      13-          18         27         18         16         24            5-        17a         5          4            8-        13          6          4a 
                                  4%           8%         3%           4%         5%         4%         6%         6%           2%         6%         4%        13%           2%         5%         7%        10% 
 
Material showing 
child sexual abuse               25           13+b       10-          15         19         15         12         18            5-         8          8a         4            6          8          6a         5+A 
                                  3%           6%         2%           3%         4%         3%         4%         4%           2%         3%         7%        13%           2%         3%         7%        11% 
 
Government/ 
agency surveillance              25           11         12           16         20         13         12         16            7         10          5          4            4--        8          8++Ab      5++Ab 
                                  3%           5%         3%           4%         4%         3%         4%         4%           2%         4%         4%        11%           1%         3%        10%        12% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              15            6          6            9         12          9          6          8            *-         8a         2          4            6          4          4          * 
                                  2%           3%         1%           2%         2%         2%         2%         2%           *%         3%         2%        11%           2%         2%         5%         *% 
 
Other                             *            *          *            *          *          *          *          *            -          *          *          -            -          *          -          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           -%         *%         *%         -%           -%         *%         -%         -% 
 
COUNT CONCERNED 
AND EXPERIENCE                  1.1          2.2B        .8          1.2        1.3        1.2        1.3        1.2           .8        1.3A       1.3a       2.2Abc        .9        1.2a       1.4a       1.9Ab 
Standard deviation             2.64         4.13       1.97         2.83       2.88       2.85       3.08       2.94         2.05       2.97       2.69       4.62         2.17       2.63       3.64       4.10 
Standard error                  .07          .25        .06          .10        .10        .10        .13        .11          .08        .14        .20        .59          .08        .13        .30        .48 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  776           41 
 
Effective sample size           491           24 
 
Total                           726           31 
 
Spam emails                     260            7 
                                 36%          23% 
 
Scams/ fraud                    260           15 
                                 36%          49% 
 
Fake News                       140            6 
                                 19%          21% 
 
Violent/ 
disturbing content              122           11 
                                 17%          35% 
 
People pretending 
to be another person             93            7 
                                 13%          24% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software              91            8 
                                 13%          25% 
 
My personal information 
being stolen/hacked              85            2 
                                 12%           8% 
 
Harmful or misleading 
advertising                      85           10 
                                 12%          33% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers          83            3 
                                 11%           9% 
 
Sexual/ 
pornographic content             82            7 
                                 11%          24% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  776           41 
 
Effective sample size           491           24 
 
Total                           726           31 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons           81            4 
                                 11%          13% 
 
Spending too 
much time online                 81            8 
                                 11%          27% 
 
Offensive 
videos/pictures                  79            7 
                                 11%          21% 
 
My personal data 
being processed without 
my knowledge/consent             76            4 
                                 10%          13% 
 
Offensive language               75            7 
                                 10%          23% 
 
Hate speech / 
 inciting violence               73            8 
                                 10%          26% 
 
Fake images/fake videos, 
 e.g. deep fake videos           72            6 
                                 10%          19% 
 
Bullying, abusive 
behaviour or threats             66            7 
                                  9%          22% 
 
Private information 
being made 
public (e.g. photos              55            7 
                                  8%          24% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  776           41 
 
Effective sample size           491           24 
 
Total                           726           31 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                  53            3 
                                  7%          10% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               36            6 
                                  5%          20% 
 
Spending too much money 
online/ spending money 
you did not mean to              35            5 
                                  5%          15% 
 
Promotion of terrorism/ 
 radicalisation                  35            3 
                                  5%          10% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            32            1 
                                  4%           3% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            30            4 
                                  4%          14% 
 
Material showing 
child sexual abuse               25            4 
                                  3%          14% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  776           41 
 
Effective sample size           491           24 
 
Total                           726           31 
 
Government/ 
agency surveillance              25            5 
                                  3%          17% 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              15            - 
                                  2%           -% 
 
Other                             *            - 
                                  *%           -% 
 
COUNT CONCERNED 
AND EXPERIENCE                  1.1          2.3 
Standard deviation             2.64         4.56 
Standard error                  .07          .62 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          464        436        521        251        595        484        359        249        169         93        423        139 
 
Effective sample size           491          286        269        327        157        376        309        224        154         98         51        260         81 
 
Total                           726          412        385        470        227        549        449        324        226        132         67        371        116 
 
Spam emails                     260          143        134        184+        88        197        159        136+        89         45         22        157++       43 
                                 36%          35%        35%        39%        39%        36%        35%        42%        39%        34%        32%        42%        37% 
 
Scams/ fraud                    260          156        151        170         79        190        169        120         89         46         27        146         40 
                                 36%          38%        39%        36%        35%        35%        38%        37%        39%        35%        40%        39%        34% 
 
Fake News                       140           96+        92++       99         48        115         90         70         60++i      22          8         94++i      25 
                                 19%          23%        24%        21%        21%        21%        20%        22%        26%        16%        12%        25%        22% 
 
Violent/ 
disturbing content              122           83+        83++       80         59++c     109++       91++       69+        46         33+        11         75+        20 
                                 17%          20%        22%        17%        26%        20%        20%        21%        20%        25%        16%        20%        17% 
 
People pretending 
to be another person             93           64+        65++       63         43++       81+        66         48         45++       25         13         65++       19 
                                 13%          16%        17%        14%        19%        15%        15%        15%        20%        19%        19%        17%        16% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software              91           56         65++       74++       41+i       69         54         48         40+        20          4         58+        19 
                                 13%          14%        17%        16%        18%        13%        12%        15%        18%        15%         6%        16%        16% 
 
My personal information 
being stolen/hacked              85           64++       49         60         38+f       66         53         32         37+        21         14+f       48         13 
                                 12%          16%        13%        13%        17%        12%        12%        10%        16%        16%        21%        13%        11% 
 
Harmful or misleading 
advertising                      85           64++       61++       62         36+        70         52         37         37+        14          6         51         20 
                                 12%          16%        16%        13%        16%        13%        12%        11%        16%        10%         9%        14%        17% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          464        436        521        251        595        484        359        249        169         93        423        139 
 
Effective sample size           491          286        269        327        157        376        309        224        154         98         51        260         81 
 
Total                           726          412        385        470        227        549        449        324        226        132         67        371        116 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers          83           44         52         49         27         73+        64+        41         29         18         10         45         10 
                                 11%          11%        13%        10%        12%        13%        14%        13%        13%        14%        15%        12%         9% 
 
Sexual/ 
pornographic content             82           39         55+        58         35         67         62+        32         28         22         12         42         18 
                                 11%          10%        14%        12%        15%        12%        14%        10%        12%        17%        19%        11%        16% 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons           81           61++e      64++e      55         35+        65         42         41         41++eE     20          5         56++e      17 
                                 11%          15%        17%        12%        16%        12%         9%        13%        18%        15%         7%        15%        14% 
 
Spending too 
much time online                 81           58+        56+        68++       29         73++       54         40         45++e      25++        9         61++       18 
                                 11%          14%        14%        14%        13%        13%        12%        12%        20%        19%        13%        16%        15% 
 
Offensive 
videos/pictures                  79           49         60++       49         39++c      63         59+        40         35+        17         11         48         12 
                                 11%          12%        15%        10%        17%        12%        13%        12%        15%        13%        17%        13%        11% 
 
My personal data 
being processed without 
my knowledge/consent             76           53+        44         52         24         55         49         32         28         19          6         40         10 
                                 10%          13%        11%        11%        11%        10%        11%        10%        12%        15%        10%        11%         9% 
 
Offensive language               75           58++       53++       52         26         57         54         33         34+        14          6         47         14 
                                 10%          14%        14%        11%        11%        10%        12%        10%        15%        10%         9%        13%        12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          464        436        521        251        595        484        359        249        169         93        423        139 
 
Effective sample size           491          286        269        327        157        376        309        224        154         98         51        260         81 
 
Total                           726          412        385        470        227        549        449        324        226        132         67        371        116 
 
Hate speech / 
 inciting violence               73           53+        54++       51         33+        65+        56+        41         39++       23++        9         46         18 
                                 10%          13%        14%        11%        15%        12%        12%        13%        17%        18%        14%        12%        16% 
 
Fake images/fake videos, 
 e.g. deep fake videos           72           55++       60++       53         31         65+        51         37         32+        16         10         51++       15 
                                 10%          13%        16%        11%        14%        12%        11%        12%        14%        12%        15%        14%        13% 
 
Bullying, abusive 
behaviour or threats             66           36         43         42         36++acfgj  57         49         27         19         16         13+acfgj   35         13 
                                  9%           9%        11%         9%        16%        10%        11%         8%         8%        12%        19%        10%        11% 
 
Private information 
being made 
public (e.g. photos              55           42+        45++       40         31++       49         38         29         25         14          5         36         12 
                                  8%          10%        12%         9%        14%         9%         8%         9%        11%        11%         7%        10%        10% 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                  53           38+        39+        36         20         47         43+        28         28++       12          9         38+        11 
                                  7%           9%        10%         8%         9%         8%        10%         9%        12%         9%        14%        10%         9% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               36           28+        35++c      23         25++ce     32         31+        25+        19+        10          8+c       26+         8 
                                  5%           7%         9%         5%        11%         6%         7%         8%         8%         8%        12%         7%         7% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          464        436        521        251        595        484        359        249        169         93        423        139 
 
Effective sample size           491          286        269        327        157        376        309        224        154         98         51        260         81 
 
Total                           726          412        385        470        227        549        449        324        226        132         67        371        116 
 
Spending too much money 
online/ spending money 
you did not mean to              35           25         25         26         16         28         24         22         17         11          4         26+         8 
                                  5%           6%         7%         6%         7%         5%         5%         7%         8%         8%         6%         7%         6% 
 
Promotion of terrorism/ 
 radicalisation                  35           26         25         26         25++cee    30         26         22         16          5          5         23          8 
                                  5%           6%         7%         6%        11%         6%         6%         7%         7%         4%         7%         6%         7% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            32           17         27++       22         18++       31+        26+        21         14          5          6         19          7 
                                  4%           4%         7%         5%         8%         6%         6%         6%         6%         4%         9%         5%         6% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            30           17         23+        21         18++       26         25+        20+        13          8          4         19          8 
                                  4%           4%         6%         4%         8%         5%         6%         6%         6%         6%         6%         5%         7% 
 
Material showing 
child sexual abuse               25           18         21++       21         18++e      21         20         16         19++e       6          6+        18          9+ 
                                  3%           4%         6%         4%         8%         4%         4%         5%         8%         5%         9%         5%         8% 
 
Government/ 
agency surveillance              25           18         22++       19         13         17         18         14         13+         9+         5         22++        6 
                                  3%           4%         6%         4%         6%         3%         4%         4%         6%         7%         8%         6%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          464        436        521        251        595        484        359        249        169         93        423        139 
 
Effective sample size           491          286        269        327        157        376        309        224        154         98         51        260         81 
 
Total                           726          412        385        470        227        549        449        324        226        132         67        371        116 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              15           10         12          7          8         14         10          6          6          5          3         11          5 
                                  2%           2%         3%         1%         4%         3%         2%         2%         3%         4%         4%         3%         4% 
 
Other                             *            *          -          *          *          *          *          *          -          *          -          *          - 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         *%         -%         *%         -% 
 
COUNT CONCERNED 
AND EXPERIENCE                  1.1          1.5        1.7cee     1.3        1.6        1.3        1.4        1.6        1.9CEe     1.6        1.9        1.7ce      1.7 
Standard deviation             2.64         3.22       3.52       2.82       3.76       2.94       3.08       3.34       3.64       3.10       3.61       3.39       3.59 
Standard error                  .07          .13        .14        .10        .19        .10        .11        .15        .20        .21        .37        .14        .28 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          606        330        193        209        562        268        431        119        180         82         58        472        570         48        116         32 
 
Effective sample size           491          380        199        122        132        365        162        276         71        115         46         34        301        355         24         74         18 
 
Total                           726          552        272        181        186        540        241        396        102        165         70         50        438        515         30        111         25 
 
Spam emails                     260          190         93         82+abdi    57        216++       96        160+        40         52         27         24d       170        184         11         52+adi      5 
                                 36%          34%        34%        45%        31%        40%        40%        40%        39%        32%        39%        49%        39%        36%        36%        46%        19% 
 
Scams/ fraud                    260          196d        83         73d        47--      191d        98bD      156bD       48+BDi     51         36+aBDeim  20        170D       182d         7         46d         9 
                                 36%          35%        30%        40%        25%        35%        41%        39%        48%        31%        52%        41%        39%        35%        25%        41%        38% 
 
Fake News                       140          112         44         47+b       34        113         59+b       96++b      22         42b        14         24         99+       115+         4         26          4 
                                                                                                                                                    ++ABcDEFGH 
                                                                                                                                                        iJLMoQ 
                                 19%          20%        16%        26%        18%        21%        24%        24%        21%        25%        20%        48%        23%        22%        12%        24%        17% 
 
Violent/ 
disturbing content              122          106+        38         42+beg     30         80         45         59         19         36         11         10         74         94          4         21          5 
                                 17%          19%        14%        23%        16%        15%        18%        15%        19%        22%        16%        20%        17%        18%        15%        19%        20% 
 
People pretending 
to be another person             93           77         32         33+j       24         68         28         64+j       20j        25          3          8         65         78+j        7         19j         2 
                                 13%          14%        12%        18%        13%        13%        11%        16%        20%        15%         4%        16%        15%        15%        24%        17%        10% 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software              91           62         28         32         22         68         45++ab     63+        21+ab      22         16+ab      12+ab      69++       64          3         23+ab       2 
                                 13%          11%        10%        18%        12%        13%        19%        16%        20%        14%        22%        24%        16%        12%        10%        20%         8% 
 
My personal information 
being stolen/hacked              85           61         25         24         15         61         27         50         18d        24          7          3         57         61          6         12          3 
                                 12%          11%         9%        13%         8%        11%        11%        13%        18%        14%        10%         5%        13%        12%        20%        11%        14% 
 
Harmful or misleading 
advertising                      85           62         26         38         18         61         34         49         13         15         10          9         59         62          3         23++abdeim  5 
                                                            ++ABdEgimq 
                                 12%          11%        10%        21%        10%        11%        14%        12%        13%         9%        15%        19%        14%        12%        10%        21%        22% 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers          83           74+f       30         28f        18         57         17-        46         10         18          6          8         54         68f         6         14          5 
                                 11%          13%        11%        15%        10%        11%         7%        12%        10%        11%         9%        17%        12%        13%        20%        12%        21% 
 
Sexual/ 
pornographic content             82           67         40k        14         25         54         25         36          9         15          9          1         51         64          3          8          3 
                                 11%          12%        15%         7%        13%        10%        10%         9%         8%         9%        13%         2%        12%        12%        12%         7%        14% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          606        330        193        209        562        268        431        119        180         82         58        472        570         48        116         32 
 
Effective sample size           491          380        199        122        132        365        162        276         71        115         46         34        301        355         24         74         18 
 
Total                           726          552        272        181        186        540        241        396        102        165         70         50        438        515         30        111         25 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons           81           60d        23         30+bD       9-        63d        36D        57+D       15d        20         14bD       17         53d        67+d        1         27          3 
                                                                                                                                                    ++ABcDEfGh                                  ++ABDEiLmq 
                                                                                                                                                          ILMQ 
                                 11%          11%         8%        16%         5%        12%        15%        14%        14%        12%        20%        33%        12%        13%         2%        24%        14% 
 
Spending too 
much time online                 81           63         43++       30+        25         64         37+        55+        13         20         14         11+        57         66          4         18          5 
                                 11%          11%        16%        17%        13%        12%        15%        14%        13%        12%        20%        22%        13%        13%        13%        16%        18% 
 
Offensive 
videos/pictures                  79           61         29         28d        14         63         25         51          9         24          8          7         63++d      58          7         21+d        5 
                                 11%          11%        11%        15%         7%        12%        10%        13%         9%        15%        12%        15%        14%        11%        22%        19%        22% 
 
My personal data 
being processed without 
my knowledge/consent             76           56         23         27d        11-        53         25         36         14d        19          9          6         46         47          6         18d         4 
                                 10%          10%         8%        15%         6%        10%        10%         9%        14%        11%        14%        12%        10%         9%        19%        16%        16% 
 
Offensive language               75           52         27         19         10-        59         26         42         12         12          8          7         46         54          3         11          6 
                                 10%          10%        10%        11%         5%        11%        11%        11%        12%         7%        11%        14%        10%        10%        11%        10%        24% 
 
Hate speech / 
 inciting violence               73           62         28         25         21         52         23         43          7         21          8         10h        52         62+         1         19+         6 
                                 10%          11%        10%        14%        11%        10%         9%        11%         7%        13%        12%        19%        12%        12%         5%        17%        25% 
 
Fake images/fake videos, 
 e.g. deep fake videos           72           62         22         24         12         50         28         45         11         13          8         11+bDei    54+        60          5         14          3 
                                 10%          11%         8%        14%         6%         9%        12%        11%        11%         8%        12%        22%        12%        12%        16%        13%        14% 
 
Bullying, abusive 
behaviour or threats             66           63++       30         20         22ko       47         17         38         11         18          5          *         45         50          4          4          3 
                                  9%          11%        11%        11%        12%         9%         7%        10%        11%        11%         7%         1%        10%        10%        14%         4%        13% 
 
Private information 
being made 
public (e.g. photos              55           46         20         22+        15         37         23         34         10         21+         5          4         38         45          2         16+e        5 
                                  8%           8%         7%        12%         8%         7%        10%         8%        10%        12%         8%         8%         9%         9%         5%        15%        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          606        330        193        209        562        268        431        119        180         82         58        472        570         48        116         32 
 
Effective sample size           491          380        199        122        132        365        162        276         71        115         46         34        301        355         24         74         18 
 
Total                           726          552        272        181        186        540        241        396        102        165         70         50        438        515         30        111         25 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                  53           44         22         22+        12         41         26+        34         12         20+         7          6         39         42          1          8          3 
                                  7%           8%         8%        12%         6%         8%        11%         9%        11%        12%        10%        12%         9%         8%         5%         7%        12% 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               36           29         16         10         13         25          8         24          3         10          3          5         31+        32+         1         10          2 
                                  5%           5%         6%         6%         7%         5%         3%         6%         3%         6%         4%        10%         7%         6%         3%         9%         7% 
 
Spending too much money 
online/ spending money 
you did not mean to              35           25         14         13          7         23         10         24          6          5          2          2         21         25          2          5          1 
                                  5%           5%         5%         7%         4%         4%         4%         6%         6%         3%         4%         4%         5%         5%         7%         4%         5% 
 
Promotion of terrorism/ 
 radicalisation                  35           31         11          8          9         24         14         22          8          9          4          5         26         28          1          9          1 
                                  5%           6%         4%         5%         5%         4%         6%         6%         8%         5%         5%        11%         6%         5%         3%         8%         6% 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            32           29         17          8          9         22          9         23          7          8          4          2         23         25          3          8          2 
                                  4%           5%         6%         4%         5%         4%         4%         6%         7%         5%         5%         4%         5%         5%        10%         7%         9% 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            30           26         15         10         10         16-         9         21          4          9          3          *         24         26          1          4          * 
                                  4%           5%         5%         5%         5%         3%         4%         5%         4%         5%         5%         1%         5%         5%         3%         4%         2% 
 
Material showing 
child sexual abuse               25           19         10          8          8         18          5         18          *          8          3          2         18         17          1          8h         2 
                                  3%           4%         4%         4%         5%         3%         2%         5%         *%         5%         5%         4%         4%         3%         3%         7%         7% 
 
Government/ 
agency surveillance              25           14          6         11          6         20          8         20+         4          5          2          2         20         22          1          7          1 
                                  3%           3%         2%         6%         3%         4%         3%         5%         4%         3%         2%         5%         5%         4%         3%         6%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  776          606        330        193        209        562        268        431        119        180         82         58        472        570         48        116         32 
 
Effective sample size           491          380        199        122        132        365        162        276         71        115         46         34        301        355         24         74         18 
 
Total                           726          552        272        181        186        540        241        396        102        165         70         50        438        515         30        111         25 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              15           12          8          6          3         11          2         11          *          4          -          3f        10         12          *          3          2 
                                  2%           2%         3%         3%         1%         2%         1%         3%         *%         2%         -%         6%         2%         2%         1%         3%         6% 
 
Other                             *            *          -          -          -          *          -          *          -          *          -          -          *          *          -          -          - 
                                  *%           *%         -%         -%         -%         *%         -%         *%         -%         *%         -%         -%         *%         *%         -%         -%         -% 
 
COUNT CONCERNED 
AND EXPERIENCE                  1.1          1.2s       1.2s       1.7abdEfS  1.1s       1.1s       1.2s       1.3s       1.5s       1.4s       1.5S       2.1        1.4s       1.3s       1.3s       1.7abdES   1.5S 
                                                                                                                                                      abDEfgmS 
Standard deviation             2.64         2.74       2.63       3.33       2.51       2.54       2.70       3.11       3.28       2.98       2.99       3.72       3.02       2.93       3.05       3.52       3.21 
Standard error                  .07          .09        .12        .20        .14        .08        .13        .12        .26        .18        .30        .44        .11        .10        .41        .27        .47 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  776          459          **         ** 
 
Effective sample size           491          278          **         ** 
 
Total                           726          384          **         ** 
 
Spam emails                     260          149          **         ** 
                                 36%          39%         **         ** 
 
Scams/ fraud                    260          143d         **         ** 
                                 36%          37%         **         ** 
 
Fake News                       140           88+         **         ** 
                                 19%          23%         **         ** 
 
Violent/ 
disturbing content              122           74          **         ** 
                                 17%          19%         **         ** 
 
People pretending 
to be another person             93           65++j       **         ** 
                                 13%          17%         **         ** 
 
Viruses/ trojans/ 
 worms/ spyware/ 
 malicious software              91           54          **         ** 
                                 13%          14%         **         ** 
 
My personal information 
being stolen/hacked              85           41          **         ** 
                                 12%          11%         **         ** 
 
Harmful or misleading 
advertising                      85           50          **         ** 
                                 12%          13%         **         ** 
 
Unwelcome 
friend/follow requests/ 
unwelcome contact or 
messages from strangers          83           52f         **         ** 
                                 11%          14%         **         ** 
 
Sexual/ 
pornographic content             82           44          **         ** 
                                 11%          11%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  776          459          **         ** 
 
Effective sample size           491          278          **         ** 
 
Total                           726          384          **         ** 
 
People or organisations 
collecting data 
about me in unclear ways 
for commercial reasons           81           51d         **         ** 
                                 11%          13%         **         ** 
 
Spending too 
much time online                 81           50          **         ** 
                                 11%          13%         **         ** 
 
Offensive 
videos/pictures                  79           57++d       **         ** 
                                 11%          15%         **         ** 
 
My personal data 
being processed without 
my knowledge/consent             76           44          **         ** 
                                 10%          11%         **         ** 
 
Offensive language               75           34          **         ** 
                                 10%           9%         **         ** 
 
Hate speech / 
 inciting violence               73           51+         **         ** 
                                 10%          13%         **         ** 
 
Fake images/fake videos, 
 e.g. deep fake videos           72           46          **         ** 
                                 10%          12%         **         ** 
 
Bullying, abusive 
behaviour or threats             66           50++fko     **         ** 
                                  9%          13%         **         ** 
 
Private information 
being made 
public (e.g. photos              55           38+         **         ** 
                                  8%          10%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  776          459          **         ** 
 
Effective sample size           491          278          **         ** 
 
Total                           726          384          **         ** 
 
Trolling (a person 
who deliberately 
says something 
controversial in order 
to start arguments 
of cause upset)                  53           42++        **         ** 
                                  7%          11%         **         ** 
 
Content promoting 
self-harm e.g. cutting, 
 anorexia, suicide               36           24          **         ** 
                                  5%           6%         **         ** 
 
Spending too much money 
online/ spending money 
you did not mean to              35           23          **         ** 
                                  5%           6%         **         ** 
 
Promotion of terrorism/ 
 radicalisation                  35           24          **         ** 
                                  5%           6%         **         ** 
 
Cyber-flashing, 
 i.e. receiving unwanted 
sexual or nude images 
or videos from another 
person, for instance 
via Apple AirDrop 
or on messaging apps.            32           25+         **         ** 
                                  4%           7%         **         ** 
 
Stalking/cyberstalking 
(harassment from 
other internet users)            30           22          **         ** 
                                  4%           6%         **         ** 
 
Material showing 
child sexual abuse               25           13          **         ** 
                                  3%           3%         **         ** 
 
Government/ 
agency surveillance              25           15          **         ** 
                                  3%           4%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 141 (continuation) 
<C3b/C4> Generally concerned and experienced in the last 12 months 
by Crossbreak 
Base: All who have experienced a concern 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  776          459          **         ** 
 
Effective sample size           491          278          **         ** 
 
Total                           726          384          **         ** 
 
Feeling under pressure 
to send photos or 
other information about 
yourself to someone              15           12          **         ** 
                                  2%           3%         **         ** 
 
Other                             *            *          **         ** 
                                  *%           *%         **         ** 
 
COUNT CONCERNED 
AND EXPERIENCE                  1.1          1.5ES        **         ** 
Standard deviation             2.64         3.24          **         ** 
Standard error                  .07          .13          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 142 
<C5> How often do you experience Sexual/ pornographic content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           32         44            **        21          **         **         **         **         -           35         30          **           **         **         **        28 
 
Effective sample size            53           24         29            **        16          **         **         **         **         -           25         21          **           **         **         **        20 
 
Total                            82           39         44            **        24          **         **         **         **         -           37         33          **           **         **         **        34 
 
Daily/ most days                  6            2          4            **         4          **         **         **         **         -            4          *          **           **         **         **         5 
                                  8%           6%         9%           **        18%         **         **         **         **         -%          12%         1%         **           **         **         **        14% 
 
Weekly/ most weeks               18           10          7            **         6          **         **         **         **         -           12          1          **           **         **         **         9 
                                 21%          27%        17%           **        26%         **         **         **         **         -%          31%         2%         **           **         **         **        26% 
 
Monthly/ most months             11            5          6            **         4          **         **         **         **         -            4          6          **           **         **         **         4 
                                 14%          14%        14%           **        15%         **         **         **         **         -%          12%        19%         **           **         **         **        12% 
 
Less often than 
once a month                     41           17         24            **        10          **         **         **         **         -           17         20          **           **         **         **        11 
                                 50%          43%        56%           **        41%         **         **         **         **         -%          45%        61%         **           **         **         **        33% 
 
(Prefer not to answer)            -            -          -            **         -          **         **         **         **         -            -          -          **           **         **         **         - 
                                  -%           -%         -%           **         -%         **         **         **         **         -%           -%         -%         **           **         **         **         -% 
 
(Don't know)                      6            4          2            **         -          **         **         **         **         -            -          6          **           **         **         **         5 
                                  7%          10%         5%           **         -%         **         **         **         **         -%           -%        17%         **           **         **         **        16% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 142 (continuation) 
<C5> How often do you experience Sexual/ pornographic content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   76           34         42            **        22          **        39         37           65          ** 
 
Effective sample size            53           26         27            **        15          **        27         26           43          ** 
 
Total                            82           39         43            **        25          **        42         41           65          ** 
 
Daily/ most days                  6            2          5            **         2          **         4          3            6          ** 
                                  8%           5%        11%           **         8%         **         9%         7%          10%         ** 
 
Weekly/ most weeks               18            7         10            **         7          **        11          7           16          ** 
                                 21%          19%        24%           **        28%         **        25%        17%          24%         ** 
 
Monthly/ most months             11            6          5            **         3          **         5          6            8          ** 
                                 14%          16%        12%           **        13%         **        12%        15%          12%         ** 
 
Less often than 
once a month                     41           24         17            **        11          **        19         22           29          ** 
                                 50%          60%        40%           **        44%         **        45%        55%          44%         ** 
 
(Prefer not to answer)            -            -          -            **         -          **         -          -            -          ** 
                                  -%           -%         -%           **         -%         **         -%         -%           -%         ** 
 
(Don't know)                      6            *          6            **         2          **         4          2            6          ** 
                                  7%           *%        14%           **         7%         **         9%         6%           9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 142 (continuation) 
<C5> How often do you experience Sexual/ pornographic content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         - 
 
Effective sample size            53            **         **         **         **         **         **         **         **         **         **         **         **          46          **         **         - 
 
Total                            82            **         **         **         **         **         **         **         **         **         **         **         **          71          **         **         - 
 
Daily/ most days                  6            **         **         **         **         **         **         **         **         **         **         **         **           6          **         **         - 
                                  8%           **         **         **         **         **         **         **         **         **         **         **         **           9%         **         **         -% 
 
Weekly/ most weeks               18            **         **         **         **         **         **         **         **         **         **         **         **          14          **         **         - 
                                 21%           **         **         **         **         **         **         **         **         **         **         **         **          20%         **         **         -% 
 
Monthly/ most months             11            **         **         **         **         **         **         **         **         **         **         **         **          11          **         **         - 
                                 14%           **         **         **         **         **         **         **         **         **         **         **         **          16%         **         **         -% 
 
Less often than 
once a month                     41            **         **         **         **         **         **         **         **         **         **         **         **          35          **         **         - 
                                 50%           **         **         **         **         **         **         **         **         **         **         **         **          49%         **         **         -% 
 
(Prefer not to answer)            -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
(Don't know)                      6            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         - 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **           6%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 142 (continuation) 
<C5> How often do you experience Sexual/ pornographic content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           35          **         **         **         **           **        44           40         30          **         **          31         22         22          ** 
 
Effective sample size            53           27          **         **         **         **           **        25           30         19          **         **          24         13         16          ** 
 
Total                            82           39          **         **         **         **           **        33           46         28          **         **          41         18         24          ** 
 
Daily/ most days                  6            5          **         **         **         **           **         3            5          2          **         **           5          *          1          ** 
                                  8%          11%         **         **         **         **           **         9%          10%         6%         **         **          12%         2%         4%         ** 
 
Weekly/ most weeks               18            8          **         **         **         **           **         6            9          7          **         **           7          5          5          ** 
                                 21%          20%         **         **         **         **           **        18%          19%        24%         **         **          18%        28%        23%         ** 
 
Monthly/ most months             11            8          **         **         **         **           **         9            7          4          **         **           7          2          2          ** 
                                 14%          21%         **         **         **         **           **        28%          15%        16%         **         **          18%        10%         9%         ** 
 
Less often than 
once a month                     41           17          **         **         **         **           **        13           23         15          **         **          17         10         13          ** 
                                 50%          43%         **         **         **         **           **        40%          49%        53%         **         **          43%        57%        55%         ** 
 
(Prefer not to answer)            -            -          **         **         **         **           **         -            -          -          **         **           -          -          -          ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           -%         -%         -%         ** 
 
(Don't know)                      6            2          **         **         **         **           **         2            4          *          **         **           4          *          2          ** 
                                  7%           4%         **         **         **         **           **         6%           8%         2%         **         **           9%         3%         8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 142 (continuation) 
<C5> How often do you experience Sexual/ pornographic content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           74         74         40         49          **          76         76         54         63          -           76         76         51         50          - 
 
Effective sample size            53           52         52         26         33          **          53         53         35         43          -           53         53         33         33          - 
 
Total                            82           80         80         37         49          **          82         82         52         64          -           82         82         49         49          - 
 
Daily/ most days                  6            6          6          3          5          **           6          6          5          6          -            6          6          5          5          - 
                                  8%           8%         8%         8%        10%         **           8%         8%         9%        10%         -%           8%         8%        10%        10%         -% 
 
Weekly/ most weeks               18           16         16          7         14          **          18         18         11         14          -           18         18         13         10          - 
                                 21%          20%        20%        19%        28%         **          21%        21%        21%        22%         -%          21%        21%        26%        20%         -% 
 
Monthly/ most months             11           11         11          4          4          **          11         11          7          9          -           11         11          5          7          - 
                                 14%          14%        14%        10%         8%         **          14%        14%        14%        15%         -%          14%        14%        10%        14%         -% 
 
Less often than 
once a month                     41           41         41         18         21          **          41         41         23         28          -           41         41         23         22          - 
                                 50%          51%        51%        47%        42%         **          50%        50%        45%        44%         -%          50%        50%        47%        45%         -% 
 
(Prefer not to answer)            -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                      6            6          6          6          6          **           6          6          6          6          -            6          6          4          6          - 
                                  7%           7%         7%        16%        12%         **           7%         7%        11%         9%         -%           7%         7%         8%        12%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 142 (continuation) 
<C5> How often do you experience Sexual/ pornographic content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           33         39           46         61         48         34         51           25         28          **         **          25         24          **         ** 
 
Effective sample size            53           23         27           32         43         33         22         35           19         19          **         **          20         17          **         ** 
 
Total                            82           38         39           47         65         52         31         53           30         30          **         **          32         27          **         ** 
 
Daily/ most days                  6            2          4            6          6          6          4          6            3          2          **         **           3          2          **         ** 
                                  8%           6%        10%          13%        10%        12%        14%        12%          11%         8%         **         **          10%         9%         **         ** 
 
Weekly/ most weeks               18            7          9           11         15         10          7         13            7          7          **         **           5          3          **         ** 
                                 21%          20%        23%          23%        24%        20%        24%        25%          23%        22%         **         **          17%        13%         **         ** 
 
Monthly/ most months             11            4          7            4          8          7          3          5            2          4          **         **           2          6          **         ** 
                                 14%          12%        17%           8%        12%        14%         9%        10%           5%        13%         **         **           5%        24%         **         ** 
 
Less often than 
once a month                     41           22         18           21         32         24         16         25           14         15          **         **          17         13          **         ** 
                                 50%          57%        45%          44%        49%        47%        53%        47%          47%        51%         **         **          54%        49%         **         ** 
 
(Prefer not to answer)            -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
(Don't know)                      6            2          2            6          4          4          -          4            4          2          **         **           4          2          **         ** 
                                  7%           5%         4%          12%         5%         7%         -%         7%          14%         6%         **         **          13%         6%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 142 (continuation) 
<C5> How often do you experience Sexual/ pornographic content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   76            ** 
 
Effective sample size            53            ** 
 
Total                            82            ** 
 
Daily/ most days                  6            ** 
                                  8%           ** 
 
Weekly/ most weeks               18            ** 
                                 21%           ** 
 
Monthly/ most months             11            ** 
                                 14%           ** 
 
Less often than 
once a month                     41            ** 
                                 50%           ** 
 
(Prefer not to answer)            -            ** 
                                  -%           ** 
 
(Don't know)                      6            ** 
                                  7%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 142 (continuation) 
<C5> How often do you experience Sexual/ pornographic content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           41         54         55         33         61         55         32         24          **         **        41          ** 
 
Effective sample size            53           27         36         38         23         43         39         22         17          **         **        29          ** 
 
Total                            82           39         55         58         35         67         62         32         28          **         **        42          ** 
 
Daily/ most days                  6            3          6          5          3          2          4          4          1          **         **         4          ** 
                                  8%           8%        12%         8%         7%         3%         6%        12%         3%         **         **         9%         ** 
 
Weekly/ most weeks               18            8         16         14         12         14         14          7          6          **         **        14          ** 
                                 21%          21%        29%        24%        33%        21%        23%        22%        20%         **         **        32%         ** 
 
Monthly/ most months             11            7          7          9          3          9          9          4          6          **         **         5          ** 
                                 14%          17%        13%        16%         9%        14%        15%        13%        21%         **         **        12%         ** 
 
Less often than 
once a month                     41           17         22         24         14         36         31         15         14          **         **        17          ** 
                                 50%          44%        40%        41%        39%        54%        51%        47%        49%         **         **        41%         ** 
 
(Prefer not to answer)            -            -          -          -          -          -          -          -          -          **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         **         **         -%         ** 
 
(Don't know)                      6            4          4          6          4          5          3          2          2          **         **         2          ** 
                                  7%          10%         7%        10%        11%         8%         5%         6%         6%         **         **         5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 142 (continuation) 
<C5> How often do you experience Sexual/ pornographic content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           60         35          **        25         51         24         35          **         **         **         **        51         61          **         **         ** 
 
Effective sample size            53           43         25          **        17         36         16         25          **         **         **         **        34         42          **         **         ** 
 
Total                            82           67         40          **        25         54         25         36          **         **         **         **        51         64          **         **         ** 
 
Daily/ most days                  6            4          1          **         *          6          1          4          **         **         **         **         6          5          **         **         ** 
                                  8%           6%         2%         **         2%        11%         3%        12%         **         **         **         **        13%         7%         **         **         ** 
 
Weekly/ most weeks               18           12          7          **         7         14          7         12          **         **         **         **        16         14          **         **         ** 
                                 21%          18%        18%         **        28%        25%        28%        33%         **         **         **         **        31%        22%         **         **         ** 
 
Monthly/ most months             11           11          9          **         4          4          1          4          **         **         **         **         5         11          **         **         ** 
                                 14%          17%        24%         **        15%         7%         2%        11%         **         **         **         **         9%        18%         **         **         ** 
 
Less often than 
once a month                     41           36         21          **        14         26         13         12          **         **         **         **        22         32          **         **         ** 
                                 50%          54%        53%         **        55%        49%        52%        32%         **         **         **         **        44%        51%         **         **         ** 
 
(Prefer not to answer)            -            -          -          **         -          -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         -%         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
(Don't know)                      6            4          2          **         -          4          4          4          **         **         **         **         2          2          **         **         ** 
                                  7%           5%         4%         **         -%         8%        15%        11%         **         **         **         **         4%         3%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 142 (continuation) 
<C5> How often do you experience Sexual/ pornographic content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   76           41          -          ** 
 
Effective sample size            53           29          -          ** 
 
Total                            82           44          -          ** 
 
Daily/ most days                  6            2          -          ** 
                                  8%           4%         -%         ** 
 
Weekly/ most weeks               18           10          -          ** 
                                 21%          23%         -%         ** 
 
Monthly/ most months             11            5          -          ** 
                                 14%          11%         -%         ** 
 
Less often than 
once a month                     41           22          -          ** 
                                 50%          50%         -%         ** 
 
(Prefer not to answer)            -            -          -          ** 
                                  -%           -%         -%         ** 
 
(Don't know)                      6            5          -          ** 
                                  7%          12%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 143 
<C6> What impact has this had on you....Sexual\ pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           32         44            **        21          **         **         **         **         -           35         30          **           **         **         **        28 
 
Effective sample                 53           24         29            **        16          **         **         **         **         -           25         21          **           **         **         **        20 
 
Total                            82           39         44            **        24          **         **         **         **         -           37         33          **           **         **         **        34 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            3          *            **         2          **         **         **         **         -            2          2          **           **         **         **         2 
                                  4%           9%         *%           **         7%         **         **         **         **         -%           5%         5%         **           **         **         **         5% 
 
2                  (2.0)          9            3          6            **         4          **         **         **         **         -            5          *          **           **         **         **         2 
                                 11%           9%        13%           **        19%         **         **         **         **         -%          14%         1%         **           **         **         **         5% 
 
3                  (3.0)          6            1          6            **         3          **         **         **         **         -            4          2          **           **         **         **         2 
                                  8%           2%        13%           **        14%         **         **         **         **         -%          10%         6%         **           **         **         **         7% 
 
4                  (4.0)         19           11          8            **         *          **         **         **         **         -            4         12          **           **         **         **         8 
                                 23%          29%        19%           **         1%         **         **         **         **         -%          10%        36%         **           **         **         **        25% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41           17         24            **        13          **         **         **         **         -           21         15          **           **         **         **        18 
                                 50%          44%        55%           **        54%         **         **         **         **         -%          57%        47%         **           **         **         **        54% 
 
It has had 
no impact                         3            3          -            **         1          **         **         **         **         -            1          2          **           **         **         **         2 
                                  4%           8%         -%           **         6%         **         **         **         **         -%           4%         5%         **           **         **         **         5% 
 
Don't know                        -            -          -            **         -          **         **         **         **         -            -          -          **           **         **         **         - 
                                  -%           -%         -%           **         -%         **         **         **         **         -%           -%         -%         **           **         **         **         -% 
 
Refused                           -            -          -            **         -          **         **         **         **         -            -          -          **           **         **         **         - 
                                  -%           -%         -%           **         -%         **         **         **         **         -%           -%         -%         **           **         **         **         -% 
 
Net: low impact                  19            8         11            **        10          **         **         **         **         -           11          4          **           **         **         **         6 
                                 23%          20%        26%           **        40%         **         **         **         **         -%          29%        13%         **           **         **         **        17% 
 
Net: High impact                 60           28         32            **        13          **         **         **         **         -           25         27          **           **         **         **        26 
                                 73%          72%        74%           **        54%         **         **         **         **         -%          67%        82%         **           **         **         **        78% 
 
Mean Score                      4.1          4.0        4.2            **       3.8          **         **         **         **         -          4.0        4.2          **           **         **         **       4.2 
Standard deviation             1.21         1.34       1.11            **      1.50          **         **         **         **         -         1.34       1.04          **           **         **         **      1.14 
Standard error                  .17          .29        .20            **       .39          **         **         **         **         -          .28        .24          **           **         **         **       .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 143 (continuation) 
<C6> What impact has this had on you....Sexual\ pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   76           34         42            **        22          **        39         37           65          ** 
 
Effective sample                 53           26         27            **        15          **        27         26           43          ** 
 
Total                            82           39         43            **        25          **        42         41           65          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            2          2            **         -          **         2          2            4          ** 
                                  4%           4%         5%           **         -%         **         5%         4%           6%         ** 
 
2                  (2.0)          9            7          2            **         2          **         2          7            9          ** 
                                 11%          17%         6%           **         8%         **         6%        16%          14%         ** 
 
3                  (3.0)          6            4          3            **         *          **         4          2            5          ** 
                                  8%          10%         6%           **         1%         **        10%         6%           8%         ** 
 
4                  (4.0)         19            9         10            **         8          **        10          9           17          ** 
                                 23%          23%        24%           **        32%         **        24%        23%          27%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41           18         23            **        13          **        20         21           27          ** 
                                 50%          47%        52%           **        53%         **        49%        51%          41%         ** 
 
It has had 
no impact                         3            -          3            **         2          **         3          -            3          ** 
                                  4%           -%         7%           **         7%         **         7%         -%           5%         ** 
 
Don't know                        -            -          -            **         -          **         -          -            -          ** 
                                  -%           -%         -%           **         -%         **         -%         -%           -%         ** 
 
Refused                           -            -          -            **         -          **         -          -            -          ** 
                                  -%           -%         -%           **         -%         **         -%         -%           -%         ** 
 
Net: low impact                  19           12          7            **         2          **         9         11           18          ** 
                                 23%          30%        17%           **         9%         **        21%        26%          27%         ** 
 
Net: High impact                 60           27         33            **        21          **        30         30           44          ** 
                                 73%          70%        76%           **        85%         **        72%        74%          68%         ** 
 
Mean Score                      4.1          3.9        4.2            **       4.4          **       4.1        4.0          3.9-         ** 
                                                                                                                                          +a 
Standard deviation             1.21         1.28       1.14            **       .89          **      1.17       1.26         1.28          ** 
Standard error                  .17          .25        .23            **       .23          **       .24        .25          .20          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 143 (continuation) 
<C6> What impact has this had on you....Sexual\ pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         - 
 
Effective sample                 53            **         **         **         **         **         **         **         **         **         **         **         **          46          **         **         - 
 
Total                            82            **         **         **         **         **         **         **         **         **         **         **         **          71          **         **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         - 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         -% 
 
2                  (2.0)          9            **         **         **         **         **         **         **         **         **         **         **         **           9          **         **         - 
                                 11%           **         **         **         **         **         **         **         **         **         **         **         **          13%         **         **         -% 
 
3                  (3.0)          6            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         - 
                                  8%           **         **         **         **         **         **         **         **         **         **         **         **           6%         **         **         -% 
 
4                  (4.0)         19            **         **         **         **         **         **         **         **         **         **         **         **          14          **         **         - 
                                 23%           **         **         **         **         **         **         **         **         **         **         **         **          19%         **         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41            **         **         **         **         **         **         **         **         **         **         **         **          37          **         **         - 
                                 50%           **         **         **         **         **         **         **         **         **         **         **         **          52%         **         **         -% 
 
It has had 
no impact                         3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         - 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         -% 
 
Don't know                        -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Refused                           -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Net: low impact                  19            **         **         **         **         **         **         **         **         **         **         **         **          17          **         **         - 
                                 23%           **         **         **         **         **         **         **         **         **         **         **         **          24%         **         **         -% 
 
Net: High impact                 60            **         **         **         **         **         **         **         **         **         **         **         **          51          **         **         - 
                                 73%           **         **         **         **         **         **         **         **         **         **         **         **          72%         **         **         -% 
 
Mean Score                      4.1            **         **         **         **         **         **         **         **         **         **         **         **         4.1          **         **         - 
                                                                                                                                   +bCdJ 
Standard deviation             1.21            **         **         **         **         **         **         **         **         **         **         **         **        1.28          **         **         - 
Standard error                  .17            **         **         **         **         **         **         **         **         **         **         **         **         .19          **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 143 (continuation) 
<C6> What impact has this had on you....Sexual\ pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           35          **         **         **         **           **        44           40         30          **         **          31         22         22          ** 
 
Effective sample                 53           27          **         **         **         **           **        25           30         19          **         **          24         13         16          ** 
 
Total                            82           39          **         **         **         **           **        33           46         28          **         **          41         18         24          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            3          **         **         **         **           **         2            2          2          **         **           2          2          -          ** 
                                  4%           9%         **         **         **         **           **         6%           4%         7%         **         **           4%        10%         -%         ** 
 
2                  (2.0)          9            5          **         **         **         **           **         3            5          4          **         **           *          3          6          ** 
                                 11%          13%         **         **         **         **           **         8%          10%        15%         **         **           1%        15%        26%         ** 
 
3                  (3.0)          6            5          **         **         **         **           **         5            1          5          **         **           4          1          2          ** 
                                  8%          13%         **         **         **         **           **        15%           3%        16%         **         **          10%         4%         8%         ** 
 
4                  (4.0)         19            4          **         **         **         **           **         4            9          4          **         **           6          4          9          ** 
                                 23%           9%         **         **         **         **           **        11%          19%        15%         **         **          15%        22%        39%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41           21          **         **         **         **           **        18           28         12          **         **          27          8          7          ** 
                                 50%          52%         **         **         **         **           **        55%          60%        42%         **         **          66%        43%        27%         ** 
 
It has had 
no impact                         3            1          **         **         **         **           **         2            2          1          **         **           2          1          -          ** 
                                  4%           3%         **         **         **         **           **         5%           4%         5%         **         **           4%         8%         -%         ** 
 
Don't know                        -            -          **         **         **         **           **         -            -          -          **         **           -          -          -          ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           -%         -%         -%         ** 
 
Refused                           -            -          **         **         **         **           **         -            -          -          **         **           -          -          -          ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           -%         -%         -%         ** 
 
Net: low impact                  19           14          **         **         **         **           **         9            8         11          **         **           6          5          8          ** 
                                 23%          35%         **         **         **         **           **        29%          17%        38%         **         **          15%        28%        34%         ** 
 
Net: High impact                 60           24          **         **         **         **           **        22           37         16          **         **          33         11         16          ** 
                                 73%          62%         **         **         **         **           **        66%          79%        57%         **         **          81%        65%        66%         ** 
 
Mean Score                      4.1          3.9          **         **         **         **           **       4.1          4.3        3.7          **         **         4.4+c      3.8        3.7          ** 
                                                                                           c 
Standard deviation             1.21         1.44          **         **         **         **           **      1.29         1.18       1.37          **         **        1.02       1.47       1.16          ** 
Standard error                  .17          .28          **         **         **         **           **       .26          .22        .32          **         **         .21        .42        .29          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 143 (continuation) 
<C6> What impact has this had on you....Sexual\ pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           74         74         40         49          **          76         76         54         63          -           76         76         51         50          - 
 
Effective sample                 53           52         52         26         33          **          53         53         35         43          -           53         53         33         33          - 
 
Total                            82           80         80         37         49          **          82         82         52         64          -           82         82         49         49          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            3          3          3          3          **           4          4          3          4          -            4          4          3          3          - 
                                  4%           4%         4%         9%         7%         **           4%         4%         7%         6%         -%           4%         4%         7%         7%         -% 
 
2                  (2.0)          9            9          9          3          6          **           9          9          6          8          -            9          9          6          5          - 
                                 11%          11%        11%         7%        11%         **          11%        11%        11%        12%         -%          11%        11%        12%         9%         -% 
 
3                  (3.0)          6            6          6          3          3          **           6          6          6          6          -            6          6          4          6          - 
                                  8%           8%         8%         7%         5%         **           8%         8%        12%        10%         -%           8%         8%         9%        13%         -% 
 
4                  (4.0)         19           19         19         13         19          **          19         19         12         16          -           19         19         13         16          - 
                                 23%          24%        24%        36%        38%         **          23%        23%        23%        24%         -%          23%        23%        27%        32%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41           39         39         12         16          **          41         41         21         28          -           41         41         19         17          - 
                                 50%          49%        49%        33%        32%         **          50%        50%        41%        44%         -%          50%        50%        39%        35%         -% 
 
It has had 
no impact                         3            3          3          3          3          **           3          3          3          3          -            3          3          3          2          - 
                                  4%           4%         4%         8%         6%         **           4%         4%         6%         5%         -%           4%         4%         6%         3%         -% 
 
Don't know                        -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                  19           19         19          9         12          **          19         19         15         17          -           19         19         14         14          - 
                                 23%          24%        24%        23%        24%         **          23%        23%        30%        27%         -%          23%        23%        28%        29%         -% 
 
Net: High impact                 60           58         58         26         35          **          60         60         33         44          -           60         60         32         33          - 
                                 73%          73%        73%        69%        70%         **          73%        73%        64%        68%         -%          73%        73%        65%        67%         -% 
 
Mean Score                      4.1          4.1        4.1        3.8        3.8          **         4.1        4.1        3.9        3.9          -          4.1        4.1        3.8        3.8          - 
Standard deviation             1.21         1.21       1.21       1.27       1.24          **        1.21       1.21       1.30       1.27          -         1.21       1.21       1.31       1.24          - 
Standard error                  .17          .17        .17        .26        .22          **         .17        .17        .22        .20          -          .17        .17        .23        .22          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 143 (continuation) 
<C6> What impact has this had on you....Sexual\ pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           33         39           46         61         48         34         51           25         28          **         **          25         24          **         ** 
 
Effective sample                 53           23         27           32         43         33         22         35           19         19          **         **          20         17          **         ** 
 
Total                            82           38         39           47         65         52         31         53           30         30          **         **          32         27          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            *          3            4          4          2          -          2            *          3          **         **           2          2          **         ** 
                                  4%           *%         9%           8%         6%         3%         -%         4%           1%        11%         **         **           5%         6%         **         ** 
 
2                  (2.0)          9            2          5            5          9          4          4          7            3          3          **         **           2          3          **         ** 
                                 11%           6%        13%          11%        14%         8%        12%        13%          11%        11%         **         **           5%        13%         **         ** 
 
3                  (3.0)          6            2          4            6          6          4          3          4            4          2          **         **           4          2          **         ** 
                                  8%           6%        11%          12%         9%         7%         9%         7%          12%         8%         **         **          11%         9%         **         ** 
 
4                  (4.0)         19           10          7           10         13         10          8         13            6         10          **         **           8          7          **         ** 
                                 23%          27%        18%          21%        21%        20%        26%        25%          20%        32%         **         **          24%        27%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41           21         19           20         30         31         17         25           14         11          **         **          16         12          **         ** 
                                 50%          56%        49%          42%        47%        59%        54%        48%          46%        38%         **         **          49%        46%         **         ** 
 
It has had 
no impact                         3            2          -            3          3          1          -          2            3          -          **         **           2          -          **         ** 
                                  4%           4%         -%           7%         5%         3%         -%         3%          10%         -%         **         **           5%         -%         **         ** 
 
Don't know                        -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Net: low impact                  19            5         13           14         18          9          6         13            7          9          **         **           7          7          **         ** 
                                 23%          12%        33%          30%        28%        18%        21%        24%          23%        30%         **         **          22%        28%         **         ** 
 
Net: High impact                 60           31         26           29         43         41         25         39           20         21          **         **          23         20          **         ** 
                                 73%          83%        67%          63%        67%        79%        79%        73%          67%        70%         **         **          73%        72%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 143 (continuation) 
<C6> What impact has this had on you....Sexual\ pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           33         39           46         61         48         34         51           25         28          **         **          25         24          **         ** 
 
Effective sample                 53           23         27           32         43         33         22         35           19         19          **         **          20         17          **         ** 
 
Total                            82           38         39           47         65         52         31         53           30         30          **         **          32         27          **         ** 
 
Mean Score                      4.1          4.4        3.9          3.8        3.9        4.3        4.2        4.0          4.1        3.7          **         **         4.1        3.9          **         ** 
Standard deviation             1.21          .91       1.39         1.34       1.30       1.11       1.04       1.21         1.10       1.39          **         **        1.18       1.29          **         ** 
Standard error                  .17          .20        .27          .25        .20        .20        .22        .21          .26        .32          **         **         .27        .31          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 143 (continuation) 
<C6> What impact has this had on you....Sexual\ pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   76            ** 
 
Effective sample                 53            ** 
 
Total                            82            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            ** 
                                  4%           ** 
 
2                  (2.0)          9            ** 
                                 11%           ** 
 
3                  (3.0)          6            ** 
                                  8%           ** 
 
4                  (4.0)         19            ** 
                                 23%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41            ** 
                                 50%           ** 
 
It has had 
no impact                         3            ** 
                                  4%           ** 
 
Don't know                        -            ** 
                                  -%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                  19            ** 
                                 23%           ** 
 
Net: High impact                 60            ** 
                                 73%           ** 
 
Mean Score                      4.1            ** 
Standard deviation             1.21            ** 
Standard error                  .17            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 143 (continuation) 
<C6> What impact has this had on you....Sexual\ pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           41         54         55         33         61         55         32         24          **         **        41          ** 
 
Effective sample                 53           27         36         38         23         43         39         22         17          **         **        29          ** 
 
Total                            82           39         55         58         35         67         62         32         28          **         **        42          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            4          3          3          3          3          3          *          2          **         **         2          ** 
                                  4%           9%         6%         6%        10%         5%         6%         *%         6%         **         **         4%         ** 
 
2                  (2.0)          9            6          7          7          4          9          7          5          4          **         **         7          ** 
                                 11%          14%        13%        12%        12%        14%        11%        17%        13%         **         **        16%         ** 
 
3                  (3.0)          6            3          5          6          2          6          5          3          *          **         **         5          ** 
                                  8%           7%         8%        11%         6%         9%         7%         8%         1%         **         **        11%         ** 
 
4                  (4.0)         19            8         15         13          9         15         12          7         11          **         **        11          ** 
                                 23%          19%        28%        23%        27%        23%        19%        22%        38%         **         **        26%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41           17         21         25         12         30         32         15         11          **         **        15          ** 
                                 50%          43%        39%        44%        36%        45%        52%        47%        41%         **         **        36%         ** 
 
It has had 
no impact                         3            3          3          3          3          3          3          2          -          **         **         3          ** 
                                  4%           8%         6%         5%         9%         5%         5%         5%         -%         **         **         7%         ** 
 
Don't know                        -            -          -          -          -          -          -          -          -          **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         **         **         -%         ** 
 
Refused                           -            -          -          -          -          -          -          -          -          **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         **         **         -%         ** 
 
Net: low impact                  19           12         15         16         10         19         15          8          6          **         **        13          ** 
                                 23%          30%        27%        28%        28%        28%        24%        25%        21%         **         **        31%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 143 (continuation) 
<C6> What impact has this had on you....Sexual\ pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           41         54         55         33         61         55         32         24          **         **        41          ** 
 
Effective sample                 53           27         36         38         23         43         39         22         17          **         **        29          ** 
 
Total                            82           39         55         58         35         67         62         32         28          **         **        42          ** 
 
Net: High impact                 60           24         37         38         22         45         44         22         22          **         **        26          ** 
                                 73%          62%        67%        67%        63%        68%        71%        69%        79%         **         **        62%         ** 
 
Mean Score                      4.1          3.8        3.9        3.9        3.7        3.9        4.1        4.0        3.9          **         **       3.8          ** 
Standard deviation             1.21         1.43       1.28       1.28       1.40       1.28       1.28       1.17       1.25          **         **      1.26          ** 
Standard error                  .17          .29        .22        .21        .30        .20        .21        .25        .30          **         **       .24          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 143 (continuation) 
<C6> What impact has this had on you....Sexual\ pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           60         35          **        25         51         24         35          **         **         **         **        51         61          **         **         ** 
 
Effective sample                 53           43         25          **        17         36         16         25          **         **         **         **        34         42          **         **         ** 
 
Total                            82           67         40          **        25         54         25         36          **         **         **         **        51         64          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            4          2          **         2          2          *          2          **         **         **         **         *          2          **         **         ** 
                                  4%           5%         4%         **         7%         3%         1%         5%         **         **         **         **         *%         3%         **         **         ** 
 
2                  (2.0)          9            7          5          **         2          7          5          6          **         **         **         **         7          7          **         **         ** 
                                 11%          11%        14%         **         9%        14%        19%        16%         **         **         **         **        14%        12%         **         **         ** 
 
3                  (3.0)          6            6          4          **         2          4          1          4          **         **         **         **         3          6          **         **         ** 
                                  8%           9%         9%         **         8%         8%         2%        11%         **         **         **         **         6%        10%         **         **         ** 
 
4                  (4.0)         19           13          7          **         4         17         11          9          **         **         **         **        15         11          **         **         ** 
                                 23%          20%        18%         **        15%        31%        44%        24%         **         **         **         **        30%        18%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41           34         20          **        14         21          5         12          **         **         **         **        23         34          **         **         ** 
                                 50%          51%        50%         **        56%        38%        21%        35%         **         **         **         **        44%        53%         **         **         ** 
 
It has had 
no impact                         3            3          2          **         1          3          3          3          **         **         **         **         3          3          **         **         ** 
                                  4%           5%         4%         **         6%         6%        12%         9%         **         **         **         **         6%         5%         **         **         ** 
 
Don't know                        -            -          -          **         -          -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         -%         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Refused                           -            -          -          **         -          -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         -%         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Net: low impact                  19           17         11          **         6         13          6         11          **         **         **         **        10         15          **         **         ** 
                                 23%          25%        27%         **        24%        25%        23%        32%         **         **         **         **        20%        24%         **         **         ** 
 
Net: High impact                 60           47         27          **        18         38         16         21          **         **         **         **        38         45          **         **         ** 
                                 73%          70%        68%         **        71%        69%        65%        59%         **         **         **         **        74%        71%         **         **         ** 
 
Mean Score                      4.1          4.0        4.0          **       4.1        3.9        3.7        3.7          **         **         **         **       4.1n       4.1n         **         **         ** 
                                                                                                                                                                                              -          n 
Standard deviation             1.21         1.27       1.28          **      1.33       1.18       1.13       1.30          **         **         **         **      1.08       1.19          **         **         ** 
Standard error                  .17          .20        .26          **       .34        .20        .30        .27          **         **         **         **       .19        .19          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 143 (continuation) 
<C6> What impact has this had on you....Sexual\ pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   76           41          -          ** 
 
Effective sample                 53           29          -          ** 
 
Total                            82           44          -          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            4          -          ** 
                                  4%           8%         -%         ** 
 
2                  (2.0)          9            7          -          ** 
                                 11%          16%         -%         ** 
 
3                  (3.0)          6            4          -          ** 
                                  8%          10%         -%         ** 
 
4                  (4.0)         19           10          -          ** 
                                 23%          22%         -%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41           16          -          ** 
                                 50%          37%         -%         ** 
 
It has had 
no impact                         3            3          -          ** 
                                  4%           7%         -%         ** 
 
Don't know                        -            -          -          ** 
                                  -%           -%         -%         ** 
 
Refused                           -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: low impact                  19           15          -          ** 
                                 23%          34%         -%         ** 
 
Net: High impact                 60           26          -          ** 
                                 73%          59%         -%         ** 
 
Mean Score                      4.1          3.7-         -          ** 
Standard deviation             1.21         1.39          -          ** 
Standard error                  .17          .27          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           32         44            **        21          **         **         **         **         -           35         30          **           **         **         **        28 
 
Effective sample size            53           24         29            **        16          **         **         **         **         -           25         21          **           **         **         **        20 
 
Total                            82           39         44            **        24          **         **         **         **         -           37         33          **           **         **         **        34 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            -          3            **         -          **         **         **         **         -            -          3          **           **         **         **         2 
                                  4%           -%         8%           **         -%         **         **         **         **         -%           -%        10%         **           **         **         **         6% 
 
AOL ---- search engine            1            *          *            **         *          **         **         **         **         -            *          *          **           **         **         **         * 
                                  1%           1%         1%           **         1%         **         **         **         **         -%           1%         1%         **           **         **         **         *% 
 
ASK.COM ---- 
search engine                     2            *          1            **         *          **         **         **         **         -            *          1          **           **         **         **         - 
                                  2%           1%         3%           **         1%         **         **         **         **         -%           1%         4%         **           **         **         **         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            1            -          1            **         -          **         **         **         **         -            -          1          **           **         **         **         - 
                                  2%           -%         3%           **         -%         **         **         **         **         -%           -%         4%         **           **         **         **         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              1            -          1            **         -          **         **         **         **         -            -          1          **           **         **         **         - 
                                  2%           -%         3%           **         -%         **         **         **         **         -%           -%         4%         **           **         **         **         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            1            -          1            **         -          **         **         **         **         -            -          1          **           **         **         **         - 
                                  2%           -%         3%           **         -%         **         **         **         **         -%           -%         4%         **           **         **         **         -% 
 
CNN WEBSITE OR 
APP ---- news site/app            2            2          -            **         -          **         **         **         **         -            2          -          **           **         **         **         - 
                                  2%           5%         -%           **         -%         **         **         **         **         -%           5%         -%         **           **         **         **         -% 
 
DAILY MOTION ---- 
video sharing site/app            *            *          -            **         *          **         **         **         **         -            *          -          **           **         **         **         - 
                                  *%           1%         -%           **         1%         **         **         **         **         -%           1%         -%         **           **         **         **         -% 
 
DISCORD ---- 
instant messenger                 2            2          -            **         -          **         **         **         **         -            -          2          **           **         **         **         2 
                                  2%           4%         -%           **         -%         **         **         **         **         -%           -%         5%         **           **         **         **         5% 
 
EMAIL                             7            2          5            **         2          **         **         **         **         -            5          3          **           **         **         **         2 
                                  9%           6%        12%           **        10%         **         **         **         **         -%          12%         8%         **           **         **         **         7% 
 
FACEBOOK ---- 
social media site/app            31           10         21            **        13          **         **         **         **         -           16         13          **           **         **         **        10 
                                 37%          26%        48%           **        55%         **         **         **         **         -%          42%        40%         **           **         **         **        29% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           32         44            **        21          **         **         **         **         -           35         30          **           **         **         **        28 
 
Effective sample size            53           24         29            **        16          **         **         **         **         -           25         21          **           **         **         **        20 
 
Total                            82           39         44            **        24          **         **         **         **         -           37         33          **           **         **         **        34 
 
FACEBOOK MESSENGER 
---- instant messenger            4            1          3            **         1          **         **         **         **         -            2          2          **           **         **         **         * 
                                  5%           3%         6%           **         4%         **         **         **         **         -%           4%         6%         **           **         **         **         *% 
 
FACETIME ---- 
social media site/app             2            2          *            **         1          **         **         **         **         -            1          2          **           **         **         **         2 
                                  3%           5%         1%           **         2%         **         **         **         **         -%           2%         5%         **           **         **         **         5% 
 
GOOGLE ---- 
search engine                    22           10         12            **         8          **         **         **         **         -           11          5          **           **         **         **        10 
                                 27%          26%        28%           **        31%         **         **         **         **         -%          30%        16%         **           **         **         **        29% 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          -            **         *          **         **         **         **         -            *          -          **           **         **         **         - 
                                  *%           1%         -%           **         1%         **         **         **         **         -%           1%         -%         **           **         **         **         -% 
 
IMESSAGE ---- 
instant messenger                 2            2          *            **         *          **         **         **         **         -            2          *          **           **         **         **         * 
                                  3%           5%         1%           **         1%         **         **         **         **         -%           5%         1%         **           **         **         **         1% 
 
INSTAGIB.TV ---- 
video sharing site/app            2            2          -            **         -          **         **         **         **         -            2          -          **           **         **         **         - 
                                  2%           5%         -%           **         -%         **         **         **         **         -%           5%         -%         **           **         **         **         -% 
 
INSTAGRAM ---- 
social media site/app            17            8          9            **         2          **         **         **         **         -            6         11          **           **         **         **         8 
                                 21%          20%        21%           **         7%         **         **         **         **         -%          15%        35%         **           **         **         **        23% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            -          1            **         -          **         **         **         **         -            -          1          **           **         **         **         - 
                                  2%           -%         3%           **         -%         **         **         **         **         -%           -%         4%         **           **         **         **         -% 
 
LINKEDIN ---- 
social media site/app             2            2          -            **         -          **         **         **         **         -            2          -          **           **         **         **         - 
                                  2%           5%         -%           **         -%         **         **         **         **         -%           5%         -%         **           **         **         **         -% 
 
LIVELEAK ---- 
video sharing site/app            *            *          -            **         *          **         **         **         **         -            *          -          **           **         **         **         - 
                                  *%           1%         -%           **         1%         **         **         **         **         -%           1%         -%         **           **         **         **         -% 
 
MIXER ---- video 
sharing site/app                  *            *          -            **         *          **         **         **         **         -            *          -          **           **         **         **         - 
                                  *%           1%         -%           **         1%         **         **         **         **         -%           1%         -%         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1912 
Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           32         44            **        21          **         **         **         **         -           35         30          **           **         **         **        28 
 
Effective sample size            53           24         29            **        16          **         **         **         **         -           25         21          **           **         **         **        20 
 
Total                            82           39         44            **        24          **         **         **         **         -           37         33          **           **         **         **        34 
 
NINTENDO ONLINE 
---- gaming                       *            *          -            **         *          **         **         **         **         -            *          -          **           **         **         **         - 
                                  *%           1%         -%           **         1%         **         **         **         **         -%           1%         -%         **           **         **         **         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            -          1            **         1          **         **         **         **         -            1          -          **           **         **         **         - 
                                  2%           -%         3%           **         6%         **         **         **         **         -%           4%         -%         **           **         **         **         -% 
 
PINTEREST ---- 
social media site/app             3            3          -            **         -          **         **         **         **         -            -          2          **           **         **         **         2 
                                  4%           9%         -%           **         -%         **         **         **         **         -%           -%         5%         **           **         **         **         5% 
 
PLAYSTATION 
NETWORK ---- gaming               4            2          2            **         2          **         **         **         **         -            2          2          **           **         **         **         3 
                                  4%           5%         4%           **         8%         **         **         **         **         -%           5%         5%         **           **         **         **        10% 
 
REDDIT ---- social 
media site/app                    2            2          -            **         -          **         **         **         **         -            2          -          **           **         **         **         - 
                                  2%           5%         -%           **         -%         **         **         **         **         -%           5%         -%         **           **         **         **         -% 
 
SKYPE ---- social 
media site/app                    2            2          -            **         *          **         **         **         **         -            2          -          **           **         **         **         - 
                                  2%           5%         -%           **         1%         **         **         **         **         -%           5%         -%         **           **         **         **         -% 
 
SNAPCHAT ---- 
instant messenger                16            5         11            **         4          **         **         **         **         -           12          5          **           **         **         **         8 
                                 20%          14%        25%           **        15%         **         **         **         **         -%          32%        14%         **           **         **         **        22% 
 
STEAM ---- gaming                 2            -          2            **         -          **         **         **         **         -            2          -          **           **         **         **         2 
                                  2%           -%         4%           **         -%         **         **         **         **         -%           5%         -%         **           **         **         **         5% 
 
TEAMSPEAK ---- 
instant messenger                 *            *          -            **         *          **         **         **         **         -            *          -          **           **         **         **         - 
                                  *%           1%         -%           **         1%         **         **         **         **         -%           1%         -%         **           **         **         **         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            -          *            **         -          **         **         **         **         -            -          -          **           **         **         **         - 
                                  1%           -%         1%           **         -%         **         **         **         **         -%           -%         -%         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1913 
Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           32         44            **        21          **         **         **         **         -           35         30          **           **         **         **        28 
 
Effective sample size            53           24         29            **        16          **         **         **         **         -           25         21          **           **         **         **        20 
 
Total                            82           39         44            **        24          **         **         **         **         -           37         33          **           **         **         **        34 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            -          2            **         2          **         **         **         **         -            2          -          **           **         **         **         2 
                                  2%           -%         4%           **         7%         **         **         **         **         -%           5%         -%         **           **         **         **         5% 
 
TIK TOK ---- social 
media site/app                    3            2          2            **         -          **         **         **         **         -            *          3          **           **         **         **         2 
                                  4%           4%         3%           **         -%         **         **         **         **         -%           *%         9%         **           **         **         **         5% 
 
TUMBLR ---- social 
media site/app                    4            1          2            **         1          **         **         **         **         -            4          -          **           **         **         **         2 
                                  4%           4%         5%           **         6%         **         **         **         **         -%          10%         -%         **           **         **         **         6% 
 
TWITCH ---- video 
sharing site/app                  2            2          -            **         *          **         **         **         **         -            *          2          **           **         **         **         2 
                                  2%           5%         -%           **         1%         **         **         **         **         -%           1%         5%         **           **         **         **         5% 
 
TWITTER ---- social 
media site/app                    8            5          3            **         2          **         **         **         **         -            2          7          **           **         **         **         2 
                                 10%          13%         7%           **         7%         **         **         **         **         -%           5%        20%         **           **         **         **         5% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            *          2            **         2          **         **         **         **         -            2          -          **           **         **         **         2 
                                  2%           *%         4%           **         8%         **         **         **         **         -%           5%         -%         **           **         **         **         5% 
 
VIBER ---- 
instant messenger                 5            3          2            **         -          **         **         **         **         -            4          2          **           **         **         **         4 
                                  7%           9%         4%           **         -%         **         **         **         **         -%          10%         5%         **           **         **         **        11% 
 
WHATSAPP ---- 
instant messenger                10            5          4            **         2          **         **         **         **         -            4          5          **           **         **         **         - 
                                 12%          13%        10%           **         8%         **         **         **         **         -%           9%        14%         **           **         **         **         -% 
 
XBOX LIVE ---- gaming             2            2          -            **         *          **         **         **         **         -            *          2          **           **         **         **         2 
                                  2%           5%         -%           **         1%         **         **         **         **         -%           1%         5%         **           **         **         **         5% 
 
YAHOO ---- search engine          5            3          1            **         2          **         **         **         **         -            2          3          **           **         **         **         2 
                                  6%           9%         3%           **         7%         **         **         **         **         -%           4%        10%         **           **         **         **         5% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          -            **         -          **         **         **         **         -            -          2          **           **         **         **         2 
                                  2%           4%         -%           **         -%         **         **         **         **         -%           -%         5%         **           **         **         **         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           32         44            **        21          **         **         **         **         -           35         30          **           **         **         **        28 
 
Effective sample size            53           24         29            **        16          **         **         **         **         -           25         21          **           **         **         **        20 
 
Total                            82           39         44            **        24          **         **         **         **         -           37         33          **           **         **         **        34 
 
YOUTUBE ---- video 
sharing site/app                 11            8          3            **         2          **         **         **         **         -            2          5          **           **         **         **         7 
                                 13%          20%         7%           **         7%         **         **         **         **         -%           5%        16%         **           **         **         **        21% 
 
Somewhere else 
(write in)                        *            *          -            **         -          **         **         **         **         -            -          -          **           **         **         **         - 
                                  *%           1%         -%           **         -%         **         **         **         **         -%           -%         -%         **           **         **         **         -% 
 
(Dont know / 
 Can't remember)                  8            7          1            **         1          **         **         **         **         -            2          4          **           **         **         **         2 
                                 10%          19%         1%           **         6%         **         **         **         **         -%           4%        13%         **           **         **         **         7% 
 
NET - Video 
Sharing Site or App              12            9          3            **         2          **         **         **         **         -            4          5          **           **         **         **         7 
                                 15%          24%         7%           **         7%         **         **         **         **         -%           9%        16%         **           **         **         **        21% 
 
NET - Search Engine              24           10         14            **         8          **         **         **         **         -           11          7          **           **         **         **        10 
                                 29%          26%        32%           **        31%         **         **         **         **         -%          30%        22%         **           **         **         **        30% 
 
NET - Social 
Media Site or App                57           28         30            **        16          **         **         **         **         -           29         24          **           **         **         **        21 
                                 69%          71%        68%           **        68%         **         **         **         **         -%          77%        74%         **           **         **         **        64% 
 
NET - Instant Messenger          27           11         15            **         4          **         **         **         **         -           16          9          **           **         **         **         8 
                                 33%          29%        35%           **        17%         **         **         **         **         -%          43%        26%         **           **         **         **        24% 
 
NET - News Site or App            9            3          6            **         2          **         **         **         **         -            3          5          **           **         **         **         5 
                                 11%           9%        13%           **         7%         **         **         **         **         -%           9%        15%         **           **         **         **        16% 
 
NET - Playing 
games on a site or app            5            2          3            **         2          **         **         **         **         -            4          2          **           **         **         **         5 
                                  7%           5%         8%           **         8%         **         **         **         **         -%          10%         5%         **           **         **         **        15% 
 
NET - Email or 
another site or app              11            2          9            **         6          **         **         **         **         -            8          3          **           **         **         **         4 
                                 13%           6%        20%           **        24%         **         **         **         **         -%          21%         8%         **           **         **         **        12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1915 
Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   76           34         42            **        22          **        39         37           65          ** 
 
Effective sample size            53           26         27            **        15          **        27         26           43          ** 
 
Total                            82           39         43            **        25          **        42         41           65          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            1          2            **         -          **         -          3            3          ** 
                                  4%           3%         5%           **         -%         **         -%         8%           5%         ** 
 
AOL ---- search engine            1            *          *            **         *          **         *          *            1          ** 
                                  1%           1%         1%           **         1%         **         1%         1%           1%         ** 
 
ASK.COM ---- 
search engine                     2            2          -            **         -          **         -          2            2          ** 
                                  2%           4%         -%           **         -%         **         -%         4%           2%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            1            1          -            **         -          **         -          1            1          ** 
                                  2%           3%         -%           **         -%         **         -%         3%           2%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              1            1          -            **         -          **         -          1            1          ** 
                                  2%           3%         -%           **         -%         **         -%         3%           2%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            1            1          -            **         -          **         -          1            1          ** 
                                  2%           3%         -%           **         -%         **         -%         3%           2%         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            2            2          -            **         -          **         -          2            2          ** 
                                  2%           5%         -%           **         -%         **         -%         4%           3%         ** 
 
DAILY MOTION ---- 
video sharing site/app            *            *          -            **         -          **         -          *            *          ** 
                                  *%           1%         -%           **         -%         **         -%         1%           *%         ** 
 
DISCORD ---- 
instant messenger                 2            -          2            **         -          **         2          -            2          ** 
                                  2%           -%         4%           **         -%         **         4%         -%           3%         ** 
 
EMAIL                             7            4          4            **         2          **         4          4            7          ** 
                                  9%           9%         9%           **         6%         **         9%         9%          12%         ** 
 
FACEBOOK ---- 
social media site/app            31           20         11            **         9          **        17         14           22          ** 
                                 37%          52%        25%           **        38%         **        40%        35%          35%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   76           34         42            **        22          **        39         37           65          ** 
 
Effective sample size            53           26         27            **        15          **        27         26           43          ** 
 
Total                            82           39         43            **        25          **        42         41           65          ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            3          1            **         1          **         1          3            4          ** 
                                  5%           7%         3%           **         4%         **         3%         6%           6%         ** 
 
FACETIME ---- 
social media site/app             2            1          2            **         -          **         2          *            2          ** 
                                  3%           1%         4%           **         -%         **         5%         1%           4%         ** 
 
GOOGLE ---- 
search engine                    22           12         10            **         5          **         7         15           17          ** 
                                 27%          31%        23%           **        21%         **        17%        37%          27%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          -            **         -          **         -          *            *          ** 
                                  *%           1%         -%           **         -%         **         -%         1%           *%         ** 
 
IMESSAGE ---- 
instant messenger                 2            2          *            **         -          **         -          2            2          ** 
                                  3%           5%         1%           **         -%         **         -%         6%           4%         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            2            2          -            **         -          **         -          2            2          ** 
                                  2%           5%         -%           **         -%         **         -%         4%           3%         ** 
 
INSTAGRAM ---- 
social media site/app            17            5         12            **         4          **         7         10           11          ** 
                                 21%          14%        27%           **        16%         **        18%        24%          17%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            1          -            **         -          **         -          1            1          ** 
                                  2%           3%         -%           **         -%         **         -%         3%           2%         ** 
 
LINKEDIN ---- 
social media site/app             2            2          -            **         -          **         -          2            2          ** 
                                  2%           5%         -%           **         -%         **         -%         4%           3%         ** 
 
LIVELEAK ---- 
video sharing site/app            *            *          -            **         -          **         -          *            *          ** 
                                  *%           1%         -%           **         -%         **         -%         1%           *%         ** 
 
MIXER ---- video 
sharing site/app                  *            *          -            **         -          **         -          *            *          ** 
                                  *%           1%         -%           **         -%         **         -%         1%           *%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   76           34         42            **        22          **        39         37           65          ** 
 
Effective sample size            53           26         27            **        15          **        27         26           43          ** 
 
Total                            82           39         43            **        25          **        42         41           65          ** 
 
NINTENDO ONLINE 
---- gaming                       *            *          -            **         -          **         -          *            *          ** 
                                  *%           1%         -%           **         -%         **         -%         1%           *%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            1          -            **         -          **         -          1            1          ** 
                                  2%           4%         -%           **         -%         **         -%         4%           2%         ** 
 
PINTEREST ---- 
social media site/app             3            2          2            **         -          **         2          2            3          ** 
                                  4%           4%         4%           **         -%         **         4%         4%           5%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               4            *          3            **         -          **         3          *            4          ** 
                                  4%           1%         8%           **         -%         **         8%         1%           6%         ** 
 
REDDIT ---- social 
media site/app                    2            2          -            **         -          **         -          2            2          ** 
                                  2%           5%         -%           **         -%         **         -%         4%           3%         ** 
 
SKYPE ---- social 
media site/app                    2            2          -            **         -          **         -          2            2          ** 
                                  2%           5%         -%           **         -%         **         -%         5%           3%         ** 
 
SNAPCHAT ---- 
instant messenger                16            8          8            **         4          **         6         10            9          ** 
                                 20%          21%        18%           **        16%         **        15%        25%          15%         ** 
 
STEAM ---- gaming                 2            -          2            **         -          **         -          2            2          ** 
                                  2%           -%         4%           **         -%         **         -%         4%           3%         ** 
 
TEAMSPEAK ---- 
instant messenger                 *            *          -            **         -          **         -          *            *          ** 
                                  *%           1%         -%           **         -%         **         -%         1%           *%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            *          -            **         -          **         -          *            *          ** 
                                  1%           1%         -%           **         -%         **         -%         1%           1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   76           34         42            **        22          **        39         37           65          ** 
 
Effective sample size            53           26         27            **        15          **        27         26           43          ** 
 
Total                            82           39         43            **        25          **        42         41           65          ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            -          2            **         -          **         2          -            2          ** 
                                  2%           -%         4%           **         -%         **         4%         -%           3%         ** 
 
TIK TOK ---- social 
media site/app                    3            1          2            **         *          **         2          1            3          ** 
                                  4%           3%         4%           **         1%         **         4%         3%           5%         ** 
 
TUMBLR ---- social 
media site/app                    4            1          2            **         -          **         *          3            4          ** 
                                  4%           4%         5%           **         -%         **         1%         8%           6%         ** 
 
TWITCH ---- video 
sharing site/app                  2            *          2            **         -          **         2          *            2          ** 
                                  2%           1%         4%           **         -%         **         4%         1%           3%         ** 
 
TWITTER ---- social 
media site/app                    8            5          4            **         2          **         5          3            8          ** 
                                 10%          12%         8%           **         7%         **        12%         8%          13%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          2            **         2          **         2          -            2          ** 
                                  2%           -%         4%           **         7%         **         5%         -%           3%         ** 
 
VIBER ---- 
instant messenger                 5            2          4            **         -          **         2          4            3          ** 
                                  7%           5%         8%           **         -%         **         4%         9%           5%         ** 
 
WHATSAPP ---- 
instant messenger                10           10          -            **         2          **         3          6            8          ** 
                                 12%          25%         -%           **         7%         **         8%        16%          12%         ** 
 
XBOX LIVE ---- gaming             2            *          2            **         -          **         2          *            2          ** 
                                  2%           1%         4%           **         -%         **         4%         1%           3%         ** 
 
YAHOO ---- search engine          5            3          2            **         -          **         2          3            3          ** 
                                  6%           8%         4%           **         -%         **         4%         7%           5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   76           34         42            **        22          **        39         37           65          ** 
 
Effective sample size            53           26         27            **        15          **        27         26           43          ** 
 
Total                            82           39         43            **        25          **        42         41           65          ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            -          2            **         -          **         2          -            2          ** 
                                  2%           -%         4%           **         -%         **         4%         -%           3%         ** 
 
YOUTUBE ---- video 
sharing site/app                 11            4          7            **         4          **         7          4           11          ** 
                                 13%           9%        16%           **        15%         **        17%         9%          17%         ** 
 
Somewhere else 
(write in)                        *            *          -            **         -          **         -          *            *          ** 
                                  *%           1%         -%           **         -%         **         -%         1%           *%         ** 
 
(Dont know / 
 Can't remember)                  8            4          4            **         2          **         4          4            6          ** 
                                 10%           9%        10%           **         9%         **         9%        11%          10%         ** 
 
NET - Video 
Sharing Site or App              12            5          7            **         4          **         7          5           12          ** 
                                 15%          14%        16%           **        15%         **        17%        13%          19%         ** 
 
NET - Search Engine              24           14         10            **         6          **         8         16           19          ** 
                                 29%          35%        24%           **        23%         **        18%        40%          30%         ** 
 
NET - Social 
Media Site or App                57           31         26            **        17          **        29         29           41          ** 
                                 69%          78%        61%           **        68%         **        69%        70%          64%         ** 
 
NET - Instant Messenger          27           17          9            **         6          **        10         16           18          ** 
                                 33%          44%        22%           **        26%         **        25%        40%          28%         ** 
 
NET - News Site or App            9            4          5            **         -          **         3          6            9          ** 
                                 11%           9%        13%           **         -%         **         8%        14%          14%         ** 
 
NET - Playing 
games on a site or app            5            *          5            **         -          **         3          2            5          ** 
                                  7%           1%        12%           **         -%         **         8%         5%           8%         ** 
 
NET - Email or 
another site or app              11            5          6            **         3          **         6          5           11          ** 
                                 13%          13%        13%           **        13%         **        14%        12%          17%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         - 
 
Effective sample size            53            **         **         **         **         **         **         **         **         **         **         **         **          46          **         **         - 
 
Total                            82            **         **         **         **         **         **         **         **         **         **         **         **          71          **         **         - 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         - 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
AOL ---- search engine            1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         - 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         -% 
 
ASK.COM ---- 
search engine                     2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
CNN WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
DAILY MOTION ---- 
video sharing site/app            *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         - 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         -% 
 
DISCORD ---- 
instant messenger                 2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
EMAIL                             7            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         - 
                                  9%           **         **         **         **         **         **         **         **         **         **         **         **          10%         **         **         -% 
 
FACEBOOK ---- 
social media site/app            31            **         **         **         **         **         **         **         **         **         **         **         **          26          **         **         - 
                                 37%           **         **         **         **         **         **         **         **         **         **         **         **          36%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         - 
 
Effective sample size            53            **         **         **         **         **         **         **         **         **         **         **         **          46          **         **         - 
 
Total                            82            **         **         **         **         **         **         **         **         **         **         **         **          71          **         **         - 
 
FACEBOOK MESSENGER 
---- instant messenger            4            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         - 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         -% 
 
FACETIME ---- 
social media site/app             2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         -% 
 
GOOGLE ---- 
search engine                    22            **         **         **         **         **         **         **         **         **         **         **         **          19          **         **         - 
                                 27%           **         **         **         **         **         **         **         **         **         **         **         **          26%         **         **         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         - 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         -% 
 
IMESSAGE ---- 
instant messenger                 2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
INSTAGRAM ---- 
social media site/app            17            **         **         **         **         **         **         **         **         **         **         **         **          16          **         **         - 
                                 21%           **         **         **         **         **         **         **         **         **         **         **         **          22%         **         **         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
LINKEDIN ---- 
social media site/app             2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
LIVELEAK ---- 
video sharing site/app            *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         - 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         - 
 
Effective sample size            53            **         **         **         **         **         **         **         **         **         **         **         **          46          **         **         - 
 
Total                            82            **         **         **         **         **         **         **         **         **         **         **         **          71          **         **         - 
 
MIXER ---- video 
sharing site/app                  *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         - 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         -% 
 
NINTENDO ONLINE 
---- gaming                       *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         - 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
PINTEREST ---- 
social media site/app             3            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
PLAYSTATION 
NETWORK ---- gaming               4            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         - 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         -% 
 
REDDIT ---- social 
media site/app                    2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
SKYPE ---- social 
media site/app                    2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         -% 
 
SNAPCHAT ---- 
instant messenger                16            **         **         **         **         **         **         **         **         **         **         **         **          16          **         **         - 
                                 20%           **         **         **         **         **         **         **         **         **         **         **         **          23%         **         **         -% 
 
STEAM ---- gaming                 2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
TEAMSPEAK ---- 
instant messenger                 *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         - 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         - 
 
Effective sample size            53            **         **         **         **         **         **         **         **         **         **         **         **          46          **         **         - 
 
Total                            82            **         **         **         **         **         **         **         **         **         **         **         **          71          **         **         - 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
TIK TOK ---- social 
media site/app                    3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         - 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         -% 
 
TUMBLR ---- social 
media site/app                    4            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         - 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         -% 
 
TWITCH ---- video 
sharing site/app                  2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         -% 
 
TWITTER ---- social 
media site/app                    8            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         - 
                                 10%           **         **         **         **         **         **         **         **         **         **         **         **           9%         **         **         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         -% 
 
VIBER ---- 
instant messenger                 5            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         - 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **           8%         **         **         -% 
 
WHATSAPP ---- 
instant messenger                10            **         **         **         **         **         **         **         **         **         **         **         **           6          **         **         - 
                                 12%           **         **         **         **         **         **         **         **         **         **         **         **           9%         **         **         -% 
 
XBOX LIVE ---- gaming             2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         - 
 
Effective sample size            53            **         **         **         **         **         **         **         **         **         **         **         **          46          **         **         - 
 
Total                            82            **         **         **         **         **         **         **         **         **         **         **         **          71          **         **         - 
 
YAHOO ---- search engine          5            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         - 
                                  6%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
YOUTUBE ---- video 
sharing site/app                 11            **         **         **         **         **         **         **         **         **         **         **         **           9          **         **         - 
                                 13%           **         **         **         **         **         **         **         **         **         **         **         **          13%         **         **         -% 
 
Somewhere else 
(write in)                        *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         - 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         -% 
 
(Dont know / 
 Can't remember)                  8            **         **         **         **         **         **         **         **         **         **         **         **           8          **         **         - 
                                 10%           **         **         **         **         **         **         **         **         **         **         **         **          11%         **         **         -% 
 
NET - Video 
Sharing Site or App              12            **         **         **         **         **         **         **         **         **         **         **         **          11          **         **         - 
                                 15%           **         **         **         **         **         **         **         **         **         **         **         **          15%         **         **         -% 
 
NET - Search Engine              24            **         **         **         **         **         **         **         **         **         **         **         **          21          **         **         - 
                                 29%           **         **         **         **         **         **         **         **         **         **         **         **          29%         **         **         -% 
 
NET - Social 
Media Site or App                57            **         **         **         **         **         **         **         **         **         **         **         **          50          **         **         - 
                                 69%           **         **         **         **         **         **         **         **         **         **         **         **          70%         **         **         -% 
 
NET - Instant Messenger          27            **         **         **         **         **         **         **         **         **         **         **         **          24          **         **         - 
                                 33%           **         **         **         **         **         **         **         **         **         **         **         **          33%         **         **         -% 
 
NET - News Site or App            9            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         - 
                                 11%           **         **         **         **         **         **         **         **         **         **         **         **           9%         **         **         -% 
 
NET - Playing 
games on a site or app            5            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         - 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **           8%         **         **         -% 
 
NET - Email or 
another site or app              11            **         **         **         **         **         **         **         **         **         **         **         **          11          **         **         - 
                                 13%           **         **         **         **         **         **         **         **         **         **         **         **          15%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           35          **         **         **         **           **        44           40         30          **         **          31         22         22          ** 
 
Effective sample size            53           27          **         **         **         **           **        25           30         19          **         **          24         13         16          ** 
 
Total                            82           39          **         **         **         **           **        33           46         28          **         **          41         18         24          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            1          **         **         **         **           **         1            1          -          **         **           -          -          3          ** 
                                  4%           3%         **         **         **         **           **         4%           3%         -%         **         **           -%         -%        14%         ** 
 
AOL ---- search engine            1            *          **         **         **         **           **         1            *          *          **         **           *          *          *          ** 
                                  1%           1%         **         **         **         **           **         2%           *%         1%         **         **           *%         1%         1%         ** 
 
ASK.COM ---- 
search engine                     2            2          **         **         **         **           **         2            2          -          **         **           -          *          1          ** 
                                  2%           4%         **         **         **         **           **         5%           3%         -%         **         **           -%         1%         6%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            1            1          **         **         **         **           **         1            1          -          **         **           -          -          1          ** 
                                  2%           3%         **         **         **         **           **         4%           3%         -%         **         **           -%         -%         6%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              1            1          **         **         **         **           **         1            1          -          **         **           -          -          1          ** 
                                  2%           3%         **         **         **         **           **         4%           3%         -%         **         **           -%         -%         6%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            1            1          **         **         **         **           **         1            1          -          **         **           -          -          1          ** 
                                  2%           3%         **         **         **         **           **         4%           3%         -%         **         **           -%         -%         6%         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            2            -          **         **         **         **           **         -            2          -          **         **           -          -          2          ** 
                                  2%           -%         **         **         **         **           **         -%           4%         -%         **         **           -%         -%         7%         ** 
 
DAILY MOTION ---- 
video sharing site/app            *            *          **         **         **         **           **         *            *          -          **         **           -          *          -          ** 
                                  *%           1%         **         **         **         **           **         1%           *%         -%         **         **           -%         1%         -%         ** 
 
DISCORD ---- 
instant messenger                 2            2          **         **         **         **           **         -            2          -          **         **           2          -          -          ** 
                                  2%           4%         **         **         **         **           **         -%           4%         -%         **         **           4%         -%         -%         ** 
 
EMAIL                             7            5          **         **         **         **           **         3            5          2          **         **           2          1          5          ** 
                                  9%          13%         **         **         **         **           **         8%          10%         8%         **         **           5%         4%        20%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           35          **         **         **         **           **        44           40         30          **         **          31         22         22          ** 
 
Effective sample size            53           27          **         **         **         **           **        25           30         19          **         **          24         13         16          ** 
 
Total                            82           39          **         **         **         **           **        33           46         28          **         **          41         18         24          ** 
 
FACEBOOK ---- 
social media site/app            31           19          **         **         **         **           **        16           20          6          **         **          16          4         10          ** 
                                 37%          47%         **         **         **         **           **        48%          42%        21%         **         **          40%        24%        43%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            3          **         **         **         **           **         4            3          1          **         **           -          2          2          ** 
                                  5%           8%         **         **         **         **           **        11%           5%         4%         **         **           -%        10%         9%         ** 
 
FACETIME ---- 
social media site/app             2            2          **         **         **         **           **         1            2          *          **         **           2          *          *          ** 
                                  3%           5%         **         **         **         **           **         2%           4%         1%         **         **           4%         2%         1%         ** 
 
GOOGLE ---- 
search engine                    22           10          **         **         **         **           **        10           13          7          **         **          11          5          6          ** 
                                 27%          25%         **         **         **         **           **        31%          28%        25%         **         **          26%        30%        26%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          **         **         **         **           **         *            *          -          **         **           -          *          -          ** 
                                  *%           1%         **         **         **         **           **         1%           *%         -%         **         **           -%         1%         -%         ** 
 
IMESSAGE ---- 
instant messenger                 2            1          **         **         **         **           **         1            2          -          **         **           -          *          2          ** 
                                  3%           2%         **         **         **         **           **         2%           5%         -%         **         **           -%         1%         9%         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            2            -          **         **         **         **           **         -            2          -          **         **           -          -          2          ** 
                                  2%           -%         **         **         **         **           **         -%           4%         -%         **         **           -%         -%         7%         ** 
 
INSTAGRAM ---- 
social media site/app            17            9          **         **         **         **           **         4           13          4          **         **          10          2          5          ** 
                                 21%          23%         **         **         **         **           **        13%          28%        14%         **         **          24%        12%        21%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            1          **         **         **         **           **         1            1          -          **         **           -          -          1          ** 
                                  2%           3%         **         **         **         **           **         4%           3%         -%         **         **           -%         -%         6%         ** 
 
LINKEDIN ---- 
social media site/app             2            -          **         **         **         **           **         -            2          -          **         **           -          -          2          ** 
                                  2%           -%         **         **         **         **           **         -%           4%         -%         **         **           -%         -%         7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           35          **         **         **         **           **        44           40         30          **         **          31         22         22          ** 
 
Effective sample size            53           27          **         **         **         **           **        25           30         19          **         **          24         13         16          ** 
 
Total                            82           39          **         **         **         **           **        33           46         28          **         **          41         18         24          ** 
 
LIVELEAK ---- 
video sharing site/app            *            *          **         **         **         **           **         *            *          -          **         **           -          *          -          ** 
                                  *%           1%         **         **         **         **           **         1%           *%         -%         **         **           -%         1%         -%         ** 
 
MIXER ---- video 
sharing site/app                  *            *          **         **         **         **           **         *            *          -          **         **           -          *          -          ** 
                                  *%           1%         **         **         **         **           **         1%           *%         -%         **         **           -%         1%         -%         ** 
 
NINTENDO ONLINE 
---- gaming                       *            *          **         **         **         **           **         *            *          -          **         **           -          *          -          ** 
                                  *%           1%         **         **         **         **           **         1%           *%         -%         **         **           -%         1%         -%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            1          **         **         **         **           **         -            1          -          **         **           -          -          1          ** 
                                  2%           4%         **         **         **         **           **         -%           3%         -%         **         **           -%         -%         6%         ** 
 
PINTEREST ---- 
social media site/app             3            2          **         **         **         **           **         -            2          2          **         **           2          2          -          ** 
                                  4%           4%         **         **         **         **           **         -%           4%         6%         **         **           4%        10%         -%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               4            4          **         **         **         **           **         2            4          -          **         **           3          *          -          ** 
                                  4%           9%         **         **         **         **           **         6%           8%         -%         **         **           8%         1%         -%         ** 
 
REDDIT ---- social 
media site/app                    2            -          **         **         **         **           **         -            2          -          **         **           -          -          2          ** 
                                  2%           -%         **         **         **         **           **         -%           4%         -%         **         **           -%         -%         7%         ** 
 
SKYPE ---- social 
media site/app                    2            *          **         **         **         **           **         *            2          -          **         **           -          *          2          ** 
                                  2%           1%         **         **         **         **           **         1%           4%         -%         **         **           -%         1%         7%         ** 
 
SNAPCHAT ---- 
instant messenger                16            8          **         **         **         **           **         7           12          4          **         **          10          4          2          ** 
                                 20%          21%         **         **         **         **           **        23%          26%        15%         **         **          26%        24%         7%         ** 
 
STEAM ---- gaming                 2            2          **         **         **         **           **         -            -          2          **         **           -          2          -          ** 
                                  2%           4%         **         **         **         **           **         -%           -%         6%         **         **           -%        10%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           35          **         **         **         **           **        44           40         30          **         **          31         22         22          ** 
 
Effective sample size            53           27          **         **         **         **           **        25           30         19          **         **          24         13         16          ** 
 
Total                            82           39          **         **         **         **           **        33           46         28          **         **          41         18         24          ** 
 
TEAMSPEAK ---- 
instant messenger                 *            *          **         **         **         **           **         *            *          -          **         **           -          *          -          ** 
                                  *%           1%         **         **         **         **           **         1%           *%         -%         **         **           -%         1%         -%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            *          **         **         **         **           **         *            -          *          **         **           -          *          -          ** 
                                  1%           1%         **         **         **         **           **         1%           -%         1%         **         **           -%         2%         -%         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            2          **         **         **         **           **         -            -          2          **         **           2          -          -          ** 
                                  2%           4%         **         **         **         **           **         -%           -%         6%         **         **           4%         -%         -%         ** 
 
TIK TOK ---- social 
media site/app                    3            3          **         **         **         **           **         2            3          *          **         **           2          *          1          ** 
                                  4%           8%         **         **         **         **           **         5%           7%         1%         **         **           4%         1%         6%         ** 
 
TUMBLR ---- social 
media site/app                    4            3          **         **         **         **           **         2            1          2          **         **           *          2          1          ** 
                                  4%           8%         **         **         **         **           **         5%           3%         8%         **         **           1%        10%         6%         ** 
 
TWITCH ---- video 
sharing site/app                  2            2          **         **         **         **           **         *            2          -          **         **           2          *          -          ** 
                                  2%           5%         **         **         **         **           **         1%           4%         -%         **         **           4%         1%         -%         ** 
 
TWITTER ---- social 
media site/app                    8            6          **         **         **         **           **         3            7          2          **         **           2          3          3          ** 
                                 10%          16%         **         **         **         **           **         9%          15%         5%         **         **           4%        19%        13%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          **         **         **         **           **         2            2          *          **         **           2          -          -          ** 
                                  2%           -%         **         **         **         **           **         6%           4%         1%         **         **           4%         -%         -%         ** 
 
VIBER ---- 
instant messenger                 5            2          **         **         **         **           **         -            5          -          **         **           4          -          2          ** 
                                  7%           4%         **         **         **         **           **         -%          12%         -%         **         **           9%         -%         7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           35          **         **         **         **           **        44           40         30          **         **          31         22         22          ** 
 
Effective sample size            53           27          **         **         **         **           **        25           30         19          **         **          24         13         16          ** 
 
Total                            82           39          **         **         **         **           **        33           46         28          **         **          41         18         24          ** 
 
WHATSAPP ---- 
instant messenger                10            6          **         **         **         **           **         3           10          -          **         **           3          4          3          ** 
                                 12%          16%         **         **         **         **           **        10%          21%         -%         **         **           8%        20%        12%         ** 
 
XBOX LIVE ---- gaming             2            2          **         **         **         **           **         *            2          -          **         **           2          *          -          ** 
                                  2%           5%         **         **         **         **           **         1%           4%         -%         **         **           4%         1%         -%         ** 
 
YAHOO ---- search engine          5            5          **         **         **         **           **         3            5          -          **         **           2          -          3          ** 
                                  6%          12%         **         **         **         **           **        10%          10%         -%         **         **           5%         -%        13%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          **         **         **         **           **         -            2          -          **         **           2          -          -          ** 
                                  2%           4%         **         **         **         **           **         -%           4%         -%         **         **           4%         -%         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                 11            3          **         **         **         **           **         4            5          2          **         **           7          2          2          ** 
                                 13%           8%         **         **         **         **           **        12%          11%         7%         **         **          17%        12%         7%         ** 
 
Somewhere else 
(write in)                        *            -          **         **         **         **           **         *            *          -          **         **           -          -          *          ** 
                                  *%           -%         **         **         **         **           **         1%           *%         -%         **         **           -%         -%         1%         ** 
 
(Dont know / 
 Can't remember)                  8            2          **         **         **         **           **         *            -          8          **         **           -          4          4          ** 
                                 10%           4%         **         **         **         **           **         *%           -%        28%         **         **           -%        24%        16%         ** 
 
NET - Video 
Sharing Site or App              12            3          **         **         **         **           **         4            7          2          **         **           7          2          3          ** 
                                 15%           8%         **         **         **         **           **        12%          15%         7%         **         **          17%        12%        14%         ** 
 
NET - Search Engine              24           12          **         **         **         **           **        12           15          7          **         **          11          5          8          ** 
                                 29%          29%         **         **         **         **           **        36%          31%        25%         **         **          27%        30%        32%         ** 
 
NET - Social 
Media Site or App                57           29          **         **         **         **           **        26           38         14          **         **          32         10         15          ** 
                                 69%          74%         **         **         **         **           **        78%          82%        49%         **         **          78%        56%        64%         ** 
 
NET - Instant Messenger          27           15          **         **         **         **           **        10           22          5          **         **          14          7          6          ** 
                                 33%          38%         **         **         **         **           **        30%          47%        18%         **         **          34%        41%        24%         ** 
 
NET - News Site or App            9            5          **         **         **         **           **         2            5          2          **         **           3          *          5          ** 
                                 11%          13%         **         **         **         **           **         5%          10%         8%         **         **           8%         2%        22%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           35          **         **         **         **           **        44           40         30          **         **          31         22         22          ** 
 
Effective sample size            53           27          **         **         **         **           **        25           30         19          **         **          24         13         16          ** 
 
Total                            82           39          **         **         **         **           **        33           46         28          **         **          41         18         24          ** 
 
NET - Playing 
games on a site or app            5            5          **         **         **         **           **         2            4          2          **         **           3          2          -          ** 
                                  7%          14%         **         **         **         **           **         6%           8%         6%         **         **           8%        11%         -%         ** 
 
NET - Email or 
another site or app              11            6          **         **         **         **           **         4            8          3          **         **           4          1          6          ** 
                                 13%          16%         **         **         **         **           **        13%          17%         9%         **         **           9%         4%        26%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           74         74         40         49          **          76         76         54         63          -           76         76         51         50          - 
 
Effective sample size            53           52         52         26         33          **          53         53         35         43          -           53         53         33         33          - 
 
Total                            82           80         80         37         49          **          82         82         52         64          -           82         82         49         49          - 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            3          3          3          3          **           3          3          3          3          -            3          3          1          3          - 
                                  4%           4%         4%         9%         7%         **           4%         4%         7%         5%         -%           4%         4%         3%         7%         -% 
 
AOL ---- search engine            1            1          1          *          *          **           1          1          *          *          -            1          1          *          *          - 
                                  1%           1%         1%         1%         *%         **           1%         1%         1%         1%         -%           1%         1%         *%         1%         -% 
 
ASK.COM ---- 
search engine                     2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         4%         3%         **           2%         2%         3%         2%         -%           2%         2%         3%         3%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  2%           2%         2%         4%         3%         **           2%         2%         3%         2%         -%           2%         2%         3%         3%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  2%           2%         2%         4%         3%         **           2%         2%         3%         2%         -%           2%         2%         3%         3%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  2%           2%         2%         4%         3%         **           2%         2%         3%         2%         -%           2%         2%         3%         3%         -% 
 
CNN WEBSITE OR 
APP ---- news site/app            2            2          2          -          2          **           2          2          -          -          -            2          2          2          -          - 
                                  2%           2%         2%         -%         4%         **           2%         2%         -%         -%         -%           2%         2%         4%         -%         -% 
 
DAILY MOTION ---- 
video sharing site/app            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         1%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
DISCORD ---- 
instant messenger                 2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         5%         3%         **           2%         2%         3%         3%         -%           2%         2%         3%         3%         -% 
 
EMAIL                             7            7          7          6          7          **           7          7          6          6          -            7          7          7          4          - 
                                  9%           9%         9%        15%        14%         **           9%         9%        11%         9%         -%           9%         9%        15%         9%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           74         74         40         49          **          76         76         54         63          -           76         76         51         50          - 
 
Effective sample size            53           52         52         26         33          **          53         53         35         43          -           53         53         33         33          - 
 
Total                            82           80         80         37         49          **          82         82         52         64          -           82         82         49         49          - 
 
FACEBOOK ---- 
social media site/app            31           31         31         10         16          **          31         31         15         22          -           31         31         19         21          - 
                                 37%          38%        38%        28%        32%         **          37%        37%        30%        35%         -%          37%        37%        40%        43%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            4            4          4          4          4          **           4          4          4          4          -            4          4          3          3          - 
                                  5%           5%         5%        10%         8%         **           5%         5%         7%         6%         -%           5%         5%         6%         7%         -% 
 
FACETIME ---- 
social media site/app             2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         6%         5%         **           3%         3%         4%         4%         -%           3%         3%         5%         5%         -% 
 
GOOGLE ---- 
search engine                    22           22         22          8         13          **          22         22         13         19          -           22         22         17         17          - 
                                 27%          28%        28%        20%        27%         **          27%        27%        25%        29%         -%          27%        27%        35%        34%         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         1%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
IMESSAGE ---- 
instant messenger                 2            2          2          1          2          **           2          2          1          1          -            2          2          2          1          - 
                                  3%           3%         3%         2%         5%         **           3%         3%         1%         1%         -%           3%         3%         5%         1%         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            2            2          2          -          2          **           2          2          -          -          -            2          2          2          -          - 
                                  2%           2%         2%         -%         4%         **           2%         2%         -%         -%         -%           2%         2%         4%         -%         -% 
 
INSTAGRAM ---- 
social media site/app            17           17         17          6          6          **          17         17          9         11          -           17         17          7          4          - 
                                 21%          21%        21%        15%        11%         **          21%        21%        17%        18%         -%          21%        21%        15%         8%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  2%           2%         2%         4%         3%         **           2%         2%         3%         2%         -%           2%         2%         3%         3%         -% 
 
LINKEDIN ---- 
social media site/app             2            2          2          -          2          **           2          2          -          -          -            2          2          2          -          - 
                                  2%           2%         2%         -%         4%         **           2%         2%         -%         -%         -%           2%         2%         4%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           74         74         40         49          **          76         76         54         63          -           76         76         51         50          - 
 
Effective sample size            53           52         52         26         33          **          53         53         35         43          -           53         53         33         33          - 
 
Total                            82           80         80         37         49          **          82         82         52         64          -           82         82         49         49          - 
 
LIVELEAK ---- 
video sharing site/app            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         1%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
MIXER ---- video 
sharing site/app                  *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         1%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
NINTENDO ONLINE 
---- gaming                       *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         1%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            1          1          -          -          **           1          1          1          1          -            1          1          1          -          - 
                                  2%           2%         2%         -%         -%         **           2%         2%         3%         2%         -%           2%         2%         3%         -%         -% 
 
PINTEREST ---- 
social media site/app             3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  4%           4%         4%         9%         7%         **           4%         4%         7%         5%         -%           4%         4%         7%         7%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               4            2          2          2          2          **           4          4          4          4          -            4          4          4          4          - 
                                  4%           2%         2%         5%         4%         **           4%         4%         7%         6%         -%           4%         4%         7%         7%         -% 
 
REDDIT ---- social 
media site/app                    2            2          2          -          2          **           2          2          -          -          -            2          2          2          -          - 
                                  2%           2%         2%         -%         4%         **           2%         2%         -%         -%         -%           2%         2%         4%         -%         -% 
 
SKYPE ---- social 
media site/app                    2            2          2          *          2          **           2          2          *          *          -            2          2          2          *          - 
                                  2%           2%         2%         1%         4%         **           2%         2%         *%         *%         -%           2%         2%         4%         *%         -% 
 
SNAPCHAT ---- 
instant messenger                16           16         16          7          7          **          16         16         11         12          -           16         16          9         11          - 
                                 20%          20%        20%        19%        15%         **          20%        20%        21%        19%         -%          20%        20%        19%        22%         -% 
 
STEAM ---- gaming                 2            2          2          -          -          **           2          2          2          2          -            2          2          2          -          - 
                                  2%           2%         2%         -%         -%         **           2%         2%         3%         3%         -%           2%         2%         4%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           74         74         40         49          **          76         76         54         63          -           76         76         51         50          - 
 
Effective sample size            53           52         52         26         33          **          53         53         35         43          -           53         53         33         33          - 
 
Total                            82           80         80         37         49          **          82         82         52         64          -           82         82         49         49          - 
 
TEAMSPEAK ---- 
instant messenger                 *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         1%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         5%         3%         **           2%         2%         3%         3%         -%           2%         2%         4%         4%         -% 
 
TIK TOK ---- social 
media site/app                    3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  4%           4%         4%         8%         6%         **           4%         4%         6%         5%         -%           4%         4%         7%         7%         -% 
 
TUMBLR ---- social 
media site/app                    4            4          4          *          2          **           4          4          2          4          -            4          4          2          *          - 
                                  4%           4%         4%         1%         4%         **           4%         4%         4%         6%         -%           4%         4%         4%         1%         -% 
 
TWITCH ---- video 
sharing site/app                  2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         5%         4%         **           2%         2%         4%         3%         -%           2%         2%         4%         4%         -% 
 
TWITTER ---- social 
media site/app                    8            8          8          7          8          **           8          8          8          8          -            8          8          6          6          - 
                                 10%          10%        10%        18%        17%         **          10%        10%        16%        13%         -%          10%        10%        13%        13%         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          2          -          2          **           2          2          -          2          -            2          2          -          -          - 
                                  2%           2%         2%         -%         3%         **           2%         2%         -%         3%         -%           2%         2%         -%         -%         -% 
 
VIBER ---- 
instant messenger                 5            5          5          2          3          **           5          5          2          2          -            5          5          3          2          - 
                                  7%           7%         7%         5%         7%         **           7%         7%         3%         3%         -%           7%         7%         7%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           74         74         40         49          **          76         76         54         63          -           76         76         51         50          - 
 
Effective sample size            53           52         52         26         33          **          53         53         35         43          -           53         53         33         33          - 
 
Total                            82           80         80         37         49          **          82         82         52         64          -           82         82         49         49          - 
 
WHATSAPP ---- 
instant messenger                10           10         10          3          5          **          10         10          6         10          -           10         10          8          8          - 
                                 12%          12%        12%         8%        10%         **          12%        12%        12%        15%         -%          12%        12%        16%        16%         -% 
 
XBOX LIVE ---- gaming             2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         5%         4%         **           2%         2%         4%         3%         -%           2%         2%         4%         4%         -% 
 
YAHOO ---- search engine          5            5          5          3          3          **           5          5          5          3          -            5          5          3          5          - 
                                  6%           6%         6%         8%         6%         **           6%         6%         9%         5%         -%           6%         6%         7%        10%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         5%         3%         **           2%         2%         3%         3%         -%           2%         2%         3%         3%         -% 
 
YOUTUBE ---- video 
sharing site/app                 11           11         11          7          9          **          11         11          6         11          -           11         11          9          9          - 
                                 13%          13%        13%        18%        18%         **          13%        13%        11%        17%         -%          13%        13%        19%        19%         -% 
 
Somewhere else 
(write in)                        *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         1%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Dont know / 
 Can't remember)                  8            8          8          6          8          **           8          8          8          8          -            8          8          6          5          - 
                                 10%          10%        10%        15%        15%         **          10%        10%        15%        12%         -%          10%        10%        12%        10%         -% 
 
NET - Video 
Sharing Site or App              12           12         12          7         11          **          12         12          6         11          -           12         12         11          9          - 
                                 15%          16%        16%        18%        22%         **          15%        15%        11%        17%         -%          15%        15%        23%        19%         -% 
 
NET - Search Engine              24           24         24          9         14          **          24         24         14         20          -           24         24         19         18          - 
                                 29%          30%        30%        25%        29%         **          29%        29%        28%        32%         -%          29%        29%        39%        38%         -% 
 
NET - Social 
Media Site or App                57           57         57         22         30          **          57         57         28         39          -           57         57         30         31          - 
                                 69%          71%        71%        58%        62%         **          69%        69%        55%        61%         -%          69%        69%        63%        63%         -% 
 
NET - Instant Messenger          27           27         27         11         15          **          27         27         18         21          -           27         27         17         17          - 
                                 33%          33%        33%        30%        30%         **          33%        33%        34%        33%         -%          33%        33%        35%        36%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           74         74         40         49          **          76         76         54         63          -           76         76         51         50          - 
 
Effective sample size            53           52         52         26         33          **          53         53         35         43          -           53         53         33         33          - 
 
Total                            82           80         80         37         49          **          82         82         52         64          -           82         82         49         49          - 
 
NET - News Site or App            9            9          9          7          9          **           9          9          7          7          -            9          9          7          7          - 
                                 11%          11%        11%        19%        18%         **          11%        11%        14%        11%         -%          11%        11%        14%        15%         -% 
 
NET - Playing 
games on a site or app            5            4          4          2          2          **           5          5          5          5          -            5          5          5          4          - 
                                  7%           5%         5%         5%         4%         **           7%         7%        10%         8%         -%           7%         7%        11%         7%         -% 
 
NET - Email or 
another site or app              11           11         11          6          9          **          11         11          7          9          -           11         11          9          4          - 
                                 13%          13%        13%        15%        18%         **          13%        13%        14%        14%         -%          13%        13%        18%         9%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           33         39           46         61         48         34         51           25         28          **         **          25         24          **         ** 
 
Effective sample size            53           23         27           32         43         33         22         35           19         19          **         **          20         17          **         ** 
 
Total                            82           38         39           47         65         52         31         53           30         30          **         **          32         27          **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            -          1            2          -          3          1          -            2          1          **         **           2          1          **         ** 
                                  4%           -%         3%           4%         -%         6%         4%         -%           7%         5%         **         **           6%         5%         **         ** 
 
AOL ---- search engine            1            *          *            *          *          *          *          *            -          *          **         **           -          *          **         ** 
                                  1%           1%         1%           *%         1%         *%         *%         1%           -%         1%         **         **           -%         1%         **         ** 
 
ASK.COM ---- 
search engine                     2            *          1            -          *          1          1          *            -          1          **         **           -          1          **         ** 
                                  2%           1%         3%           -%         *%         3%         4%         *%           -%         5%         **         **           -%         5%         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            1            -          1            -          -          1          1          -            -          1          **         **           -          1          **         ** 
                                  2%           -%         3%           -%         -%         3%         4%         -%           -%         5%         **         **           -%         5%         **         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              1            -          1            -          -          1          1          -            -          1          **         **           -          1          **         ** 
                                  2%           -%         3%           -%         -%         3%         4%         -%           -%         5%         **         **           -%         5%         **         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            1            -          1            -          -          1          1          -            -          1          **         **           -          1          **         ** 
                                  2%           -%         3%           -%         -%         3%         4%         -%           -%         5%         **         **           -%         5%         **         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            2            -          2            2          2          -          2          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         5%           4%         3%         -%         6%         3%           -%         6%         **         **           -%         7%         **         ** 
 
DAILY MOTION ---- 
video sharing site/app            *            *          -            -          *          -          -          *            -          -          **         **           -          -          **         ** 
                                  *%           1%         -%           -%         *%         -%         -%         *%           -%         -%         **         **           -%         -%         **         ** 
 
DISCORD ---- 
instant messenger                 2            -          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         4%           4%         3%         3%         -%         3%           -%         6%         **         **           -%         6%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           33         39           46         61         48         34         51           25         28          **         **          25         24          **         ** 
 
Effective sample size            53           23         27           32         43         33         22         35           19         19          **         **          20         17          **         ** 
 
Total                            82           38         39           47         65         52         31         53           30         30          **         **          32         27          **         ** 
 
EMAIL                             7            1          7            6          6          4          6          5            1          6          **         **           1          5          **         ** 
                                  9%           2%        17%          12%         9%         7%        19%         9%           5%        19%         **         **           5%        19%         **         ** 
 
FACEBOOK ---- 
social media site/app            31           10         21           19         22         19         13         21           12         12          **         **          12          9          **         ** 
                                 37%          27%        52%          40%        34%        36%        42%        39%          40%        41%         **         **          38%        32%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            *          3            *          2          2          2          1            -          2          **         **           -          3          **         ** 
                                  5%           1%         9%           *%         4%         3%         8%         3%           -%         7%         **         **           -%        11%         **         ** 
 
FACETIME ---- 
social media site/app             2            1          2            2          2          2          *          2            -          2          **         **           -          2          **         ** 
                                  3%           2%         4%           4%         4%         4%         1%         4%           -%         6%         **         **           -%         6%         **         ** 
 
GOOGLE ---- 
search engine                    22            6         14           18         18         15         11         15            9          4          **         **           7          7          **         ** 
                                 27%          16%        37%          38%        28%        28%        36%        28%          29%        13%         **         **          22%        27%         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          -            -          *          -          -          *            -          -          **         **           -          -          **         ** 
                                  *%           1%         -%           -%         *%         -%         -%         *%           -%         -%         **         **           -%         -%         **         ** 
 
IMESSAGE ---- 
instant messenger                 2            1          2            2          2          *          2          2            -          2          **         **           -          2          **         ** 
                                  3%           2%         5%           5%         4%         1%         7%         5%           -%         7%         **         **           -%         8%         **         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            2            -          2            2          2          -          2          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         5%           4%         3%         -%         6%         3%           -%         6%         **         **           -%         7%         **         ** 
 
INSTAGRAM ---- 
social media site/app            17           15          2            9         13         12          5         13            5          4          **         **           5          7          **         ** 
                                 21%          40%         5%          19%        20%        22%        17%        24%          16%        13%         **         **          16%        27%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           33         39           46         61         48         34         51           25         28          **         **          25         24          **         ** 
 
Effective sample size            53           23         27           32         43         33         22         35           19         19          **         **          20         17          **         ** 
 
Total                            82           38         39           47         65         52         31         53           30         30          **         **          32         27          **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            -          1            -          -          1          1          -            -          1          **         **           -          1          **         ** 
                                  2%           -%         3%           -%         -%         3%         4%         -%           -%         5%         **         **           -%         5%         **         ** 
 
LINKEDIN ---- 
social media site/app             2            -          2            2          2          -          2          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         5%           4%         3%         -%         6%         3%           -%         6%         **         **           -%         7%         **         ** 
 
LIVELEAK ---- 
video sharing site/app            *            *          -            -          *          -          -          *            -          -          **         **           -          -          **         ** 
                                  *%           1%         -%           -%         *%         -%         -%         *%           -%         -%         **         **           -%         -%         **         ** 
 
MIXER ---- video 
sharing site/app                  *            *          -            -          *          -          -          *            -          -          **         **           -          -          **         ** 
                                  *%           1%         -%           -%         *%         -%         -%         *%           -%         -%         **         **           -%         -%         **         ** 
 
NINTENDO ONLINE 
---- gaming                       *            *          -            -          *          -          -          *            -          -          **         **           -          -          **         ** 
                                  *%           1%         -%           -%         *%         -%         -%         *%           -%         -%         **         **           -%         -%         **         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            -          1            1          1          -          -          1            1          -          **         **           -          1          **         ** 
                                  2%           -%         4%           3%         2%         -%         -%         3%           5%         -%         **         **           -%         6%         **         ** 
 
PINTEREST ---- 
social media site/app             3            -          3            3          3          3          -          3            2          2          **         **           2          2          **         ** 
                                  4%           -%         9%           7%         5%         7%         -%         6%           6%         6%         **         **           5%         6%         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               4            2          2            3          4          3          2          4            -          3          **         **           -          2          **         ** 
                                  4%           5%         4%           7%         6%         7%         6%         7%           -%        11%         **         **           -%         6%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           33         39           46         61         48         34         51           25         28          **         **          25         24          **         ** 
 
Effective sample size            53           23         27           32         43         33         22         35           19         19          **         **          20         17          **         ** 
 
Total                            82           38         39           47         65         52         31         53           30         30          **         **          32         27          **         ** 
 
REDDIT ---- social 
media site/app                    2            -          2            2          2          -          2          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         5%           4%         3%         -%         6%         3%           -%         6%         **         **           -%         7%         **         ** 
 
SKYPE ---- social 
media site/app                    2            *          2            2          2          -          2          2            -          2          **         **           -          2          **         ** 
                                  2%           1%         5%           4%         3%         -%         6%         4%           -%         6%         **         **           -%         7%         **         ** 
 
SNAPCHAT ---- 
instant messenger                16            8          8            9         11         10          5         10            2          4          **         **           -          9          **         ** 
                                 20%          22%        20%          19%        18%        20%        17%        18%           5%        12%         **         **           -%        32%         **         ** 
 
STEAM ---- gaming                 2            2          -            2          2          2          2          2            -          -          **         **           -          -          **         ** 
                                  2%           5%         -%           4%         3%         3%         6%         3%           -%         -%         **         **           -%         -%         **         ** 
 
TEAMSPEAK ---- 
instant messenger                 *            *          -            -          *          -          -          *            -          -          **         **           -          -          **         ** 
                                  *%           1%         -%           -%         *%         -%         -%         *%           -%         -%         **         **           -%         -%         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            -          *            *          *          *          *          *            *          -          **         **           *          -          **         ** 
                                  1%           -%         1%           1%         1%         1%         1%         1%           1%         -%         **         **           1%         -%         **         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            -          2            2          2          2          2          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         4%           4%         3%         3%         6%         3%           -%         6%         **         **           -%         6%         **         ** 
 
TIK TOK ---- social 
media site/app                    3            -          3            2          2          3          1          2            -          3          **         **           -          3          **         ** 
                                  4%           -%         8%           4%         3%         6%         4%         3%           -%        11%         **         **           -%        12%         **         ** 
 
TUMBLR ---- social 
media site/app                    4            2          1            2          4          2          2          2            -          1          **         **           -          1          **         ** 
                                  4%           6%         4%           5%         6%         4%         7%         4%           -%         5%         **         **           -%         5%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           33         39           46         61         48         34         51           25         28          **         **          25         24          **         ** 
 
Effective sample size            53           23         27           32         43         33         22         35           19         19          **         **          20         17          **         ** 
 
Total                            82           38         39           47         65         52         31         53           30         30          **         **          32         27          **         ** 
 
TWITCH ---- video 
sharing site/app                  2            *          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           1%         4%           4%         3%         3%         -%         4%           -%         6%         **         **           -%         6%         **         ** 
 
TWITTER ---- social 
media site/app                    8            4          5            5          7          5          3          5            -          8          **         **           3          5          **         ** 
                                 10%          10%        12%          11%        11%         9%        10%        10%           -%        27%         **         **          10%        18%         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          2            2          2          2          -          2            2          -          **         **           2          -          **         ** 
                                  2%           -%         5%           4%         3%         3%         -%         4%           6%         -%         **         **           6%         -%         **         ** 
 
VIBER ---- 
instant messenger                 5            2          3            3          3          2          2          3            -          3          **         **           -          5          **         ** 
                                  7%           5%         9%           7%         5%         3%         6%         7%           -%        12%         **         **           -%        20%         **         ** 
 
WHATSAPP ---- 
instant messenger                10            5          5            6          8          6          4          7            5          3          **         **           5          1          **         ** 
                                 12%          13%        12%          14%        13%        12%        14%        12%          16%        10%         **         **          15%         5%         **         ** 
 
XBOX LIVE ---- gaming             2            *          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           1%         4%           4%         3%         3%         -%         4%           -%         6%         **         **           -%         6%         **         ** 
 
YAHOO ---- search engine          5            2          3            3          3          5          3          2            2          3          **         **           2          3          **         ** 
                                  6%           5%         8%           7%         5%         9%        10%         4%           5%        11%         **         **           5%        11%         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            -          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         4%           4%         3%         3%         -%         3%           -%         6%         **         **           -%         6%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 11            3          7            7          9          4          2         11            7          2          **         **           7          3          **         ** 
                                 13%           9%        19%          15%        13%         7%         5%        20%          23%         7%         **         **          22%        12%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           33         39           46         61         48         34         51           25         28          **         **          25         24          **         ** 
 
Effective sample size            53           23         27           32         43         33         22         35           19         19          **         **          20         17          **         ** 
 
Total                            82           38         39           47         65         52         31         53           30         30          **         **          32         27          **         ** 
 
Somewhere else 
(write in)                        *            -          *            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  *%           -%         1%           *%         *%         *%         1%         *%           -%         -%         **         **           -%         -%         **         ** 
 
(Dont know / 
 Can't remember)                  8            4          2            2          6          4          2          2            6          2          **         **           4          2          **         ** 
                                 10%          11%         5%           4%         9%         7%         8%         4%          19%         8%         **         **          14%         8%         **         ** 
 
NET - Video 
Sharing Site or App              12            3          9            9         10          4          3         12            7          4          **         **           7          5          **         ** 
                                 15%           9%        23%          19%        16%         7%        11%        24%          23%        13%         **         **          22%        19%         **         ** 
 
NET - Search Engine              24            6         16           18         18         16         13         15            9          6          **         **           7          9          **         ** 
                                 29%          17%        41%          39%        28%        31%        41%        29%          29%        19%         **         **          22%        32%         **         ** 
 
NET - Social 
Media Site or App                57           28         29           32         44         35         19         40           15         23          **         **          19         21          **         ** 
                                 69%          75%        74%          68%        69%        67%        62%        75%          51%        77%         **         **          59%        78%         **         ** 
 
NET - Instant Messenger          27           14         13           16         22         16         12         19            6          8          **         **           5         12          **         ** 
                                 33%          36%        34%          34%        34%        30%        37%        36%          21%        27%         **         **          15%        46%         **         ** 
 
NET - News Site or App            9            -          7            8          6          7          5          6            2          7          **         **           2          7          **         ** 
                                 11%           -%        18%          16%         9%        14%        17%        11%           8%        22%         **         **           8%        24%         **         ** 
 
NET - Playing 
games on a site or app            5            4          2            5          5          5          3          5            -          3          **         **           -          2          **         ** 
                                  7%          10%         4%          11%         8%        10%        11%        10%           -%        11%         **         **           -%         6%         **         ** 
 
NET - Email or 
another site or app              11            1         10            9          9          6          6          8            5          6          **         **           3          7          **         ** 
                                 13%           2%        26%          19%        14%        11%        19%        15%          16%        19%         **         **          10%        25%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   76            ** 
 
Effective sample size            53            ** 
 
Total                            82            ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            ** 
                                  4%           ** 
 
AOL ---- search engine            1            ** 
                                  1%           ** 
 
ASK.COM ---- 
search engine                     2            ** 
                                  2%           ** 
 
BBC WEBSITE OR 
APP ---- news site/app            1            ** 
                                  2%           ** 
 
BLOG SITE OR APP 
 ---- email/site/app              1            ** 
                                  2%           ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            1            ** 
                                  2%           ** 
 
CNN WEBSITE OR 
APP ---- news site/app            2            ** 
                                  2%           ** 
 
DAILY MOTION ---- 
video sharing site/app            *            ** 
                                  *%           ** 
 
DISCORD ---- 
instant messenger                 2            ** 
                                  2%           ** 
 
EMAIL                             7            ** 
                                  9%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   76            ** 
 
Effective sample size            53            ** 
 
Total                            82            ** 
 
FACEBOOK ---- 
social media site/app            31            ** 
                                 37%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            ** 
                                  5%           ** 
 
FACETIME ---- 
social media site/app             2            ** 
                                  3%           ** 
 
GOOGLE ---- 
search engine                    22            ** 
                                 27%           ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            ** 
                                  *%           ** 
 
IMESSAGE ---- 
instant messenger                 2            ** 
                                  3%           ** 
 
INSTAGIB.TV ---- 
video sharing site/app            2            ** 
                                  2%           ** 
 
INSTAGRAM ---- 
social media site/app            17            ** 
                                 21%           ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            ** 
                                  2%           ** 
 
LINKEDIN ---- 
social media site/app             2            ** 
                                  2%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   76            ** 
 
Effective sample size            53            ** 
 
Total                            82            ** 
 
LIVELEAK ---- 
video sharing site/app            *            ** 
                                  *%           ** 
 
MIXER ---- video 
sharing site/app                  *            ** 
                                  *%           ** 
 
NINTENDO ONLINE 
---- gaming                       *            ** 
                                  *%           ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            ** 
                                  2%           ** 
 
PINTEREST ---- 
social media site/app             3            ** 
                                  4%           ** 
 
PLAYSTATION 
NETWORK ---- gaming               4            ** 
                                  4%           ** 
 
REDDIT ---- social 
media site/app                    2            ** 
                                  2%           ** 
 
SKYPE ---- social 
media site/app                    2            ** 
                                  2%           ** 
 
SNAPCHAT ---- 
instant messenger                16            ** 
                                 20%           ** 
 
STEAM ---- gaming                 2            ** 
                                  2%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   76            ** 
 
Effective sample size            53            ** 
 
Total                            82            ** 
 
TEAMSPEAK ---- 
instant messenger                 *            ** 
                                  *%           ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            ** 
                                  1%           ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            ** 
                                  2%           ** 
 
TIK TOK ---- social 
media site/app                    3            ** 
                                  4%           ** 
 
TUMBLR ---- social 
media site/app                    4            ** 
                                  4%           ** 
 
TWITCH ---- video 
sharing site/app                  2            ** 
                                  2%           ** 
 
TWITTER ---- social 
media site/app                    8            ** 
                                 10%           ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            ** 
                                  2%           ** 
 
VIBER ---- 
instant messenger                 5            ** 
                                  7%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   76            ** 
 
Effective sample size            53            ** 
 
Total                            82            ** 
 
WHATSAPP ---- 
instant messenger                10            ** 
                                 12%           ** 
 
XBOX LIVE ---- gaming             2            ** 
                                  2%           ** 
 
YAHOO ---- search engine          5            ** 
                                  6%           ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            ** 
                                  2%           ** 
 
YOUTUBE ---- video 
sharing site/app                 11            ** 
                                 13%           ** 
 
Somewhere else 
(write in)                        *            ** 
                                  *%           ** 
 
(Dont know / 
 Can't remember)                  8            ** 
                                 10%           ** 
 
NET - Video 
Sharing Site or App              12            ** 
                                 15%           ** 
 
NET - Search Engine              24            ** 
                                 29%           ** 
 
NET - Social 
Media Site or App                57            ** 
                                 69%           ** 
 
NET - Instant Messenger          27            ** 
                                 33%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1948 
Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   76            ** 
 
Effective sample size            53            ** 
 
Total                            82            ** 
 
NET - News Site or App            9            ** 
                                 11%           ** 
 
NET - Playing 
games on a site or app            5            ** 
                                  7%           ** 
 
NET - Email or 
another site or app              11            ** 
                                 13%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           41         54         55         33         61         55         32         24          **         **        41          ** 
 
Effective sample size            53           27         36         38         23         43         39         22         17          **         **        29          ** 
 
Total                            82           39         55         58         35         67         62         32         28          **         **        42          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            1          1          3          1          3          1          1          1          **         **         1          ** 
                                  4%           3%         3%         6%         4%         5%         2%         4%         5%         **         **         3%         ** 
 
AOL ---- search engine            1            *          1          1          *          *          1          -          *          **         **         *          ** 
                                  1%           1%         1%         1%         1%         1%         1%         -%         1%         **         **         *%         ** 
 
ASK.COM ---- 
search engine                     2            2          2          2          2          1          2          1          1          **         **         1          ** 
                                  2%           4%         3%         3%         5%         2%         3%         4%         5%         **         **         3%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            1            1          1          1          1          1          1          1          1          **         **         1          ** 
                                  2%           3%         3%         2%         4%         2%         2%         4%         5%         **         **         3%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              1            1          1          1          1          1          1          1          1          **         **         1          ** 
                                  2%           3%         3%         2%         4%         2%         2%         4%         5%         **         **         3%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            1            1          1          1          1          1          1          1          1          **         **         1          ** 
                                  2%           3%         3%         2%         4%         2%         2%         4%         5%         **         **         3%         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            2            -          2          2          2          2          -          -          -          **         **         -          ** 
                                  2%           -%         3%         3%         5%         3%         -%         -%         -%         **         **         -%         ** 
 
DAILY MOTION ---- 
video sharing site/app            *            *          *          *          *          -          *          -          -          **         **         -          ** 
                                  *%           1%         *%         *%         1%         -%         *%         -%         -%         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           41         54         55         33         61         55         32         24          **         **        41          ** 
 
Effective sample size            53           27         36         38         23         43         39         22         17          **         **        29          ** 
 
Total                            82           39         55         58         35         67         62         32         28          **         **        42          ** 
 
DISCORD ---- 
instant messenger                 2            2          2          2          2          2          2          -          2          **         **         -          ** 
                                  2%           4%         3%         3%         5%         3%         3%         -%         6%         **         **         -%         ** 
 
EMAIL                             7            5          6          6          4          6          4          5          2          **         **         4          ** 
                                  9%          14%        11%        10%        11%         9%         7%        15%         7%         **         **         9%         ** 
 
FACEBOOK ---- 
social media site/app            31           11         19         19          5         27         25         11          9          **         **        14          ** 
                                 37%          29%        35%        33%        15%        40%        41%        35%        33%         **         **        33%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            3          3          4          3          4          3          2          2          **         **         3          ** 
                                  5%           7%         6%         7%         9%         5%         5%         8%         6%         **         **         7%         ** 
 
FACETIME ---- 
social media site/app             2            2          2          2          2          2          2          *          2          **         **         *          ** 
                                  3%           5%         4%         4%         6%         3%         4%         1%         7%         **         **         1%         ** 
 
GOOGLE ---- 
search engine                    22            9         15         15         10         16         14          8          6          **         **         6          ** 
                                 27%          24%        28%        25%        28%        24%        23%        24%        23%         **         **        14%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          *          *          *          -          *          -          -          **         **         -          ** 
                                  *%           1%         *%         *%         1%         -%         *%         -%         -%         **         **         -%         ** 
 
IMESSAGE ---- 
instant messenger                 2            1          2          2          2          2          *          -          *          **         **         -          ** 
                                  3%           2%         4%         4%         6%         3%         *%         -%         2%         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           41         54         55         33         61         55         32         24          **         **        41          ** 
 
Effective sample size            53           27         36         38         23         43         39         22         17          **         **        29          ** 
 
Total                            82           39         55         58         35         67         62         32         28          **         **        42          ** 
 
INSTAGIB.TV ---- 
video sharing site/app            2            -          2          2          2          2          -          -          -          **         **         -          ** 
                                  2%           -%         3%         3%         5%         3%         -%         -%         -%         **         **         -%         ** 
 
INSTAGRAM ---- 
social media site/app            17            7         13         13          7         15         15          7          9          **         **         9          ** 
                                 21%          17%        24%        23%        21%        22%        24%        22%        34%         **         **        21%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            1          1          1          1          1          1          1          1          **         **         1          ** 
                                  2%           3%         3%         2%         4%         2%         2%         4%         5%         **         **         3%         ** 
 
LINKEDIN ---- 
social media site/app             2            -          2          2          2          2          -          -          -          **         **         -          ** 
                                  2%           -%         3%         3%         5%         3%         -%         -%         -%         **         **         -%         ** 
 
LIVELEAK ---- 
video sharing site/app            *            *          *          *          *          -          *          -          -          **         **         -          ** 
                                  *%           1%         *%         *%         1%         -%         *%         -%         -%         **         **         -%         ** 
 
MIXER ---- video 
sharing site/app                  *            *          *          *          *          -          *          -          -          **         **         -          ** 
                                  *%           1%         *%         *%         1%         -%         *%         -%         -%         **         **         -%         ** 
 
NINTENDO ONLINE 
---- gaming                       *            *          *          *          *          -          *          -          -          **         **         -          ** 
                                  *%           1%         *%         *%         1%         -%         *%         -%         -%         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           41         54         55         33         61         55         32         24          **         **        41          ** 
 
Effective sample size            53           27         36         38         23         43         39         22         17          **         **        29          ** 
 
Total                            82           39         55         58         35         67         62         32         28          **         **        42          ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            -          1          1          -          1          1          1          1          **         **         1          ** 
                                  2%           -%         3%         3%         -%         2%         2%         5%         5%         **         **         4%         ** 
 
PINTEREST ---- 
social media site/app             3            2          2          3          3          2          2          -          3          **         **         2          ** 
                                  4%           4%         3%         6%        10%         3%         3%         -%        12%         **         **         4%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               4            4          4          2          4          3          4          2          2          **         **         2          ** 
                                  4%           9%         7%         3%        10%         5%         6%         5%         6%         **         **         4%         ** 
 
REDDIT ---- social 
media site/app                    2            -          2          2          2          2          -          -          -          **         **         -          ** 
                                  2%           -%         3%         3%         5%         3%         -%         -%         -%         **         **         -%         ** 
 
SKYPE ---- social 
media site/app                    2            *          2          2          2          2          *          -          -          **         **         -          ** 
                                  2%           1%         4%         3%         6%         3%         *%         -%         -%         **         **         -%         ** 
 
SNAPCHAT ---- 
instant messenger                16            9          8         14          7         15         11          7          7          **         **         6          ** 
                                 20%          23%        14%        25%        21%        22%        18%        23%        26%         **         **        14%         ** 
 
STEAM ---- gaming                 2            -          2          2          2          2          2          2          2          **         **         2          ** 
                                  2%           -%         3%         3%         5%         3%         3%         5%         6%         **         **         4%         ** 
 
TEAMSPEAK ---- 
instant messenger                 *            *          *          *          *          -          *          -          -          **         **         -          ** 
                                  *%           1%         *%         *%         1%         -%         *%         -%         -%         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1953 
Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           41         54         55         33         61         55         32         24          **         **        41          ** 
 
Effective sample size            53           27         36         38         23         43         39         22         17          **         **        29          ** 
 
Total                            82           39         55         58         35         67         62         32         28          **         **        42          ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            *          *          *          *          *          -          -          *          **         **         *          ** 
                                  1%           1%         1%         1%         1%         1%         -%         -%         2%         **         **         1%         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            2          2          2          -          2          2          2          -          **         **         2          ** 
                                  2%           4%         3%         3%         -%         3%         3%         5%         -%         **         **         4%         ** 
 
TIK TOK ---- social 
media site/app                    3            3          3          3          3          3          3          1          3          **         **         2          ** 
                                  4%           8%         6%         6%         9%         5%         5%         4%        11%         **         **         4%         ** 
 
TUMBLR ---- social 
media site/app                    4            2          4          4          3          4          4          4          2          **         **         4          ** 
                                  4%           5%         7%         6%         9%         5%         6%        11%         6%         **         **         9%         ** 
 
TWITCH ---- video 
sharing site/app                  2            2          2          2          2          2          2          -          2          **         **         -          ** 
                                  2%           5%         3%         3%         5%         3%         3%         -%         6%         **         **         -%         ** 
 
TWITTER ---- social 
media site/app                    8            7          8          8          7          8          8          5          7          **         **         6          ** 
                                 10%          17%        15%        14%        19%        12%        13%        15%        24%         **         **        15%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            *          2          -          2          -          -          -          -          **         **         -          ** 
                                  2%           *%         3%         -%         5%         -%         -%         -%         -%         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           41         54         55         33         61         55         32         24          **         **        41          ** 
 
Effective sample size            53           27         36         38         23         43         39         22         17          **         **        29          ** 
 
Total                            82           39         55         58         35         67         62         32         28          **         **        42          ** 
 
VIBER ---- 
instant messenger                 5            2          3          5          3          5          2          -          2          **         **         -          ** 
                                  7%           4%         6%         9%        10%         8%         3%         -%         6%         **         **         -%         ** 
 
WHATSAPP ---- 
instant messenger                10            5          8          8          3          8          8          6          3          **         **         6          ** 
                                 12%          12%        15%        14%         9%        12%        13%        19%        11%         **         **        15%         ** 
 
XBOX LIVE ---- gaming             2            2          2          2          2          2          2          -          2          **         **         -          ** 
                                  2%           5%         3%         3%         5%         3%         3%         -%         6%         **         **         -%         ** 
 
YAHOO ---- search engine          5            3          3          5          3          5          5          2          3          **         **         1          ** 
                                  6%           8%         6%         8%         9%         7%         8%         5%        11%         **         **         3%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          2          2          2          2          -          2          **         **         -          ** 
                                  2%           4%         3%         3%         5%         3%         3%         -%         6%         **         **         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                 11            5          8          7          7          7          9          3          5          **         **         5          ** 
                                 13%          14%        14%        12%        19%        10%        14%        10%        18%         **         **        12%         ** 
 
Somewhere else 
(write in)                        *            -          *          *          -          *          -          -          *          **         **         *          ** 
                                  *%           -%         *%         *%         -%         *%         -%         -%         1%         **         **         1%         ** 
 
(Dont know / 
 Can't remember)                  8            6          4          6          6          6          6          2          4          **         **         6          ** 
                                 10%          15%         7%        10%        17%         9%         9%         6%        13%         **         **        14%         ** 
 
NET - Video 
Sharing Site or App              12            5          9          9          8          8          9          3          5          **         **         5          ** 
                                 15%          14%        17%        15%        24%        13%        14%        10%        18%         **         **        12%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           41         54         55         33         61         55         32         24          **         **        41          ** 
 
Effective sample size            53           27         36         38         23         43         39         22         17          **         **        29          ** 
 
Total                            82           39         55         58         35         67         62         32         28          **         **        42          ** 
 
NET - Search Engine              24           11         17         16         11         18         16          9          8          **         **         7          ** 
                                 29%          28%        32%        28%        32%        26%        26%        28%        29%         **         **        17%         ** 
 
NET - Social 
Media Site or App                57           25         38         41         21         50         46         21         23          **         **        27          ** 
                                 69%          63%        69%        72%        61%        74%        74%        64%        82%         **         **        64%         ** 
 
NET - Instant Messenger          27           12         18         25         12         23         19         11          9          **         **        12          ** 
                                 33%          30%        32%        43%        35%        35%        31%        35%        34%         **         **        28%         ** 
 
NET - News Site or App            9            5          7          9          5          9          5          3          3          **         **         4          ** 
                                 11%          13%        13%        16%        15%        13%         8%        10%        13%         **         **         8%         ** 
 
NET - Playing 
games on a site or app            5            4          5          4          5          5          5          3          3          **         **         3          ** 
                                  7%           9%        10%         6%        15%         8%         9%        11%        13%         **         **         8%         ** 
 
NET - Email or 
another site or app              11            6          9          7          6          7          6          6          4          **         **         5          ** 
                                 13%          14%        17%        12%        16%        11%         9%        20%        13%         **         **        13%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           60         35          **        25         51         24         35          **         **         **         **        51         61          **         **         ** 
 
Effective sample size            53           43         25          **        17         36         16         25          **         **         **         **        34         42          **         **         ** 
 
Total                            82           67         40          **        25         54         25         36          **         **         **         **        51         64          **         **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            1          1          **         1          2          2          1          **         **         **         **         1          1          **         **         ** 
                                  4%           2%         3%         **         6%         4%         8%         4%         **         **         **         **         3%         2%         **         **         ** 
 
AOL ---- search engine            1            1          1          **         *          *          -          -          **         **         **         **         1          1          **         **         ** 
                                  1%           1%         1%         **         1%         1%         -%         -%         **         **         **         **         1%         1%         **         **         ** 
 
ASK.COM ---- 
search engine                     2            2          2          **         1          *          -          1          **         **         **         **         2          2          **         **         ** 
                                  2%           2%         4%         **         6%         *%         -%         4%         **         **         **         **         3%         2%         **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            1            1          1          **         1          -          -          1          **         **         **         **         1          1          **         **         ** 
                                  2%           2%         3%         **         6%         -%         -%         4%         **         **         **         **         3%         2%         **         **         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              1            1          1          **         1          -          -          1          **         **         **         **         1          1          **         **         ** 
                                  2%           2%         3%         **         6%         -%         -%         4%         **         **         **         **         3%         2%         **         **         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            1            1          1          **         1          -          -          1          **         **         **         **         1          1          **         **         ** 
                                  2%           2%         3%         **         6%         -%         -%         4%         **         **         **         **         3%         2%         **         **         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            2            2          2          **         -          2          -          2          **         **         **         **         2          2          **         **         ** 
                                  2%           3%         4%         **         -%         3%         -%         5%         **         **         **         **         3%         3%         **         **         ** 
 
DAILY MOTION ---- 
video sharing site/app            *            *          *          **         -          *          -          -          **         **         **         **         *          *          **         **         ** 
                                  *%           *%         1%         **         -%         *%         -%         -%         **         **         **         **         *%         *%         **         **         ** 
 
DISCORD ---- 
instant messenger                 2            2          -          **         -          -          -          2          **         **         **         **         -          -          **         **         ** 
                                  2%           3%         -%         **         -%         -%         -%         5%         **         **         **         **         -%         -%         **         **         ** 
 
EMAIL                             7            7          4          **         2          6          1          7          **         **         **         **         7          7          **         **         ** 
                                  9%          11%        10%         **         8%        10%         6%        19%         **         **         **         **        14%        11%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            31           29         16          **        13         21          6         13          **         **         **         **        16         22          **         **         ** 
                                 37%          43%        41%         **        52%        39%        26%        36%         **         **         **         **        31%        35%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           60         35          **        25         51         24         35          **         **         **         **        51         61          **         **         ** 
 
Effective sample size            53           43         25          **        17         36         16         25          **         **         **         **        34         42          **         **         ** 
 
Total                            82           67         40          **        25         54         25         36          **         **         **         **        51         64          **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            4          2          **         2          2          -          2          **         **         **         **         3          4          **         **         ** 
                                  5%           6%         4%         **         9%         4%         -%         6%         **         **         **         **         6%         6%         **         **         ** 
 
FACETIME ---- 
social media site/app             2            2          *          **         *          1          -          2          **         **         **         **         1          1          **         **         ** 
                                  3%           3%         1%         **         2%         1%         -%         5%         **         **         **         **         1%         1%         **         **         ** 
 
GOOGLE ---- 
search engine                    22           18         13          **         6         17          6          8          **         **         **         **        10         13          **         **         ** 
                                 27%          26%        32%         **        24%        31%        23%        23%         **         **         **         **        20%        21%         **         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          *          **         -          *          -          -          **         **         **         **         *          *          **         **         ** 
                                  *%           *%         1%         **         -%         *%         -%         -%         **         **         **         **         *%         *%         **         **         ** 
 
IMESSAGE ---- 
instant messenger                 2            2          2          **         *          2          -          2          **         **         **         **         2          2          **         **         ** 
                                  3%           4%         6%         **         2%         5%         -%         6%         **         **         **         **         5%         4%         **         **         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            2            2          2          **         -          2          -          2          **         **         **         **         2          2          **         **         ** 
                                  2%           3%         4%         **         -%         3%         -%         5%         **         **         **         **         3%         3%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app            17           15         14          **         4          9          2          7          **         **         **         **        10         17          **         **         ** 
                                 21%          23%        35%         **        17%        17%         8%        18%         **         **         **         **        19%        27%         **         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            1          1          **         1          -          -          1          **         **         **         **         1          1          **         **         ** 
                                  2%           2%         3%         **         6%         -%         -%         4%         **         **         **         **         3%         2%         **         **         ** 
 
LINKEDIN ---- 
social media site/app             2            2          2          **         -          2          -          2          **         **         **         **         2          2          **         **         ** 
                                  2%           3%         4%         **         -%         3%         -%         5%         **         **         **         **         3%         3%         **         **         ** 
 
LIVELEAK ---- 
video sharing site/app            *            *          *          **         -          *          -          -          **         **         **         **         *          *          **         **         ** 
                                  *%           *%         1%         **         -%         *%         -%         -%         **         **         **         **         *%         *%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           60         35          **        25         51         24         35          **         **         **         **        51         61          **         **         ** 
 
Effective sample size            53           43         25          **        17         36         16         25          **         **         **         **        34         42          **         **         ** 
 
Total                            82           67         40          **        25         54         25         36          **         **         **         **        51         64          **         **         ** 
 
MIXER ---- video 
sharing site/app                  *            *          *          **         -          *          -          -          **         **         **         **         *          *          **         **         ** 
                                  *%           *%         1%         **         -%         *%         -%         -%         **         **         **         **         *%         *%         **         **         ** 
 
NINTENDO ONLINE 
---- gaming                       *            *          *          **         -          *          -          -          **         **         **         **         *          *          **         **         ** 
                                  *%           *%         1%         **         -%         *%         -%         -%         **         **         **         **         *%         *%         **         **         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            1          -          **         -          1          -          1          **         **         **         **         1          1          **         **         ** 
                                  2%           2%         -%         **         -%         3%         -%         4%         **         **         **         **         3%         2%         **         **         ** 
 
PINTEREST ---- 
social media site/app             3            2          -          **         -          2          2          3          **         **         **         **         2          -          **         **         ** 
                                  4%           3%         -%         **         -%         3%         7%        10%         **         **         **         **         3%         -%         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               4            2          *          **         -          *          -          3          **         **         **         **         2          2          **         **         ** 
                                  4%           3%         1%         **         -%         *%         -%        10%         **         **         **         **         4%         3%         **         **         ** 
 
REDDIT ---- social 
media site/app                    2            2          2          **         -          2          -          2          **         **         **         **         2          2          **         **         ** 
                                  2%           3%         4%         **         -%         3%         -%         5%         **         **         **         **         3%         3%         **         **         ** 
 
SKYPE ---- social 
media site/app                    2            2          2          **         -          2          -          2          **         **         **         **         2          2          **         **         ** 
                                  2%           3%         5%         **         -%         4%         -%         5%         **         **         **         **         4%         3%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                16           16         11          **        11          6          -          6          **         **         **         **         8         13          **         **         ** 
                                 20%          24%        28%         **        46%        11%         -%        16%         **         **         **         **        16%        20%         **         **         ** 
 
STEAM ---- gaming                 2            2          2          **         2          2          -          2          **         **         **         **         2          2          **         **         ** 
                                  2%           3%         4%         **         7%         3%         -%         5%         **         **         **         **         3%         3%         **         **         ** 
 
TEAMSPEAK ---- 
instant messenger                 *            *          *          **         -          *          -          -          **         **         **         **         *          *          **         **         ** 
                                  *%           *%         1%         **         -%         *%         -%         -%         **         **         **         **         *%         *%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           60         35          **        25         51         24         35          **         **         **         **        51         61          **         **         ** 
 
Effective sample size            53           43         25          **        17         36         16         25          **         **         **         **        34         42          **         **         ** 
 
Total                            82           67         40          **        25         54         25         36          **         **         **         **        51         64          **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            -          -          **         -          *          *          *          **         **         **         **         *          *          **         **         ** 
                                  1%           -%         -%         **         -%         1%         2%         1%         **         **         **         **         1%         1%         **         **         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            2          -          **         -          2          -          2          **         **         **         **         2          2          **         **         ** 
                                  2%           3%         -%         **         -%         3%         -%         5%         **         **         **         **         3%         3%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    3            3          2          **         2          *          -          3          **         **         **         **         2          2          **         **         ** 
                                  4%           5%         4%         **         6%         *%         -%         9%         **         **         **         **         3%         2%         **         **         ** 
 
TUMBLR ---- social 
media site/app                    4            4          4          **         2          4          2          4          **         **         **         **         4          4          **         **         ** 
                                  4%           5%         9%         **         7%         7%         7%        10%         **         **         **         **         7%         6%         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  2            2          *          **         -          *          -          2          **         **         **         **         *          *          **         **         ** 
                                  2%           3%         1%         **         -%         *%         -%         5%         **         **         **         **         *%         *%         **         **         ** 
 
TWITTER ---- social 
media site/app                    8            8          7          **         3          5          2          5          **         **         **         **         5          7          **         **         ** 
                                 10%          12%        17%         **        12%        10%         7%        13%         **         **         **         **        10%        10%         **         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            *          -          **         -          2          *          *          **         **         **         **         2          *          **         **         ** 
                                  2%           *%         -%         **         -%         3%         1%         *%         **         **         **         **         3%         *%         **         **         ** 
 
VIBER ---- 
instant messenger                 5            5          4          **         2          2          -          3          **         **         **         **         4          4          **         **         ** 
                                  7%           8%         9%         **         8%         3%         -%        10%         **         **         **         **         7%         6%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                10           10          5          **         5          7          2          6          **         **         **         **         5          6          **         **         ** 
                                 12%          14%        12%         **        19%        12%         7%        17%         **         **         **         **         9%        10%         **         **         ** 
 
XBOX LIVE ---- gaming             2            2          *          **         -          *          -          2          **         **         **         **         *          *          **         **         ** 
                                  2%           3%         1%         **         -%         *%         -%         5%         **         **         **         **         *%         *%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           60         35          **        25         51         24         35          **         **         **         **        51         61          **         **         ** 
 
Effective sample size            53           43         25          **        17         36         16         25          **         **         **         **        34         42          **         **         ** 
 
Total                            82           67         40          **        25         54         25         36          **         **         **         **        51         64          **         **         ** 
 
YAHOO ---- search engine          5            5          3          **         1          2          -          3          **         **         **         **         2          3          **         **         ** 
                                  6%           7%         8%         **         6%         3%         -%         9%         **         **         **         **         3%         5%         **         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          -          **         -          -          -          2          **         **         **         **         -          -          **         **         ** 
                                  2%           3%         -%         **         -%         -%         -%         5%         **         **         **         **         -%         -%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 11            7          3          **         2          7          7          7          **         **         **         **         5          4          **         **         ** 
                                 13%          10%         9%         **         7%        13%        28%        19%         **         **         **         **        11%         6%         **         **         ** 
 
Somewhere else 
(write in)                        *            -          *          **         -          *          *          *          **         **         **         **         *          *          **         **         ** 
                                  *%           -%         1%         **         -%         *%         1%         1%         **         **         **         **         *%         *%         **         **         ** 
 
(Dont know / 
 Can't remember)                  8            5          1          **         2          8          7          4          **         **         **         **         7          7          **         **         ** 
                                 10%           8%         1%         **         6%        14%        29%        11%         **         **         **         **        15%        11%         **         **         ** 
 
NET - Video 
Sharing Site or App              12            9          5          **         2          9          7          9          **         **         **         **         7          6          **         **         ** 
                                 15%          13%        13%         **         7%        16%        28%        24%         **         **         **         **        14%         9%         **         **         ** 
 
NET - Search Engine              24           19         14          **         7         17          6         10          **         **         **         **        12         15          **         **         ** 
                                 29%          29%        36%         **        30%        32%        23%        27%         **         **         **         **        23%        23%         **         **         ** 
 
NET - Social 
Media Site or App                57           51         37          **        23         34         12         24          **         **         **         **        31         45          **         **         ** 
                                 69%          77%        94%         **        91%        63%        47%        66%         **         **         **         **        61%        71%         **         **         ** 
 
NET - Instant Messenger          27           27         15          **        14         14          2         13          **         **         **         **        14         22          **         **         ** 
                                 33%          40%        38%         **        56%        26%         7%        37%         **         **         **         **        28%        34%         **         **         ** 
 
NET - News Site or App            9            7          3          **         1          6          2          7          **         **         **         **         5          5          **         **         ** 
                                 11%          10%         8%         **         6%        11%        10%        20%         **         **         **         **        10%         8%         **         **         ** 
 
NET - Playing 
games on a site or app            5            4          2          **         2          2          -          5          **         **         **         **         4          4          **         **         ** 
                                  7%           5%         5%         **         7%         4%         -%        15%         **         **         **         **         7%         6%         **         **         ** 
 
NET - Email or 
another site or app              11            9          4          **         2          9          2          9          **         **         **         **        11          9          **         **         ** 
                                 13%          13%        10%         **         8%        16%         6%        24%         **         **         **         **        21%        14%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   76           41          -          ** 
 
Effective sample size            53           29          -          ** 
 
Total                            82           44          -          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            3          -          ** 
                                  4%           8%         -%         ** 
 
AOL ---- search engine            1            *          -          ** 
                                  1%           1%         -%         ** 
 
ASK.COM ---- 
search engine                     2            1          -          ** 
                                  2%           3%         -%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            1            1          -          ** 
                                  2%           3%         -%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              1            1          -          ** 
                                  2%           3%         -%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            1            1          -          ** 
                                  2%           3%         -%         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            2            -          -          ** 
                                  2%           -%         -%         ** 
 
DAILY MOTION ---- 
video sharing site/app            *            -          -          ** 
                                  *%           -%         -%         ** 
 
DISCORD ---- 
instant messenger                 2            2          -          ** 
                                  2%           4%         -%         ** 
 
EMAIL                             7            5          -          ** 
                                  9%          12%         -%         ** 
 
FACEBOOK ---- 
social media site/app            31           17          -          ** 
                                 37%          40%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   76           41          -          ** 
 
Effective sample size            53           29          -          ** 
 
Total                            82           44          -          ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            3          -          ** 
                                  5%           7%         -%         ** 
 
FACETIME ---- 
social media site/app             2            2          -          ** 
                                  3%           5%         -%         ** 
 
GOOGLE ---- 
search engine                    22            8          -          ** 
                                 27%          19%         -%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            -          -          ** 
                                  *%           -%         -%         ** 
 
IMESSAGE ---- 
instant messenger                 2            -          -          ** 
                                  3%           -%         -%         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            2            -          -          ** 
                                  2%           -%         -%         ** 
 
INSTAGRAM ---- 
social media site/app            17           11          -          ** 
                                 21%          25%         -%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            1          -          ** 
                                  2%           3%         -%         ** 
 
LINKEDIN ---- 
social media site/app             2            -          -          ** 
                                  2%           -%         -%         ** 
 
LIVELEAK ---- 
video sharing site/app            *            -          -          ** 
                                  *%           -%         -%         ** 
 
MIXER ---- video 
sharing site/app                  *            -          -          ** 
                                  *%           -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   76           41          -          ** 
 
Effective sample size            53           29          -          ** 
 
Total                            82           44          -          ** 
 
NINTENDO ONLINE 
---- gaming                       *            -          -          ** 
                                  *%           -%         -%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            1          -          ** 
                                  2%           3%         -%         ** 
 
PINTEREST ---- 
social media site/app             3            2          -          ** 
                                  4%           4%         -%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               4            3          -          ** 
                                  4%           8%         -%         ** 
 
REDDIT ---- social 
media site/app                    2            -          -          ** 
                                  2%           -%         -%         ** 
 
SKYPE ---- social 
media site/app                    2            -          -          ** 
                                  2%           -%         -%         ** 
 
SNAPCHAT ---- 
instant messenger                16            8          -          ** 
                                 20%          17%         -%         ** 
 
STEAM ---- gaming                 2            2          -          ** 
                                  2%           4%         -%         ** 
 
TEAMSPEAK ---- 
instant messenger                 *            -          -          ** 
                                  *%           -%         -%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            -          -          ** 
                                  1%           -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   76           41          -          ** 
 
Effective sample size            53           29          -          ** 
 
Total                            82           44          -          ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            2          -          ** 
                                  2%           4%         -%         ** 
 
TIK TOK ---- social 
media site/app                    3            3          -          ** 
                                  4%           7%         -%         ** 
 
TUMBLR ---- social 
media site/app                    4            4          -          ** 
                                  4%           8%         -%         ** 
 
TWITCH ---- video 
sharing site/app                  2            2          -          ** 
                                  2%           4%         -%         ** 
 
TWITTER ---- social 
media site/app                    8            8          -          ** 
                                 10%          18%         -%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            *          -          ** 
                                  2%           *%         -%         ** 
 
VIBER ---- 
instant messenger                 5            4          -          ** 
                                  7%           8%         -%         ** 
 
WHATSAPP ---- 
instant messenger                10            5          -          ** 
                                 12%          10%         -%         ** 
 
XBOX LIVE ---- gaming             2            2          -          ** 
                                  2%           4%         -%         ** 
 
YAHOO ---- search engine          5            3          -          ** 
                                  6%           7%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 144 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Sexual / pornographic content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   76           41          -          ** 
 
Effective sample size            53           29          -          ** 
 
Total                            82           44          -          ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          -          ** 
                                  2%           4%         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                 11            6          -          ** 
                                 13%          14%         -%         ** 
 
Somewhere else 
(write in)                        *            -          -          ** 
                                  *%           -%         -%         ** 
 
(Dont know / 
 Can't remember)                  8            2          -          ** 
                                 10%           4%         -%         ** 
 
NET - Video 
Sharing Site or App              12            6          -          ** 
                                 15%          14%         -%         ** 
 
NET - Search Engine              24           10          -          ** 
                                 29%          23%         -%         ** 
 
NET - Social 
Media Site or App                57           31          -          ** 
                                 69%          70%         -%         ** 
 
NET - Instant Messenger          27           12          -          ** 
                                 33%          28%         -%         ** 
 
NET - News Site or App            9            7          -          ** 
                                 11%          15%         -%         ** 
 
NET - Playing 
games on a site or app            5            5          -          ** 
                                  7%          12%         -%         ** 
 
NET - Email or 
another site or app              11            7          -          ** 
                                 13%          16%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 145 
<C8> And did your most recent experience of Sexual / pornographic content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           32         44            **        21          **         **         **         **         -           35         30          **           **         **         **        28 
 
Effective sample size            53           24         29            **        16          **         **         **         **         -           25         21          **           **         **         **        20 
 
Total                            82           39         44            **        24          **         **         **         **         -           37         33          **           **         **         **        34 
 
Someone you don't 
know personally                  32           12         20            **         8          **         **         **         **         -           12         16          **           **         **         **        16 
                                 39%          31%        46%           **        32%         **         **         **         **         -%          31%        49%         **           **         **         **        46% 
 
Someone you 
know personally                  10            6          4            **         2          **         **         **         **         -            6          2          **           **         **         **         6 
                                 12%          15%         8%           **         7%         **         **         **         **         -%          15%         7%         **           **         **         **        17% 
 
It wasn’t sent to me             38           21         18            **        15          **         **         **         **         -           20         12          **           **         **         **        10 
                                 47%          54%        41%           **        61%         **         **         **         **         -%          53%        38%         **           **         **         **        30% 
 
(Don't know)                      2            *          2            **         -          **         **         **         **         -            *          2          **           **         **         **         2 
                                  3%           *%         5%           **         -%         **         **         **         **         -%           *%         7%         **           **         **         **         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 145 (continuation) 
<C8> And did your most recent experience of Sexual / pornographic content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   76           34         42            **        22          **        39         37           65          ** 
 
Effective sample size            53           26         27            **        15          **        27         26           43          ** 
 
Total                            82           39         43            **        25          **        42         41           65          ** 
 
Someone you don't 
know personally                  32           11         21            **        16          **        23          9           28          ** 
                                 39%          29%        48%           **        65%         **        56%        22%          44%         ** 
 
Someone you 
know personally                  10            4          6            **         -          **         2          8            8          ** 
                                 12%           9%        14%           **         -%         **         4%        19%          12%         ** 
 
It wasn’t sent to me             38           24         14            **         9          **        16         22           26          ** 
                                 47%          62%        33%           **        34%         **        39%        54%          41%         ** 
 
(Don't know)                      2            *          2            **         *          **         *          2            2          ** 
                                  3%           *%         5%           **         1%         **         1%         5%           4%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 145 (continuation) 
<C8> And did your most recent experience of Sexual / pornographic content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         - 
 
Effective sample size            53            **         **         **         **         **         **         **         **         **         **         **         **          46          **         **         - 
 
Total                            82            **         **         **         **         **         **         **         **         **         **         **         **          71          **         **         - 
 
Someone you don't 
know personally                  32            **         **         **         **         **         **         **         **         **         **         **         **          27          **         **         - 
                                 39%           **         **         **         **         **         **         **         **         **         **         **         **          38%         **         **         -% 
 
Someone you 
know personally                  10            **         **         **         **         **         **         **         **         **         **         **         **          10          **         **         - 
                                 12%           **         **         **         **         **         **         **         **         **         **         **         **          13%         **         **         -% 
 
It wasn’t sent to me             38            **         **         **         **         **         **         **         **         **         **         **         **          35          **         **         - 
                                 47%           **         **         **         **         **         **         **         **         **         **         **         **          48%         **         **         -% 
 
(Don't know)                      2            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         - 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 145 (continuation) 
<C8> And did your most recent experience of Sexual / pornographic content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           35          **         **         **         **           **        44           40         30          **         **          31         22         22          ** 
 
Effective sample size            53           27          **         **         **         **           **        25           30         19          **         **          24         13         16          ** 
 
Total                            82           39          **         **         **         **           **        33           46         28          **         **          41         18         24          ** 
 
Someone you don't 
know personally                  32           18          **         **         **         **           **        13           17         11          **         **          18          6          8          ** 
                                 39%          45%         **         **         **         **           **        39%          37%        41%         **         **          43%        36%        33%         ** 
 
Someone you 
know personally                  10            4          **         **         **         **           **         2           10          -          **         **           8          -          2          ** 
                                 12%           9%         **         **         **         **           **         6%          21%         -%         **         **          19%         -%         7%         ** 
 
It wasn’t sent to me             38           18          **         **         **         **           **        18           20         17          **         **          15         11         12          ** 
                                 47%          46%         **         **         **         **           **        54%          42%        59%         **         **          37%        63%        51%         ** 
 
(Don't know)                      2            -          **         **         **         **           **         *            *          *          **         **           *          *          2          ** 
                                  3%           -%         **         **         **         **           **         1%           *%         1%         **         **           *%         1%         8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 1970 
Table 145 (continuation) 
<C8> And did your most recent experience of Sexual / pornographic content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           74         74         40         49          **          76         76         54         63          -           76         76         51         50          - 
 
Effective sample size            53           52         52         26         33          **          53         53         35         43          -           53         53         33         33          - 
 
Total                            82           80         80         37         49          **          82         82         52         64          -           82         82         49         49          - 
 
Someone you don't 
know personally                  32           32         32         15         21          **          32         32         19         24          -           32         32         19         16          - 
                                 39%          40%        40%        41%        42%         **          39%        39%        38%        38%         -%          39%        39%        39%        34%         -% 
 
Someone you 
know personally                  10            8          8          -          2          **          10         10          3          6          -           10         10          5          4          - 
                                 12%          10%        10%         -%         4%         **          12%        12%         6%         9%         -%          12%        12%        11%         7%         -% 
 
It wasn’t sent to me             38           38         38         20         25          **          38         38         27         31          -           38         38         24         26          - 
                                 47%          48%        48%        53%        50%         **          47%        47%        52%        49%         -%          47%        47%        49%        55%         -% 
 
(Don't know)                      2            2          2          2          2          **           2          2          2          2          -            2          2          *          2          - 
                                  3%           3%         3%         5%         4%         **           3%         3%         4%         4%         -%           3%         3%         1%         4%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 145 (continuation) 
<C8> And did your most recent experience of Sexual / pornographic content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           33         39           46         61         48         34         51           25         28          **         **          25         24          **         ** 
 
Effective sample size            53           23         27           32         43         33         22         35           19         19          **         **          20         17          **         ** 
 
Total                            82           38         39           47         65         52         31         53           30         30          **         **          32         27          **         ** 
 
Someone you don't 
know personally                  32           19         13           16         25         22         11         24           12         13          **         **          17         11          **         ** 
                                 39%          50%        34%          35%        39%        42%        37%        46%          41%        42%         **         **          54%        42%         **         ** 
 
Someone you 
know personally                  10            8          2            5          7          6          5          7            2          3          **         **           2          4          **         ** 
                                 12%          21%         5%          11%        11%        11%        17%        14%           5%        12%         **         **           5%        14%         **         ** 
 
It wasn’t sent to me             38           11         24           23         32         22         14         21           14         14          **         **          11         12          **         ** 
                                 47%          29%        61%          50%        50%        43%        47%        40%          47%        45%         **         **          35%        44%         **         ** 
 
(Don't know)                      2            *          *            2          *          2          -          *            2          *          **         **           2          *          **         ** 
                                  3%           *%         *%           5%         *%         4%         -%         *%           7%         1%         **         **           6%         1%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 145 (continuation) 
<C8> And did your most recent experience of Sexual / pornographic content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   76            ** 
 
Effective sample size            53            ** 
 
Total                            82            ** 
 
Someone you don't 
know personally                  32            ** 
                                 39%           ** 
 
Someone you 
know personally                  10            ** 
                                 12%           ** 
 
It wasn’t sent to me             38            ** 
                                 47%           ** 
 
(Don't know)                      2            ** 
                                  3%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 145 (continuation) 
<C8> And did your most recent experience of Sexual / pornographic content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           41         54         55         33         61         55         32         24          **         **        41          ** 
 
Effective sample size            53           27         36         38         23         43         39         22         17          **         **        29          ** 
 
Total                            82           39         55         58         35         67         62         32         28          **         **        42          ** 
 
Someone you don't 
know personally                  32           12         25         20         14         24         27         13         11          **         **        16          ** 
                                 39%          30%        46%        34%        41%        36%        44%        39%        38%         **         **        39%         ** 
 
Someone you 
know personally                  10            4          5          8          4          8          6          4          2          **         **         3          ** 
                                 12%          10%        10%        13%        11%        12%         9%        11%         8%         **         **         8%         ** 
 
It wasn’t sent to me             38           23         23         28         17         33         29         16         15          **         **        22          ** 
                                 47%          59%        43%        49%        48%        49%        46%        50%        54%         **         **        53%         ** 
 
(Don't know)                      2            *          *          2          *          2          *          *          -          **         **         *          ** 
                                  3%           1%         1%         4%         *%         3%         *%         1%         -%         **         **         *%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 145 (continuation) 
<C8> And did your most recent experience of Sexual / pornographic content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           60         35          **        25         51         24         35          **         **         **         **        51         61          **         **         ** 
 
Effective sample size            53           43         25          **        17         36         16         25          **         **         **         **        34         42          **         **         ** 
 
Total                            82           67         40          **        25         54         25         36          **         **         **         **        51         64          **         **         ** 
 
Someone you don't 
know personally                  32           25         17          **         8         21          8         13          **         **         **         **        18         27          **         **         ** 
                                 39%          37%        43%         **        31%        38%        34%        38%         **         **         **         **        35%        42%         **         **         ** 
 
Someone you 
know personally                  10            8          6          **         2          4          -          5          **         **         **         **         7         10          **         **         ** 
                                 12%          12%        16%         **         9%         7%         -%        15%         **         **         **         **        14%        15%         **         **         ** 
 
It wasn’t sent to me             38           34         16          **        15         28         15         17          **         **         **         **        25         27          **         **         ** 
                                 47%          51%        41%         **        60%        51%        58%        47%         **         **         **         **        50%        43%         **         **         ** 
 
(Don't know)                      2            *          *          **         *          2          2          *          **         **         **         **         *          *          **         **         ** 
                                  3%           *%         *%         **         1%         4%         8%         *%         **         **         **         **         1%         *%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 145 (continuation) 
<C8> And did your most recent experience of Sexual / pornographic content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Sexual\ pornographic content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   76           41          -          ** 
 
Effective sample size            53           29          -          ** 
 
Total                            82           44          -          ** 
 
Someone you don't 
know personally                  32           18          -          ** 
                                 39%          42%         -%         ** 
 
Someone you 
know personally                  10            4          -          ** 
                                 12%           8%         -%         ** 
 
It wasn’t sent to me             38           20          -          ** 
                                 47%          45%         -%         ** 
 
(Don't know)                      2            2          -          ** 
                                  3%           5%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 146 
<C5> How often do you experience Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Daily/ most days                  -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Weekly/ most weeks                1            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  3%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Monthly/ most months              2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Less often than 
once a month                     12            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 48%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
(Prefer not to answer)            *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  2%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
(Don't know)                     10            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 41%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 146 (continuation) 
<C5> How often do you experience Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   28            **         **           **         **         **         **         **          25          ** 
 
Effective sample size            18            **         **           **         **         **         **         **          15          ** 
 
Total                            25            **         **           **         **         **         **         **          21          ** 
 
Daily/ most days                  -            **         **           **         **         **         **         **           -          ** 
                                  -%           **         **           **         **         **         **         **           -%         ** 
 
Weekly/ most weeks                1            **         **           **         **         **         **         **           1          ** 
                                  3%           **         **           **         **         **         **         **           3%         ** 
 
Monthly/ most months              2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           9%         ** 
 
Less often than 
once a month                     12            **         **           **         **         **         **         **           7          ** 
                                 48%           **         **           **         **         **         **         **          35%         ** 
 
(Prefer not to answer)            *            **         **           **         **         **         **         **           *          ** 
                                  2%           **         **           **         **         **         **         **           2%         ** 
 
(Don't know)                     10            **         **           **         **         **         **         **          10          ** 
                                 41%           **         **           **         **         **         **         **          50%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 146 (continuation) 
<C5> How often do you experience Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         -          -          **         **         **         **         **         **         **         **         **          24          **         **         ** 
 
Effective sample size            18            **         -          -          **         **         **         **         **         **         **         **         **          15          **         **         ** 
 
Total                            25            **         -          -          **         **         **         **         **         **         **         **         **          21          **         **         ** 
 
Daily/ most days                  -            **         -          -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Weekly/ most weeks                1            **         -          -          **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  3%           **         -%         -%         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
Monthly/ most months              2            **         -          -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         **         **         **         **         **           9%         **         **         ** 
 
Less often than 
once a month                     12            **         -          -          **         **         **         **         **         **         **         **         **           8          **         **         ** 
                                 48%           **         -%         -%         **         **         **         **         **         **         **         **         **          38%         **         **         ** 
 
(Prefer not to answer)            *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  2%           **         -%         -%         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
(Don't know)                     10            **         -          -          **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 41%           **         -%         -%         **         **         **         **         **         **         **         **         **          48%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 146 (continuation) 
<C5> How often do you experience Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            18            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Total                            25            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Daily/ most days                  -            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Weekly/ most weeks                1            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  3%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Monthly/ most months              2            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Less often than 
once a month                     12            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 48%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
(Prefer not to answer)            *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  2%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
(Don't know)                     10            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 41%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 146 (continuation) 
<C5> How often do you experience Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28           28         28          **        21          -           28         28         24         28          -           28         28         23         25          - 
 
Effective sample size            18           18         18          **        14          -           18         18         16         18          -           18         18         15         16          - 
 
Total                            25           25         25          **        19          -           25         25         22         25          -           25         25         21         23          - 
 
Daily/ most days                  -            -          -          **         -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         **         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Weekly/ most weeks                1            1          1          **         1          -            1          1          1          1          -            1          1          1          1          - 
                                  3%           3%         3%         **         4%         -%           3%         3%         3%         3%         -%           3%         3%         3%         3%         -% 
 
Monthly/ most months              2            2          2          **         2          -            2          2          2          2          -            2          2          1          2          - 
                                  7%           7%         7%         **         9%         -%           7%         7%         8%         7%         -%           7%         7%         7%         8%         -% 
 
Less often than 
once a month                     12           12         12          **         8          -           12         12         12         12          -           12         12          8         10          - 
                                 48%          48%        48%         **        43%         -%          48%        48%        52%        48%         -%          48%        48%        41%        45%         -% 
 
(Prefer not to answer)            *            *          *          **         -          -            *          *          -          *          -            *          *          -          -          - 
                                  2%           2%         2%         **         -%         -%           2%         2%         -%         2%         -%           2%         2%         -%         -%         -% 
 
(Don't know)                     10           10         10          **         8          -           10         10          8         10          -           10         10         10         10          - 
                                 41%          41%        41%         **        44%         -%          41%        41%        37%        41%         -%          41%        41%        50%        44%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 146 (continuation) 
<C5> How often do you experience Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **           **        22          **         **        21            **         **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **        14          **         **        13            **         **         **         **           **         **         **         ** 
 
Total                            25            **         **           **        19          **         **        18            **         **         **         **           **         **         **         ** 
 
Daily/ most days                  -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Weekly/ most weeks                1            **         **           **         1          **         **         1            **         **         **         **           **         **         **         ** 
                                  3%           **         **           **         3%         **         **         4%           **         **         **         **           **         **         **         ** 
 
Monthly/ most months              2            **         **           **         *          **         **         -            **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         2%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Less often than 
once a month                     12            **         **           **        11          **         **        10            **         **         **         **           **         **         **         ** 
                                 48%           **         **           **        59%         **         **        59%           **         **         **         **           **         **         **         ** 
 
(Prefer not to answer)            *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  2%           **         **           **         2%         **         **         2%           **         **         **         **           **         **         **         ** 
 
(Don't know)                     10            **         **           **         6          **         **         6            **         **         **         **           **         **         **         ** 
                                 41%           **         **           **        33%         **         **        35%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 146 (continuation) 
<C5> How often do you experience Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   28            ** 
 
Effective sample size            18            ** 
 
Total                            25            ** 
 
Daily/ most days                  -            ** 
                                  -%           ** 
 
Weekly/ most weeks                1            ** 
                                  3%           ** 
 
Monthly/ most months              2            ** 
                                  7%           ** 
 
Less often than 
once a month                     12            ** 
                                 48%           ** 
 
(Prefer not to answer)            *            ** 
                                  2%           ** 
 
(Don't know)                     10            ** 
                                 41%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 146 (continuation) 
<C5> How often do you experience Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **        21         23          **        21         21          **         **         **         **         **         ** 
 
Effective sample size            18            **        15         15          **        14         14          **         **         **         **         **         ** 
 
Total                            25            **        21         21          **        21         20          **         **         **         **         **         ** 
 
Daily/ most days                  -            **         -          -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         -%         -%         **         -%         -%         **         **         **         **         **         ** 
 
Weekly/ most weeks                1            **         1          1          **         *          *          **         **         **         **         **         ** 
                                  3%           **         3%         3%         **         2%         1%         **         **         **         **         **         ** 
 
Monthly/ most months              2            **         2          2          **         2          2          **         **         **         **         **         ** 
                                  7%           **         8%         9%         **         9%         9%         **         **         **         **         **         ** 
 
Less often than 
once a month                     12            **         9         10          **         9         10          **         **         **         **         **         ** 
                                 48%           **        42%        49%         **        42%        48%         **         **         **         **         **         ** 
 
(Prefer not to answer)            *            **         -          *          **         -          *          **         **         **         **         **         ** 
                                  2%           **         -%         2%         **         -%         2%         **         **         **         **         **         ** 
 
(Don't know)                     10            **        10          8          **        10          8          **         **         **         **         **         ** 
                                 41%           **        46%        37%         **        47%        39%         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 146 (continuation) 
<C5> How often do you experience Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28           22          **         **         **        21          **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size            18           14          **         **         **        13          **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            25           19          **         **         **        18          **         **         **         **         **         **         **         **         **         **         ** 
 
Daily/ most days                  -            -          **         **         **         -          **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         **         **         **         **         ** 
 
Weekly/ most weeks                1            1          **         **         **         1          **         **         **         **         **         **         **         **         **         **         ** 
                                  3%           3%         **         **         **         4%         **         **         **         **         **         **         **         **         **         **         ** 
 
Monthly/ most months              2            2          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  7%           9%         **         **         **         3%         **         **         **         **         **         **         **         **         **         **         ** 
 
Less often than 
once a month                     12            8          **         **         **        10          **         **         **         **         **         **         **         **         **         **         ** 
                                 48%          43%         **         **         **        54%         **         **         **         **         **         **         **         **         **         **         ** 
 
(Prefer not to answer)            *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  2%           2%         **         **         **         2%         **         **         **         **         **         **         **         **         **         **         ** 
 
(Don't know)                     10            8          **         **         **         7          **         **         **         **         **         **         **         **         **         **         ** 
                                 41%          42%         **         **         **        38%         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 146 (continuation) 
<C5> How often do you experience Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   28            **         -          ** 
 
Effective sample size            18            **         -          ** 
 
Total                            25            **         -          ** 
 
Daily/ most days                  -            **         -          ** 
                                  -%           **         -%         ** 
 
Weekly/ most weeks                1            **         -          ** 
                                  3%           **         -%         ** 
 
Monthly/ most months              2            **         -          ** 
                                  7%           **         -%         ** 
 
Less often than 
once a month                     12            **         -          ** 
                                 48%           **         -%         ** 
 
(Prefer not to answer)            *            **         -          ** 
                                  2%           **         -%         ** 
 
(Don't know)                     10            **         -          ** 
                                 41%           **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 147 
<C6>  What impact has this had on you....Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample                 18            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
2                  (2.0)          -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
3                  (3.0)          -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
4                  (4.0)          2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  9%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         16            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 64%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
It has had 
no impact                         2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Don't know                        5            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 21%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Refused                           -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Net: low impact                   -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Net: High impact                 18            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 72%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Mean Score                      4.9            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                                                                             f                               --                                             -           -- 
Standard deviation              .33            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
Standard error                  .09            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 147 (continuation) 
<C6>  What impact has this had on you....Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   28            **         **           **         **         **         **         **          25          ** 
 
Effective sample                 18            **         **           **         **         **         **         **          15          ** 
 
Total                            25            **         **           **         **         **         **         **          21          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            **         **           **         **         **         **         **           -          ** 
                                  -%           **         **           **         **         **         **         **           -%         ** 
 
2                  (2.0)          -            **         **           **         **         **         **         **           -          ** 
                                  -%           **         **           **         **         **         **         **           -%         ** 
 
3                  (3.0)          -            **         **           **         **         **         **         **           -          ** 
                                  -%           **         **           **         **         **         **         **           -%         ** 
 
4                  (4.0)          2            **         **           **         **         **         **         **           2          ** 
                                  9%           **         **           **         **         **         **         **          11%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         16            **         **           **         **         **         **         **          11          ** 
                                 64%           **         **           **         **         **         **         **          55%         ** 
 
It has had 
no impact                         2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           8%         ** 
 
Don't know                        5            **         **           **         **         **         **         **           5          ** 
                                 21%           **         **           **         **         **         **         **          26%         ** 
 
Refused                           -            **         **           **         **         **         **         **           -          ** 
                                  -%           **         **           **         **         **         **         **           -%         ** 
 
Net: low impact                   -            **         **           **         **         **         **         **           -          ** 
                                  -%           **         **           **         **         **         **         **           -%         ** 
 
Net: High impact                 18            **         **           **         **         **         **         **          13          ** 
                                 72%           **         **           **         **         **         **         **          66%         ** 
 
Mean Score                      4.9            **         **           **         **         **         **         **         4.8          ** 
Standard deviation              .33            **         **           **         **         **         **         **         .38          ** 
Standard error                  .09            **         **           **         **         **         **         **         .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 147 (continuation) 
<C6>  What impact has this had on you....Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         -          -          **         **         **         **         **         **         **         **         **          24          **         **         ** 
 
Effective sample                 18            **         -          -          **         **         **         **         **         **         **         **         **          15          **         **         ** 
 
Total                            25            **         -          -          **         **         **         **         **         **         **         **         **          21          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            **         -          -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
2                  (2.0)          -            **         -          -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
3                  (3.0)          -            **         -          -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
4                  (4.0)          2            **         -          -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  9%           **         -%         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         16            **         -          -          **         **         **         **         **         **         **         **         **          14          **         **         ** 
                                 64%           **         -%         -%         **         **         **         **         **         **         **         **         **          67%         **         **         ** 
 
It has had 
no impact                         2            **         -          -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
Don't know                        5            **         -          -          **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                 21%           **         -%         -%         **         **         **         **         **         **         **         **         **          25%         **         **         ** 
 
Refused                           -            **         -          -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Net: low impact                   -            **         -          -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Net: High impact                 18            **         -          -          **         **         **         **         **         **         **         **         **          14          **         **         ** 
                                 72%           **         -%         -%         **         **         **         **         **         **         **         **         **          67%         **         **         ** 
 
Mean Score                      4.9            **         -          -          **         **         **         **         **         **         **         **         **         5.0++Bc      **         **         ** 
                                                                                                                                                                                               --          - 
Standard deviation              .33            **         -          -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
Standard error                  .09            **         -          -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 147 (continuation) 
<C6>  What impact has this had on you....Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Effective sample                 18            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Total                            25            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
2                  (2.0)          -            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
3                  (3.0)          -            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
4                  (4.0)          2            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  9%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         16            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 64%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
It has had 
no impact                         2            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Don't know                        5            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 21%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Refused                           -            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Net: low impact                   -            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Net: High impact                 18            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 72%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Mean Score                      4.9            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
Standard deviation              .33            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
Standard error                  .09            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 147 (continuation) 
<C6>  What impact has this had on you....Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28           28         28          **        21          -           28         28         24         28          -           28         28         23         25          - 
 
Effective sample                 18           18         18          **        14          -           18         18         16         18          -           18         18         15         16          - 
 
Total                            25           25         25          **        19          -           25         25         22         25          -           25         25         21         23          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            -          -          **         -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         **         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
2                  (2.0)          -            -          -          **         -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         **         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
3                  (3.0)          -            -          -          **         -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         **         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
4                  (4.0)          2            2          2          **         2          -            2          2          2          2          -            2          2          2          2          - 
                                  9%           9%         9%         **        11%         -%           9%         9%         8%         9%         -%           9%         9%        10%         9%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         16           16         16          **        12          -           16         16         16         16          -           16         16         12         14          - 
                                 64%          64%        64%         **        61%         -%          64%        64%        69%        64%         -%          64%        64%        56%        60%         -% 
 
It has had 
no impact                         2            2          2          **         -          -            2          2          2          2          -            2          2          2          2          - 
                                  7%           7%         7%         **         -%         -%           7%         7%         7%         7%         -%           7%         7%         8%         7%         -% 
 
Don't know                        5            5          5          **         5          -            5          5          4          5          -            5          5          5          5          - 
                                 21%          21%        21%         **        28%         -%          21%        21%        16%        21%         -%          21%        21%        26%        23%         -% 
 
Refused                           -            -          -          **         -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         **         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                   -            -          -          **         -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         **         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: High impact                 18           18         18          **        14          -           18         18         17         18          -           18         18         14         16          - 
                                 72%          72%        72%         **        72%         -%          72%        72%        77%        72%         -%          72%        72%        66%        69%         -% 
 
Mean Score                      4.9          4.9        4.9          **       4.8          -          4.9        4.9        4.9        4.9          -          4.9        4.9        4.8        4.9          - 
Standard deviation              .33          .33        .33          **       .38          -          .33        .33        .31        .33          -          .33        .33        .38        .35          - 
Standard error                  .09          .09        .09          **       .11          -          .09        .09        .08        .09          -          .09        .09        .11        .10          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 147 (continuation) 
<C6>  What impact has this had on you....Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **           **        22          **         **        21            **         **         **         **           **         **         **         ** 
 
Effective sample                 18            **         **           **        14          **         **        13            **         **         **         **           **         **         **         ** 
 
Total                            25            **         **           **        19          **         **        18            **         **         **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
2                  (2.0)          -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
3                  (3.0)          -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
4                  (4.0)          2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  9%           **         **           **        11%         **         **        12%           **         **         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         16            **         **           **        14          **         **        12            **         **         **         **           **         **         **         ** 
                                 64%           **         **           **        71%         **         **        68%           **         **         **         **           **         **         **         ** 
 
It has had 
no impact                         2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         9%         **         **         9%           **         **         **         **           **         **         **         ** 
 
Don't know                        5            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                 21%           **         **           **         9%         **         **        10%           **         **         **         **           **         **         **         ** 
 
Refused                           -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Net: low impact                   -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Net: High impact                 18            **         **           **        16          **         **        14            **         **         **         **           **         **         **         ** 
                                 72%           **         **           **        82%         **         **        80%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 147 (continuation) 
<C6>  What impact has this had on you....Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **           **        22          **         **        21            **         **         **         **           **         **         **         ** 
 
Effective sample                 18            **         **           **        14          **         **        13            **         **         **         **           **         **         **         ** 
 
Total                            25            **         **           **        19          **         **        18            **         **         **         **           **         **         **         ** 
 
Mean Score                      4.9            **         **           **       4.9          **         **       4.8            **         **         **         **           **         **         **         ** 
Standard deviation              .33            **         **           **       .36          **         **       .37            **         **         **         **           **         **         **         ** 
Standard error                  .09            **         **           **       .10          **         **       .11            **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 147 (continuation) 
<C6>  What impact has this had on you....Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   28            ** 
 
Effective sample                 18            ** 
 
Total                            25            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            ** 
                                  -%           ** 
 
2                  (2.0)          -            ** 
                                  -%           ** 
 
3                  (3.0)          -            ** 
                                  -%           ** 
 
4                  (4.0)          2            ** 
                                  9%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         16            ** 
                                 64%           ** 
 
It has had 
no impact                         2            ** 
                                  7%           ** 
 
Don't know                        5            ** 
                                 21%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                   -            ** 
                                  -%           ** 
 
Net: High impact                 18            ** 
                                 72%           ** 
 
Mean Score                      4.9            ** 
Standard deviation              .33            ** 
Standard error                  .09            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 147 (continuation) 
<C6>  What impact has this had on you....Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **        21         23          **        21         21          **         **         **         **         **         ** 
 
Effective sample                 18            **        15         15          **        14         14          **         **         **         **         **         ** 
 
Total                            25            **        21         21          **        21         20          **         **         **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            **         -          -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         -%         -%         **         -%         -%         **         **         **         **         **         ** 
 
2                  (2.0)          -            **         -          -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         -%         -%         **         -%         -%         **         **         **         **         **         ** 
 
3                  (3.0)          -            **         -          -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         -%         -%         **         -%         -%         **         **         **         **         **         ** 
 
4                  (4.0)          2            **         *          2          **         *          *          **         **         **         **         **         ** 
                                  9%           **         2%        10%         **         2%         2%         **         **         **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         16            **        14         14          **        13         14          **         **         **         **         **         ** 
                                 64%           **        65%        64%         **        64%        72%         **         **         **         **         **         ** 
 
It has had 
no impact                         2            **         2          -          **         2          2          **         **         **         **         **         ** 
                                  7%           **         8%         -%         **         8%         8%         **         **         **         **         **         ** 
 
Don't know                        5            **         5          5          **         5          4          **         **         **         **         **         ** 
                                 21%           **        25%        25%         **        26%        18%         **         **         **         **         **         ** 
 
Refused                           -            **         -          -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         -%         -%         **         -%         -%         **         **         **         **         **         ** 
 
Net: low impact                   -            **         -          -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         -%         -%         **         -%         -%         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 147 (continuation) 
<C6>  What impact has this had on you....Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **        21         23          **        21         21          **         **         **         **         **         ** 
 
Effective sample                 18            **        15         15          **        14         14          **         **         **         **         **         ** 
 
Total                            25            **        21         21          **        21         20          **         **         **         **         **         ** 
 
Net: High impact                 18            **        14         16          **        14         15          **         **         **         **         **         ** 
                                 72%           **        67%        75%         **        66%        74%         **         **         **         **         **         ** 
 
Mean Score                      4.9            **       5.0+       4.9          **       5.0        5.0+         **         **         **         **         **         ** 
Standard deviation              .33            **       .18        .36          **       .19        .18          **         **         **         **         **         ** 
Standard error                  .09            **       .06        .10          **       .06        .05          **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 147 (continuation) 
<C6>  What impact has this had on you....Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28           22          **         **         **        21          **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample                 18           14          **         **         **        13          **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            25           19          **         **         **        18          **         **         **         **         **         **         **         **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            -          **         **         **         -          **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         **         **         **         **         ** 
 
2                  (2.0)          -            -          **         **         **         -          **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         **         **         **         **         ** 
 
3                  (3.0)          -            -          **         **         **         -          **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         **         **         **         **         ** 
 
4                  (4.0)          2            *          **         **         **         2          **         **         **         **         **         **         **         **         **         **         ** 
                                  9%           2%         **         **         **        12%         **         **         **         **         **         **         **         **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         16           14          **         **         **        11          **         **         **         **         **         **         **         **         **         **         ** 
                                 64%          70%         **         **         **        58%         **         **         **         **         **         **         **         **         **         **         ** 
 
It has had 
no impact                         2            2          **         **         **         -          **         **         **         **         **         **         **         **         **         **         ** 
                                  7%           9%         **         **         **         -%         **         **         **         **         **         **         **         **         **         **         ** 
 
Don't know                        5            4          **         **         **         5          **         **         **         **         **         **         **         **         **         **         ** 
                                 21%          19%         **         **         **        30%         **         **         **         **         **         **         **         **         **         **         ** 
 
Refused                           -            -          **         **         **         -          **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         **         **         **         **         ** 
 
Net: low impact                   -            -          **         **         **         -          **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         **         **         **         **         ** 
 
Net: High impact                 18           14          **         **         **        13          **         **         **         **         **         **         **         **         **         **         ** 
                                 72%          72%         **         **         **        70%         **         **         **         **         **         **         **         **         **         **         ** 
 
Mean Score                      4.9          5.0F         **         **         **       4.8          **         **         **         **         **         **         **         **         **         **         ** 
                                                                                                     --                                                                 f          F 
Standard deviation              .33          .18          **         **         **       .39          **         **         **         **         **         **         **         **         **         **         ** 
Standard error                  .09          .05          **         **         **       .12          **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 147 (continuation) 
<C6>  What impact has this had on you....Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   28            **         -          ** 
 
Effective sample                 18            **         -          ** 
 
Total                            25            **         -          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            **         -          ** 
                                  -%           **         -%         ** 
 
2                  (2.0)          -            **         -          ** 
                                  -%           **         -%         ** 
 
3                  (3.0)          -            **         -          ** 
                                  -%           **         -%         ** 
 
4                  (4.0)          2            **         -          ** 
                                  9%           **         -%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         16            **         -          ** 
                                 64%           **         -%         ** 
 
It has had 
no impact                         2            **         -          ** 
                                  7%           **         -%         ** 
 
Don't know                        5            **         -          ** 
                                 21%           **         -%         ** 
 
Refused                           -            **         -          ** 
                                  -%           **         -%         ** 
 
Net: low impact                   -            **         -          ** 
                                  -%           **         -%         ** 
 
Net: High impact                 18            **         -          ** 
                                 72%           **         -%         ** 
 
Mean Score                      4.9            **         -          ** 
                                               F 
Standard deviation              .33            **         -          ** 
Standard error                  .09            **         -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
AOL ---- search engine            *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
ASK.COM ---- 
search engine                     *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
BING/MSN ---- 
search engine                     *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app             8            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 30%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 12%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
FACETIME ---- 
social media site/app             *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     4            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 16%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  8%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
LINKEDIN ---- 
social media site/app             *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NINTENDO ONLINE 
---- gaming                       *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
PINTEREST ---- 
social media site/app             2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
SKYPE ---- social 
media site/app                    *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 4            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 15%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
TEAMSPEAK ---- 
instant messenger                 *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
TELEGRAM ---- 
instant messenger                 *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
TUMBLR ---- social 
media site/app                    2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
TWITTER ---- social 
media site/app                    *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
VIMEO ---- video 
sharing site/app                  2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
XBOX LIVE ---- gaming             *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
YAHOO ---- search engine          3            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 12%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Somewhere else 
(write in)                        *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  2%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                  9            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 34%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - Video 
Sharing Site or App               2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  8%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - Search Engine               5            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 21%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                15            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 58%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
NET - Instant Messenger           7            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 26%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - News Site or App            *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  2%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - Playing 
games on a site or app            2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   28            **         **           **         **         **         **         **          25          ** 
 
Effective sample size            18            **         **           **         **         **         **         **          15          ** 
 
Total                            25            **         **           **         **         **         **         **          21          ** 
 
AOL ---- search engine            *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
ASK.COM ---- 
search engine                     *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
BING/MSN ---- 
search engine                     *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
FACEBOOK ---- 
social media site/app             8            **         **           **         **         **         **         **           5          ** 
                                 30%           **         **           **         **         **         **         **          22%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            **         **           **         **         **         **         **           3          ** 
                                 12%           **         **           **         **         **         **         **          14%         ** 
 
FACETIME ---- 
social media site/app             *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
GOOGLE ---- 
search engine                     4            **         **           **         **         **         **         **           4          ** 
                                 16%           **         **           **         **         **         **         **          20%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
IMESSAGE ---- 
instant messenger                 *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
INSTAGRAM ---- 
social media site/app             2            **         **           **         **         **         **         **           2          ** 
                                  8%           **         **           **         **         **         **         **          10%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   28            **         **           **         **         **         **         **          25          ** 
 
Effective sample size            18            **         **           **         **         **         **         **          15          ** 
 
Total                            25            **         **           **         **         **         **         **          21          ** 
 
LINKEDIN ---- 
social media site/app             *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
NINTENDO ONLINE 
---- gaming                       *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
PINTEREST ---- 
social media site/app             2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           8%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           9%         ** 
 
SKYPE ---- social 
media site/app                    *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
SNAPCHAT ---- 
instant messenger                 4            **         **           **         **         **         **         **           2          ** 
                                 15%           **         **           **         **         **         **         **          10%         ** 
 
TEAMSPEAK ---- 
instant messenger                 *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
TELEGRAM ---- 
instant messenger                 *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
TUMBLR ---- social 
media site/app                    2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   28            **         **           **         **         **         **         **          25          ** 
 
Effective sample size            18            **         **           **         **         **         **         **          15          ** 
 
Total                            25            **         **           **         **         **         **         **          21          ** 
 
TWITCH ---- video 
sharing site/app                  *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
TWITTER ---- social 
media site/app                    *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
VIMEO ---- video 
sharing site/app                  2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           8%         ** 
 
WHATSAPP ---- 
instant messenger                 *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
XBOX LIVE ---- gaming             *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
YAHOO ---- search engine          3            **         **           **         **         **         **         **           3          ** 
                                 12%           **         **           **         **         **         **         **          15%         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
Somewhere else 
(write in)                        *            **         **           **         **         **         **         **           *          ** 
                                  2%           **         **           **         **         **         **         **           2%         ** 
 
(Dont know / 
 Can't remember)                  9            **         **           **         **         **         **         **           9          ** 
                                 34%           **         **           **         **         **         **         **          42%         ** 
 
NET - Video 
Sharing Site or App               2            **         **           **         **         **         **         **           2          ** 
                                  8%           **         **           **         **         **         **         **           9%         ** 
 
NET - Search Engine               5            **         **           **         **         **         **         **           5          ** 
                                 21%           **         **           **         **         **         **         **          27%         ** 
 
NET - Social 
Media Site or App                15            **         **           **         **         **         **         **          10          ** 
                                 58%           **         **           **         **         **         **         **          48%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2005 
Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   28            **         **           **         **         **         **         **          25          ** 
 
Effective sample size            18            **         **           **         **         **         **         **          15          ** 
 
Total                            25            **         **           **         **         **         **         **          21          ** 
 
NET - Instant Messenger           7            **         **           **         **         **         **         **           5          ** 
                                 26%           **         **           **         **         **         **         **          23%         ** 
 
NET - News Site or App            *            **         **           **         **         **         **         **           *          ** 
                                  2%           **         **           **         **         **         **         **           2%         ** 
 
NET - Playing 
games on a site or app            2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         -          -          **         **         **         **         **         **         **         **         **          24          **         **         ** 
 
Effective sample size            18            **         -          -          **         **         **         **         **         **         **         **         **          15          **         **         ** 
 
Total                            25            **         -          -          **         **         **         **         **         **         **         **         **          21          **         **         ** 
 
AOL ---- search engine            *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
ASK.COM ---- 
search engine                     *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
BING/MSN ---- 
search engine                     *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
FACEBOOK ---- 
social media site/app             8            **         -          -          **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 30%           **         -%         -%         **         **         **         **         **         **         **         **         **          34%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            **         -          -          **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                 12%           **         -%         -%         **         **         **         **         **         **         **         **         **          12%         **         **         ** 
 
FACETIME ---- 
social media site/app             *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
GOOGLE ---- 
search engine                     4            **         -          -          **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 16%           **         -%         -%         **         **         **         **         **         **         **         **         **          19%         **         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             2            **         -          -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  8%           **         -%         -%         **         **         **         **         **         **         **         **         **           9%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         -          -          **         **         **         **         **         **         **         **         **          24          **         **         ** 
 
Effective sample size            18            **         -          -          **         **         **         **         **         **         **         **         **          15          **         **         ** 
 
Total                            25            **         -          -          **         **         **         **         **         **         **         **         **          21          **         **         ** 
 
LINKEDIN ---- 
social media site/app             *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
NINTENDO ONLINE 
---- gaming                       *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
PINTEREST ---- 
social media site/app             2            **         -          -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         -          -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         **         **         **         **         **           9%         **         **         ** 
 
SKYPE ---- social 
media site/app                    *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 4            **         -          -          **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 15%           **         -%         -%         **         **         **         **         **         **         **         **         **          18%         **         **         ** 
 
TEAMSPEAK ---- 
instant messenger                 *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
TELEGRAM ---- 
instant messenger                 *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
TUMBLR ---- social 
media site/app                    2            **         -          -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         -          -          **         **         **         **         **         **         **         **         **          24          **         **         ** 
 
Effective sample size            18            **         -          -          **         **         **         **         **         **         **         **         **          15          **         **         ** 
 
Total                            25            **         -          -          **         **         **         **         **         **         **         **         **          21          **         **         ** 
 
TWITCH ---- video 
sharing site/app                  *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
TWITTER ---- social 
media site/app                    *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
VIMEO ---- video 
sharing site/app                  2            **         -          -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
XBOX LIVE ---- gaming             *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
YAHOO ---- search engine          3            **         -          -          **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                 12%           **         -%         -%         **         **         **         **         **         **         **         **         **          14%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
Somewhere else 
(write in)                        *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  2%           **         -%         -%         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
(Dont know / 
 Can't remember)                  9            **         -          -          **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 34%           **         -%         -%         **         **         **         **         **         **         **         **         **          34%         **         **         ** 
 
NET - Video 
Sharing Site or App               2            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  8%           **         -%         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
NET - Search Engine               5            **         -          -          **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                 21%           **         -%         -%         **         **         **         **         **         **         **         **         **          25%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         -          -          **         **         **         **         **         **         **         **         **          24          **         **         ** 
 
Effective sample size            18            **         -          -          **         **         **         **         **         **         **         **         **          15          **         **         ** 
 
Total                            25            **         -          -          **         **         **         **         **         **         **         **         **          21          **         **         ** 
 
NET - Social 
Media Site or App                15            **         -          -          **         **         **         **         **         **         **         **         **          13          **         **         ** 
                                 58%           **         -%         -%         **         **         **         **         **         **         **         **         **          59%         **         **         ** 
 
NET - Instant Messenger           7            **         -          -          **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                 26%           **         -%         -%         **         **         **         **         **         **         **         **         **          29%         **         **         ** 
 
NET - News Site or App            *            **         -          -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  2%           **         -%         -%         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
NET - Playing 
games on a site or app            2            **         -          -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         **         **         **         **         **           9%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            18            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Total                            25            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
AOL ---- search engine            *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
ASK.COM ---- 
search engine                     *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
BING/MSN ---- 
search engine                     *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
FACEBOOK ---- 
social media site/app             8            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 30%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            3            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 12%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
FACETIME ---- 
social media site/app             *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
GOOGLE ---- 
search engine                     4            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 16%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
IMESSAGE ---- 
instant messenger                 *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            18            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Total                            25            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
INSTAGRAM ---- 
social media site/app             2            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  8%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
LINKEDIN ---- 
social media site/app             *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
NINTENDO ONLINE 
---- gaming                       *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
PINTEREST ---- 
social media site/app             2            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
SKYPE ---- social 
media site/app                    *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
SNAPCHAT ---- 
instant messenger                 4            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 15%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
TEAMSPEAK ---- 
instant messenger                 *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
TELEGRAM ---- 
instant messenger                 *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            18            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Total                            25            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
TUMBLR ---- social 
media site/app                    2            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
TWITCH ---- video 
sharing site/app                  *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
TWITTER ---- social 
media site/app                    *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
VIMEO ---- video 
sharing site/app                  2            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
WHATSAPP ---- 
instant messenger                 *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
XBOX LIVE ---- gaming             *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
YAHOO ---- search engine          3            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 12%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
YOUTUBE ---- video 
sharing site/app                  *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Somewhere else 
(write in)                        *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  2%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
(Dont know / 
 Can't remember)                  9            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 34%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            18            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Total                            25            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
NET - Video 
Sharing Site or App               2            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  8%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
NET - Search Engine               5            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 21%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
NET - Social 
Media Site or App                15            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 58%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
NET - Instant Messenger           7            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 26%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
NET - News Site or App            *            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  2%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
NET - Playing 
games on a site or app            2            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28           28         28          **        21          -           28         28         24         28          -           28         28         23         25          - 
 
Effective sample size            18           18         18          **        14          -           18         18         16         18          -           18         18         15         16          - 
 
Total                            25           25         25          **        19          -           25         25         22         25          -           25         25         21         23          - 
 
AOL ---- search engine            *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
ASK.COM ---- 
search engine                     *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
BING/MSN ---- 
search engine                     *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
FACEBOOK ---- 
social media site/app             8            8          8          **         6          -            8          8          8          8          -            8          8          6          8          - 
                                 30%          30%        30%         **        31%         -%          30%        30%        33%        30%         -%          30%        30%        29%        33%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            3            3          3          **         3          -            3          3          3          3          -            3          3          3          3          - 
                                 12%          12%        12%         **        15%         -%          12%        12%        11%        12%         -%          12%        12%        12%        13%         -% 
 
FACETIME ---- 
social media site/app             *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
GOOGLE ---- 
search engine                     4            4          4          **         2          -            4          4          4          4          -            4          4          4          2          - 
                                 16%          16%        16%         **        11%         -%          16%        16%        18%        16%         -%          16%        16%        19%        10%         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
IMESSAGE ---- 
instant messenger                 *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2015 
Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28           28         28          **        21          -           28         28         24         28          -           28         28         23         25          - 
 
Effective sample size            18           18         18          **        14          -           18         18         16         18          -           18         18         15         16          - 
 
Total                            25           25         25          **        19          -           25         25         22         25          -           25         25         21         23          - 
 
INSTAGRAM ---- 
social media site/app             2            2          2          **         *          -            2          2          2          2          -            2          2          2          *          - 
                                  8%           8%         8%         **         1%         -%           8%         8%         9%         8%         -%           8%         8%         9%         1%         -% 
 
LINKEDIN ---- 
social media site/app             *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
NINTENDO ONLINE 
---- gaming                       *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
PINTEREST ---- 
social media site/app             2            2          2          **         2          -            2          2          2          2          -            2          2          2          2          - 
                                  7%           7%         7%         **         9%         -%           7%         7%         8%         7%         -%           7%         7%         8%         7%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          2          **         2          -            2          2          2          2          -            2          2          2          2          - 
                                  7%           7%         7%         **        10%         -%           7%         7%         8%         7%         -%           7%         7%         9%         8%         -% 
 
SKYPE ---- social 
media site/app                    *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
SNAPCHAT ---- 
instant messenger                 4            4          4          **         4          -            4          4          2          4          -            4          4          2          4          - 
                                 15%          15%        15%         **        20%         -%          15%        15%         9%        15%         -%          15%        15%        10%        17%         -% 
 
TEAMSPEAK ---- 
instant messenger                 *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
TELEGRAM ---- 
instant messenger                 *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28           28         28          **        21          -           28         28         24         28          -           28         28         23         25          - 
 
Effective sample size            18           18         18          **        14          -           18         18         16         18          -           18         18         15         16          - 
 
Total                            25           25         25          **        19          -           25         25         22         25          -           25         25         21         23          - 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
TUMBLR ---- social 
media site/app                    2            2          2          **         -          -            2          2          2          2          -            2          2          2          -          - 
                                  7%           7%         7%         **         -%         -%           7%         7%         8%         7%         -%           7%         7%         8%         -%         -% 
 
TWITCH ---- video 
sharing site/app                  *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
TWITTER ---- social 
media site/app                    *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
VIMEO ---- video 
sharing site/app                  2            2          2          **         2          -            2          2          2          2          -            2          2          2          2          - 
                                  7%           7%         7%         **         9%         -%           7%         7%         8%         7%         -%           7%         7%         8%         7%         -% 
 
WHATSAPP ---- 
instant messenger                 *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
XBOX LIVE ---- gaming             *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
YAHOO ---- search engine          3            3          3          **         3          -            3          3          3          3          -            3          3          3          3          - 
                                 12%          12%        12%         **        16%         -%          12%        12%        14%        12%         -%          12%        12%        15%        13%         -% 
 
YOUTUBE ---- video 
sharing site/app                  *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         **         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Somewhere else 
(write in)                        *            *          *          **         -          -            *          *          -          *          -            *          *          -          -          - 
                                  2%           2%         2%         **         -%         -%           2%         2%         -%         2%         -%           2%         2%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28           28         28          **        21          -           28         28         24         28          -           28         28         23         25          - 
 
Effective sample size            18           18         18          **        14          -           18         18         16         18          -           18         18         15         16          - 
 
Total                            25           25         25          **        19          -           25         25         22         25          -           25         25         21         23          - 
 
(Dont know / 
 Can't remember)                  9            9          9          **         6          -            9          9          9          9          -            9          9          8          9          - 
                                 34%          34%        34%         **        34%         -%          34%        34%        38%        34%         -%          34%        34%        40%        37%         -% 
 
NET - Video 
Sharing Site or App               2            2          2          **         2          -            2          2          2          2          -            2          2          2          2          - 
                                  8%           8%         8%         **        10%         -%           8%         8%         9%         8%         -%           8%         8%         9%         8%         -% 
 
NET - Search Engine               5            5          5          **         3          -            5          5          5          5          -            5          5          5          4          - 
                                 21%          21%        21%         **        18%         -%          21%        21%        24%        21%         -%          21%        21%        26%        16%         -% 
 
NET - Social 
Media Site or App                15           15         15          **        11          -           15         15         13         15          -           15         15         11         13          - 
                                 58%          58%        58%         **        59%         -%          58%        58%        57%        58%         -%          58%        58%        55%        56%         -% 
 
NET - Instant Messenger           7            7          7          **         7          -            7          7          4          7          -            7          7          4          7          - 
                                 26%          26%        26%         **        35%         -%          26%        26%        19%        26%         -%          26%        26%        21%        29%         -% 
 
NET - News Site or App            *            *          *          **         *          -            *          *          *          *          -            *          *          *          *          - 
                                  2%           2%         2%         **         2%         -%           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
NET - Playing 
games on a site or app            2            2          2          **         2          -            2          2          2          2          -            2          2          2          2          - 
                                  7%           7%         7%         **        10%         -%           7%         7%         8%         7%         -%           7%         7%         9%         8%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **           **        22          **         **        21            **         **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **        14          **         **        13            **         **         **         **           **         **         **         ** 
 
Total                            25            **         **           **        19          **         **        18            **         **         **         **           **         **         **         ** 
 
AOL ---- search engine            *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
ASK.COM ---- 
search engine                     *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
BING/MSN ---- 
search engine                     *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app             8            **         **           **         6          **         **         5            **         **         **         **           **         **         **         ** 
                                 30%           **         **           **        32%         **         **        26%           **         **         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            **         **           **         1          **         **         1            **         **         **         **           **         **         **         ** 
                                 12%           **         **           **         6%         **         **         6%           **         **         **         **           **         **         **         ** 
 
FACETIME ---- 
social media site/app             *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     4            **         **           **         4          **         **         4            **         **         **         **           **         **         **         ** 
                                 16%           **         **           **        20%         **         **        22%           **         **         **         **           **         **         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **           **        22          **         **        21            **         **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **        14          **         **        13            **         **         **         **           **         **         **         ** 
 
Total                            25            **         **           **        19          **         **        18            **         **         **         **           **         **         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  8%           **         **           **        10%         **         **        11%           **         **         **         **           **         **         **         ** 
 
LINKEDIN ---- 
social media site/app             *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
NINTENDO ONLINE 
---- gaming                       *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
PINTEREST ---- 
social media site/app             2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         9%         **         **        10%           **         **         **         **           **         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  7%           **         **           **        10%         **         **        11%           **         **         **         **           **         **         **         ** 
 
SKYPE ---- social 
media site/app                    *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 4            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                 15%           **         **           **        11%         **         **        11%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **           **        22          **         **        21            **         **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **        14          **         **        13            **         **         **         **           **         **         **         ** 
 
Total                            25            **         **           **        19          **         **        18            **         **         **         **           **         **         **         ** 
 
TEAMSPEAK ---- 
instant messenger                 *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
TELEGRAM ---- 
instant messenger                 *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
TUMBLR ---- social 
media site/app                    2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         9%         **         **        10%           **         **         **         **           **         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
TWITTER ---- social 
media site/app                    *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
VIMEO ---- video 
sharing site/app                  2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         9%         **         **        10%           **         **         **         **           **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
XBOX LIVE ---- gaming             *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
YAHOO ---- search engine          3            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                 12%           **         **           **         9%         **         **         9%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **           **        22          **         **        21            **         **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **        14          **         **        13            **         **         **         **           **         **         **         ** 
 
Total                            25            **         **           **        19          **         **        18            **         **         **         **           **         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
Somewhere else 
(write in)                        *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  2%           **         **           **         2%         **         **         2%           **         **         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                  9            **         **           **         6          **         **         6            **         **         **         **           **         **         **         ** 
                                 34%           **         **           **        34%         **         **        36%           **         **         **         **           **         **         **         ** 
 
NET - Video 
Sharing Site or App               2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  8%           **         **           **        10%         **         **        11%           **         **         **         **           **         **         **         ** 
 
NET - Search Engine               5            **         **           **         4          **         **         4            **         **         **         **           **         **         **         ** 
                                 21%           **         **           **        20%         **         **        22%           **         **         **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                15            **         **           **        11          **         **        10            **         **         **         **           **         **         **         ** 
                                 58%           **         **           **        60%         **         **        56%           **         **         **         **           **         **         **         ** 
 
NET - Instant Messenger           7            **         **           **         3          **         **         3            **         **         **         **           **         **         **         ** 
                                 26%           **         **           **        15%         **         **        17%           **         **         **         **           **         **         **         ** 
 
NET - News Site or App            *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  2%           **         **           **         2%         **         **         2%           **         **         **         **           **         **         **         ** 
 
NET - Playing 
games on a site or app            2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  7%           **         **           **        10%         **         **        11%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   28            ** 
 
Effective sample size            18            ** 
 
Total                            25            ** 
 
AOL ---- search engine            *            ** 
                                  1%           ** 
 
ASK.COM ---- 
search engine                     *            ** 
                                  1%           ** 
 
BING/MSN ---- 
search engine                     *            ** 
                                  1%           ** 
 
FACEBOOK ---- 
social media site/app             8            ** 
                                 30%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            ** 
                                 12%           ** 
 
FACETIME ---- 
social media site/app             *            ** 
                                  1%           ** 
 
GOOGLE ---- 
search engine                     4            ** 
                                 16%           ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            ** 
                                  1%           ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            ** 
                                  1%           ** 
 
IMESSAGE ---- 
instant messenger                 *            ** 
                                  1%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   28            ** 
 
Effective sample size            18            ** 
 
Total                            25            ** 
 
INSTAGRAM ---- 
social media site/app             2            ** 
                                  8%           ** 
 
LINKEDIN ---- 
social media site/app             *            ** 
                                  1%           ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            ** 
                                  1%           ** 
 
NINTENDO ONLINE 
---- gaming                       *            ** 
                                  1%           ** 
 
PINTEREST ---- 
social media site/app             2            ** 
                                  7%           ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            ** 
                                  7%           ** 
 
SKYPE ---- social 
media site/app                    *            ** 
                                  1%           ** 
 
SNAPCHAT ---- 
instant messenger                 4            ** 
                                 15%           ** 
 
TEAMSPEAK ---- 
instant messenger                 *            ** 
                                  1%           ** 
 
TELEGRAM ---- 
instant messenger                 *            ** 
                                  1%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   28            ** 
 
Effective sample size            18            ** 
 
Total                            25            ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            *            ** 
                                  1%           ** 
 
TUMBLR ---- social 
media site/app                    2            ** 
                                  7%           ** 
 
TWITCH ---- video 
sharing site/app                  *            ** 
                                  1%           ** 
 
TWITTER ---- social 
media site/app                    *            ** 
                                  1%           ** 
 
VIMEO ---- video 
sharing site/app                  2            ** 
                                  7%           ** 
 
WHATSAPP ---- 
instant messenger                 *            ** 
                                  1%           ** 
 
XBOX LIVE ---- gaming             *            ** 
                                  1%           ** 
 
YAHOO ---- search engine          3            ** 
                                 12%           ** 
 
YOUTUBE ---- video 
sharing site/app                  *            ** 
                                  1%           ** 
 
Somewhere else 
(write in)                        *            ** 
                                  2%           ** 
 
(Dont know / 
 Can't remember)                  9            ** 
                                 34%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   28            ** 
 
Effective sample size            18            ** 
 
Total                            25            ** 
 
NET - Video 
Sharing Site or App               2            ** 
                                  8%           ** 
 
NET - Search Engine               5            ** 
                                 21%           ** 
 
NET - Social 
Media Site or App                15            ** 
                                 58%           ** 
 
NET - Instant Messenger           7            ** 
                                 26%           ** 
 
NET - News Site or App            *            ** 
                                  2%           ** 
 
NET - Playing 
games on a site or app            2            ** 
                                  7%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **        21         23          **        21         21          **         **         **         **         **         ** 
 
Effective sample size            18            **        15         15          **        14         14          **         **         **         **         **         ** 
 
Total                            25            **        21         21          **        21         20          **         **         **         **         **         ** 
 
AOL ---- search engine            *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
ASK.COM ---- 
search engine                     *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
BING/MSN ---- 
search engine                     *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
FACEBOOK ---- 
social media site/app             8            **         7          6          **         6          7          **         **         **         **         **         ** 
                                 30%           **        34%        28%         **        28%        35%         **         **         **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            **         2          3          **         3          2          **         **         **         **         **         ** 
                                 12%           **        12%        14%         **        13%        12%         **         **         **         **         **         ** 
 
FACETIME ---- 
social media site/app             *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
GOOGLE ---- 
search engine                     4            **         4          4          **         4          4          **         **         **         **         **         ** 
                                 16%           **        18%        18%         **        18%        19%         **         **         **         **         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2027 
Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **        21         23          **        21         21          **         **         **         **         **         ** 
 
Effective sample size            18            **        15         15          **        14         14          **         **         **         **         **         ** 
 
Total                            25            **        21         21          **        21         20          **         **         **         **         **         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             2            **         2          2          **         2          2          **         **         **         **         **         ** 
                                  8%           **         9%         9%         **         9%        10%         **         **         **         **         **         ** 
 
LINKEDIN ---- 
social media site/app             *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
NINTENDO ONLINE 
---- gaming                       *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
PINTEREST ---- 
social media site/app             2            **         -          2          **         -          -          **         **         **         **         **         ** 
                                  7%           **         -%         8%         **         -%         -%         **         **         **         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         2          2          **         2          2          **         **         **         **         **         ** 
                                  7%           **         9%         9%         **         8%         9%         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **        21         23          **        21         21          **         **         **         **         **         ** 
 
Effective sample size            18            **        15         15          **        14         14          **         **         **         **         **         ** 
 
Total                            25            **        21         21          **        21         20          **         **         **         **         **         ** 
 
SKYPE ---- social 
media site/app                    *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 4            **         4          4          **         4          4          **         **         **         **         **         ** 
                                 15%           **        18%        18%         **        18%        19%         **         **         **         **         **         ** 
 
TEAMSPEAK ---- 
instant messenger                 *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
TELEGRAM ---- 
instant messenger                 *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            *            **         *          *          **         *          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         1%         1%         **         **         **         **         **         ** 
 
TUMBLR ---- social 
media site/app                    2            **         2          2          **         2          2          **         **         **         **         **         ** 
                                  7%           **         8%         8%         **         9%         9%         **         **         **         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
TWITTER ---- social 
media site/app                    *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **        21         23          **        21         21          **         **         **         **         **         ** 
 
Effective sample size            18            **        15         15          **        14         14          **         **         **         **         **         ** 
 
Total                            25            **        21         21          **        21         20          **         **         **         **         **         ** 
 
VIMEO ---- video 
sharing site/app                  2            **         -          2          **         -          -          **         **         **         **         **         ** 
                                  7%           **         -%         8%         **         -%         -%         **         **         **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
XBOX LIVE ---- gaming             *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
YAHOO ---- search engine          3            **         3          3          **         3          3          **         **         **         **         **         ** 
                                 12%           **        14%        14%         **        15%        15%         **         **         **         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            **         *          *          **         -          *          **         **         **         **         **         ** 
                                  1%           **         1%         1%         **         -%         1%         **         **         **         **         **         ** 
 
Somewhere else 
(write in)                        *            **         -          *          **         -          *          **         **         **         **         **         ** 
                                  2%           **         -%         2%         **         -%         2%         **         **         **         **         **         ** 
 
(Dont know / 
 Can't remember)                  9            **         8          6          **         8          6          **         **         **         **         **         ** 
                                 34%           **        37%        29%         **        39%        31%         **         **         **         **         **         ** 
 
NET - Video 
Sharing Site or App               2            **         *          2          **         -          *          **         **         **         **         **         ** 
                                  8%           **         1%         9%         **         -%         1%         **         **         **         **         **         ** 
 
NET - Search Engine               5            **         5          5          **         5          5          **         **         **         **         **         ** 
                                 21%           **        24%        25%         **        24%        26%         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **        21         23          **        21         21          **         **         **         **         **         ** 
 
Effective sample size            18            **        15         15          **        14         14          **         **         **         **         **         ** 
 
Total                            25            **        21         21          **        21         20          **         **         **         **         **         ** 
 
NET - Social 
Media Site or App                15            **        13         13          **        11         13          **         **         **         **         **         ** 
                                 58%           **        59%        62%         **        54%        62%         **         **         **         **         **         ** 
 
NET - Instant Messenger           7            **         6          7          **         6          6          **         **         **         **         **         ** 
                                 26%           **        29%        31%         **        31%        31%         **         **         **         **         **         ** 
 
NET - News Site or App            *            **         *          *          **         *          *          **         **         **         **         **         ** 
                                  2%           **         2%         2%         **         1%         2%         **         **         **         **         **         ** 
 
NET - Playing 
games on a site or app            2            **         2          2          **         2          2          **         **         **         **         **         ** 
                                  7%           **         9%         9%         **         8%         9%         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28           22          **         **         **        21          **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size            18           14          **         **         **        13          **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            25           19          **         **         **        18          **         **         **         **         **         **         **         **         **         **         ** 
 
AOL ---- search engine            *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
ASK.COM ---- 
search engine                     *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
BING/MSN ---- 
search engine                     *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
FACEBOOK ---- 
social media site/app             8            6          **         **         **         4          **         **         **         **         **         **         **         **         **         **         ** 
                                 30%          31%         **         **         **        25%         **         **         **         **         **         **         **         **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            3          **         **         **         2          **         **         **         **         **         **         **         **         **         **         ** 
                                 12%          15%         **         **         **         9%         **         **         **         **         **         **         **         **         **         **         ** 
 
FACETIME ---- 
social media site/app             *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
GOOGLE ---- 
search engine                     4            4          **         **         **         2          **         **         **         **         **         **         **         **         **         **         ** 
                                 16%          20%         **         **         **        12%         **         **         **         **         **         **         **         **         **         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             2            2          **         **         **         2          **         **         **         **         **         **         **         **         **         **         ** 
                                  8%          10%         **         **         **        11%         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28           22          **         **         **        21          **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size            18           14          **         **         **        13          **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            25           19          **         **         **        18          **         **         **         **         **         **         **         **         **         **         ** 
 
LINKEDIN ---- 
social media site/app             *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
NINTENDO ONLINE 
---- gaming                       *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
PINTEREST ---- 
social media site/app             2            -          **         **         **         2          **         **         **         **         **         **         **         **         **         **         ** 
                                  7%           -%         **         **         **         9%         **         **         **         **         **         **         **         **         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  7%          10%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
SKYPE ---- social 
media site/app                    *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 4            4          **         **         **         2          **         **         **         **         **         **         **         **         **         **         ** 
                                 15%          20%         **         **         **        11%         **         **         **         **         **         **         **         **         **         **         ** 
 
TEAMSPEAK ---- 
instant messenger                 *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
TELEGRAM ---- 
instant messenger                 *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
TUMBLR ---- social 
media site/app                    2            2          **         **         **         2          **         **         **         **         **         **         **         **         **         **         ** 
                                  7%           9%         **         **         **        10%         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28           22          **         **         **        21          **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size            18           14          **         **         **        13          **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            25           19          **         **         **        18          **         **         **         **         **         **         **         **         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
TWITTER ---- social 
media site/app                    *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
VIMEO ---- video 
sharing site/app                  2            -          **         **         **         2          **         **         **         **         **         **         **         **         **         **         ** 
                                  7%           -%         **         **         **         9%         **         **         **         **         **         **         **         **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
XBOX LIVE ---- gaming             *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
YAHOO ---- search engine          3            3          **         **         **         -          **         **         **         **         **         **         **         **         **         **         ** 
                                 12%          16%         **         **         **         -%         **         **         **         **         **         **         **         **         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
Somewhere else 
(write in)                        *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  2%           2%         **         **         **         2%         **         **         **         **         **         **         **         **         **         **         ** 
 
(Dont know / 
 Can't remember)                  9            6          **         **         **         6          **         **         **         **         **         **         **         **         **         **         ** 
                                 34%          32%         **         **         **        36%         **         **         **         **         **         **         **         **         **         **         ** 
 
NET - Video 
Sharing Site or App               2            *          **         **         **         2          **         **         **         **         **         **         **         **         **         **         ** 
                                  8%           1%         **         **         **        11%         **         **         **         **         **         **         **         **         **         **         ** 
 
NET - Search Engine               5            5          **         **         **         2          **         **         **         **         **         **         **         **         **         **         ** 
                                 21%          27%         **         **         **        12%         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28           22          **         **         **        21          **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size            18           14          **         **         **        13          **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            25           19          **         **         **        18          **         **         **         **         **         **         **         **         **         **         ** 
 
NET - Social 
Media Site or App                15           11          **         **         **        10          **         **         **         **         **         **         **         **         **         **         ** 
                                 58%          59%         **         **         **        54%         **         **         **         **         **         **         **         **         **         **         ** 
 
NET - Instant Messenger           7            7          **         **         **         3          **         **         **         **         **         **         **         **         **         **         ** 
                                 26%          34%         **         **         **        19%         **         **         **         **         **         **         **         **         **         **         ** 
 
NET - News Site or App            *            *          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  2%           2%         **         **         **         2%         **         **         **         **         **         **         **         **         **         **         ** 
 
NET - Playing 
games on a site or app            2            2          **         **         **         *          **         **         **         **         **         **         **         **         **         **         ** 
                                  7%          10%         **         **         **         1%         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   28            **         -          ** 
 
Effective sample size            18            **         -          ** 
 
Total                            25            **         -          ** 
 
AOL ---- search engine            *            **         -          ** 
                                  1%           **         -%         ** 
 
ASK.COM ---- 
search engine                     *            **         -          ** 
                                  1%           **         -%         ** 
 
BING/MSN ---- 
search engine                     *            **         -          ** 
                                  1%           **         -%         ** 
 
FACEBOOK ---- 
social media site/app             8            **         -          ** 
                                 30%           **         -%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            **         -          ** 
                                 12%           **         -%         ** 
 
FACETIME ---- 
social media site/app             *            **         -          ** 
                                  1%           **         -%         ** 
 
GOOGLE ---- 
search engine                     4            **         -          ** 
                                 16%           **         -%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            **         -          ** 
                                  1%           **         -%         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            **         -          ** 
                                  1%           **         -%         ** 
 
IMESSAGE ---- 
instant messenger                 *            **         -          ** 
                                  1%           **         -%         ** 
 
INSTAGRAM ---- 
social media site/app             2            **         -          ** 
                                  8%           **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   28            **         -          ** 
 
Effective sample size            18            **         -          ** 
 
Total                            25            **         -          ** 
 
LINKEDIN ---- 
social media site/app             *            **         -          ** 
                                  1%           **         -%         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            **         -          ** 
                                  1%           **         -%         ** 
 
NINTENDO ONLINE 
---- gaming                       *            **         -          ** 
                                  1%           **         -%         ** 
 
PINTEREST ---- 
social media site/app             2            **         -          ** 
                                  7%           **         -%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         -          ** 
                                  7%           **         -%         ** 
 
SKYPE ---- social 
media site/app                    *            **         -          ** 
                                  1%           **         -%         ** 
 
SNAPCHAT ---- 
instant messenger                 4            **         -          ** 
                                 15%           **         -%         ** 
 
TEAMSPEAK ---- 
instant messenger                 *            **         -          ** 
                                  1%           **         -%         ** 
 
TELEGRAM ---- 
instant messenger                 *            **         -          ** 
                                  1%           **         -%         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            *            **         -          ** 
                                  1%           **         -%         ** 
 
TUMBLR ---- social 
media site/app                    2            **         -          ** 
                                  7%           **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   28            **         -          ** 
 
Effective sample size            18            **         -          ** 
 
Total                            25            **         -          ** 
 
TWITCH ---- video 
sharing site/app                  *            **         -          ** 
                                  1%           **         -%         ** 
 
TWITTER ---- social 
media site/app                    *            **         -          ** 
                                  1%           **         -%         ** 
 
VIMEO ---- video 
sharing site/app                  2            **         -          ** 
                                  7%           **         -%         ** 
 
WHATSAPP ---- 
instant messenger                 *            **         -          ** 
                                  1%           **         -%         ** 
 
XBOX LIVE ---- gaming             *            **         -          ** 
                                  1%           **         -%         ** 
 
YAHOO ---- search engine          3            **         -          ** 
                                 12%           **         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            **         -          ** 
                                  1%           **         -%         ** 
 
Somewhere else 
(write in)                        *            **         -          ** 
                                  2%           **         -%         ** 
 
(Dont know / 
 Can't remember)                  9            **         -          ** 
                                 34%           **         -%         ** 
 
NET - Video 
Sharing Site or App               2            **         -          ** 
                                  8%           **         -%         ** 
 
NET - Search Engine               5            **         -          ** 
                                 21%           **         -%         ** 
 
NET - Social 
Media Site or App                15            **         -          ** 
                                 58%           **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 148 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Imagery or videos of child sexual exploitation or abuse 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   28            **         -          ** 
 
Effective sample size            18            **         -          ** 
 
Total                            25            **         -          ** 
 
NET - Instant Messenger           7            **         -          ** 
                                 26%           **         -%         ** 
 
NET - News Site or App            *            **         -          ** 
                                  2%           **         -%         ** 
 
NET - Playing 
games on a site or app            2            **         -          ** 
                                  7%           **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 149 
<C8> And did your most recent experience of Imagery or videos of child sexual exploitation or abuse come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Someone you don't 
know personally                   4            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 17%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Someone you 
know personally                   -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
It wasn’t sent to me             17            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 68%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
(Don't know)                      4            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 15%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 149 (continuation) 
<C8> And did your most recent experience of Imagery or videos of child sexual exploitation or abuse come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   28            **         **           **         **         **         **         **          25          ** 
 
Effective sample size            18            **         **           **         **         **         **         **          15          ** 
 
Total                            25            **         **           **         **         **         **         **          21          ** 
 
Someone you don't 
know personally                   4            **         **           **         **         **         **         **           4          ** 
                                 17%           **         **           **         **         **         **         **          21%         ** 
 
Someone you 
know personally                   -            **         **           **         **         **         **         **           -          ** 
                                  -%           **         **           **         **         **         **         **           -%         ** 
 
It wasn’t sent to me             17            **         **           **         **         **         **         **          14          ** 
                                 68%           **         **           **         **         **         **         **          67%         ** 
 
(Don't know)                      4            **         **           **         **         **         **         **           2          ** 
                                 15%           **         **           **         **         **         **         **          12%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 149 (continuation) 
<C8> And did your most recent experience of Imagery or videos of child sexual exploitation or abuse come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         -          -          **         **         **         **         **         **         **         **         **          24          **         **         ** 
 
Effective sample size            18            **         -          -          **         **         **         **         **         **         **         **         **          15          **         **         ** 
 
Total                            25            **         -          -          **         **         **         **         **         **         **         **         **          21          **         **         ** 
 
Someone you don't 
know personally                   4            **         -          -          **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                 17%           **         -%         -%         **         **         **         **         **         **         **         **         **          13%         **         **         ** 
 
Someone you 
know personally                   -            **         -          -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
It wasn’t sent to me             17            **         -          -          **         **         **         **         **         **         **         **         **          15          **         **         ** 
                                 68%           **         -%         -%         **         **         **         **         **         **         **         **         **          69%         **         **         ** 
 
(Don't know)                      4            **         -          -          **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 15%           **         -%         -%         **         **         **         **         **         **         **         **         **          18%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 149 (continuation) 
<C8> And did your most recent experience of Imagery or videos of child sexual exploitation or abuse come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            18            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Total                            25            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Someone you don't 
know personally                   4            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 17%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Someone you 
know personally                   -            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
It wasn’t sent to me             17            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 68%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
(Don't know)                      4            **         **         **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 15%           **         **         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 149 (continuation) 
<C8> And did your most recent experience of Imagery or videos of child sexual exploitation or abuse come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28           28         28          **        21          -           28         28         24         28          -           28         28         23         25          - 
 
Effective sample size            18           18         18          **        14          -           18         18         16         18          -           18         18         15         16          - 
 
Total                            25           25         25          **        19          -           25         25         22         25          -           25         25         21         23          - 
 
Someone you don't 
know personally                   4            4          4          **         4          -            4          4          4          4          -            4          4          4          4          - 
                                 17%          17%        17%         **        20%         -%          17%        17%        19%        17%         -%          17%        17%        19%        19%         -% 
 
Someone you 
know personally                   -            -          -          **         -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         **         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
It wasn’t sent to me             17           17         17          **        12          -           17         17         14         17          -           17         17         14         15          - 
                                 68%          68%        68%         **        61%         -%          68%        68%        64%        68%         -%          68%        68%        69%        65%         -% 
 
(Don't know)                      4            4          4          **         4          -            4          4          4          4          -            4          4          2          4          - 
                                 15%          15%        15%         **        19%         -%          15%        15%        17%        15%         -%          15%        15%        12%        16%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 149 (continuation) 
<C8> And did your most recent experience of Imagery or videos of child sexual exploitation or abuse come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **         **           **        22          **         **        21            **         **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **        14          **         **        13            **         **         **         **           **         **         **         ** 
 
Total                            25            **         **           **        19          **         **        18            **         **         **         **           **         **         **         ** 
 
Someone you don't 
know personally                   4            **         **           **         3          **         **         3            **         **         **         **           **         **         **         ** 
                                 17%           **         **           **        14%         **         **        15%           **         **         **         **           **         **         **         ** 
 
Someone you 
know personally                   -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
It wasn’t sent to me             17            **         **           **        13          **         **        13            **         **         **         **           **         **         **         ** 
                                 68%           **         **           **        68%         **         **        74%           **         **         **         **           **         **         **         ** 
 
(Don't know)                      4            **         **           **         3          **         **         2            **         **         **         **           **         **         **         ** 
                                 15%           **         **           **        18%         **         **        11%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 149 (continuation) 
<C8> And did your most recent experience of Imagery or videos of child sexual exploitation or abuse come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   28            ** 
 
Effective sample size            18            ** 
 
Total                            25            ** 
 
Someone you don't 
know personally                   4            ** 
                                 17%           ** 
 
Someone you 
know personally                   -            ** 
                                  -%           ** 
 
It wasn’t sent to me             17            ** 
                                 68%           ** 
 
(Don't know)                      4            ** 
                                 15%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 149 (continuation) 
<C8> And did your most recent experience of Imagery or videos of child sexual exploitation or abuse come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28            **        21         23          **        21         21          **         **         **         **         **         ** 
 
Effective sample size            18            **        15         15          **        14         14          **         **         **         **         **         ** 
 
Total                            25            **        21         21          **        21         20          **         **         **         **         **         ** 
 
Someone you don't 
know personally                   4            **         4          4          **         4          4          **         **         **         **         **         ** 
                                 17%           **        18%        19%         **        19%        18%         **         **         **         **         **         ** 
 
Someone you 
know personally                   -            **         -          -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         -%         -%         **         -%         -%         **         **         **         **         **         ** 
 
It wasn’t sent to me             17            **        14         13          **        13         15          **         **         **         **         **         ** 
                                 68%           **        67%        62%         **        65%        75%         **         **         **         **         **         ** 
 
(Don't know)                      4            **         3          4          **         3          1          **         **         **         **         **         ** 
                                 15%           **        16%        18%         **        16%         7%         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2047 
Table 149 (continuation) 
<C8> And did your most recent experience of Imagery or videos of child sexual exploitation or abuse come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   28           22          **         **         **        21          **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size            18           14          **         **         **        13          **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            25           19          **         **         **        18          **         **         **         **         **         **         **         **         **         **         ** 
 
Someone you don't 
know personally                   4            4          **         **         **         2          **         **         **         **         **         **         **         **         **         **         ** 
                                 17%          19%         **         **         **        13%         **         **         **         **         **         **         **         **         **         **         ** 
 
Someone you 
know personally                   -            -          **         **         **         -          **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         **         **         **         **         ** 
 
It wasn’t sent to me             17           12          **         **         **        12          **         **         **         **         **         **         **         **         **         **         ** 
                                 68%          63%         **         **         **        66%         **         **         **         **         **         **         **         **         **         **         ** 
 
(Don't know)                      4            3          **         **         **         4          **         **         **         **         **         **         **         **         **         **         ** 
                                 15%          18%         **         **         **        21%         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 149 (continuation) 
<C8> And did your most recent experience of Imagery or videos of child sexual exploitation or abuse come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Imagery or videos of child sexual exploitation or abuse 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   28            **         -          ** 
 
Effective sample size            18            **         -          ** 
 
Total                            25            **         -          ** 
 
Someone you don't 
know personally                   4            **         -          ** 
                                 17%           **         -%         ** 
 
Someone you 
know personally                   -            **         -          ** 
                                  -%           **         -%         ** 
 
It wasn’t sent to me             17            **         -          ** 
                                 68%           **         -%         ** 
 
(Don't know)                      4            **         -          ** 
                                 15%           **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 150 
<C5> How often do you experience Offensive language when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           33         51            **         **         **         **         **         **         **          26         29         29           22         23          **        26 
 
Effective sample size            53           24         29            **         **         **         **         **         **         **          15         21         18           17         15          **        14 
 
Total                            75           35         41            **         **         **         **         **         **         **          15         31         29           26         20          **        23 
 
Daily/ most days                 24           10         14            **         **         **         **         **         **         **           8          9          6            9          3          **         8 
                                 31%          29%        34%           **         **         **         **         **         **         **          56%        29%        21%          37%        17%         **        35% 
 
Weekly/ most weeks               12            5          7            **         **         **         **         **         **         **           1          8          3            1          5          **         4 
                                 16%          15%        17%           **         **         **         **         **         **         **           9%        26%         9%           5%        24%         **        16% 
 
Monthly/ most months              9            3          6            **         **         **         **         **         **         **           2          4          4            -          5          **         3 
                                 13%           9%        16%           **         **         **         **         **         **         **          12%        13%        12%           -%        26%         **        15% 
 
Less often than 
once a month                     24           11         13            **         **         **         **         **         **         **           3          8         12           12          7          **         5 
                                 31%          30%        32%           **         **         **         **         **         **         **          23%        26%        42%          45%        33%         **        22% 
 
(Prefer not to answer)            3            2          *            **         **         **         **         **         **         **           -          -          3            -          -          **         3 
                                  4%           6%         1%           **         **         **         **         **         **         **           -%         -%         9%           -%         -%         **        12% 
 
(Don't know)                      4            4          -            **         **         **         **         **         **         **           -          2          2            3          -          **         - 
                                  5%          11%         -%           **         **         **         **         **         **         **           -%         5%         8%          13%         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 150 (continuation) 
<C5> How often do you experience Offensive language when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   84           45         39            **         **         **        39         44           77          ** 
 
Effective sample size            53           32         21            **         **         **        26         26           47          ** 
 
Total                            75           46         29            **         **         **        37         37           66          ** 
 
Daily/ most days                 24           13         11            **         **         **        13         11           23          ** 
                                 31%          28%        36%           **         **         **        35%        29%          35%         ** 
 
Weekly/ most weeks               12            6          6            **         **         **         8          4           12          ** 
                                 16%          14%        20%           **         **         **        23%        10%          18%         ** 
 
Monthly/ most months              9            5          4            **         **         **         4          5            9          ** 
                                 13%          11%        14%           **         **         **        11%        15%          14%         ** 
 
Less often than 
once a month                     24           18          5            **         **         **         8         14           19          ** 
                                 31%          40%        18%           **         **         **        22%        37%          29%         ** 
 
(Prefer not to answer)            3            -          3            **         **         **         -          3            *          ** 
                                  4%           -%         9%           **         **         **         -%         7%           1%         ** 
 
(Don't know)                      4            3          *            **         **         **         3          *            2          ** 
                                  5%           7%         2%           **         **         **         9%         1%           3%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 150 (continuation) 
<C5> How often do you experience Offensive language when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84            **         **         -          **         **         **         **         **         **         **         **        23           66          **         **         ** 
 
Effective sample size            53            **         **         -          **         **         **         **         **         **         **         **        23           42          **         **         ** 
 
Total                            75            **         **         -          **         **         **         **         **         **         **         **        11           58          **         **         ** 
 
Daily/ most days                 24            **         **         -          **         **         **         **         **         **         **         **         3           19          **         **         ** 
                                 31%           **         **         -%         **         **         **         **         **         **         **         **        26%          32%         **         **         ** 
 
Weekly/ most weeks               12            **         **         -          **         **         **         **         **         **         **         **         4           11          **         **         ** 
                                 16%           **         **         -%         **         **         **         **         **         **         **         **        35%          19%         **         **         ** 
 
Monthly/ most months              9            **         **         -          **         **         **         **         **         **         **         **         3            9          **         **         ** 
                                 13%           **         **         -%         **         **         **         **         **         **         **         **        31%          15%         **         **         ** 
 
Less often than 
once a month                     24            **         **         -          **         **         **         **         **         **         **         **         -           14          **         **         ** 
                                 31%           **         **         -%         **         **         **         **         **         **         **         **         -%          23%         **         **         ** 
 
(Prefer not to answer)            3            **         **         -          **         **         **         **         **         **         **         **         *            2          **         **         ** 
                                  4%           **         **         -%         **         **         **         **         **         **         **         **         4%           4%         **         **         ** 
 
(Don't know)                      4            **         **         -          **         **         **         **         **         **         **         **         *            4          **         **         ** 
                                  5%           **         **         -%         **         **         **         **         **         **         **         **         4%           7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 150 (continuation) 
<C5> How often do you experience Offensive language when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           34          **        26          **         **           **        43           43         26          **         **          25         28         28          ** 
 
Effective sample size            53           21          **        18          **         **           **        27           28         17          **         **          17         17         17          ** 
 
Total                            75           28          **        26          **         **           **        36           38         23          **         **          25         22         26          ** 
 
Daily/ most days                 24           12          **         7          **         **           **        15           13          8          **         **          10          7          7          ** 
                                 31%          43%         **        25%         **         **           **        41%          34%        35%         **         **          38%        32%        26%         ** 
 
Weekly/ most weeks               12            3          **         4          **         **           **         4            6          3          **         **           4          5          3          ** 
                                 16%          10%         **        16%         **         **           **        12%          16%        15%         **         **          16%        25%        10%         ** 
 
Monthly/ most months              9            6          **         3          **         **           **         8            5          1          **         **           2          1          5          ** 
                                 13%          21%         **        12%         **         **           **        23%          14%         2%         **         **           9%         4%        18%         ** 
 
Less often than 
once a month                     24            7          **        10          **         **           **         7           12          7          **         **           7          8          8          ** 
                                 31%          24%         **        39%         **         **           **        20%          30%        30%         **         **          29%        37%        31%         ** 
 
(Prefer not to answer)            3            *          **         -          **         **           **         -            *          2          **         **           2          -          *          ** 
                                  4%           2%         **         -%         **         **           **         -%           1%         9%         **         **           9%         -%         2%         ** 
 
(Don't know)                      4            -          **         2          **         **           **         2            2          2          **         **           -          *          3          ** 
                                  5%           -%         **         9%         **         **           **         5%           5%         9%         **         **           -%         2%        13%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 150 (continuation) 
<C5> How often do you experience Offensive language when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           81         80         60         62          -           84         84         70         76          -           84         84         67         59          - 
 
Effective sample size            53           51         50         38         39          -           53         53         44         47          -           53         53         43         37          - 
 
Total                            75           73         72         49         51          -           75         75         61         67          -           75         75         62         55          - 
 
Daily/ most days                 24           22         20         19         17          -           24         24         22         22          -           24         24         23         19          - 
                                 31%          30%        28%        38%        33%         -%          31%        31%        36%        33%         -%          31%        31%        37%        34%         -% 
 
Weekly/ most weeks               12           12         12          9         11          -           12         12         10         12          -           12         12         10          7          - 
                                 16%          17%        17%        18%        22%         -%          16%        16%        16%        18%         -%          16%        16%        15%        12%         -% 
 
Monthly/ most months              9            9          9          9          9          -            9          9          9          9          -            9          9          9          7          - 
                                 13%          12%        12%        18%        17%         -%          13%        13%        15%        13%         -%          13%        13%        14%        13%         -% 
 
Less often than 
once a month                     24           24         24          9         12          -           24         24         16         20          -           24         24         18         18          - 
                                 31%          32%        33%        18%        23%         -%          31%        31%        27%        30%         -%          31%        31%        30%        33%         -% 
 
(Prefer not to answer)            3            3          3          *          *          -            3          3          *          *          -            3          3          *          *          - 
                                  4%           4%         4%         1%         1%         -%           4%         4%         1%         1%         -%           4%         4%         1%         1%         -% 
 
(Don't know)                      4            4          4          4          2          -            4          4          4          4          -            4          4          2          4          - 
                                  5%           5%         5%         8%         4%         -%           5%         5%         6%         6%         -%           5%         5%         4%         7%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 150 (continuation) 
<C5> How often do you experience Offensive language when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           25         54           58         65         56         43         54           30         32          **         **          40         21          **         ** 
 
Effective sample size            53           16         34           37         42         36         27         33           20         21          **         **          28         12          **         ** 
 
Total                            75           20         51           54         61         51         37         45           32         29          **         **          46         13          **         ** 
 
Daily/ most days                 24           14          8           19         19         16         11         15            9         11          **         **          16          1          **         ** 
                                 31%          69%        16%          35%        32%        31%        30%        32%          27%        37%         **         **          34%        10%         **         ** 
 
Weekly/ most weeks               12            5          7            8         10          6          5          8            4          6          **         **           5          5          **         ** 
                                 16%          24%        15%          16%        16%        11%        13%        19%          11%        20%         **         **          11%        39%         **         ** 
 
Monthly/ most months              9            1          8            4          6          7          7          6            4          3          **         **           6          3          **         ** 
                                 13%           6%        16%           8%        10%        15%        20%        14%          12%         9%         **         **          13%        20%         **         ** 
 
Less often than 
once a month                     24            *         23           19         22         18         14         15           13          8          **         **          17          4          **         ** 
                                 31%           1%        46%          35%        36%        36%        36%        34%          42%        29%         **         **          36%        30%         **         ** 
 
(Prefer not to answer)            3            -          3            *          *          *          *          *            2          -          **         **           2          -          **         ** 
                                  4%           -%         5%           1%         1%         1%         1%         1%           7%         -%         **         **           5%         -%         **         ** 
 
(Don't know)                      4            -          2            3          3          3          -          -            *          2          **         **           *          -          **         ** 
                                  5%           -%         3%           6%         6%         7%         -%         -%           1%         6%         **         **           1%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 150 (continuation) 
<C5> How often do you experience Offensive language when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   84            ** 
 
Effective sample size            53            ** 
 
Total                            75            ** 
 
Daily/ most days                 24            ** 
                                 31%           ** 
 
Weekly/ most weeks               12            ** 
                                 16%           ** 
 
Monthly/ most months              9            ** 
                                 13%           ** 
 
Less often than 
once a month                     24            ** 
                                 31%           ** 
 
(Prefer not to answer)            3            ** 
                                  4%           ** 
 
(Don't know)                      4            ** 
                                  5%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2056 
Table 150 (continuation) 
<C5> How often do you experience Offensive language when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           63         57         58         30         65         62         41         33          **         **        55          ** 
 
Effective sample size            53           40         36         37         19         40         38         27         22          **         **        34          ** 
 
Total                            75           58         53         52         26         57         54         33         34          **         **        47          ** 
 
Daily/ most days                 24           17         22         17         13         20         19         15         11          **         **        21          ** 
                                 31%          30%        41%        32%        48%        36%        35%        46%        34%         **         **        44%         ** 
 
Weekly/ most weeks               12            8         10          8          3         10         10          6          3          **         **         5          ** 
                                 16%          14%        18%        16%        11%        17%        19%        19%        10%         **         **        11%         ** 
 
Monthly/ most months              9            7          3          5          4          8          6          3          4          **         **         6          ** 
                                 13%          13%         6%        10%        16%        14%        11%        10%        13%         **         **        13%         ** 
 
Less often than 
once a month                     24           18         17         19          4         15         15          8         14          **         **        15          ** 
                                 31%          31%        31%        37%        14%        26%        28%        24%        42%         **         **        31%         ** 
 
(Prefer not to answer)            3            3          2          *          2          *          *          *          *          **         **         *          ** 
                                  4%           5%         4%         1%         8%         1%         1%         1%         1%         **         **         1%         ** 
 
(Don't know)                      4            4          -          2          *          3          3          -          -          **         **         *          ** 
                                  5%           7%         -%         4%         2%         6%         6%         -%         -%         **         **         1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 150 (continuation) 
<C5> How often do you experience Offensive language when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           64         31         23          **        67         27         50          **         **         **         **        52         62          **         **         ** 
 
Effective sample size            53           39         20         13          **        42         16         30          **         **         **         **        32         38          **         **         ** 
 
Total                            75           52         27         19          **        59         26         42          **         **         **         **        46         54          **         **         ** 
 
Daily/ most days                 24           17         12          6          **        22          7         17          **         **         **         **        21         21          **         **         ** 
                                 31%          33%        45%        31%         **        37%        26%        42%         **         **         **         **        46%        39%         **         **         ** 
 
Weekly/ most weeks               12           10          5          4          **        10          5          5          **         **         **         **         7         10          **         **         ** 
                                 16%          19%        17%        20%         **        17%        20%        13%         **         **         **         **        15%        19%         **         **         ** 
 
Monthly/ most months              9            8          5          1          **         4          *          3          **         **         **         **         5          8          **         **         ** 
                                 13%          16%        17%         6%         **         7%         1%         8%         **         **         **         **        10%        14%         **         **         ** 
 
Less often than 
once a month                     24           13          3          8          **        18         11         14          **         **         **         **        12         11          **         **         ** 
                                 31%          25%        13%        41%         **        31%        43%        34%         **         **         **         **        27%        21%         **         **         ** 
 
(Prefer not to answer)            3            *          *          *          **         *          3          *          **         **         **         **         *          2          **         **         ** 
                                  4%           1%         2%         2%         **         1%        10%         1%         **         **         **         **         1%         4%         **         **         ** 
 
(Don't know)                      4            3          2          -          **         4          -          *          **         **         **         **         -          2          **         **         ** 
                                  5%           6%         7%         -%         **         7%         -%         1%         **         **         **         **         -%         3%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 150 (continuation) 
<C5> How often do you experience Offensive language when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   84           45          -          ** 
 
Effective sample size            53           27          -          ** 
 
Total                            75           34          -          ** 
 
Daily/ most days                 24           17          -          ** 
                                 31%          51%         -%         ** 
 
Weekly/ most weeks               12            5          -          ** 
                                 16%          14%         -%         ** 
 
Monthly/ most months              9            6          -          ** 
                                 13%          18%         -%         ** 
 
Less often than 
once a month                     24            5          -          ** 
                                 31%          16%         -%         ** 
 
(Prefer not to answer)            3            *          -          ** 
                                  4%           1%         -%         ** 
 
(Don't know)                      4            -          -          ** 
                                  5%           -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 151 
<C6>  What impact has this had on you....Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           33         51            **         **         **         **         **         **         **          26         29         29           22         23          **        26 
 
Effective sample                 53           24         29            **         **         **         **         **         **         **          15         21         18           17         15          **        14 
 
Total                            75           35         41            **         **         **         **         **         **         **          15         31         29           26         20          **        23 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            5          2            **         **         **         **         **         **         **           2          3          2            2          4          **         1 
                                  9%          14%         5%           **         **         **         **         **         **         **          13%         9%         7%           7%        20%         **         4% 
 
2                  (2.0)          7            4          3            **         **         **         **         **         **         **           2          *          5            2          *          **         5 
                                 10%          12%         8%           **         **         **         **         **         **         **          13%         2%        16%           6%         2%         **        21% 
 
3                  (3.0)         16            9          6            **         **         **         **         **         **         **           1          9          6            7          2          **         4 
                                 21%          27%        16%           **         **         **         **         **         **         **           4%        29%        20%          28%         9%         **        17% 
 
4                  (4.0)         17            7         10            **         **         **         **         **         **         **           2         10          5            5          6          **         6 
                                 22%          19%        25%           **         **         **         **         **         **         **          15%        32%        16%          21%        28%         **        26% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         27            8         19            **         **         **         **         **         **         **           8          9         10           10          7          **         7 
                                 36%          24%        47%           **         **         **         **         **         **         **          55%        29%        35%          38%        32%         **        32% 
 
It has had 
no impact                         2            2          -            **         **         **         **         **         **         **           -          -          2            -          2          **         - 
                                  2%           5%         -%           **         **         **         **         **         **         **           -%         -%         6%           -%         8%         **         -% 
 
Don't know                        -            -          -            **         **         **         **         **         **         **           -          -          -            -          -          **         - 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         -%           -%         -%         **         -% 
 
Refused                           -            -          -            **         **         **         **         **         **         **           -          -          -            -          -          **         - 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         -%           -%         -%         **         -% 
 
Net: low impact                  30           18         12            **         **         **         **         **         **         **           5         12         13           11          6          **        10 
                                 39%          52%        29%           **         **         **         **         **         **         **          30%        40%        44%          41%        31%         **        42% 
 
Net: High impact                 44           15         29            **         **         **         **         **         **         **          11         19         15           15         12          **        13 
                                 58%          43%        71%           **         **         **         **         **         **         **          70%        60%        51%          59%        60%         **        58% 
 
Mean Score                      3.7          3.3        4.0            **         **         **         **         **         **         **         3.9        3.7        3.6          3.8        3.6          **       3.6 
Standard deviation             1.31         1.37       1.18            **         **         **         **         **         **         **        1.55       1.18       1.35         1.24       1.55          **      1.27 
Standard error                  .18          .29        .22            **         **         **         **         **         **         **         .40        .26        .33          .30        .41          **       .34 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 151 (continuation) 
<C6>  What impact has this had on you....Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   84           45         39            **         **         **        39         44           77          ** 
 
Effective sample                 53           32         21            **         **         **        26         26           47          ** 
 
Total                            75           46         29            **         **         **        37         37           66          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            6          1            **         **         **         4          2            7          ** 
                                  9%          12%         3%           **         **         **        11%         7%          10%         ** 
 
2                  (2.0)          7            2          5            **         **         **         2          5            7          ** 
                                 10%           4%        18%           **         **         **         7%        13%          11%         ** 
 
3                  (3.0)         16            9          7            **         **         **         9          7           16          ** 
                                 21%          20%        22%           **         **         **        25%        18%          24%         ** 
 
4                  (4.0)         17           11          6            **         **         **        10          5           14          ** 
                                 22%          24%        20%           **         **         **        27%        14%          22%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         27           16         11            **         **         **        11         16           21          ** 
                                 36%          36%        37%           **         **         **        31%        43%          31%         ** 
 
It has had 
no impact                         2            2          -            **         **         **         -          2            2          ** 
                                  2%           4%         -%           **         **         **         -%         5%           3%         ** 
 
Don't know                        -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Refused                           -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Net: low impact                  30           17         13            **         **         **        16         14           30          ** 
                                 39%          37%        43%           **         **         **        43%        38%          45%         ** 
 
Net: High impact                 44           27         17            **         **         **        21         21           35          ** 
                                 58%          59%        57%           **         **         **        57%        58%          53%         ** 
 
Mean Score                      3.7          3.7        3.7            **         **         **       3.6        3.8          3.5-         ** 
                                                                                                                                          +a 
Standard deviation             1.31         1.37       1.25            **         **         **      1.31       1.35         1.33          ** 
Standard error                  .18          .25        .27            **         **         **       .26        .27          .19          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 151 (continuation) 
<C6>  What impact has this had on you....Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84            **         **         -          **         **         **         **         **         **         **         **        23           66          **         **         ** 
 
Effective sample                 53            **         **         -          **         **         **         **         **         **         **         **        23           42          **         **         ** 
 
Total                            75            **         **         -          **         **         **         **         **         **         **         **        11           58          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            **         **         -          **         **         **         **         **         **         **         **         2            6          **         **         ** 
                                  9%           **         **         -%         **         **         **         **         **         **         **         **        16%          11%         **         **         ** 
 
2                  (2.0)          7            **         **         -          **         **         **         **         **         **         **         **         1            4          **         **         ** 
                                 10%           **         **         -%         **         **         **         **         **         **         **         **         9%           7%         **         **         ** 
 
3                  (3.0)         16            **         **         -          **         **         **         **         **         **         **         **         1           12          **         **         ** 
                                 21%           **         **         -%         **         **         **         **         **         **         **         **         9%          20%         **         **         ** 
 
4                  (4.0)         17            **         **         -          **         **         **         **         **         **         **         **         2           11          **         **         ** 
                                 22%           **         **         -%         **         **         **         **         **         **         **         **        18%          19%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         27            **         **         -          **         **         **         **         **         **         **         **         5           25          **         **         ** 
                                 36%           **         **         -%         **         **         **         **         **         **         **         **        49%          43%         **         **         ** 
 
It has had 
no impact                         2            **         **         -          **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  2%           **         **         -%         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Don't know                        -            **         **         -          **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Refused                           -            **         **         -          **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Net: low impact                  30            **         **         -          **         **         **         **         **         **         **         **         4           22          **         **         ** 
                                 39%           **         **         -%         **         **         **         **         **         **         **         **        34%          38%         **         **         ** 
 
Net: High impact                 44            **         **         -          **         **         **         **         **         **         **         **         7           37          **         **         ** 
                                 58%           **         **         -%         **         **         **         **         **         **         **         **        66%          62%         **         **         ** 
 
Mean Score                      3.7            **         **         -          **         **         **         **         **         **         **         **       3.7          3.8          **         **         ** 
                                                                                                                                +BdfgHJl                   +bE 
Standard deviation             1.31            **         **         -          **         **         **         **         **         **         **         **      1.60         1.36          **         **         ** 
Standard error                  .18            **         **         -          **         **         **         **         **         **         **         **       .33          .21          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 151 (continuation) 
<C6>  What impact has this had on you....Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           34          **        26          **         **           **        43           43         26          **         **          25         28         28          ** 
 
Effective sample                 53           21          **        18          **         **           **        27           28         17          **         **          17         17         17          ** 
 
Total                            75           28          **        26          **         **           **        36           38         23          **         **          25         22         26          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            5          **         *          **         **           **         5            6          1          **         **           4          *          2          ** 
                                  9%          16%         **         2%         **         **           **        14%          15%         4%         **         **          17%         2%         8%         ** 
 
2                  (2.0)          7            5          **         3          **         **           **         2            *          2          **         **           2          2          3          ** 
                                 10%          17%         **         9%         **         **           **         7%           1%         9%         **         **           8%         9%        12%         ** 
 
3                  (3.0)         16            3          **         9          **         **           **        11            5          7          **         **           6          6          4          ** 
                                 21%          11%         **        34%         **         **           **        32%          14%        32%         **         **          24%        28%        13%         ** 
 
4                  (4.0)         17            6          **         3          **         **           **         2           10          5          **         **           3          4         10          ** 
                                 22%          20%         **        12%         **         **           **         5%          25%        22%         **         **          12%        19%        36%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         27           10          **        10          **         **           **        13           17          6          **         **          10          8          8          ** 
                                 36%          36%         **        36%         **         **           **        37%          45%        26%         **         **          40%        35%        31%         ** 
 
It has had 
no impact                         2            -          **         2          **         **           **         2            -          2          **         **           -          2          -          ** 
                                  2%           -%         **         6%         **         **           **         5%           -%         7%         **         **           -%         8%         -%         ** 
 
Don't know                        -            -          **         -          **         **           **         -            -          -          **         **           -          -          -          ** 
                                  -%           -%         **         -%         **         **           **         -%           -%         -%         **         **           -%         -%         -%         ** 
 
Refused                           -            -          **         -          **         **           **         -            -          -          **         **           -          -          -          ** 
                                  -%           -%         **         -%         **         **           **         -%           -%         -%         **         **           -%         -%         -%         ** 
 
Net: low impact                  30           13          **        12          **         **           **        19           12         10          **         **          12          9          9          ** 
                                 39%          44%         **        45%         **         **           **        53%          30%        44%         **         **          49%        39%        33%         ** 
 
Net: High impact                 44           16          **        13          **         **           **        15           27         11          **         **          13         12         18          ** 
                                 58%          56%         **        48%         **         **           **        42%          70%        48%         **         **          51%        54%        67%         ** 
 
Mean Score                      3.7          3.4          **       3.8          **         **           **       3.5          3.8        3.6          **         **         3.5        3.8        3.7          ** 
                                                          + 
Standard deviation             1.31         1.54          **      1.14          **         **           **      1.45         1.42       1.14          **         **        1.52       1.14       1.26          ** 
Standard error                  .18          .34          **       .28          **         **           **       .28          .27        .28          **         **         .37        .28        .30          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 151 (continuation) 
<C6>  What impact has this had on you....Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           81         80         60         62          -           84         84         70         76          -           84         84         67         59          - 
 
Effective sample                 53           51         50         38         39          -           53         53         44         47          -           53         53         43         37          - 
 
Total                            75           73         72         49         51          -           75         75         61         67          -           75         75         62         55          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            7          5          7          5          -            7          7          5          5          -            7          7          6          4          - 
                                  9%           9%         7%        14%        10%         -%           9%         9%         8%         8%         -%           9%         9%        10%         7%         -% 
 
2                  (2.0)          7            7          7          2          4          -            7          7          5          7          -            7          7          7          6          - 
                                 10%          10%        10%         4%         8%         -%          10%        10%         9%        11%         -%          10%        10%        12%        11%         -% 
 
3                  (3.0)         16           16         16         12         12          -           16         16         15         15          -           16         16         15         13          - 
                                 21%          21%        22%        24%        23%         -%          21%        21%        25%        23%         -%          21%        21%        24%        24%         -% 
 
4                  (4.0)         17           17         17         11         11          -           17         17         11         13          -           17         17         11         11          - 
                                 22%          23%        23%        23%        22%         -%          22%        22%        18%        19%         -%          22%        22%        18%        20%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         27           25         25         18         19          -           27         27         23         26          -           27         27         21         21          - 
                                 36%          34%        35%        36%        38%         -%          36%        36%        37%        40%         -%          36%        36%        34%        37%         -% 
 
It has had 
no impact                         2            2          2          -          -          -            2          2          2          -          -            2          2          2          -          - 
                                  2%           2%         2%         -%         -%         -%           2%         2%         3%         -%         -%           2%         2%         3%         -%         -% 
 
Don't know                        -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Refused                           -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                  30           30         28         20         21          -           30         30         25         27          -           30         30         28         23          - 
                                 39%          41%        39%        41%        40%         -%          39%        39%        41%        41%         -%          39%        39%        46%        43%         -% 
 
Net: High impact                 44           42         42         29         31          -           44         44         34         39          -           44         44         32         32          - 
                                 58%          57%        58%        59%        60%         -%          58%        58%        56%        59%         -%          58%        58%        51%        57%         -% 
 
Mean Score                      3.7          3.6        3.7        3.6        3.7          -          3.7        3.7        3.7        3.7          -          3.7        3.7        3.5        3.7          - 
Standard deviation             1.31         1.31       1.26       1.37       1.31          -         1.31       1.31       1.29       1.30          -         1.31       1.31       1.35       1.28          - 
Standard error                  .18          .18        .18        .22        .21          -          .18        .18        .20        .19          -          .18        .18        .21        .21          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 151 (continuation) 
<C6>  What impact has this had on you....Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           25         54           58         65         56         43         54           30         32          **         **          40         21          **         ** 
 
Effective sample                 53           16         34           37         42         36         27         33           20         21          **         **          28         12          **         ** 
 
Total                            75           20         51           54         61         51         37         45           32         29          **         **          46         13          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            2          5            3          5          6          4          5            3          1          **         **           5          1          **         ** 
                                  9%           9%         9%           5%         8%        12%        12%        10%           9%         2%         **         **          11%         5%         **         ** 
 
2                  (2.0)          7            *          7            5          5          4          3          5            6          2          **         **           7          *          **         ** 
                                 10%           2%        13%          10%         9%         7%         9%        12%          18%         5%         **         **          15%         4%         **         ** 
 
3                  (3.0)         16            5          9           12         13         11          5         11            6          7          **         **          11          2          **         ** 
                                 21%          27%        17%          23%        22%        22%        14%        25%          18%        24%         **         **          24%        17%         **         ** 
 
4                  (4.0)         17            3         14           12         14          7          8          7            8          5          **         **          10          5          **         ** 
                                 22%          15%        27%          23%        23%        14%        21%        17%          24%        18%         **         **          21%        43%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         27            9         16           21         21         22         15         17            8         15          **         **          12          4          **         ** 
                                 36%          46%        31%          39%        35%        42%        40%        37%          26%        51%         **         **          25%        31%         **         ** 
 
It has had 
no impact                         2            -          2            -          2          2          2          -            2          -          **         **           2          -          **         ** 
                                  2%           -%         3%           -%         3%         3%         5%         -%           5%         -%         **         **           4%         -%         **         ** 
 
Don't know                        -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Net: low impact                  30            8         20           20         24         21         13         21           15          9          **         **          23          3          **         ** 
                                 39%          38%        39%          38%        39%        41%        34%        47%          45%        31%         **         **          50%        26%         **         ** 
 
Net: High impact                 44           12         29           33         36         29         23         24           16         20          **         **          21          9          **         ** 
                                 58%          62%        57%          62%        58%        56%        61%        53%          50%        69%         **         **          46%        74%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 151 (continuation) 
<C6>  What impact has this had on you....Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           25         54           58         65         56         43         54           30         32          **         **          40         21          **         ** 
 
Effective sample                 53           16         34           37         42         36         27         33           20         21          **         **          28         12          **         ** 
 
Total                            75           20         51           54         61         51         37         45           32         29          **         **          46         13          **         ** 
 
Mean Score                      3.7          3.9        3.6          3.8        3.7        3.7        3.7        3.6          3.4        4.1          **         **         3.4-       3.9          **         ** 
                                                                                                                                                                                                    a 
Standard deviation             1.31         1.30       1.33         1.21       1.28       1.42       1.42       1.37         1.34       1.08          **         **        1.34       1.08          **         ** 
Standard error                  .18          .33        .23          .20        .20        .24        .28        .24          .31        .24          **         **         .26        .32          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 151 (continuation) 
<C6>  What impact has this had on you....Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   84            ** 
 
Effective sample                 53            ** 
 
Total                            75            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            ** 
                                  9%           ** 
 
2                  (2.0)          7            ** 
                                 10%           ** 
 
3                  (3.0)         16            ** 
                                 21%           ** 
 
4                  (4.0)         17            ** 
                                 22%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         27            ** 
                                 36%           ** 
 
It has had 
no impact                         2            ** 
                                  2%           ** 
 
Don't know                        -            ** 
                                  -%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                  30            ** 
                                 39%           ** 
 
Net: High impact                 44            ** 
                                 58%           ** 
 
Mean Score                      3.7            ** 
Standard deviation             1.31            ** 
Standard error                  .18            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 151 (continuation) 
<C6>  What impact has this had on you....Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           63         57         58         30         65         62         41         33          **         **        55          ** 
 
Effective sample                 53           40         36         37         19         40         38         27         22          **         **        34          ** 
 
Total                            75           58         53         52         26         57         54         33         34          **         **        47          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            6          4          4          4          6          5          3          4          **         **         6          ** 
                                  9%          11%         7%         8%        14%        11%         9%         9%        11%         **         **        13%         ** 
 
2                  (2.0)          7            4          7          5          2          5          7          *          3          **         **         5          ** 
                                 10%           7%        13%        10%         6%         9%        13%         1%         8%         **         **        11%         ** 
 
3                  (3.0)         16           11         13         11          8         10          8          8          9          **         **        11          ** 
                                 21%          20%        24%        21%        31%        18%        15%        23%        27%         **         **        24%         ** 
 
4                  (4.0)         17           11         13         14          5         14         10          7          7          **         **        13          ** 
                                 22%          19%        23%        26%        20%        25%        18%        22%        20%         **         **        26%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         27           23         16         18          7         21         24         15         10          **         **        12          ** 
                                 36%          40%        29%        34%        29%        37%        45%        44%        28%         **         **        25%         ** 
 
It has had 
no impact                         2            2          2          -          -          -          -          -          2          **         **         -          ** 
                                  2%           3%         3%         -%         -%         -%         -%         -%         5%         **         **         -%         ** 
 
Don't know                        -            -          -          -          -          -          -          -          -          **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         **         **         -%         ** 
 
Refused                           -            -          -          -          -          -          -          -          -          **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         **         **         -%         ** 
 
Net: low impact                  30           22         24         21         13         22         20         11         16          **         **        23          ** 
                                 39%          38%        44%        40%        51%        38%        37%        34%        47%         **         **        48%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 151 (continuation) 
<C6>  What impact has this had on you....Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           63         57         58         30         65         62         41         33          **         **        55          ** 
 
Effective sample                 53           40         36         37         19         40         38         27         22          **         **        34          ** 
 
Total                            75           58         53         52         26         57         54         33         34          **         **        47          ** 
 
Net: High impact                 44           34         28         32         13         35         34         22         16          **         **        24          ** 
                                 58%          59%        52%        60%        49%        62%        63%        66%        48%         **         **        52%         ** 
 
Mean Score                      3.7          3.7        3.6        3.7        3.4        3.7        3.8        3.9        3.5          **         **       3.4-         ** 
Standard deviation             1.31         1.37       1.26       1.27       1.36       1.35       1.38       1.27       1.34          **         **      1.34          ** 
Standard error                  .18          .22        .21        .21        .31        .21        .22        .24        .29          **         **       .23          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 151 (continuation) 
<C6>  What impact has this had on you....Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           64         31         23          **        67         27         50          **         **         **         **        52         62          **         **         ** 
 
Effective sample                 53           39         20         13          **        42         16         30          **         **         **         **        32         38          **         **         ** 
 
Total                            75           52         27         19          **        59         26         42          **         **         **         **        46         54          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            7          4          *          **         6          2          3          **         **         **         **         6          4          **         **         ** 
                                  9%          13%        16%         2%         **        10%         9%         7%         **         **         **         **        13%         8%         **         **         ** 
 
2                  (2.0)          7            5          2          3          **         7          5          4          **         **         **         **         4          5          **         **         ** 
                                 10%          10%         8%        17%         **        12%        18%         9%         **         **         **         **         8%        10%         **         **         ** 
 
3                  (3.0)         16            9          5          5          **        14          5         13          **         **         **         **        11          8          **         **         ** 
                                 21%          16%        20%        28%         **        24%        21%        31%         **         **         **         **        24%        15%         **         **         ** 
 
4                  (4.0)         17            9          5          8          **        15          6          9          **         **         **         **        11         16          **         **         ** 
                                 22%          17%        18%        43%         **        25%        24%        22%         **         **         **         **        23%        30%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         27           23         10          2          **        16          5         13          **         **         **         **        14         20          **         **         ** 
                                 36%          44%        39%        10%         **        27%        21%        31%         **         **         **         **        32%        38%         **         **         ** 
 
It has had 
no impact                         2            -          -          -          **         2          2          -          **         **         **         **         -          -          **         **         ** 
                                  2%           -%         -%         -%         **         3%         7%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Don't know                        -            -          -          -          **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Refused                           -            -          -          -          **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Net: low impact                  30           20         12          9          **        27         12         19          **         **         **         **        21         18          **         **         ** 
                                 39%          39%        44%        47%         **        46%        48%        47%         **         **         **         **        45%        33%         **         **         ** 
 
Net: High impact                 44           32         15         10          **        30         12         22          **         **         **         **        25         36          **         **         ** 
                                 58%          61%        56%        53%         **        51%        45%        53%         **         **         **         **        55%        67%         **         **         ** 
 
Mean Score                      3.7          3.7        3.6        3.4          **       3.5-       3.3        3.6          **         **         **         **       3.5        3.8          **         **         ** 
                                                                                                                                                                                                                    c 
Standard deviation             1.31         1.45       1.48        .98          **      1.30       1.30       1.22          **         **         **         **      1.36       1.27          **         **         ** 
Standard error                  .18          .23        .33        .27          **       .20        .33        .22          **         **         **         **       .24        .21          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 151 (continuation) 
<C6>  What impact has this had on you....Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   84           45          -          ** 
 
Effective sample                 53           27          -          ** 
 
Total                            75           34          -          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            6          -          ** 
                                  9%          17%         -%         ** 
 
2                  (2.0)          7            2          -          ** 
                                 10%           6%         -%         ** 
 
3                  (3.0)         16            9          -          ** 
                                 21%          25%         -%         ** 
 
4                  (4.0)         17            7          -          ** 
                                 22%          20%         -%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         27           11          -          ** 
                                 36%          32%         -%         ** 
 
It has had 
no impact                         2            -          -          ** 
                                  2%           -%         -%         ** 
 
Don't know                        -            -          -          ** 
                                  -%           -%         -%         ** 
 
Refused                           -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: low impact                  30           17          -          ** 
                                 39%          48%         -%         ** 
 
Net: High impact                 44           18          -          ** 
                                 58%          52%         -%         ** 
 
Mean Score                      3.7          3.4          -          ** 
Standard deviation             1.31         1.44          -          ** 
Standard error                  .18          .28          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           33         51            **         **         **         **         **         **         **          26         29         29           22         23          **        26 
 
Effective sample size            53           24         29            **         **         **         **         **         **         **          15         21         18           17         15          **        14 
 
Total                            75           35         41            **         **         **         **         **         **         **          15         31         29           26         20          **        23 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            2          1            **         **         **         **         **         **         **           -          1          2            -          3          **         - 
                                  4%           5%         3%           **         **         **         **         **         **         **           -%         4%         6%           -%        16%         **         -% 
 
AOL ---- search engine            1            -          1            **         **         **         **         **         **         **           -          1          -            -          1          **         - 
                                  2%           -%         3%           **         **         **         **         **         **         **           -%         4%         -%           -%         7%         **         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            2            2          -            **         **         **         **         **         **         **           -          -          2            2          -          **         - 
                                  2%           5%         -%           **         **         **         **         **         **         **           -%         -%         6%           6%         -%         **         -% 
 
BING/MSN ---- 
search engine                     2            2          -            **         **         **         **         **         **         **           -          -          2            -          2          **         - 
                                  2%           5%         -%           **         **         **         **         **         **         **           -%         -%         6%           -%         9%         **         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              2            2          -            **         **         **         **         **         **         **           -          -          2            -          -          **         2 
                                  3%           6%         -%           **         **         **         **         **         **         **           -%         -%         7%           -%         -%         **        10% 
 
DISCORD ---- 
instant messenger                 2            2          -            **         **         **         **         **         **         **           -          2          -            -          -          **         2 
                                  2%           5%         -%           **         **         **         **         **         **         **           -%         5%         -%           -%         -%         **         7% 
 
EMAIL                             5            2          3            **         **         **         **         **         **         **           1          1          3            1          3          **         * 
                                  7%           6%         8%           **         **         **         **         **         **         **           4%         4%        11%           6%        16%         **         1% 
 
FACEBOOK ---- 
social media site/app            45           19         27            **         **         **         **         **         **         **          11         18         15           14         13          **        14 
                                 60%          53%        65%           **         **         **         **         **         **         **          76%        59%        52%          53%        65%         **        63% 
 
FACEBOOK MESSENGER 
---- instant messenger           11            2          9            **         **         **         **         **         **         **           4          3          3            2          2          **         4 
                                 14%           5%        22%           **         **         **         **         **         **         **          28%        10%        10%           8%        12%         **        17% 
 
FACETIME ---- 
social media site/app             1            1          *            **         **         **         **         **         **         **           1          -          *            *          -          **         * 
                                  2%           2%         1%           **         **         **         **         **         **         **           5%         -%         1%           2%         -%         **         2% 
 
GOOGLE ---- 
search engine                     7            5          2            **         **         **         **         **         **         **           3          *          4            2          2          **         2 
                                  9%          15%         4%           **         **         **         **         **         **         **          17%         2%        13%           9%         8%         **         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           33         51            **         **         **         **         **         **         **          26         29         29           22         23          **        26 
 
Effective sample size            53           24         29            **         **         **         **         **         **         **          15         21         18           17         15          **        14 
 
Total                            75           35         41            **         **         **         **         **         **         **          15         31         29           26         20          **        23 
 
IMESSAGE ---- 
instant messenger                 1            *          *            **         **         **         **         **         **         **           1          -          -            *          *          **         - 
                                  1%           1%         *%           **         **         **         **         **         **         **           4%         -%         -%           2%         1%         **         -% 
 
INSTAGRAM ---- 
social media site/app             6            2          3            **         **         **         **         **         **         **           2          4          -            2          1          **         2 
                                  8%           6%         9%           **         **         **         **         **         **         **          13%        12%         -%           9%         3%         **        10% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            1          1            **         **         **         **         **         **         **           *          *          1            -          *          **         1 
                                  2%           2%         1%           **         **         **         **         **         **         **           2%         1%         2%           -%         2%         **         2% 
 
LINKEDIN ---- 
social media site/app             2            2          -            **         **         **         **         **         **         **           *          -          2            2          -          **         - 
                                  3%           5%         -%           **         **         **         **         **         **         **           2%         -%         6%           6%         -%         **         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            2          -            **         **         **         **         **         **         **           -          -          2            -          2          **         - 
                                  2%           5%         -%           **         **         **         **         **         **         **           -%         -%         6%           -%         9%         **         -% 
 
NINTENDO ONLINE 
---- gaming                       *            *          -            **         **         **         **         **         **         **           *          -          -            -          -          **         - 
                                  *%           1%         -%           **         **         **         **         **         **         **           2%         -%         -%           -%         -%         **         -% 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          -            **         **         **         **         **         **         **           *          -          -            *          -          **         - 
                                  1%           1%         -%           **         **         **         **         **         **         **           3%         -%         -%           2%         -%         **         -% 
 
PINTEREST ---- 
social media site/app             2            2          -            **         **         **         **         **         **         **           *          -          2            2          -          **         - 
                                  3%           6%         -%           **         **         **         **         **         **         **           2%         -%         6%           7%         -%         **         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          -            **         **         **         **         **         **         **           *          2          -            *          2          **         - 
                                  3%           7%         -%           **         **         **         **         **         **         **           3%         6%         -%           2%         9%         **         -% 
 
SNAPCHAT ---- 
instant messenger                 5            2          3            **         **         **         **         **         **         **           4          2          -            2          *          **         2 
                                  7%           7%         7%           **         **         **         **         **         **         **          24%         5%         -%           8%         1%         **         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           33         51            **         **         **         **         **         **         **          26         29         29           22         23          **        26 
 
Effective sample size            53           24         29            **         **         **         **         **         **         **          15         21         18           17         15          **        14 
 
Total                            75           35         41            **         **         **         **         **         **         **          15         31         29           26         20          **        23 
 
TIK TOK ---- social 
media site/app                    5            *          4            **         **         **         **         **         **         **           1          4          -            2          *          **         2 
                                  7%           1%        11%           **         **         **         **         **         **         **           8%        12%         -%           8%         1%         **        10% 
 
TUMBLR ---- social 
media site/app                    *            -          *            **         **         **         **         **         **         **           *          -          -            -          -          **         * 
                                  *%           -%         1%           **         **         **         **         **         **         **           2%         -%         -%           -%         -%         **         2% 
 
TWITCH ---- video 
sharing site/app                  2            -          2            **         **         **         **         **         **         **           -          2          -            2          -          **         - 
                                  2%           -%         4%           **         **         **         **         **         **         **           -%         5%         -%           6%         -%         **         -% 
 
TWITTER ---- social 
media site/app                    4            2          2            **         **         **         **         **         **         **           3          -          1            2          -          **         1 
                                  5%           6%         5%           **         **         **         **         **         **         **          22%         -%         2%           9%         -%         **         4% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          -            **         **         **         **         **         **         **           *          -          2            *          2          **         - 
                                  3%           7%         -%           **         **         **         **         **         **         **           3%         -%         6%           2%         9%         **         -% 
 
VIMEO ---- video 
sharing site/app                  2            2          -            **         **         **         **         **         **         **           -          -          2            2          -          **         - 
                                  2%           5%         -%           **         **         **         **         **         **         **           -%         -%         6%           7%         -%         **         -% 
 
WHATSAPP ---- 
instant messenger                 4            3          2            **         **         **         **         **         **         **           1          2          1            2          2          **         - 
                                  6%           8%         4%           **         **         **         **         **         **         **           6%         6%         5%           8%        10%         **         -% 
 
XBOX LIVE ---- gaming             *            *          -            **         **         **         **         **         **         **           *          -          -            *          -          **         - 
                                  1%           1%         -%           **         **         **         **         **         **         **           3%         -%         -%           2%         -%         **         -% 
 
YAHOO ---- search engine          2            2          -            **         **         **         **         **         **         **           -          2          -            -          -          **         2 
                                  2%           5%         -%           **         **         **         **         **         **         **           -%         5%         -%           -%         -%         **         7% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          -            **         **         **         **         **         **         **           -          -          2            -          2          **         - 
                                  2%           5%         -%           **         **         **         **         **         **         **           -%         -%         6%           -%         9%         **         -% 
 
YOUTUBE ---- video 
sharing site/app                  8            1          7            **         **         **         **         **         **         **           1          5          2            4          2          **         2 
                                 11%           2%        18%           **         **         **         **         **         **         **           6%        17%         6%          14%         9%         **        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           33         51            **         **         **         **         **         **         **          26         29         29           22         23          **        26 
 
Effective sample size            53           24         29            **         **         **         **         **         **         **          15         21         18           17         15          **        14 
 
Total                            75           35         41            **         **         **         **         **         **         **          15         31         29           26         20          **        23 
 
(Dont know / 
 Can't remember)                  5            3          2            **         **         **         **         **         **         **           *          2          3            2          2          **         * 
                                  6%           8%         5%           **         **         **         **         **         **         **           2%         5%         9%           7%         8%         **         1% 
 
NET - Video 
Sharing Site or App              12            3          9            **         **         **         **         **         **         **           1          7          4            7          2          **         2 
                                 15%           7%        22%           **         **         **         **         **         **         **           6%        23%        12%          28%         9%         **        11% 
 
NET - Search Engine              12            9          3            **         **         **         **         **         **         **           3          4          6            2          5          **         4 
                                 15%          25%         8%           **         **         **         **         **         **         **          17%        11%        19%           9%        24%         **        16% 
 
NET - Social 
Media Site or App                56           25         31            **         **         **         **         **         **         **          13         24         19           20         14          **        18 
                                 75%          72%        77%           **         **         **         **         **         **         **          89%        77%        66%          80%        67%         **        81% 
 
NET - Instant Messenger          17            5         11            **         **         **         **         **         **         **           7          7          3            4          4          **         6 
                                 22%          15%        28%           **         **         **         **         **         **         **          46%        22%        10%          14%        22%         **        25% 
 
NET - News Site or App            7            5          2            **         **         **         **         **         **         **           1          2          4            2          4          **         1 
                                  9%          13%         5%           **         **         **         **         **         **         **           5%         6%        14%           8%        18%         **         2% 
 
NET - Playing 
games on a site or app            3            3          -            **         **         **         **         **         **         **           1          2          -            *          2          **         - 
                                  3%           8%         -%           **         **         **         **         **         **         **           5%         6%         -%           2%         9%         **         -% 
 
NET - Email or 
another site or app               8            5          3            **         **         **         **         **         **         **           1          1          5            2          3          **         2 
                                 11%          14%         8%           **         **         **         **         **         **         **           7%         4%        19%           8%        16%         **        10% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   84           45         39            **         **         **        39         44           77          ** 
 
Effective sample size            53           32         21            **         **         **        26         26           47          ** 
 
Total                            75           46         29            **         **         **        37         37           66          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            3          -            **         **         **         -          3            3          ** 
                                  4%           7%         -%           **         **         **         -%         9%           5%         ** 
 
AOL ---- search engine            1            1          -            **         **         **         -          1            1          ** 
                                  2%           3%         -%           **         **         **         -%         4%           2%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            2          -            **         **         **         -          2            2          ** 
                                  2%           3%         -%           **         **         **         -%         4%           2%         ** 
 
BING/MSN ---- 
search engine                     2            2          -            **         **         **         -          2            2          ** 
                                  2%           4%         -%           **         **         **         -%         5%           3%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              2            -          2            **         **         **         -          2            -          ** 
                                  3%           -%         7%           **         **         **         -%         6%           -%         ** 
 
DISCORD ---- 
instant messenger                 2            -          2            **         **         **         2          -            2          ** 
                                  2%           -%         6%           **         **         **         5%         -%           3%         ** 
 
EMAIL                             5            5          *            **         **         **         *          5            5          ** 
                                  7%          10%         2%           **         **         **         1%        13%           8%         ** 
 
FACEBOOK ---- 
social media site/app            45           27         18            **         **         **        23         22           39          ** 
                                 60%          58%        62%           **         **         **        64%        59%          58%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            4          6            **         **         **         5          5           11          ** 
                                 14%          10%        21%           **         **         **        14%        15%          16%         ** 
 
FACETIME ---- 
social media site/app             1            *          1            **         **         **         1          *            1          ** 
                                  2%           1%         2%           **         **         **         2%         1%           2%         ** 
 
GOOGLE ---- 
search engine                     7            4          3            **         **         **         5          2            5          ** 
                                  9%           9%        10%           **         **         **        12%         6%           8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   84           45         39            **         **         **        39         44           77          ** 
 
Effective sample size            53           32         21            **         **         **        26         26           47          ** 
 
Total                            75           46         29            **         **         **        37         37           66          ** 
 
IMESSAGE ---- 
instant messenger                 1            1          -            **         **         **         *          *            1          ** 
                                  1%           1%         -%           **         **         **         1%         *%           1%         ** 
 
INSTAGRAM ---- 
social media site/app             6            3          3            **         **         **         4          *            6          ** 
                                  8%           7%         9%           **         **         **        10%         1%           9%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            *          1            **         **         **         1          1            1          ** 
                                  2%           1%         3%           **         **         **         2%         2%           2%         ** 
 
LINKEDIN ---- 
social media site/app             2            2          *            **         **         **         2          -            2          ** 
                                  3%           3%         1%           **         **         **         5%         -%           3%         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            2          -            **         **         **         -          2            2          ** 
                                  2%           4%         -%           **         **         **         -%         5%           3%         ** 
 
NINTENDO ONLINE 
---- gaming                       *            -          *            **         **         **         *          -            *          ** 
                                  *%           -%         1%           **         **         **         1%         -%           *%         ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          -            **         **         **         *          -            *          ** 
                                  1%           1%         -%           **         **         **         1%         -%           1%         ** 
 
PINTEREST ---- 
social media site/app             2            2          *            **         **         **         *          2            2          ** 
                                  3%           4%         1%           **         **         **         1%         5%           3%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          -            **         **         **         2          -            2          ** 
                                  3%           5%         -%           **         **         **         6%         -%           4%         ** 
 
SNAPCHAT ---- 
instant messenger                 5            2          3            **         **         **         3          2            4          ** 
                                  7%           5%        10%           **         **         **         9%         6%           6%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   84           45         39            **         **         **        39         44           77          ** 
 
Effective sample size            53           32         21            **         **         **        26         26           47          ** 
 
Total                            75           46         29            **         **         **        37         37           66          ** 
 
TIK TOK ---- social 
media site/app                    5            2          3            **         **         **         3          -            5          ** 
                                  7%           5%         9%           **         **         **         9%         -%           7%         ** 
 
TUMBLR ---- social 
media site/app                    *            -          *            **         **         **         *          -            *          ** 
                                  *%           -%         1%           **         **         **         1%         -%           1%         ** 
 
TWITCH ---- video 
sharing site/app                  2            2          -            **         **         **         -          -            2          ** 
                                  2%           4%         -%           **         **         **         -%         -%           2%         ** 
 
TWITTER ---- social 
media site/app                    4            2          2            **         **         **         1          3            4          ** 
                                  5%           5%         6%           **         **         **         4%         7%           6%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          -            **         **         **         *          2            2          ** 
                                  3%           5%         -%           **         **         **         1%         5%           3%         ** 
 
VIMEO ---- video 
sharing site/app                  2            2          -            **         **         **         -          2            2          ** 
                                  2%           4%         -%           **         **         **         -%         5%           3%         ** 
 
WHATSAPP ---- 
instant messenger                 4            4          *            **         **         **         3          2            4          ** 
                                  6%           9%         1%           **         **         **         7%         4%           6%         ** 
 
XBOX LIVE ---- gaming             *            *          -            **         **         **         *          -            *          ** 
                                  1%           1%         -%           **         **         **         1%         -%           1%         ** 
 
YAHOO ---- search engine          2            -          2            **         **         **         2          -            2          ** 
                                  2%           -%         6%           **         **         **         5%         -%           3%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          -            **         **         **         -          2            2          ** 
                                  2%           4%         -%           **         **         **         -%         5%           3%         ** 
 
YOUTUBE ---- video 
sharing site/app                  8            5          3            **         **         **         6          2            8          ** 
                                 11%          12%         9%           **         **         **        17%         5%          12%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   84           45         39            **         **         **        39         44           77          ** 
 
Effective sample size            53           32         21            **         **         **        26         26           47          ** 
 
Total                            75           46         29            **         **         **        37         37           66          ** 
 
(Dont know / 
 Can't remember)                  5            4          1            **         **         **         2          3            4          ** 
                                  6%           8%         4%           **         **         **         5%         7%           7%         ** 
 
NET - Video 
Sharing Site or App              12            9          3            **         **         **         6          4           12          ** 
                                 15%          19%         9%           **         **         **        17%        10%          17%         ** 
 
NET - Search Engine              12            7          5            **         **         **         6          5           10          ** 
                                 15%          16%        15%           **         **         **        17%        15%          15%         ** 
 
NET - Social 
Media Site or App                56           34         22            **         **         **        29         26           50          ** 
                                 75%          74%        76%           **         **         **        79%        69%          75%         ** 
 
NET - Instant Messenger          17            8          9            **         **         **         9          8           15          ** 
                                 22%          18%        29%           **         **         **        25%        21%          23%         ** 
 
NET - News Site or App            7            6          1            **         **         **         1          5            7          ** 
                                  9%          12%         3%           **         **         **         3%        14%          10%         ** 
 
NET - Playing 
games on a site or app            3            2          *            **         **         **         3          -            3          ** 
                                  3%           5%         1%           **         **         **         7%         -%           4%         ** 
 
NET - Email or 
another site or app               8            5          3            **         **         **         1          7            6          ** 
                                 11%          12%         9%           **         **         **         3%        19%           9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84            **         **         -          **         **         **         **         **         **         **         **        23           66          **         **         ** 
 
Effective sample size            53            **         **         -          **         **         **         **         **         **         **         **        23           42          **         **         ** 
 
Total                            75            **         **         -          **         **         **         **         **         **         **         **        11           58          **         **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            **         **         -          **         **         **         **         **         **         **         **         -            1          **         **         ** 
                                  4%           **         **         -%         **         **         **         **         **         **         **         **         -%           2%         **         **         ** 
 
AOL ---- search engine            1            **         **         -          **         **         **         **         **         **         **         **         -            1          **         **         ** 
                                  2%           **         **         -%         **         **         **         **         **         **         **         **         -%           2%         **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            **         **         -          **         **         **         **         **         **         **         **         -            2          **         **         ** 
                                  2%           **         **         -%         **         **         **         **         **         **         **         **         -%           3%         **         **         ** 
 
BING/MSN ---- 
search engine                     2            **         **         -          **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  2%           **         **         -%         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              2            **         **         -          **         **         **         **         **         **         **         **         -            2          **         **         ** 
                                  3%           **         **         -%         **         **         **         **         **         **         **         **         -%           4%         **         **         ** 
 
DISCORD ---- 
instant messenger                 2            **         **         -          **         **         **         **         **         **         **         **         -            2          **         **         ** 
                                  2%           **         **         -%         **         **         **         **         **         **         **         **         -%           3%         **         **         ** 
 
EMAIL                             5            **         **         -          **         **         **         **         **         **         **         **         -            2          **         **         ** 
                                  7%           **         **         -%         **         **         **         **         **         **         **         **         -%           3%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            45            **         **         -          **         **         **         **         **         **         **         **         5           39          **         **         ** 
                                 60%           **         **         -%         **         **         **         **         **         **         **         **        48%          67%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            **         **         -          **         **         **         **         **         **         **         **         5            8          **         **         ** 
                                 14%           **         **         -%         **         **         **         **         **         **         **         **        48%          14%         **         **         ** 
 
FACETIME ---- 
social media site/app             1            **         **         -          **         **         **         **         **         **         **         **         *            *          **         **         ** 
                                  2%           **         **         -%         **         **         **         **         **         **         **         **         5%           1%         **         **         ** 
 
GOOGLE ---- 
search engine                     7            **         **         -          **         **         **         **         **         **         **         **         1            6          **         **         ** 
                                  9%           **         **         -%         **         **         **         **         **         **         **         **         9%          10%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84            **         **         -          **         **         **         **         **         **         **         **        23           66          **         **         ** 
 
Effective sample size            53            **         **         -          **         **         **         **         **         **         **         **        23           42          **         **         ** 
 
Total                            75            **         **         -          **         **         **         **         **         **         **         **        11           58          **         **         ** 
 
IMESSAGE ---- 
instant messenger                 1            **         **         -          **         **         **         **         **         **         **         **         *            *          **         **         ** 
                                  1%           **         **         -%         **         **         **         **         **         **         **         **         5%           *%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             6            **         **         -          **         **         **         **         **         **         **         **         1            4          **         **         ** 
                                  8%           **         **         -%         **         **         **         **         **         **         **         **         8%           7%         **         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            **         **         -          **         **         **         **         **         **         **         **         1            1          **         **         ** 
                                  2%           **         **         -%         **         **         **         **         **         **         **         **         9%           2%         **         **         ** 
 
LINKEDIN ---- 
social media site/app             2            **         **         -          **         **         **         **         **         **         **         **         -            *          **         **         ** 
                                  3%           **         **         -%         **         **         **         **         **         **         **         **         -%           1%         **         **         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            **         **         -          **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  2%           **         **         -%         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
NINTENDO ONLINE 
---- gaming                       *            **         **         -          **         **         **         **         **         **         **         **         -            *          **         **         ** 
                                  *%           **         **         -%         **         **         **         **         **         **         **         **         -%           1%         **         **         ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            **         **         -          **         **         **         **         **         **         **         **         *            -          **         **         ** 
                                  1%           **         **         -%         **         **         **         **         **         **         **         **         5%           -%         **         **         ** 
 
PINTEREST ---- 
social media site/app             2            **         **         -          **         **         **         **         **         **         **         **         -            *          **         **         ** 
                                  3%           **         **         -%         **         **         **         **         **         **         **         **         -%           1%         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         **         -          **         **         **         **         **         **         **         **         *            2          **         **         ** 
                                  3%           **         **         -%         **         **         **         **         **         **         **         **         5%           3%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 5            **         **         -          **         **         **         **         **         **         **         **         1            5          **         **         ** 
                                  7%           **         **         -%         **         **         **         **         **         **         **         **         9%           8%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84            **         **         -          **         **         **         **         **         **         **         **        23           66          **         **         ** 
 
Effective sample size            53            **         **         -          **         **         **         **         **         **         **         **        23           42          **         **         ** 
 
Total                            75            **         **         -          **         **         **         **         **         **         **         **        11           58          **         **         ** 
 
TIK TOK ---- social 
media site/app                    5            **         **         -          **         **         **         **         **         **         **         **         *            2          **         **         ** 
                                  7%           **         **         -%         **         **         **         **         **         **         **         **         5%           4%         **         **         ** 
 
TUMBLR ---- social 
media site/app                    *            **         **         -          **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  *%           **         **         -%         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  2            **         **         -          **         **         **         **         **         **         **         **         -            2          **         **         ** 
                                  2%           **         **         -%         **         **         **         **         **         **         **         **         -%           3%         **         **         ** 
 
TWITTER ---- social 
media site/app                    4            **         **         -          **         **         **         **         **         **         **         **         1            3          **         **         ** 
                                  5%           **         **         -%         **         **         **         **         **         **         **         **        13%           4%         **         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            **         **         -          **         **         **         **         **         **         **         **         *            -          **         **         ** 
                                  3%           **         **         -%         **         **         **         **         **         **         **         **         5%           -%         **         **         ** 
 
VIMEO ---- video 
sharing site/app                  2            **         **         -          **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  2%           **         **         -%         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 4            **         **         -          **         **         **         **         **         **         **         **         *            2          **         **         ** 
                                  6%           **         **         -%         **         **         **         **         **         **         **         **         5%           4%         **         **         ** 
 
XBOX LIVE ---- gaming             *            **         **         -          **         **         **         **         **         **         **         **         *            -          **         **         ** 
                                  1%           **         **         -%         **         **         **         **         **         **         **         **         5%           -%         **         **         ** 
 
YAHOO ---- search engine          2            **         **         -          **         **         **         **         **         **         **         **         -            2          **         **         ** 
                                  2%           **         **         -%         **         **         **         **         **         **         **         **         -%           3%         **         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            **         **         -          **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  2%           **         **         -%         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84            **         **         -          **         **         **         **         **         **         **         **        23           66          **         **         ** 
 
Effective sample size            53            **         **         -          **         **         **         **         **         **         **         **        23           42          **         **         ** 
 
Total                            75            **         **         -          **         **         **         **         **         **         **         **        11           58          **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  8            **         **         -          **         **         **         **         **         **         **         **         *            4          **         **         ** 
                                 11%           **         **         -%         **         **         **         **         **         **         **         **         5%           7%         **         **         ** 
 
(Dont know / 
 Can't remember)                  5            **         **         -          **         **         **         **         **         **         **         **         *            2          **         **         ** 
                                  6%           **         **         -%         **         **         **         **         **         **         **         **         4%           4%         **         **         ** 
 
NET - Video 
Sharing Site or App              12            **         **         -          **         **         **         **         **         **         **         **         *            6          **         **         ** 
                                 15%           **         **         -%         **         **         **         **         **         **         **         **         5%          10%         **         **         ** 
 
NET - Search Engine              12            **         **         -          **         **         **         **         **         **         **         **         1            9          **         **         ** 
                                 15%           **         **         -%         **         **         **         **         **         **         **         **         9%          15%         **         **         ** 
 
NET - Social 
Media Site or App                56            **         **         -          **         **         **         **         **         **         **         **         6           44          **         **         ** 
                                 75%           **         **         -%         **         **         **         **         **         **         **         **        52%          75%         **         **         ** 
 
NET - Instant Messenger          17            **         **         -          **         **         **         **         **         **         **         **         6           14          **         **         ** 
                                 22%           **         **         -%         **         **         **         **         **         **         **         **        52%          24%         **         **         ** 
 
NET - News Site or App            7            **         **         -          **         **         **         **         **         **         **         **         2            4          **         **         ** 
                                  9%           **         **         -%         **         **         **         **         **         **         **         **        14%           7%         **         **         ** 
 
NET - Playing 
games on a site or app            3            **         **         -          **         **         **         **         **         **         **         **         *            2          **         **         ** 
                                  3%           **         **         -%         **         **         **         **         **         **         **         **         5%           4%         **         **         ** 
 
NET - Email or 
another site or app               8            **         **         -          **         **         **         **         **         **         **         **         *            4          **         **         ** 
                                 11%           **         **         -%         **         **         **         **         **         **         **         **         5%           7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           34          **        26          **         **           **        43           43         26          **         **          25         28         28          ** 
 
Effective sample size            53           21          **        18          **         **           **        27           28         17          **         **          17         17         17          ** 
 
Total                            75           28          **        26          **         **           **        36           38         23          **         **          25         22         26          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            1          **         2          **         **           **         1            3          -          **         **           -          -          3          ** 
                                  4%           5%         **         7%         **         **           **         4%           8%         -%         **         **           -%         -%        12%         ** 
 
AOL ---- search engine            1            1          **         -          **         **           **         1            1          -          **         **           -          -          1          ** 
                                  2%           5%         **         -%         **         **           **         4%           4%         -%         **         **           -%         -%         5%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            -          **         -          **         **           **         2            -          -          **         **           -          2          -          ** 
                                  2%           -%         **         -%         **         **           **         5%           -%         -%         **         **           -%         7%         -%         ** 
 
BING/MSN ---- 
search engine                     2            -          **         2          **         **           **         -            2          -          **         **           -          -          2          ** 
                                  2%           -%         **         7%         **         **           **         -%           5%         -%         **         **           -%         -%         7%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              2            -          **         -          **         **           **         -            -          2          **         **           2          -          -          ** 
                                  3%           -%         **         -%         **         **           **         -%           -%         9%         **         **           9%         -%         -%         ** 
 
DISCORD ---- 
instant messenger                 2            2          **         -          **         **           **         -            2          -          **         **           2          -          -          ** 
                                  2%           6%         **         -%         **         **           **         -%           4%         -%         **         **           7%         -%         -%         ** 
 
EMAIL                             5            3          **         2          **         **           **         2            5          -          **         **           *          2          3          ** 
                                  7%          12%         **         7%         **         **           **         5%          14%         -%         **         **           1%         7%        13%         ** 
 
FACEBOOK ---- 
social media site/app            45           18          **        17          **         **           **        23           27         10          **         **          18          9         18          ** 
                                 60%          64%         **        64%         **         **           **        63%          70%        42%         **         **          69%        42%        69%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            9          **         1          **         **           **         7            7          3          **         **           5          4          2          ** 
                                 14%          31%         **         4%         **         **           **        20%          19%        13%         **         **          18%        17%         7%         ** 
 
FACETIME ---- 
social media site/app             1            1          **         -          **         **           **         1            *          *          **         **           *          *          -          ** 
                                  2%           3%         **         -%         **         **           **         2%           1%         2%         **         **           1%         2%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           34          **        26          **         **           **        43           43         26          **         **          25         28         28          ** 
 
Effective sample size            53           21          **        18          **         **           **        27           28         17          **         **          17         17         17          ** 
 
Total                            75           28          **        26          **         **           **        36           38         23          **         **          25         22         26          ** 
 
GOOGLE ---- 
search engine                     7            1          **         6          **         **           **         5            4          1          **         **           4          1          2          ** 
                                  9%           3%         **        22%         **         **           **        13%          10%         4%         **         **          15%         4%         7%         ** 
 
IMESSAGE ---- 
instant messenger                 1            *          **         *          **         **           **         *            *          *          **         **           -          1          -          ** 
                                  1%           2%         **         1%         **         **           **         1%           *%         2%         **         **           -%         3%         -%         ** 
 
INSTAGRAM ---- 
social media site/app             6            1          **         2          **         **           **         4            4          1          **         **           2          3          *          ** 
                                  8%           4%         **         8%         **         **           **        11%          11%         6%         **         **           8%        14%         2%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            1          **         1          **         **           **         1            1          -          **         **           *          -          *          ** 
                                  2%           3%         **         2%         **         **           **         4%           2%         -%         **         **           1%         -%         2%         ** 
 
LINKEDIN ---- 
social media site/app             2            *          **         2          **         **           **         2            *          2          **         **           2          -          -          ** 
                                  3%           1%         **         6%         **         **           **         5%           1%         7%         **         **           8%         -%         -%         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            -          **         2          **         **           **         -            2          -          **         **           -          -          2          ** 
                                  2%           -%         **         7%         **         **           **         -%           5%         -%         **         **           -%         -%         7%         ** 
 
NINTENDO ONLINE 
---- gaming                       *            *          **         -          **         **           **         *            *          -          **         **           *          -          -          ** 
                                  *%           1%         **         -%         **         **           **         1%           1%         -%         **         **           1%         -%         -%         ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          **         -          **         **           **         *            -          *          **         **           -          *          -          ** 
                                  1%           2%         **         -%         **         **           **         1%           -%         2%         **         **           -%         2%         -%         ** 
 
PINTEREST ---- 
social media site/app             2            *          **         2          **         **           **         *            *          2          **         **           *          2          -          ** 
                                  3%           1%         **         6%         **         **           **         1%           1%         7%         **         **           1%         8%         -%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          **         -          **         **           **         2            2          *          **         **           -          *          2          ** 
                                  3%           8%         **         -%         **         **           **         7%           5%         2%         **         **           -%         2%         7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           34          **        26          **         **           **        43           43         26          **         **          25         28         28          ** 
 
Effective sample size            53           21          **        18          **         **           **        27           28         17          **         **          17         17         17          ** 
 
Total                            75           28          **        26          **         **           **        36           38         23          **         **          25         22         26          ** 
 
SNAPCHAT ---- 
instant messenger                 5            3          **         1          **         **           **         1            4          2          **         **           4          2          -          ** 
                                  7%          10%         **         2%         **         **           **         4%          10%         7%         **         **          14%         8%         -%         ** 
 
TIK TOK ---- social 
media site/app                    5            3          **         1          **         **           **         1            2          1          **         **           -          3          2          ** 
                                  7%           9%         **         2%         **         **           **         3%           5%         5%         **         **           -%        13%         8%         ** 
 
TUMBLR ---- social 
media site/app                    *            -          **         -          **         **           **         *            -          *          **         **           *          -          -          ** 
                                  *%           -%         **         -%         **         **           **         1%           -%         2%         **         **           1%         -%         -%         ** 
 
TWITCH ---- video 
sharing site/app                  2            -          **         -          **         **           **         -            2          -          **         **           -          2          -          ** 
                                  2%           -%         **         -%         **         **           **         -%           4%         -%         **         **           -%         8%         -%         ** 
 
TWITTER ---- social 
media site/app                    4            3          **         *          **         **           **         3            *          3          **         **           *          3          *          ** 
                                  5%          10%         **         2%         **         **           **         8%           1%        15%         **         **           1%        14%         2%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            *          **         2          **         **           **         *            2          *          **         **           -          *          2          ** 
                                  3%           2%         **         7%         **         **           **         1%           5%         2%         **         **           -%         2%         7%         ** 
 
VIMEO ---- video 
sharing site/app                  2            -          **         2          **         **           **         -            -          2          **         **           -          2          -          ** 
                                  2%           -%         **         6%         **         **           **         -%           -%         7%         **         **           -%         8%         -%         ** 
 
WHATSAPP ---- 
instant messenger                 4            4          **         *          **         **           **         3            4          *          **         **           *          2          2          ** 
                                  6%          15%         **         1%         **         **           **         7%          10%         2%         **         **           1%        10%         7%         ** 
 
XBOX LIVE ---- gaming             *            *          **         -          **         **           **         *            -          *          **         **           -          *          -          ** 
                                  1%           2%         **         -%         **         **           **         1%           -%         2%         **         **           -%         2%         -%         ** 
 
YAHOO ---- search engine          2            2          **         -          **         **           **         -            2          -          **         **           2          -          -          ** 
                                  2%           6%         **         -%         **         **           **         -%           4%         -%         **         **           7%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           34          **        26          **         **           **        43           43         26          **         **          25         28         28          ** 
 
Effective sample size            53           21          **        18          **         **           **        27           28         17          **         **          17         17         17          ** 
 
Total                            75           28          **        26          **         **           **        36           38         23          **         **          25         22         26          ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            -          **         2          **         **           **         -            2          -          **         **           -          -          2          ** 
                                  2%           -%         **         7%         **         **           **         -%           5%         -%         **         **           -%         -%         7%         ** 
 
YOUTUBE ---- video 
sharing site/app                  8            4          **         *          **         **           **         3            5          *          **         **           *          4          4          ** 
                                 11%          15%         **         1%         **         **           **         7%          14%         2%         **         **           2%        18%        14%         ** 
 
(Dont know / 
 Can't remember)                  5            2          **         2          **         **           **         2            *          4          **         **           1          2          2          ** 
                                  6%           7%         **         9%         **         **           **         6%           1%        17%         **         **           2%        10%         7%         ** 
 
NET - Video 
Sharing Site or App              12            4          **         2          **         **           **         3            7          2          **         **           *          7          4          ** 
                                 15%          15%         **         7%         **         **           **         7%          18%        10%         **         **           2%        33%        14%         ** 
 
NET - Search Engine              12            4          **         8          **         **           **         6            9          1          **         **           6          1          5          ** 
                                 15%          14%         **        29%         **         **           **        17%          23%         4%         **         **          22%         4%        19%         ** 
 
NET - Social 
Media Site or App                56           24          **        20          **         **           **        26           31         15          **         **          21         15         20          ** 
                                 75%          84%         **        76%         **         **           **        73%          80%        64%         **         **          82%        67%        77%         ** 
 
NET - Instant Messenger          17           13          **         2          **         **           **        10           13          4          **         **           8          5          4          ** 
                                 22%          45%         **         6%         **         **           **        27%          33%        17%         **         **          31%        21%        14%         ** 
 
NET - News Site or App            7            3          **         2          **         **           **         5            4          *          **         **           *          2          4          ** 
                                  9%           9%         **         9%         **         **           **        13%          10%         2%         **         **           1%        10%        14%         ** 
 
NET - Playing 
games on a site or app            3            3          **         -          **         **           **         3            2          *          **         **           *          *          2          ** 
                                  3%           9%         **         -%         **         **           **         7%           6%         2%         **         **           1%         2%         7%         ** 
 
NET - Email or 
another site or app               8            4          **         2          **         **           **         2            5          3          **         **           2          2          3          ** 
                                 11%          13%         **         7%         **         **           **         7%          14%        12%         **         **          10%        10%        13%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           81         80         60         62          -           84         84         70         76          -           84         84         67         59          - 
 
Effective sample size            53           51         50         38         39          -           53         53         44         47          -           53         53         43         37          - 
 
Total                            75           73         72         49         51          -           75         75         61         67          -           75         75         62         55          - 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            3          3          3          3          -            3          3          3          3          -            3          3          3          3          - 
                                  4%           4%         4%         6%         6%         -%           4%         4%         5%         5%         -%           4%         4%         5%         6%         -% 
 
AOL ---- search engine            1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  2%           2%         2%         3%         3%         -%           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            2            2          2          -          -          -            2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         -%         -%         -%           2%         2%         3%         2%         -%           2%         2%         3%         3%         -% 
 
BING/MSN ---- 
search engine                     2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         3%         4%         4%         -%           2%         2%         3%         3%         -%           2%         2%         3%         3%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              2            2          2          -          -          -            2          2          -          -          -            2          2          -          -          - 
                                  3%           3%         3%         -%         -%         -%           3%         3%         -%         -%         -%           3%         3%         -%         -%         -% 
 
DISCORD ---- 
instant messenger                 2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         -%           2%         2%         3%         3%         -%           2%         2%         3%         3%         -% 
 
EMAIL                             5            5          5          5          5          -            5          5          5          5          -            5          5          5          5          - 
                                  7%           7%         7%        10%        10%         -%           7%         7%         9%         8%         -%           7%         7%         9%        10%         -% 
 
FACEBOOK ---- 
social media site/app            45           43         42         28         30          -           45         45         36         43          -           45         45         38         34          - 
                                 60%          59%        58%        56%        58%         -%          60%        60%        59%        64%         -%          60%        60%        61%        62%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger           11            9          9          8          9          -           11         11         10         11          -           11         11          9          9          - 
                                 14%          12%        12%        17%        17%         -%          14%        14%        17%        16%         -%          14%        14%        15%        17%         -% 
 
FACETIME ---- 
social media site/app             1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  2%           1%         1%         2%         2%         -%           2%         2%         1%         1%         -%           2%         2%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           81         80         60         62          -           84         84         70         76          -           84         84         67         59          - 
 
Effective sample size            53           51         50         38         39          -           53         53         44         47          -           53         53         43         37          - 
 
Total                            75           73         72         49         51          -           75         75         61         67          -           75         75         62         55          - 
 
GOOGLE ---- 
search engine                     7            7          7          3          6          -            7          7          3          7          -            7          7          7          6          - 
                                  9%           9%         9%         5%        12%         -%           9%         9%         5%        10%         -%           9%         9%        11%        11%         -% 
 
IMESSAGE ---- 
instant messenger                 1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
INSTAGRAM ---- 
social media site/app             6            6          6          6          5          -            6          6          5          6          -            6          6          5          5          - 
                                  8%           8%         8%        11%        11%         -%           8%         8%         9%         8%         -%           8%         8%         9%        10%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  2%           2%         2%         3%         3%         -%           2%         2%         2%         2%         -%           2%         2%         2%         1%         -% 
 
LINKEDIN ---- 
social media site/app             2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         4%         4%         -%           3%         3%         3%         3%         -%           3%         3%         3%         3%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         3%         4%         4%         -%           2%         2%         3%         3%         -%           2%         2%         3%         3%         -% 
 
NINTENDO ONLINE 
---- gaming                       *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         1%         1%         -%           *%         *%         1%         *%         -%           *%         *%         *%         1%         -% 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
PINTEREST ---- 
social media site/app             2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         4%         4%         -%           3%         3%         3%         3%         -%           3%         3%         3%         4%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           81         80         60         62          -           84         84         70         76          -           84         84         67         59          - 
 
Effective sample size            53           51         50         38         39          -           53         53         44         47          -           53         53         43         37          - 
 
Total                            75           73         72         49         51          -           75         75         61         67          -           75         75         62         55          - 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         5%         5%         -%           3%         3%         4%         3%         -%           3%         3%         4%         4%         -% 
 
SNAPCHAT ---- 
instant messenger                 5            5          5          3          4          -            5          5          4          5          -            5          5          4          3          - 
                                  7%           7%         7%         7%         7%         -%           7%         7%         6%         8%         -%           7%         7%         6%         6%         -% 
 
TIK TOK ---- social 
media site/app                    5            5          5          5          5          -            5          5          5          5          -            5          5          5          5          - 
                                  7%           7%         7%         9%         9%         -%           7%         7%         8%         7%         -%           7%         7%         8%         9%         -% 
 
TUMBLR ---- social 
media site/app                    *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         1%         1%         1%         -%           *%         *%         1%         1%         -%           *%         *%         1%         1%         -% 
 
TWITCH ---- video 
sharing site/app                  2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         -%           2%         2%         3%         2%         -%           2%         2%         3%         3%         -% 
 
TWITTER ---- social 
media site/app                    4            4          4          4          4          -            4          4          4          4          -            4          4          4          4          - 
                                  5%           5%         6%         8%         8%         -%           5%         5%         6%         6%         -%           5%         5%         6%         6%         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         5%         4%         -%           3%         3%         4%         3%         -%           3%         3%         4%         4%         -% 
 
VIMEO ---- video 
sharing site/app                  2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         -%           2%         2%         3%         3%         -%           2%         2%         3%         3%         -% 
 
WHATSAPP ---- 
instant messenger                 4            4          4          4          4          -            4          4          4          4          -            4          4          4          4          - 
                                  6%           6%         6%         9%         8%         -%           6%         6%         7%         6%         -%           6%         6%         7%         8%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           81         80         60         62          -           84         84         70         76          -           84         84         67         59          - 
 
Effective sample size            53           51         50         38         39          -           53         53         44         47          -           53         53         43         37          - 
 
Total                            75           73         72         49         51          -           75         75         61         67          -           75         75         62         55          - 
 
XBOX LIVE ---- gaming             *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
YAHOO ---- search engine          2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         -%           2%         2%         3%         3%         -%           2%         2%         3%         3%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         3%         4%         4%         -%           2%         2%         3%         3%         -%           2%         2%         3%         3%         -% 
 
YOUTUBE ---- video 
sharing site/app                  8            8          8          8          8          -            8          8          8          8          -            8          8          6          6          - 
                                 11%          11%        11%        16%        15%         -%          11%        11%        13%        12%         -%          11%        11%        10%        12%         -% 
 
(Dont know / 
 Can't remember)                  5            5          5          1          1          -            5          5          2          1          -            5          5          4          2          - 
                                  6%           6%         7%         1%         1%         -%           6%         6%         4%         1%         -%           6%         6%         7%         4%         -% 
 
NET - Video 
Sharing Site or App              12           12         12         11         11          -           12         12         11         12          -           12         12         10         10          - 
                                 15%          16%        16%        23%        22%         -%          15%        15%        18%        17%         -%          15%        15%        16%        18%         -% 
 
NET - Search Engine              12           12         12          7         11          -           12         12          8         12          -           12         12         12         11          - 
                                 15%          16%        16%        15%        21%         -%          15%        15%        13%        17%         -%          15%        15%        19%        20%         -% 
 
NET - Social 
Media Site or App                56           54         53         39         41          -           56         56         47         54          -           56         56         49         44          - 
                                 75%          74%        74%        78%        79%         -%          75%        75%        76%        81%         -%          75%        75%        79%        81%         -% 
 
NET - Instant Messenger          17           15         15         13         13          -           17         17         15         17          -           17         17         14         13          - 
                                 22%          21%        21%        26%        25%         -%          22%        22%        24%        25%         -%          22%        22%        22%        24%         -% 
 
NET - News Site or App            7            7          7          5          5          -            7          7          7          7          -            7          7          7          6          - 
                                  9%           9%         9%        10%        10%         -%           9%         9%        11%        10%         -%           9%         9%        11%        11%         -% 
 
NET - Playing 
games on a site or app            3            3          3          3          3          -            3          3          3          3          -            3          3          3          3          - 
                                  3%           4%         4%         5%         5%         -%           3%         3%         4%         4%         -%           3%         3%         4%         5%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           81         80         60         62          -           84         84         70         76          -           84         84         67         59          - 
 
Effective sample size            53           51         50         38         39          -           53         53         44         47          -           53         53         43         37          - 
 
Total                            75           73         72         49         51          -           75         75         61         67          -           75         75         62         55          - 
 
NET - Email or 
another site or app               8            8          8          6          6          -            8          8          6          6          -            8          8          6          6          - 
                                 11%          11%        11%        11%        11%         -%          11%        11%         9%         9%         -%          11%        11%         9%        10%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           25         54           58         65         56         43         54           30         32          **         **          40         21          **         ** 
 
Effective sample size            53           16         34           37         42         36         27         33           20         21          **         **          28         12          **         ** 
 
Total                            75           20         51           54         61         51         37         45           32         29          **         **          46         13          **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            -          3            2          2          1          1          -            -          1          **         **           2          1          **         ** 
                                  4%           -%         6%           3%         3%         3%         4%         -%           -%         5%         **         **           4%        11%         **         ** 
 
AOL ---- search engine            1            -          1            -          -          1          1          -            -          1          **         **           -          1          **         ** 
                                  2%           -%         3%           -%         -%         3%         4%         -%           -%         5%         **         **           -%        11%         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            -          2            2          2          2          2          2            2          -          **         **           2          -          **         ** 
                                  2%           -%         3%           3%         3%         3%         4%         4%           5%         -%         **         **           3%         -%         **         ** 
 
BING/MSN ---- 
search engine                     2            -          2            2          2          -          -          -            -          -          **         **           2          -          **         ** 
                                  2%           -%         4%           3%         3%         -%         -%         -%           -%         -%         **         **           4%         -%         **         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              2            -          2            -          -          -          -          -            2          -          **         **           2          -          **         ** 
                                  3%           -%         4%           -%         -%         -%         -%         -%           7%         -%         **         **           5%         -%         **         ** 
 
DISCORD ---- 
instant messenger                 2            -          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         3%           3%         3%         3%         -%         4%           -%         6%         **         **           -%        13%         **         ** 
 
EMAIL                             5            2          3            4          4          3          3          2            -          3          **         **           3          2          **         ** 
                                  7%           9%         7%           7%         6%         7%         9%         4%           -%        11%         **         **           7%        13%         **         ** 
 
FACEBOOK ---- 
social media site/app            45           15         26           32         37         35         26         31           19         19          **         **          25          6          **         ** 
                                 60%          74%        52%          60%        60%        69%        70%        68%          58%        65%         **         **          55%        48%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            5          5            6          7          8          7          7            *          7          **         **           3          4          **         ** 
                                 14%          27%        10%          11%        12%        15%        19%        16%           1%        25%         **         **           6%        31%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           25         54           58         65         56         43         54           30         32          **         **          40         21          **         ** 
 
Effective sample size            53           16         34           37         42         36         27         33           20         21          **         **          28         12          **         ** 
 
Total                            75           20         51           54         61         51         37         45           32         29          **         **          46         13          **         ** 
 
FACETIME ---- 
social media site/app             1            1          *            *          *          1          *          1            *          *          **         **           *          -          **         ** 
                                  2%           4%         1%           1%         1%         2%         1%         2%           1%         2%         **         **           1%         -%         **         ** 
 
GOOGLE ---- 
search engine                     7            1          4            3          3          5          *          3            3          2          **         **           2          1          **         ** 
                                  9%           6%         7%           5%         4%         9%         1%         6%           8%         8%         **         **           4%         5%         **         ** 
 
IMESSAGE ---- 
instant messenger                 1            1          -            *          *          1          *          1            -          1          **         **           -          *          **         ** 
                                  1%           3%         -%           *%         *%         1%         *%         1%           -%         2%         **         **           -%         1%         **         ** 
 
INSTAGRAM ---- 
social media site/app             6            3          2            5          5          4          3          6            3          1          **         **           3          *          **         ** 
                                  8%          16%         4%           9%         8%         7%         8%        12%          10%         4%         **         **           7%         2%         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            *          1            1          1          1          1          1            1          -          **         **           1          -          **         ** 
                                  2%           2%         2%           1%         1%         1%         2%         2%           2%         -%         **         **           1%         -%         **         ** 
 
LINKEDIN ---- 
social media site/app             2            *          2            2          2          2          2          2            -          2          **         **           2          -          **         ** 
                                  3%           2%         3%           4%         3%         4%         5%         4%           -%         6%         **         **           3%         -%         **         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            -          2            2          2          -          -          -            -          -          **         **           2          -          **         ** 
                                  2%           -%         4%           3%         3%         -%         -%         -%           -%         -%         **         **           4%         -%         **         ** 
 
NINTENDO ONLINE 
---- gaming                       *            *          -            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  *%           2%         -%           1%         1%         1%         1%         1%           -%         -%         **         **           -%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           25         54           58         65         56         43         54           30         32          **         **          40         21          **         ** 
 
Effective sample size            53           16         34           37         42         36         27         33           20         21          **         **          28         12          **         ** 
 
Total                            75           20         51           54         61         51         37         45           32         29          **         **          46         13          **         ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          -            -          -          *          -          *            -          *          **         **           -          -          **         ** 
                                  1%           2%         -%           -%         -%         1%         -%         1%           -%         2%         **         **           -%         -%         **         ** 
 
PINTEREST ---- 
social media site/app             2            *          2            2          2          2          *          2            2          -          **         **           2          -          **         ** 
                                  3%           2%         3%           4%         3%         4%         1%         4%           5%         -%         **         **           4%         -%         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            *          2            -          2          2          2          2            -          *          **         **           2          -          **         ** 
                                  3%           2%         4%           -%         3%         5%         5%         5%           -%         2%         **         **           4%         -%         **         ** 
 
SNAPCHAT ---- 
instant messenger                 5            2          4            5          5          5          1          5            2          3          **         **           *          2          **         ** 
                                  7%           8%         7%           8%         7%        10%         3%        11%           5%        11%         **         **           *%        15%         **         ** 
 
TIK TOK ---- social 
media site/app                    5            1          4            4          4          3          2          3            4          1          **         **           4          *          **         ** 
                                  7%           5%         8%           8%         7%         5%         6%         6%          12%         4%         **         **           8%         1%         **         ** 
 
TUMBLR ---- social 
media site/app                    *            *          -            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  *%           2%         -%           1%         1%         1%         1%         1%           -%         -%         **         **           -%         -%         **         ** 
 
TWITCH ---- video 
sharing site/app                  2            -          2            2          2          2          2          2            2          -          **         **           2          -          **         ** 
                                  2%           -%         3%           3%         3%         3%         4%         4%           5%         -%         **         **           4%         -%         **         ** 
 
TWITTER ---- social 
media site/app                    4            2          2            3          3          2          2          2            *          3          **         **           2          -          **         ** 
                                  5%          10%         4%           6%         6%         4%         5%         5%           1%        10%         **         **           4%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           25         54           58         65         56         43         54           30         32          **         **          40         21          **         ** 
 
Effective sample size            53           16         34           37         42         36         27         33           20         21          **         **          28         12          **         ** 
 
Total                            75           20         51           54         61         51         37         45           32         29          **         **          46         13          **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            *          2            2          2          *          -          *            -          *          **         **           2          -          **         ** 
                                  3%           2%         4%           3%         3%         1%         -%         1%           -%         2%         **         **           4%         -%         **         ** 
 
VIMEO ---- video 
sharing site/app                  2            -          2            2          2          2          -          2            2          -          **         **           2          -          **         ** 
                                  2%           -%         3%           3%         3%         3%         -%         4%           5%         -%         **         **           4%         -%         **         ** 
 
WHATSAPP ---- 
instant messenger                 4            2          2            2          4          4          4          4            -          2          **         **           3          *          **         ** 
                                  6%          12%         4%           4%         6%         8%        10%        10%           -%         7%         **         **           7%         1%         **         ** 
 
XBOX LIVE ---- gaming             *            *          -            -          -          *          -          *            -          *          **         **           -          -          **         ** 
                                  1%           2%         -%           -%         -%         1%         -%         1%           -%         2%         **         **           -%         -%         **         ** 
 
YAHOO ---- search engine          2            -          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         3%           3%         3%         3%         -%         4%           -%         6%         **         **           -%        13%         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            -          2            2          2          -          -          -            -          -          **         **           2          -          **         ** 
                                  2%           -%         4%           3%         3%         -%         -%         -%           -%         -%         **         **           4%         -%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  8            6          2            6          6          2          2          2            2          4          **         **           4          2          **         ** 
                                 11%          28%         5%          10%         9%         4%         5%         5%           7%        13%         **         **           8%        14%         **         ** 
 
(Dont know / 
 Can't remember)                  5            -          4            2          4          4          4          2            3          2          **         **           4          *          **         ** 
                                  6%           -%         8%           4%         6%         8%        10%         5%           8%         6%         **         **          10%         2%         **         ** 
 
NET - Video 
Sharing Site or App              12            6          6            9          9          6          4          6            6          4          **         **           7          2          **         ** 
                                 15%          28%        11%          17%        15%        11%        10%        13%          18%        13%         **         **          16%        14%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           25         54           58         65         56         43         54           30         32          **         **          40         21          **         ** 
 
Effective sample size            53           16         34           37         42         36         27         33           20         21          **         **          28         12          **         ** 
 
Total                            75           20         51           54         61         51         37         45           32         29          **         **          46         13          **         ** 
 
NET - Search Engine              12            1          9            6          6          8          2          5            3          5          **         **           4          4          **         ** 
                                 15%           6%        17%          11%        10%        15%         4%        10%           8%        18%         **         **           8%        29%         **         ** 
 
NET - Social 
Media Site or App                56           15         38           43         48         42         30         38           25         23          **         **          35          8          **         ** 
                                 75%          75%        74%          80%        78%        82%        80%        85%          77%        82%         **         **          75%        61%         **         ** 
 
NET - Instant Messenger          17            6         10           10         13         14         10         13            2         10          **         **           5          6          **         ** 
                                 22%          32%        20%          19%        22%        27%        27%        30%           6%        34%         **         **          10%        46%         **         ** 
 
NET - News Site or App            7            1          6            4          4          4          4          3            2          2          **         **           4          1          **         ** 
                                  9%           4%        11%           8%         7%         8%        10%         6%           7%         6%         **         **           9%        11%         **         ** 
 
NET - Playing 
games on a site or app            3            1          2            *          2          3          2          3            -          *          **         **           2          -          **         ** 
                                  3%           4%         4%           1%         4%         5%         6%         6%           -%         2%         **         **           4%         -%         **         ** 
 
NET - Email or 
another site or app               8            2          6            4          4          4          3          2            2          4          **         **           5          2          **         ** 
                                 11%          11%        11%           7%         6%         8%         9%         5%           7%        13%         **         **          12%        13%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2097 
Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   84            ** 
 
Effective sample size            53            ** 
 
Total                            75            ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            ** 
                                  4%           ** 
 
AOL ---- search engine            1            ** 
                                  2%           ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            ** 
                                  2%           ** 
 
BING/MSN ---- 
search engine                     2            ** 
                                  2%           ** 
 
BLOG SITE OR APP 
 ---- email/site/app              2            ** 
                                  3%           ** 
 
DISCORD ---- 
instant messenger                 2            ** 
                                  2%           ** 
 
EMAIL                             5            ** 
                                  7%           ** 
 
FACEBOOK ---- 
social media site/app            45            ** 
                                 60%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            ** 
                                 14%           ** 
 
FACETIME ---- 
social media site/app             1            ** 
                                  2%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   84            ** 
 
Effective sample size            53            ** 
 
Total                            75            ** 
 
GOOGLE ---- 
search engine                     7            ** 
                                  9%           ** 
 
IMESSAGE ---- 
instant messenger                 1            ** 
                                  1%           ** 
 
INSTAGRAM ---- 
social media site/app             6            ** 
                                  8%           ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            ** 
                                  2%           ** 
 
LINKEDIN ---- 
social media site/app             2            ** 
                                  3%           ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            ** 
                                  2%           ** 
 
NINTENDO ONLINE 
---- gaming                       *            ** 
                                  *%           ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            ** 
                                  1%           ** 
 
PINTEREST ---- 
social media site/app             2            ** 
                                  3%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   84            ** 
 
Effective sample size            53            ** 
 
Total                            75            ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            ** 
                                  3%           ** 
 
SNAPCHAT ---- 
instant messenger                 5            ** 
                                  7%           ** 
 
TIK TOK ---- social 
media site/app                    5            ** 
                                  7%           ** 
 
TUMBLR ---- social 
media site/app                    *            ** 
                                  *%           ** 
 
TWITCH ---- video 
sharing site/app                  2            ** 
                                  2%           ** 
 
TWITTER ---- social 
media site/app                    4            ** 
                                  5%           ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            ** 
                                  3%           ** 
 
VIMEO ---- video 
sharing site/app                  2            ** 
                                  2%           ** 
 
WHATSAPP ---- 
instant messenger                 4            ** 
                                  6%           ** 
 
XBOX LIVE ---- gaming             *            ** 
                                  1%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   84            ** 
 
Effective sample size            53            ** 
 
Total                            75            ** 
 
YAHOO ---- search engine          2            ** 
                                  2%           ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            ** 
                                  2%           ** 
 
YOUTUBE ---- video 
sharing site/app                  8            ** 
                                 11%           ** 
 
(Dont know / 
 Can't remember)                  5            ** 
                                  6%           ** 
 
NET - Video 
Sharing Site or App              12            ** 
                                 15%           ** 
 
NET - Search Engine              12            ** 
                                 15%           ** 
 
NET - Social 
Media Site or App                56            ** 
                                 75%           ** 
 
NET - Instant Messenger          17            ** 
                                 22%           ** 
 
NET - News Site or App            7            ** 
                                  9%           ** 
 
NET - Playing 
games on a site or app            3            ** 
                                  3%           ** 
 
NET - Email or 
another site or app               8            ** 
                                 11%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           63         57         58         30         65         62         41         33          **         **        55          ** 
 
Effective sample size            53           40         36         37         19         40         38         27         22          **         **        34          ** 
 
Total                            75           58         53         52         26         57         54         33         34          **         **        47          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            3          3          3          1          3          1          3          3          **         **         3          ** 
                                  4%           5%         6%         6%         5%         6%         3%        10%         9%         **         **         7%         ** 
 
AOL ---- search engine            1            1          1          1          1          1          1          1          1          **         **         1          ** 
                                  2%           2%         3%         3%         5%         2%         3%         4%         4%         **         **         3%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            2          2          -          -          -          -          -          -          **         **         -          ** 
                                  2%           3%         3%         -%         -%         -%         -%         -%         -%         **         **         -%         ** 
 
BING/MSN ---- 
search engine                     2            2          2          2          -          2          -          2          2          **         **         2          ** 
                                  2%           3%         3%         3%         -%         3%         -%         5%         5%         **         **         4%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              2            2          2          -          2          -          -          -          -          **         **         -          ** 
                                  3%           4%         4%         -%         8%         -%         -%         -%         -%         **         **         -%         ** 
 
DISCORD ---- 
instant messenger                 2            2          2          2          2          2          2          -          2          **         **         -          ** 
                                  2%           3%         3%         3%         7%         3%         3%         -%         5%         **         **         -%         ** 
 
EMAIL                             5            5          5          5          3          5          3          5          4          **         **         4          ** 
                                  7%           9%        10%        10%        13%         9%         6%        15%        11%         **         **         8%         ** 
 
FACEBOOK ---- 
social media site/app            45           37         33         31         15         38         40         25         19          **         **        29          ** 
                                 60%          63%        62%        58%        56%        67%        74%        76%        56%         **         **        60%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           63         57         58         30         65         62         41         33          **         **        55          ** 
 
Effective sample size            53           40         36         37         19         40         38         27         22          **         **        34          ** 
 
Total                            75           58         53         52         26         57         54         33         34          **         **        47          ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11           10          7          6          7         10          9          9          5          **         **         7          ** 
                                 14%          17%        14%        12%        27%        18%        17%        27%        13%         **         **        16%         ** 
 
FACETIME ---- 
social media site/app             1            1          1          *          1          1          1          1          *          **         **         *          ** 
                                  2%           1%         2%         1%         5%         1%         2%         2%         1%         **         **         1%         ** 
 
GOOGLE ---- 
search engine                     7            4          3          3          1          3          6          3          *          **         **         1          ** 
                                  9%           7%         6%         5%         4%         6%        12%         8%         1%         **         **         2%         ** 
 
IMESSAGE ---- 
instant messenger                 1            *          1          *          1          1          1          *          -          **         **         *          ** 
                                  1%           1%         1%         *%         3%         1%         1%         2%         -%         **         **         *%         ** 
 
INSTAGRAM ---- 
social media site/app             6            6          4          5          3          6          6          4          *          **         **         5          ** 
                                  8%          10%         7%         9%        11%        10%        11%        11%         1%         **         **        11%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            *          *          1          *          1          1          *          *          **         **         1          ** 
                                  2%           1%         1%         1%         1%         1%         1%         1%         1%         **         **         2%         ** 
 
LINKEDIN ---- 
social media site/app             2            2          2          2          *          *          *          2          2          **         **         2          ** 
                                  3%           3%         4%         4%         1%         1%         1%         6%         6%         **         **         4%         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            2          2          2          -          2          -          2          2          **         **         2          ** 
                                  2%           3%         3%         3%         -%         3%         -%         5%         5%         **         **         4%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           63         57         58         30         65         62         41         33          **         **        55          ** 
 
Effective sample size            53           40         36         37         19         40         38         27         22          **         **        34          ** 
 
Total                            75           58         53         52         26         57         54         33         34          **         **        47          ** 
 
NINTENDO ONLINE 
---- gaming                       *            *          *          *          *          *          *          *          *          **         **         *          ** 
                                  *%           1%         1%         1%         1%         1%         1%         1%         1%         **         **         1%         ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          *          -          *          *          *          *          -          **         **         -          ** 
                                  1%           1%         1%         -%         2%         1%         1%         2%         -%         **         **         -%         ** 
 
PINTEREST ---- 
social media site/app             2            *          *          2          2          *          *          *          2          **         **         2          ** 
                                  3%           1%         1%         4%         8%         1%         1%         1%         6%         **         **         4%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          *          2          2          2          *          *          -          **         **         2          ** 
                                  3%           4%         1%         4%         9%         4%         1%         2%         -%         **         **         4%         ** 
 
SNAPCHAT ---- 
instant messenger                 5            5          5          4          3          5          5          1          2          **         **         1          ** 
                                  7%           9%         9%         8%        12%         8%        10%         4%         7%         **         **         2%         ** 
 
TIK TOK ---- social 
media site/app                    5            3          3          4          1          5          3          1          2          **         **         4          ** 
                                  7%           5%         6%         8%         4%         9%         5%         3%         7%         **         **         9%         ** 
 
TUMBLR ---- social 
media site/app                    *            *          *          *          -          *          *          *          -          **         **         *          ** 
                                  *%           1%         1%         1%         -%         1%         1%         1%         -%         **         **         1%         ** 
 
TWITCH ---- video 
sharing site/app                  2            2          -          2          -          2          2          -          -          **         **         2          ** 
                                  2%           3%         -%         3%         -%         3%         3%         -%         -%         **         **         4%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           63         57         58         30         65         62         41         33          **         **        55          ** 
 
Effective sample size            53           40         36         37         19         40         38         27         22          **         **        34          ** 
 
Total                            75           58         53         52         26         57         54         33         34          **         **        47          ** 
 
TWITTER ---- social 
media site/app                    4            4          3          3          2          4          4          2          1          **         **         3          ** 
                                  5%           7%         6%         6%        10%         6%         7%         6%         3%         **         **         6%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          2          2          *          2          *          2          2          **         **         2          ** 
                                  3%           4%         4%         3%         2%         4%         1%         7%         5%         **         **         4%         ** 
 
VIMEO ---- video 
sharing site/app                  2            -          -          2          2          -          -          -          2          **         **         2          ** 
                                  2%           -%         -%         3%         7%         -%         -%         -%         5%         **         **         4%         ** 
 
WHATSAPP ---- 
instant messenger                 4            4          2          4          4          4          2          2          *          **         **         2          ** 
                                  6%           7%         5%         7%        17%         8%         5%         7%         1%         **         **         5%         ** 
 
XBOX LIVE ---- gaming             *            *          *          -          *          *          *          *          -          **         **         -          ** 
                                  1%           1%         1%         -%         2%         1%         1%         2%         -%         **         **         -%         ** 
 
YAHOO ---- search engine          2            2          2          2          2          2          2          -          2          **         **         -          ** 
                                  2%           3%         3%         3%         7%         3%         3%         -%         5%         **         **         -%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          2          -          2          -          2          2          **         **         2          ** 
                                  2%           3%         3%         3%         -%         3%         -%         5%         5%         **         **         4%         ** 
 
YOUTUBE ---- video 
sharing site/app                  8            6          8          7          4          8          6          4          4          **         **         4          ** 
                                 11%          11%        15%        14%        15%        14%        11%        13%        12%         **         **         9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           63         57         58         30         65         62         41         33          **         **        55          ** 
 
Effective sample size            53           40         36         37         19         40         38         27         22          **         **        34          ** 
 
Total                            75           58         53         52         26         57         54         33         34          **         **        47          ** 
 
(Dont know / 
 Can't remember)                  5            2          2          2          1          2          2          *          2          **         **         2          ** 
                                  6%           4%         4%         5%         3%         3%         4%         1%         6%         **         **         5%         ** 
 
NET - Video 
Sharing Site or App              12            8          8         11          6         10          8          4          6          **         **         8          ** 
                                 15%          13%        15%        20%        22%        17%        14%        13%        17%         **         **        16%         ** 
 
NET - Search Engine              12            9          8          7          4          8          9          6          5          **         **         4          ** 
                                 15%          16%        15%        14%        15%        14%        17%        17%        16%         **         **         9%         ** 
 
NET - Social 
Media Site or App                56           44         40         41         20         46         45         27         26          **         **        38          ** 
                                 75%          76%        76%        79%        76%        80%        84%        83%        78%         **         **        80%         ** 
 
NET - Instant Messenger          17           16         11         12         11         16         13          9          7          **         **        10          ** 
                                 22%          27%        21%        23%        42%        28%        25%        28%        20%         **         **        21%         ** 
 
NET - News Site or App            7            6          6          4          2          4          3          4          3          **         **         4          ** 
                                  9%          10%        10%         8%         8%         8%         5%        12%        10%         **         **         8%         ** 
 
NET - Playing 
games on a site or app            3            3          1          2          3          3          1          1          *          **         **         2          ** 
                                  3%           5%         2%         4%        10%         5%         2%         2%         1%         **         **         5%         ** 
 
NET - Email or 
another site or app               8            8          8          5          6          6          4          6          4          **         **         4          ** 
                                 11%          14%        15%        10%        24%        10%         7%        17%        11%         **         **         8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           64         31         23          **        67         27         50          **         **         **         **        52         62          **         **         ** 
 
Effective sample size            53           39         20         13          **        42         16         30          **         **         **         **        32         38          **         **         ** 
 
Total                            75           52         27         19          **        59         26         42          **         **         **         **        46         54          **         **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            1          1          2          **         2          2          3          **         **         **         **         1          3          **         **         ** 
                                  4%           3%         5%         9%         **         3%         7%         8%         **         **         **         **         3%         6%         **         **         ** 
 
AOL ---- search engine            1            1          1          -          **         -          -          1          **         **         **         **         1          1          **         **         ** 
                                  2%           3%         5%         -%         **         -%         -%         3%         **         **         **         **         3%         3%         **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            -          -          2          **         2          2          -          **         **         **         **         2          -          **         **         ** 
                                  2%           -%         -%         8%         **         3%         6%         -%         **         **         **         **         4%         -%         **         **         ** 
 
BING/MSN ---- 
search engine                     2            -          -          2          **         2          2          2          **         **         **         **         -          2          **         **         ** 
                                  2%           -%         -%         9%         **         3%         7%         4%         **         **         **         **         -%         3%         **         **         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              2            -          -          -          **         -          2          -          **         **         **         **         -          2          **         **         ** 
                                  3%           -%         -%         -%         **         -%         8%         -%         **         **         **         **         -%         4%         **         **         ** 
 
DISCORD ---- 
instant messenger                 2            2          -          -          **         -          -          2          **         **         **         **         -          -          **         **         ** 
                                  2%           3%         -%         -%         **         -%         -%         4%         **         **         **         **         -%         -%         **         **         ** 
 
EMAIL                             5            3          3          2          **         3          4          5          **         **         **         **         3          5          **         **         ** 
                                  7%           6%        11%        10%         **         6%        14%        12%         **         **         **         **         8%        10%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            45           41         23         10          **        34         16         26          **         **         **         **        32         35          **         **         ** 
                                 60%          77%        85%        50%         **        58%        62%        62%         **         **         **         **        71%        66%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            9          5          1          **         7          2          9          **         **         **         **         9          9          **         **         ** 
                                 14%          17%        17%         7%         **        11%         9%        21%         **         **         **         **        19%        17%         **         **         ** 
 
FACETIME ---- 
social media site/app             1            1          *          *          **         *          -          *          **         **         **         **         1          1          **         **         ** 
                                  2%           2%         2%         3%         **         1%         -%         1%         **         **         **         **         2%         1%         **         **         ** 
 
GOOGLE ---- 
search engine                     7            5          2          1          **         5          4          1          **         **         **         **         3          1          **         **         ** 
                                  9%           9%         9%         3%         **         8%        14%         3%         **         **         **         **         7%         3%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           64         31         23          **        67         27         50          **         **         **         **        52         62          **         **         ** 
 
Effective sample size            53           39         20         13          **        42         16         30          **         **         **         **        32         38          **         **         ** 
 
Total                            75           52         27         19          **        59         26         42          **         **         **         **        46         54          **         **         ** 
 
IMESSAGE ---- 
instant messenger                 1            1          1          1          **         1          -          1          **         **         **         **         1          1          **         **         ** 
                                  1%           1%         2%         3%         **         1%         -%         2%         **         **         **         **         1%         1%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             6            4          4          3          **         5          3          3          **         **         **         **         4          5          **         **         ** 
                                  8%           8%        15%        17%         **         9%        10%         8%         **         **         **         **         8%        10%         **         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            1          -          -          **         *          -          *          **         **         **         **         *          1          **         **         ** 
                                  2%           1%         -%         -%         **         1%         -%         1%         **         **         **         **         1%         1%         **         **         ** 
 
LINKEDIN ---- 
social media site/app             2            *          -          -          **         2          -          2          **         **         **         **         *          *          **         **         ** 
                                  3%           1%         -%         -%         **         3%         -%         4%         **         **         **         **         1%         1%         **         **         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            -          -          2          **         2          2          2          **         **         **         **         -          2          **         **         ** 
                                  2%           -%         -%         9%         **         3%         7%         4%         **         **         **         **         -%         3%         **         **         ** 
 
NINTENDO ONLINE 
---- gaming                       *            *          -          -          **         -          -          -          **         **         **         **         *          *          **         **         ** 
                                  *%           1%         -%         -%         **         -%         -%         -%         **         **         **         **         1%         1%         **         **         ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          *          *          **         *          -          *          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         2%         3%         **         1%         -%         1%         **         **         **         **         1%         1%         **         **         ** 
 
PINTEREST ---- 
social media site/app             2            *          -          -          **         2          2          2          **         **         **         **         2          *          **         **         ** 
                                  3%           1%         -%         -%         **         3%         7%         4%         **         **         **         **         4%         1%         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          2          *          **         2          -          *          **         **         **         **         2          2          **         **         ** 
                                  3%           4%         9%         3%         **         4%         -%         1%         **         **         **         **         5%         4%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 5            5          2          1          **         2          -          3          **         **         **         **         2          2          **         **         ** 
                                  7%          10%         6%         5%         **         3%         -%         8%         **         **         **         **         4%         4%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           64         31         23          **        67         27         50          **         **         **         **        52         62          **         **         ** 
 
Effective sample size            53           39         20         13          **        42         16         30          **         **         **         **        32         38          **         **         ** 
 
Total                            75           52         27         19          **        59         26         42          **         **         **         **        46         54          **         **         ** 
 
TIK TOK ---- social 
media site/app                    5            1          1          3          **         5          -          1          **         **         **         **         3          5          **         **         ** 
                                  7%           2%         5%        14%         **         8%         -%         3%         **         **         **         **         7%         9%         **         **         ** 
 
TUMBLR ---- social 
media site/app                    *            *          *          *          **         *          *          *          **         **         **         **         *          *          **         **         ** 
                                  *%           1%         1%         2%         **         1%         1%         1%         **         **         **         **         1%         1%         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  2            -          -          2          **         2          -          -          **         **         **         **         -          2          **         **         ** 
                                  2%           -%         -%         9%         **         3%         -%         -%         **         **         **         **         -%         3%         **         **         ** 
 
TWITTER ---- social 
media site/app                    4            4          4          2          **         4          1          2          **         **         **         **         2          3          **         **         ** 
                                  5%           8%        15%        10%         **         7%         4%         6%         **         **         **         **         5%         6%         **         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            *          *          2          **         2          2          2          **         **         **         **         *          2          **         **         ** 
                                  3%           1%         2%        12%         **         4%         7%         6%         **         **         **         **         1%         4%         **         **         ** 
 
VIMEO ---- video 
sharing site/app                  2            -          -          -          **         2          2          2          **         **         **         **         2          -          **         **         ** 
                                  2%           -%         -%         -%         **         3%         7%         4%         **         **         **         **         4%         -%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 4            4          4          1          **         4          1          2          **         **         **         **         4          4          **         **         ** 
                                  6%           8%        15%         3%         **         7%         6%         5%         **         **         **         **         9%         8%         **         **         ** 
 
XBOX LIVE ---- gaming             *            *          *          *          **         *          -          *          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         2%         3%         **         1%         -%         1%         **         **         **         **         1%         1%         **         **         ** 
 
YAHOO ---- search engine          2            2          -          -          **         -          -          2          **         **         **         **         -          -          **         **         ** 
                                  2%           3%         -%         -%         **         -%         -%         4%         **         **         **         **         -%         -%         **         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            -          -          2          **         2          2          2          **         **         **         **         -          2          **         **         ** 
                                  2%           -%         -%         9%         **         3%         7%         4%         **         **         **         **         -%         3%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           64         31         23          **        67         27         50          **         **         **         **        52         62          **         **         ** 
 
Effective sample size            53           39         20         13          **        42         16         30          **         **         **         **        32         38          **         **         ** 
 
Total                            75           52         27         19          **        59         26         42          **         **         **         **        46         54          **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  8            4          4          4          **         8          1          5          **         **         **         **         8          8          **         **         ** 
                                 11%           8%        14%        20%         **        13%         6%        13%         **         **         **         **        17%        15%         **         **         ** 
 
(Dont know / 
 Can't remember)                  5            2          -          *          **         4          2          2          **         **         **         **         2          2          **         **         ** 
                                  6%           3%         -%         1%         **         8%         7%         6%         **         **         **         **         4%         4%         **         **         ** 
 
NET - Video 
Sharing Site or App              12            4          4          5          **        11          3          7          **         **         **         **        10         10          **         **         ** 
                                 15%           8%        14%        29%         **        19%        12%        17%         **         **         **         **        21%        18%         **         **         ** 
 
NET - Search Engine              12            8          4          2          **         7          6          6          **         **         **         **         4          5          **         **         ** 
                                 15%          15%        14%        13%         **        11%        21%        14%         **         **         **         **        10%         9%         **         **         ** 
 
NET - Social 
Media Site or App                56           44         25         11          **        43         18         31          **         **         **         **        36         41          **         **         ** 
                                 75%          85%        93%        60%         **        73%        69%        74%         **         **         **         **        79%        76%         **         **         ** 
 
NET - Instant Messenger          17           15          7          2          **        10          2         11          **         **         **         **        12         12          **         **         ** 
                                 22%          29%        28%        11%         **        16%         9%        27%         **         **         **         **        25%        22%         **         **         ** 
 
NET - News Site or App            7            3          2          4          **         4          3          4          **         **         **         **         4          4          **         **         ** 
                                  9%           5%         7%        20%         **         7%        13%        10%         **         **         **         **         8%         8%         **         **         ** 
 
NET - Playing 
games on a site or app            3            3          2          *          **         2          -          *          **         **         **         **         3          3          **         **         ** 
                                  3%           5%         9%         3%         **         4%         -%         1%         **         **         **         **         6%         5%         **         **         ** 
 
NET - Email or 
another site or app               8            4          3          2          **         4          6          5          **         **         **         **         4          8          **         **         ** 
                                 11%           7%        13%        13%         **         7%        22%        13%         **         **         **         **         9%        15%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   84           45          -          ** 
 
Effective sample size            53           27          -          ** 
 
Total                            75           34          -          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            1          -          ** 
                                  4%           4%         -%         ** 
 
AOL ---- search engine            1            1          -          ** 
                                  2%           4%         -%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            -          -          ** 
                                  2%           -%         -%         ** 
 
BING/MSN ---- 
search engine                     2            -          -          ** 
                                  2%           -%         -%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              2            -          -          ** 
                                  3%           -%         -%         ** 
 
DISCORD ---- 
instant messenger                 2            2          -          ** 
                                  2%           5%         -%         ** 
 
EMAIL                             5            3          -          ** 
                                  7%           8%         -%         ** 
 
FACEBOOK ---- 
social media site/app            45           27          -          ** 
                                 60%          77%         -%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            9          -          ** 
                                 14%          26%         -%         ** 
 
FACETIME ---- 
social media site/app             1            *          -          ** 
                                  2%           1%         -%         ** 
 
GOOGLE ---- 
search engine                     7            1          -          ** 
                                  9%           3%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   84           45          -          ** 
 
Effective sample size            53           27          -          ** 
 
Total                            75           34          -          ** 
 
IMESSAGE ---- 
instant messenger                 1            1          -          ** 
                                  1%           2%         -%         ** 
 
INSTAGRAM ---- 
social media site/app             6            4          -          ** 
                                  8%          10%         -%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            -          -          ** 
                                  2%           -%         -%         ** 
 
LINKEDIN ---- 
social media site/app             2            -          -          ** 
                                  3%           -%         -%         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            -          -          ** 
                                  2%           -%         -%         ** 
 
NINTENDO ONLINE 
---- gaming                       *            -          -          ** 
                                  *%           -%         -%         ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          -          ** 
                                  1%           1%         -%         ** 
 
PINTEREST ---- 
social media site/app             2            -          -          ** 
                                  3%           -%         -%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          -          ** 
                                  3%           7%         -%         ** 
 
SNAPCHAT ---- 
instant messenger                 5            3          -          ** 
                                  7%          10%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   84           45          -          ** 
 
Effective sample size            53           27          -          ** 
 
Total                            75           34          -          ** 
 
TIK TOK ---- social 
media site/app                    5            1          -          ** 
                                  7%           4%         -%         ** 
 
TUMBLR ---- social 
media site/app                    *            *          -          ** 
                                  *%           1%         -%         ** 
 
TWITCH ---- video 
sharing site/app                  2            -          -          ** 
                                  2%           -%         -%         ** 
 
TWITTER ---- social 
media site/app                    4            4          -          ** 
                                  5%          12%         -%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            *          -          ** 
                                  3%           1%         -%         ** 
 
VIMEO ---- video 
sharing site/app                  2            -          -          ** 
                                  2%           -%         -%         ** 
 
WHATSAPP ---- 
instant messenger                 4            4          -          ** 
                                  6%          12%         -%         ** 
 
XBOX LIVE ---- gaming             *            *          -          ** 
                                  1%           1%         -%         ** 
 
YAHOO ---- search engine          2            2          -          ** 
                                  2%           5%         -%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            -          -          ** 
                                  2%           -%         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                  8            2          -          ** 
                                 11%           7%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 152 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive language 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   84           45          -          ** 
 
Effective sample size            53           27          -          ** 
 
Total                            75           34          -          ** 
 
(Dont know / 
 Can't remember)                  5            2          -          ** 
                                  6%           6%         -%         ** 
 
NET - Video 
Sharing Site or App              12            2          -          ** 
                                 15%           7%         -%         ** 
 
NET - Search Engine              12            4          -          ** 
                                 15%          12%         -%         ** 
 
NET - Social 
Media Site or App                56           30          -          ** 
                                 75%          87%         -%         ** 
 
NET - Instant Messenger          17           13          -          ** 
                                 22%          39%         -%         ** 
 
NET - News Site or App            7            2          -          ** 
                                  9%           5%         -%         ** 
 
NET - Playing 
games on a site or app            3            2          -          ** 
                                  3%           7%         -%         ** 
 
NET - Email or 
another site or app               8            3          -          ** 
                                 11%          10%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 153 
<C8> And did your most recent experience of Offensive language come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           33         51            **         **         **         **         **         **         **          26         29         29           22         23          **        26 
 
Effective sample size            53           24         29            **         **         **         **         **         **         **          15         21         18           17         15          **        14 
 
Total                            75           35         41            **         **         **         **         **         **         **          15         31         29           26         20          **        23 
 
Someone you don't 
know personally                  26           12         14            **         **         **         **         **         **         **           7          9         11           12          4          **         9 
                                 35%          35%        34%           **         **         **         **         **         **         **          47%        28%        36%          47%        18%         **        41% 
 
Someone you 
know personally                  12            8          5            **         **         **         **         **         **         **           1          4          7            5          6          **         1 
                                 16%          22%        11%           **         **         **         **         **         **         **           9%        12%        24%          21%        27%         **         3% 
 
It wasn’t sent to me             31           11         20            **         **         **         **         **         **         **           7         15         10            8          9          **        11 
                                 41%          32%        50%           **         **         **         **         **         **         **          44%        48%        33%          32%        46%         **        49% 
 
(Don't know)                      6            4          2            **         **         **         **         **         **         **           -          4          2            -          2          **         2 
                                  8%          11%         5%           **         **         **         **         **         **         **           -%        11%         7%           -%         8%         **         7% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 153 (continuation) 
<C8> And did your most recent experience of Offensive language come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   84           45         39            **         **         **        39         44           77          ** 
 
Effective sample size            53           32         21            **         **         **        26         26           47          ** 
 
Total                            75           46         29            **         **         **        37         37           66          ** 
 
Someone you don't 
know personally                  26           16         11            **         **         **         9         16           21          ** 
                                 35%          34%        36%           **         **         **        25%        42%          31%         ** 
 
Someone you 
know personally                  12           11          1            **         **         **         5          7           12          ** 
                                 16%          24%         4%           **         **         **        14%        19%          18%         ** 
 
It wasn’t sent to me             31           18         14            **         **         **        21         10           28          ** 
                                 41%          38%        46%           **         **         **        57%        28%          42%         ** 
 
(Don't know)                      6            2          4            **         **         **         2          4            6          ** 
                                  8%           4%        14%           **         **         **         5%        11%           9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 153 (continuation) 
<C8> And did your most recent experience of Offensive language come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84            **         **         -          **         **         **         **         **         **         **         **        23           66          **         **         ** 
 
Effective sample size            53            **         **         -          **         **         **         **         **         **         **         **        23           42          **         **         ** 
 
Total                            75            **         **         -          **         **         **         **         **         **         **         **        11           58          **         **         ** 
 
Someone you don't 
know personally                  26            **         **         -          **         **         **         **         **         **         **         **         2           22          **         **         ** 
                                 35%           **         **         -%         **         **         **         **         **         **         **         **        21%          38%         **         **         ** 
 
Someone you 
know personally                  12            **         **         -          **         **         **         **         **         **         **         **         1            8          **         **         ** 
                                 16%           **         **         -%         **         **         **         **         **         **         **         **         9%          13%         **         **         ** 
 
It wasn’t sent to me             31            **         **         -          **         **         **         **         **         **         **         **         7           24          **         **         ** 
                                 41%           **         **         -%         **         **         **         **         **         **         **         **        65%          42%         **         **         ** 
 
(Don't know)                      6            **         **         -          **         **         **         **         **         **         **         **         *            4          **         **         ** 
                                  8%           **         **         -%         **         **         **         **         **         **         **         **         4%           7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 153 (continuation) 
<C8> And did your most recent experience of Offensive language come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           34          **        26          **         **           **        43           43         26          **         **          25         28         28          ** 
 
Effective sample size            53           21          **        18          **         **           **        27           28         17          **         **          17         17         17          ** 
 
Total                            75           28          **        26          **         **           **        36           38         23          **         **          25         22         26          ** 
 
Someone you don't 
know personally                  26            7          **        10          **         **           **        13           13          8          **         **          12          9          5          ** 
                                 35%          25%         **        37%         **         **           **        38%          35%        36%         **         **          46%        42%        20%         ** 
 
Someone you 
know personally                  12            6          **         4          **         **           **         5            9          3          **         **           3          3          6          ** 
                                 16%          22%         **        15%         **         **           **        13%          25%        11%         **         **          13%        12%        23%         ** 
 
It wasn’t sent to me             31           13          **         9          **         **           **        14           14          8          **         **           9          6         15          ** 
                                 41%          47%         **        33%         **         **           **        39%          36%        36%         **         **          34%        27%        57%         ** 
 
(Don't know)                      6            2          **         4          **         **           **         4            2          4          **         **           2          4          -          ** 
                                  8%           6%         **        15%         **         **           **        10%           4%        17%         **         **           7%        18%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 153 (continuation) 
<C8> And did your most recent experience of Offensive language come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           81         80         60         62          -           84         84         70         76          -           84         84         67         59          - 
 
Effective sample size            53           51         50         38         39          -           53         53         44         47          -           53         53         43         37          - 
 
Total                            75           73         72         49         51          -           75         75         61         67          -           75         75         62         55          - 
 
Someone you don't 
know personally                  26           24         24         15         16          -           26         26         20         23          -           26         26         19         19          - 
                                 35%          33%        34%        29%        31%         -%          35%        35%        32%        35%         -%          35%        35%        30%        34%         -% 
 
Someone you 
know personally                  12           12         11          8          7          -           12         12         11         11          -           12         12         12         11          - 
                                 16%          17%        15%        17%        14%         -%          16%        16%        17%        16%         -%          16%        16%        19%        19%         -% 
 
It wasn’t sent to me             31           31         31         22         25          -           31         31         25         29          -           31         31         25         24          - 
                                 41%          42%        43%        45%        48%         -%          41%        41%        41%        43%         -%          41%        41%        41%        43%         -% 
 
(Don't know)                      6            6          6          4          4          -            6          6          6          4          -            6          6          6          2          - 
                                  8%           8%         8%         8%         8%         -%           8%         8%         9%         6%         -%           8%         8%         9%         4%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 153 (continuation) 
<C8> And did your most recent experience of Offensive language come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           25         54           58         65         56         43         54           30         32          **         **          40         21          **         ** 
 
Effective sample size            53           16         34           37         42         36         27         33           20         21          **         **          28         12          **         ** 
 
Total                            75           20         51           54         61         51         37         45           32         29          **         **          46         13          **         ** 
 
Someone you don't 
know personally                  26            5         21           20         22         17         14         16           16          9          **         **          17          4          **         ** 
                                 35%          27%        41%          37%        36%        32%        36%        36%          51%        30%         **         **          38%        34%         **         ** 
 
Someone you 
know personally                  12            6          6            8         10         10          8          9            3          5          **         **          10          *          **         ** 
                                 16%          32%        11%          15%        16%        20%        21%        19%          10%        16%         **         **          22%         3%         **         ** 
 
It wasn’t sent to me             31            8         21           22         24         20         14         18           11         12          **         **          15          6          **         ** 
                                 41%          41%        41%          41%        39%        38%        38%        41%          33%        42%         **         **          32%        50%         **         ** 
 
(Don't know)                      6            -          3            4          5          5          2          2            2          4          **         **           4          2          **         ** 
                                  8%           -%         7%           7%         9%        10%         5%         4%           7%        12%         **         **           9%        13%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 153 (continuation) 
<C8> And did your most recent experience of Offensive language come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   84            ** 
 
Effective sample size            53            ** 
 
Total                            75            ** 
 
Someone you don't 
know personally                  26            ** 
                                 35%           ** 
 
Someone you 
know personally                  12            ** 
                                 16%           ** 
 
It wasn’t sent to me             31            ** 
                                 41%           ** 
 
(Don't know)                      6            ** 
                                  8%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 153 (continuation) 
<C8> And did your most recent experience of Offensive language come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           63         57         58         30         65         62         41         33          **         **        55          ** 
 
Effective sample size            53           40         36         37         19         40         38         27         22          **         **        34          ** 
 
Total                            75           58         53         52         26         57         54         33         34          **         **        47          ** 
 
Someone you don't 
know personally                  26           22         19         18         11         17         18         11         11          **         **        17          ** 
                                 35%          38%        35%        34%        44%        30%        33%        33%        34%         **         **        36%         ** 
 
Someone you 
know personally                  12            9         10         10          4         11          8          8          6          **         **        10          ** 
                                 16%          15%        18%        18%        17%        18%        16%        25%        18%         **         **        21%         ** 
 
It wasn’t sent to me             31           22         19         23          8         26         26         14         13          **         **        18          ** 
                                 41%          37%        36%        43%        31%        45%        48%        42%        38%         **         **        38%         ** 
 
(Don't know)                      6            6          5          2          2          4          2          -          3          **         **         2          ** 
                                  8%          10%        10%         4%         8%         6%         3%         -%        10%         **         **         5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 153 (continuation) 
<C8> And did your most recent experience of Offensive language come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   84           64         31         23          **        67         27         50          **         **         **         **        52         62          **         **         ** 
 
Effective sample size            53           39         20         13          **        42         16         30          **         **         **         **        32         38          **         **         ** 
 
Total                            75           52         27         19          **        59         26         42          **         **         **         **        46         54          **         **         ** 
 
Someone you don't 
know personally                  26           15         10          5          **        17          9         15          **         **         **         **        15         20          **         **         ** 
                                 35%          28%        36%        26%         **        28%        35%        36%         **         **         **         **        32%        36%         **         **         ** 
 
Someone you 
know personally                  12           10          7          5          **        12          6          8          **         **         **         **        10         10          **         **         ** 
                                 16%          20%        26%        26%         **        20%        22%        20%         **         **         **         **        22%        19%         **         **         ** 
 
It wasn’t sent to me             31           24          8          9          **        26         10         15          **         **         **         **        19         22          **         **         ** 
                                 41%          46%        31%        48%         **        45%        37%        35%         **         **         **         **        42%        42%         **         **         ** 
 
(Don't know)                      6            4          2          -          **         4          2          4          **         **         **         **         2          2          **         **         ** 
                                  8%           7%         7%         -%         **         7%         7%        10%         **         **         **         **         4%         3%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 153 (continuation) 
<C8> And did your most recent experience of Offensive language come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive language 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   84           45          -          ** 
 
Effective sample size            53           27          -          ** 
 
Total                            75           34          -          ** 
 
Someone you don't 
know personally                  26           13          -          ** 
                                 35%          38%         -%         ** 
 
Someone you 
know personally                  12            8          -          ** 
                                 16%          25%         -%         ** 
 
It wasn’t sent to me             31            9          -          ** 
                                 41%          27%         -%         ** 
 
(Don't know)                      6            4          -          ** 
                                  8%          10%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 154 
<C5> How often do you experience Offensive videos / pictures when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           44         55            **        25          **        22          **         **         **          36         42         21            **        25          **        37 
 
Effective sample size            58           25         33            **        16          **        12          **         **         **          21         26         11            **        17          **        20 
 
Total                            79           31         48            **        20          **        16          **         **         **          28         36         15            **        25          **        28 
 
Daily/ most days                  9            1          8            **         4          **         2          **         **         **           5          2          2            **         *          **         7 
                                 11%           3%        17%           **        22%         **        14%         **         **         **          18%         6%        11%           **         2%         **        24% 
 
Weekly/ most weeks               17            9          8            **         6          **         5          **         **         **           9          6          2            **         7          **         6 
                                 22%          27%        18%           **        32%         **        29%         **         **         **          33%        15%        16%           **        27%         **        22% 
 
Monthly/ most months             13            5          9            **         3          **         3          **         **         **           5          7          1            **         7          **         2 
                                 17%          16%        18%           **        15%         **        21%         **         **         **          19%        20%         8%           **        27%         **         5% 
 
Less often than 
once a month                     33           13         21            **         6          **         4          **         **         **           8         16         10            **        11          **         9 
                                 42%          41%        43%           **        30%         **        25%         **         **         **          29%        44%        62%           **        45%         **        31% 
 
(Prefer not to answer)            -            -          -            **         -          **         -          **         **         **           -          -          -            **         -          **         - 
                                  -%           -%         -%           **         -%         **         -%         **         **         **           -%         -%         -%           **         -%         **         -% 
 
(Don't know)                      6            4          2            **         *          **         2          **         **         **           *          5          *            **         -          **         5 
                                  8%          13%         4%           **         2%         **        12%         **         **         **           1%        15%         3%           **         -%         **        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 154 (continuation) 
<C5> How often do you experience Offensive videos / pictures when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   99           42         57            **        26         25         49         50           94          ** 
 
Effective sample size            58           29         30            **        15         14         29         30           54          ** 
 
Total                            79           41         38            **        22         20         39         40           72          ** 
 
Daily/ most days                  9            2          7            **         5          3          7          2            9          ** 
                                 11%           4%        19%           **        21%        13%        17%         6%          12%         ** 
 
Weekly/ most weeks               17            8          9            **         6          4          9          8           15          ** 
                                 22%          19%        25%           **        25%        19%        24%        19%          21%         ** 
 
Monthly/ most months             13           10          3            **         1          5          6          8           12          ** 
                                 17%          25%         8%           **         7%        24%        14%        20%          17%         ** 
 
Less often than 
once a month                     33           22         12            **         7          5         12         21           30          ** 
                                 42%          52%        32%           **        31%        27%        31%        53%          42%         ** 
 
(Prefer not to answer)            -            -          -            **         -          -          -          -            -          ** 
                                  -%           -%         -%           **         -%         -%         -%         -%           -%         ** 
 
(Don't know)                      6            -          6            **         4          3          5          1            6          ** 
                                  8%           -%        16%           **        16%        17%        13%         2%           8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 154 (continuation) 
<C5> How often do you experience Offensive videos / pictures when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99            **         **         **         **         **         **         **         **         **        24         21          **          82          **         **         ** 
 
Effective sample size            58            **         **         **         **         **         **         **         **         **        24         20          **          49          **         **         ** 
 
Total                            79            **         **         **         **         **         **         **         **         **         4          6          **          66          **         **         ** 
 
Daily/ most days                  9            **         **         **         **         **         **         **         **         **         1          2          **           5          **         **         ** 
                                 11%           **         **         **         **         **         **         **         **         **        13%        25%         **           8%         **         **         ** 
 
Weekly/ most weeks               17            **         **         **         **         **         **         **         **         **         2          2          **          14          **         **         ** 
                                 22%           **         **         **         **         **         **         **         **         **        53%        35%         **          21%         **         **         ** 
 
Monthly/ most months             13            **         **         **         **         **         **         **         **         **         1          1          **          13          **         **         ** 
                                 17%           **         **         **         **         **         **         **         **         **        17%        19%         **          20%         **         **         ** 
 
Less often than 
once a month                     33            **         **         **         **         **         **         **         **         **         1          1          **          28          **         **         ** 
                                 42%           **         **         **         **         **         **         **         **         **        17%        17%         **          42%         **         **         ** 
 
(Prefer not to answer)            -            **         **         **         **         **         **         **         **         **         -          -          **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         -%         -%         **           -%         **         **         ** 
 
(Don't know)                      6            **         **         **         **         **         **         **         **         **         -          *          **           6          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         -%         5%         **           9%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 154 (continuation) 
<C5> How often do you experience Offensive videos / pictures when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           49          **         **         **         **          21         54           50         36          **         **          32         39         28          - 
 
Effective sample size            58           34          **         **         **         **          15         32           34         19          **         **          21         19         18          - 
 
Total                            79           48          **         **         **         **          21         41           48         22          **         **          32         22         25          - 
 
Daily/ most days                  9            7          **         **         **         **           4          5            6          1          **         **           4          2          3          - 
                                 11%          14%         **         **         **         **          16%        13%          13%         4%         **         **          13%        10%        11%         -% 
 
Weekly/ most weeks               17            8          **         **         **         **           4         12           13          4          **         **           9          4          4          - 
                                 22%          16%         **         **         **         **          17%        29%          26%        16%         **         **          27%        20%        16%         -% 
 
Monthly/ most months             13           10          **         **         **         **           3          8           10          3          **         **           5          2          6          - 
                                 17%          21%         **         **         **         **          14%        20%          21%        14%         **         **          16%         9%        26%         -% 
 
Less often than 
once a month                     33           20          **         **         **         **          11         14           16         14          **         **           9         13         12          - 
                                 42%          41%         **         **         **         **          49%        34%          33%        62%         **         **          27%        58%        48%         -% 
 
(Prefer not to answer)            -            -          **         **         **         **           -          -            -          -          **         **           -          -          -          - 
                                  -%           -%         **         **         **         **           -%         -%           -%         -%         **         **           -%         -%         -%         -% 
 
(Don't know)                      6            4          **         **         **         **           *          2            3          1          **         **           5          1          -          - 
                                  8%           8%         **         **         **         **           2%         5%           7%         4%         **         **          17%         4%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 154 (continuation) 
<C5> How often do you experience Offensive videos / pictures when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           97         97         64         82          **          99         99         84         94          -           99         99         80         80          - 
 
Effective sample size            58           57         57         43         51          **          58         58         50         56          -           58         58         48         46          - 
 
Total                            79           77         77         61         70          **          79         79         69         76          -           79         79         66         63          - 
 
Daily/ most days                  9            7          7          5          7          **           9          9          7          9          -            9          9          7          7          - 
                                 11%          10%        10%         8%        10%         **          11%        11%        11%        12%         -%          11%        11%        10%        11%         -% 
 
Weekly/ most weeks               17           17         17         15         16          **          17         17         14         17          -           17         17         12         15          - 
                                 22%          22%        22%        24%        23%         **          22%        22%        20%        22%         -%          22%        22%        19%        25%         -% 
 
Monthly/ most months             13           13         13         12         11          **          13         13         13         13          -           13         13         13          9          - 
                                 17%          18%        18%        20%        16%         **          17%        17%        19%        18%         -%          17%        17%        19%        15%         -% 
 
Less often than 
once a month                     33           33         33         23         29          **          33         33         30         32          -           33         33         28         25          - 
                                 42%          43%        43%        38%        41%         **          42%        42%        44%        42%         -%          42%        42%        43%        40%         -% 
 
(Prefer not to answer)            -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                      6            6          6          6          6          **           6          6          4          4          -            6          6          6          6          - 
                                  8%           8%         8%        10%         9%         **           8%         8%         6%         6%         -%           8%         8%         9%        10%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 154 (continuation) 
<C5> How often do you experience Offensive videos / pictures when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           43         55           60         71         56         46         68           43         31          **         **          44         27          **         ** 
 
Effective sample size            58           27         31           34         43         35         28         40           23         20          **         **          25         18          **         ** 
 
Total                            79           39         40           46         60         50         38         56           32         28          **         **          36         23          **         ** 
 
Daily/ most days                  9            4          5            9          9          6          4          7            4          4          **         **           5          1          **         ** 
                                 11%          11%        12%          19%        14%        12%        12%        13%          13%        14%         **         **          15%         3%         **         ** 
 
Weekly/ most weeks               17            9          8           11         14          8          9         13            6          4          **         **           5          6          **         ** 
                                 22%          23%        21%          23%        24%        17%        25%        23%          18%        14%         **         **          15%        24%         **         ** 
 
Monthly/ most months             13            5          9            3          6          9          4          6            2          6          **         **           4          4          **         ** 
                                 17%          13%        22%           7%        10%        17%        11%        11%           5%        20%         **         **          11%        15%         **         ** 
 
Less often than 
once a month                     33           17         16           20         28         23         19         26           18         11          **         **          20         11          **         ** 
                                 42%          44%        41%          43%        47%        47%        51%        47%          56%        40%         **         **          54%        49%         **         ** 
 
(Prefer not to answer)            -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
(Don't know)                      6            4          2            3          3          4          *          4            2          4          **         **           2          2          **         ** 
                                  8%           9%         5%           7%         6%         7%         1%         7%           8%        13%         **         **           6%         9%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 154 (continuation) 
<C5> How often do you experience Offensive videos / pictures when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   99            ** 
 
Effective sample size            58            ** 
 
Total                            79            ** 
 
Daily/ most days                  9            ** 
                                 11%           ** 
 
Weekly/ most weeks               17            ** 
                                 22%           ** 
 
Monthly/ most months             13            ** 
                                 17%           ** 
 
Less often than 
once a month                     33            ** 
                                 42%           ** 
 
(Prefer not to answer)            -            ** 
                                  -%           ** 
 
(Don't know)                      6            ** 
                                  8%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 154 (continuation) 
<C5> How often do you experience Offensive videos / pictures when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           64         76         62         45         85         77         52         34         24          **        61          ** 
 
Effective sample size            58           37         44         36         29         48         46         31         23         14          **        36          ** 
 
Total                            79           49         60         49         39         63         59         40         35         17          **        48          ** 
 
Daily/ most days                  9            5          9          5          6          7          5          4          3          3          **         6          ** 
                                 11%           9%        15%        10%        16%        12%         8%        10%         8%        17%         **        12%         ** 
 
Weekly/ most weeks               17           10         12         11          8         16         16         11          5          6          **        11          ** 
                                 22%          20%        20%        23%        21%        25%        26%        27%        15%        39%         **        24%         ** 
 
Monthly/ most months             13           12          9         10          7         13         11          7          6          6          **         8          ** 
                                 17%          24%        16%        21%        17%        21%        19%        18%        16%        39%         **        17%         ** 
 
Less often than 
once a month                     33           19         24         18         14         21         24         16         17          1          **        21          ** 
                                 42%          39%        40%        37%        36%        33%        41%        41%        50%         4%         **        43%         ** 
 
(Prefer not to answer)            -            -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
(Don't know)                      6            4          5          4          4          6          4          2          4          *          **         2          ** 
                                  8%           8%         9%         9%        10%         9%         6%         4%        10%         2%         **         5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 154 (continuation) 
<C5> How often do you experience Offensive videos / pictures when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           82         40         34         27         79         38         65          **        36          **         **        76         78          **         **         ** 
 
Effective sample size            58           47         23         21         13         47         20         39          **        19          **         **        46         45          **         **         ** 
 
Total                            79           61         29         28         14         63         25         51          **        24          **         **        63         58          **         **         ** 
 
Daily/ most days                  9            4          3          1          2          7          2          5          **         1          **         **         9          7          **         **         ** 
                                 11%           6%         9%         2%        13%        11%        10%         9%         **         4%         **         **        14%        13%         **         **         ** 
 
Weekly/ most weeks               17           16          5          7          4         14          3         10          **         4          **         **        15         13          **         **         ** 
                                 22%          26%        18%        26%        30%        22%        12%        19%         **        17%         **         **        23%        22%         **         **         ** 
 
Monthly/ most months             13           12         10          6          4         11          6          9          **         6          **         **        12         11          **         **         ** 
                                 17%          19%        33%        21%        25%        18%        22%        18%         **        25%         **         **        20%        19%         **         **         ** 
 
Less often than 
once a month                     33           25         10         14          4         27         12         24          **        11          **         **        24         25          **         **         ** 
                                 42%          40%        33%        51%        31%        43%        49%        47%         **        47%         **         **        38%        43%         **         **         ** 
 
(Prefer not to answer)            -            -          -          -          -          -          -          -          **         -          **         **         -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         -%         **         **         -%         -%         **         **         ** 
 
(Don't know)                      6            6          2          -          -          4          2          4          **         2          **         **         4          2          **         **         ** 
                                  8%           9%         7%         -%         -%         6%         7%         8%         **         7%         **         **         6%         3%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 154 (continuation) 
<C5> How often do you experience Offensive videos / pictures when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   99           72          -          ** 
 
Effective sample size            58           43          -          ** 
 
Total                            79           57          -          ** 
 
Daily/ most days                  9            5          -          ** 
                                 11%           9%         -%         ** 
 
Weekly/ most weeks               17           12          -          ** 
                                 22%          21%         -%         ** 
 
Monthly/ most months             13           13          -          ** 
                                 17%          22%         -%         ** 
 
Less often than 
once a month                     33           22          -          ** 
                                 42%          39%         -%         ** 
 
(Prefer not to answer)            -            -          -          ** 
                                  -%           -%         -%         ** 
 
(Don't know)                      6            6          -          ** 
                                  8%          10%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 155 
<C6>  What impact has this had on you....Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           44         55            **        25          **        22          **         **         **          36         42         21            **        25          **        37 
 
Effective sample                 58           25         33            **        16          **        12          **         **         **          21         26         11            **        17          **        20 
 
Total                            79           31         48            **        20          **        16          **         **         **          28         36         15            **        25          **        28 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            5          2            **         -          **         1          **         **         **           2          5          -            **         4          **         2 
                                  9%          17%         4%           **         -%         **         9%         **         **         **           6%        15%         -%           **        14%         **         6% 
 
2                  (2.0)          5            3          2            **         3          **         -          **         **         **           4          *          *            **         4          **         - 
                                  6%          10%         4%           **        13%         **         -%         **         **         **          16%         1%         1%           **        18%         **         -% 
 
3                  (3.0)         10            3          7            **         2          **         3          **         **         **           2          5          3            **         2          **         4 
                                 13%          10%        14%           **        11%         **        19%         **         **         **           9%        14%        17%           **         7%         **        13% 
 
4                  (4.0)         23            9         14            **         5          **         6          **         **         **           6         14          4            **         7          **         8 
                                 29%          28%        30%           **        25%         **        39%         **         **         **          20%        39%        25%           **        27%         **        29% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30            9         21            **         8          **         5          **         **         **          12          9          9            **         8          **        13 
                                 38%          27%        45%           **        41%         **        34%         **         **         **          42%        26%        57%           **        34%         **        46% 
 
It has had 
no impact                         4            2          1            **         2          **         -          **         **         **           2          2          -            **         -          **         2 
                                  5%           7%         3%           **        10%         **         -%         **         **         **           7%         5%         -%           **         -%         **         6% 
 
Don't know                        -            -          -            **         -          **         -          **         **         **           -          -          -            **         -          **         - 
                                  -%           -%         -%           **         -%         **         -%         **         **         **           -%         -%         -%           **         -%         **         -% 
 
Refused                           -            -          -            **         -          **         -          **         **         **           -          -          -            **         -          **         - 
                                  -%           -%         -%           **         -%         **         -%         **         **         **           -%         -%         -%           **         -%         **         -% 
 
Net: low impact                  22           12         10            **         5          **         4          **         **         **           9         11          3            **        10          **         5 
                                 28%          38%        22%           **        24%         **        27%         **         **         **          31%        30%        18%           **        39%         **        19% 
 
Net: High impact                 53           17         36            **        13          **        12          **         **         **          17         23         13            **        15          **        21 
                                 67%          55%        75%           **        66%         **        73%         **         **         **          62%        65%        82%           **        61%         **        75% 
 
Mean Score                      3.8          3.4-       4.1+a          **       4.1          **       3.9          **         **         **         3.8        3.6        4.4            **       3.5          **       4.2 
Standard deviation             1.28         1.50       1.05            **      1.10          **      1.18          **         **         **        1.36       1.35        .83            **      1.49          **      1.11 
Standard error                  .17          .31        .18            **       .29          **       .33          **         **         **         .31        .27        .25            **       .36          **       .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 155 (continuation) 
<C6>  What impact has this had on you....Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   99           42         57            **        26         25         49         50           94          ** 
 
Effective sample                 58           29         30            **        15         14         29         30           54          ** 
 
Total                            79           41         38            **        22         20         39         40           72          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            5          2            **         *          5          5          2            7          ** 
                                  9%          12%         6%           **         2%        25%        14%         4%          10%         ** 
 
2                  (2.0)          5            4          1            **         *          *          2          3            5          ** 
                                  6%          11%         2%           **         2%         1%         5%         8%           7%         ** 
 
3                  (3.0)         10            5          5            **         3          2          4          6           10          ** 
                                 13%          12%        13%           **        11%        11%        11%        14%          14%         ** 
 
4                  (4.0)         23           15          9            **         7          5         11         12           20          ** 
                                 29%          35%        23%           **        34%        28%        27%        31%          28%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30           12         18            **         8          5         13         17           26          ** 
                                 38%          30%        47%           **        36%        26%        34%        42%          37%         ** 
 
It has had 
no impact                         4            -          4            **         3          2          4          -            4          ** 
                                  5%           -%        10%           **        14%         9%         9%         -%           5%         ** 
 
Don't know                        -            -          -            **         -          -          -          -            -          ** 
                                  -%           -%         -%           **         -%         -%         -%         -%           -%         ** 
 
Refused                           -            -          -            **         -          -          -          -            -          ** 
                                  -%           -%         -%           **         -%         -%         -%         -%           -%         ** 
 
Net: low impact                  22           14          8            **         4          7         12         11           22          ** 
                                 28%          35%        21%           **        16%        37%        30%        27%          31%         ** 
 
Net: High impact                 53           27         26            **        15         11         24         29           46          ** 
                                 67%          65%        69%           **        70%        54%        61%        73%          64%         ** 
 
Mean Score                      3.8          3.6        4.1            **       4.2        3.3        3.7        4.0          3.8          ** 
Standard deviation             1.28         1.34       1.16            **       .95       1.61       1.43       1.14         1.32          ** 
Standard error                  .17          .25        .22            **       .26        .45        .28        .21          .18          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 155 (continuation) 
<C6>  What impact has this had on you....Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99            **         **         **         **         **         **         **         **         **        24         21          **          82          **         **         ** 
 
Effective sample                 58            **         **         **         **         **         **         **         **         **        24         20          **          49          **         **         ** 
 
Total                            79            **         **         **         **         **         **         **         **         **         4          6          **          66          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            **         **         **         **         **         **         **         **         **         -          -          **           7          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         -%         -%         **          11%         **         **         ** 
 
2                  (2.0)          5            **         **         **         **         **         **         **         **         **         *          -          **           5          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         9%         -%         **           8%         **         **         ** 
 
3                  (3.0)         10            **         **         **         **         **         **         **         **         **         1          *          **           9          **         **         ** 
                                 13%           **         **         **         **         **         **         **         **         **        18%         5%         **          13%         **         **         ** 
 
4                  (4.0)         23            **         **         **         **         **         **         **         **         **         2          1          **          17          **         **         ** 
                                 29%           **         **         **         **         **         **         **         **         **        37%        14%         **          25%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30            **         **         **         **         **         **         **         **         **         2          5          **          25          **         **         ** 
                                 38%           **         **         **         **         **         **         **         **         **        36%        81%         **          38%         **         **         ** 
 
It has had 
no impact                         4            **         **         **         **         **         **         **         **         **         -          -          **           4          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         -%         -%         **           6%         **         **         ** 
 
Don't know                        -            **         **         **         **         **         **         **         **         **         -          -          **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         -%         -%         **           -%         **         **         ** 
 
Refused                           -            **         **         **         **         **         **         **         **         **         -          -          **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         -%         -%         **           -%         **         **         ** 
 
Net: low impact                  22            **         **         **         **         **         **         **         **         **         1          *          **          21          **         **         ** 
                                 28%           **         **         **         **         **         **         **         **         **        26%         5%         **          31%         **         **         ** 
 
Net: High impact                 53            **         **         **         **         **         **         **         **         **         3          6          **          42          **         **         ** 
                                 67%           **         **         **         **         **         **         **         **         **        74%        95%         **          63%         **         **         ** 
 
Mean Score                      3.8            **         **         **         **         **         **         **         **         **       4.0        4.8++dehJl   **         3.8          **         **         ** 
Standard deviation             1.28            **         **         **         **         **         **         **         **         **      1.08        .58          **        1.36          **         **         ** 
Standard error                  .17            **         **         **         **         **         **         **         **         **       .22        .13          **         .20          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 155 (continuation) 
<C6>  What impact has this had on you....Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           49          **         **         **         **          21         54           50         36          **         **          32         39         28          - 
 
Effective sample                 58           34          **         **         **         **          15         32           34         19          **         **          21         19         18          - 
 
Total                            79           48          **         **         **         **          21         41           48         22          **         **          32         22         25          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            5          **         **         **         **           4          2            7          -          **         **           4          -          4          - 
                                  9%          11%         **         **         **         **          17%         4%          15%         -%         **         **          11%         -%        14%         -% 
 
2                  (2.0)          5            5          **         **         **         **           -          5            5          *          **         **           3          1          1          - 
                                  6%          10%         **         **         **         **           -%        12%          10%         2%         **         **          10%         3%         5%         -% 
 
3                  (3.0)         10            9          **         **         **         **           2          5            5          2          **         **           4          3          4          - 
                                 13%          19%         **         **         **         **          11%        12%          10%         9%         **         **          11%        13%        15%         -% 
 
4                  (4.0)         23           14          **         **         **         **           6          9           10         11          **         **           4         12          8          - 
                                 29%          30%         **         **         **         **          27%        21%          20%        50%         **         **          12%        52%        32%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30           12          **         **         **         **          10         17           19          7          **         **          16          7          7          - 
                                 38%          25%         **         **         **         **          45%        41%          40%        32%         **         **          51%        32%        26%         -% 
 
It has had 
no impact                         4            2          **         **         **         **           -          4            2          1          **         **           2          -          2          - 
                                  5%           4%         **         **         **         **           -%         9%           4%         7%         **         **           5%         -%         8%         -% 
 
Don't know                        -            -          **         **         **         **           -          -            -          -          **         **           -          -          -          - 
                                  -%           -%         **         **         **         **           -%         -%           -%         -%         **         **           -%         -%         -%         -% 
 
Refused                           -            -          **         **         **         **           -          -            -          -          **         **           -          -          -          - 
                                  -%           -%         **         **         **         **           -%         -%           -%         -%         **         **           -%         -%         -%         -% 
 
Net: low impact                  22           19          **         **         **         **           6         12           17          2          **         **          10          3          8          - 
                                 28%          40%         **         **         **         **          28%        29%          35%        11%         **         **          32%        16%        34%         -% 
 
Net: High impact                 53           27          **         **         **         **          15         26           29         18          **         **          20         19         14          - 
                                 67%          56%         **         **         **         **          72%        62%          61%        82%         **         **          62%        84%        58%         -% 
 
Mean Score                      3.8          3.5-         **         **         **         **         3.8        3.9          3.6        4.2          **         **         3.9        4.1        3.6          - 
Standard deviation             1.28         1.31          **         **         **         **        1.46       1.26         1.50        .70          **         **        1.48        .76       1.39          - 
Standard error                  .17          .23          **         **         **         **         .38        .23          .26        .17          **         **         .33        .17        .34          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 155 (continuation) 
<C6>  What impact has this had on you....Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           97         97         64         82          **          99         99         84         94          -           99         99         80         80          - 
 
Effective sample                 58           57         57         43         51          **          58         58         50         56          -           58         58         48         46          - 
 
Total                            79           77         77         61         70          **          79         79         69         76          -           79         79         66         63          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            7          7          7          7          **           7          7          7          7          -            7          7          7          7          - 
                                  9%           9%         9%        12%        10%         **           9%         9%        10%         9%         -%           9%         9%        11%        11%         -% 
 
2                  (2.0)          5            5          5          4          5          **           5          5          4          5          -            5          5          4          3          - 
                                  6%           7%         7%         7%         7%         **           6%         6%         6%         7%         -%           6%         6%         6%         5%         -% 
 
3                  (3.0)         10           10         10          8          9          **          10         10          7          7          -           10         10          7          7          - 
                                 13%          13%        13%        13%        13%         **          13%        13%        11%        10%         -%          13%        13%        11%        11%         -% 
 
4                  (4.0)         23           23         23         18         21          **          23         23         21         23          -           23         23         22         18          - 
                                 29%          30%        30%        30%        31%         **          29%        29%        30%        30%         -%          29%        29%        34%        28%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30           28         28         21         23          **          30         30         27         29          -           30         30         24         25          - 
                                 38%          36%        36%        34%        34%         **          38%        38%        39%        39%         -%          38%        38%        36%        39%         -% 
 
It has had 
no impact                         4            4          4          2          4          **           4          4          3          4          -            4          4          2          3          - 
                                  5%           5%         5%         4%         5%         **           5%         5%         5%         5%         -%           5%         5%         3%         5%         -% 
 
Don't know                        -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                  22           22         22         20         21          **          22         22         18         20          -           22         22         18         17          - 
                                 28%          29%        29%        32%        30%         **          28%        28%        27%        26%         -%          28%        28%        28%        27%         -% 
 
Net: High impact                 53           51         51         39         45          **          53         53         47         53          -           53         53         46         43          - 
                                 67%          66%        66%        64%        64%         **          67%        67%        69%        69%         -%          67%        67%        70%        68%         -% 
 
Mean Score                      3.8          3.8        3.8        3.7        3.7          **         3.8        3.8        3.9        3.9          -          3.8        3.8        3.8        3.8          - 
Standard deviation             1.28         1.29       1.29       1.35       1.31          **        1.28       1.28       1.31       1.30          -         1.28       1.28       1.30       1.33          - 
Standard error                  .17          .17        .17        .21        .19          **         .17        .17        .19        .18          -          .17        .17        .19        .20          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 155 (continuation) 
<C6>  What impact has this had on you....Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           43         55           60         71         56         46         68           43         31          **         **          44         27          **         ** 
 
Effective sample                 58           27         31           34         43         35         28         40           23         20          **         **          25         18          **         ** 
 
Total                            79           39         40           46         60         50         38         56           32         28          **         **          36         23          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            2          5            2          6          6          4          4            -          4          **         **           2          2          **         ** 
                                  9%           4%        14%           5%         9%        11%         9%         7%           -%        13%         **         **           6%         7%         **         ** 
 
2                  (2.0)          5            3          2            5          5          3          1          4            2          2          **         **           2          1          **         ** 
                                  6%           8%         5%          11%         8%         7%         3%         8%           6%         6%         **         **           5%         6%         **         ** 
 
3                  (3.0)         10            6          4            5          5          6          4          5            5          3          **         **           5          3          **         ** 
                                 13%          16%        10%          10%         9%        12%         9%         9%          15%        10%         **         **          12%        13%         **         ** 
 
4                  (4.0)         23            9         14           12         17         13          8         17           11          6          **         **          13          7          **         ** 
                                 29%          23%        36%          27%        29%        25%        21%        31%          35%        21%         **         **          36%        29%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30           17         12           19         24         21         20         23           12         12          **         **          13          9          **         ** 
                                 38%          45%        30%          41%        40%        41%        52%        42%          38%        43%         **         **          35%        37%         **         ** 
 
It has had 
no impact                         4            2          2            3          3          1          1          2            2          2          **         **           2          2          **         ** 
                                  5%           4%         5%           7%         5%         3%         4%         3%           5%         7%         **         **           5%         9%         **         ** 
 
Don't know                        -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Net: low impact                  22           11         11           12         16         15          8         13            7          8          **         **           9          6          **         ** 
                                 28%          28%        29%          26%        26%        31%        22%        24%          21%        29%         **         **          24%        26%         **         ** 
 
Net: High impact                 53           26         27           31         41         33         28         41           23         18          **         **          26         15          **         ** 
                                 67%          68%        67%          67%        68%        66%        74%        73%          73%        64%         **         **          71%        66%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 155 (continuation) 
<C6>  What impact has this had on you....Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           43         55           60         71         56         46         68           43         31          **         **          44         27          **         ** 
 
Effective sample                 58           27         31           34         43         35         28         40           23         20          **         **          25         18          **         ** 
 
Total                            79           39         40           46         60         50         38         56           32         28          **         **          36         23          **         ** 
 
Mean Score                      3.8          4.0        3.7          3.9        3.9        3.8        4.1        4.0          4.1        3.8          **         **         3.9        3.9          **         ** 
Standard deviation             1.28         1.19       1.37         1.23       1.33       1.38       1.31       1.24          .92       1.45          **         **        1.17       1.26          **         ** 
Standard error                  .17          .23        .25          .22        .21        .23        .25        .20          .19        .33          **         **         .24        .31          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 155 (continuation) 
<C6>  What impact has this had on you....Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   99            ** 
 
Effective sample                 58            ** 
 
Total                            79            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            ** 
                                  9%           ** 
 
2                  (2.0)          5            ** 
                                  6%           ** 
 
3                  (3.0)         10            ** 
                                 13%           ** 
 
4                  (4.0)         23            ** 
                                 29%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30            ** 
                                 38%           ** 
 
It has had 
no impact                         4            ** 
                                  5%           ** 
 
Don't know                        -            ** 
                                  -%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                  22            ** 
                                 28%           ** 
 
Net: High impact                 53            ** 
                                 67%           ** 
 
Mean Score                      3.8            ** 
Standard deviation             1.28            ** 
Standard error                  .17            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 155 (continuation) 
<C6>  What impact has this had on you....Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           64         76         62         45         85         77         52         34         24          **        61          ** 
 
Effective sample                 58           37         44         36         29         48         46         31         23         14          **        36          ** 
 
Total                            79           49         60         49         39         63         59         40         35         17          **        48          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            7          5          7          7          7          5          4          4          3          **         5          ** 
                                  9%          15%         8%        14%        17%        11%         9%         9%        11%        20%         **        11%         ** 
 
2                  (2.0)          5            5          5          4          2          5          5          3          3          4          **         3          ** 
                                  6%           9%         9%         9%         5%         8%         8%         7%         8%        27%         **         6%         ** 
 
3                  (3.0)         10            5          8          4          3          8          6          5          4          2          **         4          ** 
                                 13%          11%        13%         9%         9%        12%         9%        12%        10%         9%         **         8%         ** 
 
4                  (4.0)         23           10         16         14          9         18         14         10         13          3          **        14          ** 
                                 29%          22%        27%        29%        24%        28%        23%        26%        37%        15%         **        30%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30           18         22         15         15         22         26         15         11          4          **        18          ** 
                                 38%          37%        37%        32%        40%        35%        44%        38%        33%        27%         **        37%         ** 
 
It has had 
no impact                         4            3          4          4          2          4          4          3          -          *          **         4          ** 
                                  5%           7%         6%         8%         6%         6%         6%         8%         -%         3%         **         8%         ** 
 
Don't know                        -            -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Refused                           -            -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: low impact                  22           17         18         15         12         20         16         11         10          9          **        12          ** 
                                 28%          35%        30%        32%        31%        31%        27%        28%        30%        55%         **        26%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 155 (continuation) 
<C6>  What impact has this had on you....Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           64         76         62         45         85         77         52         34         24          **        61          ** 
 
Effective sample                 58           37         44         36         29         48         46         31         23         14          **        36          ** 
 
Total                            79           49         60         49         39         63         59         40         35         17          **        48          ** 
 
Net: High impact                 53           29         38         30         25         40         40         25         24          7          **        32          ** 
                                 67%          59%        64%        61%        64%        63%        67%        64%        70%        42%         **        67%         ** 
 
Mean Score                      3.8          3.6        3.8        3.6        3.7        3.7        3.9        3.8        3.7        3.0--        **       3.8          ** 
Standard deviation             1.28         1.49       1.29       1.43       1.52       1.37       1.34       1.33       1.32       1.58          **      1.37          ** 
Standard error                  .17          .25        .20        .25        .29        .20        .20        .25        .27        .44          **       .24          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 155 (continuation) 
<C6>  What impact has this had on you....Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           82         40         34         27         79         38         65          **        36          **         **        76         78          **         **         ** 
 
Effective sample                 58           47         23         21         13         47         20         39          **        19          **         **        46         45          **         **         ** 
 
Total                            79           61         29         28         14         63         25         51          **        24          **         **        63         58          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            6          4          3          2          4          3          5          **         3          **         **         5          5          **         **         ** 
                                  9%           9%        12%        11%        12%         6%        12%        10%         **        13%         **         **         9%         9%         **         **         ** 
 
2                  (2.0)          5            5          5          1          2          5          *          5          **         *          **         **         5          5          **         **         ** 
                                  6%           8%        17%         5%        16%         8%         1%         9%         **         2%         **         **         8%         8%         **         **         ** 
 
3                  (3.0)         10            8          3          6          1         10          4          5          **         3          **         **         8          5          **         **         ** 
                                 13%          13%        11%        22%         8%        15%        17%        11%         **        13%         **         **        12%         9%         **         **         ** 
 
4                  (4.0)         23           16          8         11          3         21         12         17          **         8          **         **        17         16          **         **         ** 
                                 29%          26%        27%        39%        18%        33%        46%        34%         **        34%         **         **        26%        28%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30           23          8          6          6         21          4         15          **         8          **         **        25         23          **         **         ** 
                                 38%          37%        27%        22%        45%        32%        18%        30%         **        31%         **         **        39%        40%         **         **         ** 
 
It has had 
no impact                         4            4          2          *          -          4          2          3          **         2          **         **         4          3          **         **         ** 
                                  5%           6%         6%         2%         -%         6%         7%         6%         **         7%         **         **         6%         5%         **         **         ** 
 
Don't know                        -            -          -          -          -          -          -          -          **         -          **         **         -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         -%         **         **         -%         -%         **         **         ** 
 
Refused                           -            -          -          -          -          -          -          -          **         -          **         **         -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         -%         **         **         -%         -%         **         **         ** 
 
Net: low impact                  22           19         12         10          5         18          8         15          **         7          **         **        18         16          **         **         ** 
                                 28%          31%        40%        37%        37%        29%        30%        30%         **        28%         **         **        29%        27%         **         **         ** 
 
Net: High impact                 53           39         16         17          9         41         16         33          **        16          **         **        41         39          **         **         ** 
                                 67%          63%        54%        61%        63%        65%        64%        64%         **        65%         **         **        65%        68%         **         **         ** 
 
Mean Score                      3.8          3.8        3.4        3.6        3.7        3.8        3.6        3.7          **       3.7          **         **       3.8        3.9          **         **         ** 
Standard deviation             1.28         1.33       1.43       1.23       1.53       1.18       1.22       1.32          **      1.35          **         **      1.31       1.33          **         **         ** 
Standard error                  .17          .20        .30        .27        .42        .18        .28        .22          **       .31          **         **       .20        .20          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 155 (continuation) 
<C6>  What impact has this had on you....Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   99           72          -          ** 
 
Effective sample                 58           43          -          ** 
 
Total                            79           57          -          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            7          -          ** 
                                  9%          12%         -%         ** 
 
2                  (2.0)          5            4          -          ** 
                                  6%           8%         -%         ** 
 
3                  (3.0)         10            8          -          ** 
                                 13%          14%         -%         ** 
 
4                  (4.0)         23           16          -          ** 
                                 29%          27%         -%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30           20          -          ** 
                                 38%          34%         -%         ** 
 
It has had 
no impact                         4            3          -          ** 
                                  5%           6%         -%         ** 
 
Don't know                        -            -          -          ** 
                                  -%           -%         -%         ** 
 
Refused                           -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: low impact                  22           19          -          ** 
                                 28%          33%         -%         ** 
 
Net: High impact                 53           35          -          ** 
                                 67%          61%         -%         ** 
 
Mean Score                      3.8          3.7          -          ** 
Standard deviation             1.28         1.37          -          ** 
Standard error                  .17          .21          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           44         55            **        25          **        22          **         **         **          36         42         21            **        25          **        37 
 
Effective sample size            58           25         33            **        16          **        12          **         **         **          21         26         11            **        17          **        20 
 
Total                            79           31         48            **        20          **        16          **         **         **          28         36         15            **        25          **        28 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            -          2            **         2          **         -          **         **         **           2          -          -            **         -          **         - 
                                  2%           -%         3%           **         8%         **         -%         **         **         **           6%         -%         -%           **         -%         **         -% 
 
AOL ---- search engine            2            *          1            **         *          **         1          **         **         **           *          1          -            **         1          **         - 
                                  2%           1%         3%           **         2%         **         8%         **         **         **           1%         4%         -%           **         6%         **         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          -            **         -          **         -          **         **         **           *          -          -            **         -          **         * 
                                  *%           1%         -%           **         -%         **         -%         **         **         **           1%         -%         -%           **         -%         **         1% 
 
DISCORD ---- 
instant messenger                 2            -          2            **         -          **         -          **         **         **           2          -          -            **         2          **         - 
                                  2%           -%         4%           **         -%         **         -%         **         **         **           6%         -%         -%           **         7%         **         -% 
 
EMAIL                             3            2          1            **         *          **         2          **         **         **           *          3          -            **         1          **         * 
                                  4%           7%         3%           **         2%         **        10%         **         **         **           1%         9%         -%           **         6%         **         1% 
 
FACEBOOK ---- 
social media site/app            46           13         33            **        17          **         9          **         **         **          22         17          8            **        16          **        17 
                                 58%          40%        70%           **        86%         **        56%         **         **         **          79%        46%        49%           **        66%         **        62% 
 
FACEBOOK MESSENGER 
---- instant messenger            8            4          4            **         1          **         3          **         **         **           2          6          -            **         3          **         1 
                                 10%          13%         8%           **         5%         **        18%         **         **         **           6%        16%         -%           **        14%         **         3% 
 
GOOGLE ---- 
search engine                     8            2          5            **         2          **         *          **         **         **           2          2          3            **         *          **         5 
                                 10%           8%        11%           **        10%         **         1%         **         **         **           8%         5%        22%           **         1%         **        19% 
 
INSTAGRAM ---- 
social media site/app             5            4          1            **         2          **         *          **         **         **           3          2          -            **         2          **         2 
                                  6%          13%         2%           **         8%         **         2%         **         **         **          10%         6%         -%           **         7%         **         6% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            -          *            **         *          **         -          **         **         **           *          -          -            **         *          **         - 
                                  *%           -%         *%           **         1%         **         -%         **         **         **           1%         -%         -%           **         1%         **         -% 
 
LINKEDIN ---- 
social media site/app             *            *          -            **         *          **         -          **         **         **           *          -          -            **         -          **         - 
                                  *%           1%         -%           **         2%         **         -%         **         **         **           1%         -%         -%           **         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           44         55            **        25          **        22          **         **         **          36         42         21            **        25          **        37 
 
Effective sample size            58           25         33            **        16          **        12          **         **         **          21         26         11            **        17          **        20 
 
Total                            79           31         48            **        20          **        16          **         **         **          28         36         15            **        25          **        28 
 
PINTEREST ---- 
social media site/app             2            2          -            **         -          **         -          **         **         **           -          -          2            **         -          **         - 
                                  2%           5%         -%           **         -%         **         -%         **         **         **           -%         -%        11%           **         -%         **         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          -            **         -          **         -          **         **         **           -          2          -            **         -          **         2 
                                  2%           5%         -%           **         -%         **         -%         **         **         **           -%         5%         -%           **         -%         **         6% 
 
REDDIT ---- social 
media site/app                    5            1          3            **         1          **         1          **         **         **           3          1          -            **         3          **         - 
                                  6%           4%         7%           **         7%         **         9%         **         **         **          12%         4%         -%           **        13%         **         -% 
 
SNAPCHAT ---- 
instant messenger                 5            3          2            **         -          **         1          **         **         **           3          2          -            **         3          **         - 
                                  6%           8%         4%           **         -%         **         8%         **         **         **          11%         5%         -%           **        14%         **         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            -          2            **         2          **         -          **         **         **           2          -          -            **         *          **         - 
                                  2%           -%         4%           **         9%         **         -%         **         **         **           6%         -%         -%           **         1%         **         -% 
 
TIK TOK ---- social 
media site/app                    3            -          3            **         -          **         2          **         **         **           1          2          -            **         -          **         2 
                                  3%           -%         6%           **         -%         **        13%         **         **         **           2%         6%         -%           **         -%         **         7% 
 
TWITTER ---- social 
media site/app                    6            2          4            **         *          **         -          **         **         **           3          1          2            **         2          **         * 
                                  8%           6%         9%           **         2%         **         -%         **         **         **          13%         2%        12%           **         8%         **         1% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          2            **         2          **         -          **         **         **           2          -          -            **         -          **         2 
                                  2%           -%         4%           **         9%         **         -%         **         **         **           6%         -%         -%           **         -%         **         6% 
 
VIMEO ---- video 
sharing site/app                  2            2          -            **         -          **         -          **         **         **           -          -          2            **         -          **         - 
                                  2%           5%         -%           **         -%         **         -%         **         **         **           -%         -%        11%           **         -%         **         -% 
 
WHATSAPP ---- 
instant messenger                 5            3          1            **         -          **         1          **         **         **           -          3          2            **         3          **         - 
                                  6%          11%         3%           **         -%         **         8%         **         **         **           -%         9%        10%           **        13%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           44         55            **        25          **        22          **         **         **          36         42         21            **        25          **        37 
 
Effective sample size            58           25         33            **        16          **        12          **         **         **          21         26         11            **        17          **        20 
 
Total                            79           31         48            **        20          **        16          **         **         **          28         36         15            **        25          **        28 
 
XBOX LIVE ---- gaming             2            2          -            **         -          **         -          **         **         **           -          2          -            **         -          **         2 
                                  2%           5%         -%           **         -%         **         -%         **         **         **           -%         5%         -%           **         -%         **         6% 
 
YAHOO ---- search engine          2            2          -            **         -          **         -          **         **         **           -          2          -            **         -          **         2 
                                  2%           5%         -%           **         -%         **         -%         **         **         **           -%         5%         -%           **         -%         **         6% 
 
YOUTUBE ---- video 
sharing site/app                 10            4          6            **         4          **         2          **         **         **           4          6          *            **         5          **         3 
                                 13%          13%        13%           **        18%         **        15%         **         **         **          14%        17%         2%           **        19%         **        10% 
 
Somewhere else 
(write in)                        1            1          -            **         -          **         *          **         **         **           -          *          *            **         1          **         - 
                                  1%           2%         -%           **         -%         **         3%         **         **         **           -%         1%         2%           **         3%         **         -% 
 
(Dont know / 
 Can't remember)                  7            3          4            **         2          **         2          **         **         **           2          4          1            **         2          **         4 
                                  9%           9%         9%           **        10%         **        13%         **         **         **           7%        12%         4%           **         8%         **        15% 
 
NET - Video 
Sharing Site or App              12            6          6            **         4          **         2          **         **         **           4          6          2            **         5          **         3 
                                 15%          19%        13%           **        18%         **        15%         **         **         **          14%        17%        14%           **        19%         **        10% 
 
NET - Search Engine               9            3          6            **         2          **         2          **         **         **           3          3          3            **         2          **         5 
                                 12%           9%        14%           **        11%         **        10%         **         **         **           9%         9%        22%           **         6%         **        19% 
 
NET - Social 
Media Site or App                58           21         38            **        17          **        13          **         **         **          25         22         11            **        18          **        21 
                                 74%          66%        79%           **        86%         **        78%         **         **         **          90%        63%        71%           **        74%         **        76% 
 
NET - Instant Messenger          13            8          5            **         1          **         3          **         **         **           6          6          2            **         7          **         1 
                                 17%          26%        11%           **         5%         **        18%         **         **         **          21%        17%        10%           **        28%         **         3% 
 
NET - News Site or App            2            *          2            **         2          **         -          **         **         **           2          -          -            **         *          **         * 
                                  3%           1%         4%           **        10%         **         -%         **         **         **           8%         -%         -%           **         2%         **         1% 
 
NET - Playing 
games on a site or app            2            2          -            **         -          **         -          **         **         **           -          2          -            **         -          **         2 
                                  2%           5%         -%           **         -%         **         -%         **         **         **           -%         5%         -%           **         -%         **         6% 
 
NET - Email or 
another site or app               5            2          3            **         2          **         2          **         **         **           2          3          -            **         1          **         2 
                                  7%           7%         6%           **        10%         **        10%         **         **         **           7%         9%         -%           **         6%         **         7% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   99           42         57            **        26         25         49         50           94          ** 
 
Effective sample size            58           29         30            **        15         14         29         30           54          ** 
 
Total                            79           41         38            **        22         20         39         40           72          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            -          2            **         -          -          -          2            -          ** 
                                  2%           -%         4%           **         -%         -%         -%         4%           -%         ** 
 
AOL ---- search engine            2            1          *            **         -          -          -          2            2          ** 
                                  2%           3%         1%           **         -%         -%         -%         4%           2%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            -          *            **         -          -          -          *            *          ** 
                                  *%           -%         1%           **         -%         -%         -%         1%           *%         ** 
 
DISCORD ---- 
instant messenger                 2            2          -            **         -          -          -          2            2          ** 
                                  2%           4%         -%           **         -%         -%         -%         4%           2%         ** 
 
EMAIL                             3            3          *            **         2          -          2          2            3          ** 
                                  4%           7%         1%           **         7%         -%         4%         5%           5%         ** 
 
FACEBOOK ---- 
social media site/app            46           22         24            **         6          7         18         28           43          ** 
                                 58%          54%        63%           **        27%        35%        45%        71%          59%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            8            4          4            **         2          4          6          2            7          ** 
                                 10%          10%         9%           **        10%        18%        14%         5%          10%         ** 
 
GOOGLE ---- 
search engine                     8            2          6            **         3          2          5          2            6          ** 
                                 10%           4%        15%           **        15%        10%        14%         5%           8%         ** 
 
INSTAGRAM ---- 
social media site/app             5            3          3            **         2          3          3          2            5          ** 
                                  6%           6%         7%           **         8%        14%         8%         5%           7%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          -            **         -          -          *          -            *          ** 
                                  *%           1%         -%           **         -%         -%         1%         -%           *%         ** 
 
LINKEDIN ---- 
social media site/app             *            -          *            **         -          -          -          *            *          ** 
                                  *%           -%         1%           **         -%         -%         -%         1%           *%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   99           42         57            **        26         25         49         50           94          ** 
 
Effective sample size            58           29         30            **        15         14         29         30           54          ** 
 
Total                            79           41         38            **        22         20         39         40           72          ** 
 
PINTEREST ---- 
social media site/app             2            2          -            **         -          -          -          2            2          ** 
                                  2%           4%         -%           **         -%         -%         -%         4%           2%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            -          2            **         -          2          2          -            2          ** 
                                  2%           -%         4%           **         -%         9%         4%         -%           2%         ** 
 
REDDIT ---- social 
media site/app                    5            5          -            **         -          1          1          3            3          ** 
                                  6%          11%         -%           **         -%         7%         4%         8%           4%         ** 
 
SNAPCHAT ---- 
instant messenger                 5            4          *            **         2          3          3          1            3          ** 
                                  6%          10%         1%           **         8%        14%         8%         3%           4%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            *          2            **         -          -          -          2            *          ** 
                                  2%           *%         4%           **         -%         -%         -%         4%           *%         ** 
 
TIK TOK ---- social 
media site/app                    3            -          3            **         2          2          3          -            3          ** 
                                  3%           -%         7%           **         9%        11%         7%         -%           4%         ** 
 
TWITTER ---- social 
media site/app                    6            4          2            **         *          1          2          4            4          ** 
                                  8%          10%         5%           **         2%         3%         5%        10%           6%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          2            **         2          -          2          -            2          ** 
                                  2%           -%         5%           **         8%         -%         4%         -%           2%         ** 
 
VIMEO ---- video 
sharing site/app                  2            2          -            **         -          -          -          2            2          ** 
                                  2%           4%         -%           **         -%         -%         -%         4%           2%         ** 
 
WHATSAPP ---- 
instant messenger                 5            5          -            **         -          2          2          3            5          ** 
                                  6%          12%         -%           **         -%         9%         5%         8%           7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   99           42         57            **        26         25         49         50           94          ** 
 
Effective sample size            58           29         30            **        15         14         29         30           54          ** 
 
Total                            79           41         38            **        22         20         39         40           72          ** 
 
XBOX LIVE ---- gaming             2            -          2            **         -          2          2          -            2          ** 
                                  2%           -%         4%           **         -%         9%         4%         -%           2%         ** 
 
YAHOO ---- search engine          2            -          2            **         -          2          2          -            2          ** 
                                  2%           -%         4%           **         -%         9%         4%         -%           2%         ** 
 
YOUTUBE ---- video 
sharing site/app                 10            7          4            **         4          3          6          4           10          ** 
                                 13%          16%         9%           **        18%        14%        15%        11%          14%         ** 
 
Somewhere else 
(write in)                        1            1          -            **         -          -          -          1            1          ** 
                                  1%           2%         -%           **         -%         -%         -%         2%           1%         ** 
 
(Dont know / 
 Can't remember)                  7            2          5            **         4          2          4          3            7          ** 
                                  9%           5%        13%           **        20%         9%        11%         6%          10%         ** 
 
NET - Video 
Sharing Site or App              12            8          4            **         4          3          6          6           12          ** 
                                 15%          20%         9%           **        18%        14%        15%        15%          16%         ** 
 
NET - Search Engine               9            3          6            **         3          2          5          4            8          ** 
                                 12%           8%        16%           **        15%        10%        14%        10%          10%         ** 
 
NET - Social 
Media Site or App                58           30         29            **        12         15         26         32           52          ** 
                                 74%          71%        77%           **        54%        74%        67%        80%          71%         ** 
 
NET - Instant Messenger          13           10          4            **         4          6          8          5           11          ** 
                                 17%          24%         9%           **        18%        31%        21%        13%          16%         ** 
 
NET - News Site or App            2            *          2            **         -          -          *          2            1          ** 
                                  3%           1%         5%           **         -%         -%         1%         5%           1%         ** 
 
NET - Playing 
games on a site or app            2            -          2            **         -          2          2          -            2          ** 
                                  2%           -%         4%           **         -%         9%         4%         -%           2%         ** 
 
NET - Email or 
another site or app               5            3          2            **         3          -          3          2            5          ** 
                                  7%           7%         6%           **        15%         -%         9%         5%           7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99            **         **         **         **         **         **         **         **         **        24         21          **          82          **         **         ** 
 
Effective sample size            58            **         **         **         **         **         **         **         **         **        24         20          **          49          **         **         ** 
 
Total                            79            **         **         **         **         **         **         **         **         **         4          6          **          66          **         **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            **         **         **         **         **         **         **         **         **         -          -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         -%         -%         **           2%         **         **         ** 
 
AOL ---- search engine            2            **         **         **         **         **         **         **         **         **         -          *          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         -%         5%         **           3%         **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            **         **         **         **         **         **         **         **         **         -          *          **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         -%         6%         **           1%         **         **         ** 
 
DISCORD ---- 
instant messenger                 2            **         **         **         **         **         **         **         **         **         -          -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         -%         -%         **           3%         **         **         ** 
 
EMAIL                             3            **         **         **         **         **         **         **         **         **         *          *          **           2          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         4%         5%         **           3%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            46            **         **         **         **         **         **         **         **         **         3          4          **          42          **         **         ** 
                                 58%           **         **         **         **         **         **         **         **         **        66%        73%         **          63%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            8            **         **         **         **         **         **         **         **         **         1          1          **           7          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **        19%        12%         **          10%         **         **         ** 
 
GOOGLE ---- 
search engine                     8            **         **         **         **         **         **         **         **         **         *          1          **           6          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         9%         9%         **           9%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             5            **         **         **         **         **         **         **         **         **         *          1          **           4          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         7%        21%         **           6%         **         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            **         **         **         **         **         **         **         **         **         -          *          **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         -%         4%         **           *%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99            **         **         **         **         **         **         **         **         **        24         21          **          82          **         **         ** 
 
Effective sample size            58            **         **         **         **         **         **         **         **         **        24         20          **          49          **         **         ** 
 
Total                            79            **         **         **         **         **         **         **         **         **         4          6          **          66          **         **         ** 
 
LINKEDIN ---- 
social media site/app             *            **         **         **         **         **         **         **         **         **         -          *          **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         -%         5%         **           *%         **         **         ** 
 
PINTEREST ---- 
social media site/app             2            **         **         **         **         **         **         **         **         **         -          -          **           -          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         -%         -%         **           -%         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         **         **         **         **         **         **         **         **         -          -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         -%         -%         **           3%         **         **         ** 
 
REDDIT ---- social 
media site/app                    5            **         **         **         **         **         **         **         **         **         -          -          **           5          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         -%         -%         **           7%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 5            **         **         **         **         **         **         **         **         **         *          1          **           4          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         4%        12%         **           6%         **         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            **         **         **         **         **         **         **         **         **         *          -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         4%         -%         **           3%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    3            **         **         **         **         **         **         **         **         **         *          *          **           1          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         4%         7%         **           1%         **         **         ** 
 
TWITTER ---- social 
media site/app                    6            **         **         **         **         **         **         **         **         **         *          1          **           5          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         9%        13%         **           8%         **         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            **         **         **         **         **         **         **         **         **         -          -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         -%         -%         **           3%         **         **         ** 
 
VIMEO ---- video 
sharing site/app                  2            **         **         **         **         **         **         **         **         **         -          -          **           -          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         -%         -%         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99            **         **         **         **         **         **         **         **         **        24         21          **          82          **         **         ** 
 
Effective sample size            58            **         **         **         **         **         **         **         **         **        24         20          **          49          **         **         ** 
 
Total                            79            **         **         **         **         **         **         **         **         **         4          6          **          66          **         **         ** 
 
WHATSAPP ---- 
instant messenger                 5            **         **         **         **         **         **         **         **         **         -          -          **           5          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         -%         -%         **           7%         **         **         ** 
 
XBOX LIVE ---- gaming             2            **         **         **         **         **         **         **         **         **         -          -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         -%         -%         **           3%         **         **         ** 
 
YAHOO ---- search engine          2            **         **         **         **         **         **         **         **         **         -          -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         -%         -%         **           3%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 10            **         **         **         **         **         **         **         **         **         1          1          **           8          **         **         ** 
                                 13%           **         **         **         **         **         **         **         **         **        30%         9%         **          12%         **         **         ** 
 
Somewhere else 
(write in)                        1            **         **         **         **         **         **         **         **         **         -          *          **           1          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         -%         4%         **           1%         **         **         ** 
 
(Dont know / 
 Can't remember)                  7            **         **         **         **         **         **         **         **         **         1          *          **           7          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **        17%         6%         **          10%         **         **         ** 
 
NET - Video 
Sharing Site or App              12            **         **         **         **         **         **         **         **         **         1          1          **           8          **         **         ** 
                                 15%           **         **         **         **         **         **         **         **         **        30%         9%         **          12%         **         **         ** 
 
NET - Search Engine               9            **         **         **         **         **         **         **         **         **         *          1          **           8          **         **         ** 
                                 12%           **         **         **         **         **         **         **         **         **         9%        14%         **          12%         **         **         ** 
 
NET - Social 
Media Site or App                58            **         **         **         **         **         **         **         **         **         3          6          **          49          **         **         ** 
                                 74%           **         **         **         **         **         **         **         **         **        66%        90%         **          75%         **         **         ** 
 
NET - Instant Messenger          13            **         **         **         **         **         **         **         **         **         1          1          **          12          **         **         ** 
                                 17%           **         **         **         **         **         **         **         **         **        19%        17%         **          18%         **         **         ** 
 
NET - News Site or App            2            **         **         **         **         **         **         **         **         **         *          1          **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         4%         9%         **           3%         **         **         ** 
 
NET - Playing 
games on a site or app            2            **         **         **         **         **         **         **         **         **         -          -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         -%         -%         **           3%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99            **         **         **         **         **         **         **         **         **        24         21          **          82          **         **         ** 
 
Effective sample size            58            **         **         **         **         **         **         **         **         **        24         20          **          49          **         **         ** 
 
Total                            79            **         **         **         **         **         **         **         **         **         4          6          **          66          **         **         ** 
 
NET - Email or 
another site or app               5            **         **         **         **         **         **         **         **         **         *          *          **           4          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         4%         5%         **           5%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           49          **         **         **         **          21         54           50         36          **         **          32         39         28          - 
 
Effective sample size            58           34          **         **         **         **          15         32           34         19          **         **          21         19         18          - 
 
Total                            79           48          **         **         **         **          21         41           48         22          **         **          32         22         25          - 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            -          **         **         **         **           2          -            2          -          **         **           -          -          2          - 
                                  2%           -%         **         **         **         **           7%         -%           3%         -%         **         **           -%         -%         6%         -% 
 
AOL ---- search engine            2            1          **         **         **         **           -          2            1          *          **         **           -          *          1          - 
                                  2%           3%         **         **         **         **           -%         4%           3%         1%         **         **           -%         1%         5%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          **         **         **         **           -          *            *          -          **         **           -          *          -          - 
                                  *%           1%         **         **         **         **           -%         1%           1%         -%         **         **           -%         2%         -%         -% 
 
DISCORD ---- 
instant messenger                 2            2          **         **         **         **           2          -            2          -          **         **           -          -          2          - 
                                  2%           4%         **         **         **         **           8%         -%           3%         -%         **         **           -%         -%         7%         -% 
 
EMAIL                             3            3          **         **         **         **           -          2            3          *          **         **           -          2          1          - 
                                  4%           6%         **         **         **         **           -%         4%           6%         2%         **         **           -%        10%         5%         -% 
 
FACEBOOK ---- 
social media site/app            46           30          **         **         **         **          12         26           28         14          **         **          19         11         16          - 
                                 58%          63%         **         **         **         **          57%        62%          58%        62%         **         **          60%        49%        65%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            8            6          **         **         **         **           *          6            5          2          **         **           1          3          4          - 
                                 10%          12%         **         **         **         **           2%        16%          11%         9%         **         **           2%        14%        15%         -% 
 
GOOGLE ---- 
search engine                     8            2          **         **         **         **           2          4            5          2          **         **           5          1          2          - 
                                 10%           5%         **         **         **         **           7%        10%          11%         9%         **         **          16%         2%         7%         -% 
 
INSTAGRAM ---- 
social media site/app             5            2          **         **         **         **           -          5            4          1          **         **           2          2          2          - 
                                  6%           4%         **         **         **         **           -%        12%           8%         6%         **         **           5%         7%         7%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          **         **         **         **           -          *            -          *          **         **           -          -          *          - 
                                  *%           *%         **         **         **         **           -%         1%           -%         1%         **         **           -%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           49          **         **         **         **          21         54           50         36          **         **          32         39         28          - 
 
Effective sample size            58           34          **         **         **         **          15         32           34         19          **         **          21         19         18          - 
 
Total                            79           48          **         **         **         **          21         41           48         22          **         **          32         22         25          - 
 
LINKEDIN ---- 
social media site/app             *            -          **         **         **         **           -          *            -          *          **         **           -          *          -          - 
                                  *%           -%         **         **         **         **           -%         1%           -%         1%         **         **           -%         1%         -%         -% 
 
PINTEREST ---- 
social media site/app             2            -          **         **         **         **           -          -            -          2          **         **           -          2          -          - 
                                  2%           -%         **         **         **         **           -%         -%           -%         8%         **         **           -%         8%         -%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          **         **         **         **           -          -            2          -          **         **           2          -          -          - 
                                  2%           4%         **         **         **         **           -%         -%           3%         -%         **         **           5%         -%         -%         -% 
 
REDDIT ---- social 
media site/app                    5            3          **         **         **         **           3          -            5          -          **         **           1          -          3          - 
                                  6%           7%         **         **         **         **          14%         -%          10%         -%         **         **           4%         -%        13%         -% 
 
SNAPCHAT ---- 
instant messenger                 5            2          **         **         **         **           -          4            4          1          **         **           2          1          2          - 
                                  6%           4%         **         **         **         **           -%        11%           8%         4%         **         **           6%         5%         7%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            -          **         **         **         **           2          *            2          -          **         **           -          *          2          - 
                                  2%           -%         **         **         **         **           7%         *%           4%         -%         **         **           -%         1%         6%         -% 
 
TIK TOK ---- social 
media site/app                    3            2          **         **         **         **           2          1            -          1          **         **           -          1          2          - 
                                  3%           5%         **         **         **         **          10%         1%           -%         3%         **         **           -%         3%         8%         -% 
 
TWITTER ---- social 
media site/app                    6            4          **         **         **         **           2          4            5          1          **         **           -          2          4          - 
                                  8%           8%         **         **         **         **           9%        10%          10%         5%         **         **           -%        10%        15%         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          **         **         **         **           -          2            2          -          **         **           2          -          -          - 
                                  2%           -%         **         **         **         **           -%         4%           4%         -%         **         **           5%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           49          **         **         **         **          21         54           50         36          **         **          32         39         28          - 
 
Effective sample size            58           34          **         **         **         **          15         32           34         19          **         **          21         19         18          - 
 
Total                            79           48          **         **         **         **          21         41           48         22          **         **          32         22         25          - 
 
VIMEO ---- video 
sharing site/app                  2            -          **         **         **         **           -          -            -          2          **         **           -          2          -          - 
                                  2%           -%         **         **         **         **           -%         -%           -%         8%         **         **           -%         8%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 5            5          **         **         **         **           2          3            5          -          **         **           2          -          3          - 
                                  6%          10%         **         **         **         **           7%         8%          10%         -%         **         **           5%         -%        13%         -% 
 
XBOX LIVE ---- gaming             2            2          **         **         **         **           -          -            2          -          **         **           2          -          -          - 
                                  2%           4%         **         **         **         **           -%         -%           3%         -%         **         **           5%         -%         -%         -% 
 
YAHOO ---- search engine          2            2          **         **         **         **           -          -            2          -          **         **           2          -          -          - 
                                  2%           4%         **         **         **         **           -%         -%           3%         -%         **         **           5%         -%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                 10            7          **         **         **         **           2          5            7          1          **         **           2          3          6          - 
                                 13%          15%         **         **         **         **          10%        13%          14%         6%         **         **           5%        12%        24%         -% 
 
Somewhere else 
(write in)                        1            -          **         **         **         **           -          1            1          -          **         **           -          *          *          - 
                                  1%           -%         **         **         **         **           -%         2%           1%         -%         **         **           -%         2%         1%         -% 
 
(Dont know / 
 Can't remember)                  7            6          **         **         **         **           2          2            2          3          **         **           4          3          *          - 
                                  9%          12%         **         **         **         **          10%         5%           4%        13%         **         **          12%        14%         1%         -% 
 
NET - Video 
Sharing Site or App              12            7          **         **         **         **           2          5            7          3          **         **           2          4          6          - 
                                 15%          15%         **         **         **         **          10%        13%          14%        13%         **         **           5%        19%        24%         -% 
 
NET - Search Engine               9            4          **         **         **         **           2          6            7          2          **         **           5          1          3          - 
                                 12%           8%         **         **         **         **           7%        14%          14%        10%         **         **          16%         4%        13%         -% 
 
NET - Social 
Media Site or App                58           33          **         **         **         **          16         33           36         16          **         **          24         14         20          - 
                                 74%          70%         **         **         **         **          73%        80%          74%        74%         **         **          76%        64%        80%         -% 
 
NET - Instant Messenger          13            9          **         **         **         **           4          9           11          3          **         **           4          4          6          - 
                                 17%          19%         **         **         **         **          18%        22%          22%        12%         **         **          13%        16%        23%         -% 
 
NET - News Site or App            2            1          **         **         **         **           2          1            2          *          **         **           -          1          2          - 
                                  3%           1%         **         **         **         **           7%         2%           4%         1%         **         **           -%         2%         7%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           49          **         **         **         **          21         54           50         36          **         **          32         39         28          - 
 
Effective sample size            58           34          **         **         **         **          15         32           34         19          **         **          21         19         18          - 
 
Total                            79           48          **         **         **         **          21         41           48         22          **         **          32         22         25          - 
 
NET - Playing 
games on a site or app            2            2          **         **         **         **           -          -            2          -          **         **           2          -          -          - 
                                  2%           4%         **         **         **         **           -%         -%           3%         -%         **         **           5%         -%         -%         -% 
 
NET - Email or 
another site or app               5            3          **         **         **         **           -          3            5          *          **         **           2          2          1          - 
                                  7%           6%         **         **         **         **           -%         8%          10%         2%         **         **           5%        10%         5%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           97         97         64         82          **          99         99         84         94          -           99         99         80         80          - 
 
Effective sample size            58           57         57         43         51          **          58         58         50         56          -           58         58         48         46          - 
 
Total                            79           77         77         61         70          **          79         79         69         76          -           79         79         66         63          - 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            2          2          -          -          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         -%         -%         **           2%         2%         2%         2%         -%           2%         2%         2%         3%         -% 
 
AOL ---- search engine            2            2          2          1          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         2%         2%         **           2%         2%         2%         2%         -%           2%         2%         3%         3%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          *          -          *          **           *          *          *          *          -            *          *          -          *          - 
                                  *%           *%         *%         -%         1%         **           *%         *%         1%         *%         -%           *%         *%         -%         1%         -% 
 
DISCORD ---- 
instant messenger                 2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         2%         **           2%         2%         2%         2%         -%           2%         2%         3%         3%         -% 
 
EMAIL                             3            3          3          1          3          **           3          3          3          3          -            3          3          3          3          - 
                                  4%           5%         5%         2%         5%         **           4%         4%         5%         5%         -%           4%         4%         5%         6%         -% 
 
FACEBOOK ---- 
social media site/app            46           44         44         33         40          **          46         46         39         45          -           46         46         37         32          - 
                                 58%          58%        58%        55%        57%         **          58%        58%        57%        60%         -%          58%        58%        56%        50%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            8            8          8          6          7          **           8          8          7          8          -            8          8          7          6          - 
                                 10%          10%        10%        11%        10%         **          10%        10%        10%        10%         -%          10%        10%        10%        10%         -% 
 
GOOGLE ---- 
search engine                     8            8          8          5          7          **           8          8          6          8          -            8          8          5          6          - 
                                 10%          10%        10%         8%        11%         **          10%        10%         8%        10%         -%          10%        10%         8%         9%         -% 
 
INSTAGRAM ---- 
social media site/app             5            5          5          4          5          **           5          5          4          5          -            5          5          4          5          - 
                                  6%           7%         7%         7%         7%         **           6%         6%         5%         7%         -%           6%         6%         5%         8%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           97         97         64         82          **          99         99         84         94          -           99         99         80         80          - 
 
Effective sample size            58           57         57         43         51          **          58         58         50         56          -           58         58         48         46          - 
 
Total                            79           77         77         61         70          **          79         79         69         76          -           79         79         66         63          - 
 
LINKEDIN ---- 
social media site/app             *            *          *          -          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         -%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
PINTEREST ---- 
social media site/app             2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         2%         **           2%         2%         2%         2%         -%           2%         2%         3%         3%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         2%         **           2%         2%         2%         2%         -%           2%         2%         3%         3%         -% 
 
REDDIT ---- social 
media site/app                    5            5          5          5          3          **           5          5          5          5          -            5          5          5          3          - 
                                  6%           6%         6%         8%         4%         **           6%         6%         7%         6%         -%           6%         6%         7%         5%         -% 
 
SNAPCHAT ---- 
instant messenger                 5            5          5          4          4          **           5          5          4          5          -            5          5          2          4          - 
                                  6%           6%         6%         7%         6%         **           6%         6%         6%         6%         -%           6%         6%         4%         7%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            2          2          *          *          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         *%         *%         **           2%         2%         3%         2%         -%           2%         2%         3%         3%         -% 
 
TIK TOK ---- social 
media site/app                    3            3          3          2          3          **           3          3          3          3          -            3          3          3          3          - 
                                  3%           3%         3%         4%         4%         **           3%         3%         4%         4%         -%           3%         3%         4%         4%         -% 
 
TWITTER ---- social 
media site/app                    6            6          6          5          6          **           6          6          5          6          -            6          6          5          5          - 
                                  8%           8%         8%         8%         9%         **           8%         8%         8%         8%         -%           8%         8%         7%         9%         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          2          -          2          **           2          2          -          2          -            2          2          -          -          - 
                                  2%           2%         2%         -%         2%         **           2%         2%         -%         2%         -%           2%         2%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           97         97         64         82          **          99         99         84         94          -           99         99         80         80          - 
 
Effective sample size            58           57         57         43         51          **          58         58         50         56          -           58         58         48         46          - 
 
Total                            79           77         77         61         70          **          79         79         69         76          -           79         79         66         63          - 
 
VIMEO ---- video 
sharing site/app                  2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         2%         **           2%         2%         2%         2%         -%           2%         2%         3%         3%         -% 
 
WHATSAPP ---- 
instant messenger                 5            5          5          3          3          **           5          5          5          5          -            5          5          5          5          - 
                                  6%           6%         6%         5%         5%         **           6%         6%         7%         6%         -%           6%         6%         7%         8%         -% 
 
XBOX LIVE ---- gaming             2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         2%         **           2%         2%         2%         2%         -%           2%         2%         3%         3%         -% 
 
YAHOO ---- search engine          2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         2%         **           2%         2%         2%         2%         -%           2%         2%         3%         3%         -% 
 
YOUTUBE ---- video 
sharing site/app                 10           10         10          9         10          **          10         10          9         10          -           10         10          9         10          - 
                                 13%          13%        13%        15%        14%         **          13%        13%        13%        13%         -%          13%        13%        13%        16%         -% 
 
Somewhere else 
(write in)                        1            *          *          *          *          **           1          1          *          *          -            1          1          *          *          - 
                                  1%           *%         *%         *%         *%         **           1%         1%         *%         *%         -%           1%         1%         *%         *%         -% 
 
(Dont know / 
 Can't remember)                  7            7          7          6          6          **           7          7          5          5          -            7          7          7          7          - 
                                  9%           9%         9%        10%         9%         **           9%         9%         7%         6%         -%           9%         9%        10%        11%         -% 
 
NET - Video 
Sharing Site or App              12           12         12         11         12          **          12         12         10         12          -           12         12         11         12          - 
                                 15%          15%        15%        18%        17%         **          15%        15%        15%        16%         -%          15%        15%        16%        19%         -% 
 
NET - Search Engine               9            9          9          6          9          **           9          9          7          9          -            9          9          7          7          - 
                                 12%          12%        12%        11%        13%         **          12%        12%        11%        12%         -%          12%        12%        11%        12%         -% 
 
NET - Social 
Media Site or App                58           57         57         45         52          **          58         58         52         58          -           58         58         47         44          - 
                                 74%          74%        74%        74%        75%         **          74%        74%        75%        76%         -%          74%        74%        71%        69%         -% 
 
NET - Instant Messenger          13           13         13         10         12          **          13         13         12         13          -           13         13         10         12          - 
                                 17%          18%        18%        17%        17%         **          17%        17%        18%        18%         -%          17%        17%        16%        19%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           97         97         64         82          **          99         99         84         94          -           99         99         80         80          - 
 
Effective sample size            58           57         57         43         51          **          58         58         50         56          -           58         58         48         46          - 
 
Total                            79           77         77         61         70          **          79         79         69         76          -           79         79         66         63          - 
 
NET - News Site or App            2            2          2          *          1          **           2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         1%         1%         **           3%         3%         3%         3%         -%           3%         3%         3%         4%         -% 
 
NET - Playing 
games on a site or app            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         2%         **           2%         2%         2%         2%         -%           2%         2%         3%         3%         -% 
 
NET - Email or 
another site or app               5            5          5          1          5          **           5          5          3          5          -            5          5          3          3          - 
                                  7%           7%         7%         2%         7%         **           7%         7%         5%         7%         -%           7%         7%         5%         6%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           43         55           60         71         56         46         68           43         31          **         **          44         27          **         ** 
 
Effective sample size            58           27         31           34         43         35         28         40           23         20          **         **          25         18          **         ** 
 
Total                            79           39         40           46         60         50         38         56           32         28          **         **          36         23          **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            2          -            -          2          -          -          2            -          2          **         **           -          2          **         ** 
                                  2%           4%         -%           -%         3%         -%         -%         3%           -%         6%         **         **           -%         7%         **         ** 
 
AOL ---- search engine            2            -          2            -          -          1          2          *            *          1          **         **           -          2          **         ** 
                                  2%           -%         4%           -%         -%         3%         4%         1%           1%         5%         **         **           -%         7%         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            -          *            *          -          -          -          *            -          *          **         **           -          *          **         ** 
                                  *%           -%         1%           1%         -%         -%         -%         1%           -%         1%         **         **           -%         2%         **         ** 
 
DISCORD ---- 
instant messenger                 2            2          -            -          2          2          2          -            -          -          **         **           -          -          **         ** 
                                  2%           4%         -%           -%         3%         3%         4%         -%           -%         -%         **         **           -%         -%         **         ** 
 
EMAIL                             3            2          2            *          2          2          2          2            *          3          **         **           2          2          **         ** 
                                  4%           4%         5%           *%         3%         3%         5%         4%           2%        11%         **         **           5%         7%         **         ** 
 
FACEBOOK ---- 
social media site/app            46           25         21           29         34         32         26         32           19         17          **         **          18         17          **         ** 
                                 58%          64%        54%          62%        57%        65%        69%        57%          61%        60%         **         **          50%        74%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            8            1          7            2          4          4          6          5            1          4          **         **           3          4          **         ** 
                                 10%           2%        17%           4%         7%         9%        16%         9%           3%        12%         **         **           8%        17%         **         ** 
 
GOOGLE ---- 
search engine                     8            2          6            4          7          5          *          6            4          4          **         **           4          4          **         ** 
                                 10%           5%        14%           9%        12%        11%         1%        10%          11%        13%         **         **          10%        16%         **         ** 
 
INSTAGRAM ---- 
social media site/app             5            3          2            4          4          2          1          5            2          1          **         **           2          2          **         ** 
                                  6%           8%         5%           9%         7%         3%         3%         9%           7%         4%         **         **           5%         8%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           43         55           60         71         56         46         68           43         31          **         **          44         27          **         ** 
 
Effective sample size            58           27         31           34         43         35         28         40           23         20          **         **          25         18          **         ** 
 
Total                            79           39         40           46         60         50         38         56           32         28          **         **          36         23          **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          -            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  *%           1%         -%           *%         *%         *%         1%         *%           -%         -%         **         **           -%         -%         **         ** 
 
LINKEDIN ---- 
social media site/app             *            -          *            -          -          -          *          *            *          -          **         **           -          *          **         ** 
                                  *%           -%         1%           -%         -%         -%         1%         1%           1%         -%         **         **           -%         1%         **         ** 
 
PINTEREST ---- 
social media site/app             2            -          2            2          2          2          -          2            2          -          **         **           2          -          **         ** 
                                  2%           -%         4%           4%         3%         3%         -%         3%           5%         -%         **         **           5%         -%         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            -          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         4%           4%         3%         3%         -%         3%           -%         6%         **         **           -%         7%         **         ** 
 
REDDIT ---- social 
media site/app                    5            2          3            -          2          3          2          -            -          1          **         **           -          -          **         ** 
                                  6%           4%         7%           -%         3%         6%         4%         -%           -%         5%         **         **           -%         -%         **         ** 
 
SNAPCHAT ---- 
instant messenger                 5            3          2            1          3          3          2          3            *          2          **         **           *          2          **         ** 
                                  6%           7%         5%           2%         4%         5%         6%         6%           *%         8%         **         **           *%         7%         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            2          -            *          2          *          *          2            -          2          **         **           -          2          **         ** 
                                  2%           5%         -%           *%         3%         *%         *%         3%           -%         6%         **         **           -%         7%         **         ** 
 
TIK TOK ---- social 
media site/app                    3            1          2            3          3          *          *          *            2          1          **         **           2          -          **         ** 
                                  3%           2%         5%           6%         4%         1%         1%         1%           7%         2%         **         **           6%         -%         **         ** 
 
TWITTER ---- social 
media site/app                    6            3          3            1          5          3          2          3            1          4          **         **           1          2          **         ** 
                                  8%           8%         7%           3%         8%         7%         6%         6%           2%        13%         **         **           2%        11%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           43         55           60         71         56         46         68           43         31          **         **          44         27          **         ** 
 
Effective sample size            58           27         31           34         43         35         28         40           23         20          **         **          25         18          **         ** 
 
Total                            79           39         40           46         60         50         38         56           32         28          **         **          36         23          **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          2            2          2          2          -          2            2          -          **         **           2          -          **         ** 
                                  2%           -%         4%           4%         3%         3%         -%         3%           5%         -%         **         **           5%         -%         **         ** 
 
VIMEO ---- video 
sharing site/app                  2            -          2            2          2          2          -          2            2          -          **         **           2          -          **         ** 
                                  2%           -%         4%           4%         3%         3%         -%         3%           5%         -%         **         **           5%         -%         **         ** 
 
WHATSAPP ---- 
instant messenger                 5            2          3            2          3          5          5          3            2          1          **         **           3          1          **         ** 
                                  6%           4%         8%           4%         6%        10%        13%         6%           5%         5%         **         **           9%         6%         **         ** 
 
XBOX LIVE ---- gaming             2            -          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         4%           4%         3%         3%         -%         3%           -%         6%         **         **           -%         7%         **         ** 
 
YAHOO ---- search engine          2            -          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         4%           4%         3%         3%         -%         3%           -%         6%         **         **           -%         7%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 10            3          7           10          9          6          6          8            6          2          **         **           8          2          **         ** 
                                 13%           8%        18%          21%        15%        12%        16%        14%          20%         6%         **         **          21%         8%         **         ** 
 
Somewhere else 
(write in)                        1            -          1            1          1          *          *          *            -          *          **         **           -          *          **         ** 
                                  1%           -%         2%           1%         1%         *%         1%         *%           -%         2%         **         **           -%         2%         **         ** 
 
(Dont know / 
 Can't remember)                  7            3          4            3          3          4          2          4            1          2          **         **           1          2          **         ** 
                                  9%           7%        10%           6%         5%         9%         6%         8%           4%         7%         **         **           3%         8%         **         ** 
 
NET - Video 
Sharing Site or App              12            3          9           11         11          8          6         10            8          2          **         **           9          2          **         ** 
                                 15%           8%        22%          25%        18%        15%        16%        17%          25%         6%         **         **          26%         8%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           43         55           60         71         56         46         68           43         31          **         **          44         27          **         ** 
 
Effective sample size            58           27         31           34         43         35         28         40           23         20          **         **          25         18          **         ** 
 
Total                            79           39         40           46         60         50         38         56           32         28          **         **          36         23          **         ** 
 
NET - Search Engine               9            2          7            4          7          7          2          6            4          5          **         **           4          5          **         ** 
                                 12%           5%        19%           9%        12%        13%         5%        11%          12%        18%         **         **          10%        23%         **         ** 
 
NET - Social 
Media Site or App                58           29         29           36         44         36         26         40           25         21          **         **          24         19          **         ** 
                                 74%          75%        74%          78%        73%        72%        70%        72%          80%        76%         **         **          67%        84%         **         ** 
 
NET - Instant Messenger          13            7          7            4         10          9         10          9            2          4          **         **           4          4          **         ** 
                                 17%          17%        17%           8%        16%        17%        26%        16%           8%        14%         **         **          12%        18%         **         ** 
 
NET - News Site or App            2            2          *            1          2          *          *          2            -          2          **         **           -          2          **         ** 
                                  3%           5%         1%           2%         3%         1%         1%         4%           -%         7%         **         **           -%         8%         **         ** 
 
NET - Playing 
games on a site or app            2            -          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         4%           4%         3%         3%         -%         3%           -%         6%         **         **           -%         7%         **         ** 
 
NET - Email or 
another site or app               5            2          4            2          4          3          2          4            2          3          **         **           4          2          **         ** 
                                  7%           4%         9%           4%         6%         7%         5%         7%           7%        11%         **         **          10%         7%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   99            ** 
 
Effective sample size            58            ** 
 
Total                            79            ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            ** 
                                  2%           ** 
 
AOL ---- search engine            2            ** 
                                  2%           ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            ** 
                                  *%           ** 
 
DISCORD ---- 
instant messenger                 2            ** 
                                  2%           ** 
 
EMAIL                             3            ** 
                                  4%           ** 
 
FACEBOOK ---- 
social media site/app            46            ** 
                                 58%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            8            ** 
                                 10%           ** 
 
GOOGLE ---- 
search engine                     8            ** 
                                 10%           ** 
 
INSTAGRAM ---- 
social media site/app             5            ** 
                                  6%           ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            ** 
                                  *%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   99            ** 
 
Effective sample size            58            ** 
 
Total                            79            ** 
 
LINKEDIN ---- 
social media site/app             *            ** 
                                  *%           ** 
 
PINTEREST ---- 
social media site/app             2            ** 
                                  2%           ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            ** 
                                  2%           ** 
 
REDDIT ---- social 
media site/app                    5            ** 
                                  6%           ** 
 
SNAPCHAT ---- 
instant messenger                 5            ** 
                                  6%           ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            ** 
                                  2%           ** 
 
TIK TOK ---- social 
media site/app                    3            ** 
                                  3%           ** 
 
TWITTER ---- social 
media site/app                    6            ** 
                                  8%           ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            ** 
                                  2%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   99            ** 
 
Effective sample size            58            ** 
 
Total                            79            ** 
 
VIMEO ---- video 
sharing site/app                  2            ** 
                                  2%           ** 
 
WHATSAPP ---- 
instant messenger                 5            ** 
                                  6%           ** 
 
XBOX LIVE ---- gaming             2            ** 
                                  2%           ** 
 
YAHOO ---- search engine          2            ** 
                                  2%           ** 
 
YOUTUBE ---- video 
sharing site/app                 10            ** 
                                 13%           ** 
 
Somewhere else 
(write in)                        1            ** 
                                  1%           ** 
 
(Dont know / 
 Can't remember)                  7            ** 
                                  9%           ** 
 
NET - Video 
Sharing Site or App              12            ** 
                                 15%           ** 
 
NET - Search Engine               9            ** 
                                 12%           ** 
 
NET - Social 
Media Site or App                58            ** 
                                 74%           ** 
 
NET - Instant Messenger          13            ** 
                                 17%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   99            ** 
 
Effective sample size            58            ** 
 
Total                            79            ** 
 
NET - News Site or App            2            ** 
                                  3%           ** 
 
NET - Playing 
games on a site or app            2            ** 
                                  2%           ** 
 
NET - Email or 
another site or app               5            ** 
                                  7%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           64         76         62         45         85         77         52         34         24          **        61          ** 
 
Effective sample size            58           37         44         36         29         48         46         31         23         14          **        36          ** 
 
Total                            79           49         60         49         39         63         59         40         35         17          **        48          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            2          2          -          -          -          2          -          2          -          **         -          ** 
                                  2%           3%         3%         -%         -%         -%         3%         -%         5%         -%         **         -%         ** 
 
AOL ---- search engine            2            1          1          2          1          2          2          1          1          *          **         1          ** 
                                  2%           3%         2%         3%         4%         3%         3%         3%         4%         2%         **         3%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          *          *          *          *          -          -          -          -          **         *          ** 
                                  *%           1%         1%         1%         1%         1%         -%         -%         -%         -%         **         1%         ** 
 
DISCORD ---- 
instant messenger                 2            2          2          2          2          2          2          2          2          -          **         2          ** 
                                  2%           3%         3%         3%         4%         3%         3%         4%         5%         -%         **         4%         ** 
 
EMAIL                             3            2          3          3          1          3          3          3          3          *          **         3          ** 
                                  4%           3%         5%         7%         4%         6%         6%         8%         9%         2%         **         6%         ** 
 
FACEBOOK ---- 
social media site/app            46           29         34         24         21         35         38         21         18          9          **        21          ** 
                                 58%          61%        58%        50%        54%        55%        65%        53%        52%        55%         **        45%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            8            7          3          7          5          7          5          4          3          4          **         7          ** 
                                 10%          14%         5%        14%        13%        11%         8%        10%         8%        24%         **        14%         ** 
 
GOOGLE ---- 
search engine                     8            4          7          5          4          6          5          2          4          *          **         4          ** 
                                 10%           8%        12%        11%        10%         9%         9%         5%        10%         1%         **         8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           64         76         62         45         85         77         52         34         24          **        61          ** 
 
Effective sample size            58           37         44         36         29         48         46         31         23         14          **        36          ** 
 
Total                            79           49         60         49         39         63         59         40         35         17          **        48          ** 
 
INSTAGRAM ---- 
social media site/app             5            5          5          4          3          5          5          5          *          2          **         4          ** 
                                  6%          10%         8%         8%         7%         8%         9%        12%         1%        15%         **         9%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            -          *          *          -          *          *          *          *          *          **         *          ** 
                                  *%           -%         *%         *%         -%         *%         *%         1%         1%         1%         **         *%         ** 
 
LINKEDIN ---- 
social media site/app             *            -          -          *          -          *          *          -          -          *          **         -          ** 
                                  *%           -%         -%         1%         -%         *%         1%         -%         -%         2%         **         -%         ** 
 
PINTEREST ---- 
social media site/app             2            -          -          2          2          -          -          -          2          -          **         2          ** 
                                  2%           -%         -%         4%         4%         -%         -%         -%         5%         -%         **         4%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          2          2          2          2          2          -          2          -          **         -          ** 
                                  2%           3%         3%         3%         4%         3%         3%         -%         5%         -%         **         -%         ** 
 
REDDIT ---- social 
media site/app                    5            5          5          3          3          5          5          3          2          1          **         3          ** 
                                  6%           9%         8%         6%         8%         7%         8%         8%         5%         9%         **         6%         ** 
 
SNAPCHAT ---- 
instant messenger                 5            5          5          3          4          4          5          5          4          *          **         4          ** 
                                  6%           9%         8%         7%        11%         7%         8%        11%        11%         3%         **         9%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            2          2          *          *          *          2          *          2          *          **         *          ** 
                                  2%           4%         3%         *%         *%         *%         3%         *%         5%         1%         **         *%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           64         76         62         45         85         77         52         34         24          **        61          ** 
 
Effective sample size            58           37         44         36         29         48         46         31         23         14          **        36          ** 
 
Total                            79           49         60         49         39         63         59         40         35         17          **        48          ** 
 
TIK TOK ---- social 
media site/app                    3            1          3          2          1          3          1          1          2          3          **         3          ** 
                                  3%           1%         4%         5%         2%         4%         1%         1%         7%        16%         **         6%         ** 
 
TWITTER ---- social 
media site/app                    6            5          6          5          4          6          6          5          4          1          **         5          ** 
                                  8%          10%        10%         9%        10%         9%         9%        12%        11%         6%         **        10%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          2          -          2          -          -          -          -          -          **         -          ** 
                                  2%           -%         3%         -%         4%         -%         -%         -%         -%         -%         **         -%         ** 
 
VIMEO ---- video 
sharing site/app                  2            -          -          2          2          -          -          -          2          -          **         2          ** 
                                  2%           -%         -%         4%         4%         -%         -%         -%         5%         -%         **         4%         ** 
 
WHATSAPP ---- 
instant messenger                 5            3          3          5          3          3          3          3          1          2          **         5          ** 
                                  6%           7%         5%        10%         8%         5%         5%         7%         4%        11%         **        10%         ** 
 
XBOX LIVE ---- gaming             2            2          2          2          2          2          2          -          2          -          **         -          ** 
                                  2%           3%         3%         3%         4%         3%         3%         -%         5%         -%         **         -%         ** 
 
YAHOO ---- search engine          2            2          2          2          2          2          2          -          2          -          **         -          ** 
                                  2%           3%         3%         3%         4%         3%         3%         -%         5%         -%         **         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                 10            8         10          8          4         10          7          6          6          6          **         9          ** 
                                 13%          16%        17%        16%         9%        15%        12%        14%        17%        34%         **        20%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2175 
Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           64         76         62         45         85         77         52         34         24          **        61          ** 
 
Effective sample size            58           37         44         36         29         48         46         31         23         14          **        36          ** 
 
Total                            79           49         60         49         39         63         59         40         35         17          **        48          ** 
 
Somewhere else 
(write in)                        1            *          1          *          *          1          *          -          *          -          **         *          ** 
                                  1%           1%         1%         *%         1%         1%         1%         -%         1%         -%         **         *%         ** 
 
(Dont know / 
 Can't remember)                  7            3          4          3          4          7          2          4          4          *          **         3          ** 
                                  9%           6%         7%         7%        11%        10%         4%        10%        12%         1%         **         6%         ** 
 
NET - Video 
Sharing Site or App              12            8         10         10          5         10          7          6          8          6          **        11          ** 
                                 15%          16%        17%        20%        14%        15%        12%        14%        22%        34%         **        23%         ** 
 
NET - Search Engine               9            5          9          7          5          7          7          3          5          1          **         5          ** 
                                 12%          11%        15%        15%        13%        12%        12%         8%        14%         3%         **        11%         ** 
 
NET - Social 
Media Site or App                58           38         45         35         29         45         47         29         26         13          **        33          ** 
                                 74%          77%        76%        72%        76%        72%        79%        72%        74%        78%         **        69%         ** 
 
NET - Instant Messenger          13           11          9         12          9         11         11         10          6          4          **        12          ** 
                                 17%          23%        15%        24%        23%        18%        18%        25%        19%        24%         **        25%         ** 
 
NET - News Site or App            2            2          2          1          1          1          2          *          2          *          **         1          ** 
                                  3%           4%         4%         2%         1%         1%         3%         1%         5%         2%         **         2%         ** 
 
NET - Playing 
games on a site or app            2            2          2          2          2          2          2          -          2          -          **         -          ** 
                                  2%           3%         3%         3%         4%         3%         3%         -%         5%         -%         **         -%         ** 
 
NET - Email or 
another site or app               5            2          5          3          3          3          3          3          3          *          **         3          ** 
                                  7%           3%         8%         7%         8%         6%         6%         8%         9%         2%         **         6%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           82         40         34         27         79         38         65          **        36          **         **        76         78          **         **         ** 
 
Effective sample size            58           47         23         21         13         47         20         39          **        19          **         **        46         45          **         **         ** 
 
Total                            79           61         29         28         14         63         25         51          **        24          **         **        63         58          **         **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            -          -          -          -          2          -          -          **         -          **         **         2          -          **         **         ** 
                                  2%           -%         -%         -%         -%         2%         -%         -%         **         -%         **         **         3%         -%         **         **         ** 
 
AOL ---- search engine            2            2          2          -          1          -          -          1          **         1          **         **         1          2          **         **         ** 
                                  2%           3%         6%         -%        10%         -%         -%         3%         **         6%         **         **         2%         3%         **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          *          -          *          -          *          *          **         *          **         **         -          *          **         **         ** 
                                  *%           1%         1%         -%         3%         -%         1%         1%         **         1%         **         **         -%         1%         **         **         ** 
 
DISCORD ---- 
instant messenger                 2            2          2          2          2          -          2          2          **         2          **         **         2          2          **         **         ** 
                                  2%           3%         6%         6%        12%         -%         7%         3%         **         7%         **         **         3%         3%         **         **         ** 
 
EMAIL                             3            3          3          -          1          2          2          3          **         3          **         **         3          3          **         **         ** 
                                  4%           6%        11%         -%        10%         3%         7%         6%         **        12%         **         **         5%         6%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            46           37         18         16         10         34         13         29          **         9          **         **        33         32          **         **         ** 
                                 58%          61%        61%        56%        70%        53%        53%        56%         **        37%         **         **        53%        55%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            8            7          5          1          3          5          1          5          **         3          **         **         5          8          **         **         ** 
                                 10%          12%        16%         3%        19%         9%         2%        10%         **        12%         **         **         8%        13%         **         **         ** 
 
GOOGLE ---- 
search engine                     8            4          *          2          1          5          2          4          **         2          **         **         5          4          **         **         ** 
                                 10%           6%         1%         6%         4%         8%         9%         8%         **         9%         **         **         8%         7%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             5            5          5          3          2          5          2          4          **         3          **         **         5          5          **         **         ** 
                                  6%           8%        18%        10%        11%         8%        10%         8%         **        13%         **         **         8%         8%         **         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          -          -          *          *          -          *          **         -          **         **         *          *          **         **         ** 
                                  *%           *%         -%         -%         2%         *%         -%         *%         **         -%         **         **         *%         *%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           82         40         34         27         79         38         65          **        36          **         **        76         78          **         **         ** 
 
Effective sample size            58           47         23         21         13         47         20         39          **        19          **         **        46         45          **         **         ** 
 
Total                            79           61         29         28         14         63         25         51          **        24          **         **        63         58          **         **         ** 
 
LINKEDIN ---- 
social media site/app             *            *          *          -          -          -          -          -          **         -          **         **         -          *          **         **         ** 
                                  *%           1%         1%         -%         -%         -%         -%         -%         **         -%         **         **         -%         1%         **         **         ** 
 
PINTEREST ---- 
social media site/app             2            -          -          -          -          2          2          2          **         -          **         **         2          -          **         **         ** 
                                  2%           -%         -%         -%         -%         3%         7%         3%         **         -%         **         **         3%         -%         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          -          -          -          -          -          2          **         -          **         **         -          -          **         **         ** 
                                  2%           3%         -%         -%         -%         -%         -%         3%         **         -%         **         **         -%         -%         **         **         ** 
 
REDDIT ---- social 
media site/app                    5            3          3          5          2          3          5          5          **         3          **         **         5          3          **         **         ** 
                                  6%           5%        11%        16%        12%         5%        18%         9%         **        13%         **         **         7%         5%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 5            5          3          1          4          1          *          3          **         5          **         **         5          5          **         **         ** 
                                  6%           7%         9%         4%        31%         2%         1%         5%         **        19%         **         **         7%         8%         **         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            *          -          -          *          2          -          -          **         *          **         **         2          *          **         **         ** 
                                  2%           *%         -%         -%         1%         3%         -%         -%         **         1%         **         **         3%         *%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    3            1          1          *          1          3          *          *          **         *          **         **         3          2          **         **         ** 
                                  3%           1%         2%         2%         4%         4%         1%         1%         **         2%         **         **         4%         4%         **         **         ** 
 
TWITTER ---- social 
media site/app                    6            4          4          5          3          4          4          5          **         5          **         **         5          5          **         **         ** 
                                  8%           7%        13%        18%        25%         6%        15%        10%         **        23%         **         **         8%         9%         **         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          -          -          -          2          -          -          **         -          **         **         2          -          **         **         ** 
                                  2%           -%         -%         -%         -%         3%         -%         -%         **         -%         **         **         3%         -%         **         **         ** 
 
VIMEO ---- video 
sharing site/app                  2            -          -          -          -          2          2          2          **         -          **         **         2          -          **         **         ** 
                                  2%           -%         -%         -%         -%         3%         7%         3%         **         -%         **         **         3%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           82         40         34         27         79         38         65          **        36          **         **        76         78          **         **         ** 
 
Effective sample size            58           47         23         21         13         47         20         39          **        19          **         **        46         45          **         **         ** 
 
Total                            79           61         29         28         14         63         25         51          **        24          **         **        63         58          **         **         ** 
 
WHATSAPP ---- 
instant messenger                 5            5          3          -          1          3          -          3          **         1          **         **         5          5          **         **         ** 
                                  6%           8%        11%         -%        10%         5%         -%         6%         **         6%         **         **         8%         8%         **         **         ** 
 
XBOX LIVE ---- gaming             2            2          -          -          -          -          -          2          **         -          **         **         -          -          **         **         ** 
                                  2%           3%         -%         -%         -%         -%         -%         3%         **         -%         **         **         -%         -%         **         **         ** 
 
YAHOO ---- search engine          2            2          -          -          -          -          -          2          **         -          **         **         -          -          **         **         ** 
                                  2%           3%         -%         -%         -%         -%         -%         3%         **         -%         **         **         -%         -%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 10            7          7          5          1          9          1          7          **         4          **         **        10         10          **         **         ** 
                                 13%          12%        23%        19%         5%        15%         5%        15%         **        17%         **         **        16%        17%         **         **         ** 
 
Somewhere else 
(write in)                        1            *          *          *          -          *          *          *          **         *          **         **         *          1          **         **         ** 
                                  1%           1%         1%         1%         -%         *%         1%         *%         **         2%         **         **         *%         1%         **         **         ** 
 
(Dont know / 
 Can't remember)                  7            6          1          4          *          6          2          5          **         1          **         **         6          3          **         **         ** 
                                  9%          10%         2%        15%         2%        10%         9%         9%         **         3%         **         **        10%         4%         **         **         ** 
 
NET - Video 
Sharing Site or App              12            7          7          5          1         11          3          9          **         4          **         **        12         10          **         **         ** 
                                 15%          12%        23%        19%         5%        18%        12%        18%         **        17%         **         **        18%        17%         **         **         ** 
 
NET - Search Engine               9            5          2          2          2          5          2          5          **         4          **         **         7          6          **         **         ** 
                                 12%           9%         7%         6%        14%         8%         9%        11%         **        15%         **         **        11%        10%         **         **         ** 
 
NET - Social 
Media Site or App                58           43         21         20         13         44         20         37          **        17          **         **        45         42          **         **         ** 
                                 74%          70%        74%        71%        96%        70%        81%        73%         **        72%         **         **        72%        73%         **         **         ** 
 
NET - Instant Messenger          13           13          7          3          7          8          2          9          **         7          **         **        11         13          **         **         ** 
                                 17%          21%        25%        12%        48%        12%        10%        18%         **        30%         **         **        17%        23%         **         **         ** 
 
NET - News Site or App            2            1          *          -          1          2          *          1          **         1          **         **         2          1          **         **         ** 
                                  3%           1%         1%         -%         5%         3%         1%         1%         **         2%         **         **         3%         1%         **         **         ** 
 
NET - Playing 
games on a site or app            2            2          -          -          -          -          -          2          **         -          **         **         -          -          **         **         ** 
                                  2%           3%         -%         -%         -%         -%         -%         3%         **         -%         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           82         40         34         27         79         38         65          **        36          **         **        76         78          **         **         ** 
 
Effective sample size            58           47         23         21         13         47         20         39          **        19          **         **        46         45          **         **         ** 
 
Total                            79           61         29         28         14         63         25         51          **        24          **         **        63         58          **         **         ** 
 
NET - Email or 
another site or app               5            3          3          -          1          4          2          3          **         3          **         **         5          3          **         **         ** 
                                  7%           6%        11%         -%        10%         6%         7%         6%         **        12%         **         **         7%         6%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   99           72          -          ** 
 
Effective sample size            58           43          -          ** 
 
Total                            79           57          -          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            -          -          ** 
                                  2%           -%         -%         ** 
 
AOL ---- search engine            2            2          -          ** 
                                  2%           3%         -%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          -          ** 
                                  *%           1%         -%         ** 
 
DISCORD ---- 
instant messenger                 2            2          -          ** 
                                  2%           3%         -%         ** 
 
EMAIL                             3            3          -          ** 
                                  4%           6%         -%         ** 
 
FACEBOOK ---- 
social media site/app            46           37          -          ** 
                                 58%          64%         -%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            8            7          -          ** 
                                 10%          11%         -%         ** 
 
GOOGLE ---- 
search engine                     8            4          -          ** 
                                 10%           7%         -%         ** 
 
INSTAGRAM ---- 
social media site/app             5            5          -          ** 
                                  6%           9%         -%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          -          ** 
                                  *%           *%         -%         ** 
 
LINKEDIN ---- 
social media site/app             *            *          -          ** 
                                  *%           1%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   99           72          -          ** 
 
Effective sample size            58           43          -          ** 
 
Total                            79           57          -          ** 
 
PINTEREST ---- 
social media site/app             2            -          -          ** 
                                  2%           -%         -%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          -          ** 
                                  2%           3%         -%         ** 
 
REDDIT ---- social 
media site/app                    5            5          -          ** 
                                  6%           8%         -%         ** 
 
SNAPCHAT ---- 
instant messenger                 5            3          -          ** 
                                  6%           5%         -%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            *          -          ** 
                                  2%           *%         -%         ** 
 
TIK TOK ---- social 
media site/app                    3            1          -          ** 
                                  3%           1%         -%         ** 
 
TWITTER ---- social 
media site/app                    6            3          -          ** 
                                  8%           6%         -%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          -          ** 
                                  2%           -%         -%         ** 
 
VIMEO ---- video 
sharing site/app                  2            -          -          ** 
                                  2%           -%         -%         ** 
 
WHATSAPP ---- 
instant messenger                 5            3          -          ** 
                                  6%           6%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 156 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Offensive videos\pictures 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   99           72          -          ** 
 
Effective sample size            58           43          -          ** 
 
Total                            79           57          -          ** 
 
XBOX LIVE ---- gaming             2            2          -          ** 
                                  2%           3%         -%         ** 
 
YAHOO ---- search engine          2            2          -          ** 
                                  2%           3%         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                 10            7          -          ** 
                                 13%          13%         -%         ** 
 
Somewhere else 
(write in)                        1            -          -          ** 
                                  1%           -%         -%         ** 
 
(Dont know / 
 Can't remember)                  7            6          -          ** 
                                  9%          11%         -%         ** 
 
NET - Video 
Sharing Site or App              12            7          -          ** 
                                 15%          13%         -%         ** 
 
NET - Search Engine               9            5          -          ** 
                                 12%          10%         -%         ** 
 
NET - Social 
Media Site or App                58           41          -          ** 
                                 74%          72%         -%         ** 
 
NET - Instant Messenger          13            9          -          ** 
                                 17%          16%         -%         ** 
 
NET - News Site or App            2            1          -          ** 
                                  3%           1%         -%         ** 
 
NET - Playing 
games on a site or app            2            2          -          ** 
                                  2%           3%         -%         ** 
 
NET - Email or 
another site or app               5            3          -          ** 
                                  7%           6%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 157 
<C8> And did your most recent experience of Offensive videos/pictures come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           44         55            **        25          **        22          **         **         **          36         42         21            **        25          **        37 
 
Effective sample size            58           25         33            **        16          **        12          **         **         **          21         26         11            **        17          **        20 
 
Total                            79           31         48            **        20          **        16          **         **         **          28         36         15            **        25          **        28 
 
Someone you don't 
know personally                  29           13         16            **         6          **         7          **         **         **           6         14          8            **         8          **        11 
                                 37%          41%        34%           **        30%         **        40%         **         **         **          23%        40%        55%           **        31%         **        38% 
 
Someone you 
know personally                  13            6          7            **         5          **         -          **         **         **           5          6          2            **         4          **         5 
                                 17%          19%        15%           **        26%         **         -%         **         **         **          19%        17%        12%           **        15%         **        19% 
 
It wasn’t sent to me             33           10         23            **         9          **         8          **         **         **          16         12          5            **        12          **        10 
                                 41%          32%        47%           **        44%         **        49%         **         **         **          58%        34%        30%           **        47%         **        37% 
 
(Don't know)                      4            2          2            **         -          **         2          **         **         **           -          3          *            **         2          **         2 
                                  5%           7%         4%           **         -%         **        10%         **         **         **           -%         9%         3%           **         7%         **         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 157 (continuation) 
<C8> And did your most recent experience of Offensive videos/pictures come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   99           42         57            **        26         25         49         50           94          ** 
 
Effective sample size            58           29         30            **        15         14         29         30           54          ** 
 
Total                            79           41         38            **        22         20         39         40           72          ** 
 
Someone you don't 
know personally                  29           16         13            **        10          6         15         14           29          ** 
                                 37%          39%        35%           **        46%        32%        38%        36%          40%         ** 
 
Someone you 
know personally                  13            7          6            **         2          4          8          5           13          ** 
                                 17%          17%        16%           **        10%        19%        20%        13%          18%         ** 
 
It wasn’t sent to me             33           17         16            **        10          8         15         18           26          ** 
                                 41%          40%        43%           **        44%        41%        38%        45%          36%         ** 
 
(Don't know)                      4            2          2            **         -          2          2          2            4          ** 
                                  5%           4%         6%           **         -%         9%         4%         6%           5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 157 (continuation) 
<C8> And did your most recent experience of Offensive videos/pictures come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99            **         **         **         **         **         **         **         **         **        24         21          **          82          **         **         ** 
 
Effective sample size            58            **         **         **         **         **         **         **         **         **        24         20          **          49          **         **         ** 
 
Total                            79            **         **         **         **         **         **         **         **         **         4          6          **          66          **         **         ** 
 
Someone you don't 
know personally                  29            **         **         **         **         **         **         **         **         **         3          3          **          22          **         **         ** 
                                 37%           **         **         **         **         **         **         **         **         **        63%        43%         **          33%         **         **         ** 
 
Someone you 
know personally                  13            **         **         **         **         **         **         **         **         **         *          *          **          13          **         **         ** 
                                 17%           **         **         **         **         **         **         **         **         **         5%         5%         **          20%         **         **         ** 
 
It wasn’t sent to me             33            **         **         **         **         **         **         **         **         **         1          3          **          27          **         **         ** 
                                 41%           **         **         **         **         **         **         **         **         **        32%        52%         **          41%         **         **         ** 
 
(Don't know)                      4            **         **         **         **         **         **         **         **         **         -          -          **           4          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         -%         -%         **           6%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 157 (continuation) 
<C8> And did your most recent experience of Offensive videos/pictures come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           49          **         **         **         **          21         54           50         36          **         **          32         39         28          - 
 
Effective sample size            58           34          **         **         **         **          15         32           34         19          **         **          21         19         18          - 
 
Total                            79           48          **         **         **         **          21         41           48         22          **         **          32         22         25          - 
 
Someone you don't 
know personally                  29           15          **         **         **         **           7         17           19          6          **         **          10         12          7          - 
                                 37%          31%         **         **         **         **          31%        41%          40%        28%         **         **          32%        54%        29%         -% 
 
Someone you 
know personally                  13           10          **         **         **         **           6          7            9          4          **         **           7          2          3          - 
                                 17%          21%         **         **         **         **          28%        17%          18%        19%         **         **          23%        10%        13%         -% 
 
It wasn’t sent to me             33           21          **         **         **         **           9         15           17         11          **         **          11          7         14          - 
                                 41%          44%         **         **         **         **          40%        37%          34%        51%         **         **          34%        33%        58%         -% 
 
(Don't know)                      4            2          **         **         **         **           *          2            3          *          **         **           3          *          -          - 
                                  5%           4%         **         **         **         **           2%         4%           7%         2%         **         **          11%         2%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 157 (continuation) 
<C8> And did your most recent experience of Offensive videos/pictures come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           97         97         64         82          **          99         99         84         94          -           99         99         80         80          - 
 
Effective sample size            58           57         57         43         51          **          58         58         50         56          -           58         58         48         46          - 
 
Total                            79           77         77         61         70          **          79         79         69         76          -           79         79         66         63          - 
 
Someone you don't 
know personally                  29           29         29         20         27          **          29         29         22         28          -           29         29         21         22          - 
                                 37%          37%        37%        33%        39%         **          37%        37%        33%        37%         -%          37%        37%        32%        34%         -% 
 
Someone you 
know personally                  13           11         11          9         10          **          13         13         13         13          -           13         13         13         11          - 
                                 17%          15%        15%        16%        14%         **          17%        17%        19%        17%         -%          17%        17%        20%        17%         -% 
 
It wasn’t sent to me             33           33         33         27         29          **          33         33         29         30          -           33         33         28         27          - 
                                 41%          43%        43%        45%        41%         **          41%        41%        43%        40%         -%          41%        41%        42%        42%         -% 
 
(Don't know)                      4            4          4          4          4          **           4          4          4          4          -            4          4          4          4          - 
                                  5%           5%         5%         6%         6%         **           5%         5%         6%         5%         -%           5%         5%         6%         6%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 157 (continuation) 
<C8> And did your most recent experience of Offensive videos/pictures come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           43         55           60         71         56         46         68           43         31          **         **          44         27          **         ** 
 
Effective sample size            58           27         31           34         43         35         28         40           23         20          **         **          25         18          **         ** 
 
Total                            79           39         40           46         60         50         38         56           32         28          **         **          36         23          **         ** 
 
Someone you don't 
know personally                  29           14         15           22         25         19         15         22           17          9          **         **          21          5          **         ** 
                                 37%          37%        37%          48%        41%        39%        40%        40%          55%        31%         **         **          57%        21%         **         ** 
 
Someone you 
know personally                  13            7          6            7          9          9          9         12            2          4          **         **           4          6          **         ** 
                                 17%          18%        16%          16%        16%        19%        24%        21%           7%        14%         **         **          11%        24%         **         ** 
 
It wasn’t sent to me             33           16         17           13         23         20         12         18           12         12          **         **          11          9          **         ** 
                                 41%          41%        43%          29%        38%        39%        31%        33%          37%        43%         **         **          31%        40%         **         ** 
 
(Don't know)                      4            2          2            3          3          2          2          3            *          3          **         **           *          3          **         ** 
                                  5%           4%         4%           7%         6%         3%         5%         6%           2%        12%         **         **           1%        15%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 157 (continuation) 
<C8> And did your most recent experience of Offensive videos/pictures come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   99            ** 
 
Effective sample size            58            ** 
 
Total                            79            ** 
 
Someone you don't 
know personally                  29            ** 
                                 37%           ** 
 
Someone you 
know personally                  13            ** 
                                 17%           ** 
 
It wasn’t sent to me             33            ** 
                                 41%           ** 
 
(Don't know)                      4            ** 
                                  5%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 157 (continuation) 
<C8> And did your most recent experience of Offensive videos/pictures come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           64         76         62         45         85         77         52         34         24          **        61          ** 
 
Effective sample size            58           37         44         36         29         48         46         31         23         14          **        36          ** 
 
Total                            79           49         60         49         39         63         59         40         35         17          **        48          ** 
 
Someone you don't 
know personally                  29           18         25         19         15         23         22         15          9          6          **        17          ** 
                                 37%          36%        43%        38%        39%        37%        37%        39%        25%        34%         **        35%         ** 
 
Someone you 
know personally                  13            8          7          7          7         10          9          9          4          4          **         9          ** 
                                 17%          16%        12%        15%        18%        15%        16%        23%        12%        22%         **        19%         ** 
 
It wasn’t sent to me             33           21         26         20         14         27         24         15         20          7          **        21          ** 
                                 41%          44%        43%        42%        37%        43%        41%        38%        59%        44%         **        44%         ** 
 
(Don't know)                      4            2          2          2          2          3          3          -          2          -          **         *          ** 
                                  5%           4%         3%         4%         6%         5%         6%         -%         5%         -%         **         1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 157 (continuation) 
<C8> And did your most recent experience of Offensive videos/pictures come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   99           82         40         34         27         79         38         65          **        36          **         **        76         78          **         **         ** 
 
Effective sample size            58           47         23         21         13         47         20         39          **        19          **         **        46         45          **         **         ** 
 
Total                            79           61         29         28         14         63         25         51          **        24          **         **        63         58          **         **         ** 
 
Someone you don't 
know personally                  29           21         13         11          5         24         11         21          **        12          **         **        22         24          **         **         ** 
                                 37%          34%        43%        38%        34%        38%        45%        41%         **        49%         **         **        35%        42%         **         **         ** 
 
Someone you 
know personally                  13           11          4          5          -         11          4          8          **         2          **         **        11          9          **         **         ** 
                                 17%          19%        13%        19%         -%        18%        14%        15%         **         7%         **         **        17%        16%         **         **         ** 
 
It wasn’t sent to me             33           26         13         10          9         26         10         21          **        11          **         **        29         24          **         **         ** 
                                 41%          42%        44%        37%        66%        42%        41%        40%         **        44%         **         **        45%        42%         **         **         ** 
 
(Don't know)                      4            3          -          2          -          2          -          2          **         -          **         **         2          -          **         **         ** 
                                  5%           6%         -%         6%         -%         3%         -%         4%         **         -%         **         **         3%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 157 (continuation) 
<C8> And did your most recent experience of Offensive videos/pictures come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Offensive videos\pictures 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   99           72          -          ** 
 
Effective sample size            58           43          -          ** 
 
Total                            79           57          -          ** 
 
Someone you don't 
know personally                  29           22          -          ** 
                                 37%          39%         -%         ** 
 
Someone you 
know personally                  13            9          -          ** 
                                 17%          16%         -%         ** 
 
It wasn’t sent to me             33           23          -          ** 
                                 41%          40%         -%         ** 
 
(Don't know)                      4            3          -          ** 
                                  5%           6%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 158 
<C5> How often do you experience Violent / disturbing content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           55         69           23         24         34          **         **         **         **          47         52         25           31         30         28         35 
 
Effective sample size            83           38         45           15         15         26          **         **         **         **          30         38         15           26         19         17         21 
 
Total                           122           58         64           22         19         41          **         **         **         **          41         59         22           40         27         21         33 
 
Daily/ most days                 12            *--       12++A         1          3          *          **         **         **         **           4          5          3            3          1          3          5 
                                 10%           1%        18%           4%        16%         1%         **         **         **         **           9%         9%        15%           8%         2%        14%        16% 
 
Weekly/ most weeks               27           14         13            7          4          6          **         **         **         **          11         15          1            4          7          6          9 
                                 22%          24%        20%          33%        21%        13%         **         **         **         **          27%        25%         5%          10%        27%        30%        27% 
 
Monthly/ most months             19            8         10            4          1         11          **         **         **         **           5         11          3            4          5          5          4 
                                 15%          14%        16%          18%         6%        26%         **         **         **         **          12%        18%        12%          10%        17%        26%        13% 
 
Less often than 
once a month                     55           29         25            8         11         21          **         **         **         **          19         25         11           25         13          6         11 
                                 45%          51%        40%          38%        58%        51%         **         **         **         **          47%        42%        49%          62%        48%        28%        33% 
 
(Prefer not to answer)            2            2          -            -          -          -          **         **         **         **           -          -          2            2          -          -          - 
                                  1%           3%         -%           -%         -%         -%         **         **         **         **           -%         -%         8%           4%         -%         -%         -% 
 
(Don't know)                      8            4          4            2          -          3          **         **         **         **           2          3          3            2          2          *          3 
                                  6%           7%         6%           8%         -%         8%         **         **         **         **           4%         6%        12%           5%         6%         2%        10% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 158 (continuation) 
<C5> How often do you experience Violent / disturbing content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  124           61         63            **        28         27         55         65          112          ** 
 
Effective sample size            83           45         38            **        19         17         36         44           73          ** 
 
Total                           122           67         54            **        27         25         50         66          106          ** 
 
Daily/ most days                 12            4          8            **         1          2          7          5           12          ** 
                                 10%           6%        15%           **         2%        10%        14%         8%          11%         ** 
 
Weekly/ most weeks               27           11         15            **         4          7         11         16           25          ** 
                                 22%          17%        28%           **        15%        28%        22%        24%          23%         ** 
 
Monthly/ most months             19            9         10            **         6          5          9          8           17          ** 
                                 15%          13%        18%           **        24%        21%        18%        12%          16%         ** 
 
Less often than 
once a month                     55           38+b       17-           **        12          7         18         33           43          ** 
                                 45%          56%        31%           **        46%        28%        36%        50%          41%         ** 
 
(Prefer not to answer)            2            2          -            **         2          -          2          -            2          ** 
                                  1%           3%         -%           **         7%         -%         4%         -%           2%         ** 
 
(Don't know)                      8            4          4            **         2          3          3          4            8          ** 
                                  6%           6%         7%           **         6%        14%         7%         6%           7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 158 (continuation) 
<C5> How often do you experience Violent / disturbing content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124            **         **         **         **         **         **         **         **         **         **        21         23          102         22          **         ** 
 
Effective sample size            83            **         **         **         **         **         **         **         **         **         **        20         23           70         13          **         ** 
 
Total                           122            **         **         **         **         **         **         **         **         **         **         6         11          105         16          **         ** 
 
Daily/ most days                 12            **         **         **         **         **         **         **         **         **         **         2          2           11          1          **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **        25%        16%          10%         9%         **         ** 
 
Weekly/ most weeks               27            **         **         **         **         **         **         **         **         **         **         2          3           24          3          **         ** 
                                 22%           **         **         **         **         **         **         **         **         **         **        38%        27%          23%        19%         **         ** 
 
Monthly/ most months             19            **         **         **         **         **         **         **         **         **         **         1          2           16          3          **         ** 
                                 15%           **         **         **         **         **         **         **         **         **         **        15%        22%          15%        18%         **         ** 
 
Less often than 
once a month                     55            **         **         **         **         **         **         **         **         **         **         1          3           46          8          **         ** 
                                 45%           **         **         **         **         **         **         **         **         **         **        22%        26%          44%        52%         **         ** 
 
(Prefer not to answer)            2            **         **         **         **         **         **         **         **         **         **         -          -            2          -          **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         -%         -%           2%         -%         **         ** 
 
(Don't know)                      8            **         **         **         **         **         **         **         **         **         **         -          1            7          *          **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         -%         8%           7%         3%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 158 (continuation) 
<C5> How often do you experience Violent / disturbing content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           59          **        24          **         **          25         70           66         44          **         **          41         58         24          ** 
 
Effective sample size            83           43          **        15          **         **          17         43           49         27          **         **          30         35         16          ** 
 
Total                           122           61          **        22          **         **          23         60           74         37          **         **          47         51         24          ** 
 
Daily/ most days                 12            8          **         -          **         **           3          9            7          4          **         **           6          3          3          ** 
                                 10%          14%         **         -%         **         **          12%        15%           9%        10%         **         **          13%         5%        13%         ** 
 
Weekly/ most weeks               27           11          **         6          **         **           7         16           14          8          **         **          13         12          1          ** 
                                 22%          18%         **        26%         **         **          28%        26%          19%        22%         **         **          28%        23%         5%         ** 
 
Monthly/ most months             19            7          **         3          **         **           *         11           11          5          **         **           7          6          6          ** 
                                 15%          12%         **        14%         **         **           1%        18%          15%        14%         **         **          14%        11%        26%         ** 
 
Less often than 
once a month                     55           31          **        10          **         **          10         21           36         18          **         **          17         28         10          ** 
                                 45%          50%         **        43%         **         **          42%        34%          48%        47%         **         **          37%        55%        41%         ** 
 
(Prefer not to answer)            2            -          **         2          **         **           -          2            2          -          **         **           -          -          2          ** 
                                  1%           -%         **         8%         **         **           -%         3%           2%         -%         **         **           -%         -%         8%         ** 
 
(Don't know)                      8            4          **         2          **         **           4          2            5          3          **         **           3          3          2          ** 
                                  6%           6%         **        10%         **         **          16%         4%           7%         7%         **         **           7%         5%         7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 158 (continuation) 
<C5> How often do you experience Violent / disturbing content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124          120        119         77         90          **         124        124        103        115          -          124        124         96         91          - 
 
Effective sample size            83           79         79         54         61          **          83         83         71         78          -           83         83         64         58          - 
 
Total                           122          116        116         78         89          **         122        122        106        114          -          122        122         95         83          - 
 
Daily/ most days                 12           10         10          9         10          **          12         12         12         12          -           12         12         12         10          - 
                                 10%           9%         9%        11%        12%         **          10%        10%        11%        10%         -%          10%        10%        12%        12%         -% 
 
Weekly/ most weeks               27           26         26         19         20          **          27         27         23         23          -           27         27         18         15          - 
                                 22%          23%        23%        25%        22%         **          22%        22%        22%        20%         -%          22%        22%        19%        18%         -% 
 
Monthly/ most months             19           17         17         13         16          **          19         19         14         19          -           19         19         17         15          - 
                                 15%          15%        15%        17%        18%         **          15%        15%        13%        16%         -%          15%        15%        18%        18%         -% 
 
Less often than 
once a month                     55           53         53         29         35          **          55         55         48         52          -           55         55         39         34          - 
                                 45%          46%        46%        37%        39%         **          45%        45%        45%        45%         -%          45%        45%        41%        41%         -% 
 
(Prefer not to answer)            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  1%           2%         2%         2%         2%         **           1%         1%         2%         2%         -%           1%         1%         2%         2%         -% 
 
(Don't know)                      8            8          8          6          6          **           8          8          8          8          -            8          8          8          8          - 
                                  6%           7%         7%         8%         7%         **           6%         6%         7%         7%         -%           6%         6%         8%         9%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2198 
Table 158 (continuation) 
<C5> How often do you experience Violent / disturbing content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           55         64           89         98         81         56         79           50         44          **         **          54         39          **         ** 
 
Effective sample size            83           38         41           62         67         56         38         51           32         32          **         **          37         27          **         ** 
 
Total                           122           56         58           94        100         84         57         74           46         51          **         **          55         41          **         ** 
 
Daily/ most days                 12            8          4           10         10          7          7         10            2          7          **         **           6          2          **         ** 
                                 10%          14%         8%          10%        10%         9%        12%        13%           5%        13%         **         **          10%         4%         **         ** 
 
Weekly/ most weeks               27           18b         7           18         20         14          9         13            8         14          **         **           6-        14          **         ** 
                                 22%          31%        13%          19%        20%        17%        16%        17%          17%        27%         **         **          12%        33%         **         ** 
 
Monthly/ most months             19            3-        14+a         16         17         13         11         16            8          6          **         **          14+         3          **         ** 
                                 15%           5%        24%          17%        17%        16%        20%        21%          18%        13%         **         **          25%         7%         **         ** 
 
Less often than 
once a month                     55           25         30           43         44         42         26         31           25         22          **         **          27         21          **         ** 
                                 45%          44%        52%          46%        44%        50%        46%        41%          55%        44%         **         **          49%        51%         **         ** 
 
(Prefer not to answer)            2            -          -            2          2          2          -          -            -          -          **         **           -          -          **         ** 
                                  1%           -%         -%           2%         2%         2%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
(Don't know)                      8            3          2            5          7          5          4          5            3          2          **         **           3          2          **         ** 
                                  6%           6%         4%           6%         7%         7%         7%         7%           6%         3%         **         **           5%         4%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 158 (continuation) 
<C5> How often do you experience Violent / disturbing content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  124            ** 
 
Effective sample size            83            ** 
 
Total                           122            ** 
 
Daily/ most days                 12            ** 
                                 10%           ** 
 
Weekly/ most weeks               27            ** 
                                 22%           ** 
 
Monthly/ most months             19            ** 
                                 15%           ** 
 
Less often than 
once a month                     55            ** 
                                 45%           ** 
 
(Prefer not to answer)            2            ** 
                                  1%           ** 
 
(Don't know)                      8            ** 
                                  6%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 158 (continuation) 
<C5> How often do you experience Violent / disturbing content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           86         89         82         58        109         88         70         43         35          **        77          ** 
 
Effective sample size            83           56         58         55         40         73         61         48         31         23          **        52          ** 
 
Total                           122           83         83         80         59        109         91         69         46         33          **        75          ** 
 
Daily/ most days                 12            8         10          6          9         12          9          9          6          3          **        10          ** 
                                 10%          10%        12%         7%        14%        11%        10%        14%        14%        10%         **        13%         ** 
 
Weekly/ most weeks               27           18         17         17         14         25         22         16         12          9          **        16          ** 
                                 22%          21%        21%        21%        24%        23%        24%        23%        25%        28%         **        21%         ** 
 
Monthly/ most months             19           13         10          8          7         19         13          7          4          3          **        12          ** 
                                 15%          15%        12%        11%        12%        17%        14%        10%         8%         8%         **        16%         ** 
 
Less often than 
once a month                     55           35         38         42         22         45         39         32         20         18          **        34          ** 
                                 45%          42%        46%        53%        37%        41%        42%        47%        44%        54%         **        45%         ** 
 
(Prefer not to answer)            2            2          -          -          -          2          2          -          -          -          **         -          ** 
                                  1%           2%         -%         -%         -%         2%         2%         -%         -%         -%         **         -%         ** 
 
(Don't know)                      8            8          7          6          8+         7          7          5          4          -          **         4          ** 
                                  6%           9%         9%         8%        13%         7%         7%         7%         8%         -%         **         6%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 158 (continuation) 
<C5> How often do you experience Violent / disturbing content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124          107         47         37         39         91         45         66          **        37          **         **        79         97          **         **         ** 
 
Effective sample size            83           72         28         27         22         58         29         42          **        24          **         **        51         65          **         **         ** 
 
Total                           122          106         38         42         30         80         45         59          **        36          **         **        74         94          **         **         ** 
 
Daily/ most days                 12            8          4          5          3         10          4          8          **         -          **         **        10         10          **         **         ** 
                                 10%           8%        10%        12%        10%        12%         9%        14%         **         -%         **         **        13%        10%         **         **         ** 
 
Weekly/ most weeks               27           22          7          5         13         17          4         10          **        10          **         **        15         21          **         **         ** 
                                 22%          21%        18%        13%        43%        21%         9%        18%         **        27%         **         **        21%        23%         **         **         ** 
 
Monthly/ most months             19           17          7          5          5         13          7          9          **         6          **         **        11         16          **         **         ** 
                                 15%          16%        17%        12%        18%        16%        15%        16%         **        17%         **         **        15%        17%         **         **         ** 
 
Less often than 
once a month                     55           50         14         25          7         37         24         25          **        17          **         **        34         43          **         **         ** 
                                 45%          47%        36%        60%        23%        45%        55%        43%         **        47%         **         **        46%        46%         **         **         ** 
 
(Prefer not to answer)            2            2          2          -          -          2          -          -          **         -          **         **         -          -          **         **         ** 
                                  1%           2%         5%         -%         -%         2%         -%         -%         **         -%         **         **         -%         -%         **         **         ** 
 
(Don't know)                      8            7          5          2          2          3          5          6          **         3          **         **         4          4          **         **         ** 
                                  6%           6%        13%         4%         6%         3%        12%        10%         **         9%         **         **         5%         4%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 158 (continuation) 
<C5> How often do you experience Violent / disturbing content when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  124           80          -          ** 
 
Effective sample size            83           51          -          ** 
 
Total                           122           74          -          ** 
 
Daily/ most days                 12           10          -          ** 
                                 10%          13%         -%         ** 
 
Weekly/ most weeks               27           18          -          ** 
                                 22%          25%         -%         ** 
 
Monthly/ most months             19           14          -          ** 
                                 15%          19%         -%         ** 
 
Less often than 
once a month                     55           25--        -          ** 
                                 45%          33%         -%         ** 
 
(Prefer not to answer)            2            -          -          ** 
                                  1%           -%         -%         ** 
 
(Don't know)                      8            7          -          ** 
                                  6%           9%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 159 
<C6>  What impact has this had on you....Violent\ disturbing content 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           55         69           23         24         34          **         **         **         **          47         52         25           31         30         28         35 
 
Effective sample                 83           38         45           15         15         26          **         **         **         **          30         38         15           26         19         17         21 
 
Total                           122           58         64           22         19         41          **         **         **         **          41         59         22           40         27         21         33 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          5            3          2            2          *          2          **         **         **         **           3          2          -            *          -          1          3 
                                  4%           5%         3%          10%         2%         5%         **         **         **         **           6%         4%         -%           1%         -%         4%        10% 
 
2                  (2.0)          4            1          3            2          2          -          **         **         **         **           4          -          1            -          3          2          - 
                                  4%           2%         5%           8%        10%         -%         **         **         **         **           9%         -%         2%           -%        10%         8%         -% 
 
3                  (3.0)         17           10          7            2          1          9          **         **         **         **           3          9          4            7          4          1          4 
                                 14%          17%        11%           9%         7%        22%         **         **         **         **           8%        16%        18%          17%        16%         7%        12% 
 
4                  (4.0)         30           19         11            3          7         13          **         **         **         **          10         18          2           13          6          4          6 
                                 25%          34%        16%          14%        35%        31%         **         **         **         **          24%        31%         8%          33%        23%        19%        19% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         58           17--       41++A        11          8         14          **         **         **         **          19         25         14           16         12         13         18 
                                 48%          30%        64%          50%        44%        34%         **         **         **         **          47%        43%        62%          39%        45%        60%        54% 
 
It has had 
no impact                         6            6+b        --           2          *          2          **         **         **         **           2          2          2            3          -          *          2 
                                  5%          10%         -%           8%         3%         4%         **         **         **         **           5%         3%         7%           8%         -%         2%         5% 
 
Don't know                        2            2          *            -          -          2          **         **         **         **           -          2          *            *          2          -          - 
                                  2%           3%         1%           -%         -%         4%         **         **         **         **           -%         3%         2%           1%         6%         -%         -% 
 
Refused                           -            -          -            -          -          -          **         **         **         **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         **         **         **         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: low impact                  26           14         12            6          4         11          **         **         **         **          10         12          5            7          7          4          7 
                                 21%          24%        18%          28%        19%        27%         **         **         **         **          24%        20%        21%          18%        26%        18%        22% 
 
Net: High impact                 88           37         52           14         15         26          **         **         **         **          29         44         16           29         18         17         24 
                                 73%          63%        81%          64%        79%        65%         **         **         **         **          71%        75%        70%          72%        67%        79%        73% 
 
Mean Score                      4.2          3.9        4.4          3.9        4.1        4.0          **         **         **         **         4.0        4.2        4.4          4.2        4.1        4.3        4.1 
Standard deviation             1.08         1.08       1.05         1.46       1.07       1.08          **         **         **         **        1.27        .98        .92          .85       1.05       1.16       1.31 
Standard error                  .12          .19        .16          .39        .28        .22          **         **         **         **         .24        .16        .25          .18        .25        .29        .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 159 (continuation) 
<C6>  What impact has this had on you....Violent\ disturbing content 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  124           61         63            **        28         27         55         65          112          ** 
 
Effective sample                 83           45         38            **        19         17         36         44           73          ** 
 
Total                           122           67         54            **        27         25         50         66          106          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          5            *          4            **         *          2          2          3            5          ** 
                                  4%           1%         8%           **         2%         7%         4%         4%           5%         ** 
 
2                  (2.0)          4            3          2            **         1          *          2          2            4          ** 
                                  4%           4%         3%           **         5%         1%         3%         3%           4%         ** 
 
3                  (3.0)         17           11          5            **         4          3          7          6           15          ** 
                                 14%          17%        10%           **        15%        12%        15%         9%          14%         ** 
 
4                  (4.0)         30           20         10            **         5          7          9         21           25          ** 
                                 25%          29%        19%           **        19%        30%        18%        31%          23%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         58           28         31            **        14          9         26         31           49          ** 
                                 48%          41%        56%           **        52%        37%        51%        47%          47%         ** 
 
It has had 
no impact                         6            3          2            **         2          2          2          3            6          ** 
                                  5%           5%         4%           **         6%         7%         4%         5%           5%         ** 
 
Don't know                        2            2          -            **         -          2          2          *            2          ** 
                                  2%           3%         -%           **         -%         7%         3%         1%           2%         ** 
 
Refused                           -            -          -            **         -          -          -          -            -          ** 
                                  -%           -%         -%           **         -%         -%         -%         -%           -%         ** 
 
Net: low impact                  26           15         11            **         6          5         11         11           24          ** 
                                 21%          22%        21%           **        22%        19%        23%        16%          23%         ** 
 
Net: High impact                 88           47         41            **        19         16         35         52           74          ** 
                                 73%          70%        75%           **        72%        67%        70%        78%          70%         ** 
 
Mean Score                      4.2          4.2        4.2            **       4.2        4.0        4.2        4.2          4.1          ** 
Standard deviation             1.08          .93       1.24            **      1.06       1.17       1.13       1.04         1.13          ** 
Standard error                  .12          .15        .21            **       .25        .30        .20        .16          .14          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 159 (continuation) 
<C6>  What impact has this had on you....Violent\ disturbing content 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124            **         **         **         **         **         **         **         **         **         **        21         23          102         22          **         ** 
 
Effective sample                 83            **         **         **         **         **         **         **         **         **         **        20         23           70         13          **         ** 
 
Total                           122            **         **         **         **         **         **         **         **         **         **         6         11          105         16          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          5            **         **         **         **         **         **         **         **         **         **         *          1            4          *          **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         5%         9%           4%         3%         **         ** 
 
2                  (2.0)          4            **         **         **         **         **         **         **         **         **         **         -          1            3          1          **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         -%         9%           3%         6%         **         ** 
 
3                  (3.0)         17            **         **         **         **         **         **         **         **         **         **         *          1           13          4          **         ** 
                                 14%           **         **         **         **         **         **         **         **         **         **         5%         8%          12%        24%         **         ** 
 
4                  (4.0)         30            **         **         **         **         **         **         **         **         **         **         1          *           26          4          **         ** 
                                 25%           **         **         **         **         **         **         **         **         **         **        14%         5%          24%        26%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         58            **         **         **         **         **         **         **         **         **         **         5          7           56          3          **         ** 
                                 48%           **         **         **         **         **         **         **         **         **         **        76%        61%          53%        18%         **         ** 
 
It has had 
no impact                         6            **         **         **         **         **         **         **         **         **         **         -          *            2          3          **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         -%         4%           2%        20%         **         ** 
 
Don't know                        2            **         **         **         **         **         **         **         **         **         **         -          *            2          *          **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         4%           2%         3%         **         ** 
 
Refused                           -            **         **         **         **         **         **         **         **         **         **         -          -            -          -          **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         -%         -%           -%         -%         **         ** 
 
Net: low impact                  26            **         **         **         **         **         **         **         **         **         **         1          3           20          5          **         ** 
                                 21%           **         **         **         **         **         **         **         **         **         **        10%        26%          19%        33%         **         ** 
 
Net: High impact                 88            **         **         **         **         **         **         **         **         **         **         6          7           81          7          **         ** 
                                 73%           **         **         **         **         **         **         **         **         **         **        90%        66%          77%        44%         **         ** 
 
Mean Score                      4.2            **         **         **         **         **         **         **         **         **         **       4.6gh      4.1          4.2        3.6          **         ** 
                                                                             egHj          -                     -                  egHj 
Standard deviation             1.08            **         **         **         **         **         **         **         **         **         **      1.05       1.50         1.07       1.09          **         ** 
Standard error                  .12            **         **         **         **         **         **         **         **         **         **       .23        .33          .13        .34          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 159 (continuation) 
<C6>  What impact has this had on you....Violent\ disturbing content 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           59          **        24          **         **          25         70           66         44          **         **          41         58         24          ** 
 
Effective sample                 83           43          **        15          **         **          17         43           49         27          **         **          30         35         16          ** 
 
Total                           122           61          **        22          **         **          23         60           74         37          **         **          47         51         24          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          5            4          **         -          **         **           2          *            3          2          **         **           3          2          *          ** 
                                  4%           6%         **         -%         **         **          10%         1%           4%         5%         **         **           6%         3%         1%         ** 
 
2                  (2.0)          4            4          **         1          **         **           2          2            2          2          **         **           -          1          3          ** 
                                  4%           6%         **         2%         **         **           7%         4%           3%         6%         **         **           -%         2%        13%         ** 
 
3                  (3.0)         17            8          **         *          **         **           2          8           12          4          **         **           3          8          5          ** 
                                 14%          12%         **         1%         **         **           7%        14%          16%        12%         **         **           7%        16%        22%         ** 
 
4                  (4.0)         30           15          **         5          **         **           5          8-          21          6          **         **           6         16          7          ** 
                                 25%          25%         **        24%         **         **          23%        14%          29%        17%         **         **          13%        32%        31%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         58           28          **        11          **         **          11         35           30         21          **         **          29+        21          7          ** 
                                 48%          45%         **        50%         **         **          46%        58%          41%        55%         **         **          63%        42%        31%         ** 
 
It has had 
no impact                         6            2          **         3          **         **           2          4            4          2          **         **           5+b        -          *          ** 
                                  5%           4%         **        15%         **         **           7%         6%           5%         4%         **         **          11%         -%         2%         ** 
 
Don't know                        2            *          **         2          **         **           -          2            2          *          **         **           -          2          -          ** 
                                  2%           1%         **         8%         **         **           -%         4%           2%         1%         **         **           -%         4%         -%         ** 
 
Refused                           -            -          **         -          **         **           -          -            -          -          **         **           -          -          -          ** 
                                  -%           -%         **         -%         **         **           -%         -%           -%         -%         **         **           -%         -%         -%         ** 
 
Net: low impact                  26           15          **         1          **         **           6         11           17          8          **         **           6         11          9          ** 
                                 21%          25%         **         3%         **         **          24%        18%          23%        22%         **         **          13%        22%        36%         ** 
 
Net: High impact                 88           43          **        16          **         **          16         43           51         27          **         **          36         38         14          ** 
                                 73%          71%         **        74%         **         **          69%        72%          70%        72%         **         **          76%        74%        62%         ** 
 
Mean Score                      4.2          4.0          **       4.6d         **         **         3.9        4.4          4.1        4.2          **         **         4.4        4.1        3.8          ** 
                                                                                           d 
Standard deviation             1.08         1.21          **       .70          **         **        1.38        .93         1.07       1.18          **         **        1.10       1.02       1.10          ** 
Standard error                  .12          .19          **       .20          **         **         .35        .15          .16        .23          **         **         .21        .17        .28          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 159 (continuation) 
<C6>  What impact has this had on you....Violent\ disturbing content 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124          120        119         77         90          **         124        124        103        115          -          124        124         96         91          - 
 
Effective sample                 83           79         79         54         61          **          83         83         71         78          -           83         83         64         58          - 
 
Total                           122          116        116         78         89          **         122        122        106        114          -          122        122         95         83          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          5            5          5          3          3          **           5          5          5          5          -            5          5          5          2          - 
                                  4%           4%         4%         4%         3%         **           4%         4%         4%         4%         -%           4%         4%         5%         2%         -% 
 
2                  (2.0)          4            4          4          2          4          **           4          4          4          4          -            4          4          3          4          - 
                                  4%           4%         4%         3%         4%         **           4%         4%         4%         3%         -%           4%         4%         3%         5%         -% 
 
3                  (3.0)         17           15         15          9         11          **          17         17         14         16          -           17         17         14         16          - 
                                 14%          13%        13%        12%        12%         **          14%        14%        13%        14%         -%          14%        14%        15%        19%         -% 
 
4                  (4.0)         30           30         30         23         24          **          30         30         26         27          -           30         30         22         17          - 
                                 25%          26%        26%        29%        27%         **          25%        25%        24%        24%         -%          25%        25%        23%        20%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         58           56         56         37         43          **          58         58         51         54          -           58         58         46         40          - 
                                 48%          48%        49%        47%        49%         **          48%        48%        48%        48%         -%          48%        48%        48%        49%         -% 
 
It has had 
no impact                         6            4          4          4          4          **           6          6          5          6          -            6          6          3          3          - 
                                  5%           3%         3%         5%         4%         **           5%         5%         5%         5%         -%           5%         5%         3%         4%         -% 
 
Don't know                        2            2          2          *          *          **           2          2          2          2          -            2          2          2          *          - 
                                  2%           2%         2%         1%         *%         **           2%         2%         2%         2%         -%           2%         2%         2%         1%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                  26           24         24         14         18          **          26         26         23         25          -           26         26         22         22          - 
                                 21%          21%        21%        18%        20%         **          21%        21%        21%        22%         -%          21%        21%        23%        27%         -% 
 
Net: High impact                 88           86         86         60         67          **          88         88         77         82          -           88         88         68         57          - 
                                 73%          74%        74%        76%        75%         **          73%        73%        72%        72%         -%          73%        73%        71%        69%         -% 
 
Mean Score                      4.2          4.2        4.2        4.2        4.2          **         4.2        4.2        4.2        4.2          -          4.2        4.2        4.1        4.1          - 
Standard deviation             1.08         1.08       1.08       1.04       1.06          **        1.08       1.08       1.11       1.09          -         1.08       1.08       1.13       1.08          - 
Standard error                  .12          .13        .13        .15        .14          **         .12        .12        .14        .13          -          .12        .12        .14        .14          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 159 (continuation) 
<C6>  What impact has this had on you....Violent\ disturbing content 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           55         64           89         98         81         56         79           50         44          **         **          54         39          **         ** 
 
Effective sample                 83           38         41           62         67         56         38         51           32         32          **         **          37         27          **         ** 
 
Total                           122           56         58           94        100         84         57         74           46         51          **         **          55         41          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          5            2          3            4          5          4          2          4            -          2          **         **           *          2          **         ** 
                                  4%           3%         5%           5%         5%         5%         3%         5%           -%         5%         **         **           1%         4%         **         ** 
 
2                  (2.0)          4            2          2            2          4          3          3          *            1          2          **         **           -          2          **         ** 
                                  4%           4%         3%           2%         4%         4%         6%         1%           1%         3%         **         **           -%         6%         **         ** 
 
3                  (3.0)         17            7          6           12         15         12         11         14            5          6          **         **          10          5          **         ** 
                                 14%          13%        11%          13%        15%        14%        19%        19%          11%        11%         **         **          19%        11%         **         ** 
 
4                  (4.0)         30            9         19           24f        21         17          4--        8--         10         15          **         **          15          9          **         ** 
                                 25%          17%        32%          25%        21%        20%         7%        11%          21%        30%         **         **          26%        23%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         58           30         26           46         48         44         37++       43+          25         23          **         **          24         20          **         ** 
                                 48%          54%        45%          48%        48%        52%        65%        59%          55%        46%         **         **          44%        50%         **         ** 
 
It has had 
no impact                         6            3          2            5          5          3          -          3            3          2          **         **           3          2          **         ** 
                                  5%           6%         4%           5%         5%         4%         -%         5%           7%         4%         **         **           6%         5%         **         ** 
 
Don't know                        2            2          *            *          2          *          *          *            2          -          **         **           2          -          **         ** 
                                  2%           3%         1%           *%         2%         1%         1%         1%           5%         -%         **         **           4%         -%         **         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Net: low impact                  26           11         11           19         24         19         16         18            6         10          **         **          11          9          **         ** 
                                 21%          20%        19%          20%        24%        23%        27%        25%          12%        19%         **         **          20%        22%         **         ** 
 
Net: High impact                 88           40         45           70         69         61         41         52           35         39          **         **          39         30          **         ** 
                                 73%          71%        77%          74%        69%        72%        72%        70%          76%        76%         **         **          71%        73%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 159 (continuation) 
<C6>  What impact has this had on you....Violent\ disturbing content 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           55         64           89         98         81         56         79           50         44          **         **          54         39          **         ** 
 
Effective sample                 83           38         41           62         67         56         38         51           32         32          **         **          37         27          **         ** 
 
Total                           122           56         58           94        100         84         57         74           46         51          **         **          55         41          **         ** 
 
Mean Score                      4.2          4.3        4.1          4.2        4.1        4.2        4.3        4.2          4.5C       4.1          **         **         4.3        4.1          **         ** 
                                                                                                                                                      - 
Standard deviation             1.08         1.09       1.10         1.09       1.15       1.16       1.14       1.15          .77       1.10          **         **         .86       1.14          **         ** 
Standard error                  .12          .19        .18          .14        .15        .16        .19        .16          .14        .20          **         **         .15        .23          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 159 (continuation) 
<C6>  What impact has this had on you....Violent\ disturbing content 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  124            ** 
 
Effective sample                 83            ** 
 
Total                           122            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          5            ** 
                                  4%           ** 
 
2                  (2.0)          4            ** 
                                  4%           ** 
 
3                  (3.0)         17            ** 
                                 14%           ** 
 
4                  (4.0)         30            ** 
                                 25%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         58            ** 
                                 48%           ** 
 
It has had 
no impact                         6            ** 
                                  5%           ** 
 
Don't know                        2            ** 
                                  2%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                  26            ** 
                                 21%           ** 
 
Net: High impact                 88            ** 
                                 73%           ** 
 
Mean Score                      4.2            ** 
Standard deviation             1.08            ** 
Standard error                  .12            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 159 (continuation) 
<C6>  What impact has this had on you....Violent\ disturbing content 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           86         89         82         58        109         88         70         43         35          **        77          ** 
 
Effective sample                 83           56         58         55         40         73         61         48         31         23          **        52          ** 
 
Total                           122           83         83         80         59        109         91         69         46         33          **        75          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          5            2          4          4          4          5          4          3          4          2          **         3          ** 
                                  4%           3%         5%         5%         7%         4%         5%         4%         9%         5%         **         4%         ** 
 
2                  (2.0)          4            4          4          4          2          4          4          4          2          *          **         4          ** 
                                  4%           5%         5%         5%         3%         3%         4%         6%         4%         *%         **         5%         ** 
 
3                  (3.0)         17            9         15         11          7         15         12         11          6          5          **        12          ** 
                                 14%          11%        18%        14%        12%        13%        13%        15%        14%        16%         **        16%         ** 
 
4                  (4.0)         30           23         24         23         19         30         18         15         14         11          **        14          ** 
                                 25%          27%        29%        29%        33%        27%        20%        22%        30%        33%         **        19%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         58           39         32         32         23         50         47         34         18         15          **        36          ** 
                                 48%          47%        38%        40%        38%        46%        52%        49%        39%        44%         **        48%         ** 
 
It has had 
no impact                         6            3          4          4          4          6          4          3          2          *          **         6          ** 
                                  5%           4%         5%         5%         6%         5%         4%         5%         3%         1%         **         7%         ** 
 
Don't know                        2            2          *          2          *          *          2          -          *          -          **         *          ** 
                                  2%           3%         1%         3%         1%         *%         2%         -%         1%         -%         **         1%         ** 
 
Refused                           -            -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: low impact                  26           16         23         19         13         23         20         17         12          7          **        19          ** 
                                 21%          19%        28%        23%        22%        21%        22%        25%        26%        22%         **        25%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 159 (continuation) 
<C6>  What impact has this had on you....Violent\ disturbing content 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           86         89         82         58        109         88         70         43         35          **        77          ** 
 
Effective sample                 83           56         58         55         40         73         61         48         31         23          **        52          ** 
 
Total                           122           83         83         80         59        109         91         69         46         33          **        75          ** 
 
Net: High impact                 88           62         56         55         42         80         66         48         32         26          **        50          ** 
                                 73%          74%        67%        69%        71%        73%        72%        71%        70%        77%         **        67%         ** 
 
Mean Score                      4.2          4.2        4.0-       4.0        4.0        4.1        4.2        4.1        3.9        4.1          **       4.1          ** 
Standard deviation             1.08         1.06       1.13       1.13       1.16       1.09       1.14       1.13       1.24       1.07          **      1.15          ** 
Standard error                  .12          .15        .15        .16        .19        .13        .15        .17        .23        .23          **       .17          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 159 (continuation) 
<C6>  What impact has this had on you....Violent\ disturbing content 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124          107         47         37         39         91         45         66          **        37          **         **        79         97          **         **         ** 
 
Effective sample                 83           72         28         27         22         58         29         42          **        24          **         **        51         65          **         **         ** 
 
Total                           122          106         38         42         30         80         45         59          **        36          **         **        74         94          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          5            5          3          2          3          3          *          5          **         *          **         **         3          3          **         **         ** 
                                  4%           4%         7%         5%         9%         4%         1%         8%         **         1%         **         **         4%         3%         **         **         ** 
 
2                  (2.0)          4            4          2          2          2          2          3          4          **         2          **         **         4          4          **         **         ** 
                                  4%           4%         6%         5%         8%         3%         6%         6%         **         5%         **         **         5%         4%         **         **         ** 
 
3                  (3.0)         17           11          5          5          2         10         10          9          **         4          **         **        10         11          **         **         ** 
                                 14%          10%        13%        12%         7%        12%        23%        15%         **        11%         **         **        14%        12%         **         **         ** 
 
4                  (4.0)         30           26          5         13          6         22         14         12          **         9          **         **        18         26          **         **         ** 
                                 25%          24%        13%        31%        20%        27%        31%        21%         **        24%         **         **        25%        27%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         58           54         22         18         17         39         14         24          **        20          **         **        34         43          **         **         ** 
                                 48%          50%        57%        42%        57%        49%        31%        40%         **        54%         **         **        47%        46%         **         **         ** 
 
It has had 
no impact                         6            6          2          2          -          2          3          5          **         2          **         **         4          5          **         **         ** 
                                  5%           5%         4%         5%         -%         3%         7%         9%         **         5%         **         **         5%         5%         **         **         ** 
 
Don't know                        2            2          -          -          -          2          *          *          **         -          **         **         *          2          **         **         ** 
                                  2%           2%         -%         -%         -%         3%         1%         1%         **         -%         **         **         1%         2%         **         **         ** 
 
Refused                           -            -          -          -          -          -          -          -          **         -          **         **         -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         -%         **         **         -%         -%         **         **         ** 
 
Net: low impact                  26           20         10          9          7         15         13         17          **         6          **         **        17         18          **         **         ** 
                                 21%          18%        26%        22%        23%        18%        30%        30%         **        17%         **         **        23%        20%         **         **         ** 
 
Net: High impact                 88           79         27         30         23         61         28         36-         **        28          **         **        53         69          **         **         ** 
                                 73%          75%        70%        73%        77%        76%        62%        61%         **        78%         **         **        71%        73%         **         **         ** 
 
Mean Score                      4.2          4.2        4.1        4.1        4.1        4.2        3.9        3.9-         **       4.3          **         **       4.1        4.2          **         **         ** 
Standard deviation             1.08         1.11       1.28       1.14       1.34       1.04        .98       1.30          **       .97          **         **      1.12       1.06          **         **         ** 
Standard error                  .12          .14        .24        .22        .28        .14        .19        .21          **       .20          **         **       .16        .14          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 159 (continuation) 
<C6>  What impact has this had on you....Violent\ disturbing content 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  124           80          -          ** 
 
Effective sample                 83           51          -          ** 
 
Total                           122           74          -          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          5            4          -          ** 
                                  4%           6%         -%         ** 
 
2                  (2.0)          4            4          -          ** 
                                  4%           6%         -%         ** 
 
3                  (3.0)         17           11          -          ** 
                                 14%          15%         -%         ** 
 
4                  (4.0)         30           15          -          ** 
                                 25%          20%         -%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         58           34          -          ** 
                                 48%          47%         -%         ** 
 
It has had 
no impact                         6            3          -          ** 
                                  5%           5%         -%         ** 
 
Don't know                        2            2          -          ** 
                                  2%           2%         -%         ** 
 
Refused                           -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: low impact                  26           20          -          ** 
                                 21%          27%         -%         ** 
 
Net: High impact                 88           49          -          ** 
                                 73%          66%         -%         ** 
 
Mean Score                      4.2          4.0          -          ** 
Standard deviation             1.08         1.22          -          ** 
Standard error                  .12          .18          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           55         69           23         24         34          **         **         **         **          47         52         25           31         30         28         35 
 
Effective sample size            83           38         45           15         15         26          **         **         **         **          30         38         15           26         19         17         21 
 
Total                           122           58         64           22         19         41          **         **         **         **          41         59         22           40         27         21         33 
 
AOL ---- search engine            *            *          -            -          *          -          **         **         **         **           *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         1%         -%         **         **         **         **           1%         -%         -%           -%         1%         -%         -% 
 
ASK.COM ---- 
search engine                     *            *          -            -          *          -          **         **         **         **           *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         1%         -%         **         **         **         **           1%         -%         -%           -%         1%         -%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            3            *          2            *          -          2          **         **         **         **           *          2          -            -          2          *          * 
                                  2%           1%         3%           2%         -%         4%         **         **         **         **           1%         4%         -%           -%         6%         2%         1% 
 
BING/MSN ---- 
search engine                     2            2          -            -          *          -          **         **         **         **           *          2          -            -          *          2          - 
                                  2%           4%         -%           -%         1%         -%         **         **         **         **           1%         3%         -%           -%         1%         9%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            -          *            -          -          -          **         **         **         **           -          -          *            *          -          -          - 
                                  *%           -%         *%           -%         -%         -%         **         **         **         **           -%         -%         1%           *%         -%         -%         -% 
 
EMAIL                             4            2          1            -          *          -          **         **         **         **           *          2          1            1          *          2          - 
                                  3%           4%         2%           -%         1%         -%         **         **         **         **           1%         3%         7%           4%         1%         9%         -% 
 
FACEBOOK ---- 
social media site/app            65           27         38           13         12         18          **         **         **         **          24         29         12           16         15         11         22 
                                 54%          47%        60%          58%        62%        43%         **         **         **         **          60%        49%        56%          41%        57%        54%        66% 
 
FACEBOOK MESSENGER 
---- instant messenger            6            1          4            *          1          3          **         **         **         **           1          4          -            -          2          2          1 
                                  5%           2%         7%           1%         6%         8%         **         **         **         **           4%         7%         -%           -%         8%        11%         3% 
 
FACETIME ---- 
social media site/app             2            *          1            1          *          -          **         **         **         **           2          -          -            -          *          1          - 
                                  1%           *%         2%           6%         1%         -%         **         **         **         **           4%         -%         -%           -%         1%         7%         -% 
 
GOOGLE ---- 
search engine                    13           10          4            2          2          2          **         **         **         **           4          8          2            5          2          2          4 
                                 11%          17%         6%           8%        11%         5%         **         **         **         **           9%        13%         8%          14%         6%        10%        12% 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          -            -          *          -          **         **         **         **           *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         1%         -%         **         **         **         **           1%         -%         -%           -%         1%         -%         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          -            -          *          -          **         **         **         **           *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         1%         -%         **         **         **         **           1%         -%         -%           -%         1%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           55         69           23         24         34          **         **         **         **          47         52         25           31         30         28         35 
 
Effective sample size            83           38         45           15         15         26          **         **         **         **          30         38         15           26         19         17         21 
 
Total                           122           58         64           22         19         41          **         **         **         **          41         59         22           40         27         21         33 
 
INSTAGRAM ---- 
social media site/app             8            6          2            1          2          -          **         **         **         **           2          6          -            6          2          *          - 
                                  7%          10%         4%           4%         8%         -%         **         **         **         **           6%        10%         -%          15%         7%         2%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            *          1            -          -          -          **         **         **         **           -          *          1            -          -          *          1 
                                  1%           1%         1%           -%         -%         -%         **         **         **         **           -%         1%         3%           -%         -%         2%         2% 
 
PLAYSTATION 
NETWORK ---- gaming               *            *          -            -          *          -          **         **         **         **           *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         1%         -%         **         **         **         **           1%         -%         -%           -%         1%         -%         -% 
 
REDDIT ---- social 
media site/app                    2            *          2            2          -          *          **         **         **         **           2          *          -            -          2          -          - 
                                  2%           *%         3%           8%         -%         *%         **         **         **         **           4%         *%         -%           -%         7%         -%         -% 
 
SKYPE ---- social 
media site/app                    *            *          -            -          *          -          **         **         **         **           *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         1%         -%         **         **         **         **           1%         -%         -%           -%         1%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                 8            4          4            4          2          1          **         **         **         **           6          2          -            4          4          -          1 
                                  7%           8%         6%          19%         9%         2%         **         **         **         **          14%         4%         -%          10%        13%         -%         2% 
 
TIK TOK ---- social 
media site/app                    2            -          2            *          -          *          **         **         **         **           *          2          -            2          -          *          - 
                                  2%           -%         4%           2%         -%         1%         **         **         **         **           1%         3%         -%           5%         -%         2%         -% 
 
TWITTER ---- social 
media site/app                   11            6          5            3          2          4          **         **         **         **           5          6          *            7          *          3          1 
                                  9%          10%         8%          12%        12%         9%         **         **         **         **          12%        10%         1%          17%         1%        13%         2% 
 
WHATSAPP ---- 
instant messenger                 9            6          3            2          *          3          **         **         **         **           2          5          2            7          *          2          - 
                                  7%          10%         5%           9%         1%         8%         **         **         **         **           5%         9%         7%          16%         1%        10%         -% 
 
XBOX LIVE ---- gaming             *            *          -            -          *          -          **         **         **         **           *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         1%         -%         **         **         **         **           1%         -%         -%           -%         1%         -%         -% 
 
YAHOO ---- search engine          2            2          -            -          *          -          **         **         **         **           *          2          -            2          *          -          - 
                                  2%           4%         -%           -%         1%         -%         **         **         **         **           1%         3%         -%           5%         1%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           55         69           23         24         34          **         **         **         **          47         52         25           31         30         28         35 
 
Effective sample size            83           38         45           15         15         26          **         **         **         **          30         38         15           26         19         17         21 
 
Total                           122           58         64           22         19         41          **         **         **         **          41         59         22           40         27         21         33 
 
YOUTUBE ---- video 
sharing site/app                 22           15          7            *          2          9          **         **         **         **           2         16+         4           10          5          2          4 
                                 18%          26%        11%           1%         9%        21%         **         **         **         **           5%        28%        18%          25%        20%        12%        13% 
 
Somewhere else 
(write in)                        2            2          *            -          2          *          **         **         **         **           2          *          -            2          -          -          * 
                                  1%           3%         *%           -%         8%         *%         **         **         **         **           4%         *%         -%           4%         -%         -%         *% 
 
(Dont know / 
 Can't remember)                 21           12          9            2          3          8          **         **         **         **           5          8          7           11          4          3          4 
                                 17%          21%        14%          10%        18%        21%         **         **         **         **          13%        14%        33%          26%        16%        13%        11% 
 
NET - Video 
Sharing Site or App              22           15          7            *          2          9          **         **         **         **           2         16+         4           10          5          2          4 
                                 18%          26%        11%           1%         9%        21%         **         **         **         **           5%        28%        18%          25%        20%        12%        13% 
 
NET - Search Engine              13           10          4            2          2          2          **         **         **         **           4          8          2            5          2          2          4 
                                 11%          17%         6%           8%        11%         5%         **         **         **         **           9%        13%         8%          14%         6%        10%        12% 
 
NET - Social 
Media Site or App                76           31         45           18         13         19          **         **         **         **          31         32         12           21         17         15         23 
                                 62%          53%        70%          82%        70%        47%         **         **         **         **          77%        54%        56%          53%        64%        69%        68% 
 
NET - Instant Messenger          22           11         11            6          3          7          **         **         **         **           9         12          2           11          6          4          2 
                                 18%          19%        18%          28%        14%        17%         **         **         **         **          21%        20%         7%          27%        21%        20%         5% 
 
NET - News Site or App            3            *          3            *          -          2          **         **         **         **           *          2          1            *          2          *          1 
                                  3%           1%         4%           2%         -%         4%         **         **         **         **           1%         4%         3%           *%         6%         2%         3% 
 
NET - Playing 
games on a site or app            *            *          -            -          *          -          **         **         **         **           *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         1%         -%         **         **         **         **           1%         -%         -%           -%         1%         -%         -% 
 
NET - Email or 
another site or app               4            2          1            -          *          -          **         **         **         **           *          2          1            1          *          2          - 
                                  3%           4%         2%           -%         1%         -%         **         **         **         **           1%         3%         7%           4%         1%         9%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  124           61         63            **        28         27         55         65          112          ** 
 
Effective sample size            83           45         38            **        19         17         36         44           73          ** 
 
Total                           122           67         54            **        27         25         50         66          106          ** 
 
AOL ---- search engine            *            *          -            **         -          -          -          *            *          ** 
                                  *%           *%         -%           **         -%         -%         -%         *%           *%         ** 
 
ASK.COM ---- 
search engine                     *            *          -            **         -          -          -          *            *          ** 
                                  *%           *%         -%           **         -%         -%         -%         *%           *%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            3            2          1            **         -          1          1          2            3          ** 
                                  2%           2%         2%           **         -%         3%         2%         3%           2%         ** 
 
BING/MSN ---- 
search engine                     2            *          2            **         -          -          -          2            2          ** 
                                  2%           *%         3%           **         -%         -%         -%         3%           2%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            *          -            **         -          -          -          *            *          ** 
                                  *%           *%         -%           **         -%         -%         -%         *%           *%         ** 
 
EMAIL                             4            2          2            **         -          -          -          4            4          ** 
                                  3%           3%         3%           **         -%         -%         -%         5%           3%         ** 
 
FACEBOOK ---- 
social media site/app            65           32         34            **        11          9         30         34           60          ** 
                                 54%          47%        62%           **        42%        37%        59%        52%          57%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            6            2          3            **         3          3          5          1            5          ** 
                                  5%           3%         6%           **        10%        12%        10%         1%           5%         ** 
 
FACETIME ---- 
social media site/app             2            *          1            **         -          -          -          2            2          ** 
                                  1%           *%         3%           **         -%         -%         -%         2%           2%         ** 
 
GOOGLE ---- 
search engine                    13            7          6            **         4          2          6          8           10          ** 
                                 11%          11%        11%           **        13%         8%        11%        12%           9%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          -            **         -          -          -          *            *          ** 
                                  *%           *%         -%           **         -%         -%         -%         *%           *%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  124           61         63            **        28         27         55         65          112          ** 
 
Effective sample size            83           45         38            **        19         17         36         44           73          ** 
 
Total                           122           67         54            **        27         25         50         66          106          ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          -            **         -          -          -          *            *          ** 
                                  *%           *%         -%           **         -%         -%         -%         *%           *%         ** 
 
INSTAGRAM ---- 
social media site/app             8            8          *            **         2          *          4          2            6          ** 
                                  7%          11%         1%           **         7%         2%         8%         4%           6%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            -          1            **         -          *          *          1            1          ** 
                                  1%           -%         2%           **         -%         2%         1%         1%           1%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               *            *          -            **         -          -          -          *            *          ** 
                                  *%           *%         -%           **         -%         -%         -%         *%           *%         ** 
 
REDDIT ---- social 
media site/app                    2            2          -            **         *          -          *          2            2          ** 
                                  2%           3%         -%           **         1%         -%         *%         3%           2%         ** 
 
SKYPE ---- social 
media site/app                    *            *          -            **         -          -          -          *            *          ** 
                                  *%           *%         -%           **         -%         -%         -%         *%           *%         ** 
 
SNAPCHAT ---- 
instant messenger                 8            8          1            **         4          3          5          4            2          ** 
                                  7%          12%         1%           **        15%        10%         9%         6%           1%         ** 
 
TIK TOK ---- social 
media site/app                    2            2          *            **         *          *          1          -            2          ** 
                                  2%           3%         1%           **         1%         1%         1%         -%           2%         ** 
 
TWITTER ---- social 
media site/app                   11            7          4            **         3          2          5          6           11          ** 
                                  9%          11%         7%           **        12%         8%         9%         9%          10%         ** 
 
WHATSAPP ---- 
instant messenger                 9            7          2            **         3          2          4          5            9          ** 
                                  7%          10%         4%           **        12%         8%         7%         8%           9%         ** 
 
XBOX LIVE ---- gaming             *            *          -            **         -          -          -          *            *          ** 
                                  *%           *%         -%           **         -%         -%         -%         *%           *%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  124           61         63            **        28         27         55         65          112          ** 
 
Effective sample size            83           45         38            **        19         17         36         44           73          ** 
 
Total                           122           67         54            **        27         25         50         66          106          ** 
 
YAHOO ---- search engine          2            2          -            **         2          -          2          *            *          ** 
                                  2%           3%         -%           **         7%         -%         4%         *%           *%         ** 
 
YOUTUBE ---- video 
sharing site/app                 22           15          7            **         7          6         11          8           17          ** 
                                 18%          23%        12%           **        27%        24%        22%        12%          16%         ** 
 
Somewhere else 
(write in)                        2            2          *            **         -          -          *          2            *          ** 
                                  1%           2%         *%           **         -%         -%         *%         2%           *%         ** 
 
(Dont know / 
 Can't remember)                 21           15          6            **         5          4          5         16           18          ** 
                                 17%          22%        12%           **        19%        14%        10%        24%          17%         ** 
 
NET - Video 
Sharing Site or App              22           15          7            **         7          6         11          8           17          ** 
                                 18%          23%        12%           **        27%        24%        22%        12%          16%         ** 
 
NET - Search Engine              13            7          6            **         4          2          6          8           10          ** 
                                 11%          11%        11%           **        13%         8%        11%        12%           9%         ** 
 
NET - Social 
Media Site or App                76           39         37            **        15         13         33         39           68          ** 
                                 62%          57%        68%           **        55%        52%        67%        59%          65%         ** 
 
NET - Instant Messenger          22           16          6            **        10          7         13         10           15          ** 
                                 18%          24%        11%           **        36%        29%        25%        14%          14%         ** 
 
NET - News Site or App            3            2          1            **         -          1          1          2            3          ** 
                                  3%           3%         3%           **         -%         3%         2%         4%           3%         ** 
 
NET - Playing 
games on a site or app            *            *          -            **         -          -          -          *            *          ** 
                                  *%           *%         -%           **         -%         -%         -%         *%           *%         ** 
 
NET - Email or 
another site or app               4            2          2            **         -          -          -          4            4          ** 
                                  3%           3%         3%           **         -%         -%         -%         5%           3%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124            **         **         **         **         **         **         **         **         **         **        21         23          102         22          **         ** 
 
Effective sample size            83            **         **         **         **         **         **         **         **         **         **        20         23           70         13          **         ** 
 
Total                           122            **         **         **         **         **         **         **         **         **         **         6         11          105         16          **         ** 
 
AOL ---- search engine            *            **         **         **         **         **         **         **         **         **         **         *          -            *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         3%         -%           *%         -%         **         ** 
 
ASK.COM ---- 
search engine                     *            **         **         **         **         **         **         **         **         **         **         *          -            *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         3%         -%           *%         -%         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            3            **         **         **         **         **         **         **         **         **         **         *          *            2          *          **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         6%         4%           2%         2%         **         ** 
 
BING/MSN ---- 
search engine                     2            **         **         **         **         **         **         **         **         **         **         *          -            2          -          **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         3%         -%           2%         -%         **         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            **         **         **         **         **         **         **         **         **         **         -          -            *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         -%         -%           *%         -%         **         ** 
 
EMAIL                             4            **         **         **         **         **         **         **         **         **         **         *          -            2          1          **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         3%         -%           2%         9%         **         ** 
 
FACEBOOK ---- 
social media site/app            65            **         **         **         **         **         **         **         **         **         **         5          6           55         10          **         ** 
                                 54%           **         **         **         **         **         **         **         **         **         **        73%        52%          52%        64%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            6            **         **         **         **         **         **         **         **         **         **         *          3            4          2          **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         3%        29%           3%        12%         **         ** 
 
FACETIME ---- 
social media site/app             2            **         **         **         **         **         **         **         **         **         **         *          -            2          -          **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         3%         -%           2%         -%         **         ** 
 
GOOGLE ---- 
search engine                    13            **         **         **         **         **         **         **         **         **         **         1          *           11          2          **         ** 
                                 11%           **         **         **         **         **         **         **         **         **         **         8%         4%          11%        11%         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            **         **         **         **         **         **         **         **         **         **         *          -            *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         3%         -%           *%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124            **         **         **         **         **         **         **         **         **         **        21         23          102         22          **         ** 
 
Effective sample size            83            **         **         **         **         **         **         **         **         **         **        20         23           70         13          **         ** 
 
Total                           122            **         **         **         **         **         **         **         **         **         **         6         11          105         16          **         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            **         **         **         **         **         **         **         **         **         **         *          -            *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         3%         -%           *%         -%         **         ** 
 
INSTAGRAM ---- 
social media site/app             8            **         **         **         **         **         **         **         **         **         **         1          *            6          2          **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **        14%         5%           5%        14%         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            **         **         **         **         **         **         **         **         **         **         -          1            1          -          **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         -%        10%           1%         -%         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               *            **         **         **         **         **         **         **         **         **         **         *          -            *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         3%         -%           *%         -%         **         ** 
 
REDDIT ---- social 
media site/app                    2            **         **         **         **         **         **         **         **         **         **         -          -            2          -          **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         -%           2%         -%         **         ** 
 
SKYPE ---- social 
media site/app                    *            **         **         **         **         **         **         **         **         **         **         *          -            *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         3%         -%           *%         -%         **         ** 
 
SNAPCHAT ---- 
instant messenger                 8            **         **         **         **         **         **         **         **         **         **         *          1            8          *          **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         7%         9%           7%         3%         **         ** 
 
TIK TOK ---- social 
media site/app                    2            **         **         **         **         **         **         **         **         **         **         1          -            2          -          **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **        10%         -%           2%         -%         **         ** 
 
TWITTER ---- social 
media site/app                   11            **         **         **         **         **         **         **         **         **         **         1          1            7          4          **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **        16%         9%           6%        24%         **         ** 
 
WHATSAPP ---- 
instant messenger                 9            **         **         **         **         **         **         **         **         **         **         *          -            5          4          **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         3%         -%           5%        23%         **         ** 
 
XBOX LIVE ---- gaming             *            **         **         **         **         **         **         **         **         **         **         *          -            *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         3%         -%           *%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124            **         **         **         **         **         **         **         **         **         **        21         23          102         22          **         ** 
 
Effective sample size            83            **         **         **         **         **         **         **         **         **         **        20         23           70         13          **         ** 
 
Total                           122            **         **         **         **         **         **         **         **         **         **         6         11          105         16          **         ** 
 
YAHOO ---- search engine          2            **         **         **         **         **         **         **         **         **         **         *          -            2          -          **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         3%         -%           2%         -%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 22            **         **         **         **         **         **         **         **         **         **         1          -           18          4          **         ** 
                                 18%           **         **         **         **         **         **         **         **         **         **        11%         -%          17%        26%         **         ** 
 
Somewhere else 
(write in)                        2            **         **         **         **         **         **         **         **         **         **         -          -            2          *          **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         -%         -%           2%         1%         **         ** 
 
(Dont know / 
 Can't remember)                 21            **         **         **         **         **         **         **         **         **         **         1          1           18          3          **         ** 
                                 17%           **         **         **         **         **         **         **         **         **         **        14%        13%          17%        19%         **         ** 
 
NET - Video 
Sharing Site or App              22            **         **         **         **         **         **         **         **         **         **         1          -           18          4          **         ** 
                                 18%           **         **         **         **         **         **         **         **         **         **        11%         -%          17%        26%         **         ** 
 
NET - Search Engine              13            **         **         **         **         **         **         **         **         **         **         1          *           11          2          **         ** 
                                 11%           **         **         **         **         **         **         **         **         **         **         8%         4%          11%        11%         **         ** 
 
NET - Social 
Media Site or App                76            **         **         **         **         **         **         **         **         **         **         5          6           65         11          **         ** 
                                 62%           **         **         **         **         **         **         **         **         **         **        79%        52%          62%        66%         **         ** 
 
NET - Instant Messenger          22            **         **         **         **         **         **         **         **         **         **         *          4           16          6          **         ** 
                                 18%           **         **         **         **         **         **         **         **         **         **         7%        38%          15%        37%         **         ** 
 
NET - News Site or App            3            **         **         **         **         **         **         **         **         **         **         *          1            3          *          **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         6%        10%           3%         2%         **         ** 
 
NET - Playing 
games on a site or app            *            **         **         **         **         **         **         **         **         **         **         *          -            *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         3%         -%           *%         -%         **         ** 
 
NET - Email or 
another site or app               4            **         **         **         **         **         **         **         **         **         **         *          -            2          1          **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         3%         -%           2%         9%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           59          **        24          **         **          25         70           66         44          **         **          41         58         24          ** 
 
Effective sample size            83           43          **        15          **         **          17         43           49         27          **         **          30         35         16          ** 
 
Total                           122           61          **        22          **         **          23         60           74         37          **         **          47         51         24          ** 
 
AOL ---- search engine            *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          ** 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         -%         ** 
 
ASK.COM ---- 
search engine                     *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          ** 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         -%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            3            -          **         *          **         **           *          *            2          1          **         **           1          -          2          ** 
                                  2%           -%         **         2%         **         **           2%         1%           2%         2%         **         **           2%         -%         7%         ** 
 
BING/MSN ---- 
search engine                     2            2          **         -          **         **           -          *            2          -          **         **           2          *          -          ** 
                                  2%           3%         **         -%         **         **           -%         *%           3%         -%         **         **           4%         *%         -%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            -          **         -          **         **           *          -            -          *          **         **           -          *          -          ** 
                                  *%           -%         **         -%         **         **           1%         -%           -%         1%         **         **           -%         *%         -%         ** 
 
EMAIL                             4            4          **         -          **         **           1          *            4          -          **         **           2          2          -          ** 
                                  3%           6%         **         -%         **         **           6%         *%           5%         -%         **         **           4%         3%         -%         ** 
 
FACEBOOK ---- 
social media site/app            65           35          **        15          **         **          13         40+          33-        24          **         **          27         27         11          ** 
                                 54%          57%         **        68%         **         **          55%        67%          44%        63%         **         **          58%        53%        48%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            6            4          **         *          **         **           2          3            3          2          **         **           1          3          1          ** 
                                  5%           7%         **         2%         **         **          10%         5%           4%         6%         **         **           3%         5%         6%         ** 
 
FACETIME ---- 
social media site/app             2            2          **         -          **         **           -          2            2          -          **         **           -          *          1          ** 
                                  1%           3%         **         -%         **         **           -%         3%           2%         -%         **         **           -%         *%         6%         ** 
 
GOOGLE ---- 
search engine                    13            8          **         2          **         **           2          4           10          3          **         **           5          6          2          ** 
                                 11%          13%         **         8%         **         **           8%         7%          14%         9%         **         **          12%        11%        10%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          ** 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           59          **        24          **         **          25         70           66         44          **         **          41         58         24          ** 
 
Effective sample size            83           43          **        15          **         **          17         43           49         27          **         **          30         35         16          ** 
 
Total                           122           61          **        22          **         **          23         60           74         37          **         **          47         51         24          ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          ** 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         -%         ** 
 
INSTAGRAM ---- 
social media site/app             8            2          **         *          **         **           -          3            7          1          **         **           1          6          *          ** 
                                  7%           3%         **         2%         **         **           -%         5%          10%         2%         **         **           3%        13%         1%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            -          **         1          **         **           *          1            -          *          **         **           *          -          -          ** 
                                  1%           -%         **         5%         **         **           2%         1%           -%         1%         **         **           1%         -%         -%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          ** 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         -%         ** 
 
REDDIT ---- social 
media site/app                    2            2          **         -          **         **           2          -            2          -          **         **           -          *          2          ** 
                                  2%           3%         **         -%         **         **           7%         -%           3%         -%         **         **           -%         *%         7%         ** 
 
SKYPE ---- social 
media site/app                    *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          ** 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         -%         ** 
 
SNAPCHAT ---- 
instant messenger                 8            3          **         -          **         **           -          5            6          2          **         **           5          3          1          ** 
                                  7%           4%         **         -%         **         **           -%         8%           8%         6%         **         **          11%         5%         3%         ** 
 
TIK TOK ---- social 
media site/app                    2            -          **         *          **         **           -          1            2          *          **         **           -          2          *          ** 
                                  2%           -%         **         2%         **         **           -%         1%           3%         1%         **         **           -%         4%         1%         ** 
 
TWITTER ---- social 
media site/app                   11            5          **         *          **         **           *          7            8          3          **         **           4          6          1          ** 
                                  9%           7%         **         2%         **         **           1%        12%          11%         7%         **         **           8%        12%         4%         ** 
 
WHATSAPP ---- 
instant messenger                 9            3          **         *          **         **           2          4            9          *          **         **           5          4          -          ** 
                                  7%           6%         **         1%         **         **           7%         6%          12%         1%         **         **          10%         8%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           59          **        24          **         **          25         70           66         44          **         **          41         58         24          ** 
 
Effective sample size            83           43          **        15          **         **          17         43           49         27          **         **          30         35         16          ** 
 
Total                           122           61          **        22          **         **          23         60           74         37          **         **          47         51         24          ** 
 
XBOX LIVE ---- gaming             *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          ** 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         -%         ** 
 
YAHOO ---- search engine          2            *          **         -          **         **           -          *            2          -          **         **           -          2          -          ** 
                                  2%           *%         **         -%         **         **           -%         *%           3%         -%         **         **           -%         4%         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                 22            8          **         1          **         **           2          5-          17          5          **         **           5         13          4          ** 
                                 18%          13%         **         2%         **         **           7%         9%          23%        13%         **         **          10%        26%        17%         ** 
 
Somewhere else 
(write in)                        2            2          **         *          **         **           -          *            -          2          **         **           *          2          -          ** 
                                  1%           3%         **         1%         **         **           -%         *%           -%         5%         **         **           *%         3%         -%         ** 
 
(Dont know / 
 Can't remember)                 21            9          **         6          **         **           6          5-          16          4          **         **           6         10          5          ** 
                                 17%          16%         **        27%         **         **          24%         9%          22%        11%         **         **          12%        20%        23%         ** 
 
NET - Video 
Sharing Site or App              22            8          **         1          **         **           2          5-          17          5          **         **           5         13          4          ** 
                                 18%          13%         **         2%         **         **           7%         9%          23%        13%         **         **          10%        26%        17%         ** 
 
NET - Search Engine              13            8          **         2          **         **           2          4           10          3          **         **           5          6          2          ** 
                                 11%          13%         **         8%         **         **           8%         7%          14%         9%         **         **          12%        11%        10%         ** 
 
NET - Social 
Media Site or App                76           38          **        15          **         **          13         49++         41         26          **         **          32         31         13          ** 
                                 62%          62%         **        68%         **         **          55%        81%          56%        68%         **         **          69%        60%        54%         ** 
 
NET - Instant Messenger          22           10          **         *          **         **           4         11           18          5          **         **          11          9          2          ** 
                                 18%          16%         **         2%         **         **          17%        18%          24%        12%         **         **          24%        17%         9%         ** 
 
NET - News Site or App            3            -          **         1          **         **           1          1            2          1          **         **           1          *          2          ** 
                                  3%           -%         **         5%         **         **           3%         2%           2%         3%         **         **           2%         *%         7%         ** 
 
NET - Playing 
games on a site or app            *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          ** 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         -%         ** 
 
NET - Email or 
another site or app               4            4          **         -          **         **           1          *            4          -          **         **           2          2          -          ** 
                                  3%           6%         **         -%         **         **           6%         *%           5%         -%         **         **           4%         3%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124          120        119         77         90          **         124        124        103        115          -          124        124         96         91          - 
 
Effective sample size            83           79         79         54         61          **          83         83         71         78          -           83         83         64         58          - 
 
Total                           122          116        116         78         89          **         122        122        106        114          -          122        122         95         83          - 
 
AOL ---- search engine            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
ASK.COM ---- 
search engine                     *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            3            3          3          2          2          **           3          3          3          3          -            3          3          3          3          - 
                                  2%           2%         2%         3%         2%         **           2%         2%         2%         2%         -%           2%         2%         3%         3%         -% 
 
BING/MSN ---- 
search engine                     2            2          2          2          2          **           2          2          2          2          -            2          2          2          *          - 
                                  2%           2%         2%         3%         2%         **           2%         2%         2%         2%         -%           2%         2%         2%         *%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
EMAIL                             4            4          4          4          4          **           4          4          4          4          -            4          4          4          2          - 
                                  3%           3%         3%         5%         4%         **           3%         3%         3%         3%         -%           3%         3%         4%         2%         -% 
 
FACEBOOK ---- 
social media site/app            65           60         60         39         46          **          65         65         55         59          -           65         65         50         46          - 
                                 54%          52%        51%        50%        51%         **          54%        54%        51%        51%         -%          54%        54%        53%        56%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            6            6          6          5          5          **           6          6          5          6          -            6          6          5          4          - 
                                  5%           5%         5%         6%         6%         **           5%         5%         5%         5%         -%           5%         5%         5%         5%         -% 
 
FACETIME ---- 
social media site/app             2            2          2          2          2          **           2          2          2          2          -            2          2          *          *          - 
                                  1%           1%         1%         2%         2%         **           1%         1%         2%         1%         -%           1%         1%         *%         *%         -% 
 
GOOGLE ---- 
search engine                    13           13         13          8          8          **          13         13         12         12          -           13         13         10          8          - 
                                 11%          11%        12%        10%         9%         **          11%        11%        11%        10%         -%          11%        11%        10%         9%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124          120        119         77         90          **         124        124        103        115          -          124        124         96         91          - 
 
Effective sample size            83           79         79         54         61          **          83         83         71         78          -           83         83         64         58          - 
 
Total                           122          116        116         78         89          **         122        122        106        114          -          122        122         95         83          - 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
INSTAGRAM ---- 
social media site/app             8            8          8          6          6          **           8          8          6          6          -            8          8          6          6          - 
                                  7%           7%         7%         8%         7%         **           7%         7%         6%         5%         -%           7%         7%         7%         8%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            1          1          1          1          **           1          1          1          1          -            1          1          1          *          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
REDDIT ---- social 
media site/app                    2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         2%         2%         **           2%         2%         2%         1%         -%           2%         2%         2%         2%         -% 
 
SKYPE ---- social 
media site/app                    *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
SNAPCHAT ---- 
instant messenger                 8            8          8          3          3          **           8          8          5          7          -            8          8          3          7          - 
                                  7%           7%         7%         4%         4%         **           7%         7%         5%         6%         -%           7%         7%         4%         8%         -% 
 
TIK TOK ---- social 
media site/app                    2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         3%         -% 
 
TWITTER ---- social 
media site/app                   11           11         11          6          9          **          11         11          8         11          -           11         11          7          5          - 
                                  9%           9%         9%         7%        10%         **           9%         9%         8%         9%         -%           9%         9%         7%         6%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124          120        119         77         90          **         124        124        103        115          -          124        124         96         91          - 
 
Effective sample size            83           79         79         54         61          **          83         83         71         78          -           83         83         64         58          - 
 
Total                           122          116        116         78         89          **         122        122        106        114          -          122        122         95         83          - 
 
WHATSAPP ---- 
instant messenger                 9            9          9          2          6          **           9          9          7          9          -            9          9          6          4          - 
                                  7%           8%         8%         3%         7%         **           7%         7%         7%         8%         -%           7%         7%         6%         5%         -% 
 
XBOX LIVE ---- gaming             *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
YAHOO ---- search engine          2            2          2          *          *          **           2          2          *          *          -            2          2          2          2          - 
                                  2%           2%         2%         *%         *%         **           2%         2%         *%         *%         -%           2%         2%         2%         2%         -% 
 
YOUTUBE ---- video 
sharing site/app                 22           22         22         16         18          **          22         22         18         20          -           22         22         22         18          - 
                                 18%          19%        19%        20%        21%         **          18%        18%        17%        18%         -%          18%        18%        23%        22%         -% 
 
Somewhere else 
(write in)                        2            2          2          2          2          **           2          2          2          2          -            2          2          -          -          - 
                                  1%           2%         2%         2%         2%         **           1%         1%         2%         1%         -%           1%         1%         -%         -%         -% 
 
(Dont know / 
 Can't remember)                 21           21         21         15         16          **          21         21         21         21          -           21         21         17         15          - 
                                 17%          18%        18%        20%        18%         **          17%        17%        20%        18%         -%          17%        17%        18%        19%         -% 
 
NET - Video 
Sharing Site or App              22           22         22         16         18          **          22         22         18         20          -           22         22         22         18          - 
                                 18%          19%        19%        20%        21%         **          18%        18%        17%        18%         -%          18%        18%        23%        22%         -% 
 
NET - Search Engine              13           13         13          8          8          **          13         13         12         12          -           13         13         10          8          - 
                                 11%          11%        12%        10%         9%         **          11%        11%        11%        10%         -%          11%        11%        10%         9%         -% 
 
NET - Social 
Media Site or App                76           70         70         46         54          **          76         76         63         69          -           76         76         56         52          - 
                                 62%          60%        60%        59%        61%         **          62%        62%        59%        60%         -%          62%        62%        58%        63%         -% 
 
NET - Instant Messenger          22           22         22         10         14          **          22         22         16         20          -           22         22         13         14          - 
                                 18%          19%        19%        13%        15%         **          18%        18%        15%        18%         -%          18%        18%        14%        17%         -% 
 
NET - News Site or App            3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  3%           3%         3%         4%         3%         **           3%         3%         3%         3%         -%           3%         3%         3%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124          120        119         77         90          **         124        124        103        115          -          124        124         96         91          - 
 
Effective sample size            83           79         79         54         61          **          83         83         71         78          -           83         83         64         58          - 
 
Total                           122          116        116         78         89          **         122        122        106        114          -          122        122         95         83          - 
 
NET - Playing 
games on a site or app            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
NET - Email or 
another site or app               4            4          4          4          4          **           4          4          4          4          -            4          4          4          2          - 
                                  3%           3%         3%         5%         4%         **           3%         3%         3%         3%         -%           3%         3%         4%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           55         64           89         98         81         56         79           50         44          **         **          54         39          **         ** 
 
Effective sample size            83           38         41           62         67         56         38         51           32         32          **         **          37         27          **         ** 
 
Total                           122           56         58           94        100         84         57         74           46         51          **         **          55         41          **         ** 
 
AOL ---- search engine            *            *          -            -          *          -          -          *            -          -          **         **           -          -          **         ** 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         **         **           -%         -%         **         ** 
 
ASK.COM ---- 
search engine                     *            *          -            -          *          -          -          *            -          -          **         **           -          -          **         ** 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         **         **           -%         -%         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            3            *          2            3          3          3          3          3            -          2          **         **           2          -          **         ** 
                                  2%           1%         4%           3%         3%         3%         4%         3%           -%         3%         **         **           3%         -%         **         ** 
 
BING/MSN ---- 
search engine                     2            2          -            2          2          2          -          *            -          2          **         **           -          2          **         ** 
                                  2%           4%         -%           2%         2%         2%         -%         *%           -%         4%         **         **           -%         5%         **         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            *          -            -          *          -          -          *            *          -          **         **           *          -          **         ** 
                                  *%           *%         -%           -%         *%         -%         -%         *%           *%         -%         **         **           *%         -%         **         ** 
 
EMAIL                             4            4          -            3          4          3          1          2            -          3          **         **           1          2          **         ** 
                                  3%           6%         -%           4%         4%         4%         3%         2%           -%         7%         **         **           3%         5%         **         ** 
 
FACEBOOK ---- 
social media site/app            65           33         27           49         56         45         32         41           26         31          **         **          25         25          **         ** 
                                 54%          59%        47%          52%        56%        53%        56%        56%          57%        61%         **         **          45%        61%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            6            3          3            4          4          3          4          4            2          2          **         **           2          3          **         ** 
                                  5%           5%         5%           4%         4%         4%         6%         6%           4%         4%         **         **           4%         7%         **         ** 
 
FACETIME ---- 
social media site/app             2            *          1            -          2          -          -          2            1          -          **         **           -          1          **         ** 
                                  1%           *%         2%           -%         2%         -%         -%         2%           3%         -%         **         **           -%         3%         **         ** 
 
GOOGLE ---- 
search engine                    13            5          5           13         13         13          4          4            3          6          **         **           ---        7          **         ** 
                                 11%           8%         9%          14%        13%        16%         8%         6%           7%        12%         **         **           -%        18%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           55         64           89         98         81         56         79           50         44          **         **          54         39          **         ** 
 
Effective sample size            83           38         41           62         67         56         38         51           32         32          **         **          37         27          **         ** 
 
Total                           122           56         58           94        100         84         57         74           46         51          **         **          55         41          **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          -            -          *          -          -          *            -          -          **         **           -          -          **         ** 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         **         **           -%         -%         **         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          -            -          *          -          -          *            -          -          **         **           -          -          **         ** 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         **         **           -%         -%         **         ** 
 
INSTAGRAM ---- 
social media site/app             8            3          3            7          8          8          6          4            5          3          **         **           3          2          **         ** 
                                  7%           5%         6%           8%         8%         9%        10%         6%          10%         5%         **         **           5%         5%         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            -          1            *          *          *          *          *            1          -          **         **           1          -          **         ** 
                                  1%           -%         2%           1%         *%         1%         1%         1%           1%         -%         **         **           1%         -%         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               *            *          -            -          *          -          -          *            -          -          **         **           -          -          **         ** 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         **         **           -%         -%         **         ** 
 
REDDIT ---- social 
media site/app                    2            2          *            -          2          2          2          *            *          -          **         **           -          *          **         ** 
                                  2%           3%         *%           -%         2%         2%         3%         *%           *%         -%         **         **           -%         *%         **         ** 
 
SKYPE ---- social 
media site/app                    *            *          -            -          *          -          -          *            -          -          **         **           -          -          **         ** 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         **         **           -%         -%         **         ** 
 
SNAPCHAT ---- 
instant messenger                 8            3          5            6          8          6          2          5            3          3          **         **           --         2          **         ** 
                                  7%           6%         9%           6%         8%         7%         4%         7%           7%         6%         **         **           -%         5%         **         ** 
 
TIK TOK ---- social 
media site/app                    2            1          2            2          2          2          2          2            2          *          **         **           2          -          **         ** 
                                  2%           1%         3%           2%         2%         3%         4%         3%           4%         1%         **         **           3%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           55         64           89         98         81         56         79           50         44          **         **          54         39          **         ** 
 
Effective sample size            83           38         41           62         67         56         38         51           32         32          **         **          37         27          **         ** 
 
Total                           122           56         58           94        100         84         57         74           46         51          **         **          55         41          **         ** 
 
TWITTER ---- social 
media site/app                   11            7          2            8         10          7          5          7            2          7          **         **           4          6          **         ** 
                                  9%          12%         3%           9%        10%         8%         8%         9%           4%        13%         **         **           6%        15%         **         ** 
 
WHATSAPP ---- 
instant messenger                 9            7b         1-           7          9          7          5          7            4          4          **         **           4          5          **         ** 
                                  7%          12%         1%           8%         9%         8%         9%        10%           8%         7%         **         **           7%        13%         **         ** 
 
XBOX LIVE ---- gaming             *            *          -            -          *          -          -          *            -          -          **         **           -          -          **         ** 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         **         **           -%         -%         **         ** 
 
YAHOO ---- search engine          2            *          2            2          2          2          2          *            -          2          **         **           -          -          **         ** 
                                  2%           *%         3%           2%         2%         2%         3%         *%           -%         4%         **         **           -%         -%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 22           13          9           20         18         18         14         13            9          9          **         **          14          4          **         ** 
                                 18%          23%        16%          21%        18%        21%        24%        17%          20%        18%         **         **          26%        11%         **         ** 
 
Somewhere else 
(write in)                        2            -          2            2          -          2          -          -            2          *          **         **           2          *          **         ** 
                                  1%           -%         3%           2%         -%         2%         -%         -%           3%         *%         **         **           3%         *%         **         ** 
 
(Dont know / 
 Can't remember)                 21            6         13           17         15         15          8         10            8          8          **         **          12          5          **         ** 
                                 17%          10%        23%          18%        15%        17%        14%        13%          16%        16%         **         **          22%        13%         **         ** 
 
NET - Video 
Sharing Site or App              22           13          9           20         18         18         14         13            9          9          **         **          14          4          **         ** 
                                 18%          23%        16%          21%        18%        21%        24%        17%          20%        18%         **         **          26%        11%         **         ** 
 
NET - Search Engine              13            5          5           13         13         13          4          4            3          6          **         **           ---        7          **         ** 
                                 11%           8%         9%          14%        13%        16%         8%         6%           7%        12%         **         **           -%        18%         **         ** 
 
NET - Social 
Media Site or App                76           38         32           56         66         50         37         50           29         34          **         **          28         30          **         ** 
                                 62%          69%        55%          59%        66%        60%        65%        68%          64%        67%         **         **          51%        72%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           55         64           89         98         81         56         79           50         44          **         **          54         39          **         ** 
 
Effective sample size            83           38         41           62         67         56         38         51           32         32          **         **          37         27          **         ** 
 
Total                           122           56         58           94        100         84         57         74           46         51          **         **          55         41          **         ** 
 
NET - Instant Messenger          22           12          8           16         20         16         11         16            9          8          **         **           6         10          **         ** 
                                 18%          22%        14%          17%        21%        19%        19%        21%          19%        17%         **         **          10%        25%         **         ** 
 
NET - News Site or App            3            1          3            3          3          3          3          3            1          2          **         **           2          -          **         ** 
                                  3%           1%         5%           3%         3%         3%         4%         4%           2%         3%         **         **           4%         -%         **         ** 
 
NET - Playing 
games on a site or app            *            *          -            -          *          -          -          *            -          -          **         **           -          -          **         ** 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         **         **           -%         -%         **         ** 
 
NET - Email or 
another site or app               4            4          -            3          4          3          1          2            -          3          **         **           1          2          **         ** 
                                  3%           6%         -%           4%         4%         4%         3%         2%           -%         7%         **         **           3%         5%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  124            ** 
 
Effective sample size            83            ** 
 
Total                           122            ** 
 
AOL ---- search engine            *            ** 
                                  *%           ** 
 
ASK.COM ---- 
search engine                     *            ** 
                                  *%           ** 
 
BBC WEBSITE OR 
APP ---- news site/app            3            ** 
                                  2%           ** 
 
BING/MSN ---- 
search engine                     2            ** 
                                  2%           ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            ** 
                                  *%           ** 
 
EMAIL                             4            ** 
                                  3%           ** 
 
FACEBOOK ---- 
social media site/app            65            ** 
                                 54%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            6            ** 
                                  5%           ** 
 
FACETIME ---- 
social media site/app             2            ** 
                                  1%           ** 
 
GOOGLE ---- 
search engine                    13            ** 
                                 11%           ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            ** 
                                  *%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  124            ** 
 
Effective sample size            83            ** 
 
Total                           122            ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            ** 
                                  *%           ** 
 
INSTAGRAM ---- 
social media site/app             8            ** 
                                  7%           ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            ** 
                                  1%           ** 
 
PLAYSTATION 
NETWORK ---- gaming               *            ** 
                                  *%           ** 
 
REDDIT ---- social 
media site/app                    2            ** 
                                  2%           ** 
 
SKYPE ---- social 
media site/app                    *            ** 
                                  *%           ** 
 
SNAPCHAT ---- 
instant messenger                 8            ** 
                                  7%           ** 
 
TIK TOK ---- social 
media site/app                    2            ** 
                                  2%           ** 
 
TWITTER ---- social 
media site/app                   11            ** 
                                  9%           ** 
 
WHATSAPP ---- 
instant messenger                 9            ** 
                                  7%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  124            ** 
 
Effective sample size            83            ** 
 
Total                           122            ** 
 
XBOX LIVE ---- gaming             *            ** 
                                  *%           ** 
 
YAHOO ---- search engine          2            ** 
                                  2%           ** 
 
YOUTUBE ---- video 
sharing site/app                 22            ** 
                                 18%           ** 
 
Somewhere else 
(write in)                        2            ** 
                                  1%           ** 
 
(Dont know / 
 Can't remember)                 21            ** 
                                 17%           ** 
 
NET - Video 
Sharing Site or App              22            ** 
                                 18%           ** 
 
NET - Search Engine              13            ** 
                                 11%           ** 
 
NET - Social 
Media Site or App                76            ** 
                                 62%           ** 
 
NET - Instant Messenger          22            ** 
                                 18%           ** 
 
NET - News Site or App            3            ** 
                                  3%           ** 
 
NET - Playing 
games on a site or app            *            ** 
                                  *%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  124            ** 
 
Effective sample size            83            ** 
 
Total                           122            ** 
 
NET - Email or 
another site or app               4            ** 
                                  3%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           86         89         82         58        109         88         70         43         35          **        77          ** 
 
Effective sample size            83           56         58         55         40         73         61         48         31         23          **        52          ** 
 
Total                           122           83         83         80         59        109         91         69         46         33          **        75          ** 
 
AOL ---- search engine            *            *          *          *          *          -          *          -          -          *          **         -          ** 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         1%         **         -%         ** 
 
ASK.COM ---- 
search engine                     *            *          *          *          *          -          *          -          -          *          **         -          ** 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         1%         **         -%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            3            3          3          1          2          3          2          1          *          -          **         2          ** 
                                  2%           3%         3%         1%         3%         2%         2%         1%         1%         -%         **         3%         ** 
 
BING/MSN ---- 
search engine                     2            2          2          2          *          2          *          -          2          2          **         -          ** 
                                  2%           3%         3%         3%         *%         2%         *%         -%         4%         6%         **         -%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            *          *          *          -          *          *          *          *          -          **         *          ** 
                                  *%           *%         *%         *%         -%         *%         *%         *%         *%         -%         **         *%         ** 
 
EMAIL                             4            4          4          4          2          3          2          1          2          2          **         --         ** 
                                  3%           4%         4%         5%         3%         3%         2%         2%         4%         6%         **         -%         ** 
 
FACEBOOK ---- 
social media site/app            65           41         40         34         24-        59         52         30-        18-        12          **        37          ** 
                                 54%          49%        48%        43%        40%        55%        57%        43%        38%        35%         **        50%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            6            3          3          5          3          5          4          3          2          1          **         4          ** 
                                  5%           4%         4%         6%         6%         5%         4%         5%         4%         4%         **         6%         ** 
 
FACETIME ---- 
social media site/app             2            *          2          *          *          1          2          1          -          *          **         -          ** 
                                  1%           *%         2%         *%         *%         1%         2%         2%         -%         1%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           86         89         82         58        109         88         70         43         35          **        77          ** 
 
Effective sample size            83           56         58         55         40         73         61         48         31         23          **        52          ** 
 
Total                           122           83         83         80         59        109         91         69         46         33          **        75          ** 
 
GOOGLE ---- 
search engine                    13           12j         8         12fj        4         13          6          2--        6          4          **         2--        ** 
                                 11%          14%        10%        15%         7%        12%         6%         3%        13%        13%         **         3%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          *          *          *          -          *          -          -          *          **         -          ** 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         1%         **         -%         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          *          *          *          -          *          -          -          *          **         -          ** 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         1%         **         -%         ** 
 
INSTAGRAM ---- 
social media site/app             8            8          5          7          2          8          4          3          2          4          **         4          ** 
                                  7%          10%         5%         9%         4%         7%         5%         4%         4%        12%         **         5%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            *          *          *          -          *          -          *          *          -          **         -          ** 
                                  1%           1%         1%         1%         -%         *%         -%         1%         1%         -%         **         -%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               *            *          *          *          *          -          *          -          -          *          **         -          ** 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         1%         **         -%         ** 
 
REDDIT ---- social 
media site/app                    2            2          2          2          2          2          2          2          2          -          **         2          ** 
                                  2%           2%         2%         2%         3%         2%         2%         2%         4%         -%         **         2%         ** 
 
SKYPE ---- social 
media site/app                    *            *          *          *          *          -          *          -          -          *          **         -          ** 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         1%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           86         89         82         58        109         88         70         43         35          **        77          ** 
 
Effective sample size            83           56         58         55         40         73         61         48         31         23          **        52          ** 
 
Total                           122           83         83         80         59        109         91         69         46         33          **        75          ** 
 
SNAPCHAT ---- 
instant messenger                 8            8          5          8          3          8          5          3          3          *          **         2          ** 
                                  7%          10%         6%        10%         5%         8%         5%         4%         5%         1%         **         3%         ** 
 
TIK TOK ---- social 
media site/app                    2            2          1          2          *          2          2          1          1          2          **         2          ** 
                                  2%           3%         1%         2%         1%         2%         3%         1%         1%         7%         **         3%         ** 
 
TWITTER ---- social 
media site/app                   11            7          7          8          4         10          8          6          3          1          **         8          ** 
                                  9%           8%         9%        11%         8%        10%         9%         9%         6%         3%         **        11%         ** 
 
WHATSAPP ---- 
instant messenger                 9            4          6          7          2          7          7          7          2          *          **         7          ** 
                                  7%           5%         7%         9%         4%         7%         8%        10%         4%         1%         **         9%         ** 
 
XBOX LIVE ---- gaming             *            *          *          *          *          -          *          -          -          *          **         -          ** 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         1%         **         -%         ** 
 
YAHOO ---- search engine          2            2          *          2          *          2          *          -          -          *          **         -          ** 
                                  2%           2%         *%         3%         *%         2%         *%         -%         -%         1%         **         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                 22           19         19         22          9         20         17         11         10          9          **        13          ** 
                                 18%          22%        22%        27%        15%        19%        18%        15%        23%        27%         **        17%         ** 
 
Somewhere else 
(write in)                        2            2          2          2          2          2          2          2          2          2          **         2          ** 
                                  1%           2%         2%         2%         3%         2%         2%         2%         3%         5%         **         2%         ** 
 
(Dont know / 
 Can't remember)                 21           19         16         17         17+e       18         10         17         11         10          **        14          ** 
                                 17%          23%        19%        21%        28%        17%        11%        25%        23%        31%         **        18%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2242 
Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           86         89         82         58        109         88         70         43         35          **        77          ** 
 
Effective sample size            83           56         58         55         40         73         61         48         31         23          **        52          ** 
 
Total                           122           83         83         80         59        109         91         69         46         33          **        75          ** 
 
NET - Video 
Sharing Site or App              22           19         19         22          9         20         17         11         10          9          **        13          ** 
                                 18%          22%        22%        27%        15%        19%        18%        15%        23%        27%         **        17%         ** 
 
NET - Search Engine              13           12j         8         12fj        4         13          6          2--        6          4          **         2--        ** 
                                 11%          14%        10%        15%         7%        12%         6%         3%        13%        13%         **         3%         ** 
 
NET - Social 
Media Site or App                76           48         45         41         29-        70g        62dg       37         19--       13          **        46          ** 
                                 62%          58%        54%        51%        49%        64%        68%        53%        42%        40%         **        61%         ** 
 
NET - Instant Messenger          22           15         13         19          8         20         15         12          6          1          **        13          ** 
                                 18%          18%        16%        24%        13%        19%        16%        18%        13%         4%         **        17%         ** 
 
NET - News Site or App            3            3          3          1          2          3          2          1          1          -          **         2          ** 
                                  3%           3%         3%         1%         3%         2%         2%         2%         1%         -%         **         3%         ** 
 
NET - Playing 
games on a site or app            *            *          *          *          *          -          *          -          -          *          **         -          ** 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         1%         **         -%         ** 
 
NET - Email or 
another site or app               4            4          4          4          2          3          2          1          2          2          **         --         ** 
                                  3%           4%         4%         5%         3%         3%         2%         2%         4%         6%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124          107         47         37         39         91         45         66          **        37          **         **        79         97          **         **         ** 
 
Effective sample size            83           72         28         27         22         58         29         42          **        24          **         **        51         65          **         **         ** 
 
Total                           122          106         38         42         30         80         45         59          **        36          **         **        74         94          **         **         ** 
 
AOL ---- search engine            *            *          *          -          -          *          -          -          **         *          **         **         *          *          **         **         ** 
                                  *%           *%         1%         -%         -%         *%         -%         -%         **         1%         **         **         *%         *%         **         **         ** 
 
ASK.COM ---- 
search engine                     *            *          *          -          -          *          -          -          **         *          **         **         *          *          **         **         ** 
                                  *%           *%         1%         -%         -%         *%         -%         -%         **         1%         **         **         *%         *%         **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            3            3          2          2          -          3          1          3          **         2          **         **         2          2          **         **         ** 
                                  2%           2%         5%         5%         -%         3%         2%         4%         **         6%         **         **         3%         2%         **         **         ** 
 
BING/MSN ---- 
search engine                     2            *          *          -          -          *          2          -          **         2          **         **         *          2          **         **         ** 
                                  2%           *%         1%         -%         -%         *%         4%         -%         **         6%         **         **         *%         2%         **         **         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            *          *          *          -          *          *          *          **         *          **         **         -          *          **         **         ** 
                                  *%           *%         1%         *%         -%         *%         *%         *%         **         1%         **         **         -%         *%         **         **         ** 
 
EMAIL                             4            2          2          -          -          2          3          1          **         2          **         **         2          4          **         **         ** 
                                  3%           2%         4%         -%         -%         2%         8%         3%         **         6%         **         **         2%         4%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            65           59         19         16         17         39         16         29          **        16          **         **        36         51          **         **         ** 
                                 54%          56%        51%        38%        59%        49%        36%        49%         **        45%         **         **        49%        54%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            6            5          1          2          *          6          1          4          **         1          **         **         2          6          **         **         ** 
                                  5%           5%         2%         5%         2%         7%         2%         8%         **         3%         **         **         3%         6%         **         **         ** 
 
FACETIME ---- 
social media site/app             2            2          2          -          1          2          -          -          **         *          **         **         2          2          **         **         ** 
                                  1%           2%         4%         -%         5%         2%         -%         -%         **         1%         **         **         2%         2%         **         **         ** 
 
GOOGLE ---- 
search engine                    13           11          6          2          4          4          4          6          **         6          **         **         5          6          **         **         ** 
                                 11%          11%        15%         5%        15%         5%         8%        10%         **        15%         **         **         6%         7%         **         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          *          -          -          *          -          -          **         *          **         **         *          *          **         **         ** 
                                  *%           *%         1%         -%         -%         *%         -%         -%         **         1%         **         **         *%         *%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124          107         47         37         39         91         45         66          **        37          **         **        79         97          **         **         ** 
 
Effective sample size            83           72         28         27         22         58         29         42          **        24          **         **        51         65          **         **         ** 
 
Total                           122          106         38         42         30         80         45         59          **        36          **         **        74         94          **         **         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          *          -          -          *          -          -          **         *          **         **         *          *          **         **         ** 
                                  *%           *%         1%         -%         -%         *%         -%         -%         **         1%         **         **         *%         *%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             8            6          3          3          3          4          2          4          **         3          **         **         5          4          **         **         ** 
                                  7%           6%         7%         7%        10%         5%         5%         7%         **         8%         **         **         6%         5%         **         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            *          -          -          -          *          *          *          **         -          **         **         -          -          **         **         ** 
                                  1%           *%         -%         -%         -%         1%         1%         1%         **         -%         **         **         -%         -%         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               *            *          *          -          -          *          -          -          **         *          **         **         *          *          **         **         ** 
                                  *%           *%         1%         -%         -%         *%         -%         -%         **         1%         **         **         *%         *%         **         **         ** 
 
REDDIT ---- social 
media site/app                    2            2          2          2          2          *          2          2          **         2          **         **         2          2          **         **         ** 
                                  2%           2%         4%         4%         6%         *%         4%         3%         **         5%         **         **         3%         2%         **         **         ** 
 
SKYPE ---- social 
media site/app                    *            *          *          -          -          *          -          -          **         *          **         **         *          *          **         **         ** 
                                  *%           *%         1%         -%         -%         *%         -%         -%         **         1%         **         **         *%         *%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 8            8          3          1          5          2          2          1          **         4          **         **         5          5          **         **         ** 
                                  7%           8%         8%         2%        15%         2%         5%         2%         **        12%         **         **         7%         5%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    2            1          1          2          *          2          *          1          **         1          **         **         1          2          **         **         ** 
                                  2%           1%         2%         5%         1%         3%         *%         1%         **         2%         **         **         1%         2%         **         **         ** 
 
TWITTER ---- social 
media site/app                   11           11          8          2          8          7          2          7          **        10          **         **         4          8          **         **         ** 
                                  9%          10%        21%         5%        26%         9%         5%        11%         **        27%         **         **         5%         9%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 9            9          5          *          5          6          2          7          **         7          **         **         4          7          **         **         ** 
                                  7%           8%        14%         *%        18%         7%         4%        13%         **        21%         **         **         5%         8%         **         **         ** 
 
XBOX LIVE ---- gaming             *            *          *          -          -          *          -          -          **         *          **         **         *          *          **         **         ** 
                                  *%           *%         1%         -%         -%         *%         -%         -%         **         1%         **         **         *%         *%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124          107         47         37         39         91         45         66          **        37          **         **        79         97          **         **         ** 
 
Effective sample size            83           72         28         27         22         58         29         42          **        24          **         **        51         65          **         **         ** 
 
Total                           122          106         38         42         30         80         45         59          **        36          **         **        74         94          **         **         ** 
 
YAHOO ---- search engine          2            2          *          -          -          *          2          -          **         *          **         **         2          *          **         **         ** 
                                  2%           2%         1%         -%         -%         *%         4%         -%         **         1%         **         **         3%         *%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 22           15          7         11          *         13         14         13          **         6          **         **        15         17          **         **         ** 
                                 18%          14%        18%        26%         1%        16%        31%        22%         **        18%         **         **        20%        18%         **         **         ** 
 
Somewhere else 
(write in)                        2            2          2          2          *          2          2          2          **         2          **         **         2          2          **         **         ** 
                                  1%           2%         4%         4%         1%         2%         4%         3%         **         4%         **         **         2%         2%         **         **         ** 
 
(Dont know / 
 Can't remember)                 21           20          4         11          2         17         18         10          **         6          **         **        19+        15          **         **         ** 
                                 17%          19%        10%        27%         7%        21%        40%        17%         **        16%         **         **        25%        16%         **         **         ** 
 
NET - Video 
Sharing Site or App              22           15          7         11          *         13         14         13          **         6          **         **        15         17          **         **         ** 
                                 18%          14%        18%        26%         1%        16%        31%        22%         **        18%         **         **        20%        18%         **         **         ** 
 
NET - Search Engine              13           11          6          2          4          4          4          6          **         6          **         **         5          6          **         **         ** 
                                 11%          11%        15%         5%        15%         5%         8%        10%         **        15%         **         **         6%         7%         **         **         ** 
 
NET - Social 
Media Site or App                76           68         26         18         25         46         17         31          **        23          **         **        40         61          **         **         ** 
                                 62%          64%        68%        43%        86%        58%        37%        53%         **        64%         **         **        54%        65%         **         **         ** 
 
NET - Instant Messenger          22           22          9          3         10         12          5         13          **        12          **         **        11         17          **         **         ** 
                                 18%          20%        22%         7%        34%        15%        10%        22%         **        33%         **         **        14%        18%         **         **         ** 
 
NET - News Site or App            3            3          2          2          -          3          1          3          **         2          **         **         2          2          **         **         ** 
                                  3%           3%         6%         5%         -%         3%         2%         5%         **         6%         **         **         3%         2%         **         **         ** 
 
NET - Playing 
games on a site or app            *            *          *          -          -          *          -          -          **         *          **         **         *          *          **         **         ** 
                                  *%           *%         1%         -%         -%         *%         -%         -%         **         1%         **         **         *%         *%         **         **         ** 
 
NET - Email or 
another site or app               4            2          2          -          -          2          3          1          **         2          **         **         2          4          **         **         ** 
                                  3%           2%         4%         -%         -%         2%         8%         3%         **         6%         **         **         2%         4%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  124           80          -          ** 
 
Effective sample size            83           51          -          ** 
 
Total                           122           74          -          ** 
 
AOL ---- search engine            *            -          -          ** 
                                  *%           -%         -%         ** 
 
ASK.COM ---- 
search engine                     *            -          -          ** 
                                  *%           -%         -%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            3            2          -          ** 
                                  2%           3%         -%         ** 
 
BING/MSN ---- 
search engine                     2            -          -          ** 
                                  2%           -%         -%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            *          -          ** 
                                  *%           *%         -%         ** 
 
EMAIL                             4            1          -          ** 
                                  3%           2%         -%         ** 
 
FACEBOOK ---- 
social media site/app            65           51++el      -          ** 
                                 54%          69%         -%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            6            4          -          ** 
                                  5%           6%         -%         ** 
 
FACETIME ---- 
social media site/app             2            1          -          ** 
                                  1%           2%         -%         ** 
 
GOOGLE ---- 
search engine                    13            5          -          ** 
                                 11%           7%         -%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            -          -          ** 
                                  *%           -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  124           80          -          ** 
 
Effective sample size            83           51          -          ** 
 
Total                           122           74          -          ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            -          -          ** 
                                  *%           -%         -%         ** 
 
INSTAGRAM ---- 
social media site/app             8            4          -          ** 
                                  7%           6%         -%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            -          -          ** 
                                  1%           -%         -%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               *            -          -          ** 
                                  *%           -%         -%         ** 
 
REDDIT ---- social 
media site/app                    2            2          -          ** 
                                  2%           2%         -%         ** 
 
SKYPE ---- social 
media site/app                    *            -          -          ** 
                                  *%           -%         -%         ** 
 
SNAPCHAT ---- 
instant messenger                 8            1-         -          ** 
                                  7%           1%         -%         ** 
 
TIK TOK ---- social 
media site/app                    2            1          -          ** 
                                  2%           1%         -%         ** 
 
TWITTER ---- social 
media site/app                   11            8          -          ** 
                                  9%          11%         -%         ** 
 
WHATSAPP ---- 
instant messenger                 9            6          -          ** 
                                  7%           8%         -%         ** 
 
XBOX LIVE ---- gaming             *            -          -          ** 
                                  *%           -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 160 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Violent / disturbing content? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  124           80          -          ** 
 
Effective sample size            83           51          -          ** 
 
Total                           122           74          -          ** 
 
YAHOO ---- search engine          2            -          -          ** 
                                  2%           -%         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                 22            8-         -          ** 
                                 18%          10%         -%         ** 
 
Somewhere else 
(write in)                        2            2          -          ** 
                                  1%           2%         -%         ** 
 
(Dont know / 
 Can't remember)                 21            8-         -          ** 
                                 17%          10%         -%         ** 
 
NET - Video 
Sharing Site or App              22            8-         -          ** 
                                 18%          10%         -%         ** 
 
NET - Search Engine              13            5          -          ** 
                                 11%           7%         -%         ** 
 
NET - Social 
Media Site or App                76           56++egl     -          ** 
                                 62%          76%         -%         ** 
 
NET - Instant Messenger          22           10          -          ** 
                                 18%          14%         -%         ** 
 
NET - News Site or App            3            2          -          ** 
                                  3%           3%         -%         ** 
 
NET - Playing 
games on a site or app            *            -          -          ** 
                                  *%           -%         -%         ** 
 
NET - Email or 
another site or app               4            1          -          ** 
                                  3%           2%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 161 
<C8> And did your most recent experience of Violent\ disturbing content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           55         69           23         24         34          **         **         **         **          47         52         25           31         30         28         35 
 
Effective sample size            83           38         45           15         15         26          **         **         **         **          30         38         15           26         19         17         21 
 
Total                           122           58         64           22         19         41          **         **         **         **          41         59         22           40         27         21         33 
 
Someone you don't 
know personally                  38           16         22            7          7         10          **         **         **         **          13         17          8            9          7          6         17 
                                 32%          28%        35%          31%        35%        24%         **         **         **         **          33%        29%        36%          23%        26%        27%        50% 
 
Someone you 
know personally                  15            5          9            *          2          5          **         **         **         **           2          9          4            5          1          5          4 
                                 12%           9%        15%           1%         9%        13%         **         **         **         **           5%        16%        16%          12%         2%        26%        11% 
 
It wasn’t sent to me             57           27         31           15         10         21          **         **         **         **          25         26          7           21         17          9          9 
                                 47%          46%        48%          68%        54%        51%         **         **         **         **          61%        43%        30%          52%        64%        45%        28% 
 
(Don't know)                     11           10+b        2-           *          *          5          **         **         **         **           1          7          4            5          2          *          4 
                                  9%          17%         3%           1%         2%        12%         **         **         **         **           1%        12%        18%          13%         8%         2%        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 161 (continuation) 
<C8> And did your most recent experience of Violent\ disturbing content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  124           61         63            **        28         27         55         65          112          ** 
 
Effective sample size            83           45         38            **        19         17         36         44           73          ** 
 
Total                           122           67         54            **        27         25         50         66          106          ** 
 
Someone you don't 
know personally                  38           16         22            **         4          6         11         26           37          ** 
                                 32%          24%        41%           **        16%        25%        21%        40%          35%         ** 
 
Someone you 
know personally                  15            5          9            **         3          3          9          6           14          ** 
                                 12%           8%        17%           **        12%        14%        17%         9%          13%         ** 
 
It wasn’t sent to me             57           38+b       19-           **        16         10         24         31           43          ** 
                                 47%          57%        35%           **        59%        40%        48%        47%          41%         ** 
 
(Don't know)                     11            7          4            **         3          5          7          3           11          ** 
                                  9%          11%         7%           **        13%        21%        14%         4%          11%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 161 (continuation) 
<C8> And did your most recent experience of Violent\ disturbing content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124            **         **         **         **         **         **         **         **         **         **        21         23          102         22          **         ** 
 
Effective sample size            83            **         **         **         **         **         **         **         **         **         **        20         23           70         13          **         ** 
 
Total                           122            **         **         **         **         **         **         **         **         **         **         6         11          105         16          **         ** 
 
Someone you don't 
know personally                  38            **         **         **         **         **         **         **         **         **         **         2          3           31          8          **         ** 
                                 32%           **         **         **         **         **         **         **         **         **         **        36%        30%          29%        47%         **         ** 
 
Someone you 
know personally                  15            **         **         **         **         **         **         **         **         **         **         -          *           13          2          **         ** 
                                 12%           **         **         **         **         **         **         **         **         **         **         -%         4%          12%        11%         **         ** 
 
It wasn’t sent to me             57            **         **         **         **         **         **         **         **         **         **         4          6           53          5          **         ** 
                                 47%           **         **         **         **         **         **         **         **         **         **        64%        57%          50%        28%         **         ** 
 
(Don't know)                     11            **         **         **         **         **         **         **         **         **         **         -          1            9          2          **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         -%         8%           9%        13%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 161 (continuation) 
<C8> And did your most recent experience of Violent\ disturbing content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           59          **        24          **         **          25         70           66         44          **         **          41         58         24          ** 
 
Effective sample size            83           43          **        15          **         **          17         43           49         27          **         **          30         35         16          ** 
 
Total                           122           61          **        22          **         **          23         60           74         37          **         **          47         51         24          ** 
 
Someone you don't 
know personally                  38           17          **         7          **         **           9         20           20         13          **         **          14         19          5          ** 
                                 32%          28%         **        31%         **         **          38%        33%          27%        35%         **         **          30%        38%        22%         ** 
 
Someone you 
know personally                  15            9          **         2          **         **           6          5            8          3          **         **          10+         4          -          ** 
                                 12%          14%         **         9%         **         **          25%         8%          11%         7%         **         **          22%         8%         -%         ** 
 
It wasn’t sent to me             57           31          **         8          **         **           7         30           38         17          **         **          17         25         15          ** 
                                 47%          52%         **        34%         **         **          28%        50%          52%        46%         **         **          37%        48%        63%         ** 
 
(Don't know)                     11            4          **         6          **         **           2          5            7          4          **         **           5          3          3          ** 
                                  9%           7%         **        26%         **         **           9%         9%           9%        11%         **         **          11%         5%        15%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 161 (continuation) 
<C8> And did your most recent experience of Violent\ disturbing content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124          120        119         77         90          **         124        124        103        115          -          124        124         96         91          - 
 
Effective sample size            83           79         79         54         61          **          83         83         71         78          -           83         83         64         58          - 
 
Total                           122          116        116         78         89          **         122        122        106        114          -          122        122         95         83          - 
 
Someone you don't 
know personally                  38           37         37         25         29          **          38         38         32         36          -           38         38         30         26          - 
                                 32%          32%        32%        32%        33%         **          32%        32%        30%        32%         -%          32%        32%        32%        31%         -% 
 
Someone you 
know personally                  15           15         15          6         10          **          15         15         15         13          -           15         15         13          9          - 
                                 12%          13%        13%         8%        11%         **          12%        12%        14%        11%         -%          12%        12%        14%        11%         -% 
 
It wasn’t sent to me             57           55         55         38         41          **          57         57         50         54          -           57         57         40         37          - 
                                 47%          47%        47%        48%        46%         **          47%        47%        47%        47%         -%          47%        47%        42%        44%         -% 
 
(Don't know)                     11           10         10          9          9          **          11         11          9         11          -           11         11         11         11          - 
                                  9%           8%         8%        11%        10%         **           9%         9%         9%        10%         -%           9%         9%        12%        14%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 161 (continuation) 
<C8> And did your most recent experience of Violent\ disturbing content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           55         64           89         98         81         56         79           50         44          **         **          54         39          **         ** 
 
Effective sample size            83           38         41           62         67         56         38         51           32         32          **         **          37         27          **         ** 
 
Total                           122           56         58           94        100         84         57         74           46         51          **         **          55         41          **         ** 
 
Someone you don't 
know personally                  38           18         19           33         33         26         21         26           12         21          **         **          18         13          **         ** 
                                 32%          32%        33%          35%        33%        31%        36%        35%          27%        41%         **         **          33%        33%         **         ** 
 
Someone you 
know personally                  15           10          4           11         13         11          9         11            4          8          **         **           5          8          **         ** 
                                 12%          19%         7%          11%        13%        13%        15%        14%           8%        16%         **         **           9%        19%         **         ** 
 
It wasn’t sent to me             57           25         31           42         45         41         28         32           26         19          **         **          26         18          **         ** 
                                 47%          44%        53%          45%        45%        49%        48%        43%          57%        37%         **         **          47%        43%         **         ** 
 
(Don't know)                     11            3          4            8          9          7          ---        5            4          3          **         **           6          2          **         ** 
                                  9%           6%         7%           9%         9%         8%         -%         7%           9%         7%         **         **          11%         5%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 161 (continuation) 
<C8> And did your most recent experience of Violent\ disturbing content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  124            ** 
 
Effective sample size            83            ** 
 
Total                           122            ** 
 
Someone you don't 
know personally                  38            ** 
                                 32%           ** 
 
Someone you 
know personally                  15            ** 
                                 12%           ** 
 
It wasn’t sent to me             57            ** 
                                 47%           ** 
 
(Don't know)                     11            ** 
                                  9%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 161 (continuation) 
<C8> And did your most recent experience of Violent\ disturbing content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124           86         89         82         58        109         88         70         43         35          **        77          ** 
 
Effective sample size            83           56         58         55         40         73         61         48         31         23          **        52          ** 
 
Total                           122           83         83         80         59        109         91         69         46         33          **        75          ** 
 
Someone you don't 
know personally                  38           29         27         23         20         36         33         19          9         10          **        26          ** 
                                 32%          35%        32%        29%        33%        33%        36%        28%        19%        31%         **        34%         ** 
 
Someone you 
know personally                  15            4          6          9          4         11         10          9          6          4          **         9          ** 
                                 12%           5%         7%        12%         7%        10%        11%        13%        13%        12%         **        12%         ** 
 
It wasn’t sent to me             57           40         42         39         27         51         39         35         26         19          **        33          ** 
                                 47%          49%        50%        49%        45%        47%        43%        51%        57%        57%         **        44%         ** 
 
(Don't know)                     11           10          9          8          9         11          9          6          5          -          **         7          ** 
                                  9%          12%        11%        10%        15%        10%        10%         8%        11%         -%         **        10%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 161 (continuation) 
<C8> And did your most recent experience of Violent\ disturbing content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  124          107         47         37         39         91         45         66          **        37          **         **        79         97          **         **         ** 
 
Effective sample size            83           72         28         27         22         58         29         42          **        24          **         **        51         65          **         **         ** 
 
Total                           122          106         38         42         30         80         45         59          **        36          **         **        74         94          **         **         ** 
 
Someone you don't 
know personally                  38           32         12         14         12         22         11         20          **        14          **         **        19         29          **         **         ** 
                                 32%          30%        31%        34%        40%        28%        24%        34%         **        38%         **         **        26%        31%         **         **         ** 
 
Someone you 
know personally                  15           13          4          2          3         11          4          7          **         6          **         **         5         11          **         **         ** 
                                 12%          12%         9%         5%        12%        14%         9%        12%         **        15%         **         **         7%        12%         **         **         ** 
 
It wasn’t sent to me             57           54         19         22         14         41         26         24          **        15          **         **        43+        47          **         **         ** 
                                 47%          51%        49%        53%        46%        50%        58%        41%         **        41%         **         **        58%        49%         **         **         ** 
 
(Don't know)                     11            7          4          3          1          6          4          8          **         2          **         **         7          7          **         **         ** 
                                  9%           7%        11%         8%         2%         8%         8%        13%         **         5%         **         **         9%         8%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2258 
Table 161 (continuation) 
<C8> And did your most recent experience of Violent\ disturbing content come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Violent\ disturbing content 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  124           80          -          ** 
 
Effective sample size            83           51          -          ** 
 
Total                           122           74          -          ** 
 
Someone you don't 
know personally                  38           29          -          ** 
                                 32%          39%         -%         ** 
 
Someone you 
know personally                  15            6          -          ** 
                                 12%           8%         -%         ** 
 
It wasn’t sent to me             57           33          -          ** 
                                 47%          45%         -%         ** 
 
(Don't know)                     11            6          -          ** 
                                  9%           8%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 162 
<C5> How often do you experience Fake News i.e. stories that are false or made up, written deliberately to mislead when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           61         76            **        27         27         23         27          **         **          44         50         43           43         43         22         29 
 
Effective sample size            94           42         53            **        18         22         17         19          **         **          27         38         29           34         28         15         18 
 
Total                           140           65         75            **        25         33         26         31          **         **          37         58         45           51         41         22         28 
 
Daily/ most days                 32            8-        24+a          **         6         12          6          5          **         **           7         19          6           12         13          1          6 
                                 23%          12%        32%           **        23%        38%        25%        15%         **         **          20%        32%        12%          24%        32%         4%        22% 
 
Weekly/ most weeks               22           15          7            **         5          3          4          2          **         **           9          8          5            6          8          2          6 
                                 16%          23%         9%           **        19%        10%        17%         6%         **         **          25%        13%        11%          11%        20%         9%        21% 
 
Monthly/ most months             32           18         13            **         5          6          4         10          **         **           9         10         13           14          4          4          9 
                                 23%          28%        18%           **        21%        18%        16%        31%         **         **          24%        17%        29%          28%         9%        21%        34% 
 
Less often than 
once a month                     41           17         25            **         5          5          9         14          **         **           7         14         21           14         12         11          5 
                                 30%          26%        33%           **        20%        15%        35%        47%         **         **          18%        24%        46%          27%        31%        49%        17% 
 
(Prefer not to answer)            -            -          -            **         -          -          -          -          **         **           -          -          -            -          -          -          - 
                                  -%           -%         -%           **         -%         -%         -%         -%         **         **           -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                     13            7          6            **         4          6          2          -          **         **           4          8          1            5          3          4          2 
                                 10%          11%         9%           **        17%        19%         7%         -%         **         **          12%        14%         2%           9%         8%        18%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 162 (continuation) 
<C5> How often do you experience Fake News i.e. stories that are false or made up, written deliberately to mislead when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  137           86         51            **         **         **        48         89          122          ** 
 
Effective sample size            94           61         33            **         **         **        35         59           81          ** 
 
Total                           140           91         49            **         **         **        51         89          120          ** 
 
Daily/ most days                 32           25          7            **         **         **        19+e       13-          29          ** 
                                 23%          27%        14%           **         **         **        36%        15%          24%         ** 
 
Weekly/ most weeks               22           14          8            **         **         **         6         16           19          ** 
                                 16%          15%        16%           **         **         **        11%        18%          16%         ** 
 
Monthly/ most months             32           18         14            **         **         **         8         24           26          ** 
                                 23%          20%        28%           **         **         **        15%        27%          22%         ** 
 
Less often than 
once a month                     41           26         15            **         **         **        10         32           33          ** 
                                 30%          29%        31%           **         **         **        20%        35%          28%         ** 
 
(Prefer not to answer)            -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
(Don't know)                     13            8          5            **         **         **         9+e        4-          12          ** 
                                 10%           9%        11%           **         **         **        18%         5%          10%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 162 (continuation) 
<C5> How often do you experience Fake News i.e. stories that are false or made up, written deliberately to mislead when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137            **         **         **         **         **         **         **         **         **         **        33          **         109         28          **         ** 
 
Effective sample size            94            **         **         **         **         **         **         **         **         **         **        31          **          77         17          **         ** 
 
Total                           140            **         **         **         **         **         **         **         **         **         **        10          **         116         25          **         ** 
 
Daily/ most days                 32            **         **         **         **         **         **         **         **         **         **         2          **          28          4          **         ** 
                                 23%           **         **         **         **         **         **         **         **         **         **        22%         **          24%        15%         **         ** 
 
Weekly/ most weeks               22            **         **         **         **         **         **         **         **         **         **         3++        **          17          5          **         ** 
                                 16%           **         **         **         **         **         **         **         **         **         **        35%         **          15%        20%         **         ** 
 
Monthly/ most months             32            **         **         **         **         **         **         **         **         **         **         2          **          23          9          **         ** 
                                 23%           **         **         **         **         **         **         **         **         **         **        25%         **          20%        35%         **         ** 
 
Less often than 
once a month                     41            **         **         **         **         **         **         **         **         **         **         1          **          38          4          **         ** 
                                 30%           **         **         **         **         **         **         **         **         **         **        15%         **          33%        15%         **         ** 
 
(Prefer not to answer)            -            **         **         **         **         **         **         **         **         **         **         -          **           -          -          **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         -%         **           -%         -%         **         ** 
 
(Don't know)                     13            **         **         **         **         **         **         **         **         **         **         *          **          10          3          **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         3%         **           9%        14%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 162 (continuation) 
<C5> How often do you experience Fake News i.e. stories that are false or made up, written deliberately to mislead when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           59          **        38          **         **          26         75           75         46          **         **          42         53         42          - 
 
Effective sample size            94           41          **        27          **         **          15         51           52         34          **         **          31         34         29          - 
 
Total                           140           56          **        43          **         **          23         73           75         52          **         **          49         50         41          - 
 
Daily/ most days                 32           19+         **         4          **         **           9         16           20         11          **         **          11         10         10          - 
                                 23%          34%         **         8%         **         **          40%        22%          27%        21%         **         **          23%        20%        25%         -% 
 
Weekly/ most weeks               22           12          **         5          **         **           2         15           13          7          **         **           8          9          6          - 
                                 16%          21%         **        13%         **         **           9%        21%          18%        13%         **         **          16%        17%        14%         -% 
 
Monthly/ most months             32           12          **        13          **         **           6          9-          17         11          **         **           9         13         10          - 
                                 23%          21%         **        31%         **         **          28%        12%          22%        22%         **         **          18%        25%        25%         -% 
 
Less often than 
once a month                     41            9-         **        17          **         **           5         25           20         16          **         **          15         13         13          - 
                                 30%          16%         **        39%         **         **          20%        34%          27%        30%         **         **          30%        26%        32%         -% 
 
(Prefer not to answer)            -            -          **         -          **         **           -          -            -          -          **         **           -          -          -          - 
                                  -%           -%         **         -%         **         **           -%         -%           -%         -%         **         **           -%         -%         -%         -% 
 
(Don't know)                     13            5          **         4          **         **           1          8            5          7          **         **           6          6          1          - 
                                 10%           9%         **         9%         **         **           4%        11%           6%        13%         **         **          13%        11%         4%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 162 (continuation) 
<C5> How often do you experience Fake News i.e. stories that are false or made up, written deliberately to mislead when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137          125        123         91         99          **         137        137        121        125          -          137        137        109         99          - 
 
Effective sample size            94           85         83         62         68          **          94         94         83         86          -           94         94         76         64          - 
 
Total                           140          124        120         91         99          **         140        140        121        127          -          140        140        112         92          - 
 
Daily/ most days                 32           28         28         23         24          **          32         32         28         30          -           32         32         26         21          - 
                                 23%          23%        23%        25%        24%         **          23%        23%        23%        24%         -%          23%        23%        23%        23%         -% 
 
Weekly/ most weeks               22           19         19         15         16          **          22         22         17         19          -           22         22         16         17          - 
                                 16%          15%        15%        17%        16%         **          16%        16%        14%        15%         -%          16%        16%        15%        18%         -% 
 
Monthly/ most months             32           30         30         18         23          **          32         32         27         29          -           32         32         27         23          - 
                                 23%          24%        25%        20%        23%         **          23%        23%        22%        23%         -%          23%        23%        24%        25%         -% 
 
Less often than 
once a month                     41           36         32         28         28          **          41         41         36         36          -           41         41         33         23          - 
                                 30%          29%        27%        30%        28%         **          30%        30%        30%        29%         -%          30%        30%        29%        25%         -% 
 
(Prefer not to answer)            -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                     13           12         12          7          8          **          13         13         13         13          -           13         13         10          8          - 
                                 10%           9%        10%         8%         8%         **          10%        10%        11%        10%         -%          10%        10%         9%         9%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 162 (continuation) 
<C5> How often do you experience Fake News i.e. stories that are false or made up, written deliberately to mislead when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           47         83           89        107         84         53         87           53         48         21          **          57         46          **         ** 
 
Effective sample size            94           31         56           60         74         56         36         61           37         35         14          **          41         35          **         ** 
 
Total                           140           45         84           88        111         82         55         91           57         53         21          **          63         53          **         ** 
 
Daily/ most days                 32           14         16           23         25         25+        15         21           13         11          5          **          15          9          **         ** 
                                 23%          30%        19%          26%        22%        30%        28%        23%          23%        21%        24%         **          24%        17%         **         ** 
 
Weekly/ most weeks               22            7         15           13         15         10          5         14            9          4          4          **          10          6          **         ** 
                                 16%          16%        17%          15%        13%        12%        10%        15%          16%         8%        18%         **          15%        11%         **         ** 
 
Monthly/ most months             32           11         19           18         28         14          9         19            9         13          8          **          10         16          **         ** 
                                 23%          25%        22%          21%        25%        17%        17%        21%          17%        25%        39%         **          16%        30%         **         ** 
 
Less often than 
once a month                     41           10         29           21         31         22         17         30           21         15          4          **          21         17          **         ** 
                                 30%          23%        35%          24%        28%        27%        31%        32%          38%        28%        19%         **          34%        32%         **         ** 
 
(Prefer not to answer)            -            -          -            -          -          -          -          -            -          -          -          **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         **           -%         -%         **         ** 
 
(Don't know)                     13            3          5           13+        13         11          8          8            4         10+         -          **           7          5          **         ** 
                                 10%           6%         6%          14%        11%        13%        14%         8%           6%        18%         -%         **          11%         9%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 162 (continuation) 
<C5> How often do you experience Fake News i.e. stories that are false or made up, written deliberately to mislead when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  137            ** 
 
Effective sample size            94            ** 
 
Total                           140            ** 
 
Daily/ most days                 32            ** 
                                 23%           ** 
 
Weekly/ most weeks               22            ** 
                                 16%           ** 
 
Monthly/ most months             32            ** 
                                 23%           ** 
 
Less often than 
once a month                     41            ** 
                                 30%           ** 
 
(Prefer not to answer)            -            ** 
                                  -%           ** 
 
(Don't know)                     13            ** 
                                 10%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 162 (continuation) 
<C5> How often do you experience Fake News i.e. stories that are false or made up, written deliberately to mislead when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           95         93         98         54        112         89         74         61         27          **        98         26 
 
Effective sample size            94           65         63         68         34         78         61         49         41         16          **        66         17 
 
Total                           140           96         92         99         48        115         90         70         60         22          **        94         25 
 
Daily/ most days                 32           27         25         23         11         28         24         21         15          4          **        25          3 
                                 23%          28%        27%        23%        23%        24%        27%        30%        25%        19%         **        26%        12% 
 
Weekly/ most weeks               22           14         16         17         15++a      19         14         15         11          4          **        18          4 
                                 16%          15%        17%        17%        32%        16%        16%        22%        18%        19%         **        19%        17% 
 
Monthly/ most months             32           20         25         24          9         26         22         13         12          5          **        23          9 
                                 23%          21%        27%        24%        19%        23%        25%        19%        19%        24%         **        24%        36% 
 
Less often than 
once a month                     41           26         16--       26          9         29         22         16         18          7          **        22          5 
                                 30%          28%        17%        27%        18%        26%        25%        23%        30%        32%         **        24%        21% 
 
(Prefer not to answer)            -            -          -          -          -          -          -          -          -          -          **         -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         -% 
 
(Don't know)                     13            9         11         10          3         13          8          4          5          1          **         7          3 
                                 10%           9%        12%        10%         7%        11%         9%         6%         8%         6%         **         7%        14% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 162 (continuation) 
<C5> How often do you experience Fake News i.e. stories that are false or made up, written deliberately to mislead when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137          109         52         48         36        111         60         97         24         34          **        23         98        109          **        30          ** 
 
Effective sample size            94           75         33         32         23         76         39         66         14         27          **        16         68         76          **        18          ** 
 
Total                           140          112         44         47         34        113         59         96         22         42          **        24         99        115          **        26          ** 
 
Daily/ most days                 32           23         10         13          6         27         11         28          6         12          **         7         29         27          **         8          ** 
                                 23%          20%        22%        29%        19%        24%        18%        29%        25%        28%         **        29%        29%        23%         **        29%         ** 
 
Weekly/ most weeks               22           16         13+         8          6         17         12         14          6          9          **         4         18         17          **         6          ** 
                                 16%          14%        29%        17%        18%        15%        20%        15%        26%        21%         **        18%        18%        15%         **        24%         ** 
 
Monthly/ most months             32           26          8         15          6         27         19         24          8          8          **         4         20         27          **         6          ** 
                                 23%          23%        18%        33%        19%        24%        32%        25%        39%        18%         **        17%        21%        24%         **        22%         ** 
 
Less often than 
once a month                     41           35          9         10         12         33         18         21          2         12          **         7         25         32          **         7          ** 
                                 30%          31%        20%        21%        35%        30%        30%        22%        10%        29%         **        30%        25%        28%         **        26%         ** 
 
(Prefer not to answer)            -            -          -          -          -          -          -          -          -          -          **         -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         -%         -%         **         -%         ** 
 
(Don't know)                     13           13cf        5cf        --         3          7          ---        9          -          2          **         2          7         11f         **         -          ** 
                                 10%          12%        11%         -%        10%         6%         -%         9%         -%         4%         **         7%         7%        10%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 162 (continuation) 
<C5> How often do you experience Fake News i.e. stories that are false or made up, written deliberately to mislead when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  137           91          -          - 
 
Effective sample size            94           62          -          - 
 
Total                           140           88          -          - 
 
Daily/ most days                 32           23          -          - 
                                 23%          26%         -%         -% 
 
Weekly/ most weeks               22           12          -          - 
                                 16%          14%         -%         -% 
 
Monthly/ most months             32           17          -          - 
                                 23%          20%         -%         -% 
 
Less often than 
once a month                     41           26          -          - 
                                 30%          29%         -%         -% 
 
(Prefer not to answer)            -            -          -          - 
                                  -%           -%         -%         -% 
 
(Don't know)                     13           10cf        -          - 
                                 10%          11%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 163 
<C6> What impact has this had on you.... Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           61         76            **        27         27         23         27          **         **          44         50         43           43         43         22         29 
 
Effective sample                 94           42         53            **        18         22         17         19          **         **          27         38         29           34         28         15         18 
 
Total                           140           65         75            **        25         33         26         31          **         **          37         58         45           51         41         22         28 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         14            5          9            **         5          3          -          6          **         **           5          3          6            3          4          5          2 
                                 10%           8%        12%           **        20%        10%         -%        18%         **         **          14%         6%        12%           7%         9%        24%         6% 
 
2                  (2.0)         14            5          9            **         5          1          3          2          **         **           5          4          5            6          3          3          2 
                                 10%           8%        12%           **        18%         3%        12%         6%         **         **          13%         7%        11%          12%         7%        16%         7% 
 
3                  (3.0)         22           13          9            **         1          7          5          2          **         **           4         12          6            5          9          2          6 
                                 16%          20%        12%           **         5%        21%        20%         5%         **         **          10%        21%        14%          10%        21%        10%        21% 
 
4                  (4.0)         34           17         17            **         4          6          7         10          **         **           7         13         15            8         14          4          8 
                                 24%          26%        23%           **        15%        18%        26%        33%         **         **          19%        22%        32%          17%        34%        18%        31% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         52           23         29            **         9         14         11         11          **         **          15         24         14           27+        12          5          8 
                                 37%          35%        39%           **        36%        42%        41%        36%         **         **          40%        41%        30%          54%        30%        25%        29% 
 
It has had 
no impact                         4            2          2            **         1          2          -          *          **         **           1          2          *            *          -          1          2 
                                  3%           3%         3%           **         6%         5%         -%         1%         **         **           4%         3%         1%           1%         -%         7%         6% 
 
Don't know                        -            -          -            **         -          -          -          -          **         **           -          -          -            -          -          -          - 
                                  -%           -%         -%           **         -%         -%         -%         -%         **         **           -%         -%         -%           -%         -%         -%         -% 
 
Refused                           -            -          -            **         -          -          -          -          **         **           -          -          -            -          -          -          - 
                                  -%           -%         -%           **         -%         -%         -%         -%         **         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: low impact                  50           23         27            **        11         11          8          9          **         **          14         20         17           15         15         11         10 
                                 36%          36%        36%           **        43%        35%        33%        29%         **         **          37%        34%        37%          29%        37%        50%        35% 
 
Net: High impact                 87           40         46            **        13         20         17         21          **         **          22         37         28           36         26          9         16 
                                 62%          62%        62%           **        51%        60%        67%        70%         **         **          59%        63%        62%          70%        63%        43%        59% 
 
Mean Score                      3.7          3.8        3.7            **       3.3        3.8        4.0        3.6          **         **         3.6        3.9        3.6          4.0c       3.7        3.0-       3.7 
Standard deviation             1.34         1.25       1.43            **      1.65       1.34       1.07       1.50          **         **        1.51       1.22       1.36         1.32       1.23       1.62       1.19 
Standard error                  .14          .20        .20            **       .40        .30        .26        .34          **         **         .29        .20        .26          .23        .23        .43        .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 163 (continuation) 
<C6> What impact has this had on you.... Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  137           86         51            **         **         **        48         89          122          ** 
 
Effective sample                 94           61         33            **         **         **        35         59           81          ** 
 
Total                           140           91         49            **         **         **        51         89          120          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         14            7          7            **         **         **         4         10           11          ** 
                                 10%           8%        14%           **         **         **         7%        11%           9%         ** 
 
2                  (2.0)         14            9          5            **         **         **         4         10           13          ** 
                                 10%          10%        11%           **         **         **         8%        11%          11%         ** 
 
3                  (3.0)         22           14          8            **         **         **        10         12           18          ** 
                                 16%          15%        17%           **         **         **        19%        14%          15%         ** 
 
4                  (4.0)         34           22         12            **         **         **        12         23           33          ** 
                                 24%          24%        25%           **         **         **        23%        25%          27%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         52           39         13            **         **         **        18         34           42          ** 
                                 37%          43%        27%           **         **         **        36%        38%          35%         ** 
 
It has had 
no impact                         4            *          3            **         **         **         3          *            4          ** 
                                  3%           *%         6%           **         **         **         6%         *%           3%         ** 
 
Don't know                        -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Refused                           -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Net: low impact                  50           30         20            **         **         **        18         32           42          ** 
                                 36%          32%        42%           **         **         **        35%        36%          35%         ** 
 
Net: High impact                 87           61         26            **         **         **        30         57           75          ** 
                                 62%          67%        52%           **         **         **        59%        63%          62%         ** 
 
Mean Score                      3.7          3.9        3.4            **         **         **       3.8        3.7          3.7          ** 
Standard deviation             1.34         1.29       1.42            **         **         **      1.28       1.38         1.31          ** 
Standard error                  .14          .16        .25            **         **         **       .22        .18          .15          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 163 (continuation) 
<C6> What impact has this had on you.... Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137            **         **         **         **         **         **         **         **         **         **        33          **         109         28          **         ** 
 
Effective sample                 94            **         **         **         **         **         **         **         **         **         **        31          **          77         17          **         ** 
 
Total                           140            **         **         **         **         **         **         **         **         **         **        10          **         116         25          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         14            **         **         **         **         **         **         **         **         **         **         -          **          10          4          **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         -%         **           9%        15%         **         ** 
 
2                  (2.0)         14            **         **         **         **         **         **         **         **         **         **         *          **          14          -          **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         3%         **          12%         -%         **         ** 
 
3                  (3.0)         22            **         **         **         **         **         **         **         **         **         **         2          **          18          4          **         ** 
                                 16%           **         **         **         **         **         **         **         **         **         **        16%         **          16%        16%         **         ** 
 
4                  (4.0)         34            **         **         **         **         **         **         **         **         **         **         2          **          28          6          **         ** 
                                 24%           **         **         **         **         **         **         **         **         **         **        25%         **          24%        24%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         52            **         **         **         **         **         **         **         **         **         **         6+         **          42         11          **         ** 
                                 37%           **         **         **         **         **         **         **         **         **         **        56%         **          36%        43%         **         ** 
 
It has had 
no impact                         4            **         **         **         **         **         **         **         **         **         **         -          **           3          *          **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         -%         **           3%         2%         **         ** 
 
Don't know                        -            **         **         **         **         **         **         **         **         **         **         -          **           -          -          **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         -%         **           -%         -%         **         ** 
 
Refused                           -            **         **         **         **         **         **         **         **         **         **         -          **           -          -          **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         -%         **           -%         -%         **         ** 
 
Net: low impact                  50            **         **         **         **         **         **         **         **         **         **         2          **          42          8          **         ** 
                                 36%           **         **         **         **         **         **         **         **         **         **        19%         **          37%        31%         **         ** 
 
Net: High impact                 87            **         **         **         **         **         **         **         **         **         **         8+         **          70         17          **         ** 
                                 62%           **         **         **         **         **         **         **         **         **         **        81%         **          61%        67%         **         ** 
 
Mean Score                      3.7            **         **         **         **         **         **         **         **         **         **       4.3+cdehJ    **         3.7        3.8          **         ** 
Standard deviation             1.34            **         **         **         **         **         **         **         **         **         **       .88          **        1.33       1.43          **         ** 
Standard error                  .14            **         **         **         **         **         **         **         **         **         **       .16          **         .15        .35          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 163 (continuation) 
<C6> What impact has this had on you.... Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           59          **        38          **         **          26         75           75         46          **         **          42         53         42          - 
 
Effective sample                 94           41          **        27          **         **          15         51           52         34          **         **          31         34         29          - 
 
Total                           140           56          **        43          **         **          23         73           75         52          **         **          49         50         41          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         14            7          **         3          **         **           2          6            8          5          **         **           5          6          3          - 
                                 10%          13%         **         8%         **         **           7%         8%          11%        10%         **         **          10%        12%         7%         -% 
 
2                  (2.0)         14            6          **         7          **         **           -          9            3-        11++a       **         **           2          7          5          - 
                                 10%          10%         **        16%         **         **           -%        12%           4%        21%         **         **           5%        13%        12%         -% 
 
3                  (3.0)         22            6          **        10          **         **           6         12            8         10          **         **           8         10          4          - 
                                 16%          11%         **        24%         **         **          27%        16%          10%        19%         **         **          16%        20%        11%         -% 
 
4                  (4.0)         34           11          **        12          **         **           6         19           20         10          **         **          12          9         13          - 
                                 24%          20%         **        28%         **         **          27%        26%          26%        19%         **         **          24%        19%        32%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         52           24          **         9          **         **           9         24           35         14          **         **          20         18         14          - 
                                 37%          43%         **        20%         **         **          39%        32%          46%        27%         **         **          41%        36%        35%         -% 
 
It has had 
no impact                         4            2          **         2          **         **           -          4            2          2          **         **           2          *          1          - 
                                  3%           3%         **         4%         **         **           -%         5%           2%         4%         **         **           3%         1%         4%         -% 
 
Don't know                        -            -          **         -          **         **           -          -            -          -          **         **           -          -          -          - 
                                  -%           -%         **         -%         **         **           -%         -%           -%         -%         **         **           -%         -%         -%         -% 
 
Refused                           -            -          **         -          **         **           -          -            -          -          **         **           -          -          -          - 
                                  -%           -%         **         -%         **         **           -%         -%           -%         -%         **         **           -%         -%         -%         -% 
 
Net: low impact                  50           19          **        21          **         **           8         27           19-        26+a        **         **          15         22         12          - 
                                 36%          34%         **        48%         **         **          34%        37%          26%        51%         **         **          31%        44%        30%         -% 
 
Net: High impact                 87           35          **        21          **         **          15         43           54+b       24-         **         **          32         27         27          - 
                                 62%          63%         **        48%         **         **          66%        58%          72%        46%         **         **          65%        55%        66%         -% 
 
Mean Score                      3.7          3.7          **       3.4          **         **         3.9        3.7          3.9b       3.3-         **         **         3.8        3.5        3.8          - 
                                                          c 
Standard deviation             1.34         1.46          **      1.24          **         **        1.16       1.30         1.34       1.38          **         **        1.33       1.41       1.29          - 
Standard error                  .14          .23          **       .24          **         **         .30        .19          .19        .24          **         **         .24        .24        .24          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 163 (continuation) 
<C6> What impact has this had on you.... Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137          125        123         91         99          **         137        137        121        125          -          137        137        109         99          - 
 
Effective sample                 94           85         83         62         68          **          94         94         83         86          -           94         94         76         64          - 
 
Total                           140          124        120         91         99          **         140        140        121        127          -          140        140        112         92          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         14           12         11          7          7          **          14         14         12         12          -           14         14         12          7          - 
                                 10%          10%         9%         8%         8%         **          10%        10%        10%        10%         -%          10%        10%        11%         7%         -% 
 
2                  (2.0)         14           14         14         14+        14          **          14         14         14         14          -           14         14         14         11          - 
                                 10%          11%        12%        15%        14%         **          10%        10%        12%        11%         -%          10%        10%        12%        12%         -% 
 
3                  (3.0)         22           18         18         16         17          **          22         22         19         22          -           22         22         13         16          - 
                                 16%          14%        15%        17%        17%         **          16%        16%        16%        17%         -%          16%        16%        11%        17%         -% 
 
4                  (4.0)         34           32         30         23         29          **          34         34         26         27          -           34         34         29         24          - 
                                 24%          26%        25%        25%        29%         **          24%        24%        21%        21%         -%          24%        24%        26%        26%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         52           44         44         28         29          **          52         52         46         49          -           52         52         43         31          - 
                                 37%          36%        37%        31%        29%         **          37%        37%        38%        38%         -%          37%        37%        38%        34%         -% 
 
It has had 
no impact                         4            4          4          2          4          **           4          4          4          4          -            4          4          2          4          - 
                                  3%           3%         3%         2%         4%         **           3%         3%         3%         3%         -%           3%         3%         2%         4%         -% 
 
Don't know                        -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                  50           44         42         37         38          **          50         50         46         48          -           50         50         39         33          - 
                                 36%          36%        35%        41%        38%         **          36%        36%        38%        38%         -%          36%        36%        35%        36%         -% 
 
Net: High impact                 87           76         74         52         57          **          87         87         72         76          -           87         87         71         55          - 
                                 62%          61%        62%        57%        58%         **          62%        62%        59%        60%         -%          62%        62%        64%        60%         -% 
 
Mean Score                      3.7          3.7        3.7        3.6        3.6          **         3.7        3.7        3.7        3.7          -          3.7        3.7        3.7        3.7          - 
Standard deviation             1.34         1.35       1.33       1.31       1.27          **        1.34       1.34       1.37       1.36          -         1.34       1.34       1.39       1.29          - 
Standard error                  .14          .15        .15        .17        .16          **         .14        .14        .15        .15          -          .14        .14        .16        .16          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2274 
Table 163 (continuation) 
<C6> What impact has this had on you.... Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           47         83           89        107         84         53         87           53         48         21          **          57         46          **         ** 
 
Effective sample                 94           31         56           60         74         56         36         61           37         35         14          **          41         35          **         ** 
 
Total                           140           45         84           88        111         82         55         91           57         53         21          **          63         53          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         14            4         10           11         12          5          2          9            6          7          *          **           5          8          **         ** 
                                 10%           8%        12%          12%        11%         7%         4%        10%          11%        12%         2%         **           8%        15%         **         ** 
 
2                  (2.0)         14            7          5            5-        11          5          2          7            6          7          *          **           9          5          **         ** 
                                 10%          16%         6%           5%        10%         6%         4%         8%          10%        13%         1%         **          14%        10%         **         ** 
 
3                  (3.0)         22            9         13           15         19         14         10         19            9          8          3          **          11          7          **         ** 
                                 16%          19%        16%          17%        18%        17%        19%        20%          16%        16%        14%         **          17%        14%         **         ** 
 
4                  (4.0)         34            7         27+          18         22         15         11         21           13          7         10          **          15         14          **         ** 
                                 24%          15%        32%          21%        20%        18%        20%        23%          23%        14%        48%         **          23%        26%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         52           17         26           36         42         41++       26         34           21         23          7          **          21         17          **         ** 
                                 37%          38%        31%          41%        38%        50%        48%        37%          37%        43%        35%         **          34%        33%         **         ** 
 
It has had 
no impact                         4            2          2            4          4          2          2          2            2          1          -          **           2          1          **         ** 
                                  3%           4%         2%           4%         3%         2%         3%         2%           4%         3%         -%         **           3%         3%         **         ** 
 
Don't know                        -            -          -            -          -          -          -          -            -          -          -          **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         **           -%         -%         **         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          -          -          **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         **           -%         -%         **         ** 
 
Net: low impact                  50           19         29           30         43         24         15         35           21         22          3          **          25         20          **         ** 
                                 36%          43%        34%          34%        38%        29%        28%        38%          37%        41%        17%         **          40%        38%         **         ** 
 
Net: High impact                 87           24         54           54         65         56         37         54           34         30         17          **          36         31          **         ** 
                                 62%          53%        64%          62%        58%        68%        68%        60%          59%        56%        83%         **          57%        59%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 163 (continuation) 
<C6> What impact has this had on you.... Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           47         83           89        107         84         53         87           53         48         21          **          57         46          **         ** 
 
Effective sample                 94           31         56           60         74         56         36         61           37         35         14          **          41         35          **         ** 
 
Total                           140           45         84           88        111         82         55         91           57         53         21          **          63         53          **         ** 
 
Mean Score                      3.7          3.6        3.7          3.8        3.7        4.0++      4.1+       3.7          3.7        3.6        4.1          **         3.6        3.5          **         ** 
Standard deviation             1.34         1.37       1.33         1.38       1.39       1.24       1.15       1.32         1.39       1.47        .87          **        1.33       1.44          **         ** 
Standard error                  .14          .25        .18          .18        .16        .17        .19        .17          .23        .25        .23          **         .21        .25          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 163 (continuation) 
<C6> What impact has this had on you.... Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  137            ** 
 
Effective sample                 94            ** 
 
Total                           140            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         14            ** 
                                 10%           ** 
 
2                  (2.0)         14            ** 
                                 10%           ** 
 
3                  (3.0)         22            ** 
                                 16%           ** 
 
4                  (4.0)         34            ** 
                                 24%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         52            ** 
                                 37%           ** 
 
It has had 
no impact                         4            ** 
                                  3%           ** 
 
Don't know                        -            ** 
                                  -%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                  50            ** 
                                 36%           ** 
 
Net: High impact                 87            ** 
                                 62%           ** 
 
Mean Score                      3.7            ** 
Standard deviation             1.34            ** 
Standard error                  .14            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 163 (continuation) 
<C6> What impact has this had on you.... Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           95         93         98         54        112         89         74         61         27          **        98         26 
 
Effective sample                 94           65         63         68         34         78         61         49         41         16          **        66         17 
 
Total                           140           96         92         99         48        115         90         70         60         22          **        94         25 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         14            7          7          9          4         11          7          7          6          3          **         9          5 
                                 10%           7%         7%         9%         8%         9%         8%        10%        11%        14%         **         9%        20% 
 
2                  (2.0)         14           11          8         11          3         14          9          8         11+         3          **        13          1 
                                 10%          11%         9%        11%         6%        12%        10%        11%        18%        13%         **        13%         5% 
 
3                  (3.0)         22           15         14         13          9         17         12         11         12          3          **        13          6 
                                 16%          16%        15%        14%        19%        15%        14%        16%        20%        13%         **        14%        23% 
 
4                  (4.0)         34           27         22         21         10         30         27         16         14          8          **        22         11 
                                 24%          29%        24%        21%        20%        26%        30%        23%        23%        38%         **        23%        43% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         52           32         37         41         20         41         31         25         17          5          **        35          2 
                                 37%          33%        40%        42%        41%        35%        35%        35%        28%        22%         **        37%         8% 
 
It has had 
no impact                         4            4          4          4          2          4          3          3          *          -          **         4          - 
                                  3%           4%         4%         4%         4%         3%         4%         5%         1%         -%         **         4%         -% 
 
Don't know                        -            -          -          -          -          -          -          -          -          -          **         -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         -% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          **         -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         -% 
 
Net: low impact                  50           33         29         33         16         41         28         26         29+         9          **        34         12 
                                 36%          34%        32%        34%        34%        36%        31%        38%        49%        40%         **        36%        48% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 163 (continuation) 
<C6> What impact has this had on you.... Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           95         93         98         54        112         89         74         61         27          **        98         26 
 
Effective sample                 94           65         63         68         34         78         61         49         41         16          **        66         17 
 
Total                           140           96         92         99         48        115         90         70         60         22          **        94         25 
 
Net: High impact                 87           59         59         62         29         70         58         40         30         13          **        57         13 
                                 62%          62%        64%        63%        62%        61%        65%        58%        51%        60%         **        60%        52% 
 
Mean Score                      3.7          3.7        3.8        3.8        3.8        3.7        3.8        3.6        3.4-       3.4          **       3.7        3.2 
Standard deviation             1.34         1.26       1.28       1.36       1.30       1.34       1.27       1.37       1.35       1.38          **      1.36       1.28 
Standard error                  .14          .16        .16        .17        .23        .15        .17        .20        .21        .35          **       .17        .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 163 (continuation) 
<C6> What impact has this had on you.... Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137          109         52         48         36        111         60         97         24         34          **        23         98        109          **        30          ** 
 
Effective sample                 94           75         33         32         23         76         39         66         14         27          **        16         68         76          **        18          ** 
 
Total                           140          112         44         47         34        113         59         96         22         42          **        24         99        115          **        26          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         14           11          2          5          2         12          3         10          2          -          **         -         11          8          **         3          ** 
                                 10%           9%         5%        10%         5%        10%         6%        11%         8%         -%         **         -%        11%         7%         **        12%         ** 
 
2                  (2.0)         14           12          6          6          3         14          5         11          -          3          **         2         12         13          **         3          ** 
                                 10%          11%        14%        14%         9%        12%         8%        11%         -%         7%         **         7%        13%        11%         **        13%         ** 
 
3                  (3.0)         22           20          3          6          3         16         11         13          3          4          **         3         15         17          **         4          ** 
                                 16%          18%         8%        13%         9%        14%        18%        14%        15%        10%         **        14%        15%        15%         **        16%         ** 
 
4                  (4.0)         34           23         14         11         12         27         20         21          8          9          **         8         22         29          **         4          ** 
                                 24%          20%        32%        23%        35%        24%        34%        22%        39%        22%         **        32%        22%        26%         **        17%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         52           44         16         18         14         40         18         38          7         24          **        11         34         43          **        11          ** 
                                 37%          39%        38%        40%        41%        36%        30%        39%        31%        57%         **        44%        35%        38%         **        43%         ** 
 
It has had 
no impact                         4            3          2          -          -          4          2          4          2          2          **         *          4          4          **         -          ** 
                                  3%           3%         4%         -%         -%         3%         4%         4%         8%         4%         **         2%         4%         3%         **         -%         ** 
 
Don't know                        -            -          -          -          -          -          -          -          -          -          **         -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         -%         -%         **         -%         ** 
 
Refused                           -            -          -          -          -          -          -          -          -          -          **         -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         -%         -%         **         -%         ** 
 
Net: low impact                  50           43         11         17          8         42         19         34          5          7          **         5         39         38          **        10          ** 
                                 36%          38%        26%        37%        23%        37%        32%        36%        23%        17%         **        22%        39%        34%         **        40%         ** 
 
Net: High impact                 87           66         30         29         26         67         38         58         15         33          **        18         57         73          **        16          ** 
                                 62%          59%        70%        63%        77%        60%        65%        61%        69%        79%         **        77%        57%        63%         **        60%         ** 
 
Mean Score                      3.7          3.7        3.9        3.7        4.0        3.6        3.8        3.7        3.9        4.3          **       4.2        3.6        3.8          **       3.7          ** 
                                                                                                                              ++acefglmq 
Standard deviation             1.34         1.35       1.23       1.39       1.16       1.37       1.15       1.39       1.16        .94          **       .96       1.40       1.29          **      1.46          ** 
Standard error                  .14          .16        .22        .25        .24        .16        .19        .17        .32        .19          **       .24        .17        .15          **       .34          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 163 (continuation) 
<C6> What impact has this had on you.... Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  137           91          -          - 
 
Effective sample                 94           62          -          - 
 
Total                           140           88          -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         14            8          -          - 
                                 10%           9%         -%         -% 
 
2                  (2.0)         14           12          -          - 
                                 10%          14%         -%         -% 
 
3                  (3.0)         22           12          -          - 
                                 16%          13%         -%         -% 
 
4                  (4.0)         34           18          -          - 
                                 24%          21%         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         52           35          -          - 
                                 37%          40%         -%         -% 
 
It has had 
no impact                         4            3          -          - 
                                  3%           4%         -%         -% 
 
Don't know                        -            -          -          - 
                                  -%           -%         -%         -% 
 
Refused                           -            -          -          - 
                                  -%           -%         -%         -% 
 
Net: low impact                  50           32          -          - 
                                 36%          36%         -%         -% 
 
Net: High impact                 87           53          -          - 
                                 62%          61%         -%         -% 
 
Mean Score                      3.7          3.7          -          - 
Standard deviation             1.34         1.38          -          - 
Standard error                  .14          .18          -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           61         76            **        27         27         23         27          **         **          44         50         43           43         43         22         29 
 
Effective sample size            94           42         53            **        18         22         17         19          **         **          27         38         29           34         28         15         18 
 
Total                           140           65         75            **        25         33         26         31          **         **          37         58         45           51         41         22         28 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            *          2            **         *          -          -          2          **         **           1          -          2            -          2          -          * 
                                  2%           1%         3%           **         1%         -%         -%         6%         **         **           2%         -%         4%           -%         6%         -%         1% 
 
AOL ---- search engine            4            2          2            **         2          *          1          *          **         **           2          2          *            2          2          *          - 
                                  3%           3%         3%           **         7%         1%         5%         1%         **         **           5%         3%         1%           4%         4%         1%         -% 
 
ASK.COM ---- 
search engine                     2            *          1            **         *          -          1          -          **         **           *          1          -            -          2          -          - 
                                  1%           *%         2%           **         1%         -%         5%         -%         **         **           1%         2%         -%           -%         4%         -%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            5            3          2            **         2          -          1          2          **         **           2          1          2            3          1          -          * 
                                  4%           5%         2%           **         6%         -%         5%         5%         **         **           5%         2%         4%           6%         3%         -%         1% 
 
CNN WEBSITE OR 
APP ---- news site/app            1            *          *            **         *          *          -          -          **         **           *          *          *            *          *          *          - 
                                  1%           1%         1%           **         1%         1%         -%         -%         **         **           1%         *%         *%           *%         1%         1%         -% 
 
EMAIL                             8            2          5            **         *          2          3          2          **         **           1          5          2            2          4          *          2 
                                  5%           4%         7%           **         2%         6%        12%         6%         **         **           2%         9%         4%           3%         9%         1%         8% 
 
FACEBOOK ---- 
social media site/app            91           35-        56+a          **        22         24         17         15          **         **          29         41         21           32         22         18         20 
                                 65%          54%        74%           **        88%        73%        66%        50%         **         **          79%        70%        47%          63%        53%        84%        71% 
 
FACEBOOK MESSENGER 
---- instant messenger           11            4          6            **         4          *          5          1          **         **           4          5          1            5          2          *          3 
                                  7%           6%         8%           **        16%         1%        18%         5%         **         **          11%         9%         3%          11%         5%         2%        10% 
 
FACETIME ---- 
social media site/app             3            *          3            **         2          -          1          -          **         **           2          1          -            -          2          -          2 
                                  2%           *%         4%           **         8%         -%         5%         -%         **         **           5%         2%         -%           -%         4%         -%         6% 
 
GOOGLE ---- 
search engine                    30           18         12            **         6          8          7          2          **         **           6         15          9           15          7          2          5 
                                 21%          28%        16%           **        22%        26%        25%         6%         **         **          16%        26%        20%          30%        18%         8%        19% 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          -            **         *          -          -          *          **         **           *          -          *            -          *          -          - 
                                  *%           1%         -%           **         1%         -%         -%         1%         **         **           1%         -%         1%           -%         1%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           61         76            **        27         27         23         27          **         **          44         50         43           43         43         22         29 
 
Effective sample size            94           42         53            **        18         22         17         19          **         **          27         38         29           34         28         15         18 
 
Total                           140           65         75            **        25         33         26         31          **         **          37         58         45           51         41         22         28 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                5            2          3            **         -          2          -          3          **         **           -          2          3            3          2          -          - 
                                  3%           3%         4%           **         -%         5%         -%        11%         **         **           -%         3%         7%           7%         4%         -%         -% 
 
IMESSAGE ---- 
instant messenger                 *            *          -            **         *          -          -          -          **         **           *          -          -            -          *          -          - 
                                  *%           *%         -%           **         1%         -%         -%         -%         **         **           1%         -%         -%           -%         1%         -%         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          -            **         *          -          -          -          **         **           *          -          -            -          *          -          - 
                                  *%           *%         -%           **         1%         -%         -%         -%         **         **           1%         -%         -%           -%         1%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             5            3          3            **         *          2          2          *          **         **           1          4          *            -          4          1          * 
                                  4%           4%         4%           **         1%         8%         6%         1%         **         **           2%         7%         1%           -%        10%         3%         1% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          -            **         -          -          -          *          **         **           -          -          *            -          -          *          - 
                                  *%           1%         -%           **         -%         -%         -%         2%         **         **           -%         -%         1%           -%         -%         2%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                4            4          -            **         -          -          -          2          **         **           -          -          4            -          2          -          2 
                                  3%           6%         -%           **         -%         -%         -%         7%         **         **           -%         -%         8%           -%         4%         -%         7% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            2          *            **         -          -          -          *          **         **           *          -          2            -          2          -          - 
                                  2%           3%         *%           **         -%         -%         -%         1%         **         **           *%         -%         4%           -%         5%         -%         -% 
 
NINTENDO ONLINE 
---- gaming                       *            *          -            **         *          -          -          -          **         **           *          -          -            -          *          -          - 
                                  *%           *%         -%           **         1%         -%         -%         -%         **         **           1%         -%         -%           -%         1%         -%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    *            -          *            **         *          -          -          -          **         **           *          -          -            -          *          -          - 
                                  *%           -%         *%           **         1%         -%         -%         -%         **         **           1%         -%         -%           -%         1%         -%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               *            *          -            **         *          -          -          -          **         **           *          -          -            -          *          -          - 
                                  *%           *%         -%           **         1%         -%         -%         -%         **         **           1%         -%         -%           -%         1%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           61         76            **        27         27         23         27          **         **          44         50         43           43         43         22         29 
 
Effective sample size            94           42         53            **        18         22         17         19          **         **          27         38         29           34         28         15         18 
 
Total                           140           65         75            **        25         33         26         31          **         **          37         58         45           51         41         22         28 
 
REDDIT ---- social 
media site/app                    *            -          *            **         -          -          -          -          **         **           *          -          -            -          -          -          * 
                                  *%           -%         *%           **         -%         -%         -%         -%         **         **           *%         -%         -%           -%         -%         -%         1% 
 
SKYPE ---- social 
media site/app                    *            *          -            **         *          -          -          -          **         **           *          -          -            -          *          -          - 
                                  *%           *%         -%           **         1%         -%         -%         -%         **         **           1%         -%         -%           -%         1%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                10            6          4            **         2          2          4          -          **         **           5          5          -            6          4          *          - 
                                  7%          10%         5%           **         7%         5%        14%         -%         **         **          12%         9%         -%          11%         9%         2%         -% 
 
STEAM ---- gaming                 *            -          *            **         -          -          -          -          **         **           *          -          -            -          -          -          * 
                                  *%           -%         *%           **         -%         -%         -%         -%         **         **           *%         -%         -%           -%         -%         -%         1% 
 
TELEGRAM ---- 
instant messenger                 1            1          -            **         *          -          -          -          **         **           1          -          -            -          *          -          * 
                                  *%           1%         -%           **         1%         -%         -%         -%         **         **           2%         -%         -%           -%         1%         -%         1% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                4            2          2            **         -          2          *          *          **         **           2          2          *            3          *          -          * 
                                  3%           3%         2%           **         -%         5%         1%         1%         **         **           5%         3%         1%           7%         1%         -%         1% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            5            2          3            **         2          2          -          2          **         **           2          2          2            3          2          -          - 
                                  4%           3%         5%           **         7%         5%         -%         5%         **         **           5%         3%         3%           7%         4%         -%         -% 
 
TIK TOK ---- social 
media site/app                    *            *          -            **         -          -          -          -          **         **           *          -          -            -          -          -          * 
                                  *%           1%         -%           **         -%         -%         -%         -%         **         **           1%         -%         -%           -%         -%         -%         1% 
 
TUMBLR ---- social 
media site/app                    *            *          -            **         *          -          -          -          **         **           *          -          -            -          *          -          - 
                                  *%           *%         -%           **         1%         -%         -%         -%         **         **           1%         -%         -%           -%         1%         -%         -% 
 
TWITCH ---- video 
sharing site/app                  *            *          -            **         *          -          -          -          **         **           *          -          -            -          *          -          - 
                                  *%           *%         -%           **         1%         -%         -%         -%         **         **           1%         -%         -%           -%         1%         -%         -% 
 
TWITTER ---- social 
media site/app                    6            1          4            **         *          2          -          2          **         **           2          2          2            4          1          -          1 
                                  4%           2%         6%           **         1%         5%         -%         6%         **         **           5%         3%         5%           8%         2%         -%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           61         76            **        27         27         23         27          **         **          44         50         43           43         43         22         29 
 
Effective sample size            94           42         53            **        18         22         17         19          **         **          27         38         29           34         28         15         18 
 
Total                           140           65         75            **        25         33         26         31          **         **          37         58         45           51         41         22         28 
 
VIMEO ---- video 
sharing site/app                  2            2          -            **         -          -          -          -          **         **           -          -          2            2          -          -          - 
                                  1%           3%         -%           **         -%         -%         -%         -%         **         **           -%         -%         4%           3%         -%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 8            2          5            **         2          4          -          2          **         **           2          4          2            2          2          *          4 
                                  6%           4%         7%           **         8%        12%         -%         6%         **         **           6%         7%         4%           4%         5%         2%        13% 
 
XBOX LIVE ---- gaming             *            *          -            **         *          -          -          -          **         **           *          -          -            -          *          -          - 
                                  *%           *%         -%           **         1%         -%         -%         -%         **         **           1%         -%         -%           -%         1%         -%         -% 
 
YAHOO ---- search engine          9            7          2            **         3          2          4          -          **         **           3          5          -            7+         -          -          2 
                                  6%          11%         2%           **        12%         5%        14%         -%         **         **           9%         9%         -%          13%         -%         -%         6% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            4            4          -            **         -          -          2          -          **         **           -          2          2            2          2          -          - 
                                  3%           6%         -%           **         -%         -%         7%         -%         **         **           -%         3%         4%           4%         4%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                 14            8          6            **         3          2          2          5          **         **           4          4          5            5          3          *          6 
                                 10%          12%         8%           **        14%         6%         8%        17%         **         **          11%         7%        12%          10%         6%         2%        21% 
 
Somewhere else 
(write in)                        3            3          *            **         *          -          -          3          **         **           1          -          3            2          *          1          * 
                                  2%           4%         *%           **         2%         -%         -%         8%         **         **           2%         -%         6%           4%         1%         3%         1% 
 
(Dont know / 
 Can't remember)                 13            8          5            **         -          3          6          2          **         **           1          9          3            4          5          2          2 
                                 10%          13%         7%           **         -%        10%        22%         7%         **         **           4%        16%         6%           7%        12%        11%         9% 
 
NET - Video 
Sharing Site or App              15           10          6            **         3          2          2          5          **         **           4          4          7            7          3          *          6 
                                 11%          15%         8%           **        14%         6%         8%        17%         **         **          11%         7%        16%          13%         6%         2%        21% 
 
NET - Search Engine              31           18         12            **         6          9          7          2          **         **           6         15          9           16          7          2          5 
                                 22%          28%        17%           **        22%        26%        25%         7%         **         **          16%        26%        21%          31%        18%         9%        19% 
 
NET - Social 
Media Site or App               101           40-        61+a          **        24         27         17         17          **         **          33         44         23           36         25         18         22 
                                 72%          60%        82%           **        95%        83%        66%        55%         **         **          91%        75%        52%          70%        61%        84%        81% 
 
NET - Instant Messenger          23           11         12            **         6          4          6          3          **         **           9         11          3           11          6          1          5 
                                 16%          17%        16%           **        22%        14%        25%        11%         **         **          24%        19%         8%          22%        15%         6%        18% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           61         76            **        27         27         23         27          **         **          44         50         43           43         43         22         29 
 
Effective sample size            94           42         53            **        18         22         17         19          **         **          27         38         29           34         28         15         18 
 
Total                           140           65         75            **        25         33         26         31          **         **          37         58         45           51         41         22         28 
 
NET - News Site or App           21           14          7            **         2          2          3         10          **         **           5          5         12           10          8          1          3 
                                 15%          21%        10%           **         9%         6%        13%        31%         **         **          13%         9%        25%          21%        19%         3%         9% 
 
NET - Playing 
games on a site or app            *            *          *            **         *          -          -          -          **         **           *          -          -            -          *          -          * 
                                  *%           *%         *%           **         1%         -%         -%         -%         **         **           1%         -%         -%           -%         1%         -%         1% 
 
NET - Email or 
another site or app               8            2          6            **         1          2          3          2          **         **           1          5          2            2          4          *          2 
                                  6%           4%         7%           **         2%         6%        12%         6%         **         **           3%         9%         4%           3%         9%         1%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  137           86         51            **         **         **        48         89          122          ** 
 
Effective sample size            94           61         33            **         **         **        35         59           81          ** 
 
Total                           140           91         49            **         **         **        51         89          120          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            2          *            **         **         **         *          2            1          ** 
                                  2%           2%         1%           **         **         **         1%         3%           1%         ** 
 
AOL ---- search engine            4            4          *            **         **         **         *          4            2          ** 
                                  3%           4%         *%           **         **         **         *%         4%           2%         ** 
 
ASK.COM ---- 
search engine                     2            2          -            **         **         **         -          2            2          ** 
                                  1%           2%         -%           **         **         **         -%         2%           1%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            5            5          *            **         **         **         *          5            3          ** 
                                  4%           5%         1%           **         **         **         1%         5%           3%         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            1            1          *            **         **         **         *          1            1          ** 
                                  1%           1%         *%           **         **         **         *%         1%           1%         ** 
 
EMAIL                             8            5          2            **         **         **         2          6            6          ** 
                                  5%           6%         5%           **         **         **         4%         6%           5%         ** 
 
FACEBOOK ---- 
social media site/app            91           53         38            **         **         **        34         57           80          ** 
                                 65%          58%        77%           **         **         **        66%        64%          67%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            7          3            **         **         **         3          8            8          ** 
                                  7%           8%         6%           **         **         **         5%         9%           7%         ** 
 
FACETIME ---- 
social media site/app             3            2          2            **         **         **         2          2            3          ** 
                                  2%           2%         3%           **         **         **         3%         2%           3%         ** 
 
GOOGLE ---- 
search engine                    30           23          7            **         **         **        11         19           23          ** 
                                 21%          25%        14%           **         **         **        21%        21%          19%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          -            **         **         **         -          *            *          ** 
                                  *%           *%         -%           **         **         **         -%         *%           *%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  137           86         51            **         **         **        48         89          122          ** 
 
Effective sample size            94           61         33            **         **         **        35         59           81          ** 
 
Total                           140           91         49            **         **         **        51         89          120          ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                5            5          -            **         **         **         2          3            5          ** 
                                  3%           5%         -%           **         **         **         3%         4%           4%         ** 
 
IMESSAGE ---- 
instant messenger                 *            *          -            **         **         **         -          *            *          ** 
                                  *%           *%         -%           **         **         **         -%         *%           *%         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          -            **         **         **         -          *            *          ** 
                                  *%           *%         -%           **         **         **         -%         *%           *%         ** 
 
INSTAGRAM ---- 
social media site/app             5            4          1            **         **         **         2          3            5          ** 
                                  4%           5%         2%           **         **         **         4%         4%           4%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            -          *            **         **         **         -          *            *          ** 
                                  *%           -%         1%           **         **         **         -%         1%           *%         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                4            2          2            **         **         **         2          2            4          ** 
                                  3%           2%         4%           **         **         **         4%         2%           3%         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            2          -            **         **         **         -          2            2          ** 
                                  2%           2%         -%           **         **         **         -%         2%           2%         ** 
 
NINTENDO ONLINE 
---- gaming                       *            *          -            **         **         **         -          *            *          ** 
                                  *%           *%         -%           **         **         **         -%         *%           *%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    *            *          -            **         **         **         *          -            *          ** 
                                  *%           *%         -%           **         **         **         *%         -%           *%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               *            *          -            **         **         **         -          *            *          ** 
                                  *%           *%         -%           **         **         **         -%         *%           *%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  137           86         51            **         **         **        48         89          122          ** 
 
Effective sample size            94           61         33            **         **         **        35         59           81          ** 
 
Total                           140           91         49            **         **         **        51         89          120          ** 
 
REDDIT ---- social 
media site/app                    *            -          *            **         **         **         -          *            *          ** 
                                  *%           -%         *%           **         **         **         -%         *%           *%         ** 
 
SKYPE ---- social 
media site/app                    *            *          -            **         **         **         -          *            *          ** 
                                  *%           *%         -%           **         **         **         -%         *%           *%         ** 
 
SNAPCHAT ---- 
instant messenger                10            9          *            **         **         **         6          4            6          ** 
                                  7%          10%         1%           **         **         **        11%         5%           5%         ** 
 
STEAM ---- gaming                 *            -          *            **         **         **         -          *            *          ** 
                                  *%           -%         *%           **         **         **         -%         *%           *%         ** 
 
TELEGRAM ---- 
instant messenger                 1            *          *            **         **         **         -          1            1          ** 
                                  *%           *%         1%           **         **         **         -%         1%           *%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                4            4          *            **         **         **         2          2            2          ** 
                                  3%           4%         *%           **         **         **         3%         2%           2%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            5            5          -            **         **         **         2          3            3          ** 
                                  4%           6%         -%           **         **         **         4%         4%           3%         ** 
 
TIK TOK ---- social 
media site/app                    *            -          *            **         **         **         *          -            *          ** 
                                  *%           -%         1%           **         **         **         1%         -%           *%         ** 
 
TUMBLR ---- social 
media site/app                    *            *          -            **         **         **         -          *            *          ** 
                                  *%           *%         -%           **         **         **         -%         *%           *%         ** 
 
TWITCH ---- video 
sharing site/app                  *            *          -            **         **         **         -          *            *          ** 
                                  *%           *%         -%           **         **         **         -%         *%           *%         ** 
 
TWITTER ---- social 
media site/app                    6            5          1            **         **         **         2          3            4          ** 
                                  4%           5%         2%           **         **         **         5%         4%           3%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  137           86         51            **         **         **        48         89          122          ** 
 
Effective sample size            94           61         33            **         **         **        35         59           81          ** 
 
Total                           140           91         49            **         **         **        51         89          120          ** 
 
VIMEO ---- video 
sharing site/app                  2            2          -            **         **         **         -          2            2          ** 
                                  1%           2%         -%           **         **         **         -%         2%           1%         ** 
 
WHATSAPP ---- 
instant messenger                 8            4          4            **         **         **         5          3            4          ** 
                                  6%           4%         8%           **         **         **        10%         3%           4%         ** 
 
XBOX LIVE ---- gaming             *            *          -            **         **         **         -          *            *          ** 
                                  *%           *%         -%           **         **         **         -%         *%           *%         ** 
 
YAHOO ---- search engine          9            7          2            **         **         **         4          5            5          ** 
                                  6%           7%         3%           **         **         **         7%         6%           4%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            4            4          -            **         **         **         -          4            4          ** 
                                  3%           4%         -%           **         **         **         -%         4%           3%         ** 
 
YOUTUBE ---- video 
sharing site/app                 14            7          6            **         **         **         7          7           14          ** 
                                 10%           8%        13%           **         **         **        13%         8%          11%         ** 
 
Somewhere else 
(write in)                        3            2          1            **         **         **         1          3            3          ** 
                                  2%           2%         2%           **         **         **         1%         3%           2%         ** 
 
(Dont know / 
 Can't remember)                 13            9          5            **         **         **         5          9           12          ** 
                                 10%          10%        10%           **         **         **        10%        10%          10%         ** 
 
NET - Video 
Sharing Site or App              15            9          6            **         **         **         7          9           15          ** 
                                 11%          10%        13%           **         **         **        13%        10%          13%         ** 
 
NET - Search Engine              31           23          7            **         **         **        11         20           23          ** 
                                 22%          26%        15%           **         **         **        22%        22%          20%         ** 
 
NET - Social 
Media Site or App               101           61         40            **         **         **        41         60           86          ** 
                                 72%          66%        82%           **         **         **        80%        67%          72%         ** 
 
NET - Instant Messenger          23           17          6            **         **         **        10         13           14          ** 
                                 16%          19%        12%           **         **         **        20%        14%          12%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  137           86         51            **         **         **        48         89          122          ** 
 
Effective sample size            94           61         33            **         **         **        35         59           81          ** 
 
Total                           140           91         49            **         **         **        51         89          120          ** 
 
NET - News Site or App           21           18          3            **         **         **         4         17           16          ** 
                                 15%          20%         7%           **         **         **         9%        19%          14%         ** 
 
NET - Playing 
games on a site or app            *            *          *            **         **         **         -          *            *          ** 
                                  *%           *%         *%           **         **         **         -%         *%           *%         ** 
 
NET - Email or 
another site or app               8            6          2            **         **         **         2          6            6          ** 
                                  6%           6%         5%           **         **         **         4%         6%           5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137            **         **         **         **         **         **         **         **         **         **        33          **         109         28          **         ** 
 
Effective sample size            94            **         **         **         **         **         **         **         **         **         **        31          **          77         17          **         ** 
 
Total                           140            **         **         **         **         **         **         **         **         **         **        10          **         116         25          **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            **         **         **         **         **         **         **         **         **         **         1          **           2          1          **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         6%         **           2%         3%         **         ** 
 
AOL ---- search engine            4            **         **         **         **         **         **         **         **         **         **         *          **           2          2          **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         2%         **           2%         8%         **         ** 
 
ASK.COM ---- 
search engine                     2            **         **         **         **         **         **         **         **         **         **         *          **           2          -          **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         2%         **           1%         -%         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            5            **         **         **         **         **         **         **         **         **         **         *          **           3          2          **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         4%         **           3%         8%         **         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            1            **         **         **         **         **         **         **         **         **         **         -          **           *          1          **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         -%         **           *%         2%         **         ** 
 
EMAIL                             8            **         **         **         **         **         **         **         **         **         **         1          **           4          4          **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **        10%         **           4%        14%         **         ** 
 
FACEBOOK ---- 
social media site/app            91            **         **         **         **         **         **         **         **         **         **         7          **          76         15          **         ** 
                                 65%           **         **         **         **         **         **         **         **         **         **        67%         **          66%        62%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            **         **         **         **         **         **         **         **         **         **         *          **           6          5          **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         2%         **           5%        20%         **         ** 
 
FACETIME ---- 
social media site/app             3            **         **         **         **         **         **         **         **         **         **         *          **           3          -          **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         2%         **           3%         -%         **         ** 
 
GOOGLE ---- 
search engine                    30            **         **         **         **         **         **         **         **         **         **         1          **          19         11          **         ** 
                                 21%           **         **         **         **         **         **         **         **         **         **         8%         **          16%        45%         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            **         **         **         **         **         **         **         **         **         **         *++        **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         4%         **           *%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137            **         **         **         **         **         **         **         **         **         **        33          **         109         28          **         ** 
 
Effective sample size            94            **         **         **         **         **         **         **         **         **         **        31          **          77         17          **         ** 
 
Total                           140            **         **         **         **         **         **         **         **         **         **        10          **         116         25          **         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                5            **         **         **         **         **         **         **         **         **         **         -          **           5          -          **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         -%         **           4%         -%         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            **         **         **         **         **         **         **         **         **         **         *++        **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         2%         **           *%         -%         **         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            **         **         **         **         **         **         **         **         **         **         *++        **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         2%         **           *%         -%         **         ** 
 
INSTAGRAM ---- 
social media site/app             5            **         **         **         **         **         **         **         **         **         **         2++        **           5          *          **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **        19%         **           4%         1%         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            **         **         **         **         **         **         **         **         **         **         -          **           -          *          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         -%         **           -%         2%         **         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                4            **         **         **         **         **         **         **         **         **         **         -          **           2          2          **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         -%         **           2%         7%         **         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         *          **           *          2          **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         2%         **           *%         7%         **         ** 
 
NINTENDO ONLINE 
---- gaming                       *            **         **         **         **         **         **         **         **         **         **         *++        **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         2%         **           *%         -%         **         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    *            **         **         **         **         **         **         **         **         **         **         *++        **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         2%         **           *%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137            **         **         **         **         **         **         **         **         **         **        33          **         109         28          **         ** 
 
Effective sample size            94            **         **         **         **         **         **         **         **         **         **        31          **          77         17          **         ** 
 
Total                           140            **         **         **         **         **         **         **         **         **         **        10          **         116         25          **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               *            **         **         **         **         **         **         **         **         **         **         *++        **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         2%         **           *%         -%         **         ** 
 
REDDIT ---- social 
media site/app                    *            **         **         **         **         **         **         **         **         **         **         -          **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         -%         **           *%         -%         **         ** 
 
SKYPE ---- social 
media site/app                    *            **         **         **         **         **         **         **         **         **         **         *++        **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         2%         **           *%         -%         **         ** 
 
SNAPCHAT ---- 
instant messenger                10            **         **         **         **         **         **         **         **         **         **         1          **           6          4          **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         7%         **           5%        16%         **         ** 
 
STEAM ---- gaming                 *            **         **         **         **         **         **         **         **         **         **         -          **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         -%         **           *%         -%         **         ** 
 
TELEGRAM ---- 
instant messenger                 1            **         **         **         **         **         **         **         **         **         **         1++        **           1          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         6%         **           *%         -%         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                4            **         **         **         **         **         **         **         **         **         **         *          **           4          -          **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         2%         **           3%         -%         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            5            **         **         **         **         **         **         **         **         **         **         *          **           3          2          **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         2%         **           3%         7%         **         ** 
 
TIK TOK ---- social 
media site/app                    *            **         **         **         **         **         **         **         **         **         **         *++        **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         4%         **           *%         -%         **         ** 
 
TUMBLR ---- social 
media site/app                    *            **         **         **         **         **         **         **         **         **         **         *++        **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         2%         **           *%         -%         **         ** 
 
TWITCH ---- video 
sharing site/app                  *            **         **         **         **         **         **         **         **         **         **         *++        **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         2%         **           *%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137            **         **         **         **         **         **         **         **         **         **        33          **         109         28          **         ** 
 
Effective sample size            94            **         **         **         **         **         **         **         **         **         **        31          **          77         17          **         ** 
 
Total                           140            **         **         **         **         **         **         **         **         **         **        10          **         116         25          **         ** 
 
TWITTER ---- social 
media site/app                    6            **         **         **         **         **         **         **         **         **         **         1+         **           5          *          **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **        13%         **           5%         1%         **         ** 
 
VIMEO ---- video 
sharing site/app                  2            **         **         **         **         **         **         **         **         **         **         -          **           -          2          **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         -%         **           -%         7%         **         ** 
 
WHATSAPP ---- 
instant messenger                 8            **         **         **         **         **         **         **         **         **         **         1          **           6          2          **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         6%         **           5%         8%         **         ** 
 
XBOX LIVE ---- gaming             *            **         **         **         **         **         **         **         **         **         **         *++        **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         2%         **           *%         -%         **         ** 
 
YAHOO ---- search engine          9            **         **         **         **         **         **         **         **         **         **         -          **           4          5          **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         -%         **           3%        20%         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            4            **         **         **         **         **         **         **         **         **         **         -          **           -          4          **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         -%         **           -%        15%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 14            **         **         **         **         **         **         **         **         **         **         1          **          12          2          **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **        12%         **          10%         7%         **         ** 
 
Somewhere else 
(write in)                        3            **         **         **         **         **         **         **         **         **         **         *          **           2          1          **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         3%         **           2%         3%         **         ** 
 
(Dont know / 
 Can't remember)                 13            **         **         **         **         **         **         **         **         **         **         1          **          10          4          **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         9%         **           8%        16%         **         ** 
 
NET - Video 
Sharing Site or App              15            **         **         **         **         **         **         **         **         **         **         1          **          12          4          **         ** 
                                 11%           **         **         **         **         **         **         **         **         **         **        12%         **          10%        14%         **         ** 
 
NET - Search Engine              31            **         **         **         **         **         **         **         **         **         **         1          **          19         11          **         ** 
                                 22%           **         **         **         **         **         **         **         **         **         **         8%         **          16%        46%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137            **         **         **         **         **         **         **         **         **         **        33          **         109         28          **         ** 
 
Effective sample size            94            **         **         **         **         **         **         **         **         **         **        31          **          77         17          **         ** 
 
Total                           140            **         **         **         **         **         **         **         **         **         **        10          **         116         25          **         ** 
 
NET - Social 
Media Site or App               101            **         **         **         **         **         **         **         **         **         **         7          **          86         15          **         ** 
                                 72%           **         **         **         **         **         **         **         **         **         **        74%         **          74%        62%         **         ** 
 
NET - Instant Messenger          23            **         **         **         **         **         **         **         **         **         **         2          **          14          9          **         ** 
                                 16%           **         **         **         **         **         **         **         **         **         **        17%         **          12%        36%         **         ** 
 
NET - News Site or App           21            **         **         **         **         **         **         **         **         **         **         1          **          14          7          **         ** 
                                 15%           **         **         **         **         **         **         **         **         **         **        13%         **          13%        28%         **         ** 
 
NET - Playing 
games on a site or app            *            **         **         **         **         **         **         **         **         **         **         *          **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         2%         **           *%         -%         **         ** 
 
NET - Email or 
another site or app               8            **         **         **         **         **         **         **         **         **         **         1          **           4          4          **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **        12%         **           4%        14%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           59          **        38          **         **          26         75           75         46          **         **          42         53         42          - 
 
Effective sample size            94           41          **        27          **         **          15         51           52         34          **         **          31         34         29          - 
 
Total                           140           56          **        43          **         **          23         73           75         52          **         **          49         50         41          - 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            *          **         -          **         **           *          1            2          *          **         **           *          2          *          - 
                                  2%           *%         **         -%         **         **           1%         1%           3%         1%         **         **           1%         4%         *%         -% 
 
AOL ---- search engine            4            2          **         *          **         **           -          2            2          2          **         **           -          2          2          - 
                                  3%           4%         **         *%         **         **           -%         3%           2%         4%         **         **           -%         5%         4%         -% 
 
ASK.COM ---- 
search engine                     2            2          **         -          **         **           -          2            2          -          **         **           -          *          1          - 
                                  1%           3%         **         -%         **         **           -%         2%           2%         -%         **         **           -%         *%         3%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            5            3          **         -          **         **           2          2            3          2          **         **           2          2          1          - 
                                  4%           5%         **         -%         **         **           7%         2%           4%         4%         **         **           4%         3%         3%         -% 
 
CNN WEBSITE OR 
APP ---- news site/app            1            *          **         *          **         **           *          1            *          *          **         **           -          1          *          - 
                                  1%           *%         **         *%         **         **           1%         1%           *%         *%         **         **           -%         1%         1%         -% 
 
EMAIL                             8            3          **         1          **         **           2          4            4          4          **         **           2          4          1          - 
                                  5%           6%         **         2%         **         **           8%         5%           5%         7%         **         **           4%         8%         3%         -% 
 
FACEBOOK ---- 
social media site/app            91           42          **        23          **         **          12         48           46         36          **         **          31         33         26          - 
                                 65%          74%         **        54%         **         **          53%        66%          62%        69%         **         **          64%        67%        64%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger           11            7          **         -          **         **           4          3            6          5          **         **           3          7          1          - 
                                  7%          12%         **         -%         **         **          16%         5%           8%         9%         **         **           5%        13%         3%         -% 
 
FACETIME ---- 
social media site/app             3            3          **         -          **         **           -          3            3          -          **         **           2          *          1          - 
                                  2%           6%         **         -%         **         **           -%         5%           4%         -%         **         **           4%         *%         3%         -% 
 
GOOGLE ---- 
search engine                    30           13          **        11          **         **           4         12           15         10          **         **          13         11          6          - 
                                 21%          23%         **        26%         **         **          19%        16%          20%        20%         **         **          26%        22%        14%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           59          **        38          **         **          26         75           75         46          **         **          42         53         42          - 
 
Effective sample size            94           41          **        27          **         **          15         51           52         34          **         **          31         34         29          - 
 
Total                           140           56          **        43          **         **          23         73           75         52          **         **          49         50         41          - 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          **         *          **         **           -          *            *          -          **         **           -          *          *          - 
                                  *%           *%         **         1%         **         **           -%         1%           1%         -%         **         **           -%         *%         1%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                5            2          **         3          **         **           2          2            --         5+a        **         **           -          3          2          - 
                                  3%           3%         **         8%         **         **           7%         2%           -%         9%         **         **           -%         6%         4%         -% 
 
IMESSAGE ---- 
instant messenger                 *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          - 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         -%         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          - 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             5            4          **         *          **         **           -          5            5          1          **         **           2          1          2          - 
                                  4%           8%         **         1%         **         **           -%         7%           6%         1%         **         **           4%         2%         6%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            -          **         *          **         **           -          -            *          -          **         **           *          -          -          - 
                                  *%           -%         **         1%         **         **           -%         -%           1%         -%         **         **           1%         -%         -%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                4            -          **         4          **         **           2          -            2          -          **         **           2          -          2          - 
                                  3%           -%         **         9%         **         **           9%         -%           2%         -%         **         **           4%         -%         4%         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            *          **         2          **         **           -          *            2          -          **         **           -          -          2          - 
                                  2%           *%         **         5%         **         **           -%         1%           3%         -%         **         **           -%         -%         5%         -% 
 
NINTENDO ONLINE 
---- gaming                       *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          - 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2298 
Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           59          **        38          **         **          26         75           75         46          **         **          42         53         42          - 
 
Effective sample size            94           41          **        27          **         **          15         51           52         34          **         **          31         34         29          - 
 
Total                           140           56          **        43          **         **          23         73           75         52          **         **          49         50         41          - 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    *            *          **         -          **         **           -          *            -          *          **         **           -          -          *          - 
                                  *%           *%         **         -%         **         **           -%         *%           -%         *%         **         **           -%         -%         1%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          - 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         -%         -% 
 
REDDIT ---- social 
media site/app                    *            -          **         -          **         **           -          *            *          -          **         **           -          -          *          - 
                                  *%           -%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         -%         *%         -% 
 
SKYPE ---- social 
media site/app                    *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          - 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                10            4          **         *          **         **           -          6            8          2          **         **           6          4          -          - 
                                  7%           6%         **         1%         **         **           -%         8%          11%         4%         **         **          12%         9%         -%         -% 
 
STEAM ---- gaming                 *            -          **         -          **         **           -          *            *          -          **         **           -          -          *          - 
                                  *%           -%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         -%         *%         -% 
 
TELEGRAM ---- 
instant messenger                 1            1          **         -          **         **           -          1            1          -          **         **           -          1          -          - 
                                  *%           1%         **         -%         **         **           -%         1%           1%         -%         **         **           -%         1%         -%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                4            2          **         *          **         **           *          2            2          2          **         **           *          4+         -          - 
                                  3%           3%         **         1%         **         **           2%         2%           3%         3%         **         **           *%         7%         -%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            5            2          **         2          **         **           2          2            *          5+a        **         **           *          5+         -          - 
                                  4%           3%         **         4%         **         **           7%         2%           *%         9%         **         **           *%        10%         -%         -% 
 
TIK TOK ---- social 
media site/app                    *            -          **         *          **         **           *          -            *          -          **         **           -          *          -          - 
                                  *%           -%         **         1%         **         **           2%         -%           *%         -%         **         **           -%         1%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           59          **        38          **         **          26         75           75         46          **         **          42         53         42          - 
 
Effective sample size            94           41          **        27          **         **          15         51           52         34          **         **          31         34         29          - 
 
Total                           140           56          **        43          **         **          23         73           75         52          **         **          49         50         41          - 
 
TUMBLR ---- social 
media site/app                    *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          - 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         -%         -% 
 
TWITCH ---- video 
sharing site/app                  *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          - 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         -%         -% 
 
TWITTER ---- social 
media site/app                    6            3          **         *          **         **           1          5            4          2          **         **           *          3          2          - 
                                  4%           6%         **         1%         **         **           5%         6%           5%         4%         **         **           1%         6%         5%         -% 
 
VIMEO ---- video 
sharing site/app                  2            -          **         2          **         **           -          -            -          2          **         **           -          2          -          - 
                                  1%           -%         **         4%         **         **           -%         -%           -%         3%         **         **           -%         3%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 8            2          **         2          **         **           2          4            4          4          **         **           2          6          1          - 
                                  6%           4%         **         4%         **         **           8%         6%           6%         7%         **         **           4%        11%         1%         -% 
 
XBOX LIVE ---- gaming             *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          - 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         -%         -% 
 
YAHOO ---- search engine          9            5          **         -          **         **           -          2            5          3          **         **           5          3          -          - 
                                  6%           9%         **         -%         **         **           -%         2%           7%         6%         **         **          10%         7%         -%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            4            -          **         2          **         **           -          -            4          -          **         **           -          2          2          - 
                                  3%           -%         **         4%         **         **           -%         -%           5%         -%         **         **           -%         4%         4%         -% 
 
YOUTUBE ---- video 
sharing site/app                 14            8          **         2          **         **           3          5            7          6          **         **           5          4          5          - 
                                 10%          14%         **         4%         **         **          15%         7%          10%        11%         **         **          10%         9%        11%         -% 
 
Somewhere else 
(write in)                        3            -          **         1          **         **           -          2            3          -          **         **           1          *          2          - 
                                  2%           -%         **         2%         **         **           -%         2%           4%         -%         **         **           2%         *%         5%         -% 
 
(Dont know / 
 Can't remember)                 13            2          **         6          **         **           3          9            5          8          **         **           5          4          4          - 
                                 10%           4%         **        15%         **         **          13%        12%           7%        15%         **         **          10%         9%         9%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           59          **        38          **         **          26         75           75         46          **         **          42         53         42          - 
 
Effective sample size            94           41          **        27          **         **          15         51           52         34          **         **          31         34         29          - 
 
Total                           140           56          **        43          **         **          23         73           75         52          **         **          49         50         41          - 
 
NET - Video 
Sharing Site or App              15            8          **         3          **         **           3          5            7          7          **         **           5          6          5          - 
                                 11%          14%         **         8%         **         **          15%         7%          10%        14%         **         **          10%        12%        11%         -% 
 
NET - Search Engine              31           13          **        11          **         **           4         12           15         11          **         **          13         12          6          - 
                                 22%          24%         **        26%         **         **          19%        17%          20%        20%         **         **          26%        23%        14%         -% 
 
NET - Social 
Media Site or App               101           47+         **        23          **         **          13         57           55         38          **         **          37         36         29          - 
                                 72%          85%         **        55%         **         **          57%        78%          73%        72%         **         **          74%        71%        70%         -% 
 
NET - Instant Messenger          23           11          **         2          **         **           4         12           15          8          **         **           8         13          2          - 
                                 16%          19%         **         6%         **         **          16%        17%          19%        16%         **         **          17%        25%         5%         -% 
 
NET - News Site or App           21            5          **         8          **         **           6          4-          12          7          **         **           5         11          5          - 
                                 15%           9%         **        20%         **         **          25%         6%          16%        14%         **         **          10%        22%        13%         -% 
 
NET - Playing 
games on a site or app            *            *          **         -          **         **           -          *            *          -          **         **           -          *          *          - 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         *%         -% 
 
NET - Email or 
another site or app               8            4          **         1          **         **           2          4            4          4          **         **           2          4          2          - 
                                  6%           6%         **         2%         **         **           8%         5%           5%         7%         **         **           4%         8%         4%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137          125        123         91         99          **         137        137        121        125          -          137        137        109         99          - 
 
Effective sample size            94           85         83         62         68          **          94         94         83         86          -           94         94         76         64          - 
 
Total                           140          124        120         91         99          **         140        140        121        127          -          140        140        112         92          - 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            3          3          2          2          **           3          3          2          3          -            3          3          3          1          - 
                                  2%           2%         2%         3%         2%         **           2%         2%         2%         2%         -%           2%         2%         2%         1%         -% 
 
AOL ---- search engine            4            4          4          2          2          **           4          4          4          4          -            4          4          4          4          - 
                                  3%           3%         3%         2%         2%         **           3%         3%         3%         3%         -%           3%         3%         4%         4%         -% 
 
ASK.COM ---- 
search engine                     2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  1%           1%         1%         2%         2%         **           1%         1%         1%         1%         -%           1%         1%         1%         2%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            5            5          5          2          2          **           5          5          5          5          -            5          5          5          5          - 
                                  4%           4%         4%         2%         2%         **           4%         4%         4%         4%         -%           4%         4%         4%         5%         -% 
 
CNN WEBSITE OR 
APP ---- news site/app            1            1          1          *          *          **           1          1          1          1          -            1          1          1          1          - 
                                  1%           1%         1%         *%         *%         **           1%         1%         *%         1%         -%           1%         1%         1%         1%         -% 
 
EMAIL                             8            8          6          7          7          **           8          8          8          8          -            8          8          7          8          - 
                                  5%           6%         5%         8%         8%         **           5%         5%         6%         6%         -%           5%         5%         7%         8%         -% 
 
FACEBOOK ---- 
social media site/app            91           82         81         59         64          **          91         91         80         80          -           91         91         76         61          - 
                                 65%          67%        67%        65%        65%         **          65%        65%        66%        63%         -%          65%        65%        68%        67%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger           11           11         11          9          9          **          11         11         11         11          -           11         11          8          8          - 
                                  7%           9%         9%        10%         9%         **           7%         7%         9%         8%         -%           7%         7%         7%         8%         -% 
 
FACETIME ---- 
social media site/app             3            2          2          2          2          **           3          3          3          3          -            3          3          3          3          - 
                                  2%           1%         1%         2%         2%         **           2%         2%         3%         3%         -%           2%         2%         3%         4%         -% 
 
GOOGLE ---- 
search engine                    30           25         25         17         17          **          30         30         24         30          -           30         30         22         21          - 
                                 21%          21%        21%        18%        17%         **          21%        21%        20%        24%         -%          21%        21%        20%        23%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137          125        123         91         99          **         137        137        121        125          -          137        137        109         99          - 
 
Effective sample size            94           85         83         62         68          **          94         94         83         86          -           94         94         76         64          - 
 
Total                           140          124        120         91         99          **         140        140        121        127          -          140        140        112         92          - 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                5            5          5          5          5          **           5          5          3          3          -            5          5          5          3          - 
                                  3%           4%         4%         5%         5%         **           3%         3%         3%         3%         -%           3%         3%         4%         4%         -% 
 
IMESSAGE ---- 
instant messenger                 *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
INSTAGRAM ---- 
social media site/app             5            5          5          2          4          **           5          5          5          5          -            5          5          5          5          - 
                                  4%           4%         4%         2%         4%         **           4%         4%         4%         4%         -%           4%         4%         4%         5%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         1%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         1%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                4            4          4          2          4          **           4          4          2          4          -            4          4          4          4          - 
                                  3%           3%         3%         2%         4%         **           3%         3%         1%         3%         -%           3%         3%         3%         4%         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         2%         2%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
NINTENDO ONLINE 
---- gaming                       *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137          125        123         91         99          **         137        137        121        125          -          137        137        109         99          - 
 
Effective sample size            94           85         83         62         68          **          94         94         83         86          -           94         94         76         64          - 
 
Total                           140          124        120         91         99          **         140        140        121        127          -          140        140        112         92          - 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
REDDIT ---- social 
media site/app                    *            *          *          -          -          **           *          *          *          -          -            *          *          -          *          - 
                                  *%           *%         *%         -%         -%         **           *%         *%         *%         -%         -%           *%         *%         -%         *%         -% 
 
SKYPE ---- social 
media site/app                    *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
SNAPCHAT ---- 
instant messenger                10           10         10          7          7          **          10         10          8          8          -           10         10          5          8          - 
                                  7%           8%         8%         7%         7%         **           7%         7%         7%         6%         -%           7%         7%         4%         8%         -% 
 
STEAM ---- gaming                 *            *          *          -          -          **           *          *          *          -          -            *          *          -          *          - 
                                  *%           *%         *%         -%         -%         **           *%         *%         *%         -%         -%           *%         *%         -%         *%         -% 
 
TELEGRAM ---- 
instant messenger                 1            1          1          *          1          **           1          1          1          1          -            1          1          *          1          - 
                                  *%           *%         *%         *%         1%         **           *%         *%         *%         *%         -%           *%         *%         *%         1%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                4            4          4          2          4          **           4          4          4          4          -            4          4          3          *          - 
                                  3%           3%         3%         2%         4%         **           3%         3%         3%         3%         -%           3%         3%         3%         *%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            5            5          5          3          3          **           5          5          3          3          -            5          5          5          3          - 
                                  4%           4%         4%         4%         3%         **           4%         4%         3%         3%         -%           4%         4%         4%         4%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137          125        123         91         99          **         137        137        121        125          -          137        137        109         99          - 
 
Effective sample size            94           85         83         62         68          **          94         94         83         86          -           94         94         76         64          - 
 
Total                           140          124        120         91         99          **         140        140        121        127          -          140        140        112         92          - 
 
TIK TOK ---- social 
media site/app                    *            *          *          *          *          **           *          *          *          *          -            *          *          -          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         -%         *%         -% 
 
TUMBLR ---- social 
media site/app                    *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
TWITCH ---- video 
sharing site/app                  *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
TWITTER ---- social 
media site/app                    6            5          5          5          5          **           6          6          5          6          -            6          6          5          4          - 
                                  4%           4%         4%         5%         5%         **           4%         4%         4%         5%         -%           4%         4%         4%         4%         -% 
 
VIMEO ---- video 
sharing site/app                  2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  1%           1%         1%         2%         2%         **           1%         1%         1%         1%         -%           1%         1%         2%         2%         -% 
 
WHATSAPP ---- 
instant messenger                 8            8          8          6          6          **           8          8          8          6          -            8          8          6          6          - 
                                  6%           6%         7%         6%         6%         **           6%         6%         6%         5%         -%           6%         6%         5%         7%         -% 
 
XBOX LIVE ---- gaming             *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
YAHOO ---- search engine          9            9          9          4          4          **           9          9          7          9          -            9          9          5          7          - 
                                  6%           7%         7%         4%         4%         **           6%         6%         6%         7%         -%           6%         6%         5%         7%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            4            4          4          4          4          **           4          4          4          4          -            4          4          2          2          - 
                                  3%           3%         3%         4%         4%         **           3%         3%         3%         3%         -%           3%         3%         2%         2%         -% 
 
YOUTUBE ---- video 
sharing site/app                 14           13         13         12         12          **          14         14         13         14          -           14         14         13         13+         - 
                                 10%          11%        11%        13%        12%         **          10%        10%        11%        11%         -%          10%        10%        11%        15%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137          125        123         91         99          **         137        137        121        125          -          137        137        109         99          - 
 
Effective sample size            94           85         83         62         68          **          94         94         83         86          -           94         94         76         64          - 
 
Total                           140          124        120         91         99          **         140        140        121        127          -          140        140        112         92          - 
 
Somewhere else 
(write in)                        3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  2%           2%         3%         3%         3%         **           2%         2%         3%         2%         -%           2%         2%         3%         3%         -% 
 
(Dont know / 
 Can't remember)                 13           10          8          8          8          **          13         13         10         13          -           13         13          8          5          - 
                                 10%           8%         7%         9%         8%         **          10%        10%         8%        10%         -%          10%        10%         7%         5%         -% 
 
NET - Video 
Sharing Site or App              15           15         15         14         14          **          15         15         15         15          -           15         15         15         15+         - 
                                 11%          12%        12%        15%        14%         **          11%        11%        12%        12%         -%          11%        11%        13%        16%         -% 
 
NET - Search Engine              31           26         26         17         18          **          31         31         25         30          -           31         31         23         22          - 
                                 22%          21%        22%        19%        18%         **          22%        22%        21%        24%         -%          22%        22%        20%        24%         -% 
 
NET - Social 
Media Site or App               101           90         89         65         72          **         101        101         90         89          -          101        101         83         69          - 
                                 72%          73%        74%        71%        73%         **          72%        72%        74%        70%         -%          72%        72%        74%        75%         -% 
 
NET - Instant Messenger          23           23         23         15         16          **          23         23         21         21          -           23         23         15         18          - 
                                 16%          19%        19%        17%        16%         **          16%        16%        18%        17%         -%          16%        16%        14%        20%         -% 
 
NET - News Site or App           21           21         21         14         17          **          21         21         17         20          -           21         21         19         14          - 
                                 15%          17%        18%        15%        18%         **          15%        15%        14%        15%         -%          15%        15%        17%        16%         -% 
 
NET - Playing 
games on a site or app            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
NET - Email or 
another site or app               8            8          6          7          8          **           8          8          8          8          -            8          8          8          8          - 
                                  6%           6%         5%         8%         8%         **           6%         6%         7%         6%         -%           6%         6%         7%         9%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           47         83           89        107         84         53         87           53         48         21          **          57         46          **         ** 
 
Effective sample size            94           31         56           60         74         56         36         61           37         35         14          **          41         35          **         ** 
 
Total                           140           45         84           88        111         82         55         91           57         53         21          **          63         53          **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            1          2            2          2          2          1          3            *          2          1          **           2          -          **         ** 
                                  2%           1%         2%           3%         2%         3%         1%         3%           *%         3%         3%         **           3%         -%         **         ** 
 
AOL ---- search engine            4            *          2            2          2          2          3          1            1          3          *          **           1          2          **         ** 
                                  3%           *%         3%           2%         2%         2%         6%         1%           1%         6%         1%         **           1%         3%         **         ** 
 
ASK.COM ---- 
search engine                     2            *          1            -          *          1          1          *            -          1          *          **           -          1          **         ** 
                                  1%           *%         2%           -%         *%         2%         3%         *%           -%         3%         1%         **           -%         3%         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            5            2          1            4          4          3          5+         2            2          3          *          **           2          1          **         ** 
                                  4%           4%         2%           4%         3%         4%         9%         2%           3%         6%         2%         **           3%         3%         **         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            1            -          1            *          *          1          1          1            *          *          -          **           1          *          **         ** 
                                  1%           -%         1%           *%         *%         1%         1%         1%           1%         1%         -%         **           1%         1%         **         ** 
 
EMAIL                             8            4          4            4          4          5          3          4            2          5          *          **           4          4          **         ** 
                                  5%           8%         5%           5%         4%         6%         6%         5%           4%        10%         1%         **           6%         7%         **         ** 
 
FACEBOOK ---- 
social media site/app            91           28         55           55         68         51         35         57           42         32         14          **          37         37          **         ** 
                                 65%          61%        65%          62%        61%        61%        63%        62%          74%        60%        66%         **          60%        71%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            3          4            8          9          7          7          4            2          7          2          **           1          6          **         ** 
                                  7%           6%         5%           9%         8%         9%        12%         4%           3%        13%         8%         **           2%        12%         **         ** 
 
FACETIME ---- 
social media site/app             3            2          1            2          2          3          3          2            -          3          *          **           -          1          **         ** 
                                  2%           4%         2%           2%         2%         4%         6%         2%           -%         6%         1%         **           -%         3%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           47         83           89        107         84         53         87           53         48         21          **          57         46          **         ** 
 
Effective sample size            94           31         56           60         74         56         36         61           37         35         14          **          41         35          **         ** 
 
Total                           140           45         84           88        111         82         55         91           57         53         21          **          63         53          **         ** 
 
GOOGLE ---- 
search engine                    30            4-        18           21         25         19         10         16            8         15          6          **           8         17+a        **         ** 
                                 21%           9%        21%          23%        22%        23%        18%        18%          14%        29%        29%         **          12%        33%         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          *            *          *          *          *          *            -          -          *          **           -          -          **         ** 
                                  *%           *%         *%           *%         *%         *%         *%         *%           -%         -%         1%         **           -%         -%         **         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                5            2          3            3          5          3          -          3            3          2          -          **           5+         -          **         ** 
                                  3%           4%         4%           4%         4%         4%         -%         4%           6%         3%         -%         **           8%         -%         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            *          -            -          *          -          -          *            -          -          *          **           -          -          **         ** 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         1%         **           -%         -%         **         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          -            -          *          -          -          *            -          -          *          **           -          -          **         ** 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         1%         **           -%         -%         **         ** 
 
INSTAGRAM ---- 
social media site/app             5            2          4            3          4          5          4          3            1          3          1          **           1          4          **         ** 
                                  4%           3%         5%           4%         3%         6%         7%         3%           2%         6%         3%         **           1%         7%         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            -          *            *          *          *          *          *            -          *          -          **           -          *          **         ** 
                                  *%           -%         1%           1%         *%         1%         1%         1%           -%         1%         -%         **           -%         1%         **         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                4            -          4            2          2          -          -          2            2          -          2          **           4          -          **         ** 
                                  3%           -%         5%           2%         2%         -%         -%         2%           4%         -%         9%         **           6%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           47         83           89        107         84         53         87           53         48         21          **          57         46          **         ** 
 
Effective sample size            94           31         56           60         74         56         36         61           37         35         14          **          41         35          **         ** 
 
Total                           140           45         84           88        111         82         55         91           57         53         21          **          63         53          **         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            -          2            2          2          *          *          *            -          *          2          **           2          *          **         ** 
                                  2%           -%         3%           2%         2%         *%         *%         *%           -%         *%         9%         **           3%         *%         **         ** 
 
NINTENDO ONLINE 
---- gaming                       *            *          -            -          *          -          -          *            -          -          *          **           -          -          **         ** 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         1%         **           -%         -%         **         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    *            *          -            *          *          *          *          *            -          -          *          **           -          -          **         ** 
                                  *%           *%         -%           *%         *%         *%         *%         *%           -%         -%         1%         **           -%         -%         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               *            *          -            -          *          -          -          *            -          -          *          **           -          -          **         ** 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         1%         **           -%         -%         **         ** 
 
REDDIT ---- social 
media site/app                    *            -          *            *          -          *          -          -            -          -          -          **           -          -          **         ** 
                                  *%           -%         *%           *%         -%         *%         -%         -%           -%         -%         -%         **           -%         -%         **         ** 
 
SKYPE ---- social 
media site/app                    *            *          -            -          *          -          -          *            -          -          *          **           -          -          **         ** 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         1%         **           -%         -%         **         ** 
 
SNAPCHAT ---- 
instant messenger                10            4b         *--          4          8          8          *          6            3          2          2          **           --         5a         **         ** 
                                  7%           9%         1%           5%         7%        10%         1%         7%           6%         4%        12%         **           -%        10%         **         ** 
 
STEAM ---- gaming                 *            -          *            *          -          *          -          -            -          -          -          **           -          -          **         ** 
                                  *%           -%         *%           *%         -%         *%         -%         -%           -%         -%         -%         **           -%         -%         **         ** 
 
TELEGRAM ---- 
instant messenger                 1            *          *            *          *          -          -          1            -          *          *          **           -          *          **         ** 
                                  *%           *%         *%           *%         *%         -%         -%         1%           -%         1%         1%         **           -%         1%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           47         83           89        107         84         53         87           53         48         21          **          57         46          **         ** 
 
Effective sample size            94           31         56           60         74         56         36         61           37         35         14          **          41         35          **         ** 
 
Total                           140           45         84           88        111         82         55         91           57         53         21          **          63         53          **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                4            *          3            2          2          2          -          *-           *          2          2          **           2          *          **         ** 
                                  3%           1%         4%           2%         2%         2%         -%         *%           *%         3%         8%         **           3%         *%         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            5            -          3            5          5          3          2          2            2          3          -          **           3          -          **         ** 
                                  4%           -%         4%           6%         5%         4%         3%         2%           3%         6%         -%         **           5%         -%         **         ** 
 
TIK TOK ---- social 
media site/app                    *            *          -            *          *          *          *          *            *          -          -          **           *          -          **         ** 
                                  *%           1%         -%           *%         *%         *%         1%         *%           1%         -%         -%         **           1%         -%         **         ** 
 
TUMBLR ---- social 
media site/app                    *            *          -            -          *          -          -          *            -          -          *          **           -          -          **         ** 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         1%         **           -%         -%         **         ** 
 
TWITCH ---- video 
sharing site/app                  *            *          -            -          *          -          -          *            -          -          *          **           -          -          **         ** 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         1%         **           -%         -%         **         ** 
 
TWITTER ---- social 
media site/app                    6            2          4            3          5          3          1          3            1          4          1          **           3          2          **         ** 
                                  4%           4%         5%           4%         4%         3%         1%         3%           1%         8%         5%         **           4%         4%         **         ** 
 
VIMEO ---- video 
sharing site/app                  2            -          2            2          2          2          -          2            2          -          -          **           2          -          **         ** 
                                  1%           -%         2%           2%         2%         2%         -%         2%           3%         -%         -%         **           3%         -%         **         ** 
 
WHATSAPP ---- 
instant messenger                 8            6+         2            4          8          6          2          8            *          4          4          **           *-         8++a       **         ** 
                                  6%          12%         3%           5%         7%         7%         3%         9%           1%         7%        18%         **           *%        14%         **         ** 
 
XBOX LIVE ---- gaming             *            *          -            -          *          -          -          *            -          -          *          **           -          -          **         ** 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         1%         **           -%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           47         83           89        107         84         53         87           53         48         21          **          57         46          **         ** 
 
Effective sample size            94           31         56           60         74         56         36         61           37         35         14          **          41         35          **         ** 
 
Total                           140           45         84           88        111         82         55         91           57         53         21          **          63         53          **         ** 
 
YAHOO ---- search engine          9            -          2-           7          7          7          2          4            3          5          -          **           --         5a         **         ** 
                                  6%           -%         2%           8%         6%         8%         3%         4%           6%        10%         -%         **           -%        10%         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            4            -          2            4          4          2          -          --           2          -          2          **           2          2          **         ** 
                                  3%           -%         2%           4%         3%         2%         -%         -%           3%         -%         9%         **           3%         3%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 14            9+b        5           10         12         10          7         12            4          7          1          **           5          6          **         ** 
                                 10%          20%         5%          11%        11%        12%        14%        13%           7%        13%         4%         **           8%        11%         **         ** 
 
Somewhere else 
(write in)                        3            2          1            3          3          3          3          3            *          1          2          **           *          3          **         ** 
                                  2%           4%         1%           3%         3%         3%         5%         3%           *%         1%        10%         **           *%         5%         **         ** 
 
(Dont know / 
 Can't remember)                 13            4          7            9         11          9          7          7            3          9          -          **           8          4          **         ** 
                                 10%           9%         8%          10%        10%        11%        13%         8%           6%        16%         -%         **          13%         7%         **         ** 
 
NET - Video 
Sharing Site or App              15            9+         6           12         14         12          7         13            6          7          1          **           7          6          **         ** 
                                 11%          20%         7%          13%        12%        14%        14%        14%          10%        13%         4%         **          11%        11%         **         ** 
 
NET - Search Engine              31            4-        18           21         25         19         10         16            8         15          6          **           8         17+a        **         ** 
                                 22%           9%        21%          24%        23%        24%        19%        18%          15%        29%        29%         **          13%        33%         **         ** 
 
NET - Social 
Media Site or App               101           32         61           60         76         56         38         64           42         39         14          **          40         41          **         ** 
                                 72%          70%        72%          69%        69%        68%        70%        70%          75%        74%        66%         **          64%        77%         **         ** 
 
NET - Instant Messenger          23           10b         6--         13         19         16          7         14            4-        12          6          **           2--       14+A        **         ** 
                                 16%          23%         7%          15%        17%        19%        14%        16%           7%        22%        27%         **           3%        26%         **         ** 
 
NET - News Site or App           21            4         14           14         16         12          6         11            9          8          4          **          13          4          **         ** 
                                 15%           9%        16%          16%        14%        14%        11%        12%          17%        14%        20%         **          21%         8%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           47         83           89        107         84         53         87           53         48         21          **          57         46          **         ** 
 
Effective sample size            94           31         56           60         74         56         36         61           37         35         14          **          41         35          **         ** 
 
Total                           140           45         84           88        111         82         55         91           57         53         21          **          63         53          **         ** 
 
NET - Playing 
games on a site or app            *            *          *            *          *          *          -          *            -          -          *          **           -          -          **         ** 
                                  *%           *%         *%           *%         *%         *%         -%         *%           -%         -%         1%         **           -%         -%         **         ** 
 
NET - Email or 
another site or app               8            4          4            5          4          6          3          5            2          5          *          **           4          4          **         ** 
                                  6%           9%         5%           5%         4%         7%         6%         5%           4%        10%         2%         **           6%         7%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  137            ** 
 
Effective sample size            94            ** 
 
Total                           140            ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            ** 
                                  2%           ** 
 
AOL ---- search engine            4            ** 
                                  3%           ** 
 
ASK.COM ---- 
search engine                     2            ** 
                                  1%           ** 
 
BBC WEBSITE OR 
APP ---- news site/app            5            ** 
                                  4%           ** 
 
CNN WEBSITE OR 
APP ---- news site/app            1            ** 
                                  1%           ** 
 
EMAIL                             8            ** 
                                  5%           ** 
 
FACEBOOK ---- 
social media site/app            91            ** 
                                 65%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            ** 
                                  7%           ** 
 
FACETIME ---- 
social media site/app             3            ** 
                                  2%           ** 
 
GOOGLE ---- 
search engine                    30            ** 
                                 21%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  137            ** 
 
Effective sample size            94            ** 
 
Total                           140            ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            ** 
                                  *%           ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                5            ** 
                                  3%           ** 
 
IMESSAGE ---- 
instant messenger                 *            ** 
                                  *%           ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            ** 
                                  *%           ** 
 
INSTAGRAM ---- 
social media site/app             5            ** 
                                  4%           ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            ** 
                                  *%           ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                4            ** 
                                  3%           ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            ** 
                                  2%           ** 
 
NINTENDO ONLINE 
---- gaming                       *            ** 
                                  *%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  137            ** 
 
Effective sample size            94            ** 
 
Total                           140            ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    *            ** 
                                  *%           ** 
 
PLAYSTATION 
NETWORK ---- gaming               *            ** 
                                  *%           ** 
 
REDDIT ---- social 
media site/app                    *            ** 
                                  *%           ** 
 
SKYPE ---- social 
media site/app                    *            ** 
                                  *%           ** 
 
SNAPCHAT ---- 
instant messenger                10            ** 
                                  7%           ** 
 
STEAM ---- gaming                 *            ** 
                                  *%           ** 
 
TELEGRAM ---- 
instant messenger                 1            ** 
                                  *%           ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                4            ** 
                                  3%           ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            5            ** 
                                  4%           ** 
 
TIK TOK ---- social 
media site/app                    *            ** 
                                  *%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  137            ** 
 
Effective sample size            94            ** 
 
Total                           140            ** 
 
TUMBLR ---- social 
media site/app                    *            ** 
                                  *%           ** 
 
TWITCH ---- video 
sharing site/app                  *            ** 
                                  *%           ** 
 
TWITTER ---- social 
media site/app                    6            ** 
                                  4%           ** 
 
VIMEO ---- video 
sharing site/app                  2            ** 
                                  1%           ** 
 
WHATSAPP ---- 
instant messenger                 8            ** 
                                  6%           ** 
 
XBOX LIVE ---- gaming             *            ** 
                                  *%           ** 
 
YAHOO ---- search engine          9            ** 
                                  6%           ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            4            ** 
                                  3%           ** 
 
YOUTUBE ---- video 
sharing site/app                 14            ** 
                                 10%           ** 
 
Somewhere else 
(write in)                        3            ** 
                                  2%           ** 
 
(Dont know / 
 Can't remember)                 13            ** 
                                 10%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  137            ** 
 
Effective sample size            94            ** 
 
Total                           140            ** 
 
NET - Video 
Sharing Site or App              15            ** 
                                 11%           ** 
 
NET - Search Engine              31            ** 
                                 22%           ** 
 
NET - Social 
Media Site or App               101            ** 
                                 72%           ** 
 
NET - Instant Messenger          23            ** 
                                 16%           ** 
 
NET - News Site or App           21            ** 
                                 15%           ** 
 
NET - Playing 
games on a site or app            *            ** 
                                  *%           ** 
 
NET - Email or 
another site or app               8            ** 
                                  6%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           95         93         98         54        112         89         74         61         27          **        98         26 
 
Effective sample size            94           65         63         68         34         78         61         49         41         16          **        66         17 
 
Total                           140           96         92         99         48        115         90         70         60         22          **        94         25 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            1          1          2          2          1          1          1          *          *          **         2          * 
                                  2%           1%         1%         2%         5%         *%         1%         1%         *%         2%         **         3%         1% 
 
AOL ---- search engine            4            2          4          4          2          4          2          2          2          *          **         4          * 
                                  3%           2%         4%         4%         5%         3%         2%         2%         3%         2%         **         4%         1% 
 
ASK.COM ---- 
search engine                     2            2          2          2          2          1          2          1          1          *          **         1          - 
                                  1%           2%         2%         2%         3%         1%         2%         2%         2%         1%         **         1%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            5            2          5          5          1          3          3          3          1          -          **         5          - 
                                  4%           2%         5%         5%         3%         3%         4%         5%         2%         -%         **         5%         -% 
 
CNN WEBSITE OR 
APP ---- news site/app            1            1          *          *          1          *          *          1          1          *          **         1          1 
                                  1%           1%         1%         *%         1%         *%         1%         1%         1%         1%         **         1%         3% 
 
EMAIL                             8            5          6          6          4          5          5          3          4          *          **         2          - 
                                  5%           6%         6%         6%         8%         5%         6%         4%         6%         1%         **         2%         -% 
 
FACEBOOK ---- 
social media site/app            91           60         59         65         27         77         66+        44         35         14          **        58         13 
                                 65%          63%        65%        66%        58%        67%        74%        63%        58%        66%         **        61%        50% 
 
FACEBOOK MESSENGER 
---- instant messenger           11            8         10         10          5         10          6          6          3          2          **         7          - 
                                  7%           8%        10%        10%        11%         9%         6%         9%         5%        11%         **         7%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2318 
Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           95         93         98         54        112         89         74         61         27          **        98         26 
 
Effective sample size            94           65         63         68         34         78         61         49         41         16          **        66         17 
 
Total                           140           96         92         99         48        115         90         70         60         22          **        94         25 
 
FACETIME ---- 
social media site/app             3            3          3          2          3+         3          3          3          1          *          **         3          - 
                                  2%           3%         4%         2%         7%         3%         4%         4%         2%         1%         **         3%         -% 
 
GOOGLE ---- 
search engine                    30           21         22         25          5         23         11--       13         16          4          **        15          7 
                                 21%          21%        23%        26%        11%        20%        13%        18%        27%        18%         **        16%        28% 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          *          *          *          *          *          -          *          *          **         *          - 
                                  *%           *%         *%         *%         *%         *%         *%         -%         *%         1%         **         *%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                5            3          3          5          -          5          2          2          5+         -          **         5          - 
                                  3%           3%         3%         5%         -%         4%         2%         2%         8%         -%         **         5%         -% 
 
IMESSAGE ---- 
instant messenger                 *            *          *          *          *          -          *          -          -          *          **         -          - 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         1%         **         -%         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          *          *          *          -          *          -          -          *          **         -          - 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         1%         **         -%         -% 
 
INSTAGRAM ---- 
social media site/app             5            5          5          5          3          5          5          3          3          *          **         5          - 
                                  4%           5%         5%         5%         6%         4%         6%         4%         5%         2%         **         5%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            -          -          -          -          *          *          -          -          -          **         *          - 
                                  *%           -%         -%         -%         -%         *%         1%         -%         -%         -%         **         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           95         93         98         54        112         89         74         61         27          **        98         26 
 
Effective sample size            94           65         63         68         34         78         61         49         41         16          **        66         17 
 
Total                           140           96         92         99         48        115         90         70         60         22          **        94         25 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                4            2          4          2          -          2          2          2          2          -          **         2          2 
                                  3%           2%         4%         2%         -%         2%         2%         3%         3%         -%         **         2%         7% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          2          *          2          *          2          2          *          **         2          2 
                                  2%           2%         2%         2%         *%         2%         *%         3%         4%         1%         **         2%         8% 
 
NINTENDO ONLINE 
---- gaming                       *            *          *          *          *          -          *          -          -          *          **         -          - 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         1%         **         -%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    *            -          *          *          -          *          *          *          *          *          **         *          * 
                                  *%           -%         *%         *%         -%         *%         *%         *%         *%         1%         **         *%         1% 
 
PLAYSTATION 
NETWORK ---- gaming               *            *          *          *          *          -          *          -          -          *          **         -          - 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         1%         **         -%         -% 
 
REDDIT ---- social 
media site/app                    *            *          *          *          *          *          *          *          -          -          **         *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         -%         **         *%         -% 
 
SKYPE ---- social 
media site/app                    *            *          *          *          *          -          *          -          -          *          **         -          - 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         1%         **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           95         93         98         54        112         89         74         61         27          **        98         26 
 
Effective sample size            94           65         63         68         34         78         61         49         41         16          **        66         17 
 
Total                           140           96         92         99         48        115         90         70         60         22          **        94         25 
 
SNAPCHAT ---- 
instant messenger                10            8          7          9          5          8          6          2          4          1          **         5          5 
                                  7%           8%         7%        10%        10%         7%         7%         3%         7%         3%         **         5%        18% 
 
STEAM ---- gaming                 *            *          *          *          *          *          *          *          -          -          **         *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         -%         **         *%         -% 
 
TELEGRAM ---- 
instant messenger                 1            1          1          1          1          *          *          -          -          *          **         *          - 
                                  *%           1%         1%         1%         1%         *%         *%         -%         -%         1%         **         *%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                4            2          4          4          2          4          2          4          2          *          **         4          * 
                                  3%           2%         4%         4%         4%         3%         2%         5%         3%         1%         **         4%         1% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            5            3          5          5          -          5          2          2          3          -          **         5          - 
                                  4%           4%         5%         5%         -%         4%         2%         3%         6%         -%         **         5%         -% 
 
TIK TOK ---- social 
media site/app                    *            *          *          *          *          *          *          -          *          -          **         -          - 
                                  *%           *%         *%         *%         1%         *%         *%         -%         1%         -%         **         -%         -% 
 
TUMBLR ---- social 
media site/app                    *            *          *          *          *          -          *          -          -          *          **         -          - 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         1%         **         -%         -% 
 
TWITCH ---- video 
sharing site/app                  *            *          *          *          *          -          *          -          -          *          **         -          - 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         1%         **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           95         93         98         54        112         89         74         61         27          **        98         26 
 
Effective sample size            94           65         63         68         34         78         61         49         41         16          **        66         17 
 
Total                           140           96         92         99         48        115         90         70         60         22          **        94         25 
 
TWITTER ---- social 
media site/app                    6            6          6          6          1          6          3          4          4          1          **         5          - 
                                  4%           6%         6%         6%         3%         5%         4%         6%         7%         3%         **         5%         -% 
 
VIMEO ---- video 
sharing site/app                  2            -          -          2          2          -          -          -          2          -          **         2          - 
                                  1%           -%         -%         2%         4%         -%         -%         -%         3%         -%         **         2%         -% 
 
WHATSAPP ---- 
instant messenger                 8            8          4          6          1          8          6          2          2          2          **         4          4 
                                  6%           8%         5%         6%         2%         7%         7%         3%         3%        10%         **         4%        15% 
 
XBOX LIVE ---- gaming             *            *          *          *          *          -          *          -          -          *          **         -          - 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         1%         **         -%         -% 
 
YAHOO ---- search engine          9            5          7f         9f         4          7          4          --         4          -          **         2          2 
                                  6%           6%         8%         9%         7%         6%         4%         -%         6%         -%         **         2%         7% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            4            4          4          4          -          4          --         2          2          -          **         2          2 
                                  3%           4%         4%         4%         -%         3%         -%         3%         3%         -%         **         2%         7% 
 
YOUTUBE ---- video 
sharing site/app                 14           12         12         13          8         13         11          8          7          4          **         9          4 
                                 10%          12%        13%        13%        16%        12%        13%        11%        11%        21%         **        10%        14% 
 
Somewhere else 
(write in)                        3            2          3          2          *          3          1          2          2          2          **         3          * 
                                  2%           2%         3%         2%         *%         2%         1%         3%         4%         9%         **         3%         1% 
 
(Dont know / 
 Can't remember)                 13           12          9          5          6         12          5          5          2          4          **         8          5 
                                 10%          12%         9%         6%        12%        10%         6%         8%         3%        19%         **         8%        18% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           95         93         98         54        112         89         74         61         27          **        98         26 
 
Effective sample size            94           65         63         68         34         78         61         49         41         16          **        66         17 
 
Total                           140           96         92         99         48        115         90         70         60         22          **        94         25 
 
NET - Video 
Sharing Site or App              15           12         12         15          9+        13         11          8          9          4          **        11          4 
                                 11%          12%        13%        15%        20%        12%        13%        11%        14%        21%         **        12%        14% 
 
NET - Search Engine              31           21         22         26          6         23         12--       13         17          4          **        16          7 
                                 22%          22%        24%        26%        12%        20%        13%        18%        28%        18%         **        17%        29% 
 
NET - Social 
Media Site or App               101           70         69         73         32         86         74++       51         42         14          **        67         15 
                                 72%          73%        75%        74%        67%        75%        82%        73%        71%        66%         **        71%        58% 
 
NET - Instant Messenger          23           18         17         20         11         21         14          9          9          3          **        13          6 
                                 16%          19%        19%        20%        23%        18%        16%        13%        16%        14%         **        13%        26% 
 
NET - News Site or App           21           10         17         18          6         15         10         10          9          1          **        17          3 
                                 15%          10%        18%        18%        12%        13%        11%        14%        15%         3%         **        18%        11% 
 
NET - Playing 
games on a site or app            *            *          *          *          *          *          *          *          -          *          **         *          - 
                                  *%           *%         *%         *%         1%         *%         *%         *%         -%         1%         **         *%         -% 
 
NET - Email or 
another site or app               8            5          6          6          4          6          6          3          4          *          **         2          * 
                                  6%           6%         6%         6%         8%         5%         6%         5%         6%         2%         **         2%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137          109         52         48         36        111         60         97         24         34          **        23         98        109          **        30          ** 
 
Effective sample size            94           75         33         32         23         76         39         66         14         27          **        16         68         76          **        18          ** 
 
Total                           140          112         44         47         34        113         59         96         22         42          **        24         99        115          **        26          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            1          1          2          -          3          1          2          -          1          **         1          3          3          **         *          ** 
                                  2%           1%         1%         5%         -%         2%         1%         3%         -%         1%         **         3%         3%         2%         **         1%         ** 
 
AOL ---- search engine            4            4          2          *          3          1          1          2          *          2          **         1          2          4          **         2          ** 
                                  3%           3%         4%         *%         9%         1%         1%         2%         1%         4%         **         2%         2%         3%         **         6%         ** 
 
ASK.COM ---- 
search engine                     2            2          2          -          1          *          -          1          -          2          **         -          2          2          **         1          ** 
                                  1%           1%         4%         -%         4%         *%         -%         1%         -%         4%         **         -%         2%         1%         **         5%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            5            5          2          *          3          2          *          3          -          2          **         *          3          5          **         1          ** 
                                  4%           4%         4%         1%         9%         2%         1%         3%         -%         4%         **         2%         3%         4%         **         5%         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            1            *          -          *          -          1          1          1          *          -          **         1          1          1          **         1          ** 
                                  1%           *%         -%         1%         -%         1%         1%         1%         1%         -%         **         3%         1%         1%         **         3%         ** 
 
EMAIL                             8            8          4          -          4          4          6          7          2          2          **         1          7          8          **         3          ** 
                                  5%           7%         9%         -%        12%         3%        10%         7%         8%         5%         **         6%         7%         7%         **        11%         ** 
 
FACEBOOK ---- 
social media site/app            91           86         33         31         28         72         38         60         11         30          **        15         62         74          **        20          ** 
                                 65%          77%        75%        66%        83%        64%        64%        62%        53%        73%         **        63%        63%        64%         **        75%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11           10          4          *          5          5          2          8          1          3          **         2          6          9          **         3          ** 
                                  7%           9%         9%         1%        14%         5%         3%         8%         7%         8%         **         8%         6%         8%         **        11%         ** 
 
FACETIME ---- 
social media site/app             3            2          2          -          1          *          -          3          -          2          **         -          3          3          **         1          ** 
                                  2%           1%         4%         -%         4%         *%         -%         3%         -%         4%         **         -%         3%         3%         **         5%         ** 
 
GOOGLE ---- 
search engine                    30           26          4-         5          7         21          9         18          4          8          **         2         14         21          **         6          ** 
                                 21%          23%         8%        10%        20%        19%        16%        19%        19%        20%         **         7%        14%        19%         **        21%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          *          *          -          *          *          *          -          *          **         -          *          *          **         *          ** 
                                  *%           *%         1%         *%         -%         *%         *%         *%         -%         1%         **         -%         *%         *%         **         1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137          109         52         48         36        111         60         97         24         34          **        23         98        109          **        30          ** 
 
Effective sample size            94           75         33         32         23         76         39         66         14         27          **        16         68         76          **        18          ** 
 
Total                           140          112         44         47         34        113         59         96         22         42          **        24         99        115          **        26          ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                5            -          -          3aq        -          5          3a         3          2          2          **         2          5          5          **         -          ** 
                                  3%           -%         -%         7%         -%         4%         6%         3%         7%         4%         **         7%         5%         4%         **         -%         ** 
 
IMESSAGE ---- 
instant messenger                 *            *          *          -          -          *          -          -          -          *          **         -          *          *          **         -          ** 
                                  *%           *%         *%         -%         -%         *%         -%         -%         -%         1%         **         -%         *%         *%         **         -%         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          *          -          -          *          -          -          -          *          **         -          *          *          **         -          ** 
                                  *%           *%         *%         -%         -%         *%         -%         -%         -%         1%         **         -%         *%         *%         **         -%         ** 
 
INSTAGRAM ---- 
social media site/app             5            4          5++        2          2          4          2          5          3          4          **         *          5          5          **         2          ** 
                                  4%           3%        12%         4%         5%         4%         3%         5%        14%         9%         **         2%         5%         4%         **         8%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          -          -          -          *          -          *          -          -          **         -          *          -          **         -          ** 
                                  *%           *%         -%         -%         -%         *%         -%         1%         -%         -%         **         -%         *%         -%         **         -%         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                4            -          -          2          -          4          4alq       2          2          -          **         -          -          2          **         -          ** 
                                  3%           -%         -%         4%         -%         3%         6%         2%         8%         -%         **         -%         -%         2%         **         -%         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            *          *          2          -          2          2          2          2          -          **         *          *          2          **         *          ** 
                                  2%           *%         1%         5%         -%         2%         4%         2%         9%         -%         **         1%         *%         2%         **         1%         ** 
 
NINTENDO ONLINE 
---- gaming                       *            *          *          -          -          *          -          -          -          *          **         -          *          *          **         -          ** 
                                  *%           *%         *%         -%         -%         *%         -%         -%         -%         1%         **         -%         *%         *%         **         -%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    *            *          -          -          *          *          -          *          -          -          **         -          *          *          **         *          ** 
                                  *%           *%         -%         -%         1%         *%         -%         *%         -%         -%         **         -%         *%         *%         **         1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137          109         52         48         36        111         60         97         24         34          **        23         98        109          **        30          ** 
 
Effective sample size            94           75         33         32         23         76         39         66         14         27          **        16         68         76          **        18          ** 
 
Total                           140          112         44         47         34        113         59         96         22         42          **        24         99        115          **        26          ** 
 
PLAYSTATION 
NETWORK ---- gaming               *            *          *          -          -          *          -          -          -          *          **         -          *          *          **         -          ** 
                                  *%           *%         *%         -%         -%         *%         -%         -%         -%         1%         **         -%         *%         *%         **         -%         ** 
 
REDDIT ---- social 
media site/app                    *            *          *          -          *          -          -          *          -          -          **         -          -          *          **         *          ** 
                                  *%           *%         *%         -%         *%         -%         -%         *%         -%         -%         **         -%         -%         *%         **         1%         ** 
 
SKYPE ---- social 
media site/app                    *            *          *          -          -          *          -          -          -          *          **         -          *          *          **         -          ** 
                                  *%           *%         *%         -%         -%         *%         -%         -%         -%         1%         **         -%         *%         *%         **         -%         ** 
 
SNAPCHAT ---- 
instant messenger                10           10          3          *          6          4          --         3          *         10          **         -          3          5          **         -          ** 
                                  7%           9%         7%         1%        19%         4%         -%         3%         2%        24%         **         -%         3%         4%         **         -%         ** 
 
STEAM ---- gaming                 *            *          *          -          *          -          -          *          -          -          **         -          -          *          **         *          ** 
                                  *%           *%         *%         -%         *%         -%         -%         *%         -%         -%         **         -%         -%         *%         **         1%         ** 
 
TELEGRAM ---- 
instant messenger                 1            1          1          -          *          *          *          *          -          1          **         -          *          1          **         -          ** 
                                  *%           1%         1%         -%         1%         *%         1%         *%         -%         1%         **         -%         *%         *%         **         -%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                4            2          2          2          2          3          *          3          *          3          **         3          3          4          **         2          ** 
                                  3%           2%         4%         4%         5%         3%         *%         4%         2%         8%         **        14%         3%         3%         **         6%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            5            2          *          2          2          3          2          3          2          2          **         2          3          5          **         -          ** 
                                  4%           2%         *%         3%         5%         3%         3%         4%         8%         4%         **         7%         3%         4%         **         -%         ** 
 
TIK TOK ---- social 
media site/app                    *            *          *          -          -          -          *          -          -          -          **         -          -          *          **         -          ** 
                                  *%           *%         1%         -%         -%         -%         1%         -%         -%         -%         **         -%         -%         *%         **         -%         ** 
 
TUMBLR ---- social 
media site/app                    *            *          *          -          -          *          -          -          -          *          **         -          *          *          **         -          ** 
                                  *%           *%         *%         -%         -%         *%         -%         -%         -%         1%         **         -%         *%         *%         **         -%         ** 
 
TWITCH ---- video 
sharing site/app                  *            *          *          -          -          *          -          -          -          *          **         -          *          *          **         -          ** 
                                  *%           *%         *%         -%         -%         *%         -%         -%         -%         1%         **         -%         *%         *%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137          109         52         48         36        111         60         97         24         34          **        23         98        109          **        30          ** 
 
Effective sample size            94           75         33         32         23         76         39         66         14         27          **        16         68         76          **        18          ** 
 
Total                           140          112         44         47         34        113         59         96         22         42          **        24         99        115          **        26          ** 
 
TWITTER ---- social 
media site/app                    6            2          2          2          1          5          3          5          *          5          **         2          5          6          **         *          ** 
                                  4%           2%         5%         5%         3%         4%         5%         5%         1%        13%         **         8%         5%         5%         **         1%         ** 
 
VIMEO ---- video 
sharing site/app                  2            -          -          -          -          2          2          2          -          -          **         -          2          -          **         2          ** 
                                  1%           -%         -%         -%         -%         2%         3%         2%         -%         -%         **         -%         2%         -%         **         7%         ** 
 
WHATSAPP ---- 
instant messenger                 8            8          2          1          2          6          4          4          *          2          **         *          6          8          **         *          ** 
                                  6%           7%         5%         1%         5%         5%         7%         4%         2%         5%         **         1%         6%         7%         **         1%         ** 
 
XBOX LIVE ---- gaming             *            *          *          -          -          *          -          -          -          *          **         -          *          *          **         -          ** 
                                  *%           *%         *%         -%         -%         *%         -%         -%         -%         1%         **         -%         *%         *%         **         -%         ** 
 
YAHOO ---- search engine          9            9l         -          -          3          3          --         4          -          5          **         -          -          2          **         -          ** 
                                  6%           8%         -%         -%        10%         3%         -%         4%         -%        12%         **         -%         -%         1%         **         -%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            4            2          -          2          2          2          2          4          2          2          **         -          -          2          **         -          ** 
                                  3%           2%         -%         4%         5%         2%         3%         4%         8%         4%         **         -%         -%         2%         **         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                 14           10          4          6          1         10          6         12          4          3          **         2         12         12          **         4          ** 
                                 10%           9%         9%        13%         2%         9%        11%        12%        18%         7%         **         8%        12%        10%         **        14%         ** 
 
Somewhere else 
(write in)                        3            3          1          2          1          3          2          3          *          2          **         2          3          3          **         2          ** 
                                  2%           3%         1%         5%         2%         3%         3%         3%         1%         5%         **         9%         3%         2%         **         8%         ** 
 
(Dont know / 
 Can't remember)                 13           11          7          2          3         12          6         12          4          2          **         4         11         10          **         -          ** 
                                 10%           9%        15%         4%         9%        11%        10%        12%        19%         4%         **        15%        11%         9%         **         -%         ** 
 
NET - Video 
Sharing Site or App              15           10          4          6          1         12          8         14          4          3          **         2         14         12          **         5          ** 
                                 11%           9%         9%        13%         2%        10%        14%        14%        18%         7%         **         8%        14%        10%         **        21%         ** 
 
NET - Search Engine              31           26          4-         5-         7         22         10         19          4          8          **         2         15         22          **         6          ** 
                                 22%          23%         8%        10%        20%        19%        17%        19%        19%        20%         **         9%        15%        19%         **        22%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137          109         52         48         36        111         60         97         24         34          **        23         98        109          **        30          ** 
 
Effective sample size            94           75         33         32         23         76         39         66         14         27          **        16         68         76          **        18          ** 
 
Total                           140          112         44         47         34        113         59         96         22         42          **        24         99        115          **        26          ** 
 
NET - Social 
Media Site or App               101           89         35         32         30         77         40         67         13         38          **        17         71         84          **        20          ** 
                                 72%          79%        81%        69%        90%        69%        68%        70%        61%        91%         **        70%        72%        73%         **        76%         ** 
 
NET - Instant Messenger          23           22c         8          2-        10         14          7         12          2         12          **         2         13         18          **         3          ** 
                                 16%          20%        18%         4%        29%        12%        11%        12%        11%        28%         **         9%        13%        16%         **        12%         ** 
 
NET - News Site or App           21           10          4          9          7         16          9         16          4          7          **         4         14         17          **         4          ** 
                                 15%           9%         9%        20%        20%        14%        15%        16%        19%        17%         **        18%        14%        15%         **        16%         ** 
 
NET - Playing 
games on a site or app            *            *          *          -          *          *          -          *          -          *          **         -          *          *          **         *          ** 
                                  *%           *%         1%         -%         *%         *%         -%         *%         -%         1%         **         -%         *%         *%         **         1%         ** 
 
NET - Email or 
another site or app               8            8          4          -          4          4          6          7          2          2          **         1          7          8          **         3          ** 
                                  6%           7%         9%         -%        12%         4%        10%         8%         8%         5%         **         6%         7%         7%         **        12%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  137           91          -          - 
 
Effective sample size            94           62          -          - 
 
Total                           140           88          -          - 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            1          -          - 
                                  2%           1%         -%         -% 
 
AOL ---- search engine            4            2          -          - 
                                  3%           2%         -%         -% 
 
ASK.COM ---- 
search engine                     2            1          -          - 
                                  1%           2%         -%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            5            2          -          - 
                                  4%           2%         -%         -% 
 
CNN WEBSITE OR 
APP ---- news site/app            1            *          -          - 
                                  1%           *%         -%         -% 
 
EMAIL                             8            7          -          - 
                                  5%           9%         -%         -% 
 
FACEBOOK ---- 
social media site/app            91           75++cEfGLM  -          - 
                                 65%          85%         -%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger           11            9          -          - 
                                  7%          10%         -%         -% 
 
FACETIME ---- 
social media site/app             3            3          -          - 
                                  2%           4%         -%         -% 
 
GOOGLE ---- 
search engine                    30           15          -          - 
                                 21%          17%         -%         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            *            -          -          - 
                                  *%           -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  137           91          -          - 
 
Effective sample size            94           62          -          - 
 
Total                           140           88          -          - 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                5            --         -          - 
                                  3%           -%         -%         -% 
 
IMESSAGE ---- 
instant messenger                 *            -          -          - 
                                  *%           -%         -%         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            *            -          -          - 
                                  *%           -%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             5            4          -          - 
                                  4%           4%         -%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          -          - 
                                  *%           1%         -%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                4            --         -          - 
                                  3%           -%         -%         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            -          -          - 
                                  2%           -%         -%         -% 
 
NINTENDO ONLINE 
---- gaming                       *            -          -          - 
                                  *%           -%         -%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    *            *          -          - 
                                  *%           *%         -%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               *            -          -          - 
                                  *%           -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  137           91          -          - 
 
Effective sample size            94           62          -          - 
 
Total                           140           88          -          - 
 
REDDIT ---- social 
media site/app                    *            -          -          - 
                                  *%           -%         -%         -% 
 
SKYPE ---- social 
media site/app                    *            -          -          - 
                                  *%           -%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                10            3          -          - 
                                  7%           3%         -%         -% 
 
STEAM ---- gaming                 *            -          -          - 
                                  *%           -%         -%         -% 
 
TELEGRAM ---- 
instant messenger                 1            *          -          - 
                                  *%           *%         -%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                4            2          -          - 
                                  3%           2%         -%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            5            *-         -          - 
                                  4%           *%         -%         -% 
 
TIK TOK ---- social 
media site/app                    *            *          -          - 
                                  *%           *%         -%         -% 
 
TUMBLR ---- social 
media site/app                    *            -          -          - 
                                  *%           -%         -%         -% 
 
TWITCH ---- video 
sharing site/app                  *            -          -          - 
                                  *%           -%         -%         -% 
 
TWITTER ---- social 
media site/app                    6            2          -          - 
                                  4%           3%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  137           91          -          - 
 
Effective sample size            94           62          -          - 
 
Total                           140           88          -          - 
 
VIMEO ---- video 
sharing site/app                  2            -          -          - 
                                  1%           -%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 8            4          -          - 
                                  6%           5%         -%         -% 
 
XBOX LIVE ---- gaming             *            -          -          - 
                                  *%           -%         -%         -% 
 
YAHOO ---- search engine          9            4          -          - 
                                  6%           4%         -%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            4            2          -          - 
                                  3%           2%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                 14           10          -          - 
                                 10%          11%         -%         -% 
 
Somewhere else 
(write in)                        3            1          -          - 
                                  2%           1%         -%         -% 
 
(Dont know / 
 Can't remember)                 13            5          -          - 
                                 10%           6%         -%         -% 
 
NET - Video 
Sharing Site or App              15           10          -          - 
                                 11%          11%         -%         -% 
 
NET - Search Engine              31           15          -          - 
                                 22%          17%         -%         -% 
 
NET - Social 
Media Site or App               101           78++cEfGlm  -          - 
                                 72%          89%         -%         -% 
 
NET - Instant Messenger          23           12          -          - 
                                 16%          14%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 164 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  137           91          -          - 
 
Effective sample size            94           62          -          - 
 
Total                           140           88          -          - 
 
NET - News Site or App           21            7--        -          - 
                                 15%           7%         -%         -% 
 
NET - Playing 
games on a site or app            *            -          -          - 
                                  *%           -%         -%         -% 
 
NET - Email or 
another site or app               8            8          -          - 
                                  6%           9%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 165 
<C8> And did your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead  come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           61         76            **        27         27         23         27          **         **          44         50         43           43         43         22         29 
 
Effective sample size            94           42         53            **        18         22         17         19          **         **          27         38         29           34         28         15         18 
 
Total                           140           65         75            **        25         33         26         31          **         **          37         58         45           51         41         22         28 
 
Someone you don't 
know personally                  51           28         24            **        14          8          8          8          **         **          19         16         16           18         14          9         10 
                                 36%          42%        32%           **        55%        26%        29%        27%         **         **          52%        27%        36%          36%        35%        42%        35% 
 
Someone you 
know personally                  13            4          9            **         *          2          -          6          **         **           1          2         10            7          4          -          2 
                                  9%           7%        12%           **         1%         7%         -%        21%         **         **           2%         4%        23%          14%        10%         -%         9% 
 
It wasn’t sent to me             63           27         36            **        11         17         14         14          **         **          17         31         15           23         22          8         10 
                                 45%          42%        48%           **        42%        52%        55%        46%         **         **          45%        53%        34%          45%        55%        39%        35% 
 
(Don't know)                     13            6          7            **         *          5          4          2          **         **           *          9          3            3          -          4          6 
                                  9%          10%         9%           **         2%        16%        16%         6%         **         **           1%        16%         7%           5%         -%        20%        21% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 165 (continuation) 
<C8> And did your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead  come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  137           86         51            **         **         **        48         89          122          ** 
 
Effective sample size            94           61         33            **         **         **        35         59           81          ** 
 
Total                           140           91         49            **         **         **        51         89          120          ** 
 
Someone you don't 
know personally                  51           33         19            **         **         **        14         37           45          ** 
                                 36%          36%        38%           **         **         **        28%        41%          38%         ** 
 
Someone you 
know personally                  13           11          2            **         **         **         2         11           12          ** 
                                  9%          12%         5%           **         **         **         5%        12%          10%         ** 
 
It wasn’t sent to me             63           45         18            **         **         **        27         36           52          ** 
                                 45%          49%        37%           **         **         **        52%        41%          43%         ** 
 
(Don't know)                     13            3--       10++A         **         **         **         7          5           11          ** 
                                  9%           3%        21%           **         **         **        14%         6%           9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 165 (continuation) 
<C8> And did your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead  come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137            **         **         **         **         **         **         **         **         **         **        33          **         109         28          **         ** 
 
Effective sample size            94            **         **         **         **         **         **         **         **         **         **        31          **          77         17          **         ** 
 
Total                           140            **         **         **         **         **         **         **         **         **         **        10          **         116         25          **         ** 
 
Someone you don't 
know personally                  51            **         **         **         **         **         **         **         **         **         **         4          **          43          8          **         ** 
                                 36%           **         **         **         **         **         **         **         **         **         **        41%         **          38%        31%         **         ** 
 
Someone you 
know personally                  13            **         **         **         **         **         **         **         **         **         **         1          **          12          2          **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         9%         **          10%         7%         **         ** 
 
It wasn’t sent to me             63            **         **         **         **         **         **         **         **         **         **         4          **          50         13          **         ** 
                                 45%           **         **         **         **         **         **         **         **         **         **        43%         **          43%        53%         **         ** 
 
(Don't know)                     13            **         **         **         **         **         **         **         **         **         **         1          **          11          2          **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         7%         **           9%         9%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 165 (continuation) 
<C8> And did your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead  come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           59          **        38          **         **          26         75           75         46          **         **          42         53         42          - 
 
Effective sample size            94           41          **        27          **         **          15         51           52         34          **         **          31         34         29          - 
 
Total                           140           56          **        43          **         **          23         73           75         52          **         **          49         50         41          - 
 
Someone you don't 
know personally                  51           23          **        17          **         **           8         27           25         22          **         **          22         19         10          - 
                                 36%          42%         **        39%         **         **          35%        37%          33%        43%         **         **          44%        39%        25%         -% 
 
Someone you 
know personally                  13            3          **         6          **         **           2          6            9          2          **         **           2         10+         2          - 
                                  9%           5%         **        15%         **         **           9%         8%          12%         4%         **         **           4%        19%         4%         -% 
 
It wasn’t sent to me             63           27          **        16          **         **          11         33           33         24          **         **          20         18         25          - 
                                 45%          48%         **        37%         **         **          50%        46%          44%        46%         **         **          41%        37%        60%         -% 
 
(Don't know)                     13            3          **         4          **         **           1          7            8          4          **         **           5          3          5          - 
                                  9%           5%         **        10%         **         **           6%        10%          11%         8%         **         **          11%         5%        12%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 165 (continuation) 
<C8> And did your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead  come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137          125        123         91         99          **         137        137        121        125          -          137        137        109         99          - 
 
Effective sample size            94           85         83         62         68          **          94         94         83         86          -           94         94         76         64          - 
 
Total                           140          124        120         91         99          **         140        140        121        127          -          140        140        112         92          - 
 
Someone you don't 
know personally                  51           40         37         27         32          **          51         51         44         48          -           51         51         41         31          - 
                                 36%          33%        31%        30%        32%         **          36%        36%        36%        38%         -%          36%        36%        37%        33%         -% 
 
Someone you 
know personally                  13           13         13         11         11          **          13         13         13         12          -           13         13         11          8          - 
                                  9%          11%        11%        12%        11%         **           9%         9%        11%         9%         -%           9%         9%        10%         9%         -% 
 
It wasn’t sent to me             63           59         59         42         46          **          63         63         52         55          -           63         63         50         45          - 
                                 45%          48%        49%        46%        46%         **          45%        45%        43%        44%         -%          45%        45%        44%        49%         -% 
 
(Don't know)                     13           11         11         11         11          **          13         13         13         12          -           13         13         11          8          - 
                                  9%           9%         9%        12%        11%         **           9%         9%        11%        10%         -%           9%         9%         9%         9%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 165 (continuation) 
<C8> And did your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead  come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           47         83           89        107         84         53         87           53         48         21          **          57         46          **         ** 
 
Effective sample size            94           31         56           60         74         56         36         61           37         35         14          **          41         35          **         ** 
 
Total                           140           45         84           88        111         82         55         91           57         53         21          **          63         53          **         ** 
 
Someone you don't 
know personally                  51           13         36           34         39         32         24         28           19         24          6          **          23         18          **         ** 
                                 36%          29%        43%          38%        35%        39%        44%        30%          34%        44%        30%         **          37%        34%         **         ** 
 
Someone you 
know personally                  13            8          5            6         10          8          6         10            6          3          4          **           6          7          **         ** 
                                  9%          17%         7%           7%         9%        10%        11%        11%          11%         7%        17%         **           9%        14%         **         ** 
 
It wasn’t sent to me             63           18         36           40         54         38         23         46           25         22         11          **          26         24          **         ** 
                                 45%          41%        43%          45%        48%        46%        41%        50%          43%        41%        52%         **          42%        45%         **         ** 
 
(Don't know)                     13            6          7            8          8          5          2          8            7          4          *          **           7          4          **         ** 
                                  9%          13%         8%           9%         7%         6%         4%         9%          12%         8%         1%         **          12%         7%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2339 
Table 165 (continuation) 
<C8> And did your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead  come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  137            ** 
 
Effective sample size            94            ** 
 
Total                           140            ** 
 
Someone you don't 
know personally                  51            ** 
                                 36%           ** 
 
Someone you 
know personally                  13            ** 
                                  9%           ** 
 
It wasn’t sent to me             63            ** 
                                 45%           ** 
 
(Don't know)                     13            ** 
                                  9%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 165 (continuation) 
<C8> And did your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead  come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137           95         93         98         54        112         89         74         61         27          **        98         26 
 
Effective sample size            94           65         63         68         34         78         61         49         41         16          **        66         17 
 
Total                           140           96         92         99         48        115         90         70         60         22          **        94         25 
 
Someone you don't 
know personally                  51           35         36         35         15         38         32         31         20          6          **        40          9 
                                 36%          37%        39%        35%        31%        33%        36%        44%        34%        26%         **        42%        34% 
 
Someone you 
know personally                  13           11          4-         9          2         13         10          4          6          2          **         7          6 
                                  9%          12%         4%         9%         5%        11%        11%         5%        11%         8%         **         7%        22% 
 
It wasn’t sent to me             63           39         44         46         25         53         40         31         27         14          **        43          9 
                                 45%          40%        48%        47%        52%        46%        45%        45%        45%        66%         **        45%        35% 
 
(Don't know)                     13           11          8          9          6         12          8          4          6          -          **         5          2 
                                  9%          11%         9%         9%        12%        10%         9%         6%        10%         -%         **         5%         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 165 (continuation) 
<C8> And did your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead  come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  137          109         52         48         36        111         60         97         24         34          **        23         98        109          **        30          ** 
 
Effective sample size            94           75         33         32         23         76         39         66         14         27          **        16         68         76          **        18          ** 
 
Total                           140          112         44         47         34        113         59         96         22         42          **        24         99        115          **        26          ** 
 
Someone you don't 
know personally                  51           40         20         18         10         42         20         43         12         15          **         7         39         44          **        11          ** 
                                 36%          36%        46%        39%        30%        37%        34%        44%        54%        35%         **        29%        40%        39%         **        42%         ** 
 
Someone you 
know personally                  13           13c         5c         --         4          9          7c         5          2          4          **         4          7         13c         **         2          ** 
                                  9%          11%        13%         -%        11%         8%        12%         5%         8%         9%         **        15%         7%        11%         **         8%         ** 
 
It wasn’t sent to me             63           49         16         26         20         52         26         38          6         21          **        13         46         51          **        11          ** 
                                 45%          44%        36%        55%        58%        47%        44%        40%        29%        51%         **        55%        46%        44%         **        43%         ** 
 
(Don't know)                     13           10          2          3          1          9          6         10          2          2          **         *          7          7          **         2          ** 
                                  9%           9%         5%         6%         2%         8%        10%        11%         9%         5%         **         1%         7%         6%         **         8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 165 (continuation) 
<C8> And did your most recent experience of Fake News i.e. stories that are false or made up, written deliberately to mislead  come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake News i.e. stories that are false or made up, written deliberately to mislead 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  137           91          -          - 
 
Effective sample size            94           62          -          - 
 
Total                           140           88          -          - 
 
Someone you don't 
know personally                  51           34          -          - 
                                 36%          39%         -%         -% 
 
Someone you 
know personally                  13            9          -          - 
                                  9%          10%         -%         -% 
 
It wasn’t sent to me             63           34          -          - 
                                 45%          39%         -%         -% 
 
(Don't know)                     13           10          -          - 
                                  9%          12%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 166 
<C5> How often do you experience Promotion of terrorism / radicalisation when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            24            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            35            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Daily/ most days                  4            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 12%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Weekly/ most weeks                3            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  9%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Monthly/ most months              4            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 12%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Less often than 
once a month                     15            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 44%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
(Prefer not to answer)            2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
(Don't know)                      6            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 17%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 166 (continuation) 
<C5> How often do you experience Promotion of terrorism / radicalisation when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   37            **         **           **         **         **         **        22           32          ** 
 
Effective sample size            24            **         **           **         **         **         **        13           20          ** 
 
Total                            35            **         **           **         **         **         **        18           28          ** 
 
Daily/ most days                  4            **         **           **         **         **         **         2            4          ** 
                                 12%           **         **           **         **         **         **        14%          15%         ** 
 
Weekly/ most weeks                3            **         **           **         **         **         **         3            3          ** 
                                  9%           **         **           **         **         **         **        17%          11%         ** 
 
Monthly/ most months              4            **         **           **         **         **         **         3            4          ** 
                                 12%           **         **           **         **         **         **        18%          15%         ** 
 
Less often than 
once a month                     15            **         **           **         **         **         **         6           10          ** 
                                 44%           **         **           **         **         **         **        35%          37%         ** 
 
(Prefer not to answer)            2            **         **           **         **         **         **         2            2          ** 
                                  7%           **         **           **         **         **         **        13%           8%         ** 
 
(Don't know)                      6            **         **           **         **         **         **         1            4          ** 
                                 17%           **         **           **         **         **         **         4%          14%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 166 (continuation) 
<C5> How often do you experience Promotion of terrorism / radicalisation when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         -          **         **         **         **         **         -          **         **         **         **          34          **         **         ** 
 
Effective sample size            24            **         -          **         **         **         **         **         -          **         **         **         **          22          **         **         ** 
 
Total                            35            **         -          **         **         **         **         **         -          **         **         **         **          32          **         **         ** 
 
Daily/ most days                  4            **         -          **         **         **         **         **         -          **         **         **         **           4          **         **         ** 
                                 12%           **         -%         **         **         **         **         **         -%         **         **         **         **          13%         **         **         ** 
 
Weekly/ most weeks                3            **         -          **         **         **         **         **         -          **         **         **         **           2          **         **         ** 
                                  9%           **         -%         **         **         **         **         **         -%         **         **         **         **           5%         **         **         ** 
 
Monthly/ most months              4            **         -          **         **         **         **         **         -          **         **         **         **           4          **         **         ** 
                                 12%           **         -%         **         **         **         **         **         -%         **         **         **         **          13%         **         **         ** 
 
Less often than 
once a month                     15            **         -          **         **         **         **         **         -          **         **         **         **          14          **         **         ** 
                                 44%           **         -%         **         **         **         **         **         -%         **         **         **         **          44%         **         **         ** 
 
(Prefer not to answer)            2            **         -          **         **         **         **         **         -          **         **         **         **           2          **         **         ** 
                                  7%           **         -%         **         **         **         **         **         -%         **         **         **         **           7%         **         **         ** 
 
(Don't know)                      6            **         -          **         **         **         **         **         -          **         **         **         **           6          **         **         ** 
                                 17%           **         -%         **         **         **         **         **         -%         **         **         **         **          18%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 166 (continuation) 
<C5> How often do you experience Promotion of terrorism / radicalisation when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            24            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Total                            35            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Daily/ most days                  4            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 12%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Weekly/ most weeks                3            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  9%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Monthly/ most months              4            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 12%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Less often than 
once a month                     15            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 44%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
(Prefer not to answer)            2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
(Don't know)                      6            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 17%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 166 (continuation) 
<C5> How often do you experience Promotion of terrorism / radicalisation when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           36         36         24         27          -           37         37         34         36          -           37         37         31         32          - 
 
Effective sample size            24           23         23         16         17          -           24         24         22         23          -           24         24         21         20          - 
 
Total                            35           33         33         22         22          -           35         35         32         33          -           35         35         30         30          - 
 
Daily/ most days                  4            2          2          *          1          -            4          4          4          4          -            4          4          4          4          - 
                                 12%           7%         7%         2%         4%         -%          12%        12%        13%        13%         -%          12%        12%        13%        14%         -% 
 
Weekly/ most weeks                3            3          3          3          3          -            3          3          3          3          -            3          3          3          3          - 
                                  9%           9%         9%        14%        14%         -%           9%         9%         9%         9%         -%           9%         9%        10%        10%         -% 
 
Monthly/ most months              4            4          4          2          2          -            4          4          4          4          -            4          4          4          2          - 
                                 12%          12%        12%         9%        11%         -%          12%        12%        13%        12%         -%          12%        12%        13%         8%         -% 
 
Less often than 
once a month                     15           15         15         11         11          -           15         15         13         14          -           15         15         13         14          - 
                                 44%          47%        47%        50%        53%         -%          44%        44%        41%        41%         -%          44%        44%        44%        45%         -% 
 
(Prefer not to answer)            2            2          2          -          -          -            2          2          2          2          -            2          2          2          2          - 
                                  7%           7%         7%         -%         -%         -%           7%         7%         7%         7%         -%           7%         7%         8%         8%         -% 
 
(Don't know)                      6            6          6          6          4          -            6          6          6          6          -            6          6          4          4          - 
                                 17%          17%        17%        25%        18%         -%          17%        17%        17%        18%         -%          17%        17%        13%        15%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2348 
Table 166 (continuation) 
<C5> How often do you experience Promotion of terrorism / radicalisation when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **          22         27         22          **        23            **         **         **         **           **         **         **         ** 
 
Effective sample size            24            **         **          14         17         15          **        15            **         **         **         **           **         **         **         ** 
 
Total                            35            **         **          22         26         23          **        23            **         **         **         **           **         **         **         ** 
 
Daily/ most days                  4            **         **           4          4          4          **         4            **         **         **         **           **         **         **         ** 
                                 12%           **         **          19%        15%        17%         **        18%           **         **         **         **           **         **         **         ** 
 
Weekly/ most weeks                3            **         **           1          2          3          **         2            **         **         **         **           **         **         **         ** 
                                  9%           **         **           7%         6%        12%         **         7%           **         **         **         **           **         **         **         ** 
 
Monthly/ most months              4            **         **           2          3          2          **         2            **         **         **         **           **         **         **         ** 
                                 12%           **         **           8%        10%        10%         **        10%           **         **         **         **           **         **         **         ** 
 
Less often than 
once a month                     15            **         **           7         11          8          **        10            **         **         **         **           **         **         **         ** 
                                 44%           **         **          32%        40%        36%         **        45%           **         **         **         **           **         **         **         ** 
 
(Prefer not to answer)            2            **         **           2          2          2          **         2            **         **         **         **           **         **         **         ** 
                                  7%           **         **          10%         9%        10%         **        10%           **         **         **         **           **         **         **         ** 
 
(Don't know)                      6            **         **           5          5          4          **         2            **         **         **         **           **         **         **         ** 
                                 17%           **         **          24%        20%        16%         **        10%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 166 (continuation) 
<C5> How often do you experience Promotion of terrorism / radicalisation when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   37            ** 
 
Effective sample size            24            ** 
 
Total                            35            ** 
 
Daily/ most days                  4            ** 
                                 12%           ** 
 
Weekly/ most weeks                3            ** 
                                  9%           ** 
 
Monthly/ most months              4            ** 
                                 12%           ** 
 
Less often than 
once a month                     15            ** 
                                 44%           ** 
 
(Prefer not to answer)            2            ** 
                                  7%           ** 
 
(Don't know)                      6            ** 
                                 17%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 166 (continuation) 
<C5> How often do you experience Promotion of terrorism / radicalisation when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           27         27         27         24         31         28         21          **         **         **        26          ** 
 
Effective sample size            24           17         17         18         17         20         18         14          **         **         **        16          ** 
 
Total                            35           26         25         26         25         30         26         22          **         **         **        23          ** 
 
Daily/ most days                  4            4          4          1          4          4          4          4          **         **         **         3          ** 
                                 12%          14%        17%         3%        17%        14%        15%        17%         **         **         **        11%         ** 
 
Weekly/ most weeks                3            3          3          3          3          3          3          3          **         **         **         2          ** 
                                  9%          12%        12%        12%        12%        10%        12%        14%         **         **         **         7%         ** 
 
Monthly/ most months              4            1          2          3          3          3          3          3          **         **         **         3          ** 
                                 12%           5%        10%        13%        13%        11%        12%        14%         **         **         **        15%         ** 
 
Less often than 
once a month                     15           10         12         11          8         12          8          8          **         **         **         9          ** 
                                 44%          38%        47%        43%        32%        40%        32%        34%         **         **         **        40%         ** 
 
(Prefer not to answer)            2            2          -          2          2          2          2          2          **         **         **         2          ** 
                                  7%           9%         -%         9%         9%         8%         9%        10%         **         **         **        10%         ** 
 
(Don't know)                      6            6          4          5          4          5          5          2          **         **         **         4          ** 
                                 17%          22%        15%        20%        17%        17%        21%        10%         **         **         **        18%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 166 (continuation) 
<C5> How often do you experience Promotion of terrorism / radicalisation when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           33          **         **         **        27          **        24          **         **         **         **        27         29          **         **         ** 
 
Effective sample size            24           21          **         **         **        17          **        15          **         **         **         **        17         19          **         **         ** 
 
Total                            35           31          **         **         **        24          **        22          **         **         **         **        26         28          **         **         ** 
 
Daily/ most days                  4            2          **         **         **         -          **         2          **         **         **         **         2          3          **         **         ** 
                                 12%           8%         **         **         **         -%         **         9%         **         **         **         **         7%         9%         **         **         ** 
 
Weekly/ most weeks                3            3          **         **         **         2          **         3          **         **         **         **         3          3          **         **         ** 
                                  9%          10%         **         **         **         7%         **        14%         **         **         **         **        11%        11%         **         **         ** 
 
Monthly/ most months              4            4          **         **         **         4          **         3          **         **         **         **         4          3          **         **         ** 
                                 12%          13%         **         **         **        16%         **        15%         **         **         **         **        14%        10%         **         **         ** 
 
Less often than 
once a month                     15           14          **         **         **        10          **         7          **         **         **         **        12         12          **         **         ** 
                                 44%          44%         **         **         **        42%         **        33%         **         **         **         **        46%        42%         **         **         ** 
 
(Prefer not to answer)            2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  7%           7%         **         **         **        10%         **        10%         **         **         **         **         9%         8%         **         **         ** 
 
(Don't know)                      6            5          **         **         **         6          **         4          **         **         **         **         4          5          **         **         ** 
                                 17%          17%         **         **         **        25%         **        19%         **         **         **         **        14%        19%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 166 (continuation) 
<C5> How often do you experience Promotion of terrorism / radicalisation when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   37           27          **         - 
 
Effective sample size            24           17          **         - 
 
Total                            35           24          **         - 
 
Daily/ most days                  4            4          **         - 
                                 12%          17%         **         -% 
 
Weekly/ most weeks                3            3          **         - 
                                  9%          13%         **         -% 
 
Monthly/ most months              4            4          **         - 
                                 12%          15%         **         -% 
 
Less often than 
once a month                     15            7          **         - 
                                 44%          31%         **         -% 
 
(Prefer not to answer)            2            2          **         - 
                                  7%           9%         **         -% 
 
(Don't know)                      6            4          **         - 
                                 17%          15%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 167 
<C6> What impact has this had on you.... Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample                 24            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            35            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
2                  (2.0)          3            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  8%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
3                  (3.0)          3            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 10%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
4                  (4.0)          1            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  2%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         25            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 71%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
It has had 
no impact                         2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Don't know                        2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Refused                           -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Net: low impact                   6            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 18%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Net: High impact                 25            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 72%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Mean Score                      4.5            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                                                                  G          g          g          g                    --                                  - 
Standard deviation             1.01            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
Standard error                  .21            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 167 (continuation) 
<C6> What impact has this had on you.... Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   37            **         **           **         **         **         **        22           32          ** 
 
Effective sample                 24            **         **           **         **         **         **        13           20          ** 
 
Total                            35            **         **           **         **         **         **        18           28          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            **         **           **         **         **         **         -            -          ** 
                                  -%           **         **           **         **         **         **         -%           -%         ** 
 
2                  (2.0)          3            **         **           **         **         **         **         3            3          ** 
                                  8%           **         **           **         **         **         **        15%          10%         ** 
 
3                  (3.0)          3            **         **           **         **         **         **         2            3          ** 
                                 10%           **         **           **         **         **         **        13%          12%         ** 
 
4                  (4.0)          1            **         **           **         **         **         **         1            1          ** 
                                  2%           **         **           **         **         **         **         3%           2%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         25            **         **           **         **         **         **        11           18          ** 
                                 71%           **         **           **         **         **         **        59%          64%         ** 
 
It has had 
no impact                         2            **         **           **         **         **         **         2            2          ** 
                                  5%           **         **           **         **         **         **        10%           6%         ** 
 
Don't know                        2            **         **           **         **         **         **         -            2          ** 
                                  5%           **         **           **         **         **         **         -%           6%         ** 
 
Refused                           -            **         **           **         **         **         **         -            -          ** 
                                  -%           **         **           **         **         **         **         -%           -%         ** 
 
Net: low impact                   6            **         **           **         **         **         **         5            6          ** 
                                 18%           **         **           **         **         **         **        28%          22%         ** 
 
Net: High impact                 25            **         **           **         **         **         **        11           18          ** 
                                 72%           **         **           **         **         **         **        62%          66%         ** 
 
Mean Score                      4.5            **         **           **         **         **         **       4.2          4.4          ** 
Standard deviation             1.01            **         **           **         **         **         **      1.24         1.10          ** 
Standard error                  .21            **         **           **         **         **         **       .36          .26          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 167 (continuation) 
<C6> What impact has this had on you.... Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         -          **         **         **         **         **         -          **         **         **         **          34          **         **         ** 
 
Effective sample                 24            **         -          **         **         **         **         **         -          **         **         **         **          22          **         **         ** 
 
Total                            35            **         -          **         **         **         **         **         -          **         **         **         **          32          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            **         -          **         **         **         **         **         -          **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         **         **         **         -%         **         **         **         **           -%         **         **         ** 
 
2                  (2.0)          3            **         -          **         **         **         **         **         -          **         **         **         **           3          **         **         ** 
                                  8%           **         -%         **         **         **         **         **         -%         **         **         **         **           9%         **         **         ** 
 
3                  (3.0)          3            **         -          **         **         **         **         **         -          **         **         **         **           3          **         **         ** 
                                 10%           **         -%         **         **         **         **         **         -%         **         **         **         **          11%         **         **         ** 
 
4                  (4.0)          1            **         -          **         **         **         **         **         -          **         **         **         **           1          **         **         ** 
                                  2%           **         -%         **         **         **         **         **         -%         **         **         **         **           2%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         25            **         -          **         **         **         **         **         -          **         **         **         **          22          **         **         ** 
                                 71%           **         -%         **         **         **         **         **         -%         **         **         **         **          68%         **         **         ** 
 
It has had 
no impact                         2            **         -          **         **         **         **         **         -          **         **         **         **           2          **         **         ** 
                                  5%           **         -%         **         **         **         **         **         -%         **         **         **         **           6%         **         **         ** 
 
Don't know                        2            **         -          **         **         **         **         **         -          **         **         **         **           2          **         **         ** 
                                  5%           **         -%         **         **         **         **         **         -%         **         **         **         **           5%         **         **         ** 
 
Refused                           -            **         -          **         **         **         **         **         -          **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         **         **         **         -%         **         **         **         **           -%         **         **         ** 
 
Net: low impact                   6            **         -          **         **         **         **         **         -          **         **         **         **           6          **         **         ** 
                                 18%           **         -%         **         **         **         **         **         -%         **         **         **         **          20%         **         **         ** 
 
Net: High impact                 25            **         -          **         **         **         **         **         -          **         **         **         **          22          **         **         ** 
                                 72%           **         -%         **         **         **         **         **         -%         **         **         **         **          70%         **         **         ** 
 
Mean Score                      4.5            **         -          **         **         **         **         **         -          **         **         **         **         4.4          **         **         ** 
                                               j                                J          -                                           J 
Standard deviation             1.01            **         -          **         **         **         **         **         -          **         **         **         **        1.05          **         **         ** 
Standard error                  .21            **         -          **         **         **         **         **         -          **         **         **         **         .24          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 167 (continuation) 
<C6> What impact has this had on you.... Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample                 24            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Total                            35            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  -%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
2                  (2.0)          3            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  8%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
3                  (3.0)          3            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 10%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
4                  (4.0)          1            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  2%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         25            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 71%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
It has had 
no impact                         2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  5%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Don't know                        2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  5%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Refused                           -            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  -%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Net: low impact                   6            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 18%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Net: High impact                 25            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 72%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Mean Score                      4.5            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
Standard deviation             1.01            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
Standard error                  .21            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 167 (continuation) 
<C6> What impact has this had on you.... Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           36         36         24         27          -           37         37         34         36          -           37         37         31         32          - 
 
Effective sample                 24           23         23         16         17          -           24         24         22         23          -           24         24         21         20          - 
 
Total                            35           33         33         22         22          -           35         35         32         33          -           35         35         30         30          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
2                  (2.0)          3            3          3          -          -          -            3          3          2          3          -            3          3          2          2          - 
                                  8%           8%         8%         -%         -%         -%           8%         8%         7%         8%         -%           8%         8%         8%         8%         -% 
 
3                  (3.0)          3            3          3          1          2          -            3          3          3          3          -            3          3          3          3          - 
                                 10%          11%        11%         4%         7%         -%          10%        10%        10%        11%         -%          10%        10%        10%        11%         -% 
 
4                  (4.0)          1            1          1          *          *          -            1          1          1          1          -            1          1          1          1          - 
                                  2%           2%         2%         2%         2%         -%           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         25           23         23         19         18          -           25         25         23         23          -           25         25         21         22          - 
                                 71%          69%        69%        87%        83%         -%          71%        71%        71%        69%         -%          71%        71%        70%        74%         -% 
 
It has had 
no impact                         2            2          2          -          -          -            2          2          2          2          -            2          2          2          -          - 
                                  5%           5%         5%         -%         -%         -%           5%         5%         5%         5%         -%           5%         5%         6%         -%         -% 
 
Don't know                        2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         8%         8%         -%           5%         5%         5%         5%         -%           5%         5%         6%         6%         -% 
 
Refused                           -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                   6            6          6          1          2          -            6          6          6          6          -            6          6          5          6          - 
                                 18%          19%        19%         4%         7%         -%          18%        18%        17%        19%         -%          18%        18%        17%        19%         -% 
 
Net: High impact                 25           24         24         20         18          -           25         25         23         23          -           25         25         22         22          - 
                                 72%          71%        71%        88%        85%         -%          72%        72%        72%        71%         -%          72%        72%        71%        75%         -% 
 
Mean Score                      4.5          4.5        4.5        4.9++      4.8          -          4.5        4.5        4.5        4.5          -          4.5        4.5        4.5        4.5          - 
Standard deviation             1.01         1.03       1.03        .44        .57          -         1.01       1.01        .99       1.03          -         1.01       1.01       1.01       1.01          - 
Standard error                  .21          .22        .22        .11        .14          -          .21        .21        .22        .22          -          .21        .21        .23        .23          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 167 (continuation) 
<C6> What impact has this had on you.... Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **          22         27         22          **        23            **         **         **         **           **         **         **         ** 
 
Effective sample                 24            **         **          14         17         15          **        15            **         **         **         **           **         **         **         ** 
 
Total                            35            **         **          22         26         23          **        23            **         **         **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            **         **           -          -          -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           -%         -%         -%         **         -%           **         **         **         **           **         **         **         ** 
 
2                  (2.0)          3            **         **           3          3          3          **         3            **         **         **         **           **         **         **         ** 
                                  8%           **         **          12%        10%        12%         **        12%           **         **         **         **           **         **         **         ** 
 
3                  (3.0)          3            **         **           2          3          2          **         2            **         **         **         **           **         **         **         ** 
                                 10%           **         **          11%        10%        10%         **        11%           **         **         **         **           **         **         **         ** 
 
4                  (4.0)          1            **         **           *          1          *          **         1            **         **         **         **           **         **         **         ** 
                                  2%           **         **           2%         2%         1%         **         2%           **         **         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         25            **         **          13         17         16          **        14            **         **         **         **           **         **         **         ** 
                                 71%           **         **          59%        64%        70%         **        60%           **         **         **         **           **         **         **         ** 
 
It has had 
no impact                         2            **         **           2          2          2          **         2            **         **         **         **           **         **         **         ** 
                                  5%           **         **           8%         7%         8%         **         8%           **         **         **         **           **         **         **         ** 
 
Don't know                        2            **         **           2          2          -          **         2            **         **         **         **           **         **         **         ** 
                                  5%           **         **           8%         6%         -%         **         7%           **         **         **         **           **         **         **         ** 
 
Refused                           -            **         **           -          -          -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           -%         -%         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Net: low impact                   6            **         **           5          5          5          **         5            **         **         **         **           **         **         **         ** 
                                 18%           **         **          23%        20%        21%         **        22%           **         **         **         **           **         **         **         ** 
 
Net: High impact                 25            **         **          13         18         16          **        14            **         **         **         **           **         **         **         ** 
                                 72%           **         **          61%        67%        71%         **        63%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 167 (continuation) 
<C6> What impact has this had on you.... Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **          22         27         22          **        23            **         **         **         **           **         **         **         ** 
 
Effective sample                 24            **         **          14         17         15          **        15            **         **         **         **           **         **         **         ** 
 
Total                            35            **         **          22         26         23          **        23            **         **         **         **           **         **         **         ** 
 
Mean Score                      4.5            **         **         4.3        4.4        4.4          **       4.3            **         **         **         **           **         **         **         ** 
Standard deviation             1.01            **         **        1.19       1.11       1.13          **      1.17            **         **         **         **           **         **         **         ** 
Standard error                  .21            **         **         .34        .28        .30          **       .32            **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 167 (continuation) 
<C6> What impact has this had on you.... Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   37            ** 
 
Effective sample                 24            ** 
 
Total                            35            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            ** 
                                  -%           ** 
 
2                  (2.0)          3            ** 
                                  8%           ** 
 
3                  (3.0)          3            ** 
                                 10%           ** 
 
4                  (4.0)          1            ** 
                                  2%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         25            ** 
                                 71%           ** 
 
It has had 
no impact                         2            ** 
                                  5%           ** 
 
Don't know                        2            ** 
                                  5%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                   6            ** 
                                 18%           ** 
 
Net: High impact                 25            ** 
                                 72%           ** 
 
Mean Score                      4.5            ** 
Standard deviation             1.01            ** 
Standard error                  .21            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 167 (continuation) 
<C6> What impact has this had on you.... Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           27         27         27         24         31         28         21          **         **         **        26          ** 
 
Effective sample                 24           17         17         18         17         20         18         14          **         **         **        16          ** 
 
Total                            35           26         25         26         25         30         26         22          **         **         **        23          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
2                  (2.0)          3            2          -          3          3          2          3          2          **         **         **         2          ** 
                                  8%           9%         -%        10%        11%         8%        10%        10%         **         **         **        10%         ** 
 
3                  (3.0)          3            3          3          2          3          3          2          2          **         **         **         1          ** 
                                 10%          13%        10%         6%        11%        10%         9%        11%         **         **         **         5%         ** 
 
4                  (4.0)          1            1          1          1          *          1          1          *          **         **         **         1          ** 
                                  2%           2%         2%         2%         1%         2%         2%         2%         **         **         **         2%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         25           18         19         18         15         21         17         14          **         **         **        16          ** 
                                 71%          70%        74%        68%        63%        69%        65%        62%         **         **         **        68%         ** 
 
It has had 
no impact                         2            -          2          2          2          2          2          2          **         **         **         2          ** 
                                  5%           -%         7%         7%         7%         6%         7%         8%         **         **         **         8%         ** 
 
Don't know                        2            2          2          2          2          2          2          2          **         **         **         2          ** 
                                  5%           6%         7%         6%         7%         6%         7%         8%         **         **         **         7%         ** 
 
Refused                           -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Net: low impact                   6            6          3          4          5          5          5          5          **         **         **         3          ** 
                                 18%          21%        10%        17%        22%        18%        19%        21%         **         **         **        15%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 167 (continuation) 
<C6> What impact has this had on you.... Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           27         27         27         24         31         28         21          **         **         **        26          ** 
 
Effective sample                 24           17         17         18         17         20         18         14          **         **         **        16          ** 
 
Total                            35           26         25         26         25         30         26         22          **         **         **        23          ** 
 
Net: High impact                 25           19         19         18         16         22         17         14          **         **         **        16          ** 
                                 72%          72%        76%        70%        64%        71%        68%        64%         **         **         **        70%         ** 
 
Mean Score                      4.5          4.4        4.7        4.5        4.3        4.5        4.4        4.4          **         **         **       4.5          ** 
Standard deviation             1.01         1.06        .67       1.08       1.14       1.01       1.10       1.13          **         **         **      1.05          ** 
Standard error                  .21          .26        .17        .27        .30        .24        .28        .32          **         **         **       .28          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 167 (continuation) 
<C6> What impact has this had on you.... Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           33          **         **         **        27          **        24          **         **         **         **        27         29          **         **         ** 
 
Effective sample                 24           21          **         **         **        17          **        15          **         **         **         **        17         19          **         **         ** 
 
Total                            35           31          **         **         **        24          **        22          **         **         **         **        26         28          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
2                  (2.0)          3            3          **         **         **         3          **         2          **         **         **         **         2          2          **         **         ** 
                                  8%           9%         **         **         **        11%         **        10%         **         **         **         **         9%         8%         **         **         ** 
 
3                  (3.0)          3            3          **         **         **         1          **         2          **         **         **         **         1          2          **         **         ** 
                                 10%          11%         **         **         **         5%         **         7%         **         **         **         **         4%         7%         **         **         ** 
 
4                  (4.0)          1            1          **         **         **         1          **         *          **         **         **         **         *          1          **         **         ** 
                                  2%           2%         **         **         **         2%         **         2%         **         **         **         **         1%         2%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         25           21          **         **         **        16          **        15          **         **         **         **        19         20          **         **         ** 
                                 71%          68%         **         **         **        66%         **        65%         **         **         **         **        73%        71%         **         **         ** 
 
It has had 
no impact                         2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  5%           6%         **         **         **         7%         **         8%         **         **         **         **         7%         6%         **         **         ** 
 
Don't know                        2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  5%           5%         **         **         **         7%         **         8%         **         **         **         **         6%         6%         **         **         ** 
 
Refused                           -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Net: low impact                   6            6          **         **         **         4          **         4          **         **         **         **         3          4          **         **         ** 
                                 18%          19%         **         **         **        17%         **        18%         **         **         **         **        13%        15%         **         **         ** 
 
Net: High impact                 25           21          **         **         **        16          **        15          **         **         **         **        19         20          **         **         ** 
                                 72%          69%         **         **         **        69%         **        67%         **         **         **         **        74%        73%         **         **         ** 
 
Mean Score                      4.5          4.4          **         **         **       4.4          **       4.4          **         **         **         **       4.6        4.5          **         **         ** 
Standard deviation             1.01         1.06          **         **         **      1.11          **      1.10          **         **         **         **       .99       1.00          **         **         ** 
Standard error                  .21          .24          **         **         **       .29          **       .30          **         **         **         **       .25        .24          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 167 (continuation) 
<C6> What impact has this had on you.... Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   37           27          **         - 
 
Effective sample                 24           17          **         - 
 
Total                            35           24          **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          -            -          **         - 
                                  -%           -%         **         -% 
 
2                  (2.0)          3            2          **         - 
                                  8%           9%         **         -% 
 
3                  (3.0)          3            3          **         - 
                                 10%          12%         **         -% 
 
4                  (4.0)          1            1          **         - 
                                  2%           2%         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         25           15          **         - 
                                 71%          62%         **         -% 
 
It has had 
no impact                         2            2          **         - 
                                  5%           7%         **         -% 
 
Don't know                        2            2          **         - 
                                  5%           7%         **         -% 
 
Refused                           -            -          **         - 
                                  -%           -%         **         -% 
 
Net: low impact                   6            5          **         - 
                                 18%          21%         **         -% 
 
Net: High impact                 25           16          **         - 
                                 72%          65%         **         -% 
 
Mean Score                      4.5          4.4          **         - 
Standard deviation             1.01         1.11          **         - 
Standard error                  .21          .29          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            24            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            35            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
ASK.COM ---- 
search engine                     1            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  4%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
EMAIL                             2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app            17            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 49%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 10%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
FACETIME ---- 
social media site/app             1            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  4%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     5            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 15%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             1            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  2%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            *            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 *            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            24            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            35            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
TIK TOK ---- social 
media site/app                    *            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  *            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
TWITTER ---- social 
media site/app                    2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
YAHOO ---- search engine          3            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 10%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Somewhere else 
(write in)                        4            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 12%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                  4            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 11%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
NET - Video 
Sharing Site or App               3            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  8%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
NET - Search Engine               7            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 20%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            24            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            35            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                17            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 49%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
NET - Instant Messenger           4            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 11%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
NET - News Site or App            2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
NET - Email or 
another site or app               2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   37            **         **           **         **         **         **        22           32          ** 
 
Effective sample size            24            **         **           **         **         **         **        13           20          ** 
 
Total                            35            **         **           **         **         **         **        18           28          ** 
 
ASK.COM ---- 
search engine                     1            **         **           **         **         **         **         1            1          ** 
                                  4%           **         **           **         **         **         **         8%           5%         ** 
 
EMAIL                             2            **         **           **         **         **         **         2            2          ** 
                                  5%           **         **           **         **         **         **        10%           6%         ** 
 
FACEBOOK ---- 
social media site/app            17            **         **           **         **         **         **         7           11          ** 
                                 49%           **         **           **         **         **         **        38%          41%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            **         **           **         **         **         **         2            3          ** 
                                 10%           **         **           **         **         **         **        10%          12%         ** 
 
FACETIME ---- 
social media site/app             1            **         **           **         **         **         **         1            1          ** 
                                  4%           **         **           **         **         **         **         8%           5%         ** 
 
GOOGLE ---- 
search engine                     5            **         **           **         **         **         **         3            3          ** 
                                 15%           **         **           **         **         **         **        19%          13%         ** 
 
INSTAGRAM ---- 
social media site/app             1            **         **           **         **         **         **         -            1          ** 
                                  2%           **         **           **         **         **         **         -%           3%         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            *            **         **           **         **         **         **         *            *          ** 
                                  1%           **         **           **         **         **         **         2%           2%         ** 
 
SNAPCHAT ---- 
instant messenger                 *            **         **           **         **         **         **         -            *          ** 
                                  1%           **         **           **         **         **         **         -%           2%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         **           **         **         **         **         2            2          ** 
                                  5%           **         **           **         **         **         **         9%           6%         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         2            2          ** 
                                  5%           **         **           **         **         **         **         9%           6%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   37            **         **           **         **         **         **        22           32          ** 
 
Effective sample size            24            **         **           **         **         **         **        13           20          ** 
 
Total                            35            **         **           **         **         **         **        18           28          ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         2            2          ** 
                                  5%           **         **           **         **         **         **         9%           6%         ** 
 
TIK TOK ---- social 
media site/app                    *            **         **           **         **         **         **         -            *          ** 
                                  1%           **         **           **         **         **         **         -%           1%         ** 
 
TWITCH ---- video 
sharing site/app                  *            **         **           **         **         **         **         *            *          ** 
                                  1%           **         **           **         **         **         **         2%           1%         ** 
 
TWITTER ---- social 
media site/app                    2            **         **           **         **         **         **         2            2          ** 
                                  6%           **         **           **         **         **         **        10%           7%         ** 
 
WHATSAPP ---- 
instant messenger                 2            **         **           **         **         **         **         *            2          ** 
                                  5%           **         **           **         **         **         **         1%           6%         ** 
 
YAHOO ---- search engine          3            **         **           **         **         **         **         -            -          ** 
                                 10%           **         **           **         **         **         **         -%           -%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            **         **           **         **         **         **         *            *          ** 
                                  1%           **         **           **         **         **         **         1%           1%         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            **         **           **         **         **         **         2            2          ** 
                                  7%           **         **           **         **         **         **        10%           9%         ** 
 
Somewhere else 
(write in)                        4            **         **           **         **         **         **         4            4          ** 
                                 12%           **         **           **         **         **         **        23%          15%         ** 
 
(Dont know / 
 Can't remember)                  4            **         **           **         **         **         **         1            4          ** 
                                 11%           **         **           **         **         **         **         4%          14%         ** 
 
NET - Video 
Sharing Site or App               3            **         **           **         **         **         **         2            3          ** 
                                  8%           **         **           **         **         **         **        12%          10%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   37            **         **           **         **         **         **        22           32          ** 
 
Effective sample size            24            **         **           **         **         **         **        13           20          ** 
 
Total                            35            **         **           **         **         **         **        18           28          ** 
 
NET - Search Engine               7            **         **           **         **         **         **         3            3          ** 
                                 20%           **         **           **         **         **         **        19%          13%         ** 
 
NET - Social 
Media Site or App                17            **         **           **         **         **         **         7           12          ** 
                                 49%           **         **           **         **         **         **        39%          42%         ** 
 
NET - Instant Messenger           4            **         **           **         **         **         **         2            4          ** 
                                 11%           **         **           **         **         **         **        11%          14%         ** 
 
NET - News Site or App            2            **         **           **         **         **         **         2            2          ** 
                                  7%           **         **           **         **         **         **        13%           8%         ** 
 
NET - Email or 
another site or app               2            **         **           **         **         **         **         2            2          ** 
                                  5%           **         **           **         **         **         **        10%           6%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         -          **         **         **         **         **         -          **         **         **         **          34          **         **         ** 
 
Effective sample size            24            **         -          **         **         **         **         **         -          **         **         **         **          22          **         **         ** 
 
Total                            35            **         -          **         **         **         **         **         -          **         **         **         **          32          **         **         ** 
 
ASK.COM ---- 
search engine                     1            **         -          **         **         **         **         **         -          **         **         **         **           1          **         **         ** 
                                  4%           **         -%         **         **         **         **         **         -%         **         **         **         **           4%         **         **         ** 
 
EMAIL                             2            **         -          **         **         **         **         **         -          **         **         **         **           2          **         **         ** 
                                  5%           **         -%         **         **         **         **         **         -%         **         **         **         **           5%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            17            **         -          **         **         **         **         **         -          **         **         **         **          17          **         **         ** 
                                 49%           **         -%         **         **         **         **         **         -%         **         **         **         **          53%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            **         -          **         **         **         **         **         -          **         **         **         **           2          **         **         ** 
                                 10%           **         -%         **         **         **         **         **         -%         **         **         **         **           6%         **         **         ** 
 
FACETIME ---- 
social media site/app             1            **         -          **         **         **         **         **         -          **         **         **         **           1          **         **         ** 
                                  4%           **         -%         **         **         **         **         **         -%         **         **         **         **           4%         **         **         ** 
 
GOOGLE ---- 
search engine                     5            **         -          **         **         **         **         **         -          **         **         **         **           5          **         **         ** 
                                 15%           **         -%         **         **         **         **         **         -%         **         **         **         **          17%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             1            **         -          **         **         **         **         **         -          **         **         **         **           1          **         **         ** 
                                  2%           **         -%         **         **         **         **         **         -%         **         **         **         **           3%         **         **         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            *            **         -          **         **         **         **         **         -          **         **         **         **           *          **         **         ** 
                                  1%           **         -%         **         **         **         **         **         -%         **         **         **         **           1%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 *            **         -          **         **         **         **         **         -          **         **         **         **           *          **         **         ** 
                                  1%           **         -%         **         **         **         **         **         -%         **         **         **         **           1%         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         -          **         **         **         **         **         -          **         **         **         **           2          **         **         ** 
                                  5%           **         -%         **         **         **         **         **         -%         **         **         **         **           5%         **         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            **         -          **         **         **         **         **         -          **         **         **         **           2          **         **         ** 
                                  5%           **         -%         **         **         **         **         **         -%         **         **         **         **           5%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         -          **         **         **         **         **         -          **         **         **         **          34          **         **         ** 
 
Effective sample size            24            **         -          **         **         **         **         **         -          **         **         **         **          22          **         **         ** 
 
Total                            35            **         -          **         **         **         **         **         -          **         **         **         **          32          **         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            **         -          **         **         **         **         **         -          **         **         **         **           2          **         **         ** 
                                  5%           **         -%         **         **         **         **         **         -%         **         **         **         **           5%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    *            **         -          **         **         **         **         **         -          **         **         **         **           *          **         **         ** 
                                  1%           **         -%         **         **         **         **         **         -%         **         **         **         **           1%         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  *            **         -          **         **         **         **         **         -          **         **         **         **           *          **         **         ** 
                                  1%           **         -%         **         **         **         **         **         -%         **         **         **         **           1%         **         **         ** 
 
TWITTER ---- social 
media site/app                    2            **         -          **         **         **         **         **         -          **         **         **         **           2          **         **         ** 
                                  6%           **         -%         **         **         **         **         **         -%         **         **         **         **           7%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 2            **         -          **         **         **         **         **         -          **         **         **         **           *          **         **         ** 
                                  5%           **         -%         **         **         **         **         **         -%         **         **         **         **           1%         **         **         ** 
 
YAHOO ---- search engine          3            **         -          **         **         **         **         **         -          **         **         **         **           3          **         **         ** 
                                 10%           **         -%         **         **         **         **         **         -%         **         **         **         **          11%         **         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            **         -          **         **         **         **         **         -          **         **         **         **           *          **         **         ** 
                                  1%           **         -%         **         **         **         **         **         -%         **         **         **         **           1%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            **         -          **         **         **         **         **         -          **         **         **         **           1          **         **         ** 
                                  7%           **         -%         **         **         **         **         **         -%         **         **         **         **           3%         **         **         ** 
 
Somewhere else 
(write in)                        4            **         -          **         **         **         **         **         -          **         **         **         **           4          **         **         ** 
                                 12%           **         -%         **         **         **         **         **         -%         **         **         **         **          13%         **         **         ** 
 
(Dont know / 
 Can't remember)                  4            **         -          **         **         **         **         **         -          **         **         **         **           4          **         **         ** 
                                 11%           **         -%         **         **         **         **         **         -%         **         **         **         **          12%         **         **         ** 
 
NET - Video 
Sharing Site or App               3            **         -          **         **         **         **         **         -          **         **         **         **           1          **         **         ** 
                                  8%           **         -%         **         **         **         **         **         -%         **         **         **         **           4%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         -          **         **         **         **         **         -          **         **         **         **          34          **         **         ** 
 
Effective sample size            24            **         -          **         **         **         **         **         -          **         **         **         **          22          **         **         ** 
 
Total                            35            **         -          **         **         **         **         **         -          **         **         **         **          32          **         **         ** 
 
NET - Search Engine               7            **         -          **         **         **         **         **         -          **         **         **         **           7          **         **         ** 
                                 20%           **         -%         **         **         **         **         **         -%         **         **         **         **          22%         **         **         ** 
 
NET - Social 
Media Site or App                17            **         -          **         **         **         **         **         -          **         **         **         **          17          **         **         ** 
                                 49%           **         -%         **         **         **         **         **         -%         **         **         **         **          53%         **         **         ** 
 
NET - Instant Messenger           4            **         -          **         **         **         **         **         -          **         **         **         **           2          **         **         ** 
                                 11%           **         -%         **         **         **         **         **         -%         **         **         **         **           8%         **         **         ** 
 
NET - News Site or App            2            **         -          **         **         **         **         **         -          **         **         **         **           2          **         **         ** 
                                  7%           **         -%         **         **         **         **         **         -%         **         **         **         **           7%         **         **         ** 
 
NET - Email or 
another site or app               2            **         -          **         **         **         **         **         -          **         **         **         **           2          **         **         ** 
                                  5%           **         -%         **         **         **         **         **         -%         **         **         **         **           5%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            24            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Total                            35            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
ASK.COM ---- 
search engine                     1            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  4%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
EMAIL                             2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  5%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
FACEBOOK ---- 
social media site/app            17            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 49%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            3            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 10%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
FACETIME ---- 
social media site/app             1            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  4%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
GOOGLE ---- 
search engine                     5            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 15%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
INSTAGRAM ---- 
social media site/app             1            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  2%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            *            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
SNAPCHAT ---- 
instant messenger                 *            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  5%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            24            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Total                            35            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  5%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  5%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
TIK TOK ---- social 
media site/app                    *            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
TWITCH ---- video 
sharing site/app                  *            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
TWITTER ---- social 
media site/app                    2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  6%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
WHATSAPP ---- 
instant messenger                 2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  5%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
YAHOO ---- search engine          3            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 10%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
YOUTUBE ---- video 
sharing site/app                  2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Somewhere else 
(write in)                        4            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 12%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
(Dont know / 
 Can't remember)                  4            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 11%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            24            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Total                            35            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
NET - Video 
Sharing Site or App               3            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  8%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
NET - Search Engine               7            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 20%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
NET - Social 
Media Site or App                17            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 49%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
NET - Instant Messenger           4            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 11%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
NET - News Site or App            2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
NET - Email or 
another site or app               2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  5%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           36         36         24         27          -           37         37         34         36          -           37         37         31         32          - 
 
Effective sample size            24           23         23         16         17          -           24         24         22         23          -           24         24         21         20          - 
 
Total                            35           33         33         22         22          -           35         35         32         33          -           35         35         30         30          - 
 
ASK.COM ---- 
search engine                     1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  4%           4%         4%         6%         6%         -%           4%         4%         4%         4%         -%           4%         4%         5%         5%         -% 
 
EMAIL                             2            2          2          1          2          -            2          2          2          2          -            2          2          1          2          - 
                                  5%           5%         5%         6%         8%         -%           5%         5%         5%         5%         -%           5%         5%         5%         6%         -% 
 
FACEBOOK ---- 
social media site/app            17           15         15         11         11          -           17         17         15         15          -           17         17         15         15          - 
                                 49%          46%        46%        51%        53%         -%          49%        49%        46%        46%         -%          49%        49%        49%        52%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            3            3          3          3          3          -            3          3          3          3          -            3          3          3          3          - 
                                 10%          10%        10%        15%        15%         -%          10%        10%        10%        10%         -%          10%        10%        11%        11%         -% 
 
FACETIME ---- 
social media site/app             1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  4%           4%         4%         6%         6%         -%           4%         4%         4%         4%         -%           4%         4%         5%         5%         -% 
 
GOOGLE ---- 
search engine                     5            5          5          1          2          -            5          5          3          3          -            5          5          5          4          - 
                                 15%          16%        16%         6%         8%         -%          15%        15%        11%        11%         -%          15%        15%        16%        12%         -% 
 
INSTAGRAM ---- 
social media site/app             1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  2%           2%         2%         4%         4%         -%           2%         2%         2%         2%         -%           2%         2%         3%         3%         -% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            *            *          *          -          -          -            *          *          -          *          -            *          *          -          -          - 
                                  1%           1%         1%         -%         -%         -%           1%         1%         -%         1%         -%           1%         1%         -%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                 *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         2%         2%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          2          -          -          -            2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         -%         -%         -%           5%         5%         5%         5%         -%           5%         5%         6%         6%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           36         36         24         27          -           37         37         34         36          -           37         37         31         32          - 
 
Effective sample size            24           23         23         16         17          -           24         24         22         23          -           24         24         21         20          - 
 
Total                            35           33         33         22         22          -           35         35         32         33          -           35         35         30         30          - 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            2          2          -          -          -            2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         -%         -%         -%           5%         5%         5%         5%         -%           5%         5%         6%         6%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          2          -          -          -            2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         -%         -%         -%           5%         5%         5%         5%         -%           5%         5%         6%         6%         -% 
 
TIK TOK ---- social 
media site/app                    *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         2%         2%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
TWITCH ---- video 
sharing site/app                  *            *          *          -          *          -            *          *          *          *          -            *          *          -          *          - 
                                  1%           1%         1%         -%         2%         -%           1%         1%         1%         1%         -%           1%         1%         -%         1%         -% 
 
TWITTER ---- social 
media site/app                    2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  6%           7%         7%         9%         9%         -%           6%         6%         6%         7%         -%           6%         6%         6%         7%         -% 
 
WHATSAPP ---- 
instant messenger                 2            2          2          1          1          -            2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         7%         7%         -%           5%         5%         5%         5%         -%           5%         5%         6%         6%         -% 
 
YAHOO ---- search engine          3            3          3          2          -          -            3          3          2          2          -            3          3          2          3          - 
                                 10%          10%        10%         7%         -%         -%          10%        10%         5%         5%         -%          10%        10%         6%        11%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
YOUTUBE ---- video 
sharing site/app                  2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  7%           7%         7%         9%        11%         -%           7%         7%         8%         7%         -%           7%         7%         8%         8%         -% 
 
Somewhere else 
(write in)                        4            4          4          2          2          -            4          4          4          4          -            4          4          4          4          - 
                                 12%          12%        12%         8%         8%         -%          12%        12%        13%        12%         -%          12%        12%        14%        14%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           36         36         24         27          -           37         37         34         36          -           37         37         31         32          - 
 
Effective sample size            24           23         23         16         17          -           24         24         22         23          -           24         24         21         20          - 
 
Total                            35           33         33         22         22          -           35         35         32         33          -           35         35         30         30          - 
 
(Dont know / 
 Can't remember)                  4            4          4          4          4          -            4          4          4          4          -            4          4          4          2          - 
                                 11%          11%        11%        16%        17%         -%          11%        11%        12%        11%         -%          11%        11%        12%         8%         -% 
 
NET - Video 
Sharing Site or App               3            3          3          2          3          -            3          3          3          3          -            3          3          2          3          - 
                                  8%           9%         9%         9%        12%         -%           8%         8%         9%         9%         -%           8%         8%         8%         9%         -% 
 
NET - Search Engine               7            7          7          3          2          -            7          7          5          5          -            7          7          5          5          - 
                                 20%          21%        21%        13%         8%         -%          20%        20%        16%        15%         -%          20%        20%        16%        17%         -% 
 
NET - Social 
Media Site or App                17           15         15         11         12          -           17         17         15         15          -           17         17         15         16          - 
                                 49%          46%        46%        51%        54%         -%          49%        49%        46%        46%         -%          49%        49%        50%        52%         -% 
 
NET - Instant Messenger           4            4          4          4          4          -            4          4          4          4          -            4          4          4          4          - 
                                 11%          12%        12%        17%        17%         -%          11%        11%        12%        12%         -%          11%        11%        13%        13%         -% 
 
NET - News Site or App            2            2          2          *          *          -            2          2          2          2          -            2          2          2          2          - 
                                  7%           7%         7%         1%         1%         -%           7%         7%         6%         7%         -%           7%         7%         6%         6%         -% 
 
NET - Email or 
another site or app               2            2          2          1          2          -            2          2          2          2          -            2          2          1          2          - 
                                  5%           5%         5%         6%         8%         -%           5%         5%         5%         5%         -%           5%         5%         5%         6%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **          22         27         22          **        23            **         **         **         **           **         **         **         ** 
 
Effective sample size            24            **         **          14         17         15          **        15            **         **         **         **           **         **         **         ** 
 
Total                            35            **         **          22         26         23          **        23            **         **         **         **           **         **         **         ** 
 
ASK.COM ---- 
search engine                     1            **         **           -          -          1          **         -            **         **         **         **           **         **         **         ** 
                                  4%           **         **           -%         -%         6%         **         -%           **         **         **         **           **         **         **         ** 
 
EMAIL                             2            **         **           *          -          1          **         *            **         **         **         **           **         **         **         ** 
                                  5%           **         **           2%         -%         6%         **         2%           **         **         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app            17            **         **           6         10          9          **        10            **         **         **         **           **         **         **         ** 
                                 49%           **         **          26%        40%        38%         **        42%           **         **         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            **         **           1          1          3          **         1            **         **         **         **           **         **         **         ** 
                                 10%           **         **           7%         6%        12%         **         6%           **         **         **         **           **         **         **         ** 
 
FACETIME ---- 
social media site/app             1            **         **           -          -          1          **         -            **         **         **         **           **         **         **         ** 
                                  4%           **         **           -%         -%         6%         **         -%           **         **         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     5            **         **           4          4          5          **         2            **         **         **         **           **         **         **         ** 
                                 15%           **         **          18%        14%        21%         **         9%           **         **         **         **           **         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             1            **         **           1          1          1          **         1            **         **         **         **           **         **         **         ** 
                                  2%           **         **           4%         3%         3%         **         3%           **         **         **         **           **         **         **         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            *            **         **           *          *          *          **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           2%         2%         2%         **         2%           **         **         **         **           **         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 *            **         **           *          *          *          **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           2%         2%         2%         **         2%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **          22         27         22          **        23            **         **         **         **           **         **         **         ** 
 
Effective sample size            24            **         **          14         17         15          **        15            **         **         **         **           **         **         **         ** 
 
Total                            35            **         **          22         26         23          **        23            **         **         **         **           **         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         **           2          2          2          **         2            **         **         **         **           **         **         **         ** 
                                  5%           **         **           8%         6%         7%         **         7%           **         **         **         **           **         **         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            **         **           2          2          2          **         2            **         **         **         **           **         **         **         ** 
                                  5%           **         **           8%         6%         7%         **         7%           **         **         **         **           **         **         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            **         **           2          2          2          **         2            **         **         **         **           **         **         **         ** 
                                  5%           **         **           8%         6%         7%         **         7%           **         **         **         **           **         **         **         ** 
 
TIK TOK ---- social 
media site/app                    *            **         **           *          *          *          **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           2%         1%         2%         **         2%           **         **         **         **           **         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  *            **         **           *          -          -          **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           2%         -%         -%         **         2%           **         **         **         **           **         **         **         ** 
 
TWITTER ---- social 
media site/app                    2            **         **           1          1          2          **         1            **         **         **         **           **         **         **         ** 
                                  6%           **         **           4%         3%         9%         **         3%           **         **         **         **           **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 2            **         **           2          2          1          **         2            **         **         **         **           **         **         **         ** 
                                  5%           **         **           8%         6%         6%         **         7%           **         **         **         **           **         **         **         ** 
 
YAHOO ---- search engine          3            **         **           3          3          3          **         -            **         **         **         **           **         **         **         ** 
                                 10%           **         **          15%        13%        15%         **         -%           **         **         **         **           **         **         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            **         **           -          *          -          **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           -%         1%         -%         **         1%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **          22         27         22          **        23            **         **         **         **           **         **         **         ** 
 
Effective sample size            24            **         **          14         17         15          **        15            **         **         **         **           **         **         **         ** 
 
Total                            35            **         **          22         26         23          **        23            **         **         **         **           **         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            **         **           2          2          2          **         2            **         **         **         **           **         **         **         ** 
                                  7%           **         **           9%         8%         8%         **         9%           **         **         **         **           **         **         **         ** 
 
Somewhere else 
(write in)                        4            **         **           4          4          4          **         4            **         **         **         **           **         **         **         ** 
                                 12%           **         **          19%        16%        18%         **        18%           **         **         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                  4            **         **           3          3          1          **         2            **         **         **         **           **         **         **         ** 
                                 11%           **         **          14%        12%         6%         **         7%           **         **         **         **           **         **         **         ** 
 
NET - Video 
Sharing Site or App               3            **         **           2          2          2          **         2            **         **         **         **           **         **         **         ** 
                                  8%           **         **          11%         8%         8%         **        10%           **         **         **         **           **         **         **         ** 
 
NET - Search Engine               7            **         **           6          5          7          **         2            **         **         **         **           **         **         **         ** 
                                 20%           **         **          25%        20%        28%         **         9%           **         **         **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                17            **         **           6         11          9          **        10            **         **         **         **           **         **         **         ** 
                                 49%           **         **          27%        40%        39%         **        43%           **         **         **         **           **         **         **         ** 
 
NET - Instant Messenger           4            **         **           2          2          3          **         2            **         **         **         **           **         **         **         ** 
                                 11%           **         **          10%         8%        14%         **         9%           **         **         **         **           **         **         **         ** 
 
NET - News Site or App            2            **         **           2          2          2          **         2            **         **         **         **           **         **         **         ** 
                                  7%           **         **          10%         9%         9%         **        10%           **         **         **         **           **         **         **         ** 
 
NET - Email or 
another site or app               2            **         **           *          -          1          **         *            **         **         **         **           **         **         **         ** 
                                  5%           **         **           2%         -%         6%         **         2%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   37            ** 
 
Effective sample size            24            ** 
 
Total                            35            ** 
 
ASK.COM ---- 
search engine                     1            ** 
                                  4%           ** 
 
EMAIL                             2            ** 
                                  5%           ** 
 
FACEBOOK ---- 
social media site/app            17            ** 
                                 49%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            ** 
                                 10%           ** 
 
FACETIME ---- 
social media site/app             1            ** 
                                  4%           ** 
 
GOOGLE ---- 
search engine                     5            ** 
                                 15%           ** 
 
INSTAGRAM ---- 
social media site/app             1            ** 
                                  2%           ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            *            ** 
                                  1%           ** 
 
SNAPCHAT ---- 
instant messenger                 *            ** 
                                  1%           ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            ** 
                                  5%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   37            ** 
 
Effective sample size            24            ** 
 
Total                            35            ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            ** 
                                  5%           ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            ** 
                                  5%           ** 
 
TIK TOK ---- social 
media site/app                    *            ** 
                                  1%           ** 
 
TWITCH ---- video 
sharing site/app                  *            ** 
                                  1%           ** 
 
TWITTER ---- social 
media site/app                    2            ** 
                                  6%           ** 
 
WHATSAPP ---- 
instant messenger                 2            ** 
                                  5%           ** 
 
YAHOO ---- search engine          3            ** 
                                 10%           ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            ** 
                                  1%           ** 
 
YOUTUBE ---- video 
sharing site/app                  2            ** 
                                  7%           ** 
 
Somewhere else 
(write in)                        4            ** 
                                 12%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   37            ** 
 
Effective sample size            24            ** 
 
Total                            35            ** 
 
(Dont know / 
 Can't remember)                  4            ** 
                                 11%           ** 
 
NET - Video 
Sharing Site or App               3            ** 
                                  8%           ** 
 
NET - Search Engine               7            ** 
                                 20%           ** 
 
NET - Social 
Media Site or App                17            ** 
                                 49%           ** 
 
NET - Instant Messenger           4            ** 
                                 11%           ** 
 
NET - News Site or App            2            ** 
                                  7%           ** 
 
NET - Email or 
another site or app               2            ** 
                                  5%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           27         27         27         24         31         28         21          **         **         **        26          ** 
 
Effective sample size            24           17         17         18         17         20         18         14          **         **         **        16          ** 
 
Total                            35           26         25         26         25         30         26         22          **         **         **        23          ** 
 
ASK.COM ---- 
search engine                     1            1          1          1          1          1          1          1          **         **         **         1          ** 
                                  4%           5%         5%         5%         6%         5%         5%         6%         **         **         **         6%         ** 
 
EMAIL                             2            2          2          2          2          2          1          1          **         **         **         2          ** 
                                  5%           7%         7%         7%         7%         6%         5%         6%         **         **         **         7%         ** 
 
FACEBOOK ---- 
social media site/app            17           12         13         10         11         14         11         11          **         **         **        11          ** 
                                 49%          47%        53%        39%        45%        46%        43%        47%         **         **         **        47%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            1          3          3          3          3          3          2          **         **         **         3          ** 
                                 10%           5%        11%        13%        14%        11%        13%         8%         **         **         **        14%         ** 
 
FACETIME ---- 
social media site/app             1            1          1          1          1          1          1          1          **         **         **         1          ** 
                                  4%           5%         5%         5%         6%         5%         5%         6%         **         **         **         6%         ** 
 
GOOGLE ---- 
search engine                     5            4          3          5          3          5          3          3          **         **         **         3          ** 
                                 15%          13%        14%        20%        14%        17%        12%        14%         **         **         **        15%         ** 
 
INSTAGRAM ---- 
social media site/app             1            *          1          -          1          1          1          *          **         **         **         1          ** 
                                  2%           2%         3%         -%         3%         3%         3%         2%         **         **         **         3%         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            *            -          -          *          *          -          *          -          **         **         **         -          ** 
                                  1%           -%         -%         2%         2%         -%         2%         -%         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           27         27         27         24         31         28         21          **         **         **        26          ** 
 
Effective sample size            24           17         17         18         17         20         18         14          **         **         **        16          ** 
 
Total                            35           26         25         26         25         30         26         22          **         **         **        23          ** 
 
SNAPCHAT ---- 
instant messenger                 *            *          *          -          *          *          *          *          **         **         **         *          ** 
                                  1%           2%         2%         -%         2%         1%         2%         2%         **         **         **         2%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          2          -          2          2          2          2          **         **         **         -          ** 
                                  5%           6%         7%         -%         7%         6%         7%         8%         **         **         **         -%         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            2          2          -          2          2          2          2          **         **         **         -          ** 
                                  5%           6%         7%         -%         7%         6%         7%         8%         **         **         **         -%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          2          -          2          2          2          2          **         **         **         -          ** 
                                  5%           6%         7%         -%         7%         6%         7%         8%         **         **         **         -%         ** 
 
TIK TOK ---- social 
media site/app                    *            -          *          -          *          *          *          -          **         **         **         *          ** 
                                  1%           -%         1%         -%         1%         1%         1%         -%         **         **         **         2%         ** 
 
TWITCH ---- video 
sharing site/app                  *            *          *          *          *          *          -          -          **         **         **         *          ** 
                                  1%           1%         1%         1%         1%         1%         -%         -%         **         **         **         2%         ** 
 
TWITTER ---- social 
media site/app                    2            2          2          2          2          2          2          2          **         **         **         2          ** 
                                  6%           8%         9%         7%         9%         7%         8%        10%         **         **         **         9%         ** 
 
WHATSAPP ---- 
instant messenger                 2            *          2          2          2          2          2          -          **         **         **         2          ** 
                                  5%           1%         7%         6%         7%         6%         6%         -%         **         **         **         7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           27         27         27         24         31         28         21          **         **         **        26          ** 
 
Effective sample size            24           17         17         18         17         20         18         14          **         **         **        16          ** 
 
Total                            35           26         25         26         25         30         26         22          **         **         **        23          ** 
 
YAHOO ---- search engine          3            3          -          3          -          3          2          -          **         **         **         -          ** 
                                 10%          13%         -%        13%         -%        11%         6%         -%         **         **         **         -%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            *          *          *          -          *          *          *          **         **         **         *          ** 
                                  1%           1%         1%         1%         -%         1%         1%         1%         **         **         **         1%         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            2          2          2          2          2          2          2          **         **         **         1          ** 
                                  7%           9%         8%         9%         7%         7%         8%         9%         **         **         **         3%         ** 
 
Somewhere else 
(write in)                        4            4          2          4          2          4          2          4          **         **         **         4          ** 
                                 12%          16%         7%        16%         9%        14%         9%        18%         **         **         **        18%         ** 
 
(Dont know / 
 Can't remember)                  4            4          3          4          4          3          3          2          **         **         **         4          ** 
                                 11%          14%        12%        14%        14%        10%        13%         8%         **         **         **        15%         ** 
 
NET - Video 
Sharing Site or App               3            3          2          3          2          2          2          2          **         **         **         1          ** 
                                  8%          11%         9%        10%         9%         8%         8%         9%         **         **         **         5%         ** 
 
NET - Search Engine               7            5          3          7          3          7          5          3          **         **         **         3          ** 
                                 20%          20%        14%        26%        14%        23%        18%        14%         **         **         **        15%         ** 
 
NET - Social 
Media Site or App                17           13         13         10         11         14         11         11          **         **         **        11          ** 
                                 49%          48%        53%        40%        45%        47%        43%        48%         **         **         **        48%         ** 
 
NET - Instant Messenger           4            2          3          4          4          4          4          2          **         **         **         4          ** 
                                 11%           8%        14%        13%        16%        13%        15%        10%         **         **         **        17%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           27         27         27         24         31         28         21          **         **         **        26          ** 
 
Effective sample size            24           17         17         18         17         20         18         14          **         **         **        16          ** 
 
Total                            35           26         25         26         25         30         26         22          **         **         **        23          ** 
 
NET - News Site or App            2            2          2          1          2          2          2          2          **         **         **         *          ** 
                                  7%           7%         7%         2%         9%         6%         9%         8%         **         **         **         1%         ** 
 
NET - Email or 
another site or app               2            2          2          2          2          2          1          1          **         **         **         2          ** 
                                  5%           7%         7%         7%         7%         6%         5%         6%         **         **         **         7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           33          **         **         **        27          **        24          **         **         **         **        27         29          **         **         ** 
 
Effective sample size            24           21          **         **         **        17          **        15          **         **         **         **        17         19          **         **         ** 
 
Total                            35           31          **         **         **        24          **        22          **         **         **         **        26         28          **         **         ** 
 
ASK.COM ---- 
search engine                     1            1          **         **         **         -          **         1          **         **         **         **         1          1          **         **         ** 
                                  4%           4%         **         **         **         -%         **         6%         **         **         **         **         5%         5%         **         **         ** 
 
EMAIL                             2            2          **         **         **         -          **         2          **         **         **         **         1          2          **         **         ** 
                                  5%           6%         **         **         **         -%         **         8%         **         **         **         **         5%         6%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            17           14          **         **         **         8          **         9          **         **         **         **        14         13          **         **         ** 
                                 49%          44%         **         **         **        34%         **        38%         **         **         **         **        54%        47%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            3          **         **         **         2          **         3          **         **         **         **         2          3          **         **         ** 
                                 10%          11%         **         **         **         8%         **        15%         **         **         **         **         7%        10%         **         **         ** 
 
FACETIME ---- 
social media site/app             1            1          **         **         **         -          **         1          **         **         **         **         1          1          **         **         ** 
                                  4%           4%         **         **         **         -%         **         6%         **         **         **         **         5%         5%         **         **         ** 
 
GOOGLE ---- 
search engine                     5            5          **         **         **         2          **         3          **         **         **         **         5          3          **         **         ** 
                                 15%          17%         **         **         **         7%         **        16%         **         **         **         **        19%        13%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             1            1          **         **         **         1          **         1          **         **         **         **         1          1          **         **         ** 
                                  2%           3%         **         **         **         3%         **         4%         **         **         **         **         3%         3%         **         **         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            *            *          **         **         **         *          **         -          **         **         **         **         -          -          **         **         ** 
                                  1%           1%         **         **         **         2%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 *            *          **         **         **         *          **         *          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         **         **         **         2%         **         2%         **         **         **         **         2%         2%         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  5%           5%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            2          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  5%           5%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           33          **         **         **        27          **        24          **         **         **         **        27         29          **         **         ** 
 
Effective sample size            24           21          **         **         **        17          **        15          **         **         **         **        17         19          **         **         ** 
 
Total                            35           31          **         **         **        24          **        22          **         **         **         **        26         28          **         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  5%           5%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    *            *          **         **         **         *          **         *          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         **         **         **         2%         **         2%         **         **         **         **         1%         1%         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  *            *          **         **         **         -          **         *          **         **         **         **         -          *          **         **         ** 
                                  1%           1%         **         **         **         -%         **         2%         **         **         **         **         -%         1%         **         **         ** 
 
TWITTER ---- social 
media site/app                    2            2          **         **         **         1          **         2          **         **         **         **         2          2          **         **         ** 
                                  6%           7%         **         **         **         3%         **         9%         **         **         **         **         8%         8%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 2            2          **         **         **         2          **         2          **         **         **         **         *          2          **         **         ** 
                                  5%           5%         **         **         **         7%         **         7%         **         **         **         **         1%         6%         **         **         ** 
 
YAHOO ---- search engine          3            3          **         **         **         2          **         -          **         **         **         **         2          2          **         **         ** 
                                 10%          11%         **         **         **         7%         **         -%         **         **         **         **         7%         6%         **         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            *          **         **         **         *          **         *          **         **         **         **         -          *          **         **         ** 
                                  1%           1%         **         **         **         1%         **         1%         **         **         **         **         -%         1%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  7%           7%         **         **         **        10%         **        10%         **         **         **         **         9%         9%         **         **         ** 
 
Somewhere else 
(write in)                        4            4          **         **         **         4          **         4          **         **         **         **         4          4          **         **         ** 
                                 12%          13%         **         **         **        17%         **        18%         **         **         **         **        16%        15%         **         **         ** 
 
(Dont know / 
 Can't remember)                  4            3          **         **         **         4          **         4          **         **         **         **         3          3          **         **         ** 
                                 11%          11%         **         **         **        15%         **        16%         **         **         **         **        13%        11%         **         **         ** 
 
NET - Video 
Sharing Site or App               3            3          **         **         **         2          **         3          **         **         **         **         2          3          **         **         ** 
                                  8%           9%         **         **         **        10%         **        12%         **         **         **         **         9%        10%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           33          **         **         **        27          **        24          **         **         **         **        27         29          **         **         ** 
 
Effective sample size            24           21          **         **         **        17          **        15          **         **         **         **        17         19          **         **         ** 
 
Total                            35           31          **         **         **        24          **        22          **         **         **         **        26         28          **         **         ** 
 
NET - Search Engine               7            7          **         **         **         3          **         3          **         **         **         **         5          5          **         **         ** 
                                 20%          22%         **         **         **        14%         **        16%         **         **         **         **        19%        18%         **         **         ** 
 
NET - Social 
Media Site or App                17           14          **         **         **         8          **         9          **         **         **         **        14         13          **         **         ** 
                                 49%          45%         **         **         **        35%         **        38%         **         **         **         **        55%        48%         **         **         ** 
 
NET - Instant Messenger           4            4          **         **         **         3          **         4          **         **         **         **         2          3          **         **         ** 
                                 11%          13%         **         **         **        11%         **        18%         **         **         **         **         9%        13%         **         **         ** 
 
NET - News Site or App            2            2          **         **         **         1          **         *          **         **         **         **         -          *          **         **         ** 
                                  7%           7%         **         **         **         3%         **         1%         **         **         **         **         -%         1%         **         **         ** 
 
NET - Email or 
another site or app               2            2          **         **         **         -          **         2          **         **         **         **         1          2          **         **         ** 
                                  5%           6%         **         **         **         -%         **         8%         **         **         **         **         5%         6%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   37           27          **         - 
 
Effective sample size            24           17          **         - 
 
Total                            35           24          **         - 
 
ASK.COM ---- 
search engine                     1            1          **         - 
                                  4%           6%         **         -% 
 
EMAIL                             2            2          **         - 
                                  5%           7%         **         -% 
 
FACEBOOK ---- 
social media site/app            17           11          **         - 
                                 49%          46%         **         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            3            3          **         - 
                                 10%          14%         **         -% 
 
FACETIME ---- 
social media site/app             1            1          **         - 
                                  4%           6%         **         -% 
 
GOOGLE ---- 
search engine                     5            3          **         - 
                                 15%          14%         **         -% 
 
INSTAGRAM ---- 
social media site/app             1            1          **         - 
                                  2%           3%         **         -% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            *            -          **         - 
                                  1%           -%         **         -% 
 
SNAPCHAT ---- 
instant messenger                 *            *          **         - 
                                  1%           2%         **         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          **         - 
                                  5%           7%         **         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            2          **         - 
                                  5%           7%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   37           27          **         - 
 
Effective sample size            24           17          **         - 
 
Total                            35           24          **         - 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          **         - 
                                  5%           7%         **         -% 
 
TIK TOK ---- social 
media site/app                    *            *          **         - 
                                  1%           2%         **         -% 
 
TWITCH ---- video 
sharing site/app                  *            *          **         - 
                                  1%           1%         **         -% 
 
TWITTER ---- social 
media site/app                    2            2          **         - 
                                  6%           9%         **         -% 
 
WHATSAPP ---- 
instant messenger                 2            2          **         - 
                                  5%           7%         **         -% 
 
YAHOO ---- search engine          3            -          **         - 
                                 10%           -%         **         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            *          **         - 
                                  1%           1%         **         -% 
 
YOUTUBE ---- video 
sharing site/app                  2            2          **         - 
                                  7%           8%         **         -% 
 
Somewhere else 
(write in)                        4            2          **         - 
                                 12%           9%         **         -% 
 
(Dont know / 
 Can't remember)                  4            3          **         - 
                                 11%          14%         **         -% 
 
NET - Video 
Sharing Site or App               3            2          **         - 
                                  8%           9%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 168 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Promotion of terrorism\ radicalisation 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   37           27          **         - 
 
Effective sample size            24           17          **         - 
 
Total                            35           24          **         - 
 
NET - Search Engine               7            3          **         - 
                                 20%          14%         **         -% 
 
NET - Social 
Media Site or App                17           11          **         - 
                                 49%          47%         **         -% 
 
NET - Instant Messenger           4            4          **         - 
                                 11%          16%         **         -% 
 
NET - News Site or App            2            2          **         - 
                                  7%           8%         **         -% 
 
NET - Email or 
another site or app               2            2          **         - 
                                  5%           7%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 169 
<C8> And did your most recent experience of Promotion of terrorism\ radicalisation come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            24            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            35            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Someone you don't 
know personally                   8            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 24%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Someone you 
know personally                   2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
It wasn’t sent to me             23            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 64%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
(Don't know)                      2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 169 (continuation) 
<C8> And did your most recent experience of Promotion of terrorism\ radicalisation come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   37            **         **           **         **         **         **        22           32          ** 
 
Effective sample size            24            **         **           **         **         **         **        13           20          ** 
 
Total                            35            **         **           **         **         **         **        18           28          ** 
 
Someone you don't 
know personally                   8            **         **           **         **         **         **         4            8          ** 
                                 24%           **         **           **         **         **         **        24%          30%         ** 
 
Someone you 
know personally                   2            **         **           **         **         **         **         -            2          ** 
                                  5%           **         **           **         **         **         **         -%           7%         ** 
 
It wasn’t sent to me             23            **         **           **         **         **         **        13           15          ** 
                                 64%           **         **           **         **         **         **        73%          55%         ** 
 
(Don't know)                      2            **         **           **         **         **         **         *            2          ** 
                                  6%           **         **           **         **         **         **         3%           8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 169 (continuation) 
<C8> And did your most recent experience of Promotion of terrorism\ radicalisation come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         -          **         **         **         **         **         -          **         **         **         **          34          **         **         ** 
 
Effective sample size            24            **         -          **         **         **         **         **         -          **         **         **         **          22          **         **         ** 
 
Total                            35            **         -          **         **         **         **         **         -          **         **         **         **          32          **         **         ** 
 
Someone you don't 
know personally                   8            **         -          **         **         **         **         **         -          **         **         **         **           5          **         **         ** 
                                 24%           **         -%         **         **         **         **         **         -%         **         **         **         **          17%         **         **         ** 
 
Someone you 
know personally                   2            **         -          **         **         **         **         **         -          **         **         **         **           2          **         **         ** 
                                  5%           **         -%         **         **         **         **         **         -%         **         **         **         **           6%         **         **         ** 
 
It wasn’t sent to me             23            **         -          **         **         **         **         **         -          **         **         **         **          23          **         **         ** 
                                 64%           **         -%         **         **         **         **         **         -%         **         **         **         **          71%         **         **         ** 
 
(Don't know)                      2            **         -          **         **         **         **         **         -          **         **         **         **           2          **         **         ** 
                                  6%           **         -%         **         **         **         **         **         -%         **         **         **         **           7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 169 (continuation) 
<C8> And did your most recent experience of Promotion of terrorism\ radicalisation come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            24            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Total                            35            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Someone you don't 
know personally                   8            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 24%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Someone you 
know personally                   2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  5%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
It wasn’t sent to me             23            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 64%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
(Don't know)                      2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  6%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 169 (continuation) 
<C8> And did your most recent experience of Promotion of terrorism\ radicalisation come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           36         36         24         27          -           37         37         34         36          -           37         37         31         32          - 
 
Effective sample size            24           23         23         16         17          -           24         24         22         23          -           24         24         21         20          - 
 
Total                            35           33         33         22         22          -           35         35         32         33          -           35         35         30         30          - 
 
Someone you don't 
know personally                   8            7          7          6          6          -            8          8          8          8          -            8          8          8          8          - 
                                 24%          20%        20%        25%        30%         -%          24%        24%        26%        25%         -%          24%        24%        26%        28%         -% 
 
Someone you 
know personally                   2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  5%           6%         6%         8%         8%         -%           5%         5%         6%         6%         -%           5%         5%         6%         6%         -% 
 
It wasn’t sent to me             23           23         23         13         11          -           23         23         20         21          -           23         23         18         18          - 
                                 64%          68%        68%        57%        52%         -%          64%        64%        62%        63%         -%          64%        64%        61%        59%         -% 
 
(Don't know)                      2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  6%           7%         7%        10%        10%         -%           6%         6%         7%         7%         -%           6%         6%         7%         7%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 169 (continuation) 
<C8> And did your most recent experience of Promotion of terrorism\ radicalisation come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   37            **         **          22         27         22          **        23            **         **         **         **           **         **         **         ** 
 
Effective sample size            24            **         **          14         17         15          **        15            **         **         **         **           **         **         **         ** 
 
Total                            35            **         **          22         26         23          **        23            **         **         **         **           **         **         **         ** 
 
Someone you don't 
know personally                   8            **         **           6          6          7          **         6            **         **         **         **           **         **         **         ** 
                                 24%           **         **          26%        22%        28%         **        25%           **         **         **         **           **         **         **         ** 
 
Someone you 
know personally                   2            **         **           -          -          -          **         2            **         **         **         **           **         **         **         ** 
                                  5%           **         **           -%         -%         -%         **         8%           **         **         **         **           **         **         **         ** 
 
It wasn’t sent to me             23            **         **          15         19         16          **        14            **         **         **         **           **         **         **         ** 
                                 64%           **         **          66%        72%        72%         **        60%           **         **         **         **           **         **         **         ** 
 
(Don't know)                      2            **         **           2          2          -          **         2            **         **         **         **           **         **         **         ** 
                                  6%           **         **           8%         6%         -%         **         7%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 169 (continuation) 
<C8> And did your most recent experience of Promotion of terrorism\ radicalisation come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   37            ** 
 
Effective sample size            24            ** 
 
Total                            35            ** 
 
Someone you don't 
know personally                   8            ** 
                                 24%           ** 
 
Someone you 
know personally                   2            ** 
                                  5%           ** 
 
It wasn’t sent to me             23            ** 
                                 64%           ** 
 
(Don't know)                      2            ** 
                                  6%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 169 (continuation) 
<C8> And did your most recent experience of Promotion of terrorism\ radicalisation come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           27         27         27         24         31         28         21          **         **         **        26          ** 
 
Effective sample size            24           17         17         18         17         20         18         14          **         **         **        16          ** 
 
Total                            35           26         25         26         25         30         26         22          **         **         **        23          ** 
 
Someone you don't 
know personally                   8            7          8          6          7          8          7          6          **         **         **         6          ** 
                                 24%          26%        30%        24%        27%        25%        29%        25%         **         **         **        28%         ** 
 
Someone you 
know personally                   2            2          2          2          2          2          -          2          **         **         **         2          ** 
                                  5%           7%         7%         7%         7%         6%         -%         8%         **         **         **         8%         ** 
 
It wasn’t sent to me             23           16         14         16         14         19         17         13          **         **         **        13          ** 
                                 64%          59%        56%        61%        56%        63%        65%        59%         **         **         **        55%         ** 
 
(Don't know)                      2            2          2          2          2          2          2          2          **         **         **         2          ** 
                                  6%           8%         7%         8%         9%         6%         7%         8%         **         **         **         9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 169 (continuation) 
<C8> And did your most recent experience of Promotion of terrorism\ radicalisation come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   37           33          **         **         **        27          **        24          **         **         **         **        27         29          **         **         ** 
 
Effective sample size            24           21          **         **         **        17          **        15          **         **         **         **        17         19          **         **         ** 
 
Total                            35           31          **         **         **        24          **        22          **         **         **         **        26         28          **         **         ** 
 
Someone you don't 
know personally                   8            6          **         **         **         5          **         8          **         **         **         **         6          8          **         **         ** 
                                 24%          21%         **         **         **        19%         **        35%         **         **         **         **        24%        29%         **         **         ** 
 
Someone you 
know personally                   2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  5%           6%         **         **         **         8%         **         8%         **         **         **         **         7%         7%         **         **         ** 
 
It wasn’t sent to me             23           21          **         **         **        15          **        11          **         **         **         **        16         16          **         **         ** 
                                 64%          68%         **         **         **        64%         **        47%         **         **         **         **        62%        58%         **         **         ** 
 
(Don't know)                      2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  6%           5%         **         **         **         9%         **        10%         **         **         **         **         6%         6%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 169 (continuation) 
<C8> And did your most recent experience of Promotion of terrorism\ radicalisation come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Promotion of terrorism\ radicalisation 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   37           27          **         - 
 
Effective sample size            24           17          **         - 
 
Total                            35           24          **         - 
 
Someone you don't 
know personally                   8            8          **         - 
                                 24%          32%         **         -% 
 
Someone you 
know personally                   2            2          **         - 
                                  5%           8%         **         -% 
 
It wasn’t sent to me             23           13          **         - 
                                 64%          54%         **         -% 
 
(Don't know)                      2            2          **         - 
                                  6%           7%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 170 
<C5> How often do you experience Content promoting self-harm e.g. cutting, anorexia, suicide when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **        23            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            25            **        17            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            36            **        25            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Daily/ most days                  4            **         4            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 11%           **        15%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Weekly/ most weeks                4            **         4            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 12%           **        16%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Monthly/ most months              9            **         6            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 24%           **        23%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Less often than 
once a month                     14            **         8            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 38%           **        31%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
(Prefer not to answer)            *            **         *            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  *%           **         1%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
(Don't know)                      5            **         4            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 15%           **        14%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 170 (continuation) 
<C5> How often do you experience Content promoting self-harm e.g. cutting, anorexia, suicide when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   35           21          **           **         **         **         **        23           32          ** 
 
Effective sample size            25           15          **           **         **         **         **        17           22          ** 
 
Total                            36           23          **           **         **         **         **        25           31          ** 
 
Daily/ most days                  4            2          **           **         **         **         **         2            4          ** 
                                 11%           7%         **           **         **         **         **         8%          12%         ** 
 
Weekly/ most weeks                4            3          **           **         **         **         **         3            4          ** 
                                 12%          15%         **           **         **         **         **        13%          14%         ** 
 
Monthly/ most months              9            6          **           **         **         **         **         5            7          ** 
                                 24%          27%         **           **         **         **         **        19%          22%         ** 
 
Less often than 
once a month                     14            6          **           **         **         **         **        12           11          ** 
                                 38%          28%         **           **         **         **         **        50%          34%         ** 
 
(Prefer not to answer)            *            *          **           **         **         **         **         *            *          ** 
                                  *%           1%         **           **         **         **         **         1%           1%         ** 
 
(Don't know)                      5            5          **           **         **         **         **         2            5          ** 
                                 15%          22%         **           **         **         **         **        10%          17%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 170 (continuation) 
<C5> How often do you experience Content promoting self-harm e.g. cutting, anorexia, suicide when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **         **         **         **         **         **         **         **         **         **         **          31          **         **         ** 
 
Effective sample size            25            **         **         **         **         **         **         **         **         **         **         **         **          22          **         **         ** 
 
Total                            36            **         **         **         **         **         **         **         **         **         **         **         **          33          **         **         ** 
 
Daily/ most days                  4            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                 11%           **         **         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
Weekly/ most weeks                4            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 12%           **         **         **         **         **         **         **         **         **         **         **         **          12%         **         **         ** 
 
Monthly/ most months              9            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 24%           **         **         **         **         **         **         **         **         **         **         **         **          22%         **         **         ** 
 
Less often than 
once a month                     14            **         **         **         **         **         **         **         **         **         **         **         **          14          **         **         ** 
                                 38%           **         **         **         **         **         **         **         **         **         **         **         **          42%         **         **         ** 
 
(Prefer not to answer)            *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
(Don't know)                      5            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                 15%           **         **         **         **         **         **         **         **         **         **         **         **          16%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 170 (continuation) 
<C5> How often do you experience Content promoting self-harm e.g. cutting, anorexia, suicide when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **         **         **         **           **        22           23          **         -          -            **         **         **         ** 
 
Effective sample size            25            **         **         **         **         **           **        15           17          **         -          -            **         **         **         ** 
 
Total                            36            **         **         **         **         **           **        21           25          **         -          -            **         **         **         ** 
 
Daily/ most days                  4            **         **         **         **         **           **         2            3          **         -          -            **         **         **         ** 
                                 11%           **         **         **         **         **           **        12%          13%         **         -%         -%           **         **         **         ** 
 
Weekly/ most weeks                4            **         **         **         **         **           **         2            4          **         -          -            **         **         **         ** 
                                 12%           **         **         **         **         **           **        11%          14%         **         -%         -%           **         **         **         ** 
 
Monthly/ most months              9            **         **         **         **         **           **         5            6          **         -          -            **         **         **         ** 
                                 24%           **         **         **         **         **           **        27%          24%         **         -%         -%           **         **         **         ** 
 
Less often than 
once a month                     14            **         **         **         **         **           **         7            9          **         -          -            **         **         **         ** 
                                 38%           **         **         **         **         **           **        36%          35%         **         -%         -%           **         **         **         ** 
 
(Prefer not to answer)            *            **         **         **         **         **           **         -            *          **         -          -            **         **         **         ** 
                                  *%           **         **         **         **         **           **         -%           1%         **         -%         -%           **         **         **         ** 
 
(Don't know)                      5            **         **         **         **         **           **         3            3          **         -          -            **         **         **         ** 
                                 15%           **         **         **         **         **           **        15%          13%         **         -%         -%           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 170 (continuation) 
<C5> How often do you experience Content promoting self-harm e.g. cutting, anorexia, suicide when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           33         33         27         28          **          35         35         33         34          -           35         35         29         30          - 
 
Effective sample size            25           24         24         19         20          **          25         25         24         25          -           25         25         21         22          - 
 
Total                            36           34         34         26         27          **          36         36         36         36          -           36         36         31         32          - 
 
Daily/ most days                  4            2          2          2          2          **           4          4          4          4          -            4          4          4          4          - 
                                 11%           6%         6%         8%         8%         **          11%        11%        11%        11%         -%          11%        11%        13%        12%         -% 
 
Weekly/ most weeks                4            4          4          4          4          **           4          4          4          4          -            4          4          4          4          - 
                                 12%          12%        12%        16%        15%         **          12%        12%        11%        11%         -%          12%        12%        13%        13%         -% 
 
Monthly/ most months              9            8          8          8          8          **           9          9          8          9          -            9          9          6          6          - 
                                 24%          25%        25%        33%        31%         **          24%        24%        24%        24%         -%          24%        24%        20%        20%         -% 
 
Less often than 
once a month                     14           14         14          7          9          **          14         14         14         14          -           14         14         11         12          - 
                                 38%          40%        40%        28%        32%         **          38%        38%        38%        38%         -%          38%        38%        36%        38%         -% 
 
(Prefer not to answer)            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           1%         1%         1%         1%         **           *%         *%         *%         *%         -%           *%         *%         1%         1%         -% 
 
(Don't know)                      5            5          5          4          4          **           5          5          5          5          -            5          5          5          5          - 
                                 15%          16%        16%        14%        14%         **          15%        15%        15%        15%         -%          15%        15%        18%        17%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 170 (continuation) 
<C5> How often do you experience Content promoting self-harm e.g. cutting, anorexia, suicide when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           22          **          22         28         21         22         24            **         **         **         **           **         **         **         ** 
 
Effective sample size            25           16          **          14         19         15         15         16            **         **         **         **           **         **         **         ** 
 
Total                            36           25          **          20         27         22         20         22            **         **         **         **           **         **         **         ** 
 
Daily/ most days                  4            4          **           4          4          4          3          4            **         **         **         **           **         **         **         ** 
                                 11%          16%         **          19%        14%        17%        17%        17%           **         **         **         **           **         **         **         ** 
 
Weekly/ most weeks                4            3          **           1          3          4          4          1            **         **         **         **           **         **         **         ** 
                                 12%          12%         **           6%        10%        18%        21%         5%           **         **         **         **           **         **         **         ** 
 
Monthly/ most months              9            6          **           4          9          5          3          7            **         **         **         **           **         **         **         ** 
                                 24%          24%         **          22%        32%        24%        17%        30%           **         **         **         **           **         **         **         ** 
 
Less often than 
once a month                     14            9          **           7          9          6          6          7            **         **         **         **           **         **         **         ** 
                                 38%          35%         **          35%        31%        25%        28%        32%           **         **         **         **           **         **         **         ** 
 
(Prefer not to answer)            *            *          **           *          *          *          *          *            **         **         **         **           **         **         **         ** 
                                  *%           1%         **           1%         1%         1%         1%         1%           **         **         **         **           **         **         **         ** 
 
(Don't know)                      5            3          **           3          3          3          3          3            **         **         **         **           **         **         **         ** 
                                 15%          12%         **          16%        12%        15%        16%        14%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 170 (continuation) 
<C5> How often do you experience Content promoting self-harm e.g. cutting, anorexia, suicide when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   35            ** 
 
Effective sample size            25            ** 
 
Total                            36            ** 
 
Daily/ most days                  4            ** 
                                 11%           ** 
 
Weekly/ most weeks                4            ** 
                                 12%           ** 
 
Monthly/ most months              9            ** 
                                 24%           ** 
 
Less often than 
once a month                     14            ** 
                                 38%           ** 
 
(Prefer not to answer)            *            ** 
                                  *%           ** 
 
(Don't know)                      5            ** 
                                 15%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 170 (continuation) 
<C5> How often do you experience Content promoting self-harm e.g. cutting, anorexia, suicide when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           26         31         23         22         30         28         22          **         **         **        24          ** 
 
Effective sample size            25           19         23         16         17         22         21         16          **         **         **        18          ** 
 
Total                            36           28         35         23         25         32         31         25          **         **         **        26          ** 
 
Daily/ most days                  4            3          4          2          4          4          4          4          **         **         **         2          ** 
                                 11%          12%        11%         9%        15%        12%        12%        16%         **         **         **         9%         ** 
 
Weekly/ most weeks                4            4          4          3          4          4          4          4          **         **         **         4          ** 
                                 12%          14%        12%        14%        16%        13%        13%        15%         **         **         **        15%         ** 
 
Monthly/ most months              9            6          8          7          5          8          8          3          **         **         **         6          ** 
                                 24%          23%        23%        30%        20%        27%        26%        13%         **         **         **        23%         ** 
 
Less often than 
once a month                     14            9         14          7          7         11         10          9          **         **         **        10          ** 
                                 38%          31%        39%        30%        27%        33%        33%        37%         **         **         **        38%         ** 
 
(Prefer not to answer)            *            -          *          *          -          *          *          *          **         **         **         -          ** 
                                  *%           -%         1%         1%         -%         1%         1%         1%         **         **         **         -%         ** 
 
(Don't know)                      5            5          5          4          5          5          5          5          **         **         **         4          ** 
                                 15%          20%        14%        16%        22%        15%        15%        19%         **         **         **        14%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 170 (continuation) 
<C5> How often do you experience Content promoting self-harm e.g. cutting, anorexia, suicide when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           30          **         **         **        25          **        22          **         **         **         **        27         31          **         **         ** 
 
Effective sample size            25           21          **         **         **        18          **        16          **         **         **         **        20         22          **         **         ** 
 
Total                            36           29          **         **         **        25          **        24          **         **         **         **        31         32          **         **         ** 
 
Daily/ most days                  4            2          **         **         **         2          **         3          **         **         **         **         3          4          **         **         ** 
                                 11%           7%         **         **         **         7%         **        15%         **         **         **         **        11%        12%         **         **         ** 
 
Weekly/ most weeks                4            4          **         **         **         1          **         4          **         **         **         **         4          4          **         **         ** 
                                 12%          15%         **         **         **         5%         **        16%         **         **         **         **        14%        13%         **         **         ** 
 
Monthly/ most months              9            9          **         **         **         6          **         4          **         **         **         **         8          9          **         **         ** 
                                 24%          30%         **         **         **        25%         **        19%         **         **         **         **        25%        27%         **         **         ** 
 
Less often than 
once a month                     14           10          **         **         **        12          **         8          **         **         **         **        12         12          **         **         ** 
                                 38%          36%         **         **         **        48%         **        34%         **         **         **         **        39%        38%         **         **         ** 
 
(Prefer not to answer)            *            *          **         **         **         -          **         -          **         **         **         **         -          *          **         **         ** 
                                  *%           1%         **         **         **         -%         **         -%         **         **         **         **         -%         1%         **         **         ** 
 
(Don't know)                      5            3          **         **         **         4          **         4          **         **         **         **         3          3          **         **         ** 
                                 15%          11%         **         **         **        15%         **        16%         **         **         **         **        11%        10%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 170 (continuation) 
<C5> How often do you experience Content promoting self-harm e.g. cutting, anorexia, suicide when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   35           23          -          - 
 
Effective sample size            25           16          -          - 
 
Total                            36           24          -          - 
 
Daily/ most days                  4            4          -          - 
                                 11%          16%         -%         -% 
 
Weekly/ most weeks                4            4          -          - 
                                 12%          18%         -%         -% 
 
Monthly/ most months              9            5          -          - 
                                 24%          23%         -%         -% 
 
Less often than 
once a month                     14            7          -          - 
                                 38%          29%         -%         -% 
 
(Prefer not to answer)            *            -          -          - 
                                  *%           -%         -%         -% 
 
(Don't know)                      5            3          -          - 
                                 15%          14%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 171 
<C6>  What impact has this had on you....Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **        23            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample                 25            **        17            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            36            **        25            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            **         *            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  5%           **         2%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
2                  (2.0)          -            **         -            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
3                  (3.0)          3            **         3            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  9%           **        13%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
4                  (4.0)          7            **         5            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 18%           **        20%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         19            **        13            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 53%           **        52%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
It has had 
no impact                         4            **         2            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 10%           **         7%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Don't know                        2            **         2            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  5%           **         7%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Refused                           -            **         -            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Net: low impact                   5            **         4            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 14%           **        15%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Net: High impact                 26            **        18            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 71%           **        71%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Mean Score                      4.3            **       4.4            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
Standard deviation             1.08            **       .91            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
Standard error                  .23            **       .23            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 171 (continuation) 
<C6>  What impact has this had on you....Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   35           21          **           **         **         **         **        23           32          ** 
 
Effective sample                 25           15          **           **         **         **         **        17           22          ** 
 
Total                            36           23          **           **         **         **         **        25           31          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            1          **           **         **         **         **         *            2          ** 
                                  5%           6%         **           **         **         **         **         2%           6%         ** 
 
2                  (2.0)          -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
3                  (3.0)          3            3          **           **         **         **         **         3            3          ** 
                                  9%          15%         **           **         **         **         **        13%          11%         ** 
 
4                  (4.0)          7            3          **           **         **         **         **         7            7          ** 
                                 18%          14%         **           **         **         **         **        27%          21%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         19           11          **           **         **         **         **        11           14          ** 
                                 53%          50%         **           **         **         **         **        43%          45%         ** 
 
It has had 
no impact                         4            2          **           **         **         **         **         4            4          ** 
                                 10%           8%         **           **         **         **         **        15%          11%         ** 
 
Don't know                        2            2          **           **         **         **         **         -            2          ** 
                                  5%           8%         **           **         **         **         **         -%           5%         ** 
 
Refused                           -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Net: low impact                   5            5          **           **         **         **         **         4            5          ** 
                                 14%          20%         **           **         **         **         **        15%          16%         ** 
 
Net: High impact                 26           14          **           **         **         **         **        17           21          ** 
                                 71%          64%         **           **         **         **         **        70%          67%         ** 
 
Mean Score                      4.3          4.2          **           **         **         **         **       4.3          4.2          ** 
Standard deviation             1.08         1.19          **           **         **         **         **       .90         1.14          ** 
Standard error                  .23          .32          **           **         **         **         **       .23          .26          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 171 (continuation) 
<C6>  What impact has this had on you....Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **         **         **         **         **         **         **         **         **         **         **          31          **         **         ** 
 
Effective sample                 25            **         **         **         **         **         **         **         **         **         **         **         **          22          **         **         ** 
 
Total                            36            **         **         **         **         **         **         **         **         **         **         **         **          33          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
2                  (2.0)          -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
3                  (3.0)          3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         **         **          10%         **         **         ** 
 
4                  (4.0)          7            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 18%           **         **         **         **         **         **         **         **         **         **         **         **          20%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         19            **         **         **         **         **         **         **         **         **         **         **         **          16          **         **         ** 
                                 53%           **         **         **         **         **         **         **         **         **         **         **         **          48%         **         **         ** 
 
It has had 
no impact                         4            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         **         **          11%         **         **         ** 
 
Don't know                        2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
Refused                           -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Net: low impact                   5            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                 14%           **         **         **         **         **         **         **         **         **         **         **         **          16%         **         **         ** 
 
Net: High impact                 26            **         **         **         **         **         **         **         **         **         **         **         **          22          **         **         ** 
                                 71%           **         **         **         **         **         **         **         **         **         **         **         **          68%         **         **         ** 
 
Mean Score                      4.3            **         **         **         **         **         **         **         **         **         **         **         **         4.3          **         **         ** 
                                              -- 
Standard deviation             1.08            **         **         **         **         **         **         **         **         **         **         **         **        1.12          **         **         ** 
Standard error                  .23            **         **         **         **         **         **         **         **         **         **         **         **         .25          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 171 (continuation) 
<C6>  What impact has this had on you....Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **         **         **         **           **        22           23          **         -          -            **         **         **         ** 
 
Effective sample                 25            **         **         **         **         **           **        15           17          **         -          -            **         **         **         ** 
 
Total                            36            **         **         **         **         **           **        21           25          **         -          -            **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            **         **         **         **         **           **         2            1          **         -          -            **         **         **         ** 
                                  5%           **         **         **         **         **           **         9%           5%         **         -%         -%           **         **         **         ** 
 
2                  (2.0)          -            **         **         **         **         **           **         -            -          **         -          -            **         **         **         ** 
                                  -%           **         **         **         **         **           **         -%           -%         **         -%         -%           **         **         **         ** 
 
3                  (3.0)          3            **         **         **         **         **           **         2            2          **         -          -            **         **         **         ** 
                                  9%           **         **         **         **         **           **         8%           6%         **         -%         -%           **         **         **         ** 
 
4                  (4.0)          7            **         **         **         **         **           **         5            5          **         -          -            **         **         **         ** 
                                 18%           **         **         **         **         **           **        24%          20%         **         -%         -%           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         19            **         **         **         **         **           **         9           14          **         -          -            **         **         **         ** 
                                 53%           **         **         **         **         **           **        42%          55%         **         -%         -%           **         **         **         ** 
 
It has had 
no impact                         4            **         **         **         **         **           **         2            2          **         -          -            **         **         **         ** 
                                 10%           **         **         **         **         **           **         9%           7%         **         -%         -%           **         **         **         ** 
 
Don't know                        2            **         **         **         **         **           **         2            2          **         -          -            **         **         **         ** 
                                  5%           **         **         **         **         **           **         8%           7%         **         -%         -%           **         **         **         ** 
 
Refused                           -            **         **         **         **         **           **         -            -          **         -          -            **         **         **         ** 
                                  -%           **         **         **         **         **           **         -%           -%         **         -%         -%           **         **         **         ** 
 
Net: low impact                   5            **         **         **         **         **           **         3            3          **         -          -            **         **         **         ** 
                                 14%           **         **         **         **         **           **        17%          12%         **         -%         -%           **         **         **         ** 
 
Net: High impact                 26            **         **         **         **         **           **        14           19          **         -          -            **         **         **         ** 
                                 71%           **         **         **         **         **           **        66%          75%         **         -%         -%           **         **         **         ** 
 
Mean Score                      4.3            **         **         **         **         **           **       4.1          4.4          **         -          -            **         **         **         ** 
Standard deviation             1.08            **         **         **         **         **           **      1.27         1.07          **         -          -            **         **         **         ** 
Standard error                  .23            **         **         **         **         **           **       .35          .28          **         -          -            **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 171 (continuation) 
<C6>  What impact has this had on you....Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           33         33         27         28          **          35         35         33         34          -           35         35         29         30          - 
 
Effective sample                 25           24         24         19         20          **          25         25         24         25          -           25         25         21         22          - 
 
Total                            36           34         34         26         27          **          36         36         36         36          -           36         36         31         32          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         7%         6%         **           5%         5%         5%         5%         -%           5%         5%         6%         6%         -% 
 
2                  (2.0)          -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
3                  (3.0)          3            3          3          2          2          **           3          3          3          3          -            3          3          3          2          - 
                                  9%          10%        10%         6%         6%         **           9%         9%         9%         9%         -%           9%         9%        11%         5%         -% 
 
4                  (4.0)          7            7          7          7          7          **           7          7          7          7          -            7          7          7          7          - 
                                 18%          19%        19%        26%        24%         **          18%        18%        19%        19%         -%          18%        18%        22%        21%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         19           17         17         12         14          **          19         19         19         19          -           19         19         14         18          - 
                                 53%          50%        50%        48%        50%         **          53%        53%        52%        52%         -%          53%        53%        44%        57%         -% 
 
It has had 
no impact                         4            4          4          2          2          **           4          4          4          4          -            4          4          4          2          - 
                                 10%          11%        11%         7%         7%         **          10%        10%        10%        10%         -%          10%        10%        12%         6%         -% 
 
Don't know                        2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         7%         6%         **           5%         5%         5%         5%         -%           5%         5%         6%         5%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                   5            5          5          3          3          **           5          5          5          5          -            5          5          5          3          - 
                                 14%          15%        15%        13%        12%         **          14%        14%        14%        14%         -%          14%        14%        17%        11%         -% 
 
Net: High impact                 26           24         24         19         20          **          26         26         25         25          -           26         26         20         25          - 
                                 71%          70%        70%        73%        75%         **          71%        71%        71%        71%         -%          71%        71%        66%        78%         -% 
 
Mean Score                      4.3          4.3        4.3        4.2        4.3          **         4.3        4.3        4.3        4.3          -          4.3        4.3        4.2        4.4          - 
Standard deviation             1.08         1.10       1.10       1.15       1.13          **        1.08       1.08       1.08       1.08          -         1.08       1.08       1.14       1.07          - 
Standard error                  .23          .24        .24        .28        .27          **         .23        .23        .23        .23          -          .23        .23        .27        .24          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2421 
Table 171 (continuation) 
<C6>  What impact has this had on you....Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           22          **          22         28         21         22         24            **         **         **         **           **         **         **         ** 
 
Effective sample                 25           16          **          14         19         15         15         16            **         **         **         **           **         **         **         ** 
 
Total                            36           25          **          20         27         22         20         22            **         **         **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          **           2          2          1          2          2            **         **         **         **           **         **         **         ** 
                                  5%           7%         **           9%         6%         6%         9%         8%           **         **         **         **           **         **         **         ** 
 
2                  (2.0)          -            -          **           -          -          -          -          -            **         **         **         **           **         **         **         ** 
                                  -%           -%         **           -%         -%         -%         -%         -%           **         **         **         **           **         **         **         ** 
 
3                  (3.0)          3            2          **           3          3          3          2          3            **         **         **         **           **         **         **         ** 
                                  9%           7%         **          17%        12%        15%         8%        15%           **         **         **         **           **         **         **         ** 
 
4                  (4.0)          7            4          **           -          2          3          3          -            **         **         **         **           **         **         **         ** 
                                 18%          15%         **           -%         6%        14%        15%         -%           **         **         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         19           12          **          11         17         11         10         14            **         **         **         **           **         **         **         ** 
                                 53%          50%         **          56%        62%        49%        50%        61%           **         **         **         **           **         **         **         ** 
 
It has had 
no impact                         4            4          **           4          4          4          4          4            **         **         **         **           **         **         **         ** 
                                 10%          15%         **          18%        13%        16%        18%        16%           **         **         **         **           **         **         **         ** 
 
Don't know                        2            2          **           -          -          -          -          -            **         **         **         **           **         **         **         ** 
                                  5%           7%         **           -%         -%         -%         -%         -%           **         **         **         **           **         **         **         ** 
 
Refused                           -            -          **           -          -          -          -          -            **         **         **         **           **         **         **         ** 
                                  -%           -%         **           -%         -%         -%         -%         -%           **         **         **         **           **         **         **         ** 
 
Net: low impact                   5            3          **           5          5          5          3          5            **         **         **         **           **         **         **         ** 
                                 14%          14%         **          26%        19%        21%        17%        23%           **         **         **         **           **         **         **         ** 
 
Net: High impact                 26           16          **          11         19         14         13         14            **         **         **         **           **         **         **         ** 
                                 71%          65%         **          56%        68%        63%        65%        61%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 171 (continuation) 
<C6>  What impact has this had on you....Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           22          **          22         28         21         22         24            **         **         **         **           **         **         **         ** 
 
Effective sample                 25           16          **          14         19         15         15         16            **         **         **         **           **         **         **         ** 
 
Total                            36           25          **          20         27         22         20         22            **         **         **         **           **         **         **         ** 
 
Mean Score                      4.3          4.3          **         4.2        4.4        4.2        4.2        4.3            **         **         **         **           **         **         **         ** 
Standard deviation             1.08         1.24          **        1.40       1.21       1.20       1.32       1.33            **         **         **         **           **         **         **         ** 
Standard error                  .23          .34          **         .40        .29        .33        .37        .36            **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 171 (continuation) 
<C6>  What impact has this had on you....Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   35            ** 
 
Effective sample                 25            ** 
 
Total                            36            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            ** 
                                  5%           ** 
 
2                  (2.0)          -            ** 
                                  -%           ** 
 
3                  (3.0)          3            ** 
                                  9%           ** 
 
4                  (4.0)          7            ** 
                                 18%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         19            ** 
                                 53%           ** 
 
It has had 
no impact                         4            ** 
                                 10%           ** 
 
Don't know                        2            ** 
                                  5%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                   5            ** 
                                 14%           ** 
 
Net: High impact                 26            ** 
                                 71%           ** 
 
Mean Score                      4.3            ** 
Standard deviation             1.08            ** 
Standard error                  .23            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 171 (continuation) 
<C6>  What impact has this had on you....Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           26         31         23         22         30         28         22          **         **         **        24          ** 
 
Effective sample                 25           19         23         16         17         22         21         16          **         **         **        18          ** 
 
Total                            36           28         35         23         25         32         31         25          **         **         **        26          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            1          1          2          2          2          2          2          **         **         **         1          ** 
                                  5%           5%         4%         8%         7%         5%         6%         7%         **         **         **         5%         ** 
 
2                  (2.0)          -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
3                  (3.0)          3            3          3          2          2          3          3          2          **         **         **         -          ** 
                                  9%          12%        10%         7%         7%        10%        11%         7%         **         **         **         -%         ** 
 
4                  (4.0)          7            5          7          3          7          7          5          5          **         **         **         5          ** 
                                 18%          18%        19%        13%        27%        21%        16%        20%         **         **         **        19%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         19           14         18         11         11         15         17         11          **         **         **        15          ** 
                                 53%          52%        52%        49%        45%        47%        56%        44%         **         **         **        56%         ** 
 
It has had 
no impact                         4            2          4          4          2          4          2          4          **         **         **         4          ** 
                                 10%           7%        10%        16%         7%        11%         6%        15%         **         **         **        14%         ** 
 
Don't know                        2            2          2          2          2          2          2          2          **         **         **         2          ** 
                                  5%           6%         5%         7%         7%         5%         6%         7%         **         **         **         7%         ** 
 
Refused                           -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Net: low impact                   5            5          5          3          3          5          5          3          **         **         **         1          ** 
                                 14%          17%        13%        15%        14%        16%        16%        14%         **         **         **         5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 171 (continuation) 
<C6>  What impact has this had on you....Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           26         31         23         22         30         28         22          **         **         **        24          ** 
 
Effective sample                 25           19         23         16         17         22         21         16          **         **         **        18          ** 
 
Total                            36           28         35         23         25         32         31         25          **         **         **        26          ** 
 
Net: High impact                 26           19         25         14         18         22         22         16          **         **         **        20          ** 
                                 71%          70%        71%        62%        72%        68%        72%        64%         **         **         **        75%         ** 
 
Mean Score                      4.3          4.3        4.4        4.2        4.2        4.2        4.3        4.2          **         **         **       4.5          ** 
Standard deviation             1.08         1.09       1.01       1.29       1.17       1.13       1.13       1.23          **         **         **      1.03          ** 
Standard error                  .23          .27        .22        .35        .31        .26        .26        .33          **         **         **       .27          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 171 (continuation) 
<C6>  What impact has this had on you....Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           30          **         **         **        25          **        22          **         **         **         **        27         31          **         **         ** 
 
Effective sample                 25           21          **         **         **        18          **        16          **         **         **         **        20         22          **         **         ** 
 
Total                            36           29          **         **         **        25          **        24          **         **         **         **        31         32          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          **         **         **         2          **         2          **         **         **         **         1          2          **         **         ** 
                                  5%           6%         **         **         **         7%         **         7%         **         **         **         **         4%         5%         **         **         ** 
 
2                  (2.0)          -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
3                  (3.0)          3            3          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  9%          12%         **         **         **         7%         **         7%         **         **         **         **         5%         5%         **         **         ** 
 
4                  (4.0)          7            5          **         **         **         2          **         3          **         **         **         **         5          7          **         **         ** 
                                 18%          17%         **         **         **         8%         **        13%         **         **         **         **        16%        21%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         19           15          **         **         **        14          **        12          **         **         **         **        17         17          **         **         ** 
                                 53%          53%         **         **         **        57%         **        50%         **         **         **         **        57%        52%         **         **         ** 
 
It has had 
no impact                         4            4          **         **         **         4          **         4          **         **         **         **         4          4          **         **         ** 
                                 10%          13%         **         **         **        14%         **        15%         **         **         **         **        12%        11%         **         **         ** 
 
Don't know                        2            -          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  5%           -%         **         **         **         7%         **         7%         **         **         **         **         6%         5%         **         **         ** 
 
Refused                           -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Net: low impact                   5            5          **         **         **         3          **         3          **         **         **         **         3          3          **         **         ** 
                                 14%          18%         **         **         **        14%         **        14%         **         **         **         **        10%        11%         **         **         ** 
 
Net: High impact                 26           20          **         **         **        16          **        15          **         **         **         **        22         23          **         **         ** 
                                 71%          70%         **         **         **        65%         **        63%         **         **         **         **        73%        73%         **         **         ** 
 
Mean Score                      4.3          4.3          **         **         **       4.4          **       4.3          **         **         **         **       4.5        4.4          **         **         ** 
                                                                                                                            j          j 
Standard deviation             1.08         1.16          **         **         **      1.25          **      1.27          **         **         **         **      1.02       1.09          **         **         ** 
Standard error                  .23          .27          **         **         **       .32          **       .35          **         **         **         **       .24        .25          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 171 (continuation) 
<C6>  What impact has this had on you....Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   35           23          -          - 
 
Effective sample                 25           16          -          - 
 
Total                            36           24          -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            1          -          - 
                                  5%           6%         -%         -% 
 
2                  (2.0)          -            -          -          - 
                                  -%           -%         -%         -% 
 
3                  (3.0)          3            3          -          - 
                                  9%          14%         -%         -% 
 
4                  (4.0)          7            7          -          - 
                                 18%          28%         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         19           11          -          - 
                                 53%          45%         -%         -% 
 
It has had 
no impact                         4            2          -          - 
                                 10%           7%         -%         -% 
 
Don't know                        2            -          -          - 
                                  5%           -%         -%         -% 
 
Refused                           -            -          -          - 
                                  -%           -%         -%         -% 
 
Net: low impact                   5            5          -          - 
                                 14%          20%         -%         -% 
 
Net: High impact                 26           17          -          - 
                                 71%          73%         -%         -% 
 
Mean Score                      4.3          4.2          -          - 
Standard deviation             1.08         1.10          -          - 
Standard error                  .23          .28          -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **        23            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            25            **        17            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            36            **        25            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            **         2            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  4%           **         6%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
ASK.COM ---- 
search engine                     1            **         1            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  4%           **         5%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            **         2            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  5%           **         7%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
EMAIL                             1            **         1            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  4%           **         5%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app            19            **        14            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 52%           **        55%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            **         1            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         5%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     7            **         7            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 19%           **        27%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             2            **         2            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **        10%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            **         *            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  *%           **         1%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            **         2            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  5%           **         7%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 3            **         1            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  8%           **         4%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **        23            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            25            **        17            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            36            **        25            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
TELEGRAM ---- 
instant messenger                 2            **         2            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  5%           **         7%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         2            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  5%           **         7%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            **         2            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  5%           **         7%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            **         2            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  5%           **         7%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
TIK TOK ---- social 
media site/app                    *            **         *            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         1%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
TWITTER ---- social 
media site/app                    *            **         *            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         2%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 1            **         1            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  2%           **         2%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            **         2            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  6%           **         7%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                  7            **         3            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 19%           **        13%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - Video 
Sharing Site or App               2            **         2            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  6%           **         7%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - Search Engine               7            **         7            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 19%           **        27%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **        23            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            25            **        17            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            36            **        25            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                22            **        15            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 61%           **        60%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - Instant Messenger           7            **         4            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 20%           **        17%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - News Site or App            5            **         5            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 14%           **        20%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - Email or 
another site or app               1            **         1            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  4%           **         5%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   35           21          **           **         **         **         **        23           32          ** 
 
Effective sample size            25           15          **           **         **         **         **        17           22          ** 
 
Total                            36           23          **           **         **         **         **        25           31          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            -          **           **         **         **         **         2            -          ** 
                                  4%           -%         **           **         **         **         **         6%           -%         ** 
 
ASK.COM ---- 
search engine                     1            1          **           **         **         **         **         1            1          ** 
                                  4%           6%         **           **         **         **         **         6%           4%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            2          **           **         **         **         **         2            2          ** 
                                  5%           7%         **           **         **         **         **         7%           5%         ** 
 
EMAIL                             1            1          **           **         **         **         **         1            1          ** 
                                  4%           6%         **           **         **         **         **         6%           4%         ** 
 
FACEBOOK ---- 
social media site/app            19            9          **           **         **         **         **        14           16          ** 
                                 52%          40%         **           **         **         **         **        55%          50%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            2          **           **         **         **         **         2            2          ** 
                                  7%          11%         **           **         **         **         **         7%           8%         ** 
 
GOOGLE ---- 
search engine                     7            3          **           **         **         **         **         5            7          ** 
                                 19%          14%         **           **         **         **         **        21%          22%         ** 
 
INSTAGRAM ---- 
social media site/app             2            2          **           **         **         **         **         2            2          ** 
                                  7%           7%         **           **         **         **         **         7%           8%         ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          **           **         **         **         **         *            *          ** 
                                  *%           1%         **           **         **         **         **         1%           1%         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            2          **           **         **         **         **         2            2          ** 
                                  5%           7%         **           **         **         **         **         7%           5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   35           21          **           **         **         **         **        23           32          ** 
 
Effective sample size            25           15          **           **         **         **         **        17           22          ** 
 
Total                            36           23          **           **         **         **         **        25           31          ** 
 
SNAPCHAT ---- 
instant messenger                 3            2          **           **         **         **         **         *            1          ** 
                                  8%           9%         **           **         **         **         **         2%           4%         ** 
 
TELEGRAM ---- 
instant messenger                 2            2          **           **         **         **         **         2            2          ** 
                                  5%           7%         **           **         **         **         **         7%           5%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          **           **         **         **         **         2            2          ** 
                                  5%           7%         **           **         **         **         **         7%           5%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            2          **           **         **         **         **         2            2          ** 
                                  5%           7%         **           **         **         **         **         7%           5%         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            2          **           **         **         **         **         2            2          ** 
                                  5%           7%         **           **         **         **         **         7%           5%         ** 
 
TIK TOK ---- social 
media site/app                    *            -          **           **         **         **         **         -            *          ** 
                                  1%           -%         **           **         **         **         **         -%           1%         ** 
 
TWITTER ---- social 
media site/app                    *            -          **           **         **         **         **         *            *          ** 
                                  1%           -%         **           **         **         **         **         2%           1%         ** 
 
WHATSAPP ---- 
instant messenger                 1            *          **           **         **         **         **         1            1          ** 
                                  2%           1%         **           **         **         **         **         3%           2%         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            2          **           **         **         **         **         2            2          ** 
                                  6%           9%         **           **         **         **         **         8%           7%         ** 
 
(Dont know / 
 Can't remember)                  7            6          **           **         **         **         **         4            7          ** 
                                 19%          28%         **           **         **         **         **        15%          22%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2433 
Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   35           21          **           **         **         **         **        23           32          ** 
 
Effective sample size            25           15          **           **         **         **         **        17           22          ** 
 
Total                            36           23          **           **         **         **         **        25           31          ** 
 
NET - Video 
Sharing Site or App               2            2          **           **         **         **         **         2            2          ** 
                                  6%           9%         **           **         **         **         **         8%           7%         ** 
 
NET - Search Engine               7            3          **           **         **         **         **         5            7          ** 
                                 19%          14%         **           **         **         **         **        21%          22%         ** 
 
NET - Social 
Media Site or App                22           12          **           **         **         **         **        15           17          ** 
                                 61%          54%         **           **         **         **         **        61%          55%         ** 
 
NET - Instant Messenger           7            6          **           **         **         **         **         4            5          ** 
                                 20%          28%         **           **         **         **         **        17%          17%         ** 
 
NET - News Site or App            5            4          **           **         **         **         **         5            4          ** 
                                 14%          15%         **           **         **         **         **        21%          11%         ** 
 
NET - Email or 
another site or app               1            1          **           **         **         **         **         1            1          ** 
                                  4%           6%         **           **         **         **         **         6%           4%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **         **         **         **         **         **         **         **         **         **         **          31          **         **         ** 
 
Effective sample size            25            **         **         **         **         **         **         **         **         **         **         **         **          22          **         **         ** 
 
Total                            36            **         **         **         **         **         **         **         **         **         **         **         **          33          **         **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
ASK.COM ---- 
search engine                     1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
EMAIL                             1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            19            **         **         **         **         **         **         **         **         **         **         **         **          18          **         **         ** 
                                 52%           **         **         **         **         **         **         **         **         **         **         **         **          56%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
GOOGLE ---- 
search engine                     7            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                 19%           **         **         **         **         **         **         **         **         **         **         **         **          16%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             2            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **         **         **         **         **         **         **         **         **         **         **          31          **         **         ** 
 
Effective sample size            25            **         **         **         **         **         **         **         **         **         **         **         **          22          **         **         ** 
 
Total                            36            **         **         **         **         **         **         **         **         **         **         **         **          33          **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         **         **         **           9%         **         **         ** 
 
TELEGRAM ---- 
instant messenger                 2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
TWITTER ---- social 
media site/app                    *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
(Dont know / 
 Can't remember)                  7            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 19%           **         **         **         **         **         **         **         **         **         **         **         **          20%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **         **         **         **         **         **         **         **         **         **         **          31          **         **         ** 
 
Effective sample size            25            **         **         **         **         **         **         **         **         **         **         **         **          22          **         **         ** 
 
Total                            36            **         **         **         **         **         **         **         **         **         **         **         **          33          **         **         ** 
 
NET - Video 
Sharing Site or App               2            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
NET - Search Engine               7            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                 19%           **         **         **         **         **         **         **         **         **         **         **         **          16%         **         **         ** 
 
NET - Social 
Media Site or App                22            **         **         **         **         **         **         **         **         **         **         **         **          20          **         **         ** 
                                 61%           **         **         **         **         **         **         **         **         **         **         **         **          62%         **         **         ** 
 
NET - Instant Messenger           7            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 20%           **         **         **         **         **         **         **         **         **         **         **         **          22%         **         **         ** 
 
NET - News Site or App            5            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                 14%           **         **         **         **         **         **         **         **         **         **         **         **          16%         **         **         ** 
 
NET - Email or 
another site or app               1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **         **         **         **           **        22           23          **         -          -            **         **         **         ** 
 
Effective sample size            25            **         **         **         **         **           **        15           17          **         -          -            **         **         **         ** 
 
Total                            36            **         **         **         **         **           **        21           25          **         -          -            **         **         **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            **         **         **         **         **           **         -            2          **         -          -            **         **         **         ** 
                                  4%           **         **         **         **         **           **         -%           6%         **         -%         -%           **         **         **         ** 
 
ASK.COM ---- 
search engine                     1            **         **         **         **         **           **         1            1          **         -          -            **         **         **         ** 
                                  4%           **         **         **         **         **           **         7%           5%         **         -%         -%           **         **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **           **         -            -          **         -          -            **         **         **         ** 
                                  5%           **         **         **         **         **           **         -%           -%         **         -%         -%           **         **         **         ** 
 
EMAIL                             1            **         **         **         **         **           **         1            1          **         -          -            **         **         **         ** 
                                  4%           **         **         **         **         **           **         7%           5%         **         -%         -%           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app            19            **         **         **         **         **           **        12           15          **         -          -            **         **         **         ** 
                                 52%           **         **         **         **         **           **        59%          60%         **         -%         -%           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            **         **         **         **         **           **         2            2          **         -          -            **         **         **         ** 
                                  7%           **         **         **         **         **           **        11%           7%         **         -%         -%           **         **         **         ** 
 
GOOGLE ---- 
search engine                     7            **         **         **         **         **           **         2            4          **         -          -            **         **         **         ** 
                                 19%           **         **         **         **         **           **         9%          14%         **         -%         -%           **         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             2            **         **         **         **         **           **         1            2          **         -          -            **         **         **         ** 
                                  7%           **         **         **         **         **           **         5%           8%         **         -%         -%           **         **         **         ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            **         **         **         **         **           **         *            *          **         -          -            **         **         **         ** 
                                  *%           **         **         **         **         **           **         1%           1%         **         -%         -%           **         **         **         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **           **         -            -          **         -          -            **         **         **         ** 
                                  5%           **         **         **         **         **           **         -%           -%         **         -%         -%           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **         **         **         **           **        22           23          **         -          -            **         **         **         ** 
 
Effective sample size            25            **         **         **         **         **           **        15           17          **         -          -            **         **         **         ** 
 
Total                            36            **         **         **         **         **           **        21           25          **         -          -            **         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 3            **         **         **         **         **           **         3            3          **         -          -            **         **         **         ** 
                                  8%           **         **         **         **         **           **        14%          10%         **         -%         -%           **         **         **         ** 
 
TELEGRAM ---- 
instant messenger                 2            **         **         **         **         **           **         -            2          **         -          -            **         **         **         ** 
                                  5%           **         **         **         **         **           **         -%           7%         **         -%         -%           **         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         **         **         **         **           **         -            -          **         -          -            **         **         **         ** 
                                  5%           **         **         **         **         **           **         -%           -%         **         -%         -%           **         **         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            **         **         **         **         **           **         -            2          **         -          -            **         **         **         ** 
                                  5%           **         **         **         **         **           **         -%           7%         **         -%         -%           **         **         **         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **           **         -            2          **         -          -            **         **         **         ** 
                                  5%           **         **         **         **         **           **         -%           7%         **         -%         -%           **         **         **         ** 
 
TIK TOK ---- social 
media site/app                    *            **         **         **         **         **           **         *            *          **         -          -            **         **         **         ** 
                                  1%           **         **         **         **         **           **         2%           1%         **         -%         -%           **         **         **         ** 
 
TWITTER ---- social 
media site/app                    *            **         **         **         **         **           **         *            *          **         -          -            **         **         **         ** 
                                  1%           **         **         **         **         **           **         2%           2%         **         -%         -%           **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 1            **         **         **         **         **           **         1            1          **         -          -            **         **         **         ** 
                                  2%           **         **         **         **         **           **         3%           2%         **         -%         -%           **         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            **         **         **         **         **           **         *            2          **         -          -            **         **         **         ** 
                                  6%           **         **         **         **         **           **         2%           8%         **         -%         -%           **         **         **         ** 
 
(Dont know / 
 Can't remember)                  7            **         **         **         **         **           **         6            5          **         -          -            **         **         **         ** 
                                 19%           **         **         **         **         **           **        30%          20%         **         -%         -%           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **         **         **         **           **        22           23          **         -          -            **         **         **         ** 
 
Effective sample size            25            **         **         **         **         **           **        15           17          **         -          -            **         **         **         ** 
 
Total                            36            **         **         **         **         **           **        21           25          **         -          -            **         **         **         ** 
 
NET - Video 
Sharing Site or App               2            **         **         **         **         **           **         *            2          **         -          -            **         **         **         ** 
                                  6%           **         **         **         **         **           **         2%           8%         **         -%         -%           **         **         **         ** 
 
NET - Search Engine               7            **         **         **         **         **           **         2            4          **         -          -            **         **         **         ** 
                                 19%           **         **         **         **         **           **         9%          14%         **         -%         -%           **         **         **         ** 
 
NET - Social 
Media Site or App                22            **         **         **         **         **           **        14           19          **         -          -            **         **         **         ** 
                                 61%           **         **         **         **         **           **        68%          73%         **         -%         -%           **         **         **         ** 
 
NET - Instant Messenger           7            **         **         **         **         **           **         5            6          **         -          -            **         **         **         ** 
                                 20%           **         **         **         **         **           **        26%          24%         **         -%         -%           **         **         **         ** 
 
NET - News Site or App            5            **         **         **         **         **           **         *            3          **         -          -            **         **         **         ** 
                                 14%           **         **         **         **         **           **         1%          13%         **         -%         -%           **         **         **         ** 
 
NET - Email or 
another site or app               1            **         **         **         **         **           **         1            1          **         -          -            **         **         **         ** 
                                  4%           **         **         **         **         **           **         7%           5%         **         -%         -%           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           33         33         27         28          **          35         35         33         34          -           35         35         29         30          - 
 
Effective sample size            25           24         24         19         20          **          25         25         24         25          -           25         25         21         22          - 
 
Total                            36           34         34         26         27          **          36         36         36         36          -           36         36         31         32          - 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            2          2          -          -          **           2          2          2          2          -            2          2          2          2          - 
                                  4%           5%         5%         -%         -%         **           4%         4%         4%         4%         -%           4%         4%         5%         5%         -% 
 
ASK.COM ---- 
search engine                     1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  4%           4%         4%         5%         5%         **           4%         4%         4%         4%         -%           4%         4%         4%         4%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            2            2          2          -          -          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         -%         -%         **           5%         5%         5%         5%         -%           5%         5%         5%         5%         -% 
 
EMAIL                             1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  4%           4%         4%         5%         5%         **           4%         4%         4%         4%         -%           4%         4%         4%         4%         -% 
 
FACEBOOK ---- 
social media site/app            19           17         17         12         13          **          19         19         18         18          -           19         19         17         16          - 
                                 52%          49%        49%        46%        49%         **          52%        52%        51%        51%         -%          52%        52%        55%        51%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  7%           7%         7%         9%         8%         **           7%         7%         6%         6%         -%           7%         7%         6%         6%         -% 
 
GOOGLE ---- 
search engine                     7            7          7          5          5          **           7          7          7          7          -            7          7          7          5          - 
                                 19%          20%        20%        20%        19%         **          19%        19%        19%        19%         -%          19%        19%        22%        16%         -% 
 
INSTAGRAM ---- 
social media site/app             2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  7%           7%         7%         9%         9%         **           7%         7%         7%         7%         -%           7%         7%         8%         8%         -% 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         1%         1%         **           *%         *%         *%         *%         -%           *%         *%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           33         33         27         28          **          35         35         33         34          -           35         35         29         30          - 
 
Effective sample size            25           24         24         19         20          **          25         25         24         25          -           25         25         21         22          - 
 
Total                            36           34         34         26         27          **          36         36         36         36          -           36         36         31         32          - 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          -          -          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         -%         -%         **           5%         5%         5%         5%         -%           5%         5%         5%         5%         -% 
 
SNAPCHAT ---- 
instant messenger                 3            3          3          3          3          **           3          3          3          3          -            3          3          1          3          - 
                                  8%           9%         9%        11%        11%         **           8%         8%         8%         8%         -%           8%         8%         4%         9%         -% 
 
TELEGRAM ---- 
instant messenger                 2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         6%         6%         **           5%         5%         5%         5%         -%           5%         5%         5%         5%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          2          -          -          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         -%         -%         **           5%         5%         5%         5%         -%           5%         5%         5%         5%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         6%         6%         **           5%         5%         5%         5%         -%           5%         5%         5%         5%         -% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         6%         6%         **           5%         5%         5%         5%         -%           5%         5%         5%         5%         -% 
 
TIK TOK ---- social 
media site/app                    *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
TWITTER ---- social 
media site/app                    *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         2%         2%         **           1%         1%         1%         1%         -%           1%         1%         2%         1%         -% 
 
WHATSAPP ---- 
instant messenger                 1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  2%           2%         2%         2%         2%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           33         33         27         28          **          35         35         33         34          -           35         35         29         30          - 
 
Effective sample size            25           24         24         19         20          **          25         25         24         25          -           25         25         21         22          - 
 
Total                            36           34         34         26         27          **          36         36         36         36          -           36         36         31         32          - 
 
YOUTUBE ---- video 
sharing site/app                  2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  6%           6%         6%         8%         8%         **           6%         6%         6%         6%         -%           6%         6%         7%         7%         -% 
 
(Dont know / 
 Can't remember)                  7            7          7          7          7          **           7          7          7          7          -            7          7          6          7          - 
                                 19%          20%        20%        26%        25%         **          19%        19%        19%        19%         -%          19%        19%        18%        21%         -% 
 
NET - Video 
Sharing Site or App               2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  6%           6%         6%         8%         8%         **           6%         6%         6%         6%         -%           6%         6%         7%         7%         -% 
 
NET - Search Engine               7            7          7          5          5          **           7          7          7          7          -            7          7          7          5          - 
                                 19%          20%        20%        20%        19%         **          19%        19%        19%        19%         -%          19%        19%        22%        16%         -% 
 
NET - Social 
Media Site or App                22           20         20         15         17          **          22         22         22         22          -           22         22         18         19          - 
                                 61%          59%        59%        59%        61%         **          61%        61%        60%        61%         -%          61%        61%        60%        61%         -% 
 
NET - Instant Messenger           7            7          7          7          7          **           7          7          7          7          -            7          7          5          7          - 
                                 20%          21%        21%        27%        26%         **          20%        20%        20%        20%         -%          20%        20%        15%        21%         -% 
 
NET - News Site or App            5            5          5          2          2          **           5          5          5          5          -            5          5          5          5          - 
                                 14%          15%        15%         7%         7%         **          14%        14%        14%        14%         -%          14%        14%        17%        16%         -% 
 
NET - Email or 
another site or app               1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  4%           4%         4%         5%         5%         **           4%         4%         4%         4%         -%           4%         4%         4%         4%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           22          **          22         28         21         22         24            **         **         **         **           **         **         **         ** 
 
Effective sample size            25           16          **          14         19         15         15         16            **         **         **         **           **         **         **         ** 
 
Total                            36           25          **          20         27         22         20         22            **         **         **         **           **         **         **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            2          **           -          2          -          -          2            **         **         **         **           **         **         **         ** 
                                  4%           6%         **           -%         6%         -%         -%         7%           **         **         **         **           **         **         **         ** 
 
ASK.COM ---- 
search engine                     1            -          **           -          -          1          1          -            **         **         **         **           **         **         **         ** 
                                  4%           -%         **           -%         -%         6%         7%         -%           **         **         **         **           **         **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            -          **           2          2          2          2          2            **         **         **         **           **         **         **         ** 
                                  5%           -%         **           8%         6%         8%         8%         8%           **         **         **         **           **         **         **         ** 
 
EMAIL                             1            -          **           -          -          1          1          -            **         **         **         **           **         **         **         ** 
                                  4%           -%         **           -%         -%         6%         7%         -%           **         **         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app            19           11          **          11         13         10         10         12            **         **         **         **           **         **         **         ** 
                                 52%          46%         **          57%        49%        47%        47%        54%           **         **         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            *          **           *          1          1          2          1            **         **         **         **           **         **         **         ** 
                                  7%           1%         **           1%         4%         6%        12%         3%           **         **         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     7            5          **           2          5          7          5          2            **         **         **         **           **         **         **         ** 
                                 19%          22%         **          11%        20%        31%        26%        10%           **         **         **         **           **         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             2            2          **           2          2          2          2          2            **         **         **         **           **         **         **         ** 
                                  7%          10%         **          12%         9%        11%        12%        11%           **         **         **         **           **         **         **         ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          **           *          *          *          *          *            **         **         **         **           **         **         **         ** 
                                  *%           1%         **           1%         1%         1%         1%         1%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           22          **          22         28         21         22         24            **         **         **         **           **         **         **         ** 
 
Effective sample size            25           16          **          14         19         15         15         16            **         **         **         **           **         **         **         ** 
 
Total                            36           25          **          20         27         22         20         22            **         **         **         **           **         **         **         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            -          **           2          2          2          2          2            **         **         **         **           **         **         **         ** 
                                  5%           -%         **           8%         6%         8%         8%         8%           **         **         **         **           **         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 3            3          **           1          3          1          1          3            **         **         **         **           **         **         **         ** 
                                  8%          12%         **           6%        11%         5%         6%        13%           **         **         **         **           **         **         **         ** 
 
TELEGRAM ---- 
instant messenger                 2            -          **           2          2          2          2          2            **         **         **         **           **         **         **         ** 
                                  5%           -%         **           8%         6%         7%         8%         7%           **         **         **         **           **         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            -          **           2          2          2          2          2            **         **         **         **           **         **         **         ** 
                                  5%           -%         **           8%         6%         8%         8%         8%           **         **         **         **           **         **         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            -          **           2          2          2          2          2            **         **         **         **           **         **         **         ** 
                                  5%           -%         **           8%         6%         7%         8%         7%           **         **         **         **           **         **         **         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            -          **           2          2          2          2          2            **         **         **         **           **         **         **         ** 
                                  5%           -%         **           8%         6%         7%         8%         7%           **         **         **         **           **         **         **         ** 
 
TIK TOK ---- social 
media site/app                    *            *          **           *          *          *          *          *            **         **         **         **           **         **         **         ** 
                                  1%           1%         **           2%         1%         2%         2%         2%           **         **         **         **           **         **         **         ** 
 
TWITTER ---- social 
media site/app                    *            *          **           *          *          *          *          *            **         **         **         **           **         **         **         ** 
                                  1%           2%         **           2%         2%         2%         2%         2%           **         **         **         **           **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 1            1          **           1          1          1          1          1            **         **         **         **           **         **         **         ** 
                                  2%           3%         **           3%         2%         3%         3%         3%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           22          **          22         28         21         22         24            **         **         **         **           **         **         **         ** 
 
Effective sample size            25           16          **          14         19         15         15         16            **         **         **         **           **         **         **         ** 
 
Total                            36           25          **          20         27         22         20         22            **         **         **         **           **         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            2          **           2          2          2          2          2            **         **         **         **           **         **         **         ** 
                                  6%           8%         **           9%         7%         8%         9%         8%           **         **         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                  7            5          **           3          3          3          3          3            **         **         **         **           **         **         **         ** 
                                 19%          20%         **          17%        12%        15%        17%        15%           **         **         **         **           **         **         **         ** 
 
NET - Video 
Sharing Site or App               2            2          **           2          2          2          2          2            **         **         **         **           **         **         **         ** 
                                  6%           8%         **           9%         7%         8%         9%         8%           **         **         **         **           **         **         **         ** 
 
NET - Search Engine               7            5          **           2          5          7          5          2            **         **         **         **           **         **         **         ** 
                                 19%          22%         **          11%        20%        31%        26%        10%           **         **         **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                22           15          **          13         17         12         11         15            **         **         **         **           **         **         **         ** 
                                 61%          59%         **          65%        61%        54%        55%        69%           **         **         **         **           **         **         **         ** 
 
NET - Instant Messenger           7            3          **           3          6          4          5          5            **         **         **         **           **         **         **         ** 
                                 20%          14%         **          16%        21%        19%        27%        24%           **         **         **         **           **         **         **         ** 
 
NET - News Site or App            5            2          **           4          5          4          4          5            **         **         **         **           **         **         **         ** 
                                 14%           7%         **          18%        19%        16%        17%        23%           **         **         **         **           **         **         **         ** 
 
NET - Email or 
another site or app               1            -          **           -          -          1          1          -            **         **         **         **           **         **         **         ** 
                                  4%           -%         **           -%         -%         6%         7%         -%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   35            ** 
 
Effective sample size            25            ** 
 
Total                            36            ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            ** 
                                  4%           ** 
 
ASK.COM ---- 
search engine                     1            ** 
                                  4%           ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            ** 
                                  5%           ** 
 
EMAIL                             1            ** 
                                  4%           ** 
 
FACEBOOK ---- 
social media site/app            19            ** 
                                 52%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            ** 
                                  7%           ** 
 
GOOGLE ---- 
search engine                     7            ** 
                                 19%           ** 
 
INSTAGRAM ---- 
social media site/app             2            ** 
                                  7%           ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            ** 
                                  *%           ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            ** 
                                  5%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   35            ** 
 
Effective sample size            25            ** 
 
Total                            36            ** 
 
SNAPCHAT ---- 
instant messenger                 3            ** 
                                  8%           ** 
 
TELEGRAM ---- 
instant messenger                 2            ** 
                                  5%           ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            ** 
                                  5%           ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            ** 
                                  5%           ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            ** 
                                  5%           ** 
 
TIK TOK ---- social 
media site/app                    *            ** 
                                  1%           ** 
 
TWITTER ---- social 
media site/app                    *            ** 
                                  1%           ** 
 
WHATSAPP ---- 
instant messenger                 1            ** 
                                  2%           ** 
 
YOUTUBE ---- video 
sharing site/app                  2            ** 
                                  6%           ** 
 
(Dont know / 
 Can't remember)                  7            ** 
                                 19%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   35            ** 
 
Effective sample size            25            ** 
 
Total                            36            ** 
 
NET - Video 
Sharing Site or App               2            ** 
                                  6%           ** 
 
NET - Search Engine               7            ** 
                                 19%           ** 
 
NET - Social 
Media Site or App                22            ** 
                                 61%           ** 
 
NET - Instant Messenger           7            ** 
                                 20%           ** 
 
NET - News Site or App            5            ** 
                                 14%           ** 
 
NET - Email or 
another site or app               1            ** 
                                  4%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           26         31         23         22         30         28         22          **         **         **        24          ** 
 
Effective sample size            25           19         23         16         17         22         21         16          **         **         **        18          ** 
 
Total                            36           28         35         23         25         32         31         25          **         **         **        26          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            2          2          -          -          -          2          -          **         **         **         -          ** 
                                  4%           6%         5%         -%         -%         -%         5%         -%         **         **         **         -%         ** 
 
ASK.COM ---- 
search engine                     1            1          1          1          1          1          1          1          **         **         **         1          ** 
                                  4%           5%         4%         6%         6%         4%         4%         6%         **         **         **         5%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            2          2          -          2          2          2          2          **         **         **         -          ** 
                                  5%           6%         5%         -%         7%         5%         5%         7%         **         **         **         -%         ** 
 
EMAIL                             1            1          1          1          1          1          1          1          **         **         **         1          ** 
                                  4%           5%         4%         6%         6%         4%         4%         6%         **         **         **         5%         ** 
 
FACEBOOK ---- 
social media site/app            19           14         18          8         11         15         16         11          **         **         **        12          ** 
                                 52%          49%        52%        37%        43%        47%        52%        43%         **         **         **        46%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            2          2          2          2          2          2          2          **         **         **         2          ** 
                                  7%           7%         7%        10%         9%         7%         7%         9%         **         **         **         9%         ** 
 
GOOGLE ---- 
search engine                     7            4          7          7          5          7          6          5          **         **         **         6          ** 
                                 19%          13%        20%        30%        20%        21%        21%        20%         **         **         **        24%         ** 
 
INSTAGRAM ---- 
social media site/app             2            2          2          2          2          2          2          2          **         **         **         1          ** 
                                  7%           8%         7%         7%        10%         8%         8%         8%         **         **         **         4%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           26         31         23         22         30         28         22          **         **         **        24          ** 
 
Effective sample size            25           19         23         16         17         22         21         16          **         **         **        18          ** 
 
Total                            36           28         35         23         25         32         31         25          **         **         **        26          ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          *          *          *          *          *          *          **         **         **         *          ** 
                                  *%           1%         *%         1%         1%         1%         1%         1%         **         **         **         1%         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          -          2          2          2          2          **         **         **         -          ** 
                                  5%           6%         5%         -%         7%         5%         5%         7%         **         **         **         -%         ** 
 
SNAPCHAT ---- 
instant messenger                 3            3          3          3          2          3          2          2          **         **         **         2          ** 
                                  8%          11%         9%        11%         9%         9%         8%        10%         **         **         **        10%         ** 
 
TELEGRAM ---- 
instant messenger                 2            2          2          -          2          2          2          -          **         **         **         2          ** 
                                  5%           6%         5%         -%         7%         5%         5%         -%         **         **         **         6%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          2          -          2          2          2          2          **         **         **         -          ** 
                                  5%           6%         5%         -%         7%         5%         5%         7%         **         **         **         -%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            2          2          -          2          2          2          -          **         **         **         2          ** 
                                  5%           6%         5%         -%         7%         5%         5%         -%         **         **         **         6%         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            2          2          -          2          2          2          -          **         **         **         2          ** 
                                  5%           6%         5%         -%         7%         5%         5%         -%         **         **         **         6%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           26         31         23         22         30         28         22          **         **         **        24          ** 
 
Effective sample size            25           19         23         16         17         22         21         16          **         **         **        18          ** 
 
Total                            36           28         35         23         25         32         31         25          **         **         **        26          ** 
 
TIK TOK ---- social 
media site/app                    *            -          *          -          *          *          *          -          **         **         **         *          ** 
                                  1%           -%         1%         -%         1%         1%         1%         -%         **         **         **         1%         ** 
 
TWITTER ---- social 
media site/app                    *            *          *          *          -          *          -          -          **         **         **         -          ** 
                                  1%           2%         1%         2%         -%         1%         -%         -%         **         **         **         -%         ** 
 
WHATSAPP ---- 
instant messenger                 1            1          1          1          *          1          *          *          **         **         **         *          ** 
                                  2%           2%         2%         3%         1%         2%         1%         1%         **         **         **         1%         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            2          2          2          1          2          2          2          **         **         **         *          ** 
                                  6%           7%         6%         9%         6%         7%         7%         8%         **         **         **         2%         ** 
 
(Dont know / 
 Can't remember)                  7            7          6          6          5          6          4          5          **         **         **         7          ** 
                                 19%          25%        18%        24%        20%        20%        14%        20%         **         **         **        26%         ** 
 
NET - Video 
Sharing Site or App               2            2          2          2          1          2          2          2          **         **         **         *          ** 
                                  6%           7%         6%         9%         6%         7%         7%         8%         **         **         **         2%         ** 
 
NET - Search Engine               7            4          7          7          5          7          6          5          **         **         **         6          ** 
                                 19%          13%        20%        30%        20%        21%        21%        20%         **         **         **        24%         ** 
 
NET - Social 
Media Site or App                22           17         21         12         14         18         19         14          **         **         **        14          ** 
                                 61%          61%        61%        51%        57%        57%        63%        57%         **         **         **        53%         ** 
 
NET - Instant Messenger           7            7          7          5          6          7          7          5          **         **         **         7          ** 
                                 20%          25%        21%        22%        26%        22%        21%        20%         **         **         **        25%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           26         31         23         22         30         28         22          **         **         **        24          ** 
 
Effective sample size            25           19         23         16         17         22         21         16          **         **         **        18          ** 
 
Total                            36           28         35         23         25         32         31         25          **         **         **        26          ** 
 
NET - News Site or App            5            5          5          *          4          4          5          2          **         **         **         2          ** 
                                 14%          18%        15%         1%        14%        11%        16%         8%         **         **         **         7%         ** 
 
NET - Email or 
another site or app               1            1          1          1          1          1          1          1          **         **         **         1          ** 
                                  4%           5%         4%         6%         6%         4%         4%         6%         **         **         **         5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           30          **         **         **        25          **        22          **         **         **         **        27         31          **         **         ** 
 
Effective sample size            25           21          **         **         **        18          **        16          **         **         **         **        20         22          **         **         ** 
 
Total                            36           29          **         **         **        25          **        24          **         **         **         **        31         32          **         **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            -          **         **         **         2          **         -          **         **         **         **         2          -          **         **         ** 
                                  4%           -%         **         **         **         6%         **         -%         **         **         **         **         5%         -%         **         **         ** 
 
ASK.COM ---- 
search engine                     1            1          **         **         **         -          **         1          **         **         **         **         1          1          **         **         ** 
                                  4%           5%         **         **         **         -%         **         6%         **         **         **         **         4%         4%         **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            2          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  5%           6%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
EMAIL                             1            1          **         **         **         -          **         1          **         **         **         **         1          1          **         **         ** 
                                  4%           5%         **         **         **         -%         **         6%         **         **         **         **         4%         4%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            19           13          **         **         **        13          **        12          **         **         **         **        15         17          **         **         ** 
                                 52%          47%         **         **         **        51%         **        50%         **         **         **         **        50%        52%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            2          **         **         **         1          **         1          **         **         **         **         2          2          **         **         ** 
                                  7%           9%         **         **         **         3%         **         6%         **         **         **         **         7%         7%         **         **         ** 
 
GOOGLE ---- 
search engine                     7            7          **         **         **         4          **         5          **         **         **         **         7          7          **         **         ** 
                                 19%          24%         **         **         **        15%         **        23%         **         **         **         **        22%        21%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  7%           9%         **         **         **        10%         **        10%         **         **         **         **         8%         8%         **         **         ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          **         **         **         *          **         -          **         **         **         **         *          *          **         **         ** 
                                  *%           1%         **         **         **         1%         **         -%         **         **         **         **         1%         *%         **         **         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            2          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  5%           6%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           30          **         **         **        25          **        22          **         **         **         **        27         31          **         **         ** 
 
Effective sample size            25           21          **         **         **        18          **        16          **         **         **         **        20         22          **         **         ** 
 
Total                            36           29          **         **         **        25          **        24          **         **         **         **        31         32          **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 3            3          **         **         **         1          **         1          **         **         **         **         3          3          **         **         ** 
                                  8%          10%         **         **         **         4%         **         5%         **         **         **         **        10%         9%         **         **         ** 
 
TELEGRAM ---- 
instant messenger                 2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  5%           6%         **         **         **         7%         **         7%         **         **         **         **         5%         5%         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  5%           6%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  5%           6%         **         **         **         7%         **         7%         **         **         **         **         5%         5%         **         **         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  5%           6%         **         **         **         7%         **         7%         **         **         **         **         5%         5%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    *            *          **         **         **         *          **         *          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         **         **         **         1%         **         2%         **         **         **         **         1%         1%         **         **         ** 
 
TWITTER ---- social 
media site/app                    *            *          **         **         **         *          **         *          **         **         **         **         *          *          **         **         ** 
                                  1%           2%         **         **         **         2%         **         2%         **         **         **         **         2%         1%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 1            1          **         **         **         1          **         *          **         **         **         **         1          1          **         **         ** 
                                  2%           2%         **         **         **         3%         **         2%         **         **         **         **         2%         2%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  6%           7%         **         **         **         8%         **         8%         **         **         **         **         6%         7%         **         **         ** 
 
(Dont know / 
 Can't remember)                  7            5          **         **         **         7          **         7          **         **         **         **         6          6          **         **         ** 
                                 19%          16%         **         **         **        27%         **        29%         **         **         **         **        21%        20%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           30          **         **         **        25          **        22          **         **         **         **        27         31          **         **         ** 
 
Effective sample size            25           21          **         **         **        18          **        16          **         **         **         **        20         22          **         **         ** 
 
Total                            36           29          **         **         **        25          **        24          **         **         **         **        31         32          **         **         ** 
 
NET - Video 
Sharing Site or App               2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  6%           7%         **         **         **         8%         **         8%         **         **         **         **         6%         7%         **         **         ** 
 
NET - Search Engine               7            7          **         **         **         4          **         5          **         **         **         **         7          7          **         **         ** 
                                 19%          24%         **         **         **        15%         **        23%         **         **         **         **        22%        21%         **         **         ** 
 
NET - Social 
Media Site or App                22           17          **         **         **        14          **        13          **         **         **         **        19         20          **         **         ** 
                                 61%          58%         **         **         **        57%         **        56%         **         **         **         **        61%        63%         **         **         ** 
 
NET - Instant Messenger           7            7          **         **         **         4          **         4          **         **         **         **         7          7          **         **         ** 
                                 20%          25%         **         **         **        14%         **        18%         **         **         **         **        22%        22%         **         **         ** 
 
NET - News Site or App            5            4          **         **         **         3          **         2          **         **         **         **         3          2          **         **         ** 
                                 14%          12%         **         **         **        14%         **         7%         **         **         **         **        11%         6%         **         **         ** 
 
NET - Email or 
another site or app               1            1          **         **         **         -          **         1          **         **         **         **         1          1          **         **         ** 
                                  4%           5%         **         **         **         -%         **         6%         **         **         **         **         4%         4%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   35           23          -          - 
 
Effective sample size            25           16          -          - 
 
Total                            36           24          -          - 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            -          -          - 
                                  4%           -%         -%         -% 
 
ASK.COM ---- 
search engine                     1            1          -          - 
                                  4%           6%         -%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            2            2          -          - 
                                  5%           7%         -%         -% 
 
EMAIL                             1            1          -          - 
                                  4%           6%         -%         -% 
 
FACEBOOK ---- 
social media site/app            19           12          -          - 
                                 52%          52%         -%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            2            2          -          - 
                                  7%           9%         -%         -% 
 
GOOGLE ---- 
search engine                     7            6          -          - 
                                 19%          27%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             2            2          -          - 
                                  7%          10%         -%         -% 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          -          - 
                                  *%           1%         -%         -% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            2          -          - 
                                  5%           7%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   35           23          -          - 
 
Effective sample size            25           16          -          - 
 
Total                            36           24          -          - 
 
SNAPCHAT ---- 
instant messenger                 3            1          -          - 
                                  8%           3%         -%         -% 
 
TELEGRAM ---- 
instant messenger                 2            2          -          - 
                                  5%           7%         -%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          -          - 
                                  5%           7%         -%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            2          -          - 
                                  5%           7%         -%         -% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            2          -          - 
                                  5%           7%         -%         -% 
 
TIK TOK ---- social 
media site/app                    *            *          -          - 
                                  1%           2%         -%         -% 
 
TWITTER ---- social 
media site/app                    *            -          -          - 
                                  1%           -%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 1            *          -          - 
                                  2%           1%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                  2            2          -          - 
                                  6%           8%         -%         -% 
 
(Dont know / 
 Can't remember)                  7            3          -          - 
                                 19%          12%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 172 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   35           23          -          - 
 
Effective sample size            25           16          -          - 
 
Total                            36           24          -          - 
 
NET - Video 
Sharing Site or App               2            2          -          - 
                                  6%           8%         -%         -% 
 
NET - Search Engine               7            6          -          - 
                                 19%          27%         -%         -% 
 
NET - Social 
Media Site or App                22           14          -          - 
                                 61%          58%         -%         -% 
 
NET - Instant Messenger           7            4          -          - 
                                 20%          19%         -%         -% 
 
NET - News Site or App            5            4          -          - 
                                 14%          15%         -%         -% 
 
NET - Email or 
another site or app               1            1          -          - 
                                  4%           6%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 173 
<C8> And did your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **        23            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            25            **        17            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            36            **        25            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Someone you don't 
know personally                  15            **        13            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 41%           **        51%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Someone you 
know personally                   1            **         *            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  2%           **         1%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
It wasn’t sent to me             18            **        10            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 51%           **        41%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
(Don't know)                      2            **         2            **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  6%           **         7%           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 173 (continuation) 
<C8> And did your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   35           21          **           **         **         **         **        23           32          ** 
 
Effective sample size            25           15          **           **         **         **         **        17           22          ** 
 
Total                            36           23          **           **         **         **         **        25           31          ** 
 
Someone you don't 
know personally                  15            9          **           **         **         **         **        10           13          ** 
                                 41%          40%         **           **         **         **         **        40%          42%         ** 
 
Someone you 
know personally                   1            1          **           **         **         **         **         *            1          ** 
                                  2%           3%         **           **         **         **         **         1%           3%         ** 
 
It wasn’t sent to me             18           11          **           **         **         **         **        14           15          ** 
                                 51%          50%         **           **         **         **         **        57%          48%         ** 
 
(Don't know)                      2            2          **           **         **         **         **         *            2          ** 
                                  6%           8%         **           **         **         **         **         2%           7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 173 (continuation) 
<C8> And did your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **         **         **         **         **         **         **         **         **         **         **          31          **         **         ** 
 
Effective sample size            25            **         **         **         **         **         **         **         **         **         **         **         **          22          **         **         ** 
 
Total                            36            **         **         **         **         **         **         **         **         **         **         **         **          33          **         **         ** 
 
Someone you don't 
know personally                  15            **         **         **         **         **         **         **         **         **         **         **         **          12          **         **         ** 
                                 41%           **         **         **         **         **         **         **         **         **         **         **         **          36%         **         **         ** 
 
Someone you 
know personally                   1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
It wasn’t sent to me             18            **         **         **         **         **         **         **         **         **         **         **         **          18          **         **         ** 
                                 51%           **         **         **         **         **         **         **         **         **         **         **         **          56%         **         **         ** 
 
(Don't know)                      2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 173 (continuation) 
<C8> And did your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **         **         **         **           **        22           23          **         -          -            **         **         **         ** 
 
Effective sample size            25            **         **         **         **         **           **        15           17          **         -          -            **         **         **         ** 
 
Total                            36            **         **         **         **         **           **        21           25          **         -          -            **         **         **         ** 
 
Someone you don't 
know personally                  15            **         **         **         **         **           **         7           12          **         -          -            **         **         **         ** 
                                 41%           **         **         **         **         **           **        34%          47%         **         -%         -%           **         **         **         ** 
 
Someone you 
know personally                   1            **         **         **         **         **           **         1            *          **         -          -            **         **         **         ** 
                                  2%           **         **         **         **         **           **         3%           2%         **         -%         -%           **         **         **         ** 
 
It wasn’t sent to me             18            **         **         **         **         **           **        11           11          **         -          -            **         **         **         ** 
                                 51%           **         **         **         **         **           **        55%          45%         **         -%         -%           **         **         **         ** 
 
(Don't know)                      2            **         **         **         **         **           **         2            2          **         -          -            **         **         **         ** 
                                  6%           **         **         **         **         **           **         8%           7%         **         -%         -%           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 173 (continuation) 
<C8> And did your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           33         33         27         28          **          35         35         33         34          -           35         35         29         30          - 
 
Effective sample size            25           24         24         19         20          **          25         25         24         25          -           25         25         21         22          - 
 
Total                            36           34         34         26         27          **          36         36         36         36          -           36         36         31         32          - 
 
Someone you don't 
know personally                  15           13         13         10         11          **          15         15         15         15          -           15         15         12         15          - 
                                 41%          38%        38%        38%        41%         **          41%        41%        41%        41%         -%          41%        41%        39%        46%         -% 
 
Someone you 
know personally                   1            1          1          *          *          **           1          1          *          1          -            1          1          *          *          - 
                                  2%           2%         2%         2%         2%         **           2%         2%         1%         2%         -%           2%         2%         1%         1%         -% 
 
It wasn’t sent to me             18           18         18         13         13          **          18         18         18         18          -           18         18         16         15          - 
                                 51%          54%        54%        52%        49%         **          51%        51%        52%        51%         -%          51%        51%        52%        46%         -% 
 
(Don't know)                      2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  6%           6%         6%         8%         8%         **           6%         6%         6%         6%         -%           6%         6%         7%         7%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 173 (continuation) 
<C8> And did your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           22          **          22         28         21         22         24            **         **         **         **           **         **         **         ** 
 
Effective sample size            25           16          **          14         19         15         15         16            **         **         **         **           **         **         **         ** 
 
Total                            36           25          **          20         27         22         20         22            **         **         **         **           **         **         **         ** 
 
Someone you don't 
know personally                  15           11          **           7         10         10          8          5            **         **         **         **           **         **         **         ** 
                                 41%          43%         **          35%        37%        45%        42%        24%           **         **         **         **           **         **         **         ** 
 
Someone you 
know personally                   1            *          **           1          1          *          *          1            **         **         **         **           **         **         **         ** 
                                  2%           2%         **           3%         2%         1%         2%         3%           **         **         **         **           **         **         **         ** 
 
It wasn’t sent to me             18           12          **          12         17         12         11         16            **         **         **         **           **         **         **         ** 
                                 51%          48%         **          62%        61%        54%        56%        73%           **         **         **         **           **         **         **         ** 
 
(Don't know)                      2            2          **           -          -          -          -          -            **         **         **         **           **         **         **         ** 
                                  6%           7%         **           -%         -%         -%         -%         -%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 173 (continuation) 
<C8> And did your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   35            ** 
 
Effective sample size            25            ** 
 
Total                            36            ** 
 
Someone you don't 
know personally                  15            ** 
                                 41%           ** 
 
Someone you 
know personally                   1            ** 
                                  2%           ** 
 
It wasn’t sent to me             18            ** 
                                 51%           ** 
 
(Don't know)                      2            ** 
                                  6%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 173 (continuation) 
<C8> And did your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           26         31         23         22         30         28         22          **         **         **        24          ** 
 
Effective sample size            25           19         23         16         17         22         21         16          **         **         **        18          ** 
 
Total                            36           28         35         23         25         32         31         25          **         **         **        26          ** 
 
Someone you don't 
know personally                  15           12         15         10         10         13         14         11          **         **         **        13          ** 
                                 41%          42%        42%        42%        39%        41%        46%        46%         **         **         **        49%         ** 
 
Someone you 
know personally                   1            1          1          *          -          *          *          *          **         **         **         *          ** 
                                  2%           3%         2%         2%         -%         1%         1%         1%         **         **         **         2%         ** 
 
It wasn’t sent to me             18           13         18         11         13         17         15         11          **         **         **        11          ** 
                                 51%          47%        51%        46%        52%        52%        47%        46%         **         **         **        41%         ** 
 
(Don't know)                      2            2          2          2          2          2          2          2          **         **         **         2          ** 
                                  6%           8%         5%        10%         9%         5%         6%         7%         **         **         **         8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 173 (continuation) 
<C8> And did your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           30          **         **         **        25          **        22          **         **         **         **        27         31          **         **         ** 
 
Effective sample size            25           21          **         **         **        18          **        16          **         **         **         **        20         22          **         **         ** 
 
Total                            36           29          **         **         **        25          **        24          **         **         **         **        31         32          **         **         ** 
 
Someone you don't 
know personally                  15           11          **         **         **        10          **        11          **         **         **         **        15         15          **         **         ** 
                                 41%          38%         **         **         **        40%         **        47%         **         **         **         **        48%        46%         **         **         ** 
 
Someone you 
know personally                   1            1          **         **         **         1          **         1          **         **         **         **         1          1          **         **         ** 
                                  2%           3%         **         **         **         3%         **         3%         **         **         **         **         2%         2%         **         **         ** 
 
It wasn’t sent to me             18           17          **         **         **        12          **        10          **         **         **         **        14         15          **         **         ** 
                                 51%          59%         **         **         **        49%         **        41%         **         **         **         **        44%        47%         **         **         ** 
 
(Don't know)                      2            -          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  6%           -%         **         **         **         9%         **         9%         **         **         **         **         6%         5%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 173 (continuation) 
<C8> And did your most recent experience of Content promoting self-harm e.g. cutting, anorexia, suicide come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Content promoting self-harm e.g. cutting, anorexia, suicide 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   35           23          -          - 
 
Effective sample size            25           16          -          - 
 
Total                            36           24          -          - 
 
Someone you don't 
know personally                  15           11          -          - 
                                 41%          47%         -%         -% 
 
Someone you 
know personally                   1            1          -          - 
                                  2%           3%         -%         -% 
 
It wasn’t sent to me             18           12          -          - 
                                 51%          49%         -%         -% 
 
(Don't know)                      2            -          -          - 
                                  6%           -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 174 
<C5> How often do you experience Harmful or misleading advertising when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           39         43            **         **         **         **         **         **         **          31         29         22           23         29          **         ** 
 
Effective sample size            57           27         30            **         **         **         **         **         **         **          21         22         14           18         19          **         ** 
 
Total                            85           41         44            **         **         **         **         **         **         **          29         33         23           28         28          **         ** 
 
Daily/ most days                 21           10         12            **         **         **         **         **         **         **           6         10          6            6          8          **         ** 
                                 25%          24%        26%           **         **         **         **         **         **         **          22%        29%        24%          22%        29%         **         ** 
 
Weekly/ most weeks               17            8          9            **         **         **         **         **         **         **           7          7          4            5          6          **         ** 
                                 21%          20%        21%           **         **         **         **         **         **         **          24%        20%        17%          16%        22%         **         ** 
 
Monthly/ most months             12            4          8            **         **         **         **         **         **         **           3          6          3            1          9          **         ** 
                                 15%          11%        18%           **         **         **         **         **         **         **          11%        18%        14%           3%        32%         **         ** 
 
Less often than 
once a month                     25           15         10            **         **         **         **         **         **         **          11          6          8           13          3          **         ** 
                                 30%          37%        22%           **         **         **         **         **         **         **          37%        18%        36%          46%        11%         **         ** 
 
(Prefer not to answer)            2            -          2            **         **         **         **         **         **         **           -          2          -            -          2          **         ** 
                                  2%           -%         4%           **         **         **         **         **         **         **           -%         5%         -%           -%         6%         **         ** 
 
(Don't know)                      7            4          4            **         **         **         **         **         **         **           2          3          2            3          *          **         ** 
                                  8%           9%         8%           **         **         **         **         **         **         **           5%        10%         9%          12%         1%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 174 (continuation) 
<C5> How often do you experience Harmful or misleading advertising when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   82           52         30            **         **         **        30         50           76          ** 
 
Effective sample size            57           37         20            **         **         **        22         33           51          ** 
 
Total                            85           56         29            **         **         **        33         48           75          ** 
 
Daily/ most days                 21           14          7            **         **         **        10         12           20          ** 
                                 25%          26%        25%           **         **         **        30%        24%          26%         ** 
 
Weekly/ most weeks               17           11          7            **         **         **         8          9           16          ** 
                                 21%          19%        23%           **         **         **        25%        19%          21%         ** 
 
Monthly/ most months             12           10          3            **         **         **         *         10            9          ** 
                                 15%          18%         9%           **         **         **         1%        21%          12%         ** 
 
Less often than 
once a month                     25           16          9            **         **         **         8         15           22          ** 
                                 30%          28%        32%           **         **         **        25%        31%          29%         ** 
 
(Prefer not to answer)            2            2          -            **         **         **         2          -            2          ** 
                                  2%           3%         -%           **         **         **         5%         -%           2%         ** 
 
(Don't know)                      7            4          4            **         **         **         5          2            7          ** 
                                  8%           6%        12%           **         **         **        14%         5%           9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 174 (continuation) 
<C5> How often do you experience Harmful or misleading advertising when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82            **         **         **         **         **         **         **         **         **         **         **         **          63          **         **         ** 
 
Effective sample size            57            **         **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Total                            85            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         ** 
 
Daily/ most days                 21            **         **         **         **         **         **         **         **         **         **         **         **          17          **         **         ** 
                                 25%           **         **         **         **         **         **         **         **         **         **         **         **          25%         **         **         ** 
 
Weekly/ most weeks               17            **         **         **         **         **         **         **         **         **         **         **         **          15          **         **         ** 
                                 21%           **         **         **         **         **         **         **         **         **         **         **         **          22%         **         **         ** 
 
Monthly/ most months             12            **         **         **         **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 15%           **         **         **         **         **         **         **         **         **         **         **         **          14%         **         **         ** 
 
Less often than 
once a month                     25            **         **         **         **         **         **         **         **         **         **         **         **          17          **         **         ** 
                                 30%           **         **         **         **         **         **         **         **         **         **         **         **          25%         **         **         ** 
 
(Prefer not to answer)            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
(Don't know)                      7            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         **         **         **          11%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 174 (continuation) 
<C5> How often do you experience Harmful or misleading advertising when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           45          **         **         **         **           **        42           49         28          **         **           **        34         32          - 
 
Effective sample size            57           32          **         **         **         **           **        28           35         19          **         **           **        24         21          - 
 
Total                            85           46          **         **         **         **           **        38           53         28          **         **           **        35         31          - 
 
Daily/ most days                 21           19          **         **         **         **           **         9           12          9          **         **           **        12          4          - 
                                 25%          42%         **         **         **         **           **        24%          24%        32%         **         **           **        34%        15%         -% 
 
Weekly/ most weeks               17            7          **         **         **         **           **        11           13          5          **         **           **         3          7          - 
                                 21%          16%         **         **         **         **           **        30%          24%        17%         **         **           **         8%        22%         -% 
 
Monthly/ most months             12            6          **         **         **         **           **         3            9          2          **         **           **         3         10          - 
                                 15%          13%         **         **         **         **           **         8%          18%         8%         **         **           **         8%        31%         -% 
 
Less often than 
once a month                     25           10          **         **         **         **           **        13           13          8          **         **           **        12          8          - 
                                 30%          22%         **         **         **         **           **        34%          24%        30%         **         **           **        35%        27%         -% 
 
(Prefer not to answer)            2            -          **         **         **         **           **         -            2          -          **         **           **         2          -          - 
                                  2%           -%         **         **         **         **           **         -%           3%         -%         **         **           **         5%         -%         -% 
 
(Don't know)                      7            3          **         **         **         **           **         2            4          4          **         **           **         4          2          - 
                                  8%           7%         **         **         **         **           **         5%           7%        13%         **         **           **        11%         6%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 174 (continuation) 
<C5> How often do you experience Harmful or misleading advertising when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           77         77         60         62          **          82         82         76         79          -           82         82         74         71          - 
 
Effective sample size            57           52         52         40         41          **          57         57         52         55          -           57         57         50         48          - 
 
Total                            85           77         77         57         58          **          85         85         78         81          -           85         85         75         71          - 
 
Daily/ most days                 21           18         18         16         17          **          21         21         21         21          -           21         21         21         20          - 
                                 25%          24%        24%        28%        28%         **          25%        25%        28%        26%         -%          25%        25%        29%        28%         -% 
 
Weekly/ most weeks               17           14         14         10         10          **          17         17         15         17          -           17         17         12         17          - 
                                 21%          19%        19%        17%        17%         **          21%        21%        20%        21%         -%          21%        21%        17%        24%         -% 
 
Monthly/ most months             12           11         11          9          9          **          12         12          9         11          -           12         12         11         11          - 
                                 15%          14%        14%        15%        15%         **          15%        15%        11%        13%         -%          15%        15%        14%        15%         -% 
 
Less often than 
once a month                     25           25         25         16         16          **          25         25         23         23          -           25         25         23         18          - 
                                 30%          33%        33%        28%        28%         **          30%        30%        30%        29%         -%          30%        30%        31%        25%         -% 
 
(Prefer not to answer)            2            2          2          2          2          **           2          2          2          2          -            2          2          -          -          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         -%         -%         -% 
 
(Don't know)                      7            7          7          5          5          **           7          7          7          7          -            7          7          7          6          - 
                                  8%           9%         9%         9%         9%         **           8%         8%         9%         9%         -%           8%         8%        10%         8%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 174 (continuation) 
<C5> How often do you experience Harmful or misleading advertising when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           28         47           59         65         53         39         54           26         29          **         **          28         24          **         ** 
 
Effective sample size            57           19         31           40         45         37         27         36           19         21          **         **          20         18          **         ** 
 
Total                            85           28         48           62         70         57         40         54           29         31          **         **          31         28          **         ** 
 
Daily/ most days                 21           12         10           14         17         15         13         16            7          8          **         **           8         10          **         ** 
                                 25%          42%        21%          22%        25%        27%        33%        29%          23%        27%         **         **          27%        35%         **         ** 
 
Weekly/ most weeks               17            8         10           13         15         10         10         15            6          6          **         **           6          4          **         ** 
                                 21%          27%        21%          21%        22%        18%        25%        28%          22%        20%         **         **          20%        16%         **         ** 
 
Monthly/ most months             12            2          8            9         11          9          5          9            1          8          **         **           6          3          **         ** 
                                 15%           9%        18%          15%        15%        15%        13%        17%           4%        27%         **         **          20%        12%         **         ** 
 
Less often than 
once a month                     25            3         18           19         20         18         10         11           13          5          **         **           9          7          **         ** 
                                 30%           9%        37%          31%        29%        32%        25%        20%          44%        16%         **         **          30%        24%         **         ** 
 
(Prefer not to answer)            2            2          -            2          2          -          -          -            -          2          **         **           -          2          **         ** 
                                  2%           6%         -%           3%         2%         -%         -%         -%           -%         5%         **         **           -%         6%         **         ** 
 
(Don't know)                      7            2          2            5          5          5          2          4            2          2          **         **           *          2          **         ** 
                                  8%           7%         4%           8%         7%         9%         5%         7%           6%         6%         **         **           2%         6%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 174 (continuation) 
<C5> How often do you experience Harmful or misleading advertising when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   82            ** 
 
Effective sample size            57            ** 
 
Total                            85            ** 
 
Daily/ most days                 21            ** 
                                 25%           ** 
 
Weekly/ most weeks               17            ** 
                                 21%           ** 
 
Monthly/ most months             12            ** 
                                 15%           ** 
 
Less often than 
once a month                     25            ** 
                                 30%           ** 
 
(Prefer not to answer)            2            ** 
                                  2%           ** 
 
(Don't know)                      7            ** 
                                  8%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 174 (continuation) 
<C5> How often do you experience Harmful or misleading advertising when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           61         63         62         34         69         53         40         36          **         **        53         21 
 
Effective sample size            57           42         42         42         24         47         36         26         24          **         **        35         14 
 
Total                            85           64         61         62         36         70         52         37         37          **         **        51         20 
 
Daily/ most days                 21           18         16         19          8         18         11         12         11          **         **        16          5 
                                 25%          29%        26%        31%        22%        26%        20%        32%        31%         **         **        31%        24% 
 
Weekly/ most weeks               17           14         10         12          8         13         11         10          8          **         **        12          4 
                                 21%          21%        16%        19%        23%        18%        21%        26%        21%         **         **        23%        23% 
 
Monthly/ most months             12           10         12          7          5         10          9          5          6          **         **         8          2 
                                 15%          16%        20%        11%        15%        15%        17%        14%        18%         **         **        16%        12% 
 
Less often than 
once a month                     25           13         15         17          8         21         13          6          8          **         **        11          5 
                                 30%          21%        25%        28%        21%        30%        26%        18%        21%         **         **        22%        23% 
 
(Prefer not to answer)            2            2          2          2          -          2          2          -          -          **         **         -          - 
                                  2%           2%         3%         3%         -%         2%         3%         -%         -%         **         **         -%         -% 
 
(Don't know)                      7            7          7          5          7          7          7          4          3          **         **         4          4 
                                  8%          11%        11%         9%        20%         9%        13%        10%         9%         **         **         7%        18% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 174 (continuation) 
<C5> How often do you experience Harmful or misleading advertising when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           63         29         38         21         62         35         51          **         **         **         **        60         62          **        22          ** 
 
Effective sample size            57           43         19         26         14         42         23         34          **         **         **         **        41         43          **        15          ** 
 
Total                            85           62         26         38         18         61         34         49          **         **         **         **        59         62          **        23          ** 
 
Daily/ most days                 21           19          7         10          3         20         14         18          **         **         **         **        17         21          **         7          ** 
                                 25%          31%        27%        27%        15%        32%        43%        37%         **         **         **         **        29%        34%         **        32%         ** 
 
Weekly/ most weeks               17           10          6         10          6         12          8          8          **         **         **         **        17         12          **         5          ** 
                                 21%          16%        21%        26%        34%        19%        23%        17%         **         **         **         **        29%        19%         **        20%         ** 
 
Monthly/ most months             12            7          6          6          4          9          3          9          **         **         **         **        10         11          **         6          ** 
                                 15%          11%        21%        16%        19%        14%         9%        18%         **         **         **         **        16%        17%         **        24%         ** 
 
Less often than 
once a month                     25           20          5          8          4         16          6          7          **         **         **         **        10         14          **         4          ** 
                                 30%          32%        18%        22%        23%        26%        16%        15%         **         **         **         **        17%        23%         **        16%         ** 
 
(Prefer not to answer)            2            2          2          2          -          2          -          2          **         **         **         **         2          2          **         -          ** 
                                  2%           3%         6%         4%         -%         3%         -%         3%         **         **         **         **         3%         3%         **         -%         ** 
 
(Don't know)                      7            5          2          2          2          4          3          5          **         **         **         **         3          3          **         2          ** 
                                  8%           8%         6%         5%         8%         6%         9%        11%         **         **         **         **         5%         5%         **         8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 174 (continuation) 
<C5> How often do you experience Harmful or misleading advertising when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   82           52          **         - 
 
Effective sample size            57           35          **         - 
 
Total                            85           50          **         - 
 
Daily/ most days                 21           17          **         - 
                                 25%          34%         **         -% 
 
Weekly/ most weeks               17           11          **         - 
                                 21%          22%         **         -% 
 
Monthly/ most months             12            7          **         - 
                                 15%          15%         **         -% 
 
Less often than 
once a month                     25           10          **         - 
                                 30%          19%         **         -% 
 
(Prefer not to answer)            2            -          **         - 
                                  2%           -%         **         -% 
 
(Don't know)                      7            5          **         - 
                                  8%          10%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2479 
Table 175 
<C6> What impact has this had on you.... Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           39         43            **         **         **         **         **         **         **          31         29         22           23         29          **         ** 
 
Effective sample                 57           27         30            **         **         **         **         **         **         **          21         22         14           18         19          **         ** 
 
Total                            85           41         44            **         **         **         **         **         **         **          29         33         23           28         28          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            *          3            **         **         **         **         **         **         **           2          1          *            -          2          **         ** 
                                  3%           1%         6%           **         **         **         **         **         **         **           6%         2%         2%           -%         6%         **         ** 
 
2                  (2.0)          9            4          5            **         **         **         **         **         **         **           2          3          3            4          3          **         ** 
                                 10%           9%        11%           **         **         **         **         **         **         **           7%        10%        14%          13%        12%         **         ** 
 
3                  (3.0)         16           10          6            **         **         **         **         **         **         **           4          4          9            8          3          **         ** 
                                 19%          24%        14%           **         **         **         **         **         **         **          14%        11%        37%          28%        10%         **         ** 
 
4                  (4.0)         21            9         12            **         **         **         **         **         **         **          12          8          1            4          7          **         ** 
                                 25%          21%        28%           **         **         **         **         **         **         **          43%        23%         5%          16%        25%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         34           18         16            **         **         **         **         **         **         **           9         16         10           10         13          **         ** 
                                 40%          44%        36%           **         **         **         **         **         **         **          31%        47%        42%          36%        45%         **         ** 
 
It has had 
no impact                         *            *          -            **         **         **         **         **         **         **           -          *          -            -          *          **         ** 
                                  1%           1%         -%           **         **         **         **         **         **         **           -%         1%         -%           -%         2%         **         ** 
 
Don't know                        2            -          2            **         **         **         **         **         **         **           -          2          -            2          -          **         ** 
                                  2%           -%         4%           **         **         **         **         **         **         **           -%         5%         -%           6%         -%         **         ** 
 
Refused                           -            -          -            **         **         **         **         **         **         **           -          -          -            -          -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         -%           -%         -%         **         ** 
 
Net: low impact                  28           14         14            **         **         **         **         **         **         **           8          8         12           12          8          **         ** 
                                 33%          34%        31%           **         **         **         **         **         **         **          27%        23%        53%          42%        28%         **         ** 
 
Net: High impact                 55           27         28            **         **         **         **         **         **         **          21         23         11           14         20          **         ** 
                                 65%          65%        65%           **         **         **         **         **         **         **          73%        70%        47%          52%        70%         **         ** 
 
Mean Score                      3.9          4.0        3.8            **         **         **         **         **         **         **         3.9        4.1        3.7          3.8        3.9          **         ** 
Standard deviation             1.16         1.08       1.24            **         **         **         **         **         **         **        1.13       1.15       1.23         1.12       1.29          **         ** 
Standard error                  .16          .21        .23            **         **         **         **         **         **         **         .25        .25        .32          .28        .30          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 175 (continuation) 
<C6> What impact has this had on you.... Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   82           52         30            **         **         **        30         50           76          ** 
 
Effective sample                 57           37         20            **         **         **        22         33           51          ** 
 
Total                            85           56         29            **         **         **        33         48           75          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            2          1            **         **         **         1          2            3          ** 
                                  3%           3%         4%           **         **         **         2%         4%           4%         ** 
 
2                  (2.0)          9            7          2            **         **         **         3          5            9          ** 
                                 10%          13%         5%           **         **         **        10%        11%          12%         ** 
 
3                  (3.0)         16           11          6            **         **         **         3         12           16          ** 
                                 19%          19%        19%           **         **         **         9%        24%          22%         ** 
 
4                  (4.0)         21           12         10            **         **         **         8         11           16          ** 
                                 25%          21%        33%           **         **         **        24%        24%          21%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         34           23         11            **         **         **        16         18           29          ** 
                                 40%          41%        39%           **         **         **        49%        36%          39%         ** 
 
It has had 
no impact                         *            *          -            **         **         **         -          *            *          ** 
                                  1%           1%         -%           **         **         **         -%         1%           1%         ** 
 
Don't know                        2            2          -            **         **         **         2          -            2          ** 
                                  2%           3%         -%           **         **         **         5%         -%           2%         ** 
 
Refused                           -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Net: low impact                  28           19          8            **         **         **         7         19           28          ** 
                                 33%          35%        28%           **         **         **        21%        39%          37%         ** 
 
Net: High impact                 55           34         21            **         **         **        25         29           45          ** 
                                 65%          61%        72%           **         **         **        74%        60%          60%         ** 
 
Mean Score                      3.9          3.9        4.0            **         **         **       4.1        3.8          3.8          ** 
Standard deviation             1.16         1.20       1.10            **         **         **      1.14       1.19         1.20          ** 
Standard error                  .16          .20        .25            **         **         **       .25        .21          .17          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 175 (continuation) 
<C6> What impact has this had on you.... Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82            **         **         **         **         **         **         **         **         **         **         **         **          63          **         **         ** 
 
Effective sample                 57            **         **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Total                            85            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
2                  (2.0)          9            **         **         **         **         **         **         **         **         **         **         **         **           9          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         **         **          13%         **         **         ** 
 
3                  (3.0)         16            **         **         **         **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 19%           **         **         **         **         **         **         **         **         **         **         **         **          14%         **         **         ** 
 
4                  (4.0)         21            **         **         **         **         **         **         **         **         **         **         **         **          16          **         **         ** 
                                 25%           **         **         **         **         **         **         **         **         **         **         **         **          24%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         34            **         **         **         **         **         **         **         **         **         **         **         **          28          **         **         ** 
                                 40%           **         **         **         **         **         **         **         **         **         **         **         **          42%         **         **         ** 
 
It has had 
no impact                         *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
Don't know                        2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
Refused                           -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Net: low impact                  28            **         **         **         **         **         **         **         **         **         **         **         **          21          **         **         ** 
                                 33%           **         **         **         **         **         **         **         **         **         **         **         **          31%         **         **         ** 
 
Net: High impact                 55            **         **         **         **         **         **         **         **         **         **         **         **          44          **         **         ** 
                                 65%           **         **         **         **         **         **         **         **         **         **         **         **          66%         **         **         ** 
 
Mean Score                      3.9            **         **         **         **         **         **         **         **         **         **         **         **         3.9          **         **         ** 
                                                          f                                                                           fh                    fh 
Standard deviation             1.16            **         **         **         **         **         **         **         **         **         **         **         **        1.22          **         **         ** 
Standard error                  .16            **         **         **         **         **         **         **         **         **         **         **         **         .18          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 175 (continuation) 
<C6> What impact has this had on you.... Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           45          **         **         **         **           **        42           49         28          **         **           **        34         32          - 
 
Effective sample                 57           32          **         **         **         **           **        28           35         19          **         **           **        24         21          - 
 
Total                            85           46          **         **         **         **           **        38           53         28          **         **           **        35         31          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            3          **         **         **         **           **         1            2          1          **         **           **         1          2          - 
                                  3%           6%         **         **         **         **           **         2%           4%         3%         **         **           **         3%         7%         -% 
 
2                  (2.0)          9            4          **         **         **         **           **         2            7          2          **         **           **         5          4          - 
                                 10%           8%         **         **         **         **           **         6%          13%         6%         **         **           **        14%        12%         -% 
 
3                  (3.0)         16           10          **         **         **         **           **         6            7          8          **         **           **         7          6          - 
                                 19%          21%         **         **         **         **           **        17%          13%        27%         **         **           **        21%        21%         -% 
 
4                  (4.0)         21           12          **         **         **         **           **        10            9         12          **         **           **        10          6          - 
                                 25%          26%         **         **         **         **           **        25%          17%        43%         **         **           **        29%        21%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         34           18          **         **         **         **           **        17           26          5          **         **           **        11         10          - 
                                 40%          38%         **         **         **         **           **        44%          50%        19%         **         **           **        32%        34%         -% 
 
It has had 
no impact                         *            -          **         **         **         **           **         *            -          *          **         **           **         *          -          - 
                                  1%           -%         **         **         **         **           **         1%           -%         2%         **         **           **         1%         -%         -% 
 
Don't know                        2            -          **         **         **         **           **         2            2          -          **         **           **         -          2          - 
                                  2%           -%         **         **         **         **           **         4%           3%         -%         **         **           **         -%         6%         -% 
 
Refused                           -            -          **         **         **         **           **         -            -          -          **         **           **         -          -          - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         -%         -% 
 
Net: low impact                  28           16          **         **         **         **           **        10           16         10          **         **           **        13         12          - 
                                 33%          36%         **         **         **         **           **        25%          30%        36%         **         **           **        37%        40%         -% 
 
Net: High impact                 55           29          **         **         **         **           **        26           35         17          **         **           **        21         17          - 
                                 65%          64%         **         **         **         **           **        69%          67%        62%         **         **           **        61%        55%         -% 
 
Mean Score                      3.9          3.8          **         **         **         **           **       4.1          4.0        3.7          **         **           **       3.8        3.7          - 
                                                                                                                                                                            +bc 
Standard deviation             1.16         1.23          **         **         **         **           **      1.07         1.26        .98          **         **           **      1.14       1.30          - 
Standard error                  .16          .22          **         **         **         **           **       .21          .22        .23          **         **           **       .24        .29          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 175 (continuation) 
<C6> What impact has this had on you.... Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           77         77         60         62          **          82         82         76         79          -           82         82         74         71          - 
 
Effective sample                 57           52         52         40         41          **          57         57         52         55          -           57         57         50         48          - 
 
Total                            85           77         77         57         58          **          85         85         78         81          -           85         85         75         71          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  3%           4%         4%         5%         5%         **           3%         3%         4%         3%         -%           3%         3%         4%         4%         -% 
 
2                  (2.0)          9            7          7          4          4          **           9          9          9          9          -            9          9          7          7          - 
                                 10%           9%         9%         7%         7%         **          10%        10%        11%        11%         -%          10%        10%         9%        10%         -% 
 
3                  (3.0)         16           14         14         12         12          **          16         16         14         16          -           16         16         15         12          - 
                                 19%          19%        19%        21%        21%         **          19%        19%        19%        20%         -%          19%        19%        20%        16%         -% 
 
4                  (4.0)         21           20         20         14         14          **          21         21         17         20          -           21         21         16         16          - 
                                 25%          26%        26%        24%        24%         **          25%        25%        22%        24%         -%          25%        25%        22%        22%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         34           31         31         23         23          **          34         34         32         32          -           34         34         32         32          - 
                                 40%          40%        40%        40%        39%         **          40%        40%        41%        40%         -%          40%        40%        43%        45%         -% 
 
It has had 
no impact                         *            *          *          *          *          **           *          *          *          *          -            *          *          -          -          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         -%         -%         -% 
 
Don't know                        2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                  28           25         25         19         19          **          28         28         26         27          -           28         28         25         22          - 
                                 33%          32%        32%        33%        33%         **          33%        33%        34%        34%         -%          33%        33%        33%        30%         -% 
 
Net: High impact                 55           50         50         37         37          **          55         55         49         52          -           55         55         48         48          - 
                                 65%          65%        65%        64%        63%         **          65%        65%        64%        64%         -%          65%        65%        65%        67%         -% 
 
Mean Score                      3.9          3.9        3.9        3.9        3.9          **         3.9        3.9        3.9        3.9          -          3.9        3.9        3.9        4.0          - 
Standard deviation             1.16         1.16       1.16       1.19       1.18          **        1.16       1.16       1.20       1.16          -         1.16       1.16       1.18       1.20          - 
Standard error                  .16          .16        .16        .19        .19          **         .16        .16        .17        .16          -          .16        .16        .17        .17          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 175 (continuation) 
<C6> What impact has this had on you.... Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           28         47           59         65         53         39         54           26         29          **         **          28         24          **         ** 
 
Effective sample                 57           19         31           40         45         37         27         36           19         21          **         **          20         18          **         ** 
 
Total                            85           28         48           62         70         57         40         54           29         31          **         **          31         28          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            2          *            1          3          2          2          *            -          *          **         **           -          1          **         ** 
                                  3%           9%         1%           1%         4%         4%         6%         1%           -%         1%         **         **           -%         3%         **         ** 
 
2                  (2.0)          9            3          4            6          7          5          5          5            3          2          **         **           3          3          **         ** 
                                 10%          11%         8%          10%        10%         9%        13%         9%          11%         5%         **         **          11%        11%         **         ** 
 
3                  (3.0)         16            2         11           13         13         13          6         10            9          2          **         **          10          4          **         ** 
                                 19%           7%        24%          21%        19%        23%        15%        18%          33%         7%         **         **          32%        13%         **         ** 
 
4                  (4.0)         21            4         16           15         15         15          9         12            8         11          **         **           4          9          **         ** 
                                 25%          14%        33%          25%        22%        26%        23%        22%          28%        35%         **         **          14%        34%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         34           15         16           25         31         22         17         26            8         16          **         **          13         10          **         ** 
                                 40%          53%        33%          41%        45%        38%        43%        48%          29%        50%         **         **          43%        37%         **         ** 
 
It has had 
no impact                         *            -          *            *          *          *          *          *            -          *          **         **           -          *          **         ** 
                                  1%           -%         1%           1%         1%         1%         1%         1%           -%         1%         **         **           -%         2%         **         ** 
 
Don't know                        2            2          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  2%           6%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Net: low impact                  28            7         16           20         23         20         13         15           13          4          **         **          13          8          **         ** 
                                 33%          27%        33%          33%        32%        35%        34%        29%          44%        14%         **         **          42%        28%         **         ** 
 
Net: High impact                 55           18         32           41         47         37         26         38           16         27          **         **          18         20          **         ** 
                                 65%          67%        66%          66%        67%        64%        65%        70%          56%        85%         **         **          58%        71%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 175 (continuation) 
<C6> What impact has this had on you.... Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           28         47           59         65         53         39         54           26         29          **         **          28         24          **         ** 
 
Effective sample                 57           19         31           40         45         37         27         36           19         21          **         **          20         18          **         ** 
 
Total                            85           28         48           62         70         57         40         54           29         31          **         **          31         28          **         ** 
 
Mean Score                      3.9          4.0        3.9          4.0        4.0        3.9        3.8        4.1          3.7        4.3          **         **         3.9        3.9          **         ** 
Standard deviation             1.16         1.44       1.00         1.09       1.18       1.14       1.29       1.07         1.01        .91          **         **        1.10       1.13          **         ** 
Standard error                  .16          .34        .18          .17        .18        .19        .25        .18          .23        .20          **         **         .25        .27          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 175 (continuation) 
<C6> What impact has this had on you.... Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   82            ** 
 
Effective sample                 57            ** 
 
Total                            85            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            ** 
                                  3%           ** 
 
2                  (2.0)          9            ** 
                                 10%           ** 
 
3                  (3.0)         16            ** 
                                 19%           ** 
 
4                  (4.0)         21            ** 
                                 25%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         34            ** 
                                 40%           ** 
 
It has had 
no impact                         *            ** 
                                  1%           ** 
 
Don't know                        2            ** 
                                  2%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                  28            ** 
                                 33%           ** 
 
Net: High impact                 55            ** 
                                 65%           ** 
 
Mean Score                      3.9            ** 
Standard deviation             1.16            ** 
Standard error                  .16            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 175 (continuation) 
<C6> What impact has this had on you.... Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           61         63         62         34         69         53         40         36          **         **        53         21 
 
Effective sample                 57           42         42         42         24         47         36         26         24          **         **        35         14 
 
Total                            85           64         61         62         36         70         52         37         37          **         **        51         20 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            2          2          3          3          3          2          2          2          **         **         2          * 
                                  3%           4%         3%         5%         7%         4%         5%         6%         5%         **         **         4%         2% 
 
2                  (2.0)          9            9          5          7          4          9          7          5          3          **         **         5          3 
                                 10%          14%         9%        11%        11%        12%        13%        14%         8%         **         **        11%        15% 
 
3                  (3.0)         16           10         10         12          7         12         11          5         10          **         **        14          4 
                                 19%          15%        17%        20%        20%        18%        22%        14%        28%         **         **        27%        18% 
 
4                  (4.0)         21           14         17         15          7         17         10          8          4          **         **         9          3 
                                 25%          21%        27%        24%        19%        24%        19%        21%        11%         **         **        17%        14% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         34           27         25         22         14         27         20         14         16          **         **        19         10 
                                 40%          43%        40%        36%        39%        39%        37%        39%        42%         **         **        38%        49% 
 
It has had 
no impact                         *            *          *          *          -          -          *          *          *          **         **         -          * 
                                  1%           1%         1%         1%         -%         -%         1%         1%         1%         **         **         -%         2% 
 
Don't know                        2            2          2          2          2          2          2          2          2          **         **         2          - 
                                  2%           3%         3%         3%         5%         2%         3%         5%         5%         **         **         3%         -% 
 
Refused                           -            -          -          -          -          -          -          -          -          **         **         -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         **         **         -%         -% 
 
Net: low impact                  28           21         18         22         14         24         21         12         15          **         **        21          7 
                                 33%          33%        29%        36%        38%        34%        39%        34%        41%         **         **        41%        35% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 175 (continuation) 
<C6> What impact has this had on you.... Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           61         63         62         34         69         53         40         36          **         **        53         21 
 
Effective sample                 57           42         42         42         24         47         36         26         24          **         **        35         14 
 
Total                            85           64         61         62         36         70         52         37         37          **         **        51         20 
 
Net: High impact                 55           41         41         37         21         45         29         22         20          **         **        28         12 
                                 65%          64%        68%        60%        58%        64%        56%        60%        53%         **         **        55%        63% 
 
Mean Score                      3.9          3.9        4.0        3.8        3.7        3.8        3.7        3.8        3.8          **         **       3.8        3.9 
Standard deviation             1.16         1.24       1.13       1.21       1.31       1.21       1.25       1.31       1.25          **         **      1.21       1.24 
Standard error                  .16          .19        .18        .19        .27        .18        .21        .26        .26          **         **       .21        .34 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 175 (continuation) 
<C6> What impact has this had on you.... Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           63         29         38         21         62         35         51          **         **         **         **        60         62          **        22          ** 
 
Effective sample                 57           43         19         26         14         42         23         34          **         **         **         **        41         43          **        15          ** 
 
Total                            85           62         26         38         18         61         34         49          **         **         **         **        59         62          **        23          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            3          2          2          2          1          2          3          **         **         **         **         2          3          **         *          ** 
                                  3%           5%         6%         4%         9%         2%         6%         6%         **         **         **         **         3%         4%         **         1%         ** 
 
2                  (2.0)          9            7          9          5          2          7          5          5          **         **         **         **         7          7          **         4          ** 
                                 10%          11%        33%        14%         8%        11%        16%        10%         **         **         **         **        12%        11%         **        15%         ** 
 
3                  (3.0)         16           10          2          6          2         12          7          8          **         **         **         **        11          9          **         6          ** 
                                 19%          16%         8%        16%         8%        20%        19%        17%         **         **         **         **        19%        15%         **        25%         ** 
 
4                  (4.0)         21           15          5          9          9         14          5         11          **         **         **         **        15         17          **         3          ** 
                                 25%          25%        19%        23%        48%        23%        15%        23%         **         **         **         **        24%        28%         **        14%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         34           26          9         14          5         24         14         20          **         **         **         **        22         24          **         8          ** 
                                 40%          42%        33%        37%        26%        39%        42%        40%         **         **         **         **        38%        39%         **        36%         ** 
 
It has had 
no impact                         *            *          -          *          -          *          *          -          **         **         **         **         *          -          **         -          ** 
                                  1%           1%         -%         1%         -%         1%         1%         -%         **         **         **         **         1%         -%         **         -%         ** 
 
Don't know                        2            -          -          2          -          2          -          2          **         **         **         **         2          2          **         2          ** 
                                  2%           -%         -%         5%         -%         3%         -%         3%         **         **         **         **         3%         3%         **         7%         ** 
 
Refused                           -            -          -          -          -          -          -          -          **         **         **         **         -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         **         -%         -%         **         -%         ** 
 
Net: low impact                  28           20         13         13          5         21         14         16          **         **         **         **        20         19          **        10          ** 
                                 33%          33%        48%        34%        26%        34%        41%        33%         **         **         **         **        34%        30%         **        42%         ** 
 
Net: High impact                 55           41         14         23         13         38         19         31          **         **         **         **        37         41          **        12          ** 
                                 65%          67%        52%        60%        74%        63%        58%        63%         **         **         **         **        62%        67%         **        51%         ** 
 
Mean Score                      3.9          3.9        3.4-       3.8        3.7        3.9        3.7        3.8          **         **         **         **       3.8        3.9          **       3.7          ** 
Standard deviation             1.16         1.22       1.42       1.25       1.24       1.14       1.34       1.26          **         **         **         **      1.18       1.19          **      1.21          ** 
Standard error                  .16          .19        .32        .26        .34        .18        .28        .22          **         **         **         **       .19        .18          **       .32          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 175 (continuation) 
<C6> What impact has this had on you.... Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   82           52          **         - 
 
Effective sample                 57           35          **         - 
 
Total                            85           50          **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            2          **         - 
                                  3%           5%         **         -% 
 
2                  (2.0)          9            7          **         - 
                                 10%          14%         **         -% 
 
3                  (3.0)         16           10          **         - 
                                 19%          19%         **         -% 
 
4                  (4.0)         21           12          **         - 
                                 25%          23%         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         34           19          **         - 
                                 40%          39%         **         -% 
 
It has had 
no impact                         *            -          **         - 
                                  1%           -%         **         -% 
 
Don't know                        2            -          **         - 
                                  2%           -%         **         -% 
 
Refused                           -            -          **         - 
                                  -%           -%         **         -% 
 
Net: low impact                  28           19          **         - 
                                 33%          38%         **         -% 
 
Net: High impact                 55           31          **         - 
                                 65%          62%         **         -% 
 
Mean Score                      3.9          3.8          **         - 
Standard deviation             1.16         1.25          **         - 
Standard error                  .16          .21          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           39         43            **         **         **         **         **         **         **          31         29         22           23         29          **         ** 
 
Effective sample size            57           27         30            **         **         **         **         **         **         **          21         22         14           18         19          **         ** 
 
Total                            85           41         44            **         **         **         **         **         **         **          29         33         23           28         28          **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            2          2            **         **         **         **         **         **         **           3          -          -            2          -          **         ** 
                                  4%           4%         4%           **         **         **         **         **         **         **          11%         -%         -%           6%         -%         **         ** 
 
AOL ---- search engine            2            2          -            **         **         **         **         **         **         **           -          2          -            -          -          **         ** 
                                  2%           4%         -%           **         **         **         **         **         **         **           -%         5%         -%           -%         -%         **         ** 
 
ASK.COM ---- 
search engine                     2            2          -            **         **         **         **         **         **         **           -          2          -            -          -          **         ** 
                                  2%           4%         -%           **         **         **         **         **         **         **           -%         5%         -%           -%         -%         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          -            **         **         **         **         **         **         **           -          -          *            -          *          **         ** 
                                  1%           1%         -%           **         **         **         **         **         **         **           -%         -%         2%           -%         2%         **         ** 
 
BING/MSN ---- 
search engine                     3            3          -            **         **         **         **         **         **         **           -          *          2            *          -          **         ** 
                                  3%           6%         -%           **         **         **         **         **         **         **           -%         1%         9%           2%         -%         **         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            *          -            **         **         **         **         **         **         **           -          -          *            -          *          **         ** 
                                  1%           1%         -%           **         **         **         **         **         **         **           -%         -%         2%           -%         2%         **         ** 
 
EMAIL                            10            4          6            **         **         **         **         **         **         **           3          4          3            2          5          **         ** 
                                 12%           9%        14%           **         **         **         **         **         **         **          10%        11%        14%           6%        16%         **         ** 
 
FACEBOOK ---- 
social media site/app            54           24         30            **         **         **         **         **         **         **          19         24         12           18         17          **         ** 
                                 64%          58%        69%           **         **         **         **         **         **         **          65%        71%        51%          64%        61%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            *          1            **         **         **         **         **         **         **           *          1          -            *          1          **         ** 
                                  2%           1%         3%           **         **         **         **         **         **         **           2%         4%         -%           2%         5%         **         ** 
 
FACETIME ---- 
social media site/app             2            *          2            **         **         **         **         **         **         **           -          1          *            *          1          **         ** 
                                  2%           1%         4%           **         **         **         **         **         **         **           -%         4%         2%           1%         5%         **         ** 
 
GOOGLE ---- 
search engine                    23           12         10            **         **         **         **         **         **         **           7         10          6            9          7          **         ** 
                                 27%          30%        24%           **         **         **         **         **         **         **          23%        31%        25%          34%        25%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           39         43            **         **         **         **         **         **         **          31         29         22           23         29          **         ** 
 
Effective sample size            57           27         30            **         **         **         **         **         **         **          21         22         14           18         19          **         ** 
 
Total                            85           41         44            **         **         **         **         **         **         **          29         33         23           28         28          **         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            -          *            **         **         **         **         **         **         **           *          -          -            -          *          **         ** 
                                  *%           -%         *%           **         **         **         **         **         **         **           1%         -%         -%           -%         1%         **         ** 
 
INSTAGRAM ---- 
social media site/app             1            *          1            **         **         **         **         **         **         **           1          *          -            -          *          **         ** 
                                  1%           1%         1%           **         **         **         **         **         **         **           2%         1%         -%           -%         1%         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          -            **         **         **         **         **         **         **           -          *          -            -          *          **         ** 
                                  1%           1%         -%           **         **         **         **         **         **         **           -%         1%         -%           -%         2%         **         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                3            2          2            **         **         **         **         **         **         **           -          2          2            -          3          **         ** 
                                  4%           4%         4%           **         **         **         **         **         **         **           -%         5%         8%           -%        12%         **         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            *          -            **         **         **         **         **         **         **           -          -          *            -          *          **         ** 
                                  *%           1%         -%           **         **         **         **         **         **         **           -%         -%         1%           -%         1%         **         ** 
 
PINTEREST ---- 
social media site/app             *            *          -            **         **         **         **         **         **         **           -          -          *            -          *          **         ** 
                                  *%           1%         -%           **         **         **         **         **         **         **           -%         -%         1%           -%         1%         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          -            **         **         **         **         **         **         **           -          2          -            -          -          **         ** 
                                  2%           4%         -%           **         **         **         **         **         **         **           -%         5%         -%           -%         -%         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    1            1          -            **         **         **         **         **         **         **           -          *          *            *          -          **         ** 
                                  1%           1%         -%           **         **         **         **         **         **         **           -%         1%         1%           1%         -%         **         ** 
 
SNAPCHAT ---- 
instant messenger                 *            -          *            **         **         **         **         **         **         **           *          -          -            -          -          **         ** 
                                  1%           -%         1%           **         **         **         **         **         **         **           2%         -%         -%           -%         -%         **         ** 
 
TELEGRAM ---- 
instant messenger                 2            -          2            **         **         **         **         **         **         **           -          2          -            -          2          **         ** 
                                  2%           -%         4%           **         **         **         **         **         **         **           -%         5%         -%           -%         6%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           39         43            **         **         **         **         **         **         **          31         29         22           23         29          **         ** 
 
Effective sample size            57           27         30            **         **         **         **         **         **         **          21         22         14           18         19          **         ** 
 
Total                            85           41         44            **         **         **         **         **         **         **          29         33         23           28         28          **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            3            -          3            **         **         **         **         **         **         **           -          3          -            -          3          **         ** 
                                  4%           -%         7%           **         **         **         **         **         **         **           -%        10%         -%           -%        12%         **         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                3            -          3            **         **         **         **         **         **         **           -          3          -            -          3          **         ** 
                                  4%           -%         7%           **         **         **         **         **         **         **           -%        10%         -%           -%        12%         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            -          2            **         **         **         **         **         **         **           -          2          -            -          2          **         ** 
                                  2%           -%         4%           **         **         **         **         **         **         **           -%         5%         -%           -%         6%         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          -            **         **         **         **         **         **         **           -          -          *            -          *          **         ** 
                                  1%           1%         -%           **         **         **         **         **         **         **           -%         -%         2%           -%         2%         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          -            **         **         **         **         **         **         **           2          -          *            2          *          **         ** 
                                  2%           5%         -%           **         **         **         **         **         **         **           6%         -%         2%           6%         2%         **         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            -          2            **         **         **         **         **         **         **           -          2          -            -          2          **         ** 
                                  2%           -%         4%           **         **         **         **         **         **         **           -%         5%         -%           -%         6%         **         ** 
 
TIK TOK ---- social 
media site/app                    2            -          2            **         **         **         **         **         **         **           -          2          -            2          -          **         ** 
                                  2%           -%         4%           **         **         **         **         **         **         **           -%         5%         -%           6%         -%         **         ** 
 
TWITTER ---- social 
media site/app                    1            -          1            **         **         **         **         **         **         **           -          1          -            -          1          **         ** 
                                  2%           -%         3%           **         **         **         **         **         **         **           -%         4%         -%           -%         5%         **         ** 
 
WHATSAPP ---- 
instant messenger                 4            2          2            **         **         **         **         **         **         **           2          -          2            2          2          **         ** 
                                  5%           5%         4%           **         **         **         **         **         **         **           7%         -%         8%           6%         8%         **         ** 
 
XBOX LIVE ---- gaming             2            2          -            **         **         **         **         **         **         **           -          2          -            -          -          **         ** 
                                  2%           4%         -%           **         **         **         **         **         **         **           -%         5%         -%           -%         -%         **         ** 
 
YAHOO ---- search engine          9            7          2            **         **         **         **         **         **         **           5          2          2            3          4          **         ** 
                                 10%          17%         4%           **         **         **         **         **         **         **          18%         5%         8%          13%        12%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           39         43            **         **         **         **         **         **         **          31         29         22           23         29          **         ** 
 
Effective sample size            57           27         30            **         **         **         **         **         **         **          21         22         14           18         19          **         ** 
 
Total                            85           41         44            **         **         **         **         **         **         **          29         33         23           28         28          **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          -            **         **         **         **         **         **         **           -          -          2            -          2          **         ** 
                                  2%           4%         -%           **         **         **         **         **         **         **           -%         -%         8%           -%         6%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 12            6          5            **         **         **         **         **         **         **           4          3          4            4          7          **         ** 
                                 14%          15%        12%           **         **         **         **         **         **         **          15%        10%        17%          14%        25%         **         ** 
 
Somewhere else 
(write in)                        *            -          *            **         **         **         **         **         **         **           *          -          -            -          -          **         ** 
                                  *%           -%         *%           **         **         **         **         **         **         **           1%         -%         -%           -%         -%         **         ** 
 
(Dont know / 
 Can't remember)                  7            4          3            **         **         **         **         **         **         **           1          4          2            3          -          **         ** 
                                  8%           9%         8%           **         **         **         **         **         **         **           5%        11%         9%          12%         -%         **         ** 
 
NET - Video 
Sharing Site or App              12            6          5            **         **         **         **         **         **         **           4          3          4            4          7          **         ** 
                                 14%          15%        12%           **         **         **         **         **         **         **          15%        10%        17%          14%        25%         **         ** 
 
NET - Search Engine              29           17         12            **         **         **         **         **         **         **           8         13          8           10          9          **         ** 
                                 34%          40%        28%           **         **         **         **         **         **         **          29%        38%        34%          35%        32%         **         ** 
 
NET - Social 
Media Site or App                57           25         32            **         **         **         **         **         **         **          19         25         12           20         17          **         ** 
                                 66%          59%        73%           **         **         **         **         **         **         **          65%        76%        54%          71%        61%         **         ** 
 
NET - Instant Messenger           8            3          5            **         **         **         **         **         **         **           3          3          2            2          5          **         ** 
                                  9%           6%        12%           **         **         **         **         **         **         **          11%         9%         8%           8%        18%         **         ** 
 
NET - News Site or App           11            6          5            **         **         **         **         **         **         **           5          4          2            3          6          **         ** 
                                 13%          15%        11%           **         **         **         **         **         **         **          16%        11%        11%          12%        22%         **         ** 
 
NET - Playing 
games on a site or app            2            2          -            **         **         **         **         **         **         **           -          2          -            -          -          **         ** 
                                  2%           4%         -%           **         **         **         **         **         **         **           -%         5%         -%           -%         -%         **         ** 
 
NET - Email or 
another site or app              11            5          6            **         **         **         **         **         **         **           3          4          3            2          5          **         ** 
                                 12%          11%        14%           **         **         **         **         **         **         **          10%        13%        15%           7%        16%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   82           52         30            **         **         **        30         50           76          ** 
 
Effective sample size            57           37         20            **         **         **        22         33           51          ** 
 
Total                            85           56         29            **         **         **        33         48           75          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            2          2            **         **         **         -          3            2          ** 
                                  4%           3%         5%           **         **         **         -%         6%           2%         ** 
 
AOL ---- search engine            2            -          2            **         **         **         2          -            2          ** 
                                  2%           -%         6%           **         **         **         5%         -%           2%         ** 
 
ASK.COM ---- 
search engine                     2            -          2            **         **         **         2          -            2          ** 
                                  2%           -%         6%           **         **         **         5%         -%           2%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          -            **         **         **         -          *            *          ** 
                                  1%           1%         -%           **         **         **         -%         1%           1%         ** 
 
BING/MSN ---- 
search engine                     3            *          2            **         **         **         *          2            3          ** 
                                  3%           1%         7%           **         **         **         1%         5%           4%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            *          -            **         **         **         -          *            *          ** 
                                  1%           1%         -%           **         **         **         -%         1%           1%         ** 
 
EMAIL                            10            6          4            **         **         **         3          7            8          ** 
                                 12%          11%        12%           **         **         **         8%        15%          11%         ** 
 
FACEBOOK ---- 
social media site/app            54           35         19            **         **         **        19         34           49          ** 
                                 64%          62%        66%           **         **         **        56%        70%          65%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            2          -            **         **         **         -          2            2          ** 
                                  2%           3%         -%           **         **         **         -%         4%           2%         ** 
 
FACETIME ---- 
social media site/app             2            2          *            **         **         **         -          2            2          ** 
                                  2%           3%         1%           **         **         **         -%         4%           2%         ** 
 
GOOGLE ---- 
search engine                    23           16          6            **         **         **         9         14           19          ** 
                                 27%          30%        21%           **         **         **        27%        28%          26%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2496 
Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   82           52         30            **         **         **        30         50           76          ** 
 
Effective sample size            57           37         20            **         **         **        22         33           51          ** 
 
Total                            85           56         29            **         **         **        33         48           75          ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          -            **         **         **         -          *            *          ** 
                                  *%           *%         -%           **         **         **         -%         *%           *%         ** 
 
INSTAGRAM ---- 
social media site/app             1            *          1            **         **         **         1          *            1          ** 
                                  1%           *%         3%           **         **         **         3%         *%           1%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          -            **         **         **         *          -            *          ** 
                                  1%           1%         -%           **         **         **         1%         -%           1%         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                3            3          -            **         **         **         2          2            3          ** 
                                  4%           6%         -%           **         **         **         5%         4%           5%         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            *          -            **         **         **         -          *            *          ** 
                                  *%           *%         -%           **         **         **         -%         *%           *%         ** 
 
PINTEREST ---- 
social media site/app             *            *          -            **         **         **         -          *            *          ** 
                                  *%           *%         -%           **         **         **         -%         *%           *%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            -          2            **         **         **         2          -            2          ** 
                                  2%           -%         6%           **         **         **         5%         -%           2%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    1            *          *            **         **         **         *          *            1          ** 
                                  1%           *%         1%           **         **         **         1%         *%           1%         ** 
 
SNAPCHAT ---- 
instant messenger                 *            -          *            **         **         **         *          -            *          ** 
                                  1%           -%         1%           **         **         **         1%         -%           1%         ** 
 
TELEGRAM ---- 
instant messenger                 2            2          -            **         **         **         -          2            2          ** 
                                  2%           3%         -%           **         **         **         -%         3%           2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   82           52         30            **         **         **        30         50           76          ** 
 
Effective sample size            57           37         20            **         **         **        22         33           51          ** 
 
Total                            85           56         29            **         **         **        33         48           75          ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            3            3          -            **         **         **         2          2            3          ** 
                                  4%           6%         -%           **         **         **         5%         3%           4%         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                3            3          -            **         **         **         2          2            3          ** 
                                  4%           6%         -%           **         **         **         5%         3%           4%         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            2          -            **         **         **         -          2            2          ** 
                                  2%           3%         -%           **         **         **         -%         3%           2%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          -            **         **         **         -          *            *          ** 
                                  1%           1%         -%           **         **         **         -%         1%           1%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          -            **         **         **         -          2            *          ** 
                                  2%           4%         -%           **         **         **         -%         4%           1%         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            2          -            **         **         **         -          2            2          ** 
                                  2%           3%         -%           **         **         **         -%         3%           2%         ** 
 
TIK TOK ---- social 
media site/app                    2            2          -            **         **         **         -          -            2          ** 
                                  2%           3%         -%           **         **         **         -%         -%           2%         ** 
 
TWITTER ---- social 
media site/app                    1            1          -            **         **         **         -          1            1          ** 
                                  2%           2%         -%           **         **         **         -%         3%           2%         ** 
 
WHATSAPP ---- 
instant messenger                 4            4          -            **         **         **         2          2            4          ** 
                                  5%           7%         -%           **         **         **         5%         4%           5%         ** 
 
XBOX LIVE ---- gaming             2            -          2            **         **         **         2          -            2          ** 
                                  2%           -%         6%           **         **         **         5%         -%           2%         ** 
 
YAHOO ---- search engine          9            7          2            **         **         **         4          5            5          ** 
                                 10%          12%         6%           **         **         **        11%        11%           7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   82           52         30            **         **         **        30         50           76          ** 
 
Effective sample size            57           37         20            **         **         **        22         33           51          ** 
 
Total                            85           56         29            **         **         **        33         48           75          ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          -            **         **         **         -          2            2          ** 
                                  2%           3%         -%           **         **         **         -%         4%           2%         ** 
 
YOUTUBE ---- video 
sharing site/app                 12           11          *            **         **         **         5          7           10          ** 
                                 14%          20%         2%           **         **         **        15%        14%          13%         ** 
 
Somewhere else 
(write in)                        *            -          *            **         **         **         *          -            *          ** 
                                  *%           -%         1%           **         **         **         *%         -%           *%         ** 
 
(Dont know / 
 Can't remember)                  7            3          4            **         **         **         5          2            7          ** 
                                  8%           6%        13%           **         **         **        15%         4%          10%         ** 
 
NET - Video 
Sharing Site or App              12           11          *            **         **         **         5          7           10          ** 
                                 14%          20%         2%           **         **         **        15%        14%          13%         ** 
 
NET - Search Engine              29           19         10            **         **         **        11         18           25          ** 
                                 34%          33%        34%           **         **         **        33%        36%          34%         ** 
 
NET - Social 
Media Site or App                57           37         20            **         **         **        19         34           51          ** 
                                 66%          66%        67%           **         **         **        56%        71%          69%         ** 
 
NET - Instant Messenger           8            7          *            **         **         **         2          6            8          ** 
                                  9%          13%         1%           **         **         **         7%        12%          11%         ** 
 
NET - News Site or App           11            9          2            **         **         **         2          9            8          ** 
                                 13%          17%         5%           **         **         **         6%        18%          10%         ** 
 
NET - Playing 
games on a site or app            2            -          2            **         **         **         2          -            2          ** 
                                  2%           -%         6%           **         **         **         5%         -%           2%         ** 
 
NET - Email or 
another site or app              11            7          4            **         **         **         3          7            9          ** 
                                 12%          12%        13%           **         **         **         9%        15%          12%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82            **         **         **         **         **         **         **         **         **         **         **         **          63          **         **         ** 
 
Effective sample size            57            **         **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Total                            85            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
AOL ---- search engine            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
ASK.COM ---- 
search engine                     2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
BING/MSN ---- 
search engine                     3            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
EMAIL                            10            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                 12%           **         **         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            54            **         **         **         **         **         **         **         **         **         **         **         **          43          **         **         ** 
                                 64%           **         **         **         **         **         **         **         **         **         **         **         **          65%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
FACETIME ---- 
social media site/app             2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
GOOGLE ---- 
search engine                    23            **         **         **         **         **         **         **         **         **         **         **         **          15          **         **         ** 
                                 27%           **         **         **         **         **         **         **         **         **         **         **         **          22%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82            **         **         **         **         **         **         **         **         **         **         **         **          63          **         **         ** 
 
Effective sample size            57            **         **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Total                            85            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                3            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
PINTEREST ---- 
social media site/app             *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    1            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
TELEGRAM ---- 
instant messenger                 2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82            **         **         **         **         **         **         **         **         **         **         **         **          63          **         **         ** 
 
Effective sample size            57            **         **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Total                            85            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
TWITTER ---- social 
media site/app                    1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 4            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           6%         **         **         ** 
 
XBOX LIVE ---- gaming             2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82            **         **         **         **         **         **         **         **         **         **         **         **          63          **         **         ** 
 
Effective sample size            57            **         **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Total                            85            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         ** 
 
YAHOO ---- search engine          9            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 12            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 14%           **         **         **         **         **         **         **         **         **         **         **         **          11%         **         **         ** 
 
Somewhere else 
(write in)                        *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
(Dont know / 
 Can't remember)                  7            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         **         **         **          11%         **         **         ** 
 
NET - Video 
Sharing Site or App              12            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 14%           **         **         **         **         **         **         **         **         **         **         **         **          11%         **         **         ** 
 
NET - Search Engine              29            **         **         **         **         **         **         **         **         **         **         **         **          18          **         **         ** 
                                 34%           **         **         **         **         **         **         **         **         **         **         **         **          27%         **         **         ** 
 
NET - Social 
Media Site or App                57            **         **         **         **         **         **         **         **         **         **         **         **          46          **         **         ** 
                                 66%           **         **         **         **         **         **         **         **         **         **         **         **          68%         **         **         ** 
 
NET - Instant Messenger           8            **         **         **         **         **         **         **         **         **         **         **         **           8          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         **         **          12%         **         **         ** 
 
NET - News Site or App           11            **         **         **         **         **         **         **         **         **         **         **         **           8          **         **         ** 
                                 13%           **         **         **         **         **         **         **         **         **         **         **         **          11%         **         **         ** 
 
NET - Playing 
games on a site or app            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
NET - Email or 
another site or app              11            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                 12%           **         **         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           45          **         **         **         **           **        42           49         28          **         **           **        34         32          - 
 
Effective sample size            57           32          **         **         **         **           **        28           35         19          **         **           **        24         21          - 
 
Total                            85           46          **         **         **         **           **        38           53         28          **         **           **        35         31          - 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            2          **         **         **         **           **         -            3          -          **         **           **         2          2          - 
                                  4%           3%         **         **         **         **           **         -%           6%         -%         **         **           **         4%         5%         -% 
 
AOL ---- search engine            2            2          **         **         **         **           **         -            2          -          **         **           **         -          -          - 
                                  2%           4%         **         **         **         **           **         -%           3%         -%         **         **           **         -%         -%         -% 
 
ASK.COM ---- 
search engine                     2            2          **         **         **         **           **         -            2          -          **         **           **         -          -          - 
                                  2%           4%         **         **         **         **           **         -%           3%         -%         **         **           **         -%         -%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          **         **         **         **           **         *            *          -          **         **           **         *          -          - 
                                  1%           1%         **         **         **         **           **         1%           1%         -%         **         **           **         1%         -%         -% 
 
BING/MSN ---- 
search engine                     3            *          **         **         **         **           **         -            *          2          **         **           **         -          2          - 
                                  3%           1%         **         **         **         **           **         -%           1%         8%         **         **           **         -%         7%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            *          **         **         **         **           **         *            *          -          **         **           **         *          -          - 
                                  1%           1%         **         **         **         **           **         1%           1%         -%         **         **           **         1%         -%         -% 
 
EMAIL                            10            5          **         **         **         **           **         5            5          3          **         **           **         2          6          - 
                                 12%          12%         **         **         **         **           **        13%           9%        11%         **         **           **         6%        21%         -% 
 
FACEBOOK ---- 
social media site/app            54           39          **         **         **         **           **        29           34         16          **         **           **        22         17          - 
                                 64%          84%         **         **         **         **           **        75%          65%        57%         **         **           **        63%        54%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            2            2          **         **         **         **           **         2            2          -          **         **           **         -          2          - 
                                  2%           4%         **         **         **         **           **         5%           3%         -%         **         **           **         -%         6%         -% 
 
FACETIME ---- 
social media site/app             2            1          **         **         **         **           **         2            2          *          **         **           **         -          2          - 
                                  2%           3%         **         **         **         **           **         4%           3%         1%         **         **           **         -%         5%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           45          **         **         **         **           **        42           49         28          **         **           **        34         32          - 
 
Effective sample size            57           32          **         **         **         **           **        28           35         19          **         **           **        24         21          - 
 
Total                            85           46          **         **         **         **           **        38           53         28          **         **           **        35         31          - 
 
GOOGLE ---- 
search engine                    23           10          **         **         **         **           **         7           14          7          **         **           **        11          7          - 
                                 27%          22%         **         **         **         **           **        17%          26%        25%         **         **           **        31%        21%         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            *            -          **         **         **         **           **         *            *          -          **         **           **         *          -          - 
                                  *%           -%         **         **         **         **           **         *%           *%         -%         **         **           **         *%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             1            *          **         **         **         **           **         1            1          *          **         **           **         1          -          - 
                                  1%           1%         **         **         **         **           **         3%           1%         2%         **         **           **         3%         -%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          **         **         **         **           **         *            *          -          **         **           **         -          *          - 
                                  1%           1%         **         **         **         **           **         1%           1%         -%         **         **           **         -%         1%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                3            2          **         **         **         **           **         2            2          2          **         **           **         2          2          - 
                                  4%           3%         **         **         **         **           **         4%           3%         6%         **         **           **         5%         6%         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            -          **         **         **         **           **         *            *          -          **         **           **         -          *          - 
                                  *%           -%         **         **         **         **           **         1%           *%         -%         **         **           **         -%         1%         -% 
 
PINTEREST ---- 
social media site/app             *            -          **         **         **         **           **         *            *          -          **         **           **         -          *          - 
                                  *%           -%         **         **         **         **           **         1%           *%         -%         **         **           **         -%         1%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          **         **         **         **           **         -            2          -          **         **           **         -          -          - 
                                  2%           4%         **         **         **         **           **         -%           3%         -%         **         **           **         -%         -%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    1            *          **         **         **         **           **         *            1          -          **         **           **         *          *          - 
                                  1%           1%         **         **         **         **           **         1%           1%         -%         **         **           **         1%         1%         -% 
 
SNAPCHAT ---- 
instant messenger                 *            -          **         **         **         **           **         *            -          *          **         **           **         *          -          - 
                                  1%           -%         **         **         **         **           **         1%           -%         2%         **         **           **         1%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           45          **         **         **         **           **        42           49         28          **         **           **        34         32          - 
 
Effective sample size            57           32          **         **         **         **           **        28           35         19          **         **           **        24         21          - 
 
Total                            85           46          **         **         **         **           **        38           53         28          **         **           **        35         31          - 
 
TELEGRAM ---- 
instant messenger                 2            -          **         **         **         **           **         -            2          -          **         **           **         -          2          - 
                                  2%           -%         **         **         **         **           **         -%           3%         -%         **         **           **         -%         5%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            3            2          **         **         **         **           **         2            2          2          **         **           **         2          2          - 
                                  4%           3%         **         **         **         **           **         4%           3%         6%         **         **           **         5%         5%         -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                3            2          **         **         **         **           **         2            2          2          **         **           **         2          2          - 
                                  4%           3%         **         **         **         **           **         4%           3%         6%         **         **           **         5%         5%         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            -          **         **         **         **           **         -            2          -          **         **           **         -          2          - 
                                  2%           -%         **         **         **         **           **         -%           3%         -%         **         **           **         -%         5%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          **         **         **         **           **         *            *          -          **         **           **         *          -          - 
                                  1%           1%         **         **         **         **           **         1%           1%         -%         **         **           **         1%         -%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            *          **         **         **         **           **         *            *          2          **         **           **         2          -          - 
                                  2%           1%         **         **         **         **           **         1%           1%         6%         **         **           **         6%         -%         -% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            -          **         **         **         **           **         -            2          -          **         **           **         -          2          - 
                                  2%           -%         **         **         **         **           **         -%           3%         -%         **         **           **         -%         5%         -% 
 
TIK TOK ---- social 
media site/app                    2            -          **         **         **         **           **         -            2          -          **         **           **         2          -          - 
                                  2%           -%         **         **         **         **           **         -%           3%         -%         **         **           **         5%         -%         -% 
 
TWITTER ---- social 
media site/app                    1            1          **         **         **         **           **         1            1          -          **         **           **         -          1          - 
                                  2%           3%         **         **         **         **           **         4%           3%         -%         **         **           **         -%         4%         -% 
 
WHATSAPP ---- 
instant messenger                 4            2          **         **         **         **           **         4            2          2          **         **           **         *          4          - 
                                  5%           4%         **         **         **         **           **        10%           4%         6%         **         **           **         *%        12%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           45          **         **         **         **           **        42           49         28          **         **           **        34         32          - 
 
Effective sample size            57           32          **         **         **         **           **        28           35         19          **         **           **        24         21          - 
 
Total                            85           46          **         **         **         **           **        38           53         28          **         **           **        35         31          - 
 
XBOX LIVE ---- gaming             2            2          **         **         **         **           **         -            2          -          **         **           **         -          -          - 
                                  2%           4%         **         **         **         **           **         -%           3%         -%         **         **           **         -%         -%         -% 
 
YAHOO ---- search engine          9            2          **         **         **         **           **         2            5          3          **         **           **         5          4          - 
                                 10%           4%         **         **         **         **           **         4%          10%        12%         **         **           **        15%        11%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            -          **         **         **         **           **         -            2          -          **         **           **         -          2          - 
                                  2%           -%         **         **         **         **           **         -%           3%         -%         **         **           **         -%         6%         -% 
 
YOUTUBE ---- video 
sharing site/app                 12            6          **         **         **         **           **         4            8          3          **         **           **         7          2          - 
                                 14%          13%         **         **         **         **           **        11%          15%        12%         **         **           **        21%         8%         -% 
 
Somewhere else 
(write in)                        *            -          **         **         **         **           **         -            *          -          **         **           **         *          -          - 
                                  *%           -%         **         **         **         **           **         -%           *%         -%         **         **           **         *%         -%         -% 
 
(Dont know / 
 Can't remember)                  7            1          **         **         **         **           **         2            2          5          **         **           **         4          2          - 
                                  8%           3%         **         **         **         **           **         4%           3%        20%         **         **           **        10%         6%         -% 
 
NET - Video 
Sharing Site or App              12            6          **         **         **         **           **         4            8          3          **         **           **         7          2          - 
                                 14%          13%         **         **         **         **           **        11%          15%        12%         **         **           **        21%         8%         -% 
 
NET - Search Engine              29           14          **         **         **         **           **         8           16         11          **         **           **        11         10          - 
                                 34%          31%         **         **         **         **           **        22%          30%        39%         **         **           **        31%        34%         -% 
 
NET - Social 
Media Site or App                57           39          **         **         **         **           **        29           36         16          **         **           **        24         17          - 
                                 66%          84%         **         **         **         **           **        76%          69%        58%         **         **           **        68%        56%         -% 
 
NET - Instant Messenger           8            4          **         **         **         **           **         6            6          2          **         **           **         1          7          - 
                                  9%           8%         **         **         **         **           **        16%          11%         8%         **         **           **         2%        24%         -% 
 
NET - News Site or App           11            4          **         **         **         **           **         3            8          3          **         **           **         5          6          - 
                                 13%           9%         **         **         **         **           **         7%          15%        12%         **         **           **        15%        19%         -% 
 
NET - Playing 
games on a site or app            2            2          **         **         **         **           **         -            2          -          **         **           **         -          -          - 
                                  2%           4%         **         **         **         **           **         -%           3%         -%         **         **           **         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           45          **         **         **         **           **        42           49         28          **         **           **        34         32          - 
 
Effective sample size            57           32          **         **         **         **           **        28           35         19          **         **           **        24         21          - 
 
Total                            85           46          **         **         **         **           **        38           53         28          **         **           **        35         31          - 
 
NET - Email or 
another site or app              11            6          **         **         **         **           **         5            6          3          **         **           **         2          7          - 
                                 12%          13%         **         **         **         **           **        14%          11%        11%         **         **           **         7%        21%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           77         77         60         62          **          82         82         76         79          -           82         82         74         71          - 
 
Effective sample size            57           52         52         40         41          **          57         57         52         55          -           57         57         50         48          - 
 
Total                            85           77         77         57         58          **          85         85         78         81          -           85         85         75         71          - 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            2          2          -          -          **           3          3          3          3          -            3          3          3          3          - 
                                  4%           2%         2%         -%         -%         **           4%         4%         4%         4%         -%           4%         4%         4%         4%         -% 
 
AOL ---- search engine            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
ASK.COM ---- 
search engine                     2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          *          -          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         -%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
BING/MSN ---- 
search engine                     3            3          3          *          *          **           3          3          3          3          -            3          3          3          *          - 
                                  3%           3%         3%         1%         1%         **           3%         3%         3%         3%         -%           3%         3%         4%         1%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            *          *          -          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         -%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
EMAIL                            10           10         10          5          6          **          10         10          8          8          -           10         10          8          5          - 
                                 12%          13%        13%         9%        10%         **          12%        12%        10%        10%         -%          12%        12%        11%         7%         -% 
 
FACEBOOK ---- 
social media site/app            54           46         46         34         35          **          54         54         51         52          -           54         54         49         50          - 
                                 64%          60%        60%        60%        61%         **          64%        64%        65%        64%         -%          64%        64%        65%        69%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         3%         -% 
 
FACETIME ---- 
social media site/app             2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           77         77         60         62          **          82         82         76         79          -           82         82         74         71          - 
 
Effective sample size            57           52         52         40         41          **          57         57         52         55          -           57         57         50         48          - 
 
Total                            85           77         77         57         58          **          85         85         78         81          -           85         85         75         71          - 
 
GOOGLE ---- 
search engine                    23           21         21         15         15          **          23         23         21         21          -           23         23         23         19          - 
                                 27%          27%        27%        26%        26%         **          27%        27%        27%        26%         -%          27%        27%        30%        27%         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
INSTAGRAM ---- 
social media site/app             1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  4%           4%         4%         6%         6%         **           4%         4%         4%         4%         -%           4%         4%         5%         5%         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
PINTEREST ---- 
social media site/app             *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    1            1          1          -          -          **           1          1          *          1          -            1          1          1          1          - 
                                  1%           1%         1%         -%         -%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           77         77         60         62          **          82         82         76         79          -           82         82         74         71          - 
 
Effective sample size            57           52         52         40         41          **          57         57         52         55          -           57         57         50         48          - 
 
Total                            85           77         77         57         58          **          85         85         78         81          -           85         85         75         71          - 
 
SNAPCHAT ---- 
instant messenger                 *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
TELEGRAM ---- 
instant messenger                 2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  4%           4%         4%         6%         6%         **           4%         4%         4%         4%         -%           4%         4%         4%         5%         -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  4%           4%         4%         6%         6%         **           4%         4%         4%         4%         -%           4%         4%         4%         5%         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          *          -          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         -%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          2          -          *          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           3%         3%         -%         1%         **           2%         2%         3%         3%         -%           2%         2%         3%         3%         -% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
TIK TOK ---- social 
media site/app                    2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           77         77         60         62          **          82         82         76         79          -           82         82         74         71          - 
 
Effective sample size            57           52         52         40         41          **          57         57         52         55          -           57         57         50         48          - 
 
Total                            85           77         77         57         58          **          85         85         78         81          -           85         85         75         71          - 
 
TWITTER ---- social 
media site/app                    1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  2%           2%         2%         2%         2%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
WHATSAPP ---- 
instant messenger                 4            4          4          2          2          **           4          4          4          4          -            4          4          2          2          - 
                                  5%           5%         5%         4%         4%         **           5%         5%         5%         5%         -%           5%         5%         3%         3%         -% 
 
XBOX LIVE ---- gaming             2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
YAHOO ---- search engine          9            9          9          4          4          **           9          9          7          7          -            9          9          7          5          - 
                                 10%          11%        11%         6%         6%         **          10%        10%         9%         8%         -%          10%        10%         9%         7%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         3%         -% 
 
YOUTUBE ---- video 
sharing site/app                 12           12         12         12         12          **          12         12         12         12          -           12         12          8         10          - 
                                 14%          15%        15%        20%        20%         **          14%        14%        15%        14%         -%          14%        14%        11%        14%         -% 
 
Somewhere else 
(write in)                        *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Dont know / 
 Can't remember)                  7            7          7          4          4          **           7          7          5          7          -            7          7          7          6          - 
                                  8%           9%         9%         6%         6%         **           8%         8%         7%         9%         -%           8%         8%        10%         8%         -% 
 
NET - Video 
Sharing Site or App              12           12         12         12         12          **          12         12         12         12          -           12         12          8         10          - 
                                 14%          15%        15%        20%        20%         **          14%        14%        15%        14%         -%          14%        14%        11%        14%         -% 
 
NET - Search Engine              29           27         27         17         17          **          29         29         27         27          -           29         29         27         22          - 
                                 34%          35%        35%        30%        29%         **          34%        34%        34%        33%         -%          34%        34%        36%        30%         -% 
 
NET - Social 
Media Site or App                57           48         48         37         38          **          57         57         53         54          -           57         57         51         52          - 
                                 66%          63%        63%        64%        64%         **          66%        66%        68%        67%         -%          66%        66%        69%        73%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           77         77         60         62          **          82         82         76         79          -           82         82         74         71          - 
 
Effective sample size            57           52         52         40         41          **          57         57         52         55          -           57         57         50         48          - 
 
Total                            85           77         77         57         58          **          85         85         78         81          -           85         85         75         71          - 
 
NET - Instant Messenger           8            8          8          6          6          **           8          8          8          8          -            8          8          6          6          - 
                                  9%          10%        10%        11%        11%         **           9%         9%        10%        10%         -%           9%         9%         8%         9%         -% 
 
NET - News Site or App           11            9          9          6          6          **          11         11         11         11          -           11         11         11         11          - 
                                 13%          12%        12%        10%        11%         **          13%        13%        14%        13%         -%          13%        13%        15%        15%         -% 
 
NET - Playing 
games on a site or app            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
NET - Email or 
another site or app              11           11         11          5          6          **          11         11          8          9          -           11         11          9          6          - 
                                 12%          14%        14%         9%        10%         **          12%        12%        11%        11%         -%          12%        12%        12%         8%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           28         47           59         65         53         39         54           26         29          **         **          28         24          **         ** 
 
Effective sample size            57           19         31           40         45         37         27         36           19         21          **         **          20         18          **         ** 
 
Total                            85           28         48           62         70         57         40         54           29         31          **         **          31         28          **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            3          -            2          2          -          -          2            2          2          **         **           -          3          **         ** 
                                  4%          11%         -%           2%         2%         -%         -%         3%           5%         5%         **         **           -%        11%         **         ** 
 
AOL ---- search engine            2            -          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         4%           3%         2%         3%         -%         3%           -%         5%         **         **           -%         6%         **         ** 
 
ASK.COM ---- 
search engine                     2            -          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         4%           3%         2%         3%         -%         3%           -%         5%         **         **           -%         6%         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          -            *          *          *          -          *            -          -          **         **           -          -          **         ** 
                                  1%           2%         -%           1%         1%         1%         -%         1%           -%         -%         **         **           -%         -%         **         ** 
 
BING/MSN ---- 
search engine                     3            -          3            2          2          2          -          -            *          -          **         **           *          2          **         ** 
                                  3%           -%         6%           4%         3%         4%         -%         -%           2%         -%         **         **           1%         8%         **         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            *          -            *          *          *          -          *            -          -          **         **           -          -          **         ** 
                                  1%           2%         -%           1%         1%         1%         -%         1%           -%         -%         **         **           -%         -%         **         ** 
 
EMAIL                            10            2          7            7          7          8          2          5            3          4          **         **           3          4          **         ** 
                                 12%           6%        14%          11%        11%        15%         4%         9%           9%        12%         **         **           9%        15%         **         ** 
 
FACEBOOK ---- 
social media site/app            54           20         29           38         42         37         31         35           19         23          **         **          22         18          **         ** 
                                 64%          72%        62%          61%        61%        64%        78%        65%          65%        74%         **         **          71%        66%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            -          2            -          -          1          1          -            -          1          **         **           -          1          **         ** 
                                  2%           -%         4%           -%         -%         2%         3%         -%           -%         4%         **         **           -%         5%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           28         47           59         65         53         39         54           26         29          **         **          28         24          **         ** 
 
Effective sample size            57           19         31           40         45         37         27         36           19         21          **         **          20         18          **         ** 
 
Total                            85           28         48           62         70         57         40         54           29         31          **         **          31         28          **         ** 
 
FACETIME ---- 
social media site/app             2            -          2            *          *          2          2          *            *          1          **         **           *          1          **         ** 
                                  2%           -%         4%           *%         *%         3%         4%         *%           1%         4%         **         **           1%         5%         **         ** 
 
GOOGLE ---- 
search engine                    23            2         18           19         21         16         13         14            9         11          **         **          11          7          **         ** 
                                 27%           7%        37%          31%        30%        29%        31%        25%          31%        34%         **         **          35%        25%         **         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          -            *          *          *          *          *            -          *          **         **           -          -          **         ** 
                                  *%           1%         -%           *%         *%         *%         *%         *%           -%         1%         **         **           -%         -%         **         ** 
 
INSTAGRAM ---- 
social media site/app             1            1          *            1          1          1          1          1            *          1          **         **           *          -          **         ** 
                                  1%           2%         1%           2%         1%         1%         1%         2%           1%         2%         **         **           1%         -%         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            -          *            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  1%           -%         1%           1%         1%         1%         1%         1%           -%         -%         **         **           -%         -%         **         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                3            -          3            3          3          2          2          2            2          -          **         **           3          -          **         ** 
                                  4%           -%         7%           5%         5%         3%         4%         3%           6%         -%         **         **          11%         -%         **         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            -          *            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  *%           -%         *%           *%         *%         *%         1%         *%           -%         -%         **         **           -%         -%         **         ** 
 
PINTEREST ---- 
social media site/app             *            -          *            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  *%           -%         *%           *%         *%         *%         1%         *%           -%         -%         **         **           -%         -%         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            -          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         4%           3%         2%         3%         -%         3%           -%         5%         **         **           -%         6%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           28         47           59         65         53         39         54           26         29          **         **          28         24          **         ** 
 
Effective sample size            57           19         31           40         45         37         27         36           19         21          **         **          20         18          **         ** 
 
Total                            85           28         48           62         70         57         40         54           29         31          **         **          31         28          **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    1            -          1            1          1          *          -          1            *          *          **         **           1          -          **         ** 
                                  1%           -%         1%           1%         1%         *%         -%         1%           1%         1%         **         **           2%         -%         **         ** 
 
SNAPCHAT ---- 
instant messenger                 *            *          -            *          *          *          *          *            -          *          **         **           -          -          **         ** 
                                  1%           2%         -%           1%         1%         1%         1%         1%           -%         1%         **         **           -%         -%         **         ** 
 
TELEGRAM ---- 
instant messenger                 2            -          2            2          2          2          2          2            -          2          **         **           2          -          **         ** 
                                  2%           -%         3%           3%         2%         3%         4%         3%           -%         5%         **         **           5%         -%         **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            3            -          3            3          3          3          3          3            2          2          **         **           3          -          **         ** 
                                  4%           -%         7%           5%         5%         6%         8%         6%           6%         5%         **         **          11%         -%         **         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                3            -          3            3          3          3          3          3            2          2          **         **           3          -          **         ** 
                                  4%           -%         7%           5%         5%         6%         8%         6%           6%         5%         **         **          11%         -%         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            -          2            2          2          2          2          2            -          2          **         **           2          -          **         ** 
                                  2%           -%         3%           3%         2%         3%         4%         3%           -%         5%         **         **           5%         -%         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          -            *          *          *          -          *            -          -          **         **           -          -          **         ** 
                                  1%           2%         -%           1%         1%         1%         -%         1%           -%         -%         **         **           -%         -%         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            *          -            2          2          *          2          *            -          2          **         **           -          -          **         ** 
                                  2%           2%         -%           3%         3%         1%         4%         1%           -%         5%         **         **           -%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           28         47           59         65         53         39         54           26         29          **         **          28         24          **         ** 
 
Effective sample size            57           19         31           40         45         37         27         36           19         21          **         **          20         18          **         ** 
 
Total                            85           28         48           62         70         57         40         54           29         31          **         **          31         28          **         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            -          2            2          2          2          2          2            -          2          **         **           2          -          **         ** 
                                  2%           -%         3%           3%         2%         3%         4%         3%           -%         5%         **         **           5%         -%         **         ** 
 
TIK TOK ---- social 
media site/app                    2            -          2            2          2          2          2          2            2          -          **         **           2          -          **         ** 
                                  2%           -%         3%           3%         2%         3%         4%         3%           6%         -%         **         **           5%         -%         **         ** 
 
TWITTER ---- social 
media site/app                    1            -          1            -          -          1          1          -            -          1          **         **           -          1          **         ** 
                                  2%           -%         3%           -%         -%         2%         3%         -%           -%         4%         **         **           -%         5%         **         ** 
 
WHATSAPP ---- 
instant messenger                 4            *          2            4          4          4          *          *            2          *          **         **           -          *          **         ** 
                                  5%           2%         4%           6%         6%         7%         1%         1%           6%         1%         **         **           -%         1%         **         ** 
 
XBOX LIVE ---- gaming             2            -          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         4%           3%         2%         3%         -%         3%           -%         5%         **         **           -%         6%         **         ** 
 
YAHOO ---- search engine          9            -          7            9          9          5          3          2            3          3          **         **           2          2          **         ** 
                                 10%           -%        15%          14%        12%         9%         9%         3%          12%        11%         **         **           6%         6%         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            -          2            2          2          -          -          -            -          -          **         **           2          -          **         ** 
                                  2%           -%         4%           3%         3%         -%         -%         -%           -%         -%         **         **           6%         -%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 12            5          6            8         12          8          6          8            6          2          **         **           6          2          **         ** 
                                 14%          19%        13%          13%        17%        14%        16%        15%          19%         6%         **         **          18%         6%         **         ** 
 
Somewhere else 
(write in)                        *            -          *            *          *          *          *          *            -          *          **         **           -          *          **         ** 
                                  *%           -%         *%           *%         *%         *%         *%         *%           -%         *%         **         **           -%         1%         **         ** 
 
(Dont know / 
 Can't remember)                  7            2          2            5          5          5          4          4            2          2          **         **           *          2          **         ** 
                                  8%           6%         4%           8%         7%         9%         9%         7%           6%         6%         **         **           2%         7%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           28         47           59         65         53         39         54           26         29          **         **          28         24          **         ** 
 
Effective sample size            57           19         31           40         45         37         27         36           19         21          **         **          20         18          **         ** 
 
Total                            85           28         48           62         70         57         40         54           29         31          **         **          31         28          **         ** 
 
NET - Video 
Sharing Site or App              12            5          6            8         12          8          6          8            6          2          **         **           6          2          **         ** 
                                 14%          19%        13%          13%        17%        14%        16%        15%          19%         6%         **         **          18%         6%         **         ** 
 
NET - Search Engine              29            2         24           25         26         22         13         15           11         12          **         **          11         11          **         ** 
                                 34%           7%        50%          40%        38%        38%        31%        29%          39%        39%         **         **          37%        39%         **         ** 
 
NET - Social 
Media Site or App                57           20         32           40         44         39         33         37           21         23          **         **          24         18          **         ** 
                                 66%          72%        67%          64%        64%        68%        83%        69%          72%        74%         **         **          77%        66%         **         ** 
 
NET - Instant Messenger           8            1          5            6          6          7          4          3            2          4          **         **           2          2          **         ** 
                                  9%           3%        11%          10%         9%        13%        10%         5%           6%        13%         **         **           5%         6%         **         ** 
 
NET - News Site or App           11            4          6            9          9          4          6          6            3          5          **         **           5          3          **         ** 
                                 13%          13%        12%          15%        13%         8%        14%        11%          11%        16%         **         **          16%        11%         **         ** 
 
NET - Playing 
games on a site or app            2            -          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         4%           3%         2%         3%         -%         3%           -%         5%         **         **           -%         6%         **         ** 
 
NET - Email or 
another site or app              11            2          7            8          8          9          2          5            3          4          **         **           3          4          **         ** 
                                 12%           6%        16%          12%        12%        15%         4%        10%          10%        13%         **         **          11%        15%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   82            ** 
 
Effective sample size            57            ** 
 
Total                            85            ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            ** 
                                  4%           ** 
 
AOL ---- search engine            2            ** 
                                  2%           ** 
 
ASK.COM ---- 
search engine                     2            ** 
                                  2%           ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            ** 
                                  1%           ** 
 
BING/MSN ---- 
search engine                     3            ** 
                                  3%           ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            ** 
                                  1%           ** 
 
EMAIL                            10            ** 
                                 12%           ** 
 
FACEBOOK ---- 
social media site/app            54            ** 
                                 64%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            ** 
                                  2%           ** 
 
FACETIME ---- 
social media site/app             2            ** 
                                  2%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   82            ** 
 
Effective sample size            57            ** 
 
Total                            85            ** 
 
GOOGLE ---- 
search engine                    23            ** 
                                 27%           ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            ** 
                                  *%           ** 
 
INSTAGRAM ---- 
social media site/app             1            ** 
                                  1%           ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            ** 
                                  1%           ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                3            ** 
                                  4%           ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            ** 
                                  *%           ** 
 
PINTEREST ---- 
social media site/app             *            ** 
                                  *%           ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            ** 
                                  2%           ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    1            ** 
                                  1%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   82            ** 
 
Effective sample size            57            ** 
 
Total                            85            ** 
 
SNAPCHAT ---- 
instant messenger                 *            ** 
                                  1%           ** 
 
TELEGRAM ---- 
instant messenger                 2            ** 
                                  2%           ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            3            ** 
                                  4%           ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                3            ** 
                                  4%           ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            ** 
                                  2%           ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            ** 
                                  1%           ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            ** 
                                  2%           ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            ** 
                                  2%           ** 
 
TIK TOK ---- social 
media site/app                    2            ** 
                                  2%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   82            ** 
 
Effective sample size            57            ** 
 
Total                            85            ** 
 
TWITTER ---- social 
media site/app                    1            ** 
                                  2%           ** 
 
WHATSAPP ---- 
instant messenger                 4            ** 
                                  5%           ** 
 
XBOX LIVE ---- gaming             2            ** 
                                  2%           ** 
 
YAHOO ---- search engine          9            ** 
                                 10%           ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            ** 
                                  2%           ** 
 
YOUTUBE ---- video 
sharing site/app                 12            ** 
                                 14%           ** 
 
Somewhere else 
(write in)                        *            ** 
                                  *%           ** 
 
(Dont know / 
 Can't remember)                  7            ** 
                                  8%           ** 
 
NET - Video 
Sharing Site or App              12            ** 
                                 14%           ** 
 
NET - Search Engine              29            ** 
                                 34%           ** 
 
NET - Social 
Media Site or App                57            ** 
                                 66%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   82            ** 
 
Effective sample size            57            ** 
 
Total                            85            ** 
 
NET - Instant Messenger           8            ** 
                                  9%           ** 
 
NET - News Site or App           11            ** 
                                 13%           ** 
 
NET - Playing 
games on a site or app            2            ** 
                                  2%           ** 
 
NET - Email or 
another site or app              11            ** 
                                 12%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           61         63         62         34         69         53         40         36          **         **        53         21 
 
Effective sample size            57           42         42         42         24         47         36         26         24          **         **        35         14 
 
Total                            85           64         61         62         36         70         52         37         37          **         **        51         20 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            3          3          2          -          2          3          2          3          **         **         2          2 
                                  4%           5%         5%         2%         -%         2%         6%         4%         8%         **         **         3%         8% 
 
AOL ---- search engine            2            2          2          2          2          2          2          -          2          **         **         -          2 
                                  2%           3%         3%         3%         5%         2%         3%         -%         5%         **         **         -%         8% 
 
ASK.COM ---- 
search engine                     2            2          2          2          2          2          2          -          2          **         **         -          2 
                                  2%           3%         3%         3%         5%         2%         3%         -%         5%         **         **         -%         8% 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          *          *          -          *          *          *          -          **         **         *          * 
                                  1%           1%         1%         1%         -%         1%         1%         1%         -%         **         **         1%         2% 
 
BING/MSN ---- 
search engine                     3            3          2          3          -          -          -          *          2          **         **         3          3 
                                  3%           4%         4%         4%         -%         -%         -%         1%         6%         **         **         5%        13% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            *          *          *          -          *          *          *          -          **         **         *          * 
                                  1%           1%         1%         1%         -%         1%         1%         1%         -%         **         **         1%         2% 
 
EMAIL                            10            8          9         10          3          7          4          5          5          **         **         5          3 
                                 12%          12%        15%        15%         8%        11%         9%        13%        12%         **         **        11%        16% 
 
FACEBOOK ---- 
social media site/app            54           38         40         40         25         49         35         26         22          **         **        35          9 
                                 64%          59%        65%        65%        68%        71%        68%        71%        59%         **         **        69%        48% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           61         63         62         34         69         53         40         36          **         **        53         21 
 
Effective sample size            57           42         42         42         24         47         36         26         24          **         **        35         14 
 
Total                            85           64         61         62         36         70         52         37         37          **         **        51         20 
 
FACEBOOK MESSENGER 
---- instant messenger            2            2          2          2          2          2          2          2          1          **         **         2          - 
                                  2%           3%         3%         3%         5%         3%         3%         5%         4%         **         **         4%         -% 
 
FACETIME ---- 
social media site/app             2            2          2          2          1          2          2          1          2          **         **         2          - 
                                  2%           3%         3%         3%         4%         3%         3%         4%         4%         **         **         3%         -% 
 
GOOGLE ---- 
search engine                    23           16         16         19e         9         17          6          7         10          **         **        16e         5 
                                 27%          25%        26%        31%        24%        24%        12%        19%        26%         **         **        31%        23% 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          *          *          *          *          *          *          -          **         **         *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         **         **         *%         -% 
 
INSTAGRAM ---- 
social media site/app             1            1          1          1          1          1          1          1          *          **         **         1          * 
                                  1%           2%         2%         1%         3%         1%         2%         3%         1%         **         **         2%         2% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            -          -          *          -          *          *          -          -          **         **         *          - 
                                  1%           -%         -%         1%         -%         1%         1%         -%         -%         **         **         1%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                3            3          2          2          -          3          -          2          3          **         **         2          2 
                                  4%           5%         3%         3%         -%         5%         -%         5%         9%         **         **         4%         9% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            -          *          *          -          *          -          -          *          **         **         *          - 
                                  *%           -%         *%         *%         -%         *%         -%         -%         1%         **         **         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           61         63         62         34         69         53         40         36          **         **        53         21 
 
Effective sample size            57           42         42         42         24         47         36         26         24          **         **        35         14 
 
Total                            85           64         61         62         36         70         52         37         37          **         **        51         20 
 
PINTEREST ---- 
social media site/app             *            -          *          *          -          *          -          -          *          **         **         *          - 
                                  *%           -%         *%         *%         -%         *%         -%         -%         1%         **         **         *%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          2          2          2          2          2          -          2          **         **         -          2 
                                  2%           3%         3%         3%         5%         2%         3%         -%         5%         **         **         -%         8% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    1            1          *          *          *          1          1          *          -          **         **         *          - 
                                  1%           1%         1%         1%         1%         1%         1%         1%         -%         **         **         1%         -% 
 
SNAPCHAT ---- 
instant messenger                 *            *          *          -          *          *          *          *          *          **         **         *          * 
                                  1%           1%         1%         -%         1%         1%         1%         1%         1%         **         **         1%         2% 
 
TELEGRAM ---- 
instant messenger                 2            2          2          -          2          2          2          -          -          **         **         2          - 
                                  2%           3%         3%         -%         5%         2%         3%         -%         -%         **         **         3%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            3            3          2          -          2          3          2          -          2          **         **         2          - 
                                  4%           5%         3%         -%         5%         5%         3%         -%         4%         **         **         3%         -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                3            3          2          -          2          3          2          -          2          **         **         2          - 
                                  4%           5%         3%         -%         5%         5%         3%         -%         4%         **         **         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2526 
Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           61         63         62         34         69         53         40         36          **         **        53         21 
 
Effective sample size            57           42         42         42         24         47         36         26         24          **         **        35         14 
 
Total                            85           64         61         62         36         70         52         37         37          **         **        51         20 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            2          2          -          2          2          2          -          -          **         **         2          - 
                                  2%           3%         3%         -%         5%         2%         3%         -%         -%         **         **         3%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          *          *          -          *          *          *          -          **         **         *          * 
                                  1%           1%         1%         1%         -%         1%         1%         1%         -%         **         **         1%         2% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            *          2          2          -          2          *          *          -          **         **         2          * 
                                  2%           1%         3%         3%         -%         3%         1%         1%         -%         **         **         4%         2% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            2          2          -          2          2          2          -          -          **         **         2          - 
                                  2%           3%         3%         -%         5%         2%         3%         -%         -%         **         **         3%         -% 
 
TIK TOK ---- social 
media site/app                    2            2          -          2          -          2          2          -          -          **         **         2          - 
                                  2%           3%         -%         3%         -%         2%         3%         -%         -%         **         **         3%         -% 
 
TWITTER ---- social 
media site/app                    1            1          1          1          1          1          1          1          1          **         **         1          - 
                                  2%           2%         2%         2%         4%         2%         3%         4%         4%         **         **         3%         -% 
 
WHATSAPP ---- 
instant messenger                 4            2          2          *          *          4          4          *          *          **         **         *          - 
                                  5%           3%         4%         1%         *%         6%         7%         1%         1%         **         **         1%         -% 
 
XBOX LIVE ---- gaming             2            2          2          2          2          2          2          -          2          **         **         -          2 
                                  2%           3%         3%         3%         5%         2%         3%         -%         5%         **         **         -%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           61         63         62         34         69         53         40         36          **         **        53         21 
 
Effective sample size            57           42         42         42         24         47         36         26         24          **         **        35         14 
 
Total                            85           64         61         62         36         70         52         37         37          **         **        51         20 
 
YAHOO ---- search engine          9            4          7          7          2          7          2          2          2          **         **         3          4 
                                 10%           6%        11%        11%         5%        10%         3%         5%         5%         **         **         7%        18% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          2          -          2          -          2          2          **         **         2          2 
                                  2%           3%         3%         3%         -%         3%         -%         5%         5%         **         **         4%         9% 
 
YOUTUBE ---- video 
sharing site/app                 12            8          6         10          8          9          8          7          8          **         **         8          3 
                                 14%          12%        10%        16%        22%        13%        14%        18%        21%         **         **        17%        13% 
 
Somewhere else 
(write in)                        *            *          *          *          *          *          *          -          -          **         **         -          - 
                                  *%           *%         *%         *%         *%         *%         *%         -%         -%         **         **         -%         -% 
 
(Dont know / 
 Can't remember)                  7            7          5          4          5          5          5          3          2          **         **         4          2 
                                  8%          11%         8%         6%        14%         7%         9%         9%         5%         **         **         7%         9% 
 
NET - Video 
Sharing Site or App              12            8          6         10          8          9          8          7          8          **         **         8          3 
                                 14%          12%        10%        16%        22%        13%        14%        18%        21%         **         **        17%        13% 
 
NET - Search Engine              29           20         21         24         10         20         10          7         14          **         **        18          9 
                                 34%          31%        35%        38%        28%        29%        18%        20%        37%         **         **        36%        44% 
 
NET - Social 
Media Site or App                57           40         41         42         25         52         38         26         22          **         **        37          9 
                                 66%          63%        67%        68%        68%        74%        72%        71%        60%         **         **        73%        48% 
 
NET - Instant Messenger           8            6          6          2          4          8          8          3          2          **         **         4          * 
                                  9%          10%        10%         4%        11%        11%        14%         7%         6%         **         **         9%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           61         63         62         34         69         53         40         36          **         **        53         21 
 
Effective sample size            57           42         42         42         24         47         36         26         24          **         **        35         14 
 
Total                            85           64         61         62         36         70         52         37         37          **         **        51         20 
 
NET - News Site or App           11            9          9          6          2          9          6          4          7          **         **         8          4 
                                 13%          14%        15%        10%         5%        13%        11%        10%        18%         **         **        15%        19% 
 
NET - Playing 
games on a site or app            2            2          2          2          2          2          2          -          2          **         **         -          2 
                                  2%           3%         3%         3%         5%         2%         3%         -%         5%         **         **         -%         8% 
 
NET - Email or 
another site or app              11            8         10         10          3          8          5          5          5          **         **         6          3 
                                 12%          13%        16%        16%         9%        11%        10%        14%        12%         **         **        11%        16% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           63         29         38         21         62         35         51          **         **         **         **        60         62          **        22          ** 
 
Effective sample size            57           43         19         26         14         42         23         34          **         **         **         **        41         43          **        15          ** 
 
Total                            85           62         26         38         18         61         34         49          **         **         **         **        59         62          **        23          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            2          2          2          -          3          2          2          **         **         **         **         3          2          **         2          ** 
                                  4%           2%         6%         4%         -%         5%         5%         3%         **         **         **         **         5%         3%         **         7%         ** 
 
AOL ---- search engine            2            2          -          -          -          -          -          2          **         **         **         **         -          -          **         -          ** 
                                  2%           3%         -%         -%         -%         -%         -%         3%         **         **         **         **         -%         -%         **         -%         ** 
 
ASK.COM ---- 
search engine                     2            2          -          -          -          -          -          2          **         **         **         **         -          -          **         -          ** 
                                  2%           3%         -%         -%         -%         -%         -%         3%         **         **         **         **         -%         -%         **         -%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          -          *          *          *          -          *          **         **         **         **         *          *          **         -          ** 
                                  1%           1%         -%         1%         2%         1%         -%         1%         **         **         **         **         1%         1%         **         -%         ** 
 
BING/MSN ---- 
search engine                     3            *          -          -          -          3          -          3          **         **         **         **         *          *          **         2          ** 
                                  3%           1%         -%         -%         -%         4%         -%         5%         **         **         **         **         1%         1%         **        10%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            *          -          *          *          *          -          *          **         **         **         **         *          *          **         -          ** 
                                  1%           1%         -%         1%         2%         1%         -%         1%         **         **         **         **         1%         1%         **         -%         ** 
 
EMAIL                            10            7          5          3          4          6          *          7          **         **         **         **         5          7          **         6          ** 
                                 12%          12%        18%         9%        22%        11%         1%        15%         **         **         **         **         8%        11%         **        24%         ** 
 
FACEBOOK ---- 
social media site/app            54           49         17         22         13         37         22         32          **         **         **         **        41         44          **        14          ** 
                                 64%          79%        66%        59%        69%        60%        64%        65%         **         **         **         **        70%        72%         **        63%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            2          2          *          1          *          *          2          **         **         **         **         2          2          **         2          ** 
                                  2%           3%         7%         1%         8%         1%         1%         4%         **         **         **         **         3%         3%         **         8%         ** 
 
FACETIME ---- 
social media site/app             2            2          1          *          1          *          *          2          **         **         **         **         2          2          **         1          ** 
                                  2%           3%         5%         1%         8%         *%         1%         3%         **         **         **         **         3%         3%         **         6%         ** 
 
GOOGLE ---- 
search engine                    23           15          4         11          4         16         14         16          **         **         **         **        15         17          **         7          ** 
                                 27%          24%        17%        28%        21%        27%        43%        33%         **         **         **         **        24%        28%         **        31%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           63         29         38         21         62         35         51          **         **         **         **        60         62          **        22          ** 
 
Effective sample size            57           43         19         26         14         42         23         34          **         **         **         **        41         43          **        15          ** 
 
Total                            85           62         26         38         18         61         34         49          **         **         **         **        59         62          **        23          ** 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          -          -          *          *          -          -          **         **         **         **         *          *          **         *          ** 
                                  *%           *%         -%         -%         1%         *%         -%         -%         **         **         **         **         *%         *%         **         1%         ** 
 
INSTAGRAM ---- 
social media site/app             1            1          1          1          1          1          -          1          **         **         **         **         1          1          **         *          ** 
                                  1%           2%         3%         2%         6%         2%         -%         2%         **         **         **         **         2%         2%         **         1%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          -          -          -          *          -          *          **         **         **         **         -          *          **         -          ** 
                                  1%           1%         -%         -%         -%         1%         -%         1%         **         **         **         **         -%         1%         **         -%         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                3            -          -          3          -          3          3          2          **         **         **         **         -          3          **         -          ** 
                                  4%           -%         -%         9%         -%         6%        10%         4%         **         **         **         **         -%         5%         **         -%         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            -          *          *          -          *          *          *          **         **         **         **         *          *          **         *          ** 
                                  *%           -%         1%         1%         -%         *%         1%         *%         **         **         **         **         *%         *%         **         1%         ** 
 
PINTEREST ---- 
social media site/app             *            -          *          *          -          *          *          *          **         **         **         **         *          *          **         *          ** 
                                  *%           -%         1%         1%         -%         *%         1%         *%         **         **         **         **         *%         *%         **         1%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          -          -          -          -          -          2          **         **         **         **         -          -          **         -          ** 
                                  2%           3%         -%         -%         -%         -%         -%         3%         **         **         **         **         -%         -%         **         -%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    1            1          *          1          1          1          *          1          **         **         **         **         1          1          **         *          ** 
                                  1%           1%         2%         2%         3%         1%         1%         1%         **         **         **         **         1%         1%         **         1%         ** 
 
SNAPCHAT ---- 
instant messenger                 *            *          *          *          *          *          -          *          **         **         **         **         *          *          **         -          ** 
                                  1%           1%         2%         1%         2%         1%         -%         1%         **         **         **         **         1%         1%         **         -%         ** 
 
TELEGRAM ---- 
instant messenger                 2            2          2          2          -          2          -          2          **         **         **         **         2          2          **         2          ** 
                                  2%           3%         6%         4%         -%         3%         -%         3%         **         **         **         **         3%         3%         **         7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2531 
Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           63         29         38         21         62         35         51          **         **         **         **        60         62          **        22          ** 
 
Effective sample size            57           43         19         26         14         42         23         34          **         **         **         **        41         43          **        15          ** 
 
Total                            85           62         26         38         18         61         34         49          **         **         **         **        59         62          **        23          ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            3            2          2          3          -          3          2          2          **         **         **         **         2          3          **         2          ** 
                                  4%           3%         6%         9%         -%         5%         5%         3%         **         **         **         **         3%         5%         **         7%         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                3            2          2          3          -          3          2          2          **         **         **         **         2          3          **         2          ** 
                                  4%           3%         6%         9%         -%         5%         5%         3%         **         **         **         **         3%         5%         **         7%         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            2          2          2          -          2          -          2          **         **         **         **         2          2          **         2          ** 
                                  2%           3%         6%         4%         -%         3%         -%         3%         **         **         **         **         3%         3%         **         7%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          -          *          *          *          -          *          **         **         **         **         *          *          **         -          ** 
                                  1%           1%         -%         1%         2%         1%         -%         1%         **         **         **         **         1%         1%         **         -%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          -          *          2          *          -          *          **         **         **         **         *          2          **         -          ** 
                                  2%           3%         -%         1%        11%         1%         -%         1%         **         **         **         **         1%         3%         **         -%         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            2          2          2          -          2          -          2          **         **         **         **         2          2          **         2          ** 
                                  2%           3%         6%         4%         -%         3%         -%         3%         **         **         **         **         3%         3%         **         7%         ** 
 
TIK TOK ---- social 
media site/app                    2            -          -          2          -          2          -          -          **         **         **         **         -          2          **         -          ** 
                                  2%           -%         -%         4%         -%         3%         -%         -%         **         **         **         **         -%         3%         **         -%         ** 
 
TWITTER ---- social 
media site/app                    1            1          1          -          1          -          -          1          **         **         **         **         1          1          **         1          ** 
                                  2%           2%         5%         -%         8%         -%         -%         3%         **         **         **         **         2%         2%         **         6%         ** 
 
WHATSAPP ---- 
instant messenger                 4            4          2          -          2          4          -          -          **         **         **         **         *          2          **         *          ** 
                                  5%           6%         8%         -%        12%         6%         -%         -%         **         **         **         **         1%         4%         **         1%         ** 
 
XBOX LIVE ---- gaming             2            2          -          -          -          -          -          2          **         **         **         **         -          -          **         -          ** 
                                  2%           3%         -%         -%         -%         -%         -%         3%         **         **         **         **         -%         -%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           63         29         38         21         62         35         51          **         **         **         **        60         62          **        22          ** 
 
Effective sample size            57           43         19         26         14         42         23         34          **         **         **         **        41         43          **        15          ** 
 
Total                            85           62         26         38         18         61         34         49          **         **         **         **        59         62          **        23          ** 
 
YAHOO ---- search engine          9            5          -          4          3          5          5          4          **         **         **         **         4          5          **         -          ** 
                                 10%           8%         -%         9%        18%         9%        16%         7%         **         **         **         **         6%         8%         **         -%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            -          -          2          -          2          2          2          **         **         **         **         -          2          **         -          ** 
                                  2%           -%         -%         5%         -%         3%         5%         4%         **         **         **         **         -%         3%         **         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                 12            8          3          8          4          8          6          8          **         **         **         **        10          8          **         2          ** 
                                 14%          12%        13%        20%        20%        13%        17%        16%         **         **         **         **        17%        12%         **         8%         ** 
 
Somewhere else 
(write in)                        *            -          -          -          -          -          *          *          **         **         **         **         *          *          **         -          ** 
                                  *%           -%         -%         -%         -%         -%         *%         *%         **         **         **         **         *%         *%         **         -%         ** 
 
(Dont know / 
 Can't remember)                  7            3          2          4          1          4          3          4          **         **         **         **         5          3          **         2          ** 
                                  8%           5%         6%        10%         8%         6%         9%         7%         **         **         **         **         8%         5%         **         7%         ** 
 
NET - Video 
Sharing Site or App              12            8          3          8          4          8          6          8          **         **         **         **        10          8          **         2          ** 
                                 14%          12%        13%        20%        20%        13%        17%        16%         **         **         **         **        17%        12%         **         8%         ** 
 
NET - Search Engine              29           18          4         11          5         21         14         20          **         **         **         **        15         19          **         9          ** 
                                 34%          30%        17%        28%        30%        34%        43%        42%         **         **         **         **        25%        31%         **        41%         ** 
 
NET - Social 
Media Site or App                57           49         18         24         13         39         22         32          **         **         **         **        42         47          **        15          ** 
                                 66%          80%        67%        65%        69%        64%        65%        66%         **         **         **         **        70%        76%         **        64%         ** 
 
NET - Instant Messenger           8            8          6          3          4          6          *          4          **         **         **         **         4          6          **         4          ** 
                                  9%          13%        23%         7%        22%        10%         1%         8%         **         **         **         **         7%        10%         **        16%         ** 
 
NET - News Site or App           11            6          3          7          2          9          5          6          **         **         **         **         5          9          **         3          ** 
                                 13%           9%        13%        19%        11%        15%        15%        13%         **         **         **         **         9%        15%         **        15%         ** 
 
NET - Playing 
games on a site or app            2            2          -          -          -          -          -          2          **         **         **         **         -          -          **         -          ** 
                                  2%           3%         -%         -%         -%         -%         -%         3%         **         **         **         **         -%         -%         **         -%         ** 
 
NET - Email or 
another site or app              11            8          5          4          5          7          *          8          **         **         **         **         5          8          **         6          ** 
                                 12%          13%        19%        10%        26%        12%         1%        16%         **         **         **         **         9%        12%         **        25%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   82           52          **         - 
 
Effective sample size            57           35          **         - 
 
Total                            85           50          **         - 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                3            2          **         - 
                                  4%           3%         **         -% 
 
AOL ---- search engine            2            2          **         - 
                                  2%           3%         **         -% 
 
ASK.COM ---- 
search engine                     2            2          **         - 
                                  2%           3%         **         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          **         - 
                                  1%           1%         **         -% 
 
BING/MSN ---- 
search engine                     3            -          **         - 
                                  3%           -%         **         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            *            *          **         - 
                                  1%           1%         **         -% 
 
EMAIL                            10            7          **         - 
                                 12%          14%         **         -% 
 
FACEBOOK ---- 
social media site/app            54           43eg        **         - 
                                 64%          86%         **         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            2            2          **         - 
                                  2%           4%         **         -% 
 
FACETIME ---- 
social media site/app             2            2          **         - 
                                  2%           4%         **         -% 
 
GOOGLE ---- 
search engine                    23           11          **         - 
                                 27%          22%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   82           52          **         - 
 
Effective sample size            57           35          **         - 
 
Total                            85           50          **         - 
 
INSTAGIB.TV ---- 
video sharing site/app            *            *          **         - 
                                  *%           *%         **         -% 
 
INSTAGRAM ---- 
social media site/app             1            1          **         - 
                                  1%           2%         **         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            -          **         - 
                                  1%           -%         **         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                3            -          **         - 
                                  4%           -%         **         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            *            -          **         - 
                                  *%           -%         **         -% 
 
PINTEREST ---- 
social media site/app             *            -          **         - 
                                  *%           -%         **         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          **         - 
                                  2%           3%         **         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    1            1          **         - 
                                  1%           1%         **         -% 
 
SNAPCHAT ---- 
instant messenger                 *            *          **         - 
                                  1%           1%         **         -% 
 
TELEGRAM ---- 
instant messenger                 2            2          **         - 
                                  2%           3%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   82           52          **         - 
 
Effective sample size            57           35          **         - 
 
Total                            85           50          **         - 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            3            2          **         - 
                                  4%           3%         **         -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                3            2          **         - 
                                  4%           3%         **         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            2          **         - 
                                  2%           3%         **         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          **         - 
                                  1%           1%         **         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            *          **         - 
                                  2%           1%         **         -% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            2          **         - 
                                  2%           3%         **         -% 
 
TIK TOK ---- social 
media site/app                    2            -          **         - 
                                  2%           -%         **         -% 
 
TWITTER ---- social 
media site/app                    1            1          **         - 
                                  2%           3%         **         -% 
 
WHATSAPP ---- 
instant messenger                 4            *          **         - 
                                  5%           1%         **         -% 
 
XBOX LIVE ---- gaming             2            2          **         - 
                                  2%           3%         **         -% 
 
YAHOO ---- search engine          9            -          **         - 
                                 10%           -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 176 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Harmful or misleading advertising 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   82           52          **         - 
 
Effective sample size            57           35          **         - 
 
Total                            85           50          **         - 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            -          **         - 
                                  2%           -%         **         -% 
 
YOUTUBE ---- video 
sharing site/app                 12            2          **         - 
                                 14%           4%         **         -% 
 
Somewhere else 
(write in)                        *            -          **         - 
                                  *%           -%         **         -% 
 
(Dont know / 
 Can't remember)                  7            3          **         - 
                                  8%           6%         **         -% 
 
NET - Video 
Sharing Site or App              12            2          **         - 
                                 14%           4%         **         -% 
 
NET - Search Engine              29           13          **         - 
                                 34%          26%         **         -% 
 
NET - Social 
Media Site or App                57           43eg        **         - 
                                 66%          87%         **         -% 
 
NET - Instant Messenger           8            4          **         - 
                                  9%           9%         **         -% 
 
NET - News Site or App           11            4          **         - 
                                 13%           7%         **         -% 
 
NET - Playing 
games on a site or app            2            2          **         - 
                                  2%           3%         **         -% 
 
NET - Email or 
another site or app              11            8          **         - 
                                 12%          15%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 177 
<C8> And did your most recent experience of Harmful or misleading advertising come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           39         43            **         **         **         **         **         **         **          31         29         22           23         29          **         ** 
 
Effective sample size            57           27         30            **         **         **         **         **         **         **          21         22         14           18         19          **         ** 
 
Total                            85           41         44            **         **         **         **         **         **         **          29         33         23           28         28          **         ** 
 
Someone you don't 
know personally                  40           18         22            **         **         **         **         **         **         **          13         14         13           15         12          **         ** 
                                 47%          44%        51%           **         **         **         **         **         **         **          44%        43%        58%          54%        43%         **         ** 
 
Someone you 
know personally                   2            1          1            **         **         **         **         **         **         **           1          *          *            -          1          **         ** 
                                  2%           1%         2%           **         **         **         **         **         **         **           3%         1%         2%           -%         2%         **         ** 
 
It wasn’t sent to me             34           16         19            **         **         **         **         **         **         **          14         12          9           11         14          **         ** 
                                 40%          38%        43%           **         **         **         **         **         **         **          49%        35%        38%          40%        49%         **         ** 
 
(Don't know)                      9            7          2            **         **         **         **         **         **         **           1          7          *            2          2          **         ** 
                                 10%          17%         4%           **         **         **         **         **         **         **           5%        21%         2%           6%         6%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 177 (continuation) 
<C8> And did your most recent experience of Harmful or misleading advertising come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   82           52         30            **         **         **        30         50           76          ** 
 
Effective sample size            57           37         20            **         **         **        22         33           51          ** 
 
Total                            85           56         29            **         **         **        33         48           75          ** 
 
Someone you don't 
know personally                  40           27         13            **         **         **        13         26           39          ** 
                                 47%          48%        46%           **         **         **        37%        54%          52%         ** 
 
Someone you 
know personally                   2            1          1            **         **         **         *          1            2          ** 
                                  2%           1%         3%           **         **         **         1%         3%           2%         ** 
 
It wasn’t sent to me             34           25         10            **         **         **        14         20           26          ** 
                                 40%          44%        33%           **         **         **        42%        42%          34%         ** 
 
(Don't know)                      9            3          5            **         **         **         7          *            9          ** 
                                 10%           6%        19%           **         **         **        20%         1%          12%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 177 (continuation) 
<C8> And did your most recent experience of Harmful or misleading advertising come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82            **         **         **         **         **         **         **         **         **         **         **         **          63          **         **         ** 
 
Effective sample size            57            **         **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Total                            85            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         ** 
 
Someone you don't 
know personally                  40            **         **         **         **         **         **         **         **         **         **         **         **          29          **         **         ** 
                                 47%           **         **         **         **         **         **         **         **         **         **         **         **          44%         **         **         ** 
 
Someone you 
know personally                   2            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
It wasn’t sent to me             34            **         **         **         **         **         **         **         **         **         **         **         **          28          **         **         ** 
                                 40%           **         **         **         **         **         **         **         **         **         **         **         **          42%         **         **         ** 
 
(Don't know)                      9            **         **         **         **         **         **         **         **         **         **         **         **           9          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         **         **          13%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 177 (continuation) 
<C8> And did your most recent experience of Harmful or misleading advertising come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           45          **         **         **         **           **        42           49         28          **         **           **        34         32          - 
 
Effective sample size            57           32          **         **         **         **           **        28           35         19          **         **           **        24         21          - 
 
Total                            85           46          **         **         **         **           **        38           53         28          **         **           **        35         31          - 
 
Someone you don't 
know personally                  40           26          **         **         **         **           **        16           31          8          **         **           **        17         13          - 
                                 47%          56%         **         **         **         **           **        43%          58%        27%         **         **           **        49%        43%         -% 
 
Someone you 
know personally                   2            1          **         **         **         **           **         1            *          1          **         **           **         1          1          - 
                                  2%           2%         **         **         **         **           **         1%           *%         3%         **         **           **         3%         2%         -% 
 
It wasn’t sent to me             34           14          **         **         **         **           **        20           18         14          **         **           **        13         15          - 
                                 40%          31%         **         **         **         **           **        52%          35%        50%         **         **           **        38%        49%         -% 
 
(Don't know)                      9            5          **         **         **         **           **         2            3          5          **         **           **         4          2          - 
                                 10%          10%         **         **         **         **           **         4%           6%        20%         **         **           **        10%         6%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 177 (continuation) 
<C8> And did your most recent experience of Harmful or misleading advertising come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           77         77         60         62          **          82         82         76         79          -           82         82         74         71          - 
 
Effective sample size            57           52         52         40         41          **          57         57         52         55          -           57         57         50         48          - 
 
Total                            85           77         77         57         58          **          85         85         78         81          -           85         85         75         71          - 
 
Someone you don't 
know personally                  40           35         35         32         33          **          40         40         40         40          -           40         40         40         36          - 
                                 47%          46%        46%        57%        56%         **          47%        47%        52%        49%         -%          47%        47%        54%        50%         -% 
 
Someone you 
know personally                   2            2          2          1          1          **           2          2          1          2          -            2          2          2          2          - 
                                  2%           2%         2%         2%         2%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
It wasn’t sent to me             34           33         33         19         19          **          34         34         31         31          -           34         34         24         27          - 
                                 40%          43%        43%        32%        33%         **          40%        40%        40%        38%         -%          40%        40%        32%        37%         -% 
 
(Don't know)                      9            7          7          5          5          **           9          9          5          9          -            9          9          9          7          - 
                                 10%           9%         9%         9%         9%         **          10%        10%         7%        11%         -%          10%        10%        12%        10%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 177 (continuation) 
<C8> And did your most recent experience of Harmful or misleading advertising come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           28         47           59         65         53         39         54           26         29          **         **          28         24          **         ** 
 
Effective sample size            57           19         31           40         45         37         27         36           19         21          **         **          20         18          **         ** 
 
Total                            85           28         48           62         70         57         40         54           29         31          **         **          31         28          **         ** 
 
Someone you don't 
know personally                  40           15         25           30         33         31         25         28           17         14          **         **          21         13          **         ** 
                                 47%          55%        53%          48%        48%        53%        63%        52%          60%        44%         **         **          67%        47%         **         ** 
 
Someone you 
know personally                   2            1          1            1          1          1          -          1            1          1          **         **           1          1          **         ** 
                                  2%           2%         2%           2%         1%         2%         -%         2%           3%         2%         **         **           3%         2%         **         ** 
 
It wasn’t sent to me             34           10         18           24         29         19         13         19            9         12          **         **           7         10          **         ** 
                                 40%          36%        37%          39%        41%        33%        32%        36%          31%        37%         **         **          23%        38%         **         ** 
 
(Don't know)                      9            2          4            7          7          7          2          5            2          5          **         **           2          4          **         ** 
                                 10%           6%         8%          11%        10%        12%         5%        10%           6%        17%         **         **           7%        13%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 177 (continuation) 
<C8> And did your most recent experience of Harmful or misleading advertising come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   82            ** 
 
Effective sample size            57            ** 
 
Total                            85            ** 
 
Someone you don't 
know personally                  40            ** 
                                 47%           ** 
 
Someone you 
know personally                   2            ** 
                                  2%           ** 
 
It wasn’t sent to me             34            ** 
                                 40%           ** 
 
(Don't know)                      9            ** 
                                 10%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 177 (continuation) 
<C8> And did your most recent experience of Harmful or misleading advertising come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           61         63         62         34         69         53         40         36          **         **        53         21 
 
Effective sample size            57           42         42         42         24         47         36         26         24          **         **        35         14 
 
Total                            85           64         61         62         36         70         52         37         37          **         **        51         20 
 
Someone you don't 
know personally                  40           32         27         33         17         32         24         21         20          **         **        30          7 
                                 47%          51%        44%        54%        47%        46%        45%        57%        53%         **         **        59%        34% 
 
Someone you 
know personally                   2            *          2          1          *          1          1          1          1          **         **         1          1 
                                  2%           *%         2%         1%         1%         2%         1%         2%         3%         **         **         2%         3% 
 
It wasn’t sent to me             34           24         26         23         12         30         21         14         13          **         **        14          9 
                                 40%          38%        43%        37%        33%        43%        41%        37%        35%         **         **        28%        45% 
 
(Don't know)                      9            7          6          5          7          6          6          2          3          **         **         5          4 
                                 10%          11%        11%         9%        19%         9%        12%         5%         9%         **         **        10%        18% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 177 (continuation) 
<C8> And did your most recent experience of Harmful or misleading advertising come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   82           63         29         38         21         62         35         51          **         **         **         **        60         62          **        22          ** 
 
Effective sample size            57           43         19         26         14         42         23         34          **         **         **         **        41         43          **        15          ** 
 
Total                            85           62         26         38         18         61         34         49          **         **         **         **        59         62          **        23          ** 
 
Someone you don't 
know personally                  40           29         14         21          6         33         21         30          **         **         **         **        31         34          **        13          ** 
                                 47%          47%        55%        55%        31%        54%        63%        61%         **         **         **         **        53%        55%         **        57%         ** 
 
Someone you 
know personally                   2            1          1          1          -          1          1          1          **         **         **         **         1          1          **         *          ** 
                                  2%           2%         2%         3%         -%         2%         2%         2%         **         **         **         **         1%         2%         **         2%         ** 
 
It wasn’t sent to me             34           29         11         12         11         24         10         13          **         **         **         **        21         22          **         8          ** 
                                 40%          46%        43%        33%        62%        39%        31%        26%         **         **         **         **        35%        36%         **        34%         ** 
 
(Don't know)                      9            3          -          4          1          4          1          5          **         **         **         **         7          5          **         2          ** 
                                 10%           5%         -%        10%         8%         6%         4%        11%         **         **         **         **        11%         8%         **         7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 177 (continuation) 
<C8> And did your most recent experience of Harmful or misleading advertising come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Harmful or misleading advertising 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   82           52          **         - 
 
Effective sample size            57           35          **         - 
 
Total                            85           50          **         - 
 
Someone you don't 
know personally                  40           26          **         - 
                                 47%          52%         **         -% 
 
Someone you 
know personally                   2            1          **         - 
                                  2%           2%         **         -% 
 
It wasn’t sent to me             34           18          **         - 
                                 40%          37%         **         -% 
 
(Don't know)                      9            5          **         - 
                                 10%           9%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 178 
<C5> How often do you experience Hate speech / inciting violence when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           31         49            **        22          **         **         **         **         **          35         31          **           **         **         **        26 
 
Effective sample size            52           19         33            **        14          **         **         **         **         **          21         22          **           **         **         **        17 
 
Total                            73           27         46            **        16          **         **         **         **         **          27         32          **           **         **         **        25 
 
Daily/ most days                  5            -          5            **         2          **         **         **         **         **           2          1          **           **         **         **         2 
                                  7%           -%        10%           **        12%         **         **         **         **         **           9%         2%         **           **         **         **         7% 
 
Weekly/ most weeks               12            5          7            **         1          **         **         **         **         **           6          4          **           **         **         **         5 
                                 17%          19%        15%           **         9%         **         **         **         **         **          22%        13%         **           **         **         **        19% 
 
Monthly/ most months             12            2          9            **         3          **         **         **         **         **           3          6          **           **         **         **         7 
                                 16%           9%        20%           **        18%         **         **         **         **         **          12%        18%         **           **         **         **        27% 
 
Less often than 
once a month                     36           16         20            **         8          **         **         **         **         **          12         16          **           **         **         **        10 
                                 49%          58%        43%           **        50%         **         **         **         **         **          44%        51%         **           **         **         **        39% 
 
(Prefer not to answer)            2            -          2            **         -          **         **         **         **         **           -          2          **           **         **         **         - 
                                  2%           -%         4%           **         -%         **         **         **         **         **           -%         5%         **           **         **         **         -% 
 
(Don't know)                      7            4          4            **         2          **         **         **         **         **           3          3          **           **         **         **         2 
                                 10%          14%         8%           **        11%         **         **         **         **         **          12%        11%         **           **         **         **         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 178 (continuation) 
<C5> How often do you experience Hate speech / inciting violence when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   80           36         44            **         **         **        37         42           74          ** 
 
Effective sample size            52           26         26            **         **         **        23         27           47          ** 
 
Total                            73           39         34            **         **         **        33         39           64          ** 
 
Daily/ most days                  5            3          2            **         **         **         2          2            5          ** 
                                  7%           7%         6%           **         **         **         7%         6%           7%         ** 
 
Weekly/ most weeks               12            4          8            **         **         **         5          7           10          ** 
                                 17%          10%        24%           **         **         **        15%        19%          16%         ** 
 
Monthly/ most months             12            4          8            **         **         **         4          8           12          ** 
                                 16%          10%        23%           **         **         **        11%        21%          18%         ** 
 
Less often than 
once a month                     36           22         14            **         **         **        17         19           29          ** 
                                 49%          56%        40%           **         **         **        52%        48%          45%         ** 
 
(Prefer not to answer)            2            2          -            **         **         **         -          -            2          ** 
                                  2%           4%         -%           **         **         **         -%         -%           3%         ** 
 
(Don't know)                      7            5          2            **         **         **         5          2            7          ** 
                                 10%          13%         7%           **         **         **        15%         6%          11%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 178 (continuation) 
<C5> How often do you experience Hate speech / inciting violence when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80            **         **         **         **         **         **         **         **         **         **         **         **          68          **         **         ** 
 
Effective sample size            52            **         **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Total                            73            **         **         **         **         **         **         **         **         **         **         **         **          65          **         **         ** 
 
Daily/ most days                  5            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
Weekly/ most weeks               12            **         **         **         **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 17%           **         **         **         **         **         **         **         **         **         **         **         **          15%         **         **         ** 
 
Monthly/ most months             12            **         **         **         **         **         **         **         **         **         **         **         **          11          **         **         ** 
                                 16%           **         **         **         **         **         **         **         **         **         **         **         **          17%         **         **         ** 
 
Less often than 
once a month                     36            **         **         **         **         **         **         **         **         **         **         **         **          31          **         **         ** 
                                 49%           **         **         **         **         **         **         **         **         **         **         **         **          47%         **         **         ** 
 
(Prefer not to answer)            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
(Don't know)                      7            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         **         **          11%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 178 (continuation) 
<C5> How often do you experience Hate speech / inciting violence when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           43          **         **         **         **          21         41           39         33          **         **          21         34         24          ** 
 
Effective sample size            52           31          **         **         **         **          15         26           28         19          **         **          16         21         14          ** 
 
Total                            73           42          **         **         **         **          19         35           41         25          **         **          23         30         19          ** 
 
Daily/ most days                  5            3          **         **         **         **           2          3            2          3          **         **           2          3          1          ** 
                                  7%           7%         **         **         **         **          10%         8%           4%        11%         **         **           7%         8%         3%         ** 
 
Weekly/ most weeks               12            7          **         **         **         **           2          6            8          2          **         **           6          5          1          ** 
                                 17%          17%         **         **         **         **          11%        17%          20%         8%         **         **          25%        17%         5%         ** 
 
Monthly/ most months             12            8          **         **         **         **           4          7            5          3          **         **           6          1          4          ** 
                                 16%          19%         **         **         **         **          18%        21%          12%        14%         **         **          26%         5%        22%         ** 
 
Less often than 
once a month                     36           20          **         **         **         **          10         16           18         16          **         **           7         18         10          ** 
                                 49%          46%         **         **         **         **          50%        46%          43%        65%         **         **          30%        61%        51%         ** 
 
(Prefer not to answer)            2            -          **         **         **         **           -          -            2          -          **         **           -          2          -          ** 
                                  2%           -%         **         **         **         **           -%         -%           4%         -%         **         **           -%         6%         -%         ** 
 
(Don't know)                      7            5          **         **         **         **           2          3            7          *          **         **           3          1          4          ** 
                                 10%          11%         **         **         **         **          11%         9%          17%         2%         **         **          13%         2%        19%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 178 (continuation) 
<C5> How often do you experience Hate speech / inciting violence when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           79         79         59         65          -           80         80         75         75          -           80         80         71         64          - 
 
Effective sample size            52           51         51         39         41          -           52         52         48         48          -           52         52         45         39          - 
 
Total                            73           71         71         54         57          -           73         73         67         68          -           73         73         63         54          - 
 
Daily/ most days                  5            3          3          1          1          -            5          5          4          4          -            5          5          5          4          - 
                                  7%           4%         4%         3%         2%         -%           7%         7%         6%         6%         -%           7%         7%         8%         8%         -% 
 
Weekly/ most weeks               12           12         12         12         12          -           12         12         10         10          -           12         12         10         10          - 
                                 17%          17%        17%        22%        21%         -%          17%        17%        15%        15%         -%          17%        17%        16%        18%         -% 
 
Monthly/ most months             12           12         12         11         11          -           12         12         12         11          -           12         12         10         10          - 
                                 16%          16%        16%        19%        19%         -%          16%        16%        17%        17%         -%          16%        16%        16%        18%         -% 
 
Less often than 
once a month                     36           36         36         22         23          -           36         36         32         33          -           36         36         29         22          - 
                                 49%          50%        50%        40%        41%         -%          49%        49%        48%        49%         -%          49%        49%        46%        40%         -% 
 
(Prefer not to answer)            2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         -%           2%         2%         2%         2%         -%           2%         2%         3%         3%         -% 
 
(Don't know)                      7            7          7          7          7          -            7          7          7          7          -            7          7          7          7          - 
                                 10%          10%        10%        13%        13%         -%          10%        10%        11%        11%         -%          10%        10%        12%        13%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 178 (continuation) 
<C5> How often do you experience Hate speech / inciting violence when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           44         33           50         60         51         39         54           29         26          **         **          27         23          **         ** 
 
Effective sample size            52           30         19           31         38         34         25         35           20         17          **         **          19         15          **         ** 
 
Total                            73           44         25           42         54         49         35         48           27         25          **         **          26         23          **         ** 
 
Daily/ most days                  5            3          *            5          5          5          4          5            1          2          **         **           1          -          **         ** 
                                  7%           6%         1%          11%         9%        10%        11%        10%           3%         7%         **         **           3%         -%         **         ** 
 
Weekly/ most weeks               12           10          2            6          8          7          3          6            1          9          **         **           2          5          **         ** 
                                 17%          24%         7%          13%        14%        15%         9%        12%           2%        35%         **         **           7%        20%         **         ** 
 
Monthly/ most months             12            6          6            5          5          8          7          5            5          3          **         **           4          6          **         ** 
                                 16%          12%        25%          11%         9%        16%        20%        11%          19%        12%         **         **          15%        27%         **         ** 
 
Less often than 
once a month                     36           21         13           22         29         23         16         27           17          9          **         **          16         10          **         ** 
                                 49%          47%        53%          52%        55%        46%        46%        56%          62%        38%         **         **          62%        44%         **         ** 
 
(Prefer not to answer)            2            -          2            2          2          2          2          2            2          -          **         **           2          -          **         ** 
                                  2%           -%         7%           4%         3%         3%         5%         3%           6%         -%         **         **           6%         -%         **         ** 
 
(Don't know)                      7            5          2            3          5          5          3          3            2          2          **         **           2          2          **         ** 
                                 10%          11%         8%           8%         9%        10%         9%         7%           7%         8%         **         **           7%         8%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 178 (continuation) 
<C5> How often do you experience Hate speech / inciting violence when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   80            ** 
 
Effective sample size            52            ** 
 
Total                            73            ** 
 
Daily/ most days                  5            ** 
                                  7%           ** 
 
Weekly/ most weeks               12            ** 
                                 17%           ** 
 
Monthly/ most months             12            ** 
                                 16%           ** 
 
Less often than 
once a month                     36            ** 
                                 49%           ** 
 
(Prefer not to answer)            2            ** 
                                  2%           ** 
 
(Don't know)                      7            ** 
                                 10%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 178 (continuation) 
<C5> How often do you experience Hate speech / inciting violence when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           61         61         58         34         69         60         47         38         26          **        57          ** 
 
Effective sample size            52           38         38         37         23         45         39         30         27         17          **        35          ** 
 
Total                            73           53         54         51         33         65         56         41         39         23          **        46          ** 
 
Daily/ most days                  5            4          5          1          4          4          4          5          1          1          **         3          ** 
                                  7%           8%         9%         2%        13%         7%         8%        12%         2%         6%         **         7%         ** 
 
Weekly/ most weeks               12           10         12          7          6         11          8          7          7          4          **         6          ** 
                                 17%          18%        22%        13%        19%        17%        14%        17%        18%        16%         **        13%         ** 
 
Monthly/ most months             12            9          6          8          3          9         10          8          8          2          **         8          ** 
                                 16%          16%        10%        16%         9%        14%        17%        19%        20%         9%         **        17%         ** 
 
Less often than 
once a month                     36           22         25         26         12         32         26         17         16         13          **        21          ** 
                                 49%          41%        47%        51%        38%        49%        46%        41%        42%        56%         **        47%         ** 
 
(Prefer not to answer)            2            2          -          2          -          2          2          -          -          2          **         2          ** 
                                  2%           3%         -%         3%         -%         3%         3%         -%         -%         7%         **         4%         ** 
 
(Don't know)                      7            7          7          7          7          7          7          5          7          1          **         6          ** 
                                 10%          14%        13%        14%        21%        10%        12%        12%        17%         6%         **        12%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 178 (continuation) 
<C5> How often do you experience Hate speech / inciting violence when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           69         37         32         29         63         30         53          **        28          **         **        63         68          **         **         ** 
 
Effective sample size            52           45         23         19         16         39         16         33          **        16          **         **        39         44          **         **         ** 
 
Total                            73           62         28         25         21         52         23         43          **        21          **         **        52         62          **         **         ** 
 
Daily/ most days                  5            3          3          -          1          1          2          3          **         *          **         **         3          3          **         **         ** 
                                  7%           4%         9%         -%         3%         2%        11%         6%         **         2%         **         **         5%         5%         **         **         ** 
 
Weekly/ most weeks               12            8          3          2          5          8          6          4          **         5          **         **        10         10          **         **         ** 
                                 17%          12%        12%         9%        26%        16%        24%         9%         **        23%         **         **        19%        16%         **         **         ** 
 
Monthly/ most months             12           11          5          3          3          8          3          7          **         4          **         **         9         10          **         **         ** 
                                 16%          18%        17%        12%        14%        15%        12%        16%         **        19%         **         **        18%        17%         **         **         ** 
 
Less often than 
once a month                     36           36         14         15         10         30         10         22          **        10          **         **        25         31          **         **         ** 
                                 49%          57%        51%        58%        48%        57%        46%        52%         **        47%         **         **        48%        51%         **         **         ** 
 
(Prefer not to answer)            2            -          -          2          -          2          -          -          **         -          **         **         -          2          **         **         ** 
                                  2%           -%         -%         7%         -%         3%         -%         -%         **         -%         **         **         -%         3%         **         **         ** 
 
(Don't know)                      7            5          3          4          2          4          2          7          **         2          **         **         5          5          **         **         ** 
                                 10%           8%        11%        14%         9%         7%         7%        17%         **         9%         **         **        10%         8%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 178 (continuation) 
<C5> How often do you experience Hate speech / inciting violence when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   80           60          -          - 
 
Effective sample size            52           38          -          - 
 
Total                            73           51          -          - 
 
Daily/ most days                  5            4          -          - 
                                  7%           9%         -%         -% 
 
Weekly/ most weeks               12            8          -          - 
                                 17%          15%         -%         -% 
 
Monthly/ most months             12           11          -          - 
                                 16%          21%         -%         -% 
 
Less often than 
once a month                     36           23          -          - 
                                 49%          45%         -%         -% 
 
(Prefer not to answer)            2            -          -          - 
                                  2%           -%         -%         -% 
 
(Don't know)                      7            5          -          - 
                                 10%          10%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 179 
<C6> What impact has this had on you.... Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           31         49            **        22          **         **         **         **         **          35         31          **           **         **         **        26 
 
Effective sample                 52           19         33            **        14          **         **         **         **         **          21         22          **           **         **         **        17 
 
Total                            73           27         46            **        16          **         **         **         **         **          27         32          **           **         **         **        25 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            1          1            **         2          **         **         **         **         **           2          -          **           **         **         **         - 
                                  3%           5%         1%           **        12%         **         **         **         **         **           7%         -%         **           **         **         **         -% 
 
2                  (2.0)          5            2          4            **         -          **         **         **         **         **           4          *          **           **         **         **         2 
                                  7%           7%         8%           **         -%         **         **         **         **         **          13%         1%         **           **         **         **         8% 
 
3                  (3.0)          8            *          8            **         3          **         **         **         **         **           5          4          **           **         **         **         * 
                                 12%           1%        18%           **        19%         **         **         **         **         **          18%        11%         **           **         **         **         2% 
 
4                  (4.0)         13            4          9            **         2          **         **         **         **         **           2         11          **           **         **         **         4 
                                 18%          15%        19%           **        10%         **         **         **         **         **           6%        35%         **           **         **         **        14% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         39           19         20            **         9          **         **         **         **         **          13         13          **           **         **         **        17 
                                 53%          71%        43%           **        59%         **         **         **         **         **          48%        42%         **           **         **         **        69% 
 
It has had 
no impact                         2            1          2            **         -          **         **         **         **         **           2          -          **           **         **         **         2 
                                  3%           2%         4%           **         -%         **         **         **         **         **           8%         -%         **           **         **         **         7% 
 
Don't know                        2            -          2            **         -          **         **         **         **         **           -          2          **           **         **         **         - 
                                  2%           -%         4%           **         -%         **         **         **         **         **           -%         5%         **           **         **         **         -% 
 
Refused                           2            -          2            **         -          **         **         **         **         **           -          2          **           **         **         **         - 
                                  2%           -%         4%           **         -%         **         **         **         **         **           -%         5%         **           **         **         **         -% 
 
Net: low impact                  16            3         12            **         5          **         **         **         **         **          10          4          **           **         **         **         2 
                                 22%          12%        27%           **        31%         **         **         **         **         **          38%        13%         **           **         **         **        10% 
 
Net: High impact                 52           23         28            **        11          **         **         **         **         **          15         24          **           **         **         **        21 
                                 71%          86%        62%           **        69%         **         **         **         **         **          54%        77%         **           **         **         **        83% 
 
Mean Score                      4.2          4.4        4.1            **       4.0          **         **         **         **         **         3.8        4.3          **           **         **         **       4.6B 
                                                                                                                                                                                                   --          b 
Standard deviation             1.12         1.14       1.09            **      1.40          **         **         **         **         **        1.42        .76          **           **         **         **       .91 
Standard error                  .16          .27        .20            **       .38          **         **         **         **         **         .32        .17          **           **         **         **       .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 179 (continuation) 
<C6> What impact has this had on you.... Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   80           36         44            **         **         **        37         42           74          ** 
 
Effective sample                 52           26         26            **         **         **        23         27           47          ** 
 
Total                            73           39         34            **         **         **        33         39           64          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          -            **         **         **         2          *            2          ** 
                                  3%           5%         -%           **         **         **         5%         *%           3%         ** 
 
2                  (2.0)          5            3          2            **         **         **         -          5            5          ** 
                                  7%           8%         7%           **         **         **         -%        14%           8%         ** 
 
3                  (3.0)          8            8          1            **         **         **         2          7            8          ** 
                                 12%          20%         2%           **         **         **         5%        17%          13%         ** 
 
4                  (4.0)         13            7          6            **         **         **         9          3           13          ** 
                                 18%          18%        17%           **         **         **        29%         9%          20%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         39           16         23            **         **         **        18         21           30          ** 
                                 53%          40%        68%           **         **         **        55%        54%          47%         ** 
 
It has had 
no impact                         2            -          2            **         **         **         -          2            2          ** 
                                  3%           -%         7%           **         **         **         -%         6%           4%         ** 
 
Don't know                        2            2          -            **         **         **         2          -            2          ** 
                                  2%           4%         -%           **         **         **         5%         -%           3%         ** 
 
Refused                           2            2          -            **         **         **         -          -            2          ** 
                                  2%           4%         -%           **         **         **         -%         -%           3%         ** 
 
Net: low impact                  16           13          3            **         **         **         3         12           16          ** 
                                 22%          33%         9%           **         **         **        11%        32%          25%         ** 
 
Net: High impact                 52           23         29            **         **         **        27         24           43          ** 
                                 71%          58%        85%           **         **         **        84%        63%          67%         ** 
 
Mean Score                      4.2          3.9-       4.6+a          **         **         **       4.4        4.1          4.1          ** 
Standard deviation             1.12         1.23        .87            **         **         **      1.02       1.19         1.15          ** 
Standard error                  .16          .25        .18            **         **         **       .22        .23          .17          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 179 (continuation) 
<C6> What impact has this had on you.... Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80            **         **         **         **         **         **         **         **         **         **         **         **          68          **         **         ** 
 
Effective sample                 52            **         **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Total                            73            **         **         **         **         **         **         **         **         **         **         **         **          65          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
2                  (2.0)          5            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
3                  (3.0)          8            **         **         **         **         **         **         **         **         **         **         **         **           8          **         **         ** 
                                 12%           **         **         **         **         **         **         **         **         **         **         **         **          13%         **         **         ** 
 
4                  (4.0)         13            **         **         **         **         **         **         **         **         **         **         **         **          11          **         **         ** 
                                 18%           **         **         **         **         **         **         **         **         **         **         **         **          17%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         39            **         **         **         **         **         **         **         **         **         **         **         **          33          **         **         ** 
                                 53%           **         **         **         **         **         **         **         **         **         **         **         **          51%         **         **         ** 
 
It has had 
no impact                         2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
Don't know                        2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
Refused                           2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
Net: low impact                  16            **         **         **         **         **         **         **         **         **         **         **         **          15          **         **         ** 
                                 22%           **         **         **         **         **         **         **         **         **         **         **         **          23%         **         **         ** 
 
Net: High impact                 52            **         **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
                                 71%           **         **         **         **         **         **         **         **         **         **         **         **          69%         **         **         ** 
 
Mean Score                      4.2            **         **         **         **         **         **         **         **         **         **         **         **         4.2          **         **         ** 
                                               -          h                                h          h          h          -          h          h         aH         ah 
Standard deviation             1.12            **         **         **         **         **         **         **         **         **         **         **         **        1.13          **         **         ** 
Standard error                  .16            **         **         **         **         **         **         **         **         **         **         **         **         .17          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 179 (continuation) 
<C6> What impact has this had on you.... Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           43          **         **         **         **          21         41           39         33          **         **          21         34         24          ** 
 
Effective sample                 52           31          **         **         **         **          15         26           28         19          **         **          16         21         14          ** 
 
Total                            73           42          **         **         **         **          19         35           41         25          **         **          23         30         19          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          **         **         **         **           -          2            2          -          **         **           1          1          -          ** 
                                  3%           4%         **         **         **         **           -%         5%           5%         -%         **         **           6%         2%         -%         ** 
 
2                  (2.0)          5            2          **         **         **         **           -          5            5          *          **         **           2          3          -          ** 
                                  7%           5%         **         **         **         **           -%        15%          12%         2%         **         **           9%        11%         -%         ** 
 
3                  (3.0)          8            8          **         **         **         **           2          3            6          2          **         **           *          2          6          ** 
                                 12%          20%         **         **         **         **          11%         9%          16%         8%         **         **           2%         6%        33%         ** 
 
4                  (4.0)         13           11          **         **         **         **           1          8            3          8          **         **           3          6          3          ** 
                                 18%          25%         **         **         **         **           8%        22%           8%        31%         **         **          15%        20%        17%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         39           17          **         **         **         **          14         15           21         12          **         **          16         14          8          ** 
                                 53%          41%         **         **         **         **          72%        41%          52%        50%         **         **          69%        47%        41%         ** 
 
It has had 
no impact                         2            2          **         **         **         **           2          1            -          2          **         **           -          2          -          ** 
                                  3%           5%         **         **         **         **           9%         2%           -%         9%         **         **           -%         8%         -%         ** 
 
Don't know                        2            -          **         **         **         **           -          2            2          -          **         **           -          -          2          ** 
                                  2%           -%         **         **         **         **           -%         5%           4%         -%         **         **           -%         -%         9%         ** 
 
Refused                           2            -          **         **         **         **           -          -            2          -          **         **           -          2          -          ** 
                                  2%           -%         **         **         **         **           -%         -%           4%         -%         **         **           -%         6%         -%         ** 
 
Net: low impact                  16           12          **         **         **         **           2         11           13          2          **         **           4          6          6          ** 
                                 22%          29%         **         **         **         **          11%        30%          32%        10%         **         **          16%        19%        33%         ** 
 
Net: High impact                 52           28          **         **         **         **          16         22           25         20          **         **          20         20         11          ** 
                                 71%          66%         **         **         **         **          80%        64%          59%        81%         **         **          84%        68%        58%         ** 
 
Mean Score                      4.2          4.0          **         **         **         **         4.7b       3.8-         4.0        4.4          **         **         4.3        4.2        4.1          ** 
Standard deviation             1.12         1.12          **         **         **         **         .70       1.32         1.32        .75          **         **        1.23       1.16        .92          ** 
Standard error                  .16          .21          **         **         **         **         .19        .27          .26        .18          **         **         .31        .27        .25          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 179 (continuation) 
<C6> What impact has this had on you.... Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           79         79         59         65          -           80         80         75         75          -           80         80         71         64          - 
 
Effective sample                 52           51         51         39         41          -           52         52         48         48          -           52         52         45         39          - 
 
Total                            73           71         71         54         57          -           73         73         67         68          -           73         73         63         54          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          2          2          2          -            2          2          2          2          -            2          2          2          1          - 
                                  3%           3%         3%         3%         3%         -%           3%         3%         3%         3%         -%           3%         3%         3%         3%         -% 
 
2                  (2.0)          5            5          5          5          5          -            5          5          5          5          -            5          5          5          4          - 
                                  7%           8%         8%        10%         9%         -%           7%         7%         8%         8%         -%           7%         7%         8%         7%         -% 
 
3                  (3.0)          8            8          8          7          7          -            8          8          8          8          -            8          8          8          7          - 
                                 12%          12%        12%        12%        12%         -%          12%        12%        13%        13%         -%          12%        12%        13%        13%         -% 
 
4                  (4.0)         13           13         13         13         13          -           13         13         11         11          -           13         13         13         11          - 
                                 18%          18%        18%        23%        22%         -%          18%        18%        16%        16%         -%          18%        18%        20%        20%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         39           37         37         24         26          -           39         39         35         36          -           39         39         29         27          - 
                                 53%          52%        52%        44%        46%         -%          53%        53%        52%        53%         -%          53%        53%        46%        50%         -% 
 
It has had 
no impact                         2            2          2          1          1          -            2          2          2          2          -            2          2          2          1          - 
                                  3%           3%         3%         1%         1%         -%           3%         3%         3%         3%         -%           3%         3%         4%         1%         -% 
 
Don't know                        2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         -%           2%         2%         3%         3%         -%           2%         2%         3%         3%         -% 
 
Refused                           2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         -%           2%         2%         2%         2%         -%           2%         2%         3%         3%         -% 
 
Net: low impact                  16           16         16         14         14          -           16         16         16         16          -           16         16         16         12          - 
                                 22%          22%        22%        26%        25%         -%          22%        22%        23%        23%         -%          22%        22%        25%        22%         -% 
 
Net: High impact                 52           50         50         37         38          -           52         52         46         46          -           52         52         42         38          - 
                                 71%          70%        70%        67%        68%         -%          71%        71%        68%        68%         -%          71%        71%        66%        70%         -% 
 
Mean Score                      4.2          4.2        4.2        4.0-       4.0          -          4.2        4.2        4.2        4.2          -          4.2        4.2        4.1-       4.2          - 
Standard deviation             1.12         1.12       1.12       1.18       1.17          -         1.12       1.12       1.15       1.15          -         1.12       1.12       1.16       1.11          - 
Standard error                  .16          .16        .16        .20        .19          -          .16        .16        .17        .17          -          .16        .16        .18        .18          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 179 (continuation) 
<C6> What impact has this had on you.... Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           44         33           50         60         51         39         54           29         26          **         **          27         23          **         ** 
 
Effective sample                 52           30         19           31         38         34         25         35           20         17          **         **          19         15          **         ** 
 
Total                            73           44         25           42         54         49         35         48           27         25          **         **          26         23          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            1          *            2          2          2          2          2            1          *          **         **           1          -          **         ** 
                                  3%           3%         2%           4%         4%         4%         5%         4%           5%         1%         **         **           5%         -%         **         ** 
 
2                  (2.0)          5            4          1            3          3          2          -          3            -          5          **         **           -          2          **         ** 
                                  7%           9%         6%           7%         6%         3%         -%         6%           -%        22%         **         **           -%        10%         **         ** 
 
3                  (3.0)          8            6          2            3          7          5          3          5            5          *          **         **           3          3          **         ** 
                                 12%          14%         9%           8%        12%        10%        10%        10%          17%         1%         **         **          12%        13%         **         ** 
 
4                  (4.0)         13            6          7            5          6          9          6          7            5          5          **         **           7          4          **         ** 
                                 18%          13%        29%          13%        11%        17%        17%        15%          20%        20%         **         **          26%        17%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         39           23         11           25         33         29         20         28           14         13          **         **          13         13          **         ** 
                                 53%          53%        46%          59%        61%        59%        58%        58%          52%        54%         **         **          50%        58%         **         ** 
 
It has had 
no impact                         2            2          1            2          2          2          2          2            -          1          **         **           -          1          **         ** 
                                  3%           4%         2%           4%         3%         4%         5%         4%           -%         2%         **         **           -%         2%         **         ** 
 
Don't know                        2            2          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  2%           4%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Refused                           2            -          2            2          2          2          2          2            2          -          **         **           2          -          **         ** 
                                  2%           -%         7%           4%         3%         3%         5%         3%           6%         -%         **         **           6%         -%         **         ** 
 
Net: low impact                  16           12          4            8         11          8          5         10            6          6          **         **           4          5          **         ** 
                                 22%          27%        16%          20%        21%        17%        15%        20%          22%        23%         **         **          17%        23%         **         ** 
 
Net: High impact                 52           29         19           30         39         37         26         35           19         18          **         **          20         17          **         ** 
                                 71%          65%        75%          72%        72%        76%        75%        73%          72%        75%         **         **          77%        74%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 179 (continuation) 
<C6> What impact has this had on you.... Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           44         33           50         60         51         39         54           29         26          **         **          27         23          **         ** 
 
Effective sample                 52           30         19           31         38         34         25         35           20         17          **         **          19         15          **         ** 
 
Total                            73           44         25           42         54         49         35         48           27         25          **         **          26         23          **         ** 
 
Mean Score                      4.2          4.1        4.2          4.3        4.3        4.3        4.4        4.3          4.2        4.1          **         **         4.2        4.2          **         ** 
Standard deviation             1.12         1.21       1.00         1.21       1.14       1.08       1.09       1.16         1.10       1.25          **         **        1.06       1.06          **         ** 
Standard error                  .16          .23        .24          .22        .19        .19        .23        .20          .25        .31          **         **         .25        .28          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 179 (continuation) 
<C6> What impact has this had on you.... Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   80            ** 
 
Effective sample                 52            ** 
 
Total                            73            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            ** 
                                  3%           ** 
 
2                  (2.0)          5            ** 
                                  7%           ** 
 
3                  (3.0)          8            ** 
                                 12%           ** 
 
4                  (4.0)         13            ** 
                                 18%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         39            ** 
                                 53%           ** 
 
It has had 
no impact                         2            ** 
                                  3%           ** 
 
Don't know                        2            ** 
                                  2%           ** 
 
Refused                           2            ** 
                                  2%           ** 
 
Net: low impact                  16            ** 
                                 22%           ** 
 
Net: High impact                 52            ** 
                                 71%           ** 
 
Mean Score                      4.2            ** 
Standard deviation             1.12            ** 
Standard error                  .16            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 179 (continuation) 
<C6> What impact has this had on you.... Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           61         61         58         34         69         60         47         38         26          **        57          ** 
 
Effective sample                 52           38         38         37         23         45         39         30         27         17          **        35          ** 
 
Total                            73           53         54         51         33         65         56         41         39         23          **        46          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          2          2          1          2          2          2          1          1          **         2          ** 
                                  3%           4%         3%         4%         4%         3%         3%         5%         3%         6%         **         4%         ** 
 
2                  (2.0)          5            5          5          3          2          5          5          4          2          2          **         4          ** 
                                  7%          10%        10%         6%         6%         8%        10%         9%         4%         7%         **         8%         ** 
 
3                  (3.0)          8            7          7          8          2          8          8          7          8          3          **         8          ** 
                                 12%          12%        12%        17%         7%        13%        15%        17%        20%        14%         **        18%         ** 
 
4                  (4.0)         13            6         11          7          7         13          5          5          7          2          **         6          ** 
                                 18%          12%        20%        14%        22%        20%        10%        13%        18%         9%         **        12%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         39           30         25         25         16         31         29         20         18         12          **        21          ** 
                                 53%          56%        47%        50%        50%        47%        52%        49%        46%        50%         **        45%         ** 
 
It has had 
no impact                         2            -          2          2          2          2          2          2          2          2          **         2          ** 
                                  3%           -%         4%         3%         5%         4%         4%         4%         5%         8%         **         5%         ** 
 
Don't know                        2            2          2          2          2          2          2          2          2          -          **         2          ** 
                                  2%           3%         3%         3%         5%         3%         3%         4%         4%         -%         **         4%         ** 
 
Refused                           2            2          -          2          -          2          2          -          -          2          **         2          ** 
                                  2%           3%         -%         3%         -%         3%         3%         -%         -%         7%         **         4%         ** 
 
Net: low impact                  16           14         14         13          6         16         16         13         11          6          **        14          ** 
                                 22%          26%        26%        26%        17%        24%        28%        30%        27%        27%         **        30%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 179 (continuation) 
<C6> What impact has this had on you.... Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           61         61         58         34         69         60         47         38         26          **        57          ** 
 
Effective sample                 52           38         38         37         23         45         39         30         27         17          **        35          ** 
 
Total                            73           53         54         51         33         65         56         41         39         23          **        46          ** 
 
Net: High impact                 52           36         36         32         24         44         34         25         25         14          **        26          ** 
                                 71%          68%        67%        64%        72%        67%        62%        61%        64%        59%         **        57%         ** 
 
Mean Score                      4.2          4.1        4.0        4.1        4.2        4.1-       4.1        4.0        4.1        4.0          **       4.0          ** 
Standard deviation             1.12         1.23       1.20       1.18       1.16       1.15       1.24       1.27       1.13       1.35          **      1.25          ** 
Standard error                  .16          .20        .20        .20        .25        .18        .21        .24        .23        .35          **       .22          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 179 (continuation) 
<C6> What impact has this had on you.... Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           69         37         32         29         63         30         53          **        28          **         **        63         68          **         **         ** 
 
Effective sample                 52           45         23         19         16         39         16         33          **        16          **         **        39         44          **         **         ** 
 
Total                            73           62         28         25         21         52         23         43          **        21          **         **        52         62          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          2          -          *          1          -          1          **         *          **         **         1          1          **         **         ** 
                                  3%           3%         6%         -%         1%         3%         -%         3%         **         1%         **         **         3%         2%         **         **         ** 
 
2                  (2.0)          5            3          2          1          4          5          *          3          **         2          **         **         5          5          **         **         ** 
                                  7%           6%         6%         5%        17%        10%         2%         8%         **         8%         **         **        10%         9%         **         **         ** 
 
3                  (3.0)          8            8          7          8          3          7          5          7          **         6          **         **         8          8          **         **         ** 
                                 12%          14%        24%        31%        16%        13%        22%        16%         **        30%         **         **        16%        13%         **         **         ** 
 
4                  (4.0)         13           13          3          4          3          8          3          6          **         3          **         **         8         11          **         **         ** 
                                 18%          20%        12%        15%        14%        15%        13%        14%         **        12%         **         **        15%        18%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         39           33         13          7          9         25         14         21          **        11          **         **        25         30          **         **         ** 
                                 53%          54%        46%        27%        43%        48%        62%        49%         **        49%         **         **        48%        49%         **         **         ** 
 
It has had 
no impact                         2            2          2          2          2          2          1          2          **         -          **         **         2          2          **         **         ** 
                                  3%           4%         6%         9%         9%         4%         2%         5%         **         -%         **         **         4%         4%         **         **         ** 
 
Don't know                        2            -          -          2          -          2          -          2          **         -          **         **         2          2          **         **         ** 
                                  2%           -%         -%         7%         -%         3%         -%         4%         **         -%         **         **         3%         3%         **         **         ** 
 
Refused                           2            -          -          2          -          2          -          -          **         -          **         **         -          2          **         **         ** 
                                  2%           -%         -%         7%         -%         3%         -%         -%         **         -%         **         **         -%         3%         **         **         ** 
 
Net: low impact                  16           14         10          9          7         14          5         12          **         8          **         **        15         15          **         **         ** 
                                 22%          22%        36%        36%        34%        26%        23%        27%         **        39%         **         **        29%        24%         **         **         ** 
 
Net: High impact                 52           46         16         11         12         33         17         27          **        13          **         **        33         41          **         **         ** 
                                 71%          74%        58%        41%        57%        63%        74%        64%         **        61%         **         **        63%        67%         **         **         ** 
 
Mean Score                      4.2          4.2        3.9        3.8        3.9        4.1        4.4        4.1          **       4.0          **         **       4.0        4.1          **         **         ** 
                                                                                                                            c 
Standard deviation             1.12         1.09       1.28       1.02       1.24       1.20        .91       1.18          **      1.12          **         **      1.20       1.14          **         **         ** 
Standard error                  .16          .17        .28        .25        .32        .20        .23        .21          **       .28          **         **       .20        .18          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 179 (continuation) 
<C6> What impact has this had on you.... Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   80           60          -          - 
 
Effective sample                 52           38          -          - 
 
Total                            73           51          -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            1          -          - 
                                  3%           3%         -%         -% 
 
2                  (2.0)          5            5          -          - 
                                  7%          11%         -%         -% 
 
3                  (3.0)          8            8          -          - 
                                 12%          17%         -%         -% 
 
4                  (4.0)         13           11          -          - 
                                 18%          22%         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         39           22          -          - 
                                 53%          43%         -%         -% 
 
It has had 
no impact                         2            2          -          - 
                                  3%           5%         -%         -% 
 
Don't know                        2            -          -          - 
                                  2%           -%         -%         -% 
 
Refused                           2            -          -          - 
                                  2%           -%         -%         -% 
 
Net: low impact                  16           15          -          - 
                                 22%          30%         -%         -% 
 
Net: High impact                 52           33          -          - 
                                 71%          65%         -%         -% 
 
Mean Score                      4.2          4.0-         -          - 
Standard deviation             1.12         1.17          -          - 
Standard error                  .16          .19          -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           31         49            **        22          **         **         **         **         **          35         31          **           **         **         **        26 
 
Effective sample size            52           19         33            **        14          **         **         **         **         **          21         22          **           **         **         **        17 
 
Total                            73           27         46            **        16          **         **         **         **         **          27         32          **           **         **         **        25 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            2          -            **         -          **         **         **         **         **           -          2          **           **         **         **         - 
                                  3%           7%         -%           **         -%         **         **         **         **         **           -%         6%         **           **         **         **         -% 
 
AOL ---- search engine            3            2          1            **         -          **         **         **         **         **           -          3          **           **         **         **         2 
                                  4%           6%         3%           **         -%         **         **         **         **         **           -%        10%         **           **         **         **         7% 
 
ASK.COM ---- 
search engine                     2            2          -            **         -          **         **         **         **         **           -          2          **           **         **         **         2 
                                  2%           6%         -%           **         -%         **         **         **         **         **           -%         5%         **           **         **         **         7% 
 
BBC WEBSITE OR 
APP ---- news site/app            2            -          2            **         *          **         **         **         **         **           *          -          **           **         **         **         - 
                                  3%           -%         4%           **         1%         **         **         **         **         **           1%         -%         **           **         **         **         -% 
 
CNN WEBSITE OR 
APP ---- news site/app            *            -          *            **         *          **         **         **         **         **           *          -          **           **         **         **         - 
                                  *%           -%         *%           **         1%         **         **         **         **         **           1%         -%         **           **         **         **         -% 
 
EMAIL                             4            *          3            **         -          **         **         **         **         **           -          4          **           **         **         **         2 
                                  5%           2%         7%           **         -%         **         **         **         **         **           -%        12%         **           **         **         **         8% 
 
FACEBOOK ---- 
social media site/app            46           12         34            **        13          **         **         **         **         **          21         18          **           **         **         **        17 
                                 63%          46%        74%           **        82%         **         **         **         **         **          76%        56%         **           **         **         **        71% 
 
FACEBOOK MESSENGER 
---- instant messenger            7            1          6            **         3          **         **         **         **         **           5          2          **           **         **         **         3 
                                 10%           4%        14%           **        18%         **         **         **         **         **          17%         7%         **           **         **         **        11% 
 
FACETIME ---- 
social media site/app             3            -          3            **         -          **         **         **         **         **           -          3          **           **         **         **         - 
                                  5%           -%         7%           **         -%         **         **         **         **         **           -%        11%         **           **         **         **         -% 
 
GOOGLE ---- 
search engine                     6            4          2            **         -          **         **         **         **         **           2          2          **           **         **         **         2 
                                  8%          13%         5%           **         -%         **         **         **         **         **           6%         7%         **           **         **         **         9% 
 
INSTAGRAM ---- 
social media site/app             4            2          2            **         -          **         **         **         **         **           *          2          **           **         **         **         2 
                                  5%           6%         5%           **         -%         **         **         **         **         **           2%         6%         **           **         **         **         7% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           31         49            **        22          **         **         **         **         **          35         31          **           **         **         **        26 
 
Effective sample size            52           19         33            **        14          **         **         **         **         **          21         22          **           **         **         **        17 
 
Total                            73           27         46            **        16          **         **         **         **         **          27         32          **           **         **         **        25 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            -          2            **         -          **         **         **         **         **           -          -          **           **         **         **         - 
                                  2%           -%         4%           **         -%         **         **         **         **         **           -%         -%         **           **         **         **         -% 
 
REDDIT ---- social 
media site/app                    2            -          2            **         -          **         **         **         **         **           2          -          **           **         **         **         - 
                                  2%           -%         4%           **         -%         **         **         **         **         **           6%         -%         **           **         **         **         -% 
 
SNAPCHAT ---- 
instant messenger                 1            -          1            **         *          **         **         **         **         **           1          -          **           **         **         **         * 
                                  1%           -%         2%           **         3%         **         **         **         **         **           4%         -%         **           **         **         **         1% 
 
TELEGRAM ---- 
instant messenger                 *            -          *            **         *          **         **         **         **         **           *          -          **           **         **         **         - 
                                  *%           -%         *%           **         1%         **         **         **         **         **           1%         -%         **           **         **         **         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            -          2            **         *          **         **         **         **         **           *          -          **           **         **         **         - 
                                  3%           -%         4%           **         1%         **         **         **         **         **           1%         -%         **           **         **         **         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            *            -          *            **         *          **         **         **         **         **           *          -          **           **         **         **         - 
                                  *%           -%         *%           **         1%         **         **         **         **         **           1%         -%         **           **         **         **         -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                *            -          *            **         *          **         **         **         **         **           *          -          **           **         **         **         - 
                                  *%           -%         *%           **         1%         **         **         **         **         **           1%         -%         **           **         **         **         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            -          2            **         *          **         **         **         **         **           *          -          **           **         **         **         - 
                                  3%           -%         4%           **         1%         **         **         **         **         **           1%         -%         **           **         **         **         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            -          *            **         *          **         **         **         **         **           *          -          **           **         **         **         - 
                                  *%           -%         *%           **         1%         **         **         **         **         **           1%         -%         **           **         **         **         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            -          2            **         *          **         **         **         **         **           *          -          **           **         **         **         - 
                                  3%           -%         4%           **         1%         **         **         **         **         **           1%         -%         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           31         49            **        22          **         **         **         **         **          35         31          **           **         **         **        26 
 
Effective sample size            52           19         33            **        14          **         **         **         **         **          21         22          **           **         **         **        17 
 
Total                            73           27         46            **        16          **         **         **         **         **          27         32          **           **         **         **        25 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            *            -          *            **         *          **         **         **         **         **           *          -          **           **         **         **         - 
                                  *%           -%         *%           **         1%         **         **         **         **         **           1%         -%         **           **         **         **         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            *            -          *            **         *          **         **         **         **         **           *          -          **           **         **         **         - 
                                  *%           -%         *%           **         1%         **         **         **         **         **           1%         -%         **           **         **         **         -% 
 
TIK TOK ---- social 
media site/app                    *            -          *            **         -          **         **         **         **         **           *          -          **           **         **         **         - 
                                  1%           -%         1%           **         -%         **         **         **         **         **           2%         -%         **           **         **         **         -% 
 
TWITTER ---- social 
media site/app                    4            -          4            **         1          **         **         **         **         **           2          2          **           **         **         **         1 
                                  6%           -%         9%           **         6%         **         **         **         **         **           7%         7%         **           **         **         **         3% 
 
WHATSAPP ---- 
instant messenger                 2            2          -            **         -          **         **         **         **         **           -          2          **           **         **         **         - 
                                  3%           8%         -%           **         -%         **         **         **         **         **           -%         7%         **           **         **         **         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            1            -          1            **         -          **         **         **         **         **           -          1          **           **         **         **         - 
                                  2%           -%         3%           **         -%         **         **         **         **         **           -%         4%         **           **         **         **         -% 
 
YOUTUBE ---- video 
sharing site/app                  5            1          5            **         1          **         **         **         **         **           3          3          **           **         **         **         2 
                                  7%           3%        10%           **         3%         **         **         **         **         **          10%         8%         **           **         **         **         8% 
 
Somewhere else 
(write in)                        4            4          *            **         *          **         **         **         **         **           2          -          **           **         **         **         - 
                                  6%          14%         *%           **         2%         **         **         **         **         **           8%         -%         **           **         **         **         -% 
 
(Dont know / 
 Can't remember)                  8            5          4            **         2          **         **         **         **         **           2          6          **           **         **         **         3 
                                 11%          17%         8%           **        10%         **         **         **         **         **           6%        18%         **           **         **         **        12% 
 
NET - Video 
Sharing Site or App               5            1          5            **         1          **         **         **         **         **           3          3          **           **         **         **         2 
                                  7%           3%        10%           **         3%         **         **         **         **         **          10%         8%         **           **         **         **         8% 
 
NET - Search Engine               9            5          4            **         -          **         **         **         **         **           2          5          **           **         **         **         4 
                                 12%          20%         8%           **         -%         **         **         **         **         **           6%        17%         **           **         **         **        16% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           31         49            **        22          **         **         **         **         **          35         31          **           **         **         **        26 
 
Effective sample size            52           19         33            **        14          **         **         **         **         **          21         22          **           **         **         **        17 
 
Total                            73           27         46            **        16          **         **         **         **         **          27         32          **           **         **         **        25 
 
NET - Social 
Media Site or App                50           14         36            **        14          **         **         **         **         **          21         21          **           **         **         **        19 
                                 69%          52%        79%           **        84%         **         **         **         **         **          78%        68%         **           **         **         **        77% 
 
NET - Instant Messenger          11            3          8            **         3          **         **         **         **         **           6          4          **           **         **         **         3 
                                 15%          12%        16%           **        22%         **         **         **         **         **          21%        14%         **           **         **         **        12% 
 
NET - News Site or App            5            2          3            **         *          **         **         **         **         **           *          3          **           **         **         **         - 
                                  7%           7%         7%           **         1%         **         **         **         **         **           1%        10%         **           **         **         **         -% 
 
NET - Email or 
another site or app               4            *          3            **         -          **         **         **         **         **           -          4          **           **         **         **         2 
                                  5%           2%         7%           **         -%         **         **         **         **         **           -%        12%         **           **         **         **         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   80           36         44            **         **         **        37         42           74          ** 
 
Effective sample size            52           26         26            **         **         **        23         27           47          ** 
 
Total                            73           39         34            **         **         **        33         39           64          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            -          2            **         **         **         -          2            2          ** 
                                  3%           -%         6%           **         **         **         -%         5%           3%         ** 
 
AOL ---- search engine            3            1          2            **         **         **         2          1            3          ** 
                                  4%           4%         5%           **         **         **         5%         4%           5%         ** 
 
ASK.COM ---- 
search engine                     2            -          2            **         **         **         2          -            2          ** 
                                  2%           -%         5%           **         **         **         5%         -%           3%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            2          -            **         **         **         *          2            2          ** 
                                  3%           5%         -%           **         **         **         1%         4%           3%         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            *            *          -            **         **         **         *          -            *          ** 
                                  *%           1%         -%           **         **         **         1%         -%           *%         ** 
 
EMAIL                             4            2          2            **         **         **         2          1            4          ** 
                                  5%           5%         6%           **         **         **         7%         4%           6%         ** 
 
FACEBOOK ---- 
social media site/app            46           23         24            **         **         **        20         26           41          ** 
                                 63%          58%        69%           **         **         **        63%        67%          64%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            7            3          4            **         **         **         2          5            7          ** 
                                 10%           8%        12%           **         **         **         8%        12%          11%         ** 
 
FACETIME ---- 
social media site/app             3            3          *            **         **         **         2          2            3          ** 
                                  5%           8%         1%           **         **         **         5%         5%           5%         ** 
 
GOOGLE ---- 
search engine                     6            4          2            **         **         **         2          4            2          ** 
                                  8%           9%         7%           **         **         **         6%        10%           3%         ** 
 
INSTAGRAM ---- 
social media site/app             4            2          2            **         **         **         2          2            4          ** 
                                  5%           5%         6%           **         **         **         7%         5%           6%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   80           36         44            **         **         **        37         42           74          ** 
 
Effective sample size            52           26         26            **         **         **        23         27           47          ** 
 
Total                            73           39         34            **         **         **        33         39           64          ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            2          -            **         **         **         -          2            2          ** 
                                  2%           4%         -%           **         **         **         -%         4%           3%         ** 
 
REDDIT ---- social 
media site/app                    2            2          -            **         **         **         -          2            2          ** 
                                  2%           4%         -%           **         **         **         -%         4%           3%         ** 
 
SNAPCHAT ---- 
instant messenger                 1            -          1            **         **         **         1          *            1          ** 
                                  1%           -%         3%           **         **         **         2%         1%           2%         ** 
 
TELEGRAM ---- 
instant messenger                 *            *          -            **         **         **         *          -            *          ** 
                                  *%           1%         -%           **         **         **         1%         -%           *%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          -            **         **         **         *          2            2          ** 
                                  3%           5%         -%           **         **         **         1%         4%           3%         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            *            *          -            **         **         **         *          -            *          ** 
                                  *%           1%         -%           **         **         **         1%         -%           *%         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                *            *          -            **         **         **         *          -            *          ** 
                                  *%           1%         -%           **         **         **         1%         -%           *%         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            2          -            **         **         **         *          2            2          ** 
                                  3%           5%         -%           **         **         **         1%         4%           3%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          -            **         **         **         *          -            *          ** 
                                  *%           1%         -%           **         **         **         1%         -%           *%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          -            **         **         **         *          2            2          ** 
                                  3%           5%         -%           **         **         **         1%         4%           3%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   80           36         44            **         **         **        37         42           74          ** 
 
Effective sample size            52           26         26            **         **         **        23         27           47          ** 
 
Total                            73           39         34            **         **         **        33         39           64          ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            *            *          -            **         **         **         *          -            *          ** 
                                  *%           1%         -%           **         **         **         1%         -%           *%         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            *            *          -            **         **         **         *          -            *          ** 
                                  *%           1%         -%           **         **         **         1%         -%           *%         ** 
 
TIK TOK ---- social 
media site/app                    *            -          *            **         **         **         *          -            *          ** 
                                  1%           -%         1%           **         **         **         1%         -%           1%         ** 
 
TWITTER ---- social 
media site/app                    4            3          2            **         **         **         2          3            4          ** 
                                  6%           7%         5%           **         **         **         5%         7%           7%         ** 
 
WHATSAPP ---- 
instant messenger                 2            2          *            **         **         **         2          *            *          ** 
                                  3%           5%         1%           **         **         **         6%         *%           1%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            1            1          -            **         **         **         -          1            1          ** 
                                  2%           4%         -%           **         **         **         -%         4%           2%         ** 
 
YOUTUBE ---- video 
sharing site/app                  5            3          3            **         **         **         2          3            5          ** 
                                  7%           6%         8%           **         **         **         8%         7%           8%         ** 
 
Somewhere else 
(write in)                        4            4          -            **         **         **         2          2            2          ** 
                                  6%          10%         -%           **         **         **         7%         5%           3%         ** 
 
(Dont know / 
 Can't remember)                  8            5          4            **         **         **         4          3            8          ** 
                                 11%          12%        11%           **         **         **        11%         8%          13%         ** 
 
NET - Video 
Sharing Site or App               5            3          3            **         **         **         2          3            5          ** 
                                  7%           6%         8%           **         **         **         8%         7%           8%         ** 
 
NET - Search Engine               9            5          4            **         **         **         4          5            5          ** 
                                 12%          13%        11%           **         **         **        11%        14%           8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   80           36         44            **         **         **        37         42           74          ** 
 
Effective sample size            52           26         26            **         **         **        23         27           47          ** 
 
Total                            73           39         34            **         **         **        33         39           64          ** 
 
NET - Social 
Media Site or App                50           25         25            **         **         **        24         26           45          ** 
                                 69%          64%        74%           **         **         **        75%        67%          71%         ** 
 
NET - Instant Messenger          11            5          5            **         **         **         5          5            9          ** 
                                 15%          14%        16%           **         **         **        16%        14%          14%         ** 
 
NET - News Site or App            5            3          2            **         **         **         *          5            5          ** 
                                  7%           8%         6%           **         **         **         1%        13%           8%         ** 
 
NET - Email or 
another site or app               4            2          2            **         **         **         2          1            4          ** 
                                  5%           5%         6%           **         **         **         7%         4%           6%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80            **         **         **         **         **         **         **         **         **         **         **         **          68          **         **         ** 
 
Effective sample size            52            **         **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Total                            73            **         **         **         **         **         **         **         **         **         **         **         **          65          **         **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
AOL ---- search engine            3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
ASK.COM ---- 
search engine                     2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
EMAIL                             4            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           6%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            46            **         **         **         **         **         **         **         **         **         **         **         **          39          **         **         ** 
                                 63%           **         **         **         **         **         **         **         **         **         **         **         **          60%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            7            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         **         **          10%         **         **         ** 
 
FACETIME ---- 
social media site/app             3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
GOOGLE ---- 
search engine                     6            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         **         **         **           6%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             4            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80            **         **         **         **         **         **         **         **         **         **         **         **          68          **         **         ** 
 
Effective sample size            52            **         **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Total                            73            **         **         **         **         **         **         **         **         **         **         **         **          65          **         **         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
REDDIT ---- social 
media site/app                    2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
TELEGRAM ---- 
instant messenger                 *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80            **         **         **         **         **         **         **         **         **         **         **         **          68          **         **         ** 
 
Effective sample size            52            **         **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Total                            73            **         **         **         **         **         **         **         **         **         **         **         **          65          **         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
TWITTER ---- social 
media site/app                    4            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 2            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  5            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
Somewhere else 
(write in)                        4            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         **         **           6%         **         **         ** 
 
(Dont know / 
 Can't remember)                  8            **         **         **         **         **         **         **         **         **         **         **         **           8          **         **         ** 
                                 11%           **         **         **         **         **         **         **         **         **         **         **         **          13%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80            **         **         **         **         **         **         **         **         **         **         **         **          68          **         **         ** 
 
Effective sample size            52            **         **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Total                            73            **         **         **         **         **         **         **         **         **         **         **         **          65          **         **         ** 
 
NET - Video 
Sharing Site or App               5            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
NET - Search Engine               9            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 12%           **         **         **         **         **         **         **         **         **         **         **         **          11%         **         **         ** 
 
NET - Social 
Media Site or App                50            **         **         **         **         **         **         **         **         **         **         **         **          43          **         **         ** 
                                 69%           **         **         **         **         **         **         **         **         **         **         **         **          66%         **         **         ** 
 
NET - Instant Messenger          11            **         **         **         **         **         **         **         **         **         **         **         **           8          **         **         ** 
                                 15%           **         **         **         **         **         **         **         **         **         **         **         **          12%         **         **         ** 
 
NET - News Site or App            5            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
NET - Email or 
another site or app               4            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           6%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           43          **         **         **         **          21         41           39         33          **         **          21         34         24          ** 
 
Effective sample size            52           31          **         **         **         **          15         26           28         19          **         **          16         21         14          ** 
 
Total                            73           42          **         **         **         **          19         35           41         25          **         **          23         30         19          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            2          **         **         **         **           -          -            2          -          **         **           2          -          -          ** 
                                  3%           4%         **         **         **         **           -%         -%           5%         -%         **         **           8%         -%         -%         ** 
 
AOL ---- search engine            3            3          **         **         **         **           -          1            3          -          **         **           2          -          1          ** 
                                  4%           7%         **         **         **         **           -%         4%           7%         -%         **         **           7%         -%         7%         ** 
 
ASK.COM ---- 
search engine                     2            2          **         **         **         **           -          -            2          -          **         **           2          -          -          ** 
                                  2%           4%         **         **         **         **           -%         -%           4%         -%         **         **           7%         -%         -%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            *          **         **         **         **           2          *            -          2          **         **           -          2          *          ** 
                                  3%           1%         **         **         **         **           9%         1%           -%         8%         **         **           -%         6%         1%         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            *            *          **         **         **         **           -          *            -          *          **         **           -          -          *          ** 
                                  *%           1%         **         **         **         **           -%         1%           -%         1%         **         **           -%         -%         1%         ** 
 
EMAIL                             4            4          **         **         **         **           *          1            2          -          **         **           2          -          1          ** 
                                  5%           9%         **         **         **         **           2%         4%           4%         -%         **         **          10%         -%         7%         ** 
 
FACEBOOK ---- 
social media site/app            46           32          **         **         **         **          12         25           25         15          **         **          15         18         13          ** 
                                 63%          75%         **         **         **         **          62%        72%          60%        61%         **         **          65%        60%        67%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            7            6          **         **         **         **           5          2            4          1          **         **           2          1          3          ** 
                                 10%          14%         **         **         **         **          25%         7%          10%         5%         **         **          10%         5%        16%         ** 
 
FACETIME ---- 
social media site/app             3            1          **         **         **         **           *          1            1          2          **         **           -          2          1          ** 
                                  5%           3%         **         **         **         **           2%         4%           3%         8%         **         **           -%         7%         7%         ** 
 
GOOGLE ---- 
search engine                     6            2          **         **         **         **           2          *            4          2          **         **           -          5          *          ** 
                                  8%           5%         **         **         **         **           9%         1%          10%         7%         **         **           -%        18%         2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           43          **         **         **         **          21         41           39         33          **         **          21         34         24          ** 
 
Effective sample size            52           31          **         **         **         **          15         26           28         19          **         **          16         21         14          ** 
 
Total                            73           42          **         **         **         **          19         35           41         25          **         **          23         30         19          ** 
 
INSTAGRAM ---- 
social media site/app             4            3          **         **         **         **           1          1            3          *          **         **           2          2          *          ** 
                                  5%           8%         **         **         **         **           8%         2%           8%         2%         **         **           7%         6%         2%         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            -          **         **         **         **           2          -            -          2          **         **           -          2          -          ** 
                                  2%           -%         **         **         **         **           9%         -%           -%         7%         **         **           -%         6%         -%         ** 
 
REDDIT ---- social 
media site/app                    2            2          **         **         **         **           2          -            2          -          **         **           -          -          2          ** 
                                  2%           4%         **         **         **         **           9%         -%           4%         -%         **         **           -%         -%         9%         ** 
 
SNAPCHAT ---- 
instant messenger                 1            *          **         **         **         **           *          1            -          1          **         **           -          1          -          ** 
                                  1%           1%         **         **         **         **           2%         2%           -%         4%         **         **           -%         3%         -%         ** 
 
TELEGRAM ---- 
instant messenger                 *            *          **         **         **         **           -          *            -          *          **         **           -          -          *          ** 
                                  *%           1%         **         **         **         **           -%         1%           -%         1%         **         **           -%         -%         1%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            *          **         **         **         **           2          *            -          2          **         **           -          2          *          ** 
                                  3%           1%         **         **         **         **           9%         1%           -%         8%         **         **           -%         6%         1%         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            *            *          **         **         **         **           -          *            -          *          **         **           -          -          *          ** 
                                  *%           1%         **         **         **         **           -%         1%           -%         1%         **         **           -%         -%         1%         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                *            *          **         **         **         **           -          *            -          *          **         **           -          -          *          ** 
                                  *%           1%         **         **         **         **           -%         1%           -%         1%         **         **           -%         -%         1%         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            *          **         **         **         **           2          *            -          2          **         **           -          2          *          ** 
                                  3%           1%         **         **         **         **           9%         1%           -%         8%         **         **           -%         6%         1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           43          **         **         **         **          21         41           39         33          **         **          21         34         24          ** 
 
Effective sample size            52           31          **         **         **         **          15         26           28         19          **         **          16         21         14          ** 
 
Total                            73           42          **         **         **         **          19         35           41         25          **         **          23         30         19          ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          **         **         **         **           -          *            -          *          **         **           -          -          *          ** 
                                  *%           1%         **         **         **         **           -%         1%           -%         1%         **         **           -%         -%         1%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            *          **         **         **         **           2          *            -          2          **         **           -          2          *          ** 
                                  3%           1%         **         **         **         **           9%         1%           -%         8%         **         **           -%         6%         1%         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            *            *          **         **         **         **           -          *            -          *          **         **           -          -          *          ** 
                                  *%           1%         **         **         **         **           -%         1%           -%         1%         **         **           -%         -%         1%         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            *            *          **         **         **         **           -          *            -          *          **         **           -          -          *          ** 
                                  *%           1%         **         **         **         **           -%         1%           -%         1%         **         **           -%         -%         1%         ** 
 
TIK TOK ---- social 
media site/app                    *            -          **         **         **         **           -          *            -          *          **         **           -          *          -          ** 
                                  1%           -%         **         **         **         **           -%         1%           -%         2%         **         **           -%         1%         -%         ** 
 
TWITTER ---- social 
media site/app                    4            3          **         **         **         **           1          4            2          2          **         **           *          2          2          ** 
                                  6%           7%         **         **         **         **           3%        10%           6%         8%         **         **           2%         7%        10%         ** 
 
WHATSAPP ---- 
instant messenger                 2            -          **         **         **         **           -          *            2          *          **         **           -          2          *          ** 
                                  3%           -%         **         **         **         **           -%         1%           5%         1%         **         **           -%         7%         1%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            1            1          **         **         **         **           -          1            1          -          **         **           -          -          1          ** 
                                  2%           3%         **         **         **         **           -%         4%           3%         -%         **         **           -%         -%         7%         ** 
 
YOUTUBE ---- video 
sharing site/app                  5            2          **         **         **         **           *          4            4          1          **         **           -          5          1          ** 
                                  7%           5%         **         **         **         **           2%        12%          10%         5%         **         **           -%        15%         4%         ** 
 
Somewhere else 
(write in)                        4            *          **         **         **         **           -          4            4          *          **         **           2          -          2          ** 
                                  6%           1%         **         **         **         **           -%        11%           9%         1%         **         **           9%         -%        11%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           43          **         **         **         **          21         41           39         33          **         **          21         34         24          ** 
 
Effective sample size            52           31          **         **         **         **          15         26           28         19          **         **          16         21         14          ** 
 
Total                            73           42          **         **         **         **          19         35           41         25          **         **          23         30         19          ** 
 
(Dont know / 
 Can't remember)                  8            1          **         **         **         **           3          3            5          3          **         **           1          3          4          ** 
                                 11%           3%         **         **         **         **          13%        10%          12%        13%         **         **           6%         9%        23%         ** 
 
NET - Video 
Sharing Site or App               5            2          **         **         **         **           *          4            4          1          **         **           -          5          1          ** 
                                  7%           5%         **         **         **         **           2%        12%          10%         5%         **         **           -%        15%         4%         ** 
 
NET - Search Engine               9            5          **         **         **         **           2          2            7          2          **         **           2          5          2          ** 
                                 12%          13%         **         **         **         **           9%         5%          17%         7%         **         **           7%        18%        10%         ** 
 
NET - Social 
Media Site or App                50           34          **         **         **         **          12         26           27         17          **         **          17         20         13          ** 
                                 69%          81%         **         **         **         **          62%        74%          65%        69%         **         **          73%        68%        67%         ** 
 
NET - Instant Messenger          11            7          **         **         **         **           5          3            6          3          **         **           2          5          3          ** 
                                 15%          15%         **         **         **         **          27%         9%          15%        11%         **         **          10%        15%        18%         ** 
 
NET - News Site or App            5            3          **         **         **         **           2          2            3          2          **         **           2          2          2          ** 
                                  7%           8%         **         **         **         **           9%         4%           8%         8%         **         **           8%         6%         8%         ** 
 
NET - Email or 
another site or app               4            4          **         **         **         **           *          1            2          -          **         **           2          -          1          ** 
                                  5%           9%         **         **         **         **           2%         4%           4%         -%         **         **          10%         -%         7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           79         79         59         65          -           80         80         75         75          -           80         80         71         64          - 
 
Effective sample size            52           51         51         39         41          -           52         52         48         48          -           52         52         45         39          - 
 
Total                            73           71         71         54         57          -           73         73         67         68          -           73         73         63         54          - 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            2          2          2          2          -            2          2          2          2          -            2          2          2          -          - 
                                  3%           3%         3%         3%         3%         -%           3%         3%         3%         3%         -%           3%         3%         3%         -%         -% 
 
AOL ---- search engine            3            3          3          3          3          -            3          3          3          3          -            3          3          3          3          - 
                                  4%           4%         4%         6%         5%         -%           4%         4%         5%         5%         -%           4%         4%         5%         6%         -% 
 
ASK.COM ---- 
search engine                     2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         -%           2%         2%         3%         2%         -%           2%         2%         3%         3%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            2            2          2          *          *          -            2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         *%         *%         -%           3%         3%         3%         3%         -%           3%         3%         3%         3%         -% 
 
CNN WEBSITE OR 
APP ---- news site/app            *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
EMAIL                             4            4          4          4          4          -            4          4          2          2          -            4          4          4          4          - 
                                  5%           5%         5%         7%         7%         -%           5%         5%         3%         3%         -%           5%         5%         6%         7%         -% 
 
FACEBOOK ---- 
social media site/app            46           45         45         33         36          -           46         46         41         42          -           46         46         41         36          - 
                                 63%          63%        63%        61%        63%         -%          63%        63%        62%        62%         -%          63%        63%        65%        66%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            7            7          7          5          5          -            7          7          5          7          -            7          7          5          6          - 
                                 10%          10%        10%        10%         9%         -%          10%        10%         8%        10%         -%          10%        10%         9%        10%         -% 
 
FACETIME ---- 
social media site/app             3            3          3          3          3          -            3          3          3          3          -            3          3          3          2          - 
                                  5%           5%         5%         5%         5%         -%           5%         5%         5%         5%         -%           5%         5%         5%         3%         -% 
 
GOOGLE ---- 
search engine                     6            6          6          *          *          -            6          6          6          4          -            6          6          4          *          - 
                                  8%           8%         8%         1%         1%         -%           8%         8%         9%         6%         -%           8%         8%         6%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           79         79         59         65          -           80         80         75         75          -           80         80         71         64          - 
 
Effective sample size            52           51         51         39         41          -           52         52         48         48          -           52         52         45         39          - 
 
Total                            73           71         71         54         57          -           73         73         67         68          -           73         73         63         54          - 
 
INSTAGRAM ---- 
social media site/app             4            4          4          4          4          -            4          4          4          4          -            4          4          4          4          - 
                                  5%           5%         5%         7%         7%         -%           5%         5%         6%         6%         -%           5%         5%         6%         7%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            2          2          -          -          -            2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         -%         -%         -%           2%         2%         3%         2%         -%           2%         2%         3%         3%         -% 
 
REDDIT ---- social 
media site/app                    2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         -%           2%         2%         3%         2%         -%           2%         2%         3%         3%         -% 
 
SNAPCHAT ---- 
instant messenger                 1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  1%           1%         1%         2%         2%         -%           1%         1%         2%         2%         -%           1%         1%         2%         1%         -% 
 
TELEGRAM ---- 
instant messenger                 *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          2          *          *          -            2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         *%         *%         -%           3%         3%         3%         3%         -%           3%         3%         3%         3%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            2          2          *          *          -            2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         *%         *%         -%           3%         3%         3%         3%         -%           3%         3%         3%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           79         79         59         65          -           80         80         75         75          -           80         80         71         64          - 
 
Effective sample size            52           51         51         39         41          -           52         52         48         48          -           52         52         45         39          - 
 
Total                            73           71         71         54         57          -           73         73         67         68          -           73         73         63         54          - 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          2          *          *          -            2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         *%         *%         -%           3%         3%         3%         3%         -%           3%         3%         3%         3%         -% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
TIK TOK ---- social 
media site/app                    *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
TWITTER ---- social 
media site/app                    4            4          4          4          4          -            4          4          4          4          -            4          4          4          3          - 
                                  6%           6%         6%         8%         8%         -%           6%         6%         6%         6%         -%           6%         6%         7%         6%         -% 
 
WHATSAPP ---- 
instant messenger                 2            2          2          -          *          -            2          2          2          *          -            2          2          2          *          - 
                                  3%           3%         3%         -%         *%         -%           3%         3%         3%         1%         -%           3%         3%         3%         1%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  2%           2%         2%         3%         2%         -%           2%         2%         2%         2%         -%           2%         2%         2%         3%         -% 
 
YOUTUBE ---- video 
sharing site/app                  5            5          5          4          4          -            5          5          5          5          -            5          5          5          5          - 
                                  7%           8%         8%         7%         8%         -%           7%         7%         8%         8%         -%           7%         7%         8%        10%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           79         79         59         65          -           80         80         75         75          -           80         80         71         64          - 
 
Effective sample size            52           51         51         39         41          -           52         52         48         48          -           52         52         45         39          - 
 
Total                            73           71         71         54         57          -           73         73         67         68          -           73         73         63         54          - 
 
Somewhere else 
(write in)                        4            4          4          4          4          -            4          4          4          4          -            4          4          2          4          - 
                                  6%           6%         6%         7%         7%         -%           6%         6%         6%         6%         -%           6%         6%         3%         7%         -% 
 
(Dont know / 
 Can't remember)                  8            8          8          8          8          -            8          8          8          8          -            8          8          8          8          - 
                                 11%          12%        12%        14%        14%         -%          11%        11%        12%        12%         -%          11%        11%        13%        15%         -% 
 
NET - Video 
Sharing Site or App               5            5          5          4          4          -            5          5          5          5          -            5          5          5          5          - 
                                  7%           8%         8%         7%         8%         -%           7%         7%         8%         8%         -%           7%         7%         8%        10%         -% 
 
NET - Search Engine               9            9          9          4          4          -            9          9          9          7          -            9          9          7          4          - 
                                 12%          13%        13%         6%         6%         -%          12%        12%        13%        10%         -%          12%        12%        11%         7%         -% 
 
NET - Social 
Media Site or App                50           49         49         37         40          -           50         50         45         46          -           50         50         45         37          - 
                                 69%          68%        68%        69%        70%         -%          69%        69%        67%        67%         -%          69%        69%        71%        69%         -% 
 
NET - Instant Messenger          11           11         11          6          7          -           11         11          9          8          -           11         11          9          7          - 
                                 15%          15%        15%        12%        12%         -%          15%        15%        13%        12%         -%          15%        15%        14%        12%         -% 
 
NET - News Site or App            5            5          5          3          3          -            5          5          5          5          -            5          5          5          3          - 
                                  7%           7%         7%         6%         6%         -%           7%         7%         8%         8%         -%           7%         7%         8%         6%         -% 
 
NET - Email or 
another site or app               4            4          4          4          4          -            4          4          2          2          -            4          4          4          4          - 
                                  5%           5%         5%         7%         7%         -%           5%         5%         3%         3%         -%           5%         5%         6%         7%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           44         33           50         60         51         39         54           29         26          **         **          27         23          **         ** 
 
Effective sample size            52           30         19           31         38         34         25         35           20         17          **         **          19         15          **         ** 
 
Total                            73           44         25           42         54         49         35         48           27         25          **         **          26         23          **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            2          -            2          2          2          -          -            -          2          **         **           -          2          **         ** 
                                  3%           4%         -%           4%         4%         4%         -%         -%           -%         8%         **         **           -%         8%         **         ** 
 
AOL ---- search engine            3            -          3            2          2          3          1          2            -          3          **         **           -          3          **         ** 
                                  4%           -%        12%           4%         3%         6%         4%         4%           -%        12%         **         **           -%        13%         **         ** 
 
ASK.COM ---- 
search engine                     2            -          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         7%           4%         3%         3%         -%         4%           -%         7%         **         **           -%         7%         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            *          -            2          2          2          2          2            -          -          **         **           -          -          **         ** 
                                  3%           *%         -%           4%         4%         4%         5%         4%           -%         -%         **         **           -%         -%         **         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            *            *          -            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  *%           *%         -%           1%         *%         *%         1%         *%           -%         -%         **         **           -%         -%         **         ** 
 
EMAIL                             4            2          2            -          -          3          1          -            *          3          **         **           *          1          **         ** 
                                  5%           4%         7%           -%         -%         7%         4%         -%           2%        13%         **         **           2%         6%         **         ** 
 
FACEBOOK ---- 
social media site/app            46           25         19           25         31         30         20         29           20         17          **         **          18         13          **         ** 
                                 63%          57%        78%          59%        57%        60%        57%        60%          75%        71%         **         **          68%        57%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            7            5          2            1          4          4          5          3            2          2          **         **           2          3          **         ** 
                                 10%          11%        10%           3%         8%         9%        14%         7%           9%         8%         **         **           7%        12%         **         ** 
 
FACETIME ---- 
social media site/app             3            2          1            2          2          3          3          2            *          3          **         **           2          1          **         ** 
                                  5%           4%         5%           5%         4%         7%         9%         4%           2%        12%         **         **           8%         6%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           44         33           50         60         51         39         54           29         26          **         **          27         23          **         ** 
 
Effective sample size            52           30         19           31         38         34         25         35           20         17          **         **          19         15          **         ** 
 
Total                            73           44         25           42         54         49         35         48           27         25          **         **          26         23          **         ** 
 
GOOGLE ---- 
search engine                     6            4          -            4          6          4          2          6            2          *          **         **           -          2          **         ** 
                                  8%           9%         -%          10%        11%         8%         6%        12%           7%         2%         **         **           -%        10%         **         ** 
 
INSTAGRAM ---- 
social media site/app             4            2          2            4          4          4          2          4            -          4          **         **           1          2          **         ** 
                                  5%           5%         7%           9%         7%         8%         6%         8%           -%        15%         **         **           6%         7%         **         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            -          -            2          2          2          2          2            -          -          **         **           -          -          **         ** 
                                  2%           -%         -%           4%         3%         3%         5%         4%           -%         -%         **         **           -%         -%         **         ** 
 
REDDIT ---- social 
media site/app                    2            2          -            -          2          2          2          -            -          -          **         **           -          -          **         ** 
                                  2%           4%         -%           -%         3%         3%         5%         -%           -%         -%         **         **           -%         -%         **         ** 
 
SNAPCHAT ---- 
instant messenger                 1            1          *            1          1          1          1          1            -          1          **         **           -          *          **         ** 
                                  1%           2%         1%           2%         2%         2%         3%         2%           -%         4%         **         **           -%         1%         **         ** 
 
TELEGRAM ---- 
instant messenger                 *            *          -            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  *%           *%         -%           1%         *%         *%         1%         *%           -%         -%         **         **           -%         -%         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            *          -            2          2          2          2          2            -          -          **         **           -          -          **         ** 
                                  3%           *%         -%           4%         4%         4%         5%         4%           -%         -%         **         **           -%         -%         **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            *            *          -            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  *%           *%         -%           1%         *%         *%         1%         *%           -%         -%         **         **           -%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2591 
Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           44         33           50         60         51         39         54           29         26          **         **          27         23          **         ** 
 
Effective sample size            52           30         19           31         38         34         25         35           20         17          **         **          19         15          **         ** 
 
Total                            73           44         25           42         54         49         35         48           27         25          **         **          26         23          **         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                *            *          -            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  *%           *%         -%           1%         *%         *%         1%         *%           -%         -%         **         **           -%         -%         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            *          -            2          2          2          2          2            -          -          **         **           -          -          **         ** 
                                  3%           *%         -%           4%         4%         4%         5%         4%           -%         -%         **         **           -%         -%         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          -            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  *%           *%         -%           1%         *%         *%         1%         *%           -%         -%         **         **           -%         -%         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            *          -            2          2          2          2          2            -          -          **         **           -          -          **         ** 
                                  3%           *%         -%           4%         4%         4%         5%         4%           -%         -%         **         **           -%         -%         **         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            *            *          -            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  *%           *%         -%           1%         *%         *%         1%         *%           -%         -%         **         **           -%         -%         **         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            *            *          -            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  *%           *%         -%           1%         *%         *%         1%         *%           -%         -%         **         **           -%         -%         **         ** 
 
TIK TOK ---- social 
media site/app                    *            *          -            *          *          *          *          *            -          *          **         **           -          -          **         ** 
                                  1%           1%         -%           1%         1%         1%         1%         1%           -%         2%         **         **           -%         -%         **         ** 
 
TWITTER ---- social 
media site/app                    4            2          2            3          3          4          4          3            1          3          **         **           1          2          **         ** 
                                  6%           6%         7%           6%         5%         8%        10%         6%           2%        12%         **         **           2%         8%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           44         33           50         60         51         39         54           29         26          **         **          27         23          **         ** 
 
Effective sample size            52           30         19           31         38         34         25         35           20         17          **         **          19         15          **         ** 
 
Total                            73           44         25           42         54         49         35         48           27         25          **         **          26         23          **         ** 
 
WHATSAPP ---- 
instant messenger                 2            *          *            2          2          2          *          2            2          *          **         **           -          *          **         ** 
                                  3%           *%         1%           5%         4%         4%         *%         5%           7%         1%         **         **           -%         2%         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            1            -          1            -          -          1          1          -            -          1          **         **           -          1          **         ** 
                                  2%           -%         5%           -%         -%         3%         4%         -%           -%         6%         **         **           -%         6%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  5            5          1            3          3          3          3          3            2          3          **         **           2          2          **         ** 
                                  7%          11%         3%           7%         6%         6%         8%         7%           9%        11%         **         **           9%        11%         **         ** 
 
Somewhere else 
(write in)                        4            4          *            2          4          2          2          4            -          -          **         **           -          2          **         ** 
                                  6%           9%         1%           5%         8%         4%         6%         8%           -%         -%         **         **           -%         8%         **         ** 
 
(Dont know / 
 Can't remember)                  8            5          2            4          6          6          6          4            4          2          **         **           4          2          **         ** 
                                 11%          12%        10%          10%        12%        13%        17%         9%          16%         9%         **         **          17%        10%         **         ** 
 
NET - Video 
Sharing Site or App               5            5          1            3          3          3          3          3            2          3          **         **           2          2          **         ** 
                                  7%          11%         3%           7%         6%         6%         8%         7%           9%        11%         **         **           9%        11%         **         ** 
 
NET - Search Engine               9            4          3            6          8          7          4          8            2          4          **         **           -          5          **         ** 
                                 12%           9%        12%          14%        14%        15%        10%        16%           7%        14%         **         **           -%        23%         **         ** 
 
NET - Social 
Media Site or App                50           27         22           29         35         34         22         33           21         21          **         **          20         15          **         ** 
                                 69%          61%        86%          68%        65%        69%        62%        69%          76%        84%         **         **          76%        64%         **         ** 
 
NET - Instant Messenger          11            6          3            5          8          7          6          6            4          3          **         **           2          3          **         ** 
                                 15%          14%        11%          11%        14%        15%        17%        13%          16%        13%         **         **           7%        14%         **         ** 
 
NET - News Site or App            5            2          1            4          4          5          3          2            -          3          **         **           -          3          **         ** 
                                  7%           5%         5%           9%         7%        10%         9%         4%           -%        13%         **         **           -%        14%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2593 
Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           44         33           50         60         51         39         54           29         26          **         **          27         23          **         ** 
 
Effective sample size            52           30         19           31         38         34         25         35           20         17          **         **          19         15          **         ** 
 
Total                            73           44         25           42         54         49         35         48           27         25          **         **          26         23          **         ** 
 
NET - Email or 
another site or app               4            2          2            -          -          3          1          -            *          3          **         **           *          1          **         ** 
                                  5%           4%         7%           -%         -%         7%         4%         -%           2%        13%         **         **           2%         6%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   80            ** 
 
Effective sample size            52            ** 
 
Total                            73            ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            ** 
                                  3%           ** 
 
AOL ---- search engine            3            ** 
                                  4%           ** 
 
ASK.COM ---- 
search engine                     2            ** 
                                  2%           ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            ** 
                                  3%           ** 
 
CNN WEBSITE OR 
APP ---- news site/app            *            ** 
                                  *%           ** 
 
EMAIL                             4            ** 
                                  5%           ** 
 
FACEBOOK ---- 
social media site/app            46            ** 
                                 63%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            7            ** 
                                 10%           ** 
 
FACETIME ---- 
social media site/app             3            ** 
                                  5%           ** 
 
GOOGLE ---- 
search engine                     6            ** 
                                  8%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   80            ** 
 
Effective sample size            52            ** 
 
Total                            73            ** 
 
INSTAGRAM ---- 
social media site/app             4            ** 
                                  5%           ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            ** 
                                  2%           ** 
 
REDDIT ---- social 
media site/app                    2            ** 
                                  2%           ** 
 
SNAPCHAT ---- 
instant messenger                 1            ** 
                                  1%           ** 
 
TELEGRAM ---- 
instant messenger                 *            ** 
                                  *%           ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            ** 
                                  3%           ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            *            ** 
                                  *%           ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                *            ** 
                                  *%           ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            ** 
                                  3%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   80            ** 
 
Effective sample size            52            ** 
 
Total                            73            ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            ** 
                                  *%           ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            ** 
                                  3%           ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            *            ** 
                                  *%           ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            *            ** 
                                  *%           ** 
 
TIK TOK ---- social 
media site/app                    *            ** 
                                  1%           ** 
 
TWITTER ---- social 
media site/app                    4            ** 
                                  6%           ** 
 
WHATSAPP ---- 
instant messenger                 2            ** 
                                  3%           ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            1            ** 
                                  2%           ** 
 
YOUTUBE ---- video 
sharing site/app                  5            ** 
                                  7%           ** 
 
Somewhere else 
(write in)                        4            ** 
                                  6%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   80            ** 
 
Effective sample size            52            ** 
 
Total                            73            ** 
 
(Dont know / 
 Can't remember)                  8            ** 
                                 11%           ** 
 
NET - Video 
Sharing Site or App               5            ** 
                                  7%           ** 
 
NET - Search Engine               9            ** 
                                 12%           ** 
 
NET - Social 
Media Site or App                50            ** 
                                 69%           ** 
 
NET - Instant Messenger          11            ** 
                                 15%           ** 
 
NET - News Site or App            5            ** 
                                  7%           ** 
 
NET - Email or 
another site or app               4            ** 
                                  5%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           61         61         58         34         69         60         47         38         26          **        57          ** 
 
Effective sample size            52           38         38         37         23         45         39         30         27         17          **        35          ** 
 
Total                            73           53         54         51         33         65         56         41         39         23          **        46          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            2          2          2          -          2          -          -          2          2          **         -          ** 
                                  3%           4%         4%         4%         -%         3%         -%         -%         5%         8%         **         -%         ** 
 
AOL ---- search engine            3            3          3          3          3          3          3          1          3          -          **         1          ** 
                                  4%           6%         6%         6%         9%         5%         5%         3%         8%         -%         **         3%         ** 
 
ASK.COM ---- 
search engine                     2            2          2          2          2          2          2          -          2          -          **         -          ** 
                                  2%           3%         3%         3%         5%         3%         3%         -%         4%         -%         **         -%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            2          2          *          2          2          2          2          *          *          **         *          ** 
                                  3%           3%         4%         *%         5%         3%         3%         5%         1%         1%         **         *%         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            *            -          *          *          -          *          *          *          *          *          **         *          ** 
                                  *%           -%         *%         *%         -%         *%         *%         1%         1%         1%         **         *%         ** 
 
EMAIL                             4            2          3          2          1          3          1          2          3          -          **         2          ** 
                                  5%           3%         6%         4%         4%         5%         2%         4%         8%         -%         **         4%         ** 
 
FACEBOOK ---- 
social media site/app            46           29         33         31         19         39         35         25         23         12          **        29          ** 
                                 63%          55%        61%        60%        56%        61%        63%        61%        59%        53%         **        63%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            7            5          4          6          6          7          6          5          4          1          **         5          ** 
                                 10%          10%         8%        12%        18%        11%        11%        12%        11%         4%         **        12%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           61         61         58         34         69         60         47         38         26          **        57          ** 
 
Effective sample size            52           38         38         37         23         45         39         30         27         17          **        35          ** 
 
Total                            73           53         54         51         33         65         56         41         39         23          **        46          ** 
 
FACETIME ---- 
social media site/app             3            3          3          3          1          3          3          3          3          *          **         2          ** 
                                  5%           6%         5%         7%         4%         5%         5%         7%         9%         2%         **         4%         ** 
 
GOOGLE ---- 
search engine                     6            4          2          4          2          6          5          2          2          2          **         2          ** 
                                  8%           8%         4%         8%         5%         9%        10%         4%         6%         8%         **         4%         ** 
 
INSTAGRAM ---- 
social media site/app             4            4          4          3          4          4          4          2          2          1          **         1          ** 
                                  5%           7%         7%         7%        11%         6%         7%         5%         5%         3%         **         2%         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            2          2          -          2          2          2          2          -          -          **         -          ** 
                                  2%           3%         3%         -%         5%         3%         3%         4%         -%         -%         **         -%         ** 
 
REDDIT ---- social 
media site/app                    2            2          2          2          2          2          2          2          2          -          **         2          ** 
                                  2%           3%         3%         3%         5%         3%         3%         4%         4%         -%         **         4%         ** 
 
SNAPCHAT ---- 
instant messenger                 1            1          1          1          1          1          1          *          *          1          **         1          ** 
                                  1%           2%         1%         1%         2%         1%         2%         1%         1%         4%         **         1%         ** 
 
TELEGRAM ---- 
instant messenger                 *            -          *          *          -          *          *          *          *          *          **         *          ** 
                                  *%           -%         *%         *%         -%         *%         *%         1%         1%         1%         **         *%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          2          *          2          2          2          2          *          *          **         *          ** 
                                  3%           3%         4%         *%         5%         3%         3%         5%         1%         1%         **         *%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           61         61         58         34         69         60         47         38         26          **        57          ** 
 
Effective sample size            52           38         38         37         23         45         39         30         27         17          **        35          ** 
 
Total                            73           53         54         51         33         65         56         41         39         23          **        46          ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            *            -          *          *          -          *          *          *          *          *          **         *          ** 
                                  *%           -%         *%         *%         -%         *%         *%         1%         1%         1%         **         *%         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                *            -          *          *          -          *          *          *          *          *          **         *          ** 
                                  *%           -%         *%         *%         -%         *%         *%         1%         1%         1%         **         *%         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            2          2          *          2          2          2          2          *          *          **         *          ** 
                                  3%           3%         4%         *%         5%         3%         3%         5%         1%         1%         **         *%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            -          *          *          -          *          *          *          *          *          **         *          ** 
                                  *%           -%         *%         *%         -%         *%         *%         1%         1%         1%         **         *%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          2          *          2          2          2          2          *          *          **         *          ** 
                                  3%           3%         4%         *%         5%         3%         3%         5%         1%         1%         **         *%         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            *            -          *          *          -          *          *          *          *          *          **         *          ** 
                                  *%           -%         *%         *%         -%         *%         *%         1%         1%         1%         **         *%         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            *            -          *          *          -          *          *          *          *          *          **         *          ** 
                                  *%           -%         *%         *%         -%         *%         *%         1%         1%         1%         **         *%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           61         61         58         34         69         60         47         38         26          **        57          ** 
 
Effective sample size            52           38         38         37         23         45         39         30         27         17          **        35          ** 
 
Total                            73           53         54         51         33         65         56         41         39         23          **        46          ** 
 
TIK TOK ---- social 
media site/app                    *            *          *          -          *          *          *          *          *          *          **         *          ** 
                                  1%           1%         1%         -%         1%         1%         1%         1%         1%         2%         **         1%         ** 
 
TWITTER ---- social 
media site/app                    4            4          4          3          2          4          4          3          2          1          **         3          ** 
                                  6%           8%         7%         7%         7%         6%         7%         8%         6%         6%         **         7%         ** 
 
WHATSAPP ---- 
instant messenger                 2            2          *          2          *          2          2          *          *          -          **         *          ** 
                                  3%           4%         1%         4%         1%         3%         4%         *%         *%         -%         **         1%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            1            1          1          1          1          1          1          1          1          -          **         1          ** 
                                  2%           3%         3%         3%         4%         2%         2%         3%         4%         -%         **         3%         ** 
 
YOUTUBE ---- video 
sharing site/app                  5            5          5          3          3          5          5          4          3          1          **         5          ** 
                                  7%          10%         9%         7%         8%         8%         9%        11%         7%         3%         **        11%         ** 
 
Somewhere else 
(write in)                        4            4          4          4          2          4          2          4          4          2          **         4          ** 
                                  6%           7%         8%         8%         6%         6%         4%        10%        10%         9%         **         9%         ** 
 
(Dont know / 
 Can't remember)                  8            8          6          6          6          8          7          3          3          5          **         8          ** 
                                 11%          15%        11%        11%        17%        12%        13%         8%         8%        22%         **        17%         ** 
 
NET - Video 
Sharing Site or App               5            5          5          3          3          5          5          4          3          1          **         5          ** 
                                  7%          10%         9%         7%         8%         8%         9%        11%         7%         3%         **        11%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           61         61         58         34         69         60         47         38         26          **        57          ** 
 
Effective sample size            52           38         38         37         23         45         39         30         27         17          **        35          ** 
 
Total                            73           53         54         51         33         65         56         41         39         23          **        46          ** 
 
NET - Search Engine               9            7          5          7          5          9          8          3          5          2          **         3          ** 
                                 12%          13%        10%        14%        15%        14%        15%         8%        14%         8%         **         7%         ** 
 
NET - Social 
Media Site or App                50           33         37         34         21         44         39         27         26         13          **        30          ** 
                                 69%          62%        68%        67%        63%        67%        70%        66%        67%        55%         **        65%         ** 
 
NET - Instant Messenger          11            9          5          9          7         10          9          6          5          2          **         7          ** 
                                 15%          16%        10%        18%        20%        15%        17%        14%        13%         8%         **        14%         ** 
 
NET - News Site or App            5            5          5          3          3          5          3          3          3          2          **         2          ** 
                                  7%           9%        10%         7%         9%         8%         6%         8%         9%         9%         **         3%         ** 
 
NET - Email or 
another site or app               4            2          3          2          1          3          1          2          3          -          **         2          ** 
                                  5%           3%         6%         4%         4%         5%         2%         4%         8%         -%         **         4%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           69         37         32         29         63         30         53          **        28          **         **        63         68          **         **         ** 
 
Effective sample size            52           45         23         19         16         39         16         33          **        16          **         **        39         44          **         **         ** 
 
Total                            73           62         28         25         21         52         23         43          **        21          **         **        52         62          **         **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            -          -          -          -          -          2          -          **         2          **         **         -          2          **         **         ** 
                                  3%           -%         -%         -%         -%         -%         8%         -%         **         9%         **         **         -%         3%         **         **         ** 
 
AOL ---- search engine            3            3          1          -          1          -          -          3          **         1          **         **         1          1          **         **         ** 
                                  4%           5%         5%         -%         7%         -%         -%         7%         **         6%         **         **         3%         2%         **         **         ** 
 
ASK.COM ---- 
search engine                     2            2          -          -          -          -          -          2          **         -          **         **         -          -          **         **         ** 
                                  2%           3%         -%         -%         -%         -%         -%         4%         **         -%         **         **         -%         -%         **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            2            2          2          -          *          *          2          *          **         -          **         **         *          *          **         **         ** 
                                  3%           3%         6%         -%         1%         *%         7%         *%         **         -%         **         **         *%         *%         **         **         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            *            *          -          -          *          *          -          *          **         -          **         **         *          *          **         **         ** 
                                  *%           *%         -%         -%         1%         *%         -%         *%         **         -%         **         **         *%         *%         **         **         ** 
 
EMAIL                             4            4          1          -          1          2          -          2          **         1          **         **         4          2          **         **         ** 
                                  5%           6%         5%         -%         7%         5%         -%         4%         **         6%         **         **         7%         3%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            46           42         19         16         17         35         12         28          **        13          **         **        35         41          **         **         ** 
                                 63%          67%        67%        63%        83%        67%        55%        66%         **        62%         **         **        67%        66%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            7            7          4          2          4          2          2          5          **         4          **         **         5          5          **         **         ** 
                                 10%          12%        15%         7%        17%         4%         7%        11%         **        19%         **         **        10%         8%         **         **         ** 
 
FACETIME ---- 
social media site/app             3            3          3          -          1          -          -          1          **         2          **         **         2          3          **         **         ** 
                                  5%           5%        12%         -%         7%         -%         -%         3%         **         8%         **         **         3%         5%         **         **         ** 
 
GOOGLE ---- 
search engine                     6            6          2          2          2          6          2          2          **         -          **         **         4          4          **         **         ** 
                                  8%           9%         8%         9%        11%        11%         8%         5%         **         -%         **         **         8%         7%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             4            4          2          1          1          2          2          4          **         *          **         **         2          2          **         **         ** 
                                  5%           6%         8%         3%         4%         4%         8%         8%         **         2%         **         **         4%         4%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           69         37         32         29         63         30         53          **        28          **         **        63         68          **         **         ** 
 
Effective sample size            52           45         23         19         16         39         16         33          **        16          **         **        39         44          **         **         ** 
 
Total                            73           62         28         25         21         52         23         43          **        21          **         **        52         62          **         **         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            2          2          -          -          -          2          -          **         -          **         **         -          -          **         **         ** 
                                  2%           3%         6%         -%         -%         -%         7%         -%         **         -%         **         **         -%         -%         **         **         ** 
 
REDDIT ---- social 
media site/app                    2            2          2          2          2          -          2          2          **         2          **         **         2          2          **         **         ** 
                                  2%           3%         6%         7%         8%         -%         7%         4%         **         8%         **         **         3%         3%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 1            1          1          *          1          1          -          1          **         1          **         **         1          1          **         **         ** 
                                  1%           2%         4%         2%         5%         2%         -%         2%         **         4%         **         **         2%         2%         **         **         ** 
 
TELEGRAM ---- 
instant messenger                 *            *          -          -          *          *          -          *          **         -          **         **         *          *          **         **         ** 
                                  *%           *%         -%         -%         1%         *%         -%         *%         **         -%         **         **         *%         *%         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          2          -          *          *          2          *          **         -          **         **         *          *          **         **         ** 
                                  3%           3%         6%         -%         1%         *%         7%         *%         **         -%         **         **         *%         *%         **         **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            *            *          -          -          *          *          -          *          **         -          **         **         *          *          **         **         ** 
                                  *%           *%         -%         -%         1%         *%         -%         *%         **         -%         **         **         *%         *%         **         **         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                *            *          -          -          *          *          -          *          **         -          **         **         *          *          **         **         ** 
                                  *%           *%         -%         -%         1%         *%         -%         *%         **         -%         **         **         *%         *%         **         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            2          2          -          *          *          2          *          **         -          **         **         *          *          **         **         ** 
                                  3%           3%         6%         -%         1%         *%         7%         *%         **         -%         **         **         *%         *%         **         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          -          -          *          *          -          *          **         -          **         **         *          *          **         **         ** 
                                  *%           *%         -%         -%         1%         *%         -%         *%         **         -%         **         **         *%         *%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           69         37         32         29         63         30         53          **        28          **         **        63         68          **         **         ** 
 
Effective sample size            52           45         23         19         16         39         16         33          **        16          **         **        39         44          **         **         ** 
 
Total                            73           62         28         25         21         52         23         43          **        21          **         **        52         62          **         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          2          -          *          *          2          *          **         -          **         **         *          *          **         **         ** 
                                  3%           3%         6%         -%         1%         *%         7%         *%         **         -%         **         **         *%         *%         **         **         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            *            *          -          -          *          *          -          *          **         -          **         **         *          *          **         **         ** 
                                  *%           *%         -%         -%         1%         *%         -%         *%         **         -%         **         **         *%         *%         **         **         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            *            *          -          -          *          *          -          *          **         -          **         **         *          *          **         **         ** 
                                  *%           *%         -%         -%         1%         *%         -%         *%         **         -%         **         **         *%         *%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    *            *          *          *          *          *          -          *          **         *          **         **         *          *          **         **         ** 
                                  1%           1%         2%         2%         2%         1%         -%         1%         **         2%         **         **         1%         1%         **         **         ** 
 
TWITTER ---- social 
media site/app                    4            4          4          1          3          2          1          4          **         3          **         **         4          4          **         **         ** 
                                  6%           7%        15%         6%        14%         5%         4%         9%         **        16%         **         **         7%         6%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 2            2          *          *          *          2          *          *          **         *          **         **         *          *          **         **         ** 
                                  3%           4%         1%         1%         1%         4%         2%         1%         **         2%         **         **         1%         1%         **         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            1            1          1          -          1          -          -          1          **         1          **         **         1          1          **         **         ** 
                                  2%           2%         5%         -%         7%         -%         -%         3%         **         6%         **         **         3%         2%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  5            3          3          2          3          5          1          3          **         3          **         **         5          5          **         **         ** 
                                  7%           6%        10%         9%        15%         9%         3%         7%         **        14%         **         **        10%         9%         **         **         ** 
 
Somewhere else 
(write in)                        4            4          *          2          2          2          2          2          **         4          **         **         4          4          **         **         ** 
                                  6%           7%         1%         8%        11%         4%         9%         5%         **        17%         **         **         8%         7%         **         **         ** 
 
(Dont know / 
 Can't remember)                  8            4          2          4          -          8          3          6          **         1          **         **         6          8          **         **         ** 
                                 11%           6%         6%        16%         -%        15%        12%        14%         **         2%         **         **        12%        12%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           69         37         32         29         63         30         53          **        28          **         **        63         68          **         **         ** 
 
Effective sample size            52           45         23         19         16         39         16         33          **        16          **         **        39         44          **         **         ** 
 
Total                            73           62         28         25         21         52         23         43          **        21          **         **        52         62          **         **         ** 
 
NET - Video 
Sharing Site or App               5            3          3          2          3          5          1          3          **         3          **         **         5          5          **         **         ** 
                                  7%           6%        10%         9%        15%         9%         3%         7%         **        14%         **         **        10%         9%         **         **         ** 
 
NET - Search Engine               9            9          4          2          4          6          2          5          **         1          **         **         5          5          **         **         ** 
                                 12%          14%        13%         9%        17%        11%         8%        12%         **         6%         **         **        10%         9%         **         **         ** 
 
NET - Social 
Media Site or App                50           46         21         16         17         35         13         30          **        14          **         **        35         42          **         **         ** 
                                 69%          74%        76%        63%        83%        68%        57%        71%         **        64%         **         **        67%        69%         **         **         ** 
 
NET - Instant Messenger          11           11          5          2          5          5          2          6          **         5          **         **         7          7          **         **         ** 
                                 15%          17%        19%        10%        24%        11%         9%        15%         **        25%         **         **        14%        11%         **         **         ** 
 
NET - News Site or App            5            3          3          -          2          *          4          2          **         3          **         **         2          3          **         **         ** 
                                  7%           5%        11%         -%         8%         *%        16%         4%         **        15%         **         **         3%         6%         **         **         ** 
 
NET - Email or 
another site or app               4            4          1          -          1          2          -          2          **         1          **         **         4          2          **         **         ** 
                                  5%           6%         5%         -%         7%         5%         -%         4%         **         6%         **         **         7%         3%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   80           60          -          - 
 
Effective sample size            52           38          -          - 
 
Total                            73           51          -          - 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                2            -          -          - 
                                  3%           -%         -%         -% 
 
AOL ---- search engine            3            3          -          - 
                                  4%           6%         -%         -% 
 
ASK.COM ---- 
search engine                     2            2          -          - 
                                  2%           3%         -%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            2            2          -          - 
                                  3%           4%         -%         -% 
 
CNN WEBSITE OR 
APP ---- news site/app            *            *          -          - 
                                  *%           *%         -%         -% 
 
EMAIL                             4            3          -          - 
                                  5%           6%         -%         -% 
 
FACEBOOK ---- 
social media site/app            46           40          -          - 
                                 63%          79%         -%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            7            7          -          - 
                                 10%          14%         -%         -% 
 
FACETIME ---- 
social media site/app             3            2          -          - 
                                  5%           4%         -%         -% 
 
GOOGLE ---- 
search engine                     6            2          -          - 
                                  8%           3%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             4            4          -          - 
                                  5%           8%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   80           60          -          - 
 
Effective sample size            52           38          -          - 
 
Total                            73           51          -          - 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                2            2          -          - 
                                  2%           3%         -%         -% 
 
REDDIT ---- social 
media site/app                    2            2          -          - 
                                  2%           3%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                 1            1          -          - 
                                  1%           2%         -%         -% 
 
TELEGRAM ---- 
instant messenger                 *            *          -          - 
                                  *%           *%         -%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          -          - 
                                  3%           4%         -%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            *            *          -          - 
                                  *%           *%         -%         -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                *            *          -          - 
                                  *%           *%         -%         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            2          -          - 
                                  3%           4%         -%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          -          - 
                                  *%           *%         -%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          -          - 
                                  3%           4%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   80           60          -          - 
 
Effective sample size            52           38          -          - 
 
Total                            73           51          -          - 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            *            *          -          - 
                                  *%           *%         -%         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            *            *          -          - 
                                  *%           *%         -%         -% 
 
TIK TOK ---- social 
media site/app                    *            *          -          - 
                                  1%           1%         -%         -% 
 
TWITTER ---- social 
media site/app                    4            3          -          - 
                                  6%           7%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 2            *          -          - 
                                  3%           1%         -%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            1            1          -          - 
                                  2%           3%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                  5            5          -          - 
                                  7%          11%         -%         -% 
 
Somewhere else 
(write in)                        4            *          -          - 
                                  6%           1%         -%         -% 
 
(Dont know / 
 Can't remember)                  8            2          -          - 
                                 11%           4%         -%         -% 
 
NET - Video 
Sharing Site or App               5            5          -          - 
                                  7%          11%         -%         -% 
 
NET - Search Engine               9            5          -          - 
                                 12%          10%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 180 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Hate speech \ inciting violence 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   80           60          -          - 
 
Effective sample size            52           38          -          - 
 
Total                            73           51          -          - 
 
NET - Social 
Media Site or App                50           42          -          - 
                                 69%          83%         -%         -% 
 
NET - Instant Messenger          11            9          -          - 
                                 15%          18%         -%         -% 
 
NET - News Site or App            5            3          -          - 
                                  7%           6%         -%         -% 
 
NET - Email or 
another site or app               4            3          -          - 
                                  5%           6%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 181 
<C8> And did your most recent experience of Hate speech \ inciting violence come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           31         49            **        22          **         **         **         **         **          35         31          **           **         **         **        26 
 
Effective sample size            52           19         33            **        14          **         **         **         **         **          21         22          **           **         **         **        17 
 
Total                            73           27         46            **        16          **         **         **         **         **          27         32          **           **         **         **        25 
 
Someone you don't 
know personally                  22            6         15            **         6          **         **         **         **         **           6          8          **           **         **         **         7 
                                 30%          23%        33%           **        38%         **         **         **         **         **          24%        26%         **           **         **         **        29% 
 
Someone you 
know personally                   6            4          2            **         1          **         **         **         **         **           2          2          **           **         **         **         2 
                                  9%          16%         5%           **         9%         **         **         **         **         **           7%         7%         **           **         **         **         7% 
 
It wasn’t sent to me             38           12         26            **         8          **         **         **         **         **          19         16          **           **         **         **        13 
                                 53%          45%        57%           **        52%         **         **         **         **         **          69%        49%         **           **         **         **        54% 
 
(Don't know)                      6            4          2            **         *          **         **         **         **         **           *          6          **           **         **         **         2 
                                  9%          16%         5%           **         2%         **         **         **         **         **           1%        18%         **           **         **         **        10% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 181 (continuation) 
<C8> And did your most recent experience of Hate speech \ inciting violence come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   80           36         44            **         **         **        37         42           74          ** 
 
Effective sample size            52           26         26            **         **         **        23         27           47          ** 
 
Total                            73           39         34            **         **         **        33         39           64          ** 
 
Someone you don't 
know personally                  22           12          9            **         **         **         9         13           20          ** 
                                 30%          32%        28%           **         **         **        27%        33%          32%         ** 
 
Someone you 
know personally                   6            2          5            **         **         **         1          5            5          ** 
                                  9%           5%        14%           **         **         **         4%        13%           7%         ** 
 
It wasn’t sent to me             38           21         17            **         **         **        17         20           35          ** 
                                 53%          55%        50%           **         **         **        52%        52%          54%         ** 
 
(Don't know)                      6            4          3            **         **         **         6          1            4          ** 
                                  9%           9%         8%           **         **         **        17%         2%           7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 181 (continuation) 
<C8> And did your most recent experience of Hate speech \ inciting violence come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80            **         **         **         **         **         **         **         **         **         **         **         **          68          **         **         ** 
 
Effective sample size            52            **         **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Total                            73            **         **         **         **         **         **         **         **         **         **         **         **          65          **         **         ** 
 
Someone you don't 
know personally                  22            **         **         **         **         **         **         **         **         **         **         **         **          18          **         **         ** 
                                 30%           **         **         **         **         **         **         **         **         **         **         **         **          27%         **         **         ** 
 
Someone you 
know personally                   6            **         **         **         **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         **         **           9%         **         **         ** 
 
It wasn’t sent to me             38            **         **         **         **         **         **         **         **         **         **         **         **          37          **         **         ** 
                                 53%           **         **         **         **         **         **         **         **         **         **         **         **          57%         **         **         ** 
 
(Don't know)                      6            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 181 (continuation) 
<C8> And did your most recent experience of Hate speech \ inciting violence come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           43          **         **         **         **          21         41           39         33          **         **          21         34         24          ** 
 
Effective sample size            52           31          **         **         **         **          15         26           28         19          **         **          16         21         14          ** 
 
Total                            73           42          **         **         **         **          19         35           41         25          **         **          23         30         19          ** 
 
Someone you don't 
know personally                  22           14          **         **         **         **           8         11           14          5          **         **           8          6          7          ** 
                                 30%          33%         **         **         **         **          39%        32%          35%        19%         **         **          35%        21%        34%         ** 
 
Someone you 
know personally                   6            4          **         **         **         **           2          1            4          1          **         **           3          3          -          ** 
                                  9%           9%         **         **         **         **          11%         2%          10%         4%         **         **          14%        10%         -%         ** 
 
It wasn’t sent to me             38           22          **         **         **         **           9         22           17         18          **         **          10         18         10          ** 
                                 53%          53%         **         **         **         **          45%        61%          42%        75%         **         **          44%        60%        53%         ** 
 
(Don't know)                      6            2          **         **         **         **           1          2            6          *          **         **           2          2          2          ** 
                                  9%           5%         **         **         **         **           5%         5%          13%         2%         **         **           7%         8%        13%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 181 (continuation) 
<C8> And did your most recent experience of Hate speech \ inciting violence come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           79         79         59         65          -           80         80         75         75          -           80         80         71         64          - 
 
Effective sample size            52           51         51         39         41          -           52         52         48         48          -           52         52         45         39          - 
 
Total                            73           71         71         54         57          -           73         73         67         68          -           73         73         63         54          - 
 
Someone you don't 
know personally                  22           20         20         15         17          -           22         22         21         21          -           22         22         19         20          - 
                                 30%          28%        28%        28%        31%         -%          30%        30%        32%        31%         -%          30%        30%        31%        37%         -% 
 
Someone you 
know personally                   6            6          6          3          3          -            6          6          5          6          -            6          6          3          1          - 
                                  9%           9%         9%         5%         5%         -%           9%         9%         7%         9%         -%           9%         9%         5%         2%         -% 
 
It wasn’t sent to me             38           38         38         31         32          -           38         38         34         36          -           38         38         35         29          - 
                                 53%          54%        54%        58%        56%         -%          53%        53%        51%        53%         -%          53%        53%        55%        54%         -% 
 
(Don't know)                      6            6          6          5          5          -            6          6          6          4          -            6          6          6          4          - 
                                  9%           9%         9%         8%         8%         -%           9%         9%        10%         6%         -%           9%         9%         9%         7%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 181 (continuation) 
<C8> And did your most recent experience of Hate speech \ inciting violence come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           44         33           50         60         51         39         54           29         26          **         **          27         23          **         ** 
 
Effective sample size            52           30         19           31         38         34         25         35           20         17          **         **          19         15          **         ** 
 
Total                            73           44         25           42         54         49         35         48           27         25          **         **          26         23          **         ** 
 
Someone you don't 
know personally                  22           13          9           15         15         15         15         14            8         10          **         **          10          6          **         ** 
                                 30%          29%        35%          36%        29%        30%        41%        29%          30%        42%         **         **          37%        26%         **         ** 
 
Someone you 
know personally                   6            6          1            3          6          3          1          4            2          2          **         **           2          5          **         ** 
                                  9%          13%         2%           6%        11%         6%         2%         8%           8%        10%         **         **           7%        20%         **         ** 
 
It wasn’t sent to me             38           23         14           20         28         27         20         26           14         10          **         **          14         11          **         ** 
                                 53%          52%        55%          47%        52%        56%        56%        54%          52%        42%         **         **          53%        46%         **         ** 
 
(Don't know)                      6            2          2            4          4          4          -          4            3          2          **         **           1          2          **         ** 
                                  9%           5%         8%          10%         8%         9%         -%         9%          10%         7%         **         **           4%         8%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 181 (continuation) 
<C8> And did your most recent experience of Hate speech \ inciting violence come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   80            ** 
 
Effective sample size            52            ** 
 
Total                            73            ** 
 
Someone you don't 
know personally                  22            ** 
                                 30%           ** 
 
Someone you 
know personally                   6            ** 
                                  9%           ** 
 
It wasn’t sent to me             38            ** 
                                 53%           ** 
 
(Don't know)                      6            ** 
                                  9%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 181 (continuation) 
<C8> And did your most recent experience of Hate speech \ inciting violence come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           61         61         58         34         69         60         47         38         26          **        57          ** 
 
Effective sample size            52           38         38         37         23         45         39         30         27         17          **        35          ** 
 
Total                            73           53         54         51         33         65         56         41         39         23          **        46          ** 
 
Someone you don't 
know personally                  22           16         17         17          9         17         19         16         11          5          **        16          ** 
                                 30%          31%        31%        33%        27%        27%        35%        39%        28%        22%         **        34%         ** 
 
Someone you 
know personally                   6            5          3          3          1          6          4          -          3          3          **         1          ** 
                                  9%           8%         5%         5%         4%         9%         7%         -%         7%        12%         **         3%         ** 
 
It wasn’t sent to me             38           26         31         25         19         37         26         23         22         16          **        26          ** 
                                 53%          49%        57%        50%        57%        56%        47%        57%        56%        67%         **        57%         ** 
 
(Don't know)                      6            6          4          6          4          5          6          2          4          -          **         2          ** 
                                  9%          12%         7%        12%        12%         8%        10%         5%         9%         -%         **         5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 181 (continuation) 
<C8> And did your most recent experience of Hate speech \ inciting violence come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   80           69         37         32         29         63         30         53          **        28          **         **        63         68          **         **         ** 
 
Effective sample size            52           45         23         19         16         39         16         33          **        16          **         **        39         44          **         **         ** 
 
Total                            73           62         28         25         21         52         23         43          **        21          **         **        52         62          **         **         ** 
 
Someone you don't 
know personally                  22           19          9          8          4         16          6         17          **         7          **         **        18         21          **         **         ** 
                                 30%          30%        32%        30%        19%        31%        25%        40%         **        34%         **         **        35%        34%         **         **         ** 
 
Someone you 
know personally                   6            5          1          1          *          2          4          1          **         3          **         **         3          5          **         **         ** 
                                  9%           7%         3%         2%         2%         4%        19%         1%         **        13%         **         **         6%         8%         **         **         ** 
 
It wasn’t sent to me             38           35         18         15         16         29         13         21          **        11          **         **        28         33          **         **         ** 
                                 53%          56%        64%        58%        76%        56%        57%        48%         **        53%         **         **        55%        54%         **         **         ** 
 
(Don't know)                      6            4          *          2          *          5          -          5          **         -          **         **         2          2          **         **         ** 
                                  9%           6%         2%        10%         2%         9%         -%        11%         **         -%         **         **         5%         4%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 181 (continuation) 
<C8> And did your most recent experience of Hate speech \ inciting violence come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Hate speech \ inciting violence 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   80           60          -          - 
 
Effective sample size            52           38          -          - 
 
Total                            73           51          -          - 
 
Someone you don't 
know personally                  22           17          -          - 
                                 30%          33%         -%         -% 
 
Someone you 
know personally                   6            3          -          - 
                                  9%           5%         -%         -% 
 
It wasn’t sent to me             38           29          -          - 
                                 53%          57%         -%         -% 
 
(Don't know)                      6            2          -          - 
                                  9%           4%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 182 
<C5> How often do you experience Unwelcome friend / follow requests / unwelcome contact or messages from strangers when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           39         66            **        21         21          **         **         **         **          40         35         30            **        28         25         34 
 
Effective sample size            63           21         42            **        12         13          **         **         **         **          23         22         18            **        18         16         19 
 
Total                            83           29         54            **        14         18          **         **         **         **          28         29         26            **        24         18         27 
 
Daily/ most days                  5            *          5            **         2          *          **         **         **         **           3          1          2            **         *          -          3 
                                  6%           1%         9%           **        14%         3%         **         **         **         **           9%         2%         7%           **         1%         -%        11% 
 
Weekly/ most weeks               15            6          9            **         2          3          **         **         **         **           3          6          6            **         5          2          5 
                                 19%          21%        17%           **        16%        18%         **         **         **         **          11%        22%        24%           **        21%        12%        19% 
 
Monthly/ most months             28           10         17            **         2          6          **         **         **         **           9         11          7            **        11          8          7 
                                 33%          36%        32%           **        15%        34%         **         **         **         **          32%        38%        29%           **        46%        43%        28% 
 
Less often than 
once a month                     34           12         23            **         8          8          **         **         **         **          13         11          9            **         8          8         11 
                                 41%          40%        41%           **        56%        45%         **         **         **         **          48%        38%        37%           **        32%        42%        41% 
 
(Prefer not to answer)            *            -          *            **         -          -          **         **         **         **           -          -          *            **         -          -          * 
                                  1%           -%         1%           **         -%         -%         **         **         **         **           -%         -%         2%           **         -%         -%         2% 
 
(Don't know)                      *            *          -            **         -          -          **         **         **         **           -          -          *            **         -          *          - 
                                  1%           2%         -%           **         -%         -%         **         **         **         **           -%         -%         2%           **         -%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 182 (continuation) 
<C5> How often do you experience Unwelcome friend / follow requests / unwelcome contact or messages from strangers when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  105           46         59            **        21          **        39         65           97          ** 
 
Effective sample size            63           28         34            **        12          **        24         38           57          ** 
 
Total                            83           38         45            **        13          **        30         53           71          ** 
 
Daily/ most days                  5            2          3            **         1          **         2          3            5          ** 
                                  6%           5%         6%           **         5%         **         8%         5%           7%         ** 
 
Weekly/ most weeks               15            8          7            **         3          **         5         10           14          ** 
                                 19%          22%        16%           **        25%         **        18%        19%          19%         ** 
 
Monthly/ most months             28           12         15            **         3          **         9         18           22          ** 
                                 33%          32%        34%           **        25%         **        31%        35%          30%         ** 
 
Less often than 
once a month                     34           15         19            **         6          **        13         21           30          ** 
                                 41%          41%        42%           **        45%         **        43%        40%          42%         ** 
 
(Prefer not to answer)            *            -          *            **         -          **         -          *            *          ** 
                                  1%           -%         1%           **         -%         **         -%         1%           1%         ** 
 
(Don't know)                      *            -          *            **         -          **         -          *            *          ** 
                                  1%           -%         1%           **         -%         **         -%         1%           1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 182 (continuation) 
<C5> How often do you experience Unwelcome friend / follow requests / unwelcome contact or messages from strangers when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105            **         **         **         **         **         **         **         **         **         **        29         29           85          **         **         ** 
 
Effective sample size            63            **         **         **         **         **         **         **         **         **         **        27         29           51          **         **         ** 
 
Total                            83            **         **         **         **         **         **         **         **         **         **         9         14           69          **         **         ** 
 
Daily/ most days                  5            **         **         **         **         **         **         **         **         **         **         *          1            3          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         3%         7%           5%         **         **         ** 
 
Weekly/ most weeks               15            **         **         **         **         **         **         **         **         **         **         2          2           14          **         **         ** 
                                 19%           **         **         **         **         **         **         **         **         **         **        22%        13%          20%         **         **         ** 
 
Monthly/ most months             28            **         **         **         **         **         **         **         **         **         **         2          3           25          **         **         ** 
                                 33%           **         **         **         **         **         **         **         **         **         **        17%        24%          36%         **         **         ** 
 
Less often than 
once a month                     34            **         **         **         **         **         **         **         **         **         **         5          7           27          **         **         ** 
                                 41%           **         **         **         **         **         **         **         **         **         **        58%        49%          39%         **         **         ** 
 
(Prefer not to answer)            *            **         **         **         **         **         **         **         **         **         **         -          *            -          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         -%         3%           -%         **         **         ** 
 
(Don't know)                      *            **         **         **         **         **         **         **         **         **         **         -          *            *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         -%         4%           1%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 182 (continuation) 
<C5> How often do you experience Unwelcome friend / follow requests / unwelcome contact or messages from strangers when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           46          **        31          **         **          30         57           52         43          **         **          28         49         27          ** 
 
Effective sample size            63           32          **        18          **         **          19         33           33         26          **         **          20         27         19          ** 
 
Total                            83           39          **        26          **         **          22         38           44         34          **         **          33         24         25          ** 
 
Daily/ most days                  5            4          **         *          **         **           1          3            5          *          **         **           2          2          1          ** 
                                  6%          11%         **         1%         **         **           7%         9%          11%         *%         **         **           6%        10%         3%         ** 
 
Weekly/ most weeks               15            6          **         5          **         **           5          4            9          6          **         **           6          5          3          ** 
                                 19%          15%         **        17%         **         **          21%        11%          20%        19%         **         **          18%        21%        13%         ** 
 
Monthly/ most months             28           16          **         7          **         **           5         15           14         11          **         **          13          4         11          ** 
                                 33%          40%         **        27%         **         **          21%        40%          31%        33%         **         **          38%        16%        45%         ** 
 
Less often than 
once a month                     34           13          **        14          **         **          10         15           17         16          **         **          13         12          9          ** 
                                 41%          34%         **        53%         **         **          47%        40%          38%        46%         **         **          38%        51%        37%         ** 
 
(Prefer not to answer)            *            *          **         -          **         **           *          -            *          -          **         **           -          -          *          ** 
                                  1%           1%         **         -%         **         **           2%         -%           1%         -%         **         **           -%         -%         2%         ** 
 
(Don't know)                      *            -          **         *          **         **           *          -            -          *          **         **           -          *          -          ** 
                                  1%           -%         **         2%         **         **           2%         -%           -%         1%         **         **           -%         2%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 182 (continuation) 
<C5> How often do you experience Unwelcome friend / follow requests / unwelcome contact or messages from strangers when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105          101        101         65         73          **         105        105         86         90          -          105        105         84         71          - 
 
Effective sample size            63           60         60         39         42          **          63         63         52         54          -           63         63         50         41          - 
 
Total                            83           77         77         47         50          **          83         83         64         65          -           83         83         61         51          - 
 
Daily/ most days                  5            3          3          3          3          **           5          5          5          5          -            5          5          5          5          - 
                                  6%           4%         4%         6%         6%         **           6%         6%         8%         8%         -%           6%         6%         8%        10%         -% 
 
Weekly/ most weeks               15           15         15         10         11          **          15         15         13         14          -           15         15         12         12          - 
                                 19%          20%        20%        20%        23%         **          19%        19%        20%        21%         -%          19%        19%        19%        24%         -% 
 
Monthly/ most months             28           26         26         18         18          **          28         28         21         20          -           28         28         19         13          - 
                                 33%          34%        34%        37%        37%         **          33%        33%        33%        31%         -%          33%        33%        30%        26%         -% 
 
Less often than 
once a month                     34           31         31         16         16          **          34         34         24         25          -           34         34         25         20          - 
                                 41%          41%        41%        34%        32%         **          41%        41%        37%        39%         -%          41%        41%        41%        39%         -% 
 
(Prefer not to answer)            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
(Don't know)                      *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 182 (continuation) 
<C5> How often do you experience Unwelcome friend / follow requests / unwelcome contact or messages from strangers when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           52         52           70         83         61         53         75           41         43          **         **          40         43          **         ** 
 
Effective sample size            63           29         33           41         50         37         31         44           22         28          **         **          24         27          **         ** 
 
Total                            83           35         48           52         67         49         41         58           26         39          **         **          35         38          **         ** 
 
Daily/ most days                  5            4          1            4          4          4          4          4            -          4          **         **           1          1          **         ** 
                                  6%          12%         2%           8%         6%         8%        10%         7%           -%        10%         **         **           4%         2%         **         ** 
 
Weekly/ most weeks               15            8          7           10         15         10          9         13            5          7          **         **           6          7          **         ** 
                                 19%          23%        15%          18%        22%        20%        23%        23%          18%        19%         **         **          17%        19%         **         ** 
 
Monthly/ most months             28            9         19           19         23         15         15         22            9         14          **         **          10         17          **         ** 
                                 33%          26%        39%          37%        35%        31%        38%        37%          36%        35%         **         **          28%        45%         **         ** 
 
Less often than 
once a month                     34           14         21           19         25         19         12-        18           12         14          **         **          17         13          **         ** 
                                 41%          39%        43%          36%        37%        40%        29%        32%          45%        35%         **         **          49%        35%         **         ** 
 
(Prefer not to answer)            *            -          *            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  1%           -%         1%           1%         1%         1%         1%         1%           -%         -%         **         **           -%         -%         **         ** 
 
(Don't know)                      *            -          -            -          -          -          -          -            *          -          **         **           *          -          **         ** 
                                  1%           -%         -%           -%         -%         -%         -%         -%           2%         -%         **         **           1%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 182 (continuation) 
<C5> How often do you experience Unwelcome friend / follow requests / unwelcome contact or messages from strangers when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  105            ** 
 
Effective sample size            63            ** 
 
Total                            83            ** 
 
Daily/ most days                  5            ** 
                                  6%           ** 
 
Weekly/ most weeks               15            ** 
                                 19%           ** 
 
Monthly/ most months             28            ** 
                                 33%           ** 
 
Less often than 
once a month                     34            ** 
                                 41%           ** 
 
(Prefer not to answer)            *            ** 
                                  1%           ** 
 
(Don't know)                      *            ** 
                                  1%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 182 (continuation) 
<C5> How often do you experience Unwelcome friend / follow requests / unwelcome contact or messages from strangers when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           62         67         70         37         90         83         55         40         30          **        61          ** 
 
Effective sample size            63           35         41         40         21         54         50         33         23         16          **        37          ** 
 
Total                            83           44         52         49         27         73         64         41         29         18          **        45          ** 
 
Daily/ most days                  5            5          5          3          4          5          4          4          1          1          **         3          ** 
                                  6%          11%         9%         5%        13%         7%         7%        10%         2%         4%         **         6%         ** 
 
Weekly/ most weeks               15            8         12         10          5         13         14          6          1          1          **        10          ** 
                                 19%          19%        22%        20%        19%        18%        22%        14%         3%         8%         **        23%         ** 
 
Monthly/ most months             28           12         15         13          7         25         22         10         10         10          **        11          ** 
                                 33%          27%        29%        26%        25%        34%        35%        24%        33%        56%         **        24%         ** 
 
Less often than 
once a month                     34           18         20         23         11         29         23         21         17          6          **        20          ** 
                                 41%          42%        39%        46%        42%        40%        36%        51%        60%        32%         **        45%         ** 
 
(Prefer not to answer)            *            *          -          *          -          *          *          *          *          -          **         *          ** 
                                  1%           1%         -%         1%         -%         1%         1%         1%         2%         -%         **         1%         ** 
 
(Don't know)                      *            *          -          *          *          -          -          -          -          -          **         *          ** 
                                  1%           1%         -%         1%         2%         -%         -%         -%         -%         -%         **         1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 182 (continuation) 
<C5> How often do you experience Unwelcome friend / follow requests / unwelcome contact or messages from strangers when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           96         46         30         31         72         24         54          **        26          **         **        68         85          **         **         ** 
 
Effective sample size            63           57         24         20         17         45         14         35          **        14          **         **        42         50          **         **         ** 
 
Total                            83           74         30         28         18         57         17         46          **        18          **         **        54         68          **         **         ** 
 
Daily/ most days                  5            3          2          1          1          3          2          5          **         1          **         **         5          4          **         **         ** 
                                  6%           4%         7%         2%         4%         5%        10%        10%         **         4%         **         **         9%         6%         **         **         ** 
 
Weekly/ most weeks               15           15          4          6          3         12          4          9          **         5          **         **        13         15          **         **         ** 
                                 19%          20%        12%        20%        14%        20%        24%        18%         **        28%         **         **        23%        22%         **         **         ** 
 
Monthly/ most months             28           28         10          9          7         17          1         12          **         6          **         **        12         23          **         **         ** 
                                 33%          37%        34%        31%        38%        29%         8%        26%         **        32%         **         **        23%        33%         **         **         ** 
 
Less often than 
once a month                     34           28         13         12          7         25         10         20          **         6          **         **        24         26          **         **         ** 
                                 41%          38%        45%        45%        41%        44%        56%        44%         **        34%         **         **        44%        39%         **         **         ** 
 
(Prefer not to answer)            *            *          *          *          *          *          *          *          **         *          **         **         *          -          **         **         ** 
                                  1%           1%         2%         2%         3%         1%         3%         1%         **         3%         **         **         1%         -%         **         **         ** 
 
(Don't know)                      *            -          -          -          -          *          -          *          **         -          **         **         -          -          **         **         ** 
                                  1%           -%         -%         -%         -%         1%         -%         1%         **         -%         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 182 (continuation) 
<C5> How often do you experience Unwelcome friend / follow requests / unwelcome contact or messages from strangers when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  105           71          -          - 
 
Effective sample size            63           42          -          - 
 
Total                            83           52          -          - 
 
Daily/ most days                  5            4          -          - 
                                  6%           8%         -%         -% 
 
Weekly/ most weeks               15           10          -          - 
                                 19%          19%         -%         -% 
 
Monthly/ most months             28           18          -          - 
                                 33%          34%         -%         -% 
 
Less often than 
once a month                     34           20          -          - 
                                 41%          38%         -%         -% 
 
(Prefer not to answer)            *            *          -          - 
                                  1%           1%         -%         -% 
 
(Don't know)                      *            -          -          - 
                                  1%           -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 183 
<C6> What impact has this had on you.... Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           39         66            **        21         21          **         **         **         **          40         35         30            **        28         25         34 
 
Effective sample                 63           21         42            **        12         13          **         **         **         **          23         22         18            **        18         16         19 
 
Total                            83           29         54            **        14         18          **         **         **         **          28         29         26            **        24         18         27 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            1          5            **         3          -          **         **         **         **           4          -          2            **         3          1          - 
                                  7%           3%        10%           **        25%         -%         **         **         **         **          14%         -%         8%           **        13%         4%         -% 
 
2                  (2.0)          6            1          5            **         2          -          **         **         **         **           2          2          2            **         4          2          1 
                                  7%           2%        10%           **        13%         -%         **         **         **         **           6%         7%         8%           **        15%         9%         2% 
 
3                  (3.0)          9            3          6            **         1          3          **         **         **         **           3          4          2            **         1          4          4 
                                 11%           9%        11%           **         5%        19%         **         **         **         **          11%        13%         7%           **         3%        20%        15% 
 
4                  (4.0)         17            6         11            **         3          5          **         **         **         **           8          6          4            **         4          7          5 
                                 21%          22%        21%           **        20%        29%         **         **         **         **          27%        20%        16%           **        16%        37%        19% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           14         26            **         5          9          **         **         **         **          12         17         12            **        12          5         15 
                                 48%          48%        48%           **        37%        51%         **         **         **         **          41%        58%        45%           **        49%        30%        55% 
 
It has had 
no impact                         5            4          *            **         -          *          **         **         **         **           -          1          4            **         1          -          2 
                                  5%          15%         *%           **         -%         1%         **         **         **         **           -%         2%        15%           **         3%         -%         9% 
 
Don't know                        -            -          -            **         -          -          **         **         **         **           -          -          -            **         -          -          - 
                                  -%           -%         -%           **         -%         -%         **         **         **         **           -%         -%         -%           **         -%         -%         -% 
 
Refused                           -            -          -            **         -          -          **         **         **         **           -          -          -            **         -          -          - 
                                  -%           -%         -%           **         -%         -%         **         **         **         **           -%         -%         -%           **         -%         -%         -% 
 
Net: low impact                  21            4         17            **         6          3          **         **         **         **           9          6          6            **         8          6          5 
                                 25%          14%        31%           **        42%        19%         **         **         **         **          31%        20%        23%           **        32%        33%        17% 
 
Net: High impact                 58           20         38            **         8         15          **         **         **         **          19         23         16            **        16         12         20 
                                 69%          70%        69%           **        58%        80%         **         **         **         **          69%        77%        61%           **        65%        67%        74% 
 
Mean Score                      4.0          4.3        3.9            **       3.3-       4.3          **         **         **         **         3.8        4.3        4.0            **       3.7        3.8        4.4 
Standard deviation             1.28         1.02       1.37            **      1.71        .80          **         **         **         **        1.43        .98       1.40            **      1.56       1.12        .86 
Standard error                  .16          .23        .21            **       .49        .22          **         **         **         **         .30        .21        .35            **       .38        .28        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 183 (continuation) 
<C6> What impact has this had on you.... Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  105           46         59            **        21          **        39         65           97          ** 
 
Effective sample                 63           28         34            **        12          **        24         38           57          ** 
 
Total                            83           38         45            **        13          **        30         53           71          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            5          1            **         -          **         1          5            6          ** 
                                  7%          14%         2%           **         -%         **         3%        10%           8%         ** 
 
2                  (2.0)          6            4          2            **         1          **         3          3            6          ** 
                                  7%          10%         5%           **         9%         **         9%         5%           8%         ** 
 
3                  (3.0)          9            1          8            **         3          **         4          5            9          ** 
                                 11%           3%        17%           **        25%         **        14%         9%          12%         ** 
 
4                  (4.0)         17            6         12            **         4          **         6         11           16          ** 
                                 21%          15%        26%           **        31%         **        20%        22%          22%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           20         20            **         5          **        16         24           31          ** 
                                 48%          52%        45%           **        35%         **        54%        46%          43%         ** 
 
It has had 
no impact                         5            2          2            **         -          **         *          4            5          ** 
                                  5%           6%         5%           **         -%         **         1%         8%           6%         ** 
 
Don't know                        -            -          -            **         -          **         -          -            -          ** 
                                  -%           -%         -%           **         -%         **         -%         -%           -%         ** 
 
Refused                           -            -          -            **         -          **         -          -            -          ** 
                                  -%           -%         -%           **         -%         **         -%         -%           -%         ** 
 
Net: low impact                  21           10         11            **         4          **         8         13           20          ** 
                                 25%          27%        24%           **        34%         **        26%        24%          29%         ** 
 
Net: High impact                 58           26         32            **         9          **        22         36           46          ** 
                                 69%          67%        71%           **        66%         **        74%        68%          65%         ** 
 
Mean Score                      4.0          3.9        4.1            **       3.9          **       4.1        4.0          3.9          ** 
Standard deviation             1.28         1.54       1.01            **      1.02          **      1.16       1.35         1.33          ** 
Standard error                  .16          .30        .17            **       .29          **       .23        .23          .18          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 183 (continuation) 
<C6> What impact has this had on you.... Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105            **         **         **         **         **         **         **         **         **         **        29         29           85          **         **         ** 
 
Effective sample                 63            **         **         **         **         **         **         **         **         **         **        27         29           51          **         **         ** 
 
Total                            83            **         **         **         **         **         **         **         **         **         **         9         14           69          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            **         **         **         **         **         **         **         **         **         **         1          1            4          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         9%         6%           6%         **         **         ** 
 
2                  (2.0)          6            **         **         **         **         **         **         **         **         **         **         -          1            5          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         -%        10%           8%         **         **         ** 
 
3                  (3.0)          9            **         **         **         **         **         **         **         **         **         **         1          4            8          **         **         ** 
                                 11%           **         **         **         **         **         **         **         **         **         **        12%        28%          11%         **         **         ** 
 
4                  (4.0)         17            **         **         **         **         **         **         **         **         **         **         1          2           14          **         **         ** 
                                 21%           **         **         **         **         **         **         **         **         **         **        14%        11%          21%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40            **         **         **         **         **         **         **         **         **         **         6          6           35          **         **         ** 
                                 48%           **         **         **         **         **         **         **         **         **         **        65%        41%          50%         **         **         ** 
 
It has had 
no impact                         5            **         **         **         **         **         **         **         **         **         **         -          *            3          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         -%         3%           4%         **         **         ** 
 
Don't know                        -            **         **         **         **         **         **         **         **         **         **         -          -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         -%         -%           -%         **         **         ** 
 
Refused                           -            **         **         **         **         **         **         **         **         **         **         -          -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         -%         -%           -%         **         **         ** 
 
Net: low impact                  21            **         **         **         **         **         **         **         **         **         **         2          6           17          **         **         ** 
                                 25%           **         **         **         **         **         **         **         **         **         **        20%        45%          25%         **         **         ** 
 
Net: High impact                 58            **         **         **         **         **         **         **         **         **         **         7          7           49          **         **         ** 
                                 69%           **         **         **         **         **         **         **         **         **         **        80%        52%          71%         **         **         ** 
 
Mean Score                      4.0            **         **         **         **         **         **         **         **         **         **       4.3        3.7          4.0          **         **         ** 
                                                         cJ 
Standard deviation             1.28            **         **         **         **         **         **         **         **         **         **      1.30       1.34         1.25          **         **         ** 
Standard error                  .16            **         **         **         **         **         **         **         **         **         **       .25        .25          .18          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 183 (continuation) 
<C6> What impact has this had on you.... Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           46          **        31          **         **          30         57           52         43          **         **          28         49         27          ** 
 
Effective sample                 63           32          **        18          **         **          19         33           33         26          **         **          20         27         19          ** 
 
Total                            83           39          **        26          **         **          22         38           44         34          **         **          33         24         25          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            6+         **         -          **         **           -          4            5          1          **         **           -          1          5          ** 
                                  7%          14%         **         -%         **         **           -%        12%          12%         2%         **         **           -%         5%        19%         ** 
 
2                  (2.0)          6            3          **         2          **         **           *          5+           2          4          **         **           *          3          2          ** 
                                  7%           8%         **         8%         **         **           2%        14%           4%        12%         **         **           1%        11%         6%         ** 
 
3                  (3.0)          9            4          **         4          **         **           1          7            6          3          **         **           1          4          3          ** 
                                 11%          11%         **        14%         **         **           5%        18%          13%         8%         **         **           4%        18%        13%         ** 
 
4                  (4.0)         17            8          **         5          **         **           5          5           10          7          **         **          10          2          6          ** 
                                 21%          21%         **        19%         **         **          20%        14%          23%        21%         **         **          29%         8%        25%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           18          **        11          **         **          14         15           21         15          **         **          18         13          9          ** 
                                 48%          45%         **        43%         **         **          65%        40%          48%        45%         **         **          54%        55%        37%         ** 
 
It has had 
no impact                         5            *          **         4          **         **           2          1            --         4          **         **           4          1          -          ** 
                                  5%           *%         **        17%         **         **           7%         2%           -%        13%         **         **          12%         3%         -%         ** 
 
Don't know                        -            -          **         -          **         **           -          -            -          -          **         **           -          -          -          ** 
                                  -%           -%         **         -%         **         **           -%         -%           -%         -%         **         **           -%         -%         -%         ** 
 
Refused                           -            -          **         -          **         **           -          -            -          -          **         **           -          -          -          ** 
                                  -%           -%         **         -%         **         **           -%         -%           -%         -%         **         **           -%         -%         -%         ** 
 
Net: low impact                  21           13          **         6          **         **           2         17++         13          7          **         **           2          8         10          ** 
                                 25%          33%         **        22%         **         **           7%        44%          29%        22%         **         **           6%        34%        38%         ** 
 
Net: High impact                 58           26          **        16          **         **          19         20-          32         22          **         **          27         15         15          ** 
                                 69%          66%         **        61%         **         **          85%        54%          71%        66%         **         **          82%        63%        62%         ** 
 
Mean Score                      4.0          3.8          **       4.2          **         **         4.6+B      3.6--        3.9        4.1          **         **         4.5+cD     4.0        3.5-         ** 
Standard deviation             1.28         1.48          **      1.05          **         **         .72       1.46         1.37       1.19          **         **         .68       1.33       1.54          ** 
Standard error                  .16          .26          **       .26          **         **         .17        .26          .24        .24          **         **         .16        .26        .36          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 183 (continuation) 
<C6> What impact has this had on you.... Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105          101        101         65         73          **         105        105         86         90          -          105        105         84         71          - 
 
Effective sample                 63           60         60         39         42          **          63         63         52         54          -           63         63         50         41          - 
 
Total                            83           77         77         47         50          **          83         83         64         65          -           83         83         61         51          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            5          5          3          3          **           6          6          6          5          -            6          6          6          2          - 
                                  7%           6%         6%         6%         5%         **           7%         7%         9%         7%         -%           7%         7%        10%         5%         -% 
 
2                  (2.0)          6            6          6          3          4          **           6          6          6          6          -            6          6          5          5          - 
                                  7%           7%         7%         5%         8%         **           7%         7%         9%         9%         -%           7%         7%         7%        11%         -% 
 
3                  (3.0)          9            9          9          5          5          **           9          9          7          9          -            9          9          6          6          - 
                                 11%          11%        11%        11%        11%         **          11%        11%        11%        13%         -%          11%        11%        10%        11%         -% 
 
4                  (4.0)         17           17         17         10         12          **          17         17         11         12          -           17         17         13         11          - 
                                 21%          23%        23%        22%        25%         **          21%        21%        18%        18%         -%          21%        21%        21%        22%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           38         38         24         23          **          40         40         32         32          -           40         40         30         25          - 
                                 48%          50%        50%        52%        47%         **          48%        48%        49%        49%         -%          48%        48%        49%        49%         -% 
 
It has had 
no impact                         5            2          2          2          2          **           5          5          2          2          -            5          5          2          2          - 
                                  5%           3%         3%         4%         4%         **           5%         5%         3%         3%         -%           5%         5%         3%         3%         -% 
 
Don't know                        -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                  21           19         19         10         12          **          21         21         19         19          -           21         21         17         13          - 
                                 25%          25%        25%        22%        24%         **          25%        25%        29%        29%         -%          25%        25%        27%        26%         -% 
 
Net: High impact                 58           56         56         35         36          **          58         58         43         44          -           58         58         43         36          - 
                                 69%          72%        72%        74%        72%         **          69%        69%        67%        68%         -%          69%        69%        70%        71%         -% 
 
Mean Score                      4.0          4.1e       4.1e       4.1e       4.1e         **         4.0        4.0        3.9        4.0          -          4.0        4.0        3.9        4.0          - 
                                                                                           - 
Standard deviation             1.28         1.23       1.23       1.20       1.21          **        1.28       1.28       1.37       1.30          -         1.28       1.28       1.36       1.22          - 
Standard error                  .16          .16        .16        .20        .19          **         .16        .16        .19        .18          -          .16        .16        .19        .19          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 183 (continuation) 
<C6> What impact has this had on you.... Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           52         52           70         83         61         53         75           41         43          **         **          40         43          **         ** 
 
Effective sample                 63           29         33           41         50         37         31         44           22         28          **         **          24         27          **         ** 
 
Total                            83           35         48           52         67         49         41         58           26         39          **         **          35         38          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            2          4            4          3          2          1          3            2          2          **         **           *          5          **         ** 
                                  7%           4%         9%           8%         5%         5%         2%         5%           7%         4%         **         **           1%        13%         **         ** 
 
2                  (2.0)          6            3          3            2          5          2          2          3            1          5          **         **           3          2          **         ** 
                                  7%           8%         7%           4%         7%         3%         4%         5%           3%        12%         **         **          10%         6%         **         ** 
 
3                  (3.0)          9            3          6            6          8          5          2          8            3          5          **         **           2          4          **         ** 
                                 11%           8%        13%          11%        12%        11%         6%        13%          10%        12%         **         **           5%        12%         **         ** 
 
4                  (4.0)         17            6         12           15         17         11         13+        15            3         11          **         **           8          8          **         ** 
                                 21%          17%        25%          28%        25%        23%        31%        25%          11%        28%         **         **          23%        20%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           22         18           23         32         26         23         29           14         16          **         **          17         18          **         ** 
                                 48%          63%        38%          45%        48%        54%        56%        50%          53%        42%         **         **          50%        48%         **         ** 
 
It has had 
no impact                         5            *          4            2          2          2          *          1            4          1          **         **           4          *          **         ** 
                                  5%           1%         9%           4%         3%         5%         1%         1%          15%         2%         **         **          12%         1%         **         ** 
 
Don't know                        -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Net: low impact                  21            7         14           12         16          9          5-        14            5         11          **         **           5         11          **         ** 
                                 25%          20%        29%          23%        24%        19%        12%        24%          20%        28%         **         **          16%        30%         **         ** 
 
Net: High impact                 58           27         30           38         49         37         36++       44           17         27          **         **          25         26          **         ** 
                                 69%          79%        62%          73%        73%        76%        87%        75%          65%        70%         **         **          73%        69%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 183 (continuation) 
<C6> What impact has this had on you.... Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           52         52           70         83         61         53         75           41         43          **         **          40         43          **         ** 
 
Effective sample                 63           29         33           41         50         37         31         44           22         28          **         **          24         27          **         ** 
 
Total                            83           35         48           52         67         49         41         58           26         39          **         **          35         38          **         ** 
 
Mean Score                      4.0          4.3        3.8          4.0        4.1        4.2        4.4+       4.1          4.2d       3.9d         **         **         4.3        3.9          **         ** 
                                                                                                                                                      D         -- 
Standard deviation             1.28         1.18       1.34         1.23       1.17       1.10        .91       1.16         1.30       1.21          **         **        1.07       1.43          **         ** 
Standard error                  .16          .22        .24          .20        .17        .19        .16        .18          .28        .23          **         **         .23        .28          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 183 (continuation) 
<C6> What impact has this had on you.... Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  105            ** 
 
Effective sample                 63            ** 
 
Total                            83            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            ** 
                                  7%           ** 
 
2                  (2.0)          6            ** 
                                  7%           ** 
 
3                  (3.0)          9            ** 
                                 11%           ** 
 
4                  (4.0)         17            ** 
                                 21%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40            ** 
                                 48%           ** 
 
It has had 
no impact                         5            ** 
                                  5%           ** 
 
Don't know                        -            ** 
                                  -%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                  21            ** 
                                 25%           ** 
 
Net: High impact                 58            ** 
                                 69%           ** 
 
Mean Score                      4.0            ** 
Standard deviation             1.28            ** 
Standard error                  .16            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 183 (continuation) 
<C6> What impact has this had on you.... Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           62         67         70         37         90         83         55         40         30          **        61          ** 
 
Effective sample                 63           35         41         40         21         54         50         33         23         16          **        37          ** 
 
Total                            83           44         52         49         27         73         64         41         29         18          **        45          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            4          6          6          1          6          6          5          5          4          **         6          ** 
                                  7%           9%        12%        12%         5%         8%         9%        11%        17%        24%         **        13%         ** 
 
2                  (2.0)          6            3          5          3          1          5          4          4          2          *          **         4          ** 
                                  7%           6%        10%         5%         4%         7%         7%         9%         6%         1%         **         9%         ** 
 
3                  (3.0)          9            5          7          5          5          9          9          8          5          2          **         5          ** 
                                 11%          11%        14%        11%        19%        12%        14%        19%        17%        14%         **        10%         ** 
 
4                  (4.0)         17            5          8          9          5         15         12          5          3          4          **         6          ** 
                                 21%          11%        15%        18%        17%        21%        18%        11%        10%        25%         **        13%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           26         24         24         11         33         33         16         10          6          **        23          ** 
                                 48%          58%        46%        49%        41%        46%        52%        38%        36%        36%         **        51%         ** 
 
It has had 
no impact                         5            2          2          2          4          4          1          5e         4          -          **         2          ** 
                                  5%           5%         4%         5%        14%         6%         1%        11%        15%         -%         **         4%         ** 
 
Don't know                        -            -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Refused                           -            -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: low impact                  21           11         18         14          8         20         19         16         11          7          **        15          ** 
                                 25%          26%        35%        28%        28%        28%        29%        39%        39%        39%         **        33%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 183 (continuation) 
<C6> What impact has this had on you.... Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           62         67         70         37         90         83         55         40         30          **        61          ** 
 
Effective sample                 63           35         41         40         21         54         50         33         23         16          **        37          ** 
 
Total                            83           44         52         49         27         73         64         41         29         18          **        45          ** 
 
Net: High impact                 58           31         32         33         16         48         45         20         13         11          **        29          ** 
                                 69%          69%        61%        67%        58%        66%        70%        50%        46%        61%         **        63%         ** 
 
Mean Score                      4.0          4.1        3.8        3.9        4.0        3.9        4.0        3.6-       3.5-       3.5          **       3.8          ** 
Standard deviation             1.28         1.37       1.45       1.43       1.21       1.32       1.34       1.45       1.59       1.61          **      1.51          ** 
Standard error                  .16          .24        .23        .23        .27        .18        .19        .26        .34        .40          **       .25          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 183 (continuation) 
<C6> What impact has this had on you.... Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           96         46         30         31         72         24         54          **        26          **         **        68         85          **         **         ** 
 
Effective sample                 63           57         24         20         17         45         14         35          **        14          **         **        42         50          **         **         ** 
 
Total                            83           74         30         28         18         57         17         46          **        18          **         **        54         68          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            6          4          3          *          4          2          4          **         3          **         **         5          4          **         **         ** 
                                  7%           8%        12%        12%         2%         7%         9%         9%         **        16%         **         **         9%         6%         **         **         ** 
 
2                  (2.0)          6            6          2          4          2          5          1          4          **         2          **         **         4          5          **         **         ** 
                                  7%           8%         7%        13%        10%         9%         6%         9%         **        12%         **         **         8%         8%         **         **         ** 
 
3                  (3.0)          9            9          4          3          3          7          3          6          **         2          **         **         7          7          **         **         ** 
                                 11%          12%        12%        12%        19%        13%        16%        12%         **        13%         **         **        13%        10%         **         **         ** 
 
4                  (4.0)         17           16          5          4          6         12          2          8          **         3          **         **         8         11          **         **         ** 
                                 21%          21%        16%        15%        35%        21%        13%        18%         **        14%         **         **        15%        17%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           33         13         11          6         26          8         20          **         8          **         **        25         37          **         **         ** 
                                 48%          45%        44%        40%        34%        45%        45%        44%         **        44%         **         **        46%        54%         **         **         ** 
 
It has had 
no impact                         5            5          2          2          -          3          2          4          **         *          **         **         4          4          **         **         ** 
                                  5%           6%         8%         7%         -%         5%        12%         8%         **         1%         **         **         8%         6%         **         **         ** 
 
Don't know                        -            -          -          -          -          -          -          -          **         -          **         **         -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         -%         **         **         -%         -%         **         **         ** 
 
Refused                           -            -          -          -          -          -          -          -          **         -          **         **         -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         -%         **         **         -%         -%         **         **         ** 
 
Net: low impact                  21           21          9         10          6         17          5         14          **         7          **         **        17         16          **         **         ** 
                                 25%          28%        32%        38%        31%        29%        30%        30%         **        41%         **         **        30%        24%         **         **         ** 
 
Net: High impact                 58           49         18         15         13         38         10         29          **        10          **         **        33         48          **         **         ** 
                                 69%          66%        60%        55%        69%        66%        58%        62%         **        58%         **         **        62%        70%         **         **         ** 
 
Mean Score                      4.0          3.9p       3.8        3.6        3.9        3.9p       3.9        3.9          **       3.6          **         **       3.9        4.1p         **         **         ** 
                                                                                                                            p                                                                                       - 
Standard deviation             1.28         1.32       1.47       1.51       1.09       1.29       1.40       1.37          **      1.58          **         **      1.39       1.25          **         **         ** 
Standard error                  .16          .18        .30        .35        .26        .19        .40        .24          **       .42          **         **       .22        .18          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 183 (continuation) 
<C6> What impact has this had on you.... Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  105           71          -          - 
 
Effective sample                 63           42          -          - 
 
Total                            83           52          -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            5          -          - 
                                  7%          10%         -%         -% 
 
2                  (2.0)          6            5          -          - 
                                  7%           9%         -%         -% 
 
3                  (3.0)          9            7          -          - 
                                 11%          14%         -%         -% 
 
4                  (4.0)         17            9          -          - 
                                 21%          17%         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           26          -          - 
                                 48%          50%         -%         -% 
 
It has had 
no impact                         5            *          -          - 
                                  5%           *%         -%         -% 
 
Don't know                        -            -          -          - 
                                  -%           -%         -%         -% 
 
Refused                           -            -          -          - 
                                  -%           -%         -%         -% 
 
Net: low impact                  21           17          -          - 
                                 25%          32%         -%         -% 
 
Net: High impact                 58           35          -          - 
                                 69%          67%         -%         -% 
 
Mean Score                      4.0          3.9          -          - 
Standard deviation             1.28         1.38          -          - 
Standard error                  .16          .21          -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           39         66            **        21         21          **         **         **         **          40         35         30            **        28         25         34 
 
Effective sample size            63           21         42            **        12         13          **         **         **         **          23         22         18            **        18         16         19 
 
Total                            83           29         54            **        14         18          **         **         **         **          28         29         26            **        24         18         27 
 
AOL ---- search engine            2            2          -            **         -          -          **         **         **         **           2          -          -            **         2          -          * 
                                  3%           7%         -%           **         -%         -%         **         **         **         **           8%         -%         -%           **         7%         -%         1% 
 
BBC WEBSITE OR 
APP ---- news site/app            *            -          *            **         -          -          **         **         **         **           -          -          *            **         *          -          - 
                                  *%           -%         *%           **         -%         -%         **         **         **         **           -%         -%         1%           **         1%         -%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            2          -            **         -          -          **         **         **         **           2          -          -            **         2          -          * 
                                  3%           7%         -%           **         -%         -%         **         **         **         **           8%         -%         -%           **         7%         -%         1% 
 
EMAIL                             7            6          2            **         *          *          **         **         **         **           *          1          6            **         4          *          3 
                                  9%          19%         3%           **         3%         1%         **         **         **         **           2%         5%        22%           **        16%         2%        10% 
 
FACEBOOK ---- 
social media site/app            67           22         45            **        11         18          **         **         **         **          21         28         19            **        20         15         21 
                                 81%          78%        83%           **        77%        97%         **         **         **         **          75%        94%        72%           **        84%        83%        80% 
 
FACEBOOK MESSENGER 
---- instant messenger           15            4         11            **         *          5          **         **         **         **           2          7          5            **         6          4          2 
                                 18%          13%        20%           **         3%        30%         **         **         **         **           9%        23%        21%           **        23%        21%         8% 
 
FACETIME ---- 
social media site/app             3            1          3            **         *          -          **         **         **         **           2          *          1            **         *          2          1 
                                  4%           2%         5%           **         2%         -%         **         **         **         **           7%         1%         3%           **         2%        12%         2% 
 
GOOGLE ---- 
search engine                     2            1          2            **         *          -          **         **         **         **           1          -          2            **         *          -          2 
                                  3%           2%         3%           **         2%         -%         **         **         **         **           2%         -%         6%           **         1%         -%         7% 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          -            **         *          -          **         **         **         **           *          -          -            **         *          -          - 
                                  *%           1%         -%           **         2%         -%         **         **         **         **           1%         -%         -%           **         1%         -%         -% 
 
IMESSAGE ---- 
instant messenger                 *            *          -            **         *          -          **         **         **         **           *          -          -            **         *          -          - 
                                  *%           1%         -%           **         2%         -%         **         **         **         **           1%         -%         -%           **         1%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             7            3          4            **         2          1          **         **         **         **           5          1          -            **         2          -          3 
                                  8%          10%         7%           **        16%         8%         **         **         **         **          18%         5%         -%           **         9%         -%        11% 
 
LINKEDIN ---- 
social media site/app             2            *          2            **         *          -          **         **         **         **           *          -          2            **         2          -          - 
                                  2%           1%         3%           **         2%         -%         **         **         **         **           1%         -%         6%           **         7%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           39         66            **        21         21          **         **         **         **          40         35         30            **        28         25         34 
 
Effective sample size            63           21         42            **        12         13          **         **         **         **          23         22         18            **        18         16         19 
 
Total                            83           29         54            **        14         18          **         **         **         **          28         29         26            **        24         18         27 
 
NINTENDO ONLINE 
---- gaming                       *            *          -            **         -          -          **         **         **         **           *          -          -            **         -          -          * 
                                  *%           1%         -%           **         -%         -%         **         **         **         **           1%         -%         -%           **         -%         -%         1% 
 
PLAYSTATION 
NETWORK ---- gaming               1            *          *            **         1          -          **         **         **         **           1          -          -            **         *          -          * 
                                  1%           1%         1%           **         5%         -%         **         **         **         **           2%         -%         -%           **         1%         -%         2% 
 
SKYPE ---- social 
media site/app                    1            -          1            **         -          -          **         **         **         **           -          -          1            **         1          -          - 
                                  2%           -%         2%           **         -%         -%         **         **         **         **           -%         -%         5%           **         5%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                 1            1          *            **         1          -          **         **         **         **           1          -          -            **         *          *          * 
                                  1%           2%         1%           **         5%         -%         **         **         **         **           4%         -%         -%           **         1%         2%         1% 
 
TEAMSPEAK ---- 
instant messenger                 2            2          -            **         -          -          **         **         **         **           2          -          -            **         2          -          - 
                                  2%           6%         -%           **         -%         -%         **         **         **         **           6%         -%         -%           **         7%         -%         -% 
 
TIK TOK ---- social 
media site/app                    *            -          *            **         *          -          **         **         **         **           *          -          -            **         -          *          - 
                                  *%           -%         1%           **         2%         -%         **         **         **         **           1%         -%         -%           **         -%         2%         -% 
 
TUMBLR ---- social 
media site/app                    1            1          -            **         *          -          **         **         **         **           1          -          -            **         *          -          1 
                                  1%           2%         -%           **         2%         -%         **         **         **         **           3%         -%         -%           **         1%         -%         2% 
 
TWITCH ---- video 
sharing site/app                  1            1          -            **         *          -          **         **         **         **           1          -          -            **         *          -          * 
                                  1%           2%         -%           **         2%         -%         **         **         **         **           2%         -%         -%           **         1%         -%         1% 
 
TWITTER ---- social 
media site/app                    3            2          1            **         1          *          **         **         **         **           1          *          2            **         *          2          1 
                                  4%           8%         1%           **         4%         3%         **         **         **         **           2%         2%         8%           **         2%        11%         2% 
 
WHATSAPP ---- 
instant messenger                 6            4          2            **         1          *          **         **         **         **           2          1          4            **         3          2          1 
                                  8%          15%         4%           **         6%         3%         **         **         **         **           6%         2%        16%           **        11%        13%         5% 
 
YAHOO ---- search engine          *            *          -            **         -          -          **         **         **         **           *          -          -            **         -          -          * 
                                  *%           1%         -%           **         -%         -%         **         **         **         **           1%         -%         -%           **         -%         -%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           39         66            **        21         21          **         **         **         **          40         35         30            **        28         25         34 
 
Effective sample size            63           21         42            **        12         13          **         **         **         **          23         22         18            **        18         16         19 
 
Total                            83           29         54            **        14         18          **         **         **         **          28         29         26            **        24         18         27 
 
YOUTUBE ---- video 
sharing site/app                  3            3          *            **         *          -          **         **         **         **           1          -          2            **         *          -          2 
                                  3%           9%         *%           **         2%         -%         **         **         **         **           2%         -%         9%           **         2%         -%         9% 
 
(Dont know / 
 Can't remember)                  5            2          2            **         2          -          **         **         **         **           2          -          3            **         -          *          2 
                                  5%           8%         4%           **        12%         -%         **         **         **         **           6%         -%        11%           **         -%         3%         8% 
 
NET - Video 
Sharing Site or App               3            3          *            **         *          -          **         **         **         **           1          -          2            **         *          -          2 
                                  3%           9%         *%           **         2%         -%         **         **         **         **           2%         -%         9%           **         2%         -%         9% 
 
NET - Search Engine               4            2          2            **         *          -          **         **         **         **           2          -          2            **         2          -          2 
                                  5%           8%         3%           **         2%         -%         **         **         **         **           8%         -%         6%           **         8%         -%         7% 
 
NET - Social 
Media Site or App                71           22         49            **        12         18          **         **         **         **          24         28         19            **        20         17         22 
                                 85%          78%        89%           **        88%        97%         **         **         **         **          86%        94%        75%           **        84%        92%        81% 
 
NET - Instant Messenger          21            7         13            **         1          6          **         **         **         **           6          7          7            **         9          5          3 
                                 25%          26%        24%           **        11%        32%         **         **         **         **          21%        25%        28%           **        39%        26%        12% 
 
NET - News Site or App            2            2          *            **         -          -          **         **         **         **           2          -          *            **         2          -          * 
                                  3%           7%         *%           **         -%         -%         **         **         **         **           8%         -%         1%           **         8%         -%         1% 
 
NET - Playing 
games on a site or app            1            *          *            **         1          -          **         **         **         **           1          -          -            **         *          -          1 
                                  1%           1%         1%           **         5%         -%         **         **         **         **           3%         -%         -%           **         1%         -%         2% 
 
NET - Email or 
another site or app               7            6          2            **         *          *          **         **         **         **           *          1          6            **         4          *          3 
                                  9%          19%         3%           **         3%         1%         **         **         **         **           2%         5%        22%           **        16%         2%        10% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  105           46         59            **        21          **        39         65           97          ** 
 
Effective sample size            63           28         34            **        12          **        24         38           57          ** 
 
Total                            83           38         45            **        13          **        30         53           71          ** 
 
AOL ---- search engine            2            2          *            **         -          **         -          2            2          ** 
                                  3%           5%         1%           **         -%         **         -%         4%           3%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          -            **         -          **         -          *            *          ** 
                                  *%           1%         -%           **         -%         **         -%         *%           *%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            2          *            **         -          **         -          2            2          ** 
                                  3%           5%         1%           **         -%         **         -%         4%           3%         ** 
 
EMAIL                             7            4          3            **         *          **         1          7            7          ** 
                                  9%          12%         7%           **         2%         **         2%        13%          10%         ** 
 
FACEBOOK ---- 
social media site/app            67           31         36            **        11          **        27         39           56          ** 
                                 81%          81%        81%           **        85%         **        91%        75%          78%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           15            9          6            **         3          **         6          8           13          ** 
                                 18%          23%        13%           **        21%         **        21%        16%          18%         ** 
 
FACETIME ---- 
social media site/app             3            *          3            **         -          **         -          3            3          ** 
                                  4%           1%         6%           **         -%         **         -%         6%           5%         ** 
 
GOOGLE ---- 
search engine                     2            *          2            **         2          **         2          1            2          ** 
                                  3%           1%         4%           **        12%         **         5%         1%           3%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          -            **         -          **         -          *            *          ** 
                                  *%           1%         -%           **         -%         **         -%         *%           *%         ** 
 
IMESSAGE ---- 
instant messenger                 *            *          -            **         -          **         -          *            *          ** 
                                  *%           1%         -%           **         -%         **         -%         *%           *%         ** 
 
INSTAGRAM ---- 
social media site/app             7            4          3            **         1          **         2          4            4          ** 
                                  8%           9%         6%           **         4%         **         7%         9%           6%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  105           46         59            **        21          **        39         65           97          ** 
 
Effective sample size            63           28         34            **        12          **        24         38           57          ** 
 
Total                            83           38         45            **        13          **        30         53           71          ** 
 
LINKEDIN ---- 
social media site/app             2            2          -            **         -          **         -          2            2          ** 
                                  2%           5%         -%           **         -%         **         -%         3%           2%         ** 
 
NINTENDO ONLINE 
---- gaming                       *            -          *            **         -          **         -          *            *          ** 
                                  *%           -%         *%           **         -%         **         -%         *%           *%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               1            *          *            **         *          **         *          *            1          ** 
                                  1%           1%         1%           **         3%         **         2%         *%           1%         ** 
 
SKYPE ---- social 
media site/app                    1            1          -            **         -          **         -          1            1          ** 
                                  2%           3%         -%           **         -%         **         -%         3%           2%         ** 
 
SNAPCHAT ---- 
instant messenger                 1            *          1            **         -          **         -          1            1          ** 
                                  1%           1%         2%           **         -%         **         -%         2%           1%         ** 
 
TEAMSPEAK ---- 
instant messenger                 2            2          -            **         -          **         -          2            2          ** 
                                  2%           5%         -%           **         -%         **         -%         3%           2%         ** 
 
TIK TOK ---- social 
media site/app                    *            -          *            **         *          **         *          -            *          ** 
                                  *%           -%         1%           **         2%         **         1%         -%           *%         ** 
 
TUMBLR ---- social 
media site/app                    1            *          1            **         -          **         -          1            1          ** 
                                  1%           1%         1%           **         -%         **         -%         1%           1%         ** 
 
TWITCH ---- video 
sharing site/app                  1            *          *            **         -          **         -          1            1          ** 
                                  1%           1%         1%           **         -%         **         -%         1%           1%         ** 
 
TWITTER ---- social 
media site/app                    3            *          3            **         -          **         -          3            1          ** 
                                  4%           1%         6%           **         -%         **         -%         6%           1%         ** 
 
WHATSAPP ---- 
instant messenger                 6            3          4            **         1          **         1          5            4          ** 
                                  8%           7%         8%           **         7%         **         3%        10%           6%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  105           46         59            **        21          **        39         65           97          ** 
 
Effective sample size            63           28         34            **        12          **        24         38           57          ** 
 
Total                            83           38         45            **        13          **        30         53           71          ** 
 
YAHOO ---- search engine          *            -          *            **         -          **         -          *            *          ** 
                                  *%           -%         1%           **         -%         **         -%         1%           *%         ** 
 
YOUTUBE ---- video 
sharing site/app                  3            *          2            **         -          **         -          3            3          ** 
                                  3%           1%         5%           **         -%         **         -%         5%           4%         ** 
 
(Dont know / 
 Can't remember)                  5            2          3            **         -          **         -          5            5          ** 
                                  5%           5%         6%           **         -%         **         -%         9%           6%         ** 
 
NET - Video 
Sharing Site or App               3            *          2            **         -          **         -          3            3          ** 
                                  3%           1%         5%           **         -%         **         -%         5%           4%         ** 
 
NET - Search Engine               4            2          2            **         2          **         2          2            4          ** 
                                  5%           5%         4%           **        12%         **         5%         4%           5%         ** 
 
NET - Social 
Media Site or App                71           32         38            **        11          **        27         43           59          ** 
                                 85%          85%        86%           **        85%         **        91%        82%          83%         ** 
 
NET - Instant Messenger          21           13          8            **         4          **         7         13           19          ** 
                                 25%          33%        18%           **        28%         **        25%        25%          26%         ** 
 
NET - News Site or App            2            2          *            **         -          **         -          2            2          ** 
                                  3%           5%         1%           **         -%         **         -%         5%           3%         ** 
 
NET - Playing 
games on a site or app            1            *          1            **         *          **         *          *            1          ** 
                                  1%           1%         1%           **         3%         **         2%         1%           1%         ** 
 
NET - Email or 
another site or app               7            4          3            **         *          **         1          7            7          ** 
                                  9%          12%         7%           **         2%         **         2%        13%          10%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105            **         **         **         **         **         **         **         **         **         **        29         29           85          **         **         ** 
 
Effective sample size            63            **         **         **         **         **         **         **         **         **         **        27         29           51          **         **         ** 
 
Total                            83            **         **         **         **         **         **         **         **         **         **         9         14           69          **         **         ** 
 
AOL ---- search engine            2            **         **         **         **         **         **         **         **         **         **         *          -            2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         4%         -%           3%         **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            **         **         **         **         **         **         **         **         **         **         *          -            *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         3%         -%           *%         **         **         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         *          -            2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         4%         -%           3%         **         **         ** 
 
EMAIL                             7            **         **         **         **         **         **         **         **         **         **         1          1            5          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **        14%         7%           8%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            67            **         **         **         **         **         **         **         **         **         **         8         10           59          **         **         ** 
                                 81%           **         **         **         **         **         **         **         **         **         **        86%        76%          86%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           15            **         **         **         **         **         **         **         **         **         **         1          3           11          **         **         ** 
                                 18%           **         **         **         **         **         **         **         **         **         **        16%        25%          15%         **         **         ** 
 
FACETIME ---- 
social media site/app             3            **         **         **         **         **         **         **         **         **         **         2          -            3          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **        21%         -%           5%         **         **         ** 
 
GOOGLE ---- 
search engine                     2            **         **         **         **         **         **         **         **         **         **         1          -            1          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         6%         -%           1%         **         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            **         **         **         **         **         **         **         **         **         **         *          -            *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         2%         -%           *%         **         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            **         **         **         **         **         **         **         **         **         **         *          -            *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         2%         -%           *%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             7            **         **         **         **         **         **         **         **         **         **         *          1            5          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         **         5%         4%           7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105            **         **         **         **         **         **         **         **         **         **        29         29           85          **         **         ** 
 
Effective sample size            63            **         **         **         **         **         **         **         **         **         **        27         29           51          **         **         ** 
 
Total                            83            **         **         **         **         **         **         **         **         **         **         9         14           69          **         **         ** 
 
LINKEDIN ---- 
social media site/app             2            **         **         **         **         **         **         **         **         **         **         *          -            2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         5%         -%           3%         **         **         ** 
 
NINTENDO ONLINE 
---- gaming                       *            **         **         **         **         **         **         **         **         **         **         -          -            *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         -%         -%           *%         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               1            **         **         **         **         **         **         **         **         **         **         *          *            1          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         2%         3%           1%         **         **         ** 
 
SKYPE ---- social 
media site/app                    1            **         **         **         **         **         **         **         **         **         **         -          -            1          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         -%           2%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 1            **         **         **         **         **         **         **         **         **         **         1          *            1          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         6%         3%           1%         **         **         ** 
 
TEAMSPEAK ---- 
instant messenger                 2            **         **         **         **         **         **         **         **         **         **         -          -            2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         -%           3%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    *            **         **         **         **         **         **         **         **         **         **         *          -            *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         4%         -%           *%         **         **         ** 
 
TUMBLR ---- social 
media site/app                    1            **         **         **         **         **         **         **         **         **         **         1          -            1          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         6%         -%           1%         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  1            **         **         **         **         **         **         **         **         **         **         1          -            1          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         6%         -%           1%         **         **         ** 
 
TWITTER ---- social 
media site/app                    3            **         **         **         **         **         **         **         **         **         **         *          *            3          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         2%         3%           4%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 6            **         **         **         **         **         **         **         **         **         **         1          1            5          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         **         9%        10%           7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105            **         **         **         **         **         **         **         **         **         **        29         29           85          **         **         ** 
 
Effective sample size            63            **         **         **         **         **         **         **         **         **         **        27         29           51          **         **         ** 
 
Total                            83            **         **         **         **         **         **         **         **         **         **         9         14           69          **         **         ** 
 
YAHOO ---- search engine          *            **         **         **         **         **         **         **         **         **         **         *          -            *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         4%         -%           1%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  3            **         **         **         **         **         **         **         **         **         **         1          -            3          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         9%         -%           4%         **         **         ** 
 
(Dont know / 
 Can't remember)                  5            **         **         **         **         **         **         **         **         **         **         *          1            2          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         3%         7%           4%         **         **         ** 
 
NET - Video 
Sharing Site or App               3            **         **         **         **         **         **         **         **         **         **         1          -            3          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         9%         -%           4%         **         **         ** 
 
NET - Search Engine               4            **         **         **         **         **         **         **         **         **         **         1          -            2          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         6%         -%           3%         **         **         ** 
 
NET - Social 
Media Site or App                71            **         **         **         **         **         **         **         **         **         **         8         10           63          **         **         ** 
                                 85%           **         **         **         **         **         **         **         **         **         **        93%        76%          91%         **         **         ** 
 
NET - Instant Messenger          21            **         **         **         **         **         **         **         **         **         **         1          5           15          **         **         ** 
                                 25%           **         **         **         **         **         **         **         **         **         **        16%        38%          21%         **         **         ** 
 
NET - News Site or App            2            **         **         **         **         **         **         **         **         **         **         1          -            2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         7%         -%           3%         **         **         ** 
 
NET - Playing 
games on a site or app            1            **         **         **         **         **         **         **         **         **         **         *          *            1          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         2%         3%           1%         **         **         ** 
 
NET - Email or 
another site or app               7            **         **         **         **         **         **         **         **         **         **         1          1            5          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **        14%         7%           8%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           46          **        31          **         **          30         57           52         43          **         **          28         49         27          ** 
 
Effective sample size            63           32          **        18          **         **          19         33           33         26          **         **          20         27         19          ** 
 
Total                            83           39          **        26          **         **          22         38           44         34          **         **          33         24         25          ** 
 
AOL ---- search engine            2            *          **         -          **         **           *          -            2          -          **         **           -          *          2          ** 
                                  3%           1%         **         -%         **         **           2%         -%           5%         -%         **         **           -%         1%         7%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            -          **         *          **         **           *          -            *          -          **         **           -          *          -          ** 
                                  *%           -%         **         1%         **         **           1%         -%           1%         -%         **         **           -%         1%         -%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            *          **         -          **         **           *          -            2          -          **         **           -          *          2          ** 
                                  3%           1%         **         -%         **         **           2%         -%           5%         -%         **         **           -%         1%         7%         ** 
 
EMAIL                             7            2          **         2          **         **           *          3            4          3          **         **           -          4          4          ** 
                                  9%           5%         **        10%         **         **           2%         8%          10%         8%         **         **           -%        16%        15%         ** 
 
FACEBOOK ---- 
social media site/app            67           33          **        20          **         **          14         33           35         29          **         **          27         22         17          ** 
                                 81%          83%         **        75%         **         **          65%        88%          79%        84%         **         **          80%        92%        70%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           15            9          **         1          **         **           5          8            8          6          **         **           3          6          5          ** 
                                 18%          23%         **         5%         **         **          23%        21%          19%        18%         **         **          10%        26%        21%         ** 
 
FACETIME ---- 
social media site/app             3            2          **         1          **         **           1          2            2          *          **         **           *          2          1          ** 
                                  4%           5%         **         4%         **         **           6%         5%           5%         1%         **         **           1%         6%         6%         ** 
 
GOOGLE ---- 
search engine                     2            1          **         2          **         **           2          *            1          2          **         **           2          1          -          ** 
                                  3%           1%         **         6%         **         **           9%         1%           1%         5%         **         **           5%         2%         -%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          ** 
                                  *%           1%         **         -%         **         **           -%         1%           *%         -%         **         **           -%         1%         -%         ** 
 
IMESSAGE ---- 
instant messenger                 *            *          **         -          **         **           -          *            *          -          **         **           -          *          -          ** 
                                  *%           1%         **         -%         **         **           -%         1%           *%         -%         **         **           -%         1%         -%         ** 
 
INSTAGRAM ---- 
social media site/app             7            6          **         *          **         **           1          3            4          3          **         **           2          1          3          ** 
                                  8%          15%         **         1%         **         **           7%         7%           8%         8%         **         **           6%         5%        13%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2653 
Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           46          **        31          **         **          30         57           52         43          **         **          28         49         27          ** 
 
Effective sample size            63           32          **        18          **         **          19         33           33         26          **         **          20         27         19          ** 
 
Total                            83           39          **        26          **         **          22         38           44         34          **         **          33         24         25          ** 
 
LINKEDIN ---- 
social media site/app             2            2          **         *          **         **           *          2            2          -          **         **           -          *          1          ** 
                                  2%           4%         **         1%         **         **           1%         4%           4%         -%         **         **           -%         2%         5%         ** 
 
NINTENDO ONLINE 
---- gaming                       *            -          **         -          **         **           -          *            *          -          **         **           -          -          *          ** 
                                  *%           -%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         -%         1%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               1            1          **         -          **         **           *          *            *          *          **         **           -          1          -          ** 
                                  1%           2%         **         -%         **         **           2%         1%           *%         1%         **         **           -%         3%         -%         ** 
 
SKYPE ---- social 
media site/app                    1            1          **         -          **         **           -          1            1          -          **         **           -          -          1          ** 
                                  2%           3%         **         -%         **         **           -%         4%           3%         -%         **         **           -%         -%         5%         ** 
 
SNAPCHAT ---- 
instant messenger                 1            1          **         -          **         **           1          *            1          *          **         **           -          1          -          ** 
                                  1%           3%         **         -%         **         **           4%         1%           1%         1%         **         **           -%         4%         -%         ** 
 
TEAMSPEAK ---- 
instant messenger                 2            -          **         -          **         **           -          -            2          -          **         **           -          -          2          ** 
                                  2%           -%         **         -%         **         **           -%         -%           4%         -%         **         **           -%         -%         7%         ** 
 
TIK TOK ---- social 
media site/app                    *            -          **         *          **         **           *          -            -          *          **         **           -          *          -          ** 
                                  *%           -%         **         1%         **         **           1%         -%           -%         1%         **         **           -%         1%         -%         ** 
 
TUMBLR ---- social 
media site/app                    1            1          **         -          **         **           *          *            1          -          **         **           -          1          *          ** 
                                  1%           1%         **         -%         **         **           2%         1%           2%         -%         **         **           -%         2%         1%         ** 
 
TWITCH ---- video 
sharing site/app                  1            1          **         -          **         **           *          *            1          -          **         **           -          1          -          ** 
                                  1%           1%         **         -%         **         **           2%         1%           1%         -%         **         **           -%         2%         -%         ** 
 
TWITTER ---- social 
media site/app                    3            1          **         -          **         **           -          3            3          -          **         **           2          1          *          ** 
                                  4%           2%         **         -%         **         **           -%         8%           6%         -%         **         **           6%         2%         2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           46          **        31          **         **          30         57           52         43          **         **          28         49         27          ** 
 
Effective sample size            63           32          **        18          **         **          19         33           33         26          **         **          20         27         19          ** 
 
Total                            83           39          **        26          **         **          22         38           44         34          **         **          33         24         25          ** 
 
WHATSAPP ---- 
instant messenger                 6            2          **         2          **         **           1          4            5          1          **         **           2          2          2          ** 
                                  8%           5%         **         8%         **         **           3%        10%          12%         3%         **         **           6%         8%         9%         ** 
 
YAHOO ---- search engine          *            *          **         -          **         **           *          -            *          -          **         **           -          *          -          ** 
                                  *%           1%         **         -%         **         **           2%         -%           1%         -%         **         **           -%         1%         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                  3            1          **         *          **         **           1          *            1          2          **         **           -          3          -          ** 
                                  3%           1%         **         1%         **         **           3%         1%           2%         6%         **         **           -%        12%         -%         ** 
 
(Dont know / 
 Can't remember)                  5            2          **         2          **         **           5          -            2          2          **         **           3          1          *          ** 
                                  5%           6%         **         9%         **         **          20%         -%           5%         6%         **         **          10%         3%         2%         ** 
 
NET - Video 
Sharing Site or App               3            1          **         *          **         **           1          *            1          2          **         **           -          3          -          ** 
                                  3%           1%         **         1%         **         **           3%         1%           2%         6%         **         **           -%        12%         -%         ** 
 
NET - Search Engine               4            1          **         2          **         **           2          *            2          2          **         **           2          1          2          ** 
                                  5%           1%         **         6%         **         **           9%         1%           5%         5%         **         **           5%         2%         7%         ** 
 
NET - Social 
Media Site or App                71           36          **        20          **         **          15         37+          38         29          **         **          27         22         20          ** 
                                 85%          91%         **        77%         **         **          67%        96%          85%        84%         **         **          81%        94%        82%         ** 
 
NET - Instant Messenger          21           11          **         3          **         **           5          9           13          8          **         **           4          8          9          ** 
                                 25%          28%         **        12%         **         **          25%        25%          29%        23%         **         **          11%        33%        37%         ** 
 
NET - News Site or App            2            *          **         *          **         **           1          -            2          -          **         **           -          1          2          ** 
                                  3%           1%         **         1%         **         **           3%         -%           5%         -%         **         **           -%         2%         7%         ** 
 
NET - Playing 
games on a site or app            1            1          **         -          **         **           *          *            *          *          **         **           -          1          *          ** 
                                  1%           2%         **         -%         **         **           2%         1%           1%         1%         **         **           -%         3%         1%         ** 
 
NET - Email or 
another site or app               7            2          **         2          **         **           *          3            4          3          **         **           -          4          4          ** 
                                  9%           5%         **        10%         **         **           2%         8%          10%         8%         **         **           -%        16%        15%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105          101        101         65         73          **         105        105         86         90          -          105        105         84         71          - 
 
Effective sample size            63           60         60         39         42          **          63         63         52         54          -           63         63         50         41          - 
 
Total                            83           77         77         47         50          **          83         83         64         65          -           83         83         61         51          - 
 
AOL ---- search engine            2            2          2          *          2          **           2          2          *          *          -            2          2          2          *          - 
                                  3%           3%         3%         1%         4%         **           3%         3%         1%         1%         -%           3%         3%         3%         1%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            2          2          *          2          **           2          2          *          *          -            2          2          2          *          - 
                                  3%           3%         3%         1%         4%         **           3%         3%         1%         1%         -%           3%         3%         3%         1%         -% 
 
EMAIL                             7            6          6          5          6          **           7          7          7          6          -            7          7          7          6          - 
                                  9%           8%         8%        11%        11%         **           9%         9%        11%         9%         -%           9%         9%        11%        11%         -% 
 
FACEBOOK ---- 
social media site/app            67           61         61         34         35          **          67         67         51         51          -           67         67         47         40          - 
                                 81%          80%        80%        72%        70%         **          81%        81%        79%        79%         -%          81%        81%        77%        78%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger           15           13         13          9          9          **          15         15         12         12          -           15         15         12         10          - 
                                 18%          17%        17%        19%        19%         **          18%        18%        19%        18%         -%          18%        18%        20%        20%         -% 
 
FACETIME ---- 
social media site/app             3            3          3          2          2          **           3          3          3          3          -            3          3          2          2          - 
                                  4%           4%         4%         5%         5%         **           4%         4%         5%         5%         -%           4%         4%         3%         4%         -% 
 
GOOGLE ---- 
search engine                     2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         4%         4%         **           3%         3%         3%         3%         -%           3%         3%         3%         4%         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
IMESSAGE ---- 
instant messenger                 *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105          101        101         65         73          **         105        105         86         90          -          105        105         84         71          - 
 
Effective sample size            63           60         60         39         42          **          63         63         52         54          -           63         63         50         41          - 
 
Total                            83           77         77         47         50          **          83         83         64         65          -           83         83         61         51          - 
 
INSTAGRAM ---- 
social media site/app             7            7          7          4          4          **           7          7          4          4          -            7          7          4          4          - 
                                  8%           8%         8%         8%         7%         **           8%         8%         6%         7%         -%           8%         8%         6%         7%         -% 
 
LINKEDIN ---- 
social media site/app             2            *          *          *          *          **           2          2          2          *          -            2          2          2          *          - 
                                  2%           1%         1%         1%         1%         **           2%         2%         3%         1%         -%           2%         2%         3%         1%         -% 
 
NINTENDO ONLINE 
---- gaming                       *            *          *          -          -          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         -%         -%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               1            1          1          *          *          **           1          1          *          1          -            1          1          *          *          - 
                                  1%           1%         1%         *%         *%         **           1%         1%         *%         1%         -%           1%         1%         *%         *%         -% 
 
SKYPE ---- social 
media site/app                    1            -          -          -          -          **           1          1          1          -          -            1          1          1          -          - 
                                  2%           -%         -%         -%         -%         **           2%         2%         2%         -%         -%           2%         2%         2%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                 1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  1%           1%         1%         2%         2%         **           1%         1%         2%         2%         -%           1%         1%         2%         1%         -% 
 
TEAMSPEAK ---- 
instant messenger                 2            2          2          -          2          **           2          2          -          -          -            2          2          2          -          - 
                                  2%           2%         2%         -%         4%         **           2%         2%         -%         -%         -%           2%         2%         3%         -%         -% 
 
TIK TOK ---- social 
media site/app                    *            *          *          -          -          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         -%         -%         **           *%         *%         *%         *%         -%           *%         *%         1%         1%         -% 
 
TUMBLR ---- social 
media site/app                    1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
TWITCH ---- video 
sharing site/app                  1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2657 
Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105          101        101         65         73          **         105        105         86         90          -          105        105         84         71          - 
 
Effective sample size            63           60         60         39         42          **          63         63         52         54          -           63         63         50         41          - 
 
Total                            83           77         77         47         50          **          83         83         64         65          -           83         83         61         51          - 
 
TWITTER ---- social 
media site/app                    3            3          3          3          3          **           3          3          3          3          -            3          3          1          3          - 
                                  4%           4%         4%         6%         6%         **           4%         4%         5%         5%         -%           4%         4%         1%         5%         -% 
 
WHATSAPP ---- 
instant messenger                 6            6          6          6          6          **           6          6          5          6          -            6          6          4          6          - 
                                  8%           8%         8%        13%        12%         **           8%         8%         8%         9%         -%           8%         8%         6%        11%         -% 
 
YAHOO ---- search engine          *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         1%         1%         **           *%         *%         1%         1%         -%           *%         *%         1%         1%         -% 
 
YOUTUBE ---- video 
sharing site/app                  3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  3%           4%         4%         6%         6%         **           3%         3%         4%         4%         -%           3%         3%         5%         6%         -% 
 
(Dont know / 
 Can't remember)                  5            5          5          5          5          **           5          5          4          4          -            5          5          5          5          - 
                                  5%           6%         6%        10%         9%         **           5%         5%         7%         7%         -%           5%         5%         7%         9%         -% 
 
NET - Video 
Sharing Site or App               3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  3%           4%         4%         6%         6%         **           3%         3%         4%         4%         -%           3%         3%         5%         6%         -% 
 
NET - Search Engine               4            4          4          2          4          **           4          4          2          2          -            4          4          4          2          - 
                                  5%           5%         5%         4%         8%         **           5%         5%         3%         3%         -%           5%         5%         6%         4%         -% 
 
NET - Social 
Media Site or App                71           65         65         37         38          **          71         71         54         55          -           71         71         50         42          - 
                                 85%          84%        84%        79%        76%         **          85%        85%        85%        84%         -%          85%        85%        81%        82%         -% 
 
NET - Instant Messenger          21           19         19         13         15          **          21         21         15         15          -           21         21         18         13          - 
                                 25%          25%        25%        28%        30%         **          25%        25%        24%        23%         -%          25%        25%        29%        26%         -% 
 
NET - News Site or App            2            2          2          1          2          **           2          2          1          1          -            2          2          2          1          - 
                                  3%           3%         3%         1%         5%         **           3%         3%         1%         1%         -%           3%         3%         4%         1%         -% 
 
NET - Playing 
games on a site or app            1            1          1          *          *          **           1          1          *          1          -            1          1          *          *          - 
                                  1%           1%         1%         *%         *%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105          101        101         65         73          **         105        105         86         90          -          105        105         84         71          - 
 
Effective sample size            63           60         60         39         42          **          63         63         52         54          -           63         63         50         41          - 
 
Total                            83           77         77         47         50          **          83         83         64         65          -           83         83         61         51          - 
 
NET - Email or 
another site or app               7            6          6          5          6          **           7          7          7          6          -            7          7          7          6          - 
                                  9%           8%         8%        11%        11%         **           9%         9%        11%         9%         -%           9%         9%        11%        11%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           52         52           70         83         61         53         75           41         43          **         **          40         43          **         ** 
 
Effective sample size            63           29         33           41         50         37         31         44           22         28          **         **          24         27          **         ** 
 
Total                            83           35         48           52         67         49         41         58           26         39          **         **          35         38          **         ** 
 
AOL ---- search engine            2            *          2            2          2          *          2          2            *          2          **         **           -          2          **         ** 
                                  3%           1%         4%           4%         3%         1%         5%         4%           1%         5%         **         **           -%         6%         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          -            *          *          *          *          *            *          -          **         **           -          *          **         ** 
                                  *%           1%         -%           *%         *%         *%         1%         *%           1%         -%         **         **           -%         1%         **         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            *          2            2          2          *          2          2            *          2          **         **           -          2          **         ** 
                                  3%           1%         4%           4%         3%         1%         5%         4%           1%         5%         **         **           -%         6%         **         ** 
 
EMAIL                             7            3          5            7          6          5          3          4            1          4          **         **           2          5          **         ** 
                                  9%           8%        10%          13%         9%        11%         8%         7%           4%        10%         **         **           7%        13%         **         ** 
 
FACEBOOK ---- 
social media site/app            67           30         37           42         54         42         35         50           20         36          **         **          28         32          **         ** 
                                 81%          86%        78%          81%        80%        86%        86%        87%          75%        92%         **         **          79%        84%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           15            7          8           13         12         11         10         11            3          9          **         **           8          6          **         ** 
                                 18%          20%        16%          24%        17%        23%        25%        19%          12%        23%         **         **          22%        15%         **         ** 
 
FACETIME ---- 
social media site/app             3            2          1            2          3          2          2          3            3          -          **         **           1          2          **         ** 
                                  4%           5%         3%           3%         5%         3%         4%         6%          12%         -%         **         **           2%         6%         **         ** 
 
GOOGLE ---- 
search engine                     2            2          -            *          2          2          *          1            2          -          **         **           2          *          **         ** 
                                  3%           6%         -%           1%         3%         4%         1%         1%           7%         -%         **         **           4%         1%         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          -            -          *          -          -          *            -          -          **         **           -          -          **         ** 
                                  *%           1%         -%           -%         *%         -%         -%         *%           -%         -%         **         **           -%         -%         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            *          -            -          *          -          -          *            -          -          **         **           -          -          **         ** 
                                  *%           1%         -%           -%         *%         -%         -%         *%           -%         -%         **         **           -%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           52         52           70         83         61         53         75           41         43          **         **          40         43          **         ** 
 
Effective sample size            63           29         33           41         50         37         31         44           22         28          **         **          24         27          **         ** 
 
Total                            83           35         48           52         67         49         41         58           26         39          **         **          35         38          **         ** 
 
INSTAGRAM ---- 
social media site/app             7            4          2            2          4          2          2          4            2          1          **         **           2          4          **         ** 
                                  8%          12%         5%           4%         6%         5%         4%         8%           7%         2%         **         **           5%        12%         **         ** 
 
LINKEDIN ---- 
social media site/app             2            *          1            2          *          2          *          *            *          1          **         **           -          2          **         ** 
                                  2%           1%         3%           3%         1%         3%         1%         1%           1%         3%         **         **           -%         4%         **         ** 
 
NINTENDO ONLINE 
---- gaming                       *            -          *            -          -          -          -          -            -          *          **         **           -          *          **         ** 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         *%         **         **           -%         *%         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               1            1          -            *          1          *          *          1            -          *          **         **           -          *          **         ** 
                                  1%           2%         -%           1%         1%         1%         1%         1%           -%         1%         **         **           -%         1%         **         ** 
 
SKYPE ---- social 
media site/app                    1            -          1            1          -          1          -          -            -          1          **         **           -          1          **         ** 
                                  2%           -%         3%           3%         -%         3%         -%         -%           -%         3%         **         **           -%         4%         **         ** 
 
SNAPCHAT ---- 
instant messenger                 1            1          -            1          1          1          1          1            *          *          **         **           -          *          **         ** 
                                  1%           3%         -%           2%         2%         2%         2%         2%           1%         1%         **         **           -%         1%         **         ** 
 
TEAMSPEAK ---- 
instant messenger                 2            -          2            2          2          -          2          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         4%           3%         3%         -%         4%         3%           -%         5%         **         **           -%         5%         **         ** 
 
TIK TOK ---- social 
media site/app                    *            *          -            *          *          *          *          *            *          -          **         **           *          -          **         ** 
                                  *%           1%         -%           1%         *%         1%         1%         1%           1%         -%         **         **           1%         -%         **         ** 
 
TUMBLR ---- social 
media site/app                    1            1          *            *          1          *          *          1            *          *          **         **           -          1          **         ** 
                                  1%           2%         *%           1%         1%         1%         1%         1%           1%         *%         **         **           -%         1%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           52         52           70         83         61         53         75           41         43          **         **          40         43          **         ** 
 
Effective sample size            63           29         33           41         50         37         31         44           22         28          **         **          24         27          **         ** 
 
Total                            83           35         48           52         67         49         41         58           26         39          **         **          35         38          **         ** 
 
TWITCH ---- video 
sharing site/app                  1            1          -            *          1          *          *          1            *          -          **         **           -          *          **         ** 
                                  1%           2%         -%           1%         1%         1%         1%         1%           1%         -%         **         **           -%         1%         **         ** 
 
TWITTER ---- social 
media site/app                    3            3          -            3          3          3          3          3            *          3          **         **           *          2          **         ** 
                                  4%           9%         -%           5%         4%         5%         6%         5%           1%         7%         **         **           *%         6%         **         ** 
 
WHATSAPP ---- 
instant messenger                 6            5          2            6          6          4          3          5            1          3          **         **           2          4          **         ** 
                                  8%          13%         4%          11%         9%         9%         8%         8%           4%         8%         **         **           5%        11%         **         ** 
 
YAHOO ---- search engine          *            *          -            *          *          *          *          *            *          -          **         **           -          *          **         ** 
                                  *%           1%         -%           1%         1%         1%         1%         1%           1%         -%         **         **           -%         1%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  3            3          -            3          3          3          3          3            1          2          **         **           -          3          **         ** 
                                  3%           8%         -%           5%         4%         5%         6%         5%           2%         5%         **         **           -%         7%         **         ** 
 
(Dont know / 
 Can't remember)                  5            *          4            4          4          4          2          2            2          -          **         **           2          -          **         ** 
                                  5%           1%         8%           7%         6%         8%         5%         4%           9%         -%         **         **           7%         -%         **         ** 
 
NET - Video 
Sharing Site or App               3            3          -            3          3          3          3          3            1          2          **         **           -          3          **         ** 
                                  3%           8%         -%           5%         4%         5%         6%         5%           2%         5%         **         **           -%         7%         **         ** 
 
NET - Search Engine               4            2          2            2          4          2          2          2            2          2          **         **           2          2          **         ** 
                                  5%           6%         4%           4%         6%         4%         5%         4%           7%         5%         **         **           4%         6%         **         ** 
 
NET - Social 
Media Site or App                71           32         39           43         56         42         36         52           22         36          **         **          28         35          **         ** 
                                 85%          93%        81%          82%        83%        87%        87%        90%          82%        92%         **         **          80%        93%         **         ** 
 
NET - Instant Messenger          21            9         11           18         17         14         13         15            4         12          **         **           9          9          **         ** 
                                 25%          26%        24%          34%        25%        28%        32%        26%          14%        31%         **         **          27%        24%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           52         52           70         83         61         53         75           41         43          **         **          40         43          **         ** 
 
Effective sample size            63           29         33           41         50         37         31         44           22         28          **         **          24         27          **         ** 
 
Total                            83           35         48           52         67         49         41         58           26         39          **         **          35         38          **         ** 
 
NET - News Site or App            2            1          2            2          2          1          2          2            1          2          **         **           -          2          **         ** 
                                  3%           2%         4%           5%         4%         1%         6%         4%           2%         5%         **         **           -%         6%         **         ** 
 
NET - Playing 
games on a site or app            1            1          *            *          1          *          *          1            -          1          **         **           -          1          **         ** 
                                  1%           2%         *%           1%         1%         1%         1%         1%           -%         2%         **         **           -%         2%         **         ** 
 
NET - Email or 
another site or app               7            3          5            7          6          5          3          4            1          4          **         **           2          5          **         ** 
                                  9%           8%        10%          13%         9%        11%         8%         7%           4%        10%         **         **           7%        13%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  105            ** 
 
Effective sample size            63            ** 
 
Total                            83            ** 
 
AOL ---- search engine            2            ** 
                                  3%           ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            ** 
                                  *%           ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            ** 
                                  3%           ** 
 
EMAIL                             7            ** 
                                  9%           ** 
 
FACEBOOK ---- 
social media site/app            67            ** 
                                 81%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger           15            ** 
                                 18%           ** 
 
FACETIME ---- 
social media site/app             3            ** 
                                  4%           ** 
 
GOOGLE ---- 
search engine                     2            ** 
                                  3%           ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            ** 
                                  *%           ** 
 
IMESSAGE ---- 
instant messenger                 *            ** 
                                  *%           ** 
 
INSTAGRAM ---- 
social media site/app             7            ** 
                                  8%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  105            ** 
 
Effective sample size            63            ** 
 
Total                            83            ** 
 
LINKEDIN ---- 
social media site/app             2            ** 
                                  2%           ** 
 
NINTENDO ONLINE 
---- gaming                       *            ** 
                                  *%           ** 
 
PLAYSTATION 
NETWORK ---- gaming               1            ** 
                                  1%           ** 
 
SKYPE ---- social 
media site/app                    1            ** 
                                  2%           ** 
 
SNAPCHAT ---- 
instant messenger                 1            ** 
                                  1%           ** 
 
TEAMSPEAK ---- 
instant messenger                 2            ** 
                                  2%           ** 
 
TIK TOK ---- social 
media site/app                    *            ** 
                                  *%           ** 
 
TUMBLR ---- social 
media site/app                    1            ** 
                                  1%           ** 
 
TWITCH ---- video 
sharing site/app                  1            ** 
                                  1%           ** 
 
TWITTER ---- social 
media site/app                    3            ** 
                                  4%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  105            ** 
 
Effective sample size            63            ** 
 
Total                            83            ** 
 
WHATSAPP ---- 
instant messenger                 6            ** 
                                  8%           ** 
 
YAHOO ---- search engine          *            ** 
                                  *%           ** 
 
YOUTUBE ---- video 
sharing site/app                  3            ** 
                                  3%           ** 
 
(Dont know / 
 Can't remember)                  5            ** 
                                  5%           ** 
 
NET - Video 
Sharing Site or App               3            ** 
                                  3%           ** 
 
NET - Search Engine               4            ** 
                                  5%           ** 
 
NET - Social 
Media Site or App                71            ** 
                                 85%           ** 
 
NET - Instant Messenger          21            ** 
                                 25%           ** 
 
NET - News Site or App            2            ** 
                                  3%           ** 
 
NET - Playing 
games on a site or app            1            ** 
                                  1%           ** 
 
NET - Email or 
another site or app               7            ** 
                                  9%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           62         67         70         37         90         83         55         40         30          **        61          ** 
 
Effective sample size            63           35         41         40         21         54         50         33         23         16          **        37          ** 
 
Total                            83           44         52         49         27         73         64         41         29         18          **        45          ** 
 
AOL ---- search engine            2            *          2          2          2          2          *          -          -          2          **         -          ** 
                                  3%           1%         3%         4%         8%         3%         1%         -%         -%        12%         **         -%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          -          *          -          *          -          -          *          -          **         *          ** 
                                  *%           1%         -%         *%         -%         *%         -%         -%         1%         -%         **         1%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            *          2          2          2          2          *          -          -          2          **         -          ** 
                                  3%           1%         3%         4%         8%         3%         1%         -%         -%        12%         **         -%         ** 
 
EMAIL                             7            7          7          7          2          6          5          4          5          2          **         6          ** 
                                  9%          16%        13%        14%         6%         9%         8%         9%        16%        13%         **        13%         ** 
 
FACEBOOK ---- 
social media site/app            67           36         41         37         20         58         55         31         22         14          **        35          ** 
                                 81%          82%        80%        77%        76%        80%        86%        75%        76%        77%         **        77%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           15            8          7         12          6         14         14          5          3          3          **        10          ** 
                                 18%          18%        13%        25%        22%        20%        22%        12%         9%        18%         **        22%         ** 
 
FACETIME ---- 
social media site/app             3            2          2          2          1          3          2          1          1          1          **         1          ** 
                                  4%           4%         3%         4%         2%         4%         3%         3%         3%         6%         **         3%         ** 
 
GOOGLE ---- 
search engine                     2            1          2          2          1          2          2          -          -          1          **         2          ** 
                                  3%           1%         3%         4%         2%         3%         3%         -%         -%         3%         **         3%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          *          *          *          -          *          -          -          *          **         -          ** 
                                  *%           *%         *%         *%         1%         -%         *%         -%         -%         1%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           62         67         70         37         90         83         55         40         30          **        61          ** 
 
Effective sample size            63           35         41         40         21         54         50         33         23         16          **        37          ** 
 
Total                            83           44         52         49         27         73         64         41         29         18          **        45          ** 
 
IMESSAGE ---- 
instant messenger                 *            *          *          *          *          -          *          -          -          *          **         -          ** 
                                  *%           *%         *%         *%         1%         -%         *%         -%         -%         1%         **         -%         ** 
 
INSTAGRAM ---- 
social media site/app             7            3          4          4          2          6          7          2          2          5          **         3          ** 
                                  8%           6%         7%         8%         8%         8%        10%         6%         6%        26%         **         7%         ** 
 
LINKEDIN ---- 
social media site/app             2            2          2          2          2          2          2          -          2          2          **         2          ** 
                                  2%           4%         3%         4%         6%         2%         2%         -%         5%         9%         **         3%         ** 
 
NINTENDO ONLINE 
---- gaming                       *            *          *          -          *          *          *          *          -          *          **         -          ** 
                                  *%           *%         *%         -%         1%         *%         *%         *%         -%         1%         **         -%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               1            *          1          *          *          *          1          *          -          *          **         -          ** 
                                  1%           *%         1%         *%         1%         1%         1%         1%         -%         1%         **         -%         ** 
 
SKYPE ---- social 
media site/app                    1            1          1          1          1          1          1          -          1          1          **         1          ** 
                                  2%           3%         3%         3%         5%         2%         2%         -%         5%         7%         **         3%         ** 
 
SNAPCHAT ---- 
instant messenger                 1            1          *          1          1          *          1          -          -          1          **         -          ** 
                                  1%           2%         *%         2%         2%         *%         2%         -%         -%         6%         **         -%         ** 
 
TEAMSPEAK ---- 
instant messenger                 2            -          2          2          2          2          -          -          -          2          **         -          ** 
                                  2%           -%         3%         4%         7%         2%         -%         -%         -%        10%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           62         67         70         37         90         83         55         40         30          **        61          ** 
 
Effective sample size            63           35         41         40         21         54         50         33         23         16          **        37          ** 
 
Total                            83           44         52         49         27         73         64         41         29         18          **        45          ** 
 
TIK TOK ---- social 
media site/app                    *            -          -          *          *          *          *          -          *          *          **         *          ** 
                                  *%           -%         -%         1%         1%         *%         *%         -%         1%         2%         **         1%         ** 
 
TUMBLR ---- social 
media site/app                    1            1          *          1          1          1          1          *          -          1          **         -          ** 
                                  1%           2%         1%         1%         3%         1%         1%         *%         -%         4%         **         -%         ** 
 
TWITCH ---- video 
sharing site/app                  1            1          *          1          1          *          1          -          -          1          **         -          ** 
                                  1%           1%         *%         1%         2%         *%         1%         -%         -%         3%         **         -%         ** 
 
TWITTER ---- social 
media site/app                    3            3          1          3          1          3          2          *          *          1          **         *          ** 
                                  4%           6%         2%         6%         2%         4%         4%         *%         2%         3%         **         *%         ** 
 
WHATSAPP ---- 
instant messenger                 6            6          3          6          1          6          4          3          3          1          **         2          ** 
                                  8%          14%         6%        13%         4%         8%         6%         6%         9%         7%         **         5%         ** 
 
YAHOO ---- search engine          *            *          -          *          *          *          *          -          -          *          **         -          ** 
                                  *%           1%         -%         1%         1%         *%         1%         -%         -%         2%         **         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                  3            3          2          3          1          3          3          -          *          1          **         2          ** 
                                  3%           6%         4%         6%         2%         4%         4%         -%         1%         3%         **         5%         ** 
 
(Dont know / 
 Can't remember)                  5            3          2          3          4          4          2          4          2          -          **         3          ** 
                                  5%           6%         3%         6%        14%         5%         3%         9%         8%         -%         **         6%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2669 
Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           62         67         70         37         90         83         55         40         30          **        61          ** 
 
Effective sample size            63           35         41         40         21         54         50         33         23         16          **        37          ** 
 
Total                            83           44         52         49         27         73         64         41         29         18          **        45          ** 
 
NET - Video 
Sharing Site or App               3            3          2          3          1          3          3          -          *          1          **         2          ** 
                                  3%           6%         4%         6%         2%         4%         4%         -%         1%         3%         **         5%         ** 
 
NET - Search Engine               4            1          4          4          2          4          2          -          -          2          **         2          ** 
                                  5%           1%         7%         8%         9%         5%         3%         -%         -%        13%         **         3%         ** 
 
NET - Social 
Media Site or App                71           39         44         40         20         61         58         34         24         15          **        37          ** 
                                 85%          87%        85%        81%        76%        85%        91%        82%        83%        86%         **        82%         ** 
 
NET - Instant Messenger          21           12         12         18          8         20         16          8          5          6          **        12          ** 
                                 25%          26%        22%        37%        31%        27%        24%        19%        17%        35%         **        27%         ** 
 
NET - News Site or App            2            1          2          2          2          2          *          -          *          2          **         *          ** 
                                  3%           1%         3%         5%         8%         3%         1%         -%         1%        12%         **         1%         ** 
 
NET - Playing 
games on a site or app            1            *          1          *          *          1          1          1          -          *          **         -          ** 
                                  1%           1%         2%         *%         1%         1%         1%         1%         -%         2%         **         -%         ** 
 
NET - Email or 
another site or app               7            7          7          7          2          6          5          4          5          2          **         6          ** 
                                  9%          16%        13%        14%         6%         9%         8%         9%        16%        13%         **        13%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           96         46         30         31         72         24         54          **        26          **         **        68         85          **         **         ** 
 
Effective sample size            63           57         24         20         17         45         14         35          **        14          **         **        42         50          **         **         ** 
 
Total                            83           74         30         28         18         57         17         46          **        18          **         **        54         68          **         **         ** 
 
AOL ---- search engine            2            2          2          *          *          2          -          2          **         *          **         **         2          2          **         **         ** 
                                  3%           3%         7%         1%         2%         4%         -%         4%         **         2%         **         **         4%         3%         **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          *          -          -          -          -          -          **         -          **         **         -          *          **         **         ** 
                                  *%           *%         1%         -%         -%         -%         -%         -%         **         -%         **         **         -%         *%         **         **         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            2          2          *          *          2          -          2          **         *          **         **         2          2          **         **         ** 
                                  3%           3%         7%         1%         2%         4%         -%         4%         **         2%         **         **         4%         3%         **         **         ** 
 
EMAIL                             7            5          2          4          *          3          5          6          **         4          **         **         4          5          **         **         ** 
                                  9%           7%         8%        16%         1%         6%        29%        13%         **        20%         **         **         8%         7%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            67           62         23         21         16         44         11         36          **        16          **         **        43         56          **         **         ** 
                                 81%          83%        79%        74%        85%        77%        64%        79%         **        89%         **         **        79%        82%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           15           14          4          2          3         10          2         11          **         5          **         **         9         12          **         **         ** 
                                 18%          19%        15%         9%        16%        18%        12%        23%         **        27%         **         **        17%        18%         **         **         ** 
 
FACETIME ---- 
social media site/app             3            3          3          *          2          2          *          -          **         1          **         **         2          3          **         **         ** 
                                  4%           4%        11%         1%        11%         4%         2%         -%         **         6%         **         **         4%         5%         **         **         ** 
 
GOOGLE ---- 
search engine                     2            2          1          *          *          2          -          -          **         1          **         **         2          2          **         **         ** 
                                  3%           3%         2%         1%         2%         4%         -%         -%         **         3%         **         **         4%         3%         **         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          *          -          -          *          -          -          **         *          **         **         *          *          **         **         ** 
                                  *%           *%         1%         -%         -%         *%         -%         -%         **         1%         **         **         *%         *%         **         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            *          *          -          -          *          -          -          **         *          **         **         *          *          **         **         ** 
                                  *%           *%         1%         -%         -%         *%         -%         -%         **         1%         **         **         *%         *%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             7            7          5          3          1          4          2          2          **         3          **         **         3          7          **         **         ** 
                                  8%           9%        16%        11%         4%         7%         9%         4%         **        14%         **         **         5%        10%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           96         46         30         31         72         24         54          **        26          **         **        68         85          **         **         ** 
 
Effective sample size            63           57         24         20         17         45         14         35          **        14          **         **        42         50          **         **         ** 
 
Total                            83           74         30         28         18         57         17         46          **        18          **         **        54         68          **         **         ** 
 
LINKEDIN ---- 
social media site/app             2            2          2          -          -          *          -          1          **         2          **         **         2          *          **         **         ** 
                                  2%           2%         6%         -%         -%         *%         -%         3%         **         9%         **         **         3%         1%         **         **         ** 
 
NINTENDO ONLINE 
---- gaming                       *            *          *          *          *          -          -          -          **         *          **         **         -          *          **         **         ** 
                                  *%           *%         *%         1%         1%         -%         -%         -%         **         1%         **         **         -%         *%         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               1            1          *          -          -          *          -          -          **         *          **         **         *          *          **         **         ** 
                                  1%           1%         1%         -%         -%         *%         -%         -%         **         1%         **         **         *%         *%         **         **         ** 
 
SKYPE ---- social 
media site/app                    1            1          1          -          -          -          -          1          **         1          **         **         1          -          **         **         ** 
                                  2%           2%         4%         -%         -%         -%         -%         3%         **         7%         **         **         2%         -%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 1            1          1          *          1          1          -          *          **         1          **         **         1          1          **         **         ** 
                                  1%           1%         3%         1%         4%         2%         -%         1%         **         6%         **         **         2%         1%         **         **         ** 
 
TEAMSPEAK ---- 
instant messenger                 2            2          2          -          -          2          -          2          **         -          **         **         2          2          **         **         ** 
                                  2%           2%         6%         -%         -%         3%         -%         4%         **         -%         **         **         3%         3%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    *            *          -          -          *          -          -          -          **         *          **         **         *          *          **         **         ** 
                                  *%           *%         -%         -%         2%         -%         -%         -%         **         2%         **         **         1%         *%         **         **         ** 
 
TUMBLR ---- social 
media site/app                    1            1          1          1          1          1          -          -          **         1          **         **         1          1          **         **         ** 
                                  1%           1%         2%         2%         3%         1%         -%         -%         **         4%         **         **         1%         1%         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  1            1          1          *          *          1          -          -          **         1          **         **         1          1          **         **         ** 
                                  1%           1%         2%         1%         2%         1%         -%         -%         **         3%         **         **         1%         1%         **         **         ** 
 
TWITTER ---- social 
media site/app                    3            3          1          *          3          1          -          *          **         2          **         **         1          3          **         **         ** 
                                  4%           4%         3%         2%        15%         2%         -%         1%         **        14%         **         **         2%         4%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 6            5          2          3          4          4          2          3          **         3          **         **         2          6          **         **         ** 
                                  8%           6%         7%         9%        21%         7%        10%         7%         **        18%         **         **         4%         9%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           96         46         30         31         72         24         54          **        26          **         **        68         85          **         **         ** 
 
Effective sample size            63           57         24         20         17         45         14         35          **        14          **         **        42         50          **         **         ** 
 
Total                            83           74         30         28         18         57         17         46          **        18          **         **        54         68          **         **         ** 
 
YAHOO ---- search engine          *            *          *          *          *          *          -          -          **         *          **         **         *          *          **         **         ** 
                                  *%           *%         1%         1%         2%         1%         -%         -%         **         2%         **         **         1%         1%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  3            3          1          2          *          1          2          2          **         3          **         **         3          3          **         **         ** 
                                  3%           4%         3%         9%         2%         1%        12%         4%         **        15%         **         **         5%         4%         **         **         ** 
 
(Dont know / 
 Can't remember)                  5            4          1          4          *          3          2          5          **         *          **         **         4          2          **         **         ** 
                                  5%           5%         2%        14%         3%         5%        13%        10%         **         3%         **         **         7%         3%         **         **         ** 
 
NET - Video 
Sharing Site or App               3            3          1          2          *          1          2          2          **         3          **         **         3          3          **         **         ** 
                                  3%           4%         3%         9%         2%         1%        12%         4%         **        15%         **         **         5%         4%         **         **         ** 
 
NET - Search Engine               4            4          2          *          *          4          -          2          **         1          **         **         4          4          **         **         ** 
                                  5%           5%         8%         1%         2%         7%         -%         4%         **         3%         **         **         7%         6%         **         **         ** 
 
NET - Social 
Media Site or App                71           66         27         22         17         47         13         36          **        17          **         **        46         59          **         **         ** 
                                 85%          88%        91%        80%        95%        83%        74%        79%         **        97%         **         **        85%        87%         **         **         ** 
 
NET - Instant Messenger          21           18          8          5          5         16          4         16          **         6          **         **        13         18          **         **         ** 
                                 25%          25%        27%        17%        28%        27%        22%        35%         **        33%         **         **        24%        27%         **         **         ** 
 
NET - News Site or App            2            2          2          *          *          2          -          2          **         *          **         **         2          2          **         **         ** 
                                  3%           3%         8%         1%         2%         4%         -%         4%         **         2%         **         **         4%         3%         **         **         ** 
 
NET - Playing 
games on a site or app            1            1          *          *          *          *          -          -          **         *          **         **         *          *          **         **         ** 
                                  1%           1%         1%         1%         1%         *%         -%         -%         **         2%         **         **         *%         1%         **         **         ** 
 
NET - Email or 
another site or app               7            5          2          4          *          3          5          6          **         4          **         **         4          5          **         **         ** 
                                  9%           7%         8%        16%         1%         6%        29%        13%         **        20%         **         **         8%         7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  105           71          -          - 
 
Effective sample size            63           42          -          - 
 
Total                            83           52          -          - 
 
AOL ---- search engine            2            *          -          - 
                                  3%           1%         -%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          -          - 
                                  *%           *%         -%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            *          -          - 
                                  3%           1%         -%         -% 
 
EMAIL                             7            4          -          - 
                                  9%           7%         -%         -% 
 
FACEBOOK ---- 
social media site/app            67           44          -          - 
                                 81%          84%         -%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger           15           14          -          - 
                                 18%          26%         -%         -% 
 
FACETIME ---- 
social media site/app             3            3          -          - 
                                  4%           5%         -%         -% 
 
GOOGLE ---- 
search engine                     2            2          -          - 
                                  3%           4%         -%         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            *            -          -          - 
                                  *%           -%         -%         -% 
 
IMESSAGE ---- 
instant messenger                 *            -          -          - 
                                  *%           -%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             7            4          -          - 
                                  8%           7%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  105           71          -          - 
 
Effective sample size            63           42          -          - 
 
Total                            83           52          -          - 
 
LINKEDIN ---- 
social media site/app             2            2          -          - 
                                  2%           3%         -%         -% 
 
NINTENDO ONLINE 
---- gaming                       *            -          -          - 
                                  *%           -%         -%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               1            -          -          - 
                                  1%           -%         -%         -% 
 
SKYPE ---- social 
media site/app                    1            1          -          - 
                                  2%           3%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                 1            1          -          - 
                                  1%           2%         -%         -% 
 
TEAMSPEAK ---- 
instant messenger                 2            -          -          - 
                                  2%           -%         -%         -% 
 
TIK TOK ---- social 
media site/app                    *            *          -          - 
                                  *%           1%         -%         -% 
 
TUMBLR ---- social 
media site/app                    1            *          -          - 
                                  1%           1%         -%         -% 
 
TWITCH ---- video 
sharing site/app                  1            *          -          - 
                                  1%           1%         -%         -% 
 
TWITTER ---- social 
media site/app                    3            2          -          - 
                                  4%           4%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 6            4          -          - 
                                  8%           7%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 184 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  105           71          -          - 
 
Effective sample size            63           42          -          - 
 
Total                            83           52          -          - 
 
YAHOO ---- search engine          *            *          -          - 
                                  *%           1%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                  3            3          -          - 
                                  3%           5%         -%         -% 
 
(Dont know / 
 Can't remember)                  5            2          -          - 
                                  5%           4%         -%         -% 
 
NET - Video 
Sharing Site or App               3            3          -          - 
                                  3%           5%         -%         -% 
 
NET - Search Engine               4            2          -          - 
                                  5%           4%         -%         -% 
 
NET - Social 
Media Site or App                71           47          -          - 
                                 85%          90%         -%         -% 
 
NET - Instant Messenger          21           15          -          - 
                                 25%          29%         -%         -% 
 
NET - News Site or App            2            1          -          - 
                                  3%           1%         -%         -% 
 
NET - Playing 
games on a site or app            1            -          -          - 
                                  1%           -%         -%         -% 
 
NET - Email or 
another site or app               7            4          -          - 
                                  9%           7%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 185 
<C8> And did your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           39         66            **        21         21          **         **         **         **          40         35         30            **        28         25         34 
 
Effective sample size            63           21         42            **        12         13          **         **         **         **          23         22         18            **        18         16         19 
 
Total                            83           29         54            **        14         18          **         **         **         **          28         29         26            **        24         18         27 
 
Someone you don't 
know personally                  67           26         42            **        10         13          **         **         **         **          22         22         23            **        21         15         20 
                                 81%          90%        77%           **        75%        68%         **         **         **         **          80%        74%        90%           **        88%        80%        74% 
 
Someone you 
know personally                  12            2         10            **         3          6          **         **         **         **           4          7          1            **         3          2          5 
                                 14%           7%        18%           **        25%        32%         **         **         **         **          15%        22%         3%           **        11%        12%        17% 
 
It wasn’t sent to me              3            *          2            **         -          -          **         **         **         **           1          *          1            **         *          *          2 
                                  3%           1%         4%           **         -%         -%         **         **         **         **           5%         2%         3%           **         1%         2%         7% 
 
(Don't know)                      1            *          1            **         -          -          **         **         **         **           -          *          1            **         -          1          * 
                                  2%           2%         2%           **         -%         -%         **         **         **         **           -%         2%         4%           **         -%         5%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 185 (continuation) 
<C8> And did your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  105           46         59            **        21          **        39         65           97          ** 
 
Effective sample size            63           28         34            **        12          **        24         38           57          ** 
 
Total                            83           38         45            **        13          **        30         53           71          ** 
 
Someone you don't 
know personally                  67           33         34            **        10          **        22         45           56          ** 
                                 81%          87%        76%           **        76%         **        74%        85%          78%         ** 
 
Someone you 
know personally                  12            5          7            **         3          **         7          5           11          ** 
                                 14%          13%        15%           **        20%         **        23%         9%          16%         ** 
 
It wasn’t sent to me              3            *          2            **         1          **         1          2            3          ** 
                                  3%           1%         5%           **         4%         **         2%         4%           4%         ** 
 
(Don't know)                      1            -          1            **         -          **         *          1            1          ** 
                                  2%           -%         3%           **         -%         **         2%         2%           2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 185 (continuation) 
<C8> And did your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105            **         **         **         **         **         **         **         **         **         **        29         29           85          **         **         ** 
 
Effective sample size            63            **         **         **         **         **         **         **         **         **         **        27         29           51          **         **         ** 
 
Total                            83            **         **         **         **         **         **         **         **         **         **         9         14           69          **         **         ** 
 
Someone you don't 
know personally                  67            **         **         **         **         **         **         **         **         **         **         5          8           57          **         **         ** 
                                 81%           **         **         **         **         **         **         **         **         **         **        60%        62%          83%         **         **         ** 
 
Someone you 
know personally                  12            **         **         **         **         **         **         **         **         **         **         3          2            9          **         **         ** 
                                 14%           **         **         **         **         **         **         **         **         **         **        33%        14%          13%         **         **         ** 
 
It wasn’t sent to me              3            **         **         **         **         **         **         **         **         **         **         1          2            2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         7%        14%           3%         **         **         ** 
 
(Don't know)                      1            **         **         **         **         **         **         **         **         **         **         -          1            1          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%        10%           1%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 185 (continuation) 
<C8> And did your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           46          **        31          **         **          30         57           52         43          **         **          28         49         27          ** 
 
Effective sample size            63           32          **        18          **         **          19         33           33         26          **         **          20         27         19          ** 
 
Total                            83           39          **        26          **         **          22         38           44         34          **         **          33         24         25          ** 
 
Someone you don't 
know personally                  67           30          **        21          **         **          13         34           38         26          **         **          29         16         21          ** 
                                 81%          76%         **        81%         **         **          58%        89%          86%        76%         **         **          88%        69%        83%         ** 
 
Someone you 
know personally                  12            6          **         4          **         **           7          2            5          6          **         **           4          5          3          ** 
                                 14%          16%         **        16%         **         **          33%         5%          11%        17%         **         **          11%        21%        13%         ** 
 
It wasn’t sent to me              3            2          **         *          **         **           1          1            1          1          **         **           *          2          1          ** 
                                  3%           6%         **         1%         **         **           5%         4%           2%         4%         **         **           1%         7%         2%         ** 
 
(Don't know)                      1            1          **         *          **         **           1          *            *          1          **         **           -          1          *          ** 
                                  2%           2%         **         2%         **         **           4%         1%           1%         3%         **         **           -%         4%         2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 185 (continuation) 
<C8> And did your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105          101        101         65         73          **         105        105         86         90          -          105        105         84         71          - 
 
Effective sample size            63           60         60         39         42          **          63         63         52         54          -           63         63         50         41          - 
 
Total                            83           77         77         47         50          **          83         83         64         65          -           83         83         61         51          - 
 
Someone you don't 
know personally                  67           62         62         36         38          **          67         67         51         52          -           67         67         46         39          - 
                                 81%          80%        80%        76%        75%         **          81%        81%        80%        79%         -%          81%        81%        75%        76%         -% 
 
Someone you 
know personally                  12           12         12          8          8          **          12         12          9         10          -           12         12         12          9          - 
                                 14%          15%        15%        16%        17%         **          14%        14%        14%        15%         -%          14%        14%        19%        17%         -% 
 
It wasn’t sent to me              3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  3%           3%         3%         5%         5%         **           3%         3%         4%         4%         -%           3%         3%         4%         5%         -% 
 
(Don't know)                      1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         1%         2%         -%           2%         2%         2%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 185 (continuation) 
<C8> And did your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           52         52           70         83         61         53         75           41         43          **         **          40         43          **         ** 
 
Effective sample size            63           29         33           41         50         37         31         44           22         28          **         **          24         27          **         ** 
 
Total                            83           35         48           52         67         49         41         58           26         39          **         **          35         38          **         ** 
 
Someone you don't 
know personally                  67           26         41           39         54         37         29-        45           20         33          **         **          29         32          **         ** 
                                 81%          75%        86%          74%        80%        76%        71%        77%          77%        86%         **         **          84%        85%         **         ** 
 
Someone you 
know personally                  12            7          5           11         11         10          9+        11            5          5          **         **           5          4          **         ** 
                                 14%          21%        10%          21%        16%        22%        23%        18%          19%        12%         **         **          15%        10%         **         ** 
 
It wasn’t sent to me              3            1          1            2          2          1          2          2            1          1          **         **           -          1          **         ** 
                                  3%           3%         3%           3%         2%         1%         4%         3%           2%         1%         **         **           -%         3%         **         ** 
 
(Don't know)                      1            *          *            1          1          *          1          1            *          *          **         **           *          *          **         ** 
                                  2%           1%         1%           2%         1%         1%         2%         2%           2%         1%         **         **           1%         1%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 185 (continuation) 
<C8> And did your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  105            ** 
 
Effective sample size            63            ** 
 
Total                            83            ** 
 
Someone you don't 
know personally                  67            ** 
                                 81%           ** 
 
Someone you 
know personally                  12            ** 
                                 14%           ** 
 
It wasn’t sent to me              3            ** 
                                  3%           ** 
 
(Don't know)                      1            ** 
                                  2%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 185 (continuation) 
<C8> And did your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           62         67         70         37         90         83         55         40         30          **        61          ** 
 
Effective sample size            63           35         41         40         21         54         50         33         23         16          **        37          ** 
 
Total                            83           44         52         49         27         73         64         41         29         18          **        45          ** 
 
Someone you don't 
know personally                  67           39         47         39         20         60         51         35         25         14          **        36          ** 
                                 81%          88%        90%        80%        75%        83%        79%        85%        88%        80%         **        79%         ** 
 
Someone you 
know personally                  12            3          4          7          4          9         10          4          3          2          **         6          ** 
                                 14%           8%         8%        15%        16%        13%        16%         9%        10%        13%         **        14%         ** 
 
It wasn’t sent to me              3            1          1          2          2          3          2          1          *          1          **         2          ** 
                                  3%           2%         2%         3%         7%         3%         4%         3%         1%         5%         **         4%         ** 
 
(Don't know)                      1            1          -          1          *          1          1          1          *          *          **         1          ** 
                                  2%           2%         -%         3%         2%         1%         1%         2%         2%         3%         **         3%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 185 (continuation) 
<C8> And did your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  105           96         46         30         31         72         24         54          **        26          **         **        68         85          **         **         ** 
 
Effective sample size            63           57         24         20         17         45         14         35          **        14          **         **        42         50          **         **         ** 
 
Total                            83           74         30         28         18         57         17         46          **        18          **         **        54         68          **         **         ** 
 
Someone you don't 
know personally                  67           60         25         23         15         44         15         37          **        15          **         **        46         59          **         **         ** 
                                 81%          81%        85%        83%        83%        77%        88%        80%         **        86%         **         **        85%        86%         **         **         ** 
 
Someone you 
know personally                  12           11          3          4          2         10          2          6          **         1          **         **         7          7          **         **         ** 
                                 14%          15%        11%        14%         9%        17%        10%        13%         **         6%         **         **        12%        11%         **         **         ** 
 
It wasn’t sent to me              3            3          1          *          1          2          -          2          **         1          **         **         1          2          **         **         ** 
                                  3%           3%         2%         1%         5%         4%         -%         4%         **         5%         **         **         2%         2%         **         **         ** 
 
(Don't know)                      1            *          *          *          *          1          *          1          **         *          **         **         *          *          **         **         ** 
                                  2%           1%         2%         2%         3%         2%         3%         3%         **         3%         **         **         1%         1%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 185 (continuation) 
<C8> And did your most recent experience of Unwelcome friend\follow requests/unwelcome contact or messages from strangers come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Unwelcome friend\follow requests/unwelcome contact or messages from strangers 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  105           71          -          - 
 
Effective sample size            63           42          -          - 
 
Total                            83           52          -          - 
 
Someone you don't 
know personally                  67           41          -          - 
                                 81%          79%         -%         -% 
 
Someone you 
know personally                  12            9          -          - 
                                 14%          16%         -%         -% 
 
It wasn’t sent to me              3            2          -          - 
                                  3%           3%         -%         -% 
 
(Don't know)                      1            1          -          - 
                                  2%           2%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 186 
<C5> How often do you experience Stalking / cyberstalking (harassment from other internet users) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            21            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            30            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Daily/ most days                  2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Weekly/ most weeks                3            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  9%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Monthly/ most months              7            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 24%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Less often than 
once a month                     14            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 47%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
(Prefer not to answer)            -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
(Don't know)                      4            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 13%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 186 (continuation) 
<C5> How often do you experience Stalking / cyberstalking (harassment from other internet users) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   33            **         **           **         **         **         **         **          30          ** 
 
Effective sample size            21            **         **           **         **         **         **         **          18          ** 
 
Total                            30            **         **           **         **         **         **         **          25          ** 
 
Daily/ most days                  2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           9%         ** 
 
Weekly/ most weeks                3            **         **           **         **         **         **         **           1          ** 
                                  9%           **         **           **         **         **         **         **           3%         ** 
 
Monthly/ most months              7            **         **           **         **         **         **         **           5          ** 
                                 24%           **         **           **         **         **         **         **          21%         ** 
 
Less often than 
once a month                     14            **         **           **         **         **         **         **          13          ** 
                                 47%           **         **           **         **         **         **         **          50%         ** 
 
(Prefer not to answer)            -            **         **           **         **         **         **         **           -          ** 
                                  -%           **         **           **         **         **         **         **           -%         ** 
 
(Don't know)                      4            **         **           **         **         **         **         **           4          ** 
                                 13%           **         **           **         **         **         **         **          16%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 186 (continuation) 
<C5> How often do you experience Stalking / cyberstalking (harassment from other internet users) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            -          -          -          **         **         -          **         **         **         **         **         **          29          **         **         ** 
 
Effective sample size            21            -          -          -          **         **         -          **         **         **         **         **         **          18          **         **         ** 
 
Total                            30            -          -          -          **         **         -          **         **         **         **         **         **          27          **         **         ** 
 
Daily/ most days                  2            -          -          -          **         **         -          **         **         **         **         **         **           2          **         **         ** 
                                  7%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           8%         **         **         ** 
 
Weekly/ most weeks                3            -          -          -          **         **         -          **         **         **         **         **         **           3          **         **         ** 
                                  9%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          10%         **         **         ** 
 
Monthly/ most months              7            -          -          -          **         **         -          **         **         **         **         **         **           6          **         **         ** 
                                 24%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          22%         **         **         ** 
 
Less often than 
once a month                     14            -          -          -          **         **         -          **         **         **         **         **         **          12          **         **         ** 
                                 47%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          45%         **         **         ** 
 
(Prefer not to answer)            -            -          -          -          **         **         -          **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           -%         **         **         ** 
 
(Don't know)                      4            -          -          -          **         **         -          **         **         **         **         **         **           4          **         **         ** 
                                 13%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          15%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 186 (continuation) 
<C5> How often do you experience Stalking / cyberstalking (harassment from other internet users) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            21            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Total                            30            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Daily/ most days                  2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Weekly/ most weeks                3            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  9%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Monthly/ most months              7            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 24%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Less often than 
once a month                     14            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 47%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
(Prefer not to answer)            -            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  -%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
(Don't know)                      4            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 13%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 186 (continuation) 
<C5> How often do you experience Stalking / cyberstalking (harassment from other internet users) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33           32         32         24         28          -           33         33         28         31          -           33         33         29         28          - 
 
Effective sample size            21           20         20         15         17          -           21         21         17         20          -           21         21         18         17          - 
 
Total                            30           29         29         19         23          -           30         30         23         30          -           30         30         25         24          - 
 
Daily/ most days                  2            *          *          *          *          -            2          2          2          2          -            2          2          2          2          - 
                                  7%           2%         2%         3%         2%         -%           7%         7%        10%         7%         -%           7%         7%         9%         9%         -% 
 
Weekly/ most weeks                3            3          3          3          3          -            3          3          3          3          -            3          3          1          3          - 
                                  9%           9%         9%        14%        12%         -%           9%         9%        12%         9%         -%           9%         9%         3%        11%         -% 
 
Monthly/ most months              7            7          7          3          5          -            7          7          3          7          -            7          7          5          4          - 
                                 24%          25%        25%        16%        22%         -%          24%        24%        13%        23%         -%          24%        24%        20%        18%         -% 
 
Less often than 
once a month                     14           14         14          9         11          -           14         14         11         14          -           14         14         13         11          - 
                                 47%          49%        49%        46%        47%         -%          47%        47%        48%        47%         -%          47%        47%        51%        45%         -% 
 
(Prefer not to answer)            -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                      4            4          4          4          4          -            4          4          4          4          -            4          4          4          4          - 
                                 13%          14%        14%        21%        17%         -%          13%        13%        18%        13%         -%          13%        13%        16%        17%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 186 (continuation) 
<C5> How often do you experience Stalking / cyberstalking (harassment from other internet users) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **           **        28          **         **        24            **         **         **         **           **         **         **         ** 
 
Effective sample size            21            **         **           **        18          **         **        17            **         **         **         **           **         **         **         ** 
 
Total                            30            **         **           **        27          **         **        24            **         **         **         **           **         **         **         ** 
 
Daily/ most days                  2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         8%         **         **         9%           **         **         **         **           **         **         **         ** 
 
Weekly/ most weeks                3            **         **           **         3          **         **         3            **         **         **         **           **         **         **         ** 
                                  9%           **         **           **        10%         **         **        11%           **         **         **         **           **         **         **         ** 
 
Monthly/ most months              7            **         **           **         5          **         **         5            **         **         **         **           **         **         **         ** 
                                 24%           **         **           **        18%         **         **        19%           **         **         **         **           **         **         **         ** 
 
Less often than 
once a month                     14            **         **           **        13          **         **        11            **         **         **         **           **         **         **         ** 
                                 47%           **         **           **        50%         **         **        46%           **         **         **         **           **         **         **         ** 
 
(Prefer not to answer)            -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
(Don't know)                      4            **         **           **         4          **         **         4            **         **         **         **           **         **         **         ** 
                                 13%           **         **           **        13%         **         **        15%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 186 (continuation) 
<C5> How often do you experience Stalking / cyberstalking (harassment from other internet users) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   33            ** 
 
Effective sample size            21            ** 
 
Total                            30            ** 
 
Daily/ most days                  2            ** 
                                  7%           ** 
 
Weekly/ most weeks                3            ** 
                                  9%           ** 
 
Monthly/ most months              7            ** 
                                 24%           ** 
 
Less often than 
once a month                     14            ** 
                                 47%           ** 
 
(Prefer not to answer)            -            ** 
                                  -%           ** 
 
(Don't know)                      4            ** 
                                 13%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 186 (continuation) 
<C5> How often do you experience Stalking / cyberstalking (harassment from other internet users) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **        26         24         21         28         26         22          **         **         **        21          ** 
 
Effective sample size            21            **        17         15         13         18         17         14          **         **         **        14          ** 
 
Total                            30            **        23         21         18         26         25         20          **         **         **        19          ** 
 
Daily/ most days                  2            **         2          -          2          2          2          2          **         **         **         2          ** 
                                  7%           **        10%         -%        12%         9%         9%        11%         **         **         **        11%         ** 
 
Weekly/ most weeks                3            **         3          3          3          2          2          2          **         **         **         2          ** 
                                  9%           **        12%        13%        15%         8%         9%        12%         **         **         **        12%         ** 
 
Monthly/ most months              7            **         3          3          3          5          5          3          **         **         **         2          ** 
                                 24%           **        13%        14%        15%        21%        19%        16%         **         **         **        12%         ** 
 
Less often than 
once a month                     14            **        12         11          6         13         12         10          **         **         **        10          ** 
                                 47%           **        51%        53%        35%        49%        49%        52%         **         **         **        52%         ** 
 
(Prefer not to answer)            -            **         -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           **         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
(Don't know)                      4            **         4          4          4          4          4          2          **         **         **         2          ** 
                                 13%           **        15%        19%        22%        14%        14%         9%         **         **         **        12%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 186 (continuation) 
<C5> How often do you experience Stalking / cyberstalking (harassment from other internet users) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33           28          **         **         **        23          **        22          **         **         **         **        26         28          **         **         ** 
 
Effective sample size            21           18          **         **         **        13          **        15          **         **         **         **        16         18          **         **         ** 
 
Total                            30           26          **         **         **        16          **        21          **         **         **         **        24         26          **         **         ** 
 
Daily/ most days                  2            *          **         **         **         *          **         2          **         **         **         **         2          2          **         **         ** 
                                  7%           2%         **         **         **         3%         **         8%         **         **         **         **         9%         7%         **         **         ** 
 
Weekly/ most weeks                3            2          **         **         **         1          **         1          **         **         **         **         3          3          **         **         ** 
                                  9%           8%         **         **         **         4%         **         3%         **         **         **         **        11%        11%         **         **         ** 
 
Monthly/ most months              7            5          **         **         **         3          **         3          **         **         **         **         5          5          **         **         ** 
                                 24%          21%         **         **         **        19%         **        12%         **         **         **         **        22%        21%         **         **         ** 
 
Less often than 
once a month                     14           14          **         **         **         9          **        12          **         **         **         **        12         14          **         **         ** 
                                 47%          55%         **         **         **        59%         **        58%         **         **         **         **        50%        55%         **         **         ** 
 
(Prefer not to answer)            -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
(Don't know)                      4            4          **         **         **         2          **         4          **         **         **         **         2          2          **         **         ** 
                                 13%          14%         **         **         **        15%         **        18%         **         **         **         **         8%         7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 186 (continuation) 
<C5> How often do you experience Stalking / cyberstalking (harassment from other internet users) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   33           23          -          - 
 
Effective sample size            21           15          -          - 
 
Total                            30           22          -          - 
 
Daily/ most days                  2            2          -          - 
                                  7%          10%         -%         -% 
 
Weekly/ most weeks                3            -          -          - 
                                  9%           -%         -%         -% 
 
Monthly/ most months              7            4          -          - 
                                 24%          20%         -%         -% 
 
Less often than 
once a month                     14           12          -          - 
                                 47%          54%         -%         -% 
 
(Prefer not to answer)            -            -          -          - 
                                  -%           -%         -%         -% 
 
(Don't know)                      4            4          -          - 
                                 13%          16%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2696 
Table 187 
<C6> What impact has this had on you.... Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample                 21            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            30            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          1            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  2%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
2                  (2.0)          2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
3                  (3.0)          4            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 14%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
4                  (4.0)          5            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 16%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         15            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 50%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
It has had 
no impact                         2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Don't know                        2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Refused                           -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Net: low impact                   7            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 21%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Net: High impact                 20            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 66%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Mean Score                      4.2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
Standard deviation             1.09            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
Standard error                  .25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2697 
Table 187 (continuation) 
<C6> What impact has this had on you.... Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   33            **         **           **         **         **         **         **          30          ** 
 
Effective sample                 21            **         **           **         **         **         **         **          18          ** 
 
Total                            30            **         **           **         **         **         **         **          25          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          1            **         **           **         **         **         **         **           1          ** 
                                  2%           **         **           **         **         **         **         **           2%         ** 
 
2                  (2.0)          2            **         **           **         **         **         **         **           2          ** 
                                  6%           **         **           **         **         **         **         **           7%         ** 
 
3                  (3.0)          4            **         **           **         **         **         **         **           3          ** 
                                 14%           **         **           **         **         **         **         **          10%         ** 
 
4                  (4.0)          5            **         **           **         **         **         **         **           5          ** 
                                 16%           **         **           **         **         **         **         **          19%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         15            **         **           **         **         **         **         **          11          ** 
                                 50%           **         **           **         **         **         **         **          45%         ** 
 
It has had 
no impact                         2            **         **           **         **         **         **         **           2          ** 
                                  6%           **         **           **         **         **         **         **           7%         ** 
 
Don't know                        2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           9%         ** 
 
Refused                           -            **         **           **         **         **         **         **           -          ** 
                                  -%           **         **           **         **         **         **         **           -%         ** 
 
Net: low impact                   7            **         **           **         **         **         **         **           5          ** 
                                 21%           **         **           **         **         **         **         **          20%         ** 
 
Net: High impact                 20            **         **           **         **         **         **         **          16          ** 
                                 66%           **         **           **         **         **         **         **          65%         ** 
 
Mean Score                      4.2            **         **           **         **         **         **         **         4.2          ** 
Standard deviation             1.09            **         **           **         **         **         **         **        1.13          ** 
Standard error                  .25            **         **           **         **         **         **         **         .28          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2698 
Table 187 (continuation) 
<C6> What impact has this had on you.... Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            -          -          -          **         **         -          **         **         **         **         **         **          29          **         **         ** 
 
Effective sample                 21            -          -          -          **         **         -          **         **         **         **         **         **          18          **         **         ** 
 
Total                            30            -          -          -          **         **         -          **         **         **         **         **         **          27          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          1            -          -          -          **         **         -          **         **         **         **         **         **           1          **         **         ** 
                                  2%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           2%         **         **         ** 
 
2                  (2.0)          2            -          -          -          **         **         -          **         **         **         **         **         **           2          **         **         ** 
                                  6%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           6%         **         **         ** 
 
3                  (3.0)          4            -          -          -          **         **         -          **         **         **         **         **         **           3          **         **         ** 
                                 14%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          10%         **         **         ** 
 
4                  (4.0)          5            -          -          -          **         **         -          **         **         **         **         **         **           3          **         **         ** 
                                 16%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          12%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         15            -          -          -          **         **         -          **         **         **         **         **         **          15          **         **         ** 
                                 50%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          57%         **         **         ** 
 
It has had 
no impact                         2            -          -          -          **         **         -          **         **         **         **         **         **           2          **         **         ** 
                                  6%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           6%         **         **         ** 
 
Don't know                        2            -          -          -          **         **         -          **         **         **         **         **         **           2          **         **         ** 
                                  7%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           6%         **         **         ** 
 
Refused                           -            -          -          -          **         **         -          **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           -%         **         **         ** 
 
Net: low impact                   7            -          -          -          **         **         -          **         **         **         **         **         **           5          **         **         ** 
                                 21%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          18%         **         **         ** 
 
Net: High impact                 20            -          -          -          **         **         -          **         **         **         **         **         **          18          **         **         ** 
                                 66%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          69%         **         **         ** 
 
Mean Score                      4.2            -          -          -          **         **         -          **         **         **         **         **         **         4.3          **         **         ** 
Standard deviation             1.09            -          -          -          **         **         -          **         **         **         **         **         **        1.12          **         **         ** 
Standard error                  .25            -          -          -          **         **         -          **         **         **         **         **         **         .28          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 187 (continuation) 
<C6> What impact has this had on you.... Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample                 21            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Total                            30            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          1            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  2%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
2                  (2.0)          2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  6%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
3                  (3.0)          4            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 14%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
4                  (4.0)          5            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 16%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         15            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 50%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
It has had 
no impact                         2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  6%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Don't know                        2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Refused                           -            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  -%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Net: low impact                   7            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 21%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Net: High impact                 20            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 66%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Mean Score                      4.2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
Standard deviation             1.09            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
Standard error                  .25            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 187 (continuation) 
<C6> What impact has this had on you.... Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33           32         32         24         28          -           33         33         28         31          -           33         33         29         28          - 
 
Effective sample                 21           20         20         15         17          -           21         21         17         20          -           21         21         18         17          - 
 
Total                            30           29         29         19         23          -           30         30         23         30          -           30         30         25         24          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          1            1          1          *          1          -            1          1          1          1          -            1          1          1          1          - 
                                  2%           2%         2%         2%         3%         -%           2%         2%         3%         2%         -%           2%         2%         2%         3%         -% 
 
2                  (2.0)          2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  6%           6%         6%         9%         7%         -%           6%         6%         7%         6%         -%           6%         6%         7%         7%         -% 
 
3                  (3.0)          4            4          4          3          4          -            4          4          4          4          -            4          4          4          4          - 
                                 14%          15%        15%        13%        18%         -%          14%        14%        18%        13%         -%          14%        14%        17%        17%         -% 
 
4                  (4.0)          5            5          5          3          3          -            5          5          2          5          -            5          5          3          3          - 
                                 16%          17%        17%        17%        14%         -%          16%        16%         7%        16%         -%          16%        16%        13%        13%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         15           13         13          7          9          -           15         15         11         15          -           15         15         11         11          - 
                                 50%          47%        47%        38%        41%         -%          50%        50%        47%        50%         -%          50%        50%        45%        44%         -% 
 
It has had 
no impact                         2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  6%           6%         6%         9%         7%         -%           6%         6%         7%         6%         -%           6%         6%         7%         7%         -% 
 
Don't know                        2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  7%           8%         8%        12%        10%         -%           7%         7%        10%         7%         -%           7%         7%         9%         9%         -% 
 
Refused                           -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                   7            7          7          5          7          -            7          7          7          6          -            7          7          7          7          - 
                                 21%          23%        23%        25%        28%         -%          21%        21%        28%        21%         -%          21%        21%        26%        27%         -% 
 
Net: High impact                 20           18         18         10         13          -           20         20         13         20          -           20         20         14         14          - 
                                 66%          64%        64%        54%        55%         -%          66%        66%        55%        66%         -%          66%        66%        58%        57%         -% 
 
Mean Score                      4.2          4.2        4.2        4.0        4.0          -          4.2        4.2        4.1        4.2          -          4.2        4.2        4.1        4.1          - 
Standard deviation             1.09         1.11       1.11       1.21       1.20          -         1.09       1.09       1.23       1.10          -         1.09       1.09       1.18       1.18          - 
Standard error                  .25          .26        .26        .35        .31          -          .25        .25        .32        .26          -          .25        .25        .30        .31          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 187 (continuation) 
<C6> What impact has this had on you.... Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **           **        28          **         **        24            **         **         **         **           **         **         **         ** 
 
Effective sample                 21            **         **           **        18          **         **        17            **         **         **         **           **         **         **         ** 
 
Total                            30            **         **           **        27          **         **        24            **         **         **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          1            **         **           **         1          **         **         *            **         **         **         **           **         **         **         ** 
                                  2%           **         **           **         2%         **         **         2%           **         **         **         **           **         **         **         ** 
 
2                  (2.0)          2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  6%           **         **           **         6%         **         **         7%           **         **         **         **           **         **         **         ** 
 
3                  (3.0)          4            **         **           **         4          **         **         4            **         **         **         **           **         **         **         ** 
                                 14%           **         **           **        16%         **         **        16%           **         **         **         **           **         **         **         ** 
 
4                  (4.0)          5            **         **           **         5          **         **         5            **         **         **         **           **         **         **         ** 
                                 16%           **         **           **        18%         **         **        19%           **         **         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         15            **         **           **        12          **         **        12            **         **         **         **           **         **         **         ** 
                                 50%           **         **           **        45%         **         **        49%           **         **         **         **           **         **         **         ** 
 
It has had 
no impact                         2            **         **           **         2          **         **         -            **         **         **         **           **         **         **         ** 
                                  6%           **         **           **         6%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Don't know                        2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         6%         **         **         7%           **         **         **         **           **         **         **         ** 
 
Refused                           -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Net: low impact                   7            **         **           **         7          **         **         6            **         **         **         **           **         **         **         ** 
                                 21%           **         **           **        25%         **         **        25%           **         **         **         **           **         **         **         ** 
 
Net: High impact                 20            **         **           **        17          **         **        17            **         **         **         **           **         **         **         ** 
                                 66%           **         **           **        63%         **         **        68%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 187 (continuation) 
<C6> What impact has this had on you.... Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **           **        28          **         **        24            **         **         **         **           **         **         **         ** 
 
Effective sample                 21            **         **           **        18          **         **        17            **         **         **         **           **         **         **         ** 
 
Total                            30            **         **           **        27          **         **        24            **         **         **         **           **         **         **         ** 
 
Mean Score                      4.2            **         **           **       4.1          **         **       4.1            **         **         **         **           **         **         **         ** 
Standard deviation             1.09            **         **           **      1.13          **         **      1.10            **         **         **         **           **         **         **         ** 
Standard error                  .25            **         **           **       .28          **         **       .28            **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 187 (continuation) 
<C6> What impact has this had on you.... Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   33            ** 
 
Effective sample                 21            ** 
 
Total                            30            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          1            ** 
                                  2%           ** 
 
2                  (2.0)          2            ** 
                                  6%           ** 
 
3                  (3.0)          4            ** 
                                 14%           ** 
 
4                  (4.0)          5            ** 
                                 16%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         15            ** 
                                 50%           ** 
 
It has had 
no impact                         2            ** 
                                  6%           ** 
 
Don't know                        2            ** 
                                  7%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                   7            ** 
                                 21%           ** 
 
Net: High impact                 20            ** 
                                 66%           ** 
 
Mean Score                      4.2            ** 
Standard deviation             1.09            ** 
Standard error                  .25            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 187 (continuation) 
<C6> What impact has this had on you.... Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **        26         24         21         28         26         22          **         **         **        21          ** 
 
Effective sample                 21            **        17         15         13         18         17         14          **         **         **        14          ** 
 
Total                            30            **        23         21         18         26         25         20          **         **         **        19          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          1            **         *          1          1          1          1          1          **         **         **         *          ** 
                                  2%           **         1%         3%         3%         2%         2%         3%         **         **         **         1%         ** 
 
2                  (2.0)          2            **         2          2          -          2          2          2          **         **         **         2          ** 
                                  6%           **         7%         8%         -%         7%         7%         9%         **         **         **         9%         ** 
 
3                  (3.0)          4            **         3          4          2          4          2          2          **         **         **         2          ** 
                                 14%           **        11%        18%        12%        16%        10%        12%         **         **         **        12%         ** 
 
4                  (4.0)          5            **         5          3          1          3          5          2          **         **         **         3          ** 
                                 16%           **        21%        15%         8%        12%        18%         8%         **         **         **        16%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         15            **        10          8         10         12         12         10          **         **         **         8          ** 
                                 50%           **        43%        40%        58%        47%        47%        51%         **         **         **        42%         ** 
 
It has had 
no impact                         2            **         2          2          2          2          2          2          **         **         **         2          ** 
                                  6%           **         7%         8%         9%         7%         7%         8%         **         **         **         9%         ** 
 
Don't know                        2            **         2          2          2          2          2          2          **         **         **         2          ** 
                                  7%           **        10%         8%         9%         9%         9%         8%         **         **         **        11%         ** 
 
Refused                           -            **         -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           **         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Net: low impact                   7            **         4          6          3          7          5          5          **         **         **         4          ** 
                                 21%           **        19%        29%        15%        25%        19%        24%         **         **         **        22%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 187 (continuation) 
<C6> What impact has this had on you.... Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **        26         24         21         28         26         22          **         **         **        21          ** 
 
Effective sample                 21            **        17         15         13         18         17         14          **         **         **        14          ** 
 
Total                            30            **        23         21         18         26         25         20          **         **         **        19          ** 
 
Net: High impact                 20            **        15         11         12         15         16         12          **         **         **        11          ** 
                                 66%           **        64%        55%        66%        59%        66%        60%         **         **         **        58%         ** 
 
Mean Score                      4.2            **       4.2        4.0        4.4        4.1        4.2        4.2          **         **         **       4.1          ** 
Standard deviation             1.09            **      1.05       1.21       1.06       1.17       1.13       1.25          **         **         **      1.13          ** 
Standard error                  .25            **       .28        .34        .31        .30        .30        .36          **         **         **       .33          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 187 (continuation) 
<C6> What impact has this had on you.... Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33           28          **         **         **        23          **        22          **         **         **         **        26         28          **         **         ** 
 
Effective sample                 21           18          **         **         **        13          **        15          **         **         **         **        16         18          **         **         ** 
 
Total                            30           26          **         **         **        16          **        21          **         **         **         **        24         26          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          1            1          **         **         **         1          **         *          **         **         **         **         *          *          **         **         ** 
                                  2%           2%         **         **         **         4%         **         2%         **         **         **         **         1%         2%         **         **         ** 
 
2                  (2.0)          2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  6%           7%         **         **         **        11%         **         8%         **         **         **         **         7%         7%         **         **         ** 
 
3                  (3.0)          4            4          **         **         **         3          **         4          **         **         **         **         4          4          **         **         ** 
                                 14%          16%         **         **         **        16%         **        19%         **         **         **         **        17%        16%         **         **         ** 
 
4                  (4.0)          5            5          **         **         **         3          **         3          **         **         **         **         2          5          **         **         ** 
                                 16%          19%         **         **         **        20%         **        15%         **         **         **         **         7%        19%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         15           10          **         **         **         5          **         8          **         **         **         **        13         11          **         **         ** 
                                 50%          41%         **         **         **        34%         **        36%         **         **         **         **        52%        41%         **         **         ** 
 
It has had 
no impact                         2            2          **         **         **         -          **         2          **         **         **         **         2          2          **         **         ** 
                                  6%           7%         **         **         **         -%         **         8%         **         **         **         **         7%         7%         **         **         ** 
 
Don't know                        2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  7%           9%         **         **         **        14%         **        11%         **         **         **         **         9%         9%         **         **         ** 
 
Refused                           -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Net: low impact                   7            7          **         **         **         5          **         6          **         **         **         **         6          6          **         **         ** 
                                 21%          25%         **         **         **        31%         **        30%         **         **         **         **        24%        25%         **         **         ** 
 
Net: High impact                 20           15          **         **         **         9          **        11          **         **         **         **        14         15          **         **         ** 
                                 66%          59%         **         **         **        55%         **        52%         **         **         **         **        59%        60%         **         **         ** 
 
Mean Score                      4.2          4.0          **         **         **       3.8          **       3.9          **         **         **         **       4.2        4.1          **         **         ** 
Standard deviation             1.09         1.14          **         **         **      1.26          **      1.19          **         **         **         **      1.12       1.11          **         **         ** 
Standard error                  .25          .29          **         **         **       .37          **       .34          **         **         **         **       .30        .28          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 187 (continuation) 
<C6> What impact has this had on you.... Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   33           23          -          - 
 
Effective sample                 21           15          -          - 
 
Total                            30           22          -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          1            *          -          - 
                                  2%           1%         -%         -% 
 
2                  (2.0)          2            2          -          - 
                                  6%           8%         -%         -% 
 
3                  (3.0)          4            4          -          - 
                                 14%          19%         -%         -% 
 
4                  (4.0)          5            3          -          - 
                                 16%          14%         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         15            9          -          - 
                                 50%          41%         -%         -% 
 
It has had 
no impact                         2            2          -          - 
                                  6%           8%         -%         -% 
 
Don't know                        2            2          -          - 
                                  7%          10%         -%         -% 
 
Refused                           -            -          -          - 
                                  -%           -%         -%         -% 
 
Net: low impact                   7            6          -          - 
                                 21%          27%         -%         -% 
 
Net: High impact                 20           12          -          - 
                                 66%          55%         -%         -% 
 
Mean Score                      4.2          4.1          -          - 
Standard deviation             1.09         1.11          -          - 
Standard error                  .25          .31          -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            21            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            30            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app            18            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 59%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            1            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  2%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
FACETIME ---- 
social media site/app             1            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  2%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
MIXER ---- video 
sharing site/app                  *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
SKYPE ---- social 
media site/app                    *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 4            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 13%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            21            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            30            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
TIK TOK ---- social 
media site/app                    1            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
TWITTER ---- social 
media site/app                    2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
XBOX LIVE ---- gaming             *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Somewhere else 
(write in)                        *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  *%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                  5            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 15%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - Video 
Sharing Site or App               *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - Search Engine               2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                22            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 72%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - Instant Messenger           6            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 20%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            21            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            30            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
NET - Playing 
games on a site or app            2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   33            **         **           **         **         **         **         **          30          ** 
 
Effective sample size            21            **         **           **         **         **         **         **          18          ** 
 
Total                            30            **         **           **         **         **         **         **          25          ** 
 
FACEBOOK ---- 
social media site/app            18            **         **           **         **         **         **         **          16          ** 
                                 59%           **         **           **         **         **         **         **          64%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            1            **         **           **         **         **         **         **           1          ** 
                                  2%           **         **           **         **         **         **         **           3%         ** 
 
FACETIME ---- 
social media site/app             1            **         **           **         **         **         **         **           1          ** 
                                  2%           **         **           **         **         **         **         **           3%         ** 
 
GOOGLE ---- 
search engine                     2            **         **           **         **         **         **         **           *          ** 
                                  6%           **         **           **         **         **         **         **           1%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
IMESSAGE ---- 
instant messenger                 *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
INSTAGRAM ---- 
social media site/app             2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           9%         ** 
 
MIXER ---- video 
sharing site/app                  *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         **           **         **         **         **         **           2          ** 
                                  6%           **         **           **         **         **         **         **           8%         ** 
 
SKYPE ---- social 
media site/app                    *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
SNAPCHAT ---- 
instant messenger                 4            **         **           **         **         **         **         **           2          ** 
                                 13%           **         **           **         **         **         **         **           9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   33            **         **           **         **         **         **         **          30          ** 
 
Effective sample size            21            **         **           **         **         **         **         **          18          ** 
 
Total                            30            **         **           **         **         **         **         **          25          ** 
 
TIK TOK ---- social 
media site/app                    1            **         **           **         **         **         **         **           1          ** 
                                  5%           **         **           **         **         **         **         **           6%         ** 
 
TWITCH ---- video 
sharing site/app                  *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
TWITTER ---- social 
media site/app                    2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           8%         ** 
 
WHATSAPP ---- 
instant messenger                 2            **         **           **         **         **         **         **           2          ** 
                                  6%           **         **           **         **         **         **         **           7%         ** 
 
XBOX LIVE ---- gaming             *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
Somewhere else 
(write in)                        *            **         **           **         **         **         **         **           *          ** 
                                  *%           **         **           **         **         **         **         **           1%         ** 
 
(Dont know / 
 Can't remember)                  5            **         **           **         **         **         **         **           5          ** 
                                 15%           **         **           **         **         **         **         **          19%         ** 
 
NET - Video 
Sharing Site or App               *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
NET - Search Engine               2            **         **           **         **         **         **         **           *          ** 
                                  6%           **         **           **         **         **         **         **           1%         ** 
 
NET - Social 
Media Site or App                22            **         **           **         **         **         **         **          18          ** 
                                 72%           **         **           **         **         **         **         **          72%         ** 
 
NET - Instant Messenger           6            **         **           **         **         **         **         **           4          ** 
                                 20%           **         **           **         **         **         **         **          17%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   33            **         **           **         **         **         **         **          30          ** 
 
Effective sample size            21            **         **           **         **         **         **         **          18          ** 
 
Total                            30            **         **           **         **         **         **         **          25          ** 
 
NET - Playing 
games on a site or app            2            **         **           **         **         **         **         **           2          ** 
                                  6%           **         **           **         **         **         **         **           8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            -          -          -          **         **         -          **         **         **         **         **         **          29          **         **         ** 
 
Effective sample size            21            -          -          -          **         **         -          **         **         **         **         **         **          18          **         **         ** 
 
Total                            30            -          -          -          **         **         -          **         **         **         **         **         **          27          **         **         ** 
 
FACEBOOK ---- 
social media site/app            18            -          -          -          **         **         -          **         **         **         **         **         **          16          **         **         ** 
                                 59%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          59%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            1            -          -          -          **         **         -          **         **         **         **         **         **           1          **         **         ** 
                                  2%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           2%         **         **         ** 
 
FACETIME ---- 
social media site/app             1            -          -          -          **         **         -          **         **         **         **         **         **           1          **         **         ** 
                                  2%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           2%         **         **         ** 
 
GOOGLE ---- 
search engine                     2            -          -          -          **         **         -          **         **         **         **         **         **           2          **         **         ** 
                                  6%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           7%         **         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            -          -          -          **         **         -          **         **         **         **         **         **           *          **         **         ** 
                                  1%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           1%         **         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            -          -          -          **         **         -          **         **         **         **         **         **           *          **         **         ** 
                                  1%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           1%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             2            -          -          -          **         **         -          **         **         **         **         **         **           2          **         **         ** 
                                  7%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           9%         **         **         ** 
 
MIXER ---- video 
sharing site/app                  *            -          -          -          **         **         -          **         **         **         **         **         **           *          **         **         ** 
                                  1%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           1%         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            -          -          -          **         **         -          **         **         **         **         **         **           2          **         **         ** 
                                  6%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           7%         **         **         ** 
 
SKYPE ---- social 
media site/app                    *            -          -          -          **         **         -          **         **         **         **         **         **           *          **         **         ** 
                                  1%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           1%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 4            -          -          -          **         **         -          **         **         **         **         **         **           4          **         **         ** 
                                 13%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          15%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            -          -          -          **         **         -          **         **         **         **         **         **          29          **         **         ** 
 
Effective sample size            21            -          -          -          **         **         -          **         **         **         **         **         **          18          **         **         ** 
 
Total                            30            -          -          -          **         **         -          **         **         **         **         **         **          27          **         **         ** 
 
TIK TOK ---- social 
media site/app                    1            -          -          -          **         **         -          **         **         **         **         **         **           -          **         **         ** 
                                  5%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           -%         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  *            -          -          -          **         **         -          **         **         **         **         **         **           *          **         **         ** 
                                  1%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           1%         **         **         ** 
 
TWITTER ---- social 
media site/app                    2            -          -          -          **         **         -          **         **         **         **         **         **           *          **         **         ** 
                                  7%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           2%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 2            -          -          -          **         **         -          **         **         **         **         **         **           *          **         **         ** 
                                  6%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           1%         **         **         ** 
 
XBOX LIVE ---- gaming             *            -          -          -          **         **         -          **         **         **         **         **         **           *          **         **         ** 
                                  1%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           1%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            -          -          -          **         **         -          **         **         **         **         **         **           *          **         **         ** 
                                  1%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           1%         **         **         ** 
 
Somewhere else 
(write in)                        *            -          -          -          **         **         -          **         **         **         **         **         **           *          **         **         ** 
                                  *%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           1%         **         **         ** 
 
(Dont know / 
 Can't remember)                  5            -          -          -          **         **         -          **         **         **         **         **         **           5          **         **         ** 
                                 15%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          18%         **         **         ** 
 
NET - Video 
Sharing Site or App               *            -          -          -          **         **         -          **         **         **         **         **         **           *          **         **         ** 
                                  1%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           1%         **         **         ** 
 
NET - Search Engine               2            -          -          -          **         **         -          **         **         **         **         **         **           2          **         **         ** 
                                  6%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           7%         **         **         ** 
 
NET - Social 
Media Site or App                22            -          -          -          **         **         -          **         **         **         **         **         **          18          **         **         ** 
                                 72%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          68%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            -          -          -          **         **         -          **         **         **         **         **         **          29          **         **         ** 
 
Effective sample size            21            -          -          -          **         **         -          **         **         **         **         **         **          18          **         **         ** 
 
Total                            30            -          -          -          **         **         -          **         **         **         **         **         **          27          **         **         ** 
 
NET - Instant Messenger           6            -          -          -          **         **         -          **         **         **         **         **         **           4          **         **         ** 
                                 20%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          17%         **         **         ** 
 
NET - Playing 
games on a site or app            2            -          -          -          **         **         -          **         **         **         **         **         **           2          **         **         ** 
                                  6%           -%         -%         -%         **         **         -%         **         **         **         **         **         **           7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            21            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Total                            30            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
FACEBOOK ---- 
social media site/app            18            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 59%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            1            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  2%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
FACETIME ---- 
social media site/app             1            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  2%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
GOOGLE ---- 
search engine                     2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  6%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            *            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
IMESSAGE ---- 
instant messenger                 *            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
INSTAGRAM ---- 
social media site/app             2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
MIXER ---- video 
sharing site/app                  *            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  6%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
SKYPE ---- social 
media site/app                    *            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            21            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Total                            30            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
SNAPCHAT ---- 
instant messenger                 4            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 13%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
TIK TOK ---- social 
media site/app                    1            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  5%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
TWITCH ---- video 
sharing site/app                  *            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
TWITTER ---- social 
media site/app                    2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
WHATSAPP ---- 
instant messenger                 2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  6%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
XBOX LIVE ---- gaming             *            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
YOUTUBE ---- video 
sharing site/app                  *            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Somewhere else 
(write in)                        *            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  *%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
(Dont know / 
 Can't remember)                  5            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 15%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
NET - Video 
Sharing Site or App               *            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  1%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
NET - Search Engine               2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  6%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2719 
Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            21            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Total                            30            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
NET - Social 
Media Site or App                22            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 72%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
NET - Instant Messenger           6            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 20%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
NET - Playing 
games on a site or app            2            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  6%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2720 
Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33           32         32         24         28          -           33         33         28         31          -           33         33         29         28          - 
 
Effective sample size            21           20         20         15         17          -           21         21         17         20          -           21         21         18         17          - 
 
Total                            30           29         29         19         23          -           30         30         23         30          -           30         30         25         24          - 
 
FACEBOOK ---- 
social media site/app            18           16         16         10         12          -           18         18         12         17          -           18         18         14         12          - 
                                 59%          56%        56%        53%        54%         -%          59%        59%        54%        58%         -%          59%        59%        57%        50%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            1            1          1          1          1          -            1          1          1          1          -            1          1          1          *          - 
                                  2%           2%         2%         3%         3%         -%           2%         2%         3%         2%         -%           2%         2%         3%         1%         -% 
 
FACETIME ---- 
social media site/app             1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  2%           2%         2%         3%         3%         -%           2%         2%         3%         2%         -%           2%         2%         3%         3%         -% 
 
GOOGLE ---- 
search engine                     2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  6%           6%         6%        10%         8%         -%           6%         6%         8%         6%         -%           6%         6%         7%         7%         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
IMESSAGE ---- 
instant messenger                 *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
INSTAGRAM ---- 
social media site/app             2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  7%           8%         8%        10%         8%         -%           7%         7%         8%         6%         -%           7%         7%         8%         8%         -% 
 
MIXER ---- video 
sharing site/app                  *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  6%           7%         7%        10%         8%         -%           6%         6%         8%         6%         -%           6%         6%         8%         8%         -% 
 
SKYPE ---- social 
media site/app                    *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33           32         32         24         28          -           33         33         28         31          -           33         33         29         28          - 
 
Effective sample size            21           20         20         15         17          -           21         21         17         20          -           21         21         18         17          - 
 
Total                            30           29         29         19         23          -           30         30         23         30          -           30         30         25         24          - 
 
SNAPCHAT ---- 
instant messenger                 4            4          4          2          2          -            4          4          4          4          -            4          4          2          2          - 
                                 13%          14%        14%        11%        10%         -%          13%        13%        17%        13%         -%          13%        13%         9%         9%         -% 
 
TIK TOK ---- social 
media site/app                    1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  5%           5%         5%         8%         7%         -%           5%         5%         7%         5%         -%           5%         5%         6%         6%         -% 
 
TWITCH ---- video 
sharing site/app                  *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
TWITTER ---- social 
media site/app                    2            2          2          *          2          -            2          2          2          2          -            2          2          2          2          - 
                                  7%           7%         7%         2%         9%         -%           7%         7%         9%         7%         -%           7%         7%         8%         8%         -% 
 
WHATSAPP ---- 
instant messenger                 2            2          2          *          2          -            2          2          2          2          -            2          2          2          2          - 
                                  6%           6%         6%         1%         8%         -%           6%         6%         8%         6%         -%           6%         6%         8%         8%         -% 
 
XBOX LIVE ---- gaming             *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
YOUTUBE ---- video 
sharing site/app                  *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Somewhere else 
(write in)                        *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           1%         1%         1%         1%         -%           *%         *%         1%         1%         -%           *%         *%         1%         1%         -% 
 
(Dont know / 
 Can't remember)                  5            5          5          3          3          -            5          5          3          5          -            5          5          5          5          - 
                                 15%          16%        16%        15%        12%         -%          15%        15%        12%        16%         -%          15%        15%        19%        19%         -% 
 
NET - Video 
Sharing Site or App               *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33           32         32         24         28          -           33         33         28         31          -           33         33         29         28          - 
 
Effective sample size            21           20         20         15         17          -           21         21         17         20          -           21         21         18         17          - 
 
Total                            30           29         29         19         23          -           30         30         23         30          -           30         30         25         24          - 
 
NET - Search Engine               2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  6%           6%         6%        10%         8%         -%           6%         6%         8%         6%         -%           6%         6%         7%         7%         -% 
 
NET - Social 
Media Site or App                22           20         20         12         16          -           22         22         16         21          -           22         22         16         16          - 
                                 72%          70%        70%        65%        71%         -%          72%        72%        71%        71%         -%          72%        72%        65%        66%         -% 
 
NET - Instant Messenger           6            6          6          3          4          -            6          6          6          6          -            6          6          4          4          - 
                                 20%          21%        21%        13%        19%         -%          20%        20%        26%        20%         -%          20%        20%        17%        16%         -% 
 
NET - Playing 
games on a site or app            2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  6%           7%         7%        10%         8%         -%           6%         6%         8%         6%         -%           6%         6%         8%         8%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **           **        28          **         **        24            **         **         **         **           **         **         **         ** 
 
Effective sample size            21            **         **           **        18          **         **        17            **         **         **         **           **         **         **         ** 
 
Total                            30            **         **           **        27          **         **        24            **         **         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app            18            **         **           **        15          **         **        12            **         **         **         **           **         **         **         ** 
                                 59%           **         **           **        55%         **         **        51%           **         **         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            1            **         **           **         1          **         **         1            **         **         **         **           **         **         **         ** 
                                  2%           **         **           **         2%         **         **         3%           **         **         **         **           **         **         **         ** 
 
FACETIME ---- 
social media site/app             1            **         **           **         1          **         **         1            **         **         **         **           **         **         **         ** 
                                  2%           **         **           **         2%         **         **         3%           **         **         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  6%           **         **           **         7%         **         **         7%           **         **         **         **           **         **         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             2            **         **           **         2          **         **         1            **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         9%         **         **         2%           **         **         **         **           **         **         **         ** 
 
MIXER ---- video 
sharing site/app                  *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  6%           **         **           **         7%         **         **         8%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **           **        28          **         **        24            **         **         **         **           **         **         **         ** 
 
Effective sample size            21            **         **           **        18          **         **        17            **         **         **         **           **         **         **         ** 
 
Total                            30            **         **           **        27          **         **        24            **         **         **         **           **         **         **         ** 
 
SKYPE ---- social 
media site/app                    *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 4            **         **           **         4          **         **         4            **         **         **         **           **         **         **         ** 
                                 13%           **         **           **        15%         **         **        16%           **         **         **         **           **         **         **         ** 
 
TIK TOK ---- social 
media site/app                    1            **         **           **         1          **         **         1            **         **         **         **           **         **         **         ** 
                                  5%           **         **           **         6%         **         **         6%           **         **         **         **           **         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
TWITTER ---- social 
media site/app                    2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         8%         **         **         8%           **         **         **         **           **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  6%           **         **           **         7%         **         **         8%           **         **         **         **           **         **         **         ** 
 
XBOX LIVE ---- gaming             *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
Somewhere else 
(write in)                        *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  *%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **           **        28          **         **        24            **         **         **         **           **         **         **         ** 
 
Effective sample size            21            **         **           **        18          **         **        17            **         **         **         **           **         **         **         ** 
 
Total                            30            **         **           **        27          **         **        24            **         **         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                  5            **         **           **         4          **         **         4            **         **         **         **           **         **         **         ** 
                                 15%           **         **           **        16%         **         **        17%           **         **         **         **           **         **         **         ** 
 
NET - Video 
Sharing Site or App               *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
NET - Search Engine               2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  6%           **         **           **         7%         **         **         7%           **         **         **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                22            **         **           **        18          **         **        16            **         **         **         **           **         **         **         ** 
                                 72%           **         **           **        70%         **         **        67%           **         **         **         **           **         **         **         ** 
 
NET - Instant Messenger           6            **         **           **         6          **         **         6            **         **         **         **           **         **         **         ** 
                                 20%           **         **           **        23%         **         **        24%           **         **         **         **           **         **         **         ** 
 
NET - Playing 
games on a site or app            2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  6%           **         **           **         7%         **         **         8%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   33            ** 
 
Effective sample size            21            ** 
 
Total                            30            ** 
 
FACEBOOK ---- 
social media site/app            18            ** 
                                 59%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            1            ** 
                                  2%           ** 
 
FACETIME ---- 
social media site/app             1            ** 
                                  2%           ** 
 
GOOGLE ---- 
search engine                     2            ** 
                                  6%           ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            ** 
                                  1%           ** 
 
IMESSAGE ---- 
instant messenger                 *            ** 
                                  1%           ** 
 
INSTAGRAM ---- 
social media site/app             2            ** 
                                  7%           ** 
 
MIXER ---- video 
sharing site/app                  *            ** 
                                  1%           ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            ** 
                                  6%           ** 
 
SKYPE ---- social 
media site/app                    *            ** 
                                  1%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   33            ** 
 
Effective sample size            21            ** 
 
Total                            30            ** 
 
SNAPCHAT ---- 
instant messenger                 4            ** 
                                 13%           ** 
 
TIK TOK ---- social 
media site/app                    1            ** 
                                  5%           ** 
 
TWITCH ---- video 
sharing site/app                  *            ** 
                                  1%           ** 
 
TWITTER ---- social 
media site/app                    2            ** 
                                  7%           ** 
 
WHATSAPP ---- 
instant messenger                 2            ** 
                                  6%           ** 
 
XBOX LIVE ---- gaming             *            ** 
                                  1%           ** 
 
YOUTUBE ---- video 
sharing site/app                  *            ** 
                                  1%           ** 
 
Somewhere else 
(write in)                        *            ** 
                                  *%           ** 
 
(Dont know / 
 Can't remember)                  5            ** 
                                 15%           ** 
 
NET - Video 
Sharing Site or App               *            ** 
                                  1%           ** 
 
NET - Search Engine               2            ** 
                                  6%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2728 
Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   33            ** 
 
Effective sample size            21            ** 
 
Total                            30            ** 
 
NET - Social 
Media Site or App                22            ** 
                                 72%           ** 
 
NET - Instant Messenger           6            ** 
                                 20%           ** 
 
NET - Playing 
games on a site or app            2            ** 
                                  6%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **        26         24         21         28         26         22          **         **         **        21          ** 
 
Effective sample size            21            **        17         15         13         18         17         14          **         **         **        14          ** 
 
Total                            30            **        23         21         18         26         25         20          **         **         **        19          ** 
 
FACEBOOK ---- 
social media site/app            18            **        15         11          9         16         17         13          **         **         **        13          ** 
                                 59%           **        65%        51%        50%        61%        66%        67%         **         **         **        66%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            1            **         1          1          1          *          1          *          **         **         **         *          ** 
                                  2%           **         3%         3%         4%         2%         3%         2%         **         **         **         2%         ** 
 
FACETIME ---- 
social media site/app             1            **         *          1          1          *          1          *          **         **         **         -          ** 
                                  2%           **         1%         3%         4%         2%         3%         2%         **         **         **         -%         ** 
 
GOOGLE ---- 
search engine                     2            **         *          2          2          2          *          -          **         **         **         -          ** 
                                  6%           **         1%         9%        10%         6%         1%         -%         **         **         **         -%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            **         *          *          *          -          *          -          **         **         **         -          ** 
                                  1%           **         1%         1%         1%         -%         1%         -%         **         **         **         -%         ** 
 
IMESSAGE ---- 
instant messenger                 *            **         *          *          *          -          *          -          **         **         **         -          ** 
                                  1%           **         1%         1%         1%         -%         1%         -%         **         **         **         -%         ** 
 
INSTAGRAM ---- 
social media site/app             2            **         2          2          2          2          2          2          **         **         **         2          ** 
                                  7%           **         8%         9%        13%         8%         9%        10%         **         **         **         9%         ** 
 
MIXER ---- video 
sharing site/app                  *            **         *          *          *          -          *          -          **         **         **         -          ** 
                                  1%           **         1%         1%         1%         -%         1%         -%         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **        26         24         21         28         26         22          **         **         **        21          ** 
 
Effective sample size            21            **        17         15         13         18         17         14          **         **         **        14          ** 
 
Total                            30            **        23         21         18         26         25         20          **         **         **        19          ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         2          2          2          2          2          2          **         **         **         2          ** 
                                  6%           **         8%         9%        11%         7%         8%         8%         **         **         **         9%         ** 
 
SKYPE ---- social 
media site/app                    *            **         *          *          *          -          *          -          **         **         **         -          ** 
                                  1%           **         1%         1%         1%         -%         1%         -%         **         **         **         -%         ** 
 
SNAPCHAT ---- 
instant messenger                 4            **         4          4          4          4          4          4          **         **         **         4          ** 
                                 13%           **        17%        19%        22%        15%        16%        19%         **         **         **        19%         ** 
 
TIK TOK ---- social 
media site/app                    1            **         1          1          1          1          1          -          **         **         **         1          ** 
                                  5%           **         6%         7%         8%         6%         6%         -%         **         **         **         8%         ** 
 
TWITCH ---- video 
sharing site/app                  *            **         *          *          *          -          *          -          **         **         **         -          ** 
                                  1%           **         1%         1%         1%         -%         1%         -%         **         **         **         -%         ** 
 
TWITTER ---- social 
media site/app                    2            **         2          2          *          2          2          2          **         **         **         2          ** 
                                  7%           **         9%        10%         1%         7%         8%         9%         **         **         **         9%         ** 
 
WHATSAPP ---- 
instant messenger                 2            **         2          2          *          2          2          2          **         **         **         2          ** 
                                  6%           **         8%         9%         1%         6%         7%         8%         **         **         **         8%         ** 
 
XBOX LIVE ---- gaming             *            **         *          *          *          -          *          -          **         **         **         -          ** 
                                  1%           **         1%         1%         1%         -%         1%         -%         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **        26         24         21         28         26         22          **         **         **        21          ** 
 
Effective sample size            21            **        17         15         13         18         17         14          **         **         **        14          ** 
 
Total                            30            **        23         21         18         26         25         20          **         **         **        19          ** 
 
YOUTUBE ---- video 
sharing site/app                  *            **         *          *          *          -          *          -          **         **         **         -          ** 
                                  1%           **         1%         1%         1%         -%         1%         -%         **         **         **         -%         ** 
 
Somewhere else 
(write in)                        *            **         *          *          *          *          *          -          **         **         **         -          ** 
                                  *%           **         1%         1%         1%         1%         1%         -%         **         **         **         -%         ** 
 
(Dont know / 
 Can't remember)                  5            **         2          2          3          2          2          1          **         **         **         1          ** 
                                 15%           **        10%        11%        15%         9%         9%         3%         **         **         **         6%         ** 
 
NET - Video 
Sharing Site or App               *            **         *          *          *          -          *          -          **         **         **         -          ** 
                                  1%           **         1%         1%         1%         -%         1%         -%         **         **         **         -%         ** 
 
NET - Search Engine               2            **         *          2          2          2          *          -          **         **         **         -          ** 
                                  6%           **         1%         9%        10%         6%         1%         -%         **         **         **         -%         ** 
 
NET - Social 
Media Site or App                22            **        19         15         11         20         21         17          **         **         **        16          ** 
                                 72%           **        80%        70%        63%        76%        82%        86%         **         **         **        83%         ** 
 
NET - Instant Messenger           6            **         6          6          4          6          6          6          **         **         **         6          ** 
                                 20%           **        26%        29%        25%        23%        24%        29%         **         **         **        30%         ** 
 
NET - Playing 
games on a site or app            2            **         2          2          2          2          2          2          **         **         **         2          ** 
                                  6%           **         8%         9%        11%         7%         8%         8%         **         **         **         9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33           28          **         **         **        23          **        22          **         **         **         **        26         28          **         **         ** 
 
Effective sample size            21           18          **         **         **        13          **        15          **         **         **         **        16         18          **         **         ** 
 
Total                            30           26          **         **         **        16          **        21          **         **         **         **        24         26          **         **         ** 
 
FACEBOOK ---- 
social media site/app            18           16          **         **         **        11          **        13          **         **         **         **        15         17          **         **         ** 
                                 59%          61%         **         **         **        69%         **        61%         **         **         **         **        61%        67%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            1            1          **         **         **         *          **         -          **         **         **         **         *          1          **         **         ** 
                                  2%           3%         **         **         **         1%         **         -%         **         **         **         **         1%         3%         **         **         ** 
 
FACETIME ---- 
social media site/app             1            1          **         **         **         1          **         *          **         **         **         **         *          1          **         **         ** 
                                  2%           3%         **         **         **         4%         **         2%         **         **         **         **         1%         3%         **         **         ** 
 
GOOGLE ---- 
search engine                     2            2          **         **         **         *          **         2          **         **         **         **         2          2          **         **         ** 
                                  6%           7%         **         **         **         1%         **         8%         **         **         **         **         7%         7%         **         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            *            *          **         **         **         *          **         -          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         **         **         **         1%         **         -%         **         **         **         **         1%         1%         **         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            *          **         **         **         *          **         -          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         **         **         **         1%         **         -%         **         **         **         **         1%         1%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             2            2          **         **         **         1          **         2          **         **         **         **         2          2          **         **         ** 
                                  7%           9%         **         **         **         4%         **         8%         **         **         **         **         9%         9%         **         **         ** 
 
MIXER ---- video 
sharing site/app                  *            *          **         **         **         *          **         -          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         **         **         **         1%         **         -%         **         **         **         **         1%         1%         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  6%           7%         **         **         **        12%         **         8%         **         **         **         **         8%         7%         **         **         ** 
 
SKYPE ---- social 
media site/app                    *            *          **         **         **         *          **         -          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         **         **         **         1%         **         -%         **         **         **         **         1%         1%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 4            4          **         **         **         2          **         2          **         **         **         **         4          4          **         **         ** 
                                 13%          16%         **         **         **        14%         **         8%         **         **         **         **        17%        15%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33           28          **         **         **        23          **        22          **         **         **         **        26         28          **         **         ** 
 
Effective sample size            21           18          **         **         **        13          **        15          **         **         **         **        16         18          **         **         ** 
 
Total                            30           26          **         **         **        16          **        21          **         **         **         **        24         26          **         **         ** 
 
TIK TOK ---- social 
media site/app                    1            1          **         **         **         1          **         1          **         **         **         **         -          1          **         **         ** 
                                  5%           6%         **         **         **        10%         **         7%         **         **         **         **         -%         6%         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  *            *          **         **         **         *          **         -          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         **         **         **         1%         **         -%         **         **         **         **         1%         1%         **         **         ** 
 
TWITTER ---- social 
media site/app                    2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  7%           8%         **         **         **        13%         **         9%         **         **         **         **         8%         8%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  6%           7%         **         **         **        12%         **         8%         **         **         **         **         8%         7%         **         **         ** 
 
XBOX LIVE ---- gaming             *            *          **         **         **         *          **         -          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         **         **         **         1%         **         -%         **         **         **         **         1%         1%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            *          **         **         **         *          **         -          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         **         **         **         1%         **         -%         **         **         **         **         1%         1%         **         **         ** 
 
Somewhere else 
(write in)                        *            -          **         **         **         -          **         *          **         **         **         **         *          *          **         **         ** 
                                  *%           -%         **         **         **         -%         **         1%         **         **         **         **         1%         1%         **         **         ** 
 
(Dont know / 
 Can't remember)                  5            2          **         **         **         1          **         3          **         **         **         **         3          1          **         **         ** 
                                 15%           9%         **         **         **         7%         **        13%         **         **         **         **        11%         2%         **         **         ** 
 
NET - Video 
Sharing Site or App               *            *          **         **         **         *          **         -          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         **         **         **         1%         **         -%         **         **         **         **         1%         1%         **         **         ** 
 
NET - Search Engine               2            2          **         **         **         *          **         2          **         **         **         **         2          2          **         **         ** 
                                  6%           7%         **         **         **         1%         **         8%         **         **         **         **         7%         7%         **         **         ** 
 
NET - Social 
Media Site or App                22           20          **         **         **        13          **        15          **         **         **         **        18         21          **         **         ** 
                                 72%          77%         **         **         **        82%         **        71%         **         **         **         **        75%        83%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33           28          **         **         **        23          **        22          **         **         **         **        26         28          **         **         ** 
 
Effective sample size            21           18          **         **         **        13          **        15          **         **         **         **        16         18          **         **         ** 
 
Total                            30           26          **         **         **        16          **        21          **         **         **         **        24         26          **         **         ** 
 
NET - Instant Messenger           6            6          **         **         **         4          **         3          **         **         **         **         6          6          **         **         ** 
                                 20%          24%         **         **         **        24%         **        16%         **         **         **         **        23%        23%         **         **         ** 
 
NET - Playing 
games on a site or app            2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  6%           7%         **         **         **        12%         **         8%         **         **         **         **         8%         7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   33           23          -          - 
 
Effective sample size            21           15          -          - 
 
Total                            30           22          -          - 
 
FACEBOOK ---- 
social media site/app            18           15          -          - 
                                 59%          68%         -%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            1            -          -          - 
                                  2%           -%         -%         -% 
 
FACETIME ---- 
social media site/app             1            -          -          - 
                                  2%           -%         -%         -% 
 
GOOGLE ---- 
search engine                     2            2          -          - 
                                  6%           7%         -%         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            *            -          -          - 
                                  1%           -%         -%         -% 
 
IMESSAGE ---- 
instant messenger                 *            -          -          - 
                                  1%           -%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             2            2          -          - 
                                  7%           9%         -%         -% 
 
MIXER ---- video 
sharing site/app                  *            -          -          - 
                                  1%           -%         -%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          -          - 
                                  6%           8%         -%         -% 
 
SKYPE ---- social 
media site/app                    *            -          -          - 
                                  1%           -%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                 4            2          -          - 
                                 13%           9%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   33           23          -          - 
 
Effective sample size            21           15          -          - 
 
Total                            30           22          -          - 
 
TIK TOK ---- social 
media site/app                    1            1          -          - 
                                  5%           7%         -%         -% 
 
TWITCH ---- video 
sharing site/app                  *            -          -          - 
                                  1%           -%         -%         -% 
 
TWITTER ---- social 
media site/app                    2            2          -          - 
                                  7%           8%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 2            2          -          - 
                                  6%           7%         -%         -% 
 
XBOX LIVE ---- gaming             *            -          -          - 
                                  1%           -%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                  *            -          -          - 
                                  1%           -%         -%         -% 
 
Somewhere else 
(write in)                        *            -          -          - 
                                  *%           -%         -%         -% 
 
(Dont know / 
 Can't remember)                  5            2          -          - 
                                 15%          10%         -%         -% 
 
NET - Video 
Sharing Site or App               *            -          -          - 
                                  1%           -%         -%         -% 
 
NET - Search Engine               2            2          -          - 
                                  6%           7%         -%         -% 
 
NET - Social 
Media Site or App                22           17          -          - 
                                 72%          75%         -%         -% 
 
NET - Instant Messenger           6            4          -          - 
                                 20%          16%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 188 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Stalking/cyberstalking (harassment from other internet users) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   33           23          -          - 
 
Effective sample size            21           15          -          - 
 
Total                            30           22          -          - 
 
NET - Playing 
games on a site or app            2            2          -          - 
                                  6%           8%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2738 
Table 189 
<C8> And did your most recent experience of Stalking/cyberstalking (harassment from other internet users) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            21            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            30            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Someone you don't 
know personally                  12            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 38%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Someone you 
know personally                  10            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 31%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
It wasn’t sent to me              5            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 16%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
(Don't know)                      4            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 14%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 189 (continuation) 
<C8> And did your most recent experience of Stalking/cyberstalking (harassment from other internet users) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   33            **         **           **         **         **         **         **          30          ** 
 
Effective sample size            21            **         **           **         **         **         **         **          18          ** 
 
Total                            30            **         **           **         **         **         **         **          25          ** 
 
Someone you don't 
know personally                  12            **         **           **         **         **         **         **           8          ** 
                                 38%           **         **           **         **         **         **         **          32%         ** 
 
Someone you 
know personally                  10            **         **           **         **         **         **         **           8          ** 
                                 31%           **         **           **         **         **         **         **          31%         ** 
 
It wasn’t sent to me              5            **         **           **         **         **         **         **           5          ** 
                                 16%           **         **           **         **         **         **         **          19%         ** 
 
(Don't know)                      4            **         **           **         **         **         **         **           4          ** 
                                 14%           **         **           **         **         **         **         **          17%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 189 (continuation) 
<C8> And did your most recent experience of Stalking/cyberstalking (harassment from other internet users) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            -          -          -          **         **         -          **         **         **         **         **         **          29          **         **         ** 
 
Effective sample size            21            -          -          -          **         **         -          **         **         **         **         **         **          18          **         **         ** 
 
Total                            30            -          -          -          **         **         -          **         **         **         **         **         **          27          **         **         ** 
 
Someone you don't 
know personally                  12            -          -          -          **         **         -          **         **         **         **         **         **          10          **         **         ** 
                                 38%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          38%         **         **         ** 
 
Someone you 
know personally                  10            -          -          -          **         **         -          **         **         **         **         **         **           9          **         **         ** 
                                 31%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          34%         **         **         ** 
 
It wasn’t sent to me              5            -          -          -          **         **         -          **         **         **         **         **         **           3          **         **         ** 
                                 16%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          12%         **         **         ** 
 
(Don't know)                      4            -          -          -          **         **         -          **         **         **         **         **         **           4          **         **         ** 
                                 14%           -%         -%         -%         **         **         -%         **         **         **         **         **         **          16%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 189 (continuation) 
<C8> And did your most recent experience of Stalking/cyberstalking (harassment from other internet users) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            21            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Total                            30            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Someone you don't 
know personally                  12            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 38%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Someone you 
know personally                  10            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 31%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
It wasn’t sent to me              5            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 16%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
(Don't know)                      4            **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                 14%           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 189 (continuation) 
<C8> And did your most recent experience of Stalking/cyberstalking (harassment from other internet users) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33           32         32         24         28          -           33         33         28         31          -           33         33         29         28          - 
 
Effective sample size            21           20         20         15         17          -           21         21         17         20          -           21         21         18         17          - 
 
Total                            30           29         29         19         23          -           30         30         23         30          -           30         30         25         24          - 
 
Someone you don't 
know personally                  12           10         10          5          8          -           12         12          7         11          -           12         12          9          9          - 
                                 38%          35%        35%        28%        33%         -%          38%        38%        32%        38%         -%          38%        38%        38%        38%         -% 
 
Someone you 
know personally                  10           10         10          6          6          -           10         10          6          9          -           10         10          6          6          - 
                                 31%          33%        33%        33%        27%         -%          31%        31%        28%        31%         -%          31%        31%        25%        26%         -% 
 
It wasn’t sent to me              5            5          5          3          5          -            5          5          5          5          -            5          5          5          4          - 
                                 16%          17%        17%        16%        21%         -%          16%        16%        21%        16%         -%          16%        16%        20%        18%         -% 
 
(Don't know)                      4            4          4          4          4          -            4          4          4          4          -            4          4          4          4          - 
                                 14%          15%        15%        23%        19%         -%          14%        14%        19%        15%         -%          14%        14%        18%        18%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 189 (continuation) 
<C8> And did your most recent experience of Stalking/cyberstalking (harassment from other internet users) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **         **           **        28          **         **        24            **         **         **         **           **         **         **         ** 
 
Effective sample size            21            **         **           **        18          **         **        17            **         **         **         **           **         **         **         ** 
 
Total                            30            **         **           **        27          **         **        24            **         **         **         **           **         **         **         ** 
 
Someone you don't 
know personally                  12            **         **           **         9          **         **         9            **         **         **         **           **         **         **         ** 
                                 38%           **         **           **        35%         **         **        37%           **         **         **         **           **         **         **         ** 
 
Someone you 
know personally                  10            **         **           **         9          **         **         8            **         **         **         **           **         **         **         ** 
                                 31%           **         **           **        33%         **         **        35%           **         **         **         **           **         **         **         ** 
 
It wasn’t sent to me              5            **         **           **         5          **         **         3            **         **         **         **           **         **         **         ** 
                                 16%           **         **           **        18%         **         **        12%           **         **         **         **           **         **         **         ** 
 
(Don't know)                      4            **         **           **         4          **         **         4            **         **         **         **           **         **         **         ** 
                                 14%           **         **           **        15%         **         **        16%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 189 (continuation) 
<C8> And did your most recent experience of Stalking/cyberstalking (harassment from other internet users) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   33            ** 
 
Effective sample size            21            ** 
 
Total                            30            ** 
 
Someone you don't 
know personally                  12            ** 
                                 38%           ** 
 
Someone you 
know personally                  10            ** 
                                 31%           ** 
 
It wasn’t sent to me              5            ** 
                                 16%           ** 
 
(Don't know)                      4            ** 
                                 14%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 189 (continuation) 
<C8> And did your most recent experience of Stalking/cyberstalking (harassment from other internet users) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33            **        26         24         21         28         26         22          **         **         **        21          ** 
 
Effective sample size            21            **        17         15         13         18         17         14          **         **         **        14          ** 
 
Total                            30            **        23         21         18         26         25         20          **         **         **        19          ** 
 
Someone you don't 
know personally                  12            **         5          6          7          9          7          6          **         **         **         5          ** 
                                 38%           **        24%        27%        38%        35%        28%        29%         **         **         **        24%         ** 
 
Someone you 
know personally                  10            **        10          7          4          8          9          7          **         **         **         8          ** 
                                 31%           **        41%        34%        20%        31%        37%        36%         **         **         **        40%         ** 
 
It wasn’t sent to me              5            **         4          4          3          5          5          5          **         **         **         4          ** 
                                 16%           **        19%        21%        18%        19%        19%        24%         **         **         **        22%         ** 
 
(Don't know)                      4            **         4          4          4          4          4          2          **         **         **         3          ** 
                                 14%           **        17%        18%        24%        15%        15%        11%         **         **         **        14%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 189 (continuation) 
<C8> And did your most recent experience of Stalking/cyberstalking (harassment from other internet users) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   33           28          **         **         **        23          **        22          **         **         **         **        26         28          **         **         ** 
 
Effective sample size            21           18          **         **         **        13          **        15          **         **         **         **        16         18          **         **         ** 
 
Total                            30           26          **         **         **        16          **        21          **         **         **         **        24         26          **         **         ** 
 
Someone you don't 
know personally                  12            7          **         **         **         4          **         7          **         **         **         **        10         10          **         **         ** 
                                 38%          29%         **         **         **        27%         **        32%         **         **         **         **        42%        38%         **         **         ** 
 
Someone you 
know personally                  10           10          **         **         **         6          **         6          **         **         **         **         8         10          **         **         ** 
                                 31%          37%         **         **         **        39%         **        29%         **         **         **         **        33%        37%         **         **         ** 
 
It wasn’t sent to me              5            5          **         **         **         3          **         4          **         **         **         **         4          5          **         **         ** 
                                 16%          19%         **         **         **        17%         **        20%         **         **         **         **        16%        18%         **         **         ** 
 
(Don't know)                      4            4          **         **         **         3          **         4          **         **         **         **         2          2          **         **         ** 
                                 14%          15%         **         **         **        17%         **        18%         **         **         **         **         9%         7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 189 (continuation) 
<C8> And did your most recent experience of Stalking/cyberstalking (harassment from other internet users) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Stalking/cyberstalking (harassment from other internet users) 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   33           23          -          - 
 
Effective sample size            21           15          -          - 
 
Total                            30           22          -          - 
 
Someone you don't 
know personally                  12            8          -          - 
                                 38%          38%         -%         -% 
 
Someone you 
know personally                  10            6          -          - 
                                 31%          27%         -%         -% 
 
It wasn’t sent to me              5            4          -          - 
                                 16%          18%         -%         -% 
 
(Don't know)                      4            4          -          - 
                                 14%          17%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 190 
<C5> How often do you experience People pretending to be another person when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           35         53            **        21          **         **         **         **         **          37         30         21            **        21         22         30 
 
Effective sample size            62           24         38            **        15          **         **         **         **         **          25         24         14            **        16         14         22 
 
Total                            93           38         55            **        19          **         **         **         **         **          32         38         22            **        23         20         34 
 
Daily/ most days                  3            *          3            **         2          **         **         **         **         **           2          1          -            **         -          1          2 
                                  3%           1%         5%           **         9%         **         **         **         **         **           7%         2%         -%           **         -%         4%         6% 
 
Weekly/ most weeks               10            7          3            **         1          **         **         **         **         **           4          4          2            **         3          2          5 
                                 11%          19%         6%           **         7%         **         **         **         **         **          11%        12%         9%           **        14%         9%        14% 
 
Monthly/ most months             19            7         11            **         3          **         **         **         **         **           6         10          3            **         8          4          5 
                                 20%          19%        21%           **        16%         **         **         **         **         **          17%        26%        15%           **        35%        21%        15% 
 
Less often than 
once a month                     47           17         30            **        13          **         **         **         **         **          19         15         13            **        10         11         15 
                                 51%          45%        55%           **        67%         **         **         **         **         **          59%        40%        58%           **        43%        55%        43% 
 
(Prefer not to answer)            2            2          *            **         *          **         **         **         **         **           *          2          -            **         -          -          2 
                                  2%           6%         *%           **         1%         **         **         **         **         **           1%         5%         -%           **         -%         -%         6% 
 
(Don't know)                     11            4          7            **         -          **         **         **         **         **           2          6          4            **         2          2          5 
                                 12%          10%        13%           **         -%         **         **         **         **         **           5%        14%        18%           **         7%        10%        16% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 190 (continuation) 
<C5> How often do you experience People pretending to be another person when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   88           36         52            **         **         **        35         52           81          ** 
 
Effective sample size            62           26         36            **         **         **        25         37           57          ** 
 
Total                            93           38         55            **         **         **        36         57           84          ** 
 
Daily/ most days                  3            -          3            **         **         **         2          1            3          ** 
                                  3%           -%         6%           **         **         **         5%         2%           4%         ** 
 
Weekly/ most weeks               10            3          7            **         **         **         6          4            8          ** 
                                 11%           9%        12%           **         **         **        16%         8%          10%         ** 
 
Monthly/ most months             19            9          9            **         **         **         7         12           17          ** 
                                 20%          25%        17%           **         **         **        20%        20%          20%         ** 
 
Less often than 
once a month                     47           21         26            **         **         **        16         31           42          ** 
                                 51%          56%        47%           **         **         **        44%        55%          50%         ** 
 
(Prefer not to answer)            2            *          2            **         **         **         *          2            2          ** 
                                  2%           1%         4%           **         **         **         1%         4%           3%         ** 
 
(Don't know)                     11            4          7            **         **         **         5          6           11          ** 
                                 12%          10%        14%           **         **         **        14%        11%          13%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 190 (continuation) 
<C5> How often do you experience People pretending to be another person when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88            **         **         **         **         **         **         **         **         **         **         **         **          74          **         **         ** 
 
Effective sample size            62            **         **         **         **         **         **         **         **         **         **         **         **          53          **         **         ** 
 
Total                            93            **         **         **         **         **         **         **         **         **         **         **         **          80          **         **         ** 
 
Daily/ most days                  3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
Weekly/ most weeks               10            **         **         **         **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 11%           **         **         **         **         **         **         **         **         **         **         **         **          13%         **         **         ** 
 
Monthly/ most months             19            **         **         **         **         **         **         **         **         **         **         **         **          15          **         **         ** 
                                 20%           **         **         **         **         **         **         **         **         **         **         **         **          18%         **         **         ** 
 
Less often than 
once a month                     47            **         **         **         **         **         **         **         **         **         **         **         **          39          **         **         ** 
                                 51%           **         **         **         **         **         **         **         **         **         **         **         **          49%         **         **         ** 
 
(Prefer not to answer)            2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
(Don't know)                     11            **         **         **         **         **         **         **         **         **         **         **         **          11          **         **         ** 
                                 12%           **         **         **         **         **         **         **         **         **         **         **         **          14%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 190 (continuation) 
<C5> How often do you experience People pretending to be another person when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           47          **         **         **         **           **        54           47         34          **         **          29         34         24          ** 
 
Effective sample size            62           36          **         **         **         **           **        36           33         25          **         **          23         23         16          ** 
 
Total                            93           52          **         **         **         **           **        50           50         36          **         **          38         33         22          ** 
 
Daily/ most days                  3            3          **         **         **         **           **         3            2          1          **         **           2          *          *          ** 
                                  3%           6%         **         **         **         **           **         6%           4%         2%         **         **           6%         1%         2%         ** 
 
Weekly/ most weeks               10            4          **         **         **         **           **         4            6          4          **         **           7          3          *          ** 
                                 11%           8%         **         **         **         **           **         8%          11%        12%         **         **          20%         8%         1%         ** 
 
Monthly/ most months             19           14          **         **         **         **           **         8           11          8          **         **           5          7          7          ** 
                                 20%          26%         **         **         **         **           **        16%          21%        21%         **         **          13%        20%        33%         ** 
 
Less often than 
once a month                     47           26          **         **         **         **           **        28           24         19          **         **          18         21          8          ** 
                                 51%          51%         **         **         **         **           **        55%          48%        53%         **         **          47%        64%        38%         ** 
 
(Prefer not to answer)            2            -          **         **         **         **           **         -            *          2          **         **           *          -          2          ** 
                                  2%           -%         **         **         **         **           **         -%           *%         6%         **         **           1%         -%         9%         ** 
 
(Don't know)                     11            5          **         **         **         **           **         7            7          2          **         **           5          2          4          ** 
                                 12%          10%         **         **         **         **           **        15%          14%         6%         **         **          14%         6%        17%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 190 (continuation) 
<C5> How often do you experience People pretending to be another person when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           81         80         65         70          **          88         88         80         84          -           88         88         75         66          - 
 
Effective sample size            62           57         56         45         48          **          62         62         58         60          -           62         62         52         45          - 
 
Total                            93           84         83         65         69          **          93         93         88         90          -           93         93         79         67          - 
 
Daily/ most days                  3            1          1          1          1          **           3          3          3          3          -            3          3          3          3          - 
                                  3%           2%         2%         2%         2%         **           3%         3%         3%         3%         -%           3%         3%         4%         5%         -% 
 
Weekly/ most weeks               10           10         10         10         10          **          10         10         10         10          -           10         10          8          6          - 
                                 11%          12%        12%        16%        15%         **          11%        11%        12%        11%         -%          11%        11%        11%        10%         -% 
 
Monthly/ most months             19           15         15         11         11          **          19         19         19         19          -           19         19         17         13          - 
                                 20%          18%        18%        17%        16%         **          20%        20%        21%        21%         -%          20%        20%        21%        20%         -% 
 
Less often than 
once a month                     47           44         43         29         33          **          47         47         42         45          -           47         47         37         30          - 
                                 51%          52%        51%        45%        48%         **          51%        51%        48%        49%         -%          51%        51%        47%        46%         -% 
 
(Prefer not to answer)            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           3%         3%         4%         3%         **           2%         2%         3%         3%         -%           2%         2%         3%         3%         -% 
 
(Don't know)                     11           11         11         11         11          **          11         11         11         11          -           11         11         11         11          - 
                                 12%          13%        14%        17%        16%         **          12%        12%        13%        13%         -%          12%        12%        14%        17%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 190 (continuation) 
<C5> How often do you experience People pretending to be another person when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           49         35           59         70         52         42         59           31         34          **         **          30         36          **         ** 
 
Effective sample size            62           35         24           42         49         36         30         40           21         25          **         **          22         25          **         ** 
 
Total                            93           52         36           63         74         56         45         59           31         39          **         **          34         38          **         ** 
 
Daily/ most days                  3            3          -            3          3          3          2          3            *          3          **         **           *          1          **         ** 
                                  3%           6%         -%           4%         4%         5%         5%         4%           1%         7%         **         **           1%         2%         **         ** 
 
Weekly/ most weeks               10            9          1            7          9          7          5          7            1          6          **         **           1          6          **         ** 
                                 11%          18%         3%          12%        12%        13%        12%        12%           4%        15%         **         **           4%        15%         **         ** 
 
Monthly/ most months             19            8         11           14         15         10         10         16            7          5          **         **           9          7          **         ** 
                                 20%          15%        31%          22%        20%        18%        23%        28%          23%        13%         **         **          25%        18%         **         ** 
 
Less often than 
once a month                     47           25         18           33         37         28         21         27           18         20          **         **          18         20          **         ** 
                                 51%          48%        50%          52%        50%        50%        47%        46%          58%        51%         **         **          52%        53%         **         ** 
 
(Prefer not to answer)            2            2          *            *          2          2          2          -            -          2          **         **           *          2          **         ** 
                                  2%           4%         1%           *%         3%         4%         5%         -%           -%         6%         **         **           1%         6%         **         ** 
 
(Don't know)                     11            5          6            6          9          5          4          5            4          3          **         **           6          2          **         ** 
                                 12%          10%        16%           9%        12%        10%         8%         9%          14%         8%         **         **          17%         6%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 190 (continuation) 
<C5> How often do you experience People pretending to be another person when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   88            ** 
 
Effective sample size            62            ** 
 
Total                            93            ** 
 
Daily/ most days                  3            ** 
                                  3%           ** 
 
Weekly/ most weeks               10            ** 
                                 11%           ** 
 
Monthly/ most months             19            ** 
                                 20%           ** 
 
Less often than 
once a month                     47            ** 
                                 51%           ** 
 
(Prefer not to answer)            2            ** 
                                  2%           ** 
 
(Don't know)                     11            ** 
                                 12%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 190 (continuation) 
<C5> How often do you experience People pretending to be another person when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           60         63         59         41         77         63         45         40         28          **        61          ** 
 
Effective sample size            62           42         44         43         29         54         45         33         29         18          **        44          ** 
 
Total                            93           64         65         63         43         81         66         48         45         25          **        65          ** 
 
Daily/ most days                  3            3          3          1          2          3          3          3          1          *          **         3          ** 
                                  3%           4%         5%         1%         5%         4%         4%         5%         2%         2%         **         4%         ** 
 
Weekly/ most weeks               10            8          8          8          4          8          8          4          5          4          **         6          ** 
                                 11%          12%        12%        12%         8%        10%        13%         9%        12%        16%         **        10%         ** 
 
Monthly/ most months             19           12         15         16         13         16         12         14         12          7          **        16          ** 
                                 20%          19%        23%        26%        32%        20%        19%        29%        27%        27%         **        25%         ** 
 
Less often than 
once a month                     47           28         29         30         14         40         30         20         19         12          **        30          ** 
                                 51%          44%        44%        48%        33%        49%        45%        41%        43%        47%         **        46%         ** 
 
(Prefer not to answer)            2            2          2          *          2          2          2          *          *          2          **         2          ** 
                                  2%           4%         4%         *%         5%         3%         3%         *%         *%         9%         **         4%         ** 
 
(Don't know)                     11           11          9          8          7         11         11          7          7          -          **         8          ** 
                                 12%          17%        13%        12%        17%        13%        16%        15%        16%         -%         **        12%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 190 (continuation) 
<C5> How often do you experience People pretending to be another person when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           76         37         31         30         65         27         57          **        21          **         **        63         75          **         **         ** 
 
Effective sample size            62           53         24         22         19         46         18         43          **        16          **         **        44         52          **         **         ** 
 
Total                            93           77         32         33         24         68         28         64          **        25          **         **        65         78          **         **         ** 
 
Daily/ most days                  3            1          1          *          1          1          *          3          **         *          **         **         3          3          **         **         ** 
                                  3%           2%         3%         1%         4%         1%         1%         4%         **         2%         **         **         4%         4%         **         **         ** 
 
Weekly/ most weeks               10            8          2          2          2          4          4          5          **         7          **         **         6          7          **         **         ** 
                                 11%          11%         5%         6%         8%         6%        15%         7%         **        26%         **         **        10%         9%         **         **         ** 
 
Monthly/ most months             19           17          6         11          4         16          6         14          **         2          **         **        15         18          **         **         ** 
                                 20%          21%        19%        34%        15%        24%        22%        22%         **         9%         **         **        24%        23%         **         **         ** 
 
Less often than 
once a month                     47           40         20         14         16         38         11         31          **        12          **         **        34         38          **         **         ** 
                                 51%          52%        62%        42%        66%        56%        39%        49%         **        50%         **         **        51%        49%         **         **         ** 
 
(Prefer not to answer)            2            2          *          -          *          2          2          2          **         -          **         **         2          2          **         **         ** 
                                  2%           3%         1%         -%         1%         3%         8%         4%         **         -%         **         **         4%         3%         **         **         ** 
 
(Don't know)                     11            9          3          5          2          6          4          9          **         3          **         **         5          9          **         **         ** 
                                 12%          12%        11%        16%         7%         9%        14%        14%         **        14%         **         **         8%        12%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 190 (continuation) 
<C5> How often do you experience People pretending to be another person when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   88           66          -          - 
 
Effective sample size            62           45          -          - 
 
Total                            93           65          -          - 
 
Daily/ most days                  3            3          -          - 
                                  3%           4%         -%         -% 
 
Weekly/ most weeks               10            5          -          - 
                                 11%           7%         -%         -% 
 
Monthly/ most months             19           15          -          - 
                                 20%          23%         -%         -% 
 
Less often than 
once a month                     47           33          -          - 
                                 51%          51%         -%         -% 
 
(Prefer not to answer)            2            *          -          - 
                                  2%           *%         -%         -% 
 
(Don't know)                     11            9          -          - 
                                 12%          14%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 191 
<C6> What impact has this had on you.... People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           35         53            **        21          **         **         **         **         **          37         30         21            **        21         22         30 
 
Effective sample                 62           24         38            **        15          **         **         **         **         **          25         24         14            **        16         14         22 
 
Total                            93           38         55            **        19          **         **         **         **         **          32         38         22            **        23         20         34 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            4          3            **         *          **         **         **         **         **           2          5          *            **         -          2          6 
                                  8%          11%         6%           **         1%         **         **         **         **         **           7%        12%         2%           **         -%         9%        16% 
 
2                  (2.0)          5            -          5            **         *          **         **         **         **         **           2          3          -            **         3          *          * 
                                  5%           -%         9%           **         2%         **         **         **         **         **           6%         7%         -%           **        15%         2%         1% 
 
3                  (3.0)         14            7          7            **         3          **         **         **         **         **           3          7          4            **         5          4          3 
                                 15%          18%        14%           **        14%         **         **         **         **         **           9%        19%        17%           **        21%        19%         8% 
 
4                  (4.0)         16            4         12            **         4          **         **         **         **         **           4          5          7            **         6          2          8 
                                 17%          10%        22%           **        20%         **         **         **         **         **          13%        12%        29%           **        24%         9%        23% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           18         22            **        12          **         **         **         **         **          18         14          8            **         7         10         16 
                                 43%          47%        41%           **        62%         **         **         **         **         **          57%        36%        36%           **        31%        51%        47% 
 
It has had 
no impact                         4            4          *            **         *          **         **         **         **         **           1          -          3            **         *          -          - 
                                  4%          10%         *%           **         1%         **         **         **         **         **           2%         -%        16%           **         1%         -%         -% 
 
Don't know                        7            2          5            **         -          **         **         **         **         **           2          5          -            **         2          2          2 
                                  7%           4%        10%           **         -%         **         **         **         **         **           5%        14%         -%           **         7%         9%         5% 
 
Refused                           -            -          -            **         -          **         **         **         **         **           -          -          -            **         -          -          - 
                                  -%           -%         -%           **         -%         **         **         **         **         **           -%         -%         -%           **         -%         -%         -% 
 
Net: low impact                  26           11         15            **         3          **         **         **         **         **           8         15          4            **         8          6          9 
                                 28%          29%        28%           **        17%         **         **         **         **         **          23%        38%        19%           **        36%        31%        25% 
 
Net: High impact                 56           21         34            **        16          **         **         **         **         **          23         18         15            **        13         12         24 
                                 60%          56%        62%           **        82%         **         **         **         **         **          70%        48%        65%           **        55%        60%        70% 
 
Mean Score                      3.9          3.9        3.9            **       4.4d         **         **         **         **         **         4.1        3.6        4.2            **       3.8        4.0        3.9 
                                                                                                        - 
Standard deviation             1.31         1.42       1.25            **       .90          **         **         **         **         **        1.32       1.46        .93            **      1.11       1.38       1.49 
Standard error                  .18          .31        .21            **       .24          **         **         **         **         **         .27        .32        .27            **       .29        .38        .33 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 191 (continuation) 
<C6> What impact has this had on you.... People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   88           36         52            **         **         **        35         52           81          ** 
 
Effective sample                 62           26         36            **         **         **        25         37           57          ** 
 
Total                            93           38         55            **         **         **        36         57           84          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            -          7            **         **         **         5          3            7          ** 
                                  8%           -%        14%           **         **         **        13%         5%           9%         ** 
 
2                  (2.0)          5            4          1            **         **         **         1          4            5          ** 
                                  5%          10%         2%           **         **         **         3%         7%           6%         ** 
 
3                  (3.0)         14            8          7            **         **         **         8          6           13          ** 
                                 15%          20%        12%           **         **         **        22%        11%          15%         ** 
 
4                  (4.0)         16            6         10            **         **         **         4         12           15          ** 
                                 17%          15%        18%           **         **         **        11%        21%          18%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           14         26            **         **         **        15         25           33          ** 
                                 43%          36%        48%           **         **         **        42%        43%          39%         ** 
 
It has had 
no impact                         4            4          -            **         **         **         *          4            4          ** 
                                  4%          10%         -%           **         **         **         1%         7%           5%         ** 
 
Don't know                        7            3          4            **         **         **         3          4            7          ** 
                                  7%           9%         6%           **         **         **        10%         6%           8%         ** 
 
Refused                           -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Net: low impact                  26           11         15            **         **         **        13         13           25          ** 
                                 28%          30%        27%           **         **         **        37%        23%          30%         ** 
 
Net: High impact                 56           19         36            **         **         **        19         36           48          ** 
                                 60%          51%        66%           **         **         **        53%        64%          57%         ** 
 
Mean Score                      3.9          4.0        3.9            **         **         **       3.7        4.0          3.8          ** 
Standard deviation             1.31         1.10       1.44            **         **         **      1.45       1.23         1.34          ** 
Standard error                  .18          .24        .25            **         **         **       .30        .21          .19          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 191 (continuation) 
<C6> What impact has this had on you.... People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88            **         **         **         **         **         **         **         **         **         **         **         **          74          **         **         ** 
 
Effective sample                 62            **         **         **         **         **         **         **         **         **         **         **         **          53          **         **         ** 
 
Total                            93            **         **         **         **         **         **         **         **         **         **         **         **          80          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         **         **         **           9%         **         **         ** 
 
2                  (2.0)          5            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
3                  (3.0)         14            **         **         **         **         **         **         **         **         **         **         **         **          14          **         **         ** 
                                 15%           **         **         **         **         **         **         **         **         **         **         **         **          18%         **         **         ** 
 
4                  (4.0)         16            **         **         **         **         **         **         **         **         **         **         **         **          11          **         **         ** 
                                 17%           **         **         **         **         **         **         **         **         **         **         **         **          14%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40            **         **         **         **         **         **         **         **         **         **         **         **          34          **         **         ** 
                                 43%           **         **         **         **         **         **         **         **         **         **         **         **          43%         **         **         ** 
 
It has had 
no impact                         4            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
Don't know                        7            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **           9%         **         **         ** 
 
Refused                           -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Net: low impact                  26            **         **         **         **         **         **         **         **         **         **         **         **          24          **         **         ** 
                                 28%           **         **         **         **         **         **         **         **         **         **         **         **          30%         **         **         ** 
 
Net: High impact                 56            **         **         **         **         **         **         **         **         **         **         **         **          46          **         **         ** 
                                 60%           **         **         **         **         **         **         **         **         **         **         **         **          57%         **         **         ** 
 
Mean Score                      3.9            **         **         **         **         **         **         **         **         **         **         **         **         3.9          **         **         ** 
                                                         eH                                           h                                h 
Standard deviation             1.31            **         **         **         **         **         **         **         **         **         **         **         **        1.33          **         **         ** 
Standard error                  .18            **         **         **         **         **         **         **         **         **         **         **         **         .20          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 191 (continuation) 
<C6> What impact has this had on you.... People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           47          **         **         **         **           **        54           47         34          **         **          29         34         24          ** 
 
Effective sample                 62           36          **         **         **         **           **        36           33         25          **         **          23         23         16          ** 
 
Total                            93           52          **         **         **         **           **        50           50         36          **         **          38         33         22          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            5          **         **         **         **           **         4            3          4          **         **           4          1          2          ** 
                                  8%          10%         **         **         **         **           **         7%           7%        11%         **         **          10%         4%         9%         ** 
 
2                  (2.0)          5            4          **         **         **         **           **         5            4          *          **         **           2          *          3          ** 
                                  5%           8%         **         **         **         **           **         9%           8%         1%         **         **           4%         1%        12%         ** 
 
3                  (3.0)         14           11          **         **         **         **           **        10            9          5          **         **           3          8          3          ** 
                                 15%          21%         **         **         **         **           **        19%          17%        15%         **         **           8%        25%        14%         ** 
 
4                  (4.0)         16            8          **         **         **         **           **         8            5          6          **         **           8          4          4          ** 
                                 17%          15%         **         **         **         **           **        17%          10%        18%         **         **          21%        11%        17%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           22          **         **         **         **           **        16           21         17          **         **          19         15          5          ** 
                                 43%          42%         **         **         **         **           **        32%          43%        46%         **         **          52%        47%        24%         ** 
 
It has had 
no impact                         4            *          **         **         **         **           **         2            2          2          **         **           *          2          2          ** 
                                  4%           1%         **         **         **         **           **         4%           5%         5%         **         **           1%         6%         8%         ** 
 
Don't know                        7            2          **         **         **         **           **         5            5          2          **         **           2          2          3          ** 
                                  7%           3%         **         **         **         **           **        11%          10%         5%         **         **           4%         6%        15%         ** 
 
Refused                           -            -          **         **         **         **           **         -            -          -          **         **           -          -          -          ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           -%         -%         -%         ** 
 
Net: low impact                  26           20          **         **         **         **           **        18           16         10          **         **           8         10          8          ** 
                                 28%          39%         **         **         **         **           **        36%          33%        27%         **         **          22%        30%        35%         ** 
 
Net: High impact                 56           30          **         **         **         **           **        24           26         23          **         **          27         19          9          ** 
                                 60%          57%         **         **         **         **           **        49%          53%        63%         **         **          73%        58%        41%         ** 
 
Mean Score                      3.9          3.7          **         **         **         **           **       3.7          3.9        3.9          **         **         4.0        4.1        3.5          ** 
Standard deviation             1.31         1.38          **         **         **         **           **      1.33         1.36       1.37          **         **        1.35       1.15       1.43          ** 
Standard error                  .18          .24          **         **         **         **           **       .23          .25        .29          **         **         .29        .25        .40          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 191 (continuation) 
<C6> What impact has this had on you.... People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           81         80         65         70          **          88         88         80         84          -           88         88         75         66          - 
 
Effective sample                 62           57         56         45         48          **          62         62         58         60          -           62         62         52         45          - 
 
Total                            93           84         83         65         69          **          93         93         88         90          -           93         93         79         67          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            7          7          5          5          **           7          7          7          7          -            7          7          7          5          - 
                                  8%           9%         9%         8%         7%         **           8%         8%         8%         8%         -%           8%         8%         9%         7%         -% 
 
2                  (2.0)          5            5          5          4          4          **           5          5          4          5          -            5          5          4          3          - 
                                  5%           6%         6%         7%         6%         **           5%         5%         5%         5%         -%           5%         5%         5%         4%         -% 
 
3                  (3.0)         14           14         14         12         12          **          14         14         13         14          -           14         14         11         11          - 
                                 15%          17%        17%        18%        17%         **          15%        15%        15%        16%         -%          15%        15%        14%        17%         -% 
 
4                  (4.0)         16           12         12         12         12          **          16         16         15         13          -           16         16         14         10          - 
                                 17%          14%        14%        18%        17%         **          17%        17%        17%        15%         -%          17%        17%        18%        15%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           35         34         21         25          **          40         40         38         40          -           40         40         32         29          - 
                                 43%          42%        41%        33%        36%         **          43%        43%        44%        44%         -%          43%        43%        40%        43%         -% 
 
It has had 
no impact                         4            4          4          4          4          **           4          4          4          4          -            4          4          4          4          - 
                                  4%           5%         5%         6%         6%         **           4%         4%         4%         4%         -%           4%         4%         5%         6%         -% 
 
Don't know                        7            7          7          7          7          **           7          7          7          7          -            7          7          7          5          - 
                                  7%           8%         8%        11%        10%         **           7%         7%         8%         8%         -%           7%         7%         9%         8%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                  26           26         26         21         21          **          26         26         24         26          -           26         26         22         18          - 
                                 28%          31%        32%        33%        31%         **          28%        28%        27%        29%         -%          28%        28%        28%        28%         -% 
 
Net: High impact                 56           47         46         33         37          **          56         56         53         53          -           56         56         46         39          - 
                                 60%          56%        55%        51%        54%         **          60%        60%        61%        59%         -%          60%        60%        58%        59%         -% 
 
Mean Score                      3.9          3.9        3.8        3.7        3.8          **         3.9        3.9        4.0        3.9          -          3.9        3.9        3.9        4.0          - 
Standard deviation             1.31         1.35       1.36       1.31       1.31          **        1.31       1.31       1.30       1.33          -         1.31       1.31       1.34       1.28          - 
Standard error                  .18          .19        .19        .21        .20          **         .18        .18        .18        .18          -          .18        .18        .20        .20          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 191 (continuation) 
<C6> What impact has this had on you.... People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           49         35           59         70         52         42         59           31         34          **         **          30         36          **         ** 
 
Effective sample                 62           35         24           42         49         36         30         40           21         25          **         **          22         25          **         ** 
 
Total                            93           52         36           63         74         56         45         59           31         39          **         **          34         38          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            5          2            5          7          6          3          3            1          6          **         **           1          5          **         ** 
                                  8%          10%         6%           7%        10%        10%         7%         5%           2%        17%         **         **           2%        12%         **         ** 
 
2                  (2.0)          5            2          3            4          2          2          -          3            -          2          **         **           2          1          **         ** 
                                  5%           4%         7%           6%         3%         4%         -%         6%           -%         5%         **         **           5%         4%         **         ** 
 
3                  (3.0)         14            6          8           10         12          8          6         12            7          4          **         **           8          5          **         ** 
                                 15%          12%        22%          16%        16%        14%        14%        21%          22%        10%         **         **          24%        13%         **         ** 
 
4                  (4.0)         16            6         10           12         12          8          8         10            9          3          **         **          11          3          **         ** 
                                 17%          11%        28%          19%        16%        15%        18%        17%          31%         7%         **         **          31%         8%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           25         11           27         34         27         24         26           12         20          **         **           9         20          **         ** 
                                 43%          49%        32%          43%        46%        48%        53%        45%          40%        51%         **         **          27%        54%         **         ** 
 
It has had 
no impact                         4            2          2            2          2          2          2          2            -          2          **         **           *          3          **         ** 
                                  4%           4%         5%           3%         3%         4%         4%         4%           -%         6%         **         **           1%         9%         **         ** 
 
Don't know                        7            5          -            4          5          4          2          2            2          2          **         **           4          -          **         ** 
                                  7%          10%         -%           6%         7%         6%         4%         3%           6%         5%         **         **          10%         -%         **         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Net: low impact                  26           14         13           19         21         16          9         19            7         12          **         **          11         11          **         ** 
                                 28%          26%        36%          30%        28%        28%        21%        32%          24%        32%         **         **          31%        29%         **         ** 
 
Net: High impact                 56           31         21           39         46         35         33         36           22         22          **         **          20         23          **         ** 
                                 60%          60%        59%          62%        61%        63%        72%        62%          70%        58%         **         **          58%        62%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 191 (continuation) 
<C6> What impact has this had on you.... People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           49         35           59         70         52         42         59           31         34          **         **          30         36          **         ** 
 
Effective sample                 62           35         24           42         49         36         30         40           21         25          **         **          22         25          **         ** 
 
Total                            93           52         36           63         74         56         45         59           31         39          **         **          34         38          **         ** 
 
Mean Score                      3.9          4.0        3.7          3.9        3.9        4.0        4.2        4.0          4.1        3.8          **         **         3.9        4.0          **         ** 
Standard deviation             1.31         1.41       1.21         1.28       1.34       1.37       1.17       1.22          .93       1.62          **         **        1.00       1.47          **         ** 
Standard error                  .18          .26        .25          .21        .20        .24        .22        .20          .20        .34          **         **         .22        .31          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 191 (continuation) 
<C6> What impact has this had on you.... People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   88            ** 
 
Effective sample                 62            ** 
 
Total                            93            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            ** 
                                  8%           ** 
 
2                  (2.0)          5            ** 
                                  5%           ** 
 
3                  (3.0)         14            ** 
                                 15%           ** 
 
4                  (4.0)         16            ** 
                                 17%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40            ** 
                                 43%           ** 
 
It has had 
no impact                         4            ** 
                                  4%           ** 
 
Don't know                        7            ** 
                                  7%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                  26            ** 
                                 28%           ** 
 
Net: High impact                 56            ** 
                                 60%           ** 
 
Mean Score                      3.9            ** 
Standard deviation             1.31            ** 
Standard error                  .18            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 191 (continuation) 
<C6> What impact has this had on you.... People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           60         63         59         41         77         63         45         40         28          **        61          ** 
 
Effective sample                 62           42         44         43         29         54         45         33         29         18          **        44          ** 
 
Total                            93           64         65         63         43         81         66         48         45         25          **        65          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            6          6          3          6          7          7          4          3          3          **         5          ** 
                                  8%          10%        10%         5%        14%         9%        11%         7%         8%        10%         **         8%         ** 
 
2                  (2.0)          5            5          4          4          2          5          3          2          2          3          **         2          ** 
                                  5%           7%         7%         7%         5%         6%         4%         4%         4%        14%         **         3%         ** 
 
3                  (3.0)         14           13         10         13          9         14         12         14         11          5          **        14          ** 
                                 15%          21%        16%        20%        20%        18%        19%        29%        24%        22%         **        21%         ** 
 
4                  (4.0)         16            6          7          5          6         12          9          5          5          -          **         7          ** 
                                 17%           9%        10%         9%        14%        15%        13%        11%        11%         -%         **        11%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           25         29         29         14         32         30         16         17         11          **        26          ** 
                                 43%          39%        44%        46%        34%        39%        45%        33%        37%        46%         **        40%         ** 
 
It has had 
no impact                         4            2          2          4          *          4          1          2          4          2          **         4          ** 
                                  4%           3%         4%         6%         1%         5%         1%         5%         8%         9%         **         6%         ** 
 
Don't know                        7            7          7          5          5          7          5          5          3          -          **         7          ** 
                                  7%          11%        11%         8%        12%         9%         8%        11%         8%         -%         **        11%         ** 
 
Refused                           -            -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: low impact                  26           24         21         20         17         26         22         19         16         11          **        21          ** 
                                 28%          37%        32%        31%        39%        32%        33%        40%        36%        46%         **        33%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 191 (continuation) 
<C6> What impact has this had on you.... People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           60         63         59         41         77         63         45         40         28          **        61          ** 
 
Effective sample                 62           42         44         43         29         54         45         33         29         18          **        44          ** 
 
Total                            93           64         65         63         43         81         66         48         45         25          **        65          ** 
 
Net: High impact                 56           31         35         34         20         44         39         21         22         11          **        33          ** 
                                 60%          49%        54%        54%        48%        54%        58%        44%        49%        46%         **        51%         ** 
 
Mean Score                      3.9          3.7        3.8        4.0        3.6        3.8        3.8        3.7        3.8        3.6          **       3.9          ** 
Standard deviation             1.31         1.41       1.43       1.27       1.47       1.36       1.40       1.29       1.32       1.52          **      1.33          ** 
Standard error                  .18          .23        .23        .21        .29        .20        .22        .24        .26        .37          **       .22          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 191 (continuation) 
<C6> What impact has this had on you.... People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           76         37         31         30         65         27         57          **        21          **         **        63         75          **         **         ** 
 
Effective sample                 62           53         24         22         19         46         18         43          **        16          **         **        44         52          **         **         ** 
 
Total                            93           77         32         33         24         68         28         64          **        25          **         **        65         78          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            7          2          *          2          6          4          7          **         2          **         **         3          6          **         **         ** 
                                  8%           9%         7%         1%         9%         8%        16%        12%         **         9%         **         **         4%         7%         **         **         ** 
 
2                  (2.0)          5            3          3          3          2          5          3          5          **         *          **         **         4          5          **         **         ** 
                                  5%           4%        11%         8%         9%         7%        10%         7%         **         2%         **         **         6%         6%         **         **         ** 
 
3                  (3.0)         14           14          7          9          1         14          2         11          **         4          **         **        12         13          **         **         ** 
                                 15%          18%        22%        26%         4%        20%         8%        18%         **        15%         **         **        19%        16%         **         **         ** 
 
4                  (4.0)         16           12          2          5          2         11          3          7          **         -          **         **         4         10          **         **         ** 
                                 17%          15%         6%        15%        10%        17%        11%        12%         **         -%         **         **         6%        13%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           32         12         12         15         23         10         22          **        13          **         **        32         34          **         **         ** 
                                 43%          42%        37%        35%        60%        34%        36%        34%         **        53%         **         **        49%        43%         **         **         ** 
 
It has had 
no impact                         4            4          1          2          1          4          2          4          **         2          **         **         4          4          **         **         ** 
                                  4%           5%         2%         5%         2%         6%         7%         6%         **         7%         **         **         6%         5%         **         **         ** 
 
Don't know                        7            5          5          3          2          5          3          7          **         3          **         **         7          7          **         **         ** 
                                  7%           7%        16%        10%         7%         8%        12%        11%         **        14%         **         **        11%         9%         **         **         ** 
 
Refused                           -            -          -          -          -          -          -          -          **         -          **         **         -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         -%         **         **         -%         -%         **         **         ** 
 
Net: low impact                  26           24         12         12          5         24          9         24          **         6          **         **        19         23          **         **         ** 
                                 28%          31%        39%        35%        21%        36%        34%        37%         **        26%         **         **        29%        30%         **         **         ** 
 
Net: High impact                 56           44         13         17         17         34         13         30          **        13          **         **        35         44          **         **         ** 
                                 60%          57%        43%        50%        70%        51%        47%        46%         **        53%         **         **        54%        56%         **         **         ** 
 
Mean Score                      3.9          3.9        3.7        3.9        4.1        3.7        3.5        3.6--        **       4.1          **         **       4.1        3.9          **         **         ** 
Standard deviation             1.31         1.34       1.40       1.12       1.43       1.33       1.64       1.46          **      1.43          **         **      1.27       1.33          **         **         ** 
Standard error                  .18          .19        .31        .25        .35        .21        .43        .24          **       .40          **         **       .21        .20          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 191 (continuation) 
<C6> What impact has this had on you.... People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   88           66          -          - 
 
Effective sample                 62           45          -          - 
 
Total                            93           65          -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          7            5          -          - 
                                  8%           8%         -%         -% 
 
2                  (2.0)          5            3          -          - 
                                  5%           4%         -%         -% 
 
3                  (3.0)         14           14          -          - 
                                 15%          22%         -%         -% 
 
4                  (4.0)         16            9          -          - 
                                 17%          15%         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           26          -          - 
                                 43%          41%         -%         -% 
 
It has had 
no impact                         4            2          -          - 
                                  4%           3%         -%         -% 
 
Don't know                        7            5          -          - 
                                  7%           8%         -%         -% 
 
Refused                           -            -          -          - 
                                  -%           -%         -%         -% 
 
Net: low impact                  26           22          -          - 
                                 28%          33%         -%         -% 
 
Net: High impact                 56           36          -          - 
                                 60%          55%         -%         -% 
 
Mean Score                      3.9          3.9          -          - 
Standard deviation             1.31         1.29          -          - 
Standard error                  .18          .20          -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           35         53            **        21          **         **         **         **         **          37         30         21            **        21         22         30 
 
Effective sample size            62           24         38            **        15          **         **         **         **         **          25         24         14            **        16         14         22 
 
Total                            93           38         55            **        19          **         **         **         **         **          32         38         22            **        23         20         34 
 
DISCORD ---- 
instant messenger                 2            -          2            **         -          **         **         **         **         **           2          -          -            **         2          -          - 
                                  2%           -%         3%           **         -%         **         **         **         **         **           5%         -%         -%           **         7%         -%         -% 
 
EMAIL                             8            6          2            **         *          **         **         **         **         **           *          2          6            **         2          2          - 
                                  9%          16%         4%           **         1%         **         **         **         **         **           1%         5%        26%           **        11%        10%         -% 
 
FACEBOOK ---- 
social media site/app            53           17         36            **        14          **         **         **         **         **          21         20         12            **         9         15         22 
                                 57%          45%        65%           **        72%         **         **         **         **         **          66%        52%        53%           **        40%        73%        64% 
 
FACEBOOK MESSENGER 
---- instant messenger            7            2          5            **         2          **         **         **         **         **           4          1          2            **         2          1          2 
                                  7%           6%         8%           **        12%         **         **         **         **         **          11%         2%        10%           **         9%         5%         6% 
 
FACETIME ---- 
social media site/app             2            *          2            **         -          **         **         **         **         **           *          2          -            **         *          -          2 
                                  2%           1%         3%           **         -%         **         **         **         **         **           1%         4%         -%           **         1%         -%         5% 
 
GOOGLE ---- 
search engine                     2            -          2            **         -          **         **         **         **         **           -          2          -            **         -          -          * 
                                  2%           -%         4%           **         -%         **         **         **         **         **           -%         5%         -%           **         -%         -%         1% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          -            **         -          **         **         **         **         **           *          -          -            **         *          -          - 
                                  *%           1%         -%           **         -%         **         **         **         **         **           1%         -%         -%           **         1%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             8            4          5            **         3          **         **         **         **         **           4          4          -            **         1          4          2 
                                  9%          10%         9%           **        17%         **         **         **         **         **          14%        10%         -%           **         3%        21%         5% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                2            2          -            **         -          **         **         **         **         **           -          -          2            **         -          -          2 
                                  2%           6%         -%           **         -%         **         **         **         **         **           -%         -%        10%           **         -%         -%         7% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            2          -            **         -          **         **         **         **         **           -          2          -            **         -          -          2 
                                  2%           6%         -%           **         -%         **         **         **         **         **           -%         5%         -%           **         -%         -%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           35         53            **        21          **         **         **         **         **          37         30         21            **        21         22         30 
 
Effective sample size            62           24         38            **        15          **         **         **         **         **          25         24         14            **        16         14         22 
 
Total                            93           38         55            **        19          **         **         **         **         **          32         38         22            **        23         20         34 
 
SKYPE ---- social 
media site/app                    2            2          -            **         -          **         **         **         **         **           -          2          -            **         -          2          - 
                                  2%           5%         -%           **         -%         **         **         **         **         **           -%         5%         -%           **         -%         9%         -% 
 
SNAPCHAT ---- 
instant messenger                 2            2          -            **         -          **         **         **         **         **           2          -          -            **         2          -          - 
                                  2%           6%         -%           **         -%         **         **         **         **         **           7%         -%         -%           **         9%         -%         -% 
 
TIK TOK ---- social 
media site/app                    1            1          -            **         -          **         **         **         **         **           1          -          -            **         *          -          * 
                                  1%           2%         -%           **         -%         **         **         **         **         **           2%         -%         -%           **         1%         -%         1% 
 
TUMBLR ---- social 
media site/app                    *            *          -            **         -          **         **         **         **         **           *          -          -            **         *          -          - 
                                  *%           1%         -%           **         -%         **         **         **         **         **           1%         -%         -%           **         1%         -%         -% 
 
TWITTER ---- social 
media site/app                    7            4          4            **         -          **         **         **         **         **           -          5          2            **         2          4          - 
                                  8%           9%         7%           **         -%         **         **         **         **         **           -%        14%         9%           **         9%        19%         -% 
 
WHATSAPP ---- 
instant messenger                 5            4          1            **         *          **         **         **         **         **           *          -          4            **         2          2          - 
                                  5%          10%         2%           **         2%         **         **         **         **         **           1%         -%        19%           **        10%        12%         -% 
 
XBOX LIVE ---- gaming             *            *          -            **         -          **         **         **         **         **           *          -          -            **         *          -          - 
                                  *%           1%         -%           **         -%         **         **         **         **         **           1%         -%         -%           **         1%         -%         -% 
 
YAHOO ---- search engine          2            2          -            **         2          **         **         **         **         **           2          -          -            **         -          -          - 
                                  2%           4%         -%           **         9%         **         **         **         **         **           5%         -%         -%           **         -%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                  2            2          -            **         -          **         **         **         **         **           -          -          2            **         -          -          2 
                                  2%           5%         -%           **         -%         **         **         **         **         **           -%         -%         9%           **         -%         -%         6% 
 
Somewhere else 
(write in)                        2            -          2            **         -          **         **         **         **         **           -          2          -            **         -          -          2 
                                  2%           -%         3%           **         -%         **         **         **         **         **           -%         4%         -%           **         -%         -%         5% 
 
(Dont know / 
 Can't remember)                 12            2         10            **         3          **         **         **         **         **           3          9          *            **         2          2          3 
                                 13%           6%        18%           **        17%         **         **         **         **         **          10%        22%         2%           **         8%        11%        10% 
 
NET - Video 
Sharing Site or App               2            2          -            **         -          **         **         **         **         **           -          -          2            **         -          -          2 
                                  2%           5%         -%           **         -%         **         **         **         **         **           -%         -%         9%           **         -%         -%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           35         53            **        21          **         **         **         **         **          37         30         21            **        21         22         30 
 
Effective sample size            62           24         38            **        15          **         **         **         **         **          25         24         14            **        16         14         22 
 
Total                            93           38         55            **        19          **         **         **         **         **          32         38         22            **        23         20         34 
 
NET - Search Engine               4            2          2            **         2          **         **         **         **         **           2          2          -            **         -          -          * 
                                  4%           4%         4%           **         9%         **         **         **         **         **           5%         5%         -%           **         -%         -%         1% 
 
NET - Social 
Media Site or App                62           24         38            **        14          **         **         **         **         **          25         25         12            **        14         17         24 
                                 66%          63%        69%           **        72%         **         **         **         **         **          77%        66%        53%           **        59%        84%        70% 
 
NET - Instant Messenger          15            8          7            **         2          **         **         **         **         **           8          1          6            **         8          3          2 
                                 16%          21%        12%           **        12%         **         **         **         **         **          23%         2%        29%           **        35%        15%         6% 
 
NET - News Site or App            3            3          -            **         -          **         **         **         **         **           *          -          2            **         *          -          2 
                                  3%           7%         -%           **         -%         **         **         **         **         **           1%         -%        10%           **         1%         -%         7% 
 
NET - Playing 
games on a site or app            *            *          -            **         -          **         **         **         **         **           *          -          -            **         *          -          - 
                                  *%           1%         -%           **         -%         **         **         **         **         **           1%         -%         -%           **         1%         -%         -% 
 
NET - Email or 
another site or app              10            8          2            **         *          **         **         **         **         **           *          4          6            **         2          2          2 
                                 11%          21%         4%           **         1%         **         **         **         **         **           1%        11%        26%           **        11%        10%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   88           36         52            **         **         **        35         52           81          ** 
 
Effective sample size            62           26         36            **         **         **        25         37           57          ** 
 
Total                            93           38         55            **         **         **        36         57           84          ** 
 
DISCORD ---- 
instant messenger                 2            2          -            **         **         **         -          2            2          ** 
                                  2%           4%         -%           **         **         **         -%         3%           2%         ** 
 
EMAIL                             8            6          2            **         **         **         *          7            8          ** 
                                  9%          16%         4%           **         **         **         1%        13%          10%         ** 
 
FACEBOOK ---- 
social media site/app            53           16         37            **         **         **        22         31           46          ** 
                                 57%          42%        67%           **         **         **        63%        54%          55%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            7            4          3            **         **         **         3          3            7          ** 
                                  7%           9%         6%           **         **         **         9%         6%           8%         ** 
 
FACETIME ---- 
social media site/app             2            *          2            **         **         **         2          *            2          ** 
                                  2%           1%         3%           **         **         **         4%         1%           2%         ** 
 
GOOGLE ---- 
search engine                     2            2          *            **         **         **         -          2            2          ** 
                                  2%           4%         1%           **         **         **         -%         3%           2%         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          -            **         **         **         -          *            *          ** 
                                  *%           1%         -%           **         **         **         -%         1%           *%         ** 
 
INSTAGRAM ---- 
social media site/app             8            2          6            **         **         **         4          4            5          ** 
                                  9%           6%        11%           **         **         **        11%         8%           6%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                2            -          2            **         **         **         -          2            2          ** 
                                  2%           -%         4%           **         **         **         -%         4%           3%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            -          2            **         **         **         -          2            2          ** 
                                  2%           -%         4%           **         **         **         -%         4%           2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   88           36         52            **         **         **        35         52           81          ** 
 
Effective sample size            62           26         36            **         **         **        25         37           57          ** 
 
Total                            93           38         55            **         **         **        36         57           84          ** 
 
SKYPE ---- social 
media site/app                    2            -          2            **         **         **         -          2            2          ** 
                                  2%           -%         3%           **         **         **         -%         3%           2%         ** 
 
SNAPCHAT ---- 
instant messenger                 2            2          -            **         **         **         2          *            *          ** 
                                  2%           6%         -%           **         **         **         5%         1%           *%         ** 
 
TIK TOK ---- social 
media site/app                    1            *          *            **         **         **         -          1            1          ** 
                                  1%           1%         1%           **         **         **         -%         1%           1%         ** 
 
TUMBLR ---- social 
media site/app                    *            *          -            **         **         **         -          *            *          ** 
                                  *%           1%         -%           **         **         **         -%         1%           *%         ** 
 
TWITTER ---- social 
media site/app                    7            4          4            **         **         **         3          4            5          ** 
                                  8%           9%         7%           **         **         **        10%         7%           6%         ** 
 
WHATSAPP ---- 
instant messenger                 5            2          2            **         **         **         *          4            2          ** 
                                  5%           6%         4%           **         **         **         1%         7%           3%         ** 
 
XBOX LIVE ---- gaming             *            *          -            **         **         **         -          *            *          ** 
                                  *%           1%         -%           **         **         **         -%         1%           *%         ** 
 
YAHOO ---- search engine          2            2          -            **         **         **         -          2            -          ** 
                                  2%           4%         -%           **         **         **         -%         3%           -%         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            -          2            **         **         **         -          2            2          ** 
                                  2%           -%         4%           **         **         **         -%         4%           2%         ** 
 
Somewhere else 
(write in)                        2            -          2            **         **         **         -          2            2          ** 
                                  2%           -%         3%           **         **         **         -%         3%           2%         ** 
 
(Dont know / 
 Can't remember)                 12            7          6            **         **         **         5          7           12          ** 
                                 13%          17%        10%           **         **         **        15%        12%          15%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   88           36         52            **         **         **        35         52           81          ** 
 
Effective sample size            62           26         36            **         **         **        25         37           57          ** 
 
Total                            93           38         55            **         **         **        36         57           84          ** 
 
NET - Video 
Sharing Site or App               2            -          2            **         **         **         -          2            2          ** 
                                  2%           -%         4%           **         **         **         -%         4%           2%         ** 
 
NET - Search Engine               4            3          *            **         **         **         -          4            2          ** 
                                  4%           8%         1%           **         **         **         -%         6%           2%         ** 
 
NET - Social 
Media Site or App                62           21         41            **         **         **        28         34           53          ** 
                                 66%          54%        75%           **         **         **        78%        60%          63%         ** 
 
NET - Instant Messenger          15           10          5            **         **         **         5         10           11          ** 
                                 16%          25%        10%           **         **         **        15%        17%          13%         ** 
 
NET - News Site or App            3            *          2            **         **         **         -          3            3          ** 
                                  3%           1%         4%           **         **         **         -%         5%           3%         ** 
 
NET - Playing 
games on a site or app            *            *          -            **         **         **         -          *            *          ** 
                                  *%           1%         -%           **         **         **         -%         1%           *%         ** 
 
NET - Email or 
another site or app              10            6          4            **         **         **         *          9           10          ** 
                                 11%          16%         7%           **         **         **         1%        16%          12%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88            **         **         **         **         **         **         **         **         **         **         **         **          74          **         **         ** 
 
Effective sample size            62            **         **         **         **         **         **         **         **         **         **         **         **          53          **         **         ** 
 
Total                            93            **         **         **         **         **         **         **         **         **         **         **         **          80          **         **         ** 
 
DISCORD ---- 
instant messenger                 2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
EMAIL                             8            **         **         **         **         **         **         **         **         **         **         **         **           8          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         **         **           9%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            53            **         **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
                                 57%           **         **         **         **         **         **         **         **         **         **         **         **          56%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            7            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **           6%         **         **         ** 
 
FACETIME ---- 
social media site/app             2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
GOOGLE ---- 
search engine                     2            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             8            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88            **         **         **         **         **         **         **         **         **         **         **         **          74          **         **         ** 
 
Effective sample size            62            **         **         **         **         **         **         **         **         **         **         **         **          53          **         **         ** 
 
Total                            93            **         **         **         **         **         **         **         **         **         **         **         **          80          **         **         ** 
 
SKYPE ---- social 
media site/app                    2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
TUMBLR ---- social 
media site/app                    *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
TWITTER ---- social 
media site/app                    7            **         **         **         **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 5            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
XBOX LIVE ---- gaming             *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
YAHOO ---- search engine          2            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
Somewhere else 
(write in)                        2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
(Dont know / 
 Can't remember)                 12            **         **         **         **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 13%           **         **         **         **         **         **         **         **         **         **         **         **          13%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88            **         **         **         **         **         **         **         **         **         **         **         **          74          **         **         ** 
 
Effective sample size            62            **         **         **         **         **         **         **         **         **         **         **         **          53          **         **         ** 
 
Total                            93            **         **         **         **         **         **         **         **         **         **         **         **          80          **         **         ** 
 
NET - Video 
Sharing Site or App               2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
NET - Search Engine               4            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
NET - Social 
Media Site or App                62            **         **         **         **         **         **         **         **         **         **         **         **          54          **         **         ** 
                                 66%           **         **         **         **         **         **         **         **         **         **         **         **          67%         **         **         ** 
 
NET - Instant Messenger          15            **         **         **         **         **         **         **         **         **         **         **         **          11          **         **         ** 
                                 16%           **         **         **         **         **         **         **         **         **         **         **         **          14%         **         **         ** 
 
NET - News Site or App            3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
NET - Playing 
games on a site or app            *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
NET - Email or 
another site or app              10            **         **         **         **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 11%           **         **         **         **         **         **         **         **         **         **         **         **          12%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           47          **         **         **         **           **        54           47         34          **         **          29         34         24          ** 
 
Effective sample size            62           36          **         **         **         **           **        36           33         25          **         **          23         23         16          ** 
 
Total                            93           52          **         **         **         **           **        50           50         36          **         **          38         33         22          ** 
 
DISCORD ---- 
instant messenger                 2            2          **         **         **         **           **         -            2          -          **         **           -          -          2          ** 
                                  2%           3%         **         **         **         **           **         -%           3%         -%         **         **           -%         -%         8%         ** 
 
EMAIL                             8            4          **         **         **         **           **         5            4          4          **         **           4          2          2          ** 
                                  9%           7%         **         **         **         **           **         9%           9%        10%         **         **          10%         7%         9%         ** 
 
FACEBOOK ---- 
social media site/app            53           30          **         **         **         **           **        29           25         23          **         **          23         20         10          ** 
                                 57%          59%         **         **         **         **           **        59%          50%        64%         **         **          62%        60%        44%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            7            6          **         **         **         **           **         4            4          2          **         **           2          4          1          ** 
                                  7%          11%         **         **         **         **           **         8%           9%         6%         **         **           5%        12%         4%         ** 
 
FACETIME ---- 
social media site/app             2            -          **         **         **         **           **         *            *          2          **         **           2          *          -          ** 
                                  2%           -%         **         **         **         **           **         1%           1%         4%         **         **           4%         1%         -%         ** 
 
GOOGLE ---- 
search engine                     2            2          **         **         **         **           **         *            2          -          **         **           2          -          *          ** 
                                  2%           4%         **         **         **         **           **         1%           4%         -%         **         **           4%         -%         2%         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          **         **         **         **           **         *            *          -          **         **           -          -          *          ** 
                                  *%           1%         **         **         **         **           **         1%           1%         -%         **         **           -%         -%         1%         ** 
 
INSTAGRAM ---- 
social media site/app             8            1          **         **         **         **           **         3            6          3          **         **           2          3          3          ** 
                                  9%           1%         **         **         **         **           **         7%          12%         7%         **         **           4%        10%        15%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                2            2          **         **         **         **           **         -            2          -          **         **           -          2          -          ** 
                                  2%           4%         **         **         **         **           **         -%           5%         -%         **         **           -%         7%         -%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            -          **         **         **         **           **         -            -          2          **         **           -          -          2          ** 
                                  2%           -%         **         **         **         **           **         -%           -%         6%         **         **           -%         -%         9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           47          **         **         **         **           **        54           47         34          **         **          29         34         24          ** 
 
Effective sample size            62           36          **         **         **         **           **        36           33         25          **         **          23         23         16          ** 
 
Total                            93           52          **         **         **         **           **        50           50         36          **         **          38         33         22          ** 
 
SKYPE ---- social 
media site/app                    2            2          **         **         **         **           **         -            2          -          **         **           2          -          -          ** 
                                  2%           4%         **         **         **         **           **         -%           4%         -%         **         **           5%         -%         -%         ** 
 
SNAPCHAT ---- 
instant messenger                 2            *          **         **         **         **           **         2            2          -          **         **           2          *          -          ** 
                                  2%           1%         **         **         **         **           **         4%           4%         -%         **         **           5%         1%         -%         ** 
 
TIK TOK ---- social 
media site/app                    1            *          **         **         **         **           **         *            1          -          **         **           -          -          1          ** 
                                  1%           1%         **         **         **         **           **         1%           1%         -%         **         **           -%         -%         3%         ** 
 
TUMBLR ---- social 
media site/app                    *            *          **         **         **         **           **         *            *          -          **         **           -          -          *          ** 
                                  *%           1%         **         **         **         **           **         1%           1%         -%         **         **           -%         -%         1%         ** 
 
TWITTER ---- social 
media site/app                    7            3          **         **         **         **           **         4            7          -          **         **           5          *          2          ** 
                                  8%           6%         **         **         **         **           **         8%          15%         -%         **         **          13%         1%         8%         ** 
 
WHATSAPP ---- 
instant messenger                 5            *          **         **         **         **           **         3            4          *          **         **           2          1          2          ** 
                                  5%           1%         **         **         **         **           **         6%           7%         1%         **         **           5%         3%         8%         ** 
 
XBOX LIVE ---- gaming             *            *          **         **         **         **           **         *            *          -          **         **           -          *          -          ** 
                                  *%           1%         **         **         **         **           **         1%           1%         -%         **         **           -%         1%         -%         ** 
 
YAHOO ---- search engine          2            -          **         **         **         **           **         -            -          2          **         **           -          2          -          ** 
                                  2%           -%         **         **         **         **           **         -%           -%         4%         **         **           -%         5%         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            -          **         **         **         **           **         -            -          2          **         **           -          2          -          ** 
                                  2%           -%         **         **         **         **           **         -%           -%         6%         **         **           -%         6%         -%         ** 
 
Somewhere else 
(write in)                        2            -          **         **         **         **           **         -            -          -          **         **           -          2          -          ** 
                                  2%           -%         **         **         **         **           **         -%           -%         -%         **         **           -%         5%         -%         ** 
 
(Dont know / 
 Can't remember)                 12            8          **         **         **         **           **         8            9          4          **         **           4          5          3          ** 
                                 13%          15%         **         **         **         **           **        16%          17%        10%         **         **          10%        16%        16%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           47          **         **         **         **           **        54           47         34          **         **          29         34         24          ** 
 
Effective sample size            62           36          **         **         **         **           **        36           33         25          **         **          23         23         16          ** 
 
Total                            93           52          **         **         **         **           **        50           50         36          **         **          38         33         22          ** 
 
NET - Video 
Sharing Site or App               2            -          **         **         **         **           **         -            -          2          **         **           -          2          -          ** 
                                  2%           -%         **         **         **         **           **         -%           -%         6%         **         **           -%         6%         -%         ** 
 
NET - Search Engine               4            2          **         **         **         **           **         *            2          2          **         **           2          2          *          ** 
                                  4%           4%         **         **         **         **           **         1%           4%         4%         **         **           4%         5%         2%         ** 
 
NET - Social 
Media Site or App                62           34          **         **         **         **           **        34           32         25          **         **          30         21         10          ** 
                                 66%          66%         **         **         **         **           **        69%          63%        70%         **         **          81%        63%        47%         ** 
 
NET - Instant Messenger          15            8          **         **         **         **           **         9           12          2          **         **           6          5          4          ** 
                                 16%          15%         **         **         **         **           **        17%          24%         6%         **         **          15%        14%        20%         ** 
 
NET - News Site or App            3            3          **         **         **         **           **         *            3          -          **         **           -          2          *          ** 
                                  3%           5%         **         **         **         **           **         1%           5%         -%         **         **           -%         7%         1%         ** 
 
NET - Playing 
games on a site or app            *            *          **         **         **         **           **         *            *          -          **         **           -          *          -          ** 
                                  *%           1%         **         **         **         **           **         1%           1%         -%         **         **           -%         1%         -%         ** 
 
NET - Email or 
another site or app              10            4          **         **         **         **           **         5            4          6          **         **           4          2          4          ** 
                                 11%           7%         **         **         **         **           **         9%           9%        16%         **         **          10%         7%        19%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           81         80         65         70          **          88         88         80         84          -           88         88         75         66          - 
 
Effective sample size            62           57         56         45         48          **          62         62         58         60          -           62         62         52         45          - 
 
Total                            93           84         83         65         69          **          93         93         88         90          -           93         93         79         67          - 
 
DISCORD ---- 
instant messenger                 2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         2%         **           2%         2%         2%         2%         -%           2%         2%         2%         3%         -% 
 
EMAIL                             8            4          4          4          4          **           8          8          8          6          -            8          8          8          6          - 
                                  9%           5%         5%         7%         6%         **           9%         9%         9%         7%         -%           9%         9%        10%         9%         -% 
 
FACEBOOK ---- 
social media site/app            53           46         46         35         35          **          53         53         51         53          -           53         53         45         36          - 
                                 57%          55%        56%        54%        51%         **          57%        57%        58%        59%         -%          57%        57%        58%        55%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            7            7          7          7          7          **           7          7          6          6          -            7          7          6          5          - 
                                  7%           8%         8%        10%        10%         **           7%         7%         6%         7%         -%           7%         7%         8%         8%         -% 
 
FACETIME ---- 
social media site/app             2            2          2          *          2          **           2          2          *          2          -            2          2          *          *          - 
                                  2%           2%         2%         *%         3%         **           2%         2%         *%         2%         -%           2%         2%         *%         *%         -% 
 
GOOGLE ---- 
search engine                     2            2          2          *          *          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         1%         1%         **           2%         2%         2%         2%         -%           2%         2%         3%         3%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
INSTAGRAM ---- 
social media site/app             8            8          8          5          5          **           8          8          8          8          -            8          8          6          6          - 
                                  9%          10%        10%         7%         7%         **           9%         9%         9%         9%         -%           9%         9%         8%        10%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                2            2          2          -          -          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           3%         3%         -%         -%         **           2%         2%         3%         3%         -%           2%         2%         3%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2783 
Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           81         80         65         70          **          88         88         80         84          -           88         88         75         66          - 
 
Effective sample size            62           57         56         45         48          **          62         62         58         60          -           62         62         52         45          - 
 
Total                            93           84         83         65         69          **          93         93         88         90          -           93         93         79         67          - 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         3%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         3%         3%         -% 
 
SKYPE ---- social 
media site/app                    2            2          2          2          2          **           2          2          2          2          -            2          2          2          -          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                 2            2          2          2          2          **           2          2          2          2          -            2          2          *          2          - 
                                  2%           3%         3%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         *%         3%         -% 
 
TIK TOK ---- social 
media site/app                    1            1          1          *          1          **           1          1          1          1          -            1          1          1          1          - 
                                  1%           1%         1%         *%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
TUMBLR ---- social 
media site/app                    *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
TWITTER ---- social 
media site/app                    7            7          7          4          6          **           7          7          7          7          -            7          7          4          5          - 
                                  8%           9%         9%         6%         8%         **           8%         8%         8%         8%         -%           8%         8%         4%         8%         -% 
 
WHATSAPP ---- 
instant messenger                 5            4          4          4          4          **           5          5          4          4          -            5          5          2          4          - 
                                  5%           5%         5%         6%         6%         **           5%         5%         5%         5%         -%           5%         5%         3%         6%         -% 
 
XBOX LIVE ---- gaming             *            *          *          -          *          **           *          *          -          -          -            *          *          *          *          - 
                                  *%           *%         *%         -%         *%         **           *%         *%         -%         -%         -%           *%         *%         *%         *%         -% 
 
YAHOO ---- search engine          2            2          2          -          -          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         -%         -%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
YOUTUBE ---- video 
sharing site/app                  2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         3%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           81         80         65         70          **          88         88         80         84          -           88         88         75         66          - 
 
Effective sample size            62           57         56         45         48          **          62         62         58         60          -           62         62         52         45          - 
 
Total                            93           84         83         65         69          **          93         93         88         90          -           93         93         79         67          - 
 
Somewhere else 
(write in)                        2            2          -          -          -          **           2          2          2          2          -            2          2          -          -          - 
                                  2%           2%         -%         -%         -%         **           2%         2%         2%         2%         -%           2%         2%         -%         -%         -% 
 
(Dont know / 
 Can't remember)                 12           12         12         12         12          **          12         12         12         12          -           12         12         11         10          - 
                                 13%          15%        15%        19%        18%         **          13%        13%        14%        14%         -%          13%        13%        14%        16%         -% 
 
NET - Video 
Sharing Site or App               2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         3%         3%         -% 
 
NET - Search Engine               4            4          4          *          *          **           4          4          4          4          -            4          4          4          4          - 
                                  4%           4%         4%         1%         1%         **           4%         4%         4%         4%         -%           4%         4%         5%         5%         -% 
 
NET - Social 
Media Site or App                62           55         55         40         44          **          62         62         58         61          -           62         62         51         41          - 
                                 66%          65%        66%        61%        63%         **          66%        66%        66%        68%         -%          66%        66%        64%        62%         -% 
 
NET - Instant Messenger          15           14         14         14         14          **          15         15         13         14          -           15         15         10         13          - 
                                 16%          17%        17%        21%        21%         **          16%        16%        15%        16%         -%          16%        16%        13%        19%         -% 
 
NET - News Site or App            3            3          3          *          *          **           3          3          3          3          -            3          3          3          3          - 
                                  3%           3%         3%         *%         *%         **           3%         3%         3%         3%         -%           3%         3%         3%         4%         -% 
 
NET - Playing 
games on a site or app            *            *          *          -          *          **           *          *          -          -          -            *          *          *          *          - 
                                  *%           *%         *%         -%         *%         **           *%         *%         -%         -%         -%           *%         *%         *%         *%         -% 
 
NET - Email or 
another site or app              10            6          6          6          6          **          10         10         10          8          -           10         10         10          8          - 
                                 11%           8%         8%        10%         9%         **          11%        11%        11%         9%         -%          11%        11%        13%        12%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           49         35           59         70         52         42         59           31         34          **         **          30         36          **         ** 
 
Effective sample size            62           35         24           42         49         36         30         40           21         25          **         **          22         25          **         ** 
 
Total                            93           52         36           63         74         56         45         59           31         39          **         **          34         38          **         ** 
 
DISCORD ---- 
instant messenger                 2            2          -            -          2          2          2          -            -          -          **         **           -          -          **         ** 
                                  2%           3%         -%           -%         2%         3%         4%         -%           -%         -%         **         **           -%         -%         **         ** 
 
EMAIL                             8            3          6            3          5          2          2          2            3          3          **         **           2          6          **         ** 
                                  9%           5%        15%           4%         6%         4%         4%         4%           8%         9%         **         **           6%        15%         **         ** 
 
FACEBOOK ---- 
social media site/app            53           32         20           37         44         32         28         37           19         26          **         **          18         22          **         ** 
                                 57%          61%        56%          59%        59%        56%        62%        62%          61%        66%         **         **          53%        59%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            7            5          2            5          6          4          5          6            3          2          **         **           3          3          **         ** 
                                  7%           9%         6%           9%         8%         7%        11%        10%          10%         6%         **         **           9%         7%         **         ** 
 
FACETIME ---- 
social media site/app             2            2          -            2          2          2          2          2            2          -          **         **           2          *          **         ** 
                                  2%           4%         -%           3%         3%         3%         4%         3%           6%         -%         **         **           5%         1%         **         ** 
 
GOOGLE ---- 
search engine                     2            2          -            2          2          2          *          *            2          *          **         **           -          2          **         ** 
                                  2%           4%         -%           3%         3%         4%         1%         1%           5%         1%         **         **           -%         5%         **         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          -            *          *          *          *          *            -          *          **         **           -          *          **         ** 
                                  *%           1%         -%           *%         *%         1%         1%         *%           -%         1%         **         **           -%         1%         **         ** 
 
INSTAGRAM ---- 
social media site/app             8            6          *            6          8          3          4          7            2          6          **         **           2          3          **         ** 
                                  9%          12%         1%          10%        11%         6%        10%        11%           7%        16%         **         **           6%         9%         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                2            -          2            2          2          2          -          2            2          -          **         **           2          -          **         ** 
                                  2%           -%         6%           4%         3%         4%         -%         4%           7%         -%         **         **           7%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           49         35           59         70         52         42         59           31         34          **         **          30         36          **         ** 
 
Effective sample size            62           35         24           42         49         36         30         40           21         25          **         **          22         25          **         ** 
 
Total                            93           52         36           63         74         56         45         59           31         39          **         **          34         38          **         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            2          -            -          2          2          2          -            -          2          **         **           -          2          **         ** 
                                  2%           4%         -%           -%         3%         4%         5%         -%           -%         5%         **         **           -%         6%         **         ** 
 
SKYPE ---- social 
media site/app                    2            2          -            2          2          2          -          -            -          2          **         **           -          2          **         ** 
                                  2%           4%         -%           3%         3%         3%         -%         -%           -%         5%         **         **           -%         5%         **         ** 
 
SNAPCHAT ---- 
instant messenger                 2            2          -            -          2          -          -          2            -          *          **         **           -          -          **         ** 
                                  2%           4%         -%           -%         3%         -%         -%         4%           -%         1%         **         **           -%         -%         **         ** 
 
TIK TOK ---- social 
media site/app                    1            1          -            *          1          1          *          1            -          1          **         **           -          1          **         ** 
                                  1%           1%         -%           *%         1%         1%         1%         1%           -%         2%         **         **           -%         2%         **         ** 
 
TUMBLR ---- social 
media site/app                    *            *          -            *          *          *          *          *            -          *          **         **           -          *          **         ** 
                                  *%           1%         -%           *%         *%         1%         1%         *%           -%         1%         **         **           -%         1%         **         ** 
 
TWITTER ---- social 
media site/app                    7            5          2            7          7          7          6          6            2          6          **         **           -          7          **         ** 
                                  8%          10%         6%          12%        10%        13%        13%        10%           5%        15%         **         **           -%        18%         **         ** 
 
WHATSAPP ---- 
instant messenger                 5            3          2            5          5          3          2          3            1          2          **         **           2          2          **         ** 
                                  5%           5%         5%           7%         6%         5%         5%         5%           3%         5%         **         **           6%         6%         **         ** 
 
XBOX LIVE ---- gaming             *            *          -            -          *          -          -          *            -          *          **         **           -          -          **         ** 
                                  *%           1%         -%           -%         *%         -%         -%         *%           -%         1%         **         **           -%         -%         **         ** 
 
YAHOO ---- search engine          2            -          -            2          2          -          2          -            -          2          **         **           -          -          **         ** 
                                  2%           -%         -%           3%         2%         -%         4%         -%           -%         4%         **         **           -%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           49         35           59         70         52         42         59           31         34          **         **          30         36          **         ** 
 
Effective sample size            62           35         24           42         49         36         30         40           21         25          **         **          22         25          **         ** 
 
Total                            93           52         36           63         74         56         45         59           31         39          **         **          34         38          **         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            2          -            2          2          2          2          2            -          2          **         **           -          2          **         ** 
                                  2%           4%         -%           3%         3%         4%         5%         3%           -%         5%         **         **           -%         5%         **         ** 
 
Somewhere else 
(write in)                        2            2          -            2          2          2          2          2            2          -          **         **           2          -          **         ** 
                                  2%           3%         -%           2%         2%         3%         3%         3%           5%         -%         **         **           5%         -%         **         ** 
 
(Dont know / 
 Can't remember)                 12            3          5            9          7          7          3          7            2          4          **         **           6          3          **         ** 
                                 13%           6%        15%          14%        10%        13%         7%        11%           7%        10%         **         **          17%         8%         **         ** 
 
NET - Video 
Sharing Site or App               2            2          -            2          2          2          2          2            -          2          **         **           -          2          **         ** 
                                  2%           4%         -%           3%         3%         4%         5%         3%           -%         5%         **         **           -%         5%         **         ** 
 
NET - Search Engine               4            2          -            4          4          2          2          *            2          2          **         **           -          2          **         ** 
                                  4%           4%         -%           6%         5%         4%         5%         1%           5%         5%         **         **           -%         5%         **         ** 
 
NET - Social 
Media Site or App                62           39         22           44         52         38         32         43           21         30          **         **          20         27          **         ** 
                                 66%          74%        60%          69%        70%        68%        71%        74%          67%        78%         **         **          57%        71%         **         ** 
 
NET - Instant Messenger          15           11          4           10         14          8          9         10            3          5          **         **           5          5          **         ** 
                                 16%          21%        11%          15%        19%        15%        20%        18%          11%        12%         **         **          16%        12%         **         ** 
 
NET - News Site or App            3            *          2            3          3          3          *          3            2          *          **         **           2          *          **         ** 
                                  3%           1%         6%           4%         3%         5%         1%         4%           7%         1%         **         **           7%         1%         **         ** 
 
NET - Playing 
games on a site or app            *            *          -            -          *          -          -          *            -          *          **         **           -          -          **         ** 
                                  *%           1%         -%           -%         *%         -%         -%         *%           -%         1%         **         **           -%         -%         **         ** 
 
NET - Email or 
another site or app              10            5          6            3          7          4          4          2            3          6          **         **           2          8          **         ** 
                                 11%           9%        15%           4%         9%         7%         9%         4%           8%        14%         **         **           6%        21%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   88            ** 
 
Effective sample size            62            ** 
 
Total                            93            ** 
 
DISCORD ---- 
instant messenger                 2            ** 
                                  2%           ** 
 
EMAIL                             8            ** 
                                  9%           ** 
 
FACEBOOK ---- 
social media site/app            53            ** 
                                 57%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            7            ** 
                                  7%           ** 
 
FACETIME ---- 
social media site/app             2            ** 
                                  2%           ** 
 
GOOGLE ---- 
search engine                     2            ** 
                                  2%           ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            ** 
                                  *%           ** 
 
INSTAGRAM ---- 
social media site/app             8            ** 
                                  9%           ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                2            ** 
                                  2%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   88            ** 
 
Effective sample size            62            ** 
 
Total                            93            ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            ** 
                                  2%           ** 
 
SKYPE ---- social 
media site/app                    2            ** 
                                  2%           ** 
 
SNAPCHAT ---- 
instant messenger                 2            ** 
                                  2%           ** 
 
TIK TOK ---- social 
media site/app                    1            ** 
                                  1%           ** 
 
TUMBLR ---- social 
media site/app                    *            ** 
                                  *%           ** 
 
TWITTER ---- social 
media site/app                    7            ** 
                                  8%           ** 
 
WHATSAPP ---- 
instant messenger                 5            ** 
                                  5%           ** 
 
XBOX LIVE ---- gaming             *            ** 
                                  *%           ** 
 
YAHOO ---- search engine          2            ** 
                                  2%           ** 
 
YOUTUBE ---- video 
sharing site/app                  2            ** 
                                  2%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2790 
Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   88            ** 
 
Effective sample size            62            ** 
 
Total                            93            ** 
 
Somewhere else 
(write in)                        2            ** 
                                  2%           ** 
 
(Dont know / 
 Can't remember)                 12            ** 
                                 13%           ** 
 
NET - Video 
Sharing Site or App               2            ** 
                                  2%           ** 
 
NET - Search Engine               4            ** 
                                  4%           ** 
 
NET - Social 
Media Site or App                62            ** 
                                 66%           ** 
 
NET - Instant Messenger          15            ** 
                                 16%           ** 
 
NET - News Site or App            3            ** 
                                  3%           ** 
 
NET - Playing 
games on a site or app            *            ** 
                                  *%           ** 
 
NET - Email or 
another site or app              10            ** 
                                 11%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           60         63         59         41         77         63         45         40         28          **        61          ** 
 
Effective sample size            62           42         44         43         29         54         45         33         29         18          **        44          ** 
 
Total                            93           64         65         63         43         81         66         48         45         25          **        65          ** 
 
DISCORD ---- 
instant messenger                 2            2          2          2          2          2          2          2          2          -          **         2          ** 
                                  2%           3%         3%         3%         4%         2%         3%         4%         4%         -%         **         3%         ** 
 
EMAIL                             8            5          4          6          -          4          *          4          6          2          **         8e         ** 
                                  9%           7%         6%         9%         -%         5%         *%         8%        12%         8%         **        12%         ** 
 
FACEBOOK ---- 
social media site/app            53           36         37         34         20         45         40         24         23         12          **        33          ** 
                                 57%          55%        57%        54%        47%        56%        61%        50%        51%        50%         **        50%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            7            5          5          6          5          6          6          5          2          3          **         4          ** 
                                  7%           8%         8%         9%        11%         8%        10%        10%         4%        13%         **         7%         ** 
 
FACETIME ---- 
social media site/app             2            *          2          2          2          2          2          2          -          *          **         2          ** 
                                  2%           *%         3%         3%         4%         2%         3%         3%         -%         1%         **         3%         ** 
 
GOOGLE ---- 
search engine                     2            2          *          2          -          2          2          -          *          -          **         -          ** 
                                  2%           3%         1%         3%         -%         2%         2%         -%         1%         -%         **         -%         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          *          *          -          *          -          *          *          *          **         *          ** 
                                  *%           *%         *%         *%         -%         *%         -%         1%         1%         1%         **         *%         ** 
 
INSTAGRAM ---- 
social media site/app             8            6          8          6          5          7          7          5          5          3          **         6          ** 
                                  9%           9%        13%        10%        12%         8%        10%        10%        10%        14%         **         9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           60         63         59         41         77         63         45         40         28          **        61          ** 
 
Effective sample size            62           42         44         43         29         54         45         33         29         18          **        44          ** 
 
Total                            93           64         65         63         43         81         66         48         45         25          **        65          ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                2            2          -          2          2          2          2          2          2          -          **         2          ** 
                                  2%           4%         -%         4%         5%         3%         3%         5%         5%         -%         **         4%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            2          2          -          2          2          2          -          -          2          **         2          ** 
                                  2%           3%         3%         -%         5%         3%         3%         -%         -%         9%         **         3%         ** 
 
SKYPE ---- social 
media site/app                    2            2          2          2          -          2          -          -          2          2          **         -          ** 
                                  2%           3%         3%         3%         -%         2%         -%         -%         4%         8%         **         -%         ** 
 
SNAPCHAT ---- 
instant messenger                 2            2          2          2          2          2          2          2          2          *          **         2          ** 
                                  2%           3%         3%         3%         5%         3%         3%         4%         4%         1%         **         3%         ** 
 
TIK TOK ---- social 
media site/app                    1            *          *          *          *          1          *          1          1          1          **         1          ** 
                                  1%           *%         *%         *%         1%         1%         1%         1%         1%         3%         **         1%         ** 
 
TUMBLR ---- social 
media site/app                    *            *          *          *          -          *          -          *          *          *          **         *          ** 
                                  *%           *%         *%         *%         -%         *%         -%         1%         1%         1%         **         *%         ** 
 
TWITTER ---- social 
media site/app                    7            7          4          7          2          7          7          2          4          2          **         3          ** 
                                  8%          11%         6%        12%         5%         9%        11%         4%         9%         9%         **         5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           60         63         59         41         77         63         45         40         28          **        61          ** 
 
Effective sample size            62           42         44         43         29         54         45         33         29         18          **        44          ** 
 
Total                            93           64         65         63         43         81         66         48         45         25          **        65          ** 
 
WHATSAPP ---- 
instant messenger                 5            5          3          5          *          5          3          2          2          -          **         2          ** 
                                  5%           7%         4%         7%         1%         6%         4%         4%         4%         -%         **         3%         ** 
 
XBOX LIVE ---- gaming             *            -          *          *          *          *          *          *          -          *          **         -          ** 
                                  *%           -%         *%         *%         1%         *%         *%         1%         -%         1%         **         -%         ** 
 
YAHOO ---- search engine          2            -          2          2          -          2          -          -          -          -          **         2          ** 
                                  2%           -%         3%         3%         -%         2%         -%         -%         -%         -%         **         3%         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            2          2          2          -          2          2          -          -          -          **         2          ** 
                                  2%           3%         3%         3%         -%         3%         3%         -%         -%         -%         **         3%         ** 
 
Somewhere else 
(write in)                        2            -          -          2          -          -          2          -          -          -          **         -          ** 
                                  2%           -%         -%         2%         -%         -%         2%         -%         -%         -%         **         -%         ** 
 
(Dont know / 
 Can't remember)                 12           11         10          7          9         12          8          7          5          3          **         9          ** 
                                 13%          16%        15%        12%        20%        15%        12%        15%        12%        12%         **        14%         ** 
 
NET - Video 
Sharing Site or App               2            2          2          2          -          2          2          -          -          -          **         2          ** 
                                  2%           3%         3%         3%         -%         3%         3%         -%         -%         -%         **         3%         ** 
 
NET - Search Engine               4            2          2          4          -          4          2          -          *          -          **         2          ** 
                                  4%           3%         3%         6%         -%         4%         2%         -%         1%         -%         **         3%         ** 
 
NET - Social 
Media Site or App                62           42         45         42         25         54         47         29         29         16          **        39          ** 
                                 66%          65%        69%        66%        58%        67%        71%        60%        65%        65%         **        60%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           60         63         59         41         77         63         45         40         28          **        61          ** 
 
Effective sample size            62           42         44         43         29         54         45         33         29         18          **        44          ** 
 
Total                            93           64         65         63         43         81         66         48         45         25          **        65          ** 
 
NET - Instant Messenger          15           13         11         14          8         14         13         10          7          4          **        10          ** 
                                 16%          20%        18%        21%        20%        18%        19%        21%        16%        14%         **        15%         ** 
 
NET - News Site or App            3            3          *          3          2          3          2          3          3          *          **         3          ** 
                                  3%           4%         *%         4%         5%         3%         3%         5%         6%         1%         **         4%         ** 
 
NET - Playing 
games on a site or app            *            -          *          *          *          *          *          *          -          *          **         -          ** 
                                  *%           -%         *%         *%         1%         *%         *%         1%         -%         1%         **         -%         ** 
 
NET - Email or 
another site or app              10            7          6          6          2          6          2          4          6          4          **        10          ** 
                                 11%          10%         9%         9%         5%         7%         3%         8%        12%        17%         **        15%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           76         37         31         30         65         27         57          **        21          **         **        63         75          **         **         ** 
 
Effective sample size            62           53         24         22         19         46         18         43          **        16          **         **        44         52          **         **         ** 
 
Total                            93           77         32         33         24         68         28         64          **        25          **         **        65         78          **         **         ** 
 
DISCORD ---- 
instant messenger                 2            2          2          2          2          -          2          2          **         2          **         **         2          2          **         **         ** 
                                  2%           2%         5%         5%         7%         -%         6%         3%         **         7%         **         **         3%         2%         **         **         ** 
 
EMAIL                             8            6          *          4          -          7          5          6          **         2          **         **         6          6          **         **         ** 
                                  9%           8%         1%        13%         -%        11%        17%         9%         **         8%         **         **         9%         8%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            53           49         20         18         18         37         15         32          **        14          **         **        35         46          **         **         ** 
                                 57%          63%        62%        55%        73%        55%        56%        50%         **        55%         **         **        54%        59%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            7            6          4          1          2          5          2          5          **         1          **         **         5          6          **         **         ** 
                                  7%           8%        13%         2%         9%         8%         7%         8%         **         5%         **         **         8%         7%         **         **         ** 
 
FACETIME ---- 
social media site/app             2            2          *          2          *          2          *          2          **         -          **         **         2          2          **         **         ** 
                                  2%           2%         1%         6%         1%         2%         1%         2%         **         -%         **         **         3%         2%         **         **         ** 
 
GOOGLE ---- 
search engine                     2            2          *          *          *          2          -          *          **         -          **         **         *          *          **         **         ** 
                                  2%           3%         1%         1%         2%         3%         -%         1%         **         -%         **         **         1%         1%         **         **         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          *          -          *          -          -          -          **         -          **         **         *          *          **         **         ** 
                                  *%           *%         1%         -%         1%         -%         -%         -%         **         -%         **         **         *%         *%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             8            7          5          3          3          6          2          2          **         4          **         **         6          7          **         **         ** 
                                  9%           9%        16%         8%        13%         9%         8%         4%         **        18%         **         **        10%         9%         **         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                2            2          -          -          -          2          -          2          **         -          **         **         2          2          **         **         ** 
                                  2%           3%         -%         -%         -%         3%         -%         4%         **         -%         **         **         3%         3%         **         **         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            2          -          -          -          2          2          2          **         -          **         **         2          2          **         **         ** 
                                  2%           3%         -%         -%         -%         3%         8%         3%         **         -%         **         **         3%         3%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           76         37         31         30         65         27         57          **        21          **         **        63         75          **         **         ** 
 
Effective sample size            62           53         24         22         19         46         18         43          **        16          **         **        44         52          **         **         ** 
 
Total                            93           77         32         33         24         68         28         64          **        25          **         **        65         78          **         **         ** 
 
SKYPE ---- social 
media site/app                    2            -          -          -          -          -          2          -          **         2          **         **         -          2          **         **         ** 
                                  2%           -%         -%         -%         -%         -%         7%         -%         **         8%         **         **         -%         2%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 2            2          *          -          2          *          -          *          **         2          **         **         2          2          **         **         ** 
                                  2%           3%         1%         -%         9%         *%         -%         *%         **         7%         **         **         3%         3%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    1            1          1          -          *          -          -          -          **         -          **         **         *          1          **         **         ** 
                                  1%           1%         2%         -%         1%         -%         -%         -%         **         -%         **         **         *%         1%         **         **         ** 
 
TUMBLR ---- social 
media site/app                    *            *          *          -          *          -          -          -          **         -          **         **         *          *          **         **         ** 
                                  *%           *%         1%         -%         1%         -%         -%         -%         **         -%         **         **         *%         *%         **         **         ** 
 
TWITTER ---- social 
media site/app                    7            6          4          2          2          5          *          2          **         6          **         **         4          6          **         **         ** 
                                  8%           7%        12%         7%        10%         8%         2%         2%         **        23%         **         **         6%         7%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 5            3          *          2          2          2          2          2          **         2          **         **         *          5          **         **         ** 
                                  5%           4%         1%         5%        10%         3%         7%         4%         **         8%         **         **         1%         6%         **         **         ** 
 
XBOX LIVE ---- gaming             *            *          *          -          *          *          -          *          **         -          **         **         *          *          **         **         ** 
                                  *%           *%         1%         -%         1%         *%         -%         *%         **         -%         **         **         *%         *%         **         **         ** 
 
YAHOO ---- search engine          2            2          -          -          2          -          -          -          **         -          **         **         -          2          **         **         ** 
                                  2%           2%         -%         -%         7%         -%         -%         -%         **         -%         **         **         -%         2%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            2          -          2          -          -          2          2          **         2          **         **         2          2          **         **         ** 
                                  2%           3%         -%         6%         -%         -%         7%         3%         **         8%         **         **         3%         3%         **         **         ** 
 
Somewhere else 
(write in)                        2            2          -          -          -          2          -          2          **         -          **         **         2          -          **         **         ** 
                                  2%           2%         -%         -%         -%         2%         -%         2%         **         -%         **         **         2%         -%         **         **         ** 
 
(Dont know / 
 Can't remember)                 12            8          5          7          *         11          2         12          **         2          **         **        10          8          **         **         ** 
                                 13%          11%        17%        20%         1%        16%         7%        19%         **         6%         **         **        15%        11%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           76         37         31         30         65         27         57          **        21          **         **        63         75          **         **         ** 
 
Effective sample size            62           53         24         22         19         46         18         43          **        16          **         **        44         52          **         **         ** 
 
Total                            93           77         32         33         24         68         28         64          **        25          **         **        65         78          **         **         ** 
 
NET - Video 
Sharing Site or App               2            2          -          2          -          -          2          2          **         2          **         **         2          2          **         **         ** 
                                  2%           3%         -%         6%         -%         -%         7%         3%         **         8%         **         **         3%         3%         **         **         ** 
 
NET - Search Engine               4            4          *          *          2          2          -          *          **         -          **         **         *          2          **         **         ** 
                                  4%           5%         1%         1%         9%         3%         -%         1%         **         -%         **         **         1%         3%         **         **         ** 
 
NET - Social 
Media Site or App                62           54         23         21         21         41         18         36          **        19          **         **        41         54          **         **         ** 
                                 66%          70%        72%        62%        86%        60%        64%        56%         **        78%         **         **        63%        70%         **         **         ** 
 
NET - Instant Messenger          15           13          6          4          8          8          5          9          **         7          **         **         9         14          **         **         ** 
                                 16%          16%        20%        12%        32%        11%        20%        14%         **        28%         **         **        14%        18%         **         **         ** 
 
NET - News Site or App            3            3          *          -          *          2          -          2          **         -          **         **         3          3          **         **         ** 
                                  3%           3%         1%         -%         1%         3%         -%         4%         **         -%         **         **         4%         3%         **         **         ** 
 
NET - Playing 
games on a site or app            *            *          *          -          *          *          -          *          **         -          **         **         *          *          **         **         ** 
                                  *%           *%         1%         -%         1%         *%         -%         *%         **         -%         **         **         *%         *%         **         **         ** 
 
NET - Email or 
another site or app              10            8          *          4          -          9          7          8          **         2          **         **         8          8          **         **         ** 
                                 11%          11%         1%        13%         -%        14%        24%        12%         **         8%         **         **        12%        11%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   88           66          -          - 
 
Effective sample size            62           45          -          - 
 
Total                            93           65          -          - 
 
DISCORD ---- 
instant messenger                 2            2          -          - 
                                  2%           3%         -%         -% 
 
EMAIL                             8            4          -          - 
                                  9%           7%         -%         -% 
 
FACEBOOK ---- 
social media site/app            53           45          -          - 
                                 57%          69%         -%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            7            6          -          - 
                                  7%           9%         -%         -% 
 
FACETIME ---- 
social media site/app             2            2          -          - 
                                  2%           2%         -%         -% 
 
GOOGLE ---- 
search engine                     2            -          -          - 
                                  2%           -%         -%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          -          - 
                                  *%           *%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             8            5          -          - 
                                  9%           8%         -%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                2            2          -          - 
                                  2%           4%         -%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            -          -          - 
                                  2%           -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   88           66          -          - 
 
Effective sample size            62           45          -          - 
 
Total                            93           65          -          - 
 
SKYPE ---- social 
media site/app                    2            -          -          - 
                                  2%           -%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                 2            *          -          - 
                                  2%           *%         -%         -% 
 
TIK TOK ---- social 
media site/app                    1            1          -          - 
                                  1%           1%         -%         -% 
 
TUMBLR ---- social 
media site/app                    *            *          -          - 
                                  *%           *%         -%         -% 
 
TWITTER ---- social 
media site/app                    7            4          -          - 
                                  8%           7%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 5            3          -          - 
                                  5%           4%         -%         -% 
 
XBOX LIVE ---- gaming             *            *          -          - 
                                  *%           *%         -%         -% 
 
YAHOO ---- search engine          2            -          -          - 
                                  2%           -%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                  2            2          -          - 
                                  2%           3%         -%         -% 
 
Somewhere else 
(write in)                        2            -          -          - 
                                  2%           -%         -%         -% 
 
(Dont know / 
 Can't remember)                 12            8          -          - 
                                 13%          13%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 192 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People pretending to be another person 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   88           66          -          - 
 
Effective sample size            62           45          -          - 
 
Total                            93           65          -          - 
 
NET - Video 
Sharing Site or App               2            2          -          - 
                                  2%           3%         -%         -% 
 
NET - Search Engine               4            -          -          - 
                                  4%           -%         -%         -% 
 
NET - Social 
Media Site or App                62           48          -          - 
                                 66%          73%         -%         -% 
 
NET - Instant Messenger          15           10          -          - 
                                 16%          15%         -%         -% 
 
NET - News Site or App            3            3          -          - 
                                  3%           4%         -%         -% 
 
NET - Playing 
games on a site or app            *            *          -          - 
                                  *%           *%         -%         -% 
 
NET - Email or 
another site or app              10            4          -          - 
                                 11%           7%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 193 
<C8> And did your most recent experience of People pretending to be another person come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           35         53            **        21          **         **         **         **         **          37         30         21            **        21         22         30 
 
Effective sample size            62           24         38            **        15          **         **         **         **         **          25         24         14            **        16         14         22 
 
Total                            93           38         55            **        19          **         **         **         **         **          32         38         22            **        23         20         34 
 
Someone you don't 
know personally                  47           15         32            **         9          **         **         **         **         **          14         19         14            **         9         14         18 
                                 51%          40%        58%           **        48%         **         **         **         **         **          44%        50%        63%           **        41%        68%        51% 
 
Someone you 
know personally                  15            7          8            **         5          **         **         **         **         **          10          5          1            **         7          2          6 
                                 17%          19%        15%           **        26%         **         **         **         **         **          29%        14%         3%           **        29%        12%        18% 
 
It wasn’t sent to me             20            9         11            **         3          **         **         **         **         **           7          8          5            **         5          1          8 
                                 22%          24%        20%           **        15%         **         **         **         **         **          20%        22%        23%           **        22%         7%        24% 
 
(Don't know)                     10            6          4            **         2          **         **         **         **         **           2          6          2            **         2          3          2 
                                 11%          16%         7%           **        11%         **         **         **         **         **           7%        15%        10%           **         8%        14%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 193 (continuation) 
<C8> And did your most recent experience of People pretending to be another person come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   88           36         52            **         **         **        35         52           81          ** 
 
Effective sample size            62           26         36            **         **         **        25         37           57          ** 
 
Total                            93           38         55            **         **         **        36         57           84          ** 
 
Someone you don't 
know personally                  47           16         31            **         **         **        21         27           42          ** 
                                 51%          42%        57%           **         **         **        58%        47%          50%         ** 
 
Someone you 
know personally                  15            7          9            **         **         **         7          8           14          ** 
                                 17%          18%        16%           **         **         **        20%        15%          16%         ** 
 
It wasn’t sent to me             20           10         10            **         **         **         4         15           20          ** 
                                 22%          27%        18%           **         **         **        11%        27%          24%         ** 
 
(Don't know)                     10            5          5            **         **         **         4          6            8          ** 
                                 11%          13%         9%           **         **         **        11%        11%          10%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 193 (continuation) 
<C8> And did your most recent experience of People pretending to be another person come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88            **         **         **         **         **         **         **         **         **         **         **         **          74          **         **         ** 
 
Effective sample size            62            **         **         **         **         **         **         **         **         **         **         **         **          53          **         **         ** 
 
Total                            93            **         **         **         **         **         **         **         **         **         **         **         **          80          **         **         ** 
 
Someone you don't 
know personally                  47            **         **         **         **         **         **         **         **         **         **         **         **          43          **         **         ** 
                                 51%           **         **         **         **         **         **         **         **         **         **         **         **          53%         **         **         ** 
 
Someone you 
know personally                  15            **         **         **         **         **         **         **         **         **         **         **         **          15          **         **         ** 
                                 17%           **         **         **         **         **         **         **         **         **         **         **         **          19%         **         **         ** 
 
It wasn’t sent to me             20            **         **         **         **         **         **         **         **         **         **         **         **          15          **         **         ** 
                                 22%           **         **         **         **         **         **         **         **         **         **         **         **          19%         **         **         ** 
 
(Don't know)                     10            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 11%           **         **         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 193 (continuation) 
<C8> And did your most recent experience of People pretending to be another person come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           47          **         **         **         **           **        54           47         34          **         **          29         34         24          ** 
 
Effective sample size            62           36          **         **         **         **           **        36           33         25          **         **          23         23         16          ** 
 
Total                            93           52          **         **         **         **           **        50           50         36          **         **          38         33         22          ** 
 
Someone you don't 
know personally                  47           24          **         **         **         **           **        29           22         20          **         **          21         17         10          ** 
                                 51%          47%         **         **         **         **           **        58%          43%        56%         **         **          56%        50%        43%         ** 
 
Someone you 
know personally                  15           10          **         **         **         **           **         5           11          4          **         **          10          1          4          ** 
                                 17%          19%         **         **         **         **           **        11%          23%        11%         **         **          27%         4%        18%         ** 
 
It wasn’t sent to me             20           15          **         **         **         **           **        12           12          8          **         **           4         11          5          ** 
                                 22%          29%         **         **         **         **           **        23%          24%        21%         **         **          11%        32%        24%         ** 
 
(Don't know)                     10            3          **         **         **         **           **         4            5          4          **         **           2          4          4          ** 
                                 11%           5%         **         **         **         **           **         8%          10%        12%         **         **           6%        13%        16%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 193 (continuation) 
<C8> And did your most recent experience of People pretending to be another person come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           81         80         65         70          **          88         88         80         84          -           88         88         75         66          - 
 
Effective sample size            62           57         56         45         48          **          62         62         58         60          -           62         62         52         45          - 
 
Total                            93           84         83         65         69          **          93         93         88         90          -           93         93         79         67          - 
 
Someone you don't 
know personally                  47           39         37         26         30          **          47         47         46         45          -           47         47         37         31          - 
                                 51%          46%        45%        40%        43%         **          51%        51%        52%        50%         -%          51%        51%        47%        47%         -% 
 
Someone you 
know personally                  15           15         15         15         15          **          15         15         13         15          -           15         15         12         10          - 
                                 17%          18%        19%        23%        22%         **          17%        17%        15%        17%         -%          17%        17%        16%        15%         -% 
 
It wasn’t sent to me             20           20         20         15         16          **          20         20         19         20          -           20         20         20         17          - 
                                 22%          24%        24%        24%        23%         **          22%        22%        22%        22%         -%          22%        22%        25%        26%         -% 
 
(Don't know)                     10           10         10          8          8          **          10         10         10         10          -           10         10         10          8          - 
                                 11%          12%        12%        13%        12%         **          11%        11%        11%        11%         -%          11%        11%        12%        12%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 193 (continuation) 
<C8> And did your most recent experience of People pretending to be another person come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           49         35           59         70         52         42         59           31         34          **         **          30         36          **         ** 
 
Effective sample size            62           35         24           42         49         36         30         40           21         25          **         **          22         25          **         ** 
 
Total                            93           52         36           63         74         56         45         59           31         39          **         **          34         38          **         ** 
 
Someone you don't 
know personally                  47           28         18           34         39         29         28         35           18         21          **         **          20         19          **         ** 
                                 51%          54%        51%          54%        52%        51%        61%        60%          58%        55%         **         **          60%        51%         **         ** 
 
Someone you 
know personally                  15           12          3           10         14         12          9         10            4          5          **         **           2          9          **         ** 
                                 17%          24%         8%          16%        19%        22%        21%        18%          14%        12%         **         **           5%        23%         **         ** 
 
It wasn’t sent to me             20            9         11           12         14         11          6         10            8          7          **         **           8          8          **         ** 
                                 22%          18%        29%          19%        18%        20%        14%        18%          27%        19%         **         **          24%        20%         **         ** 
 
(Don't know)                     10            2          4            7          8          4          2          3            *          6          **         **           4          2          **         ** 
                                 11%           4%        11%          12%        11%         7%         5%         4%           2%        14%         **         **          12%         6%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 193 (continuation) 
<C8> And did your most recent experience of People pretending to be another person come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   88            ** 
 
Effective sample size            62            ** 
 
Total                            93            ** 
 
Someone you don't 
know personally                  47            ** 
                                 51%           ** 
 
Someone you 
know personally                  15            ** 
                                 17%           ** 
 
It wasn’t sent to me             20            ** 
                                 22%           ** 
 
(Don't know)                     10            ** 
                                 11%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 193 (continuation) 
<C8> And did your most recent experience of People pretending to be another person come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           60         63         59         41         77         63         45         40         28          **        61          ** 
 
Effective sample size            62           42         44         43         29         54         45         33         29         18          **        44          ** 
 
Total                            93           64         65         63         43         81         66         48         45         25          **        65          ** 
 
Someone you don't 
know personally                  47           33         34         30         19         40         35         25         21         10          **        34          ** 
                                 51%          51%        52%        48%        44%        49%        53%        52%        46%        41%         **        53%         ** 
 
Someone you 
know personally                  15           10         10         11          8         12         13         10         10          6          **         9          ** 
                                 17%          16%        15%        18%        18%        14%        19%        21%        22%        26%         **        14%         ** 
 
It wasn’t sent to me             20           14         13         14         12         19         14          8          9          7          **        13          ** 
                                 22%          21%        19%        22%        28%        24%        21%        18%        19%        29%         **        20%         ** 
 
(Don't know)                     10            8          9          8          4         10          4          4          6          1          **         8          ** 
                                 11%          12%        14%        12%        10%        12%         7%         9%        13%         4%         **        13%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 193 (continuation) 
<C8> And did your most recent experience of People pretending to be another person come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           76         37         31         30         65         27         57          **        21          **         **        63         75          **         **         ** 
 
Effective sample size            62           53         24         22         19         46         18         43          **        16          **         **        44         52          **         **         ** 
 
Total                            93           77         32         33         24         68         28         64          **        25          **         **        65         78          **         **         ** 
 
Someone you don't 
know personally                  47           40         16         20         13         36         16         33          **        16          **         **        36         41          **         **         ** 
                                 51%          52%        52%        59%        53%        53%        59%        52%         **        63%         **         **        54%        53%         **         **         ** 
 
Someone you 
know personally                  15           14          7          5          5          8          4          8          **         6          **         **        11         12          **         **         ** 
                                 17%          17%        21%        16%        20%        12%        14%        12%         **        23%         **         **        17%        15%         **         **         ** 
 
It wasn’t sent to me             20           18          7          5          5         17          6         15          **         3          **         **        15         17          **         **         ** 
                                 22%          24%        21%        15%        20%        25%        21%        23%         **        14%         **         **        22%        22%         **         **         ** 
 
(Don't know)                     10            6          2          4          2          7          2          8          **         -          **         **         4          7          **         **         ** 
                                 11%           7%         6%        11%         7%        10%         7%        12%         **         -%         **         **         6%        10%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 193 (continuation) 
<C8> And did your most recent experience of People pretending to be another person come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People pretending to be another person 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   88           66          -          - 
 
Effective sample size            62           45          -          - 
 
Total                            93           65          -          - 
 
Someone you don't 
know personally                  47           38          -          - 
                                 51%          59%         -%         -% 
 
Someone you 
know personally                  15            9          -          - 
                                 17%          15%         -%         -% 
 
It wasn’t sent to me             20           13          -          - 
                                 22%          20%         -%         -% 
 
(Don't know)                     10            4          -          - 
                                 11%           7%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 194 
<C5> How often do you experience Bullying, abusive behaviour or threats when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           31         42            **        24          **         **         **         **         -           38         24          **           **         **         **        28 
 
Effective sample size            47           21         26            **        16          **         **         **         **         -           24         16          **           **         **         **        18 
 
Total                            66           31         36            **        21          **         **         **         **         -           33         23          **           **         **         **        27 
 
Daily/ most days                  8            1          7            **         2          **         **         **         **         -            5          *          **           **         **         **         2 
                                 11%           3%        19%           **        10%         **         **         **         **         -%          16%         2%         **           **         **         **         9% 
 
Weekly/ most weeks                7            2          5            **         2          **         **         **         **         -            4          3          **           **         **         **         4 
                                 11%           6%        15%           **         9%         **         **         **         **         -%          13%        12%         **           **         **         **        16% 
 
Monthly/ most months             14            6          8            **         7          **         **         **         **         -           10          4          **           **         **         **         3 
                                 21%          21%        21%           **        32%         **         **         **         **         -%          29%        18%         **           **         **         **        11% 
 
Less often than 
once a month                     27           13         15            **         8          **         **         **         **         -           12         12          **           **         **         **        12 
                                 41%          41%        41%           **        36%         **         **         **         **         -%          35%        53%         **           **         **         **        45% 
 
(Prefer not to answer)            4            4          -            **         -          **         **         **         **         -            -          -          **           **         **         **         2 
                                  5%          12%         -%           **         -%         **         **         **         **         -%           -%         -%         **           **         **         **         7% 
 
(Don't know)                      7            5          1            **         3          **         **         **         **         -            3          4          **           **         **         **         4 
                                 10%          17%         4%           **        13%         **         **         **         **         -%           8%        15%         **           **         **         **        13% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 194 (continuation) 
<C5> How often do you experience Bullying, abusive behaviour or threats when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   73           31         42            **         **         **        40         33           69          ** 
 
Effective sample size            47           19         27            **         **         **        26         20           44          ** 
 
Total                            66           26         40            **         **         **        37         29           61          ** 
 
Daily/ most days                  8            3          5            **         **         **         6          2            8          ** 
                                 11%          11%        12%           **         **         **        15%         6%          12%         ** 
 
Weekly/ most weeks                7            2          5            **         **         **         3          5            7          ** 
                                 11%           8%        12%           **         **         **         7%        16%          12%         ** 
 
Monthly/ most months             14            8          6            **         **         **         8          6           14          ** 
                                 21%          29%        16%           **         **         **        21%        22%          23%         ** 
 
Less often than 
once a month                     27           10         17            **         **         **        15         12           22          ** 
                                 41%          40%        42%           **         **         **        39%        43%          36%         ** 
 
(Prefer not to answer)            4            2          2            **         **         **         2          2            4          ** 
                                  5%           7%         5%           **         **         **         5%         6%           6%         ** 
 
(Don't know)                      7            1          5            **         **         **         5          2            7          ** 
                                 10%           5%        13%           **         **         **        13%         7%          11%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 194 (continuation) 
<C5> How often do you experience Bullying, abusive behaviour or threats when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73            **         **         **         **         **         **         **         **         **         **         **         **          59          **         **         ** 
 
Effective sample size            47            **         **         **         **         **         **         **         **         **         **         **         **          39          **         **         ** 
 
Total                            66            **         **         **         **         **         **         **         **         **         **         **         **          57          **         **         ** 
 
Daily/ most days                  8            **         **         **         **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                 11%           **         **         **         **         **         **         **         **         **         **         **         **          11%         **         **         ** 
 
Weekly/ most weeks                7            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 11%           **         **         **         **         **         **         **         **         **         **         **         **          12%         **         **         ** 
 
Monthly/ most months             14            **         **         **         **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 21%           **         **         **         **         **         **         **         **         **         **         **         **          18%         **         **         ** 
 
Less often than 
once a month                     27            **         **         **         **         **         **         **         **         **         **         **         **          23          **         **         ** 
                                 41%           **         **         **         **         **         **         **         **         **         **         **         **          41%         **         **         ** 
 
(Prefer not to answer)            4            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           6%         **         **         ** 
 
(Don't know)                      7            **         **         **         **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         **         **          11%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 194 (continuation) 
<C5> How often do you experience Bullying, abusive behaviour or threats when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           38          **         **         **         **           **        36           39         29          **         **          21         29         22          - 
 
Effective sample size            47           28          **         **         **         **           **        21           25         18          **         **          16         17         14          - 
 
Total                            66           37          **         **         **         **           **        25           37         25          **         **          24         23         19          - 
 
Daily/ most days                  8            5          **         **         **         **           **         5            5          1          **         **           5          1          2          - 
                                 11%          13%         **         **         **         **           **        22%          13%         4%         **         **          19%         5%        10%         -% 
 
Weekly/ most weeks                7            6          **         **         **         **           **         2            4          3          **         **           2          3          2          - 
                                 11%          16%         **         **         **         **           **         8%          10%        11%         **         **          10%        12%        10%         -% 
 
Monthly/ most months             14            8          **         **         **         **           **         3           10          4          **         **           4          4          6          - 
                                 21%          21%         **         **         **         **           **        13%          27%        17%         **         **          16%        18%        32%         -% 
 
Less often than 
once a month                     27           14          **         **         **         **           **         9           14         12          **         **           8         12          7          - 
                                 41%          39%         **         **         **         **           **        37%          37%        47%         **         **          34%        51%        39%         -% 
 
(Prefer not to answer)            4            -          **         **         **         **           **         2            2          2          **         **           2          -          2          - 
                                  5%           -%         **         **         **         **           **         7%           5%         7%         **         **           8%         -%         9%         -% 
 
(Don't know)                      7            4          **         **         **         **           **         3            3          3          **         **           3          3          -          - 
                                 10%          12%         **         **         **         **           **        13%           9%        13%         **         **          14%        14%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 194 (continuation) 
<C5> How often do you experience Bullying, abusive behaviour or threats when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           71         71         43         48          -           73         73         56         63          -           73         73         53         52          - 
 
Effective sample size            47           45         45         28         31          -           47         47         36         41          -           47         47         34         33          - 
 
Total                            66           64         64         38         42          -           66         66         50         57          -           66         66         48         45          - 
 
Daily/ most days                  8            6          6          4          6          -            8          8          7          8          -            8          8          7          7          - 
                                 11%           9%         9%        10%        13%         -%          11%        11%        15%        13%         -%          11%        11%        15%        16%         -% 
 
Weekly/ most weeks                7            7          7          5          3          -            7          7          5          5          -            7          7          6          4          - 
                                 11%          11%        11%        12%         8%         -%          11%        11%        10%         8%         -%          11%        11%        13%        10%         -% 
 
Monthly/ most months             14           14         14          8         10          -           14         14         12         14          -           14         14         11          9          - 
                                 21%          21%        21%        21%        23%         -%          21%        21%        23%        24%         -%          21%        21%        23%        19%         -% 
 
Less often than 
once a month                     27           27         27         13         15          -           27         27         16         21          -           27         27         15         16          - 
                                 41%          42%        42%        35%        36%         -%          41%        41%        31%        37%         -%          41%        41%        30%        35%         -% 
 
(Prefer not to answer)            4            4          4          2          2          -            4          4          4          4          -            4          4          4          4          - 
                                  5%           6%         6%         5%         4%         -%           5%         5%         7%         6%         -%           5%         5%         8%         8%         -% 
 
(Don't know)                      7            7          7          6          6          -            7          7          7          7          -            7          7          5          5          - 
                                 10%          10%        10%        17%        15%         -%          10%        10%        13%        12%         -%          10%        10%        11%        11%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2816 
Table 194 (continuation) 
<C5> How often do you experience Bullying, abusive behaviour or threats when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           37         31           46         60         43         33         50           24         22          **         **           **        23          **         ** 
 
Effective sample size            47           21         21           30         39         28         19         30           16         15          **         **           **        16          **         ** 
 
Total                            66           28         31           42         57         41         27         42           21         23          **         **           **        25          **         ** 
 
Daily/ most days                  8            6          2            5          7          7          7          6            2          3          **         **           **         *          **         ** 
                                 11%          19%         7%          12%        12%        18%        26%        14%           9%        12%         **         **           **         1%         **         ** 
 
Weekly/ most weeks                7            4          3            6          7          6          4          7            3          1          **         **           **         1          **         ** 
                                 11%          14%        10%          15%        12%        16%        15%        16%          13%         5%         **         **           **         2%         **         ** 
 
Monthly/ most months             14            6          8            9         12          5          4         11            4          6          **         **           **         9          **         ** 
                                 21%          23%        24%          21%        21%        12%        16%        27%          17%        25%         **         **           **        38%         **         ** 
 
Less often than 
once a month                     27           10         15           15         23         17         12         13           10         10          **         **           **        11          **         ** 
                                 41%          37%        48%          37%        40%        42%        43%        31%          45%        43%         **         **           **        46%         **         ** 
 
(Prefer not to answer)            4            -          2            2          4          2          -          2            -          2          **         **           **         -          **         ** 
                                  5%           -%         6%           4%         6%         4%         -%         4%           -%         8%         **         **           **         -%         **         ** 
 
(Don't know)                      7            2          2            5          5          3          -          4            4          2          **         **           **         3          **         ** 
                                 10%           7%         5%          11%         9%         8%         -%         8%          17%         7%         **         **           **        13%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 194 (continuation) 
<C5> How often do you experience Bullying, abusive behaviour or threats when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   73            ** 
 
Effective sample size            47            ** 
 
Total                            66            ** 
 
Daily/ most days                  8            ** 
                                 11%           ** 
 
Weekly/ most weeks                7            ** 
                                 11%           ** 
 
Monthly/ most months             14            ** 
                                 21%           ** 
 
Less often than 
once a month                     27            ** 
                                 41%           ** 
 
(Prefer not to answer)            4            ** 
                                  5%           ** 
 
(Don't know)                      7            ** 
                                 10%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 194 (continuation) 
<C5> How often do you experience Bullying, abusive behaviour or threats when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           44         53         51         36         62         52         35         22          **         **        42          ** 
 
Effective sample size            47           27         32         31         25         40         34         21         14          **         **        26          ** 
 
Total                            66           36         43         42         36         57         49         27         19          **         **        35          ** 
 
Daily/ most days                  8            5          6          3          5          8          6          5          3          **         **         7          ** 
                                 11%          15%        13%         8%        13%        13%        12%        21%        14%         **         **        20%         ** 
 
Weekly/ most weeks                7            3          5          4          5          6          4          4          4          **         **         4          ** 
                                 11%           8%        11%        10%        15%        10%         9%        15%        20%         **         **        11%         ** 
 
Monthly/ most months             14            7         12         11          6         10         13          3          2          **         **         8          ** 
                                 21%          19%        27%        26%        16%        18%        27%        10%         9%         **         **        22%         ** 
 
Less often than 
once a month                     27           11         13         18         12         26         18         13          7          **         **        12          ** 
                                 41%          30%        30%        44%        33%        45%        36%        48%        37%         **         **        33%         ** 
 
(Prefer not to answer)            4            4          2          -          2          2          2          -          2          **         **         -          ** 
                                  5%          10%         4%         -%         5%         3%         4%         -%        10%         **         **         -%         ** 
 
(Don't know)                      7            6          6          5          6          6          6          2          2          **         **         5          ** 
                                 10%          18%        14%        13%        18%        11%        12%         6%        10%         **         **        14%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 194 (continuation) 
<C5> How often do you experience Bullying, abusive behaviour or threats when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           68         33         21         28         57          **        43          **         **         **         **        51         54          **         **         ** 
 
Effective sample size            47           43         21         14         17         35          **        29          **         **         **         **        32         35          **         **         ** 
 
Total                            66           63         30         20         22         47          **        38          **         **         **         **        45         50          **         **         ** 
 
Daily/ most days                  8            6          4          3          3          4          **         7          **         **         **         **         6          7          **         **         ** 
                                 11%           9%        12%        14%        15%         8%         **        18%         **         **         **         **        13%        15%         **         **         ** 
 
Weekly/ most weeks                7            7          5          4          4          7          **         6          **         **         **         **         7          6          **         **         ** 
                                 11%          11%        18%        19%        17%        14%         **        15%         **         **         **         **        15%        12%         **         **         ** 
 
Monthly/ most months             14           14          8          7          6         12          **         6          **         **         **         **         8         11          **         **         ** 
                                 21%          22%        26%        34%        26%        25%         **        16%         **         **         **         **        18%        23%         **         **         ** 
 
Less often than 
once a month                     27           27          8          7          6         18          **        13          **         **         **         **        18         19          **         **         ** 
                                 41%          43%        26%        33%        28%        39%         **        34%         **         **         **         **        40%        38%         **         **         ** 
 
(Prefer not to answer)            4            4          4          -          2          2          **         -          **         **         **         **         2          2          **         **         ** 
                                  5%           6%        12%         -%         8%         4%         **         -%         **         **         **         **         4%         4%         **         **         ** 
 
(Don't know)                      7            6          2          -          1          5          **         6          **         **         **         **         4          4          **         **         ** 
                                 10%          10%         6%         -%         6%        11%         **        17%         **         **         **         **        10%         9%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 194 (continuation) 
<C5> How often do you experience Bullying, abusive behaviour or threats when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   73           54          -          - 
 
Effective sample size            47           35          -          - 
 
Total                            66           50          -          - 
 
Daily/ most days                  8            7          -          - 
                                 11%          14%         -%         -% 
 
Weekly/ most weeks                7            6          -          - 
                                 11%          11%         -%         -% 
 
Monthly/ most months             14           11          -          - 
                                 21%          23%         -%         -% 
 
Less often than 
once a month                     27           20          -          - 
                                 41%          40%         -%         -% 
 
(Prefer not to answer)            4            -          -          - 
                                  5%           -%         -%         -% 
 
(Don't know)                      7            6          -          - 
                                 10%          12%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 195 
<C6> What impact has this had on you.... Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           31         42            **        24          **         **         **         **         -           38         24          **           **         **         **        28 
 
Effective sample                 47           21         26            **        16          **         **         **         **         -           24         16          **           **         **         **        18 
 
Total                            66           31         36            **        21          **         **         **         **         -           33         23          **           **         **         **        27 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            -          *            **         -          **         **         **         **         -            -          -          **           **         **         **         - 
                                  1%           -%         1%           **         -%         **         **         **         **         -%           -%         -%         **           **         **         **         -% 
 
2                  (2.0)          2            *          2            **         *          **         **         **         **         -            2          -          **           **         **         **         - 
                                  3%           1%         5%           **         2%         **         **         **         **         -%           6%         -%         **           **         **         **         -% 
 
3                  (3.0)          6            5          *            **         5          **         **         **         **         -            6          -          **           **         **         **         2 
                                  8%          18%         *%           **        24%         **         **         **         **         -%          17%         -%         **           **         **         **         6% 
 
4                  (4.0)         14            6          8            **         5          **         **         **         **         -            5          6          **           **         **         **         4 
                                 20%          19%        22%           **        25%         **         **         **         **         -%          16%        25%         **           **         **         **        15% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           16         24            **         9          **         **         **         **         -           19         14          **           **         **         **        20 
                                 60%          52%        68%           **        42%         **         **         **         **         -%          56%        62%         **           **         **         **        73% 
 
It has had 
no impact                         2            -          2            **         -          **         **         **         **         -            -          2          **           **         **         **         - 
                                  2%           -%         4%           **         -%         **         **         **         **         -%           -%         6%         **           **         **         **         -% 
 
Don't know                        3            3          -            **         1          **         **         **         **         -            1          2          **           **         **         **         2 
                                  5%          10%         -%           **         7%         **         **         **         **         -%           4%         7%         **           **         **         **         6% 
 
Refused                           -            -          -            **         -          **         **         **         **         -            -          -          **           **         **         **         - 
                                  -%           -%         -%           **         -%         **         **         **         **         -%           -%         -%         **           **         **         **         -% 
 
Net: low impact                   8            6          2            **         5          **         **         **         **         -            8          -          **           **         **         **         2 
                                 12%          19%         6%           **        26%         **         **         **         **         -%          23%         -%         **           **         **         **         6% 
 
Net: High impact                 54           22         32            **        14          **         **         **         **         -           24         20          **           **         **         **        24 
                                 81%          71%        89%           **        67%         **         **         **         **         -%          73%        86%         **           **         **         **        88% 
 
Mean Score                      4.5          4.3        4.6            **       4.1          **         **         **         **         -          4.3        4.7          **           **         **         **       4.7b 
                                                                                                                                                                                                    - 
Standard deviation              .86          .86        .85            **       .90          **         **         **         **         -          .99        .46          **           **         **         **       .59 
Standard error                  .13          .20        .17            **       .23          **         **         **         **         -          .21        .12          **           **         **         **       .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 195 (continuation) 
<C6> What impact has this had on you.... Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   73           31         42            **         **         **        40         33           69          ** 
 
Effective sample                 47           19         27            **         **         **        26         20           44          ** 
 
Total                            66           26         40            **         **         **        37         29           61          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            -          *            **         **         **         -          *            *          ** 
                                  1%           -%         1%           **         **         **         -%         2%           1%         ** 
 
2                  (2.0)          2            2          -            **         **         **         -          2            2          ** 
                                  3%           8%         -%           **         **         **         -%         7%           4%         ** 
 
3                  (3.0)          6            2          3            **         **         **         3          2            6          ** 
                                  8%           8%         8%           **         **         **         9%         8%           9%         ** 
 
4                  (4.0)         14            7          6            **         **         **         6          7           13          ** 
                                 20%          28%        16%           **         **         **        17%        25%          22%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           13         27            **         **         **        25         15           35          ** 
                                 60%          50%        67%           **         **         **        66%        53%          57%         ** 
 
It has had 
no impact                         2            2          -            **         **         **         -          2            2          ** 
                                  2%           6%         -%           **         **         **         -%         5%           2%         ** 
 
Don't know                        3            -          3            **         **         **         3          -            3          ** 
                                  5%           -%         8%           **         **         **         8%         -%           5%         ** 
 
Refused                           -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Net: low impact                   8            4          4            **         **         **         3          5            8          ** 
                                 12%          16%        10%           **         **         **         9%        17%          13%         ** 
 
Net: High impact                 54           20         33            **         **         **        31         23           48          ** 
                                 81%          78%        83%           **         **         **        83%        78%          79%         ** 
 
Mean Score                      4.5          4.3        4.6            **         **         **       4.6        4.3          4.4          ** 
Standard deviation              .86          .97        .76            **         **         **       .66       1.03          .88          ** 
Standard error                  .13          .22        .15            **         **         **       .13        .23          .14          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 195 (continuation) 
<C6> What impact has this had on you.... Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73            **         **         **         **         **         **         **         **         **         **         **         **          59          **         **         ** 
 
Effective sample                 47            **         **         **         **         **         **         **         **         **         **         **         **          39          **         **         ** 
 
Total                            66            **         **         **         **         **         **         **         **         **         **         **         **          57          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
2                  (2.0)          2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
3                  (3.0)          6            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
4                  (4.0)         14            **         **         **         **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 20%           **         **         **         **         **         **         **         **         **         **         **         **          17%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40            **         **         **         **         **         **         **         **         **         **         **         **          36          **         **         ** 
                                 60%           **         **         **         **         **         **         **         **         **         **         **         **          64%         **         **         ** 
 
It has had 
no impact                         2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
Don't know                        3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
Refused                           -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Net: low impact                   8            **         **         **         **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                 12%           **         **         **         **         **         **         **         **         **         **         **         **          10%         **         **         ** 
 
Net: High impact                 54            **         **         **         **         **         **         **         **         **         **         **         **          46          **         **         ** 
                                 81%           **         **         **         **         **         **         **         **         **         **         **         **          82%         **         **         ** 
 
Mean Score                      4.5            **         **         **         **         **         **         **         **         **         **         **         **         4.5          **         **         ** 
                                                                                                                                                            cf 
Standard deviation              .86            **         **         **         **         **         **         **         **         **         **         **         **         .84          **         **         ** 
Standard error                  .13            **         **         **         **         **         **         **         **         **         **         **         **         .14          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 195 (continuation) 
<C6> What impact has this had on you.... Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           38          **         **         **         **           **        36           39         29          **         **          21         29         22          - 
 
Effective sample                 47           28          **         **         **         **           **        21           25         18          **         **          16         17         14          - 
 
Total                            66           37          **         **         **         **           **        25           37         25          **         **          24         23         19          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            *          **         **         **         **           **         *            -          *          **         **           -          *          -          - 
                                  1%           1%         **         **         **         **           **         2%           -%         2%         **         **           -%         2%         -%         -% 
 
2                  (2.0)          2            2          **         **         **         **           **         -            2          *          **         **           -          *          2          - 
                                  3%           6%         **         **         **         **           **         -%           5%         2%         **         **           -%         2%         9%         -% 
 
3                  (3.0)          6            2          **         **         **         **           **         2            5          *          **         **           2          2          2          - 
                                  8%           5%         **         **         **         **           **         9%          15%         1%         **         **           7%         9%         9%         -% 
 
4                  (4.0)         14            9          **         **         **         **           **         5            6          7          **         **           5          4          4          - 
                                 20%          26%         **         **         **         **           **        18%          17%        29%         **         **          21%        19%        21%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           21          **         **         **         **           **        14           20         15          **         **          16         14         10          - 
                                 60%          58%         **         **         **         **           **        58%          55%        62%         **         **          64%        62%        54%         -% 
 
It has had 
no impact                         2            -          **         **         **         **           **         2            2          -          **         **           -          -          2          - 
                                  2%           -%         **         **         **         **           **         6%           4%         -%         **         **           -%         -%         8%         -% 
 
Don't know                        3            1          **         **         **         **           **         2            2          1          **         **           2          1          -          - 
                                  5%           4%         **         **         **         **           **         7%           5%         5%         **         **           7%         6%         -%         -% 
 
Refused                           -            -          **         **         **         **           **         -            -          -          **         **           -          -          -          - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           -%         -%         -%         -% 
 
Net: low impact                   8            5          **         **         **         **           **         3            7          1          **         **           2          3          3          - 
                                 12%          13%         **         **         **         **           **        11%          19%         4%         **         **           7%        13%        17%         -% 
 
Net: High impact                 54           31          **         **         **         **           **        19           27         22          **         **          21         18         14          - 
                                 81%          84%         **         **         **         **           **        76%          72%        90%         **         **          86%        81%        75%         -% 
 
Mean Score                      4.5          4.4          **         **         **         **           **       4.5          4.3        4.5          **         **         4.6        4.5        4.3          - 
Standard deviation              .86          .94          **         **         **         **           **       .86          .93        .79          **         **         .64        .93       1.01          - 
Standard error                  .13          .18          **         **         **         **           **       .20          .19        .20          **         **         .17        .23        .28          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 195 (continuation) 
<C6> What impact has this had on you.... Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           71         71         43         48          -           73         73         56         63          -           73         73         53         52          - 
 
Effective sample                 47           45         45         28         31          -           47         47         36         41          -           47         47         34         33          - 
 
Total                            66           64         64         38         42          -           66         66         50         57          -           66         66         48         45          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
2                  (2.0)          2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         4%         4%         -%           3%         3%         3%         3%         -%           3%         3%         4%         5%         -% 
 
3                  (3.0)          6            5          5          3          3          -            6          6          5          6          -            6          6          5          4          - 
                                  8%           8%         8%         8%         8%         -%           8%         8%        10%        10%         -%           8%         8%        10%         8%         -% 
 
4                  (4.0)         14           14         14          9          8          -           14         14         11         12          -           14         14         10         12          - 
                                 20%          21%        21%        25%        20%         -%          20%        20%        21%        20%         -%          20%        20%        21%        26%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           38         38         19         24          -           40         40         30         33          -           40         40         26         24          - 
                                 60%          60%        60%        50%        57%         -%          60%        60%        59%        58%         -%          60%        60%        54%        53%         -% 
 
It has had 
no impact                         2            2          2          2          2          -            2          2          -          2          -            2          2          2          2          - 
                                  2%           2%         2%         4%         4%         -%           2%         2%         -%         3%         -%           2%         2%         3%         3%         -% 
 
Don't know                        3            3          3          3          3          -            3          3          3          3          -            3          3          3          2          - 
                                  5%           5%         5%         8%         7%         -%           5%         5%         6%         5%         -%           5%         5%         6%         4%         -% 
 
Refused                           -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                   8            8          8          5          5          -            8          8          7          8          -            8          8          7          6          - 
                                 12%          12%        12%        14%        13%         -%          12%        12%        14%        13%         -%          12%        12%        15%        14%         -% 
 
Net: High impact                 54           52         52         28         32          -           54         54         40         45          -           54         54         36         36          - 
                                 81%          81%        81%        74%        76%         -%          81%        81%        80%        79%         -%          81%        81%        75%        79%         -% 
 
Mean Score                      4.5          4.5        4.5        4.3        4.4          -          4.5        4.5        4.4        4.4          -          4.5        4.5        4.4        4.4          - 
Standard deviation              .86          .86        .86        .95        .92          -          .86        .86        .89        .88          -          .86        .86        .94        .93          - 
Standard error                  .13          .13        .13        .19        .17          -          .13        .13        .15        .14          -          .13        .13        .17        .17          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 195 (continuation) 
<C6> What impact has this had on you.... Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           37         31           46         60         43         33         50           24         22          **         **           **        23          **         ** 
 
Effective sample                 47           21         21           30         39         28         19         30           16         15          **         **           **        16          **         ** 
 
Total                            66           28         31           42         57         41         27         42           21         23          **         **           **        25          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            *          -            *          *          -          *          *            -          -          **         **           **         -          **         ** 
                                  1%           2%         -%           1%         1%         -%         2%         1%           -%         -%         **         **           **         -%         **         ** 
 
2                  (2.0)          2            2          *            -          2          2          2          *            -          -          **         **           **         *          **         ** 
                                  3%           6%         1%           -%         4%         4%         6%         1%           -%         -%         **         **           **         2%         **         ** 
 
3                  (3.0)          6            1          5            2          4          2          -          3            2          -          **         **           **         3          **         ** 
                                  8%           2%        15%           5%         7%         5%         -%         8%           8%         -%         **         **           **        14%         **         ** 
 
4                  (4.0)         14            4          8            9         11          8          4          7            6          6          **         **           **         4          **         ** 
                                 20%          15%        24%          22%        19%        19%        14%        17%          30%        26%         **         **           **        15%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           20         17           25         36         28         19         28           10         17          **         **           **        15          **         ** 
                                 60%          69%        54%          61%        62%        68%        72%        65%          48%        74%         **         **           **        63%         **         ** 
 
It has had 
no impact                         2            -          2            2          2          -          2          2            -          -          **         **           **         2          **         ** 
                                  2%           -%         5%           4%         3%         -%         6%         4%           -%         -%         **         **           **         6%         **         ** 
 
Don't know                        3            2          -            3          3          1          -          2            3          -          **         **           **         -          **         ** 
                                  5%           6%         -%           7%         5%         3%         -%         4%          14%         -%         **         **           **         -%         **         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Net: low impact                   8            3          5            2          7          4          2          4            2          -          **         **           **         4          **         ** 
                                 12%          10%        17%           6%        11%         9%         8%        10%           8%         -%         **         **           **        16%         **         ** 
 
Net: High impact                 54           24         25           35         46         35         23         35           17         23          **         **           **        19          **         ** 
                                 81%          84%        78%          83%        81%        88%        86%        82%          78%       100%         **         **           **        78%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 195 (continuation) 
<C6> What impact has this had on you.... Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           37         31           46         60         43         33         50           24         22          **         **           **        23          **         ** 
 
Effective sample                 47           21         21           30         39         28         19         30           16         15          **         **           **        16          **         ** 
 
Total                            66           28         31           42         57         41         27         42           21         23          **         **           **        25          **         ** 
 
Mean Score                      4.5          4.5        4.4          4.6        4.5        4.6        4.6        4.6          4.5        4.7d         **         **           **       4.5          **         ** 
Standard deviation              .86          .96        .82          .71        .87        .79        .95        .80          .67        .45          **         **           **       .83          **         ** 
Standard error                  .13          .21        .18          .14        .14        .15        .22        .15          .18        .12          **         **           **       .22          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 195 (continuation) 
<C6> What impact has this had on you.... Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   73            ** 
 
Effective sample                 47            ** 
 
Total                            66            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            ** 
                                  1%           ** 
 
2                  (2.0)          2            ** 
                                  3%           ** 
 
3                  (3.0)          6            ** 
                                  8%           ** 
 
4                  (4.0)         14            ** 
                                 20%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40            ** 
                                 60%           ** 
 
It has had 
no impact                         2            ** 
                                  2%           ** 
 
Don't know                        3            ** 
                                  5%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                   8            ** 
                                 12%           ** 
 
Net: High impact                 54            ** 
                                 81%           ** 
 
Mean Score                      4.5            ** 
Standard deviation              .86            ** 
Standard error                  .13            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 195 (continuation) 
<C6> What impact has this had on you.... Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           44         53         51         36         62         52         35         22          **         **        42          ** 
 
Effective sample                 47           27         32         31         25         40         34         21         14          **         **        26          ** 
 
Total                            66           36         43         42         36         57         49         27         19          **         **        35          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            -          -          *          *          *          *          *          -          **         **         -          ** 
                                  1%           -%         -%         1%         1%         1%         1%         2%         -%         **         **         -%         ** 
 
2                  (2.0)          2            2          2          2          2          2          2          2          2          **         **         2          ** 
                                  3%           6%         5%         5%         5%         4%         4%         8%         9%         **         **         5%         ** 
 
3                  (3.0)          6            4          4          6          4          6          4          *          -          **         **         3          ** 
                                  8%          11%         9%        13%        10%        10%         8%         2%         -%         **         **         9%         ** 
 
4                  (4.0)         14            6         11          9         11         12          7          3          5          **         **         7          ** 
                                 20%          18%        24%        20%        29%        20%        13%        12%        24%         **         **        19%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           19         22         21         17         33         31         17         11          **         **        19          ** 
                                 60%          53%        51%        50%        46%        57%        64%        64%        59%         **         **        54%         ** 
 
It has had 
no impact                         2            2          2          2          -          2          2          2          2          **         **         2          ** 
                                  2%           4%         3%         4%         -%         3%         3%         6%         8%         **         **         4%         ** 
 
Don't know                        3            3          3          3          3          3          3          2          -          **         **         3          ** 
                                  5%           9%         7%         7%         8%         5%         6%         6%         -%         **         **         9%         ** 
 
Refused                           -            -          -          -          -          -          -          -          -          **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         **         **         -%         ** 
 
Net: low impact                   8            6          6          8          6          8          6          3          2          **         **         5          ** 
                                 12%          17%        14%        19%        16%        14%        13%        12%         9%         **         **        14%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 195 (continuation) 
<C6> What impact has this had on you.... Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           44         53         51         36         62         52         35         22          **         **        42          ** 
 
Effective sample                 47           27         32         31         25         40         34         21         14          **         **        26          ** 
 
Total                            66           36         43         42         36         57         49         27         19          **         **        35          ** 
 
Net: High impact                 54           25         33         30         27         44         38         20         16          **         **        26          ** 
                                 81%          71%        76%        70%        75%        78%        77%        76%        83%         **         **        73%         ** 
 
Mean Score                      4.5          4.3        4.4        4.3        4.2        4.4        4.5        4.5        4.5          **         **       4.4          ** 
Standard deviation              .86          .96        .88       1.00        .95        .90        .92       1.06        .94          **         **       .90          ** 
Standard error                  .13          .20        .16        .19        .20        .15        .17        .24        .26          **         **       .19          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 195 (continuation) 
<C6> What impact has this had on you.... Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           68         33         21         28         57          **        43          **         **         **         **        51         54          **         **         ** 
 
Effective sample                 47           43         21         14         17         35          **        29          **         **         **         **        32         35          **         **         ** 
 
Total                            66           63         30         20         22         47          **        38          **         **         **         **        45         50          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            *          -          -          -          *          **         *          **         **         **         **         -          *          **         **         ** 
                                  1%           1%         -%         -%         -%         1%         **         1%         **         **         **         **         -%         1%         **         **         ** 
 
2                  (2.0)          2            2          2          2          2          *          **         2          **         **         **         **         2          2          **         **         ** 
                                  3%           3%         7%         8%        10%         1%         **         6%         **         **         **         **         4%         4%         **         **         ** 
 
3                  (3.0)          6            6          4          3          4          6          **         4          **         **         **         **         5          4          **         **         ** 
                                  8%           9%        13%        17%        17%        12%         **         9%         **         **         **         **        12%         8%         **         **         ** 
 
4                  (4.0)         14           13          7          4          5         10          **         5          **         **         **         **         7         12          **         **         ** 
                                 20%          21%        25%        21%        20%        21%         **        13%         **         **         **         **        15%        24%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           37         13         11          9         26          **        23          **         **         **         **        27         27          **         **         ** 
                                 60%          59%        44%        54%        40%        56%         **        59%         **         **         **         **        60%        54%         **         **         ** 
 
It has had 
no impact                         2            2          2          -          2          2          **         2          **         **         **         **         2          2          **         **         ** 
                                  2%           2%         5%         -%         7%         3%         **         4%         **         **         **         **         3%         3%         **         **         ** 
 
Don't know                        3            3          2          -          1          3          **         3          **         **         **         **         3          3          **         **         ** 
                                  5%           5%         6%         -%         6%         6%         **         8%         **         **         **         **         7%         6%         **         **         ** 
 
Refused                           -            -          -          -          -          -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Net: low impact                   8            8          6          5          6          6          **         6          **         **         **         **         7          7          **         **         ** 
                                 12%          13%        20%        25%        27%        14%         **        16%         **         **         **         **        15%        13%         **         **         ** 
 
Net: High impact                 54           50         21         15         14         36          **        27          **         **         **         **        34         38          **         **         ** 
                                 81%          80%        69%        75%        60%        77%         **        72%         **         **         **         **        74%        77%         **         **         ** 
 
Mean Score                      4.5          4.4j       4.2        4.2        4.0-       4.4j         **       4.4          **         **         **         **       4.5j       4.4          **         **         ** 
                                                                                                      -                                           -                                                      j          j 
Standard deviation              .86          .87        .98       1.03       1.07        .84          **      1.01          **         **         **         **       .88        .91          **         **         ** 
Standard error                  .13          .14        .23        .28        .28        .15          **       .20          **         **         **         **       .16        .16          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 195 (continuation) 
<C6> What impact has this had on you.... Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   73           54          -          - 
 
Effective sample                 47           35          -          - 
 
Total                            66           50          -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            -          -          - 
                                  1%           -%         -%         -% 
 
2                  (2.0)          2            2          -          - 
                                  3%           4%         -%         -% 
 
3                  (3.0)          6            6          -          - 
                                  8%          11%         -%         -% 
 
4                  (4.0)         14           10          -          - 
                                 20%          20%         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         40           28          -          - 
                                 60%          56%         -%         -% 
 
It has had 
no impact                         2            2          -          - 
                                  2%           3%         -%         -% 
 
Don't know                        3            3          -          - 
                                  5%           6%         -%         -% 
 
Refused                           -            -          -          - 
                                  -%           -%         -%         -% 
 
Net: low impact                   8            8          -          - 
                                 12%          15%         -%         -% 
 
Net: High impact                 54           38          -          - 
                                 81%          76%         -%         -% 
 
Mean Score                      4.5          4.4j         -          - 
Standard deviation              .86          .88          -          - 
Standard error                  .13          .16          -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           31         42            **        24          **         **         **         **         -           38         24          **           **         **         **        28 
 
Effective sample size            47           21         26            **        16          **         **         **         **         -           24         16          **           **         **         **        18 
 
Total                            66           31         36            **        21          **         **         **         **         -           33         23          **           **         **         **        27 
 
DISCORD ---- 
instant messenger                 2            -          2            **         -          **         **         **         **         -            2          -          **           **         **         **         - 
                                  3%           -%         5%           **         -%         **         **         **         **         -%           5%         -%         **           **         **         **         -% 
 
FACEBOOK ---- 
social media site/app            49           21         28            **        15          **         **         **         **         -           21         19          **           **         **         **        18 
                                 74%          70%        79%           **        74%         **         **         **         **         -%          63%        82%         **           **         **         **        65% 
 
FACEBOOK MESSENGER 
---- instant messenger           11            3          7            **         4          **         **         **         **         -            8          2          **           **         **         **         5 
                                 16%          10%        21%           **        21%         **         **         **         **         -%          25%         8%         **           **         **         **        19% 
 
FACETIME ---- 
social media site/app             2            -          2            **         2          **         **         **         **         -            2          *          **           **         **         **         - 
                                  3%           -%         5%           **         7%         **         **         **         **         -%           5%         1%         **           **         **         **         -% 
 
GOOGLE ---- 
search engine                     2            *          2            **         *          **         **         **         **         -            *          2          **           **         **         **         - 
                                  3%           1%         4%           **         1%         **         **         **         **         -%           1%         6%         **           **         **         **         -% 
 
INSTAGRAM ---- 
social media site/app            11            2          8            **         2          **         **         **         **         -            7          4          **           **         **         **         * 
                                 16%           7%        23%           **         9%         **         **         **         **         -%          20%        15%         **           **         **         **         1% 
 
REDDIT ---- social 
media site/app                    2            -          2            **         -          **         **         **         **         -            2          -          **           **         **         **         - 
                                  3%           -%         5%           **         -%         **         **         **         **         -%           5%         -%         **           **         **         **         -% 
 
SNAPCHAT ---- 
instant messenger                 3            -          3            **         2          **         **         **         **         -            2          2          **           **         **         **         - 
                                  5%           -%         9%           **         7%         **         **         **         **         -%           5%         7%         **           **         **         **         -% 
 
TIK TOK ---- social 
media site/app                    3            2          1            **         -          **         **         **         **         -            2          *          **           **         **         **         2 
                                  4%           7%         2%           **         -%         **         **         **         **         -%           7%         1%         **           **         **         **         9% 
 
TUMBLR ---- social 
media site/app                    2            -          2            **         -          **         **         **         **         -            2          -          **           **         **         **         - 
                                  3%           -%         5%           **         -%         **         **         **         **         -%           5%         -%         **           **         **         **         -% 
 
TWITCH ---- video 
sharing site/app                  2            -          2            **         -          **         **         **         **         -            2          -          **           **         **         **         - 
                                  3%           -%         5%           **         -%         **         **         **         **         -%           5%         -%         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           31         42            **        24          **         **         **         **         -           38         24          **           **         **         **        28 
 
Effective sample size            47           21         26            **        16          **         **         **         **         -           24         16          **           **         **         **        18 
 
Total                            66           31         36            **        21          **         **         **         **         -           33         23          **           **         **         **        27 
 
TWITTER ---- social 
media site/app                    9            3          5            **         3          **         **         **         **         -            5          4          **           **         **         **         * 
                                 13%          11%        15%           **        15%         **         **         **         **         -%          15%        16%         **           **         **         **         1% 
 
WHATSAPP ---- 
instant messenger                 5            2          3            **         2          **         **         **         **         -            2          2          **           **         **         **         1 
                                  8%           7%         9%           **         9%         **         **         **         **         -%           6%         7%         **           **         **         **         5% 
 
YAHOO ---- search engine          2            -          2            **         2          **         **         **         **         -            2          -          **           **         **         **         - 
                                  2%           -%         4%           **         7%         **         **         **         **         -%           5%         -%         **           **         **         **         -% 
 
YOUTUBE ---- video 
sharing site/app                  6            2          4            **         -          **         **         **         **         -            5          *          **           **         **         **         4 
                                  9%           7%        10%           **         -%         **         **         **         **         -%          17%         1%         **           **         **         **        14% 
 
Somewhere else 
(write in)                        *            -          *            **         -          **         **         **         **         -            *          -          **           **         **         **         * 
                                  *%           -%         *%           **         -%         **         **         **         **         -%           *%         -%         **           **         **         **         1% 
 
(Dont know / 
 Can't remember)                  7            5          2            **         3          **         **         **         **         -            3          4          **           **         **         **         4 
                                 10%          17%         5%           **        13%         **         **         **         **         -%           8%        16%         **           **         **         **        14% 
 
NET - Video 
Sharing Site or App               6            2          4            **         -          **         **         **         **         -            5          *          **           **         **         **         4 
                                  9%           7%        10%           **         -%         **         **         **         **         -%          17%         1%         **           **         **         **        14% 
 
NET - Search Engine               3            *          3            **         2          **         **         **         **         -            2          2          **           **         **         **         - 
                                  5%           1%         8%           **         9%         **         **         **         **         -%           5%         6%         **           **         **         **         -% 
 
NET - Social 
Media Site or App                56           25         30            **        17          **         **         **         **         -           27         19          **           **         **         **        20 
                                 84%          83%        85%           **        81%         **         **         **         **         -%          82%        82%         **           **         **         **        74% 
 
NET - Instant Messenger          17            5         13            **         6          **         **         **         **         -           12          4          **           **         **         **         5 
                                 26%          16%        35%           **        29%         **         **         **         **         -%          36%        16%         **           **         **         **        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   73           31         42            **         **         **        40         33           69          ** 
 
Effective sample size            47           19         27            **         **         **        26         20           44          ** 
 
Total                            66           26         40            **         **         **        37         29           61          ** 
 
DISCORD ---- 
instant messenger                 2            2          -            **         **         **         -          2            2          ** 
                                  3%           7%         -%           **         **         **         -%         6%           3%         ** 
 
FACEBOOK ---- 
social media site/app            49           23         27            **         **         **        28         21           44          ** 
                                 74%          87%        66%           **         **         **        75%        74%          72%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            3          8            **         **         **         8          3           10          ** 
                                 16%          10%        20%           **         **         **        21%         9%          17%         ** 
 
FACETIME ---- 
social media site/app             2            2          -            **         **         **         *          2            2          ** 
                                  3%           7%         -%           **         **         **         1%         5%           3%         ** 
 
GOOGLE ---- 
search engine                     2            2          *            **         **         **         *          2            2          ** 
                                  3%           6%         1%           **         **         **         1%         5%           3%         ** 
 
INSTAGRAM ---- 
social media site/app            11            4          6            **         **         **         7          4           11          ** 
                                 16%          17%        15%           **         **         **        18%        13%          17%         ** 
 
REDDIT ---- social 
media site/app                    2            2          -            **         **         **         -          2            2          ** 
                                  3%           7%         -%           **         **         **         -%         6%           3%         ** 
 
SNAPCHAT ---- 
instant messenger                 3            3          -            **         **         **         *          3            3          ** 
                                  5%          13%         -%           **         **         **         1%        10%           6%         ** 
 
TIK TOK ---- social 
media site/app                    3            *          2            **         **         **         1          2            3          ** 
                                  4%           1%         6%           **         **         **         2%         7%           4%         ** 
 
TUMBLR ---- social 
media site/app                    2            2          -            **         **         **         -          2            2          ** 
                                  3%           7%         -%           **         **         **         -%         6%           3%         ** 
 
TWITCH ---- video 
sharing site/app                  2            2          -            **         **         **         -          2            2          ** 
                                  3%           7%         -%           **         **         **         -%         6%           3%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   73           31         42            **         **         **        40         33           69          ** 
 
Effective sample size            47           19         27            **         **         **        26         20           44          ** 
 
Total                            66           26         40            **         **         **        37         29           61          ** 
 
TWITTER ---- social 
media site/app                    9            7          2            **         **         **         4          5            7          ** 
                                 13%          25%         5%           **         **         **        11%        16%          11%         ** 
 
WHATSAPP ---- 
instant messenger                 5            4          2            **         **         **         5          *            5          ** 
                                  8%          14%         4%           **         **         **        14%         1%           9%         ** 
 
YAHOO ---- search engine          2            2          -            **         **         **         -          2            2          ** 
                                  2%           6%         -%           **         **         **         -%         5%           2%         ** 
 
YOUTUBE ---- video 
sharing site/app                  6            2          4            **         **         **         -          6            6          ** 
                                  9%           7%         9%           **         **         **         -%        20%           9%         ** 
 
Somewhere else 
(write in)                        *            -          *            **         **         **         -          *            *          ** 
                                  *%           -%         *%           **         **         **         -%         *%           *%         ** 
 
(Dont know / 
 Can't remember)                  7            1          6            **         **         **         5          2            7          ** 
                                 10%           5%        14%           **         **         **        14%         6%          11%         ** 
 
NET - Video 
Sharing Site or App               6            2          4            **         **         **         -          6            6          ** 
                                  9%           7%         9%           **         **         **         -%        20%           9%         ** 
 
NET - Search Engine               3            3          *            **         **         **         *          3            3          ** 
                                  5%          12%         1%           **         **         **         1%        10%           5%         ** 
 
NET - Social 
Media Site or App                56           25         31            **         **         **        30         25           50          ** 
                                 84%          95%        76%           **         **         **        81%        87%          82%         ** 
 
NET - Instant Messenger          17            9          8            **         **         **        10          7           17          ** 
                                 26%          36%        20%           **         **         **        27%        26%          28%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73            **         **         **         **         **         **         **         **         **         **         **         **          59          **         **         ** 
 
Effective sample size            47            **         **         **         **         **         **         **         **         **         **         **         **          39          **         **         ** 
 
Total                            66            **         **         **         **         **         **         **         **         **         **         **         **          57          **         **         ** 
 
DISCORD ---- 
instant messenger                 2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            49            **         **         **         **         **         **         **         **         **         **         **         **          43          **         **         ** 
                                 74%           **         **         **         **         **         **         **         **         **         **         **         **          75%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            **         **         **         **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                 16%           **         **         **         **         **         **         **         **         **         **         **         **          11%         **         **         ** 
 
FACETIME ---- 
social media site/app             2            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
GOOGLE ---- 
search engine                     2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app            11            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 16%           **         **         **         **         **         **         **         **         **         **         **         **          12%         **         **         ** 
 
REDDIT ---- social 
media site/app                    2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 3            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
TUMBLR ---- social 
media site/app                    2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2838 
Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73            **         **         **         **         **         **         **         **         **         **         **         **          59          **         **         ** 
 
Effective sample size            47            **         **         **         **         **         **         **         **         **         **         **         **          39          **         **         ** 
 
Total                            66            **         **         **         **         **         **         **         **         **         **         **         **          57          **         **         ** 
 
TWITTER ---- social 
media site/app                    9            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 13%           **         **         **         **         **         **         **         **         **         **         **         **          12%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 5            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
YAHOO ---- search engine          2            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  6            **         **         **         **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         **         **          10%         **         **         ** 
 
Somewhere else 
(write in)                        *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
(Dont know / 
 Can't remember)                  7            **         **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         **         **          12%         **         **         ** 
 
NET - Video 
Sharing Site or App               6            **         **         **         **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         **         **          10%         **         **         ** 
 
NET - Search Engine               3            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
NET - Social 
Media Site or App                56            **         **         **         **         **         **         **         **         **         **         **         **          48          **         **         ** 
                                 84%           **         **         **         **         **         **         **         **         **         **         **         **          84%         **         **         ** 
 
NET - Instant Messenger          17            **         **         **         **         **         **         **         **         **         **         **         **          12          **         **         ** 
                                 26%           **         **         **         **         **         **         **         **         **         **         **         **          20%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           38          **         **         **         **           **        36           39         29          **         **          21         29         22          - 
 
Effective sample size            47           28          **         **         **         **           **        21           25         18          **         **          16         17         14          - 
 
Total                            66           37          **         **         **         **           **        25           37         25          **         **          24         23         19          - 
 
DISCORD ---- 
instant messenger                 2            2          **         **         **         **           **         -            2          -          **         **           -          -          2          - 
                                  3%           5%         **         **         **         **           **         -%           5%         -%         **         **           -%         -%         9%         -% 
 
FACEBOOK ---- 
social media site/app            49           25          **         **         **         **           **        19           29         17          **         **          19         15         15          - 
                                 74%          67%         **         **         **         **           **        76%          79%        68%         **         **          79%        65%        80%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger           11            8          **         **         **         **           **         3            6          3          **         **           2          4          5          - 
                                 16%          22%         **         **         **         **           **        13%          17%        12%         **         **           8%        18%        25%         -% 
 
FACETIME ---- 
social media site/app             2            2          **         **         **         **           **         *            *          2          **         **           2          -          *          - 
                                  3%           4%         **         **         **         **           **         1%           1%         6%         **         **           6%         -%         1%         -% 
 
GOOGLE ---- 
search engine                     2            *          **         **         **         **           **         2            2          -          **         **           *          -          2          - 
                                  3%           1%         **         **         **         **           **         7%           5%         -%         **         **           1%         -%         8%         -% 
 
INSTAGRAM ---- 
social media site/app            11            6          **         **         **         **           **         2           10          1          **         **           2          1          7          - 
                                 16%          16%         **         **         **         **           **         7%          26%         4%         **         **           9%         6%        36%         -% 
 
REDDIT ---- social 
media site/app                    2            2          **         **         **         **           **         -            2          -          **         **           -          -          2          - 
                                  3%           5%         **         **         **         **           **         -%           5%         -%         **         **           -%         -%         9%         -% 
 
SNAPCHAT ---- 
instant messenger                 3            2          **         **         **         **           **         2            2          2          **         **           2          *          2          - 
                                  5%           4%         **         **         **         **           **         7%           5%         6%         **         **           6%         1%         9%         -% 
 
TIK TOK ---- social 
media site/app                    3            2          **         **         **         **           **         1            3          -          **         **           *          -          2          - 
                                  4%           7%         **         **         **         **           **         2%           7%         -%         **         **           2%         -%        12%         -% 
 
TUMBLR ---- social 
media site/app                    2            2          **         **         **         **           **         -            2          -          **         **           -          -          2          - 
                                  3%           5%         **         **         **         **           **         -%           5%         -%         **         **           -%         -%         9%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           38          **         **         **         **           **        36           39         29          **         **          21         29         22          - 
 
Effective sample size            47           28          **         **         **         **           **        21           25         18          **         **          16         17         14          - 
 
Total                            66           37          **         **         **         **           **        25           37         25          **         **          24         23         19          - 
 
TWITCH ---- video 
sharing site/app                  2            2          **         **         **         **           **         -            2          -          **         **           -          -          2          - 
                                  3%           5%         **         **         **         **           **         -%           5%         -%         **         **           -%         -%         9%         -% 
 
TWITTER ---- social 
media site/app                    9            5          **         **         **         **           **         2            5          3          **         **           2          3          4          - 
                                 13%          13%         **         **         **         **           **         8%          14%        14%         **         **           8%        15%        18%         -% 
 
WHATSAPP ---- 
instant messenger                 5            3          **         **         **         **           **         2            4          -          **         **           2          *          3          - 
                                  8%           9%         **         **         **         **           **        10%          11%         -%         **         **           7%         1%        18%         -% 
 
YAHOO ---- search engine          2            2          **         **         **         **           **         -            -          2          **         **           2          -          -          - 
                                  2%           4%         **         **         **         **           **         -%           -%         6%         **         **           6%         -%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                  6            5          **         **         **         **           **         -            4          2          **         **           *          2          4          - 
                                  9%          15%         **         **         **         **           **         -%          11%         7%         **         **           1%         8%        19%         -% 
 
Somewhere else 
(write in)                        *            -          **         **         **         **           **         *            -          *          **         **           -          -          *          - 
                                  *%           -%         **         **         **         **           **         1%           -%         1%         **         **           -%         -%         1%         -% 
 
(Dont know / 
 Can't remember)                  7            4          **         **         **         **           **         3            3          3          **         **           3          3          -          - 
                                 10%          12%         **         **         **         **           **        12%           9%        14%         **         **          14%        15%         -%         -% 
 
NET - Video 
Sharing Site or App               6            5          **         **         **         **           **         -            4          2          **         **           *          2          4          - 
                                  9%          15%         **         **         **         **           **         -%          11%         7%         **         **           1%         8%        19%         -% 
 
NET - Search Engine               3            2          **         **         **         **           **         2            2          2          **         **           2          -          2          - 
                                  5%           5%         **         **         **         **           **         7%           5%         6%         **         **           8%         -%         8%         -% 
 
NET - Social 
Media Site or App                56           31          **         **         **         **           **        21           33         19          **         **          19         17         19          - 
                                 84%          83%         **         **         **         **           **        86%          90%        78%         **         **          80%        74%        99%         -% 
 
NET - Instant Messenger          17           11          **         **         **         **           **         7           12          4          **         **           3          4         10          - 
                                 26%          31%         **         **         **         **           **        28%          32%        18%         **         **          14%        19%        51%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           71         71         43         48          -           73         73         56         63          -           73         73         53         52          - 
 
Effective sample size            47           45         45         28         31          -           47         47         36         41          -           47         47         34         33          - 
 
Total                            66           64         64         38         42          -           66         66         50         57          -           66         66         48         45          - 
 
DISCORD ---- 
instant messenger                 2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         4%         4%         -%           3%         3%         3%         3%         -%           3%         3%         3%         4%         -% 
 
FACEBOOK ---- 
social media site/app            49           47         47         29         31          -           49         49         39         42          -           49         49         40         35          - 
                                 74%          74%        74%        75%        74%         -%          74%        74%        77%        74%         -%          74%        74%        83%        78%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger           11           11         11          4          6          -           11         11          7         10          -           11         11          5          7          - 
                                 16%          17%        17%        12%        15%         -%          16%        16%        14%        17%         -%          16%        16%        11%        16%         -% 
 
FACETIME ---- 
social media site/app             2            2          2          *          *          -            2          2          *          2          -            2          2          *          2          - 
                                  3%           3%         3%         1%         *%         -%           3%         3%         *%         3%         -%           3%         3%         *%         4%         -% 
 
GOOGLE ---- 
search engine                     2            2          2          2          2          -            2          2          *          2          -            2          2          2          2          - 
                                  3%           3%         3%         5%         4%         -%           3%         3%         1%         3%         -%           3%         3%         4%         4%         -% 
 
INSTAGRAM ---- 
social media site/app            11           11         11          7         10          -           11         11          9         11          -           11         11          7          7          - 
                                 16%          17%        17%        18%        25%         -%          16%        16%        17%        19%         -%          16%        16%        14%        15%         -% 
 
REDDIT ---- social 
media site/app                    2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         4%         4%         -%           3%         3%         3%         3%         -%           3%         3%         3%         4%         -% 
 
SNAPCHAT ---- 
instant messenger                 3            3          3          2          2          -            3          3          *          3          -            3          3          2          3          - 
                                  5%           5%         5%         5%         4%         -%           5%         5%         1%         6%         -%           5%         5%         4%         8%         -% 
 
TIK TOK ---- social 
media site/app                    3            3          3          1          1          -            3          3          1          1          -            3          3          1          1          - 
                                  4%           4%         4%         2%         1%         -%           4%         4%         1%         1%         -%           4%         4%         1%         1%         -% 
 
TUMBLR ---- social 
media site/app                    2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         4%         4%         -%           3%         3%         3%         3%         -%           3%         3%         3%         4%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           71         71         43         48          -           73         73         56         63          -           73         73         53         52          - 
 
Effective sample size            47           45         45         28         31          -           47         47         36         41          -           47         47         34         33          - 
 
Total                            66           64         64         38         42          -           66         66         50         57          -           66         66         48         45          - 
 
TWITCH ---- video 
sharing site/app                  2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         4%         4%         -%           3%         3%         3%         3%         -%           3%         3%         3%         4%         -% 
 
TWITTER ---- social 
media site/app                    9            9          9          5          5          -            9          9          5          7          -            9          9          5          7          - 
                                 13%          14%        14%        14%        13%         -%          13%        13%        11%        12%         -%          13%        13%        11%        15%         -% 
 
WHATSAPP ---- 
instant messenger                 5            5          5          4          4          -            5          5          4          5          -            5          5          4          4          - 
                                  8%           8%         8%        10%         9%         -%           8%         8%         8%         9%         -%           8%         8%         8%         9%         -% 
 
YAHOO ---- search engine          2            2          2          -          -          -            2          2          -          2          -            2          2          -          2          - 
                                  2%           2%         2%         -%         -%         -%           2%         2%         -%         3%         -%           2%         2%         -%         3%         -% 
 
YOUTUBE ---- video 
sharing site/app                  6            6          6          2          2          -            6          6          4          4          -            6          6          4          2          - 
                                  9%           9%         9%         5%         4%         -%           9%         9%         7%         6%         -%           9%         9%         8%         4%         -% 
 
Somewhere else 
(write in)                        *            *          *          -          -          -            *          *          *          -          -            *          *          *          -          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         -%         -%           *%         *%         *%         -%         -% 
 
(Dont know / 
 Can't remember)                  7            7          7          6          6          -            7          7          7          7          -            7          7          5          5          - 
                                 10%          11%        11%        17%        15%         -%          10%        10%        14%        12%         -%          10%        10%        11%        12%         -% 
 
NET - Video 
Sharing Site or App               6            6          6          2          2          -            6          6          4          4          -            6          6          4          2          - 
                                  9%           9%         9%         5%         4%         -%           9%         9%         7%         6%         -%           9%         9%         8%         4%         -% 
 
NET - Search Engine               3            3          3          2          2          -            3          3          *          3          -            3          3          2          3          - 
                                  5%           5%         5%         5%         4%         -%           5%         5%         1%         6%         -%           5%         5%         4%         7%         -% 
 
NET - Social 
Media Site or App                56           53         53         31         35          -           56         56         41         47          -           56         56         42         39          - 
                                 84%          83%        83%        82%        84%         -%          84%        84%        81%        81%         -%          84%        84%        88%        87%         -% 
 
NET - Instant Messenger          17           17         17         10         12          -           17         17         11         17          -           17         17         11         14          - 
                                 26%          27%        27%        26%        28%         -%          26%        26%        21%        29%         -%          26%        26%        22%        31%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2843 
Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           37         31           46         60         43         33         50           24         22          **         **           **        23          **         ** 
 
Effective sample size            47           21         21           30         39         28         19         30           16         15          **         **           **        16          **         ** 
 
Total                            66           28         31           42         57         41         27         42           21         23          **         **           **        25          **         ** 
 
DISCORD ---- 
instant messenger                 2            2          -            -          2          2          2          -            -          -          **         **           **         -          **         ** 
                                  3%           6%         -%           -%         3%         4%         6%         -%           -%         -%         **         **           **         -%         **         ** 
 
FACEBOOK ---- 
social media site/app            49           22         24           34         43         34         26         33           16         15          **         **           **        18          **         ** 
                                 74%          79%        75%          82%        74%        83%        97%        77%          75%        67%         **         **           **        72%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            5          5            4         10          6          2          6            5          4          **         **           **         5          **         ** 
                                 16%          19%        17%           9%        17%        14%         9%        15%          22%        19%         **         **           **        19%         **         ** 
 
FACETIME ---- 
social media site/app             2            *          -            2          2          2          *          *            2          -          **         **           **         2          **         ** 
                                  3%           1%         -%           4%         3%         4%         1%         *%           7%         -%         **         **           **         6%         **         ** 
 
GOOGLE ---- 
search engine                     2            *          2            2          2          *          2          2            -          -          **         **           **         2          **         ** 
                                  3%           1%         5%           4%         3%         1%         7%         4%           -%         -%         **         **           **         6%         **         ** 
 
INSTAGRAM ---- 
social media site/app            11            9          2            5         10          7          6          9            2          5          **         **           **         5          **         ** 
                                 16%          31%         6%          11%        17%        17%        24%        21%           8%        21%         **         **           **        22%         **         ** 
 
REDDIT ---- social 
media site/app                    2            2          -            -          2          2          2          -            -          -          **         **           **         -          **         ** 
                                  3%           6%         -%           -%         3%         4%         6%         -%           -%         -%         **         **           **         -%         **         ** 
 
SNAPCHAT ---- 
instant messenger                 3            *          2            3          3          2          2          2            2          -          **         **           **         3          **         ** 
                                  5%           1%         5%           8%         6%         4%         6%         4%           8%         -%         **         **           **        12%         **         ** 
 
TIK TOK ---- social 
media site/app                    3            1          2            1          3          1          1          3            -          -          **         **           **         -          **         ** 
                                  4%           2%         6%           1%         5%         1%         2%         6%           -%         -%         **         **           **         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           37         31           46         60         43         33         50           24         22          **         **           **        23          **         ** 
 
Effective sample size            47           21         21           30         39         28         19         30           16         15          **         **           **        16          **         ** 
 
Total                            66           28         31           42         57         41         27         42           21         23          **         **           **        25          **         ** 
 
TUMBLR ---- social 
media site/app                    2            2          -            -          2          2          2          -            -          -          **         **           **         -          **         ** 
                                  3%           6%         -%           -%         3%         4%         6%         -%           -%         -%         **         **           **         -%         **         ** 
 
TWITCH ---- video 
sharing site/app                  2            2          -            -          2          2          2          -            -          -          **         **           **         -          **         ** 
                                  3%           6%         -%           -%         3%         4%         6%         -%           -%         -%         **         **           **         -%         **         ** 
 
TWITTER ---- social 
media site/app                    9            4          3            7          9          7          6          2            2          5          **         **           **         3          **         ** 
                                 13%          14%        11%          17%        15%        18%        21%         5%           7%        23%         **         **           **        14%         **         ** 
 
WHATSAPP ---- 
instant messenger                 5            4          -            4          5          4          2          4            3          *          **         **           **         -          **         ** 
                                  8%          13%         -%           9%         9%        10%         8%         8%          13%         1%         **         **           **         -%         **         ** 
 
YAHOO ---- search engine          2            -          -            2          2          2          -          -            2          -          **         **           **         2          **         ** 
                                  2%           -%         -%           4%         3%         4%         -%         -%           7%         -%         **         **           **         6%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  6            4          2            2          6          4          4          4            -          -          **         **           **         -          **         ** 
                                  9%          13%         6%           5%        10%         9%        14%         9%           -%         -%         **         **           **         -%         **         ** 
 
Somewhere else 
(write in)                        *            -          *            -          *          *          *          *            -          *          **         **           **         *          **         ** 
                                  *%           -%         *%           -%         *%         *%         1%         *%           -%         1%         **         **           **         1%         **         ** 
 
(Dont know / 
 Can't remember)                  7            2          2            5          5          3          *          4            4          2          **         **           **         3          **         ** 
                                 10%           7%         5%          12%         9%         8%         1%         9%          18%         7%         **         **           **        12%         **         ** 
 
NET - Video 
Sharing Site or App               6            4          2            2          6          4          4          4            -          -          **         **           **         -          **         ** 
                                  9%          13%         6%           5%        10%         9%        14%         9%           -%         -%         **         **           **         -%         **         ** 
 
NET - Search Engine               3            *          2            3          3          2          2          2            2          -          **         **           **         3          **         ** 
                                  5%           1%         5%           8%         6%         4%         7%         4%           7%         -%         **         **           **        12%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           37         31           46         60         43         33         50           24         22          **         **           **        23          **         ** 
 
Effective sample size            47           21         21           30         39         28         19         30           16         15          **         **           **        16          **         ** 
 
Total                            66           28         31           42         57         41         27         42           21         23          **         **           **        25          **         ** 
 
NET - Social 
Media Site or App                56           25         27           36         48         35         26         37           16         19          **         **           **        19          **         ** 
                                 84%          88%        87%          87%        84%        85%        98%        88%          75%        84%         **         **           **        79%         **         ** 
 
NET - Instant Messenger          17            7          7            9         17         11          6          8            6          4          **         **           **         8          **         ** 
                                 26%          26%        22%          22%        29%        27%        23%        19%          29%        19%         **         **           **        32%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   73            ** 
 
Effective sample size            47            ** 
 
Total                            66            ** 
 
DISCORD ---- 
instant messenger                 2            ** 
                                  3%           ** 
 
FACEBOOK ---- 
social media site/app            49            ** 
                                 74%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            ** 
                                 16%           ** 
 
FACETIME ---- 
social media site/app             2            ** 
                                  3%           ** 
 
GOOGLE ---- 
search engine                     2            ** 
                                  3%           ** 
 
INSTAGRAM ---- 
social media site/app            11            ** 
                                 16%           ** 
 
REDDIT ---- social 
media site/app                    2            ** 
                                  3%           ** 
 
SNAPCHAT ---- 
instant messenger                 3            ** 
                                  5%           ** 
 
TIK TOK ---- social 
media site/app                    3            ** 
                                  4%           ** 
 
TUMBLR ---- social 
media site/app                    2            ** 
                                  3%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   73            ** 
 
Effective sample size            47            ** 
 
Total                            66            ** 
 
TWITCH ---- video 
sharing site/app                  2            ** 
                                  3%           ** 
 
TWITTER ---- social 
media site/app                    9            ** 
                                 13%           ** 
 
WHATSAPP ---- 
instant messenger                 5            ** 
                                  8%           ** 
 
YAHOO ---- search engine          2            ** 
                                  2%           ** 
 
YOUTUBE ---- video 
sharing site/app                  6            ** 
                                  9%           ** 
 
Somewhere else 
(write in)                        *            ** 
                                  *%           ** 
 
(Dont know / 
 Can't remember)                  7            ** 
                                 10%           ** 
 
NET - Video 
Sharing Site or App               6            ** 
                                  9%           ** 
 
NET - Search Engine               3            ** 
                                  5%           ** 
 
NET - Social 
Media Site or App                56            ** 
                                 84%           ** 
 
NET - Instant Messenger          17            ** 
                                 26%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           44         53         51         36         62         52         35         22          **         **        42          ** 
 
Effective sample size            47           27         32         31         25         40         34         21         14          **         **        26          ** 
 
Total                            66           36         43         42         36         57         49         27         19          **         **        35          ** 
 
DISCORD ---- 
instant messenger                 2            2          2          2          2          2          2          2          2          **         **         2          ** 
                                  3%           5%         4%         4%         5%         3%         3%         6%         9%         **         **         5%         ** 
 
FACEBOOK ---- 
social media site/app            49           27         31         31         22         42         33         22         17          **         **        28          ** 
                                 74%          75%        71%        73%        61%        74%        68%        83%        89%         **         **        80%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            2          7          9          7          8          8          3          1          **         **         5          ** 
                                 16%           6%        17%        21%        20%        15%        16%        13%         5%         **         **        13%         ** 
 
FACETIME ---- 
social media site/app             2            *          *          2          -          2          *          *          *          **         **         *          ** 
                                  3%           1%         *%         4%         -%         3%         *%         1%         1%         **         **         1%         ** 
 
GOOGLE ---- 
search engine                     2            2          2          2          *          2          2          2          2          **         **         2          ** 
                                  3%           5%         4%         4%         1%         3%         4%         7%        10%         **         **         5%         ** 
 
INSTAGRAM ---- 
social media site/app            11            7         11          9          8          9         11          5          4          **         **         8          ** 
                                 16%          20%        24%        22%        23%        16%        22%        20%        23%         **         **        24%         ** 
 
REDDIT ---- social 
media site/app                    2            2          2          2          2          2          2          2          2          **         **         2          ** 
                                  3%           5%         4%         4%         5%         3%         3%         6%         9%         **         **         5%         ** 
 
SNAPCHAT ---- 
instant messenger                 3            2          2          3          -          3          2          2          2          **         **         2          ** 
                                  5%           5%         4%         8%         -%         6%         4%         7%         9%         **         **         5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           44         53         51         36         62         52         35         22          **         **        42          ** 
 
Effective sample size            47           27         32         31         25         40         34         21         14          **         **        26          ** 
 
Total                            66           36         43         42         36         57         49         27         19          **         **        35          ** 
 
TIK TOK ---- social 
media site/app                    3            *          1          *          2          3          3          *          1          **         **         1          ** 
                                  4%           1%         1%         *%         7%         5%         5%         1%         3%         **         **         2%         ** 
 
TUMBLR ---- social 
media site/app                    2            2          2          2          2          2          2          2          2          **         **         2          ** 
                                  3%           5%         4%         4%         5%         3%         3%         6%         9%         **         **         5%         ** 
 
TWITCH ---- video 
sharing site/app                  2            2          2          2          2          2          2          2          2          **         **         2          ** 
                                  3%           5%         4%         4%         5%         3%         3%         6%         9%         **         **         5%         ** 
 
TWITTER ---- social 
media site/app                    9            7          5          9          5          9          5          4          4          **         **         5          ** 
                                 13%          20%        13%        21%        14%        15%        11%        15%        19%         **         **        15%         ** 
 
WHATSAPP ---- 
instant messenger                 5            2          2          2          3          5          5          1          1          **         **         2          ** 
                                  8%           7%         5%         5%         9%         9%        11%         3%         3%         **         **         6%         ** 
 
YAHOO ---- search engine          2            -          -          2          -          2          -          -          -          **         **         -          ** 
                                  2%           -%         -%         4%         -%         3%         -%         -%         -%         **         **         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                  6            2          4          4          5          6          6          4          3          **         **         3          ** 
                                  9%           5%         8%         9%        15%        10%        12%        14%        18%         **         **        10%         ** 
 
Somewhere else 
(write in)                        *            -          *          -          -          *          -          -          -          **         **         -          ** 
                                  *%           -%         *%         -%         -%         *%         -%         -%         -%         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           44         53         51         36         62         52         35         22          **         **        42          ** 
 
Effective sample size            47           27         32         31         25         40         34         21         14          **         **        26          ** 
 
Total                            66           36         43         42         36         57         49         27         19          **         **        35          ** 
 
(Dont know / 
 Can't remember)                  7            6          6          6          6          6          6          2          2          **         **         5          ** 
                                 10%          18%        14%        13%        18%        11%        13%         6%         9%         **         **        14%         ** 
 
NET - Video 
Sharing Site or App               6            2          4          4          5          6          6          4          3          **         **         3          ** 
                                  9%           5%         8%         9%        15%        10%        12%        14%        18%         **         **        10%         ** 
 
NET - Search Engine               3            2          2          3          *          3          2          2          2          **         **         2          ** 
                                  5%           5%         4%         8%         1%         6%         4%         7%        10%         **         **         5%         ** 
 
NET - Social 
Media Site or App                56           29         35         34         26         47         39         23         17          **         **        30          ** 
                                 84%          82%        80%        81%        72%        82%        80%        86%        89%         **         **        85%         ** 
 
NET - Instant Messenger          17            7         11         14          9         15         13          7          4          **         **         8          ** 
                                 26%          21%        25%        33%        25%        27%        27%        27%        23%         **         **        23%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           68         33         21         28         57          **        43          **         **         **         **        51         54          **         **         ** 
 
Effective sample size            47           43         21         14         17         35          **        29          **         **         **         **        32         35          **         **         ** 
 
Total                            66           63         30         20         22         47          **        38          **         **         **         **        45         50          **         **         ** 
 
DISCORD ---- 
instant messenger                 2            2          2          2          2          -          **         2          **         **         **         **         2          2          **         **         ** 
                                  3%           3%         6%         8%         8%         -%         **         4%         **         **         **         **         4%         3%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            49           47         22         17         17         36          **        28          **         **         **         **        34         38          **         **         ** 
                                 74%          75%        73%        86%        76%        75%         **        74%         **         **         **         **        75%        78%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11           10          5          3          3          7          **         7          **         **         **         **         6          6          **         **         ** 
                                 16%          16%        16%        17%        14%        15%         **        18%         **         **         **         **        14%        11%         **         **         ** 
 
FACETIME ---- 
social media site/app             2            2          *          -          -          2          **         *          **         **         **         **         *          *          **         **         ** 
                                  3%           3%         1%         -%         -%         4%         **         1%         **         **         **         **         *%         *%         **         **         ** 
 
GOOGLE ---- 
search engine                     2            2          2          -          2          2          **         2          **         **         **         **         2          2          **         **         ** 
                                  3%           3%         5%         -%         8%         3%         **         4%         **         **         **         **         4%         4%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app            11           11          9          8          5          7          **         5          **         **         **         **         9         10          **         **         ** 
                                 16%          17%        30%        40%        24%        15%         **        12%         **         **         **         **        20%        21%         **         **         ** 
 
REDDIT ---- social 
media site/app                    2            2          2          2          2          -          **         2          **         **         **         **         2          2          **         **         ** 
                                  3%           3%         6%         8%         8%         -%         **         4%         **         **         **         **         4%         3%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 3            3          2          -          2          3          **         2          **         **         **         **         2          2          **         **         ** 
                                  5%           5%         6%         -%         7%         7%         **         5%         **         **         **         **         4%         4%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    3            3          1          -          *          3          **         1          **         **         **         **         3          3          **         **         ** 
                                  4%           4%         2%         -%         2%         6%         **         2%         **         **         **         **         6%         5%         **         **         ** 
 
TUMBLR ---- social 
media site/app                    2            2          2          2          2          -          **         2          **         **         **         **         2          2          **         **         ** 
                                  3%           3%         6%         8%         8%         -%         **         4%         **         **         **         **         4%         3%         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  2            2          2          2          2          -          **         2          **         **         **         **         2          2          **         **         ** 
                                  3%           3%         6%         8%         8%         -%         **         4%         **         **         **         **         4%         3%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           68         33         21         28         57          **        43          **         **         **         **        51         54          **         **         ** 
 
Effective sample size            47           43         21         14         17         35          **        29          **         **         **         **        32         35          **         **         ** 
 
Total                            66           63         30         20         22         47          **        38          **         **         **         **        45         50          **         **         ** 
 
TWITTER ---- social 
media site/app                    9            9          5          4          3          5          **         2          **         **         **         **         6          5          **         **         ** 
                                 13%          14%        18%        19%        14%        11%         **         5%         **         **         **         **        13%        11%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 5            5          2          1          *          4          **         2          **         **         **         **         1          2          **         **         ** 
                                  8%           8%         7%         7%         2%         8%         **         4%         **         **         **         **         1%         4%         **         **         ** 
 
YAHOO ---- search engine          2            2          -          -          -          2          **         -          **         **         **         **         -          -          **         **         ** 
                                  2%           2%         -%         -%         -%         3%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  6            6          3          3          3          4          **         3          **         **         **         **         5          6          **         **         ** 
                                  9%           9%        12%        17%        15%         8%         **         9%         **         **         **         **        12%        11%         **         **         ** 
 
Somewhere else 
(write in)                        *            *          -          -          *          -          **         -          **         **         **         **         -          *          **         **         ** 
                                  *%           *%         -%         -%         1%         -%         **         -%         **         **         **         **         -%         *%         **         **         ** 
 
(Dont know / 
 Can't remember)                  7            6          2          -          1          5          **         6          **         **         **         **         5          4          **         **         ** 
                                 10%          10%         7%         -%         6%        10%         **        17%         **         **         **         **        10%         9%         **         **         ** 
 
NET - Video 
Sharing Site or App               6            6          3          3          3          4          **         3          **         **         **         **         5          6          **         **         ** 
                                  9%           9%        12%        17%        15%         8%         **         9%         **         **         **         **        12%        11%         **         **         ** 
 
NET - Search Engine               3            3          2          -          2          3          **         2          **         **         **         **         2          2          **         **         ** 
                                  5%           5%         5%         -%         8%         6%         **         4%         **         **         **         **         4%         4%         **         **         ** 
 
NET - Social 
Media Site or App                56           53         26         18         19         40          **        29          **         **         **         **        39         45          **         **         ** 
                                 84%          85%        87%        90%        85%        85%         **        77%         **         **         **         **        85%        90%         **         **         ** 
 
NET - Instant Messenger          17           17         10          5          7         12          **        10          **         **         **         **        10          9          **         **         ** 
                                 26%          27%        34%        25%        29%        26%         **        27%         **         **         **         **        22%        18%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2853 
Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   73           54          -          - 
 
Effective sample size            47           35          -          - 
 
Total                            66           50          -          - 
 
DISCORD ---- 
instant messenger                 2            2          -          - 
                                  3%           3%         -%         -% 
 
FACEBOOK ---- 
social media site/app            49           34          -          - 
                                 74%          68%         -%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger           11           10          -          - 
                                 16%          20%         -%         -% 
 
FACETIME ---- 
social media site/app             2            *          -          - 
                                  3%           *%         -%         -% 
 
GOOGLE ---- 
search engine                     2            2          -          - 
                                  3%           3%         -%         -% 
 
INSTAGRAM ---- 
social media site/app            11           10          -          - 
                                 16%          21%         -%         -% 
 
REDDIT ---- social 
media site/app                    2            2          -          - 
                                  3%           3%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                 3            2          -          - 
                                  5%           4%         -%         -% 
 
TIK TOK ---- social 
media site/app                    3            3          -          - 
                                  4%           5%         -%         -% 
 
TUMBLR ---- social 
media site/app                    2            2          -          - 
                                  3%           3%         -%         -% 
 
TWITCH ---- video 
sharing site/app                  2            2          -          - 
                                  3%           3%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 196 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Bullying, abusive behaviour or threats 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   73           54          -          - 
 
Effective sample size            47           35          -          - 
 
Total                            66           50          -          - 
 
TWITTER ---- social 
media site/app                    9            5          -          - 
                                 13%          11%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 5            3          -          - 
                                  8%           6%         -%         -% 
 
YAHOO ---- search engine          2            -          -          - 
                                  2%           -%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                  6            5          -          - 
                                  9%          11%         -%         -% 
 
Somewhere else 
(write in)                        *            -          -          - 
                                  *%           -%         -%         -% 
 
(Dont know / 
 Can't remember)                  7            6          -          - 
                                 10%          13%         -%         -% 
 
NET - Video 
Sharing Site or App               6            5          -          - 
                                  9%          11%         -%         -% 
 
NET - Search Engine               3            2          -          - 
                                  5%           3%         -%         -% 
 
NET - Social 
Media Site or App                56           40          -          - 
                                 84%          80%         -%         -% 
 
NET - Instant Messenger          17           14          -          - 
                                 26%          27%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 197 
<C8> And did your most recent experience of Bullying, abusive behaviour or threats come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           31         42            **        24          **         **         **         **         -           38         24          **           **         **         **        28 
 
Effective sample size            47           21         26            **        16          **         **         **         **         -           24         16          **           **         **         **        18 
 
Total                            66           31         36            **        21          **         **         **         **         -           33         23          **           **         **         **        27 
 
Someone you don't 
know personally                  31           11         19            **        10          **         **         **         **         -           19          8          **           **         **         **        12 
                                 46%          37%        55%           **        49%         **         **         **         **         -%          56%        33%         **           **         **         **        44% 
 
Someone you 
know personally                  13            6          7            **         3          **         **         **         **         -            3          8          **           **         **         **         9 
                                 20%          19%        20%           **        14%         **         **         **         **         -%           9%        33%         **           **         **         **        31% 
 
It wasn’t sent to me             17            8          9            **         6          **         **         **         **         -           10          5          **           **         **         **         3 
                                 26%          27%        25%           **        30%         **         **         **         **         -%          31%        20%         **           **         **         **        12% 
 
(Don't know)                      5            5          -            **         1          **         **         **         **         -            1          3          **           **         **         **         3 
                                  8%          17%         -%           **         7%         **         **         **         **         -%           4%        14%         **           **         **         **        12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 197 (continuation) 
<C8> And did your most recent experience of Bullying, abusive behaviour or threats come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   73           31         42            **         **         **        40         33           69          ** 
 
Effective sample size            47           19         27            **         **         **        26         20           44          ** 
 
Total                            66           26         40            **         **         **        37         29           61          ** 
 
Someone you don't 
know personally                  31            9         21            **         **         **        15         16           29          ** 
                                 46%          35%        53%           **         **         **        40%        55%          48%         ** 
 
Someone you 
know personally                  13            5          9            **         **         **        11          2           11          ** 
                                 20%          18%        21%           **         **         **        29%         8%          19%         ** 
 
It wasn’t sent to me             17           12          5            **         **         **         7         10           15          ** 
                                 26%          47%        13%           **         **         **        19%        35%          25%         ** 
 
(Don't know)                      5            -          5            **         **         **         5          *            5          ** 
                                  8%           -%        13%           **         **         **        13%         2%           9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 197 (continuation) 
<C8> And did your most recent experience of Bullying, abusive behaviour or threats come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73            **         **         **         **         **         **         **         **         **         **         **         **          59          **         **         ** 
 
Effective sample size            47            **         **         **         **         **         **         **         **         **         **         **         **          39          **         **         ** 
 
Total                            66            **         **         **         **         **         **         **         **         **         **         **         **          57          **         **         ** 
 
Someone you don't 
know personally                  31            **         **         **         **         **         **         **         **         **         **         **         **          25          **         **         ** 
                                 46%           **         **         **         **         **         **         **         **         **         **         **         **          44%         **         **         ** 
 
Someone you 
know personally                  13            **         **         **         **         **         **         **         **         **         **         **         **          13          **         **         ** 
                                 20%           **         **         **         **         **         **         **         **         **         **         **         **          23%         **         **         ** 
 
It wasn’t sent to me             17            **         **         **         **         **         **         **         **         **         **         **         **          14          **         **         ** 
                                 26%           **         **         **         **         **         **         **         **         **         **         **         **          24%         **         **         ** 
 
(Don't know)                      5            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         **         **         **           9%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 197 (continuation) 
<C8> And did your most recent experience of Bullying, abusive behaviour or threats come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           38          **         **         **         **           **        36           39         29          **         **          21         29         22          - 
 
Effective sample size            47           28          **         **         **         **           **        21           25         18          **         **          16         17         14          - 
 
Total                            66           37          **         **         **         **           **        25           37         25          **         **          24         23         19          - 
 
Someone you don't 
know personally                  31           17          **         **         **         **           **        12           17         11          **         **           8         13         10          - 
                                 46%          45%         **         **         **         **           **        47%          46%        46%         **         **          34%        57%        50%         -% 
 
Someone you 
know personally                  13            7          **         **         **         **           **         2            6          6          **         **          10          1          2          - 
                                 20%          18%         **         **         **         **           **         9%          15%        23%         **         **          43%         4%        10%         -% 
 
It wasn’t sent to me             17           10          **         **         **         **           **         9           11          6          **         **           2          7          8          - 
                                 26%          28%         **         **         **         **           **        37%          30%        23%         **         **          10%        31%        41%         -% 
 
(Don't know)                      5            3          **         **         **         **           **         2            3          2          **         **           3          2          -          - 
                                  8%           8%         **         **         **         **           **         7%           9%         7%         **         **          14%         8%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 197 (continuation) 
<C8> And did your most recent experience of Bullying, abusive behaviour or threats come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           71         71         43         48          -           73         73         56         63          -           73         73         53         52          - 
 
Effective sample size            47           45         45         28         31          -           47         47         36         41          -           47         47         34         33          - 
 
Total                            66           64         64         38         42          -           66         66         50         57          -           66         66         48         45          - 
 
Someone you don't 
know personally                  31           28         28         15         20          -           31         31         26         28          -           31         31         19         20          - 
                                 46%          44%        44%        39%        48%         -%          46%        46%        52%        49%         -%          46%        46%        39%        45%         -% 
 
Someone you 
know personally                  13           13         13          7          5          -           13         13          8         10          -           13         13          9          6          - 
                                 20%          21%        21%        17%        13%         -%          20%        20%        15%        17%         -%          20%        20%        19%        13%         -% 
 
It wasn’t sent to me             17           17         17         11         12          -           17         17         11         15          -           17         17         15         15          - 
                                 26%          27%        27%        30%        27%         -%          26%        26%        23%        25%         -%          26%        26%        31%        34%         -% 
 
(Don't know)                      5            5          5          5          5          -            5          5          5          5          -            5          5          5          4          - 
                                  8%           8%         8%        14%        12%         -%           8%         8%        10%         9%         -%           8%         8%        11%         9%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 197 (continuation) 
<C8> And did your most recent experience of Bullying, abusive behaviour or threats come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           37         31           46         60         43         33         50           24         22          **         **           **        23          **         ** 
 
Effective sample size            47           21         21           30         39         28         19         30           16         15          **         **           **        16          **         ** 
 
Total                            66           28         31           42         57         41         27         42           21         23          **         **           **        25          **         ** 
 
Someone you don't 
know personally                  31           14         16           19         27         18         15         23            6         14          **         **           **        13          **         ** 
                                 46%          49%        49%          46%        47%        44%        56%        55%          30%        59%         **         **           **        54%         **         ** 
 
Someone you 
know personally                  13            8          5            7         12         10          4          8            6          4          **         **           **         3          **         ** 
                                 20%          29%        15%          16%        21%        24%        15%        19%          29%        16%         **         **           **        13%         **         ** 
 
It wasn’t sent to me             17            4          9           11         14         10          8          8            5          4          **         **           **         6          **         ** 
                                 26%          16%        30%          27%        24%        24%        29%        18%          25%        17%         **         **           **        25%         **         ** 
 
(Don't know)                      5            2          2            5          5          3          -          3            4          2          **         **           **         2          **         ** 
                                  8%           6%         5%          11%         8%         8%         -%         8%          17%         7%         **         **           **         7%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 197 (continuation) 
<C8> And did your most recent experience of Bullying, abusive behaviour or threats come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   73            ** 
 
Effective sample size            47            ** 
 
Total                            66            ** 
 
Someone you don't 
know personally                  31            ** 
                                 46%           ** 
 
Someone you 
know personally                  13            ** 
                                 20%           ** 
 
It wasn’t sent to me             17            ** 
                                 26%           ** 
 
(Don't know)                      5            ** 
                                  8%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 197 (continuation) 
<C8> And did your most recent experience of Bullying, abusive behaviour or threats come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           44         53         51         36         62         52         35         22          **         **        42          ** 
 
Effective sample size            47           27         32         31         25         40         34         21         14          **         **        26          ** 
 
Total                            66           36         43         42         36         57         49         27         19          **         **        35          ** 
 
Someone you don't 
know personally                  31           16         24         21         18         27         26         11          8          **         **        19          ** 
                                 46%          46%        56%        50%        50%        48%        52%        43%        40%         **         **        55%         ** 
 
Someone you 
know personally                  13            3          3          4          7          8          8          4          4          **         **         4          ** 
                                 20%           9%         7%        11%        18%        14%        16%        16%        19%         **         **        10%         ** 
 
It wasn’t sent to me             17           11         11         12          6         17         11          9          6          **         **         9          ** 
                                 26%          31%        26%        27%        17%        30%        22%        35%        32%         **         **        25%         ** 
 
(Don't know)                      5            5          5          5          5          5          5          2          2          **         **         4          ** 
                                  8%          15%        11%        12%        14%         8%        10%         6%         9%         **         **        10%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 197 (continuation) 
<C8> And did your most recent experience of Bullying, abusive behaviour or threats come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           68         33         21         28         57          **        43          **         **         **         **        51         54          **         **         ** 
 
Effective sample size            47           43         21         14         17         35          **        29          **         **         **         **        32         35          **         **         ** 
 
Total                            66           63         30         20         22         47          **        38          **         **         **         **        45         50          **         **         ** 
 
Someone you don't 
know personally                  31           28         16         15         13         24          **        19          **         **         **         **        25         28          **         **         ** 
                                 46%          45%        55%        73%        59%        51%         **        49%         **         **         **         **        55%        56%         **         **         ** 
 
Someone you 
know personally                  13           13          4          *          2          8          **         5          **         **         **         **         7          8          **         **         ** 
                                 20%          20%        13%         2%        10%        16%         **        14%         **         **         **         **        16%        16%         **         **         ** 
 
It wasn’t sent to me             17           17          8          5          5         12          **         9          **         **         **         **        10         11          **         **         ** 
                                 26%          27%        26%        25%        24%        25%         **        23%         **         **         **         **        22%        22%         **         **         ** 
 
(Don't know)                      5            5          2          -          1          4          **         5          **         **         **         **         3          3          **         **         ** 
                                  8%           8%         6%         -%         6%         7%         **        14%         **         **         **         **         7%         6%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 197 (continuation) 
<C8> And did your most recent experience of Bullying, abusive behaviour or threats come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Bullying, abusive behaviour or threats 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   73           54          -          - 
 
Effective sample size            47           35          -          - 
 
Total                            66           50          -          - 
 
Someone you don't 
know personally                  31           27          -          - 
                                 46%          54%         -%         -% 
 
Someone you 
know personally                  13            8          -          - 
                                 20%          15%         -%         -% 
 
It wasn’t sent to me             17           11          -          - 
                                 26%          21%         -%         -% 
 
(Don't know)                      5            5          -          - 
                                  8%           9%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 198 
<C5> How often do you experience Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           29         39            **         **         **         **         **         **         -           30         25          **           **         **         **        21 
 
Effective sample size            39           17         22            **         **         **         **         **         **         -           16         16          **           **         **         **        12 
 
Total                            53           24         29            **         **         **         **         **         **         -           19         21          **           **         **         **        19 
 
Daily/ most days                 10            4          5            **         **         **         **         **         **         -            6          4          **           **         **         **         3 
                                 19%          18%        19%           **         **         **         **         **         **         -%          32%        18%         **           **         **         **        16% 
 
Weekly/ most weeks               13            6          7            **         **         **         **         **         **         -            5          5          **           **         **         **         6 
                                 24%          25%        23%           **         **         **         **         **         **         -%          27%        25%         **           **         **         **        33% 
 
Monthly/ most months              8            2          6            **         **         **         **         **         **         -            1          4          **           **         **         **         3 
                                 14%           8%        20%           **         **         **         **         **         **         -%           8%        21%         **           **         **         **        18% 
 
Less often than 
once a month                     16            6         10            **         **         **         **         **         **         -            4          6          **           **         **         **         4 
                                 30%          24%        36%           **         **         **         **         **         **         -%          20%        28%         **           **         **         **        24% 
 
(Prefer not to answer)            1            1          *            **         **         **         **         **         **         -            1          -          **           **         **         **         - 
                                  2%           2%         1%           **         **         **         **         **         **         -%           5%         -%         **           **         **         **         -% 
 
(Don't know)                      6            5          *            **         **         **         **         **         **         -            2          2          **           **         **         **         2 
                                 10%          22%         1%           **         **         **         **         **         **         -%           8%         8%         **           **         **         **         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 198 (continuation) 
<C5> How often do you experience Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   68           31         37            **         **         **        31         37           67          ** 
 
Effective sample size            39           18         22            **         **         **        18         21           39          ** 
 
Total                            53           22         31            **         **         **        25         28           51          ** 
 
Daily/ most days                 10            5          5            **         **         **         6          4           10          ** 
                                 19%          21%        17%           **         **         **        22%        16%          19%         ** 
 
Weekly/ most weeks               13            5          8            **         **         **         8          5           13          ** 
                                 24%          23%        25%           **         **         **        31%        18%          25%         ** 
 
Monthly/ most months              8            2          5            **         **         **         4          4            8          ** 
                                 14%          11%        17%           **         **         **        15%        14%          15%         ** 
 
Less often than 
once a month                     16            7          9            **         **         **         4         12           15          ** 
                                 30%          34%        28%           **         **         **        17%        42%          28%         ** 
 
(Prefer not to answer)            1            *          1            **         **         **         *          1            1          ** 
                                  2%           2%         2%           **         **         **         2%         2%           2%         ** 
 
(Don't know)                      6            2          4            **         **         **         3          2            6          ** 
                                 10%           9%        11%           **         **         **        12%         9%          11%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 198 (continuation) 
<C5> How often do you experience Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68            **         **         -          **         **         **         **         **         **         **         **         **          53          **         **         ** 
 
Effective sample size            39            **         **         -          **         **         **         **         **         **         **         **         **          33          **         **         ** 
 
Total                            53            **         **         -          **         **         **         **         **         **         **         **         **          46          **         **         ** 
 
Daily/ most days                 10            **         **         -          **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 19%           **         **         -%         **         **         **         **         **         **         **         **         **          16%         **         **         ** 
 
Weekly/ most weeks               13            **         **         -          **         **         **         **         **         **         **         **         **          11          **         **         ** 
                                 24%           **         **         -%         **         **         **         **         **         **         **         **         **          25%         **         **         ** 
 
Monthly/ most months              8            **         **         -          **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 14%           **         **         -%         **         **         **         **         **         **         **         **         **          16%         **         **         ** 
 
Less often than 
once a month                     16            **         **         -          **         **         **         **         **         **         **         **         **          14          **         **         ** 
                                 30%           **         **         -%         **         **         **         **         **         **         **         **         **          31%         **         **         ** 
 
(Prefer not to answer)            1            **         **         -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  2%           **         **         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
(Don't know)                      6            **         **         -          **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                 10%           **         **         -%         **         **         **         **         **         **         **         **         **          12%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2868 
Table 198 (continuation) 
<C5> How often do you experience Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           34          **         **         **         **           **        39           40         23          **         **           **        28         23          - 
 
Effective sample size            39           22          **         **         **         **           **        21           24         13          **         **           **        15         13          - 
 
Total                            53           27          **         **         **         **           **        22           31         15          **         **           **        17         17          - 
 
Daily/ most days                 10            6          **         **         **         **           **         4            7          1          **         **           **         1          3          - 
                                 19%          23%         **         **         **         **           **        18%          21%         6%         **         **           **         4%        18%         -% 
 
Weekly/ most weeks               13            8          **         **         **         **           **         8            7          3          **         **           **         2          5          - 
                                 24%          29%         **         **         **         **           **        37%          23%        23%         **         **           **        13%        28%         -% 
 
Monthly/ most months              8            3          **         **         **         **           **         4            5          2          **         **           **         2          3          - 
                                 14%          12%         **         **         **         **           **        16%          17%        15%         **         **           **        15%        20%         -% 
 
Less often than 
once a month                     16            6          **         **         **         **           **         4            8          6          **         **           **         8          4          - 
                                 30%          21%         **         **         **         **           **        18%          25%        40%         **         **           **        50%        23%         -% 
 
(Prefer not to answer)            1            1          **         **         **         **           **         1            *          1          **         **           **         1          -          - 
                                  2%           4%         **         **         **         **           **         2%           1%         4%         **         **           **         6%         -%         -% 
 
(Don't know)                      6            3          **         **         **         **           **         2            4          2          **         **           **         2          2          - 
                                 10%          11%         **         **         **         **           **         9%          12%        12%         **         **           **        12%        11%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 198 (continuation) 
<C5> How often do you experience Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           66         66         42         47          -           68         68         55         59          -           68         68         59         50          - 
 
Effective sample size            39           38         38         26         29          -           39         39         33         35          -           39         39         36         28          - 
 
Total                            53           51         51         35         41          -           53         53         44         47          -           53         53         48         37          - 
 
Daily/ most days                 10           10         10          4          6          -           10         10          8          8          -           10         10         10          6          - 
                                 19%          20%        20%        13%        16%         -%          19%        19%        17%        17%         -%          19%        19%        20%        16%         -% 
 
Weekly/ most weeks               13           11         11          8         10          -           13         13         10         12          -           13         13         12         12          - 
                                 24%          22%        22%        23%        25%         -%          24%        24%        22%        26%         -%          24%        24%        26%        33%         -% 
 
Monthly/ most months              8            7          7          6          6          -            8          8          7          7          -            8          8          5          4          - 
                                 14%          15%        15%        17%        16%         -%          14%        14%        16%        15%         -%          14%        14%        11%        11%         -% 
 
Less often than 
once a month                     16           16         16         10         12          -           16         16         14         14          -           16         16         14         10          - 
                                 30%          32%        32%        30%        29%         -%          30%        30%        31%        30%         -%          30%        30%        29%        28%         -% 
 
(Prefer not to answer)            1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  2%           2%         2%         2%         1%         -%           2%         2%         1%         1%         -%           2%         2%         2%         1%         -% 
 
(Don't know)                      6            6          6          6          6          -            6          6          6          6          -            6          6          6          4          - 
                                 10%          11%        11%        16%        14%         -%          10%        10%        12%        12%         -%          10%        10%        12%        11%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 198 (continuation) 
<C5> How often do you experience Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           31         34           39         56         34         27         47           31          **         **         **          28          **         **         ** 
 
Effective sample size            39           20         18           22         32         22         16         28           17          **         **         **          16          **         **         ** 
 
Total                            53           29         21           29         42         32         22         39           21          **         **         **          21          **         **         ** 
 
Daily/ most days                 10            4          6            4          8          6          2          7            5          **         **         **           4          **         **         ** 
                                 19%          13%        29%          13%        19%        18%         9%        19%          24%         **         **         **          17%         **         **         ** 
 
Weekly/ most weeks               13            8          5            5          9          4          3         10            6          **         **         **           6          **         **         ** 
                                 24%          26%        23%          18%        21%        13%        14%        25%          29%         **         **         **          28%         **         **         ** 
 
Monthly/ most months              8            5          2            6          6          5          5          6            3          **         **         **           1          **         **         ** 
                                 14%          17%        11%          20%        14%        16%        23%        16%          13%         **         **         **           5%         **         **         ** 
 
Less often than 
once a month                     16           11          5            9         14         12         10         12            5          **         **         **          10          **         **         ** 
                                 30%          37%        24%          32%        34%        37%        45%        30%          23%         **         **         **          45%         **         **         ** 
 
(Prefer not to answer)            1            -          1            -          -          -          -          -            *          **         **         **           *          **         **         ** 
                                  2%           -%         4%           -%         -%         -%         -%         -%           2%         **         **         **           2%         **         **         ** 
 
(Don't know)                      6            2          2            5          5          5          2          4            2          **         **         **           *          **         **         ** 
                                 10%           7%         8%          17%        12%        16%         9%         9%           9%         **         **         **           2%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 198 (continuation) 
<C5> How often do you experience Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   68            ** 
 
Effective sample size            39            ** 
 
Total                            53            ** 
 
Daily/ most days                 10            ** 
                                 19%           ** 
 
Weekly/ most weeks               13            ** 
                                 24%           ** 
 
Monthly/ most months              8            ** 
                                 14%           ** 
 
Less often than 
once a month                     16            ** 
                                 30%           ** 
 
(Prefer not to answer)            1            ** 
                                  2%           ** 
 
(Don't know)                      6            ** 
                                 10%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 198 (continuation) 
<C5> How often do you experience Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           47         47         48         29         61         54         38         28          **         **        47          ** 
 
Effective sample size            39           28         28         27         17         35         32         23         19          **         **        29          ** 
 
Total                            53           38         39         36         20         47         43         28         28          **         **        38          ** 
 
Daily/ most days                 10            5          8          5          4         10          8          5          6          **         **         8          ** 
                                 19%          14%        21%        15%        22%        21%        18%        18%        22%         **         **        20%         ** 
 
Weekly/ most weeks               13           11         10          8          6         11         12          8          5          **         **         9          ** 
                                 24%          28%        27%        21%        28%        23%        29%        27%        17%         **         **        25%         ** 
 
Monthly/ most months              8            5          5          7          3          6          6          7          4          **         **         6          ** 
                                 14%          13%        13%        20%        17%        12%        15%        25%        15%         **         **        17%         ** 
 
Less often than 
once a month                     16           12          9         10          3         14         12          6          9          **         **        10          ** 
                                 30%          30%        25%        28%        15%        31%        28%        21%        32%         **         **        25%         ** 
 
(Prefer not to answer)            1            *          1          -          -          1          1          *          *          **         **         1          ** 
                                  2%           1%         1%         -%         -%         2%         2%         1%         2%         **         **         3%         ** 
 
(Don't know)                      6            6          5          6          4          5          3          2          4          **         **         4          ** 
                                 10%          14%        13%        15%        18%        11%         8%         7%        13%         **         **        10%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 198 (continuation) 
<C5> How often do you experience Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           60         36         28         23         58         33         48          **        24          **         **        54         56          **         **         ** 
 
Effective sample size            39           34         19         17         12         33         19         28          **        14          **         **        31         32          **         **         ** 
 
Total                            53           44         22         22         12         41         26         34          **        20          **         **        39         42          **         **         ** 
 
Daily/ most days                 10           10          4          5          3         10          4          5          **         2          **         **        10          8          **         **         ** 
                                 19%          22%        19%        22%        23%        24%        15%        16%         **        11%         **         **        25%        18%         **         **         ** 
 
Weekly/ most weeks               13            9          8          5          3         11          9          9          **         6          **         **         9         11          **         **         ** 
                                 24%          20%        34%        22%        29%        26%        33%        26%         **        31%         **         **        24%        25%         **         **         ** 
 
Monthly/ most months              8            7          4          5          1          7          1          5          **         4          **         **         7          7          **         **         ** 
                                 14%          16%        17%        23%        12%        18%         5%        14%         **        18%         **         **        19%        17%         **         **         ** 
 
Less often than 
once a month                     16           13          6          5          2          9          8          9          **         6          **         **         9         12          **         **         ** 
                                 30%          28%        27%        20%        19%        21%        31%        26%         **        31%         **         **        22%        29%         **         **         ** 
 
(Prefer not to answer)            1            1          *          1          *          1          1          1          **         -          **         **         1          1          **         **         ** 
                                  2%           2%         2%         4%         4%         2%         4%         3%         **         -%         **         **         2%         2%         **         **         ** 
 
(Don't know)                      6            5          -          2          2          4          3          5          **         2          **         **         3          3          **         **         ** 
                                 10%          11%         -%         8%        13%         9%        12%        16%         **        10%         **         **         8%         8%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 198 (continuation) 
<C5> How often do you experience Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   68           55          -          - 
 
Effective sample size            39           32          -          - 
 
Total                            53           42          -          - 
 
Daily/ most days                 10           10          -          - 
                                 19%          24%         -%         -% 
 
Weekly/ most weeks               13           11          -          - 
                                 24%          25%         -%         -% 
 
Monthly/ most months              8            6          -          - 
                                 14%          16%         -%         -% 
 
Less often than 
once a month                     16           11          -          - 
                                 30%          25%         -%         -% 
 
(Prefer not to answer)            1            1          -          - 
                                  2%           2%         -%         -% 
 
(Don't know)                      6            3          -          - 
                                 10%           8%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 199 
<C6> What impact has this had on you.... Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           29         39            **         **         **         **         **         **         -           30         25          **           **         **         **        21 
 
Effective sample                 39           17         22            **         **         **         **         **         **         -           16         16          **           **         **         **        12 
 
Total                            53           24         29            **         **         **         **         **         **         -           19         21          **           **         **         **        19 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            2          2            **         **         **         **         **         **         -            2          2          **           **         **         **         2 
                                  7%           7%         7%           **         **         **         **         **         **         -%           8%         8%         **           **         **         **         9% 
 
2                  (2.0)          1            *          *            **         **         **         **         **         **         -            1          *          **           **         **         **         * 
                                  1%           2%         1%           **         **         **         **         **         **         -%           3%         1%         **           **         **         **         1% 
 
3                  (3.0)         12            7          5            **         **         **         **         **         **         -            1          6          **           **         **         **         8 
                                 23%          30%        17%           **         **         **         **         **         **         -%           3%        28%         **           **         **         **        41% 
 
4                  (4.0)          9            5          4            **         **         **         **         **         **         -            4          4          **           **         **         **         * 
                                 17%          21%        13%           **         **         **         **         **         **         -%          23%        21%         **           **         **         **         2% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         24            7         17            **         **         **         **         **         **         -           10          9          **           **         **         **         9 
                                 45%          27%        61%           **         **         **         **         **         **         -%          55%        41%         **           **         **         **        48% 
 
It has had 
no impact                         *            -          *            **         **         **         **         **         **         -            -          *          **           **         **         **         - 
                                  1%           -%         1%           **         **         **         **         **         **         -%           -%         1%         **           **         **         **         -% 
 
Don't know                        3            3          -            **         **         **         **         **         **         -            1          -          **           **         **         **         - 
                                  6%          13%         -%           **         **         **         **         **         **         -%           7%         -%         **           **         **         **         -% 
 
Refused                           -            -          -            **         **         **         **         **         **         -            -          -          **           **         **         **         - 
                                  -%           -%         -%           **         **         **         **         **         **         -%           -%         -%         **           **         **         **         -% 
 
Net: low impact                  17            9          7            **         **         **         **         **         **         -            3          8          **           **         **         **         9 
                                 31%          39%        25%           **         **         **         **         **         **         -%          15%        37%         **           **         **         **        51% 
 
Net: High impact                 33           12         21            **         **         **         **         **         **         -           15         13          **           **         **         **         9 
                                 62%          48%        74%           **         **         **         **         **         **         -%          78%        62%         **           **         **         **        49% 
 
Mean Score                      4.0          3.7        4.2            **         **         **         **         **         **         -          4.2        3.9          **           **         **         **       3.8 
                                                                                                                                                                                                   +a 
Standard deviation             1.22         1.20       1.21            **         **         **         **         **         **         -         1.26       1.23          **           **         **         **      1.33 
Standard error                  .20          .30        .26            **         **         **         **         **         **         -          .32        .32          **           **         **         **       .38 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 199 (continuation) 
<C6> What impact has this had on you.... Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   68           31         37            **         **         **        31         37           67          ** 
 
Effective sample                 39           18         22            **         **         **        18         21           39          ** 
 
Total                            53           22         31            **         **         **        25         28           51          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            2          2            **         **         **         2          2            4          ** 
                                  7%           7%         7%           **         **         **         7%         7%           7%         ** 
 
2                  (2.0)          1            1          *            **         **         **         *          1            1          ** 
                                  1%           3%         1%           **         **         **         1%         2%           2%         ** 
 
3                  (3.0)         12            4          9            **         **         **         8          4           12          ** 
                                 23%          16%        28%           **         **         **        32%        15%          24%         ** 
 
4                  (4.0)          9            2          6            **         **         **         3          6            9          ** 
                                 17%          11%        21%           **         **         **        12%        21%          17%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         24           12         12            **         **         **        10         14           22          ** 
                                 45%          53%        40%           **         **         **        42%        48%          44%         ** 
 
It has had 
no impact                         *            *          -            **         **         **         *          -            *          ** 
                                  1%           1%         -%           **         **         **         1%         -%           1%         ** 
 
Don't know                        3            2          1            **         **         **         1          2            3          ** 
                                  6%           8%         4%           **         **         **         6%         6%           6%         ** 
 
Refused                           -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Net: low impact                  17            6         11            **         **         **        10          7           17          ** 
                                 31%          26%        35%           **         **         **        39%        24%          32%         ** 
 
Net: High impact                 33           14         19            **         **         **        13         19           31          ** 
                                 62%          64%        61%           **         **         **        54%        69%          61%         ** 
 
Mean Score                      4.0          4.1        3.9            **         **         **       3.9        4.1          4.0          ** 
                                                                       B 
Standard deviation             1.22         1.29       1.19            **         **         **      1.24       1.22         1.23          ** 
Standard error                  .20          .32        .26            **         **         **       .30        .27          .20          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 199 (continuation) 
<C6> What impact has this had on you.... Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68            **         **         -          **         **         **         **         **         **         **         **         **          53          **         **         ** 
 
Effective sample                 39            **         **         -          **         **         **         **         **         **         **         **         **          33          **         **         ** 
 
Total                            53            **         **         -          **         **         **         **         **         **         **         **         **          46          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            **         **         -          **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  7%           **         **         -%         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
2                  (2.0)          1            **         **         -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
3                  (3.0)         12            **         **         -          **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 23%           **         **         -%         **         **         **         **         **         **         **         **         **          23%         **         **         ** 
 
4                  (4.0)          9            **         **         -          **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                 17%           **         **         -%         **         **         **         **         **         **         **         **         **          13%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         24            **         **         -          **         **         **         **         **         **         **         **         **          22          **         **         ** 
                                 45%           **         **         -%         **         **         **         **         **         **         **         **         **          48%         **         **         ** 
 
It has had 
no impact                         *            **         **         -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
Don't know                        3            **         **         -          **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  6%           **         **         -%         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
Refused                           -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Net: low impact                  17            **         **         -          **         **         **         **         **         **         **         **         **          14          **         **         ** 
                                 31%           **         **         -%         **         **         **         **         **         **         **         **         **          31%         **         **         ** 
 
Net: High impact                 33            **         **         -          **         **         **         **         **         **         **         **         **          28          **         **         ** 
                                 62%           **         **         -%         **         **         **         **         **         **         **         **         **          61%         **         **         ** 
 
Mean Score                      4.0            **         **         -          **         **         **         **         **         **         **         **         **         4.0          **         **         ** 
                                             efj                             efgJ          -          -                                                ++bEFGJ 
Standard deviation             1.22            **         **         -          **         **         **         **         **         **         **         **         **        1.27          **         **         ** 
Standard error                  .20            **         **         -          **         **         **         **         **         **         **         **         **         .23          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 199 (continuation) 
<C6> What impact has this had on you.... Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           34          **         **         **         **           **        39           40         23          **         **           **        28         23          - 
 
Effective sample                 39           22          **         **         **         **           **        21           24         13          **         **           **        15         13          - 
 
Total                            53           27          **         **         **         **           **        22           31         15          **         **           **        17         17          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            4          **         **         **         **           **         2            3          *          **         **           **         *          2          - 
                                  7%          14%         **         **         **         **           **         9%          10%         3%         **         **           **         3%         9%         -% 
 
2                  (2.0)          1            1          **         **         **         **           **         *            *          1          **         **           **         1          *          - 
                                  1%           2%         **         **         **         **           **         1%           1%         4%         **         **           **         4%         1%         -% 
 
3                  (3.0)         12            4          **         **         **         **           **         6            6          1          **         **           **         4          1          - 
                                 23%          16%         **         **         **         **           **        28%          18%         4%         **         **           **        23%         4%         -% 
 
4                  (4.0)          9            2          **         **         **         **           **         2            6          3          **         **           **         1          4          - 
                                 17%           9%         **         **         **         **           **         7%          19%        19%         **         **           **         6%        25%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         24           14          **         **         **         **           **        10           14          9          **         **           **         9          9          - 
                                 45%          54%         **         **         **         **           **        45%          46%        61%         **         **           **        54%        51%         -% 
 
It has had 
no impact                         *            -          **         **         **         **           **         *            *          -          **         **           **         *          -          - 
                                  1%           -%         **         **         **         **           **         1%           1%         -%         **         **           **         2%         -%         -% 
 
Don't know                        3            1          **         **         **         **           **         2            2          1          **         **           **         1          2          - 
                                  6%           5%         **         **         **         **           **         8%           6%         9%         **         **           **         8%        11%         -% 
 
Refused                           -            -          **         **         **         **           **         -            -          -          **         **           **         -          -          - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         -%         -% 
 
Net: low impact                  17            9          **         **         **         **           **         8            9          2          **         **           **         5          2          - 
                                 31%          32%         **         **         **         **           **        38%          28%        11%         **         **           **        30%        14%         -% 
 
Net: High impact                 33           17          **         **         **         **           **        12           20         12          **         **           **        10         13          - 
                                 62%          63%         **         **         **         **           **        53%          65%        80%         **         **           **        61%        75%         -% 
 
Mean Score                      4.0          3.9          **         **         **         **           **       3.9          4.0        4.4c         **         **           **       4.2        4.2          - 
                                                                                c 
Standard deviation             1.22         1.48          **         **         **         **           **      1.34         1.32       1.04          **         **           **      1.16       1.28          - 
Standard error                  .20          .32          **         **         **         **           **       .30          .28        .30          **         **           **       .31        .37          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 199 (continuation) 
<C6> What impact has this had on you.... Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           66         66         42         47          -           68         68         55         59          -           68         68         59         50          - 
 
Effective sample                 39           38         38         26         29          -           39         39         33         35          -           39         39         36         28          - 
 
Total                            53           51         51         35         41          -           53         53         44         47          -           53         53         48         37          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            4          4          4          4          -            4          4          4          4          -            4          4          4          4          - 
                                  7%           7%         7%        10%         9%         -%           7%         7%         8%         8%         -%           7%         7%         8%        10%         -% 
 
2                  (2.0)          1            1          1          *          *          -            1          1          *          *          -            1          1          1          1          - 
                                  1%           2%         2%         1%         *%         -%           1%         1%         *%         *%         -%           1%         1%         1%         2%         -% 
 
3                  (3.0)         12           12         12          8         12          -           12         12          8         10          -           12         12         12         12          - 
                                 23%          24%        24%        23%        29%         -%          23%        23%        18%        21%         -%          23%        23%        25%        31%         -% 
 
4                  (4.0)          9            9          9          3          5          -            9          9          6          7          -            9          9          5          2          - 
                                 17%          17%        17%         8%        12%         -%          17%        17%        14%        15%         -%          17%        17%        11%         4%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         24           22         22         16         17          -           24         24         23         23          -           24         24         23         18          - 
                                 45%          44%        44%        47%        41%         -%          45%        45%        52%        49%         -%          45%        45%        49%        47%         -% 
 
It has had 
no impact                         *            *          *          *          *          -            *          *          *          *          -            *          *          *          -          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         -%         -% 
 
Don't know                        3            3          3          3          3          -            3          3          3          3          -            3          3          3          2          - 
                                  6%           6%         6%         9%         8%         -%           6%         6%         7%         7%         -%           6%         6%         7%         5%         -% 
 
Refused                           -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                  17           17         17         12         16          -           17         17         12         14          -           17         17         16         16          - 
                                 31%          32%        32%        35%        38%         -%          31%        31%        26%        29%         -%          31%        31%        34%        43%         -% 
 
Net: High impact                 33           31         31         19         22          -           33         33         29         30          -           33         33         28         19          - 
                                 62%          61%        61%        55%        53%         -%          62%        62%        66%        63%         -%          62%        62%        59%        52%         -% 
 
Mean Score                      4.0          4.0        4.0        3.9        3.8          -          4.0        4.0        4.1        4.0          -          4.0        4.0        4.0        3.8          - 
Standard deviation             1.22         1.23       1.23       1.39       1.30          -         1.22       1.22       1.27       1.25          -         1.22       1.22       1.27       1.36          - 
Standard error                  .20          .20        .20        .29        .25          -          .20        .20        .23        .22          -          .20        .20        .22        .26          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 199 (continuation) 
<C6> What impact has this had on you.... Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           31         34           39         56         34         27         47           31          **         **         **          28          **         **         ** 
 
Effective sample                 39           20         18           22         32         22         16         28           17          **         **         **          16          **         **         ** 
 
Total                            53           29         21           29         42         32         22         39           21          **         **         **          21          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            2          2            2          2          2          *          2            -          **         **         **           -          **         **         ** 
                                  7%           7%         8%           7%         5%         5%         2%         6%           -%         **         **         **           -%         **         **         ** 
 
2                  (2.0)          1            *          *            *          1          -          -          1            *          **         **         **           *          **         **         ** 
                                  1%           1%         2%           1%         1%         -%         -%         2%           1%         **         **         **           1%         **         **         ** 
 
3                  (3.0)         12            6          7            5          8          4          2          9            6          **         **         **           8          **         **         ** 
                                 23%          19%        30%          19%        19%        13%        10%        23%          28%         **         **         **          36%         **         **         ** 
 
4                  (4.0)          9            2          7            4          6          4          3          6            2          **         **         **           3          **         **         ** 
                                 17%           7%        32%          13%        15%        12%        12%        16%          12%         **         **         **          12%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         24           18          6           14         21         19         15         19           11          **         **         **          11          **         **         ** 
                                 45%          61%        26%          47%        51%        59%        67%        48%          52%         **         **         **          50%         **         **         ** 
 
It has had 
no impact                         *            -          *            *          *          *          *          *            *          **         **         **           *          **         **         ** 
                                  1%           -%         1%           1%         1%         1%         1%         1%           1%         **         **         **           1%         **         **         ** 
 
Don't know                        3            2          -            3          3          3          2          2            1          **         **         **           -          **         **         ** 
                                  6%           6%         -%          11%         8%        10%         8%         5%           6%         **         **         **           -%         **         **         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Net: low impact                  17            8          9            8         11          6          3         12            6          **         **         **           8          **         **         ** 
                                 31%          26%        40%          27%        26%        18%        12%        31%          29%         **         **         **          37%         **         **         ** 
 
Net: High impact                 33           20         13           18         28         23         18         25           13          **         **         **          13          **         **         ** 
                                 62%          68%        58%          61%        66%        71%        79%        64%          63%         **         **         **          62%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 199 (continuation) 
<C6> What impact has this had on you.... Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           31         34           39         56         34         27         47           31          **         **         **          28          **         **         ** 
 
Effective sample                 39           20         18           22         32         22         16         28           17          **         **         **          16          **         **         ** 
 
Total                            53           29         21           29         42         32         22         39           21          **         **         **          21          **         **         ** 
 
Mean Score                      4.0          4.2        3.7          4.0        4.1        4.3+       4.6+       4.0          4.2          **         **         **         4.1          **         **         ** 
Standard deviation             1.22         1.23       1.16         1.27       1.16       1.12        .87       1.18          .94          **         **         **         .96          **         **         ** 
Standard error                  .20          .28        .28          .29        .21        .25        .23        .23          .24          **         **         **         .25          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 199 (continuation) 
<C6> What impact has this had on you.... Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   68            ** 
 
Effective sample                 39            ** 
 
Total                            53            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            ** 
                                  7%           ** 
 
2                  (2.0)          1            ** 
                                  1%           ** 
 
3                  (3.0)         12            ** 
                                 23%           ** 
 
4                  (4.0)          9            ** 
                                 17%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         24            ** 
                                 45%           ** 
 
It has had 
no impact                         *            ** 
                                  1%           ** 
 
Don't know                        3            ** 
                                  6%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                  17            ** 
                                 31%           ** 
 
Net: High impact                 33            ** 
                                 62%           ** 
 
Mean Score                      4.0            ** 
Standard deviation             1.22            ** 
Standard error                  .20            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 199 (continuation) 
<C6> What impact has this had on you.... Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           47         47         48         29         61         54         38         28          **         **        47          ** 
 
Effective sample                 39           28         28         27         17         35         32         23         19          **         **        29          ** 
 
Total                            53           38         39         36         20         47         43         28         28          **         **        38          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            3          3          4          2          4          4          2          3          **         **         2          ** 
                                  7%           8%         8%        10%        11%         8%         9%         7%        12%         **         **         4%         ** 
 
2                  (2.0)          1            1          1          1          -          1          1          *          -          **         **         *          ** 
                                  1%           2%         2%         2%         -%         2%         1%         2%         -%         **         **         *%         ** 
 
3                  (3.0)         12            6          9          6          2         10         10          6          6          **         **         6          ** 
                                 23%          16%        24%        16%        11%        21%        22%        20%        21%         **         **        15%         ** 
 
4                  (4.0)          9            5          7          6          4          9          7          4          4          **         **         8          ** 
                                 17%          12%        17%        18%        19%        19%        16%        14%        14%         **         **        22%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         24           20         15         16         11         20         21         14         13          **         **        19          ** 
                                 45%          53%        39%        45%        52%        43%        49%        49%        47%         **         **        50%         ** 
 
It has had 
no impact                         *            *          *          -          -          *          -          *          -          **         **         *          ** 
                                  1%           1%         1%         -%         -%         1%         -%         1%         -%         **         **         1%         ** 
 
Don't know                        3            3          3          3          1          3          1          2          2          **         **         3          ** 
                                  6%           8%         8%         9%         7%         7%         3%         6%         7%         **         **         8%         ** 
 
Refused                           -            -          -          -          -          -          -          -          -          **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         **         **         -%         ** 
 
Net: low impact                  17           10         13         10          4         14         14          8          9          **         **         7          ** 
                                 31%          26%        34%        29%        22%        31%        32%        29%        33%         **         **        19%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 199 (continuation) 
<C6> What impact has this had on you.... Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           47         47         48         29         61         54         38         28          **         **        47          ** 
 
Effective sample                 39           28         28         27         17         35         32         23         19          **         **        29          ** 
 
Total                            53           38         39         36         20         47         43         28         28          **         **        38          ** 
 
Net: High impact                 33           25         22         22         14         29         28         18         17          **         **        27          ** 
                                 62%          65%        57%        62%        71%        62%        65%        64%        61%         **         **        72%         ** 
 
Mean Score                      4.0          4.1        3.9        3.9        4.1        3.9        4.0        4.1        3.9          **         **       4.2          ** 
Standard deviation             1.22         1.30       1.27       1.35       1.34       1.25       1.27       1.25       1.38          **         **      1.05          ** 
Standard error                  .20          .25        .25        .27        .34        .22        .23        .27        .32          **         **       .20          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 199 (continuation) 
<C6> What impact has this had on you.... Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           60         36         28         23         58         33         48          **        24          **         **        54         56          **         **         ** 
 
Effective sample                 39           34         19         17         12         33         19         28          **        14          **         **        31         32          **         **         ** 
 
Total                            53           44         22         22         12         41         26         34          **        20          **         **        39         42          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            4          2          2          -          2          2          2          **         2          **         **         2          2          **         **         ** 
                                  7%           8%         7%         7%         -%         5%         6%         6%         **         8%         **         **         4%         5%         **         **         ** 
 
2                  (2.0)          1            1          1          -          *          1          1          1          **         -          **         **         *          1          **         **         ** 
                                  1%           2%         3%         -%         4%         1%         2%         2%         **         -%         **         **         *%         2%         **         **         ** 
 
3                  (3.0)         12           10          4          2          1         10          6          6          **         6          **         **         7          8          **         **         ** 
                                 23%          22%        18%         8%         5%        25%        22%        18%         **        29%         **         **        19%        20%         **         **         ** 
 
4                  (4.0)          9            7          4          6          2          9          3          3          **         3          **         **         6          7          **         **         ** 
                                 17%          15%        19%        26%        20%        21%        10%        10%         **        13%         **         **        16%        17%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         24           20         12         11          7         16         12         18          **         8          **         **        20         20          **         **         ** 
                                 45%          44%        52%        50%        59%        40%        46%        53%         **        41%         **         **        52%        48%         **         **         ** 
 
It has had 
no impact                         *            *          *          -          -          *          *          *          **         *          **         **         *          *          **         **         ** 
                                  1%           1%         1%         -%         -%         1%         1%         1%         **         1%         **         **         1%         1%         **         **         ** 
 
Don't know                        3            3          -          2          1          3          3          3          **         2          **         **         3          3          **         **         ** 
                                  6%           7%         -%         8%        12%         8%        12%         9%         **         9%         **         **         8%         8%         **         **         ** 
 
Refused                           -            -          -          -          -          -          -          -          **         -          **         **         -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         -%         **         **         -%         -%         **         **         ** 
 
Net: low impact                  17           14          6          3          1         13          8          9          **         7          **         **         9         11          **         **         ** 
                                 31%          32%        27%        15%         9%        31%        31%        26%         **        36%         **         **        23%        26%         **         **         ** 
 
Net: High impact                 33           27         16         17          9         25         15         21          **        11          **         **        27         27          **         **         ** 
                                 62%          60%        71%        77%        79%        61%        56%        63%         **        53%         **         **        68%        65%         **         **         ** 
 
Mean Score                      4.0          3.9        4.1        4.2        4.5p       4.0        4.0        4.1          **       3.9          **         **       4.2p       4.1p         **         **         ** 
                                                                                                                                                                                                                    - 
Standard deviation             1.22         1.28       1.23       1.15        .84       1.13       1.25       1.25          **      1.27          **         **      1.07       1.14          **         **         ** 
Standard error                  .20          .23        .28        .29        .25        .20        .30        .25          **       .36          **         **       .20        .21          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2886 
Table 199 (continuation) 
<C6> What impact has this had on you.... Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   68           55          -          - 
 
Effective sample                 39           32          -          - 
 
Total                            53           42          -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          4            3          -          - 
                                  7%           8%         -%         -% 
 
2                  (2.0)          1            1          -          - 
                                  1%           1%         -%         -% 
 
3                  (3.0)         12           10          -          - 
                                 23%          24%         -%         -% 
 
4                  (4.0)          9            7          -          - 
                                 17%          17%         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         24           19          -          - 
                                 45%          46%         -%         -% 
 
It has had 
no impact                         *            *          -          - 
                                  1%           1%         -%         -% 
 
Don't know                        3            1          -          - 
                                  6%           3%         -%         -% 
 
Refused                           -            -          -          - 
                                  -%           -%         -%         -% 
 
Net: low impact                  17           14          -          - 
                                 31%          33%         -%         -% 
 
Net: High impact                 33           26          -          - 
                                 62%          63%         -%         -% 
 
Mean Score                      4.0          4.0          -          - 
Standard deviation             1.22         1.25          -          - 
Standard error                  .20          .23          -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           29         39            **         **         **         **         **         **         -           30         25          **           **         **         **        21 
 
Effective sample size            39           17         22            **         **         **         **         **         **         -           16         16          **           **         **         **        12 
 
Total                            53           24         29            **         **         **         **         **         **         -           19         21          **           **         **         **        19 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          -            **         **         **         **         **         **         -            *          -          **           **         **         **         - 
                                  1%           1%         -%           **         **         **         **         **         **         -%           2%         -%         **           **         **         **         -% 
 
EMAIL                             6            4          2            **         **         **         **         **         **         -            -          4          **           **         **         **         4 
                                 11%          15%         7%           **         **         **         **         **         **         -%           -%        17%         **           **         **         **        21% 
 
FACEBOOK ---- 
social media site/app            37           12         24            **         **         **         **         **         **         -           15         14          **           **         **         **        15 
                                 69%          50%        85%           **         **         **         **         **         **         -%          79%        69%         **           **         **         **        80% 
 
FACEBOOK MESSENGER 
---- instant messenger            2            1          1            **         **         **         **         **         **         -            1          1          **           **         **         **         1 
                                  3%           3%         3%           **         **         **         **         **         **         -%           4%         4%         **           **         **         **         5% 
 
FACETIME ---- 
social media site/app             2            2          -            **         **         **         **         **         **         -            *          2          **           **         **         **         - 
                                  4%           9%         -%           **         **         **         **         **         **         -%           1%         9%         **           **         **         **         -% 
 
GOOGLE ---- 
search engine                     2            2          -            **         **         **         **         **         **         -            -          2          **           **         **         **         - 
                                  3%           7%         -%           **         **         **         **         **         **         -%           -%         8%         **           **         **         **         -% 
 
INSTAGRAM ---- 
social media site/app            10            4          6            **         **         **         **         **         **         -            7          3          **           **         **         **         1 
                                 18%          16%        20%           **         **         **         **         **         **         -%          36%        12%         **           **         **         **         4% 
 
REDDIT ---- social 
media site/app                    2            -          2            **         **         **         **         **         **         -            2          -          **           **         **         **         - 
                                  3%           -%         6%           **         **         **         **         **         **         -%           9%         -%         **           **         **         **         -% 
 
SNAPCHAT ---- 
instant messenger                 1            *          1            **         **         **         **         **         **         -            1          *          **           **         **         **         * 
                                  3%           2%         3%           **         **         **         **         **         **         -%           5%         2%         **           **         **         **         2% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            -          2            **         **         **         **         **         **         -            2          -          **           **         **         **         - 
                                  3%           -%         5%           **         **         **         **         **         **         -%           8%         -%         **           **         **         **         -% 
 
TIK TOK ---- social 
media site/app                    *            -          *            **         **         **         **         **         **         -            *          -          **           **         **         **         * 
                                  1%           -%         1%           **         **         **         **         **         **         -%           2%         -%         **           **         **         **         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           29         39            **         **         **         **         **         **         -           30         25          **           **         **         **        21 
 
Effective sample size            39           17         22            **         **         **         **         **         **         -           16         16          **           **         **         **        12 
 
Total                            53           24         29            **         **         **         **         **         **         -           19         21          **           **         **         **        19 
 
TWITTER ---- social 
media site/app                    6            2          4            **         **         **         **         **         **         -            2          5          **           **         **         **         - 
                                 12%           8%        14%           **         **         **         **         **         **         -%           9%        21%         **           **         **         **         -% 
 
WHATSAPP ---- 
instant messenger                 1            1          *            **         **         **         **         **         **         -            *          *          **           **         **         **         - 
                                  1%           2%         1%           **         **         **         **         **         **         -%           2%         2%         **           **         **         **         -% 
 
YOUTUBE ---- video 
sharing site/app                  6            4          2            **         **         **         **         **         **         -            3          *          **           **         **         **         2 
                                 10%          16%         6%           **         **         **         **         **         **         -%          18%         1%         **           **         **         **        11% 
 
Somewhere else 
(write in)                        *            *          -            **         **         **         **         **         **         -            *          -          **           **         **         **         - 
                                  *%           1%         -%           **         **         **         **         **         **         -%           1%         -%         **           **         **         **         -% 
 
(Dont know / 
 Can't remember)                  8            6          2            **         **         **         **         **         **         -            2          2          **           **         **         **         2 
                                 14%          23%         7%           **         **         **         **         **         **         -%           8%        10%         **           **         **         **         9% 
 
NET - Video 
Sharing Site or App               6            4          2            **         **         **         **         **         **         -            3          *          **           **         **         **         2 
                                 10%          16%         6%           **         **         **         **         **         **         -%          18%         1%         **           **         **         **        11% 
 
NET - Search Engine               2            2          -            **         **         **         **         **         **         -            -          2          **           **         **         **         - 
                                  3%           7%         -%           **         **         **         **         **         **         -%           -%         8%         **           **         **         **         -% 
 
NET - Social 
Media Site or App                41           14         27            **         **         **         **         **         **         -           17         17          **           **         **         **        15 
                                 77%          59%        93%           **         **         **         **         **         **         -%          91%        79%         **           **         **         **        80% 
 
NET - Instant Messenger           3            1          2            **         **         **         **         **         **         -            2          1          **           **         **         **         1 
                                  6%           4%         7%           **         **         **         **         **         **         -%           9%         6%         **           **         **         **         7% 
 
NET - News Site or App            2            *          2            **         **         **         **         **         **         -            2          -          **           **         **         **         - 
                                  3%           1%         5%           **         **         **         **         **         **         -%          10%         -%         **           **         **         **         -% 
 
NET - Email or 
another site or app               6            4          2            **         **         **         **         **         **         -            -          4          **           **         **         **         4 
                                 11%          15%         7%           **         **         **         **         **         **         -%           -%        17%         **           **         **         **        21% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   68           31         37            **         **         **        31         37           67          ** 
 
Effective sample size            39           18         22            **         **         **        18         21           39          ** 
 
Total                            53           22         31            **         **         **        25         28           51          ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            -          *            **         **         **         -          *            *          ** 
                                  1%           -%         1%           **         **         **         -%         1%           1%         ** 
 
EMAIL                             6            2          4            **         **         **         6          -            6          ** 
                                 11%           8%        13%           **         **         **        22%         -%          11%         ** 
 
FACEBOOK ---- 
social media site/app            37           13         23            **         **         **        19         18           35          ** 
                                 69%          61%        75%           **         **         **        75%        64%          68%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            1          1            **         **         **         1          1            2          ** 
                                  3%           3%         3%           **         **         **         4%         2%           3%         ** 
 
FACETIME ---- 
social media site/app             2            2          *            **         **         **         2          1            2          ** 
                                  4%           8%         1%           **         **         **         7%         2%           4%         ** 
 
GOOGLE ---- 
search engine                     2            -          2            **         **         **         -          2            2          ** 
                                  3%           -%         6%           **         **         **         -%         6%           3%         ** 
 
INSTAGRAM ---- 
social media site/app            10            2          7            **         **         **         5          4            8          ** 
                                 18%          11%        24%           **         **         **        22%        15%          16%         ** 
 
REDDIT ---- social 
media site/app                    2            2          -            **         **         **         -          2            2          ** 
                                  3%           8%         -%           **         **         **         -%         6%           3%         ** 
 
SNAPCHAT ---- 
instant messenger                 1            -          1            **         **         **         1          *            1          ** 
                                  3%           -%         4%           **         **         **         5%         1%           3%         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            2          -            **         **         **         -          2            2          ** 
                                  3%           7%         -%           **         **         **         -%         5%           3%         ** 
 
TIK TOK ---- social 
media site/app                    *            -          *            **         **         **         *          -            *          ** 
                                  1%           -%         1%           **         **         **         1%         -%           1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   68           31         37            **         **         **        31         37           67          ** 
 
Effective sample size            39           18         22            **         **         **        18         21           39          ** 
 
Total                            53           22         31            **         **         **        25         28           51          ** 
 
TWITTER ---- social 
media site/app                    6            4          2            **         **         **         4          2            6          ** 
                                 12%          17%         8%           **         **         **        16%         7%          12%         ** 
 
WHATSAPP ---- 
instant messenger                 1            *          *            **         **         **         1          *            1          ** 
                                  1%           1%         1%           **         **         **         2%         1%           1%         ** 
 
YOUTUBE ---- video 
sharing site/app                  6            3          2            **         **         **         1          4            6          ** 
                                 10%          15%         8%           **         **         **         5%        15%          11%         ** 
 
Somewhere else 
(write in)                        *            *          -            **         **         **         *          -            *          ** 
                                  *%           1%         -%           **         **         **         1%         -%           *%         ** 
 
(Dont know / 
 Can't remember)                  8            4          4            **         **         **         4          4            8          ** 
                                 14%          18%        11%           **         **         **        15%        14%          15%         ** 
 
NET - Video 
Sharing Site or App               6            3          2            **         **         **         1          4            6          ** 
                                 10%          15%         8%           **         **         **         5%        15%          11%         ** 
 
NET - Search Engine               2            -          2            **         **         **         -          2            2          ** 
                                  3%           -%         6%           **         **         **         -%         6%           3%         ** 
 
NET - Social 
Media Site or App                41           17         24            **         **         **        21         20           39          ** 
                                 77%          79%        76%           **         **         **        83%        72%          77%         ** 
 
NET - Instant Messenger           3            1          2            **         **         **         2          1            3          ** 
                                  6%           4%         8%           **         **         **         9%         3%           6%         ** 
 
NET - News Site or App            2            2          *            **         **         **         -          2            2          ** 
                                  3%           7%         1%           **         **         **         -%         6%           4%         ** 
 
NET - Email or 
another site or app               6            2          4            **         **         **         6          -            6          ** 
                                 11%           8%        13%           **         **         **        22%         -%          11%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68            **         **         -          **         **         **         **         **         **         **         **         **          53          **         **         ** 
 
Effective sample size            39            **         **         -          **         **         **         **         **         **         **         **         **          33          **         **         ** 
 
Total                            53            **         **         -          **         **         **         **         **         **         **         **         **          46          **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            **         **         -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
EMAIL                             6            **         **         -          **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 11%           **         **         -%         **         **         **         **         **         **         **         **         **           9%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            37            **         **         -          **         **         **         **         **         **         **         **         **          32          **         **         ** 
                                 69%           **         **         -%         **         **         **         **         **         **         **         **         **          70%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            **         **         -          **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  3%           **         **         -%         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
FACETIME ---- 
social media site/app             2            **         **         -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  4%           **         **         -%         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
GOOGLE ---- 
search engine                     2            **         **         -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         -%         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app            10            **         **         -          **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 18%           **         **         -%         **         **         **         **         **         **         **         **         **          16%         **         **         ** 
 
REDDIT ---- social 
media site/app                    2            **         **         -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         -%         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 1            **         **         -          **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  3%           **         **         -%         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            **         **         -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         -%         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    *            **         **         -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68            **         **         -          **         **         **         **         **         **         **         **         **          53          **         **         ** 
 
Effective sample size            39            **         **         -          **         **         **         **         **         **         **         **         **          33          **         **         ** 
 
Total                            53            **         **         -          **         **         **         **         **         **         **         **         **          46          **         **         ** 
 
TWITTER ---- social 
media site/app                    6            **         **         -          **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 12%           **         **         -%         **         **         **         **         **         **         **         **         **           9%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 1            **         **         -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         -%         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  6            **         **         -          **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                 10%           **         **         -%         **         **         **         **         **         **         **         **         **          12%         **         **         ** 
 
Somewhere else 
(write in)                        *            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  *%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
(Dont know / 
 Can't remember)                  8            **         **         -          **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 14%           **         **         -%         **         **         **         **         **         **         **         **         **          16%         **         **         ** 
 
NET - Video 
Sharing Site or App               6            **         **         -          **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                 10%           **         **         -%         **         **         **         **         **         **         **         **         **          12%         **         **         ** 
 
NET - Search Engine               2            **         **         -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         -%         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
NET - Social 
Media Site or App                41            **         **         -          **         **         **         **         **         **         **         **         **          34          **         **         ** 
                                 77%           **         **         -%         **         **         **         **         **         **         **         **         **          75%         **         **         ** 
 
NET - Instant Messenger           3            **         **         -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  6%           **         **         -%         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
NET - News Site or App            2            **         **         -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         -%         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
NET - Email or 
another site or app               6            **         **         -          **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 11%           **         **         -%         **         **         **         **         **         **         **         **         **           9%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           34          **         **         **         **           **        39           40         23          **         **           **        28         23          - 
 
Effective sample size            39           22          **         **         **         **           **        21           24         13          **         **           **        15         13          - 
 
Total                            53           27          **         **         **         **           **        22           31         15          **         **           **        17         17          - 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          **         **         **         **           **         *            *          -          **         **           **         -          *          - 
                                  1%           1%         **         **         **         **           **         1%           1%         -%         **         **           **         -%         2%         -% 
 
EMAIL                             6            4          **         **         **         **           **         -            2          -          **         **           **         2          -          - 
                                 11%          13%         **         **         **         **           **         -%           5%         -%         **         **           **        10%         -%         -% 
 
FACEBOOK ---- 
social media site/app            37           18          **         **         **         **           **        18           21          9          **         **           **         9         12          - 
                                 69%          67%         **         **         **         **           **        82%          67%        60%         **         **           **        52%        73%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            2            1          **         **         **         **           **         1            1          1          **         **           **         1          *          - 
                                  3%           5%         **         **         **         **           **         5%           3%         4%         **         **           **         3%         3%         -% 
 
FACETIME ---- 
social media site/app             2            2          **         **         **         **           **         1            2          *          **         **           **         2          -          - 
                                  4%           8%         **         **         **         **           **         2%           6%         2%         **         **           **        11%         -%         -% 
 
GOOGLE ---- 
search engine                     2            -          **         **         **         **           **         -            -          2          **         **           **         -          -          - 
                                  3%           -%         **         **         **         **           **         -%           -%        12%         **         **           **         -%         -%         -% 
 
INSTAGRAM ---- 
social media site/app            10            4          **         **         **         **           **         4            9          1          **         **           **         2          4          - 
                                 18%          15%         **         **         **         **           **        16%          28%         5%         **         **           **        12%        23%         -% 
 
REDDIT ---- social 
media site/app                    2            2          **         **         **         **           **         -            2          -          **         **           **         -          2          - 
                                  3%           6%         **         **         **         **           **         -%           5%         -%         **         **           **         -%        10%         -% 
 
SNAPCHAT ---- 
instant messenger                 1            1          **         **         **         **           **         1            1          *          **         **           **         1          *          - 
                                  3%           3%         **         **         **         **           **         6%           3%         3%         **         **           **         5%         1%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            2          **         **         **         **           **         2            2          -          **         **           **         -          2          - 
                                  3%           6%         **         **         **         **           **         7%           5%         -%         **         **           **         -%         9%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           34          **         **         **         **           **        39           40         23          **         **           **        28         23          - 
 
Effective sample size            39           22          **         **         **         **           **        21           24         13          **         **           **        15         13          - 
 
Total                            53           27          **         **         **         **           **        22           31         15          **         **           **        17         17          - 
 
TIK TOK ---- social 
media site/app                    *            *          **         **         **         **           **         *            *          -          **         **           **         -          -          - 
                                  1%           1%         **         **         **         **           **         2%           1%         -%         **         **           **         -%         -%         -% 
 
TWITTER ---- social 
media site/app                    6            4          **         **         **         **           **         3            6          -          **         **           **         2          4          - 
                                 12%          13%         **         **         **         **           **        12%          20%         -%         **         **           **        15%        22%         -% 
 
WHATSAPP ---- 
instant messenger                 1            *          **         **         **         **           **         1            1          -          **         **           **         1          -          - 
                                  1%           2%         **         **         **         **           **         3%           2%         -%         **         **           **         3%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                  6            3          **         **         **         **           **         2            3          2          **         **           **         2          2          - 
                                 10%          12%         **         **         **         **           **         7%          11%        14%         **         **           **        12%        13%         -% 
 
Somewhere else 
(write in)                        *            -          **         **         **         **           **         -            *          -          **         **           **         -          -          - 
                                  *%           -%         **         **         **         **           **         -%           1%         -%         **         **           **         -%         -%         -% 
 
(Dont know / 
 Can't remember)                  8            5          **         **         **         **           **         2            6          2          **         **           **         4          2          - 
                                 14%          17%         **         **         **         **           **        10%          18%        12%         **         **           **        23%        12%         -% 
 
NET - Video 
Sharing Site or App               6            3          **         **         **         **           **         2            3          2          **         **           **         2          2          - 
                                 10%          12%         **         **         **         **           **         7%          11%        14%         **         **           **        12%        13%         -% 
 
NET - Search Engine               2            -          **         **         **         **           **         -            -          2          **         **           **         -          -          - 
                                  3%           -%         **         **         **         **           **         -%           -%        12%         **         **           **         -%         -%         -% 
 
NET - Social 
Media Site or App                41           22          **         **         **         **           **        19           25          9          **         **           **        11         14          - 
                                 77%          81%         **         **         **         **           **        87%          80%        62%         **         **           **        63%        85%         -% 
 
NET - Instant Messenger           3            2          **         **         **         **           **         3            2          1          **         **           **         2          1          - 
                                  6%           8%         **         **         **         **           **        12%           6%         7%         **         **           **         9%         4%         -% 
 
NET - News Site or App            2            2          **         **         **         **           **         2            2          -          **         **           **         -          2          - 
                                  3%           7%         **         **         **         **           **         8%           6%         -%         **         **           **         -%        11%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           34          **         **         **         **           **        39           40         23          **         **           **        28         23          - 
 
Effective sample size            39           22          **         **         **         **           **        21           24         13          **         **           **        15         13          - 
 
Total                            53           27          **         **         **         **           **        22           31         15          **         **           **        17         17          - 
 
NET - Email or 
another site or app               6            4          **         **         **         **           **         -            2          -          **         **           **         2          -          - 
                                 11%          13%         **         **         **         **           **         -%           5%         -%         **         **           **        10%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           66         66         42         47          -           68         68         55         59          -           68         68         59         50          - 
 
Effective sample size            39           38         38         26         29          -           39         39         33         35          -           39         39         36         28          - 
 
Total                            53           51         51         35         41          -           53         53         44         47          -           53         53         48         37          - 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
EMAIL                             6            6          6          2          6          -            6          6          2          4          -            6          6          6          6          - 
                                 11%          11%        11%         5%        14%         -%          11%        11%         4%         8%         -%          11%        11%        12%        15%         -% 
 
FACEBOOK ---- 
social media site/app            37           35         35         23         27          -           37         37         31         33          -           37         37         34         27          - 
                                 69%          68%        68%        66%        67%         -%          69%        69%        69%        70%         -%          69%        69%        70%        72%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            2            1          1          1          1          -            2          2          1          1          -            2          2          1          1          - 
                                  3%           3%         3%         3%         2%         -%           3%         3%         1%         2%         -%           3%         3%         3%         2%         -% 
 
FACETIME ---- 
social media site/app             2            2          2          *          2          -            2          2          2          2          -            2          2          2          2          - 
                                  4%           4%         4%         1%         5%         -%           4%         4%         5%         5%         -%           4%         4%         5%         5%         -% 
 
GOOGLE ---- 
search engine                     2            2          2          -          -          -            2          2          -          -          -            2          2          -          -          - 
                                  3%           3%         3%         -%         -%         -%           3%         3%         -%         -%         -%           3%         3%         -%         -%         -% 
 
INSTAGRAM ---- 
social media site/app            10           10         10          4          6          -           10         10          9          9          -           10         10          7          5          - 
                                 18%          19%        19%        12%        14%         -%          18%        18%        19%        19%         -%          18%        18%        15%        13%         -% 
 
REDDIT ---- social 
media site/app                    2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         5%         4%         -%           3%         3%         4%         4%         -%           3%         3%         4%         5%         -% 
 
SNAPCHAT ---- 
instant messenger                 1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  3%           3%         3%         2%         2%         -%           3%         3%         3%         3%         -%           3%         3%         3%         3%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         4%         4%         -%           3%         3%         3%         3%         -%           3%         3%         3%         4%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           66         66         42         47          -           68         68         55         59          -           68         68         59         50          - 
 
Effective sample size            39           38         38         26         29          -           39         39         33         35          -           39         39         36         28          - 
 
Total                            53           51         51         35         41          -           53         53         44         47          -           53         53         48         37          - 
 
TIK TOK ---- social 
media site/app                    *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
TWITTER ---- social 
media site/app                    6            6          6          4          6          -            6          6          6          6          -            6          6          4          4          - 
                                 12%          12%        12%        11%        14%         -%          12%        12%        14%        13%         -%          12%        12%         9%        11%         -% 
 
WHATSAPP ---- 
instant messenger                 1            1          1          *          *          -            1          1          1          1          -            1          1          1          1          - 
                                  1%           1%         1%         *%         *%         -%           1%         1%         1%         1%         -%           1%         1%         2%         2%         -% 
 
YOUTUBE ---- video 
sharing site/app                  6            6          6          5          6          -            6          6          6          6          -            6          6          6          6          - 
                                 10%          11%        11%        15%        14%         -%          10%        10%        12%        12%         -%          10%        10%        12%        15%         -% 
 
Somewhere else 
(write in)                        *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Dont know / 
 Can't remember)                  8            8          8          7          7          -            8          8          7          7          -            8          8          7          4          - 
                                 14%          15%        15%        21%        18%         -%          14%        14%        17%        16%         -%          14%        14%        15%        11%         -% 
 
NET - Video 
Sharing Site or App               6            6          6          5          6          -            6          6          6          6          -            6          6          6          6          - 
                                 10%          11%        11%        15%        14%         -%          10%        10%        12%        12%         -%          10%        10%        12%        15%         -% 
 
NET - Search Engine               2            2          2          -          -          -            2          2          -          -          -            2          2          -          -          - 
                                  3%           3%         3%         -%         -%         -%           3%         3%         -%         -%         -%           3%         3%         -%         -%         -% 
 
NET - Social 
Media Site or App                41           39         39         25         31          -           41         41         35         37          -           41         41         38         31          - 
                                 77%          77%        77%        72%        76%         -%          77%        77%        78%        79%         -%          77%        77%        79%        82%         -% 
 
NET - Instant Messenger           3            3          3          2          2          -            3          3          2          3          -            3          3          3          2          - 
                                  6%           6%         6%         5%         5%         -%           6%         6%         4%         5%         -%           6%         6%         5%         5%         -% 
 
NET - News Site or App            2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  3%           4%         4%         5%         4%         -%           3%         3%         4%         4%         -%           3%         3%         4%         5%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           66         66         42         47          -           68         68         55         59          -           68         68         59         50          - 
 
Effective sample size            39           38         38         26         29          -           39         39         33         35          -           39         39         36         28          - 
 
Total                            53           51         51         35         41          -           53         53         44         47          -           53         53         48         37          - 
 
NET - Email or 
another site or app               6            6          6          2          6          -            6          6          2          4          -            6          6          6          6          - 
                                 11%          11%        11%         5%        14%         -%          11%        11%         4%         8%         -%          11%        11%        12%        15%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           31         34           39         56         34         27         47           31          **         **         **          28          **         **         ** 
 
Effective sample size            39           20         18           22         32         22         16         28           17          **         **         **          16          **         **         ** 
 
Total                            53           29         21           29         42         32         22         39           21          **         **         **          21          **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            -          *            -          *          -          -          -            -          **         **         **           -          **         **         ** 
                                  1%           -%         1%           -%         1%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
EMAIL                             6            4          2            -          2          2          -          4            2          **         **         **           4          **         **         ** 
                                 11%          12%         9%           -%         4%         6%         -%         9%          10%         **         **         **          17%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            37           20         16           19         28         19         14         28           17          **         **         **          15          **         **         ** 
                                 69%          68%        76%          67%        67%        60%        62%        73%          80%         **         **         **          71%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            1          1            *          2          -          1          1            1          **         **         **           1          **         **         ** 
                                  3%           3%         4%           *%         4%         -%         3%         2%           3%         **         **         **           2%         **         **         ** 
 
FACETIME ---- 
social media site/app             2            2          *            *          2          *          *          2            *          **         **         **           2          **         **         ** 
                                  4%           6%         1%           1%         5%         1%         1%         6%           1%         **         **         **           9%         **         **         ** 
 
GOOGLE ---- 
search engine                     2            -          2            -          -          2          -          -            -          **         **         **           2          **         **         ** 
                                  3%           -%         8%           -%         -%         6%         -%         -%           -%         **         **         **           8%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app            10            6          3            5          9          5          4          9            3          **         **         **           3          **         **         ** 
                                 18%          21%        16%          19%        22%        15%        19%        23%          16%         **         **         **          15%         **         **         ** 
 
REDDIT ---- social 
media site/app                    2            2          -            -          2          2          2          -            -          **         **         **           -          **         **         ** 
                                  3%           6%         -%           -%         4%         5%         8%         -%           -%         **         **         **           -%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 1            1          1            1          1          1          1          1            *          **         **         **           *          **         **         ** 
                                  3%           3%         3%           4%         3%         2%         4%         3%           2%         **         **         **           2%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           31         34           39         56         34         27         47           31          **         **         **          28          **         **         ** 
 
Effective sample size            39           20         18           22         32         22         16         28           17          **         **         **          16          **         **         ** 
 
Total                            53           29         21           29         42         32         22         39           21          **         **         **          21          **         **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            2          -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  3%           5%         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    *            *          -            *          *          *          *          *            -          **         **         **           -          **         **         ** 
                                  1%           1%         -%           1%         1%         1%         2%         1%           -%         **         **         **           -%         **         **         ** 
 
TWITTER ---- social 
media site/app                    6            5          1            3          5          2          2          5            *          **         **         **           2          **         **         ** 
                                 12%          18%         5%          10%        11%         8%        11%        12%           2%         **         **         **          10%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 1            *          1            1          1          *          *          1            1          **         **         **           *          **         **         ** 
                                  1%           1%         3%           2%         2%         *%         1%         1%           3%         **         **         **           2%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  6            5          *            4          6          5          5          4            1          **         **         **           1          **         **         ** 
                                 10%          17%         2%          12%        13%        16%        23%         9%           7%         **         **         **           7%         **         **         ** 
 
Somewhere else 
(write in)                        *            -          *            *          *          -          -          -            -          **         **         **           -          **         **         ** 
                                  *%           -%         1%           1%         *%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
(Dont know / 
 Can't remember)                  8            3          2            7          7          7          4          5            4          **         **         **           2          **         **         ** 
                                 14%          11%        11%          24%        16%        21%        16%        14%          18%         **         **         **          12%         **         **         ** 
 
NET - Video 
Sharing Site or App               6            5          *            4          6          5          5          4            1          **         **         **           1          **         **         ** 
                                 10%          17%         2%          12%        13%        16%        23%         9%           7%         **         **         **           7%         **         **         ** 
 
NET - Search Engine               2            -          2            -          -          2          -          -            -          **         **         **           2          **         **         ** 
                                  3%           -%         8%           -%         -%         6%         -%         -%           -%         **         **         **           8%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           31         34           39         56         34         27         47           31          **         **         **          28          **         **         ** 
 
Effective sample size            39           20         18           22         32         22         16         28           17          **         **         **          16          **         **         ** 
 
Total                            53           29         21           29         42         32         22         39           21          **         **         **          21          **         **         ** 
 
NET - Social 
Media Site or App                41           24         17           20         33         21         16         31           17          **         **         **          17          **         **         ** 
                                 77%          81%        79%          69%        77%        67%        72%        79%          82%         **         **         **          80%         **         **         ** 
 
NET - Instant Messenger           3            2          1            2          3          1          2          2            1          **         **         **           1          **         **         ** 
                                  6%           6%         6%           5%         7%         3%         7%         6%           5%         **         **         **           4%         **         **         ** 
 
NET - News Site or App            2            2          *            -          *          -          -          -            -          **         **         **           -          **         **         ** 
                                  3%           5%         1%           -%         1%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
NET - Email or 
another site or app               6            4          2            -          2          2          -          4            2          **         **         **           4          **         **         ** 
                                 11%          12%         9%           -%         4%         6%         -%         9%          10%         **         **         **          17%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   68            ** 
 
Effective sample size            39            ** 
 
Total                            53            ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            ** 
                                  1%           ** 
 
EMAIL                             6            ** 
                                 11%           ** 
 
FACEBOOK ---- 
social media site/app            37            ** 
                                 69%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            ** 
                                  3%           ** 
 
FACETIME ---- 
social media site/app             2            ** 
                                  4%           ** 
 
GOOGLE ---- 
search engine                     2            ** 
                                  3%           ** 
 
INSTAGRAM ---- 
social media site/app            10            ** 
                                 18%           ** 
 
REDDIT ---- social 
media site/app                    2            ** 
                                  3%           ** 
 
SNAPCHAT ---- 
instant messenger                 1            ** 
                                  3%           ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            ** 
                                  3%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   68            ** 
 
Effective sample size            39            ** 
 
Total                            53            ** 
 
TIK TOK ---- social 
media site/app                    *            ** 
                                  1%           ** 
 
TWITTER ---- social 
media site/app                    6            ** 
                                 12%           ** 
 
WHATSAPP ---- 
instant messenger                 1            ** 
                                  1%           ** 
 
YOUTUBE ---- video 
sharing site/app                  6            ** 
                                 10%           ** 
 
Somewhere else 
(write in)                        *            ** 
                                  *%           ** 
 
(Dont know / 
 Can't remember)                  8            ** 
                                 14%           ** 
 
NET - Video 
Sharing Site or App               6            ** 
                                 10%           ** 
 
NET - Search Engine               2            ** 
                                  3%           ** 
 
NET - Social 
Media Site or App                41            ** 
                                 77%           ** 
 
NET - Instant Messenger           3            ** 
                                  6%           ** 
 
NET - News Site or App            2            ** 
                                  3%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   68            ** 
 
Effective sample size            39            ** 
 
Total                            53            ** 
 
NET - Email or 
another site or app               6            ** 
                                 11%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           47         47         48         29         61         54         38         28          **         **        47          ** 
 
Effective sample size            39           28         28         27         17         35         32         23         19          **         **        29          ** 
 
Total                            53           38         39         36         20         47         43         28         28          **         **        38          ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          *          -          -          *          *          *          -          **         **         *          ** 
                                  1%           1%         1%         -%         -%         1%         1%         1%         -%         **         **         1%         ** 
 
EMAIL                             6            -          6          2          -          4          4          2          4          **         **         2          ** 
                                 11%           -%        14%         5%         -%         8%         9%         6%        13%         **         **         4%         ** 
 
FACEBOOK ---- 
social media site/app            37           26         27         21         14         31         33         21         20          **         **        24          ** 
                                 69%          68%        69%        60%        70%        67%        76%        76%        72%         **         **        63%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            1          1          1          1          2          1          1          1          **         **         1          ** 
                                  3%           2%         2%         2%         6%         3%         3%         5%         3%         **         **         3%         ** 
 
FACETIME ---- 
social media site/app             2            1          2          2          1          2          2          2          2          **         **         2          ** 
                                  4%           1%         5%         6%         3%         4%         5%         6%         6%         **         **         5%         ** 
 
GOOGLE ---- 
search engine                     2            -          -          -          -          2          -          -          -          **         **         2          ** 
                                  3%           -%         -%         -%         -%         4%         -%         -%         -%         **         **         5%         ** 
 
INSTAGRAM ---- 
social media site/app            10            9          8          6          7          8         10          5          6          **         **         8          ** 
                                 18%          22%        21%        17%        36%        18%        22%        18%        21%         **         **        20%         ** 
 
REDDIT ---- social 
media site/app                    2            2          2          2          2          2          2          2          2          **         **         2          ** 
                                  3%           4%         4%         5%         8%         4%         4%         6%         6%         **         **         4%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           47         47         48         29         61         54         38         28          **         **        47          ** 
 
Effective sample size            39           28         28         27         17         35         32         23         19          **         **        29          ** 
 
Total                            53           38         39         36         20         47         43         28         28          **         **        38          ** 
 
SNAPCHAT ---- 
instant messenger                 1            1          1          1          1          1          1          1          1          **         **         1          ** 
                                  3%           2%         4%         2%         6%         3%         3%         4%         3%         **         **         4%         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            2          2          2          -          2          2          2          2          **         **         2          ** 
                                  3%           4%         4%         4%         -%         3%         4%         5%         5%         **         **         4%         ** 
 
TIK TOK ---- social 
media site/app                    *            -          *          -          *          *          *          -          *          **         **         *          ** 
                                  1%           -%         1%         -%         2%         1%         1%         -%         1%         **         **         1%         ** 
 
TWITTER ---- social 
media site/app                    6            4          6          6          3          6          6          6          6          **         **         6          ** 
                                 12%          11%        16%        17%        13%        13%        14%        20%        21%         **         **        15%         ** 
 
WHATSAPP ---- 
instant messenger                 1            1          1          1          1          1          1          1          -          **         **         1          ** 
                                  1%           1%         1%         2%         4%         2%         1%         2%         -%         **         **         2%         ** 
 
YOUTUBE ---- video 
sharing site/app                  6            6          6          5          3          6          6          3          3          **         **         5          ** 
                                 10%          14%        14%        15%        15%        12%        13%        12%        11%         **         **        14%         ** 
 
Somewhere else 
(write in)                        *            *          *          *          -          *          -          *          *          **         **         *          ** 
                                  *%           *%         *%         *%         -%         *%         -%         1%         1%         **         **         *%         ** 
 
(Dont know / 
 Can't remember)                  8            7          5          7          4          7          3          2          4          **         **         6          ** 
                                 14%          19%        14%        20%        18%        15%         7%         9%        13%         **         **        15%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           47         47         48         29         61         54         38         28          **         **        47          ** 
 
Effective sample size            39           28         28         27         17         35         32         23         19          **         **        29          ** 
 
Total                            53           38         39         36         20         47         43         28         28          **         **        38          ** 
 
NET - Video 
Sharing Site or App               6            6          6          5          3          6          6          3          3          **         **         5          ** 
                                 10%          14%        14%        15%        15%        12%        13%        12%        11%         **         **        14%         ** 
 
NET - Search Engine               2            -          -          -          -          2          -          -          -          **         **         2          ** 
                                  3%           -%         -%         -%         -%         4%         -%         -%         -%         **         **         5%         ** 
 
NET - Social 
Media Site or App                41           28         31         26         17         35         37         25         24          **         **        28          ** 
                                 77%          74%        79%        72%        82%        76%        86%        89%        86%         **         **        73%         ** 
 
NET - Instant Messenger           3            2          2          1          3          3          3          3          2          **         **         3          ** 
                                  6%           5%         6%         4%        12%         7%         7%         9%         7%         **         **         7%         ** 
 
NET - News Site or App            2            2          2          2          -          2          2          2          2          **         **         2          ** 
                                  3%           5%         5%         4%         -%         4%         4%         6%         5%         **         **         5%         ** 
 
NET - Email or 
another site or app               6            -          6          2          -          4          4          2          4          **         **         2          ** 
                                 11%           -%        14%         5%         -%         8%         9%         6%        13%         **         **         4%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           60         36         28         23         58         33         48          **        24          **         **        54         56          **         **         ** 
 
Effective sample size            39           34         19         17         12         33         19         28          **        14          **         **        31         32          **         **         ** 
 
Total                            53           44         22         22         12         41         26         34          **        20          **         **        39         42          **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          *          *          *          *          *          *          **         -          **         **         *          *          **         **         ** 
                                  1%           1%         1%         1%         3%         1%         1%         1%         **         -%         **         **         1%         1%         **         **         ** 
 
EMAIL                             6            4          2          -          -          6          4          2          **         2          **         **         4          2          **         **         ** 
                                 11%           8%         7%         -%         -%        14%        14%         5%         **         8%         **         **         9%         4%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            37           31         17         17          8         30         15         20          **        11          **         **        29         29          **         **         ** 
                                 69%          69%        78%        75%        69%        73%        58%        59%         **        56%         **         **        74%        70%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            2          1          -          1          1          -          1          **         *          **         **         1          2          **         **         ** 
                                  3%           4%         5%         -%         6%         3%         -%         4%         **         1%         **         **         3%         4%         **         **         ** 
 
FACETIME ---- 
social media site/app             2            2          2          -          -          2          2          2          **         2          **         **         2          2          **         **         ** 
                                  4%           5%        10%         -%         -%         5%         7%         5%         **        11%         **         **         5%         5%         **         **         ** 
 
GOOGLE ---- 
search engine                     2            -          -          -          -          2          -          -          **         -          **         **         -          -          **         **         ** 
                                  3%           -%         -%         -%         -%         4%         -%         -%         **         -%         **         **         -%         -%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app            10            8          8          6          4         10          3          4          **         3          **         **        10          8          **         **         ** 
                                 18%          18%        37%        25%        33%        24%        13%        12%         **        13%         **         **        25%        18%         **         **         ** 
 
REDDIT ---- social 
media site/app                    2            2          2          2          2          -          2          2          **         2          **         **         2          2          **         **         ** 
                                  3%           4%         8%         8%        14%         -%         6%         5%         **         9%         **         **         4%         4%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 1            1          1          1          1          1          -          1          **         1          **         **         1          1          **         **         ** 
                                  3%           3%         6%         4%        12%         3%         -%         4%         **         3%         **         **         3%         3%         **         **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            2          2          2          -          2          2          -          **         2          **         **         2          2          **         **         ** 
                                  3%           3%         7%         7%         -%         4%         6%         -%         **         8%         **         **         4%         4%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    *            *          *          -          *          *          -          *          **         -          **         **         *          *          **         **         ** 
                                  1%           1%         2%         -%         3%         1%         -%         1%         **         -%         **         **         1%         1%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           60         36         28         23         58         33         48          **        24          **         **        54         56          **         **         ** 
 
Effective sample size            39           34         19         17         12         33         19         28          **        14          **         **        31         32          **         **         ** 
 
Total                            53           44         22         22         12         41         26         34          **        20          **         **        39         42          **         **         ** 
 
TWITTER ---- social 
media site/app                    6            6          6          4          1          6          4          2          **         6          **         **         6          6          **         **         ** 
                                 12%          14%        28%        19%         8%        15%        14%         7%         **        29%         **         **        16%        15%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 1            1          1          *          1          1          -          1          **         *          **         **         1          1          **         **         ** 
                                  1%           2%         3%         2%         6%         2%         -%         2%         **         1%         **         **         2%         2%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  6            6          3          4          2          2          4          6          **         4          **         **         6          6          **         **         ** 
                                 10%          12%        16%        19%        19%         4%        16%        16%         **        20%         **         **        14%        13%         **         **         ** 
 
Somewhere else 
(write in)                        *            *          *          *          *          *          *          *          **         -          **         **         *          *          **         **         ** 
                                  *%           *%         1%         1%         1%         *%         1%         *%         **         -%         **         **         *%         *%         **         **         ** 
 
(Dont know / 
 Can't remember)                  8            7          *          2          2          6          5          8          **         2          **         **         4          5          **         **         ** 
                                 14%          15%         2%         8%        13%        14%        19%        22%         **        11%         **         **        10%        13%         **         **         ** 
 
NET - Video 
Sharing Site or App               6            6          3          4          2          2          4          6          **         4          **         **         6          6          **         **         ** 
                                 10%          12%        16%        19%        19%         4%        16%        16%         **        20%         **         **        14%        13%         **         **         ** 
 
NET - Search Engine               2            -          -          -          -          2          -          -          **         -          **         **         -          -          **         **         ** 
                                  3%           -%         -%         -%         -%         4%         -%         -%         **         -%         **         **         -%         -%         **         **         ** 
 
NET - Social 
Media Site or App                41           35         22         18         10         33         19         24          **        15          **         **        33         33          **         **         ** 
                                 77%          79%        98%        83%        86%        80%        73%        70%         **        77%         **         **        85%        81%         **         **         ** 
 
NET - Instant Messenger           3            3          3          1          2          3          -          3          **         1          **         **         3          3          **         **         ** 
                                  6%           7%        11%         4%        19%         6%         -%         8%         **         5%         **         **         7%         8%         **         **         ** 
 
NET - News Site or App            2            2          2          2          *          2          2          *          **         2          **         **         2          2          **         **         ** 
                                  3%           4%         8%         8%         3%         4%         7%         1%         **         8%         **         **         5%         4%         **         **         ** 
 
NET - Email or 
another site or app               6            4          2          -          -          6          4          2          **         2          **         **         4          2          **         **         ** 
                                 11%           8%         7%         -%         -%        14%        14%         5%         **         8%         **         **         9%         4%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   68           55          -          - 
 
Effective sample size            39           32          -          - 
 
Total                            53           42          -          - 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          -          - 
                                  1%           1%         -%         -% 
 
EMAIL                             6            4          -          - 
                                 11%           9%         -%         -% 
 
FACEBOOK ---- 
social media site/app            37           30          -          - 
                                 69%          71%         -%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            2            2          -          - 
                                  3%           4%         -%         -% 
 
FACETIME ---- 
social media site/app             2            2          -          - 
                                  4%           5%         -%         -% 
 
GOOGLE ---- 
search engine                     2            -          -          - 
                                  3%           -%         -%         -% 
 
INSTAGRAM ---- 
social media site/app            10            8          -          - 
                                 18%          20%         -%         -% 
 
REDDIT ---- social 
media site/app                    2            2          -          - 
                                  3%           4%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                 1            1          -          - 
                                  3%           3%         -%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            2          -          - 
                                  3%           4%         -%         -% 
 
TIK TOK ---- social 
media site/app                    *            *          -          - 
                                  1%           1%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 200 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   68           55          -          - 
 
Effective sample size            39           32          -          - 
 
Total                            53           42          -          - 
 
TWITTER ---- social 
media site/app                    6            6          -          - 
                                 12%          15%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 1            1          -          - 
                                  1%           2%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                  6            6          -          - 
                                 10%          13%         -%         -% 
 
Somewhere else 
(write in)                        *            *          -          - 
                                  *%           *%         -%         -% 
 
(Dont know / 
 Can't remember)                  8            5          -          - 
                                 14%          12%         -%         -% 
 
NET - Video 
Sharing Site or App               6            6          -          - 
                                 10%          13%         -%         -% 
 
NET - Search Engine               2            -          -          - 
                                  3%           -%         -%         -% 
 
NET - Social 
Media Site or App                41           34          -          - 
                                 77%          81%         -%         -% 
 
NET - Instant Messenger           3            3          -          - 
                                  6%           8%         -%         -% 
 
NET - News Site or App            2            2          -          - 
                                  3%           4%         -%         -% 
 
NET - Email or 
another site or app               6            4          -          - 
                                 11%           9%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 201 
<C8> And did your most recent experience of Trolling (a person who deliberately says 
something controversial in order to start arguments of cause upset) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           29         39            **         **         **         **         **         **         -           30         25          **           **         **         **        21 
 
Effective sample size            39           17         22            **         **         **         **         **         **         -           16         16          **           **         **         **        12 
 
Total                            53           24         29            **         **         **         **         **         **         -           19         21          **           **         **         **        19 
 
Someone you don't 
know personally                  24            9         15            **         **         **         **         **         **         -            9          9          **           **         **         **        10 
                                 45%          38%        51%           **         **         **         **         **         **         -%          46%        41%         **           **         **         **        52% 
 
Someone you 
know personally                   1            *          1            **         **         **         **         **         **         -            1          *          **           **         **         **         1 
                                  3%           1%         4%           **         **         **         **         **         **         -%           5%         1%         **           **         **         **         4% 
 
It wasn’t sent to me             24           11         13            **         **         **         **         **         **         -            8         10          **           **         **         **         7 
                                 45%          46%        45%           **         **         **         **         **         **         -%          42%        49%         **           **         **         **        35% 
 
(Don't know)                      4            4          -            **         **         **         **         **         **         -            1          2          **           **         **         **         2 
                                  7%          15%         -%           **         **         **         **         **         **         -%           7%         8%         **           **         **         **         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 201 (continuation) 
<C8> And did your most recent experience of Trolling (a person who deliberately says 
something controversial in order to start arguments of cause upset) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   68           31         37            **         **         **        31         37           67          ** 
 
Effective sample size            39           18         22            **         **         **        18         21           39          ** 
 
Total                            53           22         31            **         **         **        25         28           51          ** 
 
Someone you don't 
know personally                  24            6         18            **         **         **         8         16           22          ** 
                                 45%          27%        58%           **         **         **        31%        58%          44%         ** 
 
Someone you 
know personally                   1            1          1            **         **         **         1          1            1          ** 
                                  3%           3%         2%           **         **         **         3%         2%           3%         ** 
 
It wasn’t sent to me             24           15          9            **         **         **        13         11           24          ** 
                                 45%          70%        28%           **         **         **        54%        38%          47%         ** 
 
(Don't know)                      4            -          4            **         **         **         3          *            4          ** 
                                  7%           -%        11%           **         **         **        12%         2%           7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 201 (continuation) 
<C8> And did your most recent experience of Trolling (a person who deliberately says 
something controversial in order to start arguments of cause upset) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68            **         **         -          **         **         **         **         **         **         **         **         **          53          **         **         ** 
 
Effective sample size            39            **         **         -          **         **         **         **         **         **         **         **         **          33          **         **         ** 
 
Total                            53            **         **         -          **         **         **         **         **         **         **         **         **          46          **         **         ** 
 
Someone you don't 
know personally                  24            **         **         -          **         **         **         **         **         **         **         **         **          21          **         **         ** 
                                 45%           **         **         -%         **         **         **         **         **         **         **         **         **          45%         **         **         ** 
 
Someone you 
know personally                   1            **         **         -          **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  3%           **         **         -%         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
It wasn’t sent to me             24            **         **         -          **         **         **         **         **         **         **         **         **          21          **         **         ** 
                                 45%           **         **         -%         **         **         **         **         **         **         **         **         **          45%         **         **         ** 
 
(Don't know)                      4            **         **         -          **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  7%           **         **         -%         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 201 (continuation) 
<C8> And did your most recent experience of Trolling (a person who deliberately says 
something controversial in order to start arguments of cause upset) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           34          **         **         **         **           **        39           40         23          **         **           **        28         23          - 
 
Effective sample size            39           22          **         **         **         **           **        21           24         13          **         **           **        15         13          - 
 
Total                            53           27          **         **         **         **           **        22           31         15          **         **           **        17         17          - 
 
Someone you don't 
know personally                  24            9          **         **         **         **           **        10           13          7          **         **           **         6          7          - 
                                 45%          32%         **         **         **         **           **        46%          42%        46%         **         **           **        38%        43%         -% 
 
Someone you 
know personally                   1            1          **         **         **         **           **         1            1          1          **         **           **         1          *          - 
                                  3%           2%         **         **         **         **           **         4%           2%         6%         **         **           **         8%         1%         -% 
 
It wasn’t sent to me             24           15          **         **         **         **           **        11           16          5          **         **           **         7          9          - 
                                 45%          55%         **         **         **         **           **        50%          51%        35%         **         **           **        43%        56%         -% 
 
(Don't know)                      4            3          **         **         **         **           **         -            2          2          **         **           **         2          -          - 
                                  7%          11%         **         **         **         **           **         -%           5%        12%         **         **           **        11%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 201 (continuation) 
<C8> And did your most recent experience of Trolling (a person who deliberately says 
something controversial in order to start arguments of cause upset) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           66         66         42         47          -           68         68         55         59          -           68         68         59         50          - 
 
Effective sample size            39           38         38         26         29          -           39         39         33         35          -           39         39         36         28          - 
 
Total                            53           51         51         35         41          -           53         53         44         47          -           53         53         48         37          - 
 
Someone you don't 
know personally                  24           22         22         16         18          -           24         24         20         20          -           24         24         20         16          - 
                                 45%          44%        44%        45%        44%         -%          45%        45%        45%        43%         -%          45%        45%        42%        43%         -% 
 
Someone you 
know personally                   1            1          1          *          *          -            1          1          1          1          -            1          1          1          1          - 
                                  3%           3%         3%         1%         1%         -%           3%         3%         1%         2%         -%           3%         3%         1%         2%         -% 
 
It wasn’t sent to me             24           24         24         15         19          -           24         24         20         23          -           24         24         23         18          - 
                                 45%          47%        47%        44%        47%         -%          45%        45%        45%        48%         -%          45%        45%        49%        49%         -% 
 
(Don't know)                      4            4          4          4          4          -            4          4          4          4          -            4          4          4          2          - 
                                  7%           7%         7%        10%         9%         -%           7%         7%         8%         7%         -%           7%         7%         7%         6%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 201 (continuation) 
<C8> And did your most recent experience of Trolling (a person who deliberately says 
something controversial in order to start arguments of cause upset) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           31         34           39         56         34         27         47           31          **         **         **          28          **         **         ** 
 
Effective sample size            39           20         18           22         32         22         16         28           17          **         **         **          16          **         **         ** 
 
Total                            53           29         21           29         42         32         22         39           21          **         **         **          21          **         **         ** 
 
Someone you don't 
know personally                  24           14         10           14         18         16         11         17            4          **         **         **           7          **         **         ** 
                                 45%          49%        45%          48%        43%        50%        51%        43%          17%         **         **         **          33%         **         **         ** 
 
Someone you 
know personally                   1            1          1            *          1          *          *          1            1          **         **         **           1          **         **         ** 
                                  3%           3%         3%           2%         3%         *%         2%         3%           6%         **         **         **           5%         **         **         ** 
 
It wasn’t sent to me             24           14         10           12         20         13         11         19           14          **         **         **          13          **         **         ** 
                                 45%          48%        45%          40%        47%        40%        47%        50%          68%         **         **         **          60%         **         **         ** 
 
(Don't know)                      4            -          2            3          3          3          -          2            2          **         **         **           *          **         **         ** 
                                  7%           -%         8%          11%         7%        10%         -%         4%           9%         **         **         **           2%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 201 (continuation) 
<C8> And did your most recent experience of Trolling (a person who deliberately says 
something controversial in order to start arguments of cause upset) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   68            ** 
 
Effective sample size            39            ** 
 
Total                            53            ** 
 
Someone you don't 
know personally                  24            ** 
                                 45%           ** 
 
Someone you 
know personally                   1            ** 
                                  3%           ** 
 
It wasn’t sent to me             24            ** 
                                 45%           ** 
 
(Don't know)                      4            ** 
                                  7%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 201 (continuation) 
<C8> And did your most recent experience of Trolling (a person who deliberately says 
something controversial in order to start arguments of cause upset) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           47         47         48         29         61         54         38         28          **         **        47          ** 
 
Effective sample size            39           28         28         27         17         35         32         23         19          **         **        29          ** 
 
Total                            53           38         39         36         20         47         43         28         28          **         **        38          ** 
 
Someone you don't 
know personally                  24           19         19         14          8         22         19         10         13          **         **        16          ** 
                                 45%          49%        49%        38%        39%        47%        45%        37%        45%         **         **        42%         ** 
 
Someone you 
know personally                   1            1          *          1          1          1          1          1          *          **         **         1          ** 
                                  3%           2%         1%         2%         4%         3%         3%         4%         1%         **         **         2%         ** 
 
It wasn’t sent to me             24           15         16         18          8         20         19         17         13          **         **        19          ** 
                                 45%          40%        43%        50%        40%        44%        45%        60%        48%         **         **        52%         ** 
 
(Don't know)                      4            4          3          4          4          3          3          -          2          **         **         2          ** 
                                  7%           9%         8%        10%        18%         7%         7%         -%         6%         **         **         5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 201 (continuation) 
<C8> And did your most recent experience of Trolling (a person who deliberately says 
something controversial in order to start arguments of cause upset) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   68           60         36         28         23         58         33         48          **        24          **         **        54         56          **         **         ** 
 
Effective sample size            39           34         19         17         12         33         19         28          **        14          **         **        31         32          **         **         ** 
 
Total                            53           44         22         22         12         41         26         34          **        20          **         **        39         42          **         **         ** 
 
Someone you don't 
know personally                  24           18          9         12          3         16          8          9          **         8          **         **        19         18          **         **         ** 
                                 45%          41%        43%        52%        23%        39%        32%        27%         **        40%         **         **        47%        42%         **         **         ** 
 
Someone you 
know personally                   1            1          1          *          1          1          *          *          **         *          **         **         1          1          **         **         ** 
                                  3%           3%         4%         2%         7%         3%         2%         1%         **         2%         **         **         3%         3%         **         **         ** 
 
It wasn’t sent to me             24           22         12         10          7         22         16         21          **        12          **         **        18         21          **         **         ** 
                                 45%          49%        54%        46%        58%        53%        61%        61%         **        59%         **         **        47%        52%         **         **         ** 
 
(Don't know)                      4            3          -          -          1          2          1          4          **         -          **         **         1          1          **         **         ** 
                                  7%           7%         -%         -%        12%         5%         5%        10%         **         -%         **         **         3%         3%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 201 (continuation) 
<C8> And did your most recent experience of Trolling (a person who deliberately says 
something controversial in order to start arguments of cause upset) come from someone you know personally or someone you don't know personally? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Trolling (a person who deliberately says something controversial in order to start arguments of cause upset) 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   68           55          -          - 
 
Effective sample size            39           32          -          - 
 
Total                            53           42          -          - 
 
Someone you don't 
know personally                  24           18          -          - 
                                 45%          43%         -%         -% 
 
Someone you 
know personally                   1            1          -          - 
                                  3%           3%         -%         -% 
 
It wasn’t sent to me             24           19          -          - 
                                 45%          46%         -%         -% 
 
(Don't know)                      4            3          -          - 
                                  7%           7%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 202 
<C5> How often do you experience Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
 
Daily/ most days                  **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
Weekly/ most weeks                **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
Monthly/ most months              **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
Less often than 
once a month                      **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
(Prefer not to answer)            **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
(Don't know)                      **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 202 (continuation) 
<C5> How often do you experience Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         - 
 
Effective sample size             **           **         **           **         **         **         **         **           **         - 
 
Total                             **           **         **           **         **         **         **         **           **         - 
 
Daily/ most days                  **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
Weekly/ most weeks                **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
Monthly/ most months              **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
Less often than 
once a month                      **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
(Prefer not to answer)            **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
(Don't know)                      **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 202 (continuation) 
<C5> How often do you experience Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
 
Effective sample size             **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
 
Total                             **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
 
Daily/ most days                  **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
Weekly/ most weeks                **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
Monthly/ most months              **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
Less often than 
once a month                      **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
(Prefer not to answer)            **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
(Don't know)                      **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 202 (continuation) 
<C5> How often do you experience Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
 
Effective sample size             **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
 
Total                             **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
 
Daily/ most days                  **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Weekly/ most weeks                **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Monthly/ most months              **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Less often than 
once a month                      **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
(Prefer not to answer)            **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
(Don't know)                      **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 202 (continuation) 
<C5> How often do you experience Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
 
Effective sample size             **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
 
Total                             **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
 
Daily/ most days                  **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
Weekly/ most weeks                **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
Monthly/ most months              **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
Less often than 
once a month                      **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
(Prefer not to answer)            **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
(Don't know)                      **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 202 (continuation) 
<C5> How often do you experience Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Daily/ most days                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Weekly/ most weeks                **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Monthly/ most months              **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Less often than 
once a month                      **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
(Prefer not to answer)            **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
(Don't know)                      **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 202 (continuation) 
<C5> How often do you experience Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           - 
 
Effective sample size             **           - 
 
Total                             **           - 
 
Daily/ most days                  **           - 
                                  **           -% 
 
Weekly/ most weeks                **           - 
                                  **           -% 
 
Monthly/ most months              **           - 
                                  **           -% 
 
Less often than 
once a month                      **           - 
                                  **           -% 
 
(Prefer not to answer)            **           - 
                                  **           -% 
 
(Don't know)                      **           - 
                                  **           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 202 (continuation) 
<C5> How often do you experience Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Daily/ most days                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Weekly/ most weeks                **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Monthly/ most months              **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Less often than 
once a month                      **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
(Prefer not to answer)            **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
(Don't know)                      **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 202 (continuation) 
<C5> How often do you experience Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
 
Daily/ most days                  **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
Weekly/ most weeks                **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
Monthly/ most months              **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
Less often than 
once a month                      **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
(Prefer not to answer)            **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
(Don't know)                      **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 202 (continuation) 
<C5> How often do you experience Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Daily/ most days                  **           **         -          - 
                                  **           **         -%         -% 
 
Weekly/ most weeks                **           **         -          - 
                                  **           **         -%         -% 
 
Monthly/ most months              **           **         -          - 
                                  **           **         -%         -% 
 
Less often than 
once a month                      **           **         -          - 
                                  **           **         -%         -% 
 
(Prefer not to answer)            **           **         -          - 
                                  **           **         -%         -% 
 
(Don't know)                      **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 203 
<C6> What impact has this had on you.... Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
 
Effective sample                  **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
2                  (2.0)          **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
3                  (3.0)          **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
4                  (4.0)          **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
It has had 
no impact                         **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
Don't know                        **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
Refused                           **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
Net: low impact                   **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
Net: High impact                  **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
Mean Score                        **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
Standard deviation                **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
Standard error                    **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 203 (continuation) 
<C6> What impact has this had on you.... Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         - 
 
Effective sample                  **           **         **           **         **         **         **         **           **         - 
 
Total                             **           **         **           **         **         **         **         **           **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
2                  (2.0)          **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
3                  (3.0)          **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
4                  (4.0)          **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
It has had 
no impact                         **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
Don't know                        **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
Refused                           **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
Net: low impact                   **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
Net: High impact                  **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
Mean Score                        **           **         **           **         **         **         **         **           **         - 
Standard deviation                **           **         **           **         **         **         **         **           **         - 
Standard error                    **           **         **           **         **         **         **         **           **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 203 (continuation) 
<C6> What impact has this had on you.... Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
 
Effective sample                  **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
 
Total                             **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
2                  (2.0)          **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
3                  (3.0)          **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
4                  (4.0)          **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
It has had 
no impact                         **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
Don't know                        **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
Refused                           **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
Net: low impact                   **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
Net: High impact                  **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
Mean Score                        **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                                                                                                                                                     efgi 
Standard deviation                **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
Standard error                    **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 203 (continuation) 
<C6> What impact has this had on you.... Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
 
Effective sample                  **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
 
Total                             **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
2                  (2.0)          **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
3                  (3.0)          **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
4                  (4.0)          **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
It has had 
no impact                         **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Don't know                        **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Refused                           **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Net: low impact                   **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Net: High impact                  **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Mean Score                        **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
Standard deviation                **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
Standard error                    **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 203 (continuation) 
<C6> What impact has this had on you.... Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
 
Effective sample                  **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
 
Total                             **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
2                  (2.0)          **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
3                  (3.0)          **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
4                  (4.0)          **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
It has had 
no impact                         **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
Don't know                        **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
Refused                           **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
Net: low impact                   **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
Net: High impact                  **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
Mean Score                        **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
Standard deviation                **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
Standard error                    **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 203 (continuation) 
<C6> What impact has this had on you.... Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
2                  (2.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
3                  (3.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
4                  (4.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
It has had 
no impact                         **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Don't know                        **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Refused                           **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Net: low impact                   **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Net: High impact                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 203 (continuation) 
<C6> What impact has this had on you.... Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Mean Score                        **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
Standard deviation                **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
Standard error                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 203 (continuation) 
<C6> What impact has this had on you.... Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           - 
 
Effective sample                  **           - 
 
Total                             **           - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           - 
                                  **           -% 
 
2                  (2.0)          **           - 
                                  **           -% 
 
3                  (3.0)          **           - 
                                  **           -% 
 
4                  (4.0)          **           - 
                                  **           -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           - 
                                  **           -% 
 
It has had 
no impact                         **           - 
                                  **           -% 
 
Don't know                        **           - 
                                  **           -% 
 
Refused                           **           - 
                                  **           -% 
 
Net: low impact                   **           - 
                                  **           -% 
 
Net: High impact                  **           - 
                                  **           -% 
 
Mean Score                        **           - 
Standard deviation                **           - 
Standard error                    **           - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 203 (continuation) 
<C6> What impact has this had on you.... Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
2                  (2.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
3                  (3.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
4                  (4.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
It has had 
no impact                         **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Don't know                        **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Refused                           **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Net: low impact                   **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 203 (continuation) 
<C6> What impact has this had on you.... Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Net: High impact                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Mean Score                        **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                                                                                                            - 
Standard deviation                **           **         **         **         **         **         **         **         **         **         **         **         ** 
Standard error                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2942 
Table 203 (continuation) 
<C6> What impact has this had on you.... Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
 
Effective sample                  **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
2                  (2.0)          **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
3                  (3.0)          **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
4                  (4.0)          **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
It has had 
no impact                         **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
Don't know                        **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
Refused                           **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
Net: low impact                   **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
Net: High impact                  **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
Mean Score                        **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
Standard deviation                **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
Standard error                    **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 203 (continuation) 
<C6> What impact has this had on you.... Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample                  **           **         -          - 
 
Total                             **           **         -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           **         -          - 
                                  **           **         -%         -% 
 
2                  (2.0)          **           **         -          - 
                                  **           **         -%         -% 
 
3                  (3.0)          **           **         -          - 
                                  **           **         -%         -% 
 
4                  (4.0)          **           **         -          - 
                                  **           **         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           **         -          - 
                                  **           **         -%         -% 
 
It has had 
no impact                         **           **         -          - 
                                  **           **         -%         -% 
 
Don't know                        **           **         -          - 
                                  **           **         -%         -% 
 
Refused                           **           **         -          - 
                                  **           **         -%         -% 
 
Net: low impact                   **           **         -          - 
                                  **           **         -%         -% 
 
Net: High impact                  **           **         -          - 
                                  **           **         -%         -% 
 
Mean Score                        **           **         -          - 
Standard deviation                **           **         -          - 
Standard error                    **           **         -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2944 
Table 204 
<C7> Which site or service were you using when you came across your most recent experience of....Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app             **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                  **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
NET - Search Engine               **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                 **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
NET - Instant Messenger           **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
NET - Email or 
another site or app               **           **         **           **         **         **         **         -          **         **           **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 204 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         - 
 
Effective sample size             **           **         **           **         **         **         **         **           **         - 
 
Total                             **           **         **           **         **         **         **         **           **         - 
 
FACEBOOK ---- 
social media site/app             **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
GOOGLE ---- 
search engine                     **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
INSTAGRAM ---- 
social media site/app             **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
WHATSAPP ---- 
instant messenger                 **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
(Dont know / 
 Can't remember)                  **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
NET - Search Engine               **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
NET - Social 
Media Site or App                 **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
NET - Instant Messenger           **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
NET - Email or 
another site or app               **           **         **           **         **         **         **         **           **         - 
                                  **           **         **           **         **         **         **         **           **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 204 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
 
Effective sample size             **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
 
Total                             **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
 
FACEBOOK ---- 
social media site/app             **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
GOOGLE ---- 
search engine                     **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
INSTAGRAM ---- 
social media site/app             **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
WHATSAPP ---- 
instant messenger                 **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
(Dont know / 
 Can't remember)                  **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
NET - Search Engine               **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
NET - Social 
Media Site or App                 **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
NET - Instant Messenger           **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
NET - Email or 
another site or app               **           -          **         -          **         **         **         **         **         **         **         **         **           **         **         -          ** 
                                  **           -%         **         -%         **         **         **         **         **         **         **         **         **           **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 204 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
 
Effective sample size             **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
 
Total                             **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
 
FACEBOOK ---- 
social media site/app             **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
GOOGLE ---- 
search engine                     **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
INSTAGRAM ---- 
social media site/app             **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
WHATSAPP ---- 
instant messenger                 **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
(Dont know / 
 Can't remember)                  **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
NET - Search Engine               **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
NET - Social 
Media Site or App                 **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
NET - Instant Messenger           **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 204 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
 
Effective sample size             **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
 
Total                             **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
 
NET - Email or 
another site or app               **           **         **         **         -          **           **         **           **         **         -          -            **         **         **         - 
                                  **           **         **         **         -%         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2949 
Table 204 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
 
Effective sample size             **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
 
Total                             **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
 
FACEBOOK ---- 
social media site/app             **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
GOOGLE ---- 
search engine                     **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
INSTAGRAM ---- 
social media site/app             **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
WHATSAPP ---- 
instant messenger                 **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
(Dont know / 
 Can't remember)                  **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
NET - Search Engine               **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
NET - Social 
Media Site or App                 **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
NET - Instant Messenger           **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 204 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
 
Effective sample size             **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
 
Total                             **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
 
NET - Email or 
another site or app               **           **         **         **         **         -            **         **         **         **         -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         **         -%           **         **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 204 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
NET - Search Engine               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                 **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 204 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
NET - Instant Messenger           **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
NET - Email or 
another site or app               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 204 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           - 
 
Effective sample size             **           - 
 
Total                             **           - 
 
FACEBOOK ---- 
social media site/app             **           - 
                                  **           -% 
 
FACEBOOK MESSENGER 
---- instant messenger            **           - 
                                  **           -% 
 
GOOGLE ---- 
search engine                     **           - 
                                  **           -% 
 
INSTAGRAM ---- 
social media site/app             **           - 
                                  **           -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    **           - 
                                  **           -% 
 
WHATSAPP ---- 
instant messenger                 **           - 
                                  **           -% 
 
(Dont know / 
 Can't remember)                  **           - 
                                  **           -% 
 
NET - Search Engine               **           - 
                                  **           -% 
 
NET - Social 
Media Site or App                 **           - 
                                  **           -% 
 
NET - Instant Messenger           **           - 
                                  **           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 204 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           - 
 
Effective sample size             **           - 
 
Total                             **           - 
 
NET - Email or 
another site or app               **           - 
                                  **           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 204 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
FACEBOOK ---- 
social media site/app             **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
GOOGLE ---- 
search engine                     **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
(Dont know / 
 Can't remember)                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
NET - Search Engine               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 204 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
NET - Social 
Media Site or App                 **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
NET - Instant Messenger           **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
NET - Email or 
another site or app               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 204 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
 
FACEBOOK ---- 
social media site/app             **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
GOOGLE ---- 
search engine                     **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
(Dont know / 
 Can't remember)                  **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
NET - Search Engine               **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
NET - Social 
Media Site or App                 **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
NET - Instant Messenger           **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
NET - Email or 
another site or app               **           **         **         **         **         **         **         **         **         **         -          **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 204 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Feeling under pressure to send photos or other information about yourself to someone 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Feeling under pressure to send photos or other information about yourself to someone 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
FACEBOOK ---- 
social media site/app             **           **         -          - 
                                  **           **         -%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            **           **         -          - 
                                  **           **         -%         -% 
 
GOOGLE ---- 
search engine                     **           **         -          - 
                                  **           **         -%         -% 
 
INSTAGRAM ---- 
social media site/app             **           **         -          - 
                                  **           **         -%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    **           **         -          - 
                                  **           **         -%         -% 
 
WHATSAPP ---- 
instant messenger                 **           **         -          - 
                                  **           **         -%         -% 
 
(Dont know / 
 Can't remember)                  **           **         -          - 
                                  **           **         -%         -% 
 
NET - Search Engine               **           **         -          - 
                                  **           **         -%         -% 
 
NET - Social 
Media Site or App                 **           **         -          - 
                                  **           **         -%         -% 
 
NET - Instant Messenger           **           **         -          - 
                                  **           **         -%         -% 
 
NET - Email or 
another site or app               **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 205 
<C5> How often do you experience Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **        21            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Effective sample size            24            **        14            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Total                            32            **        17            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Daily/ most days                  3            **         3            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 11%           **        20%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Weekly/ most weeks                1            **         1            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  4%           **         7%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Monthly/ most months              5            **         3            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 16%           **        20%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Less often than 
once a month                     14            **         5            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 45%           **        28%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
(Prefer not to answer)            3            **         3            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  8%           **        15%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
(Don't know)                      5            **         2            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 16%           **        11%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 205 (continuation) 
<C5> How often do you experience Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   35            **         **           **         **         **         **         **          30          ** 
 
Effective sample size            24            **         **           **         **         **         **         **          20          ** 
 
Total                            32            **         **           **         **         **         **         **          26          ** 
 
Daily/ most days                  3            **         **           **         **         **         **         **           3          ** 
                                 11%           **         **           **         **         **         **         **          13%         ** 
 
Weekly/ most weeks                1            **         **           **         **         **         **         **           1          ** 
                                  4%           **         **           **         **         **         **         **           3%         ** 
 
Monthly/ most months              5            **         **           **         **         **         **         **           4          ** 
                                 16%           **         **           **         **         **         **         **          14%         ** 
 
Less often than 
once a month                     14            **         **           **         **         **         **         **          11          ** 
                                 45%           **         **           **         **         **         **         **          41%         ** 
 
(Prefer not to answer)            3            **         **           **         **         **         **         **           3          ** 
                                  8%           **         **           **         **         **         **         **          10%         ** 
 
(Don't know)                      5            **         **           **         **         **         **         **           5          ** 
                                 16%           **         **           **         **         **         **         **          20%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 205 (continuation) 
<C5> How often do you experience Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         -          **         **         **         -          **         -          **         **         **         **          29          **         **         ** 
 
Effective sample size            24            **         -          **         **         **         -          **         -          **         **         **         **          20          **         **         ** 
 
Total                            32            **         -          **         **         **         -          **         -          **         **         **         **          26          **         **         ** 
 
Daily/ most days                  3            **         -          **         **         **         -          **         -          **         **         **         **           3          **         **         ** 
                                 11%           **         -%         **         **         **         -%         **         -%         **         **         **         **          13%         **         **         ** 
 
Weekly/ most weeks                1            **         -          **         **         **         -          **         -          **         **         **         **           1          **         **         ** 
                                  4%           **         -%         **         **         **         -%         **         -%         **         **         **         **           4%         **         **         ** 
 
Monthly/ most months              5            **         -          **         **         **         -          **         -          **         **         **         **           5          **         **         ** 
                                 16%           **         -%         **         **         **         -%         **         -%         **         **         **         **          18%         **         **         ** 
 
Less often than 
once a month                     14            **         -          **         **         **         -          **         -          **         **         **         **          11          **         **         ** 
                                 45%           **         -%         **         **         **         -%         **         -%         **         **         **         **          42%         **         **         ** 
 
(Prefer not to answer)            3            **         -          **         **         **         -          **         -          **         **         **         **           1          **         **         ** 
                                  8%           **         -%         **         **         **         -%         **         -%         **         **         **         **           2%         **         **         ** 
 
(Don't know)                      5            **         -          **         **         **         -          **         -          **         **         **         **           5          **         **         ** 
                                 16%           **         -%         **         **         **         -%         **         -%         **         **         **         **          20%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 205 (continuation) 
<C5> How often do you experience Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           21          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            24           17          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
 
Total                            32           24          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
 
Daily/ most days                  3            3          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 11%          14%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
Weekly/ most weeks                1            -          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  4%           -%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
Monthly/ most months              5            4          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 16%          18%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
Less often than 
once a month                     14           11          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 45%          46%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
(Prefer not to answer)            3            2          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  8%           8%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
(Don't know)                      5            3          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 16%          14%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 205 (continuation) 
<C5> How often do you experience Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           31         31         23         25          **          35         35         27         33          -           35         35         29         25          - 
 
Effective sample size            24           21         21         15         16          **          24         24         19         23          -           24         24         20         17          - 
 
Total                            32           28         28         20         21          **          32         32         26         31          -           32         32         28         23          - 
 
Daily/ most days                  3            2          2          2          2          **           3          3          3          3          -            3          3          3          3          - 
                                 11%           6%         6%         9%         8%         **          11%        11%        13%        11%         -%          11%        11%        12%        15%         -% 
 
Weekly/ most weeks                1            1          1          1          1          **           1          1          *          1          -            1          1          1          *          - 
                                  4%           3%         3%         4%         3%         **           4%         4%         1%         4%         -%           4%         4%         4%         1%         -% 
 
Monthly/ most months              5            5          5          3          3          **           5          5          4          5          -            5          5          4          3          - 
                                 16%          17%        17%        16%        16%         **          16%        16%        15%        16%         -%          16%        16%        14%        12%         -% 
 
Less often than 
once a month                     14           13         13          6          7          **          14         14         10         14          -           14         14         12          9          - 
                                 45%          46%        46%        33%        35%         **          45%        45%        40%        45%         -%          45%        45%        42%        38%         -% 
 
(Prefer not to answer)            3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  8%           9%         9%        13%        12%         **           8%         8%        10%         8%         -%           8%         8%         9%        11%         -% 
 
(Don't know)                      5            5          5          5          5          **           5          5          5          5          -            5          5          5          5          - 
                                 16%          19%        19%        26%        26%         **          16%        16%        20%        17%         -%          16%        16%        19%        23%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 205 (continuation) 
<C5> How often do you experience Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **          22         29         25         22         31            **         **         **         **           **         **         **         ** 
 
Effective sample size            24            **         **          14         19         16         14         20            **         **         **         **           **         **         **         ** 
 
Total                            32            **         **          19         26         19         17         27            **         **         **         **           **         **         **         ** 
 
Daily/ most days                  3            **         **           3          3          3          3          3            **         **         **         **           **         **         **         ** 
                                 11%           **         **          18%        13%        18%        21%        13%           **         **         **         **           **         **         **         ** 
 
Weekly/ most weeks                1            **         **           1          1          1          1          1            **         **         **         **           **         **         **         ** 
                                  4%           **         **           4%         3%         6%         4%         4%           **         **         **         **           **         **         **         ** 
 
Monthly/ most months              5            **         **           *          3          3          3          3            **         **         **         **           **         **         **         ** 
                                 16%           **         **           2%        12%        14%        19%        13%           **         **         **         **           **         **         **         ** 
 
Less often than 
once a month                     14            **         **           7         11          6          5         11            **         **         **         **           **         **         **         ** 
                                 45%           **         **          36%        43%        31%        30%        41%           **         **         **         **           **         **         **         ** 
 
(Prefer not to answer)            3            **         **           3          3          3          3          3            **         **         **         **           **         **         **         ** 
                                  8%           **         **          13%        10%        13%        15%         9%           **         **         **         **           **         **         **         ** 
 
(Don't know)                      5            **         **           5          5          4          2          5            **         **         **         **           **         **         **         ** 
                                 16%           **         **          27%        20%        18%        11%        20%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 205 (continuation) 
<C5> How often do you experience Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   35            ** 
 
Effective sample size            24            ** 
 
Total                            32            ** 
 
Daily/ most days                  3            ** 
                                 11%           ** 
 
Weekly/ most weeks                1            ** 
                                  4%           ** 
 
Monthly/ most months              5            ** 
                                 16%           ** 
 
Less often than 
once a month                     14            ** 
                                 45%           ** 
 
(Prefer not to answer)            3            ** 
                                  8%           ** 
 
(Don't know)                      5            ** 
                                 16%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 205 (continuation) 
<C5> How often do you experience Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           21         30         26          **        34         28         23          **         **         **        22          ** 
 
Effective sample size            24           14         21         17          **        23         19         16          **         **         **        15          ** 
 
Total                            32           17         27         22          **        31         26         21          **         **         **        19          ** 
 
Daily/ most days                  3            3          3          2          **         3          3          3          **         **         **         3          ** 
                                 11%          20%        13%         8%         **        11%        13%        17%         **         **         **        18%         ** 
 
Weekly/ most weeks                1            1          1          1          **         1          1          1          **         **         **         1          ** 
                                  4%           4%         3%         5%         **         4%         3%         4%         **         **         **         4%         ** 
 
Monthly/ most months              5            5          5          5          **         5          4          4          **         **         **         5          ** 
                                 16%          28%        19%        24%         **        17%        16%        21%         **         **         **        25%         ** 
 
Less often than 
once a month                     14            3         12          8          **        14         11          6          **         **         **         7          ** 
                                 45%          15%        43%        36%         **        44%        40%        31%         **         **         **        39%         ** 
 
(Prefer not to answer)            3            2          3          2          **         3          2          2          **         **         **         1          ** 
                                  8%          13%         9%        10%         **         8%         8%        10%         **         **         **         4%         ** 
 
(Don't know)                      5            4          4          4          **         5          5          4          **         **         **         2          ** 
                                 16%          20%        13%        16%         **        17%        20%        17%         **         **         **        10%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 205 (continuation) 
<C5> How often do you experience Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           30          **         **         **        25          **        21          **         **         **         **        26         29          **         **         ** 
 
Effective sample size            24           21          **         **         **        17          **        16          **         **         **         **        18         20          **         **         ** 
 
Total                            32           29          **         **         **        22          **        23          **         **         **         **        23         25          **         **         ** 
 
Daily/ most days                  3            2          **         **         **         2          **         3          **         **         **         **         3          3          **         **         ** 
                                 11%           6%         **         **         **         8%         **        15%         **         **         **         **        15%        14%         **         **         ** 
 
Weekly/ most weeks                1            1          **         **         **         1          **         *          **         **         **         **         1          1          **         **         ** 
                                  4%           4%         **         **         **         3%         **         2%         **         **         **         **         3%         5%         **         **         ** 
 
Monthly/ most months              5            5          **         **         **         3          **         3          **         **         **         **         4          5          **         **         ** 
                                 16%          17%         **         **         **        14%         **        12%         **         **         **         **        17%        21%         **         **         ** 
 
Less often than 
once a month                     14           14          **         **         **        10          **         9          **         **         **         **         9         11          **         **         ** 
                                 45%          47%         **         **         **        48%         **        40%         **         **         **         **        40%        44%         **         **         ** 
 
(Prefer not to answer)            3            2          **         **         **         2          **         2          **         **         **         **         2          3          **         **         ** 
                                  8%           7%         **         **         **        11%         **        10%         **         **         **         **        10%        10%         **         **         ** 
 
(Don't know)                      5            5          **         **         **         4          **         5          **         **         **         **         4          2          **         **         ** 
                                 16%          18%         **         **         **        16%         **        22%         **         **         **         **        15%         7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 205 (continuation) 
<C5> How often do you experience Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   35           25          -          - 
 
Effective sample size            24           18          -          - 
 
Total                            32           25          -          - 
 
Daily/ most days                  3            3          -          - 
                                 11%          14%         -%         -% 
 
Weekly/ most weeks                1            1          -          - 
                                  4%           5%         -%         -% 
 
Monthly/ most months              5            3          -          - 
                                 16%          14%         -%         -% 
 
Less often than 
once a month                     14           10          -          - 
                                 45%          39%         -%         -% 
 
(Prefer not to answer)            3            2          -          - 
                                  8%           8%         -%         -% 
 
(Don't know)                      5            5          -          - 
                                 16%          21%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 206 
<C6> What impact has this had on you....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **        21            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Effective sample                 24            **        14            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Total                            32            **        17            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            **         -            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  5%           **         -%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
2                  (2.0)          -            **         -            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
3                  (3.0)          6            **         -            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 17%           **         -%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
4                  (4.0)          9            **         4            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 29%           **        22%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13            **        11            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 42%           **        66%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
It has had 
no impact                         2            **         2            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  5%           **        10%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Don't know                        *            **         *            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  1%           **         2%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Refused                           -            **         -            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Net: low impact                   7            **         -            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 23%           **         -%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Net: High impact                 23            **        15            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 71%           **        88%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Mean Score                      4.1            **       4.7++A         **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                              --                                                                                                                 - 
Standard deviation             1.08            **       .45            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
Standard error                  .23            **       .13            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 206 (continuation) 
<C6> What impact has this had on you....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   35            **         **           **         **         **         **         **          30          ** 
 
Effective sample                 24            **         **           **         **         **         **         **          20          ** 
 
Total                            32            **         **           **         **         **         **         **          26          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            **         **           **         **         **         **         **           2          ** 
                                  5%           **         **           **         **         **         **         **           6%         ** 
 
2                  (2.0)          -            **         **           **         **         **         **         **           -          ** 
                                  -%           **         **           **         **         **         **         **           -%         ** 
 
3                  (3.0)          6            **         **           **         **         **         **         **           4          ** 
                                 17%           **         **           **         **         **         **         **          14%         ** 
 
4                  (4.0)          9            **         **           **         **         **         **         **           6          ** 
                                 29%           **         **           **         **         **         **         **          21%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13            **         **           **         **         **         **         **          13          ** 
                                 42%           **         **           **         **         **         **         **          51%         ** 
 
It has had 
no impact                         2            **         **           **         **         **         **         **           2          ** 
                                  5%           **         **           **         **         **         **         **           7%         ** 
 
Don't know                        *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
Refused                           -            **         **           **         **         **         **         **           -          ** 
                                  -%           **         **           **         **         **         **         **           -%         ** 
 
Net: low impact                   7            **         **           **         **         **         **         **           5          ** 
                                 23%           **         **           **         **         **         **         **          20%         ** 
 
Net: High impact                 23            **         **           **         **         **         **         **          19          ** 
                                 71%           **         **           **         **         **         **         **          72%         ** 
 
Mean Score                      4.1            **         **           **         **         **         **         **         4.2          ** 
Standard deviation             1.08            **         **           **         **         **         **         **        1.16          ** 
Standard error                  .23            **         **           **         **         **         **         **         .27          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 206 (continuation) 
<C6> What impact has this had on you....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         -          **         **         **         -          **         -          **         **         **         **          29          **         **         ** 
 
Effective sample                 24            **         -          **         **         **         -          **         -          **         **         **         **          20          **         **         ** 
 
Total                            32            **         -          **         **         **         -          **         -          **         **         **         **          26          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            **         -          **         **         **         -          **         -          **         **         **         **           2          **         **         ** 
                                  5%           **         -%         **         **         **         -%         **         -%         **         **         **         **           6%         **         **         ** 
 
2                  (2.0)          -            **         -          **         **         **         -          **         -          **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         **         -%         **         -%         **         **         **         **           -%         **         **         ** 
 
3                  (3.0)          6            **         -          **         **         **         -          **         -          **         **         **         **           6          **         **         ** 
                                 17%           **         -%         **         **         **         -%         **         -%         **         **         **         **          21%         **         **         ** 
 
4                  (4.0)          9            **         -          **         **         **         -          **         -          **         **         **         **           7          **         **         ** 
                                 29%           **         -%         **         **         **         -%         **         -%         **         **         **         **          27%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13            **         -          **         **         **         -          **         -          **         **         **         **          10          **         **         ** 
                                 42%           **         -%         **         **         **         -%         **         -%         **         **         **         **          37%         **         **         ** 
 
It has had 
no impact                         2            **         -          **         **         **         -          **         -          **         **         **         **           2          **         **         ** 
                                  5%           **         -%         **         **         **         -%         **         -%         **         **         **         **           7%         **         **         ** 
 
Don't know                        *            **         -          **         **         **         -          **         -          **         **         **         **           *          **         **         ** 
                                  1%           **         -%         **         **         **         -%         **         -%         **         **         **         **           1%         **         **         ** 
 
Refused                           -            **         -          **         **         **         -          **         -          **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         **         -%         **         -%         **         **         **         **           -%         **         **         ** 
 
Net: low impact                   7            **         -          **         **         **         -          **         -          **         **         **         **           7          **         **         ** 
                                 23%           **         -%         **         **         **         -%         **         -%         **         **         **         **          28%         **         **         ** 
 
Net: High impact                 23            **         -          **         **         **         -          **         -          **         **         **         **          17          **         **         ** 
                                 71%           **         -%         **         **         **         -%         **         -%         **         **         **         **          64%         **         **         ** 
 
Mean Score                      4.1            **         -          **         **         **         -          **         -          **         **         **         **         4.0          **         **         ** 
                                                                                          --                                                                ei          e 
Standard deviation             1.08            **         -          **         **         **         -          **         -          **         **         **         **        1.15          **         **         ** 
Standard error                  .23            **         -          **         **         **         -          **         -          **         **         **         **         .27          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 206 (continuation) 
<C6> What impact has this had on you....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           21          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample                 24           17          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
 
Total                            32           24          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  5%           7%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
2                  (2.0)          -            -          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
3                  (3.0)          6            2          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 17%           6%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
4                  (4.0)          9            8          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 29%          33%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13           11          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 42%          47%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
It has had 
no impact                         2            2          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  5%           7%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
Don't know                        *            -          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  1%           -%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
Refused                           -            -          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
Net: low impact                   7            3          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 23%          13%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
Net: High impact                 23           19          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 71%          80%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
Mean Score                      4.1          4.2          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                                                                                       +b 
Standard deviation             1.08         1.12          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
Standard error                  .23          .28          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 206 (continuation) 
<C6> What impact has this had on you....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           31         31         23         25          **          35         35         27         33          -           35         35         29         25          - 
 
Effective sample                 24           21         21         15         16          **          24         24         19         23          -           24         24         20         17          - 
 
Total                            32           28         28         20         21          **          32         32         26         31          -           32         32         28         23          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           6%         6%         8%         8%         **           5%         5%         7%         5%         -%           5%         5%         6%         7%         -% 
 
2                  (2.0)          -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
3                  (3.0)          6            4          4          2          2          **           6          6          4          6          -            6          6          3          4          - 
                                 17%          15%        15%        11%        10%         **          17%        17%        14%        18%         -%          17%        17%        12%        16%         -% 
 
4                  (4.0)          9            9          9          6          6          **           9          9          6          9          -            9          9          9          5          - 
                                 29%          32%        32%        28%        27%         **          29%        29%        23%        28%         -%          29%        29%        31%        22%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13           11         11          8          9          **          13         13         13         13          -           13         13         12         10          - 
                                 42%          40%        40%        43%        44%         **          42%        42%        48%        42%         -%          42%        42%        44%        45%         -% 
 
It has had 
no impact                         2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           6%         6%         9%         8%         **           5%         5%         7%         6%         -%           5%         5%         6%         8%         -% 
 
Don't know                        *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         2%         2%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                   7            6          6          4          4          **           7          7          5          7          -            7          7          5          5          - 
                                 23%          21%        21%        19%        19%         **          23%        23%        21%        23%         -%          23%        23%        18%        24%         -% 
 
Net: High impact                 23           20         20         14         15          **          23         23         18         22          -           23         23         21         15          - 
                                 71%          72%        72%        70%        71%         **          71%        71%        71%        70%         -%          71%        71%        75%        67%         -% 
 
Mean Score                      4.1          4.1        4.1        4.1        4.1          **         4.1        4.1        4.2        4.1          -          4.1        4.1        4.1        4.1          - 
Standard deviation             1.08         1.11       1.11       1.24       1.23          **        1.08       1.08       1.16       1.09          -         1.08       1.08       1.10       1.21          - 
Standard error                  .23          .25        .25        .33        .32          **         .23        .23        .28        .24          -          .23        .23        .25        .31          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 206 (continuation) 
<C6> What impact has this had on you....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **          22         29         25         22         31            **         **         **         **           **         **         **         ** 
 
Effective sample                 24            **         **          14         19         16         14         20            **         **         **         **           **         **         **         ** 
 
Total                            32            **         **          19         26         19         17         27            **         **         **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            **         **           2          2          2          -          2            **         **         **         **           **         **         **         ** 
                                  5%           **         **           9%         6%         9%         -%         6%           **         **         **         **           **         **         **         ** 
 
2                  (2.0)          -            **         **           -          -          -          -          -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           -%         -%         -%         -%         -%           **         **         **         **           **         **         **         ** 
 
3                  (3.0)          6            **         **           3          4          -          *          4            **         **         **         **           **         **         **         ** 
                                 17%           **         **          17%        16%         -%         3%        13%           **         **         **         **           **         **         **         ** 
 
4                  (4.0)          9            **         **           *          5          3          2          6            **         **         **         **           **         **         **         ** 
                                 29%           **         **           2%        20%        14%        13%        23%           **         **         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13            **         **          12         13         13         12         13            **         **         **         **           **         **         **         ** 
                                 42%           **         **          62%        50%        67%        72%        50%           **         **         **         **           **         **         **         ** 
 
It has had 
no impact                         2            **         **           2          2          2          2          2            **         **         **         **           **         **         **         ** 
                                  5%           **         **           9%         7%         9%        10%         6%           **         **         **         **           **         **         **         ** 
 
Don't know                        *            **         **           *          *          *          *          *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           2%         1%         2%         2%         1%           **         **         **         **           **         **         **         ** 
 
Refused                           -            **         **           -          -          -          -          -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           -%         -%         -%         -%         -%           **         **         **         **           **         **         **         ** 
 
Net: low impact                   7            **         **           5          6          2          *          5            **         **         **         **           **         **         **         ** 
                                 23%           **         **          25%        22%         9%         3%        20%           **         **         **         **           **         **         **         ** 
 
Net: High impact                 23            **         **          12         18         16         14         20            **         **         **         **           **         **         **         ** 
                                 71%           **         **          64%        70%        81%        85%        73%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 206 (continuation) 
<C6> What impact has this had on you....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **          22         29         25         22         31            **         **         **         **           **         **         **         ** 
 
Effective sample                 24            **         **          14         19         16         14         20            **         **         **         **           **         **         **         ** 
 
Total                            32            **         **          19         26         19         17         27            **         **         **         **           **         **         **         ** 
 
Mean Score                      4.1            **         **         4.2        4.2        4.5        4.8++      4.2            **         **         **         **           **         **         **         ** 
Standard deviation             1.08            **         **        1.35       1.17       1.23        .50       1.15            **         **         **         **           **         **         **         ** 
Standard error                  .23            **         **         .37        .28        .32        .14        .26            **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 206 (continuation) 
<C6> What impact has this had on you....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   35            ** 
 
Effective sample                 24            ** 
 
Total                            32            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            ** 
                                  5%           ** 
 
2                  (2.0)          -            ** 
                                  -%           ** 
 
3                  (3.0)          6            ** 
                                 17%           ** 
 
4                  (4.0)          9            ** 
                                 29%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13            ** 
                                 42%           ** 
 
It has had 
no impact                         2            ** 
                                  5%           ** 
 
Don't know                        *            ** 
                                  1%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                   7            ** 
                                 23%           ** 
 
Net: High impact                 23            ** 
                                 71%           ** 
 
Mean Score                      4.1            ** 
Standard deviation             1.08            ** 
Standard error                  .23            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 206 (continuation) 
<C6> What impact has this had on you....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           21         30         26          **        34         28         23          **         **         **        22          ** 
 
Effective sample                 24           14         21         17          **        23         19         16          **         **         **        15          ** 
 
Total                            32           17         27         22          **        31         26         21          **         **         **        19          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          2          2          **         2          2          -          **         **         **         -          ** 
                                  5%          10%         6%         8%         **         5%         6%         -%         **         **         **         -%         ** 
 
2                  (2.0)          -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
3                  (3.0)          6            4          4          4          **         6          6          4          **         **         **         4          ** 
                                 17%          21%        14%        17%         **        18%        21%        18%         **         **         **        19%         ** 
 
4                  (4.0)          9            4          9          6          **         9          6          6          **         **         **         6          ** 
                                 29%          22%        32%        27%         **        29%        21%        27%         **         **         **        29%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13            8         13         10          **        13         12          9          **         **         **        10          ** 
                                 42%          46%        47%        46%         **        41%        44%        46%         **         **         **        51%         ** 
 
It has had 
no impact                         2            -          -          -          **         2          2          2          **         **         **         -          ** 
                                  5%           -%         -%         -%         **         5%         7%         8%         **         **         **         -%         ** 
 
Don't know                        *            *          *          *          **         *          *          *          **         **         **         *          ** 
                                  1%           1%         1%         2%         **         1%         1%         2%         **         **         **         1%         ** 
 
Refused                           -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Net: low impact                   7            5          5          5          **         7          7          4          **         **         **         4          ** 
                                 23%          31%        20%        25%         **        23%        28%        18%         **         **         **        19%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 206 (continuation) 
<C6> What impact has this had on you....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           21         30         26          **        34         28         23          **         **         **        22          ** 
 
Effective sample                 24           14         21         17          **        23         19         16          **         **         **        15          ** 
 
Total                            32           17         27         22          **        31         26         21          **         **         **        19          ** 
 
Net: High impact                 23           12         21         16          **        22         17         15          **         **         **        15          ** 
                                 71%          68%        79%        74%         **        70%        65%        72%         **         **         **        80%         ** 
 
Mean Score                      4.1          4.0        4.1        4.1          **       4.1        4.0        4.3          **         **         **       4.3          ** 
Standard deviation             1.08         1.29       1.10       1.19          **      1.09       1.18        .80          **         **         **       .80          ** 
Standard error                  .23          .35        .24        .29          **       .23        .28        .21          **         **         **       .21          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 206 (continuation) 
<C6> What impact has this had on you....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           30          **         **         **        25          **        21          **         **         **         **        26         29          **         **         ** 
 
Effective sample                 24           21          **         **         **        17          **        16          **         **         **         **        18         20          **         **         ** 
 
Total                            32           29          **         **         **        22          **        23          **         **         **         **        23         25          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          **         **         **         -          **         2          **         **         **         **         -          -          **         **         ** 
                                  5%           6%         **         **         **         -%         **         7%         **         **         **         **         -%         -%         **         **         ** 
 
2                  (2.0)          -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
3                  (3.0)          6            6          **         **         **         4          **         5          **         **         **         **         4          4          **         **         ** 
                                 17%          20%         **         **         **        17%         **        22%         **         **         **         **        16%        15%         **         **         ** 
 
4                  (4.0)          9            9          **         **         **         6          **         4          **         **         **         **         7          9          **         **         ** 
                                 29%          32%         **         **         **        26%         **        19%         **         **         **         **        29%        36%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13           10          **         **         **        10          **        11          **         **         **         **        11         12          **         **         ** 
                                 42%          35%         **         **         **        48%         **        45%         **         **         **         **        47%        48%         **         **         ** 
 
It has had 
no impact                         2            2          **         **         **         2          **         2          **         **         **         **         2          -          **         **         ** 
                                  5%           6%         **         **         **         8%         **         7%         **         **         **         **         7%         -%         **         **         ** 
 
Don't know                        *            *          **         **         **         *          **         -          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         **         **         **         1%         **         -%         **         **         **         **         1%         1%         **         **         ** 
 
Refused                           -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Net: low impact                   7            7          **         **         **         4          **         7          **         **         **         **         4          4          **         **         ** 
                                 23%          26%         **         **         **        17%         **        29%         **         **         **         **        16%        15%         **         **         ** 
 
Net: High impact                 23           19          **         **         **        16          **        15          **         **         **         **        18         21          **         **         ** 
                                 71%          67%         **         **         **        74%         **        63%         **         **         **         **        76%        84%         **         **         ** 
 
Mean Score                      4.1          4.0          **         **         **       4.3          **       4.0          **         **         **         **       4.3        4.3+         **         **         ** 
Standard deviation             1.08         1.10          **         **         **       .79          **      1.22          **         **         **         **       .77        .73          **         **         ** 
Standard error                  .23          .25          **         **         **       .20          **       .32          **         **         **         **       .19        .17          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 206 (continuation) 
<C6> What impact has this had on you....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   35           25          -          - 
 
Effective sample                 24           18          -          - 
 
Total                            32           25          -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          -          - 
                                  5%           7%         -%         -% 
 
2                  (2.0)          -            -          -          - 
                                  -%           -%         -%         -% 
 
3                  (3.0)          6            4          -          - 
                                 17%          15%         -%         -% 
 
4                  (4.0)          9            7          -          - 
                                 29%          29%         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13           11          -          - 
                                 42%          43%         -%         -% 
 
It has had 
no impact                         2            2          -          - 
                                  5%           7%         -%         -% 
 
Don't know                        *            *          -          - 
                                  1%           1%         -%         -% 
 
Refused                           -            -          -          - 
                                  -%           -%         -%         -% 
 
Net: low impact                   7            5          -          - 
                                 23%          21%         -%         -% 
 
Net: High impact                 23           18          -          - 
                                 71%          71%         -%         -% 
 
Mean Score                      4.1          4.1          -          - 
Standard deviation             1.08         1.15          -          - 
Standard error                  .23          .28          -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **        21            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Effective sample size            24            **        14            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Total                            32            **        17            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
BING/MSN ---- 
search engine                     *            **         *            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  1%           **         2%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            **         *            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  1%           **         2%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
EMAIL                             4            **         2            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 12%           **        13%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app            13            **         8            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 40%           **        46%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            **         2            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 10%           **        10%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
FACETIME ---- 
social media site/app             3            **         1            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  9%           **         8%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     6            **         5            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 20%           **        28%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         -            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  5%           **         -%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 4            **         4            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 13%           **        20%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            **         *            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  1%           **         2%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
TWITTER ---- social 
media site/app                    3            **         1            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  9%           **         8%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **        21            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Effective sample size            24            **        14            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Total                            32            **        17            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 4            **         2            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 12%           **        13%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
YAHOO ---- search engine          1            **         1            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  5%           **         9%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            **         -            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  6%           **         -%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Somewhere else 
(write in)                        1            **         *            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  3%           **         2%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                  6            **         3            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 19%           **        16%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
NET - Video 
Sharing Site or App               2            **         -            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  6%           **         -%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
NET - Search Engine               6            **         5            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 20%           **        28%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                19            **        10            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 58%           **        58%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
NET - Instant Messenger           9            **         6            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 29%           **        33%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
NET - News Site or App            *            **         *            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  1%           **         2%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
NET - Playing 
games on a site or app            2            **         -            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  5%           **         -%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
NET - Email or 
another site or app               4            **         3            **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                 13%           **        15%           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   35            **         **           **         **         **         **         **          30          ** 
 
Effective sample size            24            **         **           **         **         **         **         **          20          ** 
 
Total                            32            **         **           **         **         **         **         **          26          ** 
 
BING/MSN ---- 
search engine                     *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           1%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            **         **           **         **         **         **         **           -          ** 
                                  1%           **         **           **         **         **         **         **           -%         ** 
 
EMAIL                             4            **         **           **         **         **         **         **           4          ** 
                                 12%           **         **           **         **         **         **         **          14%         ** 
 
FACEBOOK ---- 
social media site/app            13            **         **           **         **         **         **         **          11          ** 
                                 40%           **         **           **         **         **         **         **          41%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            **         **           **         **         **         **         **           3          ** 
                                 10%           **         **           **         **         **         **         **          12%         ** 
 
FACETIME ---- 
social media site/app             3            **         **           **         **         **         **         **           1          ** 
                                  9%           **         **           **         **         **         **         **           5%         ** 
 
GOOGLE ---- 
search engine                     6            **         **           **         **         **         **         **           4          ** 
                                 20%           **         **           **         **         **         **         **          14%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         **           **         **         **         **         **           2          ** 
                                  5%           **         **           **         **         **         **         **           6%         ** 
 
SNAPCHAT ---- 
instant messenger                 4            **         **           **         **         **         **         **           4          ** 
                                 13%           **         **           **         **         **         **         **          15%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           2%         ** 
 
TWITTER ---- social 
media site/app                    3            **         **           **         **         **         **         **           3          ** 
                                  9%           **         **           **         **         **         **         **          11%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   35            **         **           **         **         **         **         **          30          ** 
 
Effective sample size            24            **         **           **         **         **         **         **          20          ** 
 
Total                            32            **         **           **         **         **         **         **          26          ** 
 
WHATSAPP ---- 
instant messenger                 4            **         **           **         **         **         **         **           3          ** 
                                 12%           **         **           **         **         **         **         **          13%         ** 
 
YAHOO ---- search engine          1            **         **           **         **         **         **         **           1          ** 
                                  5%           **         **           **         **         **         **         **           6%         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            **         **           **         **         **         **         **           *          ** 
                                  6%           **         **           **         **         **         **         **           1%         ** 
 
Somewhere else 
(write in)                        1            **         **           **         **         **         **         **           1          ** 
                                  3%           **         **           **         **         **         **         **           2%         ** 
 
(Dont know / 
 Can't remember)                  6            **         **           **         **         **         **         **           6          ** 
                                 19%           **         **           **         **         **         **         **          21%         ** 
 
NET - Video 
Sharing Site or App               2            **         **           **         **         **         **         **           *          ** 
                                  6%           **         **           **         **         **         **         **           1%         ** 
 
NET - Search Engine               6            **         **           **         **         **         **         **           4          ** 
                                 20%           **         **           **         **         **         **         **          14%         ** 
 
NET - Social 
Media Site or App                19            **         **           **         **         **         **         **          15          ** 
                                 58%           **         **           **         **         **         **         **          57%         ** 
 
NET - Instant Messenger           9            **         **           **         **         **         **         **           9          ** 
                                 29%           **         **           **         **         **         **         **          33%         ** 
 
NET - News Site or App            *            **         **           **         **         **         **         **           *          ** 
                                  1%           **         **           **         **         **         **         **           2%         ** 
 
NET - Playing 
games on a site or app            2            **         **           **         **         **         **         **           2          ** 
                                  5%           **         **           **         **         **         **         **           6%         ** 
 
NET - Email or 
another site or app               4            **         **           **         **         **         **         **           4          ** 
                                 13%           **         **           **         **         **         **         **          14%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         -          **         **         **         -          **         -          **         **         **         **          29          **         **         ** 
 
Effective sample size            24            **         -          **         **         **         -          **         -          **         **         **         **          20          **         **         ** 
 
Total                            32            **         -          **         **         **         -          **         -          **         **         **         **          26          **         **         ** 
 
BING/MSN ---- 
search engine                     *            **         -          **         **         **         -          **         -          **         **         **         **           *          **         **         ** 
                                  1%           **         -%         **         **         **         -%         **         -%         **         **         **         **           1%         **         **         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            **         -          **         **         **         -          **         -          **         **         **         **           *          **         **         ** 
                                  1%           **         -%         **         **         **         -%         **         -%         **         **         **         **           2%         **         **         ** 
 
EMAIL                             4            **         -          **         **         **         -          **         -          **         **         **         **           2          **         **         ** 
                                 12%           **         -%         **         **         **         -%         **         -%         **         **         **         **           8%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            13            **         -          **         **         **         -          **         -          **         **         **         **          11          **         **         ** 
                                 40%           **         -%         **         **         **         -%         **         -%         **         **         **         **          41%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            **         -          **         **         **         -          **         -          **         **         **         **           3          **         **         ** 
                                 10%           **         -%         **         **         **         -%         **         -%         **         **         **         **          10%         **         **         ** 
 
FACETIME ---- 
social media site/app             3            **         -          **         **         **         -          **         -          **         **         **         **           3          **         **         ** 
                                  9%           **         -%         **         **         **         -%         **         -%         **         **         **         **          11%         **         **         ** 
 
GOOGLE ---- 
search engine                     6            **         -          **         **         **         -          **         -          **         **         **         **           5          **         **         ** 
                                 20%           **         -%         **         **         **         -%         **         -%         **         **         **         **          19%         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         -          **         **         **         -          **         -          **         **         **         **           2          **         **         ** 
                                  5%           **         -%         **         **         **         -%         **         -%         **         **         **         **           6%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 4            **         -          **         **         **         -          **         -          **         **         **         **           4          **         **         ** 
                                 13%           **         -%         **         **         **         -%         **         -%         **         **         **         **          15%         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            **         -          **         **         **         -          **         -          **         **         **         **           -          **         **         ** 
                                  1%           **         -%         **         **         **         -%         **         -%         **         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         -          **         **         **         -          **         -          **         **         **         **          29          **         **         ** 
 
Effective sample size            24            **         -          **         **         **         -          **         -          **         **         **         **          20          **         **         ** 
 
Total                            32            **         -          **         **         **         -          **         -          **         **         **         **          26          **         **         ** 
 
TWITTER ---- social 
media site/app                    3            **         -          **         **         **         -          **         -          **         **         **         **           1          **         **         ** 
                                  9%           **         -%         **         **         **         -%         **         -%         **         **         **         **           5%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 4            **         -          **         **         **         -          **         -          **         **         **         **           2          **         **         ** 
                                 12%           **         -%         **         **         **         -%         **         -%         **         **         **         **           9%         **         **         ** 
 
YAHOO ---- search engine          1            **         -          **         **         **         -          **         -          **         **         **         **           -          **         **         ** 
                                  5%           **         -%         **         **         **         -%         **         -%         **         **         **         **           -%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            **         -          **         **         **         -          **         -          **         **         **         **           2          **         **         ** 
                                  6%           **         -%         **         **         **         -%         **         -%         **         **         **         **           6%         **         **         ** 
 
Somewhere else 
(write in)                        1            **         -          **         **         **         -          **         -          **         **         **         **           1          **         **         ** 
                                  3%           **         -%         **         **         **         -%         **         -%         **         **         **         **           3%         **         **         ** 
 
(Dont know / 
 Can't remember)                  6            **         -          **         **         **         -          **         -          **         **         **         **           6          **         **         ** 
                                 19%           **         -%         **         **         **         -%         **         -%         **         **         **         **          23%         **         **         ** 
 
NET - Video 
Sharing Site or App               2            **         -          **         **         **         -          **         -          **         **         **         **           2          **         **         ** 
                                  6%           **         -%         **         **         **         -%         **         -%         **         **         **         **           6%         **         **         ** 
 
NET - Search Engine               6            **         -          **         **         **         -          **         -          **         **         **         **           5          **         **         ** 
                                 20%           **         -%         **         **         **         -%         **         -%         **         **         **         **          19%         **         **         ** 
 
NET - Social 
Media Site or App                19            **         -          **         **         **         -          **         -          **         **         **         **          15          **         **         ** 
                                 58%           **         -%         **         **         **         -%         **         -%         **         **         **         **          57%         **         **         ** 
 
NET - Instant Messenger           9            **         -          **         **         **         -          **         -          **         **         **         **           7          **         **         ** 
                                 29%           **         -%         **         **         **         -%         **         -%         **         **         **         **          27%         **         **         ** 
 
NET - News Site or App            *            **         -          **         **         **         -          **         -          **         **         **         **           -          **         **         ** 
                                  1%           **         -%         **         **         **         -%         **         -%         **         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         -          **         **         **         -          **         -          **         **         **         **          29          **         **         ** 
 
Effective sample size            24            **         -          **         **         **         -          **         -          **         **         **         **          20          **         **         ** 
 
Total                            32            **         -          **         **         **         -          **         -          **         **         **         **          26          **         **         ** 
 
NET - Playing 
games on a site or app            2            **         -          **         **         **         -          **         -          **         **         **         **           2          **         **         ** 
                                  5%           **         -%         **         **         **         -%         **         -%         **         **         **         **           6%         **         **         ** 
 
NET - Email or 
another site or app               4            **         -          **         **         **         -          **         -          **         **         **         **           3          **         **         ** 
                                 13%           **         -%         **         **         **         -%         **         -%         **         **         **         **          10%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           21          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            24           17          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
 
Total                            32           24          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
 
BING/MSN ---- 
search engine                     *            -          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  1%           -%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              *            -          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  1%           -%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
EMAIL                             4            4          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 12%          16%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
FACEBOOK ---- 
social media site/app            13           10          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 40%          40%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            3            3          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 10%          11%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
FACETIME ---- 
social media site/app             3            3          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  9%          12%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
GOOGLE ---- 
search engine                     6            6          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 20%          25%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            -          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  5%           -%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
SNAPCHAT ---- 
instant messenger                 4            4          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 13%          17%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            *          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  1%           2%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           21          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            24           17          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
 
Total                            32           24          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
 
TWITTER ---- social 
media site/app                    3            3          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  9%          12%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
WHATSAPP ---- 
instant messenger                 4            3          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 12%          11%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
YAHOO ---- search engine          1            1          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  5%           6%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
YOUTUBE ---- video 
sharing site/app                  2            2          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  6%           7%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
Somewhere else 
(write in)                        1            *          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  3%           2%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
(Dont know / 
 Can't remember)                  6            5          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 19%          20%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
NET - Video 
Sharing Site or App               2            2          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  6%           7%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
NET - Search Engine               6            6          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 20%          25%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
NET - Social 
Media Site or App                19           16          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 58%          65%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
NET - Instant Messenger           9            7          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 29%          31%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
NET - News Site or App            *            *          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  1%           2%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           21          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            24           17          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
 
Total                            32           24          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
 
NET - Playing 
games on a site or app            2            -          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                  5%           -%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
NET - Email or 
another site or app               4            4          **         **         -          **           **         **           **         **         **         -            **         **         **         - 
                                 13%          16%         **         **         -%         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 2991 
Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           31         31         23         25          **          35         35         27         33          -           35         35         29         25          - 
 
Effective sample size            24           21         21         15         16          **          24         24         19         23          -           24         24         20         17          - 
 
Total                            32           28         28         20         21          **          32         32         26         31          -           32         32         28         23          - 
 
BING/MSN ---- 
search engine                     *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              *            *          *          -          -          **           *          *          -          -          -            *          *          -          -          - 
                                  1%           2%         2%         -%         -%         **           1%         1%         -%         -%         -%           1%         1%         -%         -%         -% 
 
EMAIL                             4            4          4          2          4          **           4          4          4          4          -            4          4          4          4          - 
                                 12%          14%        14%        11%        19%         **          12%        12%        15%        12%         -%          12%        12%        14%        17%         -% 
 
FACEBOOK ---- 
social media site/app            13           11         11          9          9          **          13         13         10         12          -           13         13         11         10          - 
                                 40%          40%        40%        46%        45%         **          40%        40%        39%        40%         -%          40%        40%        39%        46%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            3            3          3          3          3          **           3          3          2          3          -            3          3          3          3          - 
                                 10%          11%        11%        16%        15%         **          10%        10%         9%         9%         -%          10%        10%        10%        12%         -% 
 
FACETIME ---- 
social media site/app             3            3          3          3          1          **           3          3          1          3          -            3          3          3          1          - 
                                  9%          11%        11%        15%         7%         **           9%         9%         5%        10%         -%           9%         9%        11%         6%         -% 
 
GOOGLE ---- 
search engine                     6            6          6          5          4          **           6          6          5          6          -            6          6          6          4          - 
                                 20%          23%        23%        26%        18%         **          20%        20%        19%        21%         -%          20%        20%        23%        16%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           6%         6%         8%         8%         **           5%         5%         7%         5%         -%           5%         5%         6%         7%         -% 
 
SNAPCHAT ---- 
instant messenger                 4            4          4          2          2          **           4          4          4          4          -            4          4          4          2          - 
                                 13%          14%        14%        11%        11%         **          13%        13%        15%        13%         -%          13%        13%        14%        10%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           2%         2%         2%         2%         **           1%         1%         2%         1%         -%           1%         1%         2%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           31         31         23         25          **          35         35         27         33          -           35         35         29         25          - 
 
Effective sample size            24           21         21         15         16          **          24         24         19         23          -           24         24         20         17          - 
 
Total                            32           28         28         20         21          **          32         32         26         31          -           32         32         28         23          - 
 
TWITTER ---- social 
media site/app                    3            3          3          1          3          **           3          3          3          3          -            3          3          3          3          - 
                                  9%          11%        11%         7%        15%         **           9%         9%        12%        10%         -%           9%         9%        11%        13%         -% 
 
WHATSAPP ---- 
instant messenger                 4            3          3          1          3          **           4          4          3          3          -            4          4          3          3          - 
                                 12%          12%        12%         5%        15%         **          12%        12%        10%        10%         -%          12%        12%        11%        11%         -% 
 
YAHOO ---- search engine          1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  5%           5%         5%         8%         7%         **           5%         5%         6%         5%         -%           5%         5%         5%         7%         -% 
 
YOUTUBE ---- video 
sharing site/app                  2            2          2          2          *          **           2          2          *          2          -            2          2          2          *          - 
                                  6%           6%         6%         8%         1%         **           6%         6%         1%         6%         -%           6%         6%         6%         1%         -% 
 
Somewhere else 
(write in)                        1            1          1          -          *          **           1          1          *          1          -            1          1          *          *          - 
                                  3%           2%         2%         -%         1%         **           3%         3%         1%         2%         -%           3%         3%         1%         1%         -% 
 
(Dont know / 
 Can't remember)                  6            5          5          4          4          **           6          6          6          6          -            6          6          6          6          - 
                                 19%          16%        16%        21%        20%         **          19%        19%        22%        19%         -%          19%        19%        20%        25%         -% 
 
NET - Video 
Sharing Site or App               2            2          2          2          *          **           2          2          *          2          -            2          2          2          *          - 
                                  6%           6%         6%         8%         1%         **           6%         6%         1%         6%         -%           6%         6%         6%         1%         -% 
 
NET - Search Engine               6            6          6          5          4          **           6          6          5          6          -            6          6          6          4          - 
                                 20%          23%        23%        26%        18%         **          20%        20%        19%        21%         -%          20%        20%        23%        16%         -% 
 
NET - Social 
Media Site or App                19           17         17         12         12          **          19         19         14         18          -           19         19         17         13          - 
                                 58%          61%        61%        59%        57%         **          58%        58%        55%        59%         -%          58%        58%        60%        57%         -% 
 
NET - Instant Messenger           9            9          9          5          7          **           9          9          7          8          -            9          9          8          6          - 
                                 29%          32%        32%        23%        32%         **          29%        29%        29%        27%         -%          29%        29%        28%        25%         -% 
 
NET - News Site or App            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           2%         2%         2%         2%         **           1%         1%         2%         1%         -%           1%         1%         2%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           31         31         23         25          **          35         35         27         33          -           35         35         29         25          - 
 
Effective sample size            24           21         21         15         16          **          24         24         19         23          -           24         24         20         17          - 
 
Total                            32           28         28         20         21          **          32         32         26         31          -           32         32         28         23          - 
 
NET - Playing 
games on a site or app            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           6%         6%         8%         8%         **           5%         5%         7%         5%         -%           5%         5%         6%         7%         -% 
 
NET - Email or 
another site or app               4            4          4          2          4          **           4          4          4          4          -            4          4          4          4          - 
                                 13%          15%        15%        11%        19%         **          13%        13%        15%        12%         -%          13%        13%        14%        17%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **          22         29         25         22         31            **         **         **         **           **         **         **         ** 
 
Effective sample size            24            **         **          14         19         16         14         20            **         **         **         **           **         **         **         ** 
 
Total                            32            **         **          19         26         19         17         27            **         **         **         **           **         **         **         ** 
 
BING/MSN ---- 
search engine                     *            **         **           *          *          *          *          *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           1%         1%         1%         2%         1%           **         **         **         **           **         **         **         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            **         **           -          -          *          -          *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           -%         -%         2%         -%         2%           **         **         **         **           **         **         **         ** 
 
EMAIL                             4            **         **           2          4          2          2          4            **         **         **         **           **         **         **         ** 
                                 12%           **         **          11%        15%        11%        13%        14%           **         **         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app            13            **         **           7         10          8          9         10            **         **         **         **           **         **         **         ** 
                                 40%           **         **          36%        38%        43%        52%        36%           **         **         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            **         **           *          2          2          3          1            **         **         **         **           **         **         **         ** 
                                 10%           **         **           2%         7%         9%        16%         5%           **         **         **         **           **         **         **         ** 
 
FACETIME ---- 
social media site/app             3            **         **           -          2          1          1          2            **         **         **         **           **         **         **         ** 
                                  9%           **         **           -%         6%         7%         8%         6%           **         **         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     6            **         **           2          5          4          4          5            **         **         **         **           **         **         **         ** 
                                 20%           **         **          12%        19%        19%        22%        19%           **         **         **         **           **         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         **           2          2          -          -          2            **         **         **         **           **         **         **         ** 
                                  5%           **         **           9%         6%         -%         -%         6%           **         **         **         **           **         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 4            **         **           2          3          4          4          3            **         **         **         **           **         **         **         ** 
                                 13%           **         **          11%        10%        21%        21%        10%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **          22         29         25         22         31            **         **         **         **           **         **         **         ** 
 
Effective sample size            24            **         **          14         19         16         14         20            **         **         **         **           **         **         **         ** 
 
Total                            32            **         **          19         26         19         17         27            **         **         **         **           **         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            **         **           *          *          *          *          *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           2%         2%         2%         3%         2%           **         **         **         **           **         **         **         ** 
 
TWITTER ---- social 
media site/app                    3            **         **           -          2          1          1          2            **         **         **         **           **         **         **         ** 
                                  9%           **         **           -%         6%         7%         8%         6%           **         **         **         **           **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 4            **         **           1          3          2          1          4            **         **         **         **           **         **         **         ** 
                                 12%           **         **           7%        12%        12%         6%        14%           **         **         **         **           **         **         **         ** 
 
YAHOO ---- search engine          1            **         **           1          1          1          1          1            **         **         **         **           **         **         **         ** 
                                  5%           **         **           8%         6%         8%         9%         6%           **         **         **         **           **         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            **         **           *          2          *          *          2            **         **         **         **           **         **         **         ** 
                                  6%           **         **           1%         7%         1%         1%         7%           **         **         **         **           **         **         **         ** 
 
Somewhere else 
(write in)                        1            **         **           *          *          1          *          1            **         **         **         **           **         **         **         ** 
                                  3%           **         **           1%         1%         5%         1%         4%           **         **         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                  6            **         **           6          5          5          3          5            **         **         **         **           **         **         **         ** 
                                 19%           **         **          31%        17%        23%        17%        17%           **         **         **         **           **         **         **         ** 
 
NET - Video 
Sharing Site or App               2            **         **           *          2          *          *          2            **         **         **         **           **         **         **         ** 
                                  6%           **         **           1%         7%         1%         1%         7%           **         **         **         **           **         **         **         ** 
 
NET - Search Engine               6            **         **           2          5          4          4          5            **         **         **         **           **         **         **         ** 
                                 20%           **         **          12%        19%        19%        22%        19%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   35            **         **          22         29         25         22         31            **         **         **         **           **         **         **         ** 
 
Effective sample size            24            **         **          14         19         16         14         20            **         **         **         **           **         **         **         ** 
 
Total                            32            **         **          19         26         19         17         27            **         **         **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                19            **         **           9         16         11         11         16            **         **         **         **           **         **         **         ** 
                                 58%           **         **          47%        60%        57%        65%        58%           **         **         **         **           **         **         **         ** 
 
NET - Instant Messenger           9            **         **           4          7          6          6          7            **         **         **         **           **         **         **         ** 
                                 29%           **         **          18%        27%        32%        35%        28%           **         **         **         **           **         **         **         ** 
 
NET - News Site or App            *            **         **           *          *          *          *          *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           2%         2%         2%         3%         2%           **         **         **         **           **         **         **         ** 
 
NET - Playing 
games on a site or app            2            **         **           2          2          -          -          2            **         **         **         **           **         **         **         ** 
                                  5%           **         **           9%         6%         -%         -%         6%           **         **         **         **           **         **         **         ** 
 
NET - Email or 
another site or app               4            **         **           2          4          3          2          4            **         **         **         **           **         **         **         ** 
                                 13%           **         **          11%        15%        13%        13%        16%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   35            ** 
 
Effective sample size            24            ** 
 
Total                            32            ** 
 
BING/MSN ---- 
search engine                     *            ** 
                                  1%           ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            ** 
                                  1%           ** 
 
EMAIL                             4            ** 
                                 12%           ** 
 
FACEBOOK ---- 
social media site/app            13            ** 
                                 40%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            ** 
                                 10%           ** 
 
FACETIME ---- 
social media site/app             3            ** 
                                  9%           ** 
 
GOOGLE ---- 
search engine                     6            ** 
                                 20%           ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            ** 
                                  5%           ** 
 
SNAPCHAT ---- 
instant messenger                 4            ** 
                                 13%           ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            ** 
                                  1%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   35            ** 
 
Effective sample size            24            ** 
 
Total                            32            ** 
 
TWITTER ---- social 
media site/app                    3            ** 
                                  9%           ** 
 
WHATSAPP ---- 
instant messenger                 4            ** 
                                 12%           ** 
 
YAHOO ---- search engine          1            ** 
                                  5%           ** 
 
YOUTUBE ---- video 
sharing site/app                  2            ** 
                                  6%           ** 
 
Somewhere else 
(write in)                        1            ** 
                                  3%           ** 
 
(Dont know / 
 Can't remember)                  6            ** 
                                 19%           ** 
 
NET - Video 
Sharing Site or App               2            ** 
                                  6%           ** 
 
NET - Search Engine               6            ** 
                                 20%           ** 
 
NET - Social 
Media Site or App                19            ** 
                                 58%           ** 
 
NET - Instant Messenger           9            ** 
                                 29%           ** 
 
NET - News Site or App            *            ** 
                                  1%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   35            ** 
 
Effective sample size            24            ** 
 
Total                            32            ** 
 
NET - Playing 
games on a site or app            2            ** 
                                  5%           ** 
 
NET - Email or 
another site or app               4            ** 
                                 13%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           21         30         26          **        34         28         23          **         **         **        22          ** 
 
Effective sample size            24           14         21         17          **        23         19         16          **         **         **        15          ** 
 
Total                            32           17         27         22          **        31         26         21          **         **         **        19          ** 
 
BING/MSN ---- 
search engine                     *            *          *          *          **         *          *          *          **         **         **         *          ** 
                                  1%           2%         1%         1%         **         1%         1%         1%         **         **         **         2%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            *          *          *          **         *          *          *          **         **         **         *          ** 
                                  1%           2%         2%         2%         **         1%         2%         2%         **         **         **         2%         ** 
 
EMAIL                             4            2          4          4          **         4          3          3          **         **         **         3          ** 
                                 12%          13%        14%        18%         **        12%        13%        16%         **         **         **        18%         ** 
 
FACEBOOK ---- 
social media site/app            13            9         11          7          **        13         11          8          **         **         **         6          ** 
                                 40%          50%        40%        31%         **        41%        40%        40%         **         **         **        34%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            3          3          3          **         3          3          3          **         **         **         3          ** 
                                 10%          16%        12%        15%         **        10%        12%        13%         **         **         **        14%         ** 
 
FACETIME ---- 
social media site/app             3            1          3          1          **         3          1          1          **         **         **         1          ** 
                                  9%           8%        11%         6%         **         9%         5%         7%         **         **         **         7%         ** 
 
GOOGLE ---- 
search engine                     6            3          6          5          **         6          4          3          **         **         **         4          ** 
                                 20%          19%        24%        22%         **        20%        16%        14%         **         **         **        23%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          2          2          **         2          2          2          **         **         **         2          ** 
                                  5%          10%         6%         8%         **         5%         6%         8%         **         **         **         9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           21         30         26          **        34         28         23          **         **         **        22          ** 
 
Effective sample size            24           14         21         17          **        23         19         16          **         **         **        15          ** 
 
Total                            32           17         27         22          **        31         26         21          **         **         **        19          ** 
 
SNAPCHAT ---- 
instant messenger                 4            1          4          3          **         4          4          4          **         **         **         4          ** 
                                 13%           8%        15%        14%         **        13%        15%        18%         **         **         **        21%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            *          *          *          **         *          -          -          **         **         **         *          ** 
                                  1%           2%         2%         2%         **         1%         -%         -%         **         **         **         2%         ** 
 
TWITTER ---- social 
media site/app                    3            1          3          3          **         3          3          3          **         **         **         3          ** 
                                  9%           8%        11%        14%         **        10%        11%        15%         **         **         **        16%         ** 
 
WHATSAPP ---- 
instant messenger                 4            2          3          4          **         3          3          3          **         **         **         3          ** 
                                 12%          10%        13%        18%         **        11%        11%        14%         **         **         **        13%         ** 
 
YAHOO ---- search engine          1            -          1          1          **         1          1          -          **         **         **         1          ** 
                                  5%           -%         6%         7%         **         5%         6%         -%         **         **         **         8%         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            *          2          *          **         2          *          *          **         **         **         *          ** 
                                  6%           1%         7%         1%         **         6%         1%         1%         **         **         **         1%         ** 
 
Somewhere else 
(write in)                        1            1          1          1          **         1          1          1          **         **         **         1          ** 
                                  3%           6%         4%         5%         **         3%         2%         3%         **         **         **         5%         ** 
 
(Dont know / 
 Can't remember)                  6            3          4          4          **         6          6          4          **         **         **         2          ** 
                                 19%          19%        13%        20%         **        19%        21%        17%         **         **         **         9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           21         30         26          **        34         28         23          **         **         **        22          ** 
 
Effective sample size            24           14         21         17          **        23         19         16          **         **         **        15          ** 
 
Total                            32           17         27         22          **        31         26         21          **         **         **        19          ** 
 
NET - Video 
Sharing Site or App               2            *          2          *          **         2          *          *          **         **         **         *          ** 
                                  6%           1%         7%         1%         **         6%         1%         1%         **         **         **         1%         ** 
 
NET - Search Engine               6            3          6          5          **         6          4          3          **         **         **         4          ** 
                                 20%          19%        24%        22%         **        20%        16%        14%         **         **         **        23%         ** 
 
NET - Social 
Media Site or App                19            9         17         10          **        19         15         12          **         **         **        11          ** 
                                 58%          50%        62%        47%         **        59%        57%        59%         **         **         **        56%         ** 
 
NET - Instant Messenger           9            4          9          8          **         9          8          8          **         **         **         8          ** 
                                 29%          23%        32%        39%         **        28%        31%        39%         **         **         **        41%         ** 
 
NET - News Site or App            *            *          *          *          **         *          -          -          **         **         **         *          ** 
                                  1%           2%         2%         2%         **         1%         -%         -%         **         **         **         2%         ** 
 
NET - Playing 
games on a site or app            2            2          2          2          **         2          2          2          **         **         **         2          ** 
                                  5%          10%         6%         8%         **         5%         6%         8%         **         **         **         9%         ** 
 
NET - Email or 
another site or app               4            3          4          4          **         4          4          4          **         **         **         4          ** 
                                 13%          15%        16%        20%         **        13%        14%        18%         **         **         **        20%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           30          **         **         **        25          **        21          **         **         **         **        26         29          **         **         ** 
 
Effective sample size            24           21          **         **         **        17          **        16          **         **         **         **        18         20          **         **         ** 
 
Total                            32           29          **         **         **        22          **        23          **         **         **         **        23         25          **         **         ** 
 
BING/MSN ---- 
search engine                     *            *          **         **         **         *          **         -          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         **         **         **         1%         **         -%         **         **         **         **         1%         1%         **         **         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            *          **         **         **         *          **         *          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         **         **         **         2%         **         2%         **         **         **         **         2%         2%         **         **         ** 
 
EMAIL                             4            4          **         **         **         4          **         4          **         **         **         **         4          4          **         **         ** 
                                 12%          13%         **         **         **        18%         **        16%         **         **         **         **        16%        15%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            13           11          **         **         **         6          **        10          **         **         **         **         8         11          **         **         ** 
                                 40%          39%         **         **         **        26%         **        43%         **         **         **         **        36%        43%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            3          **         **         **         1          **         2          **         **         **         **         2          3          **         **         ** 
                                 10%          11%         **         **         **         6%         **        10%         **         **         **         **        10%        13%         **         **         ** 
 
FACETIME ---- 
social media site/app             3            3          **         **         **         2          **         1          **         **         **         **         3          3          **         **         ** 
                                  9%          10%         **         **         **         7%         **         6%         **         **         **         **        13%        12%         **         **         ** 
 
GOOGLE ---- 
search engine                     6            6          **         **         **         5          **         3          **         **         **         **         5          6          **         **         ** 
                                 20%          22%         **         **         **        23%         **        14%         **         **         **         **        21%        25%         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  5%           6%         **         **         **         8%         **         7%         **         **         **         **         7%         7%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 4            4          **         **         **         3          **         4          **         **         **         **         4          4          **         **         ** 
                                 13%          14%         **         **         **        12%         **        15%         **         **         **         **        17%        14%         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            -          **         **         **         *          **         *          **         **         **         **         *          *          **         **         ** 
                                  1%           -%         **         **         **         2%         **         2%         **         **         **         **         2%         2%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           30          **         **         **        25          **        21          **         **         **         **        26         29          **         **         ** 
 
Effective sample size            24           21          **         **         **        17          **        16          **         **         **         **        18         20          **         **         ** 
 
Total                            32           29          **         **         **        22          **        23          **         **         **         **        23         25          **         **         ** 
 
TWITTER ---- social 
media site/app                    3            3          **         **         **         2          **         3          **         **         **         **         3          3          **         **         ** 
                                  9%          11%         **         **         **         8%         **        13%         **         **         **         **        13%        12%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 4            3          **         **         **         4          **         3          **         **         **         **         4          3          **         **         ** 
                                 12%          12%         **         **         **        18%         **        15%         **         **         **         **        17%        13%         **         **         ** 
 
YAHOO ---- search engine          1            1          **         **         **         1          **         1          **         **         **         **         -          1          **         **         ** 
                                  5%           5%         **         **         **         7%         **         6%         **         **         **         **         -%         6%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  2            2          **         **         **         2          **         *          **         **         **         **         2          2          **         **         ** 
                                  6%           6%         **         **         **         8%         **         1%         **         **         **         **         8%         7%         **         **         ** 
 
Somewhere else 
(write in)                        1            1          **         **         **         1          **         1          **         **         **         **         1          1          **         **         ** 
                                  3%           2%         **         **         **         3%         **         3%         **         **         **         **         3%         4%         **         **         ** 
 
(Dont know / 
 Can't remember)                  6            6          **         **         **         3          **         5          **         **         **         **         4          2          **         **         ** 
                                 19%          20%         **         **         **        16%         **        21%         **         **         **         **        16%         9%         **         **         ** 
 
NET - Video 
Sharing Site or App               2            2          **         **         **         2          **         *          **         **         **         **         2          2          **         **         ** 
                                  6%           6%         **         **         **         8%         **         1%         **         **         **         **         8%         7%         **         **         ** 
 
NET - Search Engine               6            6          **         **         **         5          **         3          **         **         **         **         5          6          **         **         ** 
                                 20%          22%         **         **         **        23%         **        14%         **         **         **         **        21%        25%         **         **         ** 
 
NET - Social 
Media Site or App                19           17          **         **         **        12          **        14          **         **         **         **        14         16          **         **         ** 
                                 58%          59%         **         **         **        53%         **        59%         **         **         **         **        61%        64%         **         **         ** 
 
NET - Instant Messenger           9            9          **         **         **         7          **         7          **         **         **         **         8          8          **         **         ** 
                                 29%          31%         **         **         **        34%         **        32%         **         **         **         **        36%        33%         **         **         ** 
 
NET - News Site or App            *            -          **         **         **         *          **         *          **         **         **         **         *          *          **         **         ** 
                                  1%           -%         **         **         **         2%         **         2%         **         **         **         **         2%         2%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3005 
Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   35           30          **         **         **        25          **        21          **         **         **         **        26         29          **         **         ** 
 
Effective sample size            24           21          **         **         **        17          **        16          **         **         **         **        18         20          **         **         ** 
 
Total                            32           29          **         **         **        22          **        23          **         **         **         **        23         25          **         **         ** 
 
NET - Playing 
games on a site or app            2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  5%           6%         **         **         **         8%         **         7%         **         **         **         **         7%         7%         **         **         ** 
 
NET - Email or 
another site or app               4            4          **         **         **         4          **         4          **         **         **         **         4          4          **         **         ** 
                                 13%          15%         **         **         **        19%         **        18%         **         **         **         **        18%        17%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   35           25          -          - 
 
Effective sample size            24           18          -          - 
 
Total                            32           25          -          - 
 
BING/MSN ---- 
search engine                     *            *          -          - 
                                  1%           1%         -%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              *            -          -          - 
                                  1%           -%         -%         -% 
 
EMAIL                             4            3          -          - 
                                 12%          13%         -%         -% 
 
FACEBOOK ---- 
social media site/app            13           10          -          - 
                                 40%          38%         -%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            3            3          -          - 
                                 10%          11%         -%         -% 
 
FACETIME ---- 
social media site/app             3            1          -          - 
                                  9%           5%         -%         -% 
 
GOOGLE ---- 
search engine                     6            4          -          - 
                                 20%          17%         -%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          -          - 
                                  5%           7%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                 4            4          -          - 
                                 13%          16%         -%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            -          -          - 
                                  1%           -%         -%         -% 
 
TWITTER ---- social 
media site/app                    3            3          -          - 
                                  9%          12%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 207 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience 
of....Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Cyber-flashing, i.e. receiving unwanted sexual or nude images or videos from another person, for instance via Apple AirDrop or on messaging apps. 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   35           25          -          - 
 
Effective sample size            24           18          -          - 
 
Total                            32           25          -          - 
 
WHATSAPP ---- 
instant messenger                 4            3          -          - 
                                 12%          10%         -%         -% 
 
YAHOO ---- search engine          1            1          -          - 
                                  5%           6%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                  2            *          -          - 
                                  6%           1%         -%         -% 
 
Somewhere else 
(write in)                        1            *          -          - 
                                  3%           1%         -%         -% 
 
(Dont know / 
 Can't remember)                  6            6          -          - 
                                 19%          23%         -%         -% 
 
NET - Video 
Sharing Site or App               2            *          -          - 
                                  6%           1%         -%         -% 
 
NET - Search Engine               6            4          -          - 
                                 20%          17%         -%         -% 
 
NET - Social 
Media Site or App                19           14          -          - 
                                 58%          55%         -%         -% 
 
NET - Instant Messenger           9            7          -          - 
                                 29%          30%         -%         -% 
 
NET - News Site or App            *            -          -          - 
                                  1%           -%         -%         -% 
 
NET - Playing 
games on a site or app            2            2          -          - 
                                  5%           7%         -%         -% 
 
NET - Email or 
another site or app               4            3          -          - 
                                 13%          13%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 208 
<C5> How often do you experience Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           34         47            **         **         **         **         **         **         **          33         27         21            **        24          **        22 
 
Effective sample size            52           21         32            **         **         **         **         **         **         **          20         20         13            **        15          **        14 
 
Total                            72           30         42            **         **         **         **         **         **         **          25         29         18            **        21          **        20 
 
Daily/ most days                 17            5         12            **         **         **         **         **         **         **           4         11          2            **         2          **         7 
                                 23%          16%        28%           **         **         **         **         **         **         **          16%        36%        11%           **        11%         **        35% 
 
Weekly/ most weeks               11            4          7            **         **         **         **         **         **         **           4          3          4            **         2          **         4 
                                 15%          13%        17%           **         **         **         **         **         **         **          18%         9%        22%           **         9%         **        19% 
 
Monthly/ most months             10            5          5            **         **         **         **         **         **         **           5          4          1            **         7          **         1 
                                 14%          17%        11%           **         **         **         **         **         **         **          19%        14%         6%           **        34%         **         6% 
 
Less often than 
once a month                     26           11         15            **         **         **         **         **         **         **           9          8          9            **         6          **         6 
                                 35%          36%        35%           **         **         **         **         **         **         **          35%        29%        47%           **        31%         **        32% 
 
(Prefer not to answer)            2            -          2            **         **         **         **         **         **         **           -          2          -            **         2          **         - 
                                  2%           -%         4%           **         **         **         **         **         **         **           -%         5%         -%           **         8%         **         -% 
 
(Don't know)                      8            6          2            **         **         **         **         **         **         **           3          2          3            **         2          **         2 
                                 10%          19%         5%           **         **         **         **         **         **         **          12%         7%        14%           **         8%         **         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 208 (continuation) 
<C5> How often do you experience Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   81           42         39            **        22          **        36         45           75          ** 
 
Effective sample size            52           29         23            **        15          **        25         28           47          ** 
 
Total                            72           41         31            **        22          **        35         37           64          ** 
 
Daily/ most days                 17            7         10            **         6          **        12          5           15          ** 
                                 23%          17%        31%           **        29%         **        33%        14%          24%         ** 
 
Weekly/ most weeks               11            5          6            **         3          **         4          7           11          ** 
                                 15%          12%        19%           **        14%         **        12%        19%          17%         ** 
 
Monthly/ most months             10            7          2            **         4          **         4          6            8          ** 
                                 14%          18%         8%           **        16%         **        11%        16%          13%         ** 
 
Less often than 
once a month                     26           17          9            **         7          **        10         16           20          ** 
                                 35%          40%        28%           **        33%         **        27%        44%          32%         ** 
 
(Prefer not to answer)            2            2          -            **         -          **         2          -            2          ** 
                                  2%           4%         -%           **         -%         **         4%         -%           2%         ** 
 
(Don't know)                      8            4          4            **         2          **         5          3            8          ** 
                                 10%           9%        13%           **         8%         **        13%         8%          12%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 208 (continuation) 
<C5> How often do you experience Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81            **         **         **         **         **         **         **         **         **         **        22          **          65          **         **         ** 
 
Effective sample size            52            **         **         **         **         **         **         **         **         **         **        21          **          43          **         **         ** 
 
Total                            72            **         **         **         **         **         **         **         **         **         **         7          **          59          **         **         ** 
 
Daily/ most days                 17            **         **         **         **         **         **         **         **         **         **         1          **          12          **         **         ** 
                                 23%           **         **         **         **         **         **         **         **         **         **         9%         **          20%         **         **         ** 
 
Weekly/ most weeks               11            **         **         **         **         **         **         **         **         **         **         3          **           9          **         **         ** 
                                 15%           **         **         **         **         **         **         **         **         **         **        43%         **          16%         **         **         ** 
 
Monthly/ most months             10            **         **         **         **         **         **         **         **         **         **         1          **           8          **         **         ** 
                                 14%           **         **         **         **         **         **         **         **         **         **        18%         **          14%         **         **         ** 
 
Less often than 
once a month                     26            **         **         **         **         **         **         **         **         **         **         1          **          20          **         **         ** 
                                 35%           **         **         **         **         **         **         **         **         **         **        21%         **          35%         **         **         ** 
 
(Prefer not to answer)            2            **         **         **         **         **         **         **         **         **         **         -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         **           3%         **         **         ** 
 
(Don't know)                      8            **         **         **         **         **         **         **         **         **         **         1          **           8          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **        10%         **          13%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 208 (continuation) 
<C5> How often do you experience Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           38          **         **         **         **           **        50           45         29          **         **          24         29         27          ** 
 
Effective sample size            52           28          **         **         **         **           **        33           31         18          **         **          17         16         19          ** 
 
Total                            72           39          **         **         **         **           **        42           45         21          **         **          24         20         28          ** 
 
Daily/ most days                 17            9          **         **         **         **           **         8           11          3          **         **           8          1          7          ** 
                                 23%          23%         **         **         **         **           **        20%          24%        16%         **         **          35%         5%        26%         ** 
 
Weekly/ most weeks               11            8          **         **         **         **           **         5            6          4          **         **           5          4          2          ** 
                                 15%          21%         **         **         **         **           **        11%          13%        21%         **         **          20%        22%         6%         ** 
 
Monthly/ most months             10            5          **         **         **         **           **         7            9          *          **         **           3          *          6          ** 
                                 14%          12%         **         **         **         **           **        17%          20%         2%         **         **          11%         2%        22%         ** 
 
Less often than 
once a month                     26           13          **         **         **         **           **        16           13         11          **         **           5         11          9          ** 
                                 35%          33%         **         **         **         **           **        39%          28%        50%         **         **          21%        57%        33%         ** 
 
(Prefer not to answer)            2            -          **         **         **         **           **         -            2          -          **         **           -          2          -          ** 
                                  2%           -%         **         **         **         **           **         -%           4%         -%         **         **           -%         8%         -%         ** 
 
(Don't know)                      8            4          **         **         **         **           **         5            5          2          **         **           3          1          4          ** 
                                 10%          12%         **         **         **         **           **        13%          12%        11%         **         **          13%         5%        13%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 208 (continuation) 
<C5> How often do you experience Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           78         78         60         71          **          81         81         73         74          -           81         81         66         59          - 
 
Effective sample size            52           50         50         39         46          **          52         52         46         47          -           52         52         40         39          - 
 
Total                            72           67         67         54         62          **          72         72         62         63          -           72         72         55         56          - 
 
Daily/ most days                 17           12         12         11         11          **          17         17         15         15          -           17         17         14         15          - 
                                 23%          17%        17%        20%        18%         **          23%        23%        24%        23%         -%          23%        23%        25%        27%         -% 
 
Weekly/ most weeks               11           11         11          7          9          **          11         11          9          9          -           11         11          7          6          - 
                                 15%          17%        17%        13%        15%         **          15%        15%        14%        15%         -%          15%        15%        12%        11%         -% 
 
Monthly/ most months             10           10         10          8         10          **          10         10          8          8          -           10         10          8          6          - 
                                 14%          15%        15%        15%        15%         **          14%        14%        13%        13%         -%          14%        14%        15%        11%         -% 
 
Less often than 
once a month                     26           26         26         21         23          **          26         26         22         22          -           26         26         21         21          - 
                                 35%          38%        38%        38%        37%         **          35%        35%        35%        34%         -%          35%        35%        37%        37%         -% 
 
(Prefer not to answer)            2            2          2          2          2          **           2          2          2          2          -            2          2          -          -          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         3%         3%         -%           2%         2%         -%         -%         -% 
 
(Don't know)                      8            8          8          6          8          **           8          8          8          8          -            8          8          6          7          - 
                                 10%          11%        11%        11%        12%         **          10%        10%        12%        12%         -%          10%        10%        11%        13%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 208 (continuation) 
<C5> How often do you experience Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           31         48           50         63         47         39         51           27         27          **         **          31         25          **         ** 
 
Effective sample size            52           21         30           31         40         30         25         32           16         19          **         **          20         18          **         ** 
 
Total                            72           30         40           43         54         41         35         44           19         29          **         **          26         27          **         ** 
 
Daily/ most days                 17           10          7            7         11         10          7          7            5          6          **         **           7          2          **         ** 
                                 23%          32%        17%          17%        20%        23%        21%        17%          25%        21%         **         **          25%         9%         **         ** 
 
Weekly/ most weeks               11            6          5            8         10          8          6          9            5          4          **         **           7          *          **         ** 
                                 15%          20%        12%          19%        18%        20%        17%        21%          24%        15%         **         **          25%         2%         **         ** 
 
Monthly/ most months             10            2          7            5          6          3          5          7            1          4          **         **           3          4          **         ** 
                                 14%           8%        18%          12%        11%         6%        13%        17%           5%        13%         **         **          12%        16%         **         ** 
 
Less often than 
once a month                     26            7         17           14         19         13         12         14            7         10          **         **           8         13          **         ** 
                                 35%          23%        43%          32%        35%        33%        34%        33%          34%        34%         **         **          29%        49%         **         ** 
 
(Prefer not to answer)            2            2          -            2          2          -          -          -            -          2          **         **           -          2          **         ** 
                                  2%           5%         -%           4%         3%         -%         -%         -%           -%         6%         **         **           -%         6%         **         ** 
 
(Don't know)                      8            3          4            7          7          7          5          6            2          3          **         **           2          5          **         ** 
                                 10%          11%         9%          17%        13%        17%        15%        13%          12%        12%         **         **           9%        19%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 208 (continuation) 
<C5> How often do you experience Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   81            ** 
 
Effective sample size            52            ** 
 
Total                            72            ** 
 
Daily/ most days                 17            ** 
                                 23%           ** 
 
Weekly/ most weeks               11            ** 
                                 15%           ** 
 
Monthly/ most months             10            ** 
                                 14%           ** 
 
Less often than 
once a month                     26            ** 
                                 35%           ** 
 
(Prefer not to answer)            2            ** 
                                  2%           ** 
 
(Don't know)                      8            ** 
                                 10%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 208 (continuation) 
<C5> How often do you experience Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           61         65         54         33         73         61         41         30         21          **        58          ** 
 
Effective sample size            52           39         43         37         23         47         39         28         22         13          **        38          ** 
 
Total                            72           55         60         53         31         65         51         37         32         16          **        51          ** 
 
Daily/ most days                 17           11         15         12          5         14         11          7          9          1          **        13          ** 
                                 23%          20%        26%        23%        16%        22%        21%        19%        26%         5%         **        25%         ** 
 
Weekly/ most weeks               11            7          9          8          6          9         11          8          2          2          **         8          ** 
                                 15%          13%        15%        14%        19%        14%        22%        20%         7%        10%         **        16%         ** 
 
Monthly/ most months             10            6          8          8          8          9          5          6          4          4          **         7          ** 
                                 14%          12%        13%        15%        26%        14%        10%        16%        13%        25%         **        13%         ** 
 
Less often than 
once a month                     26           21         19         17          9         24         18         12         12          7          **        18          ** 
                                 35%          39%        31%        32%        29%        36%        35%        32%        38%        40%         **        34%         ** 
 
(Prefer not to answer)            2            2          2          2          -          2          2          -          -          -          **         -          ** 
                                  2%           3%         3%         3%         -%         2%         3%         -%         -%         -%         **         -%         ** 
 
(Don't know)                      8            8          7          7          4          7          5          5          5          3          **         6          ** 
                                 10%          14%        12%        13%        12%        11%         9%        14%        15%        20%         **        11%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 208 (continuation) 
<C5> How often do you experience Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           71         32         25          **        56         29         47          **         **         **         **        60         69          **         **         ** 
 
Effective sample size            52           45         19         16          **        37         19         32          **         **         **         **        39         44          **         **         ** 
 
Total                            72           62         22         24          **        50         28         45          **         **         **         **        54         60          **         **         ** 
 
Daily/ most days                 17           13          2          7          **        13          7         10          **         **         **         **        15         12          **         **         ** 
                                 23%          21%        10%        27%         **        26%        25%        22%         **         **         **         **        27%        20%         **         **         ** 
 
Weekly/ most weeks               11           11          6          1          **         8          2          7          **         **         **         **        10         10          **         **         ** 
                                 15%          18%        26%         6%         **        17%         9%        16%         **         **         **         **        18%        17%         **         **         ** 
 
Monthly/ most months             10            8          6          2          **         5          2          7          **         **         **         **         8          9          **         **         ** 
                                 14%          12%        25%         8%         **        11%         7%        15%         **         **         **         **        15%        16%         **         **         ** 
 
Less often than 
once a month                     26           21          6         11          **        15         14         12          **         **         **         **        15         22          **         **         ** 
                                 35%          35%        25%        44%         **        31%        51%        28%         **         **         **         **        27%        36%         **         **         ** 
 
(Prefer not to answer)            2            2          2          2          **         2          -          2          **         **         **         **         2          2          **         **         ** 
                                  2%           3%         7%         7%         **         3%         -%         4%         **         **         **         **         3%         3%         **         **         ** 
 
(Don't know)                      8            7          2          2          **         6          2          7          **         **         **         **         5          5          **         **         ** 
                                 10%          11%         7%         9%         **        12%         9%        16%         **         **         **         **        10%         9%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 208 (continuation) 
<C5> How often do you experience Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   81           58          -          ** 
 
Effective sample size            52           36          -          ** 
 
Total                            72           46          -          ** 
 
Daily/ most days                 17           13          -          ** 
                                 23%          27%         -%         ** 
 
Weekly/ most weeks               11            9          -          ** 
                                 15%          20%         -%         ** 
 
Monthly/ most months             10            3          -          ** 
                                 14%           6%         -%         ** 
 
Less often than 
once a month                     26           16          -          ** 
                                 35%          35%         -%         ** 
 
(Prefer not to answer)            2            -          -          ** 
                                  2%           -%         -%         ** 
 
(Don't know)                      8            5          -          ** 
                                 10%          11%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 209 
<C6> What impact has this had on you.... Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           34         47            **         **         **         **         **         **         **          33         27         21            **        24          **        22 
 
Effective sample                 52           21         32            **         **         **         **         **         **         **          20         20         13            **        15          **        14 
 
Total                            72           30         42            **         **         **         **         **         **         **          25         29         18            **        21          **        20 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            4          2            **         **         **         **         **         **         **           4          2          *            **         2          **         2 
                                  9%          13%         5%           **         **         **         **         **         **         **          15%         7%         2%           **         8%         **         8% 
 
2                  (2.0)          4            -          4            **         **         **         **         **         **         **           2          2          1            **         2          **         2 
                                  6%           -%        10%           **         **         **         **         **         **         **           6%         7%         5%           **         9%         **         8% 
 
3                  (3.0)          8            5          4            **         **         **         **         **         **         **           *          6          3            **         4          **         1 
                                 12%          16%         9%           **         **         **         **         **         **         **           1%        19%        15%           **        18%         **         3% 
 
4                  (4.0)         19            6         13            **         **         **         **         **         **         **           8          9          2            **         6          **         7 
                                 26%          19%        30%           **         **         **         **         **         **         **          31%        31%        11%           **        28%         **        37% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         32           14         19            **         **         **         **         **         **         **          11         10         11            **         7          **         9 
                                 45%          45%        44%           **         **         **         **         **         **         **          47%        35%        57%           **        35%         **        44% 
 
It has had 
no impact                         *            -          *            **         **         **         **         **         **         **           -          *          -            **         *          **         - 
                                  *%           -%         1%           **         **         **         **         **         **         **           -%         1%         -%           **         1%         **         -% 
 
Don't know                        2            2          *            **         **         **         **         **         **         **           *          -          2            **         *          **         - 
                                  3%           6%         *%           **         **         **         **         **         **         **           1%         -%        10%           **         1%         **         -% 
 
Refused                           -            -          -            **         **         **         **         **         **         **           -          -          -            **         -          **         - 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         -%           **         -%         **         -% 
 
Net: low impact                  19            9         10            **         **         **         **         **         **         **           5         10          4            **         8          **         4 
                                 27%          30%        24%           **         **         **         **         **         **         **          22%        33%        22%           **        35%         **        19% 
 
Net: High impact                 51           19         32            **         **         **         **         **         **         **          19         19         13            **        13          **        16 
                                 70%          64%        75%           **         **         **         **         **         **         **          77%        66%        68%           **        62%         **        81% 
 
Mean Score                      3.9          3.9        4.0            **         **         **         **         **         **         **         3.9        3.8        4.3            **       3.7          **       4.0 
                                                                                                                   c 
Standard deviation             1.29         1.41       1.21            **         **         **         **         **         **         **        1.47       1.23       1.09            **      1.29          **      1.27 
Standard error                  .18          .32        .22            **         **         **         **         **         **         **         .33        .28        .31            **       .34          **       .34 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 209 (continuation) 
<C6> What impact has this had on you.... Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   81           42         39            **        22          **        36         45           75          ** 
 
Effective sample                 52           29         23            **        15          **        25         28           47          ** 
 
Total                            72           41         31            **        22          **        35         37           64          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            2          5            **         2          **         5          1            6          ** 
                                  9%           4%        15%           **         9%         **        15%         2%          10%         ** 
 
2                  (2.0)          4            2          2            **         2          **         4          1            4          ** 
                                  6%           6%         6%           **         9%         **        10%         2%           7%         ** 
 
3                  (3.0)          8            7          1            **         2          **         3          5            8          ** 
                                 12%          17%         5%           **         8%         **        10%        14%          13%         ** 
 
4                  (4.0)         19           10          9            **         8          **         9          9           17          ** 
                                 26%          24%        28%           **        34%         **        26%        26%          27%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         32           18         14            **         9          **        14         19           25          ** 
                                 45%          43%        46%           **        38%         **        38%        51%          39%         ** 
 
It has had 
no impact                         *            *          -            **         *          **         *          -            *          ** 
                                  *%           1%         -%           **         1%         **         1%         -%           *%         ** 
 
Don't know                        2            2          -            **         -          **         -          2            2          ** 
                                  3%           5%         -%           **         -%         **         -%         5%           3%         ** 
 
Refused                           -            -          -            **         -          **         -          -            -          ** 
                                  -%           -%         -%           **         -%         **         -%         -%           -%         ** 
 
Net: low impact                  19           11          8            **         6          **        12          7           19          ** 
                                 27%          27%        26%           **        26%         **        35%        18%          30%         ** 
 
Net: High impact                 51           28         23            **        16          **        23         28           42          ** 
                                 70%          68%        74%           **        73%         **        64%        76%          66%         ** 
 
Mean Score                      3.9          4.0        3.8            **       3.9          **       3.6        4.3a         3.8          ** 
Standard deviation             1.29         1.15       1.46            **      1.30          **      1.48        .98         1.32          ** 
Standard error                  .18          .22        .30            **       .34          **       .30        .19          .19          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 209 (continuation) 
<C6> What impact has this had on you.... Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81            **         **         **         **         **         **         **         **         **         **        22          **          65          **         **         ** 
 
Effective sample                 52            **         **         **         **         **         **         **         **         **         **        21          **          43          **         **         ** 
 
Total                            72            **         **         **         **         **         **         **         **         **         **         7          **          59          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            **         **         **         **         **         **         **         **         **         **         *          **           5          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         5%         **           9%         **         **         ** 
 
2                  (2.0)          4            **         **         **         **         **         **         **         **         **         **         -          **           4          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         -%         **           7%         **         **         ** 
 
3                  (3.0)          8            **         **         **         **         **         **         **         **         **         **         *          **           7          **         **         ** 
                                 12%           **         **         **         **         **         **         **         **         **         **         5%         **          11%         **         **         ** 
 
4                  (4.0)         19            **         **         **         **         **         **         **         **         **         **         -          **          15          **         **         ** 
                                 26%           **         **         **         **         **         **         **         **         **         **         -%         **          25%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         32            **         **         **         **         **         **         **         **         **         **         6          **          26          **         **         ** 
                                 45%           **         **         **         **         **         **         **         **         **         **        85%         **          44%         **         **         ** 
 
It has had 
no impact                         *            **         **         **         **         **         **         **         **         **         **         *          **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         4%         **           *%         **         **         ** 
 
Don't know                        2            **         **         **         **         **         **         **         **         **         **         -          **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         -%         **           3%         **         **         ** 
 
Refused                           -            **         **         **         **         **         **         **         **         **         **         -          **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         -%         **           -%         **         **         ** 
 
Net: low impact                  19            **         **         **         **         **         **         **         **         **         **         1          **          16          **         **         ** 
                                 27%           **         **         **         **         **         **         **         **         **         **        10%         **          27%         **         **         ** 
 
Net: High impact                 51            **         **         **         **         **         **         **         **         **         **         6          **          41          **         **         ** 
                                 70%           **         **         **         **         **         **         **         **         **         **        85%         **          69%         **         **         ** 
 
Mean Score                      3.9            **         **         **         **         **         **         **         **         **         **       4.7+l        **         3.9          **         **         ** 
Standard deviation             1.29            **         **         **         **         **         **         **         **         **         **      1.09          **        1.31          **         **         ** 
Standard error                  .18            **         **         **         **         **         **         **         **         **         **       .24          **         .20          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 209 (continuation) 
<C6> What impact has this had on you.... Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           38          **         **         **         **           **        50           45         29          **         **          24         29         27          ** 
 
Effective sample                 52           28          **         **         **         **           **        33           31         18          **         **          17         16         19          ** 
 
Total                            72           39          **         **         **         **           **        42           45         21          **         **          24         20         28          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            5          **         **         **         **           **         4            5          1          **         **           3          *          2          ** 
                                  9%          14%         **         **         **         **           **        10%          11%         7%         **         **          15%         2%         8%         ** 
 
2                  (2.0)          4            2          **         **         **         **           **         1            3          1          **         **           *          2          2          ** 
                                  6%           5%         **         **         **         **           **         3%           7%         6%         **         **           2%        12%         5%         ** 
 
3                  (3.0)          8            4          **         **         **         **           **         6            5          3          **         **           1          2          5          ** 
                                 12%          10%         **         **         **         **           **        15%          11%        15%         **         **           4%        11%        19%         ** 
 
4                  (4.0)         19           11          **         **         **         **           **        10           10          5          **         **           6          4          8          ** 
                                 26%          27%         **         **         **         **           **        24%          22%        22%         **         **          26%        22%        29%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         32           17          **         **         **         **           **        18           20         11          **         **          13         10          9          ** 
                                 45%          44%         **         **         **         **           **        43%          44%        50%         **         **          53%        51%        32%         ** 
 
It has had 
no impact                         *            -          **         **         **         **           **         *            *          -          **         **           -          *          -          ** 
                                  *%           -%         **         **         **         **           **         1%           1%         -%         **         **           -%         1%         -%         ** 
 
Don't know                        2            -          **         **         **         **           **         2            2          -          **         **           -          *          2          ** 
                                  3%           -%         **         **         **         **           **         5%           4%         -%         **         **           -%         1%         6%         ** 
 
Refused                           -            -          **         **         **         **           **         -            -          -          **         **           -          -          -          ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           -%         -%         -%         ** 
 
Net: low impact                  19           11          **         **         **         **           **        12           13          6          **         **           5          5          9          ** 
                                 27%          29%         **         **         **         **           **        27%          29%        28%         **         **          20%        25%        33%         ** 
 
Net: High impact                 51           27          **         **         **         **           **        29           30         15          **         **          19         14         17          ** 
                                 70%          71%         **         **         **         **           **        67%          66%        72%         **         **          80%        72%        61%         ** 
 
Mean Score                      3.9          3.8          **         **         **         **           **       3.9          3.9        4.0          **         **         4.0        4.1        3.8          ** 
Standard deviation             1.29         1.42          **         **         **         **           **      1.30         1.38       1.27          **         **        1.43       1.18       1.26          ** 
Standard error                  .18          .27          **         **         **         **           **       .23          .25        .30          **         **         .35        .30        .29          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 209 (continuation) 
<C6> What impact has this had on you.... Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           78         78         60         71          **          81         81         73         74          -           81         81         66         59          - 
 
Effective sample                 52           50         50         39         46          **          52         52         46         47          -           52         52         40         39          - 
 
Total                            72           67         67         54         62          **          72         72         62         63          -           72         72         55         56          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            6          6          4          6          **           6          6          6          6          -            6          6          5          5          - 
                                  9%           9%         9%         8%        10%         **           9%         9%        10%        10%         -%           9%         9%         9%         9%         -% 
 
2                  (2.0)          4            4          4          3          4          **           4          4          3          3          -            4          4          1          1          - 
                                  6%           7%         7%         5%         7%         **           6%         6%         5%         5%         -%           6%         6%         2%         2%         -% 
 
3                  (3.0)          8            8          8          7          8          **           8          8          6          8          -            8          8          7          8          - 
                                 12%          13%        13%        14%        13%         **          12%        12%        10%        14%         -%          12%        12%        13%        13%         -% 
 
4                  (4.0)         19           17         17         15         17          **          19         19         15         15          -           19         19         14         13          - 
                                 26%          25%        25%        28%        27%         **          26%        26%        24%        24%         -%          26%        26%        25%        23%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         32           29         29         22         24          **          32         32         30         28          -           32         32         26         28          - 
                                 45%          43%        43%        41%        39%         **          45%        45%        47%        45%         -%          45%        45%        47%        49%         -% 
 
It has had 
no impact                         *            *          *          *          *          **           *          *          *          *          -            *          *          *          -          - 
                                  *%           *%         *%         1%         *%         **           *%         *%         *%         *%         -%           *%         *%         1%         -%         -% 
 
Don't know                        2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         4%         3%         **           3%         3%         3%         3%         -%           3%         3%         4%         4%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                  19           19         19         15         19          **          19         19         16         18          -           19         19         13         13          - 
                                 27%          28%        28%        27%        30%         **          27%        27%        25%        28%         -%          27%        27%        24%        24%         -% 
 
Net: High impact                 51           46         46         37         41          **          51         51         44         43          -           51         51         40         41          - 
                                 70%          68%        68%        69%        66%         **          70%        70%        71%        68%         -%          70%        70%        72%        73%         -% 
 
Mean Score                      3.9          3.9        3.9        3.9        3.8          **         3.9        3.9        4.0        3.9          -          3.9        3.9        4.0        4.1          - 
Standard deviation             1.29         1.31       1.31       1.25       1.33          **        1.29       1.29       1.33       1.32          -         1.29       1.29       1.25       1.26          - 
Standard error                  .18          .19        .19        .20        .20          **         .18        .18        .20        .20          -          .18        .18        .20        .21          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 209 (continuation) 
<C6> What impact has this had on you.... Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           31         48           50         63         47         39         51           27         27          **         **          31         25          **         ** 
 
Effective sample                 52           21         30           31         40         30         25         32           16         19          **         **          20         18          **         ** 
 
Total                            72           30         40           43         54         41         35         44           19         29          **         **          26         27          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            1          5            6          6          6          4          4            2          4          **         **           2          4          **         ** 
                                  9%           4%        12%          13%        11%        15%        10%        10%          11%        13%         **         **           8%        14%         **         ** 
 
2                  (2.0)          4            2          3            4          4          2          2          2            *          3          **         **           *          2          **         ** 
                                  6%           5%         7%           8%         8%         4%         4%         3%           2%        11%         **         **           2%         8%         **         ** 
 
3                  (3.0)          8            *          8            6          6          2          4          6            3          -          **         **           5          3          **         ** 
                                 12%           2%        20%          13%        11%         5%        11%        13%          15%         -%         **         **          18%        13%         **         ** 
 
4                  (4.0)         19            9         10            9         11         10          8         10            8          6          **         **           9          5          **         ** 
                                 26%          29%        24%          22%        21%        24%        23%        22%          39%        20%         **         **          35%        20%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         32           16         14           16         24         19         16         20            6         16          **         **          10         10          **         ** 
                                 45%          53%        36%          38%        44%        46%        45%        46%          32%        56%         **         **          36%        39%         **         ** 
 
It has had 
no impact                         *            -          *            *          *          *          *          *            *          -          **         **           *          -          **         ** 
                                  *%           -%         1%           1%         1%         1%         1%         1%           1%         -%         **         **           1%         -%         **         ** 
 
Don't know                        2            2          -            2          2          2          2          2            -          *          **         **           -          2          **         ** 
                                  3%           7%         -%           5%         4%         5%         6%         5%           -%         1%         **         **           -%         7%         **         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Net: low impact                  19            3         16           15         17         10          9         11            5          7          **         **           7          9          **         ** 
                                 27%          11%        39%          35%        31%        24%        25%        26%          28%        23%         **         **          27%        34%         **         ** 
 
Net: High impact                 51           25         24           26         36         29         24         30           14         22          **         **          19         16          **         ** 
                                 70%          82%        60%          60%        65%        70%        69%        69%          70%        76%         **         **          72%        59%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 209 (continuation) 
<C6> What impact has this had on you.... Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           31         48           50         63         47         39         51           27         27          **         **          31         25          **         ** 
 
Effective sample                 52           21         30           31         40         30         25         32           16         19          **         **          20         18          **         ** 
 
Total                            72           30         40           43         54         41         35         44           19         29          **         **          26         27          **         ** 
 
Mean Score                      3.9          4.3        3.6          3.7        3.8        3.9        4.0        4.0          3.8        4.0          **         **         3.9        3.7          **         ** 
Standard deviation             1.29         1.09       1.37         1.45       1.41       1.48       1.34       1.32         1.28       1.49          **         **        1.18       1.48          **         ** 
Standard error                  .18          .24        .25          .27        .23        .28        .28        .24          .32        .34          **         **         .27        .36          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 209 (continuation) 
<C6> What impact has this had on you.... Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   81            ** 
 
Effective sample                 52            ** 
 
Total                            72            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            ** 
                                  9%           ** 
 
2                  (2.0)          4            ** 
                                  6%           ** 
 
3                  (3.0)          8            ** 
                                 12%           ** 
 
4                  (4.0)         19            ** 
                                 26%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         32            ** 
                                 45%           ** 
 
It has had 
no impact                         *            ** 
                                  *%           ** 
 
Don't know                        2            ** 
                                  3%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                  19            ** 
                                 27%           ** 
 
Net: High impact                 51            ** 
                                 70%           ** 
 
Mean Score                      3.9            ** 
Standard deviation             1.29            ** 
Standard error                  .18            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 209 (continuation) 
<C6> What impact has this had on you.... Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           61         65         54         33         73         61         41         30         21          **        58          ** 
 
Effective sample                 52           39         43         37         23         47         39         28         22         13          **        38          ** 
 
Total                            72           55         60         53         31         65         51         37         32         16          **        51          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            5          5          5          4          6          6          4          3          2          **         4          ** 
                                  9%          10%         9%         9%        11%        10%        12%        10%        11%        10%         **         8%         ** 
 
2                  (2.0)          4            4          4          4          1          4          4          *          -          -          **         2          ** 
                                  6%           7%         6%         7%         3%         7%         8%         1%         -%         -%         **         4%         ** 
 
3                  (3.0)          8            8          8          7          2          8          4          6          7          2          **         8          ** 
                                 12%          15%        13%        13%         7%        13%         8%        17%        22%         9%         **        15%         ** 
 
4                  (4.0)         19            9         14         11          9         19         12          7          8          5          **        10          ** 
                                 26%          16%        24%        21%        29%        28%        23%        18%        25%        29%         **        19%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         32           26         27         25         15         25         25         18         12          6          **        25          ** 
                                 45%          47%        44%        46%        49%        39%        48%        48%        37%        39%         **        50%         ** 
 
It has had 
no impact                         *            *          *          -          -          *          -          *          -          -          **         *          ** 
                                  *%           1%         *%         -%         -%         *%         -%         1%         -%         -%         **         1%         ** 
 
Don't know                        2            2          2          2          *          2          *          2          2          2          **         2          ** 
                                  3%           4%         3%         4%         1%         3%         *%         5%         6%        12%         **         4%         ** 
 
Refused                           -            -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: low impact                  19           18         17         15          7         19         15         10         11          3          **        14          ** 
                                 27%          33%        28%        29%        21%        29%        28%        28%        33%        19%         **        27%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 209 (continuation) 
<C6> What impact has this had on you.... Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           61         65         54         33         73         61         41         30         21          **        58          ** 
 
Effective sample                 52           39         43         37         23         47         39         28         22         13          **        38          ** 
 
Total                            72           55         60         53         31         65         51         37         32         16          **        51          ** 
 
Net: High impact                 51           35         41         36         24         44         37         25         20         11          **        35          ** 
                                 70%          63%        68%        67%        78%        67%        71%        66%        62%        68%         **        69%         ** 
 
Mean Score                      3.9          3.9        3.9        3.9        4.0        3.8        3.9        4.0        3.8        4.0          **       4.0          ** 
                                                                                                                                                                        - 
Standard deviation             1.29         1.38       1.31       1.33       1.32       1.31       1.42       1.32       1.29       1.31          **      1.28          ** 
Standard error                  .18          .22        .20        .22        .28        .19        .23        .26        .28        .38          **       .21          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 209 (continuation) 
<C6> What impact has this had on you.... Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           71         32         25          **        56         29         47          **         **         **         **        60         69          **         **         ** 
 
Effective sample                 52           45         19         16          **        37         19         32          **         **         **         **        39         44          **         **         ** 
 
Total                            72           62         22         24          **        50         28         45          **         **         **         **        54         60          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            6          2          -          **         4          -          6          **         **         **         **         4          4          **         **         ** 
                                  9%          10%        10%         -%         **         8%         -%        13%         **         **         **         **         7%         7%         **         **         ** 
 
2                  (2.0)          4            4          3          2          **         4          -          4          **         **         **         **         3          4          **         **         ** 
                                  6%           6%        14%         7%         **         7%         -%         8%         **         **         **         **         6%         7%         **         **         ** 
 
3                  (3.0)          8            7          3          6          **         8          8          7          **         **         **         **         7          8          **         **         ** 
                                 12%          11%        13%        26%         **        16%        28%        15%         **         **         **         **        12%        14%         **         **         ** 
 
4                  (4.0)         19           19          5          4          **        12          5          7          **         **         **         **        10         14          **         **         ** 
                                 26%          30%        22%        15%         **        24%        19%        15%         **         **         **         **        19%        23%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         32           24          9         11          **        20         13         20          **         **         **         **        28         27          **         **         ** 
                                 45%          39%        40%        46%         **        40%        46%        45%         **         **         **         **        51%        45%         **         **         ** 
 
It has had 
no impact                         *            *          *          -          **         *          *          *          **         **         **         **         *          *          **         **         ** 
                                  *%           *%         1%         -%         **         1%         1%         1%         **         **         **         **         1%         *%         **         **         ** 
 
Don't know                        2            2          -          2          **         2          2          2          **         **         **         **         2          2          **         **         ** 
                                  3%           3%         -%         7%         **         4%         6%         4%         **         **         **         **         4%         3%         **         **         ** 
 
Refused                           -            -          -          -          **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Net: low impact                  19           17          8          8          **        16          8         16          **         **         **         **        14         17          **         **         ** 
                                 27%          27%        37%        32%         **        32%        28%        36%         **         **         **         **        25%        28%         **         **         ** 
 
Net: High impact                 51           42         14         15          **        32         18         27          **         **         **         **        38         41          **         **         ** 
                                 70%          69%        62%        60%         **        64%        65%        60%         **         **         **         **        71%        68%         **         **         ** 
 
Mean Score                      3.9          3.8        3.7        4.1          **       3.8        4.2        3.7          **         **         **         **       4.1        3.9          **         **         ** 
Standard deviation             1.29         1.32       1.42       1.05          **      1.30        .89       1.47          **         **         **         **      1.26       1.26          **         **         ** 
Standard error                  .18          .20        .33        .27          **       .22        .21        .27          **         **         **         **       .21        .19          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 209 (continuation) 
<C6> What impact has this had on you.... Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   81           58          -          ** 
 
Effective sample                 52           36          -          ** 
 
Total                            72           46          -          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          6            5          -          ** 
                                  9%          12%         -%         ** 
 
2                  (2.0)          4            3          -          ** 
                                  6%           6%         -%         ** 
 
3                  (3.0)          8            6          -          ** 
                                 12%          14%         -%         ** 
 
4                  (4.0)         19           14          -          ** 
                                 26%          29%         -%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         32           18          -          ** 
                                 45%          38%         -%         ** 
 
It has had 
no impact                         *            *          -          ** 
                                  *%           1%         -%         ** 
 
Don't know                        2            *          -          ** 
                                  3%           *%         -%         ** 
 
Refused                           -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: low impact                  19           15          -          ** 
                                 27%          32%         -%         ** 
 
Net: High impact                 51           31          -          ** 
                                 70%          67%         -%         ** 
 
Mean Score                      3.9          3.8          -          ** 
Standard deviation             1.29         1.35          -          ** 
Standard error                  .18          .23          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           34         47            **         **         **         **         **         **         **          33         27         21            **        24          **        22 
 
Effective sample size            52           21         32            **         **         **         **         **         **         **          20         20         13            **        15          **        14 
 
Total                            72           30         42            **         **         **         **         **         **         **          25         29         18            **        21          **        20 
 
ASK.COM ---- 
search engine                     2            2          -            **         **         **         **         **         **         **           2          -          -            **         2          **         - 
                                  2%           6%         -%           **         **         **         **         **         **         **           7%         -%         -%           **         8%         **         -% 
 
EMAIL                             8            4          4            **         **         **         **         **         **         **           -          7          1            **         2          **         2 
                                 10%          13%         9%           **         **         **         **         **         **         **           -%        24%         3%           **         8%         **         9% 
 
FACEBOOK ---- 
social media site/app            42           14         29            **         **         **         **         **         **         **          15         19          8            **         8          **        15 
                                 58%          45%        67%           **         **         **         **         **         **         **          61%        63%        46%           **        36%         **        75% 
 
FACEBOOK MESSENGER 
---- instant messenger            4            1          3            **         **         **         **         **         **         **           1          3          -            **         2          **         1 
                                  5%           4%         6%           **         **         **         **         **         **         **           5%         9%         -%           **         9%         **         3% 
 
FACETIME ---- 
social media site/app             1            -          1            **         **         **         **         **         **         **           -          1          -            **         1          **         - 
                                  2%           -%         3%           **         **         **         **         **         **         **           -%         5%         -%           **         6%         **         -% 
 
GOOGLE ---- 
search engine                     7            4          4            **         **         **         **         **         **         **           *          5          2            **         3          **         * 
                                 10%          12%         8%           **         **         **         **         **         **         **           1%        16%        12%           **        15%         **         1% 
 
IMESSAGE ---- 
instant messenger                 *            *          -            **         **         **         **         **         **         **           *          -          -            **         *          **         - 
                                  *%           1%         -%           **         **         **         **         **         **         **           1%         -%         -%           **         1%         **         -% 
 
INSTAGRAM ---- 
social media site/app             2            1          1            **         **         **         **         **         **         **           1          *          -            **         1          **         * 
                                  2%           3%         2%           **         **         **         **         **         **         **           5%         2%         -%           **         3%         **         1% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            -          1            **         **         **         **         **         **         **           -          -          1            **         -          **         1 
                                  1%           -%         1%           **         **         **         **         **         **         **           -%         -%         3%           **         -%         **         3% 
 
SNAPCHAT ---- 
instant messenger                 1            *          1            **         **         **         **         **         **         **           *          *          -            **         *          **         * 
                                  1%           1%         1%           **         **         **         **         **         **         **           1%         2%         -%           **         2%         **         1% 
 
STEAM ---- gaming                 2            2          -            **         **         **         **         **         **         **           2          -          -            **         2          **         - 
                                  2%           6%         -%           **         **         **         **         **         **         **           7%         -%         -%           **         8%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           34         47            **         **         **         **         **         **         **          33         27         21            **        24          **        22 
 
Effective sample size            52           21         32            **         **         **         **         **         **         **          20         20         13            **        15          **        14 
 
Total                            72           30         42            **         **         **         **         **         **         **          25         29         18            **        21          **        20 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            -          2            **         **         **         **         **         **         **           -          2          -            **         -          **         - 
                                  2%           -%         4%           **         **         **         **         **         **         **           -%         6%         -%           **         -%         **         -% 
 
TIK TOK ---- social 
media site/app                    1            *          *            **         **         **         **         **         **         **           1          -          -            **         *          **         - 
                                  1%           1%         1%           **         **         **         **         **         **         **           3%         -%         -%           **         1%         **         -% 
 
TWITTER ---- social 
media site/app                    3            -          3            **         **         **         **         **         **         **           *          1          2            **         1          **         * 
                                  5%           -%         8%           **         **         **         **         **         **         **           1%         5%         9%           **         6%         **         2% 
 
WHATSAPP ---- 
instant messenger                 3            2          2            **         **         **         **         **         **         **           2          2          -            **         -          **         - 
                                  5%           6%         4%           **         **         **         **         **         **         **           7%         6%         -%           **         -%         **         -% 
 
YAHOO ---- search engine          2            2          -            **         **         **         **         **         **         **           1          -          2            **         2          **         - 
                                  3%           8%         -%           **         **         **         **         **         **         **           2%         -%        10%           **         8%         **         -% 
 
YOUTUBE ---- video 
sharing site/app                 11            4          7            **         **         **         **         **         **         **           2          5          4            **         6          **         2 
                                 16%          14%        17%           **         **         **         **         **         **         **           9%        18%        21%           **        26%         **        10% 
 
(Dont know / 
 Can't remember)                 11            6          5            **         **         **         **         **         **         **           3          5          3            **         3          **         2 
                                 15%          20%        11%           **         **         **         **         **         **         **          12%        17%        15%           **        15%         **        11% 
 
NET - Video 
Sharing Site or App              11            4          7            **         **         **         **         **         **         **           2          5          4            **         6          **         2 
                                 16%          14%        17%           **         **         **         **         **         **         **           9%        18%        21%           **        26%         **        10% 
 
NET - Search Engine               9            6          4            **         **         **         **         **         **         **           3          5          2            **         5          **         * 
                                 13%          20%         8%           **         **         **         **         **         **         **          10%        16%        12%           **        23%         **         1% 
 
NET - Social 
Media Site or App                45           14         30            **         **         **         **         **         **         **          16         19         10            **         8          **        15 
                                 62%          48%        72%           **         **         **         **         **         **         **          64%        64%        55%           **        39%         **        75% 
 
NET - Instant Messenger           8            3          5            **         **         **         **         **         **         **           3          5          -            **         2          **         1 
                                 11%          10%        11%           **         **         **         **         **         **         **          13%        16%         -%           **        12%         **         3% 
 
NET - News Site or App            2            -          2            **         **         **         **         **         **         **           -          2          1            **         -          **         1 
                                  3%           -%         5%           **         **         **         **         **         **         **           -%         6%         3%           **         -%         **         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           34         47            **         **         **         **         **         **         **          33         27         21            **        24          **        22 
 
Effective sample size            52           21         32            **         **         **         **         **         **         **          20         20         13            **        15          **        14 
 
Total                            72           30         42            **         **         **         **         **         **         **          25         29         18            **        21          **        20 
 
NET - Playing 
games on a site or app            2            2          -            **         **         **         **         **         **         **           2          -          -            **         2          **         - 
                                  2%           6%         -%           **         **         **         **         **         **         **           7%         -%         -%           **         8%         **         -% 
 
NET - Email or 
another site or app               8            4          4            **         **         **         **         **         **         **           -          7          1            **         2          **         2 
                                 10%          13%         9%           **         **         **         **         **         **         **           -%        24%         3%           **         8%         **         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   81           42         39            **        22          **        36         45           75          ** 
 
Effective sample size            52           29         23            **        15          **        25         28           47          ** 
 
Total                            72           41         31            **        22          **        35         37           64          ** 
 
ASK.COM ---- 
search engine                     2            2          -            **         -          **         -          2            2          ** 
                                  2%           4%         -%           **         -%         **         -%         5%           3%         ** 
 
EMAIL                             8            4          4            **         4          **         4          4            6          ** 
                                 10%           9%        13%           **        17%         **        10%        10%           9%         ** 
 
FACEBOOK ---- 
social media site/app            42           19         23            **        17          **        23         19           37          ** 
                                 58%          45%        75%           **        79%         **        64%        53%          58%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            2          2            **         1          **         1          3            4          ** 
                                  5%           5%         5%           **         5%         **         3%         7%           6%         ** 
 
FACETIME ---- 
social media site/app             1            1          -            **         -          **         -          1            1          ** 
                                  2%           3%         -%           **         -%         **         -%         4%           2%         ** 
 
GOOGLE ---- 
search engine                     7            5          2            **         *          **         *          7            7          ** 
                                 10%          12%         7%           **         1%         **         1%        19%          11%         ** 
 
IMESSAGE ---- 
instant messenger                 *            *          -            **         -          **         -          *            *          ** 
                                  *%           1%         -%           **         -%         **         -%         1%           *%         ** 
 
INSTAGRAM ---- 
social media site/app             2            1          1            **         *          **         1          1            2          ** 
                                  2%           3%         2%           **         1%         **         2%         2%           3%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            -          1            **         -          **         -          1            1          ** 
                                  1%           -%         2%           **         -%         **         -%         2%           1%         ** 
 
SNAPCHAT ---- 
instant messenger                 1            1          *            **         *          **         *          *            1          ** 
                                  1%           2%         *%           **         1%         **         1%         1%           1%         ** 
 
STEAM ---- gaming                 2            2          -            **         -          **         -          2            2          ** 
                                  2%           4%         -%           **         -%         **         -%         5%           3%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   81           42         39            **        22          **        36         45           75          ** 
 
Effective sample size            52           29         23            **        15          **        25         28           47          ** 
 
Total                            72           41         31            **        22          **        35         37           64          ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            2          -            **         -          **         2          -            2          ** 
                                  2%           4%         -%           **         -%         **         5%         -%           3%         ** 
 
TIK TOK ---- social 
media site/app                    1            *          *            **         -          **         *          *            1          ** 
                                  1%           1%         1%           **         -%         **         1%         1%           1%         ** 
 
TWITTER ---- social 
media site/app                    3            3          *            **         -          **         *          3            2          ** 
                                  5%           7%         1%           **         -%         **         1%         8%           3%         ** 
 
WHATSAPP ---- 
instant messenger                 3            2          2            **         3          **         3          -            -          ** 
                                  5%           4%         5%           **        16%         **        10%         -%           -%         ** 
 
YAHOO ---- search engine          2            2          1            **         -          **         -          2            2          ** 
                                  3%           4%         2%           **         -%         **         -%         6%           4%         ** 
 
YOUTUBE ---- video 
sharing site/app                 11            9          2            **         2          **         7          4            8          ** 
                                 16%          22%         7%           **         9%         **        20%        12%          12%         ** 
 
(Dont know / 
 Can't remember)                 11            8          3            **         1          **         5          6           11          ** 
                                 15%          19%        10%           **         7%         **        13%        16%          17%         ** 
 
NET - Video 
Sharing Site or App              11            9          2            **         2          **         7          4            8          ** 
                                 16%          22%         7%           **         9%         **        20%        12%          12%         ** 
 
NET - Search Engine               9            7          3            **         *          **         *          9            9          ** 
                                 13%          17%         8%           **         1%         **         1%        25%          15%         ** 
 
NET - Social 
Media Site or App                45           21         23            **        17          **        23         22           38          ** 
                                 62%          52%        75%           **        79%         **        64%        60%          60%         ** 
 
NET - Instant Messenger           8            4          3            **         5          **         5          3            4          ** 
                                 11%          11%        10%           **        20%         **        13%         8%           7%         ** 
 
NET - News Site or App            2            2          1            **         -          **         2          1            2          ** 
                                  3%           4%         2%           **         -%         **         5%         2%           4%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   81           42         39            **        22          **        36         45           75          ** 
 
Effective sample size            52           29         23            **        15          **        25         28           47          ** 
 
Total                            72           41         31            **        22          **        35         37           64          ** 
 
NET - Playing 
games on a site or app            2            2          -            **         -          **         -          2            2          ** 
                                  2%           4%         -%           **         -%         **         -%         5%           3%         ** 
 
NET - Email or 
another site or app               8            4          4            **         4          **         4          4            6          ** 
                                 10%           9%        13%           **        17%         **        10%        10%           9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81            **         **         **         **         **         **         **         **         **         **        22          **          65          **         **         ** 
 
Effective sample size            52            **         **         **         **         **         **         **         **         **         **        21          **          43          **         **         ** 
 
Total                            72            **         **         **         **         **         **         **         **         **         **         7          **          59          **         **         ** 
 
ASK.COM ---- 
search engine                     2            **         **         **         **         **         **         **         **         **         **         -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         **           3%         **         **         ** 
 
EMAIL                             8            **         **         **         **         **         **         **         **         **         **         -          **           7          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         -%         **          12%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            42            **         **         **         **         **         **         **         **         **         **         4          **          35          **         **         ** 
                                 58%           **         **         **         **         **         **         **         **         **         **        68%         **          60%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            **         **         **         **         **         **         **         **         **         **         -          **           4          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         -%         **           6%         **         **         ** 
 
FACETIME ---- 
social media site/app             1            **         **         **         **         **         **         **         **         **         **         -          **           1          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         **           2%         **         **         ** 
 
GOOGLE ---- 
search engine                     7            **         **         **         **         **         **         **         **         **         **         *          **           5          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         4%         **           8%         **         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            **         **         **         **         **         **         **         **         **         **         *          **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         3%         **           *%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             2            **         **         **         **         **         **         **         **         **         **         *          **           1          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         7%         **           3%         **         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            **         **         **         **         **         **         **         **         **         **         -          **           1          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         -%         **           1%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 1            **         **         **         **         **         **         **         **         **         **         *          **           *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         4%         **           1%         **         **         ** 
 
STEAM ---- gaming                 2            **         **         **         **         **         **         **         **         **         **         -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         **           3%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81            **         **         **         **         **         **         **         **         **         **        22          **          65          **         **         ** 
 
Effective sample size            52            **         **         **         **         **         **         **         **         **         **        21          **          43          **         **         ** 
 
Total                            72            **         **         **         **         **         **         **         **         **         **         7          **          59          **         **         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         **           3%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    1            **         **         **         **         **         **         **         **         **         **         1          **           1          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **        11%         **           1%         **         **         ** 
 
TWITTER ---- social 
media site/app                    3            **         **         **         **         **         **         **         **         **         **         *          **           3          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         6%         **           5%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 3            **         **         **         **         **         **         **         **         **         **         -          **           3          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         -%         **           6%         **         **         ** 
 
YAHOO ---- search engine          2            **         **         **         **         **         **         **         **         **         **         -          **           -          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         -%         **           -%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 11            **         **         **         **         **         **         **         **         **         **         1          **           9          **         **         ** 
                                 16%           **         **         **         **         **         **         **         **         **         **        11%         **          16%         **         **         ** 
 
(Dont know / 
 Can't remember)                 11            **         **         **         **         **         **         **         **         **         **         1          **           9          **         **         ** 
                                 15%           **         **         **         **         **         **         **         **         **         **         9%         **          15%         **         **         ** 
 
NET - Video 
Sharing Site or App              11            **         **         **         **         **         **         **         **         **         **         1          **           9          **         **         ** 
                                 16%           **         **         **         **         **         **         **         **         **         **        11%         **          16%         **         **         ** 
 
NET - Search Engine               9            **         **         **         **         **         **         **         **         **         **         *          **           7          **         **         ** 
                                 13%           **         **         **         **         **         **         **         **         **         **         4%         **          11%         **         **         ** 
 
NET - Social 
Media Site or App                45            **         **         **         **         **         **         **         **         **         **         5          **          38          **         **         ** 
                                 62%           **         **         **         **         **         **         **         **         **         **        77%         **          64%         **         **         ** 
 
NET - Instant Messenger           8            **         **         **         **         **         **         **         **         **         **         *          **           7          **         **         ** 
                                 11%           **         **         **         **         **         **         **         **         **         **         8%         **          12%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81            **         **         **         **         **         **         **         **         **         **        22          **          65          **         **         ** 
 
Effective sample size            52            **         **         **         **         **         **         **         **         **         **        21          **          43          **         **         ** 
 
Total                            72            **         **         **         **         **         **         **         **         **         **         7          **          59          **         **         ** 
 
NET - News Site or App            2            **         **         **         **         **         **         **         **         **         **         -          **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         -%         **           4%         **         **         ** 
 
NET - Playing 
games on a site or app            2            **         **         **         **         **         **         **         **         **         **         -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         **           3%         **         **         ** 
 
NET - Email or 
another site or app               8            **         **         **         **         **         **         **         **         **         **         -          **           7          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         -%         **          12%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           38          **         **         **         **           **        50           45         29          **         **          24         29         27          ** 
 
Effective sample size            52           28          **         **         **         **           **        33           31         18          **         **          17         16         19          ** 
 
Total                            72           39          **         **         **         **           **        42           45         21          **         **          24         20         28          ** 
 
ASK.COM ---- 
search engine                     2            -          **         **         **         **           **         -            2          -          **         **           -          -          2          ** 
                                  2%           -%         **         **         **         **           **         -%           4%         -%         **         **           -%         -%         6%         ** 
 
EMAIL                             8            5          **         **         **         **           **         2            5          1          **         **           4          2          1          ** 
                                 10%          13%         **         **         **         **           **         4%          11%         3%         **         **          17%        10%         5%         ** 
 
FACEBOOK ---- 
social media site/app            42           27          **         **         **         **           **        26           22         15          **         **          18         11         13          ** 
                                 58%          70%         **         **         **         **           **        62%          49%        72%         **         **          75%        55%        48%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            3          **         **         **         **           **         3            3          1          **         **           1          1          2          ** 
                                  5%           7%         **         **         **         **           **         7%           7%         3%         **         **           4%         4%         7%         ** 
 
FACETIME ---- 
social media site/app             1            1          **         **         **         **           **         1            1          -          **         **           -          -          1          ** 
                                  2%           4%         **         **         **         **           **         3%           3%         -%         **         **           -%         -%         5%         ** 
 
GOOGLE ---- 
search engine                     7            3          **         **         **         **           **         4            6          1          **         **           2          *          5          ** 
                                 10%           8%         **         **         **         **           **         8%          14%         3%         **         **           9%         2%        17%         ** 
 
IMESSAGE ---- 
instant messenger                 *            *          **         **         **         **           **         *            *          -          **         **           -          *          -          ** 
                                  *%           1%         **         **         **         **           **         *%           *%         -%         **         **           -%         1%         -%         ** 
 
INSTAGRAM ---- 
social media site/app             2            1          **         **         **         **           **         1            1          1          **         **           -          1          *          ** 
                                  2%           2%         **         **         **         **           **         2%           1%         5%         **         **           -%         6%         2%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            -          **         **         **         **           **         1            -          -          **         **           -          -          -          ** 
                                  1%           -%         **         **         **         **           **         1%           -%         -%         **         **           -%         -%         -%         ** 
 
SNAPCHAT ---- 
instant messenger                 1            -          **         **         **         **           **         *            *          *          **         **           -          *          *          ** 
                                  1%           -%         **         **         **         **           **         *%           1%         1%         **         **           -%         1%         2%         ** 
 
STEAM ---- gaming                 2            -          **         **         **         **           **         -            2          -          **         **           -          -          2          ** 
                                  2%           -%         **         **         **         **           **         -%           4%         -%         **         **           -%         -%         6%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           38          **         **         **         **           **        50           45         29          **         **          24         29         27          ** 
 
Effective sample size            52           28          **         **         **         **           **        33           31         18          **         **          17         16         19          ** 
 
Total                            72           39          **         **         **         **           **        42           45         21          **         **          24         20         28          ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            -          **         **         **         **           **         2            2          -          **         **           -          -          2          ** 
                                  2%           -%         **         **         **         **           **         4%           4%         -%         **         **           -%         -%         6%         ** 
 
TIK TOK ---- social 
media site/app                    1            *          **         **         **         **           **         1            *          *          **         **           -          *          *          ** 
                                  1%           1%         **         **         **         **           **         2%           1%         2%         **         **           -%         2%         1%         ** 
 
TWITTER ---- social 
media site/app                    3            1          **         **         **         **           **         3            3          *          **         **           *          -          3          ** 
                                  5%           4%         **         **         **         **           **         8%           7%         2%         **         **           2%         -%        11%         ** 
 
WHATSAPP ---- 
instant messenger                 3            2          **         **         **         **           **         2            2          2          **         **           2          2          -          ** 
                                  5%           4%         **         **         **         **           **         4%           4%         8%         **         **           7%         9%         -%         ** 
 
YAHOO ---- search engine          2            1          **         **         **         **           **         1            2          -          **         **           -          -          2          ** 
                                  3%           1%         **         **         **         **           **         1%           5%         -%         **         **           -%         -%         8%         ** 
 
YOUTUBE ---- video 
sharing site/app                 11            1          **         **         **         **           **         5            9          2          **         **           2          4          5          ** 
                                 16%           4%         **         **         **         **           **        13%          19%        11%         **         **           8%        22%        18%         ** 
 
(Dont know / 
 Can't remember)                 11            8          **         **         **         **           **         7            8          2          **         **           3          4          4          ** 
                                 15%          20%         **         **         **         **           **        16%          19%        10%         **         **          13%        18%        15%         ** 
 
NET - Video 
Sharing Site or App              11            1          **         **         **         **           **         5            9          2          **         **           2          4          5          ** 
                                 16%           4%         **         **         **         **           **        13%          19%        11%         **         **           8%        22%        18%         ** 
 
NET - Search Engine               9            4          **         **         **         **           **         4            9          1          **         **           2          *          7          ** 
                                 13%          10%         **         **         **         **           **        10%          19%         3%         **         **           9%         2%        25%         ** 
 
NET - Social 
Media Site or App                45           28          **         **         **         **           **        29           24         16          **         **          18         11         16          ** 
                                 62%          72%         **         **         **         **           **        68%          53%        74%         **         **          75%        55%        57%         ** 
 
NET - Instant Messenger           8            5          **         **         **         **           **         5            5          2          **         **           3          3          2          ** 
                                 11%          12%         **         **         **         **           **        11%          11%        11%         **         **          11%        14%         8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           38          **         **         **         **           **        50           45         29          **         **          24         29         27          ** 
 
Effective sample size            52           28          **         **         **         **           **        33           31         18          **         **          17         16         19          ** 
 
Total                            72           39          **         **         **         **           **        42           45         21          **         **          24         20         28          ** 
 
NET - News Site or App            2            -          **         **         **         **           **         2            2          -          **         **           -          -          2          ** 
                                  3%           -%         **         **         **         **           **         5%           4%         -%         **         **           -%         -%         6%         ** 
 
NET - Playing 
games on a site or app            2            -          **         **         **         **           **         -            2          -          **         **           -          -          2          ** 
                                  2%           -%         **         **         **         **           **         -%           4%         -%         **         **           -%         -%         6%         ** 
 
NET - Email or 
another site or app               8            5          **         **         **         **           **         2            5          1          **         **           4          2          1          ** 
                                 10%          13%         **         **         **         **           **         4%          11%         3%         **         **          17%        10%         5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           78         78         60         71          **          81         81         73         74          -           81         81         66         59          - 
 
Effective sample size            52           50         50         39         46          **          52         52         46         47          -           52         52         40         39          - 
 
Total                            72           67         67         54         62          **          72         72         62         63          -           72         72         55         56          - 
 
ASK.COM ---- 
search engine                     2            2          2          -          2          **           2          2          -          -          -            2          2          2          -          - 
                                  2%           3%         3%         -%         3%         **           2%         2%         -%         -%         -%           2%         2%         3%         -%         -% 
 
EMAIL                             8            6          6          4          4          **           8          8          4          4          -            8          8          8          7          - 
                                 10%           9%         9%         7%         6%         **          10%        10%         6%         6%         -%          10%        10%        14%        12%         -% 
 
FACEBOOK ---- 
social media site/app            42           37         37         28         33          **          42         42         34         35          -           42         42         32         33          - 
                                 58%          55%        55%        51%        53%         **          58%        58%        55%        55%         -%          58%        58%        58%        60%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            4            4          4          3          4          **           4          4          4          4          -            4          4          3          2          - 
                                  5%           6%         6%         6%         6%         **           5%         5%         6%         6%         -%           5%         5%         6%         4%         -% 
 
FACETIME ---- 
social media site/app             1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  2%           2%         2%         3%         2%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
GOOGLE ---- 
search engine                     7            5          5          5          5          **           7          7          6          7          -            7          7          7          7          - 
                                 10%           8%         8%         9%         9%         **          10%        10%         9%        11%         -%          10%        10%        13%        12%         -% 
 
IMESSAGE ---- 
instant messenger                 *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
INSTAGRAM ---- 
social media site/app             2            2          2          *          1          **           2          2          1          1          -            2          2          1          1          - 
                                  2%           2%         2%         1%         1%         **           2%         2%         1%         1%         -%           2%         2%         1%         1%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            1          1          1          1          **           1          1          1          1          -            1          1          1          -          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                 1            1          1          *          1          **           1          1          1          1          -            1          1          1          1          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           78         78         60         71          **          81         81         73         74          -           81         81         66         59          - 
 
Effective sample size            52           50         50         39         46          **          52         52         46         47          -           52         52         40         39          - 
 
Total                            72           67         67         54         62          **          72         72         62         63          -           72         72         55         56          - 
 
STEAM ---- gaming                 2            2          2          -          2          **           2          2          -          -          -            2          2          2          -          - 
                                  2%           3%         3%         -%         3%         **           2%         2%         -%         -%         -%           2%         2%         3%         -%         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           3%         3%         3%         3%         **           2%         2%         3%         3%         -%           2%         2%         3%         3%         -% 
 
TIK TOK ---- social 
media site/app                    1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
TWITTER ---- social 
media site/app                    3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  5%           5%         5%         6%         5%         **           5%         5%         5%         5%         -%           5%         5%         6%         6%         -% 
 
WHATSAPP ---- 
instant messenger                 3            3          3          -          2          **           3          3          2          -          -            3          3          2          2          - 
                                  5%           5%         5%         -%         3%         **           5%         5%         3%         -%         -%           5%         5%         3%         3%         -% 
 
YAHOO ---- search engine          2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         3%         4%         **           3%         3%         4%         4%         -%           3%         3%         4%         4%         -% 
 
YOUTUBE ---- video 
sharing site/app                 11           11         11         11         11          **          11         11         11         11          -           11         11          8         10          - 
                                 16%          17%        17%        20%        18%         **          16%        16%        18%        18%         -%          16%        16%        14%        17%         -% 
 
(Dont know / 
 Can't remember)                 11           11         11         10         10          **          11         11         11         11          -           11         11          8          9          - 
                                 15%          16%        16%        19%        17%         **          15%        15%        17%        17%         -%          15%        15%        14%        17%         -% 
 
NET - Video 
Sharing Site or App              11           11         11         11         11          **          11         11         11         11          -           11         11          8         10          - 
                                 16%          17%        17%        20%        18%         **          16%        16%        18%        18%         -%          16%        16%        14%        17%         -% 
 
NET - Search Engine               9            8          8          5          8          **           9          9          6          8          -            9          9          9          7          - 
                                 13%          11%        11%         9%        12%         **          13%        13%        10%        12%         -%          13%        13%        17%        13%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           78         78         60         71          **          81         81         73         74          -           81         81         66         59          - 
 
Effective sample size            52           50         50         39         46          **          52         52         46         47          -           52         52         40         39          - 
 
Total                            72           67         67         54         62          **          72         72         62         63          -           72         72         55         56          - 
 
NET - Social 
Media Site or App                45           40         40         30         35          **          45         45         37         37          -           45         45         34         36          - 
                                 62%          59%        59%        55%        57%         **          62%        62%        59%        59%         -%          62%        62%        62%        64%         -% 
 
NET - Instant Messenger           8            8          8          4          6          **           8          8          6          4          -            8          8          6          5          - 
                                 11%          11%        11%         7%         9%         **          11%        11%         9%         7%         -%          11%        11%        10%         8%         -% 
 
NET - News Site or App            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         4%         4%         **           3%         3%         4%         4%         -%           3%         3%         4%         3%         -% 
 
NET - Playing 
games on a site or app            2            2          2          -          2          **           2          2          -          -          -            2          2          2          -          - 
                                  2%           3%         3%         -%         3%         **           2%         2%         -%         -%         -%           2%         2%         3%         -%         -% 
 
NET - Email or 
another site or app               8            6          6          4          4          **           8          8          4          4          -            8          8          8          7          - 
                                 10%           9%         9%         7%         6%         **          10%        10%         6%         6%         -%          10%        10%        14%        12%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           31         48           50         63         47         39         51           27         27          **         **          31         25          **         ** 
 
Effective sample size            52           21         30           31         40         30         25         32           16         19          **         **          20         18          **         ** 
 
Total                            72           30         40           43         54         41         35         44           19         29          **         **          26         27          **         ** 
 
ASK.COM ---- 
search engine                     2            -          2            2          2          -          2          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         4%           4%         3%         -%         5%         4%           -%         6%         **         **           -%         7%         **         ** 
 
EMAIL                             8            2          6            2          4          5          3          *            1          7          **         **           1          3          **         ** 
                                 10%           6%        14%           6%         8%        13%        10%         *%           3%        24%         **         **           2%        12%         **         ** 
 
FACEBOOK ---- 
social media site/app            42           16         26           24         30         28         24         24           14         17          **         **          17         11          **         ** 
                                 58%          54%        64%          55%        55%        67%        69%        55%          70%        57%         **         **          66%        41%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            *          3            1          2          2          2          2            *          2          **         **           1          2          **         ** 
                                  5%           2%         8%           2%         4%         5%         6%         4%           2%         7%         **         **           3%         7%         **         ** 
 
FACETIME ---- 
social media site/app             1            -          1            -          -          1          1          -            -          1          **         **           -          1          **         ** 
                                  2%           -%         3%           -%         -%         3%         4%         -%           -%         5%         **         **           -%         5%         **         ** 
 
GOOGLE ---- 
search engine                     7            *          7            4          6          2          3          2            -          3          **         **           2          5          **         ** 
                                 10%           1%        17%           8%        11%         4%         9%         4%           -%        12%         **         **           7%        18%         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            *          -            -          *          -          -          *            -          -          **         **           -          -          **         ** 
                                  *%           1%         -%           -%         *%         -%         -%         *%           -%         -%         **         **           -%         -%         **         ** 
 
INSTAGRAM ---- 
social media site/app             2            1          1            1          1          1          *          1            1          1          **         **           1          1          **         ** 
                                  2%           3%         2%           2%         2%         2%         1%         2%           3%         4%         **         **           2%         2%         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            -          1            -          -          -          -          -            1          -          **         **           1          -          **         ** 
                                  1%           -%         1%           -%         -%         -%         -%         -%           3%         -%         **         **           2%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           31         48           50         63         47         39         51           27         27          **         **          31         25          **         ** 
 
Effective sample size            52           21         30           31         40         30         25         32           16         19          **         **          20         18          **         ** 
 
Total                            72           30         40           43         54         41         35         44           19         29          **         **          26         27          **         ** 
 
SNAPCHAT ---- 
instant messenger                 1            -          1            *          *          *          *          *            *          *          **         **           *          *          **         ** 
                                  1%           -%         2%           1%         1%         1%         1%         1%           2%         *%         **         **           1%         1%         **         ** 
 
STEAM ---- gaming                 2            -          2            2          2          -          2          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         4%           4%         3%         -%         5%         4%           -%         6%         **         **           -%         7%         **         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            2          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  2%           6%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
TIK TOK ---- social 
media site/app                    1            1          -            1          1          1          1          1            -          1          **         **           -          *          **         ** 
                                  1%           2%         -%           2%         1%         2%         2%         2%           -%         3%         **         **           -%         1%         **         ** 
 
TWITTER ---- social 
media site/app                    3            *          3            *          2          2          2          2            -          3          **         **           -          3          **         ** 
                                  5%           1%         7%           1%         4%         4%         5%         5%           -%        10%         **         **           -%        11%         **         ** 
 
WHATSAPP ---- 
instant messenger                 3            -          3            2          3          3          3          2            -          3          **         **           -          -          **         ** 
                                  5%           -%         9%           4%         6%         8%        10%         4%           -%        12%         **         **           -%         -%         **         ** 
 
YAHOO ---- search engine          2            -          2            2          2          1          -          -            1          -          **         **           2          1          **         ** 
                                  3%           -%         6%           4%         4%         1%         -%         -%           3%         -%         **         **           7%         2%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 11            9          2            6         10          4          4          8            2          5          **         **           2          6          **         ** 
                                 16%          30%         6%          14%        18%        11%        12%        18%          11%        19%         **         **           7%        21%         **         ** 
 
(Dont know / 
 Can't remember)                 11            4          5            7          7          7          4          7            2          4          **         **           4          7          **         ** 
                                 15%          12%        13%          18%        13%        17%        12%        17%          12%        12%         **         **          15%        24%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           31         48           50         63         47         39         51           27         27          **         **          31         25          **         ** 
 
Effective sample size            52           21         30           31         40         30         25         32           16         19          **         **          20         18          **         ** 
 
Total                            72           30         40           43         54         41         35         44           19         29          **         **          26         27          **         ** 
 
NET - Video 
Sharing Site or App              11            9          2            6         10          4          4          8            2          5          **         **           2          6          **         ** 
                                 16%          30%         6%          14%        18%        11%        12%        18%          11%        19%         **         **           7%        21%         **         ** 
 
NET - Search Engine               9            *          9            5          8          2          5          4            1          5          **         **           2          7          **         ** 
                                 13%           1%        23%          13%        15%         5%        14%         8%           3%        18%         **         **           7%        26%         **         ** 
 
NET - Social 
Media Site or App                45           17         28           25         33         29         25         27           14         19          **         **          17         13          **         ** 
                                 62%          56%        69%          58%        60%        70%        71%        61%          70%        65%         **         **          66%        50%         **         ** 
 
NET - Instant Messenger           8            1          7            3          6          6          6          4            *          5          **         **           1          2          **         ** 
                                 11%           2%        17%           6%        11%        14%        16%         9%           2%        19%         **         **           3%         7%         **         ** 
 
NET - News Site or App            2            2          1            -          -          -          -          -            1          -          **         **           1          -          **         ** 
                                  3%           6%         1%           -%         -%         -%         -%         -%           3%         -%         **         **           2%         -%         **         ** 
 
NET - Playing 
games on a site or app            2            -          2            2          2          -          2          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         4%           4%         3%         -%         5%         4%           -%         6%         **         **           -%         7%         **         ** 
 
NET - Email or 
another site or app               8            2          6            2          4          5          3          *            1          7          **         **           1          3          **         ** 
                                 10%           6%        14%           6%         8%        13%        10%         *%           3%        24%         **         **           2%        12%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   81            ** 
 
Effective sample size            52            ** 
 
Total                            72            ** 
 
ASK.COM ---- 
search engine                     2            ** 
                                  2%           ** 
 
EMAIL                             8            ** 
                                 10%           ** 
 
FACEBOOK ---- 
social media site/app            42            ** 
                                 58%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            ** 
                                  5%           ** 
 
FACETIME ---- 
social media site/app             1            ** 
                                  2%           ** 
 
GOOGLE ---- 
search engine                     7            ** 
                                 10%           ** 
 
IMESSAGE ---- 
instant messenger                 *            ** 
                                  *%           ** 
 
INSTAGRAM ---- 
social media site/app             2            ** 
                                  2%           ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            ** 
                                  1%           ** 
 
SNAPCHAT ---- 
instant messenger                 1            ** 
                                  1%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   81            ** 
 
Effective sample size            52            ** 
 
Total                            72            ** 
 
STEAM ---- gaming                 2            ** 
                                  2%           ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            ** 
                                  2%           ** 
 
TIK TOK ---- social 
media site/app                    1            ** 
                                  1%           ** 
 
TWITTER ---- social 
media site/app                    3            ** 
                                  5%           ** 
 
WHATSAPP ---- 
instant messenger                 3            ** 
                                  5%           ** 
 
YAHOO ---- search engine          2            ** 
                                  3%           ** 
 
YOUTUBE ---- video 
sharing site/app                 11            ** 
                                 16%           ** 
 
(Dont know / 
 Can't remember)                 11            ** 
                                 15%           ** 
 
NET - Video 
Sharing Site or App              11            ** 
                                 16%           ** 
 
NET - Search Engine               9            ** 
                                 13%           ** 
 
NET - Social 
Media Site or App                45            ** 
                                 62%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   81            ** 
 
Effective sample size            52            ** 
 
Total                            72            ** 
 
NET - Instant Messenger           8            ** 
                                 11%           ** 
 
NET - News Site or App            2            ** 
                                  3%           ** 
 
NET - Playing 
games on a site or app            2            ** 
                                  2%           ** 
 
NET - Email or 
another site or app               8            ** 
                                 10%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           61         65         54         33         73         61         41         30         21          **        58          ** 
 
Effective sample size            52           39         43         37         23         47         39         28         22         13          **        38          ** 
 
Total                            72           55         60         53         31         65         51         37         32         16          **        51          ** 
 
ASK.COM ---- 
search engine                     2            -          2          2          2          2          -          -          -          2          **         -          ** 
                                  2%           -%         3%         3%         6%         3%         -%         -%         -%        11%         **         -%         ** 
 
EMAIL                             8            6          6          5          1          6          2          1          5          -          **         3          ** 
                                 10%          10%        10%         9%         4%         9%         4%         4%        16%         -%         **         6%         ** 
 
FACEBOOK ---- 
social media site/app            42           30         33         28         14         37         31         21         18          5          **        28          ** 
                                 58%          55%        54%        52%        46%        57%        60%        57%        55%        32%         **        54%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            3          3          3          2          4          4          3          2          -          **         4          ** 
                                  5%           5%         5%         5%         8%         6%         7%         8%         7%         -%         **         7%         ** 
 
FACETIME ---- 
social media site/app             1            1          1          1          1          1          1          1          1          -          **         1          ** 
                                  2%           2%         2%         3%         4%         2%         3%         4%         4%         -%         **         3%         ** 
 
GOOGLE ---- 
search engine                     7            7          6          6          2          5          3          5          6          2          **         7          ** 
                                 10%          12%        11%        12%         7%         8%         6%        14%        20%        11%         **        14%         ** 
 
IMESSAGE ---- 
instant messenger                 *            *          *          *          *          -          *          -          -          *          **         -          ** 
                                  *%           *%         *%         *%         1%         -%         *%         -%         -%         1%         **         -%         ** 
 
INSTAGRAM ---- 
social media site/app             2            1          2          1          1          2          2          1          *          *          **         2          ** 
                                  2%           2%         3%         2%         3%         2%         3%         3%         1%         3%         **         3%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           61         65         54         33         73         61         41         30         21          **        58          ** 
 
Effective sample size            52           39         43         37         23         47         39         28         22         13          **        38          ** 
 
Total                            72           55         60         53         31         65         51         37         32         16          **        51          ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            -          -          -          -          -          -          -          -          -          **         -          ** 
                                  1%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
SNAPCHAT ---- 
instant messenger                 1            1          1          1          *          *          *          *          *          *          **         1          ** 
                                  1%           1%         1%         1%         *%         1%         1%         1%         1%         2%         **         1%         ** 
 
STEAM ---- gaming                 2            -          2          2          2          2          -          -          -          2          **         -          ** 
                                  2%           -%         3%         3%         6%         3%         -%         -%         -%        11%         **         -%         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            2          2          2          2          2          2          2          2          -          **         2          ** 
                                  2%           3%         3%         3%         5%         3%         3%         5%         5%         -%         **         3%         ** 
 
TIK TOK ---- social 
media site/app                    1            1          1          *          *          1          *          1          1          1          **         1          ** 
                                  1%           1%         1%         1%         1%         1%         1%         2%         2%         4%         **         1%         ** 
 
TWITTER ---- social 
media site/app                    3            3          3          3          1          3          3          3          3          -          **         3          ** 
                                  5%           6%         6%         6%         4%         5%         7%         9%         9%         -%         **         7%         ** 
 
WHATSAPP ---- 
instant messenger                 3            3          -          2          -          2          2          -          -          -          **         -          ** 
                                  5%           6%         -%         3%         -%         3%         3%         -%         -%         -%         **         -%         ** 
 
YAHOO ---- search engine          2            2          2          2          1          2          1          2          2          -          **         2          ** 
                                  3%           3%         4%         3%         2%         4%         1%         5%         6%         -%         **         5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           61         65         54         33         73         61         41         30         21          **        58          ** 
 
Effective sample size            52           39         43         37         23         47         39         28         22         13          **        38          ** 
 
Total                            72           55         60         53         31         65         51         37         32         16          **        51          ** 
 
YOUTUBE ---- video 
sharing site/app                 11           10         11         11          5         11         11          6          6          *          **         9          ** 
                                 16%          18%        18%        21%        16%        17%        22%        16%        18%         3%         **        18%         ** 
 
(Dont know / 
 Can't remember)                 11           11         10          9          8         10          6          7          6          8          **         9          ** 
                                 15%          20%        17%        17%        26%        16%        12%        17%        19%        49%         **        17%         ** 
 
NET - Video 
Sharing Site or App              11           10         11         11          5         11         11          6          6          *          **         9          ** 
                                 16%          18%        18%        21%        16%        17%        22%        16%        18%         3%         **        18%         ** 
 
NET - Search Engine               9            7          9          8          4          8          4          5          6          4          **         8          ** 
                                 13%          12%        15%        16%        14%        12%         7%        14%        20%        22%         **        15%         ** 
 
NET - Social 
Media Site or App                45           33         35         30         14         39         33         24         20          6          **        31          ** 
                                 62%          60%        59%        57%        46%        60%        64%        64%        62%        36%         **        60%         ** 
 
NET - Instant Messenger           8            7          3          5          3          6          6          3          3          *          **         4          ** 
                                 11%          12%         5%        10%         8%         8%        11%         9%         8%         3%         **         8%         ** 
 
NET - News Site or App            2            2          2          2          2          2          2          2          2          -          **         2          ** 
                                  3%           3%         3%         3%         5%         3%         3%         5%         5%         -%         **         3%         ** 
 
NET - Playing 
games on a site or app            2            -          2          2          2          2          -          -          -          2          **         -          ** 
                                  2%           -%         3%         3%         6%         3%         -%         -%         -%        11%         **         -%         ** 
 
NET - Email or 
another site or app               8            6          6          5          1          6          2          1          5          -          **         3          ** 
                                 10%          10%        10%         9%         4%         9%         4%         4%        16%         -%         **         6%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           71         32         25          **        56         29         47          **         **         **         **        60         69          **         **         ** 
 
Effective sample size            52           45         19         16          **        37         19         32          **         **         **         **        39         44          **         **         ** 
 
Total                            72           62         22         24          **        50         28         45          **         **         **         **        54         60          **         **         ** 
 
ASK.COM ---- 
search engine                     2            2          2          -          **         2          -          2          **         **         **         **         2          2          **         **         ** 
                                  2%           3%         8%         -%         **         4%         -%         4%         **         **         **         **         3%         3%         **         **         ** 
 
EMAIL                             8            8          1          2          **         4          4          3          **         **         **         **         7          4          **         **         ** 
                                 10%          12%         6%         8%         **         8%        14%         8%         **         **         **         **        13%         6%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            42           40         14         10          **        28         16         23          **         **         **         **        32         32          **         **         ** 
                                 58%          66%        62%        40%         **        57%        58%        51%         **         **         **         **        59%        54%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            4          2          *          **         1          *          3          **         **         **         **         3          4          **         **         ** 
                                  5%           6%        10%         1%         **         3%         1%         6%         **         **         **         **         6%         6%         **         **         ** 
 
FACETIME ---- 
social media site/app             1            1          1          -          **         -          -          1          **         **         **         **         1          1          **         **         ** 
                                  2%           2%         6%         -%         **         -%         -%         3%         **         **         **         **         3%         2%         **         **         ** 
 
GOOGLE ---- 
search engine                     7            5          3          4          **         5          5          6          **         **         **         **         5          7          **         **         ** 
                                 10%           8%        13%        15%         **        11%        19%        14%         **         **         **         **         9%        12%         **         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            *          *          -          **         *          -          -          **         **         **         **         *          *          **         **         ** 
                                  *%           *%         1%         -%         **         *%         -%         -%         **         **         **         **         *%         *%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             2            2          2          *          **         1          -          1          **         **         **         **         1          2          **         **         ** 
                                  2%           3%         7%         2%         **         2%         -%         3%         **         **         **         **         2%         3%         **         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            -          -          -          **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  1%           -%         -%         -%         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 1            *          *          *          **         1          *          1          **         **         **         **         1          1          **         **         ** 
                                  1%           1%         2%         1%         **         2%         2%         2%         **         **         **         **         1%         1%         **         **         ** 
 
STEAM ---- gaming                 2            2          2          -          **         2          -          2          **         **         **         **         2          2          **         **         ** 
                                  2%           3%         8%         -%         **         4%         -%         4%         **         **         **         **         3%         3%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           71         32         25          **        56         29         47          **         **         **         **        60         69          **         **         ** 
 
Effective sample size            52           45         19         16          **        37         19         32          **         **         **         **        39         44          **         **         ** 
 
Total                            72           62         22         24          **        50         28         45          **         **         **         **        54         60          **         **         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            -          -          2          **         2          -          2          **         **         **         **         2          2          **         **         ** 
                                  2%           -%         -%         7%         **         3%         -%         4%         **         **         **         **         3%         3%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    1            1          1          *          **         *          -          *          **         **         **         **         1          1          **         **         ** 
                                  1%           1%         3%         2%         **         1%         -%         1%         **         **         **         **         1%         1%         **         **         ** 
 
TWITTER ---- social 
media site/app                    3            2          2          2          **         2          2          3          **         **         **         **         3          3          **         **         ** 
                                  5%           3%         8%         8%         **         4%         7%         7%         **         **         **         **         6%         6%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 3            3          -          -          **         2          2          -          **         **         **         **         2          -          **         **         ** 
                                  5%           6%         -%         -%         **         3%         6%         -%         **         **         **         **         3%         -%         **         **         ** 
 
YAHOO ---- search engine          2            1          1          2          **         2          2          2          **         **         **         **         1          2          **         **         ** 
                                  3%           1%         2%         7%         **         5%         6%         5%         **         **         **         **         1%         4%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 11            8          2          9          **         7          4          9          **         **         **         **        10         11          **         **         ** 
                                 16%          13%        10%        36%         **        14%        15%        20%         **         **         **         **        18%        19%         **         **         ** 
 
(Dont know / 
 Can't remember)                 11            8          3          4          **         9          6          8          **         **         **         **         8          9          **         **         ** 
                                 15%          14%        15%        17%         **        18%        20%        19%         **         **         **         **        15%        14%         **         **         ** 
 
NET - Video 
Sharing Site or App              11            8          2          9          **         7          4          9          **         **         **         **        10         11          **         **         ** 
                                 16%          13%        10%        36%         **        14%        15%        20%         **         **         **         **        18%        19%         **         **         ** 
 
NET - Search Engine               9            7          5          4          **         8          5          9          **         **         **         **         7          9          **         **         ** 
                                 13%          11%        23%        15%         **        15%        19%        19%         **         **         **         **        13%        16%         **         **         ** 
 
NET - Social 
Media Site or App                45           41         15         11          **        30         18         25          **         **         **         **        34         35          **         **         ** 
                                 62%          67%        65%        47%         **        61%        65%        55%         **         **         **         **        63%        59%         **         **         ** 
 
NET - Instant Messenger           8            7          3          *          **         4          2          3          **         **         **         **         6          4          **         **         ** 
                                 11%          12%        11%         1%         **         7%         8%         7%         **         **         **         **        10%         7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   81           71         32         25          **        56         29         47          **         **         **         **        60         69          **         **         ** 
 
Effective sample size            52           45         19         16          **        37         19         32          **         **         **         **        39         44          **         **         ** 
 
Total                            72           62         22         24          **        50         28         45          **         **         **         **        54         60          **         **         ** 
 
NET - News Site or App            2            -          -          2          **         2          -          2          **         **         **         **         2          2          **         **         ** 
                                  3%           -%         -%         7%         **         3%         -%         4%         **         **         **         **         3%         3%         **         **         ** 
 
NET - Playing 
games on a site or app            2            2          2          -          **         2          -          2          **         **         **         **         2          2          **         **         ** 
                                  2%           3%         8%         -%         **         4%         -%         4%         **         **         **         **         3%         3%         **         **         ** 
 
NET - Email or 
another site or app               8            8          1          2          **         4          4          3          **         **         **         **         7          4          **         **         ** 
                                 10%          12%         6%         8%         **         8%        14%         8%         **         **         **         **        13%         6%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   81           58          -          ** 
 
Effective sample size            52           36          -          ** 
 
Total                            72           46          -          ** 
 
ASK.COM ---- 
search engine                     2            -          -          ** 
                                  2%           -%         -%         ** 
 
EMAIL                             8            6          -          ** 
                                 10%          12%         -%         ** 
 
FACEBOOK ---- 
social media site/app            42           35g         -          ** 
                                 58%          75%         -%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            3          -          ** 
                                  5%           6%         -%         ** 
 
FACETIME ---- 
social media site/app             1            1          -          ** 
                                  2%           3%         -%         ** 
 
GOOGLE ---- 
search engine                     7            5          -          ** 
                                 10%          11%         -%         ** 
 
IMESSAGE ---- 
instant messenger                 *            -          -          ** 
                                  *%           -%         -%         ** 
 
INSTAGRAM ---- 
social media site/app             2            2          -          ** 
                                  2%           4%         -%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                1            -          -          ** 
                                  1%           -%         -%         ** 
 
SNAPCHAT ---- 
instant messenger                 1            *          -          ** 
                                  1%           1%         -%         ** 
 
STEAM ---- gaming                 2            -          -          ** 
                                  2%           -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   81           58          -          ** 
 
Effective sample size            52           36          -          ** 
 
Total                            72           46          -          ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            -          -          ** 
                                  2%           -%         -%         ** 
 
TIK TOK ---- social 
media site/app                    1            1          -          ** 
                                  1%           2%         -%         ** 
 
TWITTER ---- social 
media site/app                    3            2          -          ** 
                                  5%           4%         -%         ** 
 
WHATSAPP ---- 
instant messenger                 3            -          -          ** 
                                  5%           -%         -%         ** 
 
YAHOO ---- search engine          2            1          -          ** 
                                  3%           1%         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                 11            4          -          ** 
                                 16%           9%         -%         ** 
 
(Dont know / 
 Can't remember)                 11            5          -          ** 
                                 15%          10%         -%         ** 
 
NET - Video 
Sharing Site or App              11            4          -          ** 
                                 16%           9%         -%         ** 
 
NET - Search Engine               9            6          -          ** 
                                 13%          12%         -%         ** 
 
NET - Social 
Media Site or App                45           36          -          ** 
                                 62%          77%         -%         ** 
 
NET - Instant Messenger           8            3          -          ** 
                                 11%           6%         -%         ** 
 
NET - News Site or App            2            -          -          ** 
                                  3%           -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 210 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Fake images/fake videos, e.g. deep fake videos 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Fake images/fake videos, e.g. deep fake videos 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   81           58          -          ** 
 
Effective sample size            52           36          -          ** 
 
Total                            72           46          -          ** 
 
NET - Playing 
games on a site or app            2            -          -          ** 
                                  2%           -%         -%         ** 
 
NET - Email or 
another site or app               8            6          -          ** 
                                 10%          12%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 211 
<C5> How often do you experience Spam emails when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          128        166           32         49         57         44         57         40          **          81        101        112           69         99         56         70 
 
Effective sample size           181           78        104           18         29         38         27         38         24          **          48         64         71           44         62         36         39 
 
Total                           260          119        141           21         39         54         34         57         35          **          61         88        111           66         87         49         59 
 
Daily/ most days                 97           30--       67++A        12         17         21         13         18         14          **          29         35         34           22         32         19         24 
                                 37%          25%        48%          57%        43%        39%        39%        32%        41%         **          48%        39%        30%          34%        37%        40%        40% 
 
Weekly/ most weeks               68           34         34            4          7         16          8         16          7          **          11         24         33           22         25          8         13 
                                 26%          29%        24%          17%        18%        30%        24%        28%        21%         **          18%        28%        29%          33%        29%        16%        23% 
 
Monthly/ most months             35           20         15            3          6          5          4         11          4          **           9          9         17           11         12          9          3 
                                 14%          17%        10%          14%        16%        10%        12%        18%        11%         **          15%        11%        15%          16%        14%        18%         6% 
 
Less often than 
once a month                     52           30         22            3          8          9          7         11          9          **          10         16         26           11         16          9         17 
                                 20%          25%        16%          12%        20%        18%        20%        19%        26%         **          17%        19%        23%          17%        18%        18%        28% 
 
(Prefer not to answer)            -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
(Don't know)                      7            4          4            -          1          2          2          2          *          **           1          4          2            -          1          4+a        2 
                                  3%           3%         3%           -%         4%         3%         5%         3%         1%         **           2%         4%         2%           -%         2%         9%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 211 (continuation) 
<C5> How often do you experience Spam emails when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  294          168        126           29         41         53        100        194          277          ** 
 
Effective sample size           181          106         75           18         25         34         65        116          169          ** 
 
Total                           260          153        108           24         32         47         89        171          241          ** 
 
Daily/ most days                 97           54         43           13         11         20         40         58           92          ** 
                                 37%          36%        40%          55%        34%        43%        44%        34%          38%         ** 
 
Weekly/ most weeks               68           47         21            7         11         10         20         48           58          ** 
                                 26%          31%        20%          28%        34%        21%        22%        28%          24%         ** 
 
Monthly/ most months             35           23         12            2          3          4         11         24           35          ** 
                                 14%          15%        11%          10%         8%         9%        12%        14%          15%         ** 
 
Less often than 
once a month                     52           27         25            2          6         10         16         37           48          ** 
                                 20%          18%        24%           7%        19%        21%        18%        21%          20%         ** 
 
(Prefer not to answer)            -            -          -            -          -          -          -          -            -          ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         ** 
 
(Don't know)                      7            1          6            -          1          3          3          4            7          ** 
                                  3%           1%         5%           -%         4%         7%         4%         2%           3%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 211 (continuation) 
<C5> How often do you experience Spam emails when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294            **         **         **        22          **         **        26          **         **        32         89         50          243         51         32          ** 
 
Effective sample size           181            **         **         **        22          **         **        26          **         **        32         86         50          153         28         19          ** 
 
Total                           260            **         **         **        40          **         **        43          **         **         6         25         23          223         37         25          ** 
 
Daily/ most days                 97            **         **         **        14          **         **        23          **         **         3+l       10          8           81         16          9          ** 
                                 37%           **         **         **        35%         **         **        54%         **         **        56%        41%        34%          36%        45%        35%         ** 
 
Weekly/ most weeks               68            **         **         **        13          **         **         9          **         **         1          4          8k          58         10          7          ** 
                                 26%           **         **         **        33%         **         **        20%         **         **        18%        17%        34%          26%        28%        28%         ** 
 
Monthly/ most months             35            **         **         **         7          **         **         3          **         **         1          2          4           29          6          6          ** 
                                 14%           **         **         **        18%         **         **         7%         **         **        16%         9%        18%          13%        17%        23%         ** 
 
Less often than 
once a month                     52            **         **         **         6          **         **         8          **         **         1          9++jL      3           49          4          4          ** 
                                 20%           **         **         **        14%         **         **        19%         **         **        10%        34%        12%          22%        10%        14%         ** 
 
(Prefer not to answer)            -            **         **         **         -          **         **         -          **         **         -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           -%         -%         -%         ** 
 
(Don't know)                      7            **         **         **         -          **         **         -          **         **         -          -          *            7          -          -          ** 
                                  3%           **         **         **         -%         **         **         -%         **         **         -%         -%         2%           3%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 211 (continuation) 
<C5> How often do you experience Spam emails when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          109         35        107          **         **          61        162          141        111         42          **          90        129         75          - 
 
Effective sample size           181           72         19         62          **         **          33         99           89         69         24          **          62         77         43          - 
 
Total                           260           98         28         90          **         **          48        134          126        101         33          **          98        107         55          - 
 
Daily/ most days                 97           38         13         32          **         **          18         61+          50         41          6          **          36         38         24          - 
                                 37%          39%        45%        36%         **         **          38%        45%          40%        40%        19%         **          36%        35%        43%         -% 
 
Weekly/ most weeks               68           28          8         18          **         **          10         30           33         26          9          **          24         27         17          - 
                                 26%          29%        28%        20%         **         **          21%        23%          26%        25%        28%         **          24%        26%        30%         -% 
 
Monthly/ most months             35           12          2         14          **         **           5         18           17         10          8          **           8         19          8          - 
                                 14%          12%         8%        15%         **         **          10%        14%          14%        10%        24%         **           8%        18%        14%         -% 
 
Less often than 
once a month                     52           16          3         24          **         **          15         21           24         21          8          **          27         18          7          - 
                                 20%          17%        12%        27%         **         **          30%        16%          19%        21%        23%         **          28%        17%        12%         -% 
 
(Prefer not to answer)            -            -          -          -          **         **           -          -            -          -          -          **           -          -          -          - 
                                  -%           -%         -%         -%         **         **           -%         -%           -%         -%         -%         **           -%         -%         -%         -% 
 
(Don't know)                      7            3          2          2          **         **           *          3            2          4          2          **           4          4          -          - 
                                  3%           3%         7%         3%         **         **           1%         2%           1%         4%         6%         **           4%         4%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3064 
Table 211 (continuation) 
<C5> How often do you experience Spam emails when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          269        260        159        180          **         294        249        294        271          -          294        202        294        201          - 
 
Effective sample size           181          161        156         94        106          **         181        154        181        169          -          181        121        181        113          - 
 
Total                           260          226        220        129        140          **         260        212        260        241          -          260        170        260        148          - 
 
Daily/ most days                 97           84         84         38-        48          **          97         88         97         91          -           97         72         97         63          - 
                                 37%          37%        38%        29%        34%         **          37%        42%        37%        38%         -%          37%        42%        37%        42%         -% 
 
Weekly/ most weeks               68           62         61         41         38          **          68         56         68         62          -           68         46         68         39          - 
                                 26%          28%        28%        32%        27%         **          26%        26%        26%        25%         -%          26%        27%        26%        27%         -% 
 
Monthly/ most months             35           25         25         11-        10--        **          35         29         35         34          -           35         14--       35         19          - 
                                 14%          11%        11%         8%         7%         **          14%        14%        14%        14%         -%          14%         8%        14%        13%         -% 
 
Less often than 
once a month                     52           47         45         33         38+         **          52         36         52         48          -           52         33         52         22-         - 
                                 20%          21%        20%        25%        27%         **          20%        17%        20%        20%         -%          20%        20%        20%        15%         -% 
 
(Prefer not to answer)            -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                      7            7          5          7+         7+         **           7          4          7          7          -            7          5          7          5          - 
                                  3%           3%         2%         6%         5%         **           3%         2%         3%         3%         -%           3%         3%         3%         4%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 211 (continuation) 
<C5> How often do you experience Spam emails when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294           99        191          202        223        183        142        198          144         98         30         22          155         95         30          ** 
 
Effective sample size           181           55        125          123        138        111         88        119           84         64         22         13           97         59         18          ** 
 
Total                           260           68        188          175        200        162        127        170          117         95         34         14          142         87         24          ** 
 
Daily/ most days                 97           30         66           69         82         65         50         63           34-        42         13          8           44-        36         12          ** 
                                 37%          44%        35%          40%        41%        40%        40%        37%          29%        45%        38%        55%          31%        42%        48%         ** 
 
Weekly/ most weeks               68           17         51           46         53         39         34         50           34         22         11          2           43         19          6          ** 
                                 26%          25%        27%          26%        27%        24%        26%        30%          29%        23%        31%        11%          30%        21%        24%         ** 
 
Monthly/ most months             35            7         28           17-        21-        18         12         20            9-        18a         7          1           18         14          3          ** 
                                 14%          10%        15%          10%        11%        11%         9%        12%           8%        19%        21%         7%          12%        16%        12%         ** 
 
Less often than 
once a month                     52           14         38           39         39         35         31         35           36++B       9--        3          4           34         14          4          ** 
                                 20%          20%        20%          22%        20%        22%        24%        21%          31%         9%        10%        27%          24%        16%        17%         ** 
 
(Prefer not to answer)            -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
(Don't know)                      7            -          5            4          4          5          --         2-           4          4          -          -            4          4          -          ** 
                                  3%           -%         3%           2%         2%         3%         -%         1%           3%         4%         -%         -%           3%         4%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 211 (continuation) 
<C5> How often do you experience Spam emails when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  294            ** 
 
Effective sample size           181            ** 
 
Total                           260            ** 
 
Daily/ most days                 97            ** 
                                 37%           ** 
 
Weekly/ most weeks               68            ** 
                                 26%           ** 
 
Monthly/ most months             35            ** 
                                 14%           ** 
 
Less often than 
once a month                     52            ** 
                                 20%           ** 
 
(Prefer not to answer)            -            ** 
                                  -%           ** 
 
(Don't know)                      7            ** 
                                  3%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 211 (continuation) 
<C5> How often do you experience Spam emails when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          179        158        214         98        230        182        150        106         74         42        186         62 
 
Effective sample size           181          104         97        131         62        140        114         95         63         40         21        112         32 
 
Total                           260          143        134        184         88        197        159        136         89         45         22        157         43 
 
Daily/ most days                 97           50         59         69         39         79         67         57         37         18          8         70+        14 
                                 37%          35%        44%        37%        44%        40%        42%        42%        42%        39%        37%        45%        34% 
 
Weekly/ most weeks               68           32         33         60++       18         44-        44         35         23          8          6         49         11 
                                 26%          23%        24%        33%        21%        22%        28%        25%        26%        18%        26%        31%        26% 
 
Monthly/ most months             35           22         15         22         13         26         15         16          5-         8g         1         21          6 
                                 14%          16%        11%        12%        15%        13%        10%        11%         6%        18%         5%        13%        14% 
 
Less often than 
once a month                     52           33J        21         31         14         42J        27         29j        22J        11J         7         15--        9 
                                 20%          23%        16%        17%        16%        22%        17%        21%        25%        25%        32%         9%        21% 
 
(Prefer not to answer)            -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      7            5          7f         2-         4f         7          5          --         2          -          -          2          2f 
                                  3%           4%         5%         1%         5%         3%         3%         -%         2%         -%         -%         1%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 211 (continuation) 
<C5> How often do you experience Spam emails when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          222        128         91         67        231        111        175         59         61         31         27        184        219          **        56          ** 
 
Effective sample size           181          135         74         56         43        150         65        113         32         38         18         16        118        133          **        34          ** 
 
Total                           260          190         93         82         57        216         96        160         40         52         27         24        170        184          **        52          ** 
 
Daily/ most days                 97           71         37         33         22         84         32         69+        19         22          9         12         72         78+         **        28+         ** 
                                 37%          38%        40%        40%        38%        39%        34%        43%        47%        43%        35%        51%        42%        42%         **        54%         ** 
 
Weekly/ most weeks               68           48         22         23         17         59         25         42         11         14          8          8         44         47          **        12          ** 
                                 26%          25%        24%        28%        31%        28%        26%        26%        29%        26%        28%        34%        26%        26%         **        24%         ** 
 
Monthly/ most months             35           24         12          9         10         31         17         19          3          9          4          2         20         17--        **         3          ** 
                                 14%          12%        13%        10%        17%        14%        18%        12%         7%        18%        13%         8%        12%         9%         **         6%         ** 
 
Less often than 
once a month                     52           41         18         18          8         36--       22         24-         7          7          7          2         30         37          **         6          ** 
                                 20%          21%        19%        22%        14%        17%        23%        15%        17%        13%        24%         8%        17%        20%         **        12%         ** 
 
(Prefer not to answer)            -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
(Don't know)                      7            7          4          -          -          6          -          6          -          -          -          -          5          5          **         2          ** 
                                  3%           4%         4%         -%         -%         3%         -%         4%         -%         -%         -%         -%         3%         3%         **         4%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 211 (continuation) 
<C5> How often do you experience Spam emails when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  294          176          **         - 
 
Effective sample size           181          106          **         - 
 
Total                           260          149          **         - 
 
Daily/ most days                 97           68++        **         - 
                                 37%          46%         **         -% 
 
Weekly/ most weeks               68           33          **         - 
                                 26%          22%         **         -% 
 
Monthly/ most months             35           12-         **         - 
                                 14%           8%         **         -% 
 
Less often than 
once a month                     52           29          **         - 
                                 20%          19%         **         -% 
 
(Prefer not to answer)            -            -          **         - 
                                  -%           -%         **         -% 
 
(Don't know)                      7            7          **         - 
                                  3%           5%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 212 
<C6> What impact has this had on you.... Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          128        166           32         49         57         44         57         40          **          81        101        112           69         99         56         70 
 
Effective sample                181           78        104           18         29         38         27         38         24          **          48         64         71           44         62         36         39 
 
Total                           260          119        141           21         39         54         34         57         35          **          61         88        111           66         87         49         59 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         21           11         10            2          2          9+         3          4          2          **           4         12          5            8          6          2          6 
                                  8%          10%         7%          10%         4%        17%         7%         7%         5%         **           6%        13%         5%          12%         6%         4%        10% 
 
2                  (2.0)         20            8         12            4          4          3          2          7          *          **           8          5          7            1         11a         3          5 
                                  8%           7%         8%          19%         9%         5%         7%        12%         1%         **          12%         6%         7%           1%        13%         6%         8% 
 
3                  (3.0)         30            8-        23+a          3          1          6          6         10          3          **           4         12         15            8         11          8          3 
                                 12%           6%        16%          12%         4%        11%        17%        17%         7%         **           7%        13%        13%          12%        13%        17%         6% 
 
4                  (4.0)         69           34         35            5         10         14          8         12         15          **          15         22         32           16         21         13         18 
                                 26%          28%        25%          22%        26%        26%        23%        21%        42%         **          25%        25%        29%          25%        24%        27%        31% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        113           55         58            6         21         22         14         23         16          **          27         36         50           31         36         21         25 
                                 43%          46%        41%          28%        54%        41%        41%        40%        45%         **          45%        41%        45%          48%        42%        42%        42% 
 
It has had 
no impact                         5            3          2            2          1          -          -          2          -          **           3+         -          2            2          1          -          2 
                                  2%           3%         1%           8%         4%         -%         -%         3%         -%         **           5%         -%         1%           2%         2%         -%         3% 
 
Don't know                        2            -          2            -          -          -          2          -          -          **           -          2          -            -          -          2+         - 
                                  1%           -%         1%           -%         -%         -%         5%         -%         -%         **           -%         2%         -%           -%         -%         4%         -% 
 
Refused                           -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Net: low impact                  72           27         44            9          6         18         11         21          5          **          15         29         28           16         28         13         14 
                                 27%          23%        31%          41%        16%        33%        31%        36%        13%         **          25%        32%        25%          25%        33%        27%        24% 
 
Net: High impact                182           89         93           11         31         36         22         35         31          **          42         58         82           48         57         34         43 
                                 70%          74%        66%          51%        80%        67%        64%        61%        87%         **          69%        66%        74%          73%        66%        69%        73% 
 
Mean Score                      3.9          4.0        3.9          3.4        4.2a       3.7        3.9        3.8        4.2a         **         3.9        3.8        4.0          4.0        3.8        4.0        3.9 
                                                                                                                                         a 
Standard deviation             1.28         1.31       1.25         1.43       1.15       1.48       1.28       1.30        .98          **        1.30       1.41       1.15         1.33       1.29       1.14       1.32 
Standard error                  .10          .15        .12          .34        .22        .24        .25        .21        .20          **         .19        .18        .14          .20        .16        .19        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 212 (continuation) 
<C6> What impact has this had on you.... Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  294          168        126           29         41         53        100        194          277          ** 
 
Effective sample                181          106         75           18         25         34         65        116          169          ** 
 
Total                           260          153        108           24         32         47         89        171          241          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         21           13          8            4          6          5         11         10           19          ** 
                                  8%           9%         7%          16%        18%        11%        13%         6%           8%         ** 
 
2                  (2.0)         20           12          8            -          2          2          4         16           20          ** 
                                  8%           8%         7%           -%         6%         5%         4%         9%           8%         ** 
 
3                  (3.0)         30           19         11            2          4          8         10         20           29          ** 
                                 12%          12%        11%           7%        12%        18%        11%        12%          12%         ** 
 
4                  (4.0)         69           37         32            5          7          7         18         51           64          ** 
                                 26%          24%        29%          21%        21%        15%        20%        30%          27%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        113           68         45           13         12         23         45         68          102          ** 
                                 43%          44%        42%          56%        38%        48%        50%        40%          42%         ** 
 
It has had 
no impact                         5            3          2            -          1          1          1          3            5          ** 
                                  2%           2%         2%           -%         4%         3%         2%         2%           2%         ** 
 
Don't know                        2            -          2            -          -          -          -          2            2          ** 
                                  1%           -%         2%           -%         -%         -%         -%         1%           1%         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         ** 
 
Net: low impact                  72           44         27            6         12         16         26         46           68          ** 
                                 27%          29%        25%          23%        36%        34%        29%        27%          28%         ** 
 
Net: High impact                182          105         77           18         19         30         63        119          166          ** 
                                 70%          69%        72%          77%        59%        63%        70%        70%          69%         ** 
 
Mean Score                      3.9          3.9        4.0          4.0        3.6        3.9        3.9        3.9          3.9          ** 
Standard deviation             1.28         1.31       1.24         1.47       1.54       1.40       1.41       1.20         1.28          ** 
Standard error                  .10          .13        .14          .34        .31        .24        .18        .11          .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 212 (continuation) 
<C6> What impact has this had on you.... Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294            **         **         **        22          **         **        26          **         **        32         89         50          243         51         32          ** 
 
Effective sample                181            **         **         **        22          **         **        26          **         **        32         86         50          153         28         19          ** 
 
Total                           260            **         **         **        40          **         **        43          **         **         6         25         23          223         37         25          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         21            **         **         **         -          **         **         7          **         **         -          1          2           18          3          2          ** 
                                  8%           **         **         **         -%         **         **        16%         **         **         -%         2%         8%           8%         7%         9%         ** 
 
2                  (2.0)         20            **         **         **         4          **         **         3          **         **         -          --         4++jK       19          1          -          ** 
                                  8%           **         **         **         9%         **         **         8%         **         **         -%         -%        18%           9%         3%         -%         ** 
 
3                  (3.0)         30            **         **         **         4          **         **         5          **         **         2++KL      3          2           27          3          1          ** 
                                 12%           **         **         **         9%         **         **        12%         **         **        43%        12%         8%          12%         9%         3%         ** 
 
4                  (4.0)         69            **         **         **        20          **         **        10          **         **         2Kl        2--        3-          58         11          9          ** 
                                 26%           **         **         **        50%         **         **        23%         **         **        31%         9%        12%          26%        29%        37%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        113            **         **         **        12          **         **        15          **         **         1         19++JL     12j          95         18         11          ** 
                                 43%           **         **         **        31%         **         **        33%         **         **        25%        76%        54%          43%        48%        44%         ** 
 
It has had 
no impact                         5            **         **         **         -          **         **         3          **         **         -          -          -            3          2          2          ** 
                                  2%           **         **         **         -%         **         **         8%         **         **         -%         -%         -%           1%         4%         6%         ** 
 
Don't know                        2            **         **         **         -          **         **         -          **         **         -          -          -            2          -          -          ** 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           1%         -%         -%         ** 
 
Refused                           -            **         **         **         -          **         **         -          **         **         -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           -%         -%         -%         ** 
 
Net: low impact                  72            **         **         **         7          **         **        15          **         **         2K         4-         8K          65          7          3          ** 
                                 27%           **         **         **        19%         **         **        36%         **         **        43%        14%        34%          29%        19%        12%         ** 
 
Net: High impact                182            **         **         **        32          **         **        25          **         **         3         22++JL     15          154         28         20          ** 
                                 70%           **         **         **        81%         **         **        57%         **         **        57%        86%        66%          69%        77%        81%         ** 
 
Mean Score                      3.9            **         **         **       4.0          **         **       3.6          **         **       3.8        4.6        3.9          3.9        4.1        4.2          ** 
                                                                     j                                                                bJ            ++BdefGhJL 
Standard deviation             1.28            **         **         **       .89          **         **      1.49          **         **       .89        .90       1.46         1.29       1.19       1.19          ** 
Standard error                  .10            **         **         **       .19          **         **       .30          **         **       .16        .10        .21          .10        .23        .28          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 212 (continuation) 
<C6> What impact has this had on you.... Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          109         35        107          **         **          61        162          141        111         42          **          90        129         75          - 
 
Effective sample                181           72         19         62          **         **          33         99           89         69         24          **          62         77         43          - 
 
Total                           260           98         28         90          **         **          48        134          126        101         33          **          98        107         55          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         21            8          3          6          **         **           2         12           19++B       ---        2          **           4         13          4          - 
                                  8%           8%        12%         7%         **         **           4%         9%          15%         -%         6%         **           4%        12%         8%         -% 
 
2                  (2.0)         20            7          1          9          **         **           2         15            9          8          2          **           6          9          5          - 
                                  8%           7%         5%        10%         **         **           4%        11%           7%         8%         7%         **           6%         8%         9%         -% 
 
3                  (3.0)         30            5-         9         13          **         **           5         19            9         16          5          **           8         13         10          - 
                                 12%           5%        30%        14%         **         **          10%        14%           8%        15%        16%         **           8%        12%        18%         -% 
 
4                  (4.0)         69           22          6         31          **         **           7         31           29         29         10          **          32C        33C         4--        - 
                                 26%          22%        21%        34%         **         **          15%        23%          23%        29%        31%         **          32%        31%         7%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        113           53+C        9         28-         **         **          29+        54           59         41         13          **          47         34--       32+B        - 
                                 43%          54%        32%        31%         **         **          59%        41%          47%        41%        39%         **          48%        32%        59%         -% 
 
It has had 
no impact                         5            3          -          2          **         **           3+         1            -          5+a        -          **           2          3          -          - 
                                  2%           3%         -%         2%         **         **           7%         1%           -%         5%         -%         **           2%         3%         -%         -% 
 
Don't know                        2            -          -          2          **         **           -          2            -          2          -          **           -          2          -          - 
                                  1%           -%         -%         2%         **         **           -%         1%           -%         2%         -%         **           -%         2%         -%         -% 
 
Refused                           -            -          -          -          **         **           -          -            -          -          -          **           -          -          -          - 
                                  -%           -%         -%         -%         **         **           -%         -%           -%         -%         -%         **           -%         -%         -%         -% 
 
Net: low impact                  72           20         13         28          **         **           9         46+          38         24         10          **          18-        34         19          - 
                                 27%          21%        47%        31%         **         **          18%        34%          30%        24%        30%         **          18%        32%        35%         -% 
 
Net: High impact                182           75         15         59          **         **          36         85           88         71         23          **          79+b       67         36          - 
                                 70%          76%        53%        65%         **         **          75%        64%          70%        70%        70%         **          80%        63%        65%         -% 
 
Mean Score                      3.9          4.1        3.6        3.8          **         **         4.3b       3.8          3.8        4.1        3.9          **         4.2b       3.7-       4.0          - 
Standard deviation             1.28         1.30       1.33       1.22          **         **        1.13       1.33         1.47        .98       1.20          **        1.09       1.35       1.36          - 
Standard error                  .10          .15        .31        .16          **         **         .20        .14          .16        .12        .25          **         .14        .16        .21          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 212 (continuation) 
<C6> What impact has this had on you.... Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          269        260        159        180          **         294        249        294        271          -          294        202        294        201          - 
 
Effective sample                181          161        156         94        106          **         181        154        181        169          -          181        121        181        113          - 
 
Total                           260          226        220        129        140          **         260        212        260        241          -          260        170        260        148          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         21           21         21         10         14          **          21         21         21         21          -           21         14         21         10          - 
                                  8%           9%         9%         8%        10%         **           8%        10%         8%         9%         -%           8%         8%         8%         7%         -% 
 
2                  (2.0)         20           12         12          8          8          **          20         19         20         18          -           20          9         20          8          - 
                                  8%           5%         6%         6%         5%         **           8%         9%         8%         8%         -%           8%         5%         8%         5%         -% 
 
3                  (3.0)         30           29         27         10         11          **          30         23         30         30          -           30         18         30         19          - 
                                 12%          13%        12%         8%         8%         **          12%        11%        12%        12%         -%          12%        11%        12%        13%         -% 
 
4                  (4.0)         69           63         60         37         41          **          69         57         69         66          -           69         44         69         32          - 
                                 26%          28%        27%        29%        29%         **          26%        27%        26%        27%         -%          26%        26%        26%        22%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        113           94         94         59         63          **         113         87        113        100          -          113         79        113         77++        - 
                                 43%          42%        43%        46%        45%         **          43%        41%        43%        42%         -%          43%        46%        43%        52%         -% 
 
It has had 
no impact                         5            5          5          3          3          **           5          3          5          5          -            5          5          5          3          - 
                                  2%           2%         2%         2%         2%         **           2%         2%         2%         2%         -%           2%         3%         2%         2%         -% 
 
Don't know                        2            2          2          2          2          **           2          2          2          2          -            2          2          2          -          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         -%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                  72           62         59         28         32          **          72         63         72         69          -           72         41         72         36          - 
                                 27%          27%        27%        22%        23%         **          27%        30%        27%        29%         -%          27%        24%        27%        24%         -% 
 
Net: High impact                182          158        154         96        103          **         182        144        182        166          -          182        122        182        109          - 
                                 70%          70%        70%        74%        74%         **          70%        68%        70%        69%         -%          70%        72%        70%        74%         -% 
 
Mean Score                      3.9          3.9        3.9        4.0        4.0          **         3.9        3.8        3.9        3.9          -          3.9        4.0        3.9        4.1+         - 
Standard deviation             1.28         1.28       1.29       1.24       1.30          **        1.28       1.33       1.28       1.29          -         1.28       1.27       1.28       1.21          - 
Standard error                  .10          .10        .10        .13        .13          **         .10        .11        .10        .10          -          .10        .12        .10        .11          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 212 (continuation) 
<C6> What impact has this had on you.... Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294           99        191          202        223        183        142        198          144         98         30         22          155         95         30          ** 
 
Effective sample                181           55        125          123        138        111         88        119           84         64         22         13           97         59         18          ** 
 
Total                           260           68        188          175        200        162        127        170          117         95         34         14          142         87         24          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         21            4         17           16         16         14          7         10            4-        14+a        -          3            6-        12+a        3          ** 
                                  8%           5%         9%           9%         8%         9%         5%         6%           3%        15%         -%        21%           4%        14%        13%         ** 
 
2                  (2.0)         20            3         18            5--       11          8-         8          7-          10          4          3          3           11          6          *          ** 
                                  8%           4%         9%           3%         6%         5%         6%         4%           9%         4%        10%        18%           8%         7%         2%         ** 
 
3                  (3.0)         30            4         25           18         25         21         18         24           21+B        3--        7          -           23+         5          2          ** 
                                 12%           6%        13%          10%        12%        13%        15%        14%          18%         3%        20%         -%          16%         6%         7%         ** 
 
4                  (4.0)         69           15         53           48         47         37         27         44           36         23          8          1           40         22          7          ** 
                                 26%          22%        28%          27%        23%        23%        22%        26%          31%        25%        25%         5%          28%        25%        28%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        113           41++B      72-          84         96+        77         64         83+          43         48         13          8           57         41         10          ** 
                                 43%          60%        38%          48%        48%        48%        51%        49%          37%        51%        40%        56%          40%        48%        42%         ** 
 
It has had 
no impact                         5            2          3            3          3          3          2          2            3          -          2          -            3          -          2          ** 
                                  2%           3%         2%           2%         2%         2%         1%         1%           3%         -%         5%         -%           2%         -%         7%         ** 
 
Don't know                        2            -          -            2          2          2          -          -            -          2          -          -            2          -          -          ** 
                                  1%           -%         -%           1%         1%         1%         -%         -%           -%         2%         -%         -%           1%         -%         -%         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         ** 
 
Net: low impact                  72           10-        60+a         39-        52         42         33         41           35         21         10          6           40         24          5          ** 
                                 27%          15%        32%          22%        26%        26%        26%        24%          30%        22%        30%        39%          28%        27%        22%         ** 
 
Net: High impact                182           56+b      125          132+       143        115         92        127           80         72         22          9           97         63         17          ** 
                                 70%          82%        67%          75%        72%        71%        72%        75%          68%        76%        65%        61%          68%        73%        70%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 212 (continuation) 
<C6> What impact has this had on you.... Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294           99        191          202        223        183        142        198          144         98         30         22          155         95         30          ** 
 
Effective sample                181           55        125          123        138        111         88        119           84         64         22         13           97         59         18          ** 
 
Total                           260           68        188          175        200        162        127        170          117         95         34         14          142         87         24          ** 
 
Mean Score                      3.9          4.3++b     3.8-         4.1+       4.0        4.0        4.1        4.1+         3.9        3.9        4.0        3.6          4.0        3.9        3.9          ** 
Standard deviation             1.28         1.12       1.31         1.25       1.26       1.27       1.18       1.16         1.11       1.45       1.04       1.79         1.14       1.44       1.42          ** 
Standard error                  .10          .15        .12          .11        .11        .12        .13        .11          .12        .18        .23        .50          .12        .19        .34          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 212 (continuation) 
<C6> What impact has this had on you.... Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  294            ** 
 
Effective sample                181            ** 
 
Total                           260            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         21            ** 
                                  8%           ** 
 
2                  (2.0)         20            ** 
                                  8%           ** 
 
3                  (3.0)         30            ** 
                                 12%           ** 
 
4                  (4.0)         69            ** 
                                 26%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        113            ** 
                                 43%           ** 
 
It has had 
no impact                         5            ** 
                                  2%           ** 
 
Don't know                        2            ** 
                                  1%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                  72            ** 
                                 27%           ** 
 
Net: High impact                182            ** 
                                 70%           ** 
 
Mean Score                      3.9            ** 
Standard deviation             1.28            ** 
Standard error                  .10            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 212 (continuation) 
<C6> What impact has this had on you.... Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          179        158        214         98        230        182        150        106         74         42        186         62 
 
Effective sample                181          104         97        131         62        140        114         95         63         40         21        112         32 
 
Total                           260          143        134        184         88        197        159        136         89         45         22        157         43 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         21           15         15         15         13+        16         14         11         10          3          4         16          5 
                                  8%          10%        11%         8%        15%         8%         9%         8%        11%         7%        18%        10%        13% 
 
2                  (2.0)         20            6          9         19          7         15         10         13          3          4          -         13          2 
                                  8%           5%         7%        10%         8%         8%         6%        10%         4%         8%         -%         8%         4% 
 
3                  (3.0)         30           10-        14         21         11         30+h       25+h       19h         7          1          2         20          3 
                                 12%           7%        11%        11%        12%        15%        16%        14%         8%         2%         8%        13%         7% 
 
4                  (4.0)         69           31         31         49         24         47         37         31         24         14          2         34         12 
                                 26%          22%        23%        27%        27%        24%        23%        23%        27%        31%         7%        22%        27% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        113           75++d      59         77         31         83         70         58         41         21         13         69         19 
                                 43%          53%        44%        42%        35%        42%        44%        42%        46%        47%        59%        44%        46% 
 
It has had 
no impact                         5            3          5          3          3          5          3          3          3          2          2          3          2 
                                  2%           2%         4%         2%         4%         2%         2%         2%         4%         4%         8%         2%         4% 
 
Don't know                        2            2          2          -          -          2          -          -          -          -          -          2          - 
                                  1%           1%         1%         -%         -%         1%         -%         -%         -%         -%         -%         1%         -% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: low impact                  72           32         38         55         30         61         49         44         20          8          5         48         10 
                                 27%          22%        28%        30%        35%        31%        31%        32%        23%        18%        25%        31%        23% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 212 (continuation) 
<C6> What impact has this had on you.... Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          179        158        214         98        230        182        150        106         74         42        186         62 
 
Effective sample                181          104         97        131         62        140        114         95         63         40         21        112         32 
 
Total                           260          143        134        184         88        197        159        136         89         45         22        157         43 
 
Net: High impact                182          106         90        126         54        130-       107         89         65         35         14        103         31 
                                 70%          74%        67%        68%        62%        66%        67%        65%        74%        78%        66%        66%        73% 
 
Mean Score                      3.9          4.1        3.9        3.9        3.6-       3.9        3.9        3.8        4.0        4.1        4.0        3.8        3.9 
Standard deviation             1.28         1.34       1.37       1.30       1.43       1.29       1.29       1.32       1.34       1.24       1.61       1.36       1.39 
Standard error                  .10          .13        .14        .11        .18        .11        .12        .14        .17        .20        .36        .13        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 212 (continuation) 
<C6> What impact has this had on you.... Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          222        128         91         67        231        111        175         59         61         31         27        184        219          **        56          ** 
 
Effective sample                181          135         74         56         43        150         65        113         32         38         18         16        118        133          **        34          ** 
 
Total                           260          190         93         82         57        216         96        160         40         52         27         24        170        184          **        52          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         21           16          7         12+         2         19         11         14          3          5          2          4         17         13          **         4          ** 
                                  8%           8%         8%        14%         4%         9%        12%         9%         8%        10%         7%        15%        10%         7%         **         7%         ** 
 
2                  (2.0)         20           14          5          7          3         18          5         14          2          5          2          -         16         15          **         4          ** 
                                  8%           8%         6%         8%         6%         8%         5%         9%         4%        10%         6%         -%         9%         8%         **         8%         ** 
 
3                  (3.0)         30           26         13         10          5         26         12         24          7          8          4          2         24         26          **         9          ** 
                                 12%          14%        14%        12%         9%        12%        13%        15%        17%        15%        15%         9%        14%        14%         **        18%         ** 
 
4                  (4.0)         69           51         22         21         19         55         27         40          7         11          9          5         42         41          **        12          ** 
                                 26%          27%        23%        26%        34%        25%        28%        25%        17%        21%        33%        21%        25%        22%         **        24%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        113           76         42         30         25         93         39         63         20         23         11         13         65         82          **        21          ** 
                                 43%          40%        45%        36%        44%        43%        40%        39%        50%        45%        40%        54%        38%        44%         **        40%         ** 
 
It has had 
no impact                         5            5          2          3          2          3          2          3          2          -          -          -          5          5          **         2          ** 
                                  2%           3%         2%         4%         3%         1%         2%         2%         4%         -%         -%         -%         3%         3%         **         3%         ** 
 
Don't know                        2            2          2          -          -          2          -          2          -          -          -          -          2          2          **         -          ** 
                                  1%           1%         2%         -%         -%         1%         -%         1%         -%         -%         -%         -%         1%         1%         **         -%         ** 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: low impact                  72           56         26         28         11         63         29         52         12         18          7          6         56+        55          **        17          ** 
                                 27%          30%        28%        34%        19%        29%        30%        32%        29%        35%        27%        25%        33%        30%         **        33%         ** 
 
Net: High impact                182          127         64         51         44        148         65        103-        27         34         20         18        107--      123          **        33          ** 
                                 70%          67%        68%        62%        78%        69%        68%        64%        67%        65%        73%        75%        63%        67%         **        64%         ** 
 
Mean Score                      3.9          3.9        4.0        3.6        4.1        3.9        3.8        3.8        4.0        3.8        3.9        4.0        3.8-       3.9          **       3.8          ** 
Standard deviation             1.28         1.28       1.27       1.44       1.08       1.31       1.35       1.31       1.30       1.37       1.19       1.45       1.34       1.28          **      1.27          ** 
Standard error                  .10          .11        .15        .19        .17        .11        .17        .12        .23        .22        .28        .36        .13        .11          **       .22          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3081 
Table 212 (continuation) 
<C6> What impact has this had on you.... Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  294          176          **         - 
 
Effective sample                181          106          **         - 
 
Total                           260          149          **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         21           16          **         - 
                                  8%          10%         **         -% 
 
2                  (2.0)         20           12          **         - 
                                  8%           8%         **         -% 
 
3                  (3.0)         30           22          **         - 
                                 12%          15%         **         -% 
 
4                  (4.0)         69           33          **         - 
                                 26%          22%         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        113           61          **         - 
                                 43%          41%         **         -% 
 
It has had 
no impact                         5            3          **         - 
                                  2%           2%         **         -% 
 
Don't know                        2            2          **         - 
                                  1%           1%         **         -% 
 
Refused                           -            -          **         - 
                                  -%           -%         **         -% 
 
Net: low impact                  72           49          **         - 
                                 27%          33%         **         -% 
 
Net: High impact                182           95-         **         - 
                                 70%          64%         **         -% 
 
Mean Score                      3.9          3.8          **         - 
Standard deviation             1.28         1.36          **         - 
Standard error                  .10          .13          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          128        166           32         49         57         44         57         40          **          81        101        112           69         99         56         70 
 
Effective sample size           181           78        104           18         29         38         27         38         24          **          48         64         71           44         62         36         39 
 
Total                           260          119        141           21         39         54         34         57         35          **          61         88        111           66         87         49         59 
 
AOL ---- search engine            6            4          2            -          -          -          -          *          3          **           -          -          6+           2          3          2          - 
                                  2%           4%         1%           -%         -%         -%         -%         *%         9%         **           -%         -%         5%           3%         3%         3%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            *            -          *            -          -          -          -          *          -          **           -          -          *            -          *          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%         -%         **           -%         -%         *%           -%         *%         -%         -% 
 
EMAIL                           154           65         89           13         23         33         22         37         17          **          37         55         62           36         61+c       23         34 
                                 59%          55%        63%          62%        60%        61%        64%        64%        48%         **          60%        63%        56%          55%        70%        47%        59% 
 
FACEBOOK ---- 
social media site/app            23            4-        19+a          1          7          *-         6          5          2          **           8          6         10            2          6          5         10+a 
                                  9%           3%        14%           5%        17%         *%        17%         8%         7%         **          12%         7%         9%           3%         7%        10%        17% 
 
FACEBOOK MESSENGER 
---- instant messenger           11            1         10            4          2          1          3          1          1          **           6+c        4          1            -          2          1          8 
                                                                                                                                                                                                                       ++ab 
                                  4%           1%         7%          17%         6%         2%         8%         1%         2%         **          10%         4%         1%           -%         2%         2%        14% 
 
FACETIME ---- 
social media site/app             *            *          -            *          -          -          -          -          -          **           *          -          -            -          *          -          - 
                                  *%           *%         -%           1%         -%         -%         -%         -%         -%         **           *%         -%         -%           -%         *%         -%         -% 
 
GOOGLE ---- 
search engine                    16            2-        14+a          -          2          5          6          1          1          **           2         11++c       3            3          5          3          5 
                                  6%           2%        10%           -%         6%         9%        17%         2%         4%         **           4%        13%         2%           5%         6%         6%         9% 
 
GOOGLE HANGOUTS 
---- instant messenger            2            -          2            -          -          -          2          -          -          **           -          2          -            2          -          -          - 
                                  1%           -%         1%           -%         -%         -%         4%         -%         -%         **           -%         2%         -%           2%         -%         -%         -% 
 
IMESSAGE ---- 
instant messenger                 1            *          *            -          -          *          *          -          -          **           -          1          -            -          -          *          * 
                                  *%           *%         *%           -%         -%         *%         1%         -%         -%         **           -%         1%         -%           -%         -%         1%         *% 
 
INSTAGRAM ---- 
social media site/app             *            *          *            *          -          -          -          *          -          **           *          -          *            -          *          -          * 
                                  *%           *%         *%           1%         -%         -%         -%         *%         -%         **           *%         -%         *%           -%         *%         -%         *% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          -            -          -          -          *          -          -          **           -          *          -            -          *          -          - 
                                  *%           *%         -%           -%         -%         -%         1%         -%         -%         **           -%         1%         -%           -%         1%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          128        166           32         49         57         44         57         40          **          81        101        112           69         99         56         70 
 
Effective sample size           181           78        104           18         29         38         27         38         24          **          48         64         71           44         62         36         39 
 
Total                           260          119        141           21         39         54         34         57         35          **          61         88        111           66         87         49         59 
 
LINKEDIN ---- 
social media site/app             2            2          -            -          -          2+         -          -          -          **           -          2          -            2          -          -          - 
                                  1%           2%         -%           -%         -%         3%         -%         -%         -%         **           -%         2%         -%           3%         -%         -%         -% 
 
PINTEREST ---- 
social media site/app             *            *          *            *          -          *          -          -          -          **           *          *          -            *          -          -          * 
                                  *%           *%         *%           1%         -%         *%         -%         -%         -%         **           *%         *%         -%           *%         -%         -%         *% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    2            2          *            -          -          2+         *          -          -          **           -          2          -            2          *          -          - 
                                  1%           2%         *%           -%         -%         3%         1%         -%         -%         **           -%         2%         -%           3%         *%         -%         -% 
 
SKYPE ---- social 
media site/app                    *            -          *            -          -          -          *          -          -          **           -          *          -            -          -          *          - 
                                  *%           -%         *%           -%         -%         -%         1%         -%         -%         **           -%         1%         -%           -%         -%         1%         -% 
 
TELEGRAM ---- 
instant messenger                 2            2          -            -          -          -          -          -          2          **           -          -          2            2          -          -          - 
                                  1%           1%         -%           -%         -%         -%         -%         -%         5%         **           -%         -%         2%           3%         -%         -%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          -            *          -          -          -          -          -          **           *          -          -            -          *          -          - 
                                  *%           *%         -%           1%         -%         -%         -%         -%         -%         **           *%         -%         -%           -%         *%         -%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          -            -          -          2+         -          -          -          **           -          2          -            2          -          -          - 
                                  1%           2%         -%           -%         -%         3%         -%         -%         -%         **           -%         2%         -%           3%         -%         -%         -% 
 
TIK TOK ---- social 
media site/app                    *            *          -            *          -          -          -          -          -          **           *          -          -            -          *          -          - 
                                  *%           *%         -%           1%         -%         -%         -%         -%         -%         **           *%         -%         -%           -%         *%         -%         -% 
 
TWITTER ---- social 
media site/app                    *            *          -            *          -          -          -          -          -          **           *          -          -            -          *          -          - 
                                  *%           *%         -%           1%         -%         -%         -%         -%         -%         **           *%         -%         -%           -%         *%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 1            *          *            *          -          -          *          -          -          **           *          *          -            -          -          -          1 
                                  *%           *%         *%           2%         -%         -%         *%         -%         -%         **           1%         *%         -%           -%         -%         -%         1% 
 
XBOX LIVE ---- gaming             1            -          1            -          1          -          -          -          -          **           1          -          -            -          -          1+         - 
                                  1%           -%         1%           -%         4%         -%         -%         -%         -%         **           2%         -%         -%           -%         -%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          128        166           32         49         57         44         57         40          **          81        101        112           69         99         56         70 
 
Effective sample size           181           78        104           18         29         38         27         38         24          **          48         64         71           44         62         36         39 
 
Total                           260          119        141           21         39         54         34         57         35          **          61         88        111           66         87         49         59 
 
YAHOO ---- search engine         12            6          6            2          3          2          *          2          2          **           5          2          4            4          *          4b         4 
                                  5%           5%         4%           9%         9%         3%         1%         3%         4%         **           9%         3%         4%           6%         *%         8%         7% 
 
YOUTUBE ---- video 
sharing site/app                  3            *          3            1          -          -          2          *          -          **           1          2          *            -          1          -          2 
                                  1%           *%         2%           4%         -%         -%         5%         *%         -%         **           1%         2%         *%           -%         1%         -%         4% 
 
Somewhere else 
(write in)                       15            9          5            2          -          -          -          7c         4          **           2          --        13++B         7          4          2          2 
                                  6%           8%         4%           8%         -%         -%         -%        12%        13%         **           3%         -%        12%          10%         4%         4%         4% 
 
(Dont know / 
 Can't remember)                 43           28+b       15-           -          6         14          6          7          6          **           6         20         18           13         13         10          7 
                                 17%          23%        11%           -%        15%        25%        18%        12%        17%         **           9%        22%        16%          20%        15%        20%        12% 
 
NET - Video 
Sharing Site or App               3            *          3            1          -          -          2          *          -          **           1          2          *            -          1          -          2 
                                  1%           *%         2%           4%         -%         -%         5%         *%         -%         **           1%         2%         *%           -%         1%         -%         4% 
 
NET - Search Engine              33           13         20            2          6          7          6          3          6          **           8         13         12            9          8          8          8 
                                 13%          11%        14%           9%        14%        13%        19%         5%        17%         **          12%        15%        11%          13%         9%        17%        14% 
 
NET - Social 
Media Site or App                26            7         20            2          7          2          6          5          2          **           8          8         10            4          7          5         10 
                                 10%           6%        14%           8%        17%         4%        18%         8%         7%         **          14%         9%         9%           6%         8%        11%        18% 
 
NET - Instant Messenger          15            4         12            4          2          1          5          1          2          **           6          6          3            3          2          1          9 
                                                                                                                                                                                                                        ++b 
                                  6%           3%         8%          19%         6%         2%        14%         1%         7%         **          11%         7%         3%           5%         2%         3%        15% 
 
NET - News Site or App            3            3          *            *          -          2          *          *          -          **           *          2          *            2          1          -          - 
                                  1%           2%         *%           1%         -%         3%         1%         *%         -%         **           *%         3%         *%           3%         1%         -%         -% 
 
NET - Playing 
games on a site or app            1            -          1            -          1          -          -          -          -          **           1          -          -            -          -          1+         - 
                                  1%           -%         1%           -%         4%         -%         -%         -%         -%         **           2%         -%         -%           -%         -%         3%         -% 
 
NET - Email or 
another site or app             156           67         89           13         23         35         22         37         17          **          37         57         62           38         61+c       23         34 
                                 60%          56%        63%          62%        60%        65%        65%        64%        48%         **          60%        65%        56%          57%        70%        47%        59% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3085 
Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  294          168        126           29         41         53        100        194          277          ** 
 
Effective sample size           181          106         75           18         25         34         65        116          169          ** 
 
Total                           260          153        108           24         32         47         89        171          241          ** 
 
AOL ---- search engine            6            4          2            -          -          -          -          6            6          ** 
                                  2%           3%         1%           -%         -%         -%         -%         4%           3%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          -            -          -          -          -          *            *          ** 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         ** 
 
EMAIL                           154           97         57           15         19         34         56         98          141          ** 
                                 59%          63%        53%          62%        59%        73%        63%        57%          58%         ** 
 
FACEBOOK ---- 
social media site/app            23            8-        15+a          6          3          2          9         14           23          ** 
                                  9%           5%        14%          26%        10%         4%        11%         8%          10%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            2-         9+a          2          2          1          4          7           11          ** 
                                  4%           1%         8%           7%         6%         1%         4%         4%           4%         ** 
 
FACETIME ---- 
social media site/app             *            *          -            -          -          -          -          *            *          ** 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         ** 
 
GOOGLE ---- 
search engine                    16            8          8            2          1          1          5         11           16          ** 
                                  6%           5%         8%           7%         4%         2%         6%         6%           6%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            2            2          -            -          -          -          -          2            2          ** 
                                  1%           1%         -%           -%         -%         -%         -%         1%           1%         ** 
 
IMESSAGE ---- 
instant messenger                 1            -          1            -          -          -          -          1            1          ** 
                                  *%           -%         1%           -%         -%         -%         -%         *%           *%         ** 
 
INSTAGRAM ---- 
social media site/app             *            *          *            -          -          -          -          *            *          ** 
                                  *%           *%         *%           -%         -%         -%         -%         *%           *%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          -            -          *          *          *          -            *          ** 
                                  *%           *%         -%           -%         1%         1%         1%         -%           *%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  294          168        126           29         41         53        100        194          277          ** 
 
Effective sample size           181          106         75           18         25         34         65        116          169          ** 
 
Total                           260          153        108           24         32         47         89        171          241          ** 
 
LINKEDIN ---- 
social media site/app             2            2          -            -          -          2+e        2          -            2          ** 
                                  1%           1%         -%           -%         -%         4%         2%         -%           1%         ** 
 
PINTEREST ---- 
social media site/app             *            *          *            -          *          *          *          *            *          ** 
                                  *%           *%         *%           -%         1%         *%         *%         *%           *%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    2            2          -            -          -          2+e        2          *            2          ** 
                                  1%           1%         -%           -%         -%         4%         2%         *%           1%         ** 
 
SKYPE ---- social 
media site/app                    *            -          *            -          -          -          -          *            *          ** 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         ** 
 
TELEGRAM ---- 
instant messenger                 2            2          -            -          -          -          -          2            2          ** 
                                  1%           1%         -%           -%         -%         -%         -%         1%           1%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          -            -          -          -          -          *            *          ** 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          -            -          -          2+e        2          -            2          ** 
                                  1%           1%         -%           -%         -%         4%         2%         -%           1%         ** 
 
TIK TOK ---- social 
media site/app                    *            *          -            -          -          -          -          *            *          ** 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         ** 
 
TWITTER ---- social 
media site/app                    *            *          -            -          -          -          -          *            *          ** 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         ** 
 
WHATSAPP ---- 
instant messenger                 1            -          1            -          *          *          *          *            1          ** 
                                  *%           -%         *%           -%         1%         *%         *%         *%           *%         ** 
 
XBOX LIVE ---- gaming             1            -          1            -          -          1+         1          -            1          ** 
                                  1%           -%         1%           -%         -%         3%         2%         -%           1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  294          168        126           29         41         53        100        194          277          ** 
 
Effective sample size           181          106         75           18         25         34         65        116          169          ** 
 
Total                           260          153        108           24         32         47         89        171          241          ** 
 
YAHOO ---- search engine         12            4          8            -          2          3          5          7            8          ** 
                                  5%           3%         7%           -%         6%         7%         6%         4%           3%         ** 
 
YOUTUBE ---- video 
sharing site/app                  3            1          2            *          -          -          *          2            3          ** 
                                  1%           *%         2%           2%         -%         -%         1%         1%           1%         ** 
 
Somewhere else 
(write in)                       15           10          4            -          -          -          --        15+d         13          ** 
                                  6%           7%         4%           -%         -%         -%         -%         9%           5%         ** 
 
(Dont know / 
 Can't remember)                 43           26         17            5          7          3         13         30           43          ** 
                                 17%          17%        16%          19%        21%         7%        15%        17%          18%         ** 
 
NET - Video 
Sharing Site or App               3            1          2            *          -          -          *          2            3          ** 
                                  1%           *%         2%           2%         -%         -%         1%         1%           1%         ** 
 
NET - Search Engine              33           16         17            2          3          4         11         23           29          ** 
                                 13%          11%        16%           7%         9%         9%        12%        13%          12%         ** 
 
NET - Social 
Media Site or App                26           11         16            6          3          4         11         15           26          ** 
                                 10%           7%        15%          26%        10%         8%        13%         9%          11%         ** 
 
NET - Instant Messenger          15            5         10            2          2          1          4         12           15          ** 
                                  6%           4%         9%           7%         6%         1%         4%         7%           6%         ** 
 
NET - News Site or App            3            3          -            -          *          2+e        2          1            3          ** 
                                  1%           2%         -%           -%         1%         5%         3%         *%           1%         ** 
 
NET - Playing 
games on a site or app            1            -          1            -          -          1+         1          -            1          ** 
                                  1%           -%         1%           -%         -%         3%         2%         -%           1%         ** 
 
NET - Email or 
another site or app             156           99         57           15         19         36+e       58         98          143          ** 
                                 60%          65%        53%          62%        59%        77%        65%        58%          59%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3088 
Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294            **         **         **        22          **         **        26          **         **        32         89         50          243         51         32          ** 
 
Effective sample size           181            **         **         **        22          **         **        26          **         **        32         86         50          153         28         19          ** 
 
Total                           260            **         **         **        40          **         **        43          **         **         6         25         23          223         37         25          ** 
 
AOL ---- search engine            6            **         **         **         2          **         **         -          **         **         -          *          -            4          2          2          ** 
                                  2%           **         **         **         4%         **         **         -%         **         **         -%         1%         -%           2%         5%         7%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            **         **         **         -          **         **         -          **         **         -          *+         -            *          -          -          ** 
                                  *%           **         **         **         -%         **         **         -%         **         **         -%         1%         -%           *%         -%         -%         ** 
 
EMAIL                           154            **         **         **        16          **         **        27          **         **         5++L      20++L      11          134         20         14          ** 
                                 59%           **         **         **        41%         **         **        62%         **         **        87%        80%        50%          60%        54%        56%         ** 
 
FACEBOOK ---- 
social media site/app            23            **         **         **         7          **         **         5          **         **         *          2          3           21          2          2          ** 
                                  9%           **         **         **        17%         **         **        11%         **         **         3%         6%        14%           9%         6%         8%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            **         **         **         2          **         **         4          **         **         *          2          4++         11          1          -          ** 
                                  4%           **         **         **         4%         **         **         8%         **         **         3%         8%        16%           5%         1%         -%         ** 
 
FACETIME ---- 
social media site/app             *            **         **         **         -          **         **         -          **         **         -          *+         -            *          -          -          ** 
                                  *%           **         **         **         -%         **         **         -%         **         **         -%         1%         -%           *%         -%         -%         ** 
 
GOOGLE ---- 
search engine                    16            **         **         **         3          **         **         3          **         **         *          1          5++K        10          6          3          ** 
                                  6%           **         **         **         9%         **         **         8%         **         **         3%         5%        20%           5%        15%        13%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            2            **         **         **         -          **         **         2          **         **         -          -          -            -          2          2          ** 
                                  1%           **         **         **         -%         **         **         3%         **         **         -%         -%         -%           -%         4%         6%         ** 
 
IMESSAGE ---- 
instant messenger                 1            **         **         **         -          **         **         -          **         **         -          *          *+           *          *          *          ** 
                                  *%           **         **         **         -%         **         **         -%         **         **         -%         1%         2%           *%         1%         2%         ** 
 
INSTAGRAM ---- 
social media site/app             *            **         **         **         -          **         **         -          **         **         *++        *          -            *          -          -          ** 
                                  *%           **         **         **         -%         **         **         -%         **         **         3%         1%         -%           *%         -%         -%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            **         **         **         -          **         **         -          **         **         -          -          *++          *          -          -          ** 
                                  *%           **         **         **         -%         **         **         -%         **         **         -%         -%         2%           *%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3089 
Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294            **         **         **        22          **         **        26          **         **        32         89         50          243         51         32          ** 
 
Effective sample size           181            **         **         **        22          **         **        26          **         **        32         86         50          153         28         19          ** 
 
Total                           260            **         **         **        40          **         **        43          **         **         6         25         23          223         37         25          ** 
 
LINKEDIN ---- 
social media site/app             2            **         **         **         -          **         **         -          **         **         -          -          -            2          -          -          ** 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           1%         -%         -%         ** 
 
PINTEREST ---- 
social media site/app             *            **         **         **         -          **         **         -          **         **         *++        *          -            *          -          -          ** 
                                  *%           **         **         **         -%         **         **         -%         **         **         3%         1%         -%           *%         -%         -%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    2            **         **         **         -          **         **         -          **         **         *k         -          -            2          -          -          ** 
                                  1%           **         **         **         -%         **         **         -%         **         **         3%         -%         -%           1%         -%         -%         ** 
 
SKYPE ---- social 
media site/app                    *            **         **         **         -          **         **         -          **         **         -          -          *++          -          *          *          ** 
                                  *%           **         **         **         -%         **         **         -%         **         **         -%         -%         2%           -%         1%         2%         ** 
 
TELEGRAM ---- 
instant messenger                 2            **         **         **         2          **         **         -          **         **         -          -          -            -          2          2          ** 
                                  1%           **         **         **         4%         **         **         -%         **         **         -%         -%         -%           -%         5%         7%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            **         **         **         -          **         **         -          **         **         -          *+         -            *          -          -          ** 
                                  *%           **         **         **         -%         **         **         -%         **         **         -%         1%         -%           *%         -%         -%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            **         **         **         -          **         **         -          **         **         -          -          -            2          -          -          ** 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           1%         -%         -%         ** 
 
TIK TOK ---- social 
media site/app                    *            **         **         **         -          **         **         -          **         **         -          *+         -            *          -          -          ** 
                                  *%           **         **         **         -%         **         **         -%         **         **         -%         1%         -%           *%         -%         -%         ** 
 
TWITTER ---- social 
media site/app                    *            **         **         **         -          **         **         -          **         **         -          *+         -            *          -          -          ** 
                                  *%           **         **         **         -%         **         **         -%         **         **         -%         1%         -%           *%         -%         -%         ** 
 
WHATSAPP ---- 
instant messenger                 1            **         **         **         -          **         **         -          **         **         *++        *+         -            1          -          -          ** 
                                  *%           **         **         **         -%         **         **         -%         **         **         3%         1%         -%           *%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294            **         **         **        22          **         **        26          **         **        32         89         50          243         51         32          ** 
 
Effective sample size           181            **         **         **        22          **         **        26          **         **        32         86         50          153         28         19          ** 
 
Total                           260            **         **         **        40          **         **        43          **         **         6         25         23          223         37         25          ** 
 
XBOX LIVE ---- gaming             1            **         **         **         -          **         **         -          **         **         -          -          -            1          -          -          ** 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           1%         -%         -%         ** 
 
YAHOO ---- search engine         12            **         **         **         2          **         **         3          **         **         -          1          1            9          3          2          ** 
                                  5%           **         **         **         4%         **         **         8%         **         **         -%         2%         5%           4%         7%         6%         ** 
 
YOUTUBE ---- video 
sharing site/app                  3            **         **         **         -          **         **         2          **         **         -          1          *            3          -          -          ** 
                                  1%           **         **         **         -%         **         **         4%         **         **         -%         2%         2%           1%         -%         -%         ** 
 
Somewhere else 
(write in)                       15            **         **         **         -          **         **         5          **         **         *          *          1           12          3          *          ** 
                                  6%           **         **         **         -%         **         **        11%         **         **         3%         1%         4%           5%         8%         1%         ** 
 
(Dont know / 
 Can't remember)                 43            **         **         **        15          **         **         3          **         **         *          1--        1-          39          4          4          ** 
                                 17%           **         **         **        38%         **         **         7%         **         **         3%         5%         4%          17%        11%        16%         ** 
 
NET - Video 
Sharing Site or App               3            **         **         **         -          **         **         2          **         **         -          1          *            3          -          -          ** 
                                  1%           **         **         **         -%         **         **         4%         **         **         -%         2%         2%           1%         -%         -%         ** 
 
NET - Search Engine              33            **         **         **         7          **         **         7          **         **         *          2          5jk         24          9          6          ** 
                                 13%           **         **         **        17%         **         **        15%         **         **         3%         7%        22%          11%        25%        26%         ** 
 
NET - Social 
Media Site or App                26            **         **         **         7          **         **         5          **         **         *          2          4           23          3          2          ** 
                                 10%           **         **         **        17%         **         **        11%         **         **         6%         9%        16%          10%         8%        10%         ** 
 
NET - Instant Messenger          15            **         **         **         3          **         **         5          **         **         *          3          4++         11          4          4          ** 
                                  6%           **         **         **         9%         **         **        12%         **         **         3%        10%        18%           5%        11%        15%         ** 
 
NET - News Site or App            3            **         **         **         -          **         **         -          **         **         -          1          *            3          -          -          ** 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         2%         2%           1%         -%         -%         ** 
 
NET - Playing 
games on a site or app            1            **         **         **         -          **         **         -          **         **         -          -          -            1          -          -          ** 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           1%         -%         -%         ** 
 
NET - Email or 
another site or app             156            **         **         **        16          **         **        27          **         **         5++L      20++L      11          136         20         14          ** 
                                 60%           **         **         **        41%         **         **        62%         **         **        90%        80%        50%          61%        54%        56%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          109         35        107          **         **          61        162          141        111         42          **          90        129         75          - 
 
Effective sample size           181           72         19         62          **         **          33         99           89         69         24          **          62         77         43          - 
 
Total                           260           98         28         90          **         **          48        134          126        101         33          **          98        107         55          - 
 
AOL ---- search engine            6            4          -          2          **         **           3          2            3          3          -          **           -          4          3          - 
                                  2%           4%         -%         2%         **         **           6%         1%           2%         3%         -%         **           -%         3%         5%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            *            -          -          *          **         **           *          -            *          -          -          **           -          *          -          - 
                                  *%           -%         -%         *%         **         **           *%         -%           *%         -%         -%         **           -%         *%         -%         -% 
 
EMAIL                           154           68+c       17         43-         **         **          33         77           72         63         19          **          60         58         36          - 
                                 59%          69%        61%        47%         **         **          69%        58%          57%        62%        59%         **          61%        55%        65%         -% 
 
FACEBOOK ---- 
social media site/app            23           11          4          8          **         **           7         11           12          4          8          **          15+B        2--        6b         - 
                                  9%          11%        15%         9%         **         **          15%         8%           9%         4%        24%         **          15%         2%        11%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger           11            7          1          3          **         **           7++b       4            3          6          2          **           5          5          1          - 
                                  4%           7%         3%         3%         **         **          15%         3%           3%         6%         6%         **           5%         5%         2%         -% 
 
FACETIME ---- 
social media site/app             *            -          *          -          **         **           -          *            *          -          -          **           -          *          -          - 
                                  *%           -%         1%         -%         **         **           -%         *%           *%         -%         -%         **           -%         *%         -%         -% 
 
GOOGLE ---- 
search engine                    16            6          3          7          **         **           6          7            9          4          3          **           8          4          5          - 
                                  6%           6%        10%         8%         **         **          12%         5%           7%         4%        10%         **           8%         3%         9%         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            2            2          -          -          **         **           -          -            2          -          -          **           -          -          2+         - 
                                  1%           2%         -%         -%         **         **           -%         -%           1%         -%         -%         **           -%         -%         3%         -% 
 
IMESSAGE ---- 
instant messenger                 1            -          -          *          **         **           *          *            -          *          *          **           -          1          -          - 
                                  *%           -%         -%         *%         **         **           1%         *%           -%         *%         1%         **           -%         1%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             *            -          *          *          **         **           *          *            *          -          -          **           -          *          *          - 
                                  *%           -%         1%         *%         **         **           *%         *%           *%         -%         -%         **           -%         *%         *%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          -          -          **         **           -          *            *          -          -          **           -          -          *          - 
                                  *%           *%         -%         -%         **         **           -%         *%           *%         -%         -%         **           -%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          109         35        107          **         **          61        162          141        111         42          **          90        129         75          - 
 
Effective sample size           181           72         19         62          **         **          33         99           89         69         24          **          62         77         43          - 
 
Total                           260           98         28         90          **         **          48        134          126        101         33          **          98        107         55          - 
 
LINKEDIN ---- 
social media site/app             2            -          2          -          **         **           -          2            2          -          -          **           -          2          -          - 
                                  1%           -%         6%         -%         **         **           -%         1%           1%         -%         -%         **           -%         2%         -%         -% 
 
PINTEREST ---- 
social media site/app             *            -          *          -          **         **           -          *            *          -          -          **           -          -          *          - 
                                  *%           -%         1%         -%         **         **           -%         *%           *%         -%         -%         **           -%         -%         1%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    2            -          2          -          **         **           -          2            2          *          -          **           -          2          *          - 
                                  1%           -%         7%         -%         **         **           -%         1%           1%         *%         -%         **           -%         2%         *%         -% 
 
SKYPE ---- social 
media site/app                    *            -          -          -          **         **           -          *            -          *          -          **           -          *          -          - 
                                  *%           -%         -%         -%         **         **           -%         *%           -%         *%         -%         **           -%         *%         -%         -% 
 
TELEGRAM ---- 
instant messenger                 2            -          -          2          **         **           -          -            -          2          -          **           -          2          -          - 
                                  1%           -%         -%         2%         **         **           -%         -%           -%         2%         -%         **           -%         2%         -%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          -          -          **         **           -          *            *          -          -          **           -          -          *          - 
                                  *%           *%         -%         -%         **         **           -%         *%           *%         -%         -%         **           -%         -%         1%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            -          2          -          **         **           -          2            2          -          -          **           -          2          -          - 
                                  1%           -%         6%         -%         **         **           -%         1%           1%         -%         -%         **           -%         2%         -%         -% 
 
TIK TOK ---- social 
media site/app                    *            *          -          -          **         **           -          *            *          -          -          **           -          -          *          - 
                                  *%           *%         -%         -%         **         **           -%         *%           *%         -%         -%         **           -%         -%         1%         -% 
 
TWITTER ---- social 
media site/app                    *            *          -          -          **         **           -          *            *          -          -          **           -          -          *          - 
                                  *%           *%         -%         -%         **         **           -%         *%           *%         -%         -%         **           -%         -%         1%         -% 
 
WHATSAPP ---- 
instant messenger                 1            *          -          *          **         **           *          *            *          *          -          **           -          *          *          - 
                                  *%           *%         -%         *%         **         **           1%         *%           *%         *%         -%         **           -%         *%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          109         35        107          **         **          61        162          141        111         42          **          90        129         75          - 
 
Effective sample size           181           72         19         62          **         **          33         99           89         69         24          **          62         77         43          - 
 
Total                           260           98         28         90          **         **          48        134          126        101         33          **          98        107         55          - 
 
XBOX LIVE ---- gaming             1            1          -          -          **         **           -          1            1          -          -          **           -          -          1+         - 
                                  1%           1%         -%         -%         **         **           -%         1%           1%         -%         -%         **           -%         -%         3%         -% 
 
YAHOO ---- search engine         12            --         2          6a         **         **           1          4            7          4          1          **           6          6          -          - 
                                  5%           -%         6%         7%         **         **           2%         3%           6%         4%         3%         **           6%         6%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                  3            1          -          2          **         **           2+         *            1          -          2          **           2          1          *          - 
                                  1%           1%         -%         2%         **         **           5%         *%           1%         -%         6%         **           2%         1%         1%         -% 
 
Somewhere else 
(write in)                       15            2          -          5          **         **           2         10            6          6          4          **           1-        10a         4          - 
                                  6%           2%         -%         6%         **         **           5%         7%           4%         5%        11%         **           1%        10%         7%         -% 
 
(Dont know / 
 Can't remember)                 43           10          2         25++a       **         **           4         20           21         20          2          **          18         19          6          - 
                                 17%          11%         6%        28%         **         **           9%        15%          17%        20%         6%         **          19%        18%        10%         -% 
 
NET - Video 
Sharing Site or App               3            1          -          2          **         **           2+         *            1          -          2          **           2          1          *          - 
                                  1%           1%         -%         2%         **         **           5%         *%           1%         -%         6%         **           2%         1%         1%         -% 
 
NET - Search Engine              33           10          4         15          **         **           9         12           19         11          4          **          13         13          7          - 
                                 13%          10%        16%        16%         **         **          18%         9%          15%        10%        11%         **          13%        12%        13%         -% 
 
NET - Social 
Media Site or App                26           11          6          8          **         **           7         14           14          4-         8          **          15b         5-         7          - 
                                 10%          11%        23%         9%         **         **          15%        11%          11%         4%        24%         **          15%         4%        12%         -% 
 
NET - Instant Messenger          15            9          1          5          **         **           8++B       4            5          8          2          **           5          8          2          - 
                                  6%           9%         3%         6%         **         **          16%         3%           4%         8%         7%         **           5%         8%         4%         -% 
 
NET - News Site or App            3            1          2          *          **         **           *          3            3          -          -          **           -          2          1          - 
                                  1%           1%         6%         *%         **         **           *%         2%           2%         -%         -%         **           -%         2%         1%         -% 
 
NET - Playing 
games on a site or app            1            1          -          -          **         **           -          1            1          -          -          **           -          -          1+         - 
                                  1%           1%         -%         -%         **         **           -%         1%           1%         -%         -%         **           -%         -%         3%         -% 
 
NET - Email or 
another site or app             156           68c        19         43-         **         **          33         79           74         63         19          **          60         60         36          - 
                                 60%          69%        68%        47%         **         **          69%        59%          59%        62%        59%         **          61%        56%        65%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          269        260        159        180          **         294        249        294        271          -          294        202        294        201          - 
 
Effective sample size           181          161        156         94        106          **         181        154        181        169          -          181        121        181        113          - 
 
Total                           260          226        220        129        140          **         260        212        260        241          -          260        170        260        148          - 
 
AOL ---- search engine            6            6          6          6+         4          **           6          4          6          4          -            6          6          6          6          - 
                                  2%           3%         3%         5%         3%         **           2%         2%         2%         1%         -%           2%         4%         2%         4%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
EMAIL                           154          136        131         76         83          **         154        130        154        146          -          154        105        154         96          - 
                                 59%          60%        60%        59%        59%         **          59%        61%        59%        61%         -%          59%        62%        59%        65%         -% 
 
FACEBOOK ---- 
social media site/app            23           20         18         14         13          **          23         19         23         19          -           23         19         23         19+         - 
                                  9%           9%         8%        11%        10%         **           9%         9%         9%         8%         -%           9%        11%         9%        13%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger           11           11         11          7          8          **          11         11         11         11          -           11         11+        11          7          - 
                                  4%           5%         5%         6%         5%         **           4%         5%         4%         5%         -%           4%         7%         4%         5%         -% 
 
FACETIME ---- 
social media site/app             *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
GOOGLE ---- 
search engine                    16           14         14          8          8          **          16         15         16         15          -           16         12         16         11          - 
                                  6%           6%         6%         6%         6%         **           6%         7%         6%         6%         -%           6%         7%         6%         8%         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            2            -          -          -          -          **           2          2          2          2          -            2          2          2          2          - 
                                  1%           -%         -%         -%         -%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
IMESSAGE ---- 
instant messenger                 1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  *%           *%         *%         1%         1%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
INSTAGRAM ---- 
social media site/app             *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          269        260        159        180          **         294        249        294        271          -          294        202        294        201          - 
 
Effective sample size           181          161        156         94        106          **         181        154        181        169          -          181        121        181        113          - 
 
Total                           260          226        220        129        140          **         260        212        260        241          -          260        170        260        148          - 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
LINKEDIN ---- 
social media site/app             2            2          2          2          2          **           2          2          2          2          -            2          2          2          -          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         -%         -% 
 
PINTEREST ---- 
social media site/app             *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    2            2          2          2          2          **           2          2          2          2          -            2          2          2          *          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         *%         -% 
 
SKYPE ---- social 
media site/app                    *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
TELEGRAM ---- 
instant messenger                 2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          2          2          2          **           2          2          2          2          -            2          2          2          -          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         -%         -% 
 
TIK TOK ---- social 
media site/app                    *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          269        260        159        180          **         294        249        294        271          -          294        202        294        201          - 
 
Effective sample size           181          161        156         94        106          **         181        154        181        169          -          181        121        181        113          - 
 
Total                           260          226        220        129        140          **         260        212        260        241          -          260        170        260        148          - 
 
TWITTER ---- social 
media site/app                    *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
WHATSAPP ---- 
instant messenger                 1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
XBOX LIVE ---- gaming             1            1          1          -          -          **           1          -          1          1          -            1          1          1          -          - 
                                  1%           1%         1%         -%         -%         **           1%         -%         1%         1%         -%           1%         1%         1%         -%         -% 
 
YAHOO ---- search engine         12           11         11          6          7          **          12          9         12         10          -           12          6         12          6          - 
                                  5%           5%         5%         5%         5%         **           5%         4%         5%         4%         -%           5%         4%         5%         4%         -% 
 
YOUTUBE ---- video 
sharing site/app                  3            3          3          1          1          **           3          3          3          3          -            3          3          3          1          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         2%         1%         *%         -% 
 
Somewhere else 
(write in)                       15           13         13          4          4          **          15         14         15         14          -           15          7         15          7          - 
                                  6%           6%         6%         3%         3%         **           6%         7%         6%         6%         -%           6%         4%         6%         5%         -% 
 
(Dont know / 
 Can't remember)                 43           34         34         21         24          **          43         29         43         39          -           43d        21         43d        12--        - 
                                 17%          15%        15%        16%        17%         **          17%        14%        17%        16%         -%          17%        13%        17%         8%         -% 
 
NET - Video 
Sharing Site or App               3            3          3          1          1          **           3          3          3          3          -            3          3          3          1          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         2%         1%         *%         -% 
 
NET - Search Engine              33           31         31         19         19          **          33         27         33         28          -           33         24         33         23          - 
                                 13%          14%        14%        15%        13%         **          13%        13%        13%        12%         -%          13%        14%        13%        15%         -% 
 
NET - Social 
Media Site or App                26           23         21         17         16          **          26         22         26         22          -           26         22         26         21          - 
                                 10%          10%         9%        13%        12%         **          10%        10%        10%         9%         -%          10%        13%        10%        14%         -% 
 
NET - Instant Messenger          15           14         14         10         10          **          15         15         15         15          -           15         15+        15         11          - 
                                  6%           6%         6%         8%         7%         **           6%         7%         6%         6%         -%           6%         9%         6%         7%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          269        260        159        180          **         294        249        294        271          -          294        202        294        201          - 
 
Effective sample size           181          161        156         94        106          **         181        154        181        169          -          181        121        181        113          - 
 
Total                           260          226        220        129        140          **         260        212        260        241          -          260        170        260        148          - 
 
NET - News Site or App            3            3          3          3          3          **           3          3          3          3          -            3          3          3          1          - 
                                  1%           1%         1%         2%         2%         **           1%         1%         1%         1%         -%           1%         2%         1%         1%         -% 
 
NET - Playing 
games on a site or app            1            1          1          -          -          **           1          -          1          1          -            1          1          1          -          - 
                                  1%           1%         1%         -%         -%         **           1%         -%         1%         1%         -%           1%         1%         1%         -%         -% 
 
NET - Email or 
another site or app             156          138        133         78         85          **         156        132        156        148          -          156        107        156         96          - 
                                 60%          61%        61%        60%        61%         **          60%        62%        60%        61%         -%          60%        63%        60%        65%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294           99        191          202        223        183        142        198          144         98         30         22          155         95         30          ** 
 
Effective sample size           181           55        125          123        138        111         88        119           84         64         22         13           97         59         18          ** 
 
Total                           260           68        188          175        200        162        127        170          117         95         34         14          142         87         24          ** 
 
AOL ---- search engine            6            *          6            4          6          4          3          4            2          4          -          -            3          3          -          ** 
                                  2%           *%         3%           3%         3%         3%         2%         3%           2%         4%         -%         -%           2%         3%         -%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          -            *          *          *          *          *            *          -          -          -            -          *          -          ** 
                                  *%           *%         -%           *%         *%         *%         *%         *%           *%         -%         -%         -%           -%         *%         -%         ** 
 
EMAIL                           154           50+b      102-         103        120        100         83        110+          72         53         19          9           89         47         15          ** 
                                 59%          74%        54%          59%        60%        62%        65%        65%          62%        56%        57%        66%          63%        54%        64%         ** 
 
FACEBOOK ---- 
social media site/app            23            7         17           18         18         18         18+        19           11          9          2          1           10         10          3          ** 
                                  9%          10%         9%          10%         9%        11%        14%        11%          10%        10%         6%         5%           7%        11%        12%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            4          7            9          9          8          8          9            4          4          3          *            3          5          3          ** 
                                  4%           5%         4%           5%         5%         5%         6%         5%           3%         4%         9%         3%           2%         6%        12%         ** 
 
FACETIME ---- 
social media site/app             *            *          -            *          *          *          *          *            *          -          -          -            -          *          -          ** 
                                  *%           *%         -%           *%         *%         *%         *%         *%           *%         -%         -%         -%           -%         *%         -%         ** 
 
GOOGLE ---- 
search engine                    16            3         13           12         13         11          9         12            4          8          3          1            9          6          *          ** 
                                  6%           4%         7%           7%         7%         7%         7%         7%           4%         8%         8%         9%           6%         7%         2%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            2            -          2            -          -          2          -          -            -          -          2          -            2          -          -          ** 
                                  1%           -%         1%           -%         -%         1%         -%         -%           -%         -%         4%         -%           1%         -%         -%         ** 
 
IMESSAGE ---- 
instant messenger                 1            1          -            1          1          1          1          1            *          -          -          *            -          1          -          ** 
                                  *%           1%         -%           *%         *%         *%         1%         *%           *%         -%         -%         3%           -%         1%         -%         ** 
 
INSTAGRAM ---- 
social media site/app             *            *          *            *          *          *          *          *            *          *          -          -            -          *          -          ** 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         -%         -%           -%         *%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294           99        191          202        223        183        142        198          144         98         30         22          155         95         30          ** 
 
Effective sample size           181           55        125          123        138        111         88        119           84         64         22         13           97         59         18          ** 
 
Total                           260           68        188          175        200        162        127        170          117         95         34         14          142         87         24          ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            -          *            *          *          *          *          *            -          -          -          *            -          -          -          ** 
                                  *%           -%         *%           *%         *%         *%         *%         *%           -%         -%         -%         3%           -%         -%         -%         ** 
 
LINKEDIN ---- 
social media site/app             2            -          2            -          2          -          -          -            2          -          -          -            2          -          -          ** 
                                  1%           -%         1%           -%         1%         -%         -%         -%           2%         -%         -%         -%           1%         -%         -%         ** 
 
PINTEREST ---- 
social media site/app             *            *          *            *          *          *          *          *            -          *          -          *            -          *          *          ** 
                                  *%           *%         *%           *%         *%         *%         *%         *%           -%         *%         -%         1%           -%         *%         1%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    2            *          2            *          2          *          *          *            2          *          -          -            2          -          -          ** 
                                  1%           *%         1%           *%         1%         *%         *%         *%           2%         *%         -%         -%           1%         -%         -%         ** 
 
SKYPE ---- social 
media site/app                    *            *          -            *          *          *          *          *            -          -          -          *            -          *          -          ** 
                                  *%           1%         -%           *%         *%         *%         *%         *%           -%         -%         -%         3%           -%         1%         -%         ** 
 
TELEGRAM ---- 
instant messenger                 2            -          2            2          2          2          -          2            2          -          -          -            2          -          -          ** 
                                  1%           -%         1%           1%         1%         1%         -%         1%           1%         -%         -%         -%           1%         -%         -%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          -            *          *          *          *          *            -          *          -          -            -          *          -          ** 
                                  *%           *%         -%           *%         *%         *%         *%         *%           -%         *%         -%         -%           -%         *%         -%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            -          2            -          2          -          -          -            2          -          -          -            2          -          -          ** 
                                  1%           -%         1%           -%         1%         -%         -%         -%           2%         -%         -%         -%           1%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294           99        191          202        223        183        142        198          144         98         30         22          155         95         30          ** 
 
Effective sample size           181           55        125          123        138        111         88        119           84         64         22         13           97         59         18          ** 
 
Total                           260           68        188          175        200        162        127        170          117         95         34         14          142         87         24          ** 
 
TIK TOK ---- social 
media site/app                    *            *          -            *          *          *          *          *            -          *          -          -            -          *          -          ** 
                                  *%           *%         -%           *%         *%         *%         *%         *%           -%         *%         -%         -%           -%         *%         -%         ** 
 
TWITTER ---- social 
media site/app                    *            *          -            *          *          *          *          *            -          *          -          -            -          *          -          ** 
                                  *%           *%         -%           *%         *%         *%         *%         *%           -%         *%         -%         -%           -%         *%         -%         ** 
 
WHATSAPP ---- 
instant messenger                 1            *          *            *          1          *          *          1            *          *          -          -            -          *          *          ** 
                                  *%           1%         *%           *%         *%         *%         *%         *%           *%         *%         -%         -%           -%         *%         1%         ** 
 
XBOX LIVE ---- gaming             1            1          -            1          1          1          -          1            -          1          -          -            1          -          -          ** 
                                  1%           2%         -%           1%         1%         1%         -%         1%           -%         1%         -%         -%           1%         -%         -%         ** 
 
YAHOO ---- search engine         12            1         11           10         12          6          4          9            7          5          -          -            4          8          -          ** 
                                  5%           1%         6%           6%         6%         4%         3%         5%           6%         5%         -%         -%           3%         9%         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                  3            1          2            3          3          3          3          3            3          -          -          -            2          1          -          ** 
                                  1%           1%         1%           2%         1%         2%         2%         2%           2%         -%         -%         -%           2%         1%         -%         ** 
 
Somewhere else 
(write in)                       15            *         14+           7          9          5-         3          6            2          7          4          2            6          7          -          ** 
                                  6%           *%         8%           4%         4%         3%         2%         4%           2%         7%        11%        12%           4%         8%         -%         ** 
 
(Dont know / 
 Can't remember)                 43            6         35           30         29         27         18         18--         21         16          5          *           25         14          3          ** 
                                 17%           8%        19%          17%        15%        17%        14%        11%          18%        17%        16%         3%          18%        16%        14%         ** 
 
NET - Video 
Sharing Site or App               3            1          2            3          3          3          3          3            3          -          -          -            2          1          -          ** 
                                  1%           1%         1%           2%         1%         2%         2%         2%           2%         -%         -%         -%           2%         1%         -%         ** 
 
NET - Search Engine              33            3         30+a         26         30         21         15         25           12         17          3          1           16         16          *          ** 
                                 13%           5%        16%          15%        15%        13%        12%        15%          11%        18%         8%         9%          11%        18%         2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  294           99        191          202        223        183        142        198          144         98         30         22          155         95         30          ** 
 
Effective sample size           181           55        125          123        138        111         88        119           84         64         22         13           97         59         18          ** 
 
Total                           260           68        188          175        200        162        127        170          117         95         34         14          142         87         24          ** 
 
NET - Social 
Media Site or App                26            8         19           19         21         19         19+        20           13         10          2          1           12         11          3          ** 
                                 10%          11%        10%          11%        11%        11%        15%        12%          11%        10%         6%         8%           9%        12%        12%         ** 
 
NET - Instant Messenger          15            5         11           12         12         12          9         11            6          4          5          1            6          6          3          ** 
                                  6%           7%         6%           7%         6%         8%         7%         7%           5%         4%        14%         6%           4%         7%        12%         ** 
 
NET - News Site or App            3            1          2            1          3          1          1          1            2          *          -          *            2          1          -          ** 
                                  1%           1%         1%           1%         1%         1%         1%         1%           2%         *%         -%         3%           1%         1%         -%         ** 
 
NET - Playing 
games on a site or app            1            1          -            1          1          1          -          1            -          1          -          -            1          -          -          ** 
                                  1%           2%         -%           1%         1%         1%         -%         1%           -%         1%         -%         -%           1%         -%         -%         ** 
 
NET - Email or 
another site or app             156           51+b      104-         103        122        100         83        110           74         53         19          9           91         47         15          ** 
                                 60%          74%        55%          59%        61%        62%        65%        65%          63%        56%        57%        66%          64%        54%        64%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  294            ** 
 
Effective sample size           181            ** 
 
Total                           260            ** 
 
AOL ---- search engine            6            ** 
                                  2%           ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            ** 
                                  *%           ** 
 
EMAIL                           154            ** 
                                 59%           ** 
 
FACEBOOK ---- 
social media site/app            23            ** 
                                  9%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11            ** 
                                  4%           ** 
 
FACETIME ---- 
social media site/app             *            ** 
                                  *%           ** 
 
GOOGLE ---- 
search engine                    16            ** 
                                  6%           ** 
 
GOOGLE HANGOUTS 
---- instant messenger            2            ** 
                                  1%           ** 
 
IMESSAGE ---- 
instant messenger                 1            ** 
                                  *%           ** 
 
INSTAGRAM ---- 
social media site/app             *            ** 
                                  *%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  294            ** 
 
Effective sample size           181            ** 
 
Total                           260            ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            ** 
                                  *%           ** 
 
LINKEDIN ---- 
social media site/app             2            ** 
                                  1%           ** 
 
PINTEREST ---- 
social media site/app             *            ** 
                                  *%           ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    2            ** 
                                  1%           ** 
 
SKYPE ---- social 
media site/app                    *            ** 
                                  *%           ** 
 
TELEGRAM ---- 
instant messenger                 2            ** 
                                  1%           ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            ** 
                                  *%           ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            ** 
                                  1%           ** 
 
TIK TOK ---- social 
media site/app                    *            ** 
                                  *%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  294            ** 
 
Effective sample size           181            ** 
 
Total                           260            ** 
 
TWITTER ---- social 
media site/app                    *            ** 
                                  *%           ** 
 
WHATSAPP ---- 
instant messenger                 1            ** 
                                  *%           ** 
 
XBOX LIVE ---- gaming             1            ** 
                                  1%           ** 
 
YAHOO ---- search engine         12            ** 
                                  5%           ** 
 
YOUTUBE ---- video 
sharing site/app                  3            ** 
                                  1%           ** 
 
Somewhere else 
(write in)                       15            ** 
                                  6%           ** 
 
(Dont know / 
 Can't remember)                 43            ** 
                                 17%           ** 
 
NET - Video 
Sharing Site or App               3            ** 
                                  1%           ** 
 
NET - Search Engine              33            ** 
                                 13%           ** 
 
NET - Social 
Media Site or App                26            ** 
                                 10%           ** 
 
NET - Instant Messenger          15            ** 
                                  6%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  294            ** 
 
Effective sample size           181            ** 
 
Total                           260            ** 
 
NET - News Site or App            3            ** 
                                  1%           ** 
 
NET - Playing 
games on a site or app            1            ** 
                                  1%           ** 
 
NET - Email or 
another site or app             156            ** 
                                 60%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          179        158        214         98        230        182        150        106         74         42        186         62 
 
Effective sample size           181          104         97        131         62        140        114         95         63         40         21        112         32 
 
Total                           260          143        134        184         88        197        159        136         89         45         22        157         43 
 
AOL ---- search engine            6            4          2          2          2          4          4          4          2          -          -          6          3 
                                  2%           3%         1%         1%         2%         2%         3%         3%         2%         -%         -%         4%         6% 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          -          *          -          *          -          -          *          -          -          *          - 
                                  *%           *%         -%         *%         -%         *%         -%         -%         *%         -%         -%         *%         -% 
 
EMAIL                           154           91         84        113         49        114        100         83         54         27         15        100         22 
                                 59%          64%        63%        62%        56%        58%        63%        61%        60%        60%        68%        64%        51% 
 
FACEBOOK ---- 
social media site/app            23           13         10         10-         5         21         16         12          8          5          1         13          3 
                                  9%           9%         7%         6%         6%        11%        10%         9%         9%        11%         4%         8%         6% 
 
FACEBOOK MESSENGER 
---- instant messenger           11            6          7         10          4          9          7          7          4          6++        3          8          2 
                                  4%           4%         5%         5%         4%         5%         4%         5%         5%        12%        12%         5%         5% 
 
FACETIME ---- 
social media site/app             *            *          *          *          -          *          *          -          -          *          -          *          - 
                                  *%           *%         *%         *%         -%         *%         *%         -%         -%         1%         -%         *%         -% 
 
GOOGLE ---- 
search engine                    16            9          8         11          6         13         12          7          5          3          *          9          1 
                                  6%           6%         6%         6%         7%         6%         7%         5%         6%         6%         1%         6%         2% 
 
GOOGLE HANGOUTS 
---- instant messenger            2            2          2          2          -          2          2          2          2          -          -          2          - 
                                  1%           1%         1%         1%         -%         1%         1%         1%         2%         -%         -%         1%         -% 
 
IMESSAGE ---- 
instant messenger                 1            1          *          1          -          1          -          1          *          1          *          *          * 
                                  *%           *%         *%         *%         -%         *%         -%         1%         1%         2%         1%         *%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          179        158        214         98        230        182        150        106         74         42        186         62 
 
Effective sample size           181          104         97        131         62        140        114         95         63         40         21        112         32 
 
Total                           260          143        134        184         88        197        159        136         89         45         22        157         43 
 
INSTAGRAM ---- 
social media site/app             *            *          *          *          *          *          *          *          *          *          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         *%         -%         *%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            -          -          *          -          *          *          -          -          -          -          *          - 
                                  *%           -%         -%         *%         -%         *%         *%         -%         -%         -%         -%         *%         -% 
 
LINKEDIN ---- 
social media site/app             2            2          -          2          -          2          -          2          -          -          -          2          2++be 
                                  1%           1%         -%         1%         -%         1%         -%         1%         -%         -%         -%         1%         4% 
 
PINTEREST ---- 
social media site/app             *            *          *          *          *          *          *          *          *          *          -          *          * 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         1%         -%         *%         *% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    2            2          -          2          -          2          *          2          -          *          -          2          2+be 
                                  1%           1%         -%         1%         -%         1%         *%         1%         -%         *%         -%         1%         4% 
 
SKYPE ---- social 
media site/app                    *            *          *          *          -          *          -          *          *          *          -          *          - 
                                  *%           *%         *%         *%         -%         *%         -%         *%         1%         1%         -%         *%         -% 
 
TELEGRAM ---- 
instant messenger                 2            -          -          2          2          -          -          -          2          -          -          2          - 
                                  1%           -%         -%         1%         2%         -%         -%         -%         2%         -%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          179        158        214         98        230        182        150        106         74         42        186         62 
 
Effective sample size           181          104         97        131         62        140        114         95         63         40         21        112         32 
 
Total                           260          143        134        184         88        197        159        136         89         45         22        157         43 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          *          *          -          *          -          *          *          *          *          *          - 
                                  *%           *%         *%         *%         -%         *%         -%         *%         *%         1%         1%         *%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          -          2          -          2          -          2          -          -          -          2          2++be 
                                  1%           1%         -%         1%         -%         1%         -%         1%         -%         -%         -%         1%         4% 
 
TIK TOK ---- social 
media site/app                    *            *          *          *          -          *          -          *          *          *          *          *          - 
                                  *%           *%         *%         *%         -%         *%         -%         *%         *%         1%         1%         *%         -% 
 
TWITTER ---- social 
media site/app                    *            *          *          *          -          *          -          *          *          *          *          *          - 
                                  *%           *%         *%         *%         -%         *%         -%         *%         *%         1%         1%         *%         -% 
 
WHATSAPP ---- 
instant messenger                 1            *          *          1          *          1          1          *          -          *          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         1%         -%         *%         -% 
 
XBOX LIVE ---- gaming             1            -          -          1          -          1          1          -          -          1+j        -          -          - 
                                  1%           -%         -%         1%         -%         1%         1%         -%         -%         3%         -%         -%         -% 
 
YAHOO ---- search engine         12            4          4          9j         3          7          3-         6          4          *          *          1--        2 
                                  5%           3%         3%         5%         4%         4%         2%         4%         5%         1%         1%         1%         6% 
 
YOUTUBE ---- video 
sharing site/app                  3            1          *          3          *          1          1          *          *          *          -          1          - 
                                  1%           *%         *%         2%         *%         1%         1%         *%         *%         1%         -%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          179        158        214         98        230        182        150        106         74         42        186         62 
 
Effective sample size           181          104         97        131         62        140        114         95         63         40         21        112         32 
 
Total                           260          143        134        184         88        197        159        136         89         45         22        157         43 
 
Somewhere else 
(write in)                       15            8         10         12          3          7          5         10          6          -          -         11          4 
                                  6%           5%         8%         6%         4%         4%         3%         7%         6%         -%         -%         7%         9% 
 
(Dont know / 
 Can't remember)                 43           21         21         28         18         34         25         18         12         10          3         19          7 
                                 17%          15%        16%        15%        21%        17%        16%        14%        14%        22%        14%        12%        17% 
 
NET - Video 
Sharing Site or App               3            1          *          3          *          1          1          *          *          *          -          1          - 
                                  1%           *%         *%         2%         *%         1%         1%         *%         *%         1%         -%         *%         -% 
 
NET - Search Engine              33           17         13         22         11         24         19         16         10          3          *         16          6 
                                 13%          12%        10%        12%        12%        12%        12%        12%        12%         7%         2%        10%        14% 
 
NET - Social 
Media Site or App                26           16         11         13-         6         24         16         15          8          6          1         16          5 
                                 10%          11%         8%         7%         6%        12%        10%        11%         9%        13%         6%        10%        11% 
 
NET - Instant Messenger          15            8          9         14          6         12          9          9          8          7+         3         12          3 
                                  6%           6%         7%         8%         7%         6%         6%         6%         9%        15%        13%         7%         6% 
 
NET - News Site or App            3            2          *          3          -          3          *          2          1          *          *          3          2 
                                  1%           2%         *%         2%         -%         1%         *%         2%         1%         1%         1%         2%         4% 
 
NET - Playing 
games on a site or app            1            -          -          1          -          1          1          -          -          1+j        -          -          - 
                                  1%           -%         -%         1%         -%         1%         1%         -%         -%         3%         -%         -%         -% 
 
NET - Email or 
another site or app             156           93         84        115         49        116        100         85         54         27         15        102         24 
                                 60%          65%        63%        63%        56%        59%        63%        62%        60%        60%        68%        65%        55% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          222        128         91         67        231        111        175         59         61         31         27        184        219          **        56          ** 
 
Effective sample size           181          135         74         56         43        150         65        113         32         38         18         16        118        133          **        34          ** 
 
Total                           260          190         93         82         57        216         96        160         40         52         27         24        170        184          **        52          ** 
 
AOL ---- search engine            6            4          *          4          -          6          4          3          *          -          -          3          2          4          **         2          ** 
                                  2%           2%         *%         5%         -%         3%         4%         2%         1%         -%         -%        10%         1%         2%         **         3%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          *          -          -          -          -          -          *          -          -          -          -          *          **         -          ** 
                                  *%           *%         *%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         *%         **         -%         ** 
 
EMAIL                           154          118         63         50         36        128         59         91         29         41++ego    18         20        107        115          **        29          ** 
                                 59%          62%        67%        60%        63%        59%        62%        57%        72%        79%        67%        81%        63%        62%         **        55%         ** 
 
FACEBOOK ---- 
social media site/app            23           21          8          7          2         19          5         16          2          3          5          3         12         18          **         4          ** 
                                  9%          11%         8%         9%         4%         9%         5%        10%         5%         6%        19%        10%         7%        10%         **         7%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           11           11          6          3          3          9          1          8          1          3          2          -          6          8          **         *          ** 
                                  4%           6%         6%         4%         6%         4%         1%         5%         3%         5%         6%         -%         4%         4%         **         *%         ** 
 
FACETIME ---- 
social media site/app             *            *          *          *          *          -          *          -          *          -          -          -          *          *          **         -          ** 
                                  *%           *%         *%         *%         1%         -%         *%         -%         1%         -%         -%         -%         *%         *%         **         -%         ** 
 
GOOGLE ---- 
search engine                    16           14          7          4          3         14          3         11          3          4          3          2         11         11          **         4          ** 
                                  6%           7%         7%         5%         5%         6%         3%         7%         7%         8%        12%         7%         6%         6%         **         7%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            2            2          -          -          -          2          2          2          2+q        -          2          -          2          2          **         2+         ** 
                                  1%           1%         -%         -%         -%         1%         2%         1%         4%         -%         6%         -%         1%         1%         **         3%         ** 
 
IMESSAGE ---- 
instant messenger                 1            1          *          *          *          *          *          *          -          *          -          -          1          *          **         *          ** 
                                  *%           *%         *%         1%         *%         *%         *%         *%         -%         *%         -%         -%         *%         *%         **         1%         ** 
 
INSTAGRAM ---- 
social media site/app             *            *          *          *          *          -          -          -          *          *          -          -          -          *          **         *          ** 
                                  *%           *%         *%         *%         *%         -%         -%         -%         1%         *%         -%         -%         -%         *%         **         *%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            *          -          -          -          *          -          *          -          -          -          -          -          *          **         -          ** 
                                  *%           *%         -%         -%         -%         *%         -%         *%         -%         -%         -%         -%         -%         *%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          222        128         91         67        231        111        175         59         61         31         27        184        219          **        56          ** 
 
Effective sample size           181          135         74         56         43        150         65        113         32         38         18         16        118        133          **        34          ** 
 
Total                           260          190         93         82         57        216         96        160         40         52         27         24        170        184          **        52          ** 
 
LINKEDIN ---- 
social media site/app             2            2          -          2          -          2          2          2          -          -          -          2          2          2          **         -          ** 
                                  1%           1%         -%         2%         -%         1%         2%         1%         -%         -%         -%         7%         1%         1%         **         -%         ** 
 
PINTEREST ---- 
social media site/app             *            *          *          *          *          *          *          *          -          *          -          -          *          *          **         *          ** 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         1%         -%         -%         *%         *%         **         *%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    2            2          -          2          *          2          2          2          -          -          -          2          2          2          **         -          ** 
                                  1%           1%         -%         2%         *%         1%         2%         1%         -%         -%         -%         7%         1%         1%         **         -%         ** 
 
SKYPE ---- social 
media site/app                    *            *          -          *          -          *          *          *          -          -          -          -          *          -          **         *          ** 
                                  *%           *%         -%         1%         -%         *%         *%         *%         -%         -%         -%         -%         *%         -%         **         1%         ** 
 
TELEGRAM ---- 
instant messenger                 2            -          -          -          -          2          2          2          -          -          -          -          2          -          **         2+am       ** 
                                  1%           -%         -%         -%         -%         1%         2%         1%         -%         -%         -%         -%         1%         -%         **         3%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          *          -          *          -          -          -          -          -          -          -          *          *          **         -          ** 
                                  *%           *%         *%         -%         1%         -%         -%         -%         -%         -%         -%         -%         *%         *%         **         -%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          -          2          -          2          2          2          -          -          -          2          2          2          **         -          ** 
                                  1%           1%         -%         2%         -%         1%         2%         1%         -%         -%         -%         7%         1%         1%         **         -%         ** 
 
TIK TOK ---- social 
media site/app                    *            *          *          -          *          -          -          -          -          -          -          -          *          *          **         -          ** 
                                  *%           *%         *%         -%         1%         -%         -%         -%         -%         -%         -%         -%         *%         *%         **         -%         ** 
 
TWITTER ---- social 
media site/app                    *            *          *          -          *          -          -          -          -          -          -          -          *          *          **         -          ** 
                                  *%           *%         *%         -%         1%         -%         -%         -%         -%         -%         -%         -%         *%         *%         **         -%         ** 
 
WHATSAPP ---- 
instant messenger                 1            1          1          1          1          1          *          *          *          1          -          -          1          1          **         *          ** 
                                  *%           *%         1%         1%         1%         *%         *%         *%         *%         1%         -%         -%         *%         *%         **         *%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  294          222        128         91         67        231        111        175         59         61         31         27        184        219          **        56          ** 
 
Effective sample size           181          135         74         56         43        150         65        113         32         38         18         16        118        133          **        34          ** 
 
Total                           260          190         93         82         57        216         96        160         40         52         27         24        170        184          **        52          ** 
 
XBOX LIVE ---- gaming             1            1          -          -          -          1          -          1          -          -          -          -          1          1          **         -          ** 
                                  1%           1%         -%         -%         -%         1%         -%         1%         -%         -%         -%         -%         1%         1%         **         -%         ** 
 
YAHOO ---- search engine         12            6          3          2          5         10          4          6          2          2          2          -         11          9          **         3          ** 
                                  5%           3%         4%         2%         8%         5%         4%         4%         4%         3%         8%         -%         6%         5%         **         7%         ** 
 
YOUTUBE ---- video 
sharing site/app                  3            3          3          1          1          3          -          2          *          3++lm      -          -          1          1          **         -          ** 
                                  1%           2%         3%         1%         1%         1%         -%         1%         1%         5%         -%         -%         *%         1%         **         -%         ** 
 
Somewhere else 
(write in)                       15            6-         2          8abdm      -         14          7         13          1          3          3          -          5-         5--        **         4          ** 
                                  6%           3%         2%        10%         -%         7%         7%         8%         3%         6%        12%         -%         3%         3%         **         7%         ** 
 
(Dont know / 
 Can't remember)                 43           29         14          9          7         34         16         24          5          4          -          *         25         25          **        10          ** 
                                 17%          15%        15%        11%        13%        16%        16%        15%        13%         8%         -%         1%        14%        14%         **        20%         ** 
 
NET - Video 
Sharing Site or App               3            3          3          1          1          3          -          2          *          3++lm      -          -          1          1          **         -          ** 
                                  1%           2%         3%         1%         1%         1%         -%         1%         1%         5%         -%         -%         *%         1%         **         -%         ** 
 
NET - Search Engine              33           24         10         10          8         29         11         20          4          6          5          4         23         24          **         9          ** 
                                 13%          13%        11%        12%        14%        14%        12%        13%        11%        11%        19%        17%        14%        13%         **        17%         ** 
 
NET - Social 
Media Site or App                26           24          8         10          3         21          8         18          2          3          5          4         15         21          **         4          ** 
                                 10%          13%         9%        12%         5%        10%         8%        11%         6%         7%        19%        18%         9%        11%         **         8%         ** 
 
NET - Instant Messenger          15           13          6          4          4         13          5         12          3          3          3          -         10         10          **         4          ** 
                                  6%           7%         7%         5%         7%         6%         5%         8%         7%         6%        12%         -%         6%         6%         **         7%         ** 
 
NET - News Site or App            3            3          1          2          *          2          2          2          *          -          -          2          2          3          **         -          ** 
                                  1%           1%         1%         2%         1%         1%         2%         1%         1%         -%         -%         7%         1%         2%         **         -%         ** 
 
NET - Playing 
games on a site or app            1            1          -          -          -          1          -          1          -          -          -          -          1          1          **         -          ** 
                                  1%           1%         -%         -%         -%         1%         -%         1%         -%         -%         -%         -%         1%         1%         **         -%         ** 
 
NET - Email or 
another site or app             156          120         63         52         36        130         61         93         29         41++ego    18         22        109        117          **        29          ** 
                                 60%          63%        67%        63%        63%        60%        64%        58%        72%        79%        67%        89%        64%        63%         **        55%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  294          176          **         - 
 
Effective sample size           181          106          **         - 
 
Total                           260          149          **         - 
 
AOL ---- search engine            6            4          **         - 
                                  2%           3%         **         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            *            *          **         - 
                                  *%           *%         **         -% 
 
EMAIL                           154           94          **         - 
                                 59%          63%         **         -% 
 
FACEBOOK ---- 
social media site/app            23           19+         **         - 
                                  9%          13%         **         -% 
 
FACEBOOK MESSENGER 
---- instant messenger           11           10          **         - 
                                  4%           6%         **         -% 
 
FACETIME ---- 
social media site/app             *            -          **         - 
                                  *%           -%         **         -% 
 
GOOGLE ---- 
search engine                    16           11          **         - 
                                  6%           8%         **         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            2            -          **         - 
                                  1%           -%         **         -% 
 
IMESSAGE ---- 
instant messenger                 1            1          **         - 
                                  *%           *%         **         -% 
 
INSTAGRAM ---- 
social media site/app             *            *          **         - 
                                  *%           *%         **         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                *            -          **         - 
                                  *%           -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  294          176          **         - 
 
Effective sample size           181          106          **         - 
 
Total                           260          149          **         - 
 
LINKEDIN ---- 
social media site/app             2            2          **         - 
                                  1%           1%         **         -% 
 
PINTEREST ---- 
social media site/app             *            *          **         - 
                                  *%           *%         **         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    2            2          **         - 
                                  1%           1%         **         -% 
 
SKYPE ---- social 
media site/app                    *            *          **         - 
                                  *%           *%         **         -% 
 
TELEGRAM ---- 
instant messenger                 2            -          **         - 
                                  1%           -%         **         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          **         - 
                                  *%           *%         **         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          **         - 
                                  1%           1%         **         -% 
 
TIK TOK ---- social 
media site/app                    *            *          **         - 
                                  *%           *%         **         -% 
 
TWITTER ---- social 
media site/app                    *            *          **         - 
                                  *%           *%         **         -% 
 
WHATSAPP ---- 
instant messenger                 1            1          **         - 
                                  *%           *%         **         -% 
 
XBOX LIVE ---- gaming             1            1          **         - 
                                  1%           1%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 213 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spam emails 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spam emails 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  294          176          **         - 
 
Effective sample size           181          106          **         - 
 
Total                           260          149          **         - 
 
YAHOO ---- search engine         12            4          **         - 
                                  5%           2%         **         -% 
 
YOUTUBE ---- video 
sharing site/app                  3            2          **         - 
                                  1%           2%         **         -% 
 
Somewhere else 
(write in)                       15            5          **         - 
                                  6%           3%         **         -% 
 
(Dont know / 
 Can't remember)                 43           19          **         - 
                                 17%          13%         **         -% 
 
NET - Video 
Sharing Site or App               3            2          **         - 
                                  1%           2%         **         -% 
 
NET - Search Engine              33           19          **         - 
                                 13%          13%         **         -% 
 
NET - Social 
Media Site or App                26           22+         **         - 
                                 10%          15%         **         -% 
 
NET - Instant Messenger          15           11          **         - 
                                  6%           7%         **         -% 
 
NET - News Site or App            3            2          **         - 
                                  1%           2%         **         -% 
 
NET - Playing 
games on a site or app            1            1          **         - 
                                  1%           1%         **         -% 
 
NET - Email or 
another site or app             156           96          **         - 
                                 60%          64%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 214 
<C5> How often do you experience Government / agency surveillance when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Daily/ most days                  4            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 18%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Weekly/ most weeks                2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  9%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Monthly/ most months              4            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 14%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Less often than 
once a month                      4            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 16%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
(Prefer not to answer)            -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
(Don't know)                     11            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 43%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 214 (continuation) 
<C5> How often do you experience Government / agency surveillance when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   25            **         **           **         **         **         **         **          24          ** 
 
Effective sample size            18            **         **           **         **         **         **         **          17          ** 
 
Total                            25            **         **           **         **         **         **         **          23          ** 
 
Daily/ most days                  4            **         **           **         **         **         **         **           4          ** 
                                 18%           **         **           **         **         **         **         **          19%         ** 
 
Weekly/ most weeks                2            **         **           **         **         **         **         **           2          ** 
                                  9%           **         **           **         **         **         **         **           9%         ** 
 
Monthly/ most months              4            **         **           **         **         **         **         **           4          ** 
                                 14%           **         **           **         **         **         **         **          15%         ** 
 
Less often than 
once a month                      4            **         **           **         **         **         **         **           2          ** 
                                 16%           **         **           **         **         **         **         **          10%         ** 
 
(Prefer not to answer)            -            **         **           **         **         **         **         **           -          ** 
                                  -%           **         **           **         **         **         **         **           -%         ** 
 
(Don't know)                     11            **         **           **         **         **         **         **          11          ** 
                                 43%           **         **           **         **         **         **         **          46%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 214 (continuation) 
<C5> How often do you experience Government / agency surveillance when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
 
Effective sample size            18            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
 
Total                            25            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
 
Daily/ most days                  4            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                 18%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
Weekly/ most weeks                2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  9%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
Monthly/ most months              4            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                 14%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
Less often than 
once a month                      4            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                 16%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
(Prefer not to answer)            -            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  -%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
(Don't know)                     11            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                 43%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 214 (continuation) 
<C5> How often do you experience Government / agency surveillance when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
 
Effective sample size            18            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
 
Total                            25            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
 
Daily/ most days                  4            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                 18%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Weekly/ most weeks                2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  9%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Monthly/ most months              4            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                 14%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Less often than 
once a month                      4            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                 16%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
(Prefer not to answer)            -            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  -%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
(Don't know)                     11            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                 43%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 214 (continuation) 
<C5> How often do you experience Government / agency surveillance when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   25           23         23          **         **         **          25         24         25         23          -           25         24         25          **         - 
 
Effective sample size            18           16         16          **         **         **          18         17         18         17          -           18         17         18          **         - 
 
Total                            25           21         21          **         **         **          25         23         25         23          -           25         23         25          **         - 
 
Daily/ most days                  4            1          1          **         **         **           4          4          4          4          -            4          4          4          **         - 
                                 18%           4%         4%         **         **         **          18%        19%        18%        19%         -%          18%        19%        18%         **         -% 
 
Weekly/ most weeks                2            2          2          **         **         **           2          2          2          2          -            2          2          2          **         - 
                                  9%          10%        10%         **         **         **           9%        10%         9%        10%         -%           9%         9%         9%         **         -% 
 
Monthly/ most months              4            4          4          **         **         **           4          2          4          4          -            4          2          4          **         - 
                                 14%          17%        17%         **         **         **          14%         8%        14%        16%         -%          14%         9%        14%         **         -% 
 
Less often than 
once a month                      4            4          4          **         **         **           4          4          4          4          -            4          4          4          **         - 
                                 16%          19%        19%         **         **         **          16%        17%        16%        17%         -%          16%        17%        16%         **         -% 
 
(Prefer not to answer)            -            -          -          **         **         **           -          -          -          -          -            -          -          -          **         - 
                                  -%           -%         -%         **         **         **           -%         -%         -%         -%         -%           -%         -%         -%         **         -% 
 
(Don't know)                     11           11         11          **         **         **          11         11         11          9          -           11         11         11          **         - 
                                 43%          50%        50%         **         **         **          43%        46%        43%        39%         -%          43%        46%        43%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 214 (continuation) 
<C5> How often do you experience Government / agency surveillance when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Daily/ most days                  4            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 18%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Weekly/ most weeks                2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  9%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Monthly/ most months              4            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 14%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Less often than 
once a month                      4            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 16%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
(Prefer not to answer)            -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
(Don't know)                     11            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 43%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 214 (continuation) 
<C5> How often do you experience Government / agency surveillance when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   25            ** 
 
Effective sample size            18            ** 
 
Total                            25            ** 
 
Daily/ most days                  4            ** 
                                 18%           ** 
 
Weekly/ most weeks                2            ** 
                                  9%           ** 
 
Monthly/ most months              4            ** 
                                 14%           ** 
 
Less often than 
once a month                      4            ** 
                                 16%           ** 
 
(Prefer not to answer)            -            ** 
                                  -%           ** 
 
(Don't know)                     11            ** 
                                 43%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 214 (continuation) 
<C5> How often do you experience Government / agency surveillance when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **        22          **         **         **         **         **         **         **         **        22          ** 
 
Effective sample size            18            **        16          **         **         **         **         **         **         **         **        16          ** 
 
Total                            25            **        22          **         **         **         **         **         **         **         **        22          ** 
 
Daily/ most days                  4            **         4          **         **         **         **         **         **         **         **         4          ** 
                                 18%           **        20%         **         **         **         **         **         **         **         **        19%         ** 
 
Weekly/ most weeks                2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                  9%           **         8%         **         **         **         **         **         **         **         **        10%         ** 
 
Monthly/ most months              4            **         4          **         **         **         **         **         **         **         **         4          ** 
                                 14%           **        16%         **         **         **         **         **         **         **         **        16%         ** 
 
Less often than 
once a month                      4            **         4          **         **         **         **         **         **         **         **         2          ** 
                                 16%           **        18%         **         **         **         **         **         **         **         **        10%         ** 
 
(Prefer not to answer)            -            **         -          **         **         **         **         **         **         **         **         -          ** 
                                  -%           **         -%         **         **         **         **         **         **         **         **         -%         ** 
 
(Don't know)                     11            **         8          **         **         **         **         **         **         **         **        10          ** 
                                 43%           **        38%         **         **         **         **         **         **         **         **        45%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 214 (continuation) 
<C5> How often do you experience Government / agency surveillance when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **         **         **         **         **         **         **         **         **         **         **        21          **         **         ** 
 
Effective sample size            18            **         **         **         **         **         **         **         **         **         **         **         **        15          **         **         ** 
 
Total                            25            **         **         **         **         **         **         **         **         **         **         **         **        22          **         **         ** 
 
Daily/ most days                  4            **         **         **         **         **         **         **         **         **         **         **         **         4          **         **         ** 
                                 18%           **         **         **         **         **         **         **         **         **         **         **         **        20%         **         **         ** 
 
Weekly/ most weeks                2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         **         **        10%         **         **         ** 
 
Monthly/ most months              4            **         **         **         **         **         **         **         **         **         **         **         **         4          **         **         ** 
                                 14%           **         **         **         **         **         **         **         **         **         **         **         **        16%         **         **         ** 
 
Less often than 
once a month                      4            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                 16%           **         **         **         **         **         **         **         **         **         **         **         **        11%         **         **         ** 
 
(Prefer not to answer)            -            **         **         **         **         **         **         **         **         **         **         **         **         -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         -%         **         **         ** 
 
(Don't know)                     11            **         **         **         **         **         **         **         **         **         **         **         **         9          **         **         ** 
                                 43%           **         **         **         **         **         **         **         **         **         **         **         **        43%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 214 (continuation) 
<C5> How often do you experience Government / agency surveillance when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   25            **         -          - 
 
Effective sample size            18            **         -          - 
 
Total                            25            **         -          - 
 
Daily/ most days                  4            **         -          - 
                                 18%           **         -%         -% 
 
Weekly/ most weeks                2            **         -          - 
                                  9%           **         -%         -% 
 
Monthly/ most months              4            **         -          - 
                                 14%           **         -%         -% 
 
Less often than 
once a month                      4            **         -          - 
                                 16%           **         -%         -% 
 
(Prefer not to answer)            -            **         -          - 
                                  -%           **         -%         -% 
 
(Don't know)                     11            **         -          - 
                                 43%           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 215 
<C6>  What impact has this had on you....Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample                 18            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 13%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
2                  (2.0)          -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
3                  (3.0)          3            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 12%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
4                  (4.0)          2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  9%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 51%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
It has had 
no impact                         -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Don't know                        4            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 15%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Refused                           -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Net: low impact                   6            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 25%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Net: High impact                 15            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 60%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Mean Score                      4.0            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
Standard deviation             1.48            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
Standard error                  .38            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 215 (continuation) 
<C6>  What impact has this had on you....Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   25            **         **           **         **         **         **         **          24          ** 
 
Effective sample                 18            **         **           **         **         **         **         **          17          ** 
 
Total                            25            **         **           **         **         **         **         **          23          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            **         **           **         **         **         **         **           3          ** 
                                 13%           **         **           **         **         **         **         **          14%         ** 
 
2                  (2.0)          -            **         **           **         **         **         **         **           -          ** 
                                  -%           **         **           **         **         **         **         **           -%         ** 
 
3                  (3.0)          3            **         **           **         **         **         **         **           3          ** 
                                 12%           **         **           **         **         **         **         **          13%         ** 
 
4                  (4.0)          2            **         **           **         **         **         **         **           2          ** 
                                  9%           **         **           **         **         **         **         **          10%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13            **         **           **         **         **         **         **          11          ** 
                                 51%           **         **           **         **         **         **         **          47%         ** 
 
It has had 
no impact                         -            **         **           **         **         **         **         **           -          ** 
                                  -%           **         **           **         **         **         **         **           -%         ** 
 
Don't know                        4            **         **           **         **         **         **         **           4          ** 
                                 15%           **         **           **         **         **         **         **          16%         ** 
 
Refused                           -            **         **           **         **         **         **         **           -          ** 
                                  -%           **         **           **         **         **         **         **           -%         ** 
 
Net: low impact                   6            **         **           **         **         **         **         **           6          ** 
                                 25%           **         **           **         **         **         **         **          27%         ** 
 
Net: High impact                 15            **         **           **         **         **         **         **          13          ** 
                                 60%           **         **           **         **         **         **         **          57%         ** 
 
Mean Score                      4.0            **         **           **         **         **         **         **         3.9          ** 
Standard deviation             1.48            **         **           **         **         **         **         **        1.51          ** 
Standard error                  .38            **         **           **         **         **         **         **         .40          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 215 (continuation) 
<C6>  What impact has this had on you....Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
 
Effective sample                 18            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
 
Total                            25            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                 13%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
2                  (2.0)          -            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  -%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
3                  (3.0)          3            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                 12%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
4                  (4.0)          2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  9%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                 51%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
It has had 
no impact                         -            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  -%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
Don't know                        4            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                 15%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
Refused                           -            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  -%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
Net: low impact                   6            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                 25%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
Net: High impact                 15            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                 60%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
Mean Score                      4.0            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
Standard deviation             1.48            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
Standard error                  .38            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 215 (continuation) 
<C6>  What impact has this had on you....Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
 
Effective sample                 18            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
 
Total                            25            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                 13%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
2                  (2.0)          -            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  -%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
3                  (3.0)          3            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                 12%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
4                  (4.0)          2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  9%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                 51%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
It has had 
no impact                         -            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  -%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Don't know                        4            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                 15%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Refused                           -            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  -%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Net: low impact                   6            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                 25%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Net: High impact                 15            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                 60%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Mean Score                      4.0            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
Standard deviation             1.48            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
Standard error                  .38            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 215 (continuation) 
<C6>  What impact has this had on you....Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   25           23         23          **         **         **          25         24         25         23          -           25         24         25          **         - 
 
Effective sample                 18           16         16          **         **         **          18         17         18         17          -           18         17         18          **         - 
 
Total                            25           21         21          **         **         **          25         23         25         23          -           25         23         25          **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            3          3          **         **         **           3          3          3          3          -            3          3          3          **         - 
                                 13%          15%        15%         **         **         **          13%        14%        13%        14%         -%          13%        14%        13%         **         -% 
 
2                  (2.0)          -            -          -          **         **         **           -          -          -          -          -            -          -          -          **         - 
                                  -%           -%         -%         **         **         **           -%         -%         -%         -%         -%           -%         -%         -%         **         -% 
 
3                  (3.0)          3            3          3          **         **         **           3          3          3          3          -            3          2          3          **         - 
                                 12%          14%        14%         **         **         **          12%        13%        12%        13%         -%          12%         7%        12%         **         -% 
 
4                  (4.0)          2            2          2          **         **         **           2          1          2          2          -            2          2          2          **         - 
                                  9%          11%        11%         **         **         **           9%         2%         9%        10%         -%           9%        10%         9%         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13            9          9          **         **         **          13         13         13         11          -           13         13         13          **         - 
                                 51%          43%        43%         **         **         **          51%        55%        51%        47%         -%          51%        54%        51%         **         -% 
 
It has had 
no impact                         -            -          -          **         **         **           -          -          -          -          -            -          -          -          **         - 
                                  -%           -%         -%         **         **         **           -%         -%         -%         -%         -%           -%         -%         -%         **         -% 
 
Don't know                        4            4          4          **         **         **           4          4          4          4          -            4          4          4          **         - 
                                 15%          17%        17%         **         **         **          15%        16%        15%        16%         -%          15%        16%        15%         **         -% 
 
Refused                           -            -          -          **         **         **           -          -          -          -          -            -          -          -          **         - 
                                  -%           -%         -%         **         **         **           -%         -%         -%         -%         -%           -%         -%         -%         **         -% 
 
Net: low impact                   6            6          6          **         **         **           6          6          6          6          -            6          5          6          **         - 
                                 25%          29%        29%         **         **         **          25%        27%        25%        27%         -%          25%        20%        25%         **         -% 
 
Net: High impact                 15           11         11          **         **         **          15         13         15         13          -           15         15         15          **         - 
                                 60%          53%        53%         **         **         **          60%        57%        60%        57%         -%          60%        64%        60%         **         -% 
 
Mean Score                      4.0          3.8        3.8          **         **         **         4.0        4.0        4.0        3.9          -          4.0        4.1        4.0          **         - 
Standard deviation             1.48         1.55       1.55          **         **         **        1.48       1.55       1.48       1.52          -         1.48       1.51       1.48          **         - 
Standard error                  .38          .42        .42          **         **         **         .38        .41        .38        .40          -          .38        .40        .38          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 215 (continuation) 
<C6>  What impact has this had on you....Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample                 18            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 13%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
2                  (2.0)          -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
3                  (3.0)          3            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 12%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
4                  (4.0)          2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  9%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 51%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
It has had 
no impact                         -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Don't know                        4            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 15%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Refused                           -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Net: low impact                   6            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 25%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Net: High impact                 15            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 60%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3132 
Table 215 (continuation) 
<C6>  What impact has this had on you....Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample                 18            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Mean Score                      4.0            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
Standard deviation             1.48            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
Standard error                  .38            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 215 (continuation) 
<C6>  What impact has this had on you....Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   25            ** 
 
Effective sample                 18            ** 
 
Total                            25            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            ** 
                                 13%           ** 
 
2                  (2.0)          -            ** 
                                  -%           ** 
 
3                  (3.0)          3            ** 
                                 12%           ** 
 
4                  (4.0)          2            ** 
                                  9%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13            ** 
                                 51%           ** 
 
It has had 
no impact                         -            ** 
                                  -%           ** 
 
Don't know                        4            ** 
                                 15%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                   6            ** 
                                 25%           ** 
 
Net: High impact                 15            ** 
                                 60%           ** 
 
Mean Score                      4.0            ** 
Standard deviation             1.48            ** 
Standard error                  .38            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3134 
Table 215 (continuation) 
<C6>  What impact has this had on you....Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **        22          **         **         **         **         **         **         **         **        22          ** 
 
Effective sample                 18            **        16          **         **         **         **         **         **         **         **        16          ** 
 
Total                            25            **        22          **         **         **         **         **         **         **         **        22          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            **         3          **         **         **         **         **         **         **         **         3          ** 
                                 13%           **        12%         **         **         **         **         **         **         **         **        14%         ** 
 
2                  (2.0)          -            **         -          **         **         **         **         **         **         **         **         -          ** 
                                  -%           **         -%         **         **         **         **         **         **         **         **         -%         ** 
 
3                  (3.0)          3            **         3          **         **         **         **         **         **         **         **         3          ** 
                                 12%           **        14%         **         **         **         **         **         **         **         **        13%         ** 
 
4                  (4.0)          2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                  9%           **        10%         **         **         **         **         **         **         **         **        10%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13            **        10          **         **         **         **         **         **         **         **        11          ** 
                                 51%           **        47%         **         **         **         **         **         **         **         **        47%         ** 
 
It has had 
no impact                         -            **         -          **         **         **         **         **         **         **         **         -          ** 
                                  -%           **         -%         **         **         **         **         **         **         **         **         -%         ** 
 
Don't know                        4            **         4          **         **         **         **         **         **         **         **         4          ** 
                                 15%           **        17%         **         **         **         **         **         **         **         **        16%         ** 
 
Refused                           -            **         -          **         **         **         **         **         **         **         **         -          ** 
                                  -%           **         -%         **         **         **         **         **         **         **         **         -%         ** 
 
Net: low impact                   6            **         6          **         **         **         **         **         **         **         **         6          ** 
                                 25%           **        26%         **         **         **         **         **         **         **         **        27%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 215 (continuation) 
<C6>  What impact has this had on you....Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **        22          **         **         **         **         **         **         **         **        22          ** 
 
Effective sample                 18            **        16          **         **         **         **         **         **         **         **        16          ** 
 
Total                            25            **        22          **         **         **         **         **         **         **         **        22          ** 
 
Net: High impact                 15            **        13          **         **         **         **         **         **         **         **        13          ** 
                                 60%           **        57%         **         **         **         **         **         **         **         **        57%         ** 
 
Mean Score                      4.0            **       4.0          **         **         **         **         **         **         **         **       3.9          ** 
Standard deviation             1.48            **      1.47          **         **         **         **         **         **         **         **      1.53          ** 
Standard error                  .38            **       .40          **         **         **         **         **         **         **         **       .41          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 215 (continuation) 
<C6>  What impact has this had on you....Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **         **         **         **         **         **         **         **         **         **         **        21          **         **         ** 
 
Effective sample                 18            **         **         **         **         **         **         **         **         **         **         **         **        15          **         **         ** 
 
Total                            25            **         **         **         **         **         **         **         **         **         **         **         **        22          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            **         **         **         **         **         **         **         **         **         **         **         **         3          **         **         ** 
                                 13%           **         **         **         **         **         **         **         **         **         **         **         **        12%         **         **         ** 
 
2                  (2.0)          -            **         **         **         **         **         **         **         **         **         **         **         **         -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         -%         **         **         ** 
 
3                  (3.0)          3            **         **         **         **         **         **         **         **         **         **         **         **         3          **         **         ** 
                                 12%           **         **         **         **         **         **         **         **         **         **         **         **        14%         **         **         ** 
 
4                  (4.0)          2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         **         **        10%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13            **         **         **         **         **         **         **         **         **         **         **         **        10          **         **         ** 
                                 51%           **         **         **         **         **         **         **         **         **         **         **         **        47%         **         **         ** 
 
It has had 
no impact                         -            **         **         **         **         **         **         **         **         **         **         **         **         -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         -%         **         **         ** 
 
Don't know                        4            **         **         **         **         **         **         **         **         **         **         **         **         4          **         **         ** 
                                 15%           **         **         **         **         **         **         **         **         **         **         **         **        17%         **         **         ** 
 
Refused                           -            **         **         **         **         **         **         **         **         **         **         **         **         -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         -%         **         **         ** 
 
Net: low impact                   6            **         **         **         **         **         **         **         **         **         **         **         **         6          **         **         ** 
                                 25%           **         **         **         **         **         **         **         **         **         **         **         **        26%         **         **         ** 
 
Net: High impact                 15            **         **         **         **         **         **         **         **         **         **         **         **        13          **         **         ** 
                                 60%           **         **         **         **         **         **         **         **         **         **         **         **        57%         **         **         ** 
 
Mean Score                      4.0            **         **         **         **         **         **         **         **         **         **         **         **       3.9          **         **         ** 
                                                                                                                                                  - 
Standard deviation             1.48            **         **         **         **         **         **         **         **         **         **         **         **      1.48          **         **         ** 
Standard error                  .38            **         **         **         **         **         **         **         **         **         **         **         **       .41          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 215 (continuation) 
<C6>  What impact has this had on you....Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   25            **         -          - 
 
Effective sample                 18            **         -          - 
 
Total                            25            **         -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            **         -          - 
                                 13%           **         -%         -% 
 
2                  (2.0)          -            **         -          - 
                                  -%           **         -%         -% 
 
3                  (3.0)          3            **         -          - 
                                 12%           **         -%         -% 
 
4                  (4.0)          2            **         -          - 
                                  9%           **         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         13            **         -          - 
                                 51%           **         -%         -% 
 
It has had 
no impact                         -            **         -          - 
                                  -%           **         -%         -% 
 
Don't know                        4            **         -          - 
                                 15%           **         -%         -% 
 
Refused                           -            **         -          - 
                                  -%           **         -%         -% 
 
Net: low impact                   6            **         -          - 
                                 25%           **         -%         -% 
 
Net: High impact                 15            **         -          - 
                                 60%           **         -%         -% 
 
Mean Score                      4.0            **         -          - 
Standard deviation             1.48            **         -          - 
Standard error                  .38            **         -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
EMAIL                             2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  9%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app             5            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 21%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
FACETIME ---- 
social media site/app             2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  9%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 10%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
REDDIT ---- social 
media site/app                    2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
TIK TOK ---- social 
media site/app                    2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Somewhere else 
(write in)                        4            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 16%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                 13            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 51%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - Search Engine               2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 10%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                 6            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 23%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - Instant Messenger           2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
NET - News Site or App            2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
NET - Email or 
another site or app               2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  9%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   25            **         **           **         **         **         **         **          24          ** 
 
Effective sample size            18            **         **           **         **         **         **         **          17          ** 
 
Total                            25            **         **           **         **         **         **         **          23          ** 
 
EMAIL                             2            **         **           **         **         **         **         **           2          ** 
                                  9%           **         **           **         **         **         **         **          10%         ** 
 
FACEBOOK ---- 
social media site/app             5            **         **           **         **         **         **         **           5          ** 
                                 21%           **         **           **         **         **         **         **          23%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           8%         ** 
 
FACETIME ---- 
social media site/app             2            **         **           **         **         **         **         **           2          ** 
                                  9%           **         **           **         **         **         **         **          10%         ** 
 
GOOGLE ---- 
search engine                     2            **         **           **         **         **         **         **           2          ** 
                                 10%           **         **           **         **         **         **         **          11%         ** 
 
REDDIT ---- social 
media site/app                    2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           8%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           8%         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           8%         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           8%         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   25            **         **           **         **         **         **         **          24          ** 
 
Effective sample size            18            **         **           **         **         **         **         **          17          ** 
 
Total                            25            **         **           **         **         **         **         **          23          ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           8%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           8%         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           8%         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           8%         ** 
 
TIK TOK ---- social 
media site/app                    2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           8%         ** 
 
Somewhere else 
(write in)                        4            **         **           **         **         **         **         **           2          ** 
                                 16%           **         **           **         **         **         **         **          10%         ** 
 
(Dont know / 
 Can't remember)                 13            **         **           **         **         **         **         **          13          ** 
                                 51%           **         **           **         **         **         **         **          54%         ** 
 
NET - Search Engine               2            **         **           **         **         **         **         **           2          ** 
                                 10%           **         **           **         **         **         **         **          11%         ** 
 
NET - Social 
Media Site or App                 6            **         **           **         **         **         **         **           6          ** 
                                 23%           **         **           **         **         **         **         **          25%         ** 
 
NET - Instant Messenger           2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           8%         ** 
 
NET - News Site or App            2            **         **           **         **         **         **         **           2          ** 
                                  7%           **         **           **         **         **         **         **           8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   25            **         **           **         **         **         **         **          24          ** 
 
Effective sample size            18            **         **           **         **         **         **         **          17          ** 
 
Total                            25            **         **           **         **         **         **         **          23          ** 
 
NET - Email or 
another site or app               2            **         **           **         **         **         **         **           2          ** 
                                  9%           **         **           **         **         **         **         **          10%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
 
Effective sample size            18            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
 
Total                            25            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
 
EMAIL                             2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  9%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app             5            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                 21%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
FACETIME ---- 
social media site/app             2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  9%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                 10%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
REDDIT ---- social 
media site/app                    2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
 
Effective sample size            18            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
 
Total                            25            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
TIK TOK ---- social 
media site/app                    2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
Somewhere else 
(write in)                        4            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                 16%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                 13            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                 51%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
NET - Search Engine               2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                 10%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                 6            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                 23%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
NET - Instant Messenger           2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
NET - News Site or App            2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  7%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
 
Effective sample size            18            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
 
Total                            25            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
 
NET - Email or 
another site or app               2            **         -          -          **         **         **         **         -          -          **         **         **           **         **         **         ** 
                                  9%           **         -%         -%         **         **         **         **         -%         -%         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
 
Effective sample size            18            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
 
Total                            25            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
 
EMAIL                             2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  9%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
FACEBOOK ---- 
social media site/app             5            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                 21%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
FACETIME ---- 
social media site/app             2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  9%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
GOOGLE ---- 
search engine                     2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                 10%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
REDDIT ---- social 
media site/app                    2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
 
Effective sample size            18            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
 
Total                            25            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
TIK TOK ---- social 
media site/app                    2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Somewhere else 
(write in)                        4            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                 16%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
(Dont know / 
 Can't remember)                 13            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                 51%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
NET - Search Engine               2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                 10%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
NET - Social 
Media Site or App                 6            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                 23%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
NET - Instant Messenger           2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
NET - News Site or App            2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  7%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
 
Effective sample size            18            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
 
Total                            25            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
 
NET - Email or 
another site or app               2            **         **         **         **         **           **         **           **         **         -          -            **         **         **         - 
                                  9%           **         **         **         **         **           **         **           **         **         -%         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   25           23         23          **         **         **          25         24         25         23          -           25         24         25          **         - 
 
Effective sample size            18           16         16          **         **         **          18         17         18         17          -           18         17         18          **         - 
 
Total                            25           21         21          **         **         **          25         23         25         23          -           25         23         25          **         - 
 
EMAIL                             2            2          2          **         **         **           2          2          2          *          -            2          2          2          **         - 
                                  9%          11%        11%         **         **         **           9%        10%         9%         2%         -%           9%        10%         9%         **         -% 
 
FACEBOOK ---- 
social media site/app             5            4          4          **         **         **           5          3          5          5          -            5          5          5          **         - 
                                 21%          17%        17%         **         **         **          21%        15%        21%        23%         -%          21%        23%        21%         **         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            2            2          2          **         **         **           2          -          2          2          -            2          2          2          **         - 
                                  7%           8%         8%         **         **         **           7%         -%         7%         8%         -%           7%         8%         7%         **         -% 
 
FACETIME ---- 
social media site/app             2            2          2          **         **         **           2          *          2          2          -            2          2          2          **         - 
                                  9%          11%        11%         **         **         **           9%         2%         9%        10%         -%           9%        10%         9%         **         -% 
 
GOOGLE ---- 
search engine                     2            2          2          **         **         **           2          1          2          2          -            2          2          2          **         - 
                                 10%          12%        12%         **         **         **          10%         3%        10%        11%         -%          10%        11%        10%         **         -% 
 
REDDIT ---- social 
media site/app                    2            2          2          **         **         **           2          -          2          2          -            2          2          2          **         - 
                                  7%           8%         8%         **         **         **           7%         -%         7%         8%         -%           7%         8%         7%         **         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          2          **         **         **           2          -          2          2          -            2          2          2          **         - 
                                  7%           8%         8%         **         **         **           7%         -%         7%         8%         -%           7%         8%         7%         **         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            2          2          **         **         **           2          -          2          2          -            2          2          2          **         - 
                                  7%           8%         8%         **         **         **           7%         -%         7%         8%         -%           7%         8%         7%         **         -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                2            2          2          **         **         **           2          -          2          2          -            2          2          2          **         - 
                                  7%           8%         8%         **         **         **           7%         -%         7%         8%         -%           7%         8%         7%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   25           23         23          **         **         **          25         24         25         23          -           25         24         25          **         - 
 
Effective sample size            18           16         16          **         **         **          18         17         18         17          -           18         17         18          **         - 
 
Total                            25           21         21          **         **         **          25         23         25         23          -           25         23         25          **         - 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            2          2          **         **         **           2          -          2          2          -            2          2          2          **         - 
                                  7%           8%         8%         **         **         **           7%         -%         7%         8%         -%           7%         8%         7%         **         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            2          2          **         **         **           2          -          2          2          -            2          2          2          **         - 
                                  7%           8%         8%         **         **         **           7%         -%         7%         8%         -%           7%         8%         7%         **         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            2          2          **         **         **           2          -          2          2          -            2          2          2          **         - 
                                  7%           8%         8%         **         **         **           7%         -%         7%         8%         -%           7%         8%         7%         **         -% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            2          2          **         **         **           2          -          2          2          -            2          2          2          **         - 
                                  7%           8%         8%         **         **         **           7%         -%         7%         8%         -%           7%         8%         7%         **         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            2          2          **         **         **           2          -          2          2          -            2          2          2          **         - 
                                  7%           8%         8%         **         **         **           7%         -%         7%         8%         -%           7%         8%         7%         **         -% 
 
TIK TOK ---- social 
media site/app                    2            2          2          **         **         **           2          -          2          2          -            2          2          2          **         - 
                                  7%           8%         8%         **         **         **           7%         -%         7%         8%         -%           7%         8%         7%         **         -% 
 
Somewhere else 
(write in)                        4            2          2          **         **         **           4          4          4          4          -            4          4          4          **         - 
                                 16%          10%        10%         **         **         **          16%        17%        16%        17%         -%          16%        17%        16%         **         -% 
 
(Dont know / 
 Can't remember)                 13           13         13          **         **         **          13         13         13         12          -           13         11         13          **         - 
                                 51%          59%        59%         **         **         **          51%        55%        51%        55%         -%          51%        48%        51%         **         -% 
 
NET - Search Engine               2            2          2          **         **         **           2          1          2          2          -            2          2          2          **         - 
                                 10%          12%        12%         **         **         **          10%         3%        10%        11%         -%          10%        11%        10%         **         -% 
 
NET - Social 
Media Site or App                 6            4          4          **         **         **           6          4          6          6          -            6          6          6          **         - 
                                 23%          19%        19%         **         **         **          23%        17%        23%        25%         -%          23%        25%        23%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   25           23         23          **         **         **          25         24         25         23          -           25         24         25          **         - 
 
Effective sample size            18           16         16          **         **         **          18         17         18         17          -           18         17         18          **         - 
 
Total                            25           21         21          **         **         **          25         23         25         23          -           25         23         25          **         - 
 
NET - Instant Messenger           2            2          2          **         **         **           2          -          2          2          -            2          2          2          **         - 
                                  7%           8%         8%         **         **         **           7%         -%         7%         8%         -%           7%         8%         7%         **         -% 
 
NET - News Site or App            2            2          2          **         **         **           2          -          2          2          -            2          2          2          **         - 
                                  7%           8%         8%         **         **         **           7%         -%         7%         8%         -%           7%         8%         7%         **         -% 
 
NET - Email or 
another site or app               2            2          2          **         **         **           2          2          2          *          -            2          2          2          **         - 
                                  9%          11%        11%         **         **         **           9%        10%         9%         2%         -%           9%        10%         9%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
EMAIL                             2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  9%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app             5            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 21%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
FACETIME ---- 
social media site/app             2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  9%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 10%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
REDDIT ---- social 
media site/app                    2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
TIK TOK ---- social 
media site/app                    2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Somewhere else 
(write in)                        4            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 16%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                 13            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 51%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
NET - Search Engine               2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 10%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size            18            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                            25            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                 6            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 23%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
NET - Instant Messenger           2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
NET - News Site or App            2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
NET - Email or 
another site or app               2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  9%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   25            ** 
 
Effective sample size            18            ** 
 
Total                            25            ** 
 
EMAIL                             2            ** 
                                  9%           ** 
 
FACEBOOK ---- 
social media site/app             5            ** 
                                 21%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            ** 
                                  7%           ** 
 
FACETIME ---- 
social media site/app             2            ** 
                                  9%           ** 
 
GOOGLE ---- 
search engine                     2            ** 
                                 10%           ** 
 
REDDIT ---- social 
media site/app                    2            ** 
                                  7%           ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            ** 
                                  7%           ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            ** 
                                  7%           ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                2            ** 
                                  7%           ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            ** 
                                  7%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   25            ** 
 
Effective sample size            18            ** 
 
Total                            25            ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            ** 
                                  7%           ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            ** 
                                  7%           ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            ** 
                                  7%           ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            ** 
                                  7%           ** 
 
TIK TOK ---- social 
media site/app                    2            ** 
                                  7%           ** 
 
Somewhere else 
(write in)                        4            ** 
                                 16%           ** 
 
(Dont know / 
 Can't remember)                 13            ** 
                                 51%           ** 
 
NET - Search Engine               2            ** 
                                 10%           ** 
 
NET - Social 
Media Site or App                 6            ** 
                                 23%           ** 
 
NET - Instant Messenger           2            ** 
                                  7%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   25            ** 
 
Effective sample size            18            ** 
 
Total                            25            ** 
 
NET - News Site or App            2            ** 
                                  7%           ** 
 
NET - Email or 
another site or app               2            ** 
                                  9%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **        22          **         **         **         **         **         **         **         **        22          ** 
 
Effective sample size            18            **        16          **         **         **         **         **         **         **         **        16          ** 
 
Total                            25            **        22          **         **         **         **         **         **         **         **        22          ** 
 
EMAIL                             2            **         -          **         **         **         **         **         **         **         **         2          ** 
                                  9%           **         -%         **         **         **         **         **         **         **         **        10%         ** 
 
FACEBOOK ---- 
social media site/app             5            **         5          **         **         **         **         **         **         **         **         5          ** 
                                 21%           **        24%         **         **         **         **         **         **         **         **        23%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                  7%           **         8%         **         **         **         **         **         **         **         **         8%         ** 
 
FACETIME ---- 
social media site/app             2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                  9%           **        10%         **         **         **         **         **         **         **         **        10%         ** 
 
GOOGLE ---- 
search engine                     2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                 10%           **        11%         **         **         **         **         **         **         **         **        11%         ** 
 
REDDIT ---- social 
media site/app                    2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                  7%           **         8%         **         **         **         **         **         **         **         **         8%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                  7%           **         8%         **         **         **         **         **         **         **         **         8%         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                  7%           **         8%         **         **         **         **         **         **         **         **         8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **        22          **         **         **         **         **         **         **         **        22          ** 
 
Effective sample size            18            **        16          **         **         **         **         **         **         **         **        16          ** 
 
Total                            25            **        22          **         **         **         **         **         **         **         **        22          ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                  7%           **         8%         **         **         **         **         **         **         **         **         8%         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                  7%           **         8%         **         **         **         **         **         **         **         **         8%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                  7%           **         8%         **         **         **         **         **         **         **         **         8%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                  7%           **         8%         **         **         **         **         **         **         **         **         8%         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                  7%           **         8%         **         **         **         **         **         **         **         **         8%         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                  7%           **         8%         **         **         **         **         **         **         **         **         8%         ** 
 
TIK TOK ---- social 
media site/app                    2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                  7%           **         8%         **         **         **         **         **         **         **         **         8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **        22          **         **         **         **         **         **         **         **        22          ** 
 
Effective sample size            18            **        16          **         **         **         **         **         **         **         **        16          ** 
 
Total                            25            **        22          **         **         **         **         **         **         **         **        22          ** 
 
Somewhere else 
(write in)                        4            **         4          **         **         **         **         **         **         **         **         2          ** 
                                 16%           **        18%         **         **         **         **         **         **         **         **        10%         ** 
 
(Dont know / 
 Can't remember)                 13            **        12          **         **         **         **         **         **         **         **        12          ** 
                                 51%           **        55%         **         **         **         **         **         **         **         **        53%         ** 
 
NET - Search Engine               2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                 10%           **        11%         **         **         **         **         **         **         **         **        11%         ** 
 
NET - Social 
Media Site or App                 6            **         6          **         **         **         **         **         **         **         **         6          ** 
                                 23%           **        26%         **         **         **         **         **         **         **         **        25%         ** 
 
NET - Instant Messenger           2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                  7%           **         8%         **         **         **         **         **         **         **         **         8%         ** 
 
NET - News Site or App            2            **         2          **         **         **         **         **         **         **         **         2          ** 
                                  7%           **         8%         **         **         **         **         **         **         **         **         8%         ** 
 
NET - Email or 
another site or app               2            **         -          **         **         **         **         **         **         **         **         2          ** 
                                  9%           **         -%         **         **         **         **         **         **         **         **        10%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **         **         **         **         **         **         **         **         **         **         **        21          **         **         ** 
 
Effective sample size            18            **         **         **         **         **         **         **         **         **         **         **         **        15          **         **         ** 
 
Total                            25            **         **         **         **         **         **         **         **         **         **         **         **        22          **         **         ** 
 
EMAIL                             2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         **         **        10%         **         **         ** 
 
FACEBOOK ---- 
social media site/app             5            **         **         **         **         **         **         **         **         **         **         **         **         5          **         **         ** 
                                 21%           **         **         **         **         **         **         **         **         **         **         **         **        24%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         8%         **         **         ** 
 
FACETIME ---- 
social media site/app             2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         **         **        10%         **         **         ** 
 
GOOGLE ---- 
search engine                     2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         **         **         9%         **         **         ** 
 
REDDIT ---- social 
media site/app                    2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         8%         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         8%         **         **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         8%         **         **         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         8%         **         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         8%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **         **         **         **         **         **         **         **         **         **         **        21          **         **         ** 
 
Effective sample size            18            **         **         **         **         **         **         **         **         **         **         **         **        15          **         **         ** 
 
Total                            25            **         **         **         **         **         **         **         **         **         **         **         **        22          **         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         8%         **         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         8%         **         **         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         8%         **         **         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         8%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         8%         **         **         ** 
 
Somewhere else 
(write in)                        4            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                 16%           **         **         **         **         **         **         **         **         **         **         **         **        11%         **         **         ** 
 
(Dont know / 
 Can't remember)                 13            **         **         **         **         **         **         **         **         **         **         **         **        12          **         **         ** 
                                 51%           **         **         **         **         **         **         **         **         **         **         **         **        54%         **         **         ** 
 
NET - Search Engine               2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         **         **         9%         **         **         ** 
 
NET - Social 
Media Site or App                 6            **         **         **         **         **         **         **         **         **         **         **         **         6          **         **         ** 
                                 23%           **         **         **         **         **         **         **         **         **         **         **         **        26%         **         **         ** 
 
NET - Instant Messenger           2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         8%         **         **         ** 
 
NET - News Site or App            2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         8%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   25            **         **         **         **         **         **         **         **         **         **         **         **        21          **         **         ** 
 
Effective sample size            18            **         **         **         **         **         **         **         **         **         **         **         **        15          **         **         ** 
 
Total                            25            **         **         **         **         **         **         **         **         **         **         **         **        22          **         **         ** 
 
NET - Email or 
another site or app               2            **         **         **         **         **         **         **         **         **         **         **         **         2          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         **         **        10%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   25            **         -          - 
 
Effective sample size            18            **         -          - 
 
Total                            25            **         -          - 
 
EMAIL                             2            **         -          - 
                                  9%           **         -%         -% 
 
FACEBOOK ---- 
social media site/app             5            **         -          - 
                                 21%           **         -%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            2            **         -          - 
                                  7%           **         -%         -% 
 
FACETIME ---- 
social media site/app             2            **         -          - 
                                  9%           **         -%         -% 
 
GOOGLE ---- 
search engine                     2            **         -          - 
                                 10%           **         -%         -% 
 
REDDIT ---- social 
media site/app                    2            **         -          - 
                                  7%           **         -%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         -          - 
                                  7%           **         -%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            **         -          - 
                                  7%           **         -%         -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                2            **         -          - 
                                  7%           **         -%         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            2            **         -          - 
                                  7%           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   25            **         -          - 
 
Effective sample size            18            **         -          - 
 
Total                            25            **         -          - 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            **         -          - 
                                  7%           **         -%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            2            **         -          - 
                                  7%           **         -%         -% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            2            **         -          - 
                                  7%           **         -%         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            2            **         -          - 
                                  7%           **         -%         -% 
 
TIK TOK ---- social 
media site/app                    2            **         -          - 
                                  7%           **         -%         -% 
 
Somewhere else 
(write in)                        4            **         -          - 
                                 16%           **         -%         -% 
 
(Dont know / 
 Can't remember)                 13            **         -          - 
                                 51%           **         -%         -% 
 
NET - Search Engine               2            **         -          - 
                                 10%           **         -%         -% 
 
NET - Social 
Media Site or App                 6            **         -          - 
                                 23%           **         -%         -% 
 
NET - Instant Messenger           2            **         -          - 
                                  7%           **         -%         -% 
 
NET - News Site or App            2            **         -          - 
                                  7%           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 216 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Government\ agency surveillance 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Government\ agency surveillance 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   25            **         -          - 
 
Effective sample size            18            **         -          - 
 
Total                            25            **         -          - 
 
NET - Email or 
another site or app               2            **         -          - 
                                  9%           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 217 
<C5> How often do you experience My personal data being processed without my knowledge / consent when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           44         44            **         **         **         **         **         **         **          24         35         29            **        24         24         21 
 
Effective sample size            52           26         26            **         **         **         **         **         **         **          14         23         15            **        12         13         16 
 
Total                            76           38         38            **         **         **         **         **         **         **          19         35         21            **        14         14         27 
 
Daily/ most days                  7            2          5            **         **         **         **         **         **         **           4          4          -            **         *          2          3 
                                 10%           6%        14%           **         **         **         **         **         **         **          20%        10%         -%           **         1%        15%        13% 
 
Weekly/ most weeks               12            9          3            **         **         **         **         **         **         **           2          6          5            **         1          4          4 
                                 16%          23%         9%           **         **         **         **         **         **         **           9%        16%        22%           **         7%        27%        15% 
 
Monthly/ most months              6            4          3            **         **         **         **         **         **         **           *          2          4            **         1          2          - 
                                  8%           9%         8%           **         **         **         **         **         **         **           1%         6%        20%           **         6%        15%         -% 
 
Less often than 
once a month                     25           11         14            **         **         **         **         **         **         **           6         13          6            **         9          2         10 
                                 33%          29%        37%           **         **         **         **         **         **         **          30%        37%        28%           **        67%        16%        37% 
 
(Prefer not to answer)            2            2          -            **         **         **         **         **         **         **           -          2          -            **         -          2          - 
                                  3%           5%         -%           **         **         **         **         **         **         **           -%         6%         -%           **         -%        14%         -% 
 
(Don't know)                     23           11         12            **         **         **         **         **         **         **           8          9          6            **         3          2         10 
                                 30%          28%        32%           **         **         **         **         **         **         **          39%        26%        30%           **        18%        12%        36% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 217 (continuation) 
<C5> How often do you experience My personal data being processed without my knowledge / consent when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   88           43         45            **         **         **        29         59           85          ** 
 
Effective sample size            52           24         28            **         **         **        18         34           50          ** 
 
Total                            76           34         42            **         **         **        27         50           72          ** 
 
Daily/ most days                  7            2          6            **         **         **         3          4            7          ** 
                                 10%           5%        13%           **         **         **        13%         8%          10%         ** 
 
Weekly/ most weeks               12            4          8            **         **         **         2         10           12          ** 
                                 16%          12%        19%           **         **         **         9%        20%          17%         ** 
 
Monthly/ most months              6            4          2            **         **         **         *          6            6          ** 
                                  8%          12%         5%           **         **         **         1%        13%           9%         ** 
 
Less often than 
once a month                     25           12         13            **         **         **         8         16           23          ** 
                                 33%          36%        30%           **         **         **        32%        33%          32%         ** 
 
(Prefer not to answer)            2            -          2            **         **         **         -          2            2          ** 
                                  3%           -%         5%           **         **         **         -%         4%           3%         ** 
 
(Don't know)                     23           12         12            **         **         **        12         11           21          ** 
                                 30%          34%        28%           **         **         **        45%        22%          29%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 217 (continuation) 
<C5> How often do you experience My personal data being processed without my knowledge / consent when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88            **         **         **         **         **         **         **         **         **         **        32          **          72          **         **         ** 
 
Effective sample size            52            **         **         **         **         **         **         **         **         **         **        30          **          44          **         **         ** 
 
Total                            76            **         **         **         **         **         **         **         **         **         **        10          **          64          **         **         ** 
 
Daily/ most days                  7            **         **         **         **         **         **         **         **         **         **         *          **           7          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         3%         **          12%         **         **         ** 
 
Weekly/ most weeks               12            **         **         **         **         **         **         **         **         **         **         2          **          10          **         **         ** 
                                 16%           **         **         **         **         **         **         **         **         **         **        24%         **          16%         **         **         ** 
 
Monthly/ most months              6            **         **         **         **         **         **         **         **         **         **         1          **           3          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         **        14%         **           5%         **         **         ** 
 
Less often than 
once a month                     25            **         **         **         **         **         **         **         **         **         **         5          **          20          **         **         ** 
                                 33%           **         **         **         **         **         **         **         **         **         **        49%         **          32%         **         **         ** 
 
(Prefer not to answer)            2            **         **         **         **         **         **         **         **         **         **         -          **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         -%         **           3%         **         **         ** 
 
(Don't know)                     23            **         **         **         **         **         **         **         **         **         **         1-         **          21          **         **         ** 
                                 30%           **         **         **         **         **         **         **         **         **         **        11%         **          33%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 217 (continuation) 
<C5> How often do you experience My personal data being processed without my knowledge / consent when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           37          **        24          **         **          21         46           41         35          **         **          27         39         21          - 
 
Effective sample size            52           26          **        13          **         **          12         26           27         19          **         **          19         21         12          - 
 
Total                            76           39          **        18          **         **          17         35           40         27          **         **          30         28         16          - 
 
Daily/ most days                  7            6          **         -          **         **           2          4            7          *          **         **           5          *          2          - 
                                 10%          14%         **         -%         **         **          10%        11%          18%         1%         **         **          17%         2%        11%         -% 
 
Weekly/ most weeks               12            4          **         2          **         **           *          5            6          6          **         **           2          7          3          - 
                                 16%          10%         **        10%         **         **           2%        13%          16%        21%         **         **           7%        27%        17%         -% 
 
Monthly/ most months              6            2          **         3          **         **           *          4            3          3          **         **           2          4          *          - 
                                  8%           6%         **        18%         **         **           2%        12%           7%        12%         **         **           7%        14%         1%         -% 
 
Less often than 
once a month                     25           13          **         7          **         **          10          8           10          8          **         **          13          7          5          - 
                                 33%          32%         **        37%         **         **          58%        23%          26%        30%         **         **          42%        26%        31%         -% 
 
(Prefer not to answer)            2            2          **         -          **         **           -          -            -          2          **         **           -          -          -          - 
                                  3%           5%         **         -%         **         **           -%         -%           -%         7%         **         **           -%         -%         -%         -% 
 
(Don't know)                     23           13          **         6          **         **           5         15           14          7          **         **           8          9          6          - 
                                 30%          33%         **        35%         **         **          28%        42%          34%        28%         **         **          26%        31%        40%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 217 (continuation) 
<C5> How often do you experience My personal data being processed without my knowledge / consent when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           84         83         56         56          **          88         78         88         81          -           88         74         88         73          - 
 
Effective sample size            52           49         49         32         33          **          52         46         52         48          -           52         43         52         42          - 
 
Total                            76           72         70         48         47          **          76         66         76         70          -           76         63         76         58          - 
 
Daily/ most days                  7            4          4          4          4          **           7          7          7          7          -            7          7          7          7          - 
                                 10%           5%         6%         8%         8%         **          10%        11%        10%        11%         -%          10%        12%        10%        13%         -% 
 
Weekly/ most weeks               12           12         12          7          9          **          12         10         12         12          -           12          8         12          8          - 
                                 16%          16%        17%        15%        18%         **          16%        15%        16%        17%         -%          16%        13%        16%        14%         -% 
 
Monthly/ most months              6            6          6          5          3          **           6          4          6          6          -            6          5          6          6          - 
                                  8%           9%         9%        11%         6%         **           8%         6%         8%         9%         -%           8%         8%         8%        11%         -% 
 
Less often than 
once a month                     25           25         23         15         14          **          25         20         25         23          -           25         20         25         17          - 
                                 33%          35%        33%        31%        30%         **          33%        30%        33%        32%         -%          33%        31%        33%        29%         -% 
 
(Prefer not to answer)            2            2          2          2          2          **           2          2          2          2          -            2          -          2          2          - 
                                  3%           3%         3%         4%         4%         **           3%         3%         3%         3%         -%           3%         -%         3%         3%         -% 
 
(Don't know)                     23           23         23         15         16          **          23         23         23         20          -           23         23         23         17          - 
                                 30%          32%        33%        31%        33%         **          30%        35%        30%        28%         -%          30%        36%        30%        30%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 217 (continuation) 
<C5> How often do you experience My personal data being processed without my knowledge / consent when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           44         40           66         70         61         41         63           47         24          **         **          42         30          **         ** 
 
Effective sample size            52           25         24           38         41         34         23         34           26         15          **         **          24         18          **         ** 
 
Total                            76           32         38           57         62         47         32         50           37         23          **         **          34         26          **         ** 
 
Daily/ most days                  7            4          4            4          6          4          4          4            -          4          **         **           *          2          **         ** 
                                 10%          11%        10%           7%         9%         8%        12%         8%           -%        17%         **         **           1%         7%         **         ** 
 
Weekly/ most weeks               12            8          4           10         10          9          7          8            6          5          **         **           4          7          **         ** 
                                 16%          26%        11%          17%        16%        18%        21%        16%          17%        21%         **         **          13%        29%         **         ** 
 
Monthly/ most months              6            2          4            6          6          4          1          6            6          -          **         **           6          *          **         ** 
                                  8%           6%        12%          11%        10%         9%         5%        12%          17%         -%         **         **          17%         2%         **         ** 
 
Less often than 
once a month                     25           12         13           18         19         15         11         14           17          5          **         **          17          8          **         ** 
                                 33%          38%        33%          31%        31%        33%        33%        29%          47%        23%         **         **          50%        29%         **         ** 
 
(Prefer not to answer)            2            -          2            2          2          2          2          2            -          -          **         **           -          -          **         ** 
                                  3%           -%         5%           4%         3%         4%         6%         4%           -%         -%         **         **           -%         -%         **         ** 
 
(Don't know)                     23            6         11           17         19         13          7         15            7          9          **         **           7          9          **         ** 
                                 30%          19%        29%          30%        30%        28%        23%        31%          19%        39%         **         **          20%        33%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 217 (continuation) 
<C5> How often do you experience My personal data being processed without my knowledge / consent when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   88            ** 
 
Effective sample size            52            ** 
 
Total                            76            ** 
 
Daily/ most days                  7            ** 
                                 10%           ** 
 
Weekly/ most weeks               12            ** 
                                 16%           ** 
 
Monthly/ most months              6            ** 
                                  8%           ** 
 
Less often than 
once a month                     25            ** 
                                 33%           ** 
 
(Prefer not to answer)            2            ** 
                                  3%           ** 
 
(Don't know)                     23            ** 
                                 30%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 217 (continuation) 
<C5> How often do you experience My personal data being processed without my knowledge / consent when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           61         55         65         27         63         53         42         37         24          **        57          ** 
 
Effective sample size            52           37         31         37         16         38         33         23         20         13          **        30          ** 
 
Total                            76           53         44         52         24         55         49         32         28         19          **        40          ** 
 
Daily/ most days                  7            6          6          4          5          6          6          5          4          *          **         5          ** 
                                 10%          11%        13%         8%        22%        10%        12%        16%        13%         1%         **        14%         ** 
 
Weekly/ most weeks               12           11          8         10          1         10          7          6          4          5          **         8          ** 
                                 16%          21%        19%        19%         4%        18%        15%        17%        15%        23%         **        20%         ** 
 
Monthly/ most months              6            2          1          6          1          2          3          3          1          -          **         4          ** 
                                  8%           3%         3%        11%         4%         4%         6%        10%         4%         -%         **        11%         ** 
 
Less often than 
once a month                     25           12         12         17          6         15         13          6          8          6          **        14          ** 
                                 33%          23%        27%        34%        26%        28%        26%        19%        28%        33%         **        35%         ** 
 
(Prefer not to answer)            2            -          2          2          2          2          -          2          2          -          **         -          ** 
                                  3%           -%         5%         4%         8%         4%         -%         6%         7%         -%         **         -%         ** 
 
(Don't know)                     23           22         15         13          9         20         20         10          9          8          **         8          ** 
                                 30%          42%        34%        25%        36%        36%        42%        31%        33%        43%         **        20%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 217 (continuation) 
<C5> How often do you experience My personal data being processed without my knowledge / consent when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           66         34         32          **        63         34         50          **        21          **         **        64         60          **        22          ** 
 
Effective sample size            52           40         19         19          **        38         19         28          **        13          **         **        35         34          **        12          ** 
 
Total                            76           56         23         27          **        53         25         36          **        19          **         **        46         47          **        18          ** 
 
Daily/ most days                  7            4          -          5          **         5          2          7          **         *          **         **         7          6          **         4          ** 
                                 10%           7%         -%        20%         **        10%         7%        20%         **         1%         **         **        16%        12%         **        20%         ** 
 
Weekly/ most weeks               12            5          5          9          **         8         10          8          **         8          **         **        10         10          **         7          ** 
                                 16%           9%        24%        34%         **        16%        39%        23%         **        40%         **         **        23%        21%         **        39%         ** 
 
Monthly/ most months              6            3          3          3          **         2          2          2          **         -          **         **         2          1          **         3          ** 
                                  8%           5%        12%        12%         **         4%         9%         6%         **         -%         **         **         5%         2%         **        15%         ** 
 
Less often than 
once a month                     25           20          5          2          **        18          4          8          **         6          **         **        14         15          **         2          ** 
                                 33%          35%        21%         8%         **        34%        18%        22%         **        33%         **         **        31%        33%         **        11%         ** 
 
(Prefer not to answer)            2            2          -          -          **         2          -          2          **         -          **         **         -          2          **         -          ** 
                                  3%           4%         -%         -%         **         4%         -%         6%         **         -%         **         **         -%         4%         **         -%         ** 
 
(Don't know)                     23           23         10          7          **        17          7          8          **         5          **         **        11         13          **         3          ** 
                                 30%          40%        44%        25%         **        32%        28%        23%         **        27%         **         **        25%        27%         **        14%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 217 (continuation) 
<C5> How often do you experience My personal data being processed without my knowledge / consent when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   88           55          -          - 
 
Effective sample size            52           31          -          - 
 
Total                            76           44          -          - 
 
Daily/ most days                  7            6          -          - 
                                 10%          13%         -%         -% 
 
Weekly/ most weeks               12            6          -          - 
                                 16%          15%         -%         -% 
 
Monthly/ most months              6            3          -          - 
                                  8%           7%         -%         -% 
 
Less often than 
once a month                     25           11          -          - 
                                 33%          26%         -%         -% 
 
(Prefer not to answer)            2            2          -          - 
                                  3%           5%         -%         -% 
 
(Don't know)                     23           15          -          - 
                                 30%          35%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 218 
<C6> What impact has this had on you.... My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           44         44            **         **         **         **         **         **         **          24         35         29            **        24         24         21 
 
Effective sample                 52           26         26            **         **         **         **         **         **         **          14         23         15            **        12         13         16 
 
Total                            76           38         38            **         **         **         **         **         **         **          19         35         21            **        14         14         27 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          -            **         **         **         **         **         **         **           -          2          *            **         *          -          2 
                                  3%           5%         -%           **         **         **         **         **         **         **           -%         5%         2%           **         2%         -%         6% 
 
2                  (2.0)          4            1          2            **         **         **         **         **         **         **           1          2          -            **         1          -          2 
                                  5%           4%         5%           **         **         **         **         **         **         **           7%         6%         -%           **        11%         -%         8% 
 
3                  (3.0)          4            1          3            **         **         **         **         **         **         **           2          -          2            **         *          -          * 
                                  5%           4%         7%           **         **         **         **         **         **         **          11%         -%         8%           **         3%         -%         1% 
 
4                  (4.0)         14            9          6            **         **         **         **         **         **         **           3          8          3            **         4          3          4 
                                 19%          23%        15%           **         **         **         **         **         **         **          17%        23%        15%           **        30%        19%        14% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         49           23         26            **         **         **         **         **         **         **           9         24         16            **         7         11         18 
                                 64%          61%        68%           **         **         **         **         **         **         **          47%        67%        76%           **        54%        78%        65% 
 
It has had 
no impact                         3            2          1            **         **         **         **         **         **         **           3          -          -            **         -          -          2 
                                  4%           4%         3%           **         **         **         **         **         **         **          14%         -%         -%           **         -%         -%         5% 
 
Don't know                        *            -          *            **         **         **         **         **         **         **           *          -          -            **         -          *          - 
                                  1%           -%         1%           **         **         **         **         **         **         **           2%         -%         -%           **         -%         3%         -% 
 
Refused                           -            -          -            **         **         **         **         **         **         **           -          -          -            **         -          -          - 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         -%           **         -%         -%         -% 
 
Net: low impact                   9            5          5            **         **         **         **         **         **         **           4          4          2            **         2          -          4 
                                 12%          13%        12%           **         **         **         **         **         **         **          19%        11%         9%           **        16%         -%        15% 
 
Net: High impact                 63           32         32            **         **         **         **         **         **         **          12         32         19            **        11         14         22 
                                 83%          83%        83%           **         **         **         **         **         **         **          65%        89%        91%           **        84%        97%        80% 
 
Mean Score                      4.4          4.4        4.5            **         **         **         **         **         **         **         4.3        4.4        4.6            **       4.2        4.8        4.3 
                                                                                                                   F 
Standard deviation              .99         1.11        .87            **         **         **         **         **         **         **        1.03       1.09        .78            **      1.12        .41       1.25 
Standard error                  .14          .22        .17            **         **         **         **         **         **         **         .30        .23        .20            **       .33        .12        .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 218 (continuation) 
<C6> What impact has this had on you.... My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   88           43         45            **         **         **        29         59           85          ** 
 
Effective sample                 52           24         28            **         **         **        18         34           50          ** 
 
Total                            76           34         42            **         **         **        27         50           72          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            *          2            **         **         **         2          *            2          ** 
                                  3%           1%         4%           **         **         **         6%         1%           3%         ** 
 
2                  (2.0)          4            1          2            **         **         **         1          2            4          ** 
                                  5%           4%         5%           **         **         **         5%         4%           5%         ** 
 
3                  (3.0)          4            4          *            **         **         **         2          2            4          ** 
                                  5%          11%         1%           **         **         **         7%         4%           5%         ** 
 
4                  (4.0)         14            8          7            **         **         **         2         12           13          ** 
                                 19%          23%        16%           **         **         **         8%        25%          18%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         49           20         29            **         **         **        16         33           47          ** 
                                 64%          58%        70%           **         **         **        61%        66%          65%         ** 
 
It has had 
no impact                         3            1          2            **         **         **         3          -            3          ** 
                                  4%           4%         4%           **         **         **        10%         -%           4%         ** 
 
Don't know                        *            -          *            **         **         **         *          -            *          ** 
                                  1%           -%         1%           **         **         **         2%         -%           1%         ** 
 
Refused                           -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Net: low impact                   9            5          4            **         **         **         5          4            9          ** 
                                 12%          16%        10%           **         **         **        19%         9%          13%         ** 
 
Net: High impact                 63           28         36            **         **         **        18         45           60          ** 
                                 83%          81%        86%           **         **         **        69%        91%          83%         ** 
 
Mean Score                      4.4          4.4        4.5            **         **         **       4.3        4.5          4.4          ** 
                                                                                             - 
Standard deviation              .99          .93       1.05            **         **         **      1.29        .82         1.01          ** 
Standard error                  .14          .19        .21            **         **         **       .33        .14          .15          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 218 (continuation) 
<C6> What impact has this had on you.... My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88            **         **         **         **         **         **         **         **         **         **        32          **          72          **         **         ** 
 
Effective sample                 52            **         **         **         **         **         **         **         **         **         **        30          **          44          **         **         ** 
 
Total                            76            **         **         **         **         **         **         **         **         **         **        10          **          64          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            **         **         **         **         **         **         **         **         **         **         *          **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         3%         **           3%         **         **         ** 
 
2                  (2.0)          4            **         **         **         **         **         **         **         **         **         **         -          **           4          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         -%         **           5%         **         **         ** 
 
3                  (3.0)          4            **         **         **         **         **         **         **         **         **         **         *          **           3          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         3%         **           4%         **         **         ** 
 
4                  (4.0)         14            **         **         **         **         **         **         **         **         **         **         1          **          14          **         **         ** 
                                 19%           **         **         **         **         **         **         **         **         **         **        13%         **          22%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         49            **         **         **         **         **         **         **         **         **         **         8          **          39          **         **         ** 
                                 64%           **         **         **         **         **         **         **         **         **         **        76%         **          60%         **         **         ** 
 
It has had 
no impact                         3            **         **         **         **         **         **         **         **         **         **         -          **           3          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         -%         **           4%         **         **         ** 
 
Don't know                        *            **         **         **         **         **         **         **         **         **         **         *+         **           *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         4%         **           1%         **         **         ** 
 
Refused                           -            **         **         **         **         **         **         **         **         **         **         -          **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         -%         **           -%         **         **         ** 
 
Net: low impact                   9            **         **         **         **         **         **         **         **         **         **         1          **           8          **         **         ** 
                                 12%           **         **         **         **         **         **         **         **         **         **         6%         **          13%         **         **         ** 
 
Net: High impact                 63            **         **         **         **         **         **         **         **         **         **         9          **          53          **         **         ** 
                                 83%           **         **         **         **         **         **         **         **         **         **        90%         **          82%         **         **         ** 
 
Mean Score                      4.4            **         **         **         **         **         **         **         **         **         **       4.7e         **         4.4          **         **         ** 
                                                                                e         -- 
Standard deviation              .99            **         **         **         **         **         **         **         **         **         **       .88          **        1.04          **         **         ** 
Standard error                  .14            **         **         **         **         **         **         **         **         **         **       .16          **         .16          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 218 (continuation) 
<C6> What impact has this had on you.... My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           37          **        24          **         **          21         46           41         35          **         **          27         39         21          - 
 
Effective sample                 52           26          **        13          **         **          12         26           27         19          **         **          19         21         12          - 
 
Total                            76           39          **        18          **         **          17         35           40         27          **         **          30         28         16          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          **         -          **         **           -          *            2          *          **         **           2          -          *          - 
                                  3%           4%         **         -%         **         **           -%         1%           4%         1%         **         **           6%         -%         2%         -% 
 
2                  (2.0)          4            4          **         -          **         **           -          4            -          4          **         **           2          1          -          - 
                                  5%           9%         **         -%         **         **           -%        10%           -%        13%         **         **           7%         5%         -%         -% 
 
3                  (3.0)          4            *          **         *          **         **           2          2            *          4          **         **           *          3          *          - 
                                  5%           1%         **         1%         **         **          10%         6%           *%        14%         **         **           1%        12%         3%         -% 
 
4                  (4.0)         14            7          **         4          **         **           *          9            8          4          **         **           4          6          3          - 
                                 19%          17%         **        24%         **         **           1%        24%          21%        14%         **         **          14%        21%        16%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         49           24          **        13          **         **          15         17           27         15          **         **          22         17         10          - 
                                 64%          62%         **        73%         **         **          89%        49%          68%        56%         **         **          73%        61%        62%         -% 
 
It has had 
no impact                         3            3          **         -          **         **           -          3            3          -          **         **           -          -          3          - 
                                  4%           7%         **         -%         **         **           -%         8%           7%         -%         **         **           -%         -%        17%         -% 
 
Don't know                        *            -          **         *          **         **           -          *            -          *          **         **           -          *          -          - 
                                  1%           -%         **         2%         **         **           -%         1%           -%         2%         **         **           -%         2%         -%         -% 
 
Refused                           -            -          **         -          **         **           -          -            -          -          **         **           -          -          -          - 
                                  -%           -%         **         -%         **         **           -%         -%           -%         -%         **         **           -%         -%         -%         -% 
 
Net: low impact                   9            6          **         *          **         **           2          6            2          8          **         **           4          5          1          - 
                                 12%          14%         **         1%         **         **          10%        17%           5%        28%         **         **          13%        17%         5%         -% 
 
Net: High impact                 63           31          **        18          **         **          16         26           35         19          **         **          26         23         12          - 
                                 83%          78%         **        97%         **         **          90%        74%          88%        70%         **         **          87%        82%        78%         -% 
 
Mean Score                      4.4          4.3          **       4.7d         **         **         4.8        4.2          4.6        4.1          **         **         4.4        4.4        4.6          - 
Standard deviation              .99         1.19          **       .47          **         **         .62       1.06          .90       1.18          **         **        1.18        .90        .80          - 
Standard error                  .14          .24          **       .14          **         **         .18        .22          .18        .28          **         **         .27        .20        .25          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 218 (continuation) 
<C6> What impact has this had on you.... My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           84         83         56         56          **          88         78         88         81          -           88         74         88         73          - 
 
Effective sample                 52           49         49         32         33          **          52         46         52         48          -           52         43         52         42          - 
 
Total                            76           72         70         48         47          **          76         66         76         70          -           76         63         76         58          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         4%         4%         **           3%         3%         3%         2%         -%           3%         3%         3%         3%         -% 
 
2                  (2.0)          4            4          4          4          4          **           4          2          4          4          -            4          4          4          1          - 
                                  5%           5%         5%         7%         7%         **           5%         3%         5%         5%         -%           5%         6%         5%         2%         -% 
 
3                  (3.0)          4            4          4          1          2          **           4          3          4          4          -            4          3          4          4          - 
                                  5%           5%         6%         2%         5%         **           5%         4%         5%         5%         -%           5%         4%         5%         6%         -% 
 
4                  (4.0)         14           14         13         12         10          **          14         13         14         13          -           14          9         14          9          - 
                                 19%          20%        18%        24%        21%         **          19%        19%        19%        18%         -%          19%        14%        19%        16%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         49           45         45         28         26          **          49         44         49         47          -           49         44         49         39          - 
                                 64%          63%        64%        58%        56%         **          64%        67%        64%        66%         -%          64%        69%        64%        66%         -% 
 
It has had 
no impact                         3            3          3          2          3          **           3          3          3          2          -            3          3          3          3          - 
                                  4%           4%         4%         3%         6%         **           4%         4%         4%         2%         -%           4%         4%         4%         5%         -% 
 
Don't know                        *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                   9            9          9          6          8          **           9          6          9          9          -            9          8          9          7          - 
                                 12%          13%        13%        13%        16%         **          12%         9%        12%        13%         -%          12%        12%        12%        12%         -% 
 
Net: High impact                 63           59         58         39         36          **          63         57         63         59          -           63         52         63         48          - 
                                 83%          82%        82%        83%        77%         **          83%        86%        83%        85%         -%          83%        83%        83%        82%         -% 
 
Mean Score                      4.4          4.4        4.4        4.3        4.3          **         4.4        4.5        4.4        4.5          -          4.4        4.5        4.4        4.5          - 
Standard deviation              .99         1.01       1.03       1.13       1.16          **         .99        .93        .99        .99          -          .99       1.02        .99       1.00          - 
Standard error                  .14          .15        .15        .20        .21          **         .14        .14        .14        .14          -          .14        .16        .14        .16          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 218 (continuation) 
<C6> What impact has this had on you.... My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           44         40           66         70         61         41         63           47         24          **         **          42         30          **         ** 
 
Effective sample                 52           25         24           38         41         34         23         34           26         15          **         **          24         18          **         ** 
 
Total                            76           32         38           57         62         47         32         50           37         23          **         **          34         26          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            *          2            2          2          2          -          2            *          2          **         **           *          2          **         ** 
                                  3%           1%         4%           4%         3%         4%         -%         4%           1%         7%         **         **           1%         7%         **         ** 
 
2                  (2.0)          4            -          4            2          2          -          -          2            1          2          **         **           4          -          **         ** 
                                  5%           -%         9%           4%         3%         -%         -%         4%           4%         9%         **         **          10%         -%         **         ** 
 
3                  (3.0)          4            *          2            2          2          2          2          2            2          *          **         **           1          *          **         ** 
                                  5%           1%         5%           3%         3%         4%         5%         4%           4%         2%         **         **           4%         1%         **         ** 
 
4                  (4.0)         14            8          7            8         11          6          7          9            9          -          **         **           6          6          **         ** 
                                 19%          23%        18%          13%        18%        12%        21%        19%          23%         -%         **         **          18%        25%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         49           22         23           41         43         35         23         34           24         19          **         **          21         18          **         ** 
                                 64%          69%        60%          73%        69%        75%        72%        68%          64%        80%         **         **          63%        68%         **         ** 
 
It has had 
no impact                         3            1          2            2          2          2          -          -            2          -          **         **           2          -          **         ** 
                                  4%           4%         4%           3%         2%         3%         -%         -%           4%         -%         **         **           4%         -%         **         ** 
 
Don't know                        *            *          -            *          *          *          *          *            -          *          **         **           -          -          **         ** 
                                  1%           1%         -%           1%         1%         1%         1%         1%           -%         2%         **         **           -%         -%         **         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Net: low impact                   9            1          7            6          6          4          2          6            3          4          **         **           5          2          **         ** 
                                 12%           2%        18%          10%        10%         9%         5%        12%           9%        18%         **         **          15%         7%         **         ** 
 
Net: High impact                 63           30         30           49         54         41         30         43           32         19          **         **          28         24          **         ** 
                                 83%          92%        78%          86%        87%        87%        93%        87%          87%        80%         **         **          80%        93%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 218 (continuation) 
<C6> What impact has this had on you.... My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           44         40           66         70         61         41         63           47         24          **         **          42         30          **         ** 
 
Effective sample                 52           25         24           38         41         34         23         34           26         15          **         **          24         18          **         ** 
 
Total                            76           32         38           57         62         47         32         50           37         23          **         **          34         26          **         ** 
 
Mean Score                      4.4          4.7        4.2          4.5        4.5        4.6        4.7        4.4          4.5        4.4          **         **         4.4        4.5          **         ** 
Standard deviation              .99          .62       1.20         1.00        .97        .94        .58       1.05          .84       1.34          **         **        1.05       1.04          **         ** 
Standard error                  .14          .13        .25          .17        .15        .17        .12        .18          .17        .35          **         **         .22        .25          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 218 (continuation) 
<C6> What impact has this had on you.... My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   88            ** 
 
Effective sample                 52            ** 
 
Total                            76            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            ** 
                                  3%           ** 
 
2                  (2.0)          4            ** 
                                  5%           ** 
 
3                  (3.0)          4            ** 
                                  5%           ** 
 
4                  (4.0)         14            ** 
                                 19%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         49            ** 
                                 64%           ** 
 
It has had 
no impact                         3            ** 
                                  4%           ** 
 
Don't know                        *            ** 
                                  1%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                   9            ** 
                                 12%           ** 
 
Net: High impact                 63            ** 
                                 83%           ** 
 
Mean Score                      4.4            ** 
Standard deviation              .99            ** 
Standard error                  .14            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 218 (continuation) 
<C6> What impact has this had on you.... My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           61         55         65         27         63         53         42         37         24          **        57          ** 
 
Effective sample                 52           37         31         37         16         38         33         23         20         13          **        30          ** 
 
Total                            76           53         44         52         24         55         49         32         28         19          **        40          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          2          2          2          2          2          *          2          -          **         *          ** 
                                  3%           3%         5%         4%         7%         3%         3%         1%         6%         -%         **         1%         ** 
 
2                  (2.0)          4            4          4          -          2          4          4          2          2          2          **         2          ** 
                                  5%           7%         8%         -%         9%         6%         7%         6%         7%        11%         **         5%         ** 
 
3                  (3.0)          4            3          4          1          2          3          4          2          *          *          **         *          ** 
                                  5%           6%         9%         2%        10%         5%         8%         7%         1%         2%         **         1%         ** 
 
4                  (4.0)         14           11          6          8          4         12          7          7          8          4          **         5          ** 
                                 19%          20%        14%        16%        15%        23%        14%        21%        29%        19%         **        13%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         49           32         27         38         12         32         33         20         15         13          **        30          ** 
                                 64%          61%        61%        73%        51%        58%        67%        63%        54%        66%         **        76%         ** 
 
It has had 
no impact                         3            1          1          3          2          3          -          -          -          -          **         2          ** 
                                  4%           2%         3%         5%         6%         5%         -%         -%         -%         -%         **         4%         ** 
 
Don't know                        *            *          *          -          *          *          *          *          *          *          **         *          ** 
                                  1%           1%         1%         -%         2%         1%         1%         1%         2%         2%         **         1%         ** 
 
Refused                           -            -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: low impact                   9            8          9          3          6          8          9          4          4          2          **         3          ** 
                                 12%          16%        21%         6%        26%        14%        18%        14%        15%        13%         **         7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 218 (continuation) 
<C6> What impact has this had on you.... My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           61         55         65         27         63         53         42         37         24          **        57          ** 
 
Effective sample                 52           37         31         37         16         38         33         23         20         13          **        30          ** 
 
Total                            76           53         44         52         24         55         49         32         28         19          **        40          ** 
 
Net: High impact                 63           43         33         46         16         44         39         27         23         16          **        35          ** 
                                 83%          81%        75%        89%        66%        80%        81%        85%        84%        85%         **        88%         ** 
 
Mean Score                      4.4          4.3        4.2        4.6        4.0        4.3        4.3        4.4        4.2        4.4          **       4.6          ** 
Standard deviation              .99         1.08       1.21        .88       1.35       1.07       1.13        .96       1.20       1.00          **       .84          ** 
Standard error                  .14          .18        .22        .15        .35        .18        .20        .20        .27        .28          **       .16          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 218 (continuation) 
<C6> What impact has this had on you.... My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           66         34         32          **        63         34         50          **        21          **         **        64         60          **        22          ** 
 
Effective sample                 52           40         19         19          **        38         19         28          **        13          **         **        35         34          **        12          ** 
 
Total                            76           56         23         27          **        53         25         36          **        19          **         **        46         47          **        18          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          -          *          **         *          *          2          **         -          **         **         *          *          **         *          ** 
                                  3%           3%         -%         1%         **         1%         1%         6%         **         -%         **         **         1%         1%         **         2%         ** 
 
2                  (2.0)          4            4          -          2          **         4          2          -          **         -          **         **         4          1          **         -          ** 
                                  5%           6%         -%         8%         **         7%         8%         -%         **         -%         **         **         8%         3%         **         -%         ** 
 
3                  (3.0)          4            3          3          2          **         2          3          1          **         -          **         **         2          1          **         -          ** 
                                  5%           4%        11%         8%         **         4%        14%         2%         **         -%         **         **         5%         2%         **         -%         ** 
 
4                  (4.0)         14           11          4          5          **         8          3          5          **         4          **         **         5         13          **         4          ** 
                                 19%          19%        20%        17%         **        16%        11%        15%         **        19%         **         **        11%        28%         **        23%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         49           35         14         16          **        36         15         24          **        14          **         **        32         30          **        14          ** 
                                 64%          62%        62%        59%         **        67%        61%        67%         **        72%         **         **        69%        63%         **        75%         ** 
 
It has had 
no impact                         3            3          1          1          **         3          1          3          **         1          **         **         3          1          **         -          ** 
                                  4%           5%         6%         5%         **         5%         5%         8%         **         7%         **         **         6%         3%         **         -%         ** 
 
Don't know                        *            *          *          *          **         *          -          *          **         *          **         **         *          *          **         -          ** 
                                  1%           1%         2%         2%         **         1%         -%         1%         **         2%         **         **         1%         1%         **         -%         ** 
 
Refused                           -            -          -          -          **         -          -          -          **         -          **         **         -          -          **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         -%         **         **         -%         -%         **         -%         ** 
 
Net: low impact                   9            8          3          5          **         6          6          3          **         -          **         **         6          3          **         *          ** 
                                 12%          14%        11%        17%         **        11%        23%         8%         **         -%         **         **        13%         6%         **         2%         ** 
 
Net: High impact                 63           45         19         20          **        44         18         29          **        17          **         **        36         43          **        18          ** 
                                 83%          81%        81%        76%         **        83%        72%        83%         **        91%         **         **        80%        91%         **        98%         ** 
 
Mean Score                      4.4          4.4        4.5        4.3          **       4.5        4.3        4.5          **       4.8j         **         **       4.5        4.5j         **       4.7j         ** 
                                                                                                                                                  - 
Standard deviation              .99         1.06        .72       1.05          **       .92       1.11       1.04          **       .42          **         **       .98        .76          **       .67          ** 
Standard error                  .14          .17        .17        .25          **       .16        .26        .21          **       .13          **         **       .17        .13          **       .19          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 218 (continuation) 
<C6> What impact has this had on you.... My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   88           55          -          - 
 
Effective sample                 52           31          -          - 
 
Total                            76           44          -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          -          - 
                                  3%           4%         -%         -% 
 
2                  (2.0)          4            4          -          - 
                                  5%           8%         -%         -% 
 
3                  (3.0)          4            3          -          - 
                                  5%           6%         -%         -% 
 
4                  (4.0)         14           10          -          - 
                                 19%          23%         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         49           23          -          - 
                                 64%          52%         -%         -% 
 
It has had 
no impact                         3            3          -          - 
                                  4%           6%         -%         -% 
 
Don't know                        *            *          -          - 
                                  1%           1%         -%         -% 
 
Refused                           -            -          -          - 
                                  -%           -%         -%         -% 
 
Net: low impact                   9            8          -          - 
                                 12%          18%         -%         -% 
 
Net: High impact                 63           33          -          - 
                                 83%          75%         -%         -% 
 
Mean Score                      4.4          4.2          -          - 
Standard deviation              .99         1.16          -          - 
Standard error                  .14          .22          -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3190 
Table 219 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           44         44            **         **         **         **         **         **         **          24         35         29            **        24         24         21 
 
Effective sample size            52           26         26            **         **         **         **         **         **         **          14         23         15            **        12         13         16 
 
Total                            76           38         38            **         **         **         **         **         **         **          19         35         21            **        14         14         27 
 
BING/MSN ---- 
search engine                     *            -          *            **         **         **         **         **         **         **           *          -          -            **         *          -          - 
                                  *%           -%         *%           **         **         **         **         **         **         **           1%         -%         -%           **         1%         -%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              *            -          *            **         **         **         **         **         **         **           *          -          -            **         -          -          * 
                                  *%           -%         1%           **         **         **         **         **         **         **           1%         -%         -%           **         -%         -%         1% 
 
DISCORD ---- 
instant messenger                 1            1          -            **         **         **         **         **         **         **           1          -          -            **         -          -          - 
                                  2%           4%         -%           **         **         **         **         **         **         **           7%         -%         -%           **         -%         -%         -% 
 
EMAIL                            17            5         12            **         **         **         **         **         **         **           4         10          3            **         3          5          8 
                                 23%          13%        32%           **         **         **         **         **         **         **          21%        28%        15%           **        21%        33%        28% 
 
FACEBOOK ---- 
social media site/app            29           14         16            **         **         **         **         **         **         **          12         10          8            **         4          5         16 
                                 39%          36%        42%           **         **         **         **         **         **         **          60%        27%        38%           **        26%        32%        58% 
 
FACEBOOK MESSENGER 
---- instant messenger            5            *          4            **         **         **         **         **         **         **           2          3          *            **         -          1          4 
                                  6%           1%        12%           **         **         **         **         **         **         **           9%         7%         2%           **         -%         6%        14% 
 
FACETIME ---- 
social media site/app             *            *          -            **         **         **         **         **         **         **           *          -          -            **         *          -          - 
                                  *%           1%         -%           **         **         **         **         **         **         **           1%         -%         -%           **         2%         -%         -% 
 
GOOGLE ---- 
search engine                     8            5          3            **         **         **         **         **         **         **           2          3          3            **         1          1          2 
                                 10%          13%         7%           **         **         **         **         **         **         **           8%        10%        14%           **         4%         9%         8% 
 
INSTAGRAM ---- 
social media site/app             4            *          3            **         **         **         **         **         **         **           2          2          *            **         -          1          - 
                                  5%           1%         9%           **         **         **         **         **         **         **           8%         5%         2%           **         -%         5%         -% 
 
LINKEDIN ---- 
social media site/app             2            2          *            **         **         **         **         **         **         **           -          2          -            **         -          2          - 
                                  3%           5%         1%           **         **         **         **         **         **         **           -%         7%         -%           **         -%        16%         -% 
 
PINTEREST ---- 
social media site/app             *            *          -            **         **         **         **         **         **         **           -          -          *            **         *          -          - 
                                  *%           1%         -%           **         **         **         **         **         **         **           -%         -%         1%           **         2%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           44         44            **         **         **         **         **         **         **          24         35         29            **        24         24         21 
 
Effective sample size            52           26         26            **         **         **         **         **         **         **          14         23         15            **        12         13         16 
 
Total                            76           38         38            **         **         **         **         **         **         **          19         35         21            **        14         14         27 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            -          3            **         **         **         **         **         **         **           2          -          2            **         2          -          2 
                                  4%           -%         9%           **         **         **         **         **         **         **           9%         -%         8%           **        12%         -%         6% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            -          2            **         **         **         **         **         **         **           -          2          -            **         -          -          - 
                                  2%           -%         5%           **         **         **         **         **         **         **           -%         5%         -%           **         -%         -%         -% 
 
TIK TOK ---- social 
media site/app                    2            2          -            **         **         **         **         **         **         **           2          -          -            **         *          -          2 
                                  2%           5%         -%           **         **         **         **         **         **         **           9%         -%         -%           **         2%         -%         5% 
 
TWITTER ---- social 
media site/app                    2            *          2            **         **         **         **         **         **         **           *          2          -            **         *          -          - 
                                  2%           1%         4%           **         **         **         **         **         **         **           1%         4%         -%           **         2%         -%         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    *            -          *            **         **         **         **         **         **         **           -          *          -            **         -          -          - 
                                  *%           -%         *%           **         **         **         **         **         **         **           -%         *%         -%           **         -%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 4            2          2            **         **         **         **         **         **         **           2          2          -            **         -          2          * 
                                  5%           5%         4%           **         **         **         **         **         **         **           8%         6%         -%           **         -%        13%         1% 
 
XBOX LIVE ---- gaming             *            *          -            **         **         **         **         **         **         **           *          -          -            **         *          -          - 
                                  *%           *%         -%           **         **         **         **         **         **         **           1%         -%         -%           **         1%         -%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            *          -            **         **         **         **         **         **         **           -          -          *            **         *          -          - 
                                  *%           1%         -%           **         **         **         **         **         **         **           -%         -%         1%           **         2%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                  5            2          2            **         **         **         **         **         **         **           2          3          *            **         -          1          2 
                                  6%           6%         6%           **         **         **         **         **         **         **           8%         8%         1%           **         -%         6%         7% 
 
Somewhere else 
(write in)                        5            4          1            **         **         **         **         **         **         **           -          1          4            **         1          2          - 
                                  6%          10%         2%           **         **         **         **         **         **         **           -%         3%        17%           **         5%        13%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           44         44            **         **         **         **         **         **         **          24         35         29            **        24         24         21 
 
Effective sample size            52           26         26            **         **         **         **         **         **         **          14         23         15            **        12         13         16 
 
Total                            76           38         38            **         **         **         **         **         **         **          19         35         21            **        14         14         27 
 
(Dont know / 
 Can't remember)                 20           13          8            **         **         **         **         **         **         **           2         13          5            **         4          5          4 
                                 27%          33%        20%           **         **         **         **         **         **         **          12%        37%        23%           **        31%        33%        15% 
 
NET - Video 
Sharing Site or App               5            2          2            **         **         **         **         **         **         **           2          3          *            **         -          1          2 
                                  6%           6%         6%           **         **         **         **         **         **         **           8%         8%         1%           **         -%         6%         7% 
 
NET - Search Engine               8            5          3            **         **         **         **         **         **         **           2          3          3            **         1          1          2 
                                 11%          13%         8%           **         **         **         **         **         **         **           9%        10%        14%           **         5%         9%         8% 
 
NET - Social 
Media Site or App                34           17         16            **         **         **         **         **         **         **          13         12          8            **         4          7         17 
                                 44%          46%        43%           **         **         **         **         **         **         **          69%        34%        39%           **        29%        48%        63% 
 
NET - Instant Messenger          10            4          6            **         **         **         **         **         **         **           5          5          *            **         -          3          4 
                                 13%          10%        16%           **         **         **         **         **         **         **          24%        13%         2%           **         -%        19%        15% 
 
NET - News Site or App            2            *          2            **         **         **         **         **         **         **           -          2          *            **         *          -          - 
                                  3%           1%         5%           **         **         **         **         **         **         **           -%         5%         1%           **         2%         -%         -% 
 
NET - Playing 
games on a site or app            *            *          -            **         **         **         **         **         **         **           *          -          -            **         *          -          - 
                                  *%           *%         -%           **         **         **         **         **         **         **           1%         -%         -%           **         1%         -%         -% 
 
NET - Email or 
another site or app              19            5         14            **         **         **         **         **         **         **           4         10          5            **         4          5          8 
                                 25%          13%        37%           **         **         **         **         **         **         **          21%        29%        22%           **        33%        33%        28% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   88           43         45            **         **         **        29         59           85          ** 
 
Effective sample size            52           24         28            **         **         **        18         34           50          ** 
 
Total                            76           34         42            **         **         **        27         50           72          ** 
 
BING/MSN ---- 
search engine                     *            *          -            **         **         **         -          *            *          ** 
                                  *%           *%         -%           **         **         **         -%         *%           *%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            -          *            **         **         **         -          *            *          ** 
                                  *%           -%         1%           **         **         **         -%         1%           *%         ** 
 
DISCORD ---- 
instant messenger                 1            1          -            **         **         **         1          -            1          ** 
                                  2%           4%         -%           **         **         **         5%         -%           2%         ** 
 
EMAIL                            17            5         12            **         **         **         2         15           15          ** 
                                 23%          14%        29%           **         **         **         7%        31%          21%         ** 
 
FACEBOOK ---- 
social media site/app            29            9         20            **         **         **         8         21           29          ** 
                                 39%          26%        49%           **         **         **        31%        43%          41%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            5            -          5            **         **         **         2          3            5          ** 
                                  6%           -%        11%           **         **         **         6%         6%           7%         ** 
 
FACETIME ---- 
social media site/app             *            *          -            **         **         **         -          *            *          ** 
                                  *%           1%         -%           **         **         **         -%         *%           *%         ** 
 
GOOGLE ---- 
search engine                     8            5          3            **         **         **         6          2            8          ** 
                                 10%          14%         8%           **         **         **        24%         3%          11%         ** 
 
INSTAGRAM ---- 
social media site/app             4            3          1            **         **         **         -          4            4          ** 
                                  5%           9%         2%           **         **         **         -%         8%           5%         ** 
 
LINKEDIN ---- 
social media site/app             2            -          2            **         **         **         -          2            2          ** 
                                  3%           -%         6%           **         **         **         -%         5%           3%         ** 
 
PINTEREST ---- 
social media site/app             *            *          -            **         **         **         -          *            *          ** 
                                  *%           1%         -%           **         **         **         -%         *%           *%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   88           43         45            **         **         **        29         59           85          ** 
 
Effective sample size            52           24         28            **         **         **        18         34           50          ** 
 
Total                            76           34         42            **         **         **        27         50           72          ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            2          2            **         **         **         2          2            3          ** 
                                  4%           5%         4%           **         **         **         6%         3%           5%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            2          -            **         **         **         2          -            2          ** 
                                  2%           5%         -%           **         **         **         6%         -%           2%         ** 
 
TIK TOK ---- social 
media site/app                    2            *          2            **         **         **         2          *            2          ** 
                                  2%           1%         4%           **         **         **         6%         1%           2%         ** 
 
TWITTER ---- social 
media site/app                    2            2          -            **         **         **         -          2            2          ** 
                                  2%           5%         -%           **         **         **         -%         3%           2%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    *            *          -            **         **         **         *          -            -          ** 
                                  *%           *%         -%           **         **         **         1%         -%           -%         ** 
 
WHATSAPP ---- 
instant messenger                 4            2          2            **         **         **         *          3            4          ** 
                                  5%           4%         5%           **         **         **         1%         7%           5%         ** 
 
XBOX LIVE ---- gaming             *            *          -            **         **         **         -          *            *          ** 
                                  *%           *%         -%           **         **         **         -%         *%           *%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            *          -            **         **         **         -          *            *          ** 
                                  *%           1%         -%           **         **         **         -%         *%           *%         ** 
 
YOUTUBE ---- video 
sharing site/app                  5            2          3            **         **         **         2          3            4          ** 
                                  6%           5%         6%           **         **         **         6%         6%           6%         ** 
 
Somewhere else 
(write in)                        5            3          2            **         **         **         1          4            5          ** 
                                  6%           9%         4%           **         **         **         4%         7%           7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   88           43         45            **         **         **        29         59           85          ** 
 
Effective sample size            52           24         28            **         **         **        18         34           50          ** 
 
Total                            76           34         42            **         **         **        27         50           72          ** 
 
(Dont know / 
 Can't remember)                 20           11          9            **         **         **        10         10           18          ** 
                                 27%          33%        21%           **         **         **        39%        20%          26%         ** 
 
NET - Video 
Sharing Site or App               5            2          3            **         **         **         2          3            4          ** 
                                  6%           5%         6%           **         **         **         6%         6%           6%         ** 
 
NET - Search Engine               8            5          3            **         **         **         6          2            8          ** 
                                 11%          14%         8%           **         **         **        24%         4%          11%         ** 
 
NET - Social 
Media Site or App                34            9         24            **         **         **        10         24           34          ** 
                                 44%          27%        58%           **         **         **        37%        48%          47%         ** 
 
NET - Instant Messenger          10            3          7            **         **         **         3          6           10          ** 
                                 13%           8%        16%           **         **         **        12%        13%          13%         ** 
 
NET - News Site or App            2            2          -            **         **         **         2          *            2          ** 
                                  3%           6%         -%           **         **         **         6%         *%           3%         ** 
 
NET - Playing 
games on a site or app            *            *          -            **         **         **         -          *            *          ** 
                                  *%           *%         -%           **         **         **         -%         *%           *%         ** 
 
NET - Email or 
another site or app              19            7         12            **         **         **         2         17           17          ** 
                                 25%          19%        29%           **         **         **         8%        34%          24%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88            **         **         **         **         **         **         **         **         **         **        32          **          72          **         **         ** 
 
Effective sample size            52            **         **         **         **         **         **         **         **         **         **        30          **          44          **         **         ** 
 
Total                            76            **         **         **         **         **         **         **         **         **         **        10          **          64          **         **         ** 
 
BING/MSN ---- 
search engine                     *            **         **         **         **         **         **         **         **         **         **         -          **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         -%         **           *%         **         **         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            **         **         **         **         **         **         **         **         **         **         *          **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         3%         **           *%         **         **         ** 
 
DISCORD ---- 
instant messenger                 1            **         **         **         **         **         **         **         **         **         **         -          **           -          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         **           -%         **         **         ** 
 
EMAIL                            17            **         **         **         **         **         **         **         **         **         **         2          **          16          **         **         ** 
                                 23%           **         **         **         **         **         **         **         **         **         **        22%         **          25%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            29            **         **         **         **         **         **         **         **         **         **         5          **          27          **         **         ** 
                                 39%           **         **         **         **         **         **         **         **         **         **        50%         **          43%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            5            **         **         **         **         **         **         **         **         **         **         1          **           5          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **        12%         **           7%         **         **         ** 
 
FACETIME ---- 
social media site/app             *            **         **         **         **         **         **         **         **         **         **         *          **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         2%         **           *%         **         **         ** 
 
GOOGLE ---- 
search engine                     8            **         **         **         **         **         **         **         **         **         **         2          **           6          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **        18%         **          10%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             4            **         **         **         **         **         **         **         **         **         **         1          **           2          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         8%         **           4%         **         **         ** 
 
LINKEDIN ---- 
social media site/app             2            **         **         **         **         **         **         **         **         **         **         -          **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         -%         **           3%         **         **         ** 
 
PINTEREST ---- 
social media site/app             *            **         **         **         **         **         **         **         **         **         **         *          **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         2%         **           *%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88            **         **         **         **         **         **         **         **         **         **        32          **          72          **         **         ** 
 
Effective sample size            52            **         **         **         **         **         **         **         **         **         **        30          **          44          **         **         ** 
 
Total                            76            **         **         **         **         **         **         **         **         **         **        10          **          64          **         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            **         **         **         **         **         **         **         **         **         **         -          **           3          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         -%         **           5%         **         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            **         **         **         **         **         **         **         **         **         **         -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         **           3%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    2            **         **         **         **         **         **         **         **         **         **         *          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         3%         **           3%         **         **         ** 
 
TWITTER ---- social 
media site/app                    2            **         **         **         **         **         **         **         **         **         **         *          **           *          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         2%         **           *%         **         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    *            **         **         **         **         **         **         **         **         **         **         -          **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         -%         **           *%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 4            **         **         **         **         **         **         **         **         **         **         -          **           4          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         -%         **           6%         **         **         ** 
 
XBOX LIVE ---- gaming             *            **         **         **         **         **         **         **         **         **         **         -          **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         -%         **           *%         **         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            **         **         **         **         **         **         **         **         **         **         *          **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         2%         **           *%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  5            **         **         **         **         **         **         **         **         **         **         1          **           3          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         8%         **           5%         **         **         ** 
 
Somewhere else 
(write in)                        5            **         **         **         **         **         **         **         **         **         **         2++        **           4          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **        24%         **           6%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88            **         **         **         **         **         **         **         **         **         **        32          **          72          **         **         ** 
 
Effective sample size            52            **         **         **         **         **         **         **         **         **         **        30          **          44          **         **         ** 
 
Total                            76            **         **         **         **         **         **         **         **         **         **        10          **          64          **         **         ** 
 
(Dont know / 
 Can't remember)                 20            **         **         **         **         **         **         **         **         **         **         2          **          14          **         **         ** 
                                 27%           **         **         **         **         **         **         **         **         **         **        18%         **          22%         **         **         ** 
 
NET - Video 
Sharing Site or App               5            **         **         **         **         **         **         **         **         **         **         1          **           3          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         8%         **           5%         **         **         ** 
 
NET - Search Engine               8            **         **         **         **         **         **         **         **         **         **         2          **           6          **         **         ** 
                                 11%           **         **         **         **         **         **         **         **         **         **        18%         **          10%         **         **         ** 
 
NET - Social 
Media Site or App                34            **         **         **         **         **         **         **         **         **         **         5          **          31          **         **         ** 
                                 44%           **         **         **         **         **         **         **         **         **         **        54%         **          49%         **         **         ** 
 
NET - Instant Messenger          10            **         **         **         **         **         **         **         **         **         **         1          **           8          **         **         ** 
                                 13%           **         **         **         **         **         **         **         **         **         **        12%         **          13%         **         **         ** 
 
NET - News Site or App            2            **         **         **         **         **         **         **         **         **         **         *          **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         2%         **           3%         **         **         ** 
 
NET - Playing 
games on a site or app            *            **         **         **         **         **         **         **         **         **         **         -          **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         -%         **           *%         **         **         ** 
 
NET - Email or 
another site or app              19            **         **         **         **         **         **         **         **         **         **         2          **          18          **         **         ** 
                                 25%           **         **         **         **         **         **         **         **         **         **        22%         **          28%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3199 
Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           37          **        24          **         **          21         46           41         35          **         **          27         39         21          - 
 
Effective sample size            52           26          **        13          **         **          12         26           27         19          **         **          19         21         12          - 
 
Total                            76           39          **        18          **         **          17         35           40         27          **         **          30         28         16          - 
 
BING/MSN ---- 
search engine                     *            -          **         -          **         **           -          *            *          -          **         **           -          *          -          - 
                                  *%           -%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         1%         -%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              *            -          **         -          **         **           -          *            -          *          **         **           -          *          -          - 
                                  *%           -%         **         -%         **         **           -%         1%           -%         1%         **         **           -%         1%         -%         -% 
 
DISCORD ---- 
instant messenger                 1            -          **         -          **         **           -          1            -          1          **         **           -          1          -          - 
                                  2%           -%         **         -%         **         **           -%         4%           -%         5%         **         **           -%         5%         -%         -% 
 
EMAIL                            17            8          **         3          **         **           6          2           12          3          **         **          12          3          3          - 
                                 23%          20%         **        18%         **         **          33%         6%          30%        13%         **         **          39%        11%        16%         -% 
 
FACEBOOK ---- 
social media site/app            29           18          **         9          **         **           6         17           13         11          **         **          14         11          5          - 
                                 39%          46%         **        46%         **         **          36%        49%          33%        42%         **         **          45%        38%        31%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            5            2          **         3          **         **           4          *            1          2          **         **           4          1          *          - 
                                  6%           5%         **        14%         **         **          25%         1%           2%         8%         **         **          12%         3%         3%         -% 
 
FACETIME ---- 
social media site/app             *            -          **         *          **         **           -          -            -          *          **         **           -          *          -          - 
                                  *%           -%         **         1%         **         **           -%         -%           -%         1%         **         **           -%         1%         -%         -% 
 
GOOGLE ---- 
search engine                     8            2          **         4          **         **           2          6            3          4          **         **           3          3          3          - 
                                 10%           4%         **        24%         **         **          12%        17%           8%        16%         **         **           9%         9%        18%         -% 
 
INSTAGRAM ---- 
social media site/app             4            4          **         -          **         **           -          2            4          -          **         **           2          *          2          - 
                                  5%          10%         **         -%         **         **           -%         6%           9%         -%         **         **           5%         1%        12%         -% 
 
LINKEDIN ---- 
social media site/app             2            2          **         -          **         **           -          *            2          *          **         **           2          *          -          - 
                                  3%           5%         **         -%         **         **           -%         1%           5%         2%         **         **           6%         2%         -%         -% 
 
PINTEREST ---- 
social media site/app             *            -          **         *          **         **           -          *            *          -          **         **           -          -          *          - 
                                  *%           -%         **         1%         **         **           -%         1%           1%         -%         **         **           -%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           37          **        24          **         **          21         46           41         35          **         **          27         39         21          - 
 
Effective sample size            52           26          **        13          **         **          12         26           27         19          **         **          19         21         12          - 
 
Total                            76           39          **        18          **         **          17         35           40         27          **         **          30         28         16          - 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            2          **         -          **         **           2          2            -          2          **         **           3          -          -          - 
                                  4%           4%         **         -%         **         **          10%         5%           -%         6%         **         **          11%         -%         -%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            -          **         -          **         **           -          2            2          -          **         **           -          -          2          - 
                                  2%           -%         **         -%         **         **           -%         5%           4%         -%         **         **           -%         -%        11%         -% 
 
TIK TOK ---- social 
media site/app                    2            2          **         -          **         **           -          2            2          -          **         **           -          -          2          - 
                                  2%           5%         **         -%         **         **           -%         5%           5%         -%         **         **           -%         -%        11%         -% 
 
TWITTER ---- social 
media site/app                    2            2          **         -          **         **           -          *            2          -          **         **           2          *          -          - 
                                  2%           4%         **         -%         **         **           -%         1%           4%         -%         **         **           5%         1%         -%         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    *            -          **         -          **         **           -          *            *          -          **         **           -          *          -          - 
                                  *%           -%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         1%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 4            3          **         -          **         **           -          2            3          -          **         **           2          -          2          - 
                                  5%           9%         **         -%         **         **           -%         5%           9%         -%         **         **           7%         -%        10%         -% 
 
XBOX LIVE ---- gaming             *            *          **         -          **         **           -          *            *          -          **         **           -          -          *          - 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         -%         1%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            -          **         *          **         **           -          *            *          -          **         **           -          -          *          - 
                                  *%           -%         **         1%         **         **           -%         1%           1%         -%         **         **           -%         -%         1%         -% 
 
YOUTUBE ---- video 
sharing site/app                  5            *          **         2          **         **           2          2            1          2          **         **           2          2          *          - 
                                  6%           1%         **        12%         **         **          14%         6%           1%         8%         **         **           6%         8%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           37          **        24          **         **          21         46           41         35          **         **          27         39         21          - 
 
Effective sample size            52           26          **        13          **         **          12         26           27         19          **         **          19         21         12          - 
 
Total                            76           39          **        18          **         **          17         35           40         27          **         **          30         28         16          - 
 
Somewhere else 
(write in)                        5            3          **         1          **         **           2          2            3          1          **         **           2          2          1          - 
                                  6%           8%         **         5%         **         **          11%         7%           8%         3%         **         **           7%         6%         5%         -% 
 
(Dont know / 
 Can't remember)                 20           11          **         5          **         **           5          8            9          9          **         **           2         11          5          - 
                                 27%          28%         **        28%         **         **          29%        22%          23%        34%         **         **           8%        39%        30%         -% 
 
NET - Video 
Sharing Site or App               5            *          **         2          **         **           2          2            1          2          **         **           2          2          *          - 
                                  6%           1%         **        12%         **         **          14%         6%           1%         8%         **         **           6%         8%         3%         -% 
 
NET - Search Engine               8            2          **         4          **         **           2          6            3          4          **         **           3          3          3          - 
                                 11%           4%         **        24%         **         **          12%        17%           8%        16%         **         **           9%        10%        18%         -% 
 
NET - Social 
Media Site or App                34           22          **         9          **         **           6         20           17         12          **         **          16         11          7          - 
                                 44%          55%         **        48%         **         **          36%        56%          43%        44%         **         **          52%        41%        42%         -% 
 
NET - Instant Messenger          10            6          **         3          **         **           4          3            4          3          **         **           6          2          2          - 
                                 13%          14%         **        14%         **         **          25%        10%          11%        13%         **         **          19%         8%        12%         -% 
 
NET - News Site or App            2            -          **         *          **         **           -          2            2          -          **         **           -          -          2          - 
                                  3%           -%         **         1%         **         **           -%         6%           5%         -%         **         **           -%         -%        12%         -% 
 
NET - Playing 
games on a site or app            *            *          **         -          **         **           -          *            *          -          **         **           -          -          *          - 
                                  *%           *%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         -%         1%         -% 
 
NET - Email or 
another site or app              19            8          **         3          **         **           6          4           12          3          **         **          13          3          3          - 
                                 25%          20%         **        18%         **         **          33%        11%          30%        13%         **         **          44%        11%        16%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           84         83         56         56          **          88         78         88         81          -           88         74         88         73          - 
 
Effective sample size            52           49         49         32         33          **          52         46         52         48          -           52         43         52         42          - 
 
Total                            76           72         70         48         47          **          76         66         76         70          -           76         63         76         58          - 
 
BING/MSN ---- 
search engine                     *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              *            *          *          *          *          **           *          *          *          *          -            *          *          *          -          - 
                                  *%           *%         *%         1%         1%         **           *%         *%         *%         *%         -%           *%         *%         *%         -%         -% 
 
DISCORD ---- 
instant messenger                 1            1          1          -          1          **           1          -          1          1          -            1          -          1          1          - 
                                  2%           2%         2%         -%         3%         **           2%         -%         2%         2%         -%           2%         -%         2%         2%         -% 
 
EMAIL                            17           15         14         11          9          **          17         15         17         15          -           17         11         17         11          - 
                                 23%          21%        19%        23%        19%         **          23%        23%        23%        21%         -%          23%        17%        23%        19%         -% 
 
FACEBOOK ---- 
social media site/app            29           25         25         17         17          **          29         27         29         29          -           29         29         29         25          - 
                                 39%          35%        36%        36%        36%         **          39%        41%        39%        41%         -%          39%        45%        39%        43%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            5            5          5          2          2          **           5          5          5          5          -            5          5          5          3          - 
                                  6%           7%         7%         4%         5%         **           6%         7%         6%         7%         -%           6%         8%         6%         4%         -% 
 
FACETIME ---- 
social media site/app             *            *          *          *          *          **           *          *          *          *          -            *          -          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         -%         *%         *%         -% 
 
GOOGLE ---- 
search engine                     8            8          8          5          6          **           8          7          8          8          -            8          6          8          6          - 
                                 10%          11%        11%        10%        13%         **          10%        10%        10%        11%         -%          10%        10%        10%        10%         -% 
 
INSTAGRAM ---- 
social media site/app             4            4          4          2          2          **           4          4          4          4          -            4          4          4          4          - 
                                  5%           5%         5%         3%         3%         **           5%         6%         5%         5%         -%           5%         6%         5%         7%         -% 
 
LINKEDIN ---- 
social media site/app             2            2          2          2          2          **           2          2          2          2          -            2          2          2          *          - 
                                  3%           3%         3%         5%         5%         **           3%         4%         3%         3%         -%           3%         4%         3%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           84         83         56         56          **          88         78         88         81          -           88         74         88         73          - 
 
Effective sample size            52           49         49         32         33          **          52         46         52         48          -           52         43         52         42          - 
 
Total                            76           72         70         48         47          **          76         66         76         70          -           76         63         76         58          - 
 
PINTEREST ---- 
social media site/app             *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            3          3          2          2          **           3          2          3          3          -            3          2          3          2          - 
                                  4%           5%         5%         4%         4%         **           4%         3%         4%         5%         -%           4%         3%         4%         3%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         4%         4%         **           2%         3%         2%         2%         -%           2%         3%         2%         3%         -% 
 
TIK TOK ---- social 
media site/app                    2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           3%         3%         4%         4%         **           2%         3%         2%         3%         -%           2%         3%         2%         3%         -% 
 
TWITTER ---- social 
media site/app                    2            2          2          *          *          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         *%         *%         **           2%         3%         2%         2%         -%           2%         3%         2%         3%         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
WHATSAPP ---- 
instant messenger                 4            4          4          3          3          **           4          4          4          4          -            4          3          4          2          - 
                                  5%           5%         5%         7%         7%         **           5%         5%         5%         5%         -%           5%         5%         5%         3%         -% 
 
XBOX LIVE ---- gaming             *            -          -          -          -          **           *          -          *          *          -            *          *          *          *          - 
                                  *%           -%         -%         -%         -%         **           *%         -%         *%         *%         -%           *%         *%         *%         *%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           84         83         56         56          **          88         78         88         81          -           88         74         88         73          - 
 
Effective sample size            52           49         49         32         33          **          52         46         52         48          -           52         43         52         42          - 
 
Total                            76           72         70         48         47          **          76         66         76         70          -           76         63         76         58          - 
 
YOUTUBE ---- video 
sharing site/app                  5            5          5          *          2          **           5          3          5          5          -            5          3          5          3          - 
                                  6%           6%         6%         1%         4%         **           6%         5%         6%         6%         -%           6%         5%         6%         4%         -% 
 
Somewhere else 
(write in)                        5            5          5          1          1          **           5          5          5          5          -            5          4          5          5          - 
                                  6%           7%         7%         2%         3%         **           6%         7%         6%         7%         -%           6%         7%         6%         8%         -% 
 
(Dont know / 
 Can't remember)                 20           20         20         12         13          **          20         18         20         17          -           20         18         20         16          - 
                                 27%          28%        29%        25%        27%         **          27%        27%        27%        25%         -%          27%        28%        27%        28%         -% 
 
NET - Video 
Sharing Site or App               5            5          5          *          2          **           5          3          5          5          -            5          3          5          3          - 
                                  6%           6%         6%         1%         4%         **           6%         5%         6%         6%         -%           6%         5%         6%         4%         -% 
 
NET - Search Engine               8            8          8          5          7          **           8          7          8          8          -            8          7          8          6          - 
                                 11%          11%        12%        10%        14%         **          11%        10%        11%        11%         -%          11%        10%        11%        10%         -% 
 
NET - Social 
Media Site or App                34           30         30         22         21          **          34         32         34         33          -           34         33         34         27          - 
                                 44%          41%        42%        45%        45%         **          44%        48%        44%        47%         -%          44%        52%        44%        47%         -% 
 
NET - Instant Messenger          10           10         10          6          7          **          10          8         10         10          -           10          8         10          6          - 
                                 13%          13%        14%        12%        15%         **          13%        13%        13%        14%         -%          13%        13%        13%        10%         -% 
 
NET - News Site or App            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         4%         4%         **           3%         3%         3%         3%         -%           3%         3%         3%         3%         -% 
 
NET - Playing 
games on a site or app            *            -          -          -          -          **           *          -          *          *          -            *          *          *          *          - 
                                  *%           -%         -%         -%         -%         **           *%         -%         *%         *%         -%           *%         *%         *%         *%         -% 
 
NET - Email or 
another site or app              19           17         15         11          9          **          19         15         19         17          -           19         11         19         11          - 
                                 25%          24%        22%        24%        19%         **          25%        23%        25%        24%         -%          25%        17%        25%        19%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           44         40           66         70         61         41         63           47         24          **         **          42         30          **         ** 
 
Effective sample size            52           25         24           38         41         34         23         34           26         15          **         **          24         18          **         ** 
 
Total                            76           32         38           57         62         47         32         50           37         23          **         **          34         26          **         ** 
 
BING/MSN ---- 
search engine                     *            *          -            *          *          *          *          *            -          *          **         **           -          -          **         ** 
                                  *%           *%         -%           *%         *%         *%         *%         *%           -%         1%         **         **           -%         -%         **         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            *          -            -          *          *          -          *            -          -          **         **           -          -          **         ** 
                                  *%           1%         -%           -%         *%         1%         -%         1%           -%         -%         **         **           -%         -%         **         ** 
 
DISCORD ---- 
instant messenger                 1            -          1            -          -          -          -          -            1          -          **         **           1          -          **         ** 
                                  2%           -%         4%           -%         -%         -%         -%         -%           4%         -%         **         **           4%         -%         **         ** 
 
EMAIL                            17            8         10           13         17         10         10         15            9          4          **         **           7          8          **         ** 
                                 23%          24%        25%          23%        27%        21%        30%        30%          24%        17%         **         **          20%        31%         **         ** 
 
FACEBOOK ---- 
social media site/app            29           11         16           22         24         18         13         19           13         12          **         **          12         13          **         ** 
                                 39%          36%        42%          38%        38%        38%        41%        38%          36%        53%         **         **          35%        52%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            5            1          4            5          5          5          4          5            3          2          **         **           2          3          **         ** 
                                  6%           3%        10%           8%         8%        10%        14%        10%           8%         7%         **         **           7%        10%         **         ** 
 
FACETIME ---- 
social media site/app             *            *          -            *          *          *          *          *            *          -          **         **           *          -          **         ** 
                                  *%           1%         -%           *%         *%         *%         1%         *%           1%         -%         **         **           1%         -%         **         ** 
 
GOOGLE ---- 
search engine                     8            2          4            6          6          6          3          4            3          2          **         **           3          3          **         ** 
                                 10%           8%        10%          11%        10%        13%        10%         8%           9%        10%         **         **           9%        11%         **         ** 
 
INSTAGRAM ---- 
social media site/app             4            3          1            2          2          2          -          *            2          -          **         **           *          3          **         ** 
                                  5%           9%         2%           4%         4%         5%         -%         1%           6%         -%         **         **           1%        13%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           44         40           66         70         61         41         63           47         24          **         **          42         30          **         ** 
 
Effective sample size            52           25         24           38         41         34         23         34           26         15          **         **          24         18          **         ** 
 
Total                            76           32         38           57         62         47         32         50           37         23          **         **          34         26          **         ** 
 
LINKEDIN ---- 
social media site/app             2            2          -            2          2          2          *          *            -          2          **         **           -          2          **         ** 
                                  3%           7%         -%           4%         4%         5%         1%         1%           -%         8%         **         **           -%         9%         **         ** 
 
PINTEREST ---- 
social media site/app             *            -          *            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  *%           -%         1%           *%         *%         *%         1%         *%           -%         -%         **         **           -%         -%         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            -          3            3          3          3          2          3            2          2          **         **           2          2          **         ** 
                                  4%           -%         9%           6%         5%         7%         5%         7%           4%         7%         **         **           5%         7%         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            2          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  2%           5%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
TIK TOK ---- social 
media site/app                    2            *          2            2          2          2          *          *            2          *          **         **           2          *          **         ** 
                                  2%           1%         4%           3%         3%         4%         1%         1%           4%         1%         **         **           4%         1%         **         ** 
 
TWITTER ---- social 
media site/app                    2            2          -            2          2          2          -          *            2          -          **         **           -          2          **         ** 
                                  2%           5%         -%           3%         3%         3%         -%         *%           4%         -%         **         **           -%         6%         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    *            -          *            -          -          -          -          -            -          -          **         **           *          -          **         ** 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         -%         **         **           *%         -%         **         ** 
 
WHATSAPP ---- 
instant messenger                 4            3          *            2          2          2          -          *            *          2          **         **           *          3          **         ** 
                                  5%          11%         *%           4%         3%         4%         -%         *%           *%         8%         **         **           *%        13%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           44         40           66         70         61         41         63           47         24          **         **          42         30          **         ** 
 
Effective sample size            52           25         24           38         41         34         23         34           26         15          **         **          24         18          **         ** 
 
Total                            76           32         38           57         62         47         32         50           37         23          **         **          34         26          **         ** 
 
XBOX LIVE ---- gaming             *            -          *            -          -          -          -          *            -          -          **         **           -          *          **         ** 
                                  *%           -%         *%           -%         -%         -%         -%         *%           -%         -%         **         **           -%         1%         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            -          *            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  *%           -%         1%           *%         *%         *%         1%         *%           -%         -%         **         **           -%         -%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  5            *          4            3          3          3          2          3            4          *          **         **           4          1          **         ** 
                                  6%           1%        11%           5%         5%         6%         7%         6%          11%         1%         **         **          12%         2%         **         ** 
 
Somewhere else 
(write in)                        5            3          2            5          5          5          3          4            4          1          **         **           4          1          **         ** 
                                  6%           8%         6%           8%         7%        10%         9%         7%          10%         2%         **         **          11%         4%         **         ** 
 
(Dont know / 
 Can't remember)                 20            5         11           14         16         12          8         12            9          6          **         **           9          4          **         ** 
                                 27%          16%        29%          25%        25%        25%        24%        25%          25%        25%         **         **          26%        14%         **         ** 
 
NET - Video 
Sharing Site or App               5            *          4            3          3          3          2          3            4          *          **         **           4          1          **         ** 
                                  6%           1%        11%           5%         5%         6%         7%         6%          11%         1%         **         **          12%         2%         **         ** 
 
NET - Search Engine               8            3          4            6          6          6          3          4            3          2          **         **           3          3          **         ** 
                                 11%           8%        10%          11%        10%        13%        11%         8%           9%        11%         **         **           9%        11%         **         ** 
 
NET - Social 
Media Site or App                34           14         18           26         28         22         14         20           15         14          **         **          14         16          **         ** 
                                 44%          44%        47%          45%        45%        47%        43%        39%          40%        61%         **         **          40%        61%         **         ** 
 
NET - Instant Messenger          10            4          5            7          7          7          4          5            5          4          **         **           4          6          **         ** 
                                 13%          13%        14%          12%        11%        14%        14%        10%          12%        16%         **         **          11%        23%         **         ** 
 
NET - News Site or App            2            2          *            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  3%           5%         1%           *%         *%         *%         1%         *%           -%         -%         **         **           -%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3208 
Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           44         40           66         70         61         41         63           47         24          **         **          42         30          **         ** 
 
Effective sample size            52           25         24           38         41         34         23         34           26         15          **         **          24         18          **         ** 
 
Total                            76           32         38           57         62         47         32         50           37         23          **         **          34         26          **         ** 
 
NET - Playing 
games on a site or app            *            -          *            -          -          -          -          *            -          -          **         **           -          *          **         ** 
                                  *%           -%         *%           -%         -%         -%         -%         *%           -%         -%         **         **           -%         1%         **         ** 
 
NET - Email or 
another site or app              19            8         11           15         19         12         10         16           10          4          **         **           9          8          **         ** 
                                 25%          24%        30%          26%        30%        24%        30%        33%          28%        17%         **         **          25%        31%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   88            ** 
 
Effective sample size            52            ** 
 
Total                            76            ** 
 
BING/MSN ---- 
search engine                     *            ** 
                                  *%           ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            ** 
                                  *%           ** 
 
DISCORD ---- 
instant messenger                 1            ** 
                                  2%           ** 
 
EMAIL                            17            ** 
                                 23%           ** 
 
FACEBOOK ---- 
social media site/app            29            ** 
                                 39%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            5            ** 
                                  6%           ** 
 
FACETIME ---- 
social media site/app             *            ** 
                                  *%           ** 
 
GOOGLE ---- 
search engine                     8            ** 
                                 10%           ** 
 
INSTAGRAM ---- 
social media site/app             4            ** 
                                  5%           ** 
 
LINKEDIN ---- 
social media site/app             2            ** 
                                  3%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   88            ** 
 
Effective sample size            52            ** 
 
Total                            76            ** 
 
PINTEREST ---- 
social media site/app             *            ** 
                                  *%           ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            ** 
                                  4%           ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            ** 
                                  2%           ** 
 
TIK TOK ---- social 
media site/app                    2            ** 
                                  2%           ** 
 
TWITTER ---- social 
media site/app                    2            ** 
                                  2%           ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    *            ** 
                                  *%           ** 
 
WHATSAPP ---- 
instant messenger                 4            ** 
                                  5%           ** 
 
XBOX LIVE ---- gaming             *            ** 
                                  *%           ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            ** 
                                  *%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   88            ** 
 
Effective sample size            52            ** 
 
Total                            76            ** 
 
YOUTUBE ---- video 
sharing site/app                  5            ** 
                                  6%           ** 
 
Somewhere else 
(write in)                        5            ** 
                                  6%           ** 
 
(Dont know / 
 Can't remember)                 20            ** 
                                 27%           ** 
 
NET - Video 
Sharing Site or App               5            ** 
                                  6%           ** 
 
NET - Search Engine               8            ** 
                                 11%           ** 
 
NET - Social 
Media Site or App                34            ** 
                                 44%           ** 
 
NET - Instant Messenger          10            ** 
                                 13%           ** 
 
NET - News Site or App            2            ** 
                                  3%           ** 
 
NET - Playing 
games on a site or app            *            ** 
                                  *%           ** 
 
NET - Email or 
another site or app              19            ** 
                                 25%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           61         55         65         27         63         53         42         37         24          **        57          ** 
 
Effective sample size            52           37         31         37         16         38         33         23         20         13          **        30          ** 
 
Total                            76           53         44         52         24         55         49         32         28         19          **        40          ** 
 
BING/MSN ---- 
search engine                     *            *          *          *          *          *          *          *          -          *          **         *          ** 
                                  *%           *%         *%         *%         1%         *%         *%         *%         -%         1%         **         *%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            -          *          *          *          *          *          -          -          -          **         -          ** 
                                  *%           -%         1%         1%         1%         *%         1%         -%         -%         -%         **         -%         ** 
 
DISCORD ---- 
instant messenger                 1            1          1          -          -          -          1          -          -          -          **         -          ** 
                                  2%           3%         3%         -%         -%         -%         3%         -%         -%         -%         **         -%         ** 
 
EMAIL                            17           10          6         13          3         11          8          9          6          5          **        10          ** 
                                 23%          19%        13%        25%        12%        20%        17%        28%        22%        23%         **        25%         ** 
 
FACEBOOK ---- 
social media site/app            29           24         19         16          9         24         22         10         10          9          **        16          ** 
                                 39%          46%        44%        31%        36%        44%        45%        31%        36%        48%         **        40%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            5            3          3          4          *          3          3          2          1          3          **         3          ** 
                                  6%           6%         6%         8%         2%         5%         5%         7%         3%        13%         **         7%         ** 
 
FACETIME ---- 
social media site/app             *            *          -          *          -          -          -          -          *          -          **         *          ** 
                                  *%           *%         -%         *%         -%         -%         -%         -%         1%         -%         **         1%         ** 
 
GOOGLE ---- 
search engine                     8            5          4          2          1          4          6          2          2          *          **         2          ** 
                                 10%          10%         8%         3%         4%         8%        12%         5%         5%         1%         **         6%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           61         55         65         27         63         53         42         37         24          **        57          ** 
 
Effective sample size            52           37         31         37         16         38         33         23         20         13          **        30          ** 
 
Total                            76           53         44         52         24         55         49         32         28         19          **        40          ** 
 
INSTAGRAM ---- 
social media site/app             4            4          2          3          *          4          4          2          2          2          **         2          ** 
                                  5%           7%         4%         6%         2%         7%         8%         6%         5%         8%         **         6%         ** 
 
LINKEDIN ---- 
social media site/app             2            2          2          2          -          2          -          *          2          2          **         *          ** 
                                  3%           4%         5%         5%         -%         4%         -%         1%         8%        12%         **         1%         ** 
 
PINTEREST ---- 
social media site/app             *            -          *          *          -          *          -          -          *          -          **         *          ** 
                                  *%           -%         1%         *%         -%         *%         -%         -%         1%         -%         **         1%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            3          2          3          -          3          3          2          -          2          **         3          ** 
                                  4%           6%         4%         6%         -%         6%         7%         5%         -%         9%         **         8%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            2          2          2          2          2          2          2          2          -          **         2          ** 
                                  2%           3%         4%         3%         7%         3%         4%         5%         6%         -%         **         4%         ** 
 
TIK TOK ---- social 
media site/app                    2            *          *          2          2          2          -          *          *          *          **         2          ** 
                                  2%           1%         1%         3%         6%         3%         -%         1%         1%         2%         **         5%         ** 
 
TWITTER ---- social 
media site/app                    2            2          *          2          *          2          2          -          -          *          **         -          ** 
                                  2%           3%         *%         3%         1%         3%         4%         -%         -%         1%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3214 
Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           61         55         65         27         63         53         42         37         24          **        57          ** 
 
Effective sample size            52           37         31         37         16         38         33         23         20         13          **        30          ** 
 
Total                            76           53         44         52         24         55         49         32         28         19          **        40          ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    *            *          -          *          *          *          *          *          *          *          **         *          ** 
                                  *%           *%         -%         *%         1%         *%         *%         1%         1%         1%         **         *%         ** 
 
WHATSAPP ---- 
instant messenger                 4            3          4          3          -          3          2          2          4          3          **         2          ** 
                                  5%           6%         8%         7%         -%         6%         3%         5%        13%        18%         **         4%         ** 
 
XBOX LIVE ---- gaming             *            -          *          *          -          *          *          *          -          *          **         *          ** 
                                  *%           -%         *%         *%         -%         *%         *%         *%         -%         1%         **         *%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            -          *          *          -          *          -          -          *          -          **         *          ** 
                                  *%           -%         1%         *%         -%         *%         -%         -%         1%         -%         **         1%         ** 
 
YOUTUBE ---- video 
sharing site/app                  5            3          2          3          1          1          2          1          1          1          **         1          ** 
                                  6%           5%         4%         5%         3%         2%         4%         3%         3%         3%         **         3%         ** 
 
Somewhere else 
(write in)                        5            3          3          4          *          2          4          3          1          -          **         4          ** 
                                  6%           6%         8%         7%         2%         4%         7%         9%         4%         -%         **        11%         ** 
 
(Dont know / 
 Can't remember)                 20           13         14         17          8         14         11         11          8          5          **         9          ** 
                                 27%          24%        32%        33%        35%        25%        23%        33%        27%        25%         **        22%         ** 
 
NET - Video 
Sharing Site or App               5            3          2          3          1          1          2          1          1          1          **         1          ** 
                                  6%           5%         4%         5%         3%         2%         4%         3%         3%         3%         **         3%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           61         55         65         27         63         53         42         37         24          **        57          ** 
 
Effective sample size            52           37         31         37         16         38         33         23         20         13          **        30          ** 
 
Total                            76           53         44         52         24         55         49         32         28         19          **        40          ** 
 
NET - Search Engine               8            6          4          2          1          4          6          2          2          *          **         2          ** 
                                 11%          11%         8%         3%         5%         8%        13%         5%         5%         2%         **         6%         ** 
 
NET - Social 
Media Site or App                34           27         22         20         10         28         22         10         13         12          **        18          ** 
                                 44%          51%        50%        39%        43%        51%        46%        32%        46%        61%         **        45%         ** 
 
NET - Instant Messenger          10            8          7          8          *          6          5          4          4          6          **         5          ** 
                                 13%          15%        17%        15%         2%        11%        11%        11%        16%        31%         **        12%         ** 
 
NET - News Site or App            2            2          2          2          2          2          2          2          2          -          **         2          ** 
                                  3%           3%         4%         4%         7%         4%         4%         5%         7%         -%         **         5%         ** 
 
NET - Playing 
games on a site or app            *            -          *          *          -          *          *          *          -          *          **         *          ** 
                                  *%           -%         *%         *%         -%         *%         *%         *%         -%         1%         **         *%         ** 
 
NET - Email or 
another site or app              19           12          6         15          3         13         10          9          6          5          **        12          ** 
                                 25%          23%        13%        29%        13%        23%        21%        28%        22%        24%         **        29%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           66         34         32          **        63         34         50          **        21          **         **        64         60          **        22          ** 
 
Effective sample size            52           40         19         19          **        38         19         28          **        13          **         **        35         34          **        12          ** 
 
Total                            76           56         23         27          **        53         25         36          **        19          **         **        46         47          **        18          ** 
 
BING/MSN ---- 
search engine                     *            *          -          -          **         *          -          -          **         *          **         **         *          *          **         *          ** 
                                  *%           *%         -%         -%         **         *%         -%         -%         **         1%         **         **         *%         *%         **         1%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            *          *          *          **         *          *          *          **         -          **         **         *          *          **         -          ** 
                                  *%           *%         1%         1%         **         *%         1%         1%         **         -%         **         **         1%         1%         **         -%         ** 
 
DISCORD ---- 
instant messenger                 1            -          -          1          **         1          1          -          **         -          **         **         1          -          **         -          ** 
                                  2%           -%         -%         5%         **         3%         5%         -%         **         -%         **         **         3%         -%         **         -%         ** 
 
EMAIL                            17           11          8         10          **        13          5         14          **         5          **         **        11         11          **         6          ** 
                                 23%          20%        35%        39%         **        25%        21%        39%         **        27%         **         **        24%        23%         **        35%         ** 
 
FACEBOOK ---- 
social media site/app            29           27         11          9          **        19          9         11          **         9          **         **        20         21          **         4          ** 
                                 39%          49%        51%        35%         **        35%        37%        32%         **        49%         **         **        43%        45%         **        21%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            5            5          3          *          **         4          *          4          **         3          **         **         3          3          **         -          ** 
                                  6%           8%        13%         2%         **         7%         2%        11%         **        14%         **         **         6%         6%         **         -%         ** 
 
FACETIME ---- 
social media site/app             *            *          *          -          **         -          -          -          **         *          **         **         *          *          **         -          ** 
                                  *%           *%         1%         -%         **         -%         -%         -%         **         1%         **         **         *%         *%         **         -%         ** 
 
GOOGLE ---- 
search engine                     8            5          3          3          **         8          4          3          **         -          **         **         4          3          **         1          ** 
                                 10%           9%        15%        11%         **        15%        17%         8%         **         -%         **         **         9%         5%         **         6%         ** 
 
INSTAGRAM ---- 
social media site/app             4            4          2          2          **         4          2          1          **         2          **         **         2          2          **         2          ** 
                                  5%           7%        10%         9%         **         7%         9%         2%         **         8%         **         **         5%         4%         **         8%         ** 
 
LINKEDIN ---- 
social media site/app             2            *          -          *          **         *          2          *          **         2          **         **         *          2          **         2          ** 
                                  3%           1%         -%         2%         **         1%         9%         1%         **        10%         **         **         1%         4%         **        13%         ** 
 
PINTEREST ---- 
social media site/app             *            -          *          *          **         *          *          *          **         -          **         **         *          *          **         *          ** 
                                  *%           -%         1%         1%         **         *%         1%         1%         **         -%         **         **         1%         *%         **         1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           66         34         32          **        63         34         50          **        21          **         **        64         60          **        22          ** 
 
Effective sample size            52           40         19         19          **        38         19         28          **        13          **         **        35         34          **        12          ** 
 
Total                            76           56         23         27          **        53         25         36          **        19          **         **        46         47          **        18          ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            3          -          -          **         3          2          2          **         -          **         **         3          3          **         2          ** 
                                  4%           6%         -%         -%         **         6%         6%         5%         **         -%         **         **         7%         7%         **         9%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            -          -          2          **         2          -          2          **         -          **         **         2          2          **         2          ** 
                                  2%           -%         -%         6%         **         3%         -%         5%         **         -%         **         **         4%         4%         **         9%         ** 
 
TIK TOK ---- social 
media site/app                    2            2          *          -          **         2          -          2          **         -          **         **         2          *          **         -          ** 
                                  2%           3%         1%         -%         **         3%         -%         4%         **         -%         **         **         4%         1%         **         -%         ** 
 
TWITTER ---- social 
media site/app                    2            2          *          -          **         2          -          -          **         *          **         **         *          *          **         -          ** 
                                  2%           3%         1%         -%         **         3%         -%         -%         **         1%         **         **         *%         *%         **         -%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    *            -          -          *          **         *          *          *          **         -          **         **         *          *          **         *          ** 
                                  *%           -%         -%         1%         **         *%         1%         *%         **         -%         **         **         *%         *%         **         1%         ** 
 
WHATSAPP ---- 
instant messenger                 4            2          2          2          **         2          4          *          **         3          **         **         2          4          **         4          ** 
                                  5%           3%         7%         6%         **         3%        14%         *%         **        18%         **         **         4%         8%         **        20%         ** 
 
XBOX LIVE ---- gaming             *            *          *          *          **         *          *          *          **         -          **         **         *          -          **         -          ** 
                                  *%           *%         1%         1%         **         *%         1%         *%         **         -%         **         **         *%         -%         **         -%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            -          *          *          **         *          *          *          **         -          **         **         *          *          **         *          ** 
                                  *%           -%         1%         1%         **         *%         1%         1%         **         -%         **         **         1%         *%         **         1%         ** 
 
YOUTUBE ---- video 
sharing site/app                  5            3          3          2          **         4          2          3          **         2          **         **         3          1          **         1          ** 
                                  6%           5%        12%         7%         **         8%         9%         8%         **        12%         **         **         6%         3%         **         3%         ** 
 
Somewhere else 
(write in)                        5            4          2          2          **         4          3          5          **         *          **         **         4          3          **         1          ** 
                                  6%           7%         7%         8%         **         8%        10%        14%         **         2%         **         **         9%         6%         **         7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   88           66         34         32          **        63         34         50          **        21          **         **        64         60          **        22          ** 
 
Effective sample size            52           40         19         19          **        38         19         28          **        13          **         **        35         34          **        12          ** 
 
Total                            76           56         23         27          **        53         25         36          **        19          **         **        46         47          **        18          ** 
 
(Dont know / 
 Can't remember)                 20           15          5          5          **        14          5          8          **         4          **         **         8         10          **         3          ** 
                                 27%          27%        21%        18%         **        27%        22%        23%         **        20%         **         **        18%        22%         **        17%         ** 
 
NET - Video 
Sharing Site or App               5            3          3          2          **         4          2          3          **         2          **         **         3          1          **         1          ** 
                                  6%           5%        12%         7%         **         8%         9%         8%         **        12%         **         **         6%         3%         **         3%         ** 
 
NET - Search Engine               8            5          3          3          **         8          4          3          **         *          **         **         4          3          **         1          ** 
                                 11%          10%        15%        11%         **        15%        17%         8%         **         1%         **         **        10%         6%         **         7%         ** 
 
NET - Social 
Media Site or App                34           30         12         10          **        21         12         14          **        11          **         **        22         24          **         6          ** 
                                 44%          53%        52%        38%         **        40%        47%        38%         **        60%         **         **        48%        50%         **        35%         ** 
 
NET - Instant Messenger          10            6          5          3          **         7          5          4          **         6          **         **         6          7          **         4          ** 
                                 13%          11%        20%        12%         **        13%        21%        12%         **        32%         **         **        13%        14%         **        20%         ** 
 
NET - News Site or App            2            -          *          2          **         2          *          2          **         -          **         **         2          2          **         2          ** 
                                  3%           -%         1%         7%         **         4%         1%         5%         **         -%         **         **         4%         4%         **        11%         ** 
 
NET - Playing 
games on a site or app            *            *          *          *          **         *          *          *          **         -          **         **         *          -          **         -          ** 
                                  *%           *%         1%         1%         **         *%         1%         *%         **         -%         **         **         *%         -%         **         -%         ** 
 
NET - Email or 
another site or app              19           13          8         11          **        15          7         14          **         5          **         **        13         12          **         8          ** 
                                 25%          23%        35%        40%         **        29%        28%        39%         **        27%         **         **        28%        26%         **        45%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   88           55          -          - 
 
Effective sample size            52           31          -          - 
 
Total                            76           44          -          - 
 
BING/MSN ---- 
search engine                     *            *          -          - 
                                  *%           *%         -%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              *            *          -          - 
                                  *%           1%         -%         -% 
 
DISCORD ---- 
instant messenger                 1            -          -          - 
                                  2%           -%         -%         -% 
 
EMAIL                            17           13          -          - 
                                 23%          29%         -%         -% 
 
FACEBOOK ---- 
social media site/app            29           23          -          - 
                                 39%          54%         -%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            5            5          -          - 
                                  6%          11%         -%         -% 
 
FACETIME ---- 
social media site/app             *            *          -          - 
                                  *%           *%         -%         -% 
 
GOOGLE ---- 
search engine                     8            2          -          - 
                                 10%           4%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             4            2          -          - 
                                  5%           5%         -%         -% 
 
LINKEDIN ---- 
social media site/app             2            *          -          - 
                                  3%           1%         -%         -% 
 
PINTEREST ---- 
social media site/app             *            -          -          - 
                                  *%           -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   88           55          -          - 
 
Effective sample size            52           31          -          - 
 
Total                            76           44          -          - 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            2          -          - 
                                  4%           4%         -%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                2            -          -          - 
                                  2%           -%         -%         -% 
 
TIK TOK ---- social 
media site/app                    2            2          -          - 
                                  2%           4%         -%         -% 
 
TWITTER ---- social 
media site/app                    2            -          -          - 
                                  2%           -%         -%         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    *            -          -          - 
                                  *%           -%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 4            2          -          - 
                                  5%           4%         -%         -% 
 
XBOX LIVE ---- gaming             *            *          -          - 
                                  *%           *%         -%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            *            -          -          - 
                                  *%           -%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                  5            3          -          - 
                                  6%           6%         -%         -% 
 
Somewhere else 
(write in)                        5            2          -          - 
                                  6%           4%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 219 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal data being processed without my knowledge/consent 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal data being processed without my knowledge/consent 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   88           55          -          - 
 
Effective sample size            52           31          -          - 
 
Total                            76           44          -          - 
 
(Dont know / 
 Can't remember)                 20           11          -          - 
                                 27%          25%         -%         -% 
 
NET - Video 
Sharing Site or App               5            3          -          - 
                                  6%           6%         -%         -% 
 
NET - Search Engine               8            2          -          - 
                                 11%           4%         -%         -% 
 
NET - Social 
Media Site or App                34           25          -          - 
                                 44%          58%         -%         -% 
 
NET - Instant Messenger          10            6          -          - 
                                 13%          15%         -%         -% 
 
NET - News Site or App            2            -          -          - 
                                  3%           -%         -%         -% 
 
NET - Playing 
games on a site or app            *            *          -          - 
                                  *%           *%         -%         -% 
 
NET - Email or 
another site or app              19           13          -          - 
                                 25%          29%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3222 
Table 220 
<C5> How often do you experience People or organisations collecting data about me in unclear ways for commercial reasons when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           35         41            **         **         **         **         **         **         **          22         27         27           25          **         **         ** 
 
Effective sample size            53           23         30            **         **         **         **         **         **         **          15         18         20           19          **         **         ** 
 
Total                            81           37         45            **         **         **         **         **         **         **          21         29         31           28          **         **         ** 
 
Daily/ most days                 17            5         12            **         **         **         **         **         **         **           5          6          6            7          **         **         ** 
                                 20%          14%        26%           **         **         **         **         **         **         **          22%        22%        19%          27%         **         **         ** 
 
Weekly/ most weeks               11            5          6            **         **         **         **         **         **         **           4          4          3            3          **         **         ** 
                                 13%          14%        13%           **         **         **         **         **         **         **          18%        14%        10%          12%         **         **         ** 
 
Monthly/ most months             11            6          5            **         **         **         **         **         **         **           1          6          4            3          **         **         ** 
                                 14%          17%        11%           **         **         **         **         **         **         **           4%        21%        13%          10%         **         **         ** 
 
Less often than 
once a month                     17            9          8            **         **         **         **         **         **         **           6          4          7            8          **         **         ** 
                                 21%          25%        17%           **         **         **         **         **         **         **          26%        13%        23%          29%         **         **         ** 
 
(Prefer not to answer)            2            -          2            **         **         **         **         **         **         **           2          -          -            -          **         **         ** 
                                  2%           -%         4%           **         **         **         **         **         **         **           8%         -%         -%           -%         **         **         ** 
 
(Don't know)                     24           11         13            **         **         **         **         **         **         **           5          9         11            6          **         **         ** 
                                 30%          30%        30%           **         **         **         **         **         **         **          22%        31%        35%          21%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 220 (continuation) 
<C5> How often do you experience People or organisations collecting data about me in unclear ways for commercial reasons when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   76           41         35            **         **         **        26         49           70          ** 
 
Effective sample size            53           29         25            **         **         **        17         36           48          ** 
 
Total                            81           42         39            **         **         **        25         56           72          ** 
 
Daily/ most days                 17           12          5            **         **         **         6         10           15          ** 
                                 20%          28%        13%           **         **         **        25%        19%          21%         ** 
 
Weekly/ most weeks               11            6          5            **         **         **         2          8           11          ** 
                                 13%          14%        13%           **         **         **         9%        15%          15%         ** 
 
Monthly/ most months             11            5          6            **         **         **         4          7            9          ** 
                                 14%          12%        15%           **         **         **        18%        12%          13%         ** 
 
Less often than 
once a month                     17           10          6            **         **         **         6         11           13          ** 
                                 21%          25%        16%           **         **         **        24%        19%          18%         ** 
 
(Prefer not to answer)            2            -          2            **         **         **         2          -            2          ** 
                                  2%           -%         4%           **         **         **         7%         -%           2%         ** 
 
(Don't know)                     24            9         15            **         **         **         4         20           22          ** 
                                 30%          21%        39%           **         **         **        18%        36%          31%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 220 (continuation) 
<C5> How often do you experience People or organisations collecting data about me in unclear ways for commercial reasons when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76            -          **         **         **         **         **         **         **         **         **         **         **          61          **         **         ** 
 
Effective sample size            53            -          **         **         **         **         **         **         **         **         **         **         **          44          **         **         ** 
 
Total                            81            -          **         **         **         **         **         **         **         **         **         **         **          68          **         **         ** 
 
Daily/ most days                 17            -          **         **         **         **         **         **         **         **         **         **         **          12          **         **         ** 
                                 20%           -%         **         **         **         **         **         **         **         **         **         **         **          18%         **         **         ** 
 
Weekly/ most weeks               11            -          **         **         **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 13%           -%         **         **         **         **         **         **         **         **         **         **         **          15%         **         **         ** 
 
Monthly/ most months             11            -          **         **         **         **         **         **         **         **         **         **         **           9          **         **         ** 
                                 14%           -%         **         **         **         **         **         **         **         **         **         **         **          13%         **         **         ** 
 
Less often than 
once a month                     17            -          **         **         **         **         **         **         **         **         **         **         **          13          **         **         ** 
                                 21%           -%         **         **         **         **         **         **         **         **         **         **         **          19%         **         **         ** 
 
(Prefer not to answer)            2            -          **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           -%         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
(Don't know)                     24            -          **         **         **         **         **         **         **         **         **         **         **          23          **         **         ** 
                                 30%           -%         **         **         **         **         **         **         **         **         **         **         **          33%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 220 (continuation) 
<C5> How often do you experience People or organisations collecting data about me in unclear ways for commercial reasons when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           38          **         **         **         **           **        46           42         29          **         **           **        35         24          - 
 
Effective sample size            53           29          **         **         **         **           **        31           28         21          **         **           **        24         16          - 
 
Total                            81           42          **         **         **         **           **        45           41         35          **         **           **        35         23          - 
 
Daily/ most days                 17            8          **         **         **         **           **        11           12          5          **         **           **         6          8          - 
                                 20%          20%         **         **         **         **           **        25%          29%        14%         **         **           **        18%        36%         -% 
 
Weekly/ most weeks               11            8          **         **         **         **           **         7            5          6          **         **           **         4          3          - 
                                 13%          19%         **         **         **         **           **        16%          13%        17%         **         **           **        13%        12%         -% 
 
Monthly/ most months             11            3          **         **         **         **           **         7            1         10          **         **           **         8          3          - 
                                 14%           7%         **         **         **         **           **        15%           3%        29%         **         **           **        23%        11%         -% 
 
Less often than 
once a month                     17            7          **         **         **         **           **        10           11          2          **         **           **         6          4          - 
                                 21%          17%         **         **         **         **           **        22%          27%         6%         **         **           **        16%        18%         -% 
 
(Prefer not to answer)            2            2          **         **         **         **           **         -            -          2          **         **           **         -          -          - 
                                  2%           4%         **         **         **         **           **         -%           -%         5%         **         **           **         -%         -%         -% 
 
(Don't know)                     24           14          **         **         **         **           **        10           12         10          **         **           **        10          6          - 
                                 30%          33%         **         **         **         **           **        22%          29%        29%         **         **           **        30%        24%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 220 (continuation) 
<C5> How often do you experience People or organisations collecting data about me in unclear ways for commercial reasons when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           72         70         54         56          **          76         72         76         71          -           76         70         76         58          - 
 
Effective sample size            53           49         48         37         37          **          53         50         53         49          -           53         49         53         39          - 
 
Total                            81           75         73         55         56          **          81         76         81         76          -           81         73         81         58          - 
 
Daily/ most days                 17           15         14         14         14          **          17         15         17         15          -           17         16         17         11          - 
                                 20%          20%        20%        25%        25%         **          20%        20%        20%        20%         -%          20%        22%        20%        19%         -% 
 
Weekly/ most weeks               11            9          7          6          6          **          11         11         11         10          -           11         11         11          9          - 
                                 13%          12%        10%        11%        11%         **          13%        14%        13%        14%         -%          13%        15%        13%        16%         -% 
 
Monthly/ most months             11           11         11          9         11          **          11         11         11         11          -           11          9         11          8          - 
                                 14%          15%        15%        17%        20%         **          14%        15%        14%        14%         -%          14%        12%        14%        15%         -% 
 
Less often than 
once a month                     17           15         15          8          8          **          17         15         17         17          -           17         15         17         13          - 
                                 21%          20%        21%        15%        15%         **          21%        20%        21%        22%         -%          21%        20%        21%        22%         -% 
 
(Prefer not to answer)            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         3%         -% 
 
(Don't know)                     24           23         23         16         15          **          24         22         24         21          -           24         20         24         15          - 
                                 30%          31%        32%        29%        26%         **          30%        30%        30%        28%         -%          30%        28%        30%        25%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 220 (continuation) 
<C5> How often do you experience People or organisations collecting data about me in unclear ways for commercial reasons when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           25         47           52         57         45         32         46           26         27          **         **          34         28          **         ** 
 
Effective sample size            53           18         32           37         40         33         22         33           17         20          **         **          25         20          **         ** 
 
Total                            81           26         50           57         61         51         33         51           25         32          **         **          39         29          **         ** 
 
Daily/ most days                 17            8          9           14         14         10          8         10            -          8          **         **           5          5          **         ** 
                                 20%          30%        18%          25%        23%        19%        25%        20%           -%        23%         **         **          13%        16%         **         ** 
 
Weekly/ most weeks               11            3          8            5          7          5          4          4            6          2          **         **           4          5          **         ** 
                                 13%          13%        15%           9%        12%        10%        11%         9%          22%         7%         **         **          11%        17%         **         ** 
 
Monthly/ most months             11            6          5            4          7          6          5          7            3          6          **         **           3          8          **         ** 
                                 14%          23%        10%           8%        12%        12%        16%        14%          10%        18%         **         **           7%        28%         **         ** 
 
Less often than 
once a month                     17            6          9           11         11         11          6         11           12          -          **         **          14          2          **         ** 
                                 21%          24%        18%          19%        19%        22%        18%        22%          49%         -%         **         **          37%         8%         **         ** 
 
(Prefer not to answer)            2            -          2            2          2          2          2          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         3%           3%         3%         3%         5%         3%           -%         5%         **         **           -%         6%         **         ** 
 
(Don't know)                     24            3         18           20         20         17          8         16            5         15          **         **          12          7          **         ** 
                                 30%          10%        36%          36%        32%        34%        25%        32%          19%        47%         **         **          31%        25%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 220 (continuation) 
<C5> How often do you experience People or organisations collecting data about me in unclear ways for commercial reasons when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   76            ** 
 
Effective sample size            53            ** 
 
Total                            81            ** 
 
Daily/ most days                 17            ** 
                                 20%           ** 
 
Weekly/ most weeks               11            ** 
                                 13%           ** 
 
Monthly/ most months             11            ** 
                                 14%           ** 
 
Less often than 
once a month                     17            ** 
                                 21%           ** 
 
(Prefer not to answer)            2            ** 
                                  2%           ** 
 
(Don't know)                     24            ** 
                                 30%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 220 (continuation) 
<C5> How often do you experience People or organisations collecting data about me in unclear ways for commercial reasons when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           60         58         53         32         61         40         43         34          **         **        56          ** 
 
Effective sample size            53           41         41         37         23         42         28         28         26          **         **        37          ** 
 
Total                            81           61         64         55         35         65         42         41         41          **         **        56          ** 
 
Daily/ most days                 17           14         16         12          9         15          9         14          7          **         **        14          ** 
                                 20%          22%        25%        22%        27%        23%        21%        33%        18%         **         **        26%         ** 
 
Weekly/ most weeks               11           11          6          6          1          4          4          3          6          **         **         9          ** 
                                 13%          17%        10%        11%         3%         7%         9%         7%        13%         **         **        16%         ** 
 
Monthly/ most months             11            7          7          9          5         11          5          3          6          **         **         9          ** 
                                 14%          12%        11%        16%        14%        17%        13%         7%        14%         **         **        16%         ** 
 
Less often than 
once a month                     17           10         14         13          5         15         11          7          9          **         **         7          ** 
                                 21%          16%        22%        23%        13%        23%        26%        17%        21%         **         **        13%         ** 
 
(Prefer not to answer)            2            2          2          2          -          2          2          2          -          **         **         2          ** 
                                  2%           3%         3%         3%         -%         3%         4%         4%         -%         **         **         3%         ** 
 
(Don't know)                     24           18         18         14         15         18         12         13         14          **         **        14          ** 
                                 30%          30%        29%        25%        44%        28%        27%        31%        33%         **         **        26%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 220 (continuation) 
<C5> How often do you experience People or organisations collecting data about me in unclear ways for commercial reasons when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           57         27         32          **        62         38         55          **         **         **         **        51         63          **        27          ** 
 
Effective sample size            53           39         17         20          **        41         24         37          **         **         **         **        35         44          **        18          ** 
 
Total                            81           60         23         30          **        63         36         57          **         **         **         **        53         67          **        27          ** 
 
Daily/ most days                 17           10          5          9          **        13          7         16          **         **         **         **        12         17          **         9          ** 
                                 20%          16%        21%        30%         **        20%        20%        28%         **         **         **         **        22%        25%         **        35%         ** 
 
Weekly/ most weeks               11            9          3          7          **        10          9          5          **         **         **         **         8          6          **         6          ** 
                                 13%          14%        12%        23%         **        16%        24%         9%         **         **         **         **        16%        10%         **        23%         ** 
 
Monthly/ most months             11           11          1          2          **        11          9         11          **         **         **         **         8         11          **         2          ** 
                                 14%          18%         3%         7%         **        17%        24%        19%         **         **         **         **        16%        16%         **         9%         ** 
 
Less often than 
once a month                     17           13          6          5          **        10          4         10          **         **         **         **         8         16          **         2          ** 
                                 21%          22%        25%        19%         **        16%        12%        17%         **         **         **         **        14%        24%         **         7%         ** 
 
(Prefer not to answer)            2            2          -          -          **         2          -          2          **         **         **         **         2          2          **         -          ** 
                                  2%           3%         -%         -%         **         3%         -%         3%         **         **         **         **         3%         3%         **         -%         ** 
 
(Don't know)                     24           16          9          6          **        18          7         14          **         **         **         **        15         15          **         7          ** 
                                 30%          27%        39%        22%         **        28%        20%        24%         **         **         **         **        28%        22%         **        26%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 220 (continuation) 
<C5> How often do you experience People or organisations collecting data about me in unclear ways for commercial reasons when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   76           49          -          - 
 
Effective sample size            53           34          -          - 
 
Total                            81           51          -          - 
 
Daily/ most days                 17            9          -          - 
                                 20%          18%         -%         -% 
 
Weekly/ most weeks               11            7          -          - 
                                 13%          14%         -%         -% 
 
Monthly/ most months             11            6          -          - 
                                 14%          12%         -%         -% 
 
Less often than 
once a month                     17           12          -          - 
                                 21%          23%         -%         -% 
 
(Prefer not to answer)            2            2          -          - 
                                  2%           3%         -%         -% 
 
(Don't know)                     24           15          -          - 
                                 30%          30%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 221 
<C6> What impact has this had on you.... People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           35         41            **         **         **         **         **         **         **          22         27         27           25          **         **         ** 
 
Effective sample                 53           23         30            **         **         **         **         **         **         **          15         18         20           19          **         **         ** 
 
Total                            81           37         45            **         **         **         **         **         **         **          21         29         31           28          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          -            **         **         **         **         **         **         **           -          2          -            -          **         **         ** 
                                  2%           5%         -%           **         **         **         **         **         **         **           -%         6%         -%           -%         **         **         ** 
 
2                  (2.0)          5            3          2            **         **         **         **         **         **         **           3          *          2            3          **         **         ** 
                                  7%           9%         4%           **         **         **         **         **         **         **          15%         2%         6%          11%         **         **         ** 
 
3                  (3.0)         12            4          8            **         **         **         **         **         **         **           -          6          7            6          **         **         ** 
                                 15%          11%        19%           **         **         **         **         **         **         **           -%        20%        21%          21%         **         **         ** 
 
4                  (4.0)         15            4         11            **         **         **         **         **         **         **           7          2          6            7          **         **         ** 
                                 18%          11%        24%           **         **         **         **         **         **         **          33%         8%        18%          25%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41           21         20            **         **         **         **         **         **         **          11         15         16           11          **         **         ** 
                                 51%          57%        46%           **         **         **         **         **         **         **          51%        51%        51%          41%         **         **         ** 
 
It has had 
no impact                         *            *          -            **         **         **         **         **         **         **           *          -          -            -          **         **         ** 
                                  *%           1%         -%           **         **         **         **         **         **         **           1%         -%         -%           -%         **         **         ** 
 
Don't know                        6            2          3            **         **         **         **         **         **         **           *          4          1            *          **         **         ** 
                                  7%           7%         7%           **         **         **         **         **         **         **           1%        15%         4%           2%         **         **         ** 
 
Refused                           -            -          -            **         **         **         **         **         **         **           -          -          -            -          **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         -%           -%         **         **         ** 
 
Net: low impact                  19            9         10            **         **         **         **         **         **         **           3          8          8            9          **         **         ** 
                                 24%          25%        23%           **         **         **         **         **         **         **          15%        27%        27%          32%         **         **         ** 
 
Net: High impact                 56           25         31            **         **         **         **         **         **         **          18         17         21           18          **         **         ** 
                                 69%          68%        69%           **         **         **         **         **         **         **          84%        58%        69%          67%         **         **         ** 
 
Mean Score                      4.2          4.1        4.2            **         **         **         **         **         **         **         4.2        4.1        4.2          4.0          **         **         ** 
                                                                       g                                         +FG 
Standard deviation             1.09         1.27        .93            **         **         **         **         **         **         **        1.06       1.25       1.00         1.06          **         **         ** 
Standard error                  .16          .27        .18            **         **         **         **         **         **         **         .28        .31        .23          .25          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 221 (continuation) 
<C6> What impact has this had on you.... People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   76           41         35            **         **         **        26         49           70          ** 
 
Effective sample                 53           29         25            **         **         **        17         36           48          ** 
 
Total                            81           42         39            **         **         **        25         56           72          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            -          2            **         **         **         2          -            2          ** 
                                  2%           -%         4%           **         **         **         7%         -%           2%         ** 
 
2                  (2.0)          5            5          *            **         **         **         *          5            5          ** 
                                  7%          12%         1%           **         **         **         2%         9%           7%         ** 
 
3                  (3.0)         12            8          4            **         **         **         4          8           12          ** 
                                 15%          20%        10%           **         **         **        15%        15%          17%         ** 
 
4                  (4.0)         15            7          7            **         **         **         2         13           13          ** 
                                 18%          17%        19%           **         **         **         7%        23%          18%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41           19         22            **         **         **        17         25           34          ** 
                                 51%          47%        55%           **         **         **        66%        44%          47%         ** 
 
It has had 
no impact                         *            -          *            **         **         **         *          -            -          ** 
                                  *%           -%         1%           **         **         **         1%         -%           -%         ** 
 
Don't know                        6            2          4            **         **         **         *          5            6          ** 
                                  7%           5%        10%           **         **         **         2%        10%           8%         ** 
 
Refused                           -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Net: low impact                  19           13          6            **         **         **         6         13           19          ** 
                                 24%          32%        16%           **         **         **        24%        23%          27%         ** 
 
Net: High impact                 56           27         29            **         **         **        18         37           47          ** 
                                 69%          64%        74%           **         **         **        74%        67%          65%         ** 
 
Mean Score                      4.2          4.0        4.3            **         **         **       4.3        4.1          4.1          ** 
Standard deviation             1.09         1.10       1.06            **         **         **      1.24       1.02         1.12          ** 
Standard error                  .16          .21        .22            **         **         **       .31        .18          .17          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 221 (continuation) 
<C6> What impact has this had on you.... People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76            -          **         **         **         **         **         **         **         **         **         **         **          61          **         **         ** 
 
Effective sample                 53            -          **         **         **         **         **         **         **         **         **         **         **          44          **         **         ** 
 
Total                            81            -          **         **         **         **         **         **         **         **         **         **         **          68          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            -          **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           -%         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
2                  (2.0)          5            -          **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  7%           -%         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
3                  (3.0)         12            -          **         **         **         **         **         **         **         **         **         **         **          12          **         **         ** 
                                 15%           -%         **         **         **         **         **         **         **         **         **         **         **          17%         **         **         ** 
 
4                  (4.0)         15            -          **         **         **         **         **         **         **         **         **         **         **          14          **         **         ** 
                                 18%           -%         **         **         **         **         **         **         **         **         **         **         **          20%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41            -          **         **         **         **         **         **         **         **         **         **         **          31          **         **         ** 
                                 51%           -%         **         **         **         **         **         **         **         **         **         **         **          46%         **         **         ** 
 
It has had 
no impact                         *            -          **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           -%         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
Don't know                        6            -          **         **         **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                  7%           -%         **         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
Refused                           -            -          **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Net: low impact                  19            -          **         **         **         **         **         **         **         **         **         **         **          17          **         **         ** 
                                 24%           -%         **         **         **         **         **         **         **         **         **         **         **          25%         **         **         ** 
 
Net: High impact                 56            -          **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
                                 69%           -%         **         **         **         **         **         **         **         **         **         **         **          66%         **         **         ** 
 
Mean Score                      4.2            -          **         **         **         **         **         **         **         **         **         **         **         4.1          **         **         ** 
                                                                                           -             +cdEfHJkl                                           e 
Standard deviation             1.09            -          **         **         **         **         **         **         **         **         **         **         **        1.08          **         **         ** 
Standard error                  .16            -          **         **         **         **         **         **         **         **         **         **         **         .17          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 221 (continuation) 
<C6> What impact has this had on you.... People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           38          **         **         **         **           **        46           42         29          **         **           **        35         24          - 
 
Effective sample                 53           29          **         **         **         **           **        31           28         21          **         **           **        24         16          - 
 
Total                            81           42          **         **         **         **           **        45           41         35          **         **           **        35         23          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          **         **         **         **           **         -            2          -          **         **           **         -          -          - 
                                  2%           4%         **         **         **         **           **         -%           4%         -%         **         **           **         -%         -%         -% 
 
2                  (2.0)          5            4          **         **         **         **           **         2            5          *          **         **           **         2          3          - 
                                  7%           8%         **         **         **         **           **         4%          12%         1%         **         **           **         6%        14%         -% 
 
3                  (3.0)         12            6          **         **         **         **           **         8            1          9          **         **           **         8          1          - 
                                 15%          14%         **         **         **         **           **        18%           3%        26%         **         **           **        22%         2%         -% 
 
4                  (4.0)         15            9          **         **         **         **           **         8            9          6          **         **           **         9          4          - 
                                 18%          21%         **         **         **         **           **        18%          22%        16%         **         **           **        25%        17%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41           19          **         **         **         **           **        23           22         16          **         **           **        14         14          - 
                                 51%          44%         **         **         **         **           **        52%          53%        45%         **         **           **        41%        60%         -% 
 
It has had 
no impact                         *            -          **         **         **         **           **         -            *          -          **         **           **         -          *          - 
                                  *%           -%         **         **         **         **           **         -%           1%         -%         **         **           **         -%         1%         -% 
 
Don't know                        6            4          **         **         **         **           **         3            2          4          **         **           **         2          1          - 
                                  7%           9%         **         **         **         **           **         7%           5%        11%         **         **           **         6%         6%         -% 
 
Refused                           -            -          **         **         **         **           **         -            -          -          **         **           **         -          -          - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         -%         -% 
 
Net: low impact                  19           11          **         **         **         **           **        10            8         10          **         **           **        10          4          - 
                                 24%          26%         **         **         **         **           **        23%          19%        28%         **         **           **        28%        16%         -% 
 
Net: High impact                 56           27          **         **         **         **           **        32           31         21          **         **           **        23         18          - 
                                 69%          65%         **         **         **         **           **        70%          75%        61%         **         **           **        66%        77%         -% 
 
Mean Score                      4.2          4.0          **         **         **         **           **       4.3          4.1        4.2          **         **           **       4.1        4.3          - 
Standard deviation             1.09         1.20          **         **         **         **           **       .95         1.23        .93          **         **           **       .97       1.11          - 
Standard error                  .16          .23          **         **         **         **           **       .18          .24        .21          **         **           **       .20        .29          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 221 (continuation) 
<C6> What impact has this had on you.... People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           72         70         54         56          **          76         72         76         71          -           76         70         76         58          - 
 
Effective sample                 53           49         48         37         37          **          53         50         53         49          -           53         49         53         39          - 
 
Total                            81           75         73         55         56          **          81         76         81         76          -           81         73         81         58          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         3%         -% 
 
2                  (2.0)          5            4          4          4          4          **           5          5          5          5          -            5          5          5          5          - 
                                  7%           5%         5%         7%         7%         **           7%         7%         7%         7%         -%           7%         7%         7%         9%         -% 
 
3                  (3.0)         12           12         12         11         11          **          12         12         12         12          -           12         12         12          8          - 
                                 15%          17%        17%        19%        19%         **          15%        16%        15%        16%         -%          15%        17%        15%        14%         -% 
 
4                  (4.0)         15           15         13          5          6          **          15         13         15         15          -           15         11         15         10          - 
                                 18%          20%        18%        10%        11%         **          18%        17%        18%        19%         -%          18%        15%        18%        17%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41           38         37         29         29          **          41         37         41         37          -           41         39         41         31          - 
                                 51%          50%        51%        52%        52%         **          51%        49%        51%        49%         -%          51%        53%        51%        53%         -% 
 
It has had 
no impact                         *            *          *          *          *          **           *          *          *          *          -            *          *          *          -          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         -%         -% 
 
Don't know                        6            4          4          4          4          **           6          6          6          4          -            6          4          6          3          - 
                                  7%           6%         6%         8%         8%         **           7%         8%         7%         6%         -%           7%         5%         7%         4%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                  19           18         18         16         16          **          19         19         19         19          -           19         19         19         15          - 
                                 24%          24%        25%        29%        29%         **          24%        26%        24%        26%         -%          24%        26%        24%        26%         -% 
 
Net: High impact                 56           52         50         34         35          **          56         50         56         52          -           56         50         56         40          - 
                                 69%          70%        69%        62%        63%         **          69%        66%        69%        68%         -%          69%        68%        69%        70%         -% 
 
Mean Score                      4.2          4.2        4.2        4.1        4.1          **         4.2        4.1        4.2        4.1          -          4.2        4.2        4.2        4.1          - 
Standard deviation             1.09         1.06       1.08       1.18       1.17          **        1.09       1.11       1.09       1.10          -         1.09       1.12       1.09       1.17          - 
Standard error                  .16          .16        .16        .20        .20          **         .16        .16        .16        .16          -          .16        .17        .16        .19          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 221 (continuation) 
<C6> What impact has this had on you.... People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           25         47           52         57         45         32         46           26         27          **         **          34         28          **         ** 
 
Effective sample                 53           18         32           37         40         33         22         33           17         20          **         **          25         20          **         ** 
 
Total                            81           26         50           57         61         51         33         51           25         32          **         **          39         29          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            -          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         3%           3%         3%         3%         -%         3%           -%         5%         **         **           -%         6%         **         ** 
 
2                  (2.0)          5            3          2            3          2          -          -          -            2          -          **         **           2          4          **         ** 
                                  7%          12%         5%           6%         4%         -%         -%         -%           6%         -%         **         **           5%        12%         **         ** 
 
3                  (3.0)         12            1         10            8          8          6          4          8            3          6          **         **           7          4          **         ** 
                                 15%           3%        20%          14%        14%        11%        12%        16%          12%        18%         **         **          17%        14%         **         ** 
 
4                  (4.0)         15            7          8            9         11          9          7          9            7          3          **         **           9          4          **         ** 
                                 18%          27%        15%          16%        18%        17%        21%        17%          28%        11%         **         **          23%        14%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41           15         24           29         34         29         20         30           13         18          **         **          19         14          **         ** 
                                 51%          58%        49%          51%        55%        58%        61%        59%          52%        56%         **         **          49%        49%         **         ** 
 
It has had 
no impact                         *            -          *            *          *          *          -          *            -          -          **         **           -          *          **         ** 
                                  *%           -%         1%           *%         *%         1%         -%         1%           -%         -%         **         **           -%         1%         **         ** 
 
Don't know                        6            *          4            5          4          5          2          2            *          3          **         **           2          1          **         ** 
                                  7%           1%         8%           9%         6%        10%         6%         4%           2%        10%         **         **           6%         5%         **         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Net: low impact                  19            4         14           13         12          7          4         10            5          8          **         **           8          9          **         ** 
                                 24%          15%        28%          23%        20%        14%        12%        19%          18%        23%         **         **          22%        32%         **         ** 
 
Net: High impact                 56           22         32           39         45         38         27         39           20         21          **         **          28         19          **         ** 
                                 69%          85%        64%          67%        73%        75%        81%        76%          80%        66%         **         **          72%        63%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3238 
Table 221 (continuation) 
<C6> What impact has this had on you.... People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           25         47           52         57         45         32         46           26         27          **         **          34         28          **         ** 
 
Effective sample                 53           18         32           37         40         33         22         33           17         20          **         **          25         20          **         ** 
 
Total                            81           26         50           57         61         51         33         51           25         32          **         **          39         29          **         ** 
 
Mean Score                      4.2          4.3        4.1          4.2        4.3        4.4        4.5        4.3          4.3        4.2          **         **         4.2        3.9          **         ** 
Standard deviation             1.09         1.01       1.14         1.13       1.05        .98        .72       1.00          .92       1.15          **         **         .93       1.33          **         ** 
Standard error                  .16          .24        .21          .19        .17        .18        .16        .18          .23        .27          **         **         .19        .31          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 221 (continuation) 
<C6> What impact has this had on you.... People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   76            ** 
 
Effective sample                 53            ** 
 
Total                            81            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            ** 
                                  2%           ** 
 
2                  (2.0)          5            ** 
                                  7%           ** 
 
3                  (3.0)         12            ** 
                                 15%           ** 
 
4                  (4.0)         15            ** 
                                 18%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41            ** 
                                 51%           ** 
 
It has had 
no impact                         *            ** 
                                  *%           ** 
 
Don't know                        6            ** 
                                  7%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                  19            ** 
                                 24%           ** 
 
Net: High impact                 56            ** 
                                 69%           ** 
 
Mean Score                      4.2            ** 
Standard deviation             1.09            ** 
Standard error                  .16            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 221 (continuation) 
<C6> What impact has this had on you.... People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           60         58         53         32         61         40         43         34          **         **        56          ** 
 
Effective sample                 53           41         41         37         23         42         28         28         26          **         **        37          ** 
 
Total                            81           61         64         55         35         65         42         41         41          **         **        56          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          2          2          2          2          2          -          2          **         **         -          ** 
                                  2%           3%         3%         3%         5%         3%         4%         -%         4%         **         **         -%         ** 
 
2                  (2.0)          5            5          5          5          *          5          3          5          5          **         **         5          ** 
                                  7%           9%         8%        10%         1%         8%         7%        12%        12%         **         **         9%         ** 
 
3                  (3.0)         12           11          8          6          6         12          6          8         10          **         **         9          ** 
                                 15%          18%        13%        11%        16%        18%        14%        19%        24%         **         **        16%         ** 
 
4                  (4.0)         15           11          9          9          5         13         11          6          6          **         **        10          ** 
                                 18%          18%        14%        17%        15%        19%        26%        14%        16%         **         **        17%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41           28         34         29         19         28         19         20         15          **         **        28          ** 
                                 51%          46%        54%        52%        53%        43%        45%        49%        36%         **         **        51%         ** 
 
It has had 
no impact                         *            *          *          *          -          -          -          *          *          **         **         *          ** 
                                  *%           *%         *%         *%         -%         -%         -%         1%         1%         **         **         *%         ** 
 
Don't know                        6            4          5          4          3          5          1          3          3          **         **         4          ** 
                                  7%           6%         8%         7%        10%         8%         4%         6%         8%         **         **         7%         ** 
 
Refused                           -            -          -          -          -          -          -          -          -          **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         **         **         -%         ** 
 
Net: low impact                  19           18         15         13          8         19         11         13         16          **         **        14          ** 
                                 24%          29%        23%        23%        22%        29%        25%        30%        40%         **         **        24%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 221 (continuation) 
<C6> What impact has this had on you.... People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           60         58         53         32         61         40         43         34          **         **        56          ** 
 
Effective sample                 53           41         41         37         23         42         28         28         26          **         **        37          ** 
 
Total                            81           61         64         55         35         65         42         41         41          **         **        56          ** 
 
Net: High impact                 56           39         43         38         24         41         30         26         21          **         **        38          ** 
                                 69%          64%        68%        69%        68%        63%        71%        63%        52%         **         **        68%         ** 
 
Mean Score                      4.2          4.0        4.2        4.1        4.2        4.0-       4.0        4.1        3.7--        **         **       4.2          ** 
                                                                                                                                                                        - 
Standard deviation             1.09         1.16       1.15       1.18       1.14       1.14       1.15       1.12       1.24          **         **      1.04          ** 
Standard error                  .16          .19        .19        .20        .25        .18        .22        .22        .25          **         **       .18          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 221 (continuation) 
<C6> What impact has this had on you.... People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           57         27         32          **        62         38         55          **         **         **         **        51         63          **        27          ** 
 
Effective sample                 53           39         17         20          **        41         24         37          **         **         **         **        35         44          **        18          ** 
 
Total                            81           60         23         30          **        63         36         57          **         **         **         **        53         67          **        27          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          -          -          **         -          -          2          **         **         **         **         -          -          **         -          ** 
                                  2%           3%         -%         -%         **         -%         -%         3%         **         **         **         **         -%         -%         **         -%         ** 
 
2                  (2.0)          5            4          3          5          **         5          5          4          **         **         **         **         3          5          **         3          ** 
                                  7%           6%        13%        16%         **         8%        14%         7%         **         **         **         **         6%         8%         **        12%         ** 
 
3                  (3.0)         12           10          2          5          **         8          7          6          **         **         **         **         9          9          **         3          ** 
                                 15%          17%         9%        16%         **        13%        19%        10%         **         **         **         **        16%        13%         **        11%         ** 
 
4                  (4.0)         15           11          6          4          **        11          6          6          **         **         **         **         9         13          **         4          ** 
                                 18%          18%        24%        14%         **        18%        18%        11%         **         **         **         **        17%        19%         **        14%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41           28          9         16          **        33         18         34          **         **         **         **        28         36          **        15          ** 
                                 51%          46%        40%        53%         **        53%        50%        59%         **         **         **         **        53%        53%         **        57%         ** 
 
It has had 
no impact                         *            -          -          *          **         *          -          *          **         **         **         **         *          *          **         *          ** 
                                  *%           -%         -%         1%         **         *%         -%         *%         **         **         **         **         *%         *%         **         1%         ** 
 
Don't know                        6            6          3          -          **         4          -          6          **         **         **         **         4          4          **         1          ** 
                                  7%          10%        14%         -%         **         7%         -%        10%         **         **         **         **         7%         7%         **         6%         ** 
 
Refused                           -            -          -          -          **         -          -          -          **         **         **         **         -          -          **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         **         -%         -%         **         -%         ** 
 
Net: low impact                  19           16          5          9          **        13         11         11          **         **         **         **        12         14          **         6          ** 
                                 24%          26%        23%        32%         **        22%        32%        19%         **         **         **         **        22%        21%         **        22%         ** 
 
Net: High impact                 56           39         15         20          **        44         24         40          **         **         **         **        37         48          **        19          ** 
                                 69%          65%        64%        67%         **        71%        68%        70%         **         **         **         **        70%        72%         **        71%         ** 
 
Mean Score                      4.2          4.1        4.0        4.0          **       4.2        4.0        4.3          **         **         **         **       4.3        4.3          **       4.2          ** 
Standard deviation             1.09         1.12       1.11       1.18          **      1.02       1.13       1.14          **         **         **         **       .97       1.00          **      1.10          ** 
Standard error                  .16          .19        .29        .27          **       .16        .23        .20          **         **         **         **       .17        .16          **       .27          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 221 (continuation) 
<C6> What impact has this had on you.... People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   76           49          -          - 
 
Effective sample                 53           34          -          - 
 
Total                            81           51          -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          -          - 
                                  2%           3%         -%         -% 
 
2                  (2.0)          5            4          -          - 
                                  7%           7%         -%         -% 
 
3                  (3.0)         12           11          -          - 
                                 15%          21%         -%         -% 
 
4                  (4.0)         15            9          -          - 
                                 18%          18%         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         41           20          -          - 
                                 51%          40%         -%         -% 
 
It has had 
no impact                         *            -          -          - 
                                  *%           -%         -%         -% 
 
Don't know                        6            5          -          - 
                                  7%          10%         -%         -% 
 
Refused                           -            -          -          - 
                                  -%           -%         -%         -% 
 
Net: low impact                  19           16          -          - 
                                 24%          32%         -%         -% 
 
Net: High impact                 56           29          -          - 
                                 69%          58%         -%         -% 
 
Mean Score                      4.2          3.9          -          - 
Standard deviation             1.09         1.17          -          - 
Standard error                  .16          .21          -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           35         41            **         **         **         **         **         **         **          22         27         27           25          **         **         ** 
 
Effective sample size            53           23         30            **         **         **         **         **         **         **          15         18         20           19          **         **         ** 
 
Total                            81           37         45            **         **         **         **         **         **         **          21         29         31           28          **         **         ** 
 
AOL ---- search engine            2            -          2            **         **         **         **         **         **         **           2          -          -            2          **         **         ** 
                                  2%           -%         4%           **         **         **         **         **         **         **           8%         -%         -%           6%         **         **         ** 
 
ASK.COM ---- 
search engine                     2            -          2            **         **         **         **         **         **         **           -          2          -            2          **         **         ** 
                                  2%           -%         3%           **         **         **         **         **         **         **           -%         5%         -%           5%         **         **         ** 
 
BING/MSN ---- 
search engine                     2            -          2            **         **         **         **         **         **         **           -          *          2            -          **         **         ** 
                                  3%           -%         5%           **         **         **         **         **         **         **           -%         1%         6%           -%         **         **         ** 
 
EMAIL                            20            5         15            **         **         **         **         **         **         **           3         10          7            8          **         **         ** 
                                 25%          13%        34%           **         **         **         **         **         **         **          16%        33%        23%          30%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            29           15         14            **         **         **         **         **         **         **          10          5         13            5          **         **         ** 
                                 35%          40%        31%           **         **         **         **         **         **         **          50%        18%        42%          20%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            6            3          3            **         **         **         **         **         **         **           4          *          2            -          **         **         ** 
                                  8%           7%         8%           **         **         **         **         **         **         **          19%         1%         6%           -%         **         **         ** 
 
FACETIME ---- 
social media site/app             2            2          *            **         **         **         **         **         **         **           2          -          -            -          **         **         ** 
                                  3%           5%         1%           **         **         **         **         **         **         **          10%         -%         -%           -%         **         **         ** 
 
GOOGLE ---- 
search engine                    20            8         11            **         **         **         **         **         **         **           5          8          6            9          **         **         ** 
                                 24%          22%        26%           **         **         **         **         **         **         **          25%        28%        19%          33%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             1            *          1            **         **         **         **         **         **         **           *          *          *            -          **         **         ** 
                                  1%           1%         2%           **         **         **         **         **         **         **           2%         1%         1%           -%         **         **         ** 
 
LINE ---- 
instant messenger                 2            -          2            **         **         **         **         **         **         **           2          -          -            2          **         **         ** 
                                  2%           -%         4%           **         **         **         **         **         **         **           8%         -%         -%           6%         **         **         ** 
 
REDDIT ---- social 
media site/app                    2            2          -            **         **         **         **         **         **         **           2          -          -            -          **         **         ** 
                                  2%           5%         -%           **         **         **         **         **         **         **           8%         -%         -%           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           35         41            **         **         **         **         **         **         **          22         27         27           25          **         **         ** 
 
Effective sample size            53           23         30            **         **         **         **         **         **         **          15         18         20           19          **         **         ** 
 
Total                            81           37         45            **         **         **         **         **         **         **          21         29         31           28          **         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    5            *          5            **         **         **         **         **         **         **           *          3          2            2          **         **         ** 
                                  6%           *%        11%           **         **         **         **         **         **         **           1%        11%         6%           6%         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            -          2            **         **         **         **         **         **         **           -          -          2            -          **         **         ** 
                                  2%           -%         4%           **         **         **         **         **         **         **           -%         -%         6%           -%         **         **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            -          2            **         **         **         **         **         **         **           -          -          2            -          **         **         ** 
                                  2%           -%         4%           **         **         **         **         **         **         **           -%         -%         6%           -%         **         **         ** 
 
TWITTER ---- social 
media site/app                    3            -          3            **         **         **         **         **         **         **           -          2          2            2          **         **         ** 
                                  4%           -%         8%           **         **         **         **         **         **         **           -%         6%         6%           6%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 3            -          3            **         **         **         **         **         **         **           2          2          -            2          **         **         ** 
                                  4%           -%         7%           **         **         **         **         **         **         **           8%         6%         -%           6%         **         **         ** 
 
YAHOO ---- search engine          *            -          *            **         **         **         **         **         **         **           -          *          -            -          **         **         ** 
                                  *%           -%         *%           **         **         **         **         **         **         **           -%         1%         -%           -%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  1            1          -            **         **         **         **         **         **         **           *          *          -            -          **         **         ** 
                                  1%           2%         -%           **         **         **         **         **         **         **           1%         1%         -%           -%         **         **         ** 
 
Somewhere else 
(write in)                        3            1          1            **         **         **         **         **         **         **           1          1          1            1          **         **         ** 
                                  3%           3%         3%           **         **         **         **         **         **         **           5%         3%         3%           3%         **         **         ** 
 
(Dont know / 
 Can't remember)                 27           14         13            **         **         **         **         **         **         **           7         10          9           11          **         **         ** 
                                 33%          39%        28%           **         **         **         **         **         **         **          35%        35%        30%          38%         **         **         ** 
 
NET - Video 
Sharing Site or App               1            1          -            **         **         **         **         **         **         **           *          *          -            -          **         **         ** 
                                  1%           2%         -%           **         **         **         **         **         **         **           1%         1%         -%           -%         **         **         ** 
 
NET - Search Engine              21            8         13            **         **         **         **         **         **         **           5          8          8            9          **         **         ** 
                                 26%          22%        30%           **         **         **         **         **         **         **          25%        28%        25%          33%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           35         41            **         **         **         **         **         **         **          22         27         27           25          **         **         ** 
 
Effective sample size            53           23         30            **         **         **         **         **         **         **          15         18         20           19          **         **         ** 
 
Total                            81           37         45            **         **         **         **         **         **         **          21         29         31           28          **         **         ** 
 
NET - Social 
Media Site or App                31           15         16            **         **         **         **         **         **         **          11          7         13            7          **         **         ** 
                                 38%          40%        36%           **         **         **         **         **         **         **          52%        23%        42%          25%         **         **         ** 
 
NET - Instant Messenger           9            3          7            **         **         **         **         **         **         **           6          2          2            3          **         **         ** 
                                 11%           7%        15%           **         **         **         **         **         **         **          26%         7%         6%          12%         **         **         ** 
 
NET - News Site or App            2            -          2            **         **         **         **         **         **         **           -          -          2            -          **         **         ** 
                                  2%           -%         4%           **         **         **         **         **         **         **           -%         -%         6%           -%         **         **         ** 
 
NET - Email or 
another site or app              22            5         17            **         **         **         **         **         **         **           4         11          7           10          **         **         ** 
                                 27%          14%        38%           **         **         **         **         **         **         **          17%        39%        23%          37%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   76           41         35            **         **         **        26         49           70          ** 
 
Effective sample size            53           29         25            **         **         **        17         36           48          ** 
 
Total                            81           42         39            **         **         **        25         56           72          ** 
 
AOL ---- search engine            2            2          -            **         **         **         -          2            2          ** 
                                  2%           4%         -%           **         **         **         -%         3%           2%         ** 
 
ASK.COM ---- 
search engine                     2            2          -            **         **         **         2          -            2          ** 
                                  2%           4%         -%           **         **         **         6%         -%           2%         ** 
 
BING/MSN ---- 
search engine                     2            2          -            **         **         **         -          2            *          ** 
                                  3%           5%         -%           **         **         **         -%         4%           *%         ** 
 
EMAIL                            20           14          6            **         **         **         8         12           15          ** 
                                 25%          33%        16%           **         **         **        30%        22%          21%         ** 
 
FACEBOOK ---- 
social media site/app            29            8         21            **         **         **         4         24           27          ** 
                                 35%          18%        53%           **         **         **        17%        44%          37%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            6            2          4            **         **         **         2          4            4          ** 
                                  8%           5%        10%           **         **         **         9%         7%           6%         ** 
 
FACETIME ---- 
social media site/app             2            -          2            **         **         **         *          2            2          ** 
                                  3%           -%         6%           **         **         **         2%         3%           3%         ** 
 
GOOGLE ---- 
search engine                    20           15          4            **         **         **         9         10           18          ** 
                                 24%          36%        11%           **         **         **        37%        18%          25%         ** 
 
INSTAGRAM ---- 
social media site/app             1            -          1            **         **         **         *          1            1          ** 
                                  1%           -%         3%           **         **         **         2%         1%           2%         ** 
 
LINE ---- 
instant messenger                 2            2          -            **         **         **         -          2            2          ** 
                                  2%           4%         -%           **         **         **         -%         3%           2%         ** 
 
REDDIT ---- social 
media site/app                    2            -          2            **         **         **         -          2            2          ** 
                                  2%           -%         4%           **         **         **         -%         3%           2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3248 
Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   76           41         35            **         **         **        26         49           70          ** 
 
Effective sample size            53           29         25            **         **         **        17         36           48          ** 
 
Total                            81           42         39            **         **         **        25         56           72          ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    5            5          -            **         **         **         3          2            3          ** 
                                  6%          13%         -%           **         **         **        13%         3%           5%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          -            **         **         **         -          2            -          ** 
                                  2%           4%         -%           **         **         **         -%         3%           -%         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            2          -            **         **         **         -          2            -          ** 
                                  2%           4%         -%           **         **         **         -%         3%           -%         ** 
 
TWITTER ---- social 
media site/app                    3            3          -            **         **         **         2          2            2          ** 
                                  4%           8%         -%           **         **         **         6%         3%           2%         ** 
 
WHATSAPP ---- 
instant messenger                 3            2          2            **         **         **         3          -            3          ** 
                                  4%           4%         4%           **         **         **        13%         -%           5%         ** 
 
YAHOO ---- search engine          *            -          *            **         **         **         *          -            *          ** 
                                  *%           -%         *%           **         **         **         1%         -%           *%         ** 
 
YOUTUBE ---- video 
sharing site/app                  1            *          *            **         **         **         -          1            1          ** 
                                  1%           *%         1%           **         **         **         -%         1%           1%         ** 
 
Somewhere else 
(write in)                        3            1          1            **         **         **         2          1            3          ** 
                                  3%           3%         3%           **         **         **         7%         1%           4%         ** 
 
(Dont know / 
 Can't remember)                 27           12         15            **         **         **         7         20           25          ** 
                                 33%          29%        37%           **         **         **        29%        35%          34%         ** 
 
NET - Video 
Sharing Site or App               1            *          *            **         **         **         -          1            1          ** 
                                  1%           *%         1%           **         **         **         -%         1%           1%         ** 
 
NET - Search Engine              21           17          4            **         **         **         9         12           18          ** 
                                 26%          41%        11%           **         **         **        37%        22%          25%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   76           41         35            **         **         **        26         49           70          ** 
 
Effective sample size            53           29         25            **         **         **        17         36           48          ** 
 
Total                            81           42         39            **         **         **        25         56           72          ** 
 
NET - Social 
Media Site or App                31            9         22            **         **         **         6         24           29          ** 
                                 38%          22%        55%           **         **         **        26%        44%          40%         ** 
 
NET - Instant Messenger           9            5          4            **         **         **         4          6            8          ** 
                                 11%          13%        10%           **         **         **        15%        10%          11%         ** 
 
NET - News Site or App            2            2          -            **         **         **         -          2            -          ** 
                                  2%           4%         -%           **         **         **         -%         3%           -%         ** 
 
NET - Email or 
another site or app              22           16          6            **         **         **         9         12           17          ** 
                                 27%          38%        16%           **         **         **        37%        22%          23%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76            -          **         **         **         **         **         **         **         **         **         **         **          61          **         **         ** 
 
Effective sample size            53            -          **         **         **         **         **         **         **         **         **         **         **          44          **         **         ** 
 
Total                            81            -          **         **         **         **         **         **         **         **         **         **         **          68          **         **         ** 
 
AOL ---- search engine            2            -          **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           -%         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
ASK.COM ---- 
search engine                     2            -          **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  2%           -%         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
BING/MSN ---- 
search engine                     2            -          **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           -%         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
EMAIL                            20            -          **         **         **         **         **         **         **         **         **         **         **          15          **         **         ** 
                                 25%           -%         **         **         **         **         **         **         **         **         **         **         **          22%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            29            -          **         **         **         **         **         **         **         **         **         **         **          24          **         **         ** 
                                 35%           -%         **         **         **         **         **         **         **         **         **         **         **          36%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            6            -          **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  8%           -%         **         **         **         **         **         **         **         **         **         **         **           6%         **         **         ** 
 
FACETIME ---- 
social media site/app             2            -          **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  3%           -%         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
GOOGLE ---- 
search engine                    20            -          **         **         **         **         **         **         **         **         **         **         **          14          **         **         ** 
                                 24%           -%         **         **         **         **         **         **         **         **         **         **         **          20%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             1            -          **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  1%           -%         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
LINE ---- 
instant messenger                 2            -          **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           -%         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
REDDIT ---- social 
media site/app                    2            -          **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  2%           -%         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76            -          **         **         **         **         **         **         **         **         **         **         **          61          **         **         ** 
 
Effective sample size            53            -          **         **         **         **         **         **         **         **         **         **         **          44          **         **         ** 
 
Total                            81            -          **         **         **         **         **         **         **         **         **         **         **          68          **         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    5            -          **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                  6%           -%         **         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            -          **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           -%         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            -          **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           -%         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
TWITTER ---- social 
media site/app                    3            -          **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  4%           -%         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 3            -          **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  4%           -%         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
YAHOO ---- search engine          *            -          **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           -%         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  1            -          **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  1%           -%         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
Somewhere else 
(write in)                        3            -          **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           -%         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
(Dont know / 
 Can't remember)                 27            -          **         **         **         **         **         **         **         **         **         **         **          25          **         **         ** 
                                 33%           -%         **         **         **         **         **         **         **         **         **         **         **          37%         **         **         ** 
 
NET - Video 
Sharing Site or App               1            -          **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  1%           -%         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3252 
Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76            -          **         **         **         **         **         **         **         **         **         **         **          61          **         **         ** 
 
Effective sample size            53            -          **         **         **         **         **         **         **         **         **         **         **          44          **         **         ** 
 
Total                            81            -          **         **         **         **         **         **         **         **         **         **         **          68          **         **         ** 
 
NET - Search Engine              21            -          **         **         **         **         **         **         **         **         **         **         **          15          **         **         ** 
                                 26%           -%         **         **         **         **         **         **         **         **         **         **         **          23%         **         **         ** 
 
NET - Social 
Media Site or App                31            -          **         **         **         **         **         **         **         **         **         **         **          26          **         **         ** 
                                 38%           -%         **         **         **         **         **         **         **         **         **         **         **          39%         **         **         ** 
 
NET - Instant Messenger           9            -          **         **         **         **         **         **         **         **         **         **         **           8          **         **         ** 
                                 11%           -%         **         **         **         **         **         **         **         **         **         **         **          11%         **         **         ** 
 
NET - News Site or App            2            -          **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  2%           -%         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
NET - Email or 
another site or app              22            -          **         **         **         **         **         **         **         **         **         **         **          17          **         **         ** 
                                 27%           -%         **         **         **         **         **         **         **         **         **         **         **          24%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           38          **         **         **         **           **        46           42         29          **         **           **        35         24          - 
 
Effective sample size            53           29          **         **         **         **           **        31           28         21          **         **           **        24         16          - 
 
Total                            81           42          **         **         **         **           **        45           41         35          **         **           **        35         23          - 
 
AOL ---- search engine            2            2          **         **         **         **           **         -            -          2          **         **           **         2          -          - 
                                  2%           4%         **         **         **         **           **         -%           -%         5%         **         **           **         5%         -%         -% 
 
ASK.COM ---- 
search engine                     2            -          **         **         **         **           **         2            -          -          **         **           **         -          -          - 
                                  2%           -%         **         **         **         **           **         3%           -%         -%         **         **           **         -%         -%         -% 
 
BING/MSN ---- 
search engine                     2            -          **         **         **         **           **         2            *          2          **         **           **         -          2          - 
                                  3%           -%         **         **         **         **           **         5%           1%         5%         **         **           **         -%         9%         -% 
 
EMAIL                            20           10          **         **         **         **           **         8            8         11          **         **           **         9          4          - 
                                 25%          23%         **         **         **         **           **        18%          20%        31%         **         **           **        26%        16%         -% 
 
FACEBOOK ---- 
social media site/app            29           19          **         **         **         **           **        18           12         14          **         **           **        12          3          - 
                                 35%          44%         **         **         **         **           **        40%          29%        42%         **         **           **        35%        14%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            6            4          **         **         **         **           **         3            3          3          **         **           **         2          3          - 
                                  8%          10%         **         **         **         **           **         6%           6%        10%         **         **           **         5%        11%         -% 
 
FACETIME ---- 
social media site/app             2            2          **         **         **         **           **         *            2          *          **         **           **         2          -          - 
                                  3%           4%         **         **         **         **           **         1%           4%         1%         **         **           **         6%         -%         -% 
 
GOOGLE ---- 
search engine                    20           10          **         **         **         **           **        11           10          8          **         **           **        10          6          - 
                                 24%          23%         **         **         **         **           **        24%          24%        23%         **         **           **        29%        27%         -% 
 
INSTAGRAM ---- 
social media site/app             1            *          **         **         **         **           **         1            *          1          **         **           **         1          *          - 
                                  1%           1%         **         **         **         **           **         3%           1%         2%         **         **           **         2%         2%         -% 
 
LINE ---- 
instant messenger                 2            2          **         **         **         **           **         -            -          2          **         **           **         2          -          - 
                                  2%           4%         **         **         **         **           **         -%           -%         5%         **         **           **         5%         -%         -% 
 
REDDIT ---- social 
media site/app                    2            2          **         **         **         **           **         -            2          -          **         **           **         2          -          - 
                                  2%           4%         **         **         **         **           **         -%           4%         -%         **         **           **         5%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           38          **         **         **         **           **        46           42         29          **         **           **        35         24          - 
 
Effective sample size            53           29          **         **         **         **           **        31           28         21          **         **           **        24         16          - 
 
Total                            81           42          **         **         **         **           **        45           41         35          **         **           **        35         23          - 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    5            2          **         **         **         **           **         5            2          3          **         **           **         2          4          - 
                                  6%           4%         **         **         **         **           **        12%           5%        10%         **         **           **         5%        16%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            -          **         **         **         **           **         2            -          2          **         **           **         -          2          - 
                                  2%           -%         **         **         **         **           **         4%           -%         5%         **         **           **         -%         8%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            -          **         **         **         **           **         2            -          2          **         **           **         -          2          - 
                                  2%           -%         **         **         **         **           **         4%           -%         5%         **         **           **         -%         8%         -% 
 
TWITTER ---- social 
media site/app                    3            2          **         **         **         **           **         3            -          3          **         **           **         2          2          - 
                                  4%           4%         **         **         **         **           **         7%           -%        10%         **         **           **         5%         8%         -% 
 
WHATSAPP ---- 
instant messenger                 3            3          **         **         **         **           **         2            -          3          **         **           **         2          -          - 
                                  4%           8%         **         **         **         **           **         4%           -%        10%         **         **           **         5%         -%         -% 
 
YAHOO ---- search engine          *            -          **         **         **         **           **         *            -          -          **         **           **         *          -          - 
                                  *%           -%         **         **         **         **           **         *%           -%         -%         **         **           **         1%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                  1            *          **         **         **         **           **         1            1          -          **         **           **         -          1          - 
                                  1%           1%         **         **         **         **           **         1%           1%         -%         **         **           **         -%         2%         -% 
 
Somewhere else 
(write in)                        3            1          **         **         **         **           **         2            2          1          **         **           **         1          1          - 
                                  3%           4%         **         **         **         **           **         5%           4%         3%         **         **           **         3%         6%         -% 
 
(Dont know / 
 Can't remember)                 27           14          **         **         **         **           **        11           15         10          **         **           **        10         11          - 
                                 33%          34%         **         **         **         **           **        24%          37%        29%         **         **           **        28%        48%         -% 
 
NET - Video 
Sharing Site or App               1            *          **         **         **         **           **         1            1          -          **         **           **         -          1          - 
                                  1%           1%         **         **         **         **           **         1%           1%         -%         **         **           **         -%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           38          **         **         **         **           **        46           42         29          **         **           **        35         24          - 
 
Effective sample size            53           29          **         **         **         **           **        31           28         21          **         **           **        24         16          - 
 
Total                            81           42          **         **         **         **           **        45           41         35          **         **           **        35         23          - 
 
NET - Search Engine              21           10          **         **         **         **           **        13           10         10          **         **           **        10          8          - 
                                 26%          23%         **         **         **         **           **        28%          24%        28%         **         **           **        29%        34%         -% 
 
NET - Social 
Media Site or App                31           20          **         **         **         **           **        20           12         16          **         **           **        14          3          - 
                                 38%          48%         **         **         **         **           **        44%          29%        48%         **         **           **        40%        14%         -% 
 
NET - Instant Messenger           9            8          **         **         **         **           **         4            3          7          **         **           **         5          3          - 
                                 11%          18%         **         **         **         **           **         9%           6%        19%         **         **           **        14%        11%         -% 
 
NET - News Site or App            2            -          **         **         **         **           **         2            -          2          **         **           **         -          2          - 
                                  2%           -%         **         **         **         **           **         4%           -%         5%         **         **           **         -%         8%         -% 
 
NET - Email or 
another site or app              22           10          **         **         **         **           **        10           10         11          **         **           **         9          6          - 
                                 27%          23%         **         **         **         **           **        22%          24%        31%         **         **           **        26%        25%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           72         70         54         56          **          76         72         76         71          -           76         70         76         58          - 
 
Effective sample size            53           49         48         37         37          **          53         50         53         49          -           53         49         53         39          - 
 
Total                            81           75         73         55         56          **          81         76         81         76          -           81         73         81         58          - 
 
AOL ---- search engine            2            2          -          -          -          **           2          2          2          2          -            2          2          2          -          - 
                                  2%           2%         -%         -%         -%         **           2%         2%         2%         2%         -%           2%         2%         2%         -%         -% 
 
ASK.COM ---- 
search engine                     2            2          2          -          -          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         -%         -%         **           2%         2%         2%         2%         -%           2%         2%         2%         3%         -% 
 
BING/MSN ---- 
search engine                     2            2          2          2          2          **           2          2          2          *          -            2          2          2          *          - 
                                  3%           3%         3%         4%         4%         **           3%         3%         3%         *%         -%           3%         3%         3%         *%         -% 
 
EMAIL                            20           18         17         13         13          **          20         19         20         18          -           20         19         20         15          - 
                                 25%          25%        23%        24%        24%         **          25%        24%        25%        24%         -%          25%        25%        25%        26%         -% 
 
FACEBOOK ---- 
social media site/app            29           25         25         19         21          **          29         27         29         27          -           29         27         29         21          - 
                                 35%          34%        35%        34%        37%         **          35%        36%        35%        36%         -%          35%        37%        35%        36%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            6            6          6          6          6          **           6          4          6          4          -            6          6          6          2          - 
                                  8%           8%         8%        10%        10%         **           8%         6%         8%         6%         -%           8%         8%         8%         4%         -% 
 
FACETIME ---- 
social media site/app             2            2          2          2          2          **           2          *          2          2          -            2          2          2          *          - 
                                  3%           3%         3%         4%         4%         **           3%         1%         3%         3%         -%           3%         3%         3%         1%         -% 
 
GOOGLE ---- 
search engine                    20           20         18         16         16          **          20         18         20         19          -           20         20         20         13          - 
                                 24%          26%        25%        28%        28%         **          24%        23%        24%        26%         -%          24%        27%        24%        22%         -% 
 
INSTAGRAM ---- 
social media site/app             1            1          1          *          *          **           1          1          1          1          -            1          1          1          1          - 
                                  1%           2%         2%         1%         1%         **           1%         2%         1%         2%         -%           1%         2%         1%         2%         -% 
 
LINE ---- 
instant messenger                 2            2          -          -          -          **           2          2          2          2          -            2          2          2          -          - 
                                  2%           2%         -%         -%         -%         **           2%         2%         2%         2%         -%           2%         2%         2%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           72         70         54         56          **          76         72         76         71          -           76         70         76         58          - 
 
Effective sample size            53           49         48         37         37          **          53         50         53         49          -           53         49         53         39          - 
 
Total                            81           75         73         55         56          **          81         76         81         76          -           81         73         81         58          - 
 
REDDIT ---- social 
media site/app                    2            2          2          2          2          **           2          -          2          2          -            2          2          2          -          - 
                                  2%           2%         2%         3%         3%         **           2%         -%         2%         2%         -%           2%         2%         2%         -%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    5            5          5          5          5          **           5          5          5          3          -            5          5          5          3          - 
                                  6%           7%         7%         9%         9%         **           6%         7%         6%         5%         -%           6%         7%         6%         6%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          2          2          2          **           2          2          2          -          -            2          2          2          -          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         -%         -%           2%         2%         2%         -%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            2          2          2          2          **           2          2          2          -          -            2          2          2          -          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         -%         -%           2%         2%         2%         -%         -% 
 
TWITTER ---- social 
media site/app                    3            3          3          3          3          **           3          3          3          2          -            3          3          3          -          - 
                                  4%           5%         5%         6%         6%         **           4%         4%         4%         2%         -%           4%         5%         4%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 3            3          3          3          3          **           3          3          3          3          -            3          3          3          2          - 
                                  4%           4%         5%         6%         6%         **           4%         4%         4%         4%         -%           4%         5%         4%         3%         -% 
 
YAHOO ---- search engine          *            *          *          *          *          **           *          *          *          -          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         -%         -%           *%         *%         *%         *%         -% 
 
YOUTUBE ---- video 
sharing site/app                  1            1          1          *          -          **           1          *          1          1          -            1          1          1          1          - 
                                  1%           1%         1%         *%         -%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Somewhere else 
(write in)                        3            3          2          1          1          **           3          3          3          2          -            3          2          3          2          - 
                                  3%           3%         3%         2%         2%         **           3%         3%         3%         3%         -%           3%         3%         3%         4%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           72         70         54         56          **          76         72         76         71          -           76         70         76         58          - 
 
Effective sample size            53           49         48         37         37          **          53         50         53         49          -           53         49         53         39          - 
 
Total                            81           75         73         55         56          **          81         76         81         76          -           81         73         81         58          - 
 
(Dont know / 
 Can't remember)                 27           24         24         17         15          **          27         25         27         24          -           27         23         27         19          - 
                                 33%          32%        33%        30%        28%         **          33%        33%        33%        31%         -%          33%        31%        33%        32%         -% 
 
NET - Video 
Sharing Site or App               1            1          1          *          -          **           1          *          1          1          -            1          1          1          1          - 
                                  1%           1%         1%         *%         -%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
NET - Search Engine              21           21         20         17         18          **          21         19         21         19          -           21         21         21         13          - 
                                 26%          28%        27%        32%        31%         **          26%        26%        26%        26%         -%          26%        29%        26%        22%         -% 
 
NET - Social 
Media Site or App                31           27         27         21         23          **          31         29         31         29          -           31         29         31         21          - 
                                 38%          36%        37%        38%        40%         **          38%        38%        38%        38%         -%          38%        39%        38%        37%         -% 
 
NET - Instant Messenger           9            9          8          7          7          **           9          8          9          8          -            9          9          9          2          - 
                                 11%          12%        11%        13%        13%         **          11%        10%        11%        10%         -%          11%        13%        11%         4%         -% 
 
NET - News Site or App            2            2          2          2          2          **           2          2          2          -          -            2          2          2          -          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         -%         -%           2%         2%         2%         -%         -% 
 
NET - Email or 
another site or app              22           20         19         15         15          **          22         20         22         20          -           22         20         22         17          - 
                                 27%          27%        26%        27%        27%         **          27%        27%        27%        27%         -%          27%        28%        27%        29%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           25         47           52         57         45         32         46           26         27          **         **          34         28          **         ** 
 
Effective sample size            53           18         32           37         40         33         22         33           17         20          **         **          25         20          **         ** 
 
Total                            81           26         50           57         61         51         33         51           25         32          **         **          39         29          **         ** 
 
AOL ---- search engine            2            -          2            -          -          -          2          -            -          -          **         **           -          -          **         ** 
                                  2%           -%         3%           -%         -%         -%         5%         -%           -%         -%         **         **           -%         -%         **         ** 
 
ASK.COM ---- 
search engine                     2            -          -            2          2          2          -          2            2          -          **         **           2          -          **         ** 
                                  2%           -%         -%           3%         2%         3%         -%         3%           6%         -%         **         **           4%         -%         **         ** 
 
BING/MSN ---- 
search engine                     2            *          2            2          2          *          *          *            -          -          **         **           -          2          **         ** 
                                  3%           1%         4%           4%         3%         1%         1%         1%           -%         -%         **         **           -%         6%         **         ** 
 
EMAIL                            20            5         13           13         16         12          8         12            5         10          **         **           8         10          **         ** 
                                 25%          21%        27%          22%        27%        23%        24%        23%          18%        32%         **         **          22%        35%         **         ** 
 
FACEBOOK ---- 
social media site/app            29            8         21           22         24         14         12         20           10         13          **         **          13         11          **         ** 
                                 35%          29%        43%          38%        40%        28%        35%        40%          39%        41%         **         **          35%        37%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            6            -          6            6          6          2          2          4            *          2          **         **           -          4          **         ** 
                                  8%           -%        12%          10%        10%         4%         7%         9%           2%         5%         **         **           -%        15%         **         ** 
 
FACETIME ---- 
social media site/app             2            *          2            2          2          *          *          2            -          *          **         **           -          -          **         ** 
                                  3%           2%         4%           4%         4%         1%         1%         4%           -%         1%         **         **           -%         -%         **         ** 
 
GOOGLE ---- 
search engine                    20            4         14           14         14         10          6         12            3          6          **         **           8          6          **         ** 
                                 24%          16%        28%          24%        22%        20%        19%        23%          11%        17%         **         **          21%        20%         **         ** 
 
INSTAGRAM ---- 
social media site/app             1            1          *            1          1          1          *          1            1          *          **         **           *          *          **         ** 
                                  1%           3%         1%           2%         2%         2%         1%         2%           3%         1%         **         **           1%         1%         **         ** 
 
LINE ---- 
instant messenger                 2            -          2            -          -          -          2          -            -          -          **         **           -          -          **         ** 
                                  2%           -%         3%           -%         -%         -%         5%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           25         47           52         57         45         32         46           26         27          **         **          34         28          **         ** 
 
Effective sample size            53           18         32           37         40         33         22         33           17         20          **         **          25         20          **         ** 
 
Total                            81           26         50           57         61         51         33         51           25         32          **         **          39         29          **         ** 
 
REDDIT ---- social 
media site/app                    2            -          2            2          2          -          -          2            -          -          **         **           -          -          **         ** 
                                  2%           -%         4%           3%         3%         -%         -%         3%           -%         -%         **         **           -%         -%         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    5            2          4            3          3          2          2          2            2          *          **         **           2          2          **         ** 
                                  6%           7%         7%           6%         5%         3%         5%         3%           6%         *%         **         **           4%         7%         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            -          2            2          2          -          -          -            -          -          **         **           -          2          **         ** 
                                  2%           -%         4%           3%         3%         -%         -%         -%           -%         -%         **         **           -%         6%         **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            -          2            2          2          -          -          -            -          -          **         **           -          2          **         ** 
                                  2%           -%         4%           3%         3%         -%         -%         -%           -%         -%         **         **           -%         6%         **         ** 
 
TWITTER ---- social 
media site/app                    3            -          3            3          3          2          -          -            -          2          **         **           2          2          **         ** 
                                  4%           -%         7%           6%         6%         3%         -%         -%           -%         5%         **         **           4%         6%         **         ** 
 
WHATSAPP ---- 
instant messenger                 3            -          3            3          3          3          2          2            -          3          **         **           2          2          **         ** 
                                  4%           -%         7%           6%         5%         7%         5%         3%           -%        10%         **         **           4%         6%         **         ** 
 
YAHOO ---- search engine          *            -          *            -          -          -          -          -            *          -          **         **           *          -          **         ** 
                                  *%           -%         *%           -%         -%         -%         -%         -%           1%         -%         **         **           *%         -%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  1            -          1            *          *          *          -          *            *          *          **         **           -          1          **         ** 
                                  1%           -%         1%           1%         1%         1%         -%         1%           2%         *%         **         **           -%         2%         **         ** 
 
Somewhere else 
(write in)                        3            1          1            2          2          2          1          1            1          1          **         **           1          1          **         ** 
                                  3%           5%         2%           4%         4%         4%         4%         2%           4%         2%         **         **           3%         2%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           25         47           52         57         45         32         46           26         27          **         **          34         28          **         ** 
 
Effective sample size            53           18         32           37         40         33         22         33           17         20          **         **          25         20          **         ** 
 
Total                            81           26         50           57         61         51         33         51           25         32          **         **          39         29          **         ** 
 
(Dont know / 
 Can't remember)                 27            9         14           18         17         20         12         14           10         11          **         **          12         11          **         ** 
                                 33%          34%        28%          32%        28%        40%        37%        28%          38%        35%         **         **          30%        38%         **         ** 
 
NET - Video 
Sharing Site or App               1            -          1            *          *          *          -          *            *          *          **         **           -          1          **         ** 
                                  1%           -%         1%           1%         1%         1%         -%         1%           2%         *%         **         **           -%         2%         **         ** 
 
NET - Search Engine              21            4         16           16         15         10          6         12            3          6          **         **           8          8          **         ** 
                                 26%          16%        32%          28%        25%        20%        19%        23%          11%        17%         **         **          21%        26%         **         ** 
 
NET - Social 
Media Site or App                31            8         23           24         26         16         12         21           10         15          **         **          15         11          **         ** 
                                 38%          31%        46%          42%        43%        32%        36%        40%          39%        47%         **         **          39%        37%         **         ** 
 
NET - Instant Messenger           9            -          9            7          8          4          4          4            *          3          **         **           2          4          **         ** 
                                 11%           -%        19%          13%        13%         7%        11%         9%           2%        10%         **         **           4%        15%         **         ** 
 
NET - News Site or App            2            -          2            2          2          -          -          -            -          -          **         **           -          2          **         ** 
                                  2%           -%         4%           3%         3%         -%         -%         -%           -%         -%         **         **           -%         6%         **         ** 
 
NET - Email or 
another site or app              22            7         13           13         16         12          8         12            5         10          **         **           8         10          **         ** 
                                 27%          28%        27%          22%        27%        23%        24%        23%          18%        32%         **         **          22%        35%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   76            ** 
 
Effective sample size            53            ** 
 
Total                            81            ** 
 
AOL ---- search engine            2            ** 
                                  2%           ** 
 
ASK.COM ---- 
search engine                     2            ** 
                                  2%           ** 
 
BING/MSN ---- 
search engine                     2            ** 
                                  3%           ** 
 
EMAIL                            20            ** 
                                 25%           ** 
 
FACEBOOK ---- 
social media site/app            29            ** 
                                 35%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            6            ** 
                                  8%           ** 
 
FACETIME ---- 
social media site/app             2            ** 
                                  3%           ** 
 
GOOGLE ---- 
search engine                    20            ** 
                                 24%           ** 
 
INSTAGRAM ---- 
social media site/app             1            ** 
                                  1%           ** 
 
LINE ---- 
instant messenger                 2            ** 
                                  2%           ** 
 
REDDIT ---- social 
media site/app                    2            ** 
                                  2%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   76            ** 
 
Effective sample size            53            ** 
 
Total                            81            ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    5            ** 
                                  6%           ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            ** 
                                  2%           ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            ** 
                                  2%           ** 
 
TWITTER ---- social 
media site/app                    3            ** 
                                  4%           ** 
 
WHATSAPP ---- 
instant messenger                 3            ** 
                                  4%           ** 
 
YAHOO ---- search engine          *            ** 
                                  *%           ** 
 
YOUTUBE ---- video 
sharing site/app                  1            ** 
                                  1%           ** 
 
Somewhere else 
(write in)                        3            ** 
                                  3%           ** 
 
(Dont know / 
 Can't remember)                 27            ** 
                                 33%           ** 
 
NET - Video 
Sharing Site or App               1            ** 
                                  1%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   76            ** 
 
Effective sample size            53            ** 
 
Total                            81            ** 
 
NET - Search Engine              21            ** 
                                 26%           ** 
 
NET - Social 
Media Site or App                31            ** 
                                 38%           ** 
 
NET - Instant Messenger           9            ** 
                                 11%           ** 
 
NET - News Site or App            2            ** 
                                  2%           ** 
 
NET - Email or 
another site or app              22            ** 
                                 27%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           60         58         53         32         61         40         43         34          **         **        56          ** 
 
Effective sample size            53           41         41         37         23         42         28         28         26          **         **        37          ** 
 
Total                            81           61         64         55         35         65         42         41         41          **         **        56          ** 
 
AOL ---- search engine            2            2          -          -          -          -          2          -          -          **         **         2          ** 
                                  2%           3%         -%         -%         -%         -%         4%         -%         -%         **         **         3%         ** 
 
ASK.COM ---- 
search engine                     2            -          2          2          -          2          -          -          -          **         **         -          ** 
                                  2%           -%         2%         3%         -%         2%         -%         -%         -%         **         **         -%         ** 
 
BING/MSN ---- 
search engine                     2            2          2          2          -          2          *          2          -          **         **         2          ** 
                                  3%           3%         3%         4%         -%         3%         1%         5%         -%         **         **         4%         ** 
 
EMAIL                            20           17         14         14          4         16          9          6          9          **         **        12          ** 
                                 25%          28%        22%        26%        11%        24%        20%        14%        21%         **         **        21%         ** 
 
FACEBOOK ---- 
social media site/app            29           18         22         18         13         22         18         15         10          **         **        21          ** 
                                 35%          30%        35%        32%        36%        33%        42%        36%        24%         **         **        38%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            6            4          6          6          3          4          3          6          2          **         **         6          ** 
                                  8%           6%        10%        10%         7%         7%         6%        15%         4%         **         **        11%         ** 
 
FACETIME ---- 
social media site/app             2            *          2          2          2          *          *          2          2          **         **         2          ** 
                                  3%           1%         3%         3%         6%         1%         1%         5%         5%         **         **         4%         ** 
 
GOOGLE ---- 
search engine                    20           14         16         17          8         14          6         13         11          **         **        17          ** 
                                 24%          23%        25%        30%        22%        22%        14%        33%        26%         **         **        31%         ** 
 
INSTAGRAM ---- 
social media site/app             1            1          1          *          1          1          1          1          *          **         **         1          ** 
                                  1%           2%         1%         1%         2%         2%         3%         2%         1%         **         **         2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           60         58         53         32         61         40         43         34          **         **        56          ** 
 
Effective sample size            53           41         41         37         23         42         28         28         26          **         **        37          ** 
 
Total                            81           61         64         55         35         65         42         41         41          **         **        56          ** 
 
LINE ---- 
instant messenger                 2            2          -          -          -          -          2          -          -          **         **         2          ** 
                                  2%           3%         -%         -%         -%         -%         4%         -%         -%         **         **         3%         ** 
 
REDDIT ---- social 
media site/app                    2            -          2          2          2          -          -          2          2          **         **         2          ** 
                                  2%           -%         3%         3%         5%         -%         -%         4%         4%         **         **         3%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    5            5          4          4          2          5          2          4          3          **         **         4          ** 
                                  6%           9%         6%         7%         5%         8%         4%         9%         8%         **         **         7%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          2          2          -          2          -          2          -          **         **         2          ** 
                                  2%           3%         3%         3%         -%         3%         -%         4%         -%         **         **         3%         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            2          2          2          -          2          -          2          -          **         **         2          ** 
                                  2%           3%         3%         3%         -%         3%         -%         4%         -%         **         **         3%         ** 
 
TWITTER ---- social 
media site/app                    3            3          3          3          -          3          -          3          2          **         **         3          ** 
                                  4%           6%         5%         6%         -%         5%         -%         8%         4%         **         **         6%         ** 
 
WHATSAPP ---- 
instant messenger                 3            3          3          3          -          3          2          3          2          **         **         3          ** 
                                  4%           5%         5%         6%         -%         5%         4%         8%         4%         **         **         6%         ** 
 
YAHOO ---- search engine          *            *          *          -          -          *          *          -          -          **         **         *          ** 
                                  *%           *%         *%         -%         -%         *%         *%         -%         -%         **         **         *%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           60         58         53         32         61         40         43         34          **         **        56          ** 
 
Effective sample size            53           41         41         37         23         42         28         28         26          **         **        37          ** 
 
Total                            81           61         64         55         35         65         42         41         41          **         **        56          ** 
 
YOUTUBE ---- video 
sharing site/app                  1            1          1          *          1          1          *          1          -          **         **         1          ** 
                                  1%           1%         1%         *%         2%         1%         1%         1%         -%         **         **         1%         ** 
 
Somewhere else 
(write in)                        3            2          2          2          1          2          1          2          1          **         **         2          ** 
                                  3%           4%         3%         4%         3%         4%         3%         4%         3%         **         **         4%         ** 
 
(Dont know / 
 Can't remember)                 27           21         22         19         13         22         16         14         16          **         **        16          ** 
                                 33%          34%        35%        34%        37%        35%        38%        35%        37%         **         **        29%         ** 
 
NET - Video 
Sharing Site or App               1            1          1          *          1          1          *          1          -          **         **         1          ** 
                                  1%           1%         1%         *%         2%         1%         1%         1%         -%         **         **         1%         ** 
 
NET - Search Engine              21           16         18         19          8         16          6         15         11          **         **        19          ** 
                                 26%          26%        28%        33%        22%        25%        14%        37%        26%         **         **        34%         ** 
 
NET - Social 
Media Site or App                31           20         24         19         13         24         18         17         12          **         **        23          ** 
                                 38%          33%        38%        35%        37%        37%        43%        41%        29%         **         **        41%         ** 
 
NET - Instant Messenger           9            7          8          7          3          6          4          8          3          **         **         9          ** 
                                 11%          12%        12%        13%         7%         9%        10%        19%         8%         **         **        17%         ** 
 
NET - News Site or App            2            2          2          2          -          2          -          2          -          **         **         2          ** 
                                  2%           3%         3%         3%         -%         3%         -%         4%         -%         **         **         3%         ** 
 
NET - Email or 
another site or app              22           19         16         16          6         18         10          8         10          **         **        14          ** 
                                 27%          31%        25%        29%        17%        27%        24%        19%        25%         **         **        24%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           57         27         32          **        62         38         55          **         **         **         **        51         63          **        27          ** 
 
Effective sample size            53           39         17         20          **        41         24         37          **         **         **         **        35         44          **        18          ** 
 
Total                            81           60         23         30          **        63         36         57          **         **         **         **        53         67          **        27          ** 
 
AOL ---- search engine            2            2          -          -          **         2          -          -          **         **         **         **         2          -          **         -          ** 
                                  2%           3%         -%         -%         **         3%         -%         -%         **         **         **         **         3%         -%         **         -%         ** 
 
ASK.COM ---- 
search engine                     2            2          -          -          **         -          -          -          **         **         **         **         -          2          **         -          ** 
                                  2%           3%         -%         -%         **         -%         -%         -%         **         **         **         **         -%         2%         **         -%         ** 
 
BING/MSN ---- 
search engine                     2            2          *          2          **         2          2          2          **         **         **         **         *          2          **         2          ** 
                                  3%           3%         1%         7%         **         3%         6%         3%         **         **         **         **         1%         3%         **         8%         ** 
 
EMAIL                            20           17          4          8          **        16          9         13          **         **         **         **        13         19          **         7          ** 
                                 25%          28%        15%        26%         **        26%        26%        23%         **         **         **         **        25%        28%         **        27%         ** 
 
FACEBOOK ---- 
social media site/app            29           25          5          8          **        21         13         20          **         **         **         **        18         24          **         8          ** 
                                 35%          42%        21%        27%         **        34%        37%        35%         **         **         **         **        35%        36%         **        29%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            6            4          *          2          **         4          2          6          **         **         **         **         2          6          **         2          ** 
                                  8%           7%         2%         7%         **         6%         6%        10%         **         **         **         **         4%         9%         **         7%         ** 
 
FACETIME ---- 
social media site/app             2            *          *          *          **         *          -          2          **         **         **         **         *          2          **         -          ** 
                                  3%           1%         2%         1%         **         1%         -%         4%         **         **         **         **         1%         3%         **         -%         ** 
 
GOOGLE ---- 
search engine                    20           10          1         10          **        16          8         16          **         **         **         **        14         18          **         7          ** 
                                 24%          17%         4%        34%         **        26%        21%        28%         **         **         **         **        26%        26%         **        25%         ** 
 
INSTAGRAM ---- 
social media site/app             1            1          1          1          **         1          1          1          **         **         **         **         1          1          **         *          ** 
                                  1%           2%         5%         4%         **         2%         2%         2%         **         **         **         **         2%         1%         **         1%         ** 
 
LINE ---- 
instant messenger                 2            2          -          -          **         2          -          -          **         **         **         **         2          -          **         -          ** 
                                  2%           3%         -%         -%         **         3%         -%         -%         **         **         **         **         3%         -%         **         -%         ** 
 
REDDIT ---- social 
media site/app                    2            -          -          -          **         -          -          2          **         **         **         **         -          2          **         -          ** 
                                  2%           -%         -%         -%         **         -%         -%         3%         **         **         **         **         -%         3%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           57         27         32          **        62         38         55          **         **         **         **        51         63          **        27          ** 
 
Effective sample size            53           39         17         20          **        41         24         37          **         **         **         **        35         44          **        18          ** 
 
Total                            81           60         23         30          **        63         36         57          **         **         **         **        53         67          **        27          ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    5            2          -          5          **         5          4          4          **         **         **         **         2          5          **         4          ** 
                                  6%           3%         -%        18%         **         8%        10%         6%         **         **         **         **         4%         8%         **        14%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          -          2          **         2          2          2          **         **         **         **         -          2          **         2          ** 
                                  2%           3%         -%         6%         **         3%         5%         3%         **         **         **         **         -%         3%         **         7%         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            2          -          2          **         2          2          2          **         **         **         **         -          2          **         2          ** 
                                  2%           3%         -%         6%         **         3%         5%         3%         **         **         **         **         -%         3%         **         7%         ** 
 
TWITTER ---- social 
media site/app                    3            2          -          2          **         3          2          3          **         **         **         **         2          3          **         2          ** 
                                  4%           3%         -%         6%         **         5%         5%         6%         **         **         **         **         3%         5%         **         7%         ** 
 
WHATSAPP ---- 
instant messenger                 3            2          -          -          **         3          -          3          **         **         **         **         3          3          **         -          ** 
                                  4%           3%         -%         -%         **         5%         -%         6%         **         **         **         **         6%         5%         **         -%         ** 
 
YAHOO ---- search engine          *            *          -          -          **         *          *          *          **         **         **         **         *          *          **         *          ** 
                                  *%           *%         -%         -%         **         *%         1%         *%         **         **         **         **         *%         *%         **         1%         ** 
 
YOUTUBE ---- video 
sharing site/app                  1            1          *          1          **         1          1          1          **         **         **         **         1          1          **         *          ** 
                                  1%           1%         2%         2%         **         1%         2%         1%         **         **         **         **         1%         1%         **         1%         ** 
 
Somewhere else 
(write in)                        3            2          2          1          **         2          2          2          **         **         **         **         1          2          **         1          ** 
                                  3%           4%        10%         4%         **         3%         5%         3%         **         **         **         **         3%         3%         **         3%         ** 
 
(Dont know / 
 Can't remember)                 27           20         14          7          **        20         11         19          **         **         **         **        17         20          **        10          ** 
                                 33%          34%        60%        24%         **        32%        30%        34%         **         **         **         **        33%        30%         **        37%         ** 
 
NET - Video 
Sharing Site or App               1            1          *          1          **         1          1          1          **         **         **         **         1          1          **         *          ** 
                                  1%           1%         2%         2%         **         1%         2%         1%         **         **         **         **         1%         1%         **         1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   76           57         27         32          **        62         38         55          **         **         **         **        51         63          **        27          ** 
 
Effective sample size            53           39         17         20          **        41         24         37          **         **         **         **        35         44          **        18          ** 
 
Total                            81           60         23         30          **        63         36         57          **         **         **         **        53         67          **        27          ** 
 
NET - Search Engine              21           12          1         12          **        18          9         18          **         **         **         **        14         19          **         8          ** 
                                 26%          20%         4%        40%         **        29%        26%        31%         **         **         **         **        26%        29%         **        32%         ** 
 
NET - Social 
Media Site or App                31           26          5          8          **        23         13         22          **         **         **         **        20         26          **         8          ** 
                                 38%          43%        23%        28%         **        37%        37%        39%         **         **         **         **        38%        39%         **        29%         ** 
 
NET - Instant Messenger           9            6          *          2          **         7          2          7          **         **         **         **         5          8          **         2          ** 
                                 11%          10%         2%         7%         **        11%         6%        13%         **         **         **         **        10%        11%         **         7%         ** 
 
NET - News Site or App            2            2          -          2          **         2          2          2          **         **         **         **         -          2          **         2          ** 
                                  2%           3%         -%         6%         **         3%         5%         3%         **         **         **         **         -%         3%         **         7%         ** 
 
NET - Email or 
another site or app              22           17          4         10          **        18         10         15          **         **         **         **        15         20          **         9          ** 
                                 27%          28%        15%        33%         **        29%        27%        27%         **         **         **         **        29%        30%         **        34%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   76           49          -          - 
 
Effective sample size            53           34          -          - 
 
Total                            81           51          -          - 
 
AOL ---- search engine            2            2          -          - 
                                  2%           3%         -%         -% 
 
ASK.COM ---- 
search engine                     2            2          -          - 
                                  2%           3%         -%         -% 
 
BING/MSN ---- 
search engine                     2            2          -          - 
                                  3%           4%         -%         -% 
 
EMAIL                            20           16          -          - 
                                 25%          33%         -%         -% 
 
FACEBOOK ---- 
social media site/app            29           19          -          - 
                                 35%          38%         -%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            6            4          -          - 
                                  8%           8%         -%         -% 
 
FACETIME ---- 
social media site/app             2            *          -          - 
                                  3%           1%         -%         -% 
 
GOOGLE ---- 
search engine                    20            8          -          - 
                                 24%          17%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             1            1          -          - 
                                  1%           2%         -%         -% 
 
LINE ---- 
instant messenger                 2            2          -          - 
                                  2%           3%         -%         -% 
 
REDDIT ---- social 
media site/app                    2            -          -          - 
                                  2%           -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   76           49          -          - 
 
Effective sample size            53           34          -          - 
 
Total                            81           51          -          - 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    5            2          -          - 
                                  6%           4%         -%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          -          - 
                                  2%           3%         -%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            2            2          -          - 
                                  2%           3%         -%         -% 
 
TWITTER ---- social 
media site/app                    3            2          -          - 
                                  4%           3%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 3            2          -          - 
                                  4%           3%         -%         -% 
 
YAHOO ---- search engine          *            *          -          - 
                                  *%           *%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                  1            1          -          - 
                                  1%           1%         -%         -% 
 
Somewhere else 
(write in)                        3            2          -          - 
                                  3%           4%         -%         -% 
 
(Dont know / 
 Can't remember)                 27           20          -          - 
                                 33%          38%         -%         -% 
 
NET - Video 
Sharing Site or App               1            1          -          - 
                                  1%           1%         -%         -% 
 
NET - Search Engine              21           10          -          - 
                                 26%          20%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 222 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of People or organisations collecting data about me in unclear ways for commercial reasons 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for People or organisations collecting data about me in unclear ways for commercial reasons 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   76           49          -          - 
 
Effective sample size            53           34          -          - 
 
Total                            81           51          -          - 
 
NET - Social 
Media Site or App                31           19          -          - 
                                 38%          38%         -%         -% 
 
NET - Instant Messenger           9            6          -          - 
                                 11%          11%         -%         -% 
 
NET - News Site or App            2            2          -          - 
                                  2%           3%         -%         -% 
 
NET - Email or 
another site or app              22           17          -          - 
                                 27%          33%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 223 
<C5> How often do you experience My personal information being stolen / hacked when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           44         47            **        22          **         **         **         **         **          30         30         31           21         29          **        22 
 
Effective sample size            58           29         29            **        14          **         **         **         **         **          18         22         18           15         16          **        15 
 
Total                            85           45         41            **        20          **         **         **         **         **          24         34         27           22         19          **        26 
 
Daily/ most days                  7            3          3            **         5          **         **         **         **         **           5          2          -            -          1          **         3 
                                  8%           7%         8%           **        25%         **         **         **         **         **          20%         5%         -%           -%         8%         **        13% 
 
Weekly/ most weeks                2            *          2            **         2          **         **         **         **         **           2          -          *            *          2          **         - 
                                  2%           *%         4%           **         8%         **         **         **         **         **           6%         -%         1%           1%         8%         **         -% 
 
Monthly/ most months              5            1          4            **         2          **         **         **         **         **           2          2          *            2          *          **         1 
                                  5%           2%         9%           **         9%         **         **         **         **         **          10%         6%         1%           9%         3%         **         2% 
 
Less often than 
once a month                     60           31         29            **        10          **         **         **         **         **          11         27         22           17         14          **        18 
                                 71%          70%        72%           **        51%         **         **         **         **         **          47%        79%        81%          80%        74%         **        68% 
 
(Prefer not to answer)            2            2          -            **         -          **         **         **         **         **           -          2          -            -          -          **         - 
                                  2%           4%         -%           **         -%         **         **         **         **         **           -%         6%         -%           -%         -%         **         -% 
 
(Don't know)                     10            7          3            **         1          **         **         **         **         **           4          1          5            2          1          **         4 
                                 12%          16%         7%           **         7%         **         **         **         **         **          16%         4%        18%          10%         8%         **        16% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 223 (continuation) 
<C5> How often do you experience My personal information being stolen / hacked when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   91           50         41            **         **         **        30         61           82          ** 
 
Effective sample size            58           30         28            **         **         **        20         37           50          ** 
 
Total                            85           41         44            **         **         **        29         56           71          ** 
 
Daily/ most days                  7            1          5            **         **         **         3          4            7          ** 
                                  8%           4%        12%           **         **         **        11%         6%           9%         ** 
 
Weekly/ most weeks                2            2          -            **         **         **         1          *            2          ** 
                                  2%           4%         -%           **         **         **         5%         1%           2%         ** 
 
Monthly/ most months              5            2          2            **         **         **         4          1            5          ** 
                                  5%           6%         5%           **         **         **        13%         1%           6%         ** 
 
Less often than 
once a month                     60           32         29            **         **         **        18         42           46          ** 
                                 71%          77%        64%           **         **         **        62%        75%          65%         ** 
 
(Prefer not to answer)            2            -          2            **         **         **         -          2            2          ** 
                                  2%           -%         4%           **         **         **         -%         4%           3%         ** 
 
(Don't know)                     10            4          6            **         **         **         3          7           10          ** 
                                 12%           9%        15%           **         **         **        10%        13%          14%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 223 (continuation) 
<C5> How often do you experience My personal information being stolen / hacked when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91            **         **         **         **         **         **         **         **         **         **        36          **          80          **         **         ** 
 
Effective sample size            58            **         **         **         **         **         **         **         **         **         **        34          **          50          **         **         ** 
 
Total                            85            **         **         **         **         **         **         **         **         **         **        10          **          74          **         **         ** 
 
Daily/ most days                  7            **         **         **         **         **         **         **         **         **         **         -          **           7          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         **         -%         **           9%         **         **         ** 
 
Weekly/ most weeks                2            **         **         **         **         **         **         **         **         **         **         *          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         4%         **           2%         **         **         ** 
 
Monthly/ most months              5            **         **         **         **         **         **         **         **         **         **         1          **           4          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         8%         **           6%         **         **         ** 
 
Less often than 
once a month                     60            **         **         **         **         **         **         **         **         **         **         8          **          49          **         **         ** 
                                 71%           **         **         **         **         **         **         **         **         **         **        76%         **          67%         **         **         ** 
 
(Prefer not to answer)            2            **         **         **         **         **         **         **         **         **         **         -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         **           3%         **         **         ** 
 
(Don't know)                     10            **         **         **         **         **         **         **         **         **         **         1          **          10          **         **         ** 
                                 12%           **         **         **         **         **         **         **         **         **         **        11%         **          14%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3277 
Table 223 (continuation) 
<C5> How often do you experience My personal information being stolen / hacked when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           36          **        31          **         **          25         37           46         36          **         **          23         45         22          - 
 
Effective sample size            58           28          **        16          **         **          14         24           29         24          **         **          20         24         13          - 
 
Total                            85           44          **        21          **         **          20         34           42         36          **         **          31         35         18          - 
 
Daily/ most days                  7            7          **         -          **         **           2          3            5          1          **         **           5          1          -          - 
                                  8%          15%         **         -%         **         **           9%         9%          12%         4%         **         **          17%         4%         -%         -% 
 
Weekly/ most weeks                2            2          **         -          **         **           *          2            *          1          **         **           1          *          -          - 
                                  2%           4%         **         -%         **         **           1%         5%           1%         4%         **         **           4%         1%         -%         -% 
 
Monthly/ most months              5            1          **         2          **         **           1          2            4          -          **         **           2          1          2          - 
                                  5%           2%         **         8%         **         **           3%         6%          10%         -%         **         **           5%         2%        14%         -% 
 
Less often than 
once a month                     60           28          **        16          **         **          12         23           28         25          **         **          18         27         15          - 
                                 71%          64%         **        79%         **         **          59%        66%          67%        71%         **         **          60%        77%        85%         -% 
 
(Prefer not to answer)            2            2          **         -          **         **           -          -            -          2          **         **           -          -          -          - 
                                  2%           5%         **         -%         **         **           -%         -%           -%         6%         **         **           -%         -%         -%         -% 
 
(Don't know)                     10            5          **         3          **         **           5          5            4          5          **         **           4          6          *          - 
                                 12%          11%         **        13%         **         **          28%        14%          10%        15%         **         **          13%        16%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 223 (continuation) 
<C5> How often do you experience My personal information being stolen / hacked when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           85         84         51         55          **          91         83         86         91          -           91         76         79         91          - 
 
Effective sample size            58           52         51         32         32          **          58         52         55         58          -           58         48         50         58          - 
 
Total                            85           75         74         45         45          **          85         77         81         85          -           85         71         75         85          - 
 
Daily/ most days                  7            3          3          3          3          **           7          5          7          7          -            7          7          7          7          - 
                                  8%           4%         4%         7%         7%         **           8%         7%         8%         8%         -%           8%        10%         9%         8%         -% 
 
Weekly/ most weeks                2            2          2          2          *          **           2          *          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         4%         1%         **           2%         1%         2%         2%         -%           2%         3%         2%         2%         -% 
 
Monthly/ most months              5            5          5          2          2          **           5          5          5          5          -            5          5          5          5          - 
                                  5%           6%         6%         5%         5%         **           5%         6%         6%         5%         -%           5%         7%         6%         5%         -% 
 
Less often than 
once a month                     60           54         52         31         32          **          60         55         56         60          -           60         48         50         60          - 
                                 71%          71%        71%        69%        72%         **          71%        71%        69%        71%         -%          71%        68%        67%        71%         -% 
 
(Prefer not to answer)            2            2          2          2          2          **           2          2          2          2          -            2          -          2          2          - 
                                  2%           3%         3%         4%         4%         **           2%         3%         2%         2%         -%           2%         -%         3%         2%         -% 
 
(Don't know)                     10           10         10          5          5          **          10         10         10         10          -           10         10         10         10          - 
                                 12%          13%        14%        10%        10%         **          12%        13%        12%        12%         -%          12%        14%        13%        12%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 223 (continuation) 
<C5> How often do you experience My personal information being stolen / hacked when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           49         38           68         75         59         45         66           49         33          **         **          44         29          **         ** 
 
Effective sample size            58           25         30           40         45         35         28         38           27         25          **         **          25         21          **         ** 
 
Total                            85           31         49           58         67         51         41         55           34         40          **         **          33         33          **         ** 
 
Daily/ most days                  7            2          5            3          5          3          3          3            1          4          **         **           1          2          **         ** 
                                  8%           6%        10%           6%         8%         7%         8%         6%           4%         9%         **         **           4%         5%         **         ** 
 
Weekly/ most weeks                2            *          2            *          *          *          *          *            *          1          **         **           *          1          **         ** 
                                  2%           1%         3%           *%         1%         *%         1%         1%           1%         3%         **         **           1%         4%         **         ** 
 
Monthly/ most months              5            4          1            3          3          2          2          3            1          2          **         **           1          2          **         ** 
                                  5%          13%         1%           5%         4%         4%         6%         5%           2%         5%         **         **           2%         6%         **         ** 
 
Less often than 
once a month                     60           23         34           42         48         38         28         37           28         28          **         **          27         25          **         ** 
                                 71%          73%        70%          73%        71%        75%        69%        68%          83%        71%         **         **          84%        77%         **         ** 
 
(Prefer not to answer)            2            -          2            2          2          2          2          2            -          -          **         **           -          -          **         ** 
                                  2%           -%         4%           3%         3%         4%         5%         4%           -%         -%         **         **           -%         -%         **         ** 
 
(Don't know)                     10            3          5            7          9          5          5          8            3          5          **         **           3          3          **         ** 
                                 12%           8%        11%          12%        13%         9%        12%        15%          10%        12%         **         **           9%         8%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 223 (continuation) 
<C5> How often do you experience My personal information being stolen / hacked when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   91            ** 
 
Effective sample size            58            ** 
 
Total                            85            ** 
 
Daily/ most days                  7            ** 
                                  8%           ** 
 
Weekly/ most weeks                2            ** 
                                  2%           ** 
 
Monthly/ most months              5            ** 
                                  5%           ** 
 
Less often than 
once a month                     60            ** 
                                 71%           ** 
 
(Prefer not to answer)            2            ** 
                                  2%           ** 
 
(Don't know)                     10            ** 
                                 12%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 223 (continuation) 
<C5> How often do you experience My personal information being stolen / hacked when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           68         50         70         36         65         56         39         47         33         26         58         23 
 
Effective sample size            58           43         32         42         24         43         35         23         26         17         13         34         11 
 
Total                            85           64         49         60         38         66         53         32         37         21         14         48         13 
 
Daily/ most days                  7            5          5          2          3          5          5          3          2          -          2          4          - 
                                  8%           8%        10%         3%         9%         7%         9%        11%         5%         -%        12%         7%         -% 
 
Weekly/ most weeks                2            *          *          2          2          2          *          -          *          *          -          2          - 
                                  2%           1%         *%         3%         5%         2%         *%         -%         1%         1%         -%         3%         -% 
 
Monthly/ most months              5            3          3          4          2          4          4          3          2          3          *          3          - 
                                  5%           5%         5%         7%         6%         7%         7%         8%         6%        13%         2%         6%         -% 
 
Less often than 
once a month                     60           46         31         47         21         47         37         18         27         15          9         37         10 
                                 71%          72%        62%        79%        54%        71%        71%        59%        74%        68%        61%        77%        75% 
 
(Prefer not to answer)            2            -          2          2          2          2          -          2          2          -          -          -          - 
                                  2%           -%         4%         3%         5%         3%         -%         6%         5%         -%         -%         -%         -% 
 
(Don't know)                     10           10          9          3          8          6          6          5          4          4          4          3          3 
                                 12%          15%        17%         5%        21%        10%        12%        16%        10%        18%        25%         7%        25% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 223 (continuation) 
<C5> How often do you experience My personal information being stolen / hacked when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           67         43         25          **        57         28         42          **        23          **         **        52         67          **         **         ** 
 
Effective sample size            58           41         22         16          **        40         17         32          **        15          **         **        36         41          **         **         ** 
 
Total                            85           61         25         24          **        61         27         50          **        24          **         **        57         61          **         **         ** 
 
Daily/ most days                  7            5          -          4          **         5          2          5          **         -          **         **         7          5          **         **         ** 
                                  8%           8%         -%        15%         **         8%         7%        10%         **         -%         **         **        12%         8%         **         **         ** 
 
Weekly/ most weeks                2            2          2          *          **         2          *          *          **         *          **         **         *          2          **         **         ** 
                                  2%           3%         6%         1%         **         3%         1%         *%         **         1%         **         **         1%         3%         **         **         ** 
 
Monthly/ most months              5            3          1          2          **         3          1          4          **         *          **         **         4          2          **         **         ** 
                                  5%           4%         2%         8%         **         5%         2%         8%         **         2%         **         **         6%         4%         **         **         ** 
 
Less often than 
once a month                     60           41         16         17          **        43         21         35          **        21          **         **        39         43          **         **         ** 
                                 71%          67%        61%        71%         **        71%        80%        70%         **        87%         **         **        68%        70%         **         **         ** 
 
(Prefer not to answer)            2            2          -          -          **         2          -          2          **         -          **         **         -          2          **         **         ** 
                                  2%           3%         -%         -%         **         3%         -%         4%         **         -%         **         **         -%         3%         **         **         ** 
 
(Don't know)                     10            9          8          1          **         6          3          4          **         2          **         **         7          7          **         **         ** 
                                 12%          15%        30%         5%         **        10%        10%         7%         **        10%         **         **        13%        12%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 223 (continuation) 
<C5> How often do you experience My personal information being stolen / hacked when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   91           50          -          - 
 
Effective sample size            58           29          -          - 
 
Total                            85           41          -          - 
 
Daily/ most days                  7            7          -          - 
                                  8%          16%         -%         -% 
 
Weekly/ most weeks                2            2          -          - 
                                  2%           4%         -%         -% 
 
Monthly/ most months              5            *          -          - 
                                  5%           1%         -%         -% 
 
Less often than 
once a month                     60           26          -          - 
                                 71%          63%         -%         -% 
 
(Prefer not to answer)            2            2          -          - 
                                  2%           5%         -%         -% 
 
(Don't know)                     10            5          -          - 
                                 12%          11%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 224 
<C6> What impact has this had on you.... My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           44         47            **        22          **         **         **         **         **          30         30         31           21         29          **        22 
 
Effective sample                 58           29         29            **        14          **         **         **         **         **          18         22         18           15         16          **        15 
 
Total                            85           45         41            **        20          **         **         **         **         **          24         34         27           22         19          **        26 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            -          *            **         -          **         **         **         **         **           -          -          *            -          -          **         - 
                                  1%           -%         1%           **         -%         **         **         **         **         **           -%         -%         2%           -%         -%         **         -% 
 
2                  (2.0)          2            1          *            **         1          **         **         **         **         **           2          -          -            -          1          **         - 
                                  2%           3%         *%           **         7%         **         **         **         **         **           7%         -%         -%           -%         8%         **         -% 
 
3                  (3.0)          6            2          4            **         -          **         **         **         **         **           *          2          4            2          2          **         2 
                                  7%           4%        10%           **         -%         **         **         **         **         **           2%         6%        13%           8%        10%         **         7% 
 
4                  (4.0)         12           10          2            **         3          **         **         **         **         **           4          6          2            2          1          **         2 
                                 14%          23%         5%           **        17%         **         **         **         **         **          16%        18%         7%           8%         4%         **         8% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         62           28         34            **        13          **         **         **         **         **          16         26         20           17         15          **        20 
                                 73%          63%        83%           **        67%         **         **         **         **         **          68%        76%        72%          76%        77%         **        79% 
 
It has had 
no impact                         3            3          -            **         2          **         **         **         **         **           2          -          2            2          -          **         2 
                                  4%           7%         -%           **         8%         **         **         **         **         **           6%         -%         6%           8%         -%         **         6% 
 
Don't know                        *            -          *            **         *          **         **         **         **         **           *          -          -            -          *          **         - 
                                  *%           -%         *%           **         1%         **         **         **         **         **           1%         -%         -%           -%         1%         **         -% 
 
Refused                           -            -          -            **         -          **         **         **         **         **           -          -          -            -          -          **         - 
                                  -%           -%         -%           **         -%         **         **         **         **         **           -%         -%         -%           -%         -%         **         -% 
 
Net: low impact                   8            3          5            **         1          **         **         **         **         **           2          2          4            2          3          **         2 
                                  9%           7%        12%           **         7%         **         **         **         **         **           8%         6%        14%           8%        18%         **         7% 
 
Net: High impact                 74           38         36            **        17          **         **         **         **         **          20         32         22           18         16          **        23 
                                 87%          85%        88%           **        84%         **         **         **         **         **          85%        94%        79%          85%        81%         **        87% 
 
Mean Score                      4.6          4.6        4.7            **       4.6          **         **         **         **         **         4.6        4.7        4.6          4.7        4.5          **       4.8 
Standard deviation              .75          .75        .77            **       .87          **         **         **         **         **         .86        .58        .87          .61        .98          **       .59 
Standard error                  .10          .14        .14            **       .24          **         **         **         **         **         .21        .13        .21          .17        .25          **       .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 224 (continuation) 
<C6> What impact has this had on you.... My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   91           50         41            **         **         **        30         61           82          ** 
 
Effective sample                 58           30         28            **         **         **        20         37           50          ** 
 
Total                            85           41         44            **         **         **        29         56           71          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            -          *            **         **         **         -          *            *          ** 
                                  1%           -%         1%           **         **         **         -%         1%           1%         ** 
 
2                  (2.0)          2            1          *            **         **         **         2          -            2          ** 
                                  2%           4%         *%           **         **         **         5%         -%           2%         ** 
 
3                  (3.0)          6            4          2            **         **         **         2          4            4          ** 
                                  7%           9%         5%           **         **         **         7%         7%           6%         ** 
 
4                  (4.0)         12            3         10            **         **         **         4          9            8          ** 
                                 14%           6%        22%           **         **         **        12%        15%          12%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         62           32         30            **         **         **        21         41           53          ** 
                                 73%          77%        69%           **         **         **        70%        74%          74%         ** 
 
It has had 
no impact                         3            2          2            **         **         **         2          2            3          ** 
                                  4%           4%         3%           **         **         **         5%         3%           4%         ** 
 
Don't know                        *            *          -            **         **         **         -          *            *          ** 
                                  *%           *%         -%           **         **         **         -%         *%           *%         ** 
 
Refused                           -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Net: low impact                   8            5          3            **         **         **         4          4            6          ** 
                                  9%          13%         7%           **         **         **        12%         8%           9%         ** 
 
Net: High impact                 74           34         40            **         **         **        24         50           62          ** 
                                 87%          83%        90%           **         **         **        82%        89%          86%         ** 
 
Mean Score                      4.6          4.6        4.6            **         **         **       4.6        4.7          4.6          ** 
Standard deviation              .75          .81        .71            **         **         **       .88        .69          .76          ** 
Standard error                  .10          .15        .14            **         **         **       .20        .11          .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 224 (continuation) 
<C6> What impact has this had on you.... My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91            **         **         **         **         **         **         **         **         **         **        36          **          80          **         **         ** 
 
Effective sample                 58            **         **         **         **         **         **         **         **         **         **        34          **          50          **         **         ** 
 
Total                            85            **         **         **         **         **         **         **         **         **         **        10          **          74          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            **         **         **         **         **         **         **         **         **         **         -          **           *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         -%         **           1%         **         **         ** 
 
2                  (2.0)          2            **         **         **         **         **         **         **         **         **         **         -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         **           2%         **         **         ** 
 
3                  (3.0)          6            **         **         **         **         **         **         **         **         **         **         *          **           6          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         4%         **           7%         **         **         ** 
 
4                  (4.0)         12            **         **         **         **         **         **         **         **         **         **         *          **          10          **         **         ** 
                                 14%           **         **         **         **         **         **         **         **         **         **         2%         **          14%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         62            **         **         **         **         **         **         **         **         **         **        10+         **          53          **         **         ** 
                                 73%           **         **         **         **         **         **         **         **         **         **        94%         **          71%         **         **         ** 
 
It has had 
no impact                         3            **         **         **         **         **         **         **         **         **         **         -          **           3          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         -%         **           4%         **         **         ** 
 
Don't know                        *            **         **         **         **         **         **         **         **         **         **         -          **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         -%         **           *%         **         **         ** 
 
Refused                           -            **         **         **         **         **         **         **         **         **         **         -          **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         -%         **           -%         **         **         ** 
 
Net: low impact                   8            **         **         **         **         **         **         **         **         **         **         *          **           8          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         4%         **          10%         **         **         ** 
 
Net: High impact                 74            **         **         **         **         **         **         **         **         **         **        10          **          63          **         **         ** 
                                 87%           **         **         **         **         **         **         **         **         **         **        96%         **          85%         **         **         ** 
 
Mean Score                      4.6            **         **         **         **         **         **         **         **         **         **       4.9l         **         4.6          **         **         ** 
                                                                     - 
Standard deviation              .75            **         **         **         **         **         **         **         **         **         **       .44          **         .79          **         **         ** 
Standard error                  .10            **         **         **         **         **         **         **         **         **         **       .08          **         .11          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 224 (continuation) 
<C6> What impact has this had on you.... My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           36          **        31          **         **          25         37           46         36          **         **          23         45         22          - 
 
Effective sample                 58           28          **        16          **         **          14         24           29         24          **         **          20         24         13          - 
 
Total                            85           44          **        21          **         **          20         34           42         36          **         **          31         35         18          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            -          **         *          **         **           -          *            -          *          **         **           *          -          -          - 
                                  1%           -%         **         2%         **         **           -%         1%           -%         1%         **         **           1%         -%         -%         -% 
 
2                  (2.0)          2            2          **         -          **         **           -          2            -          2          **         **           -          2          -          - 
                                  2%           4%         **         -%         **         **           -%         5%           -%         5%         **         **           -%         5%         -%         -% 
 
3                  (3.0)          6            *          **         4          **         **           5          *            -          6          **         **           3          2          *          - 
                                  7%           1%         **        19%         **         **          26%         1%           -%        17%         **         **          11%         6%         2%         -% 
 
4                  (4.0)         12            2          **         6          **         **           2          3            4          8          **         **           5          2          3          - 
                                 14%           6%         **        28%         **         **          11%         8%          10%        22%         **         **          18%         6%        14%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         62           38          **         9          **         **          12         27           37         18          **         **          21         27         14          - 
                                 73%          86%         **        43%         **         **          63%        80%          86%        51%         **         **          69%        78%        75%         -% 
 
It has had 
no impact                         3            2          **         2          **         **           -          2            2          2          **         **           -          2          2          - 
                                  4%           3%         **         8%         **         **           -%         4%           4%         5%         **         **           -%         5%         8%         -% 
 
Don't know                        *            -          **         -          **         **           -          *            *          -          **         **           -          *          -          - 
                                  *%           -%         **         -%         **         **           -%         *%           *%         -%         **         **           -%         *%         -%         -% 
 
Refused                           -            -          **         -          **         **           -          -            -          -          **         **           -          -          -          - 
                                  -%           -%         **         -%         **         **           -%         -%           -%         -%         **         **           -%         -%         -%         -% 
 
Net: low impact                   8            2          **         4          **         **           5          2            -          8          **         **           4          4          *          - 
                                  9%           5%         **        21%         **         **          26%         7%           -%        23%         **         **          13%        11%         2%         -% 
 
Net: High impact                 74           40          **        15          **         **          15         30           41         26          **         **          27         29         16          - 
                                 87%          92%         **        71%         **         **          74%        88%          96%        73%         **         **          87%        84%        89%         -% 
 
Mean Score                      4.6          4.8c         **       4.2-         **         **         4.4        4.7          4.9++B     4.2--        **         **         4.5        4.7        4.8          - 
Standard deviation              .75          .64          **       .95          **         **         .89        .85          .31       1.00          **         **         .82        .82        .48          - 
Standard error                  .10          .12          **       .24          **         **         .24        .18          .06        .21          **         **         .19        .17        .14          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 224 (continuation) 
<C6> What impact has this had on you.... My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           85         84         51         55          **          91         83         86         91          -           91         76         79         91          - 
 
Effective sample                 58           52         51         32         32          **          58         52         55         58          -           58         48         50         58          - 
 
Total                            85           75         74         45         45          **          85         77         81         85          -           85         71         75         85          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
2                  (2.0)          2            2          2          1          2          **           2          *          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         4%         **           2%         *%         2%         2%         -%           2%         2%         2%         2%         -% 
 
3                  (3.0)          6            6          6          2          2          **           6          6          6          6          -            6          6          6          6          - 
                                  7%           8%         8%         6%         5%         **           7%         8%         7%         7%         -%           7%         8%         8%         7%         -% 
 
4                  (4.0)         12           12         12          7          7          **          12         12         10         12          -           12         10         10         12          - 
                                 14%          16%        16%        15%        15%         **          14%        16%        13%        14%         -%          14%        14%        14%        14%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         62           52         50         30         30          **          62         55         60         62          -           62         49         53         62          - 
                                 73%          69%        68%        68%        67%         **          73%        71%        73%        73%         -%          73%        70%        71%        73%         -% 
 
It has had 
no impact                         3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  4%           4%         4%         7%         7%         **           4%         4%         4%         4%         -%           4%         5%         4%         4%         -% 
 
Don't know                        *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                   8            8          8          4          5          **           8          7          8          8          -            8          8          8          8          - 
                                  9%          11%        11%        10%        10%         **           9%         9%        10%         9%         -%           9%        11%        11%         9%         -% 
 
Net: High impact                 74           64         62         37         37          **          74         67         70         74          -           74         59         63         74          - 
                                 87%          85%        85%        83%        83%         **          87%        87%        86%        87%         -%          87%        84%        85%        87%         -% 
 
Mean Score                      4.6          4.6        4.6        4.6        4.6          **         4.6        4.6        4.6        4.6          -          4.6        4.6        4.6        4.6          - 
Standard deviation              .75          .79        .80        .85        .86          **         .75        .70        .77        .75          -          .75        .81        .79        .75          - 
Standard error                  .10          .11        .11        .16        .16          **         .10        .10        .11        .10          -          .10        .12        .11        .10          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 224 (continuation) 
<C6> What impact has this had on you.... My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           49         38           68         75         59         45         66           49         33          **         **          44         29          **         ** 
 
Effective sample                 58           25         30           40         45         35         28         38           27         25          **         **          25         21          **         ** 
 
Total                            85           31         49           58         67         51         41         55           34         40          **         **          33         33          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            -          *            *          *          *          *          *            *          -          **         **           *          -          **         ** 
                                  1%           -%         1%           1%         1%         1%         1%         1%           1%         -%         **         **           1%         -%         **         ** 
 
2                  (2.0)          2            *          1            *          *          -          -          -            1          *          **         **           1          -          **         ** 
                                  2%           1%         3%           *%         *%         -%         -%         -%           4%         *%         **         **           4%         -%         **         ** 
 
3                  (3.0)          6            *          4            4          6          4          4          6            *          4          **         **           *          2          **         ** 
                                  7%           1%         8%           7%         9%         8%         9%        11%           1%        10%         **         **           1%         5%         **         ** 
 
4                  (4.0)         12            6          4           10         12         10         11          8            *          9          **         **           -          8          **         ** 
                                 14%          19%         9%          17%        18%        20%        27%        15%           1%        24%         **         **           -%        24%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         62           24         35           41         47         34         25         40           30         25          **         **          29         22          **         ** 
                                 73%          78%        73%          72%        70%        68%        62%        73%          88%        62%         **         **          88%        66%         **         ** 
 
It has had 
no impact                         3            -          3            2          2          2          -          -            2          2          **         **           2          2          **         ** 
                                  4%           -%         7%           3%         2%         3%         -%         -%           4%         4%         **         **           5%         5%         **         ** 
 
Don't know                        *            *          -            *          *          *          *          *            -          *          **         **           -          -          **         ** 
                                  *%           1%         -%           *%         *%         *%         *%         *%           -%         *%         **         **           -%         -%         **         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Net: low impact                   8            1          6            5          7          5          4          6            2          4          **         **           2          2          **         ** 
                                  9%           2%        12%           8%        10%         9%        10%        12%           7%        10%         **         **           7%         5%         **         ** 
 
Net: High impact                 74           30         40           51         59         44         37         48           30         34          **         **          29         30          **         ** 
                                 87%          98%        82%          89%        88%        88%        89%        88%          89%        85%         **         **          88%        90%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 224 (continuation) 
<C6> What impact has this had on you.... My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           49         38           68         75         59         45         66           49         33          **         **          44         29          **         ** 
 
Effective sample                 58           25         30           40         45         35         28         38           27         25          **         **          25         21          **         ** 
 
Total                            85           31         49           58         67         51         41         55           34         40          **         **          33         33          **         ** 
 
Mean Score                      4.6          4.8        4.6          4.6        4.6        4.6        4.5        4.6          4.8        4.5          **         **         4.8        4.6          **         ** 
Standard deviation              .75          .50        .86          .71        .73        .73        .76        .75          .81        .70          **         **         .82        .58          **         ** 
Standard error                  .10          .10        .16          .11        .11        .13        .14        .12          .16        .15          **         **         .17        .13          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 224 (continuation) 
<C6> What impact has this had on you.... My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   91            ** 
 
Effective sample                 58            ** 
 
Total                            85            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            ** 
                                  1%           ** 
 
2                  (2.0)          2            ** 
                                  2%           ** 
 
3                  (3.0)          6            ** 
                                  7%           ** 
 
4                  (4.0)         12            ** 
                                 14%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         62            ** 
                                 73%           ** 
 
It has had 
no impact                         3            ** 
                                  4%           ** 
 
Don't know                        *            ** 
                                  *%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                   8            ** 
                                  9%           ** 
 
Net: High impact                 74            ** 
                                 87%           ** 
 
Mean Score                      4.6            ** 
Standard deviation              .75            ** 
Standard error                  .10            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 224 (continuation) 
<C6> What impact has this had on you.... My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           68         50         70         36         65         56         39         47         33         26         58         23 
 
Effective sample                 58           43         32         42         24         43         35         23         26         17         13         34         11 
 
Total                            85           64         49         60         38         66         53         32         37         21         14         48         13 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            -          *          *          *          *          *          *          *          *          -          *          - 
                                  1%           -%         1%         1%         1%         1%         1%         1%         1%         2%         -%         1%         -% 
 
2                  (2.0)          2            2          2          *          *          2          2          *          -          *          -          *          - 
                                  2%           2%         3%         *%         *%         2%         3%         1%         -%         1%         -%         *%         -% 
 
3                  (3.0)          6            4          4          2          6          4          2          3          3          1          2          1          * 
                                  7%           6%         9%         3%        15%         6%         4%         8%         7%         4%        16%         2%         3% 
 
4                  (4.0)         12            7          6          8          5         10          6          2          2          4          -          4          4 
                                 14%          11%        13%        13%        12%        15%        11%         8%         6%        19%         -%         9%        34% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         62           52         36         46         26         46         42         26         30         16         12         39          8 
                                 73%          80%        74%        77%        67%        70%        80%        82%        81%        73%        84%        81%        63% 
 
It has had 
no impact                         3            -          -          3          2          3          -          -          2          -          -          3          - 
                                  4%           -%         -%         5%         4%         5%         -%         -%         5%         -%         -%         7%         -% 
 
Don't know                        *            *          *          *          *          *          *          *          -          *          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         1%         -%         1%         -%         *%         -% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: low impact                   8            6          6          3          6          6          4          3          3          1          2          1          * 
                                  9%           9%        13%         4%        16%         9%         8%        10%         9%         7%        16%         3%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 224 (continuation) 
<C6> What impact has this had on you.... My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           68         50         70         36         65         56         39         47         33         26         58         23 
 
Effective sample                 58           43         32         42         24         43         35         23         26         17         13         34         11 
 
Total                            85           64         49         60         38         66         53         32         37         21         14         48         13 
 
Net: High impact                 74           59         43         54         30         56         48         28         32         20         12         43         12 
                                 87%          91%        87%        90%        79%        85%        92%        90%        87%        92%        84%        90%        97% 
 
Mean Score                      4.6          4.7        4.6        4.8        4.5        4.6        4.7        4.7        4.7        4.6        4.7        4.8+       4.6 
Standard deviation              .75          .70        .86        .61        .87        .79        .77        .77        .72        .80        .76        .58        .58 
Standard error                  .10          .11        .15        .10        .18        .12        .13        .16        .14        .19        .21        .10        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 224 (continuation) 
<C6> What impact has this had on you.... My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           67         43         25          **        57         28         42          **        23          **         **        52         67          **         **         ** 
 
Effective sample                 58           41         22         16          **        40         17         32          **        15          **         **        36         41          **         **         ** 
 
Total                            85           61         25         24          **        61         27         50          **        24          **         **        57         61          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            *          -          -          **         -          -          *          **         -          **         **         -          -          **         **         ** 
                                  1%           1%         -%         -%         **         -%         -%         1%         **         -%         **         **         -%         -%         **         **         ** 
 
2                  (2.0)          2            2          *          -          **         2          *          -          **         -          **         **         2          1          **         **         ** 
                                  2%           3%         1%         -%         **         3%         1%         -%         **         -%         **         **         3%         2%         **         **         ** 
 
3                  (3.0)          6            6          4          1          **         1          2          2          **         *          **         **         4          4          **         **         ** 
                                  7%           9%        16%         4%         **         1%         6%         5%         **         2%         **         **         7%         6%         **         **         ** 
 
4                  (4.0)         12           10          *          2          **         5          2          6          **         3          **         **         6          9          **         **         ** 
                                 14%          16%         1%         9%         **         8%         8%        13%         **        11%         **         **        10%        14%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         62           40         21         21          **        50         23         38          **        20          **         **        42         45          **         **         ** 
                                 73%          66%        83%        87%         **        83%        85%        75%         **        86%         **         **        74%        74%         **         **         ** 
 
It has had 
no impact                         3            3          -          -          **         3          -          3          **         -          **         **         3          2          **         **         ** 
                                  4%           5%         -%         -%         **         5%         -%         6%         **         -%         **         **         6%         3%         **         **         ** 
 
Don't know                        *            *          -          -          **         *          -          -          **         *          **         **         *          *          **         **         ** 
                                  *%           *%         -%         -%         **         *%         -%         -%         **         1%         **         **         *%         *%         **         **         ** 
 
Refused                           -            -          -          -          **         -          -          -          **         -          **         **         -          -          **         **         ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         -%         **         **         -%         -%         **         **         ** 
 
Net: low impact                   8            8          4          1          **         2          2          3          **         *          **         **         5          5          **         **         ** 
                                  9%          12%        16%         4%         **         4%         7%         6%         **         2%         **         **        10%         9%         **         **         ** 
 
Net: High impact                 74           50         21         23          **        55         25         44          **        23          **         **        48         54          **         **         ** 
                                 87%          82%        84%        96%         **        90%        93%        88%         **        97%         **         **        84%        88%         **         **         ** 
 
Mean Score                      4.6          4.5        4.7        4.8d         **       4.8++d     4.8        4.7          **       4.9d         **         **       4.7        4.7          **         **         ** 
                                                                                                                                                                                                         d 
Standard deviation              .75          .85        .77        .47          **       .60        .59        .65          **       .41          **         **       .75        .72          **         **         ** 
Standard error                  .10          .14        .16        .12          **       .10        .14        .12          **       .11          **         **       .13        .11          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 224 (continuation) 
<C6> What impact has this had on you.... My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   91           50          -          - 
 
Effective sample                 58           29          -          - 
 
Total                            85           41          -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          *            -          -          - 
                                  1%           -%         -%         -% 
 
2                  (2.0)          2            2          -          - 
                                  2%           4%         -%         -% 
 
3                  (3.0)          6            4          -          - 
                                  7%           9%         -%         -% 
 
4                  (4.0)         12            4          -          - 
                                 14%          11%         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         62           28          -          - 
                                 73%          68%         -%         -% 
 
It has had 
no impact                         3            3          -          - 
                                  4%           8%         -%         -% 
 
Don't know                        *            *          -          - 
                                  *%           *%         -%         -% 
 
Refused                           -            -          -          - 
                                  -%           -%         -%         -% 
 
Net: low impact                   8            5          -          - 
                                  9%          13%         -%         -% 
 
Net: High impact                 74           32          -          - 
                                 87%          79%         -%         -% 
 
Mean Score                      4.6          4.6          -          - 
Standard deviation              .75          .85          -          - 
Standard error                  .10          .16          -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           44         47            **        22          **         **         **         **         **          30         30         31           21         29          **        22 
 
Effective sample size            58           29         29            **        14          **         **         **         **         **          18         22         18           15         16          **        15 
 
Total                            85           45         41            **        20          **         **         **         **         **          24         34         27           22         19          **        26 
 
EMAIL                            16            8          9            **         6          **         **         **         **         **           6          4          6            5          5          **         4 
                                 19%          17%        21%           **        31%         **         **         **         **         **          26%        12%        23%          25%        27%         **        14% 
 
FACEBOOK ---- 
social media site/app            29           16         13            **        10          **         **         **         **         **          13         11          5            8          7          **         9 
                                 34%          36%        32%           **        50%         **         **         **         **         **          53%        33%        18%          37%        36%         **        33% 
 
FACEBOOK MESSENGER 
---- instant messenger            3            1          2            **         2          **         **         **         **         **           2          *          1            *          1          **         1 
                                  3%           2%         5%           **         9%         **         **         **         **         **           9%         1%         2%           1%         3%         **         2% 
 
FACETIME ---- 
social media site/app             3            1          2            **         -          **         **         **         **         **           1          2          -            *          2          **         * 
                                  3%           2%         4%           **         -%         **         **         **         **         **           3%         6%         -%           1%        10%         **         1% 
 
GOOGLE ---- 
search engine                     5            2          3            **         *          **         **         **         **         **           *          5          -            3          2          **         - 
                                  6%           5%         8%           **         1%         **         **         **         **         **           1%        14%         -%          15%         9%         **         -% 
 
INSTAGRAM ---- 
social media site/app             4            -          4            **         2          **         **         **         **         **           2          2          -            2          -          **         - 
                                  4%           -%         9%           **         8%         **         **         **         **         **           8%         5%         -%           7%         -%         **         -% 
 
LINKEDIN ---- 
social media site/app             *            -          *            **         *          **         **         **         **         **           *          -          -            *          -          **         - 
                                  *%           -%         1%           **         1%         **         **         **         **         **           1%         -%         -%           1%         -%         **         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            -          *            **         -          **         **         **         **         **           -          *          -            -          *          **         - 
                                  *%           -%         1%           **         -%         **         **         **         **         **           -%         1%         -%           -%         1%         **         -% 
 
STEAM ---- gaming                 2            2          -            **         2          **         **         **         **         **           2          -          -            -          -          **         2 
                                  2%           4%         -%           **         9%         **         **         **         **         **           8%         -%         -%           -%         -%         **         7% 
 
TWITTER ---- social 
media site/app                    2            2          -            **         -          **         **         **         **         **           -          2          -            2          -          **         - 
                                  2%           4%         -%           **         -%         **         **         **         **         **           -%         5%         -%           8%         -%         **         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          2            **         -          **         **         **         **         **           -          2          -            -          -          **         2 
                                  2%           -%         4%           **         -%         **         **         **         **         **           -%         5%         -%           -%         -%         **         7% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           44         47            **        22          **         **         **         **         **          30         30         31           21         29          **        22 
 
Effective sample size            58           29         29            **        14          **         **         **         **         **          18         22         18           15         16          **        15 
 
Total                            85           45         41            **        20          **         **         **         **         **          24         34         27           22         19          **        26 
 
WHATSAPP ---- 
instant messenger                 4            4          -            **         -          **         **         **         **         **           -          2          2            2          -          **         2 
                                  4%           8%         -%           **         -%         **         **         **         **         **           -%         5%         7%           8%         -%         **         7% 
 
YAHOO ---- search engine          4            4          -            **         2          **         **         **         **         **           2          -          2            2          -          **         - 
                                  4%           8%         -%           **         8%         **         **         **         **         **           7%         -%         7%           8%         -%         **         -% 
 
Somewhere else 
(write in)                       10            6          4            **         -          **         **         **         **         **           -          5          5            5          2          **         3 
                                 11%          14%         9%           **         -%         **         **         **         **         **           -%        15%        17%          23%        10%         **        11% 
 
(Dont know / 
 Can't remember)                 23           13         10            **         3          **         **         **         **         **           3         12          8            3          5          **         6 
                                 27%          30%        24%           **        15%         **         **         **         **         **          13%        35%        29%          14%        25%         **        25% 
 
NET - Search Engine               9            6          3            **         2          **         **         **         **         **           2          5          2            5          2          **         - 
                                 10%          13%         8%           **         9%         **         **         **         **         **           8%        14%         7%          23%         9%         **         -% 
 
NET - Social 
Media Site or App                34           17         17            **        10          **         **         **         **         **          14         15          5           10          9          **         9 
                                 39%          37%        42%           **        51%         **         **         **         **         **          59%        43%        18%          45%        46%         **        35% 
 
NET - Instant Messenger           7            5          2            **         2          **         **         **         **         **           2          2          2            2          1          **         2 
                                  8%          10%         5%           **         9%         **         **         **         **         **           9%         6%         9%          10%         3%         **         9% 
 
NET - Playing 
games on a site or app            2            2          -            **         2          **         **         **         **         **           2          -          -            -          -          **         2 
                                  2%           4%         -%           **         9%         **         **         **         **         **           8%         -%         -%           -%         -%         **         7% 
 
NET - Email or 
another site or app              18            8         11            **         6          **         **         **         **         **           6          6          6            5          5          **         5 
                                 22%          17%        26%           **        31%         **         **         **         **         **          26%        18%        23%          25%        28%         **        21% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   91           50         41            **         **         **        30         61           82          ** 
 
Effective sample size            58           30         28            **         **         **        20         37           50          ** 
 
Total                            85           41         44            **         **         **        29         56           71          ** 
 
EMAIL                            16           11          6            **         **         **         3         13           13          ** 
                                 19%          26%        13%           **         **         **        11%        23%          18%         ** 
 
FACEBOOK ---- 
social media site/app            29           15         14            **         **         **        11         17           22          ** 
                                 34%          37%        32%           **         **         **        39%        31%          31%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            1          2            **         **         **         2          1            3          ** 
                                  3%           2%         5%           **         **         **         7%         2%           4%         ** 
 
FACETIME ---- 
social media site/app             3            2          *            **         **         **         *          2            3          ** 
                                  3%           5%         1%           **         **         **         1%         4%           4%         ** 
 
GOOGLE ---- 
search engine                     5            5          -            **         **         **         3          2            2          ** 
                                  6%          13%         -%           **         **         **        12%         3%           2%         ** 
 
INSTAGRAM ---- 
social media site/app             4            2          2            **         **         **         2          2            2          ** 
                                  4%           4%         5%           **         **         **         7%         3%           3%         ** 
 
LINKEDIN ---- 
social media site/app             *            *          -            **         **         **         -          *            *          ** 
                                  *%           1%         -%           **         **         **         -%         *%           *%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            *          -            **         **         **         -          *            *          ** 
                                  *%           1%         -%           **         **         **         -%         1%           *%         ** 
 
STEAM ---- gaming                 2            -          2            **         **         **         -          2            2          ** 
                                  2%           -%         4%           **         **         **         -%         3%           3%         ** 
 
TWITTER ---- social 
media site/app                    2            2          -            **         **         **         2          -            -          ** 
                                  2%           4%         -%           **         **         **         6%         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   91           50         41            **         **         **        30         61           82          ** 
 
Effective sample size            58           30         28            **         **         **        20         37           50          ** 
 
Total                            85           41         44            **         **         **        29         56           71          ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          2            **         **         **         2          -            -          ** 
                                  2%           -%         4%           **         **         **         6%         -%           -%         ** 
 
WHATSAPP ---- 
instant messenger                 4            2          2            **         **         **         2          2            2          ** 
                                  4%           4%         4%           **         **         **         6%         3%           3%         ** 
 
YAHOO ---- search engine          4            2          2            **         **         **         -          4            -          ** 
                                  4%           4%         4%           **         **         **         -%         6%           -%         ** 
 
Somewhere else 
(write in)                       10            7          3            **         **         **         3          6           10          ** 
                                 11%          17%         6%           **         **         **        11%        11%          14%         ** 
 
(Dont know / 
 Can't remember)                 23            8         15            **         **         **         7         16           22          ** 
                                 27%          19%        34%           **         **         **        25%        28%          30%         ** 
 
NET - Search Engine               9            7          2            **         **         **         3          5            2          ** 
                                 10%          17%         4%           **         **         **        12%         9%           2%         ** 
 
NET - Social 
Media Site or App                34           19         15            **         **         **        14         20           27          ** 
                                 39%          46%        33%           **         **         **        46%        36%          37%         ** 
 
NET - Instant Messenger           7            3          4            **         **         **         4          3            5          ** 
                                  8%           6%         9%           **         **         **        13%         5%           7%         ** 
 
NET - Playing 
games on a site or app            2            -          2            **         **         **         -          2            2          ** 
                                  2%           -%         4%           **         **         **         -%         3%           3%         ** 
 
NET - Email or 
another site or app              18           11          8            **         **         **         5         13           13          ** 
                                 22%          26%        17%           **         **         **        18%        24%          19%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91            **         **         **         **         **         **         **         **         **         **        36          **          80          **         **         ** 
 
Effective sample size            58            **         **         **         **         **         **         **         **         **         **        34          **          50          **         **         ** 
 
Total                            85            **         **         **         **         **         **         **         **         **         **        10          **          74          **         **         ** 
 
EMAIL                            16            **         **         **         **         **         **         **         **         **         **         1          **          13          **         **         ** 
                                 19%           **         **         **         **         **         **         **         **         **         **         7%         **          18%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            29            **         **         **         **         **         **         **         **         **         **         6++        **          25          **         **         ** 
                                 34%           **         **         **         **         **         **         **         **         **         **        62%         **          33%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            **         **         **         **         **         **         **         **         **         **         1++        **           3          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **        13%         **           4%         **         **         ** 
 
FACETIME ---- 
social media site/app             3            **         **         **         **         **         **         **         **         **         **         1          **           3          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         9%         **           3%         **         **         ** 
 
GOOGLE ---- 
search engine                     5            **         **         **         **         **         **         **         **         **         **         *          **           4          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         2%         **           5%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             4            **         **         **         **         **         **         **         **         **         **         *          **           4          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         4%         **           5%         **         **         ** 
 
LINKEDIN ---- 
social media site/app             *            **         **         **         **         **         **         **         **         **         **         *          **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         2%         **           *%         **         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            **         **         **         **         **         **         **         **         **         **         *+         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         3%         **           *%         **         **         ** 
 
STEAM ---- gaming                 2            **         **         **         **         **         **         **         **         **         **         -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         **           3%         **         **         ** 
 
TWITTER ---- social 
media site/app                    2            **         **         **         **         **         **         **         **         **         **         -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         **           2%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91            **         **         **         **         **         **         **         **         **         **        36          **          80          **         **         ** 
 
Effective sample size            58            **         **         **         **         **         **         **         **         **         **        34          **          50          **         **         ** 
 
Total                            85            **         **         **         **         **         **         **         **         **         **        10          **          74          **         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            **         **         **         **         **         **         **         **         **         **         -          **           -          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         **           -%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 4            **         **         **         **         **         **         **         **         **         **         -          **           4          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         -%         **           5%         **         **         ** 
 
YAHOO ---- search engine          4            **         **         **         **         **         **         **         **         **         **         -          **           2          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         -%         **           3%         **         **         ** 
 
Somewhere else 
(write in)                       10            **         **         **         **         **         **         **         **         **         **         *          **           8          **         **         ** 
                                 11%           **         **         **         **         **         **         **         **         **         **         3%         **          11%         **         **         ** 
 
(Dont know / 
 Can't remember)                 23            **         **         **         **         **         **         **         **         **         **         1          **          21          **         **         ** 
                                 27%           **         **         **         **         **         **         **         **         **         **        13%         **          28%         **         **         ** 
 
NET - Search Engine               9            **         **         **         **         **         **         **         **         **         **         *          **           6          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         2%         **           8%         **         **         ** 
 
NET - Social 
Media Site or App                34            **         **         **         **         **         **         **         **         **         **         8++        **          29          **         **         ** 
                                 39%           **         **         **         **         **         **         **         **         **         **        74%         **          40%         **         **         ** 
 
NET - Instant Messenger           7            **         **         **         **         **         **         **         **         **         **         1          **           7          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         **        13%         **           9%         **         **         ** 
 
NET - Playing 
games on a site or app            2            **         **         **         **         **         **         **         **         **         **         -          **           2          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         -%         **           3%         **         **         ** 
 
NET - Email or 
another site or app              18            **         **         **         **         **         **         **         **         **         **         1          **          13          **         **         ** 
                                 22%           **         **         **         **         **         **         **         **         **         **        10%         **          18%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           36          **        31          **         **          25         37           46         36          **         **          23         45         22          - 
 
Effective sample size            58           28          **        16          **         **          14         24           29         24          **         **          20         24         13          - 
 
Total                            85           44          **        21          **         **          20         34           42         36          **         **          31         35         18          - 
 
EMAIL                            16            7          **         2          **         **           3          5            9          7          **         **           6          5          5          - 
                                 19%          16%         **        12%         **         **          14%        14%          22%        19%         **         **          20%        14%        29%         -% 
 
FACEBOOK ---- 
social media site/app            29           16          **         6          **         **           6         12           16         12          **         **           9         13          6          - 
                                 34%          38%         **        28%         **         **          32%        34%          38%        34%         **         **          30%        38%        35%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            3            -          **         2          **         **           *          *            3          *          **         **           2          1          *          - 
                                  3%           -%         **        11%         **         **           1%         1%           6%         1%         **         **           5%         2%         3%         -% 
 
FACETIME ---- 
social media site/app             3            *          **         *          **         **           *          *            3          -          **         **           -          1          2          - 
                                  3%           1%         **         1%         **         **           2%         1%           6%         -%         **         **           -%         3%         9%         -% 
 
GOOGLE ---- 
search engine                     5            4          **         2          **         **           2          2            4          2          **         **           5          *          -          - 
                                  6%           8%         **         8%         **         **           8%         6%           8%         4%         **         **          16%         1%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             4            2          **         *          **         **           2          2            3          *          **         **           -          2          2          - 
                                  4%           4%         **         2%         **         **           8%         6%           8%         1%         **         **           -%         6%         9%         -% 
 
LINKEDIN ---- 
social media site/app             *            -          **         *          **         **           -          -            *          -          **         **           -          *          -          - 
                                  *%           -%         **         1%         **         **           -%         -%           *%         -%         **         **           -%         1%         -%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            -          **         -          **         **           -          *            *          -          **         **           -          -          *          - 
                                  *%           -%         **         -%         **         **           -%         1%           1%         -%         **         **           -%         -%         2%         -% 
 
STEAM ---- gaming                 2            -          **         2          **         **           -          -            2          -          **         **           -          2          -          - 
                                  2%           -%         **         9%         **         **           -%         -%           4%         -%         **         **           -%         5%         -%         -% 
 
TWITTER ---- social 
media site/app                    2            2          **         -          **         **           -          2            2          -          **         **           2          -          -          - 
                                  2%           4%         **         -%         **         **           -%         5%           4%         -%         **         **           6%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           36          **        31          **         **          25         37           46         36          **         **          23         45         22          - 
 
Effective sample size            58           28          **        16          **         **          14         24           29         24          **         **          20         24         13          - 
 
Total                            85           44          **        21          **         **          20         34           42         36          **         **          31         35         18          - 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          **         -          **         **           -          2            -          2          **         **           -          2          -          - 
                                  2%           -%         **         -%         **         **           -%         5%           -%         5%         **         **           -%         5%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 4            2          **         2          **         **           2          2            2          2          **         **           4          -          -          - 
                                  4%           4%         **         9%         **         **           9%         5%           4%         5%         **         **          12%         -%         -%         -% 
 
YAHOO ---- search engine          4            -          **         -          **         **           -          2            2          2          **         **           2          2          -          - 
                                  4%           -%         **         -%         **         **           -%         6%           5%         5%         **         **           6%         5%         -%         -% 
 
Somewhere else 
(write in)                       10            8          **         -          **         **           1          5            7          2          **         **           4          2          4          - 
                                 11%          17%         **         -%         **         **           4%        15%          17%         5%         **         **          12%         7%        19%         -% 
 
(Dont know / 
 Can't remember)                 23           14          **         7          **         **           8          7            5         12          **         **           8          9          4          - 
                                 27%          32%         **        32%         **         **          39%        22%          12%        35%         **         **          26%        25%        25%         -% 
 
NET - Search Engine               9            4          **         2          **         **           2          4            6          3          **         **           7          2          -          - 
                                 10%           8%         **         8%         **         **           8%        12%          13%         9%         **         **          22%         5%         -%         -% 
 
NET - Social 
Media Site or App                34           18          **         6          **         **           7         14           20         12          **         **           9         16          8          - 
                                 39%          42%         **        31%         **         **          34%        41%          48%        35%         **         **          30%        47%        45%         -% 
 
NET - Instant Messenger           7            2          **         4          **         **           2          2            4          2          **         **           5          1          *          - 
                                  8%           4%         **        20%         **         **          11%         6%          11%         6%         **         **          17%         2%         3%         -% 
 
NET - Playing 
games on a site or app            2            -          **         2          **         **           -          -            2          -          **         **           -          2          -          - 
                                  2%           -%         **         9%         **         **           -%         -%           4%         -%         **         **           -%         5%         -%         -% 
 
NET - Email or 
another site or app              18            7          **         2          **         **           3          7            9          9          **         **           6          7          5          - 
                                 22%          16%         **        12%         **         **          14%        20%          22%        25%         **         **          20%        20%        30%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           85         84         51         55          **          91         83         86         91          -           91         76         79         91          - 
 
Effective sample size            58           52         51         32         32          **          58         52         55         58          -           58         48         50         58          - 
 
Total                            85           75         74         45         45          **          85         77         81         85          -           85         71         75         85          - 
 
EMAIL                            16           13         13         11          9          **          16         14         16         16          -           16         14         16         16          - 
                                 19%          17%        18%        25%        21%         **          19%        18%        20%        19%         -%          19%        19%        22%        19%         -% 
 
FACEBOOK ---- 
social media site/app            29           25         25         13         12          **          29         27         28         29          -           29         28         28         29          - 
                                 34%          34%        35%        30%        27%         **          34%        35%        35%        34%         -%          34%        40%        37%        34%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            3            3          3          1          1          **           3          3          3          3          -            3          3          3          3          - 
                                  3%           4%         4%         3%         3%         **           3%         3%         4%         3%         -%           3%         4%         4%         3%         -% 
 
FACETIME ---- 
social media site/app             3            3          3          3          3          **           3          3          3          3          -            3          3          2          3          - 
                                  3%           3%         4%         6%         6%         **           3%         3%         3%         3%         -%           3%         4%         3%         3%         -% 
 
GOOGLE ---- 
search engine                     5            5          5          2          2          **           5          5          5          5          -            5          5          5          5          - 
                                  6%           7%         7%         4%         4%         **           6%         7%         6%         6%         -%           6%         7%         7%         6%         -% 
 
INSTAGRAM ---- 
social media site/app             4            4          4          2          2          **           4          4          4          4          -            4          4          4          4          - 
                                  4%           5%         5%         5%         5%         **           4%         5%         4%         4%         -%           4%         5%         5%         4%         -% 
 
LINKEDIN ---- 
social media site/app             *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         1%         1%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
STEAM ---- gaming                 2            -          -          -          -          **           2          2          2          2          -            2          -          2          2          - 
                                  2%           -%         -%         -%         -%         **           2%         2%         2%         2%         -%           2%         -%         2%         2%         -% 
 
TWITTER ---- social 
media site/app                    2            2          2          -          -          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         -%         -%         **           2%         2%         2%         2%         -%           2%         3%         2%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           85         84         51         55          **          91         83         86         91          -           91         76         79         91          - 
 
Effective sample size            58           52         51         32         32          **          58         52         55         58          -           58         48         50         58          - 
 
Total                            85           75         74         45         45          **          85         77         81         85          -           85         71         75         85          - 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         4%         4%         **           2%         2%         2%         2%         -%           2%         3%         2%         2%         -% 
 
WHATSAPP ---- 
instant messenger                 4            4          4          -          -          **           4          4          4          4          -            4          4          4          4          - 
                                  4%           5%         5%         -%         -%         **           4%         5%         5%         4%         -%           4%         5%         5%         4%         -% 
 
YAHOO ---- search engine          4            4          4          2          2          **           4          4          4          4          -            4          4          2          4          - 
                                  4%           5%         5%         4%         4%         **           4%         5%         4%         4%         -%           4%         5%         2%         4%         -% 
 
Somewhere else 
(write in)                       10            8          8          3          4          **          10          8          8         10          -           10          8          8         10          - 
                                 11%          11%        11%         6%         9%         **          11%        10%        10%        11%         -%          11%        11%        10%        11%         -% 
 
(Dont know / 
 Can't remember)                 23           21         20         12         14          **          23         21         21         23          -           23         16         17         23          - 
                                 27%          28%        27%        27%        31%         **          27%        28%        26%        27%         -%          27%        22%        23%        27%         -% 
 
NET - Search Engine               9            9          9          4          4          **           9          9          9          9          -            9          9          7          9          - 
                                 10%          12%        12%         8%         8%         **          10%        11%        11%        10%         -%          10%        12%         9%        10%         -% 
 
NET - Social 
Media Site or App                34           30         30         18         17          **          34         31         33         34          -           34         33         32         34          - 
                                 39%          40%        41%        40%        37%         **          39%        41%        41%        39%         -%          39%        47%        43%        39%         -% 
 
NET - Instant Messenger           7            7          7          1          1          **           7          6          7          7          -            7          7          6          7          - 
                                  8%           9%         9%         3%         3%         **           8%         8%         8%         8%         -%           8%         9%         8%         8%         -% 
 
NET - Playing 
games on a site or app            2            -          -          -          -          **           2          2          2          2          -            2          -          2          2          - 
                                  2%           -%         -%         -%         -%         **           2%         2%         2%         2%         -%           2%         -%         2%         2%         -% 
 
NET - Email or 
another site or app              18           15         15         13         12          **          18         16         18         18          -           18         16         18         18          - 
                                 22%          20%        21%        30%        26%         **          22%        20%        22%        22%         -%          22%        22%        25%        22%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           49         38           68         75         59         45         66           49         33          **         **          44         29          **         ** 
 
Effective sample size            58           25         30           40         45         35         28         38           27         25          **         **          25         21          **         ** 
 
Total                            85           31         49           58         67         51         41         55           34         40          **         **          33         33          **         ** 
 
EMAIL                            16            1         14            9         13          8          7          8            4         10          **         **           7          6          **         ** 
                                 19%           3%        28%          16%        19%        15%        18%        14%          13%        26%         **         **          20%        20%         **         ** 
 
FACEBOOK ---- 
social media site/app            29           13         12           21         25         17         11         18           12         16          **         **          10         13          **         ** 
                                 34%          43%        25%          37%        37%        33%        28%        34%          36%        41%         **         **          30%        39%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            3          -            3          3          3          2          3            1          2          **         **           1          2          **         ** 
                                  3%           9%         -%           5%         4%         6%         6%         5%           3%         5%         **         **           2%         7%         **         ** 
 
FACETIME ---- 
social media site/app             3            1          2            3          3          3          3          3            1          2          **         **           2          1          **         ** 
                                  3%           3%         3%           4%         4%         5%         6%         5%           3%         4%         **         **           5%         3%         **         ** 
 
GOOGLE ---- 
search engine                     5            2          2            3          3          5          2          4            2          3          **         **           -          3          **         ** 
                                  6%           6%         3%           5%         5%        10%         4%         7%           4%         9%         **         **           -%         9%         **         ** 
 
INSTAGRAM ---- 
social media site/app             4            4          -            2          4          2          2          4            2          2          **         **           2          2          **         ** 
                                  4%          12%         -%           4%         5%         4%         5%         7%           5%         5%         **         **           5%         5%         **         ** 
 
LINKEDIN ---- 
social media site/app             *            *          -            *          *          *          -          *            -          *          **         **           -          *          **         ** 
                                  *%           1%         -%           *%         *%         *%         -%         *%           -%         1%         **         **           -%         1%         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            *          -            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  *%           1%         -%           1%         *%         1%         1%         1%           -%         -%         **         **           -%         -%         **         ** 
 
STEAM ---- gaming                 2            -          2            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  2%           -%         4%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           49         38           68         75         59         45         66           49         33          **         **          44         29          **         ** 
 
Effective sample size            58           25         30           40         45         35         28         38           27         25          **         **          25         21          **         ** 
 
Total                            85           31         49           58         67         51         41         55           34         40          **         **          33         33          **         ** 
 
TWITTER ---- social 
media site/app                    2            -          -            -          -          2          -          2            -          2          **         **           -          -          **         ** 
                                  2%           -%         -%           -%         -%         4%         -%         3%           -%         5%         **         **           -%         -%         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          -            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           6%         -%           3%         3%         4%         -%         3%           -%         5%         **         **           -%         6%         **         ** 
 
WHATSAPP ---- 
instant messenger                 4            -          2            -          2          2          -          4            -          4          **         **           -          -          **         ** 
                                  4%           -%         4%           -%         3%         4%         -%         7%           -%         9%         **         **           -%         -%         **         ** 
 
YAHOO ---- search engine          4            2          -            4          4          2          4          2            -          4          **         **           -          2          **         ** 
                                  4%           6%         -%           6%         5%         4%         9%         4%           -%         9%         **         **           -%         6%         **         ** 
 
Somewhere else 
(write in)                       10            2          8            6          6          7          4          6            5          2          **         **           6          2          **         ** 
                                 11%           7%        16%          10%         9%        15%         9%        11%          14%         4%         **         **          19%         5%         **         ** 
 
(Dont know / 
 Can't remember)                 23            6         15           16         18         12         14         12           12          7          **         **          10          8          **         ** 
                                 27%          19%        31%          27%        27%        23%        34%        22%          35%        19%         **         **          30%        23%         **         ** 
 
NET - Search Engine               9            4          2            7          7          7          5          6            2          7          **         **           -          5          **         ** 
                                 10%          12%         3%          12%        10%        14%        13%        10%           4%        18%         **         **           -%        15%         **         ** 
 
NET - Social 
Media Site or App                34           16         14           26         29         21         16         23           15         18          **         **          13         14          **         ** 
                                 39%          53%        28%          45%        44%        42%        38%        42%          43%        46%         **         **          40%        41%         **         ** 
 
NET - Instant Messenger           7            3          2            3          5          5          2          7            1          6          **         **           1          2          **         ** 
                                  8%           9%         4%           5%         7%         9%         6%        12%           3%        14%         **         **           2%         7%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           49         38           68         75         59         45         66           49         33          **         **          44         29          **         ** 
 
Effective sample size            58           25         30           40         45         35         28         38           27         25          **         **          25         21          **         ** 
 
Total                            85           31         49           58         67         51         41         55           34         40          **         **          33         33          **         ** 
 
NET - Playing 
games on a site or app            2            -          2            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  2%           -%         4%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
NET - Email or 
another site or app              18            3         14           12         15         10          8         10            4         12          **         **           7          8          **         ** 
                                 22%          10%        28%          20%        22%        20%        19%        18%          13%        30%         **         **          20%        25%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   91            ** 
 
Effective sample size            58            ** 
 
Total                            85            ** 
 
EMAIL                            16            ** 
                                 19%           ** 
 
FACEBOOK ---- 
social media site/app            29            ** 
                                 34%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            ** 
                                  3%           ** 
 
FACETIME ---- 
social media site/app             3            ** 
                                  3%           ** 
 
GOOGLE ---- 
search engine                     5            ** 
                                  6%           ** 
 
INSTAGRAM ---- 
social media site/app             4            ** 
                                  4%           ** 
 
LINKEDIN ---- 
social media site/app             *            ** 
                                  *%           ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            ** 
                                  *%           ** 
 
STEAM ---- gaming                 2            ** 
                                  2%           ** 
 
TWITTER ---- social 
media site/app                    2            ** 
                                  2%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   91            ** 
 
Effective sample size            58            ** 
 
Total                            85            ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            ** 
                                  2%           ** 
 
WHATSAPP ---- 
instant messenger                 4            ** 
                                  4%           ** 
 
YAHOO ---- search engine          4            ** 
                                  4%           ** 
 
Somewhere else 
(write in)                       10            ** 
                                 11%           ** 
 
(Dont know / 
 Can't remember)                 23            ** 
                                 27%           ** 
 
NET - Search Engine               9            ** 
                                 10%           ** 
 
NET - Social 
Media Site or App                34            ** 
                                 39%           ** 
 
NET - Instant Messenger           7            ** 
                                  8%           ** 
 
NET - Playing 
games on a site or app            2            ** 
                                  2%           ** 
 
NET - Email or 
another site or app              18            ** 
                                 22%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           68         50         70         36         65         56         39         47         33         26         58         23 
 
Effective sample size            58           43         32         42         24         43         35         23         26         17         13         34         11 
 
Total                            85           64         49         60         38         66         53         32         37         21         14         48         13 
 
EMAIL                            16            8          7         13          7         13          7          5          6          *          2         14          1 
                                 19%          12%        14%        21%        18%        20%        14%        15%        16%         2%        16%        30%         8% 
 
FACEBOOK ---- 
social media site/app            29           22         19         21         11         21         19          8         12          9          6         15          3 
                                 34%          33%        39%        36%        30%        32%        35%        25%        33%        42%        45%        32%        21% 
 
FACEBOOK MESSENGER 
---- instant messenger            3            1          1          3          *          3          2          *          1          2          1          1          1 
                                  3%           2%         2%         5%         1%         4%         4%         2%         3%        11%         7%         2%         6% 
 
FACETIME ---- 
social media site/app             3            3          2          1          2          2          2          *          *          1          *          2          * 
                                  3%           4%         4%         2%         5%         4%         4%         1%         1%         3%         2%         4%         2% 
 
GOOGLE ---- 
search engine                     5            4          2          5          4          3          4          -          2          *          -          -          - 
                                  6%           6%         4%         9%         9%         5%         7%         -%         5%         1%         -%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             4            4          4          2          *          2          4          2          4          *          2          2          * 
                                  4%           6%         7%         3%         1%         3%         7%         6%        10%         2%        14%         4%         3% 
 
LINKEDIN ---- 
social media site/app             *            *          -          *          -          -          -          *          *          -          *          *          * 
                                  *%           *%         -%         *%         -%         -%         -%         1%         1%         -%         1%         *%         2% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            *          *          *          -          *          *          *          -          *          -          *          - 
                                  *%           *%         1%         *%         -%         *%         1%         1%         -%         1%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           68         50         70         36         65         56         39         47         33         26         58         23 
 
Effective sample size            58           43         32         42         24         43         35         23         26         17         13         34         11 
 
Total                            85           64         49         60         38         66         53         32         37         21         14         48         13 
 
STEAM ---- gaming                 2            2          -          -          2          2          2          -          -          -          -          -          - 
                                  2%           3%         -%         -%         5%         3%         4%         -%         -%         -%         -%         -%         -% 
 
TWITTER ---- social 
media site/app                    2            2          2          2          2          -          2          -          2          -          -          -          - 
                                  2%           3%         4%         3%         5%         -%         3%         -%         5%         -%         -%         -%         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          2          2          -          2          -          -          2          -          -          -          - 
                                  2%           3%         4%         3%         -%         3%         -%         -%         5%         -%         -%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 4            4          4          2          4          -          2          -          4          -          2          -          - 
                                  4%           6%         7%         3%        10%         -%         3%         -%        10%         -%        13%         -%         -% 
 
YAHOO ---- search engine          4            2          2          4          -          4          2          -          -          -          -          2          2 
                                  4%           3%         3%         6%         -%         6%         4%         -%         -%         -%         -%         3%        15% 
 
Somewhere else 
(write in)                       10            9          5          8          4          8          8          6          7          *          -          8          * 
                                 11%          14%        11%        13%        10%        12%        14%        19%        20%         1%         -%        16%         4% 
 
(Dont know / 
 Can't remember)                 23           17         15         15         13         17         11         11          7          9          3         13          6 
                                 27%          26%        31%        25%        33%        26%        21%        34%        20%        42%        21%        28%        46% 
 
NET - Search Engine               9            6          4          9          4          7          6          -          2          *          -          2          2 
                                 10%           9%         7%        15%         9%        10%        10%         -%         5%         1%         -%         3%        15% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           68         50         70         36         65         56         39         47         33         26         58         23 
 
Effective sample size            58           43         32         42         24         43         35         23         26         17         13         34         11 
 
Total                            85           64         49         60         38         66         53         32         37         21         14         48         13 
 
NET - Social 
Media Site or App                34           26         23         24         14         25         23         10         14         10          7         19          3 
                                 39%          41%        47%        40%        36%        39%        44%        32%        39%        47%        50%        40%        26% 
 
NET - Instant Messenger           7            5          4          5          4          3          4          *          5          2          3          1          1 
                                  8%           8%         9%         8%        11%         4%         8%         2%        13%        11%        21%         2%         6% 
 
NET - Playing 
games on a site or app            2            2          -          -          2          2          2          -          -          -          -          -          - 
                                  2%           3%         -%         -%         5%         3%         4%         -%         -%         -%         -%         -%         -% 
 
NET - Email or 
another site or app              18           10          9         15          7         16          8          5          8          1          2         14          1 
                                 22%          16%        19%        25%        18%        24%        14%        16%        21%         3%        16%        30%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           67         43         25          **        57         28         42          **        23          **         **        52         67          **         **         ** 
 
Effective sample size            58           41         22         16          **        40         17         32          **        15          **         **        36         41          **         **         ** 
 
Total                            85           61         25         24          **        61         27         50          **        24          **         **        57         61          **         **         ** 
 
EMAIL                            16           12          4          7          **        14          5         13          **         3          **         **        11         13          **         **         ** 
                                 19%          20%        15%        30%         **        23%        21%        26%         **        14%         **         **        19%        21%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            29           24          9          6          **        17          5         13          **         9          **         **        18         21          **         **         ** 
                                 34%          40%        37%        26%         **        29%        20%        26%         **        37%         **         **        32%        34%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            3            3          1          1          **         1          1          2          **         *          **         **         2          1          **         **         ** 
                                  3%           4%         4%         2%         **         1%         2%         3%         **         1%         **         **         4%         2%         **         **         ** 
 
FACETIME ---- 
social media site/app             3            2          2          2          **         2          1          2          **         2          **         **         2          2          **         **         ** 
                                  3%           4%         9%        10%         **         4%         2%         3%         **         9%         **         **         4%         4%         **         **         ** 
 
GOOGLE ---- 
search engine                     5            5          *          -          **         4          -          2          **         2          **         **         2          2          **         **         ** 
                                  6%           8%         1%         -%         **         6%         -%         3%         **         9%         **         **         3%         3%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             4            2          2          2          **         4          -          2          **         2          **         **         4          2          **         **         ** 
                                  4%           3%         8%         9%         **         6%         -%         4%         **         9%         **         **         6%         3%         **         **         ** 
 
LINKEDIN ---- 
social media site/app             *            -          *          -          **         -          *          -          **         -          **         **         -          -          **         **         ** 
                                  *%           -%         1%         -%         **         -%         1%         -%         **         -%         **         **         -%         -%         **         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            *          *          *          **         *          *          -          **         -          **         **         *          *          **         **         ** 
                                  *%           *%         1%         1%         **         *%         1%         -%         **         -%         **         **         1%         *%         **         **         ** 
 
STEAM ---- gaming                 2            2          -          2          **         2          2          2          **         -          **         **         2          -          **         **         ** 
                                  2%           3%         -%         8%         **         3%         7%         4%         **         -%         **         **         3%         -%         **         **         ** 
 
TWITTER ---- social 
media site/app                    2            2          -          -          **         2          -          -          **         2          **         **         -          -          **         **         ** 
                                  2%           3%         -%         -%         **         3%         -%         -%         **         8%         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   91           67         43         25          **        57         28         42          **        23          **         **        52         67          **         **         ** 
 
Effective sample size            58           41         22         16          **        40         17         32          **        15          **         **        36         41          **         **         ** 
 
Total                            85           61         25         24          **        61         27         50          **        24          **         **        57         61          **         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          -          -          **         2          2          2          **         -          **         **         2          2          **         **         ** 
                                  2%           3%         -%         -%         **         3%         7%         4%         **         -%         **         **         3%         3%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 4            4          2          -          **         2          -          -          **         2          **         **         2          2          **         **         ** 
                                  4%           6%         7%         -%         **         3%         -%         -%         **         8%         **         **         3%         3%         **         **         ** 
 
YAHOO ---- search engine          4            4          -          -          **         -          -          -          **         2          **         **         -          4          **         **         ** 
                                  4%           6%         -%         -%         **         -%         -%         -%         **         8%         **         **         -%         6%         **         **         ** 
 
Somewhere else 
(write in)                       10            4          2          2          **         9          4          8          **         2          **         **         7          8          **         **         ** 
                                 11%           7%         8%         9%         **        15%        14%        15%         **         8%         **         **        13%        12%         **         **         ** 
 
(Dont know / 
 Can't remember)                 23           13          5          5          **        17         10         12          **         5          **         **        14         15          **         **         ** 
                                 27%          21%        21%        23%         **        28%        37%        25%         **        22%         **         **        24%        24%         **         **         ** 
 
NET - Search Engine               9            9          *          -          **         4          -          2          **         4          **         **         2          5          **         **         ** 
                                 10%          14%         1%         -%         **         6%         -%         3%         **        17%         **         **         3%         9%         **         **         ** 
 
NET - Social 
Media Site or App                34           29         14         10          **        21          6         17          **        13          **         **        23         25          **         **         ** 
                                 39%          47%        55%        44%         **        35%        22%        34%         **        54%         **         **        40%        41%         **         **         ** 
 
NET - Instant Messenger           7            6          3          1          **         3          1          2          **         2          **         **         4          3          **         **         ** 
                                  8%          10%        11%         2%         **         4%         2%         3%         **         9%         **         **         8%         5%         **         **         ** 
 
NET - Playing 
games on a site or app            2            2          -          2          **         2          2          2          **         -          **         **         2          -          **         **         ** 
                                  2%           3%         -%         8%         **         3%         7%         4%         **         -%         **         **         3%         -%         **         **         ** 
 
NET - Email or 
another site or app              18           14          4          7          **        16          8         15          **         3          **         **        13         15          **         **         ** 
                                 22%          24%        16%        32%         **        26%        28%        29%         **        14%         **         **        22%        25%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3316 
Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   91           50          -          - 
 
Effective sample size            58           29          -          - 
 
Total                            85           41          -          - 
 
EMAIL                            16           11          -          - 
                                 19%          26%         -%         -% 
 
FACEBOOK ---- 
social media site/app            29           18          -          - 
                                 34%          43%         -%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            3            1          -          - 
                                  3%           1%         -%         -% 
 
FACETIME ---- 
social media site/app             3            2          -          - 
                                  3%           5%         -%         -% 
 
GOOGLE ---- 
search engine                     5            2          -          - 
                                  6%           4%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             4            2          -          - 
                                  4%           5%         -%         -% 
 
LINKEDIN ---- 
social media site/app             *            -          -          - 
                                  *%           -%         -%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            *          -          - 
                                  *%           1%         -%         -% 
 
STEAM ---- gaming                 2            -          -          - 
                                  2%           -%         -%         -% 
 
TWITTER ---- social 
media site/app                    2            -          -          - 
                                  2%           -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3317 
Table 225 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of My personal information being stolen/hacked 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for My personal information being stolen/hacked 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   91           50          -          - 
 
Effective sample size            58           29          -          - 
 
Total                            85           41          -          - 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          -          - 
                                  2%           4%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 4            -          -          - 
                                  4%           -%         -%         -% 
 
YAHOO ---- search engine          4            2          -          - 
                                  4%           5%         -%         -% 
 
Somewhere else 
(write in)                       10            3          -          - 
                                 11%           7%         -%         -% 
 
(Dont know / 
 Can't remember)                 23            7          -          - 
                                 27%          18%         -%         -% 
 
NET - Search Engine               9            4          -          - 
                                 10%           9%         -%         -% 
 
NET - Social 
Media Site or App                34           22          -          - 
                                 39%          53%         -%         -% 
 
NET - Instant Messenger           7            1          -          - 
                                  8%           1%         -%         -% 
 
NET - Playing 
games on a site or app            2            -          -          - 
                                  2%           -%         -%         -% 
 
NET - Email or 
another site or app              18           13          -          - 
                                 22%          31%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 226 
<C5> How often do you experience Scams / fraud when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          153        164           35         61         57         51         50         49          **          96        108        113           70        104         66         77 
 
Effective sample size           187           90         97           20         37         37         30         31         27          **          57         67         65           47         59         41         40 
 
Total                           260          127        133           21         49         50         43         45         36          **          70         93         97           68         82         52         59 
 
Daily/ most days                 24           13         11            1          6          5          7          4          1          **           7         12          5            5          6          6          7 
                                  9%          11%         8%           5%        13%        10%        16%         9%         4%         **          10%        12%         6%           7%         8%        12%        12% 
 
Weekly/ most weeks               34           19         14            7          5          2          3          9c         7          **          12b         5-        16b           5         11          7         10 
                                 13%          15%        11%          35%        10%         4%         8%        20%        19%         **          17%         6%        17%           7%        14%        13%        17% 
 
Monthly/ most months             39           20         19            2          6         10         11          5          4          **           8         21+        10            9         17          7          5 
                                 15%          16%        14%           8%        13%        20%        25%        12%        13%         **          12%        22%        11%          14%        21%        14%         9% 
 
Less often than 
once a month                    140           62         78           11         27         26         18         23         19          **          38         45         57           41         43         27         29 
                                 54%          49%        59%          52%        55%        52%        43%        51%        54%         **          54%        48%        59%          60%        53%        53%        49% 
 
(Prefer not to answer)            2            -          2            -          -          -          2+         -          -          **           -          2          -            2          -          -          - 
                                  1%           -%         1%           -%         -%         -%         4%         -%         -%         **           -%         2%         -%           2%         -%         -%         -% 
 
(Don't know)                     21           12          9            -          5          7          2          3          4          **           5          9          8            6          3          4          7 
                                  8%          10%         7%           -%         9%        14%         5%         8%        10%         **           6%        10%         8%           9%         4%         8%        12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 226 (continuation) 
<C5> How often do you experience Scams / fraud when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  317          174        143           36         52         52        104        211          296          ** 
 
Effective sample size           187          106         81           23         29         30         63        122          171          ** 
 
Total                           260          150        110           32         38         40         85        172          235          ** 
 
Daily/ most days                 24           11         13            4          4          4         10         14           22          ** 
                                  9%           7%        12%          14%         9%        11%        12%         8%          10%         ** 
 
Weekly/ most weeks               34           16         17            4          8          4         12         21           30          ** 
                                 13%          11%        16%          13%        20%         9%        15%        12%          13%         ** 
 
Monthly/ most months             39           27         12            4          3          9         12         27           37          ** 
                                 15%          18%        11%          12%         9%        24%        14%        16%          16%         ** 
 
Less often than 
once a month                    140           84         56           15         20         19         42         99          123          ** 
                                 54%          56%        51%          46%        53%        48%        49%        57%          53%         ** 
 
(Prefer not to answer)            2            2          -            -          -          -          -          -            2          ** 
                                  1%           1%         -%           -%         -%         -%         -%         -%           1%         ** 
 
(Don't know)                     21           10         12            5          3          3         10         10           20          ** 
                                  8%           7%        11%          14%         9%         8%        11%         6%           8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 226 (continuation) 
<C5> How often do you experience Scams / fraud when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317            **         **         **        21          **         **        24          **         **        46        103         48          260         57         35         22 
 
Effective sample size           187            **         **         **        21          **         **        24          **         **        46         98         48          158         29         20         10 
 
Total                           260            **         **         **        36          **         **        40          **         **         8         29         23          222         38         27         11 
 
Daily/ most days                 24            **         **         **         9          **         **         5          **         **         --         3j         2           20          4          2          2 
                                  9%           **         **         **        24%         **         **        13%         **         **         -%        10%        11%           9%        12%         8%        20% 
 
Weekly/ most weeks               34            **         **         **         -          **         **         9          **         **         1          8++        5           28          5          4          1 
                                 13%           **         **         **         -%         **         **        21%         **         **        14%        26%        22%          13%        14%        15%        11% 
 
Monthly/ most months             39            **         **         **         6          **         **         8          **         **         2+         7          4           32          8          7          1 
                                 15%           **         **         **        17%         **         **        21%         **         **        28%        23%        18%          14%        20%        25%         8% 
 
Less often than 
once a month                    140            **         **         **        20          **         **        15          **         **         4         11-        10          123         17         11          6 
                                 54%           **         **         **        54%         **         **        37%         **         **        55%        39%        43%          55%        46%        40%        59% 
 
(Prefer not to answer)            2            **         **         **         -          **         **         -          **         **         -          -          -            2          -          -          - 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                     21            **         **         **         2          **         **         3          **         **         *          *-         1           18          3          3          * 
                                  8%           **         **         **         5%         **         **         8%         **         **         2%         1%         6%           8%         9%        11%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 226 (continuation) 
<C5> How often do you experience Scams / fraud when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          132         40         96         23          **          62        180          151        119         47         24           83        140         93          ** 
 
Effective sample size           187           84         20         54         13          **          33        102           93         69         25         12           57         74         56          ** 
 
Total                           260          112         29         75         18          **          45        132          127         95         37         17           89         94         77          ** 
 
Daily/ most days                 24           11          2          6          2          **           4         13           16          4          4          3           10          5          9          ** 
                                  9%          10%         7%         8%        11%         **           9%        10%          13%         4%        11%        20%          12%         5%        12%         ** 
 
Weekly/ most weeks               34           18          1         11          4          **           9         19           14         14          6          5           11         13          9          ** 
                                 13%          16%         3%        15%        20%         **          20%        14%          11%        15%        15%        26%          13%        14%        12%         ** 
 
Monthly/ most months             39           20          8          6          3          **          10         17           26         10          4          1            7         12         20++A       ** 
                                 15%          17%        28%         8%        15%         **          21%        13%          20%        10%        10%         7%           8%        13%        26%         ** 
 
Less often than 
once a month                    140           53         14         48         10          **          16-        77a          61         57         22          6           50         56         34          ** 
                                 54%          47%        49%        63%        54%         **          36%        58%          48%        59%        59%        34%          56%        60%        44%         ** 
 
(Prefer not to answer)            2            -          -          -          -          **           -          -            2          -          -          -            -          2          -          ** 
                                  1%           -%         -%         -%         -%         **           -%         -%           1%         -%         -%         -%           -%         2%         -%         ** 
 
(Don't know)                     21           11          4          4          -          **           6          7            9         11          2          2           10          6          5          ** 
                                  8%          10%        14%         6%         -%         **          14%         5%           7%        11%         5%        12%          11%         6%         7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 226 (continuation) 
<C5> How often do you experience Scams / fraud when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          293        285        142        175          **         317        262        263        317          -          317        232        253        317          - 
 
Effective sample size           187          169        163         88        105          **         187        153        153        187          -          187        134        146        187          - 
 
Total                           260          230        222        120        138          **         260        210        213        260          -          260        182        197        260          - 
 
Daily/ most days                 24           16         16         12         14          **          24         20         24         24          -           24         20         23+        24          - 
                                  9%           7%         7%        10%        10%         **           9%         9%        11%         9%         -%           9%        11%        12%         9%         -% 
 
Weekly/ most weeks               34           31         30         13         16          **          34         29         25         34          -           34         26         30         34          - 
                                 13%          14%        14%        11%        12%         **          13%        14%        12%        13%         -%          13%        14%        15%        13%         -% 
 
Monthly/ most months             39           35         31         21         25          **          39         31         35         39          -           39         27         31         39          - 
                                 15%          15%        14%        17%        18%         **          15%        15%        16%        15%         -%          15%        15%        16%        15%         -% 
 
Less often than 
once a month                    140          128        126         57         67          **         140        108        107        140          -          140         87-        91--      140          - 
                                 54%          56%        57%        47%        48%         **          54%        52%        50%        54%         -%          54%        48%        46%        54%         -% 
 
(Prefer not to answer)            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
(Don't know)                     21           18         16         16+        15          **          21         20         20         21          -           21         19         20         21          - 
                                  8%           8%         7%        14%        11%         **           8%         9%         9%         8%         -%           8%        11%        10%         8%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 226 (continuation) 
<C5> How often do you experience Scams / fraud when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          121        189          213        246        204        130        219          153        105         38         21          161        104         28         24 
 
Effective sample size           187           65        116          124        143        119         78        124           83         66         26         12           92         64         17         14 
 
Total                           260           82        169          166        193        163        110        170          117         92         37         15          134         87         20         19 
 
Daily/ most days                 24           13+b       11           17         20         13         14         15            4-        11          5          4            6-        10          5          3 
                                  9%          16%         7%          10%        10%         8%        12%         9%           4%        12%        13%        24%           5%        11%        23%        18% 
 
Weekly/ most weeks               34           11         23           15         21         18         13         20           17         11          5          1           17         11          3          3 
                                 13%          13%        13%           9%        11%        11%        12%        12%          14%        12%        12%         8%          13%        13%        14%        14% 
 
Monthly/ most months             39           16         23           22         29         21         20         28           17         13          4          5           23         11          2          3 
                                 15%          20%        14%          13%        15%        13%        18%        17%          14%        14%        11%        35%          17%        13%         9%        16% 
 
Less often than 
once a month                    140           37         97           95        106         92         56         94           69         46         20          5           74         48          8         10 
                                 54%          45%        58%          57%        55%        56%        51%        55%          59%        51%        55%        32%          56%        55%        37%        52% 
 
(Prefer not to answer)            2            -          2            2          2          2          2          2            2          -          -          -            2          -          -          - 
                                  1%           -%         1%           1%         1%         1%         2%         1%           1%         -%         -%         -%           1%         -%         -%         -% 
 
(Don't know)                     21            4         13           15         17         17          6         11            9          9          3          -           12          7          3          - 
                                  8%           5%         8%           9%         9%        10%         5%         6%           8%        10%         9%         -%           9%         8%        16%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 226 (continuation) 
<C5> How often do you experience Scams / fraud when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  317            ** 
 
Effective sample size           187            ** 
 
Total                           260            ** 
 
Daily/ most days                 24            ** 
                                  9%           ** 
 
Weekly/ most weeks               34            ** 
                                 13%           ** 
 
Monthly/ most months             39            ** 
                                 15%           ** 
 
Less often than 
once a month                    140            ** 
                                 54%           ** 
 
(Prefer not to answer)            2            ** 
                                  1%           ** 
 
(Don't know)                     21            ** 
                                  8%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 226 (continuation) 
<C5> How often do you experience Scams / fraud when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          204        190        216        105        245        205        152        111         74         45        188         59 
 
Effective sample size           187          115        110        125         60        142        122         89         65         40         24        106         31 
 
Total                           260          156        151        170         79        190        169        120         89         46         27        146         40 
 
Daily/ most days                 24           16         19         14         12         20         16         11          7          4          *         17          5 
                                  9%          10%        13%         8%        15%        11%        10%         9%         8%         9%         2%        11%        13% 
 
Weekly/ most weeks               34           16         19         19          7         23         25         18         11          7          5         17          5 
                                 13%          10%        13%        11%         8%        12%        15%        15%        12%        16%        18%        12%        12% 
 
Monthly/ most months             39           28         25         26         15         26         27         16         19         12+ef       8         26          5 
                                 15%          18%        16%        15%        19%        14%        16%        13%        21%        27%        30%        18%        12% 
 
Less often than 
once a month                    140           78         70-        95h        32-        97         83         63         46         17-        13         71         21 
                                 54%          50%        47%        56%        41%        51%        49%        53%        51%        38%        46%        49%        54% 
 
(Prefer not to answer)            2            2          -          2          -          2          2          -          -          2+b        -          2          - 
                                  1%           1%         -%         1%         -%         1%         1%         -%         -%         4%         -%         1%         -% 
 
(Don't know)                     21           16         18+        14         13++       21+        17         12          7          3          1         14          3 
                                  8%          11%        12%         8%        17%        11%        10%        10%         8%         7%         5%         9%         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 226 (continuation) 
<C5> How often do you experience Scams / fraud when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          251        134         88         72        230        119        189         64         71         47         27        206        236          **        48          ** 
 
Effective sample size           187          147         72         51         39        137         67        113         35         39         25         15        123        136          **        31          ** 
 
Total                           260          196         83         73         47        191         98        156         48         51         36         20        170        182          **        46          ** 
 
Daily/ most days                 24           19          7          9          3         18         11         19         10+i        2          2          4         19         18          **         7          ** 
                                  9%          10%         8%        12%         6%         9%        12%        12%        20%         3%         6%        17%        11%        10%         **        15%         ** 
 
Weekly/ most weeks               34           28          9          5          8         29          7         22          4          4          4          *         23         23          **         4          ** 
                                 13%          14%        11%         6%        17%        15%         7%        14%         8%         8%        12%         1%        14%        13%         **         9%         ** 
 
Monthly/ most months             39           33         16         17h         6         31         20         24          3         11h         3          7         25         27          **         8          ** 
                                 15%          17%        20%        23%        13%        16%        20%        15%         6%        22%        10%        34%        15%        15%         **        18%         ** 
 
Less often than 
once a month                    140           97-        44         37         30         97         53         75         27         32         21         10         89         96          **        21          ** 
                                 54%          50%        53%        51%        63%        51%        54%        48%        55%        63%        59%        48%        53%        53%         **        46%         ** 
 
(Prefer not to answer)            2            -          -          2          -          2          -          -          -          -          -          -          -          2          **         -          ** 
                                  1%           -%         -%         2%         -%         1%         -%         -%         -%         -%         -%         -%         -%         1%         **         -%         ** 
 
(Don't know)                     21           19          7          4          *         15          7         15          5          2          5          -         14         15          **         5          ** 
                                  8%          10%         8%         5%         1%         8%         7%        10%        11%         3%        14%         -%         8%         8%         **        12%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 226 (continuation) 
<C5> How often do you experience Scams / fraud when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  317          196          **         ** 
 
Effective sample size           187          113          **         ** 
 
Total                           260          143          **         ** 
 
Daily/ most days                 24           16          **         ** 
                                  9%          11%         **         ** 
 
Weekly/ most weeks               34           21          **         ** 
                                 13%          15%         **         ** 
 
Monthly/ most months             39           23          **         ** 
                                 15%          16%         **         ** 
 
Less often than 
once a month                    140           69          **         ** 
                                 54%          48%         **         ** 
 
(Prefer not to answer)            2            -          **         ** 
                                  1%           -%         **         ** 
 
(Don't know)                     21           15          **         ** 
                                  8%          10%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 227 
<C6> What impact has this had on you.... Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          153        164           35         61         57         51         50         49          **          96        108        113           70        104         66         77 
 
Effective sample                187           90         97           20         37         37         30         31         27          **          57         67         65           47         59         41         40 
 
Total                           260          127        133           21         49         50         43         45         36          **          70         93         97           68         82         52         59 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         16            9          7            3          4          *          8++Ce      *          *          **           7c         8c         1-           3          8          *          5 
                                  6%           7%         5%          16%         8%         *%        18%         1%         1%         **          11%         9%         1%           5%        10%         1%         8% 
 
2                  (2.0)         11            7          4            2          2          2          *          2          2          **           4          2          4            -          6          3          2 
                                  4%           5%         3%          12%         4%         5%         *%         4%         6%         **           6%         3%         4%           -%         7%         6%         3% 
 
3                  (3.0)         23           14         10            3          1          2          5          8+b        4          **           4          7         13            9c        10          1          3 
                                  9%          11%         7%          12%         3%         5%        11%        19%        12%         **           6%         7%        13%          14%        12%         2%         6% 
 
4                  (4.0)         47           27         21            3          9         12          4         10          7          **          12         16         20            6-        15         13a        13 
                                 18%          21%        15%          15%        18%        24%         9%        23%        20%         **          17%        17%        20%           9%        18%        26%        22% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        148           60-        88+a          9         30         30         25         20         22          **          39         55         54           45         41         31         32 
                                 57%          48%        66%          45%        61%        60%        58%        46%        61%         **          56%        59%        56%          65%        50%        59%        55% 
 
It has had 
no impact                        11            9          2            -          3          2          -          3          -          **           3          2          6            3          2          4          2 
                                  4%           7%         1%           -%         6%         4%         -%         8%         -%         **           4%         2%         6%           5%         3%         7%         3% 
 
Don't know                        2            2          -            -          -          2+         -          -          -          **           -          2          -            -          -          -          2+ 
                                  1%           1%         -%           -%         -%         3%         -%         -%         -%         **           -%         2%         -%           -%         -%         -%         3% 
 
Refused                           2            -          2            -          -          -          2+         -          -          **           -          2          -            2          -          -          - 
                                  1%           -%         1%           -%         -%         -%         4%         -%         -%         **           -%         2%         -%           2%         -%         -%         -% 
 
Net: low impact                  50           29         21            8          7          5         12c        11          7          **          16         17         18           13         23+c        4-        10 
                                 19%          23%        16%          40%        15%         9%        29%        24%        19%         **          22%        19%        18%          18%        29%         8%        17% 
 
Net: High impact                196           87-       108+a         13         38         42         29         31         29          **          51         71         74           50         56         44         45 
                                 75%          69%        81%          60%        79%        84%        67%        69%        81%         **          73%        76%        76%          74%        69%        85%        77% 
 
Mean Score                      4.2          4.1        4.4          3.6-       4.3        4.5A       3.9        4.2        4.3          **         4.1        4.2        4.3          4.4        4.0-       4.5b       4.2 
                                                                                                                                         a 
Standard deviation             1.19         1.26       1.12         1.56       1.27        .84       1.58        .99        .99          **        1.39       1.26        .94         1.09       1.36        .88       1.24 
Standard error                  .09          .14        .11          .35        .21        .14        .29        .18        .19          **         .19        .16        .12          .16        .18        .14        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 227 (continuation) 
<C6> What impact has this had on you.... Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  317          174        143           36         52         52        104        211          296          ** 
 
Effective sample                187          106         81           23         29         30         63        122          171          ** 
 
Total                           260          150        110           32         38         40         85        172          235          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         16           11          5            3          2          3          6         10           16          ** 
                                  6%           7%         5%           8%         4%         9%         7%         6%           7%         ** 
 
2                  (2.0)         11            6          5            2          *          2          5          6           11          ** 
                                  4%           4%         4%           5%         1%         6%         5%         4%           5%         ** 
 
3                  (3.0)         23           19+b        4-           3          1          1          3         19           22          ** 
                                  9%          13%         4%           9%         3%         2%         4%        11%           9%         ** 
 
4                  (4.0)         47           21         26            5         13          8         19         28           42          ** 
                                 18%          14%        24%          17%        33%        19%        22%        17%          18%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        148           86         63           16         17         22         46        102          130          ** 
                                 57%          57%        57%          51%        46%        55%        54%        60%          55%         ** 
 
It has had 
no impact                        11            6          5            3          3          2          5          6           11          ** 
                                  4%           4%         5%           9%         9%         5%         6%         4%           5%         ** 
 
Don't know                        2            -          2            -          2          2++e       2          -            2          ** 
                                  1%           -%         2%           -%         4%         4%         2%         -%           1%         ** 
 
Refused                           2            2          -            -          -          -          -          -            2          ** 
                                  1%           1%         -%           -%         -%         -%         -%         -%           1%         ** 
 
Net: low impact                  50           36         14            7          3          7         14         35           49          ** 
                                 19%          24%        13%          22%         8%        17%        16%        20%          21%         ** 
 
Net: High impact                196          106         89           22         30         30         65        130          172          ** 
                                 75%          71%        81%          68%        79%        75%        76%        76%          73%         ** 
 
Mean Score                      4.2          4.2        4.3          4.1        4.3        4.2        4.2        4.2          4.2          ** 
Standard deviation             1.19         1.26       1.09         1.33        .97       1.32       1.24       1.18         1.24          ** 
Standard error                  .09          .13        .12          .29        .19        .25        .16        .11          .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 227 (continuation) 
<C6> What impact has this had on you.... Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317            **         **         **        21          **         **        24          **         **        46        103         48          260         57         35         22 
 
Effective sample                187            **         **         **        21          **         **        24          **         **        46         98         48          158         29         20         10 
 
Total                           260            **         **         **        36          **         **        40          **         **         8         29         23          222         38         27         11 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         16            **         **         **         2          **         **         4          **         **         *          *          1           15          2          1          * 
                                  6%           **         **         **         6%         **         **         9%         **         **         2%         1%         6%           7%         5%         5%         4% 
 
2                  (2.0)         11            **         **         **         4          **         **         -          **         **         *          1          1            9          2          2          - 
                                  4%           **         **         **        10%         **         **         -%         **         **         4%         2%         4%           4%         5%         7%         -% 
 
3                  (3.0)         23            **         **         **         2          **         **         6          **         **         1          3          3           21          3          2          1 
                                  9%           **         **         **         5%         **         **        16%         **         **        17%         9%        12%           9%         7%         7%         7% 
 
4                  (4.0)         47            **         **         **         6          **         **         5          **         **         3++Kl      2--        4k          40          7          5          2 
                                 18%           **         **         **        17%         **         **        13%         **         **        34%         6%        17%          18%        19%        20%        15% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        148            **         **         **        21          **         **        22          **         **         3         24++JL     13          125         23         15          8 
                                 57%           **         **         **        57%         **         **        54%         **         **        42%        82%        58%          56%        61%        55%        74% 
 
It has had 
no impact                        11            **         **         **         2          **         **         3          **         **         -          -          1            9          2          2          - 
                                  4%           **         **         **         5%         **         **         8%         **         **         -%         -%         2%           4%         4%         6%         -% 
 
Don't know                        2            **         **         **         -          **         **         -          **         **         -          -          -            2          -          -          - 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           1%         -%         -%         -% 
 
Refused                           2            **         **         **         -          **         **         -          **         **         -          -          -            2          -          -          - 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           1%         -%         -%         -% 
 
Net: low impact                  50            **         **         **         7          **         **        10          **         **         2          3          5           44          6          5          1 
                                 19%           **         **         **        20%         **         **        25%         **         **        23%        12%        23%          20%        17%        19%        11% 
 
Net: High impact                196            **         **         **        27          **         **        27          **         **         6         26++       17          165         30         21         10 
                                 75%           **         **         **        75%         **         **        67%         **         **        77%        88%        75%          74%        79%        75%        89% 
 
Mean Score                      4.2            **         **         **       4.2          **         **       4.1          **         **       4.1        4.7++cgJL  4.2          4.2        4.3        4.2        4.5 
                                                                                                                                      cj 
Standard deviation             1.19            **         **         **      1.28          **         **      1.29          **         **      1.04        .82       1.23         1.21       1.14       1.19       1.00 
Standard error                  .09            **         **         **       .29          **         **       .28          **         **       .15        .08        .18          .10        .21        .27        .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 227 (continuation) 
<C6> What impact has this had on you.... Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          132         40         96         23          **          62        180          151        119         47         24           83        140         93          ** 
 
Effective sample                187           84         20         54         13          **          33        102           93         69         25         12           57         74         56          ** 
 
Total                           260          112         29         75         18          **          45        132          127         95         37         17           89         94         77          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         16            7          2          5          2          **           4         10           10          6          -          -            3          2         12++aB      ** 
                                  6%           6%         6%         6%         8%         **           9%         7%           8%         6%         -%         -%           3%         2%        15%         ** 
 
2                  (2.0)         11            7          2          2          -          **           -          7            6          2          2          2            4          1          6          ** 
                                  4%           6%         7%         2%         -%         **           -%         5%           5%         2%         6%        11%           4%         1%         8%         ** 
 
3                  (3.0)         23            8          5          7          4          **           3         14            6-        13a         5          *            5         12          6          ** 
                                  9%           7%        16%         9%        21%         **           6%        11%           5%        13%        13%         2%           5%        13%         8%         ** 
 
4                  (4.0)         47           23          4         12          2          **           6         25           23         15          9          4           15         22         10          ** 
                                 18%          20%        13%        15%        12%         **          12%        19%          18%        16%        23%        25%          17%        24%        13%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        148           64         13         47         11          **          28         68           75         51         22         11           59         51         38          ** 
                                 57%          57%        44%        62%        59%         **          63%        51%          59%        54%        58%        62%          67%        54%        50%         ** 
 
It has had 
no impact                        11            5          4          2          -          **           4          7            3          8          -          -            2          4          5          ** 
                                  4%           4%        14%         3%         -%         **           9%         5%           3%         8%         -%         -%           2%         4%         6%         ** 
 
Don't know                        2            -          -          2          -          **           -          2            2          -          -          -            2          -          -          ** 
                                  1%           -%         -%         2%         -%         **           -%         1%           1%         -%         -%         -%           2%         -%         -%         ** 
 
Refused                           2            -          -          -          -          **           -          -            2          -          -          -            -          2          -          ** 
                                  1%           -%         -%         -%         -%         **           -%         -%           1%         -%         -%         -%           -%         2%         -%         ** 
 
Net: low impact                  50           21          8         13          5          **           7         31           22         21          7          2           11         15         24++ab      ** 
                                 19%          19%        29%        17%        29%         **          15%        23%          17%        22%        19%        12%          12%        16%        32%         ** 
 
Net: High impact                196           86         17         59         13          **          34         93           98         67         30         15           74+C       73         48--        ** 
                                 75%          77%        57%        78%        71%         **          76%        71%          77%        70%        81%        88%          84%        78%        62%         ** 
 
Mean Score                      4.2          4.2        4.0        4.3        4.1          **         4.3        4.1          4.2        4.2        4.3        4.4          4.5+C      4.3c       3.8--        ** 
Standard deviation             1.19         1.20       1.30       1.16       1.27          **        1.28       1.26         1.27       1.20        .94        .99          .99        .92       1.55          ** 
Standard error                  .09          .13        .31        .16        .35          **         .23        .13          .13        .15        .19        .28          .13        .11        .21          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 227 (continuation) 
<C6> What impact has this had on you.... Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          293        285        142        175          **         317        262        263        317          -          317        232        253        317          - 
 
Effective sample                187          169        163         88        105          **         187        153        153        187          -          187        134        146        187          - 
 
Total                           260          230        222        120        138          **         260        210        213        260          -          260        182        197        260          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         16           16         16          9         12          **          16         13         13         16          -           16         13         11         16          - 
                                  6%           7%         7%         8%         9%         **           6%         6%         6%         6%         -%           6%         7%         6%         6%         -% 
 
2                  (2.0)         11            9          7          6          7          **          11          7          9         11          -           11          8         10         11          - 
                                  4%           4%         3%         5%         5%         **           4%         3%         4%         4%         -%           4%         5%         5%         4%         -% 
 
3                  (3.0)         23           19         17          5-         8          **          23         22         19         23          -           23         18         19         23          - 
                                  9%           8%         8%         4%         5%         **           9%        10%         9%         9%         -%           9%        10%        10%         9%         -% 
 
4                  (4.0)         47           42         40         23         25          **          47         34         34         47          -           47         27         31         47          - 
                                 18%          18%        18%        19%        18%         **          18%        16%        16%        18%         -%          18%        15%        16%        18%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        148          129        127         64         72          **         148        120        123        148          -          148        103        112        148          - 
                                 57%          56%        57%        53%        52%         **          57%        57%        58%        57%         -%          57%        57%        57%        57%         -% 
 
It has had 
no impact                        11           11         11          9+        11++        **          11         11         11         11          -           11          9          9         11          - 
                                  4%           5%         5%         8%         8%         **           4%         5%         5%         4%         -%           4%         5%         5%         4%         -% 
 
Don't know                        2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Refused                           2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Net: low impact                  50           45         41         20         27          **          50         42         41         50          -           50         39         41         50          - 
                                 19%          19%        18%        17%        19%         **          19%        20%        19%        19%         -%          19%        22%        21%        19%         -% 
 
Net: High impact                196          171        166         87         98          **         196        154        158        196          -          196        130        142        196          - 
                                 75%          74%        75%        72%        70%         **          75%        73%        74%        75%         -%          75%        72%        72%        75%         -% 
 
Mean Score                      4.2          4.2        4.2        4.2        4.1          **         4.2        4.2        4.2        4.2          -          4.2        4.2        4.2        4.2          - 
Standard deviation             1.19         1.23       1.23       1.28       1.33          **        1.19       1.20       1.20       1.19          -         1.19       1.25       1.21       1.19          - 
Standard error                  .09          .10        .10        .14        .13          **         .09        .10        .10        .09          -          .09        .11        .10        .09          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 227 (continuation) 
<C6> What impact has this had on you.... Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          121        189          213        246        204        130        219          153        105         38         21          161        104         28         24 
 
Effective sample                187           65        116          124        143        119         78        124           83         66         26         12           92         64         17         14 
 
Total                           260           82        169          166        193        163        110        170          117         92         37         15          134         87         20         19 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         16            8          8            7         11         10          9          7            3-         6          2          6            5          7          -          4 
                                  6%          10%         5%           4%         6%         6%         8%         4%           2%         7%         4%        39%           4%         8%         -%        24% 
 
2                  (2.0)         11            *         11+           6          8          6          2          6            2          4          4          1            6          4          -          1 
                                  4%           *%         6%           4%         4%         4%         2%         4%           2%         4%        10%         7%           4%         5%         -%         4% 
 
3                  (3.0)         23            8         12           11         12-        13          5         11           12          5          7          -           15          4          4          1 
                                  9%          10%         7%           7%         6%         8%         5%         6%          10%         5%        18%         -%          11%         4%        20%         4% 
 
4                  (4.0)         47           10         37+          21-        28-        18--       14         28           23         14          8          2           35++b      11          1          * 
                                 18%          12%        22%          13%        15%        11%        12%        17%          20%        15%        21%        16%          26%        13%         3%         3% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        148           51         91          111++      124++      108++       75+       110++         69         61         14          6           65-        55         16         12 
                                 57%          63%        54%          67%        64%        66%        68%        65%          59%        66%        37%        39%          49%        63%        77%        66% 
 
It has had 
no impact                        11            2          9            6          6          6          3          4            5          2          4          -            5          6          -          - 
                                  4%           3%         5%           4%         3%         4%         3%         2%           4%         2%        10%         -%           4%         6%         -%         -% 
 
Don't know                        2            2          -            2          2          -          -          2            2          -          -          -            2          -          -          - 
                                  1%           2%         -%           1%         1%         -%         -%         1%           1%         -%         -%         -%           1%         -%         -%         -% 
 
Refused                           2            -          2            2          2          2          2          2            2          -          -          -            2          -          -          - 
                                  1%           -%         1%           1%         1%         1%         2%         1%           1%         -%         -%         -%           1%         -%         -%         -% 
 
Net: low impact                  50           16         31           24-        32         29         17         24-          17         15         12          7           25         15          4          6 
                                 19%          20%        18%          14%        16%        18%        15%        14%          14%        16%        32%        46%          19%        18%        20%        31% 
 
Net: High impact                196           61        128          132        152        126         89        139++         92         75         21          8          100         66         16         13 
                                 75%          75%        76%          80%        79%        77%        80%        82%          78%        81%        58%        54%          75%        76%        80%        69% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 227 (continuation) 
<C6> What impact has this had on you.... Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          121        189          213        246        204        130        219          153        105         38         21          161        104         28         24 
 
Effective sample                187           65        116          124        143        119         78        124           83         66         26         12           92         64         17         14 
 
Total                           260           82        169          166        193        163        110        170          117         92         37         15          134         87         20         19 
 
Mean Score                      4.2          4.2        4.2          4.4++      4.3+       4.3        4.4        4.4++        4.4cD      4.3D       3.8        3.1--        4.2        4.3        4.6        3.8 
Standard deviation             1.19         1.31       1.15         1.07       1.16       1.18       1.24       1.06          .95       1.20       1.22       1.89         1.06       1.30        .82       1.77 
Standard error                  .09          .17        .11          .10        .10        .11        .14        .10          .11        .15        .25        .54          .11        .17        .20        .46 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 227 (continuation) 
<C6> What impact has this had on you.... Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  317            ** 
 
Effective sample                187            ** 
 
Total                           260            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         16            ** 
                                  6%           ** 
 
2                  (2.0)         11            ** 
                                  4%           ** 
 
3                  (3.0)         23            ** 
                                  9%           ** 
 
4                  (4.0)         47            ** 
                                 18%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        148            ** 
                                 57%           ** 
 
It has had 
no impact                        11            ** 
                                  4%           ** 
 
Don't know                        2            ** 
                                  1%           ** 
 
Refused                           2            ** 
                                  1%           ** 
 
Net: low impact                  50            ** 
                                 19%           ** 
 
Net: High impact                196            ** 
                                 75%           ** 
 
Mean Score                      4.2            ** 
Standard deviation             1.19            ** 
Standard error                  .09            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 227 (continuation) 
<C6> What impact has this had on you.... Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          204        190        216        105        245        205        152        111         74         45        188         59 
 
Effective sample                187          115        110        125         60        142        122         89         65         40         24        106         31 
 
Total                           260          156        151        170         79        190        169        120         89         46         27        146         40 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         16           13         15+        12          8         15         16+        12+        10          6+         3         14+         3 
                                  6%           8%        10%         7%        10%         8%         9%        10%        11%        14%        12%        10%         9% 
 
2                  (2.0)         11            7          8          7          5         11          6          6          2          2          -          7          2 
                                  4%           4%         5%         4%         6%         6%         3%         5%         2%         4%         -%         5%         5% 
 
3                  (3.0)         23           15         12         13          7         19         18         11         10          3          *         10          2 
                                  9%           9%         8%         7%         9%        10%        11%        10%        12%         7%         2%         7%         6% 
 
4                  (4.0)         47           14--       23         19--       10         35a        29         22a         8-         9          3         23          9a 
                                 18%           9%        15%        11%        13%        19%        17%        19%         9%        19%        10%        15%        22% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        148           95         82        108+f       42         97-        94         58-        53         22         21         78         21 
                                 57%          61%        54%        63%        54%        51%        56%        48%        60%        48%        76%        54%        54% 
 
It has had 
no impact                        11            9e         9e         8          5          9          2--        9+e        6e         2          -         11+e        2 
                                  4%           6%         6%         5%         6%         5%         1%         7%         6%         4%         -%         7%         5% 
 
Don't know                        2            2          2          2          2          2          2          2          -          -          -          2          - 
                                  1%           1%         1%         1%         2%         1%         1%         1%         -%         -%         -%         1%         -% 
 
Refused                           2            2          -          2          -          2          2          -          -          2+b        -          2          - 
                                  1%           1%         -%         1%         -%         1%         1%         -%         -%         4%         -%         1%         -% 
 
Net: low impact                  50           34         35         32         20         45+        40+        30         22         11          4         31          8 
                                 19%          22%        23%        19%        25%        24%        24%        25%        25%        25%        14%        21%        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 227 (continuation) 
<C6> What impact has this had on you.... Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          204        190        216        105        245        205        152        111         74         45        188         59 
 
Effective sample                187          115        110        125         60        142        122         89         65         40         24        106         31 
 
Total                           260          156        151        170         79        190        169        120         89         46         27        146         40 
 
Net: High impact                196          109-       105-       127         53        133--      123         80-        61         31         23        101-        30 
                                 75%          70%        69%        74%        67%        70%        73%        67%        69%        67%        86%        69%        76% 
 
Mean Score                      4.2          4.2        4.1-       4.3        4.0        4.1--      4.1        4.0-       4.1        3.9        4.4        4.1        4.1 
Standard deviation             1.19         1.32       1.37       1.25       1.39       1.29       1.30       1.37       1.38       1.47       1.34       1.36       1.29 
Standard error                  .09          .13        .13        .11        .18        .11        .12        .15        .18        .24        .27        .14        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 227 (continuation) 
<C6> What impact has this had on you.... Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          251        134         88         72        230        119        189         64         71         47         27        206        236          **        48          ** 
 
Effective sample                187          147         72         51         39        137         67        113         35         39         25         15        123        136          **        31          ** 
 
Total                           260          196         83         73         47        191         98        156         48         51         36         20        170        182          **        46          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         16           14          9+         7          3         14          8         13          4          5          -          3         14         12          **         2          ** 
                                  6%           7%        11%        10%         7%         7%         9%         8%         8%         9%         -%        15%         8%         7%         **         3%         ** 
 
2                  (2.0)         11            9          8+         2          4         10          2          8          3          2          1          *          8         11          **         2          ** 
                                  4%           5%         9%         3%         8%         5%         2%         5%         6%         5%         1%         1%         5%         6%         **         4%         ** 
 
3                  (3.0)         23           17          5          4          4         15         10         11          3          4          5          *         15         15          **         3          ** 
                                  9%           9%         6%         6%         9%         8%        10%         7%         6%         7%        12%         2%         9%         9%         **         7%         ** 
 
4                  (4.0)         47           33         13          9          9         34         11         29          6          9          8          4         21--       32          **         4          ** 
                                 18%          17%        15%        12%        19%        18%        11%        19%        13%        17%        22%        21%        12%        18%         **         8%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        148          113         47         41         27        106         57         85         29         28         21          9        100        101          **        30          ** 
                                 57%          57%        56%        56%        57%        55%        58%        54%        60%        54%        58%        43%        59%        55%         **        66%         ** 
 
It has had 
no impact                        11            9          --         7+Bd       -          9          7b         8          2          2          2          4         10b         7          **         5+Bd       ** 
                                  4%           4%         -%        10%         -%         5%         7%         5%         3%         4%         6%        18%         6%         4%         **        11%         ** 
 
Don't know                        2            2          2          -          -          2          2          2          2+         2+         -          -          2          2          **         -          ** 
                                  1%           1%         2%         -%         -%         1%         2%         1%         3%         3%         -%         -%         1%         1%         **         -%         ** 
 
Refused                           2            -          -          2          -          2          -          -          -          -          -          -          -          2          **         -          ** 
                                  1%           -%         -%         2%         -%         1%         -%         -%         -%         -%         -%         -%         -%         1%         **         -%         ** 
 
Net: low impact                  50           40         22         14         11         39         21         32         10         11          5          4         37         39          **         7          ** 
                                 19%          21%        27%        19%        24%        20%        21%        21%        20%        21%        14%        18%        22%        21%         **        15%         ** 
 
Net: High impact                196          145         59         50         36        139         68        114         35         36         29         13        120        133          **        34          ** 
                                 75%          74%        71%        69%        76%        73%        69%        73%        73%        72%        80%        64%        71%        73%         **        73%         ** 
 
Mean Score                      4.2          4.2        4.0-       4.2        4.1        4.2        4.2        4.1        4.2        4.1        4.5        3.9        4.2        4.2          **       4.4          ** 
Standard deviation             1.19         1.25       1.44       1.38       1.28       1.27       1.30       1.29       1.31       1.34        .79       1.55       1.31       1.25          **      1.09          ** 
Standard error                  .09          .11        .17        .20        .20        .11        .16        .12        .23        .22        .16        .42        .12        .11          **       .21          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3339 
Table 227 (continuation) 
<C6> What impact has this had on you.... Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  317          196          **         ** 
 
Effective sample                187          113          **         ** 
 
Total                           260          143          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)         16            8          **         ** 
                                  6%           6%         **         ** 
 
2                  (2.0)         11            9          **         ** 
                                  4%           6%         **         ** 
 
3                  (3.0)         23           13          **         ** 
                                  9%           9%         **         ** 
 
4                  (4.0)         47           27          **         ** 
                                 18%          19%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)        148           80          **         ** 
                                 57%          56%         **         ** 
 
It has had 
no impact                        11            5          **         ** 
                                  4%           3%         **         ** 
 
Don't know                        2            2          **         ** 
                                  1%           1%         **         ** 
 
Refused                           2            -          **         ** 
                                  1%           -%         **         ** 
 
Net: low impact                  50           30          **         ** 
                                 19%          21%         **         ** 
 
Net: High impact                196          107          **         ** 
                                 75%          75%         **         ** 
 
Mean Score                      4.2          4.2          **         ** 
Standard deviation             1.19         1.21          **         ** 
Standard error                  .09          .12          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          153        164           35         61         57         51         50         49          **          96        108        113           70        104         66         77 
 
Effective sample size           187           90         97           20         37         37         30         31         27          **          57         67         65           47         59         41         40 
 
Total                           260          127        133           21         49         50         43         45         36          **          70         93         97           68         82         52         59 
 
AOL ---- search engine            5            2          4            -          -          -          *          -          5          **           -          *          5+           2          -          2          2 
                                  2%           1%         3%           -%         -%         -%         *%         -%        15%         **           -%         *%         5%           3%         -%         3%         3% 
 
ASK.COM ---- 
search engine                     2            2          -            -          -          -          -          2+         -          **           -          -          2            2          -          -          - 
                                  1%           1%         -%           -%         -%         -%         -%         4%         -%         **           -%         -%         2%           3%         -%         -%         -% 
 
BING/MSN ---- 
search engine                     2            2          -            -          -          -          2+         -          -          **           -          2          -            -          -          2+         - 
                                  1%           1%         -%           -%         -%         -%         4%         -%         -%         **           -%         2%         -%           -%         -%         3%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              *            -          *            -          -          -          *          -          -          **           -          *          -            -          -          *          - 
                                  *%           -%         *%           -%         -%         -%         *%         -%         -%         **           -%         *%         -%           -%         -%         *%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            2          -            -          -          2+         -          -          -          **           -          2          -            2          -          -          - 
                                  1%           1%         -%           -%         -%         3%         -%         -%         -%         **           -%         2%         -%           2%         -%         -%         -% 
 
EMAIL                           118           58         61            5         23         24         25         18         20          **          28         49         42           29         42         20         28 
                                 46%          46%        46%          26%        46%        47%        58%        39%        56%         **          40%        52%        43%          43%        51%        39%        47% 
 
FACEBOOK ---- 
social media site/app            72           27         44            9         20+d       18          8         15          2          **          29++C      26         17-           9-        22         17a        23A 
                                 27%          21%        33%          41%        41%        35%        18%        33%         6%         **          41%        27%        17%          14%        27%        33%        39% 
 
FACEBOOK MESSENGER 
---- instant messenger           10            3          6            1          4          3          1          -          1          **           5c         4          1            *          4          2          4 
                                  4%           3%         5%           4%         8%         6%         3%         -%         1%         **           7%         5%         1%           1%         5%         3%         6% 
 
FACETIME ---- 
social media site/app             4            -          4            -          1          1          *          -          *          **           1          2          *            3+         -          *          * 
                                  1%           -%         3%           -%         3%         3%         1%         -%         1%         **           2%         2%         *%           4%         -%         1%         *% 
 
GOOGLE ---- 
search engine                    29           12         17            3          5          5          3          6          4          **           8          9         13            8          8          4          9 
                                 11%           9%        13%          15%        10%        10%         8%        13%        12%         **          12%         9%        13%          12%        10%         8%        15% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          -            -          -          *          -          -          -          **           -          *          -            -          -          -          * 
                                  *%           *%         -%           -%         -%         1%         -%         -%         -%         **           -%         *%         -%           -%         -%         -%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          153        164           35         61         57         51         50         49          **          96        108        113           70        104         66         77 
 
Effective sample size           187           90         97           20         37         37         30         31         27          **          57         67         65           47         59         41         40 
 
Total                           260          127        133           21         49         50         43         45         36          **          70         93         97           68         82         52         59 
 
INSTAGRAM ---- 
social media site/app            10            4          7            1          5          3          1          1          *          **           5          4          1            2          6          2          - 
                                  4%           3%         5%           3%         9%         6%         3%         2%         1%         **           7%         5%         1%           3%         8%         4%         -% 
 
LINKEDIN ---- 
social media site/app             *            -          *            -          -          -          *          -          -          **           -          *          -            -          -          *          - 
                                  *%           -%         *%           -%         -%         -%         1%         -%         -%         **           -%         *%         -%           -%         -%         1%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            1          *            -          1          -          -          -          -          **           1          -          -            -          *          -          1 
                                  *%           1%         *%           -%         2%         -%         -%         -%         -%         **           2%         -%         -%           -%         1%         -%         1% 
 
PINTEREST ---- 
social media site/app             *            *          -            -          -          -          -          *          -          **           -          -          *            -          *          -          - 
                                  *%           *%         -%           -%         -%         -%         -%         1%         -%         **           -%         -%         *%           -%         *%         -%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            -          2            -          -          -          2++        -          -          **           -          2          -            -          -          -          2+ 
                                  1%           -%         1%           -%         -%         -%         4%         -%         -%         **           -%         2%         -%           -%         -%         -%         3% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            3          *            *          *          1          2          *          -          **           *          2          *            *          2          *          * 
                                  1%           2%         *%           1%         *%         1%         4%         *%         -%         **           *%         3%         *%           *%         2%         1%         1% 
 
SNAPCHAT ---- 
instant messenger                 2            *          2            2          -          *          -          -          -          **           2          *          -            2          -          *          - 
                                  1%           *%         1%           8%         -%         1%         -%         -%         -%         **           2%         *%         -%           2%         -%         1%         -% 
 
STEAM ---- gaming                 *            *          -            -          -          *          -          -          -          **           -          *          -            -          -          *          - 
                                  *%           *%         -%           -%         -%         1%         -%         -%         -%         **           -%         *%         -%           -%         -%         1%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          -            -          -          -          -          -          -          **           -          -          2            -          -          2++        - 
                                  1%           2%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         2%           -%         -%         4%         -% 
 
TWITTER ---- social 
media site/app                    5            -          5            -          2          3+         -          *          -          **           2          3          *            3          2          -          * 
                                  2%           -%         4%           -%         3%         7%         -%         1%         -%         **           2%         4%         *%           4%         2%         -%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3342 
Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          153        164           35         61         57         51         50         49          **          96        108        113           70        104         66         77 
 
Effective sample size           187           90         97           20         37         37         30         31         27          **          57         67         65           47         59         41         40 
 
Total                           260          127        133           21         49         50         43         45         36          **          70         93         97           68         82         52         59 
 
VIMEO ---- video 
sharing site/app                  2            2          -            -          2+         -          -          -          -          **           2          -          -            -          -          -          2 
                                  1%           1%         -%           -%         3%         -%         -%         -%         -%         **           2%         -%         -%           -%         -%         -%         3% 
 
WHATSAPP ---- 
instant messenger                 5            2          3            *          2          1          2          -          -          **           2          3          -            1          4          -          - 
                                  2%           2%         2%           2%         3%         3%         4%         -%         -%         **           3%         4%         -%           2%         5%         -%         -% 
 
XBOX LIVE ---- gaming             *            *          -            *          -          -          -          -          -          **           *          -          -            -          -          -          * 
                                  *%           *%         -%           2%         -%         -%         -%         -%         -%         **           1%         -%         -%           -%         -%         -%         1% 
 
YAHOO ---- search engine          8            6          2            1          2          3          -          2          -          **           3          3          2            3          2          2          - 
                                  3%           5%         1%           4%         4%         7%         -%         4%         -%         **           4%         4%         2%           5%         3%         4%         -% 
 
YOUTUBE ---- video 
sharing site/app                  3            2          1            -          1          2          -          -          -          **           1          2          -            2          1          *          * 
                                  1%           2%         1%           -%         3%         4%         -%         -%         -%         **           2%         2%         -%           2%         1%         1%         *% 
 
Somewhere else 
(write in)                       16           10          7            1          *          2          2          6+b        2          **           1          4         12+a          7          3          3          4 
                                  6%           8%         5%           4%         1%         3%         4%        14%         6%         **           2%         4%        12%          10%         4%         6%         6% 
 
(Dont know / 
 Can't remember)                 39           19         20            3          6         11          3          4          7          **           9         14         16           14         12          9          4 
                                 15%          15%        15%          15%        12%        22%         8%         8%        21%         **          13%        16%        16%          21%        15%        17%         7% 
 
NET - Video 
Sharing Site or App               5            4          1            -          3+         2          -          -          -          **           3          2          -            2          1          *          2 
                                  2%           3%         1%           -%         6%         4%         -%         -%         -%         **           4%         2%         -%           2%         1%         1%         3% 
 
NET - Search Engine              38           18         21            3          7          7          5          6          7          **          10         12         16           10         10          9          9 
                                 15%          14%        15%          16%        14%        14%        12%        13%        21%         **          15%        13%        16%          15%        13%        18%        15% 
 
NET - Social 
Media Site or App                80           29-        51+a         10         24++D      19          8         15          2          **          35++bC     28         18--         16         24         17         23 
                                 31%          23%        39%          49%        50%        38%        19%        35%         6%         **          50%        30%        18%          23%        29%        34%        40% 
 
NET - Instant Messenger          16            6         10            3          6e         3          3          -          1          **           8+C        7c         1-           4          6          2          4 
                                  6%           5%         7%          14%        12%         7%         8%         -%         1%         **          12%         7%         1%           5%         8%         4%         6% 
 
NET - News Site or App            4            4          -            -          -          2          -          -          -          **           -          2          2            2          -          2          * 
                                  2%           3%         -%           -%         -%         4%         -%         -%         -%         **           -%         2%         2%           2%         -%         4%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3343 
Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          153        164           35         61         57         51         50         49          **          96        108        113           70        104         66         77 
 
Effective sample size           187           90         97           20         37         37         30         31         27          **          57         67         65           47         59         41         40 
 
Total                           260          127        133           21         49         50         43         45         36          **          70         93         97           68         82         52         59 
 
NET - Playing 
games on a site or app            3            1          2            *          -          *          2+         -          -          **           *          2          -            -          -          *          2+ 
                                  1%           1%         1%           2%         -%         1%         4%         -%         -%         **           1%         2%         -%           -%         -%         1%         4% 
 
NET - Email or 
another site or app             120           59         62            6         24         24         25         18         20          **          29         49         42           29         42         20         28 
                                 46%          46%        46%          27%        49%        48%        58%        39%        56%         **          42%        52%        43%          43%        52%        39%        48% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  317          174        143           36         52         52        104        211          296          ** 
 
Effective sample size           187          106         81           23         29         30         63        122          171          ** 
 
Total                           260          150        110           32         38         40         85        172          235          ** 
 
AOL ---- search engine            5            2          4            -          -          *          *          5            5          ** 
                                  2%           1%         3%           -%         -%         *%         *%         3%           2%         ** 
 
ASK.COM ---- 
search engine                     2            2          -            -          -          -          -          2            2          ** 
                                  1%           1%         -%           -%         -%         -%         -%         1%           1%         ** 
 
BING/MSN ---- 
search engine                     2            -          2            -          -          -          -          2            2          ** 
                                  1%           -%         1%           -%         -%         -%         -%         1%           1%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            -          *            -          -          *          *          -            *          ** 
                                  *%           -%         *%           -%         -%         *%         *%         -%           *%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            2          -            -          -          -          -          2            -          ** 
                                  1%           1%         -%           -%         -%         -%         -%         1%           -%         ** 
 
EMAIL                           118           71         48           13         18         23         41         77          112          ** 
                                 46%          47%        43%          40%        47%        58%        48%        45%          48%         ** 
 
FACEBOOK ---- 
social media site/app            72           32-        40+a         15         16         11         33+e       37-          62          ** 
                                 27%          21%        36%          47%        42%        28%        38%        22%          26%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           10            4          5            2          4          3          7+e        2-          10          ** 
                                  4%           3%         5%           8%        10%         7%         9%         1%           4%         ** 
 
FACETIME ---- 
social media site/app             4            3          1            -          -          -          -          4            1          ** 
                                  1%           2%         1%           -%         -%         -%         -%         2%           *%         ** 
 
GOOGLE ---- 
search engine                    29           17         13            3          6          1          8         21           23          ** 
                                 11%          11%        11%          10%        17%         2%        10%        12%          10%         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            -          *            -          -          -          -          *            *          ** 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  317          174        143           36         52         52        104        211          296          ** 
 
Effective sample size           187          106         81           23         29         30         63        122          171          ** 
 
Total                           260          150        110           32         38         40         85        172          235          ** 
 
INSTAGRAM ---- 
social media site/app            10            8          2            *          1          3          3          7            9          ** 
                                  4%           6%         2%           1%         3%         7%         4%         4%           4%         ** 
 
LINKEDIN ---- 
social media site/app             *            -          *            -          -          -          -          *            *          ** 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            *          1            *          -          -          *          1            1          ** 
                                  *%           *%         1%           1%         -%         -%         *%         1%           *%         ** 
 
PINTEREST ---- 
social media site/app             *            *          -            -          -          -          -          *            *          ** 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            -          2            -          -          -          -          2            2          ** 
                                  1%           -%         2%           -%         -%         -%         -%         1%           1%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            2          1            -          *          1          1          2            3          ** 
                                  1%           1%         1%           -%         1%         1%         1%         1%           1%         ** 
 
SNAPCHAT ---- 
instant messenger                 2            2          *            -          *          *          *          2            *          ** 
                                  1%           1%         *%           -%         1%         1%         *%         1%           *%         ** 
 
STEAM ---- gaming                 *            -          *            -          -          -          -          *            *          ** 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            -          2            -          -          -          -          2            2          ** 
                                  1%           -%         2%           -%         -%         -%         -%         1%           1%         ** 
 
TWITTER ---- social 
media site/app                    5            5          *            -          -          1          1          4            4          ** 
                                  2%           3%         *%           -%         -%         4%         2%         2%           2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  317          174        143           36         52         52        104        211          296          ** 
 
Effective sample size           187          106         81           23         29         30         63        122          171          ** 
 
Total                           260          150        110           32         38         40         85        172          235          ** 
 
VIMEO ---- video 
sharing site/app                  2            -          2            2          -          -          2          -            2          ** 
                                  1%           -%         1%           5%         -%         -%         2%         -%           1%         ** 
 
WHATSAPP ---- 
instant messenger                 5            5          -            -          -          3++e       3          2            2          ** 
                                  2%           4%         -%           -%         -%         8%         4%         1%           1%         ** 
 
XBOX LIVE ---- gaming             *            -          *            -          -          -          -          *            *          ** 
                                  *%           -%         *%           -%         -%         -%         -%         *%           *%         ** 
 
YAHOO ---- search engine          8            5          2            -          3          3e         5          3            4          ** 
                                  3%           4%         2%           -%         9%         8%         6%         2%           2%         ** 
 
YOUTUBE ---- video 
sharing site/app                  3            3          1            -          *          -          *          3            1          ** 
                                  1%           2%         1%           -%         1%         -%         *%         2%           *%         ** 
 
Somewhere else 
(write in)                       16           10          7            2          *          *          2         14           16          ** 
                                  6%           6%         6%           6%         *%         1%         2%         8%           7%         ** 
 
(Dont know / 
 Can't remember)                 39           26         13            5          6          7         14         23           39          ** 
                                 15%          18%        12%          15%        16%        18%        17%        13%          17%         ** 
 
NET - Video 
Sharing Site or App               5            3          2            2          *          -          2          3            2          ** 
                                  2%           2%         2%           5%         1%         -%         2%         2%           1%         ** 
 
NET - Search Engine              38           20         18            3          8          4         12         26           30          ** 
                                 15%          14%        16%          10%        22%        11%        14%        15%          13%         ** 
 
NET - Social 
Media Site or App                80           39         41           15         16         11         33         46           65          ** 
                                 31%          26%        37%          47%        42%        28%        38%        27%          28%         ** 
 
NET - Instant Messenger          16           10          6            2          4          5e        10+e        6-          11          ** 
                                  6%           7%         5%           8%        11%        13%        11%         4%           5%         ** 
 
NET - News Site or App            4            2          2            -          -          -          -          4            2          ** 
                                  2%           1%         2%           -%         -%         -%         -%         2%           1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  317          174        143           36         52         52        104        211          296          ** 
 
Effective sample size           187          106         81           23         29         30         63        122          171          ** 
 
Total                           260          150        110           32         38         40         85        172          235          ** 
 
NET - Playing 
games on a site or app            3            -          3            -          -          -          -          3            3          ** 
                                  1%           -%         2%           -%         -%         -%         -%         2%           1%         ** 
 
NET - Email or 
another site or app             120           71         49           13         18         23         42         78          113          ** 
                                 46%          48%        44%          41%        47%        58%        49%        46%          48%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317            **         **         **        21          **         **        24          **         **        46        103         48          260         57         35         22 
 
Effective sample size           187            **         **         **        21          **         **        24          **         **        46         98         48          158         29         20         10 
 
Total                           260            **         **         **        36          **         **        40          **         **         8         29         23          222         38         27         11 
 
AOL ---- search engine            5            **         **         **         2          **         **         -          **         **         *          -          -            4          2          2          - 
                                  2%           **         **         **         5%         **         **         -%         **         **         2%         -%         -%           2%         4%         6%         -% 
 
ASK.COM ---- 
search engine                     2            **         **         **         -          **         **         -          **         **         -          -          -            2          -          -          - 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           1%         -%         -%         -% 
 
BING/MSN ---- 
search engine                     2            **         **         **         -          **         **         -          **         **         -          -          -            2          -          -          - 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           1%         -%         -%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              *            **         **         **         -          **         **         -          **         **         *++        -          -            *          -          -          - 
                                  *%           **         **         **         -%         **         **         -%         **         **         2%         -%         -%           *%         -%         -%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            **         **         **         -          **         **         -          **         **         -          -          -            2          -          -          - 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           1%         -%         -%         -% 
 
EMAIL                           118            **         **         **        14          **         **        30          **         **         6++L      20++L      10           99         19         15          4 
                                 46%           **         **         **        38%         **         **        75%         **         **        81%        70%        45%          45%        50%        54%        38% 
 
FACEBOOK ---- 
social media site/app            72            **         **         **        13          **         **         6          **         **         2         11          8           64          8          6          2 
                                 27%           **         **         **        36%         **         **        16%         **         **        20%        36%        36%          29%        20%        22%        15% 
 
FACEBOOK MESSENGER 
---- instant messenger           10            **         **         **         3          **         **         -          **         **         -          3+         2+           8          2          1          * 
                                  4%           **         **         **         9%         **         **         -%         **         **         -%         9%        10%           3%         5%         5%         4% 
 
FACETIME ---- 
social media site/app             4            **         **         **         -          **         **         -          **         **         -          1          -            4          -          -          - 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         2%         -%           2%         -%         -%         -% 
 
GOOGLE ---- 
search engine                    29            **         **         **         4          **         **         -          **         **         *          3          2           24          6          4          2 
                                 11%           **         **         **        10%         **         **         -%         **         **         4%         9%        11%          11%        15%        13%        19% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            **         **         **         -          **         **         -          **         **         -          *+         -            *          -          -          - 
                                  *%           **         **         **         -%         **         **         -%         **         **         -%         1%         -%           *%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317            **         **         **        21          **         **        24          **         **        46        103         48          260         57         35         22 
 
Effective sample size           187            **         **         **        21          **         **        24          **         **        46         98         48          158         29         20         10 
 
Total                           260            **         **         **        36          **         **        40          **         **         8         29         23          222         38         27         11 
 
INSTAGRAM ---- 
social media site/app            10            **         **         **         1          **         **         -          **         **         -          5++JL      -            6          4          4          - 
                                  4%           **         **         **         4%         **         **         -%         **         **         -%        16%         -%           3%        10%        14%         -% 
 
LINKEDIN ---- 
social media site/app             *            **         **         **         -          **         **         -          **         **         -          -          *++          -          *          *          - 
                                  *%           **         **         **         -%         **         **         -%         **         **         -%         -%         2%           -%         1%         2%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            **         **         **         -          **         **         -          **         **         *          *          *            1          -          -          - 
                                  *%           **         **         **         -%         **         **         -%         **         **         2%         1%         2%           *%         -%         -%         -% 
 
PINTEREST ---- 
social media site/app             *            **         **         **         -          **         **         -          **         **         -          *+         -            *          -          -          - 
                                  *%           **         **         **         -%         **         **         -%         **         **         -%         1%         -%           *%         -%         -%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         **         **         -          **         **         -          **         **         -          -          -            2          -          -          - 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           1%         -%         -%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            **         **         **         -          **         **         2          **         **         1++KL      *          -            2          1          1          - 
                                  1%           **         **         **         -%         **         **         4%         **         **        11%         1%         -%           1%         2%         2%         -% 
 
SNAPCHAT ---- 
instant messenger                 2            **         **         **         -          **         **         -          **         **         -          *          -            2          *          *          - 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         1%         -%           1%         1%         1%         -% 
 
STEAM ---- gaming                 *            **         **         **         -          **         **         -          **         **         -          *++        -            *          -          -          - 
                                  *%           **         **         **         -%         **         **         -%         **         **         -%         1%         -%           *%         -%         -%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            **         **         **         -          **         **         -          **         **         -          -          -            2          -          -          - 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           1%         -%         -%         -% 
 
TWITTER ---- social 
media site/app                    5            **         **         **         1          **         **         -          **         **         -          -          1            2          3          3          - 
                                  2%           **         **         **         4%         **         **         -%         **         **         -%         -%         4%           1%         9%        13%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317            **         **         **        21          **         **        24          **         **        46        103         48          260         57         35         22 
 
Effective sample size           187            **         **         **        21          **         **        24          **         **        46         98         48          158         29         20         10 
 
Total                           260            **         **         **        36          **         **        40          **         **         8         29         23          222         38         27         11 
 
VIMEO ---- video 
sharing site/app                  2            **         **         **         -          **         **         -          **         **         -          -          -            2          -          -          - 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         -%         -%           1%         -%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 5            **         **         **         1          **         **         -          **         **         *          *          -            4          2          1          * 
                                  2%           **         **         **         4%         **         **         -%         **         **         4%         1%         -%           2%         4%         5%         1% 
 
XBOX LIVE ---- gaming             *            **         **         **         -          **         **         -          **         **         -          *+         -            *          -          -          - 
                                  *%           **         **         **         -%         **         **         -%         **         **         -%         1%         -%           *%         -%         -%         -% 
 
YAHOO ---- search engine          8            **         **         **         -          **         **         -          **         **         -          1          1            7          1          -          1 
                                  3%           **         **         **         -%         **         **         -%         **         **         -%         2%         2%           3%         1%         -%         5% 
 
YOUTUBE ---- video 
sharing site/app                  3            **         **         **         -          **         **         -          **         **         -          1          -            3          *          -          * 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         2%         -%           1%         1%         -%         2% 
 
Somewhere else 
(write in)                       16            **         **         **         -          **         **         5          **         **         1k         1          2           13          4          *          4 
                                  6%           **         **         **         -%         **         **        12%         **         **        13%         4%        11%           6%        10%         1%        32% 
 
(Dont know / 
 Can't remember)                 39            **         **         **         9          **         **         3          **         **         *-         2-         *-          35          4          4          - 
                                 15%           **         **         **        25%         **         **         8%         **         **         2%         7%         2%          16%        10%        14%         -% 
 
NET - Video 
Sharing Site or App               5            **         **         **         -          **         **         -          **         **         -          1          -            5          *          -          * 
                                  2%           **         **         **         -%         **         **         -%         **         **         -%         2%         -%           2%         1%         -%         2% 
 
NET - Search Engine              38            **         **         **         5          **         **         -          **         **         *          3          2           31          7          5          2 
                                 15%           **         **         **        14%         **         **         -%         **         **         6%        11%        11%          14%        19%        19%        19% 
 
NET - Social 
Media Site or App                80            **         **         **        13          **         **         6          **         **         2         11j         9j          70         10          8          2 
                                 31%           **         **         **        36%         **         **        16%         **         **        20%        37%        40%          32%        26%        31%        15% 
 
NET - Instant Messenger          16            **         **         **         3          **         **         -          **         **         *          3          2           13          3          2          1 
                                  6%           **         **         **         9%         **         **         -%         **         **         4%        11%        10%           6%         7%         7%         6% 
 
NET - News Site or App            4            **         **         **         -          **         **         -          **         **         -          *          -            4          -          -          - 
                                  2%           **         **         **         -%         **         **         -%         **         **         -%         1%         -%           2%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317            **         **         **        21          **         **        24          **         **        46        103         48          260         57         35         22 
 
Effective sample size           187            **         **         **        21          **         **        24          **         **        46         98         48          158         29         20         10 
 
Total                           260            **         **         **        36          **         **        40          **         **         8         29         23          222         38         27         11 
 
NET - Playing 
games on a site or app            3            **         **         **         -          **         **         -          **         **         -          1          -            3          -          -          - 
                                  1%           **         **         **         -%         **         **         -%         **         **         -%         3%         -%           1%         -%         -%         -% 
 
NET - Email or 
another site or app             120            **         **         **        14          **         **        30          **         **         7++kL     21++L      11          101         19         15          4 
                                 46%           **         **         **        38%         **         **        75%         **         **        89%        72%        47%          46%        50%        54%        38% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          132         40         96         23          **          62        180          151        119         47         24           83        140         93          ** 
 
Effective sample size           187           84         20         54         13          **          33        102           93         69         25         12           57         74         56          ** 
 
Total                           260          112         29         75         18          **          45        132          127         95         37         17           89         94         77          ** 
 
AOL ---- search engine            5            4          -          2          *          **           -          2            -          3          2          -            2          3          -          ** 
                                  2%           3%         -%         2%         1%         **           -%         1%           -%         4%         5%         -%           2%         4%         -%         ** 
 
ASK.COM ---- 
search engine                     2            2          -          -          -          **           -          -            2          -          -          -            2          -          -          ** 
                                  1%           2%         -%         -%         -%         **           -%         -%           1%         -%         -%         -%           2%         -%         -%         ** 
 
BING/MSN ---- 
search engine                     2            2          -          -          -          **           -          2            2          -          -          -            -          2          -          ** 
                                  1%           1%         -%         -%         -%         **           -%         1%           1%         -%         -%         -%           -%         2%         -%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            -          -          -          *          **           -          *            -          *          -          -            -          *          -          ** 
                                  *%           -%         -%         -%         1%         **           -%         *%           -%         *%         -%         -%           -%         *%         -%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            -          -          -          -          **           -          2            -          2          -          -            -          2          -          ** 
                                  1%           -%         -%         -%         -%         **           -%         1%           -%         2%         -%         -%           -%         2%         -%         ** 
 
EMAIL                           118           56         13         31          6          **          25         60           62         41         16          8           30-        38         50++AB      ** 
                                 46%          50%        44%        42%        35%         **          55%        46%          48%        43%        42%        46%          34%        41%        65%         ** 
 
FACEBOOK ---- 
social media site/app            72           29         11         19          4          **          10         40           25-        30         17          8           27         28         17          ** 
                                 27%          26%        37%        26%        22%         **          23%        30%          19%        32%        44%        46%          30%        30%        22%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           10            6          *          1          -          **           5++b       3            6          3          1          -            3          4          3          ** 
                                  4%           6%         1%         2%         -%         **          11%         2%           5%         3%         2%         -%           3%         4%         4%         ** 
 
FACETIME ---- 
social media site/app             4            1          2          *          -          **           1          -            3          *          *          -            3          1          -          ** 
                                  1%           1%         6%         1%         -%         **           2%         -%           2%         *%         1%         -%           3%         1%         -%         ** 
 
GOOGLE ---- 
search engine                    29           12          4         10          1          **           4         12           14          9          6          4           17+b        5-         7          ** 
                                 11%          11%        14%        13%         7%         **           8%         9%          11%        10%        17%        22%          19%         5%        10%         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          -          -          -          **           *          -            *          -          -          -            -          *          -          ** 
                                  *%           *%         -%         -%         -%         **           1%         -%           *%         -%         -%         -%           -%         *%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          132         40         96         23          **          62        180          151        119         47         24           83        140         93          ** 
 
Effective sample size           187           84         20         54         13          **          33        102           93         69         25         12           57         74         56          ** 
 
Total                           260          112         29         75         18          **          45        132          127         95         37         17           89         94         77          ** 
 
INSTAGRAM ---- 
social media site/app            10            8          *          2          -          **           1          7            7          3          *          *            3          3          5          ** 
                                  4%           7%         1%         3%         -%         **           3%         6%           6%         3%         1%         1%           3%         3%         6%         ** 
 
LINKEDIN ---- 
social media site/app             *            -          -          -          -          **           -          *            -          *          -          -            -          *          -          ** 
                                  *%           -%         -%         -%         -%         **           -%         *%           -%         *%         -%         -%           -%         *%         -%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            1          *          -          -          **           -          1            *          1          -          -            *          *          *          ** 
                                  *%           1%         1%         -%         -%         **           -%         1%           *%         1%         -%         -%           1%         *%         1%         ** 
 
PINTEREST ---- 
social media site/app             *            -          -          *          -          **           -          *            *          -          -          -            -          -          *          ** 
                                  *%           -%         -%         *%         -%         **           -%         *%           *%         -%         -%         -%           -%         -%         *%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            -          2          -          -          **           -          2            2          -          -          -            -          2          -          ** 
                                  1%           -%         7%         -%         -%         **           -%         1%           1%         -%         -%         -%           -%         2%         -%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            1          *          2          -          **           2+         1            3          *          *          -            *          1          2          ** 
                                  1%           1%         1%         3%         -%         **           5%         *%           2%         *%         *%         -%           *%         1%         3%         ** 
 
SNAPCHAT ---- 
instant messenger                 2            *          -          -          2          **           -          2            2          -          -          -            2          *          -          ** 
                                  1%           *%         -%         -%         9%         **           -%         2%           2%         -%         -%         -%           2%         *%         -%         ** 
 
STEAM ---- gaming                 *            *          -          -          -          **           -          *            *          -          -          -            -          -          *          ** 
                                  *%           *%         -%         -%         -%         **           -%         *%           *%         -%         -%         -%           -%         -%         1%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            -          2          -          -          **           2++b       -            -          2          -          -            -          2          -          ** 
                                  1%           -%         7%         -%         -%         **           5%         -%           -%         2%         -%         -%           -%         2%         -%         ** 
 
TWITTER ---- social 
media site/app                    5            5+         -          -          *          **           2          *            4          2          -          -            3          *          2          ** 
                                  2%           4%         -%         -%         2%         **           4%         *%           3%         2%         -%         -%           3%         *%         3%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          132         40         96         23          **          62        180          151        119         47         24           83        140         93          ** 
 
Effective sample size           187           84         20         54         13          **          33        102           93         69         25         12           57         74         56          ** 
 
Total                           260          112         29         75         18          **          45        132          127         95         37         17           89         94         77          ** 
 
VIMEO ---- video 
sharing site/app                  2            2          -          -          -          **           -          2            2          -          -          -            -          -          2          ** 
                                  1%           1%         -%         -%         -%         **           -%         1%           1%         -%         -%         -%           -%         -%         2%         ** 
 
WHATSAPP ---- 
instant messenger                 5            2          2          2          -          **           1          2            5+         -          -          -            1          2          2          ** 
                                  2%           2%         6%         3%         -%         **           3%         2%           4%         -%         -%         -%           2%         2%         3%         ** 
 
XBOX LIVE ---- gaming             *            *          -          -          -          **           -          *            *          -          -          -            -          -          *          ** 
                                  *%           *%         -%         -%         -%         **           -%         *%           *%         -%         -%         -%           -%         -%         *%         ** 
 
YAHOO ---- search engine          8            2          -          3          -          **           -          4            6          2          -          -            3          *          4          ** 
                                  3%           2%         -%         4%         -%         **           -%         3%           5%         2%         -%         -%           4%         *%         5%         ** 
 
YOUTUBE ---- video 
sharing site/app                  3            *          *          -          1          **           -          3            1          3          -          -            -          2          2          ** 
                                  1%           *%         1%         -%         6%         **           -%         2%           1%         3%         -%         -%           -%         2%         2%         ** 
 
Somewhere else 
(write in)                       16            7          *          5          2          **           6          9            8          4          5          *            5          7          4          ** 
                                  6%           6%         2%         6%        13%         **          13%         7%           6%         4%        13%         2%           6%         8%         5%         ** 
 
(Dont know / 
 Can't remember)                 39           17          2         14          4          **           5         17           21         17          1          *           17         16          7          ** 
                                 15%          15%         6%        18%        25%         **          10%        13%          17%        18%         1%         1%          19%        17%         9%         ** 
 
NET - Video 
Sharing Site or App               5            2          *          -          1          **           -          5            2          3          -          -            -          2          3          ** 
                                  2%           2%         1%         -%         6%         **           -%         4%           2%         3%         -%         -%           -%         2%         4%         ** 
 
NET - Search Engine              38           16          4         15          2          **           4         19           19         13          6          4           19         10          9          ** 
                                 15%          14%        14%        20%         8%         **           8%        15%          15%        13%        17%        22%          21%        11%        12%         ** 
 
NET - Social 
Media Site or App                80           34         12         20          6          **          11         44           31         32         17          8           33         28         19          ** 
                                 31%          30%        42%        26%        31%         **          24%        33%          25%        34%        44%        46%          37%        30%        24%         ** 
 
NET - Instant Messenger          16            7          2          3          2          **           5          7           12          3          1          -            6          7          3          ** 
                                  6%           6%         7%         5%         9%         **          11%         5%           9%         3%         2%         -%           6%         7%         4%         ** 
 
NET - News Site or App            4            *          2          -          -          **           2+         2            *          4+         -          -            -          4+         -          ** 
                                  2%           *%         7%         -%         -%         **           5%         1%           *%         4%         -%         -%           -%         4%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          132         40         96         23          **          62        180          151        119         47         24           83        140         93          ** 
 
Effective sample size           187           84         20         54         13          **          33        102           93         69         25         12           57         74         56          ** 
 
Total                           260          112         29         75         18          **          45        132          127         95         37         17           89         94         77          ** 
 
NET - Playing 
games on a site or app            3            1          2          -          -          **           -          3            3          -          -          -            -          2          1          ** 
                                  1%           1%         7%         -%         -%         **           -%         2%           2%         -%         -%         -%           -%         2%         1%         ** 
 
NET - Email or 
another site or app             120           57         13         32          6          **          25         61           62         42         16          8           31-        39         51++AB      ** 
                                 46%          50%        44%        42%        35%         **          55%        46%          49%        44%        42%        46%          35%        41%        66%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          293        285        142        175          **         317        262        263        317          -          317        232        253        317          - 
 
Effective sample size           187          169        163         88        105          **         187        153        153        187          -          187        134        146        187          - 
 
Total                           260          230        222        120        138          **         260        210        213        260          -          260        182        197        260          - 
 
AOL ---- search engine            5            5          5          3          5          **           5          3          3          5          -            5          5          3          5          - 
                                  2%           2%         2%         3%         4%         **           2%         2%         2%         2%         -%           2%         3%         2%         2%         -% 
 
ASK.COM ---- 
search engine                     2            2          2          -          -          **           2          2          --         2          -            2          2          -          2          - 
                                  1%           1%         1%         -%         -%         **           1%         1%         -%         1%         -%           1%         1%         -%         1%         -% 
 
BING/MSN ---- 
search engine                     2            2          2          -          -          **           2          --         2          2          -            2          2          2          2          - 
                                  1%           1%         1%         -%         -%         **           1%         -%         1%         1%         -%           1%         1%         1%         1%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              *            *          *          -          -          **           *          *          *          *          -            *          *          -          *          - 
                                  *%           *%         *%         -%         -%         **           *%         *%         *%         *%         -%           *%         *%         -%         *%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            2          2          2          -          **           2          2          2          2          -            2          2          -          2          - 
                                  1%           1%         1%         1%         -%         **           1%         1%         1%         1%         -%           1%         1%         -%         1%         -% 
 
EMAIL                           118          103         98         53         60          **         118         99        107++      118          -          118         84         98+       118          - 
                                 46%          45%        44%        44%        43%         **          46%        47%        50%        46%         -%          46%        46%        50%        46%         -% 
 
FACEBOOK ---- 
social media site/app            72           63         58         38         42          **          72         58         59         72          -           72         57         56         72          - 
                                 27%          27%        26%        31%        31%         **          27%        27%        28%        27%         -%          27%        31%        28%        27%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger           10           10         10          8+         7          **          10          9          9         10          -           10         10          9         10          - 
                                  4%           4%         4%         7%         5%         **           4%         4%         4%         4%         -%           4%         5%         5%         4%         -% 
 
FACETIME ---- 
social media site/app             4            4          4          2          3          **           4          4          2          4          -            4          2          2          4          - 
                                  1%           2%         2%         1%         2%         **           1%         2%         1%         1%         -%           1%         1%         1%         1%         -% 
 
GOOGLE ---- 
search engine                    29           27         27          9         17          **          29         21         18-        29          -           29         22         18         29          - 
                                 11%          12%        12%         8%        13%         **          11%        10%         9%        11%         -%          11%        12%         9%        11%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          293        285        142        175          **         317        262        263        317          -          317        232        253        317          - 
 
Effective sample size           187          169        163         88        105          **         187        153        153        187          -          187        134        146        187          - 
 
Total                           260          230        222        120        138          **         260        210        213        260          -          260        182        197        260          - 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          *          -          -          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         -%         -%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
INSTAGRAM ---- 
social media site/app            10           10         10          3          5          **          10         10          5-        10          -           10          9          7         10          - 
                                  4%           5%         5%         3%         3%         **           4%         5%         3%         4%         -%           4%         5%         4%         4%         -% 
 
LINKEDIN ---- 
social media site/app             *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            1          1          *          1          **           1          1          1          1          -            1          1          1          1          - 
                                  *%           *%         *%         *%         1%         **           *%         1%         *%         *%         -%           *%         1%         *%         *%         -% 
 
PINTEREST ---- 
social media site/app             *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          2          -          -          **           2          --         --         2          -            2          2          2          2          - 
                                  1%           1%         1%         -%         -%         **           1%         -%         -%         1%         -%           1%         1%         1%         1%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            3          3          *          *          **           3          1          3          3          -            3          1          1          3          - 
                                  1%           1%         1%         *%         *%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
SNAPCHAT ---- 
instant messenger                 2            2          2          -          -          **           2          2          2          2          -            2          *          2          2          - 
                                  1%           1%         1%         -%         -%         **           1%         1%         1%         1%         -%           1%         *%         1%         1%         -% 
 
STEAM ---- gaming                 *            *          *          -          -          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         -%         -%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          293        285        142        175          **         317        262        263        317          -          317        232        253        317          - 
 
Effective sample size           187          169        163         88        105          **         187        153        153        187          -          187        134        146        187          - 
 
Total                           260          230        222        120        138          **         260        210        213        260          -          260        182        197        260          - 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          2          2          2          **           2          2          2          2          -            2          -          2          2          - 
                                  1%           1%         1%         2%         2%         **           1%         1%         1%         1%         -%           1%         -%         1%         1%         -% 
 
TWITTER ---- social 
media site/app                    5            5          5          4          4          **           5          5          4          5          -            5          5          4          5          - 
                                  2%           2%         2%         3%         3%         **           2%         3%         2%         2%         -%           2%         3%         2%         2%         -% 
 
VIMEO ---- video 
sharing site/app                  2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
WHATSAPP ---- 
instant messenger                 5            5          5          2          5          **           5          5          4          5          -            5          2          2          5          - 
                                  2%           2%         2%         1%         4%         **           2%         3%         2%         2%         -%           2%         1%         1%         2%         -% 
 
XBOX LIVE ---- gaming             *            *          *          -          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         -%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
YAHOO ---- search engine          8            8          8          4          2          **           8          8          4          8          -            8          4          1--        8          - 
                                  3%           3%         4%         3%         2%         **           3%         4%         2%         3%         -%           3%         2%         *%         3%         -% 
 
YOUTUBE ---- video 
sharing site/app                  3            3          2          3          1          **           3          3          3          3          -            3          3          2          3          - 
                                  1%           2%         1%         3%         1%         **           1%         2%         2%         1%         -%           1%         2%         1%         1%         -% 
 
Somewhere else 
(write in)                       16           16         16          2-         6          **          16         14         14         16          -           16         10         16         16          - 
                                  6%           7%         7%         2%         4%         **           6%         7%         6%         6%         -%           6%         6%         8%         6%         -% 
 
(Dont know / 
 Can't remember)                 39           36         36         23         24          **          39         31         28         39          -           39         29         26         39          - 
                                 15%          15%        16%        19%        17%         **          15%        15%        13%        15%         -%          15%        16%        13%        15%         -% 
 
NET - Video 
Sharing Site or App               5            5          4          5          3          **           5          5          5          5          -            5          5          3          5          - 
                                  2%           2%         2%         4%         2%         **           2%         2%         2%         2%         -%           2%         3%         2%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          293        285        142        175          **         317        262        263        317          -          317        232        253        317          - 
 
Effective sample size           187          169        163         88        105          **         187        153        153        187          -          187        134        146        187          - 
 
Total                           260          230        222        120        138          **         260        210        213        260          -          260        182        197        260          - 
 
NET - Search Engine              38           36         36         15         23          **          38         28         25-        38          -           38         28         23         38          - 
                                 15%          16%        16%        12%        16%         **          15%        14%        12%        15%         -%          15%        15%        12%        15%         -% 
 
NET - Social 
Media Site or App                80           71         67         42         48          **          80         66         63         80          -           80         62         60         80          - 
                                 31%          31%        30%        35%        35%         **          31%        32%        30%        31%         -%          31%        34%        30%        31%         -% 
 
NET - Instant Messenger          16           16         16          8         10          **          16         15         13         16          -           16         10         12         16          - 
                                  6%           7%         7%         7%         7%         **           6%         7%         6%         6%         -%           6%         6%         6%         6%         -% 
 
NET - News Site or App            4            4          4          4          2          **           4          4          4          4          -            4          2          2          4          - 
                                  2%           2%         2%         3%         2%         **           2%         2%         2%         2%         -%           2%         1%         1%         2%         -% 
 
NET - Playing 
games on a site or app            3            3          3          -          *          **           3          1          1          3          -            3          3          3          3          - 
                                  1%           1%         1%         -%         *%         **           1%         *%         *%         1%         -%           1%         1%         1%         1%         -% 
 
NET - Email or 
another site or app             120          104         99         53         61          **         120        100        108++      120          -          120         85        100+       120          - 
                                 46%          45%        45%        44%        44%         **          46%        48%        51%        46%         -%          46%        47%        51%        46%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          121        189          213        246        204        130        219          153        105         38         21          161        104         28         24 
 
Effective sample size           187           65        116          124        143        119         78        124           83         66         26         12           92         64         17         14 
 
Total                           260           82        169          166        193        163        110        170          117         92         37         15          134         87         20         19 
 
AOL ---- search engine            5            2          3            4          3          2          -          4            2          4          -          -            5          *          -          - 
                                  2%           2%         2%           2%         2%         1%         -%         2%           2%         4%         -%         -%           4%         *%         -%         -% 
 
ASK.COM ---- 
search engine                     2            -          -            2          2          2          -          -            2          -          -          -            -          -          2          - 
                                  1%           -%         -%           1%         1%         1%         -%         -%           2%         -%         -%         -%           -%         -%         9%         -% 
 
BING/MSN ---- 
search engine                     2            -          2            -          2          -          -          2            2          -          -          -            2          -          -          - 
                                  1%           -%         1%           -%         1%         -%         -%         1%           1%         -%         -%         -%           1%         -%         -%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              *            -          *            *          *          *          -          *            *          -          -          -            -          *          -          - 
                                  *%           -%         *%           *%         *%         *%         -%         *%           *%         -%         -%         -%           -%         *%         -%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            -          2            2          2          -          -          -            -          -          2          -            2          -          -          - 
                                  1%           -%         1%           1%         1%         -%         -%         -%           -%         -%         4%         -%           1%         -%         -%         -% 
 
EMAIL                           118           42         74           74         91         73         53         86           45         45         18         10           57         42         10         10 
                                 46%          51%        44%          45%        47%        44%        48%        51%          39%        49%        48%        71%          43%        48%        47%        52% 
 
FACEBOOK ---- 
social media site/app            72           20         49           46         50         43         34         46           31         28          9          4           36         23          8          5 
                                 27%          24%        29%          28%        26%        26%        30%        27%          26%        30%        24%        29%          27%        26%        39%        25% 
 
FACEBOOK MESSENGER 
---- instant messenger           10            4          6            7          7          7          6          8            4          2          3          *            3          6          1          * 
                                  4%           5%         3%           4%         4%         4%         5%         5%           3%         2%         9%         3%           2%         6%         5%         3% 
 
FACETIME ---- 
social media site/app             4            1          3            4          2          4          2          4            1          1          1          -            *          *          -          3 
                                  1%           1%         2%           2%         1%         2%         2%         2%           1%         2%         4%         -%           *%         *%         -%        16% 
 
GOOGLE ---- 
search engine                    29            8         19           18         18         20          8         19           14          9          6          1           14          4-         4          7 
                                 11%          10%        12%          11%         9%        12%         7%        11%          12%        10%        16%         5%          11%         4%        19%        40% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          121        189          213        246        204        130        219          153        105         38         21          161        104         28         24 
 
Effective sample size           187           65        116          124        143        119         78        124           83         66         26         12           92         64         17         14 
 
Total                           260           82        169          166        193        163        110        170          117         92         37         15          134         87         20         19 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          -            *          *          *          -          *            *          -          -          -            -          *          -          - 
                                  *%           *%         -%           *%         *%         *%         -%         *%           *%         -%         -%         -%           -%         *%         -%         -% 
 
INSTAGRAM ---- 
social media site/app            10            2          6            8          8          8          3          6            6          3          1          *            4          5          -          2 
                                  4%           3%         4%           5%         4%         5%         3%         4%           5%         3%         4%         2%           3%         5%         -%        10% 
 
LINKEDIN ---- 
social media site/app             *            *          -            *          *          *          *          *            -          -          -          *            -          *          -          - 
                                  *%           1%         -%           *%         *%         *%         *%         *%           -%         -%         -%         3%           -%         1%         -%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            1          *            1          1          1          *          1            *          1          *          -            *          1          -          * 
                                  *%           1%         *%           1%         1%         *%         *%         1%           *%         1%         1%         -%           *%         1%         -%         1% 
 
PINTEREST ---- 
social media site/app             *            -          *            *          *          *          *          *            -          -          -          *            -          -          *          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           -%         -%         -%         2%           -%         -%         1%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          -            2          2          2          2          2            -          -          2          -            -          -          -          2 
                                  1%           2%         -%           1%         1%         1%         2%         1%           -%         -%         5%         -%           -%         -%         -%        10% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            2          1            3          3          2          2          3            1          2          -          -            1          2          -          - 
                                  1%           3%         1%           2%         1%         1%         2%         2%           *%         3%         -%         -%           1%         3%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                 2            -          2            2          2          -          -          *            *          2          -          -            *          2          -          - 
                                  1%           -%         1%           1%         1%         -%         -%         *%           *%         2%         -%         -%           *%         2%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3362 
Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          121        189          213        246        204        130        219          153        105         38         21          161        104         28         24 
 
Effective sample size           187           65        116          124        143        119         78        124           83         66         26         12           92         64         17         14 
 
Total                           260           82        169          166        193        163        110        170          117         92         37         15          134         87         20         19 
 
STEAM ---- gaming                 *            -          *            *          *          *          -          *            *          -          -          -            -          *          -          - 
                                  *%           -%         *%           *%         *%         *%         -%         *%           *%         -%         -%         -%           -%         *%         -%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            -          2            -          --         -          -          -            2          -          -          -            2          -          -          - 
                                  1%           -%         1%           -%         -%         -%         -%         -%           2%         -%         -%         -%           2%         -%         -%         -% 
 
TWITTER ---- social 
media site/app                    5            1          2            5          4          5          4          4            3          *          1          *            1          2          *          2 
                                  2%           2%         1%           3%         2%         3%         3%         2%           3%         *%         4%         3%           1%         2%         2%        10% 
 
VIMEO ---- video 
sharing site/app                  2            -          2            2          2          2          -          -            2          -          -          -            2          -          -          - 
                                  1%           -%         1%           1%         1%         1%         -%         -%           1%         -%         -%         -%           1%         -%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 5            4          2            5          5          5          4          5            4          2          -          -            4          *          -          1 
                                  2%           4%         1%           3%         3%         3%         3%         3%           3%         2%         -%         -%           3%         *%         -%         8% 
 
XBOX LIVE ---- gaming             *            -          *            -          -          -          -          -            -          *          -          -            -          *          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
YAHOO ---- search engine          8            4          2            6          6          8          3          2            4          3          -          -            2          3          3          - 
                                  3%           5%         1%           3%         3%         5%         3%         1%           4%         4%         -%         -%           1%         3%        17%         -% 
 
YOUTUBE ---- video 
sharing site/app                  3            *          3            3          2          1          1          2            1          -          3          -            2          *          -          1 
                                  1%           *%         2%           2%         1%         *%         1%         1%           1%         -%         8%         -%           1%         *%         -%         6% 
 
Somewhere else 
(write in)                       16            4         12           12         12         11         11         12            9          6          2          -            8          8          *          - 
                                  6%           5%         7%           7%         6%         7%        10%         7%           7%         6%         6%         -%           6%         9%         2%         -% 
 
(Dont know / 
 Can't remember)                 39            9         28           28         30         27         17         26           21         15          3          -           22         17          *          - 
                                 15%          11%        17%          17%        16%        17%        15%        15%          18%        16%         9%         -%          17%        19%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3363 
Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          121        189          213        246        204        130        219          153        105         38         21          161        104         28         24 
 
Effective sample size           187           65        116          124        143        119         78        124           83         66         26         12           92         64         17         14 
 
Total                           260           82        169          166        193        163        110        170          117         92         37         15          134         87         20         19 
 
NET - Video 
Sharing Site or App               5            *          5            5          4          2          1          2            2          -          3          -            3          *          -          1 
                                  2%           *%         3%           3%         2%         1%         1%         1%           2%         -%         8%         -%           3%         *%         -%         6% 
 
NET - Search Engine              38           12         24           22         25         26         11         24           19         12          6          1           21          6-         4          7 
                                 15%          14%        15%          13%        13%        16%        10%        14%          16%        14%        16%         5%          16%         7%        19%        40% 
 
NET - Social 
Media Site or App                80           20         55           55         57         48         36         52           32         31         12          5           36         28          8          8 
                                 31%          25%        33%          33%        30%        29%        33%        31%          27%        34%        32%        37%          27%        32%        40%        44% 
 
NET - Instant Messenger          16            6         10           12         13         10          8         12            6          5          3          *            5          7          1          2 
                                  6%           8%         6%           7%         7%         6%         7%         7%           5%         6%         9%         3%           4%         8%         5%        10% 
 
NET - News Site or App            4            *          4            2          2          *          -          *-           2          -          2          -            4          *          -          - 
                                  2%           *%         2%           1%         1%         *%         -%         *%           2%         -%         4%         -%           3%         *%         -%         -% 
 
NET - Playing 
games on a site or app            3            2          1            2          2          2          2          2            *          *          2          -            -          1          -          2 
                                  1%           2%         *%           1%         1%         1%         2%         1%           *%         *%         5%         -%           -%         1%         -%        10% 
 
NET - Email or 
another site or app             120           43         74           76         93         74         53         88+          46         46         18         10           57         43         10         10 
                                 46%          52%        44%          46%        48%        45%        48%        52%          39%        50%        49%        71%          43%        50%        47%        53% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  317            ** 
 
Effective sample size           187            ** 
 
Total                           260            ** 
 
AOL ---- search engine            5            ** 
                                  2%           ** 
 
ASK.COM ---- 
search engine                     2            ** 
                                  1%           ** 
 
BING/MSN ---- 
search engine                     2            ** 
                                  1%           ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            ** 
                                  *%           ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            ** 
                                  1%           ** 
 
EMAIL                           118            ** 
                                 46%           ** 
 
FACEBOOK ---- 
social media site/app            72            ** 
                                 27%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger           10            ** 
                                  4%           ** 
 
FACETIME ---- 
social media site/app             4            ** 
                                  1%           ** 
 
GOOGLE ---- 
search engine                    29            ** 
                                 11%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  317            ** 
 
Effective sample size           187            ** 
 
Total                           260            ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            ** 
                                  *%           ** 
 
INSTAGRAM ---- 
social media site/app            10            ** 
                                  4%           ** 
 
LINKEDIN ---- 
social media site/app             *            ** 
                                  *%           ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            ** 
                                  *%           ** 
 
PINTEREST ---- 
social media site/app             *            ** 
                                  *%           ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            ** 
                                  1%           ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            ** 
                                  1%           ** 
 
SNAPCHAT ---- 
instant messenger                 2            ** 
                                  1%           ** 
 
STEAM ---- gaming                 *            ** 
                                  *%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  317            ** 
 
Effective sample size           187            ** 
 
Total                           260            ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            ** 
                                  1%           ** 
 
TWITTER ---- social 
media site/app                    5            ** 
                                  2%           ** 
 
VIMEO ---- video 
sharing site/app                  2            ** 
                                  1%           ** 
 
WHATSAPP ---- 
instant messenger                 5            ** 
                                  2%           ** 
 
XBOX LIVE ---- gaming             *            ** 
                                  *%           ** 
 
YAHOO ---- search engine          8            ** 
                                  3%           ** 
 
YOUTUBE ---- video 
sharing site/app                  3            ** 
                                  1%           ** 
 
Somewhere else 
(write in)                       16            ** 
                                  6%           ** 
 
(Dont know / 
 Can't remember)                 39            ** 
                                 15%           ** 
 
NET - Video 
Sharing Site or App               5            ** 
                                  2%           ** 
 
NET - Search Engine              38            ** 
                                 15%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  317            ** 
 
Effective sample size           187            ** 
 
Total                           260            ** 
 
NET - Social 
Media Site or App                80            ** 
                                 31%           ** 
 
NET - Instant Messenger          16            ** 
                                  6%           ** 
 
NET - News Site or App            4            ** 
                                  2%           ** 
 
NET - Playing 
games on a site or app            3            ** 
                                  1%           ** 
 
NET - Email or 
another site or app             120            ** 
                                 46%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3368 
Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          204        190        216        105        245        205        152        111         74         45        188         59 
 
Effective sample size           187          115        110        125         60        142        122         89         65         40         24        106         31 
 
Total                           260          156        151        170         79        190        169        120         89         46         27        146         40 
 
AOL ---- search engine            5            2          2          2          2          2          4          4          2          -          -          3          - 
                                  2%           1%         1%         1%         2%         1%         2%         3%         2%         -%         -%         2%         -% 
 
ASK.COM ---- 
search engine                     2            2          -          2          -          -          -          -          -          -          -          -          - 
                                  1%           1%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
BING/MSN ---- 
search engine                     2            2          -          2          -          2          2          -          -          -          -          -          - 
                                  1%           1%         -%         1%         -%         1%         1%         -%         -%         -%         -%         -%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              *            *          *          -          -          -          -          -          -          -          -          *          - 
                                  *%           *%         *%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            -          -          -          -          2          -          -          2          -          -          -          - 
                                  1%           -%         -%         -%         -%         1%         -%         -%         2%         -%         -%         -%         -% 
 
EMAIL                           118           79         80+        80         36         91         80         64+        53++       24         17         69         17 
                                 46%          51%        53%        47%        45%        48%        48%        53%        59%        53%        62%        47%        42% 
 
FACEBOOK ---- 
social media site/app            72           39         50g        40         22         63++g      58++g      29         16-        14          7         38          7 
                                 27%          25%        33%        24%        28%        33%        35%        24%        18%        30%        24%        26%        17% 
 
FACEBOOK MESSENGER 
---- instant messenger           10            7          8          9          4          9          8          5          3          4          1          8          1 
                                  4%           4%         5%         5%         5%         5%         5%         4%         3%         8%         3%         5%         3% 
 
FACETIME ---- 
social media site/app             4            2          -          4          -          1          3          -          *          *          -          1          - 
                                  1%           1%         -%         2%         -%         *%         2%         -%         *%         1%         -%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          204        190        216        105        245        205        152        111         74         45        188         59 
 
Effective sample size           187          115        110        125         60        142        122         89         65         40         24        106         31 
 
Total                           260          156        151        170         79        190        169        120         89         46         27        146         40 
 
GOOGLE ---- 
search engine                    29           19         12         17          5         13--       21         12          4-         2          *         11          3 
                                 11%          12%         8%        10%         6%         7%        12%        10%         4%         4%         1%         8%         7% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          -          *          *          -          *          -          -          *          *          -          - 
                                  *%           *%         -%         *%         *%         -%         *%         -%         -%         1%         1%         -%         -% 
 
INSTAGRAM ---- 
social media site/app            10            6          5          8          3          9          7          6          --         2          -          6          - 
                                  4%           4%         3%         5%         4%         5%         4%         5%         -%         3%         -%         4%         -% 
 
LINKEDIN ---- 
social media site/app             *            *          *          *          -          *          -          *          *          *          -          *          - 
                                  *%           *%         *%         *%         -%         *%         -%         *%         1%         1%         -%         *%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            *          *          1          1          1          1          *          *          *          1          1          * 
                                  *%           *%         *%         *%         1%         1%         1%         *%         *%         *%         3%         *%         1% 
 
PINTEREST ---- 
social media site/app             *            -          *          *          -          *          -          -          *          -          -          *          - 
                                  *%           -%         *%         *%         -%         *%         -%         -%         *%         -%         -%         *%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          2          2          2          2          2          -          -          -          -          2          - 
                                  1%           1%         1%         1%         2%         1%         1%         -%         -%         -%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          204        190        216        105        245        205        152        111         74         45        188         59 
 
Effective sample size           187          115        110        125         60        142        122         89         65         40         24        106         31 
 
Total                           260          156        151        170         79        190        169        120         89         46         27        146         40 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            1          1          1          1          3          3          1          2          *          *          1          * 
                                  1%           *%         1%         1%         1%         1%         2%         *%         2%         *%         1%         1%         1% 
 
SNAPCHAT ---- 
instant messenger                 2            *          *          2          *          2          *          2          -          -          -          *          - 
                                  1%           *%         *%         1%         1%         1%         *%         2%         -%         -%         -%         *%         -% 
 
STEAM ---- gaming                 *            *          *          -          *          *          *          *          -          -          -          *          - 
                                  *%           *%         *%         -%         1%         *%         *%         *%         -%         -%         -%         *%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            2          2          -          -          --         -          2          -          -          -          2          - 
                                  1%           1%         1%         -%         -%         -%         -%         2%         -%         -%         -%         1%         -% 
 
TWITTER ---- social 
media site/app                    5            1          2          5          2          4          4          *          1          *          -          2          - 
                                  2%           1%         1%         3%         2%         2%         2%         *%         1%         1%         -%         1%         -% 
 
VIMEO ---- video 
sharing site/app                  2            -          -          2          2          2          -          -          -          -          -          2          - 
                                  1%           -%         -%         1%         2%         1%         -%         -%         -%         -%         -%         1%         -% 
 
WHATSAPP ---- 
instant messenger                 5            4          2          3          2          4          5          *          -          *          -          4          2 
                                  2%           2%         1%         2%         3%         2%         3%         *%         -%         *%         -%         3%         5% 
 
XBOX LIVE ---- gaming             *            -          *          *          *          *          *          *          -          -          -          *          - 
                                  *%           -%         *%         *%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          204        190        216        105        245        205        152        111         74         45        188         59 
 
Effective sample size           187          115        110        125         60        142        122         89         65         40         24        106         31 
 
Total                           260          156        151        170         79        190        169        120         89         46         27        146         40 
 
YAHOO ---- search engine          8            7          1-         5          3          6          6          *-         *          *          2          4          4++BFg 
                                  3%           5%         1%         3%         3%         3%         3%         *%         *%         1%         8%         3%        11% 
 
YOUTUBE ---- video 
sharing site/app                  3            2          2          1          1          3          2          2          2          1          -          1          * 
                                  1%           1%         1%         1%         1%         2%         1%         2%         2%         3%         -%         *%         1% 
 
Somewhere else 
(write in)                       16            9         12         13          3          9         12          8          8          *          -         10          2 
                                  6%           6%         8%         8%         4%         5%         7%         7%         9%         *%         -%         7%         4% 
 
(Dont know / 
 Can't remember)                 39           23         20         31         16e        25         17--       19         12         11e         3         22          8 
                                 15%          14%        13%        18%        20%        13%        10%        15%        14%        23%        11%        15%        19% 
 
NET - Video 
Sharing Site or App               5            2          2          3          2          5          2          2          2          1          -          2          * 
                                  2%           1%         1%         2%         3%         3%         1%         2%         2%         3%         -%         1%         1% 
 
NET - Search Engine              38           26g        15-        23          9         20-        28         14          6-         2          2         19          7 
                                 15%          17%        10%        13%        11%        11%        16%        12%         6%         5%         9%        13%        17% 
 
NET - Social 
Media Site or App                80           42         52g        49         22         69++gk     63++gk     33         17-        15          7         40          7 
                                 31%          27%        34%        29%        28%        36%        37%        28%        19%        34%        24%        27%        17% 
 
NET - Instant Messenger          16           11          8         13          5         14         12          8          3          4          1         10          3 
                                  6%           7%         5%         7%         6%         7%         7%         6%         3%         9%         3%         7%         8% 
 
NET - News Site or App            4            2          2          *-         *          2          *-         2          2          *          *          2          - 
                                  2%           2%         1%         *%         *%         1%         *%         2%         2%         1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3372 
Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          204        190        216        105        245        205        152        111         74         45        188         59 
 
Effective sample size           187          115        110        125         60        142        122         89         65         40         24        106         31 
 
Total                           260          156        151        170         79        190        169        120         89         46         27        146         40 
 
NET - Playing 
games on a site or app            3            2          3          2          3+         3          3          1          -          -          -          3          - 
                                  1%           1%         2%         1%         3%         1%         2%         1%         -%         -%         -%         2%         -% 
 
NET - Email or 
another site or app             120           80         81+        81         37         92         82         65+        53++       25         18         70         17 
                                 46%          51%        53%        48%        47%        49%        49%        54%        60%        54%        65%        48%        43% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          251        134         88         72        230        119        189         64         71         47         27        206        236          **        48          ** 
 
Effective sample size           187          147         72         51         39        137         67        113         35         39         25         15        123        136          **        31          ** 
 
Total                           260          196         83         73         47        191         98        156         48         51         36         20        170        182          **        46          ** 
 
AOL ---- search engine            5            2-         *          2          *          3          2          3          *          *          -          -          4          4          **         2          ** 
                                  2%           1%         *%         2%         *%         2%         2%         2%         *%         *%         -%         -%         2%         2%         **         4%         ** 
 
ASK.COM ---- 
search engine                     2            -          -          -          -          2          -          -          -          -          -          -          -          -          **         -          ** 
                                  1%           -%         -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
BING/MSN ---- 
search engine                     2            2          -          -          -          2          -          2          -          -          -          -          2          2          **         -          ** 
                                  1%           1%         -%         -%         -%         1%         -%         1%         -%         -%         -%         -%         1%         1%         **         -%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            -          *          -          *          -          -          *          *          *          -          -          *          *          **         -          ** 
                                  *%           -%         *%         -%         *%         -%         -%         *%         *%         *%         -%         -%         *%         *%         **         -%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            2          -          -          -          2          -          -          -          -          -          -          2          -          **         -          ** 
                                  1%           1%         -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         1%         -%         **         -%         ** 
 
EMAIL                           118           95         43         42+        24         91         52         80         24         23         21         14         84         93+         **        26          ** 
                                 46%          48%        51%        58%        52%        48%        53%        51%        50%        45%        57%        69%        49%        51%         **        56%         ** 
 
FACEBOOK ---- 
social media site/app            72           63+f       23         19         15         48         17-        40         11         15          6          3         50         55f         **         8          ** 
                                 27%          32%        27%        27%        32%        25%        17%        26%        23%        29%        17%        14%        30%        30%         **        18%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           10            9          4          4          3          8          3          8          2          3          3          -          6          8          **         *          ** 
                                  4%           5%         5%         5%         5%         4%         3%         5%         5%         5%         9%         -%         4%         5%         **         1%         ** 
 
FACETIME ---- 
social media site/app             4            4          1          -          *          3          *          --         -          *          -          -          *          4          **         -          ** 
                                  1%           2%         1%         -%         1%         2%         *%         -%         -%         1%         -%         -%         *%         2%         **         -%         ** 
 
GOOGLE ---- 
search engine                    29           16-         7          7          7         23         13         15          7          4          6          *         16         17          **         4          ** 
                                 11%           8%         8%         9%        15%        12%        13%         9%        15%         8%        16%         1%         9%        10%         **         9%         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          *          -          -          *          -          -          -          -          -          -          -          *          **         -          ** 
                                  *%           *%         *%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         *%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          251        134         88         72        230        119        189         64         71         47         27        206        236          **        48          ** 
 
Effective sample size           187          147         72         51         39        137         67        113         35         39         25         15        123        136          **        31          ** 
 
Total                           260          196         83         73         47        191         98        156         48         51         36         20        170        182          **        46          ** 
 
INSTAGRAM ---- 
social media site/app            10           10          6          6          2          9          5          7          4          2          2          -          7          6          **         1          ** 
                                  4%           5%         7%         9%         3%         4%         5%         4%         9%         3%         4%         -%         4%         3%         **         2%         ** 
 
LINKEDIN ---- 
social media site/app             *            *          -          *          -          *          *          *          -          -          -          -          *          -          **         *          ** 
                                  *%           *%         -%         1%         -%         *%         *%         *%         -%         -%         -%         -%         *%         -%         **         1%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            1          1          *          1+         1          *          1          *          1          -          -          1          1          **         *          ** 
                                  *%           1%         1%         *%         2%         *%         *%         *%         *%         2%         -%         -%         1%         1%         **         1%         ** 
 
PINTEREST ---- 
social media site/app             *            -          *          *          -          *          *          *          -          -          -          -          *          *          **         *          ** 
                                  *%           -%         *%         *%         -%         *%         *%         *%         -%         -%         -%         -%         *%         *%         **         *%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          2          -          2++        2          2          2          2+         2+         2          -          2          2          **         2+         ** 
                                  1%           1%         2%         -%         4%         1%         2%         1%         4%         4%         5%         -%         1%         1%         **         4%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            3          2          1          2++l       3          2          3          1          *          2          *          1          3          **         1          ** 
                                  1%           1%         3%         1%         5%         1%         2%         2%         2%         *%         6%         2%         1%         2%         **         1%         ** 
 
SNAPCHAT ---- 
instant messenger                 2            *          2          *          2++aeg     *          -          *          *          -          -          -          2          2          **         -          ** 
                                  1%           *%         2%         1%         4%         *%         -%         *%         1%         -%         -%         -%         1%         1%         **         -%         ** 
 
STEAM ---- gaming                 *            *          *          *          -          *          *          *          *          -          -          -          *          *          **         -          ** 
                                  *%           *%         *%         1%         -%         *%         *%         *%         1%         -%         -%         -%         *%         *%         **         -%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            --         -          2+a        -          2          2          -          -          -          2          -          2          -          **         -          ** 
                                  1%           -%         -%         3%         -%         1%         2%         -%         -%         -%         6%         -%         1%         -%         **         -%         ** 
 
TWITTER ---- social 
media site/app                    5            5          1          2          1          5          1          2          -          2          -          *          1-         3          **         -          ** 
                                  2%           3%         1%         3%         2%         3%         1%         1%         -%         5%         -%         2%         1%         2%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          251        134         88         72        230        119        189         64         71         47         27        206        236          **        48          ** 
 
Effective sample size           187          147         72         51         39        137         67        113         35         39         25         15        123        136          **        31          ** 
 
Total                           260          196         83         73         47        191         98        156         48         51         36         20        170        182          **        46          ** 
 
VIMEO ---- video 
sharing site/app                  2            2          -          -          -          2          -          2          -          -          -          -          2          -          **         -          ** 
                                  1%           1%         -%         -%         -%         1%         -%         1%         -%         -%         -%         -%         1%         -%         **         -%         ** 
 
WHATSAPP ---- 
instant messenger                 5            5          2          2          2l         3          2          2          2          2          -          2          1-         5          **         *          ** 
                                  2%           3%         3%         2%         5%         2%         2%         1%         4%         4%         -%        10%         *%         3%         **         1%         ** 
 
XBOX LIVE ---- gaming             *            *          *          -          *          *          *          *          *          -          *          -          *          *          **         -          ** 
                                  *%           *%         *%         -%         1%         *%         *%         *%         1%         -%         1%         -%         *%         *%         **         -%         ** 
 
YAHOO ---- search engine          8            6          4glq       *          4+cGLQ     4          2          1-         4glq       2          -          -          1--        6          **         *          ** 
                                  3%           3%         5%         *%         9%         2%         2%         *%         7%         4%         -%         -%         1%         3%         **         *%         ** 
 
YOUTUBE ---- video 
sharing site/app                  3            3          2          *          1          2          *          2          *          -          -          -          3          2          **         1          ** 
                                  1%           2%         2%         1%         3%         1%         *%         1%         1%         -%         -%         -%         2%         1%         **         3%         ** 
 
Somewhere else 
(write in)                       16           11          4          7          1         16          6         13          2          5          6          -         12         10          **         *          ** 
                                  6%           6%         5%        10%         2%         8%         6%         8%         4%         9%        15%         -%         7%         5%         **         *%         ** 
 
(Dont know / 
 Can't remember)                 39           26         10          7          3         26         16         24          9          5          4          4         26         23          **        12+cdmq     ** 
                                 15%          13%        12%         9%         6%        14%        17%        15%        18%        10%        10%        18%        15%        12%         **        27%         ** 
 
NET - Video 
Sharing Site or App               5            5          2          *          1          4          *          3          *          -          -          -          5          2          **         1          ** 
                                  2%           3%         2%         1%         3%         2%         *%         2%         1%         -%         -%         -%         3%         1%         **         3%         ** 
 
NET - Search Engine              38           23-        11          8         11q        29         17         20         11q         6          6          *         20         25          **         6          ** 
                                 15%          12%        13%        12%        23%        15%        17%        13%        22%        12%        16%         1%        12%        14%         **        13%         ** 
 
NET - Social 
Media Site or App                80           70+f       26         22         17f        55         18--       43         11         17          6          3         54f        61f         **         9          ** 
                                 31%          36%        32%        30%        36%        29%        18%        27%        23%        33%        17%        14%        32%        34%         **        19%         ** 
 
NET - Instant Messenger          16           14          9          5          7+        10          5          8          5          5          3          2          9         14          **         1          ** 
                                  6%           7%        10%         6%        14%         5%         5%         5%        10%        10%         9%        10%         5%         8%         **         2%         ** 
 
NET - News Site or App            4            2          *          2          -          4          2          --         -          -          2          -          4          *-         **         -          ** 
                                  2%           1%         *%         3%         -%         2%         2%         -%         -%         -%         6%         -%         2%         *%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  317          251        134         88         72        230        119        189         64         71         47         27        206        236          **        48          ** 
 
Effective sample size           187          147         72         51         39        137         67        113         35         39         25         15        123        136          **        31          ** 
 
Total                           260          196         83         73         47        191         98        156         48         51         36         20        170        182          **        46          ** 
 
NET - Playing 
games on a site or app            3            3          3+         *          2+         3          3          3          3++        2          2          -          3          3          **         2          ** 
                                  1%           1%         3%         1%         5%         1%         3%         2%         6%         4%         6%         -%         2%         1%         **         4%         ** 
 
NET - Email or 
another site or app             120           96         44         43+        26         93         53         81         25         24         21         14         85         95+         **        27          ** 
                                 46%          49%        53%        59%        54%        48%        53%        52%        51%        47%        57%        69%        50%        52%         **        58%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  317          196          **         ** 
 
Effective sample size           187          113          **         ** 
 
Total                           260          143          **         ** 
 
AOL ---- search engine            5            2          **         ** 
                                  2%           1%         **         ** 
 
ASK.COM ---- 
search engine                     2            -          **         ** 
                                  1%           -%         **         ** 
 
BING/MSN ---- 
search engine                     2            2          **         ** 
                                  1%           1%         **         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              *            -          **         ** 
                                  *%           -%         **         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            2            2          **         ** 
                                  1%           1%         **         ** 
 
EMAIL                           118           72          **         ** 
                                 46%          50%         **         ** 
 
FACEBOOK ---- 
social media site/app            72           58++EFgo    **         ** 
                                 27%          41%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           10            9+         **         ** 
                                  4%           6%         **         ** 
 
FACETIME ---- 
social media site/app             4            1          **         ** 
                                  1%           *%         **         ** 
 
GOOGLE ---- 
search engine                    29           10-         **         ** 
                                 11%           7%         **         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          **         ** 
                                  *%           *%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  317          196          **         ** 
 
Effective sample size           187          113          **         ** 
 
Total                           260          143          **         ** 
 
INSTAGRAM ---- 
social media site/app            10            7          **         ** 
                                  4%           5%         **         ** 
 
LINKEDIN ---- 
social media site/app             *            *          **         ** 
                                  *%           *%         **         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            1          **         ** 
                                  *%           1%         **         ** 
 
PINTEREST ---- 
social media site/app             *            -          **         ** 
                                  *%           -%         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          **         ** 
                                  1%           1%         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            3          **         ** 
                                  1%           2%         **         ** 
 
SNAPCHAT ---- 
instant messenger                 2            *          **         ** 
                                  1%           *%         **         ** 
 
STEAM ---- gaming                 *            *          **         ** 
                                  *%           *%         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                2            -          **         ** 
                                  1%           -%         **         ** 
 
TWITTER ---- social 
media site/app                    5            2          **         ** 
                                  2%           2%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  317          196          **         ** 
 
Effective sample size           187          113          **         ** 
 
Total                           260          143          **         ** 
 
VIMEO ---- video 
sharing site/app                  2            2          **         ** 
                                  1%           1%         **         ** 
 
WHATSAPP ---- 
instant messenger                 5            2          **         ** 
                                  2%           1%         **         ** 
 
XBOX LIVE ---- gaming             *            *          **         ** 
                                  *%           *%         **         ** 
 
YAHOO ---- search engine          8            1-         **         ** 
                                  3%           1%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  3            3          **         ** 
                                  1%           2%         **         ** 
 
Somewhere else 
(write in)                       16            6          **         ** 
                                  6%           4%         **         ** 
 
(Dont know / 
 Can't remember)                 39           16          **         ** 
                                 15%          11%         **         ** 
 
NET - Video 
Sharing Site or App               5            5          **         ** 
                                  2%           3%         **         ** 
 
NET - Search Engine              38           13-         **         ** 
                                 15%           9%         **         ** 
 
NET - Social 
Media Site or App                80           61++eFgho   **         ** 
                                 31%          42%         **         ** 
 
NET - Instant Messenger          16           10          **         ** 
                                  6%           7%         **         ** 
 
NET - News Site or App            4            2          **         ** 
                                  2%           1%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3380 
Table 228 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Scams/ fraud 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Scams/ fraud 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  317          196          **         ** 
 
Effective sample size           187          113          **         ** 
 
Total                           260          143          **         ** 
 
NET - Playing 
games on a site or app            3            3          **         ** 
                                  1%           2%         **         ** 
 
NET - Email or 
another site or app             120           73          **         ** 
                                 46%          51%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 229 
<C5> How often do you experience Private information being made public (e.g. photos) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           30         26            **         **         **         **         **         **         **          23          **         **           **         **         **         ** 
 
Effective sample size            38           20         18            **         **         **         **         **         **         **          14          **         **           **         **         **         ** 
 
Total                            55           31         24            **         **         **         **         **         **         **          19          **         **           **         **         **         ** 
 
Daily/ most days                  5            2          3            **         **         **         **         **         **         **           2          **         **           **         **         **         ** 
                                 10%           6%        14%           **         **         **         **         **         **         **           9%         **         **           **         **         **         ** 
 
Weekly/ most weeks                1            1          -            **         **         **         **         **         **         **           1          **         **           **         **         **         ** 
                                  2%           4%         -%           **         **         **         **         **         **         **           4%         **         **           **         **         **         ** 
 
Monthly/ most months              6            2          4            **         **         **         **         **         **         **           4          **         **           **         **         **         ** 
                                 10%           7%        15%           **         **         **         **         **         **         **          19%         **         **           **         **         **         ** 
 
Less often than 
once a month                     29           16         13            **         **         **         **         **         **         **          11          **         **           **         **         **         ** 
                                 53%          53%        53%           **         **         **         **         **         **         **          58%         **         **           **         **         **         ** 
 
(Prefer not to answer)            2            2          *            **         **         **         **         **         **         **           2          **         **           **         **         **         ** 
                                  4%           5%         2%           **         **         **         **         **         **         **           8%         **         **           **         **         **         ** 
 
(Don't know)                     12            8          4            **         **         **         **         **         **         **           *          **         **           **         **         **         ** 
                                 22%          26%        17%           **         **         **         **         **         **         **           2%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 229 (continuation) 
<C5> How often do you experience Private information being made public (e.g. photos) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   56           29         27            **         **         **        21         35           53          ** 
 
Effective sample size            38           21         17            **         **         **        14         24           35          ** 
 
Total                            55           31         24            **         **         **        20         35           50          ** 
 
Daily/ most days                  5            2          4            **         **         **         3          2            5          ** 
                                 10%           6%        15%           **         **         **        17%         5%          11%         ** 
 
Weekly/ most weeks                1            1          1            **         **         **         1          *            1          ** 
                                  2%           2%         2%           **         **         **         5%         1%           2%         ** 
 
Monthly/ most months              6            5          1            **         **         **         2          4            4          ** 
                                 10%          16%         3%           **         **         **        10%        10%           8%         ** 
 
Less often than 
once a month                     29           18         11            **         **         **         7         23           26          ** 
                                 53%          58%        47%           **         **         **        33%        64%          52%         ** 
 
(Prefer not to answer)            2            -          2            **         **         **         2          *            2          ** 
                                  4%           -%         8%           **         **         **         8%         1%           4%         ** 
 
(Don't know)                     12            6          6            **         **         **         5          7           12          ** 
                                 22%          19%        26%           **         **         **        27%        19%          24%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 229 (continuation) 
<C5> How often do you experience Private information being made public (e.g. photos) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   56            **         -          **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Effective sample size            38            **         -          **         **         **         **         **         **         **         **         **         **          31          **         **         ** 
 
Total                            55            **         -          **         **         **         **         **         **         **         **         **         **          46          **         **         ** 
 
Daily/ most days                  5            **         -          **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                 10%           **         -%         **         **         **         **         **         **         **         **         **         **          11%         **         **         ** 
 
Weekly/ most weeks                1            **         -          **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  2%           **         -%         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
Monthly/ most months              6            **         -          **         **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                 10%           **         -%         **         **         **         **         **         **         **         **         **         **          12%         **         **         ** 
 
Less often than 
once a month                     29            **         -          **         **         **         **         **         **         **         **         **         **          24          **         **         ** 
                                 53%           **         -%         **         **         **         **         **         **         **         **         **         **          51%         **         **         ** 
 
(Prefer not to answer)            2            **         -          **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  4%           **         -%         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
(Don't know)                     12            **         -          **         **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 22%           **         -%         **         **         **         **         **         **         **         **         **         **          22%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 229 (continuation) 
<C5> How often do you experience Private information being made public (e.g. photos) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           27          **         **         **         **           **        34           39          **         **         **           **         **        22          - 
 
Effective sample size            38           20          **         **         **         **           **        23           28          **         **         **           **         **        15          - 
 
Total                            55           28          **         **         **         **           **        33           42          **         **         **           **         **        21          - 
 
Daily/ most days                  5            4          **         **         **         **           **         3            5          **         **         **           **         **         2          - 
                                 10%          13%         **         **         **         **           **        10%          12%         **         **         **           **         **         8%         -% 
 
Weekly/ most weeks                1            1          **         **         **         **           **         1            1          **         **         **           **         **         1          - 
                                  2%           4%         **         **         **         **           **         4%           3%         **         **         **           **         **         5%         -% 
 
Monthly/ most months              6            4          **         **         **         **           **         5            5          **         **         **           **         **         2          - 
                                 10%          13%         **         **         **         **           **        16%          13%         **         **         **           **         **         9%         -% 
 
Less often than 
once a month                     29           15          **         **         **         **           **        15           19          **         **         **           **         **        11          - 
                                 53%          55%         **         **         **         **           **        45%          46%         **         **         **           **         **        55%         -% 
 
(Prefer not to answer)            2            2          **         **         **         **           **         2            2          **         **         **           **         **         2          - 
                                  4%           7%         **         **         **         **           **         5%           5%         **         **         **           **         **        10%         -% 
 
(Don't know)                     12            2          **         **         **         **           **         7            9          **         **         **           **         **         3          - 
                                 22%           8%         **         **         **         **           **        20%          21%         **         **         **           **         **        14%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 229 (continuation) 
<C5> How often do you experience Private information being made public (e.g. photos) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           54         54         44         50          **          56         54         52         56          -           56         54         51         56          - 
 
Effective sample size            38           36         36         28         33          **          38         37         35         38          -           38         36         36         38          - 
 
Total                            55           52         52         40         46          **          55         53         51         55          -           55         53         52         55          - 
 
Daily/ most days                  5            2          2          2          2          **           5          5          5          5          -            5          5          5          5          - 
                                 10%           3%         3%         4%         4%         **          10%        10%        10%        10%         -%          10%        10%        10%        10%         -% 
 
Weekly/ most weeks                1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  2%           2%         2%         2%         3%         **           2%         2%         1%         2%         -%           2%         2%         2%         2%         -% 
 
Monthly/ most months              6            6          6          4          6          **           6          4          4          6          -            6          4          4          6          - 
                                 10%          11%        11%         9%        12%         **          10%         7%         8%        10%         -%          10%         7%         7%        10%         -% 
 
Less often than 
once a month                     29           29         29         20         24          **          29         29         27         29          -           29         29         28         29          - 
                                 53%          57%        57%        51%        52%         **          53%        54%        53%        53%         -%          53%        54%        54%        53%         -% 
 
(Prefer not to answer)            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  4%           4%         4%         5%         4%         **           4%         4%         4%         4%         -%           4%         4%         4%         4%         -% 
 
(Don't know)                     12           12         12         12         12          **          12         12         12         12          -           12         12         12         12          - 
                                 22%          23%        23%        30%        26%         **          22%        22%        23%        22%         -%          22%        23%        23%        22%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 229 (continuation) 
<C5> How often do you experience Private information being made public (e.g. photos) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           28         26           38         47         32         29         39            **         **         **         **          21          **         **         ** 
 
Effective sample size            38           18         19           24         30         20         18         24            **         **         **         **          15          **         **         ** 
 
Total                            55           25         28           34         44         26         25         34            **         **         **         **          22          **         **         ** 
 
Daily/ most days                  5            3          2            2          4          2          2          2            **         **         **         **           -          **         **         ** 
                                 10%          14%         7%           5%         8%         7%         7%         5%           **         **         **         **           -%         **         **         ** 
 
Weekly/ most weeks                1            1          *            -          1          1          1          1            **         **         **         **           -          **         **         ** 
                                  2%           3%         2%           -%         2%         2%         4%         2%           **         **         **         **           -%         **         **         ** 
 
Monthly/ most months              6            2          3            *          2          2          2          2            **         **         **         **           -          **         **         ** 
                                 10%           9%        12%           1%         6%         7%         7%         7%           **         **         **         **           -%         **         **         ** 
 
Less often than 
once a month                     29           15         12           20         25         15         15         20            **         **         **         **          14          **         **         ** 
                                 53%          60%        45%          59%        58%        58%        61%        60%           **         **         **         **          64%         **         **         ** 
 
(Prefer not to answer)            2            -          2            2          2          2          *          *            **         **         **         **           2          **         **         ** 
                                  4%           -%         7%           6%         4%         8%         2%         1%           **         **         **         **           7%         **         **         ** 
 
(Don't know)                     12            4          8           10         10          5          5          8            **         **         **         **           6          **         **         ** 
                                 22%          15%        28%          29%        23%        19%        19%        24%           **         **         **         **          29%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 229 (continuation) 
<C5> How often do you experience Private information being made public (e.g. photos) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   56            ** 
 
Effective sample size            38            ** 
 
Total                            55            ** 
 
Daily/ most days                  5            ** 
                                 10%           ** 
 
Weekly/ most weeks                1            ** 
                                  2%           ** 
 
Monthly/ most months              6            ** 
                                 10%           ** 
 
Less often than 
once a month                     29            ** 
                                 53%           ** 
 
(Prefer not to answer)            2            ** 
                                  4%           ** 
 
(Don't know)                     12            ** 
                                 22%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 229 (continuation) 
<C5> How often do you experience Private information being made public (e.g. photos) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           41         43         41         29         49         38         32         29         22          **        38          ** 
 
Effective sample size            38           28         30         27         21         33         26         21         18         12          **        25          ** 
 
Total                            55           42         45         40         31         49         38         29         25         14          **        36          ** 
 
Daily/ most days                  5            5          5          4          3          3          3          3          4          -          **         5          ** 
                                 10%          12%        12%         9%        11%         7%         9%        12%        14%         -%         **        15%         ** 
 
Weekly/ most weeks                1            1          1          1          1          1          1          1          *          1          **         1          ** 
                                  2%           3%         3%         2%         2%         2%         2%         3%         2%         9%         **         3%         ** 
 
Monthly/ most months              6            4          6          6          5          5          3          3          4          -          **         3          ** 
                                 10%           9%        12%        14%        17%        11%         8%        11%        15%         -%         **         9%         ** 
 
Less often than 
once a month                     29           22         26         20         15         26         21         16         11         11          **        18          ** 
                                 53%          52%        57%        51%        47%        52%        55%        54%        44%        78%         **        49%         ** 
 
(Prefer not to answer)            2            *          -          2          2          2          *          *          *          -          **         2          ** 
                                  4%           1%         -%         5%         5%         4%         1%         2%         2%         -%         **         6%         ** 
 
(Don't know)                     12           10          7          8          5         11          9          5          6          2          **         7          ** 
                                 22%          23%        16%        20%        18%        24%        24%        18%        23%        13%         **        18%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 229 (continuation) 
<C5> How often do you experience Private information being made public (e.g. photos) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           49         26          **         **        38         21         33          **         **         **         **        36         47          **         **         ** 
 
Effective sample size            38           32         15          **         **        26         15         23          **         **         **         **        25         31          **         **         ** 
 
Total                            55           46         20          **         **        37         23         34          **         **         **         **        38         45          **         **         ** 
 
Daily/ most days                  5            2          -          **         **         4          2          5          **         **         **         **         5          5          **         **         ** 
                                 10%           4%         -%         **         **        10%         8%        16%         **         **         **         **        14%        12%         **         **         ** 
 
Weekly/ most weeks                1            1          *          **         **         1          -          *          **         **         **         **         *          1          **         **         ** 
                                  2%           3%         1%         **         **         3%         -%         1%         **         **         **         **         1%         3%         **         **         ** 
 
Monthly/ most months              6            6          4          **         **         2          -          4          **         **         **         **         6          6          **         **         ** 
                                 10%          12%        19%         **         **         7%         -%        11%         **         **         **         **        15%        12%         **         **         ** 
 
Less often than 
once a month                     29           27         14          **         **        19         16         14          **         **         **         **        20         25          **         **         ** 
                                 53%          59%        69%         **         **        53%        68%        43%         **         **         **         **        52%        55%         **         **         ** 
 
(Prefer not to answer)            2            2          *          **         **         2          *          2          **         **         **         **         2          -          **         **         ** 
                                  4%           4%         2%         **         **         5%         2%         6%         **         **         **         **         5%         -%         **         **         ** 
 
(Don't know)                     12            8          2          **         **         8          5          8          **         **         **         **         6          8          **         **         ** 
                                 22%          18%         9%         **         **        23%        23%        23%         **         **         **         **        14%        18%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 229 (continuation) 
<C5> How often do you experience Private information being made public (e.g. photos) when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   56           41          -          - 
 
Effective sample size            38           27          -          - 
 
Total                            55           38          -          - 
 
Daily/ most days                  5            4          -          - 
                                 10%           9%         -%         -% 
 
Weekly/ most weeks                1            *          -          - 
                                  2%           1%         -%         -% 
 
Monthly/ most months              6            3          -          - 
                                 10%           9%         -%         -% 
 
Less often than 
once a month                     29           20          -          - 
                                 53%          51%         -%         -% 
 
(Prefer not to answer)            2            2          -          - 
                                  4%           5%         -%         -% 
 
(Don't know)                     12            9          -          - 
                                 22%          24%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 230 
<C6> What impact has this had on you.... Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           30         26            **         **         **         **         **         **         **          23          **         **           **         **         **         ** 
 
Effective sample                 38           20         18            **         **         **         **         **         **         **          14          **         **           **         **         **         ** 
 
Total                            55           31         24            **         **         **         **         **         **         **          19          **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          1            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  4%           5%         4%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
2                  (2.0)          -            -          -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
3                  (3.0)          4            *          4            **         **         **         **         **         **         **           *          **         **           **         **         **         ** 
                                  8%           1%        17%           **         **         **         **         **         **         **           1%         **         **           **         **         **         ** 
 
4                  (4.0)         12            6          6            **         **         **         **         **         **         **           5          **         **           **         **         **         ** 
                                 22%          20%        26%           **         **         **         **         **         **         **          28%         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30           18         13            **         **         **         **         **         **         **          12          **         **           **         **         **         ** 
                                 55%          57%        53%           **         **         **         **         **         **         **          61%         **         **           **         **         **         ** 
 
It has had 
no impact                         3            3          -            **         **         **         **         **         **         **           2          **         **           **         **         **         ** 
                                  6%          11%         -%           **         **         **         **         **         **         **           8%         **         **           **         **         **         ** 
 
Don't know                        2            2          *            **         **         **         **         **         **         **           1          **         **           **         **         **         ** 
                                  4%           6%         1%           **         **         **         **         **         **         **           3%         **         **           **         **         **         ** 
 
Refused                           -            -          -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Net: low impact                   7            2          5            **         **         **         **         **         **         **           *          **         **           **         **         **         ** 
                                 12%           6%        21%           **         **         **         **         **         **         **           1%         **         **           **         **         **         ** 
 
Net: High impact                 43           24         19            **         **         **         **         **         **         **          17          **         **           **         **         **         ** 
                                 78%          77%        78%           **         **         **         **         **         **         **          89%         **         **           **         **         **         ** 
 
Mean Score                      4.4          4.5        4.3            **         **         **         **         **         **         **         4.7          **         **           **         **         **         ** 
Standard deviation             1.01         1.02       1.00            **         **         **         **         **         **         **         .51          **         **           **         **         **         ** 
Standard error                  .17          .25        .24            **         **         **         **         **         **         **         .14          **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 230 (continuation) 
<C6> What impact has this had on you.... Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   56           29         27            **         **         **        21         35           53          ** 
 
Effective sample                 38           21         17            **         **         **        14         24           35          ** 
 
Total                            55           31         24            **         **         **        20         35           50          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          *            **         **         **         -          2            2          ** 
                                  4%           6%         2%           **         **         **         -%         7%           5%         ** 
 
2                  (2.0)          -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
3                  (3.0)          4            2          3            **         **         **         *          4            4          ** 
                                  8%           5%        11%           **         **         **         1%        12%           9%         ** 
 
4                  (4.0)         12           10          2            **         **         **         4          8           11          ** 
                                 22%          33%         9%           **         **         **        22%        23%          21%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30           15         15            **         **         **        12         18           27          ** 
                                 55%          49%        64%           **         **         **        60%        52%          54%         ** 
 
It has had 
no impact                         3            2          2            **         **         **         2          2            3          ** 
                                  6%           6%         6%           **         **         **         8%         5%           7%         ** 
 
Don't know                        2            *          2            **         **         **         2          *            2          ** 
                                  4%           1%         8%           **         **         **        10%         1%           4%         ** 
 
Refused                           -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Net: low impact                   7            4          3            **         **         **         *          7            7          ** 
                                 12%          12%        13%           **         **         **         1%        19%          14%         ** 
 
Net: High impact                 43           25         18            **         **         **        16         26           38          ** 
                                 78%          82%        73%           **         **         **        82%        75%          75%         ** 
 
Mean Score                      4.4          4.3        4.5            **         **         **       4.7        4.2          4.3          ** 
Standard deviation             1.01         1.08        .90            **         **         **       .49       1.16         1.05          ** 
Standard error                  .17          .25        .23            **         **         **       .14        .24          .19          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 230 (continuation) 
<C6> What impact has this had on you.... Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   56            **         -          **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Effective sample                 38            **         -          **         **         **         **         **         **         **         **         **         **          31          **         **         ** 
 
Total                            55            **         -          **         **         **         **         **         **         **         **         **         **          46          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            **         -          **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  4%           **         -%         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
2                  (2.0)          -            **         -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
3                  (3.0)          4            **         -          **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  8%           **         -%         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
4                  (4.0)         12            **         -          **         **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 22%           **         -%         **         **         **         **         **         **         **         **         **         **          21%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30            **         -          **         **         **         **         **         **         **         **         **         **          27          **         **         ** 
                                 55%           **         -%         **         **         **         **         **         **         **         **         **         **          59%         **         **         ** 
 
It has had 
no impact                         3            **         -          **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  6%           **         -%         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
Don't know                        2            **         -          **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  4%           **         -%         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
Refused                           -            **         -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Net: low impact                   7            **         -          **         **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                 12%           **         -%         **         **         **         **         **         **         **         **         **         **          13%         **         **         ** 
 
Net: High impact                 43            **         -          **         **         **         **         **         **         **         **         **         **          37          **         **         ** 
                                 78%           **         -%         **         **         **         **         **         **         **         **         **         **          80%         **         **         ** 
 
Mean Score                      4.4            **         -          **         **         **         **         **         **         **         **         **         **         4.4          **         **         ** 
                                                                                                                                                            +l 
Standard deviation             1.01            **         -          **         **         **         **         **         **         **         **         **         **        1.00          **         **         ** 
Standard error                  .17            **         -          **         **         **         **         **         **         **         **         **         **         .19          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 230 (continuation) 
<C6> What impact has this had on you.... Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           27          **         **         **         **           **        34           39          **         **         **           **         **        22          - 
 
Effective sample                 38           20          **         **         **         **           **        23           28          **         **         **           **         **        15          - 
 
Total                            55           28          **         **         **         **           **        33           42          **         **         **           **         **        21          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          **         **         **         **           **         2            2          **         **         **           **         **         2          - 
                                  4%           6%         **         **         **         **           **         7%           5%         **         **         **           **         **        10%         -% 
 
2                  (2.0)          -            -          **         **         **         **           **         -            -          **         **         **           **         **         -          - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         -%         -% 
 
3                  (3.0)          4            *          **         **         **         **           **         4            2          **         **         **           **         **         *          - 
                                  8%           2%         **         **         **         **           **        11%           5%         **         **         **           **         **         2%         -% 
 
4                  (4.0)         12            9          **         **         **         **           **         9            9          **         **         **           **         **         5          - 
                                 22%          32%         **         **         **         **           **        27%          21%         **         **         **           **         **        26%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30           15          **         **         **         **           **        14           24          **         **         **           **         **         9          - 
                                 55%          54%         **         **         **         **           **        43%          56%         **         **         **           **         **        44%         -% 
 
It has had 
no impact                         3            2          **         **         **         **           **         2            3          **         **         **           **         **         3          - 
                                  6%           5%         **         **         **         **           **         5%           8%         **         **         **           **         **        16%         -% 
 
Don't know                        2            1          **         **         **         **           **         2            2          **         **         **           **         **         1          - 
                                  4%           2%         **         **         **         **           **         7%           5%         **         **         **           **         **         3%         -% 
 
Refused                           -            -          **         **         **         **           **         -            -          **         **         **           **         **         -          - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         -%         -% 
 
Net: low impact                   7            2          **         **         **         **           **         6            4          **         **         **           **         **         2          - 
                                 12%           7%         **         **         **         **           **        19%          10%         **         **         **           **         **        12%         -% 
 
Net: High impact                 43           24          **         **         **         **           **        23           33          **         **         **           **         **        14          - 
                                 78%          85%         **         **         **         **           **        70%          78%         **         **         **           **         **        70%         -% 
 
Mean Score                      4.4          4.4          **         **         **         **           **       4.1          4.4          **         **         **           **         **       4.2          - 
Standard deviation             1.01         1.02          **         **         **         **           **      1.18         1.01          **         **         **           **         **      1.30          - 
Standard error                  .17          .24          **         **         **         **           **       .26          .20          **         **         **           **         **       .36          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 230 (continuation) 
<C6> What impact has this had on you.... Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           54         54         44         50          **          56         54         52         56          -           56         54         51         56          - 
 
Effective sample                 38           36         36         28         33          **          38         37         35         38          -           38         36         36         38          - 
 
Total                            55           52         52         40         46          **          55         53         51         55          -           55         53         52         55          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          2          1          2          **           2          2          2          2          -            2          2          2          2          - 
                                  4%           5%         5%         2%         5%         **           4%         5%         5%         4%         -%           4%         5%         5%         4%         -% 
 
2                  (2.0)          -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
3                  (3.0)          4            4          4          4          4          **           4          4          4          4          -            4          4          4          4          - 
                                  8%           8%         8%        10%         9%         **           8%         8%         9%         8%         -%           8%         8%         8%         8%         -% 
 
4                  (4.0)         12           12         12         10         12          **          12         11          9         12          -           12         11         12         12          - 
                                 22%          24%        24%        25%        27%         **          22%        20%        17%        22%         -%          22%        20%        24%        22%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30           27         27         20         22          **          30         30         30         30          -           30         30         28         30          - 
                                 55%          52%        52%        49%        47%         **          55%        57%        59%        55%         -%          55%        57%        53%        55%         -% 
 
It has had 
no impact                         3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  6%           6%         6%         8%         7%         **           6%         6%         6%         6%         -%           6%         6%         6%         6%         -% 
 
Don't know                        2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  4%           4%         4%         5%         5%         **           4%         4%         4%         4%         -%           4%         4%         4%         4%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                   7            7          7          5          7          **           7          7          7          7          -            7          7          7          7          - 
                                 12%          13%        13%        12%        15%         **          12%        13%        13%        12%         -%          12%        13%        13%        12%         -% 
 
Net: High impact                 43           39         39         30         34          **          43         41         39         43          -           43         41         40         43          - 
                                 78%          76%        76%        74%        73%         **          78%        77%        76%        78%         -%          78%        77%        77%        78%         -% 
 
Mean Score                      4.4          4.3        4.3        4.4        4.2          **         4.4        4.4        4.4        4.4          -          4.4        4.4        4.4        4.4          - 
Standard deviation             1.01         1.03       1.03        .89       1.07          **        1.01       1.02       1.04       1.01          -         1.01       1.03       1.02       1.01          - 
Standard error                  .17          .18        .18        .18        .20          **         .17        .18        .19        .17          -          .17        .18        .18        .17          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 230 (continuation) 
<C6> What impact has this had on you.... Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           28         26           38         47         32         29         39            **         **         **         **          21          **         **         ** 
 
Effective sample                 38           18         19           24         30         20         18         24            **         **         **         **          15          **         **         ** 
 
Total                            55           25         28           34         44         26         25         34            **         **         **         **          22          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          1            1          2          *          *          *            **         **         **         **           *          **         **         ** 
                                  4%           6%         3%           3%         5%         2%         2%         1%           **         **         **         **           2%         **         **         ** 
 
2                  (2.0)          -            -          -            -          -          -          -          -            **         **         **         **           -          **         **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           **         **         **         **           -%         **         **         ** 
 
3                  (3.0)          4            2          3            4          4          2          4          4            **         **         **         **           2          **         **         ** 
                                  8%           7%        10%          12%        10%        10%        17%        12%           **         **         **         **           9%         **         **         ** 
 
4                  (4.0)         12            2         10            6          7          3          5          6            **         **         **         **           7          **         **         ** 
                                 22%           9%        37%          19%        16%        13%        21%        16%           **         **         **         **          31%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30           18         10           18         25         18         15         21            **         **         **         **           8          **         **         ** 
                                 55%          71%        38%          51%        57%        68%        58%        63%           **         **         **         **          35%         **         **         ** 
 
It has had 
no impact                         3            -          3            3          3          2          -          -            **         **         **         **           3          **         **         ** 
                                  6%           -%        12%          10%         8%         6%         -%         -%           **         **         **         **          15%         **         **         ** 
 
Don't know                        2            2          *            2          2          1          1          2            **         **         **         **           2          **         **         ** 
                                  4%           7%         1%           6%         5%         2%         2%         7%           **         **         **         **           8%         **         **         ** 
 
Refused                           -            -          -            -          -          -          -          -            **         **         **         **           -          **         **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           **         **         **         **           -%         **         **         ** 
 
Net: low impact                   7            3          4            5          6          3          5          5            **         **         **         **           2          **         **         ** 
                                 12%          13%        13%          15%        14%        11%        18%        14%           **         **         **         **          11%         **         **         ** 
 
Net: High impact                 43           20         21           24         32         21         20         27            **         **         **         **          14          **         **         ** 
                                 78%          80%        74%          69%        73%        81%        79%        80%           **         **         **         **          66%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 230 (continuation) 
<C6> What impact has this had on you.... Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           28         26           38         47         32         29         39            **         **         **         **          21          **         **         ** 
 
Effective sample                 38           18         19           24         30         20         18         24            **         **         **         **          15          **         **         ** 
 
Total                            55           25         28           34         44         26         25         34            **         **         **         **          22          **         **         ** 
 
Mean Score                      4.4          4.5        4.2          4.4        4.4        4.6        4.4        4.5            **         **         **         **         4.3          **         **         ** 
                                                                                                                                          ac          - 
Standard deviation             1.01         1.11        .93          .96       1.05        .84        .91        .84            **         **         **         **         .89          **         **         ** 
Standard error                  .17          .27        .23          .21        .20        .20        .22        .18            **         **         **         **         .26          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 230 (continuation) 
<C6> What impact has this had on you.... Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   56            ** 
 
Effective sample                 38            ** 
 
Total                            55            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            ** 
                                  4%           ** 
 
2                  (2.0)          -            ** 
                                  -%           ** 
 
3                  (3.0)          4            ** 
                                  8%           ** 
 
4                  (4.0)         12            ** 
                                 22%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30            ** 
                                 55%           ** 
 
It has had 
no impact                         3            ** 
                                  6%           ** 
 
Don't know                        2            ** 
                                  4%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                   7            ** 
                                 12%           ** 
 
Net: High impact                 43            ** 
                                 78%           ** 
 
Mean Score                      4.4            ** 
Standard deviation             1.01            ** 
Standard error                  .17            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 230 (continuation) 
<C6> What impact has this had on you.... Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           41         43         41         29         49         38         32         29         22          **        38          ** 
 
Effective sample                 38           28         30         27         21         33         26         21         18         12          **        25          ** 
 
Total                            55           42         45         40         31         49         38         29         25         14          **        36          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          2          1          *          2          2          2          *          *          **         2          ** 
                                  4%           5%         5%         2%         1%         5%         6%         8%         2%         3%         **         7%         ** 
 
2                  (2.0)          -            -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
3                  (3.0)          4            2          *          1          *          4          4          *          3          -          **         *          ** 
                                  8%           6%         *%         2%         1%         9%        11%         2%        11%         -%         **         1%         ** 
 
4                  (4.0)         12            7         11         10          8         12          7          6          4          3          **         7          ** 
                                 22%          18%        23%        25%        27%        25%        17%        20%        14%        18%         **        20%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30           27         28         23         18         24         23         16         16         10          **        20          ** 
                                 55%          63%        62%        57%        59%        50%        60%        56%        65%        75%         **        56%         ** 
 
It has had 
no impact                         3            2          2          3          2          3          -          2          2          -          **         3          ** 
                                  6%           4%         4%         8%         5%         7%         -%         6%         7%         -%         **         9%         ** 
 
Don't know                        2            2          2          2          2          2          2          2          *          1          **         2          ** 
                                  4%           5%         5%         6%         6%         5%         6%         8%         1%         4%         **         6%         ** 
 
Refused                           -            -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Net: low impact                   7            4          3          2          1          7          7          3          3          *          **         3          ** 
                                 12%          11%         6%         4%         2%        14%        17%        10%        12%         3%         **         8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 230 (continuation) 
<C6> What impact has this had on you.... Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           41         43         41         29         49         38         32         29         22          **        38          ** 
 
Effective sample                 38           28         30         27         21         33         26         21         18         12          **        25          ** 
 
Total                            55           42         45         40         31         49         38         29         25         14          **        36          ** 
 
Net: High impact                 43           34         38         33         27         37         29         22         20         13          **        27          ** 
                                 78%          81%        85%        82%        87%        75%        77%        76%        80%        93%         **        76%         ** 
 
Mean Score                      4.4          4.5        4.5        4.6        4.6        4.3        4.3        4.3        4.5        4.7          **       4.4          ** 
Standard deviation             1.01         1.01        .99        .78        .68       1.05       1.14       1.21        .86        .82          **      1.13          ** 
Standard error                  .17          .20        .19        .16        .16        .19        .23        .28        .21        .24          **       .24          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 230 (continuation) 
<C6> What impact has this had on you.... Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           49         26          **         **        38         21         33          **         **         **         **        36         47          **         **         ** 
 
Effective sample                 38           32         15          **         **        26         15         23          **         **         **         **        25         31          **         **         ** 
 
Total                            55           46         20          **         **        37         23         34          **         **         **         **        38         45          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          2          **         **         2          2          2          **         **         **         **         2          2          **         **         ** 
                                  4%           5%         8%         **         **         5%         8%         7%         **         **         **         **         4%         4%         **         **         ** 
 
2                  (2.0)          -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
3                  (3.0)          4            4          1          **         **         2          *          1          **         **         **         **         2          2          **         **         ** 
                                  8%           9%         3%         **         **         6%         2%         2%         **         **         **         **         6%         5%         **         **         ** 
 
4                  (4.0)         12           12          6          **         **         9          4          7          **         **         **         **         6         12          **         **         ** 
                                 22%          27%        32%         **         **        25%        15%        20%         **         **         **         **        17%        27%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30           23          9          **         **        17         13         18          **         **         **         **        24         25          **         **         ** 
                                 55%          50%        46%         **         **        48%        58%        54%         **         **         **         **        63%        54%         **         **         ** 
 
It has had 
no impact                         3            2          -          **         **         3          2          3          **         **         **         **         2          2          **         **         ** 
                                  6%           3%         -%         **         **         9%         8%        10%         **         **         **         **         4%         4%         **         **         ** 
 
Don't know                        2            2          2          **         **         2          2          2          **         **         **         **         2          2          **         **         ** 
                                  4%           5%        10%         **         **         6%         9%         7%         **         **         **         **         6%         5%         **         **         ** 
 
Refused                           -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Net: low impact                   7            7          2          **         **         4          2          3          **         **         **         **         4          4          **         **         ** 
                                 12%          15%        11%         **         **        12%        10%         9%         **         **         **         **        10%         9%         **         **         ** 
 
Net: High impact                 43           36         16          **         **        27         17         25          **         **         **         **        31         37          **         **         ** 
                                 78%          77%        79%         **         **        73%        73%        75%         **         **         **         **        80%        82%         **         **         ** 
 
Mean Score                      4.4          4.3        4.2          **         **       4.3        4.4        4.4          **         **         **         **       4.5        4.4          **         **         ** 
                                                                                                                            J         jp                     j 
Standard deviation             1.01         1.06       1.17          **         **      1.07       1.26       1.16          **         **         **         **       .97        .97          **         **         ** 
Standard error                  .17          .20        .31          **         **       .23        .35        .26          **         **         **         **       .20        .18          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 230 (continuation) 
<C6> What impact has this had on you.... Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   56           41          -          - 
 
Effective sample                 38           27          -          - 
 
Total                            55           38          -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          -          - 
                                  4%           5%         -%         -% 
 
2                  (2.0)          -            -          -          - 
                                  -%           -%         -%         -% 
 
3                  (3.0)          4            4          -          - 
                                  8%          11%         -%         -% 
 
4                  (4.0)         12           10          -          - 
                                 22%          26%         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         30           18          -          - 
                                 55%          47%         -%         -% 
 
It has had 
no impact                         3            2          -          - 
                                  6%           4%         -%         -% 
 
Don't know                        2            2          -          - 
                                  4%           6%         -%         -% 
 
Refused                           -            -          -          - 
                                  -%           -%         -%         -% 
 
Net: low impact                   7            6          -          - 
                                 12%          17%         -%         -% 
 
Net: High impact                 43           28          -          - 
                                 78%          74%         -%         -% 
 
Mean Score                      4.4          4.2          -          - 
Standard deviation             1.01         1.07          -          - 
Standard error                  .17          .22          -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           30         26            **         **         **         **         **         **         **          23          **         **           **         **         **         ** 
 
Effective sample size            38           20         18            **         **         **         **         **         **         **          14          **         **           **         **         **         ** 
 
Total                            55           31         24            **         **         **         **         **         **         **          19          **         **           **         **         **         ** 
 
DISCORD ---- 
instant messenger                 2            -          2            **         **         **         **         **         **         **           2          **         **           **         **         **         ** 
                                  3%           -%         7%           **         **         **         **         **         **         **           9%         **         **           **         **         **         ** 
 
EMAIL                             7            2          5            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                 12%           6%        20%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app            31           10         21            **         **         **         **         **         **         **          14          **         **           **         **         **         ** 
                                 56%          34%        85%           **         **         **         **         **         **         **          74%         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            5            2          3            **         **         **         **         **         **         **           1          **         **           **         **         **         ** 
                                  9%           6%        13%           **         **         **         **         **         **         **           3%         **         **           **         **         **         ** 
 
FACETIME ---- 
social media site/app             *            *          -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  *%           1%         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     3            *          3            **         **         **         **         **         **         **           *          **         **           **         **         **         ** 
                                  6%           1%        13%           **         **         **         **         **         **         **           1%         **         **           **         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             1            *          *            **         **         **         **         **         **         **           1          **         **           **         **         **         ** 
                                  1%           1%         2%           **         **         **         **         **         **         **           3%         **         **           **         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 4            2          2            **         **         **         **         **         **         **           2          **         **           **         **         **         ** 
                                  6%           7%         6%           **         **         **         **         **         **         **          10%         **         **           **         **         **         ** 
 
TWITTER ---- social 
media site/app                    5            2          3            **         **         **         **         **         **         **           2          **         **           **         **         **         ** 
                                  8%           6%        12%           **         **         **         **         **         **         **           9%         **         **           **         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 2            2          *            **         **         **         **         **         **         **           *          **         **           **         **         **         ** 
                                  4%           6%         1%           **         **         **         **         **         **         **           1%         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                 14           13          1            **         **         **         **         **         **         **           1          **         **           **         **         **         ** 
                                 26%          43%         5%           **         **         **         **         **         **         **           3%         **         **           **         **         **         ** 
 
NET - Search Engine               3            *          3            **         **         **         **         **         **         **           *          **         **           **         **         **         ** 
                                  6%           1%        13%           **         **         **         **         **         **         **           1%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           30         26            **         **         **         **         **         **         **          23          **         **           **         **         **         ** 
 
Effective sample size            38           20         18            **         **         **         **         **         **         **          14          **         **           **         **         **         ** 
 
Total                            55           31         24            **         **         **         **         **         **         **          19          **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                35           14         21            **         **         **         **         **         **         **          18          **         **           **         **         **         ** 
                                 64%          46%        87%           **         **         **         **         **         **         **          94%         **         **           **         **         **         ** 
 
NET - Instant Messenger          12            6          7            **         **         **         **         **         **         **           4          **         **           **         **         **         ** 
                                 22%          18%        27%           **         **         **         **         **         **         **          23%         **         **           **         **         **         ** 
 
NET - Email or 
another site or app               7            2          5            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                 12%           6%        20%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   56           29         27            **         **         **        21         35           53          ** 
 
Effective sample size            38           21         17            **         **         **        14         24           35          ** 
 
Total                            55           31         24            **         **         **        20         35           50          ** 
 
DISCORD ---- 
instant messenger                 2            2          -            **         **         **         -          2            2          ** 
                                  3%           5%         -%           **         **         **         -%         5%           3%         ** 
 
EMAIL                             7            4          2            **         **         **         2          5            7          ** 
                                 12%          14%         9%           **         **         **         8%        14%          13%         ** 
 
FACEBOOK ---- 
social media site/app            31           14         17            **         **         **         8         23           29          ** 
                                 56%          44%        72%           **         **         **        38%        67%          59%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            5            4          1            **         **         **         1          3            5          ** 
                                  9%          12%         5%           **         **         **         7%        10%          10%         ** 
 
FACETIME ---- 
social media site/app             *            *          -            **         **         **         *          -            *          ** 
                                  *%           1%         -%           **         **         **         1%         -%           *%         ** 
 
GOOGLE ---- 
search engine                     3            3          *            **         **         **         2          1            3          ** 
                                  6%          10%         1%           **         **         **         9%         4%           7%         ** 
 
INSTAGRAM ---- 
social media site/app             1            -          1            **         **         **         1          -            1          ** 
                                  1%           -%         3%           **         **         **         3%         -%           1%         ** 
 
SNAPCHAT ---- 
instant messenger                 4            3          *            **         **         **         4          -            2          ** 
                                  6%          11%         1%           **         **         **        18%         -%           3%         ** 
 
TWITTER ---- social 
media site/app                    5            4          *            **         **         **         2          3            5          ** 
                                  8%          14%         1%           **         **         **         8%         8%           9%         ** 
 
WHATSAPP ---- 
instant messenger                 2            2          -            **         **         **         -          2            2          ** 
                                  4%           6%         -%           **         **         **         -%         6%           4%         ** 
 
(Dont know / 
 Can't remember)                 14            9          5            **         **         **         7          8           12          ** 
                                 26%          30%        21%           **         **         **        33%        22%          25%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   56           29         27            **         **         **        21         35           53          ** 
 
Effective sample size            38           21         17            **         **         **        14         24           35          ** 
 
Total                            55           31         24            **         **         **        20         35           50          ** 
 
NET - Search Engine               3            3          *            **         **         **         2          1            3          ** 
                                  6%          10%         1%           **         **         **         9%         4%           7%         ** 
 
NET - Social 
Media Site or App                35           17         18            **         **         **        10         25           32          ** 
                                 64%          56%        74%           **         **         **        51%        71%          64%         ** 
 
NET - Instant Messenger          12           11          1            **         **         **         5          7           10          ** 
                                 22%          35%         5%           **         **         **        25%        20%          21%         ** 
 
NET - Email or 
another site or app               7            4          2            **         **         **         2          5            7          ** 
                                 12%          14%         9%           **         **         **         8%        14%          13%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3407 
Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   56            **         -          **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Effective sample size            38            **         -          **         **         **         **         **         **         **         **         **         **          31          **         **         ** 
 
Total                            55            **         -          **         **         **         **         **         **         **         **         **         **          46          **         **         ** 
 
DISCORD ---- 
instant messenger                 2            **         -          **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         -%         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
EMAIL                             7            **         -          **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 12%           **         -%         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            31            **         -          **         **         **         **         **         **         **         **         **         **          26          **         **         ** 
                                 56%           **         -%         **         **         **         **         **         **         **         **         **         **          57%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            5            **         -          **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  9%           **         -%         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
FACETIME ---- 
social media site/app             *            **         -          **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         -%         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
GOOGLE ---- 
search engine                     3            **         -          **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  6%           **         -%         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             1            **         -          **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  1%           **         -%         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 4            **         -          **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  6%           **         -%         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
TWITTER ---- social 
media site/app                    5            **         -          **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  8%           **         -%         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 2            **         -          **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  4%           **         -%         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
(Dont know / 
 Can't remember)                 14            **         -          **         **         **         **         **         **         **         **         **         **          13          **         **         ** 
                                 26%           **         -%         **         **         **         **         **         **         **         **         **         **          28%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   56            **         -          **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
 
Effective sample size            38            **         -          **         **         **         **         **         **         **         **         **         **          31          **         **         ** 
 
Total                            55            **         -          **         **         **         **         **         **         **         **         **         **          46          **         **         ** 
 
NET - Search Engine               3            **         -          **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  6%           **         -%         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
NET - Social 
Media Site or App                35            **         -          **         **         **         **         **         **         **         **         **         **          31          **         **         ** 
                                 64%           **         -%         **         **         **         **         **         **         **         **         **         **          66%         **         **         ** 
 
NET - Instant Messenger          12            **         -          **         **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                 22%           **         -%         **         **         **         **         **         **         **         **         **         **          14%         **         **         ** 
 
NET - Email or 
another site or app               7            **         -          **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 12%           **         -%         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           27          **         **         **         **           **        34           39          **         **         **           **         **        22          - 
 
Effective sample size            38           20          **         **         **         **           **        23           28          **         **         **           **         **        15          - 
 
Total                            55           28          **         **         **         **           **        33           42          **         **         **           **         **        21          - 
 
DISCORD ---- 
instant messenger                 2            2          **         **         **         **           **         -            2          **         **         **           **         **         2          - 
                                  3%           6%         **         **         **         **           **         -%           4%         **         **         **           **         **         8%         -% 
 
EMAIL                             7            5          **         **         **         **           **         3            5          **         **         **           **         **         2          - 
                                 12%          17%         **         **         **         **           **         9%          12%         **         **         **           **         **         9%         -% 
 
FACEBOOK ---- 
social media site/app            31           19          **         **         **         **           **        19           21          **         **         **           **         **        10          - 
                                 56%          68%         **         **         **         **           **        59%          51%         **         **         **           **         **        49%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            5            4          **         **         **         **           **         3            4          **         **         **           **         **         3          - 
                                  9%          15%         **         **         **         **           **         9%          10%         **         **         **           **         **        14%         -% 
 
FACETIME ---- 
social media site/app             *            -          **         **         **         **           **         *            *          **         **         **           **         **         -          - 
                                  *%           -%         **         **         **         **           **         1%           *%         **         **         **           **         **         -%         -% 
 
GOOGLE ---- 
search engine                     3            1          **         **         **         **           **         3            3          **         **         **           **         **         3          - 
                                  6%           5%         **         **         **         **           **         9%           7%         **         **         **           **         **        15%         -% 
 
INSTAGRAM ---- 
social media site/app             1            -          **         **         **         **           **         *            -          **         **         **           **         **         -          - 
                                  1%           -%         **         **         **         **           **         1%           -%         **         **         **           **         **         -%         -% 
 
SNAPCHAT ---- 
instant messenger                 4            -          **         **         **         **           **         3            2          **         **         **           **         **         -          - 
                                  6%           -%         **         **         **         **           **        10%           4%         **         **         **           **         **         -%         -% 
 
TWITTER ---- social 
media site/app                    5            3          **         **         **         **           **         4            1          **         **         **           **         **         1          - 
                                  8%          10%         **         **         **         **           **        13%           3%         **         **         **           **         **         7%         -% 
 
WHATSAPP ---- 
instant messenger                 2            -          **         **         **         **           **         *            2          **         **         **           **         **         2          - 
                                  4%           -%         **         **         **         **           **         *%           5%         **         **         **           **         **         9%         -% 
 
(Dont know / 
 Can't remember)                 14            6          **         **         **         **           **         6           13          **         **         **           **         **         5          - 
                                 26%          22%         **         **         **         **           **        19%          32%         **         **         **           **         **        25%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           27          **         **         **         **           **        34           39          **         **         **           **         **        22          - 
 
Effective sample size            38           20          **         **         **         **           **        23           28          **         **         **           **         **        15          - 
 
Total                            55           28          **         **         **         **           **        33           42          **         **         **           **         **        21          - 
 
NET - Search Engine               3            1          **         **         **         **           **         3            3          **         **         **           **         **         3          - 
                                  6%           5%         **         **         **         **           **         9%           7%         **         **         **           **         **        15%         -% 
 
NET - Social 
Media Site or App                35           20          **         **         **         **           **        23           23          **         **         **           **         **        10          - 
                                 64%          73%         **         **         **         **           **        71%          55%         **         **         **           **         **        49%         -% 
 
NET - Instant Messenger          12            6          **         **         **         **           **         6           10          **         **         **           **         **         6          - 
                                 22%          22%         **         **         **         **           **        19%          23%         **         **         **           **         **        31%         -% 
 
NET - Email or 
another site or app               7            5          **         **         **         **           **         3            5          **         **         **           **         **         2          - 
                                 12%          17%         **         **         **         **           **         9%          12%         **         **         **           **         **         9%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           54         54         44         50          **          56         54         52         56          -           56         54         51         56          - 
 
Effective sample size            38           36         36         28         33          **          38         37         35         38          -           38         36         36         38          - 
 
Total                            55           52         52         40         46          **          55         53         51         55          -           55         53         52         55          - 
 
DISCORD ---- 
instant messenger                 2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  3%           3%         3%         4%         4%         **           3%         3%         3%         3%         -%           3%         3%         3%         3%         -% 
 
EMAIL                             7            5          5          3          3          **           7          7          7          7          -            7          6          7          7          - 
                                 12%           9%         9%         8%         7%         **          12%        12%        13%        12%         -%          12%        12%        13%        12%         -% 
 
FACEBOOK ---- 
social media site/app            31           28         28         20         22          **          31         29         27         31          -           31         29         30         31          - 
                                 56%          53%        53%        50%        48%         **          56%        55%        54%        56%         -%          56%        55%        58%        56%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            5            5          5          4          5          **           5          5          4          5          -            5          5          5          5          - 
                                  9%           9%         9%        10%        10%         **           9%         9%         8%         9%         -%           9%         9%         9%         9%         -% 
 
FACETIME ---- 
social media site/app             *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         1%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
GOOGLE ---- 
search engine                     3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  6%           6%         6%         8%         7%         **           6%         6%         6%         6%         -%           6%         6%         6%         6%         -% 
 
INSTAGRAM ---- 
social media site/app             1            1          1          *          1          **           1          1          1          1          -            1          1          *          1          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
SNAPCHAT ---- 
instant messenger                 4            4          4          2          2          **           4          4          4          4          -            4          4          2          4          - 
                                  6%           7%         7%         5%         4%         **           6%         7%         7%         6%         -%           6%         7%         3%         6%         -% 
 
TWITTER ---- social 
media site/app                    5            5          5          3          3          **           5          5          5          5          -            5          5          4          5          - 
                                  8%           9%         9%         7%         7%         **           8%         9%         9%         8%         -%           8%         9%         8%         8%         -% 
 
WHATSAPP ---- 
instant messenger                 2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  4%           4%         4%         5%         4%         **           4%         4%         4%         4%         -%           4%         4%         4%         4%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           54         54         44         50          **          56         54         52         56          -           56         54         51         56          - 
 
Effective sample size            38           36         36         28         33          **          38         37         35         38          -           38         36         36         38          - 
 
Total                            55           52         52         40         46          **          55         53         51         55          -           55         53         52         55          - 
 
(Dont know / 
 Can't remember)                 14           14         14         11         14          **          14         14         14         14          -           14         14         14         14          - 
                                 26%          28%        28%        27%        31%         **          26%        27%        28%        26%         -%          26%        27%        27%        26%         -% 
 
NET - Search Engine               3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  6%           6%         6%         8%         7%         **           6%         6%         6%         6%         -%           6%         6%         6%         6%         -% 
 
NET - Social 
Media Site or App                35           32         32         24         26          **          35         33         32         35          -           35         34         32         35          - 
                                 64%          61%        61%        60%        57%         **          64%        63%        62%        64%         -%          64%        63%        62%        64%         -% 
 
NET - Instant Messenger          12           12         12         10         10          **          12         12         11         12          -           12         12         10         12          - 
                                 22%          23%        23%        24%        22%         **          22%        23%        22%        22%         -%          22%        23%        19%        22%         -% 
 
NET - Email or 
another site or app               7            5          5          3          3          **           7          7          7          7          -            7          6          7          7          - 
                                 12%           9%         9%         8%         7%         **          12%        12%        13%        12%         -%          12%        12%        13%        12%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3413 
Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           28         26           38         47         32         29         39            **         **         **         **          21          **         **         ** 
 
Effective sample size            38           18         19           24         30         20         18         24            **         **         **         **          15          **         **         ** 
 
Total                            55           25         28           34         44         26         25         34            **         **         **         **          22          **         **         ** 
 
DISCORD ---- 
instant messenger                 2            2          -            -          2          2          2          -            **         **         **         **           -          **         **         ** 
                                  3%           7%         -%           -%         4%         7%         7%         -%           **         **         **         **           -%         **         **         ** 
 
EMAIL                             7            2          3            3          5          5          3          3            **         **         **         **           3          **         **         ** 
                                 12%           7%        11%          10%        12%        18%        13%        10%           **         **         **         **          16%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            31           15         15           20         26         18         17         21            **         **         **         **          12          **         **         ** 
                                 56%          58%        54%          59%        60%        71%        69%        62%           **         **         **         **          54%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            5            3          2            3          3          4          5          3            **         **         **         **           2          **         **         ** 
                                  9%          10%         8%           7%         7%        17%        18%         9%           **         **         **         **           8%         **         **         ** 
 
FACETIME ---- 
social media site/app             *            *          -            *          *          *          -          *            **         **         **         **           -          **         **         ** 
                                  *%           1%         -%           1%         *%         1%         -%         1%           **         **         **         **           -%         **         **         ** 
 
GOOGLE ---- 
search engine                     3            2          2            -          *          1          1          -            **         **         **         **           -          **         **         ** 
                                  6%           7%         6%           -%         *%         5%         5%         -%           **         **         **         **           -%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             1            *          *            *          1          *          *          *            **         **         **         **           -          **         **         ** 
                                  1%           2%         1%           1%         1%         2%         2%         1%           **         **         **         **           -%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 4            2          *            2          4          2          -          3            **         **         **         **           2          **         **         ** 
                                  6%           7%         1%           4%         8%         6%         -%        10%           **         **         **         **           7%         **         **         ** 
 
TWITTER ---- social 
media site/app                    5            -          3            3          3          3          1          2            **         **         **         **           3          **         **         ** 
                                  8%           -%        11%           9%         7%        11%         5%         4%           **         **         **         **          14%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           28         26           38         47         32         29         39            **         **         **         **          21          **         **         ** 
 
Effective sample size            38           18         19           24         30         20         18         24            **         **         **         **          15          **         **         ** 
 
Total                            55           25         28           34         44         26         25         34            **         **         **         **          22          **         **         ** 
 
WHATSAPP ---- 
instant messenger                 2            *          2            2          2          *          *          *            **         **         **         **           2          **         **         ** 
                                  4%           1%         6%           6%         4%         1%         1%         *%           **         **         **         **           8%         **         **         ** 
 
(Dont know / 
 Can't remember)                 14            5          8            9         10          5          5          9            **         **         **         **           6          **         **         ** 
                                 26%          21%        30%          26%        23%        20%        21%        26%           **         **         **         **          29%         **         **         ** 
 
NET - Search Engine               3            2          2            -          *          1          1          -            **         **         **         **           -          **         **         ** 
                                  6%           7%         6%           -%         *%         5%         5%         -%           **         **         **         **           -%         **         **         ** 
 
NET - Social 
Media Site or App                35           17         17           22         30         19         18         24            **         **         **         **          13          **         **         ** 
                                 64%          68%        60%          65%        69%        74%        71%        70%           **         **         **         **          61%         **         **         ** 
 
NET - Instant Messenger          12            6          4            6         10          8          6          7            **         **         **         **           5          **         **         ** 
                                 22%          25%        15%          17%        23%        30%        26%        19%           **         **         **         **          24%         **         **         ** 
 
NET - Email or 
another site or app               7            2          3            3          5          5          3          3            **         **         **         **           3          **         **         ** 
                                 12%           7%        11%          10%        12%        18%        13%        10%           **         **         **         **          16%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   56            ** 
 
Effective sample size            38            ** 
 
Total                            55            ** 
 
DISCORD ---- 
instant messenger                 2            ** 
                                  3%           ** 
 
EMAIL                             7            ** 
                                 12%           ** 
 
FACEBOOK ---- 
social media site/app            31            ** 
                                 56%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            5            ** 
                                  9%           ** 
 
FACETIME ---- 
social media site/app             *            ** 
                                  *%           ** 
 
GOOGLE ---- 
search engine                     3            ** 
                                  6%           ** 
 
INSTAGRAM ---- 
social media site/app             1            ** 
                                  1%           ** 
 
SNAPCHAT ---- 
instant messenger                 4            ** 
                                  6%           ** 
 
TWITTER ---- social 
media site/app                    5            ** 
                                  8%           ** 
 
WHATSAPP ---- 
instant messenger                 2            ** 
                                  4%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   56            ** 
 
Effective sample size            38            ** 
 
Total                            55            ** 
 
(Dont know / 
 Can't remember)                 14            ** 
                                 26%           ** 
 
NET - Search Engine               3            ** 
                                  6%           ** 
 
NET - Social 
Media Site or App                35            ** 
                                 64%           ** 
 
NET - Instant Messenger          12            ** 
                                 22%           ** 
 
NET - Email or 
another site or app               7            ** 
                                 12%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           41         43         41         29         49         38         32         29         22          **        38          ** 
 
Effective sample size            38           28         30         27         21         33         26         21         18         12          **        25          ** 
 
Total                            55           42         45         40         31         49         38         29         25         14          **        36          ** 
 
DISCORD ---- 
instant messenger                 2            2          2          2          2          2          2          2          2          -          **         2          ** 
                                  3%           4%         4%         4%         5%         3%         4%         6%         7%         -%         **         5%         ** 
 
EMAIL                             7            5          6          7          3          5          3          3          4          *          **         3          ** 
                                 12%          12%        14%        16%         9%        10%         9%        11%        14%         3%         **         9%         ** 
 
FACEBOOK ---- 
social media site/app            31           19         25         19         17         27         22         10         14          6          **        16          ** 
                                 56%          45%        56%        47%        55%        56%        57%        35%        55%        43%         **        45%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            5            4          4          4          3          5          4          4          2          2          **         3          ** 
                                  9%          10%         9%        10%        11%         9%        10%        14%         9%        11%         **         8%         ** 
 
FACETIME ---- 
social media site/app             *            *          -          *          -          *          *          *          -          *          **         *          ** 
                                  *%           *%         -%         1%         -%         *%         1%         1%         -%         1%         **         1%         ** 
 
GOOGLE ---- 
search engine                     3            3          3          3          3          3          3          3          3          -          **         3          ** 
                                  6%           7%         7%         8%        11%         6%         8%        11%        13%         -%         **         9%         ** 
 
INSTAGRAM ---- 
social media site/app             1            *          1          *          1          *          *          *          1          *          **         *          ** 
                                  1%           1%         1%         *%         2%         1%         1%         1%         2%         3%         **         1%         ** 
 
SNAPCHAT ---- 
instant messenger                 4            2          4          4          2          3          2          2          2          -          **         2          ** 
                                  6%           4%         8%         9%         7%         7%         5%         6%         8%         -%         **         5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           41         43         41         29         49         38         32         29         22          **        38          ** 
 
Effective sample size            38           28         30         27         21         33         26         21         18         12          **        25          ** 
 
Total                            55           42         45         40         31         49         38         29         25         14          **        36          ** 
 
TWITTER ---- social 
media site/app                    5            3          5          5          3          4          3          1          2          -          **         3          ** 
                                  8%           7%        10%        11%        10%         9%         8%         5%         6%         -%         **         8%         ** 
 
WHATSAPP ---- 
instant messenger                 2            2          2          2          *          2          *          2          2          *          **         2          ** 
                                  4%           5%         4%         5%         1%         4%         *%         7%         7%         1%         **         6%         ** 
 
(Dont know / 
 Can't remember)                 14           14         11         12          8         12          9         12          4          6          **        11          ** 
                                 26%          34%        25%        31%        25%        25%        24%        39%        18%        40%         **        30%         ** 
 
NET - Search Engine               3            3          3          3          3          3          3          3          3          -          **         3          ** 
                                  6%           7%         7%         8%        11%         6%         8%        11%        13%         -%         **         9%         ** 
 
NET - Social 
Media Site or App                35           23         29         23         21         31         26         13         16          7          **        20          ** 
                                 64%          54%        65%        56%        68%        64%        68%        43%        65%        48%         **        56%         ** 
 
NET - Instant Messenger          12           10         11         11          7         12          7         10          8          2          **         8          ** 
                                 22%          23%        25%        28%        24%        24%        20%        33%        31%        13%         **        23%         ** 
 
NET - Email or 
another site or app               7            5          6          7          3          5          3          3          4          *          **         3          ** 
                                 12%          12%        14%        16%         9%        10%         9%        11%        14%         3%         **         9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           49         26          **         **        38         21         33          **         **         **         **        36         47          **         **         ** 
 
Effective sample size            38           32         15          **         **        26         15         23          **         **         **         **        25         31          **         **         ** 
 
Total                            55           46         20          **         **        37         23         34          **         **         **         **        38         45          **         **         ** 
 
DISCORD ---- 
instant messenger                 2            2          2          **         **         -          2          2          **         **         **         **         2          2          **         **         ** 
                                  3%           4%         9%         **         **         -%         7%         5%         **         **         **         **         4%         4%         **         **         ** 
 
EMAIL                             7            6          3          **         **         3          3          5          **         **         **         **         5          7          **         **         ** 
                                 12%          13%        17%         **         **         9%        14%        14%         **         **         **         **        12%        15%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            31           28         12          **         **        17         10         19          **         **         **         **        22         25          **         **         ** 
                                 56%          60%        63%         **         **        47%        41%        55%         **         **         **         **        58%        56%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            5            5          3          **         **         3          1          4          **         **         **         **         3          5          **         **         ** 
                                  9%          11%        18%         **         **         8%         6%        11%         **         **         **         **         8%        11%         **         **         ** 
 
FACETIME ---- 
social media site/app             *            *          *          **         **         -          -          -          **         **         **         **         *          *          **         **         ** 
                                  *%           *%         1%         **         **         -%         -%         -%         **         **         **         **         1%         *%         **         **         ** 
 
GOOGLE ---- 
search engine                     3            2          2          **         **         2          -          3          **         **         **         **         3          3          **         **         ** 
                                  6%           3%         8%         **         **         5%         -%        10%         **         **         **         **         8%         7%         **         **         ** 
 
INSTAGRAM ---- 
social media site/app             1            1          1          **         **         1          -          1          **         **         **         **         1          1          **         **         ** 
                                  1%           1%         3%         **         **         2%         -%         2%         **         **         **         **         2%         1%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 4            4          *          **         **         *          -          *          **         **         **         **         2          4          **         **         ** 
                                  6%           8%         1%         **         **         *%         -%         1%         **         **         **         **         5%         8%         **         **         ** 
 
TWITTER ---- social 
media site/app                    5            5          3          **         **         2          -          2          **         **         **         **         2          5          **         **         ** 
                                  8%          10%        16%         **         **         5%         -%         5%         **         **         **         **         4%        10%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                 2            *          -          **         **         2          2          2          **         **         **         **         *          2          **         **         ** 
                                  4%           *%         -%         **         **         5%         8%         5%         **         **         **         **         *%         4%         **         **         ** 
 
(Dont know / 
 Can't remember)                 14           12          4          **         **        12         12         10          **         **         **         **        12         10          **         **         ** 
                                 26%          27%        22%         **         **        34%        51%        30%         **         **         **         **        30%        22%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   56           49         26          **         **        38         21         33          **         **         **         **        36         47          **         **         ** 
 
Effective sample size            38           32         15          **         **        26         15         23          **         **         **         **        25         31          **         **         ** 
 
Total                            55           46         20          **         **        37         23         34          **         **         **         **        38         45          **         **         ** 
 
NET - Search Engine               3            2          2          **         **         2          -          3          **         **         **         **         3          3          **         **         ** 
                                  6%           3%         8%         **         **         5%         -%        10%         **         **         **         **         8%         7%         **         **         ** 
 
NET - Social 
Media Site or App                35           32         15          **         **        19         10         19          **         **         **         **        25         30          **         **         ** 
                                 64%          69%        75%         **         **        53%        41%        57%         **         **         **         **        64%        66%         **         **         ** 
 
NET - Instant Messenger          12           10          5          **         **         5          5          7          **         **         **         **         7         12          **         **         ** 
                                 22%          22%        27%         **         **        14%        21%        22%         **         **         **         **        18%        27%         **         **         ** 
 
NET - Email or 
another site or app               7            6          3          **         **         3          3          5          **         **         **         **         5          7          **         **         ** 
                                 12%          13%        17%         **         **         9%        14%        14%         **         **         **         **        12%        15%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   56           41          -          - 
 
Effective sample size            38           27          -          - 
 
Total                            55           38          -          - 
 
DISCORD ---- 
instant messenger                 2            2          -          - 
                                  3%           4%         -%         -% 
 
EMAIL                             7            6          -          - 
                                 12%          16%         -%         -% 
 
FACEBOOK ---- 
social media site/app            31           27          -          - 
                                 56%          70%         -%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            5            4          -          - 
                                  9%          10%         -%         -% 
 
FACETIME ---- 
social media site/app             *            *          -          - 
                                  *%           1%         -%         -% 
 
GOOGLE ---- 
search engine                     3            2          -          - 
                                  6%           4%         -%         -% 
 
INSTAGRAM ---- 
social media site/app             1            1          -          - 
                                  1%           2%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                 4            2          -          - 
                                  6%           4%         -%         -% 
 
TWITTER ---- social 
media site/app                    5            5          -          - 
                                  8%          12%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 2            *          -          - 
                                  4%           *%         -%         -% 
 
(Dont know / 
 Can't remember)                 14            8          -          - 
                                 26%          22%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 231 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Private information being made public (e.g. photos) 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Private information being made public 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   56           41          -          - 
 
Effective sample size            38           27          -          - 
 
Total                            55           38          -          - 
 
NET - Search Engine               3            2          -          - 
                                  6%           4%         -%         -% 
 
NET - Social 
Media Site or App                35           29          -          - 
                                 64%          76%         -%         -% 
 
NET - Instant Messenger          12            7          -          - 
                                 22%          20%         -%         -% 
 
NET - Email or 
another site or app               7            6          -          - 
                                 12%          16%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 232 
<C5> How often do you experience Viruses / trojans / worms / spyware / malicious software when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           49         47            **         **         **         **         **         **         -           25         38         33           24         27          **        27 
 
Effective sample size            61           32         29            **         **         **         **         **         **         -           15         26         20           17         16          **        19 
 
Total                            91           49         43            **         **         **         **         **         **         -           22         40         29           24         22          **        33 
 
Daily/ most days                 12            6          6            **         **         **         **         **         **         -            4          5          2            2          2          **         4 
                                 13%          12%        14%           **         **         **         **         **         **         -%          17%        14%         8%           8%         8%         **        11% 
 
Weekly/ most weeks                5            2          4            **         **         **         **         **         **         -            3          -          2            3          -          **         2 
                                  6%           3%         8%           **         **         **         **         **         **         -%          15%         -%         6%          13%         -%         **         5% 
 
Monthly/ most months             12            3          9            **         **         **         **         **         **         -            1         10          *            *          4          **         7 
                                 13%           6%        21%           **         **         **         **         **         **         -%           5%        25%         2%           2%        18%         **        20% 
 
Less often than 
once a month                     46           29         17            **         **         **         **         **         **         -           12         16         18           13         15          **        12 
                                 50%          59%        40%           **         **         **         **         **         **         -%          53%        40%        62%          57%        66%         **        36% 
 
(Prefer not to answer)            -            -          -            **         **         **         **         **         **         -            -          -          -            -          -          **         - 
                                  -%           -%         -%           **         **         **         **         **         **         -%           -%         -%         -%           -%         -%         **         -% 
 
(Don't know)                     17            9          8            **         **         **         **         **         **         -            2          8          6            5          2          **         9 
                                 18%          19%        18%           **         **         **         **         **         **         -%          10%        21%        21%          21%         8%         **        28% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 232 (continuation) 
<C5> How often do you experience Viruses / trojans / worms / spyware / malicious software when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   96           51         45            **         **         **        36         59           88          ** 
 
Effective sample size            61           32         29            **         **         **        23         37           54          ** 
 
Total                            91           46         46            **         **         **        35         55           79          ** 
 
Daily/ most days                 12            4          8            **         **         **         5          7           10          ** 
                                 13%           8%        18%           **         **         **        15%        12%          13%         ** 
 
Weekly/ most weeks                5            3          2            **         **         **         2          3            4          ** 
                                  6%           7%         5%           **         **         **         5%         6%           4%         ** 
 
Monthly/ most months             12            4          7            **         **         **         7          5           10          ** 
                                 13%          10%        16%           **         **         **        19%        10%          12%         ** 
 
Less often than 
once a month                     46           28         18            **         **         **        18         28           41          ** 
                                 50%          61%        39%           **         **         **        50%        52%          51%         ** 
 
(Prefer not to answer)            -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
(Don't know)                     17            7         10            **         **         **         4         11           15          ** 
                                 18%          14%        22%           **         **         **        11%        21%          19%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 232 (continuation) 
<C5> How often do you experience Viruses / trojans / worms / spyware / malicious software when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96            **         **         **         **         **         **         **         **         **         **         **         **          73         23          **         ** 
 
Effective sample size            61            **         **         **         **         **         **         **         **         **         **         **         **          46         15          **         ** 
 
Total                            91            **         **         **         **         **         **         **         **         **         **         **         **          69         22          **         ** 
 
Daily/ most days                 12            **         **         **         **         **         **         **         **         **         **         **         **          11          *          **         ** 
                                 13%           **         **         **         **         **         **         **         **         **         **         **         **          17%         1%         **         ** 
 
Weekly/ most weeks                5            **         **         **         **         **         **         **         **         **         **         **         **           5          *          **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         **         **           7%         1%         **         ** 
 
Monthly/ most months             12            **         **         **         **         **         **         **         **         **         **         **         **           6          6          **         ** 
                                 13%           **         **         **         **         **         **         **         **         **         **         **         **           8%        27%         **         ** 
 
Less often than 
once a month                     46            **         **         **         **         **         **         **         **         **         **         **         **          34         12          **         ** 
                                 50%           **         **         **         **         **         **         **         **         **         **         **         **          49%        55%         **         ** 
 
(Prefer not to answer)            -            **         **         **         **         **         **         **         **         **         **         **         **           -          -          **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         -%         **         ** 
 
(Don't know)                     17            **         **         **         **         **         **         **         **         **         **         **         **          13          4          **         ** 
                                 18%           **         **         **         **         **         **         **         **         **         **         **         **          19%        16%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 232 (continuation) 
<C5> How often do you experience Viruses / trojans / worms / spyware / malicious software when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           39          **         **         **         **          21         54           54         34          **         **          28         37         31          - 
 
Effective sample size            61           27          **         **         **         **          13         33           35         21          **         **          19         23         19          - 
 
Total                            91           39          **         **         **         **          20         47           51         31          **         **          30         34         27          - 
 
Daily/ most days                 12            4          **         **         **         **           2          8           10          *          **         **           7          1          4          - 
                                 13%          11%         **         **         **         **          10%        17%          19%         1%         **         **          23%         2%        15%         -% 
 
Weekly/ most weeks                5            3          **         **         **         **           3          2            2          3          **         **           5          -          *          - 
                                  6%           8%         **         **         **         **          17%         4%           4%        10%         **         **          16%         -%         1%         -% 
 
Monthly/ most months             12            5          **         **         **         **           1          9            9          3          **         **           1          5          6          - 
                                 13%          12%         **         **         **         **           4%        19%          18%         9%         **         **           2%        16%        21%         -% 
 
Less often than 
once a month                     46           22          **         **         **         **          11         22           22         20          **         **          11         22         13          - 
                                 50%          56%         **         **         **         **          58%        46%          44%        66%         **         **          36%        64%        49%         -% 
 
(Prefer not to answer)            -            -          **         **         **         **           -          -            -          -          **         **           -          -          -          - 
                                  -%           -%         **         **         **         **           -%         -%           -%         -%         **         **           -%         -%         -%         -% 
 
(Don't know)                     17            5          **         **         **         **           2          6            8          4          **         **           7          6          4          - 
                                 18%          13%         **         **         **         **          11%        13%          16%        14%         **         **          23%        18%        14%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 232 (continuation) 
<C5> How often do you experience Viruses / trojans / worms / spyware / malicious software when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           88         85         59         67          **          96         87         89         96          -           96         77         86         96          - 
 
Effective sample size            61           55         54         36         42          **          61         56         57         61          -           61         48         55         61          - 
 
Total                            91           81         81         53         62          **          91         84         86         91          -           91         72         81         91          - 
 
Daily/ most days                 12            7          7          3          5          **          12         10         12         12          -           12          8         10         12          - 
                                 13%           8%         8%         5%         7%         **          13%        12%        14%        13%         -%          13%        11%        12%        13%         -% 
 
Weekly/ most weeks                5            4          4          2          2          **           5          3          5          5          -            5          2          3          5          - 
                                  6%           5%         5%         4%         3%         **           6%         4%         6%         6%         -%           6%         3%         4%         6%         -% 
 
Monthly/ most months             12           12         12         10         10          **          12         12         12         12          -           12         12         12         12          - 
                                 13%          14%        14%        18%        16%         **          13%        14%        14%        13%         -%          13%        16%        14%        13%         -% 
 
Less often than 
once a month                     46           44         43         29         36          **          46         42         40         46          -           46         33         42         46          - 
                                 50%          54%        54%        54%        57%         **          50%        50%        47%        50%         -%          50%        46%        51%        50%         -% 
 
(Prefer not to answer)            -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
(Don't know)                     17           15         15         10         10          **          17         17         17         17          -           17         17         15         17          - 
                                 18%          19%        19%        19%        16%         **          18%        20%        20%        18%         -%          18%        23%        18%        18%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 232 (continuation) 
<C5> How often do you experience Viruses / trojans / worms / spyware / malicious software when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           28         65           59         66         58         42         59           30         34          **         **          40         30          **         ** 
 
Effective sample size            61           17         42           36         42         34         26         35           19         22          **         **          27         19          **         ** 
 
Total                            91           26         62           54         64         50         39         51           29         34          **         **          43         29          **         ** 
 
Daily/ most days                 12            6          6            8         10          6          6          8            4          4          **         **           4          2          **         ** 
                                 13%          23%         9%          15%        16%        12%        16%        16%          13%        11%         **         **           9%         7%         **         ** 
 
Weekly/ most weeks                5            *          5            4          4          2          2          2            2          4          **         **           2          4          **         ** 
                                  6%           2%         8%           7%         6%         4%         4%         4%           5%        11%         **         **           4%        12%         **         ** 
 
Monthly/ most months             12            3          9           10          8         10          6         10            *          6          **         **           4          7          **         ** 
                                 13%          12%        14%          19%        13%        20%        16%        20%           1%        17%         **         **           9%        22%         **         ** 
 
Less often than 
once a month                     46           14         32           19         30         21         19         19           16         15          **         **          24         12          **         ** 
                                 50%          54%        52%          35%        48%        42%        48%        38%          55%        44%         **         **          57%        41%         **         ** 
 
(Prefer not to answer)            -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
(Don't know)                     17            2         10           13         11         11          6         11            8          6          **         **           9          5          **         ** 
                                 18%           8%        17%          24%        17%        22%        15%        22%          26%        17%         **         **          22%        18%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 232 (continuation) 
<C5> How often do you experience Viruses / trojans / worms / spyware / malicious software when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   96            ** 
 
Effective sample size            61            ** 
 
Total                            91            ** 
 
Daily/ most days                 12            ** 
                                 13%           ** 
 
Weekly/ most weeks                5            ** 
                                  6%           ** 
 
Monthly/ most months             12            ** 
                                 13%           ** 
 
Less often than 
once a month                     46            ** 
                                 50%           ** 
 
(Prefer not to answer)            -            ** 
                                  -%           ** 
 
(Don't know)                     17            ** 
                                 18%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 232 (continuation) 
<C5> How often do you experience Viruses / trojans / worms / spyware / malicious software when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           60         68         75         43         72         60         55         43         21          **        62         23 
 
Effective sample size            61           37         43         49         28         45         37         34         27         13          **        38         13 
 
Total                            91           56         65         74         41         69         54         48         40         20          **        58         19 
 
Daily/ most days                 12            8         10          8          4          8          7          6          4          *          **        10          - 
                                 13%          14%        15%        11%        11%        12%        12%        13%         9%         2%         **        17%         -% 
 
Weekly/ most weeks                5            2          2          5          -          4          2          3          *          2          **         2          - 
                                  6%           3%         3%         7%         -%         5%         4%         7%         *%         9%         **         3%         -% 
 
Monthly/ most months             12           10         11         12          6         10          7          8          7          3          **         8          1 
                                 13%          18%        17%        16%        15%        15%        13%        16%        17%        14%         **        14%         3% 
 
Less often than 
once a month                     46           25         31         38         23         32         28         24         22         11          **        33         16 
                                 50%          44%        48%        51%        55%        47%        51%        49%        54%        56%         **        56%        83% 
 
(Prefer not to answer)            -            -          -          -          -          -          -          -          -          -          **         -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         -% 
 
(Don't know)                     17           11         11         11          8         15         11          7          8          4          **         6          3 
                                 18%          20%        16%        15%        19%        21%        20%        14%        19%        19%         **        10%        14% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 232 (continuation) 
<C5> How often do you experience Viruses / trojans / worms / spyware / malicious software when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           69         31         40         24         77         49         70         22         24          **         **        73         71          **        26          ** 
 
Effective sample size            61           42         20         23         15         47         30         43         14         15          **         **        46         43          **        16          ** 
 
Total                            91           62         28         32         22         68         45         63         21         22          **         **        69         64          **        23          ** 
 
Daily/ most days                 12            7          *          6          *          8          4         10          2          *          **         **         8         10          **         4          ** 
                                 13%          11%         1%        19%         1%        12%        10%        16%        10%         1%         **         **        11%        15%         **        16%         ** 
 
Weekly/ most weeks                5            2          2          *          2          4          *          4          -          *          **         **         4          4          **         *          ** 
                                  6%           3%         6%         1%         8%         5%         1%         6%         -%         1%         **         **         5%         6%         **         1%         ** 
 
Monthly/ most months             12            9          4          6          3          8          9         11          3          2          **         **        10          9          **         2          ** 
                                 13%          15%        15%        20%        12%        12%        20%        17%        16%         9%         **         **        14%        15%         **         9%         ** 
 
Less often than 
once a month                     46           31         16         17         15         37         23         30         10         16          **         **        41         32          **        15          ** 
                                 50%          50%        57%        54%        69%        55%        50%        47%        49%        72%         **         **        59%        50%         **        66%         ** 
 
(Prefer not to answer)            -            -          -          -          -          -          -          -          -          -          **         **         -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         **         -%         -%         **         -%         ** 
 
(Don't know)                     17           13          6          2          2         10          9          9          5          4          **         **         7          9          **         2          ** 
                                 18%          20%        21%         7%        10%        15%        19%        15%        25%        18%         **         **        11%        15%         **         8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 232 (continuation) 
<C5> How often do you experience Viruses / trojans / worms / spyware / malicious software when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   96           59          -          - 
 
Effective sample size            61           36          -          - 
 
Total                            91           54          -          - 
 
Daily/ most days                 12            8          -          - 
                                 13%          15%         -%         -% 
 
Weekly/ most weeks                5            2          -          - 
                                  6%           4%         -%         -% 
 
Monthly/ most months             12            7          -          - 
                                 13%          13%         -%         -% 
 
Less often than 
once a month                     46           26          -          - 
                                 50%          48%         -%         -% 
 
(Prefer not to answer)            -            -          -          - 
                                  -%           -%         -%         -% 
 
(Don't know)                     17           11          -          - 
                                 18%          21%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 233 
<C6> What impact has this had on you.... Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           49         47            **         **         **         **         **         **         -           25         38         33           24         27          **        27 
 
Effective sample                 61           32         29            **         **         **         **         **         **         -           15         26         20           17         16          **        19 
 
Total                            91           49         43            **         **         **         **         **         **         -           22         40         29           24         22          **        33 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            3          -            **         **         **         **         **         **         -            -          2          2            2          -          **         2 
                                  4%           7%         -%           **         **         **         **         **         **         -%           -%         4%         6%           7%         -%         **         5% 
 
2                  (2.0)          4            2          2            **         **         **         **         **         **         -            2          2          -            2          2          **         - 
                                  4%           3%         5%           **         **         **         **         **         **         -%           8%         5%         -%           7%         8%         **         -% 
 
3                  (3.0)         12            6          6            **         **         **         **         **         **         -            2          6          5            3          6          **         2 
                                 13%          12%        14%           **         **         **         **         **         **         -%           8%        14%        17%          14%        27%         **         8% 
 
4                  (4.0)         12            7          5            **         **         **         **         **         **         -            2          6          4            3          3          **         5 
                                 13%          14%        11%           **         **         **         **         **         **         -%           7%        16%        13%          13%        14%         **        16% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         55           29         26            **         **         **         **         **         **         -           17         19         19           12         10          **        22 
                                 60%          59%        61%           **         **         **         **         **         **         -%          77%        47%        65%          51%        44%         **        67% 
 
It has had 
no impact                         2            *          2            **         **         **         **         **         **         -            -          2          -            *          2          **         - 
                                  2%           1%         4%           **         **         **         **         **         **         -%           -%         5%         -%           2%         8%         **         -% 
 
Don't know                        3            2          2            **         **         **         **         **         **         -            -          3          -            2          -          **         2 
                                  4%           3%         4%           **         **         **         **         **         **         -%           -%         8%         -%           6%         -%         **         5% 
 
Refused                           -            -          -            **         **         **         **         **         **         -            -          -          -            -          -          **         - 
                                  -%           -%         -%           **         **         **         **         **         **         -%           -%         -%         -%           -%         -%         **         -% 
 
Net: low impact                  19           11          8            **         **         **         **         **         **         -            4          9          6            7          8          **         4 
                                 21%          22%        19%           **         **         **         **         **         **         -%          16%        23%        22%          28%        34%         **        13% 
 
Net: High impact                 67           36         31            **         **         **         **         **         **         -           19         26         22           15         13          **        27 
                                 73%          73%        73%           **         **         **         **         **         **         -%          84%        63%        78%          64%        58%         **        82% 
 
Mean Score                      4.3          4.2        4.4            **         **         **         **         **         **         -          4.5        4.1        4.3          4.0        4.0          **       4.5 
                                                                                  c 
Standard deviation             1.11         1.23        .95            **         **         **         **         **         **         -          .95       1.19       1.13         1.33       1.07          **      1.05 
Standard error                  .15          .22        .18            **         **         **         **         **         **         -          .24        .25        .25          .34        .28          **       .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 233 (continuation) 
<C6> What impact has this had on you.... Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   96           51         45            **         **         **        36         59           88          ** 
 
Effective sample                 61           32         29            **         **         **        23         37           54          ** 
 
Total                            91           46         46            **         **         **        35         55           79          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            2          2            **         **         **         2          2            3          ** 
                                  4%           4%         4%           **         **         **         5%         3%           4%         ** 
 
2                  (2.0)          4            3          *            **         **         **         2          2            4          ** 
                                  4%           7%         1%           **         **         **         6%         3%           5%         ** 
 
3                  (3.0)         12            9          3            **         **         **         3          9           12          ** 
                                 13%          20%         6%           **         **         **        10%        16%          15%         ** 
 
4                  (4.0)         12            6          6            **         **         **         5          5            8          ** 
                                 13%          13%        12%           **         **         **        14%        10%          11%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         55           22         33            **         **         **        21         34           46          ** 
                                 60%          48%        73%           **         **         **        61%        62%          58%         ** 
 
It has had 
no impact                         2            2          -            **         **         **         -          2            2          ** 
                                  2%           5%         -%           **         **         **         -%         4%           3%         ** 
 
Don't know                        3            2          2            **         **         **         2          2            3          ** 
                                  4%           3%         4%           **         **         **         5%         3%           4%         ** 
 
Refused                           -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Net: low impact                  19           14          5            **         **         **         7         12           19          ** 
                                 21%          31%        11%           **         **         **        21%        22%          24%         ** 
 
Net: High impact                 67           28         39            **         **         **        26         39           54          ** 
                                 73%          61%        85%           **         **         **        75%        71%          69%         ** 
 
Mean Score                      4.3          4.0        4.6            **         **         **       4.3        4.3          4.2          ** 
Standard deviation             1.11         1.20        .96            **         **         **      1.19       1.08         1.17          ** 
Standard error                  .15          .22        .18            **         **         **       .25        .18          .17          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 233 (continuation) 
<C6> What impact has this had on you.... Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96            **         **         **         **         **         **         **         **         **         **         **         **          73         23          **         ** 
 
Effective sample                 61            **         **         **         **         **         **         **         **         **         **         **         **          46         15          **         ** 
 
Total                            91            **         **         **         **         **         **         **         **         **         **         **         **          69         22          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            **         **         **         **         **         **         **         **         **         **         **         **           3          -          **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           5%         -%         **         ** 
 
2                  (2.0)          4            **         **         **         **         **         **         **         **         **         **         **         **           2          2          **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           3%         7%         **         ** 
 
3                  (3.0)         12            **         **         **         **         **         **         **         **         **         **         **         **          11          1          **         ** 
                                 13%           **         **         **         **         **         **         **         **         **         **         **         **          16%         4%         **         ** 
 
4                  (4.0)         12            **         **         **         **         **         **         **         **         **         **         **         **           6          5          **         ** 
                                 13%           **         **         **         **         **         **         **         **         **         **         **         **           9%        25%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         55            **         **         **         **         **         **         **         **         **         **         **         **          44         11          **         ** 
                                 60%           **         **         **         **         **         **         **         **         **         **         **         **          64%        49%         **         ** 
 
It has had 
no impact                         2            **         **         **         **         **         **         **         **         **         **         **         **           *          2          **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           1%         8%         **         ** 
 
Don't know                        3            **         **         **         **         **         **         **         **         **         **         **         **           2          2          **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           2%         7%         **         ** 
 
Refused                           -            **         **         **         **         **         **         **         **         **         **         **         **           -          -          **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         -%         **         ** 
 
Net: low impact                  19            **         **         **         **         **         **         **         **         **         **         **         **          17          3          **         ** 
                                 21%           **         **         **         **         **         **         **         **         **         **         **         **          24%        11%         **         ** 
 
Net: High impact                 67            **         **         **         **         **         **         **         **         **         **         **         **          51         16          **         ** 
                                 73%           **         **         **         **         **         **         **         **         **         **         **         **          73%        74%         **         ** 
 
Mean Score                      4.3            **         **         **         **         **         **         **         **         **         **         **         **         4.3        4.4          **         ** 
                                                                                                                                     fhj                     f 
Standard deviation             1.11            **         **         **         **         **         **         **         **         **         **         **         **        1.16        .95          **         ** 
Standard error                  .15            **         **         **         **         **         **         **         **         **         **         **         **         .17        .26          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 233 (continuation) 
<C6> What impact has this had on you.... Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           39          **         **         **         **          21         54           54         34          **         **          28         37         31          - 
 
Effective sample                 61           27          **         **         **         **          13         33           35         21          **         **          19         23         19          - 
 
Total                            91           39          **         **         **         **          20         47           51         31          **         **          30         34         27          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            2          **         **         **         **           -          2            2          2          **         **           2          2          -          - 
                                  4%           4%         **         **         **         **           -%         3%           3%         5%         **         **           6%         5%         -%         -% 
 
2                  (2.0)          4            4          **         **         **         **           2          *            3          *          **         **           -          2          2          - 
                                  4%          10%         **         **         **         **           9%         1%           6%         1%         **         **           -%         6%         6%         -% 
 
3                  (3.0)         12            7          **         **         **         **           2          8            6          4          **         **           2          7          2          - 
                                 13%          19%         **         **         **         **          12%        17%          12%        13%         **         **           7%        22%         9%         -% 
 
4                  (4.0)         12            2          **         **         **         **           -          7            6          5          **         **           2          5          5          - 
                                 13%           4%         **         **         **         **           -%        14%          13%        17%         **         **           6%        14%        18%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         55           21          **         **         **         **          16         26           29         19          **         **          23         17         15          - 
                                 60%          53%         **         **         **         **          79%        56%          55%        63%         **         **          75%        51%        55%         -% 
 
It has had 
no impact                         2            2          **         **         **         **           -          2            2          -          **         **           -          *          2          - 
                                  2%           6%         **         **         **         **           -%         5%           4%         -%         **         **           -%         1%         6%         -% 
 
Don't know                        3            2          **         **         **         **           -          2            3          -          **         **           2          -          2          - 
                                  4%           4%         **         **         **         **           -%         4%           6%         -%         **         **           6%         -%         6%         -% 
 
Refused                           -            -          **         **         **         **           -          -            -          -          **         **           -          -          -          - 
                                  -%           -%         **         **         **         **           -%         -%           -%         -%         **         **           -%         -%         -%         -% 
 
Net: low impact                  19           13          **         **         **         **           4         10           11          6          **         **           4         11          4          - 
                                 21%          33%         **         **         **         **          21%        21%          21%        20%         **         **          13%        33%        15%         -% 
 
Net: High impact                 67           22          **         **         **         **          16         33           35         25          **         **          25         22         20          - 
                                 73%          58%         **         **         **         **          79%        70%          68%        80%         **         **          82%        65%        73%         -% 
 
Mean Score                      4.3          4.0          **         **         **         **         4.5        4.3          4.2        4.3          **         **         4.5        4.0        4.4          - 
Standard deviation             1.11         1.31          **         **         **         **        1.03       1.06         1.16       1.11          **         **        1.07       1.21        .95          - 
Standard error                  .15          .26          **         **         **         **         .28        .19          .21        .24          **         **         .25        .26        .23          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 233 (continuation) 
<C6> What impact has this had on you.... Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           88         85         59         67          **          96         87         89         96          -           96         77         86         96          - 
 
Effective sample                 61           55         54         36         42          **          61         56         57         61          -           61         48         55         61          - 
 
Total                            91           81         81         53         62          **          91         84         86         91          -           91         72         81         91          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            3          3          2          2          **           3          3          3          3          -            3          2          3          3          - 
                                  4%           4%         4%         3%         3%         **           4%         4%         4%         4%         -%           4%         2%         4%         4%         -% 
 
2                  (2.0)          4            4          4          2          4          **           4          4          4          4          -            4          4          4          4          - 
                                  4%           5%         5%         4%         6%         **           4%         4%         4%         4%         -%           4%         5%         5%         4%         -% 
 
3                  (3.0)         12           12         12          8         10          **          12         12         10         12          -           12         12         12         12          - 
                                 13%          15%        15%        15%        16%         **          13%        14%        12%        13%         -%          13%        17%        14%        13%         -% 
 
4                  (4.0)         12           12         12          7          8          **          12          9         10         12          -           12          9         12         12          - 
                                 13%          14%        14%        13%        14%         **          13%        10%        12%        13%         -%          13%        12%        14%        13%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         55           46         46         31         34          **          55         51         53         55          -           55         41         46         55          - 
                                 60%          57%        57%        57%        55%         **          60%        61%        62%        60%         -%          60%        56%        56%        60%         -% 
 
It has had 
no impact                         2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           3%         3%         4%         4%         **           2%         3%         3%         2%         -%           2%         3%         3%         2%         -% 
 
Don't know                        3            2          2          2          2          **           3          3          3          3          -            3          3          3          3          - 
                                  4%           2%         2%         3%         3%         **           4%         4%         4%         4%         -%           4%         4%         4%         4%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                  19           19         19         12         15          **          19         19         17         19          -           19         17         19         19          - 
                                 21%          24%        24%        22%        25%         **          21%        23%        20%        21%         -%          21%        24%        23%        21%         -% 
 
Net: High impact                 67           58         57         38         43          **          67         60         63         67          -           67         49         57         67          - 
                                 73%          71%        71%        71%        69%         **          73%        71%        74%        73%         -%          73%        68%        70%        73%         -% 
 
Mean Score                      4.3          4.2        4.2        4.3        4.2          **         4.3        4.3        4.3        4.3          -          4.3        4.2        4.2        4.3          - 
Standard deviation             1.11         1.14       1.15       1.10       1.12          **        1.11       1.14       1.12       1.11          -         1.11       1.10       1.15       1.11          - 
Standard error                  .15          .16        .16        .19        .18          **         .15        .16        .15        .15          -          .15        .16        .16        .15          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 233 (continuation) 
<C6> What impact has this had on you.... Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           28         65           59         66         58         42         59           30         34          **         **          40         30          **         ** 
 
Effective sample                 61           17         42           36         42         34         26         35           19         22          **         **          27         19          **         ** 
 
Total                            91           26         62           54         64         50         39         51           29         34          **         **          43         29          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            -          3            2          2          2          -          2            -          3          **         **           -          3          **         ** 
                                  4%           -%         5%           3%         3%         3%         -%         3%           -%        10%         **         **           -%        11%         **         ** 
 
2                  (2.0)          4            3          *            -          4          2          2          2            -          2          **         **           2          *          **         ** 
                                  4%          13%         1%           -%         6%         3%         4%         3%           -%         5%         **         **           4%         2%         **         ** 
 
3                  (3.0)         12            1         10            5          5          5          6          7            3          4          **         **           4          4          **         ** 
                                 13%           2%        16%           9%         8%        10%        16%        14%           9%        11%         **         **          10%        13%         **         ** 
 
4                  (4.0)         12            2         10            7          7          8          6          7            6          3          **         **           8          4          **         ** 
                                 13%           7%        16%          13%        11%        17%        17%        14%          22%        10%         **         **          19%        12%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         55           18         34           37         44         32         24         30           18         21          **         **          24         18          **         ** 
                                 60%          71%        56%          68%        69%        64%        63%        59%          63%        64%         **         **          56%        61%         **         ** 
 
It has had 
no impact                         2            -          2            2          *          -          -          2            -          *          **         **           2          *          **         ** 
                                  2%           -%         4%           3%         1%         -%         -%         3%           -%         1%         **         **           4%         2%         **         ** 
 
Don't know                        3            2          2            2          2          2          -          2            2          -          **         **           3          -          **         ** 
                                  4%           7%         2%           3%         3%         3%         -%         3%           6%         -%         **         **           7%         -%         **         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Net: low impact                  19            4         14            7         11          8          8         10            3          8          **         **           6          8          **         ** 
                                 21%          15%        22%          13%        17%        17%        20%        20%           9%        25%         **         **          14%        26%         **         ** 
 
Net: High impact                 67           20         44           44         51         40         31         37           25         25          **         **          32         21          **         ** 
                                 73%          78%        72%          81%        80%        80%        80%        73%          85%        73%         **         **          75%        72%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 233 (continuation) 
<C6> What impact has this had on you.... Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           28         65           59         66         58         42         59           30         34          **         **          40         30          **         ** 
 
Effective sample                 61           17         42           36         42         34         26         35           19         22          **         **          27         19          **         ** 
 
Total                            91           26         62           54         64         50         39         51           29         34          **         **          43         29          **         ** 
 
Mean Score                      4.3          4.5        4.2          4.5        4.4        4.4        4.4        4.3          4.6        4.1          **         **         4.4        4.1          **         ** 
Standard deviation             1.11         1.09       1.13          .93       1.06       1.04        .92       1.08          .67       1.37          **         **         .86       1.38          **         ** 
Standard error                  .15          .27        .18          .16        .17        .18        .18        .19          .16        .30          **         **         .17        .32          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 233 (continuation) 
<C6> What impact has this had on you.... Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   96            ** 
 
Effective sample                 61            ** 
 
Total                            91            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            ** 
                                  4%           ** 
 
2                  (2.0)          4            ** 
                                  4%           ** 
 
3                  (3.0)         12            ** 
                                 13%           ** 
 
4                  (4.0)         12            ** 
                                 13%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         55            ** 
                                 60%           ** 
 
It has had 
no impact                         2            ** 
                                  2%           ** 
 
Don't know                        3            ** 
                                  4%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                  19            ** 
                                 21%           ** 
 
Net: High impact                 67            ** 
                                 73%           ** 
 
Mean Score                      4.3            ** 
Standard deviation             1.11            ** 
Standard error                  .15            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 233 (continuation) 
<C6> What impact has this had on you.... Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           60         68         75         43         72         60         55         43         21          **        62         23 
 
Effective sample                 61           37         43         49         28         45         37         34         27         13          **        38         13 
 
Total                            91           56         65         74         41         69         54         48         40         20          **        58         19 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            2          2          3          2          3          3          2          3          -          **         -          2 
                                  4%           3%         3%         4%         4%         5%         6%         3%         8%         -%         **         -%         9% 
 
2                  (2.0)          4            2          3          4          2          4          3          3          3          -          **         3          - 
                                  4%           4%         5%         5%         5%         5%         6%         7%         8%         -%         **         6%         -% 
 
3                  (3.0)         12           11          8          8          7         10          9          8          7          2          **         6          5 
                                 13%          19%        12%        11%        18%        15%        16%        17%        17%         9%         **        11%        26% 
 
4                  (4.0)         12            7          8         10          2          7          7          5          5          2          **         7          3 
                                 13%          12%        13%        14%         4%        10%        12%        10%        12%         9%         **        12%        18% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         55           29         38         43         25         40         29         25         20         14          **        36          9 
                                 60%          53%        59%        59%        60%        57%        53%        52%        51%        73%         **        63%        47% 
 
It has had 
no impact                         2            2          2          2          2          2          *          2          -          2          **         2          - 
                                  2%           4%         3%         3%         5%         3%         1%         5%         -%         9%         **         4%         -% 
 
Don't know                        3            3          3          3          2          3          3          3          2          -          **         3          - 
                                  4%           6%         5%         4%         4%         5%         6%         7%         4%         -%         **         6%         -% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          **         -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         -% 
 
Net: low impact                  19           14         13         15         11         17         15         13         13          2          **        10          7 
                                 21%          26%        20%        20%        27%        25%        28%        27%        33%         9%         **        16%        35% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 233 (continuation) 
<C6> What impact has this had on you.... Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           60         68         75         43         72         60         55         43         21          **        62         23 
 
Effective sample                 61           37         43         49         28         45         37         34         27         13          **        38         13 
 
Total                            91           56         65         74         41         69         54         48         40         20          **        58         19 
 
Net: High impact                 67           36         46         54         26         47         35         30         25         16          **        43         12 
                                 73%          64%        72%        72%        64%        67%        65%        62%        63%        82%         **        74%        65% 
 
Mean Score                      4.3          4.2        4.3        4.3        4.2        4.2        4.1        4.1        3.9-       4.7          **       4.4        3.9 
Standard deviation             1.11         1.12       1.09       1.16       1.22       1.21       1.27       1.20       1.36        .65          **       .94       1.27 
Standard error                  .15          .19        .17        .17        .24        .19        .22        .22        .27        .19          **       .16        .35 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 233 (continuation) 
<C6> What impact has this had on you.... Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           69         31         40         24         77         49         70         22         24          **         **        73         71          **        26          ** 
 
Effective sample                 61           42         20         23         15         47         30         43         14         15          **         **        46         43          **        16          ** 
 
Total                            91           62         28         32         22         68         45         63         21         22          **         **        69         64          **        23          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            3          2          -          -          2          -          3          -          -          **         **         -          -          **         -          ** 
                                  4%           5%         6%         -%         -%         2%         -%         5%         -%         -%         **         **         -%         -%         **         -%         ** 
 
2                  (2.0)          4            4          3          2          2          2          3          4          2          4          **         **         3          4          **         2          ** 
                                  4%           6%        12%         5%         8%         3%         7%         6%         8%        17%         **         **         5%         6%         **         7%         ** 
 
3                  (3.0)         12           12          4          5          2          8          8          7          *          6          **         **         8          8          **         3          ** 
                                 13%          19%        15%        15%        11%        12%        18%        10%         2%        28%         **         **        12%        13%         **        15%         ** 
 
4                  (4.0)         12            5          3          5          4          7          8         10          5          3          **         **         8          7          **         5          ** 
                                 13%           9%        12%        15%        20%        10%        18%        16%        23%        13%         **         **        12%        11%         **        20%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         55           34         12         19         13         44         20         34         11          8          **         **        44         40          **        11          ** 
                                 60%          55%        42%        59%        61%        64%        44%        54%        51%        35%         **         **        63%        62%         **        51%         ** 
 
It has had 
no impact                         2            *          2          2          -          2          2          2          -          -          **         **         2          2          **         -          ** 
                                  2%           1%         8%         7%         -%         3%         5%         3%         -%         -%         **         **         3%         3%         **         -%         ** 
 
Don't know                        3            3          2          -          -          3          3          3          3          2          **         **         3          3          **         2          ** 
                                  4%           5%         6%         -%         -%         5%         7%         5%        16%         8%         **         **         5%         5%         **         7%         ** 
 
Refused                           -            -          -          -          -          -          -          -          -          -          **         **         -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         **         -%         -%         **         -%         ** 
 
Net: low impact                  19           19          9          6          4         12         11         14          2         10          **         **        12         12          **         5          ** 
                                 21%          30%        32%        20%        19%        17%        25%        21%        10%        44%         **         **        17%        18%         **        23%         ** 
 
Net: High impact                 67           39         15         23         18         50         28         44         15         11          **         **        52         47          **        16          ** 
                                 73%          64%        54%        73%        81%        75%        63%        70%        75%        48%         **         **        75%        73%         **        71%         ** 
 
Mean Score                      4.3          4.1-       3.8-       4.4        4.3        4.4i       4.1        4.2        4.4        3.7-         **         **       4.4bi      4.4i         **       4.2          ** 
Standard deviation             1.11         1.25       1.36        .96        .98       1.02       1.03       1.21        .95       1.18          **         **       .91        .96          **      1.01          ** 
Standard error                  .15          .20        .32        .20        .25        .15        .20        .19        .28        .31          **         **       .14        .15          **       .26          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 233 (continuation) 
<C6> What impact has this had on you.... Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   96           59          -          - 
 
Effective sample                 61           36          -          - 
 
Total                            91           54          -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            3          -          - 
                                  4%           6%         -%         -% 
 
2                  (2.0)          4            4          -          - 
                                  4%           7%         -%         -% 
 
3                  (3.0)         12           10          -          - 
                                 13%          18%         -%         -% 
 
4                  (4.0)         12            5          -          - 
                                 13%           9%         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         55           30          -          - 
                                 60%          55%         -%         -% 
 
It has had 
no impact                         2            *          -          - 
                                  2%           1%         -%         -% 
 
Don't know                        3            2          -          - 
                                  4%           3%         -%         -% 
 
Refused                           -            -          -          - 
                                  -%           -%         -%         -% 
 
Net: low impact                  19           17          -          - 
                                 21%          31%         -%         -% 
 
Net: High impact                 67           35          -          - 
                                 73%          65%         -%         -% 
 
Mean Score                      4.3          4.1-         -          - 
Standard deviation             1.11         1.29          -          - 
Standard error                  .15          .22          -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           49         47            **         **         **         **         **         **         -           25         38         33           24         27          **        27 
 
Effective sample size            61           32         29            **         **         **         **         **         **         -           15         26         20           17         16          **        19 
 
Total                            91           49         43            **         **         **         **         **         **         -           22         40         29           24         22          **        33 
 
AOL ---- search engine            2            -          2            **         **         **         **         **         **         -            -          2          -            -          -          **         2 
                                  2%           -%         5%           **         **         **         **         **         **         -%           -%         5%         -%           -%         -%         **         6% 
 
EMAIL                            27           17         10            **         **         **         **         **         **         -            5         14          8            8          6          **        10 
                                 30%          36%        23%           **         **         **         **         **         **         -%          22%        35%        29%          32%        26%         **        31% 
 
FACEBOOK ---- 
social media site/app            13            4         10            **         **         **         **         **         **         -            4          5          4            *          2          **         9 
                                 15%           8%        22%           **         **         **         **         **         **         -%          17%        14%        14%           1%         8%         **        28% 
 
FACEBOOK MESSENGER 
---- instant messenger            4            *          3            **         **         **         **         **         **         -            *          1          2            -          1          **         * 
                                  4%           1%         7%           **         **         **         **         **         **         -%           2%         3%         6%           -%         6%         **         2% 
 
FACETIME ---- 
social media site/app             2            -          2            **         **         **         **         **         **         -            -          2          *            *          2          **         - 
                                  2%           -%         4%           **         **         **         **         **         **         -%           -%         4%         1%           1%         7%         **         -% 
 
GOOGLE ---- 
search engine                    11            7          4            **         **         **         **         **         **         -            4          4          3            5          4          **         2 
                                 12%          15%         9%           **         **         **         **         **         **         -%          16%        10%        12%          20%        17%         **         7% 
 
IMESSAGE ---- 
instant messenger                 *            -          *            **         **         **         **         **         **         -            *          -          -            -          *          **         - 
                                  *%           -%         *%           **         **         **         **         **         **         -%           1%         -%         -%           -%         1%         **         -% 
 
LINKEDIN ---- 
social media site/app             3            2          1            **         **         **         **         **         **         -            *          2          -            -          *          **         2 
                                  3%           4%         2%           **         **         **         **         **         **         -%           1%         6%         -%           -%         1%         **         6% 
 
PLAYSTATION 
NETWORK ---- gaming               2            -          2            **         **         **         **         **         **         -            -          2          -            -          -          **         2 
                                  2%           -%         4%           **         **         **         **         **         **         -%           -%         5%         -%           -%         -%         **         6% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            *          *            **         **         **         **         **         **         -            *          *          -            -          *          **         * 
                                  *%           *%         *%           **         **         **         **         **         **         -%           1%         *%         -%           -%         1%         **         1% 
 
SNAPCHAT ---- 
instant messenger                 2            2          -            **         **         **         **         **         **         -            2          -          -            -          2          **         - 
                                  2%           4%         -%           **         **         **         **         **         **         -%           8%         -%         -%           -%         8%         **         -% 
 
STEAM ---- gaming                 *            *          *            **         **         **         **         **         **         -            *          -          -            -          *          **         - 
                                  *%           *%         *%           **         **         **         **         **         **         -%           1%         -%         -%           -%         1%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           49         47            **         **         **         **         **         **         -           25         38         33           24         27          **        27 
 
Effective sample size            61           32         29            **         **         **         **         **         **         -           15         26         20           17         16          **        19 
 
Total                            91           49         43            **         **         **         **         **         **         -           22         40         29           24         22          **        33 
 
VIBER ---- 
instant messenger                 *            -          *            **         **         **         **         **         **         -            -          *          -            -          -          **         * 
                                  1%           -%         1%           **         **         **         **         **         **         -%           -%         1%         -%           -%         -%         **         1% 
 
VIMEO ---- video 
sharing site/app                  2            2          -            **         **         **         **         **         **         -            -          -          2            2          -          **         - 
                                  2%           4%         -%           **         **         **         **         **         **         -%           -%         -%         6%           7%         -%         **         -% 
 
WHATSAPP ---- 
instant messenger                 *            *          *            **         **         **         **         **         **         -            *          -          -            -          *          **         - 
                                  *%           *%         *%           **         **         **         **         **         **         -%           1%         -%         -%           -%         1%         **         -% 
 
YAHOO ---- search engine          3            -          3            **         **         **         **         **         **         -            -          3          -            -          1          **         2 
                                  3%           -%         7%           **         **         **         **         **         **         -%           -%         8%         -%           -%         6%         **         6% 
 
YOUTUBE ---- video 
sharing site/app                  9            3          5            **         **         **         **         **         **         -            5          *          3            3          3          **         * 
                                 10%           7%        12%           **         **         **         **         **         **         -%          23%         *%        12%          14%        15%         **         1% 
 
Somewhere else 
(write in)                        6            3          2            **         **         **         **         **         **         -            -          2          4            2          -          **         2 
                                  6%           7%         6%           **         **         **         **         **         **         -%           -%         6%        12%           8%         -%         **         6% 
 
(Dont know / 
 Can't remember)                 27           13         14            **         **         **         **         **         **         -            5         15          7            8         10          **         6 
                                 29%          27%        32%           **         **         **         **         **         **         -%          21%        37%        25%          32%        46%         **        17% 
 
NET - Video 
Sharing Site or App               9            3          5            **         **         **         **         **         **         -            5          *          3            3          3          **         * 
                                 10%           7%        12%           **         **         **         **         **         **         -%          23%         *%        12%          14%        15%         **         1% 
 
NET - Search Engine              15            7          8            **         **         **         **         **         **         -            4          8          3            5          4          **         6 
                                 16%          15%        18%           **         **         **         **         **         **         -%          16%        20%        12%          20%        17%         **        19% 
 
NET - Social 
Media Site or App                18            8         10            **         **         **         **         **         **         -            6          8          4            *          4          **        11 
                                 20%          16%        24%           **         **         **         **         **         **         -%          26%        20%        15%           2%        17%         **        34% 
 
NET - Instant Messenger           6            3          4            **         **         **         **         **         **         -            3          2          2            -          4          **         1 
                                  7%           5%         9%           **         **         **         **         **         **         -%          13%         5%         6%           -%        17%         **         3% 
 
NET - Playing 
games on a site or app            2            *          2            **         **         **         **         **         **         -            *          2          -            -          *          **         2 
                                  2%           *%         5%           **         **         **         **         **         **         -%           1%         5%         -%           -%         1%         **         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           49         47            **         **         **         **         **         **         -           25         38         33           24         27          **        27 
 
Effective sample size            61           32         29            **         **         **         **         **         **         -           15         26         20           17         16          **        19 
 
Total                            91           49         43            **         **         **         **         **         **         -           22         40         29           24         22          **        33 
 
NET - Email or 
another site or app              27           17         10            **         **         **         **         **         **         -            5         14          8            8          6          **        10 
                                 30%          36%        24%           **         **         **         **         **         **         -%          22%        35%        29%          32%        26%         **        31% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   96           51         45            **         **         **        36         59           88          ** 
 
Effective sample size            61           32         29            **         **         **        23         37           54          ** 
 
Total                            91           46         46            **         **         **        35         55           79          ** 
 
AOL ---- search engine            2            -          2            **         **         **         -          2            2          ** 
                                  2%           -%         4%           **         **         **         -%         4%           3%         ** 
 
EMAIL                            27           13         14            **         **         **        11         17           26          ** 
                                 30%          29%        30%           **         **         **        30%        30%          32%         ** 
 
FACEBOOK ---- 
social media site/app            13            2         11            **         **         **         6          8           12          ** 
                                 15%           4%        25%           **         **         **        16%        14%          15%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            1          2            **         **         **         2          2            4          ** 
                                  4%           3%         5%           **         **         **         5%         3%           5%         ** 
 
FACETIME ---- 
social media site/app             2            2          -            **         **         **         -          2            2          ** 
                                  2%           4%         -%           **         **         **         -%         3%           2%         ** 
 
GOOGLE ---- 
search engine                    11            8          3            **         **         **         5          6           11          ** 
                                 12%          18%         6%           **         **         **        15%        11%          14%         ** 
 
IMESSAGE ---- 
instant messenger                 *            *          -            **         **         **         *          -            *          ** 
                                  *%           *%         -%           **         **         **         1%         -%           *%         ** 
 
LINKEDIN ---- 
social media site/app             3            *          2            **         **         **         *          2            3          ** 
                                  3%           *%         5%           **         **         **         1%         4%           3%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            -          2            **         **         **         2          -            2          ** 
                                  2%           -%         4%           **         **         **         5%         -%           2%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            *          *            **         **         **         *          *            *          ** 
                                  *%           *%         *%           **         **         **         *%         *%           *%         ** 
 
SNAPCHAT ---- 
instant messenger                 2            2          -            **         **         **         2          -            -          ** 
                                  2%           4%         -%           **         **         **         5%         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   96           51         45            **         **         **        36         59           88          ** 
 
Effective sample size            61           32         29            **         **         **        23         37           54          ** 
 
Total                            91           46         46            **         **         **        35         55           79          ** 
 
STEAM ---- gaming                 *            *          -            **         **         **         -          *            *          ** 
                                  *%           1%         -%           **         **         **         -%         1%           *%         ** 
 
VIBER ---- 
instant messenger                 *            -          *            **         **         **         *          -            *          ** 
                                  1%           -%         1%           **         **         **         1%         -%           1%         ** 
 
VIMEO ---- video 
sharing site/app                  2            2          -            **         **         **         -          2            2          ** 
                                  2%           4%         -%           **         **         **         -%         3%           2%         ** 
 
WHATSAPP ---- 
instant messenger                 *            *          -            **         **         **         -          *            *          ** 
                                  *%           1%         -%           **         **         **         -%         1%           *%         ** 
 
YAHOO ---- search engine          3            1          2            **         **         **         2          1            1          ** 
                                  3%           3%         4%           **         **         **         5%         3%           2%         ** 
 
YOUTUBE ---- video 
sharing site/app                  9            7          2            **         **         **         *          9            4          ** 
                                 10%          15%         4%           **         **         **         *%        16%           5%         ** 
 
Somewhere else 
(write in)                        6            2          4            **         **         **         2          4            6          ** 
                                  6%           4%         8%           **         **         **         6%         7%           7%         ** 
 
(Dont know / 
 Can't remember)                 27           18          9            **         **         **        11         14           25          ** 
                                 29%          39%        20%           **         **         **        31%        26%          31%         ** 
 
NET - Video 
Sharing Site or App               9            7          2            **         **         **         *          9            4          ** 
                                 10%          15%         4%           **         **         **         *%        16%           5%         ** 
 
NET - Search Engine              15            8          7            **         **         **         7          8           13          ** 
                                 16%          18%        14%           **         **         **        21%        14%          17%         ** 
 
NET - Social 
Media Site or App                18            4         14            **         **         **         8         10           14          ** 
                                 20%           9%        30%           **         **         **        22%        19%          18%         ** 
 
NET - Instant Messenger           6            4          3            **         **         **         4          2            5          ** 
                                  7%           8%         6%           **         **         **        12%         4%           6%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   96           51         45            **         **         **        36         59           88          ** 
 
Effective sample size            61           32         29            **         **         **        23         37           54          ** 
 
Total                            91           46         46            **         **         **        35         55           79          ** 
 
NET - Playing 
games on a site or app            2            *          2            **         **         **         2          *            2          ** 
                                  2%           1%         4%           **         **         **         5%         1%           3%         ** 
 
NET - Email or 
another site or app              27           13         14            **         **         **        11         17           26          ** 
                                 30%          29%        31%           **         **         **        31%        30%          33%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96            **         **         **         **         **         **         **         **         **         **         **         **          73         23          **         ** 
 
Effective sample size            61            **         **         **         **         **         **         **         **         **         **         **         **          46         15          **         ** 
 
Total                            91            **         **         **         **         **         **         **         **         **         **         **         **          69         22          **         ** 
 
AOL ---- search engine            2            **         **         **         **         **         **         **         **         **         **         **         **           -          2          **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           -%         9%         **         ** 
 
EMAIL                            27            **         **         **         **         **         **         **         **         **         **         **         **          19          8          **         ** 
                                 30%           **         **         **         **         **         **         **         **         **         **         **         **          28%        35%         **         ** 
 
FACEBOOK ---- 
social media site/app            13            **         **         **         **         **         **         **         **         **         **         **         **          10          3          **         ** 
                                 15%           **         **         **         **         **         **         **         **         **         **         **         **          14%        15%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            **         **         **         **         **         **         **         **         **         **         **         **           4          -          **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           5%         -%         **         ** 
 
FACETIME ---- 
social media site/app             2            **         **         **         **         **         **         **         **         **         **         **         **           2          *          **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         1%         **         ** 
 
GOOGLE ---- 
search engine                    11            **         **         **         **         **         **         **         **         **         **         **         **           7          5          **         ** 
                                 12%           **         **         **         **         **         **         **         **         **         **         **         **          10%        20%         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            **         **         **         **         **         **         **         **         **         **         **         **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         -%         **         ** 
 
LINKEDIN ---- 
social media site/app             3            **         **         **         **         **         **         **         **         **         **         **         **           2          *          **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         2%         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         **         **         **         **         **         **         **         **         **         **         **           2          -          **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         -%         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            **         **         **         **         **         **         **         **         **         **         **         **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         -%         **         ** 
 
SNAPCHAT ---- 
instant messenger                 2            **         **         **         **         **         **         **         **         **         **         **         **           2          -          **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96            **         **         **         **         **         **         **         **         **         **         **         **          73         23          **         ** 
 
Effective sample size            61            **         **         **         **         **         **         **         **         **         **         **         **          46         15          **         ** 
 
Total                            91            **         **         **         **         **         **         **         **         **         **         **         **          69         22          **         ** 
 
STEAM ---- gaming                 *            **         **         **         **         **         **         **         **         **         **         **         **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         -%         **         ** 
 
VIBER ---- 
instant messenger                 *            **         **         **         **         **         **         **         **         **         **         **         **           *          -          **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         -%         **         ** 
 
VIMEO ---- video 
sharing site/app                  2            **         **         **         **         **         **         **         **         **         **         **         **           -          2          **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           -%         8%         **         ** 
 
WHATSAPP ---- 
instant messenger                 *            **         **         **         **         **         **         **         **         **         **         **         **           *          -          **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         -%         **         ** 
 
YAHOO ---- search engine          3            **         **         **         **         **         **         **         **         **         **         **         **           1          2          **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           2%         8%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  9            **         **         **         **         **         **         **         **         **         **         **         **           7          2          **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         **         **          10%         8%         **         ** 
 
Somewhere else 
(write in)                        6            **         **         **         **         **         **         **         **         **         **         **         **           4          2          **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         **         **           5%        10%         **         ** 
 
(Dont know / 
 Can't remember)                 27            **         **         **         **         **         **         **         **         **         **         **         **          22          5          **         ** 
                                 29%           **         **         **         **         **         **         **         **         **         **         **         **          32%        22%         **         ** 
 
NET - Video 
Sharing Site or App               9            **         **         **         **         **         **         **         **         **         **         **         **           7          2          **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         **         **          10%         8%         **         ** 
 
NET - Search Engine              15            **         **         **         **         **         **         **         **         **         **         **         **           7          8          **         ** 
                                 16%           **         **         **         **         **         **         **         **         **         **         **         **          10%        38%         **         ** 
 
NET - Social 
Media Site or App                18            **         **         **         **         **         **         **         **         **         **         **         **          14          4          **         ** 
                                 20%           **         **         **         **         **         **         **         **         **         **         **         **          20%        18%         **         ** 
 
NET - Instant Messenger           6            **         **         **         **         **         **         **         **         **         **         **         **           6          -          **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **           9%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96            **         **         **         **         **         **         **         **         **         **         **         **          73         23          **         ** 
 
Effective sample size            61            **         **         **         **         **         **         **         **         **         **         **         **          46         15          **         ** 
 
Total                            91            **         **         **         **         **         **         **         **         **         **         **         **          69         22          **         ** 
 
NET - Playing 
games on a site or app            2            **         **         **         **         **         **         **         **         **         **         **         **           2          -          **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           3%         -%         **         ** 
 
NET - Email or 
another site or app              27            **         **         **         **         **         **         **         **         **         **         **         **          20          8          **         ** 
                                 30%           **         **         **         **         **         **         **         **         **         **         **         **          28%        35%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           39          **         **         **         **          21         54           54         34          **         **          28         37         31          - 
 
Effective sample size            61           27          **         **         **         **          13         33           35         21          **         **          19         23         19          - 
 
Total                            91           39          **         **         **         **          20         47           51         31          **         **          30         34         27          - 
 
AOL ---- search engine            2            -          **         **         **         **           -          -            -          -          **         **           -          -          2          - 
                                  2%           -%         **         **         **         **           -%         -%           -%         -%         **         **           -%         -%         7%         -% 
 
EMAIL                            27           11          **         **         **         **           9         10           18          9          **         **           9          7         10          - 
                                 30%          30%         **         **         **         **          48%        21%          35%        30%         **         **          31%        22%        38%         -% 
 
FACEBOOK ---- 
social media site/app            13            8          **         **         **         **           2         10            7          4          **         **           8          4          2          - 
                                 15%          20%         **         **         **         **           9%        21%          14%        14%         **         **          25%        13%         6%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            4            2          **         **         **         **           *          3            1          -          **         **           2          -          1          - 
                                  4%           5%         **         **         **         **           3%         7%           3%         -%         **         **           7%         -%         5%         -% 
 
FACETIME ---- 
social media site/app             2            1          **         **         **         **           *          1            2          -          **         **           *          *          1          - 
                                  2%           4%         **         **         **         **           1%         3%           3%         -%         **         **           1%         1%         5%         -% 
 
GOOGLE ---- 
search engine                    11            6          **         **         **         **           2          6            6          5          **         **           2          7          2          - 
                                 12%          17%         **         **         **         **           8%        14%          11%        16%         **         **           7%        21%         7%         -% 
 
IMESSAGE ---- 
instant messenger                 *            *          **         **         **         **           -          *            -          *          **         **           -          -          *          - 
                                  *%           1%         **         **         **         **           -%         *%           -%         1%         **         **           -%         -%         1%         -% 
 
LINKEDIN ---- 
social media site/app             3            *          **         **         **         **           2          1            2          1          **         **           -          *          2          - 
                                  3%           1%         **         **         **         **          10%         1%           4%         2%         **         **           -%         1%         8%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            -          **         **         **         **           -          2            2          -          **         **           -          2          -          - 
                                  2%           -%         **         **         **         **           -%         4%           4%         -%         **         **           -%         5%         -%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            -          **         **         **         **           *          *            *          *          **         **           -          *          *          - 
                                  *%           -%         **         **         **         **           1%         *%           *%         1%         **         **           -%         *%         1%         -% 
 
SNAPCHAT ---- 
instant messenger                 2            -          **         **         **         **           -          2            2          -          **         **           2          -          -          - 
                                  2%           -%         **         **         **         **           -%         4%           4%         -%         **         **           6%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           39          **         **         **         **          21         54           54         34          **         **          28         37         31          - 
 
Effective sample size            61           27          **         **         **         **          13         33           35         21          **         **          19         23         19          - 
 
Total                            91           39          **         **         **         **          20         47           51         31          **         **          30         34         27          - 
 
STEAM ---- gaming                 *            *          **         **         **         **           -          *            *          -          **         **           -          -          *          - 
                                  *%           *%         **         **         **         **           -%         1%           1%         -%         **         **           -%         -%         1%         -% 
 
VIBER ---- 
instant messenger                 *            *          **         **         **         **           -          *            *          -          **         **           *          -          -          - 
                                  1%           1%         **         **         **         **           -%         1%           1%         -%         **         **           2%         -%         -%         -% 
 
VIMEO ---- video 
sharing site/app                  2            -          **         **         **         **           -          -            -          2          **         **           -          2          -          - 
                                  2%           -%         **         **         **         **           -%         -%           -%         6%         **         **           -%         5%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 *            -          **         **         **         **           -          *            *          -          **         **           -          *          *          - 
                                  *%           -%         **         **         **         **           -%         1%           1%         -%         **         **           -%         *%         1%         -% 
 
YAHOO ---- search engine          3            1          **         **         **         **           -          3            1          2          **         **           -          2          1          - 
                                  3%           4%         **         **         **         **           -%         7%           3%         6%         **         **           -%         5%         5%         -% 
 
YOUTUBE ---- video 
sharing site/app                  9            2          **         **         **         **           2          4            5          3          **         **           5          2          2          - 
                                 10%           4%         **         **         **         **           9%         8%          10%        11%         **         **          17%         5%         6%         -% 
 
Somewhere else 
(write in)                        6            2          **         **         **         **           2          4            2          2          **         **           *          3          2          - 
                                  6%           5%         **         **         **         **          11%         8%           4%         6%         **         **           1%        10%         8%         -% 
 
(Dont know / 
 Can't remember)                 27           17          **         **         **         **           5         12           16         10          **         **           7         10         10          - 
                                 29%          45%         **         **         **         **          26%        26%          32%        34%         **         **          22%        29%        38%         -% 
 
NET - Video 
Sharing Site or App               9            2          **         **         **         **           2          4            5          3          **         **           5          2          2          - 
                                 10%           4%         **         **         **         **           9%         8%          10%        11%         **         **          17%         5%         6%         -% 
 
NET - Search Engine              15            6          **         **         **         **           2          8            6          7          **         **           2          9          4          - 
                                 16%          17%         **         **         **         **           8%        18%          11%        22%         **         **           7%        27%        14%         -% 
 
NET - Social 
Media Site or App                18            8          **         **         **         **           4         12           11          5          **         **          10          5          4          - 
                                 20%          20%         **         **         **         **          20%        26%          22%        15%         **         **          31%        15%        13%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           39          **         **         **         **          21         54           54         34          **         **          28         37         31          - 
 
Effective sample size            61           27          **         **         **         **          13         33           35         21          **         **          19         23         19          - 
 
Total                            91           39          **         **         **         **          20         47           51         31          **         **          30         34         27          - 
 
NET - Instant Messenger           6            3          **         **         **         **           *          6            4          *          **         **           5          *          2          - 
                                  7%           7%         **         **         **         **           3%        13%           8%         1%         **         **          15%         *%         6%         -% 
 
NET - Playing 
games on a site or app            2            *          **         **         **         **           -          2            2          -          **         **           -          2          *          - 
                                  2%           *%         **         **         **         **           -%         5%           4%         -%         **         **           -%         5%         1%         -% 
 
NET - Email or 
another site or app              27           11          **         **         **         **          10         10           18          9          **         **           9          8         10          - 
                                 30%          30%         **         **         **         **          49%        21%          35%        30%         **         **          31%        22%        38%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           88         85         59         67          **          96         87         89         96          -           96         77         86         96          - 
 
Effective sample size            61           55         54         36         42          **          61         56         57         61          -           61         48         55         61          - 
 
Total                            91           81         81         53         62          **          91         84         86         91          -           91         72         81         91          - 
 
AOL ---- search engine            2            2          2          2          2          **           2          2          2          2          -            2          2          -          2          - 
                                  2%           2%         2%         4%         3%         **           2%         2%         2%         2%         -%           2%         3%         -%         2%         -% 
 
EMAIL                            27           22         22         19         21          **          27         24         27         27          -           27         23         25         27          - 
                                 30%          28%        28%        36%        34%         **          30%        28%        31%        30%         -%          30%        33%        31%        30%         -% 
 
FACEBOOK ---- 
social media site/app            13           10         10          8          8          **          13         13         13         13          -           13         13         13         13          - 
                                 15%          12%        12%        15%        13%         **          15%        16%        15%        15%         -%          15%        19%        16%        15%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            4            4          4          2          4          **           4          4          4          4          -            4          4          4          4          - 
                                  4%           4%         4%         3%         6%         **           4%         4%         4%         4%         -%           4%         5%         4%         4%         -% 
 
FACETIME ---- 
social media site/app             2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
GOOGLE ---- 
search engine                    11           11         11          7         11          **          11         10          9         11          -           11          9         11         11          - 
                                 12%          14%        14%        14%        17%         **          12%        12%        11%        12%         -%          12%        13%        14%        12%         -% 
 
IMESSAGE ---- 
instant messenger                 *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
LINKEDIN ---- 
social media site/app             3            3          3          1          1          **           3          3          3          3          -            3          1          1          3          - 
                                  3%           3%         3%         1%         1%         **           3%         3%         3%         3%         -%           3%         1%         1%         3%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          2          -          -          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         -%         -%         **           2%         2%         2%         2%         -%           2%         3%         2%         2%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            *          *          *          -          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         -%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           88         85         59         67          **          96         87         89         96          -           96         77         86         96          - 
 
Effective sample size            61           55         54         36         42          **          61         56         57         61          -           61         48         55         61          - 
 
Total                            91           81         81         53         62          **          91         84         86         91          -           91         72         81         91          - 
 
SNAPCHAT ---- 
instant messenger                 2            2          2          2          2          **           2          2          2          2          -            2          2          -          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         3%         -%         2%         -% 
 
STEAM ---- gaming                 *            *          *          *          -          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         -%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
VIBER ---- 
instant messenger                 *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
VIMEO ---- video 
sharing site/app                  2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
WHATSAPP ---- 
instant messenger                 *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         1%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
YAHOO ---- search engine          3            3          3          3          3          **           3          3          3          3          -            3          3          3          3          - 
                                  3%           4%         4%         6%         5%         **           3%         4%         4%         3%         -%           3%         4%         4%         3%         -% 
 
YOUTUBE ---- video 
sharing site/app                  9            7          7          3          3          **           9          9          9          9          -            9          3          7          9          - 
                                 10%           9%         9%         6%         5%         **          10%        10%        10%        10%         -%          10%         5%         9%        10%         -% 
 
Somewhere else 
(write in)                        6            6          6          2          2          **           6          6          6          6          -            6          2          6          6          - 
                                  6%           7%         7%         5%         4%         **           6%         7%         7%         6%         -%           6%         3%         7%         6%         -% 
 
(Dont know / 
 Can't remember)                 27           25         25         16         20          **          27         25         24         27          -           27         23         27         27          - 
                                 29%          31%        31%        31%        32%         **          29%        30%        27%        29%         -%          29%        32%        33%        29%         -% 
 
NET - Video 
Sharing Site or App               9            7          7          3          3          **           9          9          9          9          -            9          3          7          9          - 
                                 10%           9%         9%         6%         5%         **          10%        10%        10%        10%         -%          10%         5%         9%        10%         -% 
 
NET - Search Engine              15           15         15         11         14          **          15         14         13         15          -           15         13         13         15          - 
                                 16%          18%        18%        21%        23%         **          16%        16%        15%        16%         -%          16%        18%        16%        16%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           88         85         59         67          **          96         87         89         96          -           96         77         86         96          - 
 
Effective sample size            61           55         54         36         42          **          61         56         57         61          -           61         48         55         61          - 
 
Total                            91           81         81         53         62          **          91         84         86         91          -           91         72         81         91          - 
 
NET - Social 
Media Site or App                18           15         15         11         11          **          18         18         18         18          -           18         16         14         18          - 
                                 20%          18%        18%        20%        17%         **          20%        21%        21%        20%         -%          20%        22%        17%        20%         -% 
 
NET - Instant Messenger           6            6          6          5          6          **           6          6          6          6          -            6          6          5          6          - 
                                  7%           8%         8%         9%        10%         **           7%         7%         8%         7%         -%           7%         9%         6%         7%         -% 
 
NET - Playing 
games on a site or app            2            2          2          *          -          **           2          2          2          2          -            2          2          2          2          - 
                                  2%           2%         2%         *%         -%         **           2%         2%         2%         2%         -%           2%         3%         3%         2%         -% 
 
NET - Email or 
another site or app              27           23         22         19         21          **          27         24         27         27          -           27         24         25         27          - 
                                 30%          28%        28%        36%        34%         **          30%        28%        31%        30%         -%          30%        33%        31%        30%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           28         65           59         66         58         42         59           30         34          **         **          40         30          **         ** 
 
Effective sample size            61           17         42           36         42         34         26         35           19         22          **         **          27         19          **         ** 
 
Total                            91           26         62           54         64         50         39         51           29         34          **         **          43         29          **         ** 
 
AOL ---- search engine            2            -          -            2          -          2          -          -            2          -          **         **           2          -          **         ** 
                                  2%           -%         -%           4%         -%         4%         -%         -%           7%         -%         **         **           5%         -%         **         ** 
 
EMAIL                            27           16         11           12         22         15         13         14            6         12          **         **          11          9          **         ** 
                                 30%          62%        19%          23%        34%        31%        33%        28%          21%        36%         **         **          26%        32%         **         ** 
 
FACEBOOK ---- 
social media site/app            13            6          7            8         12          9          6          8            4          9          **         **           4          7          **         ** 
                                 15%          23%        12%          15%        18%        18%        15%        17%          12%        27%         **         **           8%        24%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            -          4            2          2          4          3          2            2          1          **         **           2          1          **         ** 
                                  4%           -%         6%           3%         4%         7%         8%         4%           6%         4%         **         **           4%         5%         **         ** 
 
FACETIME ---- 
social media site/app             2            *          2            *          *          2          2          *            *          1          **         **           *          1          **         ** 
                                  2%           1%         3%           1%         1%         4%         5%         1%           1%         4%         **         **           1%         5%         **         ** 
 
GOOGLE ---- 
search engine                    11            3          8            2          5          5          2          3            3          6          **         **           5          4          **         ** 
                                 12%          13%        13%           3%         7%         9%         6%         7%          11%        17%         **         **          12%        14%         **         ** 
 
IMESSAGE ---- 
instant messenger                 *            *          -            *          *          *          *          *            -          -          **         **           -          -          **         ** 
                                  *%           1%         -%           *%         *%         *%         1%         *%           -%         -%         **         **           -%         -%         **         ** 
 
LINKEDIN ---- 
social media site/app             3            3          -            3          3          3          3          3            2          -          **         **           2          *          **         ** 
                                  3%          10%         -%           5%         4%         5%         7%         5%           7%         -%         **         **           5%         2%         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            -          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         3%           3%         3%         4%         -%         4%           -%         5%         **         **           -%         6%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3461 
Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           28         65           59         66         58         42         59           30         34          **         **          40         30          **         ** 
 
Effective sample size            61           17         42           36         42         34         26         35           19         22          **         **          27         19          **         ** 
 
Total                            91           26         62           54         64         50         39         51           29         34          **         **          43         29          **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            *          *            *          *          *          -          *            *          *          **         **           *          *          **         ** 
                                  *%           1%         *%           *%         *%         *%         -%         *%           1%         *%         **         **           *%         1%         **         ** 
 
SNAPCHAT ---- 
instant messenger                 2            2          -            -          2          -          -          2            -          -          **         **           -          -          **         ** 
                                  2%           7%         -%           -%         3%         -%         -%         4%           -%         -%         **         **           -%         -%         **         ** 
 
STEAM ---- gaming                 *            -          *            -          -          *          -          -            -          *          **         **           -          *          **         ** 
                                  *%           -%         *%           -%         -%         *%         -%         -%           -%         1%         **         **           -%         1%         **         ** 
 
VIBER ---- 
instant messenger                 *            -          *            *          *          *          *          *            -          -          **         **           -          *          **         ** 
                                  1%           -%         1%           1%         1%         1%         1%         1%           -%         -%         **         **           -%         2%         **         ** 
 
VIMEO ---- video 
sharing site/app                  2            -          2            2          2          2          -          2            2          -          **         **           2          -          **         ** 
                                  2%           -%         3%           3%         3%         3%         -%         3%           6%         -%         **         **           4%         -%         **         ** 
 
WHATSAPP ---- 
instant messenger                 *            *          *            *          *          *          *          *            -          *          **         **           -          *          **         ** 
                                  *%           1%         *%           *%         *%         *%         *%         *%           -%         1%         **         **           -%         1%         **         ** 
 
YAHOO ---- search engine          3            2          1            2          2          3          1          2            -          3          **         **           -          3          **         ** 
                                  3%           7%         2%           3%         3%         6%         4%         4%           -%        10%         **         **           -%        11%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  9            2          7            7          9          5          5          2            4          2          **         **           5          2          **         ** 
                                 10%           7%        11%          13%        13%        11%        13%         4%          12%         5%         **         **          13%         6%         **         ** 
 
Somewhere else 
(write in)                        6            -          6            2          2          -          -          -            2          2          **         **           4          2          **         ** 
                                  6%           -%         9%           4%         3%         -%         -%         -%           8%         5%         **         **           9%         5%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           28         65           59         66         58         42         59           30         34          **         **          40         30          **         ** 
 
Effective sample size            61           17         42           36         42         34         26         35           19         22          **         **          27         19          **         ** 
 
Total                            91           26         62           54         64         50         39         51           29         34          **         **          43         29          **         ** 
 
(Dont know / 
 Can't remember)                 27            1         23           15         16         15         13         17            8          9          **         **          13          9          **         ** 
                                 29%           5%        38%          29%        24%        31%        34%        34%          26%        26%         **         **          30%        29%         **         ** 
 
NET - Video 
Sharing Site or App               9            2          7            7          9          5          5          2            4          2          **         **           5          2          **         ** 
                                 10%           7%        11%          13%        13%        11%        13%         4%          12%         5%         **         **          13%         6%         **         ** 
 
NET - Search Engine              15            5          8            6          7          9          2          5            5          7          **         **           7          6          **         ** 
                                 16%          21%        13%          10%        10%        17%         6%        10%          18%        22%         **         **          17%        20%         **         ** 
 
NET - Social 
Media Site or App                18           10          8           11         16         12          9         13            6          9          **         **           6          7          **         ** 
                                 20%          40%        12%          20%        26%        24%        23%        26%          20%        27%         **         **          13%        25%         **         ** 
 
NET - Instant Messenger           6            2          4            3          5          4          4          5            2          2          **         **           2          2          **         ** 
                                  7%           9%         7%           5%         8%         9%        10%        10%           6%         5%         **         **           4%         7%         **         ** 
 
NET - Playing 
games on a site or app            2            -          2            2          2          2          -          2            -          2          **         **           -          2          **         ** 
                                  2%           -%         3%           3%         3%         4%         -%         4%           -%         6%         **         **           -%         7%         **         ** 
 
NET - Email or 
another site or app              27           16         11           12         22         16         13         14            6         12          **         **          11          9          **         ** 
                                 30%          62%        19%          23%        34%        31%        33%        28%          21%        36%         **         **          26%        32%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   96            ** 
 
Effective sample size            61            ** 
 
Total                            91            ** 
 
AOL ---- search engine            2            ** 
                                  2%           ** 
 
EMAIL                            27            ** 
                                 30%           ** 
 
FACEBOOK ---- 
social media site/app            13            ** 
                                 15%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            ** 
                                  4%           ** 
 
FACETIME ---- 
social media site/app             2            ** 
                                  2%           ** 
 
GOOGLE ---- 
search engine                    11            ** 
                                 12%           ** 
 
IMESSAGE ---- 
instant messenger                 *            ** 
                                  *%           ** 
 
LINKEDIN ---- 
social media site/app             3            ** 
                                  3%           ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            ** 
                                  2%           ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            ** 
                                  *%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   96            ** 
 
Effective sample size            61            ** 
 
Total                            91            ** 
 
SNAPCHAT ---- 
instant messenger                 2            ** 
                                  2%           ** 
 
STEAM ---- gaming                 *            ** 
                                  *%           ** 
 
VIBER ---- 
instant messenger                 *            ** 
                                  1%           ** 
 
VIMEO ---- video 
sharing site/app                  2            ** 
                                  2%           ** 
 
WHATSAPP ---- 
instant messenger                 *            ** 
                                  *%           ** 
 
YAHOO ---- search engine          3            ** 
                                  3%           ** 
 
YOUTUBE ---- video 
sharing site/app                  9            ** 
                                 10%           ** 
 
Somewhere else 
(write in)                        6            ** 
                                  6%           ** 
 
(Dont know / 
 Can't remember)                 27            ** 
                                 29%           ** 
 
NET - Video 
Sharing Site or App               9            ** 
                                 10%           ** 
 
NET - Search Engine              15            ** 
                                 16%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   96            ** 
 
Effective sample size            61            ** 
 
Total                            91            ** 
 
NET - Social 
Media Site or App                18            ** 
                                 20%           ** 
 
NET - Instant Messenger           6            ** 
                                  7%           ** 
 
NET - Playing 
games on a site or app            2            ** 
                                  2%           ** 
 
NET - Email or 
another site or app              27            ** 
                                 30%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           60         68         75         43         72         60         55         43         21          **        62         23 
 
Effective sample size            61           37         43         49         28         45         37         34         27         13          **        38         13 
 
Total                            91           56         65         74         41         69         54         48         40         20          **        58         19 
 
AOL ---- search engine            2            -          -          2          -          2          -          -          -          -          **         -          - 
                                  2%           -%         -%         3%         -%         3%         -%         -%         -%         -%         **         -%         -% 
 
EMAIL                            27           18         25         25         12         21         20         13         10          4          **        22          4 
                                 30%          32%        38%        33%        29%        30%        37%        27%        26%        18%         **        37%        21% 
 
FACEBOOK ---- 
social media site/app            13           11         11          8          6         12         10          4          8          2          **         7          * 
                                 15%          20%        17%        10%        14%        17%        18%         9%        19%        11%         **        12%         1% 
 
FACEBOOK MESSENGER 
---- instant messenger            4            1          2          1          2          4          2          2          2          *          **         4          - 
                                  4%           2%         3%         2%         5%         5%         3%         4%         5%         3%         **         6%         -% 
 
FACETIME ---- 
social media site/app             2            2          2          2          2          2          2          2          2          -          **         2          - 
                                  2%           3%         2%         2%         4%         3%         3%         3%         4%         -%         **         3%         -% 
 
GOOGLE ---- 
search engine                    11            5          9          9          3          9          9          6          8          *          **         9          * 
                                 12%           9%        14%        12%         8%        13%        17%        12%        19%         2%         **        15%         2% 
 
IMESSAGE ---- 
instant messenger                 *            -          *          *          -          *          *          *          *          *          **         *          * 
                                  *%           -%         *%         *%         -%         *%         *%         *%         1%         1%         **         *%         1% 
 
LINKEDIN ---- 
social media site/app             3            2          3          3          -          3          2          3          1          1          **         3          * 
                                  3%           4%         4%         4%         -%         4%         4%         5%         2%         3%         **         5%         1% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          2          2          2          2          2          2          2          -          **         2          - 
                                  2%           3%         3%         2%         4%         3%         3%         4%         5%         -%         **         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           60         68         75         43         72         60         55         43         21          **        62         23 
 
Effective sample size            61           37         43         49         28         45         37         34         27         13          **        38         13 
 
Total                            91           56         65         74         41         69         54         48         40         20          **        58         19 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            *          *          *          *          *          *          *          *          *          **         *          * 
                                  *%           *%         *%         *%         1%         *%         *%         *%         *%         1%         **         1%         1% 
 
SNAPCHAT ---- 
instant messenger                 2            2          2          2          2          2          2          2          2          -          **         2          2 
                                  2%           3%         3%         3%         4%         3%         3%         4%         5%         -%         **         3%        10% 
 
STEAM ---- gaming                 *            *          *          *          *          *          *          *          *          *          **         *          * 
                                  *%           *%         *%         *%         1%         *%         *%         1%         *%         2%         **         1%         2% 
 
VIBER ---- 
instant messenger                 *            *          *          *          -          *          *          *          *          -          **         -          - 
                                  1%           1%         1%         1%         -%         1%         1%         1%         1%         -%         **         -%         -% 
 
VIMEO ---- video 
sharing site/app                  2            -          -          2          2          -          -          -          2          -          **         2          - 
                                  2%           -%         -%         2%         4%         -%         -%         -%         4%         -%         **         3%         -% 
 
WHATSAPP ---- 
instant messenger                 *            *          *          *          *          *          *          *          -          *          **         *          * 
                                  *%           1%         *%         *%         1%         *%         *%         1%         -%         2%         **         1%         1% 
 
YAHOO ---- search engine          3            3          3          3          1          3          1          1          3          -          **         1          - 
                                  3%           6%         5%         4%         3%         5%         3%         3%         8%         -%         **         2%         -% 
 
YOUTUBE ---- video 
sharing site/app                  9            3          4          9          5          3          2          3          5          -          **         5          * 
                                 10%           6%         6%        12%        13%         5%         3%         7%        13%         -%         **         9%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           60         68         75         43         72         60         55         43         21          **        62         23 
 
Effective sample size            61           37         43         49         28         45         37         34         27         13          **        38         13 
 
Total                            91           56         65         74         41         69         54         48         40         20          **        58         19 
 
Somewhere else 
(write in)                        6            *          4          6          2          4          2          3          4          2          **         4          2 
                                  6%           1%         6%         8%         4%         6%         4%         7%        10%        11%         **         7%         9% 
 
(Dont know / 
 Can't remember)                 27           19         18         22         13         20         15         19          9         11          **        15         11 
                                 29%          34%        28%        30%        32%        28%        28%        40%        23%        57%         **        27%        59% 
 
NET - Video 
Sharing Site or App               9            3          4          9          5          3          2          3          5          -          **         5          * 
                                 10%           6%         6%        12%        13%         5%         3%         7%        13%         -%         **         9%         1% 
 
NET - Search Engine              15            7         11         13          3         13          9          6         10          *          **         9          * 
                                 16%          12%        16%        17%         8%        19%        17%        12%        24%         2%         **        15%         2% 
 
NET - Social 
Media Site or App                18           15         15         12          8         16         14          9         10          3          **        11          2 
                                 20%          28%        23%        17%        19%        23%        25%        18%        26%        14%         **        20%        11% 
 
NET - Instant Messenger           6            4          5          4          4          6          5          5          4          1          **         6          2 
                                  7%           7%         7%         6%        10%         9%         8%        10%        11%         5%         **        10%        12% 
 
NET - Playing 
games on a site or app            2            2          2          2          2          2          2          2          2          *          **         2          * 
                                  2%           4%         3%         3%         5%         3%         4%         4%         5%         2%         **         4%         2% 
 
NET - Email or 
another site or app              27           18         25         25         12         21         20         13         11          4          **        22          4 
                                 30%          32%        39%        34%        30%        30%        37%        27%        26%        18%         **        38%        21% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           69         31         40         24         77         49         70         22         24          **         **        73         71          **        26          ** 
 
Effective sample size            61           42         20         23         15         47         30         43         14         15          **         **        46         43          **        16          ** 
 
Total                            91           62         28         32         22         68         45         63         21         22          **         **        69         64          **        23          ** 
 
AOL ---- search engine            2            -          -          -          -          2          2          -          -          -          **         **         -          -          **         -          ** 
                                  2%           -%         -%         -%         -%         3%         4%         -%         -%         -%         **         **         -%         -%         **         -%         ** 
 
EMAIL                            27           21          9         10          4         18         17         23         14         10          **         **        22         23          **        10          ** 
                                 30%          35%        31%        30%        17%        27%        38%        37%        67%        46%         **         **        31%        36%         **        43%         ** 
 
FACEBOOK ---- 
social media site/app            13           12          3          2          4          8          4          8          2          3          **         **        11         13          **         4          ** 
                                 15%          19%        11%         6%        16%        12%         8%        12%         9%        15%         **         **        16%        21%         **        16%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            4            4          1          -          1          2          -          3          -          1          **         **         2          3          **         1          ** 
                                  4%           6%         5%         -%         6%         3%         -%         5%         -%         6%         **         **         3%         5%         **         6%         ** 
 
FACETIME ---- 
social media site/app             2            2          1          *          2          *          *          2          -          1          **         **         2          2          **         1          ** 
                                  2%           3%         5%         1%         7%         *%         1%         3%         -%         6%         **         **         2%         3%         **         6%         ** 
 
GOOGLE ---- 
search engine                    11           10          5          3          5         10          4          8          2          5          **         **        10         10          **         3          ** 
                                 12%          16%        18%         9%        21%        15%         9%        12%        11%        23%         **         **        15%        15%         **        15%         ** 
 
IMESSAGE ---- 
instant messenger                 *            *          -          -          *          *          -          *          -          -          **         **         *          *          **         *          ** 
                                  *%           *%         -%         -%         1%         *%         -%         *%         -%         -%         **         **         *%         *%         **         1%         ** 
 
LINKEDIN ---- 
social media site/app             3            3          -          2          *          3          2          3          -          -          **         **         3          *          **         1          ** 
                                  3%           4%         -%         8%         1%         4%         5%         4%         -%         -%         **         **         4%         *%         **         3%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          -          2          -          2          2          2          -          -          **         **         2          2          **         -          ** 
                                  2%           3%         -%         6%         -%         3%         4%         3%         -%         -%         **         **         3%         3%         **         -%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            *          *          *          *          *          *          *          -          -          **         **         *          *          **         *          ** 
                                  *%           1%         1%         *%         1%         *%         *%         *%         -%         -%         **         **         *%         1%         **         1%         ** 
 
SNAPCHAT ---- 
instant messenger                 2            2          -          -          2          -          -          -          -          2          **         **         2          2          **         -          ** 
                                  2%           3%         -%         -%         8%         -%         -%         -%         -%         8%         **         **         3%         3%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           69         31         40         24         77         49         70         22         24          **         **        73         71          **        26          ** 
 
Effective sample size            61           42         20         23         15         47         30         43         14         15          **         **        46         43          **        16          ** 
 
Total                            91           62         28         32         22         68         45         63         21         22          **         **        69         64          **        23          ** 
 
STEAM ---- gaming                 *            *          -          *          -          *          *          *          *          -          **         **         *          *          **         *          ** 
                                  *%           *%         -%         1%         -%         *%         1%         *%         1%         -%         **         **         *%         *%         **         1%         ** 
 
VIBER ---- 
instant messenger                 *            *          -          *          -          *          *          *          *          -          **         **         *          *          **         -          ** 
                                  1%           1%         -%         1%         -%         1%         1%         1%         2%         -%         **         **         1%         1%         **         -%         ** 
 
VIMEO ---- video 
sharing site/app                  2            -          -          -          -          2          2          2          -          -          **         **         2          -          **         2          ** 
                                  2%           -%         -%         -%         -%         3%         4%         3%         -%         -%         **         **         2%         -%         **         8%         ** 
 
WHATSAPP ---- 
instant messenger                 *            *          -          *          *          *          *          *          -          *          **         **         *          *          **         *          ** 
                                  *%           1%         -%         *%         1%         *%         *%         *%         -%         1%         **         **         *%         *%         **         1%         ** 
 
YAHOO ---- search engine          3            3          1          -          1          2          2          3          -          1          **         **         3          3          **         1          ** 
                                  3%           5%         5%         -%         6%         3%         4%         5%         -%         6%         **         **         5%         5%         **         6%         ** 
 
YOUTUBE ---- video 
sharing site/app                  9            2          5          2          5          4          4          4          -          2          **         **         9          3          **         2          ** 
                                 10%           3%        18%         5%        23%         5%         8%         6%         -%         8%         **         **        13%         5%         **         8%         ** 
 
Somewhere else 
(write in)                        6            2          2          2          -          6          *          4          *          *          **         **         3          3          **         *          ** 
                                  6%           4%         7%         6%         -%         9%         1%         6%         2%         1%         **         **         4%         4%         **         1%         ** 
 
(Dont know / 
 Can't remember)                 27           19         10         14          7         21         16         20          6          7          **         **        21         18          **        11          ** 
                                 29%          30%        36%        43%        34%        32%        35%        32%        29%        29%         **         **        30%        28%         **        47%         ** 
 
NET - Video 
Sharing Site or App               9            2          5          2          5          4          4          4          -          2          **         **         9          3          **         2          ** 
                                 10%           3%        18%         5%        23%         5%         8%         6%         -%         8%         **         **        13%         5%         **         8%         ** 
 
NET - Search Engine              15           11          5          3          5         14          8         10          2          5          **         **        12         11          **         3          ** 
                                 16%          18%        18%         9%        21%        20%        18%        15%        11%        23%         **         **        18%        18%         **        15%         ** 
 
NET - Social 
Media Site or App                18           16          3          4          6         11          6         10          2          5          **         **        15         16          **         4          ** 
                                 20%          26%        11%        14%        26%        16%        14%        17%         9%        23%         **         **        22%        24%         **        18%         ** 
 
NET - Instant Messenger           6            6          1          1          4          3          1          4          *          3          **         **         5          6          **         2          ** 
                                  7%          10%         5%         2%        16%         5%         1%         6%         2%        15%         **         **         7%         9%         **         8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           69         31         40         24         77         49         70         22         24          **         **        73         71          **        26          ** 
 
Effective sample size            61           42         20         23         15         47         30         43         14         15          **         **        46         43          **        16          ** 
 
Total                            91           62         28         32         22         68         45         63         21         22          **         **        69         64          **        23          ** 
 
NET - Playing 
games on a site or app            2            2          -          2          -          2          2          2          *          -          **         **         2          2          **         *          ** 
                                  2%           3%         -%         7%         -%         3%         5%         3%         1%         -%         **         **         3%         3%         **         1%         ** 
 
NET - Email or 
another site or app              27           22          9         10          4         18         17         23         14         10          **         **        22         23          **        10          ** 
                                 30%          35%        32%        30%        18%        27%        38%        37%        67%        46%         **         **        31%        36%         **        43%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   96           59          -          - 
 
Effective sample size            61           36          -          - 
 
Total                            91           54          -          - 
 
AOL ---- search engine            2            2          -          - 
                                  2%           4%         -%         -% 
 
EMAIL                            27           17          -          - 
                                 30%          32%         -%         -% 
 
FACEBOOK ---- 
social media site/app            13           11          -          - 
                                 15%          21%         -%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            4            4          -          - 
                                  4%           7%         -%         -% 
 
FACETIME ---- 
social media site/app             2            2          -          - 
                                  2%           3%         -%         -% 
 
GOOGLE ---- 
search engine                    11            9          -          - 
                                 12%          17%         -%         -% 
 
IMESSAGE ---- 
instant messenger                 *            *          -          - 
                                  *%           *%         -%         -% 
 
LINKEDIN ---- 
social media site/app             3            3          -          - 
                                  3%           5%         -%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          -          - 
                                  2%           3%         -%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    *            *          -          - 
                                  *%           1%         -%         -% 
 
SNAPCHAT ---- 
instant messenger                 2            -          -          - 
                                  2%           -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   96           59          -          - 
 
Effective sample size            61           36          -          - 
 
Total                            91           54          -          - 
 
STEAM ---- gaming                 *            *          -          - 
                                  *%           *%         -%         -% 
 
VIBER ---- 
instant messenger                 *            -          -          - 
                                  1%           -%         -%         -% 
 
VIMEO ---- video 
sharing site/app                  2            -          -          - 
                                  2%           -%         -%         -% 
 
WHATSAPP ---- 
instant messenger                 *            *          -          - 
                                  *%           1%         -%         -% 
 
YAHOO ---- search engine          3            3          -          - 
                                  3%           6%         -%         -% 
 
YOUTUBE ---- video 
sharing site/app                  9            2          -          - 
                                 10%           3%         -%         -% 
 
Somewhere else 
(write in)                        6            2          -          - 
                                  6%           4%         -%         -% 
 
(Dont know / 
 Can't remember)                 27           17          -          - 
                                 29%          31%         -%         -% 
 
NET - Video 
Sharing Site or App               9            2          -          - 
                                 10%           3%         -%         -% 
 
NET - Search Engine              15           13          -          - 
                                 16%          24%         -%         -% 
 
NET - Social 
Media Site or App                18           14          -          - 
                                 20%          25%         -%         -% 
 
NET - Instant Messenger           6            4          -          - 
                                  7%           8%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 234 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Viruses/ trojans/ worms/ spyware/ malicious software 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Viruses/ trojans/ worms/ spyware/ malicious software 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   96           59          -          - 
 
Effective sample size            61           36          -          - 
 
Total                            91           54          -          - 
 
NET - Playing 
games on a site or app            2            2          -          - 
                                  2%           4%         -%         -% 
 
NET - Email or 
another site or app              27           17          -          - 
                                 30%          32%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 235 
<C5> How often do you experience Spending too much time online when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           43         53            **        24         22          **         **         **         **          42         35          **          23         34          **        25 
 
Effective sample size            58           24         34            **        14         14          **         **         **         **          25         23          **          14         23          **        13 
 
Total                            81           33         48            **        16         19          **         **         **         **          31         31          **          20         32          **        18 
 
Daily/ most days                 35            9         26            **        10          7          **         **         **         **          20         13          **           7         13          **         9 
                                 44%          27%        55%           **        62%        38%         **         **         **         **          63%        42%         **          37%        40%         **        52% 
 
Weekly/ most weeks               28           12         15            **         2         10          **         **         **         **           5         14          **           5         12          **         6 
                                 34%          37%        32%           **        15%        53%         **         **         **         **          16%        45%         **          23%        38%         **        33% 
 
Monthly/ most months             13            8          5            **         2          1          **         **         **         **           3          3          **           5          6          **         2 
                                 16%          24%        10%           **        10%         8%         **         **         **         **          11%        10%         **          27%        17%         **        10% 
 
Less often than 
once a month                      4            3          1            **         2          *          **         **         **         **           3          *          **           2          1          **         * 
                                  5%          10%         2%           **        12%         2%         **         **         **         **           9%         1%         **          10%         4%         **         2% 
 
(Prefer not to answer)            1            -          1            **         *          -          **         **         **         **           *          *          **           -          *          **         * 
                                  1%           -%         1%           **         1%         -%         **         **         **         **           1%         1%         **           -%         *%         **         2% 
 
(Don't know)                      *            *          -            **         -          -          **         **         **         **           -          *          **           *          -          **         - 
                                  1%           1%         -%           **         -%         -%         **         **         **         **           -%         1%         **           2%         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 235 (continuation) 
<C5> How often do you experience Spending too much time online when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   96           57         39            **         **        21         43         51           94          ** 
 
Effective sample size            58           37         21            **         **        12         27         30           56          ** 
 
Total                            81           52         29            **         **        17         36         42           77          ** 
 
Daily/ most days                 35           20         15            **         **         8         19         16           33          ** 
                                 44%          39%        52%           **         **        49%        52%        38%          43%         ** 
 
Weekly/ most weeks               28           17         11            **         **         8         12         14           28          ** 
                                 34%          32%        37%           **         **        46%        34%        33%          36%         ** 
 
Monthly/ most months             13           11          2            **         **         -          3          9           13          ** 
                                 16%          21%         6%           **         **         -%         9%        22%          16%         ** 
 
Less often than 
once a month                      4            3          1            **         **         *          1          2            3          ** 
                                  5%           6%         3%           **         **         2%         3%         6%           3%         ** 
 
(Prefer not to answer)            1            *          *            **         **         -          -          1            1          ** 
                                  1%           *%         1%           **         **         -%         -%         1%           1%         ** 
 
(Don't know)                      *            *          -            **         **         *          *          -            *          ** 
                                  1%           1%         -%           **         **         3%         1%         -%           1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 235 (continuation) 
<C5> How often do you experience Spending too much time online when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96            **         **         **         **         -          **         **         **         **         **        27          **          76          **         **         ** 
 
Effective sample size            58            **         **         **         **         -          **         **         **         **         **        26          **          48          **         **         ** 
 
Total                            81            **         **         **         **         -          **         **         **         **         **         8          **          64          **         **         ** 
 
Daily/ most days                 35            **         **         **         **         -          **         **         **         **         **         4          **          31          **         **         ** 
                                 44%           **         **         **         **         -%         **         **         **         **         **        54%         **          49%         **         **         ** 
 
Weekly/ most weeks               28            **         **         **         **         -          **         **         **         **         **         2          **          20          **         **         ** 
                                 34%           **         **         **         **         -%         **         **         **         **         **        25%         **          32%         **         **         ** 
 
Monthly/ most months             13            **         **         **         **         -          **         **         **         **         **         *          **           9          **         **         ** 
                                 16%           **         **         **         **         -%         **         **         **         **         **         3%         **          14%         **         **         ** 
 
Less often than 
once a month                      4            **         **         **         **         -          **         **         **         **         **         1          **           2          **         **         ** 
                                  5%           **         **         **         **         -%         **         **         **         **         **        14%         **           3%         **         **         ** 
 
(Prefer not to answer)            1            **         **         **         **         -          **         **         **         **         **         *          **           1          **         **         ** 
                                  1%           **         **         **         **         -%         **         **         **         **         **         4%         **           1%         **         **         ** 
 
(Don't know)                      *            **         **         **         **         -          **         **         **         **         **         -          **           *          **         **         ** 
                                  1%           **         **         **         **         -%         **         **         **         **         **         -%         **           1%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 235 (continuation) 
<C5> How often do you experience Spending too much time online when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           46          **        24          **         **           **        60           53         31          **         **           **        46         30          - 
 
Effective sample size            58           32          **        14          **         **           **        35           35         19          **         **           **        26         20          - 
 
Total                            81           47          **        18          **         **           **        45           49         25          **         **           **        35         31          - 
 
Daily/ most days                 35           25          **         3          **         **           **        23           22         12          **         **           **        16         11          - 
                                 44%          54%         **        17%         **         **           **        50%          45%        46%         **         **           **        46%        37%         -% 
 
Weekly/ most weeks               28           14          **         8          **         **           **        14           14         10          **         **           **        13         12          - 
                                 34%          29%         **        45%         **         **           **        30%          30%        38%         **         **           **        37%        38%         -% 
 
Monthly/ most months             13            5          **         6          **         **           **         5            9          4          **         **           **         4          5          - 
                                 16%          10%         **        31%         **         **           **        12%          17%        15%         **         **           **        11%        17%         -% 
 
Less often than 
once a month                      4            3          **         1          **         **           **         3            3          *          **         **           **         2          2          - 
                                  5%           6%         **         5%         **         **           **         8%           7%         1%         **         **           **         5%         8%         -% 
 
(Prefer not to answer)            1            -          **         *          **         **           **         *            *          -          **         **           **         1          -          - 
                                  1%           -%         **         2%         **         **           **         *%           *%         -%         **         **           **         1%         -%         -% 
 
(Don't know)                      *            *          **         -          **         **           **         -            *          -          **         **           **         -          -          - 
                                  1%           1%         **         -%         **         **           **         -%           1%         -%         **         **           **         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 235 (continuation) 
<C5> How often do you experience Spending too much time online when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           92         89         59         67          **          96         89         77         86          -           96         81         69         61          - 
 
Effective sample size            58           56         54         38         43          **          58         54         47         52          -           58         49         40         34          - 
 
Total                            81           78         76         52         58          **          81         76         65         72          -           81         68         56         48          - 
 
Daily/ most days                 35           33         31         21         22          **          35         32         26         30          -           35         28         27         21          - 
                                 44%          42%        41%        40%        38%         **          44%        42%        40%        41%         -%          44%        42%        48%        44%         -% 
 
Weekly/ most weeks               28           27         27         20         24          **          28         27         25         27          -           28         24         18         16          - 
                                 34%          35%        36%        38%        41%         **          34%        35%        38%        37%         -%          34%        35%        32%        33%         -% 
 
Monthly/ most months             13           13         12          9         10          **          13         13          9         13          -           13         10          8          6          - 
                                 16%          16%        16%        17%        17%         **          16%        17%        14%        18%         -%          16%        15%        14%        13%         -% 
 
Less often than 
once a month                      4            4          4          1          1          **           4          4          4          3          -            4          4          2          4          - 
                                  5%           5%         6%         3%         2%         **           5%         5%         6%         4%         -%           5%         6%         4%         8%         -% 
 
(Prefer not to answer)            1            1          1          *          1          **           1          1          1          *          -            1          1          1          1          - 
                                  1%           1%         1%         *%         1%         **           1%         1%         1%         *%         -%           1%         1%         1%         1%         -% 
 
(Don't know)                      *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 235 (continuation) 
<C5> How often do you experience Spending too much time online when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           38         57           68         74         59         46         64           34         36          **         **          36         32          **         ** 
 
Effective sample size            58           22         36           40         44         33         27         37           17         23          **         **          19         21          **         ** 
 
Total                            81           27         51           55         61         46         39         50           23         32          **         **          27         31          **         ** 
 
Daily/ most days                 35           15         20           23         24         18         18         24            8         16          **         **           7         15          **         ** 
                                 44%          55%        39%          43%        39%        40%        46%        49%          34%        51%         **         **          25%        48%         **         ** 
 
Weekly/ most weeks               28            5         22           17         20         17         16         17            7         12          **         **          13         11          **         ** 
                                 34%          19%        44%          31%        32%        38%        41%        35%          31%        37%         **         **          47%        37%         **         ** 
 
Monthly/ most months             13            4          7           10         13          6          2          6            4          3          **         **           4          3          **         ** 
                                 16%          15%        13%          18%        21%        13%         5%        12%          17%        11%         **         **          16%        11%         **         ** 
 
Less often than 
once a month                      4            3          1            4          4          4          3          2            3          *          **         **           3          1          **         ** 
                                  5%          11%         2%           7%         7%         8%         7%         4%          14%         1%         **         **           9%         4%         **         ** 
 
(Prefer not to answer)            1            *          *            1          1          1          1          1            *          *          **         **           *          -          **         ** 
                                  1%           1%         1%           1%         1%         1%         1%         1%           2%         1%         **         **           1%         -%         **         ** 
 
(Don't know)                      *            -          *            -          -          -          -          -            *          -          **         **           *          -          **         ** 
                                  1%           -%         1%           -%         -%         -%         -%         -%           2%         -%         **         **           2%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 235 (continuation) 
<C5> How often do you experience Spending too much time online when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   96            ** 
 
Effective sample size            58            ** 
 
Total                            81            ** 
 
Daily/ most days                 35            ** 
                                 44%           ** 
 
Weekly/ most weeks               28            ** 
                                 34%           ** 
 
Monthly/ most months             13            ** 
                                 16%           ** 
 
Less often than 
once a month                      4            ** 
                                  5%           ** 
 
(Prefer not to answer)            1            ** 
                                  1%           ** 
 
(Don't know)                      *            ** 
                                  1%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 235 (continuation) 
<C5> How often do you experience Spending too much time online when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           68         62         73         39         82         63         49         46         33          **        70         23 
 
Effective sample size            58           41         38         47         22         51         38         30         29         19          **        43         13 
 
Total                            81           58         56         68         29         73         54         40         45         25          **        61         18 
 
Daily/ most days                 35           26         26         29         16         34         25         21         22         11          **        28          8 
                                 44%          46%        46%        43%        54%        46%        47%        53%        49%        47%         **        47%        47% 
 
Weekly/ most weeks               28           19         20         24          7         25         17         12         17          9          **        21          6 
                                 34%          33%        37%        36%        26%        34%        32%        31%        38%        35%         **        34%        35% 
 
Monthly/ most months             13            9          8         11          5         10          9          6          5          4          **         9          2 
                                 16%          15%        15%        16%        19%        14%        16%        14%        12%        14%         **        15%        13% 
 
Less often than 
once a month                      4            3          1          3          *          4          2          *          *          1          **         2          1 
                                  5%           4%         2%         4%         1%         5%         4%         1%         1%         2%         **         3%         3% 
 
(Prefer not to answer)            1            1          *          1          *          *          1          *          -          1          **         *          - 
                                  1%           1%         *%         1%         1%         *%         1%         *%         -%         2%         **         *%         -% 
 
(Don't know)                      *            *          -          *          -          -          -          *          -          -          **         *          * 
                                  1%           1%         -%         1%         -%         -%         -%         1%         -%         -%         **         1%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 235 (continuation) 
<C5> How often do you experience Spending too much time online when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           76         51         30         34         72         39         58          **        29          **         **        69         80          **        23          ** 
 
Effective sample size            58           46         32         19         19         45         25         38          **        16          **         **        41         48          **        13          ** 
 
Total                            81           63         43         30         25         64         37         55          **        20          **         **        57         66          **        18          ** 
 
Daily/ most days                 35           28         20         17         14         29         15         27          **        13          **         **        29         28          **         7          ** 
                                 44%          44%        47%        56%        56%        45%        40%        48%         **        63%         **         **        50%        43%         **        39%         ** 
 
Weekly/ most weeks               28           23         12          5          6         20         14         18          **         6          **         **        17         24          **         6          ** 
                                 34%          36%        27%        17%        25%        30%        38%        32%         **        31%         **         **        29%        36%         **        32%         ** 
 
Monthly/ most months             13            7          8          7          3         12          7          9          **         *          **         **         9          9          **         4          ** 
                                 16%          12%        20%        22%        14%        19%        18%        16%         **         2%         **         **        15%        14%         **        22%         ** 
 
Less often than 
once a month                      4            4          3          1          1          3          1          1          **         1          **         **         2          4          **         1          ** 
                                  5%           7%         6%         4%         3%         4%         3%         2%         **         3%         **         **         4%         6%         **         6%         ** 
 
(Prefer not to answer)            1            1          -          -          1          *          -          *          **         *          **         **         1          1          **         *          ** 
                                  1%           1%         -%         -%         2%         *%         -%         1%         **         1%         **         **         1%         1%         **         1%         ** 
 
(Don't know)                      *            *          -          -          -          *          -          *          **         -          **         **         *          *          **         -          ** 
                                  1%           1%         -%         -%         -%         1%         -%         1%         **         -%         **         **         1%         1%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 235 (continuation) 
<C5> How often do you experience Spending too much time online when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   96           65          **         - 
 
Effective sample size            58           39          **         - 
 
Total                            81           50          **         - 
 
Daily/ most days                 35           27          **         - 
                                 44%          53%         **         -% 
 
Weekly/ most weeks               28           17          **         - 
                                 34%          34%         **         -% 
 
Monthly/ most months             13            4          **         - 
                                 16%           8%         **         -% 
 
Less often than 
once a month                      4            3          **         - 
                                  5%           5%         **         -% 
 
(Prefer not to answer)            1            *          **         - 
                                  1%           *%         **         -% 
 
(Don't know)                      *            -          **         - 
                                  1%           -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 236 
<C6> What impact has this had on you.... Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           43         53            **        24         22          **         **         **         **          42         35          **          23         34          **        25 
 
Effective sample                 58           24         34            **        14         14          **         **         **         **          25         23          **          14         23          **        13 
 
Total                            81           33         48            **        16         19          **         **         **         **          31         31          **          20         32          **        18 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            -          3            **         1          *          **         **         **         **           1          2          **           1          2          **         * 
                                  4%           -%         7%           **         4%         2%         **         **         **         **           2%         8%         **           3%         6%         **         3% 
 
2                  (2.0)         12            7          5            **         3          *          **         **         **         **           6          *          **           5          7          **         * 
                                 15%          21%        11%           **        18%         2%         **         **         **         **          20%         1%         **          24%        23%         **         1% 
 
3                  (3.0)         28           14         14            **         3          7          **         **         **         **          10          8          **           7          9          **         9 
                                 35%          41%        30%           **        21%        35%         **         **         **         **          32%        27%         **          37%        27%         **        51% 
 
4                  (4.0)         11            5          5            **         4          4          **         **         **         **           5          5          **           *          4          **         3 
                                 13%          17%        11%           **        24%        22%         **         **         **         **          17%        16%         **           2%        13%         **        19% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         23            6         17            **         4          7          **         **         **         **           7         13          **           5          9          **         5 
                                 29%          19%        35%           **        25%        38%         **         **         **         **          22%        43%         **          26%        28%         **        27% 
 
It has had 
no impact                         3            1          3            **         1          -          **         **         **         **           2          1          **           2          1          **         - 
                                  4%           2%         6%           **         9%         -%         **         **         **         **           6%         5%         **           8%         4%         **         -% 
 
Don't know                        -            -          -            **         -          -          **         **         **         **           -          -          **           -          -          **         - 
                                  -%           -%         -%           **         -%         -%         **         **         **         **           -%         -%         **           -%         -%         **         -% 
 
Refused                           -            -          -            **         -          -          **         **         **         **           -          -          **           -          -          **         - 
                                  -%           -%         -%           **         -%         -%         **         **         **         **           -%         -%         **           -%         -%         **         -% 
 
Net: low impact                  43           21         23            **         7          8          **         **         **         **          17         11          **          13         18          **        10 
                                 54%          63%        48%           **        43%        40%         **         **         **         **          54%        36%         **          64%        56%         **        54% 
 
Net: High impact                 34           12         22            **         8         11          **         **         **         **          12         18          **           5         13          **         8 
                                 42%          36%        46%           **        49%        60%         **         **         **         **          39%        59%         **          27%        40%         **        46% 
 
Mean Score                      3.5          3.3        3.6            **       3.5        3.9f         **         **         **         **         3.4        3.9c         **         3.3        3.3          **       3.7 
Standard deviation             1.19         1.04       1.29            **      1.24       1.04          **         **         **         **        1.15       1.26          **        1.25       1.31          **       .99 
Standard error                  .16          .21        .23            **       .35        .28          **         **         **         **         .24        .27          **         .35        .28          **       .28 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 236 (continuation) 
<C6> What impact has this had on you.... Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   96           57         39            **         **        21         43         51           94          ** 
 
Effective sample                 58           37         21            **         **        12         27         30           56          ** 
 
Total                            81           52         29            **         **        17         36         42           77          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            3          *            **         **         *          2          1            3          ** 
                                  4%           5%         2%           **         **         3%         6%         2%           4%         ** 
 
2                  (2.0)         12           12          *            **         **         *          *         11           12          ** 
                                 15%          23%         1%           **         **         3%         1%        27%          16%         ** 
 
3                  (3.0)         28           16         12            **         **         3          7         19           25          ** 
                                 35%          31%        42%           **         **        20%        20%        46%          32%         ** 
 
4                  (4.0)         11            4          6            **         **         4          7          4           11          ** 
                                 13%           8%        22%           **         **        24%        18%        10%          14%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         23           14          9            **         **         8         17          6           23          ** 
                                 29%          27%        32%           **         **        51%        46%        15%          30%         ** 
 
It has had 
no impact                         3            3          1            **         **         -          3          -            3          ** 
                                  4%           5%         2%           **         **         -%         9%         -%           4%         ** 
 
Don't know                        -            -          -            **         **         -          -          -            -          ** 
                                  -%           -%         -%           **         **         -%         -%         -%           -%         ** 
 
Refused                           -            -          -            **         **         -          -          -            -          ** 
                                  -%           -%         -%           **         **         -%         -%         -%           -%         ** 
 
Net: low impact                  43           31         13            **         **         4         10         31           40          ** 
                                 54%          59%        44%           **         **        25%        27%        75%          52%         ** 
 
Net: High impact                 34           18         15            **         **        12         23         11           34          ** 
                                 42%          35%        54%           **         **        75%        64%        25%          44%         ** 
 
Mean Score                      3.5          3.3        3.8            **         **       4.2+E      4.1++E     3.1--        3.5          ** 
                                                                       e 
Standard deviation             1.19         1.28        .96            **         **      1.04       1.19       1.04         1.22          ** 
Standard error                  .16          .22        .21            **         **       .30        .24        .19          .17          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 236 (continuation) 
<C6> What impact has this had on you.... Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96            **         **         **         **         -          **         **         **         **         **        27          **          76          **         **         ** 
 
Effective sample                 58            **         **         **         **         -          **         **         **         **         **        26          **          48          **         **         ** 
 
Total                            81            **         **         **         **         -          **         **         **         **         **         8          **          64          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            **         **         **         **         -          **         **         **         **         **         *          **           3          **         **         ** 
                                  4%           **         **         **         **         -%         **         **         **         **         **         3%         **           4%         **         **         ** 
 
2                  (2.0)         12            **         **         **         **         -          **         **         **         **         **         *          **           8          **         **         ** 
                                 15%           **         **         **         **         -%         **         **         **         **         **         4%         **          13%         **         **         ** 
 
3                  (3.0)         28            **         **         **         **         -          **         **         **         **         **         2          **          19          **         **         ** 
                                 35%           **         **         **         **         -%         **         **         **         **         **        25%         **          30%         **         **         ** 
 
4                  (4.0)         11            **         **         **         **         -          **         **         **         **         **         2          **           9          **         **         ** 
                                 13%           **         **         **         **         -%         **         **         **         **         **        27%         **          14%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         23            **         **         **         **         -          **         **         **         **         **         3          **          21          **         **         ** 
                                 29%           **         **         **         **         -%         **         **         **         **         **        39%         **          33%         **         **         ** 
 
It has had 
no impact                         3            **         **         **         **         -          **         **         **         **         **         *          **           3          **         **         ** 
                                  4%           **         **         **         **         -%         **         **         **         **         **         3%         **           5%         **         **         ** 
 
Don't know                        -            **         **         **         **         -          **         **         **         **         **         -          **           -          **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         -%         **           -%         **         **         ** 
 
Refused                           -            **         **         **         **         -          **         **         **         **         **         -          **           -          **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         -%         **           -%         **         **         ** 
 
Net: low impact                  43            **         **         **         **         -          **         **         **         **         **         3          **          30          **         **         ** 
                                 54%           **         **         **         **         -%         **         **         **         **         **        32%         **          48%         **         **         ** 
 
Net: High impact                 34            **         **         **         **         -          **         **         **         **         **         5          **          30          **         **         ** 
                                 42%           **         **         **         **         -%         **         **         **         **         **        66%         **          47%         **         **         ** 
 
Mean Score                      3.5            **         **         **         **         -          **         **         **         **         **       4.0cg        **         3.6          **         **         ** 
                                                                                                                                     CgJ 
Standard deviation             1.19            **         **         **         **         -          **         **         **         **         **      1.10          **        1.23          **         **         ** 
Standard error                  .16            **         **         **         **         -          **         **         **         **         **       .22          **         .18          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 236 (continuation) 
<C6> What impact has this had on you.... Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           46          **        24          **         **           **        60           53         31          **         **           **        46         30          - 
 
Effective sample                 58           32          **        14          **         **           **        35           35         19          **         **           **        26         20          - 
 
Total                            81           47          **        18          **         **           **        45           49         25          **         **           **        35         31          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            1          **         *          **         **           **         2            2          1          **         **           **         2          *          - 
                                  4%           2%         **         2%         **         **           **         3%           3%         4%         **         **           **         6%         1%         -% 
 
2                  (2.0)         12            5          **         6          **         **           **         6            9          3          **         **           **         8          5          - 
                                 15%          10%         **        32%         **         **           **        12%          18%        13%         **         **           **        22%        15%         -% 
 
3                  (3.0)         28           20          **         5          **         **           **        15           14         11          **         **           **        11         12          - 
                                 35%          43%         **        25%         **         **           **        34%          28%        43%         **         **           **        32%        40%         -% 
 
4                  (4.0)         11            7          **         1          **         **           **         6            7          3          **         **           **         5          3          - 
                                 13%          16%         **         5%         **         **           **        14%          15%        10%         **         **           **        15%        11%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         23           11          **         5          **         **           **        14           15          6          **         **           **         9          8          - 
                                 29%          25%         **        28%         **         **           **        30%          32%        25%         **         **           **        25%        26%         -% 
 
It has had 
no impact                         3            2          **         1          **         **           **         3            2          1          **         **           **         -          2          - 
                                  4%           4%         **         8%         **         **           **         7%           3%         5%         **         **           **         -%         6%         -% 
 
Don't know                        -            -          **         -          **         **           **         -            -          -          **         **           **         -          -          - 
                                  -%           -%         **         -%         **         **           **         -%           -%         -%         **         **           **         -%         -%         -% 
 
Refused                           -            -          **         -          **         **           **         -            -          -          **         **           **         -          -          - 
                                  -%           -%         **         -%         **         **           **         -%           -%         -%         **         **           **         -%         -%         -% 
 
Net: low impact                  43           26          **        11          **         **           **        22           24         15          **         **           **        21         18          - 
                                 54%          55%         **        59%         **         **           **        49%          50%        60%         **         **           **        60%        57%         -% 
 
Net: High impact                 34           19          **         6          **         **           **        20           23          9          **         **           **        14         11          - 
                                 42%          40%         **        33%         **         **           **        44%          47%        35%         **         **           **        40%        37%         -% 
 
Mean Score                      3.5          3.5          **       3.3          **         **           **       3.6          3.6        3.4          **         **           **       3.3        3.5          - 
Standard deviation             1.19         1.07          **      1.32          **         **           **      1.18         1.23       1.17          **         **           **      1.25       1.12          - 
Standard error                  .16          .19          **       .37          **         **           **       .21          .21        .27          **         **           **       .24        .26          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 236 (continuation) 
<C6> What impact has this had on you.... Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           92         89         59         67          **          96         89         77         86          -           96         81         69         61          - 
 
Effective sample                 58           56         54         38         43          **          58         54         47         52          -           58         49         40         34          - 
 
Total                            81           78         76         52         58          **          81         76         65         72          -           81         68         56         48          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            3          3          2          2          **           3          3          3          3          -            3          3          1          1          - 
                                  4%           4%         4%         5%         4%         **           4%         4%         5%         4%         -%           4%         5%         2%         1%         -% 
 
2                  (2.0)         12           12         12          8         11          **          12         11          9         11          -           12          9          6          6          - 
                                 15%          16%        16%        14%        18%         **          15%        14%        14%        15%         -%          15%        14%        11%        12%         -% 
 
3                  (3.0)         28           27         26         14         16          **          28         27         21         24          -           28         24         19         18          - 
                                 35%          35%        34%        27%        27%         **          35%        36%        32%        34%         -%          35%        36%        34%        38%         -% 
 
4                  (4.0)         11           11         11          6          7          **          11         10          9         10          -           11         10          9          8          - 
                                 13%          14%        14%        12%        12%         **          13%        14%        14%        14%         -%          13%        15%        16%        18%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         23           21         21         20         20          **          23         23         20         22          -           23         19         18         13          - 
                                 29%          27%        28%        39%        35%         **          29%        30%        30%        31%         -%          29%        28%        32%        26%         -% 
 
It has had 
no impact                         3            3          3          2          2          **           3          2          3          2          -            3          2          2          2          - 
                                  4%           4%         4%         3%         3%         **           4%         2%         5%         3%         -%           4%         3%         4%         5%         -% 
 
Don't know                        -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                  43           43         41         24         29          **          43         41         33         38          -           43         36         26         24          - 
                                 54%          55%        54%        46%        50%         **          54%        54%        51%        53%         -%          54%        54%        48%        51%         -% 
 
Net: High impact                 34           32         32         27         27          **          34         33         29         32          -           34         29         27         21          - 
                                 42%          41%        42%        51%        47%         **          42%        44%        44%        44%         -%          42%        43%        49%        44%         -% 
 
Mean Score                      3.5          3.5        3.5        3.7        3.6          **         3.5        3.5        3.5        3.5          -          3.5        3.5        3.7        3.6          - 
Standard deviation             1.19         1.19       1.19       1.28       1.28          **        1.19       1.19       1.23       1.21          -         1.19       1.19       1.13       1.08          - 
Standard error                  .16          .16        .17        .21        .20          **         .16        .16        .19        .17          -          .16        .17        .18        .19          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 236 (continuation) 
<C6> What impact has this had on you.... Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           38         57           68         74         59         46         64           34         36          **         **          36         32          **         ** 
 
Effective sample                 58           22         36           40         44         33         27         37           17         23          **         **          19         21          **         ** 
 
Total                            81           27         51           55         61         46         39         50           23         32          **         **          27         31          **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            2          1            2          3          1          *          1            -          3          **         **           *          2          **         ** 
                                  4%           8%         2%           4%         4%         1%         1%         1%           -%         8%         **         **           1%         7%         **         ** 
 
2                  (2.0)         12            2         10            3          4          *          2          4            3          6          **         **           5          7          **         ** 
                                 15%           8%        20%           5%         7%         1%         5%         7%          11%        20%         **         **          20%        23%         **         ** 
 
3                  (3.0)         28           10         18           22         26         23         18         22            9          9          **         **          10          8          **         ** 
                                 35%          38%        34%          41%        42%        49%        46%        44%          41%        30%         **         **          38%        26%         **         ** 
 
4                  (4.0)         11            1         10            7          8          4          6          9            3          3          **         **           3          6          **         ** 
                                 13%           3%        19%          14%        12%         9%        14%        18%          13%         9%         **         **          12%        20%         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         23           12         10           18         19         18         12         13            7          9          **         **           7          6          **         ** 
                                 29%          43%        19%          33%        31%        39%        30%        25%          30%        28%         **         **          24%        20%         **         ** 
 
It has had 
no impact                         3            -          3            2          2          1          1          2            1          2          **         **           1          1          **         ** 
                                  4%           -%         7%           4%         3%         2%         3%         3%           5%         5%         **         **           5%         5%         **         ** 
 
Don't know                        -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Refused                           -            -          -            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
Net: low impact                  43           15         29           27         33         23         20         26           12         18          **         **          16         17          **         ** 
                                 54%          54%        56%          49%        54%        51%        52%        53%          52%        58%         **         **          59%        55%         **         ** 
 
Net: High impact                 34           13         19           26         26         21         17         22           10         12          **         **          10         12          **         ** 
                                 42%          46%        38%          47%        43%        47%        45%        44%          43%        37%         **         **          36%        40%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 236 (continuation) 
<C6> What impact has this had on you.... Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           38         57           68         74         59         46         64           34         36          **         **          36         32          **         ** 
 
Effective sample                 58           22         36           40         44         33         27         37           17         23          **         **          19         21          **         ** 
 
Total                            81           27         51           55         61         46         39         50           23         32          **         **          27         31          **         ** 
 
Mean Score                      3.5          3.6        3.4          3.7        3.6        3.8+       3.7        3.6          3.7        3.3          **         **         3.4        3.3          **         ** 
Standard deviation             1.19         1.34       1.09         1.12       1.15       1.02       1.02       1.00         1.07       1.35          **         **        1.13       1.25          **         ** 
Standard error                  .16          .29        .19          .18        .18        .18        .20        .17          .26        .29          **         **         .27        .28          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 236 (continuation) 
<C6> What impact has this had on you.... Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   96            ** 
 
Effective sample                 58            ** 
 
Total                            81            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            ** 
                                  4%           ** 
 
2                  (2.0)         12            ** 
                                 15%           ** 
 
3                  (3.0)         28            ** 
                                 35%           ** 
 
4                  (4.0)         11            ** 
                                 13%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         23            ** 
                                 29%           ** 
 
It has had 
no impact                         3            ** 
                                  4%           ** 
 
Don't know                        -            ** 
                                  -%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                  43            ** 
                                 54%           ** 
 
Net: High impact                 34            ** 
                                 42%           ** 
 
Mean Score                      3.5            ** 
Standard deviation             1.19            ** 
Standard error                  .16            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 236 (continuation) 
<C6> What impact has this had on you.... Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           68         62         73         39         82         63         49         46         33          **        70         23 
 
Effective sample                 58           41         38         47         22         51         38         30         29         19          **        43         13 
 
Total                            81           58         56         68         29         73         54         40         45         25          **        61         18 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            3          2          2          1          3          3          1          1          1          **         1          - 
                                  4%           5%         4%         3%         3%         4%         5%         3%         2%         3%         **         1%         -% 
 
2                  (2.0)         12            9          8         10          3         10          6          8          7          5          **        11          4 
                                 15%          16%        15%        14%        10%        14%        12%        21%        15%        19%         **        17%        22% 
 
3                  (3.0)         28           20         20         26         13         25         20         11         14         10          **        23          6 
                                 35%          35%        35%        38%        45%        35%        37%        28%        32%        40%         **        38%        35% 
 
4                  (4.0)         11            6          9         10          4          9          7          5          6          3          **         9          2 
                                 13%          11%        16%        15%        14%        13%        14%        13%        14%        13%         **        15%        12% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         23           18         16         17          8         22         17         14         16          6          **        15          4 
                                 29%          31%        28%        24%        28%        30%        33%        35%        37%        25%         **        25%        23% 
 
It has had 
no impact                         3            2          1          3          -          3          *          *          *          -          **         2          1 
                                  4%           3%         1%         5%         -%         5%         *%         1%         *%         -%         **         3%         8% 
 
Don't know                        -            -          -          -          -          -          -          -          -          -          **         -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         -% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          **         -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         -% 
 
Net: low impact                  43           32         30         38         17         39         29         21         22         15          **        34         10 
                                 54%          55%        55%        56%        58%        53%        53%        51%        49%        62%         **        57%        57% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 236 (continuation) 
<C6> What impact has this had on you.... Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           68         62         73         39         82         63         49         46         33          **        70         23 
 
Effective sample                 58           41         38         47         22         51         38         30         29         19          **        43         13 
 
Total                            81           58         56         68         29         73         54         40         45         25          **        61         18 
 
Net: High impact                 34           24         24         27         12         31         25         19         23          9          **        24          6 
                                 42%          42%        44%        39%        42%        42%        46%        48%        51%        38%         **        40%        35% 
 
Mean Score                      3.5          3.5        3.5        3.5        3.5        3.5        3.6        3.6        3.7        3.4          **       3.5        3.4 
Standard deviation             1.19         1.23       1.18       1.14       1.11       1.20       1.21       1.25       1.18       1.15          **      1.11       1.14 
Standard error                  .16          .20        .19        .17        .24        .17        .20        .23        .22        .26          **       .17        .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 236 (continuation) 
<C6> What impact has this had on you.... Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           76         51         30         34         72         39         58          **        29          **         **        69         80          **        23          ** 
 
Effective sample                 58           46         32         19         19         45         25         38          **        16          **         **        41         48          **        13          ** 
 
Total                            81           63         43         30         25         64         37         55          **        20          **         **        57         66          **        18          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            3          2          3          *          3          1          3          **         -          **         **         3          3          **         -          ** 
                                  4%           5%         6%         9%         2%         4%         2%         5%         **         -%         **         **         5%         4%         **         -%         ** 
 
2                  (2.0)         12            9          7          5          2         10         11          8          **         3          **         **         7          9          **         2          ** 
                                 15%          14%        15%        18%         6%        16%        28%        15%         **        17%         **         **        12%        14%         **        13%         ** 
 
3                  (3.0)         28           24         16         10         13         26         12         22          **         6          **         **        24         24          **         6          ** 
                                 35%          39%        38%        32%        51%        40%        31%        39%         **        31%         **         **        42%        37%         **        36%         ** 
 
4                  (4.0)         11           10          3          5          3          7          4          8          **         1          **         **         7          9          **         2          ** 
                                 13%          16%         7%        18%        14%        11%        11%        15%         **         7%         **         **        13%        13%         **        13%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         23           14         13          7          7         16          8         11          **         8          **         **        14         19          **         5          ** 
                                 29%          22%        31%        22%        27%        25%        20%        20%         **        39%         **         **        25%        28%         **        30%         ** 
 
It has had 
no impact                         3            3          1          -          *          3          3          3          **         1          **         **         2          2          **         1          ** 
                                  4%           5%         3%         -%         1%         4%         8%         6%         **         7%         **         **         4%         3%         **         8%         ** 
 
Don't know                        -            -          -          -          -          -          -          -          **         -          **         **         -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         -%         **         **         -%         -%         **         -%         ** 
 
Refused                           -            -          -          -          -          -          -          -          **         -          **         **         -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         -%         **         **         -%         -%         **         -%         ** 
 
Net: low impact                  43           36         25         18         15         39         23         33          **        10          **         **        34         36          **         9          ** 
                                 54%          57%        59%        59%        59%        60%        61%        59%         **        47%         **         **        59%        55%         **        49%         ** 
 
Net: High impact                 34           24         16         12         10         23         12         19          **         9          **         **        21         27          **         8          ** 
                                 42%          37%        38%        41%        40%        36%        32%        35%         **        46%         **         **        37%        42%         **        43%         ** 
 
Mean Score                      3.5          3.4        3.4        3.3        3.6        3.4        3.2        3.3          **       3.7          **         **       3.4        3.5          **       3.7          ** 
Standard deviation             1.19         1.15       1.26       1.26       1.03       1.16       1.17       1.14          **      1.21          **         **      1.15       1.19          **      1.11          ** 
Standard error                  .16          .18        .23        .29        .23        .18        .25        .19          **       .31          **         **       .18        .18          **       .33          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 236 (continuation) 
<C6> What impact has this had on you.... Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   96           65          **         - 
 
Effective sample                 58           39          **         - 
 
Total                            81           50          **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          3            2          **         - 
                                  4%           3%         **         -% 
 
2                  (2.0)         12            9          **         - 
                                 15%          17%         **         -% 
 
3                  (3.0)         28           18          **         - 
                                 35%          35%         **         -% 
 
4                  (4.0)         11            8          **         - 
                                 13%          15%         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         23           12          **         - 
                                 29%          25%         **         -% 
 
It has had 
no impact                         3            2          **         - 
                                  4%           4%         **         -% 
 
Don't know                        -            -          **         - 
                                  -%           -%         **         -% 
 
Refused                           -            -          **         - 
                                  -%           -%         **         -% 
 
Net: low impact                  43           28          **         - 
                                 54%          56%         **         -% 
 
Net: High impact                 34           20          **         - 
                                 42%          40%         **         -% 
 
Mean Score                      3.5          3.4          **         - 
Standard deviation             1.19         1.16          **         - 
Standard error                  .16          .19          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           43         53            **        24         22          **         **         **         **          42         35          **          23         34          **        25 
 
Effective sample size            58           24         34            **        14         14          **         **         **         **          25         23          **          14         23          **        13 
 
Total                            81           33         48            **        16         19          **         **         **         **          31         31          **          20         32          **        18 
 
AOL ---- search engine            2            2          *            **         2          -          **         **         **         **           2          *          **           2          -          **         1 
                                  3%           6%         1%           **        10%         -%         **         **         **         **           6%         1%         **           8%         -%         **         4% 
 
ASK.COM ---- 
search engine                     *            *          -            **         -          -          **         **         **         **           *          -          **           -          -          **         * 
                                  *%           1%         -%           **         -%         -%         **         **         **         **           1%         -%         **           -%         -%         **         2% 
 
BBC WEBSITE OR 
APP ---- news site/app            4            2          2            **         *          2          **         **         **         **           *          2          **           *          3          **         * 
                                  5%           6%         4%           **         1%         8%         **         **         **         **           1%         6%         **           1%        10%         **         2% 
 
DAILY MOTION ---- 
video sharing site/app            4            4          -            **         2          -          **         **         **         **           2          2          **           2          -          **         - 
                                  4%          11%         -%           **        10%         -%         **         **         **         **           5%         6%         **           8%         -%         **         -% 
 
EMAIL                            15            7          9            **         1          7          **         **         **         **           6          7          **           2          7          **         4 
                                 19%          20%        18%           **         5%        35%         **         **         **         **          20%        22%         **          12%        22%         **        22% 
 
FACEBOOK ---- 
social media site/app            46           19         27            **        14         11          **         **         **         **          25         14          **          11         15          **        13 
                                 57%          56%        57%           **        85%        60%         **         **         **         **          82%        46%         **          57%        48%         **        72% 
 
FACEBOOK MESSENGER 
---- instant messenger           15            4         12            **         3          6          **         **         **         **           8          7          **           *         10          **         2 
                                 19%          11%        24%           **        19%        31%         **         **         **         **          25%        23%         **           3%        31%         **        10% 
 
FACETIME ---- 
social media site/app             5            1          4            **         *          3          **         **         **         **           1          3          **           *          -          **         3 
                                  6%           3%         8%           **         2%        18%         **         **         **         **           4%        11%         **           2%         -%         **        15% 
 
GOOGLE ---- 
search engine                    21            7         14            **         2          4          **         **         **         **           4          7          **           7          7          **         4 
                                 26%          21%        30%           **        11%        22%         **         **         **         **          12%        24%         **          35%        23%         **        24% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          -            **         -          *          **         **         **         **           -          *          **           -          -          **         - 
                                  *%           1%         -%           **         -%         2%         **         **         **         **           -%         1%         **           -%         -%         **         -% 
 
IMESSAGE ---- 
instant messenger                 4            *          3            **         -          2          **         **         **         **           2          2          **           -          3          **         * 
                                  5%           1%         7%           **         -%         9%         **         **         **         **           6%         5%         **           -%        10%         **         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           43         53            **        24         22          **         **         **         **          42         35          **          23         34          **        25 
 
Effective sample size            58           24         34            **        14         14          **         **         **         **          25         23          **          14         23          **        13 
 
Total                            81           33         48            **        16         19          **         **         **         **          31         31          **          20         32          **        18 
 
INSTAGRAM ---- 
social media site/app            15            4         11            **         7          2          **         **         **         **          11          3          **           4          6          **         3 
                                 19%          13%        23%           **        40%        12%         **         **         **         **          36%         8%         **          19%        20%         **        14% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                5            -          5            **         -          5          **         **         **         **           *          5          **           -          2          **         2 
                                  6%           -%        11%           **         -%        26%         **         **         **         **           *%        16%         **           -%         5%         **        10% 
 
NINTENDO ONLINE 
---- gaming                       4            *          3            **         *          2          **         **         **         **           *          3          **           2          2          **         * 
                                  4%           1%         7%           **         1%         8%         **         **         **         **           1%        11%         **           9%         5%         **         1% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            *          1            **         1          -          **         **         **         **           2          -          **           -          1          **         * 
                                  2%           *%         3%           **         9%         -%         **         **         **         **           5%         -%         **           -%         5%         **         1% 
 
PINTEREST ---- 
social media site/app             3            2          2            **         -          2          **         **         **         **           2          2          **           -          2          **         - 
                                  4%           6%         3%           **         -%         8%         **         **         **         **           6%         5%         **           -%         6%         **         -% 
 
PLAYSTATION 
NETWORK ---- gaming               7            5          2            **         -          2          **         **         **         **           3          2          **           -          5          **         - 
                                  8%          15%         3%           **         -%         8%         **         **         **         **          11%         5%         **           -%        15%         **         -% 
 
REDDIT ---- social 
media site/app                    2            2          -            **         -          -          **         **         **         **           2          -          **           -          2          **         - 
                                  2%           6%         -%           **         -%         -%         **         **         **         **           6%         -%         **           -%         6%         **         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    4            *          4            **         -          2          **         **         **         **           -          4          **           2          2          **         - 
                                  5%           1%         8%           **         -%         8%         **         **         **         **           -%        11%         **          10%         6%         **         -% 
 
SNAPCHAT ---- 
instant messenger                 9            5          4            **         -          1          **         **         **         **           5          3          **           *          3          **         3 
                                 11%          14%         8%           **         -%         8%         **         **         **         **          17%        11%         **           3%        10%         **        14% 
 
STEAM ---- gaming                 2            2          -            **         -          -          **         **         **         **           2          -          **           -          2          **         - 
                                  2%           6%         -%           **         -%         -%         **         **         **         **           6%         -%         **           -%         6%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           43         53            **        24         22          **         **         **         **          42         35          **          23         34          **        25 
 
Effective sample size            58           24         34            **        14         14          **         **         **         **          25         23          **          14         23          **        13 
 
Total                            81           33         48            **        16         19          **         **         **         **          31         31          **          20         32          **        18 
 
TEAMSPEAK ---- 
instant messenger                 2            2          -            **         -          -          **         **         **         **           2          -          **           -          2          **         - 
                                  2%           6%         -%           **         -%         -%         **         **         **         **           6%         -%         **           -%         6%         **         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            4            1          3            **         2          2          **         **         **         **           2          2          **           2          2          **         - 
                                  5%           2%         7%           **        11%         8%         **         **         **         **           6%         5%         **           8%         7%         **         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            -          *            **         -          *          **         **         **         **           -          *          **           -          -          **         * 
                                  *%           -%         *%           **         -%         1%         **         **         **         **           -%         *%         **           -%         -%         **         1% 
 
TIK TOK ---- social 
media site/app                    1            -          1            **         -          -          **         **         **         **           1          -          **           -          -          **         * 
                                  1%           -%         2%           **         -%         -%         **         **         **         **           3%         -%         **           -%         -%         **         2% 
 
TUMBLR ---- social 
media site/app                    *            *          -            **         -          -          **         **         **         **           *          -          **           -          -          **         * 
                                  *%           1%         -%           **         -%         -%         **         **         **         **           1%         -%         **           -%         -%         **         2% 
 
TWITCH ---- video 
sharing site/app                  2            2          -            **         -          -          **         **         **         **           2          -          **           -          2          **         * 
                                  3%           7%         -%           **         -%         -%         **         **         **         **           7%         -%         **           -%         6%         **         2% 
 
TWITTER ---- social 
media site/app                    2            2          1            **         *          *          **         **         **         **           2          *          **           *          *          **         1 
                                  3%           5%         2%           **         2%         2%         **         **         **         **           6%         1%         **           3%         1%         **         6% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    5            2          4            **         -          2          **         **         **         **           -          4          **           3          -          **         2 
                                  6%           5%         7%           **         -%        10%         **         **         **         **           -%        11%         **          17%         -%         **        10% 
 
WHATSAPP ---- 
instant messenger                13            7          6            **         *          7          **         **         **         **           5          7          **           *          4          **         6 
                                 16%          21%        12%           **         1%        37%         **         **         **         **          17%        24%         **           3%        14%         **        34% 
 
XBOX LIVE ---- gaming             6            5          2            **         *          5          **         **         **         **           1          5          **           -          4          **         2 
                                  8%          14%         3%           **         1%        27%         **         **         **         **           4%        17%         **           -%        12%         **        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           43         53            **        24         22          **         **         **         **          42         35          **          23         34          **        25 
 
Effective sample size            58           24         34            **        14         14          **         **         **         **          25         23          **          14         23          **        13 
 
Total                            81           33         48            **        16         19          **         **         **         **          31         31          **          20         32          **        18 
 
YAHOO ---- search engine          4            2          2            **         2          2          **         **         **         **           2          2          **           2          *          **         2 
                                  5%           6%         5%           **        11%        10%         **         **         **         **           6%         6%         **          10%         *%         **        13% 
 
YOUTUBE ---- video 
sharing site/app                 15            9          6            **         3          5          **         **         **         **           7          6          **           5          5          **         3 
                                 19%          27%        13%           **        19%        28%         **         **         **         **          22%        18%         **          26%        14%         **        16% 
 
Somewhere else 
(write in)                        1            *          *            **         *          *          **         **         **         **           *          1          **           *          *          **         * 
                                  1%           1%         1%           **         2%         1%         **         **         **         **           1%         2%         **           1%         1%         **         2% 
 
(Dont know / 
 Can't remember)                  6            -          6            **         *          2          **         **         **         **           *          5          **           2          3          **         - 
                                  7%           -%        12%           **         1%        11%         **         **         **         **           1%        16%         **           9%        11%         **         -% 
 
NET - Video 
Sharing Site or App              19           12          6            **         5          5          **         **         **         **           9          8          **           7          5          **         3 
                                 23%          38%        13%           **        29%        28%         **         **         **         **          27%        24%         **          35%        14%         **        16% 
 
NET - Search Engine              25            9         16            **         4          6          **         **         **         **           5         10          **           9          8          **         6 
                                 31%          27%        35%           **        22%        32%         **         **         **         **          17%        31%         **          45%        23%         **        36% 
 
NET - Social 
Media Site or App                50           21         30            **        15         13          **         **         **         **          26         18          **          11         17          **        14 
                                 62%          63%        62%           **        89%        67%         **         **         **         **          85%        58%         **          58%        54%         **        76% 
 
NET - Instant Messenger          28           10         18            **         3         11          **         **         **         **          13         15          **           *         14          **         8 
                                 34%          29%        38%           **        20%        58%         **         **         **         **          42%        47%         **           3%        42%         **        46% 
 
NET - News Site or App           10            3          7            **         2          6          **         **         **         **           2          6          **           2          4          **         2 
                                 13%           9%        16%           **        12%        29%         **         **         **         **           7%        19%         **           9%        13%         **        13% 
 
NET - Playing 
games on a site or app           15           10          5            **         *          7          **         **         **         **           5          9          **           2          9          **         2 
                                 19%          31%        10%           **         2%        35%         **         **         **         **          16%        27%         **           9%        28%         **        12% 
 
NET - Email or 
another site or app              21            9         12            **         2          7          **         **         **         **           8          9          **           6          9          **         4 
                                 26%          26%        26%           **        14%        35%         **         **         **         **          25%        28%         **          30%        28%         **        23% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   96           57         39            **         **        21         43         51           94          ** 
 
Effective sample size            58           37         21            **         **        12         27         30           56          ** 
 
Total                            81           52         29            **         **        17         36         42           77          ** 
 
AOL ---- search engine            2            2          1            **         **         -          -          2            1          ** 
                                  3%           3%         2%           **         **         -%         -%         6%           1%         ** 
 
ASK.COM ---- 
search engine                     *            -          *            **         **         -          -          *            *          ** 
                                  *%           -%         1%           **         **         -%         -%         1%           *%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            4            4          *            **         **         2          2          2            4          ** 
                                  5%           7%         1%           **         **        10%         4%         6%           5%         ** 
 
DAILY MOTION ---- 
video sharing site/app            4            2          2            **         **         -          -          4            2          ** 
                                  4%           3%         7%           **         **         -%         -%         8%           2%         ** 
 
EMAIL                            15           10          6            **         **         5          9          6           14          ** 
                                 19%          18%        20%           **         **        33%        25%        15%          18%         ** 
 
FACEBOOK ---- 
social media site/app            46           27         19            **         **        10         23         21           42          ** 
                                 57%          51%        67%           **         **        60%        63%        50%          55%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           15           11          5            **         **         6         10          5           15          ** 
                                 19%          20%        16%           **         **        36%        27%        13%          20%         ** 
 
FACETIME ---- 
social media site/app             5            *          4            **         **         -          4          1            3          ** 
                                  6%           1%        15%           **         **         -%        10%         2%           4%         ** 
 
GOOGLE ---- 
search engine                    21           14          7            **         **         3          6         15           21          ** 
                                 26%          27%        23%           **         **        19%        18%        35%          27%         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            -          *            **         **         *          *          -            *          ** 
                                  *%           -%         1%           **         **         2%         1%         -%           *%         ** 
 
IMESSAGE ---- 
instant messenger                 4            3          *            **         **         3          3          *            4          ** 
                                  5%           6%         1%           **         **        20%         9%         1%           5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   96           57         39            **         **        21         43         51           94          ** 
 
Effective sample size            58           37         21            **         **        12         27         30           56          ** 
 
Total                            81           52         29            **         **        17         36         42           77          ** 
 
INSTAGRAM ---- 
social media site/app            15           10          5            **         **         1          5          9           15          ** 
                                 19%          19%        19%           **         **         4%        14%        21%          20%         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                5            2          3            **         **         2          5          *            3          ** 
                                  6%           3%        12%           **         **        10%        14%         *%           4%         ** 
 
NINTENDO ONLINE 
---- gaming                       4            3          *            **         **         3          3          *            4          ** 
                                  4%           7%         1%           **         **        20%        10%         *%           5%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            1          *            **         **         -          -          2            2          ** 
                                  2%           3%         1%           **         **         -%         -%         4%           2%         ** 
 
PINTEREST ---- 
social media site/app             3            2          2            **         **         -          2          2            3          ** 
                                  4%           4%         6%           **         **         -%         4%         4%           4%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               7            5          2            **         **         -          2          3            7          ** 
                                  8%          10%         6%           **         **         -%         4%         8%           9%         ** 
 
REDDIT ---- social 
media site/app                    2            2          -            **         **         -          -          2            2          ** 
                                  2%           4%         -%           **         **         -%         -%         4%           2%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    4            4          -            **         **         3          3          *            4          ** 
                                  5%           7%         -%           **         **        20%         9%         1%           5%         ** 
 
SNAPCHAT ---- 
instant messenger                 9            4          5            **         **         -          1          8            9          ** 
                                 11%           7%        17%           **         **         -%         2%        19%          11%         ** 
 
STEAM ---- gaming                 2            2          -            **         **         -          -          2            2          ** 
                                  2%           4%         -%           **         **         -%         -%         4%           2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   96           57         39            **         **        21         43         51           94          ** 
 
Effective sample size            58           37         21            **         **        12         27         30           56          ** 
 
Total                            81           52         29            **         **        17         36         42           77          ** 
 
TEAMSPEAK ---- 
instant messenger                 2            2          -            **         **         -          -          2            2          ** 
                                  2%           4%         -%           **         **         -%         -%         4%           2%         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            4            4          -            **         **         2          2          2            4          ** 
                                  5%           7%         -%           **         **        10%         5%         4%           5%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            -          *            **         **         -          -          *            *          ** 
                                  *%           -%         1%           **         **         -%         -%         *%           *%         ** 
 
TIK TOK ---- social 
media site/app                    1            -          1            **         **         -          1          -            1          ** 
                                  1%           -%         3%           **         **         -%         2%         -%           1%         ** 
 
TUMBLR ---- social 
media site/app                    *            -          *            **         **         -          -          *            *          ** 
                                  *%           -%         1%           **         **         -%         -%         1%           *%         ** 
 
TWITCH ---- video 
sharing site/app                  2            2          *            **         **         -          -          2            2          ** 
                                  3%           4%         1%           **         **         -%         -%         5%           3%         ** 
 
TWITTER ---- social 
media site/app                    2            1          1            **         **         1          1          2            2          ** 
                                  3%           2%         5%           **         **         5%         2%         4%           3%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    5            3          2            **         **         2          4          2            3          ** 
                                  6%           7%         6%           **         **        10%        10%         4%           4%         ** 
 
WHATSAPP ---- 
instant messenger                13            5          8            **         **         4          7          6           11          ** 
                                 16%          10%        27%           **         **        22%        19%        14%          14%         ** 
 
XBOX LIVE ---- gaming             6            4          2            **         **         5          6          1            6          ** 
                                  8%           8%         9%           **         **        31%        16%         2%           8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   96           57         39            **         **        21         43         51           94          ** 
 
Effective sample size            58           37         21            **         **        12         27         30           56          ** 
 
Total                            81           52         29            **         **        17         36         42           77          ** 
 
YAHOO ---- search engine          4            2          2            **         **         -          2          3            1          ** 
                                  5%           4%         8%           **         **         -%         5%         6%           1%         ** 
 
YOUTUBE ---- video 
sharing site/app                 15           10          5            **         **         4          6          9           15          ** 
                                 19%          19%        18%           **         **        22%        16%        22%          20%         ** 
 
Somewhere else 
(write in)                        1            *          *            **         **         *          *          *            1          ** 
                                  1%           1%         1%           **         **         1%         1%         1%           1%         ** 
 
(Dont know / 
 Can't remember)                  6            5          *            **         **         *          5          *            6          ** 
                                  7%          10%         2%           **         **         3%        15%         1%           7%         ** 
 
NET - Video 
Sharing Site or App              19           11          7            **         **         4          6         13           17          ** 
                                 23%          22%        25%           **         **        22%        16%        31%          22%         ** 
 
NET - Search Engine              25           16          9            **         **         3          8         17           22          ** 
                                 31%          32%        31%           **         **        19%        23%        41%          28%         ** 
 
NET - Social 
Media Site or App                50           29         22            **         **        10         24         25           47          ** 
                                 62%          55%        76%           **         **        60%        65%        60%          61%         ** 
 
NET - Instant Messenger          28           14         13            **         **         8         14         14           26          ** 
                                 34%          27%        47%           **         **        47%        39%        32%          33%         ** 
 
NET - News Site or App           10            6          4            **         **         2          6          4            8          ** 
                                 13%          12%        15%           **         **        11%        15%        10%          11%         ** 
 
NET - Playing 
games on a site or app           15           11          4            **         **         7          9          4           15          ** 
                                 19%          21%        15%           **         **        42%        25%        10%          20%         ** 
 
NET - Email or 
another site or app              21           15          6            **         **         7         11         10           19          ** 
                                 26%          29%        21%           **         **        43%        30%        24%          25%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96            **         **         **         **         -          **         **         **         **         **        27          **          76          **         **         ** 
 
Effective sample size            58            **         **         **         **         -          **         **         **         **         **        26          **          48          **         **         ** 
 
Total                            81            **         **         **         **         -          **         **         **         **         **         8          **          64          **         **         ** 
 
AOL ---- search engine            2            **         **         **         **         -          **         **         **         **         **         1          **           1          **         **         ** 
                                  3%           **         **         **         **         -%         **         **         **         **         **         9%         **           1%         **         **         ** 
 
ASK.COM ---- 
search engine                     *            **         **         **         **         -          **         **         **         **         **         *          **           *          **         **         ** 
                                  *%           **         **         **         **         -%         **         **         **         **         **         4%         **           1%         **         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            4            **         **         **         **         -          **         **         **         **         **         *          **           2          **         **         ** 
                                  5%           **         **         **         **         -%         **         **         **         **         **         4%         **           3%         **         **         ** 
 
DAILY MOTION ---- 
video sharing site/app            4            **         **         **         **         -          **         **         **         **         **         -          **           2          **         **         ** 
                                  4%           **         **         **         **         -%         **         **         **         **         **         -%         **           3%         **         **         ** 
 
EMAIL                            15            **         **         **         **         -          **         **         **         **         **         1          **          11          **         **         ** 
                                 19%           **         **         **         **         -%         **         **         **         **         **        16%         **          18%         **         **         ** 
 
FACEBOOK ---- 
social media site/app            46            **         **         **         **         -          **         **         **         **         **         4          **          39          **         **         ** 
                                 57%           **         **         **         **         -%         **         **         **         **         **        53%         **          62%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           15            **         **         **         **         -          **         **         **         **         **         1          **          15          **         **         ** 
                                 19%           **         **         **         **         -%         **         **         **         **         **        10%         **          23%         **         **         ** 
 
FACETIME ---- 
social media site/app             5            **         **         **         **         -          **         **         **         **         **         1          **           3          **         **         ** 
                                  6%           **         **         **         **         -%         **         **         **         **         **        12%         **           5%         **         **         ** 
 
GOOGLE ---- 
search engine                    21            **         **         **         **         -          **         **         **         **         **         2          **          14          **         **         ** 
                                 26%           **         **         **         **         -%         **         **         **         **         **        25%         **          22%         **         **         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            **         **         **         **         -          **         **         **         **         **         *          **           *          **         **         ** 
                                  *%           **         **         **         **         -%         **         **         **         **         **         4%         **           *%         **         **         ** 
 
IMESSAGE ---- 
instant messenger                 4            **         **         **         **         -          **         **         **         **         **         *          **           4          **         **         ** 
                                  5%           **         **         **         **         -%         **         **         **         **         **         4%         **           6%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96            **         **         **         **         -          **         **         **         **         **        27          **          76          **         **         ** 
 
Effective sample size            58            **         **         **         **         -          **         **         **         **         **        26          **          48          **         **         ** 
 
Total                            81            **         **         **         **         -          **         **         **         **         **         8          **          64          **         **         ** 
 
INSTAGRAM ---- 
social media site/app            15            **         **         **         **         -          **         **         **         **         **         2          **          15          **         **         ** 
                                 19%           **         **         **         **         -%         **         **         **         **         **        26%         **          23%         **         **         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                5            **         **         **         **         -          **         **         **         **         **         -          **           3          **         **         ** 
                                  6%           **         **         **         **         -%         **         **         **         **         **         -%         **           5%         **         **         ** 
 
NINTENDO ONLINE 
---- gaming                       4            **         **         **         **         -          **         **         **         **         **         -          **           4          **         **         ** 
                                  4%           **         **         **         **         -%         **         **         **         **         **         -%         **           6%         **         **         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            **         **         **         **         -          **         **         **         **         **         -          **           2          **         **         ** 
                                  2%           **         **         **         **         -%         **         **         **         **         **         -%         **           3%         **         **         ** 
 
PINTEREST ---- 
social media site/app             3            **         **         **         **         -          **         **         **         **         **         -          **           3          **         **         ** 
                                  4%           **         **         **         **         -%         **         **         **         **         **         -%         **           5%         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               7            **         **         **         **         -          **         **         **         **         **         -          **           7          **         **         ** 
                                  8%           **         **         **         **         -%         **         **         **         **         **         -%         **          10%         **         **         ** 
 
REDDIT ---- social 
media site/app                    2            **         **         **         **         -          **         **         **         **         **         -          **           2          **         **         ** 
                                  2%           **         **         **         **         -%         **         **         **         **         **         -%         **           3%         **         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    4            **         **         **         **         -          **         **         **         **         **         *          **           3          **         **         ** 
                                  5%           **         **         **         **         -%         **         **         **         **         **         4%         **           5%         **         **         ** 
 
SNAPCHAT ---- 
instant messenger                 9            **         **         **         **         -          **         **         **         **         **         1          **           8          **         **         ** 
                                 11%           **         **         **         **         -%         **         **         **         **         **        15%         **          13%         **         **         ** 
 
STEAM ---- gaming                 2            **         **         **         **         -          **         **         **         **         **         -          **           2          **         **         ** 
                                  2%           **         **         **         **         -%         **         **         **         **         **         -%         **           3%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96            **         **         **         **         -          **         **         **         **         **        27          **          76          **         **         ** 
 
Effective sample size            58            **         **         **         **         -          **         **         **         **         **        26          **          48          **         **         ** 
 
Total                            81            **         **         **         **         -          **         **         **         **         **         8          **          64          **         **         ** 
 
TEAMSPEAK ---- 
instant messenger                 2            **         **         **         **         -          **         **         **         **         **         -          **           2          **         **         ** 
                                  2%           **         **         **         **         -%         **         **         **         **         **         -%         **           3%         **         **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            4            **         **         **         **         -          **         **         **         **         **         *          **           3          **         **         ** 
                                  5%           **         **         **         **         -%         **         **         **         **         **         3%         **           5%         **         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            **         **         **         **         -          **         **         **         **         **         -          **           *          **         **         ** 
                                  *%           **         **         **         **         -%         **         **         **         **         **         -%         **           *%         **         **         ** 
 
TIK TOK ---- social 
media site/app                    1            **         **         **         **         -          **         **         **         **         **         1          **           1          **         **         ** 
                                  1%           **         **         **         **         -%         **         **         **         **         **        10%         **           1%         **         **         ** 
 
TUMBLR ---- social 
media site/app                    *            **         **         **         **         -          **         **         **         **         **         *          **           *          **         **         ** 
                                  *%           **         **         **         **         -%         **         **         **         **         **         4%         **           1%         **         **         ** 
 
TWITCH ---- video 
sharing site/app                  2            **         **         **         **         -          **         **         **         **         **         *          **           2          **         **         ** 
                                  3%           **         **         **         **         -%         **         **         **         **         **         4%         **           3%         **         **         ** 
 
TWITTER ---- social 
media site/app                    2            **         **         **         **         -          **         **         **         **         **         1          **           1          **         **         ** 
                                  3%           **         **         **         **         -%         **         **         **         **         **        17%         **           2%         **         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    5            **         **         **         **         -          **         **         **         **         **         -          **           3          **         **         ** 
                                  6%           **         **         **         **         -%         **         **         **         **         **         -%         **           5%         **         **         ** 
 
WHATSAPP ---- 
instant messenger                13            **         **         **         **         -          **         **         **         **         **         1          **           8          **         **         ** 
                                 16%           **         **         **         **         -%         **         **         **         **         **         9%         **          13%         **         **         ** 
 
XBOX LIVE ---- gaming             6            **         **         **         **         -          **         **         **         **         **         -          **           5          **         **         ** 
                                  8%           **         **         **         **         -%         **         **         **         **         **         -%         **           7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96            **         **         **         **         -          **         **         **         **         **        27          **          76          **         **         ** 
 
Effective sample size            58            **         **         **         **         -          **         **         **         **         **        26          **          48          **         **         ** 
 
Total                            81            **         **         **         **         -          **         **         **         **         **         8          **          64          **         **         ** 
 
YAHOO ---- search engine          4            **         **         **         **         -          **         **         **         **         **         *          **           1          **         **         ** 
                                  5%           **         **         **         **         -%         **         **         **         **         **         4%         **           1%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 15            **         **         **         **         -          **         **         **         **         **         2          **          11          **         **         ** 
                                 19%           **         **         **         **         -%         **         **         **         **         **        25%         **          17%         **         **         ** 
 
Somewhere else 
(write in)                        1            **         **         **         **         -          **         **         **         **         **         1          **           *          **         **         ** 
                                  1%           **         **         **         **         -%         **         **         **         **         **         7%         **           1%         **         **         ** 
 
(Dont know / 
 Can't remember)                  6            **         **         **         **         -          **         **         **         **         **         1          **           6          **         **         ** 
                                  7%           **         **         **         **         -%         **         **         **         **         **         9%         **           9%         **         **         ** 
 
NET - Video 
Sharing Site or App              19            **         **         **         **         -          **         **         **         **         **         2          **          13          **         **         ** 
                                 23%           **         **         **         **         -%         **         **         **         **         **        25%         **          20%         **         **         ** 
 
NET - Search Engine              25            **         **         **         **         -          **         **         **         **         **         3          **          15          **         **         ** 
                                 31%           **         **         **         **         -%         **         **         **         **         **        34%         **          24%         **         **         ** 
 
NET - Social 
Media Site or App                50            **         **         **         **         -          **         **         **         **         **         5          **          43          **         **         ** 
                                 62%           **         **         **         **         -%         **         **         **         **         **        65%         **          68%         **         **         ** 
 
NET - Instant Messenger          28            **         **         **         **         -          **         **         **         **         **         2          **          23          **         **         ** 
                                 34%           **         **         **         **         -%         **         **         **         **         **        29%         **          37%         **         **         ** 
 
NET - News Site or App           10            **         **         **         **         -          **         **         **         **         **         1          **           6          **         **         ** 
                                 13%           **         **         **         **         -%         **         **         **         **         **        11%         **           9%         **         **         ** 
 
NET - Playing 
games on a site or app           15            **         **         **         **         -          **         **         **         **         **         -          **          13          **         **         ** 
                                 19%           **         **         **         **         -%         **         **         **         **         **         -%         **          21%         **         **         ** 
 
NET - Email or 
another site or app              21            **         **         **         **         -          **         **         **         **         **         2          **          16          **         **         ** 
                                 26%           **         **         **         **         -%         **         **         **         **         **        20%         **          26%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           46          **        24          **         **           **        60           53         31          **         **           **        46         30          - 
 
Effective sample size            58           32          **        14          **         **           **        35           35         19          **         **           **        26         20          - 
 
Total                            81           47          **        18          **         **           **        45           49         25          **         **           **        35         31          - 
 
AOL ---- search engine            2            2          **         *          **         **           **         2            2          -          **         **           **         1          2          - 
                                  3%           4%         **         2%         **         **           **         4%           4%         -%         **         **           **         2%         5%         -% 
 
ASK.COM ---- 
search engine                     *            *          **         -          **         **           **         -            *          -          **         **           **         *          -          - 
                                  *%           1%         **         -%         **         **           **         -%           1%         -%         **         **           **         1%         -%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            4            2          **         2          **         **           **         2            2          2          **         **           **         2          2          - 
                                  5%           3%         **        12%         **         **           **         4%           4%         7%         **         **           **         6%         6%         -% 
 
DAILY MOTION ---- 
video sharing site/app            4            4          **         -          **         **           **         2            4          -          **         **           **         -          2          - 
                                  4%           8%         **         -%         **         **           **         4%           7%         -%         **         **           **         -%         5%         -% 
 
EMAIL                            15            5          **         4          **         **           **         8            8          7          **         **           **        11          4          - 
                                 19%          12%         **        23%         **         **           **        18%          17%        28%         **         **           **        31%        14%         -% 
 
FACEBOOK ---- 
social media site/app            46           28          **        10          **         **           **        29           32         12          **         **           **        16         19          - 
                                 57%          61%         **        53%         **         **           **        64%          66%        48%         **         **           **        47%        63%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger           15            9          **         5          **         **           **         9           11          4          **         **           **         7          6          - 
                                 19%          18%         **        25%         **         **           **        20%          23%        15%         **         **           **        21%        19%         -% 
 
FACETIME ---- 
social media site/app             5            1          **         -          **         **           **         3            2          2          **         **           **         5          -          - 
                                  6%           2%         **         -%         **         **           **         6%           5%         9%         **         **           **        13%         -%         -% 
 
GOOGLE ---- 
search engine                    21           11          **         7          **         **           **        12            7         11          **         **           **         9         10          - 
                                 26%          24%         **        41%         **         **           **        27%          14%        43%         **         **           **        25%        31%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          **         -          **         **           **         *            *          -          **         **           **         -          *          - 
                                  *%           1%         **         -%         **         **           **         1%           1%         -%         **         **           **         -%         1%         -% 
 
IMESSAGE ---- 
instant messenger                 4            2          **         2          **         **           **         4            4          -          **         **           **         2          2          - 
                                  5%           4%         **         9%         **         **           **         8%           7%         -%         **         **           **         6%         5%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           46          **        24          **         **           **        60           53         31          **         **           **        46         30          - 
 
Effective sample size            58           32          **        14          **         **           **        35           35         19          **         **           **        26         20          - 
 
Total                            81           47          **        18          **         **           **        45           49         25          **         **           **        35         31          - 
 
INSTAGRAM ---- 
social media site/app            15           11          **         4          **         **           **        10           10          5          **         **           **         3          5          - 
                                 19%          24%         **        21%         **         **           **        21%          20%        20%         **         **           **         9%        17%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                5            2          **         -          **         **           **         4            2          3          **         **           **         5          *          - 
                                  6%           3%         **         -%         **         **           **         8%           4%        13%         **         **           **        15%         *%         -% 
 
NINTENDO ONLINE 
---- gaming                       4            2          **         *          **         **           **         4            2          2          **         **           **         2          2          - 
                                  4%           3%         **         1%         **         **           **         8%           4%         6%         **         **           **         5%         6%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            1          **         -          **         **           **         *            2          -          **         **           **         -          2          - 
                                  2%           3%         **         -%         **         **           **         *%           3%         -%         **         **           **         -%         5%         -% 
 
PINTEREST ---- 
social media site/app             3            2          **         -          **         **           **         2            3          -          **         **           **         3          -          - 
                                  4%           4%         **         -%         **         **           **         4%           7%         -%         **         **           **        10%         -%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               7            5          **         -          **         **           **         2            7          -          **         **           **         5          2          - 
                                  8%          11%         **         -%         **         **           **         4%          14%         -%         **         **           **        15%         5%         -% 
 
REDDIT ---- social 
media site/app                    2            2          **         -          **         **           **         2            2          -          **         **           **         2          -          - 
                                  2%           4%         **         -%         **         **           **         4%           4%         -%         **         **           **         5%         -%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    4            2          **         -          **         **           **         3            2          2          **         **           **         2          2          - 
                                  5%           3%         **         -%         **         **           **         7%           4%         6%         **         **           **         5%         7%         -% 
 
SNAPCHAT ---- 
instant messenger                 9            8          **         *          **         **           **         4            7          2          **         **           **         3          *          - 
                                 11%          16%         **         2%         **         **           **         9%          14%         8%         **         **           **         8%         *%         -% 
 
STEAM ---- gaming                 2            2          **         -          **         **           **         2            2          -          **         **           **         2          -          - 
                                  2%           4%         **         -%         **         **           **         4%           4%         -%         **         **           **         5%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           46          **        24          **         **           **        60           53         31          **         **           **        46         30          - 
 
Effective sample size            58           32          **        14          **         **           **        35           35         19          **         **           **        26         20          - 
 
Total                            81           47          **        18          **         **           **        45           49         25          **         **           **        35         31          - 
 
TEAMSPEAK ---- 
instant messenger                 2            2          **         -          **         **           **         2            2          -          **         **           **         2          -          - 
                                  2%           4%         **         -%         **         **           **         4%           4%         -%         **         **           **         5%         -%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            4            3          **         1          **         **           **         4            2          2          **         **           **         2          2          - 
                                  5%           7%         **         3%         **         **           **         9%           5%         6%         **         **           **         6%         6%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            -          **         -          **         **           **         *            -          -          **         **           **         *          -          - 
                                  *%           -%         **         -%         **         **           **         *%           -%         -%         **         **           **         *%         -%         -% 
 
TIK TOK ---- social 
media site/app                    1            *          **         *          **         **           **         1            *          *          **         **           **         *          -          - 
                                  1%           1%         **         2%         **         **           **         2%           1%         2%         **         **           **         1%         -%         -% 
 
TUMBLR ---- social 
media site/app                    *            *          **         -          **         **           **         -            *          -          **         **           **         *          -          - 
                                  *%           1%         **         -%         **         **           **         -%           1%         -%         **         **           **         1%         -%         -% 
 
TWITCH ---- video 
sharing site/app                  2            2          **         -          **         **           **         2            2          -          **         **           **         2          -          - 
                                  3%           5%         **         -%         **         **           **         4%           4%         -%         **         **           **         6%         -%         -% 
 
TWITTER ---- social 
media site/app                    2            1          **         -          **         **           **         1            1          1          **         **           **         1          -          - 
                                  3%           3%         **         -%         **         **           **         3%           2%         4%         **         **           **         4%         -%         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    5            2          **         -          **         **           **         4            3          2          **         **           **         4          2          - 
                                  6%           4%         **         -%         **         **           **         8%           7%         7%         **         **           **        10%         6%         -% 
 
WHATSAPP ---- 
instant messenger                13            6          **         *          **         **           **         6           11          2          **         **           **         7          4          - 
                                 16%          13%         **         2%         **         **           **        14%          22%         7%         **         **           **        19%        13%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           46          **        24          **         **           **        60           53         31          **         **           **        46         30          - 
 
Effective sample size            58           32          **        14          **         **           **        35           35         19          **         **           **        26         20          - 
 
Total                            81           47          **        18          **         **           **        45           49         25          **         **           **        35         31          - 
 
XBOX LIVE ---- gaming             6            4          **         -          **         **           **         5            2          3          **         **           **         4          2          - 
                                  8%          10%         **         -%         **         **           **        10%           5%        13%         **         **           **        12%         7%         -% 
 
YAHOO ---- search engine          4            2          **         1          **         **           **         4            2          2          **         **           **         2          2          - 
                                  5%           4%         **         4%         **         **           **         9%           4%         7%         **         **           **         6%         5%         -% 
 
YOUTUBE ---- video 
sharing site/app                 15            8          **         3          **         **           **         8           11          4          **         **           **         9          5          - 
                                 19%          16%         **        17%         **         **           **        18%          22%        15%         **         **           **        26%        18%         -% 
 
Somewhere else 
(write in)                        1            *          **         *          **         **           **         *            *          *          **         **           **         *          *          - 
                                  1%           1%         **         1%         **         **           **         1%           1%         1%         **         **           **         1%         2%         -% 
 
(Dont know / 
 Can't remember)                  6            2          **         *          **         **           **         2            4          2          **         **           **         3          2          - 
                                  7%           4%         **         1%         **         **           **         5%           8%         8%         **         **           **        10%         5%         -% 
 
NET - Video 
Sharing Site or App              19           11          **         3          **         **           **        10           14          4          **         **           **         9          7          - 
                                 23%          24%         **        17%         **         **           **        22%          29%        15%         **         **           **        26%        23%         -% 
 
NET - Search Engine              25           13          **         8          **         **           **        16            8         13          **         **           **        11         11          - 
                                 31%          28%         **        45%         **         **           **        35%          17%        50%         **         **           **        32%        36%         -% 
 
NET - Social 
Media Site or App                50           33          **        10          **         **           **        31           35         14          **         **           **        18         19          - 
                                 62%          70%         **        55%         **         **           **        69%          72%        55%         **         **           **        51%        63%         -% 
 
NET - Instant Messenger          28           16          **         5          **         **           **        16           20          8          **         **           **        12          8          - 
                                 34%          35%         **        30%         **         **           **        35%          40%        30%         **         **           **        35%        26%         -% 
 
NET - News Site or App           10            3          **         3          **         **           **         6            6          4          **         **           **         6          4          - 
                                 13%           7%         **        15%         **         **           **        14%          13%        14%         **         **           **        18%        13%         -% 
 
NET - Playing 
games on a site or app           15            9          **         *          **         **           **         8           11          3          **         **           **         9          6          - 
                                 19%          20%         **         1%         **         **           **        19%          22%        13%         **         **           **        27%        19%         -% 
 
NET - Email or 
another site or app              21            9          **         4          **         **           **        10           13          7          **         **           **        12          8          - 
                                 26%          18%         **        23%         **         **           **        23%          27%        28%         **         **           **        36%        26%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           92         89         59         67          **          96         89         77         86          -           96         81         69         61          - 
 
Effective sample size            58           56         54         38         43          **          58         54         47         52          -           58         49         40         34          - 
 
Total                            81           78         76         52         58          **          81         76         65         72          -           81         68         56         48          - 
 
AOL ---- search engine            2            2          2          *          1          **           2          2          2          *          -            2          2          1          2          - 
                                  3%           3%         3%         1%         1%         **           3%         3%         4%         *%         -%           3%         3%         1%         5%         -% 
 
ASK.COM ---- 
search engine                     *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         1%         1%         **           *%         *%         1%         *%         -%           *%         1%         1%         1%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            4            4          4          4          4          **           4          4          4          4          -            4          4          4          4          - 
                                  5%           5%         5%         7%         7%         **           5%         5%         6%         5%         -%           5%         6%         7%         8%         -% 
 
DAILY MOTION ---- 
video sharing site/app            4            4          4          2          2          **           4          4          4          2          -            4          4          2          2          - 
                                  4%           5%         5%         4%         3%         **           4%         5%         5%         3%         -%           4%         5%         3%         3%         -% 
 
EMAIL                            15           15         15         15         15          **          15         15         12         15          -           15         13         12         10          - 
                                 19%          19%        20%        29%        26%         **          19%        20%        18%        21%         -%          19%        19%        21%        21%         -% 
 
FACEBOOK ---- 
social media site/app            46           43         41         27         30          **          46         44         35         40          -           46         38         28         25          - 
                                 57%          55%        54%        52%        51%         **          57%        58%        53%        56%         -%          57%        57%        50%        53%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger           15           15         15         12         12          **          15         14         12         14          -           15         11          8          4          - 
                                 19%          19%        19%        22%        20%         **          19%        18%        19%        19%         -%          19%        16%        14%         8%         -% 
 
FACETIME ---- 
social media site/app             5            5          5          4          4          **           5          5          5          5          -            5          3          4          3          - 
                                  6%           6%         6%         7%         7%         **           6%         6%         7%         6%         -%           6%         4%         7%         6%         -% 
 
GOOGLE ---- 
search engine                    21           20         20         14         17          **          21         21         18         21          -           21         17         16         17          - 
                                 26%          26%        27%        26%        29%         **          26%        27%        28%        28%         -%          26%        26%        30%        36%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          *          -          -          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         -%         -%         **           *%         *%         *%         *%         -%           *%         *%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           92         89         59         67          **          96         89         77         86          -           96         81         69         61          - 
 
Effective sample size            58           56         54         38         43          **          58         54         47         52          -           58         49         40         34          - 
 
Total                            81           78         76         52         58          **          81         76         65         72          -           81         68         56         48          - 
 
IMESSAGE ---- 
instant messenger                 4            4          4          3          4          **           4          4          2          4          -            4          2          -          *          - 
                                  5%           5%         5%         6%         6%         **           5%         5%         3%         5%         -%           5%         3%         -%         1%         -% 
 
INSTAGRAM ---- 
social media site/app            15           15         15          8         10          **          15         14         11         14          -           15         13          7          5          - 
                                 19%          20%        20%        15%        17%         **          19%        19%        16%        19%         -%          19%        19%        13%        11%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                5            5          5          5          5          **           5          5          5          5          -            5          4          5          4          - 
                                  6%           7%         7%        10%         9%         **           6%         7%         8%         7%         -%           6%         5%         9%         8%         -% 
 
NINTENDO ONLINE 
---- gaming                       4            4          4          3          3          **           4          4          3          4          -            4          4          4          3          - 
                                  4%           5%         5%         6%         6%         **           4%         5%         5%         5%         -%           4%         5%         7%         7%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            2          2          -          -          **           2          2          2          2          -            2          2          2          *          - 
                                  2%           2%         2%         -%         -%         **           2%         2%         3%         2%         -%           2%         2%         3%         *%         -% 
 
PINTEREST ---- 
social media site/app             3            3          3          3          3          **           3          3          2          3          -            3          2          3          2          - 
                                  4%           4%         5%         7%         6%         **           4%         5%         2%         5%         -%           4%         3%         6%         4%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               7            7          7          5          5          **           7          5          3          5          -            7          3          3          2          - 
                                  8%           9%         9%        10%         9%         **           8%         7%         5%         7%         -%           8%         5%         6%         4%         -% 
 
REDDIT ---- social 
media site/app                    2            2          2          2          2          **           2          2          -          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         -%         3%         -%           2%         3%         3%         4%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    4            4          4          4          4          **           4          4          4          4          -            4          4          4          4          - 
                                  5%           5%         5%         7%         6%         **           5%         5%         6%         5%         -%           5%         6%         7%         8%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           92         89         59         67          **          96         89         77         86          -           96         81         69         61          - 
 
Effective sample size            58           56         54         38         43          **          58         54         47         52          -           58         49         40         34          - 
 
Total                            81           78         76         52         58          **          81         76         65         72          -           81         68         56         48          - 
 
SNAPCHAT ---- 
instant messenger                 9            9          9          7          7          **           9          9          5          9          -            9          7          7          3          - 
                                 11%          11%        12%        13%        12%         **          11%        11%         8%        12%         -%          11%        11%        13%         7%         -% 
 
STEAM ---- gaming                 2            2          2          2          2          **           2          2          -          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         -%         3%         -%           2%         3%         3%         4%         -% 
 
TEAMSPEAK ---- 
instant messenger                 2            2          2          2          2          **           2          2          -          2          -            2          2          2          2          - 
                                  2%           2%         2%         3%         3%         **           2%         2%         -%         3%         -%           2%         3%         3%         4%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            4            4          4          4          4          **           4          4          4          4          -            4          4          4          4          - 
                                  5%           5%         5%         7%         7%         **           5%         5%         6%         5%         -%           5%         5%         7%         8%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          *          -          *          **           *          *          *          *          -            *          *          *          -          - 
                                  *%           *%         *%         -%         *%         **           *%         *%         *%         *%         -%           *%         *%         *%         -%         -% 
 
TIK TOK ---- social 
media site/app                    1            1          1          1          1          **           1          1          1          1          -            1          1          1          1          - 
                                  1%           1%         1%         2%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         2%         -% 
 
TUMBLR ---- social 
media site/app                    *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         1%         1%         **           *%         *%         1%         *%         -%           *%         1%         1%         1%         -% 
 
TWITCH ---- video 
sharing site/app                  2            2          2          2          2          **           2          2          *          2          -            2          2          2          2          - 
                                  3%           3%         3%         4%         4%         **           3%         3%         1%         3%         -%           3%         3%         4%         5%         -% 
 
TWITTER ---- social 
media site/app                    2            2          2          2          2          **           2          2          2          2          -            2          2          2          1          - 
                                  3%           3%         3%         4%         4%         **           3%         3%         3%         3%         -%           3%         3%         4%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           92         89         59         67          **          96         89         77         86          -           96         81         69         61          - 
 
Effective sample size            58           56         54         38         43          **          58         54         47         52          -           58         49         40         34          - 
 
Total                            81           78         76         52         58          **          81         76         65         72          -           81         68         56         48          - 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    5            5          4          4          4          **           5          5          5          4          -            5          4          4          4          - 
                                  6%           7%         5%         7%         6%         **           6%         7%         8%         5%         -%           6%         5%         6%         7%         -% 
 
WHATSAPP ---- 
instant messenger                13           12         12         10         10          **          13         13          9         12          -           13         11         11          9          - 
                                 16%          16%        16%        19%        18%         **          16%        17%        13%        17%         -%          16%        16%        19%        19%         -% 
 
XBOX LIVE ---- gaming             6            6          6          5          5          **           6          6          6          6          -            6          6          6          6          - 
                                  8%           8%         8%        10%         9%         **           8%         8%         9%         9%         -%           8%         9%        10%        13%         -% 
 
YAHOO ---- search engine          4            4          4          2          2          **           4          4          4          2          -            4          4          2          4          - 
                                  5%           6%         6%         4%         4%         **           5%         5%         6%         3%         -%           5%         5%         4%         8%         -% 
 
YOUTUBE ---- video 
sharing site/app                 15           15         15         12         14          **          15         15         11         15          -           15         13         13         11          - 
                                 19%          19%        19%        23%        24%         **          19%        20%        17%        20%         -%          19%        20%        24%        24%         -% 
 
Somewhere else 
(write in)                        1            1          1          *          1          **           1          1          1          1          -            1          1          1          1          - 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
(Dont know / 
 Can't remember)                  6            6          6          5          6          **           6          5          5          6          -            6          6          4          2          - 
                                  7%           7%         8%        10%        10%         **           7%         7%         8%         8%         -%           7%         9%         7%         4%         -% 
 
NET - Video 
Sharing Site or App              19           18         18         14         16          **          19         18         15         17          -           19         17         15         13          - 
                                 23%          23%        24%        27%        27%         **          23%        24%        22%        23%         -%          23%        25%        27%        27%         -% 
 
NET - Search Engine              25           25         25         16         19          **          25         25         22         23          -           25         21         19         21          - 
                                 31%          32%        33%        31%        34%         **          31%        33%        34%        31%         -%          31%        31%        34%        45%         -% 
 
NET - Social 
Media Site or App                50           48         46         31         34          **          50         49         39         45          -           50         42         32         26          - 
                                 62%          61%        60%        59%        59%         **          62%        64%        60%        62%         -%          62%        62%        57%        55%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           92         89         59         67          **          96         89         77         86          -           96         81         69         61          - 
 
Effective sample size            58           56         54         38         43          **          58         54         47         52          -           58         49         40         34          - 
 
Total                            81           78         76         52         58          **          81         76         65         72          -           81         68         56         48          - 
 
NET - Instant Messenger          28           27         27         21         22          **          28         26         21         26          -           28         22         18         11          - 
                                 34%          35%        36%        41%        38%         **          34%        35%        32%        35%         -%          34%        32%        32%        24%         -% 
 
NET - News Site or App           10           10         10          9         10          **          10         10         10         10          -           10          8         10          8          - 
                                 13%          13%        14%        18%        17%         **          13%        14%        15%        14%         -%          13%        12%        18%        18%         -% 
 
NET - Playing 
games on a site or app           15           15         15         12         12          **          15         13         11         13          -           15         12         11         10          - 
                                 19%          19%        19%        23%        21%         **          19%        17%        17%        19%         -%          19%        18%        20%        21%         -% 
 
NET - Email or 
another site or app              21           21         19         17         17          **          21         21         17         19          -           21         17         16         12          - 
                                 26%          27%        25%        33%        29%         **          26%        27%        26%        27%         -%          26%        25%        28%        26%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           38         57           68         74         59         46         64           34         36          **         **          36         32          **         ** 
 
Effective sample size            58           22         36           40         44         33         27         37           17         23          **         **          19         21          **         ** 
 
Total                            81           27         51           55         61         46         39         50           23         32          **         **          27         31          **         ** 
 
AOL ---- search engine            2            2          *            2          2          2          2          1            2          -          **         **           2          *          **         ** 
                                  3%           7%         1%           4%         4%         5%         6%         1%          10%         -%         **         **           7%         1%         **         ** 
 
ASK.COM ---- 
search engine                     *            *          -            *          *          *          *          *            *          -          **         **           -          *          **         ** 
                                  *%           1%         -%           1%         1%         1%         1%         1%           2%         -%         **         **           -%         1%         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            4            -          4            4          4          2          2          2            2          *          **         **           4          *          **         ** 
                                  5%           -%         8%           7%         6%         5%         5%         4%           8%         1%         **         **          14%         1%         **         ** 
 
DAILY MOTION ---- 
video sharing site/app            4            4          -            4          4          4          2          -            2          2          **         **           2          2          **         ** 
                                  4%          13%         -%           6%         6%         8%         4%         -%           7%         6%         **         **           6%         6%         **         ** 
 
EMAIL                            15            3         13           10          8          8          9         10            2          9          **         **           6          6          **         ** 
                                 19%          10%        24%          18%        14%        18%        24%        20%           9%        30%         **         **          21%        19%         **         ** 
 
FACEBOOK ---- 
social media site/app            46           16         28           33         37         29         27         29            9         20          **         **          11         18          **         ** 
                                 57%          58%        54%          60%        61%        63%        69%        58%          39%        62%         **         **          41%        60%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           15            3         13           10         11          7         10          9            5          5          **         **           5          6          **         ** 
                                 19%          10%        24%          19%        18%        16%        25%        18%          22%        17%         **         **          18%        20%         **         ** 
 
FACETIME ---- 
social media site/app             5            3          2            4          3          3          2          3            1          4          **         **           *          4          **         ** 
                                  6%           9%         4%           8%         4%         6%         6%         6%           3%        13%         **         **           1%        14%         **         ** 
 
GOOGLE ---- 
search engine                    21            4         16           16         18         14         11         14           12          4          **         **          10          6          **         ** 
                                 26%          13%        30%          29%        29%        30%        29%        28%          53%        12%         **         **          38%        19%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           38         57           68         74         59         46         64           34         36          **         **          36         32          **         ** 
 
Effective sample size            58           22         36           40         44         33         27         37           17         23          **         **          19         21          **         ** 
 
Total                            81           27         51           55         61         46         39         50           23         32          **         **          27         31          **         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          -            *          *          *          -          *            -          *          **         **           -          *          **         ** 
                                  *%           1%         -%           1%         1%         1%         -%         1%           -%         1%         **         **           -%         1%         **         ** 
 
IMESSAGE ---- 
instant messenger                 4            -          4            4          3          3          2          2            2          2          **         **           -          2          **         ** 
                                  5%           -%         7%           7%         5%         7%         4%         4%           7%         6%         **         **           -%         7%         **         ** 
 
INSTAGRAM ---- 
social media site/app            15            5         10            9         12          6         10         12            4          7          **         **           4          5          **         ** 
                                 19%          19%        20%          16%        20%        14%        25%        24%          16%        23%         **         **          13%        17%         **         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                5            2          3            5          3          4          3          4            2          4          **         **           2          3          **         ** 
                                  6%           7%         7%           9%         6%         8%         9%         7%           7%        11%         **         **           6%        11%         **         ** 
 
NINTENDO ONLINE 
---- gaming                       4            2          2            2          2          2          2          2            2          *          **         **           2          *          **         ** 
                                  4%           6%         4%           3%         3%         4%         5%         4%           8%         *%         **         **           7%         *%         **         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            -          2            1          1          -          -          1            1          *          **         **           -          2          **         ** 
                                  2%           -%         3%           3%         2%         -%         -%         3%           6%         *%         **         **           -%         5%         **         ** 
 
PINTEREST ---- 
social media site/app             3            -          3            2          -          -          2          -            -          2          **         **           -          2          **         ** 
                                  4%           -%         7%           3%         -%         -%         4%         -%           -%         5%         **         **           -%         5%         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               7            -          7            3          2          2          3          3            -          5          **         **           -          3          **         ** 
                                  8%           -%        13%           6%         3%         4%         8%         6%           -%        15%         **         **           -%        10%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           38         57           68         74         59         46         64           34         36          **         **          36         32          **         ** 
 
Effective sample size            58           22         36           40         44         33         27         37           17         23          **         **          19         21          **         ** 
 
Total                            81           27         51           55         61         46         39         50           23         32          **         **          27         31          **         ** 
 
REDDIT ---- social 
media site/app                    2            -          2            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  2%           -%         4%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    4            2          2            2          2          2          2          2            2          *          **         **           2          -          **         ** 
                                  5%           6%         4%           4%         3%         5%         5%         4%           7%         1%         **         **           7%         -%         **         ** 
 
SNAPCHAT ---- 
instant messenger                 9            5          4            5          7          5          3          4            2          2          **         **           -          2          **         ** 
                                 11%          17%         8%           9%        11%        11%         7%         9%           8%         8%         **         **           -%         8%         **         ** 
 
STEAM ---- gaming                 2            -          2            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  2%           -%         4%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
TEAMSPEAK ---- 
instant messenger                 2            -          2            -          -          -          -          -            -          -          **         **           -          -          **         ** 
                                  2%           -%         4%           -%         -%         -%         -%         -%           -%         -%         **         **           -%         -%         **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            4            2          2            2          2          2          2          2            2          -          **         **           2          2          **         ** 
                                  5%           8%         3%           4%         4%         4%         4%         4%          10%         -%         **         **           7%         7%         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            -          *            -          -          -          -          -            *          -          **         **           *          -          **         ** 
                                  *%           -%         *%           -%         -%         -%         -%         -%           1%         -%         **         **           1%         -%         **         ** 
 
TIK TOK ---- social 
media site/app                    1            1          -            1          1          1          1          1            -          *          **         **           -          -          **         ** 
                                  1%           3%         -%           1%         1%         2%         2%         2%           -%         1%         **         **           -%         -%         **         ** 
 
TUMBLR ---- social 
media site/app                    *            *          -            *          *          *          *          *            *          -          **         **           -          *          **         ** 
                                  *%           1%         -%           1%         1%         1%         1%         1%           2%         -%         **         **           -%         1%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           38         57           68         74         59         46         64           34         36          **         **          36         32          **         ** 
 
Effective sample size            58           22         36           40         44         33         27         37           17         23          **         **          19         21          **         ** 
 
Total                            81           27         51           55         61         46         39         50           23         32          **         **          27         31          **         ** 
 
TWITCH ---- video 
sharing site/app                  2            *          2            *          *          *          *          *            *          -          **         **           -          *          **         ** 
                                  3%           1%         4%           1%         1%         1%         1%         1%           2%         -%         **         **           -%         1%         **         ** 
 
TWITTER ---- social 
media site/app                    2            1          1            2          2          2          1          2            1          1          **         **           1          1          **         ** 
                                  3%           4%         2%           4%         3%         4%         3%         4%           3%         2%         **         **           3%         2%         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    5            4          2            4          4          4          2          4            -          4          **         **           -          4          **         ** 
                                  6%          13%         3%           6%         6%         8%         4%         7%           -%        11%         **         **           -%        11%         **         ** 
 
WHATSAPP ---- 
instant messenger                13            5          8            7          9          9          6          8            1          4          **         **           4          4          **         ** 
                                 16%          17%        16%          13%        15%        20%        16%        16%           3%        12%         **         **          15%        13%         **         ** 
 
XBOX LIVE ---- gaming             6            1          6            5          4          4          3          6            2          -          **         **           3          2          **         ** 
                                  8%           2%        11%           8%         7%        10%         9%        11%           8%         -%         **         **          13%         6%         **         ** 
 
YAHOO ---- search engine          4            4          1            4          4          4          3          3            2          2          **         **           2          2          **         ** 
                                  5%          13%         2%           8%         7%        10%         7%         6%          10%         6%         **         **           9%         6%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 15            4         11           10         10          9          7          8            5          4          **         **           6          6          **         ** 
                                 19%          14%        22%          18%        16%        19%        18%        15%          20%        14%         **         **          22%        19%         **         ** 
 
Somewhere else 
(write in)                        1            -          1            *          1          *          *          *            1          -          **         **           *          *          **         ** 
                                  1%           -%         2%           1%         1%         1%         1%         1%           3%         -%         **         **           2%         1%         **         ** 
 
(Dont know / 
 Can't remember)                  6            4          2            4          4          3          2          3            *          5          **         **           2          3          **         ** 
                                  7%          14%         4%           8%         7%         6%         5%         5%           1%        16%         **         **           8%        10%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           38         57           68         74         59         46         64           34         36          **         **          36         32          **         ** 
 
Effective sample size            58           22         36           40         44         33         27         37           17         23          **         **          19         21          **         ** 
 
Total                            81           27         51           55         61         46         39         50           23         32          **         **          27         31          **         ** 
 
NET - Video 
Sharing Site or App              19            7         11           14         13         12          8          8            6          6          **         **           8          8          **         ** 
                                 23%          27%        22%          25%        22%        26%        22%        15%          27%        20%         **         **          28%        25%         **         ** 
 
NET - Search Engine              25            7         16           20         22         18         14         17           15          6          **         **          12          8          **         ** 
                                 31%          27%        32%          37%        36%        40%        35%        33%          63%        18%         **         **          46%        25%         **         ** 
 
NET - Social 
Media Site or App                50           18         31           37         41         31         29         32           11         22          **         **          12         21          **         ** 
                                 62%          66%        59%          68%        68%        69%        75%        64%          47%        70%         **         **          43%        68%         **         ** 
 
NET - Instant Messenger          28            9         19           19         21         16         14         18            7         10          **         **           7         10          **         ** 
                                 34%          33%        36%          35%        34%        35%        37%        35%          30%        32%         **         **          26%        33%         **         ** 
 
NET - News Site or App           10            4          6            8          7          5          4          5            3          4          **         **           4          6          **         ** 
                                 13%          16%        11%          15%        11%        10%        10%         9%          12%        13%         **         **          16%        20%         **         ** 
 
NET - Playing 
games on a site or app           15            2         13            8          6          6          7          9            2          5          **         **           4          5          **         ** 
                                 19%           9%        25%          15%        10%        13%        17%        18%           8%        16%         **         **          14%        17%         **         ** 
 
NET - Email or 
another site or app              21            5         16           14         12         10         11         14            4         11          **         **           6          9          **         ** 
                                 26%          17%        32%          25%        20%        23%        29%        27%          15%        36%         **         **          22%        30%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   96            ** 
 
Effective sample size            58            ** 
 
Total                            81            ** 
 
AOL ---- search engine            2            ** 
                                  3%           ** 
 
ASK.COM ---- 
search engine                     *            ** 
                                  *%           ** 
 
BBC WEBSITE OR 
APP ---- news site/app            4            ** 
                                  5%           ** 
 
DAILY MOTION ---- 
video sharing site/app            4            ** 
                                  4%           ** 
 
EMAIL                            15            ** 
                                 19%           ** 
 
FACEBOOK ---- 
social media site/app            46            ** 
                                 57%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger           15            ** 
                                 19%           ** 
 
FACETIME ---- 
social media site/app             5            ** 
                                  6%           ** 
 
GOOGLE ---- 
search engine                    21            ** 
                                 26%           ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            ** 
                                  *%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3524 
Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   96            ** 
 
Effective sample size            58            ** 
 
Total                            81            ** 
 
IMESSAGE ---- 
instant messenger                 4            ** 
                                  5%           ** 
 
INSTAGRAM ---- 
social media site/app            15            ** 
                                 19%           ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                5            ** 
                                  6%           ** 
 
NINTENDO ONLINE 
---- gaming                       4            ** 
                                  4%           ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            ** 
                                  2%           ** 
 
PINTEREST ---- 
social media site/app             3            ** 
                                  4%           ** 
 
PLAYSTATION 
NETWORK ---- gaming               7            ** 
                                  8%           ** 
 
REDDIT ---- social 
media site/app                    2            ** 
                                  2%           ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    4            ** 
                                  5%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   96            ** 
 
Effective sample size            58            ** 
 
Total                            81            ** 
 
SNAPCHAT ---- 
instant messenger                 9            ** 
                                 11%           ** 
 
STEAM ---- gaming                 2            ** 
                                  2%           ** 
 
TEAMSPEAK ---- 
instant messenger                 2            ** 
                                  2%           ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            4            ** 
                                  5%           ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            ** 
                                  *%           ** 
 
TIK TOK ---- social 
media site/app                    1            ** 
                                  1%           ** 
 
TUMBLR ---- social 
media site/app                    *            ** 
                                  *%           ** 
 
TWITCH ---- video 
sharing site/app                  2            ** 
                                  3%           ** 
 
TWITTER ---- social 
media site/app                    2            ** 
                                  3%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   96            ** 
 
Effective sample size            58            ** 
 
Total                            81            ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    5            ** 
                                  6%           ** 
 
WHATSAPP ---- 
instant messenger                13            ** 
                                 16%           ** 
 
XBOX LIVE ---- gaming             6            ** 
                                  8%           ** 
 
YAHOO ---- search engine          4            ** 
                                  5%           ** 
 
YOUTUBE ---- video 
sharing site/app                 15            ** 
                                 19%           ** 
 
Somewhere else 
(write in)                        1            ** 
                                  1%           ** 
 
(Dont know / 
 Can't remember)                  6            ** 
                                  7%           ** 
 
NET - Video 
Sharing Site or App              19            ** 
                                 23%           ** 
 
NET - Search Engine              25            ** 
                                 31%           ** 
 
NET - Social 
Media Site or App                50            ** 
                                 62%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   96            ** 
 
Effective sample size            58            ** 
 
Total                            81            ** 
 
NET - Instant Messenger          28            ** 
                                 34%           ** 
 
NET - News Site or App           10            ** 
                                 13%           ** 
 
NET - Playing 
games on a site or app           15            ** 
                                 19%           ** 
 
NET - Email or 
another site or app              21            ** 
                                 26%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           68         62         73         39         82         63         49         46         33          **        70         23 
 
Effective sample size            58           41         38         47         22         51         38         30         29         19          **        43         13 
 
Total                            81           58         56         68         29         73         54         40         45         25          **        61         18 
 
AOL ---- search engine            2            1          -          2          *          2          2          -          -          1          **         -          - 
                                  3%           1%         -%         3%         1%         3%         4%         -%         -%         3%         **         -%         -% 
 
ASK.COM ---- 
search engine                     *            *          -          *          *          *          *          -          -          *          **         -          - 
                                  *%           1%         -%         1%         1%         *%         1%         -%         -%         1%         **         -%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            4            4          2          2          *          3          *          2          4          *          **         2          2 
                                  5%           7%         3%         3%         1%         5%         1%         5%         8%         1%         **         3%        11% 
 
DAILY MOTION ---- 
video sharing site/app            4            2          2          4          -          4          2          -          2          2          **         -          - 
                                  4%           3%         3%         5%         -%         5%         3%         -%         4%         8%         **         -%         -% 
 
EMAIL                            15           11         12         12          5         15         10          8         12          3          **        10          3 
                                 19%          20%        21%        17%        16%        20%        18%        19%        26%        11%         **        17%        17% 
 
FACEBOOK ---- 
social media site/app            46           34         34         37         19         44         37         28         20         16          **        36          8 
                                 57%          58%        61%        54%        67%        61%        69%        70%        45%        63%         **        59%        48% 
 
FACEBOOK MESSENGER 
---- instant messenger           15           10         10         13          6         15         11         10          8          7          **        13          2 
                                 19%          18%        19%        19%        21%        20%        21%        26%        17%        27%         **        21%        12% 
 
FACETIME ---- 
social media site/app             5            4          4          5          2          5          3          2          3          2          **         2          2 
                                  6%           8%         8%         7%         9%         6%         5%         5%         8%        10%         **         4%         9% 
 
GOOGLE ---- 
search engine                    21           14         10         17          4         17         13          7         14          6          **        16          4 
                                 26%          23%        18%        25%        12%        23%        25%        17%        32%        25%         **        27%        20% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           68         62         73         39         82         63         49         46         33          **        70         23 
 
Effective sample size            58           41         38         47         22         51         38         30         29         19          **        43         13 
 
Total                            81           58         56         68         29         73         54         40         45         25          **        61         18 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            -          *          *          *          *          *          *          *          -          **         *          - 
                                  *%           -%         1%         *%         1%         *%         1%         1%         1%         -%         **         1%         -% 
 
IMESSAGE ---- 
instant messenger                 4            2          4          4          *          4          3          3          3          -          **         4          - 
                                  5%           3%         7%         5%         1%         5%         6%         8%         7%         -%         **         6%         -% 
 
INSTAGRAM ---- 
social media site/app            15           13         14         13          6         15         14         10          6          6          **        13          1 
                                 19%          22%        25%        19%        22%        21%        26%        24%        13%        24%         **        21%         5% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                5            5          4          4          2          5          2          2          5          2          **         2          2 
                                  6%           9%         6%         5%         6%         7%         3%         4%        11%         7%         **         3%        10% 
 
NINTENDO ONLINE 
---- gaming                       4            4          2          2          2          4          2          2          3          *          **         2          - 
                                  4%           6%         3%         3%         6%         5%         3%         5%         7%         1%         **         3%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            *          2          1          *          2          2          2          1          2          **         1          - 
                                  2%           *%         3%         2%         1%         2%         3%         4%         3%         7%         **         2%         -% 
 
PINTEREST ---- 
social media site/app             3            3          3          3          3          3          3          3          3          2          **         3          2 
                                  4%           6%         6%         5%        12%         5%         6%         9%         8%         7%         **         6%         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           68         62         73         39         82         63         49         46         33          **        70         23 
 
Effective sample size            58           41         38         47         22         51         38         30         29         19          **        43         13 
 
Total                            81           58         56         68         29         73         54         40         45         25          **        61         18 
 
PLAYSTATION 
NETWORK ---- gaming               7            7          7          7          7          7          7          3          3          3          **         7          2 
                                  8%          11%        12%        10%        23%         9%        12%         9%         8%        13%         **        11%         9% 
 
REDDIT ---- social 
media site/app                    2            2          2          2          2          2          2          2          2          -          **         2          - 
                                  2%           3%         3%         3%         6%         2%         3%         5%         4%         -%         **         3%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    4            4          2          2          2          4          2          2          4          *          **         2          * 
                                  5%           7%         4%         3%         6%         5%         4%         5%         8%         1%         **         3%         2% 
 
SNAPCHAT ---- 
instant messenger                 9            6          8          8          5          9          6          4          6          6          **         6          1 
                                 11%          11%        15%        11%        18%        12%        12%        10%        13%        24%         **        10%         5% 
 
STEAM ---- gaming                 2            2          2          2          2          2          2          2          2          -          **         2          - 
                                  2%           3%         3%         3%         6%         2%         3%         5%         4%         -%         **         3%         -% 
 
TEAMSPEAK ---- 
instant messenger                 2            2          2          2          2          2          2          2          2          -          **         2          - 
                                  2%           3%         3%         3%         6%         2%         3%         5%         4%         -%         **         3%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            4            4          2          2          -          3          2          2          3          2          **         2          1 
                                  5%           6%         3%         3%         -%         5%         3%         4%         7%         7%         **         4%         4% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          *          -          *          *          -          *          -          -          **         *          * 
                                  *%           *%         *%         -%         1%         *%         -%         *%         -%         -%         **         *%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           68         62         73         39         82         63         49         46         33          **        70         23 
 
Effective sample size            58           41         38         47         22         51         38         30         29         19          **        43         13 
 
Total                            81           58         56         68         29         73         54         40         45         25          **        61         18 
 
TIK TOK ---- social 
media site/app                    1            *          1          -          1          1          1          *          1          *          **         1          * 
                                  1%           1%         1%         -%         3%         1%         1%         1%         2%         2%         **         1%         2% 
 
TUMBLR ---- social 
media site/app                    *            *          -          *          *          *          *          -          -          *          **         -          - 
                                  *%           1%         -%         1%         1%         *%         1%         -%         -%         1%         **         -%         -% 
 
TWITCH ---- video 
sharing site/app                  2            2          2          2          2          2          2          2          2          *          **         2          - 
                                  3%           4%         3%         3%         8%         3%         4%         5%         4%         1%         **         3%         -% 
 
TWITTER ---- social 
media site/app                    2            2          2          2          2          2          1          1          -          1          **         2          * 
                                  3%           3%         3%         3%         6%         3%         3%         2%         -%         3%         **         3%         3% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    5            5          4          5          2          5          2          2          4          -          **         3          2 
                                  6%           9%         6%         8%         6%         7%         3%         4%         8%         -%         **         6%         9% 
 
WHATSAPP ---- 
instant messenger                13           10         10         13          9         12          9          6          5          7          **        10          2 
                                 16%          18%        18%        19%        30%        17%        16%        15%        12%        28%         **        16%        13% 
 
XBOX LIVE ---- gaming             6            4          5          5          2          6          2          2          3          1          **         4          2 
                                  8%           8%         9%         7%         9%         9%         4%         6%         8%         3%         **         7%        10% 
 
YAHOO ---- search engine          4            2          2          4          1          4          2          *          2          *          **         *          * 
                                  5%           4%         4%         6%         2%         5%         3%         *%         5%         1%         **         1%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           68         62         73         39         82         63         49         46         33          **        70         23 
 
Effective sample size            58           41         38         47         22         51         38         30         29         19          **        43         13 
 
Total                            81           58         56         68         29         73         54         40         45         25          **        61         18 
 
YOUTUBE ---- video 
sharing site/app                 15           11         11         13         10         13         11          8         10          5          **        12          3 
                                 19%          19%        19%        19%        33%        18%        20%        21%        22%        21%         **        20%        19% 
 
Somewhere else 
(write in)                        1            1          1          1          *          1          *          *          *          1          **         *          * 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         2%         **         1%         2% 
 
(Dont know / 
 Can't remember)                  6            4          4          5          -          6          4          2          2          *          **         1          2 
                                  7%           7%         8%         8%         -%         8%         7%         6%         4%         1%         **         1%         9% 
 
NET - Video 
Sharing Site or App              19           13         13         16         10         16         12          8         12          7          **        12          3 
                                 23%          22%        23%        24%        33%        22%        23%        21%        26%        28%         **        20%        19% 
 
NET - Search Engine              25           16         12         21          4         20         15          7         16          7          **        17          4 
                                 31%          28%        22%        31%        13%        28%        29%        18%        37%        27%         **        28%        22% 
 
NET - Social 
Media Site or App                50           37         38         42         20         49         39         29         24         20          **        38          8 
                                 62%          64%        69%        61%        68%        66%        74%        71%        53%        80%         **        63%        48% 
 
NET - Instant Messenger          28           19         23         25         11         27         20         15         16         13          **        21          3 
                                 34%          33%        40%        36%        39%        37%        36%        37%        35%        53%         **        34%        15% 
 
NET - News Site or App           10           10          8          8          2          9          4          6          9          4          **         6          5 
                                 13%          17%        14%        12%         8%        13%         8%        14%        20%        16%         **        11%        26% 
 
NET - Playing 
games on a site or app           15           13         13         13         11         15         11          8          9          4          **        12          3 
                                 19%          23%        24%        19%        38%        21%        20%        19%        19%        16%         **        21%        20% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           68         62         73         39         82         63         49         46         33          **        70         23 
 
Effective sample size            58           41         38         47         22         51         38         30         29         19          **        43         13 
 
Total                            81           58         56         68         29         73         54         40         45         25          **        61         18 
 
NET - Email or 
another site or app              21           15         15         17          7         20         13         11         15          5          **        15          5 
                                 26%          27%        27%        25%        23%        28%        25%        28%        34%        19%         **        25%        28% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           76         51         30         34         72         39         58          **        29          **         **        69         80          **        23          ** 
 
Effective sample size            58           46         32         19         19         45         25         38          **        16          **         **        41         48          **        13          ** 
 
Total                            81           63         43         30         25         64         37         55          **        20          **         **        57         66          **        18          ** 
 
AOL ---- search engine            2            2          2          *          1          2          -          *          **         *          **         **         1          2          **         -          ** 
                                  3%           4%         5%         1%         3%         3%         -%         1%         **         2%         **         **         1%         4%         **         -%         ** 
 
ASK.COM ---- 
search engine                     *            *          *          *          *          *          -          -          **         *          **         **         *          *          **         -          ** 
                                  *%           1%         1%         1%         1%         1%         -%         -%         **         2%         **         **         1%         1%         **         -%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            4            *          -          3          *          4          4          2          **         -          **         **         1          4          **         *          ** 
                                  5%           1%         -%        11%         1%         6%        10%         4%         **         -%         **         **         1%         6%         **         1%         ** 
 
DAILY MOTION ---- 
video sharing site/app            4            2          2          -          -          2          2          -          **         2          **         **         -          4          **         2          ** 
                                  4%           3%         4%         -%         -%         3%         5%         -%         **         9%         **         **         -%         5%         **        11%         ** 
 
EMAIL                            15           13          8          3          4         11          9          9          **         4          **         **        10         14          **         1          ** 
                                 19%          21%        18%        11%        16%        17%        24%        17%         **        20%         **         **        17%        21%         **         5%         ** 
 
FACEBOOK ---- 
social media site/app            46           43         32         13         17         37         16         30          **        12          **         **        34         38          **         6          ** 
                                 57%          68%        75%        43%        70%        57%        43%        54%         **        60%         **         **        59%        58%         **        32%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           15           14         12          4          6         13          5          9          **         5          **         **        11         14          **         *          ** 
                                 19%          22%        29%        13%        22%        20%        13%        16%         **        23%         **         **        19%        20%         **         2%         ** 
 
FACETIME ---- 
social media site/app             5            5          2          1          1          4          2          2          **         1          **         **         4          4          **         *          ** 
                                  6%           7%         6%         2%         4%         7%         6%         4%         **         5%         **         **         8%         7%         **         1%         ** 
 
GOOGLE ---- 
search engine                    21           14          8          8          6         21         12         16          **         3          **         **        16         15          **         5          ** 
                                 26%          22%        20%        28%        23%        32%        33%        29%         **        16%         **         **        27%        23%         **        29%         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          *          *          -          *          *          *          **         -          **         **         *          *          **         -          ** 
                                  *%           *%         1%         1%         -%         *%         1%         1%         **         -%         **         **         1%         *%         **         -%         ** 
 
IMESSAGE ---- 
instant messenger                 4            4          4          2          4          3          2          4          **         4          **         **         3          4          **         -          ** 
                                  5%           6%         9%         5%        15%         5%         5%         7%         **        18%         **         **         6%         6%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           76         51         30         34         72         39         58          **        29          **         **        69         80          **        23          ** 
 
Effective sample size            58           46         32         19         19         45         25         38          **        16          **         **        41         48          **        13          ** 
 
Total                            81           63         43         30         25         64         37         55          **        20          **         **        57         66          **        18          ** 
 
INSTAGRAM ---- 
social media site/app            15           14         15          8          9         13          8         10          **         4          **         **        12         14          **         4          ** 
                                 19%          22%        35%        26%        35%        20%        23%        18%         **        21%         **         **        21%        21%         **        20%         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                5            4          2          2          -          5          4          2          **         -          **         **         4          5          **         *          ** 
                                  6%           6%         4%         6%         -%         8%        10%         4%         **         -%         **         **         6%         8%         **         1%         ** 
 
NINTENDO ONLINE 
---- gaming                       4            *          *          3          *          3          2          2          **         *          **         **         2          3          **         2          ** 
                                  4%           *%         1%        12%         1%         5%         4%         3%         **         1%         **         **         3%         5%         **        10%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            2          *          2          *          1          -          1          **         *          **         **         1          2          **         *          ** 
                                  2%           3%         *%         5%         1%         2%         -%         3%         **         1%         **         **         3%         2%         **         1%         ** 
 
PINTEREST ---- 
social media site/app             3            3          3          -          2          3          -          2          **         2          **         **         3          3          **         -          ** 
                                  4%           5%         8%         -%         7%         5%         -%         3%         **         9%         **         **         6%         5%         **         -%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               7            7          7          2          5          7          2          5          **         5          **         **         7          5          **         -          ** 
                                  8%          11%        15%         5%        20%        10%         4%         9%         **        25%         **         **        12%         8%         **         -%         ** 
 
REDDIT ---- social 
media site/app                    2            2          2          -          2          2          -          2          **         2          **         **         2          2          **         -          ** 
                                  2%           3%         4%         -%         7%         3%         -%         3%         **         9%         **         **         3%         3%         **         -%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    4            *          -          4          *          4          2          2          **         -          **         **         2          4          **         2          ** 
                                  5%           *%         -%        12%         1%         6%         6%         4%         **         -%         **         **         4%         6%         **        11%         ** 
 
SNAPCHAT ---- 
instant messenger                 9            5          7          4          7          7          4          5          **         5          **         **         7          9          **         4          ** 
                                 11%           8%        16%        14%        28%        10%        10%         8%         **        25%         **         **        12%        13%         **        21%         ** 
 
STEAM ---- gaming                 2            2          2          -          2          2          -          2          **         2          **         **         2          2          **         -          ** 
                                  2%           3%         4%         -%         7%         3%         -%         3%         **         9%         **         **         3%         3%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           76         51         30         34         72         39         58          **        29          **         **        69         80          **        23          ** 
 
Effective sample size            58           46         32         19         19         45         25         38          **        16          **         **        41         48          **        13          ** 
 
Total                            81           63         43         30         25         64         37         55          **        20          **         **        57         66          **        18          ** 
 
TEAMSPEAK ---- 
instant messenger                 2            2          2          -          2          2          -          2          **         2          **         **         2          2          **         -          ** 
                                  2%           3%         4%         -%         7%         3%         -%         3%         **         9%         **         **         3%         3%         **         -%         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            4            2          2          4          -          3          4          -          **         2          **         **         2          4          **         2          ** 
                                  5%           4%         4%        12%         -%         5%        10%         -%         **         7%         **         **         4%         6%         **        12%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            *          -          *          -          *          *          *          **         -          **         **         *          *          **         *          ** 
                                  *%           *%         -%         1%         -%         *%         *%         *%         **         -%         **         **         *%         *%         **         1%         ** 
 
TIK TOK ---- social 
media site/app                    1            1          1          *          1          1          -          1          **         *          **         **         1          1          **         -          ** 
                                  1%           1%         2%         1%         3%         1%         -%         1%         **         2%         **         **         1%         1%         **         -%         ** 
 
TUMBLR ---- social 
media site/app                    *            *          *          *          *          *          -          -          **         *          **         **         *          *          **         -          ** 
                                  *%           1%         1%         1%         1%         1%         -%         -%         **         2%         **         **         1%         1%         **         -%         ** 
 
TWITCH ---- video 
sharing site/app                  2            2          2          *          2          2          -          2          **         2          **         **         2          2          **         -          ** 
                                  3%           3%         5%         1%         9%         3%         -%         3%         **        11%         **         **         4%         3%         **         -%         ** 
 
TWITTER ---- social 
media site/app                    2            2          2          1          1          2          1          2          **         2          **         **         2          2          **         -          ** 
                                  3%           4%         5%         2%         5%         3%         3%         3%         **        10%         **         **         3%         3%         **         -%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    5            4          -          2          -          4          2          5          **         -          **         **         4          4          **         2          ** 
                                  6%           6%         -%         6%         -%         5%         5%         9%         **         -%         **         **         6%         5%         **        10%         ** 
 
WHATSAPP ---- 
instant messenger                13           13          8          2          6         10          5          7          **         3          **         **        11         11          **         2          ** 
                                 16%          20%        20%         8%        22%        16%        14%        13%         **        17%         **         **        19%        17%         **        12%         ** 
 
XBOX LIVE ---- gaming             6            5          1          3          1          4          5          5          **         1          **         **         3          5          **         2          ** 
                                  8%           8%         2%        11%         3%         6%        14%         8%         **         3%         **         **         5%         7%         **        10%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   96           76         51         30         34         72         39         58          **        29          **         **        69         80          **        23          ** 
 
Effective sample size            58           46         32         19         19         45         25         38          **        16          **         **        41         48          **        13          ** 
 
Total                            81           63         43         30         25         64         37         55          **        20          **         **        57         66          **        18          ** 
 
YAHOO ---- search engine          4            4          2          -          *          4          2          2          **         *          **         **         2          4          **         *          ** 
                                  5%           6%         4%         -%         1%         7%         6%         3%         **         1%         **         **         3%         5%         **         1%         ** 
 
YOUTUBE ---- video 
sharing site/app                 15           12          9          5          4         13          9          9          **         6          **         **        12         12          **         4          ** 
                                 19%          18%        21%        15%        17%        20%        24%        17%         **        27%         **         **        20%        18%         **        22%         ** 
 
Somewhere else 
(write in)                        1            *          *          *          *          1          1          *          **         *          **         **         1          1          **         -          ** 
                                  1%           1%         *%         1%         2%         1%         2%         1%         **         1%         **         **         1%         1%         **         -%         ** 
 
(Dont know / 
 Can't remember)                  6            6          4          2          1          4          2          4          **         2          **         **         4          6          **         2          ** 
                                  7%           9%         9%         5%         3%         6%         6%         8%         **        12%         **         **         7%         9%         **        10%         ** 
 
NET - Video 
Sharing Site or App              19           13         11          5          4         14         11          9          **         7          **         **        12         15          **         6          ** 
                                 23%          21%        25%        15%        17%        22%        29%        17%         **        36%         **         **        20%        23%         **        32%         ** 
 
NET - Search Engine              25           18         10          8          6         25         14         18          **         3          **         **        18         19          **         5          ** 
                                 31%          28%        23%        28%        25%        38%        38%        32%         **        17%         **         **        31%        29%         **        30%         ** 
 
NET - Social 
Media Site or App                50           45         35eg       14         20         38         19         32          **        14          **         **        36         42          **         8          ** 
                                 62%          71%        81%        48%        79%        59%        50%        58%         **        71%         **         **        63%        64%         **        43%         ** 
 
NET - Instant Messenger          28           23         19          8         12         21         13         17          **         9          **         **        19         24          **         4          ** 
                                 34%          36%        43%        26%        50%        32%        34%        31%         **        46%         **         **        34%        37%         **        25%         ** 
 
NET - News Site or App           10            7          4          6          *          9          8          5          **         2          **         **         7         10          **         3          ** 
                                 13%          11%         9%        20%         1%        14%        22%         9%         **         7%         **         **        12%        16%         **        14%         ** 
 
NET - Playing 
games on a site or app           15           12          8          7          6         12          7         11          **         6          **         **        11         12          **         4          ** 
                                 19%          19%        18%        23%        24%        19%        18%        21%         **        28%         **         **        20%        17%         **        21%         ** 
 
NET - Email or 
another site or app              21           17          8          7          4         15          9         15          **         4          **         **        14         17          **         3          ** 
                                 26%          27%        18%        23%        17%        23%        25%        26%         **        21%         **         **        24%        26%         **        17%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   96           65          **         - 
 
Effective sample size            58           39          **         - 
 
Total                            81           50          **         - 
 
AOL ---- search engine            2            *          **         - 
                                  3%           1%         **         -% 
 
ASK.COM ---- 
search engine                     *            *          **         - 
                                  *%           1%         **         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            4            -          **         - 
                                  5%           -%         **         -% 
 
DAILY MOTION ---- 
video sharing site/app            4            -          **         - 
                                  4%           -%         **         -% 
 
EMAIL                            15           11          **         - 
                                 19%          23%         **         -% 
 
FACEBOOK ---- 
social media site/app            46           36          **         - 
                                 57%          72%         **         -% 
 
FACEBOOK MESSENGER 
---- instant messenger           15           14          **         - 
                                 19%          27%         **         -% 
 
FACETIME ---- 
social media site/app             5            5          **         - 
                                  6%           9%         **         -% 
 
GOOGLE ---- 
search engine                    21            9          **         - 
                                 26%          18%         **         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                *            *          **         - 
                                  *%           1%         **         -% 
 
IMESSAGE ---- 
instant messenger                 4            4          **         - 
                                  5%           7%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   96           65          **         - 
 
Effective sample size            58           39          **         - 
 
Total                            81           50          **         - 
 
INSTAGRAM ---- 
social media site/app            15           12          **         - 
                                 19%          24%         **         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                5            4          **         - 
                                  6%           7%         **         -% 
 
NINTENDO ONLINE 
---- gaming                       4            *          **         - 
                                  4%           *%         **         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    2            1          **         - 
                                  2%           3%         **         -% 
 
PINTEREST ---- 
social media site/app             3            3          **         - 
                                  4%           7%         **         -% 
 
PLAYSTATION 
NETWORK ---- gaming               7            7          **         - 
                                  8%          13%         **         -% 
 
REDDIT ---- social 
media site/app                    2            2          **         - 
                                  2%           4%         **         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    4            *          **         - 
                                  5%           *%         **         -% 
 
SNAPCHAT ---- 
instant messenger                 9            5          **         - 
                                 11%          10%         **         -% 
 
STEAM ---- gaming                 2            2          **         - 
                                  2%           4%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   96           65          **         - 
 
Effective sample size            58           39          **         - 
 
Total                            81           50          **         - 
 
TEAMSPEAK ---- 
instant messenger                 2            2          **         - 
                                  2%           4%         **         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            4            2          **         - 
                                  5%           5%         **         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                *            -          **         - 
                                  *%           -%         **         -% 
 
TIK TOK ---- social 
media site/app                    1            1          **         - 
                                  1%           2%         **         -% 
 
TUMBLR ---- social 
media site/app                    *            *          **         - 
                                  *%           1%         **         -% 
 
TWITCH ---- video 
sharing site/app                  2            2          **         - 
                                  3%           4%         **         -% 
 
TWITTER ---- social 
media site/app                    2            2          **         - 
                                  3%           5%         **         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    5            2          **         - 
                                  6%           4%         **         -% 
 
WHATSAPP ---- 
instant messenger                13           10          **         - 
                                 16%          21%         **         -% 
 
XBOX LIVE ---- gaming             6            3          **         - 
                                  8%           6%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 237 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of Spending too much time online 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much time online 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   96           65          **         - 
 
Effective sample size            58           39          **         - 
 
Total                            81           50          **         - 
 
YAHOO ---- search engine          4            2          **         - 
                                  5%           4%         **         -% 
 
YOUTUBE ---- video 
sharing site/app                 15            9          **         - 
                                 19%          19%         **         -% 
 
Somewhere else 
(write in)                        1            *          **         - 
                                  1%           1%         **         -% 
 
(Dont know / 
 Can't remember)                  6            3          **         - 
                                  7%           5%         **         -% 
 
NET - Video 
Sharing Site or App              19            9          **         - 
                                 23%          19%         **         -% 
 
NET - Search Engine              25           11          **         - 
                                 31%          21%         **         -% 
 
NET - Social 
Media Site or App                50           37          **         - 
                                 62%          73%         **         -% 
 
NET - Instant Messenger          28           20          **         - 
                                 34%          41%         **         -% 
 
NET - News Site or App           10            6          **         - 
                                 13%          12%         **         -% 
 
NET - Playing 
games on a site or app           15           10          **         - 
                                 19%          19%         **         -% 
 
NET - Email or 
another site or app              21           13          **         - 
                                 26%          26%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3542 
Table 238 
<C5> How often do you experience Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46            **        29            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            26            **        16            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            35            **        21            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Daily/ most days                  7            **         5            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 20%           **        26%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Weekly/ most weeks                8            **         6            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 24%           **        30%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Monthly/ most months              3            **         2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  8%           **         8%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Less often than 
once a month                      7            **         2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 20%           **        10%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
(Prefer not to answer)            2            **         2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         9%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
(Don't know)                      8            **         3            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 22%           **        17%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 238 (continuation) 
<C5> How often do you experience Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   46            **        27            **         **         **         **        26           46          - 
 
Effective sample size            26            **        15            **         **         **         **        13           26          - 
 
Total                            35            **        21            **         **         **         **        16           35          - 
 
Daily/ most days                  7            **         5            **         **         **         **         4            7          - 
                                 20%           **        27%           **         **         **         **        22%          20%         -% 
 
Weekly/ most weeks                8            **         4            **         **         **         **         3            8          - 
                                 24%           **        20%           **         **         **         **        17%          24%         -% 
 
Monthly/ most months              3            **         2            **         **         **         **         1            3          - 
                                  8%           **         8%           **         **         **         **         7%           8%         -% 
 
Less often than 
once a month                      7            **         3            **         **         **         **         6            7          - 
                                 20%           **        15%           **         **         **         **        35%          20%         -% 
 
(Prefer not to answer)            2            **         2            **         **         **         **         *            2          - 
                                  5%           **         8%           **         **         **         **         1%           5%         -% 
 
(Don't know)                      8            **         5            **         **         **         **         3            8          - 
                                 22%           **        22%           **         **         **         **        18%          22%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 238 (continuation) 
<C5> How often do you experience Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46            -          **         **         **         **         **         **         **         **         **         **         **          41          **         **         ** 
 
Effective sample size            26            -          **         **         **         **         **         **         **         **         **         **         **          23          **         **         ** 
 
Total                            35            -          **         **         **         **         **         **         **         **         **         **         **          32          **         **         ** 
 
Daily/ most days                  7            -          **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 20%           -%         **         **         **         **         **         **         **         **         **         **         **          22%         **         **         ** 
 
Weekly/ most weeks                8            -          **         **         **         **         **         **         **         **         **         **         **           8          **         **         ** 
                                 24%           -%         **         **         **         **         **         **         **         **         **         **         **          27%         **         **         ** 
 
Monthly/ most months              3            -          **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  8%           -%         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
Less often than 
once a month                      7            -          **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                 20%           -%         **         **         **         **         **         **         **         **         **         **         **          17%         **         **         ** 
 
(Prefer not to answer)            2            -          **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           -%         **         **         **         **         **         **         **         **         **         **         **           6%         **         **         ** 
 
(Don't know)                      8            -          **         **         **         **         **         **         **         **         **         **         **           8          **         **         ** 
                                 22%           -%         **         **         **         **         **         **         **         **         **         **         **          24%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 238 (continuation) 
<C5> How often do you experience Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           22          **         **         **         **           **        24           23          **         **         **           **         **         **         - 
 
Effective sample size            26           14          **         **         **         **           **        13           14          **         **         **           **         **         **         - 
 
Total                            35           20          **         **         **         **           **        14           20          **         **         **           **         **         **         - 
 
Daily/ most days                  7            5          **         **         **         **           **         4            5          **         **         **           **         **         **         - 
                                 20%          28%         **         **         **         **           **        25%          26%         **         **         **           **         **         **         -% 
 
Weekly/ most weeks                8            5          **         **         **         **           **         5            5          **         **         **           **         **         **         - 
                                 24%          25%         **         **         **         **           **        32%          23%         **         **         **           **         **         **         -% 
 
Monthly/ most months              3            2          **         **         **         **           **         2            1          **         **         **           **         **         **         - 
                                  8%           8%         **         **         **         **           **        12%           4%         **         **         **           **         **         **         -% 
 
Less often than 
once a month                      7            2          **         **         **         **           **         3            4          **         **         **           **         **         **         - 
                                 20%          10%         **         **         **         **           **        19%          21%         **         **         **           **         **         **         -% 
 
(Prefer not to answer)            2            2          **         **         **         **           **         -            *          **         **         **           **         **         **         - 
                                  5%           9%         **         **         **         **           **         -%           1%         **         **         **           **         **         **         -% 
 
(Don't know)                      8            4          **         **         **         **           **         2            5          **         **         **           **         **         **         - 
                                 22%          20%         **         **         **         **           **        12%          25%         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 238 (continuation) 
<C5> How often do you experience Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           43         43         31         35          **          46         41         39         40          -           46         42         41         33          - 
 
Effective sample size            26           24         24         18         20          **          26         24         23         24          -           26         23         23         18          - 
 
Total                            35           31         31         24         27          **          35         32         33         34          -           35         31         32         23          - 
 
Daily/ most days                  7            4          4          2          2          **           7          7          7          7          -            7          7          7          5          - 
                                 20%          12%        12%         7%         7%         **          20%        22%        22%        21%         -%          20%        23%        23%        23%         -% 
 
Weekly/ most weeks                8            8          8          7          7          **           8          8          8          8          -            8          8          8          4          - 
                                 24%          27%        27%        28%        25%         **          24%        25%        23%        23%         -%          24%        27%        25%        18%         -% 
 
Monthly/ most months              3            3          3          2          2          **           3          2          2          2          -            3          2          2          2          - 
                                  8%           9%         9%         9%         8%         **           8%         7%         7%         7%         -%           8%         8%         8%         9%         -% 
 
Less often than 
once a month                      7            7          7          4          6          **           7          5          6          7          -            7          4          4          3          - 
                                 20%          21%        21%        15%        23%         **          20%        15%        19%        20%         -%          20%        11%        14%        15%         -% 
 
(Prefer not to answer)            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           6%         6%         8%         7%         **           5%         6%         6%         6%         -%           5%         6%         6%         8%         -% 
 
(Don't know)                      8            8          8          8          8          **           8          8          8          8          -            8          8          8          6          - 
                                 22%          25%        25%        33%        29%         **          22%        24%        23%        23%         -%          22%        25%        25%        27%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 238 (continuation) 
<C5> How often do you experience Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46            **        26           29         34         29         25         29            **        22          **         **           **         **         **         ** 
 
Effective sample size            26            **        14           17         20         17         14         17            **        12          **         **           **         **         **         ** 
 
Total                            35            **        19           24         29         23         20         24            **        17          **         **           **         **         **         ** 
 
Daily/ most days                  7            **         2            4          5          3          3          3            **         4          **         **           **         **         **         ** 
                                 20%           **        10%          15%        19%        15%        17%        14%           **        22%         **         **           **         **         **         ** 
 
Weekly/ most weeks                8            **         5            5          7          6          5          7            **         4          **         **           **         **         **         ** 
                                 24%           **        25%          22%        25%        24%        27%        29%           **        23%         **         **           **         **         **         ** 
 
Monthly/ most months              3            **         2            2          2          2          2          2            **         1          **         **           **         **         **         ** 
                                  8%           **        12%           7%         6%         7%         8%         8%           **         8%         **         **           **         **         **         ** 
 
Less often than 
once a month                      7            **         6            7          6          5          4          4            **         3          **         **           **         **         **         ** 
                                 20%           **        32%          27%        19%        21%        22%        17%           **        18%         **         **           **         **         **         ** 
 
(Prefer not to answer)            2            **         2            2          2          2          2          2            **         2          **         **           **         **         **         ** 
                                  5%           **         9%           8%         6%         8%         9%         8%           **        10%         **         **           **         **         **         ** 
 
(Don't know)                      8            **         2            5          7          6          3          6            **         3          **         **           **         **         **         ** 
                                 22%           **        13%          21%        25%        25%        17%        23%           **        20%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 238 (continuation) 
<C5> How often do you experience Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   46            ** 
 
Effective sample size            26            ** 
 
Total                            35            ** 
 
Daily/ most days                  7            ** 
                                 20%           ** 
 
Weekly/ most weeks                8            ** 
                                 24%           ** 
 
Monthly/ most months              3            ** 
                                  8%           ** 
 
Less often than 
once a month                      7            ** 
                                 20%           ** 
 
(Prefer not to answer)            2            ** 
                                  5%           ** 
 
(Don't know)                      8            ** 
                                 22%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 238 (continuation) 
<C5> How often do you experience Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           32         33         33          **        39         31         30          **         **         **        34          ** 
 
Effective sample size            26           18         19         19          **        22         18         17          **         **         **        20          ** 
 
Total                            35           25         25         26          **        28         24         22          **         **         **        26          ** 
 
Daily/ most days                  7            5          7          5          **         5          5          5          **         **         **         7          ** 
                                 20%          22%        28%        21%         **        19%        23%        24%         **         **         **        28%         ** 
 
Weekly/ most weeks                8            3          4          6          **         6          6          4          **         **         **         6          ** 
                                 24%          14%        15%        22%         **        23%        24%        17%         **         **         **        24%         ** 
 
Monthly/ most months              3            2          2          2          **         3          2          2          **         **         **         2          ** 
                                  8%           7%         8%         7%         **        10%         9%         7%         **         **         **         8%         ** 
 
Less often than 
once a month                      7            5          3          4          **         4          1          4          **         **         **         4          ** 
                                 20%          21%        12%        16%         **        16%         5%        19%         **         **         **        17%         ** 
 
(Prefer not to answer)            2            2          2          2          **         2          2          2          **         **         **         2          ** 
                                  5%           7%         8%         7%         **         7%         8%         8%         **         **         **         7%         ** 
 
(Don't know)                      8            7          7          7          **         7          7          5          **         **         **         4          ** 
                                 22%          30%        29%        27%         **        26%        31%        24%         **         **         **        17%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 238 (continuation) 
<C5> How often do you experience Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           34          **         **         **        30          **        27          **         **         **         **        27         33          **         **         ** 
 
Effective sample size            26           19          **         **         **        17          **        17          **         **         **         **        15         19          **         **         ** 
 
Total                            35           25          **         **         **        23          **        24          **         **         **         **        21         25          **         **         ** 
 
Daily/ most days                  7            4          **         **         **         5          **         7          **         **         **         **         7          7          **         **         ** 
                                 20%          15%         **         **         **        24%         **        30%         **         **         **         **        34%        28%         **         **         ** 
 
Weekly/ most weeks                8            7          **         **         **         8          **         4          **         **         **         **         5          6          **         **         ** 
                                 24%          28%         **         **         **        35%         **        16%         **         **         **         **        25%        23%         **         **         ** 
 
Monthly/ most months              3            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  8%          10%         **         **         **         7%         **         7%         **         **         **         **         8%         8%         **         **         ** 
 
Less often than 
once a month                      7            3          **         **         **         3          **         4          **         **         **         **         1          4          **         **         ** 
                                 20%          11%         **         **         **        15%         **        18%         **         **         **         **         6%        14%         **         **         ** 
 
(Prefer not to answer)            2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  5%           7%         **         **         **         8%         **         7%         **         **         **         **         8%         7%         **         **         ** 
 
(Don't know)                      8            7          **         **         **         3          **         6          **         **         **         **         4          5          **         **         ** 
                                 22%          29%         **         **         **        12%         **        23%         **         **         **         **        19%        20%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 238 (continuation) 
<C5> How often do you experience Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   46           31          -          ** 
 
Effective sample size            26           17          -          ** 
 
Total                            35           23          -          ** 
 
Daily/ most days                  7            5          -          ** 
                                 20%          24%         -%         ** 
 
Weekly/ most weeks                8            6          -          ** 
                                 24%          28%         -%         ** 
 
Monthly/ most months              3            1          -          ** 
                                  8%           6%         -%         ** 
 
Less often than 
once a month                      7            2          -          ** 
                                 20%          10%         -%         ** 
 
(Prefer not to answer)            2            2          -          ** 
                                  5%           7%         -%         ** 
 
(Don't know)                      8            6          -          ** 
                                 22%          25%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 239 
<C6> What impact has this had on you.... Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46            **        29            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample                 26            **        16            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            35            **        21            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            **         -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
2                  (2.0)          2            **         *            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  6%           **         2%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
3                  (3.0)         11            **         9            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 32%           **        43%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
4                  (4.0)          7            **         3            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 19%           **        14%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         12            **         8            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 33%           **        41%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
It has had 
no impact                         2            **         -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Don't know                        -            **         -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Refused                           -            **         -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Net: low impact                  15            **         9            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 43%           **        45%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Net: High impact                 18            **        11            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 52%           **        55%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Mean Score                      3.7            **       3.9            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                                                                                                                                                                                               B 
Standard deviation             1.17            **       .98            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
Standard error                  .23            **       .25            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 239 (continuation) 
<C6> What impact has this had on you.... Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   46            **        27            **         **         **         **        26           46          - 
 
Effective sample                 26            **        15            **         **         **         **        13           26          - 
 
Total                            35            **        21            **         **         **         **        16           35          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            **         2            **         **         **         **         -            2          - 
                                  5%           **         8%           **         **         **         **         -%           5%         -% 
 
2                  (2.0)          2            **         -            **         **         **         **         2            2          - 
                                  6%           **         -%           **         **         **         **        11%           6%         -% 
 
3                  (3.0)         11            **         4            **         **         **         **         4           11          - 
                                 32%           **        20%           **         **         **         **        25%          32%         -% 
 
4                  (4.0)          7            **         4            **         **         **         **         6            7          - 
                                 19%           **        18%           **         **         **         **        36%          19%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         12            **         9            **         **         **         **         4           12          - 
                                 33%           **        46%           **         **         **         **        27%          33%         -% 
 
It has had 
no impact                         2            **         2            **         **         **         **         -            2          - 
                                  5%           **         8%           **         **         **         **         -%           5%         -% 
 
Don't know                        -            **         -            **         **         **         **         -            -          - 
                                  -%           **         -%           **         **         **         **         -%           -%         -% 
 
Refused                           -            **         -            **         **         **         **         -            -          - 
                                  -%           **         -%           **         **         **         **         -%           -%         -% 
 
Net: low impact                  15            **         6            **         **         **         **         6           15          - 
                                 43%           **        28%           **         **         **         **        37%          43%         -% 
 
Net: High impact                 18            **        13            **         **         **         **        10           18          - 
                                 52%           **        64%           **         **         **         **        63%          52%         -% 
 
Mean Score                      3.7            **       4.0            **         **         **         **       3.8          3.7          - 
Standard deviation             1.17            **      1.27            **         **         **         **       .99         1.17          - 
Standard error                  .23            **       .34            **         **         **         **       .28          .23          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 239 (continuation) 
<C6> What impact has this had on you.... Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46            -          **         **         **         **         **         **         **         **         **         **         **          41          **         **         ** 
 
Effective sample                 26            -          **         **         **         **         **         **         **         **         **         **         **          23          **         **         ** 
 
Total                            35            -          **         **         **         **         **         **         **         **         **         **         **          32          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            -          **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           -%         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
2                  (2.0)          2            -          **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  6%           -%         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
3                  (3.0)         11            -          **         **         **         **         **         **         **         **         **         **         **          11          **         **         ** 
                                 32%           -%         **         **         **         **         **         **         **         **         **         **         **          34%         **         **         ** 
 
4                  (4.0)          7            -          **         **         **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                 19%           -%         **         **         **         **         **         **         **         **         **         **         **          18%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         12            -          **         **         **         **         **         **         **         **         **         **         **          11          **         **         ** 
                                 33%           -%         **         **         **         **         **         **         **         **         **         **         **          35%         **         **         ** 
 
It has had 
no impact                         2            -          **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           -%         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
Don't know                        -            -          **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Refused                           -            -          **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Net: low impact                  15            -          **         **         **         **         **         **         **         **         **         **         **          13          **         **         ** 
                                 43%           -%         **         **         **         **         **         **         **         **         **         **         **          41%         **         **         ** 
 
Net: High impact                 18            -          **         **         **         **         **         **         **         **         **         **         **          17          **         **         ** 
                                 52%           -%         **         **         **         **         **         **         **         **         **         **         **          54%         **         **         ** 
 
Mean Score                      3.7            -          **         **         **         **         **         **         **         **         **         **         **         3.8          **         **         ** 
                                                                                          --                                                      E     +cDEil          e 
Standard deviation             1.17            -          **         **         **         **         **         **         **         **         **         **         **        1.14          **         **         ** 
Standard error                  .23            -          **         **         **         **         **         **         **         **         **         **         **         .24          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 239 (continuation) 
<C6> What impact has this had on you.... Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           22          **         **         **         **           **        24           23          **         **         **           **         **         **         - 
 
Effective sample                 26           14          **         **         **         **           **        13           14          **         **         **           **         **         **         - 
 
Total                            35           20          **         **         **         **           **        14           20          **         **         **           **         **         **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          **         **         **         **           **         -            2          **         **         **           **         **         **         - 
                                  5%           9%         **         **         **         **           **         -%           8%         **         **         **           **         **         **         -% 
 
2                  (2.0)          2            *          **         **         **         **           **         *            2          **         **         **           **         **         **         - 
                                  6%           2%         **         **         **         **           **         3%           9%         **         **         **           **         **         **         -% 
 
3                  (3.0)         11           10          **         **         **         **           **         5            6          **         **         **           **         **         **         - 
                                 32%          49%         **         **         **         **           **        33%          29%         **         **         **           **         **         **         -% 
 
4                  (4.0)          7            3          **         **         **         **           **         2            3          **         **         **           **         **         **         - 
                                 19%          16%         **         **         **         **           **        14%          17%         **         **         **           **         **         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         12            5          **         **         **         **           **         6            6          **         **         **           **         **         **         - 
                                 33%          25%         **         **         **         **           **        39%          28%         **         **         **           **         **         **         -% 
 
It has had 
no impact                         2            -          **         **         **         **           **         2            2          **         **         **           **         **         **         - 
                                  5%           -%         **         **         **         **           **        12%           8%         **         **         **           **         **         **         -% 
 
Don't know                        -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Refused                           -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Net: low impact                  15           12          **         **         **         **           **         5            9          **         **         **           **         **         **         - 
                                 43%          59%         **         **         **         **           **        36%          47%         **         **         **           **         **         **         -% 
 
Net: High impact                 18            8          **         **         **         **           **         7            9          **         **         **           **         **         **         - 
                                 52%          41%         **         **         **         **           **        52%          45%         **         **         **           **         **         **         -% 
 
Mean Score                      3.7          3.5          **         **         **         **           **       4.0          3.5          **         **         **           **         **         **         - 
Standard deviation             1.17         1.17          **         **         **         **           **      1.01         1.30          **         **         **           **         **         **         - 
Standard error                  .23          .31          **         **         **         **           **       .29          .36          **         **         **           **         **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 239 (continuation) 
<C6> What impact has this had on you.... Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           43         43         31         35          **          46         41         39         40          -           46         42         41         33          - 
 
Effective sample                 26           24         24         18         20          **          26         24         23         24          -           26         23         23         18          - 
 
Total                            35           31         31         24         27          **          35         32         33         34          -           35         31         32         23          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         7%         6%         **           5%         5%         5%         5%         -%           5%         5%         5%         7%         -% 
 
2                  (2.0)          2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  6%           7%         7%         9%         8%         **           6%         7%         7%         7%         -%           6%         7%         7%        10%         -% 
 
3                  (3.0)         11           11         11          7          7          **          11         11         10         11          -           11         10         10          4          - 
                                 32%          35%        35%        31%        28%         **          32%        34%        30%        33%         -%          32%        32%        33%        18%         -% 
 
4                  (4.0)          7            7          7          4          6          **           7          4          6          6          -            7          4          4          4          - 
                                 19%          21%        21%        16%        23%         **          19%        13%        19%        18%         -%          19%        13%        14%        19%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         12            8          8          7          7          **          12         11         11         11          -           12         11         11          9          - 
                                 33%          26%        26%        29%        28%         **          33%        35%        34%        33%         -%          33%        36%        36%        39%         -% 
 
It has had 
no impact                         2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         7%         6%         **           5%         5%         5%         5%         -%           5%         5%         5%         7%         -% 
 
Don't know                        -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Refused                           -            -          -          -          -          **           -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: low impact                  15           15         15         11         11          **          15         15         14         15          -           15         14         14          8          - 
                                 43%          48%        48%        47%        43%         **          43%        46%        42%        44%         -%          43%        45%        45%        35%         -% 
 
Net: High impact                 18           15         15         11         14          **          18         16         18         17          -           18         16         16         13          - 
                                 52%          47%        47%        46%        51%         **          52%        49%        53%        51%         -%          52%        50%        50%        58%         -% 
 
Mean Score                      3.7          3.6        3.6        3.6        3.6          **         3.7        3.7        3.7        3.7          -          3.7        3.7        3.7        3.8          - 
Standard deviation             1.17         1.16       1.16       1.27       1.21          **        1.17       1.21       1.19       1.18          -         1.17       1.23       1.22       1.33          - 
Standard error                  .23          .24        .24        .30        .28          **         .23        .25        .25        .25          -          .23        .26        .26        .32          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 239 (continuation) 
<C6> What impact has this had on you.... Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46            **        26           29         34         29         25         29            **        22          **         **           **         **         **         ** 
 
Effective sample                 26            **        14           17         20         17         14         17            **        12          **         **           **         **         **         ** 
 
Total                            35            **        19           24         29         23         20         24            **        17          **         **           **         **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            **         2            2          2          2          -          2            **         2          **         **           **         **         **         ** 
                                  5%           **         9%           7%         6%         7%         -%         7%           **        10%         **         **           **         **         **         ** 
 
2                  (2.0)          2            **         2            2          2          -          -          -            **         *          **         **           **         **         **         ** 
                                  6%           **        12%           7%         6%         -%         -%         -%           **         3%         **         **           **         **         **         ** 
 
3                  (3.0)         11            **         7            9         10          9          9         11            **         4          **         **           **         **         **         ** 
                                 32%           **        36%          38%        34%        40%        45%        44%           **        25%         **         **           **         **         **         ** 
 
4                  (4.0)          7            **         4            4          6          5          5          3            **         4          **         **           **         **         **         ** 
                                 19%           **        23%          14%        19%        23%        24%        13%           **        22%         **         **           **         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         12            **         4            7          9          7          6          7            **         7          **         **           **         **         **         ** 
                                 33%           **        20%          27%        30%        29%        31%        29%           **        41%         **         **           **         **         **         ** 
 
It has had 
no impact                         2            **         -            2          2          -          -          2            **         -          **         **           **         **         **         ** 
                                  5%           **         -%           7%         6%         -%         -%         7%           **         -%         **         **           **         **         **         ** 
 
Don't know                        -            **         -            -          -          -          -          -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           **         -%         **         **           **         **         **         ** 
 
Refused                           -            **         -            -          -          -          -          -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           **         -%         **         **           **         **         **         ** 
 
Net: low impact                  15            **        11           13         13         11          9         12            **         6          **         **           **         **         **         ** 
                                 43%           **        57%          52%        46%        48%        45%        51%           **        37%         **         **           **         **         **         ** 
 
Net: High impact                 18            **         8           10         14         12         11         10            **        10          **         **           **         **         **         ** 
                                 52%           **        43%          41%        49%        52%        55%        42%           **        63%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 239 (continuation) 
<C6> What impact has this had on you.... Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46            **        26           29         34         29         25         29            **        22          **         **           **         **         **         ** 
 
Effective sample                 26            **        14           17         20         17         14         17            **        12          **         **           **         **         **         ** 
 
Total                            35            **        19           24         29         23         20         24            **        17          **         **           **         **         **         ** 
 
Mean Score                      3.7            **       3.3          3.5        3.6        3.7        3.9        3.6            **       3.8          **         **           **         **         **         ** 
Standard deviation             1.17            **      1.21         1.22       1.19       1.14        .88       1.17            **      1.32          **         **           **         **         **         ** 
Standard error                  .23            **       .32          .30        .27        .28        .23        .29            **       .38          **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 239 (continuation) 
<C6> What impact has this had on you.... Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   46            ** 
 
Effective sample                 26            ** 
 
Total                            35            ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            ** 
                                  5%           ** 
 
2                  (2.0)          2            ** 
                                  6%           ** 
 
3                  (3.0)         11            ** 
                                 32%           ** 
 
4                  (4.0)          7            ** 
                                 19%           ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         12            ** 
                                 33%           ** 
 
It has had 
no impact                         2            ** 
                                  5%           ** 
 
Don't know                        -            ** 
                                  -%           ** 
 
Refused                           -            ** 
                                  -%           ** 
 
Net: low impact                  15            ** 
                                 43%           ** 
 
Net: High impact                 18            ** 
                                 52%           ** 
 
Mean Score                      3.7            ** 
Standard deviation             1.17            ** 
Standard error                  .23            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 239 (continuation) 
<C6> What impact has this had on you.... Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           32         33         33          **        39         31         30          **         **         **        34          ** 
 
Effective sample                 26           18         19         19          **        22         18         17          **         **         **        20          ** 
 
Total                            35           25         25         26          **        28         24         22          **         **         **        26          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          2          2          **         2          2          -          **         **         **         -          ** 
                                  5%           7%         7%         6%         **         6%         7%         -%         **         **         **         -%         ** 
 
2                  (2.0)          2            2          2          2          **         2          *          2          **         **         **         2          ** 
                                  6%           7%         9%         8%         **         8%         2%        10%         **         **         **         9%         ** 
 
3                  (3.0)         11            7          8         11          **        11          8         10          **         **         **         9          ** 
                                 32%          30%        30%        43%         **        41%        34%        43%         **         **         **        35%         ** 
 
4                  (4.0)          7            3          4          3          **         4          4          3          **         **         **         4          ** 
                                 19%          13%        17%        13%         **        15%        15%        13%         **         **         **        16%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         12            9          8          6          **         7          8          6          **         **         **         9          ** 
                                 33%          37%        31%        23%         **        25%        35%        27%         **         **         **        34%         ** 
 
It has had 
no impact                         2            2          2          2          **         2          2          2          **         **         **         2          ** 
                                  5%           7%         7%         6%         **         6%         7%         8%         **         **         **         7%         ** 
 
Don't know                        -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Refused                           -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Net: low impact                  15           11         12         15          **        15         10         12          **         **         **        11          ** 
                                 43%          44%        46%        58%         **        54%        43%        52%         **         **         **        44%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 239 (continuation) 
<C6> What impact has this had on you.... Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           32         33         33          **        39         31         30          **         **         **        34          ** 
 
Effective sample                 26           18         19         19          **        22         18         17          **         **         **        20          ** 
 
Total                            35           25         25         26          **        28         24         22          **         **         **        26          ** 
 
Net: High impact                 18           12         12          9          **        11         12          9          **         **         **        13          ** 
                                 52%          49%        48%        35%         **        40%        50%        40%         **         **         **        50%         ** 
 
Mean Score                      3.7          3.7        3.6        3.4-         **       3.5-       3.7        3.6          **         **         **       3.8          ** 
                                                                                                                                                                        - 
Standard deviation             1.17         1.29       1.26       1.17          **      1.17       1.23       1.04          **         **         **      1.05          ** 
Standard error                  .23          .31        .30        .27          **       .26        .30        .26          **         **         **       .24          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 239 (continuation) 
<C6> What impact has this had on you.... Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           34          **         **         **        30          **        27          **         **         **         **        27         33          **         **         ** 
 
Effective sample                 26           19          **         **         **        17          **        17          **         **         **         **        15         19          **         **         ** 
 
Total                            35           25          **         **         **        23          **        24          **         **         **         **        21         25          **         **         ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          **         **         **         -          **         2          **         **         **         **         -          -          **         **         ** 
                                  5%           7%         **         **         **         -%         **         7%         **         **         **         **         -%         -%         **         **         ** 
 
2                  (2.0)          2            *          **         **         **         2          **         2          **         **         **         **         *          2          **         **         ** 
                                  6%           2%         **         **         **        10%         **         9%         **         **         **         **         2%         9%         **         **         ** 
 
3                  (3.0)         11           11          **         **         **         8          **         7          **         **         **         **         7          9          **         **         ** 
                                 32%          42%         **         **         **        34%         **        30%         **         **         **         **        36%        37%         **         **         ** 
 
4                  (4.0)          7            4          **         **         **         2          **         4          **         **         **         **         3          4          **         **         ** 
                                 19%          14%         **         **         **        11%         **        16%         **         **         **         **        16%        16%         **         **         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         12            7          **         **         **         9          **         7          **         **         **         **         8          8          **         **         ** 
                                 33%          29%         **         **         **        38%         **        31%         **         **         **         **        38%        32%         **         **         ** 
 
It has had 
no impact                         2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  5%           7%         **         **         **         7%         **         7%         **         **         **         **         8%         7%         **         **         ** 
 
Don't know                        -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Refused                           -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Net: low impact                  15           13          **         **         **        10          **        11          **         **         **         **         8         12          **         **         ** 
                                 43%          51%         **         **         **        44%         **        47%         **         **         **         **        38%        46%         **         **         ** 
 
Net: High impact                 18           11          **         **         **        11          **        11          **         **         **         **        11         12          **         **         ** 
                                 52%          43%         **         **         **        49%         **        46%         **         **         **         **        54%        47%         **         **         ** 
 
Mean Score                      3.7          3.6          **         **         **       3.8          **       3.6          **         **         **         **       4.0        3.8          **         **         ** 
                                                                                                                                                                                                       bdj 
Standard deviation             1.17         1.17          **         **         **      1.11          **      1.28          **         **         **         **       .97       1.05          **         **         ** 
Standard error                  .23          .28          **         **         **       .28          **       .32          **         **         **         **       .26        .25          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 239 (continuation) 
<C6> What impact has this had on you.... Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   46           31          -          ** 
 
Effective sample                 26           17          -          ** 
 
Total                            35           23          -          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          2            2          -          ** 
                                  5%           7%         -%         ** 
 
2                  (2.0)          2            *          -          ** 
                                  6%           2%         -%         ** 
 
3                  (3.0)         11            9          -          ** 
                                 32%          41%         -%         ** 
 
4                  (4.0)          7            4          -          ** 
                                 19%          16%         -%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)         12            6          -          ** 
                                 33%          26%         -%         ** 
 
It has had 
no impact                         2            2          -          ** 
                                  5%           7%         -%         ** 
 
Don't know                        -            -          -          ** 
                                  -%           -%         -%         ** 
 
Refused                           -            -          -          ** 
                                  -%           -%         -%         ** 
 
Net: low impact                  15           12          -          ** 
                                 43%          50%         -%         ** 
 
Net: High impact                 18           10          -          ** 
                                 52%          43%         -%         ** 
 
Mean Score                      3.7          3.6          -          ** 
Standard deviation             1.17         1.18          -          ** 
Standard error                  .23          .29          -          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46            **        29            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            26            **        16            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            35            **        21            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
BING/MSN ---- 
search engine                     *            **         *            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  *%           **         1%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
EMAIL                             2            **         -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  6%           **         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app             4            **         2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 11%           **        10%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            *            **         *            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           **         2%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     6            **         2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 17%           **        11%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
NINTENDO ONLINE 
---- gaming                       2            **         2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         8%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         8%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   11            **         7            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 31%           **        34%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
TWITTER ---- social 
media site/app                    *            **         *            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           **         2%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            **         2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         9%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
YAHOO ---- search engine          *            **         *            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           **         1%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46            **        29            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            26            **        16            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            35            **        21            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            **         -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  *%           **         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Somewhere else 
(write in)                        6            **         3            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 18%           **        13%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                  9            **         6            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 25%           **        28%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
NET - Video 
Sharing Site or App               *            **         -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  *%           **         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
NET - Search Engine               6            **         2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 18%           **        12%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                 4            **         3            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 12%           **        12%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
NET - Instant Messenger           *            **         *            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           **         2%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
NET - Playing 
games on a site or app            2            **         2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         8%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
NET - Email or 
another site or app              13            **         7            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 37%           **        34%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   46            **        27            **         **         **         **        26           46          - 
 
Effective sample size            26            **        15            **         **         **         **        13           26          - 
 
Total                            35            **        21            **         **         **         **        16           35          - 
 
BING/MSN ---- 
search engine                     *            **         -            **         **         **         **         *            *          - 
                                  *%           **         -%           **         **         **         **         1%           *%         -% 
 
EMAIL                             2            **         2            **         **         **         **         2            2          - 
                                  6%           **        10%           **         **         **         **        12%           6%         -% 
 
FACEBOOK ---- 
social media site/app             4            **         4            **         **         **         **         2            4          - 
                                 11%           **        19%           **         **         **         **        11%          11%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            *            **         *            **         **         **         **         -            *          - 
                                  1%           **         2%           **         **         **         **         -%           1%         -% 
 
GOOGLE ---- 
search engine                     6            **         4            **         **         **         **         4            6          - 
                                 17%           **        18%           **         **         **         **        22%          17%         -% 
 
NINTENDO ONLINE 
---- gaming                       2            **         -            **         **         **         **         -            2          - 
                                  5%           **         -%           **         **         **         **         -%           5%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         -            **         **         **         **         -            2          - 
                                  5%           **         -%           **         **         **         **         -%           5%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   11            **         3            **         **         **         **         5           11          - 
                                 31%           **        17%           **         **         **         **        28%          31%         -% 
 
TWITTER ---- social 
media site/app                    *            **         -            **         **         **         **         -            *          - 
                                  1%           **         -%           **         **         **         **         -%           1%         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            **         -            **         **         **         **         *            2          - 
                                  5%           **         -%           **         **         **         **         1%           5%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   46            **        27            **         **         **         **        26           46          - 
 
Effective sample size            26            **        15            **         **         **         **        13           26          - 
 
Total                            35            **        21            **         **         **         **        16           35          - 
 
YAHOO ---- search engine          *            **         -            **         **         **         **         *            *          - 
                                  1%           **         -%           **         **         **         **         3%           1%         -% 
 
YOUTUBE ---- video 
sharing site/app                  *            **         *            **         **         **         **         *            *          - 
                                  *%           **         1%           **         **         **         **         1%           *%         -% 
 
Somewhere else 
(write in)                        6            **         6            **         **         **         **         6            6          - 
                                 18%           **        27%           **         **         **         **        35%          18%         -% 
 
(Dont know / 
 Can't remember)                  9            **         5            **         **         **         **         2            9          - 
                                 25%           **        25%           **         **         **         **        12%          25%         -% 
 
NET - Video 
Sharing Site or App               *            **         *            **         **         **         **         *            *          - 
                                  *%           **         1%           **         **         **         **         1%           *%         -% 
 
NET - Search Engine               6            **         4            **         **         **         **         4            6          - 
                                 18%           **        18%           **         **         **         **        25%          18%         -% 
 
NET - Social 
Media Site or App                 4            **         4            **         **         **         **         2            4          - 
                                 12%           **        19%           **         **         **         **        11%          12%         -% 
 
NET - Instant Messenger           *            **         *            **         **         **         **         -            *          - 
                                  1%           **         2%           **         **         **         **         -%           1%         -% 
 
NET - Playing 
games on a site or app            2            **         -            **         **         **         **         -            2          - 
                                  5%           **         -%           **         **         **         **         -%           5%         -% 
 
NET - Email or 
another site or app              13            **         5            **         **         **         **         7           13          - 
                                 37%           **        26%           **         **         **         **        42%          37%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46            -          **         **         **         **         **         **         **         **         **         **         **          41          **         **         ** 
 
Effective sample size            26            -          **         **         **         **         **         **         **         **         **         **         **          23          **         **         ** 
 
Total                            35            -          **         **         **         **         **         **         **         **         **         **         **          32          **         **         ** 
 
BING/MSN ---- 
search engine                     *            -          **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           -%         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
EMAIL                             2            -          **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  6%           -%         **         **         **         **         **         **         **         **         **         **         **           6%         **         **         ** 
 
FACEBOOK ---- 
social media site/app             4            -          **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 11%           -%         **         **         **         **         **         **         **         **         **         **         **          12%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            *            -          **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           -%         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
GOOGLE ---- 
search engine                     6            -          **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 17%           -%         **         **         **         **         **         **         **         **         **         **         **          13%         **         **         ** 
 
NINTENDO ONLINE 
---- gaming                       2            -          **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           -%         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            -          **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           -%         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   11            -          **         **         **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 31%           -%         **         **         **         **         **         **         **         **         **         **         **          33%         **         **         ** 
 
TWITTER ---- social 
media site/app                    *            -          **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  1%           -%         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           -%         **         **         **         **         **         **         **         **         **         **         **           6%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46            -          **         **         **         **         **         **         **         **         **         **         **          41          **         **         ** 
 
Effective sample size            26            -          **         **         **         **         **         **         **         **         **         **         **          23          **         **         ** 
 
Total                            35            -          **         **         **         **         **         **         **         **         **         **         **          32          **         **         ** 
 
YAHOO ---- search engine          *            -          **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           -%         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            -          **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           -%         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
Somewhere else 
(write in)                        6            -          **         **         **         **         **         **         **         **         **         **         **           6          **         **         ** 
                                 18%           -%         **         **         **         **         **         **         **         **         **         **         **          18%         **         **         ** 
 
(Dont know / 
 Can't remember)                  9            -          **         **         **         **         **         **         **         **         **         **         **           9          **         **         ** 
                                 25%           -%         **         **         **         **         **         **         **         **         **         **         **          27%         **         **         ** 
 
NET - Video 
Sharing Site or App               *            -          **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           -%         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
NET - Search Engine               6            -          **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                 18%           -%         **         **         **         **         **         **         **         **         **         **         **          14%         **         **         ** 
 
NET - Social 
Media Site or App                 4            -          **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 12%           -%         **         **         **         **         **         **         **         **         **         **         **          12%         **         **         ** 
 
NET - Instant Messenger           *            -          **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           -%         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
NET - Playing 
games on a site or app            2            -          **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           -%         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
NET - Email or 
another site or app              13            -          **         **         **         **         **         **         **         **         **         **         **          13          **         **         ** 
                                 37%           -%         **         **         **         **         **         **         **         **         **         **         **          40%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           22          **         **         **         **           **        24           23          **         **         **           **         **         **         - 
 
Effective sample size            26           14          **         **         **         **           **        13           14          **         **         **           **         **         **         - 
 
Total                            35           20          **         **         **         **           **        14           20          **         **         **           **         **         **         - 
 
BING/MSN ---- 
search engine                     *            -          **         **         **         **           **         *            *          **         **         **           **         **         **         - 
                                  *%           -%         **         **         **         **           **         1%           1%         **         **         **           **         **         **         -% 
 
EMAIL                             2            2          **         **         **         **           **         -            2          **         **         **           **         **         **         - 
                                  6%          10%         **         **         **         **           **         -%          10%         **         **         **           **         **         **         -% 
 
FACEBOOK ---- 
social media site/app             4            4          **         **         **         **           **         2            4          **         **         **           **         **         **         - 
                                 11%          18%         **         **         **         **           **        15%          18%         **         **         **           **         **         **         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            *            *          **         **         **         **           **         *            *          **         **         **           **         **         **         - 
                                  1%           2%         **         **         **         **           **         3%           2%         **         **         **           **         **         **         -% 
 
GOOGLE ---- 
search engine                     6            2          **         **         **         **           **         *            4          **         **         **           **         **         **         - 
                                 17%          11%         **         **         **         **           **         3%          18%         **         **         **           **         **         **         -% 
 
NINTENDO ONLINE 
---- gaming                       2            -          **         **         **         **           **         2            2          **         **         **           **         **         **         - 
                                  5%           -%         **         **         **         **           **        12%           9%         **         **         **           **         **         **         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            -          **         **         **         **           **         2            2          **         **         **           **         **         **         - 
                                  5%           -%         **         **         **         **           **        12%           9%         **         **         **           **         **         **         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   11            6          **         **         **         **           **         7           10          **         **         **           **         **         **         - 
                                 31%          29%         **         **         **         **           **        49%          48%         **         **         **           **         **         **         -% 
 
TWITTER ---- social 
media site/app                    *            *          **         **         **         **           **         *            *          **         **         **           **         **         **         - 
                                  1%           2%         **         **         **         **           **         3%           2%         **         **         **           **         **         **         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          **         **         **         **           **         2            2          **         **         **           **         **         **         - 
                                  5%           -%         **         **         **         **           **        13%           9%         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           22          **         **         **         **           **        24           23          **         **         **           **         **         **         - 
 
Effective sample size            26           14          **         **         **         **           **        13           14          **         **         **           **         **         **         - 
 
Total                            35           20          **         **         **         **           **        14           20          **         **         **           **         **         **         - 
 
YAHOO ---- search engine          *            -          **         **         **         **           **         *            *          **         **         **           **         **         **         - 
                                  1%           -%         **         **         **         **           **         1%           1%         **         **         **           **         **         **         -% 
 
YOUTUBE ---- video 
sharing site/app                  *            *          **         **         **         **           **         -            *          **         **         **           **         **         **         - 
                                  *%           1%         **         **         **         **           **         -%           1%         **         **         **           **         **         **         -% 
 
Somewhere else 
(write in)                        6            4          **         **         **         **           **         2            *          **         **         **           **         **         **         - 
                                 18%          19%         **         **         **         **           **        11%           2%         **         **         **           **         **         **         -% 
 
(Dont know / 
 Can't remember)                  9            5          **         **         **         **           **         2            4          **         **         **           **         **         **         - 
                                 25%          27%         **         **         **         **           **        17%          19%         **         **         **           **         **         **         -% 
 
NET - Video 
Sharing Site or App               *            *          **         **         **         **           **         -            *          **         **         **           **         **         **         - 
                                  *%           1%         **         **         **         **           **         -%           1%         **         **         **           **         **         **         -% 
 
NET - Search Engine               6            2          **         **         **         **           **         1            4          **         **         **           **         **         **         - 
                                 18%          11%         **         **         **         **           **         4%          19%         **         **         **           **         **         **         -% 
 
NET - Social 
Media Site or App                 4            4          **         **         **         **           **         3            4          **         **         **           **         **         **         - 
                                 12%          20%         **         **         **         **           **        18%          20%         **         **         **           **         **         **         -% 
 
NET - Instant Messenger           *            *          **         **         **         **           **         *            *          **         **         **           **         **         **         - 
                                  1%           2%         **         **         **         **           **         3%           2%         **         **         **           **         **         **         -% 
 
NET - Playing 
games on a site or app            2            -          **         **         **         **           **         2            2          **         **         **           **         **         **         - 
                                  5%           -%         **         **         **         **           **        12%           9%         **         **         **           **         **         **         -% 
 
NET - Email or 
another site or app              13            8          **         **         **         **           **         7           12          **         **         **           **         **         **         - 
                                 37%          39%         **         **         **         **           **        50%          58%         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           43         43         31         35          **          46         41         39         40          -           46         42         41         33          - 
 
Effective sample size            26           24         24         18         20          **          26         24         23         24          -           26         23         23         18          - 
 
Total                            35           31         31         24         27          **          35         32         33         34          -           35         31         32         23          - 
 
BING/MSN ---- 
search engine                     *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  *%           1%         1%         1%         1%         **           *%         *%         *%         *%         -%           *%         1%         1%         1%         -% 
 
EMAIL                             2            *          *          -          -          **           2          2          2          2          -            2          2          2          2          - 
                                  6%           1%         1%         -%         -%         **           6%         6%         5%         5%         -%           6%         6%         6%         9%         -% 
 
FACEBOOK ---- 
social media site/app             4            *          *          *          *          **           4          4          4          4          -            4          4          4          4          - 
                                 11%           1%         1%         2%         2%         **          11%        12%        12%        12%         -%          11%        13%        13%        17%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger            *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         2%         2%         **           1%         1%         1%         1%         -%           1%         1%         1%         2%         -% 
 
GOOGLE ---- 
search engine                     6            4          4          4          4          **           6          6          6          6          -            6          6          6          4          - 
                                 17%          13%        13%        17%        16%         **          17%        18%        18%        18%         -%          17%        19%        19%        17%         -% 
 
NINTENDO ONLINE 
---- gaming                       2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         7%         6%         **           5%         5%         5%         5%         -%           5%         5%         5%         7%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         7%         6%         **           5%         5%         5%         5%         -%           5%         5%         5%         7%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   11           11         11          9          9          **          11         11         11         11          -           11         11         11          9          - 
                                 31%          35%        35%        37%        35%         **          31%        34%        33%        32%         -%          31%        35%        34%        38%         -% 
 
TWITTER ---- social 
media site/app                    *            *          *          *          *          **           *          *          *          *          -            *          *          *          -          - 
                                  1%           1%         1%         2%         2%         **           1%         1%         1%         1%         -%           1%         1%         1%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           43         43         31         35          **          46         41         39         40          -           46         42         41         33          - 
 
Effective sample size            26           24         24         18         20          **          26         24         23         24          -           26         23         23         18          - 
 
Total                            35           31         31         24         27          **          35         32         33         34          -           35         31         32         23          - 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           6%         6%         8%         7%         **           5%         6%         6%         6%         -%           5%         6%         6%         8%         -% 
 
YAHOO ---- search engine          *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           2%         2%         2%         2%         **           1%         2%         1%         *%         -%           1%         1%         2%         2%         -% 
 
YOUTUBE ---- video 
sharing site/app                  *            *          *          -          -          **           *          -          -          -          -            *          *          *          *          - 
                                  *%           1%         1%         -%         -%         **           *%         -%         -%         -%         -%           *%         1%         1%         1%         -% 
 
Somewhere else 
(write in)                        6            6          6          2          4          **           6          4          6          6          -            6          4          4          2          - 
                                 18%          20%        20%         8%        15%         **          18%        12%        17%        17%         -%          18%        13%        11%         8%         -% 
 
(Dont know / 
 Can't remember)                  9            8          8          7          8          **           9          8          8          8          -            9          7          8          6          - 
                                 25%          26%        26%        31%        29%         **          25%        26%        23%        24%         -%          25%        24%        26%        24%         -% 
 
NET - Video 
Sharing Site or App               *            *          *          -          -          **           *          -          -          -          -            *          *          *          *          - 
                                  *%           1%         1%         -%         -%         **           *%         -%         -%         -%         -%           *%         1%         1%         1%         -% 
 
NET - Search Engine               6            5          5          5          5          **           6          6          6          6          -            6          6          6          5          - 
                                 18%          15%        15%        19%        17%         **          18%        20%        19%        18%         -%          18%        19%        20%        20%         -% 
 
NET - Social 
Media Site or App                 4            1          1          1          1          **           4          4          4          4          -            4          4          4          4          - 
                                 12%           3%         3%         4%         3%         **          12%        14%        13%        13%         -%          12%        14%        14%        17%         -% 
 
NET - Instant Messenger           *            *          *          *          *          **           *          *          *          *          -            *          *          *          *          - 
                                  1%           1%         1%         2%         2%         **           1%         1%         1%         1%         -%           1%         1%         1%         2%         -% 
 
NET - Playing 
games on a site or app            2            2          2          2          2          **           2          2          2          2          -            2          2          2          2          - 
                                  5%           5%         5%         7%         6%         **           5%         5%         5%         5%         -%           5%         5%         5%         7%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           43         43         31         35          **          46         41         39         40          -           46         42         41         33          - 
 
Effective sample size            26           24         24         18         20          **          26         24         23         24          -           26         23         23         18          - 
 
Total                            35           31         31         24         27          **          35         32         33         34          -           35         31         32         23          - 
 
NET - Email or 
another site or app              13           11         11          9         10          **          13         13         13         13          -           13         13         13         11          - 
                                 37%          36%        36%        38%        36%         **          37%        40%        39%        38%         -%          37%        42%        41%        47%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46            **        26           29         34         29         25         29            **        22          **         **           **         **         **         ** 
 
Effective sample size            26            **        14           17         20         17         14         17            **        12          **         **           **         **         **         ** 
 
Total                            35            **        19           24         29         23         20         24            **        17          **         **           **         **         **         ** 
 
BING/MSN ---- 
search engine                     *            **         -            *          *          *          *          *            **         *          **         **           **         **         **         ** 
                                  *%           **         -%           1%         1%         1%         1%         1%           **         1%         **         **           **         **         **         ** 
 
EMAIL                             2            **         2            -          2          *          -          *            **         2          **         **           **         **         **         ** 
                                  6%           **        10%           -%         7%         1%         -%         1%           **        12%         **         **           **         **         **         ** 
 
FACEBOOK ---- 
social media site/app             4            **         2            2          4          2          2          2            **         4          **         **           **         **         **         ** 
                                 11%           **        10%           9%        14%         9%        11%         9%           **        24%         **         **           **         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            *            **         *            *          *          *          -          -            **         -          **         **           **         **         **         ** 
                                  1%           **         2%           2%         2%         2%         -%         -%           **         -%         **         **           **         **         **         ** 
 
GOOGLE ---- 
search engine                     6            **         4            4          6          2          2          2            **         4          **         **           **         **         **         ** 
                                 17%           **        21%          15%        19%         8%         9%         8%           **        25%         **         **           **         **         **         ** 
 
NINTENDO ONLINE 
---- gaming                       2            **         -            -          -          -          -          -            **         -          **         **           **         **         **         ** 
                                  5%           **         -%           -%         -%         -%         -%         -%           **         -%         **         **           **         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            **         -            -          -          -          -          -            **         -          **         **           **         **         **         ** 
                                  5%           **         -%           -%         -%         -%         -%         -%           **         -%         **         **           **         **         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   11            **         5            5          9          5          5          7            **         1          **         **           **         **         **         ** 
                                 31%           **        25%          20%        30%        22%        25%        29%           **         7%         **         **           **         **         **         ** 
 
TWITTER ---- social 
media site/app                    *            **         *            *          *          *          *          *            **         -          **         **           **         **         **         ** 
                                  1%           **         2%           2%         1%         2%         2%         2%           **         -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46            **        26           29         34         29         25         29            **        22          **         **           **         **         **         ** 
 
Effective sample size            26            **        14           17         20         17         14         17            **        12          **         **           **         **         **         ** 
 
Total                            35            **        19           24         29         23         20         24            **        17          **         **           **         **         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            **         -            *          *          *          *          *            **         *          **         **           **         **         **         ** 
                                  5%           **         -%           1%         1%         1%         1%         1%           **         1%         **         **           **         **         **         ** 
 
YAHOO ---- search engine          *            **         *            *          *          *          *          *            **         *          **         **           **         **         **         ** 
                                  1%           **         2%           2%         2%         2%         2%         2%           **         1%         **         **           **         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            **         *            -          *          *          -          *            **         *          **         **           **         **         **         ** 
                                  *%           **         1%           -%         1%         1%         -%         1%           **         1%         **         **           **         **         **         ** 
 
Somewhere else 
(write in)                        6            **         4            5          5          5          5          5            **         3          **         **           **         **         **         ** 
                                 18%           **        19%          19%        17%        20%        23%        21%           **        21%         **         **           **         **         **         ** 
 
(Dont know / 
 Can't remember)                  9            **         5            8          7          8          6          7            **         6          **         **           **         **         **         ** 
                                 25%           **        28%          32%        22%        34%        28%        30%           **        33%         **         **           **         **         **         ** 
 
NET - Video 
Sharing Site or App               *            **         *            -          *          *          -          *            **         *          **         **           **         **         **         ** 
                                  *%           **         1%           -%         1%         1%         -%         1%           **         1%         **         **           **         **         **         ** 
 
NET - Search Engine               6            **         4            4          6          2          2          2            **         4          **         **           **         **         **         ** 
                                 18%           **        23%          17%        20%        10%        12%        10%           **        26%         **         **           **         **         **         ** 
 
NET - Social 
Media Site or App                 4            **         2            3          4          3          3          3            **         4          **         **           **         **         **         ** 
                                 12%           **        12%          11%        15%        11%        13%        11%           **        24%         **         **           **         **         **         ** 
 
NET - Instant Messenger           *            **         *            *          *          *          -          -            **         -          **         **           **         **         **         ** 
                                  1%           **         2%           2%         2%         2%         -%         -%           **         -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   46            **        26           29         34         29         25         29            **        22          **         **           **         **         **         ** 
 
Effective sample size            26            **        14           17         20         17         14         17            **        12          **         **           **         **         **         ** 
 
Total                            35            **        19           24         29         23         20         24            **        17          **         **           **         **         **         ** 
 
NET - Playing 
games on a site or app            2            **         -            -          -          -          -          -            **         -          **         **           **         **         **         ** 
                                  5%           **         -%           -%         -%         -%         -%         -%           **         -%         **         **           **         **         **         ** 
 
NET - Email or 
another site or app              13            **         7            5         11          5          5          7            **         3          **         **           **         **         **         ** 
                                 37%           **        35%          21%        37%        24%        26%        30%           **        20%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3578 
Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   46            ** 
 
Effective sample size            26            ** 
 
Total                            35            ** 
 
BING/MSN ---- 
search engine                     *            ** 
                                  *%           ** 
 
EMAIL                             2            ** 
                                  6%           ** 
 
FACEBOOK ---- 
social media site/app             4            ** 
                                 11%           ** 
 
FACEBOOK MESSENGER 
---- instant messenger            *            ** 
                                  1%           ** 
 
GOOGLE ---- 
search engine                     6            ** 
                                 17%           ** 
 
NINTENDO ONLINE 
---- gaming                       2            ** 
                                  5%           ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            ** 
                                  5%           ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   11            ** 
                                 31%           ** 
 
TWITTER ---- social 
media site/app                    *            ** 
                                  1%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   46            ** 
 
Effective sample size            26            ** 
 
Total                            35            ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            ** 
                                  5%           ** 
 
YAHOO ---- search engine          *            ** 
                                  1%           ** 
 
YOUTUBE ---- video 
sharing site/app                  *            ** 
                                  *%           ** 
 
Somewhere else 
(write in)                        6            ** 
                                 18%           ** 
 
(Dont know / 
 Can't remember)                  9            ** 
                                 25%           ** 
 
NET - Video 
Sharing Site or App               *            ** 
                                  *%           ** 
 
NET - Search Engine               6            ** 
                                 18%           ** 
 
NET - Social 
Media Site or App                 4            ** 
                                 12%           ** 
 
NET - Instant Messenger           *            ** 
                                  1%           ** 
 
NET - Playing 
games on a site or app            2            ** 
                                  5%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   46            ** 
 
Effective sample size            26            ** 
 
Total                            35            ** 
 
NET - Email or 
another site or app              13            ** 
                                 37%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           32         33         33          **        39         31         30          **         **         **        34          ** 
 
Effective sample size            26           18         19         19          **        22         18         17          **         **         **        20          ** 
 
Total                            35           25         25         26          **        28         24         22          **         **         **        26          ** 
 
BING/MSN ---- 
search engine                     *            *          *          *          **         *          *          *          **         **         **         *          ** 
                                  *%           1%         1%         1%         **         1%         1%         1%         **         **         **         1%         ** 
 
EMAIL                             2            2          2          2          **         *          -          *          **         **         **         2          ** 
                                  6%           7%         8%         8%         **         1%         -%         1%         **         **         **         7%         ** 
 
FACEBOOK ---- 
social media site/app             4            4          4          2          **         2          2          2          **         **         **         4          ** 
                                 11%          16%        16%         7%         **         8%         9%        10%         **         **         **        15%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            *            -          *          *          **         *          -          -          **         **         **         *          ** 
                                  1%           -%         2%         2%         **         2%         -%         -%         **         **         **         2%         ** 
 
GOOGLE ---- 
search engine                     6            4          4          4          **         2          2          2          **         **         **         4          ** 
                                 17%          15%        16%        15%         **         8%        10%        10%         **         **         **        16%         ** 
 
NINTENDO ONLINE 
---- gaming                       2            2          2          2          **         2          2          2          **         **         **         2          ** 
                                  5%           7%         7%         7%         **         6%         7%         8%         **         **         **         7%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            2          2          2          **         2          2          2          **         **         **         2          ** 
                                  5%           7%         7%         7%         **         6%         7%         8%         **         **         **         7%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   11            9          9         10          **        11          9          8          **         **         **        11          ** 
                                 31%          38%        35%        38%         **        39%        37%        38%         **         **         **        42%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           32         33         33          **        39         31         30          **         **         **        34          ** 
 
Effective sample size            26           18         19         19          **        22         18         17          **         **         **        20          ** 
 
Total                            35           25         25         26          **        28         24         22          **         **         **        26          ** 
 
TWITTER ---- social 
media site/app                    *            *          *          *          **         *          *          *          **         **         **         *          ** 
                                  1%           2%         2%         2%         **         1%         2%         2%         **         **         **         2%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          2          2          **         2          2          2          **         **         **         2          ** 
                                  5%           8%         7%         7%         **         7%         8%         8%         **         **         **         7%         ** 
 
YAHOO ---- search engine          *            *          *          *          **         *          *          *          **         **         **         *          ** 
                                  1%           2%         1%         1%         **         1%         1%         1%         **         **         **         2%         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            -          *          *          **         *          -          *          **         **         **         -          ** 
                                  *%           -%         1%         1%         **         1%         -%         1%         **         **         **         -%         ** 
 
Somewhere else 
(write in)                        6            1          3          3          **         4          4          3          **         **         **         4          ** 
                                 18%           2%        13%        11%         **        14%        16%        14%         **         **         **        14%         ** 
 
(Dont know / 
 Can't remember)                  9            8          6          8          **         8          6          6          **         **         **         4          ** 
                                 25%          34%        24%        32%         **        28%        27%        26%         **         **         **        16%         ** 
 
NET - Video 
Sharing Site or App               *            -          *          *          **         *          -          *          **         **         **         -          ** 
                                  *%           -%         1%         1%         **         1%         -%         1%         **         **         **         -%         ** 
 
NET - Search Engine               6            4          4          4          **         2          2          2          **         **         **         5          ** 
                                 18%          17%        17%        16%         **         8%        11%        11%         **         **         **        17%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           32         33         33          **        39         31         30          **         **         **        34          ** 
 
Effective sample size            26           18         19         19          **        22         18         17          **         **         **        20          ** 
 
Total                            35           25         25         26          **        28         24         22          **         **         **        26          ** 
 
NET - Social 
Media Site or App                 4            4          4          2          **         3          3          3          **         **         **         4          ** 
                                 12%          18%        17%         9%         **         9%        11%        11%         **         **         **        17%         ** 
 
NET - Instant Messenger           *            -          *          *          **         *          -          -          **         **         **         *          ** 
                                  1%           -%         2%         2%         **         2%         -%         -%         **         **         **         2%         ** 
 
NET - Playing 
games on a site or app            2            2          2          2          **         2          2          2          **         **         **         2          ** 
                                  5%           7%         7%         7%         **         6%         7%         8%         **         **         **         7%         ** 
 
NET - Email or 
another site or app              13           11         11         12          **        11          9          9          **         **         **        13          ** 
                                 37%          46%        44%        46%         **        40%        38%        39%         **         **         **        50%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3584 
Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           34          **         **         **        30          **        27          **         **         **         **        27         33          **         **         ** 
 
Effective sample size            26           19          **         **         **        17          **        17          **         **         **         **        15         19          **         **         ** 
 
Total                            35           25          **         **         **        23          **        24          **         **         **         **        21         25          **         **         ** 
 
BING/MSN ---- 
search engine                     *            *          **         **         **         *          **         -          **         **         **         **         *          *          **         **         ** 
                                  *%           1%         **         **         **         1%         **         -%         **         **         **         **         1%         1%         **         **         ** 
 
EMAIL                             2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  6%           8%         **         **         **         8%         **         8%         **         **         **         **         9%         8%         **         **         ** 
 
FACEBOOK ---- 
social media site/app             4            2          **         **         **         2          **         4          **         **         **         **         4          4          **         **         ** 
                                 11%           9%         **         **         **        10%         **        17%         **         **         **         **        19%        16%         **         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            *            -          **         **         **         *          **         *          **         **         **         **         -          *          **         **         ** 
                                  1%           -%         **         **         **         2%         **         2%         **         **         **         **         -%         2%         **         **         ** 
 
GOOGLE ---- 
search engine                     6            4          **         **         **         6          **         4          **         **         **         **         2          4          **         **         ** 
                                 17%          16%         **         **         **        26%         **        17%         **         **         **         **        11%        16%         **         **         ** 
 
NINTENDO ONLINE 
---- gaming                       2            -          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  5%           -%         **         **         **         8%         **         7%         **         **         **         **         8%         7%         **         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            -          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  5%           -%         **         **         **         8%         **         7%         **         **         **         **         8%         7%         **         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   11            9          **         **         **         9          **         8          **         **         **         **        11         11          **         **         ** 
                                 31%          35%         **         **         **        40%         **        35%         **         **         **         **        53%        42%         **         **         ** 
 
TWITTER ---- social 
media site/app                    *            *          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  1%           2%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            *          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  5%           1%         **         **         **         8%         **         7%         **         **         **         **         9%         7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   46           34          **         **         **        30          **        27          **         **         **         **        27         33          **         **         ** 
 
Effective sample size            26           19          **         **         **        17          **        17          **         **         **         **        15         19          **         **         ** 
 
Total                            35           25          **         **         **        23          **        24          **         **         **         **        21         25          **         **         ** 
 
YAHOO ---- search engine          *            *          **         **         **         *          **         -          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         **         **         **         2%         **         -%         **         **         **         **         1%         1%         **         **         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            *          **         **         **         -          **         -          **         **         **         **         *          *          **         **         ** 
                                  *%           1%         **         **         **         -%         **         -%         **         **         **         **         1%         1%         **         **         ** 
 
Somewhere else 
(write in)                        6            4          **         **         **         4          **         3          **         **         **         **         3          3          **         **         ** 
                                 18%          14%         **         **         **        16%         **        14%         **         **         **         **        15%        13%         **         **         ** 
 
(Dont know / 
 Can't remember)                  9            8          **         **         **         3          **         6          **         **         **         **         2          5          **         **         ** 
                                 25%          31%         **         **         **        13%         **        25%         **         **         **         **        11%        19%         **         **         ** 
 
NET - Video 
Sharing Site or App               *            *          **         **         **         -          **         -          **         **         **         **         *          *          **         **         ** 
                                  *%           1%         **         **         **         -%         **         -%         **         **         **         **         1%         1%         **         **         ** 
 
NET - Search Engine               6            4          **         **         **         6          **         4          **         **         **         **         2          4          **         **         ** 
                                 18%          17%         **         **         **        28%         **        17%         **         **         **         **        11%        16%         **         **         ** 
 
NET - Social 
Media Site or App                 4            3          **         **         **         2          **         4          **         **         **         **         4          4          **         **         ** 
                                 12%          11%         **         **         **        10%         **        17%         **         **         **         **        19%        16%         **         **         ** 
 
NET - Instant Messenger           *            -          **         **         **         *          **         *          **         **         **         **         -          *          **         **         ** 
                                  1%           -%         **         **         **         2%         **         2%         **         **         **         **         -%         2%         **         **         ** 
 
NET - Playing 
games on a site or app            2            -          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  5%           -%         **         **         **         8%         **         7%         **         **         **         **         8%         7%         **         **         ** 
 
NET - Email or 
another site or app              13           11          **         **         **        11          **        10          **         **         **         **        13         13          **         **         ** 
                                 37%          43%         **         **         **        49%         **        42%         **         **         **         **        63%        51%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   46           31          -          ** 
 
Effective sample size            26           17          -          ** 
 
Total                            35           23          -          ** 
 
BING/MSN ---- 
search engine                     *            *          -          ** 
                                  *%           1%         -%         ** 
 
EMAIL                             2            2          -          ** 
                                  6%           9%         -%         ** 
 
FACEBOOK ---- 
social media site/app             4            4          -          ** 
                                 11%          17%         -%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger            *            *          -          ** 
                                  1%           2%         -%         ** 
 
GOOGLE ---- 
search engine                     6            2          -          ** 
                                 17%          10%         -%         ** 
 
NINTENDO ONLINE 
---- gaming                       2            -          -          ** 
                                  5%           -%         -%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               2            -          -          ** 
                                  5%           -%         -%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   11            8          -          ** 
                                 31%          37%         -%         ** 
 
TWITTER ---- social 
media site/app                    *            -          -          ** 
                                  1%           -%         -%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            *          -          ** 
                                  5%           1%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 240 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of....Spending too much money online/ spending money you did not mean to 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Spending too much money online/ spending money you did not mean to 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   46           31          -          ** 
 
Effective sample size            26           17          -          ** 
 
Total                            35           23          -          ** 
 
YAHOO ---- search engine          *            *          -          ** 
                                  1%           1%         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                  *            *          -          ** 
                                  *%           1%         -%         ** 
 
Somewhere else 
(write in)                        6            4          -          ** 
                                 18%          17%         -%         ** 
 
(Dont know / 
 Can't remember)                  9            6          -          ** 
                                 25%          26%         -%         ** 
 
NET - Video 
Sharing Site or App               *            *          -          ** 
                                  *%           1%         -%         ** 
 
NET - Search Engine               6            2          -          ** 
                                 18%          10%         -%         ** 
 
NET - Social 
Media Site or App                 4            4          -          ** 
                                 12%          17%         -%         ** 
 
NET - Instant Messenger           *            *          -          ** 
                                  1%           2%         -%         ** 
 
NET - Playing 
games on a site or app            2            -          -          ** 
                                  5%           -%         -%         ** 
 
NET - Email or 
another site or app              13           11          -          ** 
                                 37%          46%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 241 
<C5> How often do you experience Other when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
 
Effective sample size             **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
 
Total                             **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
 
Daily/ most days                  **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
Weekly/ most weeks                **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
Monthly/ most months              **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
Less often than 
once a month                      **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
(Prefer not to answer)            **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
(Don't know)                      **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 241 (continuation) 
<C5> How often do you experience Other when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         -            **         -          -          **         **           **         - 
 
Effective sample size             **           **         -            **         -          -          **         **           **         - 
 
Total                             **           **         -            **         -          -          **         **           **         - 
 
Daily/ most days                  **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
Weekly/ most weeks                **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
Monthly/ most months              **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
Less often than 
once a month                      **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
(Prefer not to answer)            **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
(Don't know)                      **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 241 (continuation) 
<C5> How often do you experience Other when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Effective sample size             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Total                             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Daily/ most days                  **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Weekly/ most weeks                **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Monthly/ most months              **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Less often than 
once a month                      **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
(Prefer not to answer)            **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
(Don't know)                      **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 241 (continuation) 
<C5> How often do you experience Other when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
 
Effective sample size             **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
 
Total                             **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
 
Daily/ most days                  **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
Weekly/ most weeks                **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
Monthly/ most months              **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
Less often than 
once a month                      **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
(Prefer not to answer)            **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
(Don't know)                      **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 241 (continuation) 
<C5> How often do you experience Other when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
 
Effective sample size             **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
 
Total                             **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
 
Daily/ most days                  **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
Weekly/ most weeks                **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
Monthly/ most months              **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
Less often than 
once a month                      **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
(Prefer not to answer)            **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
(Don't know)                      **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 241 (continuation) 
<C5> How often do you experience Other when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
 
Effective sample size             **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
 
Total                             **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
 
Daily/ most days                  **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
Weekly/ most weeks                **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
Monthly/ most months              **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
Less often than 
once a month                      **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
(Prefer not to answer)            **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
(Don't know)                      **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 241 (continuation) 
<C5> How often do you experience Other when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           - 
 
Effective sample size             **           - 
 
Total                             **           - 
 
Daily/ most days                  **           - 
                                  **           -% 
 
Weekly/ most weeks                **           - 
                                  **           -% 
 
Monthly/ most months              **           - 
                                  **           -% 
 
Less often than 
once a month                      **           - 
                                  **           -% 
 
(Prefer not to answer)            **           - 
                                  **           -% 
 
(Don't know)                      **           - 
                                  **           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 241 (continuation) 
<C5> How often do you experience Other when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          **         **         **         **         **         -          **         -          **         - 
 
Effective sample size             **           **         -          **         **         **         **         **         -          **         -          **         - 
 
Total                             **           **         -          **         **         **         **         **         -          **         -          **         - 
 
Daily/ most days                  **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
Weekly/ most weeks                **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
Monthly/ most months              **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
Less often than 
once a month                      **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
(Prefer not to answer)            **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
(Don't know)                      **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 241 (continuation) 
<C5> How often do you experience Other when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
 
Effective sample size             **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
 
Total                             **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
 
Daily/ most days                  **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
Weekly/ most weeks                **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
Monthly/ most months              **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
Less often than 
once a month                      **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
(Prefer not to answer)            **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
(Don't know)                      **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 241 (continuation) 
<C5> How often do you experience Other when using the internet? 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Daily/ most days                  **           **         -          - 
                                  **           **         -%         -% 
 
Weekly/ most weeks                **           **         -          - 
                                  **           **         -%         -% 
 
Monthly/ most months              **           **         -          - 
                                  **           **         -%         -% 
 
Less often than 
once a month                      **           **         -          - 
                                  **           **         -%         -% 
 
(Prefer not to answer)            **           **         -          - 
                                  **           **         -%         -% 
 
(Don't know)                      **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 242 
<C6> What impact has this had on you.... Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
 
Effective sample                  **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
 
Total                             **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
2                  (2.0)          **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
3                  (3.0)          **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
4                  (4.0)          **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
It has had 
no impact                         **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
Don't know                        **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
Refused                           **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
Net: low impact                   **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
Net: High impact                  **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
Mean Score                        **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
Standard deviation                **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
Standard error                    **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 242 (continuation) 
<C6> What impact has this had on you.... Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         -            **         -          -          **         **           **         - 
 
Effective sample                  **           **         -            **         -          -          **         **           **         - 
 
Total                             **           **         -            **         -          -          **         **           **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
2                  (2.0)          **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
3                  (3.0)          **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
4                  (4.0)          **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
It has had 
no impact                         **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
Don't know                        **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
Refused                           **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
Net: low impact                   **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
Net: High impact                  **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
Mean Score                        **           **         -            **         -          -          **         **           **         - 
Standard deviation                **           **         -            **         -          -          **         **           **         - 
Standard error                    **           **         -            **         -          -          **         **           **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 242 (continuation) 
<C6> What impact has this had on you.... Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Effective sample                  **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Total                             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
2                  (2.0)          **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
3                  (3.0)          **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
4                  (4.0)          **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
It has had 
no impact                         **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Don't know                        **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Refused                           **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Net: low impact                   **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Net: High impact                  **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Mean Score                        **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
Standard deviation                **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
Standard error                    **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3601 
Table 242 (continuation) 
<C6> What impact has this had on you.... Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
 
Effective sample                  **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
 
Total                             **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
2                  (2.0)          **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
3                  (3.0)          **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
4                  (4.0)          **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
It has had 
no impact                         **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
Don't know                        **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
Refused                           **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
Net: low impact                   **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
Net: High impact                  **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
Mean Score                        **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
Standard deviation                **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
Standard error                    **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 242 (continuation) 
<C6> What impact has this had on you.... Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
 
Effective sample                  **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
 
Total                             **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
2                  (2.0)          **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
3                  (3.0)          **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
4                  (4.0)          **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
It has had 
no impact                         **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
Don't know                        **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
Refused                           **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
Net: low impact                   **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
Net: High impact                  **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
Mean Score                        **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
Standard deviation                **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
Standard error                    **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 242 (continuation) 
<C6> What impact has this had on you.... Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
 
Effective sample                  **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
 
Total                             **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
2                  (2.0)          **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
3                  (3.0)          **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
4                  (4.0)          **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
It has had 
no impact                         **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
Don't know                        **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
Refused                           **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
Net: low impact                   **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
Net: High impact                  **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 242 (continuation) 
<C6> What impact has this had on you.... Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
 
Effective sample                  **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
 
Total                             **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
 
Mean Score                        **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
Standard deviation                **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
Standard error                    **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 242 (continuation) 
<C6> What impact has this had on you.... Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           - 
 
Effective sample                  **           - 
 
Total                             **           - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           - 
                                  **           -% 
 
2                  (2.0)          **           - 
                                  **           -% 
 
3                  (3.0)          **           - 
                                  **           -% 
 
4                  (4.0)          **           - 
                                  **           -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           - 
                                  **           -% 
 
It has had 
no impact                         **           - 
                                  **           -% 
 
Don't know                        **           - 
                                  **           -% 
 
Refused                           **           - 
                                  **           -% 
 
Net: low impact                   **           - 
                                  **           -% 
 
Net: High impact                  **           - 
                                  **           -% 
 
Mean Score                        **           - 
Standard deviation                **           - 
Standard error                    **           - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 242 (continuation) 
<C6> What impact has this had on you.... Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          **         **         **         **         **         -          **         -          **         - 
 
Effective sample                  **           **         -          **         **         **         **         **         -          **         -          **         - 
 
Total                             **           **         -          **         **         **         **         **         -          **         -          **         - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
2                  (2.0)          **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
3                  (3.0)          **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
4                  (4.0)          **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
It has had 
no impact                         **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
Don't know                        **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
Refused                           **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
Net: low impact                   **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 242 (continuation) 
<C6> What impact has this had on you.... Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          **         **         **         **         **         -          **         -          **         - 
 
Effective sample                  **           **         -          **         **         **         **         **         -          **         -          **         - 
 
Total                             **           **         -          **         **         **         **         **         -          **         -          **         - 
 
Net: High impact                  **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
Mean Score                        **           **         -          **         **         **         **         **         -          **         -          **         - 
Standard deviation                **           **         -          **         **         **         **         **         -          **         -          **         - 
Standard error                    **           **         -          **         **         **         **         **         -          **         -          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 242 (continuation) 
<C6> What impact has this had on you.... Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
 
Effective sample                  **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
 
Total                             **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
2                  (2.0)          **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
3                  (3.0)          **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
4                  (4.0)          **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
It has had 
no impact                         **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
Don't know                        **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
Refused                           **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
Net: low impact                   **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
Net: High impact                  **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
Mean Score                        **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
Standard deviation                **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
Standard error                    **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 242 (continuation) 
<C6> What impact has this had on you.... Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample                  **           **         -          - 
 
Total                             **           **         -          - 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)          **           **         -          - 
                                  **           **         -%         -% 
 
2                  (2.0)          **           **         -          - 
                                  **           **         -%         -% 
 
3                  (3.0)          **           **         -          - 
                                  **           **         -%         -% 
 
4                  (4.0)          **           **         -          - 
                                  **           **         -%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)          **           **         -          - 
                                  **           **         -%         -% 
 
It has had 
no impact                         **           **         -          - 
                                  **           **         -%         -% 
 
Don't know                        **           **         -          - 
                                  **           **         -%         -% 
 
Refused                           **           **         -          - 
                                  **           **         -%         -% 
 
Net: low impact                   **           **         -          - 
                                  **           **         -%         -% 
 
Net: High impact                  **           **         -          - 
                                  **           **         -%         -% 
 
Mean Score                        **           **         -          - 
Standard deviation                **           **         -          - 
Standard error                    **           **         -          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 243 
<C7> Which site or service were you using when you came across your most recent experience of.....Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
 
Effective sample size             **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
 
Total                             **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
 
EMAIL                             **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
Somewhere else 
(write in)                        **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
NET - Email or 
another site or app               **           **         **           -          **         -          -          -          -          -            **         -          -            -          **         -          - 
                                  **           **         **           -%         **         -%         -%         -%         -%         -%           **         -%         -%           -%         **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 243 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of.....Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         -            **         -          -          **         **           **         - 
 
Effective sample size             **           **         -            **         -          -          **         **           **         - 
 
Total                             **           **         -            **         -          -          **         **           **         - 
 
EMAIL                             **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
Somewhere else 
(write in)                        **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
NET - Email or 
another site or app               **           **         -            **         -          -          **         **           **         - 
                                  **           **         -%           **         -%         -%         **         **           **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 243 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of.....Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Effective sample size             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Total                             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
EMAIL                             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Somewhere else 
(write in)                        **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
NET - Email or 
another site or app               **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 243 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of.....Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
 
Effective sample size             **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
 
Total                             **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
 
EMAIL                             **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
Somewhere else 
(write in)                        **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
NET - Email or 
another site or app               **           **         -          -          -          -            -          **           **         -          -          -            **         -          **         - 
                                  **           **         -%         -%         -%         -%           -%         **           **         -%         -%         -%           **         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 243 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of.....Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
 
Effective sample size             **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
 
Total                             **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
 
EMAIL                             **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
Somewhere else 
(write in)                        **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
NET - Email or 
another site or app               **           **         **         -          **         -            **         **         **         **         -            **         -          **         **         - 
                                  **           **         **         -%         **         -%           **         **         **         **         -%           **         -%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 243 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of.....Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
 
Effective sample size             **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
 
Total                             **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
 
EMAIL                             **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
Somewhere else 
(write in)                        **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
NET - Email or 
another site or app               **           **         **           **         **         **         **         **           -          **         **         -            -          **         -          - 
                                  **           **         **           **         **         **         **         **           -%         **         **         -%           -%         **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 243 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of.....Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           - 
 
Effective sample size             **           - 
 
Total                             **           - 
 
EMAIL                             **           - 
                                  **           -% 
 
Somewhere else 
(write in)                        **           - 
                                  **           -% 
 
NET - Email or 
another site or app               **           - 
                                  **           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 243 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of.....Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          **         **         **         **         **         -          **         -          **         - 
 
Effective sample size             **           **         -          **         **         **         **         **         -          **         -          **         - 
 
Total                             **           **         -          **         **         **         **         **         -          **         -          **         - 
 
EMAIL                             **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
Somewhere else 
(write in)                        **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
NET - Email or 
another site or app               **           **         -          **         **         **         **         **         -          **         -          **         - 
                                  **           **         -%         **         **         **         **         **         -%         **         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 243 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of.....Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
 
Effective sample size             **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
 
Total                             **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
 
EMAIL                             **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
Somewhere else 
(write in)                        **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
NET - Email or 
another site or app               **           **         -          -          -          **         -          **         -          **         -          -          **         **         -          -          - 
                                  **           **         -%         -%         -%         **         -%         **         -%         **         -%         -%         **         **         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 243 (continuation) 
<C7> Which site or service were you using when you came across your most recent experience of.....Other 
by Crossbreak 
Base: Those concerned about, experienced and selected to answer for Other 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
EMAIL                             **           **         -          - 
                                  **           **         -%         -% 
 
Somewhere else 
(write in)                        **           **         -          - 
                                  **           **         -%         -% 
 
NET - Email or 
another site or app               **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 244 
<C5> Summary table - frequency of experience 
Base: Those concerned about, experienced and selected to answer for: 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                     76         28         84         99        124        137         37         35         82         80        105         33         88         73         68          **        35 
 
Effective sample size              53         18         53         58         83         94         24         25         57         52         63         21         62         47         39          **        24 
 
Total                              82         25         75         79        122        140         35         36         85         73         83         30         93         66         53          **        32 
 
Daily/ most days                    6          -         24          9         12         32          4          4         21          5          5          2          3          8         10          **         3 
                                    8%         -%        31%        11%        10%        23%        12%        11%        25%         7%         6%         7%         3%        11%        19%         **        11% 
 
Weekly/ most weeks                 18          1         12         17         27         22          3          4         17         12         15          3         10          7         13          **         1 
                                   21%         3%        16%        22%        22%        16%         9%        12%        21%        17%        19%         9%        11%        11%        24%         **         4% 
 
Monthly/ most months               11          2          9         13         19         32          4          9         12         12         28          7         19         14          8          **         5 
                                   14%         7%        13%        17%        15%        23%        12%        24%        15%        16%        33%        24%        20%        21%        14%         **        16% 
 
Less often than 
once a month                       41         12         24         33         55         41         15         14         25         36         34         14         47         27         16          **        14 
                                   50%        48%        31%        42%        45%        30%        44%        38%        30%        49%        41%        47%        51%        41%        30%         **        45% 
 
(Prefer not to answer)              -          *          3          -          2          -          2          *          2          2          *          -          2          4          1          **         3 
                                    -%         2%         4%         -%         1%         -%         7%         *%         2%         2%         1%         -%         2%         5%         2%         **         8% 
 
(Don't know)                        6         10          4          6          8         13          6          5          7          7          *          4         11          7          6          **         5 
                                    7%        41%         5%         8%         6%        10%        17%        15%         8%        10%         1%        13%        12%        10%        10%         **        16% 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3621 
Table 244 (continuation) 
<C5> Summary table - frequency of experience 
Base: Those concerned about, experienced and selected to answer for: 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                     81          294         25         88         76           91        317         56         96           96         46          ** 
 
Effective sample size              52          181         18         52         53           58        187         38         61           58         26          ** 
 
Total                              72          260         25         76         81           85        260         55         91           81         35          ** 
 
Daily/ most days                   17           97          4          7         17            7         24          5         12           35          7          ** 
                                   23%          37%        18%        10%        20%           8%         9%        10%        13%          44%        20%         ** 
 
Weekly/ most weeks                 11           68          2         12         11            2         34          1          5           28          8          ** 
                                   15%          26%         9%        16%        13%           2%        13%         2%         6%          34%        24%         ** 
 
Monthly/ most months               10           35          4          6         11            5         39          6         12           13          3          ** 
                                   14%          14%        14%         8%        14%           5%        15%        10%        13%          16%         8%         ** 
 
Less often than 
once a month                       26           52          4         25         17           60        140         29         46            4          7          ** 
                                   35%          20%        16%        33%        21%          71%        54%        53%        50%           5%        20%         ** 
 
(Prefer not to answer)              2            -          -          2          2            2          2          2          -            1          2          ** 
                                    2%           -%         -%         3%         2%           2%         1%         4%         -%           1%         5%         ** 
 
(Don't know)                        8            7         11         23         24           10         21         12         17            *          8          ** 
                                   10%           3%        43%        30%        30%          12%         8%        22%        18%           1%        22%         ** 
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Table 245 
<C5> Summary table - frequency of experience 
Base: All respondents 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080 
 
Effective sample size            1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345 
 
Total                            2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080 
 
Daily/ most days                    6          -         24          9         12         32          4          4         21          5          5          2          3          8         10          3          3 
                                    *%         -%         1%         *%         1%         2%         *%         *%         1%         *%         *%         *%         *%         *%         *%         *%         *% 
 
Weekly/ most weeks                 18          1         12         17         27         22          3          4         17         12         15          3         10          7         13          1          1 
                                    1%         *%         1%         1%         1%         1%         *%         *%         1%         1%         1%         *%         *%         *%         1%         *%         *% 
 
Monthly/ most months               11          2          9         13         19         32          4          9         12         12         28          7         19         14          8          2          5 
                                    1%         *%         *%         1%         1%         2%         *%         *%         1%         1%         1%         *%         1%         1%         *%         *%         *% 
 
Less often than 
once a month                       41         12         24         33         55         41         15         14         25         36         34         14         47         27         16          4         14 
                                    2%         1%         1%         2%         3%         2%         1%         1%         1%         2%         2%         1%         2%         1%         1%         *%         1% 
 
(Prefer not to answer)              -          *          3          -          2          -          2          *          2          2          *          -          2          4          1          -          3 
                                    -%         *%         *%         -%         *%         -%         *%         *%         *%         *%         *%         -%         *%         *%         *%         -%         *% 
 
(Don't know)                        6         10          4          6          8         13          6          5          7          7          *          4         11          7          6          5          5 
                                    *%         *%         *%         *%         *%         1%         *%         *%         *%         *%         *%         *%         1%         *%         *%         *%         *% 
 
Net - not experienced 
or concerned                     1998       2055       2005       2001       1958       1940       2045       2044       1995       2007       1997       2050       1987       2014       2027       2065       2048 
                                   96%        99%        96%        96%        94%        93%        98%        98%        96%        96%        96%        99%        96%        97%        97%        99%        98% 
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Table 245 (continuation) 
<C5> Summary table - frequency of experience 
Base: All respondents 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                   2080         2080       2080       2080       2080         2080       2080       2080       2080         2080       2080       2080 
 
Effective sample size            1345         1345       1345       1345       1345         1345       1345       1345       1345         1345       1345       1345 
 
Total                            2080         2080       2080       2080       2080         2080       2080       2080       2080         2080       2080       2080 
 
Daily/ most days                   17           97          4          7         17            7         24          5         12           35          7          - 
                                    1%           5%         *%         *%         1%           *%         1%         *%         1%           2%         *%         -% 
 
Weekly/ most weeks                 11           68          2         12         11            2         34          1          5           28          8          - 
                                    1%           3%         *%         1%         1%           *%         2%         *%         *%           1%         *%         -% 
 
Monthly/ most months               10           35          4          6         11            5         39          6         12           13          3          - 
                                    *%           2%         *%         *%         1%           *%         2%         *%         1%           1%         *%         -% 
 
Less often than 
once a month                       26           52          4         25         17           60        140         29         46            4          7          * 
                                    1%           3%         *%         1%         1%           3%         7%         1%         2%           *%         *%         *% 
 
(Prefer not to answer)              2            -          -          2          2            2          2          2          -            1          2          - 
                                    *%           -%         -%         *%         *%           *%         *%         *%         -%           *%         *%         -% 
 
(Don't know)                        8            7         11         23         24           10         21         12         17            *          8          - 
                                    *%           *%         1%         1%         1%           *%         1%         1%         1%           *%         *%         -% 
 
Net - not experienced 
or concerned                     2008         1820       2055       2004       1999         1995       1820       2025       1989         1999       2045       2080 
                                   97%          87%        99%        96%        96%          96%        87%        97%        96%          96%        98%       100% 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3624 
Table 246 
<C5> Summary table - frequency of experience 
Base: Those experienced 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    149         65        272        226        245        337         65         78        215        155        281         60        205        134        157         37         78 
 
Effective sample size             102         46        167        137        159        227         41         52        142        102        162         41        126         85         98         24         51 
 
Total                             154         68        232        194        237        341         57         74        211        149        218         61        183        124        138         37         69 
 
Daily/ most days                    6          -         24          9         12         32          4          4         21          5          5          2          3          8         10          3          3 
                                    4%         -%        10%         5%         5%         9%         7%         5%        10%         3%         2%         4%         2%         6%         7%         9%         5% 
 
Weekly/ most weeks                 18          1         12         17         27         22          3          4         17         12         15          3         10          7         13          1          1 
                                   11%         1%         5%         9%        11%         6%         5%         6%         8%         8%         7%         4%         6%         6%         9%         3%         2% 
 
Monthly/ most months               11          2          9         13         19         32          4          9         12         12         28          7         19         14          8          2          5 
                                    7%         3%         4%         7%         8%         9%         7%        12%         6%         8%        13%        12%        10%        11%         5%         4%         8% 
 
Less often than 
once a month                       41         12         24         33         55         41         15         14         25         36         34         14         47         27         16          4         14 
                                   27%        18%        10%        17%        23%        12%        27%        19%        12%        24%        16%        23%        26%        22%        12%        11%        21% 
 
(Prefer not to answer)              -          *          3          -          2          -          2          *          2          2          *          -          2          4          1          -          3 
                                    -%         1%         1%         -%         1%         -%         4%         *%         1%         1%         *%         -%         1%         3%         1%         -%         4% 
 
(Don't know)                        6         10          4          6          8         13          6          5          7          7          *          4         11          7          6          5          5 
                                    4%        15%         2%         3%         3%         4%        10%         7%         3%         5%         *%         7%         6%         5%         4%        12%         8% 
 
Net - experienced 
but not concerned                  72         43        156        115        115        201         22         38        126         76        135         31         90         58         85         23         37 
                                   47%        63%        67%        59%        49%        59%        39%        51%        60%        51%        62%        50%        49%        47%        62%        61%        54% 
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Table 246 (continuation) 
<C5> Summary table - frequency of experience 
Base: Those experienced 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                    206          753         57        147        159          151        519        110        170          232        127         26 
 
Effective sample size             128          468         39         88        103           90        313         70        108          143         76         17 
 
Total                             185          671         59        132        154          126        450         99        159          207        108         25 
 
Daily/ most days                   17           97          4          7         17            7         24          5         12           35          7          - 
                                    9%          14%         7%         6%        11%           5%         5%         5%         7%          17%         7%         -% 
 
Weekly/ most weeks                 11           68          2         12         11            2         34          1          5           28          8          - 
                                    6%          10%         4%         9%         7%           1%         7%         1%         3%          13%         8%         -% 
 
Monthly/ most months               10           35          4          6         11            5         39          6         12           13          3          - 
                                    5%           5%         6%         5%         7%           4%         9%         6%         7%           6%         2%         -% 
 
Less often than 
once a month                       26           52          4         25         17           60        140         29         46            4          7          * 
                                   14%           8%         7%        19%        11%          48%        31%        29%        29%           2%         7%         2% 
 
(Prefer not to answer)              2            -          -          2          2            2          2          2          -            1          2          - 
                                    1%           -%         -%         2%         1%           2%         *%         2%         -%           *%         2%         -% 
 
(Don't know)                        8            7         11         23         24           10         21         12         17            *          8          - 
                                    4%           1%        18%        18%        16%           8%         5%        12%        11%           *%         7%         -% 
 
Net - experienced 
but not concerned                 113          411         35         56         72           40        190         44         67          127         73         24 
                                   61%          61%        58%        42%        47%          32%        42%        44%        42%          61%        68%        98% 
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Table 247 
<C6> Summary table - level of impact 
Base: Those concerned about, experienced and selected to answer for: 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                     76         28         84         99        124        137         37         35         82         80        105         33         88         73         68          **        35 
 
Effective sample                   53         18         53         58         83         94         24         25         57         52         63         21         62         47         39          **        24 
 
Total                              82         25         75         79        122        140         35         36         85         73         83         30         93         66         53          **        32 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)            4          -          7          7          5         14          -          2          3          2          6          1          7          *          4          **         2 
                                    4%         -%         9%         9%         4%        10%         -%         5%         3%         3%         7%         2%         8%         1%         7%         **         5% 
 
2                  (2.0)            9          -          7          5          4         14          3          -          9          5          6          2          5          2          1          **         - 
                                   11%         -%        10%         6%         4%        10%         8%         -%        10%         7%         7%         6%         5%         3%         1%         **         -% 
 
3                  (3.0)            6          -         16         10         17         22          3          3         16          8          9          4         14          6         12          **         6 
                                    8%         -%        21%        13%        14%        16%        10%         9%        19%        12%        11%        14%        15%         8%        23%         **        17% 
 
4                  (4.0)           19          2         17         23         30         34          1          7         21         13         17          5         16         14          9          **         9 
                                   23%         9%        22%        29%        25%        24%         2%        18%        25%        18%        21%        16%        17%        20%        17%         **        29% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)           41         16         27         30         58         52         25         19         34         39         40         15         40         40         24          **        13 
                                   50%        64%        36%        38%        48%        37%        71%        53%        40%        53%        48%        50%        43%        60%        45%         **        42% 
 
It has had 
no impact                           3          2          2          4          6          4          2          4          *          2          5          2          4          2          *          **         2 
                                    4%         7%         2%         5%         5%         3%         5%        10%         1%         3%         5%         6%         4%         2%         1%         **         5% 
 
Don't know                          -          5          -          -          2          -          2          2          2          2          -          2          7          3          3          **         * 
                                    -%        21%         -%         -%         2%         -%         5%         5%         2%         2%         -%         7%         7%         5%         6%         **         1% 
 
Refused                             -          -          -          -          -          -          -          -          -          2          -          -          -          -          -          **         - 
                                    -%         -%         -%         -%         -%         -%         -%         -%         -%         2%         -%         -%         -%         -%         -%         **         -% 
 
Net: low impact                    19          -         30         22         26         50          6          5         28         16         21          7         26          8         17          **         7 
                                   23%         -%        39%        28%        21%        36%        18%        14%        33%        22%        25%        21%        28%        12%        31%         **        23% 
 
Net: High impact                   60         18         44         53         88         87         25         26         55         52         58         20         56         54         33          **        23 
                                   73%        72%        58%        67%        73%        62%        72%        71%        65%        71%        69%        66%        60%        81%        62%         **        71% 
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Table 247 (continuation) 
<C6> Summary table - level of impact 
Base: Those concerned about, experienced and selected to answer for: 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                     76         28         84         99        124        137         37         35         82         80        105         33         88         73         68          **        35 
 
Effective sample                   53         18         53         58         83         94         24         25         57         52         63         21         62         47         39          **        24 
 
Total                              82         25         75         79        122        140         35         36         85         73         83         30         93         66         53          **        32 
 
Mean Score                        4.1        4.9        3.7        3.8        4.2        3.7        4.5        4.3        3.9        4.2        4.0        4.2        3.9        4.5        4.0          **       4.1 
Standard deviation               1.21        .33       1.31       1.28       1.08       1.34       1.01       1.08       1.16       1.12       1.28       1.09       1.31        .86       1.22          **      1.08 
Standard error                    .17        .09        .18        .17        .12        .14        .21        .23        .16        .16        .16        .25        .18        .13        .20          **       .23 
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Table 247 (continuation) 
<C6> Summary table - level of impact 
Base: Those concerned about, experienced and selected to answer for: 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                     81          294         25         88         76           91        317         56         96           96         46          ** 
 
Effective sample                   52          181         18         52         53           58        187         38         61           58         26          ** 
 
Total                              72          260         25         76         81           85        260         55         91           81         35          ** 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)            6           21          3          2          2            *         16          2          3            3          2          ** 
                                    9%           8%        13%         3%         2%           1%         6%         4%         4%           4%         5%         ** 
 
2                  (2.0)            4           20          -          4          5            2         11          -          4           12          2          ** 
                                    6%           8%         -%         5%         7%           2%         4%         -%         4%          15%         6%         ** 
 
3                  (3.0)            8           30          3          4         12            6         23          4         12           28         11          ** 
                                   12%          12%        12%         5%        15%           7%         9%         8%        13%          35%        32%         ** 
 
4                  (4.0)           19           69          2         14         15           12         47         12         12           11          7          ** 
                                   26%          26%         9%        19%        18%          14%        18%        22%        13%          13%        19%         ** 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)           32          113         13         49         41           62        148         30         55           23         12          ** 
                                   45%          43%        51%        64%        51%          73%        57%        55%        60%          29%        33%         ** 
 
It has had 
no impact                           *            5          -          3          *            3         11          3          2            3          2          ** 
                                    *%           2%         -%         4%         *%           4%         4%         6%         2%           4%         5%         ** 
 
Don't know                          2            2          4          *          6            *          2          2          3            -          -          ** 
                                    3%           1%        15%         1%         7%           *%         1%         4%         4%           -%         -%         ** 
 
Refused                             -            -          -          -          -            -          2          -          -            -          -          ** 
                                    -%           -%         -%         -%         -%           -%         1%         -%         -%           -%         -%         ** 
 
Net: low impact                    19           72          6          9         19            8         50          7         19           43         15          ** 
                                   27%          27%        25%        12%        24%           9%        19%        12%        21%          54%        43%         ** 
 
Net: High impact                   51          182         15         63         56           74        196         43         67           34         18          ** 
                                   70%          70%        60%        83%        69%          87%        75%        78%        73%          42%        52%         ** 
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Table 247 (continuation) 
<C6> Summary table - level of impact 
Base: Those concerned about, experienced and selected to answer for: 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                     81          294         25         88         76           91        317         56         96           96         46          ** 
 
Effective sample                   52          181         18         52         53           58        187         38         61           58         26          ** 
 
Total                              72          260         25         76         81           85        260         55         91           81         35          ** 
 
Mean Score                        3.9          3.9        4.0        4.4        4.2          4.6        4.2        4.4        4.3          3.5        3.7          ** 
Standard deviation               1.29         1.28       1.48        .99       1.09          .75       1.19       1.01       1.11         1.19       1.17          ** 
Standard error                    .18          .10        .38        .14        .16          .10        .09        .17        .15          .16        .23          ** 
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Table 248 
<C6> Summary table - level of impact 
Base: All respondents 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080 
 
Effective sample                 1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345 
 
Total                            2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)            4          -          7          7          5         14          -          2          3          2          6          1          7          *          4          5          2 
                                    *%         -%         *%         *%         *%         1%         -%         *%         *%         *%         *%         *%         *%         *%         *%         *%         *% 
 
2                  (2.0)            9          -          7          5          4         14          3          -          9          5          6          2          5          2          1          2          - 
                                    *%         -%         *%         *%         *%         1%         *%         -%         *%         *%         *%         *%         *%         *%         *%         *%         -% 
 
3                  (3.0)            6          -         16         10         17         22          3          3         16          8          9          4         14          6         12          *          6 
                                    *%         -%         1%         *%         1%         1%         *%         *%         1%         *%         *%         *%         1%         *%         1%         *%         *% 
 
4                  (4.0)           19          2         17         23         30         34          1          7         21         13         17          5         16         14          9          2          9 
                                    1%         *%         1%         1%         1%         2%         *%         *%         1%         1%         1%         *%         1%         1%         *%         *%         *% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)           41         16         27         30         58         52         25         19         34         39         40         15         40         40         24          4         13 
                                    2%         1%         1%         1%         3%         3%         1%         1%         2%         2%         2%         1%         2%         2%         1%         *%         1% 
 
It has had 
no impact                           3          2          2          4          6          4          2          4          *          2          5          2          4          2          *          -          2 
                                    *%         *%         *%         *%         *%         *%         *%         *%         *%         *%         *%         *%         *%         *%         *%         -%         *% 
 
Don't know                          -          5          -          -          2          -          2          2          2          2          -          2          7          3          3          1          * 
                                    -%         *%         -%         -%         *%         -%         *%         *%         *%         *%         -%         *%         *%         *%         *%         *%         *% 
 
Refused                             -          -          -          -          -          -          -          -          -          2          -          -          -          -          -          -          - 
                                    -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -% 
 
Net: low impact                    19          -         30         22         26         50          6          5         28         16         21          7         26          8         17          7          7 
                                    1%         -%         1%         1%         1%         2%         *%         *%         1%         1%         1%         *%         1%         *%         1%         *%         *% 
 
Net: High impact                   60         18         44         53         88         87         25         26         55         52         58         20         56         54         33          7         23 
                                    3%         1%         2%         3%         4%         4%         1%         1%         3%         2%         3%         1%         3%         3%         2%         *%         1% 
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Table 248 (continuation) 
<C6> Summary table - level of impact 
Base: All respondents 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080 
 
Effective sample                 1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345       1345 
 
Total                            2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080       2080 
 
Net - not 
experienced 
or concerned                     1998       2055       2005       2001       1958       1940       2045       2044       1995       2007       1997       2050       1987       2014       2027       2065       2048 
                                   96%        99%        96%        96%        94%        93%        98%        98%        96%        96%        96%        99%        96%        97%        97%        99%        98% 
 
Mean Score                        4.1        4.9        3.7        3.8        4.2        3.7        4.5        4.3        3.9        4.2        4.0        4.2        3.9        4.5        4.0        2.9        4.1 
Standard deviation               1.21        .33       1.31       1.28       1.08       1.34       1.01       1.08       1.16       1.12       1.28       1.09       1.31        .86       1.22       1.79       1.08 
Standard error                    .17        .09        .18        .17        .12        .14        .21        .23        .16        .16        .16        .25        .18        .13        .20        .62        .23 
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Table 248 (continuation) 
<C6> Summary table - level of impact 
Base: All respondents 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                   2080         2080       2080       2080       2080         2080       2080       2080       2080         2080       2080       2080 
 
Effective sample                 1345         1345       1345       1345       1345         1345       1345       1345       1345         1345       1345       1345 
 
Total                            2080         2080       2080       2080       2080         2080       2080       2080       2080         2080       2080       2080 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)            6           21          3          2          2            *         16          2          3            3          2          - 
                                    *%           1%         *%         *%         *%           *%         1%         *%         *%           *%         *%         -% 
 
2                  (2.0)            4           20          -          4          5            2         11          -          4           12          2          - 
                                    *%           1%         -%         *%         *%           *%         1%         -%         *%           1%         *%         -% 
 
3                  (3.0)            8           30          3          4         12            6         23          4         12           28         11          * 
                                    *%           1%         *%         *%         1%           *%         1%         *%         1%           1%         1%         *% 
 
4                  (4.0)           19           69          2         14         15           12         47         12         12           11          7          - 
                                    1%           3%         *%         1%         1%           1%         2%         1%         1%           1%         *%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)           32          113         13         49         41           62        148         30         55           23         12          * 
                                    2%           5%         1%         2%         2%           3%         7%         1%         3%           1%         1%         *% 
 
It has had 
no impact                           *            5          -          3          *            3         11          3          2            3          2          - 
                                    *%           *%         -%         *%         *%           *%         1%         *%         *%           *%         *%         -% 
 
Don't know                          2            2          4          *          6            *          2          2          3            -          -          - 
                                    *%           *%         *%         *%         *%           *%         *%         *%         *%           -%         -%         -% 
 
Refused                             -            -          -          -          -            -          2          -          -            -          -          - 
                                    -%           -%         -%         -%         -%           -%         *%         -%         -%           -%         -%         -% 
 
Net: low impact                    19           72          6          9         19            8         50          7         19           43         15          * 
                                    1%           3%         *%         *%         1%           *%         2%         *%         1%           2%         1%         *% 
 
Net: High impact                   51          182         15         63         56           74        196         43         67           34         18          * 
                                    2%           9%         1%         3%         3%           4%         9%         2%         3%           2%         1%         *% 
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Table 248 (continuation) 
<C6> Summary table - level of impact 
Base: All respondents 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                   2080         2080       2080       2080       2080         2080       2080       2080       2080         2080       2080       2080 
 
Effective sample                 1345         1345       1345       1345       1345         1345       1345       1345       1345         1345       1345       1345 
 
Total                            2080         2080       2080       2080       2080         2080       2080       2080       2080         2080       2080       2080 
 
Net - not 
experienced 
or concerned                     2008         1820       2055       2004       1999         1995       1820       2025       1989         1999       2045       2080 
                                   97%          87%        99%        96%        96%          96%        87%        97%        96%          96%        98%       100% 
 
Mean Score                        3.9          3.9        4.0        4.4        4.2          4.6        4.2        4.4        4.3          3.5        3.7        4.0 
Standard deviation               1.29         1.28       1.48        .99       1.09          .75       1.19       1.01       1.11         1.19       1.17          - 
Standard error                    .18          .10        .38        .14        .16          .10        .09        .17        .15          .16        .23          - 
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Table 249 
<C6> Summary table - level of impact 
Base: Those experienced 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    149         65        272        226        245        337         65         78        215        155        281         60        205        134        157         37         78 
 
Effective sample                  102         46        167        137        159        227         41         52        142        102        162         41        126         85         98         24         51 
 
Total                             154         68        232        194        237        341         57         74        211        149        218         61        183        124        138         37         69 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)            4          -          7          7          5         14          -          2          3          2          6          1          7          *          4          5          2 
                                    2%         -%         3%         4%         2%         4%         -%         2%         1%         1%         3%         1%         4%         *%         3%        13%         2% 
 
2                  (2.0)            9          -          7          5          4         14          3          -          9          5          6          2          5          2          1          2          - 
                                    6%         -%         3%         3%         2%         4%         5%         -%         4%         4%         3%         3%         3%         2%         1%         6%         -% 
 
3                  (3.0)            6          -         16         10         17         22          3          3         16          8          9          4         14          6         12          *          6 
                                    4%         -%         7%         5%         7%         6%         6%         4%         8%         6%         4%         7%         8%         4%         9%         *%         8% 
 
4                  (4.0)           19          2         17         23         30         34          1          7         21         13         17          5         16         14          9          2          9 
                                   12%         3%         7%        12%        13%        10%         1%         9%        10%         9%         8%         8%         8%        11%         6%         6%        13% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)           41         16         27         30         58         52         25         19         34         39         40         15         40         40         24          4         13 
                                   27%        24%        12%        15%        25%        15%        43%        26%        16%        26%        18%        25%        22%        32%        17%        12%        19% 
 
It has had 
no impact                           3          2          2          4          6          4          2          4          *          2          5          2          4          2          *          -          2 
                                    2%         2%         1%         2%         2%         1%         3%         5%         *%         2%         2%         3%         2%         1%         *%         -%         2% 
 
Don't know                          -          5          -          -          2          -          2          2          2          2          -          2          7          3          3          1          * 
                                    -%         8%         -%         -%         1%         -%         3%         2%         1%         1%         -%         4%         4%         2%         2%         2%         *% 
 
Refused                             -          -          -          -          -          -          -          -          -          2          -          -          -          -          -          -          - 
                                    -%         -%         -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         -% 
 
Net: low impact                    19          -         30         22         26         50          6          5         28         16         21          7         26          8         17          7          7 
                                   12%         -%        13%        11%        11%        15%        11%         7%        13%        11%        10%        11%        14%         7%        12%        20%        10% 
 
Net: High impact                   60         18         44         53         88         87         25         26         55         52         58         20         56         54         33          7         23 
                                   39%        27%        19%        27%        37%        25%        44%        35%        26%        35%        26%        33%        30%        43%        24%        18%        33% 
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Table 249 (continuation) 
<C6> Summary table - level of impact 
Base: Those experienced 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    149         65        272        226        245        337         65         78        215        155        281         60        205        134        157         37         78 
 
Effective sample                  102         46        167        137        159        227         41         52        142        102        162         41        126         85         98         24         51 
 
Total                             154         68        232        194        237        341         57         74        211        149        218         61        183        124        138         37         69 
 
Net - experienced 
but not concerned                  72         43        156        115        115        201         22         38        126         76        135         31         90         58         85         23         37 
                                   47%        63%        67%        59%        49%        59%        39%        51%        60%        51%        62%        50%        49%        47%        62%        61%        54% 
 
Mean Score                        4.1        4.9        3.7        3.8        4.2        3.7        4.5        4.3        3.9        4.2        4.0        4.2        3.9        4.5        4.0        2.9        4.1 
Standard deviation               1.21        .33       1.31       1.28       1.08       1.34       1.01       1.08       1.16       1.12       1.28       1.09       1.31        .86       1.22       1.79       1.08 
Standard error                    .17        .09        .18        .17        .12        .14        .21        .23        .16        .16        .16        .25        .18        .13        .20        .62        .23 
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Table 249 (continuation) 
<C6> Summary table - level of impact 
Base: Those experienced 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                    206          753         57        147        159          151        519        110        170          232        127         26 
 
Effective sample                  128          468         39         88        103           90        313         70        108          143         76         17 
 
Total                             185          671         59        132        154          126        450         99        159          207        108         25 
 
Mildly annoying, 
 upsetting 
or frustrating     (1.0)            6           21          3          2          2            *         16          2          3            3          2          - 
                                    3%           3%         5%         2%         1%           *%         4%         2%         2%           2%         2%         -% 
 
2                  (2.0)            4           20          -          4          5            2         11          -          4           12          2          - 
                                    2%           3%         -%         3%         3%           1%         2%         -%         2%           6%         2%         -% 
 
3                  (3.0)            8           30          3          4         12            6         23          4         12           28         11          * 
                                    5%           5%         5%         3%         8%           5%         5%         4%         8%          14%        11%         1% 
 
4                  (4.0)           19           69          2         14         15           12         47         12         12           11          7          - 
                                   10%          10%         4%        11%        10%          10%        10%        12%         7%           5%         6%         -% 
 
Very annoying, 
 upsetting 
or frustrating     (5.0)           32          113         13         49         41           62        148         30         55           23         12          * 
                                   17%          17%        21%        37%        27%          49%        33%        31%        35%          11%        11%         1% 
 
It has had 
no impact                           *            5          -          3          *            3         11          3          2            3          2          - 
                                    *%           1%         -%         2%         *%           3%         2%         3%         1%           2%         2%         -% 
 
Don't know                          2            2          4          *          6            *          2          2          3            -          -          - 
                                    1%           *%         6%         *%         4%           *%         *%         2%         2%           -%         -%         -% 
 
Refused                             -            -          -          -          -            -          2          -          -            -          -          - 
                                    -%           -%         -%         -%         -%           -%         *%         -%         -%           -%         -%         -% 
 
Net: low impact                    19           72          6          9         19            8         50          7         19           43         15          * 
                                   10%          11%        10%         7%        13%           6%        11%         7%        12%          21%        14%         1% 
 
Net: High impact                   51          182         15         63         56           74        196         43         67           34         18          * 
                                   28%          27%        25%        48%        36%          59%        43%        43%        42%          16%        17%         1% 
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Table 249 (continuation) 
<C6> Summary table - level of impact 
Base: Those experienced 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                    206          753         57        147        159          151        519        110        170          232        127         26 
 
Effective sample                  128          468         39         88        103           90        313         70        108          143         76         17 
 
Total                             185          671         59        132        154          126        450         99        159          207        108         25 
 
Net - experienced 
but not concerned                 113          411         35         56         72           40        190         44         67          127         73         24 
                                   61%          61%        58%        42%        47%          32%        42%        44%        42%          61%        68%        98% 
 
Mean Score                        3.9          3.9        4.0        4.4        4.2          4.6        4.2        4.4        4.3          3.5        3.7        4.0 
Standard deviation               1.29         1.28       1.48        .99       1.09          .75       1.19       1.01       1.11         1.19       1.17          - 
Standard error                    .18          .10        .38        .14        .16          .10        .09        .17        .15          .16        .23          - 
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Table 250 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                     76         28         84         99        124        137         37         35         82         80        105         33         88         73         68          **        35 
 
Effective sample size              53         18         53         58         83         94         24         25         57         52         63         21         62         47         39          **        24 
 
Total                              82         25         75         79        122        140         35         36         85         73         83         30         93         66         53          **        32 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                  3          -          3          2          -          3          -          2          3          2          -          -          -          -          -          **         - 
                                    4%         -%         4%         2%         -%         2%         -%         4%         4%         3%         -%         -%         -%         -%         -%         **         -% 
 
AOL ---- search engine              1          *          1          2          *          4          -          -          2          3          2          -          -          -          -          **         - 
                                    1%         1%         2%         2%         *%         3%         -%         -%         2%         4%         3%         -%         -%         -%         -%         **         -% 
 
ASK.COM ---- 
search engine                       2          *          -          -          *          2          1          1          2          2          -          -          -          -          -          **         - 
                                    2%         1%         -%         -%         *%         1%         4%         4%         2%         2%         -%         -%         -%         -%         -%         **         -% 
 
BBC WEBSITE OR 
APP ---- news site/app              1          -          2          *          3          5          -          2          *          2          *          -          -          -          *          **         - 
                                    2%         -%         2%         *%         2%         4%         -%         5%         1%         3%         *%         -%         -%         -%         1%         **         -% 
 
BING/MSN ---- 
search engine                       -          *          2          -          2          -          -          -          3          -          -          -          -          -          -          **         * 
                                    -%         1%         2%         -%         2%         -%         -%         -%         3%         -%         -%         -%         -%         -%         -%         **         1% 
 
BLOG SITE OR APP 
 ---- email/site/app                1          -          2          -          -          -          -          -          -          -          -          -          -          -          -          **         * 
                                    2%         -%         3%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         1% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app              1          -          -          -          *          -          -          -          *          -          2          -          -          -          -          **         - 
                                    2%         -%         -%         -%         *%         -%         -%         -%         1%         -%         3%         -%         -%         -%         -%         **         -% 
 
CNN WEBSITE OR 
APP ---- news site/app              2          -          -          -          -          1          -          -          -          *          -          -          -          -          -          **         - 
                                    2%         -%         -%         -%         -%         1%         -%         -%         -%         *%         -%         -%         -%         -%         -%         **         -% 
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Table 250 (continuation) 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                     76         28         84         99        124        137         37         35         82         80        105         33         88         73         68          **        35 
 
Effective sample size              53         18         53         58         83         94         24         25         57         52         63         21         62         47         39          **        24 
 
Total                              82         25         75         79        122        140         35         36         85         73         83         30         93         66         53          **        32 
 
DAILY MOTION ---- 
video sharing site/app              *          -          -          -          -          -          -          -          -          -          -          -          -          -          -          **         - 
                                    *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -% 
 
DISCORD ---- 
instant messenger                   2          -          2          2          -          -          -          -          -          -          -          -          2          2          -          **         - 
                                    2%         -%         2%         2%         -%         -%         -%         -%         -%         -%         -%         -%         2%         3%         -%         **         -% 
 
EMAIL                               7          -          5          3          4          8          2          1         10          4          7          -          8          -          6          **         4 
                                    9%         -%         7%         4%         3%         5%         5%         4%        12%         5%         9%         -%         9%         -%        11%         **        12% 
 
FACEBOOK ---- 
social media site/app              31          8         45         46         65         91         17         19         54         46         67         18         53         49         37          **        13 
                                   37%        30%        60%        58%        54%        65%        49%        52%        64%        63%        81%        59%        57%        74%        69%         **        40% 
 
FACEBOOK MESSENGER 
---- instant messenger              4          3         11          8          6         11          3          2          2          7         15          1          7         11          2          **         3 
                                    5%        12%        14%        10%         5%         7%        10%         7%         2%        10%        18%         2%         7%        16%         3%         **        10% 
 
FACETIME ---- 
social media site/app               2          *          1          -          2          3          1          -          2          3          3          1          2          2          2          **         3 
                                    3%         1%         2%         -%         1%         2%         4%         -%         2%         5%         4%         2%         2%         3%         4%         **         9% 
 
GOOGLE ---- 
search engine                      22          4          7          8         13         30          5          7         23          6          2          2          2          2          2          **         6 
                                   27%        16%         9%        10%        11%        21%        15%        19%        27%         8%         3%         6%         2%         3%         3%         **        20% 
 
GOOGLE HANGOUTS 
---- instant messenger              *          *          -          -          *          *          -          -          -          -          *          *          -          -          -          **         - 
                                    *%         1%         -%         -%         *%         *%         -%         -%         -%         -%         *%         1%         -%         -%         -%         **         -% 
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Table 250 (continuation) 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                     76         28         84         99        124        137         37         35         82         80        105         33         88         73         68          **        35 
 
Effective sample size              53         18         53         58         83         94         24         25         57         52         63         21         62         47         39          **        24 
 
Total                              82         25         75         79        122        140         35         36         85         73         83         30         93         66         53          **        32 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                  -          *          -          -          -          5          -          -          -          -          -          -          *          -          -          **         - 
                                    -%         1%         -%         -%         -%         3%         -%         -%         -%         -%         -%         -%         *%         -%         -%         **         -% 
 
IMESSAGE ---- 
instant messenger                   2          *          1          -          -          *          -          -          -          -          *          *          -          -          -          **         - 
                                    3%         1%         1%         -%         -%         *%         -%         -%         -%         -%         *%         1%         -%         -%         -%         **         -% 
 
INSTAGIB.TV ---- 
video sharing site/app              2          -          -          -          *          *          -          -          *          -          -          -          -          -          -          **         - 
                                    2%         -%         -%         -%         *%         *%         -%         -%         *%         -%         -%         -%         -%         -%         -%         **         -% 
 
INSTAGRAM ---- 
social media site/app              17          2          6          5          8          5          1          2          1          4          7          2          8         11         10          **         - 
                                   21%         8%         8%         6%         7%         4%         2%         7%         1%         5%         8%         7%         9%        16%        18%         **         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                  1          -          1          *          1          *          -          -          *          -          -          -          2          -          -          **         - 
                                    2%         -%         2%         *%         1%         *%         -%         -%         1%         -%         -%         -%         2%         -%         -%         **         -% 
 
LINE ---- 
instant messenger                   -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          **         - 
                                    -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -% 
 
LINKEDIN ---- 
social media site/app               2          *          2          *          -          -          -          -          -          -          2          -          -          -          -          **         - 
                                    2%         1%         3%         *%         -%         -%         -%         -%         -%         -%         2%         -%         -%         -%         -%         **         -% 
 
LIVELEAK ---- 
video sharing site/app              *          -          -          -          -          -          -          -          -          -          -          -          -          -          -          **         - 
                                    *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -% 
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Table 250 (continuation) 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                     76         28         84         99        124        137         37         35         82         80        105         33         88         73         68          **        35 
 
Effective sample size              53         18         53         58         83         94         24         25         57         52         63         21         62         47         39          **        24 
 
Total                              82         25         75         79        122        140         35         36         85         73         83         30         93         66         53          **        32 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                  -          -          2          -          -          4          -          -          3          2          -          -          -          -          -          **         - 
                                    -%         -%         2%         -%         -%         3%         -%         -%         4%         2%         -%         -%         -%         -%         -%         **         -% 
 
MIXER ---- video 
sharing site/app                    *          -          -          -          -          -          -          -          -          -          -          *          -          -          -          **         - 
                                    *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         **         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app              -          *          -          -          -          2          -          -          *          -          -          -          -          -          -          **         - 
                                    -%         1%         -%         -%         -%         2%         -%         -%         *%         -%         -%         -%         -%         -%         -%         **         -% 
 
NINTENDO ONLINE 
---- gaming                         *          *          *          -          -          *          -          -          -          -          *          -          -          -          -          **         - 
                                    *%         1%         *%         -%         -%         *%         -%         -%         -%         -%         *%         -%         -%         -%         -%         **         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                      1          -          -          -          -          *          -          -          -          -          -          -          2          -          -          **         - 
                                    2%         -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         2%         -%         -%         **         -% 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                       -          -          *          -          -          -          -          *          -          -          -          -          -          -          -          **         - 
                                    -%         -%         1%         -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         **         -% 
 
PINTEREST ---- 
social media site/app               3          2          2          2          -          -          -          -          *          -          -          -          -          -          -          **         - 
                                    4%         7%         3%         2%         -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         **         -% 
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Table 250 (continuation) 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                     76         28         84         99        124        137         37         35         82         80        105         33         88         73         68          **        35 
 
Effective sample size              53         18         53         58         83         94         24         25         57         52         63         21         62         47         39          **        24 
 
Total                              82         25         75         79        122        140         35         36         85         73         83         30         93         66         53          **        32 
 
PLAYSTATION 
NETWORK ---- gaming                 4          2          2          2          *          *          -          -          2          -          1          2          -          -          -          **         2 
                                    4%         7%         3%         2%         *%         *%         -%         -%         2%         -%         1%         6%         -%         -%         -%         **         5% 
 
REDDIT ---- social 
media site/app                      2          -          -          5          2          *          -          -          -          2          -          -          -          2          2          **         - 
                                    2%         -%         -%         6%         2%         *%         -%         -%         -%         2%         -%         -%         -%         3%         3%         **         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                      -          -          -          -          -          -          -          -          1          -          -          -          -          -          -          **         - 
                                    -%         -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         **         -% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app              -          -          -          -          -          -          *          2          -          -          -          -          -          -          -          **         - 
                                    -%         -%         -%         -%         -%         -%         1%         5%         -%         -%         -%         -%         -%         -%         -%         **         -% 
 
SKYPE ---- social 
media site/app                      2          *          -          -          *          *          -          -          -          -          1          *          2          -          -          **         - 
                                    2%         1%         -%         -%         *%         *%         -%         -%         -%         -%         2%         1%         2%         -%         -%         **         -% 
 
SNAPCHAT ---- 
instant messenger                  16          4          5          5          8         10          *          3          *          1          1          4          2          3          1          **         4 
                                   20%        15%         7%         6%         7%         7%         1%         8%         1%         1%         1%        13%         2%         5%         3%         **        13% 
 
STEAM ---- gaming                   2          -          -          -          -          *          -          -          -          -          -          -          -          -          -          **         - 
                                    2%         -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -% 
 
TEAMSPEAK ---- 
instant messenger                   *          *          -          -          -          -          -          -          -          -          2          -          -          -          -          **         - 
                                    *%         1%         -%         -%         -%         -%         -%         -%         -%         -%         2%         -%         -%         -%         -%         **         -% 
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Table 250 (continuation) 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                     76         28         84         99        124        137         37         35         82         80        105         33         88         73         68          **        35 
 
Effective sample size              53         18         53         58         83         94         24         25         57         52         63         21         62         47         39          **        24 
 
Total                              82         25         75         79        122        140         35         36         85         73         83         30         93         66         53          **        32 
 
TELEGRAM ---- 
instant messenger                   -          *          -          -          -          1          -          2          2          *          -          -          -          -          -          **         - 
                                    -%         1%         -%         -%         -%         *%         -%         5%         2%         *%         -%         -%         -%         -%         -%         **         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                  *          -          -          -          -          4          2          2          -          2          -          -          -          -          -          **         * 
                                    1%         -%         -%         -%         -%         3%         5%         5%         -%         3%         -%         -%         -%         -%         -%         **         1% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app              -          -          -          -          -          -          -          -          3          *          -          -          -          -          2          **         - 
                                    -%         -%         -%         -%         -%         -%         -%         -%         4%         *%         -%         -%         -%         -%         3%         **         -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                  -          -          -          -          -          -          -          -          3          *          -          -          -          -          -          **         - 
                                    -%         -%         -%         -%         -%         -%         -%         -%         4%         *%         -%         -%         -%         -%         -%         **         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app              -          *          -          -          -          -          2          -          2          2          -          -          -          -          -          **         - 
                                    -%         1%         -%         -%         -%         -%         5%         -%         2%         3%         -%         -%         -%         -%         -%         **         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                  -          -          -          2          -          -          -          2          *          *          -          -          -          -          -          **         - 
                                    -%         -%         -%         2%         -%         -%         -%         5%         1%         *%         -%         -%         -%         -%         -%         **         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app              -          -          -          -          -          5          2          -          2          2          -          -          -          -          -          **         - 
                                    -%         -%         -%         -%         -%         4%         5%         -%         2%         3%         -%         -%         -%         -%         -%         **         -% 
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Table 250 (continuation) 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                     76         28         84         99        124        137         37         35         82         80        105         33         88         73         68          **        35 
 
Effective sample size              53         18         53         58         83         94         24         25         57         52         63         21         62         47         39          **        24 
 
Total                              82         25         75         79        122        140         35         36         85         73         83         30         93         66         53          **        32 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app              -          -          -          -          -          -          -          2          2          *          -          -          -          -          -          **         - 
                                    -%         -%         -%         -%         -%         -%         -%         5%         2%         *%         -%         -%         -%         -%         -%         **         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app              2          -          -          -          -          -          -          -          -          *          -          -          -          -          -          **         - 
                                    2%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         **         -% 
 
TIK TOK ---- social 
media site/app                      3          -          5          3          2          *          *          *          2          *          *          1          1          3          *          **         - 
                                    4%         -%         7%         3%         2%         *%         1%         1%         2%         1%         *%         5%         1%         4%         1%         **         -% 
 
TUMBLR ---- social 
media site/app                      4          2          *          -          -          *          -          -          -          -          1          -          *          2          -          **         - 
                                    4%         7%         *%         -%         -%         *%         -%         -%         -%         -%         1%         -%         *%         3%         -%         **         -% 
 
TWITCH ---- video 
sharing site/app                    2          *          2          -          -          *          *          -          -          -          1          *          -          2          -          **         - 
                                    2%         1%         2%         -%         -%         *%         1%         -%         -%         -%         1%         1%         -%         3%         -%         **         -% 
 
TWITTER ---- social 
media site/app                      8          *          4          6         11          6          2          *          1          4          3          2          7          9          6          **         3 
                                   10%         1%         5%         8%         9%         4%         6%         1%         2%         6%         4%         7%         8%        13%        12%         **         9% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                      2          -          2          2          -          -          -          -          -          -          -          -          -          -          -          **         - 
                                    2%         -%         3%         2%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -% 
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Table 250 (continuation) 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                     76         28         84         99        124        137         37         35         82         80        105         33         88         73         68          **        35 
 
Effective sample size              53         18         53         58         83         94         24         25         57         52         63         21         62         47         39          **        24 
 
Total                              82         25         75         79        122        140         35         36         85         73         83         30         93         66         53          **        32 
 
VIBER ---- 
instant messenger                   5          -          -          -          -          -          -          -          -          -          -          -          -          -          -          **         - 
                                    7%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -% 
 
VIMEO ---- video 
sharing site/app                    -          2          2          2          -          2          -          -          -          -          -          -          -          -          -          **         - 
                                    -%         7%         2%         2%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -% 
 
WHATSAPP ---- 
instant messenger                  10          *          4          5          9          8          2          1          4          2          6          2          5          5          1          **         4 
                                   12%         1%         6%         6%         7%         6%         5%         2%         5%         3%         8%         6%         5%         8%         1%         **        12% 
 
XBOX LIVE ---- gaming               2          *          *          2          *          *          -          -          2          -          -          *          *          -          -          **         - 
                                    2%         1%         1%         2%         *%         *%         -%         -%         2%         -%         -%         1%         *%         -%         -%         **         -% 
 
YAHOO ---- search engine            5          3          2          2          2          9          3          -          9          -          *          -          2          2          -          **         1 
                                    6%        12%         2%         2%         2%         6%        10%         -%        10%         -%         *%         -%         2%         2%         -%         **         5% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app              2          -          2          -          -          4          *          -          2          1          -          -          -          -          -          **         - 
                                    2%         -%         2%         -%         -%         3%         1%         -%         2%         2%         -%         -%         -%         -%         -%         **         -% 
 
YOUTUBE ---- video 
sharing site/app                   11          *          8         10         22         14          2          2         12          5          3          *          2          6          6          **         2 
                                   13%         1%        11%        13%        18%        10%         7%         6%        14%         7%         3%         1%         2%         9%        10%         **         6% 
 
Somewhere else 
(write in)                          *          *          -          1          2          3          4          -          *          4          -          *          2          *          *          **         1 
                                    *%         2%         -%         1%         1%         2%        12%         -%         *%         6%         -%         *%         2%         *%         *%         **         3% 
 
(Dont know / 
 Can't remember)                    8          9          5          7         21         13          4          7          7          8          5          5         12          7          8          **         6 
                                   10%        34%         6%         9%        17%        10%        11%        19%         8%        11%         5%        15%        13%        10%        14%         **        19% 
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Table 250 (continuation) 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                              content  sexual ex                                    that are     / radi       e.g.  vertising   violence requests /         (h be another or threats               to send  receiving 
                                      ploitation                                    false or calisation   cutting,                        unwelcome  arassment     person                        photos or   unwanted 
                                        or abuse                                    made up,             anorexia,                       contact or from other                                    other in     sexual 
                                                                                  written de               suicide                         messages   internet                                   formation    or nude 
                                                                                  liberately                                                   from     users)                                       about     images 
                                                                                  to mislead                                              strangers                                               yourself  or videos 
                                                                                                                                                                                                to someone       from 
                                                                                                                                                                                                              another 
                                                                                                                                                                                                              person, 
                                                                                                                                                                                                                  for 
                                                                                                                                                                                                             instance 
                                                                                                                                                                                                            via Apple 
                                                                                                                                                                                                              AirDrop 
                                                                                                                                                                                                                or on 
                                                                                                                                                                                                            messaging 
                                                                                                                                                                                                                apps. 
                           ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                     76         28         84         99        124        137         37         35         82         80        105         33         88         73         68          **        35 
 
Effective sample size              53         18         53         58         83         94         24         25         57         52         63         21         62         47         39          **        24 
 
Total                              82         25         75         79        122        140         35         36         85         73         83         30         93         66         53          **        32 
 
NET - Video 
Sharing Site or App                12          2         12         12         22         15          3          2         12          5          3          *          2          6          6          **         2 
                                   15%         8%        15%        15%        18%        11%         8%         6%        14%         7%         3%         1%         2%         9%        10%         **         6% 
 
NET - Search Engine                24          5         12          9         13         31          7          7         29          9          4          2          4          3          2          **         6 
                                   29%        21%        15%        12%        11%        22%        20%        19%        34%        12%         5%         6%         4%         5%         3%         **        20% 
 
NET - Social 
Media Site or App                  57         15         56         58         76        101         17         22         57         50         71         22         62         56         41          **        19 
                                   69%        58%        75%        74%        62%        72%        49%        61%        66%        69%        85%        72%        66%        84%        77%         **        58% 
 
NET - Instant Messenger            27          7         17         13         22         23          4          7          8         11         21          6         15         17          3          **         9 
                                   33%        26%        22%        17%        18%        16%        11%        20%         9%        15%        25%        20%        16%        26%         6%         **        29% 
 
NET - News Site or App              9          *          7          2          3         21          2          5         11          5          2          -          3          -          2          **         * 
                                   11%         2%         9%         3%         3%        15%         7%        14%        13%         7%         3%         -%         3%         -%         3%         **         1% 
 
NET - Playing 
games on a site or app              5          2          3          2          *          *          -          -          2          -          1          2          *          -          -          **         2 
                                    7%         7%         3%         2%         *%         *%         -%         -%         2%         -%         1%         6%         *%         -%         -%         **         5% 
 
NET - Email or 
another site or app                11          -          8          5          4          8          2          1         11          4          7          -         10          -          6          **         4 
                                   13%         -%        11%         7%         3%         6%         5%         4%        12%         5%         9%         -%        11%         -%        11%         **        13% 
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Table 250 (continuation) 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                     81          294         25         88         76           91        317         56         96           96         46          ** 
 
Effective sample size              52          181         18         52         53           58        187         38         61           58         26          ** 
 
Total                              72          260         25         76         81           85        260         55         91           81         35          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                  -            -          -          -          -            -          -          -          -            -          -          ** 
                                    -%           -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         ** 
 
AOL ---- search engine              -            6          -          -          2            -          5          -          2            2          -          ** 
                                    -%           2%         -%         -%         2%           -%         2%         -%         2%           3%         -%         ** 
 
ASK.COM ---- 
search engine                       2            -          -          -          2            -          2          -          -            *          -          ** 
                                    2%           -%         -%         -%         2%           -%         1%         -%         -%           *%         -%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app              -            *          -          -          -            -          -          -          -            4          -          ** 
                                    -%           *%         -%         -%         -%           -%         -%         -%         -%           5%         -%         ** 
 
BING/MSN ---- 
search engine                       -            -          -          *          2            -          2          -          -            -          *          ** 
                                    -%           -%         -%         *%         3%           -%         1%         -%         -%           -%         *%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app                -            -          -          *          -            -          *          -          -            -          -          ** 
                                    -%           -%         -%         *%         -%           -%         *%         -%         -%           -%         -%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app              -            -          -          -          -            -          2          -          -            -          -          ** 
                                    -%           -%         -%         -%         -%           -%         1%         -%         -%           -%         -%         ** 
 
CNN WEBSITE OR 
APP ---- news site/app              -            -          -          -          -            -          -          -          -            -          -          ** 
                                    -%           -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         ** 
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Table 250 (continuation) 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                     81          294         25         88         76           91        317         56         96           96         46          ** 
 
Effective sample size              52          181         18         52         53           58        187         38         61           58         26          ** 
 
Total                              72          260         25         76         81           85        260         55         91           81         35          ** 
 
DAILY MOTION ---- 
video sharing site/app              -            -          -          -          -            -          -          -          -            4          -          ** 
                                    -%           -%         -%         -%         -%           -%         -%         -%         -%           4%         -%         ** 
 
DISCORD ---- 
instant messenger                   -            -          -          1          -            -          -          2          -            -          -          ** 
                                    -%           -%         -%         2%         -%           -%         -%         3%         -%           -%         -%         ** 
 
EMAIL                               8          154          2         17         20           16        118          7         27           15          2          ** 
                                   10%          59%         9%        23%        25%          19%        46%        12%        30%          19%         6%         ** 
 
FACEBOOK ---- 
social media site/app              42           23          5         29         29           29         72         31         13           46          4          ** 
                                   58%           9%        21%        39%        35%          34%        27%        56%        15%          57%        11%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger              4           11          2          5          6            3         10          5          4           15          *          ** 
                                    5%           4%         7%         6%         8%           3%         4%         9%         4%          19%         1%         ** 
 
FACETIME ---- 
social media site/app               1            *          2          *          2            3          4          *          2            5          -          ** 
                                    2%           *%         9%         *%         3%           3%         1%         *%         2%           6%         -%         ** 
 
GOOGLE ---- 
search engine                       7           16          2          8         20            5         29          3         11           21          6          ** 
                                   10%           6%        10%        10%        24%           6%        11%         6%        12%          26%        17%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger              -            2          -          -          -            -          -          -          -            -          -          ** 
                                    -%           1%         -%         -%         -%           -%         -%         -%         -%           -%         -%         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                  -            -          -          -          -            -          *          -          -            *          -          ** 
                                    -%           -%         -%         -%         -%           -%         *%         -%         -%           *%         -%         ** 
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Table 250 (continuation) 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                     81          294         25         88         76           91        317         56         96           96         46          ** 
 
Effective sample size              52          181         18         52         53           58        187         38         61           58         26          ** 
 
Total                              72          260         25         76         81           85        260         55         91           81         35          ** 
 
IMESSAGE ---- 
instant messenger                   *            1          -          -          -            -          -          -          *            4          -          ** 
                                    *%           *%         -%         -%         -%           -%         -%         -%         *%           5%         -%         ** 
 
INSTAGIB.TV ---- 
video sharing site/app              -            -          -          -          -            -          -          -          -            -          -          ** 
                                    -%           -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         ** 
 
INSTAGRAM ---- 
social media site/app               2            *          -          4          1            4         10          1          -           15          -          ** 
                                    2%           *%         -%         5%         1%           4%         4%         1%         -%          19%         -%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                  1            *          -          -          -            -          -          -          -            -          -          ** 
                                    1%           *%         -%         -%         -%           -%         -%         -%         -%           -%         -%         ** 
 
LINE ---- 
instant messenger                   -            -          -          -          2            -          -          -          -            -          -          ** 
                                    -%           -%         -%         -%         2%           -%         -%         -%         -%           -%         -%         ** 
 
LINKEDIN ---- 
social media site/app               -            2          -          2          -            *          *          -          3            -          -          ** 
                                    -%           1%         -%         3%         -%           *%         *%         -%         3%           -%         -%         ** 
 
LIVELEAK ---- 
video sharing site/app              -            -          -          -          -            -          -          -          -            -          -          ** 
                                    -%           -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                  -            -          -          -          -            -          -          -          -            5          -          ** 
                                    -%           -%         -%         -%         -%           -%         -%         -%         -%           6%         -%         ** 
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Table 250 (continuation) 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                     81          294         25         88         76           91        317         56         96           96         46          ** 
 
Effective sample size              52          181         18         52         53           58        187         38         61           58         26          ** 
 
Total                              72          260         25         76         81           85        260         55         91           81         35          ** 
 
MIXER ---- video 
sharing site/app                    -            -          -          -          -            -          -          -          -            -          -          ** 
                                    -%           -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app              -            -          -          -          -            -          -          -          -            -          -          ** 
                                    -%           -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         ** 
 
NINTENDO ONLINE 
---- gaming                         -            -          -          -          -            -          -          -          -            4          2          ** 
                                    -%           -%         -%         -%         -%           -%         -%         -%         -%           4%         5%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                      -            -          -          -          -            -          1          -          -            2          -          ** 
                                    -%           -%         -%         -%         -%           -%         *%         -%         -%           2%         -%         ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                       -            -          -          -          -            -          -          -          -            -          -          ** 
                                    -%           -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         ** 
 
PINTEREST ---- 
social media site/app               -            *          -          *          -            -          *          -          -            3          -          ** 
                                    -%           *%         -%         *%         -%           -%         *%         -%         -%           4%         -%         ** 
 
PLAYSTATION 
NETWORK ---- gaming                 -            -          -          -          -            -          2          -          2            7          2          ** 
                                    -%           -%         -%         -%         -%           -%         1%         -%         2%           8%         5%         ** 
 
REDDIT ---- social 
media site/app                      -            -          2          -          2            -          -          -          -            2          -          ** 
                                    -%           -%         7%         -%         2%           -%         -%         -%         -%           2%         -%         ** 
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Table 250 (continuation) 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                     81          294         25         88         76           91        317         56         96           96         46          ** 
 
Effective sample size              52          181         18         52         53           58        187         38         61           58         26          ** 
 
Total                              72          260         25         76         81           85        260         55         91           81         35          ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                      -            2          -          3          5            *          3          -          *            4         11          ** 
                                    -%           1%         -%         4%         6%           *%         1%         -%         *%           5%        31%         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app              -            -          -          -          -            -          -          -          -            -          -          ** 
                                    -%           -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         ** 
 
SKYPE ---- social 
media site/app                      -            *          -          -          -            -          -          -          -            -          -          ** 
                                    -%           *%         -%         -%         -%           -%         -%         -%         -%           -%         -%         ** 
 
SNAPCHAT ---- 
instant messenger                   1            -          -          -          -            -          2          4          2            9          -          ** 
                                    1%           -%         -%         -%         -%           -%         1%         6%         2%          11%         -%         ** 
 
STEAM ---- gaming                   2            -          -          -          -            2          *          -          *            2          -          ** 
                                    2%           -%         -%         -%         -%           2%         *%         -%         *%           2%         -%         ** 
 
TEAMSPEAK ---- 
instant messenger                   -            -          -          -          -            -          -          -          -            2          -          ** 
                                    -%           -%         -%         -%         -%           -%         -%         -%         -%           2%         -%         ** 
 
TELEGRAM ---- 
instant messenger                   -            2          -          -          -            -          -          -          -            -          -          ** 
                                    -%           1%         -%         -%         -%           -%         -%         -%         -%           -%         -%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                  -            -          2          -          2            -          2          -          -            -          -          ** 
                                    -%           -%         7%         -%         2%           -%         1%         -%         -%           -%         -%         ** 
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Table 250 (continuation) 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                     81          294         25         88         76           91        317         56         96           96         46          ** 
 
Effective sample size              52          181         18         52         53           58        187         38         61           58         26          ** 
 
Total                              72          260         25         76         81           85        260         55         91           81         35          ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app              -            -          2          -          2            -          -          -          -            4          -          ** 
                                    -%           -%         7%         -%         2%           -%         -%         -%         -%           5%         -%         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                  -            -          2          -          -            -          -          -          -            -          -          ** 
                                    -%           -%         7%         -%         -%           -%         -%         -%         -%           -%         -%         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app              -            -          2          -          -            -          -          -          -            -          -          ** 
                                    -%           -%         7%         -%         -%           -%         -%         -%         -%           -%         -%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                  -            *          2          2          -            -          -          -          -            *          -          ** 
                                    -%           *%         7%         2%         -%           -%         -%         -%         -%           *%         -%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app              -            2          2          -          -            -          -          -          -            -          -          ** 
                                    -%           1%         7%         -%         -%           -%         -%         -%         -%           -%         -%         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app              -            -          2          -          -            -          -          -          -            -          -          ** 
                                    -%           -%         7%         -%         -%           -%         -%         -%         -%           -%         -%         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app              2            -          2          -          -            -          -          -          -            -          -          ** 
                                    2%           -%         7%         -%         -%           -%         -%         -%         -%           -%         -%         ** 
 
TIK TOK ---- social 
media site/app                      1            *          2          2          -            -          -          -          -            1          -          ** 
                                    1%           *%         7%         2%         -%           -%         -%         -%         -%           1%         -%         ** 
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Table 250 (continuation) 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                     81          294         25         88         76           91        317         56         96           96         46          ** 
 
Effective sample size              52          181         18         52         53           58        187         38         61           58         26          ** 
 
Total                              72          260         25         76         81           85        260         55         91           81         35          ** 
 
TUMBLR ---- social 
media site/app                      -            -          -          -          -            -          -          -          -            *          -          ** 
                                    -%           -%         -%         -%         -%           -%         -%         -%         -%           *%         -%         ** 
 
TWITCH ---- video 
sharing site/app                    -            -          -          -          -            -          -          -          -            2          -          ** 
                                    -%           -%         -%         -%         -%           -%         -%         -%         -%           3%         -%         ** 
 
TWITTER ---- social 
media site/app                      3            *          -          2          3            2          5          5          -            2          *          ** 
                                    5%           *%         -%         2%         4%           2%         2%         8%         -%           3%         1%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                      -            -          -          *          -            2          -          -          -            5          2          ** 
                                    -%           -%         -%         *%         -%           2%         -%         -%         -%           6%         5%         ** 
 
VIBER ---- 
instant messenger                   -            -          -          -          -            -          -          -          *            -          -          ** 
                                    -%           -%         -%         -%         -%           -%         -%         -%         1%           -%         -%         ** 
 
VIMEO ---- video 
sharing site/app                    -            -          -          -          -            -          2          -          2            -          -          ** 
                                    -%           -%         -%         -%         -%           -%         1%         -%         2%           -%         -%         ** 
 
WHATSAPP ---- 
instant messenger                   3            1          -          4          3            4          5          2          *           13          -          ** 
                                    5%           *%         -%         5%         4%           4%         2%         4%         *%          16%         -%         ** 
 
XBOX LIVE ---- gaming               -            1          -          *          -            -          *          -          -            6          -          ** 
                                    -%           1%         -%         *%         -%           -%         *%         -%         -%           8%         -%         ** 
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Table 250 (continuation) 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                     81          294         25         88         76           91        317         56         96           96         46          ** 
 
Effective sample size              52          181         18         52         53           58        187         38         61           58         26          ** 
 
Total                              72          260         25         76         81           85        260         55         91           81         35          ** 
 
YAHOO ---- search engine            2           12          -          -          *            4          8          -          3            4          *          ** 
                                    3%           5%         -%         -%         *%           4%         3%         -%         3%           5%         1%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app              -            -          -          *          -            -          -          -          -            -          -          ** 
                                    -%           -%         -%         *%         -%           -%         -%         -%         -%           -%         -%         ** 
 
YOUTUBE ---- video 
sharing site/app                   11            3          -          5          1            -          3          -          9           15          *          ** 
                                   16%           1%         -%         6%         1%           -%         1%         -%        10%          19%         *%         ** 
 
Somewhere else 
(write in)                          -           15          4          5          3           10         16          -          6            1          6          ** 
                                    -%           6%        16%         6%         3%          11%         6%         -%         6%           1%        18%         ** 
 
(Dont know / 
 Can't remember)                   11           43         13         20         27           23         39         14         27            6          9          ** 
                                   15%          17%        51%        27%        33%          27%        15%        26%        29%           7%        25%         ** 
 
NET - Video 
Sharing Site or App                11            3          -          5          1            -          5          -          9           19          *          ** 
                                   16%           1%         -%         6%         1%           -%         2%         -%        10%          23%         *%         ** 
 
NET - Search Engine                 9           33          2          8         21            9         38          3         15           25          6          ** 
                                   13%          13%        10%        11%        26%          10%        15%         6%        16%          31%        18%         ** 
 
NET - Social 
Media Site or App                  45           26          6         34         31           34         80         35         18           50          4          ** 
                                   62%          10%        23%        44%        38%          39%        31%        64%        20%          62%        12%         ** 
 
NET - Instant Messenger             8           15          2         10          9            7         16         12          6           28          *          ** 
                                   11%           6%         7%        13%        11%           8%         6%        22%         7%          34%         1%         ** 
 
NET - News Site or App              2            3          2          2          2            -          4          -          -           10          -          ** 
                                    3%           1%         7%         3%         2%           -%         2%         -%         -%          13%         -%         ** 
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Table 250 (continuation) 
<C7> Summary table - site or service used 
Base: Those concerned about, experienced and selected to answer for: 
 
                            Content/ 
                             contact 
                              with 
                             others                       Data use                                  Hacking/security                              Other 
                           ----------   -------------------------------------------   -------------------------------------------   -------------------------------- 
                                 Fake         Spam Government         My     People           My      Scams Private in    Viruses     Spending   Spending   Anything 
                              images/       emails          /   personal     or org     personal    / fraud  formation  / trojans          too        too       else 
                                 fake               agency su data being anisations     informat            being made  / worms /    much time much money 
                              videos,              rveillance  processed collecting          ion                public  spyware /       online    online/ 
                                 e.g.                            without       data        being                 (e.g.  malicious                spending 
                            deep fake                          knowledge   about me      stolen/               photos)   software               money you 
                               videos                          / consent in unclear       hacked                                                  did not 
                                                                           ways for                                                               mean to 
                                                                         commercial 
                                                                            reasons 
                           ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- 
 
Unweighted row                     81          294         25         88         76           91        317         56         96           96         46          ** 
 
Effective sample size              52          181         18         52         53           58        187         38         61           58         26          ** 
 
Total                              72          260         25         76         81           85        260         55         91           81         35          ** 
 
NET - Playing 
games on a site or app              2            1          -          *          -            2          3          -          2           15          2          ** 
                                    2%           1%         -%         *%         -%           2%         1%         -%         2%          19%         5%         ** 
 
NET - Email or 
another site or app                 8          156          2         19         22           18        120          7         27           21         13          ** 
                                   10%          60%         9%        25%        27%          22%        46%        12%        30%          26%        37%         ** 
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Table 251 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          314        393          102        143        134        115        106         74         33          245        249        213          154        227        140        186 
 
Effective sample size           438          191        248           62         88         88         74         67         43         19          150        162        128          104        144         86        105 
 
Total                           639          290        350           89        115        126        112         99         61         37          204        238        197          151        208        114        165 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app               13            6          7            1          3          -          5c         2          2          -            4          5          4            2          5          3          2 
                                  2%           2%         2%           1%         3%         -%         5%         2%         3%         -%           2%         2%         2%           1%         3%         3%         1% 
 
AOL ---- search engine           22           12         10            4          4          2          4          1          5e         3            8          6          8            7          6          2          7 
                                  3%           4%         3%           4%         3%         2%         3%         1%         9%         7%           4%         3%         4%           5%         3%         2%         4% 
 
ASK.COM ---- 
search engine                     9            6          3            2          *          3          1          2          -          -            2          5          2            3          3          -          2 
                                  1%           2%         1%           2%         *%         3%         1%         2%         -%         -%           1%         2%         1%           2%         2%         -%         1% 
 
BBC WEBSITE OR 
APP ---- news site/app           16            8          7            1          2          3          2          4          3          -            3          5          7            7          7          1          1 
                                  2%           3%         2%           1%         2%         3%         2%         4%         6%         -%           1%         2%         4%           4%         4%         1%         1% 
 
BING/MSN ---- 
search engine                    10            8          2            -          *          -          4          2          4++abc     -            *          4          6            *          4          3          2 
                                  2%           3%         1%           -%         *%         -%         4%         2%         7%         -%           *%         2%         3%           *%         2%         3%         1% 
 
BLOG SITE OR APP 
 ---- email/site/app              4            2          2            -          1          -          2          2          -          -            1          2          2            -          2          *          2 
                                  1%           1%         1%           -%         1%         -%         1%         2%         -%         -%           *%         1%         1%           -%         1%         *%         1% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            6            4          2            2          -          2          1          1          -          -            2          3          1            2          4          -          * 
                                  1%           1%         *%           2%         -%         1%         1%         1%         -%         -%           1%         1%         *%           1%         2%         -%         *% 
 
CNN WEBSITE OR 
APP ---- news site/app            3            2          1            2+         *          *          -          -          *          -            2          *          *            *          2          *          - 
                                  *%           1%         *%           2%         *%         *%         -%         -%         *%         -%           1%         *%         *%           *%         1%         *%         -% 
 
DAILY MOTION ---- 
video sharing site/app            4            4          -            -          2          -          2          -          -          -            2          2          -            2          *          2          - 
                                  1%           1%         -%           -%         2%         -%         2%         -%         -%         -%           1%         1%         -%           1%         *%         2%         -% 
 
DISCORD ---- 
instant messenger                 5            3          2            3++        -          2          -          -          -          -            3          2          -            1          2          -          2 
                                  1%           1%         *%           3%         -%         1%         -%         -%         -%         -%           1%         1%         -%           1%         1%         -%         1% 
 
EMAIL                           271          122        149           29         44         49         49         51a        36+Abc     13           73-        98        100+a         63        100         43         66 
                                 42%          42%        43%          32%        39%        39%        44%        52%        59%        35%          36%        41%        51%          41%        48%        37%        40% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          314        393          102        143        134        115        106         74         33          245        249        213          154        227        140        186 
 
Effective sample size           438          191        248           62         88         88         74         67         43         19          150        162        128          104        144         86        105 
 
Total                           639          290        350           89        115        126        112         99         61         37          204        238        197          151        208        114        165 
 
FACEBOOK ---- 
social media site/app           360          145-       215+a         55F        83++dEF    82eF       61F        48f        18--       14          138++C     143C        79--         79        116         64        100 
                                 56%          50%        62%          62%        72%        65%        55%        48%        29%        36%          68%        60%        40%          52%        56%        56%        61% 
 
FACEBOOK MESSENGER 
---- instant messenger           78           26         52           17f        23+f       14         11         10          2          1           40++bC     25         13-          10         28         18a        22 
                                 12%           9%        15%          19%        20%        11%        10%        10%         4%         2%          20%        11%         7%           7%        13%        16%        13% 
 
FACETIME ---- 
social media site/app            32           11         21            4          8         16++DEf     2          1          1          *           12c        18c         2-          10          6          5         10 
                                  5%           4%         6%           4%         7%        12%         2%         1%         2%         1%           6%         7%         1%           7%         3%         5%         6% 
 
GOOGLE ---- 
search engine                   142           64         79           14         25         39+a       23         21         11          9           39         62         41           52++bCd    43         16-        32 
                                 22%          22%        23%          16%        22%        31%        21%        21%        18%        23%          19%        26%        21%          34%        20%        14%        19% 
 
GOOGLE HANGOUTS 
---- instant messenger            2            *          2            -          *          -          2          *          -          -            *          2          *            2          *          -          - 
                                  *%           *%         *%           -%         *%         -%         1%         *%         -%         -%           *%         1%         *%           1%         *%         -%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                6            3          3            *          *          2          -          3+         -          -            1          2          3            3          2          *          * 
                                  1%           1%         1%           *%         *%         2%         -%         3%         -%         -%           *%         1%         2%           2%         1%         *%         *% 
 
IMESSAGE ---- 
instant messenger                 8            3          5            4++        1          2          *          -          -          -            5          3          -            *          6+         *          1 
                                  1%           1%         1%           5%         1%         2%         *%         -%         -%         -%           2%         1%         -%           *%         3%         *%         1% 
 
INSTAGIB.TV ---- 
video sharing site/app            2            2          *            2+         *          -          -          -          -          -            2          -          -            -          2          -          - 
                                  *%           1%         *%           2%         *%         -%         -%         -%         -%         -%           1%         -%         -%           -%         1%         -%         -% 
 
INSTAGRAM ---- 
social media site/app            76           33         44           18+EF      21+EF      18ef       14f         5-         *-         -           39++C      32C         5--         19         27         15         15 
                                 12%          11%        12%          20%        18%        14%        13%         5%         1%         -%          19%        14%         2%          13%        13%        13%         9% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                6            4          2            -          1          -          2          *          -          3            1          2          3            -          2          1          3 
                                  1%           1%         1%           -%         *%         -%         2%         *%         -%         8%           *%         1%         2%           -%         1%         1%         2% 
 
LINE ---- 
instant messenger                 2            -          2            2++        -          -          -          -          -          -            2          -          -            2          -          -          - 
                                  *%           -%         *%           2%         -%         -%         -%         -%         -%         -%           1%         -%         -%           1%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          314        393          102        143        134        115        106         74         33          245        249        213          154        227        140        186 
 
Effective sample size           438          191        248           62         88         88         74         67         43         19          150        162        128          104        144         86        105 
 
Total                           639          290        350           89        115        126        112         99         61         37          204        238        197          151        208        114        165 
 
LINKEDIN ---- 
social media site/app            12           10+b        2-           2          1          4          2          3          -          -            3          6          3            4          4          3          2 
                                  2%           3%         1%           2%         1%         3%         2%         3%         -%         -%           1%         3%         2%           2%         2%         3%         1% 
 
LIVELEAK ---- 
video sharing site/app            *            *          -            -          *          -          -          -          -          -            *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app               11            4          7            *          -          5          -          2          3+bd       -            *          5          5            2          4          2          4 
                                  2%           1%         2%           *%         -%         4%         -%         2%         6%         -%           *%         2%         3%           1%         2%         1%         2% 
 
MIXER ---- video 
sharing site/app                  *            *          -            -          *          -          -          -          -          -            *          -          -            -          *          -          - 
                                  *%           *%         -%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            2          *            *          *          -          -          *          2++        -            *          -          2            -          2          -          - 
                                  *%           1%         *%           *%         *%         -%         -%         *%         3%         -%           *%         -%         1%           -%         1%         -%         -% 
 
NINTENDO ONLINE 
---- gaming                       4            1          3            *          1          2          2          -          -          -            1          3          -            2          2          *          * 
                                  1%           *%         1%           *%         1%         1%         2%         -%         -%         -%           *%         1%         -%           1%         1%         *%         *% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    5            3          2            *          3+         -          2          -          -          -            3          2          -            -          2          -          3 
                                  1%           1%         1%           *%         3%         -%         2%         -%         -%         -%           2%         1%         -%           -%         1%         -%         2% 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     1            *          *            *          *          -          -          -          -          -            1          -          -            *          *          -          - 
                                  *%           *%         *%           1%         *%         -%         -%         -%         -%         -%           *%         -%         -%           *%         *%         -%         -% 
 
PINTEREST ---- 
social media site/app             8            6          2            2          *          4          -          *          2          -            2          4          2            2          2          2          2 
                                  1%           2%         1%           2%         *%         3%         -%         *%         3%         -%           1%         1%         1%           1%         1%         2%         1% 
 
PLAYSTATION 
NETWORK ---- gaming              20           11          9            4          2          9+         4          2          -          -            6         12c         2            2          7          2          9 
                                  3%           4%         3%           4%         2%         7%         3%         2%         -%         -%           3%         5%         1%           1%         3%         1%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          314        393          102        143        134        115        106         74         33          245        249        213          154        227        140        186 
 
Effective sample size           438          191        248           62         88         88         74         67         43         19          150        162        128          104        144         86        105 
 
Total                           639          290        350           89        115        126        112         99         61         37          204        238        197          151        208        114        165 
 
REDDIT ---- social 
media site/app                   10            7          3            5++ce      3          *          1          -          -          -            9++bc      2          -            1          7+         -          2 
                                  2%           2%         1%           6%         3%         *%         1%         -%         -%         -%           4%         1%         -%           1%         3%         -%         1% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   23            9         15            3          4          8          4          4          -          -            7         12          4            4         13+c        1          5 
                                  4%           3%         4%           3%         3%         6%         4%         4%         -%         -%           3%         5%         2%           3%         6%         1%         3% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            -          2            -          -          *          -          -          2++        -            -          *          2            2          -          *          - 
                                  *%           -%         1%           -%         -%         *%         -%         -%         3%         -%           -%         *%         1%           1%         -%         *%         -% 
 
SKYPE ---- social 
media site/app                    6            4          2            2          *          -          2          1          -          -            2          2          1            -          3          2          - 
                                  1%           1%         1%           2%         *%         -%         2%         1%         -%         -%           1%         1%         1%           -%         2%         2%         -% 
 
SNAPCHAT ---- 
instant messenger                44           18         26           17++BcEF    7e         9e        11Ef        --         -          -           24++C      20C         ---         16         13          4         11 
                                  7%           6%         7%          20%         6%         7%        10%         -%         -%         -%          12%         8%         -%          11%         6%         3%         7% 
 
STEAM ---- gaming                 8            6          2            6++cde     2          *          -          -          -          -            8++bc      *          -            -          4          *          4 
                                  1%           2%         1%           7%         2%         *%         -%         -%         -%         -%           4%         *%         -%           -%         2%         *%         2% 
 
TEAMSPEAK ---- 
instant messenger                 4            4          -            4++        *          -          -          -          -          -            4+         -          -            -          4+         -          - 
                                  1%           1%         -%           4%         *%         -%         -%         -%         -%         -%           2%         -%         -%           -%         2%         -%         -% 
 
TELEGRAM ---- 
instant messenger                 4            2          2            *          *          2          -          -          2          -            1          2          2            2          2          -          * 
                                  1%           1%         1%           *%         *%         1%         -%         -%         3%         -%           *%         1%         1%           1%         1%         -%         *% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app               12            6          6            2          2          2          *          2          2          2            4          2          6            5          2          2          2 
                                  2%           2%         2%           2%         2%         1%         *%         2%         3%         6%           2%         1%         3%           4%         1%         2%         1% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            9            2          7            -          4          3          -          2          -          1            4          3          2            2          6          -          2 
                                  1%           1%         2%           -%         3%         3%         -%         2%         -%         1%           2%         1%         1%           1%         3%         -%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          314        393          102        143        134        115        106         74         33          245        249        213          154        227        140        186 
 
Effective sample size           438          191        248           62         88         88         74         67         43         19          150        162        128          104        144         86        105 
 
Total                           639          290        350           89        115        126        112         99         61         37          204        238        197          151        208        114        165 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                5            2          3            -          2          3+         -          -          -          -            2          3          -            -          3          -          2 
                                  1%           1%         1%           -%         2%         3%         -%         -%         -%         -%           1%         1%         -%           -%         2%         -%         1% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            5            2          4            -          2          2          -          -          2          -            2          2          2            2          2          -          2 
                                  1%           1%         1%           -%         2%         1%         -%         -%         3%         -%           1%         1%         1%           1%         1%         -%         1% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                8            2          5            *          4          2          2          *          -          -            4          4          *            2          3          2          2 
                                  1%           1%         2%           *%         3%         1%         2%         *%         -%         -%           2%         1%         *%           1%         1%         1%         1% 
 
THE SUN WEBSITE OR 
APP ---- news site/app           11            6          5            -          4          3          -          2          2          -            4          3          4            7++c       2          -          2 
                                  2%           2%         2%           -%         3%         3%         -%         2%         3%         -%           2%         1%         2%           5%         1%         -%         1% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            4            2          2            -          2          2          -          -          -          -            2          2          -            -          2          -          2 
                                  1%           1%         1%           -%         2%         1%         -%         -%         -%         -%           1%         1%         -%           -%         1%         -%         1% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            5            2          4            -          4++        -          2          -          -          -            4          2          -            2          *          -          3 
                                  1%           1%         1%           -%         3%         -%         2%         -%         -%         -%           2%         1%         -%           1%         *%         -%         2% 
 
TIK TOK ---- social 
media site/app                   17            8          8            5          4          3          5          -          -          -            8c         8c         --           2          3          1         10++ 
                                  3%           3%         2%           5%         3%         3%         5%         -%         -%         -%           4%         4%         -%           2%         2%         1%         6% 
 
TUMBLR ---- social 
media site/app                    6            2          4            5++cd      2          -          -          -          -          -            6++bc      -          -            1          2          -          3 
                                  1%           1%         1%           5%         1%         -%         -%         -%         -%         -%           3%         -%         -%           1%         1%         -%         2% 
 
TWITCH ---- video 
sharing site/app                  8            4          3            4++        *          2          2          -          -          -            4          3          -            2          4          -          2 
                                  1%           2%         1%           5%         *%         1%         1%         -%         -%         -%           2%         1%         -%           1%         2%         -%         1% 
 
TWITTER ---- social 
media site/app                   46           19         27            7          7         17+f        9          6          -          1           14         25+c        7-          23++BD     11          9          4- 
                                  7%           7%         8%           8%         6%        13%         8%         6%         -%         1%           7%        11%         3%          15%         5%         7%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          314        393          102        143        134        115        106         74         33          245        249        213          154        227        140        186 
 
Effective sample size           438          191        248           62         88         88         74         67         43         19          150        162        128          104        144         86        105 
 
Total                           639          290        350           89        115        126        112         99         61         37          204        238        197          151        208        114        165 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                   10            4          6            *          2          2          2          -          3+e        -            3          4          3            4          2          *          4 
                                  2%           1%         2%           1%         2%         2%         2%         -%         6%         -%           1%         2%         2%           3%         1%         *%         2% 
 
VIBER ---- 
instant messenger                 6            3          2            4++        -          2          -          -          -          -            4          2          -            -          2          -          4+ 
                                  1%           1%         1%           4%         -%         2%         -%         -%         -%         -%           2%         1%         -%           -%         1%         -%         2% 
 
VIMEO ---- video 
sharing site/app                  3            3          -            -          2          -          -          -          2+         -            2          -          2            2          -          -          2 
                                  1%           1%         -%           -%         1%         -%         -%         -%         3%         -%           1%         -%         1%           1%         -%         -%         1% 
 
WHATSAPP ---- 
instant messenger                68           35         32           12         12         19f        12         12          2          -           24         30         13           25+        19         11         13 
                                 11%          12%         9%          14%        10%        15%        10%        12%         3%         -%          12%        13%         7%          16%         9%        10%         8% 
 
XBOX LIVE ---- gaming            11            8          3            2          2          7++de      -          -          -          -            4          7          -            *          5          2          4 
                                  2%           3%         1%           3%         2%         5%         -%         -%         -%         -%           2%         3%         -%           *%         2%         2%         2% 
 
YAHOO ---- search engine         43           27+b       16-           5         10         11          7          6          4          1           15         18         10           18+b        9          8          8 
                                  7%           9%         5%           5%         9%         8%         7%         6%         6%         2%           7%         8%         5%          12%         4%         7%         5% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            7            6          2            -          -          2          3          *          2          -            -          5          2            2          3          -          2 
                                  1%           2%         *%           -%         -%         1%         3%         *%         3%         -%           -%         2%         1%           1%         2%         -%         1% 
 
YOUTUBE ---- video 
sharing site/app                 90           48         42           18         14         24         17          9          5          3           32         41c        17-          31+c       24          9         25 
                                 14%          17%        12%          20%        13%        19%        15%         9%         8%         7%          16%        17%         9%          21%        12%         8%        15% 
 
Somewhere else 
(write in)                       62           34         28            8          6          5         11         14c        10bc        8           14         16         31++ab       21b        12         11         18 
                                 10%          12%         8%           9%         5%         4%        10%        14%        16%        21%           7%         7%        16%          14%         6%         9%        11% 
 
NET - Video 
Sharing Site or App              95           53         42           20e        18         24         17          9          5          3           37c        41c        17-          33+C       26          9-        27 
                                 15%          18%        12%          22%        15%        19%        15%         9%         8%         7%          18%        17%         9%          22%        13%         8%        16% 
 
NET - Search Engine             172           79         93           18         29         43         28         27         17         11           47         71         55           57++bcd    51         26         38 
                                 27%          27%        27%          20%        25%        34%        25%        27%        27%        31%          23%        30%        28%          37%        24%        23%        23% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          314        393          102        143        134        115        106         74         33          245        249        213          154        227        140        186 
 
Effective sample size           438          191        248           62         88         88         74         67         43         19          150        162        128          104        144         86        105 
 
Total                           639          290        350           89        115        126        112         99         61         37          204        238        197          151        208        114        165 
 
NET - Social 
Media Site or App               416          173-       243+a         71++EF     87+EF     100++dEF    73F        51-f       19--       15          158++C     173++C      85--        102        124         75        116 
                                 65%          60%        69%          80%        75%        80%        65%        51%        32%        39%          77%        73%        43%          67%        59%        65%        70% 
 
NET - Instant Messenger         158           62         96           41++bcDEF  34F        35f        23         18          6-         1           75++bC     58C        25--         45         50         26         37 
                                 25%          21%        27%          45%        30%        28%        21%        18%         9%         2%          37%        25%        13%          29%        24%        23%        22% 
 
NET - News Site or App           66           37         29            6         12         15         10         14          4          6           17         25         23           23         17         10         16 
                                 10%          13%         8%           6%        10%        12%         9%        14%         6%        15%           8%        11%        12%          15%         8%         8%        10% 
 
NET - Playing 
games on a site or app           36           21         14           10+ef       6         14++ef      4          2          -          -           16C        18C         2--          2-        14          4         15+a 
                                  6%           7%         4%          11%         5%        11%         3%         2%         -%         -%           8%         8%         1%           1%         7%         4%         9% 
 
NET - Email or 
another site or app             285          129        156           29-        50         51         49         55+A       38+Abc     13           79        100        106+a         66        105         43         71 
                                 45%          44%        45%          33%        43%        41%        44%        56%        62%        35%          39%        42%        53%          44%        50%        38%        43% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  707          381        326           89        120        116        252        449          635         69 
 
Effective sample size           438          248        190           55         74         71        158        275          377         60 
 
Total                           639          360        280           75        103         99        219        411          535        101 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app               13            7          6            -          -          *          *-        12+d         10          2 
                                  2%           2%         2%           -%         -%         *%         *%         3%           2%         2% 
 
AOL ---- search engine           22           13          9            -          1          2          2-        20+d         19          3 
                                  3%           4%         3%           -%         1%         2%         1%         5%           4%         3% 
 
ASK.COM ---- 
search engine                     9            7          2            -          2          2          3          5            9          - 
                                  1%           2%         1%           -%         1%         2%         1%         1%           2%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app           16           14+b        2-           *          -          2          3         13           14          2 
                                  2%           4%         1%           *%         -%         2%         1%         3%           3%         2% 
 
BING/MSN ---- 
search engine                    10            5          6            -          -          *          *         10            9          2 
                                  2%           1%         2%           -%         -%         *%         *%         2%           2%         2% 
 
BLOG SITE OR APP 
 ---- email/site/app              4            2          3            -          *          *          1          4            2          3 
                                  1%           *%         1%           -%         *%         *%         *%         1%           *%         3% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            6            5          *            -          -          -          -          6            4          2 
                                  1%           1%         *%           -%         -%         -%         -%         1%           1%         2% 
 
CNN WEBSITE OR 
APP ---- news site/app            3            3          *            *          *          -          *          2            3          - 
                                  *%           1%         *%           *%         *%         -%         *%         1%           1%         -% 
 
DAILY MOTION ---- 
video sharing site/app            4            2          2            -          -          -          -          4            2          2 
                                  1%           1%         1%           -%         -%         -%         -%         1%           *%         2% 
 
DISCORD ---- 
instant messenger                 5            3          2            1          1          2          3          2            5          - 
                                  1%           1%         1%           2%         1%         2%         1%         *%           1%         -% 
 
EMAIL                           271          163        108           29         44         44         94        176          241+B       27-- 
                                 42%          45%        39%          39%        43%        44%        43%        43%          45%        26% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  707          381        326           89        120        116        252        449          635         69 
 
Effective sample size           438          248        190           55         74         71        158        275          377         60 
 
Total                           639          360        280           75        103         99        219        411          535        101 
 
FACEBOOK ---- 
social media site/app           360          195        165           52+e       70+E       65e       147++E     207--        300         60 
                                 56%          54%        59%          69%        68%        65%        67%        50%          56%        59% 
 
FACEBOOK MESSENGER 
---- instant messenger           78           38         40           17++E      11         15         38+e       40-          72          6 
                                 12%          11%        14%          23%        11%        15%        17%        10%          13%         6% 
 
FACETIME ---- 
social media site/app            32           16         16            6          8          4         16         16           26          6 
                                  5%           5%         6%           8%         7%         4%         7%         4%           5%         6% 
 
GOOGLE ---- 
search engine                   142           95+b       47-          14         30         16         51         91          114         25 
                                 22%          26%        17%          19%        29%        16%        23%        22%          21%        25% 
 
GOOGLE HANGOUTS 
---- instant messenger            2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         *%           *%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                6            5          1            2          *          *          2          4            6          - 
                                  1%           1%         *%           2%         *%         *%         1%         1%           1%         -% 
 
IMESSAGE ---- 
instant messenger                 8            6          2            *          -          4+         4          4            8          - 
                                  1%           2%         1%           *%         -%         4%         2%         1%           1%         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           *%         -% 
 
INSTAGRAM ---- 
social media site/app            76           46         30           12         10         11         27         46           62         14 
                                 12%          13%        11%          16%        10%        11%        12%        11%          12%        14% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                6            2          4            *          *          1          1          5            6          - 
                                  1%           1%         1%           *%         *%         1%         1%         1%           1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  707          381        326           89        120        116        252        449          635         69 
 
Effective sample size           438          248        190           55         74         71        158        275          377         60 
 
Total                           639          360        280           75        103         99        219        411          535        101 
 
LINE ---- 
instant messenger                 2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
LINKEDIN ---- 
social media site/app            12            7          5            2          2          2          4          8           12          - 
                                  2%           2%         2%           2%         2%         2%         2%         2%           2%         -% 
 
LIVELEAK ---- 
video sharing site/app            *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app               11            5          5            2          5++e       2          7          4            9          2 
                                  2%           1%         2%           2%         5%         2%         3%         1%           2%         2% 
 
MIXER ---- video 
sharing site/app                  *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           *%         -% 
 
NINTENDO ONLINE 
---- gaming                       4            4          *            *          *          4++E       4+e        *-           4          - 
                                  1%           1%         *%           *%         *%         4%         2%         *%           1%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    5            2          3            1          *          *          1          5            5          * 
                                  1%           1%         1%           1%         *%         *%         *%         1%           1%         *% 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     1            1          -            -          -          *          *          *            1          - 
                                  *%           *%         -%           -%         -%         1%         *%         *%           *%         -% 
 
PINTEREST ---- 
social media site/app             8            4          4            2          2          2          4          4            8          - 
                                  1%           1%         1%           2%         2%         2%         2%         1%           1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  707          381        326           89        120        116        252        449          635         69 
 
Effective sample size           438          248        190           55         74         71        158        275          377         60 
 
Total                           639          360        280           75        103         99        219        411          535        101 
 
PLAYSTATION 
NETWORK ---- gaming              20            9         11            4          6e         9++E      13+E        6--         20          - 
                                  3%           3%         4%           5%         5%         9%         6%         1%           4%         -% 
 
REDDIT ---- social 
media site/app                   10            8          2            -          *          1          2          9            9          1 
                                  2%           2%         1%           -%         *%         1%         1%         2%           2%         1% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   23           17          6            2          3         10++E      12         11           21          2 
                                  4%           5%         2%           3%         2%        10%         6%         3%           4%         2% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            2          *            -          -          -          -          2            2          - 
                                  *%           *%         *%           -%         -%         -%         -%         1%           *%         -% 
 
SKYPE ---- social 
media site/app                    6            3          2            -          -          -          -          6            6          - 
                                  1%           1%         1%           -%         -%         -%         -%         1%           1%         -% 
 
SNAPCHAT ---- 
instant messenger                44           29         15            4         10          7         16         28           30-        14+a 
                                  7%           8%         5%           5%        10%         7%         7%         7%           6%        14% 
 
STEAM ---- gaming                 8            4          4            -          -          -          -          8            8          - 
                                  1%           1%         1%           -%         -%         -%         -%         2%           2%         -% 
 
TEAMSPEAK ---- 
instant messenger                 4            4          -            -          -          -          -          4            4          - 
                                  1%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
TELEGRAM ---- 
instant messenger                 4            4          *            *          -          -          *          4            4          - 
                                  1%           1%         *%           *%         -%         -%         *%         1%           1%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app               12            8          4            2          -          -          2         10            8          3 
                                  2%           2%         1%           2%         -%         -%         1%         2%           2%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  707          381        326           89        120        116        252        449          635         69 
 
Effective sample size           438          248        190           55         74         71        158        275          377         60 
 
Total                           639          360        280           75        103         99        219        411          535        101 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            9            8          2            *          -          2          2          7            7          2 
                                  1%           2%         1%           1%         -%         2%         1%         2%           1%         2% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                5            3          2            *          -          2          2          3            5          - 
                                  1%           1%         1%           *%         -%         2%         1%         1%           1%         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            5            4          2            *          -          -          *          5            5          - 
                                  1%           1%         1%           *%         -%         -%         *%         1%           1%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                8            4          3            *          -          2          2          6            6          2 
                                  1%           1%         1%           *%         -%         2%         1%         1%           1%         2% 
 
THE SUN WEBSITE OR 
APP ---- news site/app           11            9          2            2          -          2          4          7            9          2 
                                  2%           3%         1%           3%         -%         2%         2%         2%           2%         2% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            4            2          2            *          -          -          *          3            4          - 
                                  1%           1%         1%           *%         -%         -%         *%         1%           1%         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            5            2          3            2          -          2          4          2            5          - 
                                  1%           1%         1%           3%         -%         2%         2%         *%           1%         -% 
 
TIK TOK ---- social 
media site/app                   17            6         11            2          3          7+E        9          6-          17          - 
                                  3%           2%         4%           3%         3%         7%         4%         1%           3%         -% 
 
TUMBLR ---- social 
media site/app                    6            4          3            -          -          *          *          6            6          - 
                                  1%           1%         1%           -%         -%         *%         *%         1%           1%         -% 
 
TWITCH ---- video 
sharing site/app                  8            5          2            -          -          2          2          4            8          - 
                                  1%           1%         1%           -%         -%         2%         1%         1%           1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  707          381        326           89        120        116        252        449          635         69 
 
Effective sample size           438          248        190           55         74         71        158        275          377         60 
 
Total                           639          360        280           75        103         99        219        411          535        101 
 
TWITTER ---- social 
media site/app                   46           34         13            5          9          9         21         25           36          9 
                                  7%           9%         5%           6%         9%         9%        10%         6%           7%         9% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                   10            6          4            2          4          2          6          4            8          2 
                                  2%           2%         1%           3%         4%         2%         3%         1%           1%         2% 
 
VIBER ---- 
instant messenger                 6            2          4            -          *          2          2          4            4          2 
                                  1%           *%         1%           -%         *%         2%         1%         1%           1%         2% 
 
VIMEO ---- video 
sharing site/app                  3            2          2            2          -          -          2          2            3          - 
                                  1%           *%         1%           2%         -%         -%         1%         *%           1%         -% 
 
WHATSAPP ---- 
instant messenger                68           44         24            6         20+E       14         33+e       35           49-        19+a 
                                 11%          12%         9%           7%        19%        15%        15%         9%           9%        18% 
 
XBOX LIVE ---- gaming            11            5          6            -          4e         9++aE      9++E       2--         11          - 
                                  2%           1%         2%           -%         3%         9%         4%         *%           2%         -% 
 
YAHOO ---- search engine         43           26         17            *-        11a        10a        19a        24           25--       18++A 
                                  7%           7%         6%           *%        11%        10%         9%         6%           5%        18% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            7            5          2            -          -          2          2          5            7          - 
                                  1%           2%         1%           -%         -%         2%         1%         1%           1%         -% 
 
YOUTUBE ---- video 
sharing site/app                 90           55         34           10         19         21e        36         50           72         16 
                                 14%          15%        12%          13%        19%        21%        17%        12%          13%        16% 
 
Somewhere else 
(write in)                       62           33         28            3          6          8         12-        50+d         54          6 
                                 10%           9%        10%           4%         6%         8%         6%        12%          10%         6% 
 
NET - Video 
Sharing Site or App              95           59         36           11         19         21         38         54           75         18 
                                 15%          16%        13%          15%        19%        21%        17%        13%          14%        18% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  707          381        326           89        120        116        252        449          635         69 
 
Effective sample size           438          248        190           55         74         71        158        275          377         60 
 
Total                           639          360        280           75        103         99        219        411          535        101 
 
NET - Search Engine             172          107         65           14         34         24         59        113          134         35 
                                 27%          30%        23%          19%        33%        24%        27%        27%          25%        34% 
 
NET - Social 
Media Site or App               416          225        190           63++E      83++E      74e       170++E     238--        344         70 
                                 65%          63%        68%          83%        80%        74%        78%        58%          64%        70% 
 
NET - Instant Messenger         158           94         63           23         36+e       27         70+e       88-         127         31 
                                 25%          26%        23%          31%        35%        27%        32%        21%          24%        31% 
 
NET - News Site or App           66           40         26            6          6          9         19         46           54         10 
                                 10%          11%         9%           7%         6%         9%         9%        11%          10%        10% 
 
NET - Playing 
games on a site or app           36           16         20            4          9e        16++E      21+E       13--         36+b        -- 
                                  6%           4%         7%           5%         9%        16%         9%         3%           7%         -% 
 
NET - Email or 
another site or app             285          171        114           31         47         47         99        185          252+B       29-- 
                                 45%          48%        41%          41%        46%        47%        45%        45%          47%        29% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707            **        34          **        42         30         32         48         37         47        113        172        117          588        119         74         45 
 
Effective sample size           438            **        33          **        42         29         31         48         36         47        112        164        116          373         65         44         21 
 
Total                           639            **        60          **        72         43         58         81         66         82         20         50         54          552         87         59         28 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app               13            **         2          **         5+         -          -          -          4          -          *l         1          -            8          5          4+a        * 
                                  2%           **         3%         **         7%         -%         -%         -%         6%         -%         2%         1%         -%           2%         5%         7%         1% 
 
AOL ---- search engine           22            **         -          **         3          2          3          -          5          4          1bGl       1          *           15-         7+a        7++A       - 
                                  3%           **         -%         **         5%         4%         6%         -%         7%         4%         4%         3%         1%           3%         8%        13%         -% 
 
ASK.COM ---- 
search engine                     9            **         -          **         2          2          2          -          -          2          -          1          -            7          2          2          - 
                                  1%           **         -%         **         2%         4%         3%         -%         -%         2%         -%         1%         -%           1%         2%         3%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app           16            **         2          **         2          -          3          5          -          -          *          2          1           12          4          4          * 
                                  2%           **         3%         **         3%         -%         6%         6%         -%         -%         1%         4%         2%           2%         5%         6%         1% 
 
BING/MSN ---- 
search engine                    10            **         2          **         2          2          4+         -          -          -          *          *          *            6-         4+a        2          2 
                                  2%           **         3%         **         3%         4%         7%         -%         -%         -%         1%         1%         1%           1%         5%         3%         8% 
 
BLOG SITE OR APP 
 ---- email/site/app              4            **         -          **         -          -          2+         -          -          -          *          *          *            4          -          -          - 
                                  1%           **         -%         **         -%         -%         4%         -%         -%         -%         1%         1%         1%           1%         -%         -%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            6            **         -          **         2          -          -          -          -          2          *          *          *            6          -          -          - 
                                  1%           **         -%         **         2%         -%         -%         -%         -%         2%         1%         1%         1%           1%         -%         -%         -% 
 
CNN WEBSITE OR 
APP ---- news site/app            3            **         -          **         2+         -          -          -          -          -          1++bfGhIKL *          -            2          1          -          1 
                                  *%           **         -%         **         2%         -%         -%         -%         -%         -%         4%         *%         -%           *%         1%         -%         2% 
 
DAILY MOTION ---- 
video sharing site/app            4            **         2+         **         -          -          2          -          -          -          -          *          -            2          2          2+         - 
                                  1%           **         3%         **         -%         -%         3%         -%         -%         -%         -%         *%         -%           *%         2%         3%         -% 
 
DISCORD ---- 
instant messenger                 5            **         -          **         -          3          -          -          2          -          -          -          -            3          1          1          - 
                                  1%           **         -%         **         -%         7%         -%         -%         3%         -%         -%         -%         -%           1%         2%         2%         -% 
 
EMAIL                           271            **        35+fhIl     **        30i        24         17         48+fhIL    22         17--       12++FHIL   31++dFHIL  19          229         42         29         13 
                                 42%           **        58%         **        42%        55%        30%        59%        33%        21%        59%        62%        34%          41%        48%        50%        45% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707            **        34          **        42         30         32         48         37         47        113        172        117          588        119         74         45 
 
Effective sample size           438            **        33          **        42         29         31         48         36         47        112        164        116          373         65         44         21 
 
Total                           639            **        60          **        72         43         58         81         66         82         20         50         54          552         87         59         28 
 
FACEBOOK ---- 
social media site/app           360            **        40          **        42         15         36         44         41         40         10         32j        29          309         51         34         17 
                                 56%           **        66%         **        58%        35%        61%        54%        61%        49%        51%        64%        53%          56%        58%        57%        59% 
 
FACEBOOK MESSENGER 
---- instant messenger           78            **         5          **        15I         3          5          7         10i         2-         2i         7I        16++BFGIJK   62         16         11          4 
                                 12%           **         8%         **        21%         6%         9%         8%        16%         2%        11%        15%        30%          11%        18%        19%        15% 
 
FACETIME ---- 
social media site/app            32            **         2          **         2          2          3          3          2          6          1          6++dhjL    1           23          9          6          3 
                                  5%           **         3%         **         2%         4%         6%         4%         2%         7%         4%        12%         3%           4%        10%        10%         9% 
 
GOOGLE ---- 
search engine                   142            **        13          **        17          7         21+jk      20         13         25j         3          8         12          103--       39++A      28++A      11 
                                 22%           **        21%         **        23%        17%        36%        25%        20%        31%        14%        17%        22%          19%        45%        48%        38% 
 
GOOGLE HANGOUTS 
---- instant messenger            2            **         -          **         -          -          -          2+         -          -          -          *          -            *-         2+a        2++A       - 
                                  *%           **         -%         **         -%         -%         -%         2%         -%         -%         -%         1%         -%           *%         2%         3%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                6            **         -          **         3++        -          -          2          -          -          -          1          -            6          -          -          - 
                                  1%           **         -%         **         5%         -%         -%         2%         -%         -%         -%         2%         -%           1%         -%         -%         -% 
 
IMESSAGE ---- 
instant messenger                 8            **         2          **         3+         -          -          -          -          -          *          1          1            7          1          1          - 
                                  1%           **         3%         **         5%         -%         -%         -%         -%         -%         1%         2%         3%           1%         1%         2%         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            2            **         -          **         2+         -          -          -          -          -          *          *          -            2          -          -          - 
                                  *%           **         -%         **         2%         -%         -%         -%         -%         -%         1%         *%         -%           *%         -%         -%         -% 
 
INSTAGRAM ---- 
social media site/app            76            **         3          **         9          5         12          5         12          8          2         10++bGjL    4           61         15         12          3 
                                 12%           **         5%         **        13%        11%        20%         6%        19%         9%        10%        19%         7%          11%        17%        21%         9% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                6            **         -          **         -          2          -          -          -          -          -          1          2++          6          *          -          * 
                                  1%           **         -%         **         -%         5%         -%         -%         -%         -%         -%         1%         4%           1%         1%         -%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707            **        34          **        42         30         32         48         37         47        113        172        117          588        119         74         45 
 
Effective sample size           438            **        33          **        42         29         31         48         36         47        112        164        116          373         65         44         21 
 
Total                           639            **        60          **        72         43         58         81         66         82         20         50         54          552         87         59         28 
 
LINE ---- 
instant messenger                 2            **         -          **         -          -          -          -          -          2+         -          -          -            2          -          -          - 
                                  *%           **         -%         **         -%         -%         -%         -%         -%         2%         -%         -%         -%           *%         -%         -%         -% 
 
LINKEDIN ---- 
social media site/app            12            **         2          **         2          1          -          4          2          -          -          1          *           10          2          2          - 
                                  2%           **         3%         **         2%         3%         -%         4%         3%         -%         -%         3%         1%           2%         2%         3%         -% 
 
LIVELEAK ---- 
video sharing site/app            *            **         -          **         -          -          -          -          -          -          -          *+         -            *          -          -          - 
                                  *%           **         -%         **         -%         -%         -%         -%         -%         -%         -%         *%         -%           *%         -%         -%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app               11            **         2          **         2          -          4+         2          2          -          *          -          -            7          4          2          2 
                                  2%           **         3%         **         3%         -%         6%         2%         2%         -%         1%         -%         -%           1%         4%         3%         7% 
 
MIXER ---- video 
sharing site/app                  *            **         -          **         -          -          -          -          -          -          -          *+         -            *          -          -          - 
                                  *%           **         -%         **         -%         -%         -%         -%         -%         -%         -%         *%         -%           *%         -%         -%         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            **         -          **         2+         -          -          -          -          -          *          *          -            1-         2+a        2++A       - 
                                  *%           **         -%         **         3%         -%         -%         -%         -%         -%         1%         1%         -%           *%         2%         3%         -% 
 
NINTENDO ONLINE 
---- gaming                       4            **         -          **         -          -          2          2          -          -          *          1          -            4          -          -          - 
                                  1%           **         -%         **         -%         -%         3%         2%         -%         -%         2%         1%         -%           1%         -%         -%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    5            **         -          **         4++        -          -          -          -          -          *gi        *          1            5          -          -          - 
                                  1%           **         -%         **         5%         -%         -%         -%         -%         -%         2%         1%         2%           1%         -%         -%         -% 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     1            **         -          **         -          -          -          -          -          -          *+         -          *++          *          *          *          - 
                                  *%           **         -%         **         -%         -%         -%         -%         -%         -%         1%         -%         1%           *%         1%         1%         -% 
 
PINTEREST ---- 
social media site/app             8            **         -          **         2          2          -          -          3+         -          *          1          -            6          2          2          - 
                                  1%           **         -%         **         2%         4%         -%         -%         5%         -%         1%         1%         -%           1%         2%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707            **        34          **        42         30         32         48         37         47        113        172        117          588        119         74         45 
 
Effective sample size           438            **        33          **        42         29         31         48         36         47        112        164        116          373         65         44         21 
 
Total                           639            **        60          **        72         43         58         81         66         82         20         50         54          552         87         59         28 
 
PLAYSTATION 
NETWORK ---- gaming              20            **         2          **         4          3          2          2          3          -          -          *          1           20          *          *          - 
                                  3%           **         3%         **         5%         8%         3%         2%         5%         -%         -%         *%         2%           4%         1%         1%         -% 
 
REDDIT ---- social 
media site/app                   10            **         -          **         3          -          -          2          4          -          *          -          -            9          2          2          - 
                                  2%           **         -%         **         5%         -%         -%         2%         5%         -%         2%         -%         -%           2%         2%         3%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   23            **         2          **         5l         2          3          3          3          -          2+IL       3iL        --          22          1          1          * 
                                  4%           **         3%         **         7%         4%         6%         4%         5%         -%         9%         6%         -%           4%         2%         2%         1% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            **         -          **         -          -          2++        -          -          -          -          *          -            2          -          -          - 
                                  *%           **         -%         **         -%         -%         3%         -%         -%         -%         -%         1%         -%           *%         -%         -%         -% 
 
SKYPE ---- social 
media site/app                    6            **         2          **         2          1          -          -          -          -          -          *          *            5          *          *          - 
                                  1%           **         3%         **         2%         3%         -%         -%         -%         -%         -%         *%         1%           1%         1%         1%         -% 
 
SNAPCHAT ---- 
instant messenger                44            **         2          **         1          2          5          3          2         19++bDGHjKL 1          3          2           37          7          6          1 
                                  7%           **         3%         **         2%         4%         8%         4%         3%        23%         6%         7%         4%           7%         8%        11%         3% 
 
STEAM ---- gaming                 8            **         -          **         4+         -          -          2          2          -          *il        *          -            8          -          -          - 
                                  1%           **         -%         **         5%         -%         -%         2%         3%         -%         2%         1%         -%           1%         -%         -%         -% 
 
TEAMSPEAK ---- 
instant messenger                 4            **         -          **         2          -          -          -          2          -          -          *          -            4          -          -          - 
                                  1%           **         -%         **         2%         -%         -%         -%         3%         -%         -%         *%         -%           1%         -%         -%         -% 
 
TELEGRAM ---- 
instant messenger                 4            **         2          **         2          -          -          -          -          -          -          1          -            2          2          2          - 
                                  1%           **         3%         **         2%         -%         -%         -%         -%         -%         -%         2%         -%           *%         2%         3%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app               12            **         -          **         3          -          3          2          -          -          *          *          *            9          2          2          - 
                                  2%           **         -%         **         5%         -%         6%         2%         -%         -%         1%         1%         1%           2%         2%         4%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707            **        34          **        42         30         32         48         37         47        113        172        117          588        119         74         45 
 
Effective sample size           438            **        33          **        42         29         31         48         36         47        112        164        116          373         65         44         21 
 
Total                           639            **        60          **        72         43         58         81         66         82         20         50         54          552         87         59         28 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            9            **         2          **         -          -          3+         3          -          -          -          *          1            7          2          2          1 
                                  1%           **         3%         **         -%         -%         6%         4%         -%         -%         -%         1%         1%           1%         3%         3%         2% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                5            **         2          **         -          -          -          3++        -          -          -          *          -            3          2          2          - 
                                  1%           **         3%         **         -%         -%         -%         4%         -%         -%         -%         *%         -%           1%         2%         3%         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            5            **         2          **         -          -          2          2          -          -          -          *          -            4          2          2          - 
                                  1%           **         3%         **         -%         -%         3%         2%         -%         -%         -%         *%         -%           1%         2%         3%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                8            **         2          **         2          -          2          2          -          -          *          1          *            6          2          2          - 
                                  1%           **         3%         **         2%         -%         3%         2%         -%         -%         2%         1%         1%           1%         2%         3%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app           11            **         -          **         2          -          3          3          2          -          -          *          *            7          4          3+a        * 
                                  2%           **         -%         **         2%         -%         6%         4%         3%         -%         -%         1%         1%           1%         4%         6%         1% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            4            **         2          **         -          -          -          2          -          -          -          *          -            2          2          2+a        - 
                                  1%           **         3%         **         -%         -%         -%         2%         -%         -%         -%         *%         -%           *%         2%         3%         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            5            **         -          **         2          -          2          2          -          -          -          *          -            4          2          2          - 
                                  1%           **         -%         **         2%         -%         3%         2%         -%         -%         -%         *%         -%           1%         2%         3%         -% 
 
TIK TOK ---- social 
media site/app                   17            **         -          **         4          2          2          2          2          -          *i         2i         *           11-         6+a        4          2 
                                  3%           **         -%         **         5%         4%         4%         2%         2%         -%         2%         5%         1%           2%         7%         7%         7% 
 
TUMBLR ---- social 
media site/app                    6            **         -          **         -          -          -          3+         2          -          *          1          -            6          *          *          - 
                                  1%           **         -%         **         -%         -%         -%         4%         3%         -%         1%         2%         -%           1%         *%         1%         -% 
 
TWITCH ---- video 
sharing site/app                  8            **         -          **         -          2          -          -          5++l       -          -          1          -            8          -          -          - 
                                  1%           **         -%         **         -%         4%         -%         -%         8%         -%         -%         2%         -%           1%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707            **        34          **        42         30         32         48         37         47        113        172        117          588        119         74         45 
 
Effective sample size           438            **        33          **        42         29         31         48         36         47        112        164        116          373         65         44         21 
 
Total                           639            **        60          **        72         43         58         81         66         82         20         50         54          552         87         59         28 
 
TWITTER ---- social 
media site/app                   46            **         2          **         5          2         10+g        2          5         10          1          4          6g          34-        12+a       11++A       1 
                                  7%           **         3%         **         6%         4%        17%         2%         8%        13%         5%         7%        10%           6%        14%        19%         4% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                   10            **         2          **         4          -          4+         -          -          -          *gik       -          *            6-         4+a        2          2 
                                  2%           **         3%         **         5%         -%         6%         -%         -%         -%         3%         -%         1%           1%         5%         4%         6% 
 
VIBER ---- 
instant messenger                 6            **         -          **         2          2          -          -          -          2          -          -          *            6          -          -          - 
                                  1%           **         -%         **         2%         4%         -%         -%         -%         2%         -%         -%         1%           1%         -%         -%         -% 
 
VIMEO ---- video 
sharing site/app                  3            **         -          **         2          -          -          -          -          -          -          -          -            2          2          2+a        - 
                                  1%           **         -%         **         2%         -%         -%         -%         -%         -%         -%         -%         -%           *%         2%         3%         -% 
 
WHATSAPP ---- 
instant messenger                68            **         2          **         8          1          7          6          3         24++BdGHjKL 2          3          5           52-        16+a       12+a        4 
                                 11%           **         3%         **        12%         3%        12%         8%         5%        29%        11%         6%         9%           9%        18%        20%        15% 
 
XBOX LIVE ---- gaming            11            **         -          **         2          2          -          3          -          -          *          1          2            9          2          2          - 
                                  2%           **         -%         **         3%         4%         -%         4%         -%         -%         2%         2%         3%           2%         3%         4%         -% 
 
YAHOO ---- search engine         43            **         -          **         5          2         12++BgHjKl  3          -         14++bgHjKl  1          1          2           28--       15++A      11++A       3 
                                  7%           **         -%         **         7%         4%        20%         4%         -%        17%         3%         3%         4%           5%        17%        19%        12% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            7            **         -          **         2          2          2          -          -          -          *          *          -            3-         4+a        4++A       - 
                                  1%           **         -%         **         3%         4%         3%         -%         -%         -%         1%         *%         -%           1%         4%         6%         -% 
 
YOUTUBE ---- video 
sharing site/app                 90            **         6          **        12l         9          7         17l        10         14l         5++bKL     6l         3-          75         15          8          7 
                                 14%           **         9%         **        17%        20%        12%        21%        16%        17%        25%        12%         5%          14%        17%        13%        26% 
 
Somewhere else 
(write in)                       62            **         5          **         2          8         11dhi      12d         2          3          4++DHI     7Dhi       8dhi        49         13          3         10 
                                 10%           **         9%         **         2%        19%        18%        14%         2%         4%        19%        14%        14%           9%        15%         5%        35% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707            **        34          **        42         30         32         48         37         47        113        172        117          588        119         74         45 
 
Effective sample size           438            **        33          **        42         29         31         48         36         47        112        164        116          373         65         44         21 
 
Total                           639            **        60          **        72         43         58         81         66         82         20         50         54          552         87         59         28 
 
NET - Video 
Sharing Site or App              95            **         6          **        14l         9          9         17l        10         14l         5++bKL     6l         3--         78         17          9          7 
                                 15%           **         9%         **        20%        20%        15%        21%        16%        17%        25%        13%         5%          14%        19%        16%        26% 
 
NET - Search Engine             172            **        13          **        19          9         29++bdgJKL 21         18         32+jkl      4         10         12          127--       45++A      32++A      13 
                                 27%           **        21%         **        26%        20%        49%        27%        27%        39%        19%        20%        23%          23%        51%        54%        46% 
 
NET - Social 
Media Site or App               416            **        43          **        55jl       15         42         47         46         54         11         35jl       31          358         58         39         19 
                                 65%           **        72%         **        77%        35%        71%        59%        69%        66%        56%        71%        56%          65%        66%        65%        67% 
 
NET - Instant Messenger         158            **         8          **        23          6         13         15         12         36++BGhJK   4         10         20++BghjK   124--       34++A      27++A       7 
                                 25%           **        14%         **        33%        13%        23%        18%        18%        44%        21%        21%        36%          22%        39%        46%        23% 
 
NET - News Site or App           66            **         6          **        13I         4         12+I        8          7          2-         2          5i         4           52         14         10          4 
                                 10%           **         9%         **        19%         9%        21%        10%        11%         2%         8%        10%         7%           9%        16%        17%        13% 
 
NET - Playing 
games on a site or app           36            **         2          **         9+i        3          2          7i         3          -          1I         2          2           33          2          2          - 
                                  6%           **         3%         **        13%         8%         3%         9%         5%         -%         6%         3%         4%           6%         3%         4%         -% 
 
NET - Email or 
another site or app             285            **        38+fhIL     **        33i        24         20         48+fhIL    24         17--       12++FHIL   32++dFHIL  20i         242         43         30         13 
                                 45%           **        64%         **        46%        55%        34%        59%        36%        21%        63%        63%        37%          44%        49%        50%        45% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          283         84        209         57         39          131        384          356        249        102         49          212        294        194          ** 
 
Effective sample size           438          191         41        123         32         25           74        230          231        152         55         26          148        173        115          ** 
 
Total                           639          271         59        180         49         39          108        308          338        221         80         37          237        241        158          ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app               13            5          *          4          2          *            2          2           10b         *-         2          2            2          4          7+         ** 
                                  2%           2%         1%         2%         3%         1%           2%         1%           3%         *%         3%         5%           1%         2%         4%         ** 
 
AOL ---- search engine           22           14          -          5          2          2            3          6           10          8          5          2            4          9         10a         ** 
                                  3%           5%         -%         3%         4%         4%           3%         2%           3%         3%         6%         6%           2%         4%         6%         ** 
 
ASK.COM ---- 
search engine                     9            5          -          2          2          -            *          3            7          -          2          -            5          1          3          ** 
                                  1%           2%         -%         1%         4%         -%           *%         1%           2%         -%         2%         -%           2%         *%         2%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app           16            6          4          3          2          2            4          6            8          6          2          -            2          8          5          ** 
                                  2%           2%         6%         2%         3%         5%           4%         2%           2%         3%         2%         -%           1%         3%         3%         ** 
 
BING/MSN ---- 
search engine                    10            4          *          2          2          *            3          4            6          4          -          -            2          2          6+         ** 
                                  2%           2%         *%         1%         4%         *%           2%         1%           2%         2%         -%         -%           1%         1%         4%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              4            1          -          -          *          3            -          2            2          3          -          -            2          *          2          ** 
                                  1%           1%         -%         -%         1%         7%           -%         1%           1%         1%         -%         -%           1%         *%         1%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            6            2          -          -          2c         2            1          3            4          2          -          -            -          3          3          ** 
                                  1%           1%         -%         -%         4%         4%           1%         1%           1%         1%         -%         -%           -%         1%         2%         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            3            *          1          *          2++a       -            *          1            2          *          *          -            -          1          2          ** 
                                  *%           *%         1%         *%         4%         -%           *%         *%           1%         *%         *%         -%           -%         *%         1%         ** 
 
DAILY MOTION ---- 
video sharing site/app            4            4          -          -          -          -            -          2            4          -          -          -            2          *          2          ** 
                                  1%           1%         -%         -%         -%         -%           -%         1%           1%         -%         -%         -%           1%         *%         1%         ** 
 
DISCORD ---- 
instant messenger                 5            3          -          -          1          -            2          1            3          1          -          -            2          1          2          ** 
                                  1%           1%         -%         -%         3%         -%           2%         *%           1%         1%         -%         -%           1%         1%         1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          283         84        209         57         39          131        384          356        249        102         49          212        294        194          ** 
 
Effective sample size           438          191         41        123         32         25           74        230          231        152         55         26          148        173        115          ** 
 
Total                           639          271         59        180         49         39          108        308          338        221         80         37          237        241        158          ** 
 
EMAIL                           271          120         28         68         19         13           53        129          139         98         34         17           87         97         87++Ab      ** 
                                 42%          44%        47%        38%        39%        34%          49%        42%          41%        44%        43%        46%          37%        40%        55%         ** 
 
FACEBOOK ---- 
social media site/app           360          169+        29         94         24         26           59        185          191        130         39         16          130        136         92          ** 
                                 56%          62%        49%        53%        48%        67%          54%        60%          56%        59%        49%        44%          55%        56%        58%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           78           42          7         18          3          2           23+        38           44         27          7          6           19         34         24          ** 
                                 12%          15%        12%        10%         7%         6%          21%        12%          13%        12%         9%        15%           8%        14%        15%         ** 
 
FACETIME ---- 
social media site/app            32           17          8+C        4          3          *            5         11           21         10          1          *           11         15          5          ** 
                                  5%           6%        13%         2%         6%         1%           5%         4%           6%         4%         2%         1%           5%         6%         3%         ** 
 
GOOGLE ---- 
search engine                   142           64         17         40          6          9           28         63           79         46         18          7           51         54         38          ** 
                                 22%          24%        28%        22%        13%        24%          25%        21%          23%        21%        22%        20%          21%        22%        24%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            2            2          -          *          -          -            -          *            2          -          -          -            -          *          2          ** 
                                  *%           1%         -%         *%         -%         -%           -%         *%           1%         -%         -%         -%           -%         *%         1%         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                6            3          -          3          -          -            2          2            1          5+         -          -            -          4          2          ** 
                                  1%           1%         -%         2%         -%         -%           2%         1%           *%         2%         -%         -%           -%         2%         1%         ** 
 
IMESSAGE ---- 
instant messenger                 8            3          -          2          2          *            *          5            6          1          *          -            -          4          4a         ** 
                                  1%           1%         -%         1%         4%         1%           *%         2%           2%         1%         *%         -%           -%         1%         3%         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            2            *          -          -          2++ac      *            -          *            2          -          -          -            -          *          2          ** 
                                  *%           *%         -%         -%         4%         *%           -%         *%           1%         -%         -%         -%           -%         *%         1%         ** 
 
INSTAGRAM ---- 
social media site/app            76           46++bc      2         13          5          6            9         32           56++bC     19          1--        *           30         24         22          ** 
                                 12%          17%         4%         7%        10%        16%           8%        10%          17%         9%         1%         1%          13%        10%        14%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          283         84        209         57         39          131        384          356        249        102         49          212        294        194          ** 
 
Effective sample size           438          191         41        123         32         25           74        230          231        152         55         26          148        173        115          ** 
 
Total                           639          271         59        180         49         39          108        308          338        221         80         37          237        241        158          ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                6            5          -          2          -          -            *          3            5          1          1          1            1          2          2          ** 
                                  1%           2%         -%         1%         -%         -%           *%         1%           1%         *%         1%         2%           1%         1%         1%         ** 
 
LINE ---- 
instant messenger                 2            2          -          -          -          -            -          -            -          2          -          -            -          2          -          ** 
                                  *%           1%         -%         -%         -%         -%           -%         -%           -%         1%         -%         -%           -%         1%         -%         ** 
 
LINKEDIN ---- 
social media site/app            12            4          2          2          4+ac       *            2          6           10          3          -          -            4          3          5          ** 
                                  2%           1%         3%         1%         8%         1%           2%         2%           3%         1%         -%         -%           2%         1%         3%         ** 
 
LIVELEAK ---- 
video sharing site/app            *            *          -          -          -          -            -          *            *          -          -          -            -          *          -          ** 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         *%         -%         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app               11            2          5++Ac      4          -          -            4          4            4          5          2          2            2          7          2          ** 
                                  2%           1%         9%         2%         -%         -%           3%         1%           1%         2%         3%         5%           1%         3%         1%         ** 
 
MIXER ---- video 
sharing site/app                  *            *          -          -          -          -            -          *            *          -          -          -            -          *          -          ** 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           -%         *%         -%         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            *          -          2          -          -            -          1            2          -          -          -            -          *          2+         ** 
                                  *%           *%         -%         1%         -%         -%           -%         *%           1%         -%         -%         -%           -%         *%         1%         ** 
 
NINTENDO ONLINE 
---- gaming                       4            2          *          *          -          2            -          4            2          2          *          -            *          2          2          ** 
                                  1%           1%         *%         *%         -%         4%           -%         1%           1%         1%         *%         -%           *%         1%         1%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    5            3          *          2          -          *            2          2            2          3          -          -            *          *          5++b       ** 
                                  1%           1%         1%         1%         -%         *%           2%         1%           1%         1%         -%         -%           *%         *%         3%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          283         84        209         57         39          131        384          356        249        102         49          212        294        194          ** 
 
Effective sample size           438          191         41        123         32         25           74        230          231        152         55         26          148        173        115          ** 
 
Total                           639          271         59        180         49         39          108        308          338        221         80         37          237        241        158          ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     1            *          -          -          -          *            -          1            *          *          -          -            -          1          -          ** 
                                  *%           *%         -%         -%         -%         *%           -%         *%           *%         *%         -%         -%           -%         *%         -%         ** 
 
PINTEREST ---- 
social media site/app             8            4          2          2          *          -            -          3            6          2          -          -            2          5          1          ** 
                                  1%           1%         3%         1%         *%         -%           -%         1%           2%         1%         -%         -%           1%         2%         *%         ** 
 
PLAYSTATION 
NETWORK ---- gaming              20           11          4          4          -          2            *         13           19++B       1-         -          -            5         10          5          ** 
                                  3%           4%         6%         2%         -%         4%           *%         4%           6%         *%         -%         -%           2%         4%         3%         ** 
 
REDDIT ---- social 
media site/app                   10            7          *          1          2          -            5+b        2           10+b        -          -          -            1          4          5          ** 
                                  2%           2%         *%         1%         4%         -%           4%         1%           3%         -%         -%         -%           1%         2%         3%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   23           10          4          5          *          2            6         15           14          6          3          2            6          5         12++ab      ** 
                                  4%           4%         7%         3%         1%         5%           6%         5%           4%         3%         3%         6%           3%         2%         8%         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            *          2++a       -          -          -            2++b       -            -          2          *          -            *          2          -          ** 
                                  *%           *%         3%         -%         -%         -%           2%         -%           -%         1%         1%         -%           *%         1%         -%         ** 
 
SKYPE ---- social 
media site/app                    6            3          -          -          2c         *            -          2            5          *          -          -            2          1          3          ** 
                                  1%           1%         -%         -%         4%         1%           -%         1%           2%         *%         -%         -%           1%         *%         2%         ** 
 
SNAPCHAT ---- 
instant messenger                44           22c         6c         4-         3          7            3         22           33++b       8          2          *           25+c       14          5          ** 
                                  7%           8%        10%         2%         6%        19%           3%         7%          10%         4%         3%         1%          11%         6%         3%         ** 
 
STEAM ---- gaming                 8            4          *          2          2          -            2          3            6          2          -          -            -          5          3          ** 
                                  1%           2%         1%         1%         4%         -%           2%         1%           2%         1%         -%         -%           -%         2%         2%         ** 
 
TEAMSPEAK ---- 
instant messenger                 4            2          -          -          2+c        -            -          2            4          -          -          -            -          2          2          ** 
                                  1%           1%         -%         -%         4%         -%           -%         1%           1%         -%         -%         -%           -%         1%         1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          283         84        209         57         39          131        384          356        249        102         49          212        294        194          ** 
 
Effective sample size           438          191         41        123         32         25           74        230          231        152         55         26          148        173        115          ** 
 
Total                           639          271         59        180         49         39          108        308          338        221         80         37          237        241        158          ** 
 
TELEGRAM ---- 
instant messenger                 4            1          2          2          -          -            -          1            2          2          -          -            -          2          2          ** 
                                  1%           *%         3%         1%         -%         -%           -%         *%           1%         1%         -%         -%           -%         1%         1%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app               12            4          4+C        *          -          2            6++b       4            4          8          *          -            *-        10++a       2          ** 
                                  2%           2%         6%         *%         -%         4%           5%         1%           1%         4%         *%         -%           *%         4%         1%         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            9            5          2          1          -          -            2          6            6          4          -          -            -          4          5+a        ** 
                                  1%           2%         3%         *%         -%         -%           2%         2%           2%         2%         -%         -%           -%         2%         3%         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                5            4          2          -          -          -            2          2            3          2          -          -            -          3          2          ** 
                                  1%           1%         3%         -%         -%         -%           2%         1%           1%         1%         -%         -%           -%         1%         1%         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            5            2          3++aC      -          -          -            3+b        *            3          2          -          -            -          3          2          ** 
                                  1%           1%         6%         -%         -%         -%           3%         *%           1%         1%         -%         -%           -%         1%         1%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                8            3          2          -          2c         2            3          3            8+         *          *          -            -          3          5+a        ** 
                                  1%           1%         3%         -%         3%         5%           3%         1%           2%         *%         *%         -%           -%         1%         3%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app           11            4          3+         2          -          2            5+         4            4          7          -          -            *-        10++ac      *          ** 
                                  2%           1%         6%         1%         -%         4%           5%         1%           1%         3%         -%         -%           *%         4%         *%         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            4            2          2+         -          -          -            2          *            3          *          -          -            -          2          2          ** 
                                  1%           1%         3%         -%         -%         -%           2%         *%           1%         *%         -%         -%           -%         1%         1%         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            5            4          -          -          -          2            3+         2            3          2          -          -            2          2          2          ** 
                                  1%           1%         -%         -%         -%         4%           3%         1%           1%         1%         -%         -%           1%         1%         1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          283         84        209         57         39          131        384          356        249        102         49          212        294        194          ** 
 
Effective sample size           438          191         41        123         32         25           74        230          231        152         55         26          148        173        115          ** 
 
Total                           639          271         59        180         49         39          108        308          338        221         80         37          237        241        158          ** 
 
TIK TOK ---- social 
media site/app                   17           13+c        *          1          *          -            6          5           13          2          2          2            2          5          9+a        ** 
                                  3%           5%         1%         1%         *%         -%           6%         2%           4%         1%         3%         6%           1%         2%         6%         ** 
 
TUMBLR ---- social 
media site/app                    6            6+         *          -          -          *            4+         2            4          2          -          -            *          2          4          ** 
                                  1%           2%         *%         -%         -%         1%           4%         1%           1%         1%         -%         -%           *%         1%         2%         ** 
 
TWITCH ---- video 
sharing site/app                  8            6          -          -          -          -            2          2            8+         -          -          -            2          4          2          ** 
                                  1%           2%         -%         -%         -%         -%           2%         1%           2%         -%         -%         -%           1%         2%         1%         ** 
 
TWITTER ---- social 
media site/app                   46           27+c        1          4-         3          2            6         27           35++b       9          2          -           17         15         14          ** 
                                  7%          10%         3%         2%         7%         6%           5%         9%          10%         4%         2%         -%           7%         6%         9%         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                   10            2          2          2          *          4            2          6            7          3          -          -            2          4          4          ** 
                                  2%           1%         3%         1%         *%         9%           2%         2%           2%         1%         -%         -%           1%         2%         2%         ** 
 
VIBER ---- 
instant messenger                 6            2          -          -          2c         2            -          *            6          -          -          -            4          -          2          ** 
                                  1%           1%         -%         -%         4%         5%           -%         *%           2%         -%         -%         -%           2%         -%         1%         ** 
 
VIMEO ---- video 
sharing site/app                  3            2          -          2          -          -            -          2            2          2          -          -            -          2          2          ** 
                                  1%           1%         -%         1%         -%         -%           -%         *%           *%         1%         -%         -%           -%         1%         1%         ** 
 
WHATSAPP ---- 
instant messenger                68           31         11c        11          6          5           11         34           52++Bc     13-         3          2           23         28         17          ** 
                                 11%          11%        18%         6%        13%        12%          10%        11%          15%         6%         4%         4%          10%        12%        10%         ** 
 
XBOX LIVE ---- gaming            11            9+c        -          -          2c         -            -          8            6          4          1          -            2          5          4          ** 
                                  2%           3%         -%         -%         4%         -%           -%         2%           2%         2%         1%         -%           1%         2%         3%         ** 
 
YAHOO ---- search engine         43           14          4         12          5          6            3         19           30         12          2          1           17         14         12          ** 
                                  7%           5%         6%         7%        11%        15%           3%         6%           9%         5%         2%         3%           7%         6%         8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          283         84        209         57         39          131        384          356        249        102         49          212        294        194          ** 
 
Effective sample size           438          191         41        123         32         25           74        230          231        152         55         26          148        173        115          ** 
 
Total                           639          271         59        180         49         39          108        308          338        221         80         37          237        241        158          ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            7            3          -          2          *          -            *          2            7+         *          -          -            2          2          3          ** 
                                  1%           1%         -%         1%         *%         -%           *%         1%           2%         *%         -%         -%           1%         1%         2%         ** 
 
YOUTUBE ---- video 
sharing site/app                 90           38         10         14-        10c         9           21         36           58+        23          9          8           24         38         28          ** 
                                 14%          14%        17%         8%        19%        24%          19%        12%          17%        10%        11%        23%          10%        16%        17%         ** 
 
Somewhere else 
(write in)                       62           29          4         14          7          6           16         29           30         16         16++ab      5           16         25         20          ** 
                                 10%          11%         6%         8%        15%        17%          15%         9%           9%         7%        20%        13%           7%        10%        13%         ** 
 
NET - Video 
Sharing Site or App              95           42c        10         14--       11c         9           21         40           63+b       23-         9          8           24-        38         33+a        ** 
                                 15%          15%        17%         8%        23%        24%          19%        13%          19%        10%        11%        23%          10%        16%        21%         ** 
 
NET - Search Engine             172           72         18         50         14         10           33         80           95         57         20          9           60         61         50          ** 
                                 27%          27%        31%        28%        28%        26%          31%        26%          28%        26%        26%        25%          25%        25%        32%         ** 
 
NET - Social 
Media Site or App               416          194+C       37        102-        32         28           67        210          231c       143         42-        19          157        150        107          ** 
                                 65%          72%        62%        57%        65%        73%          62%        68%          68%        65%        53%        51%          66%        62%        67%         ** 
 
NET - Instant Messenger         158           73         20         34         13         11           28         77          100+c       47         11-         6           54         61         42          ** 
                                 25%          27%        34%        19%        26%        29%          26%        25%          30%        21%        13%        16%          23%        25%        27%         ** 
 
NET - News Site or App           66           24         11+ac      13          5          7           17b        23           37         21          8          5           11--       35+A       19a         ** 
                                 10%           9%        19%         7%        10%        19%          16%         8%          11%        10%        10%        12%           5%        14%        12%         ** 
 
NET - Playing 
games on a site or app           36           21          4          6          4          2            2         22           29++b       6          1          -            5-        18a        12a         ** 
                                  6%           8%         7%         3%         7%         4%           2%         7%           8%         3%         1%         -%           2%         8%         8%         ** 
 
NET - Email or 
another site or app             285          125         32         68         19         18           55        136          147        102         36         19           93        101         91++Ab      ** 
                                 45%          46%        54%        38%        39%        46%          50%        44%          44%        46%        45%        50%          39%        42%        57%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          652        632        311        374         39          707        615        546        606          -          707        552        512        457          - 
 
Effective sample size           438          398        385        195        230         30          438        381        337        376          -          438        338        311        264          - 
 
Total                           639          576        557        274        318         50          639        553        485        540          -          639        490        440        366          - 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app               13           11         11          9          9          2           13         13         12         13          -           13         13         11          9          - 
                                  2%           2%         2%         3%         3%         3%           2%         2%         3%         2%         -%           2%         3%         2%         3%         -% 
 
AOL ---- search engine           22           22         20         12         14          -           22         18         18         16          -           22         22+        16         19+         - 
                                  3%           4%         4%         5%         4%         -%           3%         3%         4%         3%         -%           3%         5%         4%         5%         -% 
 
ASK.COM ---- 
search engine                     9            9          9          4          5          -            9          9          5          7          -            9          9          7          7          - 
                                  1%           2%         2%         1%         2%         -%           1%         2%         1%         1%         -%           1%         2%         2%         2%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app           16           16         16          8          9          -           16         16         16         16          -           16         16         16+        16++        - 
                                  2%           3%         3%         3%         3%         -%           2%         3%         3%         3%         -%           2%         3%         4%         4%         -% 
 
BING/MSN ---- 
search engine                    10           10         10          7          7          -           10          9         10          9          -           10         10         10          4          - 
                                  2%           2%         2%         2%         2%         -%           2%         2%         2%         2%         -%           2%         2%         2%         1%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              4            4          4          2          2          -            4          4          2          2-         -            4          4          2          2          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         *%         *%         -%           1%         1%         *%         *%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            6            6          6          4          4          -            6          6          4          4          -            6          6          4          4          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
CNN WEBSITE OR 
APP ---- news site/app            3            3          3          1          2          -            3          3          1          1-         -            3          3          3          1          - 
                                  *%           *%         *%         *%         1%         -%           *%         1%         *%         *%         -%           *%         1%         1%         *%         -% 
 
DAILY MOTION ---- 
video sharing site/app            4            4          4          2          2          -            4          4          4          2          -            4          4          2          2          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         *%         -%           1%         1%         *%         1%         -% 
 
DISCORD ---- 
instant messenger                 5            5          5          3          5          -            5          3          5          5          -            5          3          5          5          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3685 
Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          652        632        311        374         39          707        615        546        606          -          707        552        512        457          - 
 
Effective sample size           438          398        385        195        230         30          438        381        337        376          -          438        338        311        264          - 
 
Total                           639          576        557        274        318         50          639        553        485        540          -          639        490        440        366          - 
 
EMAIL                           271          239        230        128        145         25          271        226        246++aB    249++        -          271        191-       243++AB    185++aB      - 
                                 42%          42%        41%        47%        46%        51%          42%        41%        51%        46%         -%          42%        39%        55%        51%         -% 
 
FACEBOOK ---- 
social media site/app           360          331        320        173+       190         23          360        335++      265        294          -          360        331++ACd   247        213          - 
                                 56%          57%        57%        63%        60%        46%          56%        61%        55%        54%         -%          56%        68%        56%        58%         -% 
 
FACEBOOK MESSENGER 
---- instant messenger           78           74         74         49++e      53++e       2           78         75+        67         69          -           78         74++       59         46          - 
                                 12%          13%        13%        18%        17%         3%          12%        13%        14%        13%         -%          12%        15%        13%        13%         -% 
 
FACETIME ---- 
social media site/app            32           30         30         22+        25++        -           32         30         25         32          -           32         28         24         21          - 
                                  5%           5%         5%         8%         8%         -%           5%         5%         5%         6%         -%           5%         6%         6%         6%         -% 
 
GOOGLE ---- 
search engine                   142          132        131         69         85+         9          142        131        112        132+         -          142        128++      112+       100++        - 
                                 22%          23%        23%        25%        27%        17%          22%        24%        23%        24%         -%          22%        26%        26%        27%         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            2            *-         *-         *          *          2++ABd       2          2          2          2          -            2          2          2          2          - 
                                  *%           *%         *%         *%         *%         3%           *%         *%         *%         *%         -%           *%         *%         *%         1%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                6            6          6          5          5          -            6          6          4          4          -            6          6          6          4          - 
                                  1%           1%         1%         2%         2%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
IMESSAGE ---- 
instant messenger                 8            8          8          6          8+         -            8          8          4          6          -            8          6          4          3          - 
                                  1%           1%         1%         2%         2%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            2            2          2          *          2          -            2          2          *          *-         -            2          2          2          *          - 
                                  *%           *%         *%         *%         1%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
INSTAGRAM ---- 
social media site/app            76           76+e       76++e      32e        42e         --          76         74+        49-        63          -           76         72++       47         44          - 
                                 12%          13%        14%        12%        13%         -%          12%        13%        10%        12%         -%          12%        15%        11%        12%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          652        632        311        374         39          707        615        546        606          -          707        552        512        457          - 
 
Effective sample size           438          398        385        195        230         30          438        381        337        376          -          438        338        311        264          - 
 
Total                           639          576        557        274        318         50          639        553        485        540          -          639        490        440        366          - 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                6            6          6          3          3          -            6          6          6          6          -            6          6          6          6          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         2%         -% 
 
LINE ---- 
instant messenger                 2            2          ---        -          -          -            2          2          2          2          -            2          2          2          -          - 
                                  *%           *%         -%         -%         -%         -%           *%         *%         *%         *%         -%           *%         *%         *%         -%         -% 
 
LINKEDIN ---- 
social media site/app            12           11         11          7          9          1           12         12         11          9          -           12         10         10          6          - 
                                  2%           2%         2%         3%         3%         3%           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
LIVELEAK ---- 
video sharing site/app            *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app               11           11         11          7          9          -           11         11          9         11          -           11          9         11          9          - 
                                  2%           2%         2%         2%         3%         -%           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
MIXER ---- video 
sharing site/app                  *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  *%           *%         *%         1%         1%         -%           *%         *%         *%         *%         -%           *%         *%         1%         1%         -% 
 
NINTENDO ONLINE 
---- gaming                       4            4          4          4          4          -            4          4          4          4          -            4          4          4          4          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    5            5          5          3          3          -            5          5          5          5          -            5          5          5          4          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          652        632        311        374         39          707        615        546        606          -          707        552        512        457          - 
 
Effective sample size           438          398        385        195        230         30          438        381        337        376          -          438        338        311        264          - 
 
Total                           639          576        557        274        318         50          639        553        485        540          -          639        490        440        366          - 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
PINTEREST ---- 
social media site/app             8            8          8          8++        8+         -            8          8          6          8          -            8          6          8          6          - 
                                  1%           1%         1%         3%         2%         -%           1%         1%         1%         1%         -%           1%         1%         2%         2%         -% 
 
PLAYSTATION 
NETWORK ---- gaming              20           18         18         13         13          -           20         17         14         19          -           20         17         17         15          - 
                                  3%           3%         3%         5%         4%         -%           3%         3%         3%         3%         -%           3%         3%         4%         4%         -% 
 
REDDIT ---- social 
media site/app                   10           10         10          8+         8          -           10          9          7          8          -           10         10         10          5          - 
                                  2%           2%         2%         3%         3%         -%           2%         2%         1%         2%         -%           2%         2%         2%         1%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   23           23         23         17+        17          -           23         19         23+        21          -           23         20         21         16          - 
                                  4%           4%         4%         6%         5%         -%           4%         4%         5%         4%         -%           4%         4%         5%         4%         -% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          -          -          -            2          2          2          2          -            2          2          2          2          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
SKYPE ---- social 
media site/app                    6            4          4          3          4          1            6          6          4          3-         -            6          6          6          1          - 
                                  1%           1%         1%         1%         1%         3%           1%         1%         1%         *%         -%           1%         1%         1%         *%         -% 
 
SNAPCHAT ---- 
instant messenger                44           44         44+        22         23          -           44         44+        28         36          -           44         41+        30         29          - 
                                  7%           8%         8%         8%         7%         -%           7%         8%         6%         7%         -%           7%         8%         7%         8%         -% 
 
STEAM ---- gaming                 8            6          6          2          4          2            8          8          4          6          -            8          6          8          5          - 
                                  1%           1%         1%         1%         1%         4%           1%         1%         1%         1%         -%           1%         1%         2%         1%         -% 
 
TEAMSPEAK ---- 
instant messenger                 4            4          4          2          4          -            4          4          *--        2          -            4          4          4          2          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         *%         *%         -%           1%         1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          652        632        311        374         39          707        615        546        606          -          707        552        512        457          - 
 
Effective sample size           438          398        385        195        230         30          438        381        337        376          -          438        338        311        264          - 
 
Total                           639          576        557        274        318         50          639        553        485        540          -          639        490        440        366          - 
 
TELEGRAM ---- 
instant messenger                 4            4          4          4          4          -            4          4          4          4          -            4          4          4          4          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app               12           12         12          8         10+         -           12         10         12         10          -           12         10         11          5          - 
                                  2%           2%         2%         3%         3%         -%           2%         2%         2%         2%         -%           2%         2%         3%         1%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            9            9          9          9++        9+         -            9          8          9          7          -            9          9          9          6          - 
                                  1%           2%         2%         3%         3%         -%           1%         1%         2%         1%         -%           1%         2%         2%         2%         -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                5            5          5          5+         5          -            5          3          5          5          -            5          5          5          3          - 
                                  1%           1%         1%         2%         2%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            5            5          5          4          4          -            5          4          5          5          -            5          5          5          4          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                8            8          8          6          6          -            8          6          8          8          -            8          8          8          6          - 
                                  1%           1%         1%         2%         2%         -%           1%         1%         2%         1%         -%           1%         2%         2%         2%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app           11           11         11          7          8          -           11          9          9          9          -           11         11         11          6          - 
                                  2%           2%         2%         3%         2%         -%           2%         2%         2%         2%         -%           2%         2%         2%         2%         -% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            4            4          4          4          4          -            4          2          4          4          -            4          4          4          2          - 
                                  1%           1%         1%         1%         1%         -%           1%         *%         1%         1%         -%           1%         1%         1%         1%         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            5            5          5          5+         5          -            5          4          5          5          -            5          5          5          4          - 
                                  1%           1%         1%         2%         2%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          652        632        311        374         39          707        615        546        606          -          707        552        512        457          - 
 
Effective sample size           438          398        385        195        230         30          438        381        337        376          -          438        338        311        264          - 
 
Total                           639          576        557        274        318         50          639        553        485        540          -          639        490        440        366          - 
 
TIK TOK ---- social 
media site/app                   17           17         17         14++       14+         -           17         15         15         15          -           17         17         14         13          - 
                                  3%           3%         3%         5%         5%         -%           3%         3%         3%         3%         -%           3%         3%         3%         4%         -% 
 
TUMBLR ---- social 
media site/app                    6            6          6          3          4          -            6          6          5          6          -            6          6          5          3          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
TWITCH ---- video 
sharing site/app                  8            8          8          7+         8+         -            8          8          6          8          -            8          8          7          8+         - 
                                  1%           1%         1%         3%         2%         -%           1%         1%         1%         1%         -%           1%         2%         2%         2%         -% 
 
TWITTER ---- social 
media site/app                   46           46         46+        29+        35++        -           46         46+        39         42          -           46         46++       35         33          - 
                                  7%           8%         8%        11%        11%         -%           7%         8%         8%         8%         -%           7%         9%         8%         9%         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                   10           10          8          6          8          *           10         10          8          8          -           10          8          6          6          - 
                                  2%           2%         1%         2%         2%         *%           2%         2%         2%         1%         -%           2%         2%         1%         2%         -% 
 
VIBER ---- 
instant messenger                 6            6          6          2          4          -            6          6          2          2-         -            6          6          4          2          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         *%         *%         -%           1%         1%         1%         1%         -% 
 
VIMEO ---- video 
sharing site/app                  3            3          3          3          3          -            3          3          3          3          -            3          3          3          3          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
WHATSAPP ---- 
instant messenger                68           66         66+        34         43+e        *           68         68++       52         59          -           68         62++       47         43          - 
                                 11%          12%        12%        12%        14%         1%          11%        12%        11%        11%         -%          11%        13%        11%        12%         -% 
 
XBOX LIVE ---- gaming            11           10         10          8          8          *           11          9         10         11          -           11         11         10          9          - 
                                  2%           2%         2%         3%         3%         *%           2%         2%         2%         2%         -%           2%         2%         2%         3%         -% 
 
YAHOO ---- search engine         43           42         42         22         22          -           43         39         35         37          -           43         33         27         33+         - 
                                  7%           7%         8%         8%         7%         -%           7%         7%         7%         7%         -%           7%         7%         6%         9%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          652        632        311        374         39          707        615        546        606          -          707        552        512        457          - 
 
Effective sample size           438          398        385        195        230         30          438        381        337        376          -          438        338        311        264          - 
 
Total                           639          576        557        274        318         50          639        553        485        540          -          639        490        440        366          - 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            7            7          7          7++        7+         -            7          7          7          7          -            7          7          5          5          - 
                                  1%           1%         1%         3%         2%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
YOUTUBE ---- video 
sharing site/app                 90           87+        86+        61++abe    67++e       2           90         88++       71         85+         -           90         81++       75++       70++        - 
                                 14%          15%        15%        22%        21%         4%          14%        16%        15%        16%         -%          14%        17%        17%        19%         -% 
 
Somewhere else 
(write in)                       62           56         53         21         27          6           62         55         54         59+         -           62         46         49         43          - 
                                 10%          10%        10%         8%         9%        11%          10%        10%        11%        11%         -%          10%         9%        11%        12%         -% 
 
NET - Video 
Sharing Site or App              95           93+        91+        63++ae     70++e       2           95         93++       74         87          -           95         87++       79++       74++        - 
                                 15%          16%        16%        23%        22%         4%          15%        17%        15%        16%         -%          15%        18%        18%        20%         -% 
 
NET - Search Engine             172          162        161+        85        100+         9          172        154        139        155          -          172        149++      132+       120++        - 
                                 27%          28%        29%        31%        32%        17%          27%        28%        29%        29%         -%          27%        30%        30%        33%         -% 
 
NET - Social 
Media Site or App               416          386+e      376++e     197++E     226++E      23-         416        391++Cd    297--      336--        -          416        381++ACD   279        238          - 
                                 65%          67%        67%        72%        71%        46%          65%        71%        61%        62%         -%          65%        78%        63%        65%         -% 
 
NET - Instant Messenger         158          151+e      150++e      80E        97++E       3-         158        153++      123        135          -          158        145++      113         97          - 
                                 25%          26%        27%        29%        30%         7%          25%        28%        25%        25%         -%          25%        30%        26%        26%         -% 
 
NET - News Site or App           66           64         64+        45++       50++        2           66         64+        60+        60          -           66         62++       59++       47+         - 
                                 10%          11%        11%        16%        16%         3%          10%        12%        12%        11%         -%          10%        13%        13%        13%         -% 
 
NET - Playing 
games on a site or app           36           31         31         18         21          2           36         30         27         32          -           36         31         31+        25          - 
                                  6%           5%         6%         7%         6%         4%           6%         5%         6%         6%         -%           6%         6%         7%         7%         -% 
 
NET - Email or 
another site or app             285          253        241        131        151         25          285        238        254++ab    258++        -          285        201--      250++AB    187++b       - 
                                 45%          44%        43%        48%        47%        51%          45%        43%        52%        48%         -%          45%        41%        57%        51%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          259        433          448        530        420        285        464          327        244         94         42          330        246         80         51 
 
Effective sample size           438          149        277          274        328        258        176        280          189        157         68         24          204        152         51         31 
 
Total                           639          203        415          393        479        376        253        401          268        231        109         31          301        223         72         43 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app               13            6          5           10          8          8          2          4            4          7          2          -            6          6          1          - 
                                  2%           3%         1%           2%         2%         2%         1%         1%           1%         3%         2%         -%           2%         3%         1%         -% 
 
AOL ---- search engine           22            4         14           17         14         13         12         12            7         13          *          2           10          9          2          2 
                                  3%           2%         3%           4%         3%         3%         5%         3%           3%         6%         *%         5%           3%         4%         3%         4% 
 
ASK.COM ---- 
search engine                     9            1          5            7          7          7          3          6            4          5          *          -            2          5          2          - 
                                  1%           *%         1%           2%         2%         2%         1%         1%           1%         2%         *%         -%           1%         2%         3%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app           16            3         10           14         14         12         13++       11            5          5          5          *            9          2          3          2 
                                  2%           1%         2%           4%         3%         3%         5%         3%           2%         2%         4%         2%           3%         1%         4%         5% 
 
BING/MSN ---- 
search engine                    10            3          8            8         10          5          *          2-           2          2          6++ab      *            4          6          *          * 
                                  2%           1%         2%           2%         2%         1%         *%         1%           1%         1%         5%         1%           1%         3%         *%         1% 
 
BLOG SITE OR APP 
 ---- email/site/app              4            *          4            *-         *--        2          1          1            2          2          *          -            2          2          1          - 
                                  1%           *%         1%           *%         *%         1%         1%         *%           1%         1%         *%         -%           1%         1%         1%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            6            1          5            4          4          2          3          3            1          3          2          -            2          3          *          - 
                                  1%           *%         1%           1%         1%         1%         1%         1%           *%         1%         2%         -%           1%         2%         1%         -% 
 
CNN WEBSITE OR 
APP ---- news site/app            3            *          3            2          2          1          3          3            *          2          *          -            1          2          -          * 
                                  *%           *%         1%           1%         *%         *%         1%         1%           *%         1%         *%         -%           *%         1%         -%         *% 
 
DAILY MOTION ---- 
video sharing site/app            4            4+b        --           4          4          4          2          *            2          2          *          -            2          2          *          - 
                                  1%           2%         -%           1%         1%         1%         1%         *%           1%         1%         *%         -%           1%         1%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          259        433          448        530        420        285        464          327        244         94         42          330        246         80         51 
 
Effective sample size           438          149        277          274        328        258        176        280          189        157         68         24          204        152         51         31 
 
Total                           639          203        415          393        479        376        253        401          268        231        109         31          301        223         72         43 
 
DISCORD ---- 
instant messenger                 5            2          3            2          3          3          2          2            1          2          -          2            1          2          -          2+ 
                                  1%           1%         1%           *%         1%         1%         1%         *%           1%         1%         -%         5%           *%         1%         -%         4% 
 
EMAIL                           271           88        178          173        204        163        128++      181          109        101         43         18          134         94         28         14 
                                 42%          43%        43%          44%        43%        44%        51%        45%          41%        44%        39%        57%          44%        42%        39%        34% 
 
FACEBOOK ---- 
social media site/app           360          118        226          221        273        209        143        222          144        139         60         16          157        129         43         31a 
                                 56%          58%        54%          56%        57%        56%        57%        55%          54%        60%        56%        52%          52%        58%        59%        72% 
 
FACEBOOK MESSENGER 
---- instant messenger           78           28         45           53         64         50         44++       50           23-        32         17          6           25-        33         10         10a 
                                 12%          14%        11%          13%        13%        13%        17%        13%           9%        14%        15%        20%           8%        15%        14%        22% 
 
FACETIME ---- 
social media site/app            32           14         16           24         26         22         16         26            8         16          6          1            9         13          4          6+A 
                                  5%           7%         4%           6%         5%         6%         6%         7%           3%         7%         6%         2%           3%         6%         6%        13% 
 
GOOGLE ---- 
search engine                   142           39         88           97        110         95         55         87           54         48         31          9           54-        47         17         24++ABC 
                                 22%          19%        21%          25%        23%        25%        22%        22%          20%        21%        29%        29%          18%        21%        23%        57% 
 
GOOGLE HANGOUTS 
---- instant messenger            2            *          2            *          *          2          *          *            -          -          2+         *            2          -          *          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           -%         -%         2%         1%           1%         -%         1%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                6            3          3            4          6          4          *          4            4          2          *          -            5          1          *          - 
                                  1%           1%         1%           1%         1%         1%         *%         1%           1%         1%         *%         -%           2%         *%         *%         -% 
 
IMESSAGE ---- 
instant messenger                 8            2          5            7          7          5          5          6            2          5          *          *            --         5a         2A         * 
                                  1%           1%         1%           2%         1%         1%         2%         2%           1%         2%         *%         1%           -%         2%         3%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          259        433          448        530        420        285        464          327        244         94         42          330        246         80         51 
 
Effective sample size           438          149        277          274        328        258        176        280          189        157         68         24          204        152         51         31 
 
Total                           639          203        415          393        479        376        253        401          268        231        109         31          301        223         72         43 
 
INSTAGIB.TV ---- 
video sharing site/app            2            *          2            2          2          *          2          2            -          2          *          -            -          2          *          * 
                                  *%           *%         *%           *%         *%         *%         1%         1%           -%         1%         *%         -%           -%         1%         *%         *% 
 
INSTAGRAM ---- 
social media site/app            76           36++B      35--         45         63         47         34         52           24         32         16          4           21--       35a        10         10+A 
                                 12%          18%         8%          12%        13%        12%        14%        13%           9%        14%        15%        14%           7%        16%        14%        23% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                6            1          6            4          4          6          3          4            3          2          *          1            3          2          -          1 
                                  1%           *%         1%           1%         1%         1%         1%         1%           1%         1%         *%         4%           1%         1%         -%         3% 
 
LINE ---- 
instant messenger                 2            -          2            -          -          -          2          -            -          -          -          2            -          -          2++a       - 
                                  *%           -%         *%           -%         -%         -%         1%         -%           -%         -%         -%         5%           -%         -%         2%         -% 
 
LINKEDIN ---- 
social media site/app            12            5          7           10         11          8          7          7            4          7          *          1            5          6          *          1 
                                  2%           3%         2%           3%         2%         2%         3%         2%           2%         3%         *%         2%           2%         3%         *%         1% 
 
LIVELEAK ---- 
video sharing site/app            *            *          -            -          *          -          -          *            -          -          *          -            -          -          *          - 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         *%         -%           -%         -%         *%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app               11            2          7            9          7          5          5          7            4          4          3          -            6          3          2          - 
                                  2%           1%         2%           2%         1%         1%         2%         2%           1%         2%         3%         -%           2%         2%         2%         -% 
 
MIXER ---- video 
sharing site/app                  *            *          -            -          *          -          -          *            -          -          *          -            -          -          *          - 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         -%         *%         -%           -%         -%         *%         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            *          2            2          2          *          *          *            -          *          2+         *            2          *          *          - 
                                  *%           *%         1%           1%         *%         *%         *%         *%           -%         *%         2%         1%           1%         *%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          259        433          448        530        420        285        464          327        244         94         42          330        246         80         51 
 
Effective sample size           438          149        277          274        328        258        176        280          189        157         68         24          204        152         51         31 
 
Total                           639          203        415          393        479        376        253        401          268        231        109         31          301        223         72         43 
 
NINTENDO ONLINE 
---- gaming                       4            2          2            2          2          2          2          2            2          *          *          2            2          *          *          2++aB 
                                  1%           1%         *%           1%         *%         1%         1%         1%           1%         *%         *%         6%           1%         *%         *%         5% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    5            3          3            3          5          3          2          3            2          4          *          -            *          4          *          * 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         2%         *%         -%           *%         2%         1%         1% 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     1            1          -            *          *          1          *          1            -          1          -          -            -          -          *          * 
                                  *%           *%         -%           *%         *%         *%         *%         *%           -%         *%         -%         -%           -%         -%         1%         *% 
 
PINTEREST ---- 
social media site/app             8            1          7            6          4          4          2          4            2          3          2          1            2          3          2          * 
                                  1%           *%         2%           1%         1%         1%         1%         1%           1%         1%         2%         2%           1%         2%         3%         1% 
 
PLAYSTATION 
NETWORK ---- gaming              20            8         12           13         13         12          9         15            2--       11a         6a         2            4-         7          6+A        4A 
                                  3%           4%         3%           3%         3%         3%         4%         4%           1%         5%         5%         6%           1%         3%         8%         8% 
 
REDDIT ---- social 
media site/app                   10            2          9            4          5          3          3          4            *-         3          5+A        2            --         2          5++Ab      4++AB 
                                  2%           1%         2%           1%         1%         1%         1%         1%           *%         1%         5%         6%           -%         1%         7%         8% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   23            9         15           15         21         13         11         15            9          6          4          4           10          8          2          4 
                                  4%           4%         4%           4%         4%         3%         4%         4%           3%         2%         4%        14%           3%         4%         2%         9% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            -          *            2          2          2          2          2            *          -          2          -            *          -          2++        - 
                                  *%           -%         *%           1%         *%         1%         1%         1%           *%         -%         2%         -%           *%         -%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          259        433          448        530        420        285        464          327        244         94         42          330        246         80         51 
 
Effective sample size           438          149        277          274        328        258        176        280          189        157         68         24          204        152         51         31 
 
Total                           639          203        415          393        479        376        253        401          268        231        109         31          301        223         72         43 
 
SKYPE ---- social 
media site/app                    6            3          3            5          4          4          2          2            -          5+a        *          *            -          5+a        *          - 
                                  1%           1%         1%           1%         1%         1%         1%         1%           -%         2%         *%         1%           -%         2%         *%         -% 
 
SNAPCHAT ---- 
instant messenger                44           17         21-          28         35         30         13         26           11-        13         17++Ab      3            2--       20A        10+A       11++AB 
                                  7%           8%         5%           7%         7%         8%         5%         6%           4%         6%        16%        10%           1%         9%        14%        26% 
 
STEAM ---- gaming                 8            2          6            4          4          2          4          4            *          2          5++A       *            --         2          5++Ab      * 
                                  1%           1%         2%           1%         1%         1%         1%         1%           *%         1%         5%         *%           -%         1%         8%         *% 
 
TEAMSPEAK ---- 
instant messenger                 4            *          4            2          2          -          2          2            -          2          2          -            -          2          2+a        - 
                                  1%           *%         1%           *%         *%         -%         1%         *%           -%         1%         2%         -%           -%         1%         3%         -% 
 
TELEGRAM ---- 
instant messenger                 4            *          4            4          4          4          2          4            2          2          *          -            3          *          *          * 
                                  1%           *%         1%           1%         1%         1%         1%         1%           1%         1%         *%         -%           1%         *%         *%         *% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app               12            *         10            8          8          4          2          4            3          2          7++ab      -            4          2          3          2 
                                  2%           *%         2%           2%         2%         1%         1%         1%           1%         1%         7%         -%           1%         1%         5%         5% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            9            2          7            8          8          4          3          5            2          2          4          2            3          4          -          2 
                                  1%           1%         2%           2%         2%         1%         1%         1%           1%         1%         3%         5%           1%         2%         -%         5% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                5            *          5            5          5          3          3          5            2          2          2          -            3          -          -          2+B 
                                  1%           *%         1%           1%         1%         1%         1%         1%           1%         1%         2%         -%           1%         -%         -%         5% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            5            *          3            5          5          4          4          5            -          2          4+a        -            2          -          2          2+aB 
                                  1%           *%         1%           1%         1%         1%         1%         1%           -%         1%         3%         -%           1%         -%         2%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          259        433          448        530        420        285        464          327        244         94         42          330        246         80         51 
 
Effective sample size           438          149        277          274        328        258        176        280          189        157         68         24          204        152         51         31 
 
Total                           639          203        415          393        479        376        253        401          268        231        109         31          301        223         72         43 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                8            4          4            5          6          3          2          6            *          4          2          2            2          2          *          4++AB 
                                  1%           2%         1%           1%         1%         1%         1%         2%           *%         2%         2%         6%           1%         1%         1%         9% 
 
THE SUN WEBSITE OR 
APP ---- news site/app           11            1          7            9         11          6          4          6            3          3          4          -            5          --         2b         4++aB 
                                  2%           *%         2%           2%         2%         2%         1%         1%           1%         1%         4%         -%           2%         -%         3%         8% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            4            *          3            4          4          2          2          4            -          2          2          -            2          -          -          2++aB 
                                  1%           *%         1%           1%         1%         *%         1%         1%           -%         1%         2%         -%           1%         -%         -%         5% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            5            2          3            4          4          2          2          4            -          2          2          2            -          2          -          4++ABc 
                                  1%           1%         1%           1%         1%         1%         1%         1%           -%         1%         2%         6%           -%         1%         -%         9% 
 
TIK TOK ---- social 
media site/app                   17            4         12           12         15         11          7         11            8          5          4          1            8          4          3          2 
                                  3%           2%         3%           3%         3%         3%         3%         3%           3%         2%         3%         2%           3%         2%         5%         5% 
 
TUMBLR ---- social 
media site/app                    6            5          2            3          6          4          4          3            *          2          2          2            --         2          2A         2A 
                                  1%           2%         *%           1%         1%         1%         2%         1%           *%         1%         2%         5%           -%         1%         3%         4% 
 
TWITCH ---- video 
sharing site/app                  8            2          6            4          6          5          4          4            2          2          2          2            2          2          2          2 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         1%         2%         5%           1%         1%         3%         4% 
 
TWITTER ---- social 
media site/app                   46           20b        19--         34         38         36+        21         27           10-        25+a        6          4           11--       24+A        3          8++Ac 
                                  7%          10%         5%           9%         8%         9%         8%         7%           4%        11%         6%        14%           4%        11%         5%        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          259        433          448        530        420        285        464          327        244         94         42          330        246         80         51 
 
Effective sample size           438          149        277          274        328        258        176        280          189        157         68         24          204        152         51         31 
 
Total                           639          203        415          393        479        376        253        401          268        231        109         31          301        223         72         43 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                   10            4          6            7          7          6          2          6            2          4          2          2            4          4          *          2 
                                  2%           2%         1%           2%         2%         2%         1%         2%           1%         2%         2%         6%           1%         2%         1%         4% 
 
VIBER ---- 
instant messenger                 6            2          4            4          4          2          2          4            -          3          2a         -            -          6++a       -          - 
                                  1%           1%         1%           1%         1%         1%         1%         1%           -%         1%         2%         -%           -%         3%         -%         -% 
 
VIMEO ---- video 
sharing site/app                  3            -          3            3          3          3          -          2            3          -          -          -            3          -          -          - 
                                  1%           -%         1%           1%         1%         1%         -%         *%           1%         -%         -%         -%           1%         -%         -%         -% 
 
WHATSAPP ---- 
instant messenger                68           30+b       30--         44         57         51+        27         45           17-        29a        19+A        2           19--       24         10         15++ABc 
                                 11%          15%         7%          11%        12%        14%        11%        11%           7%        13%        17%         7%           6%        11%        13%        34% 
 
XBOX LIVE ---- gaming            11            3          8            8          8          8          3         10            2          4          4          1            5          4          1          1 
                                  2%           2%         2%           2%         2%         2%         1%         2%           1%         2%         4%         2%           2%         2%         1%         2% 
 
YAHOO ---- search engine         43           12         22           36+        38         33+        18         21           20         21c         2          -           12-        20a         4          7+A 
                                  7%           6%         5%           9%         8%         9%         7%         5%           7%         9%         2%         -%           4%         9%         5%        17% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            7            *          5            6          6          5          2          2            2          3          2          *            2          5          *          - 
                                  1%           *%         1%           1%         1%         1%         1%         1%           1%         1%         2%         1%           1%         2%         *%         -% 
 
YOUTUBE ---- video 
sharing site/app                 90           34         55           62         71         46         42         55           35         28         18          8           44         27          8         10 
                                 14%          17%        13%          16%        15%        12%        17%        14%          13%        12%        17%        27%          15%        12%        12%        24% 
 
Somewhere else 
(write in)                       62           18         43           39         45         37         25         38           24         20         12          7           26         24          5          6 
                                 10%           9%        10%          10%         9%        10%        10%         9%           9%         9%        11%        22%           9%        11%         6%        15% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          259        433          448        530        420        285        464          327        244         94         42          330        246         80         51 
 
Effective sample size           438          149        277          274        328        258        176        280          189        157         68         24          204        152         51         31 
 
Total                           639          203        415          393        479        376        253        401          268        231        109         31          301        223         72         43 
 
NET - Video 
Sharing Site or App              95           36         59           67         76         50         45         57           39         30         18          8           47         29          8         10 
                                 15%          18%        14%          17%        16%        13%        18%        14%          14%        13%        17%        27%          16%        13%        12%        24% 
 
NET - Search Engine             172           45        109          120+       135        114         67        104           66         62         35          9           66-        63         17         26++ABC 
                                 27%          22%        26%          30%        28%        30%        27%        26%          25%        27%        32%        29%          22%        28%        24%        61% 
 
NET - Social 
Media Site or App               416          142        258          253        322        241        162        260          162        163         74         17          178-       154         51         33 
                                 65%          70%        62%          64%        67%        64%        64%        65%          60%        70%        68%        55%          59%        69%        70%        76% 
 
NET - Instant Messenger         158           56         87-         104        128        102         70        102           43--       60a        41++A      13           46--       62A        23A        27++ABC 
                                 25%          28%        21%          26%        27%        27%        28%        25%          16%        26%        38%        41%          15%        28%        32%        63% 
 
NET - News Site or App           66           18         40           48         48         35         21         36           26         23         12          5           30         24          5          7 
                                 10%           9%        10%          12%        10%         9%         8%         9%          10%        10%        11%        15%          10%        11%         8%        16% 
 
NET - Playing 
games on a site or app           36           13         23           23         23         20         17         27            4--       15a        14++A       3            9-        12         10++A       5a 
                                  6%           6%         6%           6%         5%         5%         7%         7%           1%         7%        13%         9%           3%         5%        14%        12% 
 
NET - Email or 
another site or app             285           89        190          181        214        170        130+       190          119        105         43         18          142         99         30         14 
                                 45%          44%        46%          46%        45%        45%        52%        47%          44%        45%        40%        57%          47%        44%        42%        34% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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C7 Any Harm Summary Table 
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Base: Any mentions of specific websites/Nets 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  707           40 
 
Effective sample size           438           24 
 
Total                           639           31 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app               13            - 
                                  2%           -% 
 
AOL ---- search engine           22            - 
                                  3%           -% 
 
ASK.COM ---- 
search engine                     9            - 
                                  1%           -% 
 
BBC WEBSITE OR 
APP ---- news site/app           16            1 
                                  2%           2% 
 
BING/MSN ---- 
search engine                    10            * 
                                  2%           1% 
 
BLOG SITE OR APP 
 ---- email/site/app              4            - 
                                  1%           -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            6            - 
                                  1%           -% 
 
CNN WEBSITE OR 
APP ---- news site/app            3            * 
                                  *%           1% 
 
DAILY MOTION ---- 
video sharing site/app            4            - 
                                  1%           -% 
 
DISCORD ---- 
instant messenger                 5            2 
                                  1%           6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3700 
Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  707           40 
 
Effective sample size           438           24 
 
Total                           639           31 
 
EMAIL                           271           11 
                                 42%          35% 
 
FACEBOOK ---- 
social media site/app           360           20 
                                 56%          66% 
 
FACEBOOK MESSENGER 
---- instant messenger           78            8 
                                 12%          26% 
 
FACETIME ---- 
social media site/app            32            4 
                                  5%          14% 
 
GOOGLE ---- 
search engine                   142           16 
                                 22%          53% 
 
GOOGLE HANGOUTS 
---- instant messenger            2            - 
                                  *%           -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                6            - 
                                  1%           -% 
 
IMESSAGE ---- 
instant messenger                 8            * 
                                  1%           1% 
 
INSTAGIB.TV ---- 
video sharing site/app            2            - 
                                  *%           -% 
 
INSTAGRAM ---- 
social media site/app            76            4 
                                 12%          14% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  707           40 
 
Effective sample size           438           24 
 
Total                           639           31 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                6            1 
                                  1%           5% 
 
LINE ---- 
instant messenger                 2            - 
                                  *%           -% 
 
LINKEDIN ---- 
social media site/app            12            1 
                                  2%           2% 
 
LIVELEAK ---- 
video sharing site/app            *            - 
                                  *%           -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app               11            - 
                                  2%           -% 
 
MIXER ---- video 
sharing site/app                  *            - 
                                  *%           -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            - 
                                  *%           -% 
 
NINTENDO ONLINE 
---- gaming                       4            2 
                                  1%           7% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    5            * 
                                  1%           1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  707           40 
 
Effective sample size           438           24 
 
Total                           639           31 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     1            - 
                                  *%           -% 
 
PINTEREST ---- 
social media site/app             8            * 
                                  1%           1% 
 
PLAYSTATION 
NETWORK ---- gaming              20            4 
                                  3%          12% 
 
REDDIT ---- social 
media site/app                   10            4 
                                  2%          12% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   23            4 
                                  4%          12% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            - 
                                  *%           -% 
 
SKYPE ---- social 
media site/app                    6            - 
                                  1%           -% 
 
SNAPCHAT ---- 
instant messenger                44            8 
                                  7%          25% 
 
STEAM ---- gaming                 8            * 
                                  1%           *% 
 
TEAMSPEAK ---- 
instant messenger                 4            - 
                                  1%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  707           40 
 
Effective sample size           438           24 
 
Total                           639           31 
 
TELEGRAM ---- 
instant messenger                 4            * 
                                  1%           1% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app               12            2 
                                  2%           6% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            9            2 
                                  1%           6% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                5            2 
                                  1%           6% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            5            2 
                                  1%           6% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                8            4 
                                  1%          12% 
 
THE SUN WEBSITE OR 
APP ---- news site/app           11            2 
                                  2%           6% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            4            2 
                                  1%           6% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            5            4 
                                  1%          12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  707           40 
 
Effective sample size           438           24 
 
Total                           639           31 
 
TIK TOK ---- social 
media site/app                   17            2 
                                  3%           7% 
 
TUMBLR ---- social 
media site/app                    6            2 
                                  1%           6% 
 
TWITCH ---- video 
sharing site/app                  8            2 
                                  1%           6% 
 
TWITTER ---- social 
media site/app                   46            5 
                                  7%          15% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                   10            2 
                                  2%           6% 
 
VIBER ---- 
instant messenger                 6            - 
                                  1%           -% 
 
VIMEO ---- video 
sharing site/app                  3            - 
                                  1%           -% 
 
WHATSAPP ---- 
instant messenger                68            6 
                                 11%          20% 
 
XBOX LIVE ---- gaming            11            1 
                                  2%           3% 
 
YAHOO ---- search engine         43            - 
                                  7%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  707           40 
 
Effective sample size           438           24 
 
Total                           639           31 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            7            - 
                                  1%           -% 
 
YOUTUBE ---- video 
sharing site/app                 90            8 
                                 14%          27% 
 
Somewhere else 
(write in)                       62            6 
                                 10%          21% 
 
NET - Video 
Sharing Site or App              95            8 
                                 15%          27% 
 
NET - Search Engine             172           16 
                                 27%          53% 
 
NET - Social 
Media Site or App               416           20 
                                 65%          67% 
 
NET - Instant Messenger         158           17 
                                 25%          55% 
 
NET - News Site or App           66            5 
                                 10%          16% 
 
NET - Playing 
games on a site or app           36            5 
                                  6%          17% 
 
NET - Email or 
another site or app             285           11 
                                 45%          35% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          429        405        476        226        551        456        329        231        158         87        393        125 
 
Effective sample size           438          259        244        292        135        340        287        202        140         88         46        238         70 
 
Total                           639          370        345        412        191        491        413        284        205        116         58        333        100 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app               13            9          9         11          4          9          5          5          8+         2          2          7          4 
                                  2%           2%         3%         3%         2%         2%         1%         2%         4%         2%         3%         2%         4% 
 
AOL ---- search engine           22           11         10         14          8         16         14          8          6          3          2         12          5 
                                  3%           3%         3%         3%         4%         3%         3%         3%         3%         3%         4%         4%         5% 
 
ASK.COM ---- 
search engine                     9            5          7          9          5j         7          4          1          3          2          2          1          2 
                                  1%           1%         2%         2%         3%         1%         1%         *%         1%         2%         3%         *%         2% 
 
BBC WEBSITE OR 
APP ---- news site/app           16           12         14+         9          5         12          8          8          6          1          *         10          3 
                                  2%           3%         4%         2%         3%         2%         2%         3%         3%         1%         *%         3%         3% 
 
BING/MSN ---- 
search engine                    10           10+e        8         10+         *          7          2-         4          6e         4de        -          7          6++DeEf 
                                  2%           3%         2%         3%         *%         2%         1%         2%         3%         4%         -%         2%         6% 
 
BLOG SITE OR APP 
 ---- email/site/app              4            4          4          2          4+         2          2          2          1          -          -          2          * 
                                  1%           1%         1%         *%         2%         *%         *%         1%         1%         -%         -%         1%         *% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            6            2          4          4          3          6          2          2          3          3          2          2          * 
                                  1%           1%         1%         1%         2%         1%         1%         1%         2%         2%         3%         1%         *% 
 
CNN WEBSITE OR 
APP ---- news site/app            3            1          2          2          2          2          1          1          1          2+e        3          1          1 
                                                                                                                                         ++AbceEfgJ 
                                  *%           *%         1%         1%         1%         1%         *%         *%         *%         2%         4%         *%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          429        405        476        226        551        456        329        231        158         87        393        125 
 
Effective sample size           438          259        244        292        135        340        287        202        140         88         46        238         70 
 
Total                           639          370        345        412        191        491        413        284        205        116         58        333        100 
 
DAILY MOTION ---- 
video sharing site/app            4            2          2          4          *          4          2          -          2          2fj        -          -          - 
                                  1%           1%         1%         1%         *%         1%         *%         -%         1%         2%         -%         -%         -% 
 
DISCORD ---- 
instant messenger                 5            5          5          3          3          3          5          2          3          -          -          2          2 
                                  1%           1%         1%         1%         2%         1%         1%         1%         2%         -%         -%         1%         2% 
 
EMAIL                           271          172+       168++      193+        81        204        173        141++      108++ee     52         34+ee     164++       44 
                                 42%          47%        49%        47%        43%        42%        42%        50%        53%        44%        58%        49%        44% 
 
FACEBOOK ---- 
social media site/app           360          209        210+       227        113        308++c     264++c     160        113         61         34        193         54 
                                 56%          56%        61%        55%        59%        63%        64%        56%        55%        52%        59%        58%        54% 
 
FACEBOOK MESSENGER 
---- instant messenger           78           45         53+        62+        35+        70+        55         42         26         24+        12         54+        16 
                                 12%          12%        15%        15%        18%        14%        13%        15%        13%        20%        21%        16%        16% 
 
FACETIME ---- 
social media site/app            32           19         24         24         16+        26         22         16         16          5          5         16          7 
                                  5%           5%         7%         6%         8%         5%         5%         6%         8%         4%         8%         5%         7% 
 
GOOGLE ---- 
search engine                   142           84         80        103         44        100         77-        54         56e        19         11         72         19 
                                 22%          23%        23%        25%        23%        20%        19%        19%        27%        17%        18%        22%        19% 
 
GOOGLE HANGOUTS 
---- instant messenger            2            2          2          2          *          2          2          2          2          *          -          2          - 
                                  *%           *%         1%         *%         *%         *%         *%         1%         1%         *%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          429        405        476        226        551        456        329        231        158         87        393        125 
 
Effective sample size           438          259        244        292        135        340        287        202        140         88         46        238         70 
 
Total                           639          370        345        412        191        491        413        284        205        116         58        333        100 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                6            4          4          6          1          5          2          2          5++        1          1          5          - 
                                  1%           1%         1%         1%         *%         1%         1%         1%         3%         1%         1%         2%         -% 
 
IMESSAGE ---- 
instant messenger                 8            4          7+         7          3          7          4          5          4          3          4++AceEfjk 4          * 
                                  1%           1%         2%         2%         2%         2%         1%         2%         2%         3%         7%         1%         *% 
 
INSTAGIB.TV ---- 
video sharing site/app            2            *          2          2          2          2          *          *          -          2++aej     2++AeEfgJ  *          - 
                                  *%           *%         1%         1%         1%         *%         *%         *%         -%         2%         3%         *%         -% 
 
INSTAGRAM ---- 
social media site/app            76           53         55++       61+        30         68+        64++       34         28         24++fk      8         44          8 
                                 12%          14%        16%        15%        16%        14%        15%        12%        14%        21%        13%        13%         8% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                6            4          2          5          4          6          5          5          5          1          *          5          1 
                                  1%           1%         1%         1%         2%         1%         1%         2%         2%         *%         *%         2%         1% 
 
LINE ---- 
instant messenger                 2            2          -          -          -          -          2          -          -          -          -          2          - 
                                  *%           *%         -%         -%         -%         -%         *%         -%         -%         -%         -%         *%         -% 
 
LINKEDIN ---- 
social media site/app            12           10         10         12+         4         10          4          7          6          8++eE      2          8          3 
                                  2%           3%         3%         3%         2%         2%         1%         2%         3%         7%         4%         2%         3% 
 
LIVELEAK ---- 
video sharing site/app            *            *          *          *          *          -          *          -          -          *          -          -          - 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         *%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          429        405        476        226        551        456        329        231        158         87        393        125 
 
Effective sample size           438          259        244        292        135        340        287        202        140         88         46        238         70 
 
Total                           639          370        345        412        191        491        413        284        205        116         58        333        100 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app               11            9          9          5          3          9          5          5          7          2          2          4          4 
                                  2%           2%         3%         1%         2%         2%         1%         2%         3%         2%         3%         1%         4% 
 
MIXER ---- video 
sharing site/app                  *            *          *          *          *          -          *          -          -          *          -          -          - 
                                  *%           *%         *%         *%         *%         -%         *%         -%         -%         *%         -%         -%         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          2          *          2          *          2          2          *          *          2          2+e 
                                  *%           1%         1%         1%         *%         *%         *%         1%         1%         *%         *%         1%         2% 
 
NINTENDO ONLINE 
---- gaming                       4            4          2          2          2          4          2          2          4+         1          -          2          * 
                                  1%           1%         1%         1%         1%         1%         1%         1%         2%         1%         -%         1%         *% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    5            3          5          3          4          5          5          3          2          5++ac      1          5          2 
                                  1%           1%         1%         1%         2%         1%         1%         1%         1%         4%         2%         1%         2% 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     1            1          1          *          1          1          1          1          -          *          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         *%         -%         *%         -% 
 
PINTEREST ---- 
social media site/app             8            6          6          8          7++        6          6          4          8++        2          2          6          4+ 
                                  1%           2%         2%         2%         4%         1%         1%         1%         4%         2%         3%         2%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          429        405        476        226        551        456        329        231        158         87        393        125 
 
Effective sample size           438          259        244        292        135        340        287        202        140         88         46        238         70 
 
Total                           639          370        345        412        191        491        413        284        205        116         58        333        100 
 
PLAYSTATION 
NETWORK ---- gaming              20           20++       18++       18         20++cEef   20+        18+        11          9          5          4         17+         3 
                                  3%           5%         5%         4%        10%         4%         4%         4%         4%         5%         7%         5%         3% 
 
REDDIT ---- social 
media site/app                   10            7         10+         9          9++        8          7          7          5          3          4+         7          2 
                                  2%           2%         3%         2%         5%         2%         2%         2%         3%         3%         6%         2%         2% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   23           19+        14         18          9         23+        15         15         10          8+         *         19+         5 
                                  4%           5%         4%         4%         4%         5%         4%         5%         5%         7%         1%         6%         5% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          *          2          2          2          2          -          -          -          -          - 
                                  *%           *%         *%         *%         1%         *%         1%         1%         -%         -%         -%         -%         -% 
 
SKYPE ---- social 
media site/app                    6            4          6          6          3          5          2          *          4          6++aceEFJ  2ef        2          - 
                                  1%           1%         2%         1%         2%         1%         *%         *%         2%         5%         3%         1%         -% 
 
SNAPCHAT ---- 
instant messenger                44           29         28         40++       16         39         27         17         18         16++efJ     3         17         11 
                                  7%           8%         8%        10%         9%         8%         7%         6%         9%        14%         6%         5%        11% 
 
STEAM ---- gaming                 8            4          6          6          8++        8          6          4          4          4          4++aceefj  4          2 
                                  1%           1%         2%         1%         4%         2%         1%         2%         2%         3%         7%         1%         2% 
 
TEAMSPEAK ---- 
instant messenger                 4            2          4          4          4+         4          2          2          2          2          2+         2          - 
                                  1%           1%         1%         1%         2%         1%         *%         1%         1%         2%         3%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          429        405        476        226        551        456        329        231        158         87        393        125 
 
Effective sample size           438          259        244        292        135        340        287        202        140         88         46        238         70 
 
Total                           639          370        345        412        191        491        413        284        205        116         58        333        100 
 
TELEGRAM ---- 
instant messenger                 4            2          2          2          4+         2          2          *          2          *          *          4          * 
                                  1%           1%         1%         1%         2%         *%         1%         *%         1%         *%         *%         1%         *% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app               12            8         11+e        8          6          8          4         11++e       4          2          2         10          4 
                                  2%           2%         3%         2%         3%         2%         1%         4%         2%         2%         4%         3%         4% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            9            7          7          5          3          7          4          5          5          4          2          8          4+e 
                                  1%           2%         2%         1%         2%         1%         1%         2%         3%         3%         4%         2%         4% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                5            3          4          2          3          3          2          2          4          *          2+ce       4          2 
                                  1%           1%         1%         *%         2%         1%         *%         1%         2%         *%         3%         1%         2% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            5            3          5          2          5++        4          4          4          2          *          2+c        4          2 
                                  1%           1%         2%         *%         3%         1%         1%         1%         1%         *%         3%         1%         2% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                8            6          8+         5          5+         5          6          5          6          1          4++aCEe    6          3 
                                  1%           2%         2%         1%         3%         1%         1%         2%         3%         1%         7%         2%         3% 
 
THE SUN WEBSITE OR 
APP ---- news site/app           11            7          9          9          3          9          4          8          5          1          2          9          4 
                                  2%           2%         3%         2%         2%         2%         1%         3%         3%         1%         3%         3%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          429        405        476        226        551        456        329        231        158         87        393        125 
 
Effective sample size           438          259        244        292        135        340        287        202        140         88         46        238         70 
 
Total                           639          370        345        412        191        491        413        284        205        116         58        333        100 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            4            2          4          2          3+         2          2          2          2          *          2++acee    4          2 
                                  1%           *%         1%         *%         2%         *%         *%         1%         1%         *%         3%         1%         2% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            5            3          5          5          3          4          4          5+         4          2          2          5          2 
                                  1%           1%         2%         1%         2%         1%         1%         2%         2%         2%         3%         2%         2% 
 
TIK TOK ---- social 
media site/app                   17            7         11         13         12++af     15         11          5          9          5          5++Aeef   12          4 
                                  3%           2%         3%         3%         7%         3%         3%         2%         4%         5%         9%         4%         4% 
 
TUMBLR ---- social 
media site/app                    6            5          6          6          6++        6          6          6          4          3          2          6          2 
                                  1%           1%         2%         1%         3%         1%         1%         2%         2%         2%         4%         2%         2% 
 
TWITCH ---- video 
sharing site/app                  8            8+         6          8          6+         8          7          4          5          2          -          6          2 
                                  1%           2%         2%         2%         3%         2%         2%         1%         3%         2%         -%         2%         2% 
 
TWITTER ---- social 
media site/app                   46           35+        33+        43++       19         42+        34         21         20          9          3         27         12 
                                  7%          10%        10%        10%        10%         9%         8%         7%        10%         8%         4%         8%        12% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                   10            8          8          7          4          8          3-         4          6          *          2          6          4e 
                                  2%           2%         2%         2%         2%         2%         1%         2%         3%         *%         3%         2%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          429        405        476        226        551        456        329        231        158         87        393        125 
 
Effective sample size           438          259        244        292        135        340        287        202        140         88         46        238         70 
 
Total                           639          370        345        412        191        491        413        284        205        116         58        333        100 
 
VIBER ---- 
instant messenger                 6            2          4          6          3j         6          2          *          2          4+efJ      2fJ        --         2j 
                                  1%           1%         1%         1%         2%         1%         1%         *%         1%         3%         3%         -%         2% 
 
VIMEO ---- video 
sharing site/app                  3            -          -          3          3+abe      2          --         -          2          -          -          3          - 
                                  1%           -%         -%         1%         2%         *%         -%         -%         1%         -%         -%         1%         -% 
 
WHATSAPP ---- 
instant messenger                68           55++       41         51         23         58         49         29         21         14          4         33         16 
                                 11%          15%        12%        12%        12%        12%        12%        10%        10%        12%         7%        10%        16% 
 
XBOX LIVE ---- gaming            11            7          8          9          6         11          7          4          5          3          -          5          4 
                                  2%           2%         2%         2%         3%         2%         2%         1%         2%         2%         -%         1%         4% 
 
YAHOO ---- search engine         43           26h        20         36+fhj     13h        34h        21          9-        13          1-         2         12--       12eFHJ 
                                  7%           7%         6%         9%         7%         7%         5%         3%         6%         1%         4%         4%        12% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            7            7          7+         7          3          7          3          3          5+         -          -          4          3+ 
                                  1%           2%         2%         2%         2%         1%         1%         1%         3%         -%         -%         1%         3% 
 
YOUTUBE ---- video 
sharing site/app                 90           59         65++       71++       42++       75         62         45         42++       27++       11         55         15 
                                 14%          16%        19%        17%        22%        15%        15%        16%        21%        23%        18%        17%        15% 
 
Somewhere else 
(write in)                       62           39         43+        48         18         39-        36         33         33++Ee     10          4         45++e      11 
                                 10%          10%        13%        12%         9%         8%         9%        11%        16%         8%         8%        13%        11% 
 
NET - Video 
Sharing Site or App              95           59         68++       76++       46++aee    80         64         45         42+        29++e      12         57         15 
                                 15%          16%        20%        19%        24%        16%        15%        16%        21%        25%        22%        17%        15% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          429        405        476        226        551        456        329        231        158         87        393        125 
 
Effective sample size           438          259        244        292        135        340        287        202        140         88         46        238         70 
 
Total                           639          370        345        412        191        491        413        284        205        116         58        333        100 
 
NET - Search Engine             172          105         90        123e        48        124         94--       66         62         22         13         85         32 
                                 27%          28%        26%        30%        25%        25%        23%        23%        30%        19%        22%        26%        32% 
 
NET - Social 
Media Site or App               416          236        245++      270        128        354++afk   300++afk   182        136         81         39        224         60 
                                 65%          64%        71%        66%        67%        72%        73%        64%        66%        70%        67%        67%        60% 
 
NET - Instant Messenger         158           99         98+       122++       55        133+       107         70         54         41+        16         90         34 
                                 25%          27%        28%        30%        29%        27%        26%        25%        26%        35%        28%        27%        34% 
 
NET - News Site or App           66           45         49++e      49         23         50         32-        32         32++E      14          9         41         15 
                                 10%          12%        14%        12%        12%        10%         8%        11%        16%        12%        15%        12%        15% 
 
NET - Playing 
games on a site or app           36           27         29++       29         30         35++       28         18         14         12+         8+        25          8 
                                                                       ++abCEEFgj 
                                  6%           7%         8%         7%        15%         7%         7%         6%         7%        10%        13%         7%         8% 
 
NET - Email or 
another site or app             285          181+       175++      202+        87        214        179        146++      110++ee     54         36++dee   172++       48 
                                 45%          49%        51%        49%        45%        44%        43%        51%        54%        46%        63%        52%        47% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          565        313        182        196        507        241        385        106        171         78         52        429        526         47        105         31 
 
Effective sample size           438          347        185        113        121        322        140        240         60        107         44         29        266        319         23         65         17 
 
Total                           639          499        252        165        170        468        205        339         84        154         68         43        383        457         28         96         23 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app               13            4--        3          6a         1         10          8a         7          2          4          2          1          7          9          -          5+A        3 
                                  2%           1%         1%         3%         1%         2%         4%         2%         2%         2%         2%         2%         2%         2%         -%         5%        14% 
 
AOL ---- search engine           22           16          6          5          4         14          7          9          1          2          3          3         11         15          1          3          2 
                                  3%           3%         3%         3%         2%         3%         3%         3%         1%         1%         5%         7%         3%         3%         2%         4%         7% 
 
ASK.COM ---- 
search engine                     9            7          4          *          2          4          -          5          -          2          1          -          4          5          *          1          1 
                                  1%           1%         1%         *%         1%         1%         -%         1%         -%         1%         2%         -%         1%         1%         1%         1%         6% 
 
BBC WEBSITE OR 
APP ---- news site/app           16           11          6          8          5         10          8          9          2          4          3          2          8         12          -          3          2 
                                  2%           2%         2%         5%         3%         2%         4%         3%         3%         2%         5%         5%         2%         3%         -%         4%         7% 
 
BING/MSN ---- 
search engine                    10            4-         *          4          *          8          6b         8          2          4          2          2          3          8          -          6++ABDeLmQ 2 
                                  2%           1%         *%         2%         *%         2%         3%         2%         2%         3%         3%         4%         1%         2%         -%         7%         8% 
 
BLOG SITE OR APP 
 ---- email/site/app              4            2          2          *          2          1-         2          2          *          2          1          -          2          4          -          1          2 
                                  1%           *%         1%         *%         1%         *%         1%         1%         1%         1%         2%         -%         1%         1%         -%         1%         7% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            6            6          4          1          2          4          *          4          1          2          1          -          6          4          *          2          1 
                                  1%           1%         1%         1%         1%         1%         *%         1%         1%         1%         2%         -%         1%         1%         1%         2%         6% 
 
CNN WEBSITE OR 
APP ---- news site/app            3            2          2          *          *          3          1          3          *          -          *          1          3          3          -          1          * 
                                  *%           *%         1%         *%         *%         1%         *%         1%         *%         -%         *%         2%         1%         1%         -%         1%         1% 
 
DAILY MOTION ---- 
video sharing site/app            4            2          2          -          -          2          2          -          -          2          2glq       -          *          4          -          2glq       2 
                                  1%           *%         1%         -%         -%         *%         1%         -%         -%         1%         2%         -%         *%         1%         -%         2%         8% 
 
DISCORD ---- 
instant messenger                 5            3          2          3          3          1          3          3          -          2          -          -          3          2          -          -          - 
                                  1%           1%         1%         2%         2%         *%         1%         1%         -%         1%         -%         -%         1%         *%         -%         -%         -% 
 
EMAIL                           271          207        103         82d        62        213+       111++abDm  168++d      50++abDm   72         35         28        183++d     202          9         56++abDm   11 
                                 42%          41%        41%        49%        37%        46%        54%        50%        59%        47%        52%        66%        48%        44%        32%        59%        46% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          565        313        182        196        507        241        385        106        171         78         52        429        526         47        105         31 
 
Effective sample size           438          347        185        113        121        322        140        240         60        107         44         29        266        319         23         65         17 
 
Total                           639          499        252        165        170        468        205        339         84        154         68         43        383        457         28         96         23 
 
FACEBOOK ---- 
social media site/app           360          333        159+ef      89        113++ceFh  254        102-       192         43         93         39         29        219        277++f      17         51         12 
                                       ++cEFghlo 
                                 56%          67%        63%        54%        66%        54%        50%        56%        51%        61%        57%        66%        57%        61%        61%        54%        54% 
 
FACEBOOK MESSENGER 
---- instant messenger           78           73++       40+f       19         28f        53         17         55++f      10         26f         9          5         50         61          5          9          8 
                                 12%          15%        16%        11%        16%        11%         8%        16%        12%        17%        13%        10%        13%        13%        17%        10%        33% 
 
FACETIME ---- 
social media site/app            32           28         16          6          7         21          6         17          4         10          1          3         20         28          2          5          1 
                                  5%           6%         6%         3%         4%         4%         3%         5%         5%         7%         2%         8%         5%         6%         6%         5%         6% 
 
GOOGLE ---- 
search engine                   142          102         44-        40         29        113q        56bq       80         19         33         20          9         83         94          5         28bq       10 
                                 22%          20%        17%        24%        17%        24%        27%        24%        22%        22%        29%        21%        22%        21%        17%        29%        42% 
 
GOOGLE HANGOUTS 
---- instant messenger            2            2          *          *          -          2          2          2          2+q        *          2+q        -          2          2          *          2+q        - 
                                  *%           *%         *%         *%         -%         *%         1%         1%         2%         *%         2%         -%         1%         *%         1%         2%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                6            1--        1          4a         *          6          4          3          2a         2          -          2          6          6          *          -          - 
                                  1%           *%         *%         2%         *%         1%         2%         1%         2%         1%         -%         4%         1%         1%         1%         -%         -% 
 
IMESSAGE ---- 
instant messenger                 8            8          7+         3          5+         7          2          7          2          5+         2          -          7          7          1          1          * 
                                  1%           2%         3%         2%         3%         2%         1%         2%         3%         3%         2%         -%         2%         2%         3%         1%         2% 
 
INSTAGIB.TV ---- 
video sharing site/app            2            2          2          -          *          2          -          2          -          *          -          -          2          2          -          *          - 
                                  *%           *%         1%         -%         *%         *%         -%         1%         -%         *%         -%         -%         1%         *%         -%         *%         -% 
 
INSTAGRAM ---- 
social media site/app            76           68+        57         29+e       27         48         24         39         16e        22          5          5         51         61          5         10          7 
                                                 ++AEfGjLMo 
                                                          q 
                                 12%          14%        23%        18%        16%        10%        12%        12%        19%        15%         7%        13%        13%        13%        17%        10%        29% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          565        313        182        196        507        241        385        106        171         78         52        429        526         47        105         31 
 
Effective sample size           438          347        185        113        121        322        140        240         60        107         44         29        266        319         23         65         17 
 
Total                           639          499        252        165        170        468        205        339         84        154         68         43        383        457         28         96         23 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                6            6          1          -          2          4          *          5          2          1          1          -          5          5          -          4++bcef    1 
                                  1%           1%         1%         -%         1%         1%         *%         2%         3%         1%         2%         -%         1%         1%         -%         4%         6% 
 
LINE ---- 
instant messenger                 2            2          -          -          -          2          -          -          -          -          -          -          2          -          -          -          - 
                                  *%           *%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -%         -% 
 
LINKEDIN ---- 
social media site/app            12            9          4          4          1          8          6          9          *          3          -          2          8          7          -          5+dm       3 
                                  2%           2%         2%         3%         *%         2%         3%         3%         1%         2%         -%         5%         2%         1%         -%         6%        14% 
 
LIVELEAK ---- 
video sharing site/app            *            *          *          -          -          *          -          -          -          *          -          -          *          *          -          -          - 
                                  *%           *%         *%         -%         -%         *%         -%         -%         -%         *%         -%         -%         *%         *%         -%         -%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app               11            5          3          4          -          9          9++adgil   4          2          -          2          *          4          7          -          *          - 
                                  2%           1%         1%         2%         -%         2%         4%         1%         2%         -%         2%         *%         1%         2%         -%         *%         -% 
 
MIXER ---- video 
sharing site/app                  *            *          *          -          -          *          -          -          -          *          -          -          *          *          -          -          - 
                                  *%           *%         *%         -%         -%         *%         -%         -%         -%         *%         -%         -%         *%         *%         -%         -%         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            *          *          2          -          2          2          2          2++alq     *          -          *          1          2          *          *          * 
                                  *%           *%         *%         1%         -%         1%         1%         1%         2%         *%         -%         *%         *%         1%         1%         *%         1% 
 
NINTENDO ONLINE 
---- gaming                       4            1-         1          3+aq       1          4          2          2          -          *          -          -          2          4          -          2aq        - 
                                  1%           *%         *%         2%         *%         1%         1%         1%         -%         *%         -%         -%         1%         1%         -%         2%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    5            5          1          2          2          5          2          5          2          1          -          -          5          5          -          1          - 
                                  1%           1%         1%         1%         1%         1%         1%         1%         3%         1%         -%         -%         1%         1%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          565        313        182        196        507        241        385        106        171         78         52        429        526         47        105         31 
 
Effective sample size           438          347        185        113        121        322        140        240         60        107         44         29        266        319         23         65         17 
 
Total                           639          499        252        165        170        468        205        339         84        154         68         43        383        457         28         96         23 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     1            1          *          *          1          1          -          *          *          1          -          -          1          1          *          *          - 
                                  *%           *%         *%         *%         *%         *%         -%         *%         1%         *%         -%         -%         *%         *%         2%         *%         -% 
 
PINTEREST ---- 
social media site/app             8            6          4          *          2          6          2          6          -          2          -          -          6          4          *          2          - 
                                  1%           1%         2%         *%         1%         1%         1%         2%         -%         1%         -%         -%         2%         1%         1%         2%         -% 
 
PLAYSTATION 
NETWORK ---- gaming              20           17         13          6          7         16          7         16+         6          9+         4          -         18+        16          3          4          2 
                                  3%           3%         5%         3%         4%         3%         3%         5%         7%         6%         6%         -%         5%         4%        10%         4%         8% 
 
REDDIT ---- social 
media site/app                   10            7          7          5          4          7          5         10+         -          5          2          -          8          9          *          2          1 
                                  2%           1%         3%         3%         2%         1%         2%         3%         -%         3%         2%         -%         2%         2%         1%         2%         6% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   23           19          9         13++        5         21         15++       17          5          6          6          5         18         23+         *          7          1 
                                  4%           4%         4%         8%         3%         5%         7%         5%         6%         4%         8%        11%         5%         5%         2%         7%         4% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          -          -          *          2          -          -          -          2++eglM    -          -          -          -          -          - 
                                  *%           *%         1%         -%         -%         *%         1%         -%         -%         -%         2%         -%         -%         -%         -%         -%         -% 
 
SKYPE ---- social 
media site/app                    6            4          3          *          -          2          2          4          -          3          -          -          4          4          -          4++adeq    3 
                                  1%           1%         1%         *%         -%         1%         1%         1%         -%         2%         -%         -%         1%         1%         -%         4%        14% 
 
SNAPCHAT ---- 
instant messenger                44           39         26+efg      8         29         21--        8         17          3         19++cEfglq  3          *         24         31          4          8          6 
                                                                       ++ACEFGhjL 
                                                                               MQ 
                                  7%           8%        10%         5%        17%         5%         4%         5%         4%        12%         5%         *%         6%         7%        16%         9%        24% 
 
STEAM ---- gaming                 8            8          6          4          4          8          3          8+         1          2          *          *          8          6          *          *          * 
                                  1%           2%         2%         3%         2%         2%         1%         2%         1%         1%         *%         1%         2%         1%         1%         *%         1% 
 
TEAMSPEAK ---- 
instant messenger                 4            4          4+         -          2          4          -          4          -          2          -          -          4          4          -          -          - 
                                  1%           1%         2%         -%         1%         1%         -%         1%         -%         1%         -%         -%         1%         1%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          565        313        182        196        507        241        385        106        171         78         52        429        526         47        105         31 
 
Effective sample size           438          347        185        113        121        322        140        240         60        107         44         29        266        319         23         65         17 
 
Total                           639          499        252        165        170        468        205        339         84        154         68         43        383        457         28         96         23 
 
TELEGRAM ---- 
instant messenger                 4            2          2          2          1          4          2          4          -          2          -          2          4          2          -          4++amq     - 
                                  1%           *%         1%         1%         *%         1%         1%         1%         -%         1%         -%         4%         1%         1%         -%         4%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app               12            6-         3          6          2          8          6          8          *          5          6          5          6          8          2          4          - 
                                                                                                                                         ++ABDEghLM 
                                                                                                                                                  Q 
                                  2%           1%         1%         3%         1%         2%         3%         2%         *%         3%         9%        13%         2%         2%         6%         4%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            9            6          3          7++adl     *          7          5          5          -          5          2          6          4          9          -          6++abdegl  2 
                                  1%           1%         1%         4%         *%         1%         3%         2%         -%         3%         3%        13%         1%         2%         -%         6%         7% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                5            2          2          3          *          3          2          4          -          2          -          2          2          5          -          2          - 
                                  1%           *%         1%         2%         *%         1%         1%         1%         -%         1%         -%         4%         *%         1%         -%         2%         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            5            4          3          2          *          2          2          4          -          2          2          2          2          4          -          2          - 
                                  1%           1%         1%         1%         *%         *%         1%         1%         -%         1%         2%         4%         *%         1%         -%         2%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                8            3-         2          4          1          6          *          6          *          2          -          2          6          6          *          4+af       - 
                                  1%           1%         1%         2%         1%         1%         *%         2%         1%         1%         -%         4%         2%         1%         1%         4%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app           11            6          2          4          3          6          5          8          2          2          2          3          6          9          -          *          - 
                                  2%           1%         1%         2%         1%         1%         3%         2%         3%         1%         2%         8%         2%         2%         -%         *%         -% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            4            2          2          2          *          2          -          4          -          2          -          2          2          4          -          2          - 
                                  1%           *%         1%         1%         *%         *%         -%         1%         -%         1%         -%         4%         *%         1%         -%         2%         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            5            2          -          2          *          4          -          5          -          -          2b         -          4          5          -          2          - 
                                  1%           *%         -%         1%         *%         1%         -%         2%         -%         -%         3%         -%         1%         1%         -%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          565        313        182        196        507        241        385        106        171         78         52        429        526         47        105         31 
 
Effective sample size           438          347        185        113        121        322        140        240         60        107         44         29        266        319         23         65         17 
 
Total                           639          499        252        165        170        468        205        339         84        154         68         43        383        457         28         96         23 
 
TIK TOK ---- social 
media site/app                   17           11          4          4          4         11          1-        10          1          3          1          -         10         13          7          1          2 
                                  3%           2%         2%         2%         2%         2%         *%         3%         1%         2%         2%         -%         2%         3%        24%         1%         7% 
 
TUMBLR ---- social 
media site/app                    6            6          6++        4+         4+         4          4          5          -          3          -          *          6          6          1          *          - 
                                  1%           1%         2%         3%         3%         1%         2%         2%         -%         2%         -%         1%         2%         1%         2%         *%         -% 
 
TWITCH ---- video 
sharing site/app                  8            6          4          4          4          4          2          6          -          4          -          -          4          6          *          -          - 
                                  1%           1%         2%         2%         2%         1%         1%         2%         -%         3%         -%         -%         1%         1%         1%         -%         -% 
 
TWITTER ---- social 
media site/app                   46           41         23         14         18         31         13         24          5         34          3          6         23         35          2          8          3 
                                                                                                                              ++ABCdEFGH 
                                                                                                                                   JLMoQ 
                                  7%           8%         9%         9%        11%         7%         6%         7%         6%        22%         5%        13%         6%         8%         9%         8%        15% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                   10            4-         *          4          1          8          4          8          2          1          2          -          6          6          *          2          - 
                                  2%           1%         *%         3%         *%         2%         2%         2%         3%         *%         2%         -%         2%         1%         2%         2%         -% 
 
VIBER ---- 
instant messenger                 6            6          4          *          2          2          *          4          *          -          -          -          4          4          -          -          - 
                                  1%           1%         1%         *%         1%         *%         *%         1%         1%         -%         -%         -%         1%         1%         -%         -%         -% 
 
VIMEO ---- video 
sharing site/app                  3            2          -          -          -          3          2          3          -          -          -          -          3          --         -          2m         - 
                                  1%           *%         -%         -%         -%         1%         1%         1%         -%         -%         -%         -%         1%         -%         -%         2%         -% 
 
WHATSAPP ---- 
instant messenger                68           62+        32         10         29++Ceglq  45         21         29         12         29++CEfGLmQ 5          9         34         50          5         11          6 
                                 11%          12%        13%         6%        17%        10%        10%         8%        15%        19%         8%        20%         9%        11%        16%        12%        27% 
 
XBOX LIVE ---- gaming            11            9          2          4          2          7          6          9          3          1          2          4          6          7          2          2          - 
                                  2%           2%         1%         2%         1%         1%         3%         3%         4%         1%         3%         8%         2%         2%         6%         2%         -% 
 
YAHOO ---- search engine         43           33         11          6         18bcglq    27         12         17          7         15          5          -         18-        29          1          5          1 
                                  7%           7%         4%         3%        11%         6%         6%         5%         8%        10%         8%         -%         5%         6%         2%         6%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3721 
Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  707          565        313        182        196        507        241        385        106        171         78         52        429        526         47        105         31 
 
Effective sample size           438          347        185        113        121        322        140        240         60        107         44         29        266        319         23         65         17 
 
Total                           639          499        252        165        170        468        205        339         84        154         68         43        383        457         28         96         23 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            7            5          2          2          3          2-         2          7+         2          3          1          -          2          4          *          2          1 
                                  1%           1%         1%         1%         2%         *%         1%         2%         2%         2%         2%         -%         *%         1%         1%         2%         6% 
 
YOUTUBE ---- video 
sharing site/app                 90           61-        39         35+a       22         66         36         49         12         25          7          8         71++a      66          6         16          4 
                                 14%          12%        16%        21%        13%        14%        18%        15%        15%        16%        10%        18%        19%        15%        23%        17%        19% 
 
Somewhere else 
(write in)                       62           38--       13--       25+aBDq     8-        53bd       25bd       44+aBdq    13aBdq     16         13+aBDmQ    3         42bd       39          3         16+aBDmq    * 
                                 10%           8%         5%        15%         5%        11%        12%        13%        16%        10%        19%         8%        11%         9%        11%        17%         1% 
 
NET - Video 
Sharing Site or App              95           66         43         35+a       22         71         37         53         12         26          8          8         74++a      70          6         16          4 
                                 15%          13%        17%        21%        13%        15%        18%        16%        15%        17%        12%        18%        19%        15%        23%        17%        19% 
 
NET - Search Engine             172          123         52-        46         42        135bq       66bq       92         22         43         22         13         95        120          5         36+aBlQ    10 
                                 27%          25%        21%        28%        25%        29%        32%        27%        27%        28%        32%        31%        25%        26%        19%        38%        43% 
 
NET - Social 
Media Site or App               416          368        191        103        129        291-       114--      216         45-       110Fh       39         32        253f       327++eFH    23         60         17 
                                       ++cEFgHjl ++cEFGHjlo            ++cEFgHjlo 
                                 65%          74%        76%        62%        76%        62%        56%        64%        53%        72%        58%        75%        66%        71%        81%        62%        76% 
 
NET - Instant Messenger         158          140++       78+cef     31         62        104-        43         87         21         55++CEFlm  14         13         93        118          8         25         14 
                                                                        ++CEFglmq 
                                 25%          28%        31%        19%        36%        22%        21%        26%        25%        36%        21%        31%        24%        26%        30%        26%        59% 
 
NET - News Site or App           66           39--       17         28++ABD    10         51         31+abd     39          8         15         10         12         42         47          3         18+ABDq     5 
                                 10%           8%         7%        17%         6%        11%        15%        12%        10%        10%        14%        28%        11%        10%        11%        19%        23% 
 
NET - Playing 
games on a site or app           36           31         19         14         11         29         15         29++        9         10          6          4         30+        28          4          6          2 
                                  6%           6%         7%         8%         7%         6%         7%         9%        11%         7%         9%         9%         8%         6%        15%         6%        10% 
 
NET - Email or 
another site or app             285          217        106         87+d       64        223+       118++ABDem 175++abd    52++ABDem  74         37         30        192++d     212          9         58++aBDm   11 
                                 45%          43%        42%        53%        38%        48%        58%        52%        61%        48%        55%        71%        50%        46%        32%        61%        48% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  707          430          **         ** 
 
Effective sample size           438          256          **         ** 
 
Total                           639          351          **         ** 
 
AGGREGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app               13            5          **         ** 
                                  2%           2%         **         ** 
 
AOL ---- search engine           22           12          **         ** 
                                  3%           3%         **         ** 
 
ASK.COM ---- 
search engine                     9            5          **         ** 
                                  1%           1%         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app           16            7          **         ** 
                                  2%           2%         **         ** 
 
BING/MSN ---- 
search engine                    10            4          **         ** 
                                  2%           1%         **         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              4            2          **         ** 
                                  1%           *%         **         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            6            4          **         ** 
                                  1%           1%         **         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            3            1          **         ** 
                                  *%           *%         **         ** 
 
DAILY MOTION ---- 
video sharing site/app            4            -          **         ** 
                                  1%           -%         **         ** 
 
DISCORD ---- 
instant messenger                 5            3          **         ** 
                                  1%           1%         **         ** 
 
EMAIL                           271          161          **         ** 
                                 42%          46%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  707          430          **         ** 
 
Effective sample size           438          256          **         ** 
 
Total                           639          351          **         ** 
 
FACEBOOK ---- 
social media site/app           360          247          **         ** 
                                      ++CEFGHLmo 
                                 56%          70%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           78           66++EF      **         ** 
                                 12%          19%         **         ** 
 
FACETIME ---- 
social media site/app            32           20          **         ** 
                                  5%           6%         **         ** 
 
GOOGLE ---- 
search engine                   142           59--        **         ** 
                                 22%          17%         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            2            -          **         ** 
                                  *%           -%         **         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                6            1          **         ** 
                                  1%           *%         **         ** 
 
IMESSAGE ---- 
instant messenger                 8            5          **         ** 
                                  1%           1%         **         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            2            *          **         ** 
                                  *%           *%         **         ** 
 
INSTAGRAM ---- 
social media site/app            76           51          **         ** 
                                 12%          14%         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                6            4          **         ** 
                                  1%           1%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  707          430          **         ** 
 
Effective sample size           438          256          **         ** 
 
Total                           639          351          **         ** 
 
LINE ---- 
instant messenger                 2            2          **         ** 
                                  *%           *%         **         ** 
 
LINKEDIN ---- 
social media site/app            12            6          **         ** 
                                  2%           2%         **         ** 
 
LIVELEAK ---- 
video sharing site/app            *            -          **         ** 
                                  *%           -%         **         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app               11            5          **         ** 
                                  2%           2%         **         ** 
 
MIXER ---- video 
sharing site/app                  *            -          **         ** 
                                  *%           -%         **         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            2            -          **         ** 
                                  *%           -%         **         ** 
 
NINTENDO ONLINE 
---- gaming                       4            *          **         ** 
                                  1%           *%         **         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    5            3          **         ** 
                                  1%           1%         **         ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     1            1          **         ** 
                                  *%           *%         **         ** 
 
PINTEREST ---- 
social media site/app             8            5          **         ** 
                                  1%           2%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  707          430          **         ** 
 
Effective sample size           438          256          **         ** 
 
Total                           639          351          **         ** 
 
PLAYSTATION 
NETWORK ---- gaming              20           18+         **         ** 
                                  3%           5%         **         ** 
 
REDDIT ---- social 
media site/app                   10            6          **         ** 
                                  2%           2%         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                   23           17          **         ** 
                                  4%           5%         **         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            2          **         ** 
                                  *%           *%         **         ** 
 
SKYPE ---- social 
media site/app                    6            2          **         ** 
                                  1%           1%         **         ** 
 
SNAPCHAT ---- 
instant messenger                44           21          **         ** 
                                  7%           6%         **         ** 
 
STEAM ---- gaming                 8            4          **         ** 
                                  1%           1%         **         ** 
 
TEAMSPEAK ---- 
instant messenger                 4            2          **         ** 
                                  1%           1%         **         ** 
 
TELEGRAM ---- 
instant messenger                 4            2          **         ** 
                                  1%           1%         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app               12            6          **         ** 
                                  2%           2%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  707          430          **         ** 
 
Effective sample size           438          256          **         ** 
 
Total                           639          351          **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            9            6          **         ** 
                                  1%           2%         **         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                5            2          **         ** 
                                  1%           1%         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            5            4          **         ** 
                                  1%           1%         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                8            3          **         ** 
                                  1%           1%         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app           11            4          **         ** 
                                  2%           1%         **         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            4            2          **         ** 
                                  1%           1%         **         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            5            2          **         ** 
                                  1%           1%         **         ** 
 
TIK TOK ---- social 
media site/app                   17           11          **         ** 
                                  3%           3%         **         ** 
 
TUMBLR ---- social 
media site/app                    6            6          **         ** 
                                  1%           2%         **         ** 
 
TWITCH ---- video 
sharing site/app                  8            6          **         ** 
                                  1%           2%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  707          430          **         ** 
 
Effective sample size           438          256          **         ** 
 
Total                           639          351          **         ** 
 
TWITTER ---- social 
media site/app                   46           30          **         ** 
                                  7%           8%         **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                   10            3          **         ** 
                                  2%           1%         **         ** 
 
VIBER ---- 
instant messenger                 6            4          **         ** 
                                  1%           1%         **         ** 
 
VIMEO ---- video 
sharing site/app                  3            2          **         ** 
                                  1%           *%         **         ** 
 
WHATSAPP ---- 
instant messenger                68           32          **         ** 
                                 11%           9%         **         ** 
 
XBOX LIVE ---- gaming            11            7          **         ** 
                                  2%           2%         **         ** 
 
YAHOO ---- search engine         43           15-         **         ** 
                                  7%           4%         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            7            5          **         ** 
                                  1%           1%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 90           46          **         ** 
                                 14%          13%         **         ** 
 
Somewhere else 
(write in)                       62           23-         **         ** 
                                 10%           7%         **         ** 
 
NET - Video 
Sharing Site or App              95           48          **         ** 
                                 15%          14%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 251 (continuation) 
C7 Any Harm Summary Table 
by Crossbreak 
Base: Any mentions of specific websites/Nets 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  707          430          **         ** 
 
Effective sample size           438          256          **         ** 
 
Total                           639          351          **         ** 
 
NET - Search Engine             172           75--        **         ** 
                                 27%          21%         **         ** 
 
NET - Social 
Media Site or App               416          269          **         ** 
                                      ++CEFGHJLo 
                                 65%          77%         **         ** 
 
NET - Instant Messenger         158           93          **         ** 
                                 25%          26%         **         ** 
 
NET - News Site or App           66           34          **         ** 
                                 10%          10%         **         ** 
 
NET - Playing 
games on a site or app           36           25          **         ** 
                                  6%           7%         **         ** 
 
NET - Email or 
another site or app             285          167          **         ** 
                                 45%          47%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 252 
<C8> Summary table - knowledge of the people involved 
Base: Those concerned about, experienced and selected to answer for: 
 
                                                                                                        Content/contact with others 
                           ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                               Sexual /     Material    Offensive    Offensive     Violent/    Fake News    Promotion      Content   Harmful or  Hate speech    Unwelcome     Stalking       People    Bullying, 
                           pornographic      showing     language       videos   disturbing              of terrorism    promoting   misleading   / inciting       friend         / cy   pretending      abusive 
                                content        child                / pictures      content                      / ra    self-harm  advertising     violence     / follow  berstalking        to be    behaviour 
                                        sexual abuse                                                     dicalisation         e.g.                               requests  (harassment      another   or threats 
                                                                                                                          cutting,                            / unwelcome   from other       person 
                                                                                                                         anorexia,                                contact     internet 
                                                                                                                           suicide                            or messages       users) 
                                                                                                                                                                     from 
                                                                                                                                                                strangers 
                           ------------ ------------ ------------ ------------ ------------ ------------ ------------ ------------ ------------ ------------ ------------ ------------ ------------ ------------ 
 
Unweighted row                       76           28           84           99          124          137           37           35           82           80          105           33           88           73 
 
Effective sample size                53           18           53           58           83           94           24           25           57           52           63           21           62           47 
 
Total                                82           25           75           79          122          140           35           36           85           73           83           30           93           66 
 
Someone you don't 
know personally                      32            4           26           29           38           51            8           15           40           22           67           12           47           31 
                                     39%          17%          35%          37%          32%          36%          24%          41%          47%          30%          81%          38%          51%          46% 
 
Someone you 
know personally                      10            -           12           13           15           13            2            1            2            6           12           10           15           13 
                                     12%           -%          16%          17%          12%           9%           5%           2%           2%           9%          14%          31%          17%          20% 
 
It wasn’t sent to me                 38           17           31           33           57           63           23           18           34           38            3            5           20           17 
                                     47%          68%          41%          41%          47%          45%          64%          51%          40%          53%           3%          16%          22%          26% 
 
(Don't know)                          2            4            6            4           11           13            2            2            9            6            1            4           10            5 
                                      3%          15%           8%           5%           9%           9%           6%           6%          10%           9%           2%          14%          11%           8% 
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Table 252 (continuation) 
<C8> Summary table - knowledge of the people involved 
Base: Those concerned about, experienced and selected to answer for: 
 
                             Content/ 
                              contact 
                            with others 
                           ------------ 
                               Trolling 
                           ------------ 
 
Unweighted row                       68 
 
Effective sample size                39 
 
Total                                53 
 
Someone you don't 
know personally                      24 
                                     45% 
 
Someone you 
know personally                       1 
                                      3% 
 
It wasn’t sent to me                 24 
                                     45% 
 
(Don't know)                          4 
                                      7% 
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Table 253 
<D1> Have you ever taken action to report anything you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Yes                             398          160--      238++A        76++EFG    71FG       83FG       75fG       54G        30-g       10--        147++C     158C        93--         86        110         70        131 
                                                                                                                                                                                                                       ++bC 
                                 19%          16%        22%          28%        23%        22%        21%        17%        12%         5%          25%        22%        12%          19%        18%        15%        25% 
 
No                             1608          827++B     781--        185--      222        278        266        256A       210++ABCD  190++ABCDE   407--      545        657++AB      342        497d       378+ad     391 
                                 77%          81%        73%          68%        73%        74%        75%        80%        86%        91%          70%        75%        85%          74%        80%        82%        73% 
 
(Don't know)                     60           22         39           11         10         10         11          5          4          8           21         22         18           26++bcd    13         11         10 
                                  3%           2%         4%           4%         3%         3%         3%         2%         2%         4%           4%         3%         2%           6%         2%         2%         2% 
 
(Refused)                        14            9          5            -          3          3          2          5+         -          *            3          5          6            8+d        4          2          * 
                                  1%           1%         *%           -%         1%         1%         1%         2%         -%         *%           *%         1%         1%           2%         1%         *%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 253 (continuation) 
<D1> Have you ever taken action to report anything you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Yes                             398          197        201           66++E      78++E      76E       170++E     227--        341         57 
                                 19%          18%        20%          28%        26%        24%        26%        16%          19%        20% 
 
No                             1608          839        769          166-       215--      240        460--     1134++ABD    1389        212 
                                 77%          77%        77%          71%        70%        74%        71%        80%          78%        75% 
 
(Don't know)                     60           39         21            2          7          6         15         45           47         14 
                                  3%           4%         2%           1%         2%         2%         2%         3%           3%         5% 
 
(Refused)                        14           11          2            -          5          -          5          7           14          - 
                                  1%           1%         *%           -%         2%         -%         1%         *%           1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 253 (continuation) 
<D1> Have you ever taken action to report anything you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Yes                             398           14         20--       31b        43B        31B        34b        35b        57b        47b        14B        41         31B         355         43         34          8 
                                                                                                                                                    ++ABCDEFGH 
                                                                                                                                                           IJL 
                                 19%          17%         9%        18%        23%        21%        18%        19%        19%        17%        22%        39%        19%          19%        18%        18%        17% 
 
No                             1608           69K       206        135fK      142K       113K       129-       149K       227K       195K        47K        62--      135fiK      1426        182        141         42 
                                                 ++cDeFgHIJ 
                                                         Kl 
                                 77%          83%        90%        81%        76%        78%        69%        79%        78%        72%        76%        60%        81%          77%        77%        75%        83% 
 
(Don't know)                     60            -          2          -          2          1         23          3          4         23          1cl        1          *--         48         12         12++a       - 
                                                                                             ++ABCDEGHJ                       ++aBCDegHJ 
                                                                                                     KL                               KL 
                                  3%           -%         1%         -%         1%         1%        12%         2%         1%         9%         2%         1%         *%           3%         5%         7%         -% 
 
(Refused)                        14            -          1          1          -          -          2          -          4          5+         *l         -          -           13          *          *          - 
                                  1%           -%         1%         1%         -%         -%         1%         -%         1%         2%         1%         -%         -%           1%         *%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 253 (continuation) 
<D1> Have you ever taken action to report anything you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Yes                             398          174c        30         97-        39c        37++abC      75        197          255++BCD   119CD       24--       10--        152-       145a       100+A        1 
                                 19%          20%        16%        15%        26%        31%          23%        19%          25%        17%         7%         5%          16%        22%        23%         4% 
 
No                             1608          663E       148e       515+dE     103-        76--        245        785          726--      556a       326++AB    182++AB      757++bc    500        315         25 
                                 77%          77%        79%        81%        69%        63%          76%        77%          72%        78%        91%        94%          81%        74%        73%        96% 
 
(Don't know)                     60           16          8         22          6          7a           4         26           20         32+a        8          2           25         26          9          - 
                                  3%           2%         4%         3%         4%         6%           1%         3%           2%         4%         2%         1%           3%         4%         2%         -% 
 
(Refused)                        14            6          -          2          2          *            *          5            7          6          *          -            5          3          5          - 
                                  1%           1%         -%         *%         1%         *%           *%         *%           1%         1%         *%         -%           1%         *%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 253 (continuation) 
<D1> Have you ever taken action to report anything you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Yes                             398          357++E     338++E     154++E     187++E      33--        369++E     288++E     240++E     279+E       24--        357++E     264++E     207++E     189++acE    35-- 
                                 19%          21%        21%        24%        23%        11%          21%        22%        22%        21%         9%          28%        30%        27%        33%         5% 
 
No                             1608         1291--     1177--      457--      584--      273++ABCD   1350--      940--      823-       996-       241++ABCD    887--d     587--      550--d     357--      684++ABCD 
                                 77%          75%        74%        72%        73%        89%          76%        73%        75%        75%        89%          69%        66%        71%        63%        92% 
 
(Don't know)                     60           58+e       58++e      19         20          2-          53         47+        31         34          5           31         30         16         14         23 
                                  3%           3%         4%         3%         2%         1%           3%         4%         3%         3%         2%           2%         3%         2%         2%         3% 
 
(Refused)                        14           12         12          6          8          *           13         13+         8         12          -            8          8          3          8+         4 
                                  1%           1%         1%         1%         1%         *%           1%         1%         1%         1%         -%           1%         1%         *%         1%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 253 (continuation) 
<D1> Have you ever taken action to report anything you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Yes                             398          398++B       ---        247+       311++      246+       170        267++        143--      163++A      71A        20a         158--      152++A      58+A       30+A 
                                 19%         100%         -%          21%        23%        21%        21%        23%          14%        24%        24%        24%          14%        23%        27%        29% 
 
No                             1608            ---     1608++A       879-      1005--      855--      607        863--        842++BCD   499-       210-        57-         921++BCD   483-D      148-d       55-- 
                                 77%           -%       100%          75%        74%        74%        75%        74%          82%        74%        71%        66%          83%        74%        69%        54% 
 
(Don't know)                     60            ---        ---         41         42         40         21         30           31         12         10          7+aB        23         17          7         14++ABC 
                                  3%           -%         -%           4%         3%         4%         3%         3%           3%         2%         3%         8%           2%         3%         3%        13% 
 
(Refused)                        14            -          ---          9          9          9          7          5            6          2          4          2            7          1          2          3++aB 
                                  1%           -%         -%           1%         1%         1%         1%         *%           1%         *%         2%         2%           1%         *%         1%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 253 (continuation) 
<D1> Have you ever taken action to report anything you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Yes                             398           27++ 
                                 19%          36% 
 
No                             1608           39-- 
                                 77%          52% 
 
(Don't know)                     60            5 
                                  3%           7% 
 
(Refused)                        14            3++ 
                                  1%           5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 253 (continuation) 
<D1> Have you ever taken action to report anything you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Yes                             398          226++      205++      282++      127        314++      272++      164++      138++      104         48        204++       78++abcdef 
                                                                                                                              ++ABCDEefj ++ABCDEeFj 
                                 19%          22%        23%        23%        22%        23%        24%        23%        28%        32%        36%        25%        31% 
 
No                             1608          742--hIk   644--hi    871--hi    426hi     1022--hik   814--i     539gHIk    342--      212--       81--      596--i     166-- 
                                 77%          74%        73%        73%        74%        73%        72%        75%        69%        66%        61%        72%        66% 
 
(Don't know)                     60           30f        25f        39F        18f        51+F       30f         7--       15f         4          4         20          7 
                                  3%           3%         3%         3%         3%         4%         3%         1%         3%         1%         3%         2%         3% 
 
(Refused)                        14           10          8          7          5          8         10          5          3          3          1          3          2 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         1%         1%         *%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 253 (continuation) 
<D1> Have you ever taken action to report anything you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Yes                             398          325++eS    187         99S       120++EfgS  270S       124S       213S        62+eS      99++eS     30S        32+efgS   242+S      309++ES     33         61S        15S 
                                                  ++aEFGjlS                                                                                                                          ++AbCdEFGh 
                                                                                                                                                                                       IJLMOpQS 
                                 19%          23%        28%        23%        27%        18%        19%        20%        25%        25%        18%        30%        21%        24%        43%        23%        23% 
 
No                             1608         1065--bN    462--      324N       314--n    1170        495bdhNq   819        168--      278--n     127N        70-       850bdhNq   950--N      43--      197N        48 
                                                                                  +aBDHIkMNQ              BDHIkmNQ 
                                 77%          74%        69%        75%        70%        79%        77%        78%        68%        70%        78%        67%        76%        73%        56%        74%        72% 
 
(Don't know)                     60           39         17          6         15g        32--       22g        15--       14+ceGlq   17ceG       5          2         26         39g         *          5          3 
                                  3%           3%         3%         1%         3%         2%         3%         1%         6%         4%         3%         1%         2%         3%         *%         2%         5% 
 
(Refused)                        14            9          3          2          2         12          5          3          3          2          2          2          7          8          -          2          - 
                                  1%           1%         1%         *%         *%         1%         1%         *%         1%         *%         1%         2%         1%         1%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 253 (continuation) 
<D1> Have you ever taken action to report anything you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Yes                             398          244++EFGlS   **         *-- 
                                 19%          27%         **         1% 
 
No                             1608          649--n       **        57++ABCDEFGHIJKLMNOPQ 
                                 77%          71%         **        99% 
 
(Don't know)                     60           22          **         - 
                                  3%           2%         **         -% 
 
(Refused)                        14            5          **         * 
                                  1%           *%         **         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          192        283           85        101         89         78         69         38          **         186        167        122          101        148         86        140 
 
Effective sample size           282          109        173           51         57         58         50         38         21          **         108        108         67           62         84         53         84 
 
Total                           398          160        238           76         71         83         75         54         30          **         147        158         93           86        110         70        131 
 
FACEBOOK ---- 
social media site/app           228           72--      156++A        45         47         54         42         26         12          **          91c        96c        40--         43         61         41         83 
                                 57%          45%        66%          58%        66%        65%        56%        49%        39%         **          62%        61%        43%          49%        55%        58%        64% 
 
EMAIL                            66           32         34            6-         4-         8         21+ABc     14aBc       9          **          10--       29A        28++A        16         21          9         21 
                                 17%          20%        14%           8%         5%        10%        28%        26%        32%         **           7%        19%        30%          18%        19%        13%        16% 
 
INSTAGRAM ---- 
social media site/app            33           14         19           11e         7e         7          8e         --         -          **          18C        15c         ---          9          9          8          8 
                                  8%           8%         8%          14%        10%         8%        11%         -%         -%         **          12%         9%         -%          10%         8%        11%         6% 
 
FACEBOOK MESSENGER 
---- instant messenger           23           10         14            7          5          4          4          2          1          **          12          8          4            7          6          6          4 
                                  6%           6%         6%           9%         7%         5%         5%         4%         2%         **           8%         5%         4%           9%         5%         9%         3% 
 
YOUTUBE ---- video 
sharing site/app                 22            8         14            7          2          9          3          *          *          **          10         12c         1-           4         12+d        4          2 
                                  6%           5%         6%          10%         3%        10%         5%         1%         1%         **           7%         8%         1%           5%        11%         5%         2% 
 
TWITTER ---- social 
media site/app                   19            9         10            5          5          5          2          2          *          **          10          7          2            8          5          2          5 
                                  5%           6%         4%           7%         7%         6%         3%         3%         1%         **           7%         4%         2%           9%         4%         3%         4% 
 
WHATSAPP ---- 
instant messenger                15            8          7            3          4          5          *          2          *          **           7          6          3            3          5          4          3 
                                  4%           5%         3%           4%         5%         6%         *%         4%         2%         **           5%         3%         3%           4%         4%         6%         3% 
 
SNAPCHAT ---- 
instant messenger                11            3          8            9++bCe     *          -          2          -          -          **           9++bc      2          -            *          3          2          6 
                                  3%           2%         3%          12%         *%         -%         2%         -%         -%         **           6%         1%         -%           *%         3%         3%         4% 
 
GOOGLE ---- 
search engine                    10            3          7            2          1          3          1          3          -          **           2          4          3            5+b        *          2          2 
                                  2%           2%         3%           2%         1%         4%         1%         6%         -%         **           2%         3%         4%           6%         *%         3%         2% 
 
FACETIME ---- 
social media site/app             9            1          8            4          2          2          1          1          1          **           6          2          1            2          1          2          4 
                                  2%           1%         3%           5%         2%         2%         1%         1%         3%         **           4%         2%         1%           3%         1%         3%         3% 
 
YAHOO ---- search engine          8            3          5            2          2          2          2          -          *          **           3          4          *            3          2          2          - 
                                  2%           2%         2%           2%         2%         2%         3%         -%         2%         **           2%         2%         *%           4%         2%         3%         -% 
 
REDDIT ---- social 
media site/app                    6            4          2            6++bc      -          -          -          -          -          **           6++b       -          -            -          2          2          2 
                                  1%           2%         1%           7%         -%         -%         -%         -%         -%         **           4%         -%         -%           -%         2%         3%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          192        283           85        101         89         78         69         38          **         186        167        122          101        148         86        140 
 
Effective sample size           282          109        173           51         57         58         50         38         21          **         108        108         67           62         84         53         84 
 
Total                           398          160        238           76         71         83         75         54         30          **         147        158         93           86        110         70        131 
 
PLAYSTATION 
NETWORK ---- gaming               5            4          2            2          3+         -          -          -          -          **           5++b       -          -            3          -          -          2 
                                  1%           2%         1%           3%         5%         -%         -%         -%         -%         **           4%         -%         -%           3%         -%         -%         2% 
 
ASK.COM ---- 
search engine                     4            2          2            4++        -          -          -          -          -          **           4+         -          -            2          -          -          2 
                                  1%           1%         1%           5%         -%         -%         -%         -%         -%         **           2%         -%         -%           2%         -%         -%         2% 
 
TIK TOK ---- social 
media site/app                    3            1          2            2+         *          *          -          -          -          **           3          *          -            2          *          *          1 
                                  1%           *%         1%           3%         *%         *%         -%         -%         -%         **           2%         *%         -%           2%         *%         *%         *% 
 
PINTEREST ---- 
social media site/app             3            -          3            2          1          -          -          -          -          **           3          -          -            2          1          -          - 
                                  1%           -%         1%           2%         2%         -%         -%         -%         -%         **           2%         -%         -%           2%         1%         -%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            2          *            2+         -          *          *          -          -          **           2          1          -            *          *          *          2 
                                  1%           1%         *%           3%         -%         *%         *%         -%         -%         **           1%         *%         -%           *%         *%         *%         2% 
 
XBOX LIVE ---- gaming             2            1          2            2+         *          *          -          -          -          **           2          *          -            2          *          -          * 
                                  1%           *%         1%           2%         *%         *%         -%         -%         -%         **           1%         *%         -%           2%         *%         -%         *% 
 
AOL ---- search engine            2            2          -            2+         -          -          -          -          -          **           2          -          -            -          -          -          2 
                                  1%           1%         -%           3%         -%         -%         -%         -%         -%         **           1%         -%         -%           -%         -%         -%         2% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            2          -            2+         -          -          -          -          -          **           2          -          -            -          -          -          2 
                                  1%           1%         -%           3%         -%         -%         -%         -%         -%         **           1%         -%         -%           -%         -%         -%         2% 
 
VIBER ---- 
instant messenger                 2            -          2            2+         -          -          -          -          -          **           2          -          -            -          -          -          2 
                                  *%           -%         1%           3%         -%         -%         -%         -%         -%         **           1%         -%         -%           -%         -%         -%         1% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          2            -          -          2+         -          -          -          **           -          2          -            -          -          -          2 
                                  *%           -%         1%           -%         -%         2%         -%         -%         -%         **           -%         1%         -%           -%         -%         -%         1% 
 
IMESSAGE ---- 
instant messenger                 2            *          2            2+         *          -          -          -          -          **           2          -          -            2          *          -          - 
                                  *%           *%         1%           2%         *%         -%         -%         -%         -%         **           1%         -%         -%           2%         *%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          192        283           85        101         89         78         69         38          **         186        167        122          101        148         86        140 
 
Effective sample size           282          109        173           51         57         58         50         38         21          **         108        108         67           62         84         53         84 
 
Total                           398          160        238           76         71         83         75         54         30          **         147        158         93           86        110         70        131 
 
SKYPE ---- social 
media site/app                    2            2          -            -          -          -          -          2++        -          **           -          -          2+           -          2          -          - 
                                  *%           1%         -%           -%         -%         -%         -%         3%         -%         **           -%         -%         2%           -%         2%         -%         -% 
 
BING/MSN ---- 
search engine                     2            -          2            2+         -          -          -          -          -          **           2          -          -            2+         -          -          - 
                                  *%           -%         1%           2%         -%         -%         -%         -%         -%         **           1%         -%         -%           2%         -%         -%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            -          2            2+         -          -          -          -          -          **           2          -          -            2+         -          -          - 
                                  *%           -%         1%           2%         -%         -%         -%         -%         -%         **           1%         -%         -%           2%         -%         -%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            -          1            -          1          -          -          -          -          **           1          -          -            -          *          *          * 
                                  *%           -%         *%           -%         1%         -%         -%         -%         -%         **           *%         -%         -%           -%         *%         *%         *% 
 
LINKEDIN ---- 
social media site/app             1            -          1            -          *          -          *          -          -          **           *          *          -            -          *          *          - 
                                  *%           -%         *%           -%         *%         -%         1%         -%         -%         **           *%         *%         -%           -%         *%         1%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            -          *            -          *          -          -          -          -          **           *          -          -            -          -          *          - 
                                  *%           -%         *%           -%         *%         -%         -%         -%         -%         **           *%         -%         -%           -%         -%         *%         -% 
 
TWITCH ---- video 
sharing site/app                  *            -          *            -          -          *          -          -          -          **           -          *          -            -          *          -          - 
                                  *%           -%         *%           -%         -%         *%         -%         -%         -%         **           -%         *%         -%           -%         *%         -%         -% 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            -          *            -          *          -          -          -          -          **           *          -          -            -          -          -          * 
                                  *%           -%         *%           -%         *%         -%         -%         -%         -%         **           *%         -%         -%           -%         -%         -%         *% 
 
AGGREAGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          192        283           85        101         89         78         69         38          **         186        167        122          101        148         86        140 
 
Effective sample size           282          109        173           51         57         58         50         38         21          **         108        108         67           62         84         53         84 
 
Total                           398          160        238           76         71         83         75         54         30          **         147        158         93           86        110         70        131 
 
BLOG SITE OR APP 
 ---- email/site/app              -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
CNN WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
DAILY MOTION ---- 
video sharing site/app            -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
DISCORD ---- 
instant messenger                 -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
LINE ---- 
instant messenger                 -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
LIVELEAK ---- 
video sharing site/app            -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          192        283           85        101         89         78         69         38          **         186        167        122          101        148         86        140 
 
Effective sample size           282          109        173           51         57         58         50         38         21          **         108        108         67           62         84         53         84 
 
Total                           398          160        238           76         71         83         75         54         30          **         147        158         93           86        110         70        131 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
MIXER ---- video 
sharing site/app                  -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
NINTENDO ONLINE 
---- gaming                       -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
STEAM ---- gaming                 -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
TEAMSPEAK ---- 
instant messenger                 -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
TELEGRAM ---- 
instant messenger                 -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          192        283           85        101         89         78         69         38          **         186        167        122          101        148         86        140 
 
Effective sample size           282          109        173           51         57         58         50         38         21          **         108        108         67           62         84         53         84 
 
Total                           398          160        238           76         71         83         75         54         30          **         147        158         93           86        110         70        131 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
TUMBLR ---- social 
media site/app                    -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
VIMEO ---- video 
sharing site/app                  -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Somewhere else 
(write in)                       24           11         14            *          3          3          7a         6a         3          **           3-        10         11+a          9          8          3          4 
                                  6%           7%         6%           1%         4%         4%         9%        11%         9%         **           2%         6%        12%          10%         8%         4%         3% 
 
(Dont know / 
 Can't remember)                 22           11         11            1          4         10+ad       1          2          5          **           5         10          6            7          7          3          5 
                                  5%           7%         5%           1%         6%        12%         1%         3%        16%         **           4%         7%         7%           8%         6%         4%         4% 
 
NET - Video 
Sharing Site or App              22            8         15            7          2          9          3          *          *          **          10         12c         1-           4         12++d       4          2 
                                  6%           5%         6%          10%         3%        11%         5%         1%         1%         **           7%         8%         1%           5%        11%         5%         2% 
 
NET - Search Engine              18            8         10            4          2          5          3          3          *          **           6          8          4            7          3          4          4 
                                  4%           5%         4%           5%         3%         5%         4%         6%         2%         **           4%         5%         4%           8%         3%         6%         3% 
 
NET - Social 
Media Site or App               271           97-       175+a         66++cdE    54e        58         49         30         12          **         120++bC    107C        44--         49-        72         49        101+A 
                                 68%          61%        73%          86%        77%        70%        66%        55%        41%         **          82%        68%        48%          57%        65%        70%        78% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          192        283           85        101         89         78         69         38          **         186        167        122          101        148         86        140 
 
Effective sample size           282          109        173           51         57         58         50         38         21          **         108        108         67           62         84         53         84 
 
Total                           398          160        238           76         71         83         75         54         30          **         147        158         93           86        110         70        131 
 
NET - Instant Messenger          43           19         24           18++cde     8          8          6          2          1          **          25++bc     13          4            9         12         10         12 
                                 11%          12%        10%          23%        11%         9%         7%         5%         3%         **          17%         8%         5%          11%        11%        14%         9% 
 
NET - News Site or App            4            2          2            4++        *          -          -          -          -          **           4+         -          -            2          -          *          2 
                                  1%           1%         1%           5%         1%         -%         -%         -%         -%         **           3%         -%         -%           2%         -%         *%         2% 
 
NET - Playing 
games on a site or app            8            4          4            4          4          *          -          -          -          **           8++b       *          -            5+         *          -          3 
                                  2%           3%         1%           5%         5%         *%         -%         -%         -%         **           5%         *%         -%           5%         *%         -%         2% 
 
NET - Email or 
another site or app              72           34         37            8          5-        10         22+aBc     14B         9          **          12--       32a        28++A        16         21         10         25 
                                 18%          21%        16%          10%         6%        12%        29%        26%        32%         **           8%        20%        30%          18%        19%        14%        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  475          249        226           77         90         91        200        274          436         37 
 
Effective sample size           282          146        136           47         56         54        121        160          251         32 
 
Total                           398          197        201           66         78         76        170        227          341         57 
 
FACEBOOK ---- 
social media site/app           228          104        124           45e        53e        52e       118++E     110--        197         30 
                                 57%          53%        62%          69%        68%        68%        69%        48%          58%        53% 
 
EMAIL                            66           36         30            5         10          7         17--       49++acD      56         11 
                                 17%          18%        15%           8%        13%         9%        10%        22%          16%        19% 
 
INSTAGRAM ---- 
social media site/app            33           18         15            9          6          8         16         17           23-        10+a 
                                  8%           9%         8%          14%         8%        10%        10%         7%           7%        17% 
 
FACEBOOK MESSENGER 
---- instant messenger           23           13         10            4          5          7         11         13           21          2 
                                  6%           7%         5%           5%         6%         9%         6%         6%           6%         3% 
 
YOUTUBE ---- video 
sharing site/app                 22           16          6            *          6          8ae       14          8           15-         7+a 
                                  6%           8%         3%           1%         8%        11%         8%         4%           4%        13% 
 
TWITTER ---- social 
media site/app                   19           13          7            2          2          4          7         12           16          4 
                                  5%           6%         3%           3%         3%         6%         4%         5%           5%         7% 
 
WHATSAPP ---- 
instant messenger                15            8          7            -          3          7+ae       9          6           12          4 
                                  4%           4%         4%           -%         4%        10%         5%         3%           3%         7% 
 
SNAPCHAT ---- 
instant messenger                11            3          8            3          4          2          5          6            7          4 
                                  3%           2%         4%           4%         5%         3%         3%         3%           2%         7% 
 
GOOGLE ---- 
search engine                    10            6          4            1          1          1          2          8            8          2 
                                  2%           3%         2%           2%         1%         1%         1%         4%           2%         3% 
 
FACETIME ---- 
social media site/app             9            3          6            *          2          2          4          5            9          - 
                                  2%           1%         3%           *%         2%         3%         2%         2%           3%         -% 
 
YAHOO ---- search engine          8            6          2            2          4          4          5          2            5          2 
                                  2%           3%         1%           2%         5%         5%         3%         1%           2%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  475          249        226           77         90         91        200        274          436         37 
 
Effective sample size           282          146        136           47         56         54        121        160          251         32 
 
Total                           398          197        201           66         78         76        170        227          341         57 
 
REDDIT ---- social 
media site/app                    6            2          4            2          -          2          4          2            6          - 
                                  1%           1%         2%           3%         -%         2%         2%         1%           2%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               5            3          2            *          *          -          2          3            5          - 
                                  1%           2%         1%           1%         1%         -%         1%         1%           2%         -% 
 
ASK.COM ---- 
search engine                     4            2          2            -          -          -          2          2            4          - 
                                  1%           1%         1%           -%         -%         -%         1%         1%           1%         -% 
 
TIK TOK ---- social 
media site/app                    3            2          1            -          1          1          1          2            3          - 
                                  1%           1%         *%           -%         1%         1%         1%         1%           1%         -% 
 
PINTEREST ---- 
social media site/app             3            3          -            1          -          1          1          2            3          - 
                                  1%           1%         -%           2%         -%         2%         1%         1%           1%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            *          2            -          -          *          2          *            3          - 
                                  1%           *%         1%           -%         -%         *%         1%         *%           1%         -% 
 
XBOX LIVE ---- gaming             2            2          *            *          *          *          *          2            2          - 
                                  1%           1%         *%           *%         *%         *%         *%         1%           1%         -% 
 
AOL ---- search engine            2            -          2            -          -          -          2          -            2          - 
                                  1%           -%         1%           -%         -%         -%         1%         -%           1%         -% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            -          2            -          -          -          2          -            2          - 
                                  1%           -%         1%           -%         -%         -%         1%         -%           1%         -% 
 
VIBER ---- 
instant messenger                 2            -          2            -          -          -          -          2            ---        2++A 
                                  *%           -%         1%           -%         -%         -%         -%         1%           -%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  475          249        226           77         90         91        200        274          436         37 
 
Effective sample size           282          146        136           47         56         54        121        160          251         32 
 
Total                           398          197        201           66         78         76        170        227          341         57 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          2            -          2+         -          2          -            --         2+a 
                                  *%           -%         1%           -%         2%         -%         1%         -%           -%         3% 
 
IMESSAGE ---- 
instant messenger                 2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
SKYPE ---- social 
media site/app                    2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
BING/MSN ---- 
search engine                     2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           *%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          -            -          -          -          -          2            2          - 
                                  *%           1%         -%           -%         -%         -%         -%         1%           *%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            *          *            *          *          -          *          *            1          - 
                                  *%           *%         *%           1%         *%         -%         *%         *%           *%         -% 
 
LINKEDIN ---- 
social media site/app             1            *          *            *          -          -          *          *            1          - 
                                  *%           *%         *%           *%         -%         -%         *%         *%           *%         -% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            -          *            *          -          -          *          -            *          - 
                                  *%           -%         *%           *%         -%         -%         *%         -%           *%         -% 
 
TWITCH ---- video 
sharing site/app                  *            *          -            -          -          -          -          *            *          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  475          249        226           77         90         91        200        274          436         37 
 
Effective sample size           282          146        136           47         56         54        121        160          251         32 
 
Total                           398          197        201           66         78         76        170        227          341         57 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            -          *            *          *          -          *          -            *          - 
                                  *%           -%         *%           *%         *%         -%         *%         -%           *%         -% 
 
AGGREAGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
CNN WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
DAILY MOTION ---- 
video sharing site/app            -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
DISCORD ---- 
instant messenger                 -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  475          249        226           77         90         91        200        274          436         37 
 
Effective sample size           282          146        136           47         56         54        121        160          251         32 
 
Total                           398          197        201           66         78         76        170        227          341         57 
 
INSTAGIB.TV ---- 
video sharing site/app            -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
LINE ---- 
instant messenger                 -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
LIVELEAK ---- 
video sharing site/app            -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
MIXER ---- video 
sharing site/app                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
NINTENDO ONLINE 
---- gaming                       -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
STEAM ---- gaming                 -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
TEAMSPEAK ---- 
instant messenger                 -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
TELEGRAM ---- 
instant messenger                 -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  475          249        226           77         90         91        200        274          436         37 
 
Effective sample size           282          146        136           47         56         54        121        160          251         32 
 
Total                           398          197        201           66         78         76        170        227          341         57 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
TUMBLR ---- social 
media site/app                    -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
VIMEO ---- video 
sharing site/app                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Somewhere else 
(write in)                       24           17          7            3          3          2          5         19           24          - 
                                  6%           9%         3%           5%         4%         2%         3%         8%           7%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  475          249        226           77         90         91        200        274          436         37 
 
Effective sample size           282          146        136           47         56         54        121        160          251         32 
 
Total                           398          197        201           66         78         76        170        227          341         57 
 
(Dont know / 
 Can't remember)                 22           14          8            5          2          5          8         14           22          * 
                                  5%           7%         4%           7%         3%         6%         5%         6%           6%         *% 
 
NET - Video 
Sharing Site or App              22           16          6            *          6          8ae       14          8           15-         7+a 
                                  6%           8%         3%           1%         8%        11%         8%         4%           4%        13% 
 
NET - Search Engine              18           10          8            3          4          4          9          9           14          4 
                                  4%           5%         4%           4%         5%         6%         5%         4%           4%         7% 
 
NET - Social 
Media Site or App               271          121-       150+a         52e        59         56        132++E     139--        233         38 
                                 68%          61%        75%          79%        76%        73%        78%        61%          68%        68% 
 
NET - Instant Messenger          43           21         22            6         12         13         21         22           35          8 
                                 11%          11%        11%           9%        15%        18%        12%        10%          10%        13% 
 
NET - News Site or App            4            2          2            *          *          -          2          2            4          - 
                                  1%           1%         1%           1%         *%         -%         1%         1%           1%         -% 
 
NET - Playing 
games on a site or app            8            5          3            1          1          *          3          5            8          - 
                                  2%           3%         1%           1%         1%         *%         2%         2%           2%         -% 
 
NET - Email or 
another site or app              72           37         35            6         12          7         21-        50+acd       59         13 
                                 18%          19%        17%           9%        15%        10%        12%        22%          17%        23% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475            **         **         **        25         22          **        21         32         26         80        141         68          415         60         43          ** 
 
Effective sample size           282            **         **         **        25         22          **        21         32         26         79        135         68          248         34         25          ** 
 
Total                           398            **         **         **        43         31          **        35         57         47         14         41         31          355         43         34          ** 
 
FACEBOOK ---- 
social media site/app           228            **         **         **        22         15          **        21         41         23          9         24         21          203         25         20          ** 
                                 57%           **         **         **        51%        50%         **        58%        72%        49%        66%        58%        65%          57%        58%        58%         ** 
 
EMAIL                            66            **         **         **        15          4          **         7         10          8          2l         6l         1-          56         10         10          ** 
                                 17%           **         **         **        34%        14%         **        20%        18%        16%        16%        14%         5%          16%        24%        28%         ** 
 
INSTAGRAM ---- 
social media site/app            33            **         **         **         3          1          **         3          5          8          1          2          3           31          2          2          ** 
                                  8%           **         **         **         7%         4%         **         9%         9%        16%         6%         6%         9%           9%         5%         6%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           23            **         **         **         2          1          **         2          5          4          1          4+         3           18          6          5          ** 
                                  6%           **         **         **         4%         4%         **         5%         8%         8%         8%        11%         9%           5%        13%        15%         ** 
 
YOUTUBE ---- video 
sharing site/app                 22            **         **         **         1          -          **         3          5          2          1L         1          -           20          2          2          ** 
                                  6%           **         **         **         3%         -%         **         9%         9%         4%         7%         3%         -%           6%         6%         5%         ** 
 
TWITTER ---- social 
media site/app                   19            **         **         **         -          -          **         2          7+         2          *          1          3           17          2          2          ** 
                                  5%           **         **         **         -%         -%         **         5%        12%         3%         2%         3%         9%           5%         5%         5%         ** 
 
WHATSAPP ---- 
instant messenger                15            **         **         **         -          1          **         -          2          9          1K         *          *           15          1          -          ** 
                                  4%           **         **         **         -%         4%         **         -%         3%        19%         6%         1%         1%           4%         1%         -%         ** 
 
SNAPCHAT ---- 
instant messenger                11            **         **         **         -          2          **         -          -          8          1Hk        *          *           11          *          *          ** 
                                  3%           **         **         **         -%         5%         **         -%         -%        16%         6%         1%         2%           3%         *%         1%         ** 
 
GOOGLE ---- 
search engine                    10            **         **         **         -          1          **         -          2          2          *          1          2            7          2          2          ** 
                                  2%           **         **         **         -%         5%         **         -%         3%         4%         2%         3%         6%           2%         6%         4%         ** 
 
FACETIME ---- 
social media site/app             9            **         **         **         2          -          **         -          2          -          *          2+         *            9          -          -          ** 
                                  2%           **         **         **         4%         -%         **         -%         3%         -%         1%         5%         1%           3%         -%         -%         ** 
 
YAHOO ---- search engine          8            **         **         **         2          -          **         -          2          2          -          *          *            8          -          -          ** 
                                  2%           **         **         **         4%         -%         **         -%         3%         4%         -%         1%         1%           2%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475            **         **         **        25         22          **        21         32         26         80        141         68          415         60         43          ** 
 
Effective sample size           282            **         **         **        25         22          **        21         32         26         79        135         68          248         34         25          ** 
 
Total                           398            **         **         **        43         31          **        35         57         47         14         41         31          355         43         34          ** 
 
REDDIT ---- social 
media site/app                    6            **         **         **         -          -          **         -          2          -          -          -          -            6          -          -          ** 
                                  1%           **         **         **         -%         -%         **         -%         3%         -%         -%         -%         -%           2%         -%         -%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               5            **         **         **         2          -          **         -          1          -          -          -          *            5          -          -          ** 
                                  1%           **         **         **         4%         -%         **         -%         3%         -%         -%         -%         1%           2%         -%         -%         ** 
 
ASK.COM ---- 
search engine                     4            **         **         **         -          -          **         -          2          -          -          -          -            4          -          -          ** 
                                  1%           **         **         **         -%         -%         **         -%         3%         -%         -%         -%         -%           1%         -%         -%         ** 
 
TIK TOK ---- social 
media site/app                    3            **         **         **         -          -          **         -          2          -          *          1++        -            3          -          -          ** 
                                  1%           **         **         **         -%         -%         **         -%         3%         -%         1%         3%         -%           1%         -%         -%         ** 
 
PINTEREST ---- 
social media site/app             3            **         **         **         -          1          **         -          2          -          -          -          -            3          -          -          ** 
                                  1%           **         **         **         -%         4%         **         -%         3%         -%         -%         -%         -%           1%         -%         -%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            **         **         **         -          -          **         -          -          -          1++hKl     -          -            2          *          *          ** 
                                  1%           **         **         **         -%         -%         **         -%         -%         -%         5%         -%         -%           1%         *%         1%         ** 
 
XBOX LIVE ---- gaming             2            **         **         **         -          -          **         -          2          -          *          *          -            2          -          -          ** 
                                  1%           **         **         **         -%         -%         **         -%         3%         -%         2%         1%         -%           1%         -%         -%         ** 
 
AOL ---- search engine            2            **         **         **         -          -          **         -          -          -          -          -          -            2          -          -          ** 
                                  1%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           1%         -%         -%         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            **         **         **         -          -          **         -          -          -          -          -          -            2          -          -          ** 
                                  1%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           1%         -%         -%         ** 
 
VIBER ---- 
instant messenger                 2            **         **         **         -          -          **         -          -          2          -          -          -            2          -          -          ** 
                                  *%           **         **         **         -%         -%         **         -%         -%         4%         -%         -%         -%           1%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475            **         **         **        25         22          **        21         32         26         80        141         68          415         60         43          ** 
 
Effective sample size           282            **         **         **        25         22          **        21         32         26         79        135         68          248         34         25          ** 
 
Total                           398            **         **         **        43         31          **        35         57         47         14         41         31          355         43         34          ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            **         **         **         -          -          **         -          -          -          -          -          -            ---        2++A       -          ** 
                                  *%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         4%         -%         ** 
 
IMESSAGE ---- 
instant messenger                 2            **         **         **         -          -          **         -          2+         -          -          *          -            2          -          -          ** 
                                  *%           **         **         **         -%         -%         **         -%         3%         -%         -%         1%         -%           1%         -%         -%         ** 
 
SKYPE ---- social 
media site/app                    2            **         **         **         2          -          **         -          -          -          -          -          -            2          -          -          ** 
                                  *%           **         **         **         4%         -%         **         -%         -%         -%         -%         -%         -%           1%         -%         -%         ** 
 
BING/MSN ---- 
search engine                     2            **         **         **         -          -          **         -          2+         -          -          -          -            2          -          -          ** 
                                  *%           **         **         **         -%         -%         **         -%         3%         -%         -%         -%         -%           *%         -%         -%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            **         **         **         -          -          **         -          2+         -          -          -          -            2          -          -          ** 
                                  *%           **         **         **         -%         -%         **         -%         3%         -%         -%         -%         -%           *%         -%         -%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            **         **         **         -          -          **         -          -          -          *++hl      *          -            1          -          -          ** 
                                  *%           **         **         **         -%         -%         **         -%         -%         -%         3%         1%         -%           *%         -%         -%         ** 
 
LINKEDIN ---- 
social media site/app             1            **         **         **         -          -          **         -          -          -          -          *          *+           *          *          *          ** 
                                  *%           **         **         **         -%         -%         **         -%         -%         -%         -%         1%         1%           *%         1%         1%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            **         **         **         -          -          **         -          -          -          -          *+         -            *          -          -          ** 
                                  *%           **         **         **         -%         -%         **         -%         -%         -%         -%         1%         -%           *%         -%         -%         ** 
 
TWITCH ---- video 
sharing site/app                  *            **         **         **         -          -          **         -          -          -          *++        -          -            *          -          -          ** 
                                  *%           **         **         **         -%         -%         **         -%         -%         -%         1%         -%         -%           *%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475            **         **         **        25         22          **        21         32         26         80        141         68          415         60         43          ** 
 
Effective sample size           282            **         **         **        25         22          **        21         32         26         79        135         68          248         34         25          ** 
 
Total                           398            **         **         **        43         31          **        35         57         47         14         41         31          355         43         34          ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            **         **         **         -          -          **         -          -          -          *++        -          -            *          -          -          ** 
                                  *%           **         **         **         -%         -%         **         -%         -%         -%         1%         -%         -%           *%         -%         -%         ** 
 
AGGREAGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
DAILY MOTION ---- 
video sharing site/app            -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
DISCORD ---- 
instant messenger                 -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475            **         **         **        25         22          **        21         32         26         80        141         68          415         60         43          ** 
 
Effective sample size           282            **         **         **        25         22          **        21         32         26         79        135         68          248         34         25          ** 
 
Total                           398            **         **         **        43         31          **        35         57         47         14         41         31          355         43         34          ** 
 
INSTAGIB.TV ---- 
video sharing site/app            -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
LINE ---- 
instant messenger                 -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
LIVELEAK ---- 
video sharing site/app            -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
MIXER ---- video 
sharing site/app                  -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
NINTENDO ONLINE 
---- gaming                       -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
STEAM ---- gaming                 -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
TEAMSPEAK ---- 
instant messenger                 -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475            **         **         **        25         22          **        21         32         26         80        141         68          415         60         43          ** 
 
Effective sample size           282            **         **         **        25         22          **        21         32         26         79        135         68          248         34         25          ** 
 
Total                           398            **         **         **        43         31          **        35         57         47         14         41         31          355         43         34          ** 
 
TELEGRAM ---- 
instant messenger                 -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
TUMBLR ---- social 
media site/app                    -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
VIMEO ---- video 
sharing site/app                  -            **         **         **         -          -          **         -          -          -          -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475            **         **         **        25         22          **        21         32         26         80        141         68          415         60         43          ** 
 
Effective sample size           282            **         **         **        25         22          **        21         32         26         79        135         68          248         34         25          ** 
 
Total                           398            **         **         **        43         31          **        35         57         47         14         41         31          355         43         34          ** 
 
Somewhere else 
(write in)                       24            **         **         **         2          7          **         3          2          -          --         3j         1           21          3          3          ** 
                                  6%           **         **         **         4%        23%         **         9%         3%         -%         -%         6%         3%           6%         7%         9%         ** 
 
(Dont know / 
 Can't remember)                 22            **         **         **         -          1          **         -          2          3          1          5++        1           20          2          2          ** 
                                  5%           **         **         **         -%         5%         **         -%         3%         7%         8%        12%         4%           6%         4%         5%         ** 
 
NET - Video 
Sharing Site or App              22            **         **         **         1          -          **         3          5          2          1L         1          -           20          2          2          ** 
                                  6%           **         **         **         3%         -%         **         9%         9%         4%         9%         3%         -%           6%         6%         5%         ** 
 
NET - Search Engine              18            **         **         **         2          1          **         -          2          4          *          2          2           15          2          2          ** 
                                  4%           **         **         **         4%         5%         **         -%         3%         8%         2%         4%         7%           4%         6%         4%         ** 
 
NET - Social 
Media Site or App               271            **         **         **        26         15          **        24         46k        33         10         26         23          246         25         21          ** 
                                 68%           **         **         **        60%        50%         **        67%        82%        69%        71%        65%        74%          69%        59%        60%         ** 
 
NET - Instant Messenger          43            **         **         **         2          3          **         2          5         17          3+         5          4           36          7          5          ** 
                                 11%           **         **         **         4%        10%         **         5%         8%        35%        19%        12%        12%          10%        15%        16%         ** 
 
NET - News Site or App            4            **         **         **         -          -          **         -          2          -          *          *          -            4          -          -          ** 
                                  1%           **         **         **         -%         -%         **         -%         3%         -%         1%         1%         -%           1%         -%         -%         ** 
 
NET - Playing 
games on a site or app            8            **         **         **         2          -          **         -          3          -          *          *          *            8          -          -          ** 
                                  2%           **         **         **         4%         -%         **         -%         5%         -%         2%         1%         1%           2%         -%         -%         ** 
 
NET - Email or 
another site or app              72            **         **         **        15          4          **         7         10          8          3L         6l         1--         59         12         10          ** 
                                 18%           **         **         **        34%        14%         **        20%        18%        16%        24%        14%         5%          17%        29%        28%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          187         55        131         39         40          105        254          271        155         48          **         137        198        137          ** 
 
Effective sample size           282          126         24         72         24         23           57        147          173         88         23          **          97        108         77          ** 
 
Total                           398          174         30         97         39         37           75        197          255        119         24          **         152        145        100          ** 
 
FACEBOOK ---- 
social media site/app           228          101         19         57         22         19           44        123          150         64         13          **          87         87         53          ** 
                                 57%          58%        62%        59%        57%        50%          58%        62%          59%        54%        54%         **          57%        60%        53%         ** 
 
EMAIL                            66           19-         3         22a        10          7           13         27           35         26          6          **          26         24         17          ** 
                                 17%          11%         9%        23%        26%        19%          17%        14%          14%        22%        23%         **          17%        16%        16%         ** 
 
INSTAGRAM ---- 
social media site/app            33           17          *          6         10          1            3         18           25          8          *          **          17          9          7          ** 
                                  8%          10%         *%         6%        25%         2%           4%         9%          10%         6%         1%         **          11%         6%         7%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           23           13          3          5          2          *            7         11           17          4          2          **           9         10          4          ** 
                                  6%           8%        10%         5%         5%         *%           9%         6%           7%         4%         8%         **           6%         7%         4%         ** 
 
YOUTUBE ---- video 
sharing site/app                 22            8          1          4          *          8            4         10           16          6          -          **           7          4         11+b        ** 
                                  6%           5%         3%         4%         *%        20%           5%         5%           6%         5%         -%         **           5%         3%        11%         ** 
 
TWITTER ---- social 
media site/app                   19           11          2          2          2          2            *         13           18+         2          -          **           8          2-        10+B        ** 
                                  5%           6%         7%         2%         6%         7%           *%         7%           7%         2%         -%         **           5%         1%        10%         ** 
 
WHATSAPP ---- 
instant messenger                15            4          2          6          2          *            2         10           12          2          2          **           9          5          2          ** 
                                  4%           2%         6%         6%         6%         1%           2%         5%           5%         2%         7%         **           6%         3%         2%         ** 
 
SNAPCHAT ---- 
instant messenger                11            *-         3          2          -          4            2          5            9          2          *          **           8+         2          1          ** 
                                  3%           *%        10%         2%         -%        10%           2%         2%           3%         2%         1%         **           5%         1%         1%         ** 
 
GOOGLE ---- 
search engine                    10            3          -          6+         -          -            *          2            5          3          1          **           5          3          2          ** 
                                  2%           2%         -%         7%         -%         -%           *%         1%           2%         3%         6%         **           3%         2%         2%         ** 
 
FACETIME ---- 
social media site/app             9            4          1          4          -          -            3          2            4          5          *          **           6          2          2          ** 
                                  2%           2%         2%         4%         -%         -%           3%         1%           2%         4%         1%         **           4%         1%         2%         ** 
 
YAHOO ---- search engine          8            2          -          3          -          2            -          3            6          2          -          **           4          4          -          ** 
                                  2%           1%         -%         3%         -%         6%           -%         2%           2%         2%         -%         **           2%         3%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          187         55        131         39         40          105        254          271        155         48          **         137        198        137          ** 
 
Effective sample size           282          126         24         72         24         23           57        147          173         88         23          **          97        108         77          ** 
 
Total                           398          174         30         97         39         37           75        197          255        119         24          **         152        145        100          ** 
 
REDDIT ---- social 
media site/app                    6            6+         -          -          -          -            2          --           4          2          -          **           2          2          2          ** 
                                  1%           3%         -%         -%         -%         -%           2%         -%           1%         2%         -%         **           1%         1%         2%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               5            5+         -          -          -          -            *          1            5          *          -          **           -          4          1          ** 
                                  1%           3%         -%         -%         -%         -%           1%         1%           2%         *%         -%         **           -%         3%         1%         ** 
 
ASK.COM ---- 
search engine                     4            2          -          2          -          -            -          -            2          2          -          **           2          2          -          ** 
                                  1%           1%         -%         2%         -%         -%           -%         -%           1%         1%         -%         **           1%         1%         -%         ** 
 
TIK TOK ---- social 
media site/app                    3            *          *          2          *          -            1          1            1          2          -          **           2          1          1          ** 
                                  1%           *%         *%         2%         1%         -%           1%         *%           *%         2%         -%         **           1%         *%         1%         ** 
 
PINTEREST ---- 
social media site/app             3            -          -          3+         -          -            -          1            1          2          -          **           3          -          -          ** 
                                  1%           -%         -%         3%         -%         -%           -%         1%           *%         1%         -%         **           2%         -%         -%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            2          *          *          *          -            *          1            2          1          -          **           -          2          1          ** 
                                  1%           1%         1%         *%         *%         -%           *%         *%           1%         *%         -%         **           -%         1%         1%         ** 
 
XBOX LIVE ---- gaming             2            *          -          2          *          -            *          *            *          2          *          **           2          *          *          ** 
                                  1%           *%         -%         2%         *%         -%           *%         *%           *%         1%         1%         **           1%         *%         *%         ** 
 
AOL ---- search engine            2            2          -          -          -          -            -          -            2          -          -          **           -          2          -          ** 
                                  1%           1%         -%         -%         -%         -%           -%         -%           1%         -%         -%         **           -%         1%         -%         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            2          -          -          -          -            -          -            2          -          -          **           -          2          -          ** 
                                  1%           1%         -%         -%         -%         -%           -%         -%           1%         -%         -%         **           -%         1%         -%         ** 
 
VIBER ---- 
instant messenger                 2            -          -          -          -          2            -          -            2          -          -          **           2          -          -          ** 
                                  *%           -%         -%         -%         -%         5%           -%         -%           1%         -%         -%         **           1%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3764 
Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          187         55        131         39         40          105        254          271        155         48          **         137        198        137          ** 
 
Effective sample size           282          126         24         72         24         23           57        147          173         88         23          **          97        108         77          ** 
 
Total                           398          174         30         97         39         37           75        197          255        119         24          **         152        145        100          ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            -          2          -          -          -            -          2            -          2          -          **           -          2          -          ** 
                                  *%           -%         6%         -%         -%         -%           -%         1%           -%         2%         -%         **           -%         1%         -%         ** 
 
IMESSAGE ---- 
instant messenger                 2            *          -          2          -          -            -          *            *          2          -          **           2          *          -          ** 
                                  *%           *%         -%         2%         -%         -%           -%         *%           *%         1%         -%         **           1%         *%         -%         ** 
 
SKYPE ---- social 
media site/app                    2            2          -          -          -          -            -          2            2          -          -          **           2          -          -          ** 
                                  *%           1%         -%         -%         -%         -%           -%         1%           1%         -%         -%         **           1%         -%         -%         ** 
 
BING/MSN ---- 
search engine                     2            -          -          2          -          -            -          -            -          2          -          **           2          -          -          ** 
                                  *%           -%         -%         2%         -%         -%           -%         -%           -%         1%         -%         **           1%         -%         -%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            -          -          2          -          -            -          -            -          2          -          **           2          -          -          ** 
                                  *%           -%         -%         2%         -%         -%           -%         -%           -%         1%         -%         **           1%         -%         -%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            *          *          *          -          -            *          1            *          *          -          **           -          *          1          ** 
                                  *%           *%         1%         *%         -%         -%           *%         *%           *%         *%         -%         **           -%         *%         1%         ** 
 
LINKEDIN ---- 
social media site/app             1            *          -          -          -          *            -          1            -          1          -          **           -          *          *          ** 
                                  *%           *%         -%         -%         -%         1%           -%         *%           -%         1%         -%         **           -%         *%         *%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            -          -          -          *          -            -          *            *          -          -          **           -          -          *          ** 
                                  *%           -%         -%         -%         1%         -%           -%         *%           *%         -%         -%         **           -%         -%         *%         ** 
 
TWITCH ---- video 
sharing site/app                  *            -          *          -          -          -            -          *            -          *          -          **           *          -          -          ** 
                                  *%           -%         1%         -%         -%         -%           -%         *%           -%         *%         -%         **           *%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          187         55        131         39         40          105        254          271        155         48          **         137        198        137          ** 
 
Effective sample size           282          126         24         72         24         23           57        147          173         88         23          **          97        108         77          ** 
 
Total                           398          174         30         97         39         37           75        197          255        119         24          **         152        145        100          ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            -          -          *          -          -            *          -            *          -          -          **           -          -          *          ** 
                                  *%           -%         -%         *%         -%         -%           *%         -%           *%         -%         -%         **           -%         -%         *%         ** 
 
AGGREAGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
DAILY MOTION ---- 
video sharing site/app            -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
DISCORD ---- 
instant messenger                 -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          187         55        131         39         40          105        254          271        155         48          **         137        198        137          ** 
 
Effective sample size           282          126         24         72         24         23           57        147          173         88         23          **          97        108         77          ** 
 
Total                           398          174         30         97         39         37           75        197          255        119         24          **         152        145        100          ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
LINE ---- 
instant messenger                 -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
LIVELEAK ---- 
video sharing site/app            -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
MIXER ---- video 
sharing site/app                  -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
NINTENDO ONLINE 
---- gaming                       -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
STEAM ---- gaming                 -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          187         55        131         39         40          105        254          271        155         48          **         137        198        137          ** 
 
Effective sample size           282          126         24         72         24         23           57        147          173         88         23          **          97        108         77          ** 
 
Total                           398          174         30         97         39         37           75        197          255        119         24          **         152        145        100          ** 
 
TEAMSPEAK ---- 
instant messenger                 -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
TELEGRAM ---- 
instant messenger                 -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          187         55        131         39         40          105        254          271        155         48          **         137        198        137          ** 
 
Effective sample size           282          126         24         72         24         23           57        147          173         88         23          **          97        108         77          ** 
 
Total                           398          174         30         97         39         37           75        197          255        119         24          **         152        145        100          ** 
 
TUMBLR ---- social 
media site/app                    -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
VIMEO ---- video 
sharing site/app                  -            -          -          -          -          -            -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Somewhere else 
(write in)                       24           15          -          5          *          2            8          8            9--       13+a        3          **           8         11          6          ** 
                                  6%           9%         -%         5%         1%         7%          11%         4%           3%        11%        14%         **           5%         7%         6%         ** 
 
(Dont know / 
 Can't remember)                 22            8          3          6          4          *            4          8           15          6          1          **           3         10          8          ** 
                                  5%           5%        11%         6%        10%         1%           5%         4%           6%         5%         3%         **           2%         7%         8%         ** 
 
NET - Video 
Sharing Site or App              22            8          1          4          *          8            4         10           16          6          -          **           7          4         11+b        ** 
                                  6%           5%         4%         4%         *%        20%           5%         5%           6%         5%         -%         **           5%         3%        11%         ** 
 
NET - Search Engine              18            7          -          8          -          2            *          6           13          4          1          **           7          9          2          ** 
                                  4%           4%         -%         8%         -%         6%           *%         3%           5%         3%         6%         **           4%         6%         2%         ** 
 
NET - Social 
Media Site or App               271          126         23         60         26         24           46        145          185+        74         13          **         112         96         63          ** 
                                 68%          72%        77%        62%        67%        63%          61%        74%          72%        62%        54%         **          74%        66%        63%         ** 
 
NET - Instant Messenger          43           16          6         11          2          4            8         22           34          7          2          **          21         15          6          ** 
                                 11%           9%        20%        11%         6%        12%          11%        11%          13%         6%        10%         **          14%        10%         6%         ** 
 
NET - News Site or App            4            2          -          2          *          -            *          *            2          2          -          **           2          2          *          ** 
                                  1%           1%         -%         2%         1%         -%           *%         *%           1%         1%         -%         **           1%         1%         *%         ** 
 
NET - Playing 
games on a site or app            8            6          -          2          *          -            1          2            5          2          *          **           2          4          2          ** 
                                  2%           3%         -%         2%         *%         -%           1%         1%           2%         2%         1%         **           1%         3%         2%         ** 
 
NET - Email or 
another site or app              72           21-         5         22         10          7           13         30           38         28          6          **          26         28         18          ** 
                                 18%          12%        17%        23%        26%        19%          17%        15%          15%        24%        23%         **          17%        19%        18%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          433        410        187        231         33          438        350        288        340         30          434        331        271        249         36 
 
Effective sample size           282          253        239        113        137         22          260        205        171        201         18          255        192        155        139         23 
 
Total                           398          357        338        154        187         33          369        288        240        279         24          357        264        207        189         35 
 
FACEBOOK ---- 
social media site/app           228          205        196         90        120+        18          213        178+       145        161         14          205        171++      120        109         17 
                                 57%          57%        58%        58%        64%        53%          58%        62%        60%        58%        58%          57%        65%        58%        57%        48% 
 
EMAIL                            66           58         54         34+        38          7           63         36--       42         45          3           61         34-        49++b      43++b       5 
                                 17%          16%        16%        22%        20%        21%          17%        12%        18%        16%        13%          17%        13%        23%        23%        15% 
 
INSTAGRAM ---- 
social media site/app            33           33         31         14         16          *           29         25         13-        21          4           31         25         15          9-         2 
                                  8%           9%         9%         9%         9%         1%           8%         9%         5%         8%        15%           9%        10%         7%         5%         5% 
 
FACEBOOK MESSENGER 
---- instant messenger           23           21         20         14         18++        2           19         17         14         14          3           23         23++       16         16          - 
                                  6%           6%         6%         9%        10%         6%           5%         6%         6%         5%        14%           7%         9%         8%         8%         -% 
 
YOUTUBE ---- video 
sharing site/app                 22           20         19         11         13          2           19         13         15         17          2           20         20+        13         14          2 
                                  6%           6%         6%         7%         7%         5%           5%         4%         6%         6%         7%           6%         8%         7%         7%         5% 
 
TWITTER ---- social 
media site/app                   19           17         17         11         11          2           13         13         10         11          4           15         15          9          7          4 
                                  5%           5%         5%         7%         6%         7%           4%         4%         4%         4%        15%           4%         6%         5%         4%        12% 
 
WHATSAPP ---- 
instant messenger                15           15         13         11+        11          *           15         13         10         12          *           13          9          5          9          2 
                                  4%           4%         4%         7%         6%         1%           4%         5%         4%         4%         1%           4%         4%         2%         5%         6% 
 
SNAPCHAT ---- 
instant messenger                11           11         10          4          6          *           10         10          4          6          *           11         10          4          2          - 
                                  3%           3%         3%         3%         3%         *%           3%         3%         1%         2%         1%           3%         4%         2%         1%         -% 
 
GOOGLE ---- 
search engine                    10           10          8          2          4          -           10          8          7          7          -           10          7          6          6          * 
                                  2%           3%         2%         1%         2%         -%           3%         3%         3%         3%         -%           3%         3%         3%         3%         1% 
 
FACETIME ---- 
social media site/app             9            9          7          2          4          -            9          6          6          7          -            9          6          7          6          - 
                                  2%           3%         2%         1%         2%         -%           3%         2%         2%         3%         -%           3%         2%         3%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          433        410        187        231         33          438        350        288        340         30          434        331        271        249         36 
 
Effective sample size           282          253        239        113        137         22          260        205        171        201         18          255        192        155        139         23 
 
Total                           398          357        338        154        187         33          369        288        240        279         24          357        264        207        189         35 
 
YAHOO ---- search engine          8            8          6          2          5          -            8          6          2          3          -            8          4          4          8+         - 
                                  2%           2%         2%         1%         3%         -%           2%         2%         1%         1%         -%           2%         2%         2%         4%         -% 
 
REDDIT ---- social 
media site/app                    6            6          6          4          2          -            6          2          2          4          -            6          6          4          4          - 
                                  1%           2%         2%         2%         1%         -%           1%         1%         1%         1%         -%           2%         2%         2%         2%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               5            4          4          3          1          2            4          2          2          4          1            5          5          3          3          - 
                                  1%           1%         1%         2%         1%         5%           1%         1%         1%         1%         6%           2%         2%         1%         2%         -% 
 
ASK.COM ---- 
search engine                     4            4          2          2          2          -            4          ---        --         2          -            4          4          2          2          - 
                                  1%           1%         1%         1%         1%         -%           1%         -%         -%         1%         -%           1%         1%         1%         1%         -% 
 
TIK TOK ---- social 
media site/app                    3            3          1          1          2          -            3          1          1          1          -            3          3          2          3          - 
                                  1%           1%         *%         1%         1%         -%           1%         *%         1%         *%         -%           1%         1%         1%         1%         -% 
 
PINTEREST ---- 
social media site/app             3            3          1          -          2          -            3          --         -          1          -            3          3          2          2          - 
                                  1%           1%         *%         -%         1%         -%           1%         -%         -%         *%         -%           1%         1%         1%         1%         -% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            3          2          2          *          -            3          1          *          2          -            3          2          *          1          - 
                                  1%           1%         1%         1%         *%         -%           1%         *%         *%         1%         -%           1%         1%         *%         *%         -% 
 
XBOX LIVE ---- gaming             2            2          1-         *          2          -            2          1          *          *          -            2          2          2          2          - 
                                  1%           1%         *%         *%         1%         -%           1%         *%         *%         *%         -%           1%         1%         1%         1%         -% 
 
AOL ---- search engine            2            2          2          2          -          -            2          -          -          2          -            2          2          -          -          - 
                                  1%           1%         1%         1%         -%         -%           1%         -%         -%         1%         -%           1%         1%         -%         -%         -% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          2          -          -            2          -          -          2          -            2          2          -          -          - 
                                  1%           1%         1%         1%         -%         -%           1%         -%         -%         1%         -%           1%         1%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          433        410        187        231         33          438        350        288        340         30          434        331        271        249         36 
 
Effective sample size           282          253        239        113        137         22          260        205        171        201         18          255        192        155        139         23 
 
Total                           398          357        338        154        187         33          369        288        240        279         24          357        264        207        189         35 
 
VIBER ---- 
instant messenger                 2            2          2          -          -          -            2          2          -          -          -            2          2          -          -          - 
                                  *%           1%         1%         -%         -%         -%           1%         1%         -%         -%         -%           1%         1%         -%         -%         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          2          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  *%           1%         1%         1%         1%         -%           *%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
IMESSAGE ---- 
instant messenger                 2            2          *-         *          2          -            2          *          *          *          -            2          2          2          2          - 
                                  *%           1%         *%         *%         1%         -%           *%         *%         *%         *%         -%           1%         1%         1%         1%         -% 
 
SKYPE ---- social 
media site/app                    2            2          2          2          2          -            2          2          2          2          -            2          -          2          2          - 
                                  *%           1%         1%         1%         1%         -%           *%         1%         1%         1%         -%           1%         -%         1%         1%         -% 
 
BING/MSN ---- 
search engine                     2            2          --         -          2          -            2          -          -          -          -            2          2          2          2          - 
                                  *%           *%         -%         -%         1%         -%           *%         -%         -%         -%         -%           *%         1%         1%         1%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          --         -          2          -            2          -          -          -          -            2          2          2          2          - 
                                  *%           *%         -%         -%         1%         -%           *%         -%         -%         -%         -%           *%         1%         1%         1%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            1          1          *          *          -            1          *          *          1          -            1          1          *          1          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
LINKEDIN ---- 
social media site/app             1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          433        410        187        231         33          438        350        288        340         30          434        331        271        249         36 
 
Effective sample size           282          253        239        113        137         22          260        205        171        201         18          255        192        155        139         23 
 
Total                           398          357        338        154        187         33          369        288        240        279         24          357        264        207        189         35 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            *          *          *          *          -            *          *          -          *          -            *          *          *          -          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         -%         *%         -%           *%         *%         *%         -%         -% 
 
TWITCH ---- video 
sharing site/app                  *            *          *          -          *          -            *          *          *          *          -            *          *          -          -          - 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -%           *%         *%         -%         -%         -% 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          *          *          *          -            -          -          -          -          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           -%         -%         -%         -%         -%           *%         *%         *%         *%         -% 
 
AGGREAGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
CNN WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
DAILY MOTION ---- 
video sharing site/app            -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          433        410        187        231         33          438        350        288        340         30          434        331        271        249         36 
 
Effective sample size           282          253        239        113        137         22          260        205        171        201         18          255        192        155        139         23 
 
Total                           398          357        338        154        187         33          369        288        240        279         24          357        264        207        189         35 
 
DISCORD ---- 
instant messenger                 -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
LINE ---- 
instant messenger                 -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
LIVELEAK ---- 
video sharing site/app            -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
MIXER ---- video 
sharing site/app                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          433        410        187        231         33          438        350        288        340         30          434        331        271        249         36 
 
Effective sample size           282          253        239        113        137         22          260        205        171        201         18          255        192        155        139         23 
 
Total                           398          357        338        154        187         33          369        288        240        279         24          357        264        207        189         35 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
NINTENDO ONLINE 
---- gaming                       -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
STEAM ---- gaming                 -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
TEAMSPEAK ---- 
instant messenger                 -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
TELEGRAM ---- 
instant messenger                 -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          433        410        187        231         33          438        350        288        340         30          434        331        271        249         36 
 
Effective sample size           282          253        239        113        137         22          260        205        171        201         18          255        192        155        139         23 
 
Total                           398          357        338        154        187         33          369        288        240        279         24          357        264        207        189         35 
 
THE SUN WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
TUMBLR ---- social 
media site/app                    -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
VIMEO ---- video 
sharing site/app                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Somewhere else 
(write in)                       24           22         17          3-         6-         2           24         14         13         15          *           22         11         12         14          2 
                                  6%           6%         5%         2%         3%         6%           6%         5%         5%         5%         1%           6%         4%         6%         8%         7% 
 
(Dont know / 
 Can't remember)                 22           21         19          7          9          1           20         15         14         17          2           19         12         12          7          3 
                                  5%           6%         6%         5%         5%         2%           6%         5%         6%         6%         6%           5%         4%         6%         4%         9% 
 
NET - Video 
Sharing Site or App              22           21         19         11         13          2           19         13         16         17          2           21         21+        13         14          2 
                                  6%           6%         6%         7%         7%         5%           5%         4%         6%         6%         7%           6%         8%         7%         7%         5% 
 
NET - Search Engine              18           18         16          6          7          -           18         14          9         13          -           17         12          8         12          * 
                                  4%           5%         5%         4%         4%         -%           5%         5%         4%         5%         -%           5%         4%         4%         6%         1% 
 
NET - Social 
Media Site or App               271          247        238        109        137         19          251        210++      159        187         17          243        199++d     139        120         22 
                                 68%          69%        70%        71%        73%        58%          68%        73%        66%        67%        72%          68%        76%        67%        63%        63% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          433        410        187        231         33          438        350        288        340         30          434        331        271        249         36 
 
Effective sample size           282          253        239        113        137         22          260        205        171        201         18          255        192        155        139         23 
 
Total                           398          357        338        154        187         33          369        288        240        279         24          357        264        207        189         35 
 
NET - Instant Messenger          43           40         38         26++       30++        2           38         36         24         29          4           40         36+        22         23          2 
                                 11%          11%        11%        17%        16%         7%          10%        12%        10%        10%        16%          11%        14%        10%        12%         6% 
 
NET - News Site or App            4            4          2          2          2          -            4          *-         --         2          -            4          4          2          2          - 
                                  1%           1%         1%         2%         1%         -%           1%         *%         -%         1%         -%           1%         2%         1%         1%         -% 
 
NET - Playing 
games on a site or app            8            6          5          4          4          2            6          3-         2          4          1            8          8          5          5          - 
                                  2%           2%         1%         2%         2%         5%           2%         1%         1%         1%         6%           2%         3%         2%         3%         -% 
 
NET - Email or 
another site or app              72           63         59         39+        40          7           68         39--       45         50          3           66         39-        51++b      46++b       5 
                                 18%          18%        18%        25%        22%        21%          18%        13%        19%        18%        13%          19%        15%        25%        24%        15% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          475          -          310        376        292        195        333          202        178         69         26          191        167         74         43 
 
Effective sample size           282          282          -          181        219        175        120        192          110        111         46         16          114        103         41         23 
 
Total                           398          398          -          247        311        246        170        267          143        163         71         20          158        152         58         30 
 
FACEBOOK ---- 
social media site/app           228          228          -          142        183        145         98        153           67--      106+A       41         13           76-        91         38a        22 
                                 57%          57%         -%          58%        59%        59%        58%        58%          47%        65%        58%        65%          48%        60%        66%        74% 
 
EMAIL                            66           66          -           38         47         41         29         45           26         25         13          2           34         20         10          2 
                                 17%          17%         -%          16%        15%        17%        17%        17%          18%        16%        18%         8%          22%        13%        18%         7% 
 
INSTAGRAM ---- 
social media site/app            33           33          -           17         25         19         13         25            4-        18a         7          3            8         12          9a         5 
                                  8%           8%         -%           7%         8%         8%         8%         9%           3%        11%        11%        14%           5%         8%        16%        15% 
 
FACEBOOK MESSENGER 
---- instant messenger           23           23          -           12         18         14          7         14            6         10          4          3            7         11          2          3 
                                  6%           6%         -%           5%         6%         6%         4%         5%           4%         6%         6%        14%           4%         7%         4%        10% 
 
YOUTUBE ---- video 
sharing site/app                 22           22          -           13         15         10          6         11            4          8          5          5            7          4          4          7 
                                  6%           6%         -%           5%         5%         4%         3%         4%           3%         5%         7%        26%           4%         3%         7%        24% 
 
TWITTER ---- social 
media site/app                   19           19          -           13         15         13          6          8-           2-        11          6a         *            4          9          6a         1 
                                  5%           5%         -%           5%         5%         5%         3%         3%           2%         7%         8%         2%           2%         6%        11%         2% 
 
WHATSAPP ---- 
instant messenger                15           15          -           10         14         10          8         13            4          9          2          -            4         10          2          * 
                                  4%           4%         -%           4%         4%         4%         5%         5%           3%         6%         2%         -%           2%         6%         3%         1% 
 
SNAPCHAT ---- 
instant messenger                11           11          -            3-         9          4          3          8            *-         3          6++Ab      2            *-         6a         1          4 
                                  3%           3%         -%           1%         3%         2%         2%         3%           *%         2%         8%        10%           *%         4%         1%        12% 
 
GOOGLE ---- 
search engine                    10           10          -            6          7          5          4          6            5          3          2          *            3          4          2          * 
                                  2%           2%         -%           2%         2%         2%         2%         2%           3%         2%         3%         1%           2%         3%         3%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          475          -          310        376        292        195        333          202        178         69         26          191        167         74         43 
 
Effective sample size           282          282          -          181        219        175        120        192          110        111         46         16          114        103         41         23 
 
Total                           398          398          -          247        311        246        170        267          143        163         71         20          158        152         58         30 
 
FACETIME ---- 
social media site/app             9            9          -            7          7          7          5          7            3          6          -          -            4          3          2          - 
                                  2%           2%         -%           3%         2%         3%         3%         3%           2%         4%         -%         -%           3%         2%         3%         -% 
 
YAHOO ---- search engine          8            8          -            2          4          6          4          4            2          3          2          -            2          4          2          - 
                                  2%           2%         -%           1%         1%         2%         2%         2%           2%         2%         3%         -%           1%         3%         3%         -% 
 
REDDIT ---- social 
media site/app                    6            6          -            4          4          4          4          2            -          2          -          4            -          -          4++AB      2 
                                  1%           1%         -%           2%         1%         1%         2%         1%           -%         1%         -%        18%           -%         -%         7%         6% 
 
PLAYSTATION 
NETWORK ---- gaming               5            5          -            5          2-         2          *          *-           2          *          1          2            1          2          2          - 
                                  1%           1%         -%           2%         1%         1%         *%         *%           1%         *%         2%        10%           1%         1%         3%         -% 
 
ASK.COM ---- 
search engine                     4            4          -            2          ---        --         -          --           -          2          -          2            -          -          4++AB      - 
                                  1%           1%         -%           1%         -%         -%         -%         -%           -%         1%         -%        10%           -%         -%         6%         -% 
 
TIK TOK ---- social 
media site/app                    3            3          -            1          1          1          1          1            1          2          -          *            1          *          2+         * 
                                  1%           1%         -%           1%         *%         1%         1%         *%           *%         1%         -%         2%           *%         *%         3%         *% 
 
PINTEREST ---- 
social media site/app             3            3          -            1          1          1          1          1            -          2          -          1            -          -          2          1 
                                  1%           1%         -%           *%         *%         *%         1%         *%           -%         1%         -%         6%           -%         -%         3%         4% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            3          -            3          1-         1          *          *            *          *          -          2            1          *          2+         - 
                                  1%           1%         -%           1%         *%         *%         *%         *%           *%         *%         -%        10%           *%         *%         3%         -% 
 
XBOX LIVE ---- gaming             2            2          -            *          *-         *          -          *            *          2          -          -            *          -          2++b       - 
                                  1%           1%         -%           *%         *%         *%         -%         *%           *%         1%         -%         -%           *%         -%         4%         -% 
 
AOL ---- search engine            2            2          -            2          --         -          -          -            -          -          -          2            -          -          2++a       - 
                                  1%           1%         -%           1%         -%         -%         -%         -%           -%         -%         -%        10%           -%         -%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          475          -          310        376        292        195        333          202        178         69         26          191        167         74         43 
 
Effective sample size           282          282          -          181        219        175        120        192          110        111         46         16          114        103         41         23 
 
Total                           398          398          -          247        311        246        170        267          143        163         71         20          158        152         58         30 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            2          -            2          --         -          -          -            -          -          -          2            -          -          2++a       - 
                                  1%           1%         -%           1%         -%         -%         -%         -%           -%         -%         -%        10%           -%         -%         3%         -% 
 
VIBER ---- 
instant messenger                 2            2          -            -          --         -          -          -            -          -          2+         -            -          2          -          - 
                                  *%           *%         -%           -%         -%         -%         -%         -%           -%         -%         3%         -%           -%         1%         -%         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          -            2          2          2          -          2            -          2          -          -            -          2          -          - 
                                  *%           *%         -%           1%         1%         1%         -%         1%           -%         1%         -%         -%           -%         1%         -%         -% 
 
IMESSAGE ---- 
instant messenger                 2            2          -            -          *          -          -          *            -          2          *          -            -          -          2++        - 
                                  *%           *%         -%           -%         *%         -%         -%         *%           -%         1%         *%         -%           -%         -%         3%         -% 
 
SKYPE ---- social 
media site/app                    2            2          -            -          --         -          -          -            2          -          -          -            2          -          -          - 
                                  *%           *%         -%           -%         -%         -%         -%         -%           1%         -%         -%         -%           1%         -%         -%         -% 
 
BING/MSN ---- 
search engine                     2            2          -            -          --         -          -          -            -          2          -          -            -          -          2++        - 
                                  *%           *%         -%           -%         -%         -%         -%         -%           -%         1%         -%         -%           -%         -%         3%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          -            -          --         -          -          -            -          2          -          -            -          -          2++        - 
                                  *%           *%         -%           -%         -%         -%         -%         -%           -%         1%         -%         -%           -%         -%         3%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            1          -            1          *          1          *          *            *          -          *          *            *          -          -          * 
                                  *%           *%         -%           *%         *%         *%         *%         *%           *%         -%         *%         1%           *%         -%         -%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          475          -          310        376        292        195        333          202        178         69         26          191        167         74         43 
 
Effective sample size           282          282          -          181        219        175        120        192          110        111         46         16          114        103         41         23 
 
Total                           398          398          -          247        311        246        170        267          143        163         71         20          158        152         58         30 
 
LINKEDIN ---- 
social media site/app             1            1          -            1          1          1          1          1            -          -          *          *            -          *          -          * 
                                  *%           *%         -%           *%         *%         *%         *%         *%           -%         -%         *%         2%           -%         *%         -%         1% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            *          -            *          *          *          -          *            -          -          *          -            -          -          *          - 
                                  *%           *%         -%           *%         *%         *%         -%         *%           -%         -%         *%         -%           -%         -%         1%         -% 
 
TWITCH ---- video 
sharing site/app                  *            *          -            *          *          *          -          *            -          -          *          -            -          *          -          - 
                                  *%           *%         -%           *%         *%         *%         -%         *%           -%         -%         *%         -%           -%         *%         -%         -% 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          -            -          -          -          -          -            -          -          -          *            -          -          -          * 
                                  *%           *%         -%           -%         -%         -%         -%         -%           -%         -%         -%         1%           -%         -%         -%         1% 
 
AGGREAGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          475          -          310        376        292        195        333          202        178         69         26          191        167         74         43 
 
Effective sample size           282          282          -          181        219        175        120        192          110        111         46         16          114        103         41         23 
 
Total                           398          398          -          247        311        246        170        267          143        163         71         20          158        152         58         30 
 
CNN WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
DAILY MOTION ---- 
video sharing site/app            -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
DISCORD ---- 
instant messenger                 -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
LINE ---- 
instant messenger                 -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
LIVELEAK ---- 
video sharing site/app            -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          475          -          310        376        292        195        333          202        178         69         26          191        167         74         43 
 
Effective sample size           282          282          -          181        219        175        120        192          110        111         46         16          114        103         41         23 
 
Total                           398          398          -          247        311        246        170        267          143        163         71         20          158        152         58         30 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
MIXER ---- video 
sharing site/app                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
NINTENDO ONLINE 
---- gaming                       -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
STEAM ---- gaming                 -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
TEAMSPEAK ---- 
instant messenger                 -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
TELEGRAM ---- 
instant messenger                 -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3783 
Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          475          -          310        376        292        195        333          202        178         69         26          191        167         74         43 
 
Effective sample size           282          282          -          181        219        175        120        192          110        111         46         16          114        103         41         23 
 
Total                           398          398          -          247        311        246        170        267          143        163         71         20          158        152         58         30 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
TUMBLR ---- social 
media site/app                    -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
VIMEO ---- video 
sharing site/app                  -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Somewhere else 
(write in)                       24           24          -           15         19         16         13         17           19++Bc      4-         1          *           16+b        4-         2          2 
                                  6%           6%         -%           6%         6%         6%         8%         6%          13%         3%         1%         1%          10%         2%         4%         8% 
 
(Dont know / 
 Can't remember)                 22           22          -           15         20         14          8         12           12          9          1          1           13          5          3          1 
                                  5%           5%         -%           6%         7%         6%         5%         5%           8%         5%         1%         3%           8%         3%         4%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          475          -          310        376        292        195        333          202        178         69         26          191        167         74         43 
 
Effective sample size           282          282          -          181        219        175        120        192          110        111         46         16          114        103         41         23 
 
Total                           398          398          -          247        311        246        170        267          143        163         71         20          158        152         58         30 
 
NET - Video 
Sharing Site or App              22           22          -           13         15         10          6         11            4          8          5          5            7          4          4          7 
                                  6%           6%         -%           5%         5%         4%         3%         4%           3%         5%         7%        26%           4%         3%         7%        24% 
 
NET - Search Engine              18           18          -           10         12         11          7         10            7          4          4          2            6          8          4          * 
                                  4%           4%         -%           4%         4%         5%         4%         4%           5%         3%         6%        11%           3%         5%         6%         1% 
 
NET - Social 
Media Site or App               271          271          -          166        214        171        114        181           73--      128++A      55A        16           84--      112A        51++A      24 
                                 68%          68%         -%          67%        69%        69%        67%        68%          51%        78%        77%        77%          53%        74%        89%        80% 
 
NET - Instant Messenger          43           43          -           23         35         25         16         30            9         19         10          5            9-        24+a        3          7 
                                 11%          11%         -%           9%        11%        10%        10%        11%           6%        11%        15%        23%           6%        15%         6%        22% 
 
NET - News Site or App            4            4          -            2          *--        *          -          *-           -          2          *          2            -          -          4++AB      * 
                                  1%           1%         -%           1%         *%         *%         -%         *%           -%         1%         *%        11%           -%         -%         7%         1% 
 
NET - Playing 
games on a site or app            8            8          -            6          2--        2          *          1--          2          3          1          2            2          2          4++a       - 
                                  2%           2%         -%           2%         1%         1%         *%         *%           1%         2%         2%        10%           1%         1%         7%         -% 
 
NET - Email or 
another site or app              72           72          -           43         50         44         29         47           27         27         13          4           35         21         12          2 
                                 18%          18%         -%          18%        16%        18%        17%        18%          19%        17%        19%        18%          22%        14%        21%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  475           34 
 
Effective sample size           282           20 
 
Total                           398           27 
 
FACEBOOK ---- 
social media site/app           228           21 
                                 57%          80% 
 
EMAIL                            66            2 
                                 17%           8% 
 
INSTAGRAM ---- 
social media site/app            33            4 
                                  8%          16% 
 
FACEBOOK MESSENGER 
---- instant messenger           23            3 
                                  6%          11% 
 
YOUTUBE ---- video 
sharing site/app                 22            7 
                                  6%          26% 
 
TWITTER ---- social 
media site/app                   19            1 
                                  5%           2% 
 
WHATSAPP ---- 
instant messenger                15            - 
                                  4%           -% 
 
SNAPCHAT ---- 
instant messenger                11            4 
                                  3%          13% 
 
GOOGLE ---- 
search engine                    10            * 
                                  2%           1% 
 
FACETIME ---- 
social media site/app             9            - 
                                  2%           -% 
 
YAHOO ---- search engine          8            - 
                                  2%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  475           34 
 
Effective sample size           282           20 
 
Total                           398           27 
 
REDDIT ---- social 
media site/app                    6            2 
                                  1%           6% 
 
PLAYSTATION 
NETWORK ---- gaming               5            - 
                                  1%           -% 
 
ASK.COM ---- 
search engine                     4            - 
                                  1%           -% 
 
TIK TOK ---- social 
media site/app                    3            * 
                                  1%           1% 
 
PINTEREST ---- 
social media site/app             3            1 
                                  1%           4% 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            - 
                                  1%           -% 
 
XBOX LIVE ---- gaming             2            - 
                                  1%           -% 
 
AOL ---- search engine            2            - 
                                  1%           -% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            - 
                                  1%           -% 
 
VIBER ---- 
instant messenger                 2            - 
                                  *%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  475           34 
 
Effective sample size           282           20 
 
Total                           398           27 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            - 
                                  *%           -% 
 
IMESSAGE ---- 
instant messenger                 2            - 
                                  *%           -% 
 
SKYPE ---- social 
media site/app                    2            - 
                                  *%           -% 
 
BING/MSN ---- 
search engine                     2            - 
                                  *%           -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            - 
                                  *%           -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            * 
                                  *%           1% 
 
LINKEDIN ---- 
social media site/app             1            * 
                                  *%           1% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            - 
                                  *%           -% 
 
TWITCH ---- video 
sharing site/app                  *            - 
                                  *%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  475           34 
 
Effective sample size           282           20 
 
Total                           398           27 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            * 
                                  *%           1% 
 
AGGREAGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                -            - 
                                  -%           -% 
 
BBC WEBSITE OR 
APP ---- news site/app            -            - 
                                  -%           -% 
 
BLOG SITE OR APP 
 ---- email/site/app              -            - 
                                  -%           -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            -            - 
                                  -%           -% 
 
CNN WEBSITE OR 
APP ---- news site/app            -            - 
                                  -%           -% 
 
DAILY MOTION ---- 
video sharing site/app            -            - 
                                  -%           -% 
 
DISCORD ---- 
instant messenger                 -            - 
                                  -%           -% 
 
GOOGLE HANGOUTS 
---- instant messenger            -            - 
                                  -%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  475           34 
 
Effective sample size           282           20 
 
Total                           398           27 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                -            - 
                                  -%           -% 
 
INSTAGIB.TV ---- 
video sharing site/app            -            - 
                                  -%           -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                -            - 
                                  -%           -% 
 
LINE ---- 
instant messenger                 -            - 
                                  -%           -% 
 
LIVELEAK ---- 
video sharing site/app            -            - 
                                  -%           -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                -            - 
                                  -%           -% 
 
MIXER ---- video 
sharing site/app                  -            - 
                                  -%           -% 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            -            - 
                                  -%           -% 
 
NINTENDO ONLINE 
---- gaming                       -            - 
                                  -%           -% 
 
STEAM ---- gaming                 -            - 
                                  -%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  475           34 
 
Effective sample size           282           20 
 
Total                           398           27 
 
TEAMSPEAK ---- 
instant messenger                 -            - 
                                  -%           -% 
 
TELEGRAM ---- 
instant messenger                 -            - 
                                  -%           -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            -            - 
                                  -%           -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                -            - 
                                  -%           -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            -            - 
                                  -%           -% 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                -            - 
                                  -%           -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            -            - 
                                  -%           -% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            -            - 
                                  -%           -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            -            - 
                                  -%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  475           34 
 
Effective sample size           282           20 
 
Total                           398           27 
 
TUMBLR ---- social 
media site/app                    -            - 
                                  -%           -% 
 
VIMEO ---- video 
sharing site/app                  -            - 
                                  -%           -% 
 
Somewhere else 
(write in)                       24            1 
                                  6%           2% 
 
(Dont know / 
 Can't remember)                 22            1 
                                  5%           2% 
 
NET - Video 
Sharing Site or App              22            7 
                                  6%          26% 
 
NET - Search Engine              18            * 
                                  4%           1% 
 
NET - Social 
Media Site or App               271           23 
                                 68%          86% 
 
NET - Instant Messenger          43            6 
                                 11%          24% 
 
NET - News Site or App            4            * 
                                  1%           1% 
 
NET - Playing 
games on a site or app            8            - 
                                  2%           -% 
 
NET - Email or 
another site or app              72            2 
                                 18%           9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          273        262        346        149        376        310        213        170        135         74        239         97 
 
Effective sample size           282          163        151        203         90        223        190        122         99         76         38        145         55 
 
Total                           398          226        205        282        127        314        272        164        138        104         48        204         78 
 
FACEBOOK ---- 
social media site/app           228          126        122h       163h        76h       197++H     172++H      90         76         45--       29        119h        38 
                                 57%          56%        59%        58%        60%        63%        63%        55%        55%        44%        62%        58%        48% 
 
EMAIL                            66           39         27         44         12-        42--       35-        32d        28d        20          6         34         14 
                                 17%          17%        13%        16%         9%        13%        13%        20%        20%        19%        12%        17%        19% 
 
INSTAGRAM ---- 
social media site/app            33           25         23         22         12         28         28         13         18+        13          9+cj      15          7 
                                  8%          11%        11%         8%         9%         9%        10%         8%        13%        13%        19%         7%        10% 
 
FACEBOOK MESSENGER 
---- instant messenger           23           15         11         19          7         21         16          6         11          8          4         14          7 
                                  6%           6%         5%         7%         6%         7%         6%         4%         8%         8%         8%         7%         9% 
 
YOUTUBE ---- video 
sharing site/app                 22           16         15         19         13+        17         17         12          8          4          2         14          3 
                                  6%           7%         8%         7%        10%         5%         6%         7%         6%         4%         4%         7%         4% 
 
TWITTER ---- social 
media site/app                   19           17+        15+        15         10         18         12         12         12+         9          2         14          6 
                                  5%           8%         7%         5%         7%         6%         5%         8%         9%         9%         5%         7%         7% 
 
WHATSAPP ---- 
instant messenger                15           12bf        2-        12f         7bf       12f        13f         *--        4          4          3bF       10f         9++BceFg 
                                  4%           5%         1%         4%         6%         4%         5%         *%         3%         3%         7%         5%        12% 
 
SNAPCHAT ---- 
instant messenger                11            6          3          8          6         11          7          5          3          4          *          4          4 
                                  3%           3%         2%         3%         5%         3%         3%         3%         2%         4%         *%         2%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          273        262        346        149        376        310        213        170        135         74        239         97 
 
Effective sample size           282          163        151        203         90        223        190        122         99         76         38        145         55 
 
Total                           398          226        205        282        127        314        272        164        138        104         48        204         78 
 
GOOGLE ---- 
search engine                    10            7          2          7          2          6          4          1          3          1          2          2          3 
                                  2%           3%         1%         2%         2%         2%         2%         1%         2%         1%         5%         1%         3% 
 
FACETIME ---- 
social media site/app             9            2          4          9          6a         7          6          2          3          3          2          3          * 
                                  2%           1%         2%         3%         5%         2%         2%         1%         2%         3%         4%         2%         1% 
 
YAHOO ---- search engine          8            4          2          7          2          6          5          2          4          *          4          3          2 
                                                                                                                                         ++aBdeefhj 
                                  2%           2%         1%         3%         1%         2%         2%         1%         3%         *%         8%         2%         2% 
 
REDDIT ---- social 
media site/app                    6            4          6          4          6++e       4          2          2          2          2          2          2          - 
                                  1%           2%         3%         1%         4%         1%         1%         1%         1%         2%         4%         1%         -% 
 
PLAYSTATION 
NETWORK ---- gaming               5            5          5          3          2          5          2          2          3          2          2+e        3          2 
                                  1%           2%         3%         1%         2%         2%         1%         1%         2%         2%         5%         1%         2% 
 
ASK.COM ---- 
search engine                     4            2          2          2          4+ej       2          --         -          2          2          4          -          - 
                                                                                                                                         ++AbCEEFgJ 
                                                                                                                                                  k 
                                  1%           1%         1%         1%         3%         1%         -%         -%         1%         2%         8%         -%         -% 
 
TIK TOK ---- social 
media site/app                    3            1          1          3          2          1          1          1          3          1          2+aee      1          * 
                                  1%           *%         *%         1%         2%         *%         *%         *%         2%         1%         4%         *%         *% 
 
PINTEREST ---- 
social media site/app             3            1          -          3          2          1          1          -          2          -          2+bf       1          - 
                                  1%           1%         -%         1%         1%         *%         *%         -%         1%         -%         3%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          273        262        346        149        376        310        213        170        135         74        239         97 
 
Effective sample size           282          163        151        203         90        223        190        122         99         76         38        145         55 
 
Total                           398          226        205        282        127        314        272        164        138        104         48        204         78 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            2          2          *          2          3          1          *          *          2          2++Cefgj   *          - 
                                  1%           1%         1%         *%         2%         1%         *%         *%         *%         2%         4%         *%         -% 
 
XBOX LIVE ---- gaming             2            -          1          2          2          1          1          *          2          *          2+aeej     *          * 
                                  1%           -%         *%         1%         2%         *%         *%         *%         1%         *%         3%         *%         *% 
 
AOL ---- search engine            2            2          2          -          2          2          -          -          -          2+c        2++CEfgJ   -          - 
                                  1%           1%         1%         -%         2%         1%         -%         -%         -%         2%         4%         -%         -% 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          -          2          2          -          -          -          2+c        2++CEfgJ   -          - 
                                  1%           1%         1%         -%         2%         1%         -%         -%         -%         2%         4%         -%         -% 
 
VIBER ---- 
instant messenger                 2            -          -          2          -          2          -          -          -          2+         -          -          - 
                                  *%           -%         -%         1%         -%         1%         -%         -%         -%         2%         -%         -%         -% 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          2          2          -          2          -          -          2          -          -          -          - 
                                  *%           1%         1%         1%         -%         1%         -%         -%         1%         -%         -%         -%         -% 
 
IMESSAGE ---- 
instant messenger                 2            *          *          2          2          --         *          -          2          *          2++abEefj  -          - 
                                  *%           *%         *%         1%         1%         -%         *%         -%         1%         *%         3%         -%         -% 
 
SKYPE ---- social 
media site/app                    2            -          -          2          -          2          2          2          2          2          -          2          2+ 
                                  *%           -%         -%         1%         -%         1%         1%         1%         1%         2%         -%         1%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          273        262        346        149        376        310        213        170        135         74        239         97 
 
Effective sample size           282          163        151        203         90        223        190        122         99         76         38        145         55 
 
Total                           398          226        205        282        127        314        272        164        138        104         48        204         78 
 
BING/MSN ---- 
search engine                     2            -          -          2          2          --         -          -          2          -          2++abEEfj  -          - 
                                  *%           -%         -%         1%         1%         -%         -%         -%         1%         -%         3%         -%         -% 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            -          -          2          2          --         -          -          2          -          2++abEEfj  -          - 
                                  *%           -%         -%         1%         1%         -%         -%         -%         1%         -%         3%         -%         -% 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            *          1          1          -          1          1          1          *          *          *          1          * 
                                  *%           *%         *%         *%         -%         *%         *%         *%         *%         *%         1%         *%         *% 
 
LINKEDIN ---- 
social media site/app             1            *          1          1          -          1          *          1          1          1          *          1          * 
                                  *%           *%         *%         *%         -%         *%         *%         *%         *%         1%         *%         *%         *% 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            *          *          *          -          *          *          *          -          -          -          *          - 
                                  *%           *%         *%         *%         -%         *%         *%         *%         -%         -%         -%         *%         -% 
 
TWITCH ---- video 
sharing site/app                  *            -          *          -          -          *          *          -          -          -          -          -          - 
                                  *%           -%         *%         -%         -%         *%         *%         -%         -%         -%         -%         -%         -% 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            -          *          *          -          *          *          *          -          *          *          *          - 
                                  *%           -%         *%         *%         -%         *%         *%         *%         -%         *%         *%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          273        262        346        149        376        310        213        170        135         74        239         97 
 
Effective sample size           282          163        151        203         90        223        190        122         99         76         38        145         55 
 
Total                           398          226        205        282        127        314        272        164        138        104         48        204         78 
 
AGGREAGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
BBC WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
BLOG SITE OR APP 
 ---- email/site/app              -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
CNN WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
DAILY MOTION ---- 
video sharing site/app            -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
DISCORD ---- 
instant messenger                 -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
GOOGLE HANGOUTS 
---- instant messenger            -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3797 
Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          273        262        346        149        376        310        213        170        135         74        239         97 
 
Effective sample size           282          163        151        203         90        223        190        122         99         76         38        145         55 
 
Total                           398          226        205        282        127        314        272        164        138        104         48        204         78 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
INSTAGIB.TV ---- 
video sharing site/app            -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
LINE ---- 
instant messenger                 -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
LIVELEAK ---- 
video sharing site/app            -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
MIXER ---- video 
sharing site/app                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          273        262        346        149        376        310        213        170        135         74        239         97 
 
Effective sample size           282          163        151        203         90        223        190        122         99         76         38        145         55 
 
Total                           398          226        205        282        127        314        272        164        138        104         48        204         78 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
NINTENDO ONLINE 
---- gaming                       -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
STEAM ---- gaming                 -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
TEAMSPEAK ---- 
instant messenger                 -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
TELEGRAM ---- 
instant messenger                 -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          273        262        346        149        376        310        213        170        135         74        239         97 
 
Effective sample size           282          163        151        203         90        223        190        122         99         76         38        145         55 
 
Total                           398          226        205        282        127        314        272        164        138        104         48        204         78 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
THE SUN WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
TUMBLR ---- social 
media site/app                    -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
VIMEO ---- video 
sharing site/app                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Somewhere else 
(write in)                       24            9         12         20          8         14-        17         13         12          5          4         15          9a 
                                  6%           4%         6%         7%         7%         4%         6%         8%         8%         5%         7%         7%        11% 
 
(Dont know / 
 Can't remember)                 22           13         12         18          8         13         10-         8         10          9          3         10          3 
                                  5%           6%         6%         6%         7%         4%         4%         5%         8%         8%         7%         5%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          273        262        346        149        376        310        213        170        135         74        239         97 
 
Effective sample size           282          163        151        203         90        223        190        122         99         76         38        145         55 
 
Total                           398          226        205        282        127        314        272        164        138        104         48        204         78 
 
NET - Video 
Sharing Site or App              22           16         16         19         13+        17         17         12          8          4          2         14          3 
                                  6%           7%         8%         7%        10%         6%         6%         7%         6%         4%         4%         7%         4% 
 
NET - Search Engine              18           13          6         12          4         13          9          2-         4          3          7          5          5 
                                                                                                                                         ++BcdeEFgh 
                                                                                                                                                  J 
                                  4%           6%         3%         4%         3%         4%         3%         2%         3%         3%        14%         3%         6% 
 
NET - Social 
Media Site or App               271          150        149k       195         95k       235++k     199++k     109         93         68         34        135         45 
                                 68%          66%        73%        69%        74%        75%        73%        66%        68%        66%        71%        66%        58% 
 
NET - Instant Messenger          43           29         17         33         18         38         31         11         17         16f         6         26         16++bF 
                                 11%          13%         8%        12%        14%        12%        11%         7%        12%        15%        12%        13%        21% 
 
NET - News Site or App            4            2          2          2          4+e        2          *-         *          2          2          4          *          - 
                                                                                                                                         ++AbCEEFgJ 
                                                                                                                                                  k 
                                  1%           1%         1%         1%         3%         1%         *%         *%         1%         2%         8%         *%         -% 
 
NET - Playing 
games on a site or app            8            5          6          5          4          6          3          2          5          2          4++aceEfj  3          2 
                                  2%           2%         3%         2%         3%         2%         1%         1%         3%         2%         9%         2%         2% 
 
NET - Email or 
another site or app              72           44         32         47         14-        47-        36--       33         30         22          8         35         15 
                                 18%          19%        15%        17%        11%        15%        13%        20%        22%        21%        17%        17%        19% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          394        239        103        148        317        133        231         70        116         36         33        289        350         51         74          ** 
 
Effective sample size           282          232        139         66         87        192         84        148         43         69         21         22        173        214         27         44          ** 
 
Total                           398          325        187         99        120        270        124        213         62         99         30         32        242        309         33         61          ** 
 
FACEBOOK ---- 
social media site/app           228          211++      123++       54         83++e     150         70        122         40         65         16         18        138        183         27         34          ** 
                                 57%          65%        66%        55%        69%        56%        56%        57%        64%        66%        54%        58%        57%        59%        80%        56%         ** 
 
EMAIL                            66           39--       17--       14          9--       45d        25bdq      28         13bd       10          3          6         38         47          2         13bd        ** 
                                 17%          12%         9%        15%         7%        17%        20%        13%        21%        11%         9%        19%        16%        15%         5%        21%         ** 
 
INSTAGRAM ---- 
social media site/app            33           26         28++aefg    8         11         20          6         14          4          9          2          2         21         28          4          4          ** 
                                  8%           8%        15%         8%         9%         7%         5%         6%         6%         9%         6%         6%         9%         9%        13%         7%         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           23           21         12          3         12eg        9-         8          7          2         11eg        2          *         10         18          5          6          ** 
                                  6%           6%         6%         3%        10%         3%         7%         3%         3%        11%         8%         1%         4%         6%        15%        10%         ** 
 
YOUTUBE ---- video 
sharing site/app                 22           15          8         11+         6         15          8         13          2          6          *          -         20++       20          2          4          ** 
                                  6%           5%         4%        11%         5%         5%         6%         6%         4%         6%         1%         -%         8%         7%         6%         6%         ** 
 
TWITTER ---- social 
media site/app                   19           19         13          5          7         16         13++       13          7         13++lm      1          5         12         16          3          2          ** 
                                  5%           6%         7%         5%         6%         6%        10%         6%        11%        13%         2%        17%         5%         5%         9%         4%         ** 
 
WHATSAPP ---- 
instant messenger                15           15egl      11efgl      *          9+cEfGL    3--        *-         2--        4efgl     11++aCEFGLm *          -          2--       14el        2          4cefgl     ** 
                                  4%           5%         6%         *%         7%         1%         *%         1%         6%        11%         1%         -%         1%         5%         5%         7%         ** 
 
SNAPCHAT ---- 
instant messenger                11           10          8e         2         10++aEfglmq 3-         2          4          *          5e         *          -          7          9          1          2          ** 
                                  3%           3%         4%         2%         8%         1%         2%         2%         *%         5%         1%         -%         3%         3%         2%         4%         ** 
 
GOOGLE ---- 
search engine                    10            8          3          1          3          7          4          4          -          1          1          *          8          6          2          3          ** 
                                  2%           2%         2%         1%         3%         2%         3%         2%         -%         1%         2%         1%         3%         2%         5%         4%         ** 
 
FACETIME ---- 
social media site/app             9            9          6          4          4          6          1          6          1          1          -          -          8          9          4          2          ** 
                                  2%           3%         3%         4%         4%         2%         1%         3%         1%         1%         -%         -%         3%         3%        12%         3%         ** 
 
YAHOO ---- search engine          8            7          7+e        2          3          2-         2          2          2          2          -          -          4          7          2          2          ** 
                                  2%           2%         4%         2%         3%         1%         2%         1%         3%         2%         -%         -%         2%         2%         6%         3%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          394        239        103        148        317        133        231         70        116         36         33        289        350         51         74          ** 
 
Effective sample size           282          232        139         66         87        192         84        148         43         69         21         22        173        214         27         44          ** 
 
Total                           398          325        187         99        120        270        124        213         62         99         30         32        242        309         33         61          ** 
 
REDDIT ---- social 
media site/app                    6            6          4          2          4          2          2          4          -          4          2          2          4          6          -          2          ** 
                                  1%           2%         2%         2%         3%         1%         1%         2%         -%         4%         7%         6%         1%         2%         -%         3%         ** 
 
PLAYSTATION 
NETWORK ---- gaming               5            5          2          2          1          4          3          4          -          -          2          2          2          4          *          2          ** 
                                  1%           2%         1%         2%         1%         1%         2%         2%         -%         -%         7%         6%         1%         1%         1%         3%         ** 
 
ASK.COM ---- 
search engine                     4            4          2          -          2          2          -          2          -          -          2          2          2          4          2          2          ** 
                                  1%           1%         1%         -%         1%         1%         -%         1%         -%         -%         7%         6%         1%         1%         5%         3%         ** 
 
TIK TOK ---- social 
media site/app                    3            3          2          -          2          *          1          *          -          1          -          -          3          3          2          2          ** 
                                  1%           1%         1%         -%         2%         *%         *%         *%         -%         1%         -%         -%         1%         1%         7%         3%         ** 
 
PINTEREST ---- 
social media site/app             3            3          2          -          2          1          -          1          1          -          -          -          3          3          2          2          ** 
                                  1%           1%         1%         -%         1%         *%         -%         1%         2%         -%         -%         -%         1%         1%         5%         3%         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            3          *          1          1          3          *          2          -          *          2          2          1          3          *          *          ** 
                                  1%           1%         *%         1%         1%         1%         *%         1%         -%         *%         7%         6%         *%         1%         *%         1%         ** 
 
XBOX LIVE ---- gaming             2            2          2          -          2          1          -          *          -          *          -          -          2          2          2          2+         ** 
                                  1%           1%         1%         -%         2%         *%         -%         *%         -%         *%         -%         -%         1%         1%         6%         3%         ** 
 
AOL ---- search engine            2            2          -          -          -          2          -          2          -          -          2          2          -          2          -          -          ** 
                                  1%           1%         -%         -%         -%         1%         -%         1%         -%         -%         7%         6%         -%         1%         -%         -%         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            2          -          -          -          2          -          2          -          -          2          2          -          2          -          -          ** 
                                  1%           1%         -%         -%         -%         1%         -%         1%         -%         -%         7%         6%         -%         1%         -%         -%         ** 
 
VIBER ---- 
instant messenger                 2            2          2          -          2          -          -          -          -          -          -          -          2          2          -          -          ** 
                                  *%           1%         1%         -%         2%         -%         -%         -%         -%         -%         -%         -%         1%         1%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          394        239        103        148        317        133        231         70        116         36         33        289        350         51         74          ** 
 
Effective sample size           282          232        139         66         87        192         84        148         43         69         21         22        173        214         27         44          ** 
 
Total                           398          325        187         99        120        270        124        213         62         99         30         32        242        309         33         61          ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          -          -          -          2          2          2          -          -          -          -          2          2          -          -          ** 
                                  *%           1%         -%         -%         -%         1%         1%         1%         -%         -%         -%         -%         1%         1%         -%         -%         ** 
 
IMESSAGE ---- 
instant messenger                 2            2          2          -          2          *          -          -          -          *          -          -          2          2          2          2+eg       ** 
                                  *%           1%         1%         -%         1%         *%         -%         -%         -%         *%         -%         -%         1%         1%         5%         3%         ** 
 
SKYPE ---- social 
media site/app                    2            --         -          2a         -          2          -          2          -          -          -          -          2          2          -          -          ** 
                                  *%           -%         -%         2%         -%         1%         -%         1%         -%         -%         -%         -%         1%         1%         -%         -%         ** 
 
BING/MSN ---- 
search engine                     2            2          2          -          2          -          -          -          -          -          -          -          2          2          2          2+eg       ** 
                                  *%           *%         1%         -%         1%         -%         -%         -%         -%         -%         -%         -%         1%         1%         5%         3%         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          2          -          2          -          -          -          -          -          -          -          2          2          2          2+eg       ** 
                                  *%           *%         1%         -%         1%         -%         -%         -%         -%         -%         -%         -%         1%         1%         5%         3%         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            1          *          *          1          1          *          1          *          *          *          -          1          1          *          1          ** 
                                  *%           *%         *%         *%         1%         *%         *%         *%         *%         *%         1%         -%         *%         *%         *%         1%         ** 
 
LINKEDIN ---- 
social media site/app             1            1          -          *          *          1          *          1          -          -          -          -          1          *          -          1          ** 
                                  *%           *%         -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         1%         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            *          *          -          *          *          *          *          *          *          *          -          *          *          -          -          ** 
                                  *%           *%         *%         -%         *%         *%         *%         *%         1%         *%         1%         -%         *%         *%         -%         -%         ** 
 
TWITCH ---- video 
sharing site/app                  *            *          *          -          *          *          -          *          -          -          -          -          *          *          -          -          ** 
                                  *%           *%         *%         -%         *%         *%         -%         *%         -%         -%         -%         -%         *%         *%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          394        239        103        148        317        133        231         70        116         36         33        289        350         51         74          ** 
 
Effective sample size           282          232        139         66         87        192         84        148         43         69         21         22        173        214         27         44          ** 
 
Total                           398          325        187         99        120        270        124        213         62         99         30         32        242        309         33         61          ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          *          *          *          *          *          *          -          *          *          -          *          *          *          *          ** 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         *%         1%         -%         *%         *%         *%         *%         ** 
 
AGGREAGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
DAILY MOTION ---- 
video sharing site/app            -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
DISCORD ---- 
instant messenger                 -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          394        239        103        148        317        133        231         70        116         36         33        289        350         51         74          ** 
 
Effective sample size           282          232        139         66         87        192         84        148         43         69         21         22        173        214         27         44          ** 
 
Total                           398          325        187         99        120        270        124        213         62         99         30         32        242        309         33         61          ** 
 
INSTAGIB.TV ---- 
video sharing site/app            -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
LINE ---- 
instant messenger                 -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
LIVELEAK ---- 
video sharing site/app            -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
MIXER ---- video 
sharing site/app                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
NINTENDO ONLINE 
---- gaming                       -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
STEAM ---- gaming                 -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
TEAMSPEAK ---- 
instant messenger                 -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          394        239        103        148        317        133        231         70        116         36         33        289        350         51         74          ** 
 
Effective sample size           282          232        139         66         87        192         84        148         43         69         21         22        173        214         27         44          ** 
 
Total                           398          325        187         99        120        270        124        213         62         99         30         32        242        309         33         61          ** 
 
TELEGRAM ---- 
instant messenger                 -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
TUMBLR ---- social 
media site/app                    -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
VIMEO ---- video 
sharing site/app                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          394        239        103        148        317        133        231         70        116         36         33        289        350         51         74          ** 
 
Effective sample size           282          232        139         66         87        192         84        148         43         69         21         22        173        214         27         44          ** 
 
Total                           398          325        187         99        120        270        124        213         62         99         30         32        242        309         33         61          ** 
 
Somewhere else 
(write in)                       24           14-         3--        9b         3         24++Bdq     9b        22++aBdmQ   2          6          3          *         17b        13-         2          2          ** 
                                  6%           4%         1%         9%         2%         9%         7%        10%         4%         6%        12%         1%         7%         4%         6%         3%         ** 
 
(Dont know / 
 Can't remember)                 22           16          9          4          4         16         10          7          6          2          6          3         12         15          -          5          ** 
                                  5%           5%         5%         4%         4%         6%         8%         3%         9%         2%        19%        10%         5%         5%         -%         9%         ** 
 
NET - Video 
Sharing Site or App              22           15          8         11+         6         15          8         13          2          6          *          -         21++       20          2          4          ** 
                                  6%           5%         4%        11%         5%         5%         6%         6%         4%         6%         1%         -%         9%         7%         6%         6%         ** 
 
NET - Search Engine              18           15          8          3          5         10          6          8          2          2          3          2         10         14          2          3          ** 
                                  4%           5%         4%         3%         4%         4%         5%         4%         3%         2%         9%         7%         4%         4%         6%         4%         ** 
 
NET - Social 
Media Site or App               271          247++ef    154         66        101        180         79        150         43         77         18         24        169        223++       30         41          ** 
                                                  ++cEFglmo            ++cEFghlmo 
                                 68%          76%        82%        67%        84%        67%        63%        71%        68%        78%        62%        76%        70%        72%        90%        67%         ** 
 
NET - Instant Messenger          43           39e        28+cEgl     5         26         15--       10         13--        6         24          2          *         18-        35e         5         11cEgl      ** 
                                                                       ++aCEfGLmq                                             ++aCEFGLmq 
                                 11%          12%        15%         5%        21%         6%         8%         6%        10%        24%         8%         1%         7%        11%        17%        17%         ** 
 
NET - News Site or App            4            4          2          *          2          2          *          2          *          *          2          2          2          4          2          2          ** 
                                  1%           1%         1%         *%         2%         1%         *%         1%         1%         *%         8%         6%         1%         1%         5%         3%         ** 
 
NET - Playing 
games on a site or app            8            8          4          2          4          4          3          4          -          *          2          2          4          6          2          3          ** 
                                  2%           2%         2%         2%         3%         2%         2%         2%         -%         *%         7%         6%         2%         2%         7%         5%         ** 
 
NET - Email or 
another site or app              72           44--       18--       15         10--       50bd       27bdq      33         13d        11          5          8         41         52          2         13bd        ** 
                                 18%          14%        10%        16%         9%        19%        22%        16%        21%        11%        16%        25%        17%        17%         6%        22%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  475          298          **         ** 
 
Effective sample size           282          178          **         ** 
 
Total                           398          244          **         ** 
 
FACEBOOK ---- 
social media site/app           228          169++cEfglm  **         ** 
                                 57%          69%         **         ** 
 
EMAIL                            66           25--        **         ** 
                                 17%          10%         **         ** 
 
INSTAGRAM ---- 
social media site/app            33           22          **         ** 
                                  8%           9%         **         ** 
 
FACEBOOK MESSENGER 
---- instant messenger           23           16          **         ** 
                                  6%           6%         **         ** 
 
YOUTUBE ---- video 
sharing site/app                 22           12          **         ** 
                                  6%           5%         **         ** 
 
TWITTER ---- social 
media site/app                   19           14          **         ** 
                                  5%           6%         **         ** 
 
WHATSAPP ---- 
instant messenger                15           11egl       **         ** 
                                  4%           5%         **         ** 
 
SNAPCHAT ---- 
instant messenger                11            6          **         ** 
                                  3%           2%         **         ** 
 
GOOGLE ---- 
search engine                    10            4          **         ** 
                                  2%           2%         **         ** 
 
FACETIME ---- 
social media site/app             9            9          **         ** 
                                  2%           4%         **         ** 
 
YAHOO ---- search engine          8            5          **         ** 
                                  2%           2%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  475          298          **         ** 
 
Effective sample size           282          178          **         ** 
 
Total                           398          244          **         ** 
 
REDDIT ---- social 
media site/app                    6            6          **         ** 
                                  1%           2%         **         ** 
 
PLAYSTATION 
NETWORK ---- gaming               5            4          **         ** 
                                  1%           1%         **         ** 
 
ASK.COM ---- 
search engine                     4            4          **         ** 
                                  1%           1%         **         ** 
 
TIK TOK ---- social 
media site/app                    3            3          **         ** 
                                  1%           1%         **         ** 
 
PINTEREST ---- 
social media site/app             3            3          **         ** 
                                  1%           1%         **         ** 
 
SHOPPING SITE 
OR APP E.G AMAZON---- 
email/site/app                    3            2          **         ** 
                                  1%           1%         **         ** 
 
XBOX LIVE ---- gaming             2            2          **         ** 
                                  1%           1%         **         ** 
 
AOL ---- search engine            2            2          **         ** 
                                  1%           1%         **         ** 
 
SKY NEWS WEBSITE OR 
APP ---- news site/app            2            2          **         ** 
                                  1%           1%         **         ** 
 
VIBER ---- 
instant messenger                 2            2          **         ** 
                                  *%           1%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  475          298          **         ** 
 
Effective sample size           282          178          **         ** 
 
Total                           398          244          **         ** 
 
VIDEO ON DEMAND 
SERIVCES E.G AMAZON 
PRIME, NETFLIX, NOW 
TV, BBC IPLAYER---- 
email/site/app                    2            2          **         ** 
                                  *%           1%         **         ** 
 
IMESSAGE ---- 
instant messenger                 2            2          **         ** 
                                  *%           1%         **         ** 
 
SKYPE ---- social 
media site/app                    2            -          **         ** 
                                  *%           -%         **         ** 
 
BING/MSN ---- 
search engine                     2            2          **         ** 
                                  *%           1%         **         ** 
 
YAHOO NEWS WEBSITE OR 
APP ---- news site/app            2            2          **         ** 
                                  *%           1%         **         ** 
 
ONLINE DATING 
SITES OR APPS E.G 
TINDER, BUMBLE---- 
email/site/app                    1            1          **         ** 
                                  *%           *%         **         ** 
 
LINKEDIN ---- 
social media site/app             1            1          **         ** 
                                  *%           *%         **         ** 
 
THE DAILY MAIL 
WEBSITE OR APP 
---- news site/app                *            *          **         ** 
                                  *%           *%         **         ** 
 
TWITCH ---- video 
sharing site/app                  *            *          **         ** 
                                  *%           *%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  475          298          **         ** 
 
Effective sample size           282          178          **         ** 
 
Total                           398          244          **         ** 
 
ONLINE RADIO 
AND PODCASTS ---- 
news site/app                     *            *          **         ** 
                                  *%           *%         **         ** 
 
AGGREAGATOR NEWS 
APPS (APPLE NEWS, 
 UPDAY, GOOGLE NEWS) 
---- news site/app                -            -          **         ** 
                                  -%           -%         **         ** 
 
BBC WEBSITE OR 
APP ---- news site/app            -            -          **         ** 
                                  -%           -%         **         ** 
 
BLOG SITE OR APP 
 ---- email/site/app              -            -          **         ** 
                                  -%           -%         **         ** 
 
BUZZFEED WEBSITE OR 
APP ---- news site/app            -            -          **         ** 
                                  -%           -%         **         ** 
 
CNN WEBSITE OR 
APP ---- news site/app            -            -          **         ** 
                                  -%           -%         **         ** 
 
DAILY MOTION ---- 
video sharing site/app            -            -          **         ** 
                                  -%           -%         **         ** 
 
DISCORD ---- 
instant messenger                 -            -          **         ** 
                                  -%           -%         **         ** 
 
GOOGLE HANGOUTS 
---- instant messenger            -            -          **         ** 
                                  -%           -%         **         ** 
 
HUFFINGTON POST 
WEBSITE OR APP 
---- news site/app                -            -          **         ** 
                                  -%           -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  475          298          **         ** 
 
Effective sample size           282          178          **         ** 
 
Total                           398          244          **         ** 
 
INSTAGIB.TV ---- 
video sharing site/app            -            -          **         ** 
                                  -%           -%         **         ** 
 
ITV / STV / UTV 
OR ITN WEBSITE OR APP 
---- news site/app                -            -          **         ** 
                                  -%           -%         **         ** 
 
LINE ---- 
instant messenger                 -            -          **         ** 
                                  -%           -%         **         ** 
 
LIVELEAK ---- 
video sharing site/app            -            -          **         ** 
                                  -%           -%         **         ** 
 
LOCAL NEWSPAPER 
WEBSITE OR APP 
---- news site/app                -            -          **         ** 
                                  -%           -%         **         ** 
 
MIXER ---- video 
sharing site/app                  -            -          **         ** 
                                  -%           -%         **         ** 
 
MSN NEWS WEBSITE OR 
APP ---- news site/app            -            -          **         ** 
                                  -%           -%         **         ** 
 
NINTENDO ONLINE 
---- gaming                       -            -          **         ** 
                                  -%           -%         **         ** 
 
STEAM ---- gaming                 -            -          **         ** 
                                  -%           -%         **         ** 
 
TEAMSPEAK ---- 
instant messenger                 -            -          **         ** 
                                  -%           -%         **         ** 
 
TELEGRAM ---- 
instant messenger                 -            -          **         ** 
                                  -%           -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  475          298          **         ** 
 
Effective sample size           282          178          **         ** 
 
Total                           398          244          **         ** 
 
THE GUARDIAN/ 
OBSERVER WEBSITE OR 
APP ---- news site/app            -            -          **         ** 
                                  -%           -%         **         ** 
 
THE INDEPENDENT 
WEBSITE OR APP 
---- news site/app                -            -          **         ** 
                                  -%           -%         **         ** 
 
THE MIRROR WEBSITE OR 
APP ---- news site/app            -            -          **         ** 
                                  -%           -%         **         ** 
 
THE NEWS PAGE ON 
GOOGLE'S SEARCH ENGINE 
---- news site/app                -            -          **         ** 
                                  -%           -%         **         ** 
 
THE SUN WEBSITE OR 
APP ---- news site/app            -            -          **         ** 
                                  -%           -%         **         ** 
 
THE TELEGRAPH WEBSITE OR 
APP ---- news site/app            -            -          **         ** 
                                  -%           -%         **         ** 
 
THE TIMES/SUNDAY 
TIMES WEBSITE OR 
APP ---- news site/app            -            -          **         ** 
                                  -%           -%         **         ** 
 
TUMBLR ---- social 
media site/app                    -            -          **         ** 
                                  -%           -%         **         ** 
 
VIMEO ---- video 
sharing site/app                  -            -          **         ** 
                                  -%           -%         **         ** 
 
Somewhere else 
(write in)                       24            8-         **         ** 
                                  6%           3%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 254 (continuation) 
<D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
by Crossbreak 
Base: All who have taken action 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  475          298          **         ** 
 
Effective sample size           282          178          **         ** 
 
Total                           398          244          **         ** 
 
(Dont know / 
 Can't remember)                 22           10          **         ** 
                                  5%           4%         **         ** 
 
NET - Video 
Sharing Site or App              22           12          **         ** 
                                  6%           5%         **         ** 
 
NET - Search Engine              18            9          **         ** 
                                  4%           4%         **         ** 
 
NET - Social 
Media Site or App               271          198++cEFglmo **         ** 
                                 68%          81%         **         ** 
 
NET - Instant Messenger          43           28e         **         ** 
                                 11%          11%         **         ** 
 
NET - News Site or App            4            4          **         ** 
                                  1%           2%         **         ** 
 
NET - Playing 
games on a site or app            8            5          **         ** 
                                  2%           2%         **         ** 
 
NET - Email or 
another site or app              72           30--        **         ** 
                                 18%          12%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 255 
<D2b> What happened when you reported the offensive, disturbing or harmful content? 
by <D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
Base: All who have taken action 
 
                              Total   FACEBOOK      EMAIL  INSTAGRAM   FACEBOOK    YOUTUBE    TWITTER   WHATSAPP   SNAPCHAT     GOOGLE   FACETIME YAHOO ----     REDDIT       PLAY    ASK.COM        TIK  PINTEREST 
                                          ----                  ----  MESSENGER ---- video       ----       ----       ----       ----       ----     search       ----    STATION       ----   TOK ----       ---- 
                                        social                social       ----    sharing     social    instant    instant     search     social     engine     social    NETWORK     search     social     social 
                                         media                 media    instant   site/app      media  messenger  messenger     engine      media                 media       ----     engine      media      media 
                                      site/app              site/app  messenger              site/app                                    site/app              site/app     gaming              site/app   site/app 
                         ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475        284         67          **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size           282        166         42          **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                           398        228         66          **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
The site removed 
this content                    184        113         25          **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                 46%        49%        37%         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Nothing – the 
content was not removed          48         33          8          **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                 12%        14%        12%         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
I don’t know 
what happened                   152         78         29          **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                 38%        34%        44%         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Something else (TYPE IN)         16          5          5          **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  4%         2%         7%         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 255 (continuation) 
<D2b> What happened when you reported the offensive, disturbing or harmful content? 
by <D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
Base: All who have taken action 
 
                              Total   SHOPPING       XBOX   AOL ----   SKY NEWS VIBER ----      VIDEO   IMESSAGE SKYPE ----      BING/ YAHOO NEWS     ONLINE   LINKEDIN  THE DAILY     TWITCH     ONLINE         AG 
                                          SITE  LIVE ----     search    WEBSITE    instant  ON DEMAND       ----     social   MSN ----    WEBSITE     DATING       ----       MAIL ---- video  RADIO AND  GREAGATOR 
                                    OR APP E.G     gaming     engine     OR APP  messenger   SERIVCES    instant      media     search     OR APP   SITES OR     social    WEBSITE    sharing   PODCASTS  NEWS APPS 
                                    AMAZON----                        ---- news            E.G AMAZON  messenger   site/app     engine  ---- news   APPS E.G      media     OR APP   site/app  ---- news     (APPLE 
                                        email/                         site/app                PRIME,                                    site/app    TINDER,   site/app  ---- news              site/app      NEWS, 
                                      site/app                                               NETFLIX,                                             BUMBLE----              site/app                           UPDAY, 
                                                                                                  NOW                                                 email/                                                 GOOGLE 
                                                                                           TV, BBC IP                                               site/app                                                  NEWS) 
                                                                                            LAYER----                                                                                                     ---- news 
                                                                                               email/                                                                                                      site/app 
                                                                                             site/app 
                         ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         - 
 
Effective sample size           282          **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         - 
 
Total                           398          **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         - 
 
The site removed 
this content                    184          **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         - 
                                 46%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         -% 
 
Nothing – the 
content was not removed          48          **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         - 
                                 12%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         -% 
 
I don’t know 
what happened                   152          **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         - 
                                 38%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         -% 
 
Something else (TYPE IN)         16          **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         - 
                                  4%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 255 (continuation) 
<D2b> What happened when you reported the offensive, disturbing or harmful content? 
by <D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
Base: All who have taken action 
 
                              Total        BBC       BLOG   BUZZFEED        CNN      DAILY    DISCORD     GOOGLE HUFFINGTON         IN      ITV /  LINE ----   LIVELEAK      LOCAL      MIXER   MSN NEWS   NINTENDO 
                                       WEBSITE    SITE OR    WEBSITE    WEBSITE     MOTION       ----   HANGOUTS       POST  STAGIB.TV  STV / UTV    instant ---- video  NEWSPAPER ---- video    WEBSITE     ONLINE 
                                        OR APP  APP  ----     OR APP     OR APP ---- video    instant       ----    WEBSITE ---- video     OR ITN  messenger    sharing    WEBSITE    sharing     OR APP       ---- 
                                     ---- news     email/  ---- news  ---- news    sharing  messenger    instant     OR APP    sharing    WEBSITE              site/app     OR APP   site/app  ---- news     gaming 
                                      site/app   site/app   site/app   site/app   site/app             messenger  ---- news   site/app     OR APP                        ---- news              site/app 
                                                                                                                   site/app             ---- news                         site/app 
                                                                                                                                         site/app 
                         ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
 
Effective sample size           282          -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
 
Total                           398          -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
 
The site removed 
this content                    184          -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                 46%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Nothing – the 
content was not removed          48          -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                 12%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
I don’t know 
what happened                   152          -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                 38%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Something else (TYPE IN)         16          -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  4%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 255 (continuation) 
<D2b> What happened when you reported the offensive, disturbing or harmful content? 
by <D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
Base: All who have taken action 
 
                              Total STEAM ----  TEAMSPEAK   TELEGRAM        THE     THE IN THE MIRROR   THE NEWS    THE SUN        THE THE TIMES/     TUMBLR      VIMEO  Somewhere (Dont know      NET -      NET - 
                                        gaming       ----       ----  GUARDIAN/  DEPENDENT    WEBSITE    PAGE ON    WEBSITE  TELEGRAPH     SUNDAY       ---- ---- video       else    / Can't      Video     Search 
                                                  instant    instant   OBSERVER    WEBSITE     OR APP   GOOGLE'S     OR APP    WEBSITE      TIMES     social    sharing (write in)  remember)    Sharing     Engine 
                                                messenger  messenger    WEBSITE     OR APP  ---- news     SEARCH  ---- news     OR APP    WEBSITE      media   site/app                             Site 
                                                                         OR APP  ---- news   site/app     ENGINE   site/app  ---- news     OR APP   site/app                                      or App 
                                                                      ---- news   site/app             ---- news              site/app  ---- news 
                                                                       site/app                         site/app                         site/app 
                         ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          -          -          -          -          -          -          -          -          -          -          -          -          **         **         **         ** 
 
Effective sample size           282          -          -          -          -          -          -          -          -          -          -          -          -          **         **         **         ** 
 
Total                           398          -          -          -          -          -          -          -          -          -          -          -          -          **         **         **         ** 
 
The site removed 
this content                    184          -          -          -          -          -          -          -          -          -          -          -          -          **         **         **         ** 
                                 46%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         **         **         ** 
 
Nothing – the 
content was not removed          48          -          -          -          -          -          -          -          -          -          -          -          -          **         **         **         ** 
                                 12%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         **         **         ** 
 
I don’t know 
what happened                   152          -          -          -          -          -          -          -          -          -          -          -          -          **         **         **         ** 
                                 38%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         **         **         ** 
 
Something else (TYPE IN)         16          -          -          -          -          -          -          -          -          -          -          -          -          **         **         **         ** 
                                  4%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 255 (continuation) 
<D2b> What happened when you reported the offensive, disturbing or harmful content? 
by <D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
Base: All who have taken action 
 
                              Total        NET      NET -      NET -      NET -      NET - 
                                      - Social    Instant  News Site    Playing   Email or 
                                    Media Site  Messenger     or App   games on    another 
                                        or App                           a site       site 
                                                                         or app     or app 
                         ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475        324         59          **         **        77 
 
Effective sample size           282        192         31          **         **        46 
 
Total                           398        271         43          **         **        72 
 
The site removed 
this content                    184        137+        31++        **         **        27 
                                 46%        50%        73%         **         **        38% 
 
Nothing – the 
content was not removed          48         36          9          **         **         8 
                                 12%        13%        20%         **         **        11% 
 
I don’t know 
what happened                   152         95          3--        **         **        31 
                                 38%        35%         6%         **         **        44% 
 
Something else (TYPE IN)         16          5-         2          **         **         5 
                                  4%         2%         4%         **         **         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 256 
<D2c> Was your complaint resolved to your satisfaction? 
by <D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
Base: All who have taken action 
 
                              Total   FACEBOOK      EMAIL  INSTAGRAM   FACEBOOK    YOUTUBE    TWITTER   WHATSAPP   SNAPCHAT     GOOGLE   FACETIME YAHOO ----     REDDIT       PLAY    ASK.COM        TIK  PINTEREST 
                                          ----                  ----  MESSENGER ---- video       ----       ----       ----       ----       ----     search       ----    STATION       ----   TOK ----       ---- 
                                        social                social       ----    sharing     social    instant    instant     search     social     engine     social    NETWORK     search     social     social 
                                         media                 media    instant   site/app      media  messenger  messenger     engine      media                 media       ----     engine      media      media 
                                      site/app              site/app  messenger              site/app                                    site/app              site/app     gaming              site/app   site/app 
                         ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475        284         67          **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size           282        166         42          **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                           398        228         66          **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Yes                             232        127         38          **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                 58%        56%        58%         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
No                               59         40         13          **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                 15%        18%        19%         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Not sure                        107         60         15          **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                 27%        26%        23%         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3821 
Table 256 (continuation) 
<D2c> Was your complaint resolved to your satisfaction? 
by <D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
Base: All who have taken action 
 
                              Total   SHOPPING       XBOX   AOL ----   SKY NEWS VIBER ----      VIDEO   IMESSAGE SKYPE ----      BING/ YAHOO NEWS     ONLINE   LINKEDIN  THE DAILY     TWITCH     ONLINE         AG 
                                          SITE  LIVE ----     search    WEBSITE    instant  ON DEMAND       ----     social   MSN ----    WEBSITE     DATING       ----       MAIL ---- video  RADIO AND  GREAGATOR 
                                    OR APP E.G     gaming     engine     OR APP  messenger   SERIVCES    instant      media     search     OR APP   SITES OR     social    WEBSITE    sharing   PODCASTS  NEWS APPS 
                                    AMAZON----                        ---- news            E.G AMAZON  messenger   site/app     engine  ---- news   APPS E.G      media     OR APP   site/app  ---- news     (APPLE 
                                        email/                         site/app                PRIME,                                    site/app    TINDER,   site/app  ---- news              site/app      NEWS, 
                                      site/app                                               NETFLIX,                                             BUMBLE----              site/app                           UPDAY, 
                                                                                                  NOW                                                 email/                                                 GOOGLE 
                                                                                           TV, BBC IP                                               site/app                                                  NEWS) 
                                                                                            LAYER----                                                                                                     ---- news 
                                                                                               email/                                                                                                      site/app 
                                                                                             site/app 
                         ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         - 
 
Effective sample size           282          **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         - 
 
Total                           398          **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         - 
 
Yes                             232          **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         - 
                                 58%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         -% 
 
No                               59          **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         - 
                                 15%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         -% 
 
Not sure                        107          **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         - 
                                 27%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 256 (continuation) 
<D2c> Was your complaint resolved to your satisfaction? 
by <D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
Base: All who have taken action 
 
                              Total        BBC       BLOG   BUZZFEED        CNN      DAILY    DISCORD     GOOGLE HUFFINGTON         IN      ITV /  LINE ----   LIVELEAK      LOCAL      MIXER   MSN NEWS   NINTENDO 
                                       WEBSITE    SITE OR    WEBSITE    WEBSITE     MOTION       ----   HANGOUTS       POST  STAGIB.TV  STV / UTV    instant ---- video  NEWSPAPER ---- video    WEBSITE     ONLINE 
                                        OR APP  APP  ----     OR APP     OR APP ---- video    instant       ----    WEBSITE ---- video     OR ITN  messenger    sharing    WEBSITE    sharing     OR APP       ---- 
                                     ---- news     email/  ---- news  ---- news    sharing  messenger    instant     OR APP    sharing    WEBSITE              site/app     OR APP   site/app  ---- news     gaming 
                                      site/app   site/app   site/app   site/app   site/app             messenger  ---- news   site/app     OR APP                        ---- news              site/app 
                                                                                                                   site/app             ---- news                         site/app 
                                                                                                                                         site/app 
                         ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
 
Effective sample size           282          -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
 
Total                           398          -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
 
Yes                             232          -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                 58%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
No                               59          -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                 15%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Not sure                        107          -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                 27%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 256 (continuation) 
<D2c> Was your complaint resolved to your satisfaction? 
by <D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
Base: All who have taken action 
 
                              Total STEAM ----  TEAMSPEAK   TELEGRAM        THE     THE IN THE MIRROR   THE NEWS    THE SUN        THE THE TIMES/     TUMBLR      VIMEO  Somewhere (Dont know      NET -      NET - 
                                        gaming       ----       ----  GUARDIAN/  DEPENDENT    WEBSITE    PAGE ON    WEBSITE  TELEGRAPH     SUNDAY       ---- ---- video       else    / Can't      Video     Search 
                                                  instant    instant   OBSERVER    WEBSITE     OR APP   GOOGLE'S     OR APP    WEBSITE      TIMES     social    sharing (write in)  remember)    Sharing     Engine 
                                                messenger  messenger    WEBSITE     OR APP  ---- news     SEARCH  ---- news     OR APP    WEBSITE      media   site/app                             Site 
                                                                         OR APP  ---- news   site/app     ENGINE   site/app  ---- news     OR APP   site/app                                      or App 
                                                                      ---- news   site/app             ---- news              site/app  ---- news 
                                                                       site/app                         site/app                         site/app 
                         ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          -          -          -          -          -          -          -          -          -          -          -          -          **         **         **         ** 
 
Effective sample size           282          -          -          -          -          -          -          -          -          -          -          -          -          **         **         **         ** 
 
Total                           398          -          -          -          -          -          -          -          -          -          -          -          -          **         **         **         ** 
 
Yes                             232          -          -          -          -          -          -          -          -          -          -          -          -          **         **         **         ** 
                                 58%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         **         **         ** 
 
No                               59          -          -          -          -          -          -          -          -          -          -          -          -          **         **         **         ** 
                                 15%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         **         **         ** 
 
Not sure                        107          -          -          -          -          -          -          -          -          -          -          -          -          **         **         **         ** 
                                 27%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 256 (continuation) 
<D2c> Was your complaint resolved to your satisfaction? 
by <D1b> On which site(s) or app(s) did you see the offensive, disturbing or harmful content that you reported? 
Base: All who have taken action 
 
                              Total        NET      NET -      NET -      NET -      NET - 
                                      - Social    Instant  News Site    Playing   Email or 
                                    Media Site  Messenger     or App   games on    another 
                                        or App                           a site       site 
                                                                         or app     or app 
                         ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475        324         59          **         **        77 
 
Effective sample size           282        192         31          **         **        46 
 
Total                           398        271         43          **         **        72 
 
Yes                             232        154         36++        **         **        41 
                                 58%        57%        84%         **         **        58% 
 
No                               59         47          6          **         **        15 
                                 15%        17%        13%         **         **        20% 
 
Not sure                        107         71          1--        **         **        16 
                                 27%        26%         3%         **         **        22% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3825 
Table 257 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          192        283           85        101         89         78         69         38          **         186        167        122          101        148         86        140 
 
Effective sample size           282          109        173           51         57         58         50         38         21          **         108        108         67           62         84         53         84 
 
Total                           398          160        238           76         71         83         75         54         30          **         147        158         93           86        110         70        131 
 
Click a Report button           275          103        172           68++bDE    52e        62e        50         29-        10          **         120++C     112C        42--         53         70         55         97 
                                 69%          64%        72%          90%        74%        75%        66%        53%        34%         **          82%        71%        46%          61%        63%        78%        74% 
 
Unfollow / unfriend 
/ block the person 
who posted it                    87           39         48           17         17         20         19         10          3          **          34         39         14           25         25         14         23 
                                 22%          24%        20%          23%        23%        24%        25%        19%        10%         **          23%        25%        15%          29%        23%        19%        17% 
 
Inform the website 
or social media 
site (no mention 
of report button)                58           20         38            5         12         12          9         12a         8          **          17         21         20           14         13          7         24 
                                 15%          13%        16%           7%        16%        15%        12%        23%        27%         **          11%        13%        22%          16%        12%        11%        19% 
 
Told a friend 
or family member                 31           16         14            3          4          9          8          4          1          **           7         17          6            9          7          2         13 
                                  8%          10%         6%           4%         6%        11%        11%         8%         4%         **           5%        11%         7%          10%         6%         2%        10% 
 
Inform the police                23            7         15            1          4          7          3          4          2          **           4         10          9            4          9          7d         3 
                                  6%           5%         6%           1%         5%         8%         4%         7%         7%         **           3%         6%         9%           5%         8%        10%         2% 
 
Have taken action, but 
can’t remember details           12            6          6            -          *          2          2          6++ab      2          **           *-         4          7++A         4          3          -          5 
                                  3%           4%         2%           -%         1%         2%         2%        11%         5%         **           *%         2%         8%           4%         3%         -%         4% 
 
Inform my internet 
service provider                  8            1          7            *          1          -          2          2          2          **           2          2          4            3          2          -          3 
                                  2%           1%         3%           *%         2%         -%         3%         3%         8%         **           1%         1%         5%           3%         2%         -%         2% 
 
Inform another regulator          3            2          1            *          -          -          *          -          2          **           *          *          2            2          1          *          - 
                                  1%           1%         *%           1%         -%         -%         *%         -%         7%         **           *%         *%         2%           2%         *%         1%         -% 
 
Inform Ofcom                      2            *          2            -          *          2          *          *          -          **           *          2          *            *          2          -          - 
                                  1%           *%         1%           -%         *%         2%         *%         *%         -%         **           *%         1%         *%           1%         2%         -%         -% 
 
Inform the Information 
Commissioner’s Office             1            1          -            -          1+         -          -          -          -          **           1          -          -            -          1          -          - 
                                  *%           1%         -%           -%         2%         -%         -%         -%         -%         **           1%         -%         -%           -%         1%         -%         -% 
 
Other                            31           17         14            *-         5          4          4         10++Ac      2          **           5-         8         17++AB       12+         9          3          7 
                                  8%          11%         6%           *%         7%         5%         6%        18%         8%         **           3%         5%        19%          14%         8%         5%         5% 
 
(Prefer not to answer)            2            2          -            2+         -          -          -          -          -          **           2          -          -            -          2          -          - 
                                  *%           1%         -%           2%         -%         -%         -%         -%         -%         **           1%         -%         -%           -%         2%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3826 
Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          192        283           85        101         89         78         69         38          **         186        167        122          101        148         86        140 
 
Effective sample size           282          109        173           51         57         58         50         38         21          **         108        108         67           62         84         53         84 
 
Total                           398          160        238           76         71         83         75         54         30          **         147        158         93           86        110         70        131 
 
(Don't know)                      5            2          3            -          2          2          2          -          -          **           2          3          -            -          5++d       -          - 
                                  1%           1%         1%           -%         2%         2%         2%         -%         -%         **           1%         2%         -%           -%         5%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  475          249        226           77         90         91        200        274          436         37 
 
Effective sample size           282          146        136           47         56         54        121        160          251         32 
 
Total                           398          197        201           66         78         76        170        227          341         57 
 
Click a Report button           275          123-       152+a         53E        65++E      61E       139++E     136--        237         37 
                                 69%          63%        75%          81%        84%        80%        82%        60%          70%        66% 
 
Unfollow / unfriend 
/ block the person 
who posted it                    87           50         36            6-        14         21a        32         54a          65-        22+a 
                                 22%          26%        18%          10%        18%        27%        19%        24%          19%        39% 
 
Inform the website 
or social media 
site (no mention 
of report button)                58           27         32           10         11          6         18         40           56+         2 
                                 15%          14%        16%          15%        14%         8%        11%        18%          16%         4% 
 
Told a friend 
or family member                 31           16         15            4          4          3         10         21           25          6 
                                  8%           8%         7%           6%         5%         5%         6%         9%           7%        11% 
 
Inform the police                23           13         10            2          4          3          8         14           19          3 
                                  6%           7%         5%           3%         6%         5%         5%         6%           6%         6% 
 
Have taken action, but 
can’t remember details           12            7          5            *          1          2          2          9           12          - 
                                  3%           3%         2%           1%         1%         2%         1%         4%           3%         -% 
 
Inform my internet 
service provider                  8            5          3            -          -          1          1          7            6          2 
                                  2%           3%         1%           -%         -%         1%         *%         3%           2%         3% 
 
Inform another regulator          3            2          *            -          -          -          -          3            3          - 
                                  1%           1%         *%           -%         -%         -%         -%         1%           1%         -% 
 
Inform Ofcom                      2            2          -            *          -          2          2          1            2          - 
                                  1%           1%         -%           *%         -%         2%         1%         *%           1%         -% 
 
Inform the Information 
Commissioner’s Office             1            1          -            1+         -          -          1          -            1          - 
                                  *%           1%         -%           2%         -%         -%         1%         -%           *%         -% 
 
Other                            31           20         10            *-         2          4          5--       26++aD       27          3 
                                  8%          10%         5%           1%         3%         6%         3%        11%           8%         6% 
 
(Prefer not to answer)            2            2          -            -          -          -          -          2            --         2+a 
                                  *%           1%         -%           -%         -%         -%         -%         1%           -%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3828 
Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  475          249        226           77         90         91        200        274          436         37 
 
Effective sample size           282          146        136           47         56         54        121        160          251         32 
 
Total                           398          197        201           66         78         76        170        227          341         57 
 
(Don't know)                      5            5          -            3+e        -          2          3          2            5          - 
                                  1%           3%         -%           5%         -%         2%         2%         1%           1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475            **         **         **        25         22          **        21         32         26         80        141         68          415         60         43          ** 
 
Effective sample size           282            **         **         **        25         22          **        21         32         26         79        135         68          248         34         25          ** 
 
Total                           398            **         **         **        43         31          **        35         57         47         14         41         31          355         43         34          ** 
 
Click a Report button           275            **         **         **        29         14          **        27         40         38          9         33+j       24          250         25         19          ** 
                                 69%           **         **         **        67%        44%         **        76%        70%        80%        67%        80%        77%          70%        59%        56%         ** 
 
Unfollow / unfriend 
/ block the person 
who posted it                    87            **         **         **         6          2          **         5          9         23          7++HKL     8          4-          78          8          6          ** 
                                 22%           **         **         **        13%         8%         **        14%        15%        48%        48%        19%        11%          22%        19%        18%         ** 
 
Inform the website 
or social media 
site (no mention 
of report button)                58            **         **         **         6         12          **         7          8k         6          2K         1--        8++jK       46-        12+a       10          ** 
                                 15%           **         **         **        13%        38%         **        19%        15%        12%        12%         2%        26%          13%        29%        29%         ** 
 
Told a friend 
or family member                 31            **         **         **         8          1          **         2          3          4          2          6++        3           30          *          *          ** 
                                  8%           **         **         **        18%         4%         **         4%         6%         8%        12%        15%        10%           8%         1%         1%         ** 
 
Inform the police                23            **         **         **         3          3          **         5          2          -          1          2          1           17-         6+a        5          ** 
                                  6%           **         **         **         7%         9%         **        15%         3%         -%        10%         6%         3%           5%        14%        16%         ** 
 
Have taken action, but 
can’t remember details           12            **         **         **         2          -          **         -          2          -          *          *          *            9          2          2          ** 
                                  3%           **         **         **         4%         -%         **         -%         3%         -%         2%         1%         1%           3%         5%         5%         ** 
 
Inform my internet 
service provider                  8            **         **         **         -          -          **         1          -          3          -          1          *            6          2          -          ** 
                                  2%           **         **         **         -%         -%         **         4%         -%         7%         -%         2%         1%           2%         5%         -%         ** 
 
Inform another regulator          3            **         **         **         -          -          **         -          2          -          -          1+         -            2          *          *          ** 
                                  1%           **         **         **         -%         -%         **         -%         3%         -%         -%         2%         -%           1%         1%         1%         ** 
 
Inform Ofcom                      2            **         **         **         -          -          **         -          -          2          *          1          -            2          *          *          ** 
                                  1%           **         **         **         -%         -%         **         -%         -%         4%         1%         1%         -%           1%         1%         1%         ** 
 
Inform the Information 
Commissioner’s Office             1            **         **         **         -          -          **         -          -          -          -          -          -            1          -          -          ** 
                                  *%           **         **         **         -%         -%         **         -%         -%         -%         -%         -%         -%           *%         -%         -%         ** 
 
Other                            31            **         **         **         5          7          **         4          -          -          1h         3h         2           29          2          2          ** 
                                  8%           **         **         **        12%        23%         **        10%         -%         -%         4%         9%         6%           8%         4%         5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475            **         **         **        25         22          **        21         32         26         80        141         68          415         60         43          ** 
 
Effective sample size           282            **         **         **        25         22          **        21         32         26         79        135         68          248         34         25          ** 
 
Total                           398            **         **         **        43         31          **        35         57         47         14         41         31          355         43         34          ** 
 
(Prefer not to answer)            2            **         **         **         -          -          **         2          -          -          -          -          -            2          -          -          ** 
                                  *%           **         **         **         -%         -%         **         5%         -%         -%         -%         -%         -%           *%         -%         -%         ** 
 
(Don't know)                      5            **         **         **         -          -          **         -          2          -          -          -          -            3          2          2          ** 
                                  1%           **         **         **         -%         -%         **         -%         3%         -%         -%         -%         -%           1%         4%         5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          187         55        131         39         40          105        254          271        155         48          **         137        198        137          ** 
 
Effective sample size           282          126         24         72         24         23           57        147          173         88         23          **          97        108         77          ** 
 
Total                           398          174         30         97         39         37           75        197          255        119         24          **         152        145        100          ** 
 
Click a Report button           275          122         23         62         24         27           44        146a         188+        74         13          **         103        100         71          ** 
                                 69%          70%        78%        64%        62%        72%          58%        74%          74%        62%        55%         **          68%        69%        71%         ** 
 
Unfollow / unfriend 
/ block the person 
who posted it                    87           33          9         25         12          8            9         47           61         19          6          **          29         37         21          ** 
                                 22%          19%        31%        26%        30%        20%          12%        24%          24%        16%        27%         **          19%        25%        20%         ** 
 
Inform the website 
or social media 
site (no mention 
of report button)                58           27          5         20          6          *           20++B      22           32         23          3          **          19         23         15          ** 
                                 15%          15%        16%        20%        17%         1%          27%        11%          13%        19%        13%         **          13%        16%        15%         ** 
 
Told a friend 
or family member                 31            7          5          9          7          2            7         15           15         13          2          **           3--       18+A       10a         ** 
                                  8%           4%        18%         9%        18%         5%           9%         8%           6%        11%         9%         **           2%        12%        10%         ** 
 
Inform the police                23           12          2          7          2          *            7          7           13          8          2          **          11          8          4          ** 
                                  6%           7%         7%         7%         4%         1%          10%         3%           5%         6%         7%         **           7%         5%         4%         ** 
 
Have taken action, but 
can’t remember details           12            7          *          -          2          -            4          5            6          5          *          **           2          3          7+a        ** 
                                  3%           4%         1%         -%         6%         -%           5%         3%           2%         4%         1%         **           1%         2%         7%         ** 
 
Inform my internet 
service provider                  8            6          -          -          2          -            2          1-           5          1          2          **           4          3          2          ** 
                                  2%           4%         -%         -%         5%         -%           3%         *%           2%         1%         8%         **           2%         2%         2%         ** 
 
Inform another regulator          3            2          *          -          -          -            -          3            2          *          -          **           -          2          *          ** 
                                  1%           1%         1%         -%         -%         -%           -%         1%           1%         *%         -%         **           -%         2%         *%         ** 
 
Inform Ofcom                      2            *          2          *          -          -            -          2            2          *          -          **           1          2          -          ** 
                                  1%           *%         6%         *%         -%         -%           -%         1%           1%         *%         -%         **           *%         1%         -%         ** 
 
Inform the Information 
Commissioner’s Office             1            1          -          -          -          -            -          1            1          -          -          **           1          -          -          ** 
                                  *%           1%         -%         -%         -%         -%           -%         1%           1%         -%         -%         **           1%         -%         -%         ** 
 
Other                            31           11          2          5          2          8            6         20           14-        13          4          **           9         15          6          ** 
                                  8%           7%         8%         5%         6%        22%           8%        10%           5%        11%        19%         **           6%        10%         6%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          187         55        131         39         40          105        254          271        155         48          **         137        198        137          ** 
 
Effective sample size           282          126         24         72         24         23           57        147          173         88         23          **          97        108         77          ** 
 
Total                           398          174         30         97         39         37           75        197          255        119         24          **         152        145        100          ** 
 
(Prefer not to answer)            2            2          -          -          -          -            -          -            -          2          -          **           2          -          -          ** 
                                  *%           1%         -%         -%         -%         -%           -%         -%           -%         1%         -%         **           1%         -%         -%         ** 
 
(Don't know)                      5            2          -          3+         -          -            2          2            3          2          -          **           2          2          2          ** 
                                  1%           1%         -%         4%         -%         -%           2%         1%           1%         1%         -%         **           1%         1%         2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          433        410        187        231         33          438        350        288        340         30          434        331        271        249         36 
 
Effective sample size           282          253        239        113        137         22          260        205        171        201         18          255        192        155        139         23 
 
Total                           398          357        338        154        187         33          369        288        240        279         24          357        264        207        189         35 
 
Click a Report button           275          247        239        120+       142+        23          254        214++      171        194         17          248        195+       138        140         21 
                                 69%          69%        71%        78%        76%        68%          69%        74%        71%        70%        71%          69%        74%        67%        74%        59% 
 
Unfollow / unfriend 
/ block the person 
who posted it                    87           83         79         37         42          4           83         73+        57         67          4           80         69+        44         41          4 
                                 22%          23%        23%        24%        22%        12%          22%        25%        24%        24%        16%          22%        26%        21%        22%        12% 
 
Inform the website 
or social media 
site (no mention 
of report button)                58           56         52         23         30          2           54         43         39         44          3           53         33         33         30          5 
                                 15%          16%        15%        15%        16%         7%          15%        15%        16%        16%        13%          15%        13%        16%        16%        14% 
 
Told a friend 
or family member                 31           28         28         19+        24++        2           29         23         20         23          1           29         23         22         19          - 
                                  8%           8%         8%        12%        13%         7%           8%         8%         8%         8%         6%           8%         9%        11%        10%         -% 
 
Inform the police                23           21         20          7         10          2           22         17         12         21+         -           18         12         14         10          5 
                                  6%           6%         6%         4%         5%         5%           6%         6%         5%         8%         -%           5%         4%         7%         5%        13% 
 
Have taken action, but 
can’t remember details           12           10          8          4          2          -           12          5          8          9          -           10          3-        10b         6          2 
                                  3%           3%         2%         3%         1%         -%           3%         2%         3%         3%         -%           3%         1%         5%         3%         5% 
 
Inform my internet 
service provider                  8            8          6          5          4          -            8          4          5          6          -            8          6          6          6          - 
                                  2%           2%         2%         3%         2%         -%           2%         1%         2%         2%         -%           2%         2%         3%         3%         -% 
 
Inform another regulator          3            3          3          1          1          -            3          3          3          3          -            3          1          3          1          - 
                                  1%           1%         1%         *%         *%         -%           1%         1%         1%         1%         -%           1%         *%         1%         1%         -% 
 
Inform Ofcom                      2            2          2          2          2          -            2          2          2          *          -            2          2          2          2          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         *%         -%           1%         1%         1%         1%         -% 
 
Inform the Information 
Commissioner’s Office             1            1          1          1          1          -            1          1          1          1          -            1          1          1          1          - 
                                  *%           *%         *%         1%         1%         -%           *%         *%         1%         *%         -%           *%         *%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          433        410        187        231         33          438        350        288        340         30          434        331        271        249         36 
 
Effective sample size           282          253        239        113        137         22          260        205        171        201         18          255        192        155        139         23 
 
Total                           398          357        338        154        187         33          369        288        240        279         24          357        264        207        189         35 
 
Other                            31           25         23          7         10          6           27         17         14         17          2           27         16         17         15          4 
                                  8%           7%         7%         5%         5%        17%           7%         6%         6%         6%         7%           7%         6%         8%         8%        12% 
 
(Prefer not to answer)            2            -          --         -          -          2            -          -          -          -          2            -          -          -          -          2 
                                  *%           -%         -%         -%         -%         5%           -%         -%         -%         -%         7%           -%         -%         -%         -%         5% 
 
(Don't know)                      5            3          3          -          -          2            5          3          3          5          -            5          3          2          2          - 
                                  1%           1%         1%         -%         -%         5%           1%         1%         1%         2%         -%           1%         1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          475          -          310        376        292        195        333          202        178         69         26          191        167         74         43 
 
Effective sample size           282          282          -          181        219        175        120        192          110        111         46         16          114        103         41         23 
 
Total                           398          398          -          247        311        246        170        267          143        163         71         20          158        152         58         30 
 
Click a Report button           275          275          -          186++      221        178        119        191           87-       117         53         18           92--      108a        50++A      25 
                                 69%          69%         -%          75%        71%        72%        70%        72%          60%        72%        75%        88%          58%        71%        87%        83% 
 
Unfollow / unfriend 
/ block the person 
who posted it                    87           87          -           56         73         58         34         50           24         43         15          5           26         41         13          6 
                                 22%          22%         -%          23%        23%        23%        20%        19%          17%        26%        22%        22%          17%        27%        23%        21% 
 
Inform the website 
or social media 
site (no mention 
of report button)                58           58          -           38         46         43         36++       39           30+        21          6          1           31+c       21          3-         3 
                                 15%          15%         -%          15%        15%        17%        21%        15%          21%        13%         9%         5%          20%        14%         5%        10% 
 
Told a friend 
or family member                 31           31          -           21         28         22         14         21           13         14          4          -           11         13          4          2 
                                  8%           8%         -%           8%         9%         9%         8%         8%           9%         8%         5%         -%           7%         9%         8%         6% 
 
Inform the police                23           23          -           10         20         12          9         18           12          6          4          *           14+         5          2          1 
                                  6%           6%         -%           4%         7%         5%         6%         7%           8%         4%         6%         1%           9%         3%         4%         2% 
 
Have taken action, but 
can’t remember details           12           12          -            6          6-         6          4          6            8          4          -          -            6          4          2          * 
                                  3%           3%         -%           2%         2%         2%         2%         2%           5%         2%         -%         -%           4%         3%         3%         1% 
 
Inform my internet 
service provider                  8            8          -            6          6          4          1          6            1          5          2          -            5          4          -          - 
                                  2%           2%         -%           2%         2%         1%         1%         2%           1%         3%         3%         -%           3%         2%         -%         -% 
 
Inform another regulator          3            3          -            1          3          2          *          1            *          2          -          *            *          2          -          * 
                                  1%           1%         -%           *%         1%         1%         *%         *%           *%         1%         -%         1%           *%         1%         -%         1% 
 
Inform Ofcom                      2            2          -            1          2          2          1          2            1          -          2          -            1          2          -          - 
                                  1%           1%         -%           *%         1%         1%         *%         1%           *%         -%         2%         -%           *%         1%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          475          -          310        376        292        195        333          202        178         69         26          191        167         74         43 
 
Effective sample size           282          282          -          181        219        175        120        192          110        111         46         16          114        103         41         23 
 
Total                           398          398          -          247        311        246        170        267          143        163         71         20          158        152         58         30 
 
Inform the Information 
Commissioner’s Office             1            1          -            1          1          1          1          1            1          -          -          -            1          -          -          - 
                                  *%           *%         -%           1%         *%         1%         1%         *%           1%         -%         -%         -%           1%         -%         -%         -% 
 
Other                            31           31          -           17         22         18         16         21           20++B       4--        6          1           22++Bc      6          1          2 
                                  8%           8%         -%           7%         7%         7%        10%         8%          14%         2%         8%         7%          14%         4%         1%         7% 
 
(Prefer not to answer)            2            2          -            2          --         -          -          2            -          2          -          -            -          2          -          - 
                                  *%           *%         -%           1%         -%         -%         -%         1%           -%         1%         -%         -%           -%         1%         -%         -% 
 
(Don't know)                      5            5          -            2          5          2          -          3            2          3          -          -            2          2          2          - 
                                  1%           1%         -%           1%         2%         1%         -%         1%           1%         2%         -%         -%           1%         1%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  475           34 
 
Effective sample size           282           20 
 
Total                           398           27 
 
Click a Report button           275           24 
                                 69%          89% 
 
Unfollow / unfriend 
/ block the person 
who posted it                    87            6 
                                 22%          21% 
 
Inform the website 
or social media 
site (no mention 
of report button)                58            3 
                                 15%          11% 
 
Told a friend 
or family member                 31            2 
                                  8%           7% 
 
Inform the police                23            * 
                                  6%           1% 
 
Have taken action, but 
can’t remember details           12            - 
                                  3%           -% 
 
Inform my internet 
service provider                  8            - 
                                  2%           -% 
 
Inform another regulator          3            * 
                                  1%           1% 
 
Inform Ofcom                      2            - 
                                  1%           -% 
 
Inform the Information 
Commissioner’s Office             1            - 
                                  *%           -% 
 
Other                            31            * 
                                  8%           1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  475           34 
 
Effective sample size           282           20 
 
Total                           398           27 
 
(Prefer not to answer)            2            - 
                                  *%           -% 
 
(Don't know)                      5            - 
                                  1%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          273        262        346        149        376        310        213        170        135         74        239         97 
 
Effective sample size           282          163        151        203         90        223        190        122         99         76         38        145         55 
 
Total                           398          226        205        282        127        314        272        164        138        104         48        204         78 
 
Click a Report button           275          159        144        200         99+       241++h     205++      115         93         67         40+h      146         56 
                                 69%          70%        70%        71%        77%        77%        75%        70%        67%        65%        84%        72%        73% 
 
Unfollow / unfriend 
/ block the person 
who posted it                    87           57         45         63         31         76         64         33         33         26         15         46         29++bcefj 
                                 22%          25%        22%        23%        24%        24%        23%        20%        24%        25%        31%        22%        37% 
 
Inform the website 
or social media 
site (no mention 
of report button)                58           37         35         49+        13         48         39         25         17         12          5         36         11 
                                 15%          16%        17%        17%        10%        15%        14%        15%        13%        12%        11%        18%        15% 
 
Told a friend 
or family member                 31           20         17         24         11         27         23         16         13         11          7         18          8 
                                  8%           9%         8%         8%         9%         9%         8%        10%        10%        11%        14%         9%        10% 
 
Inform the police                23           10         15         16          6         12-        15          7         12          3          3          9          1 
                                  6%           4%         7%         6%         4%         4%         5%         4%         8%         3%         7%         5%         1% 
 
Have taken action, but 
can’t remember details           12            6          4          8          2          8          7          8          4          7++        -          7          5 
                                  3%           3%         2%         3%         2%         3%         3%         5%         3%         7%         -%         3%         7% 
 
Inform my internet 
service provider                  8            5          4          4          3          6          4          5          3          2          *          2          1 
                                  2%           2%         2%         1%         2%         2%         2%         3%         2%         2%         1%         1%         1% 
 
Inform another regulator          3            2          2          1          *          1          1          1          *          1          -          3          * 
                                  1%           1%         1%         *%         *%         *%         *%         *%         *%         1%         -%         1%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          273        262        346        149        376        310        213        170        135         74        239         97 
 
Effective sample size           282          163        151        203         90        223        190        122         99         76         38        145         55 
 
Total                           398          226        205        282        127        314        272        164        138        104         48        204         78 
 
Inform Ofcom                      2            2          *          2          -          2          2          -          *          *          -          2          2 
                                  1%           1%         *%         1%         -%         1%         1%         -%         *%         *%         -%         1%         2% 
 
Inform the Information 
Commissioner’s Office             1            1          1          1          1          1          1          1          1          1          1++        1          1 
                                  *%           1%         1%         *%         1%         *%         *%         1%         1%         1%         3%         1%         2% 
 
Other                            31           22         14         23          8         16--       15-        16         15e         9          2         20          6 
                                  8%          10%         7%         8%         6%         5%         6%        10%        11%         9%         3%        10%         8% 
 
(Prefer not to answer)            2            -          2          -          -          --         -          -          -          -          -          -          - 
                                  *%           -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
(Don't know)                      5            3          2          5          2          2-         3          2          2          3          2          2          2 
                                  1%           2%         1%         2%         1%         1%         1%         1%         1%         3%         3%         1%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          394        239        103        148        317        133        231         70        116         36         33        289        350         51         74          ** 
 
Effective sample size           282          232        139         66         87        192         84        148         43         69         21         22        173        214         27         44          ** 
 
Total                           398          325        187         99        120        270        124        213         62         99         30         32        242        309         33         61          ** 
 
Click a Report button           275          244++f     157         71        105        185         76        146         46         76f        24         23        167        223+        29         39          ** 
                                                 ++acEFGLMO            ++acEFGLMO 
                                 69%          75%        84%        72%        87%        68%        61%        69%        74%        77%        80%        71%        69%        72%        87%        64%         ** 
 
Unfollow / unfriend 
/ block the person 
who posted it                    87           80+G       52+eGl     17         32G        46--       32g        27--       27         29eGl       7         11         44         72g         8         23++cEGLq   ** 
                                                                                                                   ++aCEfGLMQ 
                                 22%          25%        28%        17%        27%        17%        26%        13%        43%        30%        24%        36%        18%        23%        24%        37%         ** 
 
Inform the website 
or social media 
site (no mention 
of report button)                58           50         22         17         15         40         24         39          9         15          3          3         40         41          2         12          ** 
                                 15%          15%        12%        18%        13%        15%        19%        18%        14%        15%        11%        10%        17%        13%         5%        19%         ** 
 
Told a friend 
or family member                 31           27         16         12          7         20         10         17          5          9          3          *         23         26          1          6          ** 
                                  8%           8%         9%        12%         6%         8%         8%         8%         8%         9%        11%         1%         9%         8%         4%        10%         ** 
 
Inform the police                23           17          4-         3          1-        17         11bd        7          3          7          2          1          7-        14          1          7bDl       ** 
                                  6%           5%         2%         3%         1%         6%         9%         4%         5%         7%         6%         3%         3%         5%         2%        11%         ** 
 
Have taken action, but 
can’t remember details           12            6-         2          5q         2          7          4q         8q         5+abmQ     2          -          2          8q         5-         -          2          ** 
                                  3%           2%         1%         5%         2%         3%         3%         4%         8%         2%         -%         5%         3%         2%         -%         3%         ** 
 
Inform my internet 
service provider                  8            4          2          1          2          4          3          2          3          *          2          3          5          8          -          4+ag       ** 
                                  2%           1%         1%         1%         2%         1%         3%         1%         5%         *%         6%         9%         2%         3%         -%         6%         ** 
 
Inform another regulator          3            1          1          1          1          2          2          *          1          *          -          -          2          1          -          *          ** 
                                  1%           *%         *%         1%         1%         1%         2%         *%         1%         *%         -%         -%         1%         *%         -%         *%         ** 
 
Inform Ofcom                      2            2          2          *          2          1          *          1          -          2          -          *          *          2          -          *          ** 
                                  1%           1%         1%         *%         2%         *%         *%         *%         -%         2%         -%         1%         *%         1%         -%         *%         ** 
 
Inform the Information 
Commissioner’s Office             1            1          1          -          -          1          -          1          -          -          -          -          1          1          -          -          ** 
                                  *%           *%         1%         -%         -%         *%         -%         1%         -%         -%         -%         -%         1%         *%         -%         -%         ** 
 
Other                            31           15--        3--        9bdq       2-        27+aBdQ    16+aBDQ    22aBdQ      3          7          3          3         18b        18-         -          7Bdq       ** 
                                  8%           5%         2%         9%         2%        10%        13%        10%         5%         7%         8%        11%         8%         6%         -%        11%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          394        239        103        148        317        133        231         70        116         36         33        289        350         51         74          ** 
 
Effective sample size           282          232        139         66         87        192         84        148         43         69         21         22        173        214         27         44          ** 
 
Total                           398          325        187         99        120        270        124        213         62         99         30         32        242        309         33         61          ** 
 
(Prefer not to answer)            2            --         -          -          -          -          -          -          -          -          -          -          2          --         -          -          ** 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         ** 
 
(Don't know)                      5            5          2          2          2          5          -          3          -          2          -          -          2          5          2          -          ** 
                                  1%           2%         1%         2%         1%         2%         -%         2%         -%         2%         -%         -%         1%         2%         5%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  475          298          **         ** 
 
Effective sample size           282          178          **         ** 
 
Total                           398          244          **         ** 
 
Click a Report button           275          199++EFGLmo  **         ** 
                                 69%          81%         **         ** 
 
Unfollow / unfriend 
/ block the person 
who posted it                    87           50          **         ** 
                                 22%          21%         **         ** 
 
Inform the website 
or social media 
site (no mention 
of report button)                58           34          **         ** 
                                 15%          14%         **         ** 
 
Told a friend 
or family member                 31           20          **         ** 
                                  8%           8%         **         ** 
 
Inform the police                23           12          **         ** 
                                  6%           5%         **         ** 
 
Have taken action, but 
can’t remember details           12            1--        **         ** 
                                  3%           *%         **         ** 
 
Inform my internet 
service provider                  8            4          **         ** 
                                  2%           2%         **         ** 
 
Inform another regulator          3            1          **         ** 
                                  1%           *%         **         ** 
 
Inform Ofcom                      2            *          **         ** 
                                  1%           *%         **         ** 
 
Inform the Information 
Commissioner’s Office             1            1          **         ** 
                                  *%           1%         **         ** 
 
Other                            31            7--        **         ** 
                                  8%           3%         **         ** 
 
(Prefer not to answer)            2            -          **         ** 
                                  *%           -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 257 (continuation) 
<D2> What did you do? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  475          298          **         ** 
 
Effective sample size           282          178          **         ** 
 
Total                           398          244          **         ** 
 
(Don't know)                      5            5          **         ** 
                                  1%           2%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 258 
<D2b> What happened when you reported the offensive, disturbing or harmful content? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          192        283           85        101         89         78         69         38          **         186        167        122          101        148         86        140 
 
Effective sample size           282          109        173           51         57         58         50         38         21          **         108        108         67           62         84         53         84 
 
Total                           398          160        238           76         71         83         75         54         30          **         147        158         93           86        110         70        131 
 
The site removed 
this content                    184           71        113           46+CD      32         29         26         30cd       14          **          78B        55--       51B          36         46         31         71 
                                 46%          45%        47%          61%        45%        35%        34%        56%        47%         **          53%        35%        55%          41%        42%        44%        55% 
 
Nothing – the 
content was not removed          48           26         22            7         12         11         11          7          *          **          18         22          8           11         11         13         13 
                                 12%          16%         9%           9%        16%        13%        15%        13%         2%         **          13%        14%         8%          13%        10%        18%        10% 
 
I don’t know 
what happened                   152           59         93           23         25         41+a       35         16         10          **          48         76++ac     28           37         48         24         42 
                                 38%          37%        39%          30%        35%        49%        47%        30%        32%         **          33%        48%        30%          43%        43%        35%        32% 
 
Something else (TYPE IN)         16            5         11            -          2          4          3          1          6          **           2          7          7            4          6          2          4 
                                  4%           3%         5%           -%         3%         5%         5%         2%        19%         **           1%         5%         7%           4%         5%         3%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 258 (continuation) 
<D2b> What happened when you reported the offensive, disturbing or harmful content? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  475          249        226           77         90         91        200        274          436         37 
 
Effective sample size           282          146        136           47         56         54        121        160          251         32 
 
Total                           398          197        201           66         78         76        170        227          341         57 
 
The site removed 
this content                    184           82        103           33         31         39         76        108          159         26 
                                 46%          41%        51%          50%        40%        51%        45%        48%          46%        45% 
 
Nothing – the 
content was not removed          48           23         25            9         16+         9         22         25           40          8 
                                 12%          11%        12%          14%        20%        11%        13%        11%          12%        13% 
 
I don’t know 
what happened                   152           85         67           24         29         25         68         83          128         23 
                                 38%          43%        33%          36%        37%        33%        40%        37%          38%        41% 
 
Something else (TYPE IN)         16            9          6            *          4          4          6         10           16          - 
                                  4%           5%         3%           *%         5%         5%         3%         4%           5%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 258 (continuation) 
<D2b> What happened when you reported the offensive, disturbing or harmful content? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475            **         **         **        25         22          **        21         32         26         80        141         68          415         60         43          ** 
 
Effective sample size           282            **         **         **        25         22          **        21         32         26         79        135         68          248         34         25          ** 
 
Total                           398            **         **         **        43         31          **        35         57         47         14         41         31          355         43         34          ** 
 
The site removed 
this content                    184            **         **         **        14         14          **        19         29         28          8         26++l      15          169         16         14          ** 
                                 46%           **         **         **        32%        47%         **        53%        52%        59%        57%        65%        46%          48%        37%        40%         ** 
 
Nothing – the 
content was not removed          48            **         **         **         7          4          **         2          2         10          1          4          6Hj         42          6          3          ** 
                                 12%           **         **         **        16%        14%         **         6%         3%        21%         7%        10%        19%          12%        13%        10%         ** 
 
I don’t know 
what happened                   152            **         **         **        19         11          **        13         24k         9          4k         8--       11k         134         18         13          ** 
                                 38%           **         **         **        44%        34%         **        37%        42%        19%        32%        19%        34%          38%        41%        39%         ** 
 
Something else (TYPE IN)         16            **         **         **         3          2          **         3          2          -          1l         2l         -           10--        6++A       6          ** 
                                  4%           **         **         **         8%         5%         **         9%         3%         -%         5%         6%         -%           3%        13%        16%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 258 (continuation) 
<D2b> What happened when you reported the offensive, disturbing or harmful content? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          187         55        131         39         40          105        254          271        155         48          **         137        198        137          ** 
 
Effective sample size           282          126         24         72         24         23           57        147          173         88         23          **          97        108         77          ** 
 
Total                           398          174         30         97         39         37           75        197          255        119         24          **         152        145        100          ** 
 
The site removed 
this content                    184           79         15         42         21         20           37         96          131+B       39--       15          **          76         71         36-         ** 
                                 46%          45%        51%        43%        54%        54%          49%        49%          51%        33%        62%         **          50%        49%        36%         ** 
 
Nothing – the 
content was not removed          48           25          1          8          8          3            7         23           34         11          2          **          15         20         13          ** 
                                 12%          14%         4%         8%        20%         8%          10%        12%          13%         9%        10%         **          10%        14%        13%         ** 
 
I don’t know 
what happened                   152           62         13         43         10         14           25         77           84-        63++A       5          **          58         48         46          ** 
                                 38%          36%        45%        45%        26%        37%          34%        39%          33%        53%        20%         **          38%        33%        46%         ** 
 
Something else (TYPE IN)         16            9          *          4          *          *            6B         2--          8          6          2          **           3          7          6          ** 
                                  4%           5%         1%         4%         1%         1%           8%         1%           3%         5%         8%         **           2%         5%         6%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 258 (continuation) 
<D2b> What happened when you reported the offensive, disturbing or harmful content? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          433        410        187        231         33          438        350        288        340         30          434        331        271        249         36 
 
Effective sample size           282          253        239        113        137         22          260        205        171        201         18          255        192        155        139         23 
 
Total                           398          357        338        154        187         33          369        288        240        279         24          357        264        207        189         35 
 
The site removed 
this content                    184          165        154         71         85         16          171        134        112        128         11          161        126         87         79         19 
                                 46%          46%        46%        46%        45%        48%          46%        46%        47%        46%        47%          45%        48%        42%        42%        56% 
 
Nothing – the 
content was not removed          48           46         44         21         26          1           44         38         30         28          3           45         31         26         30          2 
                                 12%          13%        13%        13%        14%         4%          12%        13%        13%        10%        13%          13%        12%        13%        16%         6% 
 
I don’t know 
what happened                   152          132        127         59         73         15          140        109         89        111          9          139         99         85         73         11 
                                 38%          37%        38%        38%        39%        47%          38%        38%        37%        40%        39%          39%        38%        41%        38%        32% 
 
Something else (TYPE IN)         16           15         14          4          6          1           16         10         10         14          *           14          9         10         10          2 
                                  4%           4%         4%         2%         3%         2%           4%         3%         4%         5%         1%           4%         4%         5%         5%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 258 (continuation) 
<D2b> What happened when you reported the offensive, disturbing or harmful content? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          475          -          310        376        292        195        333          202        178         69         26          191        167         74         43 
 
Effective sample size           282          282          -          181        219        175        120        192          110        111         46         16          114        103         41         23 
 
Total                           398          398          -          247        311        246        170        267          143        163         71         20          158        152         58         30 
 
The site removed 
this content                    184          184          -          108        141        110         72        124           63         76         35         10           77         66         30         11 
                                 46%          46%         -%          44%        45%        45%        42%        47%          44%        47%        49%        48%          48%        44%        52%        38% 
 
Nothing – the 
content was not removed          48           48          -           30         36         31         23         30           19         22          6          *           19         17          7          4 
                                 12%          12%         -%          12%        12%        13%        13%        11%          13%        14%         9%         1%          12%        11%        13%        12% 
 
I don’t know 
what happened                   152          152          -          101        122         96         67        100           51         61         29         10           50         67         20         15 
                                 38%          38%         -%          41%        39%        39%        39%        38%          36%        38%        41%        52%          32%        44%        34%        49% 
 
Something else (TYPE IN)         16           16          -            8         14          8          8         14           11+         5          *          -           14++B       1-         1          * 
                                  4%           4%         -%           3%         5%         3%         5%         5%           7%         3%         1%         -%           9%         1%         1%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 258 (continuation) 
<D2b> What happened when you reported the offensive, disturbing or harmful content? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  475           34 
 
Effective sample size           282           20 
 
Total                           398           27 
 
The site removed 
this content                    184           10 
                                 46%          39% 
 
Nothing – the 
content was not removed          48            2 
                                 12%           6% 
 
I don’t know 
what happened                   152           14 
                                 38%          54% 
 
Something else (TYPE IN)         16            * 
                                  4%           1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 258 (continuation) 
<D2b> What happened when you reported the offensive, disturbing or harmful content? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          273        262        346        149        376        310        213        170        135         74        239         97 
 
Effective sample size           282          163        151        203         90        223        190        122         99         76         38        145         55 
 
Total                           398          226        205        282        127        314        272        164        138        104         48        204         78 
 
The site removed 
this content                    184          105         90        131         65        149        135         77         65         49         25         93         42 
                                 46%          46%        44%        46%        51%        48%        49%        47%        47%        47%        52%        46%        55% 
 
Nothing – the 
content was not removed          48           30         27         36         12         43         30         19         22         16         11+de      30         16+ 
                                 12%          13%        13%        13%        10%        14%        11%        12%        16%        16%        23%        15%        21% 
 
I don’t know 
what happened                   152           86         82ik      105         47        112         97         65ik       44         38         10-        70         19- 
                                 38%          38%        40%        37%        37%        36%        36%        40%        32%        37%        22%        34%        24% 
 
Something else (TYPE IN)         16            6          7         12          3         11         12          5          8h         *          2         12h         * 
                                  4%           3%         3%         4%         2%         3%         5%         3%         6%         *%         3%         6%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 258 (continuation) 
<D2b> What happened when you reported the offensive, disturbing or harmful content? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          394        239        103        148        317        133        231         70        116         36         33        289        350         51         74          ** 
 
Effective sample size           282          232        139         66         87        192         84        148         43         69         21         22        173        214         27         44          ** 
 
Total                           398          325        187         99        120        270        124        213         62         99         30         32        242        309         33         61          ** 
 
The site removed 
this content                    184          160+Cf      91cf       30--       68+CeFgo  111--       42--       91         34cfo      42          9         13        106        146cf       19         20          ** 
                                 46%          49%        49%        30%        56%        41%        34%        43%        55%        43%        30%        40%        44%        47%        57%        34%         ** 
 
Nothing – the 
content was not removed          48           39         23         14         16         36         19         27         10         15          8          7         29         29--        4         11          ** 
                                 12%          12%        12%        14%        13%        13%        16%        13%        16%        15%        26%        22%        12%         9%        12%        18%         ** 
 
I don’t know 
what happened                   152          115-        69         52++abDHq  35-       114+dh      55dh       88         16         41         10         12        103dh      125         10         28h         ** 
                                 38%          35%        37%        52%        29%        42%        44%        41%        26%        41%        33%        39%        42%        40%        31%        46%         ** 
 
Something else (TYPE IN)         16           13          6          3          2         12          9          9          4          3          3          -          7         11          -          3          ** 
                                  4%           4%         3%         3%         1%         4%         7%         4%         6%         3%        11%         -%         3%         4%         -%         5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 258 (continuation) 
<D2b> What happened when you reported the offensive, disturbing or harmful content? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  475          298          **         ** 
 
Effective sample size           282          178          **         ** 
 
Total                           398          244          **         ** 
 
The site removed 
this content                    184          119Cf        **         ** 
                                 46%          49%         **         ** 
 
Nothing – the 
content was not removed          48           35          **         ** 
                                 12%          14%         **         ** 
 
I don’t know 
what happened                   152           84          **         ** 
                                 38%          35%         **         ** 
 
Something else (TYPE IN)         16            7          **         ** 
                                  4%           3%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 259 
<D2c> Was your complaint resolved to your satisfaction? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          192        283           85        101         89         78         69         38          **         186        167        122          101        148         86        140 
 
Effective sample size           282          109        173           51         57         58         50         38         21          **         108        108         67           62         84         53         84 
 
Total                           398          160        238           76         71         83         75         54         30          **         147        158         93           86        110         70        131 
 
Yes                             232           94        138           51d        37         41         33-        39+bcD     22          **          88         74--       70++aB       49         60         43         80 
                                 58%          59%        58%          66%        53%        49%        44%        73%        76%         **          60%        47%        75%          56%        55%        62%        61% 
 
No                               59           30         29            7         11         16         12         11          2          **          18         28         13           13         10         14b        22 
                                 15%          19%        12%           9%        15%        19%        16%        20%         6%         **          12%        18%        14%          15%         9%        21%        17% 
 
Not sure                        107           36         71           19e        23E        26E        29+E        4--        5          **          41C        55+C       10--         25         40+cd      12         29 
                                 27%          22%        30%          25%        32%        31%        39%         7%        18%         **          28%        35%        11%          29%        37%        18%        22% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 259 (continuation) 
<D2c> Was your complaint resolved to your satisfaction? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  475          249        226           77         90         91        200        274          436         37 
 
Effective sample size           282          146        136           47         56         54        121        160          251         32 
 
Total                           398          197        201           66         78         76        170        227          341         57 
 
Yes                             232          109        123           33         42         52         94        137          199         33 
                                 58%          55%        61%          51%        53%        69%        55%        60%          58%        58% 
 
No                               59           23         36           13         17          7         26         33           50          9 
                                 15%          11%        18%          20%        22%        10%        16%        14%          15%        16% 
 
Not sure                        107           65+b       42-          19         19         16         49         57           92         15 
                                 27%          33%        21%          30%        24%        22%        29%        25%          27%        26% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 259 (continuation) 
<D2c> Was your complaint resolved to your satisfaction? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475            **         **         **        25         22          **        21         32         26         80        141         68          415         60         43          ** 
 
Effective sample size           282            **         **         **        25         22          **        21         32         26         79        135         68          248         34         25          ** 
 
Total                           398            **         **         **        43         31          **        35         57         47         14         41         31          355         43         34          ** 
 
Yes                             232            **         **         **        17         20          **        22         38         38          8         28L        15          210         22         19          ** 
                                 58%           **         **         **        40%        65%         **        62%        66%        81%        60%        68%        48%          59%        52%        55%         ** 
 
No                               59            **         **         **        12          4          **         4          2-         2          2h         8H         8++H        50          9          5          ** 
                                 15%           **         **         **        29%        14%         **        10%         3%         3%        14%        21%        27%          14%        22%        16%         ** 
 
Not sure                        107            **         **         **        14          6          **        10         17k         7          4K         5--        8k          96         11         10          ** 
                                 27%           **         **         **        32%        20%         **        28%        30%        16%        26%        12%        25%          27%        26%        29%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 259 (continuation) 
<D2c> Was your complaint resolved to your satisfaction? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          187         55        131         39         40          105        254          271        155         48          **         137        198        137          ** 
 
Effective sample size           282          126         24         72         24         23           57        147          173         88         23          **          97        108         77          ** 
 
Total                           398          174         30         97         39         37           75        197          255        119         24          **         152        145        100          ** 
 
Yes                             232          101         14         60         25         22           44        110          155         61         16          **          90         88         53          ** 
                                 58%          58%        45%        62%        64%        60%          59%        56%          61%        51%        70%         **          59%        61%        53%         ** 
 
No                               59           31c         7          8          7          4            9         33           36         19          4          **          18         26         15          ** 
                                 15%          18%        24%         8%        19%        11%          12%        17%          14%        16%        18%         **          12%        18%        15%         ** 
 
Not sure                        107           42          9         30          7         11           22         55           65         39          3          **          44         30         32          ** 
                                 27%          24%        30%        30%        17%        29%          29%        28%          25%        33%        13%         **          29%        21%        32%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 259 (continuation) 
<D2c> Was your complaint resolved to your satisfaction? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          433        410        187        231         33          438        350        288        340         30          434        331        271        249         36 
 
Effective sample size           282          253        239        113        137         22          260        205        171        201         18          255        192        155        139         23 
 
Total                           398          357        338        154        187         33          369        288        240        279         24          357        264        207        189         35 
 
Yes                             232          211        195         85        103         19          215        161        141        161         13          205        148        113        103         23 
                                 58%          59%        58%        55%        55%        57%          58%        56%        59%        58%        54%          58%        56%        55%        54%        66% 
 
No                               59           55         52         29         33          4           54         46         35         39          5           55         40         39+        35          4 
                                 15%          15%        15%        19%        17%        13%          15%        16%        15%        14%        20%          15%        15%        19%        18%        13% 
 
Not sure                        107           92         90         41         52         10          100         82         64         80          6           97         76         54         51          8 
                                 27%          26%        27%        27%        28%        30%          27%        28%        27%        29%        26%          27%        29%        26%        27%        22% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 259 (continuation) 
<D2c> Was your complaint resolved to your satisfaction? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          475          -          310        376        292        195        333          202        178         69         26          191        167         74         43 
 
Effective sample size           282          282          -          181        219        175        120        192          110        111         46         16          114        103         41         23 
 
Total                           398          398          -          247        311        246        170        267          143        163         71         20          158        152         58         30 
 
Yes                             232          232          -          143        182        141         98        162           89         91         40         11          101         81         35         15 
                                 58%          58%         -%          58%        59%        57%        58%        61%          62%        56%        57%        54%          64%        53%        61%        49% 
 
No                               59           59          -           44         49         41         32         44           18         26         13          2           21         23         11          4 
                                 15%          15%         -%          18%        16%        17%        19%        17%          13%        16%        19%         8%          13%        15%        19%        12% 
 
Not sure                        107          107          -           60         80         64         40         60-          36         46         17          8           36         48         11         12 
                                 27%          27%         -%          24%        26%        26%        23%        23%          25%        28%        24%        38%          23%        32%        19%        38% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 259 (continuation) 
<D2c> Was your complaint resolved to your satisfaction? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  475           34 
 
Effective sample size           282           20 
 
Total                           398           27 
 
Yes                             232           12 
                                 58%          45% 
 
No                               59            3 
                                 15%          13% 
 
Not sure                        107           11 
                                 27%          43% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 259 (continuation) 
<D2c> Was your complaint resolved to your satisfaction? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          273        262        346        149        376        310        213        170        135         74        239         97 
 
Effective sample size           282          163        151        203         90        223        190        122         99         76         38        145         55 
 
Total                           398          226        205        282        127        314        272        164        138        104         48        204         78 
 
Yes                             232          130        108-       171         76        184        161         89         81         61         33        118         54+bf 
                                 58%          57%        53%        61%        60%        59%        59%        54%        59%        59%        70%        58%        70% 
 
No                               59           40         36         41         14         47         33-        26         28         17          7         34         11 
                                 15%          18%        18%        14%        11%        15%        12%        16%        20%        16%        15%        17%        15% 
 
Not sure                        107           56         61k        70         38         83         79k        49k        30         25          7         52         12- 
                                 27%          25%        30%        25%        30%        26%        29%        30%        21%        24%        15%        26%        15% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 259 (continuation) 
<D2c> Was your complaint resolved to your satisfaction? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          394        239        103        148        317        133        231         70        116         36         33        289        350         51         74          ** 
 
Effective sample size           282          232        139         66         87        192         84        148         43         69         21         22        173        214         27         44          ** 
 
Total                           398          325        187         99        120        270        124        213         62         99         30         32        242        309         33         61          ** 
 
Yes                             232          199+c      113c        43--       79Celo    143--       66        116         45Cefglo   58         16         20        126--      182c        20         29          ** 
                                 58%          61%        60%        44%        66%        53%        53%        55%        72%        59%        53%        62%        52%        59%        60%        48%         ** 
 
No                               59           46         24         19         15         44         26         37          9         18          6          9         42         37-         3         14          ** 
                                 15%          14%        13%        19%        12%        16%        21%        17%        15%        18%        22%        27%        17%        12%         9%        23%         ** 
 
Not sure                        107           80         51         37+adH     27         83+h       32         59h         8-        24          7          4         74h        90h        10         18          ** 
                                 27%          25%        27%        37%        22%        31%        26%        28%        13%        24%        25%        11%        30%        29%        30%        30%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3864 
Table 259 (continuation) 
<D2c> Was your complaint resolved to your satisfaction? 
by Crossbreak 
Base: All who have taken action to report something seen on the internet 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  475          298          **         ** 
 
Effective sample size           282          178          **         ** 
 
Total                           398          244          **         ** 
 
Yes                             232          143c         **         ** 
                                 58%          59%         **         ** 
 
No                               59           40          **         ** 
                                 15%          17%         **         ** 
 
Not sure                        107           61          **         ** 
                                 27%          25%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1551          768        783          183        234        282        249        245        215        143          417        531        603          322        496        350        383 
 
Effective sample size          1025          506        521          123        161        191        169        165        140         91          283        359        387          227        331        240        229 
 
Total                          1608          827        781          185        222        278        266        256        210        190          407        545        657          342        497        378        391 
 
I haven’t seen 
a video or picture 
that was offensive, 
 disturbing or harmful          537          278        259           55         57-        72-        83         95bc       88+aBC     87++aBCd    113-       155-       270++AB      113        174        134        117 
                                 33%          34%        33%          30%        26%        26%        31%        37%        42%        46%          28%        28%        41%          33%        35%        36%        30% 
 
I couldn’t be bothered          213          113        100           24         27         46g        40         30         30         15           52         86         75           43         75         47         48 
                                 13%          14%        13%          13%        12%        17%        15%        12%        14%         8%          13%        16%        11%          12%        15%        13%        12% 
 
I unfollowed / 
unfriended / blocked the 
account that posted it          158           73         86           30+DFG     37++DFG    37dFG      18G        27fG        9-g        ---         67++bC     56c        36--         34         58         31         35 
                                 10%           9%        11%          16%        17%        13%         7%        10%         4%         -%          16%        10%         5%          10%        12%         8%         9% 
 
I didn’t think it 
would help / be acted on        128           69         59           10         31++aeF    26         24         15         10         12           41c        50         37-          27         31         39         30 
                                  8%           8%         8%           6%        14%         9%         9%         6%         5%         7%          10%         9%         6%           8%         6%        10%         8% 
 
I didn’t know what 
to do / who to inform           126           46--       80++A         9         17         15         31+c       22         19         13           27         46         54           14-        36         36a        39a 
                                  8%           6%        10%           5%         8%         5%        12%         8%         9%         7%           7%         8%         8%           4%         7%        10%        10% 
 
I thought the 
site would remove 
the video, picture 
or post themselves               78           35         43           18++EFG    21++EFG    17g        12g         6          4          *-          39++bC     28C        11--         14         29         22         14 
                                  5%           4%         5%          10%        10%         6%         4%         2%         2%         *%          10%         5%         2%           4%         6%         6%         4% 
 
I didn’t have time               70           34         36            6         20++adFg   17f         7         13f         2-         5           26c        25         19           18         21         18         13 
                                  4%           4%         5%           3%         9%         6%         3%         5%         1%         3%           6%         5%         3%           5%         4%         5%         3% 
 
I thought somebody 
else would report it             51           11--       40++A         4         15++e       7         10          5          6          5           18         17         16           10         17          8         16 
                                  3%           1%         5%           2%         7%         3%         4%         2%         3%         3%           4%         3%         2%           3%         3%         2%         4% 
 
I thought it 
might make it worse              22           14          8            6d         2          6          *          1          2          3            8          7          7            --        10a         2         10a 
                                  1%           2%         1%           3%         1%         2%         *%         1%         1%         2%           2%         1%         1%           -%         2%         *%         2% 
 
I asked somebody 
else to report it                 6            1          4            *          -          2          1          *          2          -            *          3          2            1          1          -          3 
                                  *%           *%         1%           *%         -%         1%         1%         *%         1%         -%           *%         1%         *%           *%         *%         -%         1% 
 
Other                           121           74         48           14         13         15         21         22         17         19           27         36         58           32         45         18         26 
                                  8%           9%         6%           7%         6%         5%         8%         9%         8%        10%           7%         7%         9%           9%         9%         5%         7% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1551          768        783          183        234        282        249        245        215        143          417        531        603          322        496        350        383 
 
Effective sample size          1025          506        521          123        161        191        169        165        140         91          283        359        387          227        331        240        229 
 
Total                          1608          827        781          185        222        278        266        256        210        190          407        545        657          342        497        378        391 
 
None                            237          129        107           25         29         45         41         33         32         31           54         86         97           52         56-        64         65 
                                 15%          16%        14%          13%        13%        16%        15%        13%        15%        16%          13%        16%        15%          15%        11%        17%        17% 
 
Dont know                        58           28         30            6          8         13          5          8         15+dg       3           13         18         27           18B         7--       12         21B 
                                  4%           3%         4%           3%         3%         5%         2%         3%         7%         2%           3%         3%         4%           5%         1%         3%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 1551          818        733          165        230        243        474       1069         1412        134 
 
Effective sample size          1025          558        469          115        151        160        315        704          900        122 
 
Total                          1608          839        769          166        215        240        460       1134         1389        212 
 
I haven’t seen 
a video or picture 
that was offensive, 
 disturbing or harmful          537          286        251           48         46--       61-       124--      410++BcD     515++B      18-- 
                                 33%          34%        33%          29%        22%        25%        27%        36%          37%         9% 
 
I couldn’t be bothered          213          118         95           19         34         35         60        152          159--       54++A 
                                 13%          14%        12%          12%        16%        15%        13%        13%          11%        26% 
 
I unfollowed / 
unfriended / blocked the 
account that posted it          158           92         66           25+e       36++E      25         63++e      96-         114--       44++A 
                                 10%          11%         9%          15%        17%        10%        14%         8%           8%        21% 
 
I didn’t think it 
would help / be acted on        128           58         70           22+E       27+e       23         55++E      72--        106         20 
                                  8%           7%         9%          13%        12%         9%        12%         6%           8%        10% 
 
I didn’t know what 
to do / who to inform           126           50-        76+a         15         18         20         34         92          111         15 
                                  8%           6%        10%           9%         8%         8%         7%         8%           8%         7% 
 
I thought the 
site would remove 
the video, picture 
or post themselves               78           42         36           19++E      21++E      16         36++E      43--         64         14 
                                  5%           5%         5%          12%        10%         7%         8%         4%           5%         7% 
 
I didn’t have time               70           39         31           16++cE      8          8         24         45           49--       21++A 
                                  4%           5%         4%          10%         4%         3%         5%         4%           4%        10% 
 
I thought somebody 
else would report it             51           27         24            7          6          5         17         34           47          4 
                                  3%           3%         3%           4%         3%         2%         4%         3%           3%         2% 
 
I thought it 
might make it worse              22           10         11            4          5          4          6         15           20          2 
                                  1%           1%         1%           3%         3%         2%         1%         1%           1%         1% 
 
I asked somebody 
else to report it                 6            2          3            2+e        *          1          3          2            6          - 
                                  *%           *%         *%           1%         *%         *%         1%         *%           *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 1551          818        733          165        230        243        474       1069         1412        134 
 
Effective sample size          1025          558        469          115        151        160        315        704          900        122 
 
Total                          1608          839        769          166        215        240        460       1134         1389        212 
 
Other                           121           77+b       44-           8         12         19         31         90           99         22 
                                  8%           9%         6%           5%         6%         8%         7%         8%           7%        11% 
 
None                            237          108        129           15         34         42a        69        161          205         30 
                                 15%          13%        17%           9%        16%        18%        15%        14%          15%        14% 
 
Dont know                        58           25         33            6         11          8         18         38           55          3 
                                  4%           3%         4%           3%         5%         4%         4%         3%           4%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1551           46        115         85         79         77         68         86        121        109        267        211        287         1316        235        162         73 
 
Effective sample size          1025           45        113         84         78         75         67         84        118        107        264        202        285          897        129         96         34 
 
Total                          1608           69        206        135        142        113        129        149        227        195         47         62        135         1426        182        141         42 
 
I haven’t seen 
a video or picture 
that was offensive, 
 disturbing or harmful          537           30eFI      86+EFIj    52eFI      44I        25-i       25--       61eFIj    104++dEFIJl 19--       14I        33         45fI        450--       87++Ad     75++Ad     12 
                                                                                                                                                     ++cDEFIJL 
                                 33%          44%        42%        39%        31%        22%        19%        41%        46%        10%        29%        52%        33%          32%        48%        54%        28% 
 
I couldn’t be bothered          213            4         13-         5--        9         16c        50         12         28c        58          3--        5-        10--        194         19         11          8 
                                                                                             ++ABCDEGHJ                       ++ABCDeGHJ 
                                                                                                     KL                               KL 
                                 13%           6%         6%         4%         6%        14%        39%         8%        12%        30%         7%         8%         7%          14%        10%         8%        20% 
 
I unfollowed / 
unfriended / blocked the 
account that posted it          158            9Gjl      26GJl       6         14gj        7         13gj        3-        12         56          1--        4j         7-         151+b        8-         7          1 
                                                                                                                              ++aBCDEFGH 
                                                                                                                                     JKL 
                                 10%          14%        13%         5%        10%         6%        10%         2%         5%        29%         2%         6%         5%          11%         4%         5%         2% 
 
I didn’t think it 
would help / be acted on        128           10bcf       9          4         25          7          3         13         12         25+bcfh     4cf        5cf       12cf        111         17         12          5 
                                                                       ++BCeFHjkl 
                                  8%          14%         4%         3%        17%         6%         2%         9%         5%        13%         8%         8%         9%           8%         9%         9%        12% 
 
I didn’t know what 
to do / who to inform           126            6          9          8         15         11          7         15         23          9          8++BCFIKL  3         12          111         15         12          3 
                                  8%           9%         4%         6%        10%         9%         6%        10%        10%         5%        17%         5%         9%           8%         8%         9%         6% 
 
I thought the 
site would remove 
the video, picture 
or post themselves               78            6e        16          5          9          1          4          9          7         14          2          2          6           70          9          8          * 
                                  5%           8%         8%         4%         6%         1%         3%         6%         3%         7%         3%         3%         4%           5%         5%         6%         *% 
 
I didn’t have time               70            3          5          4          3         11+bdfghkL  2          3          6         26          3fkL       1          2-          70+bc       1-         1-         - 
                                                                                                                              ++BcDFGHjK 
                                                                                                                                       L 
                                  4%           4%         2%         3%         2%        10%         1%         2%         3%        14%         6%         2%         2%           5%         *%         *%         -% 
 
I thought somebody 
else would report it             51            6+gi       8          4          7          3          2          1          9          2          2          4+fgI      5           48          4          3          1 
                                  3%           8%         4%         3%         5%         2%         1%         1%         4%         1%         4%         6%         3%           3%         2%         2%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1551           46        115         85         79         77         68         86        121        109        267        211        287         1316        235        162         73 
 
Effective sample size          1025           45        113         84         78         75         67         84        118        107        264        202        285          897        129         96         34 
 
Total                          1608           69        206        135        142        113        129        149        227        195         47         62        135         1426        182        141         42 
 
I thought it 
might make it worse              22            1          2          2          3          -          -          -          7l         3          1efgL      2++befGL   -           18          4          4          - 
                                  1%           2%         1%         1%         2%         -%         -%         -%         3%         2%         2%         4%         -%           1%         2%         3%         -% 
 
I asked somebody 
else to report it                 6            -          -          2          1          -          -          -          -          -          *          *          2++          5          *          -          * 
                                  *%           -%         -%         1%         1%         -%         -%         -%         -%         -%         *%         *%         1%           *%         *%         -%         1% 
 
Other                           121            4ch        5-         ---        9ch       40         11CH       28          2--       15cH        1-C        2-c        4--c       101         20         14          6 
                                                                                  ++ABCDFgHI            ++BCdHiJKL 
                                                                                         JKL 
                                  8%           6%         2%         -%         6%        35%         9%        19%         1%         8%         3%         3%         3%           7%        11%        10%        14% 
 
None                            237            7         41EhIk     46         17          4--       15         15         24         12--       11          6         39          214         23         17          6 
                                                            ++AbDEFGHI                                                                   ++adEfGHIK            ++ADEFGHIK 
                                                                    jK 
                                 15%          10%        20%        34%        12%         4%        12%        10%        10%         6%        23%        10%        29%          15%        13%        12%        15% 
 
Dont know                        58            3          9          6          6          3          4          5         11          5          2          2          3           56          3          1          2 
                                  4%           4%         4%         4%         4%         3%         3%         3%         5%         3%         5%         3%         2%           4%         1%         1%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3871 
Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1551          642        195        460        113         63          247        841          669        545        337        197          640        517        352         35 
 
Effective sample size          1025          447        101        312         66         47          149        534          480        357        190        110          450        336        223         16 
 
Total                          1608          663        148        515        103         76          245        785          726        556        326        182          757        500        315         25 
 
I haven’t seen 
a video or picture 
that was offensive, 
 disturbing or harmful          537          224de       62DE      190De       19-        14-          98        295++        220-       194        124         79+A        266c       169         84-        13 
                                 33%          34%        42%        37%        19%        19%          40%        38%          30%        35%        38%        43%          35%        34%        27%        53% 
 
I couldn’t be bothered          213           89         11         51-        29++ABC    14           21         90          111         64         39         16          118+c       63         31          1 
                                 13%          13%         8%        10%        28%        19%           8%        11%          15%        12%        12%         9%          16%        13%        10%         6% 
 
I unfollowed / 
unfriended / blocked the 
account that posted it          158           70         11         45         15         13           10-        75a          93++CD     48         17-         7-          67         60         30          1 
                                 10%          11%         7%         9%        14%        17%           4%        10%          13%         9%         5%         4%           9%        12%        10%         6% 
 
I didn’t think it 
would help / be acted on        128           72++cd     12         33          2          4           21         52           63cd       53cd       12-         4-          57         36         33          1 
                                  8%          11%         8%         6%         2%         5%           9%         7%           9%        10%         4%         2%           8%         7%        11%         5% 
 
I didn’t know what 
to do / who to inform           126           47          6         60++ab      5          5           26         57           44         46         36a        23a          60         32         32          2 
                                  8%           7%         4%        12%         5%         7%          11%         7%           6%         8%        11%        12%           8%         6%        10%         8% 
 
I thought the 
site would remove 
the video, picture 
or post themselves               78           36          8         19          *          9+cD         5         44           51++bcD    21          7-         *-          32         21         24+         1 
                                  5%           5%         6%         4%         *%        12%           2%         6%           7%         4%         2%         *%           4%         4%         8%         5% 
 
I didn’t have time               70           27          6         14          6          7c           2-        38a          40Cd       29Cd        1--        1-          24         19         27++Ab      - 
                                  4%           4%         4%         3%         5%         9%           1%         5%           6%         5%         *%         *%           3%         4%         8%         -% 
 
I thought somebody 
else would report it             51           24          5          9          4          *            8         24           27         15          9          5           20         16         12          3 
                                  3%           4%         4%         2%         4%         1%           3%         3%           4%         3%         3%         3%           3%         3%         4%        11% 
 
I thought it 
might make it worse              22            7          2          4          2          2            2          8           10          9          3          3            8          9          4          * 
                                  1%           1%         2%         1%         2%         2%           1%         1%           1%         2%         1%         2%           1%         2%         1%         1% 
 
I asked somebody 
else to report it                 6            5          *          *          -          -            *          2            3          *          2          2            3          *          2          - 
                                  *%           1%         *%         *%         -%         -%           *%         *%           *%         *%         1%         1%           *%         *%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1551          642        195        460        113         63          247        841          669        545        337        197          640        517        352         35 
 
Effective sample size          1025          447        101        312         66         47          149        534          480        357        190        110          450        336        223         16 
 
Total                          1608          663        148        515        103         76          245        785          726        556        326        182          757        500        315         25 
 
Other                           121           46          9         45          8          7           16         62           58         38         25         14           46         44         28          * 
                                  8%           7%         6%         9%         7%         9%           7%         8%           8%         7%         8%         8%           6%         9%         9%         2% 
 
None                            237          103         23         74          9         12           35        103           97         77         62         29          109         78         44          4 
                                 15%          15%        16%        14%         9%        16%          14%        13%          13%        14%        19%        16%          14%        16%        14%        17% 
 
Dont know                        58           23          8         15          8          2           12         24           21         23         14          7           27         14         13          3 
                                  4%           3%         5%         3%         8%         3%           5%         3%           3%         4%         4%         4%           4%         3%         4%        12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1551         1248       1148        452        566        254         1254        875        729        924        272          847        574        554        387        669 
 
Effective sample size          1025          828        762        308        382        168          851        596        512        636        163          572        382        366        242        431 
 
Total                          1608         1291       1177        457        584        273         1350        940        823        996        241          887        587        550        357        684 
 
I haven’t seen 
a video or picture 
that was offensive, 
 disturbing or harmful          537          397--      331--      129-       169-       129++ABCD    396--      237--      241--      300--      134++ABCD    170--b      79--      117--B      68--      359++ABCD 
                                 33%          31%        28%        28%        29%        47%          29%        25%        29%        30%        56%          19%        13%        21%        19%        53% 
 
I couldn’t be bothered          213          174        169         67         90         35          195+e      152++E     110        134e        19-         150++E     103++E      78E        58E        58-- 
                                 13%          13%        14%        15%        15%        13%          14%        16%        13%        13%         8%          17%        18%        14%        16%         8% 
 
I unfollowed / 
unfriended / blocked the 
account that posted it          158          143++e     143++E      50e        69E        13-         153++E     133++E      93E       116+E        5--        134++E      99++E      80++E      53++E      17-- 
                                 10%          11%        12%        11%        12%         5%          11%        14%        11%        12%         2%          15%        17%        15%        15%         2% 
 
I didn’t think it 
would help / be acted on        128          118++E     114++E      45E        69++E       7--        121++E     105++E      76E        88E         7--        118++E      93++E      79++E      60++E       8-- 
                                  8%           9%        10%        10%        12%         2%           9%        11%         9%         9%         3%          13%        16%        14%        17%         1% 
 
I didn’t know what 
to do / who to inform           126          118++E     112++E      45E        53E         5--        116+e       83e        72e        78          9-         105++E      81++E      79++E      48++E      18-- 
                                  8%           9%        10%        10%         9%         2%           9%         9%         9%         8%         4%          12%        14%        14%        14%         3% 
 
I thought the 
site would remove 
the video, picture 
or post themselves               78           74+e       70+e       26e        37e         4-          74+e       55e        49e        59e         3-          69++E      60++E      44++E      29+E       10-- 
                                  5%           6%         6%         6%         6%         1%           6%         6%         6%         6%         1%           8%        10%         8%         8%         1% 
 
I didn’t have time               70           66+e       63+E       23e        25e         2-          62         44         31         37          8           61++E      46++cE     23e        26+E        9-- 
                                  4%           5%         5%         5%         4%         1%           5%         5%         4%         4%         3%           7%         8%         4%         7%         1% 
 
I thought somebody 
else would report it             51           45         41         16         14          5           47         33         29         34          3           42++E      36++E      21E        21+E        7-- 
                                  3%           3%         4%         4%         2%         2%           3%         3%         4%         3%         1%           5%         6%         4%         6%         1% 
 
I thought it 
might make it worse              22           18         17          8          5          3           20         18         13         14          2           16         14+        10          5          5 
                                  1%           1%         1%         2%         1%         1%           1%         2%         2%         1%         1%           2%         2%         2%         1%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1551         1248       1148        452        566        254         1254        875        729        924        272          847        574        554        387        669 
 
Effective sample size          1025          828        762        308        382        168          851        596        512        636        163          572        382        366        242        431 
 
Total                          1608         1291       1177        457        584        273         1350        940        823        996        241          887        587        550        357        684 
 
I asked somebody 
else to report it                 6            6          6          3          3          -            6          6          3          3          -            5          3          2          4+         1 
                                  *%           *%         *%         1%         1%         -%           *%         1%         *%         *%         -%           1%         1%         *%         1%         *% 
 
Other                           121           96         89         32         44         25          106         83         75+        83         16           78         45         50         27         44 
                                  8%           7%         8%         7%         7%         9%           8%         9%         9%         8%         7%           9%         8%         9%         8%         6% 
 
None                            237          174-       157-        65         78         48          190        117-       117        152         43           74--       44--       48--       27--      157++ABCD 
                                 15%          13%        13%        14%        13%        18%          14%        12%        14%        15%        18%           8%         7%         9%         8%        23% 
 
Dont know                        58           48         44         25+        31+         5           54e        38e        37e        40e         1-          39e        27e        29+E       20E        11-- 
                                  4%           4%         4%         5%         5%         2%           4%         4%         5%         4%         *%           4%         5%         5%         6%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1551            -       1551          835        963        786        605        842          818        489        182         62          848        493        153         57 
 
Effective sample size          1025            -       1025          565        645        542        395        557          523        329        133         42          565        321        102         39 
 
Total                          1608            -       1608          879       1005        855        607        863          842        499        210         57          921        483        148         55 
 
I haven’t seen 
a video or picture 
that was offensive, 
 disturbing or harmful          537            -        537          305        347        277        226+       312+         332++BCd   142-        49--       14          341++D     150d        40          6-- 
                                 33%           -%        33%          35%        35%        32%        37%        36%          39%        28%        23%        24%          37%        31%        27%        12% 
 
I couldn’t be bothered          213            -        213          107        121        118         60-       101          107         70         31          5          132         49         18         14+B 
                                 13%           -%        13%          12%        12%        14%        10%        12%          13%        14%        15%         9%          14%        10%        12%        25% 
 
I unfollowed / 
unfriended / blocked the 
account that posted it          158            -        158           79         95         93f        41--       80           44--       81++A      28A         5           72-        55         19         13++Ab 
                                 10%           -%        10%           9%         9%        11%         7%         9%           5%        16%        13%         8%           8%        11%        13%        23% 
 
I didn’t think it 
would help / be acted on        128            -        128           68         82         74         50         72           53-        45         25a         5           51--       52+A       15          9A 
                                  8%           -%         8%           8%         8%         9%         8%         8%           6%         9%        12%         9%           6%        11%        10%        16% 
 
I didn’t know what 
to do / who to inform           126            -        126           78         97++       73         59         73           71         33         20          1           75         42          9          * 
                                  8%           -%         8%           9%        10%         9%        10%         8%           8%         7%        10%         2%           8%         9%         6%         *% 
 
I thought the 
site would remove 
the video, picture 
or post themselves               78            -         78           44         53         46         22         44           24--       27         23++Ab      4           26--       26         19++AB      7+A 
                                  5%           -%         5%           5%         5%         5%         4%         5%           3%         5%        11%         6%           3%         5%        13%        13% 
 
I didn’t have time               70            -         70           31         42         33         20         25-          23--       18         17+Ab      11++ABc      30-        27          6          7+A 
                                  4%           -%         4%           4%         4%         4%         3%         3%           3%         4%         8%        19%           3%         6%         4%        12% 
 
I thought somebody 
else would report it             51            -         51           33         36         35         30+        33           25         17          8          1           24         16          8          2 
                                  3%           -%         3%           4%         4%         4%         5%         4%           3%         3%         4%         2%           3%         3%         5%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3876 
Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1551            -       1551          835        963        786        605        842          818        489        182         62          848        493        153         57 
 
Effective sample size          1025            -       1025          565        645        542        395        557          523        329        133         42          565        321        102         39 
 
Total                          1608            -       1608          879       1005        855        607        863          842        499        210         57          921        483        148         55 
 
I thought it 
might make it worse              22            -         22           13         13         10          8         12            8          9          2          3++Ac        7         11          3          - 
                                  1%           -%         1%           1%         1%         1%         1%         1%           1%         2%         1%         6%           1%         2%         2%         -% 
 
I asked somebody 
else to report it                 6            -          6            5          4          4          2          4            4          *          1          1            4          1          1          * 
                                  *%           -%         *%           1%         *%         *%         *%         1%           *%         *%         *%         1%           *%         *%         1%         *% 
 
Other                           121            -        121           75         87         76         56         77           68         24-        21b         8b          77         28          7          9+bc 
                                  8%           -%         8%           8%         9%         9%         9%         9%           8%         5%        10%        14%           8%         6%         5%        17% 
 
None                            237            -        237          112-       120--      106-        76        108-         136         73         23          5          138         71         22          6 
                                 15%           -%        15%          13%        12%        12%        12%        13%          16%        15%        11%         9%          15%        15%        15%        10% 
 
Dont know                        58            -         58           36         36         31         26         33           25         27+         4          2           29         21          9          - 
                                  4%           -%         4%           4%         4%         4%         4%         4%           3%         5%         2%         4%           3%         4%         6%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 1551           43 
 
Effective sample size          1025           29 
 
Total                          1608           39 
 
I haven’t seen 
a video or picture 
that was offensive, 
 disturbing or harmful          537            4 
                                 33%          11% 
 
I couldn’t be bothered          213            9 
                                 13%          23% 
 
I unfollowed / 
unfriended / blocked the 
account that posted it          158            5 
                                 10%          12% 
 
I didn’t think it 
would help / be acted on        128            4 
                                  8%          10% 
 
I didn’t know what 
to do / who to inform           126            * 
                                  8%           *% 
 
I thought the 
site would remove 
the video, picture 
or post themselves               78            4 
                                  5%          10% 
 
I didn’t have time               70            5 
                                  4%          14% 
 
I thought somebody 
else would report it             51            2 
                                  3%           6% 
 
I thought it 
might make it worse              22            - 
                                  1%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 1551           43 
 
Effective sample size          1025           29 
 
Total                          1608           39 
 
I asked somebody 
else to report it                 6            * 
                                  *%           *% 
 
Other                           121            9 
                                  8%          24% 
 
None                            237            4 
                                 15%          10% 
 
Dont know                        58            - 
                                  4%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1551          707        667        860        440       1026        768        512        288        197         75        603        152 
 
Effective sample size          1025          472        437        572        286        681        535        350        212        141         53        400        105 
 
Total                          1608          742        644        871        426       1022        814        539        342        212         81        596        166 
 
I haven’t seen 
a video or picture 
that was offensive, 
 disturbing or harmful          537          226        179--      286ik      136i       302--      231--      185bik     123beik     59         15-       199ik       38- 
                                 33%          31%        28%        33%        32%        30%        28%        34%        36%        28%        18%        33%        23% 
 
I couldn’t be bothered          213          117+        88        107         54        133        105         66         47         32          6         67         24 
                                 13%          16%        14%        12%        13%        13%        13%        12%        14%        15%         7%        11%        14% 
 
I unfollowed / 
unfriended / blocked the 
account that posted it          158           72         74         96         50        122++      114++ag     60         30         32+        14+        59         19 
                                 10%          10%        11%        11%        12%        12%        14%        11%         9%        15%        18%        10%        11% 
 
I didn’t think it 
would help / be acted on        128           67         65+        79         33         88         70         48         27         24          9         49         10 
                                  8%           9%        10%         9%         8%         9%         9%         9%         8%        11%        11%         8%         6% 
 
I didn’t know what 
to do / who to inform           126           63         44         71         24         83         74         49         32         19          5         52         19 
                                  8%           8%         7%         8%         6%         8%         9%         9%         9%         9%         6%         9%        11% 
 
I thought the 
site would remove 
the video, picture 
or post themselves               78           35         48++       51         25         62+        50         35         18         15         10+a       44++        9 
                                  5%           5%         8%         6%         6%         6%         6%         6%         5%         7%        12%         7%         5% 
 
I didn’t have time               70           32         34         45         14         56+        47+        27         17         14          8+d       29         11 
                                  4%           4%         5%         5%         3%         5%         6%         5%         5%         6%        10%         5%         7% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1551          707        667        860        440       1026        768        512        288        197         75        603        152 
 
Effective sample size          1025          472        437        572        286        681        535        350        212        141         53        400        105 
 
Total                          1608          742        644        871        426       1022        814        539        342        212         81        596        166 
 
I thought somebody 
else would report it             51           18         24         28         16         34         29         11          8          6          *         21          4 
                                  3%           2%         4%         3%         4%         3%         4%         2%         2%         3%         *%         3%         3% 
 
I thought it 
might make it worse              22           10         10         11          8         15         14          5          2          5          4+fg       7          4 
                                  1%           1%         2%         1%         2%         1%         2%         1%         *%         3%         5%         1%         2% 
 
I asked somebody 
else to report it                 6            4          1          2          3          5          2          1          1          1          -          1          1 
                                  *%           *%         *%         *%         1%         *%         *%         *%         *%         1%         -%         *%         1% 
 
Other                           121           74++       58         60         30         71         60         61++cee    32         14          9         65++ce     27++bCDEEh 
                                  8%          10%         9%         7%         7%         7%         7%        11%         9%         6%        11%        11%        16% 
 
None                            237          102f        88f       122F        67Fj      147F       111f        45--       37         27         14f        62--       15 
                                 15%          14%        14%        14%        16%        14%        14%         8%        11%        13%        17%        10%         9% 
 
Dont know                        58           27         31         38         23         43         31         16          9          7          2         22          5 
                                  4%           4%         5%         4%         5%         4%         4%         3%         3%         3%         3%         4%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1551         1051        460        313        329       1092        479        811        167        275        125         73        816        948         48        188         57 
 
Effective sample size          1025          700        317        208        221        744        311        544        110        192         78         46        559        629         29        128         34 
 
Total                          1608         1065        462        324        314       1170        495        819        168        278        127         70        850        950         43        197         48 
 
I haven’t seen 
a video or picture 
that was offensive, 
 disturbing or harmful          537          319--      134        119dlmQ     83-       400dlmQ    151        308         45         83         43         20        240--      270--        2         62         15 
                                                                                                        ++AbDfhLMQ 
                                 33%          30%        29%        37%        26%        34%        30%        38%        27%        30%        34%        28%        28%        28%         5%        32%        31% 
 
I couldn’t be bothered          213          146gks      56s        41s        36s       144s        78Gikqs    77--       22s        26         10          2-       113gs      126gs        7         24s         3 
                                 13%          14%        12%        13%        11%        12%        16%         9%        13%         9%         8%         4%        13%        13%        16%        12%         7% 
 
I unfollowed / 
unfriended / blocked the 
account that posted it          158          134++Gs     68++cefGjs 28         41gs      115         45         60--       15         26          7          5        116++efGjs 130++efGjs   9         23s         2 
                                 10%          13%        15%         9%        13%        10%         9%         7%         9%        10%         6%         7%        14%        14%        21%        12%         4% 
 
I didn’t think it 
would help / be acted on        128           90         36         38+s       26         98         49         63         19s        19         17os        6         92++s      86          3         11          5s 
                                  8%           8%         8%        12%         8%         8%        10%         8%        11%         7%        13%         9%        11%         9%         8%         6%        10% 
 
I didn’t know what 
to do / who to inform           126           91         37         25         26         84         48         58         18         28         21         12+egl     61         80          4         16          3 
                                                                                                                                          ++abcEGLm 
                                  8%           9%         8%         8%         8%         7%        10%         7%        10%        10%        16%        17%         7%         8%         8%         8%         6% 
 
I thought the 
site would remove 
the video, picture 
or post themselves               78           64+        30         22         31++aEFgm  54         20         42         16+ef      18          7          7         55+        54          5         11          6+ef 
                                  5%           6%         7%         7%        10%         5%         4%         5%         9%         7%         6%        10%         6%         6%        13%         6%        12% 
 
I didn’t have time               70           51         30+        16         24++       53         21         44         16++ef     26++aef     6          4         50+        52+         5         14          8 
                                                                                                                                                                                                           ++AbCEFGjl 
                                                                                                                                                                                                                  MqS 
                                  4%           5%         6%         5%         8%         5%         4%         5%         9%         9%         4%         6%         6%         6%        11%         7%        17% 
 
I thought somebody 
else would report it             51           32         17          6         16         29-        11         31          3          8          6          1         30         29          4          6          2 
                                  3%           3%         4%         2%         5%         3%         2%         4%         2%         3%         5%         2%         4%         3%         8%         3%         4% 
 
I thought it 
might make it worse              22           18         10          5          7         18          8         13          3          6          2          -         13         11          -          *          * 
                                  1%           2%         2%         2%         2%         2%         2%         2%         2%         2%         2%         -%         2%         1%         -%         *%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1551         1051        460        313        329       1092        479        811        167        275        125         73        816        948         48        188         57 
 
Effective sample size          1025          700        317        208        221        744        311        544        110        192         78         46        559        629         29        128         34 
 
Total                          1608         1065        462        324        314       1170        495        819        168        278        127         70        850        950         43        197         48 
 
I asked somebody 
else to report it                 6            5          2          -          1          5          2          3          1          *          -          -          2          4          *          *          * 
                                  *%           *%         *%         -%         *%         *%         *%         *%         *%         *%         -%         -%         *%         *%         *%         *%         1% 
 
Other                           121           70         31         28         19         96         46         70         21aq       20         19         11+abdlq   63         75          4         20          4 
                                                                                                                                         ++AbdeilmQ 
                                  8%           7%         7%         9%         6%         8%         9%         9%        12%         7%        15%        16%         7%         8%         8%        10%         9% 
 
None                            237          152         59         35         45        171         73        108         19         43         10          8        116        135          6         20          6 
                                 15%          14%        13%        11%        14%        15%        15%        13%        11%        15%         8%        11%        14%        14%        14%        10%        13% 
 
Dont know                        58           41         19         13         11         42         19         29          8          7          3          4         34         34          2          6          5+egim 
                                  4%           4%         4%         4%         4%         4%         4%         4%         5%         3%         2%         5%         4%         4%         4%         3%        10% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 1551          687          **        70 
 
Effective sample size          1025          450          **        35 
 
Total                          1608          649          **        57 
 
I haven’t seen 
a video or picture 
that was offensive, 
 disturbing or harmful          537          174--        **        26abdhlmq 
                                 33%          27%         **        46% 
 
I couldn’t be bothered          213           70s         **         -- 
                                 13%          11%         **         -% 
 
I unfollowed / 
unfriended / blocked the 
account that posted it          158           79+gs       **         -- 
                                 10%          12%         **         -% 
 
I didn’t think it 
would help / be acted on        128           49          **         - 
                                  8%           8%         **         -% 
 
I didn’t know what 
to do / who to inform           126           63          **         2 
                                  8%          10%         **         3% 
 
I thought the 
site would remove 
the video, picture 
or post themselves               78           43+         **         2 
                                  5%           7%         **         4% 
 
I didn’t have time               70           42++        **         - 
                                  4%           7%         **         -% 
 
I thought somebody 
else would report it             51           35++acEf    **         2 
                                  3%           5%         **         3% 
 
I thought it 
might make it worse              22           13          **         - 
                                  1%           2%         **         -% 
 
I asked somebody 
else to report it                 6            3          **         - 
                                  *%           *%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 260 (continuation) 
<D3> Why haven’t you reported anything that you have seen on the internet that you thought was offensive, disturbing or harmful? 
by Crossbreak 
Base: All who have not taken action to report something seen on the internet 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 1551          687          **        70 
 
Effective sample size          1025          450          **        35 
 
Total                          1608          649          **        57 
 
Other                           121           39          **         2 
                                  8%           6%         **         4% 
 
None                            237          104          **        22++ABCDEFGHIJKLMOpQ 
                                 15%          16%         **        38% 
 
Dont know                        58           31          **         3 
                                  4%           5%         **         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 261 
<E1a> Level of agreement with - The benefits of going online outweigh the risks 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Strongly 
disagree           (1.0)         52           27         24            4          7          3         12         12c         6          8           11         15         26            8         16          6         22+c 
                                  2%           3%         2%           1%         2%         1%         3%         4%         3%         4%           2%         2%         3%           2%         3%         1%         4% 
 
2                  (2.0)        124           60         63            8          9-        20         15         20         20ab       31++ABCDe    17--       35         71++AB       14-        43a        31a        36a 
                                  6%           6%         6%           3%         3%         5%         4%         6%         8%        15%           3%         5%         9%           3%         7%         7%         7% 
 
3                  (3.0)        435          181--      254++A        47         58         90         77         74         57         32          105        168        162           78        133         94        130a 
                                 21%          18%        24%          17%        19%        24%        22%        23%        23%        15%          18%        23%        21%          17%        21%        20%        24% 
 
4                  (4.0)        720          346        374           99f       105        136f       137F       110         62-        70          204        273c       243          170        212        167        171 
                                 35%          34%        35%          36%        34%        36%        39%        34%        26%        34%          35%        37%        31%          37%        34%        36%        32% 
 
5 - Strongly 
agree              (5.0)        652          349+b      303-         103+dG     116+deG    113         95         93         89dg       45-         218++BC    208        226          175++cD    200        138        139- 
                                 31%          34%        29%          38%        38%        30%        27%        29%        36%        22%          38%        28%        29%          38%        32%        30%        26% 
 
Don't know                       98           54         44           12         11         12         19         13          9         23++aBCef    23         30         45           18         20         25         34b 
                                  5%           5%         4%           4%         3%         3%         5%         4%         4%        11%           4%         4%         6%           4%         3%         5%         6% 
 
Refused                           -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                     1372          695        677          201+efG    221+efG    249g       232        203        151        115-         422++bC    481        469--        345++bcD   412d       305d       310-- 
                                 66%          68%        64%          74%        72%        66%        65%        63%        62%        55%          73%        66%        61%          75%        66%        66%        58% 
 
Net: Disagree                   175           88         88           12-        16         24         27         32a        27ab       38++ABCDe    28--       50         97++AB       22--       59a        37         58A 
                                  8%           9%         8%           4%         5%         6%         8%        10%        11%        18%           5%         7%        13%           5%         9%         8%        11% 
 
Mean Score                      3.9          4.0+b      3.9-         4.1++cdEfG 4.1+deG    3.9g       3.9        3.8        3.9        3.6--        4.1++BC    3.9        3.8--        4.1++BcD   3.9        3.9d       3.7-- 
Standard deviation             1.01         1.03       1.00          .91        .96        .93        .99       1.05       1.09       1.14          .94        .96       1.09          .92       1.03        .97       1.08 
Standard error                  .03          .04        .04          .07        .07        .06        .07        .07        .09        .12          .05        .04        .05          .05        .05        .06        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3886 
Table 261 (continuation) 
<E1a> Level of agreement with - The benefits of going online outweigh the risks 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Strongly 
disagree           (1.0)         52           24         28            2          5          4          9         41           43          7 
                                  2%           2%         3%           1%         2%         1%         1%         3%           2%         2% 
 
2                  (2.0)        124           57         67           15         15         16         37         87          103         21 
                                  6%           5%         7%           6%         5%         5%         6%         6%           6%         7% 
 
3                  (3.0)        435          211        223           53         70         80        150        284          371         60 
                                 21%          19%        22%          23%        23%        25%        23%        20%          21%        21% 
 
4                  (4.0)        720          382        338           86        116        111        236        478          614        104 
                                 35%          35%        34%          37%        38%        34%        36%        34%          34%        37% 
 
5 - Strongly 
agree              (5.0)        652          375+b      278-          66         93        103        201        446          578         73 
                                 31%          34%        28%          28%        30%        32%        31%        32%          32%        26% 
 
Don't know                       98           39-        60+a         11          6-         8         18-        78+bd        81         17 
                                  5%           4%         6%           5%         2%         3%         3%         6%           5%         6% 
 
Refused                           -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Agree                     1372          756++B     615--        152        209        214        436        924         1192        178 
                                 66%          70%        62%          65%        68%        66%        67%        65%          67%        63% 
 
Net: Disagree                   175           80         95           17         21         20         46        128          146         28 
                                  8%           7%        10%           7%         7%         6%         7%         9%           8%        10% 
 
Mean Score                      3.9          4.0++B     3.8--        3.9        3.9        3.9        3.9        3.9          3.9        3.8 
Standard deviation             1.01          .99       1.03          .93        .95        .95        .95       1.04         1.01       1.01 
Standard error                  .03          .04        .04          .07        .07        .07        .05        .04          .03        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 261 (continuation) 
<E1a> Level of agreement with - The benefits of going online outweigh the risks 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Strongly 
disagree           (1.0)         52            5i         7          5         11+ij       3          4          2          5          2          *-         3ij        3           47          5          2          3 
                                  2%           6%         3%         3%         6%         2%         2%         1%         2%         1%         1%         3%         2%           3%         2%         1%         6% 
 
2                  (2.0)        124            6         19dl       14dl        4         18++DghKL  16dl        7         14         16          3l         3-         4-         115          9          5          4 
                                  6%           7%         8%         8%         2%        12%         8%         4%         5%         6%         6%         3%         3%           6%         4%         3%         8% 
 
3                  (3.0)        435            7-        53a        31         44a        31a        28         32         61a        76+Afgl    17++AcFgL  25Af       30          375         59         53+a        7 
                                 21%           9%        23%        19%        23%        21%        15%        17%        21%        28%        28%        24%        18%          20%        25%        28%        13% 
 
4                  (4.0)        720           36cel      66         43-        63         38         82+bCEkL   85+BCEKL  113cel      91         24cekl     32         48-         635         85         67         18 
                                 35%          43%        29%        26%        34%        26%        44%        45%        39%        33%        38%        30%        29%          34%        36%        35%        37% 
 
5 - Strongly 
agree              (5.0)        652           28         70         66+FJ      56         53fJ       43         52         82         76         14--       38+FJ      72++bdFGHIJ 580         73         55         17 
                                 31%          34%        31%        40%        30%        36%        23%        28%        28%        28%        22%        37%        43%          31%        31%        29%        35% 
 
Don't know                       98            2         13          8          9          3         15k         9         16          9          4ek        3          9           91          7          6          1 
                                  5%           2%         6%         5%         5%         2%         8%         5%         5%         3%         6%         3%         5%           5%         3%         3%         2% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                     1372           64biJ     136        109        119         91        125        137bJ      196        167         37-        70j       120+biJ     1214        158        122         36 
                                 66%          77%        60%        66%        64%        62%        67%        73%        67%        62%        60%        67%        72%          66%        66%        65%        72% 
 
Net: Disagree                   175           10l        26l        19l        15         21+ghjkL   19         10         19         18          4          7          8-         161         14          7-         7c 
                                  8%          12%        11%        11%         8%        14%        10%         5%         7%         7%         6%         6%         5%           9%         6%         4%        13% 
 
Mean Score                      3.9          3.9        3.8        4.0        3.8        3.8        3.8        4.0j       3.9        3.9        3.8        4.0j       4.1          3.9        3.9        3.9        3.9 
                                                                                                                                                               ++BDeFhIJk 
Standard deviation             1.01         1.12       1.09       1.12       1.10       1.12        .97        .87        .94        .94        .90       1.03        .97         1.02        .96        .90       1.15 
Standard error                  .03          .15        .10        .11        .11        .11        .10        .09        .08        .08        .05        .06        .05          .03        .07        .08        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 261 (continuation) 
<E1a> Level of agreement with - The benefits of going online outweigh the risks 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Strongly 
disagree           (1.0)         52           17          7         15          2          5           15+b       21           15-        15         22++AB     15++AB       23          9-         9          5 
                                  2%           2%         4%         2%         1%         4%           5%         2%           1%         2%         6%         8%           2%         1%         2%        19% 
 
2                  (2.0)        124           40         14         45         12          7           20         46-          40--       33         50++AB     30++AB       70+C       37         12--        5 
                                  6%           5%         8%         7%         8%         6%           6%         5%           4%         5%        14%        16%           7%         6%         3%        18% 
 
3                  (3.0)        435          170         36        137         26         31           70        177--        179--      173+A       83         39          218c       136         75          4 
                                 21%          20%        20%        22%        17%        26%          22%        18%          18%        24%        23%        20%          23%        20%        17%        15% 
 
4                  (4.0)        720          286         48-       230b        68+aB      40          110        373          380+CD     242         98-        48-         312        249        156          3 
                                 35%          33%        26%        36%        45%        34%          34%        37%          38%        34%        27%        25%          33%        37%        36%        12% 
 
5 - Strongly 
agree              (5.0)        652          316++CDe    71cD      178         29--       30           91        359++        372++bCD   215CD       65--       28--        247--      223a       175++Ab      4 
                                 31%          37%        38%        28%        19%        25%          28%        35%          37%        30%        18%        14%          26%        33%        41%        15% 
 
Don't know                       98           30         10         31         13a         7           18         37           23--       36a        39++AB     33++AB       69++BC     20-         4--        5 
                                  5%           4%         5%         5%         9%         6%           6%         4%           2%         5%        11%        17%           7%         3%         1%        21% 
 
Refused                           -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                     1372          602++e     119        407         96         70          201        732++A       751++BCD   457CD      163--       76--        559--      472+A      331++Ab      7 
                                 66%          70%        64%        64%        65%        58%          62%        72%          75%        64%        46%        39%          60%        70%        77%        28% 
 
Net: Disagree                   175           58         21         61         14         12           35b        67-          55--       48         72++AB     46++AB       93C        46         20--        9 
                                  8%           7%        11%        10%         9%        10%          11%         7%           5%         7%        20%        24%          10%         7%         5%        37% 
 
Mean Score                      3.9          4.0++Ce    3.9        3.8        3.8        3.7          3.8        4.0++A       4.1++BCD   3.9CD      3.4--      3.3--        3.8--D     4.0AD      4.1++AbD   2.8-- 
Standard deviation             1.01          .98       1.13       1.01        .92       1.06         1.09        .96          .92        .98       1.18       1.23         1.03        .95        .93       1.48 
Standard error                  .03          .04        .10        .05        .10        .13          .08        .04          .04        .05        .08        .12          .04        .04        .05        .40 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 261 (continuation) 
<E1a> Level of agreement with - The benefits of going online outweigh the risks 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Strongly 
disagree           (1.0)         52           50+e       44         22e        33++e       1-          42         28         27         32          9           29         16         20         11         22 
                                  2%           3%         3%         3%         4%         *%           2%         2%         2%         2%         3%           2%         2%         3%         2%         3% 
 
2                  (2.0)        124           96         79--       30         47         23          103         70         63         77         16           67         40         29--       26         54c 
                                  6%           6%         5%         5%         6%         8%           6%         5%         6%         6%         6%           5%         5%         4%         5%         7% 
 
3                  (3.0)        435          375        351+       172++abE   199++e      51          400++E     308++E     256+E      315++E      32--        292+E      223++E     178e       129e       124-- 
                                 21%          22%        22%        27%        25%        17%          22%        24%        23%        24%        12%          23%        25%        23%        23%        17% 
 
4                  (4.0)        720          609        563        202        246-        95          642++e     468e       387e       456e        71-         454        313        281        200        255 
                                 35%          35%        36%        32%        31%        31%          36%        36%        35%        35%        26%          35%        35%        36%        35%        34% 
 
5 - Strongly 
agree              (5.0)        652          516-       488        192        245        121+abcd     533--      367--      330        407        114++ABCD    397        258        248        188        242 
                                 31%          30%        31%        30%        31%        39%          30%        28%        30%        31%        42%          31%        29%        32%        33%        33% 
 
Don't know                       98           72         59--       18-        29         17           66--       48-        40-        34--       29++ABCD     44--       38         20--       13--       49+ACD 
                                  5%           4%         4%         3%         4%         5%           4%         4%         4%         3%        11%           3%         4%         3%         2%         7% 
 
Refused                           -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Agree                     1372         1125       1051        394-       491--      216d        1174        835        717        863        185          851        571        529        388        497 
                                 66%          65%        66%        62%        61%        70%          66%        65%        65%        65%        68%          66%        64%        68%        68%        67% 
 
Net: Disagree                   175          146        123         52         80         25          145         98         90        109         25           95         57-        49-        38         76bc 
                                  8%           8%         8%         8%        10%         8%           8%         8%         8%         8%         9%           7%         6%         6%         7%        10% 
 
Mean Score                      3.9          3.9-       3.9        3.8        3.8--      4.1+abCD     3.9-       3.9        3.9        3.9        4.1++aBcd    3.9        3.9        3.9        3.9        3.9 
Standard deviation             1.01         1.02       1.00       1.04       1.08        .98         1.00        .98       1.00       1.01       1.09          .99        .96        .98        .97       1.05 
Standard error                  .03          .03        .03        .05        .05        .07          .03        .03        .04        .03        .08          .03        .04        .04        .05        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 261 (continuation) 
<E1a> Level of agreement with - The benefits of going online outweigh the risks 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Strongly 
disagree           (1.0)         52           13         37           36         39         36         28         31           31         11          8          2           28         13          7          4 
                                  2%           3%         2%           3%         3%         3%         3%         3%           3%         2%         3%         3%           3%         2%         3%         4% 
 
2                  (2.0)        124           15        108+          70         75         70         55         67           86++B      21--       14          2           95++BCd    26-         2--        1 
                                  6%           4%         7%           6%         6%         6%         7%         6%           8%         3%         5%         3%           9%         4%         1%         1% 
 
3                  (3.0)        435          106++B     311--        270+       316++      256        175        253          217        139         63         15          255+       130         36         14 
                                 21%          27%        19%          23%        23%        22%        22%        22%          21%        20%        21%        18%          23%        20%        17%        13% 
 
4                  (4.0)        720          134        563          412        490        399        276        431+         339        248        106         27          381d       228d        89D        23- 
                                 35%          34%        35%          35%        36%        35%        34%        37%          33%        37%        36%        32%          34%        35%        41%        22% 
 
5 - Strongly 
agree              (5.0)        652          118        505          343        395--      341        232        332-         292-       230         92         39+Ac       291--      226A        75a        60++ABC 
                                 31%          30%        31%          29%        29%        30%        29%        29%          29%        34%        31%        45%          26%        35%        35%        59% 
 
Don't know                       98           12         83           44         51-        46         39         51           59         27         12          *           60         31          7          * 
                                  5%           3%         5%           4%         4%         4%         5%         4%           6%         4%         4%         *%           5%         5%         3%         *% 
 
Refused                           -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                     1372          252       1068          755        885        741        508        763          630--      479++A     197         66a         671--      454A       164++A      83++Ab 
                                 66%          63%        66%          64%        65%        64%        63%        66%          62%        71%        67%        77%          61%        69%        76%        81% 
 
Net: Disagree                   175           28        146          106        114        107         83+        99          116++B      33--       22          4          124++BC     38-         8-         5 
                                  8%           7%         9%           9%         8%         9%        10%         8%          11%         5%         8%         5%          11%         6%         4%         5% 
 
Mean Score                      3.9          3.9        3.9          3.8-       3.9-       3.9-       3.8-       3.9          3.8--      4.0++A     3.9        4.1a         3.8--      4.0+A      4.1+A      4.3++Ab 
Standard deviation             1.01         1.01       1.02         1.03       1.01       1.04       1.06       1.00         1.06        .92       1.00        .98         1.04        .96        .92       1.02 
Standard error                  .03          .06        .03          .04        .03        .04        .05        .04          .04        .04        .07        .12          .04        .05        .08        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3891 
Table 261 (continuation) 
<E1a> Level of agreement with - The benefits of going online outweigh the risks 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Strongly 
disagree           (1.0)         52            4 
                                  2%           6% 
 
2                  (2.0)        124            1 
                                  6%           1% 
 
3                  (3.0)        435           12 
                                 21%          16% 
 
4                  (4.0)        720           18 
                                 35%          24% 
 
5 - Strongly 
agree              (5.0)        652           39++ 
                                 31%          52% 
 
Don't know                       98            * 
                                  5%           *% 
 
Refused                           -            - 
                                  -%           -% 
 
Net: Agree                     1372           57 
                                 66%          76% 
 
Net: Disagree                   175            5 
                                  8%           7% 
 
Mean Score                      3.9          4.2 
Standard deviation             1.01         1.11 
Standard error                  .03          .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 261 (continuation) 
<E1a> Level of agreement with - The benefits of going online outweigh the risks 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Strongly 
disagree           (1.0)         52           19         21         17--       18c        22--       17-        12         10          8          5         12-         5 
                                  2%           2%         2%         1%         3%         2%         1%         2%         2%         3%         4%         1%         2% 
 
2                  (2.0)        124           57bj       25--       45--       22-        67-        43--       34         27bj       13          7         23--       11 
                                  6%           6%         3%         4%         4%         5%         4%         5%         5%         4%         6%         3%         4% 
 
3                  (3.0)        435          199        178        243        132fk      295fk      235        119--      111k        74fk       21        161         36- 
                                 21%          20%        20%        20%        23%        21%        21%        17%        22%        23%        16%        20%        14% 
 
4                  (4.0)        720          341        291        437        178        507        411        261        178        112         55        297         88 
                                 35%          34%        33%        36%        31%        36%        37%        36%        36%        35%        41%        36%        35% 
 
5 - Strongly 
agree              (5.0)        652          356++      340++eegh  422++      211++      458        377        271++g     155         99         38        306++      108++eeGhi 
                                 31%          35%        39%        35%        37%        33%        33%        38%        31%        31%        28%        37%        43% 
 
Don't know                       98           37         26--       36--       15-        47--       43         18--       18         16k         7         24-         3- 
                                  5%           4%         3%         3%         3%         3%         4%         3%         4%         5%         5%         3%         1% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Agree                     1372          697+       632++      858++      389        964++      788++      531++degh  333        211         93        603++gh    197++adeeGH 
                                 66%          69%        72%        72%        67%        69%        70%        74%        67%        65%        70%        73%        78% 
 
Net: Disagree                   175           76j        46--       62--       41         88--       60--       46         38j        22         13j        35--       16 
                                  8%           8%         5%         5%         7%         6%         5%         6%         8%         7%        10%         4%         7% 
 
Mean Score                      3.9          4.0++      4.1++g     4.0++      4.0        4.0++      4.0++      4.1++g     3.9        3.9        3.9        4.1++egh   4.1++egh 
Standard deviation             1.01          .99        .97        .93       1.03        .95        .93        .95        .98        .99       1.04        .91        .97 
Standard error                  .03          .04        .04        .03        .05        .03        .03        .04        .06        .07        .11        .04        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 261 (continuation) 
<E1a> Level of agreement with - The benefits of going online outweigh the risks 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Strongly 
disagree           (1.0)         52           24--        8-         8          8         38          9         22          7          7          4          -         26         25          4b         5          4bfk 
                                  2%           2%         1%         2%         2%         3%         1%         2%         3%         2%         2%         -%         2%         2%         5%         2%         5% 
 
2                  (2.0)        124           74di       22--       17         11--       88bdI      36di       47-         7          7--        3          5         55i        61-i        2          8          - 
                                  6%           5%         3%         4%         2%         6%         6%         5%         3%         2%         2%         5%         5%         5%         3%         3%         -% 
 
3                  (3.0)        435          313g       135         82         90        303        130        183--       46         65-        35         16        234        286gi       16         50          8 
                                 21%          22%        20%        19%        20%        20%        20%        17%        19%        16%        22%        15%        21%        22%        21%        19%        12% 
 
4                  (4.0)        720          512s       258+foS    151s       175foS     505s       206s       387S        75        141s        54s        31        403s       467S        28s        79         21 
                                 35%          36%        38%        35%        39%        34%        32%        37%        30%        36%        33%        29%        36%        36%        36%        30%        32% 
 
5 - Strongly 
agree              (5.0)        652          459        226        164++      157        500++      245++a     392++am    109        170         56         51        380+       424         24        114++AbelMs 34 
                                                                                                                   ++AbdelMqs ++AbdELMqs            ++AbdelMqS                                             ++Abdelmnq 
                                                                                                                                                                                                                    S 
                                 31%          32%        34%        38%        35%        34%        38%        37%        44%        43%        34%        49%        34%        33%        31%        43%        51% 
 
Don't know                       98           56-G       21          8-        10-        49--g      21         18--        2-         7--       10cdGhil    2         26--       41--        3          7          - 
                                  5%           4%         3%         2%         2%         3%         3%         2%         1%         2%         6%         2%         2%         3%         4%         3%         -% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Agree                     1372          971S       484++S     315++S     332++aS   1005+S      450S       779++AElmS 183+S      311        111S        81+S      783++S     892+S       52S       193+S       55+aemS 
                                                                                                                              ++AEfjLMqS 
                                 66%          68%        72%        73%        74%        68%        70%        74%        74%        78%        68%        78%        70%        68%        68%        73%        83% 
 
Net: Disagree                   175           98--i      30--       25         19--      126BdI      45         70-        15         14--        7          5         82i        86--        6         13          4 
                                  8%           7%         4%         6%         4%         9%         7%         7%         6%         4%         4%         5%         7%         7%         8%         5%         5% 
 
Mean Score                      3.9          3.9+S      4.0++S     4.1++S     4.0++S     3.9S       4.0++S     4.0++aeS   4.1++S     4.2        4.0S       4.2        4.0+S      4.0+S      3.9        4.1++aelmS 4.2+S 
                                                                                                                              ++AbEfgLMn              ++aelmnS 
                                                                                                                                      qS 
Standard deviation             1.01          .96        .89        .95        .91       1.02        .98        .97       1.01        .89        .96        .89        .99        .97       1.06        .97       1.04 
Standard error                  .03          .03        .04        .06        .05        .03        .05        .04        .08        .05        .10        .11        .04        .03        .14        .07        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 261 (continuation) 
<E1a> Level of agreement with - The benefits of going online outweigh the risks 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Strongly 
disagree           (1.0)         52           18          **         4aBcdfikmq 
                                  2%           2%         **         7% 
 
2                  (2.0)        124           40-         **         9++ABCDefGHIJkLMnOPQ 
                                  6%           4%         **        16% 
 
3                  (3.0)        435          179          **        10 
                                 21%          19%         **        17% 
 
4                  (4.0)        720          329s         **         9- 
                                 35%          36%         **        15% 
 
5 - Strongly 
agree              (5.0)        652          325++        **        13 
                                 31%          35%         **        23% 
 
Don't know                       98           29-         **        12++ABCDEFGHIJKLMNOPQ 
                                  5%           3%         **        21% 
 
Refused                           -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Agree                     1372          654++S       **        22-- 
                                 66%          71%         **        38% 
 
Net: Disagree                   175           58-         **        14++ABCDEFGHIJKLMnOpQ 
                                  8%           6%         **        24% 
 
Mean Score                      3.9          4.0++S       **       3.4-- 
                                                     +aelmS 
Standard deviation             1.01          .96          **      1.35 
Standard error                  .03          .04          **       .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 262 
<E1b> Level of agreement with -  It is impossible to avoid seeing harmful or offensive photos and videos if you use the internet 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Strongly 
disagree           (1.0)        379          198        181           38         57         53         54         60         63++ACd    53+acd       95        108-       176++aB       84        111         89         95 
                                 18%          19%        17%          14%        19%        14%        15%        19%        26%        26%          16%        15%        23%          18%        18%        19%        18% 
 
2                  (2.0)        352          175        176           32         54         60         67         63a        42         33           86        127        139           94d       109         78         71- 
                                 17%          17%        17%          12%        18%        16%        19%        20%        17%        16%          15%        17%        18%          20%        17%        17%        13% 
 
3                  (3.0)        511          245        266           79G        72        113+fG      85         79         50         32-         151        198c       161-          97        182++ad    115        117 
                                 25%          24%        25%          29%        24%        30%        24%        25%        21%        15%          26%        27%        21%          21%        29%        25%        22% 
 
4                  (4.0)        402          192        210           68+fg      63         85g        64         55         39         28          131C       149        122-          90        109         85        118 
                                 19%          19%        20%          25%        21%        23%        18%        17%        16%        13%          23%        20%        16%          20%        17%        18%        22% 
 
5 - Strongly 
agree              (5.0)        311          149        163           46g        49g        55         66g        50         29         17-          95        122         95-          77         78         67         89 
                                 15%          15%        15%          17%        16%        15%        19%        15%        12%         8%          16%        17%        12%          17%        12%        14%        17% 
 
Don't know                      125           58         67           10         10          8--       17         14         20bC       45++ABCDEF   20-        26--       80++AB       20         35         28         42 
                                  6%           6%         6%           4%         3%         2%         5%         4%         8%        22%           3%         4%        10%           4%         6%         6%         8% 
 
Refused                           -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                      713          341        373          113+FG     112G       140fG      131G       105g        68         44--        225+C      271C       217--        168        186-       151        208+B 
                                 34%          33%        35%          42%        37%        37%        37%        33%        28%        21%          39%        37%        28%          36%        30%        33%        39% 
 
Net: Disagree                   731          374        357           70--      111a       113        121        123A       105+AC      87Ac        181        235        315++AB      179d       220        167        165 
                                 35%          37%        34%          26%        36%        30%        34%        38%        43%        42%          31%        32%        41%          39%        35%        36%        31% 
 
Mean Score                      3.0          2.9        3.0          3.2+eFG    3.0fg      3.1FG      3.1FG      2.9g       2.7--      2.5--        3.1+C      3.1+C      2.7--        3.0        2.9        2.9        3.1 
Standard deviation             1.34         1.35       1.33         1.27       1.36       1.26       1.35       1.35       1.38       1.37         1.32       1.30       1.37         1.37       1.28       1.34       1.37 
Standard error                  .04          .06        .05          .10        .09        .08        .09        .10        .11        .15          .07        .06        .07          .08        .06        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 262 (continuation) 
<E1b> Level of agreement with -  It is impossible to avoid seeing harmful or offensive photos and videos if you use the internet 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Strongly 
disagree           (1.0)        379          195        183           39         45         52        106        271          368++B       9-- 
                                 18%          18%        18%          17%        15%        16%        16%        19%          21%         3% 
 
2                  (2.0)        352          203        148           49         46         45        108        242          318         34 
                                 17%          19%        15%          21%        15%        14%        17%        17%          18%        12% 
 
3                  (3.0)        511          279        232           47         82         85        161        343          422-        87+a 
                                 25%          26%        23%          20%        27%        26%        25%        24%          24%        31% 
 
4                  (4.0)        402          199        203           62+E       72e        81+E      157++E     241--        318--       83++A 
                                 19%          18%        20%          26%        23%        25%        24%        17%          18%        30% 
 
5 - Strongly 
agree              (5.0)        311          155        156           32         56         55        104        207          247--       64++A 
                                 15%          14%        16%          14%        18%        17%        16%        15%          14%        23% 
 
Don't know                      125           55         70            4-         6--        4--       14--      109++ABCD    118+b        4-- 
                                  6%           5%         7%           2%         2%         1%         2%         8%           7%         2% 
 
Refused                           -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Agree                      713          354        359           94e       128+E      136++E     261++E     448--        566--      147++A 
                                 34%          33%        36%          40%        42%        42%        40%        32%          32%        52% 
 
Net: Disagree                   731          399        332           88         90         97        213        513          686++B      43-- 
                                 35%          37%        33%          38%        30%        30%        33%        36%          38%        15% 
 
Mean Score                      3.0          2.9        3.0          3.0        3.2+e      3.1+e      3.1+e      2.9-         2.9--      3.6++A 
Standard deviation             1.34         1.32       1.36         1.32       1.31       1.32       1.32       1.35         1.35       1.07 
Standard error                  .04          .05        .06          .10        .09        .09        .06        .05          .04        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 262 (continuation) 
<E1b> Level of agreement with -  It is impossible to avoid seeing harmful or offensive photos and videos if you use the internet 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Strongly 
disagree           (1.0)        379           36         72         42+FIJ     30fI       23FI        9--       42FIJ      68FIJ       5--        6--I      18FIJ      28FIJ       318-        60+a       51++A      10 
                                      ++cDEFGHIJ  ++DEFIJKL 
                                              KL 
                                 18%          43%        31%        25%        16%        16%         5%        22%        23%         2%        10%        17%        17%          17%        25%        27%        19% 
 
2                  (2.0)        352           12         24-        37bFI      25         46         17-        55         63bfI      18--       10I        20bfI      25I         308         44         37          7 
                                                                                  ++aBDFIJkL            ++aBDFIJkL 
                                 17%          15%        11%        22%        13%        32%         9%        29%        22%         7%        16%        19%        15%          17%        19%        20%        14% 
 
3                  (3.0)        511            9-        63aeg      38         56AEG      19--       60AEGk     27-        77aeg      85+AEGk    14aeg      21         40aeg       456         55         46          9 
                                 25%          10%        27%        23%        30%        13%        32%        14%        27%        32%        23%        21%        24%          25%        23%        24%        18% 
 
4                  (4.0)        402           10         36         17-        23         35Cdh      56         28         41         92         14CDhk     17         33c         361         41         28         13 
                                                                                             ++abCDgHKl                       ++ABCDGHjK 
                                                                                                                                       L 
                                 19%          12%        16%        10%        12%        24%        30%        15%        14%        34%        23%        16%        20%          20%        17%        15%        26% 
 
5 - Strongly 
agree              (5.0)        311           14gh       18-        23h        39BGH      19h        38BGH      12--       17--       68++BceGH  12+BGH     24++BceGH  29BGH       282         30         19         11 
                                 15%          16%         8%        14%        21%        13%        21%         6%         6%        25%        19%        23%        18%          15%        12%        10%        21% 
 
Don't know                      125            3         16I         9i        15I         3          6         24++EfIk   26eI        2--        6++EfIK    5I        11I         117          8          7          1 
                                  6%           3%         7%         5%         8%         2%         3%        13%         9%         1%        10%         4%         6%           6%         3%         4%         2% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                      713           24         53--       40-        62h        54bcgH     94         40--       58--      159         26++BCGH   41BCGH     62BCGH      643c        70         47-        24bC 
                                                                                              ++ABCdGHl                       ++ABCDEGHJ 
                                                                                                                                      KL 
                                 34%          29%        23%        24%        33%        37%        50%        21%        20%        59%        42%        39%        37%          35%        30%        25%        47% 
 
Net: Disagree                   731           48++DFIJKL 96dFIJl    79++DFIJkL 55FI       69++DFIJkL 26--       97        130++dFIJL  23--       16--FI     37FIJ      53FI        626-       104+a       88++A      16 
                                                                                                          ++DFIJKL 
                                 35%          58%        42%        48%        29%        48%        14%        52%        45%         9%        25%        36%        32%          34%        44%        47%        33% 
 
Mean Score                      3.0          2.4--      2.5--      2.6-       3.1ABcGH   2.9g       3.5        2.5--      2.5--      3.7        3.3        3.1ABCGH   3.1ABCGH     3.0+bC     2.7-       2.6--      3.2c 
                                                                                             ++ABCdEGHK                       ++ABCDEGHJ  ++ABCEGHl 
                                                                                                      L                               KL 
Standard deviation             1.34         1.56       1.33       1.37       1.37       1.32       1.08       1.24       1.20        .98       1.29       1.43       1.36         1.33       1.36       1.32       1.44 
Standard error                  .04          .22        .12        .14        .14        .13        .11        .13        .10        .08        .07        .08        .07          .04        .11        .12        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 262 (continuation) 
<E1b> Level of agreement with -  It is impossible to avoid seeing harmful or offensive photos and videos if you use the internet 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Strongly 
disagree           (1.0)        379          152de       41DE      137+DE      11--        8--         67        194          167        145         67         39          158        132         77          6 
                                 18%          18%        22%        22%         8%         6%          21%        19%          17%        20%        19%        20%          17%        20%        18%        25% 
 
2                  (2.0)        352          152         30        109         26         16           55        205++        182        122         47         27          153        129         68          1 
                                 17%          18%        16%        17%        17%        13%          17%        20%          18%        17%        13%        14%          16%        19%        16%         5% 
 
3                  (3.0)        511          214         51        131-        44         37           62-       232          257        170         83         34          229        174        105          1 
                                 25%          25%        27%        21%        29%        31%          19%        23%          26%        24%        23%        17%          24%        26%        24%         4% 
 
4                  (4.0)        402          165         30        128         32         31           64        191          200d       148D        54         19--        191        118         92          1 
                                 19%          19%        16%        20%        22%        26%          20%        19%          20%        21%        15%        10%          20%        17%        21%         5% 
 
5 - Strongly 
agree              (5.0)        311          143b        18         82         31bc       26b          44        154          174+        95         42         30          134         98         74          3 
                                 15%          17%        10%        13%        21%        22%          13%        15%          17%        13%        12%        15%          14%        15%        17%        11% 
 
Don't know                      125           33--       17a        48a         5          3           32++B      37--         29--       32         64++AB     45++AB       74+BC      23--       13-        13 
                                  6%           4%         9%         8%         3%         3%          10%         4%           3%         5%        18%        23%           8%         3%         3%        51% 
 
Refused                           -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                      713          308b        48-       211         63B        57+Bc       107        345          373+Cd     244         96-        49-         325        216        166          4 
                                 34%          36%        26%        33%        42%        47%          33%        34%          37%        34%        27%        25%          35%        32%        39%        15% 
 
Net: Disagree                   731          304dE       71dE      247dE       37-        23--        122        400++        349        267        114         66          311        261        146          8 
                                 35%          35%        38%        39%        25%        19%          38%        39%          35%        37%        32%        34%          33%        39%        34%        30% 
 
Mean Score                      3.0          3.0b       2.7        2.8        3.3++aBC   3.4++ABC     2.9        2.9          3.0+       2.9        2.9        2.8          3.0        2.9        3.0        2.4 
Standard deviation             1.34         1.35       1.29       1.37       1.22       1.17         1.38       1.35         1.34       1.34       1.35       1.47         1.32       1.33       1.36       1.72 
Standard error                  .04          .06        .12        .07        .13        .14          .10        .05          .05        .06        .10        .15          .06        .06        .08        .52 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 262 (continuation) 
<E1b> Level of agreement with -  It is impossible to avoid seeing harmful or offensive photos and videos if you use the internet 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Strongly 
disagree           (1.0)        379          278--      246--       88--      124-        92++ABCD    289--      186--      206b       253B        88++ABCD    210-b      108--      145B        87        168++ABD 
                                 18%          16%        16%        14%        16%        30%          16%        14%        19%        19%        33%          16%        12%        19%        15%        23% 
 
2                  (2.0)        352          276        258         99        127         69+abcd     307        216        196        236         43          213        128-       145b       102        131 
                                 17%          16%        16%        16%        16%        22%          17%        17%        18%        18%        16%          17%        14%        19%        18%        18% 
 
3                  (3.0)        511          431        397        188++e     210         63          454        320        277        336         54          302        209        180        116-       187 
                                 25%          25%        25%        30%        26%        20%          25%        25%        25%        25%        20%          24%        24%        23%        20%        25% 
 
4                  (4.0)        402          361++E     337++E     114e       142e        36--        367++E     280++cdE   195        236         34-         284++E     222++cE    154e       124E       111-- 
                                 19%          21%        21%        18%        18%        12%          21%        22%        18%        18%        12%          22%        25%        20%        22%        15% 
 
5 - Strongly 
agree              (5.0)        311          288++E     275++E     116+E      155++E      20--        273        226++      171        195         32          230++E     191++cE    129E       120++E      73-- 
                                 15%          17%        17%        18%        19%         7%          15%        18%        16%        15%        12%          18%        22%        17%        21%        10% 
 
Don't know                      125           85--       71--       31         42         29+aBcd      95--       61-        56         64-        19           43--       30--       23--       20-        75++ABCD 
                                  6%           5%         4%         5%         5%         9%           5%         5%         5%         5%         7%           3%         3%         3%         3%        10% 
 
Refused                           -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Agree                      713          649++E     612++E     230E       297E        56--        640++E     506++cDE   366e       432e        65--        514++E     413++aCE   283E       243++cE    184-- 
                                 34%          38%        39%        36%        37%        18%          36%        39%        33%        33%        24%          40%        47%        36%        43%        25% 
 
Net: Disagree                   731          554--      505--      187--      251-       160++ABCD    596--      402--      403b       489b       131++ABCD    423-B      236--      290B       189b       300++ABd 
                                 35%          32%        32%        29%        31%        52%          33%        31%        37%        37%        49%          33%        27%        37%        33%        40% 
 
Mean Score                      3.0          3.1++E     3.1++E     3.1++E     3.1++E     2.4--        3.0++E     3.1++CDE   2.9E       2.9E       2.5--        3.1++E     3.3++ACE   3.0E       3.2++cE    2.7-- 
Standard deviation             1.34         1.33       1.33       1.30       1.35       1.26         1.32       1.32       1.35       1.34       1.41         1.35       1.31       1.36       1.38       1.31 
Standard error                  .04          .04        .04        .06        .06        .09          .04        .05        .05        .05        .11          .05        .05        .06        .07        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 262 (continuation) 
<E1b> Level of agreement with -  It is impossible to avoid seeing harmful or offensive photos and videos if you use the internet 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Strongly 
disagree           (1.0)        379           52-       325++A       198        230        204        151        204          228++BC    108c        26--       17c         247++BCD   101         22--        9- 
                                 18%          13%        20%          17%        17%        18%        19%        17%          22%        16%         9%        20%          22%        15%        10%         9% 
 
2                  (2.0)        352           59        289+         206        248        192        135        207          202++b      96         43         11          205d       105         33          8- 
                                 17%          15%        18%          18%        18%        17%        17%        18%          20%        14%        14%        13%          19%        16%        15%         8% 
 
3                  (3.0)        511           95        396          287        318        273        172-       267          225-       193+ad      80         13          266d       179D        53d        13- 
                                 25%          24%        25%          24%        23%        24%        21%        23%          22%        29%        27%        15%          24%        27%        25%        12% 
 
4                  (4.0)        402           96+b      287-         221        276        226        151        229          149--      149A        82++A      22a         172--      148+A       61++A      21 
                                 19%          24%        18%          19%        20%        20%        19%        20%          15%        22%        28%        26%          15%        23%        28%        21% 
 
5 - Strongly 
agree              (5.0)        311           88++B     196--        194        226+       198++      147++      191          123--      111a        60+A       17          126--       96         44+A       45++ABC 
                                 15%          22%        12%          16%        17%        17%        18%        16%          12%        16%        20%        20%          11%        15%        21%        44% 
 
Don't know                      125            8--      115++A        69         68-        57         49         67           96++BC     20--        5--        5           93++BC     24-         2--        6c 
                                  6%           2%         7%           6%         5%         5%         6%         6%           9%         3%         2%         6%           8%         4%         1%         5% 
 
Refused                           -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                      713          184++B     483--        414        502++      425+       298        420          271--      260+A      142++Ab     39A         298--      244A       105++Ab     67++ABc 
                                 34%          46%        30%          35%        37%        37%        37%        36%          27%        38%        48%        46%          27%        37%        49%        65% 
 
Net: Disagree                   731          111--      614++A       405        478        395        286        411          430++BC    204--       69--       28          452++BCD   206d        55-        18-- 
                                 35%          28%        38%          34%        35%        34%        36%        35%          42%        30%        23%        33%          41%        32%        26%        17% 
 
Mean Score                      3.0          3.3++B     2.8--        3.0        3.0+       3.0        3.0        3.0          2.7--      3.1+A      3.4++Ab    3.1a         2.7--      3.1A       3.3++Ab    3.9++ABC 
Standard deviation             1.34         1.33       1.32         1.34       1.35       1.36       1.40       1.36         1.35       1.30       1.22       1.45         1.33       1.28       1.25       1.34 
Standard error                  .04          .08        .04          .05        .05        .05        .06        .05          .06        .06        .09        .19          .05        .06        .10        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 262 (continuation) 
<E1b> Level of agreement with -  It is impossible to avoid seeing harmful or offensive photos and videos if you use the internet 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Strongly 
disagree           (1.0)        379            9 
                                 18%          12% 
 
2                  (2.0)        352            7 
                                 17%          10% 
 
3                  (3.0)        511           11 
                                 25%          15% 
 
4                  (4.0)        402           15 
                                 19%          20% 
 
5 - Strongly 
agree              (5.0)        311           27++ 
                                 15%          36% 
 
Don't know                      125            6 
                                  6%           7% 
 
Refused                           -            - 
                                  -%           -% 
 
Net: Agree                      713           41++ 
                                 34%          56% 
 
Net: Disagree                   731           16- 
                                 35%          22% 
 
Mean Score                      3.0          3.6++ 
Standard deviation             1.34         1.43 
Standard error                  .04          .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 262 (continuation) 
<E1b> Level of agreement with -  It is impossible to avoid seeing harmful or offensive photos and videos if you use the internet 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Strongly 
disagree           (1.0)        379          160-       164g       207        102        226--      191        144G        64--       48         25        171+aeG     41 
                                 18%          16%        19%        17%        18%        16%        17%        20%        13%        15%        19%        21%        16% 
 
2                  (2.0)        352          181hI      145i       210hi       87i       231hi      199hi      155++bdeHIk 89hi       36-        10--      150hI       33 
                                 17%          18%        16%        18%        15%        17%        18%        22%        18%        11%         7%        18%        13% 
 
3                  (3.0)        511          242        220        303        160j       365        259        170        143+ej     105++abcEfJ 33        182         68 
                                 25%          24%        25%        25%        28%        26%        23%        24%        29%        33%        25%        22%        27% 
 
4                  (4.0)        402          205f       172        246f       105        306++F     252++F     108--       98         65         25        151         55f 
                                 19%          20%        19%        20%        18%        22%        22%        15%        20%        20%        19%        18%        22% 
 
5 - Strongly 
agree              (5.0)        311          177++      151        183         97        219        189+       105         81         58         35        130         48 
                                                                                                                                         ++abCdeeFg 
                                                                                                                                                  j 
                                 15%          18%        17%        15%        17%        16%        17%        15%        16%        18%        26%        16%        19% 
 
Don't know                      125           42--       30--       51--       25         49--       36--       33         24         11          6         39          7 
                                  6%           4%         3%         4%         4%         4%         3%         5%         5%         3%         4%         5%         3% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Agree                      713          382++F     323f       429f       202        524++F     441++F     212--      179        124f        60+Fj     281        103F 
                                 34%          38%        37%        36%        35%        38%        39%        30%        36%        38%        45%        34%        41% 
 
Net: Disagree                   731          342h       309h       417h       189        457-h      391h       300        153         83--       35        320+egHik   74 
                                                                                                        ++AbcDEeGH 
                                                                                                                IK 
                                 35%          34%        35%        35%        33%        33%        35%        42%        31%        26%        26%        39%        29% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 262 (continuation) 
<E1b> Level of agreement with -  It is impossible to avoid seeing harmful or offensive photos and videos if you use the internet 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Mean Score                      3.0          3.1++Fj    3.0f       3.0f       3.0f       3.0++Fj    3.0++F     2.8--      3.1+Fj     3.2+Fj     3.3+Fj     2.9        3.1Fj 
Standard deviation             1.34         1.34       1.36       1.33       1.34       1.31       1.34       1.35       1.27       1.29       1.44       1.38       1.34 
Standard error                  .04          .05        .06        .05        .07        .04        .05        .06        .07        .09        .15        .06        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3904 
Table 262 (continuation) 
<E1b> Level of agreement with -  It is impossible to avoid seeing harmful or offensive photos and videos if you use the internet 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Strongly 
disagree           (1.0)        379          236-p       94--       72p        57--      292+BDmnp  121dp      219         44p        67p        44         21p       188p       205--        7         50p         4- 
                                                                                                         ++aBDlMnp                       +ABcDilMNP 
                                                                                                                                                  q 
                                 18%          16%        14%        17%        13%        20%        19%        21%        18%        17%        27%        20%        17%        16%         9%        19%         5% 
 
2                  (2.0)        352          249s       107        106         68        269s       139++bdms  221++bdms   49s        69s        26         16        205s       221s         9         48s        13s 
                                                            ++ABDeilMn 
                                                                    qS 
                                 17%          17%        16%        25%        15%        18%        22%        21%        20%        17%        16%        15%        18%        17%        12%        18%        20% 
 
3                  (3.0)        511          371        194++gh    122        131+h      390+       169        250         51        102         32         27        309++      343         16         74         18 
                                 25%          26%        29%        28%        29%        26%        26%        24%        21%        26%        20%        26%        27%        26%        21%        28%        27% 
 
4                  (4.0)        402          311++CEs   160         59--      104Ces     251--      112        188         39         80cs       25         14        218c       285++CEs    17s        52         13 
                                                  ++CEfghks 
                                 19%          22%        24%        14%        23%        17%        17%        18%        16%        20%        15%        13%        19%        22%        22%        20%        20% 
 
5 - Strongly 
agree              (5.0)        311          217         96         50         79cg      197--       84        124--       51+cefGo   71cg       20         22cg      164        200g        25         32         15g 
                                                                                                                                                                                     ++ABCDEFGI 
                                                                                                                                                                                          JLMOQ 
                                 15%          15%        14%        12%        17%        13%        13%        12%        21%        18%        12%        21%        15%        15%        33%        12%        22% 
 
Don't know                      125           53--       18--       21         12--       86aBdIl    21--       47-        13          7--       16          5         41--       52--        2          8          3 
                                                                                                                                         ABDFgILmoQ 
                                  6%           4%         3%         5%         3%         6%         3%         4%         5%         2%        10%         5%         4%         4%         2%         3%         5% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Agree                      713          528++CEfG  256+CEfGj  109--      183        448--      195-       312--       89c       151Cefg     45         36        382C       485++CEfG   42         84         28c 
                                                                         ++CEFGjl                                                                                                    ++AbCdEFGh 
                                                                                                                                                                                       iJkLMOQS 
                                 34%          37%        38%        25%        41%        30%        30%        30%        36%        38%        28%        34%        34%        37%        55%        32%        42% 
 
Net: Disagree                   731          485dn      201--      179        125--      561++BDmNs 260        441         94dns     136n        70bDmNps   36        393dn      426-        16-        98dns      17 
                                                              +aBDMNpS                         ++aBDMNs ++ABDiLMNp 
                                                                                                                QS 
                                 35%          34%        30%        42%        28%        38%        40%        42%        38%        34%        43%        35%        35%        33%        21%        37%        26% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 262 (continuation) 
<E1b> Level of agreement with -  It is impossible to avoid seeing harmful or offensive photos and videos if you use the internet 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Mean Score                      3.0          3.0+CEfGj  3.1+CEFGJ  2.8-       3.2        2.9--      2.8-       2.8--      3.0        3.0cefGj   2.7-       3.0        3.0cGj     3.0++CEFGJ 3.6        2.9        3.3CefGJo 
                                                                        ++CEFGJlo                                                                                                    ++ABCdEFGH 
                                                                                                                                                                                        IJkLMOQ 
Standard deviation             1.34         1.31       1.25       1.25       1.26       1.32       1.30       1.32       1.42       1.34       1.41       1.43       1.30       1.30       1.32       1.29       1.22 
Standard error                  .04          .04        .06        .08        .07        .04        .07        .05        .11        .08        .14        .17        .05        .05        .18        .10        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 262 (continuation) 
<E1b> Level of agreement with -  It is impossible to avoid seeing harmful or offensive photos and videos if you use the internet 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Strongly 
disagree           (1.0)        379          156p         **         8 
                                 18%          17%         **        15% 
 
2                  (2.0)        352          166s         **         3- 
                                 17%          18%         **         5% 
 
3                  (3.0)        511          226          **         9 
                                 25%          25%         **        16% 
 
4                  (4.0)        402          187cs        **         4- 
                                 19%          20%         **         7% 
 
5 - Strongly 
agree              (5.0)        311          151g         **        11 
                                 15%          16%         **        19% 
 
Don't know                      125           34--        **        23++ABCDEFGHIJKLMNOPQ 
                                  6%           4%         **        39% 
 
Refused                           -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Agree                      713          338CEfG      **        15 
                                 34%          37%         **        26% 
 
Net: Disagree                   731          322dn        **        11- 
                                 35%          35%         **        19% 
 
Mean Score                      3.0          3.0cefGj     **       3.2 
Standard deviation             1.34         1.34          **      1.56 
Standard error                  .04          .05          **       .31 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 263 
<E1c> Level of agreement with -  Online ‘trolls’ and bullies put me off using social media 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Strongly 
disagree           (1.0)        721          405++B     316--        102        109        110        123        101         93         82          212        233        276          162        242+d      149        168 
                                 35%          40%        30%          38%        36%        29%        35%        31%        38%        39%          37%        32%        36%          35%        39%        32%        32% 
 
2                  (2.0)        386          187        199           52         72+        70         59         62         39         32          125        128        133           62--      118        104+A      102 
                                 19%          18%        19%          19%        24%        19%        17%        19%        16%        15%          22%        18%        17%          13%        19%        23%        19% 
 
3                  (3.0)        349          143--      206++A        37         50         75         65         55         39         27           87        141        121           94b        88         79         88 
                                 17%          14%        19%          14%        16%        20%        18%        17%        16%        13%          15%        19%        16%          20%        14%        17%        17% 
 
4                  (4.0)        292          127        165           49bFG      33         75++BFG    54fg       51fg       19-        12-          82        129++C      82--         59         84         67         82 
                                 14%          12%        16%          18%        11%        20%        15%        16%         8%         6%          14%        18%        11%          13%        13%        15%        16% 
 
5 - Strongly 
agree              (5.0)        238          107        131           27         36         43         44         42         28         18           63         87         89           72++cd     69         42         55 
                                 11%          11%        12%          10%        12%        11%        13%        13%        12%         9%          11%        12%        11%          16%        11%         9%        10% 
 
Don't know                       92           49         44            4-         5-         2--        8         11c        25++ABCDE  37++ABCDE     9--       10--       73++AB       14         21         21         36 
                                                                                                                                                                                                                        +ab 
                                  4%           5%         4%           2%         2%         1%         2%         3%        10%        18%           2%         1%         9%           3%         3%         4%         7% 
 
Refused                           2            -          2            -          -          -          2+         -          -          -            -          2          -            -          2          -          - 
                                  *%           -%         *%           -%         -%         -%         *%         -%         -%         -%           -%         *%         -%           -%         *%         -%         -% 
 
Net: Agree                      531          234-       296+a         75g        69        117+bFG     98G        93fG       47         30--        145        216+C      170-         132        153        109        137 
                                 26%          23%        28%          28%        23%        31%        28%        29%        19%        15%          25%        30%        22%          28%        25%        24%        26% 
 
Net: Disagree                  1107          592++B     515--        155        182+c      180        181        162        132        114          337+B      361-       409          224        360+a      253        270 
                                 53%          58%        48%          57%        60%        48%        51%        51%        54%        55%          58%        49%        53%          48%        58%        55%        51% 
 
Mean Score                      2.5          2.3--      2.6++A       2.4        2.4        2.7+bfG    2.5g       2.6g       2.3        2.1-         2.4        2.6+ac     2.4          2.6b       2.4        2.4        2.5 
Standard deviation             1.41         1.41       1.40         1.41       1.38       1.38       1.43       1.43       1.42       1.37         1.39       1.41       1.42         1.48       1.42       1.34       1.39 
Standard error                  .04          .06        .05          .11        .09        .09        .10        .10        .12        .15          .07        .06        .07          .09        .07        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 263 (continuation) 
<E1c> Level of agreement with -  Online ‘trolls’ and bullies put me off using social media 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Strongly 
disagree           (1.0)        721          404+b      317-          67         76--      102        198-       519+Bd       677++B      41-- 
                                 35%          37%        32%          29%        25%        32%        30%        37%          38%        15% 
 
2                  (2.0)        386          180        206           48         63         55        125        257          350+b       36- 
                                 19%          17%        21%          21%        21%        17%        19%        18%          20%        13% 
 
3                  (3.0)        349          182        167           50e        67+E       80++E     139++E     204--        285         63+a 
                                 17%          17%        17%          22%        22%        25%        21%        14%          16%        23% 
 
4                  (4.0)        292          143        150           40         54         54        106        186          218--       75++A 
                                 14%          13%        15%          17%        18%        17%        16%        13%          12%        26% 
 
5 - Strongly 
agree              (5.0)        238          142         97           26         45         31         77        160          181--       57++A 
                                 11%          13%        10%          11%        15%         9%        12%        11%          10%        20% 
 
Don't know                       92           35-        57+a          2-         *--        1--        3--       88++ABCD     77         10 
                                  4%           3%         6%           1%         *%         *%         *%         6%           4%         4% 
 
Refused                           2            2          -            -          -          -          2          -            2          - 
                                  *%           *%         -%           -%         -%         -%         *%         -%           *%         -% 
 
Net: Agree                      531          285        246           66         99+e       85        183        346          399--      131++A 
                                 26%          26%        25%          28%        32%        26%        28%        24%          22%        47% 
 
Net: Disagree                  1107          584        523          115        139-       157        323        776b        1028++B      77-- 
                                 53%          54%        53%          49%        45%        49%        50%        55%          57%        27% 
 
Mean Score                      2.5          2.5        2.5          2.6        2.8++E     2.6        2.6+e      2.4-         2.3--      3.3++A 
Standard deviation             1.41         1.45       1.37         1.36       1.38       1.34       1.38       1.42         1.38       1.34 
Standard error                  .04          .05        .06          .11        .09        .09        .07        .05          .04        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 263 (continuation) 
<E1c> Level of agreement with -  Online ‘trolls’ and bullies put me off using social media 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Strongly 
disagree           (1.0)        721           33fI      106++FHIJ   77+FHIJ    68I        78         46-I       93++dFHIJl 88I        10--       18-I       43+FhIJ    61fIj       628         92         74         18 
                                                                                   ++dFHIJkL 
                                 35%          40%        46%        46%        36%        54%        24%        50%        30%         4%        29%        41%        37%          34%        39%        40%        36% 
 
2                  (2.0)        386           21i        39         38i        31         33i        26         36         65i        33-        14I        21i        29          345         41         31         10 
                                 19%          26%        17%        23%        16%        23%        14%        19%        22%        12%        22%        20%        17%          19%        17%        17%        19% 
 
3                  (3.0)        349            6-        47ae       21         39ae       12-        41aEgk     21         57ae       53ae       12AEgk     13         26e         313         36         27          9 
                                 17%           7%        21%        13%        21%         8%        22%        11%        20%        20%        19%        13%        16%          17%        15%        14%        17% 
 
4                  (4.0)        292            6         20         10-        23          8-        47         13-        36         99          8cegL      9-        13--        267         26         23          3 
                                                                                             ++ABCdEGhj                       ++ABCDEGHJ 
                                                                                                     KL                               KL 
                                 14%           7%         9%         6%        12%         6%        25%         7%        13%        37%        13%         9%         8%          14%        11%        12%         6% 
 
5 - Strongly 
agree              (5.0)        238           11b         9--       13         23b        12         19         14         27         65          5-        16+BcghJ   26+BcghJ    207         31         25          6 
                                                                                                                              ++BCdEFGHJ 
                                                                                                                                      kl 
                                 11%          13%         4%         8%        12%         9%        10%         7%         9%        24%         7%        15%        15%          11%        13%        13%        12% 
 
Don't know                       92            7e         8          7          4          2          8          8         19ek       11          6++BcDEgIK 2         11+deK       80         12          7          5 
                                  4%           8%         3%         4%         2%         1%         5%         4%         6%         4%        10%         2%         7%           4%         5%         4%        10% 
 
Refused                           2            -          -          -          -          -          -          2++        -          -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
Net: Agree                      531           16         29--       23--       46b        21--       65         27--       63b       163         13b        25Bceg     38Bceg      474         57         48          9 
                                                                                             +aBCEGhJkl                       ++ABCDEFGH 
                                                                                                                                     JKL 
                                 26%          20%        12%        14%        25%        14%        35%        15%        22%        60%        21%        24%        23%          26%        24%        25%        18% 
 
Net: Disagree                  1107           55FIj     146+FIJ    115++dFHIJL 99fI      111         72--I     129        153fI       43--       31fI       63++FIJ    90FI        973        133        106         28 
                                                                                  ++bDFHIJKL              ++dFHIJL 
                                 53%          66%        64%        69%        53%        76%        38%        69%        52%        16%        50%        61%        54%          53%        56%        56%        55% 
 
Mean Score                      2.5          2.2        2.0--      2.0--      2.5bcEg    1.9--      2.8        2.0--      2.4BcEG    3.7        2.4BCEG    2.4bcEg    2.4BcEG      2.5        2.4        2.4        2.3 
                                                                                             +aBCEGhjKl                       ++ABCDEFGH 
                                                                                                                                     JKL 
Standard deviation             1.41         1.43       1.19       1.27       1.42       1.28       1.35       1.29       1.32       1.10       1.30       1.49       1.49         1.40       1.46       1.47       1.40 
Standard error                  .04          .20        .11        .13        .14        .13        .14        .13        .11        .09        .07        .08        .08          .04        .11        .13        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 263 (continuation) 
<E1c> Level of agreement with -  Online ‘trolls’ and bullies put me off using social media 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Strongly 
disagree           (1.0)        721          343++DE     59        221d        35-        29-         110        401++        368        231        121         65          309        229        172+a        5 
                                 35%          40%        32%        35%        24%        24%          34%        40%          37%        32%        34%        34%          33%        34%        40%        18% 
 
2                  (2.0)        386          155         33        129d        16-        25           64        201          200        133         53         27          158        133         92          3 
                                 19%          18%        18%        20%        11%        21%          20%        20%          20%        19%        15%        14%          17%        20%        21%        10% 
 
3                  (3.0)        349          141         28        106         40++abc    19           50        157          163        135         51         24          170        111         66          1 
                                 17%          16%        15%        17%        27%        16%          15%        16%          16%        19%        14%        12%          18%        16%        15%         2% 
 
4                  (4.0)        292          106         31         74         36++AC     20           41        127          150         97         46         18          141c       111C        40--        1 
                                 14%          12%        16%        12%        24%        16%          13%        13%          15%        14%        13%         9%          15%        16%         9%         3% 
 
5 - Strongly 
agree              (5.0)        238           97         23         71         14         21           30        102          113         78         47         26          113         69         47          7 
                                 11%          11%        12%        11%         9%        17%           9%        10%          11%        11%        13%        13%          12%        10%        11%        27% 
 
Don't know                       92           17--       12A        34A         8          7a          29++B      25--         13--       39A        40++AB     33++AB       48         19-        13         10 
                                  4%           2%         7%         5%         5%         6%           9%         2%           1%         5%        11%        17%           5%         3%         3%        40% 
 
Refused                           2            -          -          -          -          -            -          -            2          -          -          -            -          2          -          - 
                                  *%           -%         -%         -%         -%         -%           -%         -%           *%         -%         -%         -%           -%         *%         -%         -% 
 
Net: Agree                      531          203         53        145         50ac       40c          70        230-         263        175         93         44          254c       180c        87-         8 
                                 26%          24%        29%        23%        34%        34%          22%        23%          26%        25%        26%        23%          27%        27%        20%        30% 
 
Net: Disagree                  1107          499++De     92d       351D        51--       53          174        602++        568+       364        175         93          467-       363        264++Ab      7 
                                 53%          58%        50%        55%        34%        44%          54%        59%          56%        51%        49%        48%          50%        54%        61%        28% 
 
Mean Score                      2.5          2.4-       2.6        2.4        2.8++AC    2.8+ac       2.4        2.3--        2.4        2.5        2.5        2.5          2.5C       2.5        2.3--      3.2c 
Standard deviation             1.41         1.41       1.44       1.39       1.32       1.46         1.37       1.38         1.40       1.39       1.48       1.51         1.42       1.39       1.38       1.83 
Standard error                  .04          .06        .13        .07        .14        .18          .10        .05          .05        .07        .11        .15          .06        .07        .08        .55 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3911 
Table 263 (continuation) 
<E1c> Level of agreement with -  Online ‘trolls’ and bullies put me off using social media 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Strongly 
disagree           (1.0)        721          536--      481--      197        254        169++ABCD    548--      359--      348-       417--      166++ABCD    404--      254--      277b       199b       315++ABcd 
                                 35%          31%        30%        31%        32%        55%          31%        28%        32%        32%        61%          31%        29%        36%        35%        42% 
 
2                  (2.0)        386          328        305        102        137         50          350+e      232e       225E       264e        32-         246        164        139        105        130 
                                 19%          19%        19%        16%        17%        16%          20%        18%        20%        20%        12%          19%        18%        18%        18%        17% 
 
3                  (3.0)        349          305+E      291++E     134++E     150E        30--        325++E     240+E      181E       261++E      22--        239+e      174+E      143e        84        101- 
                                 17%          18%        18%        21%        19%        10%          18%        19%        16%        20%         8%          19%        20%        18%        15%        14% 
 
4                  (4.0)        292          262++e     244+e       90        120         29-         268+e      214++de    161        164-        25-         188        137         95         67         91 
                                 14%          15%        15%        14%        15%         9%          15%        17%        15%        12%         9%          15%        15%        12%        12%        12% 
 
5 - Strongly 
agree              (5.0)        238          223++E     214++E      94+E      109+E       12--        222++E     195++E     139E       163E        13--        164e       131++E     101e        95++E      64- 
                                 11%          13%        13%        15%        14%         4%          12%        15%        13%        12%         5%          13%        15%        13%        17%         9% 
 
Don't know                       92           62--       49--       18-        27         20bc         71-        47         46         50         13           41--       26-        22-        18         44abc 
                                  4%           4%         3%         3%         3%         6%           4%         4%         4%         4%         5%           3%         3%         3%         3%         6% 
 
Refused                           2            2          2          2          2          -            2          2          2          2          -            2          2          -          -          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         -%         -%         -% 
 
Net: Agree                      531          485++E     458++E     184E       229+E       41--        490++E     409++aDE   300E       328E        37--        352+E      268++E     196        162E       156-- 
                                 26%          28%        29%        29%        29%        13%          27%        32%        27%        25%        14%          27%        30%        25%        28%        21% 
 
Net: Disagree                  1107          865--      785--      299--      392-       219++ABCD    898--      592--      574b       681b       198++ABCD    649-       418--      415b       304b       445++ABc 
                                 53%          50%        50%        47%        49%        71%          50%        46%        52%        52%        73%          51%        47%        53%        54%        60% 
 
Mean Score                      2.5          2.6++E     2.6++E     2.6++E     2.6++E     1.8--        2.6++E     2.7++acDE  2.5+E      2.5E       1.8--        2.6++E     2.7++cE    2.5E       2.6E       2.2-- 
Standard deviation             1.41         1.42       1.42       1.44       1.44       1.20         1.41       1.44       1.42       1.39       1.23         1.41       1.43       1.43       1.50       1.37 
Standard error                  .04          .04        .04        .07        .06        .09          .04        .05        .05        .05        .09          .05        .06        .06        .08        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 263 (continuation) 
<E1c> Level of agreement with -  Online ‘trolls’ and bullies put me off using social media 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Strongly 
disagree           (1.0)        721          121        590++        386        440--      374        286        390          386+bc     211         89         34          390        226         75         30 
                                 35%          30%        37%          33%        32%        33%        35%        33%          38%        31%        30%        40%          35%        35%        35%        29% 
 
2                  (2.0)        386           76        306          211        260        196        140        213          187        139         51          9          210        129         33         14 
                                 19%          19%        19%          18%        19%        17%        17%        18%          18%        21%        17%        10%          19%        20%        15%        14% 
 
3                  (3.0)        349           63        266          204        229        190        125        193          164        111         63         12          188        115         35         11 
                                 17%          16%        17%          17%        17%        16%        15%        17%          16%        16%        21%        14%          17%        18%        16%        11% 
 
4                  (4.0)        292           68        210-         173        210        183+       122        179          106--      118+A       48a        21+A        128--      105a        45++A      14 
                                 14%          17%        13%          15%        15%        16%        15%        15%          10%        17%        16%        24%          12%        16%        21%        14% 
 
5 - Strongly 
agree              (5.0)        238           59b       159--        155+       179++      172++      101        153+         109         84         35         10          123         62         21         33++ABC 
                                 11%          15%        10%          13%        13%        15%        13%        13%          11%        12%        12%        11%          11%         9%        10%        32% 
 
Don't know                       92            9-        78           45         46--       35--       31         37-          70++B      12--       10          *           71++Bd     15--        6          - 
                                  4%           2%         5%           4%         3%         3%         4%         3%           7%         2%         4%         1%           6%         2%         3%         -% 
 
Refused                           2            2+b        -            2          2          -          -          -            -          2          -          -            -          2          -          - 
                                  *%           *%         -%           *%         *%         -%         -%         -%           -%         *%         -%         -%           -%         *%         -%         -% 
 
Net: Agree                      531          127++B     368--        328+       390++      355++      224        332++        216--      202+A       83a        30a         251--      167         66a        47++ABc 
                                 26%          32%        23%          28%        29%        31%        28%        28%          21%        30%        28%        35%          23%        26%        31%        46% 
 
Net: Disagree                  1107          197        896++        597-       700-       570--      425        603          574+c      350        139         43          599        355        108         45 
                                 53%          50%        56%          51%        51%        50%        53%        52%          56%        52%        47%        50%          54%        54%        50%        43% 
 
Mean Score                      2.5          2.7+B      2.4--        2.6++      2.6++      2.6++      2.5        2.5+         2.3--      2.6+A      2.6a       2.6          2.4        2.4        2.5        3.0++ABc 
Standard deviation             1.41         1.45       1.38         1.44       1.43       1.47       1.45       1.44         1.40       1.41       1.39       1.50         1.40       1.37       1.41       1.66 
Standard error                  .04          .09        .04          .05        .05        .05        .06        .05          .06        .07        .10        .19          .05        .07        .12        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 263 (continuation) 
<E1c> Level of agreement with -  Online ‘trolls’ and bullies put me off using social media 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Strongly 
disagree           (1.0)        721           27 
                                 35%          36% 
 
2                  (2.0)        386           11 
                                 19%          15% 
 
3                  (3.0)        349           11 
                                 17%          14% 
 
4                  (4.0)        292           11 
                                 14%          15% 
 
5 - Strongly 
agree              (5.0)        238           14 
                                 11%          19% 
 
Don't know                       92            - 
                                  4%           -% 
 
Refused                           2            - 
                                  *%           -% 
 
Net: Agree                      531           25 
                                 26%          34% 
 
Net: Disagree                  1107           38 
                                 53%          52% 
 
Mean Score                      2.5          2.7 
Standard deviation             1.41         1.56 
Standard error                  .04          .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 263 (continuation) 
<E1c> Level of agreement with -  Online ‘trolls’ and bullies put me off using social media 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Strongly 
disagree           (1.0)        721          345        334+i      395        227+cegik  472        380        291        159        104         34        329         75 
                                                                                                        ++aCeeghIk                                  ++aCeeghIk 
                                 35%          34%        38%        33%        39%        34%        34%        41%        32%        32%        25%        40%        30% 
 
2                  (2.0)        386          191        170        249+       109        279        228        133         87         53         21        147         43 
                                 19%          19%        19%        21%        19%        20%        20%        19%        17%        16%        16%        18%        17% 
 
3                  (3.0)        349          166        159        201         90        249        202        115        107+j       70+j       27        123         36 
                                 17%          16%        18%        17%        16%        18%        18%        16%        21%        22%        20%        15%        14% 
 
4                  (4.0)        292          138        109        170         88        219+f      182+f       82-        66         52         27bf      113         58++ABCdeeFGJ 
                                 14%          14%        12%        14%        15%        16%        16%        11%        13%        16%        20%        14%        23% 
 
5 - Strongly 
agree              (5.0)        238          129d        89        144d        46-       147        117         73         61         37         24bDeefj   78         32 
                                 11%          13%        10%        12%         8%        11%        10%        10%        12%        11%        18%         9%        13% 
 
Don't know                       92           37eE       19--       39-e       15-        27--       17--       22         20ee        7          2         32eE        9 
                                  4%           4%         2%         3%         3%         2%         2%         3%         4%         2%         1%         4%         4% 
 
Refused                           2            2          2          2          -          2          2          -          -          -          -          -          - 
                                  *%           *%         *%         *%         -%         *%         *%         -%         -%         -%         -%         -%         -% 
 
Net: Agree                      531          267        198-       314        134        366        299        155-       126         89         50        191         89++aBcDeeFgJ 
                                                                                                                                         ++aBcDeeFg 
                                                                                                                                                  J 
                                 26%          26%        22%        26%        23%        26%        27%        22%        25%        27%        38%        23%        35% 
 
Net: Disagree                  1107          536i       504+ghIk   644i       337+ghIk   751i       608i       423++aGHIK 247        157         55-       477++ghIk  118 
                                 53%          53%        57%        54%        58%        54%        54%        59%        49%        49%        41%        58%        47% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 263 (continuation) 
<E1c> Level of agreement with -  Online ‘trolls’ and bullies put me off using social media 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Mean Score                      2.5          2.5dfj     2.4-       2.5dfj     2.3-       2.5fj      2.5fj      2.3--      2.5dfj     2.6dfj     2.9        2.3--      2.7+BDFJ 
                                                                                                                                         ++aBcDEEFg 
                                                                                                                                                  J 
Standard deviation             1.41         1.43       1.37       1.40       1.36       1.38       1.38       1.39       1.40       1.39       1.45       1.39       1.45 
Standard error                  .04          .06        .06        .05        .07        .05        .05        .06        .08        .09        .15        .06        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 263 (continuation) 
<E1c> Level of agreement with -  Online ‘trolls’ and bullies put me off using social media 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Strongly 
disagree           (1.0)        721          498        216        167dm      138        535        239        435++ABDeiM 91        130         73+abDimn  34        434++bdM   416--       22         90         25 
                                 35%          35%        32%        39%        30%        36%        37%        41%        37%        33%        44%        32%        39%        32%        28%        34%        37% 
 
2                  (2.0)        386          298++      150+j       89        124        306++      125        224++       47         96++j      22         16        228        263+        16         48         15 
                                                                       ++aeFghJkL 
                                                                              Mos 
                                 19%          21%        22%        21%        27%        21%        19%        21%        19%        24%        14%        16%        20%        20%        20%        18%        22% 
 
3                  (3.0)        349          252s       118s        70s        72        241s        91        157         34         68s        19         19s       191s       239ps       18ps       45s         4 
                                 17%          18%        18%        16%        16%        16%        14%        15%        14%        17%        12%        18%        17%        18%        23%        17%         7% 
 
4                  (4.0)        292          213Gj      117+cEGJq   49         70gj      182--j      91j       109--       37j        62gJ        9-        16j       156gj      208+eGJ     17ceGJ     41j        12j 
                                 14%          15%        17%        11%        15%        12%        14%        10%        15%        16%         6%        15%        14%        16%        22%        16%        18% 
 
5 - Strongly 
agree              (5.0)        238          147-        57-        39         41        161         72         91--       26         37         27bcdglq   18bglnq    95--      145          4         26         10 
                                 11%          10%         9%         9%         9%        11%        11%         9%        11%         9%        16%        17%         8%        11%         5%        10%        15% 
 
Don't know                       92           28--        9--       14q         7--       57abilQ    28aBdiLQ   31--q      11abilQ     4--       14          2         20--       32--q       1         14ABdILmQ   1 
                                                                                                                                         +ABcDeGILM 
                                                                                                                                                  Q 
                                  4%           2%         1%         3%         2%         4%         4%         3%         5%         1%         8%         2%         2%         2%         1%         5%         2% 
 
Refused                           2            2          2          2+         -          2          -          2          -          -          -          -          2          2          -          -          - 
                                  *%           *%         *%         *%         -%         *%         -%         *%         -%         -%         -%         -%         *%         *%         -%         -%         -% 
 
Net: Agree                      531          360G       174G        88-       111g       344--g     163g       200--       63         99g        36         34cGq     250--      353cGlq     21         67         21g 
                                 26%          25%        26%        20%        25%        23%        25%        19%        26%        25%        22%        32%        22%        27%        27%        25%        32% 
 
Net: Disagree                  1107          796+       366        256+m      262        842++m     364        659        138        226         95         50        663++M     680         37        138         39 
                                                                                                        ++ABefkMno 
                                 53%          55%        55%        60%        58%        57%        56%        63%        56%        57%        58%        48%        59%        52%        49%        52%        59% 
 
Mean Score                      2.5          2.4G       2.5G       2.3-       2.4g       2.4--G     2.4g       2.2--      2.4        2.4g       2.3        2.7cGlq    2.3--      2.5+ceGLQ  2.6        2.5g       2.5 
Standard deviation             1.41         1.37       1.34       1.35       1.32       1.39       1.42       1.33       1.42       1.34       1.54       1.50       1.34       1.38       1.27       1.39       1.52 
Standard error                  .04          .04        .06        .08        .07        .05        .07        .05        .11        .08        .16        .18        .05        .05        .17        .11        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 263 (continuation) 
<E1c> Level of agreement with -  Online ‘trolls’ and bullies put me off using social media 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Strongly 
disagree           (1.0)        721          348+dm       **        21 
                                 35%          38%         **        36% 
 
2                  (2.0)        386          208++j       **         7 
                                 19%          23%         **        12% 
 
3                  (3.0)        349          155s         **         2- 
                                 17%          17%         **         4% 
 
4                  (4.0)        292          120j         **         5 
                                 14%          13%         **         9% 
 
5 - Strongly 
agree              (5.0)        238           78--        **         9 
                                 11%           9%         **        16% 
 
Don't know                       92           10--        **        14++ABCDEFGHIjKLMNOPQ 
                                  4%           1%         **        24% 
 
Refused                           2            -          **         - 
                                  *%           -%         **         -% 
 
Net: Agree                      531          199--        **        14 
                                 26%          22%         **        25% 
 
Net: Disagree                  1107          557++akM     **        28 
                                 53%          61%         **        48% 
 
Mean Score                      2.5          2.3--        **       2.4 
Standard deviation             1.41         1.33          **      1.65 
Standard error                  .04          .05          **       .31 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 264 
<E1d> Level of agreement with -  If illegal, offensive or harmful material appears on the most popular and most used websites and social media sites I would trust them to remove it quickly 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Strongly 
disagree           (1.0)        139           76         63           12         17         12-        21         27c        36++ABCD   15           29         33-        77++AB       36         39         32         31 
                                  7%           7%         6%           4%         6%         3%         6%         8%        15%         7%           5%         4%        10%           8%         6%         7%         6% 
 
2                  (2.0)        242          121        121           24         34         49         35         47         28         25           58         84        100           59         84         49         49 
                                 12%          12%        11%           9%        11%        13%        10%        15%        12%        12%          10%        12%        13%          13%        14%        11%         9% 
 
3                  (3.0)        437          226        211           71bd       55         94d        63         65         43         46          126        157        153          111        128         91        107 
                                 21%          22%        20%          26%        18%        25%        18%        20%        17%        22%          22%        22%        20%          24%        21%        20%        20% 
 
4                  (4.0)        553          270        283           87         95        101         84         77         62         48          182+bc     185        186          113        163        127        150 
                                 27%          27%        27%          32%        31%        27%        24%        24%        25%        23%          31%        25%        24%          25%        26%        28%        28% 
 
5 - Strongly 
agree              (5.0)        580          257-       323+a         67         87        108        131++AeFG   88         59         40-         154        239++C     187-         122        174        135        149 
                                 28%          25%        30%          24%        29%        29%        37%        27%        24%        19%          27%        33%        24%          26%        28%        29%        28% 
 
Don't know                      129           69         61           12         17         12-        20         17         16         35++ABCDEf   29         32-        69++aB       21         35         28         45+a 
                                  6%           7%         6%           4%         5%         3%         6%         5%         7%        17%           5%         4%         9%           5%         6%         6%         9% 
 
Refused                           -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                     1132          526        606          153g       182G       209g       215+fG     165        121         88--        335C       423+C      373--        235        337        262        299 
                                 54%          52%        57%          56%        60%        56%        61%        51%        50%        42%          58%        58%        48%          51%        54%        57%        56% 
 
Net: Disagree                   381          196        185           36         51         60         56         74a        64++Abcd   40           87-       117        177++AB       96        124         81         81 
                                 18%          19%        17%          13%        17%        16%        16%        23%        26%        19%          15%        16%        23%          21%        20%        18%        15% 
 
Mean Score                      3.6          3.5-       3.7+a        3.7f       3.7f       3.7f       3.8+eFg    3.5        3.4--      3.4          3.7C       3.7++C     3.4--        3.5        3.6        3.7        3.7 
Standard deviation             1.23         1.23       1.22         1.09       1.19       1.13       1.24       1.29       1.39       1.23         1.14       1.18       1.31         1.25       1.23       1.23       1.19 
Standard error                  .03          .05        .05          .08        .08        .07        .08        .09        .11        .13          .06        .06        .06          .07        .06        .07        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 264 (continuation) 
<E1d> Level of agreement with -  If illegal, offensive or harmful material appears on the most popular and most used websites and social media sites I would trust them to remove it quickly 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Strongly 
disagree           (1.0)        139           76         63           11         19         14         30-       108+d        131+b        7- 
                                  7%           7%         6%           5%         6%         4%         5%         8%           7%         2% 
 
2                  (2.0)        242          143         99           24         29         31         66        176          215         27 
                                 12%          13%        10%          10%        10%        10%        10%        12%          12%         9% 
 
3                  (3.0)        437          239        198           42         67         70        131        295          366         71 
                                 21%          22%        20%          18%        22%        22%        20%        21%          20%        25% 
 
4                  (4.0)        553          276        277           87++E      98+e       93        194        356          468         85 
                                 27%          25%        28%          37%        32%        29%        30%        25%          26%        30% 
 
5 - Strongly 
agree              (5.0)        580          296        284           58         87        110+e      209+e      369-         498         79 
                                 28%          27%        29%          25%        28%        34%        32%        26%          28%        28% 
 
Don't know                      129           56         73           12c         5--        5--       19--      110++BCD     112         14 
                                  6%           5%         7%           5%         2%         2%         3%         8%           6%         5% 
 
Refused                           -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Agree                     1132          572        560          145+E      185e       202++E     403++E     725--        966        164 
                                 54%          53%        56%          62%        60%        63%        62%        51%          54%        58% 
 
Net: Disagree                   381          219        162           34         48         45         96-       283+cd       346+b       33- 
                                 18%          20%        16%          15%        16%        14%        15%        20%          19%        12% 
 
Mean Score                      3.6          3.6        3.7          3.7        3.7        3.8+E      3.8++E     3.5--        3.6        3.8 
Standard deviation             1.23         1.24       1.21         1.11       1.17       1.15       1.16       1.26         1.25       1.06 
Standard error                  .03          .05        .05          .09        .08        .08        .06        .04          .04        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 264 (continuation) 
<E1d> Level of agreement with -  If illegal, offensive or harmful material appears on the most popular and most used websites and social media sites I would trust them to remove it quickly 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Strongly 
disagree           (1.0)        139            3i         3-        29         18BIj       8I        14bI       28         15I         ---        2-I        8BIj      11BI        111--       28++A      20+a        8+a 
                                                            ++aBEfHIJk                                  ++aBeHIJkl 
                                                                     L 
                                  7%           3%         1%        17%         9%         5%         7%        15%         5%         -%         3%         8%         7%           6%        12%        11%        15% 
 
2                  (2.0)        242           11         23         19         22         23iJkl     27ij       25j        50+IJKl    17-         4--        8         14          207         35         24         11+a 
                                 12%          13%        10%        11%        12%        16%        14%        13%        17%         6%         6%         8%         8%          11%        15%        13%        23% 
 
3                  (3.0)        437           15         43         30         36         26         54+GKl     24-        70gk       78+GKL     16GKl      16-        29          384         54         48          6 
                                 21%          18%        19%        18%        19%        18%        29%        13%        24%        29%        25%        15%        17%          21%        23%        25%        11% 
 
4                  (4.0)        553           24         57         34         46         38         41         60ck       69         99         21+CfhKl   22-        42          495         57         49          8 
                                                                                                                               ++bCdfhKl 
                                 27%          29%        25%        20%        24%        26%        22%        32%        24%        37%        33%        21%        25%          27%        24%        26%        17% 
 
5 - Strongly 
agree              (5.0)        580           25         78Gh       40         59g        44g        46         31--       67         72         15         48         55+Ghj      524         55         39         16 
                                                                                                                                                    ++abCDEFGH 
                                                                                                                                                           IJL 
                                 28%          30%        34%        24%        32%        30%        25%        17%        23%        27%        25%        46%        33%          28%        23%        21%        33% 
 
Don't know                      129            6i        24+fIK     15fIK       7          7          5         19fIK      20ik        4-         5fIK       2--       16+dfIK     121          8          8          * 
                                  6%           7%        10%         9%         4%         5%         3%        10%         7%         2%         8%         2%         9%           7%         3%         4%         1% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                     1132           49        135ch       74-       105         81         87         92        136-       171+CfgH    36ch       70         97cfh      1020+b      113-        88         25 
                                                                                                                                                    ++CdeFGHJl 
                                 54%          58%        59%        44%        56%        56%        47%        49%        47%        63%        58%        67%        58%          55%        47%        47%        49% 
 
Net: Disagree                   381           14i        27-        47++BIJKL  39IJ       31bIJ      41bIJ      53++BIJKL  65bIJ      17--        6--       16Ij       25Ij        318--       63++A      44         19++A 
                                 18%          16%        12%        28%        21%        21%        22%        28%        22%         6%        10%        16%        15%          17%        27%        24%        38% 
 
Mean Score                      3.6          3.7cg      3.9++CFGH  3.3--      3.6        3.6        3.4        3.2--      3.5        3.9+CFGH   3.8CfGh    3.9        3.8+CfGh     3.6++BC    3.3--      3.3-       3.3 
                                                                                                                                                      ++CdeFGH 
Standard deviation             1.23         1.16       1.09       1.45       1.32       1.25       1.23       1.37       1.21        .89       1.05       1.29       1.24         1.21       1.32       1.27       1.52 
Standard error                  .03          .16        .10        .15        .13        .13        .13        .14        .10        .07        .06        .07        .07          .04        .10        .11        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 264 (continuation) 
<E1d> Level of agreement with -  If illegal, offensive or harmful material appears on the most popular and most used websites and social media sites I would trust them to remove it quickly 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Strongly 
disagree           (1.0)        139           51         12         48          5          4           26         75           53-        46         40++Ab     21+a         42--       54a        38A         3 
                                  7%           6%         7%         8%         3%         4%           8%         7%           5%         6%        11%        11%           4%         8%         9%        10% 
 
2                  (2.0)        242          109b        12         73         22b        11           45        129          126         81         35         21          100         79         63          - 
                                 12%          13%         7%        11%        15%         9%          14%        13%          12%        11%        10%        11%          11%        12%        15%         -% 
 
3                  (3.0)        437          193         32        122         37         34           60        176--        217        151         70         37          175-       175++Ac     84          3 
                                 21%          22%        17%        19%        25%        29%          18%        17%          21%        21%        19%        19%          19%        26%        20%        13% 
 
4                  (4.0)        553          227         55        180         44         24           78        270          272d       205cd       75-        35-         258        173        118          4 
                                 27%          26%        30%        28%        29%        20%          24%        27%          27%        29%        21%        18%          27%        26%        27%        14% 
 
5 - Strongly 
agree              (5.0)        580          231         66+a      171         37         33           85        308+         300        184         96         51          288+b      162-       113          9 
                                 28%          27%        35%        27%        25%        28%          26%        30%          30%        26%        27%        26%          31%        24%        26%        35% 
 
Don't know                      129           48          8         42          4         13d          31+b       55           41--       46         42++Ab     29++AB       76+bC      31         13-         7 
                                  6%           6%         4%         7%         3%        11%          10%         5%           4%         6%        12%        15%           8%         5%         3%        28% 
 
Refused                           -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                     1132          458        121+ace    352         81         58          163        578          572cd      389d       171-        85-         546+B      335-       231         13 
                                 54%          53%        65%        55%        54%        48%          50%        57%          57%        55%        48%        44%          58%        50%        54%        49% 
 
Net: Disagree                   381          161         24        121         27         15           70        204          179        128         74         42          142--      133        101++A       3 
                                 18%          19%        13%        19%        18%        12%          22%        20%          18%        18%        21%        22%          15%        20%        23%        10% 
 
Mean Score                      3.6          3.6        3.8+a      3.6        3.6        3.7          3.5        3.6          3.7        3.6        3.5        3.4          3.8++BC    3.5--      3.5        3.9 
Standard deviation             1.23         1.21       1.19       1.24       1.13       1.14         1.29       1.27         1.20       1.21       1.35       1.38         1.17       1.23       1.28       1.42 
Standard error                  .03          .05        .11        .06        .12        .14          .09        .05          .05        .06        .10        .14          .05        .06        .07        .38 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 264 (continuation) 
<E1d> Level of agreement with -  If illegal, offensive or harmful material appears on the most popular and most used websites and social media sites I would trust them to remove it quickly 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Strongly 
disagree           (1.0)        139          115        106         55         65         19          119         87         83         86         20           94         68         73++e      50+        44 
                                  7%           7%         7%         9%         8%         6%           7%         7%         8%         7%         7%           7%         8%         9%         9%         6% 
 
2                  (2.0)        242          199        180         83         97         39          204        154        123        158         36          151        105        110+        81         83 
                                 12%          12%        11%        13%        12%        13%          11%        12%        11%        12%        13%          12%        12%        14%        14%        11% 
 
3                  (3.0)        437          375        343        126        171         56          380        276        230        270         55          263        191        149        101        161 
                                 21%          22%        22%        20%        21%        18%          21%        21%        21%        20%        20%          21%        21%        19%        18%        22% 
 
4                  (4.0)        553          461        421        152        186-        78          493+       356        280        339         56          346        224        181-       140        191 
                                 27%          27%        27%        24%        23%        25%          28%        28%        25%        26%        21%          27%        25%        23%        25%        26% 
 
5 - Strongly 
agree              (5.0)        580          471        445        189        230         90          496        363        323        398+        75          380        271        236        174        189 
                                 28%          27%        28%        30%        29%        29%          28%        28%        29%        30%        28%          30%        30%        30%        31%        25% 
 
Don't know                      129           98         89         31         52         26           92--       53--       63         70         29++ABcD     48--       31--       28--       22-        76++ABCD 
                                  6%           6%         6%         5%         6%         8%           5%         4%         6%         5%        11%           4%         4%         4%         4%        10% 
 
Refused                           -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Agree                     1132          932        866        341        416        169          990        719        603        737        131          726+       495        417        314        381 
                                 54%          54%        55%        54%        52%        55%          55%        56%        55%        56%        48%          57%        56%        54%        55%        51% 
 
Net: Disagree                   381          314        286        138+       161         58          324        241        206        244         55          245        172        183++e     131++e     127 
                                 18%          18%        18%        22%        20%        19%          18%        19%        19%        18%        20%          19%        19%        24%        23%        17% 
 
Mean Score                      3.6          3.6        3.6        3.6        3.6        3.6          3.6        3.6        3.6        3.6        3.5          3.6        3.6        3.5        3.6        3.6 
Standard deviation             1.23         1.22       1.23       1.30       1.28       1.25         1.22       1.22       1.26       1.24       1.29         1.25       1.26       1.33       1.32       1.21 
Standard error                  .03          .04        .04        .06        .06        .09          .04        .04        .05        .04        .10          .04        .05        .06        .07        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 264 (continuation) 
<E1d> Level of agreement with -  If illegal, offensive or harmful material appears on the most popular and most used websites and social media sites I would trust them to remove it quickly 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Strongly 
disagree           (1.0)        139           30        107           94+       104         76         68+        84           75         37         16         11b          85         36         10          8 
                                  7%           8%         7%           8%         8%         7%         8%         7%           7%         5%         6%        12%           8%         6%         5%         8% 
 
2                  (2.0)        242           38        198          155+       171        143         97        142          120         76         31         15          140         71         21         10 
                                 12%           9%        12%          13%        12%        12%        12%        12%          12%        11%        11%        17%          13%        11%        10%        10% 
 
3                  (3.0)        437           64-       352a         232        273        236        147-       233          188-       151         77a        22          224        142         59+d       12 
                                 21%          16%        22%          20%        20%        21%        18%        20%          18%        22%        26%        25%          20%        22%        27%        12% 
 
4                  (4.0)        553          103        436          285-       355        291        197        296          262d       199D        81d        11-         284        186         61         23 
                                 27%          26%        27%          24%        26%        25%        25%        25%          26%        29%        27%        13%          26%        28%        28%        22% 
 
5 - Strongly 
agree              (5.0)        580          149++B     400--        349        392        357++      255+       347          291        181         82         26          294        180         59         47++ABC 
                                 28%          38%        25%          30%        29%        31%        32%        30%          28%        27%        28%        30%          26%        28%        28%        46% 
 
Don't know                      129           14-       114+a         61         71-        47--       40         63           86++bC     34          8-         2           84+c       38          6          2 
                                  6%           3%         7%           5%         5%         4%         5%         5%           8%         5%         3%         2%           8%         6%         3%         2% 
 
Refused                           -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                     1132          253++B     836--        634        748        648        452        643          553        380        163         37          577        365        120         70+a 
                                 54%          63%        52%          54%        55%        56%        56%        55%          54%        56%        55%        43%          52%        56%        56%        68% 
 
Net: Disagree                   381           68        306          248++      274+       219        165        226          195        112         48         26+abc      225        108         30         18 
                                 18%          17%        19%          21%        20%        19%        21%        19%          19%        17%        16%        30%          20%        16%        14%        18% 
 
Mean Score                      3.6          3.8++B     3.6--        3.6        3.6        3.6        3.6        3.6          3.6        3.6        3.6        3.3          3.5        3.7        3.7        3.9+a 
Standard deviation             1.23         1.27       1.22         1.29       1.26       1.24       1.30       1.26         1.26       1.17       1.17       1.40         1.26       1.18       1.13       1.32 
Standard error                  .03          .08        .04          .05        .04        .05        .06        .05          .05        .06        .09        .18          .05        .06        .09        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 264 (continuation) 
<E1d> Level of agreement with -  If illegal, offensive or harmful material appears on the most popular and most used websites and social media sites I would trust them to remove it quickly 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Strongly 
disagree           (1.0)        139            8 
                                  7%          11% 
 
2                  (2.0)        242            9 
                                 12%          12% 
 
3                  (3.0)        437           10 
                                 21%          13% 
 
4                  (4.0)        553           16 
                                 27%          21% 
 
5 - Strongly 
agree              (5.0)        580           30+ 
                                 28%          40% 
 
Don't know                      129            2 
                                  6%           3% 
 
Refused                           -            - 
                                  -%           -% 
 
Net: Agree                     1132           45 
                                 54%          61% 
 
Net: Disagree                   381           17 
                                 18%          23% 
 
Mean Score                      3.6          3.7 
Standard deviation             1.23         1.41 
Standard error                  .03          .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 264 (continuation) 
<E1d> Level of agreement with -  If illegal, offensive or harmful material appears on the most popular and most used websites and social media sites I would trust them to remove it quickly 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Strongly 
disagree           (1.0)        139           74         63         81         35         83         63         61+e       46+ee      20         11         80++dEE    23 
                                  7%           7%         7%         7%         6%         6%         6%         9%         9%         6%         8%        10%         9% 
 
2                  (2.0)        242          120i       113i       138         55        146        112-       108++deEI   66i        41i         7-       114+deei    33i 
                                 12%          12%        13%        11%        10%        10%        10%        15%        13%        13%         5%        14%        13% 
 
3                  (3.0)        437          223        199        250        139j       308        242        136        114         84+fj      32        153         51 
                                 21%          22%        23%        21%        24%        22%        21%        19%        23%        26%        24%        19%        20% 
 
4                  (4.0)        553          261        239        314        155        398+g      316        182        114         88         33        201         64 
                                 27%          26%        27%        26%        27%        29%        28%        25%        23%        27%        24%        24%        25% 
 
5 - Strongly 
agree              (5.0)        580          284        235        364+       163        398        338        195        136         77         43        236         73 
                                 28%          28%        27%        30%        28%        29%        30%        27%        27%        24%        32%        29%        29% 
 
Don't know                      129           47-        33--       53--       28         63--       56-        34         24         13          8         38-         9 
                                  6%           5%         4%         4%         5%         4%         5%         5%         5%         4%         6%         5%         3% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Agree                     1132          545        474        678        319        796++g     654++g     377        250        165         75        438        137 
                                 54%          54%        54%        56%        55%        57%        58%        53%        50%        51%        57%        53%        54% 
 
Net: Disagree                   381          194        176e       219         91        229-       175--      169++cDEEi 112+deE     61         18        194++cDEEi  56e 
                                 18%          19%        20%        18%        16%        16%        16%        24%        22%        19%        13%        24%        22% 
 
Mean Score                      3.6          3.6        3.6        3.6f       3.6        3.7+fgj    3.7++bFGhJ 3.5-       3.5-       3.5        3.7        3.5-       3.5 
Standard deviation             1.23         1.24       1.23       1.24       1.19       1.19       1.18       1.30       1.30       1.18       1.24       1.33       1.30 
Standard error                  .03          .05        .05        .04        .06        .04        .04        .06        .07        .08        .13        .06        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 264 (continuation) 
<E1d> Level of agreement with -  If illegal, offensive or harmful material appears on the most popular and most used websites and social media sites I would trust them to remove it quickly 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Strongly 
disagree           (1.0)        139           75--       26--       38aBdq     17-       119++aBdq   57+aBDiq   79bd       14         18         18aBDiq    14         71         80          4         19          1 
                                                                                                                                                     +ABDIlmpQ 
                                  7%           5%         4%         9%         4%         8%         9%         8%         6%         5%        11%        13%         6%         6%         6%         7%         1% 
 
2                  (2.0)        242          146-s       84s        76++ADMqS  45s       193+as      95+as     158++Adms   41+adS     54s        24s        22+ADmqS  145s       150s        10s        40s        12S 
                                 12%          10%        13%        18%        10%        13%        15%        15%        16%        14%        15%        21%        13%        11%        13%        15%        19% 
 
3                  (3.0)        437          315        137         97         86        319        158+ghq    199         40         80         28         27        258        286         25         69ghq      13 
                                                                                                                                                                                     +bdegHijqs 
                                 21%          22%        20%        23%        19%        22%        24%        19%        16%        20%        17%        26%        23%        22%        33%        26%        19% 
 
4                  (4.0)        553          418++fJk   222        101        144+ceFgJk 381j       151        264j        61        109j        26-        18        308j       363j        19         67         21j 
                                                 ++CEFGhJKl 
                                                         mq 
                                 27%          29%        33%        24%        32%        26%        23%        25%        25%        28%        16%        17%        27%        28%        25%        25%        32% 
 
5 - Strongly 
agree              (5.0)        580          423Cfko    179c        85--      139Cfko    388-c      152-       298C        83Cefklo  123Cfko     59+CeFKlO  18-       292c       369C        18         58         17 
                                 28%          29%        27%        20%        31%        26%        24%        28%        34%        31%        36%        18%        26%        28%        24%        22%        26% 
 
Don't know                      129           61--       22--       33aBimnQ   20         84bq       32         51-         8         11-         8          5         51--       60--        *         12          2 
                                  6%           4%         3%         8%         4%         6%         5%         5%         3%         3%         5%         5%         5%         5%         *%         4%         2% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Agree                     1132          841        400        186--      284        768--cK    304--      562CfK     144CfKo    233CeFKo    85k        37--      600CfK     731CFKo     37        125-        39k 
                                       ++CEFgKlO  ++CEFgKlO            ++CEFGKLmn 
                                                                                O 
                                 54%          58%        60%        43%        63%        52%        47%        54%        58%        59%        52%        35%        53%        56%        48%        47%        58% 
 
Net: Disagree                   381          221--      110        114         63-       313++AbDqs 152        237++AbDmqS 55ads      72s        42+AbDmqS  36        217ads     229s        14s        58ads      13s 
                                                            ++ABDilMQS                         ++ABDmqS                                             ++ABDEgILM 
                                                                                                                                                          noQS 
                                 18%          15%        16%        26%        14%        21%        24%        23%        22%        18%        26%        34%        19%        18%        18%        22%        20% 
 
Mean Score                      3.6          3.7        3.7CeFKo   3.3--      3.8        3.5--cK    3.4--k     3.5-CK     3.7CfK     3.7CFKo    3.5k       3.1--      3.6CfK     3.6CeFKo   3.5        3.4-k      3.6k 
                                       ++CEFgKlO                       ++CEFGKLmO 
Standard deviation             1.23         1.17       1.13       1.26       1.12       1.26       1.27       1.28       1.28       1.19       1.42       1.31       1.21       1.20       1.16       1.21       1.12 
Standard error                  .03          .04        .05        .08        .06        .04        .06        .05        .10        .07        .14        .16        .05        .04        .15        .09        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 264 (continuation) 
<E1d> Level of agreement with -  If illegal, offensive or harmful material appears on the most popular and most used websites and social media sites I would trust them to remove it quickly 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Strongly 
disagree           (1.0)        139           49          **         3 
                                  7%           5%         **         5% 
 
2                  (2.0)        242          108s         **         -- 
                                 12%          12%         **         -% 
 
3                  (3.0)        437          172          **         7 
                                 21%          19%         **        12% 
 
4                  (4.0)        553          252j         **        14 
                                 27%          27%         **        24% 
 
5 - Strongly 
agree              (5.0)        580          306          **        18 
                                      ++bCEFgKLm 
                                               O 
                                 28%          33%         **        32% 
 
Don't know                      129           32--        **        16++ABCDEFGHIJKLMNOPQ 
                                  6%           3%         **        28% 
 
Refused                           -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Agree                     1132          558++CEFGKLO **        32k 
                                 54%          61%         **        56% 
 
Net: Disagree                   381          157s         **         3- 
                                 18%          17%         **         5% 
 
Mean Score                      3.6          3.7++CEFGKLO **       4.1+CeFgKlmnOr 
Standard deviation             1.23         1.21          **      1.09 
Standard error                  .03          .05          **       .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3928 
Table 265 
<E1e> Level of agreement with - I always agree to terms and conditions without reading them, so that I can access the service or content 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Strongly 
disagree           (1.0)        310          158        152           25-        29-        48         55         50         40ab       62++ABCDEf   54--      103a       153++Ab       64         98         63         85 
                                 15%          16%        14%           9%         9%        13%        15%        16%        16%        30%           9%        14%        20%          14%        16%        14%        16% 
 
2                  (2.0)        238          120        118           32         30         42         49         39         29         17           63         91         85           59         63         56         60 
                                 11%          12%        11%          12%        10%        11%        14%        12%        12%         8%          11%        12%        11%          13%        10%        12%        11% 
 
3                  (3.0)        404          178        226           45         58         89         59         72         48         32          104        148        152           80        117        104        104 
                                 19%          17%        21%          17%        19%        24%        17%        22%        20%        16%          18%        20%        20%          17%        19%        22%        20% 
 
4                  (4.0)        451          219        232           64f        66f       100+F       78f        70f        31--       42          130        178c       143-         123+Cd     147c        78-       103 
                                 22%          22%        22%          24%        22%        27%        22%        22%        13%        20%          23%        24%        19%          26%        24%        17%        19% 
 
5 - Strongly 
agree              (5.0)        651          326        324          103+CeG    121++CEG    94-       110         89         90CG       44-         224++BC    203-       223          136        193        154        167 
                                 31%          32%        31%          38%        40%        25%        31%        28%        37%        21%          39%        28%        29%          29%        31%        33%        31% 
 
Don't know                       26           16         10            2          1          2          5          1          5         11++aBCdE     3          6         17+a          2          6          6         12+a 
                                  1%           2%         1%           1%         *%         *%         1%         *%         2%         5%           1%         1%         2%           *%         1%         1%         2% 
 
Refused                           -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                     1102          546        556          167+cefG   187++cefG  193        188g       159        122         85-         354++BC    381        366--        259        340        233        270 
                                 53%          54%        52%          61%        61%        52%        53%        50%        50%        41%          61%        52%        47%          56%        54%        50%        51% 
 
Net: Disagree                   548          278        270           58         59--       90        103b        89b        70b        80++ABC     117--      194a       238++A       123        161        119        145 
                                 26%          27%        25%          21%        19%        24%        29%        28%        29%        38%          20%        27%        31%          26%        26%        26%        27% 
 
Mean Score                      3.4          3.4        3.4          3.7++cdeG  3.7++CdEfG 3.4G       3.4g       3.3g       3.4g       2.9--        3.7++BC    3.4        3.3--        3.5        3.4        3.4        3.4 
Standard deviation             1.42         1.44       1.40         1.34       1.33       1.32       1.45       1.40       1.50       1.57         1.33       1.38       1.49         1.39       1.42       1.42       1.45 
Standard error                  .04          .06        .05          .10        .09        .08        .10        .10        .12        .16          .07        .06        .07          .08        .07        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 265 (continuation) 
<E1e> Level of agreement with - I always agree to terms and conditions without reading them, so that I can access the service or content 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Strongly 
disagree           (1.0)        310          162        148           22-        43         45         88        220a         276         34 
                                 15%          15%        15%          10%        14%        14%        14%        16%          15%        12% 
 
2                  (2.0)        238          122        116           27         40         40         75        159          195         43 
                                 11%          11%        12%          12%        13%        12%        12%        11%          11%        15% 
 
3                  (3.0)        404          197        208           39         56         68        130        269          343         61 
                                 19%          18%        21%          17%        18%        21%        20%        19%          19%        22% 
 
4                  (4.0)        451          269++B     182--         62         76         79        154        295          365--       83++A 
                                 22%          25%        18%          26%        25%        24%        24%        21%          20%        29% 
 
5 - Strongly 
agree              (5.0)        651          329        321           83         91         90        203        446          591++B      56-- 
                                 31%          30%        32%          36%        30%        28%        31%        32%          33%        20% 
 
Don't know                       26            8         18            -          *          *          *--       26++D        22          4 
                                  1%           1%         2%           -%         *%         *%         *%         2%           1%         2% 
 
Refused                           -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Agree                     1102          598        503          145+e      167        169        357        740          956        139 
                                 53%          55%        51%          62%        55%        52%        55%        52%          53%        49% 
 
Net: Disagree                   548          284        265           50         83         85        163        379          471         78 
                                 26%          26%        27%          21%        27%        26%        25%        27%          26%        28% 
 
Mean Score                      3.4          3.4        3.4          3.7+e      3.4        3.4        3.5        3.4          3.5        3.3 
Standard deviation             1.42         1.41       1.43         1.32       1.40       1.38       1.39       1.44         1.44       1.29 
Standard error                  .04          .05        .06          .10        .10        .09        .07        .05          .04        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 265 (continuation) 
<E1e> Level of agreement with - I always agree to terms and conditions without reading them, so that I can access the service or content 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Strongly 
disagree           (1.0)        310            6         39h        40++aDEHJk 19         15         43+adeHJk  26         23--       45h         6-        14h        33+adeHJk   267         43         24         19++ABC 
                                 15%           8%        17%        24%        10%        10%        23%        14%         8%        17%        10%        14%        20%          14%        18%        13%        37% 
 
2                  (2.0)        238           16FgjkL    28         26Fgjkl    18         15          9-        13         43fjkl     46+FgJKL    5-         8-        12-         217         22         19          3 
                                 11%          19%        12%        16%         9%        10%         5%         7%        15%        17%         7%         7%         7%          12%         9%        10%         7% 
 
3                  (3.0)        404            9         67         27         38         18         49aekl     36         56         49         12         16         27          359         45         39          6 
                                                 ++AcEhijKL 
                                 19%          11%        29%        16%        20%        12%        26%        19%        19%        18%        19%        16%        17%          20%        19%        21%        12% 
 
4                  (4.0)        451           17c        27--       15--       27         33bC       57+BCDkl   48BCd      78BCdkl    82++BCDKL  17+BCDKL   18c        30c         390         61         55+ad       6 
                                 22%          21%        12%         9%        14%        23%        30%        26%        27%        30%        27%        18%        18%          21%        26%        29%        13% 
 
5 - Strongly 
agree              (5.0)        651           34FI       66fi       56FI       84++bFghIj 64++bFhIj  30--       58fi       87fi       47--       20FI       47         60FI        588         62         47         15 
                                                                                                                                                    ++BcFGHIJl 
                                 31%          41%        29%        34%        45%        44%        16%        31%        30%        17%        31%        45%        36%          32%        26%        25%        31% 
 
Don't know                       26            -          2          1          2          2          -          7+i        5          -          3          1          4fI         21          4          4          * 
                                                                                                                                         ++aBCDeFHI 
                                                                                                                                                 Kl 
                                  1%           -%         1%         1%         1%         1%         -%         4%         2%         -%         5%         1%         2%           1%         2%         2%         *% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                     1102           51bc       93--       72-       111Bc       96++BCFIl  87        106b       165Bc      130         36BCfi     65++BCFIl  90bc        978        123        102         22 
                                 53%          62%        41%        43%        59%        66%        46%        56%        57%        48%        58%        62%        54%          53%        52%        54%        43% 
 
Net: Disagree                   548           23         67j        67         37         30         52j        39         66         92+deghJK  11--       22-        45J         483         65         43         22++AbC 
                                                             ++DEGHJKl 
                                 26%          27%        29%        40%        20%        20%        28%        21%        23%        34%        17%        21%        27%          26%        27%        23%        44% 
 
Mean Score                      3.4          3.7cfi     3.2        3.1-       3.7+BCFI   3.8++BCFIl 3.1-       3.5cfi     3.6bcFI    3.1--      3.7++BCFI  3.7++BCFIl 3.4fi        3.4d       3.3        3.4d       2.9- 
Standard deviation             1.42         1.38       1.43       1.61       1.38       1.37       1.38       1.38       1.28       1.35       1.31       1.44       1.53         1.42       1.44       1.33       1.73 
Standard error                  .04          .19        .13        .16        .14        .14        .14        .14        .10        .11        .07        .08        .08          .04        .11        .12        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 265 (continuation) 
<E1e> Level of agreement with - I always agree to terms and conditions without reading them, so that I can access the service or content 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Strongly 
disagree           (1.0)        310          111         35        106         23         11           62        152          164b        84-        61         31          152         98         51          5 
                                 15%          13%        19%        17%        15%         9%          19%        15%          16%        12%        17%        16%          16%        14%        12%        21% 
 
2                  (2.0)        238           81-        15         86a        15         25+Ab        29        114          119d        90d        29         10-         116         83         40          * 
                                 11%           9%         8%        14%        10%        20%           9%        11%          12%        13%         8%         5%          12%        12%         9%         1% 
 
3                  (3.0)        404          154         39        122         42+ae      17           50        180          188        150         66         39          179        140         83          2 
                                 19%          18%        21%        19%        28%        14%          15%        18%          19%        21%        19%        20%          19%        21%        19%         7% 
 
4                  (4.0)        451          187         46        122         33         35c          61        204          219        151         81         42          182        161        101          5 
                                 22%          22%        25%        19%        22%        30%          19%        20%          22%        21%        23%        22%          19%        24%        23%        19% 
 
5 - Strongly 
agree              (5.0)        651          318++bcD    50        193         33-        31          112        354++        318        229        104         58          296        188        155+b        8 
                                 31%          37%        27%        30%        22%        26%          35%        35%          31%        32%        29%        30%          32%        28%        36%        32% 
 
Don't know                       26            9          1          7          3          1           10+b        9            ---       10A        16++Ab     14++AB       14          4          1          5 
                                  1%           1%         1%         1%         2%         1%           3%         1%           -%         1%         4%         7%           1%         1%         *%        21% 
 
Refused                           -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                     1102          505++CD     96        314         66         67          173        558          537        380        185        100          478        350        255+ab      13 
                                 53%          59%        51%        49%        44%        55%          53%        55%          53%        53%        52%        51%          51%        52%        59%        51% 
 
Net: Disagree                   548          192--       50        192+A       38         35           92        266          284        174         91         41          268c       181         91-         6 
                                 26%          22%        27%        30%        25%        29%          28%        26%          28%        24%        25%        21%          29%        27%        21%        22% 
 
Mean Score                      3.4          3.6++bCd   3.3        3.3        3.3        3.4          3.4        3.5          3.4        3.5        3.4        3.5          3.4        3.4        3.6++ab    3.5 
Standard deviation             1.42         1.40       1.44       1.46       1.34       1.32         1.53       1.45         1.44       1.37       1.45       1.43         1.45       1.39       1.36       1.67 
Standard error                  .04          .06        .13        .07        .14        .15          .11        .06          .06        .06        .10        .14          .06        .06        .08        .45 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 265 (continuation) 
<E1e> Level of agreement with - I always agree to terms and conditions without reading them, so that I can access the service or content 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Strongly 
disagree           (1.0)        310          264        228        107        126         37          271        175        171        203         35          194        115        109         91        116 
                                 15%          15%        14%        17%        16%        12%          15%        14%        16%        15%        13%          15%        13%        14%        16%        16% 
 
2                  (2.0)        238          189        173         69         78         41          222++E     151E       132E       161E        14--        169+e      105         97e        70         64- 
                                 11%          11%        11%        11%        10%        13%          12%        12%        12%        12%         5%          13%        12%        12%        12%         9% 
 
3                  (3.0)        404          353+d      330+d      113        131-        49          371++E     280++E     239+E      276E        30--        254        178        158        110        137 
                                 19%          21%        21%        18%        16%        16%          21%        22%        22%        21%        11%          20%        20%        20%        19%        18% 
 
4                  (4.0)        451          377        359        140        181         61          396        285        242        277         51          278        202        167        117        155 
                                 22%          22%        23%        22%        23%        20%          22%        22%        22%        21%        19%          22%        23%        21%        21%        21% 
 
5 - Strongly 
agree              (5.0)        651          524        484        205        278+       111          515--      392        314-       397        129++ABCD    384        287        243        179        257 
                                 31%          31%        31%        32%        35%        36%          29%        30%        28%        30%        48%          30%        32%        31%        31%        34% 
 
Don't know                       26           12--       11--        3          6          9+ABCd      10--        6--        4--        8--       12++ABCD      4--        2--        3-         1-        16+ABcd 
                                  1%           1%         1%         *%         1%         3%           1%         *%         *%         1%         4%           *%         *%         *%         *%         2% 
 
Refused                           -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Agree                     1102          901        844        345        459++      172          911--      677        556-       673        180++ABCD    661        489        410        296        412 
                                 53%          52%        53%        54%        57%        56%          51%        53%        50%        51%        67%          52%        55%        53%        52%        55% 
 
Net: Disagree                   548          453        400        176        204         78          493++E     326e       303E       364E        48--        362+       220        206        161        180 
                                 26%          26%        25%        28%        25%        25%          28%        25%        27%        28%        18%          28%        25%        27%        28%        24% 
 
Mean Score                      3.4          3.4        3.4        3.4        3.5        3.6          3.4--      3.4        3.4-       3.4        3.9++ABCD    3.4        3.5        3.4        3.4        3.5 
Standard deviation             1.42         1.42       1.40       1.46       1.45       1.42         1.41       1.38       1.41       1.42       1.42         1.42       1.38       1.41       1.44       1.44 
Standard error                  .04          .04        .04        .07        .06        .10          .04        .05        .05        .05        .11          .05        .06        .06        .07        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 265 (continuation) 
<E1e> Level of agreement with - I always agree to terms and conditions without reading them, so that I can access the service or content 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Strongly 
disagree           (1.0)        310           79++B     218-         194        210        192+       142+       198+         166         83         52          8          185+        85         26         14 
                                 15%          20%        14%          17%        15%        17%        18%        17%          16%        12%        18%         9%          17%        13%        12%        14% 
 
2                  (2.0)        238           46        185          127        153        139         95        145          110         77         39         12          137         74         22          5 
                                 11%          12%        12%          11%        11%        12%        12%        12%          11%        11%        13%        14%          12%        11%        10%         5% 
 
3                  (3.0)        404           65        320          232        265        209        163        224          195        151         46         12          223d       136d        37          9- 
                                 19%          16%        20%          20%        19%        18%        20%        19%          19%        22%        15%        14%          20%        21%        17%         9% 
 
4                  (4.0)        451           77        358          228-       288        231        137--      220--        192-       168+a       70         21          229        158         37         27 
                                 22%          19%        22%          19%        21%        20%        17%        19%          19%        25%        24%        24%          21%        24%        17%        27% 
 
5 - Strongly 
agree              (5.0)        651          128        503          384        441        372        262        369          338        193         86         33          317-       194         92++AB     48++AB 
                                 31%          32%        31%          33%        32%        32%        33%        32%          33%        29%        29%        39%          29%        30%        43%        46% 
 
Don't know                       26            2         23           11          9--        7-         7          9           21++b       4          1          -           19          6          *          - 
                                  1%           *%         1%           1%         1%         1%         1%         1%           2%         1%         *%         -%           2%         1%         *%         -% 
 
Refused                           -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                     1102          205        861          612        729        602        399-       590          530        362        157         54          546--      352        129a        75++AB 
                                 53%          52%        54%          52%        53%        52%        50%        51%          52%        53%        53%        63%          49%        54%        60%        73% 
 
Net: Disagree                   548          125+b      404-         321        364        331+       237+       343++        277        160         92         20          322+       159         48         19 
                                 26%          32%        25%          27%        27%        29%        29%        29%          27%        24%        31%        23%          29%        24%        23%        19% 
 
Mean Score                      3.4          3.3        3.5          3.4        3.4        3.4        3.4        3.4-         3.4        3.5        3.3        3.7          3.3--      3.5        3.7+A      3.9++Ab 
Standard deviation             1.42         1.52       1.39         1.46       1.43       1.46       1.48       1.47         1.46       1.34       1.47       1.35         1.44       1.37       1.42       1.40 
Standard error                  .04          .09        .04          .05        .05        .05        .06        .05          .06        .06        .11        .17          .06        .07        .12        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 265 (continuation) 
<E1e> Level of agreement with - I always agree to terms and conditions without reading them, so that I can access the service or content 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Strongly 
disagree           (1.0)        310           11 
                                 15%          15% 
 
2                  (2.0)        238            5 
                                 11%           7% 
 
3                  (3.0)        404            7 
                                 19%          10% 
 
4                  (4.0)        451           21 
                                 22%          28% 
 
5 - Strongly 
agree              (5.0)        651           31 
                                 31%          41% 
 
Don't know                       26            - 
                                  1%           -% 
 
Refused                           -            - 
                                  -%           -% 
 
Net: Agree                     1102           51+ 
                                 53%          69% 
 
Net: Disagree                   548           16 
                                 26%          22% 
 
Mean Score                      3.4          3.7 
Standard deviation             1.42         1.44 
Standard error                  .04          .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 265 (continuation) 
<E1e> Level of agreement with - I always agree to terms and conditions without reading them, so that I can access the service or content 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Strongly 
disagree           (1.0)        310          170+BfH     98--      166h        88h       200h       160h        89         78h        27--       15        139BfH      47bH 
                                 15%          17%        11%        14%        15%        14%        14%        12%        16%         8%        12%        17%        19% 
 
2                  (2.0)        238           82--       90        138a        53        169a       133a        90a        49         36          9         88         29 
                                 11%           8%        10%        11%         9%        12%        12%        13%        10%        11%         7%        11%        11% 
 
3                  (3.0)        404          187        180        245         97        271        212        125         97         77d        26        147         42 
                                 19%          19%        20%        20%        17%        19%        19%        18%        19%        24%        20%        18%        17% 
 
4                  (4.0)        451          251++j     203        259        131        318        261        170        134+j       81         26        162         54 
                                 22%          25%        23%        22%        23%        23%        23%        24%        27%        25%        19%        20%        21% 
 
5 - Strongly 
agree              (5.0)        651          310        304+       390        205+g      435        358        239        142        100         56+aeg    281         80 
                                 31%          31%        35%        33%        36%        31%        32%        33%        28%        31%        42%        34%        32% 
 
Don't know                       26            9          6          2--        2          3--        4--        2-         *-         2          1          5          - 
                                  1%           1%         1%         *%         *%         *%         *%         *%         *%         *%         1%         1%         -% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Agree                     1102          560        508++      649        336+       752        618        409+       275        181         82        443        135 
                                 53%          56%        58%        54%        58%        54%        55%        57%        55%        56%        61%        54%        53% 
 
Net: Disagree                   548          252        188--      303        141        369bh      293b       179        127         63-        24        228bh       75bhi 
                                 26%          25%        21%        25%        24%        26%        26%        25%        25%        20%        18%        28%        30% 
 
Mean Score                      3.4          3.4        3.6++ej    3.5        3.5        3.4        3.5        3.5        3.4        3.6        3.7+       3.4        3.4 
Standard deviation             1.42         1.43       1.35       1.40       1.44       1.41       1.41       1.39       1.40       1.27       1.37       1.47       1.49 
Standard error                  .04          .06        .05        .05        .07        .05        .05        .06        .08        .09        .14        .06        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 265 (continuation) 
<E1e> Level of agreement with - I always agree to terms and conditions without reading them, so that I can access the service or content 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Strongly 
disagree           (1.0)        310          198         85         49         73l       190--      107l       133-        50+abcegLq 66l        30         18        130--      200l        12         44          8 
                                 15%          14%        13%        11%        16%        13%        17%        13%        20%        17%        18%        17%        12%        15%        15%        17%        12% 
 
2                  (2.0)        238          164hs       85fHs      57fHs      66FHs     165h        52--      121hs       12--       51fHs      19         14hs      143fHs     156fHs       6         26         13fHS 
                                 11%          11%        13%        13%        15%        11%         8%        12%         5%        13%        11%        13%        13%        12%         8%        10%        19% 
 
3                  (3.0)        404          281        137         76         86        299        141s       197         52         68         35         13        230        247         10         55         14 
                                 19%          20%        20%        18%        19%        20%        22%        19%        21%        17%        21%        13%        20%        19%        13%        21%        21% 
 
4                  (4.0)        451          326Hj      155Hj      120++DHJq   85        332H       151Hj      237Hj       32--       95Hj       23-        26h       253H       308+Hj      15         71dHj      18hj 
                                 22%          23%        23%        28%        19%        22%        23%        23%        13%        24%        14%        25%        22%        24%        19%        27%        28% 
 
5 - Strongly 
agree              (5.0)        651          464        208        129        141        484        192        356+o      100        116         57         33        362        392         34         68         14 
                                                                                                                   ++abcdefil                                                        +abcdfilmO 
                                                                                                                          MOp                                                                 P 
                                 31%          32%        31%        30%        31%        33%        30%        34%        41%        29%        35%        32%        32%        30%        45%        26%        21% 
 
Don't know                       26            4--        *--        --         *-        14bm        2-         6-         *          *-         -          -          7-         2--        -          *          - 
                                  1%           *%         *%         -%         *%         1%         *%         1%         *%         *%         -%         -%         1%         *%         -%         *%         -% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Agree                     1102          790+       363        249        226        816+       343        593++      132        211         80         59        615        700         49d       139         32 
                                 53%          55%        54%        58%        50%        55%        53%        57%        54%        53%        49%        56%        55%        54%        64%        53%        48% 
 
Net: Disagree                   548          363        170        106        139+egl    355--      159        254         62        117         48         32        273        356         18         70         20 
                                 26%          25%        25%        25%        31%        24%        25%        24%        25%        30%        30%        31%        24%        27%        23%        26%        31% 
 
Mean Score                      3.4          3.5        3.5        3.5        3.3        3.5++      3.4        3.5++d     3.5        3.4        3.4        3.4        3.5+       3.4        3.7        3.4        3.3 
Standard deviation             1.42         1.40       1.37       1.34       1.46       1.38       1.42       1.39       1.54       1.44       1.51       1.49       1.36       1.42       1.49       1.39       1.31 
Standard error                  .04          .05        .06        .08        .08        .04        .07        .05        .12        .09        .15        .18        .05        .05        .20        .11        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 265 (continuation) 
<E1e> Level of agreement with - I always agree to terms and conditions without reading them, so that I can access the service or content 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Strongly 
disagree           (1.0)        310          128          **        18++ABCdEfGiLmopQ 
                                 15%          14%         **        31% 
 
2                  (2.0)        238          116fHs       **         1- 
                                 11%          13%         **         1% 
 
3                  (3.0)        404          165          **         4 
                                 19%          18%         **         7% 
 
4                  (4.0)        451          196h         **         8 
                                 22%          21%         **        13% 
 
5 - Strongly 
agree              (5.0)        651          312o         **        21 
                                 31%          34%         **        37% 
 
Don't know                       26            2--        **         6++ABCDEFGHIJKLMnOpQ 
                                  1%           *%         **        11% 
 
Refused                           -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Agree                     1102          508          **        29 
                                 53%          55%         **        50% 
 
Net: Disagree                   548          245          **        18 
                                 26%          27%         **        32% 
 
Mean Score                      3.4          3.5          **       3.3 
Standard deviation             1.42         1.42          **      1.79 
Standard error                  .04          .06          **       .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 266 
<E1f> Level of agreement with -  Websites and social media sites provide me with the tools and features I need to stay safe online 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Strongly 
disagree           (1.0)        145           80         65            8-        19         21         22         26a        36++ABCDeg 13           27-        43         76++Ab       37         48         25         34 
                                  7%           8%         6%           3%         6%         5%         6%         8%        15%         6%           5%         6%        10%           8%         8%         5%         6% 
 
2                  (2.0)        201           85        116           19         42+aFg     46fg       39         32         14         10           61         85c        55-          39         70         44         49 
                                 10%           8%        11%           7%        14%        12%        11%        10%         6%         5%          11%        12%         7%           8%        11%         9%         9% 
 
3                  (3.0)        574          263        311           76         84        124+        94         85         60         51          160        217        196          129        178        123        145 
                                 28%          26%        29%          28%        28%        33%        26%        27%        24%        24%          28%        30%        25%          28%        28%        27%        27% 
 
4                  (4.0)        596          307        289          103++bcFG   85        103        102         97         59         47          188+c      206        203          125        181        139        150 
                                 29%          30%        27%          38%        28%        28%        29%        30%        24%        22%          33%        28%        26%          27%        29%        30%        28% 
 
5 - Strongly 
agree              (5.0)        335          163        172           57fG       60G        61g        60g        50g        31         16-         117++C     121         97--         88         89         82         75 
                                 16%          16%        16%          21%        20%        16%        17%        16%        13%         8%          20%        17%        13%          19%        14%        18%        14% 
 
Don't know                      227          118        109            7--       15--       21--       38Abc      30A        45++ABCdE  72++ABCDEF   22--       58-a      147++AB       44         56         48         79 
                                                                                                                                                                                                                       ++ab 
                                 11%          12%        10%           3%         5%         6%        11%         9%        18%        34%           4%         8%        19%          10%         9%        10%        15% 
 
Refused                           2            2          -            2++        -          -          -          -          -          -            2          -          -            -          2          -          - 
                                  *%           *%         -%           1%         -%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         -% 
 
Net: Agree                      931          470        461          160        145fG      164g       163G       147G        89-        63--        305++bC    327        299--        214        271        222        225 
                                                                ++bCDeFG 
                                 45%          46%        43%          59%        47%        44%        46%        46%        37%        30%          53%        45%        39%          46%        43%        48%        42% 
 
Net: Disagree                   346          165        181           27--       61Ag       66a        61a        58a        50Ag       23           88        127        131           76        118         69         83 
                                 17%          16%        17%          10%        20%        18%        17%        18%        20%        11%          15%        17%        17%          16%        19%        15%        16% 
 
Mean Score                      3.4          3.4        3.4          3.7        3.4        3.4        3.4f       3.4        3.2--      3.3          3.6++C     3.4        3.3-         3.5        3.3        3.5        3.4 
                                                                ++bCdEFG 
Standard deviation             1.14         1.15       1.12          .99       1.16       1.09       1.14       1.16       1.30       1.08         1.09       1.11       1.19         1.18       1.14       1.11       1.11 
Standard error                  .03          .05        .04          .07        .08        .07        .08        .08        .11        .13          .06        .05        .06          .07        .06        .07        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 266 (continuation) 
<E1f> Level of agreement with -  Websites and social media sites provide me with the tools and features I need to stay safe online 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Strongly 
disagree           (1.0)        145           85         59           15         18         16         39        106          131         14 
                                  7%           8%         6%           7%         6%         5%         6%         7%           7%         5% 
 
2                  (2.0)        201          108         93           30         28         32         67        132          178         21 
                                 10%          10%         9%          13%         9%        10%        10%         9%          10%         8% 
 
3                  (3.0)        574          307        268           70        109++E     112+E      211++E     356--        494         78 
                                 28%          28%        27%          30%        36%        35%        32%        25%          28%        28% 
 
4                  (4.0)        596          307        290           69         85         86        186        408          497         99 
                                 29%          28%        29%          29%        28%        27%        29%        29%          28%        35% 
 
5 - Strongly 
agree              (5.0)        335          178        157           36         58         66        120        213          284         51 
                                 16%          16%        16%          15%        19%        21%        18%        15%          16%        18% 
 
Don't know                      227          100-       127+a         13-         8--       11--       27--      197++ABCD    207b        17- 
                                 11%           9%        13%           6%         2%         3%         4%        14%          12%         6% 
 
Refused                           2            2          -            -          -          -          -          2            --         2+a 
                                  *%           *%         -%           -%         -%         -%         -%         *%           -%         1% 
 
Net: Agree                      931          484        447          104        143        152        306        621          781-       150+a 
                                 45%          45%        45%          45%        47%        47%        47%        44%          44%        53% 
 
Net: Disagree                   346          194        152           46         47         48        106        238          309         36 
                                 17%          18%        15%          20%        15%        15%        16%        17%          17%        13% 
 
Mean Score                      3.4          3.4        3.5          3.4        3.5        3.5        3.4        3.4          3.4        3.6 
Standard deviation             1.14         1.16       1.11         1.12       1.09       1.09       1.11       1.15         1.15       1.06 
Standard error                  .03          .04        .05          .09        .08        .08        .05        .04          .04        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 266 (continuation) 
<E1f> Level of agreement with -  Websites and social media sites provide me with the tools and features I need to stay safe online 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Strongly 
disagree           (1.0)        145            7I        10i        20+bHIj    27++BfHIjl 21++BfHIJl 11i        18hI        8-         2--        3I         8HI       10I         120         25         18          7 
                                  7%           8%         4%        12%        14%        15%         6%        10%         3%         1%         5%         8%         6%           7%        11%        10%        14% 
 
2                  (2.0)        201           20         19         14         19i        14i        29+hI      26I        20          9--        6I        12I        14i         173         28         22          7 
                                      ++BCdeHIJk 
                                               L 
                                 10%          24%         8%         8%        10%        10%        15%        14%         7%         3%         9%        12%         9%           9%        12%        12%        13% 
 
3                  (3.0)        574           17         60         39         36         40         53         46        105++acDK   84dk       21+acDK    23-        49dk        507         67         54         13 
                                 28%          21%        26%        24%        19%        28%        29%        25%        36%        31%        33%        22%        29%          28%        28%        29%        27% 
 
4                  (4.0)        596           24         73El       39         51         23--       47         57e        96Ekl     108         15         25         38-         537         59         51          8 
                                                                                                                               ++CdEfJKL 
                                 29%          29%        32%        23%        27%        16%        25%        31%        33%        40%        24%        24%        23%          29%        25%        27%        17% 
 
5 - Strongly 
agree              (5.0)        335            7         23         35bGH      30g        33aBGHj    32g        13--       27-        60+aBGHj    8g        28         37++aBGHJ   303         32         23          9 
                                                                                                                                                     ++ABdfGHJ 
                                 16%           9%        10%        21%        16%        23%        17%         7%         9%        22%        13%        27%        22%          16%        13%        12%        17% 
 
Don't know                      227            8         43++efIKl  19I        24I        13i        15         24I        35I         9--        9+IK       8i        19I         201         26         19          6 
                                 11%          10%        19%        12%        13%         9%         8%        13%        12%         3%        15%         7%        11%          11%        11%        10%        13% 
 
Refused                           2            -          -          -          -          -          -          2++        -          -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
Net: Agree                      931           32         96         74         81         56         79         70        123        168         23-        53+egJ     75j         840         91         74         17 
                                                                                                                              ++ABCDEFGH 
                                                                                                                                     JkL 
                                 45%          38%        42%        44%        43%        39%        42%        38%        42%        62%        38%        51%        45%          46%        38%        40%        34% 
 
Net: Disagree                   346           27++BHIJL  29I        34hI       46+bHIjl   35+bHIjl   39HI       44+bHIjl   27--       10--        9I        20HI       24I         293-        53+a       40         13 
                                 17%          32%        13%        20%        25%        24%        21%        24%         9%         4%        14%        20%        15%          16%        22%        21%        27% 
 
Mean Score                      3.4          3.1-       3.4        3.4        3.2        3.2        3.4        3.1-       3.5ag      3.8        3.4        3.6adG     3.5aG        3.4+b      3.2-       3.2        3.1 
                                                                                                                              ++ABCDEFGH 
                                                                                                                                     JKL 
Standard deviation             1.14         1.16       1.02       1.32       1.33       1.37       1.15       1.14        .89        .84       1.07       1.27       1.17         1.13       1.20       1.17       1.33 
Standard error                  .03          .16        .10        .14        .14        .15        .12        .12        .08        .07        .06        .07        .07          .03        .10        .11        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 266 (continuation) 
<E1f> Level of agreement with -  Websites and social media sites provide me with the tools and features I need to stay safe online 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Strongly 
disagree           (1.0)        145           59         13         42         15          9           35+        77           59         56         30         14           56         50         34          4 
                                  7%           7%         7%         7%        10%         7%          11%         8%           6%         8%         8%         7%           6%         7%         8%        14% 
 
2                  (2.0)        201           98         15         51         13         13           33         96          100         73         29         12           79         76         45          1 
                                 10%          11%         8%         8%         9%        11%          10%         9%          10%        10%         8%         6%           8%        11%        10%         5% 
 
3                  (3.0)        574          240         48        171         46         24           81        250-         276        206         92         45          244        204        123          1 
                                 28%          28%        26%        27%        31%        20%          25%        25%          27%        29%        26%        23%          26%        30%        29%         4% 
 
4                  (4.0)        596          235         51        190         49         39           67--      319+A        318+CD     208Cd       70--       35--        283        184        125          3 
                                 29%          27%        28%        30%        33%        33%          21%        31%          32%        29%        20%        18%          30%        27%        29%        10% 
 
5 - Strongly 
agree              (5.0)        335          163+c       37         86         18         22           36-       189+a        207++BCD    93-        35--       15-         147        105         79          2 
                                 16%          19%        20%        14%        12%        19%          11%        19%          21%        13%        10%         8%          16%        16%        18%         6% 
 
Don't know                      227           63--       22         95++Ad      8         13           72++B      83--         49--       77A       102++AB     72++AB      128++BC     54-        25--       16 
                                 11%           7%        12%        15%         5%        11%          22%         8%           5%        11%        28%        37%          14%         8%         6%        61% 
 
Refused                           2            2          -          -          -          -            -          -            -          2          -          -            2          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           -%         *%         -%         -%           *%         -%         -%         -% 
 
Net: Agree                      931          398         88        277         67         62          103--      508++A       525++BCD   301CD      105--       50--        430        289        204          4 
                                 45%          46%        48%        43%        45%        51%          32%        50%          52%        42%        29%        26%          46%        43%        47%        16% 
 
Net: Disagree                   346          157         28         94         28         22           68        173          159        129         59         26          135-       126         78          5 
                                 17%          18%        15%        15%        19%        18%          21%        17%          16%        18%        16%        14%          14%        19%        18%        19% 
 
Mean Score                      3.4          3.4        3.5        3.4        3.3        3.5          3.1--      3.5A         3.5++BCd   3.3-       3.2--      3.2          3.5        3.4        3.4        2.7 
Standard deviation             1.14         1.16       1.17       1.11       1.14       1.19         1.23       1.17         1.12       1.13       1.17       1.15         1.11       1.14       1.17       1.63 
Standard error                  .03          .05        .11        .06        .12        .15          .09        .05          .04        .06        .09        .13          .05        .06        .07        .61 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 266 (continuation) 
<E1f> Level of agreement with -  Websites and social media sites provide me with the tools and features I need to stay safe online 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Strongly 
disagree           (1.0)        145          121        110         54         75++       23          127         85         90         99         16           96         64         70+        52         48 
                                  7%           7%         7%         9%         9%         7%           7%         7%         8%         8%         6%           8%         7%         9%         9%         6% 
 
2                  (2.0)        201          177        160         66         91         22          180        139        114        141         21          135         85        102++e      75++e      61 
                                 10%          10%        10%        10%        11%         7%          10%        11%        10%        11%         8%          11%        10%        13%        13%         8% 
 
3                  (3.0)        574          492e       458e       211++E     245e        67-         516++E     380E       322e       393+E       53-         388++E     286++E     224e       166e       172-- 
                                 28%          29%        29%        33%        31%        22%          29%        29%        29%        30%        20%          30%        32%        29%        29%        23% 
 
4                  (4.0)        596          502d       459d       155-       186--       78          528        375        312        374         64          379        253        212        148        204 
                                 29%          29%        29%        24%        23%        25%          30%        29%        28%        28%        24%          30%        28%        27%        26%        27% 
 
5 - Strongly 
agree              (5.0)        335          258-       245        106        135         72++ABcd    258--      199        157-       179--       72++ABCD    194        144        117         91        134 
                                 16%          15%        15%        17%        17%        23%          14%        15%        14%        14%        27%          15%        16%        15%        16%        18% 
 
Don't know                      227          168--      154-        44--       69-        45abCd      176--      113--      108        134         42+aBcd      89--       58--       52--       36--      124++ABCD 
                                 11%          10%        10%         7%         9%        15%          10%         9%        10%        10%        15%           7%         6%         7%         6%        17% 
 
Refused                           2            --         -          -          -          2+ab         ---        -          -          -          2++Abcd      -          -          -          -          2 
                                  *%           -%         -%         -%         -%         1%           -%         -%         -%         -%         1%           -%         -%         -%         -%         *% 
 
Net: Agree                      931          760        704        261        320--      150d         786        573        469        554--      137d         573        397        329        239        338 
                                 45%          44%        44%        41%        40%        49%          44%        44%        43%        42%        50%          45%        45%        42%        42%        45% 
 
Net: Disagree                   346          298        270        120        165++       45          307        223        204        240+        37          232        149        172++bE    127++bE    110 
                                 17%          17%        17%        19%        21%        14%          17%        17%        18%        18%        14%          18%        17%        22%        22%        15% 
 
Mean Score                      3.4          3.4-       3.4        3.3-       3.3--      3.6+abcD     3.4--      3.4        3.3--      3.3--      3.7++ABCD    3.4-       3.4        3.3--      3.3--      3.5aCD 
Standard deviation             1.14         1.13       1.13       1.16       1.20       1.22         1.12       1.12       1.15       1.12       1.21         1.13       1.12       1.18       1.19       1.16 
Standard error                  .03          .04        .04        .06        .05        .09          .03        .04        .05        .04        .10          .04        .05        .05        .06        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 266 (continuation) 
<E1f> Level of agreement with -  Websites and social media sites provide me with the tools and features I need to stay safe online 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Strongly 
disagree           (1.0)        145           32        113           95        101         88         70         91           93++B      26--       21          5           90         39         11          6 
                                  7%           8%         7%           8%         7%         8%         9%         8%           9%         4%         7%         6%           8%         6%         5%         6% 
 
2                  (2.0)        201           45        153          146++      166++      130+       108++      143++        104         56         27         14b         111         49         30b        11 
                                 10%          11%         9%          12%        12%        11%        13%        12%          10%         8%         9%        16%          10%         8%        14%        11% 
 
3                  (3.0)        574          116        439          317        372        310        185--      300          270        193         89         22          327d       174         54         18 
                                 28%          29%        27%          27%        27%        27%        23%        26%          26%        29%        30%        26%          30%        27%        25%        18% 
 
4                  (4.0)        596          115        457          300--      386        324        216        336          239--      230++A      98A        30          270--      231++Ad     72a        24 
                                 29%          29%        28%          25%        28%        28%        27%        29%          23%        34%        33%        34%          24%        35%        33%        23% 
 
5 - Strongly 
agree              (5.0)        335           76        237-         197        215        200        131        185          142-       127a        52         14          138--      113a        42a        41++ABC 
                                 16%          19%        15%          17%        16%        17%        16%        16%          14%        19%        18%        17%          12%        17%        20%        40% 
 
Don't know                      227           12--      209++A       119        127--       97--       95c       108-         175++BCD    43--        9--        *--        174++BCD    45--        6--        2- 
                                 11%           3%        13%          10%         9%         8%        12%         9%          17%         6%         3%         1%          16%         7%         3%         2% 
 
Refused                           2            2+b        -            2          -          -          -          2            -          2          -          -            -          2          -          - 
                                  *%           *%         -%           *%         -%         -%         -%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
Net: Agree                      931          191        694-         496-       601        525        347        521          380--      357++A     150A        44a         408--      344++A     114+A       65++A 
                                 45%          48%        43%          42%        44%        46%        43%        45%          37%        53%        51%        51%          37%        53%        53%        64% 
 
Net: Disagree                   346           77        266          241++      267++      218+       177++      235++        197+B       82--       48         19b         201b        88-        41         17 
                                 17%          19%        17%          21%        20%        19%        22%        20%          19%        12%        16%        22%          18%        13%        19%        16% 
 
Mean Score                      3.4          3.4        3.4          3.3--      3.4-       3.4        3.3-       3.4-         3.3--      3.6++A     3.5        3.4          3.3--      3.5++A     3.5a       3.8++Abc 
Standard deviation             1.14         1.17       1.13         1.19       1.16       1.17       1.22       1.17         1.20       1.03       1.11       1.14         1.14       1.08       1.12       1.24 
Standard error                  .03          .07        .04          .04        .04        .04        .06        .04          .05        .05        .08        .15          .05        .05        .09        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 266 (continuation) 
<E1f> Level of agreement with -  Websites and social media sites provide me with the tools and features I need to stay safe online 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Strongly 
disagree           (1.0)        145            4 
                                  7%           5% 
 
2                  (2.0)        201           10 
                                 10%          13% 
 
3                  (3.0)        574           16 
                                 28%          21% 
 
4                  (4.0)        596           19 
                                 29%          26% 
 
5 - Strongly 
agree              (5.0)        335           23++ 
                                 16%          31% 
 
Don't know                      227            2 
                                 11%           3% 
 
Refused                           2            - 
                                  *%           -% 
 
Net: Agree                      931           42 
                                 45%          57% 
 
Net: Disagree                   346           14 
                                 17%          19% 
 
Mean Score                      3.4          3.7 
Standard deviation             1.14         1.22 
Standard error                  .03          .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 266 (continuation) 
<E1f> Level of agreement with -  Websites and social media sites provide me with the tools and features I need to stay safe online 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Strongly 
disagree           (1.0)        145           91++ee     73         83         33         81-        64-        70++dEE    49+dee     24         11         71ee       23 
                                  7%           9%         8%         7%         6%         6%         6%        10%        10%         7%         8%         9%         9% 
 
2                  (2.0)        201          100         82        134+        63        135        101         73         52         31         16        101++       20 
                                 10%          10%         9%        11%        11%        10%         9%        10%        10%        10%        12%        12%         8% 
 
3                  (3.0)        574          282        258        340        174        410+       323        210        138        115++acegj  39        232         67 
                                 28%          28%        29%        28%        30%        29%        29%        29%        28%        36%        29%        28%        27% 
 
4                  (4.0)        596          277        253        322        168h       451        354+cfHj   182        138         71-        30        208-        77 
                                                                                    ++acFHiJ 
                                 29%          28%        29%        27%        29%        32%        31%        25%        28%        22%        22%        25%        30% 
 
5 - Strongly 
agree              (5.0)        335          173        152        225++      110        242        211++      113         88         64         32+       145         48 
                                 16%          17%        17%        19%        19%        17%        19%        16%        18%        20%        24%        18%        19% 
 
Don't know                      227           86--de     62--       96--de     28--       76--       74--       68DE       36-        18--        5-        67--de     16- 
                                 11%           9%         7%         8%         5%         5%         7%         9%         7%         6%         4%         8%         6% 
 
Refused                           2            -          2          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Agree                      931          450        405        546        279f       694++aFhJ  565++aFhJ  294        226        134         61        352        125 
                                 45%          45%        46%        46%        48%        50%        50%        41%        45%        42%        46%        43%        50% 
 
Net: Disagree                   346          190+e      155        217         96        216        165-       143+ee     100e        55         28        172++EE     44 
                                 17%          19%        18%        18%        17%        15%        15%        20%        20%        17%        21%        21%        17% 
 
Mean Score                      3.4          3.4        3.4        3.4        3.5f       3.5++Fj    3.5++aFgJ  3.3--      3.4        3.4        3.4        3.3-       3.5 
Standard deviation             1.14         1.19       1.16       1.16       1.12       1.09       1.10       1.20       1.21       1.15       1.24       1.20       1.19 
Standard error                  .03          .05        .05        .04        .06        .04        .04        .06        .07        .08        .13        .05        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 266 (continuation) 
<E1f> Level of agreement with -  Websites and social media sites provide me with the tools and features I need to stay safe online 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Strongly 
disagree           (1.0)        145           78--       25--       35BDi      13--      109BDi      63         86aBDiq    10         15-        25         16         81bDi      76-d        2         23BDi       4 
                                                                                              ++ABDhImQ                                  ++ABcDEgHI ++ABDeHIlM 
                                                                                                                                               LMnQ         nQ 
                                  7%           5%         4%         8%         3%         7%        10%         8%         4%         4%        15%        15%         7%         6%         3%         9%         6% 
 
2                  (2.0)        201          126         69         64++Ams    47        170++as     72        113         24         38         20s        13s       126+s      138         11s        27          8s 
                                 10%           9%        10%        15%        10%        11%        11%        11%        10%         9%        12%        13%        11%        11%        14%        10%        12% 
 
3                  (3.0)        574          419        190        110        119        418        182        298         64        102         45         30        328        382         21         64         16 
                                 28%          29%        28%        26%        26%        28%        28%        28%        26%        26%        27%        29%        29%        29%        27%        24%        24% 
 
4                  (4.0)        596          474++efgJS 236++EFgJS 126S       165++EFGJS 418S       170S       298S        83jS      144++EFgJS  33s        28S       347jS      404+jS      25S        80S        22S 
                                 29%          33%        35%        29%        37%        28%        26%        28%        34%        36%        20%        27%        31%        31%        33%        30%        33% 
 
5 - Strongly 
agree              (5.0)        335          260++Cf    125Cf       49-        88Cfl     224         87        167         43         81+Cefjls  19         14        165        229c        16         49c        14 
                                 16%          18%        19%        11%        20%        15%        13%        16%        17%        20%        12%        13%        15%        18%        20%        19%        21% 
 
Don't know                      227           81--       23--       46ABDIlMQ  19--      144-ABDIlMQ 73ABDIkLMQ 87--aBdiQ  23Bdiq     17--       22ABDIklMnQ 3-        76--b      76--        2-        20b         2 
                                 11%           6%         3%        11%         4%        10%        11%         8%         9%         4%        13%         3%         7%         6%         3%         8%         4% 
 
Refused                           2            -          -          -          -          -          -          -          -          -          -          -          2          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -%         -% 
 
Net: Agree                      931          734        362        175S       253        642jS      257-S      465jS      126cfJS    225         53--S      42S       512jS      633++ceFJS  41JS      129fJS      36fJS 
                                       ++CEFGJlS ++CEFGJkLS            ++CEFGJkLm                                             ++CEFGJkLm 
                                                                                S                                                      S 
                                 45%          51%        54%        41%        56%        43%        40%        44%        51%        57%        32%        40%        45%        48%        53%        49%        55% 
 
Net: Disagree                   346          204--       94        100         61        280++Abdi  135++ABDi  199+Abdi    34         53         45         29        208abd     214         13         51         11 
                                                             ++ABDhImq                                                                   ++ABDegHIl ++ABDhImqs 
                                                                                                                                                MQs 
                                 17%          14%        14%        23%        13%        19%        21%        19%        14%        13%        27%        28%        18%        16%        17%        19%        17% 
 
Mean Score                      3.4          3.5        3.6        3.2--      3.6        3.4--J     3.3--      3.4J       3.6CeFJKs  3.6        3.0--      3.1-       3.4J       3.5+CeFJks 3.6Jks     3.4j       3.6j 
                                      ++CEFGJKLs ++CEFGJKLs            ++CEFGJKLm                                             ++CEFGJKLm 
                                                                                S                                                      S 
Standard deviation             1.14         1.08       1.04       1.15       1.03       1.14       1.18       1.16       1.06       1.05       1.28       1.26       1.12       1.10       1.07       1.20       1.14 
Standard error                  .03          .04        .05        .07        .06        .04        .06        .05        .09        .07        .13        .15        .04        .04        .14        .09        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 266 (continuation) 
<E1f> Level of agreement with -  Websites and social media sites provide me with the tools and features I need to stay safe online 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Strongly 
disagree           (1.0)        145           49-         **         5 
                                  7%           5%         **         9% 
 
2                  (2.0)        201          101          **         * 
                                 10%          11%         **         1% 
 
3                  (3.0)        574          263          **        14 
                                 28%          29%         **        24% 
 
4                  (4.0)        596          295+fjS      **         2-- 
                                 29%          32%         **         3% 
 
5 - Strongly 
agree              (5.0)        335          170+Cf       **         4 
                                 16%          18%         **         7% 
 
Don't know                      227           41--        **        32++ABCDEFGHIJKLMNOPQ 
                                 11%           4%         **        56% 
 
Refused                           2            -          **         - 
                                  *%           -%         **         -% 
 
Net: Agree                      931          465++CEFgJS  **         6-- 
                                 45%          51%         **        10% 
 
Net: Disagree                   346          150          **         6 
                                 17%          16%         **        10% 
 
Mean Score                      3.4          3.5+CeFgJKls **       2.9 
                                                         js 
Standard deviation             1.14         1.10          **      1.26 
Standard error                  .03          .04          **       .30 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 267 
<E1g> Level of agreement with -  Websites and social media sites have an important role in supporting free speech, even where some users might find the content offensive 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Strongly 
disagree           (1.0)         83           38         45            4          5-         8         11         18ab       17+aBc     20++ABCd      9--       19         55++AB       19         30         19         15 
                                  4%           4%         4%           2%         2%         2%         3%         5%         7%        10%           2%         3%         7%           4%         5%         4%         3% 
 
2                  (2.0)        162           79         83           15         25         26         34         26         21         16           40         59         63           29         62         35         36 
                                  8%           8%         8%           6%         8%         7%         9%         8%         9%         8%           7%         8%         8%           6%        10%         8%         7% 
 
3                  (3.0)        602          277        325           64         80        127a       110         98         71         52          144-       236+a      222          136        167        147        153 
                                 29%          27%        31%          23%        26%        34%        31%        31%        29%        25%          25%        32%        29%          29%        27%        32%        29% 
 
4                  (4.0)        632          294        338           98dfg      94        125g        92        117+dfG     63         45-         192        216        225          152        184        143        153 
                                 30%          29%        32%          36%        31%        33%        26%        37%        26%        21%          33%        30%        29%          33%        30%        31%        29% 
 
5 - Strongly 
agree              (5.0)        479          266++B     213--         80+Ef      83e        81         85         57-        49         44          163++C     166        150-         113        151         90        124 
                                 23%          26%        20%          29%        27%        22%        24%        18%        20%        21%          28%        23%        19%          25%        24%        20%        23% 
 
Don't know                      119           61         58           12         18e         9-        22ce        5--       23+CE      31++ABCdE    29         31         59+b         13-        27         27         51 
                                                                                                                                                                                                                       ++AB 
                                  6%           6%         5%           4%         6%         2%         6%         2%         9%        15%           5%         4%         8%           3%         4%         6%        10% 
 
Refused                           2            2          -            -          -          -          2+         -          -          -            -          2          -            -          2          -          - 
                                  *%           *%         -%           -%         -%         -%         1%         -%         -%         -%           -%         *%         -%           -%         *%         -%         -% 
 
Net: Agree                     1111          560        551          178++cDeFG 177fG      205g       176        174        112-        88-         355++BC    382        374--        265        336        234        277 
                                 53%          55%        52%          65%        58%        55%        50%        54%        46%        42%          61%        52%        48%          57%        54%        51%        52% 
 
Net: Disagree                   245          117        128           19-        30         34         45         44a        38ac       36Ac         49-        79        118++Ab       48         93+d       54         51 
                                 12%          12%        12%           7%        10%         9%        13%        14%        15%        17%           8%        11%        15%          10%        15%        12%        10% 
 
Mean Score                      3.6          3.7        3.6          3.9++cDEFG 3.8+eFg    3.7        3.6        3.5        3.5-       3.4-         3.8++BC    3.6c       3.5--        3.7        3.6        3.6        3.7 
Standard deviation             1.07         1.08       1.05          .96       1.01        .97       1.08       1.05       1.16       1.27          .99       1.02       1.14         1.05       1.12       1.04       1.03 
Standard error                  .03          .04        .04          .07        .07        .06        .07        .07        .09        .14          .05        .05        .06          .06        .06        .06        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 267 (continuation) 
<E1g> Level of agreement with -  Websites and social media sites have an important role in supporting free speech, even where some users might find the content offensive 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Strongly 
disagree           (1.0)         83           49         34            6          9         10         22         60           79b         2- 
                                  4%           5%         3%           2%         3%         3%         3%         4%           4%         1% 
 
2                  (2.0)        162           92         71           16         19         18         42        119          145         18 
                                  8%           8%         7%           7%         6%         6%         6%         8%           8%         6% 
 
3                  (3.0)        602          302        300           66         97        110        198        400          519         80 
                                 29%          28%        30%          28%        32%        34%        31%        28%          29%        28% 
 
4                  (4.0)        632          336        296           82        111+       112        208        417          533         99 
                                 30%          31%        30%          35%        36%        35%        32%        29%          30%        35% 
 
5 - Strongly 
agree              (5.0)        479          265        214           52         65         68        158        319          406         73 
                                 23%          24%        22%          22%        21%        21%        24%        23%          23%        26% 
 
Don't know                      119           41--       79++A        12c         6--        4--       22--       98++BCD     108         10 
                                  6%           4%         8%           5%         2%         1%         3%         7%           6%         3% 
 
Refused                           2            2          -            -          -          -          -          2            2          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
Net: Agree                     1111          601        510          134        176        180        366        735          939        172+a 
                                 53%          55%        51%          57%        57%        56%        56%        52%          52%        61% 
 
Net: Disagree                   245          141        104           22         28         29         64        178          224b        20- 
                                 12%          13%        11%           9%         9%         9%        10%        13%          12%         7% 
 
Mean Score                      3.6          3.6        3.6          3.7        3.7        3.7        3.7        3.6          3.6        3.8+a 
Standard deviation             1.07         1.09       1.04          .99        .98        .98       1.03       1.08         1.08        .93 
Standard error                  .03          .04        .04          .08        .07        .07        .05        .04          .03        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 267 (continuation) 
<E1g> Level of agreement with -  Websites and social media sites have an important role in supporting free speech, even where some users might find the content offensive 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Strongly 
disagree           (1.0)         83            2i        14eI       11eI       18++EghIkl  1          8i         5i        10i         ---        3eI        4I         6I          71         12          6          6+ac 
                                  4%           2%         6%         6%        10%         1%         4%         3%         3%         -%         5%         3%         4%           4%         5%         3%        11% 
 
2                  (2.0)        162           12+bdIkL   12         26         10         20+bdIkL   11         11         34+IkL      8-         4          5          8-         146         17         13          3 
                                                            ++BdfgIjKL 
                                  8%          15%         5%        15%         6%        14%         6%         6%        12%         3%         7%         5%         5%           8%         7%         7%         7% 
 
3                  (3.0)        602           23         80l        48         44         37         49         67dl       78         82         19         34l        42          529         73         57         16 
                                 29%          28%        35%        29%        23%        25%        26%        36%        27%        30%        31%        32%        25%          29%        31%        30%        32% 
 
4                  (4.0)        632           23         57         32--       54         32         75+bCEhkl  71bCe      78        115         20C        29         47          553         79         67         12 
                                                                                                                              ++BCdEHjKL 
                                 30%          28%        25%        19%        29%        22%        40%        38%        27%        43%        32%        28%        28%          30%        33%        36%        24% 
 
5 - Strongly 
agree              (5.0)        479           19g        39         39G        54bGj      47+BfGj    34         19--       75G        61G        12g        28bGj      53++BFGiJ   433         46         38          8 
                                 23%          22%        17%        24%        29%        32%        18%        10%        26%        23%        19%        27%        32%          23%        19%        20%        16% 
 
Don't know                      119            4         25++dIk    11i         7          9i        10         14i        16          4-         4I         5i        11I         108         12          7          5 
                                  6%           5%        11%         7%         4%         6%         5%         7%         5%         1%         7%         4%         7%           6%         5%         4%        10% 
 
Refused                           2            -          2++        -          -          -          -          -          -          -          -          -          -            2          -          -          - 
                                  *%           -%         1%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
Net: Agree                     1111           42         96--       71-       107bc       79        108bc       90        154        176++BCGhJk 32         57bc      100+BCgj     986        125        105         20 
                                 53%          50%        42%        43%        57%        54%        58%        48%        53%        65%        51%        55%        60%          54%        53%        56%        40% 
 
Net: Disagree                   245           14I        26I        36         29I        21I        19i        17i        44Il        8--        7I         9I        14i         217         28         19          9 
                                                             ++bfGIjKL 
                                 12%          17%        12%        22%        15%        15%        10%         9%        15%         3%        12%         9%         8%          12%        12%        10%        18% 
 
Mean Score                      3.6          3.6        3.5        3.4-       3.6        3.8c       3.6        3.5        3.6        3.9++aBCGJ 3.6        3.7bcg     3.9++BCGhJ   3.7d       3.6        3.6        3.3- 
Standard deviation             1.07         1.09       1.09       1.22       1.25       1.11       1.01        .89       1.12        .80       1.06       1.05       1.07         1.07       1.06       1.00       1.22 
Standard error                  .03          .15        .10        .12        .13        .12        .10        .09        .09        .07        .06        .06        .06          .03        .08        .09        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 267 (continuation) 
<E1g> Level of agreement with -  Websites and social media sites have an important role in supporting free speech, even where some users might find the content offensive 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Strongly 
disagree           (1.0)         83           32         10         26          5          3            6         47           27-        22         34++AB     22++AB       45         20          9          2 
                                  4%           4%         5%         4%         3%         2%           2%         5%           3%         3%        10%        11%           5%         3%         2%         8% 
 
2                  (2.0)        162           56         21d        58          4         12           27         92           74         69         19         14           74         47         40          1 
                                  8%           7%        11%         9%         3%        10%           8%         9%           7%        10%         5%         7%           8%         7%         9%         5% 
 
3                  (3.0)        602          232         45        204         44         31          103        288          282        205        115         57          255        236++AC    100-         9 
                                 29%          27%        24%        32%        30%        26%          32%        28%          28%        29%        32%        29%          27%        35%        23%        36% 
 
4                  (4.0)        632          298++c      55        178         53         31           83        315          335+CD     221CD       76--       32--        268        216        146          1 
                                 30%          35%        30%        28%        35%        26%          26%        31%          33%        31%        21%        16%          29%        32%        34%         5% 
 
5 - Strongly 
agree              (5.0)        479          206         44        129         37         39+c         86        217          259+Cd     160         60-        33          217        138        118+b        6 
                                 23%          24%        24%        20%        25%        33%          27%        21%          26%        22%        17%        17%          23%        21%        27%        22% 
 
Don't know                      119           36-        10         41          6          4           19         55           32--       35         52++AB     36++AB       78++Bc     17--       17          6 
                                  6%           4%         6%         6%         4%         4%           6%         5%           3%         5%        15%        19%           8%         2%         4%        23% 
 
Refused                           2            -          2++ac      -          -          -            -          -            -          2          -          -            2          -          -          - 
                                  *%           -%         1%         -%         -%         -%           -%         -%           -%         *%         -%         -%           *%         -%         -%         -% 
 
Net: Agree                     1111          504++C      99        307-        89c        70          169        532          594++CD    380CD      136--       65--        485        354        263++Ab      7 
                                 53%          59%        53%        48%        60%        58%          52%        53%          59%        53%        38%        33%          52%        53%        61%        27% 
 
Net: Disagree                   245           88         30d        83          9         15           34        139+         101-        91         54a        36+A        120         67         49          4 
                                 12%          10%        16%        13%         6%        12%          10%        14%          10%        13%        15%        19%          13%        10%        11%        14% 
 
Mean Score                      3.6          3.7+c      3.6        3.6-       3.8        3.8          3.7        3.6          3.7++CD    3.6CD      3.4--      3.3--        3.6        3.6        3.8+ab     3.4 
Standard deviation             1.07         1.03       1.15       1.07        .97       1.10         1.04       1.09         1.02       1.05       1.20       1.28         1.11        .99       1.03       1.29 
Standard error                  .03          .04        .10        .06        .10        .13          .07        .04          .04        .05        .09        .13          .05        .05        .06        .36 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 267 (continuation) 
<E1g> Level of agreement with -  Websites and social media sites have an important role in supporting free speech, even where some users might find the content offensive 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Strongly 
disagree           (1.0)         83           71         59         26         40         12           63-        41-        28--       50         20+aBCd      44         26         30         24         38 
                                  4%           4%         4%         4%         5%         4%           4%         3%         3%         4%         7%           3%         3%         4%         4%         5% 
 
2                  (2.0)        162          139        129         45         60         22          148        120++       90        108         14          111         72         71         49         51 
                                  8%           8%         8%         7%         8%         7%           8%         9%         8%         8%         5%           9%         8%         9%         9%         7% 
 
3                  (3.0)        602          515        473        208+e      248         76          544++E     396E       353++E     410+E       55--        375        265        236        168        218 
                                 29%          30%        30%        33%        31%        25%          30%        31%        32%        31%        20%          29%        30%        30%        30%        29% 
 
4                  (4.0)        632          539        506+       190        238         77          547        403        341        389         83          401        275        232        170        207 
                                 30%          31%        32%        30%        30%        25%          31%        31%        31%        29%        31%          31%        31%        30%        30%        28% 
 
5 - Strongly 
agree              (5.0)        479          376-       355        142        168         92+abcd     397        280        234        298         72          303        217        175        136        165 
                                 23%          22%        22%        22%        21%        30%          22%        22%        21%        23%        27%          24%        24%        23%        24%        22% 
 
Don't know                      119           77--       63--       25-        42         30++ABCd     85--       47--       55         65         27+ABcD      47--       31--       30-        19-        67++ABCD 
                                  6%           4%         4%         4%         5%        10%           5%         4%         5%         5%        10%           4%         3%         4%         3%         9% 
 
Refused                           2            2          -          2          2          -            2          2          2          2          -            2          2          2          2          - 
                                  *%           *%         -%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
Net: Agree                     1111          915        860        332        407        169          944        683        574        687        154          704        492        407        306        371 
                                 53%          53%        54%        52%        51%        55%          53%        53%        52%        52%        57%          55%        55%        52%        54%        50% 
 
Net: Disagree                   245          210        188         70        101         34          211        161        118        158         34          155         98        101         74         88 
                                 12%          12%        12%        11%        13%        11%          12%        12%        11%        12%        13%          12%        11%        13%        13%        12% 
 
Mean Score                      3.6          3.6-       3.6        3.6        3.6        3.8d         3.6        3.6        3.6        3.6        3.7          3.7        3.7        3.6        3.6        3.6 
Standard deviation             1.07         1.06       1.05       1.05       1.08       1.12         1.05       1.04       1.01       1.06       1.19         1.05       1.04       1.07       1.09       1.10 
Standard error                  .03          .03        .03        .05        .05        .08          .03        .04        .04        .04        .09          .04        .04        .05        .06        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 267 (continuation) 
<E1g> Level of agreement with -  Websites and social media sites have an important role in supporting free speech, even where some users might find the content offensive 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Strongly 
disagree           (1.0)         83           10         73           56         60         50         43         57           57++b      19          6          1           56+        21          4          3 
                                  4%           3%         5%           5%         4%         4%         5%         5%           6%         3%         2%         1%           5%         3%         2%         3% 
 
2                  (2.0)        162           25        134          100        110         76         71         98           92         42         22          6          110++B      30--       19b         3 
                                  8%           6%         8%           9%         8%         7%         9%         8%           9%         6%         7%         7%          10%         5%         9%         3% 
 
3                  (3.0)        602          128        455          359        411        346        227        344          314c       197         69         22          346D       181d        59         16- 
                                 29%          32%        28%          31%        30%        30%        28%        30%          31%        29%        23%        26%          31%        28%        27%        16% 
 
4                  (4.0)        632          111        498          335        421        347        239        327-         281-       220        110+A       21          312        239++AC     52         29 
                                 30%          28%        31%          28%        31%        30%        30%        28%          27%        33%        37%        25%          28%        37%        24%        29% 
 
5 - Strongly 
agree              (5.0)        479          110+b      343--        264        303        271        186        279          190--      172A        83A        33++Ab      204--      155a        72++Ab     48++AB 
                                 23%          28%        21%          22%        22%        24%        23%        24%          19%        25%        28%        39%          18%        24%        34%        47% 
 
Don't know                      119           14        104+          61         61--       60         40         61           86++BC     26-         5--        2           80+b       28          9          2 
                                  6%           4%         6%           5%         4%         5%         5%         5%           8%         4%         2%         3%           7%         4%         4%         2% 
 
Refused                           2            -          2            -          -          -          -          -            2          -          -          -            2          -          -          - 
                                  *%           -%         *%           -%         -%         -%         -%         -%           *%         -%         -%         -%           *%         -%         -%         -% 
 
Net: Agree                     1111          221        841          599-       724        618        425        606          471--      392+A      194++A      55A         516--      393++A     124a        78++Abc 
                                 53%          55%        52%          51%        53%        54%        53%        52%          46%        58%        66%        64%          46%        60%        58%        76% 
 
Net: Disagree                   245           35        206+         157+       171        126        113+       154          149++B      61-        29          7          166++Bd     51--       23          6 
                                 12%           9%        13%          13%        12%        11%        14%        13%          15%         9%        10%         8%          15%         8%        11%         6% 
 
Mean Score                      3.6          3.7        3.6-         3.6-       3.6        3.7        3.6        3.6          3.5--      3.7+A      3.8++A     4.0+A        3.5--      3.8++A     3.8+A      4.2++ABc 
Standard deviation             1.07         1.03       1.08         1.10       1.07       1.07       1.12       1.11         1.11       1.01       1.00       1.02         1.09        .99       1.07       1.01 
Standard error                  .03          .06        .03          .04        .04        .04        .05        .04          .05        .05        .07        .13          .04        .05        .09        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 267 (continuation) 
<E1g> Level of agreement with -  Websites and social media sites have an important role in supporting free speech, even where some users might find the content offensive 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Strongly 
disagree           (1.0)         83            1 
                                  4%           1% 
 
2                  (2.0)        162            3 
                                  8%           5% 
 
3                  (3.0)        602           14 
                                 29%          19% 
 
4                  (4.0)        632           26 
                                 30%          35% 
 
5 - Strongly 
agree              (5.0)        479           29++ 
                                 23%          39% 
 
Don't know                      119            1 
                                  6%           1% 
 
Refused                           2            - 
                                  *%           -% 
 
Net: Agree                     1111           55++ 
                                 53%          74% 
 
Net: Disagree                   245            5 
                                 12%           6% 
 
Mean Score                      3.6          4.1++ 
Standard deviation             1.07          .96 
Standard error                  .03          .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 267 (continuation) 
<E1g> Level of agreement with -  Websites and social media sites have an important role in supporting free speech, even where some users might find the content offensive 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Strongly 
disagree           (1.0)         83           44         30         48         18         44-        31-        28         19          6          3         37          9 
                                  4%           4%         3%         4%         3%         3%         3%         4%         4%         2%         2%         4%         3% 
 
2                  (2.0)        162           83         61         87         37        105         72-        63         39         19          9         68         13 
                                  8%           8%         7%         7%         7%         8%         6%         9%         8%         6%         7%         8%         5% 
 
3                  (3.0)        602          310        260        348        168        399        313        198        165         99         44        254         79 
                                 29%          31%        29%        29%        29%        29%        28%        28%        33%        31%        33%        31%        31% 
 
4                  (4.0)        632          305        273        380        177        451+       373+       231        158        114         35        250         91 
                                 30%          30%        31%        32%        31%        32%        33%        32%        32%        35%        26%        30%        36% 
 
5 - Strongly 
agree              (5.0)        479          223        226+       300+       155+       333        283+       163        105         75         37        176         54 
                                 23%          22%        26%        25%        27%        24%        25%        23%        21%        23%        28%        21%        21% 
 
Don't know                      119           44-        31--       37--       22         64--       52-        32         14--        9-         6         38          6- 
                                  6%           4%         4%         3%         4%         5%         5%         4%         3%         3%         4%         5%         2% 
 
Refused                           2            -          -          -          -          -          2          -          -          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -% 
 
Net: Agree                     1111          528        499+       680++      332        784++      656++aj    394        263        189         72        426        145 
                                 53%          52%        57%        57%        58%        56%        58%        55%        53%        59%        54%        52%        58% 
 
Net: Disagree                   245          127e        91        135         55        149        104--       91e        58         25-        12        104e        22 
                                 12%          13%        10%        11%        10%        11%         9%        13%        12%         8%         9%        13%         9% 
 
Mean Score                      3.6          3.6        3.7        3.7        3.7+aj     3.7+       3.7++AgJ   3.6        3.6        3.7        3.7        3.6        3.7 
Standard deviation             1.07         1.07       1.05       1.06       1.04       1.03       1.01       1.07       1.04        .95       1.02       1.07        .99 
Standard error                  .03          .04        .04        .04        .05        .03        .04        .05        .06        .07        .11        .05        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 267 (continuation) 
<E1g> Level of agreement with -  Websites and social media sites have an important role in supporting free speech, even where some users might find the content offensive 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Strongly 
disagree           (1.0)         83           39--       17-        13          8-        63d        26         45d        12d         9          9d         3         31-        44          1         11          - 
                                  4%           3%         3%         3%         2%         4%         4%         4%         5%         2%         5%         3%         3%         3%         1%         4%         -% 
 
2                  (2.0)        162          108         54         39         45        133+        62         96         21         27         19         13         99        103          6         22          2 
                                  8%           8%         8%         9%        10%         9%        10%         9%         9%         7%        11%        12%         9%         8%         8%         8%         3% 
 
3                  (3.0)        602          426        199        124        128        435        194        295         68        120         37         28        339        369         22         80         23 
                                 29%          30%        30%        29%        28%        29%        30%        28%        28%        30%        23%        27%        30%        28%        29%        30%        34% 
 
4                  (4.0)        632          465+s      228+hos    154+hos    143        445        219os      313         63        131s        54         41hos     347        431++s      27s        68         20 
                                 30%          32%        34%        36%        32%        30%        34%        30%        25%        33%        33%        39%        31%        33%        36%        26%        31% 
 
5 - Strongly 
agree              (5.0)        479          339        156         86        114f       331        122-       258f        79        103f        34         19        274f       305         19         77+cF      21f 
                                                                                                                   ++abCEFjkl 
                                                                                                                            m 
                                 23%          24%        23%        20%        25%        22%        19%        25%        32%        26%        21%        18%        24%        23%        25%        29%        31% 
 
Don't know                      119           59--i      16--       15         13-        78bhIl     20--       41--        4-         6--       11bhIl      1         33--       51--        1          7          1 
                                  6%           4%         2%         3%         3%         5%         3%         4%         2%         1%         7%         1%         3%         4%         1%         3%         1% 
 
Refused                           2            2          -          -          2+e        -          2          2          -          -          -          -          2          2          -          -          - 
                                  *%           *%         -%         -%         *%         -%         *%         *%         -%         -%         -%         -%         *%         *%         -%         -%         -% 
 
Net: Agree                     1111          805++S     384+S      240s       256S       777s       341s       571s       141s       235+eS      88s        60s       620s       737++S      47s       144s        41s 
                                 53%          56%        57%        56%        57%        52%        53%        54%        57%        59%        54%        57%        55%        56%        61%        55%        62% 
 
Net: Disagree                   245          147--       71         52         52        196+ap      89p       141ap       33p        36         28aip      15p       131        148          7         33          2 
                                 12%          10%        11%        12%        12%        13%        14%        13%        14%         9%        17%        15%        12%        11%         9%        13%         3% 
 
Mean Score                      3.6          3.7++f     3.7        3.6        3.7        3.6-       3.6-       3.6        3.7        3.7ef      3.6        3.6        3.7        3.7        3.8        3.7        3.9fs 
Standard deviation             1.07         1.01       1.01       1.01       1.02       1.08       1.05       1.10       1.15       1.00       1.14       1.01       1.04       1.04        .96       1.12        .88 
Standard error                  .03          .03        .05        .06        .06        .04        .05        .04        .09        .06        .12        .12        .04        .04        .13        .08        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 267 (continuation) 
<E1g> Level of agreement with -  Websites and social media sites have an important role in supporting free speech, even where some users might find the content offensive 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Strongly 
disagree           (1.0)         83           28          **         6+ABcDILmnpq 
                                  4%           3%         **        11% 
 
2                  (2.0)        162           70          **         1 
                                  8%           8%         **         2% 
 
3                  (3.0)        602          271          **        17 
                                 29%          29%         **        29% 
 
4                  (4.0)        632          289          **         9 
                                 30%          31%         **        16% 
 
5 - Strongly 
agree              (5.0)        479          225f         **        10 
                                 23%          25%         **        18% 
 
Don't know                      119           35--        **        14++ABCDEFGHIJKLMNOPQ 
                                  6%           4%         **        24% 
 
Refused                           2            2          **         - 
                                  *%           *%         **         -% 
 
Net: Agree                     1111          514s         **        20- 
                                 53%          56%         **        34% 
 
Net: Disagree                   245           97          **         7 
                                 12%          11%         **        12% 
 
Mean Score                      3.6          3.7f         **       3.4 
Standard deviation             1.07         1.03          **      1.28 
Standard error                  .03          .04          **       .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 268 
<E1h> Level of agreement with -  I don’t mind if organisations use information about me to decide which adverts they show me 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Strongly 
disagree           (1.0)        617          295        322           46--       82a       108A       103A        94A        99++ABcde  85+Abcd     128--      211a       278++Ab      124        188        127        177 
                                 30%          29%        30%          17%        27%        29%        29%        29%        41%        41%          22%        29%        36%          27%        30%        27%        33% 
 
2                  (2.0)        366          168        198           43         38-        60         76b        64b        52b        32           82-       136        148a          93        107         78         87 
                                 18%          17%        19%          16%        13%        16%        21%        20%        21%        15%          14%        19%        19%          20%        17%        17%        16% 
 
3                  (3.0)        515          245        271           83dfg      78        114+dFG     77         83         45-        36          161c       191        164-         102        164        128        122 
                                 25%          24%        25%          30%        26%        30%        22%        26%        18%        17%          28%        26%        21%          22%        26%        28%        23% 
 
4                  (4.0)        288          145        143           44F        67++CdFG   47         47f        48f        17--       19          110++bC     94         84-          77         80         68         65 
                                 14%          14%        13%          16%        22%        13%        13%        15%         7%         9%          19%        13%        11%          17%        13%        15%        12% 
 
5 - Strongly 
agree              (5.0)        211          122+b       89-          45++CEf    36         30         36         25         19         19           81++bC     66         63           44         61         48         58 
                                 10%          12%         8%          16%        12%         8%        10%         8%         8%         9%          14%         9%         8%          10%        10%        10%        11% 
 
Don't know                       82           42         40           12          4-        16b        15          7         11b        18++Be       15         31         36           23         24         12         22 
                                  4%           4%         4%           4%         1%         4%         4%         2%         4%         9%           3%         4%         5%           5%         4%         3%         4% 
 
Refused                           1            1          *            *          *          *          -          -          -          -            1          *          -            -          *          *          * 
                                  *%           *%         *%           *%         *%         *%         -%         -%         -%         -%           *%         *%         -%           -%         *%         *%         *% 
 
Net: Agree                      499          267        232           88++CdeFg 103++CdEFG  77         83f        73         37--       38          191++BC    160        147--        121        140        116        122 
                                 24%          26%        22%          32%        34%        21%        24%        23%        15%        18%          33%        22%        19%          26%        22%        25%        23% 
 
Net: Disagree                   983          463        520           89--      120--      168a       179Ab      158Ab      151++ABCde 117AB        209--      347A       427++Ab      218        295        205        265 
                                 47%          46%        49%          33%        39%        45%        51%        49%        62%        56%          36%        48%        55%          47%        47%        44%        50% 
 
Mean Score                      2.6          2.6        2.5          3.0++CDEFG 2.8++cdeFG 2.5F       2.5f       2.5f       2.2--      2.2-         2.9++BC    2.5c       2.3--        2.6        2.5        2.6        2.5 
Standard deviation             1.34         1.38       1.30         1.32       1.37       1.27       1.33       1.28       1.28       1.37         1.35       1.30       1.31         1.33       1.32       1.32       1.37 
Standard error                  .04          .06        .05          .10        .09        .08        .09        .09        .10        .14          .07        .06        .06          .08        .07        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 268 (continuation) 
<E1h> Level of agreement with -  I don’t mind if organisations use information about me to decide which adverts they show me 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Strongly 
disagree           (1.0)        617          313        304           66         86         99        199        411          537         79 
                                 30%          29%        31%          28%        28%        31%        31%        29%          30%        28% 
 
2                  (2.0)        366          200        166           34         60         55        116        247          303         63 
                                 18%          18%        17%          15%        20%        17%        18%        17%          17%        22% 
 
3                  (3.0)        515          265        250           55         83         81        150        360          433         79 
                                 25%          24%        25%          24%        27%        25%        23%        25%          24%        28% 
 
4                  (4.0)        288          156        132           43         40         47        103        186          253         35 
                                 14%          14%        13%          18%        13%        15%        16%        13%          14%        13% 
 
5 - Strongly 
agree              (5.0)        211          105        106           28         25         30         63        147          195+b       15- 
                                 10%          10%        11%          12%         8%         9%        10%        10%          11%         5% 
 
Don't know                       82           47         35            7         11         10         19         62           69         10 
                                  4%           4%         3%           3%         3%         3%         3%         4%           4%         4% 
 
Refused                           1            *          1            -          *          *          1          *            1          - 
                                  *%           *%         *%           -%         *%         *%         *%         *%           *%         -% 
 
Net: Agree                      499          261        238           71+b       65         78        166        333          448+b       51 
                                 24%          24%        24%          31%        21%        24%        26%        24%          25%        18% 
 
Net: Disagree                   983          513        470          100        147        154        314        658          840        142 
                                 47%          47%        47%          43%        48%        48%        48%        47%          47%        50% 
 
Mean Score                      2.6          2.6        2.6          2.7        2.5        2.5        2.6        2.6          2.6        2.4 
Standard deviation             1.34         1.32       1.35         1.39       1.27       1.33       1.35       1.34         1.36       1.20 
Standard error                  .04          .05        .06          .11        .09        .09        .06        .05          .04        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 268 (continuation) 
<E1h> Level of agreement with -  I don’t mind if organisations use information about me to decide which adverts they show me 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Strongly 
disagree           (1.0)        617           35+CdiJL   73cjl      29--       48         48cjl      67CJL      57cl      105CiJL     66         14--       40++CdIJL  34--        533         84         62         22+a 
                                 30%          42%        32%        18%        26%        33%        36%        31%        36%        24%        22%        39%        20%          29%        35%        33%        45% 
 
2                  (2.0)        366           11         36         23         22         24         24         42dl       66dkL      71++bcDfKL 12dL       15         20--        323         43         35          7 
                                 18%          14%        16%        14%        12%        16%        13%        22%        23%        26%        19%        15%        12%          18%        18%        19%        15% 
 
3                  (3.0)        515           22         48         55+beh     42         27         54         50         57         69         16         25         50+eh       459         56         47         10 
                                 25%          27%        21%        33%        23%        19%        29%        26%        20%        25%        25%        24%        30%          25%        24%        25%        19% 
 
4                  (4.0)        288            2--       41Ak       20a        22a        25A        27a        25a        29         49Ahk       9A        10-a       30+AhK      260         28         24          5 
                                 14%           2%        18%        12%        12%        17%        14%        14%        10%        18%        14%        10%        18%          14%        12%        13%         9% 
 
5 - Strongly 
agree              (5.0)        211            4         22i        29++afgHIk 41         20hI       12         13         19          9--        7hI        9I        24++afgHIk  193         18         13          5 
                                                                       ++AbFGHIjK 
                                 10%           5%        10%        18%        22%        14%         7%         7%         6%         3%        12%         9%        15%          10%         8%         7%         9% 
 
Don't know                       82            9++EfGik   8         10G        12eG        1          3          --        15g         7          5++bEFGIK  3G         8eG         74          8          6          2 
                                  4%          11%         3%         6%         6%         1%         2%         -%         5%         3%         8%         3%         5%           4%         3%         3%         3% 
 
Refused                           1            -          -          -          -          -          -          -          -          -          -          1++        *            1          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         1%         *%           *%         -%         -%         -% 
 
Net: Agree                      499            6--       64Ahk      49Ahk      63+AfgHiK  45AHk      39a        38a        48-        58a        16Ahk      19-a       54++AfgHIK  453         47         37          9 
                                 24%           7%        28%        30%        34%        31%        21%        20%        16%        21%        26%        19%        32%          25%        20%        20%        18% 
 
Net: Disagree                   983           46CdjL    109cL       52--       70-        72CL       91cL       99CdjL    171++CDJL  137CdjL     26-l       56+CDJL    54--        856        127         97         30 
                                 47%          56%        47%        31%        37%        50%        48%        53%        59%        51%        41%        54%        33%          46%        53%        52%        59% 
 
Mean Score                      2.6          2.0--      2.6ah      3.0        2.9        2.6ah      2.4        2.4        2.2--      2.5a       2.7+AfgHiK 2.3--      2.9          2.6        2.4        2.4        2.2 
                                                             ++AbFGHIK   ++AfgHiK                                                                              ++AbeFGHIj 
                                                                                                                                                                        K 
Standard deviation             1.34         1.17       1.38       1.34       1.51       1.45       1.29       1.24       1.25       1.15       1.33       1.34       1.34         1.34       1.30       1.28       1.38 
Standard error                  .04          .17        .12        .13        .15        .15        .13        .12        .10        .10        .07        .07        .07          .04        .10        .12        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 268 (continuation) 
<E1h> Level of agreement with -  I don’t mind if organisations use information about me to decide which adverts they show me 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Strongly 
disagree           (1.0)        617          230-        48        224++Ab     39         34          112        309          284        192        140++AB     86++AB      319++bC    180         94--       16 
                                 30%          27%        26%        35%        26%        28%          35%        30%          28%        27%        39%        44%          34%        27%        22%        63% 
 
2                  (2.0)        366          132         35        113         31         25           49        161          176        120         70         26          168        135         63          1 
                                 18%          15%        19%        18%        21%        20%          15%        16%          17%        17%        20%        14%          18%        20%        15%         4% 
 
3                  (3.0)        515          220         40        159         35         35           71        267          241cd      213++aCD    62--       28--        205-       199++A     108          3 
                                 25%          26%        22%        25%        24%        29%          22%        26%          24%        30%        17%        14%          22%        30%        25%        12% 
 
4                  (4.0)        288          136c        37+C       67-        21         16           45        140          136        122+Cd      31-        19          111-        94         83++Ab      * 
                                 14%          16%        20%        11%        14%        13%          14%        14%          13%        17%         9%        10%          12%        14%        19%         1% 
 
5 - Strongly 
agree              (5.0)        211          122++Cd     17         46-         9          8           31         97          138++BC     47--       25         17           89         55         64++aB      1 
                                 10%          14%         9%         7%         6%         7%          10%        10%          14%         7%         7%         9%           9%         8%        15%         2% 
 
Don't know                       82           19--        9         27         14++A       4           15         39           32         19         30++AB     18++AB       46B        11--       18b         4 
                                  4%           2%         5%         4%         9%         3%           5%         4%           3%         3%         8%         9%           5%         2%         4%        17% 
 
Refused                           1            1          -          -          -          -            -          1            1          -          -          -            1          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           *%         -%         -%         -% 
 
Net: Agree                      499          257++Cd     54C       113--       30         23           76        237          274++C     169c        56--       36          200-       150        147++AB      1 
                                 24%          30%        29%        18%        20%        19%          23%        23%          27%        24%        16%        19%          21%        22%        34%         3% 
 
Net: Disagree                   983          361--       82        337++A      70         58          162        470          461        313        210++AB    112+aB       487++C     314C       157--       17 
                                 47%          42%        44%        53%        47%        48%          50%        46%          46%        44%        59%        58%          52%        47%        36%        67% 
 
Mean Score                      2.6          2.7++C     2.7c       2.3--      2.5        2.5          2.5        2.5          2.7++CD    2.6CD      2.2--      2.2--        2.4--D     2.6D       2.9++ABD   1.5-- 
Standard deviation             1.34         1.39       1.33       1.28       1.25       1.23         1.37       1.33         1.39       1.25       1.29       1.39         1.34       1.26       1.37       1.00 
Standard error                  .04          .06        .12        .07        .13        .15          .10        .05          .05        .06        .09        .13          .06        .06        .08        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 268 (continuation) 
<E1h> Level of agreement with -  I don’t mind if organisations use information about me to decide which adverts they show me 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Strongly 
disagree           (1.0)        617          507        459        193        244        101          550+e      398e       358+e      426++e      63-         376        261        240        180        230 
                                 30%          29%        29%        30%        30%        33%          31%        31%        32%        32%        23%          29%        29%        31%        32%        31% 
 
2                  (2.0)        366          309        284        120        152         47          339++E     238E       198E       241E        27--        229        152        130         86        125 
                                 18%          18%        18%        19%        19%        15%          19%        18%        18%        18%        10%          18%        17%        17%        15%        17% 
 
3                  (3.0)        515          444+       420++      157        193         62          439        340        263        321         72          326        231        198        134        176 
                                 25%          26%        27%        25%        24%        20%          25%        26%        24%        24%        27%          25%        26%        26%        24%        24% 
 
4                  (4.0)        288          238        217         78         93         41          241        165        155        190         43          192        136        105         98+e       89 
                                 14%          14%        14%        12%        12%        13%          13%        13%        14%        14%        16%          15%        15%        14%        17%        12% 
 
5 - Strongly 
agree              (5.0)        211          162        148         64         89         44+ab       152--      102--       86--      108--       58++ABCD    126         86         84         54         83 
                                 10%           9%         9%        10%        11%        14%           9%         8%         8%         8%        21%          10%        10%        11%        10%        11% 
 
Don't know                       82           58-        57         24         29         14           65         45         41         36--        7           32--       22-        19-        16         41+Abc 
                                  4%           3%         4%         4%         4%         4%           4%         3%         4%         3%         3%           2%         2%         2%         3%         6% 
 
Refused                           1            1          1          *          *          -            *          *          -          -          1            1          1          -          -          * 
                                  *%           *%         *%         *%         *%         -%           *%         *%         -%         -%         *%           *%         *%         -%         -%         *% 
 
Net: Agree                      499          400        365        142        182         85          393--      268--      241        298        101++ABCD    319        222        190        152        172 
                                 24%          23%        23%        22%        23%        28%          22%        21%        22%        23%        37%          25%        25%        24%        27%        23% 
 
Net: Disagree                   983          815        743        313        396        148          888++E     636E       556+E      667++E      90--        605        413        370        266        356 
                                 47%          47%        47%        49%        49%        48%          50%        49%        50%        50%        33%          47%        46%        48%        47%        48% 
 
Mean Score                      2.6          2.5        2.5        2.5        2.5        2.6          2.5--      2.5--      2.4--      2.5--      3.0++ABCD    2.6        2.6        2.6        2.6        2.5 
Standard deviation             1.34         1.32       1.31       1.33       1.35       1.45         1.30       1.28       1.30       1.31       1.45         1.33       1.33       1.35       1.36       1.37 
Standard error                  .04          .04        .04        .07        .06        .11          .04        .05        .05        .05        .11          .05        .06        .06        .07        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 268 (continuation) 
<E1h> Level of agreement with -  I don’t mind if organisations use information about me to decide which adverts they show me 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Strongly 
disagree           (1.0)        617          145++B     450-         439++      489++      414++      353++aBCd  442++        346++B     170-        80         20          383++Bcd   158--       54         22 
                                 30%          37%        28%          37%        36%        36%        44%        38%          34%        25%        27%        24%          34%        24%        25%        21% 
 
2                  (2.0)        366           68        291          204        254f       199        111--      211f         190        121         47          8          222+D      107d        30          7- 
                                 18%          17%        18%          17%        19%        17%        14%        18%          19%        18%        16%        10%          20%        16%        14%         7% 
 
3                  (3.0)        515           73--      421+A        244--      293--      244--      152--      250--        227-       180         83         24          258        175         61         21 
                                 25%          18%        26%          21%        21%        21%        19%        21%          22%        27%        28%        28%          23%        27%        28%        21% 
 
4                  (4.0)        288           52        222          163        188        161         98        145          111--      115+A       50a        13          105--      114++A      36a        33++ABC 
                                 14%          13%        14%          14%        14%        14%        12%        12%          11%        17%        17%        15%           9%        18%        17%        33% 
 
5 - Strongly 
agree              (5.0)        211           52        153           92--      105--       99-        69         87--         93         75         31         11           87--       79a        31a        14 
                                 10%          13%        10%           8%         8%         9%         9%         8%           9%        11%        10%        13%           8%        12%        14%        13% 
 
Don't know                       82            7         71           33-        37--       33-        22         29--         55++Bc     14-         5          9+BC        54         19          4          6 
                                  4%           2%         4%           3%         3%         3%         3%         2%           5%         2%         2%        10%           5%         3%         2%         5% 
 
Refused                           1            *          1            *          1          *          1          1            *          1          -          -            *          1          -          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         -%         -%           *%         *%         -%         -% 
 
Net: Agree                      499          104        375          255-       293--      260        167-       232--        204--      190+A       81a        24          192--      194++A      67+A       47++ABc 
                                 24%          26%        23%          22%        21%        23%        21%        20%          20%        28%        27%        28%          17%        30%        31%        46% 
 
Net: Disagree                   983          213+b      741          643++      743++      613++      464++      653++        536++BcD   292-       127         29-         605++BCD   265--d      84-        29-- 
                                 47%          54%        46%          55%        54%        53%        58%        56%          52%        43%        43%        34%          55%        41%        39%        28% 
 
Mean Score                      2.6          2.5        2.6          2.4--      2.4--      2.4--      2.3--      2.3--        2.4--      2.7++A     2.7a       2.8a         2.3--      2.8++A     2.8+A      3.1++A 
Standard deviation             1.34         1.44       1.31         1.33       1.32       1.34       1.37       1.31         1.33       1.32       1.33       1.38         1.28       1.34       1.38       1.37 
Standard error                  .04          .09        .04          .05        .04        .05        .06        .05          .05        .06        .10        .18          .05        .07        .11        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 268 (continuation) 
<E1h> Level of agreement with -  I don’t mind if organisations use information about me to decide which adverts they show me 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Strongly 
disagree           (1.0)        617           19 
                                 30%          26% 
 
2                  (2.0)        366            7 
                                 18%           9% 
 
3                  (3.0)        515           16 
                                 25%          22% 
 
4                  (4.0)        288           20++ 
                                 14%          27% 
 
5 - Strongly 
agree              (5.0)        211            6 
                                 10%           8% 
 
Don't know                       82            5 
                                  4%           7% 
 
Refused                           1            - 
                                  *%           -% 
 
Net: Agree                      499           26+ 
                                 24%          35% 
 
Net: Disagree                   983           26 
                                 47%          35% 
 
Mean Score                      2.6          2.8 
Standard deviation             1.34         1.37 
Standard error                  .04          .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 268 (continuation) 
<E1h> Level of agreement with -  I don’t mind if organisations use information about me to decide which adverts they show me 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Strongly 
disagree           (1.0)        617          287        216--      348        137--      376--      285--      190        163BDe      87         46bd      267BDeEf    88BDeef 
                                 30%          28%        24%        29%        24%        27%        25%        27%        33%        27%        34%        32%        35% 
 
2                  (2.0)        366          183        150        228         83        243        200        126        106+d       59         25        138         50 
                                 18%          18%        17%        19%        14%        17%        18%        18%        21%        18%        19%        17%        20% 
 
3                  (3.0)        515          244        230        285        164+       374+       305+       199        115         90         31        202         56 
                                 25%          24%        26%        24%        28%        27%        27%        28%        23%        28%        23%        25%        22% 
 
4                  (4.0)        288          146        149++ijk   170         85        203        193++gijk  109         60         43         12        104         27 
                                 14%          14%        17%        14%        15%        15%        17%        15%        12%        13%         9%        13%        11% 
 
5 - Strongly 
agree              (5.0)        211          119+       107+       130         85++eg    152        110         74         45         36         15         86         27 
                                 10%          12%        12%        11%        15%        11%        10%        10%         9%        11%        11%        10%        11% 
 
Don't know                       82           29         30         37         22         46         33-        18-        11          8          5         25          4 
                                  4%           3%         3%         3%         4%         3%         3%         2%         2%         2%         4%         3%         2% 
 
Refused                           1            -          *          1          *          1          *          -          -          -          -          -          * 
                                  *%           -%         *%         *%         *%         *%         *%         -%         -%         -%         -%         -%         *% 
 
Net: Agree                      499          265        255++Gjk   300        170++gjk   355        303++g     183        105         79         26        190         53 
                                 24%          26%        29%        25%        29%        25%        27%        26%        21%        25%        20%        23%        21% 
 
Net: Disagree                   983          470D       366--      576bDe     220--      620--d     485--      315        269        145         71bD      405BDe     138+BDeEf 
                                                                                                                    ++aBDEEFh 
                                 47%          47%        41%        48%        38%        44%        43%        44%        54%        45%        53%        49%        55% 
 
Mean Score                      2.6          2.6g       2.7++cGiJK 2.6        2.8        2.6++gk    2.7++Gjk   2.6g       2.4-       2.6        2.4        2.5        2.4 
                                                                        ++aCeGiJK 
Standard deviation             1.34         1.36       1.34       1.35       1.37       1.33       1.30       1.31       1.31       1.32       1.36       1.35       1.35 
Standard error                  .04          .05        .06        .05        .07        .04        .05        .06        .07        .09        .14        .06        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 268 (continuation) 
<E1h> Level of agreement with -  I don’t mind if organisations use information about me to decide which adverts they show me 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Strongly 
disagree           (1.0)        617          385--p     199lP      114p       110-p      414-p      192P       297p        80lPq     113p        64         45        275--p     378lP       17         74p         8-- 
                                                                                                                                         +AcDegLmnP +AbCDEfGiL 
                                                                                                                                                  Q      mnoPQ 
                                 30%          27%        30%        27%        24%        28%        30%        28%        32%        29%        39%        43%        24%        29%        22%        28%        11% 
 
2                  (2.0)        366          244        120         85         80        287++      141++as    210+s       40         69         29         14        228++s     238         11         56s        12 
                                 18%          17%        18%        20%        18%        19%        22%        20%        16%        17%        18%        13%        20%        18%        14%        21%        18% 
 
3                  (3.0)        515          386++      171        120        120        351        147        248         61         93         36         23        292        339         18         66         20 
                                 25%          27%        26%        28%        27%        24%        23%        24%        25%        23%        22%        22%        26%        26%        24%        25%        30% 
 
4                  (4.0)        288          216s        92s        67s        84        231++s      84s       146s        27s        70S        17         14s       175+s      183s        15S        33s        15hjS 
                                                                         ++fghjmS 
                                 14%          15%        14%        16%        19%        16%        13%        14%        11%        18%        10%        14%        16%        14%        19%        13%        23% 
 
5 - Strongly 
agree              (5.0)        211          162+        62         35         44        154         72        116         36c        37         15          9        124        130         15+bCdeims 28          9 
                                 10%          11%         9%         8%        10%        10%        11%        11%        14%         9%         9%         8%        11%        10%        20%        10%        13% 
 
Don't know                       82           43-        24          8         12         47-        10--       31          4         15          2          *         30-        37-         1          7          3 
                                  4%           3%         4%         2%         3%         3%         2%         3%         1%         4%         1%         *%         3%         3%         1%         3%         5% 
 
Refused                           1            1          1          *          1          1          -          1          -          1          -          -          1          *          *          *          - 
                                  *%           *%         *%         *%         *%         *%         -%         *%         -%         *%         -%         -%         *%         *%         1%         *%         -% 
 
Net: Agree                      499          378++S     155S       102S       129+S      384++S     156S       262S        63S       106S        32s        23s       299+S      313S        30         61S        24+bjS 
                                                                                                                                                                                     ++abcefgJk 
                                                                                                                                                                                           lmoS 
                                 24%          26%        23%        24%        28%        26%        24%        25%        26%        27%        19%        22%        27%        24%        39%        23%        36% 
 
Net: Disagree                   983          629--p     319p       199p       190-       701pq      333+AdlnPQ 507pq      120p       182p        94+ADlnPQ  59adnPq   503-p      616p        28        130p        19- 
                                 47%          44%        48%        46%        42%        47%        52%        48%        48%        46%        57%        56%        45%        47%        36%        49%        29% 
 
Mean Score                      2.6          2.7++jkS   2.5S       2.6S       2.7+JkS    2.6jS      2.5S       2.6S       2.6S       2.6S       2.3s       2.3s       2.7++JkS   2.6S       3.0        2.6S       3.1 
                                                                                                                                                                                     +bcefgiJKm            ++aBceFghi 
                                                                                                                                                                                             oS                JKlMoS 
Standard deviation             1.34         1.34       1.32       1.27       1.31       1.33       1.34       1.34       1.42       1.34       1.33       1.36       1.31       1.32       1.43       1.32       1.22 
Standard error                  .04          .04        .06        .08        .07        .04        .07        .05        .11        .08        .13        .16        .05        .05        .19        .10        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 268 (continuation) 
<E1h> Level of agreement with -  I don’t mind if organisations use information about me to decide which adverts they show me 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Strongly 
disagree           (1.0)        617          227--p       **        30++ABCDEFGhILMNOPQ 
                                 30%          25%         **        53% 
 
2                  (2.0)        366          161          **         4 
                                 18%          17%         **         7% 
 
3                  (3.0)        515          235          **        10 
                                 25%          26%         **        17% 
 
4                  (4.0)        288          154++S       **         *- 
                                 14%          17%         **         *% 
 
5 - Strongly 
agree              (5.0)        211          112+         **         2 
                                 10%          12%         **         3% 
 
Don't know                       82           30          **        12++ABCDEFGHIJKLMNOpQ 
                                  4%           3%         **        21% 
 
Refused                           1            1          **         - 
                                  *%           *%         **         -% 
 
Net: Agree                      499          266++bjmS    **         2-- 
                                 24%          29%         **         3% 
 
Net: Disagree                   983          387--        **        34dnPq 
                                 47%          42%         **        59% 
 
Mean Score                      2.6          2.7++bfgJkmS **       1.7-- 
                                                          S 
Standard deviation             1.34         1.35          **      1.06 
Standard error                  .04          .05          **       .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 269 
<E1i> Level of agreement with -  I don’t mind if organisations use information about me to decide what content they show me 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Strongly 
disagree           (1.0)        624          289        335           42--       73-a      113A       104A       106Ab      103++ABcD   82+AB       116--      217A       291++Ab      126        195        133        170 
                                 30%          28%        32%          16%        24%        30%        29%        33%        42%        39%          20%        30%        38%          27%        31%        29%        32% 
 
2                  (2.0)        355          150-       205+a         39         50         53         72         60         50         32           89        125        141           82        103         84         86 
                                 17%          15%        19%          14%        16%        14%        20%        19%        20%        15%          15%        17%        18%          18%        17%        18%        16% 
 
3                  (3.0)        523          269        254           82f        85f       111f        80         73         46-        46          167+C      191        165-         114        159        123        128 
                                 25%          26%        24%          30%        28%        30%        23%        23%        19%        22%          29%        26%        21%          25%        25%        27%        24% 
 
4                  (4.0)        276          137        139           51+FG      53FG       53         42         43         20-        14-         104++bC     95         77--         71         81         57         67 
                                 13%          13%        13%          19%        17%        14%        12%        13%         8%         7%          18%        13%        10%          15%        13%        12%        13% 
 
5 - Strongly 
agree              (5.0)        223          127+b       96-          48++cdEFg  41f        36         38         28         16         16           88++bC     74         60--         44         65         57         56 
                                 11%          12%         9%          18%        13%        10%        11%         9%         7%         8%          15%        10%         8%          10%        10%        12%        11% 
 
Don't know                       77           45         32           10          4-         9         16b        11          9         18++Bc       14         25         38           24c        21          8-        25c 
                                  4%           4%         3%           4%         1%         2%         4%         3%         4%         9%           2%         3%         5%           5%         3%         2%         5% 
 
Refused                           2            *          2            -          -          *          2+         -          -          -            -          2          -            2          -          -          * 
                                  *%           *%         *%           -%         -%         *%         *%         -%         -%         -%           -%         *%         -%           *%         -%         -%         *% 
 
Net: Agree                      498          264        234           99++CDEFG  93+eFG     89f        81         71         36--       30-         192++BC    169c       137--        115        146        114        123 
                                 24%          26%        22%          36%        31%        24%        23%        22%        15%        15%          33%        23%        18%          25%        23%        25%        23% 
 
Net: Disagree                   979          439--      540++A        81--      123-a      166A       176Ab      166Ab      153++ABCde 114Ab        204--      342A       433++AB      208        298        216        257 
                                 47%          43%        51%          30%        40%        44%        50%        52%        63%        55%          35%        47%        56%          45%        48%        47%        48% 
 
Mean Score                      2.6          2.7+b      2.5-         3.1        2.8++dEFG  2.6Fg      2.5F       2.4f       2.1--      2.2--        2.9++BC    2.5C       2.3--        2.6        2.5        2.6        2.5 
                                                                ++bCDEFG 
Standard deviation             1.35         1.37       1.32         1.31       1.35       1.32       1.34       1.32       1.26       1.31         1.34       1.33       1.30         1.32       1.35       1.36       1.36 
Standard error                  .04          .06        .05          .10        .09        .08        .09        .09        .10        .14          .07        .06        .06          .08        .07        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 269 (continuation) 
<E1i> Level of agreement with -  I don’t mind if organisations use information about me to decide what content they show me 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Strongly 
disagree           (1.0)        624          321        303           64         93        100        208        410          560+b       63- 
                                 30%          30%        31%          27%        30%        31%        32%        29%          31%        22% 
 
2                  (2.0)        355          185        170           37         52         52        104        247          302         53 
                                 17%          17%        17%          16%        17%        16%        16%        17%          17%        19% 
 
3                  (3.0)        523          272        251           57         93         88        163        359          427--       94++A 
                                 25%          25%        25%          24%        30%        27%        25%        25%          24%        33% 
 
4                  (4.0)        276          152        123           35         38         40         87        184          236         40 
                                 13%          14%        12%          15%        12%        12%        13%        13%          13%        14% 
 
5 - Strongly 
agree              (5.0)        223          109        113           35b        21         36         72        150          204b        17- 
                                 11%          10%        11%          15%         7%        11%        11%        11%          11%         6% 
 
Don't know                       77           45         32            6          9          7         15         62           62         13 
                                  4%           4%         3%           3%         3%         2%         2%         4%           3%         5% 
 
Refused                           2            2          *            -          *          -          *          2            *-         2+a 
                                  *%           *%         *%           -%         *%         -%         *%         *%           *%         1% 
 
Net: Agree                      498          261        237           70b        59         75        160        335          439         57 
                                 24%          24%        24%          30%        19%        23%        25%        24%          25%        20% 
 
Net: Disagree                   979          506        473          100        144        152        312        657          862        116 
                                 47%          47%        48%          43%        47%        47%        48%        46%          48%        41% 
 
Mean Score                      2.6          2.6        2.6          2.7        2.5        2.6        2.5        2.6          2.5        2.6 
Standard deviation             1.35         1.34       1.36         1.41       1.25       1.35       1.37       1.34         1.37       1.18 
Standard error                  .04          .05        .06          .11        .09        .09        .07        .05          .04        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 269 (continuation) 
<E1i> Level of agreement with -  I don’t mind if organisations use information about me to decide what content they show me 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Strongly 
disagree           (1.0)        624           30CdJL     88+CDIJL   29--       39-        47cJl      65CdJL     54j       125++CDgIJL 64         12--       38+CDIJL   33--        538         86         64         22+a 
                                 30%          36%        39%        18%        21%        32%        35%        29%        43%        24%        19%        37%        20%          29%        36%        34%        45% 
 
2                  (2.0)        355           12         41         28         31         19         22         38         65fL       52         11l        16         20-         316         39         34          5 
                                 17%          14%        18%        17%        17%        13%        12%        20%        22%        19%        17%        16%        12%          17%        16%        18%        10% 
 
3                  (3.0)        523           24         38-        49be       41         25         58beh      63+BEhk    57         79beh      16b        24         50+BEHk     461         62         53          9 
                                 25%          29%        16%        29%        22%        17%        31%        33%        19%        29%        26%        23%        30%          25%        26%        28%        18% 
 
4                  (4.0)        276            2-        35aH       17         29AH       28AHk      27aH       20h        12--       53+AcHk    10AH       12aH       31++AcgHK   250         26         17          8 
                                 13%           2%        15%        10%        16%        20%        15%        11%         4%        20%        15%        11%        19%          14%        11%         9%        17% 
 
5 - Strongly 
agree              (5.0)        223           10         19         32++bFGHIk 38++BFGHIk 26+bFGHIk  10         10         18-        16-         9FGHI     10         25+bFGHIk   202         20         16          5 
                                 11%          12%         8%        19%        20%        18%         6%         6%         6%         6%        14%        10%        15%          11%         9%         8%         9% 
 
Don't know                       77            6Eg        8         12Egi       9e         --         3          3         15e         5          6++BEFGIKL 4e         7e          73          5          5          * 
                                  4%           7%         3%         7%         5%         -%         2%         1%         5%         2%         9%         3%         4%           4%         2%         2%         *% 
 
Refused                           2            -          -          -          -          -          2++        -          -          -          -          *          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         *%         -%           *%         -%         -%         -% 
 
Net: Agree                      498           11         54H        49agH      68++AbfGHK 54         38h        30-        30--       69H        18+AGHk    22H        56++AbFGHK  452         46         33         13 
                                                                                   ++AbFGHiK 
                                 24%          13%        23%        30%        36%        37%        20%        16%        10%        25%        29%        21%        34%          25%        19%        18%        26% 
 
Net: Disagree                   979           42cl      130+CDiJL   57--       70-        66l        87l        92cjL     189        117l        22--       54CDJL     53--        854        125         97         28 
                                                                                                                   ++CDEFGIJK 
                                                                                                                            L 
                                 47%          50%        57%        34%        37%        46%        46%        49%        65%        43%        36%        52%        32%          46%        53%        52%        55% 
 
Mean Score                      2.6          2.3        2.3h       3.0        3.0        2.8bHk     2.4h       2.4H       2.0--      2.6H       2.9        2.4-H      3.0++ABFGHIK 2.6        2.4        2.4        2.4 
                                                             ++ABFGHiK  ++ABFGHiK                                                          ++ABFGHK 
Standard deviation             1.35         1.35       1.36       1.37       1.44       1.51       1.27       1.18       1.19       1.22       1.34       1.36       1.34         1.35       1.31       1.28       1.44 
Standard error                  .04          .19        .12        .14        .15        .15        .13        .11        .10        .10        .07        .08        .07          .04        .10        .12        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 269 (continuation) 
<E1i> Level of agreement with -  I don’t mind if organisations use information about me to decide what content they show me 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Strongly 
disagree           (1.0)        624          222--       55        242++ADe    34         28          118+       310          276-       206        142++AB     83++AB      320++bC    183         99--       14 
                                 30%          26%        30%        38%        23%        23%          36%        31%          27%        29%        40%        43%          34%        27%        23%        54% 
 
2                  (2.0)        355          131         39         98         31         23           50        164          173        119         63         34          154        128         70          3 
                                 17%          15%        21%        15%        21%        19%          15%        16%          17%        17%        18%        18%          16%        19%        16%        12% 
 
3                  (3.0)        523          228         37        157         39         36           69        256          260cD      195cD       67-        28--        223        196+       101          3 
                                 25%          26%        20%        25%        26%        30%          21%        25%          26%        27%        19%        15%          24%        29%        23%        11% 
 
4                  (4.0)        276          125         29         72         21         19           44        137          132        109d        35         14-         108         88         79++Ab      1 
                                 13%          15%        15%        11%        14%        16%          14%        13%          13%        15%        10%         7%          11%        13%        18%         4% 
 
5 - Strongly 
agree              (5.0)        223          137++bCde   17         45--       10          8           29        110          138++bC     64         20--       14           91         65         65++ab      1 
                                 11%          16%         9%         7%         7%         6%           9%        11%          14%         9%         6%         7%          10%        10%        15%         2% 
 
Don't know                       77           17--        9a        22         11A         8a          15         35           28         21         28++AB     19++AB       41b        13-        17          4 
                                  4%           2%         5%         3%         7%         6%           5%         3%           3%         3%         8%        10%           4%         2%         4%        17% 
 
Refused                           2            *          -          -          2++ac      -            -          2            *          -          2          2++ab        2          -          -          - 
                                  *%           *%         -%         -%         1%         -%           -%         *%           *%         -%         *%         1%           *%         -%         -%         -% 
 
Net: Agree                      498          263++C      45        117--       32         27           73        247          270+CD     173Cd       55--       28-         198-       153        144++AB      2 
                                 24%          31%        24%        18%        21%        22%          22%        24%          27%        24%        15%        15%          21%        23%        33%         6% 
 
Net: Disagree                   979          352--       94a       340++A      65         51          168        474          449        325        205++AB    117++AB      474+C      312        168--       17 
                                 47%          41%        51%        53%        44%        42%          52%        47%          45%        46%        57%        60%          50%        46%        39%        66% 
 
Mean Score                      2.6          2.8++bC    2.5        2.3--      2.6        2.6          2.4        2.6          2.7++CD    2.6CD      2.2--      2.1--        2.4--d     2.6D       2.9++ABD   1.7- 
Standard deviation             1.35         1.40       1.33       1.30       1.23       1.22         1.36       1.36         1.38       1.31       1.26       1.30         1.35       1.29       1.39       1.08 
Standard error                  .04          .06        .12        .07        .13        .15          .10        .05          .05        .06        .09        .13          .06        .06        .08        .28 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 269 (continuation) 
<E1i> Level of agreement with -  I don’t mind if organisations use information about me to decide what content they show me 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Strongly 
disagree           (1.0)        624          500        449-       185        236        114+ab       556+e      393        370++E     432++e      64-         376        256        236        173        237 
                                 30%          29%        28%        29%        29%        37%          31%        30%        34%        33%        24%          29%        29%        30%        30%        32% 
 
2                  (2.0)        355          310+e      285e       114e       127         36-         324++e     220        202e       239e        31-         234        146        132        100        115 
                                 17%          18%        18%        18%        16%        12%          18%        17%        18%        18%        11%          18%        16%        17%        18%        15% 
 
3                  (3.0)        523          450        416        170        220e        62          451        350+       273        330         68          319        233        198        135        188 
                                 25%          26%        26%        27%        28%        20%          25%        27%        25%        25%        25%          25%        26%        25%        24%        25% 
 
4                  (4.0)        276          227        216         71        100         43          229        175        135        173         41          183        137+       106         82         87 
                                 13%          13%        14%        11%        12%        14%          13%        14%        12%        13%        15%          14%        15%        14%        14%        12% 
 
5 - Strongly 
agree              (5.0)        223          174        163         69         85         42          165--      111--       89--      112--       56++ABCD    137         95         85         59         82 
                                 11%          10%        10%        11%        11%        14%           9%         9%         8%         8%        21%          11%        11%        11%        10%        11% 
 
Don't know                       77           56-        55         26         32         12           57-        41         33         34--       10           34--       22-        19         20         35 
                                  4%           3%         3%         4%         4%         4%           3%         3%         3%         3%         4%           3%         3%         2%         3%         5% 
 
Refused                           2            2          2          *          *          -            2          -          -          2          *            -          -          -          -          2 
                                  *%           *%         *%         *%         *%         -%           *%         -%         -%         *%         *%           -%         -%         -%         -%         *% 
 
Net: Agree                      498          401        379        140        185         85          394--      285-       225--      285--       98++ABCD    319        232        191        140        169 
                                 24%          23%        24%        22%        23%        28%          22%        22%        20%        22%        36%          25%        26%        25%        25%        23% 
 
Net: Disagree                   979          810        733        300        362        149          881++E     613E       572++E     671++E      94--        609        401        368        273        352 
                                 47%          47%        46%        47%        45%        48%          49%        48%        52%        51%        35%          48%        45%        47%        48%        47% 
 
Mean Score                      2.6          2.6        2.6        2.5        2.6        2.5          2.5--      2.5        2.4--      2.5--      3.0++ABCD    2.6        2.6        2.6        2.5        2.5 
Standard deviation             1.35         1.32       1.32       1.33       1.34       1.47         1.32       1.30       1.30       1.31       1.46         1.34       1.34       1.35       1.35       1.36 
Standard error                  .04          .04        .04        .07        .06        .11          .04        .05        .05        .05        .11          .05        .06        .06        .07        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 269 (continuation) 
<E1i> Level of agreement with -  I don’t mind if organisations use information about me to decide what content they show me 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Strongly 
disagree           (1.0)        624          138        465          447++      496++      423++      359++aBCd  449++        350++bcd   184         75         16-         387++BcD   169-        53         17-- 
                                 30%          35%        29%          38%        36%        37%        45%        39%          34%        27%        25%        18%          35%        26%        25%        16% 
 
2                  (2.0)        355           64        283          192        246f       198        109--      205f         180        115         48         12          211+d      101         33         10 
                                 17%          16%        18%          16%        18%        17%        14%        18%          18%        17%        16%        14%          19%        15%        16%         9% 
 
3                  (3.0)        523           86        417          257--      294--      248--      149--      250--        256        167         79         22          275        171         51         26 
                                 25%          21%        26%          22%        22%        22%        18%        21%          25%        25%        27%        25%          25%        26%        24%        25% 
 
4                  (4.0)        276           46        213          139        164        141         95        132-          94--      112+A       58++A      12          100--      111++A      32a        32++ABC 
                                 13%          12%        13%          12%        12%        12%        12%        11%           9%        17%        20%        14%           9%        17%        15%        31% 
 
5 - Strongly 
agree              (5.0)        223           56+       163          102--      125-       107         71        100--         88-        89+a       29         16+A         87--       82A        42++Ab     12 
                                 11%          14%        10%           9%         9%         9%         9%         9%           9%        13%        10%        19%           8%        13%        19%        12% 
 
Don't know                       77            9         65           36         40-        32-        23         29--         52++B      10--        7          9++BC       50         17          4          6 
                                  4%           2%         4%           3%         3%         3%         3%         2%           5%         1%         2%        10%           5%         3%         2%         6% 
 
Refused                           2            -          2            2          *          2          *          *            2          *          -          -            -          2          -          - 
                                  *%           -%         *%           *%         *%         *%         *%         *%           *%         *%         -%         -%           -%         *%         -%         -% 
 
Net: Agree                      498          102        376          242--      289--      248-       166-       232--        182--      201++A      87A        28A         187--      193++A      74++A      44++Ab 
                                 24%          26%        23%          21%        21%        22%        21%        20%          18%        30%        29%        32%          17%        30%        34%        43% 
 
Net: Disagree                   979          202        748          639++      742++      621++      467++      654++        530++bcD   299        123         28-         598++BCD   269--d      86d        26-- 
                                 47%          51%        47%          54%        54%        54%        58%        56%          52%        44%        42%        32%          54%        41%        40%        25% 
 
Mean Score                      2.6          2.5        2.6          2.3--      2.4--      2.4--      2.2--      2.3--        2.4--      2.7++A     2.7A       3.0+A        2.3--      2.7++A     2.9++A     3.1++Ab 
Standard deviation             1.35         1.43       1.33         1.34       1.34       1.35       1.38       1.33         1.30       1.38       1.32       1.41         1.28       1.36       1.45       1.28 
Standard error                  .04          .09        .04          .05        .05        .05        .06        .05          .05        .07        .10        .19          .05        .07        .12        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 269 (continuation) 
<E1i> Level of agreement with -  I don’t mind if organisations use information about me to decide what content they show me 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Strongly 
disagree           (1.0)        624           14 
                                 30%          19% 
 
2                  (2.0)        355           10 
                                 17%          13% 
 
3                  (3.0)        523           18 
                                 25%          24% 
 
4                  (4.0)        276           20++ 
                                 13%          27% 
 
5 - Strongly 
agree              (5.0)        223            7 
                                 11%          10% 
 
Don't know                       77            6 
                                  4%           8% 
 
Refused                           2            - 
                                  *%           -% 
 
Net: Agree                      498           27+ 
                                 24%          37% 
 
Net: Disagree                   979           23- 
                                 47%          32% 
 
Mean Score                      2.6          3.0+ 
Standard deviation             1.35         1.30 
Standard error                  .04          .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 269 (continuation) 
<E1i> Level of agreement with -  I don’t mind if organisations use information about me to decide what content they show me 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Strongly 
disagree           (1.0)        624          271-       211--      355b       148-       380--      289--      182--      160Bef      80         47b       262Bdef     93+aBDeEFH 
                                 30%          27%        24%        30%        26%        27%        26%        25%        32%        25%        35%        32%        37% 
 
2                  (2.0)        355          172        150        215         81        238        188        125         85         54         22        140         40 
                                 17%          17%        17%        18%        14%        17%        17%        18%        17%        17%        16%        17%        16% 
 
3                  (3.0)        523          272        228        301        165        366        322++      202        130         87         31        204         70 
                                 25%          27%        26%        25%        29%        26%        29%        28%        26%        27%        23%        25%        28% 
 
4                  (4.0)        276          140k       147++cjK   150k        70        205+K      175++K     105K        66k        51K        15        100k        17-- 
                                 13%          14%        17%        13%        12%        15%        16%        15%        13%        16%        11%        12%         7% 
 
5 - Strongly 
agree              (5.0)        223          123        115+       141         91++eEfg  160        118         79         47         43         14         94         25 
                                 11%          12%        13%        12%        16%        11%        10%        11%        10%        13%        10%        11%        10% 
 
Don't know                       77           30         30         37         21         44         34         21          9-         9          5         23          6 
                                  4%           3%         3%         3%         4%         3%         3%         3%         2%         3%         4%         3%         3% 
 
Refused                           2            -          *          -          -          2          -          -          2          -          -          -          - 
                                  *%           -%         *%         -%         -%         *%         -%         -%         *%         -%         -%         -%         -% 
 
Net: Agree                      498          263k       263++cgjK  291k       161+K      365++K     293K       184k       114         94K        29        194         42- 
                                 24%          26%        30%        24%        28%        26%        26%        26%        23%        29%        22%        24%        17% 
 
Net: Disagree                   979          443-       361--      571bDe     228--      618--      478--      308-       245bde     134         68d       402BDe     134aBDeefh 
                                 47%          44%        41%        48%        40%        44%        42%        43%        49%        41%        51%        49%        53% 
 
Mean Score                      2.6          2.7++K     2.8++CGiJK 2.6        2.8++cGiJK 2.7++K     2.7++K     2.7+K      2.5        2.8+gjK    2.4        2.5        2.3- 
Standard deviation             1.35         1.35       1.35       1.36       1.39       1.34       1.31       1.32       1.33       1.36       1.37       1.37       1.32 
Standard error                  .04          .05        .06        .05        .07        .04        .05        .06        .08        .09        .15        .06        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 269 (continuation) 
<E1i> Level of agreement with -  I don’t mind if organisations use information about me to decide what content they show me 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Strongly 
disagree           (1.0)        624          378--p     187p       111        117        423p       184p       315lp       76p       115p        62         42        281--      384lp       17         76p         9-- 
                                                                                                                                          abcdeLnPQ  abcdeLnPQ 
                                 30%          26%        28%        26%        26%        28%        29%        30%        31%        29%        38%        40%        25%        29%        22%        29%        13% 
 
2                  (2.0)        355          247s       109s        77s        80s       281++s     128s       206+s       42s        57         30s        17s       196s       223s        13s        53s         9 
                                 17%          17%        16%        18%        18%        19%        20%        20%        17%        14%        18%        17%        17%        17%        17%        20%        14% 
 
3                  (3.0)        523          396++      185        133+gs     114        371        165        255         62        110         41         22        307        361++       15         62         24s 
                                 25%          28%        28%        31%        25%        25%        26%        24%        25%        28%        25%        21%        27%        28%        20%        23%        36% 
 
4                  (4.0)        276          209+g       93         56         70g       201         82        115-        25         52         15         13        168g       158         13         37         10 
                                 13%          15%        14%        13%        15%        14%        13%        11%        10%        13%         9%        12%        15%        12%        18%        14%        15% 
 
5 - Strongly 
agree              (5.0)        223          166         75         43         58        160         76        126         40+ejm     46         12          9        142+       139         17         27         13j 
                                                                                                                                                                                     ++abCEfgiJ 
                                                                                                                                                                                          klMos 
                                 11%          12%        11%        10%        13%        11%        12%        12%        16%        12%         7%         8%        13%        11%        23%        10%        19% 
 
Don't know                       77           41-        19         11         13         46         10--       30          2-        14          4          2         29-        38          1         10          2 
                                  4%           3%         3%         3%         3%         3%         2%         3%         1%         4%         3%         2%         3%         3%         2%         4%         3% 
 
Refused                           2            *          2          -          *          2          -          2          -          2+a        -          -          2          2          -          -          - 
                                  *%           *%         *%         -%         *%         *%         -%         *%         -%         1%         -%         -%         *%         *%         -%         -%         -% 
 
Net: Agree                      498          374++js    168         99        128+js     361        159        241         65s        99         26         22        310++gjms  297         31         64         23js 
                                                                                                                                                                                     ++abCEfGiJ 
                                                                                                                                                                                          klMoS 
                                 24%          26%        25%        23%        28%        24%        25%        23%        26%        25%        16%        21%        28%        23%        40%        24%        34% 
 
Net: Disagree                   979          626--p     296p       188p       197p       704lP      312P       521aLPq    118p       172p        92         59adilnPq 477--p     607P        29        128P        18-- 
                                                                                                                                          abcdiLnPq 
                                 47%          44%        44%        44%        44%        47%        48%        50%        48%        43%        56%        57%        42%        46%        38%        49%        27% 
 
Mean Score                      2.6          2.7++JkS   2.6jS      2.6jS      2.7+JkS    2.6jS      2.6jS      2.5S       2.6jS      2.6jS      2.3-       2.3        2.7        2.6jS      3.0        2.6S       3.1 
                                                                                                                                                                 ++egJkmS            ++bcefgJKm            ++abcdEFGh 
                                                                                                                                                                                             oS              iJKlMOqS 
Standard deviation             1.35         1.33       1.34       1.28       1.36       1.33       1.34       1.36       1.43       1.36       1.27       1.34       1.34       1.33       1.48       1.33       1.27 
Standard error                  .04          .04        .06        .08        .08        .04        .07        .05        .11        .08        .13        .16        .05        .05        .20        .10        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 269 (continuation) 
<E1i> Level of agreement with -  I don’t mind if organisations use information about me to decide what content they show me 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Strongly 
disagree           (1.0)        624          232--        **        31++ABCDEFGHILMNOPQ 
                                 30%          25%         **        53% 
 
2                  (2.0)        355          169s         **         2- 
                                 17%          18%         **         3% 
 
3                  (3.0)        523          230          **         8 
                                 25%          25%         **        13% 
 
4                  (4.0)        276          132          **         3 
                                 13%          14%         **         5% 
 
5 - Strongly 
agree              (5.0)        223          124++        **         3 
                                 11%          14%         **         5% 
 
Don't know                       77           31          **        11++ABCDEFGHIJKLMNOpQ 
                                  4%           3%         **        20% 
 
Refused                           2            *          **         - 
                                  *%           *%         **         -% 
 
Net: Agree                      498          257++gjms    **         6 
                                 24%          28%         **        11% 
 
Net: Disagree                   979          401-p        **        32P 
                                 47%          44%         **        56% 
 
Mean Score                      2.6          2.7++egJkmS  **       1.8-- 
                                                          s 
Standard deviation             1.35         1.37          **      1.31 
Standard error                  .04          .05          **       .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 270 
<E1j> Level of agreement with - I feel that I have a good understanding about how websites and social media use information about me to decide which adverts and content (e.g. TV programmes, 
video clips, posts by other users, news articles) to show me 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Strongly 
disagree           (1.0)        281          128        153           15--       35a        33-        46a        46A        53++ABCd   53++ABCDe    50--       79-       152++AB       45-        83         55         98 
                                                                                                                                                                                                                       ++Ac 
                                 14%          13%        14%           5%        11%         9%        13%        14%        22%        26%           9%        11%        20%          10%        13%        12%        18% 
 
2                  (2.0)        284          131        152           25         35         60a        40         53a        31         39a          60-       100        124a          53         82         64         85 
                                 14%          13%        14%           9%        11%        16%        11%        16%        13%        19%          10%        14%        16%          12%        13%        14%        16% 
 
3                  (3.0)        430          194        236           58         62         85f        75         71         35-        44          120        161        149           93        127        100        110 
                                 21%          19%        22%          21%        20%        23%        21%        22%        14%        21%          21%        22%        19%          20%        20%        22%        21% 
 
4                  (4.0)        459          220        238           64         81g        86         81         69         47         31          145c       167        147-         118d       134        113d        94- 
                                 22%          22%        22%          23%        27%        23%        23%        22%        19%        15%          25%        23%        19%          25%        21%        25%        18% 
 
5 - Strongly 
agree              (5.0)        498          282++B     216--         94++CdEFG  83G        86g        88G        69g        54g        24--        177++bC    174        146--        113        160        111        114 
                                 24%          28%        20%          35%        27%        23%        25%        21%        22%        12%          31%        24%        19%          24%        26%        24%        21% 
 
Don't know                      129           61         67           16          9-        24         24         13         24+Be      17           26         48         55           40+c       39         18         31 
                                  6%           6%         6%           6%         3%         6%         7%         4%        10%         8%           4%         7%         7%           9%         6%         4%         6% 
 
Refused                           *            -          *            -          -          *          -          -          -          -            -          *          -            -          -          *          - 
                                  *%           -%         *%           -%         -%         *%         -%         -%         -%         -%           -%         *%         -%           -%         -%         *%         -% 
 
Net: Agree                      956          502+b      454-         158++cdEFG 164+efG    172G       169G       138G       101g        55--        322++BC    341C       294--        231D       293d       224d       208-- 
                                 46%          49%        43%          58%        54%        46%        48%        43%        41%        26%          56%        47%        38%          50%        47%        49%        39% 
 
Net: Disagree                   565          260        305           40--       70a        93A        86a        99A        84+Abcd    93++ABCDe   110--      180a       276++AB       99--      165        119        183 
                                                                                                                                                                                                                      ++Abc 
                                 27%          26%        29%          15%        23%        25%        24%        31%        35%        45%          19%        25%        36%          21%        26%        26%        34% 
 
Mean Score                      3.3          3.4++B     3.2--        3.8        3.5+eFG    3.4fG      3.4G       3.2G       3.1-g      2.6--        3.6++BC    3.4C       3.0--        3.5+D      3.4d       3.4d       3.1-- 
                                                                ++bCDEFG 
Standard deviation             1.37         1.38       1.35         1.21       1.32       1.28       1.36       1.36       1.52       1.37         1.28       1.32       1.43         1.30       1.38       1.33       1.43 
Standard error                  .04          .06        .05          .09        .09        .08        .09        .10        .12        .14          .06        .06        .07          .08        .07        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 270 (continuation) 
<E1j> Level of agreement with - I feel that I have a good understanding about how websites and social media use information about me to decide which adverts and content (e.g. TV programmes, 
video clips, posts by other users, news articles) to show me 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Strongly 
disagree           (1.0)        281          128        153           27         25-        40         72        209+b        252         29 
                                 14%          12%        15%          12%         8%        12%        11%        15%          14%        10% 
 
2                  (2.0)        284          135        149           24         39         44         82        200          237         46 
                                 14%          12%        15%          10%        13%        14%        13%        14%          13%        16% 
 
3                  (3.0)        430          220        210           47         72         77        137        291          352-        76+a 
                                 21%          20%        21%          20%        23%        24%        21%        21%          20%        27% 
 
4                  (4.0)        459          251        207           56         82         70        156        298          388         71 
                                 22%          23%        21%          24%        27%        22%        24%        21%          22%        25% 
 
5 - Strongly 
agree              (5.0)        498          273        225           66         73         82        173        322          454++B      42-- 
                                 24%          25%        23%          28%        24%        25%        27%        23%          25%        15% 
 
Don't know                      129           80         49           13         15          9-        30         94c         107         18 
                                  6%           7%         5%           5%         5%         3%         5%         7%           6%         7% 
 
Refused                           *            -          *            -          *          *          *          -            *          - 
                                  *%           -%         *%           -%         *%         *%         *%         -%           *%         -% 
 
Net: Agree                      956          524        432          122e       155        152        329+e      620-         842        113 
                                 46%          48%        44%          52%        51%        47%        51%        44%          47%        40% 
 
Net: Disagree                   565          263-       302+a         51         64-        84        154-       409+bd       489         75 
                                 27%          24%        30%          22%        21%        26%        24%        29%          27%        27% 
 
Mean Score                      3.3          3.4+b      3.2-         3.5e       3.5e       3.4        3.4+e      3.2-         3.3        3.2 
Standard deviation             1.37         1.35       1.39         1.35       1.24       1.34       1.33       1.39         1.39       1.22 
Standard error                  .04          .05        .06          .11        .09        .09        .06        .05          .04        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 3980 
Table 270 (continuation) 
<E1j> Level of agreement with - I feel that I have a good understanding about how websites and social media use information about me to decide which adverts and content (e.g. TV programmes, 
video clips, posts by other users, news articles) to show me 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Strongly 
disagree           (1.0)        281           10d        46+Dghl    23D         7--       23D        37Dg       16         33d        38D         8D        19+DGhl    20D         249         32         19         13+ac 
                                 14%          13%        20%        14%         4%        16%        20%         9%        11%        14%        13%        18%        12%          14%        13%        10%        25% 
 
2                  (2.0)        284            9         35         15         14         29cDjKL    35cdjkl    25         33         59++CDhJKL  6          9-        14--        252         32         29          3 
                                 14%          11%        15%         9%         8%        20%        19%        13%        11%        22%        10%         9%         9%          14%        13%        15%         6% 
 
3                  (3.0)        430           16         54cg       20-        29         24         55+CdeGkl  23-        64cg       76+CdeGkl  16CdGk     19         33          381         49         39         10 
                                 21%          19%        24%        12%        16%        17%        30%        12%        22%        28%        25%        18%        20%          21%        21%        21%        20% 
 
4                  (4.0)        459           18e        48e        28         67         15--       30         60++cEFKl  63e        62e        14Ek       17-        36E         402         57         48          9 
                                                                       ++bCEFhijK 
                                                                                L 
                                 22%          22%        21%        17%        36%        10%        16%        32%        22%        23%        23%        16%        22%          22%        24%        26%        18% 
 
5 - Strongly 
agree              (5.0)        498           17fi       35-        63++aBFIJ  57BFIj     53++aBFIJ  16--       50bFI      79bFI      26--       12FI       35++aBFIJ  55++BFIJ    444         54         41         13 
                                 24%          20%        15%        38%        31%        36%         8%        27%        27%         9%        20%        34%        33%          24%        23%        22%        26% 
 
Don't know                      129           12++bEIkL  10         18+Eikl    13e         1-        15e        13e        19e        11          5Eikl      4          8          114         14         12          3 
                                  6%          15%         4%        11%         7%         1%         8%         7%         7%         4%         8%         4%         5%           6%         6%         6%         5% 
 
Refused                           *            -          -          -          -          -          -          -          -          -          *++        -          -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%           *%         -%         -%         -% 
 
Net: Agree                      956           35f        83-        91BFIj    124         67Fi       45--      110++aBFIJ 142bFI      87--       27Fi       53BFIj     91++BFIJ    846        111         89         22 
                                                                       ++ABEFHIJK 
                                                                                l 
                                 46%          42%        36%        55%        66%        46%        24%        59%        49%        32%        43%        51%        55%          46%        47%        47%        43% 
 
Net: Disagree                   565           19d        81+cDghjL  38d        21--       52+cDghjL  72         41d        65d        96+cDghJL  15D        28D        35-d        501         63         48         16 
                                                                                              ++cDgHJkL 
                                 27%          23%        35%        23%        11%        36%        38%        22%        22%        36%        24%        27%        21%          27%        27%        25%        31% 
 
Mean Score                      3.3          3.3f       3.0--      3.6+BFIj   3.9        3.3Fi      2.7--      3.6+BFIj   3.5BFI     2.9--      3.3bFI     3.4BFI     3.6++BFIJ    3.3        3.3        3.4        3.1 
                                                                       ++ABEFhIJK 
                                                                                l 
Standard deviation             1.37         1.36       1.37       1.49       1.08       1.53       1.24       1.29       1.34       1.20       1.33       1.52       1.38         1.37       1.36       1.30       1.56 
Standard error                  .04          .20        .13        .15        .11        .16        .13        .13        .11        .10        .07        .08        .08          .04        .11        .12        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 270 (continuation) 
<E1j> Level of agreement with - I feel that I have a good understanding about how websites and social media use information about me to decide which adverts and content (e.g. TV programmes, 
video clips, posts by other users, news articles) to show me 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Strongly 
disagree           (1.0)        281           88--       24        114++Ae     22          8           62++      140           99--       71--      112++AB     71++AB      171++BC     64--       34--        9 
                                 14%          10%        13%        18%        15%         7%          19%        14%          10%        10%        31%        37%          18%         9%         8%        36% 
 
2                  (2.0)        284           99-        28        100         27         16           46        100--        113-        76-        95++AB     43++AB      147C        90         39-         8 
                                 14%          11%        15%        16%        18%        13%          14%        10%          11%        11%        26%        22%          16%        13%         9%        29% 
 
3                  (3.0)        430          159         44        130         42a        29           74        191          180-       186++Acd    63         31          200        154c        73          3 
                                 21%          19%        24%        20%        28%        24%          23%        19%          18%        26%        18%        16%          21%        23%        17%        11% 
 
4                  (4.0)        459          191d        32        149d        19-        30           58        242          244CD      181+CD      34--       15--        174--      172+A      109a         2 
                                 22%          22%        17%        23%        13%        25%          18%        24%          24%        25%         9%         8%          19%        26%        25%         8% 
 
5 - Strongly 
agree              (5.0)        498          277++CD     48C        99--       27         33c          62        282++a       328++BCD   142-CD      27--       15--        188--      151        155++AB      1 
                                 24%          32%        26%        16%        18%        27%          19%        28%          33%        20%         8%         8%          20%        22%        36%         4% 
 
Don't know                      129           45         10         44         11          5           22         58           45-        57a        27         18a          59         43         20          3 
                                  6%           5%         5%         7%         7%         4%           7%         6%           4%         8%         8%         9%           6%         6%         5%        12% 
 
Refused                           *            *          -          -          -          -            -          *            -          *          -          -            *          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           -%         *%         -%         -%           *%         -%         -%         -% 
 
Net: Agree                      956          468++bCD    80        248--       46--       63cD        120--      524++A       572++BCD   323CD       61--       30--        362--      323A       264++AB      3 
                                 46%          54%        43%        39%        31%        52%          37%        52%          57%        45%        17%        15%          39%        48%        61%        12% 
 
Net: Disagree                   565          186--       53        215++Ae     49a        24          108+B      240--        212--      147--      206++AB    115++AB      317++BC    154-        73--       17 
                                 27%          22%        28%        34%        33%        20%          33%        24%          21%        21%        58%        59%          34%        23%        17%        65% 
 
Mean Score                      3.3          3.6++bCD   3.3        3.0--      3.0-       3.6CD        3.0--      3.4++A       3.6++BCD   3.4CD      2.3--      2.2--        3.1--D     3.4AD      3.8++ABD   2.0-- 
Standard deviation             1.37         1.35       1.38       1.36       1.33       1.24         1.41       1.39         1.33       1.24       1.26       1.28         1.41       1.27       1.28       1.18 
Standard error                  .04          .06        .13        .07        .14        .15          .10        .05          .05        .06        .09        .12          .06        .06        .07        .31 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 270 (continuation) 
<E1j> Level of agreement with - I feel that I have a good understanding about how websites and social media use information about me to decide which adverts and content (e.g. TV programmes, 
video clips, posts by other users, news articles) to show me 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Strongly 
disagree           (1.0)        281          229        199         69        105         39          239        162        137        179         37          151-       100-        78--       57-       125++aBCD 
                                 14%          13%        13%        11%        13%        13%          13%        13%        12%        14%        14%          12%        11%        10%        10%        17% 
 
2                  (2.0)        284          242        217         90        111         39          264++E     190E       158E       190E        18--        162        109        100         63        112 
                                 14%          14%        14%        14%        14%        13%          15%        15%        14%        14%         7%          13%        12%        13%        11%        15% 
 
3                  (3.0)        430          359        324        126        156         66          376        280        239        272         52          268        187        150        114        146 
                                 21%          21%        20%        20%        20%        21%          21%        22%        22%        21%        19%          21%        21%        19%        20%        20% 
 
4                  (4.0)        459          384        363        119-       156         59          404        294        266        307         49          303        209        182        144e       146 
                                 22%          22%        23%        19%        20%        19%          23%        23%        24%        23%        18%          24%        24%        23%        25%        20% 
 
5 - Strongly 
agree              (5.0)        498          400        377        189++Ab    219+        91          402--      278--      245        299         92++ABCD    329        232        217++e     154        165 
                                 24%          23%        24%        30%        27%        29%          23%        22%        22%        23%        34%          26%        26%        28%        27%        22% 
 
Don't know                      129          104        104         44         52         15          100-        84         58         75         22           69         53         49         36         52 
                                  6%           6%         7%         7%         7%         5%           6%         7%         5%         6%         8%           5%         6%         6%         6%         7% 
 
Refused                           *            *          *          -          -          -            *          *          -          *          -            *          *          -          *          - 
                                  *%           *%         *%         -%         -%         -%           *%         *%         -%         *%         -%           *%         *%         -%         *%         -% 
 
Net: Agree                      956          784        741        307        375        149          806        572        511        606        141          632++E     441+e      399++E     298++E     310- 
                                 46%          46%        47%        48%        47%        48%          45%        44%        46%        46%        52%          49%        50%        51%        52%        42% 
 
Net: Disagree                   565          471        416        159        216         78          503+e      352        295        369e        55-         313--      209--      178--      120--      237++ABCD 
                                 27%          27%        26%        25%        27%        25%          28%        27%        27%        28%        20%          24%        23%        23%        21%        32% 
 
Mean Score                      3.3          3.3        3.3        3.5+       3.4        3.4          3.3-       3.3        3.3        3.3        3.6++abcd    3.4++E     3.4++E     3.5++E     3.5++E     3.2-- 
Standard deviation             1.37         1.36       1.35       1.38       1.40       1.39         1.36       1.34       1.33       1.36       1.43         1.34       1.33       1.33       1.31       1.42 
Standard error                  .04          .04        .04        .07        .06        .10          .04        .05        .05        .05        .11          .05        .06        .06        .07        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 270 (continuation) 
<E1j> Level of agreement with - I feel that I have a good understanding about how websites and social media use information about me to decide which adverts and content (e.g. TV programmes, 
video clips, posts by other users, news articles) to show me 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Strongly 
disagree           (1.0)        281           60        210          186++      204+       194++      160++b     188++        189++BC     62--       21--        9          197++BCd    66-        11--        7 
                                 14%          15%        13%          16%        15%        17%        20%        16%          18%         9%         7%        10%          18%        10%         5%         6% 
 
2                  (2.0)        284           43        237+         170        182        161         99        155          168++bcd    82         28          6          187++bCD    82cd       13--        2-- 
                                 14%          11%        15%          14%        13%        14%        12%        13%          16%        12%         9%         7%          17%        12%         6%         2% 
 
3                  (3.0)        430           68        347          230        276        226        152        242          209        140         72d         9-         236        128         50         17 
                                 21%          17%        22%          20%        20%        20%        19%        21%          20%        21%        24%        10%          21%        20%        23%        16% 
 
4                  (4.0)        459           77        359          255        322        238        169        254          208        164         66         20          211--      164a        53         30a 
                                 22%          19%        22%          22%        24%        21%        21%        22%          20%        24%        22%        24%          19%        25%        25%        30% 
 
5 - Strongly 
agree              (5.0)        498          131++B     356--        267        302-       264        181        266          174--      194++A      96++A      33++A       194--      187++A      78++A      39++A 
                                 24%          33%        22%          23%        22%        23%        22%        23%          17%        29%        33%        39%          17%        29%        36%        38% 
 
Don't know                      129           18        100           68         80         67         45         59           74         33         13          9           85+b       27-        10          7 
                                  6%           5%         6%           6%         6%         6%         6%         5%           7%         5%         4%        10%           8%         4%         5%         7% 
 
Refused                           *            -          *            *          *          *          -          *            -          *          -          -            -          -          *          - 
                                  *%           -%         *%           *%         *%         *%         -%         *%           -%         *%         -%         -%           -%         -%         *%         -% 
 
Net: Agree                      956          208+b      714-         522        624        502        350        520          381--      359++A     162++A      54++A       405--      351++A     131++A      69++Ab 
                                 46%          52%        44%          44%        46%        44%        43%        45%          37%        53%        55%        62%          37%        54%        61%        67% 
 
Net: Disagree                   565          103        447          356++      386        354++      258++      343+         357++BCD   145--       48--       14          384++BCD   147-CD      25--        9-- 
                                 27%          26%        28%          30%        28%        31%        32%        29%          35%        21%        16%        17%          35%        23%        11%         9% 
 
Mean Score                      3.3          3.5+b      3.3          3.2--      3.3        3.2--      3.1--      3.2-         3.0--      3.5++A     3.7++A     3.8++A       3.0--      3.5++A     3.8++AB    4.0++AB 
Standard deviation             1.37         1.46       1.35         1.40       1.38       1.42       1.46       1.40         1.39       1.30       1.24       1.36         1.38       1.32       1.17       1.15 
Standard error                  .04          .09        .04          .05        .05        .05        .07        .05          .06        .06        .09        .18          .05        .06        .10        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 270 (continuation) 
<E1j> Level of agreement with - I feel that I have a good understanding about how websites and social media use information about me to decide which adverts and content (e.g. TV programmes, 
video clips, posts by other users, news articles) to show me 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Strongly 
disagree           (1.0)        281            5 
                                 14%           7% 
 
2                  (2.0)        284            2- 
                                 14%           3% 
 
3                  (3.0)        430           15 
                                 21%          20% 
 
4                  (4.0)        459           13 
                                 22%          17% 
 
5 - Strongly 
agree              (5.0)        498           32++ 
                                 24%          42% 
 
Don't know                      129            7 
                                  6%          10% 
 
Refused                           *            - 
                                  *%           -% 
 
Net: Agree                      956           44+ 
                                 46%          60% 
 
Net: Disagree                   565            8-- 
                                 27%          10% 
 
Mean Score                      3.3          3.9++ 
Standard deviation             1.37         1.25 
Standard error                  .04          .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 270 (continuation) 
<E1j> Level of agreement with - I feel that I have a good understanding about how websites and social media use information about me to decide which adverts and content (e.g. TV programmes, 
video clips, posts by other users, news articles) to show me 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Strongly 
disagree           (1.0)        281          122b        76--      143b        56-       155--      123--       62--       72Bfh      25--       23bdfh    110bfh      50+aBCDEEFHj 
                                 14%          12%         9%        12%        10%        11%        11%         9%        14%         8%        17%        13%        20% 
 
2                  (2.0)        284          145         96-       159         67        188        141         99         71         51         15         92-        36 
                                 14%          14%        11%        13%        12%        13%        13%        14%        14%        16%        11%        11%        14% 
 
3                  (3.0)        430          180-       178        227        111        289        239        146         90         84+Acg     32        164         45 
                                 21%          18%        20%        19%        19%        21%        21%        20%        18%        26%        24%        20%        18% 
 
4                  (4.0)        459          226        191        281i       119        324i       277+i      160        110         60         19        173         47 
                                 22%          22%        22%        23%        21%        23%        25%        22%        22%        18%        14%        21%        19% 
 
5 - Strongly 
agree              (5.0)        498          272+       282++EE    326++      193++acEEg 357+       284        216++      130         90         36        239++       66 
                                 24%          27%        32%        27%        33%        26%        25%        30%        26%        28%        27%        29%        26% 
 
Don't know                      129           63         58         63         31         82         62         32         27         14          9         45          8 
                                  6%           6%         7%         5%         5%         6%         6%         4%         5%         4%         7%         5%         3% 
 
Refused                           *            *          *          *          -          *          *          -          *          -          -          -          - 
                                  *%           *%         *%         *%         -%         *%         *%         -%         *%         -%         -%         -%         -% 
 
Net: Agree                      956          498+       473++i     606++      312++i     681++      561++      377++i     240        149         55        412+       114 
                                 46%          49%        54%        51%        54%        49%        50%        53%        48%        46%        41%        50%        45% 
 
Net: Disagree                   565          267B       173--      303b       123--      343--b     264--      160--      143Bdf      76         38        201b        85+BcDeEFhj 
                                 27%          26%        20%        25%        21%        25%        23%        22%        29%        23%        28%        24%        34% 
 
Mean Score                      3.3          3.4+       3.6        3.4++k     3.6        3.4++      3.4++k     3.5++gK    3.3        3.4        3.2        3.4++k     3.2 
                                                 ++AcEeGijK              ++acegiK 
Standard deviation             1.37         1.38       1.31       1.36       1.35       1.34       1.32       1.31       1.41       1.28       1.46       1.39       1.49 
Standard error                  .04          .06        .05        .05        .07        .04        .05        .06        .08        .09        .16        .06        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 270 (continuation) 
<E1j> Level of agreement with - I feel that I have a good understanding about how websites and social media use information about me to decide which adverts and content (e.g. TV programmes, 
video clips, posts by other users, news articles) to show me 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Strongly 
disagree           (1.0)        281          167--lpq    70-        41-        39--      162--lp     92dgLpQ   104--       42         56dLpQ     26dLpq     26         89--      160Lpq       5         24          1- 
                                                                                                                   bcDeGLnoPQ                       ++ABCDEfGi 
                                                                                                                                                        LMNOPQ 
                                 14%          12%        10%        10%         9%        11%        14%        10%        17%        14%        16%        24%         8%        12%         6%         9%         2% 
 
2                  (2.0)        284          180         95         64         47        213         97        130         25         44         19         17        145        175          7         41          8 
                                 14%          13%        14%        15%        10%        14%        15%        12%        10%        11%        12%        16%        13%        13%         9%        16%        11% 
 
3                  (3.0)        430          303Ik      148Ik       72         94Ik      293Ik      130Ik      203I        41         49--       38Ik       11-       222I       284Ik       17         46          8 
                                 21%          21%        22%        17%        21%        20%        20%        19%        17%        12%        23%        10%        20%        22%        22%        18%        12% 
 
4                  (4.0)        459          338        137        110k       118+k      341        134        251k        53         97         39         14        277+k      276         17         58         13 
                                 22%          23%        20%        26%        26%        23%        21%        24%        21%        24%        24%        14%        25%        21%        22%        22%        20% 
 
5 - Strongly 
agree              (5.0)        498          377++S     180S       120S       130+S      393++S     170S       301++jS     74+S      121++jS     32s        31S       331++jS    327S        30++aefJmS 72S        31 
                                                                                                                                                                                                           ++ABCdEFGh 
                                                                                                                                                                                                             iJkLMOqS 
                                 24%          26%        27%        28%        29%        26%        26%        29%        30%        31%        19%        29%        29%        25%        39%        27%        47% 
 
Don't know                      129           73-        40         22         23         82         23--       60         11         30f        11          6         61         83f         2         22f         5 
                                  6%           5%         6%         5%         5%         6%         4%         6%         5%         7%         6%         6%         5%         6%         2%         8%         7% 
 
Refused                           *            *          *          -          *          *          -          -          -          *          -          -          *          *          -          -          - 
                                  *%           *%         *%         -%         *%         *%         -%         -%         -%         *%         -%         -%         *%         *%         -%         -%         -% 
 
Net: Agree                      956          715++S     316S       231++mS    248++bfjMS 734++S     304S       552++mS    127S       218++bfjmS  70s        45s       608++bfjMS 603S        47+bfjkmS 130S        45 
                                                                                                                                                                                                           ++aBeFgJKM 
                                                                                                                                                                                                                   oS 
                                 46%          50%        47%        54%        55%        49%        47%        53%        51%        55%        43%        43%        54%        46%        61%        49%        68% 
 
Net: Disagree                   565          347--      165        105         86--      375-dlq    189aDGLnpQ 233--       67dq      100         44         42        234--      335dlq      11-        66          9- 
                                                                                                                                                    ++ABCDEGhi 
                                                                                                                                                        LMNoPQ 
                                 27%          24%        25%        24%        19%        25%        29%        22%        27%        25%        27%        41%        21%        26%        15%        25%        13% 
 
Mean Score                      3.3          3.4++kS    3.4S       3.5+kS     3.6++FjKMS 3.4++S     3.3S       3.5++fjkmS 3.4S       3.5+kS     3.2S       3.1S       3.6        3.4S       3.8        3.5S       4.1 
                                                                                                                                                               ++abeFJKMS            ++abefJKmS            ++ABCdEFGH 
                                                                                                                                                                                                             iJKlMOqS 
Standard deviation             1.37         1.34       1.34       1.33       1.27       1.34       1.40       1.32       1.47       1.44       1.36       1.62       1.28       1.36       1.23       1.34       1.15 
Standard error                  .04          .04        .06        .08        .07        .04        .07        .05        .12        .09        .14        .20        .05        .05        .17        .11        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 270 (continuation) 
<E1j> Level of agreement with - I feel that I have a good understanding about how websites and social media use information about me to decide which adverts and content (e.g. TV programmes, 
video clips, posts by other users, news articles) to show me 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Strongly 
disagree           (1.0)        281           77--        **        26++ABCDEFGHIJkLMNOPQ 
                                 14%           8%         **        46% 
 
2                  (2.0)        284          108          **         9 
                                 14%          12%         **        15% 
 
3                  (3.0)        430          181I         **         5 
                                 21%          20%         **         9% 
 
4                  (4.0)        459          215          **         9 
                                 22%          23%         **        16% 
 
5 - Strongly 
agree              (5.0)        498          294++aeJMS   **         2-- 
                                 24%          32%         **         4% 
 
Don't know                      129           46          **         6 
                                  6%           5%         **        10% 
 
Refused                           *            *          **         - 
                                  *%           *%         **         -% 
 
Net: Agree                      956          509++aBeFjMS **        11-- 
                                 46%          55%         **        20% 
 
Net: Disagree                   565          185--        **        35++ABCDEFGHIJkLMNOPQ 
                                 27%          20%         **        61% 
 
Mean Score                      3.3          3.6          **       2.1-- 
                                      ++AbEFJKMS          S 
Standard deviation             1.37         1.30          **      1.32 
Standard error                  .04          .05          **       .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 271 
<E1j> Level of agreement with - I would like the most used websites and social media sites to do more to keep me and others safe 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Strongly 
disagree           (1.0)         35           17         18            2          5          2         11c         3          8c         3            7         13         15            7         11          9          9 
                                  2%           2%         2%           1%         2%         1%         3%         1%         3%         1%           1%         2%         2%           1%         2%         2%         2% 
 
2                  (2.0)         62           35         27           11         18++cdg     6          8          9          8          2           29++Bc     14         19           17         22         10         13 
                                  3%           3%         3%           4%         6%         2%         2%         3%         3%         1%           5%         2%         2%           4%         4%         2%         3% 
 
3                  (3.0)        289          154        135           55++BF     31         61f        48         46         21-        27           86        108         95           51         97         56         85 
                                 14%          15%        13%          20%        10%        16%        13%        14%         9%        13%          15%        15%        12%          11%        16%        12%        16% 
 
4                  (4.0)        501          248        253           88++Fg     73F       108+F       88F        79F        24--       41f         161+C      196C       144--        118        140        128        115 
                                 24%          24%        24%          32%        24%        29%        25%        25%        10%        20%          28%        27%        19%          25%        22%        28%        22% 
 
5 - Strongly 
agree              (5.0)       1132          530        602          107--      172A       190a       196A       178A       174        115a         279--      386        467++Ab      265        337        246        284 
                                                                                                                       ++ABCDEG 
                                 54%          52%        57%          39%        56%        51%        55%        55%        72%        55%          48%        53%        60%          57%        54%        53%        53% 
 
Don't know                       61           33         28            9          7          7          5          6          7         20++aBCDEf   15         12-        33+b          6         17         13         25+a 
                                  3%           3%         3%           3%         2%         2%         1%         2%         3%        10%           3%         2%         4%           1%         3%         3%         5% 
 
Refused                           -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                     1633          778        855          195-       244        299        284        257        199a       156          440        582        611          383+bd     477        373        400 
                                 79%          77%        80%          72%        80%        80%        80%        80%        81%        75%          76%        80%        79%          83%        76%        81%        75% 
 
Net: Disagree                    97           52         45           13         23+C        8-        18         12         17c         5           36         27         34           23         33         19         22 
                                  5%           5%         4%           5%         8%         2%         5%         4%         7%         3%           6%         4%         4%           5%         5%         4%         4% 
 
Mean Score                      4.3          4.3        4.3          4.1--      4.3a       4.3a       4.3a       4.3a       4.5+A      4.4a         4.2-       4.3        4.4+A        4.4        4.3        4.3        4.3 
Standard deviation              .94          .96        .92          .92       1.00        .84        .99        .90       1.03        .89          .97        .92        .94          .92        .98        .92        .95 
Standard error                  .03          .04        .03          .07        .07        .05        .07        .06        .08        .09          .05        .04        .04          .05        .05        .05        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 271 (continuation) 
<E1j> Level of agreement with - I would like the most used websites and social media sites to do more to keep me and others safe 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Strongly 
disagree           (1.0)         35           17         17            2          1          6          7         27           32          3 
                                  2%           2%         2%           1%         *%         2%         1%         2%           2%         1% 
 
2                  (2.0)         62           39         24            9          9          9         18         42           53          9 
                                  3%           4%         2%           4%         3%         3%         3%         3%           3%         3% 
 
3                  (3.0)        289          148        141           24         48         54         88        197          238         50 
                                 14%          14%        14%          10%        16%        17%        14%        14%          13%        18% 
 
4                  (4.0)        501          258        243           58         87         83        170        325          412-        88+a 
                                 24%          24%        24%          25%        28%        26%        26%        23%          23%        31% 
 
5 - Strongly 
agree              (5.0)       1132          602        530          135        159        166        357        770         1001++B     127-- 
                                 54%          55%        53%          58%        52%        52%        55%        54%          56%        45% 
 
Don't know                       61           23         38            5          2-         4          9-        52+bd        55          4 
                                  3%           2%         4%           2%         1%         1%         1%         4%           3%         2% 
 
Refused                           -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Net: Agree                     1633          860        773          193        245        249        527       1095         1413        215 
                                 79%          79%        78%          83%        80%        77%        81%        77%          79%        76% 
 
Net: Disagree                    97           56         41           10         10         15         25         70           84         13 
                                  5%           5%         4%           4%         3%         5%         4%         5%           5%         5% 
 
Mean Score                      4.3          4.3        4.3          4.4        4.3        4.2        4.3        4.3          4.3        4.2 
Standard deviation              .94          .95        .93          .88        .87        .96        .90        .96          .95        .93 
Standard error                  .03          .04        .04          .07        .06        .07        .04        .03          .03        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 271 (continuation) 
<E1j> Level of agreement with - I would like the most used websites and social media sites to do more to keep me and others safe 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Strongly 
disagree           (1.0)         35            6++cdeIL   5          2          2          1          4          5il        8il        -          1iL        2IL        --          30          5          3          1 
                                  2%           7%         2%         1%         1%         1%         2%         3%         3%         -%         1%         2%         -%           2%         2%         2%         3% 
 
2                  (2.0)         62            -         11l         6          5         11++aIkL    4          5         13l         3          2l         2          1-          54          8          8          - 
                                  3%           -%         5%         4%         3%         8%         2%         3%         4%         1%         3%         2%         1%           3%         3%         4%         -% 
 
3                  (3.0)        289            4-        37a        16         25         14         36acg      16         45a        47ag       13++ACEGKL 13         22          268+b       21-        17          4 
                                 14%           5%        16%         9%        14%         9%        19%         9%        16%        17%        20%        13%        13%          15%         9%         9%         9% 
 
4                  (4.0)        501           22ek       53K        31         35         20-        49eK       44k        83EK       95         16EK       13--       42eK        452         49         37         11 
                                                                                                                               ++bCDEgKl 
                                 24%          26%        23%        18%        19%        13%        26%        23%        28%        35%        26%        12%        25%          25%        20%        20%        22% 
 
5 - Strongly 
agree              (5.0)       1132           48        114        102hiJ     119+bfHIJ  100++BFgHIJ 91        103        131-       125-        29--       72         97HiJ       985-       147+a      114         33 
                                                                                                                                                     ++BFgHIJL 
                                 54%          58%        50%        61%        64%        69%        48%        55%        45%        46%        47%        69%        58%          53%        62%        61%        65% 
 
Don't know                       61            3i         9i        10deI       2          -          4         14++dEIk   11i         --         2EI        2eI        4eI         52          9          8          1 
                                  3%           4%         4%         6%         1%         -%         2%         7%         4%         -%         3%         2%         3%           3%         4%         4%         1% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                     1633           70        167        133        154j       120        139        147        214        220j        46-        85J       139+bhJ     1438        195        152         44 
                                 79%          84%        73%        80%        82%        82%        74%        79%        74%        81%        73%        81%        83%          78%        82%        81%        87% 
 
Net: Disagree                    97            6il       15iL        8l         7         12IL        8         10il       21IL        3-         3iL        4L         1--         84         13         11          1 
                                  5%           7%         7%         5%         4%         8%         4%         5%         7%         1%         4%         4%         1%           5%         5%         6%         3% 
 
Mean Score                      4.3          4.3        4.2        4.4hj      4.4hj      4.4hj      4.2        4.4        4.1-       4.3        4.2-       4.5++BFHIJ 4.4++BfHiJ   4.3        4.4        4.4        4.5 
Standard deviation              .94         1.10       1.02        .90        .89       1.00        .96        .97       1.03        .78        .95        .92        .76          .94        .95        .96        .89 
Standard error                  .03          .15        .09        .09        .09        .10        .10        .10        .08        .06        .05        .05        .04          .03        .07        .09        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 271 (continuation) 
<E1j> Level of agreement with - I would like the most used websites and social media sites to do more to keep me and others safe 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Strongly 
disagree           (1.0)         35           14          1         10          1          2           11+b       12           26+B        3-         6          2           15          5         12b         * 
                                  2%           2%         1%         2%         1%         2%           3%         1%           3%         *%         2%         1%           2%         1%         3%         1% 
 
2                  (2.0)         62           31c         8          9-         5          6c           3         43++a        37         22          4          2           23         20         19          - 
                                  3%           4%         4%         1%         3%         5%           1%         4%           4%         3%         1%         1%           2%         3%         4%         -% 
 
3                  (3.0)        289          125         29         77         30c        17           50        123          150         86         53         18          138         88         62          2 
                                 14%          15%        16%        12%        20%        14%          15%        12%          15%        12%        15%         9%          15%        13%        14%         6% 
 
4                  (4.0)        501          223         41        137         39         36           48--      249A         270+cd     160         71         35          212        173        110          6 
                                 24%          26%        22%        22%        26%        30%          15%        25%          27%        22%        20%        18%          23%        26%        26%        22% 
 
5 - Strongly 
agree              (5.0)       1132          444        103        384++Ade    69         57          195        566          510--      421+A      202        119a         524        366        221         12 
                                 54%          52%        55%        60%        46%        47%          60%        56%          51%        59%        56%        61%          56%        54%        52%        48% 
 
Don't know                       61           22          4         19          5          3           17+b       22           16--       22         23++Ab     17++AB       26         22          5-         6 
                                  3%           3%         2%         3%         3%         3%           5%         2%           2%         3%         6%         9%           3%         3%         1%        23% 
 
Refused                           -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                     1633          667        143        522+d      108         92          243        815          780        581        273        154          736        539        332         18 
                                 79%          78%        77%        82%        73%        77%          75%        80%          77%        81%        76%        79%          78%        80%        77%        70% 
 
Net: Disagree                    97           46          9         19-         6          8           14         55           63++bc     25         10          5           39         25         32+ab       * 
                                  5%           5%         5%         3%         4%         6%           4%         5%           6%         3%         3%         2%           4%         4%         7%         1% 
 
Mean Score                      4.3          4.3        4.3        4.4++Ade   4.2        4.2          4.3        4.3          4.2--      4.4++A     4.4a       4.5+A        4.3        4.3c       4.2-       4.5 
Standard deviation              .94          .96        .93        .88        .92        .97         1.02        .93         1.00        .86        .91        .84          .94        .88       1.04        .75 
Standard error                  .03          .04        .08        .04        .10        .12          .07        .04          .04        .04        .06        .08          .04        .04        .06        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 271 (continuation) 
<E1j> Level of agreement with - I would like the most used websites and social media sites to do more to keep me and others safe 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Strongly 
disagree           (1.0)         35           23-        20          9         12          8           24-        18         12         15-        11++AbCD     17         12         13          9         17 
                                  2%           1%         1%         1%         2%         3%           1%         1%         1%         1%         4%           1%         1%         2%         2%         2% 
 
2                  (2.0)         62           42--       37-        19         24         18++AB       42--       21--       26         29-        20++ABCD     36         21         27         18         24 
                                  3%           2%         2%         3%         3%         6%           2%         2%         2%         2%         7%           3%         2%         3%         3%         3% 
 
3                  (3.0)        289          252        230         90        110         31          241        173        136        170         45          174        118         96         76        109 
                                 14%          15%        15%        14%        14%        10%          13%        13%        12%        13%        17%          14%        13%        12%        13%        15% 
 
4                  (4.0)        501          416        393cd      127-       161--       71          450+E      327E       248        306e        44--        295d       216D       163-        97--      196D 
                                 24%          24%        25%        20%        20%        23%          25%        25%        22%        23%        16%          23%        24%        21%        17%        26% 
 
5 - Strongly 
agree              (5.0)       1132          948        872        377+       472++      161          992+       727e       657++E     778++E     130          743++E     510E       467++E     364++abE   363-- 
                                 54%          55%        55%        59%        59%        52%          56%        56%        60%        59%        48%          58%        57%        60%        64%        49% 
 
Don't know                       61           38--       33--       14         21         20++ABCd     36--       23--       23         24--       20++ABCD     18--       11--       11--        4--       37++ABCD 
                                  3%           2%         2%         2%         3%         6%           2%         2%         2%         2%         7%           1%         1%         1%         1%         5% 
 
Refused                           -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Net: Agree                     1633         1364       1265+       503        633        232         1443++E    1053++E     904++E    1084++E     175--       1037++e     726+E      630e       461e       558- 
                                 79%          79%        80%        79%        79%        75%          81%        82%        82%        82%        65%          81%        82%        81%        81%        75% 
 
Net: Disagree                    97           65--       58--       29         36         26++ABcd     66--       39--       39-        44--       31++ABCD     53         33         40         27         41 
                                  5%           4%         4%         5%         4%         9%           4%         3%         3%         3%        11%           4%         4%         5%         5%         6% 
 
Mean Score                      4.3          4.3        4.3        4.4        4.4        4.2          4.3++E     4.4++E     4.4++E     4.4++E     4.1--        4.4+e      4.4e       4.4e       4.4+E      4.2- 
Standard deviation              .94          .91        .90        .94        .94       1.06          .90        .88        .88        .88       1.19          .92        .90        .95        .95        .99 
Standard error                  .03          .03        .03        .05        .04        .08          .03        .03        .03        .03        .09          .03        .04        .04        .05        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 271 (continuation) 
<E1j> Level of agreement with - I would like the most used websites and social media sites to do more to keep me and others safe 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Strongly 
disagree           (1.0)         35            5         29           12-        15-        12-        12         13           18         13          *          4C          20          8          3          4 
                                  2%           1%         2%           1%         1%         1%         2%         1%           2%         2%         *%         5%           2%         1%         1%         4% 
 
2                  (2.0)         62            7         55           13--       21--       13--       15-        15--         31         19         10          2           28         27          6          2 
                                  3%           2%         3%           1%         2%         1%         2%         1%           3%         3%         3%         2%           3%         4%         3%         2% 
 
3                  (3.0)        289           29--      243+A        119--      138--      131--       80--      120--        136         94         44         15          165d        93d        25          6- 
                                 14%           7%        15%          10%        10%        11%        10%        10%          13%        14%        15%        18%          15%        14%        11%         6% 
 
4                  (4.0)        501           78        406          263f       304-f      249-f      136--      243--        213--      188+A       83a        17          246        175         60         20 
                                 24%          20%        25%          22%        22%        22%        17%        21%          21%        28%        28%        20%          22%        27%        28%        20% 
 
5 - Strongly 
agree              (5.0)       1132          274++B     821--        757++      875++      735++      552++      761++        582        348        155         48          606        336        121         69+ab 
                                 54%          69%        51%          64%        64%        64%        69%        65%          57%        51%        52%        55%          55%        52%        56%        67% 
 
Don't know                       61            4-        54a          13--       14--        9--        9--       12--         43++c      14          3          -           45+c       13          1-         2 
                                  3%           1%         3%           1%         1%         1%         1%         1%           4%         2%         1%         -%           4%         2%         *%         2% 
 
Refused                           -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
Net: Agree                     1633          352++B    1227--       1019++     1179++      985++      688++     1005++        795        536        238         65          852        511        181a        89 
                                 79%          89%        76%          87%        86%        86%        86%        86%          78%        79%        81%        75%          77%        78%        84%        87% 
 
Net: Disagree                    97           13         84           25--       36--       25--       27         28--         49         32         10          6           48         35          9          6 
                                  5%           3%         5%           2%         3%         2%         3%         2%           5%         5%         4%         7%           4%         5%         4%         5% 
 
Mean Score                      4.3          4.5++B     4.2--        4.5++      4.5++      4.5++      4.5++      4.5++        4.3        4.3        4.3        4.2          4.3        4.3        4.4        4.5 
Standard deviation              .94          .82        .97          .80        .83        .82        .86        .82          .95        .94        .86       1.10          .95        .95        .89        .97 
Standard error                  .03          .05        .03          .03        .03        .03        .04        .03          .04        .04        .06        .14          .04        .05        .07        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 271 (continuation) 
<E1j> Level of agreement with - I would like the most used websites and social media sites to do more to keep me and others safe 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Strongly 
disagree           (1.0)         35            4+ 
                                  2%           5% 
 
2                  (2.0)         62            2 
                                  3%           2% 
 
3                  (3.0)        289            6 
                                 14%           8% 
 
4                  (4.0)        501           20 
                                 24%          27% 
 
5 - Strongly 
agree              (5.0)       1132           40 
                                 54%          54% 
 
Don't know                       61            2 
                                  3%           3% 
 
Refused                           -            - 
                                  -%           -% 
 
Net: Agree                     1633           61 
                                 79%          82% 
 
Net: Disagree                    97            6 
                                  5%           8% 
 
Mean Score                      4.3          4.3 
Standard deviation              .94         1.08 
Standard error                  .03          .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 271 (continuation) 
<E1j> Level of agreement with - I would like the most used websites and social media sites to do more to keep me and others safe 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Strongly 
disagree           (1.0)         35           19         21         25         17+        22         18         18         11          2          4         11          4 
                                  2%           2%         2%         2%         3%         2%         2%         2%         2%         1%         3%         1%         1% 
 
2                  (2.0)         62           35         38+        39         15         43         36         25         15         14          4         25          6 
                                  3%           3%         4%         3%         3%         3%         3%         4%         3%         4%         3%         3%         3% 
 
3                  (3.0)        289          147        139        162        104++cJ    195        155         96         74         45         17         98         35 
                                 14%          15%        16%        14%        18%        14%        14%        13%        15%        14%        13%        12%        14% 
 
4                  (4.0)        501          228        231        298        154        360+       284        161        127         79         27        175         61 
                                 24%          23%        26%        25%        27%        26%        25%        23%        25%        24%        20%        21%        24% 
 
5 - Strongly 
agree              (5.0)       1132          559bd      437--      653d       274--      751d       617d       400bd      266        179         76        498        143 
                                                                                                                                                      ++BcDeeg 
                                 54%          55%        50%        54%        48%        54%        55%        56%        53%        56%        57%        60%        57% 
 
Don't know                       61           20-        16-        22--       12         24--       17--       16          7          3          5         15-         4 
                                  3%           2%         2%         2%         2%         2%         2%         2%         1%         1%         4%         2%         1% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Agree                     1633          787        668-       951        428-      1111d       901d       561        393        258        103        673+bD     203 
                                 79%          78%        76%        79%        74%        80%        80%        78%        79%        80%        77%        82%        81% 
 
Net: Disagree                    97           54         59++       64         32         65         54         43         26         16          8         37         10 
                                  5%           5%         7%         5%         6%         5%         5%         6%         5%         5%         6%         4%         4% 
 
Mean Score                      4.3          4.3d       4.2--      4.3d       4.2--      4.3bd      4.3bd      4.3        4.3        4.3        4.3        4.4++BD    4.3 
Standard deviation              .94          .97       1.01        .97       1.01        .94        .94       1.00        .97        .92       1.01        .92        .92 
Standard error                  .03          .04        .04        .03        .05        .03        .03        .05        .05        .06        .11        .04        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 271 (continuation) 
<E1j> Level of agreement with - I would like the most used websites and social media sites to do more to keep me and others safe 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Strongly 
disagree           (1.0)         35           20         10          9          4         28         12         24          7          6          3          1         17         23          2          7          3 
                                  2%           1%         2%         2%         1%         2%         2%         2%         3%         2%         2%         1%         2%         2%         2%         3%         4% 
 
2                  (2.0)         62           47         20         19         19         55+        27         40          6         15          4          2         43         39          6+abm     12          1 
                                  3%           3%         3%         4%         4%         4%         4%         4%         3%         4%         2%         2%         4%         3%         8%         5%         2% 
 
3                  (3.0)        289          202         83         63         54        194         97        133         31         43         19         16        170        191         16io       29          8 
                                 14%          14%        12%        15%        12%        13%        15%        13%        13%        11%        12%        16%        15%        15%        21%        11%        12% 
 
4                  (4.0)        501          373+S      201        108S       129+fjkS   368S       143s       257S        52s       110jkS      29         17        292S       318S        16s        76jkS      21jkS 
                                                 ++eFghjkmS 
                                 24%          26%        30%        25%        29%        25%        22%        25%        21%        28%        17%        16%        26%        24%        20%        29%        32% 
 
5 - Strongly 
agree              (5.0)       1132          768        347        224        236        803        357        574        149        219        109         67blo     586        705         36        133         33 
                                                                                                                                         ++ABCDefgi 
                                                                                                                                             LmnOpq 
                                 54%          53%        52%        52%        52%        54%        55%        55%        60%        55%        67%        64%        52%        54%        47%        50%        49% 
 
Don't know                       61           28--        8--        7          9         37         11         21-         2          3-         -          1         17--       28-         *          7          * 
                                  3%           2%         1%         2%         2%         2%         2%         2%         1%         1%         -%         *%         2%         2%         *%         3%         *% 
 
Refused                           -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Agree                     1633         1142n       548+n      332        365n      1171        499        832n       201n       329+N      138n        84        878       1024         52-       209         54 
                                 79%          79%        82%        77%        81%        79%        77%        79%        81%        83%        84%        81%        78%        78%        68%        79%        81% 
 
Net: Disagree                    97           66         31         28         23         83+        39         63+        13         21          7          3         60         63          8+a       20          4 
                                  5%           5%         5%         6%         5%         6%         6%         6%         5%         5%         4%         3%         5%         5%        11%         7%         6% 
 
Mean Score                      4.3          4.3n       4.3n       4.2        4.3        4.3        4.3        4.3        4.3n       4.3n       4.5cln     4.4n       4.3-       4.3        4.0-       4.2        4.2 
Standard deviation              .94          .93        .91       1.00        .91        .97        .99        .98        .99        .93        .92        .92        .96        .95       1.11       1.02       1.03 
Standard error                  .03          .03        .04        .06        .05        .03        .05        .04        .08        .06        .09        .11        .04        .03        .15        .08        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 271 (continuation) 
<E1j> Level of agreement with - I would like the most used websites and social media sites to do more to keep me and others safe 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Strongly 
disagree           (1.0)         35           13          **         1 
                                  2%           1%         **         1% 
 
2                  (2.0)         62           33          **         - 
                                  3%           4%         **         -% 
 
3                  (3.0)        289          113          **         7 
                                 14%          12%         **        12% 
 
4                  (4.0)        501          246+jS       **         3-- 
                                 24%          27%         **         5% 
 
5 - Strongly 
agree              (5.0)       1132          503          **        42+abcdeglmnopq 
                                 54%          55%         **        72% 
 
Don't know                       61           12--        **         6++ABCDEFGHIJkLMnopQ 
                                  3%           1%         **        10% 
 
Refused                           -            -          **         - 
                                  -%           -%         **         -% 
 
Net: Agree                     1633          749+n        **        44 
                                 79%          81%         **        77% 
 
Net: Disagree                    97           46          **         1 
                                  5%           5%         **         1% 
 
Mean Score                      4.3          4.3n         **       4.6+abcdefglmNo 
Standard deviation              .94          .92          **       .80 
Standard error                  .03          .04          **       .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 272 
<E1j> Level of agreement with - I would find it difficult to leave a website or social media site (like Facebook, Twitter) if I wanted to 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample               1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1 - Strongly 
disagree           (1.0)        821          433+b      387-          67--       95--      119--      144Abc     147+ABC    132++ABCD  116++ABCd    163--      264a       394++AB      182        240        196        202 
                                 39%          43%        36%          25%        31%        32%        41%        46%        54%        56%          28%        36%        51%          39%        38%        43%        38% 
 
2                  (2.0)        306          156        150           45         46         73+ef      51         38         27         26           91        124c        91-          78         93         72         63 
                                 15%          15%        14%          17%        15%        19%        14%        12%        11%        13%          16%        17%        12%          17%        15%        16%        12% 
 
3                  (3.0)        332          158        173           44         48         66g        67fg       60fg       27         19-          92        133        106           85        103         66         77 
                                 16%          16%        16%          16%        16%        18%        19%        19%        11%         9%          16%        18%        14%          18%        16%        14%        15% 
 
4                  (4.0)        307          129-       178+a         74++bcDEFG 52G        68efG      42g        34         26         10--        126++BC    110C        71--         53         96         67         90a 
                                 15%          13%        17%          27%        17%        18%        12%        11%        11%         5%          22%        15%         9%          12%        15%        14%        17% 
 
5 - Strongly 
agree              (5.0)        219           93        126           35G        56++cdEFG  42G        39G        28G        16g         3--         91++bC     81C        47--         48         61         44         65 
                                 11%           9%        12%          13%        18%        11%        11%         9%         7%         1%          16%        11%         6%          10%        10%        10%        12% 
 
Don't know                       95           47         48            6          7          7-        11         13         16ac       34++ABCDEf   13-        18--       63++AB       15         29         17         34 
                                  5%           5%         4%           2%         2%         2%         3%         4%         7%        16%           2%         2%         8%           3%         5%         4%         6% 
 
Refused                           2            2          -            2++        -          -          -          -          -          -            2          -          -            -          2          -          - 
                                  *%           *%         -%           1%         -%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         -% 
 
Net: Agree                      525          221--      304++A       109++cDEFG 108++DEFG  110eFG      81G        63-G       42-G       13--        217++BC    191C       118--        101        158        111        156a 
                                 25%          22%        29%          40%        35%        29%        23%        19%        17%         6%          38%        26%        15%          22%        25%        24%        29% 
 
Net: Disagree                  1127          589++B     538--        113--      141-       192a       196A       185Ab      159++ABC   142++ABCd    254--      387A       485++AB      261        333        268d       265 
                                 54%          58%        51%          41%        46%        51%        55%        58%        65%        68%          44%        53%        63%          56%        53%        58%        50% 
 
Mean Score                      2.4          2.3--      2.5++A       2.9++cDEFG 2.8++DEFG  2.6+EFG    2.4fG      2.2G       2.0--g     1.6--        2.8++BC    2.5C       2.0--        2.3        2.4        2.3        2.5 
Standard deviation             1.43         1.39       1.45         1.41       1.52       1.40       1.41       1.38       1.34       1.00         1.47       1.41       1.31         1.39       1.41       1.41       1.49 
Standard error                  .04          .06        .06          .11        .10        .09        .10        .10        .11        .11          .07        .06        .06          .08        .07        .08        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 272 (continuation) 
<E1j> Level of agreement with - I would find it difficult to leave a website or social media site (like Facebook, Twitter) if I wanted to 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample               1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1 - Strongly 
disagree           (1.0)        821          422        398           66--       92--      106-       216--      603++ABCD    758++B      59-- 
                                 39%          39%        40%          28%        30%        33%        33%        43%          42%        21% 
 
2                  (2.0)        306          172        135           23         43         59a        97        204          250         56+a 
                                 15%          16%        14%          10%        14%        18%        15%        14%          14%        20% 
 
3                  (3.0)        332          188        144           46         69++E      66e       125+e      201-         257--       74++A 
                                 16%          17%        14%          20%        23%        20%        19%        14%          14%        26% 
 
4                  (4.0)        307          150        157           57++E      57e        59e       123++E     183--        252         54 
                                 15%          14%        16%          24%        19%        18%        19%        13%          14%        19% 
 
5 - Strongly 
agree              (5.0)        219          109        109           38+e       38         32         83        134          186         32 
                                 11%          10%        11%          16%        12%        10%        13%         9%          10%        11% 
 
Don't know                       95           44         50            4          6          1--        7--       86++abCD     87          4- 
                                  5%           4%         5%           2%         2%         *%         1%         6%           5%         2% 
 
Refused                           2            2          -            -          -          -          -          2            --         2+a 
                                  *%           *%         -%           -%         -%         -%         -%         *%           -%         1% 
 
Net: Agree                      525          259        266           94++cdE    96+E       90        206++E     318--        439         86 
                                 25%          24%        27%          40%        31%        28%        32%        22%          25%        31% 
 
Net: Disagree                  1127          594        533           89--      135--      165a       312--a     807++ABD    1008++B     115-- 
                                 54%          55%        54%          38%        44%        51%        48%        57%          56%        41% 
 
Mean Score                      2.4          2.4        2.4          2.9++cdE   2.7++E     2.5e       2.6++E     2.3--        2.3--      2.8++A 
Standard deviation             1.43         1.40       1.46         1.47       1.41       1.37       1.44       1.41         1.44       1.30 
Standard error                  .04          .05        .06          .12        .10        .09        .07        .05          .04        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 272 (continuation) 
<E1j> Level of agreement with - I would find it difficult to leave a website or social media site (like Facebook, Twitter) if I wanted to 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample               1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1 - Strongly 
disagree           (1.0)        821           48++dFHIJl 96Ij       81+fIJ     75I        65Ij       60I       109        106I        48--       20--I      48+FhIJ    67Ij        706-       114+a       85         29+A 
                                                                                                        ++bDeFHIJk 
                                                                                                                 L 
                                 39%          57%        42%        49%        40%        44%        32%        58%        36%        18%        32%        46%        40%          38%        48%        45%        58% 
 
2                  (2.0)        306            8         28         28k        19         27k        33k        22         56K        45k         9         10--       22          282         24         20          3 
                                 15%          10%        12%        17%        10%        19%        17%        12%        19%        16%        14%         9%        13%          15%        10%        11%         6% 
 
3                  (3.0)        332           10         31         18         30g        14         35G        12--       51G        80         13+bCEGKL  14g        23g         298         34         31          3 
                                                                                                                              ++aBCdEGhK 
                                                                                                                                       L 
                                 16%          12%        14%        11%        16%         9%        19%         6%        18%        30%        21%        14%        14%          16%        14%        17%         6% 
 
4                  (4.0)        307            7         44ck       14         21         18         43+aCdhkl  24         37         56+aCkl    10c        12         20          278         29         22          7 
                                 15%           8%        19%         8%        11%        12%        23%        13%        13%        21%        16%        12%        12%          15%        12%        12%        14% 
 
5 - Strongly 
agree              (5.0)        219            7         25h        20h        32+fGH     17h        14          9-        13--       36gH        6H        18++FGHJ   21gH        199         20         16          4 
                                 11%           8%        11%        12%        17%        12%         8%         5%         4%        13%        10%        17%        13%          11%         8%         8%         9% 
 
Don't know                       95            4          4          6         10          5          3         10         28++BFIK    6          4+BFIK     2-        12+BfIK      77         17         14          3 
                                  5%           5%         2%         4%         5%         4%         1%         5%        10%         2%         7%         2%         7%           4%         7%         7%         7% 
 
Refused                           2            -          -          -          -          -          -          2++        -          -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
Net: Agree                      525           13         70agH      34         54h        35         57gh       33         50-        92++acGHl  16h        30agH      41h         477         48         37         11 
                                 25%          16%        30%        20%        29%        24%        30%        18%        17%        34%        26%        29%        25%          26%        20%        20%        22% 
 
Net: Disagree                  1127           56dfIJ    124I       109+dfIJl   94i        92IJ       92i       130        162Ij       92--       29--i      58IJ       89Ij        989        138        105         33 
                                                                                                        ++bDFhIJKL 
                                 54%          67%        54%        66%        50%        63%        49%        70%        56%        34%        46%        56%        54%          54%        58%        56%        65% 
 
Mean Score                      2.4          1.9-       2.4aG      2.1        2.5aG      2.3        2.6AcGh    1.9--      2.2g       3.0        2.6AcGH    2.4aG      2.4aG        2.4+b      2.2-       2.2        2.0 
                                                                                                                              ++ABCdEfGH 
                                                                                                                                     JKL 
Standard deviation             1.43         1.36       1.48       1.43       1.56       1.45       1.35       1.31       1.25       1.29       1.40       1.58       1.49         1.43       1.41       1.39       1.47 
Standard error                  .04          .19        .13        .14        .16        .15        .14        .13        .11        .11        .08        .09        .08          .04        .11        .13        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 272 (continuation) 
<E1j> Level of agreement with - I would find it difficult to leave a website or social media site (like Facebook, Twitter) if I wanted to 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample               1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1 - Strongly 
disagree           (1.0)        821          344         68        281+e       57         37          146        423          347--      291a       183++Ab    105++AB      395b       240-       168         12 
                                 39%          40%        37%        44%        39%        31%          45%        42%          34%        41%        51%        54%          42%        36%        39%        46% 
 
2                  (2.0)        306          124         24         90         14         25d          43        166          170+        94         42         26          141        102         62          - 
                                 15%          14%        13%        14%        10%        21%          13%        16%          17%        13%        12%        13%          15%        15%        14%         -% 
 
3                  (3.0)        332          132         38c        81-        37+aC      18           32-       147          172D       117D        43         11--        138        128+        63          * 
                                 16%          15%        20%        13%        25%        15%          10%        14%          17%        16%        12%         6%          15%        19%        15%         2% 
 
4                  (4.0)        307          133         30         81         26         22           50        133          168CD      109cD       29--        8--        127        104         75          * 
                                 15%          16%        16%        13%        17%        18%          15%        13%          17%        15%         8%         4%          14%        15%        17%         1% 
 
5 - Strongly 
agree              (5.0)        219          102         20         67         10         15           29        105          131++Cd     66         21-        10           90         72         55          2 
                                 11%          12%        11%        11%         7%        13%           9%        10%          13%         9%         6%         5%          10%        11%        13%         8% 
 
Don't know                       95           22--        6         36a         3          3           24+b       38           20--       34A        40++AB     34++AB       46c        26          6--       11 
                                  5%           3%         3%         6%         2%         2%           7%         4%           2%         5%        11%        17%           5%         4%         2%        44% 
 
Refused                           2            2          -          -          -          -            -          -            -          2          -          -            2          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         -%           -%         *%         -%         -%           *%         -%         -%         -% 
 
Net: Agree                      525          235         50        148         36         37           79        239          299++CD    175CD       51--       18--        217        177        130+a        2 
                                 25%          27%        27%        23%        24%        31%          24%        24%          30%        25%        14%         9%          23%        26%        30%         9% 
 
Net: Disagree                  1127          468         92        371+        72         63          189        590++        517-       385        225++Ab    131++AB      537+b      342        230         12 
                                 54%          54%        49%        58%        48%        52%          58%        58%          51%        54%        63%        67%          57%        51%        54%        46% 
 
Mean Score                      2.4          2.4        2.5        2.3-       2.4        2.6          2.2        2.3-         2.6++bCD   2.4CD      1.9--      1.7--        2.3-       2.5ad      2.5d       1.7 
Standard deviation             1.43         1.46       1.42       1.44       1.36       1.43         1.44       1.42         1.44       1.41       1.30       1.19         1.41       1.41       1.48       1.48 
Standard error                  .04          .06        .13        .07        .14        .17          .10        .05          .06        .07        .09        .12          .06        .07        .08        .40 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 272 (continuation) 
<E1j> Level of agreement with - I would find it difficult to leave a website or social media site (like Facebook, Twitter) if I wanted to 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample               1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1 - Strongly 
disagree           (1.0)        821          662        594--      256        320        140b         674--      461--      433        531        140++ABCD    450--      288--      297b       221b       363++ABCD 
                                 39%          39%        38%        40%        40%        45%          38%        36%        39%        40%        52%          35%        32%        38%        39%        49% 
 
2                  (2.0)        306          245        230         88        104         55          279+e      205e       176e       205e        25-         206        133        117         90         91 
                                 15%          14%        15%        14%        13%        18%          16%        16%        16%        15%         9%          16%        15%        15%        16%        12% 
 
3                  (3.0)        332          291+E      275+E      119E       141E        28--        293        216        176        213         34          213        156        122         78        103 
                                 16%          17%        17%        19%        18%         9%          16%        17%        16%        16%        13%          17%        18%        16%        14%        14% 
 
4                  (4.0)        307          267        248         84        108         35          282++e     209e       148        194e        24-         217++E     167++E     126e        87         81-- 
                                 15%          16%        16%        13%        14%        11%          16%        16%        13%        15%         9%          17%        19%        16%        15%        11% 
 
5 - Strongly 
agree              (5.0)        219          189        183+        70         95         26          186        154+       116        134         31          160++E     130++E      89e        72E        53-- 
                                 11%          11%        12%        11%        12%         9%          10%        12%        10%        10%        11%          13%        15%        11%        13%         7% 
 
Don't know                       95           64--       54--       19         31         22abc        72-        44-        53         45--       15           35--       15--       26         20         52++ABCd 
                                  5%           4%         3%         3%         4%         7%           4%         3%         5%         3%         5%           3%         2%         3%         4%         7% 
 
Refused                           2            --         -          -          -          2+ab         ---        -          -          -          2++Abcd      -          -          -          -          2 
                                  *%           -%         -%         -%         -%         1%           -%         -%         -%         -%         1%           -%         -%         -%         -%         *% 
 
Net: Agree                      525          456+       431++e     154        203         62          468+       362++e     263        328         55          378++E     297++cE    215E       160E       134-- 
                                 25%          27%        27%        24%        25%        20%          26%        28%        24%        25%        20%          29%        33%        28%        28%        18% 
 
Net: Disagree                  1127          907-       825--      344        425        195++ABcd    953        666-       610        736        165+b        656--      421--      414b       310b       454++ABc 
                                 54%          53%        52%        54%        53%        63%          53%        52%        55%        56%        61%          51%        47%        53%        55%        61% 
 
Mean Score                      2.4          2.4++E     2.5++E     2.4e       2.4e       2.1--        2.4+e      2.5++dE    2.4        2.4        2.1-         2.5++E     2.7++cdE   2.5E       2.5E       2.1-- 
Standard deviation             1.43         1.43       1.44       1.42       1.45       1.38         1.42       1.44       1.42       1.41       1.46         1.45       1.47       1.44       1.47       1.35 
Standard error                  .04          .04        .05        .07        .06        .10          .04        .05        .05        .05        .11          .05        .06        .06        .08        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 272 (continuation) 
<E1j> Level of agreement with - I would find it difficult to leave a website or social media site (like Facebook, Twitter) if I wanted to 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample               1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1 - Strongly 
disagree           (1.0)        821          135-       670++a       504++      558        475        373++b     499++        487++BCd   222--       83--       28          502++BCD   233D        66-        19-- 
                                 39%          34%        42%          43%        41%        41%        46%        43%          48%        33%        28%        33%          45%        36%        31%        19% 
 
2                  (2.0)        306           62        231          183        217        174        123        188          143        102         47         14          156        105         32         14 
                                 15%          16%        14%          16%        16%        15%        15%        16%          14%        15%        16%        17%          14%        16%        15%        13% 
 
3                  (3.0)        332           52        264          162-       196-       182f        96--      159--        130--      128+A       57a        16          163        117         40         12 
                                 16%          13%        16%          14%        14%        16%        12%        14%          13%        19%        19%        19%          15%        18%        19%        12% 
 
4                  (4.0)        307           84++B     208--        156        201        157        108        162          110--      117A        64++A      16          130--      122++A      35         20a 
                                 15%          21%        13%          13%        15%        14%        13%        14%          11%        17%        22%        19%          12%        19%        16%        20% 
 
5 - Strongly 
agree              (5.0)        219           58+B      147--        137        153        133         81        122           85-        86a        37         10           86--       61         35+Ab      37++ABC 
                                 11%          15%         9%          12%        11%        12%        10%        10%           8%        13%        13%        11%           8%         9%        16%        36% 
 
Don't know                       95            5--       88++A        30--       42--       30--       24-        34--         68++Bc     18-         7          2           73++Bd     14--        7          1 
                                  5%           1%         5%           3%         3%         3%         3%         3%           7%         3%         2%         2%           7%         2%         3%         1% 
 
Refused                           2            2+b        -            2          -          -          -          2            -          2          -          -            -          2          -          - 
                                  *%           *%         -%           *%         -%         -%         -%         *%           -%         *%         -%         -%           -%         *%         -%         -% 
 
Net: Agree                      525          142++B     355--        294        354        290        189        284          195--      203++A     101++A      26a         215--      183A        70+A       57++ABC 
                                 25%          36%        22%          25%        26%        25%        23%        24%          19%        30%        34%        30%          19%        28%        33%        56% 
 
Net: Disagree                  1127          197        901+         688++      775+       648        496++      687++        630++BC    324--      130--       42          658++bCD   338D        98-        33-- 
                                 54%          50%        56%          58%        57%        56%        62%        59%          62%        48%        44%        49%          59%        52%        46%        32% 
 
Mean Score                      2.4          2.7++B     2.3--        2.3        2.4        2.4        2.2--      2.3-         2.1--      2.6++A     2.7++A     2.6a         2.2--      2.5A       2.7++A     3.4++ABC 
Standard deviation             1.43         1.50       1.40         1.45       1.44       1.44       1.43       1.43         1.38       1.44       1.41       1.42         1.36       1.39       1.48       1.54 
Standard error                  .04          .09        .04          .05        .05        .05        .06        .05          .06        .07        .10        .18          .05        .07        .12        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 272 (continuation) 
<E1j> Level of agreement with - I would find it difficult to leave a website or social media site (like Facebook, Twitter) if I wanted to 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample               1345           53 
 
Total                          2080           74 
 
1 - Strongly 
disagree           (1.0)        821           18- 
                                 39%          24% 
 
2                  (2.0)        306           12 
                                 15%          16% 
 
3                  (3.0)        332           10 
                                 16%          14% 
 
4                  (4.0)        307           13 
                                 15%          17% 
 
5 - Strongly 
agree              (5.0)        219           21++ 
                                 11%          29% 
 
Don't know                       95            * 
                                  5%           *% 
 
Refused                           2            - 
                                  *%           -% 
 
Net: Agree                      525           34++ 
                                 25%          45% 
 
Net: Disagree                  1127           30- 
                                 54%          40% 
 
Mean Score                      2.4          3.1++ 
Standard deviation             1.43         1.57 
Standard error                  .04          .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 272 (continuation) 
<E1j> Level of agreement with - I would find it difficult to leave a website or social media site (like Facebook, Twitter) if I wanted to 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample               1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1 - Strongly 
disagree           (1.0)        821          406bEE     304--      451E       201-       463--      351--      297bdEE    199eE      110         43        351BdEEh    97 
                                 39%          40%        34%        38%        35%        33%        31%        42%        40%        34%        33%        43%        39% 
 
2                  (2.0)        306          150        130        197+        99i       218        175        111         66         41         12        129         45 
                                 15%          15%        15%        16%        17%        16%        16%        16%        13%        13%         9%        16%        18% 
 
3                  (3.0)        332          163        150        193        102        253++j     207++j     105         87         77++abCFJ  31+fj     113         43 
                                 16%          16%        17%        16%        18%        18%        18%        15%        17%        24%        23%        14%        17% 
 
4                  (4.0)        307          133        151+j      188         87        258++AJk   221++AcJk  116         81         49         19        101-        31 
                                 15%          13%        17%        16%        15%        19%        20%        16%        16%        15%        14%        12%        12% 
 
5 - Strongly 
agree              (5.0)        219          109        118++      137         72        169++      148++       73         55         37         25+acf     94         29 
                                 11%          11%        13%        11%        12%        12%        13%        10%        11%        11%        18%        11%        11% 
 
Don't know                       95           47eef      28-        33--       16-        34--       25--       13--       11-         8          3         34ef        8 
                                  5%           5%         3%         3%         3%         2%         2%         2%         2%         3%         2%         4%         3% 
 
Refused                           2            -          2          -          -          -          -          -          -          -          -          -          - 
                                  *%           -%         *%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Net: Agree                      525          242        269++Aj    325        159        427++AJ    369++AcfJk 189        136         86         44        196         59 
                                 25%          24%        30%        27%        28%        31%        33%        26%        27%        27%        33%        24%        24% 
 
Net: Disagree                  1127          557beEhi   434--      648eEi     300        681--      526--      408bEEhI   265i       151-        55-       479+BEEHI  142ei 
                                 54%          55%        49%        54%        52%        49%        47%        57%        53%        47%        41%        58%        56% 
 
Mean Score                      2.4          2.4        2.6++AfJ   2.5        2.5+j      2.6++AcFJ  2.7        2.4        2.4        2.6j       2.8+afJk   2.3        2.4 
                                                                                               ++ACFgJk 
Standard deviation             1.43         1.43       1.46       1.43       1.43       1.43       1.44       1.43       1.44       1.40       1.51       1.44       1.41 
Standard error                  .04          .06        .06        .05        .07        .05        .05        .07        .08        .10        .16        .06        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 272 (continuation) 
<E1j> Level of agreement with - I would find it difficult to leave a website or social media site (like Facebook, Twitter) if I wanted to 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample               1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1 - Strongly 
disagree           (1.0)        821          482--bdn   190--      169BDiN    124--      589ABDImNQ 297        428ABDImNQ 122        123--       85         47BDiNq   413-BDn    457--bdn    16--       93n        22 
                                                                                             ++ABDeILMN            ++ABcDegIL            ++ABcDegIL 
                                                                                                     oQ                  MNOQ                 MNOpQ 
                                 39%          33%        28%        39%        27%        40%        46%        41%        49%        31%        52%        45%        37%        35%        21%        35%        34% 
 
2                  (2.0)        306          228s       121+S       63s        66s       237+s       92s       169s        41s        73S        22s        20S       174s       214+s       12s        39s        10s 
                                 15%          16%        18%        15%        15%        16%        14%        16%        17%        19%        14%        19%        15%        16%        16%        15%        15% 
 
3                  (3.0)        332          267++gh    132++gH     61         79h       233        100        154         26-        65         19         15        198h       222h        10         48h         7 
                                 16%          19%        20%        14%        17%        16%        15%        15%        11%        16%        12%        15%        18%        17%        13%        18%        11% 
 
4                  (4.0)        307          262++EFhjS 132++EFghjS 74S       101        200-s       77s       154s        27s        69fS       15         12s       189+fS     234++EFhjS  11s        40s        14jS 
                                                                       ++EFGHJklo 
                                                                                S 
                                 15%          18%        20%        17%        22%        13%        12%        15%        11%        17%         9%        12%        17%        18%        15%        15%        21% 
 
5 - Strongly 
agree              (5.0)        219          170+        87+f       44         68++eFgm  158         56        106         24         61++eFgm   15         10        123        142         25         31         13+fgs 
                                                                                                                                                                                     ++ABCDEFGH 
                                                                                                                                                                                       IJKLMOQS 
                                 11%          12%        13%        10%        15%        11%         9%        10%        10%        15%         9%        10%        11%        11%        33%        12%        19% 
 
Don't know                       95           30--        7--       20aBilQ    13q        69ABilmQ   25BQ       38BQ        7          6--        5          -         26--       36--bq      2         13aBiQ      * 
                                  5%           2%         1%         5%         3%         5%         4%         4%         3%         2%         3%         -%         2%         3%         3%         5%         *% 
 
Refused                           2            -          -          -          -          -          -          -          -          -          -          -          2          -          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%         -%         -%         -% 
 
Net: Agree                      525          432        220        117fS      170        358S       133--s     260S        51s       129++EFgHJS 31s        22s       312+FS     377++eFhjS  37         71S        27+eFgHJkS 
                                        ++EFghjS   ++EFGHJS            ++aCEFGHJk                                                                                                    ++AbCEFGHi 
                                                                             LMoS                                                                                                       JKLMOqS 
                                 25%          30%        33%        27%        38%        24%        21%        25%        20%        33%        19%        22%        28%        29%        48%        27%        41% 
 
Net: Disagree                  1127          709--d     311--      232Dn      190--      825ABDNq   389        597        163        196        108         67        586Dn      671--Dn     28--      132         32 
                                                                                             ++ABDILMNo   +ABDimNQ ++ABcDegIL            +ABcDeILMN   aBDimNoq 
                                                                                                      Q                 MNOpQ                   opQ 
                                 54%          49%        46%        54%        42%        56%        60%        57%        66%        50%        66%        64%        52%        51%        36%        50%        48% 
 
Mean Score                      2.4          2.6        2.7        2.4hjS     2.8        2.4hS      2.2--S     2.3S       2.1-s      2.7        2.1-s      2.2S       2.5++FHJS  2.5        3.2        2.5fhjS    2.8FgHJkS 
                                       ++EFGHJkS ++CEFGHJKL            ++ACEFGHJK                                             ++cEFGHJkS                                    ++eFgHJS ++ABCEFGHI 
                                                         mS                 LMoqS                                                                                                       JKLMOQS 
Standard deviation             1.43         1.42       1.40       1.44       1.45       1.42       1.38       1.42       1.39       1.46       1.39       1.38       1.42       1.42       1.58       1.44       1.57 
Standard error                  .04          .05        .07        .09        .08        .05        .07        .05        .11        .09        .14        .16        .05        .05        .21        .11        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 272 (continuation) 
<E1j> Level of agreement with - I would find it difficult to leave a website or social media site (like Facebook, Twitter) if I wanted to 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample               1345          643          **        36 
 
Total                          2080          919          **        58 
 
1 - Strongly 
disagree           (1.0)        821          305--        **        37++ABCDEfGILMNOPQ 
                                 39%          33%         **        64% 
 
2                  (2.0)        306          150s         **         1- 
                                 15%          16%         **         1% 
 
3                  (3.0)        332          158h         **         4 
                                 16%          17%         **         7% 
 
4                  (4.0)        307          175++EFghjS  **         *- 
                                 15%          19%         **         *% 
 
5 - Strongly 
agree              (5.0)        219          123++f       **         2 
                                 11%          13%         **         4% 
 
Don't know                       95            9--        **        13++ABCDEFGHIJKLMNOPQ 
                                  5%           1%         **        23% 
 
Refused                           2            -          **         - 
                                  *%           -%         **         -% 
 
Net: Agree                      525          297++EFGHJS  **         3-- 
                                 25%          32%         **         4% 
 
Net: Disagree                  1127          455--d       **        38bDN 
                                 54%          49%         **        65% 
 
Mean Score                      2.4          2.6          **       1.4-- 
                                      ++cEFGHJkS          S 
Standard deviation             1.43         1.45          **      1.05 
Standard error                  .04          .06          **       .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
The benefits of going 
online outweigh the risks 
------------------------- 
 
Net: Agree                     1372          695        677          201+efG    221+efG    249g       232        203        151        115-         422++bC    481        469--        345++bcD   412d       305d       310-- 
                                 66%          68%        64%          74%        72%        66%        65%        63%        62%        55%          73%        66%        61%          75%        66%        66%        58% 
 
Net: Disagree                   175           88         88           12-        16         24         27         32a        27ab       38++ABCDe    28--       50         97++AB       22--       59a        37         58A 
                                  8%           9%         8%           4%         5%         6%         8%        10%        11%        18%           5%         7%        13%           5%         9%         8%        11% 
 
<E1a> Level 
of agreement with - The 
benefits of going online 
outweigh the risks              3.9          4.0+b      3.9-         4.1++cdEfG 4.1+deG    3.9g       3.9        3.8        3.9        3.6--        4.1++BC    3.9        3.8--        4.1++BcD   3.9        3.9d       3.7-- 
Standard deviation             1.01         1.03       1.00          .91        .96        .93        .99       1.05       1.09       1.14          .94        .96       1.09          .92       1.03        .97       1.08 
Standard error                  .03          .04        .04          .07        .07        .06        .07        .07        .09        .12          .05        .04        .05          .05        .05        .06        .06 
 
It is impossible to avoid 
seeing harmful or offensive photos 
and videos if you use the internet 
---------------------------------- 
 
Net: Agree                      713          341        373          113+FG     112G       140fG      131G       105g        68         44--        225+C      271C       217--        168        186-       151        208+B 
                                 34%          33%        35%          42%        37%        37%        37%        33%        28%        21%          39%        37%        28%          36%        30%        33%        39% 
 
Net: Disagree                   731          374        357           70--      111a       113        121        123A       105+AC      87Ac        181        235        315++AB      179d       220        167        165 
                                 35%          37%        34%          26%        36%        30%        34%        38%        43%        42%          31%        32%        41%          39%        35%        36%        31% 
 
<E1b> Level of agreement 
with -  It is impossible 
to avoid seeing 
harmful or offensive 
photos and videos 
if you use the internet         3.0          2.9        3.0          3.2+eFG    3.0fg      3.1FG      3.1FG      2.9g       2.7--      2.5--        3.1+C      3.1+C      2.7--        3.0        2.9        2.9        3.1 
Standard deviation             1.34         1.35       1.33         1.27       1.36       1.26       1.35       1.35       1.38       1.37         1.32       1.30       1.37         1.37       1.28       1.34       1.37 
Standard error                  .04          .06        .05          .10        .09        .08        .09        .10        .11        .15          .07        .06        .07          .08        .06        .08        .08 
 
Online ‘trolls’ and bullies 
put me off using social media 
----------------------------- 
 
Net: Agree                      531          234-       296+a         75g        69        117+bFG     98G        93fG       47         30--        145        216+C      170-         132        153        109        137 
                                 26%          23%        28%          28%        23%        31%        28%        29%        19%        15%          25%        30%        22%          28%        25%        24%        26% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Net: Disagree                  1107          592++B     515--        155        182+c      180        181        162        132        114          337+B      361-       409          224        360+a      253        270 
                                 53%          58%        48%          57%        60%        48%        51%        51%        54%        55%          58%        49%        53%          48%        58%        55%        51% 
 
<E1c> Level of agreement 
with -  Online ‘trolls’ 
and bullies put me 
off using social media          2.5          2.3--      2.6++A       2.4        2.4        2.7+bfG    2.5g       2.6g       2.3        2.1-         2.4        2.6+ac     2.4          2.6b       2.4        2.4        2.5 
Standard deviation             1.41         1.41       1.40         1.41       1.38       1.38       1.43       1.43       1.42       1.37         1.39       1.41       1.42         1.48       1.42       1.34       1.39 
Standard error                  .04          .06        .05          .11        .09        .09        .10        .10        .12        .15          .07        .06        .07          .09        .07        .08        .08 
 
If illegal, offensive or 
harmful material appears on the most popular 
and most used websites and social media 
sites I would trust them to remove it quickl 
-------------------------------------------- 
 
Net: Agree                     1132          526        606          153g       182G       209g       215+fG     165        121         88--        335C       423+C      373--        235        337        262        299 
                                 54%          52%        57%          56%        60%        56%        61%        51%        50%        42%          58%        58%        48%          51%        54%        57%        56% 
 
Net: Disagree                   381          196        185           36         51         60         56         74a        64++Abcd   40           87-       117        177++AB       96        124         81         81 
                                 18%          19%        17%          13%        17%        16%        16%        23%        26%        19%          15%        16%        23%          21%        20%        18%        15% 
 
<E1d> Level 
of agreement with - 
If illegal, offensive or 
harmful material appears 
on the most popular 
and most used websites 
and social media 
sites I would trust them 
to remove it quickly            3.6          3.5-       3.7+a        3.7f       3.7f       3.7f       3.8+eFg    3.5        3.4--      3.4          3.7C       3.7++C     3.4--        3.5        3.6        3.7        3.7 
Standard deviation             1.23         1.23       1.22         1.09       1.19       1.13       1.24       1.29       1.39       1.23         1.14       1.18       1.31         1.25       1.23       1.23       1.19 
Standard error                  .03          .05        .05          .08        .08        .07        .08        .09        .11        .13          .06        .06        .06          .07        .06        .07        .07 
 
I always agree to terms 
and conditions without reading them, so 
that I can access the service or content 
---------------------------------------- 
 
Net: Agree                     1102          546        556          167+cefG   187++cefG  193        188g       159        122         85-         354++BC    381        366--        259        340        233        270 
                                 53%          54%        52%          61%        61%        52%        53%        50%        50%        41%          61%        52%        47%          56%        54%        50%        51% 
 
Net: Disagree                   548          278        270           58         59--       90        103b        89b        70b        80++ABC     117--      194a       238++A       123        161        119        145 
                                 26%          27%        25%          21%        19%        24%        29%        28%        29%        38%          20%        27%        31%          26%        26%        26%        27% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
<E1e> Level of agreement 
with - I always agree 
to terms and conditions 
without reading them, 
 so that I can access 
the service or content          3.4          3.4        3.4          3.7++cdeG  3.7++CdEfG 3.4G       3.4g       3.3g       3.4g       2.9--        3.7++BC    3.4        3.3--        3.5        3.4        3.4        3.4 
Standard deviation             1.42         1.44       1.40         1.34       1.33       1.32       1.45       1.40       1.50       1.57         1.33       1.38       1.49         1.39       1.42       1.42       1.45 
Standard error                  .04          .06        .05          .10        .09        .08        .10        .10        .12        .16          .07        .06        .07          .08        .07        .08        .08 
 
Websites and social media 
sites provide me with the tools and 
features I need to stay safe online 
----------------------------------- 
 
Net: Agree                      931          470        461          160        145fG      164g       163G       147G        89-        63--        305++bC    327        299--        214        271        222        225 
                                                                ++bCDeFG 
                                 45%          46%        43%          59%        47%        44%        46%        46%        37%        30%          53%        45%        39%          46%        43%        48%        42% 
 
Net: Disagree                   346          165        181           27--       61Ag       66a        61a        58a        50Ag       23           88        127        131           76        118         69         83 
                                 17%          16%        17%          10%        20%        18%        17%        18%        20%        11%          15%        17%        17%          16%        19%        15%        16% 
 
<E1f> Level of agreement 
with - Websites 
and social media 
sites provide me with 
the tools and features I 
need to stay safe online        3.4          3.4        3.4          3.7        3.4        3.4        3.4f       3.4        3.2--      3.3          3.6++C     3.4        3.3-         3.5        3.3        3.5        3.4 
                                                                ++bCdEFG 
Standard deviation             1.14         1.15       1.12          .99       1.16       1.09       1.14       1.16       1.30       1.08         1.09       1.11       1.19         1.18       1.14       1.11       1.11 
Standard error                  .03          .05        .04          .07        .08        .07        .08        .08        .11        .13          .06        .05        .06          .07        .06        .07        .07 
 
Websites and social media sites 
have an important role in supporting 
free speech, even where some 
users might find the content offensive 
-------------------------------------- 
 
Net: Agree                     1111          560        551          178++cDeFG 177fG      205g       176        174        112-        88-         355++BC    382        374--        265        336        234        277 
                                 53%          55%        52%          65%        58%        55%        50%        54%        46%        42%          61%        52%        48%          57%        54%        51%        52% 
 
Net: Disagree                   245          117        128           19-        30         34         45         44a        38ac       36Ac         49-        79        118++Ab       48         93+d       54         51 
                                 12%          12%        12%           7%        10%         9%        13%        14%        15%        17%           8%        11%        15%          10%        15%        12%        10% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
<E1g> Level of agreement 
with - Websites 
and social media 
sites have an important 
role in supporting 
free speech, even where 
some users might find 
the content offensive           3.6          3.7        3.6          3.9++cDEFG 3.8+eFg    3.7        3.6        3.5        3.5-       3.4-         3.8++BC    3.6c       3.5--        3.7        3.6        3.6        3.7 
Standard deviation             1.07         1.08       1.05          .96       1.01        .97       1.08       1.05       1.16       1.27          .99       1.02       1.14         1.05       1.12       1.04       1.03 
Standard error                  .03          .04        .04          .07        .07        .06        .07        .07        .09        .14          .05        .05        .06          .06        .06        .06        .06 
 
I don’t mind if organisations use information 
about me to decide which adverts they show me 
--------------------------------------------- 
 
Net: Agree                      499          267        232           88++CdeFg 103++CdEFG  77         83f        73         37--       38          191++BC    160        147--        121        140        116        122 
                                 24%          26%        22%          32%        34%        21%        24%        23%        15%        18%          33%        22%        19%          26%        22%        25%        23% 
 
Net: Disagree                   983          463        520           89--      120--      168a       179Ab      158Ab      151++ABCde 117AB        209--      347A       427++Ab      218        295        205        265 
                                 47%          46%        49%          33%        39%        45%        51%        49%        62%        56%          36%        48%        55%          47%        47%        44%        50% 
 
<E1h> Level of agreement 
with -  I don’t 
mind if organisations 
use information 
about me to decide which 
adverts they show me            2.6          2.6        2.5          3.0++CDEFG 2.8++cdeFG 2.5F       2.5f       2.5f       2.2--      2.2-         2.9++BC    2.5c       2.3--        2.6        2.5        2.6        2.5 
Standard deviation             1.34         1.38       1.30         1.32       1.37       1.27       1.33       1.28       1.28       1.37         1.35       1.30       1.31         1.33       1.32       1.32       1.37 
Standard error                  .04          .06        .05          .10        .09        .08        .09        .09        .10        .14          .07        .06        .06          .08        .07        .08        .08 
 
I don’t mind if organisations use information 
about me to decide what content they show me 
-------------------------------------------- 
 
Net: Agree                      498          264        234           99++CDEFG  93+eFG     89f        81         71         36--       30-         192++BC    169c       137--        115        146        114        123 
                                 24%          26%        22%          36%        31%        24%        23%        22%        15%        15%          33%        23%        18%          25%        23%        25%        23% 
 
Net: Disagree                   979          439--      540++A        81--      123-a      166A       176Ab      166Ab      153++ABCde 114Ab        204--      342A       433++AB      208        298        216        257 
                                 47%          43%        51%          30%        40%        44%        50%        52%        63%        55%          35%        47%        56%          45%        48%        47%        48% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4012 
Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
<E1i> Level of 
agreement with - I don't 
mind if organisations 
use information about me 
to decide what content 
(e.g. TV programmes, 
 video clips, posts 
by other users, news 
articles) they show me          2.6          2.7+b      2.5-         3.1        2.8++dEFG  2.6Fg      2.5F       2.4f       2.1--      2.2--        2.9++BC    2.5C       2.3--        2.6        2.5        2.6        2.5 
                                                                ++bCDEFG 
Standard deviation             1.35         1.37       1.32         1.31       1.35       1.32       1.34       1.32       1.26       1.31         1.34       1.33       1.30         1.32       1.35       1.36       1.36 
Standard error                  .04          .06        .05          .10        .09        .08        .09        .09        .10        .14          .07        .06        .06          .08        .07        .08        .08 
 
I feel that I have a good understanding 
about how websites and social 
media use information about me to decide 
which adverts and content to show me 
------------------------------------ 
 
Net: Agree                      956          502+b      454-         158++cdEFG 164+efG    172G       169G       138G       101g        55--        322++BC    341C       294--        231D       293d       224d       208-- 
                                 46%          49%        43%          58%        54%        46%        48%        43%        41%        26%          56%        47%        38%          50%        47%        49%        39% 
 
Net: Disagree                   565          260        305           40--       70a        93A        86a        99A        84+Abcd    93++ABCDe   110--      180a       276++AB       99--      165        119        183 
                                                                                                                                                                                                                      ++Abc 
                                 27%          26%        29%          15%        23%        25%        24%        31%        35%        45%          19%        25%        36%          21%        26%        26%        34% 
 
<E1j> 
Level of agreement with 
- I feel that I have a 
good understanding about 
how websites and social 
media use information 
about me to decide which 
adverts and content 
(e.g. TV programmes, 
video clips, posts 
by other users, news 
articles) to show me            3.3          3.4++B     3.2--        3.8        3.5+eFG    3.4fG      3.4G       3.2G       3.1-g      2.6--        3.6++BC    3.4C       3.0--        3.5+D      3.4d       3.4d       3.1-- 
                                                                ++bCDEFG 
Standard deviation             1.37         1.38       1.35         1.21       1.32       1.28       1.36       1.36       1.52       1.37         1.28       1.32       1.43         1.30       1.38       1.33       1.43 
Standard error                  .04          .06        .05          .09        .09        .08        .09        .10        .12        .14          .06        .06        .07          .08        .07        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
I would like the most 
used websites and social media sites 
to do more to keep me and others safe 
------------------------------------- 
 
Net: Agree                     1633          778        855          195-       244        299        284        257        199a       156          440        582        611          383+bd     477        373        400 
                                 79%          77%        80%          72%        80%        80%        80%        80%        81%        75%          76%        80%        79%          83%        76%        81%        75% 
 
Net: Disagree                    97           52         45           13         23+C        8-        18         12         17c         5           36         27         34           23         33         19         22 
                                  5%           5%         4%           5%         8%         2%         5%         4%         7%         3%           6%         4%         4%           5%         5%         4%         4% 
 
<E1j> Level of agreement 
with - I would like 
the most used websites 
and social media 
sites to do more to 
keep me and others safe         4.3          4.3        4.3          4.1--      4.3a       4.3a       4.3a       4.3a       4.5+A      4.4a         4.2-       4.3        4.4+A        4.4        4.3        4.3        4.3 
Standard deviation              .94          .96        .92          .92       1.00        .84        .99        .90       1.03        .89          .97        .92        .94          .92        .98        .92        .95 
Standard error                  .03          .04        .03          .07        .07        .05        .07        .06        .08        .09          .05        .04        .04          .05        .05        .05        .05 
 
I would find it difficult 
to leave a website or social media site 
(like Facebook, Twitter) if I wanted to 
--------------------------------------- 
 
Net: Agree                      525          221--      304++A       109++cDEFG 108++DEFG  110eFG      81G        63-G       42-G       13--        217++BC    191C       118--        101        158        111        156a 
                                 25%          22%        29%          40%        35%        29%        23%        19%        17%         6%          38%        26%        15%          22%        25%        24%        29% 
 
Net: Disagree                  1127          589++B     538--        113--      141-       192a       196A       185Ab      159++ABC   142++ABCd    254--      387A       485++AB      261        333        268d       265 
                                 54%          58%        51%          41%        46%        51%        55%        58%        65%        68%          44%        53%        63%          56%        53%        58%        50% 
 
<E1j> Level of agreement 
with - I would find 
it difficult to leave a 
website or social media 
site (like Facebook, 
 Twitter) if I wanted to        2.4          2.3--      2.5++A       2.9++cDEFG 2.8++DEFG  2.6+EFG    2.4fG      2.2G       2.0--g     1.6--        2.8++BC    2.5C       2.0--        2.3        2.4        2.3        2.5 
Standard deviation             1.43         1.39       1.45         1.41       1.52       1.40       1.41       1.38       1.34       1.00         1.47       1.41       1.31         1.39       1.41       1.41       1.49 
Standard error                  .04          .06        .06          .11        .10        .09        .10        .10        .11        .11          .07        .06        .06          .08        .07        .08        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
The benefits of going 
online outweigh the risks 
------------------------- 
 
Net: Agree                     1372          756++B     615--        152        209        214        436        924         1192        178 
                                 66%          70%        62%          65%        68%        66%        67%        65%          67%        63% 
 
Net: Disagree                   175           80         95           17         21         20         46        128          146         28 
                                  8%           7%        10%           7%         7%         6%         7%         9%           8%        10% 
 
<E1a> Level 
of agreement with - The 
benefits of going online 
outweigh the risks              3.9          4.0++B     3.8--        3.9        3.9        3.9        3.9        3.9          3.9        3.8 
Standard deviation             1.01          .99       1.03          .93        .95        .95        .95       1.04         1.01       1.01 
Standard error                  .03          .04        .04          .07        .07        .07        .05        .04          .03        .08 
 
It is impossible to avoid 
seeing harmful or offensive photos 
and videos if you use the internet 
---------------------------------- 
 
Net: Agree                      713          354        359           94e       128+E      136++E     261++E     448--        566--      147++A 
                                 34%          33%        36%          40%        42%        42%        40%        32%          32%        52% 
 
Net: Disagree                   731          399        332           88         90         97        213        513          686++B      43-- 
                                 35%          37%        33%          38%        30%        30%        33%        36%          38%        15% 
 
<E1b> Level of agreement 
with -  It is impossible 
to avoid seeing 
harmful or offensive 
photos and videos 
if you use the internet         3.0          2.9        3.0          3.0        3.2+e      3.1+e      3.1+e      2.9-         2.9--      3.6++A 
Standard deviation             1.34         1.32       1.36         1.32       1.31       1.32       1.32       1.35         1.35       1.07 
Standard error                  .04          .05        .06          .10        .09        .09        .06        .05          .04        .08 
 
Online ‘trolls’ and bullies 
put me off using social media 
----------------------------- 
 
Net: Agree                      531          285        246           66         99+e       85        183        346          399--      131++A 
                                 26%          26%        25%          28%        32%        26%        28%        24%          22%        47% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Net: Disagree                  1107          584        523          115        139-       157        323        776b        1028++B      77-- 
                                 53%          54%        53%          49%        45%        49%        50%        55%          57%        27% 
 
<E1c> Level of agreement 
with -  Online ‘trolls’ 
and bullies put me 
off using social media          2.5          2.5        2.5          2.6        2.8++E     2.6        2.6+e      2.4-         2.3--      3.3++A 
Standard deviation             1.41         1.45       1.37         1.36       1.38       1.34       1.38       1.42         1.38       1.34 
Standard error                  .04          .05        .06          .11        .09        .09        .07        .05          .04        .11 
 
If illegal, offensive or 
harmful material appears on the most popular 
and most used websites and social media 
sites I would trust them to remove it quickl 
-------------------------------------------- 
 
Net: Agree                     1132          572        560          145+E      185e       202++E     403++E     725--        966        164 
                                 54%          53%        56%          62%        60%        63%        62%        51%          54%        58% 
 
Net: Disagree                   381          219        162           34         48         45         96-       283+cd       346+b       33- 
                                 18%          20%        16%          15%        16%        14%        15%        20%          19%        12% 
 
<E1d> Level 
of agreement with - 
If illegal, offensive or 
harmful material appears 
on the most popular 
and most used websites 
and social media 
sites I would trust them 
to remove it quickly            3.6          3.6        3.7          3.7        3.7        3.8+E      3.8++E     3.5--        3.6        3.8 
Standard deviation             1.23         1.24       1.21         1.11       1.17       1.15       1.16       1.26         1.25       1.06 
Standard error                  .03          .05        .05          .09        .08        .08        .06        .04          .04        .09 
 
I always agree to terms 
and conditions without reading them, so 
that I can access the service or content 
---------------------------------------- 
 
Net: Agree                     1102          598        503          145+e      167        169        357        740          956        139 
                                 53%          55%        51%          62%        55%        52%        55%        52%          53%        49% 
 
Net: Disagree                   548          284        265           50         83         85        163        379          471         78 
                                 26%          26%        27%          21%        27%        26%        25%        27%          26%        28% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
<E1e> Level of agreement 
with - I always agree 
to terms and conditions 
without reading them, 
 so that I can access 
the service or content          3.4          3.4        3.4          3.7+e      3.4        3.4        3.5        3.4          3.5        3.3 
Standard deviation             1.42         1.41       1.43         1.32       1.40       1.38       1.39       1.44         1.44       1.29 
Standard error                  .04          .05        .06          .10        .10        .09        .07        .05          .04        .10 
 
Websites and social media 
sites provide me with the tools and 
features I need to stay safe online 
----------------------------------- 
 
Net: Agree                      931          484        447          104        143        152        306        621          781-       150+a 
                                 45%          45%        45%          45%        47%        47%        47%        44%          44%        53% 
 
Net: Disagree                   346          194        152           46         47         48        106        238          309         36 
                                 17%          18%        15%          20%        15%        15%        16%        17%          17%        13% 
 
<E1f> Level of agreement 
with - Websites 
and social media 
sites provide me with 
the tools and features I 
need to stay safe online        3.4          3.4        3.5          3.4        3.5        3.5        3.4        3.4          3.4        3.6 
Standard deviation             1.14         1.16       1.11         1.12       1.09       1.09       1.11       1.15         1.15       1.06 
Standard error                  .03          .04        .05          .09        .08        .08        .05        .04          .04        .09 
 
Websites and social media sites 
have an important role in supporting 
free speech, even where some 
users might find the content offensive 
-------------------------------------- 
 
Net: Agree                     1111          601        510          134        176        180        366        735          939        172+a 
                                 53%          55%        51%          57%        57%        56%        56%        52%          52%        61% 
 
Net: Disagree                   245          141        104           22         28         29         64        178          224b        20- 
                                 12%          13%        11%           9%         9%         9%        10%        13%          12%         7% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
<E1g> Level of agreement 
with - Websites 
and social media 
sites have an important 
role in supporting 
free speech, even where 
some users might find 
the content offensive           3.6          3.6        3.6          3.7        3.7        3.7        3.7        3.6          3.6        3.8+a 
Standard deviation             1.07         1.09       1.04          .99        .98        .98       1.03       1.08         1.08        .93 
Standard error                  .03          .04        .04          .08        .07        .07        .05        .04          .03        .07 
 
I don’t mind if organisations use information 
about me to decide which adverts they show me 
--------------------------------------------- 
 
Net: Agree                      499          261        238           71+b       65         78        166        333          448+b       51 
                                 24%          24%        24%          31%        21%        24%        26%        24%          25%        18% 
 
Net: Disagree                   983          513        470          100        147        154        314        658          840        142 
                                 47%          47%        47%          43%        48%        48%        48%        47%          47%        50% 
 
<E1h> Level of agreement 
with -  I don’t 
mind if organisations 
use information 
about me to decide which 
adverts they show me            2.6          2.6        2.6          2.7        2.5        2.5        2.6        2.6          2.6        2.4 
Standard deviation             1.34         1.32       1.35         1.39       1.27       1.33       1.35       1.34         1.36       1.20 
Standard error                  .04          .05        .06          .11        .09        .09        .06        .05          .04        .10 
 
I don’t mind if organisations use information 
about me to decide what content they show me 
-------------------------------------------- 
 
Net: Agree                      498          261        237           70b        59         75        160        335          439         57 
                                 24%          24%        24%          30%        19%        23%        25%        24%          25%        20% 
 
Net: Disagree                   979          506        473          100        144        152        312        657          862        116 
                                 47%          47%        48%          43%        47%        47%        48%        46%          48%        41% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
<E1i> Level of 
agreement with - I don't 
mind if organisations 
use information about me 
to decide what content 
(e.g. TV programmes, 
 video clips, posts 
by other users, news 
articles) they show me          2.6          2.6        2.6          2.7        2.5        2.6        2.5        2.6          2.5        2.6 
Standard deviation             1.35         1.34       1.36         1.41       1.25       1.35       1.37       1.34         1.37       1.18 
Standard error                  .04          .05        .06          .11        .09        .09        .07        .05          .04        .10 
 
I feel that I have a good understanding 
about how websites and social 
media use information about me to decide 
which adverts and content to show me 
------------------------------------ 
 
Net: Agree                      956          524        432          122e       155        152        329+e      620-         842        113 
                                 46%          48%        44%          52%        51%        47%        51%        44%          47%        40% 
 
Net: Disagree                   565          263-       302+a         51         64-        84        154-       409+bd       489         75 
                                 27%          24%        30%          22%        21%        26%        24%        29%          27%        27% 
 
<E1j> 
Level of agreement with 
- I feel that I have a 
good understanding about 
how websites and social 
media use information 
about me to decide which 
adverts and content 
(e.g. TV programmes, 
video clips, posts 
by other users, news 
articles) to show me            3.3          3.4+b      3.2-         3.5e       3.5e       3.4        3.4+e      3.2-         3.3        3.2 
Standard deviation             1.37         1.35       1.39         1.35       1.24       1.34       1.33       1.39         1.39       1.22 
Standard error                  .04          .05        .06          .11        .09        .09        .06        .05          .04        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
I would like the most 
used websites and social media sites 
to do more to keep me and others safe 
------------------------------------- 
 
Net: Agree                     1633          860        773          193        245        249        527       1095         1413        215 
                                 79%          79%        78%          83%        80%        77%        81%        77%          79%        76% 
 
Net: Disagree                    97           56         41           10         10         15         25         70           84         13 
                                  5%           5%         4%           4%         3%         5%         4%         5%           5%         5% 
 
<E1j> Level of agreement 
with - I would like 
the most used websites 
and social media 
sites to do more to 
keep me and others safe         4.3          4.3        4.3          4.4        4.3        4.2        4.3        4.3          4.3        4.2 
Standard deviation              .94          .95        .93          .88        .87        .96        .90        .96          .95        .93 
Standard error                  .03          .04        .04          .07        .06        .07        .04        .03          .03        .07 
 
I would find it difficult 
to leave a website or social media site 
(like Facebook, Twitter) if I wanted to 
--------------------------------------- 
 
Net: Agree                      525          259        266           94++cdE    96+E       90        206++E     318--        439         86 
                                 25%          24%        27%          40%        31%        28%        32%        22%          25%        31% 
 
Net: Disagree                  1127          594        533           89--      135--      165a       312--a     807++ABD    1008++B     115-- 
                                 54%          55%        54%          38%        44%        51%        48%        57%          56%        41% 
 
<E1j> Level of agreement 
with - I would find 
it difficult to leave a 
website or social media 
site (like Facebook, 
 Twitter) if I wanted to        2.4          2.4        2.4          2.9++cdE   2.7++E     2.5e       2.6++E     2.3--        2.3--      2.8++A 
Standard deviation             1.43         1.40       1.46         1.47       1.41       1.37       1.44       1.41         1.44       1.30 
Standard error                  .04          .05        .06          .12        .10        .09        .07        .05          .04        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
The benefits of going 
online outweigh the risks 
------------------------- 
 
Net: Agree                     1372           64biJ     136        109        119         91        125        137bJ      196        167         37-        70j       120+biJ     1214        158        122         36 
                                 66%          77%        60%        66%        64%        62%        67%        73%        67%        62%        60%        67%        72%          66%        66%        65%        72% 
 
Net: Disagree                   175           10l        26l        19l        15         21+ghjkL   19         10         19         18          4          7          8-         161         14          7-         7c 
                                  8%          12%        11%        11%         8%        14%        10%         5%         7%         7%         6%         6%         5%           9%         6%         4%        13% 
 
<E1a> Level 
of agreement with - The 
benefits of going online 
outweigh the risks              3.9          3.9        3.8        4.0        3.8        3.8        3.8        4.0j       3.9        3.9        3.8        4.0j       4.1          3.9        3.9        3.9        3.9 
                                                                                                                                                               ++BDeFhIJk 
Standard deviation             1.01         1.12       1.09       1.12       1.10       1.12        .97        .87        .94        .94        .90       1.03        .97         1.02        .96        .90       1.15 
Standard error                  .03          .15        .10        .11        .11        .11        .10        .09        .08        .08        .05        .06        .05          .03        .07        .08        .18 
 
It is impossible to avoid 
seeing harmful or offensive photos 
and videos if you use the internet 
---------------------------------- 
 
Net: Agree                      713           24         53--       40-        62h        54bcgH     94         40--       58--      159         26++BCGH   41BCGH     62BCGH      643c        70         47-        24bC 
                                                                                              ++ABCdGHl                       ++ABCDEGHJ 
                                                                                                                                      KL 
                                 34%          29%        23%        24%        33%        37%        50%        21%        20%        59%        42%        39%        37%          35%        30%        25%        47% 
 
Net: Disagree                   731           48++DFIJKL 96dFIJl    79++DFIJkL 55FI       69++DFIJkL 26--       97        130++dFIJL  23--       16--FI     37FIJ      53FI        626-       104+a       88++A      16 
                                                                                                          ++DFIJKL 
                                 35%          58%        42%        48%        29%        48%        14%        52%        45%         9%        25%        36%        32%          34%        44%        47%        33% 
 
<E1b> Level of agreement 
with -  It is impossible 
to avoid seeing 
harmful or offensive 
photos and videos 
if you use the internet         3.0          2.4--      2.5--      2.6-       3.1ABcGH   2.9g       3.5        2.5--      2.5--      3.7        3.3        3.1ABCGH   3.1ABCGH     3.0+bC     2.7-       2.6--      3.2c 
                                                                                             ++ABCdEGHK                       ++ABCDEGHJ  ++ABCEGHl 
                                                                                                      L                               KL 
Standard deviation             1.34         1.56       1.33       1.37       1.37       1.32       1.08       1.24       1.20        .98       1.29       1.43       1.36         1.33       1.36       1.32       1.44 
Standard error                  .04          .22        .12        .14        .14        .13        .11        .13        .10        .08        .07        .08        .07          .04        .11        .12        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Online ‘trolls’ and bullies 
put me off using social media 
----------------------------- 
 
Net: Agree                      531           16         29--       23--       46b        21--       65         27--       63b       163         13b        25Bceg     38Bceg      474         57         48          9 
                                                                                             +aBCEGhJkl                       ++ABCDEFGH 
                                                                                                                                     JKL 
                                 26%          20%        12%        14%        25%        14%        35%        15%        22%        60%        21%        24%        23%          26%        24%        25%        18% 
 
Net: Disagree                  1107           55FIj     146+FIJ    115++dFHIJL 99fI      111         72--I     129        153fI       43--       31fI       63++FIJ    90FI        973        133        106         28 
                                                                                  ++bDFHIJKL              ++dFHIJL 
                                 53%          66%        64%        69%        53%        76%        38%        69%        52%        16%        50%        61%        54%          53%        56%        56%        55% 
 
<E1c> Level of agreement 
with -  Online ‘trolls’ 
and bullies put me 
off using social media          2.5          2.2        2.0--      2.0--      2.5bcEg    1.9--      2.8        2.0--      2.4BcEG    3.7        2.4BCEG    2.4bcEg    2.4BcEG      2.5        2.4        2.4        2.3 
                                                                                             +aBCEGhjKl                       ++ABCDEFGH 
                                                                                                                                     JKL 
Standard deviation             1.41         1.43       1.19       1.27       1.42       1.28       1.35       1.29       1.32       1.10       1.30       1.49       1.49         1.40       1.46       1.47       1.40 
Standard error                  .04          .20        .11        .13        .14        .13        .14        .13        .11        .09        .07        .08        .08          .04        .11        .13        .22 
 
If illegal, offensive or 
harmful material appears on the most popular 
and most used websites and social media 
sites I would trust them to remove it quickl 
-------------------------------------------- 
 
Net: Agree                     1132           49        135ch       74-       105         81         87         92        136-       171+CfgH    36ch       70         97cfh      1020+b      113-        88         25 
                                                                                                                                                    ++CdeFGHJl 
                                 54%          58%        59%        44%        56%        56%        47%        49%        47%        63%        58%        67%        58%          55%        47%        47%        49% 
 
Net: Disagree                   381           14i        27-        47++BIJKL  39IJ       31bIJ      41bIJ      53++BIJKL  65bIJ      17--        6--       16Ij       25Ij        318--       63++A      44         19++A 
                                 18%          16%        12%        28%        21%        21%        22%        28%        22%         6%        10%        16%        15%          17%        27%        24%        38% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
<E1d> Level 
of agreement with - 
If illegal, offensive or 
harmful material appears 
on the most popular 
and most used websites 
and social media 
sites I would trust them 
to remove it quickly            3.6          3.7cg      3.9++CFGH  3.3--      3.6        3.6        3.4        3.2--      3.5        3.9+CFGH   3.8CfGh    3.9        3.8+CfGh     3.6++BC    3.3--      3.3-       3.3 
                                                                                                                                                      ++CdeFGH 
Standard deviation             1.23         1.16       1.09       1.45       1.32       1.25       1.23       1.37       1.21        .89       1.05       1.29       1.24         1.21       1.32       1.27       1.52 
Standard error                  .03          .16        .10        .15        .13        .13        .13        .14        .10        .07        .06        .07        .07          .04        .10        .11        .23 
 
I always agree to terms 
and conditions without reading them, so 
that I can access the service or content 
---------------------------------------- 
 
Net: Agree                     1102           51bc       93--       72-       111Bc       96++BCFIl  87        106b       165Bc      130         36BCfi     65++BCFIl  90bc        978        123        102         22 
                                 53%          62%        41%        43%        59%        66%        46%        56%        57%        48%        58%        62%        54%          53%        52%        54%        43% 
 
Net: Disagree                   548           23         67j        67         37         30         52j        39         66         92+deghJK  11--       22-        45J         483         65         43         22++AbC 
                                                             ++DEGHJKl 
                                 26%          27%        29%        40%        20%        20%        28%        21%        23%        34%        17%        21%        27%          26%        27%        23%        44% 
 
<E1e> Level of agreement 
with - I always agree 
to terms and conditions 
without reading them, 
 so that I can access 
the service or content          3.4          3.7cfi     3.2        3.1-       3.7+BCFI   3.8++BCFIl 3.1-       3.5cfi     3.6bcFI    3.1--      3.7++BCFI  3.7++BCFIl 3.4fi        3.4d       3.3        3.4d       2.9- 
Standard deviation             1.42         1.38       1.43       1.61       1.38       1.37       1.38       1.38       1.28       1.35       1.31       1.44       1.53         1.42       1.44       1.33       1.73 
Standard error                  .04          .19        .13        .16        .14        .14        .14        .14        .10        .11        .07        .08        .08          .04        .11        .12        .26 
 
Websites and social media 
sites provide me with the tools and 
features I need to stay safe online 
----------------------------------- 
 
Net: Agree                      931           32         96         74         81         56         79         70        123        168         23-        53+egJ     75j         840         91         74         17 
                                                                                                                              ++ABCDEFGH 
                                                                                                                                     JkL 
                                 45%          38%        42%        44%        43%        39%        42%        38%        42%        62%        38%        51%        45%          46%        38%        40%        34% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4023 
Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Net: Disagree                   346           27++BHIJL  29I        34hI       46+bHIjl   35+bHIjl   39HI       44+bHIjl   27--       10--        9I        20HI       24I         293-        53+a       40         13 
                                 17%          32%        13%        20%        25%        24%        21%        24%         9%         4%        14%        20%        15%          16%        22%        21%        27% 
 
<E1f> Level of agreement 
with - Websites 
and social media 
sites provide me with 
the tools and features I 
need to stay safe online        3.4          3.1-       3.4        3.4        3.2        3.2        3.4        3.1-       3.5ag      3.8        3.4        3.6adG     3.5aG        3.4+b      3.2-       3.2        3.1 
                                                                                                                              ++ABCDEFGH 
                                                                                                                                     JKL 
Standard deviation             1.14         1.16       1.02       1.32       1.33       1.37       1.15       1.14        .89        .84       1.07       1.27       1.17         1.13       1.20       1.17       1.33 
Standard error                  .03          .16        .10        .14        .14        .15        .12        .12        .08        .07        .06        .07        .07          .03        .10        .11        .21 
 
Websites and social media sites 
have an important role in supporting 
free speech, even where some 
users might find the content offensive 
-------------------------------------- 
 
Net: Agree                     1111           42         96--       71-       107bc       79        108bc       90        154        176++BCGhJk 32         57bc      100+BCgj     986        125        105         20 
                                 53%          50%        42%        43%        57%        54%        58%        48%        53%        65%        51%        55%        60%          54%        53%        56%        40% 
 
Net: Disagree                   245           14I        26I        36         29I        21I        19i        17i        44Il        8--        7I         9I        14i         217         28         19          9 
                                                             ++bfGIjKL 
                                 12%          17%        12%        22%        15%        15%        10%         9%        15%         3%        12%         9%         8%          12%        12%        10%        18% 
 
<E1g> Level of agreement 
with - Websites 
and social media 
sites have an important 
role in supporting 
free speech, even where 
some users might find 
the content offensive           3.6          3.6        3.5        3.4-       3.6        3.8c       3.6        3.5        3.6        3.9++aBCGJ 3.6        3.7bcg     3.9++BCGhJ   3.7d       3.6        3.6        3.3- 
Standard deviation             1.07         1.09       1.09       1.22       1.25       1.11       1.01        .89       1.12        .80       1.06       1.05       1.07         1.07       1.06       1.00       1.22 
Standard error                  .03          .15        .10        .12        .13        .12        .10        .09        .09        .07        .06        .06        .06          .03        .08        .09        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
I don’t mind if organisations use information 
about me to decide which adverts they show me 
--------------------------------------------- 
 
Net: Agree                      499            6--       64Ahk      49Ahk      63+AfgHiK  45AHk      39a        38a        48-        58a        16Ahk      19-a       54++AfgHIK  453         47         37          9 
                                 24%           7%        28%        30%        34%        31%        21%        20%        16%        21%        26%        19%        32%          25%        20%        20%        18% 
 
Net: Disagree                   983           46CdjL    109cL       52--       70-        72CL       91cL       99CdjL    171++CDJL  137CdjL     26-l       56+CDJL    54--        856        127         97         30 
                                 47%          56%        47%        31%        37%        50%        48%        53%        59%        51%        41%        54%        33%          46%        53%        52%        59% 
 
<E1h> Level of agreement 
with -  I don’t 
mind if organisations 
use information 
about me to decide which 
adverts they show me            2.6          2.0--      2.6ah      3.0        2.9        2.6ah      2.4        2.4        2.2--      2.5a       2.7+AfgHiK 2.3--      2.9          2.6        2.4        2.4        2.2 
                                                             ++AbFGHIK   ++AfgHiK                                                                              ++AbeFGHIj 
                                                                                                                                                                        K 
Standard deviation             1.34         1.17       1.38       1.34       1.51       1.45       1.29       1.24       1.25       1.15       1.33       1.34       1.34         1.34       1.30       1.28       1.38 
Standard error                  .04          .17        .12        .13        .15        .15        .13        .12        .10        .10        .07        .07        .07          .04        .10        .12        .22 
 
I don’t mind if organisations use information 
about me to decide what content they show me 
-------------------------------------------- 
 
Net: Agree                      498           11         54H        49agH      68++AbfGHK 54         38h        30-        30--       69H        18+AGHk    22H        56++AbFGHK  452         46         33         13 
                                                                                   ++AbFGHiK 
                                 24%          13%        23%        30%        36%        37%        20%        16%        10%        25%        29%        21%        34%          25%        19%        18%        26% 
 
Net: Disagree                   979           42cl      130+CDiJL   57--       70-        66l        87l        92cjL     189        117l        22--       54CDJL     53--        854        125         97         28 
                                                                                                                   ++CDEFGIJK 
                                                                                                                            L 
                                 47%          50%        57%        34%        37%        46%        46%        49%        65%        43%        36%        52%        32%          46%        53%        52%        55% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
<E1i> Level of 
agreement with - I don't 
mind if organisations 
use information about me 
to decide what content 
(e.g. TV programmes, 
 video clips, posts 
by other users, news 
articles) they show me          2.6          2.3        2.3h       3.0        3.0        2.8bHk     2.4h       2.4H       2.0--      2.6H       2.9        2.4-H      3.0++ABFGHIK 2.6        2.4        2.4        2.4 
                                                             ++ABFGHiK  ++ABFGHiK                                                          ++ABFGHK 
Standard deviation             1.35         1.35       1.36       1.37       1.44       1.51       1.27       1.18       1.19       1.22       1.34       1.36       1.34         1.35       1.31       1.28       1.44 
Standard error                  .04          .19        .12        .14        .15        .15        .13        .11        .10        .10        .07        .08        .07          .04        .10        .12        .22 
 
I feel that I have a good understanding 
about how websites and social 
media use information about me to decide 
which adverts and content to show me 
------------------------------------ 
 
Net: Agree                      956           35f        83-        91BFIj    124         67Fi       45--      110++aBFIJ 142bFI      87--       27Fi       53BFIj     91++BFIJ    846        111         89         22 
                                                                       ++ABEFHIJK 
                                                                                l 
                                 46%          42%        36%        55%        66%        46%        24%        59%        49%        32%        43%        51%        55%          46%        47%        47%        43% 
 
Net: Disagree                   565           19d        81+cDghjL  38d        21--       52+cDghjL  72         41d        65d        96+cDghJL  15D        28D        35-d        501         63         48         16 
                                                                                              ++cDgHJkL 
                                 27%          23%        35%        23%        11%        36%        38%        22%        22%        36%        24%        27%        21%          27%        27%        25%        31% 
 
<E1j> 
Level of agreement with 
- I feel that I have a 
good understanding about 
how websites and social 
media use information 
about me to decide which 
adverts and content 
(e.g. TV programmes, 
video clips, posts 
by other users, news 
articles) to show me            3.3          3.3f       3.0--      3.6+BFIj   3.9        3.3Fi      2.7--      3.6+BFIj   3.5BFI     2.9--      3.3bFI     3.4BFI     3.6++BFIJ    3.3        3.3        3.4        3.1 
                                                                       ++ABEFhIJK 
                                                                                l 
Standard deviation             1.37         1.36       1.37       1.49       1.08       1.53       1.24       1.29       1.34       1.20       1.33       1.52       1.38         1.37       1.36       1.30       1.56 
Standard error                  .04          .20        .13        .15        .11        .16        .13        .13        .11        .10        .07        .08        .08          .04        .11        .12        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
I would like the most 
used websites and social media sites 
to do more to keep me and others safe 
------------------------------------- 
 
Net: Agree                     1633           70        167        133        154j       120        139        147        214        220j        46-        85J       139+bhJ     1438        195        152         44 
                                 79%          84%        73%        80%        82%        82%        74%        79%        74%        81%        73%        81%        83%          78%        82%        81%        87% 
 
Net: Disagree                    97            6il       15iL        8l         7         12IL        8         10il       21IL        3-         3iL        4L         1--         84         13         11          1 
                                  5%           7%         7%         5%         4%         8%         4%         5%         7%         1%         4%         4%         1%           5%         5%         6%         3% 
 
<E1j> Level of agreement 
with - I would like 
the most used websites 
and social media 
sites to do more to 
keep me and others safe         4.3          4.3        4.2        4.4hj      4.4hj      4.4hj      4.2        4.4        4.1-       4.3        4.2-       4.5++BFHIJ 4.4++BfHiJ   4.3        4.4        4.4        4.5 
Standard deviation              .94         1.10       1.02        .90        .89       1.00        .96        .97       1.03        .78        .95        .92        .76          .94        .95        .96        .89 
Standard error                  .03          .15        .09        .09        .09        .10        .10        .10        .08        .06        .05        .05        .04          .03        .07        .09        .14 
 
I would find it difficult 
to leave a website or social media site 
(like Facebook, Twitter) if I wanted to 
--------------------------------------- 
 
Net: Agree                      525           13         70agH      34         54h        35         57gh       33         50-        92++acGHl  16h        30agH      41h         477         48         37         11 
                                 25%          16%        30%        20%        29%        24%        30%        18%        17%        34%        26%        29%        25%          26%        20%        20%        22% 
 
Net: Disagree                  1127           56dfIJ    124I       109+dfIJl   94i        92IJ       92i       130        162Ij       92--       29--i      58IJ       89Ij        989        138        105         33 
                                                                                                        ++bDFhIJKL 
                                 54%          67%        54%        66%        50%        63%        49%        70%        56%        34%        46%        56%        54%          54%        58%        56%        65% 
 
<E1j> Level of agreement 
with - I would find 
it difficult to leave a 
website or social media 
site (like Facebook, 
 Twitter) if I wanted to        2.4          1.9-       2.4aG      2.1        2.5aG      2.3        2.6AcGh    1.9--      2.2g       3.0        2.6AcGH    2.4aG      2.4aG        2.4+b      2.2-       2.2        2.0 
                                                                                                                              ++ABCdEfGH 
                                                                                                                                     JKL 
Standard deviation             1.43         1.36       1.48       1.43       1.56       1.45       1.35       1.31       1.25       1.29       1.40       1.58       1.49         1.43       1.41       1.39       1.47 
Standard error                  .04          .19        .13        .14        .16        .15        .14        .13        .11        .11        .08        .09        .08          .04        .11        .13        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
The benefits of going 
online outweigh the risks 
------------------------- 
 
Net: Agree                     1372          602++e     119        407         96         70          201        732++A       751++BCD   457CD      163--       76--        559--      472+A      331++Ab      7 
                                 66%          70%        64%        64%        65%        58%          62%        72%          75%        64%        46%        39%          60%        70%        77%        28% 
 
Net: Disagree                   175           58         21         61         14         12           35b        67-          55--       48         72++AB     46++AB       93C        46         20--        9 
                                  8%           7%        11%        10%         9%        10%          11%         7%           5%         7%        20%        24%          10%         7%         5%        37% 
 
<E1a> Level 
of agreement with - The 
benefits of going online 
outweigh the risks              3.9          4.0++Ce    3.9        3.8        3.8        3.7          3.8        4.0++A       4.1++BCD   3.9CD      3.4--      3.3--        3.8--D     4.0AD      4.1++AbD   2.8-- 
Standard deviation             1.01          .98       1.13       1.01        .92       1.06         1.09        .96          .92        .98       1.18       1.23         1.03        .95        .93       1.48 
Standard error                  .03          .04        .10        .05        .10        .13          .08        .04          .04        .05        .08        .12          .04        .04        .05        .40 
 
It is impossible to avoid 
seeing harmful or offensive photos 
and videos if you use the internet 
---------------------------------- 
 
Net: Agree                      713          308b        48-       211         63B        57+Bc       107        345          373+Cd     244         96-        49-         325        216        166          4 
                                 34%          36%        26%        33%        42%        47%          33%        34%          37%        34%        27%        25%          35%        32%        39%        15% 
 
Net: Disagree                   731          304dE       71dE      247dE       37-        23--        122        400++        349        267        114         66          311        261        146          8 
                                 35%          35%        38%        39%        25%        19%          38%        39%          35%        37%        32%        34%          33%        39%        34%        30% 
 
<E1b> Level of agreement 
with -  It is impossible 
to avoid seeing 
harmful or offensive 
photos and videos 
if you use the internet         3.0          3.0b       2.7        2.8        3.3++aBC   3.4++ABC     2.9        2.9          3.0+       2.9        2.9        2.8          3.0        2.9        3.0        2.4 
Standard deviation             1.34         1.35       1.29       1.37       1.22       1.17         1.38       1.35         1.34       1.34       1.35       1.47         1.32       1.33       1.36       1.72 
Standard error                  .04          .06        .12        .07        .13        .14          .10        .05          .05        .06        .10        .15          .06        .06        .08        .52 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Online ‘trolls’ and bullies 
put me off using social media 
----------------------------- 
 
Net: Agree                      531          203         53        145         50ac       40c          70        230-         263        175         93         44          254c       180c        87-         8 
                                 26%          24%        29%        23%        34%        34%          22%        23%          26%        25%        26%        23%          27%        27%        20%        30% 
 
Net: Disagree                  1107          499++De     92d       351D        51--       53          174        602++        568+       364        175         93          467-       363        264++Ab      7 
                                 53%          58%        50%        55%        34%        44%          54%        59%          56%        51%        49%        48%          50%        54%        61%        28% 
 
<E1c> Level of agreement 
with -  Online ‘trolls’ 
and bullies put me 
off using social media          2.5          2.4-       2.6        2.4        2.8++AC    2.8+ac       2.4        2.3--        2.4        2.5        2.5        2.5          2.5C       2.5        2.3--      3.2c 
Standard deviation             1.41         1.41       1.44       1.39       1.32       1.46         1.37       1.38         1.40       1.39       1.48       1.51         1.42       1.39       1.38       1.83 
Standard error                  .04          .06        .13        .07        .14        .18          .10        .05          .05        .07        .11        .15          .06        .07        .08        .55 
 
If illegal, offensive or 
harmful material appears on the most popular 
and most used websites and social media 
sites I would trust them to remove it quickl 
-------------------------------------------- 
 
Net: Agree                     1132          458        121+ace    352         81         58          163        578          572cd      389d       171-        85-         546+B      335-       231         13 
                                 54%          53%        65%        55%        54%        48%          50%        57%          57%        55%        48%        44%          58%        50%        54%        49% 
 
Net: Disagree                   381          161         24        121         27         15           70        204          179        128         74         42          142--      133        101++A       3 
                                 18%          19%        13%        19%        18%        12%          22%        20%          18%        18%        21%        22%          15%        20%        23%        10% 
 
<E1d> Level 
of agreement with - 
If illegal, offensive or 
harmful material appears 
on the most popular 
and most used websites 
and social media 
sites I would trust them 
to remove it quickly            3.6          3.6        3.8+a      3.6        3.6        3.7          3.5        3.6          3.7        3.6        3.5        3.4          3.8++BC    3.5--      3.5        3.9 
Standard deviation             1.23         1.21       1.19       1.24       1.13       1.14         1.29       1.27         1.20       1.21       1.35       1.38         1.17       1.23       1.28       1.42 
Standard error                  .03          .05        .11        .06        .12        .14          .09        .05          .05        .06        .10        .14          .05        .06        .07        .38 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
I always agree to terms 
and conditions without reading them, so 
that I can access the service or content 
---------------------------------------- 
 
Net: Agree                     1102          505++CD     96        314         66         67          173        558          537        380        185        100          478        350        255+ab      13 
                                 53%          59%        51%        49%        44%        55%          53%        55%          53%        53%        52%        51%          51%        52%        59%        51% 
 
Net: Disagree                   548          192--       50        192+A       38         35           92        266          284        174         91         41          268c       181         91-         6 
                                 26%          22%        27%        30%        25%        29%          28%        26%          28%        24%        25%        21%          29%        27%        21%        22% 
 
<E1e> Level of agreement 
with - I always agree 
to terms and conditions 
without reading them, 
 so that I can access 
the service or content          3.4          3.6++bCd   3.3        3.3        3.3        3.4          3.4        3.5          3.4        3.5        3.4        3.5          3.4        3.4        3.6++ab    3.5 
Standard deviation             1.42         1.40       1.44       1.46       1.34       1.32         1.53       1.45         1.44       1.37       1.45       1.43         1.45       1.39       1.36       1.67 
Standard error                  .04          .06        .13        .07        .14        .15          .11        .06          .06        .06        .10        .14          .06        .06        .08        .45 
 
Websites and social media 
sites provide me with the tools and 
features I need to stay safe online 
----------------------------------- 
 
Net: Agree                      931          398         88        277         67         62          103--      508++A       525++BCD   301CD      105--       50--        430        289        204          4 
                                 45%          46%        48%        43%        45%        51%          32%        50%          52%        42%        29%        26%          46%        43%        47%        16% 
 
Net: Disagree                   346          157         28         94         28         22           68        173          159        129         59         26          135-       126         78          5 
                                 17%          18%        15%        15%        19%        18%          21%        17%          16%        18%        16%        14%          14%        19%        18%        19% 
 
<E1f> Level of agreement 
with - Websites 
and social media 
sites provide me with 
the tools and features I 
need to stay safe online        3.4          3.4        3.5        3.4        3.3        3.5          3.1--      3.5A         3.5++BCd   3.3-       3.2--      3.2          3.5        3.4        3.4        2.7 
Standard deviation             1.14         1.16       1.17       1.11       1.14       1.19         1.23       1.17         1.12       1.13       1.17       1.15         1.11       1.14       1.17       1.63 
Standard error                  .03          .05        .11        .06        .12        .15          .09        .05          .04        .06        .09        .13          .05        .06        .07        .61 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Websites and social media sites 
have an important role in supporting 
free speech, even where some 
users might find the content offensive 
-------------------------------------- 
 
Net: Agree                     1111          504++C      99        307-        89c        70          169        532          594++CD    380CD      136--       65--        485        354        263++Ab      7 
                                 53%          59%        53%        48%        60%        58%          52%        53%          59%        53%        38%        33%          52%        53%        61%        27% 
 
Net: Disagree                   245           88         30d        83          9         15           34        139+         101-        91         54a        36+A        120         67         49          4 
                                 12%          10%        16%        13%         6%        12%          10%        14%          10%        13%        15%        19%          13%        10%        11%        14% 
 
<E1g> Level of agreement 
with - Websites 
and social media 
sites have an important 
role in supporting 
free speech, even where 
some users might find 
the content offensive           3.6          3.7+c      3.6        3.6-       3.8        3.8          3.7        3.6          3.7++CD    3.6CD      3.4--      3.3--        3.6        3.6        3.8+ab     3.4 
Standard deviation             1.07         1.03       1.15       1.07        .97       1.10         1.04       1.09         1.02       1.05       1.20       1.28         1.11        .99       1.03       1.29 
Standard error                  .03          .04        .10        .06        .10        .13          .07        .04          .04        .05        .09        .13          .05        .05        .06        .36 
 
I don’t mind if organisations use information 
about me to decide which adverts they show me 
--------------------------------------------- 
 
Net: Agree                      499          257++Cd     54C       113--       30         23           76        237          274++C     169c        56--       36          200-       150        147++AB      1 
                                 24%          30%        29%        18%        20%        19%          23%        23%          27%        24%        16%        19%          21%        22%        34%         3% 
 
Net: Disagree                   983          361--       82        337++A      70         58          162        470          461        313        210++AB    112+aB       487++C     314C       157--       17 
                                 47%          42%        44%        53%        47%        48%          50%        46%          46%        44%        59%        58%          52%        47%        36%        67% 
 
<E1h> Level of agreement 
with -  I don’t 
mind if organisations 
use information 
about me to decide which 
adverts they show me            2.6          2.7++C     2.7c       2.3--      2.5        2.5          2.5        2.5          2.7++CD    2.6CD      2.2--      2.2--        2.4--D     2.6D       2.9++ABD   1.5-- 
Standard deviation             1.34         1.39       1.33       1.28       1.25       1.23         1.37       1.33         1.39       1.25       1.29       1.39         1.34       1.26       1.37       1.00 
Standard error                  .04          .06        .12        .07        .13        .15          .10        .05          .05        .06        .09        .13          .06        .06        .08        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
I don’t mind if organisations use information 
about me to decide what content they show me 
-------------------------------------------- 
 
Net: Agree                      498          263++C      45        117--       32         27           73        247          270+CD     173Cd       55--       28-         198-       153        144++AB      2 
                                 24%          31%        24%        18%        21%        22%          22%        24%          27%        24%        15%        15%          21%        23%        33%         6% 
 
Net: Disagree                   979          352--       94a       340++A      65         51          168        474          449        325        205++AB    117++AB      474+C      312        168--       17 
                                 47%          41%        51%        53%        44%        42%          52%        47%          45%        46%        57%        60%          50%        46%        39%        66% 
 
<E1i> Level of 
agreement with - I don't 
mind if organisations 
use information about me 
to decide what content 
(e.g. TV programmes, 
 video clips, posts 
by other users, news 
articles) they show me          2.6          2.8++bC    2.5        2.3--      2.6        2.6          2.4        2.6          2.7++CD    2.6CD      2.2--      2.1--        2.4--d     2.6D       2.9++ABD   1.7- 
Standard deviation             1.35         1.40       1.33       1.30       1.23       1.22         1.36       1.36         1.38       1.31       1.26       1.30         1.35       1.29       1.39       1.08 
Standard error                  .04          .06        .12        .07        .13        .15          .10        .05          .05        .06        .09        .13          .06        .06        .08        .28 
 
I feel that I have a good understanding 
about how websites and social 
media use information about me to decide 
which adverts and content to show me 
------------------------------------ 
 
Net: Agree                      956          468++bCD    80        248--       46--       63cD        120--      524++A       572++BCD   323CD       61--       30--        362--      323A       264++AB      3 
                                 46%          54%        43%        39%        31%        52%          37%        52%          57%        45%        17%        15%          39%        48%        61%        12% 
 
Net: Disagree                   565          186--       53        215++Ae     49a        24          108+B      240--        212--      147--      206++AB    115++AB      317++BC    154-        73--       17 
                                 27%          22%        28%        34%        33%        20%          33%        24%          21%        21%        58%        59%          34%        23%        17%        65% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
<E1j> 
Level of agreement with 
- I feel that I have a 
good understanding about 
how websites and social 
media use information 
about me to decide which 
adverts and content 
(e.g. TV programmes, 
video clips, posts 
by other users, news 
articles) to show me            3.3          3.6++bCD   3.3        3.0--      3.0-       3.6CD        3.0--      3.4++A       3.6++BCD   3.4CD      2.3--      2.2--        3.1--D     3.4AD      3.8++ABD   2.0-- 
Standard deviation             1.37         1.35       1.38       1.36       1.33       1.24         1.41       1.39         1.33       1.24       1.26       1.28         1.41       1.27       1.28       1.18 
Standard error                  .04          .06        .13        .07        .14        .15          .10        .05          .05        .06        .09        .12          .06        .06        .07        .31 
 
I would like the most 
used websites and social media sites 
to do more to keep me and others safe 
------------------------------------- 
 
Net: Agree                     1633          667        143        522+d      108         92          243        815          780        581        273        154          736        539        332         18 
                                 79%          78%        77%        82%        73%        77%          75%        80%          77%        81%        76%        79%          78%        80%        77%        70% 
 
Net: Disagree                    97           46          9         19-         6          8           14         55           63++bc     25         10          5           39         25         32+ab       * 
                                  5%           5%         5%         3%         4%         6%           4%         5%           6%         3%         3%         2%           4%         4%         7%         1% 
 
<E1j> Level of agreement 
with - I would like 
the most used websites 
and social media 
sites to do more to 
keep me and others safe         4.3          4.3        4.3        4.4++Ade   4.2        4.2          4.3        4.3          4.2--      4.4++A     4.4a       4.5+A        4.3        4.3c       4.2-       4.5 
Standard deviation              .94          .96        .93        .88        .92        .97         1.02        .93         1.00        .86        .91        .84          .94        .88       1.04        .75 
Standard error                  .03          .04        .08        .04        .10        .12          .07        .04          .04        .04        .06        .08          .04        .04        .06        .20 
 
I would find it difficult 
to leave a website or social media site 
(like Facebook, Twitter) if I wanted to 
--------------------------------------- 
 
Net: Agree                      525          235         50        148         36         37           79        239          299++CD    175CD       51--       18--        217        177        130+a        2 
                                 25%          27%        27%        23%        24%        31%          24%        24%          30%        25%        14%         9%          23%        26%        30%         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Net: Disagree                  1127          468         92        371+        72         63          189        590++        517-       385        225++Ab    131++AB      537+b      342        230         12 
                                 54%          54%        49%        58%        48%        52%          58%        58%          51%        54%        63%        67%          57%        51%        54%        46% 
 
<E1j> Level of agreement 
with - I would find 
it difficult to leave a 
website or social media 
site (like Facebook, 
 Twitter) if I wanted to        2.4          2.4        2.5        2.3-       2.4        2.6          2.2        2.3-         2.6++bCD   2.4CD      1.9--      1.7--        2.3-       2.5ad      2.5d       1.7 
Standard deviation             1.43         1.46       1.42       1.44       1.36       1.43         1.44       1.42         1.44       1.41       1.30       1.19         1.41       1.41       1.48       1.48 
Standard error                  .04          .06        .13        .07        .14        .17          .10        .05          .06        .07        .09        .12          .06        .07        .08        .40 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
The benefits of going 
online outweigh the risks 
------------------------- 
 
Net: Agree                     1372         1125       1051        394-       491--      216d        1174        835        717        863        185          851        571        529        388        497 
                                 66%          65%        66%        62%        61%        70%          66%        65%        65%        65%        68%          66%        64%        68%        68%        67% 
 
Net: Disagree                   175          146        123         52         80         25          145         98         90        109         25           95         57-        49-        38         76bc 
                                  8%           8%         8%         8%        10%         8%           8%         8%         8%         8%         9%           7%         6%         6%         7%        10% 
 
<E1a> Level 
of agreement with - The 
benefits of going online 
outweigh the risks              3.9          3.9-       3.9        3.8        3.8--      4.1+abCD     3.9-       3.9        3.9        3.9        4.1++aBcd    3.9        3.9        3.9        3.9        3.9 
Standard deviation             1.01         1.02       1.00       1.04       1.08        .98         1.00        .98       1.00       1.01       1.09          .99        .96        .98        .97       1.05 
Standard error                  .03          .03        .03        .05        .05        .07          .03        .03        .04        .03        .08          .03        .04        .04        .05        .05 
 
It is impossible to avoid 
seeing harmful or offensive photos 
and videos if you use the internet 
---------------------------------- 
 
Net: Agree                      713          649++E     612++E     230E       297E        56--        640++E     506++cDE   366e       432e        65--        514++E     413++aCE   283E       243++cE    184-- 
                                 34%          38%        39%        36%        37%        18%          36%        39%        33%        33%        24%          40%        47%        36%        43%        25% 
 
Net: Disagree                   731          554--      505--      187--      251-       160++ABCD    596--      402--      403b       489b       131++ABCD    423-B      236--      290B       189b       300++ABd 
                                 35%          32%        32%        29%        31%        52%          33%        31%        37%        37%        49%          33%        27%        37%        33%        40% 
 
<E1b> Level of agreement 
with -  It is impossible 
to avoid seeing 
harmful or offensive 
photos and videos 
if you use the internet         3.0          3.1++E     3.1++E     3.1++E     3.1++E     2.4--        3.0++E     3.1++CDE   2.9E       2.9E       2.5--        3.1++E     3.3++ACE   3.0E       3.2++cE    2.7-- 
Standard deviation             1.34         1.33       1.33       1.30       1.35       1.26         1.32       1.32       1.35       1.34       1.41         1.35       1.31       1.36       1.38       1.31 
Standard error                  .04          .04        .04        .06        .06        .09          .04        .05        .05        .05        .11          .05        .05        .06        .07        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Online ‘trolls’ and bullies 
put me off using social media 
----------------------------- 
 
Net: Agree                      531          485++E     458++E     184E       229+E       41--        490++E     409++aDE   300E       328E        37--        352+E      268++E     196        162E       156-- 
                                 26%          28%        29%        29%        29%        13%          27%        32%        27%        25%        14%          27%        30%        25%        28%        21% 
 
Net: Disagree                  1107          865--      785--      299--      392-       219++ABCD    898--      592--      574b       681b       198++ABCD    649-       418--      415b       304b       445++ABc 
                                 53%          50%        50%        47%        49%        71%          50%        46%        52%        52%        73%          51%        47%        53%        54%        60% 
 
<E1c> Level of agreement 
with -  Online ‘trolls’ 
and bullies put me 
off using social media          2.5          2.6++E     2.6++E     2.6++E     2.6++E     1.8--        2.6++E     2.7++acDE  2.5+E      2.5E       1.8--        2.6++E     2.7++cE    2.5E       2.6E       2.2-- 
Standard deviation             1.41         1.42       1.42       1.44       1.44       1.20         1.41       1.44       1.42       1.39       1.23         1.41       1.43       1.43       1.50       1.37 
Standard error                  .04          .04        .04        .07        .06        .09          .04        .05        .05        .05        .09          .05        .06        .06        .08        .07 
 
If illegal, offensive or 
harmful material appears on the most popular 
and most used websites and social media 
sites I would trust them to remove it quickl 
-------------------------------------------- 
 
Net: Agree                     1132          932        866        341        416        169          990        719        603        737        131          726+       495        417        314        381 
                                 54%          54%        55%        54%        52%        55%          55%        56%        55%        56%        48%          57%        56%        54%        55%        51% 
 
Net: Disagree                   381          314        286        138+       161         58          324        241        206        244         55          245        172        183++e     131++e     127 
                                 18%          18%        18%        22%        20%        19%          18%        19%        19%        18%        20%          19%        19%        24%        23%        17% 
 
<E1d> Level 
of agreement with - 
If illegal, offensive or 
harmful material appears 
on the most popular 
and most used websites 
and social media 
sites I would trust them 
to remove it quickly            3.6          3.6        3.6        3.6        3.6        3.6          3.6        3.6        3.6        3.6        3.5          3.6        3.6        3.5        3.6        3.6 
Standard deviation             1.23         1.22       1.23       1.30       1.28       1.25         1.22       1.22       1.26       1.24       1.29         1.25       1.26       1.33       1.32       1.21 
Standard error                  .03          .04        .04        .06        .06        .09          .04        .04        .05        .04        .10          .04        .05        .06        .07        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
I always agree to terms 
and conditions without reading them, so 
that I can access the service or content 
---------------------------------------- 
 
Net: Agree                     1102          901        844        345        459++      172          911--      677        556-       673        180++ABCD    661        489        410        296        412 
                                 53%          52%        53%        54%        57%        56%          51%        53%        50%        51%        67%          52%        55%        53%        52%        55% 
 
Net: Disagree                   548          453        400        176        204         78          493++E     326e       303E       364E        48--        362+       220        206        161        180 
                                 26%          26%        25%        28%        25%        25%          28%        25%        27%        28%        18%          28%        25%        27%        28%        24% 
 
<E1e> Level of agreement 
with - I always agree 
to terms and conditions 
without reading them, 
 so that I can access 
the service or content          3.4          3.4        3.4        3.4        3.5        3.6          3.4--      3.4        3.4-       3.4        3.9++ABCD    3.4        3.5        3.4        3.4        3.5 
Standard deviation             1.42         1.42       1.40       1.46       1.45       1.42         1.41       1.38       1.41       1.42       1.42         1.42       1.38       1.41       1.44       1.44 
Standard error                  .04          .04        .04        .07        .06        .10          .04        .05        .05        .05        .11          .05        .06        .06        .07        .07 
 
Websites and social media 
sites provide me with the tools and 
features I need to stay safe online 
----------------------------------- 
 
Net: Agree                      931          760        704        261        320--      150d         786        573        469        554--      137d         573        397        329        239        338 
                                 45%          44%        44%        41%        40%        49%          44%        44%        43%        42%        50%          45%        45%        42%        42%        45% 
 
Net: Disagree                   346          298        270        120        165++       45          307        223        204        240+        37          232        149        172++bE    127++bE    110 
                                 17%          17%        17%        19%        21%        14%          17%        17%        18%        18%        14%          18%        17%        22%        22%        15% 
 
<E1f> Level of agreement 
with - Websites 
and social media 
sites provide me with 
the tools and features I 
need to stay safe online        3.4          3.4-       3.4        3.3-       3.3--      3.6+abcD     3.4--      3.4        3.3--      3.3--      3.7++ABCD    3.4-       3.4        3.3--      3.3--      3.5aCD 
Standard deviation             1.14         1.13       1.13       1.16       1.20       1.22         1.12       1.12       1.15       1.12       1.21         1.13       1.12       1.18       1.19       1.16 
Standard error                  .03          .04        .04        .06        .05        .09          .03        .04        .05        .04        .10          .04        .05        .05        .06        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Websites and social media sites 
have an important role in supporting 
free speech, even where some 
users might find the content offensive 
-------------------------------------- 
 
Net: Agree                     1111          915        860        332        407        169          944        683        574        687        154          704        492        407        306        371 
                                 53%          53%        54%        52%        51%        55%          53%        53%        52%        52%        57%          55%        55%        52%        54%        50% 
 
Net: Disagree                   245          210        188         70        101         34          211        161        118        158         34          155         98        101         74         88 
                                 12%          12%        12%        11%        13%        11%          12%        12%        11%        12%        13%          12%        11%        13%        13%        12% 
 
<E1g> Level of agreement 
with - Websites 
and social media 
sites have an important 
role in supporting 
free speech, even where 
some users might find 
the content offensive           3.6          3.6-       3.6        3.6        3.6        3.8d         3.6        3.6        3.6        3.6        3.7          3.7        3.7        3.6        3.6        3.6 
Standard deviation             1.07         1.06       1.05       1.05       1.08       1.12         1.05       1.04       1.01       1.06       1.19         1.05       1.04       1.07       1.09       1.10 
Standard error                  .03          .03        .03        .05        .05        .08          .03        .04        .04        .04        .09          .04        .04        .05        .06        .05 
 
I don’t mind if organisations use information 
about me to decide which adverts they show me 
--------------------------------------------- 
 
Net: Agree                      499          400        365        142        182         85          393--      268--      241        298        101++ABCD    319        222        190        152        172 
                                 24%          23%        23%        22%        23%        28%          22%        21%        22%        23%        37%          25%        25%        24%        27%        23% 
 
Net: Disagree                   983          815        743        313        396        148          888++E     636E       556+E      667++E      90--        605        413        370        266        356 
                                 47%          47%        47%        49%        49%        48%          50%        49%        50%        50%        33%          47%        46%        48%        47%        48% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
<E1h> Level of agreement 
with -  I don’t 
mind if organisations 
use information 
about me to decide which 
adverts they show me            2.6          2.5        2.5        2.5        2.5        2.6          2.5--      2.5--      2.4--      2.5--      3.0++ABCD    2.6        2.6        2.6        2.6        2.5 
Standard deviation             1.34         1.32       1.31       1.33       1.35       1.45         1.30       1.28       1.30       1.31       1.45         1.33       1.33       1.35       1.36       1.37 
Standard error                  .04          .04        .04        .07        .06        .11          .04        .05        .05        .05        .11          .05        .06        .06        .07        .07 
 
I don’t mind if organisations use information 
about me to decide what content they show me 
-------------------------------------------- 
 
Net: Agree                      498          401        379        140        185         85          394--      285-       225--      285--       98++ABCD    319        232        191        140        169 
                                 24%          23%        24%        22%        23%        28%          22%        22%        20%        22%        36%          25%        26%        25%        25%        23% 
 
Net: Disagree                   979          810        733        300        362        149          881++E     613E       572++E     671++E      94--        609        401        368        273        352 
                                 47%          47%        46%        47%        45%        48%          49%        48%        52%        51%        35%          48%        45%        47%        48%        47% 
 
<E1i> Level of 
agreement with - I don't 
mind if organisations 
use information about me 
to decide what content 
(e.g. TV programmes, 
 video clips, posts 
by other users, news 
articles) they show me          2.6          2.6        2.6        2.5        2.6        2.5          2.5--      2.5        2.4--      2.5--      3.0++ABCD    2.6        2.6        2.6        2.5        2.5 
Standard deviation             1.35         1.32       1.32       1.33       1.34       1.47         1.32       1.30       1.30       1.31       1.46         1.34       1.34       1.35       1.35       1.36 
Standard error                  .04          .04        .04        .07        .06        .11          .04        .05        .05        .05        .11          .05        .06        .06        .07        .06 
 
I feel that I have a good understanding 
about how websites and social 
media use information about me to decide 
which adverts and content to show me 
------------------------------------ 
 
Net: Agree                      956          784        741        307        375        149          806        572        511        606        141          632++E     441+e      399++E     298++E     310- 
                                 46%          46%        47%        48%        47%        48%          45%        44%        46%        46%        52%          49%        50%        51%        52%        42% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Net: Disagree                   565          471        416        159        216         78          503+e      352        295        369e        55-         313--      209--      178--      120--      237++ABCD 
                                 27%          27%        26%        25%        27%        25%          28%        27%        27%        28%        20%          24%        23%        23%        21%        32% 
 
<E1j> 
Level of agreement with 
- I feel that I have a 
good understanding about 
how websites and social 
media use information 
about me to decide which 
adverts and content 
(e.g. TV programmes, 
video clips, posts 
by other users, news 
articles) to show me            3.3          3.3        3.3        3.5+       3.4        3.4          3.3-       3.3        3.3        3.3        3.6++abcd    3.4++E     3.4++E     3.5++E     3.5++E     3.2-- 
Standard deviation             1.37         1.36       1.35       1.38       1.40       1.39         1.36       1.34       1.33       1.36       1.43         1.34       1.33       1.33       1.31       1.42 
Standard error                  .04          .04        .04        .07        .06        .10          .04        .05        .05        .05        .11          .05        .06        .06        .07        .07 
 
I would like the most 
used websites and social media sites 
to do more to keep me and others safe 
------------------------------------- 
 
Net: Agree                     1633         1364       1265+       503        633        232         1443++E    1053++E     904++E    1084++E     175--       1037++e     726+E      630e       461e       558- 
                                 79%          79%        80%        79%        79%        75%          81%        82%        82%        82%        65%          81%        82%        81%        81%        75% 
 
Net: Disagree                    97           65--       58--       29         36         26++ABcd     66--       39--       39-        44--       31++ABCD     53         33         40         27         41 
                                  5%           4%         4%         5%         4%         9%           4%         3%         3%         3%        11%           4%         4%         5%         5%         6% 
 
<E1j> Level of agreement 
with - I would like 
the most used websites 
and social media 
sites to do more to 
keep me and others safe         4.3          4.3        4.3        4.4        4.4        4.2          4.3++E     4.4++E     4.4++E     4.4++E     4.1--        4.4+e      4.4e       4.4e       4.4+E      4.2- 
Standard deviation              .94          .91        .90        .94        .94       1.06          .90        .88        .88        .88       1.19          .92        .90        .95        .95        .99 
Standard error                  .03          .03        .03        .05        .04        .08          .03        .03        .03        .03        .09          .03        .04        .04        .05        .05 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
I would find it difficult 
to leave a website or social media site 
(like Facebook, Twitter) if I wanted to 
--------------------------------------- 
 
Net: Agree                      525          456+       431++e     154        203         62          468+       362++e     263        328         55          378++E     297++cE    215E       160E       134-- 
                                 25%          27%        27%        24%        25%        20%          26%        28%        24%        25%        20%          29%        33%        28%        28%        18% 
 
Net: Disagree                  1127          907-       825--      344        425        195++ABcd    953        666-       610        736        165+b        656--      421--      414b       310b       454++ABc 
                                 54%          53%        52%        54%        53%        63%          53%        52%        55%        56%        61%          51%        47%        53%        55%        61% 
 
<E1j> Level of agreement 
with - I would find 
it difficult to leave a 
website or social media 
site (like Facebook, 
 Twitter) if I wanted to        2.4          2.4++E     2.5++E     2.4e       2.4e       2.1--        2.4+e      2.5++dE    2.4        2.4        2.1-         2.5++E     2.7++cdE   2.5E       2.5E       2.1-- 
Standard deviation             1.43         1.43       1.44       1.42       1.45       1.38         1.42       1.44       1.42       1.41       1.46         1.45       1.47       1.44       1.47       1.35 
Standard error                  .04          .04        .05        .07        .06        .10          .04        .05        .05        .05        .11          .05        .06        .06        .08        .06 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
The benefits of going 
online outweigh the risks 
------------------------- 
 
Net: Agree                     1372          252       1068          755        885        741        508        763          630--      479++A     197         66a         671--      454A       164++A      83++Ab 
                                 66%          63%        66%          64%        65%        64%        63%        66%          62%        71%        67%        77%          61%        69%        76%        81% 
 
Net: Disagree                   175           28        146          106        114        107         83+        99          116++B      33--       22          4          124++BC     38-         8-         5 
                                  8%           7%         9%           9%         8%         9%        10%         8%          11%         5%         8%         5%          11%         6%         4%         5% 
 
<E1a> Level 
of agreement with - The 
benefits of going online 
outweigh the risks              3.9          3.9        3.9          3.8-       3.9-       3.9-       3.8-       3.9          3.8--      4.0++A     3.9        4.1a         3.8--      4.0+A      4.1+A      4.3++Ab 
Standard deviation             1.01         1.01       1.02         1.03       1.01       1.04       1.06       1.00         1.06        .92       1.00        .98         1.04        .96        .92       1.02 
Standard error                  .03          .06        .03          .04        .03        .04        .05        .04          .04        .04        .07        .12          .04        .05        .08        .12 
 
It is impossible to avoid 
seeing harmful or offensive photos 
and videos if you use the internet 
---------------------------------- 
 
Net: Agree                      713          184++B     483--        414        502++      425+       298        420          271--      260+A      142++Ab     39A         298--      244A       105++Ab     67++ABc 
                                 34%          46%        30%          35%        37%        37%        37%        36%          27%        38%        48%        46%          27%        37%        49%        65% 
 
Net: Disagree                   731          111--      614++A       405        478        395        286        411          430++BC    204--       69--       28          452++BCD   206d        55-        18-- 
                                 35%          28%        38%          34%        35%        34%        36%        35%          42%        30%        23%        33%          41%        32%        26%        17% 
 
<E1b> Level of agreement 
with -  It is impossible 
to avoid seeing 
harmful or offensive 
photos and videos 
if you use the internet         3.0          3.3++B     2.8--        3.0        3.0+       3.0        3.0        3.0          2.7--      3.1+A      3.4++Ab    3.1a         2.7--      3.1A       3.3++Ab    3.9++ABC 
Standard deviation             1.34         1.33       1.32         1.34       1.35       1.36       1.40       1.36         1.35       1.30       1.22       1.45         1.33       1.28       1.25       1.34 
Standard error                  .04          .08        .04          .05        .05        .05        .06        .05          .06        .06        .09        .19          .05        .06        .10        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Online ‘trolls’ and bullies 
put me off using social media 
----------------------------- 
 
Net: Agree                      531          127++B     368--        328+       390++      355++      224        332++        216--      202+A       83a        30a         251--      167         66a        47++ABc 
                                 26%          32%        23%          28%        29%        31%        28%        28%          21%        30%        28%        35%          23%        26%        31%        46% 
 
Net: Disagree                  1107          197        896++        597-       700-       570--      425        603          574+c      350        139         43          599        355        108         45 
                                 53%          50%        56%          51%        51%        50%        53%        52%          56%        52%        47%        50%          54%        54%        50%        43% 
 
<E1c> Level of agreement 
with -  Online ‘trolls’ 
and bullies put me 
off using social media          2.5          2.7+B      2.4--        2.6++      2.6++      2.6++      2.5        2.5+         2.3--      2.6+A      2.6a       2.6          2.4        2.4        2.5        3.0++ABc 
Standard deviation             1.41         1.45       1.38         1.44       1.43       1.47       1.45       1.44         1.40       1.41       1.39       1.50         1.40       1.37       1.41       1.66 
Standard error                  .04          .09        .04          .05        .05        .05        .06        .05          .06        .07        .10        .19          .05        .07        .12        .20 
 
If illegal, offensive or 
harmful material appears on the most popular 
and most used websites and social media 
sites I would trust them to remove it quickl 
-------------------------------------------- 
 
Net: Agree                     1132          253++B     836--        634        748        648        452        643          553        380        163         37          577        365        120         70+a 
                                 54%          63%        52%          54%        55%        56%        56%        55%          54%        56%        55%        43%          52%        56%        56%        68% 
 
Net: Disagree                   381           68        306          248++      274+       219        165        226          195        112         48         26+abc      225        108         30         18 
                                 18%          17%        19%          21%        20%        19%        21%        19%          19%        17%        16%        30%          20%        16%        14%        18% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
<E1d> Level 
of agreement with - 
If illegal, offensive or 
harmful material appears 
on the most popular 
and most used websites 
and social media 
sites I would trust them 
to remove it quickly            3.6          3.8++B     3.6--        3.6        3.6        3.6        3.6        3.6          3.6        3.6        3.6        3.3          3.5        3.7        3.7        3.9+a 
Standard deviation             1.23         1.27       1.22         1.29       1.26       1.24       1.30       1.26         1.26       1.17       1.17       1.40         1.26       1.18       1.13       1.32 
Standard error                  .03          .08        .04          .05        .04        .05        .06        .05          .05        .06        .09        .18          .05        .06        .09        .16 
 
I always agree to terms 
and conditions without reading them, so 
that I can access the service or content 
---------------------------------------- 
 
Net: Agree                     1102          205        861          612        729        602        399-       590          530        362        157         54          546--      352        129a        75++AB 
                                 53%          52%        54%          52%        53%        52%        50%        51%          52%        53%        53%        63%          49%        54%        60%        73% 
 
Net: Disagree                   548          125+b      404-         321        364        331+       237+       343++        277        160         92         20          322+       159         48         19 
                                 26%          32%        25%          27%        27%        29%        29%        29%          27%        24%        31%        23%          29%        24%        23%        19% 
 
<E1e> Level of agreement 
with - I always agree 
to terms and conditions 
without reading them, 
 so that I can access 
the service or content          3.4          3.3        3.5          3.4        3.4        3.4        3.4        3.4-         3.4        3.5        3.3        3.7          3.3--      3.5        3.7+A      3.9++Ab 
Standard deviation             1.42         1.52       1.39         1.46       1.43       1.46       1.48       1.47         1.46       1.34       1.47       1.35         1.44       1.37       1.42       1.40 
Standard error                  .04          .09        .04          .05        .05        .05        .06        .05          .06        .06        .11        .17          .06        .07        .12        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Websites and social media 
sites provide me with the tools and 
features I need to stay safe online 
----------------------------------- 
 
Net: Agree                      931          191        694-         496-       601        525        347        521          380--      357++A     150A        44a         408--      344++A     114+A       65++A 
                                 45%          48%        43%          42%        44%        46%        43%        45%          37%        53%        51%        51%          37%        53%        53%        64% 
 
Net: Disagree                   346           77        266          241++      267++      218+       177++      235++        197+B       82--       48         19b         201b        88-        41         17 
                                 17%          19%        17%          21%        20%        19%        22%        20%          19%        12%        16%        22%          18%        13%        19%        16% 
 
<E1f> Level of agreement 
with - Websites 
and social media 
sites provide me with 
the tools and features I 
need to stay safe online        3.4          3.4        3.4          3.3--      3.4-       3.4        3.3-       3.4-         3.3--      3.6++A     3.5        3.4          3.3--      3.5++A     3.5a       3.8++Abc 
Standard deviation             1.14         1.17       1.13         1.19       1.16       1.17       1.22       1.17         1.20       1.03       1.11       1.14         1.14       1.08       1.12       1.24 
Standard error                  .03          .07        .04          .04        .04        .04        .06        .04          .05        .05        .08        .15          .05        .05        .09        .15 
 
Websites and social media sites 
have an important role in supporting 
free speech, even where some 
users might find the content offensive 
-------------------------------------- 
 
Net: Agree                     1111          221        841          599-       724        618        425        606          471--      392+A      194++A      55A         516--      393++A     124a        78++Abc 
                                 53%          55%        52%          51%        53%        54%        53%        52%          46%        58%        66%        64%          46%        60%        58%        76% 
 
Net: Disagree                   245           35        206+         157+       171        126        113+       154          149++B      61-        29          7          166++Bd     51--       23          6 
                                 12%           9%        13%          13%        12%        11%        14%        13%          15%         9%        10%         8%          15%         8%        11%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
<E1g> Level of agreement 
with - Websites 
and social media 
sites have an important 
role in supporting 
free speech, even where 
some users might find 
the content offensive           3.6          3.7        3.6-         3.6-       3.6        3.7        3.6        3.6          3.5--      3.7+A      3.8++A     4.0+A        3.5--      3.8++A     3.8+A      4.2++ABc 
Standard deviation             1.07         1.03       1.08         1.10       1.07       1.07       1.12       1.11         1.11       1.01       1.00       1.02         1.09        .99       1.07       1.01 
Standard error                  .03          .06        .03          .04        .04        .04        .05        .04          .05        .05        .07        .13          .04        .05        .09        .12 
 
I don’t mind if organisations use information 
about me to decide which adverts they show me 
--------------------------------------------- 
 
Net: Agree                      499          104        375          255-       293--      260        167-       232--        204--      190+A       81a        24          192--      194++A      67+A       47++ABc 
                                 24%          26%        23%          22%        21%        23%        21%        20%          20%        28%        27%        28%          17%        30%        31%        46% 
 
Net: Disagree                   983          213+b      741          643++      743++      613++      464++      653++        536++BcD   292-       127         29-         605++BCD   265--d      84-        29-- 
                                 47%          54%        46%          55%        54%        53%        58%        56%          52%        43%        43%        34%          55%        41%        39%        28% 
 
<E1h> Level of agreement 
with -  I don’t 
mind if organisations 
use information 
about me to decide which 
adverts they show me            2.6          2.5        2.6          2.4--      2.4--      2.4--      2.3--      2.3--        2.4--      2.7++A     2.7a       2.8a         2.3--      2.8++A     2.8+A      3.1++A 
Standard deviation             1.34         1.44       1.31         1.33       1.32       1.34       1.37       1.31         1.33       1.32       1.33       1.38         1.28       1.34       1.38       1.37 
Standard error                  .04          .09        .04          .05        .04        .05        .06        .05          .05        .06        .10        .18          .05        .07        .11        .17 
 
I don’t mind if organisations use information 
about me to decide what content they show me 
-------------------------------------------- 
 
Net: Agree                      498          102        376          242--      289--      248-       166-       232--        182--      201++A      87A        28A         187--      193++A      74++A      44++Ab 
                                 24%          26%        23%          21%        21%        22%        21%        20%          18%        30%        29%        32%          17%        30%        34%        43% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Net: Disagree                   979          202        748          639++      742++      621++      467++      654++        530++bcD   299        123         28-         598++BCD   269--d      86d        26-- 
                                 47%          51%        47%          54%        54%        54%        58%        56%          52%        44%        42%        32%          54%        41%        40%        25% 
 
<E1i> Level of 
agreement with - I don't 
mind if organisations 
use information about me 
to decide what content 
(e.g. TV programmes, 
 video clips, posts 
by other users, news 
articles) they show me          2.6          2.5        2.6          2.3--      2.4--      2.4--      2.2--      2.3--        2.4--      2.7++A     2.7A       3.0+A        2.3--      2.7++A     2.9++A     3.1++Ab 
Standard deviation             1.35         1.43       1.33         1.34       1.34       1.35       1.38       1.33         1.30       1.38       1.32       1.41         1.28       1.36       1.45       1.28 
Standard error                  .04          .09        .04          .05        .05        .05        .06        .05          .05        .07        .10        .19          .05        .07        .12        .16 
 
I feel that I have a good understanding 
about how websites and social 
media use information about me to decide 
which adverts and content to show me 
------------------------------------ 
 
Net: Agree                      956          208+b      714-         522        624        502        350        520          381--      359++A     162++A      54++A       405--      351++A     131++A      69++Ab 
                                 46%          52%        44%          44%        46%        44%        43%        45%          37%        53%        55%        62%          37%        54%        61%        67% 
 
Net: Disagree                   565          103        447          356++      386        354++      258++      343+         357++BCD   145--       48--       14          384++BCD   147-CD      25--        9-- 
                                 27%          26%        28%          30%        28%        31%        32%        29%          35%        21%        16%        17%          35%        23%        11%         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
<E1j> 
Level of agreement with 
- I feel that I have a 
good understanding about 
how websites and social 
media use information 
about me to decide which 
adverts and content 
(e.g. TV programmes, 
video clips, posts 
by other users, news 
articles) to show me            3.3          3.5+b      3.3          3.2--      3.3        3.2--      3.1--      3.2-         3.0--      3.5++A     3.7++A     3.8++A       3.0--      3.5++A     3.8++AB    4.0++AB 
Standard deviation             1.37         1.46       1.35         1.40       1.38       1.42       1.46       1.40         1.39       1.30       1.24       1.36         1.38       1.32       1.17       1.15 
Standard error                  .04          .09        .04          .05        .05        .05        .07        .05          .06        .06        .09        .18          .05        .06        .10        .14 
 
I would like the most 
used websites and social media sites 
to do more to keep me and others safe 
------------------------------------- 
 
Net: Agree                     1633          352++B    1227--       1019++     1179++      985++      688++     1005++        795        536        238         65          852        511        181a        89 
                                 79%          89%        76%          87%        86%        86%        86%        86%          78%        79%        81%        75%          77%        78%        84%        87% 
 
Net: Disagree                    97           13         84           25--       36--       25--       27         28--         49         32         10          6           48         35          9          6 
                                  5%           3%         5%           2%         3%         2%         3%         2%           5%         5%         4%         7%           4%         5%         4%         5% 
 
<E1j> Level of agreement 
with - I would like 
the most used websites 
and social media 
sites to do more to 
keep me and others safe         4.3          4.5++B     4.2--        4.5++      4.5++      4.5++      4.5++      4.5++        4.3        4.3        4.3        4.2          4.3        4.3        4.4        4.5 
Standard deviation              .94          .82        .97          .80        .83        .82        .86        .82          .95        .94        .86       1.10          .95        .95        .89        .97 
Standard error                  .03          .05        .03          .03        .03        .03        .04        .03          .04        .04        .06        .14          .04        .05        .07        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
I would find it difficult 
to leave a website or social media site 
(like Facebook, Twitter) if I wanted to 
--------------------------------------- 
 
Net: Agree                      525          142++B     355--        294        354        290        189        284          195--      203++A     101++A      26a         215--      183A        70+A       57++ABC 
                                 25%          36%        22%          25%        26%        25%        23%        24%          19%        30%        34%        30%          19%        28%        33%        56% 
 
Net: Disagree                  1127          197        901+         688++      775+       648        496++      687++        630++BC    324--      130--       42          658++bCD   338D        98-        33-- 
                                 54%          50%        56%          58%        57%        56%        62%        59%          62%        48%        44%        49%          59%        52%        46%        32% 
 
<E1j> Level of agreement 
with - I would find 
it difficult to leave a 
website or social media 
site (like Facebook, 
 Twitter) if I wanted to        2.4          2.7++B     2.3--        2.3        2.4        2.4        2.2--      2.3-         2.1--      2.6++A     2.7++A     2.6a         2.2--      2.5A       2.7++A     3.4++ABC 
Standard deviation             1.43         1.50       1.40         1.45       1.44       1.44       1.43       1.43         1.38       1.44       1.41       1.42         1.36       1.39       1.48       1.54 
Standard error                  .04          .09        .04          .05        .05        .05        .06        .05          .06        .07        .10        .18          .05        .07        .12        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
The benefits of going 
online outweigh the risks 
------------------------- 
 
Net: Agree                     1372           57 
                                 66%          76% 
 
Net: Disagree                   175            5 
                                  8%           7% 
 
<E1a> Level 
of agreement with - The 
benefits of going online 
outweigh the risks              3.9          4.2 
Standard deviation             1.01         1.11 
Standard error                  .03          .15 
 
It is impossible to avoid 
seeing harmful or offensive photos 
and videos if you use the internet 
---------------------------------- 
 
Net: Agree                      713           41++ 
                                 34%          56% 
 
Net: Disagree                   731           16- 
                                 35%          22% 
 
<E1b> Level of agreement 
with -  It is impossible 
to avoid seeing 
harmful or offensive 
photos and videos 
if you use the internet         3.0          3.6++ 
Standard deviation             1.34         1.43 
Standard error                  .04          .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Online ‘trolls’ and bullies 
put me off using social media 
----------------------------- 
 
Net: Agree                      531           25 
                                 26%          34% 
 
Net: Disagree                  1107           38 
                                 53%          52% 
 
<E1c> Level of agreement 
with -  Online ‘trolls’ 
and bullies put me 
off using social media          2.5          2.7 
Standard deviation             1.41         1.56 
Standard error                  .04          .21 
 
If illegal, offensive or 
harmful material appears on the most popular 
and most used websites and social media 
sites I would trust them to remove it quickl 
-------------------------------------------- 
 
Net: Agree                     1132           45 
                                 54%          61% 
 
Net: Disagree                   381           17 
                                 18%          23% 
 
<E1d> Level 
of agreement with - 
If illegal, offensive or 
harmful material appears 
on the most popular 
and most used websites 
and social media 
sites I would trust them 
to remove it quickly            3.6          3.7 
Standard deviation             1.23         1.41 
Standard error                  .03          .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
I always agree to terms 
and conditions without reading them, so 
that I can access the service or content 
---------------------------------------- 
 
Net: Agree                     1102           51+ 
                                 53%          69% 
 
Net: Disagree                   548           16 
                                 26%          22% 
 
<E1e> Level of agreement 
with - I always agree 
to terms and conditions 
without reading them, 
 so that I can access 
the service or content          3.4          3.7 
Standard deviation             1.42         1.44 
Standard error                  .04          .20 
 
Websites and social media 
sites provide me with the tools and 
features I need to stay safe online 
----------------------------------- 
 
Net: Agree                      931           42 
                                 45%          57% 
 
Net: Disagree                   346           14 
                                 17%          19% 
 
<E1f> Level of agreement 
with - Websites 
and social media 
sites provide me with 
the tools and features I 
need to stay safe online        3.4          3.7 
Standard deviation             1.14         1.22 
Standard error                  .03          .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Websites and social media sites 
have an important role in supporting 
free speech, even where some 
users might find the content offensive 
-------------------------------------- 
 
Net: Agree                     1111           55++ 
                                 53%          74% 
 
Net: Disagree                   245            5 
                                 12%           6% 
 
<E1g> Level of agreement 
with - Websites 
and social media 
sites have an important 
role in supporting 
free speech, even where 
some users might find 
the content offensive           3.6          4.1++ 
Standard deviation             1.07          .96 
Standard error                  .03          .13 
 
I don’t mind if organisations use information 
about me to decide which adverts they show me 
--------------------------------------------- 
 
Net: Agree                      499           26+ 
                                 24%          35% 
 
Net: Disagree                   983           26 
                                 47%          35% 
 
<E1h> Level of agreement 
with -  I don’t 
mind if organisations 
use information 
about me to decide which 
adverts they show me            2.6          2.8 
Standard deviation             1.34         1.37 
Standard error                  .04          .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
I don’t mind if organisations use information 
about me to decide what content they show me 
-------------------------------------------- 
 
Net: Agree                      498           27+ 
                                 24%          37% 
 
Net: Disagree                   979           23- 
                                 47%          32% 
 
<E1i> Level of 
agreement with - I don't 
mind if organisations 
use information about me 
to decide what content 
(e.g. TV programmes, 
 video clips, posts 
by other users, news 
articles) they show me          2.6          3.0+ 
Standard deviation             1.35         1.30 
Standard error                  .04          .18 
 
I feel that I have a good understanding 
about how websites and social 
media use information about me to decide 
which adverts and content to show me 
------------------------------------ 
 
Net: Agree                      956           44+ 
                                 46%          60% 
 
Net: Disagree                   565            8-- 
                                 27%          10% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
<E1j> 
Level of agreement with 
- I feel that I have a 
good understanding about 
how websites and social 
media use information 
about me to decide which 
adverts and content 
(e.g. TV programmes, 
video clips, posts 
by other users, news 
articles) to show me            3.3          3.9++ 
Standard deviation             1.37         1.25 
Standard error                  .04          .18 
 
I would like the most 
used websites and social media sites 
to do more to keep me and others safe 
------------------------------------- 
 
Net: Agree                     1633           61 
                                 79%          82% 
 
Net: Disagree                    97            6 
                                  5%           8% 
 
<E1j> Level of agreement 
with - I would like 
the most used websites 
and social media 
sites to do more to 
keep me and others safe         4.3          4.3 
Standard deviation              .94         1.08 
Standard error                  .03          .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
I would find it difficult 
to leave a website or social media site 
(like Facebook, Twitter) if I wanted to 
--------------------------------------- 
 
Net: Agree                      525           34++ 
                                 25%          45% 
 
Net: Disagree                  1127           30- 
                                 54%          40% 
 
<E1j> Level of agreement 
with - I would find 
it difficult to leave a 
website or social media 
site (like Facebook, 
 Twitter) if I wanted to        2.4          3.1++ 
Standard deviation             1.43         1.57 
Standard error                  .04          .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
The benefits of going 
online outweigh the risks 
------------------------- 
 
Net: Agree                     1372          697+       632++      858++      389        964++      788++      531++degh  333        211         93        603++gh    197++adeeGH 
                                 66%          69%        72%        72%        67%        69%        70%        74%        67%        65%        70%        73%        78% 
 
Net: Disagree                   175           76j        46--       62--       41         88--       60--       46         38j        22         13j        35--       16 
                                  8%           8%         5%         5%         7%         6%         5%         6%         8%         7%        10%         4%         7% 
 
<E1a> Level 
of agreement with - The 
benefits of going online 
outweigh the risks              3.9          4.0++      4.1++g     4.0++      4.0        4.0++      4.0++      4.1++g     3.9        3.9        3.9        4.1++egh   4.1++egh 
Standard deviation             1.01          .99        .97        .93       1.03        .95        .93        .95        .98        .99       1.04        .91        .97 
Standard error                  .03          .04        .04        .03        .05        .03        .03        .04        .06        .07        .11        .04        .08 
 
It is impossible to avoid 
seeing harmful or offensive photos 
and videos if you use the internet 
---------------------------------- 
 
Net: Agree                      713          382++F     323f       429f       202        524++F     441++F     212--      179        124f        60+Fj     281        103F 
                                 34%          38%        37%        36%        35%        38%        39%        30%        36%        38%        45%        34%        41% 
 
Net: Disagree                   731          342h       309h       417h       189        457-h      391h       300        153         83--       35        320+egHik   74 
                                                                                                        ++AbcDEeGH 
                                                                                                                IK 
                                 35%          34%        35%        35%        33%        33%        35%        42%        31%        26%        26%        39%        29% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
<E1b> Level of agreement 
with -  It is impossible 
to avoid seeing 
harmful or offensive 
photos and videos 
if you use the internet         3.0          3.1++Fj    3.0f       3.0f       3.0f       3.0++Fj    3.0++F     2.8--      3.1+Fj     3.2+Fj     3.3+Fj     2.9        3.1Fj 
Standard deviation             1.34         1.34       1.36       1.33       1.34       1.31       1.34       1.35       1.27       1.29       1.44       1.38       1.34 
Standard error                  .04          .05        .06        .05        .07        .04        .05        .06        .07        .09        .15        .06        .11 
 
Online ‘trolls’ and bullies 
put me off using social media 
----------------------------- 
 
Net: Agree                      531          267        198-       314        134        366        299        155-       126         89         50        191         89++aBcDeeFgJ 
                                                                                                                                         ++aBcDeeFg 
                                                                                                                                                  J 
                                 26%          26%        22%        26%        23%        26%        27%        22%        25%        27%        38%        23%        35% 
 
Net: Disagree                  1107          536i       504+ghIk   644i       337+ghIk   751i       608i       423++aGHIK 247        157         55-       477++ghIk  118 
                                 53%          53%        57%        54%        58%        54%        54%        59%        49%        49%        41%        58%        47% 
 
<E1c> Level of agreement 
with -  Online ‘trolls’ 
and bullies put me 
off using social media          2.5          2.5dfj     2.4-       2.5dfj     2.3-       2.5fj      2.5fj      2.3--      2.5dfj     2.6dfj     2.9        2.3--      2.7+BDFJ 
                                                                                                                                         ++aBcDEEFg 
                                                                                                                                                  J 
Standard deviation             1.41         1.43       1.37       1.40       1.36       1.38       1.38       1.39       1.40       1.39       1.45       1.39       1.45 
Standard error                  .04          .06        .06        .05        .07        .05        .05        .06        .08        .09        .15        .06        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
If illegal, offensive or 
harmful material appears on the most popular 
and most used websites and social media 
sites I would trust them to remove it quickl 
-------------------------------------------- 
 
Net: Agree                     1132          545        474        678        319        796++g     654++g     377        250        165         75        438        137 
                                 54%          54%        54%        56%        55%        57%        58%        53%        50%        51%        57%        53%        54% 
 
Net: Disagree                   381          194        176e       219         91        229-       175--      169++cDEEi 112+deE     61         18        194++cDEEi  56e 
                                 18%          19%        20%        18%        16%        16%        16%        24%        22%        19%        13%        24%        22% 
 
<E1d> Level 
of agreement with - 
If illegal, offensive or 
harmful material appears 
on the most popular 
and most used websites 
and social media 
sites I would trust them 
to remove it quickly            3.6          3.6        3.6        3.6f       3.6        3.7+fgj    3.7++bFGhJ 3.5-       3.5-       3.5        3.7        3.5-       3.5 
Standard deviation             1.23         1.24       1.23       1.24       1.19       1.19       1.18       1.30       1.30       1.18       1.24       1.33       1.30 
Standard error                  .03          .05        .05        .04        .06        .04        .04        .06        .07        .08        .13        .06        .10 
 
I always agree to terms 
and conditions without reading them, so 
that I can access the service or content 
---------------------------------------- 
 
Net: Agree                     1102          560        508++      649        336+       752        618        409+       275        181         82        443        135 
                                 53%          56%        58%        54%        58%        54%        55%        57%        55%        56%        61%        54%        53% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Net: Disagree                   548          252        188--      303        141        369bh      293b       179        127         63-        24        228bh       75bhi 
                                 26%          25%        21%        25%        24%        26%        26%        25%        25%        20%        18%        28%        30% 
 
<E1e> Level of agreement 
with - I always agree 
to terms and conditions 
without reading them, 
 so that I can access 
the service or content          3.4          3.4        3.6++ej    3.5        3.5        3.4        3.5        3.5        3.4        3.6        3.7+       3.4        3.4 
Standard deviation             1.42         1.43       1.35       1.40       1.44       1.41       1.41       1.39       1.40       1.27       1.37       1.47       1.49 
Standard error                  .04          .06        .05        .05        .07        .05        .05        .06        .08        .09        .14        .06        .12 
 
Websites and social media 
sites provide me with the tools and 
features I need to stay safe online 
----------------------------------- 
 
Net: Agree                      931          450        405        546        279f       694++aFhJ  565++aFhJ  294        226        134         61        352        125 
                                 45%          45%        46%        46%        48%        50%        50%        41%        45%        42%        46%        43%        50% 
 
Net: Disagree                   346          190+e      155        217         96        216        165-       143+ee     100e        55         28        172++EE     44 
                                 17%          19%        18%        18%        17%        15%        15%        20%        20%        17%        21%        21%        17% 
 
<E1f> Level of agreement 
with - Websites 
and social media 
sites provide me with 
the tools and features I 
need to stay safe online        3.4          3.4        3.4        3.4        3.5f       3.5++Fj    3.5++aFgJ  3.3--      3.4        3.4        3.4        3.3-       3.5 
Standard deviation             1.14         1.19       1.16       1.16       1.12       1.09       1.10       1.20       1.21       1.15       1.24       1.20       1.19 
Standard error                  .03          .05        .05        .04        .06        .04        .04        .06        .07        .08        .13        .05        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Websites and social media sites 
have an important role in supporting 
free speech, even where some 
users might find the content offensive 
-------------------------------------- 
 
Net: Agree                     1111          528        499+       680++      332        784++      656++aj    394        263        189         72        426        145 
                                 53%          52%        57%        57%        58%        56%        58%        55%        53%        59%        54%        52%        58% 
 
Net: Disagree                   245          127e        91        135         55        149        104--       91e        58         25-        12        104e        22 
                                 12%          13%        10%        11%        10%        11%         9%        13%        12%         8%         9%        13%         9% 
 
<E1g> Level of agreement 
with - Websites 
and social media 
sites have an important 
role in supporting 
free speech, even where 
some users might find 
the content offensive           3.6          3.6        3.7        3.7        3.7+aj     3.7+       3.7++AgJ   3.6        3.6        3.7        3.7        3.6        3.7 
Standard deviation             1.07         1.07       1.05       1.06       1.04       1.03       1.01       1.07       1.04        .95       1.02       1.07        .99 
Standard error                  .03          .04        .04        .04        .05        .03        .04        .05        .06        .07        .11        .05        .08 
 
I don’t mind if organisations use information 
about me to decide which adverts they show me 
--------------------------------------------- 
 
Net: Agree                      499          265        255++Gjk   300        170++gjk   355        303++g     183        105         79         26        190         53 
                                 24%          26%        29%        25%        29%        25%        27%        26%        21%        25%        20%        23%        21% 
 
Net: Disagree                   983          470D       366--      576bDe     220--      620--d     485--      315        269        145         71bD      405BDe     138+BDeEf 
                                                                                                                    ++aBDEEFh 
                                 47%          47%        41%        48%        38%        44%        43%        44%        54%        45%        53%        49%        55% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
<E1h> Level of agreement 
with -  I don’t 
mind if organisations 
use information 
about me to decide which 
adverts they show me            2.6          2.6g       2.7++cGiJK 2.6        2.8        2.6++gk    2.7++Gjk   2.6g       2.4-       2.6        2.4        2.5        2.4 
                                                                        ++aCeGiJK 
Standard deviation             1.34         1.36       1.34       1.35       1.37       1.33       1.30       1.31       1.31       1.32       1.36       1.35       1.35 
Standard error                  .04          .05        .06        .05        .07        .04        .05        .06        .07        .09        .14        .06        .11 
 
I don’t mind if organisations use information 
about me to decide what content they show me 
-------------------------------------------- 
 
Net: Agree                      498          263k       263++cgjK  291k       161+K      365++K     293K       184k       114         94K        29        194         42- 
                                 24%          26%        30%        24%        28%        26%        26%        26%        23%        29%        22%        24%        17% 
 
Net: Disagree                   979          443-       361--      571bDe     228--      618--      478--      308-       245bde     134         68d       402BDe     134aBDeefh 
                                 47%          44%        41%        48%        40%        44%        42%        43%        49%        41%        51%        49%        53% 
 
<E1i> Level of 
agreement with - I don't 
mind if organisations 
use information about me 
to decide what content 
(e.g. TV programmes, 
 video clips, posts 
by other users, news 
articles) they show me          2.6          2.7++K     2.8++CGiJK 2.6        2.8++cGiJK 2.7++K     2.7++K     2.7+K      2.5        2.8+gjK    2.4        2.5        2.3- 
Standard deviation             1.35         1.35       1.35       1.36       1.39       1.34       1.31       1.32       1.33       1.36       1.37       1.37       1.32 
Standard error                  .04          .05        .06        .05        .07        .04        .05        .06        .08        .09        .15        .06        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
I feel that I have a good understanding 
about how websites and social 
media use information about me to decide 
which adverts and content to show me 
------------------------------------ 
 
Net: Agree                      956          498+       473++i     606++      312++i     681++      561++      377++i     240        149         55        412+       114 
                                 46%          49%        54%        51%        54%        49%        50%        53%        48%        46%        41%        50%        45% 
 
Net: Disagree                   565          267B       173--      303b       123--      343--b     264--      160--      143Bdf      76         38        201b        85+BcDeEFhj 
                                 27%          26%        20%        25%        21%        25%        23%        22%        29%        23%        28%        24%        34% 
 
<E1j> 
Level of agreement with 
- I feel that I have a 
good understanding about 
how websites and social 
media use information 
about me to decide which 
adverts and content 
(e.g. TV programmes, 
video clips, posts 
by other users, news 
articles) to show me            3.3          3.4+       3.6        3.4++k     3.6        3.4++      3.4++k     3.5++gK    3.3        3.4        3.2        3.4++k     3.2 
                                                 ++AcEeGijK              ++acegiK 
Standard deviation             1.37         1.38       1.31       1.36       1.35       1.34       1.32       1.31       1.41       1.28       1.46       1.39       1.49 
Standard error                  .04          .06        .05        .05        .07        .04        .05        .06        .08        .09        .16        .06        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
I would like the most 
used websites and social media sites 
to do more to keep me and others safe 
------------------------------------- 
 
Net: Agree                     1633          787        668-       951        428-      1111d       901d       561        393        258        103        673+bD     203 
                                 79%          78%        76%        79%        74%        80%        80%        78%        79%        80%        77%        82%        81% 
 
Net: Disagree                    97           54         59++       64         32         65         54         43         26         16          8         37         10 
                                  5%           5%         7%         5%         6%         5%         5%         6%         5%         5%         6%         4%         4% 
 
<E1j> Level of agreement 
with - I would like 
the most used websites 
and social media 
sites to do more to 
keep me and others safe         4.3          4.3d       4.2--      4.3d       4.2--      4.3bd      4.3bd      4.3        4.3        4.3        4.3        4.4++BD    4.3 
Standard deviation              .94          .97       1.01        .97       1.01        .94        .94       1.00        .97        .92       1.01        .92        .92 
Standard error                  .03          .04        .04        .03        .05        .03        .03        .05        .05        .06        .11        .04        .07 
 
I would find it difficult 
to leave a website or social media site 
(like Facebook, Twitter) if I wanted to 
--------------------------------------- 
 
Net: Agree                      525          242        269++Aj    325        159        427++AJ    369++AcfJk 189        136         86         44        196         59 
                                 25%          24%        30%        27%        28%        31%        33%        26%        27%        27%        33%        24%        24% 
 
Net: Disagree                  1127          557beEhi   434--      648eEi     300        681--      526--      408bEEhI   265i       151-        55-       479+BEEHI  142ei 
                                 54%          55%        49%        54%        52%        49%        47%        57%        53%        47%        41%        58%        56% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
<E1j> Level of agreement 
with - I would find 
it difficult to leave a 
website or social media 
site (like Facebook, 
 Twitter) if I wanted to        2.4          2.4        2.6++AfJ   2.5        2.5+j      2.6++AcFJ  2.7        2.4        2.4        2.6j       2.8+afJk   2.3        2.4 
                                                                                               ++ACFgJk 
Standard deviation             1.43         1.43       1.46       1.43       1.43       1.43       1.44       1.43       1.44       1.40       1.51       1.44       1.41 
Standard error                  .04          .06        .06        .05        .07        .05        .05        .07        .08        .10        .16        .06        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
The benefits of going 
online outweigh the risks 
------------------------- 
 
Net: Agree                     1372          971S       484++S     315++S     332++aS   1005+S      450S       779++AElmS 183+S      311        111S        81+S      783++S     892+S       52S       193+S       55+aemS 
                                                                                                                              ++AEfjLMqS 
                                 66%          68%        72%        73%        74%        68%        70%        74%        74%        78%        68%        78%        70%        68%        68%        73%        83% 
 
Net: Disagree                   175           98--i      30--       25         19--      126BdI      45         70-        15         14--        7          5         82i        86--        6         13          4 
                                  8%           7%         4%         6%         4%         9%         7%         7%         6%         4%         4%         5%         7%         7%         8%         5%         5% 
 
<E1a> Level 
of agreement with - The 
benefits of going online 
outweigh the risks              3.9          3.9+S      4.0++S     4.1++S     4.0++S     3.9S       4.0++S     4.0++aeS   4.1++S     4.2        4.0S       4.2        4.0+S      4.0+S      3.9        4.1++aelmS 4.2+S 
                                                                                                                              ++AbEfgLMn              ++aelmnS 
                                                                                                                                      qS 
Standard deviation             1.01          .96        .89        .95        .91       1.02        .98        .97       1.01        .89        .96        .89        .99        .97       1.06        .97       1.04 
Standard error                  .03          .03        .04        .06        .05        .03        .05        .04        .08        .05        .10        .11        .04        .03        .14        .07        .15 
 
It is impossible to avoid 
seeing harmful or offensive photos 
and videos if you use the internet 
---------------------------------- 
 
Net: Agree                      713          528++CEfG  256+CEfGj  109--      183        448--      195-       312--       89c       151Cefg     45         36        382C       485++CEfG   42         84         28c 
                                                                         ++CEFGjl                                                                                                    ++AbCdEFGh 
                                                                                                                                                                                       iJkLMOQS 
                                 34%          37%        38%        25%        41%        30%        30%        30%        36%        38%        28%        34%        34%        37%        55%        32%        42% 
 
Net: Disagree                   731          485dn      201--      179        125--      561++BDmNs 260        441         94dns     136n        70bDmNps   36        393dn      426-        16-        98dns      17 
                                                              +aBDMNpS                         ++aBDMNs ++ABDiLMNp 
                                                                                                                QS 
                                 35%          34%        30%        42%        28%        38%        40%        42%        38%        34%        43%        35%        35%        33%        21%        37%        26% 
 
<E1b> Level of agreement 
with -  It is impossible 
to avoid seeing 
harmful or offensive 
photos and videos 
if you use the internet         3.0          3.0+CEfGj  3.1+CEFGJ  2.8-       3.2        2.9--      2.8-       2.8--      3.0        3.0cefGj   2.7-       3.0        3.0cGj     3.0++CEFGJ 3.6        2.9        3.3CefGJo 
                                                                        ++CEFGJlo                                                                                                    ++ABCdEFGH 
                                                                                                                                                                                        IJkLMOQ 
Standard deviation             1.34         1.31       1.25       1.25       1.26       1.32       1.30       1.32       1.42       1.34       1.41       1.43       1.30       1.30       1.32       1.29       1.22 
Standard error                  .04          .04        .06        .08        .07        .04        .07        .05        .11        .08        .14        .17        .05        .05        .18        .10        .18 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Online ‘trolls’ and bullies 
put me off using social media 
----------------------------- 
 
Net: Agree                      531          360G       174G        88-       111g       344--g     163g       200--       63         99g        36         34cGq     250--      353cGlq     21         67         21g 
                                 26%          25%        26%        20%        25%        23%        25%        19%        26%        25%        22%        32%        22%        27%        27%        25%        32% 
 
Net: Disagree                  1107          796+       366        256+m      262        842++m     364        659        138        226         95         50        663++M     680         37        138         39 
                                                                                                        ++ABefkMno 
                                 53%          55%        55%        60%        58%        57%        56%        63%        56%        57%        58%        48%        59%        52%        49%        52%        59% 
 
<E1c> Level of agreement 
with -  Online ‘trolls’ 
and bullies put me 
off using social media          2.5          2.4G       2.5G       2.3-       2.4g       2.4--G     2.4g       2.2--      2.4        2.4g       2.3        2.7cGlq    2.3--      2.5+ceGLQ  2.6        2.5g       2.5 
Standard deviation             1.41         1.37       1.34       1.35       1.32       1.39       1.42       1.33       1.42       1.34       1.54       1.50       1.34       1.38       1.27       1.39       1.52 
Standard error                  .04          .04        .06        .08        .07        .05        .07        .05        .11        .08        .16        .18        .05        .05        .17        .11        .22 
 
If illegal, offensive or 
harmful material appears on the most popular 
and most used websites and social media 
sites I would trust them to remove it quickl 
-------------------------------------------- 
 
Net: Agree                     1132          841        400        186--      284        768--cK    304--      562CfK     144CfKo    233CeFKo    85k        37--      600CfK     731CFKo     37        125-        39k 
                                       ++CEFgKlO  ++CEFgKlO            ++CEFGKLmn 
                                                                                O 
                                 54%          58%        60%        43%        63%        52%        47%        54%        58%        59%        52%        35%        53%        56%        48%        47%        58% 
 
Net: Disagree                   381          221--      110        114         63-       313++AbDqs 152        237++AbDmqS 55ads      72s        42+AbDmqS  36        217ads     229s        14s        58ads      13s 
                                                            ++ABDilMQS                         ++ABDmqS                                             ++ABDEgILM 
                                                                                                                                                          noQS 
                                 18%          15%        16%        26%        14%        21%        24%        23%        22%        18%        26%        34%        19%        18%        18%        22%        20% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
<E1d> Level 
of agreement with - 
If illegal, offensive or 
harmful material appears 
on the most popular 
and most used websites 
and social media 
sites I would trust them 
to remove it quickly            3.6          3.7        3.7CeFKo   3.3--      3.8        3.5--cK    3.4--k     3.5-CK     3.7CfK     3.7CFKo    3.5k       3.1--      3.6CfK     3.6CeFKo   3.5        3.4-k      3.6k 
                                       ++CEFgKlO                       ++CEFGKLmO 
Standard deviation             1.23         1.17       1.13       1.26       1.12       1.26       1.27       1.28       1.28       1.19       1.42       1.31       1.21       1.20       1.16       1.21       1.12 
Standard error                  .03          .04        .05        .08        .06        .04        .06        .05        .10        .07        .14        .16        .05        .04        .15        .09        .17 
 
I always agree to terms 
and conditions without reading them, so 
that I can access the service or content 
---------------------------------------- 
 
Net: Agree                     1102          790+       363        249        226        816+       343        593++      132        211         80         59        615        700         49d       139         32 
                                 53%          55%        54%        58%        50%        55%        53%        57%        54%        53%        49%        56%        55%        54%        64%        53%        48% 
 
Net: Disagree                   548          363        170        106        139+egl    355--      159        254         62        117         48         32        273        356         18         70         20 
                                 26%          25%        25%        25%        31%        24%        25%        24%        25%        30%        30%        31%        24%        27%        23%        26%        31% 
 
<E1e> Level of agreement 
with - I always agree 
to terms and conditions 
without reading them, 
 so that I can access 
the service or content          3.4          3.5        3.5        3.5        3.3        3.5++      3.4        3.5++d     3.5        3.4        3.4        3.4        3.5+       3.4        3.7        3.4        3.3 
Standard deviation             1.42         1.40       1.37       1.34       1.46       1.38       1.42       1.39       1.54       1.44       1.51       1.49       1.36       1.42       1.49       1.39       1.31 
Standard error                  .04          .05        .06        .08        .08        .04        .07        .05        .12        .09        .15        .18        .05        .05        .20        .11        .19 
 
Websites and social media 
sites provide me with the tools and 
features I need to stay safe online 
----------------------------------- 
 
Net: Agree                      931          734        362        175S       253        642jS      257-S      465jS      126cfJS    225         53--S      42S       512jS      633++ceFJS  41JS      129fJS      36fJS 
                                       ++CEFGJlS ++CEFGJkLS            ++CEFGJkLm                                             ++CEFGJkLm 
                                                                                S                                                      S 
                                 45%          51%        54%        41%        56%        43%        40%        44%        51%        57%        32%        40%        45%        48%        53%        49%        55% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Net: Disagree                   346          204--       94        100         61        280++Abdi  135++ABDi  199+Abdi    34         53         45         29        208abd     214         13         51         11 
                                                             ++ABDhImq                                                                   ++ABDegHIl ++ABDhImqs 
                                                                                                                                                MQs 
                                 17%          14%        14%        23%        13%        19%        21%        19%        14%        13%        27%        28%        18%        16%        17%        19%        17% 
 
<E1f> Level of agreement 
with - Websites 
and social media 
sites provide me with 
the tools and features I 
need to stay safe online        3.4          3.5        3.6        3.2--      3.6        3.4--J     3.3--      3.4J       3.6CeFJKs  3.6        3.0--      3.1-       3.4J       3.5+CeFJks 3.6Jks     3.4j       3.6j 
                                      ++CEFGJKLs ++CEFGJKLs            ++CEFGJKLm                                             ++CEFGJKLm 
                                                                                S                                                      S 
Standard deviation             1.14         1.08       1.04       1.15       1.03       1.14       1.18       1.16       1.06       1.05       1.28       1.26       1.12       1.10       1.07       1.20       1.14 
Standard error                  .03          .04        .05        .07        .06        .04        .06        .05        .09        .07        .13        .15        .04        .04        .14        .09        .17 
 
Websites and social media sites 
have an important role in supporting 
free speech, even where some 
users might find the content offensive 
-------------------------------------- 
 
Net: Agree                     1111          805++S     384+S      240s       256S       777s       341s       571s       141s       235+eS      88s        60s       620s       737++S      47s       144s        41s 
                                 53%          56%        57%        56%        57%        52%        53%        54%        57%        59%        54%        57%        55%        56%        61%        55%        62% 
 
Net: Disagree                   245          147--       71         52         52        196+ap      89p       141ap       33p        36         28aip      15p       131        148          7         33          2 
                                 12%          10%        11%        12%        12%        13%        14%        13%        14%         9%        17%        15%        12%        11%         9%        13%         3% 
 
<E1g> Level of agreement 
with - Websites 
and social media 
sites have an important 
role in supporting 
free speech, even where 
some users might find 
the content offensive           3.6          3.7++f     3.7        3.6        3.7        3.6-       3.6-       3.6        3.7        3.7ef      3.6        3.6        3.7        3.7        3.8        3.7        3.9fs 
Standard deviation             1.07         1.01       1.01       1.01       1.02       1.08       1.05       1.10       1.15       1.00       1.14       1.01       1.04       1.04        .96       1.12        .88 
Standard error                  .03          .03        .05        .06        .06        .04        .05        .04        .09        .06        .12        .12        .04        .04        .13        .08        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
I don’t mind if organisations use information 
about me to decide which adverts they show me 
--------------------------------------------- 
 
Net: Agree                      499          378++S     155S       102S       129+S      384++S     156S       262S        63S       106S        32s        23s       299+S      313S        30         61S        24+bjS 
                                                                                                                                                                                     ++abcefgJk 
                                                                                                                                                                                           lmoS 
                                 24%          26%        23%        24%        28%        26%        24%        25%        26%        27%        19%        22%        27%        24%        39%        23%        36% 
 
Net: Disagree                   983          629--p     319p       199p       190-       701pq      333+AdlnPQ 507pq      120p       182p        94+ADlnPQ  59adnPq   503-p      616p        28        130p        19- 
                                 47%          44%        48%        46%        42%        47%        52%        48%        48%        46%        57%        56%        45%        47%        36%        49%        29% 
 
<E1h> Level of agreement 
with -  I don’t 
mind if organisations 
use information 
about me to decide which 
adverts they show me            2.6          2.7++jkS   2.5S       2.6S       2.7+JkS    2.6jS      2.5S       2.6S       2.6S       2.6S       2.3s       2.3s       2.7++JkS   2.6S       3.0        2.6S       3.1 
                                                                                                                                                                                     +bcefgiJKm            ++aBceFghi 
                                                                                                                                                                                             oS                JKlMoS 
Standard deviation             1.34         1.34       1.32       1.27       1.31       1.33       1.34       1.34       1.42       1.34       1.33       1.36       1.31       1.32       1.43       1.32       1.22 
Standard error                  .04          .04        .06        .08        .07        .04        .07        .05        .11        .08        .13        .16        .05        .05        .19        .10        .18 
 
I don’t mind if organisations use information 
about me to decide what content they show me 
-------------------------------------------- 
 
Net: Agree                      498          374++js    168         99        128+js     361        159        241         65s        99         26         22        310++gjms  297         31         64         23js 
                                                                                                                                                                                     ++abCEfGiJ 
                                                                                                                                                                                          klMoS 
                                 24%          26%        25%        23%        28%        24%        25%        23%        26%        25%        16%        21%        28%        23%        40%        24%        34% 
 
Net: Disagree                   979          626--p     296p       188p       197p       704lP      312P       521aLPq    118p       172p        92         59adilnPq 477--p     607P        29        128P        18-- 
                                                                                                                                          abcdiLnPq 
                                 47%          44%        44%        44%        44%        47%        48%        50%        48%        43%        56%        57%        42%        46%        38%        49%        27% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
<E1i> Level of 
agreement with - I don't 
mind if organisations 
use information about me 
to decide what content 
(e.g. TV programmes, 
 video clips, posts 
by other users, news 
articles) they show me          2.6          2.7++JkS   2.6jS      2.6jS      2.7+JkS    2.6jS      2.6jS      2.5S       2.6jS      2.6jS      2.3-       2.3        2.7        2.6jS      3.0        2.6S       3.1 
                                                                                                                                                                 ++egJkmS            ++bcefgJKm            ++abcdEFGh 
                                                                                                                                                                                             oS              iJKlMOqS 
Standard deviation             1.35         1.33       1.34       1.28       1.36       1.33       1.34       1.36       1.43       1.36       1.27       1.34       1.34       1.33       1.48       1.33       1.27 
Standard error                  .04          .04        .06        .08        .08        .04        .07        .05        .11        .08        .13        .16        .05        .05        .20        .10        .19 
 
I feel that I have a good understanding 
about how websites and social 
media use information about me to decide 
which adverts and content to show me 
------------------------------------ 
 
Net: Agree                      956          715++S     316S       231++mS    248++bfjMS 734++S     304S       552++mS    127S       218++bfjmS  70s        45s       608++bfjMS 603S        47+bfjkmS 130S        45 
                                                                                                                                                                                                           ++aBeFgJKM 
                                                                                                                                                                                                                   oS 
                                 46%          50%        47%        54%        55%        49%        47%        53%        51%        55%        43%        43%        54%        46%        61%        49%        68% 
 
Net: Disagree                   565          347--      165        105         86--      375-dlq    189aDGLnpQ 233--       67dq      100         44         42        234--      335dlq      11-        66          9- 
                                                                                                                                                    ++ABCDEGhi 
                                                                                                                                                        LMNoPQ 
                                 27%          24%        25%        24%        19%        25%        29%        22%        27%        25%        27%        41%        21%        26%        15%        25%        13% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
<E1j> 
Level of agreement with 
- I feel that I have a 
good understanding about 
how websites and social 
media use information 
about me to decide which 
adverts and content 
(e.g. TV programmes, 
video clips, posts 
by other users, news 
articles) to show me            3.3          3.4++kS    3.4S       3.5+kS     3.6++FjKMS 3.4++S     3.3S       3.5++fjkmS 3.4S       3.5+kS     3.2S       3.1S       3.6        3.4S       3.8        3.5S       4.1 
                                                                                                                                                               ++abeFJKMS            ++abefJKmS            ++ABCdEFGH 
                                                                                                                                                                                                             iJKlMOqS 
Standard deviation             1.37         1.34       1.34       1.33       1.27       1.34       1.40       1.32       1.47       1.44       1.36       1.62       1.28       1.36       1.23       1.34       1.15 
Standard error                  .04          .04        .06        .08        .07        .04        .07        .05        .12        .09        .14        .20        .05        .05        .17        .11        .17 
 
I would like the most 
used websites and social media sites 
to do more to keep me and others safe 
------------------------------------- 
 
Net: Agree                     1633         1142n       548+n      332        365n      1171        499        832n       201n       329+N      138n        84        878       1024         52-       209         54 
                                 79%          79%        82%        77%        81%        79%        77%        79%        81%        83%        84%        81%        78%        78%        68%        79%        81% 
 
Net: Disagree                    97           66         31         28         23         83+        39         63+        13         21          7          3         60         63          8+a       20          4 
                                  5%           5%         5%         6%         5%         6%         6%         6%         5%         5%         4%         3%         5%         5%        11%         7%         6% 
 
<E1j> Level of agreement 
with - I would like 
the most used websites 
and social media 
sites to do more to 
keep me and others safe         4.3          4.3n       4.3n       4.2        4.3        4.3        4.3        4.3        4.3n       4.3n       4.5cln     4.4n       4.3-       4.3        4.0-       4.2        4.2 
Standard deviation              .94          .93        .91       1.00        .91        .97        .99        .98        .99        .93        .92        .92        .96        .95       1.11       1.02       1.03 
Standard error                  .03          .03        .04        .06        .05        .03        .05        .04        .08        .06        .09        .11        .04        .03        .15        .08        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
I would find it difficult 
to leave a website or social media site 
(like Facebook, Twitter) if I wanted to 
--------------------------------------- 
 
Net: Agree                      525          432        220        117fS      170        358S       133--s     260S        51s       129++EFgHJS 31s        22s       312+FS     377++eFhjS  37         71S        27+eFgHJkS 
                                        ++EFghjS   ++EFGHJS            ++aCEFGHJk                                                                                                    ++AbCEFGHi 
                                                                             LMoS                                                                                                       JKLMOqS 
                                 25%          30%        33%        27%        38%        24%        21%        25%        20%        33%        19%        22%        28%        29%        48%        27%        41% 
 
Net: Disagree                  1127          709--d     311--      232Dn      190--      825ABDNq   389        597        163        196        108         67        586Dn      671--Dn     28--      132         32 
                                                                                             ++ABDILMNo   +ABDimNQ ++ABcDegIL            +ABcDeILMN   aBDimNoq 
                                                                                                      Q                 MNOpQ                   opQ 
                                 54%          49%        46%        54%        42%        56%        60%        57%        66%        50%        66%        64%        52%        51%        36%        50%        48% 
 
<E1j> Level of agreement 
with - I would find 
it difficult to leave a 
website or social media 
site (like Facebook, 
 Twitter) if I wanted to        2.4          2.6        2.7        2.4hjS     2.8        2.4hS      2.2--S     2.3S       2.1-s      2.7        2.1-s      2.2S       2.5++FHJS  2.5        3.2        2.5fhjS    2.8FgHJkS 
                                       ++EFGHJkS ++CEFGHJKL            ++ACEFGHJK                                             ++cEFGHJkS                                    ++eFgHJS ++ABCEFGHI 
                                                         mS                 LMoqS                                                                                                       JKLMOQS 
Standard deviation             1.43         1.42       1.40       1.44       1.45       1.42       1.38       1.42       1.39       1.46       1.39       1.38       1.42       1.42       1.58       1.44       1.57 
Standard error                  .04          .05        .07        .09        .08        .05        .07        .05        .11        .09        .14        .16        .05        .05        .21        .11        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
The benefits of going 
online outweigh the risks 
------------------------- 
 
Net: Agree                     1372          654++S       **        22-- 
                                 66%          71%         **        38% 
 
Net: Disagree                   175           58-         **        14++ABCDEFGHIJKLMnOpQ 
                                  8%           6%         **        24% 
 
<E1a> Level 
of agreement with - The 
benefits of going online 
outweigh the risks              3.9          4.0++S       **       3.4-- 
                                                     +aelmS 
Standard deviation             1.01          .96          **      1.35 
Standard error                  .03          .04          **       .25 
 
It is impossible to avoid 
seeing harmful or offensive photos 
and videos if you use the internet 
---------------------------------- 
 
Net: Agree                      713          338CEfG      **        15 
                                 34%          37%         **        26% 
 
Net: Disagree                   731          322dn        **        11- 
                                 35%          35%         **        19% 
 
<E1b> Level of agreement 
with -  It is impossible 
to avoid seeing 
harmful or offensive 
photos and videos 
if you use the internet         3.0          3.0cefGj     **       3.2 
Standard deviation             1.34         1.34          **      1.56 
Standard error                  .04          .05          **       .31 
 
Online ‘trolls’ and bullies 
put me off using social media 
----------------------------- 
 
Net: Agree                      531          199--        **        14 
                                 26%          22%         **        25% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Net: Disagree                  1107          557++akM     **        28 
                                 53%          61%         **        48% 
 
<E1c> Level of agreement 
with -  Online ‘trolls’ 
and bullies put me 
off using social media          2.5          2.3--        **       2.4 
Standard deviation             1.41         1.33          **      1.65 
Standard error                  .04          .05          **       .31 
 
If illegal, offensive or 
harmful material appears on the most popular 
and most used websites and social media 
sites I would trust them to remove it quickl 
-------------------------------------------- 
 
Net: Agree                     1132          558++CEFGKLO **        32k 
                                 54%          61%         **        56% 
 
Net: Disagree                   381          157s         **         3- 
                                 18%          17%         **         5% 
 
<E1d> Level 
of agreement with - 
If illegal, offensive or 
harmful material appears 
on the most popular 
and most used websites 
and social media 
sites I would trust them 
to remove it quickly            3.6          3.7++CEFGKLO **       4.1+CeFgKlmnOr 
Standard deviation             1.23         1.21          **      1.09 
Standard error                  .03          .05          **       .21 
 
I always agree to terms 
and conditions without reading them, so 
that I can access the service or content 
---------------------------------------- 
 
Net: Agree                     1102          508          **        29 
                                 53%          55%         **        50% 
 
Net: Disagree                   548          245          **        18 
                                 26%          27%         **        32% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
<E1e> Level of agreement 
with - I always agree 
to terms and conditions 
without reading them, 
 so that I can access 
the service or content          3.4          3.5          **       3.3 
Standard deviation             1.42         1.42          **      1.79 
Standard error                  .04          .06          **       .32 
 
Websites and social media 
sites provide me with the tools and 
features I need to stay safe online 
----------------------------------- 
 
Net: Agree                      931          465++CEFgJS  **         6-- 
                                 45%          51%         **        10% 
 
Net: Disagree                   346          150          **         6 
                                 17%          16%         **        10% 
 
<E1f> Level of agreement 
with - Websites 
and social media 
sites provide me with 
the tools and features I 
need to stay safe online        3.4          3.5+CeFgJKls **       2.9 
                                                         js 
Standard deviation             1.14         1.10          **      1.26 
Standard error                  .03          .04          **       .30 
 
Websites and social media sites 
have an important role in supporting 
free speech, even where some 
users might find the content offensive 
-------------------------------------- 
 
Net: Agree                     1111          514s         **        20- 
                                 53%          56%         **        34% 
 
Net: Disagree                   245           97          **         7 
                                 12%          11%         **        12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4076 
Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
<E1g> Level of agreement 
with - Websites 
and social media 
sites have an important 
role in supporting 
free speech, even where 
some users might find 
the content offensive           3.6          3.7f         **       3.4 
Standard deviation             1.07         1.03          **      1.28 
Standard error                  .03          .04          **       .24 
 
I don’t mind if organisations use information 
about me to decide which adverts they show me 
--------------------------------------------- 
 
Net: Agree                      499          266++bjmS    **         2-- 
                                 24%          29%         **         3% 
 
Net: Disagree                   983          387--        **        34dnPq 
                                 47%          42%         **        59% 
 
<E1h> Level of agreement 
with -  I don’t 
mind if organisations 
use information 
about me to decide which 
adverts they show me            2.6          2.7++bfgJkmS **       1.7-- 
                                                          S 
Standard deviation             1.34         1.35          **      1.06 
Standard error                  .04          .05          **       .19 
 
I don’t mind if organisations use information 
about me to decide what content they show me 
-------------------------------------------- 
 
Net: Agree                      498          257++gjms    **         6 
                                 24%          28%         **        11% 
 
Net: Disagree                   979          401-p        **        32P 
                                 47%          44%         **        56% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
<E1i> Level of 
agreement with - I don't 
mind if organisations 
use information about me 
to decide what content 
(e.g. TV programmes, 
 video clips, posts 
by other users, news 
articles) they show me          2.6          2.7++egJkmS  **       1.8-- 
                                                          s 
Standard deviation             1.35         1.37          **      1.31 
Standard error                  .04          .05          **       .24 
 
I feel that I have a good understanding 
about how websites and social 
media use information about me to decide 
which adverts and content to show me 
------------------------------------ 
 
Net: Agree                      956          509++aBeFjMS **        11-- 
                                 46%          55%         **        20% 
 
Net: Disagree                   565          185--        **        35++ABCDEFGHIJkLMNOPQ 
                                 27%          20%         **        61% 
 
<E1j> 
Level of agreement with 
- I feel that I have a 
good understanding about 
how websites and social 
media use information 
about me to decide which 
adverts and content 
(e.g. TV programmes, 
video clips, posts 
by other users, news 
articles) to show me            3.3          3.6          **       2.1-- 
                                      ++AbEFJKMS          S 
Standard deviation             1.37         1.30          **      1.32 
Standard error                  .04          .05          **       .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 273 (continuation) 
E1 Agreement summary table 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
I would like the most 
used websites and social media sites 
to do more to keep me and others safe 
------------------------------------- 
 
Net: Agree                     1633          749+n        **        44 
                                 79%          81%         **        77% 
 
Net: Disagree                    97           46          **         1 
                                  5%           5%         **         1% 
 
<E1j> Level of agreement 
with - I would like 
the most used websites 
and social media 
sites to do more to 
keep me and others safe         4.3          4.3n         **       4.6+abcdefglmNo 
Standard deviation              .94          .92          **       .80 
Standard error                  .03          .04          **       .14 
 
I would find it difficult 
to leave a website or social media site 
(like Facebook, Twitter) if I wanted to 
--------------------------------------- 
 
Net: Agree                      525          297++EFGHJS  **         3-- 
                                 25%          32%         **         4% 
 
Net: Disagree                  1127          455--d       **        38bDN 
                                 54%          49%         **        65% 
 
<E1j> Level of agreement 
with - I would find 
it difficult to leave a 
website or social media 
site (like Facebook, 
 Twitter) if I wanted to        2.4          2.6          **       1.4-- 
                                      ++cEFGHJkS          S 
Standard deviation             1.43         1.45          **      1.05 
Standard error                  .04          .06          **       .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 274 
<E1> Summary table -  Level of agreement with - 
Base: All respondents 
 
                                of going   impossible to and bullies put       offensive  agree to terms      and social    social media   organisations   organisations   I have a good 
                         online outweigh    avoid seeing    me off using      or harmful  and conditions     media sites   sites have an use information use information   understanding 
                               the risks         harmful    social media        material without reading      provide me  important role           about           about       about how 
                                            or offensive                  appears on the   them, so that  with the tools   in supporting    me to decide    me to decide    websites and 
                                                  photos                    most popular    I can access    and features    free speech,   which adverts    what content    social media 
                                              and videos                        and most     the service  I need to stay      even where    they show me    they show me use information 
                                              if you use                   used websites      or content     safe online      some users                                        about me 
                                            the internet                      and social                                      might find                                 to decide which 
                                                                             media sites                                     the content                                     adverts and 
                                                                           I would trust                                       offensive                                   content (e.g. 
                                                                          them to remove                                                                                  TV programmes, 
                                                                              it quickly                                                                                           video 
                                                                                                                                                                            clips, posts 
                                                                                                                                                                         by other users, 
                                                                                                                                                                          news articles) 
                                                                                                                                                                              to show me 
                         --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- 
 
Unweighted row                      2080            2080            2080            2080            2080            2080            2080            2080            2080            2080            2080            2080 
 
Effective sample                    1345            1345            1345            1345            1345            1345            1345            1345            1345            1345            1345            1345 
 
Total                               2080            2080            2080            2080            2080            2080            2080            2080            2080            2080            2080            2080 
 
1 - Strongly 
disagree           (1.0)              52             379             721             139             310             145              83             617             624             281              35             821 
                                       2%             18%             35%              7%             15%              7%              4%             30%             30%             14%              2%             39% 
 
2                  (2.0)             124             352             386             242             238             201             162             366             355             284              62             306 
                                       6%             17%             19%             12%             11%             10%              8%             18%             17%             14%              3%             15% 
 
3                  (3.0)             435             511             349             437             404             574             602             515             523             430             289             332 
                                      21%             25%             17%             21%             19%             28%             29%             25%             25%             21%             14%             16% 
 
4                  (4.0)             720             402             292             553             451             596             632             288             276             459             501             307 
                                      35%             19%             14%             27%             22%             29%             30%             14%             13%             22%             24%             15% 
 
5 - Strongly 
agree              (5.0)             652             311             238             580             651             335             479             211             223             498            1132             219 
                                      31%             15%             11%             28%             31%             16%             23%             10%             11%             24%             54%             11% 
 
Don't know                            98             125              92             129              26             227             119              82              77             129              61              95 
                                       5%              6%              4%              6%              1%             11%              6%              4%              4%              6%              3%              5% 
 
Refused                                -               -               2               -               -               2               2               1               2               *               -               2 
                                       -%              -%              *%              -%              -%              *%              *%              *%              *%              *%              -%              *% 
 
Net: Agree                          1372             713             531            1132            1102             931            1111             499             498             956            1633             525 
                                      66%             34%             26%             54%             53%             45%             53%             24%             24%             46%             79%             25% 
 
Net: Disagree                        175             731            1107             381             548             346             245             983             979             565              97            1127 
                                       8%             35%             53%             18%             26%             17%             12%             47%             47%             27%              5%             54% 
 
Mean Score                           3.9             3.0             2.5             3.6             3.4             3.4             3.6             2.6             2.6             3.3             4.3             2.4 
Standard deviation                  1.01            1.34            1.41            1.23            1.42            1.14            1.07            1.34            1.35            1.37             .94            1.43 
Standard error                       .03             .04             .04             .03             .04             .03             .03             .04             .04             .04             .03             .04 
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Table 275 
<E2d>  Understanding of the level of regulation in the Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
There are no 
restrictions, anything 
can be shown or written         396          183        212           49         72e        79         59         48         48         40          122        138        136           90        112         95         99 
                                 19%          18%        20%          18%        24%        21%        17%        15%        20%        19%          21%        19%        18%          19%        18%        21%        19% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            398          206        192           55g        53         72g        67g        90++BcdFG  40         21-         108        140        151           98        135d        81         84 
                                 19%          20%        18%          20%        17%        19%        19%        28%        16%        10%          19%        19%        19%          21%        22%        18%        16% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          380          175        205           47         64fg       83Fg       68         64f        29-        24          111        151c       117-          92        105         89         93 
                                 18%          17%        19%          17%        21%        22%        19%        20%        12%        12%          19%        21%        15%          20%        17%        19%        18% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           502          266        236           95++cEFG   79fG       93g       102eFG      64         42-        27--        174++C     195C       133--        105        171         99        127 
                                 24%          26%        22%          35%        26%        25%        29%        20%        17%        13%          30%        27%        17%          23%        27%        21%        24% 
 
Don't know                      405          187        218           26--       37--       47--       59a        55a        85++ABCDE  96++ABCDE    63--      106--      236++AB       78        101-        97        129 
                                                                                                                                                                                                                        +aB 
                                 19%          18%        21%          10%        12%        13%        17%        17%        35%        46%          11%        15%        31%          17%        16%        21%        24% 
 
Net - There 
are some rules/ 
regulations in place           1279          647        632          197++FG    196FG      249FG      237FG      218+FG     110--       73--        393++C     486++C     401--        294        412+cd     269        304 
                                 62%          64%        59%          72%        64%        66%        67%        68%        45%        35%          68%        67%        52%          64%        66%        58%        57% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4081 
Table 275 (continuation) 
<E2d>  Understanding of the level of regulation in the Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
There are no 
restrictions, anything 
can be shown or written         396          202        194           42         61         60        117        275          340         56 
                                 19%          19%        20%          18%        20%        19%        18%        19%          19%        20% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            398          233+b      165-          41         67         58        125        267          342         52 
                                 19%          21%        17%          18%        22%        18%        19%        19%          19%        19% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          380          197        183           54e        65         71        144+e      236-         320         60 
                                 18%          18%        18%          23%        21%        22%        22%        17%          18%        21% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           502          276        226           63         75         90        179+e      319          414-        86+a 
                                 24%          25%        23%          27%        24%        28%        27%        23%          23%        30% 
 
Don't know                      405          179--      226++A        33         39--       42-        85--      316++aBCD    375++B      29-- 
                                 19%          16%        23%          14%        13%        13%        13%        22%          21%        10% 
 
Net - There 
are some rules/ 
regulations in place           1279          706++B     573--        158e       206e       220+E      448++E     822--       1076-       198+a 
                                 62%          65%        58%          68%        67%        68%        69%        58%          60%        70% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 275 (continuation) 
<E2d>  Understanding of the level of regulation in the Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
There are no 
restrictions, anything 
can be shown or written         396           17G        58GKl      31G        34g        23g        44Gk       13--       49g        75++eGhKL  14GKL      15-g       24-g        329--       67++A      56++A      11 
                                 19%          20%        25%        19%        18%        16%        23%         7%        17%        28%        23%        14%        15%          18%        28%        30%        21% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            398           12         41         43gkL      32         29         32         25         58         73++GKL    13kl       16         23-         363         35         31          4 
                                 19%          15%        18%        26%        17%        20%        17%        13%        20%        27%        21%        15%        14%          20%        15%        16%         8% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          380           22h        42         37         30         21         29         38         38         47         12         27++defHij 36h         348         32         25          7 
                                 18%          27%        18%        22%        16%        14%        16%        20%        13%        18%        19%        26%        21%          19%        13%        13%        14% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           502           20b        23--       31         59Bcijk    38B        56Bj       66++BCIJKl 85Bj       54b        12-B       22B        38B         443         59         41         18 
                                 24%          23%        10%        19%        32%        26%        30%        35%        29%        20%        19%        21%        23%          24%        25%        22%        36% 
 
Don't know                      405           12         66++acdFIj 25         32i        35I        26         46I        61I        22--       11I        24cfI      45++aCdFIJ  360         45         35         10 
                                 19%          14%        29%        15%        17%        24%        14%        25%        21%         8%        18%        23%        27%          20%        19%        18%        20% 
 
Net - There 
are some rules/ 
regulations in place           1279           54b       106--      111B       122B        88b       117b       129Bl      181B       174B        37b        65B        97b        1153+bc     126-        97-        29 
                                 62%          65%        46%        67%        65%        60%        63%        69%        62%        64%        59%        63%        58%          63%        53%        52%        58% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 275 (continuation) 
<E2d>  Understanding of the level of regulation in the Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
There are no 
restrictions, anything 
can be shown or written         396          176         41        109         28         19           56        169-         191        133         71         26          172        136         80          5 
                                 19%          21%        22%        17%        19%        16%          17%        17%          19%        19%        20%        13%          18%        20%        19%        19% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            398          169         37        111         37         16           49        197          206Cd      149CD       43--       20-         180        122         95          - 
                                 19%          20%        20%        17%        25%        13%          15%        19%          20%        21%        12%        10%          19%        18%        22%         -% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          380          149         30        125         33         30           58        207+         213++CD    129cd       38--       20-         149-       140a        89          1 
                                 18%          17%        16%        20%        23%        25%          18%        20%          21%        18%        11%        10%          16%        21%        21%         4% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           502          235+C       46        126-        30         31           74        263          300++BCD   144-        58--       28--        197-       181a       120a         3 
                                 24%          27%        25%        20%        20%        26%          23%        26%          30%        20%        16%        14%          21%        27%        28%        12% 
 
Don't know                      405          131--       32        164++Abd    21         23           87++B     178           98--      158A       148++AB     99++AB      241++BC     96--       46--       17 
                                 19%          15%        17%        26%        14%        19%          27%        18%          10%        22%        41%        51%          26%        14%        11%        65% 
 
Net - There 
are some rules/ 
regulations in place           1279          553c       114        363-       100         78          181        667++A       719++BCD   422CD      139--       68--        527--      443+A      304++A       4 
                                 62%          64%        61%        57%        68%        65%          56%        66%          71%        59%        39%        35%          56%        66%        71%        16% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 275 (continuation) 
<E2d>  Understanding of the level of regulation in the Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
There are no 
restrictions, anything 
can be shown or written         396          339        304        119        176+        48          347        257        214        259         48          241        171        153        107        138 
                                 19%          20%        19%        19%        22%        16%          19%        20%        19%        20%        18%          19%        19%        20%        19%        19% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            398          342        321        133        159         53          354        268+       221        268         42          263        178        146        115        122 
                                 19%          20%        20%        21%        20%        17%          20%        21%        20%        20%        16%          20%        20%        19%        20%        16% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          380          330        316++      130        169+e       43          335        265++      211        247         39          258+e      174        155        104        117 
                                 18%          19%        20%        20%        21%        14%          19%        21%        19%        19%        15%          20%        20%        20%        18%        16% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           502          415        391        160        168-        77          444        310        275        318         55          361++E     266++E     224++E     180++E     136-- 
                                 24%          24%        25%        25%        21%        25%          25%        24%        25%        24%        20%          28%        30%        29%        32%        18% 
 
Don't know                      405          293--      253--       94--      127--       88++ABCD    306--      189--      181--      229-        86++ABCD    159--      100--       99--       62--      231++ABCD 
                                 19%          17%        16%        15%        16%        28%          17%        15%        16%        17%        32%          12%        11%        13%        11%        31% 
 
Net - There 
are some rules/ 
regulations in place           1279         1087++     1028++e     423+e      496        173         1132++E     843++E     707+E      832E       137--        881++E     618++E     525++E     399++E     376-- 
                                 62%          63%        65%        67%        62%        56%          63%        65%        64%        63%        50%          69%        70%        68%        70%        50% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 275 (continuation) 
<E2d>  Understanding of the level of regulation in the Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
There are no 
restrictions, anything 
can be shown or written         396           61        309          298++bfd   285+       258++      160        239          203        124         49         20          213        105         44         33++AB 
                                 19%          15%        19%          25%        21%        22%        20%        20%          20%        18%        17%        23%          19%        16%        21%        32% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            398           77        302          203-       260        223        141        219          175        142         68         13          190-       141         51         17 
                                 19%          19%        19%          17%        19%        19%        17%        19%          17%        21%        23%        15%          17%        22%        24%        16% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          380           96++B     271-         203        239        208        147        218          187        120         59         14          190        135         39         16 
                                 18%          24%        17%          17%        17%        18%        18%        19%          18%        18%        20%        16%          17%        21%        18%        15% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           502          120++b     371          279        368++      280        201        297          186--      195++A      90+A       30+A        232--      181+A       63a        26 
                                 24%          30%        23%          24%        27%        24%        25%        25%          18%        29%        31%        35%          21%        28%        29%        26% 
 
Don't know                      405           44--      356++A       193--      215--      180--      156        193--        271++BCD    96--       29--        9          285++BCD    91--       18--       11 
                                 19%          11%        22%          16%        16%        16%        19%        17%          26%        14%        10%        11%          26%        14%         8%        11% 
 
Net - There 
are some rules/ 
regulations in place           1279          293++B     943--        685--      867+a      712        489        734          549--      457++A     217++A      57          612--      457++Ad    153+Ad      58 
                                 62%          74%        59%          58%        63%        62%        61%        63%          54%        68%        73%        66%          55%        70%        71%        57% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 275 (continuation) 
<E2d>  Understanding of the level of regulation in the Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
There are no 
restrictions, anything 
can be shown or written         396           18 
                                 19%          24% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            398            9 
                                 19%          13% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          380           12 
                                 18%          16% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           502           24 
                                 24%          33% 
 
Don't know                      405           11 
                                 19%          15% 
 
Net - There 
are some rules/ 
regulations in place           1279           45 
                                 62%          61% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 275 (continuation) 
<E2d>  Understanding of the level of regulation in the Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
There are no 
restrictions, anything 
can be shown or written         396          208        179        237        137++eef   261        200        121        105         88         27        153         54 
                                                                                                                               ++abcEEFJ 
                                 19%          21%        20%        20%        24%        19%        18%        17%        21%        27%        21%        19%        21% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            398          214        170        235        109        295++      246++      140         99         56         18        161         56 
                                 19%          21%        19%        20%        19%        21%        22%        20%        20%        17%        13%        20%        22% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          380          195        187+       250++      100        273        227+       132         97         59         35+d      162         63+d 
                                 18%          19%        21%        21%        17%        20%        20%        18%        19%        18%        27%        20%        25% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           502          236        240+       285        146        380++      308++      202++      128         81         35        214         52 
                                 24%          23%        27%        24%        25%        27%        27%        28%        26%        25%        26%        26%        21% 
 
Don't know                      405          155--      107--      193--b      85--      187--      146--      120b        70--       37--       18        133-b       28-- 
                                 19%          15%        12%        16%        15%        13%        13%        17%        14%        12%        13%        16%        11% 
 
Net - There 
are some rules/ 
regulations in place           1279          646        596++d     770+       355        947++dh    781++acDh  474++      324        197         88        537+       171 
                                 62%          64%        68%        64%        62%        68%        69%        66%        65%        61%        66%        65%        68% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 275 (continuation) 
<E2d>  Understanding of the level of regulation in the Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
There are no 
restrictions, anything 
can be shown or written         396          280        116         68         85        287        136i       197         38         57-        33         19        223i       246         13         60i        17i 
                                 19%          19%        17%        16%        19%        19%        21%        19%        15%        14%        20%        19%        20%        19%        17%        23%        26% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            398          299+S      142S        97S       114++elS   295S       142S       212S        55S        97+S       29s        26S       218s       277+S       11s        56S        11s 
                                 19%          21%        21%        23%        25%        20%        22%        20%        22%        24%        18%        25%        19%        21%        15%        21%        17% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          380          279s       164         74         97s       265        124s       197s        66         96++cekS   26         13        222s       260+s       20kS       55s        13 
                                                  ++acEgklS                                                        ++acEfgjkl 
                                                                                                                            S 
                                 18%          19%        24%        17%        22%        18%        19%        19%        27%        24%        16%        12%        20%        20%        27%        21%        19% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           502          368S       184+fS     129+FS     126fS      373s       136s       268S        60s       115+fS      42s        40        305++fS    357++fS     25fS       64s        14 
                                                                                                                                                    ++aeFghloS 
                                 24%          26%        27%        30%        28%        25%        21%        26%        24%        29%        26%        38%        27%        27%        33%        24%        22% 
 
Don't know                      405          213--BDI    63--       63-bDi     29--      265        107BDIkq   175--BDIkmq 28--       32--       34BDhIKmnoq 7--      158--bDi   166--Di      7-        29--       10d 
                                                                                  -BDhIklMoQ 
                                 19%          15%         9%        15%         6%        18%        17%        17%        11%         8%        21%         6%        14%        13%         9%        11%        15% 
 
Net - There 
are some rules/ 
regulations in place           1279          946++S     491        299++efS   338        933S       402S       677+S      181        308         96S        78+efjS   745++S     894++efS    57+jS     175S        38S 
                                                 ++AEFGJLpS            ++AEFGJLmo                                    ++efgjpS ++AcEFGJLM 
                                                                               pS                                                   OPqS 
                                 62%          66%        73%        70%        75%        63%        62%        65%        73%        78%        59%        75%        66%        68%        75%        66%        58% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 275 (continuation) 
<E2d>  Understanding of the level of regulation in the Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
There are no 
restrictions, anything 
can be shown or written         396          156          **         9 
                                 19%          17%         **        15% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            398          198+S        **         1-- 
                                 19%          22%         **         2% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          380          189s         **         3- 
                                 18%          21%         **         5% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           502          267++FS      **         4- 
                                 24%          29%         **         7% 
 
Don't know                      405          110--D       **        41++ABCDEFGHIJKLMNOPQ 
                                 19%          12%         **        71% 
 
Net - There 
are some rules/ 
regulations in place           1279          653++aEFgjS  **         8-- 
                                 62%          71%         **        14% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 276 
<E2e>  Understanding of the level of regulation in the Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
There are no 
restrictions, anything 
can be shown or written         250          121        129           33         30         51         43         44         35g        13           63         94         93           49         90         47         64 
                                 12%          12%        12%          12%        10%        14%        12%        14%        14%         6%          11%        13%        12%          11%        14%        10%        12% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            490          253        237           69         77g        99g        75         83g        54         32-         146        174        169          123        148        111        107 
                                 24%          25%        22%          25%        25%        27%        21%        26%        22%        16%          25%        24%        22%          27%        24%        24%        20% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          521          214--      308++A        63         91fG      109fG       96g        83g        46-        33-         154c       205C       162--        120        159        118        124 
                                 25%          21%        29%          23%        30%        29%        27%        26%        19%        16%          27%        28%        21%          26%        25%        26%        23% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           524          275        249           92++cefG   85G        87         98G        79g        54         29--        177++C     185        162--        113        157        118        136 
                                 25%          27%        23%          34%        28%        23%        28%        25%        22%        14%          31%        25%        21%          24%        25%        26%        26% 
 
Don't know                      295          154        141           15--       22--       29--       42a        31-        56++ABCDE 101++ABCDEF   37--       71--      188++AB       58         70-        66        101 
                                                                                                                                                                                                                       ++aB 
                                 14%          15%        13%           5%         7%         8%        12%        10%        23%        48%           6%        10%        24%          12%        11%        14%        19% 
 
Net - There 
are some rules/ 
regulations in place           1535          742        793          224++FG    253++FG    295+FG     269FG      246FG      153--G      94--        477++C     564+C      493--        356d       464        348        367- 
                                 74%          73%        75%          82%        83%        79%        76%        77%        63%        45%          83%        77%        64%          77%        74%        75%        69% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 276 (continuation) 
<E2e>  Understanding of the level of regulation in the Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
There are no 
restrictions, anything 
can be shown or written         250          139        111           32         41         45         84        161          215         35 
                                 12%          13%        11%          14%        14%        14%        13%        11%          12%        12% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            490          271        219           61         88         82        157        327          411         77 
                                 24%          25%        22%          26%        29%        25%        24%        23%          23%        27% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          521          279        243           52         85         91        178        343          434         88 
                                 25%          26%        24%          22%        28%        28%        27%        24%          24%        31% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           524          270        254           68         76         83        188+e      334          452         68 
                                 25%          25%        26%          29%        25%        26%        29%        24%          25%        24% 
 
Don't know                      295          128--      167++A        21-        16--       22--       43--      248++ABCD    279++B      15-- 
                                 14%          12%        17%           9%         5%         7%         7%        18%          16%         5% 
 
Net - There 
are some rules/ 
regulations in place           1535          820        715          180        249++E     256+e      522++E    1005--       1297--      233++A 
                                 74%          75%        72%          77%        81%        79%        80%        71%          72%        82% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 276 (continuation) 
<E2e>  Understanding of the level of regulation in the Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
There are no 
restrictions, anything 
can be shown or written         250           15egl      38egL      31+eGL     23         10         18         12         35         35l        11++EfGKL  12l        11--        210-        40+a       32          8 
                                 12%          18%        17%        19%        12%         7%        10%         7%        12%        13%        18%        11%         6%          11%        17%        17%        16% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            490           17         65gK       32         39         38gK       37         28-        71K        97         17GK       14--       34k         423         67         55         12 
                                                                                                                              ++aCDFGhjK 
                                                                                                                                       L 
                                 24%          20%        29%        19%        21%        26%        20%        15%        24%        36%        26%        14%        20%          23%        28%        30%        23% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          521           22E        64EH       47Eh       44E        14--       64+EH      46E        45--       78EH       15Eh       31EH       50+EH       490++BCd    31--       25--        7 
                                 25%          26%        28%        28%        24%         9%        34%        25%        15%        29%        25%        30%        30%          27%        13%        13%        13% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           524           18         26--       30         56Bcij     54++aBCIJL 54Bij      62+BcIJl   98++BCIJL  48-        11--b      30BcIJl    36B         454         70         52         17 
                                 25%          21%        11%        18%        30%        37%        29%        33%        34%        18%        18%        29%        21%          25%        29%        28%        35% 
 
Don't know                      295           12I        36I        25I        25I        30FI       14-        38+FI      43I        11--        8I        17FI       36++FIJ     265         30         24          7 
                                 14%          15%        16%        15%        14%        20%         7%        21%        15%         4%        13%        17%        22%          14%        13%        13%        13% 
 
Net - There 
are some rules/ 
regulations in place           1535           56        155        110        139        106        155+aBCJkl 137        214        224         43         75        120         1367        168        132         36 
                                                                                                                               ++aBChJKL 
                                 74%          68%        68%        66%        74%        73%        83%        73%        73%        83%        69%        72%        72%          74%        71%        70%        71% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 276 (continuation) 
<E2e>  Understanding of the level of regulation in the Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
There are no 
restrictions, anything 
can be shown or written         250          114B         9-        76b        11         24+Bd        30        131          129         86         34         13          121         85         39          3 
                                 12%          13%         5%        12%         7%        20%           9%        13%          13%        12%        10%         7%          13%        13%         9%        13% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            490          180         62++AC    141         40         29           63        222          250d       174         66-        31-         222        154        110          2 
                                 24%          21%        34%        22%        27%        24%          20%        22%          25%        24%        18%        16%          24%        23%        26%         7% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          521          232         50        148         51+ce      22           70        272          287++CD    172cd       62--       30-         235        175        108          1 
                                 25%          27%        27%        23%        34%        19%          21%        27%          28%        24%        17%        15%          25%        26%        25%         5% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           524          236         41        146         34         33           83        277          287++Cd    171         65-        35          201--      189a       132+A        2 
                                 25%          27%        22%        23%        23%        27%          26%        27%          28%        24%        18%        18%          21%        28%        31%         9% 
 
Don't know                      295           98-        23        125++Ade    13         12           77++B     113--         56--      109A       130++AB     85++AB      161++BC     71--       40--       17 
                                 14%          11%        12%        20%         9%        10%          24%        11%           6%        15%        36%        44%          17%        11%         9%        66% 
 
Net - There 
are some rules/ 
regulations in place           1535          648c       154+Ce     436--      125+Ce      84          216-       770A         824++BCD   517CD      193--       96--        658--      518a       350++A       6 
                                 74%          75%        83%        68%        84%        70%          67%        76%          82%        73%        54%        50%          70%        77%        82%        21% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 276 (continuation) 
<E2e>  Understanding of the level of regulation in the Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
There are no 
restrictions, anything 
can be shown or written         250          221+       201         84        114+e       26          210        152        133        164         37          151         98        111+        71         94 
                                 12%          13%        13%        13%        14%         8%          12%        12%        12%        12%        14%          12%        11%        14%        12%        13% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            490          413        382        166        217+        66          424        330+       258        317         63          303        213        158-       129        168 
                                 24%          24%        24%        26%        27%        21%          24%        26%        23%        24%        23%          24%        24%        20%        23%        23% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          521          467++E     442++E     163E       192e        48--        473++E     345E       264e       324e        45--        332        229        187        133        181 
                                 25%          27%        28%        26%        24%        16%          26%        27%        24%        24%        17%          26%        26%        24%        23%        24% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           524          416        384        161        190         93          464        329        302+       347         56          378++E     279++E     247++E     182++E     137-- 
                                 25%          24%        24%        25%        24%        30%          26%        26%        27%        26%        21%          29%        31%        32%        32%        18% 
 
Don't know                      295          200--      175--       63--       87--       75++ABCD    215--      134--      145        170         69++ABCD    118--       69--       74--       54--      165++ABCD 
                                 14%          12%        11%        10%        11%        24%          12%        10%        13%        13%        26%           9%         8%        10%         9%        22% 
 
Net - There 
are some rules/ 
regulations in place           1535         1297++e    1208++E     489e       599e       207-        1360++E    1004++E     824E       988E       164--       1013++E     721++cE    592E       444+E      487-- 
                                 74%          75%        76%        77%        75%        67%          76%        78%        75%        75%        61%          79%        81%        76%        78%        65% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 276 (continuation) 
<E2e>  Understanding of the level of regulation in the Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
There are no 
restrictions, anything 
can be shown or written         250           41        203          176++      186+       159+       107        179++        117         84         33         15          135         67         32         16 
                                 12%          10%        13%          15%        14%        14%        13%        15%          11%        12%        11%        18%          12%        10%        15%        16% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            490           83        377          306+       339        290        193        269          221        181+a       71         16          242        155         60         32 
                                 24%          21%        23%          26%        25%        25%        24%        23%          22%        27%        24%        18%          22%        24%        28%        32% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          521          124++B     373--        258--      329        275        198        293          239        160        104++AB     19          255        196++A      47         23 
                                 25%          31%        23%          22%        24%        24%        25%        25%          23%        24%        35%        22%          23%        30%        22%        23% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           524          125++b     387          296        368+       294        191        292          235        185         75         29          268        167         65         24 
                                 25%          31%        24%          25%        27%        26%        24%        25%          23%        27%        25%        33%          24%        26%        30%        23% 
 
Don't know                      295           24--      268++A       139--      145--      131--      116b       132--        209++BCd    66--c      12--        7          209++BCd    68--c      11--        7 
                                 14%           6%        17%          12%        11%        11%        14%        11%          20%        10%         4%         8%          19%        10%         5%         7% 
 
Net - There 
are some rules/ 
regulations in place           1535          332++B    1137--        860       1036+       860        582        854          696--      526+A      250++Abd    63          765--      518++A     172A        80 
                                 74%          84%        71%          73%        76%        75%        72%        73%          68%        78%        85%        73%          69%        79%        80%        78% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 276 (continuation) 
<E2e>  Understanding of the level of regulation in the Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
There are no 
restrictions, anything 
can be shown or written         250           11 
                                 12%          15% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            490           16 
                                 24%          21% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          521           18 
                                 25%          24% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           524           23 
                                 25%          31% 
 
Don't know                      295            7 
                                 14%           9% 
 
Net - There 
are some rules/ 
regulations in place           1535           56 
                                 74%          76% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 276 (continuation) 
<E2e>  Understanding of the level of regulation in the Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
There are no 
restrictions, anything 
can be shown or written         250          115         99        120--       79        144--      114-        79         53         49cee      19        101         23 
                                 12%          11%        11%        10%        14%        10%        10%        11%        11%        15%        14%        12%         9% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            490          263+       215        332++fij   144        355+       286        156        113         91i        22        188         72i 
                                 24%          26%        24%        28%        25%        25%        25%        22%        23%        28%        17%        23%        29% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          521          255        224        310        122-       401++D     325++D     175        139d        76         44d       208         71 
                                 25%          25%        25%        26%        21%        29%        29%        25%        28%        23%        33%        25%        28% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           524          239        260++a     302        170+a      385++      312+       226++Ac    142         84         36        242++a      66 
                                 25%          24%        29%        25%        29%        28%        28%        32%        28%        26%        27%        29%        26% 
 
Don't know                      295          136bEEhk    84--      135--ee     62-       111--       89--       79-        51-        23--       11         85--       19- 
                                 14%          13%         9%        11%        11%         8%         8%        11%        10%         7%         8%        10%         8% 
 
Net - There 
are some rules/ 
regulations in place           1535          757        699++      945++      436       1140++Adj   924++Adj   557+       395+       250        103        637+       209++a 
                                 74%          75%        79%        79%        76%        82%        82%        78%        79%        78%        77%        77%        83% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 276 (continuation) 
<E2e>  Understanding of the level of regulation in the Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
There are no 
restrictions, anything 
can be shown or written         250          160         65         39         48        185         71        129         29         39         21         10        141        138-        12         25          5 
                                 12%          11%        10%         9%        11%        12%        11%        12%        12%        10%        13%        10%        13%        11%        16%        10%         7% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            490          375++S     168S       106S       129+S      374+S      169S       243S        60S       103S        33S        26S       265S       308S        14s        69S        18S 
                                 24%          26%        25%        25%        29%        25%        26%        23%        24%        26%        20%        25%        24%        24%        18%        26%        27% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          521          396++E     206++CEfGLs 93        121        324--      156        251         72e       109e        35         29        264        396++CEfGLs 20         78e        25+cEfgjls 
                                 25%          28%        31%        22%        27%        22%        24%        24%        29%        28%        22%        28%        23%        30%        26%        29%        38% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           524          380S       189S       144++aeFjS 134+S      405++S     157S       307++S      63S       119+S       37s        37+S      348++afS   367++S      27S        75S        13s 
                                 25%          26%        28%        34%        30%        27%        24%        29%        26%        30%        23%        35%        31%        28%        35%        28%        20% 
 
Don't know                      295          128--D      42--       48bDkq     19--      196         93        120--BDikMQ 23d        26--       37          3--      107--bDk    97--d       4         18--        5 
                                                                                   ABDIKlMoQ  ABDIKlMoQ                                  ++ABCDEfGH 
                                                                                                                                           IKLMNOpQ 
                                 14%           9%         6%        11%         4%        13%        14%        11%         9%         6%        23%         2%        10%         7%         5%         7%         8% 
 
Net - There 
are some rules/ 
regulations in place           1535         1150++EfJS  563        344++JS    385       1103jS      482jS      800+JS     195JS      332        105-S       92++efgJS 877++JS   1071++EFGJlS 60S       221++EfgJS  56JS 
                                                   ++EFGJLS             ++aEFGJLS                                               ++EFgJlS 
                                 74%          80%        84%        80%        85%        74%        75%        76%        79%        84%        64%        88%        78%        82%        79%        84%        85% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 276 (continuation) 
<E2e>  Understanding of the level of regulation in the Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
There are no 
restrictions, anything 
can be shown or written         250           99          **         7 
                                 12%          11%         **        11% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            490          226S         **         1-- 
                                 24%          25%         **         1% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          521          251e         **         8 
                                 25%          27%         **        15% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           524          279++fS      **         3-- 
                                 25%          30%         **         5% 
 
Don't know                      295           65--        **        39++ABCDEFGHIJKLMNOPQ 
                                 14%           7%         **        68% 
 
Net - There 
are some rules/ 
regulations in place           1535          756++EFGJlS  **        12-- 
                                 74%          82%         **        21% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 277 
<E2g>  Understanding of the level of regulation in the Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
There are no 
restrictions, anything 
can be shown or written         599          295        304           83fG      108+FG     118fG      123+FG      93G        49-        25--        191+C      241+C      168--        139        196c       109-       156 
                                 29%          29%        29%          30%        35%        31%        35%        29%        20%        12%          33%        33%        22%          30%        31%        24%        29% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            259          125        134           31         50G        40         44         57+cG      27         12-          81         83         95           62         79         72D        46- 
                                 12%          12%        13%          11%        16%        11%        12%        18%        11%         6%          14%        11%        12%          13%        13%        16%         9% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          235          109        127           40         36         48         36         34         26         16           76         83         76           48         81         56         49 
                                 11%          11%        12%          15%        12%        13%        10%        11%        11%         8%          13%        11%        10%          10%        13%        12%         9% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           306          165        140           47f        46         62f        47         54f        23-        28           93        109        104           82         88         67         69 
                                 15%          16%        13%          17%        15%        16%        13%        17%         9%        14%          16%        15%        14%          18%        14%        15%        13% 
 
Don't know                      681          324        357           72         66--      108        106b        83-       119++ABCDE 127++ABCDE   137--      214-       329++AB      132        180-       157        212 
                                                                                                                                                                                                                       ++AB 
                                 33%          32%        34%          26%        21%        29%        30%        26%        49%        61%          24%        29%        43%          28%        29%        34%        40% 
 
Net - There 
are some rules/ 
regulations in place            800          399        402          118fG      131fG      149g       126        144+dFG     75-        56-         249+c      275        276          192D       248d       196D       164-- 
                                 38%          39%        38%          43%        43%        40%        36%        45%        31%        27%          43%        38%        36%          42%        40%        42%        31% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 277 (continuation) 
<E2g>  Understanding of the level of regulation in the Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
There are no 
restrictions, anything 
can be shown or written         599          335        264           68        114++E      92        211+e      384          488--      111++A 
                                 29%          31%        27%          29%        37%        29%        33%        27%          27%        39% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            259          140        119           35         36         46         85        171          227         31 
                                 12%          13%        12%          15%        12%        14%        13%        12%          13%        11% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          235          130        105           26         43         43         84        148          203         33 
                                 11%          12%        11%          11%        14%        13%        13%        10%          11%        12% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           306          170        136           35         40         56        105        199          262         40 
                                 15%          16%        14%          15%        13%        17%        16%        14%          15%        14% 
 
Don't know                      681          311--      369++A        69         74--       86-       165--      512++BCD     611++b      68- 
                                 33%          29%        37%          30%        24%        27%        25%        36%          34%        24% 
 
Net - There 
are some rules/ 
regulations in place            800          440        360           96        118        144+e      274e       517-         691        104 
                                 38%          41%        36%          41%        39%        45%        42%        37%          39%        37% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 277 (continuation) 
<E2g>  Understanding of the level of regulation in the Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
There are no 
restrictions, anything 
can be shown or written         599           32ekL      61         56kL       46         32         77         49         86l        91eKL      17L        22--       31--        514-        85+a       68+a       17 
                                                                                              ++bdEgjKL 
                                 29%          39%        26%        34%        25%        22%        41%        26%        29%        33%        27%        22%        19%          28%        36%        36%        34% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            259            6         35         26         32         16         23         16         37         26         11++aGIkl  12         19          219         40         36+a        4 
                                 12%           7%        15%        16%        17%        11%        12%         8%        13%         9%        18%        12%        12%          12%        17%        19%         8% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          235           12H        25h        34++bdeFH  19h        14h        11         25H        11--       38fH        9FH       15fH       23fH        214         21         17          5 
                                 11%          14%        11%        21%        10%        10%         6%        13%         4%        14%        14%        14%        14%          12%         9%         9%         9% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           306            3-        23         23a        24         31Ab       23         21         70         40a        10Ab       14a        22a         276         30         24          6 
                                                                                                                   ++ABcdfGiK 
                                                                                                                            L 
                                 15%           4%        10%        14%        13%        21%        12%        11%        24%        15%        17%        14%        13%          15%        13%        13%        11% 
 
Don't know                      681           31C        86CJ       26--       65C        53Cj       54c        77CiJ      87C        75c        15--c      41+ChiJ    71++CfHIJ   619+bc      62-        42-        19c 
                                 33%          37%        38%        16%        35%        36%        29%        41%        30%        28%        25%        39%        42%          34%        26%        23%        38% 
 
Net - There 
are some rules/ 
regulations in place            800           21-        82         84++AbFGkl 76a        61a        57         61        118a       104         30         41a        65a         709         91         77         14 
                                                                                                                                          ++AbFGikl 
                                 38%          25%        36%        50%        41%        42%        30%        33%        41%        39%        48%        39%        39%          38%        38%        41%        28% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 277 (continuation) 
<E2g>  Understanding of the level of regulation in the Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
There are no 
restrictions, anything 
can be shown or written         599          311++bC     47        134--       50c        35           81        310          367++BCD   166--       66--       35--        272        191        134          * 
                                 29%          36%        25%        21%        34%        29%          25%        31%          36%        23%        19%        18%          29%        28%        31%         2% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            259          100         27         80         21         14           37        130          123        106cd       30-        12-         113         83         60          * 
                                 12%          12%        15%        13%        14%        11%          11%        13%          12%        15%         8%         6%          12%        12%        14%         1% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          235           93         19         79         14         13           25        131a         132CD       81cD       23-         7--         77--       93+A       64+A        1 
                                 11%          11%        10%        12%         9%        11%           8%        13%          13%        11%         6%         3%           8%        14%        15%         3% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           306          110         36         92         20         20           32-       160a         157        100         48         19          109--      120+A       72a         3 
                                 15%          13%        19%        15%        13%        17%          10%        16%          16%        14%        13%        10%          12%        18%        17%        11% 
 
Don't know                      681          245--       56        251++A      45         38          149++B     283--        230--      260+A      190++AB    121++AB      367++BC    186--       99--       22 
                                 33%          29%        30%        39%        30%        31%          46%        28%          23%        36%        53%        62%          39%        28%        23%        84% 
 
Net - There 
are some rules/ 
regulations in place            800          304-        82        251         54         47           94--      421+A        411CD      287CD      102--       38--        299--      296++A     196++A       4 
                                 38%          35%        44%        39%        36%        39%          29%        42%          41%        40%        28%        19%          32%        44%        46%        15% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 277 (continuation) 
<E2g>  Understanding of the level of regulation in the Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
There are no 
restrictions, anything 
can be shown or written         599          535++E     496++E     177e       235E        59--        525        397+       299        380         71          421++E     304++E     253+E      193+E      169-- 
                                 29%          31%        31%        28%        29%        19%          29%        31%        27%        29%        26%          33%        34%        33%        34%        23% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            259          217        192         91        102         37          218        155        156+       160         39          152         95         88         67         98 
                                 12%          13%        12%        14%        13%        12%          12%        12%        14%        12%        14%          12%        11%        11%        12%        13% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          235          207        195+        78        103e        23          212        164+       121        160         21          154         99         86         68         76 
                                 11%          12%        12%        12%        13%         8%          12%        13%        11%        12%         8%          12%        11%        11%        12%        10% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           306          236-       221         93        112         60+ab       267        188        193++      210         34          193        143        127         85        109 
                                 15%          14%        14%        15%        14%        19%          15%        15%        17%        16%        13%          15%        16%        16%        15%        15% 
 
Don't know                      681          525--      480--      198        247        129++ABCD    564-       385--      334-       412        106abcd      363--      247--      222-       155--      294++ABCD 
                                 33%          31%        30%        31%        31%        42%          32%        30%        30%        31%        39%          28%        28%        29%        27%        39% 
 
Net - There 
are some rules/ 
regulations in place            800          659        609        262        318        121          697        507        470++      529         94          498        338        301        220        283 
                                 38%          38%        38%        41%        40%        39%          39%        39%        43%        40%        35%          39%        38%        39%        39%        38% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 277 (continuation) 
<E2g>  Understanding of the level of regulation in the Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
There are no 
restrictions, anything 
can be shown or written         599          129        443          336f       423+F      398++aF    186--      351F         231--      231++A     113++A      24          262--      191a        96++AB     51++AB 
                                 29%          32%        28%          29%        31%        35%        23%        30%          23%        34%        38%        28%          24%        29%        45%        49% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            259           49        201          162        161        152        107        150          137         84         29          9          146         74         26         13 
                                 12%          12%        13%          14%        12%        13%        13%        13%          13%        12%        10%        10%          13%        11%        12%        13% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          235           58b       162--        132        149        132         98        133          116         78         35          7          123         88         16          8 
                                 11%          15%        10%          11%        11%        12%        12%        11%          11%        11%        12%         8%          11%        13%         8%         8% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           306           68        228          187        215        170        123        177          141        107         45         12          158        106         32          9 
                                 15%          17%        14%          16%        16%        15%        15%        15%          14%        16%        15%        14%          14%        16%        15%         9% 
 
Don't know                      681           94--      573++A       359c       419-c      298--      291+abCd   354-         398++BC    176--       73-        33bc        420++BCD   194c        45--       22- 
                                 33%          24%        36%          31%        31%        26%        36%        30%          39%        26%        25%        39%          38%        30%        21%        21% 
 
Net - There 
are some rules/ 
regulations in place            800          175+b      591-         481+       525        454        328        461          394        269        109         28          428        268         74         30 
                                 38%          44%        37%          41%        38%        40%        41%        40%          39%        40%        37%        33%          39%        41%        35%        29% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 277 (continuation) 
<E2g>  Understanding of the level of regulation in the Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
There are no 
restrictions, anything 
can be shown or written         599           29 
                                 29%          39% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            259           10 
                                 12%          14% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          235            6 
                                 11%           8% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           306            8 
                                 15%          11% 
 
Don't know                      681           21 
                                 33%          28% 
 
Net - There 
are some rules/ 
regulations in place            800           25 
                                 38%          33% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 277 (continuation) 
<E2g>  Understanding of the level of regulation in the Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
There are no 
restrictions, anything 
can be shown or written         599          313k       281+k      345        171        434++k     364++k     218k       152        119++cjK    45k       239         56- 
                                 29%          31%        32%        29%        30%        31%        32%        31%        30%        37%        34%        29%        22% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            259          135g       116        171+g       76        186g       149g        80         45-        30         12        110         39g 
                                 12%          13%        13%        14%        13%        13%        13%        11%         9%         9%         9%        13%        15% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          235          118        107        160++       66        169        142         78         69         40         25+adf    107         50++ABcDEeFhj 
                                 11%          12%        12%        13%        11%        12%        13%        11%        14%        12%        19%        13%        20% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           306          160        148        184         99        228+       184        136++       84         53         21        140         49 
                                 15%          16%        17%        15%        17%        16%        16%        19%        17%        16%        16%        17%        19% 
 
Don't know                      681          282--      229--      339--      165-       378--      288--      203-       149         80--       30-       227--       58-- 
                                 33%          28%        26%        28%        29%        27%        26%        28%        30%        25%        22%        28%        23% 
 
Net - There 
are some rules/ 
regulations in place            800          413        371+       515++      240        583++      475++      294        198        123         59        357++      138++ABCDEEFGHJ 
                                 38%          41%        42%        43%        42%        42%        42%        41%        40%        38%        44%        43%        55% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 277 (continuation) 
<E2g>  Understanding of the level of regulation in the Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
There are no 
restrictions, anything 
can be shown or written         599          442+S      213kS      132s       150kS      433s       182s       325S        68s       127kS       51s        21        327s       407+kS      27S        87kS       24kS 
                                 29%          31%        32%        31%        33%        29%        28%        31%        27%        32%        31%        20%        29%        31%        35%        33%        37% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            259          193s       103+ls      49         62s       186         92s       128         39s        54s        20         21lS      128        178s        13s        32         13S 
                                 12%          13%        15%        11%        14%        13%        14%        12%        16%        14%        12%        20%        11%        14%        17%        12%        20% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          235          169        101++cEjs   40         74        150-        74        119         35js       60+cejs     9         11        134        169+js      13js       35js        4 
                                                                       ++acEfgJls 
                                 11%          12%        15%         9%        16%        10%        11%        11%        14%        15%         6%        10%        12%        13%        17%        13%         6% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           306          222s       113s        87++S      76s       252++s     101s       184++s      43s        84++aS     25s        35        216++aS    212+s        9         52+S       15S 
                                                                                                                                                    ++ABcDEFGH 
                                                                                                                                                      iJLMNoQS 
                                 15%          15%        17%        20%        17%        17%        16%        18%        17%        21%        15%        33%        19%        16%        12%        20%        22% 
 
Don't know                      681          411        140--      122bdIkp    89--      464        196BDIkopq 292--BDIkp  62-        72--       59         18--      321        340--bdI    15-        58--        9-- 
                                        --BDIkpq                                    BDIkmopQ                                              BDIKmnoPQ              --BDIkpq 
                                 33%          29%        21%        28%        20%        31%        30%        28%        25%        18%        36%        17%        29%        26%        19%        22%        14% 
 
Net - There 
are some rules/ 
regulations in place            800          584+S      317++aEgJS 176S       212++aejS  587S       268S       432+S      117+jS     197         54S        66        478++S     558++S      35S       119jS       32S 
                                                                                                                              ++AcEfgJlm            ++AbCdEFGh 
                                                                                                                                       S              iJLMnOQS 
                                 38%          41%        47%        41%        47%        40%        41%        41%        47%        50%        33%        63%        42%        43%        46%        45%        49% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 277 (continuation) 
<E2g>  Understanding of the level of regulation in the Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
There are no 
restrictions, anything 
can be shown or written         599          296+kS       **         6- 
                                 29%          32%         **        11% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            259          135+s        **         1- 
                                 12%          15%         **         2% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          235          118js        **         1 
                                 11%          13%         **         1% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           306          155+s        **         1- 
                                 15%          17%         **         2% 
 
Don't know                      681          216--        **        49++ABCDEFGHIJKLMNOPQ 
                                 33%          23%         **        84% 
 
Net - There 
are some rules/ 
regulations in place            800          408++jS      **         3-- 
                                 38%          44%         **         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 278 
<E2h  Understanding of the level of regulation in the Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
There are no 
restrictions, anything 
can be shown or written         135           60         75           18         19         22         26         15         29++bcEG    6           37         48         50           24         44         28         40 
                                  6%           6%         7%           7%         6%         6%         7%         5%        12%         3%           6%         7%         6%           5%         7%         6%         7% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            391          175        216           47         72Fg       84Fg       76Fg       61f        26--       26          119c       160+C      113--         94        127         86         85 
                                 19%          17%        20%          17%        23%        22%        21%        19%        11%        12%          21%        22%        15%          20%        20%        19%        16% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          789          398        390          115g       113        159fg      128        134g        80         61          228        286        275          193        237        164        195 
                                 38%          39%        37%          42%        37%        42%        36%        42%        33%        29%          39%        39%        36%          42%        38%        36%        37% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           404          211        193           61fg       71fg       67         81fg       65         33-        27          132+c      148        125-          90        107        109+b       98 
                                 19%          21%        18%          23%        23%        18%        23%        20%        13%        13%          23%        20%        16%          20%        17%        24%        18% 
 
Don't know                      361          173        188           30-        32--       44--       44-        46         77++ABCDE  88++ABCDE    62--       88--      211++AB       62-       109         74        115+A 
                                 17%          17%        18%          11%        10%        12%        12%        14%        31%        42%          11%        12%        27%          13%        17%        16%        22% 
 
Net - There 
are some rules/ 
regulations in place           1584          785        800          223+FG     255++FG    309++FG    285FG      260FG      138--      114--        478++C     594++C     512--        377+D      472        359        377- 
                                 76%          77%        75%          82%        83%        82%        80%        81%        57%        55%          83%        81%        66%          81%        76%        78%        71% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 278 (continuation) 
<E2h  Understanding of the level of regulation in the Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
There are no 
restrictions, anything 
can be shown or written         135           67         68           21         22         26         50         85          123         12 
                                  6%           6%         7%           9%         7%         8%         8%         6%           7%         4% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            391          220        171           47         72e        94++aE    162++E     227--        309--       80++A 
                                 19%          20%        17%          20%        23%        29%        25%        16%          17%        29% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          789          430        358           86        135+c      112        252        529          689        100 
                                 38%          40%        36%          37%        44%        35%        39%        37%          38%        35% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           404          198        207           46         51         57        119        284          336         68 
                                 19%          18%        21%          20%        17%        18%        18%        20%          19%        24% 
 
Don't know                      361          171        189           34         26--       33--       66--      289++BCD     334++B      21-- 
                                 17%          16%        19%          15%         9%        10%        10%        20%          19%         8% 
 
Net - There 
are some rules/ 
regulations in place           1584          848        736          179        258++E     263+e      533++E    1040--       1334--      249++A 
                                 76%          78%        74%          77%        84%        82%        82%        74%          74%        88% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 278 (continuation) 
<E2h  Understanding of the level of regulation in the Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
There are no 
restrictions, anything 
can be shown or written         135            6          9         28         18          6         11          9         17         11          6bik       6         10          122         13         10          2 
                                                            ++BEfGHIKL 
                                  6%           7%         4%        17%        10%         4%         6%         5%         6%         4%         9%         5%         6%           7%         5%         6%         5% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            391            6-        53adg      35a        22-        20         39a        24         57a        75         11a        18a        30a         332-        59+a       52++A       7 
                                                                                                                               ++ADEGjkl 
                                 19%           7%        23%        21%        12%        14%        21%        13%        20%        28%        17%        18%        18%          18%        25%        28%        14% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          789           37c        91         48-        78         49         74         72        103        111c        22         41c        63          702         87         69         17 
                                 38%          45%        40%        29%        42%        34%        40%        39%        35%        41%        35%        39%        38%          38%        36%        37%        35% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           404           20b        24--       30         35         37B        49B        40b        50         61B        13B        18b        29          355         50         35         15 
                                 19%          24%        11%        18%        19%        25%        26%        21%        17%        23%        21%        18%        17%          19%        21%        18%        30% 
 
Don't know                      361           15fI       51FI       25I        34fI       34FI       14--       42FI       65FI       13--       11FI       21FI       35FI        331         30         21          8 
                                 17%          18%        22%        15%        18%        23%         8%        23%        22%         5%        18%        20%        21%          18%        12%        11%        16% 
 
Net - There 
are some rules/ 
regulations in place           1584           63        168        113-       135        105        163        136        210        247         45         77        122         1389        195        156         40 
                                                                                             ++bCDegHJK                       ++ABCDEGHJ 
                                                                                                      L                               KL 
                                 76%          75%        74%        68%        72%        72%        87%        73%        72%        91%        73%        74%        73%          75%        82%        83%        79% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 278 (continuation) 
<E2h  Understanding of the level of regulation in the Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
There are no 
restrictions, anything 
can be shown or written         135           61          6         45          8          6           25         72           66         51         18          6           78+c       36         19          1 
                                  6%           7%         3%         7%         5%         5%           8%         7%           7%         7%         5%         3%           8%         5%         4%         2% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            391          167         33        100         44++abC    30c          59        198          215+Cd     138C        38--       25          181        135         73          - 
                                 19%          19%        18%        16%        30%        25%          18%        20%          21%        19%        11%        13%          19%        20%        17%         -% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          789          337e        85E       240         56         31-          94--      412+A        409CD      272cD      108-        44--        300--      285+A      193++A       6 
                                 38%          39%        45%        38%        38%        26%          29%        41%          41%        38%        30%        23%          32%        42%        45%        24% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           404          167         39         99-        22         40++ACD      53        196          213        134         58         28          181        129         95          1 
                                 19%          19%        21%        16%        15%        33%          16%        19%          21%        19%        16%        15%          19%        19%        22%         2% 
 
Don't know                      361          128-        23        152++ABdE   18         12           93++B     135--        106--      119A       136++AB     90++AB      199++BC     89--       50--       19 
                                 17%          15%        13%        24%        12%        10%          29%        13%          10%        17%        38%        47%          21%        13%        12%        72% 
 
Net - There 
are some rules/ 
regulations in place           1584          672C       157+C      439--      123C       101C         206--      806++A       836++BCD   544CD      204--       97--        662--      549++A     361++A       7 
                                 76%          78%        84%        69%        82%        84%          64%        80%          83%        76%        57%        50%          71%        81%        84%        26% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 278 (continuation) 
<E2h  Understanding of the level of regulation in the Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
There are no 
restrictions, anything 
can be shown or written         135          117        104         44         67+        15          107         74         62         78         28+abcd      73         50         52         39         58 
                                  6%           7%         7%         7%         8%         5%           6%         6%         6%         6%        10%           6%         6%         7%         7%         8% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            391          347++E     321+E      128E       154e        36--        337        271++      190        242         51          249        188        137         99        132 
                                 19%          20%        20%        20%        19%        12%          19%        21%        17%        18%        19%          19%        21%        18%        17%        18% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          789          665        624        241        305        112          712++E     519+E      448+E      539++E      72--        505        344        322+       237        267 
                                 38%          39%        39%        38%        38%        36%          40%        40%        41%        41%        27%          39%        39%        41%        42%        36% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           404          327        305        117        146         65          347        244        222        255         49          283++E     197+E      161e       125e       115-- 
                                 19%          19%        19%        18%        18%        21%          19%        19%        20%        19%        18%          22%        22%        21%        22%        15% 
 
Don't know                      361          262--      232--      105        128         81++ABCD    281--      181--      180        207-        70++ABCD    171--      109--      104--       69--      174++ABCD 
                                 17%          15%        15%        17%        16%        26%          16%        14%        16%        16%        26%          13%        12%        13%        12%        23% 
 
Net - There 
are some rules/ 
regulations in place           1584         1339++E    1249++E     487e       605        213-        1397++E    1034++E     860E      1036+E      172--       1037++E     730++E     621+E      460+E      513-- 
                                 76%          78%        79%        76%        76%        69%          78%        80%        78%        78%        64%          81%        82%        80%        81%        69% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 278 (continuation) 
<E2h  Understanding of the level of regulation in the Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
There are no 
restrictions, anything 
can be shown or written         135           21        108           94+        99         79         79++       93+          59         50         22          4           58-        44         25++A       8 
                                  6%           5%         7%           8%         7%         7%        10%         8%           6%         7%         7%         5%           5%         7%        12%         8% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            391           77        298          221        258        232        158        228          186        143         47         15          200        126         41         24 
                                 19%          19%        19%          19%        19%        20%        20%        20%          18%        21%        16%        18%          18%        19%        19%        23% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          789          156        602          460f       528f       457F       260--      427          385d       258d       125d        21-         417        261         79         32 
                                 38%          39%        37%          39%        39%        40%        32%        37%          38%        38%        42%        25%          38%        40%        37%        31% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           404           94+b      292-         222        285        212        150        242          170--      135         77+A       23a         201        127         50         26 
                                 19%          24%        18%          19%        21%        18%        19%        21%          17%        20%        26%        27%          18%        19%        23%        25% 
 
Don't know                      361           50-       308++A       178-       197--      170--      158abcd    175-         222++BC     91--       25--       22BC        234++BC     95         20--       12 
                                 17%          13%        19%          15%        14%        15%        20%        15%          22%        13%         8%        26%          21%        15%         9%        12% 
 
Net - There 
are some rules/ 
regulations in place           1584          327++B    1191--        903f      1071++F     901+F      568--      897F         741--      535a       249++AD     60          818-       515        170         82 
                                 76%          82%        74%          77%        78%        78%        71%        77%          72%        79%        84%        69%          74%        79%        79%        80% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4116 
Table 278 (continuation) 
<E2h  Understanding of the level of regulation in the Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
There are no 
restrictions, anything 
can be shown or written         135            4 
                                  6%           6% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            391           12 
                                 19%          16% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          789           22 
                                 38%          29% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           404           25++ 
                                 19%          34% 
 
Don't know                      361           11 
                                 17%          15% 
 
Net - There 
are some rules/ 
regulations in place           1584           59 
                                 76%          79% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 278 (continuation) 
<E2h  Understanding of the level of regulation in the Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
There are no 
restrictions, anything 
can be shown or written         135           68jk       54k        77k        43jk       85k        59-        38         33k        16          6         33--        5- 
                                  6%           7%         6%         6%         7%         6%         5%         5%         7%         5%         4%         4%         2% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            391          197        166        240        100        286+       227        137         91         80+d       24        160         59 
                                 19%          20%        19%        20%        17%        21%        20%        19%        18%        25%        18%        19%        23% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          789          416+       371++      492++      230        558+       467++      300+       213+       124         56        345+       115+ 
                                 38%          41%        42%        41%        40%        40%        41%        42%        43%        38%        42%        42%        46% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           404          181        190        224        123        299++      234        141         97         69         30        162         50 
                                 19%          18%        22%        19%        21%        21%        21%        20%        19%        22%        23%        20%        20% 
 
Don't know                      361          146--      101--      167--       81-       167--      140--       99-        66-        33--       17        122         24-- 
                                 17%          15%        11%        14%        14%        12%        12%        14%        13%        10%        13%        15%         9% 
 
Net - There 
are some rules/ 
regulations in place           1584          794+       727++      956++      453       1143++      928++      578++      401        273++      110        667++      223++ACDefgj 
                                 76%          79%        82%        80%        79%        82%        82%        81%        80%        85%        83%        81%        89% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 278 (continuation) 
<E2h  Understanding of the level of regulation in the Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
There are no 
restrictions, anything 
can be shown or written         135           83         38         21         29        110+        35         75         10         20          4          2         72         72          6         14          7jk 
                                  6%           6%         6%         5%         6%         7%         5%         7%         4%         5%         2%         2%         6%         6%         8%         5%        11% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            391          304++s     147+s       76s       113        262s       128s       200s        52s        73s        26         22s       201s       256s        11         42         15s 
                                                                       ++cEgLmoqS 
                                 19%          21%        22%        18%        25%        18%        20%        19%        21%        18%        16%        21%        18%        20%        14%        16%        22% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          789          579++S     282+S      201++eS    181S       589+S      287++S     425+S      127        189++aegS   69S        45S       476++S     538++S      33S       132++adegmS 29S 
                                                                                                                   ++AbdEglmq 
                                                                                                                            S 
                                 38%          40%        42%        47%        40%        40%        44%        41%        52%        48%        42%        43%        42%        41%        44%        50%        43% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           404          290fs      150fS       79s        95s       287s       101-       196s        43s        81s        34s        25S       235fs      287++FS     17s        54s        13s 
                                 19%          20%        22%        18%        21%        19%        16%        19%        17%        21%        21%        24%        21%        22%        23%        20%        20% 
 
Don't know                      361          182--Bdh    53--       54-bdh     34--      237         95BDHio   153--BDHio  16--       34--       31BDHImop  11        141--bdh   153--bdh     9         23--        3- 
                                                                                  -aBDHIlMop 
                                 17%          13%         8%        13%         7%        16%        15%        15%         6%         8%        19%        11%        12%        12%        12%         9%         5% 
 
Net - There 
are some rules/ 
regulations in place           1584         1173++ES    578        355++eS    388++EfGS 1138S       516+S      821S       221        343++EfGlS 129S        91+eS     912++eS   1081++EgS    61S       228++EgS    56S 
                                                  ++aEfGlqS                                                        ++acEFGjLm 
                                                                                                                           qS 
                                 76%          82%        86%        83%        86%        77%        80%        78%        90%        87%        79%        87%        81%        83%        80%        86%        85% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 278 (continuation) 
<E2h  Understanding of the level of regulation in the Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
There are no 
restrictions, anything 
can be shown or written         135           54          **         5 
                                  6%           6%         **         8% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            391          178s         **         3- 
                                 19%          19%         **         5% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          789          386++S       **         9-- 
                                 38%          42%         **        16% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           404          183s         **         2- 
                                 19%          20%         **         4% 
 
Don't know                      361          118--bdh     **        39++ABCDEFGHIJKLMNOPQ 
                                 17%          13%         **        67% 
 
Net - There 
are some rules/ 
regulations in place           1584          747++eS      **        14-- 
                                 76%          81%         **        25% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 279 
<E2i>  Understanding of the level of regulation in the Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger ) 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
There are no 
restrictions, anything 
can be shown or written         332          163        170           45         55         53         59         56         40         23          100        113        120           69        116         67         80 
                                 16%          16%        16%          17%        18%        14%        17%        18%        17%        11%          17%        15%        15%          15%        19%        15%        15% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            450          221        229           64g        63         93G        77g        84G        44         26-         127        169        154          100        145        109         97 
                                 22%          22%        22%          24%        21%        25%        22%        26%        18%        12%          22%        23%        20%          22%        23%        24%        18% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          462          202-       261+a         55         92++aeFG   94fg       90fg       66         36-        29-         148C       184+C      130--        108        141        109        104 
                                 22%          20%        25%          20%        30%        25%        25%        20%        15%        14%          26%        25%        17%          23%        23%        24%        20% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           453          234        219           87++BDeFG  62         89g        72         71g        47         25--        149+C      161        143-         114        118        105        115 
                                 22%          23%        21%          32%        20%        24%        20%        22%        19%        12%          26%        22%        18%          25%        19%        23%        22% 
 
Don't know                      382          199        184           20--       33--       45--       56a        43-        77++ABCDE 106++ABCDEF   53--      102--a     227++AB       72        103         72        136 
                                                                                                                                                                                                                      ++ABC 
                                 18%          20%        17%           8%        11%        12%        16%        13%        32%        51%           9%        14%        29%          16%        16%        16%        26% 
 
Net - There 
are some rules/ 
regulations in place           1365          656        709          206++FG    218FG      276++FG    239FG      221FG      126--g      79--        424++C     515++C     426--        322D       405        323D       316-- 
                                 66%          64%        67%          76%        71%        74%        67%        69%        52%        38%          73%        71%        55%          70%        65%        70%        59% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4121 
Table 279 (continuation) 
<E2i>  Understanding of the level of regulation in the Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger ) 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
There are no 
restrictions, anything 
can be shown or written         332          185        147           37         30--       61B       101b       231b         301b        30- 
                                 16%          17%        15%          16%        10%        19%        16%        16%          17%        11% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            450          245        205           62e        91++E      85e       166+e      275--        367-        81+a 
                                 22%          23%        21%          27%        30%        26%        26%        19%          21%        29% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          462          250        213           55         88+e       72        162        301          370--       93++A 
                                 22%          23%        21%          24%        29%        22%        25%        21%          21%        33% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           453          232        221           55         63         75        156        295          391         60 
                                 22%          21%        22%          23%        21%        23%        24%        21%          22%        21% 
 
Don't know                      382          175-       207+a         24--       33--       30--       65--      312++ABCD    362++B      19-- 
                                 18%          16%        21%          10%        11%         9%        10%        22%          20%         7% 
 
Net - There 
are some rules/ 
regulations in place           1365          727        639          172+E      242++E     232+E      483++E     871--       1128--      233++A 
                                 66%          67%        64%          74%        79%        72%        74%        62%          63%        83% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 279 (continuation) 
<E2i>  Understanding of the level of regulation in the Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger ) 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
There are no 
restrictions, anything 
can be shown or written         332           29         55++efGIL  35GIl      28         18         26         15-        51gi       25-        14++efGIkL 17gi       19-         280-        52+a       47++Ad      5 
                                      ++DEFGHIKL 
                                 16%          35%        24%        21%        15%        12%        14%         8%        18%         9%        22%        17%        12%          15%        22%        25%        10% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            450            6-        69+AcfGjKL 26         41ak       29a        34         28         62ak       99         13AK       14--       30a         400         51         43          7 
                                                                                                                              ++ACdEFGHJ 
                                                                                                                                      KL 
                                 22%           8%        30%        16%        22%        20%        18%        15%        21%        36%        21%        13%        18%          22%        21%        23%        15% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          462           17         28--       46BH       39         26         66         35         43-        81+BegH    17BH       26BH       39Bh        424+b       39-        33          6 
                                                                                              ++BdEGHkl 
                                 22%          20%        12%        28%        21%        18%        35%        19%        15%        30%        27%        25%        23%          23%        16%        17%        12% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           453            8-        25--       30         40b        40ABj      43ab       59+ABcJ    78ABJ      57ab       10--       24aBj      39aBj       395         58         42         16 
                                 22%           9%        11%        18%        21%        28%        23%        32%        27%        21%        16%        23%        23%          21%        24%        22%        32% 
 
Don't know                      382           23FIj      52FI       29I        40fI       33fI       18-i       50+FIJ     57fI        8--        9I        24+FIJ     39+FIJ      344         38         23         16+abC 
                                 18%          28%        23%        17%        21%        23%        10%        27%        20%         3%        15%        23%        23%          19%        16%        12%        31% 
 
Net - There 
are some rules/ 
regulations in place           1365           31--      121--      102A       120A        95A       144        122A       183A       238         39A        63A       108Ab       1218        147        118         30 
                                                                                              +ABcdhJKl                       ++ABCDEfGH 
                                                                                                                                     JKL 
                                 66%          37%        53%        62%        64%        65%        77%        65%        63%        88%        63%        60%        65%          66%        62%        63%        59% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 279 (continuation) 
<E2i>  Understanding of the level of regulation in the Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger ) 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
There are no 
restrictions, anything 
can be shown or written         332          177++bcdE   22         93         16          9-          63        159          180cd      109         43         19-         140        111         76          1 
                                 16%          21%        12%        15%        11%         7%          19%        16%          18%        15%        12%        10%          15%        17%        18%         4% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            450          161-        56+A      137         38         31           49-       207          232D       157d        61         24-         198        148        101          2 
                                 22%          19%        30%        22%        26%        26%          15%        20%          23%        22%        17%        12%          21%        22%        24%         6% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          462          188         45        125         47+aC      36           52-       249+A        266++bCD   150Cd       46--       22--        230        142         90          1 
                                 22%          22%        24%        20%        32%        30%          16%        25%          26%        21%        13%        11%          24%        21%        21%         3% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           453          194         35        136         26         31           71        241          233d       159         61         29          175-       166a       112+a        1 
                                 22%          23%        19%        21%        18%        26%          22%        24%          23%        22%        17%        15%          19%        25%        26%         2% 
 
Don't know                      382          139         29        145++Ae     20         14           89++B     157--         98--      137A       147++AB    101++AB      196+bC     106         51--       22 
                                 18%          16%        16%        23%        14%        11%          28%        16%          10%        19%        41%        52%          21%        16%        12%        85% 
 
Net - There 
are some rules/ 
regulations in place           1365          544        135ac      398        112+ac      98++AC      172--      698+A        730++bCD   467CD      168--       74--        602        456        302          3 
                                 66%          63%        73%        63%        75%        81%          53%        69%          72%        65%        47%        38%          64%        68%        70%        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 279 (continuation) 
<E2i>  Understanding of the level of regulation in the Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger ) 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
There are no 
restrictions, anything 
can be shown or written         332          284        253        119        150+        44          279        207        171        214         50          222        142        167++abE   105        109 
                                 16%          17%        16%        19%        19%        14%          16%        16%        16%        16%        18%          17%        16%        22%        18%        15% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            450          392+e      365+e      155e       195E        47-         398        296        251        315+        50          278        206        155        119        158 
                                 22%          23%        23%        24%        24%        15%          22%        23%        23%        24%        19%          22%        23%        20%        21%        21% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          462          408++e     386++e     141        178         50-         404        301        218-       265-        55          286        198        150-       120        167 
                                 22%          24%        24%        22%        22%        16%          23%        23%        20%        20%        20%          22%        22%        19%        21%        22% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           453          355-       332        130        150-        80d         405+e      293e       260e       299e        41-         317++E     234++E     185E       150+E      126-- 
                                 22%          21%        21%        20%        19%        26%          23%        23%        24%        23%        15%          25%        26%        24%        26%        17% 
 
Don't know                      382          280--      249--       92-       127         87++ABCD    299--      192--      202        229         74++ABCD    181--      109--      119-        74--      186++ABCD 
                                 18%          16%        16%        14%        16%        28%          17%        15%        18%        17%        27%          14%        12%        15%        13%        25% 
 
Net - There 
are some rules/ 
regulations in place           1365         1155++E    1083++E     426e       522        178-        1207++E     890++E     729E       879E       146--        880++cE    638++CE    490        389e       451-- 
                                 66%          67%        68%        67%        65%        58%          68%        69%        66%        67%        54%          69%        72%        63%        68%        60% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 279 (continuation) 
<E2i>  Understanding of the level of regulation in the Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger ) 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
There are no 
restrictions, anything 
can be shown or written         332           75        250          213+       246++      195        137        223++        139-       135++A      43         15          154-       115         49+A       14 
                                 16%          19%        16%          18%        18%        17%        17%        19%          14%        20%        15%        18%          14%        18%        23%        14% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            450           65-       350a         272        277        262        157        242          219        139         71         21          243        131         43         34+abc 
                                 22%          16%        22%          23%        20%        23%        19%        21%          21%        21%        24%        24%          22%        20%        20%        33% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          462          110+b      335-         233-       305        243        163        259          205d       158d        92++AbD     8-         236        150         50         27 
                                 22%          28%        21%          20%        22%        21%        20%        22%          20%        23%        31%        10%          21%        23%        23%        26% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           453          106+b      334          263        329++      259        185        258          199-       150         74         29+Ab       220        157         57         19 
                                 22%          27%        21%          22%        24%        23%        23%        22%          19%        22%        25%        34%          20%        24%        27%        18% 
 
Don't know                      382           42--      339++A       195        210--      192        162bd      182--        261++BCd    94--C      16--       12c         256++BCD   101c        16--        9- 
                                 18%          11%        21%          17%        15%        17%        20%        16%          26%        14%         5%        14%          23%        15%         7%         9% 
 
Net - There 
are some rules/ 
regulations in place           1365          281b      1019--        768        911        763        505        760          623--      447        237++ABd    58          699-       437        150         79+a 
                                 66%          70%        63%          65%        67%        66%        63%        65%          61%        66%        80%        68%          63%        67%        70%        77% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 279 (continuation) 
<E2i>  Understanding of the level of regulation in the Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger ) 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
There are no 
restrictions, anything 
can be shown or written         332           11 
                                 16%          15% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            450           20 
                                 22%          27% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          462           17 
                                 22%          22% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           453           19 
                                 22%          25% 
 
Don't know                      382            8 
                                 18%          11% 
 
Net - There 
are some rules/ 
regulations in place           1365           55 
                                 66%          75% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 279 (continuation) 
<E2i>  Understanding of the level of regulation in the Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger ) 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
There are no 
restrictions, anything 
can be shown or written         332          176        161+       182         84        208        180        142++cde    82         69+cde     16        140         41 
                                 16%          17%        18%        15%        15%        15%        16%        20%        16%        22%        12%        17%        16% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            450          235        207        300++f     146+f      341++f     264        138        105         81         27        177         64 
                                 22%          23%        23%        25%        25%        24%        23%        19%        21%        25%        21%        22%        25% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          462          232        185        266        112        349++df    267        145        128d        71         35        184         63 
                                 22%          23%        21%        22%        20%        25%        24%        20%        26%        22%        26%        22%        25% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           453          199        216+a      258        145a       346++a     285++a     185++a     113         72         38        200         54 
                                 22%          20%        24%        22%        25%        25%        25%        26%        23%        22%        28%        24%        22% 
 
Don't know                      382          166EEH     112--      194-EEH     89eh      151--      130--      105-eh      71-        29--       17        121--eh     30- 
                                 18%          16%        13%        16%        16%        11%        12%        15%        14%         9%        13%        15%        12% 
 
Net - There 
are some rules/ 
regulations in place           1365          666        608+       824++      403+      1036++AbcFj 816++AF    468        346        224        100+       561        181 
                                 66%          66%        69%        69%        70%        74%        72%        65%        69%        69%        75%        68%        72% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 279 (continuation) 
<E2i>  Understanding of the level of regulation in the Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger ) 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
There are no 
restrictions, anything 
can be shown or written         332          230         93         86+b       66        261+       109        190+        46         58         31         17        209++b     211         10         45         12 
                                 16%          16%        14%        20%        15%        18%        17%        18%        19%        15%        19%        17%        19%        16%        13%        17%        17% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            450          340++S     160S        97s       104S       336S       162+S      216s        71+gmS    101S        36s        21s       256S       283s        16s        56s        14s 
                                 22%          24%        24%        23%        23%        23%        25%        21%        29%        25%        22%        20%        23%        22%        21%        21%        21% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          462          341els     192         80        127        283--      139s       211         50        101els      32         21        211--      337++cEGLs  19s        65s        23 
                                                 ++aCEfGhLq             ++CEfGLqS                                                                                                                          +CEfghjLqS 
                                                          S 
                                 22%          24%        29%        19%        28%        19%        22%        20%        20%        25%        19%        20%        19%        26%        25%        24%        35% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           453          343++fS    171+fS      99S       122+fhS    346+S      123s       256+fS      44s       108+fhS     30s        38        291++FhS   331++fhS    25+fhjS    65S        14s 
                                                                                                                                                    ++aceFgHJS 
                                 22%          24%        25%        23%        27%        23%        19%        24%        18%        27%        19%        36%        26%        25%        33%        25%        22% 
 
Don't know                      382          183--BDi    54--       69BDImpQ   33--      259        113        176aBDIkMpQ 36bdi      29--       35aBDIkMnpQ 8-       159--BDIq  144--        6-        34-d        3- 
                                                                                    ABDIkMpQ   aBDIkMpQ 
                                 18%          13%         8%        16%         7%        17%        17%        17%        15%         7%        21%         7%        14%        11%         8%        13%         5% 
 
Net - There 
are some rules/ 
regulations in place           1365         1025        523        276S       352        965S       424S       683S       165S       310         97S        79jS      758S       951         61+cefgjS 186S        51jS 
                                        ++cEfGjS ++ACEFGHJL            ++aCEFGHJL                                             ++aCEFGhJL                                   ++CEFGJlS 
                                                        moS                     S                                                      S 
                                 66%          71%        78%        64%        78%        65%        66%        65%        67%        78%        60%        76%        67%        73%        79%        70%        78% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 279 (continuation) 
<E2i>  Understanding of the level of regulation in the Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger ) 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
There are no 
restrictions, anything 
can be shown or written         332          158          **         5 
                                 16%          17%         **         8% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules            450          226+S        **         3- 
                                 22%          25%         **         4% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules          462          203s         **         4- 
                                 22%          22%         **         7% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)           453          243++FhS     **         2-- 
                                 22%          26%         **         3% 
 
Don't know                      382           90--        **        45++ABCDEFGHIJKLMNOPQ 
                                 18%          10%         **        78% 
 
Net - There 
are some rules/ 
regulations in place           1365          671++CEfGJlS **         8-- 
                                 66%          73%         **        14% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 280 
<E2> Summary table - Understanding of the level of regulation in the UK 
Base: All respondents 
 
                           Video sharing    Social Media       Blogs and    Subscription         Instant 
                               websites,     sites, such        blogging        video on       Messenger 
                         such as YouTube    as Facebook,        websites demand services  services (e.g. 
                               and Vimeo        Twitter,                  (e.g. Netflix,       WhatsApp, 
                                               Instagram                   Amazon Prime)       iMessage, 
                                            and Snapchat                                        FaceBook 
                                                                                             Messenger ) 
                         --------------- --------------- --------------- --------------- --------------- 
 
Unweighted row                      2080            2080            2080            2080            2080 
 
Effective sample size               1345            1345            1345            1345            1345 
 
Total                               2080            2080            2080            2080            2080 
 
There are no 
restrictions, anything 
can be shown or written              396             250             599             135             332 
                                      19%             12%             29%              6%             16% 
 
The companies 
have worked together 
to voluntarily set 
up an industry body 
which sets the rules                 398             490             259             391             450 
                                      19%             24%             12%             19%             22% 
 
A watchdog or 
regulator, with legal 
powers, sets the rules               380             521             235             789             462 
                                      18%             25%             11%             38%             22% 
 
Each company which 
runs the services 
sets their own 
rules (e.g. their own 
terms and conditions)                502             524             306             404             453 
                                      24%             25%             15%             19%             22% 
 
Don't know                           405             295             681             361             382 
                                      19%             14%             33%             17%             18% 
 
Net - There 
are some rules/ 
regulations in place                1279            1535             800            1584            1365 
                                      62%             74%             38%             76%             66% 
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Table 281 
<E3d> Should  there be more, less or about the same amount of regulation as there is today for Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
More regulation                1176          549        627          131-       165        238+AbG    199        181        163++AbdeG 100          296-       437A       443          283b       334        263        296 
                                 57%          54%        59%          48%        54%        63%        56%        56%        67%        48%          51%        60%        57%          61%        54%        57%        56% 
 
The same amount 
of regulation                   590          317+b      273-         105++CdFG  114++CdFG   87-       101fg      100cFG      47--       35--        219++BC    188        183--        117        192        144        137 
                                 28%          31%        26%          39%        37%        23%        29%        31%        19%        17%          38%        26%        24%          25%        31%        31%        26% 
 
Less regulation                 110           58         52           21FG       13         25Fg       29+FG      17f         2--        2-          34c        55++C      21--         23         46+        18         23 
                                  5%           6%         5%           8%         4%         7%         8%         5%         1%         1%           6%         7%         3%           5%         7%         4%         4% 
 
Don't know                      204           94        111           15-        13--       25         25         23         32aBcd     72++ABCDEF   28--       50--      126++AB       40         52         36         76 
                                                                                                                                                                                                                      ++abc 
                                 10%           9%        10%           5%         4%         7%         7%         7%        13%        34%           5%         7%        16%           9%         8%         8%        14% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 281 (continuation) 
<E3d> Should  there be more, less or about the same amount of regulation as there is today for Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
More regulation                1176          617        558          129        171        179        372        793         1043++B     130-- 
                                 57%          57%        56%          55%        56%        56%        57%        56%          58%        46% 
 
The same amount 
of regulation                   590          309        281           76         95        107        203        385          494         93 
                                 28%          28%        28%          33%        31%        33%        31%        27%          28%        33% 
 
Less regulation                 110           69         41           11         23         17         36         72           61--       49++A 
                                  5%           6%         4%           5%         7%         5%         6%         5%           3%        17% 
 
Don't know                      204           92        112           17         16-        19-        38--      165++BcD     193++B      10-- 
                                 10%           8%        11%           7%         5%         6%         6%        12%          11%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 281 (continuation) 
<E3d> Should  there be more, less or about the same amount of regulation as there is today for Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
More regulation                1176           52j       141cJl      80        115J        87j        98        118cJl     153        143         29--       74         85-        1011--      165++A     131++A      34 
                                                                                                                                                     ++CeFHIJL 
                                 57%          62%        62%        48%        62%        60%        52%        63%        53%        53%        47%        71%        51%          55%        69%        70%        67% 
 
The same amount 
of regulation                   590           21         65         59K        61k        36         45         49         87         71         23++efgiK  23-        50k         536         54         44         10 
                                 28%          25%        29%        36%        32%        25%        24%        26%        30%        26%        37%        22%        30%          29%        23%        24%        20% 
 
Less regulation                 110            1          3-         3          5          8K        29          2-         9k        45          3gKl       ---        3--k       106+b        4-         3          1 
                                                                                             ++ABCDeGHJ                       ++ABCDEGHJ 
                                                                                                     KL                               KL 
                                  5%           2%         1%         2%         3%         5%        16%         1%         3%        17%         4%         -%         2%           6%         2%         2%         1% 
 
Don't know                      204            9d        19         24DIk       6-        15         15         19         42+DIk     11-         7DIk       8         29++BDfIjK  190c        14          9-         6 
                                 10%          11%         8%        15%         3%        10%         8%        10%        14%         4%        12%         7%        17%          10%         6%         5%        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 281 (continuation) 
<E3d> Should  there be more, less or about the same amount of regulation as there is today for Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
More regulation                1176          482        101        397++dE     71         54-         190        580          553        412        210        103          532        399        234          5 
                                 57%          56%        54%        62%        48%        45%          59%        57%          55%        58%        59%        53%          57%        59%        54%        18% 
 
The same amount 
of regulation                   590          255         54        164         44         42           88        311          324++CD    208CD       59--       29--        246        181        156++AB      4 
                                 28%          30%        29%        26%        30%        35%          27%        31%          32%        29%        16%        15%          26%        27%        36%        14% 
 
Less regulation                 110           52C         7         15--       16+bC      13+bC         5--       38-          81++BCd    21--        7-         5           55         41         15          - 
                                  5%           6%         4%         2%        11%        11%           1%         4%           8%         3%         2%         2%           6%         6%         3%         -% 
 
Don't know                      204           70         24         61         17         10           42         85           51--       72A        81++AB     57++AB      107C        53         24--       17 
                                 10%           8%        13%        10%        12%         9%          13%         8%           5%        10%        23%        29%          11%         8%         6%        67% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 281 (continuation) 
<E3d> Should  there be more, less or about the same amount of regulation as there is today for Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
More regulation                1176         1004++e     925+e      392+E      488++E     152-        1039++e     757+e      691++E     817++E     132-         753+       520        481++e     356++E     402 
                                 57%          58%        58%        62%        61%        49%          58%        59%        63%        62%        49%          59%        59%        62%        63%        54% 
 
The same amount 
of regulation                   590          481        438        175        228         96          501        349        294        354         84          372        256        222        151        200 
                                 28%          28%        28%        27%        29%        31%          28%        27%        27%        27%        31%          29%        29%        29%        27%        27% 
 
Less regulation                 110          103+de     102++cde    23         27-         7           98Cd       79CD       26--       46--       10           81+e       69++cdE    33         24         26- 
                                  5%           6%         6%         4%         3%         2%           6%         6%         2%         3%         4%           6%         8%         4%         4%         4% 
 
Don't know                      204          131--      119--       47-        57--       53++ABCD    147--      103--       91-       104--       46++ABCD     75--       44--       40--       37-       117++ABCD 
                                 10%           8%         8%         7%         7%        17%           8%         8%         8%         8%        17%           6%         5%         5%         7%        16% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 281 (continuation) 
<E3d> Should  there be more, less or about the same amount of regulation as there is today for Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
More regulation                1176          247+b      879--       1176++BCFD 1059++      909++      700++BCD   920++        615++C     381c       138--       41          647        347        116         66 
                                 57%          62%        55%         100%        77%        79%        87%        79%          60%        56%        47%        48%          58%        53%        54%        64% 
 
The same amount 
of regulation                   590          104        467            ---      225--AF    177--AF     68--A     185--AF      245--      214A       101A        30a         263--      218++A      79+A       30 
                                 28%          26%        29%           -%        16%        15%         8%        16%          24%        32%        34%        35%          24%        33%        37%        29% 
 
Less regulation                 110           27         79            ---       47--A      36--A      19--A      33--A        15--       45A        41++AB      8A          41--       51++A      13          4 
                                  5%           7%         5%           -%         3%         3%         2%         3%           2%         7%        14%        10%           4%         8%         6%         4% 
 
Don't know                      204           20--      184++A         ---       37--A      28--A      17--A      28--A       147++BC     36--       15-         6          158++BCD    37--        7--        2- 
                                 10%           5%        11%           -%         3%         2%         2%         2%          14%         5%         5%         7%          14%         6%         3%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 281 (continuation) 
<E3d> Should  there be more, less or about the same amount of regulation as there is today for Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
More regulation                1176           46 
                                 57%          62% 
 
The same amount 
of regulation                   590           21 
                                 28%          29% 
 
Less regulation                 110            4 
                                  5%           6% 
 
Don't know                      204            2 
                                 10%           3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 281 (continuation) 
<E3d> Should  there be more, less or about the same amount of regulation as there is today for Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
More regulation                1176          585        497        719++d     311        794        621        406        292        198         75        507++de    160de 
                                 57%          58%        56%        60%        54%        57%        55%        57%        58%        61%        56%        62%        63% 
 
The same amount 
of regulation                   590          292        291++j     348        191+j      430++      357++      222        149         90         50+j      223         71 
                                 28%          29%        33%        29%        33%        31%        32%        31%        30%        28%        38%        27%        28% 
 
Less regulation                 110           51j        47j        43--       24         92++CfJ    76+CfiJ    27         21         13          2         21--        9 
                                  5%           5%         5%         4%         4%         7%         7%         4%         4%         4%         2%         3%         3% 
 
Don't know                      204           80-        46--       90--       51be       80--       73--       59b        37         21          6         72be       13- 
                                 10%           8%         5%         8%         9%         6%         6%         8%         7%         7%         5%         9%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 281 (continuation) 
<E3d> Should  there be more, less or about the same amount of regulation as there is today for Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
More regulation                1176          803        379        242        237        857        380        639++ad    147        224        123         72+abdmn  642        735         39        164d        36 
                                                                                                                                         ++ABCDEFGH 
                                                                                                                                           ILMNoPQS 
                                 57%          56%        57%        56%        52%        58%        59%        61%        59%        56%        75%        69%        57%        56%        51%        62%        54% 
 
The same amount 
of regulation                   590          448++Js    206j       146+Js     161++egJos 427j       194j       299j        77j       138++Js     30-        25        377++egJs  424++Js     30Js       71         24js 
                                 28%          31%        31%        34%        36%        29%        30%        29%        31%        35%        19%        24%        34%        32%        39%        27%        37% 
 
Less regulation                 110           87EfGq     54         18         29efG      49--       20-        29--       10         21          3          3         50         81EfGq      2         10          3 
                                                 ++cEFGjLoQ 
                                  5%           6%         8%         4%         6%         3%         3%         3%         4%         5%         2%         3%         4%         6%         2%         4%         4% 
 
Don't know                      204          100--i      30--       25-        25--      151         51bilm     81-bilm    13-        14--        7          4         56--       66--        6         20          3 
                                                                                   aBcdhILMQ 
                                 10%           7%         5%         6%         5%        10%         8%         8%         5%         3%         5%         4%         5%         5%         7%         7%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 281 (continuation) 
<E3d> Should  there be more, less or about the same amount of regulation as there is today for Video sharing websites, such as YouTube and Vimeo 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
More regulation                1176          534          **        30 
                                 57%          58%         **        51% 
 
The same amount 
of regulation                   590          300++Js      **         9 
                                 28%          33%         **        16% 
 
Less regulation                 110           34-         **         - 
                                  5%           4%         **         -% 
 
Don't know                      204           51--        **        19++ABCDEFGHIJKLMNOPQ 
                                 10%           6%         **        33% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 282 
<E3e> Should  there be more, less or about the same amount of regulation as there is today for Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
More regulation                1367          639-       727+a        153--      202ag      269+AG     233g       223AG      176AG      111--        355-       502a       510          319        388        303        356 
                                 66%          63%        68%          56%        66%        72%        66%        69%        72%        53%          61%        69%        66%          69%        62%        66%        67% 
 
The same amount 
of regulation                   512          270        242           97++CdEFG  90Fg       88         88         74         41-        35          187++BC    176        150--         92-       184++AD    127ad      110 
                                 25%          27%        23%          36%        30%        23%        25%        23%        17%        17%          32%        24%        19%          20%        30%        27%        21% 
 
Less regulation                  29           17         12            6          3          4          8          6          *          2            9         11          9           12+         7          4          6 
                                  1%           2%         1%           2%         1%         1%         2%         2%         *%         1%           2%         2%         1%           3%         1%         1%         1% 
 
Don't know                      172           91         81           16         10--       14--       26         18         26BC       61++ABCDEF   27--       40--      105++AB       40         44         28         60 
                                                                                                                                                                                                                        +bc 
                                  8%           9%         8%           6%         3%         4%         7%         6%        11%        29%           5%         6%        14%           9%         7%         6%        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 282 (continuation) 
<E3e> Should  there be more, less or about the same amount of regulation as there is today for Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
More regulation                1367          707        659          163        192        228        454+e      900-        1187        176 
                                 66%          65%        66%          70%        63%        71%        70%        64%          66%        62% 
 
The same amount 
of regulation                   512          276        236           57         96+cd      73        157        353          423-        88+a 
                                 25%          25%        24%          24%        32%        23%        24%        25%          24%        31% 
 
Less regulation                  29           19         10            2          9+e        9+e       16+e       13-          18--       11++A 
                                  1%           2%         1%           1%         3%         3%         3%         1%           1%         4% 
 
Don't know                      172           84         88           11          9--       12--       23--      147++aBCD    163++B       7-- 
                                  8%           8%         9%           5%         3%         4%         4%        10%           9%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 282 (continuation) 
<E3e> Should  there be more, less or about the same amount of regulation as there is today for Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
More regulation                1367           57c       150cl       87--      132CL       99cl      110        137CfL     203CL      178cl       40cl       82         91--       1188--      179++A     143++A      36 
                                                                                                                                                    ++BCeFhIJL 
                                 66%          69%        66%        52%        70%        68%        59%        73%        70%        66%        64%        79%        55%          64%        75%        76%        71% 
 
The same amount 
of regulation                   512           17         56         58+eGHK    44         31         60gHK      34         52-        77hK       16hK       17--       50+gHK      473+bc      40-        30-        10 
                                 25%          20%        25%        35%        24%        21%        32%        18%        18%        29%        26%        16%        30%          26%        17%        16%        20% 
 
Less regulation                  29            -          4          -          3          3          5          3          2          6          1c         1          1           28          1          1          - 
                                  1%           -%         2%         -%         2%         2%         3%         2%         1%         2%         2%         1%         1%           2%         1%         1%         -% 
 
Don't know                      172            9i        18         22dIK       8         12         12         13         35dIK       9-         5ik        4-        24++DfgIjK  154         18         13          5 
                                  8%          11%         8%        13%         4%         8%         6%         7%        12%         3%         8%         4%        14%           8%         8%         7%         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 282 (continuation) 
<E3e> Should  there be more, less or about the same amount of regulation as there is today for Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
More regulation                1367          565        123        431         93         78          219        675          684cD      472d       210-       104--        636        444        274          6 
                                 66%          66%        66%        68%        63%        65%          68%        67%          68%        66%        59%        53%          68%        66%        64%        23% 
 
The same amount 
of regulation                   512          223         48        139         40         27           56--      256a         262        175         76         37          208        169        129+a        5 
                                 25%          26%        26%        22%        27%        22%          17%        25%          26%        24%        21%        19%          22%        25%        30%        20% 
 
Less regulation                  29           10          1         10          3          5+ab         4         12           20          5          4          4           10         15          4          - 
                                  1%           1%         *%         2%         2%         5%           1%         1%           2%         1%         1%         2%           1%         2%         1%         -% 
 
Don't know                      172           62         14         57         12         10           45++B      70           43--       62A        68++AB     49++AB       86c        46         23-        15 
                                  8%           7%         8%         9%         8%         8%          14%         7%           4%         9%        19%        25%           9%         7%         5%        57% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 282 (continuation) 
<E3e> Should  there be more, less or about the same amount of regulation as there is today for Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
More regulation                1367         1176++E    1095++E     428E       528E       167--       1217++E     906++E     768++E     924++E     144--        907++E     642++E     558++E     416++E     433-- 
                                 66%          68%        69%        67%        66%        54%          68%        70%        70%        70%        53%          71%        72%        72%        73%        58% 
 
The same amount 
of regulation                   512          405        367-       160        209         96+ab       422-       280--      240--      292--       83+aBCd     290-       185--      162-       111--      205abcD 
                                 25%          24%        23%        25%        26%        31%          24%        22%        22%        22%        31%          23%        21%        21%        20%        27% 
 
Less regulation                  29           25         22          8         15          4           26         21         19         18          3           21         18         16          9          8 
                                  1%           1%         1%         1%         2%         1%           1%         2%         2%         1%         1%           2%         2%         2%         2%         1% 
 
Don't know                      172          113--      100--       40         48-        42++ABCD    121--       82--       76         87--       40++ABCD     64--       43--       39--       31-        99++ABCD 
                                  8%           7%         6%         6%         6%        13%           7%         6%         7%         7%        15%           5%         5%         5%         5%        13% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4146 
Table 282 (continuation) 
<E3e> Should  there be more, less or about the same amount of regulation as there is today for Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
More regulation                1367          311++B    1005--       1059++C    1367++ACFD  963++      730++C    1071++C       664d       462D       199D        42--        736        420        141         69 
                                 66%          78%        63%          90%       100%        84%        91%        92%          65%        68%        67%        49%          66%        64%        66%        68% 
 
The same amount 
of regulation                   512           68--      425++A       100--B       ---      162--ABFD   64--B      90--B       217--      178a        85a        33+A        225--      194++A      66A        27 
                                 25%          17%        26%           9%         -%        14%         8%         8%          21%        26%        29%        38%          20%        30%        31%        26% 
 
Less regulation                  29            4         25            4--        ---        7--b       6b         2--         17          6          4          2           18          6          2          2 
                                  1%           1%         2%           *%         -%         1%         1%         *%           2%         1%         1%         3%           2%         1%         1%         2% 
 
Don't know                      172           14--      153++A        13--Bd      ---       17--BD      5--b       2--        125++BC     30--        8--        9bc        130++BCd    33--        5--        4 
                                  8%           4%        10%           1%         -%         1%         1%         *%          12%         4%         3%        10%          12%         5%         2%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 282 (continuation) 
<E3e> Should  there be more, less or about the same amount of regulation as there is today for Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
More regulation                1367           49 
                                 66%          66% 
 
The same amount 
of regulation                   512           19 
                                 25%          25% 
 
Less regulation                  29            2 
                                  1%           3% 
 
Don't know                      172            4 
                                  8%           5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 282 (continuation) 
<E3e> Should  there be more, less or about the same amount of regulation as there is today for Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
More regulation                1367          665        560        807d       346--      942D       746d       450        328        211         85        565D       168 
                                 66%          66%        64%        67%        60%        67%        66%        63%        66%        65%        64%        69%        67% 
 
The same amount 
of regulation                   512          259        260++J     300        177++cJ    363        308+j      206+j      140j        91         42j       181         69 
                                 25%          26%        29%        25%        31%        26%        27%        29%        28%        28%        32%        22%        27% 
 
Less regulation                  29           18         17         20         13         20         22         11          5          8          -         12          4 
                                  1%           2%         2%         2%         2%         1%         2%         2%         1%         3%         -%         1%         1% 
 
Don't know                      172           66-        44--       72--       40         71--       52--       49         27-        12--        6         65beeh     12 
                                  8%           7%         5%         6%         7%         5%         5%         7%         5%         4%         4%         8%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 282 (continuation) 
<E3e> Should  there be more, less or about the same amount of regulation as there is today for Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
More regulation                1367          956        442        287        294        984        421        706        170        266        131         73        734        875         49        181         40 
                                                                                                                                         ++ABcDEFgi 
                                                                                                                                            LMnopQS 
                                 66%          66%        66%        67%        65%        66%        65%        67%        69%        67%        80%        70%        65%        67%        64%        69%        60% 
 
The same amount 
of regulation                   512          390++J     193+J      108j       133+J      366j       168J       263J        60j       111J        22--       28j       328++eJ    361++J      20j        60         21J 
                                 25%          27%        29%        25%        29%        25%        26%        25%        24%        28%        13%        27%        29%        28%        27%        23%        32% 
 
Less regulation                  29           19          9         15++abeglmQ 6         20         13         13          6          6          1          2         15         17          2          7          * 
                                  1%           1%         1%         4%         1%         1%         2%         1%         2%         2%         *%         2%         1%         1%         3%         3%         1% 
 
Don't know                      172           73--       26--       20-        19--      115aBdiLMq  44m        67-m       11         14--       11          2-        49--       53--        5         17          5 
                                  8%           5%         4%         5%         4%         8%         7%         6%         5%         3%         6%         1%         4%         4%         7%         6%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 282 (continuation) 
<E3e> Should  there be more, less or about the same amount of regulation as there is today for Social Media sites, such as Facebook, Twitter, Instagram and Snapchat 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
More regulation                1367          616          **        30 
                                 66%          67%         **        52% 
 
The same amount 
of regulation                   512          247J         **         9 
                                 25%          27%         **        15% 
 
Less regulation                  29            9          **         - 
                                  1%           1%         **         -% 
 
Don't know                      172           47--        **        19++ABCDEFGHIJKLMNOPQ 
                                  8%           5%         **        32% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 283 
<E3g> Should  there be more, less or about the same amount of regulation as there is today for Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
More regulation                1150          538        612          117--      169a       224AG      208Ag      180ag      161++AbG    91-         286--      432+A      432          284+bc     333        238        295 
                                 55%          53%        58%          43%        55%        60%        59%        56%        66%        44%          49%        59%        56%          61%        53%        52%        56% 
 
The same amount 
of regulation                   469          265++B     204--         87++CdFG   95++CdFG   70f        76F        83F        24--       34          183++BC    145        141--         86        164+ad     113        107 
                                 23%          26%        19%          32%        31%        19%        21%        26%        10%        16%          32%        20%        18%          18%        26%        25%        20% 
 
Less regulation                  32           12         20           10++        4          5          4          4          3          3           14          9          9            8          7         14+d        4 
                                  2%           1%         2%           4%         1%         1%         1%         1%         1%         1%           2%         1%         1%           2%         1%         3%         1% 
 
Don't know                      429          204        226           57b        38--       76b        67         54         56B        81++ABCDEF   95-       143        191++A        86        120         96        126 
                                 21%          20%        21%          21%        12%        20%        19%        17%        23%        39%          16%        20%        25%          19%        19%        21%        24% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 283 (continuation) 
<E3g> Should  there be more, less or about the same amount of regulation as there is today for Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
More regulation                1150          617        533          128        176        202+e      389+e      753-         984        164 
                                 55%          57%        54%          55%        57%        63%        60%        53%          55%        58% 
 
The same amount 
of regulation                   469          249        220           58         70         62        145        324          419b        47- 
                                 23%          23%        22%          25%        23%        19%        22%        23%          23%        17% 
 
Less regulation                  32           15         17            3          2          4          9         23           26          6 
                                  2%           1%         2%           1%         1%         1%         1%         2%           1%         2% 
 
Don't know                      429          206        223           45         58         53        108-       313+d        362         65 
                                 21%          19%        22%          19%        19%        17%        17%        22%          20%        23% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 283 (continuation) 
<E3g> Should  there be more, less or about the same amount of regulation as there is today for Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
More regulation                1150           50J       135cJl      77-       105J        71        120ceJL    103J       153J       165cJL      24--       69++CEgHJL 78--j      1000-       150+a      124+a       26 
                                 55%          61%        59%        46%        56%        49%        64%        55%        52%        61%        38%        67%        47%          54%        63%        66%        52% 
 
The same amount 
of regulation                   469           19I        56fI       63         50fIk      48++FgIKl  25-        37i        65I        26--       25         18-i       36I         424         45         38          8 
                                                             ++bFGHIKL                                                                   ++ABDFGHIK 
                                                                                                                                                  L 
                                 23%          23%        25%        38%        27%        33%        13%        20%        22%         9%        41%        17%        21%          23%        19%        20%        15% 
 
Less regulation                  32            -          2          3          2          3          2          3          3          8          3++aBdfhKl 1          3           30          2          1          1 
                                  2%           -%         1%         2%         1%         2%         1%         2%         1%         3%         4%         1%         2%           2%         1%         *%         2% 
 
Don't know                      429           14         35         23         30         24         41         44         69k        72+bcdjK   11         16-        50++aBCDEJK 389c        40         25-        15bc 
                                 21%          16%        15%        14%        16%        16%        22%        24%        24%        27%        17%        15%        30%          21%        17%        13%        30% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 283 (continuation) 
<E3g> Should  there be more, less or about the same amount of regulation as there is today for Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
More regulation                1150          453        101        379+a       85         59          187        542          566        394        190         99          544        353        238          7 
                                 55%          53%        54%        60%        58%        49%          58%        54%          56%        55%        53%        51%          58%        52%        55%        28% 
 
The same amount 
of regulation                   469          212         51        128         25         25           57        272++A       267++BCd   140         62-        33          166--      168A       131++A       2 
                                 23%          25%        27%        20%        17%        20%          18%        27%          26%        20%        17%        17%          18%        25%        30%         8% 
 
Less regulation                  32           17          1          6          2          2            *         10            9-        16          7          2           12          9         11          - 
                                  2%           2%         *%         1%         1%         2%           *%         1%           1%         2%         2%         1%           1%         1%         2%         -% 
 
Don't know                      429          177         33        122         36         35           80        189          167--      163A        99++A      60++A       217+C      143C        50--       17 
                                 21%          21%        18%        19%        24%        29%          25%        19%          17%        23%        28%        31%          23%        21%        12%        64% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 283 (continuation) 
<E3g> Should  there be more, less or about the same amount of regulation as there is today for Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
More regulation                1150          982++e     906+e      362e       437        149-        1016++e     740+e      666++E     763+e      128-         753++E     510e       464+E      340+E      374-- 
                                 55%          57%        57%        57%        55%        48%          57%        57%        60%        58%        47%          59%        57%        60%        60%        50% 
 
The same amount 
of regulation                   469          373        338        137        190         86b         387        259--      231        288         74b         283        194        176        123        177 
                                 23%          22%        21%        22%        24%        28%          22%        20%        21%        22%        27%          22%        22%        23%        22%        24% 
 
Less regulation                  32           27         25         14         17          5           25         18         14         19          7           26         19         17          7          6 
                                  2%           2%         2%         2%         2%         2%           1%         1%         1%         1%         2%           2%         2%         2%         1%         1% 
 
Don't know                      429          337-       315        123        155         69          357        271        191--      252         61          220--      166        120--       99        189++ABCD 
                                 21%          20%        20%        19%        19%        22%          20%        21%        17%        19%        23%          17%        19%        15%        17%        25% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 283 (continuation) 
<E3g> Should  there be more, less or about the same amount of regulation as there is today for Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
More regulation                1150          246+B      855--        909++B     963++     1150++ABFD  658++BD    870++        553        396d       164         36-         602        357        123         68 
                                 55%          62%        53%          77%        70%       100%        82%        75%          54%        59%        56%        42%          54%        55%        57%        66% 
 
The same amount 
of regulation                   469           77        385+         109--C     187--ACF     ---       59--C     141--CF      223        157         65         24          225-       159         63+a       22 
                                 23%          19%        24%           9%        14%         -%         7%        12%          22%        23%        22%        28%          20%        24%        29%        21% 
 
Less regulation                  32            6         22            6--        9--c       ---        9C         4--         15          8          6          4           14         12          5          * 
                                  2%           1%         1%           *%         1%         -%         1%         *%           1%         1%         2%         4%           1%         2%         3%         *% 
 
Don't know                      429           69        346          152--C     208--CF      ---       79--C     150--C       231b       115-        61         22          268++Cd    125c        23--       13 
                                 21%          17%        22%          13%        15%         -%        10%        13%          23%        17%        21%        26%          24%        19%        11%        12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 283 (continuation) 
<E3g> Should  there be more, less or about the same amount of regulation as there is today for Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
More regulation                1150           43 
                                 55%          58% 
 
The same amount 
of regulation                   469           19 
                                 23%          26% 
 
Less regulation                  32            * 
                                  2%           *% 
 
Don't know                      429           12 
                                 21%          16% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 283 (continuation) 
<E3g> Should  there be more, less or about the same amount of regulation as there is today for Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
More regulation                1150          572        470        676        293-       777        654+d      383        277        176         67        456        152d 
                                 55%          57%        53%        56%        51%        56%        58%        54%        55%        55%        50%        55%        60% 
 
The same amount 
of regulation                   469          246        259++aceek 290        162++      347++      271        192++      120         83         42+       211+        54 
                                 23%          24%        29%        24%        28%        25%        24%        27%        24%        26%        31%        26%        21% 
 
Less regulation                  32           15         12         17         13         18         20         12         10          5          2         11          1 
                                  2%           2%         1%         1%         2%         1%         2%         2%         2%         2%         2%         1%         *% 
 
Don't know                      429          175--      140--      216--      109        253--      182--      128         93         58         22        145-        45 
                                 21%          17%        16%        18%        19%        18%        16%        18%        19%        18%        17%        18%        18% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 283 (continuation) 
<E3g> Should  there be more, less or about the same amount of regulation as there is today for Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
More regulation                1150          800c       360        210-       223-       813        348        584c       149cd      226        111         64        593-       729c        38        161cd       36 
                                                                                                                                         ++aBCDefgL 
                                                                                                                                               mnqs 
                                 55%          56%        54%        49%        49%        55%        54%        56%        60%        57%        68%        61%        53%        56%        50%        61%        55% 
 
The same amount 
of regulation                   469          352+js     192++JoS   139        142++aeJOS 362+js     165js      270++js     63js      119++JoS    23-        29js      302++Js    340++Js     26+JoS     54         20js 
                                                             ++aEgJmOS 
                                 23%          25%        29%        32%        31%        24%        26%        26%        26%        30%        14%        28%        27%        26%        34%        20%        31% 
 
Less regulation                  32           20          9          6          8         20         13         11          3          7          *          1         23         15          2          2          1 
                                  2%           1%         1%         1%         2%         1%         2%         1%         1%         2%         *%         1%         2%         1%         3%         1%         2% 
 
Don't know                      429          266--I     109--       76i        78i       290hI      120i       184--i      31--       44--       29         11-       207-I      222--i      10         48i         8 
                                 21%          18%        16%        18%        17%        20%        19%        18%        13%        11%        18%        11%        18%        17%        13%        18%        12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 283 (continuation) 
<E3g> Should  there be more, less or about the same amount of regulation as there is today for Blogs and blogging websites 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
More regulation                1150          502          **        28 
                                 55%          55%         **        49% 
 
The same amount 
of regulation                   469          257++Jos     **         5- 
                                 23%          28%         **         8% 
 
Less regulation                  32           13          **         - 
                                  2%           1%         **         -% 
 
Don't know                      429          147--        **        25++ABCDEFGHIJKLMNOPQ 
                                 21%          16%         **        43% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 284 
<E3h> Should  there be more, less or about the same amount of regulation as there is today for Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
More regulation                 805          363-       442+a         71--      101        157Ab      131a       133A       125++ABD    88A         172--      287A       346++A       187        235        176        206 
                                 39%          36%        42%          26%        33%        42%        37%        42%        51%        42%          30%        39%        45%          40%        38%        38%        39% 
 
The same amount 
of regulation                   949          496+b      453-         156++CeFG  174++CeFG  161G       173FG      148fG       84--       52--        330++BC    334C       284--        213        287        222        227 
                                 46%          49%        43%          57%        57%        43%        49%        46%        34%        25%          57%        46%        37%          46%        46%        48%        43% 
 
Less regulation                 123           59         64           30++beF    15         25f        21f        15          4-        13           45c        46         31-          21         41         27         33 
                                  6%           6%         6%          11%         5%         7%         6%         5%         2%         6%           8%         6%         4%           5%         7%         6%         6% 
 
Don't know                      203          100        104           15-        16-        33         29         25         31aB       55++ABCDEF   30--       62        111++AB       41         60         36         65 
                                 10%          10%        10%           5%         5%         9%         8%         8%        13%        26%           5%         8%        14%           9%        10%         8%        12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 284 (continuation) 
<E3h> Should  there be more, less or about the same amount of regulation as there is today for Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
More regulation                 805          422        383           95        107        132        247        551          725++B      79-- 
                                 39%          39%        39%          41%        35%        41%        38%        39%          40%        28% 
 
The same amount 
of regulation                   949          500        448          101        156        135        303        638          807        139 
                                 46%          46%        45%          43%        51%        42%        47%        45%          45%        49% 
 
Less regulation                 123           62         60           17         22         29+e       48         74           76--       47++A 
                                  6%           6%         6%           7%         7%         9%         7%         5%           4%        17% 
 
Don't know                      203          102        102           19         21         27         52        150          183         17 
                                 10%           9%        10%           8%         7%         8%         8%        11%          10%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4163 
Table 284 (continuation) 
<E3h> Should  there be more, less or about the same amount of regulation as there is today for Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
More regulation                 805           42CFIj    107+CFIJ    41--       85CfIj     61Ci       54-        94+CFIJl  112ci       74--       21-        53++CFHIJL 61ci        708         97         82         15 
                                 39%          51%        47%        25%        45%        42%        29%        50%        39%        27%        33%        51%        37%          38%        41%        44%        30% 
 
The same amount 
of regulation                   949           30         90         98++ABeGHK 87         64         94         71        122        138g        31bgk      44         80          838        110         84         27 
                                 46%          37%        39%        59%        47%        44%        50%        38%        42%        51%        50%        42%        48%          46%        46%        45%        53% 
 
Less regulation                 123            -         11          3          6          4         28          5         11         47          4ACgKL     1--        2--        117+b        6-         5          1 
                                                                                             ++ABCDEGHj                       ++ABCDEGHJ 
                                                                                                     KL                               KL 
                                  6%           -%         5%         2%         3%         3%        15%         3%         4%        17%         7%         1%         1%           6%         2%         3%         2% 
 
Don't know                      203           11i        21         25dfIK     10         16i        12         17         46++dfIK   11-         6ik        6-        23+DfIK     179         25         17          8 
                                 10%          13%         9%        15%         5%        11%         6%         9%        16%         4%        10%         6%        14%          10%        10%         9%        15% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 284 (continuation) 
<E3h> Should  there be more, less or about the same amount of regulation as there is today for Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
More regulation                 805          310         73        287++Ade    47         39          155++B     383          340--      322++A     142         82          391+       243        158          7 
                                 39%          36%        39%        45%        31%        32%          48%        38%          34%        45%        40%        42%          42%        36%        37%        29% 
 
The same amount 
of regulation                   949          434++C      90        258-        68         49          113--      502++A       532++BCD   291-d      125--       60--        363--      348++A     230++A       4 
                                 46%          50%        48%        41%        46%        41%          35%        49%          53%        41%        35%        31%          39%        52%        54%        14% 
 
Less regulation                 123           44          2-        30         20++ABC    21++ABC       2--       52A          71         35         16          5           83++BC     29         11--        - 
                                  6%           5%         1%         5%        14%        17%           1%         5%           7%         5%         5%         2%           9%         4%         3%         -% 
 
Don't know                      203           72         21         61         14         11           54++B      77--         65--       65         74++AB     48++AB      102         54         30         15 
                                 10%           8%        12%        10%         9%         9%          17%         8%           6%         9%        21%        25%          11%         8%         7%        57% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 284 (continuation) 
<E3h> Should  there be more, less or about the same amount of regulation as there is today for Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
More regulation                 805          681        615        242        330        113          706        509        464++      534         94          500        322        317        243b       289 
                                 39%          40%        39%        38%        41%        36%          40%        39%        42%        40%        35%          39%        36%        41%        43%        39% 
 
The same amount 
of regulation                   949          796        742        312        373        132          820        595        501        631+       121          598        426        376        259        330 
                                 46%          46%        47%        49%        47%        43%          46%        46%        45%        48%        45%          47%        48%        48%        46%        44% 
 
Less regulation                 123          103        101         29         37         18          112cd       77         45--       52--       11           94++cE     79++CdE    31-        28         27-- 
                                  6%           6%         6%         5%         5%         6%           6%         6%         4%         4%         4%           7%         9%         4%         5%         4% 
 
Don't know                      203          139--      127--       53         61-        46++ABcD    148--      108-        92        104--       44++ABCD     90--       62--       54--       38-       100++ABCD 
                                 10%           8%         8%         8%         8%        15%           8%         8%         8%         8%        16%           7%         7%         7%         7%        13% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 284 (continuation) 
<E3h> Should  there be more, less or about the same amount of regulation as there is today for Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
More regulation                 805          170        607          700++b     730++      658++      805++ABCD  704++B       427+b      242        104         31          457+       234         75         38 
                                 39%          43%        38%          60%        53%        57%       100%        60%          42%        36%        35%        37%          41%        36%        35%        37% 
 
The same amount 
of regulation                   949          169        745          413--F     517--Fd    396--F       ---      377--F       419--      357++A     136         37          442--      341++A     115+A       51 
                                 46%          42%        46%          35%        38%        34%         -%        32%          41%        53%        46%        43%          40%        52%        54%        50% 
 
Less regulation                 123           30         84           21--F      61--AF     56AF        ---       46--AF       38--       36         36++AB     13++AB       58         37         18         10 
                                  6%           8%         5%           2%         4%         5%         -%         4%           4%         5%        12%        15%           5%         6%         8%        10% 
 
Don't know                      203           30        171+          41--F      59--F      40--F       ---       38--F       138++BC     42--       19          5          153++BCD    41--        7--        3- 
                                 10%           7%        11%           4%         4%         4%         -%         3%          13%         6%         7%         5%          14%         6%         3%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 284 (continuation) 
<E3h> Should  there be more, less or about the same amount of regulation as there is today for Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
More regulation                 805           28 
                                 39%          37% 
 
The same amount 
of regulation                   949           35 
                                 46%          48% 
 
Less regulation                 123            8 
                                  6%          11% 
 
Don't know                      203            3 
                                 10%           4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 284 (continuation) 
<E3h> Should  there be more, less or about the same amount of regulation as there is today for Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
More regulation                 805          375d       311-       492+bD     173--      522d       420d       272d       183        115         46        346+bD     113bD 
                                 39%          37%        35%        41%        30%        37%        37%        38%        37%        36%        34%        42%        45% 
 
The same amount 
of regulation                   949          503++      476++CJ    561        314++cj    698++      558++      353+       253+       170+        68        382        115 
                                 46%          50%        54%        47%        54%        50%        49%        49%        51%        53%        51%        46%        46% 
 
Less regulation                 123           59Jk       48Jk       50--       33Jk       88cfJK     72cfJK     24--       23jk       13          9jk       18--        3-- 
                                  6%           6%         5%         4%         6%         6%         6%         3%         5%         4%         7%         2%         1% 
 
Don't know                      203           72--       46--       97-b       57Be       87--       77--       65be       40         25         11         77Be       22 
                                 10%           7%         5%         8%        10%         6%         7%         9%         8%         8%         8%         9%         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 284 (continuation) 
<E3h> Should  there be more, less or about the same amount of regulation as there is today for Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
More regulation                 805          529-       244        157        148-       576n       257n       432dn      105dn      138         85         51        415        476-        20-       105         20 
                                                                                                                                         ++ABCDEfgI   abdilmNp 
                                                                                                                                             LMNopQ 
                                 39%          37%        36%        36%        33%        39%        40%        41%        43%        35%        52%        49%        37%        36%        26%        40%        30% 
 
The same amount 
of regulation                   949          718++jS    358++gJkS  229++jS    246++gJkS  715++S     327+jS     496S       121S       226         64S        43S       597++egJkS 654++jS     46+JkS    134S        44 
                                                                                                                               ++aeGJkmS                                                                   ++aefGhJKm 
                                                                                                                                                                                                                   qS 
                                 46%          50%        53%        53%        54%        48%        51%        47%        49%        57%        39%        41%        53%        50%        61%        51%        67% 
 
Less regulation                 123           92cEfGij   32g        13-        28efGi     49--       20--       24--        7         10-         2-         4         48--g      95          2         12          1 
                                                                                                                                                                          ++cEFGhIjl 
                                                                                                                                                                                   q 
                                  6%           6%         5%         3%         6%         3%         3%         2%         3%         3%         1%         4%         4%         7%         3%         4%         2% 
 
Don't know                      203           99--       35--       31         30-       144aBiLMo   42--       97blm      13-        22--       12          7         66--       81--        8         13-         1- 
                                 10%           7%         5%         7%         7%        10%         6%         9%         5%         6%         7%         6%         6%         6%        11%         5%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 284 (continuation) 
<E3h> Should  there be more, less or about the same amount of regulation as there is today for Subscription video on demand services (e.g. Netflix, Amazon Prime) 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
More regulation                 805          344          **        26n 
                                 39%          37%         **        46% 
 
The same amount 
of regulation                   949          471++jS      **         8-- 
                                 46%          51%         **        13% 
 
Less regulation                 123           38-         **         2 
                                  6%           4%         **         4% 
 
Don't know                      203           67--        **        21++ABCDEFGHIJKLMNOPQ 
                                 10%           7%         **        37% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 285 
<E3i> Should  there be more, less or about the same amount of regulation as there is today for Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger) 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
More regulation                1165          525--      640++A       128-       175a       216a       198        191a       151A       106          304        414        448          249        342        254        320 
                                 56%          52%        60%          47%        57%        58%        56%        59%        62%        51%          53%        57%        58%          54%        55%        55%        60% 
 
The same amount 
of regulation                   635          336+b      299-         114++cDeFG 108FG      123fG      104g        96g        54-        36--        222++bC    226c       186--        151d       208D       149d       127-- 
                                 31%          33%        28%          42%        35%        33%        29%        30%        22%        17%          38%        31%        24%          33%        33%        32%        24% 
 
Less regulation                  63           40         23           11g         7         18g        15g         6          6          -           18         33+C       12-          13         13         20         17 
                                  3%           4%         2%           4%         2%         5%         4%         2%         2%         -%           3%         5%         2%           3%         2%         4%         3% 
 
Don't know                      217          116        101           19         15--       18--       37bc       28         32BC       67++ABCDEF   34--       56-       127++AB       49         61         39         68 
                                 10%          11%         9%           7%         5%         5%        11%         9%        13%        32%           6%         8%        16%          11%        10%         8%        13% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4172 
Table 285 (continuation) 
<E3i> Should  there be more, less or about the same amount of regulation as there is today for Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger) 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
More regulation                1165          591        574          131        175        195        387        766-        1017        144 
                                 56%          54%        58%          56%        57%        60%        60%        54%          57%        51% 
 
The same amount 
of regulation                   635          359+b      276-          82        103         94        206        426          529        104 
                                 31%          33%        28%          35%        34%        29%        32%        30%          30%        37% 
 
Less regulation                  63           26         37            5         11         15         20         44           43--       20++A 
                                  3%           2%         4%           2%         3%         5%         3%         3%           2%         7% 
 
Don't know                      217          110        107           15         18-        19-        37--      178++aBCD    200+b       14- 
                                 10%          10%        11%           7%         6%         6%         6%        13%          11%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 285 (continuation) 
<E3i> Should  there be more, less or about the same amount of regulation as there is today for Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger) 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
More regulation                1165           53Fi      137Fi       85        112Fi       87Fi       77--      115Fi      175Fi      127-        33f        76         89f        1029        136        113         24 
                                                                                                                                                    ++BCdeFgHI 
                                                                                                                                                            JL 
                                 56%          64%        60%        51%        60%        60%        41%        61%        60%        47%        52%        73%        53%          56%        57%        60%        47% 
 
The same amount 
of regulation                   635           19         69k        58gK       56k        37         83         41-        72        106+aeGHK   22GhK      20--       50K         568         67         52         15 
                                                                                             ++AbdEGHKl 
                                 31%          23%        30%        35%        30%        26%        44%        22%        25%        39%        36%        19%        30%          31%        28%        28%        29% 
 
Less regulation                  63            -          6          2          2          4          6          5          9l        27          2KL        1-         *--         56          7          5          2 
                                                                                                                              ++abCDefgh 
                                                                                                                                     jKL 
                                  3%           -%         2%         1%         1%         3%         3%         3%         3%        10%         3%         1%         *%           3%         3%         3%         3% 
 
Don't know                      217           11i        17         22I        17         17i        22i        26I        35I        10--        5i         8         27++BIJK    189         27         17         10+a 
                                 10%          13%         7%        13%         9%        12%        12%        14%        12%         4%         9%         8%        16%          10%        11%         9%        20% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4174 
Table 285 (continuation) 
<E3i> Should  there be more, less or about the same amount of regulation as there is today for Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger) 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
More regulation                1165          476        108        378e        76         56          190        576          580        389        195         98          568++C     373        212--        9 
                                 56%          55%        58%        59%        51%        47%          59%        57%          58%        55%        55%        51%          61%        55%        49%        33% 
 
The same amount 
of regulation                   635          284         57        175         51         38           70--      327A         356++bCD   202d        76--       34--        242--      213a       172++Ab      3 
                                 31%          33%        31%        28%        34%        32%          22%        32%          35%        28%        21%        17%          26%        32%        40%        10% 
 
Less regulation                  63           24          2         14          7         11++ABC       2-        28           18-        35++A      10          7           29         21         13          - 
                                  3%           3%         1%         2%         5%         9%           1%         3%           2%         5%         3%         4%           3%         3%         3%         -% 
 
Don't know                      217           76         18         68         15         15           62++B      83--         54--       87A        76++AB     55++AB      100         67         33         15 
                                 10%           9%        10%        11%        10%        12%          19%         8%           5%        12%        21%        28%          11%        10%         8%        57% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 285 (continuation) 
<E3i> Should  there be more, less or about the same amount of regulation as there is today for Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger) 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
More regulation                1165          993++e     914+e      363        455        154         1031++E     753+E      669++E     780++E     129-         764++E     513e       472++E     354++E     375-- 
                                 56%          58%        58%        57%        57%        50%          58%        58%        61%        59%        48%          60%        58%        61%        62%        50% 
 
The same amount 
of regulation                   635          523        481        202        252         96          534        374        298--      396         93c         385        272        230        154        235 
                                 31%          30%        30%        32%        32%        31%          30%        29%        27%        30%        35%          30%        31%        30%        27%        32% 
 
Less regulation                  63           54         52         19         24          9           53         44         29         27--       10           44         42++c      16         20         19 
                                  3%           3%         3%         3%         3%         3%           3%         3%         3%         2%         4%           3%         5%         2%         4%         3% 
 
Don't know                      217          148--      137--       53         68         49++ABCD    167--      117-       107        118-        38abd        89--       61--       58--       40-       116++ABCD 
                                 10%           9%         9%         8%         8%        16%           9%         9%        10%         9%        14%           7%         7%         7%         7%        16% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 285 (continuation) 
<E3i> Should  there be more, less or about the same amount of regulation as there is today for Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger) 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
More regulation                1165          267++B     863--        920++     1071++      870++      704++ABC  1165++ABCF    584D       400cD      150         32--        641        356        114         54 
                                 56%          67%        54%          78%        78%        76%        87%       100%          57%        59%        51%        37%          58%        54%        53%        53% 
 
The same amount 
of regulation                   635          100-       503a         192--FD    223--FD    228--FD     80--D       ---        264--      217a       114++A      40++Ab      280--      224+A       88++A      42A 
                                 31%          25%        31%          16%        16%        20%        10%         -%          26%        32%        39%        46%          25%        34%        41%        41% 
 
Less regulation                  63            8         51           25-D       25--D      20--D      11--D       ---         24         23         11          5           30         29+c        2          2 
                                  3%           2%         3%           2%         2%         2%         1%         -%           2%         3%         4%         6%           3%         4%         1%         2% 
 
Don't know                      217           23--      191++A        40--fD     48--fD     31--D      11--D       ---        152++BC     36--       20          9          157++BCd    44--       11-         4 
                                 10%           6%        12%           3%         3%         3%         1%         -%          15%         5%         7%        10%          14%         7%         5%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 285 (continuation) 
<E3i> Should  there be more, less or about the same amount of regulation as there is today for Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger) 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
More regulation                1165           36 
                                 56%          49% 
 
The same amount 
of regulation                   635           34+ 
                                 31%          45% 
 
Less regulation                  63            * 
                                  3%           *% 
 
Don't know                      217            4 
                                 10%           6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 285 (continuation) 
<E3i> Should  there be more, less or about the same amount of regulation as there is today for Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger) 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
More regulation                1165          556        470        684d       284--      792d       653D       379        275        185         77        461d       138 
                                 56%          55%        53%        57%        49%        57%        58%        53%        55%        57%        57%        56%        55% 
 
The same amount 
of regulation                   635          323        323++c     376        225++aCehj 469++      371+       242        163         99         47        262         90 
                                 31%          32%        37%        31%        39%        34%        33%        34%        33%        31%        36%        32%        36% 
 
Less regulation                  63           31         26         35         16         46         26         20         19         17e         2         21          8 
                                  3%           3%         3%         3%         3%         3%         2%         3%         4%         5%         1%         3%         3% 
 
Don't know                      217           99ee       62--      104-        52         89--       76--       75bEe      42         21-         7         79e        16 
                                 10%          10%         7%         9%         9%         6%         7%        10%         8%         7%         6%        10%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 285 (continuation) 
<E3i> Should  there be more, less or about the same amount of regulation as there is today for Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger) 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
More regulation                1165          798P       389P       225p       257P       833P       349p       614P       142P       213p       113         62p       619P       747P        42p       142p        23-- 
                                                                                                                                         ++AbCdeFgI 
                                                                                                                                              LmoPq 
                                 56%          56%        58%        52%        57%        56%        54%        58%        58%        54%        69%        59%        55%        57%        55%        54%        35% 
 
The same amount 
of regulation                   635          494++JS    221js      161++gJS   163+JS     464js      212js      318s        78s       147+gJS     34-        35s       392++JS    438++Js     26s        92js       32 
                                                                                                                                                                                                           ++abefGhJm 
                                                                                                                                                                                                                   qS 
                                 31%          34%        33%        37%        36%        31%        33%        30%        32%        37%        21%        33%        35%        34%        34%        35%        48% 
 
Less regulation                  63           43         14          7          9         40         26         25          7         11          2          3         42         40          1         11          6 
                                                                                                                                                                                                           +aBCdegijm 
                                                                                                                                                                                                                    q 
                                  3%           3%         2%         2%         2%         3%         4%         2%         3%         3%         1%         3%         4%         3%         1%         4%         9% 
 
Don't know                      217          103--       46--       37         22--      148aDlMQ    58d        93dmq      19         26-        15          5         73--       81--        8         20          5 
                                 10%           7%         7%         9%         5%        10%         9%         9%         8%         6%         9%         5%         6%         6%        10%         8%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4180 
Table 285 (continuation) 
<E3i> Should  there be more, less or about the same amount of regulation as there is today for Instant Messenger services (e.g. WhatsApp, iMessage, FaceBook Messenger) 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
More regulation                1165          526P         **        29 
                                 56%          57%         **        51% 
 
The same amount 
of regulation                   635          314++Js      **         8- 
                                 31%          34%         **        14% 
 
Less regulation                  63           24          **         - 
                                  3%           3%         **         -% 
 
Don't know                      217           55--        **        21++ABCDEFGHIJKLMNOPQ 
                                 10%           6%         **        36% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 286 
E3 summary table -  More regulation needed for: 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Video sharing 
websites, such 
as YouTube and Vimeo           1176          549        627          131-       165        238+AbG    199        181        163++AbdeG 100          296-       437A       443          283b       334        263        296 
                                 57%          54%        59%          48%        54%        63%        56%        56%        67%        48%          51%        60%        57%          61%        54%        57%        56% 
 
Social Media sites, such 
as Facebook, Twitter, 
 Instagram and Snapchat        1367          639-       727+a        153--      202ag      269+AG     233g       223AG      176AG      111--        355-       502a       510          319        388        303        356 
                                 66%          63%        68%          56%        66%        72%        66%        69%        72%        53%          61%        69%        66%          69%        62%        66%        67% 
 
Blogs and 
blogging websites              1150          538        612          117--      169a       224AG      208Ag      180ag      161++AbG    91-         286--      432+A      432          284+bc     333        238        295 
                                 55%          53%        58%          43%        55%        60%        59%        56%        66%        44%          49%        59%        56%          61%        53%        52%        56% 
 
Subscription video 
on demand services (e.g. 
Netflix, Amazon Prime)          805          363-       442+a         71--      101        157Ab      131a       133A       125++ABD    88A         172--      287A       346++A       187        235        176        206 
                                 39%          36%        42%          26%        33%        42%        37%        42%        51%        42%          30%        39%        45%          40%        38%        38%        39% 
 
Instant Messenger 
services (e.g. 
WhatsApp, iMessage, 
 FaceBook Messenger )          1165          525--      640++A       128-       175a       216a       198        191a       151A       106          304        414        448          249        342        254        320 
                                 56%          52%        60%          47%        57%        58%        56%        59%        62%        51%          53%        57%        58%          54%        55%        55%        60% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 286 (continuation) 
E3 summary table -  More regulation needed for: 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Video sharing 
websites, such 
as YouTube and Vimeo           1176          617        558          129        171        179        372        793         1043++B     130-- 
                                 57%          57%        56%          55%        56%        56%        57%        56%          58%        46% 
 
Social Media sites, such 
as Facebook, Twitter, 
 Instagram and Snapchat        1367          707        659          163        192        228        454+e      900-        1187        176 
                                 66%          65%        66%          70%        63%        71%        70%        64%          66%        62% 
 
Blogs and 
blogging websites              1150          617        533          128        176        202+e      389+e      753-         984        164 
                                 55%          57%        54%          55%        57%        63%        60%        53%          55%        58% 
 
Subscription video 
on demand services (e.g. 
Netflix, Amazon Prime)          805          422        383           95        107        132        247        551          725++B      79-- 
                                 39%          39%        39%          41%        35%        41%        38%        39%          40%        28% 
 
Instant Messenger 
services (e.g. 
WhatsApp, iMessage, 
 FaceBook Messenger )          1165          591        574          131        175        195        387        766-        1017        144 
                                 56%          54%        58%          56%        57%        60%        60%        54%          57%        51% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 286 (continuation) 
E3 summary table -  More regulation needed for: 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Video sharing 
websites, such 
as YouTube and Vimeo           1176           52j       141cJl      80        115J        87j        98        118cJl     153        143         29--       74         85-        1011--      165++A     131++A      34 
                                                                                                                                                     ++CeFHIJL 
                                 57%          62%        62%        48%        62%        60%        52%        63%        53%        53%        47%        71%        51%          55%        69%        70%        67% 
 
Social Media sites, such 
as Facebook, Twitter, 
 Instagram and Snapchat        1367           57c       150cl       87--      132CL       99cl      110        137CfL     203CL      178cl       40cl       82         91--       1188--      179++A     143++A      36 
                                                                                                                                                    ++BCeFhIJL 
                                 66%          69%        66%        52%        70%        68%        59%        73%        70%        66%        64%        79%        55%          64%        75%        76%        71% 
 
Blogs and 
blogging websites              1150           50J       135cJl      77-       105J        71        120ceJL    103J       153J       165cJL      24--       69++CEgHJL 78--j      1000-       150+a      124+a       26 
                                 55%          61%        59%        46%        56%        49%        64%        55%        52%        61%        38%        67%        47%          54%        63%        66%        52% 
 
Subscription video 
on demand services (e.g. 
Netflix, Amazon Prime)          805           42CFIj    107+CFIJ    41--       85CfIj     61Ci       54-        94+CFIJl  112ci       74--       21-        53++CFHIJL 61ci        708         97         82         15 
                                 39%          51%        47%        25%        45%        42%        29%        50%        39%        27%        33%        51%        37%          38%        41%        44%        30% 
 
Instant Messenger 
services (e.g. 
WhatsApp, iMessage, 
 FaceBook Messenger )          1165           53Fi      137Fi       85        112Fi       87Fi       77--      115Fi      175Fi      127-        33f        76         89f        1029        136        113         24 
                                                                                                                                                    ++BCdeFgHI 
                                                                                                                                                            JL 
                                 56%          64%        60%        51%        60%        60%        41%        61%        60%        47%        52%        73%        53%          56%        57%        60%        47% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 286 (continuation) 
E3 summary table -  More regulation needed for: 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Video sharing 
websites, such 
as YouTube and Vimeo           1176          482        101        397++dE     71         54-         190        580          553        412        210        103          532        399        234          5 
                                 57%          56%        54%        62%        48%        45%          59%        57%          55%        58%        59%        53%          57%        59%        54%        18% 
 
Social Media sites, such 
as Facebook, Twitter, 
 Instagram and Snapchat        1367          565        123        431         93         78          219        675          684cD      472d       210-       104--        636        444        274          6 
                                 66%          66%        66%        68%        63%        65%          68%        67%          68%        66%        59%        53%          68%        66%        64%        23% 
 
Blogs and 
blogging websites              1150          453        101        379+a       85         59          187        542          566        394        190         99          544        353        238          7 
                                 55%          53%        54%        60%        58%        49%          58%        54%          56%        55%        53%        51%          58%        52%        55%        28% 
 
Subscription video 
on demand services (e.g. 
Netflix, Amazon Prime)          805          310         73        287++Ade    47         39          155++B     383          340--      322++A     142         82          391+       243        158          7 
                                 39%          36%        39%        45%        31%        32%          48%        38%          34%        45%        40%        42%          42%        36%        37%        29% 
 
Instant Messenger 
services (e.g. 
WhatsApp, iMessage, 
 FaceBook Messenger )          1165          476        108        378e        76         56          190        576          580        389        195         98          568++C     373        212--        9 
                                 56%          55%        58%        59%        51%        47%          59%        57%          58%        55%        55%        51%          61%        55%        49%        33% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 286 (continuation) 
E3 summary table -  More regulation needed for: 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Video sharing 
websites, such 
as YouTube and Vimeo           1176         1004++e     925+e      392+E      488++E     152-        1039++e     757+e      691++E     817++E     132-         753+       520        481++e     356++E     402 
                                 57%          58%        58%        62%        61%        49%          58%        59%        63%        62%        49%          59%        59%        62%        63%        54% 
 
Social Media sites, such 
as Facebook, Twitter, 
 Instagram and Snapchat        1367         1176++E    1095++E     428E       528E       167--       1217++E     906++E     768++E     924++E     144--        907++E     642++E     558++E     416++E     433-- 
                                 66%          68%        69%        67%        66%        54%          68%        70%        70%        70%        53%          71%        72%        72%        73%        58% 
 
Blogs and 
blogging websites              1150          982++e     906+e      362e       437        149-        1016++e     740+e      666++E     763+e      128-         753++E     510e       464+E      340+E      374-- 
                                 55%          57%        57%        57%        55%        48%          57%        57%        60%        58%        47%          59%        57%        60%        60%        50% 
 
Subscription video 
on demand services (e.g. 
Netflix, Amazon Prime)          805          681        615        242        330        113          706        509        464++      534         94          500        322        317        243b       289 
                                 39%          40%        39%        38%        41%        36%          40%        39%        42%        40%        35%          39%        36%        41%        43%        39% 
 
Instant Messenger 
services (e.g. 
WhatsApp, iMessage, 
 FaceBook Messenger )          1165          993++e     914+e      363        455        154         1031++E     753+E      669++E     780++E     129-         764++E     513e       472++E     354++E     375-- 
                                 56%          58%        58%        57%        57%        50%          58%        58%        61%        59%        48%          60%        58%        61%        62%        50% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 286 (continuation) 
E3 summary table -  More regulation needed for: 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Video sharing 
websites, such 
as YouTube and Vimeo           1176          247+b      879--       1176++BCFD 1059++      909++      700++BCD   920++        615++C     381c       138--       41          647        347        116         66 
                                 57%          62%        55%         100%        77%        79%        87%        79%          60%        56%        47%        48%          58%        53%        54%        64% 
 
Social Media sites, such 
as Facebook, Twitter, 
 Instagram and Snapchat        1367          311++B    1005--       1059++C    1367++ACFD  963++      730++C    1071++C       664d       462D       199D        42--        736        420        141         69 
                                 66%          78%        63%          90%       100%        84%        91%        92%          65%        68%        67%        49%          66%        64%        66%        68% 
 
Blogs and 
blogging websites              1150          246+B      855--        909++B     963++     1150++ABFD  658++BD    870++        553        396d       164         36-         602        357        123         68 
                                 55%          62%        53%          77%        70%       100%        82%        75%          54%        59%        56%        42%          54%        55%        57%        66% 
 
Subscription video 
on demand services (e.g. 
Netflix, Amazon Prime)          805          170        607          700++b     730++      658++      805++ABCD  704++B       427+b      242        104         31          457+       234         75         38 
                                 39%          43%        38%          60%        53%        57%       100%        60%          42%        36%        35%        37%          41%        36%        35%        37% 
 
Instant Messenger 
services (e.g. 
WhatsApp, iMessage, 
 FaceBook Messenger )          1165          267++B     863--        920++     1071++      870++      704++ABC  1165++ABCF    584D       400cD      150         32--        641        356        114         54 
                                 56%          67%        54%          78%        78%        76%        87%       100%          57%        59%        51%        37%          58%        54%        53%        53% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 286 (continuation) 
E3 summary table -  More regulation needed for: 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Video sharing 
websites, such 
as YouTube and Vimeo           1176           46 
                                 57%          62% 
 
Social Media sites, such 
as Facebook, Twitter, 
 Instagram and Snapchat        1367           49 
                                 66%          66% 
 
Blogs and 
blogging websites              1150           43 
                                 55%          58% 
 
Subscription video 
on demand services (e.g. 
Netflix, Amazon Prime)          805           28 
                                 39%          37% 
 
Instant Messenger 
services (e.g. 
WhatsApp, iMessage, 
 FaceBook Messenger )          1165           36 
                                 56%          49% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 286 (continuation) 
E3 summary table -  More regulation needed for: 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Video sharing 
websites, such 
as YouTube and Vimeo           1176          585        497        719++d     311        794        621        406        292        198         75        507++de    160de 
                                 57%          58%        56%        60%        54%        57%        55%        57%        58%        61%        56%        62%        63% 
 
Social Media sites, such 
as Facebook, Twitter, 
 Instagram and Snapchat        1367          665        560        807d       346--      942D       746d       450        328        211         85        565D       168 
                                 66%          66%        64%        67%        60%        67%        66%        63%        66%        65%        64%        69%        67% 
 
Blogs and 
blogging websites              1150          572        470        676        293-       777        654+d      383        277        176         67        456        152d 
                                 55%          57%        53%        56%        51%        56%        58%        54%        55%        55%        50%        55%        60% 
 
Subscription video 
on demand services (e.g. 
Netflix, Amazon Prime)          805          375d       311-       492+bD     173--      522d       420d       272d       183        115         46        346+bD     113bD 
                                 39%          37%        35%        41%        30%        37%        37%        38%        37%        36%        34%        42%        45% 
 
Instant Messenger 
services (e.g. 
WhatsApp, iMessage, 
 FaceBook Messenger )          1165          556        470        684d       284--      792d       653D       379        275        185         77        461d       138 
                                 56%          55%        53%        57%        49%        57%        58%        53%        55%        57%        57%        56%        55% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 286 (continuation) 
E3 summary table -  More regulation needed for: 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Video sharing 
websites, such 
as YouTube and Vimeo           1176          803        379        242        237        857        380        639++ad    147        224        123         72+abdmn  642        735         39        164d        36 
                                                                                                                                         ++ABCDEFGH 
                                                                                                                                           ILMNoPQS 
                                 57%          56%        57%        56%        52%        58%        59%        61%        59%        56%        75%        69%        57%        56%        51%        62%        54% 
 
Social Media sites, such 
as Facebook, Twitter, 
 Instagram and Snapchat        1367          956        442        287        294        984        421        706        170        266        131         73        734        875         49        181         40 
                                                                                                                                         ++ABcDEFgi 
                                                                                                                                            LMnopQS 
                                 66%          66%        66%        67%        65%        66%        65%        67%        69%        67%        80%        70%        65%        67%        64%        69%        60% 
 
Blogs and 
blogging websites              1150          800c       360        210-       223-       813        348        584c       149cd      226        111         64        593-       729c        38        161cd       36 
                                                                                                                                         ++aBCDefgL 
                                                                                                                                               mnqs 
                                 55%          56%        54%        49%        49%        55%        54%        56%        60%        57%        68%        61%        53%        56%        50%        61%        55% 
 
Subscription video 
on demand services (e.g. 
Netflix, Amazon Prime)          805          529-       244        157        148-       576n       257n       432dn      105dn      138         85         51        415        476-        20-       105         20 
                                                                                                                                         ++ABCDEfgI   abdilmNp 
                                                                                                                                             LMNopQ 
                                 39%          37%        36%        36%        33%        39%        40%        41%        43%        35%        52%        49%        37%        36%        26%        40%        30% 
 
Instant Messenger 
services (e.g. 
WhatsApp, iMessage, 
 FaceBook Messenger )          1165          798P       389P       225p       257P       833P       349p       614P       142P       213p       113         62p       619P       747P        42p       142p        23-- 
                                                                                                                                         ++AbCdeFgI 
                                                                                                                                              LmoPq 
                                 56%          56%        58%        52%        57%        56%        54%        58%        58%        54%        69%        59%        55%        57%        55%        54%        35% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 286 (continuation) 
E3 summary table -  More regulation needed for: 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Video sharing 
websites, such 
as YouTube and Vimeo           1176          534          **        30 
                                 57%          58%         **        51% 
 
Social Media sites, such 
as Facebook, Twitter, 
 Instagram and Snapchat        1367          616          **        30 
                                 66%          67%         **        52% 
 
Blogs and 
blogging websites              1150          502          **        28 
                                 55%          55%         **        49% 
 
Subscription video 
on demand services (e.g. 
Netflix, Amazon Prime)          805          344          **        26n 
                                 39%          37%         **        46% 
 
Instant Messenger 
services (e.g. 
WhatsApp, iMessage, 
 FaceBook Messenger )          1165          526P         **        29 
                                 56%          57%         **        51% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 287 
<E3> Summary table -  Should  there be more, less or about the same amount of regulation as there is today for: 
Base: All respondents 
 
                           Video sharing    Social Media       Blogs and    Subscription         Instant 
                               websites,     sites, such        blogging        video on       Messenger 
                         such as YouTube    as Facebook,        websites demand services  services (e.g. 
                               and Vimeo        Twitter,                  (e.g. Netflix,       WhatsApp, 
                                               Instagram                   Amazon Prime)       iMessage, 
                                            and Snapchat                                        FaceBook 
                                                                                             Messenger ) 
                         --------------- --------------- --------------- --------------- --------------- 
 
Unweighted row                      2080            2080            2080            2080            2080 
 
Effective sample size               1345            1345            1345            1345            1345 
 
Total                               2080            2080            2080            2080            2080 
 
More regulation                     1176            1367            1150             805            1165 
                                      57%             66%             55%             39%             56% 
 
The same amount 
of regulation                        590             512             469             949             635 
                                      28%             25%             23%             46%             31% 
 
Less regulation                      110              29              32             123              63 
                                       5%              1%              2%              6%              3% 
 
Don't know                           204             172             429             203             217 
                                      10%              8%             21%             10%             10% 
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Table 288 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Google                         1485          740        745          188        227        275        251        229        168        146          415        525        544          360++D     457D       328        339-- 
                                 71%          73%        70%          69%        74%        73%        71%        71%        69%        70%          72%        72%        70%          78%        73%        71%        64% 
 
Facebook                       1438          665--      773++A       235++cDEFG 255++DEFG  294++dEFG  249FG      206fG      130--G      69--        490++BC    543++C     405--        296-       450a       326        366 
                                 69%          65%        73%          86%        84%        78%        70%        64%        53%        33%          85%        74%        52%          64%        72%        71%        69% 
 
WhatsApp                       1306          615        690          208++DEFG  238++DEFG  289++DEFG  219FG      197FG      101--G      54--        446++bC    508++C     352--        303d       435++CD    271        297-- 
                                 63%          60%        65%          76%        78%        77%        62%        61%        41%        26%          77%        70%        46%          66%        70%        59%        56% 
 
YouTube                        1125          574        552          207++CDEFG 215++cDEFG 226+EFG    186FG      153-fG      87--       51--        422++BC    412C       291--        258        352        246        269 
                                 54%          56%        52%          76%        70%        60%        53%        48%        36%        25%          73%        56%        38%          56%        56%        53%        51% 
 
Amazon                         1049          488        561          138G       187++adFG  202G       176G       168G       112g        66--        325++C     378c       346--        243d       346+D      225        236- 
                                 50%          48%        53%          51%        61%        54%        50%        52%        46%        32%          56%        52%        45%          52%        55%        49%        44% 
 
Facebook Messenger              919          395--      524++A       179++cDEFG 193++cDEFG 201++DEFG  146FG      122FG       56--G      21--        373++BC    348C       199--        177-       291a       212a       239 
                                 44%          39%        49%          66%        63%        54%        41%        38%        23%        10%          65%        48%        26%          38%        47%        46%        45% 
 
Instagram                       670          276--      394++A       188        165++CDEFG 138dEFG     99EFG      53--fG     21--g       5--        354++BC    237C        79--        158d       233++cD    139        140-- 
                                                                ++BCDEFG 
                                 32%          27%        37%          69%        54%        37%        28%        16%         9%         2%          61%        33%        10%          34%        37%        30%        26% 
 
BBC News website/app            646          337        309           48--       76-       102a       107A       127++ABCd   92+ABc     93++ABCd    124--      210a       312++AB      190++bCD   211cD      115-       129-- 
                                 31%          33%        29%          18%        25%        27%        30%        39%        38%        45%          21%        29%        40%          41%        34%        25%        24% 
 
Snapchat                        451          181--      270++A       168        124++CDEFG  77dEFG     45--FG     27--F       4--        6--        292++BC    122--C      37--         78-       159+A      109a       106 
                                                                ++BCDEFG 
                                 22%          18%        25%          62%        41%        20%        13%         8%         2%         3%          51%        17%         5%          17%        25%        24%        20% 
 
Wikipedia                       430          223        208           70         63         83         71         65         42         37          133        155        143          114cD      149D        84         84- 
                                 21%          22%        20%          26%        21%        22%        20%        20%        17%        18%          23%        21%        18%          25%        24%        18%        16% 
 
Twitter                         397          202        195          103++BCDEFG 75+eFG     85eFG      67FG       48FG       12--        7--        178++BC    152C        67--        122++CD    139+cD      70         64-- 
                                 19%          20%        18%          38%        24%        23%        19%        15%         5%         3%          31%        21%         9%          26%        22%        15%        12% 
 
Skype                           264          133        131           38g        36         61fg       44         49g        23         13-          74        105         85           93++BCD    81d        48         43-- 
                                 13%          13%        12%          14%        12%        16%        12%        15%         9%         6%          13%        14%        11%          20%        13%        10%         8% 
 
Sky News website/app            247          155++B      92--         32         39         43         41         51+f       20         21           71         84         93           61         79         50         57 
                                 12%          15%         9%          12%        13%        11%        12%        16%         8%        10%          12%        11%        12%          13%        13%        11%        11% 
 
Daily Mail Online               164           84         80            9-        24         20         29         19         36++AbCdE  26Ac         34         49         80++ab       46         43         34         41 
                                  8%           8%         7%           3%         8%         5%         8%         6%        15%        12%           6%         7%        10%          10%         7%         7%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Guardian online                 105           60         44           13         14         29+g       15         20         10          4           27         44         33           50++bCD    36Cd        7--       12-- 
                                  5%           6%         4%           5%         5%         8%         4%         6%         4%         2%           5%         6%         4%          11%         6%         2%         2% 
 
TikTok                           76           26-        51+a         42++BCDEFG 20+CdEFG    4-         8          1--        ---        1           62++BC     13--c       1--          8-        22         16         30+a 
                                  4%           3%         5%          15%         7%         1%         2%         *%         -%         *%          11%         2%         *%           2%         3%         4%         6% 
 
Google Hangouts                  66           32         34           15eFg      17+EFg     16efg      13f         3          1-         1           32++C      29C         5--         16         23         20d         8- 
                                  3%           3%         3%           5%         6%         4%         4%         1%         *%         *%           6%         4%         1%           3%         4%         4%         2% 
 
Line                             14            9          6            5d         6+de       4          -          *          -          -           11++C       4          *-           4          7          2          1 
                                  1%           1%         1%           2%         2%         1%         -%         *%         -%         -%           2%         *%         *%           1%         1%         *%         *% 
 
None of these                    58           31         27            *-         ---        2-         6b         7b        13+ABCd    29++ABCDEf    *--        9--a      49++AB        6         10         13         29 
                                                                                                                                                                                                                       ++AB 
                                  3%           3%         2%           *%         -%         1%         2%         2%         6%        14%           *%         1%         6%           1%         2%         3%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Google                         1485          817++B     667--        164        222        227        479        995         1312++B     165-- 
                                 71%          75%        67%          70%        73%        70%        74%        70%          73%        58% 
 
Facebook                       1438          746        692          193++E     258++E     259++E     529++E     901--       1234        201 
                                 69%          69%        70%          83%        84%        80%        81%        64%          69%        71% 
 
WhatsApp                       1306          738++B     568--        175++E     220++E     242++E     493++E     804--       1084--      216++A 
                                 63%          68%        57%          75%        72%        75%        76%        57%          61%        77% 
 
YouTube                        1125          610        515          163++CE    192++E     180        406++E     709--        963        159 
                                 54%          56%        52%          70%        63%        56%        62%        50%          54%        56% 
 
Amazon                         1049          589++B     460--        141++E     157        178e       375++E     664--        957++B      87-- 
                                 50%          54%        46%          61%        51%        55%        58%        47%          53%        31% 
 
Facebook Messenger              919          468        452          139++E     166++E     167+E      368++E     544--        821++B      97-- 
                                 44%          43%        45%          60%        54%        52%        57%        38%          46%        35% 
 
Instagram                       670          391++B     279--        111++cE    129++E     115e       265++E     399--        554-       114+a 
                                 32%          36%        28%          48%        42%        36%        41%        28%          31%        40% 
 
BBC News website/app            646          401++B     244--         41--       84a        87a       159--      483++AcD     574         70 
                                 31%          37%        25%          18%        27%        27%        24%        34%          32%        25% 
 
Snapchat                        451          236        215           81++E     100++E      84E       192++E     256--        388         62 
                                 22%          22%        22%          35%        33%        26%        30%        18%          22%        22% 
 
Wikipedia                       430          263++B     167--         50         64         61        133        292          382         45 
                                 21%          24%        17%          22%        21%        19%        20%        21%          21%        16% 
 
Twitter                         397          262++B     135--         48         67         70        144        249-         327         68 
                                 19%          24%        14%          21%        22%        22%        22%        18%          18%        24% 
 
Skype                           264          173++B      91--         29         41         41         79        184          236         29 
                                 13%          16%         9%          13%        13%        13%        12%        13%          13%        10% 
 
Sky News website/app            247          140        107           22         33         41         77        168          218         29 
                                 12%          13%        11%           9%        11%        13%        12%        12%          12%        10% 
 
Daily Mail Online               164           89         75            8-        14-        20         37-       126+abd      150         14 
                                  8%           8%         8%           4%         4%         6%         6%         9%           8%         5% 
 
Guardian online                 105           85++B      19--          6         19         22         38         66           92         12 
                                  5%           8%         2%           3%         6%         7%         6%         5%           5%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
TikTok                           76           30         47           17++E      16         15         34+e       42-          68          8 
                                  4%           3%         5%           7%         5%         5%         5%         3%           4%         3% 
 
Google Hangouts                  66           38         28            4          7         10         18         48           52         14 
                                  3%           4%         3%           2%         2%         3%         3%         3%           3%         5% 
 
Line                             14           11          3            1          3          *          3         11           10          4 
                                  1%           1%         *%           1%         1%         *%         *%         1%           1%         1% 
 
None of these                    58           16--       42++A         --         2-         2-         2--       56++abcD     56          2 
                                  3%           1%         4%           -%         1%         1%         *%         4%           3%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Google                         1485           67fIK     160ik      143        144FIK     109fIK     112--      151+FIJKl  226FIjK    152--       43ik       61--      116IK       1301        183        142         41 
                                                             ++BeFIJKL 
                                 71%          80%        70%        86%        77%        75%        60%        81%        78%        56%        68%        59%        70%          71%        77%        76%        83% 
 
Facebook                       1438           55        169d       122d       111-       104        123        128        186        198d        44         72        125+Dh      1282        156        123         34 
                                 69%          66%        74%        73%        59%        72%        66%        68%        64%        73%        70%        70%        75%          70%        66%        65%        67% 
 
WhatsApp                       1306           50        126        115bek     108         80        134bdegK   110        178        199         42beK      60        103         1167        139        112         27 
                                                                                                                               ++BDEghKl 
                                 63%          60%        55%        69%        58%        55%        72%        59%        61%        74%        67%        57%        62%          63%        58%        60%        53% 
 
YouTube                        1125           52f       110         96        125         98         85        101        142        139         33         54         90         1004        121         92         29 
                                                                        ++BFHiJKl  ++BFHiJKl 
                                 54%          62%        48%        58%        67%        67%        46%        54%        49%        51%        52%        52%        54%          54%        51%        49%        58% 
 
Amazon                         1049           40fI      116FI       95FIk     109FIjk     99         56--      127        187         52--       29FI       48FI       91FIjk      898--      151++A     116++A      35++A 
                                                                                   ++aBFIJKl             ++aBFIJKl  ++abFIJKl 
                                 50%          48%        51%        57%        58%        68%        30%        68%        64%        19%        46%        46%        55%          49%        64%        62%        70% 
 
Facebook Messenger              919           40Fi      123+FgI     93+FghI    90FI       84++FGhIj  41--       71f       123Fi       81--       28FI       56++FGhIj  89++FGhIj   827         92         72         21 
                                 44%          49%        54%        56%        48%        58%        22%        38%        42%        30%        45%        54%        53%          45%        39%        38%        41% 
 
Instagram                       670           27         60         54         49         50         63         51         90        108+bdgj    18         46         53          610+bd      60-        50          9- 
                                                                                                                                                     ++BcDGHJL 
                                 32%          32%        26%        32%        26%        34%        34%        27%        31%        40%        29%        44%        32%          33%        25%        27%        18% 
 
BBC News website/app            646           15-        45--       60aBiL     57         53aBiL     83         92         84         66         18bl       36aBiL     37--        545--      100++A      82++A      19 
                                                                                              ++ABdhIJL ++ABDHIJkL 
                                 31%          18%        20%        36%        30%        36%        44%        49%        29%        24%        30%        35%        22%          30%        42%        44%        37% 
 
Snapchat                        451           24dfg      54         58++DFGHiK 27         36         26-        29         59         58         17+DFGk    20         45+DFgk     419++Bc     33--       25-         8 
                                 22%          29%        24%        35%        14%        24%        14%        15%        20%        21%        27%        20%        27%          23%        14%        13%        16% 
 
Wikipedia                       430           18b        23--       22-        55+BCeIjL  26         43Bi       73         73BcIl     36-        11b        24BcIl     27-         368         62         47         15 
                                                                                                        ++aBCEfhIJ 
                                                                                                                KL 
                                 21%          21%        10%        13%        29%        18%        23%        39%        25%        13%        18%        23%        16%          20%        26%        25%        31% 
 
Twitter                         397           19         38         33         25         27         42k        27         56         63dK       11k        13--       41+DgjK     368+bd      29-        26          3- 
                                 19%          23%        17%        20%        13%        19%        22%        14%        19%        23%        18%        13%        25%          20%        12%        14%         7% 
 
Skype                           264            9         37c        13         26         27ch       33ch       26         27         28          9         11         20          217--       47++A      37+A       10 
                                 13%          11%        16%         8%        14%        18%        18%        14%         9%        10%        14%        10%        12%          12%        20%        20%        20% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Sky News website/app            247           10         28         16         24         28+cHiL    18         34+hL      24         28          7         16+hL      13-         218         29         26          3 
                                 12%          12%        12%         9%        13%        19%        10%        18%         8%        10%        11%        16%         8%          12%        12%        14%         5% 
 
Daily Mail Online               164           11ChIL     24ciL       5-        16L        14ciL      20ciL      31++CHIL   15          8-         7ChIL     11+ChIL     3--        140         23         19          4 
                                  8%          13%        11%         3%         9%         9%        10%        16%         5%         3%        10%        11%         2%           8%        10%        10%         8% 
 
Guardian online                 105            1          7          8          9          5         14         21         11         13          4abl       4          6           91         14          9          5 
                                                                                                         ++abehikL 
                                  5%           1%         3%         5%         5%         4%         8%        11%         4%         5%         7%         4%         4%           5%         6%         5%         9% 
 
TikTok                           76            -          7         11         13i         4          5          4          9          5          4++AbGhI   6+agi      9           71          6          3          3 
                                  4%           -%         3%         7%         7%         3%         3%         2%         3%         2%         7%         6%         5%           4%         2%         2%         5% 
 
Google Hangouts                  66            3          7          5          7          4          7          2          8         12          4++GK      2          6           62          4          3          1 
                                  3%           3%         3%         3%         4%         3%         4%         1%         3%         4%         6%         2%         4%           3%         2%         2%         2% 
 
Line                             14            1          -          -          -          1          3          -          -          5          1+BcdgH    1          1           14          1          1          - 
                                  1%           1%         -%         -%         -%         1%         2%         -%         -%         2%         2%         1%         1%           1%         *%         *%         -% 
 
None of these                    58            5G        11g         2          2          4          3          -          8          4          4++CdfGI   5+cdGi    10++cdfGi    52          5          5          * 
                                  3%           6%         5%         1%         1%         2%         1%         -%         3%         2%         6%         5%         6%           3%         2%         3%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Google                         1485          638D       140D       447d        84--       77          220        767++a       725        518        241        136          598--      506+A      359++AB     12 
                                 71%          74%        75%        70%        57%        64%          68%        76%          72%        73%        67%        70%          64%        75%        84%        46% 
 
Facebook                       1438          654++Ce    132        408-       103         76          204-       742++A       806++BCD   464-CD     168--       83--        585--      490+A      351++AB      3 
                                 69%          76%        71%        64%        69%        63%          63%        73%          80%        65%        47%        43%          62%        73%        82%        11% 
 
WhatsApp                       1306          574+C      116        357--       99         87C         169--      699++A       745++BCD   438CD      123--       55--        520--      454+A      325++Ab      1 
                                 63%          67%        63%        56%        67%        72%          52%        69%          74%        61%        35%        28%          55%        67%        76%         5% 
 
YouTube                        1125          521++bCd    93        308--       71         84++BCD     155        571a         656++BCD   372CD       97--       38--        396--      416++A     312++AB      2 
                                 54%          61%        50%        48%        48%        70%          48%        56%          65%        52%        27%        20%          42%        62%        73%         7% 
 
Amazon                         1049          480++CD     94d       300d        52--       55          154        572++a       560++CD    380CD      108--       57--        382--      376++A     280++Ab      6 
                                 50%          56%        51%        47%        35%        45%          47%        56%          56%        53%        30%        29%          41%        56%        65%        21% 
 
Facebook Messenger              919          448++CDe    82        257         47-        46          125        504++A       543++BCD   301CD       75--       30--        326--      322A       269++AB      1 
                                 44%          52%        44%        40%        32%        38%          39%        50%          54%        42%        21%        16%          35%        48%        63%         3% 
 
Instagram                       670          332++BC     49        175-        44         44           60--      400++A       472++BCD   170--CD     27--        8--        220--      249++A     199++AB      - 
                                 32%          39%        27%        27%        29%        36%          19%        39%          47%        24%         8%         4%          23%        37%        46%         -% 
 
BBC News website/app            646          254         61        217         51         29          106        298          315d       236d        95         42-         234--      240++A     168++A       1 
                                 31%          30%        33%        34%        34%        24%          33%        29%          31%        33%        27%        22%          25%        36%        39%         3% 
 
Snapchat                        451          227++CD     44d       106--       19-        36CD         42--      283++A       316++BCD   113--CD     22--        9--        140--      175++A     133++A       1 
                                 22%          26%        24%        17%        13%        30%          13%        28%          31%        16%         6%         4%          15%        26%        31%         5% 
 
Wikipedia                       430          214++ce     34        117         25         16           69        214          257++bCD   140CD       34--       11--        129--      156A       146++AB      - 
                                 21%          25%        18%        18%        17%        13%          21%        21%          25%        20%        10%         6%          14%        23%        34%         -% 
 
Twitter                         397          180         35        108         24         26           35--      260++A       278++BCD    97--CD     21--        4--        112--      150+A      135++AB      - 
                                 19%          21%        19%        17%        16%        22%          11%        26%          28%        14%         6%         2%          12%        22%        31%         -% 
 
Skype                           264          110         32         69         22         17           27-       138a         148+Cd      92c        24--       15           78--       98A        88++Ab      1 
                                 13%          13%        17%        11%        15%        14%           8%        14%          15%        13%         7%         8%           8%        15%        20%         2% 
 
Sky News website/app            247           99         23         82         17         10           31        137          145++Cd     83C        19--       12-          85--       87a        74++A       * 
                                 12%          12%        12%        13%        11%         8%          10%        14%          14%        12%         5%         6%           9%        13%        17%         1% 
 
Daily Mail Online               164           64         17         50          9          7           31         79           75         68         20          8           53--       61a        47+A        - 
                                  8%           7%         9%         8%         6%         6%          10%         8%           7%        10%         6%         4%           6%         9%        11%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Guardian online                 105           54c        12c        18-         9          4           10         66+          68++Cd     31          5--        3           21--       40A        44++Ab      - 
                                  5%           6%         7%         3%         6%         3%           3%         6%           7%         4%         2%         2%           2%         6%        10%         -% 
 
TikTok                           76           50++C       4         12-         2          9C          14         39           55++Bc     16-         5          4           23-        20         34++AB      - 
                                  4%           6%         2%         2%         1%         7%           4%         4%           5%         2%         1%         2%           2%         3%         8%         -% 
 
Google Hangouts                  66           40++c       5         11          1          9+Cd         4         47++a        48++bCd    15          3-         *-          15--       17         34++AB      - 
                                  3%           5%         3%         2%         1%         8%           1%         5%           5%         2%         1%         *%           2%         3%         8%         -% 
 
Line                             14            7          *          3          *          3+           *         10            9          5          *          -            ---        3         11++Ab      - 
                                  1%           1%         *%         *%         *%         3%           *%         1%           1%         1%         *%         -%           -%         1%         3%         -% 
 
None of these                    58           15-         4         32++A       4          1           25++B      15--          2--        8--       48++AB     34++AB       40++BC      4--        *--       13 
                                  3%           2%         2%         5%         3%         1%           8%         1%           *%         1%        13%        18%           4%         1%         *%        51% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Google                         1485         1231       1139        494++ab    614++ab    224         1280        941        836++a     999++a     191          920        626        607++ABE   423        529 
                                 71%          72%        72%        78%        77%        73%          72%        73%        76%        76%        71%          72%        70%        78%        74%        71% 
 
Facebook                       1438         1222++e    1138++E     450e       569e       191-        1259++E     950++E     776e       938E       165--        956++E     719++ACDE  564+E      417+E      451-- 
                                 69%          71%        72%        71%        71%        62%          71%        74%        70%        71%        61%          75%        81%        73%        73%        60% 
 
WhatsApp                       1306         1134++E    1071++E     455++aE    560++E     148--       1157++E     868++E     702E       857+E      137--        898++E     653++E     547++E     397++E     377-- 
                                 63%          66%        68%        72%        70%        48%          65%        67%        64%        65%        51%          70%        73%        70%        70%        51% 
 
YouTube                        1125          957+       908++e     395++aE    497++aE    149          980        746++      636++      768++      137          774++E     568++E     514++aE    359++E     323-- 
                                 54%          56%        57%        62%        62%        48%          55%        58%        58%        58%        51%          60%        64%        66%        63%        43% 
 
Amazon                         1049          851        783        335        410        178+ab       895        647        585+       700+       146          676+       455        452++abE   320++E     353 
                                 50%          50%        49%        53%        51%        58%          50%        50%        53%        53%        54%          53%        51%        58%        56%        47% 
 
Facebook Messenger              919          783+e      728+e      341++ABE   390++E     117          807        590        520+e      620++e     103          655++E     501++aE    423++E     301++E     250-- 
                                 44%          46%        46%        54%        49%        38%          45%        46%        47%        47%        38%          51%        56%        54%        53%        33% 
 
Instagram                       670          586++e     552++E     209e       265e        77-         590        473++Cde   334        421         74          485++E     355++E     283+E      198E       175-- 
                                 32%          34%        35%        33%        33%        25%          33%        37%        30%        32%        27%          38%        40%        36%        35%        24% 
 
BBC News website/app            646          567++E     542++E     255++AbE   319++AbE    67--        573+e      438++e     403++aE    470++E      66-         411        288        279++e     208++e     224 
                                 31%          33%        34%        40%        40%        22%          32%        34%        37%        36%        25%          32%        32%        36%        37%        30% 
 
Snapchat                        451          391+       377++e     146        178         52          391        302+       237        276         55          329++E     249++E     192+E      136E       113-- 
                                 22%          23%        24%        23%        22%        17%          22%        23%        22%        21%        20%          26%        28%        25%        24%        15% 
 
Wikipedia                       430          387++E     372++E     186++AbE   219++aE     36--        385+       316++E     273++E     298+e       42          294+E      219++E     216++aE    151++E     122-- 
                                 21%          23%        23%        29%        27%        12%          22%        25%        25%        23%        16%          23%        25%        28%        27%        16% 
 
Twitter                         397          347+e      332++e     134e       161e        41-         354        268+e      223        274+e       39          278++E     203++E     174+E      125e       115- 
                                 19%          20%        21%        21%        20%        13%          20%        21%        20%        21%        14%          22%        23%        22%        22%        15% 
 
Skype                           264          220        201         96        122+        38          237        163        160+       181         27          178        133+e      136++E      89+e       79 
                                 13%          13%        13%        15%        15%        12%          13%        13%        14%        14%        10%          14%        15%        18%        16%        11% 
 
Sky News website/app            247          215        208+e       84e       100         24-         218        163        152+       170         26          175+e      127+e      120++E      94++E      68- 
                                 12%          13%        13%        13%        13%         8%          12%        13%        14%        13%        10%          14%        14%        16%        16%         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Daily Mail Online               164          143        132         56         64         18          145        109        101        115         18          109         71         81++e      65++e      51 
                                  8%           8%         8%         9%         8%         6%           8%         8%         9%         9%         7%           8%         8%        10%        11%         7% 
 
Guardian online                 105           99++E      95++E      57++abE    65++E       3--         92         80+        70+        60         10           73         63++e      54+        40+        31 
                                  5%           6%         6%         9%         8%         1%           5%         6%         6%         5%         4%           6%         7%         7%         7%         4% 
 
TikTok                           76           60         56         18         25         15           54--       41         32         34--       22++ABCD     60+E       49++E      35e        27e        14- 
                                  4%           4%         4%         3%         3%         5%           3%         3%         3%         3%         8%           5%         5%         5%         5%         2% 
 
Google Hangouts                  66           56         52         27         31          9           59         37         30         38          7           39         33         24         21         25 
                                  3%           3%         3%         4%         4%         3%           3%         3%         3%         3%         2%           3%         4%         3%         4%         3% 
 
Line                             14           10          8          3          2          4           10          4-         4          2--        5bcD         7          3          5          2          5 
                                  1%           1%         1%         1%         *%         1%           1%         *%         *%         *%         2%           1%         *%         1%         *%         1% 
 
None of these                    58           33--       26--       11         18         16+ABcd      39--b      12--       26b        22--       12Bd          6--        4--        3--        1--       44++ABCD 
                                  3%           2%         2%         2%         2%         5%           2%         1%         2%         2%         5%           *%         *%         *%         *%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Google                         1485          270       1170+         857        984        813        576        833          743        474        194         74+aBC      800        437-       169+B       79 
                                 71%          68%        73%          73%        72%        71%        72%        72%          73%        70%        66%        86%          72%        67%        79%        77% 
 
Facebook                       1438          325++B    1065--        803        956        800        529-       798          593--      551++A     231++A      63a         642--      535++A     178++A      83+A 
                                 69%          82%        66%          68%        70%        70%        66%        68%          58%        81%        78%        74%          58%        82%        83%        81% 
 
WhatsApp                       1306          309++B     950--        735        875        729        476-       747          521--      489++A     229++A      68++A       589--      483++A     160++A      74A 
                                 63%          78%        59%          63%        64%        63%        59%        64%          51%        72%        77%        79%          53%        74%        75%        72% 
 
YouTube                        1125          242+b      850          642        734        593-       415        619          446--      436++A     174A        69++AbC     483--      414++A     160++Ab     68+A 
                                 54%          61%        53%          55%        54%        52%        52%        53%          44%        64%        59%        81%          44%        63%        75%        66% 
 
Amazon                         1049          213        819          639++      706        584        432        614          487-       358        144         59++AbC     508--      362+A      121a        59 
                                 50%          54%        51%          54%        52%        51%        54%        53%          48%        53%        49%        69%          46%        55%        56%        57% 
 
Facebook Messenger              919          244++B     649--        534        616        502        344        526          356--      363++A     148A        52++A       370--      345++A     150++ABd    55A 
                                 44%          61%        40%          45%        45%        44%        43%        45%          35%        54%        50%        61%          33%        53%        70%        53% 
 
Instagram                       670          187++B     462--        379        442        360        244        389          209--      285++A     139++A      37A         239--      268++A     116++AB     46+A 
                                 32%          47%        29%          32%        32%        31%        30%        33%          20%        42%        47%        44%          22%        41%        54%        45% 
 
BBC News website/app            646          124        495          380        421        348        257        349          357++B     179-        82         28          379++B     171--       61         35 
                                 31%          31%        31%          32%        31%        30%        32%        30%          35%        26%        28%        32%          34%        26%        28%        34% 
 
Snapchat                        451          120++B     314--        237        294        223-       148-       257          131--      195++A     101++A      25A         119--      185++A     101++AB     46++AB 
                                 22%          30%        20%          20%        22%        19%        18%        22%          13%        29%        34%        29%          11%        28%        47%        45% 
 
Wikipedia                       430           99        324          242        287        210-       157        225          184-       150         67         30++Abc     204-       148         50         28 
                                 21%          25%        20%          21%        21%        18%        19%        19%          18%        22%        23%        35%          18%        23%        23%        27% 
 
Twitter                         397           99++B     278--        224        266        226        138        213          110--      173++A      81++A      33++Ab      111--      176++A      67++A      42++Ab 
                                 19%          25%        17%          19%        19%        20%        17%        18%          11%        26%        27%        39%          10%        27%        31%        41% 
 
Skype                           264           61        197          164        181        161        105        142           96--       93a        56++A      19+A        115--       79         44++Ab     26++AB 
                                 13%          15%        12%          14%        13%        14%        13%        12%           9%        14%        19%        23%          10%        12%        21%        25% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Sky News website/app            247           62+b      168--        147        170        149        105        142          116         76         38         17          118         82         26         21+a 
                                 12%          16%        10%          12%        12%        13%        13%        12%          11%        11%        13%        20%          11%        13%        12%        20% 
 
Daily Mail Online               164           30        127          123++      131++      111++       85++      113++         88b        35--       30b        11b          89         47         16         12 
                                  8%           7%         8%          10%        10%        10%        11%        10%           9%         5%        10%        13%           8%         7%         7%        11% 
 
Guardian online                 105           32+b       70-          72+        73         64         51         62           26--       44A        22A        12++Ab       41-        40         18+a        5 
                                  5%           8%         4%           6%         5%         6%         6%         5%           3%         7%         7%        14%           4%         6%         8%         5% 
 
TikTok                           76           33++B      43--         39         49         38         20         42           11--       33A        24++A       8+A         12--       22A        27++AB     17++AB 
                                  4%           8%         3%           3%         4%         3%         2%         4%           1%         5%         8%         9%           1%         3%        12%        16% 
 
Google Hangouts                  66           15         48           36         40         36         20         23--          7--       32+A       19++A       7+A          8--       27A        21++AB     11++Ab 
                                  3%           4%         3%           3%         3%         3%         2%         2%           1%         5%         6%         9%           1%         4%        10%        10% 
 
Line                             14            1         10            7          7          7          4          2--          2-         3          4a         5++ABc       1--        3          2a         7++ABc 
                                  1%           *%         1%           1%         *%         1%         *%         *%           *%         *%         2%         6%           *%         1%         1%         7% 
 
None of these                    58            *--       57++A        30         30         28         26         29           51++BC      7--        *-         -           54++BC      3--        *-         - 
                                  3%           *%         4%           3%         2%         2%         3%         3%           5%         1%         *%         -%           5%         1%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Google                         1485           61 
                                 71%          83% 
 
Facebook                       1438           62+ 
                                 69%          84% 
 
WhatsApp                       1306           62++ 
                                 63%          84% 
 
YouTube                        1125           57++ 
                                 54%          77% 
 
Amazon                         1049           53++ 
                                 50%          72% 
 
Facebook Messenger              919           49++ 
                                 44%          66% 
 
Instagram                       670           43++ 
                                 32%          57% 
 
BBC News website/app            646           26 
                                 31%          35% 
 
Snapchat                        451           37++ 
                                 22%          49% 
 
Wikipedia                       430           26++ 
                                 21%          35% 
 
Twitter                         397           34++ 
                                 19%          46% 
 
Skype                           264           25++ 
                                 13%          34% 
 
Sky News website/app            247           17+ 
                                 12%          23% 
 
Daily Mail Online               164           10 
                                  8%          13% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Guardian online                 105            5 
                                  5%           7% 
 
TikTok                           76           17++ 
                                  4%          22% 
 
Google Hangouts                  66            9++ 
                                  3%          12% 
 
Line                             14            7++ 
                                  1%          10% 
 
None of these                    58            - 
                                  3%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Google                         1485          761++      679++      904++      451++e    1016        825        592++AbCEE 396++ee    253+       100        659++cEE   193 
                                 71%          75%        77%        75%        78%        73%        73%        83%        79%        78%        75%        80%        77% 
 
Facebook                       1438          720        693++Acfgj 882++      466       1178        992        523+       356        244+       108+       603++      190 
                                                                          ++ACFGJ ++ABCFGHJK ++ABCDeFGH 
                                                                                                     JK 
                                 69%          71%        79%        74%        81%        84%        88%        73%        71%        76%        81%        73%        75% 
 
WhatsApp                       1306          661+       664++Ac    839++      419++a    1073++ACgj  848++Ac    516++a     355++      235++a     101++a     589++a     191++a 
                                 63%          66%        75%        70%        73%        77%        75%        72%        71%        73%        76%        72%        76% 
 
YouTube                        1125          614++      647        737++      429        856++      704++      477++ae    339++ace   225++aceek  88+       529++      151 
                                                  ++ACEEfJK             ++ACEEfJK 
                                 54%          61%        73%        61%        74%        61%        62%        67%        68%        70%        66%        64%        60% 
 
Amazon                         1049          525i       542++AeEI  749        334++I     767++I     605++I     459        275I       175i        52-       531        156++aI 
                                                              ++AEEghI                                    ++AEEghI                                   ++AdEEGHI 
                                 50%          52%        61%        62%        58%        55%        54%        64%        55%        54%        39%        65%        62% 
 
Facebook Messenger              919          436        527++ACGhk 601++A     354        811++ACGhk 684        385++Ag    232        163+        79++Ag    449++Ag    124 
                                                                        ++ACfGHjK             ++ACfGHjK 
                                 44%          43%        60%        50%        61%        58%        61%        54%        46%        50%        59%        55%        49% 
 
Instagram                       670          341        379++A     468++a     262++Acj   590++A     513++ACJ   293++a     200++      146++A      61++a     314++      113++A 
                                 32%          34%        43%        39%        46%        42%        46%        41%        40%        45%        46%        38%        45% 
 
BBC News website/app            646          520        345++DEEI  416++eeI   174        409        328        296        225        104i        28-       340        121++bCDEEHI 
                                      ++BCDEEFHI                                                          ++cDEEhI   ++CDEEHI                         ++cDEEhI 
                                               J 
                                 31%          52%        39%        35%        30%        29%        29%        41%        45%        32%        21%        41%        48% 
 
Snapchat                        451          225        278++Acfgj 314++      213        406++A     350++Acfgj 184++      124        102++A      39        207+        75++a 
                                                                        ++ACEeFGJ 
                                 22%          22%        32%        26%        37%        29%        31%        26%        25%        32%        29%        25%        30% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Wikipedia                       430          295++Ee    267++cEE   304++      174++Ee    321++      270++      259        165++cEEi   89++       28        244++Ee     81++eei 
                                                                                                        ++abCEEhIj 
                                 21%          29%        30%        25%        30%        23%        24%        36%        33%        28%        21%        30%        32% 
 
Twitter                         397          251++      248++      288++      152++      351++      302++      188++      122++       84++       27        202++       90++ACdEefGhIJ 
                                 19%          25%        28%        24%        26%        25%        27%        26%        24%        26%        20%        25%        36% 
 
Skype                           264          166++      163++ee    205++      102++      203++      164+       132++      106++EE     64++       19        157++ee     67++AbCdEEfij 
                                 13%          16%        19%        17%        18%        15%        15%        18%        21%        20%        14%        19%        27% 
 
Sky News website/app            247          196++EE    145++      187++       86+       191++      155+       124++       84++       45         21        154++ee     58++cdEEh 
                                 12%          19%        16%        16%        15%        14%        14%        17%        17%        14%        16%        19%        23% 
 
Daily Mail Online               164          113++dEe    88+e      105         43        100         90         84++dEe    49         36          9         93++dEe    35++cdEe 
                                  8%          11%        10%         9%         7%         7%         8%        12%        10%        11%         7%        11%        14% 
 
Guardian online                 105           83++       73++       76++       33         91++       67         70++cdee   41++       22          8         71++       42++ABCDEEfGHiJ 
                                  5%           8%         8%         6%         6%         7%         6%        10%         8%         7%         6%         9%        17% 
 
TikTok                           76           33         52++a      52         52         72++       61++a      31         22         21+a       21         39         10 
                                                                       ++ACEeFgJk                                                        ++ABCEEFGh 
                                                                                                                                                 JK 
                                  4%           3%         6%         4%         9%         5%         5%         4%         4%         6%        16%         5%         4% 
 
Google Hangouts                  66           41         47++       52++       39++e      52         52++       34+        23         21++        6         42++       17++ 
                                  3%           4%         5%         4%         7%         4%         5%         5%         5%         7%         4%         5%         7% 
 
Line                             14            7         11+        13         12++       14+        14++        9          4          7++        5++Aceg    9          7++a 
                                  1%           1%         1%         1%         2%         1%         1%         1%         1%         2%         4%         1%         3% 
 
None of these                    58           15--Eefg    5--       16--Eefg    5--        3--        3--        1--        *--        4ef        2efg       6--        -- 
                                  3%           1%         1%         1%         1%         *%         *%         *%         *%         1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4208 
Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Google                         1485         1045S       479S       387        348+S     1485        526++ABMS  891        198++abS   311++bS    135++abS    81S       938        977++S      65+abS    229         52S 
                                                            ++ABDFgHIj            ++ABCDFGHI             ++ABDiMQS                                               ++ABdMqS                        ++ABdiMqS 
                                                                KLMpQS             JKLMNOPQS 
                                 71%          73%        72%        90%        77%       100%        82%        85%        80%        78%        83%        78%        83%        75%        85%        87%        78% 
 
Facebook                       1438         1438        597        291S       411       1045S       427S       765++fjS   181S       337        101S        86+ceFJS  866       1037++CEFGJS 64+ceFJS  205++cFJS   51S 
                                      ++BCDEFGHI ++CEFGHJLM            ++CEFGHiJk                                             ++CEFGHJLm                          ++CEFJS 
                                       JKLMNOPQS        OpS                 LMOPS                                                     oS 
                                 69%         100%        89%        68%        91%        70%        66%        73%        73%        85%        62%        82%        77%        79%        84%        78%        77% 
 
WhatsApp                       1306         1037++EFJS  569        311++eFJS  390        977++S     397S       750++eFJS  180++fJS   343         94S        93        838++EFJS 1306         69        215         62 
                                                 ++ACEFGHJL            ++ACEFGHJL                                             ++ACEFGHJL            ++ACEFGHJL            ++ABCDEFGH ++ACEFGHJL  ++acEFGJS ++ACEFGHJL 
                                                         QS                    QS                                                     QS                     S             IJKLNOPQS          S                   oqS 
                                 63%          72%        85%        72%        87%        66%        61%        72%        73%        86%        57%        89%        74%       100%        90%        81%        93% 
 
YouTube                        1125          866++S     468++AemS  349        349        938++S     422++S     703++AS    174++aS    293         98S        68S      1125        838++S      69        213         58 
                                                            ++ABEFGhiJ ++AbEFGJkM                                              ++AEfgJMS                       ++ABCDEFGH            ++ABdEFGHI ++ABEFGhJk ++AbEFGhJK 
                                                                  KMQS         qS                                                                               IJKMNOPQS                 JKMQS        MQS        MqS 
                                 54%          60%        70%        81%        77%        63%        65%        67%        71%        74%        60%        65%       100%        64%        90%        80%        87% 
 
Amazon                         1049          765++S     394++aS    307        284++AS    891++AS    390++aS   1049        168++AbmS  263++AbmS  118++AbefMS 73++AmS   703++AmS   750++S      56++AbmS  194         49++AbmS 
                                                            ++ABdEFLMq                                  ++ABCDEFHI                                                                              ++ABdEFLMq 
                                                                     S                                   JKLMNOPQS                                                                                       S 
                                 50%          53%        59%        71%        63%        60%        60%       100%        68%        66%        72%        69%        62%        57%        73%        74%        74% 
 
Facebook Messenger              919          868        438        230++FS    336        718++fS    272S       593++EFS   127+fS     262         81S        62++FS    645++EFS   726++EFS    65        161++EFS    46++cEFhjS 
                                       ++cEFhjmS ++CEFGHJLM            ++ABCEFGHi                                             ++CEFGHJlM                                             ++ABCEFGHI 
                                                          S                JkLMOS                                                      S                                                 JKLMOS 
                                 44%          60%        65%        53%        74%        48%        42%        57%        52%        66%        49%        59%        57%        56%        85%        61%        70% 
 
Instagram                       670          597++EFJS  670        176++EFjS  339        479S       191S       394++eFS   106++EFjS  269         46S        57        468++EFJS  569++EFgJS  60        132         45 
                                                 ++ACDEFGHI            ++ACEFGHJK                                             ++ACEFGHJk            ++acEFGJlS                       ++ACEFGHJK  ++aEFGJlS ++ACEFGHJL 
                                                  JKLMNOPQS                 LMOQS                                                  LMOQS                                                  LMOQS                  MoQS 
                                 32%          41%       100%        41%        75%        32%        30%        38%        43%        68%        28%        55%        42%        44%        79%        50%        68% 
 
BBC News website/app            646          427S       191S       250        117-S      526        646        390        176        142bDS     109         78        422        397S        22S       125         35 
                                                            ++ABDEGILM              ++ABDmqS ++ABCDEGHI   ++ABDMQS ++ABCDEGIL            ++ABDEGILM ++ABCDEGIL   ++ABDMQS                       ++ABDEgilM ++ABDegilM 
                                                                  NoQS                        JKLMNOPQS                MNOpQS                  NOQS     MNOpQS                                         nQS        nQS 
                                 31%          30%        28%        58%        26%        35%       100%        37%        71%        36%        67%        75%        37%        30%        29%        47%        53% 
 
Snapchat                        451          411++EFS   339        116+FS     451        348+fS     117-S      284++FS     81++EFjS  212         34S        27S       349++EFjS  390++EFS    60        100         34 
                                                 ++ACEFGHJK            ++ABCEFGHI                                             ++ACEFGHJK                                             ++ABCEFGHI ++acEFGJmS ++ACEFGhJK 
                                                      LMOQS             JKLMNOPQS                                                  LMOQS                                               JKLMOPQS                  LMqS 
                                 22%          29%        51%        27%       100%        23%        18%        27%        33%        54%        21%        26%        31%        30%        78%        38%        51% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Wikipedia                       430          291S       176++aS    430        116+aS     387++AS    250        307++AmS    88        121++AmS    65         55        349++AeMqS 311++S      28++AmS    96         20S 
                                                            ++ABDEFGHI                       ++ABDEGiLM             ++AbdeMQS            ++ABDEgMQS ++ABDEfGhI                                   ++AbdEMQS 
                                                             JKLMNOPQS                               QS                                                 LMopQS 
                                 21%          20%        26%       100%        26%        26%        39%        29%        36%        31%        40%        53%        31%        24%        36%        36%        30% 
 
Twitter                         397          337++S     269        121++eS    212        311++S     142S       263++S      82        397         33S        52        293++eS    343++ES     34        105         45 
                                                 ++ACEFGJLM            ++ACEFGHJL                                    ++AEFgjS ++ABCDEFGH            ++ACEFGhJL                       ++AcEFGJLM ++ACEFGJLM ++ABCDEFGH 
                                                         QS                   MQS                                              JKLMNOPQS                   MQS                               qS         QS    JLMnOQS 
                                 19%          23%        40%        28%        47%        21%        22%        25%        33%       100%        20%        50%        26%        26%        45%        40%        68% 
 
Skype                           264          205+s      132++AeS    96++AEmS  100++AEmS  229++s     125++aS    194++aS     59++AEmS  105         32+S       34        213++aS    215++S      21++AemS  264         34 
                                                                                                                              ++AbEfGLMQ            ++AbEfGLMQ                                  ++ABCDEFGH ++ABCDEFGH 
                                                                                                                                       S                     S                                   IJKLMNPQS   IJkLMnQS 
                                 13%          14%        20%        22%        22%        15%        19%        19%        24%        27%        20%        32%        19%        16%        28%       100%        51% 
 
Sky News website/app            247          181s       106++S      88++AEMqS  81++aeS   198++s     176        168++aS    247         82++AElMQS 50         30        174++s     180++s      16+S       59         14+S 
                                                                                             ++ABcDEGLM            ++ABCDEFGI            ++ABcDEGiL ++ABdEGLMQ                                   ++AEglMQS 
                                                                                                     QS             JKLMNOPQS                   MQS          S 
                                 12%          13%        16%        21%        18%        13%        27%        16%       100%        21%        31%        29%        15%        14%        21%        22%        21% 
 
Daily Mail Online               164          101         46         65         34        135++      109        118++AbMs   50         33        164         24         98         94          5         32+abms    10abms 
                                                            ++ABDEiLMQ                       ++ABDEGILM            ++ABDEGILM            ++ABCDEFGH ++ABDEGILM 
                                                                     s                              nQS                  noQS             IKLMNOPQS       NoQS 
                                  8%           7%         7%        15%         8%         9%        17%        11%        20%         8%       100%        23%         9%         7%         6%        12%        15% 
 
Guardian online                 105           86+        57++e      55         27         81         78         73++       30         52         24        105         68         93++        2         34         10 
                                                            ++ADEGLMnQ                       ++ADEGLMnQ            ++AdEgLmnq ++AbDEGLMn ++ADEGLMnQ ++ABCDEFGH                                  ++AdEgLmnQ ++AdEgLmnq 
                                                                     s                                s                     s         Qs          s  IJLMNOPQS                                           s          s 
                                  5%           6%         9%        13%         6%         5%        12%         7%        12%        13%        15%       100%         6%         7%         3%        13%        16% 
 
TikTok                           76           64+        60         28++       60         65+        22         56++       16+        34++AEFjm   5          2         69++       69++       76         21++aef     7+efjks 
                                                  ++AEFgjkM            ++ACEFGhJK                                                                                                    ++ABCDEFGH 
                                                                             LMQs                                                                                                     IJKLMOPQS 
                                  4%           4%         9%         6%        13%         4%         3%         5%         7%         9%         3%         2%         6%         5%       100%         8%        11% 
 
Google Hangouts                  66           51         45++AE     20         34++AE     52         35++       49++       14         45         10         10++AEs    58++       62++        7++ae     34         66 
                                                                                                                              ++AbCEFGLM                                                        ++AbCEFGhL ++ABCDEFGH 
                                                                                                                                      Qs                                                               MQs  IJKLMNOQS 
                                  3%           4%         7%         5%         7%         3%         5%         5%         6%        11%         6%        10%         5%         5%         9%        13%       100% 
 
Line                             14            9         14++a       7+        10++af     14          4         13+         8++Aeflm  13++AEFglmq 4+         2         13+        14+         6         10++AEFglMq 5 
                                                                                                                                                                                     ++ABCdEFGL            ++AbCdEFGL 
                                                                                                                                                                                             MQ                    MQ 
                                  1%           1%         2%         2%         2%         1%         1%         1%         3%         3%         2%         2%         1%         1%         8%         4%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
None of these                    58            ---        ---        ---        ---        ---        ---        ---        --         ---        -          -          ---        ---        -          --         - 
                                  3%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4211 
Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Google                         1485          718++abS     **         --- 
                                 71%          78%         **         -% 
 
Facebook                       1438          868          **         --- 
                                      ++BCEFGHIJ 
                                         KLMNOPS 
                                 69%          94%         **         -% 
 
WhatsApp                       1306          726++AcEFGJS **         --- 
                                 63%          79%         **         -% 
 
YouTube                        1125          645++AEjmS   **         --- 
                                 54%          70%         **         -% 
 
Amazon                         1049          593++AMS     **         --- 
                                 50%          64%         **         -% 
 
Facebook Messenger              919          919          **         --- 
                                      ++ABCDEFGH 
                                       IJKLMNOPS 
                                 44%         100%         **         -% 
 
Instagram                       670          438++aEFGJlS **         --- 
                                 32%          48%         **         -% 
 
BBC News website/app            646          272S         **         --- 
                                 31%          30%         **         -% 
 
Snapchat                        451          336          **         --- 
                                      ++ACEFGJlM 
                                               S 
                                 22%          37%         **         -% 
 
Wikipedia                       430          230++aS      **         --- 
                                 21%          25%         **         -% 
 
Twitter                         397          262++aEfS    **         --- 
                                 19%          28%         **         -% 
 
Skype                           264          161++S       **         -- 
                                 13%          18%         **         -% 
 
Sky News website/app            247          127+s        **         -- 
                                 12%          14%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 288 (continuation) 
<E4> Which, if any, of the following sites or apps do you use nowadays? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Daily Mail Online               164           81          **         - 
                                  8%           9%         **         -% 
 
Guardian online                 105           62+         **         - 
                                  5%           7%         **         -% 
 
TikTok                           76           65++aef     **         - 
                                  4%           7%         **         -% 
 
Google Hangouts                  66           46++        **         - 
                                  3%           5%         **         -% 
 
Line                             14           11          **         - 
                                  1%           1%         **         -% 
 
None of these                    58            ---        **        58++ABCDEFGHIJKLMNOPQ 
                                  3%           -%         **       100% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 289 
<E5> Facebook - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192          530        662          173        235        236        193        181        128         46          408        429        355          231        395        260        306 
 
Effective sample                776          343        435          112        150        159        133        119         83         28          261        291        227          160        254        178        185 
 
Total                          1176          545        631          169        198        228        212        186        124         59          367        441        369          239        364        270        303 
 
1 - Do not 
trust it at all    (1.0)        140           58         82           16         36++aC     19         24         24         17          5           52         42         46           26         38         32         44 
                                 12%          11%        13%           9%        18%         8%        11%        13%        14%         8%          14%        10%        12%          11%        10%        12%        15% 
 
2                  (2.0)        234          118        116           31         39         47         43         35         25         14           70         90         74           51         75         52         55 
                                 20%          22%        18%          18%        20%        21%        20%        19%        20%        23%          19%        20%        20%          21%        21%        19%        18% 
 
3                  (3.0)        384          194        190           57         52         73         71         61         41         29          109        144        131           62-       115         97a       110a 
                                 33%          36%        30%          34%        26%        32%        33%        33%        33%        49%          30%        33%        35%          26%        32%        36%        36% 
 
4                  (4.0)        293          131        162           44         48         67         45         48         35          5           92        112         88           72d        91         70         59- 
                                 25%          24%        26%          26%        24%        30%        21%        26%        28%         8%          25%        26%        24%          30%        25%        26%        20% 
 
5 - Trust 
it a great deal    (5.0)        108           35-        72+a         16         20         20         26f        17          5          4           36         45         26           25         41c        14-        27 
                                  9%           6%        11%           9%        10%         9%        12%         9%         4%         7%          10%        10%         7%          11%        11%         5%         9% 
 
(Don't know)                     18            9          9            5          2          2          4          *          1          3            7          6          4            2          3          4          8 
                                  1%           2%         1%           3%         1%         1%         2%         *%         1%         5%           2%         1%         1%           1%         1%         2%         3% 
 
Net: Trust                      400          166        234           60         68         87         71         65         40          9          128        158        114           97+d      133         84         86 
                                 34%          31%        37%          36%        34%        38%        33%        35%        32%        15%          35%        36%        31%          41%        36%        31%        28% 
 
Net: Do not trust               374          176        198           46         76         66         66         59         42         19          122        132        119           78        113         84         99 
                                 32%          32%        31%          28%        38%        29%        31%        32%        34%        31%          33%        30%        32%          32%        31%        31%        33% 
 
Mean Score                      3.0          2.9        3.0          3.1        2.9        3.1        3.0        3.0        2.9        2.8          3.0        3.1        2.9          3.1        3.1        2.9        2.9 
Standard deviation             1.15         1.08       1.20         1.11       1.26       1.09       1.17       1.16       1.10        .98         1.20       1.13       1.11         1.18       1.16       1.07       1.16 
Standard error                  .04          .06        .06          .11        .10        .09        .10        .11        .12        .19          .07        .07        .07          .09        .07        .08        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 289 (continuation) 
<E5> Facebook - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 1192          626        566          174        226        225        461        727         1085        104 
 
Effective sample                776          415        363          113        149        148        301        473          682         95 
 
Total                          1176          603        573          163        213        220        435        735         1011        163 
 
1 - Do not 
trust it at all    (1.0)        140           64         76           29+        23         25         58         83          131+b        9- 
                                 12%          11%        13%          18%        11%        11%        13%        11%          13%         5% 
 
2                  (2.0)        234          126        108           31         53         50         90        143          211         23 
                                 20%          21%        19%          19%        25%        23%        21%        19%          21%        14% 
 
3                  (3.0)        384          177-       207+a         54         54-        69        137        243          326         56 
                                 33%          29%        36%          33%        25%        31%        31%        33%          32%        34% 
 
4                  (4.0)        293          164        129           38         61         60        114        177          245         48 
                                 25%          27%        23%          23%        29%        27%        26%        24%          24%        29% 
 
5 - Trust 
it a great deal    (5.0)        108           66         41            9         19         13         31         77           82-        26+a 
                                  9%          11%         7%           6%         9%         6%         7%        10%           8%        16% 
 
(Don't know)                     18            5         12            1          2          3          5         12           15          2 
                                  1%           1%         2%           1%         1%         1%         1%         2%           2%         1% 
 
Net: Trust                      400          230+b      170-          47         80         73        144        254          327-        73+a 
                                 34%          38%        30%          29%        38%        33%        33%        35%          32%        45% 
 
Net: Do not trust               374          190        184           60         77         75        148        226          342++B      32-- 
                                 32%          32%        32%          37%        36%        34%        34%        31%          34%        19% 
 
Mean Score                      3.0          3.1        2.9          2.8        3.0        2.9        2.9        3.0          2.9--      3.4++A 
Standard deviation             1.15         1.17       1.12         1.16       1.16       1.10       1.14       1.15         1.15       1.08 
Standard error                  .04          .06        .06          .11        .10        .09        .07        .05          .04        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 289 (continuation) 
<E5> Facebook - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192           30         85         65         47         55         57         58         81        102        200        201        211         1026        166        123         43 
 
Effective sample                776           29         84         64         46         54         56         57         80        101        198        192        210          683         93         73         21 
 
Total                          1176           42        149        100         83         77        106         98        148        182         34         58         98         1046        130        104         26 
 
1 - Do not 
trust it at all    (1.0)        140            8         23hI       15hI       16hI       11I        12I        13I         8-         3--        6+HI      11+HI      15HI        121         19         16          3 
                                 12%          19%        15%        15%        19%        14%        12%        13%         5%         2%        17%        18%        15%          12%        15%        15%        12% 
 
2                  (2.0)        234           13         30         25kl       12         12         27kl       24k        33k        29          9KL        6--       13-         209         24         20          4 
                                 20%          30%        20%        25%        15%        16%        25%        24%        22%        16%        25%        11%        13%          20%        19%        19%        17% 
 
3                  (3.0)        384            8         55jl       27         22         24         34         43JL       63+JL      54          8--       23JL       23--        338         46         31         15 
                                 33%          19%        37%        27%        26%        31%        32%        43%        43%        30%        22%        40%        24%          32%        35%        30%        55% 
 
4                  (4.0)        293           11         31         23         21         18         18         17         37         71          7          8--       32+bfgJK    264         29         27          2 
                                                                                                                              ++BceFGhJK 
                                 25%          26%        21%        23%        26%        23%        17%        18%        25%        39%        19%        14%        33%          25%        22%        26%         8% 
 
5 - Trust 
it a great deal    (5.0)        108            3          8         10g        10G         7g        13Gh        --         5         24Gh        4Gh        9++BGH    14+bGH       97         10         10          * 
                                  9%           6%         6%        10%        12%         9%        12%         -%         3%        13%        11%        16%        14%           9%         8%        10%         2% 
 
(Don't know)                     18            -          2          -          2          5++cIk     2          2          3          -          2++bCIKL   -          1           16          2          *          2 
                                  1%           -%         1%         -%         2%         6%         2%         2%         2%         -%         6%         -%         1%           1%         1%         *%         6% 
 
Net: Trust                      400           14         39         33         31g        25         31         17--       42         95         10g        18g        46++BfGHJK  361         39         36          3 
                                                                                                                              ++BceFGHJK 
                                 34%          32%        26%        33%        38%        32%        29%        18%        28%        52%        30%        31%        46%          35%        30%        35%        10% 
 
Net: Do not trust               374           21         53I        40I        28i        24         39I        36I        41         33--       15++hIKL   17i        28i         331         43         36          8 
                                 32%          49%        35%        40%        34%        31%        37%        37%        27%        18%        42%        30%        28%          32%        33%        35%        29% 
 
Mean Score                      3.0          2.7        2.8        2.9        3.0        3.0        2.9        2.7-       3.0        3.5        2.8-       3.0        3.2+bGJ      3.0        2.9        3.0        2.7 
                                                                                                                              ++ABCdEFGH 
                                                                                                                                     JKl 
Standard deviation             1.15         1.23       1.11       1.22       1.31       1.20       1.19        .92        .91        .98       1.29       1.29       1.28         1.14       1.15       1.21        .89 
Standard error                  .04          .23        .12        .15        .19        .17        .16        .12        .10        .10        .09        .09        .09          .04        .12        .14        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 289 (continuation) 
<E5> Facebook - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192          523        146        325         90         62          198        665          600        418        173         79          442        444        295          ** 
 
Effective sample                776          364         78        214         54         38          114        419          417        260         99         48          314        278        180          ** 
 
Total                          1176          524        112        341         86         60          173        600          631        385        160         80          514        401        249          ** 
 
1 - Do not 
trust it at all    (1.0)        140           65         21         38          8          5           34++       83           67         54         19         15           60         43         37          ** 
                                 12%          12%        18%        11%        10%         8%          20%        14%          11%        14%        12%        18%          12%        11%        15%         ** 
 
2                  (2.0)        234          116B         9--       72B        18b         9           34        112          118         75         40         22           96         74         61          ** 
                                 20%          22%         8%        21%        20%        15%          19%        19%          19%        20%        25%        28%          19%        18%        24%         ** 
 
3                  (3.0)        384          159         36        122         31         26           57        178          209        121         54         22          163        150+c       66-         ** 
                                 33%          30%        32%        36%        36%        42%          33%        30%          33%        31%        34%        27%          32%        37%        26%         ** 
 
4                  (4.0)        293          121         36         74         19         19           28-       165a         165cD      101D        27-         6--        130        100         62          ** 
                                 25%          23%        32%        22%        23%        32%          16%        27%          26%        26%        17%         7%          25%        25%        25%         ** 
 
5 - Trust 
it a great deal    (5.0)        108           54e        10         32e         9e         --          18         53           64         29         14         10           55         27         24          ** 
                                  9%          10%         9%         9%        11%         -%          10%         9%          10%         8%         9%        12%          11%         7%        10%         ** 
 
(Don't know)                     18            8          1          3          *          2            3          9            7          5          6+         5++Ab       10          8          -          ** 
                                  1%           1%         1%         1%         *%         3%           1%         2%           1%         1%         4%         7%           2%         2%         -%         ** 
 
Net: Trust                      400          175         46        106         29         19           46        218a         229cd      130d        41         15-         185        128         86          ** 
                                 34%          33%        41%        31%        33%        32%          26%        36%          36%        34%        26%        19%          36%        32%        34%         ** 
 
Net: Do not trust               374          182         30        110         26         14           67        195          185        130         59         37+a        156        116         98+ab       ** 
                                 32%          35%        26%        32%        30%        23%          39%        32%          29%        34%        37%        46%          30%        29%        39%         ** 
 
Mean Score                      3.0          3.0        3.0        3.0        3.0        3.0          2.8-       3.0          3.1d       2.9        2.9        2.6-         3.0        3.0        2.9          ** 
Standard deviation             1.15         1.18       1.23       1.12       1.13        .90         1.24       1.18         1.14       1.16       1.13       1.26         1.17       1.07       1.21          ** 
Standard error                  .04          .06        .14        .08        .15        .15          .12        .06          .06        .07        .12        .19          .07        .06        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 289 (continuation) 
<E5> Facebook - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192         1014        944        375        472        153         1014        764        601        751        158          794        603        487        383        373 
 
Effective sample                776          659        611        246        306        101          672        503        404        498         95          514        386        305        234        245 
 
Total                          1176          993        917        344        437        160         1030        763        615        756        134          768        574        437        330        379 
 
1 - Do not 
trust it at all    (1.0)        140          130+e      119e        51E        62E         7-         119         99         89+       101         20           96         75         66+        46         44 
                                 12%          13%        13%        15%        14%         5%          12%        13%        14%        13%        15%          12%        13%        15%        14%        12% 
 
2                  (2.0)        234          192        178         79        106+        38          207        153        129        150         24          141        106         89         67         80 
                                 20%          19%        19%        23%        24%        24%          20%        20%        21%        20%        18%          18%        19%        20%        20%        21% 
 
3                  (3.0)        384          339+       308        111        132         41          345        244        182        243         35          269        204        136        109        108 
                                 33%          34%        34%        32%        30%        25%          34%        32%        30%        32%        26%          35%        35%        31%        33%        28% 
 
4                  (4.0)        293          236        219         71         86--       47d         257        185        158        191         33          181        132        101         77        107 
                                 25%          24%        24%        21%        20%        29%          25%        24%        26%        25%        25%          24%        23%        23%        24%        28% 
 
5 - Trust 
it a great deal    (5.0)        108           86         83         28         45         20           85-        70         47         57-        21+acd       69         46         38         26         35 
                                  9%           9%         9%         8%        10%        13%           8%         9%         8%         8%        15%           9%         8%         9%         8%         9% 
 
(Don't know)                     18           10--       10          6          6          7++Ab       16         12         11         14          1           12         12          6          3          5 
                                  1%           1%         1%         2%         1%         4%           2%         2%         2%         2%         1%           2%         2%         1%         1%         1% 
 
Net: Trust                      400          322-       302         98-       131         67cd        342        255        205        248         54          250        177        140        104        142 
                                 34%          32%        33%        29%        30%        42%          33%        33%        33%        33%        40%          33%        31%        32%        31%        37% 
 
Net: Do not trust               374          323        297        129+       168++       45          326        252        218+       251         44          237        182        155        114        124 
                                 32%          32%        32%        38%        38%        28%          32%        33%        35%        33%        33%          31%        32%        35%        34%        33% 
 
Mean Score                      3.0          3.0-       3.0        2.8-       2.9-       3.2+abCD     3.0        3.0        2.9-       2.9        3.1          3.0        2.9        2.9        2.9        3.0 
Standard deviation             1.15         1.15       1.15       1.16       1.19       1.11         1.13       1.16       1.17       1.15       1.29         1.14       1.13       1.19       1.15       1.16 
Standard error                  .04          .04        .05        .07        .07        .11          .04        .05        .06        .05        .13          .05        .06        .07        .08        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 289 (continuation) 
<E5> Facebook - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192          316        842          660        800        626        445        689          546        433        163         50          539        433        148         72 
 
Effective sample                776          184        566          431        518        422        290        441          344        285        118         30          360        278         94         45 
 
Total                          1176          258        872          647        783        652        439        659          520        429        188         39          559        417        137         63 
 
1 - Do not 
trust it at all    (1.0)        140           43+b       95          103++      116++      105++       84++      107++         71         45         20          5           80b        38         17          6 
                                 12%          17%        11%          16%        15%        16%        19%        16%          14%        10%        11%        12%          14%         9%        13%         9% 
 
2                  (2.0)        234           43        184          145        163        119         91        133          109c        96C        20--       10c         117         88         19          9 
                                 20%          17%        21%          22%        21%        18%        21%        20%          21%        22%        10%        25%          21%        21%        14%        14% 
 
3                  (3.0)        384           96        280          194        263        211        134        210          171        122         82++aBd     9          187        132         53d        13 
                                 33%          37%        32%          30%        34%        32%        31%        32%          33%        28%        44%        22%          33%        32%        39%        20% 
 
4                  (4.0)        293           52        219          162        187        154         89-       153          118        111         50         13          128        112         30         23a 
                                 25%          20%        25%          25%        24%        24%        20%        23%          23%        26%        27%        35%          23%        27%        22%        36% 
 
5 - Trust 
it a great deal    (5.0)        108           20         80           35--       46--       54         34         46-          39         53+a       14          1           36-        45a        17          9a 
                                  9%           8%         9%           5%         6%         8%         8%         7%           7%        12%         8%         2%           6%        11%        12%        15% 
 
(Don't know)                     18            3         14            9          8          9          6          9           12          3          2          2           12          2          -          3+Bc 
                                  1%           1%         2%           1%         1%         1%         1%         1%           2%         1%         1%         4%           2%         1%         -%         5% 
 
Net: Trust                      400           72        299          196-       234--      208        123--      199-         157-       164a        65         14          164--      157a        47         32+A 
                                 34%          28%        34%          30%        30%        32%        28%        30%          30%        38%        34%        37%          29%        38%        34%        51% 
 
Net: Do not trust               374           86        279          248++      279++      224        176++      241++        180C       141c        39--       14          197        126         37         15 
                                 32%          34%        32%          38%        36%        34%        40%        37%          35%        33%        21%        37%          35%        30%        27%        23% 
 
Mean Score                      3.0          2.9        3.0          2.8--      2.9--      2.9--      2.8--      2.8--        2.9-       3.1a       3.1        2.9          2.9--      3.1A       3.1        3.4+A 
Standard deviation             1.15         1.16       1.14         1.14       1.13       1.18       1.21       1.17         1.14       1.18       1.05       1.12         1.13       1.13       1.17       1.20 
Standard error                  .04          .09        .05          .06        .05        .06        .07        .06          .06        .07        .10        .21          .06        .07        .12        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 289 (continuation) 
<E5> Facebook - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 1192           51 
 
Effective sample                776           31 
 
Total                          1176           41 
 
1 - Do not 
trust it at all    (1.0)        140            4 
                                 12%           9% 
 
2                  (2.0)        234            8 
                                 20%          21% 
 
3                  (3.0)        384            9 
                                 33%          22% 
 
4                  (4.0)        293           16 
                                 25%          38% 
 
5 - Trust 
it a great deal    (5.0)        108            1 
                                  9%           3% 
 
(Don't know)                     18            3++ 
                                  1%           7% 
 
Net: Trust                      400           17 
                                 34%          41% 
 
Net: Do not trust               374           12 
                                 32%          29% 
 
Mean Score                      3.0          3.1 
Standard deviation             1.15         1.08 
Standard error                  .04          .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 289 (continuation) 
<E5> Facebook - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192          561        569        731        358        979        761        409        253        194        103        491        146 
 
Effective sample                776          365        353        469        231        630        514        261        174        122         63        322         94 
 
Total                          1176          547        499        685        338        937        780        377        269        173         90        457        135 
 
1 - Do not 
trust it at all    (1.0)        140           72         70k        84         40        113         86         57+k       36         33+eeK     10         76++eK      8 
                                 12%          13%        14%        12%        12%        12%        11%        15%        13%        19%        11%        17%         6% 
 
2                  (2.0)        234          109        103        133         78        183        153         92+        75++aceej  53++abCEEj 19         90         30 
                                 20%          20%        21%        19%        23%        19%        20%        24%        28%        31%        21%        20%        22% 
 
3                  (3.0)        384          167        145        222        115        304        242         99--       91         52         34        135         38 
                                 33%          31%        29%        32%        34%        33%        31%        26%        34%        30%        38%        30%        28% 
 
4                  (4.0)        293          130gH      130GH      180GH       72H       234gH      208GH       82H        43--       17--       14        114gH       45dfGHi 
                                 25%          24%        26%        26%        21%        25%        27%        22%        16%        10%        15%        25%        33% 
 
5 - Trust 
it a great deal    (5.0)        108           60         46         62         28         90         79         42         23         16         10         36         13 
                                  9%          11%         9%         9%         8%        10%        10%        11%         9%         9%        11%         8%        10% 
 
(Don't know)                     18           10          6          5          6         13         11          4          2          2          2          5          2 
                                  1%           2%         1%         1%         2%         1%         1%         1%         1%         1%         2%         1%         1% 
 
Net: Trust                      400          190gH      175gH      242GH      100h       324gH      287+dGH    125H        66--       33--       24        150H        58dGHi 
                                 34%          35%        35%        35%        29%        35%        37%        33%        24%        19%        27%        33%        43% 
 
Net: Do not trust               374          180        173        216        118        296        240        149++ceek  111++ceek   86         29        167+        38 
                                                                                                                              ++ABCDEEij 
                                                                                                                                       K 
                                 32%          33%        35%        32%        35%        32%        31%        40%        41%        50%        33%        36%        28% 
 
Mean Score                      3.0          3.0H       3.0H       3.0gH      2.9h       3.0gH      3.1+GHj    2.9h       2.8--      2.6--      2.9        2.9-h      3.2dfGHj 
Standard deviation             1.15         1.19       1.19       1.15       1.12       1.15       1.15       1.24       1.13       1.18       1.15       1.20       1.08 
Standard error                  .04          .06        .06        .05        .07        .05        .05        .08        .09        .11        .15        .07        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 289 (continuation) 
<E5> Facebook - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192         1192        447        175        292        799        291        564        110        214         60         38        642        811         49        126         36 
 
Effective sample                776          776        294        112        192        531        194        379         71        144         41         27        425        532         25         87         24 
 
Total                          1176         1176        426        165        275        803        304        551        109        213         65         41        633        798         32        129         33 
 
1 - Do not 
trust it at all    (1.0)        140          140         53         27         26        107         46         71         20do       20         17         10         92+        90          3         10          1 
                                                                                                                                         ++AbDegIlM 
                                                                                                                                                 Oq 
                                 12%          12%        13%        16%         9%        13%        15%        13%        18%        10%        26%        25%        14%        11%        10%         7%         2% 
 
2                  (2.0)        234          234         72         44bhi      60        189++bhiq   75+bhi    110         14         34         15         11        141        151          5         34bh        8 
                                 20%          20%        17%        26%        22%        24%        25%        20%        13%        16%        23%        26%        22%        19%        16%        26%        25% 
 
3                  (3.0)        384          384        148         51         95        238--      100        184         44         68         19          9        198        270         16         37         11 
                                 33%          33%        35%        31%        35%        30%        33%        33%        40%        32%        30%        22%        31%        34%        51%        28%        33% 
 
4                  (4.0)        293          293        109         31         73        189         59-       130         20         69+ceFghjl 11          9        145        207          5         34          7 
                                 25%          25%        26%        19%        26%        23%        19%        24%        19%        33%        17%        22%        23%        26%        16%        26%        21% 
 
5 - Trust 
it a great deal    (5.0)        108          108         40         11         19         65         19         48         10         21          2          2         51         71          2         15          6 
                                  9%           9%         9%         7%         7%         8%         6%         9%         9%        10%         4%         5%         8%         9%         6%        12%        18% 
 
(Don't know)                     18           18          4          2          2         15          5          8          1          *          -          -          7          8          -          -          * 
                                  1%           1%         1%         1%         1%         2%         2%         1%         1%         *%         -%         -%         1%         1%         -%         -%         *% 
 
Net: Trust                      400          400f       149f        42-        92        254-        78--      179         30         90+CeFghjl 13         11        196        278f         7         49f        13 
                                 34%          34%        35%        26%        33%        32%        26%        32%        28%        43%        21%        26%        31%        35%        22%        38%        40% 
 
Net: Do not trust               374          374        125         71++abdImq 86        296++bimq  121++abImq 181         34         54         32         21        232++bim   242          8         44          9 
                                                                                                                                          +aBdghIMq 
                                 32%          32%        29%        43%        31%        37%        40%        33%        31%        25%        50%        52%        37%        30%        26%        34%        27% 
 
Mean Score                      3.0          3.0cfJk    3.0cfJk    2.7--      3.0cfJk    2.9--j     2.8--      3.0j       2.9        3.2+CEFJKL 2.5--      2.5-       2.9--j     3.0cFJk    2.9        3.1cfJk    3.3cfJk 
Standard deviation             1.15         1.15       1.15       1.15       1.07       1.16       1.13       1.15       1.20       1.11       1.17       1.22       1.16       1.13       1.01       1.14       1.12 
Standard error                  .04          .04        .07        .11        .08        .05        .08        .06        .14        .09        .18        .24        .06        .05        .20        .12        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 289 (continuation) 
<E5> Facebook - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 1192          699          **         - 
 
Effective sample                776          448          **         - 
 
Total                          1176          641          **         - 
 
1 - Do not 
trust it at all    (1.0)        140           82          **         - 
                                 12%          13%         **         -% 
 
2                  (2.0)        234          116          **         - 
                                 20%          18%         **         -% 
 
3                  (3.0)        384          211          **         - 
                                 33%          33%         **         -% 
 
4                  (4.0)        293          172f         **         - 
                                 25%          27%         **         -% 
 
5 - Trust 
it a great deal    (5.0)        108           53          **         - 
                                  9%           8%         **         -% 
 
(Don't know)                     18            8          **         - 
                                  1%           1%         **         -% 
 
Net: Trust                      400          224f         **         - 
                                 34%          35%         **         -% 
 
Net: Do not trust               374          198          **         - 
                                 32%          31%         **         -% 
 
Mean Score                      3.0          3.0cfJk      **         - 
Standard deviation             1.15         1.14          **         - 
Standard error                  .04          .05          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 290 
<E5> Facebook - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192          530        662          173        235        236        193        181        128         46          408        429        355          231        395        260        306 
 
Effective sample                776          343        435          112        150        159        133        119         83         28          261        291        227          160        254        178        185 
 
Total                          1176          545        631          169        198        228        212        186        124         59          367        441        369          239        364        270        303 
 
1 - Do not 
trust it at all    (1.0)        175           79         96           22         36         29         31         33         17          8           58         59         58           38         51         33         53 
                                 15%          14%        15%          13%        18%        13%        14%        18%        14%        14%          16%        13%        16%          16%        14%        12%        17% 
 
2                  (2.0)        264          146++B     117--         34         40         49         46         43         31         20           74         95         95           72++bd     74         57         61 
                                 22%          27%        19%          20%        20%        22%        22%        23%        25%        34%          20%        22%        26%          30%        20%        21%        20% 
 
3                  (3.0)        378          167        211           60         67         71         63         60         41         16          127        134        117           51--      125A       106+A       96a 
                                 32%          31%        33%          36%        34%        31%        30%        32%        33%        27%          35%        30%        32%          22%        34%        39%        32% 
 
4                  (4.0)        248          106        142           33         40         57         54         33         26          5           72        111+c       64           55         79         56         57 
                                 21%          19%        23%          19%        20%        25%        25%        18%        21%         9%          20%        25%        17%          23%        22%        21%        19% 
 
5 - Trust 
it a great deal    (5.0)         86           33         52           18         14         18         15         12          5          4           33         33         20           19         31         14         21 
                                  7%           6%         8%          11%         7%         8%         7%         7%         4%         6%           9%         7%         6%           8%         8%         5%         7% 
 
(Don't know)                     26           14         13            2          1          4          4          5          3          6            3          8         14+a          4          4          4         15 
                                                                                                                                                                                                                        ++b 
                                  2%           2%         2%           1%         1%         2%         2%         3%         3%        10%           1%         2%         4%           1%         1%         1%         5% 
 
Net:Trust                       333          139        195           51         54         75         68         45         31          9          105        144+c       85-          74        110         71         79 
                                 28%          25%        31%          30%        27%        33%        32%        24%        25%        16%          29%        33%        23%          31%        30%        26%        26% 
 
Net:Do not trust                439          225+b      213-          56         75         78         76         76         48         29          131        155        153          110+bc     126         90        114 
                                 37%          41%        34%          33%        38%        34%        36%        41%        39%        48%          36%        35%        41%          46%        34%        33%        38% 
 
Mean Score                      2.8          2.8        2.9          3.0        2.8        2.9        2.9        2.7        2.7        2.6          2.9        2.9c       2.7-         2.8        2.9        2.9        2.8 
Standard deviation             1.15         1.12       1.17         1.17       1.18       1.15       1.16       1.16       1.07       1.10         1.17       1.15       1.12         1.21       1.15       1.06       1.18 
Standard error                  .04          .06        .06          .11        .10        .09        .10        .11        .12        .21          .07        .07        .08          .10        .07        .08        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 290 (continuation) 
<E5> Facebook - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 1192          626        566          174        226        225        461        727         1085        104 
 
Effective sample                776          415        363          113        149        148        301        473          682         95 
 
Total                          1176          603        573          163        213        220        435        735         1011        163 
 
1 - Do not 
trust it at all    (1.0)        175           89         86           32         24         29         68        107          160         15 
                                 15%          15%        15%          20%        11%        13%        16%        15%          16%         9% 
 
2                  (2.0)        264          146        117           33         58         58        102        161          236         28 
                                 22%          24%        20%          20%        27%        27%        23%        22%          23%        17% 
 
3                  (3.0)        378          176        202           60         65         69        144        232          334         42 
                                 32%          29%        35%          37%        30%        31%        33%        31%          33%        25% 
 
4                  (4.0)        248          134        113           32         51         44         87        158          191--       57++A 
                                 21%          22%        20%          19%        24%        20%        20%        22%          19%        35% 
 
5 - Trust 
it a great deal    (5.0)         86           50         36            5         12         17         27         58           65-        21+a 
                                  7%           8%         6%           3%         6%         8%         6%         8%           6%        13% 
 
(Don't know)                     26            7         19            1          3          3          6         20           24          2 
                                  2%           1%         3%           1%         1%         1%         1%         3%           2%         1% 
 
Net:Trust                       333          184        149           36         63         61        115        217          256--       78++A 
                                 28%          31%        26%          22%        30%        28%        26%        29%          25%        48% 
 
Net:Do not trust                439          235        204           65         82         88        170        267          396++b      42- 
                                 37%          39%        36%          40%        39%        40%        39%        36%          39%        26% 
 
Mean Score                      2.8          2.8        2.8          2.7        2.8        2.8        2.8        2.9          2.8--      3.3++A 
Standard deviation             1.15         1.18       1.12         1.09       1.09       1.14       1.13       1.16         1.14       1.16 
Standard error                  .04          .06        .06          .10        .09        .09        .07        .05          .04        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 290 (continuation) 
<E5> Facebook - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192           30         85         65         47         55         57         58         81        102        200        201        211         1026        166        123         43 
 
Effective sample                776           29         84         64         46         54         56         57         80        101        198        192        210          683         93         73         21 
 
Total                          1176           42        149        100         83         77        106         98        148        182         34         58         98         1046        130        104         26 
 
1 - Do not 
trust it at all    (1.0)        175            7         23I        20I        27         10i        15I        16I        20I         5--        6I        12+I       15I         152         22         16          6 
                                                                        ++befHIjl 
                                 15%          16%        15%        20%        32%        12%        14%        16%        13%         3%        18%        21%        15%          15%        17%        16%        23% 
 
2                  (2.0)        264           12         28         22         14         18         28         24         49+bdiKL   35          8         10         17          230         34         28          6 
                                 22%          29%        19%        22%        17%        23%        27%        24%        33%        19%        23%        17%        17%          22%        26%        27%        22% 
 
3                  (3.0)        378           10         68++dfIJl  30         19         26         28         50         46         42-         9         23+dIJl    29          339         39         30          9 
                                                                                                         ++cDFhIJL 
                                 32%          23%        45%        30%        23%        34%        27%        51%        31%        23%        25%        39%        29%          32%        30%        29%        35% 
 
4                  (4.0)        248           10         17-        18         13         18gk       26bgk       7--       26         77          7GK        6--       24BGK       220         28         25          3 
                                                                                                                              ++BCDefGHJ 
                                                                                                                                      KL 
                                 21%          22%        12%        18%        15%        23%        24%         8%        17%        42%        20%        10%        24%          21%        22%        24%        12% 
 
5 - Trust 
it a great deal    (5.0)         86            1          9         10gh        8gh        1          7          --         3         23+eGh      3eGH       7+EGH     12++EGH      84+bc       1-         1-         * 
                                  7%           3%         6%        10%        10%         2%         7%         -%         2%        13%         8%        12%        13%           8%         1%         1%         2% 
 
(Don't know)                     26            3          5          -          2          5cI        2          2          5          -          2++CIKl    1          2           21          5          3          2 
                                  2%           6%         3%         -%         2%         6%         2%         2%         3%         -%         6%         1%         2%           2%         4%         3%         6% 
 
Net:Trust                       333           11         26-        29G        21g        19g        33G         7--       29        100         10bG       13G        36++BGHK    304         30         26          4 
                                                                                                                              ++BCDEFGHJ 
                                                                                                                                      KL 
                                 28%          26%        17%        29%        26%        25%        31%         8%        19%        55%        28%        22%        37%          29%        23%        25%        13% 
 
Net:Do not trust                439           19         51         41I        41Il       27         43i        39i        69Il       40--       14I        22I        31          383         56         44         12 
                                 37%          45%        34%        41%        49%        36%        41%        40%        46%        22%        41%        38%        32%          37%        43%        43%        45% 
 
Mean Score                      2.8          2.7        2.7        2.8        2.5        2.8        2.8        2.5-       2.6        3.4        2.8        2.7        3.0+bdGHjk   2.9        2.6        2.7        2.4 
                                                                                                                              ++ABCDEFGH 
                                                                                                                                     JKL 
Standard deviation             1.15         1.13       1.06       1.25       1.37       1.03       1.16        .86       1.01       1.03       1.25       1.25       1.25         1.16       1.06       1.06       1.07 
Standard error                  .04          .22        .12        .16        .20        .14        .16        .12        .11        .10        .09        .09        .09          .04        .11        .13        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 290 (continuation) 
<E5> Facebook - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192          523        146        325         90         62          198        665          600        418        173         79          442        444        295          ** 
 
Effective sample                776          364         78        214         54         38          114        419          417        260         99         48          314        278        180          ** 
 
Total                          1176          524        112        341         86         60          173        600          631        385        160         80          514        401        249          ** 
 
1 - Do not 
trust it at all    (1.0)        175           89         21         40          8          7           36        103           93         55         27         13           65         61         49a         ** 
                                 15%          17%        19%        12%        10%        12%          21%        17%          15%        14%        17%        16%          13%        15%        20%         ** 
 
2                  (2.0)        264          115         14-        86b        24b        13           41        115-         140         78         46         24          106         91         62          ** 
                                 22%          22%        13%        25%        28%        21%          24%        19%          22%        20%        29%        30%          21%        23%        25%         ** 
 
3                  (3.0)        378          158         43        119         22         19           49        184          201        132         45         20          159        138         78          ** 
                                 32%          30%        39%        35%        26%        31%          28%        31%          32%        34%        28%        25%          31%        34%        31%         ** 
 
4                  (4.0)        248          119         24         58         21         16           24-       148+a        141d        84d        22          7-         131++bc     71         44          ** 
                                 21%          23%        22%        17%        25%        26%          14%        25%          22%        22%        14%         9%          25%        18%        17%         ** 
 
5 - Trust 
it a great deal    (5.0)         86           37          9         25          9          4           13         44           51         23         12         11           38         31         16          ** 
                                  7%           7%         8%         7%        10%         6%           8%         7%           8%         6%         8%        13%           7%         8%         6%         ** 
 
(Don't know)                     26            6          1         13a         1          2            9+B        7-           5--       13A         8+A        5+A         16c        10          1          ** 
                                  2%           1%         1%         4%         1%         3%           5%         1%           1%         4%         5%         7%           3%         2%         *%         ** 
 
Net:Trust                       333          156         33         84         30         20           37        192+a        192        107         34         17          168+bc     102         59          ** 
                                 28%          30%        29%        24%        35%        33%          22%        32%          30%        28%        21%        22%          33%        25%        24%         ** 
 
Net:Do not trust                439          204         35        126         32         20           77        218          233        133         72         37          170-       152        111+a        ** 
                                 37%          39%        31%        37%        38%        33%          45%        36%          37%        35%        45%        46%          33%        38%        45%         ** 
 
Mean Score                      2.8          2.8        2.9        2.8        3.0        2.9          2.6-       2.9          2.9        2.8        2.7        2.7          2.9+C      2.8        2.7-         ** 
Standard deviation             1.15         1.18       1.19       1.10       1.17       1.13         1.21       1.19         1.16       1.12       1.16       1.27         1.14       1.14       1.16          ** 
Standard error                  .04          .06        .13        .08        .16        .19          .12        .06          .06        .07        .12        .19          .07        .07        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 290 (continuation) 
<E5> Facebook - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192         1014        944        375        472        153         1014        764        601        751        158          794        603        487        383        373 
 
Effective sample                776          659        611        246        306        101          672        503        404        498         95          514        386        305        234        245 
 
Total                          1176          993        917        344        437        160         1030        763        615        756        134          768        574        437        330        379 
 
1 - Do not 
trust it at all    (1.0)        175          156        146         62e        75e        14          150        122        103        126         24          119         96         87++       70++e      54 
                                 15%          16%        16%        18%        17%         9%          15%        16%        17%        17%        18%          15%        17%        20%        21%        14% 
 
2                  (2.0)        264          212        194         79        108         47          235        170        155        174         25          167        125         92         70         84 
                                 22%          21%        21%        23%        25%        30%          23%        22%        25%        23%        19%          22%        22%        21%        21%        22% 
 
3                  (3.0)        378          330        296        111        131         40          335        230        183        242         38          259        192        146        108        113 
                                 32%          33%        32%        32%        30%        25%          33%        30%        30%        32%        28%          34%        33%        33%        33%        30% 
 
4                  (4.0)        248          208        199         70         86         36          219        173        123        153         28          160        114         75-        60         83 
                                 21%          21%        22%        20%        20%        22%          21%        23%        20%        20%        21%          21%        20%        17%        18%        22% 
 
5 - Trust 
it a great deal    (5.0)         86           67         61         14-        28         17c          66-        51         32-        42-        18+abCD      47         31-        25         17         36b 
                                  7%           7%         7%         4%         6%        11%           6%         7%         5%         6%        13%           6%         5%         6%         5%        10% 
 
(Don't know)                     26           21         21          8         10          5           25         18         18         20          1           17         16         11          4          9 
                                  2%           2%         2%         2%         2%         3%           2%         2%         3%         3%         *%           2%         3%         2%         1%         2% 
 
Net:Trust                       333          275        260         84        114         53          285        223        156-       195-        46          207        145        101-        77        119cd 
                                 28%          28%        28%        24%        26%        33%          28%        29%        25%        26%        34%          27%        25%        23%        23%        31% 
 
Net:Do not trust                439          368        340        141        183+        62          385        292        258++      300         50          286        221        179        140        138 
                                 37%          37%        37%        41%        42%        39%          37%        38%        42%        40%        37%          37%        39%        41%        43%        37% 
 
Mean Score                      2.8          2.8        2.8        2.7-       2.7        3.0c         2.8        2.8        2.7--      2.7--      2.9          2.8        2.7-       2.7--      2.6--      2.9cd 
Standard deviation             1.15         1.15       1.15       1.12       1.16       1.17         1.13       1.16       1.14       1.14       1.29         1.13       1.13       1.16       1.16       1.19 
Standard error                  .04          .05        .05        .07        .07        .12          .04        .05        .06        .05        .13          .05        .06        .07        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 290 (continuation) 
<E5> Facebook - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192          316        842          660        800        626        445        689          546        433        163         50          539        433        148         72 
 
Effective sample                776          184        566          431        518        422        290        441          344        285        118         30          360        278         94         45 
 
Total                          1176          258        872          647        783        652        439        659          520        429        188         39          559        417        137         63 
 
1 - Do not 
trust it at all    (1.0)        175           51+       122          126++      137++      123++       87++      124++         88         54         27          6           93         49         27          5 
                                 15%          20%        14%          19%        18%        19%        20%        19%          17%        12%        14%        16%          17%        12%        20%         8% 
 
2                  (2.0)        264           53        202          144        181        139        100        149          122         94         39          9          128        104         23          9 
                                 22%          21%        23%          22%        23%        21%        23%        23%          24%        22%        21%        23%          23%        25%        17%        15% 
 
3                  (3.0)        378           99+b      262-         202        254        195        137        207          179        133         52         13          195        118         42         22 
                                 32%          38%        30%          31%        32%        30%        31%        31%          34%        31%        28%        34%          35%        28%        31%        35% 
 
4                  (4.0)        248           37-       196a         131        158        138         78        125           85--       96         62++Abd     5           90--      109++A      30         19a 
                                 21%          14%        22%          20%        20%        21%        18%        19%          16%        22%        33%        12%          16%        26%        22%        30% 
 
5 - Trust 
it a great deal    (5.0)         86           16         66           25--       35--       41         24         37-          30         43+a        8          4           36         29         14          6 
                                  7%           6%         8%           4%         5%         6%         5%         6%           6%        10%         4%        11%           6%         7%        11%        10% 
 
(Don't know)                     26            2         24           19         18         16         13         17           15         10          -          1c          17          7          *          2 
                                  2%           1%         3%           3%         2%         3%         3%         3%           3%         2%         -%         3%           3%         2%         *%         2% 
 
Net:Trust                       333           53--      262a         156--      193--      179        102-       162--        115--      139A        70+A        9          125--      139+A       44a        25a 
                                 28%          21%        30%          24%        25%        27%        23%        25%          22%        32%        37%        23%          22%        33%        32%        40% 
 
Net:Do not trust                439          104        324          270++      319++      262        187+       273++        210        147         66         15          221d       153         50         14- 
                                 37%          40%        37%          42%        41%        40%        43%        41%          40%        34%        35%        39%          40%        37%        36%        23% 
 
Mean Score                      2.8          2.7-       2.9a         2.7--      2.7--      2.7-       2.6--      2.7--        2.7--      3.0+A      2.9        2.8          2.7--      2.9a       2.9        3.2+A 
Standard deviation             1.15         1.14       1.16         1.13       1.12       1.19       1.16       1.16         1.12       1.17       1.14       1.22         1.13       1.13       1.26       1.09 
Standard error                  .04          .08        .05          .06        .05        .06        .07        .06          .06        .07        .10        .23          .06        .07        .13        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 290 (continuation) 
<E5> Facebook - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 1192           51 
 
Effective sample                776           31 
 
Total                          1176           41 
 
1 - Do not 
trust it at all    (1.0)        175            3 
                                 15%           8% 
 
2                  (2.0)        264            9 
                                 22%          21% 
 
3                  (3.0)        378           17 
                                 32%          41% 
 
4                  (4.0)        248           10 
                                 21%          24% 
 
5 - Trust 
it a great deal    (5.0)         86            1 
                                  7%           3% 
 
(Don't know)                     26            1 
                                  2%           3% 
 
Net:Trust                       333           11 
                                 28%          27% 
 
Net:Do not trust                439           12 
                                 37%          29% 
 
Mean Score                      2.8          2.9 
Standard deviation             1.15          .97 
Standard error                  .04          .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 290 (continuation) 
<E5> Facebook - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192          561        569        731        358        979        761        409        253        194        103        491        146 
 
Effective sample                776          365        353        469        231        630        514        261        174        122         63        322         94 
 
Total                          1176          547        499        685        338        937        780        377        269        173         90        457        135 
 
1 - Do not 
trust it at all    (1.0)        175           95         90+       106         55        149        106         79++E      52         42++ceE    14         99++ceE    20 
                                 15%          17%        18%        15%        16%        16%        14%        21%        19%        24%        16%        22%        15% 
 
2                  (2.0)        264          131        113        161         87        216        171        104+        73         53+ei      14        105         36 
                                 22%          24%        23%        23%        26%        23%        22%        28%        27%        31%        16%        23%        27% 
 
3                  (3.0)        378          154-       157        226        111        292        254        105         86         50         36        144         40 
                                 32%          28%        32%        33%        33%        31%        33%        28%        32%        29%        40%        32%        29% 
 
4                  (4.0)        248          110Gh       97gh      134gh       60        193GH      178fGHj     61-        30--       18--       13         75--       31gh 
                                 21%          20%        19%        20%        18%        21%        23%        16%        11%        11%        14%        16%        23% 
 
5 - Trust 
it a great deal    (5.0)         86           43         32         41         21         72         58         22         17          7          7         23          7 
                                  7%           8%         6%         6%         6%         8%         7%         6%         6%         4%         8%         5%         5% 
 
(Don't know)                     26           15          9         18          5         14-        14          5         10          2          6+bdEefh  11          2 
                                  2%           3%         2%         3%         1%         2%         2%         1%         4%         1%         7%         2%         1% 
 
Net:Trust                       333          153GHj     129gh      175-gh      81h       265GHj     236fGHJ     83--       47--       25--       20         98--       38gh 
                                 28%          28%        26%        25%        24%        28%        30%        22%        17%        15%        22%        21%        28% 
 
Net:Do not trust                439          225+       204        267        142        365        276        183++cEEi  126++Ei     95         28        203++E      56 
                                                                                                                              ++ABCdEEIj 
                                                                                                                                       k 
                                 37%          41%        41%        39%        42%        39%        35%        49%        47%        55%        32%        45%        41% 
 
Mean Score                      2.8          2.8fH      2.7-H      2.8fgHj    2.7h       2.8FgHJ    2.9FGHJ    2.6--      2.6--      2.4--      2.8h       2.6--      2.8h 
Standard deviation             1.15         1.20       1.16       1.13       1.13       1.17       1.14       1.17       1.13       1.10       1.16       1.16       1.13 
Standard error                  .04          .06        .06        .05        .07        .05        .05        .07        .09        .10        .15        .07        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 290 (continuation) 
<E5> Facebook - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192         1192        447        175        292        799        291        564        110        214         60         38        642        811         49        126         36 
 
Effective sample                776          776        294        112        192        531        194        379         71        144         41         27        425        532         25         87         24 
 
Total                          1176         1176        426        165        275        803        304        551        109        213         65         41        633        798         32        129         33 
 
1 - Do not 
trust it at all    (1.0)        175          175         56         36+bD      30        137+d       58+d      107++abD    18         33         22         11        107        123          5         16          5 
                                                                                                                                         ++ABDEfghi 
                                                                                                                                               LMOQ 
                                 15%          15%        13%        22%        11%        17%        19%        19%        16%        16%        34%        27%        17%        15%        16%        13%        15% 
 
2                  (2.0)        264          264         83         46q        57        216++biQ    80q       122         34biq      39         14          9        167++bq    187          3         32          5 
                                 22%          22%        19%        28%        21%        27%        26%        22%        31%        18%        22%        22%        26%        23%         8%        25%        16% 
 
3                  (3.0)        378          378        149         57        106+e      245         97        192         35         65         19         12        200        261         19         45         15 
                                 32%          32%        35%        35%        39%        31%        32%        35%        32%        31%        29%        29%        32%        33%        62%        35%        45% 
 
4                  (4.0)        248          248c       101Cfgl     18--       66Cgl     147--       50         90--       16         63         10          7        107--      157c         2         22          5 
                                                                                                                              ++aCEFGhLM 
                                                                                                                                      oq 
                                 21%          21%        24%        11%        24%        18%        16%        16%        15%        30%        15%        17%        17%        20%         6%        17%        16% 
 
5 - Trust 
it a great deal    (5.0)         86           86f        34f         5         15         44--       10--       29-         5          9          *          2         41         59f         3         11          3 
                                  7%           7%         8%         3%         6%         5%         3%         5%         4%         4%         *%         5%         6%         7%         8%         8%         8% 
 
(Don't know)                     26           26          2-         3          *-        15         10bd       10          3d         2          -          -         13         11-         *          4d         * 
                                  2%           2%         1%         2%         *%         2%         3%         2%         3%         1%         -%         -%         2%         1%         *%         3%         *% 
 
Net:Trust                       333          333Cfg     135CeFGhjl  23--       81Cfg     191--c      59--      119--       20         73CeFGhjL  10          9        147--c     216Cf        4         33c         8 
                                 28%          28%        32%        14%        30%        24%        19%        22%        19%        34%        15%        22%        23%        27%        14%        25%        24% 
 
Net:Do not trust                439          439        139-        82++aBDimQ 87        353++aBDiq 138++aBDiq 230+bd      51bd       72         36+aBDimq  20        274++aBDq  310          8         48         10 
                                 37%          37%        33%        50%        32%        44%        45%        42%        47%        34%        55%        48%        43%        39%        24%        37%        31% 
 
Mean Score                      2.8          2.8CeFgJl  2.9CEFGhJL 2.4--      2.9CEFGhJl 2.7--j     2.6--      2.7--j     2.6        2.9CeFgJ   2.3--      2.5        2.7--cj    2.8CfJ     2.8j       2.8cJ      2.9j 
Standard deviation             1.15         1.15       1.13       1.05       1.05       1.13       1.09       1.13       1.07       1.14       1.10       1.21       1.14       1.15       1.05       1.13       1.12 
Standard error                  .04          .04        .07        .10        .08        .05        .08        .06        .13        .09        .17        .23        .06        .05        .21        .12        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 290 (continuation) 
<E5> Facebook - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 1192          699          **         - 
 
Effective sample                776          448          **         - 
 
Total                          1176          641          **         - 
 
1 - Do not 
trust it at all    (1.0)        175          106          **         - 
                                 15%          17%         **         -% 
 
2                  (2.0)        264          124-         **         - 
                                 22%          19%         **         -% 
 
3                  (3.0)        378          231+         **         - 
                                 32%          36%         **         -% 
 
4                  (4.0)        248          127c         **         - 
                                 21%          20%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         86           41          **         - 
                                  7%           6%         **         -% 
 
(Don't know)                     26           12          **         - 
                                  2%           2%         **         -% 
 
Net:Trust                       333          168C         **         - 
                                 28%          26%         **         -% 
 
Net:Do not trust                439          230          **         - 
                                 37%          36%         **         -% 
 
Mean Score                      2.8          2.8CfJ       **         - 
Standard deviation             1.15         1.14          **         - 
Standard error                  .04          .05          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 291 
<E5> Facebook - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192          530        662          173        235        236        193        181        128         46          408        429        355          231        395        260        306 
 
Effective sample                776          343        435          112        150        159        133        119         83         28          261        291        227          160        254        178        185 
 
Total                          1176          545        631          169        198        228        212        186        124         59          367        441        369          239        364        270        303 
 
1 - Do not 
trust it at all    (1.0)        159           75         83           19         34c        19-        28         30c        19          9           53         47         58           30         42         31         56+b 
                                 14%          14%        13%          12%        17%         9%        13%        16%        15%        16%          14%        11%        16%          12%        12%        11%        19% 
 
2                  (2.0)        220          110        110           33         34         45         37         38         24         10           66         82         72           49         72         41         58 
                                 19%          20%        17%          19%        17%        20%        17%        20%        20%        17%          18%        19%        20%          21%        20%        15%        19% 
 
3                  (3.0)        358          172        186           51         52         70         60         57         43         25          103        130        125           59        115         95a        89 
                                 30%          32%        29%          30%        26%        30%        28%        31%        35%        42%          28%        29%        34%          25%        32%        35%        29% 
 
4                  (4.0)        318          142        176           46         53         73         67         41         31          7           99        140+C       78-          79+d       94         78         67 
                                 27%          26%        28%          27%        27%        32%        32%        22%        25%        12%          27%        32%        21%          33%        26%        29%        22% 
 
5 - Trust 
it a great deal    (5.0)         94           30-        64+a         17f        20f        18         14         17f         3-         4           37         32         25           15         37         21         21 
                                  8%           5%        10%          10%        10%         8%         6%         9%         2%         7%          10%         7%         7%           6%        10%         8%         7% 
 
(Don't know)                     27           15         12            2          5          3          7          2          4          3            7          9         10            6          4          4         12+b 
                                  2%           3%         2%           1%         3%         1%         3%         1%         3%         5%           2%         2%         3%           3%         1%         2%         4% 
 
Net:Trust                       412          172        240           63         73         91         81         58         34         11          137c       172C       103--         95d       131         98         88- 
                                 35%          32%        38%          38%        37%        40%        38%        31%        27%        19%          37%        39%        28%          40%        36%        36%        29% 
 
Net:Do not trust                379          185        194           52         67         65         64         68         43         20          119        129        131           79        114         72        114c 
                                 32%          34%        31%          31%        34%        28%        30%        37%        35%        33%          33%        29%        35%          33%        31%        27%        38% 
 
Mean Score                      3.0          2.9        3.0          3.1        3.0        3.1f       3.0        2.9        2.8        2.8          3.0        3.1c       2.8-         3.0        3.0d       3.1d       2.8- 
Standard deviation             1.16         1.12       1.19         1.17       1.25       1.09       1.15       1.21       1.07       1.12         1.21       1.12       1.15         1.15       1.16       1.11       1.20 
Standard error                  .04          .06        .06          .11        .10        .09        .10        .11        .12        .21          .08        .07        .08          .09        .07        .08        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 291 (continuation) 
<E5> Facebook - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 1192          626        566          174        226        225        461        727         1085        104 
 
Effective sample                776          415        363          113        149        148        301        473          682         95 
 
Total                          1176          603        573          163        213        220        435        735         1011        163 
 
1 - Do not 
trust it at all    (1.0)        159           72         87           33+bc      23         22         59        100          146         13 
                                 14%          12%        15%          20%        11%        10%        14%        14%          14%         8% 
 
2                  (2.0)        220          121         99           30         45         46         82        138          195         25 
                                 19%          20%        17%          18%        21%        21%        19%        19%          19%        16% 
 
3                  (3.0)        358          174        184           48         55         64        128        227          318         38 
                                 30%          29%        32%          30%        26%        29%        30%        31%          31%        23% 
 
4                  (4.0)        318          173        145           36         65         69        126        190          248--       70++A 
                                 27%          29%        25%          22%        31%        31%        29%        26%          25%        43% 
 
5 - Trust 
it a great deal    (5.0)         94           52         42           11         21         15         32         62           79         15 
                                  8%           9%         7%           7%        10%         7%         7%         8%           8%         9% 
 
(Don't know)                     27           10         17            4          3          4          8         18           25          2 
                                  2%           2%         3%           2%         1%         2%         2%         2%           2%         1% 
 
Net:Trust                       412          226        186           47         86         84        157        253          327--       85++A 
                                 35%          37%        32%          29%        40%        38%        36%        34%          32%        52% 
 
Net:Do not trust                379          193        187           63         69         68        141        238          341+b       38- 
                                 32%          32%        33%          39%        32%        31%        32%        32%          34%        23% 
 
Mean Score                      3.0          3.0        2.9          2.8-       3.1a       3.0        3.0        3.0          2.9--      3.3++A 
Standard deviation             1.16         1.16       1.17         1.22       1.17       1.11       1.16       1.17         1.16       1.10 
Standard error                  .04          .06        .06          .12        .10        .09        .07        .05          .05        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 291 (continuation) 
<E5> Facebook - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192           30         85         65         47         55         57         58         81        102        200        201        211         1026        166        123         43 
 
Effective sample                776           29         84         64         46         54         56         57         80        101        198        192        210          683         93         73         21 
 
Total                          1176           42        149        100         83         77        106         98        148        182         34         58         98         1046        130        104         26 
 
1 - Do not 
trust it at all    (1.0)        159            7         20i        12i        22++HIj    14I        17I        18I        13          7--        4I        10hI       15I         142         17         14          3 
                                 14%          16%        13%        12%        26%        18%        16%        18%         9%         4%        12%        18%        15%          14%        13%        13%        11% 
 
2                  (2.0)        220           14         26         16         16         18l        23         20         33l        27          8L         8         12-         192         28         21          7 
                                 19%          33%        18%        16%        19%        24%        22%        20%        22%        15%        22%        14%        12%          18%        22%        21%        25% 
 
3                  (3.0)        358            9         54deI      31         16         14-        23         50         68++DEFIJL 34--       10i        22dEfI     28          317         41         30         11 
                                                                                                         ++cDEFIJL 
                                 30%          22%        36%        31%        19%        18%        22%        51%        46%        19%        28%        37%        28%          30%        32%        29%        41% 
 
4                  (4.0)        318           11         34g        25g        22G        18g        34Gk        8--       27         98          7G        10--g      25G         283         35         31          4 
                                                                                                                              ++BCDEFGHJ 
                                                                                                                                      KL 
                                 27%          26%        22%        25%        27%        23%        32%         8%        18%        54%        20%        18%        26%          27%        27%        30%        14% 
 
5 - Trust 
it a great deal    (5.0)         94            1         15gh       13GH        7g         7g         7          --         3-        14g         3GH        7GH       16++fGHi     89          5          5          1 
                                  8%           3%        10%        13%         8%         9%         7%         -%         2%         8%         9%        12%        16%           8%         4%         5%         2% 
 
(Don't know)                     27            -          -          3          -          6++Bdik    2          3          5          2          3++BDfIKl  1          3b          22          4          2          2 
                                  2%           -%         -%         3%         -%         8%         2%         3%         3%         1%         7%         1%         3%           2%         3%         2%         7% 
 
Net:Trust                       412           12         49G        38Gh       29G        25G        41Gh        8--       30--g     112         10G        17G        41+GHjK     372         40         36          4 
                                                                                                                              ++BCDEFGHJ 
                                                                                                                                      KL 
                                 35%          29%        33%        38%        35%        32%        39%         8%        20%        62%        30%        29%        42%          36%        31%        35%        16% 
 
Net:Do not trust                379           21         46         28         38+Il      32Il       40I        37I        46i        34--       12I        19I        26          334         45         35         10 
                                 32%          49%        31%        28%        45%        42%        38%        38%        31%        18%        34%        33%        27%          32%        34%        34%        36% 
 
Mean Score                      3.0          2.7        3.0G       3.1G       2.7        2.8        2.9g       2.5--      2.8g       3.5        2.9G       2.9g       3.2+adGhk    3.0        2.9        2.9        2.7 
                                                                                                                              ++ABcDEFGH 
                                                                                                                                     JKl 
Standard deviation             1.16         1.13       1.16       1.21       1.34       1.29       1.22        .89        .92        .97       1.20       1.24       1.29         1.17       1.09       1.12        .97 
Standard error                  .04          .21        .13        .15        .20        .18        .16        .12        .10        .10        .09        .09        .09          .05        .11        .13        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 291 (continuation) 
<E5> Facebook - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192          523        146        325         90         62          198        665          600        418        173         79          442        444        295          ** 
 
Effective sample                776          364         78        214         54         38          114        419          417        260         99         48          314        278        180          ** 
 
Total                          1176          524        112        341         86         60          173        600          631        385        160         80          514        401        249          ** 
 
1 - Do not 
trust it at all    (1.0)        159           80         20         36          8          8           34+        90           80         54         25         17           70         56         32          ** 
                                 14%          15%        18%        10%         9%        13%          20%        15%          13%        14%        16%        21%          14%        14%        13%         ** 
 
2                  (2.0)        220          109         13         59         23b         8           31         92-         116         67         37         22           82         72         60+a        ** 
                                 19%          21%        12%        17%        27%        13%          18%        15%          18%        18%        23%        28%          16%        18%        24%         ** 
 
3                  (3.0)        358          144         41        125+a       21         18           61        174          184        130         45         16          158        120         78          ** 
                                 30%          28%        36%        37%        24%        29%          35%        29%          29%        34%        28%        20%          31%        30%        31%         ** 
 
4                  (4.0)        318          142         26         87         24         22           30-       180A         191+cD      98d        29-        10-         145        116         56          ** 
                                 27%          27%        23%        25%        27%        37%          17%        30%          30%        26%        18%        12%          28%        29%        22%         ** 
 
5 - Trust 
it a great deal    (5.0)         94           43         10         28          7          2           12         54           49         31         15          8           45         26         21          ** 
                                  8%           8%         9%         8%         8%         4%           7%         9%           8%         8%         9%        10%           9%         7%         8%         ** 
 
(Don't know)                     27            7          3          8          3          2            5         11           11          5         10++ab      7++AB       14         10          2          ** 
                                  2%           1%         2%         2%         4%         4%           3%         2%           2%         1%         6%         9%           3%         3%         1%         ** 
 
Net:Trust                       412          185         36        114         31         25           42--      234+A        240cd      129         43         18          191        142         77          ** 
                                 35%          35%        32%        33%        36%        41%          24%        39%          38%        33%        27%        22%          37%        36%        31%         ** 
 
Net:Do not trust                379          189+c       33         95         31         16           64        182          196        121         62         39+ab       151        128         92          ** 
                                 32%          36%        30%        28%        36%        26%          37%        30%          31%        31%        39%        49%          29%        32%        37%         ** 
 
Mean Score                      3.0          2.9        2.9        3.0        3.0        3.1          2.7-       3.0a         3.0d       3.0        2.8        2.6-         3.0        3.0        2.9          ** 
Standard deviation             1.16         1.20       1.21       1.09       1.15       1.12         1.18       1.20         1.15       1.15       1.21       1.29         1.17       1.15       1.15          ** 
Standard error                  .04          .06        .14        .08        .16        .19          .11        .06          .06        .07        .13        .19          .07        .07        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 291 (continuation) 
<E5> Facebook - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192         1014        944        375        472        153         1014        764        601        751        158          794        603        487        383        373 
 
Effective sample                776          659        611        246        306        101          672        503        404        498         95          514        386        305        234        245 
 
Total                          1176          993        917        344        437        160         1030        763        615        756        134          768        574        437        330        379 
 
1 - Do not 
trust it at all    (1.0)        159          143        132         63+e       77++e      12          137        112         93        111         21          108         84         73+        61+        49 
                                 14%          14%        14%        18%        18%         7%          13%        15%        15%        15%        15%          14%        15%        17%        18%        13% 
 
2                  (2.0)        220          181        166         67         84         35          192        136        127        147         26          136         99         80         64         73 
                                 19%          18%        18%        19%        19%        22%          19%        18%        21%        19%        19%          18%        17%        18%        19%        19% 
 
3                  (3.0)        358          307        282         97        128         44          319        232        182        228         36          232        174        133         96        122 
                                 30%          31%        31%        28%        29%        28%          31%        30%        30%        30%        27%          30%        30%        30%        29%        32% 
 
4                  (4.0)        318          272        254         92        108         39          287        217        156        201         27          225+e      172e       114         89         85- 
                                 27%          27%        28%        27%        25%        24%          28%        28%        25%        27%        20%          29%        30%        26%        27%        22% 
 
5 - Trust 
it a great deal    (5.0)         94           71-        65         17-        31         22+abCd      71--       49-        44         47-        22++ABCD     49-        31-        29         15-        40abd 
                                  8%           7%         7%         5%         7%        14%           7%         6%         7%         6%        16%           6%         5%         7%         5%        11% 
 
(Don't know)                     27           19         19          8          9          7           23         17         14         21          3           17         14          8          5         10 
                                  2%           2%         2%         2%         2%         4%           2%         2%         2%         3%         2%           2%         3%         2%         1%         3% 
 
Net:Trust                       412          343        319        109        139         61          359        265        200        249         49          275        203        143        105        125 
                                 35%          35%        35%        32%        32%        38%          35%        35%        32%        33%        36%          36%        35%        33%        32%        33% 
 
Net:Do not trust                379          324        298        129+       162+        47          329        248        220+       258         46          244        183        154        125+       122 
                                 32%          33%        32%        38%        37%        30%          32%        33%        36%        34%        34%          32%        32%        35%        38%        32% 
 
Mean Score                      3.0          2.9        2.9        2.8--      2.8-       3.2cd        3.0        2.9        2.9-       2.9-       3.0          3.0        2.9        2.9        2.8--      3.0 
Standard deviation             1.16         1.16       1.16       1.18       1.20       1.17         1.14       1.15       1.17       1.15       1.30         1.15       1.14       1.18       1.17       1.18 
Standard error                  .04          .05        .05        .08        .07        .12          .04        .05        .06        .05        .14          .05        .06        .07        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 291 (continuation) 
<E5> Facebook - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192          316        842          660        800        626        445        689          546        433        163         50          539        433        148         72 
 
Effective sample                776          184        566          431        518        422        290        441          344        285        118         30          360        278         94         45 
 
Total                          1176          258        872          647        783        652        439        659          520        429        188         39          559        417        137         63 
 
1 - Do not 
trust it at all    (1.0)        159           51++b     106          107++      120+       105+        84++      112++         77         53         19         10+bc        80         47         23          9 
                                 14%          20%        12%          17%        15%        16%        19%        17%          15%        12%        10%        27%          14%        11%        16%        14% 
 
2                  (2.0)        220           47        168          137        161        120         93        133          104         79         33          4          104c        96+C       11--       10 
                                 19%          18%        19%          21%        21%        18%        21%        20%          20%        18%        18%        11%          19%        23%         8%        16% 
 
3                  (3.0)        358           75        272          205        244        188        126        193          168        123         54         13          186d       116         45         11 
                                 30%          29%        31%          32%        31%        29%        29%        29%          32%        29%        29%        33%          33%        28%        33%        18% 
 
4                  (4.0)        318           63        232          159        211        183        100-       167          119-       124         68+A        8          137        118         38         24a 
                                 27%          24%        27%          24%        27%        28%        23%        25%          23%        29%        36%        20%          25%        28%        28%        39% 
 
5 - Trust 
it a great deal    (5.0)         94           15         74           27--       30--       42         29         39-          38         44         10          2           36         33         18a         7 
                                  8%           6%         8%           4%         4%         6%         7%         6%           7%        10%         6%         5%           7%         8%        13%        11% 
 
(Don't know)                     27            6         20           13         17         14          7         15           15          7          2          2           15          7          2          1 
                                  2%           2%         2%           2%         2%         2%         2%         2%           3%         2%         1%         5%           3%         2%         2%         2% 
 
Net:Trust                       412           78        306          186--      242--      225        129-       206-         157-       168a        78a         9          174-       151         56         31+a 
                                 35%          30%        35%          29%        31%        35%        29%        31%          30%        39%        42%        25%          31%        36%        41%        50% 
 
Net:Do not trust                379           98        274          244++      280++      224        177++      245++        180        131         53         15          184        143         34         19 
                                 32%          38%        31%          38%        36%        34%        40%        37%          35%        31%        28%        38%          33%        34%        24%        30% 
 
Mean Score                      3.0          2.8-       3.0a         2.8--      2.8--      2.9        2.8--      2.8--        2.9-       3.1a       3.1d       2.6          2.9        3.0        3.1        3.2 
Standard deviation             1.16         1.20       1.15         1.13       1.11       1.18       1.20       1.17         1.16       1.18       1.09       1.25         1.14       1.14       1.25       1.26 
Standard error                  .04          .09        .05          .05        .05        .06        .07        .06          .06        .07        .10        .23          .06        .07        .13        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 291 (continuation) 
<E5> Facebook - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 1192           51 
 
Effective sample                776           31 
 
Total                          1176           41 
 
1 - Do not 
trust it at all    (1.0)        159            7 
                                 14%          18% 
 
2                  (2.0)        220            9 
                                 19%          21% 
 
3                  (3.0)        358            9 
                                 30%          22% 
 
4                  (4.0)        318           13 
                                 27%          31% 
 
5 - Trust 
it a great deal    (5.0)         94            2 
                                  8%           4% 
 
(Don't know)                     27            1 
                                  2%           3% 
 
Net:Trust                       412           15 
                                 35%          35% 
 
Net:Do not trust                379           16 
                                 32%          39% 
 
Mean Score                      3.0          2.8 
Standard deviation             1.16         1.21 
Standard error                  .04          .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 291 (continuation) 
<E5> Facebook - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192          561        569        731        358        979        761        409        253        194        103        491        146 
 
Effective sample                776          365        353        469        231        630        514        261        174        122         63        322         94 
 
Total                          1176          547        499        685        338        937        780        377        269        173         90        457        135 
 
1 - Do not 
trust it at all    (1.0)        159           92+e       82+e       99         42        136         90-        68++e      56++deE    36++dE     16         89++deE    23 
                                 14%          17%        16%        14%        12%        15%        11%        18%        21%        21%        18%        20%        17% 
 
2                  (2.0)        220          107         96        138         84++eej   161-       131         75         52         62         17         80         25 
                                                                                                                              ++ABCdEEFG 
                                                                                                                                     iJK 
                                 19%          20%        19%        20%        25%        17%        17%        20%        19%        36%        19%        18%        18% 
 
3                  (3.0)        358          149        141        194        111        280        238        114         81         47         22        136         38 
                                 30%          27%        28%        28%        33%        30%        30%        30%        30%        27%        24%        30%        28% 
 
4                  (4.0)        318          140H       128H       187dH       67--h     258dfgH    236++DFGH   78--h      54-h       18--       23H       114H        39H 
                                 27%          26%        26%        27%        20%        28%        30%        21%        20%        11%        26%        25%        29% 
 
5 - Trust 
it a great deal    (5.0)         94           44         43         54         28         81         68         33         19          7          9         30          9 
                                  8%           8%         9%         8%         8%         9%         9%         9%         7%         4%        10%         7%         7% 
 
(Don't know)                     27           15          9         14          7         21         18          9          8          2          3          7          2 
                                  2%           3%         2%         2%         2%         2%         2%         2%         3%         1%         3%         2%         1% 
 
Net:Trust                       412          184H       171H       241H        95-H      339dgH     303++DFGHj 111-H       73-h       25--       32H       144H        49H 
                                 35%          34%        34%        35%        28%        36%        39%        29%        27%        15%        36%        31%        36% 
 
Net:Do not trust                379          200+e      178e       237e       125e       297        221--      143+E      107+eE      98         33        169+E       48 
                                                                                                                              ++ABCDEEFG 
                                                                                                                                     iJK 
                                 32%          36%        36%        35%        37%        32%        28%        38%        40%        57%        37%        37%        35% 
 
Mean Score                      3.0          2.9-H      2.9H       2.9H       2.9H       3.0gHj     3.1        2.8--H     2.7--h     2.4--      2.9H       2.8--H     2.9H 
                                                                                              ++abdFGHJ 
Standard deviation             1.16         1.21       1.21       1.18       1.14       1.19       1.14       1.22       1.22       1.06       1.27       1.21       1.20 
Standard error                  .04          .06        .07        .06        .08        .05        .05        .08        .09        .10        .16        .07        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 291 (continuation) 
<E5> Facebook - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1192         1192        447        175        292        799        291        564        110        214         60         38        642        811         49        126         36 
 
Effective sample                776          776        294        112        192        531        194        379         71        144         41         27        425        532         25         87         24 
 
Total                          1176         1176        426        165        275        803        304        551        109        213         65         41        633        798         32        129         33 
 
1 - Do not 
trust it at all    (1.0)        159          159         57         36++abdm   32        123+        50         85         21         28         17+abdimoq 11        100+       105          4         15          4 
                                 14%          14%        13%        21%        12%        15%        17%        16%        19%        13%        27%        27%        16%        13%        14%        12%        13% 
 
2                  (2.0)        220          220         74         41iq       52        175++iq     67i       111i        28iq       27-        14          7        138+iq     148          5         33iq        8 
                                 19%          19%        17%        25%        19%        22%        22%        20%        26%        13%        21%        17%        22%        19%        16%        26%        23% 
 
3                  (3.0)        358          358        124         51         76        242        102        183         29         63         22          5        192        243         18         31          8 
                                 30%          30%        29%        31%        28%        30%        34%        33%        26%        29%        34%        13%        30%        30%        56%        24%        24% 
 
4                  (4.0)        318          318cgl     133CefGhL   26--       92        191--       65-       113--       21         77         12         14        138--      224CGl       1         31         11 
                                                                         +CEFGhjL                                             ++aCEFGHjL 
                                                                                                                                       o 
                                 27%          27%        31%        16%        34%        24%        21%        21%        19%        36%        18%        34%        22%        28%         4%        24%        32% 
 
5 - Trust 
it a great deal    (5.0)         94           94         33          6         20         56         15         45          8         14          *          2         54         63          3         14cj        3 
                                  8%           8%         8%         4%         7%         7%         5%         8%         8%         7%         1%         5%         9%         8%        10%        11%         8% 
 
(Don't know)                     27           27q         6          5q         2         15          6         13q         3          4          -          1         11         16          *          4q         * 
                                  2%           2%         2%         3%         1%         2%         2%         2%         3%         2%         -%         3%         2%         2%         *%         3%         *% 
 
Net:Trust                       412          412Cfgj    166CeFGjl   32--      112CeFGhJl 248--c      79--      158--       29         92+CEFGhJL 12-        16        192--c     287Cfgj      5         45c        13 
                                 35%          35%        39%        20%        41%        31%        26%        29%        27%        43%        19%        39%        30%        36%        14%        35%        40% 
 
Net:Do not trust                379          379        130         77         84        299++Iq    117+iq     197i        49+abdImq  54         31+abdImq  18        238++Iq    253          9         49         12 
                                                             ++ABDgIMQ 
                                 32%          32%        31%        46%        31%        37%        38%        36%        44%        26%        48%        45%        38%        32%        30%        38%        35% 
 
Mean Score                      3.0          3.0CfJ     3.0CefhJ   2.5--      3.1CeFghJl 2.9--cj    2.8--      2.9--cj    2.7-       3.1CeFghJl 2.4--      2.7        2.9--cj    3.0CfJ     2.8        3.0cj      3.0 
Standard deviation             1.16         1.16       1.16       1.12       1.14       1.16       1.12       1.17       1.21       1.14       1.10       1.35       1.19       1.15       1.08       1.21       1.19 
Standard error                  .04          .04        .07        .11        .08        .05        .08        .06        .15        .10        .17        .27        .06        .05        .22        .13        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 291 (continuation) 
<E5> Facebook - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 1192          699          **         - 
 
Effective sample                776          448          **         - 
 
Total                          1176          641          **         - 
 
1 - Do not 
trust it at all    (1.0)        159           92          **         - 
                                 14%          14%         **         -% 
 
2                  (2.0)        220          101-         **         - 
                                 19%          16%         **         -% 
 
3                  (3.0)        358          206          **         - 
                                 30%          32%         **         -% 
 
4                  (4.0)        318          181Cgl       **         - 
                                 27%          28%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         94           57          **         - 
                                  8%           9%         **         -% 
 
(Don't know)                     27            5--        **         - 
                                  2%           1%         **         -% 
 
Net:Trust                       412          238CeFgjl    **         - 
                                 35%          37%         **         -% 
 
Net:Do not trust                379          193          **         - 
                                 32%          30%         **         -% 
 
Mean Score                      3.0          3.0CeFghJl   **         - 
Standard deviation             1.16         1.17          **         - 
Standard error                  .04          .06          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 292 
<E5> Instagram - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          192        298          132        129        101         66         38          **         **         261        167         62          114        174        102        100 
 
Effective sample                324          129        196           86         84         72         46         24          **         **         170        118         36           80        114         68         62 
 
Total                           472          197        275          131        113        104         73         38          **         **         244        177         52          115        158        101         98 
 
1 - Do not 
trust it at all    (1.0)         40           15         25           11         16+d        6          2          4          **         **          27          8          5           13          9          7         12 
                                  9%           8%         9%           8%        14%         6%         3%         9%         **         **          11%         5%        11%          11%         6%         7%        12% 
 
2                  (2.0)         60           32         28           18         11         15         10          4          **         **          29         26          5           21         16          9         14 
                                 13%          16%        10%          14%        10%        15%        14%        10%         **         **          12%        14%        10%          18%        10%         9%        14% 
 
3                  (3.0)        133           45         88           46         33         26         15         13          **         **          78         40         15           28         49         28         28 
                                 28%          23%        32%          35%        29%        25%        20%        36%         **         **          32%        23%        28%          25%        31%        28%        28% 
 
4                  (4.0)        157           71         86           39         37         40         29          6          **         **          76         69         11           36         55         36         30 
                                 33%          36%        31%          30%        33%        39%        40%        16%         **         **          31%        39%        22%          31%        34%        36%        31% 
 
5 - Trust 
it a great deal    (5.0)         72           29         44           15         16         16         15          8          **         **          31         31         11           14         28         18         12 
                                 15%          15%        16%          12%        14%        15%        20%        22%         **         **          13%        17%        21%          12%        18%        18%        12% 
 
(Don't know)                      9            5          4            2          *          *          2          2          **         **           2          3          4++Ab        2          2          3          3 
                                  2%           2%         2%           2%         *%         *%         3%         7%         **         **           1%         2%         8%           2%         1%         2%         3% 
 
Net: Trust                      229          100        129           54         53         56         44a        14          **         **         108        100+a       22           50         83         55         42 
                                 49%          51%        47%          42%        47%        54%        60%        38%         **         **          44%        56%        43%          43%        52%        54%        43% 
 
Net: Do not trust               101           47         54           29         27         21         12          7          **         **          56         34         11           34+bc      25         16         26 
                                 21%          24%        19%          22%        24%        21%        17%        20%         **         **          23%        19%        21%          30%        16%        16%        26% 
 
Mean Score                      3.3          3.3        3.3          3.2        3.2        3.4        3.6        3.3          **         **         3.2        3.5a       3.3          3.1        3.5a       3.5        3.2 
Standard deviation             1.15         1.16       1.15         1.10       1.23       1.10       1.07       1.25          **         **        1.16       1.09       1.28         1.21       1.08       1.11       1.20 
Standard error                  .06          .10        .08          .12        .13        .13        .16        .27          **         **         .09        .10        .22          .14        .10        .14        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 292 (continuation) 
<E5> Instagram - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  490          288        202           81         94         93        203        284          428         60 
 
Effective sample                324          194        130           53         62         61        133        189          269         56 
 
Total                           472          273        199           75         88         89        189        277          376         95 
 
1 - Do not 
trust it at all    (1.0)         40           22         18            7          5          3         11         29           36          4 
                                  9%           8%         9%           9%         5%         3%         6%        10%          10%         5% 
 
2                  (2.0)         60           37         23            9          9         14         22         38           43         18 
                                 13%          14%        12%          12%        11%        15%        12%        14%          11%        19% 
 
3                  (3.0)        133           77         56           30+ce      29         20         62         69          120++B      12-- 
                                 28%          28%        28%          40%        33%        22%        33%        25%          32%        13% 
 
4                  (4.0)        157           91         66           22         26         32         61         91          120         37 
                                 33%          33%        33%          30%        30%        36%        33%        33%          32%        39% 
 
5 - Trust 
it a great deal    (5.0)         72           42         30            7         19         22+a       31         41           49-        24+a 
                                 15%          15%        15%           9%        21%        24%        17%        15%          13%        25% 
 
(Don't know)                      9            4          5            *          *          -          *-         9+d          9          - 
                                  2%           1%         3%           *%         *%         -%         *%         3%           2%         -% 
 
Net: Trust                      229          133         97           30         45         54+a       93        132          169-        61++A 
                                 49%          49%        49%          39%        51%        60%        49%        48%          45%        64% 
 
Net: Do not trust               101           59         41           16         14         16         34         67           79         22 
                                 21%          22%        21%          21%        16%        18%        18%        24%          21%        23% 
 
Mean Score                      3.3          3.3        3.3          3.2        3.5        3.6+ae     3.4        3.3          3.3        3.6+ 
Standard deviation             1.15         1.14       1.16         1.06       1.11       1.10       1.09       1.20         1.14       1.19 
Standard error                  .06          .08        .10          .15        .14        .14        .09        .09          .07        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 292 (continuation) 
<E5> Instagram - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  490            **        23         26          **        23         32         24         32         53         66        110         74          437         53         40          ** 
 
Effective sample                324            **        23         26          **        23         32         24         32         53         65        105         74          298         27         21          ** 
 
Total                           472            **        38         39          **        31         57         39         55         93         11         32         34          440         32         25          ** 
 
1 - Do not 
trust it at all    (1.0)         40            **         3          4          **         6          5          6          2          2-         1          3i         3i          34          7          5          ** 
                                  9%           **         8%        11%         **        19%         9%        16%         3%         2%         6%        10%         9%           8%        21%        20%         ** 
 
2                  (2.0)         60            **         5          5          **         4          4          3          7         17k         2Kl        2-         2           53          7          6          ** 
                                 13%           **        14%        12%         **        14%         7%         8%        13%        18%        18%         5%         7%          12%        21%        25%         ** 
 
3                  (3.0)        133            **        10         16          **         6         14         14         24+Ik      14-         4i         7          9          126          7          5          ** 
                                 28%           **        25%        40%         **        21%        24%        37%        43%        15%        32%        21%        26%          29%        21%        21%         ** 
 
4                  (4.0)        157            **        18          8          **         9         18         10         21         34          3         14+        12          147         10          7          ** 
                                 33%           **        48%        22%         **        29%        32%        25%        38%        36%        30%        43%        35%          33%        30%        28%         ** 
 
5 - Trust 
it a great deal    (5.0)         72            **         -          6          **         4         14h         3          2-        26++Hj      1          7H         6H          71          2          1          ** 
                                 15%           **         -%        15%         **        13%        25%         8%         3%        28%         9%        20%        19%          16%         5%         4%         ** 
 
(Don't know)                      9            **         2          -          **         1          2          2          -          -          *hI        *          1i           9          *          *          ** 
                                  2%           **         5%         -%         **         4%         3%         5%         -%         -%         5%         2%         4%           2%         1%         2%         ** 
 
Net: Trust                      229            **        18         14          **        13         32         13         23         60++hJ      4         20++hJ     18          218         11          8          ** 
                                 49%           **        48%        36%         **        43%        57%        33%        41%        65%        39%        63%        53%          50%        35%        32%         ** 
 
Net: Do not trust               101            **         8          9          **        10          9         10          9         18          3          5          5           87         14         12          ** 
                                 21%           **        22%        23%         **        33%        16%        25%        16%        20%        25%        15%        16%          20%        42%        45%         ** 
 
Mean Score                      3.3            **       3.2        3.2          **       3.1        3.6        3.0        3.2        3.7        3.2        3.6+adgj   3.5          3.4++BC    2.8--      2.7--        ** 
                                                                                                                               ++acdeghj 
Standard deviation             1.15            **       .99       1.18          **      1.36       1.22       1.19        .84       1.12       1.11       1.18       1.18         1.13       1.26       1.22          ** 
Standard error                  .06            **       .21        .23          **       .29        .22        .25        .15        .15        .14        .12        .14          .07        .24        .27          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 292 (continuation) 
<E5> Instagram - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          224         50        141         34         25           61        287          317        141         32          **         138        205        146          - 
 
Effective sample                324          162         25         81         25         19           35        189          220         88         16          **         108        130         87          - 
 
Total                           472          237         34        110         39         32           42        270          329        123         21          **         173        184        113          - 
 
1 - Do not 
trust it at all    (1.0)         40           25          *         13          1          -            7         27           25         15          -          **          13         20          8          - 
                                  9%          11%         *%        11%         3%         -%          17%        10%           8%        12%         -%         **           7%        11%         7%         -% 
 
2                  (2.0)         60           26          2         11          9         12            7         27           34-        26++a       *          **          23         20         17          - 
                                 13%          11%         6%        10%        23%        39%          15%        10%          10%        21%         2%         **          13%        11%        15%         -% 
 
3                  (3.0)        133           67         12         28          9          4           12         66           99         28          7          **          50         35--       46++B       - 
                                 28%          28%        36%        26%        24%        13%          28%        25%          30%        23%        33%         **          29%        19%        41%         -% 
 
4                  (4.0)        157           79         13         38         10         13           10         97          105         43          9          **          54         76+C       27-         - 
                                 33%          33%        38%        34%        25%        41%          24%        36%          32%        35%        41%         **          31%        42%        23%         -% 
 
5 - Trust 
it a great deal    (5.0)         72           34          5         19         10          2            4         47           61+B        7--        5          **          31         29         13          - 
                                 15%          14%        14%        18%        26%         7%          10%        17%          19%         6%        22%         **          18%        16%        11%         -% 
 
(Don't know)                      9            6          2          1          -          -            2          6            5          4          *          **           3          4          2          - 
                                  2%           3%         5%         1%         -%         -%           5%         2%           1%         3%         2%         **           2%         2%         2%         -% 
 
Net: Trust                      229          112         18         57         20         16           15        144a         166         50         13          **          85c       106+C       39--        - 
                                 49%          47%        52%        52%        51%        49%          35%        53%          51%        41%        63%         **          49%        57%        35%         -% 
 
Net: Do not trust               101           51          2         23         10         12           14         54           59-        41++A       *          **          35         40         25          - 
                                 21%          21%         7%        21%        25%        39%          32%        20%          18%        34%         2%         **          20%        22%        22%         -% 
 
Mean Score                      3.3          3.3        3.6        3.4        3.5        3.2          3.0-       3.4a         3.4+B      3.0--      3.8B         **         3.4        3.4        3.2          - 
Standard deviation             1.15         1.18        .84       1.22       1.19       1.04         1.27       1.19         1.14       1.16        .81          **        1.15       1.21       1.06          - 
Standard error                  .06          .09        .17        .14        .24        .24          .22        .09          .08        .13        .21          **         .11        .11        .12          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 292 (continuation) 
<E5> Instagram - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          433        411        153        202         51          434        347        260        322         51          378        281        239        190        105 
 
Effective sample                324          284        270         99        132         37          287        230        166        208         35          245        181        145        107         75 
 
Total                           472          416        395        137        185         52          421        340        232        298         49          352        259        192        136        113 
 
1 - Do not 
trust it at all    (1.0)         40           38         37         15         17          2           33         29         25         28          7           30         22         26+        15          9 
                                  9%           9%         9%        11%         9%         4%           8%         9%        11%         9%        15%           8%         8%        13%        11%         8% 
 
2                  (2.0)         60           54         52         20         25          6           56         42         31         38          4           44         29         27         19         14 
                                 13%          13%        13%        14%        14%        12%          13%        12%        14%        13%         8%          13%        11%        14%        14%        12% 
 
3                  (3.0)        133          116        109         46         57         15          117         87         63         89         15           93         77         45         32         37 
                                 28%          28%        28%        33%        31%        29%          28%        25%        27%        30%        31%          26%        30%        23%        24%        33% 
 
4                  (4.0)        157          138        131         35         51         18          144        122         79         95         12          125         91         72         43         32 
                                 33%          33%        33%        25%        28%        35%          34%        36%        34%        32%        25%          36%        35%        37%        32%        28% 
 
5 - Trust 
it a great deal    (5.0)         72           65         62         21         31          7           62         55         27         43         10           55         35         18-        23         17 
                                 15%          16%        16%        15%        17%        13%          15%        16%        12%        14%        21%          16%        14%         9%        17%        15% 
 
(Don't know)                      9            5-         5          1          3          4+abc        9          5          6          6          *            5          5          5          3          4 
                                  2%           1%         1%         *%         2%         7%           2%         1%         3%         2%         1%           1%         2%         3%         2%         3% 
 
Net: Trust                      229          203        193         55         83         25          206        177+       106        138         22          180        126         90         67         49 
                                 49%          49%        49%        40%        45%        48%          49%        52%        46%        46%        46%          51%        49%        47%        49%        44% 
 
Net: Do not trust               101           92         89         35         42          8           89         71         56         65         11           74         51         52+        34         23 
                                 21%          22%        22%        26%        23%        16%          21%        21%        24%        22%        23%          21%        20%        27%        25%        20% 
 
Mean Score                      3.3          3.3        3.3        3.2        3.3        3.4          3.4        3.4        3.2        3.3        3.3          3.4        3.3        3.2-       3.3        3.3 
Standard deviation             1.15         1.17       1.17       1.20       1.18       1.03         1.13       1.16       1.16       1.15       1.31         1.15       1.12       1.20       1.24       1.14 
Standard error                  .06          .07        .07        .12        .10        .18          .07        .08        .09        .08        .22          .07        .08        .10        .12        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 292 (continuation) 
<E5> Instagram - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          173        305          290        327        266        174        298          195        186         84         25          191        191         80         28 
 
Effective sample                324          102        215          190        210        176        118        192          116        132         62         16          122        129         55         18 
 
Total                           472          140        319          274        309        261        174        280          154        199         99         20          175        191         81         25 
 
1 - Do not 
trust it at all    (1.0)         40           14         26           35++       34+        31+        19         25           18         13          7          2           22b        10          7          2 
                                  9%          10%         8%          13%        11%        12%        11%         9%          12%         6%         7%        12%          12%         5%         8%         7% 
 
2                  (2.0)         60           19         41           44+        50+        38         26         40           18         25         11          5           21         23          9          7 
                                 13%          14%        13%          16%        16%        15%        15%        14%          12%        13%        12%        23%          12%        12%        11%        29% 
 
3                  (3.0)        133           37         90           81         90         73         55         83           42         57         28          6           40         56         28          9 
                                 28%          27%        28%          29%        29%        28%        32%        30%          27%        29%        28%        31%          23%        29%        35%        37% 
 
4                  (4.0)        157           39        116           74--       89-        69--       42--       84           48         67         36          5           59         65         29          3 
                                 33%          28%        36%          27%        29%        26%        24%        30%          31%        34%        37%        26%          34%        34%        36%        14% 
 
5 - Trust 
it a great deal    (5.0)         72           29b        39-          35         41         46         30         43           23         35         14          1           29         36c         5          3 
                                 15%          21%        12%          13%        13%        18%        17%        15%          15%        17%        14%         5%          16%        19%         7%        11% 
 
(Don't know)                      9            1          7            6          5          4          3          5            5          2          2          1            5          2          2          1 
                                  2%           1%         2%           2%         2%         2%         2%         2%           3%         1%         2%         3%           3%         1%         3%         2% 
 
Net: Trust                      229           68        155          109--      130--      115         72-       127           71        102         50          6           88        100         35          6 
                                 49%          49%        49%          40%        42%        44%        41%        45%          46%        51%        50%        31%          50%        53%        43%        25% 
 
Net: Do not trust               101           33         67           79++       84++       69+        45         65           37         38         19          7           43         33         15          9 
                                 21%          24%        21%          29%        27%        27%        26%        23%          24%        19%        19%        35%          24%        17%        19%        35% 
 
Mean Score                      3.3          3.4        3.3          3.1--      3.2--      3.2        3.2        3.3          3.3        3.4        3.4        2.9          3.3        3.5        3.2        2.9 
Standard deviation             1.15         1.25       1.11         1.21       1.19       1.25       1.22       1.17         1.22       1.12       1.11       1.13         1.25       1.09       1.03       1.11 
Standard error                  .06          .12        .08          .09        .08        .10        .11        .09          .11        .10        .14        .29          .11        .10        .14        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 292 (continuation) 
<E5> Instagram - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  490           25 
 
Effective sample                324           17 
 
Total                           472           23 
 
1 - Do not 
trust it at all    (1.0)         40            2 
                                  9%           7% 
 
2                  (2.0)         60            7 
                                 13%          29% 
 
3                  (3.0)        133            9 
                                 28%          40% 
 
4                  (4.0)        157            3 
                                 33%          15% 
 
5 - Trust 
it a great deal    (5.0)         72            1 
                                 15%           6% 
 
(Don't know)                      9            1 
                                  2%           3% 
 
Net: Trust                      229            5 
                                 49%          21% 
 
Net: Do not trust               101            8 
                                 21%          37% 
 
Mean Score                      3.3          2.8 
Standard deviation             1.15         1.01 
Standard error                  .06          .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 292 (continuation) 
<E5> Instagram - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          256        280        342        176        427        366        212        142        121         65        242         79 
 
Effective sample                324          163        177        222        115        283        243        135         92         74         36        150         50 
 
Total                           472          228        244        315        163        413        356        186        132        101         47        203         73 
 
1 - Do not 
trust it at all    (1.0)         40           26         25         26         19         35         31         23+        17         12          2         24          4 
                                  9%          11%        10%         8%        12%         8%         9%        12%        13%        12%         5%        12%         5% 
 
2                  (2.0)         60           30         33         45         28         53         43         29         19         22++eej     9         22          8 
                                 13%          13%        14%        14%        17%        13%        12%        16%        15%        22%        18%        11%        11% 
 
3                  (3.0)        133           60         72         97         48        118         93         40-        35         33         11         51         15 
                                 28%          26%        30%        31%        29%        29%        26%        22%        26%        32%        24%        25%        21% 
 
4                  (4.0)        157           67         84h       100         41-       136h       121h        62h        34         20--       17         63         19 
                                 33%          30%        34%        32%        25%        33%        34%        33%        26%        20%        36%        31%        26% 
 
5 - Trust 
it a great deal    (5.0)         72           40         26-        45         22         63         60         26         23         13          8         40b        27++ABCDEEFgHij 
                                 15%          18%        10%        14%        14%        15%        17%        14%        17%        13%        17%        20%        36% 
 
(Don't know)                      9            4          4          3          6          9          9          5          4          1          -          2          - 
                                  2%           2%         2%         1%         3%         2%         3%         3%         3%         1%         -%         1%         -% 
 
Net: Trust                      229          108h       109        145h        63--      199h       181dH       88h        57         33--       25h       103dH       46+bcDgH 
                                 49%          47%        45%        46%        39%        48%        51%        47%        43%        33%        53%        51%        62% 
 
Net: Do not trust               101           56         58         71         47+        88         73         53+        36         34++eek    11         46         12 
                                 21%          25%        24%        23%        28%        21%        21%        28%        27%        34%        23%        23%        16% 
 
Mean Score                      3.3          3.3        3.2-       3.3        3.1-       3.3h       3.4h       3.2        3.2        3.0--      3.4        3.4h       3.8++aBCDeeFgHj 
Standard deviation             1.15         1.24       1.13       1.14       1.21       1.15       1.17       1.25       1.27       1.20       1.12       1.26       1.21 
Standard error                  .06          .10        .09        .08        .12        .07        .08        .11        .14        .14        .19        .10        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 292 (continuation) 
<E5> Instagram - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          438        490        102        227        310        124        256         68        161         28         32        299        400         44         64         21 
 
Effective sample                324          286        324         66        150        210         79        172         45        114         16         23        198        266         26         48         14 
 
Total                           472          412        472         91        214        299        108        240         64        169         23         33        282        389         34         72         20 
 
1 - Do not 
trust it at all    (1.0)         40           36         40         13o        14         29         13         25          6         15          5          5         29         34          2          2          - 
                                  9%           9%         9%        14%         6%        10%        12%        10%        10%         9%        23%        16%        10%         9%         7%         3%         -% 
 
2                  (2.0)         60           49         60         20+a       30         43         17         32          7         20          5          7         47+        53          6         15          2 
                                 13%          12%        13%        22%        14%        15%        16%        13%        11%        12%        23%        20%        17%        14%        17%        21%        10% 
 
3                  (3.0)        133          115        133         32         63         99+        32         80+        17         44          5          6         94+       109          8         30+ai       8 
                                 28%          28%        28%        35%        30%        33%        30%        33%        26%        26%        20%        18%        33%        28%        24%        42%        39% 
 
4                  (4.0)        157          137        157         21         71         96         28         76         19         59          4          7         89        124         15         17          7 
                                 33%          33%        33%        23%        33%        32%        26%        32%        31%        35%        19%        20%        32%        32%        43%        23%        35% 
 
5 - Trust 
it a great deal    (5.0)         72           67CegL     72CeL       2--       35CeL      26--       15c        22--       14CegL     29CegL      2          9         20--       63CegL      3          7          2 
                                 15%          16%        15%         2%        16%         9%        14%         9%        22%        17%         9%        27%         7%        16%         9%        10%         9% 
 
(Don't know)                      9            9          9          3          1          6          3          5          -          2          2          -          3          6          -          2          1 
                                  2%           2%         2%         4%         *%         2%         3%         2%         -%         1%         7%         -%         1%         1%         -%         2%         7% 
 
Net: Trust                      229          204Clo     229Clo      23--      106Clo     122--c      42         98--c      33C        88Clo       6         15        110--c     188Clo      18         24-         9 
                                 49%          49%        49%        25%        49%        41%        39%        41%        52%        52%        28%        47%        39%        48%        51%        33%        44% 
 
Net: Do not trust               101           85        101         32++Abdimq 44         72         30         57         13         35         10         12         76++       87          8         17          2 
                                 21%          21%        21%        36%        21%        24%        28%        24%        21%        21%        45%        35%        27%        22%        24%        23%        10% 
 
Mean Score                      3.3          3.4CejL    3.3Cjl     2.8--      3.4Cjl     3.2--c     3.1        3.2--c     3.4Cj      3.4Cjl     2.7-       3.2        3.1--c     3.3Cjl     3.3c       3.2c       3.5c 
Standard deviation             1.15         1.16       1.15       1.05       1.11       1.10       1.22       1.11       1.24       1.17       1.33       1.45       1.09       1.17       1.09        .96        .84 
Standard error                  .06          .07        .06        .13        .09        .08        .14        .09        .18        .11        .34        .30        .08        .07        .21        .14        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 292 (continuation) 
<E5> Instagram - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  490          326          **         - 
 
Effective sample                324          206          **         - 
 
Total                           472          281          **         - 
 
1 - Do not 
trust it at all    (1.0)         40           29          **         - 
                                  9%          10%         **         -% 
 
2                  (2.0)         60           34          **         - 
                                 13%          12%         **         -% 
 
3                  (3.0)        133           90          **         - 
                                 28%          32%         **         -% 
 
4                  (4.0)        157           89          **         - 
                                 33%          32%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         72           33-c        **         - 
                                 15%          12%         **         -% 
 
(Don't know)                      9            5          **         - 
                                  2%           2%         **         -% 
 
Net: Trust                      229          123-C        **         - 
                                 49%          44%         **         -% 
 
Net: Do not trust               101           64          **         - 
                                 21%          23%         **         -% 
 
Mean Score                      3.3          3.2-C        **         - 
Standard deviation             1.15         1.14          **         - 
Standard error                  .06          .08          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 293 
<E5> Instagram - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          192        298          132        129        101         66         38          **         **         261        167         62          114        174        102        100 
 
Effective sample                324          129        196           86         84         72         46         24          **         **         170        118         36           80        114         68         62 
 
Total                           472          197        275          131        113        104         73         38          **         **         244        177         52          115        158        101         98 
 
1 - Do not 
trust it at all    (1.0)         34           14         20            8         10          8          3          4          **         **          18         11          6            7          9          7         12 
                                  7%           7%         7%           6%         9%         8%         4%        10%         **         **           7%         6%        11%           6%         6%         7%        12% 
 
2                  (2.0)         71           33         39           23         23         16          6          4          **         **          46         22          4           15         30         12         15 
                                 15%          17%        14%          17%        20%        16%         8%        10%         **         **          19%        13%         7%          13%        19%        12%        15% 
 
3                  (3.0)        147           56         91           42         30         34         20         17          **         **          71         54         22           44         43         30         31 
                                 31%          29%        33%          32%        26%        33%        27%        46%         **         **          29%        31%        42%          38%        27%        29%        31% 
 
4                  (4.0)        122           56         66           31         33         24         24          6          **         **          64         48         10           27         40         27         28 
                                 26%          28%        24%          24%        29%        23%        32%        16%         **         **          26%        27%        18%          23%        25%        27%        28% 
 
5 - Trust 
it a great deal    (5.0)         90           34         56           26         18         21         18          4          **         **          44         39          7           21         35d        24d        10- 
                                 19%          17%        20%          20%        16%        20%        25%        12%         **         **          18%        22%        13%          18%        22%        24%        10% 
 
(Don't know)                      8            4          4            1          *          1          2          2          **         **           1          3          4++Ab        2          2          1          3 
                                  2%           2%         2%           1%         *%         1%         3%         7%         **         **           1%         1%         8%           1%         1%         1%         3% 
 
Net:Trust                       211           90        121           58         51         45         42         10          **         **         108         87         16           47         75         52         37 
                                 45%          46%        44%          44%        45%        43%        58%        28%         **         **          44%        49%        32%          41%        47%        51%        38% 
 
Net:Do not trust                106           47         59           31         32d        24          9          7          **         **          63         33          9           22         39         18         27 
                                 22%          24%        21%          24%        29%        23%        12%        20%         **         **          26%        19%        18%          19%        24%        18%        27% 
 
Mean Score                      3.3          3.3        3.4          3.3        3.2        3.3        3.7+be     3.1          **         **         3.3        3.5        3.2          3.3        3.4        3.5d       3.1- 
Standard deviation             1.17         1.17       1.17         1.17       1.19       1.19       1.08       1.11          **         **        1.18       1.16       1.16         1.12       1.19       1.18       1.17 
Standard error                  .07          .10        .08          .13        .13        .14        .16        .24          **         **         .09        .11        .20          .13        .11        .14        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 293 (continuation) 
<E5> Instagram - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  490          288        202           81         94         93        203        284          428         60 
 
Effective sample                324          194        130           53         62         61        133        189          269         56 
 
Total                           472          273        199           75         88         89        189        277          376         95 
 
1 - Do not 
trust it at all    (1.0)         34           16         19            7          5          4         13         22           31          3 
                                  7%           6%         9%           9%         6%         4%         7%         8%           8%         4% 
 
2                  (2.0)         71           45         27           15          9          7         25         46           56         15 
                                 15%          16%        13%          20%        10%         8%        13%        17%          15%        16% 
 
3                  (3.0)        147           87         60           26         32         22         60         81          124         21 
                                 31%          32%        30%          35%        36%        25%        32%        29%          33%        23% 
 
4                  (4.0)        122           67         55           21         21         25         53         68           94         27 
                                 26%          24%        28%          28%        24%        28%        28%        25%          25%        29% 
 
5 - Trust 
it a great deal    (5.0)         90           56         34            7-        20a        30++Ade    37         52           62-        27+a 
                                 19%          20%        17%           9%        23%        34%        20%        19%          17%        29% 
 
(Don't know)                      8            3          5            -          *          1          1          7            8          - 
                                  2%           1%         2%           -%         *%         1%         *%         3%           2%         -% 
 
Net:Trust                       211          122         89           28         42         55++Ae     91        121          157-        55+a 
                                 45%          45%        45%          37%        47%        62%        48%        44%          42%        58% 
 
Net:Do not trust                106           61         45           21c        14         11-        38         68           87         18 
                                 22%          22%        23%          28%        16%        13%        20%        24%          23%        20% 
 
Mean Score                      3.3          3.4        3.3          3.1        3.5        3.8++AdE   3.4        3.3          3.3-       3.6+a 
Standard deviation             1.17         1.16       1.19         1.09       1.13       1.14       1.15       1.20         1.16       1.16 
Standard error                  .07          .08        .11          .15        .14        .15        .10        .09          .07        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 293 (continuation) 
<E5> Instagram - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  490            **        23         26          **        23         32         24         32         53         66        110         74          437         53         40          ** 
 
Effective sample                324            **        23         26          **        23         32         24         32         53         65        105         74          298         27         21          ** 
 
Total                           472            **        38         39          **        31         57         39         55         93         11         32         34          440         32         25          ** 
 
1 - Do not 
trust it at all    (1.0)         34            **         3          3          **         4          4          6          -          --         1HI        3HI        4HI         28          7          5          ** 
                                  7%           **         8%         8%         **        14%         6%        16%         -%         -%         8%        10%        12%           6%        20%        19%         ** 
 
2                  (2.0)         71            **         8          9          **         7          7          2          8         13          1          3          3           64          8          7          ** 
                                 15%           **        22%        24%         **        23%        12%         5%        15%        14%        13%         8%         8%          15%        24%        27%         ** 
 
3                  (3.0)        147            **        10         12          **         5         14         13         26+k       27          4          8          9          139          8          6          ** 
                                 31%           **        25%        32%         **        17%        25%        33%        47%        29%        36%        26%        28%          32%        24%        24%         ** 
 
4                  (4.0)        122            **        14          7          **         8         12         13         16         23          3         12++       10          115          6          5          ** 
                                 26%           **        36%        18%         **        25%        22%        33%        29%        25%        25%        38%        29%          26%        20%        18%         ** 
 
5 - Trust 
it a great deal    (5.0)         90            **         4          7          **         5         18hj        3          5         29++hj      1          5          5           87          3          2          ** 
                                 19%           **        10%        18%         **        17%        32%         8%         9%        32%        12%        17%        16%          20%        10%        10%         ** 
 
(Don't know)                      8            **         -          -          **         1          2          2          -          -          1++HIK     -          2++hIk       7          1          *          ** 
                                  2%           **         -%         -%         **         4%         3%         5%         -%         -%         6%         -%         7%           2%         3%         2%         ** 
 
Net:Trust                       211            **        17         14          **        13         30         16         21         53+j        4         18+j       15          202         10          7          ** 
                                 45%           **        45%        36%         **        42%        54%        41%        38%        57%        37%        55%        45%          46%        30%        28%         ** 
 
Net:Do not trust                106            **        11         12          **        12         11          8          8         13          2          6          7           92         14         12          ** 
                                 22%           **        30%        32%         **        37%        19%        21%        15%        14%        21%        18%        20%          21%        44%        47%         ** 
 
Mean Score                      3.3            **       3.2        3.1          **       3.1        3.6d       3.1        3.3        3.7        3.2        3.4        3.3          3.4++Bc    2.7--      2.7-         ** 
                                                                                -                                              ++bcDegjl 
Standard deviation             1.17            **      1.13       1.22          **      1.36       1.25       1.20        .84       1.06       1.16       1.18       1.24         1.15       1.29       1.27          ** 
Standard error                  .07            **       .24        .24          **       .29        .22        .25        .15        .15        .15        .12        .15          .07        .25        .28          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4256 
Table 293 (continuation) 
<E5> Instagram - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          224         50        141         34         25           61        287          317        141         32          **         138        205        146          - 
 
Effective sample                324          162         25         81         25         19           35        189          220         88         16          **         108        130         87          - 
 
Total                           472          237         34        110         39         32           42        270          329        123         21          **         173        184        113          - 
 
1 - Do not 
trust it at all    (1.0)         34           18          *         11          1          2            5         26           23         12          -          **          11         16          8          - 
                                  7%           8%         *%        10%         3%         6%          12%        10%           7%         9%         -%         **           6%         9%         7%         -% 
 
2                  (2.0)         71           38          3          9         11          9            4         31-          51         20          *          **          22         25         24          - 
                                 15%          16%         8%         8%        28%        28%          10%        11%          15%        16%         2%         **          13%        14%        21%         -% 
 
3                  (3.0)        147           73         11         36          6         13           17         74          102         39          6          **          58         48         39          - 
                                 31%          31%        32%        33%        15%        39%          41%        28%          31%        32%        30%         **          34%        26%        35%         -% 
 
4                  (4.0)        122           58         14         32          7          4            9         77           79         33          9          **          41         55         25          - 
                                 26%          25%        41%        29%        17%        14%          22%        28%          24%        27%        43%         **          24%        30%        22%         -% 
 
5 - Trust 
it a great deal    (5.0)         90           44          5         21         14          4            4         57           71b        14-         5          **          38         37         15          - 
                                 19%          18%        14%        19%        37%        13%           9%        21%          22%        11%        22%         **          22%        20%        13%         -% 
 
(Don't know)                      8            5          2          1          -          -            3+         5            3          5          *          **           3          3          2          - 
                                  2%           2%         5%         1%         -%         -%           6%         2%           1%         4%         2%         **           2%         1%         2%         -% 
 
Net:Trust                       211          102         19         53         21          9           13        134+a        150         47         14          **          79         92c        40-         - 
                                 45%          43%        55%        48%        54%        27%          32%        50%          46%        38%        66%         **          46%        50%        35%         -% 
 
Net:Do not trust                106           57          3         20         12         11            9         56           73         32          *          **          33         41         32          - 
                                 22%          24%         8%        18%        31%        34%          21%        21%          22%        26%         2%         **          19%        22%        28%         -% 
 
Mean Score                      3.3          3.3        3.6e       3.4        3.6        3.0          3.1        3.4          3.4        3.1        3.9b         **         3.4        3.4        3.1          - 
Standard deviation             1.17         1.18        .86       1.19       1.32       1.11         1.12       1.22         1.19       1.14        .80          **        1.16       1.21       1.12          - 
Standard error                  .07          .09        .18        .13        .27        .25          .19        .09          .08        .12        .20          **         .11        .11        .12          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 293 (continuation) 
<E5> Instagram - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          433        411        153        202         51          434        347        260        322         51          378        281        239        190        105 
 
Effective sample                324          284        270         99        132         37          287        230        166        208         35          245        181        145        107         75 
 
Total                           472          416        395        137        185         52          421        340        232        298         49          352        259        192        136        113 
 
1 - Do not 
trust it at all    (1.0)         34           32         32         11         13          2           28         25         19         21          6           26         20         21+        13          8 
                                  7%           8%         8%         8%         7%         4%           7%         7%         8%         7%        12%           7%         8%        11%         9%         7% 
 
2                  (2.0)         71           65         62         24         33          6           65         53         45+        49          6           52         38         34         21         16 
                                 15%          16%        16%        18%        18%        12%          16%        16%        19%        17%        12%          15%        15%        18%        16%        14% 
 
3                  (3.0)        147          130        123         51         62         17          131        105         68         97         14          109         87         54         43         34 
                                 31%          31%        31%        37%        34%        32%          31%        31%        29%        33%        29%          31%        34%        28%        31%        30% 
 
4                  (4.0)        122          106        101         25         36-        14          110         86         56         78         11           93         68         48         30         29 
                                 26%          25%        26%        18%        20%        26%          26%        25%        24%        26%        22%          26%        26%        25%        22%        25% 
 
5 - Trust 
it a great deal    (5.0)         90           77         71         24         36         12           78         66         38         49         12           66         41         30         27         23 
                                 19%          19%        18%        17%        20%        23%          19%        20%        16%        16%        24%          19%        16%        15%        20%        21% 
 
(Don't know)                      8            6          6          1          4          1            7          5          6          3          1            6          6          5          3          3 
                                  2%           1%         2%         1%         2%         3%           2%         1%         3%         1%         2%           2%         2%         3%         2%         2% 
 
Net:Trust                       211          183        172         49-        73         26          189        152         94        127         22          159        109         77         57         52 
                                 45%          44%        44%        36%        39%        49%          45%        45%        41%        43%        46%          45%        42%        40%        42%        46% 
 
Net:Do not trust                106           97         94         36         46          8           94         78         64+        71         11           78         57         55+        34         24 
                                 22%          23%        24%        26%        25%        16%          22%        23%        28%        24%        24%          22%        22%        29%        25%        21% 
 
Mean Score                      3.3          3.3        3.3        3.2        3.3        3.5          3.3        3.3        3.2        3.3        3.3          3.3        3.3        3.2-       3.3        3.4 
Standard deviation             1.17         1.18       1.18       1.17       1.19       1.12         1.16       1.18       1.19       1.14       1.31         1.17       1.14       1.23       1.23       1.19 
Standard error                  .07          .07        .07        .12        .10        .19          .07        .08        .09        .08        .22          .08        .09        .10        .12        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 293 (continuation) 
<E5> Instagram - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          173        305          290        327        266        174        298          195        186         84         25          191        191         80         28 
 
Effective sample                324          102        215          190        210        176        118        192          116        132         62         16          122        129         55         18 
 
Total                           472          140        319          274        309        261        174        280          154        199         99         20          175        191         81         25 
 
1 - Do not 
trust it at all    (1.0)         34           15         19           31++       32++       26+        19         27           15         12          6          *           17          9          8          * 
                                  7%          11%         6%          11%        10%        10%        11%        10%          10%         6%         6%         2%          10%         5%        10%         1% 
 
2                  (2.0)         71           20         51           54++       54         45         34         42           21         35         10          5           27         29          9          7 
                                 15%          14%        16%          20%        17%        17%        20%        15%          14%        18%        10%        25%          15%        15%        12%        27% 
 
3                  (3.0)        147           36        104           80         99         80         55         94           47         59         33          8           55         53         30         10 
                                 31%          26%        33%          29%        32%        31%        31%        33%          31%        29%        33%        41%          31%        28%        37%        39% 
 
4                  (4.0)        122           33         88           61         69-        50--       29--       58-          41         48         27          5           42         57         19          4 
                                 26%          24%        28%          22%        22%        19%        17%        21%          27%        24%        28%        25%          24%        30%        23%        14% 
 
5 - Trust 
it a great deal    (5.0)         90           35         51-          42         51         56         35         54           27         42         20          1           32         42         13          4 
                                 19%          25%        16%          15%        16%        21%        20%        19%          17%        21%        20%         3%          18%        22%        16%        14% 
 
(Don't know)                      8            1          6            6          5          4          2          5            3          2          2          1            3          2          2          1 
                                  2%           1%         2%           2%         2%         2%         1%         2%           2%         1%         2%         5%           2%         1%         2%         4% 
 
Net:Trust                       211           68        139          103--      120--      106         64-       112-          68         91         47          6           74         99+        31          7 
                                 45%          49%        44%          37%        39%        40%        37%        40%          44%        46%        48%        28%          42%        52%        39%        29% 
 
Net:Do not trust                106           35         70           85++       85++       71+        53+        69           36         47         17          5           44         38         17          7 
                                 22%          25%        22%          31%        28%        27%        30%        25%          24%        24%        17%        26%          25%        20%        21%        28% 
 
Mean Score                      3.3          3.4        3.3          3.1--      3.2--      3.2        3.2-       3.3          3.3        3.4        3.5        3.0          3.3        3.5        3.2        3.1 
Standard deviation             1.17         1.30       1.11         1.23       1.21       1.26       1.27       1.22         1.21       1.18       1.13        .87         1.22       1.14       1.16       1.04 
Standard error                  .07          .13        .08          .09        .08        .10        .12        .09          .11        .10        .14        .23          .11        .10        .16        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 293 (continuation) 
<E5> Instagram - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  490           25 
 
Effective sample                324           17 
 
Total                           472           23 
 
1 - Do not 
trust it at all    (1.0)         34            - 
                                  7%           -% 
 
2                  (2.0)         71            7 
                                 15%          29% 
 
3                  (3.0)        147           10 
                                 31%          42% 
 
4                  (4.0)        122            4 
                                 26%          15% 
 
5 - Trust 
it a great deal    (5.0)         90            2 
                                 19%           9% 
 
(Don't know)                      8            1 
                                  2%           5% 
 
Net:Trust                       211            6 
                                 45%          25% 
 
Net:Do not trust                106            7 
                                 22%          29% 
 
Mean Score                      3.3          3.1 
Standard deviation             1.17          .94 
Standard error                  .07          .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 293 (continuation) 
<E5> Instagram - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          256        280        342        176        427        366        212        142        121         65        242         79 
 
Effective sample                324          163        177        222        115        283        243        135         92         74         36        150         50 
 
Total                           472          228        244        315        163        413        356        186        132        101         47        203         73 
 
1 - Do not 
trust it at all    (1.0)         34           23         21         23         14         30         25         18         14          8          2         22+         2 
                                  7%          10%         9%         7%         9%         7%         7%        10%        10%         8%         5%        11%         3% 
 
2                  (2.0)         71           41         44         59+        37++e      63         51         33         24         30++abcEEj 11         35         11 
                                 15%          18%        18%        19%        23%        15%        14%        18%        18%        30%        23%        17%        15% 
 
3                  (3.0)        147           64         75         93         46        132        110         50         39         28         10         56         14- 
                                 31%          28%        31%        29%        28%        32%        31%        27%        30%        28%        20%        28%        19% 
 
4                  (4.0)        122           52         66         78         34        104         90         45         28         16-        12         47         18 
                                 26%          23%        27%        25%        21%        25%        25%        24%        21%        16%        25%        23%        25% 
 
5 - Trust 
it a great deal    (5.0)         90           44         32--       60         27         77         72         33         22         17         12b        40         28++ABCDEEFGHJ 
                                 19%          19%        13%        19%        17%        19%        20%        18%        17%        17%        26%        20%        38% 
 
(Don't know)                      8            4          6          3          4          8          8          5          4          2          *          3          - 
                                  2%           2%         2%         1%         3%         2%         2%         3%         3%         2%         1%         1%         -% 
 
Net:Trust                       211           96         98        137         61        181        162         79         50         33-        24         87         46++ABcDeefGHj 
                                 45%          42%        40%        44%        38%        44%        46%        42%        38%        33%        51%        43%        63% 
 
Net:Do not trust                106           64+        65         82+        52++e      92         76         52         38         38++EEk    13         57+        13 
                                 22%          28%        27%        26%        32%        22%        21%        28%        29%        37%        27%        28%        18% 
 
Mean Score                      3.3          3.2        3.2-       3.3        3.1-       3.3        3.4h       3.2        3.2        3.1-       3.5        3.2        3.8++ABCDEeFGHJ 
Standard deviation             1.17         1.25       1.15       1.19       1.22       1.17       1.18       1.24       1.23       1.22       1.25       1.27       1.19 
Standard error                  .07          .10        .09        .08        .12        .07        .08        .11        .13        .14        .21        .10        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 293 (continuation) 
<E5> Instagram - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          438        490        102        227        310        124        256         68        161         28         32        299        400         44         64         21 
 
Effective sample                324          286        324         66        150        210         79        172         45        114         16         23        198        266         26         48         14 
 
Total                           472          412        472         91        214        299        108        240         64        169         23         33        282        389         34         72         20 
 
1 - Do not 
trust it at all    (1.0)         34           31         34          6         13         26         10         22          7         11          6          5         25         28          2          2          2 
                                  7%           8%         7%         7%         6%         9%         9%         9%        11%         7%        25%        14%         9%         7%         7%         2%        12% 
 
2                  (2.0)         71           59         71         33         36         60++       17         49++        8         25          6          8         62++a      65          6         18+         4 
                                                            ++ABDEFgHI 
                                                                   lMQ 
                                 15%          14%        15%        36%        17%        20%        16%        20%        13%        15%        24%        24%        22%        17%        17%        25%        18% 
 
3                  (3.0)        147          123        147         32         66         97         38         81         20         54          5          7         96        112-        10         27          7 
                                 31%          30%        31%        35%        31%        33%        36%        34%        32%        32%        24%        21%        34%        29%        28%        37%        36% 
 
4                  (4.0)        122          109c       122         14-        54         75         25         58         13         42          3          3         64        104co        9         10-         5 
                                 26%          27%        26%        15%        25%        25%        23%        24%        21%        25%        11%         9%        23%        27%        25%        13%        27% 
 
5 - Trust 
it a great deal    (5.0)         90           81Cegl     90Cegl      3--       43Cegl     36--c      15c        26--       15Cegl     34Cgl       2         11         31--       76Cegl      8         14C         - 
                                 19%          20%        19%         3%        20%        12%        14%        11%        23%        20%         9%        32%        11%        20%        23%        20%         -% 
 
(Don't know)                      8            8          8          3          3          4          3          5          -          3          2          -          3          4-         -          2          1 
                                  2%           2%         2%         3%         1%         1%         2%         2%         -%         2%         7%         -%         1%         1%         -%         2%         7% 
 
Net:Trust                       211          191CegL    211Cgl      17--       97Cl      111--C      40c        84--c      28C        76C         5         14         96--c     181CegL     17         24          5 
                                 45%          46%        45%        18%        45%        37%        37%        35%        45%        45%        20%        41%        34%        46%        48%        33%        27% 
 
Net:Do not trust                106           91        106         39         49         86++       27         70++       15         37         11         12         87++ab     93          8         20          6 
                                                            ++ABDefghI 
                                                                    MQ 
                                 22%          22%        22%        43%        23%        29%        25%        29%        23%        22%        49%        37%        31%        24%        24%        27%        30% 
 
Mean Score                      3.3          3.4CeGJL   3.3CegJL   2.7--      3.4CegJl   3.1--Cj    3.2cj      3.1--c     3.3Cj      3.4CgJl    2.5--      3.2        3.1--c     3.4CegJL   3.4Cj      3.2Cj      2.8 
Standard deviation             1.17         1.18       1.17        .93       1.16       1.14       1.15       1.12       1.27       1.17       1.29       1.48       1.12       1.18       1.22       1.13       1.01 
Standard error                  .07          .07        .07        .12        .10        .08        .13        .09        .19        .11        .33        .31        .08        .07        .24        .17        .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 293 (continuation) 
<E5> Instagram - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  490          326          **         - 
 
Effective sample                324          206          **         - 
 
Total                           472          281          **         - 
 
1 - Do not 
trust it at all    (1.0)         34           24          **         - 
                                  7%           9%         **         -% 
 
2                  (2.0)         71           41          **         - 
                                 15%          15%         **         -% 
 
3                  (3.0)        147           98          **         - 
                                 31%          35%         **         -% 
 
4                  (4.0)        122           66          **         - 
                                 26%          24%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         90           45C         **         - 
                                 19%          16%         **         -% 
 
(Don't know)                      8            6          **         - 
                                  2%           2%         **         -% 
 
Net:Trust                       211          112-C        **         - 
                                 45%          40%         **         -% 
 
Net:Do not trust                106           65          **         - 
                                 22%          23%         **         -% 
 
Mean Score                      3.3          3.2Cj        **         - 
                                                          c 
Standard deviation             1.17         1.16          **         - 
Standard error                  .07          .08          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 294 
<E5> Instagram - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          192        298          132        129        101         66         38          **         **         261        167         62          114        174        102        100 
 
Effective sample                324          129        196           86         84         72         46         24          **         **         170        118         36           80        114         68         62 
 
Total                           472          197        275          131        113        104         73         38          **         **         244        177         52          115        158        101         98 
 
1 - Do not 
trust it at all    (1.0)         31           11         21            8         12          4          2          4          **         **          20          6          5            7          8          7         10 
                                  7%           5%         7%           6%        11%         4%         3%         9%         **         **           8%         3%        11%           6%         5%         7%        10% 
 
2                  (2.0)         48           18         30           14         12         17+d        2          2          **         **          27         19          2           18c        15          5         10 
                                 10%           9%        11%          11%        11%        16%         3%         6%         **         **          11%        11%         4%          15%        10%         5%        10% 
 
3                  (3.0)        156           62         95           50         41         30         18         15          **         **          90         48         18           36         48         34         38 
                                 33%          31%        34%          38%        36%        29%        25%        41%         **         **          37%        27%        35%          31%        30%        34%        39% 
 
4                  (4.0)        142           63         79           33         34         36         32+a        4          **         **          67         68+C        7-          38         40         36         28 
                                 30%          32%        29%          25%        30%        34%        44%        10%         **         **          27%        38%        14%          33%        25%        36%        28% 
 
5 - Trust 
it a great deal    (5.0)         81           36         45           26         14         15         13         10          **         **          40         29         13           12         40++ad     17         11 
                                 17%          18%        16%          20%        12%        15%        18%        27%         **         **          16%        16%        24%          11%        25%        17%        11% 
 
(Don't know)                     13            8          6            *          -          2          5ab        2          **         **           *--        7a         6++A         4          6          1          3 
                                  3%           4%         2%           *%         -%         2%         7%         7%         **         **           *%         4%        11%           3%         4%         1%         3% 
 
Net:Trust                       223           99        124           59         48         51         45+b       14          **         **         107         96+        20           51         80         54         38 
                                 47%          50%        45%          45%        42%        49%        62%        37%         **         **          44%        55%        39%          44%        51%        53%        39% 
 
Net:Do not trust                 79           28         51           22         24d        21d         4-         6          **         **          46         25          8           24         24         12         19 
                                 17%          14%        18%          17%        22%        20%         6%        16%         **         **          19%        14%        15%          21%        15%        12%        20% 
 
Mean Score                      3.4          3.5        3.4          3.4        3.2        3.4        3.8+B      3.4          **         **         3.3        3.6        3.4          3.3        3.6d       3.5        3.2 
Standard deviation             1.10         1.08       1.12         1.10       1.14       1.06        .91       1.27          **         **        1.12       1.01       1.28         1.06       1.14       1.06       1.10 
Standard error                  .06          .10        .08          .12        .12        .13        .14        .27          **         **         .09        .10        .23          .12        .11        .13        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 294 (continuation) 
<E5> Instagram - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  490          288        202           81         94         93        203        284          428         60 
 
Effective sample                324          194        130           53         62         61        133        189          269         56 
 
Total                           472          273        199           75         88         89        189        277          376         95 
 
1 - Do not 
trust it at all    (1.0)         31           15         17            8c         3          1-        11         21           30          1 
                                  7%           5%         8%          10%         3%         1%         6%         8%           8%         1% 
 
2                  (2.0)         48           33         15            5          6          5         10-        38+d         32         16 
                                 10%          12%         7%           6%         6%         6%         5%        14%           9%        16% 
 
3                  (3.0)        156           84         72           32         37         26         74         81          133         21 
                                 33%          31%        36%          43%        42%        29%        39%        29%          36%        23% 
 
4                  (4.0)        142           78         64           23         30         37+e       64         76          111         32 
                                 30%          29%        32%          30%        34%        41%        34%        28%          29%        33% 
 
5 - Trust 
it a great deal    (5.0)         81           53         28            6         12         21a        29         50           56-        25+a 
                                 17%          19%        14%           8%        14%        23%        15%        18%          15%        26% 
 
(Don't know)                     13           10          3            2          -          *          2         12           13          - 
                                  3%           4%         2%           2%         -%         *%         1%         4%           4%         -% 
 
Net:Trust                       223          131         92           29         42         57++Ade    93        126          167         56+a 
                                 47%          48%        46%          38%        48%        64%        49%        46%          44%        60% 
 
Net:Do not trust                 79           48         32           13          9          6-        20-        59+bCd       62         17 
                                 17%          18%        16%          17%        10%         6%        11%        21%          17%        18% 
 
Mean Score                      3.4          3.5        3.4          3.2        3.5        3.8++AdE   3.5        3.4          3.4        3.7 
Standard deviation             1.10         1.12       1.09         1.05        .92        .89       1.00       1.17         1.10       1.08 
Standard error                  .06          .08        .10          .15        .12        .11        .09        .09          .07        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 294 (continuation) 
<E5> Instagram - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  490            **        23         26          **        23         32         24         32         53         66        110         74          437         53         40          ** 
 
Effective sample                324            **        23         26          **        23         32         24         32         53         65        105         74          298         27         21          ** 
 
Total                           472            **        38         39          **        31         57         39         55         93         11         32         34          440         32         25          ** 
 
1 - Do not 
trust it at all    (1.0)         31            **         2          3          **         4          7i         5          2          --         1I         3I         1i          26          5          3          ** 
                                  7%           **         4%         8%         **        13%        12%        12%         3%         -%         6%        11%         4%           6%        16%        13%         ** 
 
2                  (2.0)         48            **         4          3          **         3          7          -          3         13          2          3          3           39          9          9          ** 
                                 10%           **        10%         7%         **         9%        12%         -%         6%        14%        16%         9%         8%           9%        29%        35%         ** 
 
3                  (3.0)        156            **        12         19          **         8         15         18         28+fIK     15--        4ik        7-        10          150          6          4          ** 
                                 33%           **        33%        48%         **        26%        26%        46%        50%        17%        35%        21%        31%          34%        19%        15%         ** 
 
4                  (4.0)        142            **        14          6          **        11         13         11         17         37          3         14++f      10          132         10          9          ** 
                                 30%           **        36%        15%         **        34%        22%        28%        31%        40%        29%        43%        31%          30%        32%        34%         ** 
 
5 - Trust 
it a great deal    (5.0)         81            **         5          7          **         4         14          -          5         27++hj      1          5          8j          80          1          *          ** 
                                 17%           **        14%        18%         **        13%        25%         -%         9%        29%         9%        16%        23%          18%         3%         2%         ** 
 
(Don't know)                     13            **         2          2          **         1          2          5          -          -          1HIK       -          1i          13          *          *          ** 
                                  3%           **         4%         4%         **         4%         3%        14%         -%         -%         6%         -%         4%           3%         1%         2%         ** 
 
Net:Trust                       223            **        19         13          **        15         27         11         22         64++fHJ     4         19+J       18          212         12          9          ** 
                                 47%           **        49%        33%         **        47%        47%        28%        40%        69%        38%        59%        53%          48%        36%        35%         ** 
 
Net:Do not trust                 79            **         5          6          **         7         14          5          5         13          2          6          4           65         14         12          ** 
                                 17%           **        14%        15%         **        22%        24%        12%         9%        14%        21%        20%        12%          15%        44%        48%         ** 
 
Mean Score                      3.4            **       3.5        3.3          **       3.3        3.4        3.0        3.4        3.8        3.2        3.4d       3.6Dgj       3.5++BC    2.8--      2.7--        ** 
                                                                                -                                              ++cDeGhJk 
Standard deviation             1.10            **      1.01       1.12          **      1.24       1.33        .96        .87       1.01       1.08       1.20       1.08         1.08       1.18       1.14          ** 
Standard error                  .06            **       .22        .23          **       .27        .24        .21        .15        .14        .14        .12        .13          .06        .23        .25          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 294 (continuation) 
<E5> Instagram - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          224         50        141         34         25           61        287          317        141         32          **         138        205        146          - 
 
Effective sample                324          162         25         81         25         19           35        189          220         88         16          **         108        130         87          - 
 
Total                           472          237         34        110         39         32           42        270          329        123         21          **         173        184        113          - 
 
1 - Do not 
trust it at all    (1.0)         31           21          *          8          1          -            3         24           21         11          -          **          10         14          7          - 
                                  7%           9%         *%         7%         2%         -%           8%         9%           6%         9%         -%         **           6%         8%         6%         -% 
 
2                  (2.0)         48           24          2          6          8          9            2         20           28         20+         *          **          13         18         17          - 
                                 10%          10%         6%         5%        19%        29%           4%         8%           9%        16%         1%         **           7%        10%        15%         -% 
 
3                  (3.0)        156           77         12         40          8          9           16         89          113         35          8          **          66b        46-        43b         - 
                                 33%          33%        34%        37%        20%        28%          38%        33%          35%        29%        37%         **          38%        25%        37%         -% 
 
4                  (4.0)        142           67         14         30         14         10           10         75           97         36          9          **          44         69+ac      28          - 
                                 30%          28%        40%        28%        36%        31%          24%        28%          30%        29%        43%         **          26%        38%        25%         -% 
 
5 - Trust 
it a great deal    (5.0)         81           42          5         19          9          4            7         53           62         16          3          **          35         32         15          - 
                                 17%          18%        14%        18%        22%        13%          17%        20%          19%        13%        16%         **          20%        17%        13%         -% 
 
(Don't know)                     13            6          2          6          -          -            4+         9            7          6          *          **           5          5          4          - 
                                  3%           2%         5%         5%         -%         -%           9%         3%           2%         5%         2%         **           3%         3%         3%         -% 
 
Net:Trust                       223          109         19         50         23         14           17        128          159         52         12          **          79        101+c       43-         - 
                                 47%          46%        54%        46%        59%        43%          41%        48%          48%        42%        59%         **          46%        55%        38%         -% 
 
Net:Do not trust                 79           45          2         14          8          9            5         44           49         30+a        *          **          23         32         24          - 
                                 17%          19%         6%        12%        21%        29%          12%        16%          15%        25%         1%         **          13%        18%        21%         -% 
 
Mean Score                      3.4          3.4        3.7        3.5        3.6        3.3          3.4        3.4          3.5        3.2        3.8          **         3.5        3.5        3.2          - 
Standard deviation             1.10         1.16        .83       1.09       1.10       1.03         1.12       1.16         1.10       1.16        .76          **        1.09       1.13       1.08          - 
Standard error                  .06          .09        .17        .12        .22        .23          .19        .09          .07        .13        .19          **         .11        .10        .12          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 294 (continuation) 
<E5> Instagram - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          433        411        153        202         51          434        347        260        322         51          378        281        239        190        105 
 
Effective sample                324          284        270         99        132         37          287        230        166        208         35          245        181        145        107         75 
 
Total                           472          416        395        137        185         52          421        340        232        298         49          352        259        192        136        113 
 
1 - Do not 
trust it at all    (1.0)         31           30         28         10         13          2           26         23         17         21          6           21         16         18         11         10 
                                  7%           7%         7%         7%         7%         3%           6%         7%         8%         7%        11%           6%         6%         9%         8%         9% 
 
2                  (2.0)         48           41         41         20         26          7           46         41         34++       35          2           35         23         21         17         10 
                                 10%          10%        10%        15%        14%        12%          11%        12%        15%        12%         3%          10%         9%        11%        12%         9% 
 
3                  (3.0)        156          138        131         55         66         16          137        104         74         99         17          115         94         59         40         38 
                                 33%          33%        33%        40%        36%        31%          33%        31%        32%        33%        36%          33%        36%        31%        29%        33% 
 
4                  (4.0)        142          125cd      115d        26--       37--       16          128        102         61         86         14          112         80         62         39         31 
                                 30%          30%        29%        19%        20%        31%          30%        30%        26%        29%        28%          32%        31%        32%        28%        27% 
 
5 - Trust 
it a great deal    (5.0)         81           70         68         25         38         10           70         62         34         47         10           58         39         22-        22         22 
                                 17%          17%        17%        18%        21%        19%          17%        18%        15%        16%        21%          17%        15%        12%        16%        20% 
 
(Don't know)                     13           12         12          1          5          2           13          8         11         10          *           11          8         10          8+         2 
                                  3%           3%         3%         *%         3%         4%           3%         2%         5%         3%         1%           3%         3%         5%         6%         2% 
 
Net:Trust                       223          195        183         51-        75-        26          198        165         95-       133         24          170        119         84         61         53 
                                 47%          47%        46%        37%        40%        50%          47%        48%        41%        45%        49%          48%        46%        44%        44%        47% 
 
Net:Do not trust                 79           71         70         30         40          8           72         63         51+        56          7           56         39         39         28         20 
                                 17%          17%        18%        22%        21%        16%          17%        19%        22%        19%        15%          16%        15%        20%        20%        18% 
 
Mean Score                      3.4          3.4        3.4        3.3        3.3        3.5          3.4        3.4        3.3-       3.4        3.4          3.4        3.4        3.3-       3.3        3.4 
Standard deviation             1.10         1.11       1.12       1.14       1.18       1.06         1.09       1.13       1.14       1.12       1.21         1.08       1.06       1.13       1.16       1.18 
Standard error                  .06          .07        .07        .12        .10        .18          .07        .08        .09        .08        .21          .07        .08        .10        .12        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4268 
Table 294 (continuation) 
<E5> Instagram - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          173        305          290        327        266        174        298          195        186         84         25          191        191         80         28 
 
Effective sample                324          102        215          190        210        176        118        192          116        132         62         16          122        129         55         18 
 
Total                           472          140        319          274        309        261        174        280          154        199         99         20          175        191         81         25 
 
1 - Do not 
trust it at all    (1.0)         31           11         21           24         24         24+        15         21           13          8          9          2           15         10          7          - 
                                  7%           8%         7%           9%         8%         9%         8%         7%           8%         4%         9%         9%           9%         5%         8%         -% 
 
2                  (2.0)         48           13         34           37+        35         31         22         25           20         22          6          1           26+        16          4          1 
                                 10%          10%        11%          13%        11%        12%        13%         9%          13%        11%         6%         4%          15%         8%         5%         6% 
 
3                  (3.0)        156           48        103           99        112         84         60        102           50         66         33          8           48         59         37+a       12 
                                 33%          34%        32%          36%        36%        32%        34%        37%          32%        33%        34%        37%          27%        31%        46%        50% 
 
4                  (4.0)        142           40        102           66--       83         71         38-        76           46         56         35          5           56         57         21          8 
                                 30%          29%        32%          24%        27%        27%        22%        27%          30%        28%        36%        25%          32%        30%        27%        31% 
 
5 - Trust 
it a great deal    (5.0)         81           25         50           38         47         43         34         49           24         40         13          4           28         42          9          3 
                                 17%          18%        16%          14%        15%        17%        19%        17%          15%        20%        13%        22%          16%        22%        11%        10% 
 
(Don't know)                     13            3          9           11          8          9          6          8            2          8          2          1            2          8          2          1 
                                  3%           2%         3%           4%         3%         3%         3%         3%           2%         4%         2%         3%           1%         4%         3%         2% 
 
Net:Trust                       223           65        152          104--      131-       114         71        124           70         95         48         10           83         99         31         10 
                                 47%          47%        48%          38%        42%        44%        41%        44%          45%        48%        49%        47%          48%        52%        38%        42% 
 
Net:Do not trust                 79           24         55           61++       59         55+        37         45           33         29         15          3           41+b       26         11          1 
                                 17%          17%        17%          22%        19%        21%        21%        16%          21%        15%        15%        13%          24%        13%        14%         6% 
 
Mean Score                      3.4          3.4        3.4          3.2--      3.3-       3.3        3.3        3.4          3.3        3.5        3.4        3.5          3.3        3.6+       3.3        3.5 
Standard deviation             1.10         1.13       1.09         1.14       1.12       1.17       1.19       1.11         1.14       1.07       1.10       1.19         1.17       1.09       1.03        .78 
Standard error                  .06          .11        .08          .08        .08        .09        .11        .08          .11        .09        .14        .31          .11        .10        .14        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 294 (continuation) 
<E5> Instagram - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  490           25 
 
Effective sample                324           17 
 
Total                           472           23 
 
1 - Do not 
trust it at all    (1.0)         31            - 
                                  7%           -% 
 
2                  (2.0)         48            1 
                                 10%           5% 
 
3                  (3.0)        156           12 
                                 33%          54% 
 
4                  (4.0)        142            6 
                                 30%          28% 
 
5 - Trust 
it a great deal    (5.0)         81            3 
                                 17%          11% 
 
(Don't know)                     13            1 
                                  3%           3% 
 
Net:Trust                       223            9 
                                 47%          39% 
 
Net:Do not trust                 79            1 
                                 17%           5% 
 
Mean Score                      3.4          3.5 
Standard deviation             1.10          .78 
Standard error                  .06          .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 294 (continuation) 
<E5> Instagram - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          256        280        342        176        427        366        212        142        121         65        242         79 
 
Effective sample                324          163        177        222        115        283        243        135         92         74         36        150         50 
 
Total                           472          228        244        315        163        413        356        186        132        101         47        203         73 
 
1 - Do not 
trust it at all    (1.0)         31           19         18         21         10         26         21         17         12          8          2         20+         2 
                                  7%           8%         7%         7%         6%         6%         6%         9%         9%         8%         5%        10%         3% 
 
2                  (2.0)         48           27         29         39         21         40         30         23         17         22++EEiJ    2         18          7 
                                 10%          12%        12%        12%        13%        10%         9%        13%        13%        21%         5%         9%         9% 
 
3                  (3.0)        156           77         83        100         62        139        116         49-        41         28         17         65         17 
                                 33%          34%        34%        32%        38%        34%        33%        26%        31%        27%        36%        32%        24% 
 
4                  (4.0)        142           60         78         94         39        119        109         64         34         25         20d        56         21 
                                 30%          26%        32%        30%        24%        29%        31%        35%        26%        25%        43%        27%        28% 
 
5 - Trust 
it a great deal    (5.0)         81           40         31-        54         25         77         66         26         19         17          5         39         26++ABCDEEFGhij 
                                 17%          18%        13%        17%        15%        19%        19%        14%        14%        17%        12%        19%        36% 
 
(Don't know)                     13            6          6          7          5         13         13          6          9++c       1          -          5          - 
                                  3%           2%         2%         2%         3%         3%         4%         3%         7%         1%         -%         2%         -% 
 
Net:Trust                       223          100        109        148         65-       196        175         91         52         42         25         95         47++abcDeGhj 
                                 47%          44%        45%        47%        40%        47%        49%        49%        40%        42%        54%        47%        64% 
 
Net:Do not trust                 79           45         47         61         31         65         52         40         29         30++EEik    4         38          9 
                                 17%          20%        19%        19%        19%        16%        15%        22%        22%        30%         9%        19%        12% 
 
Mean Score                      3.4          3.3        3.3        3.4        3.3        3.5        3.5        3.3        3.2        3.2        3.5        3.4        3.8++ABCDeeFGHj 
Standard deviation             1.10         1.16       1.08       1.12       1.09       1.10       1.09       1.16       1.17       1.21        .94       1.20       1.11 
Standard error                  .06          .09        .08        .08        .10        .07        .07        .10        .13        .14        .16        .10        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 294 (continuation) 
<E5> Instagram - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  490          438        490        102        227        310        124        256         68        161         28         32        299        400         44         64         21 
 
Effective sample                324          286        324         66        150        210         79        172         45        114         16         23        198        266         26         48         14 
 
Total                           472          412        472         91        214        299        108        240         64        169         23         33        282        389         34         72         20 
 
1 - Do not 
trust it at all    (1.0)         31           30         31          7          8         23          7         18          5         10          5          6         23         27          *          3          2 
                                  7%           7%         7%         8%         4%         8%         7%         7%         7%         6%        23%        18%         8%         7%         1%         4%         8% 
 
2                  (2.0)         48           38         48         19         19         39+        15         26          3         13          4          9         37+        42          1          9          1 
                                                            ++AbdghImQ 
                                 10%           9%        10%        21%         9%        13%        14%        11%         5%         8%        16%        28%        13%        11%         2%        12%         4% 
 
3                  (3.0)        156          133        156         39         81        116++       44         93+        27         58          9          6        108+       127         14         27          6 
                                 33%          32%        33%        43%        38%        39%        41%        39%        42%        34%        41%        19%        38%        33%        40%        38%        29% 
 
4                  (4.0)        142          124        142c        16-        63         78-        21-        64         14         52          1          4         75        116         13         23          9 
                                 30%          30%        30%        18%        29%        26%        20%        27%        23%        31%         6%        12%        27%        30%        39%        32%        43% 
 
5 - Trust 
it a great deal    (5.0)         81           76cel      81c         6-        39c        33--       16         28--       13c        33ce        -          8         32--       69ce        6          8          2 
                                 17%          18%        17%         7%        18%        11%        15%        12%        21%        19%         -%        24%        11%        18%        17%        12%         9% 
 
(Don't know)                     13           12         13          3          4          9          5         11+         2          4          3          -          6          8          *          1          1 
                                  3%           3%         3%         3%         2%         3%         4%         5%         3%         2%        15%         -%         2%         2%         *%         2%         7% 
 
Net:Trust                       223          199Cefgl   223Cefl     23--      102Cf      112--       37--       92--       27c        85Cefl      1         12        107--      185Cefl     19         31c        10 
                                 47%          48%        47%        25%        48%        37%        34%        38%        43%        50%         6%        36%        38%        48%        56%        43%        52% 
 
Net:Do not trust                 79           68         79         26         27         62+d       22         43          8         23          9         15         60++d      69          1         12          2 
                                                             ++abDhimq 
                                 17%          16%        17%        29%        13%        21%        21%        18%        13%        14%        38%        46%        21%        18%         3%        17%        12% 
 
Mean Score                      3.4          3.4CeJl    3.4CeJl    3.0--j     3.5CEgJkl  3.2--J     3.2J       3.3--J     3.5cJ      3.5CeJkl   2.4--      3.0-       3.2--J     3.4CeJl    3.7CeJkl   3.3cJ      3.4J 
Standard deviation             1.10         1.12       1.10       1.02       1.02       1.07       1.10       1.06       1.11       1.09        .97       1.45       1.08       1.12        .83       1.00       1.03 
Standard error                  .06          .07        .06        .13        .08        .07        .13        .08        .17        .10        .26        .30        .08        .07        .17        .15        .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 294 (continuation) 
<E5> Instagram - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  490          326          **         - 
 
Effective sample                324          206          **         - 
 
Total                           472          281          **         - 
 
1 - Do not 
trust it at all    (1.0)         31           20          **         - 
                                  7%           7%         **         -% 
 
2                  (2.0)         48           25          **         - 
                                 10%           9%         **         -% 
 
3                  (3.0)        156          104          **         - 
                                 33%          37%         **         -% 
 
4                  (4.0)        142           85          **         - 
                                 30%          30%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         81           37-         **         - 
                                 17%          13%         **         -% 
 
(Don't know)                     13           10          **         - 
                                  3%           4%         **         -% 
 
Net:Trust                       223          123C         **         - 
                                 47%          44%         **         -% 
 
Net:Do not trust                 79           44          **         - 
                                 17%          16%         **         -% 
 
Mean Score                      3.4          3.4CJ        **         - 
                                                         cJ 
Standard deviation             1.10         1.06          **         - 
Standard error                  .06          .08          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 295 
<E5> Wikipedia - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  272          133        139           40         42         48         49         42         31          **          82         97         93           78         88         50         56 
 
Effective sample                181           90         91           26         27         34         34         28         20          **          53         68         61           51         60         34         36 
 
Total                           289          148        141           39         37         52         53         42         30          **          76        104        108           79         91         54         65 
 
1 - Do not 
trust it at all    (1.0)         11            7          5            *          2          *          3          1          5          **           3          3          6            2          3          3          2 
                                  4%           5%         3%           1%         6%         1%         5%         2%        15%         **           4%         3%         5%           3%         4%         6%         4% 
 
2                  (2.0)         33           19         15            9          3          6          *-         7          6          **          12          6         15            8         11          4         11 
                                 12%          13%        11%          24%         9%        11%         1%        15%        20%         **          16%         6%        14%          10%        12%         7%        17% 
 
3                  (3.0)         98           48         50           12         14         19         19         16          5          **          25         39         34           26         28         17         27 
                                 34%          32%        35%          30%        36%        37%        37%        37%        16%         **          33%        37%        31%          33%        31%        31%        42% 
 
4                  (4.0)         68           34         35           10          5         13          9         10         11          **          16         22         31           15         25         14         14 
                                 24%          23%        25%          26%        15%        26%        16%        23%        36%         **          21%        21%        28%          19%        28%        27%        21% 
 
5 - Trust 
it a great deal    (5.0)         55           30         25            7          9          8         16          5          2          **          17         24         15           25++D      16         10          5- 
                                 19%          20%        18%          18%        25%        15%        30%        13%         8%         **          22%        23%        14%          32%        17%        18%         8% 
 
(Don't know)                     23           11         11            *          3          5          6          4          2          **           3         11          8            3          8          6          6 
                                  8%           8%         8%           *%         8%        11%        11%         9%         6%         **           4%        11%         8%           4%         9%        11%         9% 
 
Net: Trust                      124           64         60           18         15         21         24         15         13          **          32         46         46           40d        41         24         19- 
                                 43%          43%        43%          45%        40%        41%        46%        36%        43%         **          42%        44%        42%          51%        45%        44%        29% 
 
Net: Do not trust                45           25         19           10          6          6          3          7         11          **          15          9-        20           10         14          7         13 
                                 15%          17%        14%          25%        15%        11%         6%        18%        35%         **          20%         8%        19%          13%        15%        14%        20% 
 
Mean Score                      3.5          3.5        3.5          3.4        3.5        3.5        3.7f       3.3        3.0          **         3.4        3.6        3.3          3.7d       3.5        3.5        3.1- 
Standard deviation             1.08         1.12       1.04         1.09       1.21        .94       1.11       1.00       1.27          **        1.14       1.03       1.08         1.13       1.07       1.12        .96 
Standard error                  .08          .12        .11          .21        .24        .17        .20        .20        .30          **         .16        .13        .14          .16        .14        .20        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 295 (continuation) 
<E5> Wikipedia - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  272          166        106           31         40         36         76        193          253          ** 
 
Effective sample                181          111         70           20         28         26         53        125          165          ** 
 
Total                           289          170        119           27         40         39         77        207          259          ** 
 
1 - Do not 
trust it at all    (1.0)         11            5          6            1          1          1          1         10            9          ** 
                                  4%           3%         5%           2%         2%         2%         1%         5%           4%         ** 
 
2                  (2.0)         33           19         15            5          6          2          7         27           28          ** 
                                 12%          11%        12%          18%        16%         4%         9%        13%          11%         ** 
 
3                  (3.0)         98           54         44           10         14         14         25         71           86          ** 
                                 34%          32%        37%          35%        34%        37%        32%        34%          33%         ** 
 
4                  (4.0)         68           40         28            6          6          7         17         52           62          ** 
                                 24%          24%        23%          23%        16%        18%        22%        25%          24%         ** 
 
5 - Trust 
it a great deal    (5.0)         55           41         15            4         10         12         21         35           52          ** 
                                 19%          24%        12%          15%        24%        31%        27%        17%          20%         ** 
 
(Don't know)                     23           11         12            2          3          3          7         13           21          ** 
                                  8%           6%        10%           7%         8%         9%         8%         6%           8%         ** 
 
Net: Trust                      124           81         43           10         16         19         37         86          115          ** 
                                 43%          48%        36%          38%        40%        48%        49%        42%          44%         ** 
 
Net: Do not trust                45           24         21            5          7          2          8         37           37          ** 
                                 15%          14%        17%          20%        18%         6%        10%        18%          14%         ** 
 
Mean Score                      3.5          3.6        3.3          3.3        3.5        3.8        3.7        3.4          3.5          ** 
Standard deviation             1.08         1.10       1.04         1.05       1.13       1.05       1.05       1.09         1.08          ** 
Standard error                  .08          .11        .13          .24        .22        .22        .15        .10          .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 295 (continuation) 
<E5> Wikipedia - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  272            **         **         **        22          **         **        31         21          **        36         55         39          223         49         32          ** 
 
Effective sample                181            **         **         **        22          **         **        30         20          **        36         53         39          154         27         20          ** 
 
Total                           289            **         **         **        39          **         **        54         39          **         6         16         18          248         41         30          ** 
 
1 - Do not 
trust it at all    (1.0)         11            **         **         **         -          **         **         2          -          **         *          1          2++         11          *          *          ** 
                                  4%           **         **         **         -%         **         **         3%         -%         **         5%         5%        13%           4%         *%         1%         ** 
 
2                  (2.0)         33            **         **         **         7          **         **         2          4          **         *          1          2           30          4          4          ** 
                                 12%           **         **         **        19%         **         **         3%        11%         **         5%         6%        10%          12%         9%        12%         ** 
 
3                  (3.0)         98            **         **         **        12          **         **        25k        14          **         2          4          7           81         17         13          ** 
                                 34%           **         **         **        32%         **         **        46%        37%         **        25%        23%        41%          33%        41%        43%         ** 
 
4                  (4.0)         68            **         **         **         6          **         **        17         14          **         3++L       5          4           60          9          6          ** 
                                 24%           **         **         **        14%         **         **        32%        35%         **        51%        33%        20%          24%        21%        18%         ** 
 
5 - Trust 
it a great deal    (5.0)         55            **         **         **        12          **         **         4          3          **         1          5Gjl       2           51          5          4          ** 
                                 19%           **         **         **        30%         **         **         7%         9%         **         8%        28%        11%          20%        11%        14%         ** 
 
(Don't know)                     23            **         **         **         2          **         **         5          4          **         *          1          1           16          7          4          ** 
                                  8%           **         **         **         4%         **         **         9%         9%         **         5%         4%         5%           7%        16%        13%         ** 
 
Net: Trust                      124            **         **         **        17          **         **        21         17          **         4l        10+L        6          110         13         10          ** 
                                 43%           **         **         **        45%         **         **        39%        43%         **        59%        61%        31%          45%        32%        32%         ** 
 
Net: Do not trust                45            **         **         **         7          **         **         3          4          **         1          2          4g          41          4          4          ** 
                                 15%           **         **         **        19%         **         **         6%        11%         **        11%        11%        23%          16%        10%        12%         ** 
 
Mean Score                      3.5            **         **         **       3.6          **         **       3.4        3.5          **       3.5        3.8iL      3.1-         3.5        3.4        3.4          ** 
Standard deviation             1.08            **         **         **      1.14          **         **       .83        .83          **      1.03       1.13       1.18         1.11        .89        .94          ** 
Standard error                  .08            **         **         **       .25          **         **       .16        .19          **       .18        .16        .19          .09        .18        .23          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 295 (continuation) 
<E5> Wikipedia - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  272          123         28         82          **         **          36        158          149         98         25          **          73        103         96          - 
 
Effective sample                181           84         15         55          **         **          26         97          100         64         17          **          57         69         56          - 
 
Total                           289          133         23         87          **         **          48        139          154        103         32          **         102        109         79          - 
 
1 - Do not 
trust it at all    (1.0)         11            7          *          3          **         **           2          9            8          2          1          **           2          2          7+         - 
                                  4%           5%         2%         4%         **         **           4%         7%           5%         2%         2%         **           2%         2%         9%         -% 
 
2                  (2.0)         33           15          2         11          **         **           3          9-          16         10          7          **          11         13          9          - 
                                 12%          11%         9%        13%         **         **           6%         6%          10%        10%        22%         **          11%        12%        12%         -% 
 
3                  (3.0)         98           54          4         26          **         **          18         38           53         34         11          **          46+C       38c        14--        - 
                                 34%          41%        17%        30%         **         **          37%        27%          35%        33%        33%         **          46%        35%        17%         -% 
 
4                  (4.0)         68           25         13         17          **         **          10         39           30         29          9          **          17         31         21          - 
                                 24%          18%        55%        20%         **         **          21%        28%          19%        29%        29%         **          17%        28%        26%         -% 
 
5 - Trust 
it a great deal    (5.0)         55           25          3         18          **         **          11         36+          38+        17          1          **          17         16         23+b        - 
                                 19%          19%        14%        21%         **         **          22%        26%          25%        16%         2%         **          17%        14%        29%         -% 
 
(Don't know)                     23            8          *         11          **         **           5          8            9         11          3          **           9          9          5          - 
                                  8%           6%         1%        13%         **         **          11%         6%           6%        10%        10%         **           9%         8%         6%         -% 
 
Net: Trust                      124           49         16         35          **         **          21         75++         68         46         10          **          34         46         44+a        - 
                                 43%          37%        70%        41%         **         **          43%        54%          44%        45%        32%         **          33%        43%        56%         -% 
 
Net: Do not trust                45           22          3         15          **         **           5         18           24         13          8          **          13         15         17          - 
                                 15%          16%        11%        17%         **         **          10%        13%          16%        12%        25%         **          12%        14%        21%         -% 
 
Mean Score                      3.5          3.4        3.7        3.5          **         **         3.6        3.6+         3.5        3.5        3.1          **         3.4        3.4        3.6          - 
                                                                                          +a 
Standard deviation             1.08         1.09        .92       1.15          **         **        1.08       1.16         1.16       1.00        .90          **         .98        .98       1.32          - 
Standard error                  .08          .12        .24        .17          **         **         .22        .12          .12        .13        .23          **         .14        .12        .18          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 295 (continuation) 
<E5> Wikipedia - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  272          239        223        108        131         29          237        187        169        186         32          190        130        137         97         75 
 
Effective sample                181          160        152         78         88         18          160        129        118        127         20          123         87         92         58         52 
 
Total                           289          257        245        122        141         27          259        210        192        208         29          193        138        143         90         85 
 
1 - Do not 
trust it at all    (1.0)         11            9          8          5          4          2            8          4-         4          5          3            8          8          6          3          3 
                                  4%           4%         3%         4%         3%         8%           3%         2%         2%         2%        12%           4%         5%         4%         4%         4% 
 
2                  (2.0)         33           33         31         18         25+         *           30         29         21         22          4           29+e       20e        20e         8          3- 
                                 12%          13%        12%        15%        18%         2%          11%        14%        11%        10%        13%          15%        14%        14%         9%         3% 
 
3                  (3.0)         98           86         85         42         52          9           89         76         74         72          9           54-        37         42         23         42++ABcD 
                                 34%          33%        35%        35%        37%        32%          34%        36%        38%        35%        30%          28%        27%        29%        25%        50% 
 
4                  (4.0)         68           64         57         31         29          5           64         51         51         54          4           43         31         28         21         20 
                                 24%          25%        23%        25%        21%        17%          25%        24%        27%        26%        14%          22%        22%        20%        24%        23% 
 
5 - Trust 
it a great deal    (5.0)         55           46         46         14-        19          9           46         31--       24--       34          9           44         29         32         23         11 
                                 19%          18%        19%        12%        14%        35%          18%        15%        13%        17%        31%          23%        21%        23%        26%        13% 
 
(Don't know)                     23           19         19         11         11          2           23         19         17         21          -           15         14         15         11          6 
                                  8%           7%         8%         9%         8%         6%           9%         9%         9%        10%         -%           8%        10%        10%        12%         7% 
 
Net: Trust                      124          110        103         45         48-        14          110         81         76         88         13           87         60         61         45         31 
                                 43%          43%        42%        37%        34%        52%          42%        39%        39%        42%        45%          45%        43%        42%        50%        36% 
 
Net: Do not trust                45           42         38         23         28          3           37         33         25         26          7           37e        27e        26         11          6- 
                                 15%          16%        16%        19%        20%        10%          14%        16%        13%        13%        25%          19%        20%        18%        13%         7% 
 
Mean Score                      3.5          3.4        3.5        3.3        3.3-       3.7          3.5        3.4        3.4        3.5        3.4          3.5        3.4        3.5        3.7        3.4 
Standard deviation             1.08         1.07       1.06       1.04       1.03       1.25         1.04       1.00        .95       1.00       1.38         1.16       1.19       1.16       1.14        .92 
Standard error                  .08          .09        .09        .12        .11        .30          .09        .09        .09        .09        .30          .11        .13        .13        .16        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 295 (continuation) 
<E5> Wikipedia - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  272           64        205          158        176        140        101        143          133         88         35          **         136         92         26          ** 
 
Effective sample                181           40        139          103        116         90         66         90           89         58         23          **          95         57         17          ** 
 
Total                           289           60        224          167        186        143        104        139          150         89         33          **         160         87         23          ** 
 
1 - Do not 
trust it at all    (1.0)         11            1         11           10          9          7          7          9            5          4          2          **           6          3          2          ** 
                                  4%           1%         5%           6%         5%         5%         6%         6%           4%         4%         6%         **           4%         4%        10%         ** 
 
2                  (2.0)         33           10         23           20         23         19          7         13           19          6          7          **          24b         3-         3          ** 
                                 12%          17%        10%          12%        12%        13%         7%        10%          13%         7%        20%         **          15%         3%        13%         ** 
 
3                  (3.0)         98           19         76           60         66         45         39         51           55         31         10          **          56         29          9          ** 
                                 34%          32%        34%          36%        35%        32%        37%        37%          37%        35%        31%         **          35%        33%        41%         ** 
 
4                  (4.0)         68            9         57           35         37         34         21         32           32         20          9          **          31         27          6          ** 
                                 24%          15%        26%          21%        20%        24%        20%        23%          22%        22%        29%         **          19%        31%        25%         ** 
 
5 - Trust 
it a great deal    (5.0)         55           18         37           27         34         25         17         21           24         22          4          **          28         19          2          ** 
                                 19%          30%        17%          16%        18%        18%        16%        15%          16%        24%        13%         **          17%        21%        10%         ** 
 
(Don't know)                     23            3         20           15         16         13         14+        13           14          7          *          **          16          7          *          ** 
                                  8%           5%         9%           9%         9%         9%        14%         9%           9%         7%         1%         **          10%         8%         1%         ** 
 
Net: Trust                      124           27         95           62         72         59         37         53           56         42         14          **          58         45          8          ** 
                                 43%          45%        42%          37%        39%        41%        36%        38%          38%        47%        42%         **          36%        52%        35%         ** 
 
Net: Do not trust                45           11         34           31         32         26         14         22           25         10          9          **          30b         6-         5          ** 
                                 15%          18%        15%          18%        17%        18%        13%        16%          16%        11%        26%         **          19%         7%        23%         ** 
 
Mean Score                      3.5          3.6        3.4          3.3-       3.4        3.4        3.4        3.4          3.4        3.6        3.2          **         3.3        3.7        3.1          ** 
Standard deviation             1.08         1.15       1.08         1.12       1.11       1.12       1.11       1.09         1.06       1.10       1.11          **        1.09       1.00       1.11          ** 
Standard error                  .08          .19        .10          .12        .11        .12        .15        .12          .12        .15        .23          **         .12        .14        .27          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 295 (continuation) 
<E5> Wikipedia - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  272            ** 
 
Effective sample                181            ** 
 
Total                           289            ** 
 
1 - Do not 
trust it at all    (1.0)         11            ** 
                                  4%           ** 
 
2                  (2.0)         33            ** 
                                 12%           ** 
 
3                  (3.0)         98            ** 
                                 34%           ** 
 
4                  (4.0)         68            ** 
                                 24%           ** 
 
5 - Trust 
it a great deal    (5.0)         55            ** 
                                 19%           ** 
 
(Don't know)                     23            ** 
                                  8%           ** 
 
Net: Trust                      124            ** 
                                 43%           ** 
 
Net: Do not trust                45            ** 
                                 15%           ** 
 
Mean Score                      3.5            ** 
Standard deviation             1.08            ** 
Standard error                  .08            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 295 (continuation) 
<E5> Wikipedia - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  272          179        151        184        103        189        169        156         93         50          **       143         47 
 
Effective sample                181          119        103        124         71        125        108        104         69         34          **        96         37 
 
Total                           289          194        161        196        113        193        163        164        117         52          **       150         61 
 
1 - Do not 
trust it at all    (1.0)         11            6          5          9          2          7          8          8          8          1          **         3          * 
                                  4%           3%         3%         4%         2%         4%         5%         5%         7%         1%         **         2%         1% 
 
2                  (2.0)         33           28         18         27         17         21         18         18         19         14++beefj   **        14          8 
                                 12%          14%        11%        14%        15%        11%        11%        11%        16%        27%         **        10%        13% 
 
3                  (3.0)         98           59         49         67         36         68         58         51         47         22          **        53         21 
                                 34%          30%        31%        34%        32%        35%        36%        31%        40%        42%         **        35%        35% 
 
4                  (4.0)         68           49         37         40         25         42         32         39         20          5-         **        33         17 
                                 24%          25%        23%        20%        22%        21%        19%        24%        17%        10%         **        22%        27% 
 
5 - Trust 
it a great deal    (5.0)         55           39         37         39         26         39         34         40+        18          7          **        39+        11 
                                 19%          20%        23%        20%        23%        20%        21%        24%        16%        14%         **        26%        17% 
 
(Don't know)                     23           14         15         15          8         16         14          9          4          3          **         8          5 
                                  8%           7%         9%         8%         7%         8%         8%         5%         4%         6%         **         5%         8% 
 
Net: Trust                      124           88h        74h        78         51h        81h        66         79gh       39-        12-         **        71h        27 
                                 43%          45%        46%        40%        45%        42%        40%        48%        33%        23%         **        47%        44% 
 
Net: Do not trust                45           33         23         36         19         28         25         26         27+        15+j        **        17          8 
                                 15%          17%        14%        18%        17%        14%        16%        16%        23%        29%         **        12%        13% 
 
Mean Score                      3.5          3.5        3.6gh      3.4        3.5h       3.5        3.4        3.5h       3.2--      3.1-         **       3.6+gh     3.5 
Standard deviation             1.08         1.09       1.11       1.12       1.08       1.08       1.12       1.14       1.12       1.02          **      1.05        .98 
Standard error                  .08          .10        .11        .10        .13        .10        .11        .12        .14        .18          **       .11        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 295 (continuation) 
<E5> Wikipedia - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  272          176        109        272         69        238        151        191         54         59         40         21        209        183          **        55          ** 
 
Effective sample                181          111         69        181         42        159         99        121         34         38         24         15        138        120          **        39          ** 
 
Total                           289          167         95        289         57        255        163        185         50         57         42         25        219        186          **        59          ** 
 
1 - Do not 
trust it at all    (1.0)         11            8          3         11          1         10          3          6          1          1          4          4          7          6          **         -          ** 
                                  4%           5%         3%         4%         2%         4%         2%         3%         1%         1%         9%        18%         3%         3%         **         -%         ** 
 
2                  (2.0)         33           23         15         33         10         33         24         14-         6          6          4          2         31         28+         **         6          ** 
                                 12%          14%        16%        12%        17%        13%        15%         7%        13%        11%        10%         8%        14%        15%         **        10%         ** 
 
3                  (3.0)         98           61         38         98         22         83         53         61         16         16          9          2         71         57          **        16          ** 
                                 34%          36%        40%        34%        38%        32%        32%        33%        31%        28%        20%         9%        33%        30%         **        27%         ** 
 
4                  (4.0)         68           35         22         68         14         62         40         47         12         18         11         15         51         45          **        19          ** 
                                 24%          21%        23%        24%        24%        24%        24%        25%        23%        32%        26%        62%        23%        24%         **        32%         ** 
 
5 - Trust 
it a great deal    (5.0)         55           28         16         55          9         50         31         42         10         15          9          1         44         38          **        13          ** 
                                 19%          17%        17%        19%        16%        20%        19%        23%        19%        27%        21%         3%        20%        21%         **        22%         ** 
 
(Don't know)                     23           13          2-        23          2         18         12         15          6bi        1          6          -         15         12          **         5          ** 
                                  8%           8%         2%         8%         3%         7%         7%         8%        13%         1%        14%         -%         7%         7%         **         9%         ** 
 
Net: Trust                      124           63         38        124         23        112         71         89         21         34+a       20         16         94         83          **        32          ** 
                                 43%          38%        40%        43%        40%        44%        43%        48%        42%        59%        47%        65%        43%        45%         **        54%         ** 
 
Net: Do not trust                45           30         18         45         11         43         28         20-         7          7          8          7         37         34          **         6          ** 
                                 15%          18%        19%        15%        19%        17%        17%        11%        14%        12%        19%        26%        17%        18%         **        10%         ** 
 
Mean Score                      3.5          3.3        3.4        3.5        3.4        3.5        3.5        3.6+       3.5        3.7        3.5        3.2        3.5        3.5          **       3.7          ** 
Standard deviation             1.08         1.09       1.04       1.08       1.02       1.09       1.06       1.06       1.04       1.02       1.28       1.25       1.09       1.11          **       .96          ** 
Standard error                  .08          .11        .13        .08        .16        .09        .11        .10        .19        .17        .27        .32        .10        .10          **       .16          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 295 (continuation) 
<E5> Wikipedia - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  272          134          **         - 
 
Effective sample                181           83          **         - 
 
Total                           289          122          **         - 
 
1 - Do not 
trust it at all    (1.0)         11            6          **         - 
                                  4%           5%         **         -% 
 
2                  (2.0)         33           12          **         - 
                                 12%          10%         **         -% 
 
3                  (3.0)         98           44          **         - 
                                 34%          36%         **         -% 
 
4                  (4.0)         68           29          **         - 
                                 24%          24%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         55           24          **         - 
                                 19%          19%         **         -% 
 
(Don't know)                     23            8          **         - 
                                  8%           6%         **         -% 
 
Net: Trust                      124           53          **         - 
                                 43%          43%         **         -% 
 
Net: Do not trust                45           18          **         - 
                                 15%          15%         **         -% 
 
Mean Score                      3.5          3.5          **         - 
Standard deviation             1.08         1.09          **         - 
Standard error                  .08          .12          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 296 
<E5> Wikipedia - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  272          133        139           40         42         48         49         42         31          **          82         97         93           78         88         50         56 
 
Effective sample                181           90         91           26         27         34         34         28         20          **          53         68         61           51         60         34         36 
 
Total                           289          148        141           39         37         52         53         42         30          **          76        104        108           79         91         54         65 
 
1 - Do not 
trust it at all    (1.0)         21           10         11            3          3          2          2          4          5          **           6          4         11            5          7          3          6 
                                  7%           7%         8%           8%         8%         4%         4%        10%        15%         **           8%         4%        10%           6%         8%         6%        10% 
 
2                  (2.0)         50           25         25            7          8         11          7          8          6          **          15         18         17            9         25+a        7         10 
                                 17%          17%        18%          19%        21%        21%        13%        19%        21%         **          20%        17%        16%          11%        28%        12%        15% 
 
3                  (3.0)         97           58         39           14         10         20         12         16          7          **          24         32         41           30         21-        21         24 
                                 33%          39%        28%          36%        26%        39%        23%        37%        22%         **          31%        31%        37%          39%        23%        39%        36% 
 
4                  (4.0)         58           25         33           12          7         10          9          5         10          **          19         20         19           15         20          9         14 
                                 20%          17%        24%          30%        20%        20%        18%        11%        33%         **          25%        19%        18%          19%        22%        17%        22% 
 
5 - Trust 
it a great deal    (5.0)         43           22         21            3          6          5         16++c       8          3          **           9         21         13           18         11         10          5 
                                 15%          15%        15%           6%        17%        10%        31%        18%         9%         **          11%        21%        12%          22%        12%        18%         8% 
 
(Don't know)                     20            8         11            *          3          3          6          2          -          **           3          9          7            2          7          4          6 
                                  7%           6%         8%           *%         8%         6%        11%         5%         -%         **           4%         9%         6%           3%         8%         8%         9% 
 
Net:Trust                       101           47         54           14         13         15         26         12         13          **          28         41         32           33         31         19         20 
                                 35%          32%        38%          37%        36%        30%        49%        30%        42%         **          36%        39%        30%          42%        34%        34%        30% 
 
Net:Do not trust                 71           35         36           10         11         13          9         12         11          **          21         22         28           13         32+a       10         16 
                                 25%          24%        26%          27%        29%        25%        17%        29%        36%         **          28%        21%        26%          17%        35%        18%        24% 
 
Mean Score                      3.2          3.2        3.2          3.1        3.2        3.1        3.7+       3.1        3.0          **         3.1        3.4        3.1          3.4        3.0        3.3        3.0 
Standard deviation             1.15         1.12       1.18         1.05       1.23       1.02       1.23       1.24       1.25          **        1.13       1.15       1.15         1.15       1.18       1.14       1.10 
Standard error                  .09          .12        .13          .20        .25        .18        .22        .24        .28          **         .16        .15        .15          .16        .16        .20        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 296 (continuation) 
<E5> Wikipedia - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  272          166        106           31         40         36         76        193          253          ** 
 
Effective sample                181          111         70           20         28         26         53        125          165          ** 
 
Total                           289          170        119           27         40         39         77        207          259          ** 
 
1 - Do not 
trust it at all    (1.0)         21           12         10            1          1          1          2         20           19          ** 
                                  7%           7%         8%           5%         2%         2%         2%         9%           7%         ** 
 
2                  (2.0)         50           34         16            9         12         11         17         33           46          ** 
                                 17%          20%        13%          32%        29%        29%        23%        16%          18%         ** 
 
3                  (3.0)         97           52         45            6         14         10         22         73           85          ** 
                                 33%          30%        38%          21%        34%        25%        29%        35%          33%         ** 
 
4                  (4.0)         58           35         23            9          6          6         17         39           51          ** 
                                 20%          21%        20%          33%        14%        16%        23%        19%          20%         ** 
 
5 - Trust 
it a great deal    (5.0)         43           28         15            1          5          8         12         31           38          ** 
                                 15%          17%        12%           2%        13%        20%        15%        15%          15%         ** 
 
(Don't know)                     20            9         10            2          3          3          7         11           20          ** 
                                  7%           5%         9%           7%         8%         9%         8%         5%           8%         ** 
 
Net:Trust                       101           63         38           10         11         14         29         71           89          ** 
                                 35%          37%        32%          36%        27%        36%        38%        34%          34%         ** 
 
Net:Do not trust                 71           46         26           10         12         12         19         52           65          ** 
                                 25%          27%        22%          36%        31%        31%        25%        25%          25%         ** 
 
Mean Score                      3.2          3.2        3.2          3.0        3.1        3.3        3.3        3.2          3.2          ** 
Standard deviation             1.15         1.18       1.12         1.02       1.06       1.19       1.09       1.18         1.16          ** 
Standard error                  .09          .11        .14          .23        .21        .25        .16        .11          .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 296 (continuation) 
<E5> Wikipedia - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  272            **         **         **        22          **         **        31         21          **        36         55         39          223         49         32          ** 
 
Effective sample                181            **         **         **        22          **         **        30         20          **        36         53         39          154         27         20          ** 
 
Total                           289            **         **         **        39          **         **        54         39          **         6         16         18          248         41         30          ** 
 
1 - Do not 
trust it at all    (1.0)         21            **         **         **         4          **         **         2          2          **         1          1          3           17          4          2          ** 
                                  7%           **         **         **         9%         **         **         4%         4%         **        11%         7%        15%           7%        10%         6%         ** 
 
2                  (2.0)         50            **         **         **         7          **         **        10          6          **         1          3          2           41          9          8          ** 
                                 17%           **         **         **        17%         **         **        18%        16%         **        10%        17%        13%          16%        22%        27%         ** 
 
3                  (3.0)         97            **         **         **        13          **         **        20         15          **         1          5          9j          84         13          9          ** 
                                 33%           **         **         **        33%         **         **        36%        38%         **        23%        32%        49%          34%        32%        31%         ** 
 
4                  (4.0)         58            **         **         **         4          **         **        17         11          **         2          3          3           52          6          6          ** 
                                 20%           **         **         **        10%         **         **        32%        28%         **        32%        18%        18%          21%        16%        21%         ** 
 
5 - Trust 
it a great deal    (5.0)         43            **         **         **        10          **         **         ---        2          **         1GL        4GL        *-          40          3          3          ** 
                                 15%           **         **         **        27%         **         **         -%         4%         **        21%        24%         3%          16%         8%         9%         ** 
 
(Don't know)                     20            **         **         **         2          **         **         5          4          **         *          *          *           15          5          2          ** 
                                  7%           **         **         **         4%         **         **        10%         9%         **         3%         1%         3%           6%        12%         7%         ** 
 
Net:Trust                       101            **         **         **        14          **         **        17         13          **         3+L        7l         4           92         10          9          ** 
                                 35%           **         **         **        36%         **         **        32%        32%         **        53%        42%        20%          37%        24%        29%         ** 
 
Net:Do not trust                 71            **         **         **        10          **         **        12          8          **         1          4          5           58         13         10          ** 
                                 25%           **         **         **        26%         **         **        22%        20%         **        21%        24%        28%          23%        33%        33%         ** 
 
Mean Score                      3.2            **         **         **       3.3          **         **       3.1        3.1          **       3.4l       3.4l       2.8-         3.2        2.9        3.0          ** 
                                                                     l 
Standard deviation             1.15            **         **         **      1.32          **         **       .86        .93          **      1.37       1.27       1.03         1.15       1.13       1.09          ** 
Standard error                  .09            **         **         **       .29          **         **       .17        .22          **       .23        .18        .17          .10        .22        .25          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 296 (continuation) 
<E5> Wikipedia - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  272          123         28         82          **         **          36        158          149         98         25          **          73        103         96          - 
 
Effective sample                181           84         15         55          **         **          26         97          100         64         17          **          57         69         56          - 
 
Total                           289          133         23         87          **         **          48        139          154        103         32          **         102        109         79          - 
 
1 - Do not 
trust it at all    (1.0)         21           16+         1          4          **         **           4         13           11          8          2          **           5          8          9          - 
                                  7%          12%         5%         4%         **         **           9%        10%           7%         8%         6%         **           5%         7%        12%         -% 
 
2                  (2.0)         50           26          2         19          **         **          11         14-          25         20          5          **          14         23         14          - 
                                 17%          20%         9%        22%         **         **          23%        10%          16%        19%        16%         **          13%        21%        18%         -% 
 
3                  (3.0)         97           49          8         20-         **         **          16         40           47         35         15          **          34         43         20          - 
                                 33%          37%        33%        22%         **         **          33%        29%          30%        34%        46%         **          34%        39%        25%         -% 
 
4                  (4.0)         58           18-         6         23          **         **           8         34           39b        13-         7          **          25         17         17          - 
                                 20%          14%        28%        26%         **         **          17%        24%          25%        12%        23%         **          24%        16%        21%         -% 
 
5 - Trust 
it a great deal    (5.0)         43           17          5         11          **         **           4         29+          25         18          *          **          15         11         16          - 
                                 15%          13%        23%        13%         **         **           7%        21%          16%        17%         1%         **          15%        11%        21%         -% 
 
(Don't know)                     20            7          *         11+         **         **           5          8            7         10          3          **           9          7          3          - 
                                  7%           5%         1%        13%         **         **          11%         6%           5%         9%         9%         **           9%         7%         4%         -% 
 
Net:Trust                       101           35-        12         34          **         **          12         63++         63         30          8          **          40         29         33          - 
                                 35%          27%        52%        39%         **         **          25%        46%          41%        30%        23%         **          39%        26%        42%         -% 
 
Net:Do not trust                 71           42+         3         22          **         **          15         28           37         28          7          **          18         30         23          - 
                                 25%          32%        15%        26%         **         **          32%        20%          24%        27%        22%         **          18%        28%        29%         -% 
 
Mean Score                      3.2          3.0-       3.6        3.3          **         **         2.9        3.4+         3.3        3.1        3.0          **         3.3        3.0        3.2          - 
                                                                                           a 
Standard deviation             1.15         1.18       1.13       1.13          **         **        1.09       1.24         1.16       1.20        .87          **        1.08       1.07       1.31          - 
Standard error                  .09          .13        .29        .16          **         **         .22        .13          .12        .16        .22          **         .15        .13        .18          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 296 (continuation) 
<E5> Wikipedia - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  272          239        223        108        131         29          237        187        169        186         32          190        130        137         97         75 
 
Effective sample                181          160        152         78         88         18          160        129        118        127         20          123         87         92         58         52 
 
Total                           289          257        245        122        141         27          259        210        192        208         29          193        138        143         90         85 
 
1 - Do not 
trust it at all    (1.0)         21           17         15         13          9          2           18         15         12         10-         3           16         14         12          5          5 
                                  7%           7%         6%        10%         7%         9%           7%         7%         6%         5%        12%           9%        10%         9%         6%         6% 
 
2                  (2.0)         50           48         48         26         34+         3           47         45+        34         39          3           40e        33+e       30         19          7- 
                                 17%          18%        19%        21%        24%        10%          18%        21%        18%        19%        11%          20%        24%        21%        21%         8% 
 
3                  (3.0)         97           90         86         37         45          7           85         68         70         65         11           59         39         49         30         36 
                                 33%          35%        35%        31%        32%        27%          33%        32%        37%        31%        38%          31%        29%        35%        34%        42% 
 
4                  (4.0)         58           51         45         22         27          6           55         44         37         46          3           31         22         19-        11         23c 
                                 20%          20%        18%        18%        19%        22%          21%        21%        19%        22%         9%          16%        16%        13%        12%        27% 
 
5 - Trust 
it a great deal    (5.0)         43           36         35         15         16          7           34         22--       24         29          9           34         21         23         16          9 
                                 15%          14%        14%        12%        11%        27%          13%        10%        12%        14%        30%          18%        15%        16%        17%        11% 
 
(Don't know)                     20           16         16          9          9          2           20         16         14         20+         -           12          9          9          9          5 
                                  7%           6%         6%         8%         7%         6%           8%         7%         7%         9%         -%           6%         6%         7%         9%         6% 
 
Net:Trust                       101           87         80         37         42         13           90         66         61         74         11           65         43         42         26         32 
                                 35%          34%        33%        30%        30%        49%          35%        31%        32%        36%        39%          34%        31%        29%        29%        38% 
 
Net:Do not trust                 71           65         63         38         43          5           65         60+        46         49          7           56e        47++E      42e        24         12- 
                                 25%          25%        26%        32%        31%        18%          25%        29%        24%        23%        23%          29%        34%        29%        27%        14% 
 
Mean Score                      3.2          3.2        3.2        3.0        3.0        3.5          3.2        3.1-       3.2        3.2        3.3          3.1        3.0        3.1        3.1        3.3 
Standard deviation             1.15         1.13       1.13       1.19       1.11       1.28         1.13       1.11       1.09       1.11       1.35         1.22       1.23       1.20       1.18       1.00 
Standard error                  .09          .09        .09        .14        .12        .31          .09        .10        .10        .10        .30          .11        .14        .13        .16        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 296 (continuation) 
<E5> Wikipedia - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  272           64        205          158        176        140        101        143          133         88         35          **         136         92         26          ** 
 
Effective sample                181           40        139          103        116         90         66         90           89         58         23          **          95         57         17          ** 
 
Total                           289           60        224          167        186        143        104        139          150         89         33          **         160         87         23          ** 
 
1 - Do not 
trust it at all    (1.0)         21            3         18           13         15         11         10         11           15          2          4          **          13          1          6          ** 
                                  7%           5%         8%           8%         8%         8%        10%         8%          10%         3%        12%         **           8%         2%        26%         ** 
 
2                  (2.0)         50           13         38           24         29         21          7--       16           29         13          2          **          30         15          1          ** 
                                 17%          21%        17%          14%        16%        15%         7%        12%          20%        15%         8%         **          19%        17%         5%         ** 
 
3                  (3.0)         97           20         72           63         64         52         41         53           52         27         15          **          53         29         11          ** 
                                 33%          34%        32%          38%        34%        36%        39%        38%          35%        30%        46%         **          33%        33%        46%         ** 
 
4                  (4.0)         58            8         50           28         38         27         21         26           20-        24a         9          **          27         20          5          ** 
                                 20%          14%        22%          17%        21%        19%        20%        18%          14%        27%        27%         **          17%        23%        22%         ** 
 
5 - Trust 
it a great deal    (5.0)         43           14         29           27         28         22         14         23           20         18          2          **          25         14          *          ** 
                                 15%          24%        13%          16%        15%        15%        13%        16%          13%        21%         8%         **          16%        16%         2%         ** 
 
(Don't know)                     20            2         18           12         12         10         12         10           13          4          -          **          11          8          -          ** 
                                  7%           3%         8%           7%         7%         7%        11%         7%           9%         5%         -%         **           7%         9%         -%         ** 
 
Net:Trust                       101           23         79           55         66         49         35         48           40-        43+A       11          **          52         34          6          ** 
                                 35%          37%        35%          33%        35%        34%        33%        35%          27%        48%        34%         **          33%        39%        24%         ** 
 
Net:Do not trust                 71           16         56           36         44         33         17         27           44         16          6          **          44         16          7          ** 
                                 25%          26%        25%          22%        24%        23%        17%        20%          29%        17%        19%         **          27%        19%        30%         ** 
 
Mean Score                      3.2          3.3        3.2          3.2        3.2        3.2        3.2        3.3          3.0-       3.5+a      3.1          **         3.1        3.4c       2.7          ** 
Standard deviation             1.15         1.21       1.15         1.15       1.16       1.15       1.15       1.15         1.18       1.08       1.07          **        1.19       1.04       1.16          ** 
Standard error                  .09          .19        .10          .12        .11        .12        .15        .13          .13        .15        .22          **         .13        .14        .28          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 296 (continuation) 
<E5> Wikipedia - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  272            ** 
 
Effective sample                181            ** 
 
Total                           289            ** 
 
1 - Do not 
trust it at all    (1.0)         21            ** 
                                  7%           ** 
 
2                  (2.0)         50            ** 
                                 17%           ** 
 
3                  (3.0)         97            ** 
                                 33%           ** 
 
4                  (4.0)         58            ** 
                                 20%           ** 
 
5 - Trust 
it a great deal    (5.0)         43            ** 
                                 15%           ** 
 
(Don't know)                     20            ** 
                                  7%           ** 
 
Net:Trust                       101            ** 
                                 35%           ** 
 
Net:Do not trust                 71            ** 
                                 25%           ** 
 
Mean Score                      3.2            ** 
Standard deviation             1.15            ** 
Standard error                  .09            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 296 (continuation) 
<E5> Wikipedia - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  272          179        151        184        103        189        169        156         93         50          **       143         47 
 
Effective sample                181          119        103        124         71        125        108        104         69         34          **        96         37 
 
Total                           289          194        161        196        113        193        163        164        117         52          **       150         61 
 
1 - Do not 
trust it at all    (1.0)         21            9-         9         15          8         17         17         16         11          3          **        13          2 
                                  7%           4%         6%         8%         7%         9%        11%        10%         9%         5%         **         8%         3% 
 
2                  (2.0)         50           41         31         36         23         36         28         26         33++f      18++ceefjk  **        25          8 
                                 17%          21%        20%        18%        20%        18%        17%        16%        28%        34%         **        17%        13% 
 
3                  (3.0)         97           63         49         68         29         58         51         55         39         16          **        49         28d 
                                 33%          32%        30%        35%        25%        30%        31%        34%        33%        32%         **        32%        46% 
 
4                  (4.0)         58           40         31         39         27         42         34         31         17          5          **        29         10 
                                 20%          21%        19%        20%        24%        22%        21%        19%        15%        10%         **        20%        16% 
 
5 - Trust 
it a great deal    (5.0)         43           29         28         27         17         29         22         30         12          8          **        30         10 
                                 15%          15%        17%        14%        15%        15%        14%        18%        10%        16%         **        20%        16% 
 
(Don't know)                     20           12         13         12         10         12         10          6          5          2          **         5-         3 
                                  7%           6%         8%         6%         8%         6%         6%         4%         4%         3%         **         3%         5% 
 
Net:Trust                       101           70         59         65         45         71         57         61         30-        13          **        59         19 
                                 35%          36%        36%        33%        40%        36%        35%        37%        25%        26%         **        39%        32% 
 
Net:Do not trust                 71           49         41         51         30         53         46         42         44++k      20+k        **        38         10 
                                 25%          25%        25%        26%        27%        27%        28%        25%        37%        39%         **        25%        17% 
 
Mean Score                      3.2          3.2g       3.2        3.1        3.2        3.2        3.1        3.2        2.9--      3.0          **       3.3g       3.3 
Standard deviation             1.15         1.11       1.17       1.14       1.19       1.19       1.20       1.22       1.13       1.16          **      1.22       1.03 
Standard error                  .09          .10        .12        .10        .15        .11        .12        .12        .14        .20          **       .13        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 296 (continuation) 
<E5> Wikipedia - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  272          176        109        272         69        238        151        191         54         59         40         21        209        183          **        55          ** 
 
Effective sample                181          111         69        181         42        159         99        121         34         38         24         15        138        120          **        39          ** 
 
Total                           289          167         95        289         57        255        163        185         50         57         42         25        219        186          **        59          ** 
 
1 - Do not 
trust it at all    (1.0)         21           16          7         21          6         21          7         13          4          4          4          5         15         12          **         1          ** 
                                  7%           9%         8%         7%        10%         8%         4%         7%         8%         7%         8%        19%         7%         6%         **         2%         ** 
 
2                  (2.0)         50           32         21         50          8         44         34         28          8         11          4          3         42         38          **         8          ** 
                                 17%          19%        22%        17%        14%        17%        21%        15%        16%        19%         9%        14%        19%        21%         **        14%         ** 
 
3                  (3.0)         97           58         30         97         22         86         61         60         14         14         16         10         72         59          **        20          ** 
                                 33%          35%        31%        33%        39%        34%        37%        32%        28%        25%        38%        40%        33%        32%         **        34%         ** 
 
4                  (4.0)         58           35         24         58         14         47         33         44         11         20+e        5          5         43         40          **        12          ** 
                                 20%          21%        25%        20%        24%        18%        20%        24%        22%        34%        12%        18%        20%        22%         **        20%         ** 
 
5 - Trust 
it a great deal    (5.0)         43           17         13         43          6         40         20         31          9          9          9          2         30         26          **        14          ** 
                                 15%          10%        13%        15%        10%        16%        12%        17%        19%        15%        22%         9%        14%        14%         **        23%         ** 
 
(Don't know)                     20            9          2-        20          2         16          8         10          3          *          5          -         16         10          **         4          ** 
                                  7%           5%         2%         7%         3%         6%         5%         5%         7%         *%        11%         -%         7%         5%         **         6%         ** 
 
Net:Trust                       101           52         36        101         19         87         52         75+        20         28+a       14          7         73         66          **        25          ** 
                                 35%          31%        38%        35%        34%        34%        32%        40%        41%        49%        34%        27%        33%        36%         **        43%         ** 
 
Net:Do not trust                 71           48         28         71         14         65         41         41         12         14          7          8         58         50          **        10          ** 
                                 25%          29%        29%        25%        24%        26%        25%        22%        25%        25%        17%        33%        26%        27%         **        16%         ** 
 
Mean Score                      3.2          3.0-       3.1        3.2        3.1        3.2        3.2        3.3        3.3        3.3        3.3        2.8        3.1        3.2          **       3.5a         ** 
Standard deviation             1.15         1.13       1.15       1.15       1.11       1.18       1.05       1.16       1.24       1.15       1.23       1.21       1.14       1.13          **      1.10          ** 
Standard error                  .09          .11        .14        .09        .17        .10        .11        .11        .22        .19        .26        .31        .10        .11          **       .18          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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<E5> Wikipedia - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  272          134          **         - 
 
Effective sample                181           83          **         - 
 
Total                           289          122          **         - 
 
1 - Do not 
trust it at all    (1.0)         21           10          **         - 
                                  7%           9%         **         -% 
 
2                  (2.0)         50           21          **         - 
                                 17%          17%         **         -% 
 
3                  (3.0)         97           48          **         - 
                                 33%          40%         **         -% 
 
4                  (4.0)         58           23          **         - 
                                 20%          19%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         43           15          **         - 
                                 15%          12%         **         -% 
 
(Don't know)                     20            4          **         - 
                                  7%           3%         **         -% 
 
Net:Trust                       101           38          **         - 
                                 35%          31%         **         -% 
 
Net:Do not trust                 71           32          **         - 
                                 25%          26%         **         -% 
 
Mean Score                      3.2          3.1          **         - 
Standard deviation             1.15         1.11          **         - 
Standard error                  .09          .12          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 297 
<E5> Wikipedia - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  272          133        139           40         42         48         49         42         31          **          82         97         93           78         88         50         56 
 
Effective sample                181           90         91           26         27         34         34         28         20          **          53         68         61           51         60         34         36 
 
Total                           289          148        141           39         37         52         53         42         30          **          76        104        108           79         91         54         65 
 
1 - Do not 
trust it at all    (1.0)         15            6          9            2          2          1          4          3          3          **           4          5          6            2          5          2          5 
                                  5%           4%         6%           4%         6%         2%         8%         7%        11%         **           5%         5%         6%           3%         6%         4%         8% 
 
2                  (2.0)         35           20         15            5          3         10d         1-         5          4          **           9         11         16           10         16          2          7 
                                 12%          14%        11%          14%         8%        19%         2%        11%        13%         **          11%        11%        15%          13%        18%         4%        10% 
 
3                  (3.0)         86           43         42           13         10         12         15         17          8          **          23         27         36           26         20         18         21 
                                 30%          29%        30%          34%        26%        22%        30%        41%        25%         **          30%        26%        33%          33%        22%        33%        33% 
 
4                  (4.0)         66           33         33           15          9         12          7          7          8          **          23         19         23           13         19         13         20 
                                 23%          22%        23%          37%        24%        23%        14%        18%        26%         **          31%        18%        21%          17%        21%        23%        31% 
 
5 - Trust 
it a great deal    (5.0)         57           29         28            4         10         12         17+         7          2          **          14         29+c       15           22d        21          9          5- 
                                 20%          20%        20%          10%        26%        23%        32%        17%         8%         **          18%        28%        13%          28%        23%        17%         8% 
 
(Don't know)                     30           16         14            *          4          6          8          3          5          **           4         13         13            5          9         10          7 
                                 11%          11%        10%           1%        10%        11%        14%         6%        17%         **           5%        13%        12%           6%        10%        18%        10% 
 
Net:Trust                       123           62         61           18         19         24         24         15         10          **          37         48         38           35         40         22         26 
                                 43%          42%        43%          47%        50%        46%        47%        35%        34%         **          49%        46%        35%          45%        44%        40%        40% 
 
Net:Do not trust                 50           26         24            7          5         11          5          8          7          **          12         16         22           12         22          4         12 
                                 17%          18%        17%          18%        14%        21%         9%        18%        24%         **          16%        15%        20%          16%        24%         8%        18% 
 
Mean Score                      3.4          3.4        3.4          3.4        3.6        3.5        3.7        3.3        3.1          **         3.5        3.6        3.3          3.6        3.4        3.5        3.2 
Standard deviation             1.14         1.14       1.16          .98       1.20       1.16       1.25       1.13       1.19          **        1.09       1.21       1.11         1.14       1.25       1.05       1.06 
Standard error                  .09          .13        .13          .19        .24        .21        .23        .22        .30          **         .15        .16        .15          .16        .17        .19        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 297 (continuation) 
<E5> Wikipedia - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  272          166        106           31         40         36         76        193          253          ** 
 
Effective sample                181          111         70           20         28         26         53        125          165          ** 
 
Total                           289          170        119           27         40         39         77        207          259          ** 
 
1 - Do not 
trust it at all    (1.0)         15            7          7            1          *          1          2         13           13          ** 
                                  5%           4%         6%           3%         1%         3%         2%         6%           5%         ** 
 
2                  (2.0)         35           27          9            5          4          5          8         25           30          ** 
                                 12%          16%         7%          18%        11%        13%        11%        12%          11%         ** 
 
3                  (3.0)         86           46         39            8         15         11         23         62           75          ** 
                                 30%          27%        33%          30%        38%        29%        30%        30%          29%         ** 
 
4                  (4.0)         66           33         33            9          8          8         19         47           58          ** 
                                 23%          19%        28%          32%        19%        20%        25%        22%          22%         ** 
 
5 - Trust 
it a great deal    (5.0)         57           43+b       14-           3          7          8         14         42           53          ** 
                                 20%          25%        12%           9%        17%        21%        18%        20%          20%         ** 
 
(Don't know)                     30           14         16            2          5          5         10         18           30          ** 
                                 11%           8%        14%           8%        14%        13%        13%         9%          12%         ** 
 
Net:Trust                       123           75         48           11         15         16         33         88          111          ** 
                                 43%          44%        40%          41%        37%        42%        43%        43%          43%         ** 
 
Net:Do not trust                 50           34         16            6          5          6         10         38           43          ** 
                                 17%          20%        13%          21%        12%        16%        13%        19%          16%         ** 
 
Mean Score                      3.4          3.5        3.4          3.3        3.5        3.5        3.5        3.4          3.5          ** 
Standard deviation             1.14         1.20       1.06         1.02       1.00       1.14       1.05       1.17         1.14          ** 
Standard error                  .09          .12        .13          .23        .20        .24        .15        .11          .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 297 (continuation) 
<E5> Wikipedia - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  272            **         **         **        22          **         **        31         21          **        36         55         39          223         49         32          ** 
 
Effective sample                181            **         **         **        22          **         **        30         20          **        36         53         39          154         27         20          ** 
 
Total                           289            **         **         **        39          **         **        54         39          **         6         16         18          248         41         30          ** 
 
1 - Do not 
trust it at all    (1.0)         15            **         **         **         -          **         **         2          2          **         1          1          3++g        14          *          *          ** 
                                  5%           **         **         **         -%         **         **         3%         4%         **         8%         7%        18%           6%         1%         1%         ** 
 
2                  (2.0)         35            **         **         **         3          **         **         5          2          **         *          1          2           30          5          3          ** 
                                 12%           **         **         **         8%         **         **        10%         6%         **         2%         5%        13%          12%        13%        10%         ** 
 
3                  (3.0)         86            **         **         **        16          **         **        18         10          **         2          4          7           74         12          9          ** 
                                 30%           **         **         **        43%         **         **        34%        25%         **        39%        24%        41%          30%        29%        30%         ** 
 
4                  (4.0)         66            **         **         **         4          **         **        14         16          **         2k         3          3           54         12         11          ** 
                                 23%           **         **         **        10%         **         **        25%        42%         **        36%        18%        18%          22%        29%        38%         ** 
 
5 - Trust 
it a great deal    (5.0)         57            **         **         **        12          **         **         7          3          **         1          6+gJL      1-          51          6          4          ** 
                                 20%           **         **         **        30%         **         **        14%         9%         **         9%        34%         5%          21%        15%        13%         ** 
 
(Don't know)                     30            **         **         **         4          **         **         7          5          **         *          2          1           25          6          2          ** 
                                 11%           **         **         **         9%         **         **        13%        14%         **         5%        12%         5%          10%        14%         8%         ** 
 
Net:Trust                       123            **         **         **        16          **         **        21         20          **         3l         8L         4-         105         18         15          ** 
                                 43%           **         **         **        40%         **         **        39%        50%         **        45%        52%        23%          42%        44%        51%         ** 
 
Net:Do not trust                 50            **         **         **         3          **         **         7          4          **         1          2          6+jk        44          6          4          ** 
                                 17%           **         **         **         8%         **         **        13%        11%         **        11%        12%        31%          18%        14%        12%         ** 
 
Mean Score                      3.4            **         **         **       3.7L         **         **       3.4l       3.5l         **       3.4l       3.8L       2.8--        3.4        3.5        3.6          ** 
                                                          l          l 
Standard deviation             1.14            **         **         **      1.05          **         **      1.02        .96          **      1.10       1.30       1.16         1.17        .99        .93          ** 
Standard error                  .09            **         **         **       .24          **         **       .20        .23          **       .19        .19        .19          .10        .20        .22          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 297 (continuation) 
<E5> Wikipedia - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  272          123         28         82          **         **          36        158          149         98         25          **          73        103         96          - 
 
Effective sample                181           84         15         55          **         **          26         97          100         64         17          **          57         69         56          - 
 
Total                           289          133         23         87          **         **          48        139          154        103         32          **         102        109         79          - 
 
1 - Do not 
trust it at all    (1.0)         15            9          1          4          **         **           2         10            9          4          1          **           3          5          6          - 
                                  5%           7%         6%         4%         **         **           4%         7%           6%         4%         3%         **           3%         5%         8%         -% 
 
2                  (2.0)         35           17          2          8          **         **           7         10-          14         13          9          **          12         21+C        3-         - 
                                 12%          12%         9%         9%         **         **          15%         7%           9%        13%        28%         **          12%        19%         3%         -% 
 
3                  (3.0)         86           44          6         28          **         **          12         35           43         31         11          **          34         32         19          - 
                                 30%          33%        25%        32%         **         **          25%        25%          28%        31%        34%         **          34%        30%        24%         -% 
 
4                  (4.0)         66           28          8         19          **         **          13         39           35         23          8          **          28         20         18          - 
                                 23%          21%        36%        22%         **         **          26%        28%          23%        22%        24%         **          28%        18%        23%         -% 
 
5 - Trust 
it a great deal    (5.0)         57           26          5         16          **         **           7         33           39+        18          *          **          17         15         26++ab      - 
                                 20%          20%        22%        18%         **         **          15%        24%          26%        17%         1%         **          16%        14%        33%         -% 
 
(Don't know)                     30           10          *         13          **         **           7         13           13         14          3          **           7         16          7          - 
                                 11%           8%         1%        15%         **         **          15%         9%           9%        13%        11%         **           7%        14%        10%         -% 
 
Net:Trust                       123           54         13         35          **         **          20         72+          75         41          8          **          45         35-        43+B        - 
                                 43%          40%        58%        40%         **         **          41%        52%          48%        39%        24%         **          44%        32%        55%         -% 
 
Net:Do not trust                 50           25          4         11          **         **           9         20           23         17         10          **          15         26          9          - 
                                 17%          19%        16%        13%         **         **          19%        14%          15%        17%        31%         **          15%        24%        11%         -% 
 
Mean Score                      3.4          3.4        3.6        3.5          **         **         3.4        3.6          3.6c       3.4        2.9-         **         3.5        3.2-       3.8+b        - 
Standard deviation             1.14         1.17       1.15       1.09          **         **        1.12       1.18         1.19       1.11        .88          **        1.04       1.13       1.22          - 
Standard error                  .09          .13        .30        .16          **         **         .24        .13          .12        .15        .23          **         .14        .15        .17          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 297 (continuation) 
<E5> Wikipedia - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  272          239        223        108        131         29          237        187        169        186         32          190        130        137         97         75 
 
Effective sample                181          160        152         78         88         18          160        129        118        127         20          123         87         92         58         52 
 
Total                           289          257        245        122        141         27          259        210        192        208         29          193        138        143         90         85 
 
1 - Do not 
trust it at all    (1.0)         15           12         10          8          4          2           10          7          7          8          4           11         10          8          3          4 
                                  5%           5%         4%         6%         3%         9%           4%         3%         4%         4%        13%           6%         7%         6%         4%         5% 
 
2                  (2.0)         35           34         32         19         28++        -           34         29         23         25          2           24         18         19         11          8 
                                 12%          13%        13%        16%        20%         -%          13%        14%        12%        12%         6%          13%        13%        13%        12%         9% 
 
3                  (3.0)         86           80         79         41         46          6           80         73+        64         62          6           51         35         43         23         33 
                                 30%          31%        32%        34%        33%        21%          31%        35%        33%        30%        21%          26%        25%        30%        26%        39% 
 
4                  (4.0)         66           56         50         20         26          8           59         40-        44         47          7           40         28         26         13         21 
                                 23%          22%        20%        17%        19%        30%          23%        19%        23%        22%        24%          21%        20%        18%        14%        25% 
 
5 - Trust 
it a great deal    (5.0)         57           49         48         17         19-         9           49         39         33         40          8           44         29         31         29++e      13 
                                 20%          19%        20%        14%        13%        32%          19%        19%        17%        19%        29%          23%        21%        22%        32%        15% 
 
(Don't know)                     30           26         26         16         17          2           28         22         21         26          2           23         19         16         10          6 
                                 11%          10%        10%        14%        12%         8%          11%        10%        11%        13%         7%          12%        13%        11%        12%         7% 
 
Net:Trust                       123          105         98         37--       45--       17          107         79-        76         87         15           84         57         57         42         34 
                                 43%          41%        40%        31%        32%        62%          41%        38%        40%        42%        53%          44%        41%        40%        46%        40% 
 
Net:Do not trust                 50           46         42         27         33+         2           44         36         30         33          6           35         28         27         14         12 
                                 17%          18%        17%        22%        23%         9%          17%        17%        16%        16%        20%          18%        20%        19%        16%        14% 
 
Mean Score                      3.4          3.4        3.4        3.2-       3.2-       3.8cd        3.4        3.4        3.4        3.5        3.5          3.5        3.4        3.4        3.7        3.4 
Standard deviation             1.14         1.13       1.12       1.14       1.07       1.23         1.11       1.10       1.08       1.11       1.39         1.20       1.24       1.19       1.22       1.04 
Standard error                  .09          .09        .10        .14        .12        .30          .09        .10        .11        .10        .32          .11        .14        .13        .17        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 297 (continuation) 
<E5> Wikipedia - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  272           64        205          158        176        140        101        143          133         88         35          **         136         92         26          ** 
 
Effective sample                181           40        139          103        116         90         66         90           89         58         23          **          95         57         17          ** 
 
Total                           289           60        224          167        186        143        104        139          150         89         33          **         160         87         23          ** 
 
1 - Do not 
trust it at all    (1.0)         15            3         12           10         12          9          9         11            7          4          3          **           7          3          2          ** 
                                  5%           5%         5%           6%         6%         7%         8%         8%           4%         4%        10%         **           4%         4%        10%         ** 
 
2                  (2.0)         35            8         28           19         22         19         11         12           27+         6          1          **          26+b        5          3          ** 
                                 12%          13%        12%          11%        12%        13%        11%         9%          18%         7%         3%         **          17%         5%        12%         ** 
 
3                  (3.0)         86           17         64           57         58         42         29         45           43         26         14          **          49         22         12          ** 
                                 30%          29%        28%          34%        31%        29%        28%        32%          29%        29%        42%         **          31%        26%        49%         ** 
 
4                  (4.0)         66            7-        59+a         27-        38         30         20         29           30         21         10          **          29         24          6          ** 
                                 23%          11%        26%          16%        20%        21%        19%        21%          20%        23%        30%         **          18%        28%        25%         ** 
 
5 - Trust 
it a great deal    (5.0)         57           22++B      35-          32         37         29         21         26           27         23          2          **          31         21          *          ** 
                                 20%          36%        16%          19%        20%        20%        20%        19%          18%        26%         6%         **          19%        24%         1%         ** 
 
(Don't know)                     30            4         27           21         19         14         14         16           16         10          3          **          18         12          1          ** 
                                 11%           6%        12%          13%        10%        10%        14%        12%          11%        11%         8%         **          11%        13%         3%         ** 
 
Net:Trust                       123           28         94           59-        75         59         41         55           57         44         12          **          60         45          6          ** 
                                 43%          47%        42%          36%        40%        41%        40%        40%          38%        49%        37%         **          37%        52%        26%         ** 
 
Net:Do not trust                 50           11         39           29         34         29         20         23           33         10          4          **          33          8          5          ** 
                                 17%          18%        18%          17%        18%        20%        19%        16%          22%        11%        13%         **          21%         9%        22%         ** 
 
Mean Score                      3.4          3.6        3.4          3.4        3.4        3.4        3.4        3.4          3.3        3.7        3.2          **         3.4        3.7+c      3.0          ** 
Standard deviation             1.14         1.27       1.11         1.17       1.18       1.20       1.24       1.18         1.16       1.13       1.04          **        1.15       1.08        .93          ** 
Standard error                  .09          .21        .10          .12        .12        .13        .16        .13          .13        .16        .23          **         .12        .15        .23          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 297 (continuation) 
<E5> Wikipedia - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  272            ** 
 
Effective sample                181            ** 
 
Total                           289            ** 
 
1 - Do not 
trust it at all    (1.0)         15            ** 
                                  5%           ** 
 
2                  (2.0)         35            ** 
                                 12%           ** 
 
3                  (3.0)         86            ** 
                                 30%           ** 
 
4                  (4.0)         66            ** 
                                 23%           ** 
 
5 - Trust 
it a great deal    (5.0)         57            ** 
                                 20%           ** 
 
(Don't know)                     30            ** 
                                 11%           ** 
 
Net:Trust                       123            ** 
                                 43%           ** 
 
Net:Do not trust                 50            ** 
                                 17%           ** 
 
Mean Score                      3.4            ** 
Standard deviation             1.14            ** 
Standard error                  .09            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 297 (continuation) 
<E5> Wikipedia - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  272          179        151        184        103        189        169        156         93         50          **       143         47 
 
Effective sample                181          119        103        124         71        125        108        104         69         34          **        96         37 
 
Total                           289          194        161        196        113        193        163        164        117         52          **       150         61 
 
1 - Do not 
trust it at all    (1.0)         15            7          6          8          5         10          9          8          9          1          **         5          * 
                                  5%           4%         4%         4%         4%         5%         5%         5%         8%         2%         **         3%         1% 
 
2                  (2.0)         35           28         13         24         20         21         20         18         21         16++aBCEEFJ **        16          9 
                                 12%          14%         8%        12%        18%        11%        12%        11%        18%        31%         **        10%        14% 
 
3                  (3.0)         86           54         48         61         28         57         50         42         42         16          **        49         20 
                                 30%          28%        30%        31%        25%        30%        30%        26%        36%        32%         **        32%        32% 
 
4                  (4.0)         66           42         34         40         30g        45         35         42g        15-         6          **        30         16 
                                 23%          22%        21%        20%        27%        23%        21%        26%        13%        11%         **        20%        25% 
 
5 - Trust 
it a great deal    (5.0)         57           42         41+        40         19         41         35         39         23         11          **        42++       12 
                                 20%          22%        25%        21%        17%        21%        21%        24%        20%        21%         **        28%        19% 
 
(Don't know)                     30           20         18         22         10         19         16         14          6          2          **         9-         5 
                                 11%          10%        11%        11%         9%        10%        10%         9%         5%         3%         **         6%         8% 
 
Net:Trust                       123           85         75         80         50         87         70         82+g       38-        17          **        72g        27 
                                 43%          44%        47%        41%        44%        45%        43%        50%        33%        32%         **        48%        44% 
 
Net:Do not trust                 50           35         20-        32         25         31         28         27         30+b       17++Bceefj  **        21          9 
                                 17%          18%        12%        17%        22%        16%        17%        16%        26%        33%         **        14%        15% 
 
Mean Score                      3.4          3.5        3.6+g      3.5        3.4        3.5        3.5        3.6g       3.2-       3.2          **       3.6+g      3.5 
Standard deviation             1.14         1.15       1.12       1.13       1.14       1.14       1.16       1.17       1.21       1.17          **      1.13       1.02 
Standard error                  .09          .11        .12        .11        .14        .11        .12        .12        .15        .20          **       .12        .18 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 297 (continuation) 
<E5> Wikipedia - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  272          176        109        272         69        238        151        191         54         59         40         21        209        183          **        55          ** 
 
Effective sample                181          111         69        181         42        159         99        121         34         38         24         15        138        120          **        39          ** 
 
Total                           289          167         95        289         57        255        163        185         50         57         42         25        219        186          **        59          ** 
 
1 - Do not 
trust it at all    (1.0)         15           10          5         15          3         10          7         10          1          3          4          4         11          8          **         2          ** 
                                  5%           6%         5%         5%         6%         4%         4%         5%         1%         5%         9%        18%         5%         4%         **         3%         ** 
 
2                  (2.0)         35           23h        15h        35          6         35h        23         14-         1-         7          4          -         31h        27h         **         4          ** 
                                 12%          14%        15%        12%        11%        14%        14%         8%         2%        11%        10%         -%        14%        15%         **         7%         ** 
 
3                  (3.0)         86           50         32         86         21         76         52         50         20         16         12          6         66         52          **        15          ** 
                                 30%          30%        34%        30%        37%        30%        32%        27%        39%        28%        29%        23%        30%        28%         **        25%         ** 
 
4                  (4.0)         66           38         21         66         17         54         34         47         11         18          4          9         47         46          **        12          ** 
                                 23%          23%        23%        23%        30%        21%        21%        26%        21%        32%         9%        35%        21%        25%         **        20%         ** 
 
5 - Trust 
it a great deal    (5.0)         57           30         18         57          8         52         34         43         12         13         11          4         42         35          **        20+ad       ** 
                                 20%          18%        19%        20%        13%        20%        21%        23%        25%        24%        26%        15%        19%        19%         **        34%         ** 
 
(Don't know)                     30           15          4-        30i         2         27i        14         21i         6i         *-         7          2         21         18          **         6          ** 
                                 11%           9%         4%        11%         3%        10%         9%        11%        12%         *%        17%         9%         9%        10%         **        10%         ** 
 
Net:Trust                       123           68         40        123         25        106         68         90+        23         32         15         12         89         81          **        32          ** 
                                 43%          41%        42%        43%        44%        42%        42%        49%        46%        55%        35%        50%        41%        44%         **        54%         ** 
 
Net:Do not trust                 50           33h        19h        50h         9         46h        29h        24-         1-         9          8          4         42h        35h         **         6          ** 
                                 17%          20%        20%        17%        16%        18%        18%        13%         3%        16%        19%        18%        19%        19%         **        11%         ** 
 
Mean Score                      3.4          3.4        3.4        3.4        3.4        3.4        3.4        3.6+       3.8        3.6        3.4        3.3        3.4        3.4          **       3.8+a        ** 
Standard deviation             1.14         1.15       1.13       1.14       1.04       1.14       1.14       1.14        .94       1.12       1.34       1.35       1.15       1.13          **      1.15          ** 
Standard error                  .09          .11        .14        .09        .16        .09        .12        .11        .17        .18        .29        .36        .10        .11          **       .19          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 297 (continuation) 
<E5> Wikipedia - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  272          134          **         - 
 
Effective sample                181           83          **         - 
 
Total                           289          122          **         - 
 
1 - Do not 
trust it at all    (1.0)         15            8          **         - 
                                  5%           7%         **         -% 
 
2                  (2.0)         35           11          **         - 
                                 12%           9%         **         -% 
 
3                  (3.0)         86           39          **         - 
                                 30%          32%         **         -% 
 
4                  (4.0)         66           30          **         - 
                                 23%          24%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         57           26          **         - 
                                 20%          21%         **         -% 
 
(Don't know)                     30            8          **         - 
                                 11%           7%         **         -% 
 
Net:Trust                       123           56          **         - 
                                 43%          46%         **         -% 
 
Net:Do not trust                 50           19          **         - 
                                 17%          15%         **         -% 
 
Mean Score                      3.4          3.5          **         - 
Standard deviation             1.14         1.15          **         - 
Standard error                  .09          .13          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 298 
<E5> Snapchat - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          123        189          119         97         49         24          **         **         **         216         73         23           56        103         76         77 
 
Effective sample                199           73        125           74         61         34         16          **         **         **         135         50         15           36         68         50         45 
 
Total                           280          105        175          105         79         47         24          **         **         **         184         71         24           50         92         71         67 
 
1 - Do not 
trust it at all    (1.0)         21            9         13           11          5          4          -          **         **         **          16          4          1            4          8          5          5 
                                  8%           8%         7%          11%         6%         9%         -%         **         **         **           9%         6%         4%           8%         9%         7%         7% 
 
2                  (2.0)         37           17         21           16          9          3          4          **         **         **          26          7          4            5          7         11         15b 
                                 13%          16%        12%          16%        12%         7%        16%         **         **         **          14%        10%        18%          11%         7%        15%        22% 
 
3                  (3.0)         74           23         51           25         24         14         10          **         **         **          49         24          1            9         33+        16         16 
                                 27%          22%        29%          24%        31%        29%        43%         **         **         **          27%        34%         4%          18%        36%        23%        23% 
 
4                  (4.0)         88           36         52           28         24         20          5          **         **         **          52         24         11           18         23         25         22 
                                 31%          34%        30%          27%        30%        42%        20%         **         **         **          28%        34%        45%          37%        25%        36%        32% 
 
5 - Trust 
it a great deal    (5.0)         45           19         26           20         13          4          4          **         **         **          33          7          4           13D        17d        12          3- 
                                 16%          18%        15%          19%        16%         8%        15%         **         **         **          18%        10%        18%          26%        18%        16%         5% 
 
(Don't know)                     14            2         12            4          4          2          2          **         **         **           8          4          3            *          5          2          7+ 
                                  5%           2%         7%           4%         5%         5%         6%         **         **         **           4%         5%        11%           *%         5%         3%        11% 
 
Net: Trust                      132           54         78           49         37         23          9          **         **         **          85         32         15           31+bd      39         37         25 
                                 47%          52%        45%          46%        47%        50%        35%         **         **         **          46%        45%        63%          63%        43%        52%        37% 
 
Net: Do not trust                59           26         33           28         14          8          4          **         **         **          42         12          5            9         15         16         19 
                                 21%          25%        19%          26%        18%        17%        16%         **         **         **          23%        16%        22%          18%        16%        22%        29% 
 
Mean Score                      3.4          3.4        3.4          3.3        3.4        3.3        3.4          **         **         **         3.3        3.3        3.6          3.6d       3.4        3.4        3.1 
Standard deviation             1.16         1.20       1.13         1.27       1.11       1.07        .97          **         **         **        1.20       1.03       1.17         1.21       1.16       1.16       1.07 
Standard error                  .08          .14        .10          .15        .15        .19        .25          **         **         **         .11        .15        .32          .20        .14        .17        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 298 (continuation) 
<E5> Snapchat - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  312          159        153           49         65         51        123        188          282         27 
 
Effective sample                199          105         94           31         46         33         80        118          175         23 
 
Total                           280          142        138           41         63         48        112        166          238         40 
 
1 - Do not 
trust it at all    (1.0)         21           12         10            6          8          2         10         12           21          - 
                                  8%           8%         7%          15%        12%         4%         9%         7%           9%         -% 
 
2                  (2.0)         37           12-        25+a          6          6          5         13         24           28          9 
                                 13%           9%        18%          13%         9%        11%        12%        15%          12%        23% 
 
3                  (3.0)         74           42         32            4-        14         17a        29         45           67          6 
                                 27%          30%        23%          11%        22%        35%        26%        27%          28%        14% 
 
4                  (4.0)         88           41         47           15         25         15         37         51           73         15 
                                 31%          29%        34%          36%        40%        32%        33%        31%          31%        38% 
 
5 - Trust 
it a great deal    (5.0)         45           30         15            7          6          8         17         26           36          8 
                                 16%          21%        11%          17%        10%        17%        15%        15%          15%        21% 
 
(Don't know)                     14            5          9            3          4          1          6          8           12          2 
                                  5%           4%         7%           7%         6%         1%         5%         5%           5%         4% 
 
Net: Trust                      132           71         62           22         32         23         54         77          109         23 
                                 47%          50%        45%          53%        50%        48%        48%        46%          46%        59% 
 
Net: Do not trust                59           24         35           12         14          7         23         36           50          9 
                                 21%          17%        25%          29%        22%        15%        20%        22%          21%        23% 
 
Mean Score                      3.4          3.5        3.3          3.3        3.3        3.5        3.4        3.3          3.3        3.6 
Standard deviation             1.16         1.18       1.13         1.38       1.19       1.03       1.17       1.15         1.17       1.09 
Standard error                  .08          .12        .12          .26        .18        .18        .13        .11          .09        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 298 (continuation) 
<E5> Snapchat - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  312            **         **        26          **         **         **         **         **        25         68         35         70          274         38         25          ** 
 
Effective sample                199            **         **        26          **         **         **         **         **        25         68         33         70          181         18         12          ** 
 
Total                           280            **         **        40          **         **         **         **         **        44         11         11         32          259         21         15          ** 
 
1 - Do not 
trust it at all    (1.0)         21            **         **         5          **         **         **         **         **         2          1          2++        6++         19          2          1          ** 
                                  8%           **         **        12%         **         **         **         **         **         4%        10%        23%        17%           8%         9%         9%         ** 
 
2                  (2.0)         37            **         **         6          **         **         **         **         **         5          2l         1          1-          35          3          *          ** 
                                 13%           **         **        16%         **         **         **         **         **        11%        14%        14%         4%          13%        14%         3%         ** 
 
3                  (3.0)         74            **         **         9          **         **         **         **         **         2          4          2         10           67          7          5          ** 
                                 27%           **         **        22%         **         **         **         **         **         4%        32%        22%        30%          26%        35%        34%         ** 
 
4                  (4.0)         88            **         **        11          **         **         **         **         **        28          3          2          8           84          3          3          ** 
                                 31%           **         **        28%         **         **         **         **         **        65%        27%        15%        25%          33%        16%        23%         ** 
 
5 - Trust 
it a great deal    (5.0)         45            **         **         7          **         **         **         **         **         5          1          2          6           42          3          2          ** 
                                 16%           **         **        18%         **         **         **         **         **        12%        10%        22%        19%          16%        13%        14%         ** 
 
(Don't know)                     14            **         **         2          **         **         **         **         **         2          1          *          1           11          3          3          ** 
                                  5%           **         **         4%         **         **         **         **         **         5%         6%         4%         4%           4%        13%        17%         ** 
 
Net: Trust                      132            **         **        18          **         **         **         **         **        34          4          4         14          126          6          5          ** 
                                 47%           **         **        46%         **         **         **         **         **        76%        37%        37%        44%          49%        29%        37%         ** 
 
Net: Do not trust                59            **         **        11          **         **         **         **         **         7          3          4+         7           54          5          2          ** 
                                 21%           **         **        28%         **         **         **         **         **        15%        24%        37%        21%          21%        23%        12%         ** 
 
Mean Score                      3.4            **         **       3.2          **         **         **         **         **       3.7djk     3.1        3.0        3.3          3.4        3.1        3.4          ** 
                                                                                                                            d 
Standard deviation             1.16            **         **      1.29          **         **         **         **         **       .98       1.19       1.56       1.35         1.15       1.19       1.19          ** 
Standard error                  .08            **         **       .26          **         **         **         **         **       .20        .15        .28        .16          .09        .29        .37          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 298 (continuation) 
<E5> Snapchat - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          153         44         69          **         **          27        210          202         87         23          **          87        123        100          ** 
 
Effective sample                199          104         22         42          **         **          19        127          137         50         12          **          59         80         60          ** 
 
Total                           280          133         31         62          **         **          28        165          194         66         20          **          94        105         78          ** 
 
1 - Do not 
trust it at all    (1.0)         21           17++        *          1          **         **           1         20++         16          5          *          **           3         11          8          ** 
                                  8%          13%         1%         2%         **         **           3%        12%           8%         8%         1%         **           3%        10%        10%         ** 
 
2                  (2.0)         37           18          1          6          **         **           7         15-          24         11          3          **          15          9         14          ** 
                                 13%          13%         2%        10%         **         **          25%         9%          12%        16%        17%         **          16%         8%        18%         ** 
 
3                  (3.0)         74           35         12         19          **         **           5         49           51         15          8          **          24         31         17          ** 
                                 27%          27%        37%        31%         **         **          17%        29%          26%        24%        40%         **          26%        30%        22%         ** 
 
4                  (4.0)         88           36         13         17          **         **           9         51           63         17          8          **          36         32         18          ** 
                                 31%          27%        43%        27%         **         **          31%        31%          33%        26%        39%         **          39%        30%        23%         ** 
 
5 - Trust 
it a great deal    (5.0)         45           23          3         11          **         **           2         26           33         11          1          **          10         17         18          ** 
                                 16%          17%        11%        18%         **         **           7%        16%          17%        16%         4%         **          11%        16%        23%         ** 
 
(Don't know)                     14            4          2          7+a        **         **           5          4-           8          7          -          **           6          6          2          ** 
                                  5%           3%         5%        12%         **         **          17%         2%           4%        10%         -%         **           6%         6%         3%         ** 
 
Net: Trust                      132           58         17         28          **         **          11         78           96         27          8          **          46         49         36          ** 
                                 47%          44%        54%        45%         **         **          39%        47%          50%        42%        43%         **          49%        46%        47%         ** 
 
Net: Do not trust                59           35          1          8          **         **           8         35           39         16          3          **          17         20         22          ** 
                                 21%          26%         4%        13%         **         **          28%        21%          20%        24%        17%         **          19%        19%        28%         ** 
 
Mean Score                      3.4          3.2        3.6        3.5          **         **         3.2        3.3          3.4        3.3        3.3          **         3.4        3.3        3.3          ** 
Standard deviation             1.16         1.27        .79       1.04          **         **        1.09       1.21         1.17       1.23        .84          **        1.00       1.19       1.31          ** 
Standard error                  .08          .13        .17        .17          **         **         .27        .11          .10        .18        .24          **         .13        .14        .17          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 298 (continuation) 
<E5> Snapchat - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          265        256         88        120         39          263        206        153        189         45          235        187        141        109         73 
 
Effective sample                199          169        164         58         76         26          167        132        100        120         29          148        116         88         62         47 
 
Total                           280          239        233         79        106         36          237        189        142        166         38          207        161        119         83         67 
 
1 - Do not 
trust it at all    (1.0)         21           18         16          5         10          3           16         12         11         11          5           17         11         12         13++        4 
                                  8%           7%         7%         7%        10%         8%           7%         7%         8%         6%        14%           8%         7%        10%        15%         6% 
 
2                  (2.0)         37           34         33         12         14          2           32         23         21         23          4           30         23         25++       12          7 
                                 13%          14%        14%        15%        13%         5%          13%        12%        15%        14%        10%          14%        14%        21%        15%        11% 
 
3                  (3.0)         74           66         63         24         32          8           65         52         40         46          8           55         47         31         29         18 
                                 27%          27%        27%        30%        30%        22%          27%        27%        28%        28%        20%          27%        29%        26%        35%        26% 
 
4                  (4.0)         88           74         74         23         27         13           78         64         45         49          9           62         50         29         18-        22 
                                 31%          31%        32%        29%        26%        36%          33%        34%        31%        30%        24%          30%        31%        24%        21%        33% 
 
5 - Trust 
it a great deal    (5.0)         45           34         32         12         14         10           33-        26         20         26         12           31         17-        19          8         14 
                                 16%          14%        14%        15%        13%        28%          14%        14%        14%        16%        32%          15%        11%        16%         9%        20% 
 
(Don't know)                     14           14         14          3          8          *           14         13          6         10          *           13         13+         4          4          2 
                                  5%           6%         6%         4%         7%         *%           6%         7%         4%         6%         *%           6%         8%         3%         4%         2% 
 
Net: Trust                      132          108        106         35         41         23          111         89         65         76         21           93         68         47         25--       36d 
                                 47%          45%        45%        44%        39%        63%          47%        47%        45%        46%        56%          45%        42%        40%        31%        53% 
 
Net: Do not trust                59           51         49         17         25          5           48         35         32         34          9           47         34         37++       25+        12 
                                 21%          22%        21%        22%        23%        14%          20%        19%        22%        21%        24%          23%        21%        31%        30%        18% 
 
Mean Score                      3.4          3.3        3.3        3.3        3.2        3.7          3.4        3.4        3.3        3.4        3.5          3.3        3.3        3.1-       2.9--      3.5d 
Standard deviation             1.16         1.14       1.13       1.13       1.18       1.19         1.12       1.10       1.14       1.14       1.41         1.17       1.09       1.24       1.19       1.14 
Standard error                  .08          .09        .09        .15        .14        .23          .09        .10        .12        .11        .26          .10        .11        .13        .15        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 298 (continuation) 
<E5> Snapchat - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  312           93        210          155        203        156        106        181           97        142         57          **          82        140         59         31 
 
Effective sample                199           54        138           98        129         96         65        116           59         89         42          **          51         87         39         21 
 
Total                           280           73        194          135        183        133         88        161           80        123         64          **          73        120         55         32 
 
1 - Do not 
trust it at all    (1.0)         21            6         15           17+        17         16+        10         16            8          6          6          **           7          8          3          3 
                                  8%           8%         8%          13%         9%        12%        11%        10%          10%         5%         9%         **          10%         7%         6%        10% 
 
2                  (2.0)         37           14         23           22         24         16         13         20           11         16          8          **          12         12          8          5 
                                 13%          19%        12%          17%        13%        12%        15%        12%          14%        13%        12%         **          17%        10%        14%        17% 
 
3                  (3.0)         74           17         56           34         47         35         27         39           23         33         13          **          16         32         17          9 
                                 27%          23%        29%          25%        25%        26%        31%        24%          28%        27%        21%         **          22%        27%        31%        27% 
 
4                  (4.0)         88           24         55           40         65         40         27         55           22         40         22          **          23         39         14         12 
                                 31%          32%        28%          29%        35%        30%        31%        34%          27%        32%        35%         **          31%        32%        26%        37% 
 
5 - Trust 
it a great deal    (5.0)         45            9         34           13-        20--       16          8         22           12         20         13          **          13         17         12          2 
                                 16%          12%        17%          10%        11%        12%         9%        14%          14%        17%        20%         **          18%        14%        22%         7% 
 
(Don't know)                     14            4         11            8         12         10          3          8            5          6          2          **           2         12++        *          1 
                                  5%           5%         6%           6%         6%         7%         3%         5%           6%         5%         3%         **           2%        10%         *%         2% 
 
Net: Trust                      132           33         89           53-        84         57         35         77           34         60         35          **          36         56         26         14 
                                 47%          44%        46%          39%        46%        43%        40%        48%          42%        49%        55%         **          49%        46%        48%        44% 
 
Net: Do not trust                59           20         38           39++       41         32         23         36           19         23         14          **          19         20         11          8 
                                 21%          28%        20%          29%        22%        24%        26%        22%          24%        19%        21%         **          26%        17%        20%        26% 
 
Mean Score                      3.4          3.2        3.4          3.1--      3.3        3.2        3.1-       3.3          3.2        3.4        3.5          **         3.3        3.4        3.4        3.2 
Standard deviation             1.16         1.17       1.17         1.21       1.14       1.22       1.15       1.19         1.20       1.10       1.22          **        1.24       1.11       1.17       1.12 
Standard error                  .08          .16        .10          .13        .10        .13        .15        .11          .16        .12        .19          **         .18        .12        .19        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 298 (continuation) 
<E5> Snapchat - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  312           25 
 
Effective sample                199           16 
 
Total                           280           24 
 
1 - Do not 
trust it at all    (1.0)         21            3 
                                  8%          13% 
 
2                  (2.0)         37            4 
                                 13%          17% 
 
3                  (3.0)         74            5 
                                 27%          22% 
 
4                  (4.0)         88           10 
                                 31%          42% 
 
5 - Trust 
it a great deal    (5.0)         45            1 
                                 16%           3% 
 
(Don't know)                     14            1 
                                  5%           3% 
 
Net: Trust                      132           11 
                                 47%          45% 
 
Net: Do not trust                59            7 
                                 21%          30% 
 
Mean Score                      3.4          3.1 
Standard deviation             1.16         1.15 
Standard error                  .08          .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 298 (continuation) 
<E5> Snapchat - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          148        204        215        147        287        227        129         71         81         24        132         39 
 
Effective sample                199           96        126        140         91        182        147         81         49         48         17         88         29 
 
Total                           280          133        168        195        126        252        206        108         71         65         25        119         45 
 
1 - Do not 
trust it at all    (1.0)         21           11         13         12          8         18         16          8          4          6          1          8          1 
                                  8%           8%         8%         6%         6%         7%         8%         8%         6%        10%         5%         7%         3% 
 
2                  (2.0)         37           20         26         31         22         32         22         17         15         13          4         22          7 
                                 13%          15%        15%        16%        17%        13%        11%        16%        21%        20%        17%        18%        17% 
 
3                  (3.0)         74           36         50         53         30         66         59         27         19         17          6         35          9 
                                 27%          27%        30%        27%        23%        26%        29%        25%        27%        27%        24%        29%        21% 
 
4                  (4.0)         88           40         46         51-        32         80         68         32         22         18          6         30         20 
                                 31%          30%        27%        26%        26%        32%        33%        30%        31%        27%        22%        26%        44% 
 
5 - Trust 
it a great deal    (5.0)         45           22         27         39+        25         41         31         17          8         10          7         20          7 
                                 16%          16%        16%        20%        20%        16%        15%        16%        12%        15%        27%        17%        16% 
 
(Don't know)                     14            5          6         10          9         14         11          6          2          1          1          4          - 
                                  5%           4%         4%         5%         7%         6%         5%         6%         3%         1%         5%         3%         -% 
 
Net: Trust                      132           61         73         89         57        121         99         50         31         28         12         51         27 
                                 47%          46%        44%        46%        45%        48%        48%        46%        43%        43%        49%        43%        60% 
 
Net: Do not trust                59           30         39         43         30         51         38         25         19         19          5         30          8 
                                 21%          23%        23%        22%        24%        20%        18%        23%        27%        30%        22%        25%        19% 
 
Mean Score                      3.4          3.3        3.3        3.4        3.4        3.4        3.4        3.3        3.2        3.2        3.5        3.3        3.5 
Standard deviation             1.16         1.17       1.16       1.18       1.21       1.15       1.13       1.18       1.12       1.21       1.24       1.17       1.03 
Standard error                  .08          .12        .11        .10        .13        .09        .10        .13        .16        .18        .31        .13        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 298 (continuation) 
<E5> Snapchat - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          285        223         66        312        228         70        179         41        129          **         **       239        262         49         53         21 
 
Effective sample                199          178        143         41        199        146         43        113         27         82          **         **       150        164         29         36         10 
 
Total                           280          247        197         57        280        200         62        153         37        114          **         **       203        226         39         53         13 
 
1 - Do not 
trust it at all    (1.0)         21           17         15          6         21         17          4         12          2          7          **         **        18         19          4          3          1 
                                  8%           7%         8%        11%         8%         8%         7%         8%         4%         6%         **         **         9%         8%        11%         5%         5% 
 
2                  (2.0)         37           32         25         10         37         33+        12         19          9          9-         **         **        32         29          3          8          - 
                                 13%          13%        13%        17%        13%        17%        19%        12%        24%         8%         **         **        16%        13%         8%        14%         -% 
 
3                  (3.0)         74           65         55         16         74         59         25+        47         13         30          **         **        56         61         13         16          4 
                                 27%          26%        28%        28%        27%        29%        40%        31%        34%        26%         **         **        27%        27%        33%        30%        29% 
 
4                  (4.0)         88           80f        55         12         88f        55         10-        39-         4         45+cFglq    **         **        53-        72f         8         12          6 
                                 31%          33%        28%        20%        31%        27%        16%        25%        10%        40%         **         **        26%        32%        21%        23%        48% 
 
5 - Trust 
it a great deal    (5.0)         45           39         37          6         45         27          7         26          9         17          **         **        31         35          9          9          2 
                                 16%          16%        19%        11%        16%        14%        11%        17%        24%        15%         **         **        15%        16%        24%        17%        17% 
 
(Don't know)                     14           12          9          7+        14          9          4         11          2          6          **         **        14         10          1          5          * 
                                  5%           5%         5%        12%         5%         5%         7%         7%         4%         6%         **         **         7%         5%         2%         9%         1% 
 
Net: Trust                      132          120F        92f        18-       132f        82--       17--       65         12         62ceF       **         **        84--      107f        18         21          8 
                                 47%          48%        47%        32%        47%        41%        27%        42%        34%        54%         **         **        41%        47%        45%        41%        65% 
 
Net: Do not trust                59           50         40         16         59         50+        16         31         10         16-         **         **        50         48          8         10          1 
                                 21%          20%        20%        28%        21%        25%        26%        20%        28%        14%         **         **        24%        21%        20%        20%         5% 
 
Mean Score                      3.4          3.4        3.4        3.0        3.4        3.2--      3.0-       3.3        3.3        3.5cf        **         **       3.2-       3.3        3.4        3.4        3.7 
Standard deviation             1.16         1.14       1.18       1.21       1.16       1.16       1.08       1.17       1.22       1.07          **         **      1.19       1.16       1.28       1.14        .95 
Standard error                  .08          .09        .10        .20        .08        .10        .17        .11        .24        .12          **         **       .10        .09        .24        .20        .30 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 298 (continuation) 
<E5> Snapchat - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  312          222          **         - 
 
Effective sample                199          138          **         - 
 
Total                           280          184          **         - 
 
1 - Do not 
trust it at all    (1.0)         21           15          **         - 
                                  8%           8%         **         -% 
 
2                  (2.0)         37           24          **         - 
                                 13%          13%         **         -% 
 
3                  (3.0)         74           53          **         - 
                                 27%          29%         **         -% 
 
4                  (4.0)         88           47-         **         - 
                                 31%          25%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         45           35          **         - 
                                 16%          19%         **         -% 
 
(Don't know)                     14           11          **         - 
                                  5%           6%         **         -% 
 
Net: Trust                      132           81f         **         - 
                                 47%          44%         **         -% 
 
Net: Do not trust                59           39          **         - 
                                 21%          21%         **         -% 
 
Mean Score                      3.4          3.4          **         - 
Standard deviation             1.16         1.20          **         - 
Standard error                  .08          .10          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 299 
<E5> Snapchat - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          123        189          119         97         49         24          **         **         **         216         73         23           56        103         76         77 
 
Effective sample                199           73        125           74         61         34         16          **         **         **         135         50         15           36         68         50         45 
 
Total                           280          105        175          105         79         47         24          **         **         **         184         71         24           50         92         71         67 
 
1 - Do not 
trust it at all    (1.0)         18            6         12            6          5          5          2          **         **         **          11          6          1            2          5          5          6 
                                  6%           5%         7%           6%         6%        10%         6%         **         **         **           6%         9%         4%           4%         6%         8%         8% 
 
2                  (2.0)         44           22         22           22          9          3          4          **         **         **          30          7          7            7         10         13         14 
                                 16%          21%        13%          21%        11%         7%        17%         **         **         **          16%        10%        27%          14%        11%        18%        21% 
 
3                  (3.0)         84           29         54           27         26         12         14          **         **         **          53         26          4           17         32         17         17 
                                 30%          28%        31%          26%        33%        25%        57%         **         **         **          29%        36%        19%          33%        35%        25%        26% 
 
4                  (4.0)         74           29         45           25         24         16          1          **         **         **          49         18          7            8         28         19         19 
                                 26%          27%        26%          24%        30%        35%         6%         **         **         **          27%        25%        29%          15%        30%        27%        28% 
 
5 - Trust 
it a great deal    (5.0)         46           17         29           21         12          9          2          **         **         **          32         11          3           16++bD     12         13          5- 
                                 16%          16%        17%          20%        15%        18%         8%         **         **         **          18%        15%        11%          33%        13%        19%         7% 
 
(Don't know)                     14            2         12            4          4          2          2          **         **         **           8          4          3            *          5          2          7 
                                  5%           2%         7%           4%         5%         5%         6%         **         **         **           4%         5%        11%           *%         5%         3%        10% 
 
Net:Trust                       120           46         74           46         35         25          3          **         **         **          81         29         10           24         39         33         24 
                                 43%          44%        42%          44%        45%        54%        14%         **         **         **          44%        40%        40%          48%        43%        46%        35% 
 
Net:Do not trust                 62           27         35           28         13          8          6          **         **         **          41         13          7            9         15         18         19 
                                 22%          26%        20%          26%        17%        16%        23%         **         **         **          22%        19%        31%          18%        17%        26%        29% 
 
Mean Score                      3.3          3.3        3.3          3.3        3.4        3.5        2.9          **         **         **         3.3        3.3        3.2          3.6d       3.3        3.3        3.1 
Standard deviation             1.14         1.14       1.15         1.20       1.08       1.19        .95          **         **         **        1.15       1.14       1.15         1.20       1.05       1.21       1.11 
Standard error                  .08          .14        .11          .14        .14        .21        .25          **         **         **         .10        .17        .32          .20        .13        .18        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 299 (continuation) 
<E5> Snapchat - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  312          159        153           49         65         51        123        188          282         27 
 
Effective sample                199          105         94           31         46         33         80        118          175         23 
 
Total                           280          142        138           41         63         48        112        166          238         40 
 
1 - Do not 
trust it at all    (1.0)         18            7         11            5          7          2          9          9           18          - 
                                  6%           5%         8%          12%        11%         4%         8%         6%           8%         -% 
 
2                  (2.0)         44           17         27            4          7          5         12         30           33         11 
                                 16%          12%        20%           8%        11%        11%        11%        18%          14%        28% 
 
3                  (3.0)         84           49         35           10         19         17         33         50           73          9 
                                 30%          35%        25%          23%        30%        35%        30%        30%          31%        24% 
 
4                  (4.0)         74           35         39           15         20         14         35         39           61         13 
                                 26%          25%        28%          35%        32%        29%        31%        23%          26%        33% 
 
5 - Trust 
it a great deal    (5.0)         46           28         18            6          7         10         17         29           41          5 
                                 16%          20%        13%          13%        11%        21%        15%        18%          17%        12% 
 
(Don't know)                     14            5          9            3          3          1          6          9           12          2 
                                  5%           4%         7%           7%         5%         1%         5%         5%           5%         4% 
 
Net:Trust                       120           63         56           20         27         24         52         68          102         18 
                                 43%          45%        41%          49%        43%        49%        46%        41%          43%        45% 
 
Net:Do not trust                 62           24         38            9         14          7         21         39           51         11 
                                 22%          17%        27%          21%        22%        14%        19%        24%          21%        28% 
 
Mean Score                      3.3          3.4        3.2          3.3        3.2        3.5        3.4        3.3          3.3        3.3 
Standard deviation             1.14         1.11       1.17         1.23       1.17       1.07       1.13       1.15         1.17       1.03 
Standard error                  .08          .11        .12          .23        .18        .19        .13        .11          .09        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 299 (continuation) 
<E5> Snapchat - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  312            **         **        26          **         **         **         **         **        25         68         35         70          274         38         25          ** 
 
Effective sample                199            **         **        26          **         **         **         **         **        25         68         33         70          181         18         12          ** 
 
Total                           280            **         **        40          **         **         **         **         **        44         11         11         32          259         21         15          ** 
 
1 - Do not 
trust it at all    (1.0)         18            **         **         3          **         **         **         **         **         -          1          3++J       5++         16          2          1          ** 
                                  6%           **         **         8%         **         **         **         **         **         -%         7%        28%        16%           6%        10%         9%         ** 
 
2                  (2.0)         44            **         **         8          **         **         **         **         **         9          1-         1          2-          40          4          1          ** 
                                 16%           **         **        20%         **         **         **         **         **        19%         6%        13%         6%          16%        17%         4%         ** 
 
3                  (3.0)         84            **         **        13          **         **         **         **         **         9          4          2          9           76          8          7          ** 
                                 30%           **         **        34%         **         **         **         **         **        21%        39%        21%        28%          29%        38%        47%         ** 
 
4                  (4.0)         74            **         **         8          **         **         **         **         **        20          3          2          7           73          1          1          ** 
                                 26%           **         **        20%         **         **         **         **         **        45%        26%        14%        22%          28%         6%         8%         ** 
 
5 - Trust 
it a great deal    (5.0)         46            **         **         6          **         **         **         **         **         5          2          2          7           43          3          2          ** 
                                 16%           **         **        14%         **         **         **         **         **        11%        15%        19%        23%          17%        14%        15%         ** 
 
(Don't know)                     14            **         **         2          **         **         **         **         **         2          1          *          1           11          3          3          ** 
                                  5%           **         **         4%         **         **         **         **         **         5%         7%         4%         5%           4%        16%        17%         ** 
 
Net:Trust                       120            **         **        14          **         **         **         **         **        24          4          4         15          115          4          3          ** 
                                 43%           **         **        35%         **         **         **         **         **        56%        41%        34%        46%          45%        20%        23%         ** 
 
Net:Do not trust                 62            **         **        11          **         **         **         **         **         9          1          4++Jl      7           56          6          2          ** 
                                 22%           **         **        28%         **         **         **         **         **        19%        13%        42%        22%          22%        26%        13%         ** 
 
Mean Score                      3.3            **         **       3.1          **         **         **         **         **       3.5k       3.4        2.8-       3.3          3.3        3.0        3.2          ** 
                                                                                                                            k 
Standard deviation             1.14            **         **      1.16          **         **         **         **         **       .95       1.13       1.58       1.37         1.14       1.22       1.17          ** 
Standard error                  .08            **         **       .23          **         **         **         **         **       .20        .14        .28        .17          .09        .30        .37          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 299 (continuation) 
<E5> Snapchat - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          153         44         69          **         **          27        210          202         87         23          **          87        123        100          ** 
 
Effective sample                199          104         22         42          **         **          19        127          137         50         12          **          59         80         60          ** 
 
Total                           280          133         31         62          **         **          28        165          194         66         20          **          94        105         78          ** 
 
1 - Do not 
trust it at all    (1.0)         18           14+         1          2          **         **           2         15           11          7          -          **           3          9          6          ** 
                                  6%          10%         2%         3%         **         **           7%         9%           6%        11%         -%         **           3%         9%         7%         ** 
 
2                  (2.0)         44           23          2          5          **         **           5         22           30          9          5          **          14         14         16          ** 
                                 16%          17%         7%         8%         **         **          18%        13%          16%        14%        25%         **          15%        14%        20%         ** 
 
3                  (3.0)         84           42         14         17          **         **           7         50           51         22         10          **          35         27         20          ** 
                                 30%          31%        44%        28%         **         **          25%        30%          26%        34%        51%         **          38%        25%        26%         ** 
 
4                  (4.0)         74           29          8         18          **         **           7         45           57         15          2          **          24         32         17          ** 
                                 26%          22%        25%        30%         **         **          26%        27%          29%        22%        12%         **          26%        30%        22%         ** 
 
5 - Trust 
it a great deal    (5.0)         46           21          5         13          **         **           2         29           37          6          2          **          11         18         16          ** 
                                 16%          16%        17%        20%         **         **           7%        18%          19%        10%        12%         **          12%        17%        21%         ** 
 
(Don't know)                     14            4          2          7+a        **         **           5          4-           8          6          -          **           6          5          3          ** 
                                  5%           3%         5%        12%         **         **          17%         2%           4%         9%         -%         **           6%         5%         4%         ** 
 
Net:Trust                       120           50         13         31          **         **           9         74           94+b       21          5          **          36         50         33          ** 
                                 43%          38%        41%        50%         **         **          33%        45%          48%        32%        25%         **          38%        47%        43%         ** 
 
Net:Do not trust                 62           36c         3          6-         **         **           7         37           41         16          5          **          17         24         21          ** 
                                 22%          27%         9%        10%         **         **          25%        23%          21%        25%        25%         **          18%        23%        28%         ** 
 
Mean Score                      3.3          3.2        3.5        3.7+ae       **         **         3.1        3.3          3.4        3.1        3.1          **         3.3        3.3        3.3          ** 
Standard deviation             1.14         1.21        .96       1.02          **         **        1.12       1.19         1.15       1.15        .94          **        1.00       1.20       1.25          ** 
Standard error                  .08          .12        .21        .16          **         **         .28        .11          .10        .17        .27          **         .13        .14        .17          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 299 (continuation) 
<E5> Snapchat - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          265        256         88        120         39          263        206        153        189         45          235        187        141        109         73 
 
Effective sample                199          169        164         58         76         26          167        132        100        120         29          148        116         88         62         47 
 
Total                           280          239        233         79        106         36          237        189        142        166         38          207        161        119         83         67 
 
1 - Do not 
trust it at all    (1.0)         18           16         14          7         12+         1           13         11         10          9          5           16         11         13+        10+         2 
                                  6%           7%         6%         9%        11%         3%           5%         6%         7%         6%        13%           8%         7%        11%        12%         3% 
 
2                  (2.0)         44           38         38         13         14          4           38         26         23         28          4           34         27         23         11         10 
                                 16%          16%        16%        17%        13%        11%          16%        14%        16%        17%        11%          16%        17%        19%        13%        15% 
 
3                  (3.0)         84           72         70         28         35         11           75         58         43         49          7           61         50         34         31         20 
                                 30%          30%        30%        36%        33%        30%          32%        31%        30%        29%        18%          29%        31%        28%        38%        30% 
 
4                  (4.0)         74           63         63         17         24         10           65         53         41         48          8           54         44         28         20         18 
                                 26%          26%        27%        22%        23%        28%          28%        28%        29%        29%        22%          26%        28%        23%        25%        26% 
 
5 - Trust 
it a great deal    (5.0)         46           35         33         11         13         10           32-        29         20         21         14           30         17--       18          6-        15bd 
                                 16%          15%        14%        13%        12%        27%          14%        15%        14%        13%        36%          14%        10%        15%         7%        23% 
 
(Don't know)                     14           14         14          3          8          *           14         13          6         10          *           13         13+         4          4          2 
                                  5%           6%         6%         3%         8%         *%           6%         7%         5%         6%         *%           6%         8%         4%         5%         2% 
 
Net:Trust                       120           98         96         28         36         20           98         82         60         70         22           85         61         46         26-        33 
                                 43%          41%        41%        35%        35%        55%          41%        43%        42%        42%        58%          41%        38%        39%        32%        49% 
 
Net:Do not trust                 62           54         52         20         26          5           51         36         33         37          9           50         37         35+        21         12 
                                 22%          23%        22%        25%        24%        14%          21%        19%        23%        23%        23%          24%        23%        30%        25%        19% 
 
Mean Score                      3.3          3.3        3.3        3.2        3.1        3.7d         3.3        3.4        3.3        3.3        3.6          3.3        3.2        3.1        3.0-       3.5d 
Standard deviation             1.14         1.13       1.12       1.14       1.18       1.09         1.09       1.10       1.13       1.10       1.42         1.16       1.09       1.23       1.11       1.12 
Standard error                  .08          .09        .09        .15        .14        .22          .09        .10        .12        .10        .26          .10        .11        .13        .14        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 299 (continuation) 
<E5> Snapchat - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  312           93        210          155        203        156        106        181           97        142         57          **          82        140         59         31 
 
Effective sample                199           54        138           98        129         96         65        116           59         89         42          **          51         87         39         21 
 
Total                           280           73        194          135        183        133         88        161           80        123         64          **          73        120         55         32 
 
1 - Do not 
trust it at all    (1.0)         18            7         11           14+        15         13         12++       15            7          5          6          **           5          7          3          2 
                                  6%          10%         6%          10%         8%         9%        14%         9%           8%         4%         9%         **           8%         6%         6%         8% 
 
2                  (2.0)         44           13         29           24         30         22         14         27           12         17         13          **          12         15         11          5 
                                 16%          18%        15%          18%        17%        17%        16%        17%          15%        14%        20%         **          17%        13%        20%        16% 
 
3                  (3.0)         84           23         54           37         50         40         25         45           22         31         21          **          22         36         13         13 
                                 30%          31%        28%          27%        27%        30%        29%        28%          28%        26%        33%         **          30%        30%        24%        39% 
 
4                  (4.0)         74           17         57           32         52         31         23         46           21         40         13          **          16         32         18          7 
                                 26%          23%        29%          23%        29%        23%        26%        29%          26%        32%        20%         **          23%        27%        33%        22% 
 
5 - Trust 
it a great deal    (5.0)         46           10         32           20         23         17         11         20           13         24          9          **          15         18          9          4 
                                 16%          14%        16%          15%        13%        13%        12%        13%          16%        19%        14%         **          21%        15%        16%        13% 
 
(Don't know)                     14            3         11            8         12         10          3          8            5          6          2          **           2         12++        *          1 
                                  5%           4%         6%           6%         7%         7%         3%         5%           7%         5%         3%         **           2%        10%         *%         2% 
 
Net:Trust                       120           28         88           52         76         48         34         66           34         63+        22          **          32         50         27         11 
                                 43%          38%        46%          38%        41%        36%        38%        41%          42%        51%        35%         **          44%        42%        49%        34% 
 
Net:Do not trust                 62           20         40           38         46         35         26         41           19         22         19          **          18         22         15          8 
                                 22%          27%        21%          28%        25%        26%        30%        26%          23%        18%        29%         **          24%        18%        27%        24% 
 
Mean Score                      3.3          3.2        3.4          3.2        3.2        3.2        3.1-       3.2          3.3        3.5+       3.1          **         3.3        3.4        3.3        3.2 
Standard deviation             1.14         1.19       1.13         1.22       1.16       1.18       1.24       1.17         1.19       1.10       1.18          **        1.22       1.10       1.16       1.11 
Standard error                  .08          .17        .10          .13        .11        .12        .16        .11          .16        .12        .18          **         .17        .12        .19        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 299 (continuation) 
<E5> Snapchat - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  312           25 
 
Effective sample                199           16 
 
Total                           280           24 
 
1 - Do not 
trust it at all    (1.0)         18            2 
                                  6%          10% 
 
2                  (2.0)         44            4 
                                 16%          16% 
 
3                  (3.0)         84           11 
                                 30%          45% 
 
4                  (4.0)         74            4 
                                 26%          15% 
 
5 - Trust 
it a great deal    (5.0)         46            3 
                                 16%          11% 
 
(Don't know)                     14            1 
                                  5%           3% 
 
Net:Trust                       120            6 
                                 43%          25% 
 
Net:Do not trust                 62            6 
                                 22%          26% 
 
Mean Score                      3.3          3.0 
Standard deviation             1.14         1.11 
Standard error                  .08          .28 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 299 (continuation) 
<E5> Snapchat - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          148        204        215        147        287        227        129         71         81         24        132         39 
 
Effective sample                199           96        126        140         91        182        147         81         49         48         17         88         29 
 
Total                           280          133        168        195        126        252        206        108         71         65         25        119         45 
 
1 - Do not 
trust it at all    (1.0)         18            9         10         12          7         15         11          4          6          6          *          6          1 
                                  6%           7%         6%         6%         6%         6%         5%         4%         9%         9%         1%         5%         3% 
 
2                  (2.0)         44           20         27         32         22         39         28         21         15         13          4         20          8 
                                 16%          15%        16%        16%        17%        16%        14%        20%        21%        20%        16%        17%        17% 
 
3                  (3.0)         84           42         53         63         37         73         66         34         26         18          7         36         10 
                                 30%          32%        31%        32%        29%        29%        32%        31%        36%        28%        28%        31%        22% 
 
4                  (4.0)         74           32         42         39--       26         67         58         25         16         20          8         29         19 
                                 26%          24%        25%        20%        21%        27%        28%        23%        22%        31%        31%        25%        42% 
 
5 - Trust 
it a great deal    (5.0)         46           25         30         40+        24         42         32         17          7          7          5         22          7 
                                 16%          18%        18%        21%        19%        17%        16%        16%         9%        11%        20%        19%        15% 
 
(Don't know)                     14            5          7         10         10h        14         11          6          2          -          1          4          1 
                                  5%           3%         4%         5%         8%         6%         5%         5%         3%         -%         5%         4%         1% 
 
Net:Trust                       120           57         72         79         50        110         90         43         22         27         13         52         25 
                                 43%          43%        43%        40%        40%        44%        44%        40%        31%        43%        51%        43%        57% 
 
Net:Do not trust                 62           30         37         44         29         54         40         26         21         19          4         26          9 
                                 22%          22%        22%        23%        23%        22%        19%        24%        30%        29%        17%        22%        20% 
 
Mean Score                      3.3          3.3        3.3        3.3        3.3        3.3        3.4        3.3        3.0-       3.2        3.6        3.4        3.5 
Standard deviation             1.14         1.17       1.14       1.18       1.18       1.14       1.10       1.11       1.09       1.15       1.05       1.15       1.05 
Standard error                  .08          .12        .10        .10        .13        .09        .09        .13        .16        .17        .26        .13        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 299 (continuation) 
<E5> Snapchat - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          285        223         66        312        228         70        179         41        129          **         **       239        262         49         53         21 
 
Effective sample                199          178        143         41        199        146         43        113         27         82          **         **       150        164         29         36         10 
 
Total                           280          247        197         57        280        200         62        153         37        114          **         **       203        226         39         53         13 
 
1 - Do not 
trust it at all    (1.0)         18           16         12          6         18         14          6         12          1          7          **         **        15         14          1          4          * 
                                  6%           7%         6%        11%         6%         7%         9%         8%         3%         6%         **         **         7%         6%         3%         7%         4% 
 
2                  (2.0)         44           37         29          8         44         34i        11         19          9          8--        **         **        35i        35          6          6          - 
                                 16%          15%        15%        14%        16%        17%        17%        12%        24%         7%         **         **        17%        16%        15%        12%         -% 
 
3                  (3.0)         84           74         61         15         84         61         25         47         14         30          **         **        59         69         10         15          6 
                                 30%          30%        31%        27%        30%        30%        40%        30%        39%        26%         **         **        29%        30%        27%        29%        44% 
 
4                  (4.0)         74           67         50         14         74         51          8-        37          2         42++Fl      **         **        50         61         11         12          4 
                                 26%          27%        26%        25%        26%        25%        13%        24%         6%        37%         **         **        24%        27%        29%        23%        34% 
 
5 - Trust 
it a great deal    (5.0)         46           40         36          6         46         32          8         27          9         21          **         **        30         36         10         10          2 
                                 16%          16%        18%        11%        16%        16%        13%        18%        24%        19%         **         **        15%        16%        25%        20%        17% 
 
(Don't know)                     14           12         10          7+        14          9          4         11          2          6          **         **        14         10          *          5          * 
                                  5%           5%         5%        12%         5%         5%         7%         7%         4%         5%         **         **         7%         5%         1%         9%         1% 
 
Net:Trust                       120          107f        86f        21        120f        82         16-        64         11         63++ceFl    **         **        80         97f        21         23          7 
                                 43%          43%        44%        36%        43%        41%        26%        42%        30%        55%         **         **        39%        43%        54%        43%        51% 
 
Net:Do not trust                 62           53         40         14         62         48         17         32         10         15-         **         **        50i        50          7         10          * 
                                 22%          22%        20%        25%        22%        24%        27%        21%        27%        13%         **         **        25%        22%        18%        19%         4% 
 
Mean Score                      3.3          3.3        3.4        3.1        3.3        3.3        3.0        3.3        3.2        3.6+cfl      **         **       3.2        3.3        3.6        3.4        3.6 
Standard deviation             1.14         1.14       1.14       1.21       1.14       1.16       1.14       1.19       1.19       1.09          **         **      1.16       1.13       1.12       1.20        .93 
Standard error                  .08          .09        .10        .20        .08        .10        .18        .12        .24        .12          **         **       .10        .09        .21        .21        .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 299 (continuation) 
<E5> Snapchat - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  312          222          **         - 
 
Effective sample                199          138          **         - 
 
Total                           280          184          **         - 
 
1 - Do not 
trust it at all    (1.0)         18           13          **         - 
                                  6%           7%         **         -% 
 
2                  (2.0)         44           26          **         - 
                                 16%          14%         **         -% 
 
3                  (3.0)         84           52          **         - 
                                 30%          28%         **         -% 
 
4                  (4.0)         74           46          **         - 
                                 26%          25%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         46           36          **         - 
                                 16%          19%         **         -% 
 
(Don't know)                     14           11          **         - 
                                  5%           6%         **         -% 
 
Net:Trust                       120           82f         **         - 
                                 43%          45%         **         -% 
 
Net:Do not trust                 62           39          **         - 
                                 22%          21%         **         -% 
 
Mean Score                      3.3          3.4          **         - 
Standard deviation             1.14         1.19          **         - 
Standard error                  .08          .10          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 300 
<E5> Snapchat - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          123        189          119         97         49         24          **         **         **         216         73         23           56        103         76         77 
 
Effective sample                199           73        125           74         61         34         16          **         **         **         135         50         15           36         68         50         45 
 
Total                           280          105        175          105         79         47         24          **         **         **         184         71         24           50         92         71         67 
 
1 - Do not 
trust it at all    (1.0)         18            6         12            6          5          5          2          **         **         **          11          6          *            *          7          5          5 
                                  6%           5%         7%           6%         6%        10%         7%         **         **         **           6%         9%         2%           1%         8%         7%         8% 
 
2                  (2.0)         44           16         28           18         11          7          2          **         **         **          29          9          6            8         11         11         14 
                                 16%          15%        16%          17%        14%        14%         9%         **         **         **          16%        12%        26%          16%        11%        16%        21% 
 
3                  (3.0)         77           29         48           31         23         10         12          **         **         **          54         22          2           11         31         14         22 
                                 28%          28%        28%          30%        29%        20%        50%         **         **         **          29%        30%         7%          23%        33%        19%        32% 
 
4                  (4.0)         77           31         46           26         21         16          3          **         **         **          47         19         11           13         23         24         17 
                                 27%          29%        26%          24%        27%        34%        13%         **         **         **          25%        27%        44%          26%        25%        34%        25% 
 
5 - Trust 
it a great deal    (5.0)         50           21         29           23         13          8          4          **         **         **          36         11          3           15+D       15         15d         4- 
                                 18%          20%        17%          22%        17%        17%        15%         **         **         **          20%        16%        11%          31%        17%        21%         6% 
 
(Don't know)                     14            2         12            2          6          2          2          **         **         **           8          4          3            2          5          2          5 
                                  5%           2%         7%           2%         7%         5%         6%         **         **         **           4%         5%        11%           3%         6%         3%         8% 
 
Net:Trust                       127           52         75           49         34         24          7          **         **         **          83         31         13           28d        39         39d        21- 
                                 45%          50%        43%          46%        44%        51%        28%         **         **         **          45%        43%        55%          56%        42%        56%        31% 
 
Net:Do not trust                 61           21         40           24         16         11          4          **         **         **          39         15          7            9         18         16         19 
                                 22%          20%        23%          22%        20%        24%        16%         **         **         **          21%        21%        28%          17%        19%        22%        29% 
 
Mean Score                      3.4          3.5        3.3          3.4        3.4        3.4        3.2          **         **         **         3.4        3.3        3.4          3.7D       3.3        3.5d       3.0- 
Standard deviation             1.16         1.15       1.17         1.18       1.15       1.24       1.09          **         **         **        1.16       1.18       1.11         1.13       1.15       1.20       1.06 
Standard error                  .08          .14        .11          .14        .15        .22        .28          **         **         **         .10        .17        .31          .19        .14        .17        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 300 (continuation) 
<E5> Snapchat - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  312          159        153           49         65         51        123        188          282         27 
 
Effective sample                199          105         94           31         46         33         80        118          175         23 
 
Total                           280          142        138           41         63         48        112        166          238         40 
 
1 - Do not 
trust it at all    (1.0)         18            8         10            4          6          2          8         10           18          - 
                                  6%           5%         7%           9%         9%         4%         7%         6%           7%         -% 
 
2                  (2.0)         44           19         25            6          9          7         18         26           35          9 
                                 16%          13%        18%          16%        15%        15%        16%        15%          15%        23% 
 
3                  (3.0)         77           42         36           11         17         18         32         46           68          8 
                                 28%          30%        26%          25%        27%        37%        28%        27%          28%        20% 
 
4                  (4.0)         77           36         41            9         17         13         29         46           61         15 
                                 27%          25%        30%          22%        27%        27%        26%        28%          26%        38% 
 
5 - Trust 
it a great deal    (5.0)         50           31         19            8         11          8         20         30           44          6 
                                 18%          22%        14%          20%        17%        17%        18%        18%          19%        15% 
 
(Don't know)                     14            7          7            3          3          1          6          9           12          2 
                                  5%           5%         5%           7%         5%         1%         5%         5%           5%         4% 
 
Net:Trust                       127           67         60           18         28         21         49         76          106         21 
                                 45%          47%        44%          43%        44%        43%        43%        46%          44%        53% 
 
Net:Do not trust                 61           26         35           10         15          9         26         36           52          9 
                                 22%          19%        25%          25%        24%        19%        23%        21%          22%        23% 
 
Mean Score                      3.4          3.5        3.3          3.3        3.3        3.4        3.3        3.4          3.4        3.5 
Standard deviation             1.16         1.15       1.16         1.27       1.22       1.07       1.17       1.16         1.18       1.04 
Standard error                  .08          .12        .12          .24        .18        .19        .13        .11          .09        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 300 (continuation) 
<E5> Snapchat - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  312            **         **        26          **         **         **         **         **        25         68         35         70          274         38         25          ** 
 
Effective sample                199            **         **        26          **         **         **         **         **        25         68         33         70          181         18         12          ** 
 
Total                           280            **         **        40          **         **         **         **         **        44         11         11         32          259         21         15          ** 
 
1 - Do not 
trust it at all    (1.0)         18            **         **         5          **         **         **         **         **         -          1          3++j       5++         17          1          -          ** 
                                  6%           **         **        12%         **         **         **         **         **         -%         9%        25%        14%           7%         3%         -%         ** 
 
2                  (2.0)         44            **         **         8          **         **         **         **         **         5          1          1          2-          39          5          2          ** 
                                 16%           **         **        19%         **         **         **         **         **        11%         7%         8%         6%          15%        22%        11%         ** 
 
3                  (3.0)         77            **         **         8          **         **         **         **         **         9          3          2          8           69          8          7          ** 
                                 28%           **         **        19%         **         **         **         **         **        21%        29%        15%        24%          27%        39%        48%         ** 
 
4                  (4.0)         77            **         **        11          **         **         **         **         **        25          4          2          8           74          2          2          ** 
                                 27%           **         **        28%         **         **         **         **         **        56%        37%        23%        25%          29%        11%        11%         ** 
 
5 - Trust 
it a great deal    (5.0)         50            **         **         7          **         **         **         **         **         2          1          2          8           46          5          4          ** 
                                 18%           **         **        18%         **         **         **         **         **         4%        12%        23%        25%          18%        21%        25%         ** 
 
(Don't know)                     14            **         **         2          **         **         **         **         **         4          1          *          2           13          1          1          ** 
                                  5%           **         **         4%         **         **         **         **         **         8%         6%         4%         6%           5%         4%         4%         ** 
 
Net:Trust                       127            **         **        18          **         **         **         **         **        27          5          5         16          120          7          5          ** 
                                 45%           **         **        46%         **         **         **         **         **        60%        49%        47%        50%          46%        32%        36%         ** 
 
Net:Do not trust                 61            **         **        12          **         **         **         **         **         5          2          4          6           56          5          2          ** 
                                 22%           **         **        31%         **         **         **         **         **        11%        16%        34%        20%          22%        25%        11%         ** 
 
Mean Score                      3.4            **         **       3.2          **         **         **         **         **       3.6        3.4        3.1        3.4          3.4        3.3        3.5          ** 
Standard deviation             1.16            **         **      1.31          **         **         **         **         **       .77       1.15       1.61       1.36         1.16       1.17       1.04          ** 
Standard error                  .08            **         **       .26          **         **         **         **         **       .16        .14        .29        .17          .09        .28        .32          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 300 (continuation) 
<E5> Snapchat - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          153         44         69          **         **          27        210          202         87         23          **          87        123        100          ** 
 
Effective sample                199          104         22         42          **         **          19        127          137         50         12          **          59         80         60          ** 
 
Total                           280          133         31         62          **         **          28        165          194         66         20          **          94        105         78          ** 
 
1 - Do not 
trust it at all    (1.0)         18           15++        *          2          **         **           2         15           12          5          *          **           3          8          7          ** 
                                  6%          11%         2%         3%         **         **           7%         9%           6%         8%         1%         **           3%         7%         9%         ** 
 
2                  (2.0)         44           21          2          4          **         **           8         21           29         10          5          **          12         13         19+         ** 
                                 16%          16%         8%         7%         **         **          30%        13%          15%        16%        24%         **          13%        12%        24%         ** 
 
3                  (3.0)         77           33         12         21          **         **           5         43           50         17         10          **          33c        30         13-         ** 
                                 28%          25%        38%        34%         **         **          18%        26%          26%        26%        51%         **          35%        28%        16%         ** 
 
4                  (4.0)         77           35          9         14          **         **           6         53           53         20          4          **          25         31         19          ** 
                                 27%          27%        30%        22%         **         **          21%        32%          27%        30%        21%         **          26%        30%        25%         ** 
 
5 - Trust 
it a great deal    (5.0)         50           23          5         16          **         **           3         30           42          8          1          **          15         18         17          ** 
                                 18%          17%        17%        26%         **         **          12%        18%          21%        12%         4%         **          16%        17%        22%         ** 
 
(Don't know)                     14            5          2          5          **         **           3          4-           8          6          -          **           6          5          3          ** 
                                  5%           4%         5%         9%         **         **          11%         2%           4%         9%         -%         **           6%         5%         4%         ** 
 
Net:Trust                       127           58         15         30          **         **           9         83           94         28          5          **          40         50         36          ** 
                                 45%          44%        47%        48%         **         **          33%        50%          49%        42%        25%         **          42%        47%        47%         ** 
 
Net:Do not trust                 61           36c         3          6-         **         **          11         35           41         15          5          **          15         21         26+a        ** 
                                 22%          27%        10%        10%         **         **          37%        21%          21%        23%        25%         **          16%        20%        33%         ** 
 
Mean Score                      3.4          3.2        3.6        3.7          **         **         3.0        3.4          3.4        3.2        3.0          **         3.4        3.4        3.3          ** 
Standard deviation             1.16         1.25        .95       1.07          **         **        1.23       1.19         1.19       1.15        .82          **        1.03       1.16       1.32          ** 
Standard error                  .08          .13        .21        .17          **         **         .30        .11          .10        .17        .24          **         .14        .13        .18          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 300 (continuation) 
<E5> Snapchat - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          265        256         88        120         39          263        206        153        189         45          235        187        141        109         73 
 
Effective sample                199          169        164         58         76         26          167        132        100        120         29          148        116         88         62         47 
 
Total                           280          239        233         79        106         36          237        189        142        166         38          207        161        119         83         67 
 
1 - Do not 
trust it at all    (1.0)         18           15         13          7         10          3           12         10          8          9          5           15         11         12          9+         3 
                                  6%           6%         6%         8%        10%         7%           5%         5%         6%         5%        13%           7%         7%        10%        11%         4% 
 
2                  (2.0)         44           40         40         14         16          2           40         28         26         28          2           36         27         22         16          8 
                                 16%          17%        17%        18%        15%         5%          17%        15%        19%        17%         4%          17%        17%        18%        19%        12% 
 
3                  (3.0)         77           72         70         23         32          5           68         53         41         43          7           58         49         33         31+        16 
                                 28%          30%        30%        29%        30%        14%          29%        28%        29%        26%        19%          28%        30%        27%        38%        24% 
 
4                  (4.0)         77           62         61         18         23         14           68         56         39         54+         8           55         45         28         15-        20 
                                 27%          26%        26%        22%        21%        40%          29%        30%        27%        33%        22%          26%        28%        24%        18%        30% 
 
5 - Trust 
it a great deal    (5.0)         50           37         36-        14         17         12           35--       29         24         22         16           32         17--       20          7-        18bd 
                                 18%          16%        15%        18%        16%        33%          15%        15%        17%        14%        41%          15%        11%        17%         8%        27% 
 
(Don't know)                     14           14         14          3          8          *           14         13          4         10          *           13         13+         4          5          2 
                                  5%           6%         6%         4%         8%         *%           6%         7%         3%         6%         *%           6%         8%         4%         5%         2% 
 
Net:Trust                       127           99         97-        32         39         27          103         85         63         77         24           87d        62-        48         22--       38bD 
                                 45%          41%        42%        40%        37%        73%          43%        45%        44%        46%        64%          42%        38%        41%        26%        57% 
 
Net:Do not trust                 61           55         53         21         26          5           52         38         35         36          7           50         38         34         25         11 
                                 22%          23%        23%        27%        25%        12%          22%        20%        25%        22%        17%          24%        24%        28%        30%        16% 
 
Mean Score                      3.4          3.3-       3.3        3.2        3.2        3.9+abcd     3.3        3.4        3.3        3.3        3.7          3.3        3.2-       3.2        2.9--      3.6bcD 
Standard deviation             1.16         1.13       1.12       1.21       1.21       1.16         1.11       1.11       1.15       1.10       1.39         1.17       1.10       1.24       1.11       1.14 
Standard error                  .08          .09        .09        .16        .14        .23          .09        .10        .12        .10        .26          .10        .11        .14        .15        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 300 (continuation) 
<E5> Snapchat - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  312           93        210          155        203        156        106        181           97        142         57          **          82        140         59         31 
 
Effective sample                199           54        138           98        129         96         65        116           59         89         42          **          51         87         39         21 
 
Total                           280           73        194          135        183        133         88        161           80        123         64          **          73        120         55         32 
 
1 - Do not 
trust it at all    (1.0)         18            6         11           15++       16         14+        13++       16++          5          7          5          **           4          9          3          2 
                                  6%           8%         6%          11%         9%        10%        14%        10%           7%         5%         8%         **           5%         7%         5%         6% 
 
2                  (2.0)         44           15         27           20         29         17         16         22           16         16         10          **          12         14         15+b        3 
                                 16%          21%        14%          15%        16%        13%        18%        14%          20%        13%        16%         **          16%        12%        27%        10% 
 
3                  (3.0)         77           22         54           36         51         40         24         45           19         35         16          **          20         35         11         11 
                                 28%          29%        28%          27%        28%        30%        27%        28%          24%        28%        26%         **          28%        29%        20%        34% 
 
4                  (4.0)         77           18         56           35         54         31         23         48           19         37         19          **          20         31         15         10 
                                 27%          24%        29%          26%        29%        23%        26%        30%          24%        30%        29%         **          28%        26%        28%        32% 
 
5 - Trust 
it a great deal    (5.0)         50            9         36           18         24--       22         10         21-          14         25         11          **          15         21         11          3 
                                 18%          12%        18%          13%        13%        17%        12%        13%          17%        20%        17%         **          20%        18%        20%         9% 
 
(Don't know)                     14            4         10           10         10          9          3          8            6          4          3          **           2          9          *          3 
                                  5%           5%         5%           8%         6%         7%         3%         5%           8%         3%         4%         **           2%         8%         *%        10% 
 
Net:Trust                       127           27         91           53         77         53         33         70           33         62         30          **          35         53         26         13 
                                 45%          36%        47%          39%        42%        40%        38%        43%          41%        50%        46%         **          48%        44%        48%        41% 
 
Net:Do not trust                 61           21         38           35         45         30         28+        38           21         22         15          **          16         23         18          5 
                                 22%          29%        20%          26%        24%        23%        32%        24%          27%        18%        24%         **          22%        19%        32%        16% 
 
Mean Score                      3.4          3.1        3.4          3.2-       3.2-       3.3        3.0--      3.2          3.3        3.5        3.3          **         3.4        3.4        3.3        3.3 
Standard deviation             1.16         1.16       1.14         1.22       1.16       1.22       1.24       1.18         1.21       1.13       1.20          **        1.16       1.17       1.22       1.03 
Standard error                  .08          .16        .10          .13        .10        .13        .16        .11          .16        .12        .19          **         .16        .13        .20        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 300 (continuation) 
<E5> Snapchat - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  312           25 
 
Effective sample                199           16 
 
Total                           280           24 
 
1 - Do not 
trust it at all    (1.0)         18            2 
                                  6%           8% 
 
2                  (2.0)         44            2 
                                 16%           8% 
 
3                  (3.0)         77            9 
                                 28%          37% 
 
4                  (4.0)         77            7 
                                 27%          28% 
 
5 - Trust 
it a great deal    (5.0)         50            3 
                                 18%          12% 
 
(Don't know)                     14            2 
                                  5%           7% 
 
Net:Trust                       127           10 
                                 45%          40% 
 
Net:Do not trust                 61            4 
                                 22%          16% 
 
Mean Score                      3.4          3.3 
Standard deviation             1.16         1.10 
Standard error                  .08          .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 300 (continuation) 
<E5> Snapchat - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          148        204        215        147        287        227        129         71         81         24        132         39 
 
Effective sample                199           96        126        140         91        182        147         81         49         48         17         88         29 
 
Total                           280          133        168        195        126        252        206        108         71         65         25        119         45 
 
1 - Do not 
trust it at all    (1.0)         18            9          9         11          7         15         11          5          6          5          *          6          1 
                                  6%           7%         5%         6%         6%         6%         5%         5%         9%         8%         1%         5%         3% 
 
2                  (2.0)         44           19         29         35         19         38         25-        19         18+e       13          6         22          9 
                                 16%          14%        17%        18%        15%        15%        12%        17%        26%        20%        22%        18%        21% 
 
3                  (3.0)         77           40         49         55         38         69         63         30         18         18          4         35         10 
                                 28%          30%        29%        28%        30%        27%        31%        28%        26%        28%        17%        29%        23% 
 
4                  (4.0)         77           34         40         40--       27         69         60         30         17         18          8         30         18 
                                 27%          26%        24%        21%        22%        27%        29%        28%        24%        28%        30%        25%        40% 
 
5 - Trust 
it a great deal    (5.0)         50           25         36         43+        27         48         36         19          8         10          6         22          6 
                                 18%          19%        21%        22%        21%        19%        17%        17%        12%        15%        23%        18%        13% 
 
(Don't know)                     14            7          6         10          8         13         11          5          3          *          2          4          - 
                                  5%           5%         4%         5%         6%         5%         5%         4%         4%         1%         7%         4%         -% 
 
Net:Trust                       127           59         76         84         54        117         96         49         26         27         13         52         24 
                                 45%          44%        45%        43%        43%        47%        47%        45%        36%        43%        54%        44%        54% 
 
Net:Do not trust                 61           28         38         47         26         53         36--       24         25+e       18          6         28         10 
                                 22%          21%        22%        24%        21%        21%        17%        22%        35%        29%        23%        23%        23% 
 
Mean Score                      3.4          3.4        3.4        3.4        3.4        3.4        3.4g       3.4        3.0-       3.2        3.6        3.3        3.4 
Standard deviation             1.16         1.17       1.17       1.21       1.18       1.16       1.10       1.12       1.18       1.18       1.16       1.15       1.05 
Standard error                  .08          .12        .11        .10        .13        .09        .09        .13        .17        .17        .29        .13        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 300 (continuation) 
<E5> Snapchat - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  312          285        223         66        312        228         70        179         41        129          **         **       239        262         49         53         21 
 
Effective sample                199          178        143         41        199        146         43        113         27         82          **         **       150        164         29         36         10 
 
Total                           280          247        197         57        280        200         62        153         37        114          **         **       203        226         39         53         13 
 
1 - Do not 
trust it at all    (1.0)         18           17         13          5         18         14          4         13          1          8          **         **        14         15          2          4          - 
                                  6%           7%         6%         8%         6%         7%         6%         9%         3%         7%         **         **         7%         7%         6%         7%         -% 
 
2                  (2.0)         44           37         29         10         44         36         13         19         10         12          **         **        35         36          4          9          * 
                                 16%          15%        15%        18%        16%        18%        21%        12%        27%        10%         **         **        17%        16%        10%        17%         3% 
 
3                  (3.0)         77           68         54         18         77         55         24i        44         11         24          **         **        57         63         12         13          3 
                                 28%          28%        27%        31%        28%        28%        39%        29%        30%        21%         **         **        28%        28%        32%        25%        26% 
 
4                  (4.0)         77           68         54         11         77         54          9-        37          4         42+fl       **         **        49         61          9         11          6 
                                 27%          27%        28%        20%        27%        27%        15%        24%        10%        37%         **         **        24%        27%        24%        20%        47% 
 
5 - Trust 
it a great deal    (5.0)         50           46         37          8         50         34          7         31          9         22          **         **        36         41         10         11          3 
                                 18%          19%        19%        14%        18%        17%        11%        20%        26%        20%         **         **        18%        18%        26%        21%        22% 
 
(Don't know)                     14           10          9          5         14          8          4          9          2          6          **         **        13         10          1          5          * 
                                  5%           4%         5%         9%         5%         4%         7%         6%         4%         5%         **         **         6%         5%         2%         9%         1% 
 
Net:Trust                       127          114f        92f        19        127f        88f        17--       68f        13         64++cFl     **         **        85        102f        20         22          9 
                                 45%          46%        47%        33%        45%        44%        27%        45%        36%        56%         **         **        42%        45%        50%        42%        69% 
 
Net:Do not trust                 61           55         42         15         61         50         17         32         11         20          **         **        49         51          6         13          * 
                                 22%          22%        21%        26%        22%        25%        28%        21%        30%        17%         **         **        24%        22%        16%        24%         3% 
 
Mean Score                      3.4          3.4        3.4        3.1        3.4        3.3        3.0-       3.4        3.3        3.5f         **         **       3.3        3.4        3.5        3.3        3.9fk 
Standard deviation             1.16         1.18       1.17       1.18       1.16       1.17       1.08       1.22       1.25       1.16          **         **      1.18       1.17       1.18       1.26        .81 
Standard error                  .08          .09        .10        .19        .08        .10        .17        .12        .25        .13          **         **       .10        .09        .23        .22        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 300 (continuation) 
<E5> Snapchat - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  312          222          **         - 
 
Effective sample                199          138          **         - 
 
Total                           280          184          **         - 
 
1 - Do not 
trust it at all    (1.0)         18           14          **         - 
                                  6%           8%         **         -% 
 
2                  (2.0)         44           27          **         - 
                                 16%          15%         **         -% 
 
3                  (3.0)         77           48          **         - 
                                 28%          26%         **         -% 
 
4                  (4.0)         77           46          **         - 
                                 27%          25%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         50           39          **         - 
                                 18%          21%         **         -% 
 
(Don't know)                     14            9          **         - 
                                  5%           5%         **         -% 
 
Net:Trust                       127           85f         **         - 
                                 45%          46%         **         -% 
 
Net:Do not trust                 61           41          **         - 
                                 22%          22%         **         -% 
 
Mean Score                      3.4          3.4          **         - 
Standard deviation             1.16         1.22          **         - 
Standard error                  .08          .11          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 301 
<E5> Google - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          562        569          123        174        208        196        192        141         97          297        404        430          265        340        256        270 
 
Effective sample                754          375        380           79        119        140        136        126        101         66          198        276        286          190        224        178        163 
 
Total                          1186          615        570          114        161        205        213        192        158        142          275        418        492          290        337        279        279 
 
1 - Do not 
trust it at all    (1.0)        108           62         45            3-        13         12         26a        24a        20a         9           16         38         53           31         26         18         32 
                                  9%          10%         8%           3%         8%         6%        12%        13%        13%         6%           6%         9%        11%          11%         8%         7%        12% 
 
2                  (2.0)        131           67         64           14         18         23         23         18         19         15           32         47         52           27         46         24         34 
                                 11%          11%        11%          13%        11%        11%        11%         9%        12%        10%          12%        11%        11%           9%        14%         9%        12% 
 
3                  (3.0)        358          183        176           42         38         65         59         59         52         43           80        124        154           82         99         93         84 
                                 30%          30%        31%          37%        24%        32%        28%        31%        33%        30%          29%        30%        31%          28%        29%        33%        30% 
 
4                  (4.0)        379          199        180           36         62f        68         65         60         38         50           98        133        148          117++BD     89-        97         75 
                                 32%          32%        32%          31%        39%        33%        30%        31%        24%        35%          36%        32%        30%          40%        27%        35%        27% 
 
5 - Trust 
it a great deal    (5.0)        172           84         88           15         28         33         35         22         23         17           43         67         62           27-        69++A      36         40 
                                 15%          14%        15%          13%        17%        16%        16%        12%        14%        12%          16%        16%        13%           9%        20%        13%        14% 
 
(Don't know)                     38           21         17            4          2          5          5          9          6          8            6         10         23            6          8         10         15 
                                  3%           3%         3%           3%         1%         2%         2%         5%         4%         6%           2%         2%         5%           2%         2%         4%         5% 
 
Net: Trust                      551          282        268           51         90+eF     100         99         82         61         67          141        200        210          145        158        134        114 
                                 46%          46%        47%          45%        56%        49%        47%        43%        38%        47%          51%        48%        43%          50%        47%        48%        41% 
 
Net: Do not trust               238          129        109           17         31         35         50         42         39         24           48         85        105           58         72         42         66c 
                                 20%          21%        19%          15%        19%        17%        23%        22%        25%        17%          18%        20%        21%          20%        21%        15%        24% 
 
Mean Score                      3.3          3.3        3.4          3.4        3.5        3.4        3.3        3.2        3.2        3.4          3.4        3.4        3.2          3.3        3.4        3.4        3.2 
Standard deviation             1.15         1.16       1.13          .98       1.15       1.08       1.23       1.18       1.22       1.06         1.08       1.16       1.16         1.11       1.19       1.05       1.21 
Standard error                  .04          .06        .06          .11        .11        .09        .11        .11        .12        .13          .08        .07        .07          .08        .08        .08        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 301 (continuation) 
<E5> Google - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 1131          605        526          116        176        189        374        753         1045         82 
 
Effective sample                754          414        341           78        110        121        242        511          677         75 
 
Total                          1186          628        558          110        157        177        347        831         1052        129 
 
1 - Do not 
trust it at all    (1.0)        108           57         51           11         12         18         31         75           98          8 
                                  9%           9%         9%          10%         8%        10%         9%         9%           9%         6% 
 
2                  (2.0)        131           73         58           13         16         21         39         92          118         12 
                                 11%          12%        10%          12%        10%        12%        11%        11%          11%        10% 
 
3                  (3.0)        358          181        177           32         48         54        105        252          315         39 
                                 30%          29%        32%          29%        31%        31%        30%        30%          30%        31% 
 
4                  (4.0)        379          207        172           35         55         56        117        258          329         49 
                                 32%          33%        31%          32%        35%        31%        34%        31%          31%        38% 
 
5 - Trust 
it a great deal    (5.0)        172           96         76           16         21         28         51        121          156         16 
                                 15%          15%        14%          14%        13%        16%        15%        15%          15%        13% 
 
(Don't know)                     38           13         25            3          4          *-         5         34+c         35          3 
                                  3%           2%         4%           3%         2%         *%         1%         4%           3%         3% 
 
Net: Trust                      551          303        248           51         76         84        168        379          485         66 
                                 46%          48%        44%          47%        49%        47%        48%        46%          46%        51% 
 
Net: Do not trust               238          130        108           24         29         38         70        167          216         20 
                                 20%          21%        19%          22%        18%        22%        20%        20%          21%        16% 
 
Mean Score                      3.3          3.3        3.3          3.3        3.4        3.3        3.3        3.3          3.3        3.4 
Standard deviation             1.15         1.16       1.13         1.18       1.10       1.17       1.14       1.15         1.16       1.05 
Standard error                  .04          .06        .06          .14        .11        .11        .07        .05          .05        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 301 (continuation) 
<E5> Google - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131           41         74         70         67         57         46         65         96         70        187        163        195          947        184        130         54 
 
Effective sample                754           40         73         69         66         56         45         63         94         69        185        157        193          648        107         81         26 
 
Total                          1186           60        130        112        119         85         87        115        182        124         33         48         92         1037        148        116         33 
 
1 - Do not 
trust it at all    (1.0)        108            7I        15I        14I        23++efHIJl  4          6i        16I         9          ---        2I         5I         8I          96         12          8          4 
                                  9%          12%        11%        12%        20%         5%         6%        14%         5%         -%         5%        10%         9%           9%         8%         7%        13% 
 
2                  (2.0)        131            9i        15          7          9         20++CDHIjl 18+cdhIj   17i        14          4-         3          7cI        9i         112         19         14          5 
                                 11%          15%        12%         6%         7%        24%        21%        15%         7%         3%         8%        14%        10%          11%        13%        12%        16% 
 
3                  (3.0)        358           14         32         27         34         16-        36ejK      31         75+bcEJK   49eJK       7-         9--       28K         309         49         40         10 
                                 30%          24%        25%        24%        29%        18%        42%        27%        41%        40%        22%        18%        30%          30%        33%        34%        29% 
 
4                  (4.0)        379           17         37         45Dfl      21--       21         18         38d        74+Dfl     58++bDeFkL 12Dfl      15d        24          333         46         36         10 
                                 32%          29%        29%        40%        18%        25%        21%        33%        41%        46%        36%        31%        26%          32%        31%        31%        31% 
 
5 - Trust 
it a great deal    (5.0)        172            8h        23H        15h        27+fgH     22+FgHi     5         11          6--       13h         8++cFGHI  11++cFGHI  21++FgHi    154         18         15          3 
                                 15%          14%        18%        13%        23%        26%         6%        10%         3%        11%        24%        24%        23%          15%        12%        13%         9% 
 
(Don't know)                     38            4i         7i         5          4          2          4          2          5          -          1I         2i         2           34          4          4          1 
                                  3%           7%         5%         4%         3%         2%         4%         2%         3%         -%         4%         4%         3%           3%         3%         3%         2% 
 
Net: Trust                      551           26         60f        59F        48         43f        23--       49         79         71F        20         26+F       45F         486         64         51         13 
                                                                                                                                          ++abDFgHl 
                                 46%          43%        46%        53%        41%        51%        27%        42%        44%        57%        61%        55%        49%          47%        43%        44%        40% 
 
Net: Do not trust               238           16hI       30I        20I        32hIj      24hIj      24hIj      33hIj      23-i        4--        4-I       11hIj      17I         208         31         21          9 
                                 20%          26%        23%        18%        27%        28%        27%        29%        12%         3%        13%        24%        18%          20%        21%        18%        29% 
 
Mean Score                      3.3          3.2        3.3        3.4        3.2        3.4f       3.0-       3.1        3.3        3.6+adFGH  3.7        3.5fg      3.5fg        3.3        3.3        3.3        3.1 
                                                                                                                                           ++abDFGH 
Standard deviation             1.15         1.25       1.25       1.19       1.42       1.25        .98       1.21        .86        .71       1.12       1.29       1.21         1.15       1.10       1.08       1.19 
Standard error                  .04          .20        .15        .15        .18        .17        .15        .15        .09        .09        .08        .11        .09          .05        .11        .12        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 301 (continuation) 
<E5> Google - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          472        140        333         81         50          188        623          481        425        224        129          423        413        276          ** 
 
Effective sample                754          333         74        230         47         35          118        398          342        284        130         76          306        265        175          ** 
 
Total                          1186          493        110        379         74         57          192        590          514        441        230        130          520        395        249          ** 
 
1 - Do not 
trust it at all    (1.0)        108           36          8         38          9          8           23         59           49         37         22         20+          39         37         30          ** 
                                  9%           7%         7%        10%        12%        15%          12%        10%          10%         8%         9%        15%           8%         9%        12%         ** 
 
2                  (2.0)        131           68+         9         34          8          7           25         51-          53         48         31         14           53         49         26          ** 
                                 11%          14%         8%         9%        10%        12%          13%         9%          10%        11%        13%        10%          10%        12%        10%         ** 
 
3                  (3.0)        358          161b        22-       113         32Be       10           51        160          162        121         75         38          158        110         85          ** 
                                 30%          33%        20%        30%        43%        17%          27%        27%          32%        27%        33%        29%          30%        28%        34%         ** 
 
4                  (4.0)        379          141         44d       136         16         23           62        203          168        153c        58         30          168        137         70          ** 
                                 32%          29%        40%        36%        22%        40%          32%        34%          33%        35%        25%        23%          32%        35%        28%         ** 
 
5 - Trust 
it a great deal    (5.0)        172           79         21         46          9          6           24         95           75         67         30         19           85         52         34          ** 
                                 15%          16%        19%        12%        12%        10%          12%        16%          15%        15%        13%        14%          16%        13%        14%         ** 
 
(Don't know)                     38            9-         6         13          1          4            7         21            7-        16         15+A       10+A         17         11          4          ** 
                                  3%           2%         6%         3%         1%         7%           4%         4%           1%         4%         6%         8%           3%         3%         2%         ** 
 
Net: Trust                      551          221         65+aD     182         25         29           86        299+         243        220c        88-        49          253        189        104          ** 
                                 46%          45%        59%        48%        34%        50%          45%        51%          47%        50%        38%        37%          49%        48%        42%         ** 
 
Net: Do not trust               238          103         17         71         16         15           48        110          102         84         52         34           92         85         55          ** 
                                 20%          21%        16%        19%        22%        27%          25%        19%          20%        19%        23%        26%          18%        22%        22%         ** 
 
Mean Score                      3.3          3.3        3.6d       3.3        3.1        3.2          3.2        3.4          3.3        3.4        3.2        3.1          3.4        3.3        3.2          ** 
Standard deviation             1.15         1.13       1.14       1.13       1.13       1.26         1.20       1.18         1.14       1.14       1.16       1.28         1.12       1.15       1.18          ** 
Standard error                  .04          .06        .14        .08        .17        .22          .11        .06          .06        .07        .10        .15          .07        .07        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 301 (continuation) 
<E5> Google - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          953        880        367        464        156          950        699        591        741        167          710        492        480        346        398 
 
Effective sample                754          628        580        252        315        112          642        470        418        512        104          464        314        311        223        275 
 
Total                          1186          979        895        378        487        186         1018        743        671        807        156          702        464        459        329        456 
 
1 - Do not 
trust it at all    (1.0)        108           98         91         34         47          9           92         76         59         73         15           70         58++       46         36         36 
                                  9%          10%        10%         9%        10%         5%           9%        10%         9%         9%        10%          10%        13%        10%        11%         8% 
 
2                  (2.0)        131          110         98         54+        60         18          109         75         77         90         17           84         53         63         50+        45 
                                 11%          11%        11%        14%        12%        10%          11%        10%        11%        11%        11%          12%        11%        14%        15%        10% 
 
3                  (3.0)        358          301        277        132        174++       55          308        229        208        238         49          203        137        133         78-       143 
                                 30%          31%        31%        35%        36%        29%          30%        31%        31%        30%        31%          29%        30%        29%        24%        31% 
 
4                  (4.0)        379          310        287        110        138         55          343++e     241e       228e       288++E      34-         221        148        145        112        152 
                                 32%          32%        32%        29%        28%        30%          34%        32%        34%        36%        22%          31%        32%        32%        34%        33% 
 
5 - Trust 
it a great deal    (5.0)        172          124--      111--       38-        50--       45++ABCD    136-        95         82-       100-        35+abCD     107         53         61         48         59 
                                 15%          13%        12%        10%        10%        24%          13%        13%        12%        12%        23%          15%        12%        13%        14%        13% 
 
(Don't know)                     38           34         32          9         19          4           29         25         17         18-         6           17         15         11          6         21 
                                  3%           4%         4%         2%         4%         2%           3%         3%         3%         2%         4%           2%         3%         2%         2%         5% 
 
Net: Trust                      551          435-       398        148--      188--      100CD        479        336        309        388         69          328        201        206        160        211 
                                 46%          44%        44%        39%        39%        54%          47%        45%        46%        48%        44%          47%        43%        45%        49%        46% 
 
Net: Do not trust               238          208        189         88        106         27          202        152        136        163         32          154        111+       108         86++e      80 
                                 20%          21%        21%        23%        22%        15%          20%        20%        20%        20%        20%          22%        24%        24%        26%        18% 
 
Mean Score                      3.3          3.3--      3.3-       3.2-       3.2--      3.6++ABCD    3.3        3.3        3.3        3.3        3.4          3.3        3.2--      3.3        3.3        3.4 
Standard deviation             1.15         1.15       1.15       1.10       1.10       1.11         1.13       1.15       1.11       1.12       1.24         1.18       1.19       1.16       1.21       1.10 
Standard error                  .04          .05        .05        .07        .06        .11          .05        .05        .06        .05        .12          .06        .07        .07        .08        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 301 (continuation) 
<E5> Google - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          228        876          643        767        604        458        658          592        350        135         54          608        317        150         56 
 
Effective sample                754          137        599          440        508        421        308        433          395        235         90         36          428        202         90         37 
 
Total                          1186          192        958          687        788        659        476        669          650        353        133         49          707        300        127         52 
 
1 - Do not 
trust it at all    (1.0)        108           31++B      75-          73         78         75+        62++       76+          66         22         11          9b          67         26          9          6 
                                  9%          16%         8%          11%        10%        11%        13%        11%          10%         6%         8%        18%           9%         9%         7%        11% 
 
2                  (2.0)        131           20        107           89         96         84         64         85           66         41         18          5           72         40         17          2 
                                 11%          11%        11%          13%        12%        13%        13%        13%          10%        12%        14%        11%          10%        13%        13%         4% 
 
3                  (3.0)        358           59        286          218        249        201        142        204          198        117         34         10          222         88         40          8 
                                 30%          30%        30%          32%        32%        30%        30%        31%          30%        33%        25%        21%          31%        29%        31%        16% 
 
4                  (4.0)        379           43--      323+A        191--      232-       184--      127-       183--        190        121         51         17          211        103         39         25+a 
                                 32%          22%        34%          28%        29%        28%        27%        27%          29%        34%        38%        34%          30%        34%        31%        49% 
 
5 - Trust 
it a great deal    (5.0)        172           37        133           93        108         94         61         95          102         43         19          8          103         39         21          9 
                                 15%          19%        14%          14%        14%        14%        13%        14%          16%        12%        15%        16%          15%        13%        16%        18% 
 
(Don't know)                     38            3         34           22         25         22         20         26           28          9          *          *           33++b       4          1          * 
                                  3%           2%         4%           3%         3%         3%         4%         4%           4%         3%         *%         1%           5%         1%         1%         1% 
 
Net: Trust                      551           79        456          284--      340-       278--      188--      278--        292        164         70         24          313        143         60         35+Abc 
                                 46%          41%        48%          41%        43%        42%        40%        42%          45%        46%        53%        50%          44%        48%        48%        67% 
 
Net: Do not trust               238           51+b      182          162++      173        159++      126++      161++        132         63         29         14          138         66         26          8 
                                 20%          27%        19%          24%        22%        24%        26%        24%          20%        18%        22%        29%          20%        22%        20%        16% 
 
Mean Score                      3.3          3.2        3.4          3.2--      3.3-       3.2--      3.1--      3.2--        3.3        3.4        3.4        3.2          3.3        3.3        3.4        3.6 
Standard deviation             1.15         1.32       1.11         1.17       1.16       1.20       1.22       1.20         1.18       1.05       1.14       1.35         1.15       1.13       1.13       1.19 
Standard error                  .04          .11        .05          .06        .05        .06        .07        .06          .06        .07        .12        .23          .06        .08        .12        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 301 (continuation) 
<E5> Google - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 1131           40 
 
Effective sample                754           26 
 
Total                          1186           34 
 
1 - Do not 
trust it at all    (1.0)        108            5 
                                  9%          14% 
 
2                  (2.0)        131            2 
                                 11%           7% 
 
3                  (3.0)        358            7 
                                 30%          19% 
 
4                  (4.0)        379           16 
                                 32%          47% 
 
5 - Trust 
it a great deal    (5.0)        172            4 
                                 15%          12% 
 
(Don't know)                     38            * 
                                  3%           1% 
 
Net: Trust                      551           20 
                                 46%          59% 
 
Net: Do not trust               238            7 
                                 20%          20% 
 
Mean Score                      3.3          3.4 
Standard deviation             1.15         1.22 
Standard error                  .04          .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 301 (continuation) 
<E5> Google - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          537        498        676        315        754        571        413        264        176         67        490        124 
 
Effective sample                754          362        324        446        211        498        393        280        188        122         49        329         84 
 
Total                          1186          573        473        677        320        746        593        429        307        183         75        490        131 
 
1 - Do not 
trust it at all    (1.0)        108           61         49         60         21         56         49         54++de     43++dEe    20         12d        58+de      10 
                                  9%          11%        10%         9%         6%         8%         8%        13%        14%        11%        16%        12%         8% 
 
2                  (2.0)        131           63         49         78         49+        79         60         45         48+e       28          6         55         14 
                                 11%          11%        10%        12%        15%        11%        10%        10%        16%        15%         8%        11%        11% 
 
3                  (3.0)        358          191f       149        209         99        226        162        110-        98         65f        32ef      152         48 
                                 30%          33%        31%        31%        31%        30%        27%        26%        32%        36%        43%        31%        37% 
 
4                  (4.0)        379          175i       144i       225I       100i       258+gI     212+gI     154gI       80-        49         11--      153i        41i 
                                 32%          30%        30%        33%        31%        35%        36%        36%        26%        27%        15%        31%        31% 
 
5 - Trust 
it a great deal    (5.0)        172           68         70h        93h        45        110h        95h        54         34         13-        12         63         18 
                                 15%          12%        15%        14%        14%        15%        16%        13%        11%         7%        17%        13%        14% 
 
(Don't know)                     38           15         12         11--        6         17         16         11          4          7          2          9          * 
                                  3%           3%         3%         2%         2%         2%         3%         3%         1%         4%         3%         2%         *% 
 
Net: Trust                      551          243-       214h       318ghi     145h       368+aGHi   307++aGHIj 208gHi     114--       62--       23-       216         59 
                                 46%          42%        45%        47%        45%        49%        52%        49%        37%        34%        31%        44%        45% 
 
Net: Do not trust               238          124         98        139         70        135        109         99         91++abcEEk 49ee       17        114         24 
                                 20%          22%        21%        20%        22%        18%        18%        23%        30%        27%        23%        23%        18% 
 
Mean Score                      3.3          3.2-       3.3gh      3.3Gh      3.3gh      3.4+aGHj   3.4+aGHj   3.3        3.0--      3.0--      3.1        3.2-       3.3 
Standard deviation             1.15         1.14       1.17       1.13       1.10       1.11       1.14       1.20       1.20       1.10       1.25       1.18       1.08 
Standard error                  .04          .06        .07        .05        .08        .05        .06        .07        .09        .10        .18        .07        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 301 (continuation) 
<E5> Google - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          784        295        228        214       1131        355        616        112        177         91         48        655        698         40        132         24 
 
Effective sample                754          518        196        155        139        754        237        420         72        120         58         29        443        464         21         87         17 
 
Total                          1186          783        276        247        189       1186        388        634        111        172         94         39        670        699         28        135         24 
 
1 - Do not 
trust it at all    (1.0)        108           59         21         21         12        108         39         55         13         11         16+abdegiM  5         63         46--        1         15          2 
                                  9%           8%         8%         9%         6%         9%        10%         9%        12%         6%        17%        12%         9%         7%         3%        11%         9% 
 
2                  (2.0)        131           93         34         25         27        131         47         68         16         18         12          6         84         78          7         14          * 
                                 11%          12%        12%        10%        14%        11%        12%        11%        15%        11%        13%        15%        12%        11%        23%        10%         1% 
 
3                  (3.0)        358          236         77         77         58        358        136ijq     184         33         42         19         16        218        225         14         45          8 
                                 30%          30%        28%        31%        30%        30%        35%        29%        29%        24%        20%        41%        32%        32%        50%        33%        34% 
 
4                  (4.0)        379          265        100         84         67        379        118        210         27         74++efghlo 30         11        212        237          3         38         11 
                                 32%          34%        36%        34%        35%        32%        30%        33%        25%        43%        32%        28%        32%        34%        12%        28%        47% 
 
5 - Trust 
it a great deal    (5.0)        172          109         39         32         23        172         40-       110+fl      19         24         12          1         77--       96          3         18          2 
                                 15%          14%        14%        13%        12%        15%        10%        17%        17%        14%        13%         3%        12%        14%        12%        13%        10% 
 
(Don't know)                     38           21          5          9          3         38g         8          7--        2          3          4g         *         17         17          *          6g         - 
                                  3%           3%         2%         4%         2%         3%         2%         1%         2%         2%         5%         *%         3%         2%         1%         4%         -% 
 
Net: Trust                      551          373        139f       115         90        551        158-       320+fl      47         98+eFhLo   43         12        289-       333          7         56         14 
                                 46%          48%        50%        47%        47%        46%        41%        50%        42%        57%        45%        31%        43%        48%        24%        41%        57% 
 
Net: Do not trust               238          152         55         46         39        238         86        123         30         29         28im       11        147        124          7         29          2 
                                 20%          19%        20%        18%        21%        20%        22%        19%        27%        17%        30%        27%        22%        18%        26%        21%        10% 
 
Mean Score                      3.3          3.4        3.4        3.3        3.3        3.3        3.2-       3.4fkl     3.2        3.5fjkl    3.1        2.9        3.2-       3.4fk      3.1        3.2        3.5 
Standard deviation             1.15         1.11       1.12       1.11       1.07       1.15       1.11       1.15       1.25       1.07       1.32       1.03       1.12       1.07        .97       1.17       1.02 
Standard error                  .04          .05        .08        .09        .09        .04        .07        .06        .15        .10        .17        .19        .05        .05        .21        .13        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 301 (continuation) 
<E5> Google - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 1131          510          **         - 
 
Effective sample                754          335          **         - 
 
Total                          1186          479          **         - 
 
1 - Do not 
trust it at all    (1.0)        108           42          **         - 
                                  9%           9%         **         -% 
 
2                  (2.0)        131           56          **         - 
                                 11%          12%         **         -% 
 
3                  (3.0)        358          127          **         - 
                                 30%          27%         **         -% 
 
4                  (4.0)        379          161          **         - 
                                 32%          34%         **         -% 
 
5 - Trust 
it a great deal    (5.0)        172           81fl        **         - 
                                 15%          17%         **         -% 
 
(Don't know)                     38           11          **         - 
                                  3%           2%         **         -% 
 
Net: Trust                      551          242fl        **         - 
                                 46%          51%         **         -% 
 
Net: Do not trust               238           99          **         - 
                                 20%          21%         **         -% 
 
Mean Score                      3.3          3.4fk        **         - 
Standard deviation             1.15         1.17          **         - 
Standard error                  .04          .06          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 302 
<E5> Google - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          562        569          123        174        208        196        192        141         97          297        404        430          265        340        256        270 
 
Effective sample                754          375        380           79        119        140        136        126        101         66          198        276        286          190        224        178        163 
 
Total                          1186          615        570          114        161        205        213        192        158        142          275        418        492          290        337        279        279 
 
1 - Do not 
trust it at all    (1.0)        115           65         50            7         16         15         31+        22         14          9           23         46         45           32         25         21         36 
                                 10%          11%         9%           6%        10%         7%        15%        12%         9%         7%           8%        11%         9%          11%         7%         8%        13% 
 
2                  (2.0)        153           92         61           14         20         18         32         16         26         27ce         34         50         68           42         42         36         32 
                                 13%          15%        11%          13%        12%         9%        15%         8%        16%        19%          13%        12%        14%          15%        13%        13%        11% 
 
3                  (3.0)        388          184        204           38         39-        79bd       55         62         67+BD      47           77        134        176           97        120         88         83 
                                 33%          30%        36%          33%        24%        38%        26%        32%        42%        34%          28%        32%        36%          33%        36%        31%        30% 
 
4                  (4.0)        336          182        154           35f        60+dF      60f        53         58f        27--       44f          95+c      113        128           86         85         87         79 
                                 28%          30%        27%          31%        37%        29%        25%        30%        17%        31%          35%        27%        26%          30%        25%        31%        28% 
 
5 - Trust 
it a great deal    (5.0)        167           79         88           16         24         31         39         24         22         11           40         69         57           31         55         38         43 
                                 14%          13%        15%          14%        15%        15%        18%        12%        14%         8%          15%        17%        12%          11%        16%        14%        15% 
 
(Don't know)                     27           14         13            3          2          2          2         11++cd      4          3            5          5         17            2          9          9          7 
                                  2%           2%         2%           3%         1%         1%         1%         6%         2%         2%           2%         1%         4%           1%         3%         3%         3% 
 
Net:Trust                       503          261        242           51         85+F       91f        92         82         49-        55          135+c      183        185-         117        140        125        121 
                                 42%          42%        42%          45%        52%        44%        43%        42%        31%        39%          49%        44%        38%          40%        42%        45%        44% 
 
Net:Do not trust                268          157+b      111-          22         36         33-        63+C       38         39         36           58         97        113           75         67         58         68 
                                 23%          25%        19%          19%        22%        16%        30%        20%        25%        25%          21%        23%        23%          26%        20%        21%        24% 
 
Mean Score                      3.2          3.2        3.3          3.3        3.4        3.4        3.2        3.2        3.1        3.2          3.3        3.3        3.2          3.1        3.3        3.3        3.2 
Standard deviation             1.15         1.17       1.13         1.09       1.18       1.08       1.31       1.17       1.12       1.05         1.14       1.20       1.12         1.14       1.13       1.11       1.24 
Standard error                  .04          .06        .06          .12        .11        .09        .11        .11        .11        .13          .08        .07        .07          .08        .08        .08        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 302 (continuation) 
<E5> Google - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 1131          605        526          116        176        189        374        753         1045         82 
 
Effective sample                754          414        341           78        110        121        242        511          677         75 
 
Total                          1186          628        558          110        157        177        347        831         1052        129 
 
1 - Do not 
trust it at all    (1.0)        115           57         57           16         14         21         38         75          104          9 
                                 10%           9%        10%          14%         9%        12%        11%         9%          10%         7% 
 
2                  (2.0)        153           85         68            9         12         20         36        116          139         13 
                                 13%          13%        12%           8%         7%        11%        10%        14%          13%        10% 
 
3                  (3.0)        388          217        170           40         69++e      60        125        261          342         42 
                                 33%          35%        31%          36%        44%        34%        36%        31%          33%        33% 
 
4                  (4.0)        336          171        165           31         40         52         98        235          294         42 
                                 28%          27%        30%          28%        25%        29%        28%        28%          28%        33% 
 
5 - Trust 
it a great deal    (5.0)        167           85         81           13         21         24         48        119          148         18 
                                 14%          14%        15%          12%        14%        14%        14%        14%          14%        14% 
 
(Don't know)                     27           11         16            1          1          -          2-        26+d         24          3 
                                  2%           2%         3%           1%         1%         -%         *%         3%           2%         3% 
 
Net:Trust                       503          257        246           44         61         76        146        354          442         61 
                                 42%          41%        44%          40%        39%        43%        42%        43%          42%        47% 
 
Net:Do not trust                268          142        126           25         26         40         74        191          243         23 
                                 23%          23%        22%          22%        17%        23%        21%        23%          23%        18% 
 
Mean Score                      3.2          3.2        3.3          3.2        3.3        3.2        3.2        3.3          3.2        3.4 
Standard deviation             1.15         1.14       1.18         1.19       1.09       1.17       1.15       1.16         1.16       1.10 
Standard error                  .04          .06        .06          .14        .10        .11        .07        .05          .05        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 302 (continuation) 
<E5> Google - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131           41         74         70         67         57         46         65         96         70        187        163        195          947        184        130         54 
 
Effective sample                754           40         73         69         66         56         45         63         94         69        185        157        193          648        107         81         26 
 
Total                          1186           60        130        112        119         85         87        115        182        124         33         48         92         1037        148        116         33 
 
1 - Do not 
trust it at all    (1.0)        115            8I        18hIj      14I        20+hIj      7i         6i        17hIj       9          ---        2I         6hIj       8I         103         12          8          4 
                                 10%          14%        14%        12%        17%         8%         6%        15%         5%         -%         5%        12%         9%          10%         8%         7%        12% 
 
2                  (2.0)        153            9         16          7         12         11         11         23cIj      41++CdIJkl  6-         3          5         10          128         25         16          9 
                                 13%          15%        12%         6%        10%        13%        13%        20%        23%         5%         8%        10%        11%          12%        17%        14%        26% 
 
3                  (3.0)        388           12         30         35         37         22         44         33         67         56+ABeJk    8         13         30          325-        63+a       50+a       12 
                                                                                             ++ABcdegJK 
                                                                                                      l 
                                 33%          19%        23%        31%        31%        26%        51%        29%        37%        45%        26%        27%        33%          31%        42%        43%        38% 
 
4                  (4.0)        336           17         37         35         21-        21         20         34         57         48Dl       11DL       13         20          306         31         26          5 
                                 28%          29%        29%        31%        18%        25%        23%        30%        31%        38%        34%        28%        22%          29%        21%        22%        15% 
 
5 - Trust 
it a great deal    (5.0)        167           10gH       23gH       16gH       24fGH      22++FGHi    6          5-         6--       15h         8++FGHi   10+FGH     21++FGHi    150         16         13          3 
                                 14%          16%        18%        15%        21%        26%         6%         5%         3%        12%        24%        21%        23%          14%        11%        12%         9% 
 
(Don't know)                     27            4hi        5          5          4          2          -          2          2          -          1fI        1          2           25          2          2          * 
                                  2%           7%         4%         4%         3%         2%         -%         2%         1%         -%         3%         2%         2%           2%         2%         2%         1% 
 
Net:Trust                       503           27         60         51         46         43fh       26         39         62         63fh       19++DFGHl  23fgh      42          456+b       47-        39          8 
                                 42%          45%        46%        46%        39%        51%        30%        34%        34%        51%        58%        49%        45%          44%        32%        34%        24% 
 
Net:Do not trust                268           17Ij       34Ij       20i        32Ij       18I        17i        40+cIJl    51IJ        6--        4--i      10Ij       18I         231         37         24         12 
                                 23%          29%        26%        18%        27%        21%        19%        35%        28%         5%        13%        22%        20%          22%        25%        21%        38% 
 
Mean Score                      3.2          3.2        3.2        3.3g       3.2        3.5Gh      3.1        2.9--      3.0        3.6+dFGH   3.7        3.4Gh      3.4GH        3.3        3.1        3.2        2.8 
                                                                                                                                         ++abDFGHkl 
Standard deviation             1.15         1.32       1.31       1.19       1.35       1.24        .93       1.14        .94        .77       1.12       1.28       1.22         1.16       1.07       1.05       1.12 
Standard error                  .04          .22        .16        .15        .17        .17        .14        .14        .10        .09        .08        .10        .09          .05        .10        .12        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 302 (continuation) 
<E5> Google - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          472        140        333         81         50          188        623          481        425        224        129          423        413        276          ** 
 
Effective sample                754          333         74        230         47         35          118        398          342        284        130         76          306        265        175          ** 
 
Total                          1186          493        110        379         74         57          192        590          514        441        230        130          520        395        249          ** 
 
1 - Do not 
trust it at all    (1.0)        115           44          9         37         10          7           27         65           57         38         20         18           40         41         32          ** 
                                 10%           9%         8%        10%        13%        12%          14%        11%          11%         9%         9%        14%           8%        10%        13%         ** 
 
2                  (2.0)        153           64         11         55          5          9           26         67           59         60         34         21           73         47         29          ** 
                                 13%          13%        10%        14%         7%        16%          14%        11%          11%        14%        15%        16%          14%        12%        12%         ** 
 
3                  (3.0)        388          167be       22-       129be       38++aBcE    9-          63        168-         163        140         85         40          175        122         85          ** 
                                 33%          34%        20%        34%        52%        16%          33%        28%          32%        32%        37%        31%          34%        31%        34%         ** 
 
4                  (4.0)        336          132         43+aD     107         11-        22d          49        177          161        115         60         31          136        125         70          ** 
                                 28%          27%        39%        28%        15%        38%          26%        30%          31%        26%        26%        24%          26%        32%        28%         ** 
 
5 - Trust 
it a great deal    (5.0)        167           78         21         42          9          7           22         95           68         72         27         15           86         48         31          ** 
                                 14%          16%        19%        11%        12%        13%          11%        16%          13%        16%        12%        11%          17%        12%        13%         ** 
 
(Don't know)                     27            9          4         10          1          4            5         18            6         16          5          5           10         11          2          ** 
                                  2%           2%         4%         3%         1%         6%           3%         3%           1%         4%         2%         4%           2%         3%         1%         ** 
 
Net:Trust                       503          210d        64++aCD   149         20-        29d          71        272+         229        188         86         46          222        173        101          ** 
                                 42%          43%        58%        39%        27%        50%          37%        46%          45%        42%        37%        36%          43%        44%        41%         ** 
 
Net:Do not trust                268          108         20         92         15         16           53        132          115         98         54         39          113         88         61          ** 
                                 23%          22%        18%        24%        20%        27%          28%        22%          22%        22%        23%        30%          22%        22%        24%         ** 
 
Mean Score                      3.2          3.3        3.5+cd     3.2        3.1        3.3          3.1        3.3          3.2        3.3        3.2        3.0          3.3        3.2        3.2          ** 
Standard deviation             1.15         1.16       1.17       1.12       1.12       1.25         1.20       1.21         1.16       1.17       1.11       1.22         1.14       1.15       1.19          ** 
Standard error                  .04          .06        .14        .08        .17        .22          .11        .06          .06        .07        .10        .14          .07        .07        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 302 (continuation) 
<E5> Google - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          953        880        367        464        156          950        699        591        741        167          710        492        480        346        398 
 
Effective sample                754          628        580        252        315        112          642        470        418        512        104          464        314        311        223        275 
 
Total                          1186          979        895        378        487        186         1018        743        671        807        156          702        464        459        329        456 
 
1 - Do not 
trust it at all    (1.0)        115          101         96         38         54         12           97         78         56         77         18           72         60+        52         41         41 
                                 10%          10%        11%        10%        11%         6%           9%        11%         8%        10%        11%          10%        13%        11%        13%         9% 
 
2                  (2.0)        153          119        109         63+        63         31          134         95         95        103         13           98         69         66         57+        53 
                                 13%          12%        12%        17%        13%        17%          13%        13%        14%        13%         8%          14%        15%        14%        17%        12% 
 
3                  (3.0)        388          337+       309e       144+e      192++E      46          338        246        235        285+        48          234        151        157         93        140 
                                 33%          34%        35%        38%        40%        25%          33%        33%        35%        35%        31%          33%        33%        34%        28%        31% 
 
4                  (4.0)        336          277        251         93        122         50          302+       223        196        235         34          185        116        120         94        144 
                                 28%          28%        28%        25%        25%        27%          30%        30%        29%        29%        22%          26%        25%        26%        29%        32% 
 
5 - Trust 
it a great deal    (5.0)        167          122--      107--       33--       46--       43++ABCD    129--       86-        79-        93--       36++ABCD    100         56         57         40         64 
                                 14%          12%        12%         9%         9%        23%          13%        12%        12%        12%        23%          14%        12%        12%        12%        14% 
 
(Don't know)                     27           23         23          6         10          4           19-        15         10         15          7           14         11          7          4         13 
                                  2%           2%         3%         2%         2%         2%           2%         2%         1%         2%         4%           2%         2%         2%         1%         3% 
 
Net:Trust                       503          399-c      358-       126--      168--       92CD        431        309        274        328         70          284        173-       176        135        208b 
                                 42%          41%        40%        33%        35%        50%          42%        42%        41%        41%        45%          40%        37%        38%        41%        46% 
 
Net:Do not trust                268          220        205        101        117         43          231        173        152        180         30          170        129++e     119         98++e      94 
                                 23%          22%        23%        27%        24%        23%          23%        23%        23%        22%        20%          24%        28%        26%        30%        21% 
 
Mean Score                      3.2          3.2-       3.2-       3.1--      3.1--      3.4abCD      3.2        3.2        3.2        3.2        3.4          3.2        3.1--      3.1-       3.1-       3.3b 
Standard deviation             1.15         1.14       1.14       1.09       1.10       1.21         1.13       1.14       1.10       1.12       1.27         1.17       1.20       1.17       1.21       1.14 
Standard error                  .04          .05        .05        .07        .06        .12          .05        .05        .05        .05        .13          .05        .07        .07        .08        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 302 (continuation) 
<E5> Google - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          228        876          643        767        604        458        658          592        350        135         54          608        317        150         56 
 
Effective sample                754          137        599          440        508        421        308        433          395        235         90         36          428        202         90         37 
 
Total                          1186          192        958          687        788        659        476        669          650        353        133         49          707        300        127         52 
 
1 - Do not 
trust it at all    (1.0)        115           33++B      80--         77         83         80+        69++       74           71b        21-        12         11++aBc      67         27         13          7 
                                 10%          17%         8%          11%        11%        12%        14%        11%          11%         6%         9%        22%           9%         9%        11%        14% 
 
2                  (2.0)        153           17        131          103+       110         97         79+        87           76         53         18          5           91         43         17          2 
                                 13%           9%        14%          15%        14%        15%        17%        13%          12%        15%        14%        11%          13%        14%        13%         4% 
 
3                  (3.0)        388           61        308          239        270        227        151        233          222        110         39         16          240         94         41         13 
                                 33%          32%        32%          35%        34%        34%        32%        35%          34%        31%        29%        32%          34%        31%        32%        25% 
 
4                  (4.0)        336           45        288+         162--      199--      152--      109--      166-         168        116         44          9          188         92         35         22+a 
                                 28%          23%        30%          24%        25%        23%        23%        25%          26%        33%        33%        18%          27%        31%        27%        43% 
 
5 - Trust 
it a great deal    (5.0)        167           34        127           93        108         89         56         94           92         48         19          8           99         41         20          7 
                                 14%          18%        13%          14%        14%        13%        12%        14%          14%        14%        14%        16%          14%        14%        16%        13% 
 
(Don't know)                     27            3         24           13         18         15         12         16           21          5          1          *           23+         3          1          * 
                                  2%           2%         2%           2%         2%         2%         3%         2%           3%         1%         1%         1%           3%         1%         1%         1% 
 
Net:Trust                       503           79        415          255--      307--      241--      165--      260-         260        164         63         17          287        133         55         29 
                                 42%          41%        43%          37%        39%        37%        35%        39%          40%        46%        47%        34%          41%        44%        43%        55% 
 
Net:Do not trust                268           49        211          180++      193        177++      148++bd    160          146         75         30         16          158         70         30         10 
                                 23%          26%        22%          26%        24%        27%        31%        24%          23%        21%        23%        33%          22%        23%        24%        19% 
 
Mean Score                      3.2          3.2        3.3          3.1--      3.2-f      3.1--      3.0--      3.2          3.2        3.3        3.3        2.9          3.2        3.3        3.2        3.4 
Standard deviation             1.15         1.31       1.12         1.18       1.17       1.19       1.22       1.17         1.17       1.08       1.15       1.36         1.15       1.15       1.19       1.21 
Standard error                  .04          .11        .05          .06        .05        .06        .07        .06          .06        .07        .12        .23          .06        .08        .13        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 302 (continuation) 
<E5> Google - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 1131           40 
 
Effective sample                754           26 
 
Total                          1186           34 
 
1 - Do not 
trust it at all    (1.0)        115            6 
                                 10%          18% 
 
2                  (2.0)        153            2 
                                 13%           7% 
 
3                  (3.0)        388            9 
                                 33%          27% 
 
4                  (4.0)        336           14 
                                 28%          40% 
 
5 - Trust 
it a great deal    (5.0)        167            3 
                                 14%           8% 
 
(Don't know)                     27            * 
                                  2%           1% 
 
Net:Trust                       503           16 
                                 42%          47% 
 
Net:Do not trust                268            8 
                                 23%          25% 
 
Mean Score                      3.2          3.1 
Standard deviation             1.15         1.24 
Standard error                  .04          .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 302 (continuation) 
<E5> Google - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          537        498        676        315        754        571        413        264        176         67        490        124 
 
Effective sample                754          362        324        446        211        498        393        280        188        122         49        329         84 
 
Total                          1186          573        473        677        320        746        593        429        307        183         75        490        131 
 
1 - Do not 
trust it at all    (1.0)        115           60         61+d       66         24         67         59         63++cde    47++cde    20         10         66++de     14 
                                 10%          11%        13%        10%         7%         9%        10%        15%        15%        11%        13%        13%        11% 
 
2                  (2.0)        153           69         51         81         46         87         57--       61         46         29e         6         63         20 
                                 13%          12%        11%        12%        14%        12%        10%        14%        15%        16%         8%        13%        15% 
 
3                  (3.0)        388          210+f      144        222        109        244        189        121-       113         70         30        163         44 
                                 33%          37%        30%        33%        34%        33%        32%        28%        37%        38%        40%        33%        34% 
 
4                  (4.0)        336          161g       128        212+Gi      94g       223G       185Gi      124g        60--       41         13        125         40 
                                 28%          28%        27%        31%        29%        30%        31%        29%        20%        23%        17%        25%        30% 
 
5 - Trust 
it a great deal    (5.0)        167           64-        79a        87         43        113         93         52         37         20         14         69         13 
                                 14%          11%        17%        13%        13%        15%        16%        12%        12%        11%        19%        14%        10% 
 
(Don't know)                     27            8         10         10          4         12         11          9          4          3          2          6          - 
                                  2%           1%         2%         1%         1%         2%         2%         2%         1%         2%         3%         1%         -% 
 
Net:Trust                       503          225        207Gh      299Gh      137g       336Gh      277+aGHj   175g        97--       61-        27        194         53 
                                 42%          39%        44%        44%        43%        45%        47%        41%        32%        33%        36%        39%        41% 
 
Net:Do not trust                268          129        112        147         70        154        116-       123++ceE    93++acEE   49         16        129+e       34 
                                 23%          23%        24%        22%        22%        21%        19%        29%        30%        27%        21%        26%        26% 
 
Mean Score                      3.2          3.2        3.2g       3.3G       3.3g       3.3fGhj    3.3+fGhj   3.1--      3.0--      3.1        3.2        3.1-       3.1 
Standard deviation             1.15         1.12       1.24       1.14       1.10       1.14       1.16       1.23       1.21       1.13       1.25       1.22       1.13 
Standard error                  .04          .06        .07        .05        .08        .05        .06        .07        .09        .10        .18        .07        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 302 (continuation) 
<E5> Google - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          784        295        228        214       1131        355        616        112        177         91         48        655        698         40        132         24 
 
Effective sample                754          518        196        155        139        754        237        420         72        120         58         29        443        464         21         87         17 
 
Total                          1186          783        276        247        189       1186        388        634        111        172         94         39        670        699         28        135         24 
 
1 - Do not 
trust it at all    (1.0)        115           72         26         26         12        115         41         68         14         18         15dm        8         71         57          *         17          2 
                                 10%           9%         9%        11%         6%        10%        11%        11%        13%        11%        16%        19%        11%         8%         1%        13%        10% 
 
2                  (2.0)        153           95         37         31         26        153         58         72         20         25          9          6         91         81          6         15          2 
                                 13%          12%        14%        13%        14%        13%        15%        11%        18%        15%         9%        16%        14%        12%        20%        11%         8% 
 
3                  (3.0)        388          253i        76         81i        61        388i       151+bIQ    199i        30         37--       30         14        229I       240I        10         52I         4 
                                 33%          32%        28%        33%        32%        33%        39%        31%        27%        22%        32%        35%        34%        34%        37%        38%        18% 
 
4                  (4.0)        336          240         96+f       72         64f       336         95        188         32         66+eFl     26         10        190        220+f        7         34         13 
                                 28%          31%        35%        29%        34%        28%        24%        30%        28%        38%        27%        27%        28%        31%        25%        25%        55% 
 
5 - Trust 
it a great deal    (5.0)        167          108         37         33         24        167         36--       99f        15         25         15          1         80         89          5         13          2 
                                 14%          14%        14%        13%        12%        14%         9%        16%        13%        14%        16%         3%        12%        13%        17%        10%         9% 
 
(Don't know)                     27           16          4          5          3         27          8          8-         *          2          -          *         11         13          *          4          - 
                                  2%           2%         1%         2%         2%         2%         2%         1%         *%         1%         -%         *%         2%         2%         1%         3%         -% 
 
Net:Trust                       503          348F       133Fo      104         88f       503f       131--      287F        46         90+eFlo    40         11        269        309F        12         48         15 
                                 42%          44%        48%        42%        46%        42%        34%        45%        42%        52%        43%        29%        40%        44%        42%        35%        64% 
 
Net:Do not trust                268          166         63         57         38        268         99        140         35m        43         24         14        162        138-         6         32          4 
                                 23%          21%        23%        23%        20%        23%        25%        22%        31%        25%        26%        35%        24%        20%        21%        24%        17% 
 
Mean Score                      3.2          3.3fk      3.3fk      3.2        3.3fk      3.2fk      3.1--      3.3fk      3.1        3.3k       3.2        2.8-       3.2        3.3fk      3.4        3.1        3.5 
Standard deviation             1.15         1.14       1.16       1.16       1.07       1.15       1.10       1.19       1.23       1.20       1.28       1.14       1.14       1.10       1.03       1.14       1.10 
Standard error                  .04          .05        .08        .09        .09        .04        .07        .06        .15        .11        .17        .21        .05        .05        .22        .12        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4352 
Table 302 (continuation) 
<E5> Google - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 1131          510          **         - 
 
Effective sample                754          335          **         - 
 
Total                          1186          479          **         - 
 
1 - Do not 
trust it at all    (1.0)        115           47          **         - 
                                 10%          10%         **         -% 
 
2                  (2.0)        153           57          **         - 
                                 13%          12%         **         -% 
 
3                  (3.0)        388          136-         **         - 
                                 33%          28%         **         -% 
 
4                  (4.0)        336          152          **         - 
                                 28%          32%         **         -% 
 
5 - Trust 
it a great deal    (5.0)        167           78f         **         - 
                                 14%          16%         **         -% 
 
(Don't know)                     27            9          **         - 
                                  2%           2%         **         -% 
 
Net:Trust                       503          230++Flo     **         - 
                                 42%          48%         **         -% 
 
Net:Do not trust                268          104          **         - 
                                 23%          22%         **         -% 
 
Mean Score                      3.2          3.3Fk        **         - 
                                                 +acdefhklm 
                                                          o 
Standard deviation             1.15         1.18          **         - 
Standard error                  .04          .07          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4353 
Table 303 
<E5> Google - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          562        569          123        174        208        196        192        141         97          297        404        430          265        340        256        270 
 
Effective sample                754          375        380           79        119        140        136        126        101         66          198        276        286          190        224        178        163 
 
Total                          1186          615        570          114        161        205        213        192        158        142          275        418        492          290        337        279        279 
 
1 - Do not 
trust it at all    (1.0)        119           65         53            6         14         13         28         22         18         17           20         42         57           39b        24         24         32 
                                 10%          11%         9%           6%         9%         7%        13%        11%        11%        12%           7%        10%        11%          13%         7%         9%        11% 
 
2                  (2.0)        156           89         68           18         16         23         26         31         27         15           34         49         73           28         53         34         40 
                                 13%          14%        12%          16%        10%        11%        12%        16%        17%        11%          12%        12%        15%          10%        16%        12%        14% 
 
3                  (3.0)        360          181        179           37         45         64         58         58         59         40           82        122        156          101        103         79         77 
                                 30%          29%        31%          32%        28%        31%        27%        30%        37%        28%          30%        29%        32%          35%        30%        28%        27% 
 
4                  (4.0)        335          178        157           31         63++deF    62F        58f        51         25--       44f          95+c      120        120-          83         79         96+b       77 
                                 28%          29%        28%          27%        39%        30%        27%        26%        16%        31%          34%        29%        24%          28%        23%        34%        28% 
 
5 - Trust 
it a great deal    (5.0)        180           83         98           17         21         35         41         21         23         22           39         76         65           34         68+a       36         42 
                                 15%          13%        17%          15%        13%        17%        19%        11%        14%        15%          14%        18%        13%          12%        20%        13%        15% 
 
(Don't know)                     35           20         15            4          2          7          1         11d         8d         3            6          8         21            6         10          9         11 
                                  3%           3%         3%           3%         1%         3%         1%         6%         5%         2%           2%         2%         4%           2%         3%         3%         4% 
 
Net:Trust                       515          261        254           49         85+eF      98F        99f        71         48--       66f         133c       197c       185--        116        147        132        120 
                                 43%          42%        45%          43%        53%        48%        46%        37%        30%        47%          48%        47%        38%          40%        44%        47%        43% 
 
Net:Do not trust                275          154        121           25         30         36         55         52         45         32           54         91        129           67         78         58         72 
                                 23%          25%        21%          22%        18%        18%        26%        27%        28%        23%          20%        22%        26%          23%        23%        21%        26% 
 
Mean Score                      3.3          3.2        3.3          3.3        3.4f       3.4ef      3.3        3.1        3.1        3.3          3.4c       3.3c       3.1-         3.2        3.3        3.3        3.2 
Standard deviation             1.18         1.18       1.18         1.11       1.11       1.12       1.28       1.17       1.19       1.22         1.11       1.21       1.20         1.18       1.19       1.13       1.23 
Standard error                  .04          .06        .06          .13        .10        .10        .11        .11        .12        .15          .08        .07        .07          .09        .08        .09        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4354 
Table 303 (continuation) 
<E5> Google - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 1131          605        526          116        176        189        374        753         1045         82 
 
Effective sample                754          414        341           78        110        121        242        511          677         75 
 
Total                          1186          628        558          110        157        177        347        831         1052        129 
 
1 - Do not 
trust it at all    (1.0)        119           63         56           13         16         17         38         80          107         10 
                                 10%          10%        10%          12%        10%        10%        11%        10%          10%         8% 
 
2                  (2.0)        156           82         74           16         13         22         41        116          141         15 
                                 13%          13%        13%          14%         8%        12%        12%        14%          13%        11% 
 
3                  (3.0)        360          204        156           37         51         49        107        250          323         34 
                                 30%          33%        28%          33%        33%        28%        31%        30%          31%        26% 
 
4                  (4.0)        335          161        173           29         48         57        103        229          286         49+ 
                                 28%          26%        31%          26%        31%        32%        30%        28%          27%        38% 
 
5 - Trust 
it a great deal    (5.0)        180          102         79           14         26         29         55        126          162         18 
                                 15%          16%        14%          13%        17%        16%        16%        15%          15%        14% 
 
(Don't know)                     35           15         20            1          2          2          4         31           32          3 
                                  3%           2%         4%           1%         1%         1%         1%         4%           3%         3% 
 
Net:Trust                       515          263        252           43         74         86        158        355          448         67 
                                 43%          42%        45%          39%        47%        49%        45%        43%          43%        52% 
 
Net:Do not trust                275          145        130           29         29         39         78        195          249         25 
                                 23%          23%        23%          26%        19%        22%        23%        23%          24%        19% 
 
Mean Score                      3.3          3.3        3.3          3.1        3.4        3.3        3.3        3.3          3.2        3.4 
Standard deviation             1.18         1.19       1.18         1.19       1.17       1.19       1.19       1.18         1.19       1.12 
Standard error                  .04          .06        .07          .14        .11        .11        .08        .05          .05        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 303 (continuation) 
<E5> Google - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131           41         74         70         67         57         46         65         96         70        187        163        195          947        184        130         54 
 
Effective sample                754           40         73         69         66         56         45         63         94         69        185        157        193          648        107         81         26 
 
Total                          1186           60        130        112        119         85         87        115        182        124         33         48         92         1037        148        116         33 
 
1 - Do not 
trust it at all    (1.0)        119            8Ij       16Ij       12I        18Ij        5i        10I        18Ij       13i         ---        1--I       7ehIJ      9Ij         98         21         10         11 
                                 10%          14%        13%        11%        15%         6%        12%        16%         7%         -%         3%        15%        10%           9%        14%         9%        33% 
 
2                  (2.0)        156            6         17          5-        27+CIJl    17CIj      16ci       25+CIjl    21          6-         2-         5          9          137         19         14          5 
                                 13%          10%        13%         5%        22%        20%        19%        21%        12%         5%         7%        11%        10%          13%        13%        12%        16% 
 
3                  (3.0)        360           15         27         33         25         20         36bdjk     39         65bdj      50bdJk      7-        12         32bdJ       304         56         45         11 
                                 30%          26%        21%        30%        21%        24%        41%        34%        36%        40%        22%        25%        35%          29%        38%        39%        35% 
 
4                  (4.0)        335           16         35         43+DfgkL   16--       22         15         22         69+DfgKL   53++bDFGKL 11DfgkL    11         20          301         34         32          2 
                                 28%          27%        27%        39%        14%        26%        18%        19%        38%        43%        34%        22%        22%          29%        23%        27%         6% 
 
5 - Trust 
it a great deal    (5.0)        180           10h        23H        13         31++cfgHi  19H         9         12         10--       14          9++CFGHI  11+cfgHi   19+gH       164         17         13          3 
                                 15%          17%        18%        12%        27%        23%        11%        10%         5%        11%        26%        23%        21%          16%        11%        11%        10% 
 
(Don't know)                     35            4g        12++fghi    5          2          2          -          -          4          2          2++dFGhil  2g         2           33          2          2          * 
                                  3%           7%         9%         4%         1%         2%         -%         -%         2%         1%         7%         4%         3%           3%         1%         2%         1% 
 
Net:Trust                       515           26         58         57fg       48         41fg       25-        34-        79         67FG       20         21fg       39g         465+b       50-        45          5 
                                                                                                                                         ++abDFGHKL 
                                 43%          43%        45%        51%        40%        48%        28%        29%        43%        54%        61%        45%        43%          45%        34%        39%        16% 
 
Net:Do not trust                275           15I        33Ij       17i        44++CHIJL  22Ij       27IJ       43++ChIJL  34I         6--        4--       12IJ       18Ij        235         40         24         16 
                                 23%          24%        26%        15%        37%        26%        30%        37%        19%         5%        11%        26%        20%          23%        27%        21%        48% 
 
Mean Score                      3.3          3.2        3.3        3.4g       3.1        3.4g       3.0        2.9--      3.2g       3.6++dFGHk 3.8        3.3g       3.3G         3.3+bD     3.0-d      3.2D       2.4-- 
                                                                                                                                         ++aBcDeFGH 
                                                                                                                                                 KL 
Standard deviation             1.18         1.30       1.31       1.12       1.43       1.22       1.13       1.20        .99        .75       1.08       1.37       1.22         1.18       1.18       1.10       1.29 
Standard error                  .04          .21        .16        .14        .18        .17        .17        .15        .10        .09        .08        .11        .09          .05        .12        .12        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 303 (continuation) 
<E5> Google - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          472        140        333         81         50          188        623          481        425        224        129          423        413        276          ** 
 
Effective sample                754          333         74        230         47         35          118        398          342        284        130         76          306        265        175          ** 
 
Total                          1186          493        110        379         74         57          192        590          514        441        230        130          520        395        249          ** 
 
1 - Do not 
trust it at all    (1.0)        119           42         12         38          9          7           23         65           50         43         26         20           41         39         35a         ** 
                                 10%           8%        11%        10%        12%        12%          12%        11%          10%        10%        11%        16%           8%        10%        14%         ** 
 
2                  (2.0)        156           74          7         50          7         10           26         67           63         51         42+        20           71         54         28          ** 
                                 13%          15%         6%        13%         9%        18%          14%        11%          12%        11%        18%        15%          14%        14%        11%         ** 
 
3                  (3.0)        360          150e        21-       132be       33+BE       8-          50        163          170        123         67         37          153        117         84          ** 
                                 30%          30%        19%        35%        44%        13%          26%        28%          33%        28%        29%        29%          29%        30%        34%         ** 
 
4                  (4.0)        335          134         40         97         17         23           58        177          150        127         58         30          146        121         62          ** 
                                 28%          27%        36%        26%        22%        40%          30%        30%          29%        29%        25%        23%          28%        31%        25%         ** 
 
5 - Trust 
it a great deal    (5.0)        180           82         23         53          7          6           27         99           70         80         30         17           92         51         37          ** 
                                 15%          17%        21%        14%        10%        10%          14%        17%          14%        18%        13%        13%          18%        13%        15%         ** 
 
(Don't know)                     35           12          7          9          1          4            7         19           11         18          6          6           17         13          3          ** 
                                  3%           2%         6%         2%         2%         7%           4%         3%           2%         4%         3%         4%           3%         3%         1%         ** 
 
Net:Trust                       515          216         64+aCD    150         24         29           85        276          220        207         89         47          238        172         99          ** 
                                 43%          44%        58%        40%        32%        50%          44%        47%          43%        47%        38%        36%          46%        44%        40%         ** 
 
Net:Do not trust                275          116         19         88         16         17           49        132          113         93         69+        40          112         93         63          ** 
                                 23%          23%        17%        23%        22%        30%          26%        22%          22%        21%        30%        31%          21%        24%        25%         ** 
 
Mean Score                      3.3          3.3        3.5+cd     3.2        3.1        3.2          3.2        3.3          3.3        3.4d       3.1        3.0          3.4        3.2        3.2          ** 
Standard deviation             1.18         1.17       1.24       1.16       1.11       1.24         1.23       1.22         1.15       1.21       1.21       1.27         1.17       1.16       1.23          ** 
Standard error                  .04          .07        .15        .08        .16        .22          .12        .06          .06        .07        .11        .15          .07        .07        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 303 (continuation) 
<E5> Google - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          953        880        367        464        156          950        699        591        741        167          710        492        480        346        398 
 
Effective sample                754          628        580        252        315        112          642        470        418        512        104          464        314        311        223        275 
 
Total                          1186          979        895        378        487        186         1018        743        671        807        156          702        464        459        329        456 
 
1 - Do not 
trust it at all    (1.0)        119          110+e      103+e       39         57e         9-         101         83         61         80         18           80         60+        59+        43         38 
                                 10%          11%        12%        10%        12%         5%          10%        11%         9%        10%        11%          11%        13%        13%        13%         8% 
 
2                  (2.0)        156          125        112         58         69         27          134         91         92         99         18           87         54         72         52         65 
                                 13%          13%        12%        15%        14%        15%          13%        12%        14%        12%        12%          12%        12%        16%        16%        14% 
 
3                  (3.0)        360          313+       283        141++E     175++e      43          315        241        227+       262         42          221        153        146         97        130 
                                 30%          32%        32%        37%        36%        23%          31%        32%        34%        32%        27%          31%        33%        32%        29%        29% 
 
4                  (4.0)        335          268        252         91        115-        57          300        209        187        234         34          188        118        112         83        134 
                                 28%          27%        28%        24%        24%        30%          29%        28%        28%        29%        22%          27%        25%        24%        25%        29% 
 
5 - Trust 
it a great deal    (5.0)        180          131--      119-        37--       55-        47++ABCD    140--       99         87        105-        39++ABCD    109         62         62         49         70 
                                 15%          13%        13%        10%        11%        25%          14%        13%        13%        13%        25%          16%        13%        14%        15%        15% 
 
(Don't know)                     35           31         27         12         16          4           29         19         16         27          4           17         16          7          6         18 
                                  3%           3%         3%         3%         3%         2%           3%         3%         2%         3%         3%           2%         3%         2%         2%         4% 
 
Net:Trust                       515          399--      371c       128--      170--      103++ABCD    440        309        275        339         74          297        180-       174-       131        204 
                                 43%          41%        41%        34%        35%        56%          43%        42%        41%        42%        47%          42%        39%        38%        40%        45% 
 
Net:Do not trust                275          235        215         97        126         36          234        174        153        179         36          167        115        132++       95+       103 
                                 23%          24%        24%        26%        26%        19%          23%        23%        23%        22%        23%          24%        25%        29%        29%        23% 
 
Mean Score                      3.3          3.2--      3.2-       3.1--      3.1--      3.6++ABCD    3.2        3.2        3.2        3.2        3.4          3.2        3.2-       3.1--      3.1        3.3c 
Standard deviation             1.18         1.18       1.19       1.11       1.16       1.16         1.16       1.18       1.13       1.15       1.31         1.20       1.21       1.22       1.24       1.16 
Standard error                  .04          .05        .05        .07        .07        .11          .05        .06        .06        .05        .13          .06        .07        .07        .08        .07 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 303 (continuation) 
<E5> Google - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          228        876          643        767        604        458        658          592        350        135         54          608        317        150         56 
 
Effective sample                754          137        599          440        508        421        308        433          395        235         90         36          428        202         90         37 
 
Total                          1186          192        958          687        788        659        476        669          650        353        133         49          707        300        127         52 
 
1 - Do not 
trust it at all    (1.0)        119           33++B      84-          78         79         80+        66++       78           75         25          9          9bc         72         30         11          6 
                                 10%          17%         9%          11%        10%        12%        14%        12%          12%         7%         7%        19%          10%        10%         9%        11% 
 
2                  (2.0)        156           20        133          105+       120+       102+        85++      102           82         45         22          7           97         36         18          5 
                                 13%          10%        14%          15%        15%        16%        18%        15%          13%        13%        17%        14%          14%        12%        14%        10% 
 
3                  (3.0)        360           56        288          226        252        200        129        208          196        120         33         11          220         90         38         12 
                                 30%          29%        30%          33%        32%        30%        27%        31%          30%        34%        25%        22%          31%        30%        30%        23% 
 
4                  (4.0)        335           41-       284a         170-       201-       171        116        170-         168        104         51+a       12          186         88         37         23+a 
                                 28%          21%        30%          25%        26%        26%        24%        25%          26%        30%        38%        24%          26%        29%        29%        45% 
 
5 - Trust 
it a great deal    (5.0)        180           40        137           92        112         92         68         94          106         50         15          9          107         49         20          5 
                                 15%          21%        14%          13%        14%        14%        14%        14%          16%        14%        11%        19%          15%        16%        16%         9% 
 
(Don't know)                     35            3         32           15         24         14         12         17           23          9          3          1           25          7          3          1 
                                  3%           2%         3%           2%         3%         2%         2%         3%           4%         2%         2%         2%           3%         2%         2%         1% 
 
Net:Trust                       515           80        421          263--      313--      263-       184-       264-         274        154         66         21          293        137         57         28 
                                 43%          42%        44%          38%        40%        40%        39%        39%          42%        44%        50%        43%          41%        46%        45%        55% 
 
Net:Do not trust                275           53        217          183++      199        183++      151++b     180++        157         70         31         16          169         66         29         11 
                                 23%          27%        23%          27%        25%        28%        32%        27%          24%        20%        24%        32%          24%        22%        23%        21% 
 
Mean Score                      3.3          3.2        3.3          3.1--      3.2-       3.1--      3.1--      3.2--        3.2        3.3        3.3        3.1          3.2        3.3        3.3        3.3 
Standard deviation             1.18         1.35       1.15         1.19       1.18       1.21       1.26       1.20         1.23       1.10       1.10       1.40         1.19       1.19       1.17       1.15 
Standard error                  .04          .12        .05          .06        .05        .06        .07        .06          .06        .07        .12        .24          .06        .08        .12        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 303 (continuation) 
<E5> Google - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 1131           40 
 
Effective sample                754           26 
 
Total                          1186           34 
 
1 - Do not 
trust it at all    (1.0)        119            5 
                                 10%          14% 
 
2                  (2.0)        156            5 
                                 13%          15% 
 
3                  (3.0)        360            8 
                                 30%          24% 
 
4                  (4.0)        335           13 
                                 28%          39% 
 
5 - Trust 
it a great deal    (5.0)        180            3 
                                 15%           8% 
 
(Don't know)                     35            * 
                                  3%           1% 
 
Net:Trust                       515           16 
                                 43%          47% 
 
Net:Do not trust                275           10 
                                 23%          28% 
 
Mean Score                      3.3          3.1 
Standard deviation             1.18         1.20 
Standard error                  .04          .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 303 (continuation) 
<E5> Google - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          537        498        676        315        754        571        413        264        176         67        490        124 
 
Effective sample                754          362        324        446        211        498        393        280        188        122         49        329         84 
 
Total                          1186          573        473        677        320        746        593        429        307        183         75        490        131 
 
1 - Do not 
trust it at all    (1.0)        119           60         59de       74d        19-        62-        54         53d        51++acDEE  18         10         60d        11 
                                 10%          10%        13%        11%         6%         8%         9%        12%        17%        10%        13%        12%         9% 
 
2                  (2.0)        156           73         48         81         53b        94         67         54         44         29         12         59         19 
                                 13%          13%        10%        12%        17%        13%        11%        13%        14%        16%        16%        12%        14% 
 
3                  (3.0)        360          201++      152        217        106        231        176        127        104         70+        23        164         42 
                                 30%          35%        32%        32%        33%        31%        30%        30%        34%        39%        30%        33%        32% 
 
4                  (4.0)        335          158g       120        197g        92g       221Gh      188+Ghi    129Gh       60--       38-        13        125         42g 
                                 28%          28%        25%        29%        29%        30%        32%        30%        19%        21%        17%        25%        32% 
 
5 - Trust 
it a great deal    (5.0)        180           69-        80         95         44        117         94         55         43         23         15         73         16 
                                 15%          12%        17%        14%        14%        16%        16%        13%        14%        12%        21%        15%        12% 
 
(Don't know)                     35           11         13         14          6         21         15         11          6          5          2         10          2 
                                  3%           2%         3%         2%         2%         3%         2%         3%         2%         3%         3%         2%         1% 
 
Net:Trust                       515          227-       200g       292gh      136        338Gh      282+aGH    184g       102--       60-        28        198         58 
                                 43%          40%        42%        43%        42%        45%        47%        43%        33%        33%        38%        40%        44% 
 
Net:Do not trust                275          133        108        155         72        156        121        107         95++abcEE  47         22        119         30 
                                 23%          23%        23%        23%        22%        21%        20%        25%        31%        26%        29%        24%        23% 
 
Mean Score                      3.3          3.2        3.2g       3.2g       3.3g       3.3G       3.3Gh      3.2        3.0--      3.1        3.2        3.2        3.3 
Standard deviation             1.18         1.14       1.23       1.18       1.09       1.15       1.16       1.20       1.26       1.14       1.32       1.21       1.12 
Standard error                  .04          .06        .07        .06        .08        .05        .06        .07        .09        .10        .19        .07        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 303 (continuation) 
<E5> Google - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1131          784        295        228        214       1131        355        616        112        177         91         48        655        698         40        132         24 
 
Effective sample                754          518        196        155        139        754        237        420         72        120         58         29        443        464         21         87         17 
 
Total                          1186          783        276        247        189       1186        388        634        111        172         94         39        670        699         28        135         24 
 
1 - Do not 
trust it at all    (1.0)        119           67         21         28         13        119         41         68         12         14         19          6         73         57-         1         15          2 
                                                                                                                                         ++ABDefgil 
                                                                                                                                                 MQ 
                                 10%           8%         8%        11%         7%        10%        11%        11%        11%         8%        21%        16%        11%         8%         2%        11%         8% 
 
2                  (2.0)        156          102         40         29         24        156         45         76         18         20         11          8         90         78          4         20          * 
                                 13%          13%        15%        12%        13%        13%        12%        12%        17%        11%        12%        21%        13%        11%        14%        15%         1% 
 
3                  (3.0)        360          234         80         88         58        360        151        186         31         46         29         14        213        231         14         49          4 
                                                                                               ++abegiQ 
                                 30%          30%        29%        35%        31%        30%        39%        29%        28%        27%        31%        36%        32%        33%        50%        36%        19% 
 
4                  (4.0)        335          246++c      90         57         67+cfjo   335         95        178         27         66         19          7        182        219+         5         31         15 
                                                                                                                               +CeFghjlo 
                                 28%          31%        32%        23%        35%        28%        25%        28%        24%        38%        20%        19%        27%        31%        16%        23%        63% 
 
5 - Trust 
it a great deal    (5.0)        180          112         41         36         24        180         46        114+f       23         25         15          1         94         97          5         16          2 
                                 15%          14%        15%        15%        12%        15%        12%        18%        21%        14%        16%         3%        14%        14%        17%        12%        10% 
 
(Don't know)                     35           24          4          8          3         35         10         12          *          2          -          2         17         18          *          4          - 
                                  3%           3%         1%         3%         2%         3%         3%         2%         *%         1%         -%         5%         3%         3%         1%         3%         -% 
 
Net:Trust                       515          358f       131f        93         91f       515        141--      292f        49         90+cFjlo   34          8        276        315f         9         47         17 
                                 43%          46%        47%        38%        48%        43%        36%        46%        45%        52%        37%        22%        41%        45%        33%        35%        73% 
 
Net:Do not trust                275          168         61         58         38        275         86        144         30         34         30m        14        163        135--        4         35          2 
                                 23%          21%        22%        23%        20%        23%        22%        23%        27%        20%        32%        37%        24%        19%        16%        26%         9% 
 
Mean Score                      3.3          3.3K       3.3K       3.2k       3.3K       3.3k       3.2k       3.3K       3.3k       3.4jK      3.0        2.7--      3.2k       3.3jK      3.3k       3.1        3.7K 
Standard deviation             1.18         1.14       1.14       1.19       1.08       1.18       1.13       1.22       1.26       1.13       1.35       1.08       1.18       1.11        .99       1.16        .97 
Standard error                  .04          .05        .08        .10        .09        .04        .07        .06        .15        .10        .18        .20        .06        .05        .22        .13        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 303 (continuation) 
<E5> Google - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 1131          510          **         - 
 
Effective sample                754          335          **         - 
 
Total                          1186          479          **         - 
 
1 - Do not 
trust it at all    (1.0)        119           43          **         - 
                                 10%           9%         **         -% 
 
2                  (2.0)        156           63          **         - 
                                 13%          13%         **         -% 
 
3                  (3.0)        360          131          **         - 
                                 30%          27%         **         -% 
 
4                  (4.0)        335          148          **         - 
                                 28%          31%         **         -% 
 
5 - Trust 
it a great deal    (5.0)        180           81          **         - 
                                 15%          17%         **         -% 
 
(Don't know)                     35           13          **         - 
                                  3%           3%         **         -% 
 
Net:Trust                       515          230+cFo      **         - 
                                 43%          48%         **         -% 
 
Net:Do not trust                275          106          **         - 
                                 23%          22%         **         -% 
 
Mean Score                      3.3          3.3jK        **         - 
Standard deviation             1.18         1.18          **         - 
Standard error                  .04          .07          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 304 
<E5> BBC News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          247        228           35         51         72         82         94         87         54           86        154        235          132        154        100         89 
 
Effective sample                316          163        153           24         37         47         51         70         57         39           60         98        161           95        106         62         56 
 
Total                           514          269        244           35         50         70         75        113         84         86           85        145        283          148        163         92        110 
 
1 - Do not 
trust it at all    (1.0)         22           11         11            1          2          2          5          2          6          3            3          8         11            9b         ---        5b         8B 
                                  4%           4%         5%           3%         5%         3%         7%         2%         8%         3%           4%         5%         4%           6%         -%         5%         7% 
 
2                  (2.0)         28           18         10            6          -          1          1          4         13++bcDeg   3            6          2-        20b           6         12          5          5 
                                  5%           7%         4%          16%         -%         1%         1%         4%        16%         3%           7%         1%         7%           4%         7%         5%         5% 
 
3                  (3.0)         87           45         42            4          7         18         15         13         16         13           11         33         42           22         32         10         23 
                                 17%          17%        17%          12%        14%        26%        21%        12%        19%        15%          13%        23%        15%          15%        19%        11%        21% 
 
4                  (4.0)        185           98         87           13         26+F       24         25         50F        15--       32f          39         49         97           41         66         43a        35 
                                 36%          36%        36%          36%        52%        34%        33%        44%        18%        38%          45%        34%        34%          28%        40%        46%        32% 
 
5 - Trust 
it a great deal    (5.0)        185           92         93           10         13         24         28         42         33         36           24         51        110           70++bc     52         25         37 
                                 36%          34%        38%          29%        27%        34%        37%        37%        39%        41%          28%        35%        39%          47%        32%        28%        34% 
 
(Don't know)                      7            5          2            2          1          2          *          2          1          -            3          2          3            -          2          5++a       1 
                                  1%           2%         1%           4%         3%         2%         *%         2%         1%         -%           3%         1%         1%           -%         1%         5%         1% 
 
Net: Trust                      370          190        180           23         40f        47         53         91F        48--       68f          63        100        207          112        118         68         73 
                                 72%          71%        74%          65%        79%        68%        70%        81%        57%        79%          73%        69%        73%          75%        72%        74%        66% 
 
Net: Do not trust                50           29         21            7          2          3          7          6         20++bCdEg   5            9         10         31           15         12         10         13 
                                 10%          11%         8%          19%         5%         5%         9%         5%        23%         6%          10%         7%        11%          10%         7%        10%        12% 
 
Mean Score                      4.0          3.9        4.0          3.8        4.0        4.0        3.9        4.1f       3.7-       4.1          3.9        3.9        4.0          4.1        4.0        3.9        3.8 
Standard deviation             1.07         1.08       1.06         1.16        .93        .99       1.14        .90       1.35        .98         1.03       1.07       1.09         1.15        .91       1.06       1.18 
Standard error                  .06          .09        .09          .24        .16        .15        .16        .11        .18        .16          .13        .11        .09          .12        .09        .14        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 304 (continuation) 
<E5> BBC News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  475          286        189           31         58         66        124        349          437         36 
 
Effective sample                316          201        116           21         42         41         81        235          284         31 
 
Total                           514          312        202           29         62         62        119        391          456         56 
 
1 - Do not 
trust it at all    (1.0)         22            9         13            3          2          1          6         15           22          - 
                                  4%           3%         6%          11%         4%         1%         5%         4%           5%         -% 
 
2                  (2.0)         28           18         10            *          1          *          1         27+          26          2 
                                  5%           6%         5%           2%         1%         1%         1%         7%           6%         4% 
 
3                  (3.0)         87           53         33            5         15         12         21         64           72         14 
                                 17%          17%        16%          18%        24%        19%        18%        16%          16%        25% 
 
4                  (4.0)        185          107         78           10         24         25         48        135          155-        29 
                                 36%          34%        39%          34%        39%        40%        41%        35%          34%        51% 
 
5 - Trust 
it a great deal    (5.0)        185          123         63            9         18         23         39        146          174+b       11- 
                                 36%          39%        31%          31%        30%        37%        33%        37%          38%        20% 
 
(Don't know)                      7            2          5            1          1          2          3          4            7          - 
                                  1%           1%         3%           4%         2%         3%         2%         1%           2%         -% 
 
Net: Trust                      370          229        141           19         42         48         87        282          329         40 
                                 72%          74%        70%          65%        69%        77%        73%        72%          72%        71% 
 
Net: Do not trust                50           27         23            4          3          1          8         42           48          2 
                                 10%           9%        11%          13%         6%         2%         6%        11%          10%         4% 
 
Mean Score                      4.0          4.0        3.9          3.8        3.9        4.1        4.0        4.0          4.0        3.9 
Standard deviation             1.07         1.03       1.13         1.28        .99        .84       1.03       1.09         1.10        .77 
Standard error                  .06          .07        .11          .28        .16        .13        .12        .07          .07        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 304 (continuation) 
<E5> BBC News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475            **         **        33         27         27         33         40         36         29         67         96         59          382         93         67         26 
 
Effective sample                316            **         **        33         27         26         32         39         35         28         67         92         59          262         55         43         13 
 
Total                           514            **         **        52         48         40         64         71         68         54         12         29         27          434         79         67         13 
 
1 - Do not 
trust it at all    (1.0)         22            **         **         5          -          2          2          4          2          -          *          1          1           16          6          5          1 
                                  4%           **         **         9%         -%         4%         3%         5%         3%         -%         1%         4%         5%           4%         7%         8%         4% 
 
2                  (2.0)         28            **         **         -          5          1          2          7          8          -          1C         1          3+Ck        21          7          7          * 
                                  5%           **         **         -%        11%         4%         3%        10%        11%         -%         6%         2%        12%           5%         9%        10%         4% 
 
3                  (3.0)         87            **         **         6          4          4         14         20+hk       7         11          4++cHK     3          7hk         72         14          9          5 
                                 17%           **         **        13%         7%        11%        22%        29%        11%        20%        30%        11%        26%          17%        18%        14%        43% 
 
4                  (4.0)        185            **         **        18         15         13         16         25         25         30          5         11          9          167+bc      17-        13-         4 
                                 36%           **         **        35%        30%        32%        25%        35%        37%        56%        40%        37%        31%          39%        22%        20%        32% 
 
5 - Trust 
it a great deal    (5.0)        185            **         **        22gj       25         17         31gJl      14-        26         13          2-        13GJl       7          151         34         32          2 
                                 36%           **         **        43%        52%        43%        48%        20%        38%        24%        20%        45%        26%          35%        43%        48%        17% 
 
(Don't know)                      7            **         **         -          -          3          -          -          -          -          *fgh       1          -            7          -          -          - 
                                  1%           **         **         -%         -%         7%         -%         -%         -%         -%         3%         2%         -%           2%         -%         -%         -% 
 
Net: Trust                      370            **         **        40gjl      40         30         47         39-        51         43          7-        23GJL      16-         318         52         46          6 
                                 72%           **         **        78%        82%        75%        73%        56%        75%        80%        60%        82%        57%          73%        65%        68%        49% 
 
Net: Do not trust                50            **         **         5          5          3          3         11         10          -          1          2          5k          37         13         12+a        1 
                                 10%           **         **         9%        11%         8%         5%        16%        14%         -%         7%         6%        17%           8%        17%        18%         8% 
 
Mean Score                      4.0            **         **       4.0        4.2gjl     4.1gl      4.1gl      3.5--      4.0        4.0gl      3.7        4.2GJL     3.6-         4.0        3.8        3.9        3.5 
                                               j 
Standard deviation             1.07            **         **      1.18       1.00       1.06       1.02       1.09       1.11        .67        .94       1.00       1.17         1.03       1.28       1.33       1.00 
Standard error                  .06            **         **       .21        .19        .21        .18        .17        .19        .13        .12        .11        .15          .06        .17        .20        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 304 (continuation) 
<E5> BBC News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          175         59        152         46          **          71        242          221        171         83         43          155        186        131          ** 
 
Effective sample                316          125         31        106         27          **          44        154          153        119         46         23          112        123         83          ** 
 
Total                           514          188         49        186         43          **          82        230          233        196         85         40          201        191        119          ** 
 
1 - Do not 
trust it at all    (1.0)         22            9          3          9          -          **           7b         4-          10          6          6          6            6          7          9          ** 
                                  4%           5%         7%         5%         -%         **           9%         2%           4%         3%         8%        15%           3%         4%         7%         ** 
 
2                  (2.0)         28            6          *         15          *          **           2         12            9         15          5          4            5         11          9          ** 
                                  5%           3%         1%         8%         1%         **           3%         5%           4%         7%         5%        10%           3%         6%         8%         ** 
 
3                  (3.0)         87           34         10         24         13          **          15         32           38         35         13          4           43         28         15          ** 
                                 17%          18%        20%        13%        29%         **          18%        14%          16%        18%        16%        11%          21%        15%        13%         ** 
 
4                  (4.0)        185           61         15         69         18          **          30         90           83         66         35         15           78         69         39          ** 
                                 36%          33%        31%        37%        43%         **          37%        39%          36%        34%        42%        38%          39%        36%        32%         ** 
 
5 - Trust 
it a great deal    (5.0)        185           75         19         64         11          **          27         87           90         70         25         10           64         75         45          ** 
                                 36%          40%        39%        35%        27%         **          34%        38%          39%        36%        29%        25%          32%        39%        38%         ** 
 
(Don't know)                      7            2          1          4          *          **           -          5            3          4          *          *            5          *          2          ** 
                                  1%           1%         3%         2%         *%         **           -%         2%           1%         2%         *%         *%           2%         *%         2%         ** 
 
Net: Trust                      370          137         34        133         30          **          58        176          173        137         60         25          142        144         84          ** 
                                 72%          73%        70%        72%        69%         **          71%        77%          74%        70%        71%        63%          70%        75%        70%         ** 
 
Net: Do not trust                50           15          4         25          *          **           9         16           19         20         11         10           12         18         18a         ** 
                                 10%           8%         7%        13%         1%         **          12%         7%           8%        10%        13%        26%           6%        10%        15%         ** 
 
Mean Score                      4.0          4.0        4.0        3.9        4.0          **         3.8        4.1          4.0d       3.9        3.8        3.5-         4.0        4.0        3.9          ** 
Standard deviation             1.07         1.08       1.13       1.14        .78          **        1.18        .95         1.05       1.06       1.15       1.39          .97       1.06       1.22          ** 
Standard error                  .06          .10        .20        .11        .15          **         .18        .08          .09        .10        .17        .29          .09        .10        .14          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 304 (continuation) 
<E5> BBC News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          413        389        182        225         50          407        301        270        328         62          308        204        213        166        158 
 
Effective sample                316          272        258        124        153         37          273        204        188        224         40          201        131        140        102        111 
 
Total                           514          444        423        200        251         58          449        337        315        371         60          312        203        212        151        192 
 
1 - Do not 
trust it at all    (1.0)         22           20         17         10         12          2           18         13         16         17          3           18         12         11         11e         4 
                                  4%           4%         4%         5%         5%         4%           4%         4%         5%         5%         5%           6%         6%         5%         7%         2% 
 
2                  (2.0)         28           22         22         15         14          6           25         18         21         18          1           13         12         11          7         15 
                                  5%           5%         5%         8%         6%        10%           6%         5%         7%         5%         2%           4%         6%         5%         5%         8% 
 
3                  (3.0)         87           72         68         32         39         13           69         49         42-        48--       18+abcD      47         26         31         20         38 
                                 17%          16%        16%        16%        16%        22%          15%        15%        13%        13%        29%          15%        13%        15%        13%        20% 
 
4                  (4.0)        185          167        157         71         97         15          167        126        116        139         18          118         69         77         53         63 
                                 36%          38%        37%        35%        39%        26%          37%        37%        37%        37%        30%          38%        34%        36%        35%        33% 
 
5 - Trust 
it a great deal    (5.0)        185          158        156         69         83         21          165        129        121        145         18          114         81         80         60         69 
                                 36%          35%        37%        34%        33%        36%          37%        38%        38%        39%        30%          36%        40%        38%        40%        36% 
 
(Don't know)                      7            6          4          4          5          1            5          2          ---        5          2C           3          3          1          *          4 
                                  1%           1%         1%         2%         2%         3%           1%         *%         -%         1%         3%           1%         1%         1%         *%         2% 
 
Net: Trust                      370          324        313        140        180         36          332+       255e       236        283++e      36          232        150        157        113        132 
                                 72%          73%        74%        70%        72%        62%          74%        76%        75%        76%        61%          74%        74%        74%        74%        69% 
 
Net: Do not trust                50           42         38         25         26          8           43         31         37         35          4           31         24         22         18         18 
                                 10%           9%         9%        12%        10%        14%          10%         9%        12%         9%         7%          10%        12%        10%        12%        10% 
 
Mean Score                      4.0          4.0        4.0        3.9        3.9        3.8          4.0        4.0        4.0        4.0+       3.8          4.0        4.0        4.0        3.9        4.0 
Standard deviation             1.07         1.06       1.05       1.12       1.08       1.16         1.06       1.05       1.11       1.07       1.08         1.10       1.15       1.11       1.18       1.03 
Standard error                  .06          .06        .07        .10        .09        .19          .06        .07        .08        .07        .17          .08        .10        .09        .12        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 304 (continuation) 
<E5> BBC News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475           91        370          289        309        267        205        265          271        132         52          **         274        141         38         22 
 
Effective sample                316           60        245          190        207        179        135        177          179         89         36          **         190         86         24         17 
 
Total                           514           91        397          304        331        283        214        283          302        139         54          **         323        129         35         26 
 
1 - Do not 
trust it at all    (1.0)         22            5         13           12         15         16         10         15            9          8          4          **          11          5          3          2 
                                  4%           6%         3%           4%         4%         6%         5%         5%           3%         6%         7%         **           4%         4%        10%         8% 
 
2                  (2.0)         28            5         23           16         18         18         18+        16           12         10          5          **          18          8          2          - 
                                  5%           5%         6%           5%         6%         6%         9%         6%           4%         7%        10%         **           6%         6%         6%         -% 
 
3                  (3.0)         87           16         69           49         56         45         35         46           54         22          8          **          60         16          6          4 
                                 17%          18%        17%          16%        17%        16%        17%        16%          18%        16%        14%         **          19%        12%        18%        16% 
 
4                  (4.0)        185           24        155+         112        118         90         68        103          123+b       37-        21          **         121         42         13          8 
                                 36%          26%        39%          37%        36%        32%        32%        36%          41%        27%        38%         **          37%        33%        37%        32% 
 
5 - Trust 
it a great deal    (5.0)        185           41        130-         111        119        110         80         95           99         62         17          **         111         55          8         11 
                                 36%          45%        33%          36%        36%        39%        37%        34%          33%        44%        31%         **          34%        42%        24%        44% 
 
(Don't know)                      7            -          7            5          5          4          2          7            5          2          *          **           2          3          2          - 
                                  1%           -%         2%           2%         2%         1%         1%         2%           2%         1%         1%         **           1%         3%         4%         -% 
 
Net: Trust                      370           65        285          222        237        200        148        198          222         99         37          **         232         97         22         20 
                                 72%          71%        72%          73%        72%        71%        69%        70%          73%        71%        69%         **          72%        75%        61%        76% 
 
Net: Do not trust                50           10         36           28         33         34         29         31           21         17          9          **          30         13          6          2 
                                 10%          11%         9%           9%        10%        12%        13%        11%           7%        12%        17%         **           9%        10%        16%         8% 
 
Mean Score                      4.0          4.0        3.9          4.0        3.9        3.9        3.9        3.9          4.0        4.0        3.8          **         3.9        4.1        3.6        4.0 
Standard deviation             1.07         1.18       1.02         1.05       1.08       1.15       1.15       1.11          .98       1.18       1.20          **        1.04       1.08       1.23       1.16 
Standard error                  .06          .15        .07          .08        .08        .09        .10        .08          .07        .13        .20          **         .08        .12        .26        .28 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 304 (continuation) 
<E5> BBC News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  475            ** 
 
Effective sample                316            ** 
 
Total                           514            ** 
 
1 - Do not 
trust it at all    (1.0)         22            ** 
                                  4%           ** 
 
2                  (2.0)         28            ** 
                                  5%           ** 
 
3                  (3.0)         87            ** 
                                 17%           ** 
 
4                  (4.0)        185            ** 
                                 36%           ** 
 
5 - Trust 
it a great deal    (5.0)        185            ** 
                                 36%           ** 
 
(Don't know)                      7            ** 
                                  1%           ** 
 
Net: Trust                      370            ** 
                                 72%           ** 
 
Net: Do not trust                50            ** 
                                 10%           ** 
 
Mean Score                      4.0            ** 
Standard deviation             1.07            ** 
Standard error                  .06            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 304 (continuation) 
<E5> BBC News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          374        250        297        128        296        225        213        134         66         24        241         84 
 
Effective sample                316          251        166        198         83        195        149        139         98         47         14        159         57 
 
Total                           514          410        257        312        126        300        230        219        167         74         18        248         94 
 
1 - Do not 
trust it at all    (1.0)         22           16         13         15          5         16          7          6         12j         3          2          5-         2 
                                  4%           4%         5%         5%         4%         5%         3%         3%         7%         4%        13%         2%         2% 
 
2                  (2.0)         28           23         14         16          8         14         10         13          7          2          2         15          8 
                                  5%           5%         6%         5%         6%         5%         4%         6%         4%         3%        10%         6%         9% 
 
3                  (3.0)         87           72         47         47         16         52         29         26-        32         12          5         42          9 
                                 17%          17%        18%        15%        13%        18%        13%        12%        19%        16%        25%        17%        10% 
 
4                  (4.0)        185          142         79-       109         47         96         92g        76         47-        22          6         77         33 
                                 36%          35%        31%        35%        37%        32%        40%        35%        28%        29%        30%        31%        35% 
 
5 - Trust 
it a great deal    (5.0)        185          155         97        122         43        116         88         95+        67         36          4        108++       40 
                                 36%          38%        38%        39%        34%        39%        38%        44%        40%        48%        22%        44%        43% 
 
(Don't know)                      7            2-         7          3          7++Acfj    5          4          2          2          -          -          2          2 
                                  1%           1%         3%         1%         5%         2%         2%         1%         1%         -%         -%         1%         2% 
 
Net: Trust                      370          297        176        231         90        212        180+b      172+b      114         57         10        185         73 
                                 72%          72%        68%        74%        71%        71%        79%        78%        68%        78%        52%        75%        78% 
 
Net: Do not trust                50           39         27         31         13         30         17         20         19          5          4         19         11 
                                 10%          10%        11%        10%        11%        10%         7%         9%        12%         7%        23%         8%        11% 
 
Mean Score                      4.0          4.0i       3.9        4.0i       4.0        4.0        4.1i       4.1+i      3.9        4.2i       3.4-       4.1+i      4.1i 
Standard deviation             1.07         1.07       1.13       1.10       1.08       1.12        .98       1.03       1.20       1.04       1.33       1.00       1.05 
Standard error                  .06          .07        .09        .08        .12        .08        .08        .09        .12        .15        .36        .08        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 304 (continuation) 
<E5> BBC News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          300        133        168         76        373        475        294        111         81         78         48        292        288          **        73          ** 
 
Effective sample                316          201         85        111         50        250        316        187         79         58         47         33        194        182          **        48          ** 
 
Total                           514          312        118        176         74        403        514        278        130         89         75         53        304        277          **        73          ** 
 
1 - Do not 
trust it at all    (1.0)         22           14          4          6          2         15         22          7          1          6h         2          1         12          7          **         7+gHm      ** 
                                  4%           4%         3%         4%         3%         4%         4%         3%         1%         7%         3%         3%         4%         2%         **        10%         ** 
 
2                  (2.0)         28           15          8          9          4         25         28         16          7          4          2          2         15         14          **         4          ** 
                                  5%           5%         6%         5%         6%         6%         5%         6%         6%         5%         3%         4%         5%         5%         **         5%         ** 
 
3                  (3.0)         87           53i        14         19-        16hi       70i        87i        46         12-         6-        13          7         48         38          **        12          ** 
                                 17%          17%        12%        11%        22%        17%        17%        16%         9%         6%        18%        13%        16%        14%         **        16%         ** 
 
4                  (4.0)        185          111         41         54         25        148        185         98         43         34         28         16        117        108          **        19          ** 
                                 36%          36%        35%        31%        33%        37%        36%        35%        33%        38%        38%        30%        39%        39%         **        26%         ** 
 
5 - Trust 
it a great deal    (5.0)        185          114         47         85++adefl  22        140        185        107         67++adEfl  37         29         27        107        107          **        28          ** 
                                 36%          36%        40%        48%        30%        35%        36%        39%        52%        42%        38%        51%        35%        39%         **        39%         ** 
 
(Don't know)                      7            5          4+         2          4++efh     5          7          4          -          2          -          -          4          4          **         3          ** 
                                  1%           2%         4%         1%         6%         1%         1%         1%         -%         2%         -%         -%         1%         1%         **         4%         ** 
 
Net: Trust                      370          225         88        139+d       47        288        370        206        110++aDefOq 71         57         43        224        215+d        **        47          ** 
                                 72%          72%        75%        79%        64%        71%        72%        74%        85%        80%        76%        81%        74%        78%         **        65%         ** 
 
Net: Do not trust                50           29         12         15          7         40         50         23          8         11          4          3         27         21          **        11          ** 
                                 10%           9%        10%         9%         9%        10%        10%         8%         6%        12%         6%         6%         9%         7%         **        15%         ** 
 
Mean Score                      4.0          4.0        4.0        4.2+       3.9        3.9        4.0        4.0        4.3        4.0        4.1        4.2        4.0        4.1+         **       3.8          ** 
                                                                                                                   ++adEFgloq 
Standard deviation             1.07         1.07       1.07       1.06       1.05       1.06       1.07       1.02        .89       1.15        .97        .99       1.04        .97          **      1.31          ** 
Standard error                  .06          .08        .12        .10        .15        .07        .06        .07        .10        .15        .14        .17        .08        .07          **       .19          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 304 (continuation) 
<E5> BBC News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  475          195          **         - 
 
Effective sample                316          122          **         - 
 
Total                           514          175          **         - 
 
1 - Do not 
trust it at all    (1.0)         22           11h         **         - 
                                  4%           6%         **         -% 
 
2                  (2.0)         28           12          **         - 
                                  5%           7%         **         -% 
 
3                  (3.0)         87           25          **         - 
                                 17%          15%         **         -% 
 
4                  (4.0)        185           50          **         - 
                                 36%          29%         **         -% 
 
5 - Trust 
it a great deal    (5.0)        185           72          **         - 
                                 36%          41%         **         -% 
 
(Don't know)                      7            3          **         - 
                                  1%           2%         **         -% 
 
Net: Trust                      370          123          **         - 
                                 72%          70%         **         -% 
 
Net: Do not trust                50           24          **         - 
                                 10%          14%         **         -% 
 
Mean Score                      4.0          3.9          **         - 
Standard deviation             1.07         1.20          **         - 
Standard error                  .06          .11          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 305 
<E5> BBC News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          247        228           35         51         72         82         94         87         54           86        154        235          132        154        100         89 
 
Effective sample                316          163        153           24         37         47         51         70         57         39           60         98        161           95        106         62         56 
 
Total                           514          269        244           35         50         70         75        113         84         86           85        145        283          148        163         92        110 
 
1 - Do not 
trust it at all    (1.0)         23           15          7            1          3          1          5          2          7          4            4          6         13            8          2-         6b         7 
                                  4%           6%         3%           4%         5%         1%         6%         2%         8%         5%           4%         4%         5%           5%         1%         6%         7% 
 
2                  (2.0)         37           21         15            7          -          4          6          4         10b         6            7         10         20           14         10          4          8 
                                  7%           8%         6%          19%         -%         5%         8%         4%        12%         7%           8%         7%         7%          10%         6%         4%         7% 
 
3                  (3.0)         94           45         50            5          7         21+eg      18         14         19         10           12         39+ac      44           24         31         13         27 
                                 18%          17%        20%          14%        13%        30%        24%        13%        23%        12%          14%        27%        15%          16%        19%        14%        24% 
 
4                  (4.0)        200          106         93           11         27F        25f        28F        57+F       13--       40F          37         53        110           51         67         45         37 
                                 39%          39%        38%          30%        53%        36%        37%        51%        15%        46%          44%        36%        39%          34%        41%        49%        33% 
 
5 - Trust 
it a great deal    (5.0)        150           75         74           10         11         18         19         33         33         26           21         36         92           49         52         20         29 
                                 29%          28%        30%          29%        23%        26%        25%        29%        39%        30%          25%        25%        32%          33%        32%        21%        27% 
 
(Don't know)                     11            7          4            2          3          2          *          2          2          -            5          2          4            2          2          5          2 
                                  2%           2%         2%           4%         6%         2%         *%         2%         3%         -%           5%         1%         1%           1%         1%         5%         2% 
 
Net:Trust                       349          182        168           21         38f        43         46         90+cdF     46-        66f          59         89        202          100        119         65         66 
                                 68%          67%        69%          59%        76%        61%        62%        80%        54%        76%          69%        61%        71%          68%        73%        70%        60% 
 
Net:Do not trust                 59           36         23            8          3          4         11          6         17+bce     10           10         15         33           22         12         10         15 
                                 12%          14%         9%          23%         5%         6%        14%         6%        20%        12%          12%        11%        12%          15%         7%        11%        14% 
 
Mean Score                      3.8          3.8        3.9          3.6        3.9        3.8        3.7        4.0d       3.7        3.9          3.8        3.7        3.9          3.8        4.0        3.8        3.7 
Standard deviation             1.07         1.12       1.02         1.22        .94        .93       1.13        .87       1.34       1.07         1.07       1.04       1.09         1.16        .93       1.06       1.15 
Standard error                  .06          .09        .08          .26        .16        .14        .16        .10        .18        .17          .14        .11        .09          .12        .09        .14        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 305 (continuation) 
<E5> BBC News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  475          286        189           31         58         66        124        349          437         36 
 
Effective sample                316          201        116           21         42         41         81        235          284         31 
 
Total                           514          312        202           29         62         62        119        391          456         56 
 
1 - Do not 
trust it at all    (1.0)         23            9         13            2          2          1          5         18           23          - 
                                  4%           3%         7%           6%         4%         1%         4%         5%           5%         -% 
 
2                  (2.0)         37           25         12            5          4          1          7         30           34          3 
                                  7%           8%         6%          17%         7%         1%         6%         8%           7%         4% 
 
3                  (3.0)         94           55         40            5         14         11         21         71           82         12 
                                 18%          18%        20%          17%        23%        17%        18%        18%          18%        22% 
 
4                  (4.0)        200          118         81           10         26         26         49        149          169         29 
                                 39%          38%        40%          34%        42%        41%        41%        38%          37%        51% 
 
5 - Trust 
it a great deal    (5.0)        150          101         49            6         13         23         32        118          137         12 
                                 29%          32%        24%          21%        22%        36%        27%        30%          30%        22% 
 
(Don't know)                     11            4          7            1          1          2          5          6           11          - 
                                  2%           1%         3%           4%         2%         3%         4%         2%           2%         -% 
 
Net:Trust                       349          219        130           16         39         49         81        267          307         41 
                                 68%          70%        65%          55%        64%        78%        69%        68%          67%        74% 
 
Net:Do not trust                 59           34         25            7          7          2         11         48           57          3 
                                 12%          11%        12%          23%        11%         2%        10%        12%          12%         4% 
 
Mean Score                      3.8          3.9        3.7          3.5        3.7        4.1a       3.9        3.8          3.8        3.9 
Standard deviation             1.07         1.05       1.11         1.22       1.02        .84       1.04       1.09         1.11        .79 
Standard error                  .06          .07        .11          .27        .16        .13        .12        .07          .07        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 305 (continuation) 
<E5> BBC News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475            **         **        33         27         27         33         40         36         29         67         96         59          382         93         67         26 
 
Effective sample                316            **         **        33         27         26         32         39         35         28         67         92         59          262         55         43         13 
 
Total                           514            **         **        52         48         40         64         71         68         54         12         29         27          434         79         67         13 
 
1 - Do not 
trust it at all    (1.0)         23            **         **         5f         -          -          -          4          2          -          *          2f         2f          16          6          6          1 
                                  4%           **         **        10%         -%         -%         -%         5%         3%         -%         1%         6%         9%           4%         8%         9%         4% 
 
2                  (2.0)         37            **         **         1          5          3          3          5          4          -          1          3          5++Cfhj     29          7          7          * 
                                  7%           **         **         3%        11%         7%         5%         8%         6%         -%         6%         9%        18%           7%         9%        10%         4% 
 
3                  (3.0)         94            **         **         6          4          7         14         19         18         11          3k         4          5           77         18         12          6 
                                 18%           **         **        13%         8%        18%        22%        27%        27%        20%        26%        13%        18%          18%        23%        17%        50% 
 
4                  (4.0)        200            **         **        20         18         15         18         34k        30         27          5k         8-         9          175         25         21          4 
                                 39%           **         **        38%        36%        37%        28%        48%        44%        50%        45%        28%        33%          40%        32%        31%        33% 
 
5 - Trust 
it a great deal    (5.0)        150            **         **        19G        22         13         27Ghjl      6--       14         16          2         12+GhJL     6          127         23         22          1 
                                 29%           **         **        36%        45%        32%        42%         9%        20%        30%        19%        42%        21%          29%        28%        32%         8% 
 
(Don't know)                     11            **         **         -          -          3          2          2          -          -          *h         1          -           11          -          -          - 
                                  2%           **         **         -%         -%         7%         3%         2%         -%         -%         3%         2%         -%           2%         -%         -%         -% 
 
Net:Trust                       349            **         **        38         39         27         45         40         44         43          8         20         15-         302         48         42          5 
                                 68%           **         **        74%        81%        68%        71%        57%        64%        80%        64%        70%        55%          69%        60%        64%        42% 
 
Net:Do not trust                 59            **         **         7          5          3          3          9          6          -          1          4          7++FhJ      45         14         13          1 
                                 12%           **         **        13%        11%         7%         5%        13%         8%         -%         7%        15%        27%          10%        17%        19%         8% 
 
Mean Score                      3.8            **         **       3.9        4.2bGL     4.0bgl     4.1BGL     3.5-       3.7        4.1BGL     3.8        3.9bgl     3.4--        3.9        3.6        3.7        3.4 
                                              gl         -- 
Standard deviation             1.07            **         **      1.24        .98        .93        .94        .97        .95        .70        .92       1.23       1.27         1.04       1.22       1.27        .89 
Standard error                  .06            **         **       .22        .19        .19        .17        .16        .16        .13        .11        .13        .17          .07        .17        .19        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 305 (continuation) 
<E5> BBC News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          175         59        152         46          **          71        242          221        171         83         43          155        186        131          ** 
 
Effective sample                316          125         31        106         27          **          44        154          153        119         46         23          112        123         83          ** 
 
Total                           514          188         49        186         43          **          82        230          233        196         85         40          201        191        119          ** 
 
1 - Do not 
trust it at all    (1.0)         23            7          2         12          2          **           7          5           11          6          6          6           10          3-        10+B        ** 
                                  4%           3%         3%         6%         5%         **           9%         2%           5%         3%         7%        15%           5%         1%         9%         ** 
 
2                  (2.0)         37           13          3         15          1          **           4         17           12         21+         3          3            7         14         13a         ** 
                                  7%           7%         6%         8%         3%         **           4%         7%           5%        11%         4%         7%           4%         7%        11%         ** 
 
3                  (3.0)         94           35         10         30         11          **          18         35           40         39         15          8           37         36         21          ** 
                                 18%          19%        21%        16%        25%         **          23%        15%          17%        20%        18%        19%          18%        19%        18%         ** 
 
4                  (4.0)        200           64         15         80         18          **          36         93           88         71         40         15           87         70         42          ** 
                                 39%          34%        31%        43%        41%         **          44%        40%          38%        36%        47%        36%          43%        37%        35%         ** 
 
5 - Trust 
it a great deal    (5.0)        150           66         16         45         11          **          15         74           77         52         20          9           55         64         30          ** 
                                 29%          35%        34%        24%        26%         **          19%        32%          33%        27%        24%        23%          27%        33%        26%         ** 
 
(Don't know)                     11            2          3          5          *          **           2          5            5          6          *          *            5          4          2          ** 
                                  2%           1%         6%         3%         *%         **           2%         2%           2%         3%         *%         *%           2%         2%         2%         ** 
 
Net:Trust                       349          131         31        124         29          **          51        167          165        124         60         24          142        134         72          ** 
                                 68%          70%        64%        67%        67%         **          62%        73%          71%        63%        71%        59%          70%        70%        61%         ** 
 
Net:Do not trust                 59           20          4         26          3          **          11         22           23         27          9          9           17         17         24++ab      ** 
                                 12%          11%         9%        14%         8%         **          13%        10%          10%        14%        11%        22%           9%         9%        20%         ** 
 
Mean Score                      3.8          3.9        3.9        3.7        3.8          **         3.6        4.0          3.9        3.8        3.8        3.5          3.9        4.0c       3.6-         ** 
Standard deviation             1.07         1.07       1.07       1.12       1.02          **        1.12       1.00         1.07       1.08       1.08       1.33         1.03        .98       1.23          ** 
Standard error                  .06          .10        .20        .11        .20          **         .17        .08          .09        .10        .16        .28          .10        .09        .14          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 305 (continuation) 
<E5> BBC News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          413        389        182        225         50          407        301        270        328         62          308        204        213        166        158 
 
Effective sample                316          272        258        124        153         37          273        204        188        224         40          201        131        140        102        111 
 
Total                           514          444        423        200        251         58          449        337        315        371         60          312        203        212        151        192 
 
1 - Do not 
trust it at all    (1.0)         23           20         17          8         10          2           18         11         12         15          5           15         10          9          9          8 
                                  4%           5%         4%         4%         4%         4%           4%         3%         4%         4%         8%           5%         5%         4%         6%         4% 
 
2                  (2.0)         37           29         26         17         21          7           32         21         26         28          2           23         16         16         14         14 
                                  7%           7%         6%         9%         9%        12%           7%         6%         8%         7%         4%           7%         8%         8%         9%         7% 
 
3                  (3.0)         94           83         82         36         40          9           81         57         53         61         13           55         34         43         30         37 
                                 18%          19%        19%        18%        16%        16%          18%        17%        17%        16%        22%          18%        17%        20%        20%        19% 
 
4                  (4.0)        200          172        162         67        102         20          175        141        127        143         24          122         78         80         58         74 
                                 39%          39%        38%        33%        41%        35%          39%        42%        40%        38%        40%          39%        38%        38%        38%        39% 
 
5 - Trust 
it a great deal    (5.0)        150          130        128         67         71         18          135        103         94        117         14           91         58         59         39         56 
                                 29%          29%        30%        34%        28%        31%          30%        30%        30%        31%        23%          29%        29%        28%        25%        29% 
 
(Don't know)                     11            9          7          5          7          1            9          5          3          9          2            6          6          5          2          4 
                                  2%           2%         2%         3%         3%         3%           2%         2%         1%         2%         3%           2%         3%         2%         1%         2% 
 
Net:Trust                       349          302        291        134        173         38          310        244+       221        260         38          213        136        138         96        130 
                                 68%          68%        69%        67%        69%        66%          69%        72%        70%        70%        63%          68%        67%        65%        64%        67% 
 
Net:Do not trust                 59           50         43         25         31          9           50         32         37         42          7           38         26         26         23         21 
                                 12%          11%        10%        13%        12%        16%          11%         9%        12%        11%        12%          12%        13%        12%        15%        11% 
 
Mean Score                      3.8          3.8        3.9        3.9        3.8        3.8          3.9        3.9        3.9        3.9        3.7          3.8        3.8        3.8        3.7        3.8 
Standard deviation             1.07         1.08       1.05       1.11       1.07       1.15         1.06       1.01       1.06       1.07       1.13         1.09       1.11       1.08       1.14       1.06 
Standard error                  .06          .07        .07        .10        .09        .19          .06        .07        .08        .07        .18          .08        .10        .09        .11        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 305 (continuation) 
<E5> BBC News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475           91        370          289        309        267        205        265          271        132         52          **         274        141         38         22 
 
Effective sample                316           60        245          190        207        179        135        177          179         89         36          **         190         86         24         17 
 
Total                           514           91        397          304        331        283        214        283          302        139         54          **         323        129         35         26 
 
1 - Do not 
trust it at all    (1.0)         23            5         16           10         11         14          8         11           13          7          *          **          14          6          2          * 
                                  4%           5%         4%           3%         3%         5%         4%         4%           4%         5%         1%         **           4%         5%         5%         2% 
 
2                  (2.0)         37            7         29           20         25         22         18         18           17         15          4          **          25          8          3          - 
                                  7%           8%         7%           7%         7%         8%         9%         6%           6%        11%         8%         **           8%         6%         9%         -% 
 
3                  (3.0)         94           17         75           59         66         50         44         55           55         22         11          **          63         17          6          9 
                                 18%          19%        19%          20%        20%        18%        21%        20%          18%        16%        20%         **          19%        13%        16%        35% 
 
4                  (4.0)        200           29        164          113        128         96-        75        111          128         49         19          **         133         44         15          8 
                                 39%          32%        41%          37%        39%        34%        35%        39%          42%        35%        34%         **          41%        34%        43%        33% 
 
5 - Trust 
it a great deal    (5.0)        150           33        104-          93         92         94         64         77           82         45         19          **          87         49+         6          8 
                                 29%          36%        26%          31%        28%        33%        30%        27%          27%        32%        34%         **          27%        38%        18%        31% 
 
(Don't know)                     11            -          9            9          9          7          4         10+           7          2          2          **           2-         5a         3          - 
                                  2%           -%         2%           3%         3%         3%         2%         4%           2%         1%         4%         **           1%         4%         9%         -% 
 
Net:Trust                       349           61        268          206        221        190        139        188          211         93         37          **         219         92         22         17 
                                 68%          68%        67%          68%        67%        67%        65%        66%          70%        67%        68%         **          68%        71%        61%        64% 
 
Net:Do not trust                 59           12         45           30         36         36         26         29           30         22          5          **          39         15          5          * 
                                 12%          13%        11%          10%        11%        13%        12%        10%          10%        16%         8%         **          12%        11%        14%         2% 
 
Mean Score                      3.8          3.9        3.8          3.9        3.8        3.9        3.8        3.8          3.8        3.8        4.0          **         3.8        4.0        3.7        3.9 
Standard deviation             1.07         1.16       1.05         1.04       1.04       1.13       1.08       1.05         1.04       1.16        .98          **        1.06       1.13       1.08        .92 
Standard error                  .06          .15        .07          .08        .07        .09        .09        .08          .08        .12        .17          **         .08        .12        .23        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 305 (continuation) 
<E5> BBC News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  475            ** 
 
Effective sample                316            ** 
 
Total                           514            ** 
 
1 - Do not 
trust it at all    (1.0)         23            ** 
                                  4%           ** 
 
2                  (2.0)         37            ** 
                                  7%           ** 
 
3                  (3.0)         94            ** 
                                 18%           ** 
 
4                  (4.0)        200            ** 
                                 39%           ** 
 
5 - Trust 
it a great deal    (5.0)        150            ** 
                                 29%           ** 
 
(Don't know)                     11            ** 
                                  2%           ** 
 
Net:Trust                       349            ** 
                                 68%           ** 
 
Net:Do not trust                 59            ** 
                                 12%           ** 
 
Mean Score                      3.8            ** 
Standard deviation             1.07            ** 
Standard error                  .06            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 305 (continuation) 
<E5> BBC News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          374        250        297        128        296        225        213        134         66         24        241         84 
 
Effective sample                316          251        166        198         83        195        149        139         98         47         14        159         57 
 
Total                           514          410        257        312        126        300        230        219        167         74         18        248         94 
 
1 - Do not 
trust it at all    (1.0)         23           13-        12         17          3         12          8          6         13          3          1          9          2 
                                  4%           3%         5%         5%         2%         4%         3%         3%         8%         4%         7%         4%         2% 
 
2                  (2.0)         37           31         21         21          6         19         13         15         10          5          2         18          5 
                                  7%           8%         8%         7%         5%         6%         6%         7%         6%         6%        11%         7%         6% 
 
3                  (3.0)         94           76         52         57         21         57         35         33         26          9          5         50         15 
                                 18%          19%        20%        18%        16%        19%        15%        15%        15%        12%        26%        20%        16% 
 
4                  (4.0)        200          158         87        109         51        116        102         91         57         26          5         84         38 
                                 39%          39%        34%        35%        40%        39%        44%        42%        34%        35%        28%        34%        40% 
 
5 - Trust 
it a great deal    (5.0)        150          128         74        102         35         89         68         70         59         31+         5         85         30 
                                 29%          31%        29%        33%        28%        30%        29%        32%        35%        42%        28%        34%        32% 
 
(Don't know)                     11            4--       10+a        5         10          7          5          4          2          -          -          2          3 
                                                                       ++ACeefghJ 
                                  2%           1%         4%         2%         8%         2%         2%         2%         1%         -%         -%         1%         4% 
 
Net:Trust                       349          286        161-       212         86        205        169+b      162b       116         57         10        169         68 
                                 68%          70%        63%        68%        68%        69%        74%        74%        70%        78%        56%        68%        72% 
 
Net:Do not trust                 59           44         34         38          9         31         20         21         23          8          3         27          7 
                                 12%          11%        13%        12%         7%        10%         9%        10%        14%        11%        18%        11%         8% 
 
Mean Score                      3.8          3.9        3.8        3.8        3.9        3.9        3.9        3.9        3.8        4.0        3.6        3.9        4.0 
Standard deviation             1.07         1.04       1.12       1.13        .97       1.05        .99       1.01       1.20       1.10       1.24       1.08        .98 
Standard error                  .06          .07        .09        .08        .11        .08        .08        .09        .12        .16        .34        .09        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4381 
Table 305 (continuation) 
<E5> BBC News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          300        133        168         76        373        475        294        111         81         78         48        292        288          **        73          ** 
 
Effective sample                316          201         85        111         50        250        316        187         79         58         47         33        194        182          **        48          ** 
 
Total                           514          312        118        176         74        403        514        278        130         89         75         53        304        277          **        73          ** 
 
1 - Do not 
trust it at all    (1.0)         23           12          2          7          1         20         23          9          4          5          3          -         12          7          **         6          ** 
                                  4%           4%         2%         4%         2%         5%         4%         3%         3%         6%         3%         -%         4%         3%         **         8%         ** 
 
2                  (2.0)         37           22         10          7          5         28         37         16          4          4          6          2         25         15          **         6          ** 
                                  7%           7%         8%         4%         7%         7%         7%         6%         3%         5%         7%         4%         8%         5%         **         8%         ** 
 
3                  (3.0)         94           56         18         31         15         72         94         56         18          9         10         15i        55         43          **        15          ** 
                                 18%          18%        15%        18%        20%        18%        18%        20%        13%        10%        13%        27%        18%        15%         **        21%         ** 
 
4                  (4.0)        200          123         43         61         29        164        200        112         49         40         29         18        126        117          **        23          ** 
                                 39%          39%        37%        34%        39%        41%        39%        40%        37%        45%        39%        34%        41%        42%         **        31%         ** 
 
5 - Trust 
it a great deal    (5.0)        150           92         39         67++el     19        112        150         81         54++efl    30         24         18         80         91          **        21          ** 
                                 29%          30%        33%        38%        26%        28%        29%        29%        41%        33%        32%        35%        26%        33%         **        28%         ** 
 
(Don't know)                     11            7          6+         4          4+         7         11          5          2          2          3          -          6          4          **         3          ** 
                                  2%           2%         5%         2%         6%         2%         2%         2%         1%         2%         5%         -%         2%         1%         **         4%         ** 
 
Net:Trust                       349          215         83        128         48        276        349        193        102+o       70o        54         36        206        208++o       **        43          ** 
                                 68%          69%        70%        73%        65%        68%        68%        69%        79%        78%        72%        69%        68%        75%         **        59%         ** 
 
Net:Do not trust                 59           34         12         13          6         48         59         25          9          9          8          2         37         22-         **        12          ** 
                                 12%          11%        10%         8%         9%        12%        12%         9%         7%        11%        11%         4%        12%         8%         **        16%         ** 
 
Mean Score                      3.8          3.9        4.0        4.0+       3.9        3.8        3.8        3.9        4.1++eflo  4.0        3.9        4.0        3.8        4.0++        **       3.7          ** 
Standard deviation             1.07         1.05       1.01       1.04        .97       1.08       1.07       1.01        .99       1.08       1.06        .89       1.06        .98          **      1.23          ** 
Standard error                  .06          .08        .11        .10        .14        .07        .06        .07        .11        .14        .16        .15        .08        .07          **       .18          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 305 (continuation) 
<E5> BBC News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  475          195          **         - 
 
Effective sample                316          122          **         - 
 
Total                           514          175          **         - 
 
1 - Do not 
trust it at all    (1.0)         23            8          **         - 
                                  4%           5%         **         -% 
 
2                  (2.0)         37           14          **         - 
                                  7%           8%         **         -% 
 
3                  (3.0)         94           30          **         - 
                                 18%          17%         **         -% 
 
4                  (4.0)        200           59          **         - 
                                 39%          34%         **         -% 
 
5 - Trust 
it a great deal    (5.0)        150           58          **         - 
                                 29%          33%         **         -% 
 
(Don't know)                     11            5          **         - 
                                  2%           3%         **         -% 
 
Net:Trust                       349          118          **         - 
                                 68%          67%         **         -% 
 
Net:Do not trust                 59           22          **         - 
                                 12%          13%         **         -% 
 
Mean Score                      3.8          3.9          **         - 
Standard deviation             1.07         1.12          **         - 
Standard error                  .06          .10          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 306 
<E5> BBC News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          247        228           35         51         72         82         94         87         54           86        154        235          132        154        100         89 
 
Effective sample                316          163        153           24         37         47         51         70         57         39           60         98        161           95        106         62         56 
 
Total                           514          269        244           35         50         70         75        113         84         86           85        145        283          148        163         92        110 
 
1 - Do not 
trust it at all    (1.0)         20           13          7            2          3          3          4          2          5          2            4          6          9            6b         --         6B         8B 
                                  4%           5%         3%           5%         5%         4%         5%         2%         6%         3%           5%         4%         3%           4%         -%         6%         8% 
 
2                  (2.0)         24           15          9            4          -          2          3          4          7          3            4          5         15            8          9          3          4 
                                  5%           5%         4%          12%         -%         3%         4%         4%         9%         4%           5%         3%         5%           5%         5%         3%         4% 
 
3                  (3.0)         99           56         43           10          7         22+E       17         13         17         14           17         39+c       43-          26         27         12         34 
                                                                                                                                                                                                                        +bc 
                                 19%          21%        18%          28%        14%        31%        23%        11%        20%        16%          20%        27%        15%          17%        17%        13%        31% 
 
4                  (4.0)        182           93         89            6         23F        22         25         53+F       15--       37F          29         47        105           44         70d        40         29 
                                 35%          35%        36%          18%        46%        31%        34%        47%        18%        43%          34%        33%        37%          30%        43%        43%        26% 
 
5 - Trust 
it a great deal    (5.0)        163           78         85           11         10         20         24         35         36+b       26           22         43         98           60+c       51         20         32 
                                 32%          29%        35%          32%        20%        28%        31%        31%        43%        30%          25%        30%        34%          40%        31%        22%        29% 
 
(Don't know)                     27           15         12            2          8++cd      2          2          5          4          4            9+b        4         14            5          7         12++abd     2 
                                  5%           5%         5%           4%        15%         2%         3%         5%         5%         5%          11%         3%         5%           3%         4%        13%         2% 
 
Net:Trust                       344          171        174           18         33         42         49         89+cf      51         63           51         91        203          104        120d        59         61- 
                                 67%          63%        71%          50%        66%        60%        65%        79%        61%        73%          60%        63%        72%          70%        74%        65%        55% 
 
Net:Do not trust                 44           28         16            6          3          5          7          6         12          5            9         11         24           13          9          9         13 
                                  9%          10%         7%          18%         5%         7%         9%         5%        14%         6%          10%         8%         8%           9%         5%        10%        12% 
 
Mean Score                      3.9          3.8        4.0          3.6        3.9        3.8        3.8        4.1        3.9        4.0          3.8        3.8        4.0          4.0        4.0d       3.8        3.7- 
Standard deviation             1.05         1.09        .99         1.24        .97       1.02       1.09        .88       1.25        .94         1.10       1.05       1.02         1.08        .85       1.09       1.17 
Standard error                  .06          .09        .08          .26        .17        .15        .15        .11        .17        .16          .15        .11        .08          .11        .08        .15        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 306 (continuation) 
<E5> BBC News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  475          286        189           31         58         66        124        349          437         36 
 
Effective sample                316          201        116           21         42         41         81        235          284         31 
 
Total                           514          312        202           29         62         62        119        391          456         56 
 
1 - Do not 
trust it at all    (1.0)         20            6-        14+a          2          4          3          7         13           19          * 
                                  4%           2%         7%           6%         7%         4%         6%         3%           4%         1% 
 
2                  (2.0)         24           17          7            *          3          *          3         21           20          4 
                                  5%           5%         4%           2%         4%         1%         3%         5%           4%         7% 
 
3                  (3.0)         99           53         46            7         14         13         25         72           80         18+a 
                                 19%          17%        23%          23%        22%        21%        21%        18%          18%        32% 
 
4                  (4.0)        182          114         68           10         21         24         42        138          159         21 
                                 35%          36%        34%          35%        34%        38%        36%        35%          35%        38% 
 
5 - Trust 
it a great deal    (5.0)        163          111         52            9         16         21         34        129          150         12 
                                 32%          35%        26%          30%        25%        34%        29%        33%          33%        22% 
 
(Don't know)                     27           12         15            1          4          2          8         19           27          - 
                                  5%           4%         7%           4%         7%         3%         7%         5%           6%         -% 
 
Net:Trust                       344          224+b      120-          19         37         45         76        267          309         34 
                                 67%          72%        60%          65%        59%        72%        64%        68%          68%        60% 
 
Net:Do not trust                 44           22         21            2          7          3         10         34           39          4 
                                  9%           7%        11%           8%        11%         5%         8%         9%           9%         8% 
 
Mean Score                      3.9          4.0+b      3.7-         3.9        3.7        4.0        3.8        3.9          3.9        3.7 
Standard deviation             1.05          .97       1.14         1.10       1.14        .99       1.08       1.04         1.06        .92 
Standard error                  .06          .07        .11          .24        .18        .16        .12        .07          .06        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 306 (continuation) 
<E5> BBC News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475            **         **        33         27         27         33         40         36         29         67         96         59          382         93         67         26 
 
Effective sample                316            **         **        33         27         26         32         39         35         28         67         92         59          262         55         43         13 
 
Total                           514            **         **        52         48         40         64         71         68         54         12         29         27          434         79         67         13 
 
1 - Do not 
trust it at all    (1.0)         20            **         **         5          -          -          -          4          2          -          *          2f         1           12-         8+a        7+a        1 
                                  4%           **         **         9%         -%         -%         -%         6%         3%         -%         1%         6%         5%           3%        10%        11%         4% 
 
2                  (2.0)         24            **         **         -          3          1          4          4          6          -          1c         1          3+Ck        19          5          3          2 
                                  5%           **         **         -%         7%         4%         6%         6%         8%         -%         4%         2%        12%           4%         6%         5%        15% 
 
3                  (3.0)         99            **         **         8          8          6         12         16          8         14          4++cHK     5          9+hk        87         11          8          4 
                                 19%           **         **        16%        16%        14%        19%        22%        12%        27%        34%        16%        32%          20%        14%        11%        29% 
 
4                  (4.0)        182            **         **        19          9         13         17         31k        36+fKl     25          4          7          8          160         22         18          4 
                                 35%           **         **        36%        18%        32%        27%        44%        53%        47%        36%        25%        27%          37%        28%        28%        30% 
 
5 - Trust 
it a great deal    (5.0)        163            **         **        20G        23         14         29Ghjl      9--       15         14          2         13++GHJL    6          129         33         30+a        3 
                                 32%           **         **        39%        48%        35%        45%        12%        22%        27%        20%        46%        23%          30%        42%        45%        23% 
 
(Don't know)                     27            **         **         -          5          6          2          7          1          -          1cl        1          -           27          -          -          - 
                                  5%           **         **         -%        11%        15%         3%        10%         2%         -%         4%         3%         -%           6%         -%         -%         -% 
 
Net:Trust                       344            **         **        39jl       32         27         46l        40         51jl       39          7         21jl       14--        289         55         49          7 
                                 67%           **         **        75%        66%        67%        72%        56%        75%        73%        56%        71%        51%          67%        70%        73%        53% 
 
Net:Do not trust                 44            **         **         5          3          1          4          8          8          -          1          3          5+          31-        13+a       10          2 
                                  9%           **         **         9%         7%         4%         6%        11%        11%         -%         6%         9%        17%           7%        16%        16%        19% 
 
Mean Score                      3.9            **         **       4.0        4.2gjL     4.2gjl     4.2gjL     3.6-       3.8        4.0l       3.7        4.1gL      3.5--        3.9        3.9        3.9        3.5 
                                             gjl 
Standard deviation             1.05            **         **      1.17       1.01        .86        .94       1.02        .98        .74        .93       1.18       1.15          .99       1.30       1.32       1.17 
Standard error                  .06            **         **       .21        .21        .18        .17        .17        .17        .14        .12        .13        .15          .06        .18        .20        .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 306 (continuation) 
<E5> BBC News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          175         59        152         46          **          71        242          221        171         83         43          155        186        131          ** 
 
Effective sample                316          125         31        106         27          **          44        154          153        119         46         23          112        123         83          ** 
 
Total                           514          188         49        186         43          **          82        230          233        196         85         40          201        191        119          ** 
 
1 - Do not 
trust it at all    (1.0)         20            8          2          8          2          **           4          3-          11          2          6b         6            6          3         10+b        ** 
                                  4%           4%         3%         4%         4%         **           5%         1%           5%         1%         7%        15%           3%         2%         8%         ** 
 
2                  (2.0)         24            6          2         10          2          **           4          9            7         15          3          2            3-        11          8          ** 
                                  5%           3%         4%         5%         5%         **           5%         4%           3%         7%         3%         6%           2%         6%         6%         ** 
 
3                  (3.0)         99           35          9         28         11          **          16         39           38         42         19          7           47         31         20          ** 
                                 19%          19%        18%        15%        25%         **          20%        17%          16%        21%        22%        18%          23%        16%        17%         ** 
 
4                  (4.0)        182           59         15         74         17          **          34         86           91         58         32         14           72         64         46          ** 
                                 35%          32%        30%        40%        40%         **          42%        37%          39%        30%        38%        34%          36%        33%        39%         ** 
 
5 - Trust 
it a great deal    (5.0)        163           69         18         56         11          **          22         81           76         65         22          9           64         66         32          ** 
                                 32%          37%        38%        30%        26%         **          26%        35%          33%        33%        26%        23%          32%        35%        27%         ** 
 
(Don't know)                     27           10          3         10          *          **           2         12           10         13          3          2            8         15          3          ** 
                                  5%           6%         6%         5%         *%         **           2%         5%           4%         7%         4%         4%           4%         8%         3%         ** 
 
Net:Trust                       344          129         33        130         28          **          56        167          167        124         54         23          136        130         78          ** 
                                 67%          69%        68%        70%        66%         **          69%        73%          72%        63%        63%        58%          68%        68%        65%         ** 
 
Net:Do not trust                 44           14          4         18          4          **           8         12-          18         17          9          8           10         15         18+a        ** 
                                  9%           7%         8%        10%         9%         **           9%         5%           8%         9%        11%        21%           5%         8%        15%         ** 
 
Mean Score                      3.9          4.0E       4.0e       3.9e       3.8e         **         3.8        4.1+         4.0        3.9        3.7        3.5-         4.0        4.0        3.7          ** 
                                                                                          -- 
Standard deviation             1.05         1.06       1.06       1.05       1.02          **        1.03        .91         1.04       1.01       1.12       1.35          .97       1.00       1.19          ** 
Standard error                  .06          .10        .20        .11        .20          **         .16        .08          .09        .10        .17        .29          .09        .09        .13          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 306 (continuation) 
<E5> BBC News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          413        389        182        225         50          407        301        270        328         62          308        204        213        166        158 
 
Effective sample                316          272        258        124        153         37          273        204        188        224         40          201        131        140        102        111 
 
Total                           514          444        423        200        251         58          449        337        315        371         60          312        203        212        151        192 
 
1 - Do not 
trust it at all    (1.0)         20           17         14          9         11          2           16         11         13         15          3           16         10         11         10          3 
                                  4%           4%         3%         4%         4%         4%           4%         3%         4%         4%         6%           5%         5%         5%         7%         2% 
 
2                  (2.0)         24           20         16         17+        14          5           21         15         16         18          1           11          9          8          7         13 
                                  5%           4%         4%         8%         6%         8%           5%         4%         5%         5%         2%           4%         5%         4%         4%         7% 
 
3                  (3.0)         99           88         84         39         49          8           84         57         57         58--       14           60         36         32         23         37 
                                 19%          20%        20%        19%        19%        14%          19%        17%        18%        16%        24%          19%        18%        15%        15%        19% 
 
4                  (4.0)        182          156        149         69         90         21          159        130        118        130         22          111         71         78         57         67 
                                 35%          35%        35%        34%        36%        35%          35%        38%        37%        35%        36%          36%        35%        37%        38%        35% 
 
5 - Trust 
it a great deal    (5.0)        163          140        138         60         76         19          145        111        102        129+        16           99         65         72         47         60 
                                 32%          32%        33%        30%        30%        33%          32%        33%        32%        35%        27%          32%        32%        34%        31%        31% 
 
(Don't know)                     27           23         22          7         10          3           23         14          9-        21          3           15         12         10          7         12 
                                  5%           5%         5%         3%         4%         6%           5%         4%         3%         6%         6%           5%         6%         5%         4%         6% 
 
Net:Trust                       344          296        287        129        166         40          304        241+       220        260         38          210        135        151        105        127 
                                 67%          67%        68%        64%        66%        68%          68%        71%        70%        70%        63%          67%        67%        71%        69%        66% 
 
Net:Do not trust                 44           37         30-        26+        25          7           37         25         29         33          4           27         19         19         17         17 
                                  9%           8%         7%        13%        10%        12%           8%         7%         9%         9%         7%           9%        10%         9%        11%         9% 
 
Mean Score                      3.9          3.9        3.9        3.8        3.9        3.9          3.9        4.0        3.9        4.0        3.8          3.9        3.9        4.0        3.9        3.9 
Standard deviation             1.05         1.04       1.01       1.11       1.08       1.11         1.03       1.00       1.05       1.06       1.07         1.08       1.09       1.08       1.14       1.00 
Standard error                  .06          .07        .06        .10        .09        .19          .06        .07        .08        .07        .17          .08        .10        .09        .12        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 306 (continuation) 
<E5> BBC News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  475           91        370          289        309        267        205        265          271        132         52          **         274        141         38         22 
 
Effective sample                316           60        245          190        207        179        135        177          179         89         36          **         190         86         24         17 
 
Total                           514           91        397          304        331        283        214        283          302        139         54          **         323        129         35         26 
 
1 - Do not 
trust it at all    (1.0)         20            5         13           11         13         15          8         12            7          8          3          **          12          6          2          * 
                                  4%           5%         3%           3%         4%         5%         4%         4%           2%         6%         5%         **           4%         4%         6%         2% 
 
2                  (2.0)         24            6         18           12         15         15         11         13           10         10          4          **          14          8          3          - 
                                  5%           7%         5%           4%         4%         5%         5%         4%           3%         7%         7%         **           4%         6%         8%         -% 
 
3                  (3.0)         99           15         81           55         66         51         46         57           53         29         11          **          60         21         10          7 
                                 19%          16%        20%          18%        20%        18%        21%        20%          18%        21%        21%         **          18%        17%        29%        28% 
 
4                  (4.0)        182           24        152+         106        115         88         73         97          123+b       36-        17          **         125         38         12          7 
                                 35%          27%        38%          35%        35%        31%        34%        34%          41%        26%        32%         **          39%        29%        35%        26% 
 
5 - Trust 
it a great deal    (5.0)        163           38b       111--        101        105        103+        69         88           89         53         16          **          99         48          5         11 
                                 32%          42%        28%          33%        32%        37%        32%        31%          30%        38%        29%         **          31%        37%        14%        43% 
 
(Don't know)                     27            3         22           19         19         11          7         15           19          4          3          **          15          9          3          - 
                                  5%           3%         6%           6%         6%         4%         3%         5%           6%         3%         6%         **           5%         7%         9%         -% 
 
Net:Trust                       344           62        263          207        219        192        142        185          212         89         33          **         224         86         17         18 
                                 67%          69%        66%          68%        66%        68%        66%        66%          70%        64%        61%         **          69%        66%        49%        70% 
 
Net:Do not trust                 44           11         31           23         27         29         19         25           18-        18a         6          **          25         13          5          * 
                                  9%          12%         8%           8%         8%        10%         9%         9%           6%        13%        12%         **           8%        10%        14%         2% 
 
Mean Score                      3.9          4.0        3.9          4.0        3.9        3.9        3.9        3.9          4.0        3.9        3.8          **         3.9c       4.0        3.5-       4.1 
Standard deviation             1.05         1.18       1.00         1.03       1.04       1.12       1.05       1.06          .94       1.19       1.13          **        1.01       1.12       1.07        .95 
Standard error                  .06          .16        .07          .08        .07        .09        .09        .08          .07        .13        .19          **         .08        .13        .23        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 306 (continuation) 
<E5> BBC News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  475            ** 
 
Effective sample                316            ** 
 
Total                           514            ** 
 
1 - Do not 
trust it at all    (1.0)         20            ** 
                                  4%           ** 
 
2                  (2.0)         24            ** 
                                  5%           ** 
 
3                  (3.0)         99            ** 
                                 19%           ** 
 
4                  (4.0)        182            ** 
                                 35%           ** 
 
5 - Trust 
it a great deal    (5.0)        163            ** 
                                 32%           ** 
 
(Don't know)                     27            ** 
                                  5%           ** 
 
Net:Trust                       344            ** 
                                 67%           ** 
 
Net:Do not trust                 44            ** 
                                  9%           ** 
 
Mean Score                      3.9            ** 
Standard deviation             1.05            ** 
Standard error                  .06            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 306 (continuation) 
<E5> BBC News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          374        250        297        128        296        225        213        134         66         24        241         84 
 
Effective sample                316          251        166        198         83        195        149        139         98         47         14        159         57 
 
Total                           514          410        257        312        126        300        230        219        167         74         18        248         94 
 
1 - Do not 
trust it at all    (1.0)         20           12         13         15          2         13          7          5          9          3          1          5          2 
                                  4%           3%         5%         5%         2%         4%         3%         2%         6%         4%         5%         2%         2% 
 
2                  (2.0)         24           19         12         15          6         13          8         11          7          4          -         15          5 
                                  5%           5%         5%         5%         5%         4%         3%         5%         4%         5%         -%         6%         5% 
 
3                  (3.0)         99           81         52         57         27         56         35         28-        26         15          6         45         18 
                                 19%          20%        20%        18%        21%        19%        15%        13%        16%        20%        34%        18%        19% 
 
4                  (4.0)        182          142         81         98         49        106         95+        92+c       55         26          8         82         40 
                                 35%          35%        32%        31%        39%        35%        42%        42%        33%        35%        42%        33%        42% 
 
5 - Trust 
it a great deal    (5.0)        163          136         82        112+        32        101         77         72         65         26          4         92+        25 
                                 32%          33%        32%        36%        25%        34%        34%        33%        39%        35%        19%        37%        27% 
 
(Don't know)                     27           20         17         16         11h        10          7         11          5          -          -          9          3 
                                  5%           5%         7%         5%         8%         3%         3%         5%         3%         -%         -%         4%         4% 
 
Net:Trust                       344          278        163        210         81        207        173++b     163+b      119         52         11        174         65 
                                 67%          68%        63%        67%        64%        69%        75%        75%        71%        70%        61%        70%        70% 
 
Net:Do not trust                 44           31         25         29          8         27         14         16         17          7          1         20          7 
                                  9%           8%        10%         9%         6%         9%         6%         7%        10%        10%         5%         8%         8% 
 
Mean Score                      3.9          3.9        3.9        3.9        3.9        3.9        4.0        4.0        4.0        3.9        3.7        4.0        3.9 
Standard deviation             1.05         1.02       1.11       1.10        .93       1.07        .96        .96       1.13       1.08        .97       1.01        .96 
Standard error                  .06          .07        .09        .08        .11        .08        .08        .08        .12        .16        .26        .08        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 306 (continuation) 
<E5> BBC News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  475          300        133        168         76        373        475        294        111         81         78         48        292        288          **        73          ** 
 
Effective sample                316          201         85        111         50        250        316        187         79         58         47         33        194        182          **        48          ** 
 
Total                           514          312        118        176         74        403        514        278        130         89         75         53        304        277          **        73          ** 
 
1 - Do not 
trust it at all    (1.0)         20           12          2          3          2         15         20          8          2          5          2          3         10          6          **         6          ** 
                                  4%           4%         2%         2%         2%         4%         4%         3%         2%         5%         3%         6%         3%         2%         **         8%         ** 
 
2                  (2.0)         24           16          6          4          2         20         24         11          3          3          4          1         17          9          **         3          ** 
                                  5%           5%         5%         2%         3%         5%         5%         4%         2%         4%         5%         1%         6%         3%         **         5%         ** 
 
3                  (3.0)         99           58         25         28         24         83         99         54         18         13         10         10         59         54          **        19          ** 
                                                                       ++acfgHijl 
                                                                               mq 
                                 19%          19%        21%        16%        33%        21%        19%        19%        14%        15%        13%        19%        19%        19%         **        26%         ** 
 
4                  (4.0)        182          115         40         63         19        152        182        100         45         34         24         23        113        110o         **        17          ** 
                                 35%          37%        34%        36%        25%        38%        35%        36%        35%        38%        32%        43%        37%        40%         **        23%         ** 
 
5 - Trust 
it a great deal    (5.0)        163          102         39         67         21        118        163         87         55+el      32         27         14         88         91          **        25          ** 
                                 32%          33%        33%        38%        28%        29%        32%        31%        42%        36%        37%        27%        29%        33%         **        34%         ** 
 
(Don't know)                     27           10-         6         11          6         15-        27         18          8          2          8am        2         16          7-         **         3          ** 
                                  5%           3%         5%         6%         8%         4%         5%         6%         6%         2%        10%         4%         5%         3%         **         5%         ** 
 
Net:Trust                       344          217d        79        130do       40-       271        344        188        100+Do      66d        51         37        202        201+do       **        42          ** 
                                 67%          70%        67%        74%        53%        67%        67%        67%        77%        74%        68%        70%        66%        73%         **        57%         ** 
 
Net:Do not trust                 44           27          8          7-         4         34         44         19          5          8          6          4         27         15-         **         9c         ** 
                                  9%           9%         7%         4%         6%         9%         9%         7%         4%         9%         8%         7%         9%         5%         **        12%         ** 
 
Mean Score                      3.9          3.9        4.0        4.1++delo  3.8        3.9        3.9        3.9        4.2        4.0        4.0        3.9        3.9        4.0          **       3.7          ** 
                                                                                                                   ++adefgloq 
Standard deviation             1.05         1.04        .98        .91       1.01       1.02       1.05       1.00        .89       1.07       1.05       1.05       1.02        .94          **      1.23          ** 
Standard error                  .06          .07        .11        .09        .15        .07        .06        .08        .10        .14        .16        .18        .08        .07          **       .18          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 306 (continuation) 
<E5> BBC News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  475          195          **         - 
 
Effective sample                316          122          **         - 
 
Total                           514          175          **         - 
 
1 - Do not 
trust it at all    (1.0)         20            7          **         - 
                                  4%           4%         **         -% 
 
2                  (2.0)         24           12          **         - 
                                  5%           7%         **         -% 
 
3                  (3.0)         99           29          **         - 
                                 19%          17%         **         -% 
 
4                  (4.0)        182           59          **         - 
                                 35%          34%         **         -% 
 
5 - Trust 
it a great deal    (5.0)        163           60          **         - 
                                 32%          35%         **         -% 
 
(Don't know)                     27            6          **         - 
                                  5%           4%         **         -% 
 
Net:Trust                       344          120          **         - 
                                 67%          69%         **         -% 
 
Net:Do not trust                 44           19c         **         - 
                                  9%          11%         **         -% 
 
Mean Score                      3.9          3.9          **         - 
Standard deviation             1.05         1.09          **         - 
Standard error                  .06          .10          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 307 
<E5> Amazon - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          357        431           80        139        153        137        134         98         47          219        290        279          185        258        166        179 
 
Effective sample                535          240        296           53        100        102         90         95         68         31          153        192        192          129        177        116        114 
 
Total                           815          378        437           78        138        148        137        149        103         62          216        285        314          189        262        176        188 
 
1 - Do not 
trust it at all    (1.0)         42           24         18            *         12a         8          6          4          9a         2           13         14         16           12          7          6         18+b 
                                  5%           6%         4%           *%         9%         5%         4%         3%         9%         3%           6%         5%         5%           6%         3%         3%         9% 
 
2                  (2.0)         65           32         32            3         16          8         18          9          8          3           18         25         21           19d        25d        14          6- 
                                  8%           9%         7%           4%        11%         5%        13%         6%         8%         5%           9%         9%         7%          10%        10%         8%         3% 
 
3                  (3.0)        171           72         99           19         23         32         27         27         27         16           42         58         70           42         59         34         36 
                                 21%          19%        23%          24%        17%        21%        19%        18%        26%        26%          20%        20%        22%          22%        22%        19%        19% 
 
4                  (4.0)        228          116        112           28f        36         47f        41         46f        17-        13           64         89         76           46         74         66+ad      42 
                                 28%          31%        26%          36%        26%        32%        30%        31%        17%        21%          29%        31%        24%          24%        28%        37%        22% 
 
5 - Trust 
it a great deal    (5.0)        279          124        155           28         47         47         40         58         37         24           74         86        118           61         89         55         74 
                                 34%          33%        36%          36%        34%        32%        29%        39%        36%        38%          34%        30%        38%          33%        34%        31%        39% 
 
(Don't know)                     29           10         20            *          5          7          6          4          5          4            5         13         12            8          7          2         12c 
                                  4%           3%         5%           *%         3%         4%         4%         2%         5%         6%           2%         4%         4%           4%         3%         1%         6% 
 
Net: Trust                      508          240        268           56f        82         94         81        104f        54         37          138        175        195          107        163        121        116 
                                 62%          63%        61%          71%        60%        64%        59%        70%        52%        60%          64%        61%        62%          57%        63%        68%        62% 
 
Net: Do not trust               107           56         50            3-        28+Ae      15         24a        14         18a         5           31         39         37           31         32         20         24 
                                 13%          15%        12%           4%        20%        10%        17%         9%        17%         8%          14%        14%        12%          16%        12%        11%        13% 
 
Mean Score                      3.8          3.8        3.8          4.0        3.7        3.8        3.7        4.0        3.6        3.9          3.8        3.8        3.9          3.7        3.8        3.9        3.8 
Standard deviation             1.16         1.19       1.14          .89       1.31       1.12       1.17       1.06       1.32       1.11         1.19       1.14       1.17         1.23       1.09       1.06       1.29 
Standard error                  .05          .08        .07          .12        .13        .11        .13        .11        .16        .21          .10        .08        .09          .11        .08        .10        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 307 (continuation) 
<E5> Amazon - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  788          443        345          104        121        140        279        503          742         42 
 
Effective sample                535          305        230           75         80         94        192        338          494         38 
 
Total                           815          450        365          107        110        139        279        525          746         63 
 
1 - Do not 
trust it at all    (1.0)         42           19         24            6          8          7         15         27           38          5 
                                  5%           4%         6%           5%         7%         5%         5%         5%           5%         7% 
 
2                  (2.0)         65           44         20           12         10         10         20         44           58          6 
                                  8%          10%         6%          12%         9%         7%         7%         8%           8%        10% 
 
3                  (3.0)        171          101         70           28         25         29         53        118          155         14 
                                 21%          22%        19%          26%        22%        21%        19%        23%          21%        23% 
 
4                  (4.0)        228          120        108           23         27         45         85        138          208         21 
                                 28%          27%        30%          22%        24%        33%        31%        26%          28%        33% 
 
5 - Trust 
it a great deal    (5.0)        279          151        129           34         37         41         92        182          260         16 
                                 34%          33%        35%          32%        33%        29%        33%        35%          35%        25% 
 
(Don't know)                     29           15         14            3          4          6         14         15           28          1 
                                  4%           3%         4%           3%         4%         5%         5%         3%           4%         2% 
 
Net: Trust                      508          271        237           58         64         86        177        320          468         36 
                                 62%          60%        65%          54%        58%        62%        63%        61%          63%        58% 
 
Net: Do not trust               107           63         44           18         18         17         35         71           96         11 
                                 13%          14%        12%          17%        16%        12%        13%        14%          13%        18% 
 
Mean Score                      3.8          3.8        3.9          3.7        3.7        3.8        3.8        3.8          3.8        3.6 
Standard deviation             1.16         1.15       1.18         1.22       1.24       1.13       1.16       1.17         1.16       1.20 
Standard error                  .05          .07        .08          .14        .14        .12        .09        .06          .05        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 307 (continuation) 
<E5> Amazon - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  788            **        52         47         50         53         25         59         85         22        113        123        139          644        144         95         49 
 
Effective sample                535            **        51         46         49         52         25         58         84         22        112        118        138          444         91         67         24 
 
Total                           815            **        89         72         88         76         46        100        156         38         20         35         65          684        130        101         29 
 
1 - Do not 
trust it at all    (1.0)         42            **         6          8          3          3          5          7          6          -          1          1          2           31         11          9          3 
                                  5%           **         6%        11%         4%         3%        12%         7%         4%         -%         5%         4%         4%           4%         9%         9%         9% 
 
2                  (2.0)         65            **         7          6          7          7          5          5         14          5          2          2          5           51         14         12          2 
                                  8%           **         7%         9%         8%         9%        11%         5%         9%        13%        11%         5%         7%           7%        11%        12%         6% 
 
3                  (3.0)        171            **        15         19k        20         18          7         25k        28          8          4k         4-        16K         144         27         22          5 
                                 21%           **        17%        26%        23%        24%        15%        25%        18%        22%        22%        12%        25%          21%        21%        22%        16% 
 
4                  (4.0)        228            **        23         18         16         14         17         28         58+de      17          7de        9         16          197         31         21         10 
                                 28%           **        25%        25%        18%        19%        37%        28%        37%        46%        33%        26%        25%          29%        24%        21%        34% 
 
5 - Trust 
it a great deal    (5.0)        279            **        37cj       15-        40cJ       28         12         31         48          7          5-        18++CGHJl  24cj        237         42         32         10 
                                 34%           **        42%        21%        46%        36%        25%        31%        31%        19%        23%        52%        37%          35%        32%        32%        34% 
 
(Don't know)                     29            **         2          6h         2          6h         -          3          2          -          1h         1          2           25          5          5          - 
                                  4%           **         2%         8%         2%         8%         -%         3%         1%         -%         5%         2%         3%           4%         4%         5%         -% 
 
Net: Trust                      508            **        60c        33-        56         42         29         60        106c        25         11         27++CEgJL  40          434         73         53         20 
                                 62%           **        67%        46%        64%        55%        62%        59%        68%        65%        56%        78%        62%          63%        56%        53%        69% 
 
Net: Do not trust               107            **        12         14         10         10         10         12         19          5          3          3          7           81         25         21          5 
                                 13%           **        13%        20%        12%        13%        23%        12%        12%        13%        16%         8%        11%          12%        19%        20%        16% 
 
Mean Score                      3.8            **       3.9c       3.4-       4.0c       3.8        3.5        3.7        3.8c       3.7        3.6        4.2        3.9c         3.8        3.6        3.6        3.8 
                                          +CfgiJ                                                                                                     ++CfghiJl 
Standard deviation             1.16            **      1.22       1.28       1.18       1.18       1.31       1.18       1.08        .94       1.16       1.08       1.13         1.13       1.30       1.31       1.27 
Standard error                  .05            **       .17        .20        .17        .17        .26        .16        .12        .20        .11        .10        .10          .05        .14        .16        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 307 (continuation) 
<E5> Amazon - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          346        102        218         51         29          122        440          386        297        105         60          266        292        222          ** 
 
Effective sample                535          247         53        155         27         22           76        294          274        199         62         37          201        195        137          ** 
 
Total                           815          366         73        241         41         36          119        434          411        310         95         54          325        294        184          ** 
 
1 - Do not 
trust it at all    (1.0)         42           18          4         13          3          2            6         24           24         16          3          3           19         12         11          ** 
                                  5%           5%         6%         5%         7%         5%           5%         5%           6%         5%         3%         5%           6%         4%         6%         ** 
 
2                  (2.0)         65           26          7         23          4          3            2-        33           24         34          7          6           17         31         15          ** 
                                  8%           7%        10%         9%        10%         9%           2%         8%           6%        11%         7%        11%           5%        10%         8%         ** 
 
3                  (3.0)        171           83          9         58          6          5           34         94           81         66         25         16           64         62         41          ** 
                                 21%          23%        12%        24%        15%        13%          28%        22%          20%        21%        26%        30%          20%        21%        23%         ** 
 
4                  (4.0)        228          110         16         55         15         12           32        132          123         84         22          9           95         78         55          ** 
                                 28%          30%        22%        23%        36%        34%          27%        30%          30%        27%        23%        18%          29%        26%        30%         ** 
 
5 - Trust 
it a great deal    (5.0)        279          119         30         83         12         13           38        140          145         99         35         19          124         97         54          ** 
                                 34%          33%        42%        34%        30%        36%          31%        32%          35%        32%        37%        35%          38%        33%        29%         ** 
 
(Don't know)                     29           10          5         11          *          1            7         11           14         11          4          1            7         15          7          ** 
                                  4%           3%         7%         4%         1%         3%           6%         3%           3%         4%         4%         1%           2%         5%         4%         ** 
 
Net: Trust                      508          229         46        137         28         26           70        272          268        183         57         28          219        175        109          ** 
                                 62%          62%        64%        57%        66%        71%          58%        63%          65%        59%        60%        52%          67%        59%        59%         ** 
 
Net: Do not trust               107           44         12         35          7          5            9         57           48         49          9          9           36         43         26          ** 
                                 13%          12%        16%        15%        17%        13%           7%        13%          12%        16%        10%        16%          11%        15%        14%         ** 
 
Mean Score                      3.8          3.8        3.9        3.7        3.7        3.9          3.8        3.8          3.9        3.7        3.9        3.7          3.9        3.8        3.7          ** 
Standard deviation             1.16         1.13       1.28       1.20       1.22       1.16         1.10       1.15         1.16       1.19       1.11       1.22         1.15       1.17       1.17          ** 
Standard error                  .05          .07        .18        .10        .24        .25          .13        .07          .07        .09        .14        .20          .08        .09        .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 307 (continuation) 
<E5> Amazon - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          648        593        267        326        121          675        475        442        524        100          515        348        346        268        256 
 
Effective sample                535          427        387        177        215         95          457        321        302        358         73          343        224        227        163        183 
 
Total                           815          643        579        252        309        154          695        490        463        544        113          506        327        329        231        292 
 
1 - Do not 
trust it at all    (1.0)         42           39         33         14         15          3           32         26         21         27         10           21         16         15         14         21 
                                  5%           6%         6%         5%         5%         2%           5%         5%         5%         5%         9%           4%         5%         5%         6%         7% 
 
2                  (2.0)         65           51         48         21         30         13           57         39         36         39          8           43         23         30         24         20 
                                  8%           8%         8%         8%        10%         8%           8%         8%         8%         7%         7%           8%         7%         9%        11%         7% 
 
3                  (3.0)        171          148+       137+        74++E      78e        23          155        110         97        119         14          110         74         73         53         61 
                                 21%          23%        24%        29%        25%        15%          22%        22%        21%        22%        13%          22%        23%        22%        23%        21% 
 
4                  (4.0)        228          184        163         59         85         37          198        129        131        160         30          137         86         81         52         85 
                                 28%          29%        28%        23%        27%        24%          28%        26%        28%        29%        26%          27%        26%        25%        23%        29% 
 
5 - Trust 
it a great deal    (5.0)        279          195--      174--       74         86-        75++ABCD    228        166        162        183         48          174        109        114         81         97 
                                 34%          30%        30%        29%        28%        49%          33%        34%        35%        34%        42%          34%        33%        35%        35%        33% 
 
(Don't know)                     29           26         24         11         16          3           26         20         17         17          3           22         20+        16          7          7 
                                  4%           4%         4%         4%         5%         2%           4%         4%         4%         3%         3%           4%         6%         5%         3%         2% 
 
Net: Trust                      508          379--      337--      133--      170--      112+aBCD     426        296        293        342         78          310        195        195        133        182 
                                 62%          59%        58%        53%        55%        73%          61%        60%        63%        63%        68%          61%        59%        59%        57%        63% 
 
Net: Do not trust               107           90         81         34         45         16           88         64         57         66         18           64         39         45         38         41 
                                 13%          14%        14%        14%        15%        10%          13%        13%        12%        12%        16%          13%        12%        14%        17%        14% 
 
Mean Score                      3.8          3.7--      3.7--      3.7-       3.7-       4.1++ABCD    3.8        3.8        3.8        3.8        3.9          3.8        3.8        3.8        3.7        3.8 
Standard deviation             1.16         1.17       1.17       1.16       1.15       1.09         1.14       1.17       1.14       1.14       1.30         1.14       1.15       1.17       1.23       1.21 
Standard error                  .05          .06        .06        .09        .08        .11          .05        .07        .07        .06        .16          .06        .08        .08        .10        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 307 (continuation) 
<E5> Amazon - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          154        623          473        517        436        303        457          394        257         87         50          402        269         78         39 
 
Effective sample                535           97        430          332        359        303        216        317          262        181         59         34          274        182         53         26 
 
Total                           815          140        664          502        545        461        325        480          408        272         89         46          428        275         76         36 
 
1 - Do not 
trust it at all    (1.0)         42           10         33           27         24         27         19         25           21          9          5          7++aB       25         10          1          6 
                                  5%           7%         5%           5%         4%         6%         6%         5%           5%         3%         6%        15%           6%         4%         2%        17% 
 
2                  (2.0)         65            9         54           52++       48         41         42++       47           34         16          9          5           32         23          6          3 
                                  8%           7%         8%          10%         9%         9%        13%        10%           8%         6%        10%        11%           8%         8%         8%         9% 
 
3                  (3.0)        171           29        139          116        123        111+        74        109           86         65         13          8           96         52         20          3 
                                 21%          20%        21%          23%        23%        24%        23%        23%          21%        24%        14%        16%          22%        19%        26%         9% 
 
4                  (4.0)        228           36        187          126        148        117         74-       119-         102         74         39++Ab     14          110         82         25         12 
                                 28%          26%        28%          25%        27%        25%        23%        25%          25%        27%        44%        30%          26%        30%        33%        32% 
 
5 - Trust 
it a great deal    (5.0)        279           51        227          158        177        145         96        157          150         98         21         10          150        101         21          8 
                                 34%          37%        34%          31%        33%        31%        29%        33%          37%        36%        24%        23%          35%        37%        28%        21% 
 
(Don't know)                     29            5         24           24         25         20         19+        23           16         10          2          2           15          7          3          4 
                                  4%           4%         4%           5%         5%         4%         6%         5%           4%         4%         2%         4%           4%         3%         4%        11% 
 
Net: Trust                      508           87        415          283--      325        262--      170--      275--        251        172         60         25          260        182         46         19 
                                 62%          62%        62%          56%        60%        57%        52%        57%          62%        63%        67%        53%          61%        66%        61%        53% 
 
Net: Do not trust               107           19         86           79+        72         69         61++       72           55         25         14         12+aB        57         33          7         10 
                                 13%          13%        13%          16%        13%        15%        19%        15%          13%         9%        16%        26%          13%        12%         9%        26% 
 
Mean Score                      3.8          3.8        3.8          3.7--      3.8        3.7-       3.6--      3.7          3.8d       3.9d       3.7        3.4-         3.8        3.9d       3.8        3.3- 
Standard deviation             1.16         1.22       1.16         1.19       1.15       1.19       1.23       1.19         1.18       1.08       1.13       1.39         1.19       1.12       1.01       1.46 
Standard error                  .05          .13        .06          .07        .06        .07        .09        .07          .07        .08        .15        .24          .07        .08        .14        .30 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 307 (continuation) 
<E5> Amazon - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  788           37 
 
Effective sample                535           24 
 
Total                           815           33 
 
1 - Do not 
trust it at all    (1.0)         42            6 
                                  5%          19% 
 
2                  (2.0)         65            3 
                                  8%          10% 
 
3                  (3.0)        171            3 
                                 21%          10% 
 
4                  (4.0)        228            9 
                                 28%          26% 
 
5 - Trust 
it a great deal    (5.0)        279            8 
                                 34%          23% 
 
(Don't know)                     29            4 
                                  4%          12% 
 
Net: Trust                      508           16 
                                 62%          49% 
 
Net: Do not trust               107           10 
                                 13%          29% 
 
Mean Score                      3.8          3.3- 
Standard deviation             1.16         1.52 
Standard error                  .05          .33 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 307 (continuation) 
<E5> Amazon - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          395        385        544        252        551        427        318        180        125         35        390        102 
 
Effective sample                535          259        263        372        163        372        290        217        126         84         23        259         69 
 
Total                           815          386        388        560        242        550        424        325        197        122         36        381        107 
 
1 - Do not 
trust it at all    (1.0)         42           14         18         33          9         31         16         21         14          9          7         24          9 
                                  5%           4%         5%         6%         4%         6%         4%         6%         7%         7%        19%         6%         8% 
 
2                  (2.0)         65           31         29         53         20         44         27         22         15         14          2         32          7 
                                  8%           8%         7%         9%         8%         8%         6%         7%         8%        12%         5%         8%         6% 
 
3                  (3.0)        171           93         85        106         40        106         81         76         56+cdee    30          9         83         27 
                                 21%          24%        22%        19%        17%        19%        19%        23%        28%        24%        25%        22%        25% 
 
4                  (4.0)        228          104        112        167         77        156        131         90         45         33          8         92         30 
                                 28%          27%        29%        30%        32%        28%        31%        28%        23%        27%        23%        24%        28% 
 
5 - Trust 
it a great deal    (5.0)        279          127        128        175-        85        191        151        105         58         32          9        135         29 
                                 34%          33%        33%        31%        35%        35%        36%        32%        30%        27%        26%        35%        27% 
 
(Don't know)                     29           17         16         25         11         22         17         11          9          3          *         14          6 
                                  4%           4%         4%         4%         4%         4%         4%         4%         5%         3%         1%         4%         5% 
 
Net: Trust                      508          231        240        342        162gh      347g       282+Gh     195        104--       66         18        227         59 
                                 62%          60%        62%        61%        67%        63%        67%        60%        52%        54%        50%        60%        55% 
 
Net: Do not trust               107           45         47         86+e       29         75         43-        43         29         23e         9         56         16 
                                 13%          12%        12%        15%        12%        14%        10%        13%        15%        19%        24%        15%        15% 
 
Mean Score                      3.8          3.8        3.8        3.7        3.9hi      3.8        3.9+ghi    3.8        3.6-       3.6-       3.3-       3.8        3.6 
Standard deviation             1.16         1.12       1.13       1.19       1.11       1.18       1.09       1.18       1.22       1.22       1.44       1.22       1.22 
Standard error                  .05          .07        .07        .06        .09        .06        .07        .08        .11        .14        .30        .08        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 307 (continuation) 
<E5> Amazon - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          563        258        208        175        637        286        788        114        150         79         49        486        539         39        114         33 
 
Effective sample                535          378        172        135        114        443        182        535         73        105         49         32        332        362         22         74         18 
 
Total                           815          554        240        206        160        676        276        815        110        155         77         48        495        537         31        110         24 
 
1 - Do not 
trust it at all    (1.0)         42           30i         8         11          3         30         12         42          8i         1-         7di        5dIq      22         29i         -          6          * 
                                  5%           5%         3%         6%         2%         5%         4%         5%         7%         1%         9%        11%         4%         5%         -%         5%         1% 
 
2                  (2.0)         65           41         18         10         10         57         31+c       65          4         11          5          6         42         42          1          8          2 
                                  8%           7%         7%         5%         6%         8%        11%         8%         4%         7%         6%        14%         8%         8%         2%         8%         8% 
 
3                  (3.0)        171          107         46         43         22-       148         70dq      171         22         35         17         12         95        109          3         26          5 
                                 21%          19%        19%        21%        14%        22%        25%        21%        20%        23%        22%        24%        19%        20%         9%        23%        21% 
 
4                  (4.0)        228          168         85+Fj      64         60+eFgj   190         62-       228         29         53fj       14         12        143        152         11         34          5 
                                 28%          30%        35%        31%        38%        28%        22%        28%        27%        34%        18%        24%        29%        28%        36%        31%        22% 
 
5 - Trust 
it a great deal    (5.0)        279          189         77         73         58        231         89        279         40         48         29          9        176        186         15         27          9 
                                 34%          34%        32%        35%        36%        34%        32%        34%        37%        31%        38%        20%        35%        35%        47%        25%        39% 
 
(Don't know)                     29           20          7          4          7         20         11         29          6          6          5          3         18         18          2          9+ce       2 
                                  4%           4%         3%         2%         4%         3%         4%         4%         5%         4%         7%         7%         4%         3%         6%         8%         9% 
 
Net: Trust                      508          357fk      162fk      137fk      118        420k       151--      508k        70        101k        43         21-       318fk      338k        26         61         15 
                                                                        ++eFgjKmo 
                                 62%          64%        67%        67%        74%        62%        55%        62%        63%        65%        56%        44%        64%        63%        83%        56%        61% 
 
Net: Do not trust               107           70         26         21         13         87         43        107         12         13         11         12+bcDiq   64         71          1         14          2 
                                 13%          13%        11%        10%         8%        13%        16%        13%        11%         8%        15%        24%        13%        13%         2%        13%         9% 
 
Mean Score                      3.8          3.8k       3.9K       3.9k       4.0+fKor   3.8k       3.7        3.8k       3.9k       3.9Kr      3.8        3.3-       3.9k       3.8k       4.4        3.7        4.0 
                                                                                                                                                                                     +abefgiKlm 
                                                                                                                                                                                             OR 
Standard deviation             1.16         1.16       1.06       1.13        .98       1.14       1.18       1.16       1.20        .97       1.31       1.29       1.15       1.17        .74       1.13       1.07 
Standard error                  .05          .06        .08        .10        .09        .06        .09        .05        .14        .10        .19        .24        .06        .06        .16        .14        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 307 (continuation) 
<E5> Amazon - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  788          410          **         - 
 
Effective sample                535          279          **         - 
 
Total                           815          402          **         - 
 
1 - Do not 
trust it at all    (1.0)         42           14          **         - 
                                  5%           3%         **         -% 
 
2                  (2.0)         65           27          **         - 
                                  8%           7%         **         -% 
 
3                  (3.0)        171           71          **         - 
                                 21%          18%         **         -% 
 
4                  (4.0)        228          118          **         - 
                                 28%          29%         **         -% 
 
5 - Trust 
it a great deal    (5.0)        279          155+ko       **         - 
                                 34%          39%         **         -% 
 
(Don't know)                     29           17          **         - 
                                  4%           4%         **         -% 
 
Net: Trust                      508          273++FKo     **         - 
                                 62%          68%         **         -% 
 
Net: Do not trust               107           41-         **         - 
                                 13%          10%         **         -% 
 
Mean Score                      3.8          4.0++fKo     **         - 
Standard deviation             1.16         1.09          **         - 
Standard error                  .05          .07          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 308 
<E5> Amazon - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          357        431           80        139        153        137        134         98         47          219        290        279          185        258        166        179 
 
Effective sample                535          240        296           53        100        102         90         95         68         31          153        192        192          129        177        116        114 
 
Total                           815          378        437           78        138        148        137        149        103         62          216        285        314          189        262        176        188 
 
1 - Do not 
trust it at all    (1.0)         49           28         22            1         12a         8          9          8          7          4           13         17         19           12         16          2-        20+C 
                                  6%           7%         5%           1%         9%         5%         7%         5%         7%         7%           6%         6%         6%           6%         6%         1%        11% 
 
2                  (2.0)         88           51         37            7         14         13         23+e       10         15          6           22         36         30           24         29         22         12 
                                 11%          13%         8%           9%        10%         9%        17%         6%        14%         9%          10%        13%        10%          13%        11%        13%         7% 
 
3                  (3.0)        213           97        116           17         36         38         39         41         25         18           53         77         84           58d        69         52d        34- 
                                 26%          26%        26%          21%        26%        26%        28%        27%        24%        29%          24%        27%        27%          31%        27%        29%        18% 
 
4                  (4.0)        230          109        120           34+bdFg    36         49         31         47         20         13           69         80         80           44         71         58         57 
                                 28%          29%        28%          43%        26%        33%        23%        32%        20%        21%          32%        28%        26%          23%        27%        33%        30% 
 
5 - Trust 
it a great deal    (5.0)        215           88        126           19         36         35         34         39         31         20           55         69         90           47         71         38         59 
                                 26%          23%        29%          25%        26%        23%        25%        27%        30%        32%          26%        24%        29%          25%        27%        22%        31% 
 
(Don't know)                     20            4         16            *          4          5          1          4          5          2            4          6         10            5          6          3          7 
                                  3%           1%         4%           *%         3%         3%         1%         3%         5%         3%           2%         2%         3%           3%         2%         2%         4% 
 
Net:Trust                       444          198        246           53+df      71         83         66         87         51         33          124        149        171           90        142         97        115a 
                                 55%          52%        56%          68%        52%        57%        48%        58%        50%        53%          58%        52%        54%          48%        54%        55%        61% 
 
Net:Do not trust                137           79+b       58-           8         27         21         32e        17         22         10           35         53         49           36         44         25         32 
                                 17%          21%        13%          10%        19%        14%        23%        12%        21%        16%          16%        19%        16%          19%        17%        14%        17% 
 
Mean Score                      3.6          3.5-       3.7+a        3.8        3.5        3.6        3.4        3.7        3.5        3.6          3.6        3.5        3.6          3.5        3.6        3.6        3.7 
Standard deviation             1.17         1.20       1.14          .95       1.25       1.12       1.22       1.11       1.27       1.24         1.16       1.17       1.19         1.19       1.18       1.01       1.29 
Standard error                  .05          .08        .07          .13        .13        .11        .13        .11        .16        .23          .09        .09        .09          .11        .09        .09        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4404 
Table 308 (continuation) 
<E5> Amazon - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  788          443        345          104        121        140        279        503          742         42 
 
Effective sample                535          305        230           75         80         94        192        338          494         38 
 
Total                           815          450        365          107        110        139        279        525          746         63 
 
1 - Do not 
trust it at all    (1.0)         49           27         22            8          7          8         16         33           41          8 
                                  6%           6%         6%           8%         6%         6%         6%         6%           6%        13% 
 
2                  (2.0)         88           53         35           13         14         15         26         61           78         10 
                                 11%          12%         9%          13%        13%        11%         9%        12%          10%        16% 
 
3                  (3.0)        213          127         86           31         27         37         68        140          195         16 
                                 26%          28%        24%          29%        24%        26%        25%        27%          26%        26% 
 
4                  (4.0)        230          115        115           28         31         50         91        135          213         15 
                                 28%          25%        32%          26%        28%        36%        33%        26%          29%        23% 
 
5 - Trust 
it a great deal    (5.0)        215          118         97           22         28         28         68        145          201         12 
                                 26%          26%        27%          20%        26%        20%        24%        28%          27%        18% 
 
(Don't know)                     20           11         10            4          4          2          9         12           18          3 
                                  3%           2%         3%           4%         4%         1%         3%         2%           2%         4% 
 
Net:Trust                       444          232        212           50         59         77        159        280          415         26 
                                 55%          52%        58%          46%        53%        56%        57%        53%          56%        41% 
 
Net:Do not trust                137           80         57           22         20         23         43         94          119         18+a 
                                 17%          18%        16%          20%        19%        17%        15%        18%          16%        29% 
 
Mean Score                      3.6          3.6        3.6          3.4        3.6        3.5        3.6        3.6          3.6+b      3.2- 
Standard deviation             1.17         1.18       1.16         1.19       1.19       1.11       1.14       1.20         1.16       1.31 
Standard error                  .05          .07        .08          .14        .14        .11        .08        .07          .05        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 308 (continuation) 
<E5> Amazon - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  788            **        52         47         50         53         25         59         85         22        113        123        139          644        144         95         49 
 
Effective sample                535            **        51         46         49         52         25         58         84         22        112        118        138          444         91         67         24 
 
Total                           815            **        89         72         88         76         46        100        156         38         20         35         65          684        130        101         29 
 
1 - Do not 
trust it at all    (1.0)         49            **         3          8H         8h        10+Hl       7          5          2-         -          1H         2h         2           38         11          8          3 
                                  6%           **         4%        11%         9%        13%        16%         5%         1%         -%         7%         5%         4%           6%         9%         8%        10% 
 
2                  (2.0)         88            **        13          8          7          8          5         12         16          8          3K         2-         5           70         18         16          2 
                                 11%           **        15%        11%         8%        11%        11%        12%        10%        22%        15%         5%         8%          10%        14%        16%         7% 
 
3                  (3.0)        213            **        17         22         15         21         10         29         38         19          6          8         19          176         37         30          7 
                                 26%           **        19%        30%        17%        27%        23%        29%        24%        51%        29%        24%        30%          26%        28%        29%        25% 
 
4                  (4.0)        230            **        25         18         18         13         14         32         66++DEL     9          6e        10         14          198         32         26          6 
                                 28%           **        28%        26%        20%        17%        30%        32%        42%        23%        31%        29%        22%          29%        24%        26%        20% 
 
5 - Trust 
it a great deal    (5.0)        215            **        31hj       13         38++CGHJ   19         10         20         30          2          3-        12chJ      22chJ       184         30         19         11 
                                 26%           **        35%        18%        44%        26%        21%        20%        19%         4%        15%        34%        34%          27%        23%        19%        38% 
 
(Don't know)                     20            **         -          3          2          4          -          2          4          -          1B         1b         1           19          2          2          - 
                                  3%           **         -%         4%         2%         5%         -%         2%         2%         -%         3%         4%         2%           3%         1%         2%         -% 
 
Net:Trust                       444            **        56ej       32         56cej      33         23         52         96cej      10          9         22cej      36          382         62         45         17 
                                 55%           **        63%        44%        64%        43%        51%        52%        62%        27%        46%        63%        56%          56%        48%        45%        58% 
 
Net:Do not trust                137            **        17         16         15         19hkl      12         17         18          8          4hKl       3          7          108         29         25          5 
                                 17%           **        19%        22%        17%        25%        27%        17%        12%        22%        22%        10%        12%          16%        23%        24%        17% 
 
Mean Score                      3.6            **       3.7ij      3.3        3.8cij     3.3        3.3        3.5        3.7cIj     3.1-       3.3-       3.8+ceIJ   3.8ceIJ      3.6c       3.4        3.3-       3.7 
                                         +CefgIJ 
Standard deviation             1.17            **      1.20       1.24       1.32       1.37       1.35       1.11        .95        .79       1.16       1.14       1.13         1.16       1.24       1.20       1.33 
Standard error                  .05            **       .17        .19        .19        .20        .27        .15        .11        .17        .11        .11        .10          .06        .13        .15        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 308 (continuation) 
<E5> Amazon - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          346        102        218         51         29          122        440          386        297        105         60          266        292        222          ** 
 
Effective sample                535          247         53        155         27         22           76        294          274        199         62         37          201        195        137          ** 
 
Total                           815          366         73        241         41         36          119        434          411        310         95         54          325        294        184          ** 
 
1 - Do not 
trust it at all    (1.0)         49           23          5         14          1          2            8         28           26         17          7          5           15         18         16          ** 
                                  6%           6%         7%         6%         3%         5%           7%         6%           6%         5%         7%         9%           5%         6%         9%         ** 
 
2                  (2.0)         88           35         10         28          6          5            8         44           31-        45+a       11          7           29         39         18          ** 
                                 11%          10%        13%        12%        15%        15%           7%        10%           8%        14%        12%        13%           9%        13%        10%         ** 
 
3                  (3.0)        213           98         13         70         10          6           38        109           96         88         29         14           83         83         46          ** 
                                 26%          27%        18%        29%        24%        18%          32%        25%          23%        28%        30%        26%          26%        28%        25%         ** 
 
4                  (4.0)        230          118         14         56         11         12           35        132          141++bCD    74         15-         6-          96         79         55          ** 
                                 28%          32%        19%        23%        25%        34%          29%        31%          34%        24%        15%        11%          29%        27%        30%         ** 
 
5 - Trust 
it a great deal    (5.0)        215           84         28+a       68         13          7           25        115          109         74         31         20           94         67         46          ** 
                                 26%          23%        39%        28%        32%        21%          21%        26%          27%        24%        33%        37%          29%        23%        25%         ** 
 
(Don't know)                     20            8          3          4          *          3            6          6            7         11          2          2            8          9          3          ** 
                                  3%           2%         4%         2%         1%         8%           5%         1%           2%         4%         2%         4%           3%         3%         2%         ** 
 
Net:Trust                       444          202         42        124         24         20           60        247          250++B     149-        46         26          190        146        101          ** 
                                 55%          55%        58%        52%        57%        55%          50%        57%          61%        48%        48%        48%          58%        50%        55%         ** 
 
Net:Do not trust                137           59         14         42          7          7           16         72           57         62         18         12           44         57         34          ** 
                                 17%          16%        20%        18%        18%        20%          14%        17%          14%        20%        19%        22%          13%        19%        19%         ** 
 
Mean Score                      3.6          3.6        3.7        3.6        3.7        3.5          3.5        3.6          3.7        3.5        3.6        3.6          3.7        3.5        3.5          ** 
                                                                                                                                                                                                               b 
Standard deviation             1.17         1.14       1.31       1.19       1.17       1.18         1.13       1.17         1.14       1.18       1.27       1.37         1.13       1.17       1.23          ** 
Standard error                  .05          .07        .19        .10        .23        .26          .13        .07          .07        .09        .16        .23          .08        .09        .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 308 (continuation) 
<E5> Amazon - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          648        593        267        326        121          675        475        442        524        100          515        348        346        268        256 
 
Effective sample                535          427        387        177        215         95          457        321        302        358         73          343        224        227        163        183 
 
Total                           815          643        579        252        309        154          695        490        463        544        113          506        327        329        231        292 
 
1 - Do not 
trust it at all    (1.0)         49           44         39         15         21          6           39         26         25         31         10           28         21         20         17         21 
                                  6%           7%         7%         6%         7%         4%           6%         5%         5%         6%         9%           6%         6%         6%         7%         7% 
 
2                  (2.0)         88           73         65         28         39         14           73         52         50         58         14           58         33         40         27         30 
                                 11%          11%        11%        11%        13%         9%          11%        11%        11%        11%        12%          11%        10%        12%        12%        10% 
 
3                  (3.0)        213          173        159         81+        85         36          195+e      136e       126e       151e        18-         142         95         97         70         67 
                                 26%          27%        27%        32%        27%        23%          28%        28%        27%        28%        16%          28%        29%        30%        30%        23% 
 
4                  (4.0)        230          183        161         57         84         41          196        135        130        163         32          137         91         76-        55         85 
                                 28%          28%        28%        23%        27%        26%          28%        28%        28%        30%        28%          27%        28%        23%        24%        29% 
 
5 - Trust 
it a great deal    (5.0)        215          151--      137-        61         72         56+Abcd     175        125        120        130         36          128         75         89         59         82 
                                 26%          24%        24%        24%        23%        36%          25%        25%        26%        24%        32%          25%        23%        27%        26%        28% 
 
(Don't know)                     20           19         19          9         10          1           17         16         11         12          3           13         13          7          3          7 
                                  3%           3%         3%         4%         3%         1%           2%         3%         2%         2%         3%           3%         4%         2%         1%         2% 
 
Net:Trust                       444          334-       298-       118-       156         97bcd       371        259        250        293         68          265        166        165        114        167 
                                 55%          52%        51%        47%        50%        63%          53%        53%        54%        54%        60%          52%        51%        50%        49%        57% 
 
Net:Do not trust                137          117        103         44         59         20          112         79         76         89         24           86         53         60         44         51 
                                 17%          18%        18%        17%        19%        13%          16%        16%        16%        16%        21%          17%        16%        18%        19%        18% 
 
Mean Score                      3.6          3.5--      3.5-       3.5        3.5        3.8+abcd     3.6        3.6        3.6        3.6        3.6          3.6        3.5        3.5        3.5        3.6 
Standard deviation             1.17         1.18       1.18       1.17       1.19       1.13         1.15       1.15       1.16       1.14       1.31         1.16       1.15       1.19       1.21       1.21 
Standard error                  .05          .06        .06        .09        .08        .12          .05        .07        .07        .06        .16          .06        .08        .08        .10        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 308 (continuation) 
<E5> Amazon - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          154        623          473        517        436        303        457          394        257         87         50          402        269         78         39 
 
Effective sample                535           97        430          332        359        303        216        317          262        181         59         34          274        182         53         26 
 
Total                           815          140        664          502        545        461        325        480          408        272         89         46          428        275         76         36 
 
1 - Do not 
trust it at all    (1.0)         49           16+b       33-          26         26         28         19         22           27         10          7          5b          28         14          4          4 
                                  6%          11%         5%           5%         5%         6%         6%         5%           7%         4%         8%        12%           6%         5%         5%        12% 
 
2                  (2.0)         88           14         74           61         62         53         44         58           45         26          9          8           45         31          6          6 
                                 11%          10%        11%          12%        11%        12%        14%        12%          11%         9%        11%        17%          11%        11%         8%        16% 
 
3                  (3.0)        213           28        177          148+       163++      138+        97        132          109         68         22         14          124b        56-        24          9 
                                 26%          20%        27%          30%        30%        30%        30%        27%          27%        25%        24%        30%          29%        20%        31%        26% 
 
4                  (4.0)        230           45        181          132        158        109--       75-       136          101         89         27         13          107         94+a       20          9 
                                 28%          32%        27%          26%        29%        24%        23%        28%          25%        33%        31%        28%          25%        34%        26%        25% 
 
5 - Trust 
it a great deal    (5.0)        215           35        179          118        121--      121         79        118          116d        71d        24d         4-         112         76         21          5 
                                 26%          25%        27%          24%        22%        26%        24%        25%          28%        26%        27%         8%          26%        28%        28%        14% 
 
(Don't know)                     20            2         18           15         16         13         10         14           10          9          -          2           13          4          1          2 
                                  3%           1%         3%           3%         3%         3%         3%         3%           2%         3%         -%         4%           3%         1%         2%         6% 
 
Net:Trust                       444           80        360          251--      278-       230-       154--      254          217        160d        51         17-         218        170+a       41         14 
                                 55%          57%        54%          50%        51%        50%        47%        53%          53%        59%        57%        36%          51%        62%        54%        39% 
 
Net:Do not trust                137           30        107           88         88         81         64         80           72         35         17         13b          73         44          9         10 
                                 17%          21%        16%          17%        16%        18%        20%        17%          18%        13%        19%        29%          17%        16%        12%        29% 
 
Mean Score                      3.6          3.5        3.6          3.5        3.5        3.5        3.5        3.6          3.6d       3.7D       3.6d       3.0--        3.6        3.7d       3.7        3.1- 
Standard deviation             1.17         1.29       1.15         1.15       1.11       1.18       1.19       1.13         1.21       1.08       1.22       1.15         1.19       1.14       1.12       1.27 
Standard error                  .05          .13        .06          .06        .06        .07        .08        .06          .08        .08        .16        .20          .07        .09        .16        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 308 (continuation) 
<E5> Amazon - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  788           37 
 
Effective sample                535           24 
 
Total                           815           33 
 
1 - Do not 
trust it at all    (1.0)         49            4 
                                  6%          13% 
 
2                  (2.0)         88            6 
                                 11%          18% 
 
3                  (3.0)        213            9 
                                 26%          29% 
 
4                  (4.0)        230            6 
                                 28%          18% 
 
5 - Trust 
it a great deal    (5.0)        215            5 
                                 26%          16% 
 
(Don't know)                     20            2 
                                  3%           6% 
 
Net:Trust                       444           11 
                                 55%          34% 
 
Net:Do not trust                137           10 
                                 17%          31% 
 
Mean Score                      3.6          3.1- 
Standard deviation             1.17         1.30 
Standard error                  .05          .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 308 (continuation) 
<E5> Amazon - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          395        385        544        252        551        427        318        180        125         35        390        102 
 
Effective sample                535          259        263        372        163        372        290        217        126         84         23        259         69 
 
Total                           815          386        388        560        242        550        424        325        197        122         36        381        107 
 
1 - Do not 
trust it at all    (1.0)         49           26         22         34         13         36         27         26         18         12          9         28         12+ 
                                  6%           7%         6%         6%         5%         6%         6%         8%         9%        10%        24%         7%        12% 
 
2                  (2.0)         88           46         40         68         29         60         37         34         32+e       15          4         48         15 
                                 11%          12%        10%        12%        12%        11%         9%        10%        16%        13%        10%        13%        14% 
 
3                  (3.0)        213          102        104        144         53        133        104         87         54         31          9        102         27 
                                 26%          26%        27%        26%        22%        24%        25%        27%        28%        26%        24%        27%        25% 
 
4                  (4.0)        230          101        109g       159g        77G       167G       133G        90         36--       33          9         95         24 
                                 28%          26%        28%        28%        32%        30%        31%        28%        18%        27%        24%        25%        23% 
 
5 - Trust 
it a great deal    (5.0)        215          101        105        138         65        139        111         78         47         28          6         99         24 
                                 26%          26%        27%        25%        27%        25%        26%        24%        24%        23%        17%        26%        22% 
 
(Don't know)                     20           10          9         16          6         14         13         10          9          2          *          9          4 
                                  3%           3%         2%         3%         2%         3%         3%         3%         5%         2%         1%         2%         4% 
 
Net:Trust                       444          202        214g       297g       142G       307G       244G       168         84--       61         15        193         48 
                                 55%          52%        55%        53%        59%        56%        57%        52%        42%        50%        41%        51%        45% 
 
Net:Do not trust                137           72         62        103         42         96         64         60         50++be     28         12         77         28+e 
                                 17%          19%        16%        18%        17%        17%        15%        19%        25%        23%        34%        20%        26% 
 
Mean Score                      3.6          3.5i       3.6gi      3.5i       3.6gi      3.6gi      3.6gik     3.5        3.3--      3.4        3.0-       3.5        3.3- 
Standard deviation             1.17         1.20       1.16       1.18       1.17       1.18       1.16       1.21       1.29       1.27       1.44       1.23       1.31 
Standard error                  .05          .08        .07        .06        .09        .06        .07        .08        .12        .14        .30        .08        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 308 (continuation) 
<E5> Amazon - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          563        258        208        175        637        286        788        114        150         79         49        486        539         39        114         33 
 
Effective sample                535          378        172        135        114        443        182        535         73        105         49         32        332        362         22         74         18 
 
Total                           815          554        240        206        160        676        276        815        110        155         77         48        495        537         31        110         24 
 
1 - Do not 
trust it at all    (1.0)         49           40d         9         16          3         39         22d        49         11d         7         10+bD       6bd       30         36          -          8          * 
                                  6%           7%         4%         8%         2%         6%         8%         6%        10%         4%        13%        12%         6%         7%         -%         7%         1% 
 
2                  (2.0)         88           61         22         24         12         76         43+djq     88          8         16          3          9j        57         62          2         17          2 
                                 11%          11%         9%        12%         8%        11%        16%        11%         7%        11%         5%        20%        11%        12%         8%        15%         9% 
 
3                  (3.0)        213          134         63         46         40        177         73        213         34         40         21          9        112-       126-         3         29          4 
                                 26%          24%        26%        22%        25%        26%        27%        26%        31%        26%        28%        18%        23%        23%         9%        27%        15% 
 
4                  (4.0)        230          157         87++fgo    69         63        192         69        230         30         52         20         12        160++      173++       13         24         11 
                                                                         ++aeFgoq 
                                 28%          28%        36%        33%        39%        28%        25%        28%        28%        34%        26%        24%        32%        32%        42%        21%        44% 
 
5 - Trust 
it a great deal    (5.0)        215          147         55         48         36        179         60        215         27         35         21          9        122        126-        13         25          7 
                                 26%          26%        23%        23%        22%        27%        22%        26%        25%        23%        27%        19%        25%        24%        41%        23%        31% 
 
(Don't know)                     20           15          4          4          5         13-         8         20          *          4          2          3h        15         15          -          7+beh      * 
                                  3%           3%         2%         2%         3%         2%         3%         3%         *%         3%         2%         7%         3%         3%         -%         6%         1% 
 
Net:Trust                       444          304        142fo      116         99fo      371        129-       444         57         88         40         21        282fo      299         26         49         18 
                                 55%          55%        59%        57%        62%        55%        47%        55%        52%        57%        53%        43%        57%        56%        83%        44%        75% 
 
Net:Do not trust                137          101d        31         39d        16-       115         65++BDgq  137         19         23         13         15+BDegilq 86         98d         2         25d         2 
                                 17%          18%        13%        19%        10%        17%        24%        17%        17%        15%        17%        32%        17%        18%         8%        22%        10% 
 
Mean Score                      3.6          3.6        3.7fk      3.5        3.7Fko     3.6f       3.4--      3.6f       3.5        3.6        3.5        3.2        3.6        3.6        4.2        3.4        4.0k 
                                                                                                                                                                                     +abceFghij 
                                                                                                                                                                                          KlmOr 
Standard deviation             1.17         1.21       1.05       1.20        .97       1.17       1.23       1.17       1.22       1.10       1.31       1.34       1.17       1.18        .90       1.23        .96 
Standard error                  .05          .06        .08        .10        .09        .06        .09        .05        .14        .11        .19        .24        .06        .06        .19        .15        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 308 (continuation) 
<E5> Amazon - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  788          410          **         - 
 
Effective sample                535          279          **         - 
 
Total                           815          402          **         - 
 
1 - Do not 
trust it at all    (1.0)         49           22          **         - 
                                  6%           6%         **         -% 
 
2                  (2.0)         88           38          **         - 
                                 11%           9%         **         -% 
 
3                  (3.0)        213           99          **         - 
                                 26%          25%         **         -% 
 
4                  (4.0)        230          113          **         - 
                                 28%          28%         **         -% 
 
5 - Trust 
it a great deal    (5.0)        215          118          **         - 
                                 26%          29%         **         -% 
 
(Don't know)                     20           12          **         - 
                                  3%           3%         **         -% 
 
Net:Trust                       444          231fo        **         - 
                                 55%          57%         **         -% 
 
Net:Do not trust                137           60          **         - 
                                 17%          15%         **         -% 
 
Mean Score                      3.6          3.7Fk        **         - 
Standard deviation             1.17         1.17          **         - 
Standard error                  .05          .07          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 309 
<E5> Amazon - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          357        431           80        139        153        137        134         98         47          219        290        279          185        258        166        179 
 
Effective sample                535          240        296           53        100        102         90         95         68         31          153        192        192          129        177        116        114 
 
Total                           815          378        437           78        138        148        137        149        103         62          216        285        314          189        262        176        188 
 
1 - Do not 
trust it at all    (1.0)         52           30         22            1         12          8          8          8         11a         3           13         17         22           16          9          7         20+b 
                                  6%           8%         5%           1%         9%         6%         6%         5%        11%         5%           6%         6%         7%           8%         4%         4%        11% 
 
2                  (2.0)         82           43         39            7         11         14         24+bE       7         14e         6           17         38         27           28d        27         17         10 
                                 10%          11%         9%           8%         8%         9%        17%         5%        14%         9%           8%        13%         9%          15%        10%        10%         5% 
 
3                  (3.0)        198           93        105           22g        31         39g        37g        40g        23          6-          53         76         69           48         65         45         40 
                                 24%          25%        24%          28%        22%        27%        27%        27%        22%        10%          25%        27%        22%          25%        25%        25%        21% 
 
4                  (4.0)        253          113        140           29         43         40         38         49         25         29+cf        71         78        103           48         81         62         62 
                                 31%          30%        32%          37%        31%        27%        28%        33%        25%        47%          33%        28%        33%          25%        31%        35%        33% 
 
5 - Trust 
it a great deal    (5.0)        202           89        113           20         36         40         28         39         26         14           56         67         79           45         68         42         48 
                                 25%          24%        26%          25%        26%        27%        20%        26%        25%        23%          26%        24%        25%          24%        26%        24%        26% 
 
(Don't know)                     27           10         17            *          5          6          2          5          4          4            5          8         13            5         11          3          8 
                                  3%           3%         4%           *%         4%         4%         2%         4%         4%         6%           2%         3%         4%           3%         4%         2%         4% 
 
Net:Trust                       456          202        253           48         79         80         66         88         51         43d         127        146        182           93        149        104        111 
                                 56%          53%        58%          62%        57%        54%        48%        59%        50%        70%          59%        51%        58%          49%        57%        59%        59% 
 
Net:Do not trust                134           73         61            8         23         22         32ae       15         25ae        9           31         55         49           43+b       37         24         30 
                                 17%          19%        14%          10%        17%        15%        23%        10%        25%        14%          14%        19%        16%          23%        14%        14%        16% 
 
Mean Score                      3.6          3.5        3.7          3.8        3.6        3.6        3.4        3.7        3.4        3.8          3.7        3.5        3.6          3.4        3.7        3.7        3.6 
Standard deviation             1.17         1.21       1.13          .97       1.23       1.17       1.18       1.09       1.32       1.10         1.14       1.17       1.18         1.25       1.10       1.08       1.25 
Standard error                  .05          .08        .07          .13        .13        .12        .12        .11        .16        .20          .09        .09        .09          .11        .08        .10        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 309 (continuation) 
<E5> Amazon - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  788          443        345          104        121        140        279        503          742         42 
 
Effective sample                535          305        230           75         80         94        192        338          494         38 
 
Total                           815          450        365          107        110        139        279        525          746         63 
 
1 - Do not 
trust it at all    (1.0)         52           25         27            8          8         10         18         34           46          5 
                                  6%           6%         7%           8%         7%         7%         6%         6%           6%         7% 
 
2                  (2.0)         82           55         28           11         10         15         25         57           72         10 
                                 10%          12%         8%          10%         9%        11%         9%        11%          10%        16% 
 
3                  (3.0)        198          113         84           31         29         40         73        121          180         18 
                                 24%          25%        23%          29%        26%        29%        26%        23%          24%        28% 
 
4                  (4.0)        253          129        125           30         34         40         83        165          237         16 
                                 31%          29%        34%          28%        30%        29%        30%        31%          32%        26% 
 
5 - Trust 
it a great deal    (5.0)        202          112         90           24         25         30         68        132          186         13 
                                 25%          25%        25%          22%        23%        22%        25%        25%          25%        21% 
 
(Don't know)                     27           16         11            3          5          4         11         16           26          1 
                                  3%           3%         3%           3%         4%         3%         4%         3%           3%         2% 
 
Net:Trust                       456          241        214           54         59         70        151        297          422         30 
                                 56%          54%        59%          50%        53%        50%        54%        57%          57%        47% 
 
Net:Do not trust                134           80         55           19         18         25         43         91          118         15 
                                 17%          18%        15%          18%        16%        18%        16%        17%          16%        23% 
 
Mean Score                      3.6          3.6        3.6          3.5        3.5        3.5        3.6        3.6          3.6        3.4 
Standard deviation             1.17         1.17       1.17         1.18       1.18       1.17       1.16       1.18         1.16       1.21 
Standard error                  .05          .07        .08          .14        .13        .12        .09        .07          .05        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 309 (continuation) 
<E5> Amazon - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  788            **        52         47         50         53         25         59         85         22        113        123        139          644        144         95         49 
 
Effective sample                535            **        51         46         49         52         25         58         84         22        112        118        138          444         91         67         24 
 
Total                           815            **        89         72         88         76         46        100        156         38         20         35         65          684        130        101         29 
 
1 - Do not 
trust it at all    (1.0)         52            **         5          8          5          4          5          9          7          -          1          4l         3           42         10          7          3 
                                  6%           **         6%        11%         6%         5%        12%         9%         5%         -%         7%        11%         4%           6%         8%         7%        10% 
 
2                  (2.0)         82            **        11          5          5          7          9         12         17          5          2          3          6           64         19         15          4 
                                 10%           **        12%         6%         6%         9%        20%        12%        11%        13%        11%         9%         9%           9%        14%        15%        14% 
 
3                  (3.0)        198            **        19         21k        23         20          9         19         37         14          6+gK       5-        18K         164         34         28          6 
                                 24%           **        22%        30%        26%        26%        19%        19%        24%        37%        33%        14%        28%          24%        26%        28%        22% 
 
4                  (4.0)        253            **        27         24         16-        13-        13         35e        75++DEJkL  14          5         11         14-         220         34         27          7 
                                 31%           **        31%        34%        19%        18%        28%        35%        48%        38%        27%        30%        22%          32%        26%        26%        24% 
 
5 - Trust 
it a great deal    (5.0)        202            **        26H        12         36++CgHJ   23H        10         20         18--        5          3-        12+cgHJ    23++cgHJ    174         28         19          9 
                                 25%           **        29%        17%        41%        30%        21%        20%        11%        13%        16%        35%        35%          25%        22%        19%        31% 
 
(Don't know)                     27            **         -          2          2          9++BdHkl   -          5          2          -          1Bh        *          2           22          5          5          - 
                                  3%           **         -%         2%         2%        12%         -%         5%         1%         -%         5%         1%         3%           3%         4%         5%         -% 
 
Net:Trust                       456            **        54j        37         52         36         23         55         92j        19          9-        23eJ       37j         394         62         46         16 
                                 56%           **        60%        51%        60%        47%        50%        55%        59%        50%        43%        65%        57%          58%        47%        45%        55% 
 
Net:Do not trust                134            **        16         13         11         11         14         21         25          5          4          7          8          105         29         22          7 
                                 17%           **        18%        17%        12%        15%        31%        21%        16%        13%        18%        20%        13%          15%        22%        22%        23% 
 
Mean Score                      3.6            **       3.7        3.4        3.8j       3.6        3.3        3.5        3.5        3.5        3.4        3.7j       3.8J         3.6        3.4        3.4        3.5 
                                      ++bCeFGHIJ 
                                              kl 
Standard deviation             1.17            **      1.20       1.19       1.22       1.23       1.32       1.22       1.00        .88       1.15       1.34       1.17         1.15       1.22       1.19       1.33 
Standard error                  .05            **       .17        .18        .18        .18        .27        .16        .11        .19        .11        .12        .10          .06        .13        .15        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 309 (continuation) 
<E5> Amazon - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          346        102        218         51         29          122        440          386        297        105         60          266        292        222          ** 
 
Effective sample                535          247         53        155         27         22           76        294          274        199         62         37          201        195        137          ** 
 
Total                           815          366         73        241         41         36          119        434          411        310         95         54          325        294        184          ** 
 
1 - Do not 
trust it at all    (1.0)         52           22          6         15          3          2            5         31           29         18          5          5           19         19         14          ** 
                                  6%           6%         9%         6%         8%         5%           4%         7%           7%         6%         5%         9%           6%         6%         8%         ** 
 
2                  (2.0)         82           36          8         24          8          2           12         36           33         39         11          6           23         33         25a         ** 
                                 10%          10%        11%        10%        20%         5%          10%         8%           8%        13%        12%        12%           7%        11%        14%         ** 
 
3                  (3.0)        198           97         13         59          4         11           31        105           97         78         23         14           69         80         47          ** 
                                 24%          27%        18%        24%        10%        30%          26%        24%          24%        25%        24%        27%          21%        27%        26%         ** 
 
4                  (4.0)        253          113         19         75         10         11           40        143          132         93         28         10          116         81         54          ** 
                                 31%          31%        27%        31%        24%        30%          33%        33%          32%        30%        29%        18%          36%        28%        29%         ** 
 
5 - Trust 
it a great deal    (5.0)        202           87         23         60         15         10           27        112          107         73         23         17           88         70         40          ** 
                                 25%          24%        31%        25%        36%        26%          22%        26%          26%        24%        24%        31%          27%        24%        22%         ** 
 
(Don't know)                     27           11          3          9          1          1            5          7-          12          9          5          2           11         12          4          ** 
                                  3%           3%         5%         4%         1%         3%           4%         2%           3%         3%         5%         3%           3%         4%         2%         ** 
 
Net:Trust                       456          199         42        135         25         20           67        255          239        166         51         27          203+bc     151         94          ** 
                                 56%          55%        58%        56%        60%        56%          56%        59%          58%        54%        53%        49%          63%        51%        51%         ** 
 
Net:Do not trust                134           58         14         39         12          4           16         67           62         56         16         11           42         52         39a         ** 
                                 17%          16%        20%        16%        28%        10%          14%        15%          15%        18%        17%        21%          13%        17%        21%         ** 
 
Mean Score                      3.6          3.6        3.6        3.6        3.6        3.7          3.6        3.6          3.6        3.5        3.6        3.5          3.7+c      3.5        3.4          ** 
Standard deviation             1.17         1.14       1.30       1.16       1.38       1.09         1.08       1.17         1.17       1.16       1.16       1.32         1.13       1.17       1.20          ** 
Standard error                  .05          .07        .18        .09        .27        .24          .13        .07          .07        .08        .15        .22          .08        .09        .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 309 (continuation) 
<E5> Amazon - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          648        593        267        326        121          675        475        442        524        100          515        348        346        268        256 
 
Effective sample                535          427        387        177        215         95          457        321        302        358         73          343        224        227        163        183 
 
Total                           815          643        579        252        309        154          695        490        463        544        113          506        327        329        231        292 
 
1 - Do not 
trust it at all    (1.0)         52           44         40         16         21          8           44         31         29         37          8           28         22         22         20         24 
                                  6%           7%         7%         6%         7%         5%           6%         6%         6%         7%         7%           6%         7%         7%         9%         8% 
 
2                  (2.0)         82           64         56         31         38         17           69         47         45         56         13           55         35         40         22         25 
                                 10%          10%        10%        12%        12%        11%          10%        10%        10%        10%        11%          11%        11%        12%        10%         9% 
 
3                  (3.0)        198          171+e      154e        66e        78e        23-         176        126        111        138         22          123         83         74         58         73 
                                 24%          27%        27%        26%        25%        15%          25%        26%        24%        25%        19%          24%        25%        23%        25%        25% 
 
4                  (4.0)        253          199        178         69         95         48          221        149        155        175         31          149         96         87         61         97 
                                 31%          31%        31%        27%        31%        31%          32%        30%        34%        32%        27%          29%        29%        27%        26%        33% 
 
5 - Trust 
it a great deal    (5.0)        202          143--      131         59         66         52+abd      163        118        108        124         36          131         76         93         64         66 
                                 25%          22%        23%        23%        21%        34%          23%        24%        23%        23%        32%          26%        23%        28%        28%        23% 
 
(Don't know)                     27           21         20         11         11          5           23         18         15         14          3           21         16         13          6          6 
                                  3%           3%         3%         4%         4%         4%           3%         4%         3%         3%         3%           4%         5%         4%         3%         2% 
 
Net:Trust                       456          342-       309        128        162        100+abcd     384        268        263        299         67          279        172        180        125        163 
                                 56%          53%        53%        51%        52%        65%          55%        55%        57%        55%        59%          55%        52%        55%        54%        56% 
 
Net:Do not trust                134          108         96         48         59         26          113         78         73         93         21           83         57         61         42         50 
                                 17%          17%        17%        19%        19%        17%          16%        16%        16%        17%        18%          16%        17%        19%        18%        17% 
 
Mean Score                      3.6          3.5-       3.5        3.5        3.5        3.8d         3.6        3.6        3.6        3.6        3.7          3.6        3.5        3.6        3.6        3.5 
Standard deviation             1.17         1.16       1.16       1.19       1.17       1.20         1.15       1.16       1.14       1.16       1.25         1.16       1.18       1.22       1.24       1.18 
Standard error                  .05          .06        .06        .09        .08        .13          .05        .07        .07        .06        .15          .06        .08        .08        .10        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 309 (continuation) 
<E5> Amazon - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          154        623          473        517        436        303        457          394        257         87         50          402        269         78         39 
 
Effective sample                535           97        430          332        359        303        216        317          262        181         59         34          274        182         53         26 
 
Total                           815          140        664          502        545        461        325        480          408        272         89         46          428        275         76         36 
 
1 - Do not 
trust it at all    (1.0)         52           13         39           31         32         32         24         31           26         11          8          7+aB        29         13          2          8 
                                  6%          10%         6%           6%         6%         7%         7%         7%           6%         4%         9%        16%           7%         5%         2%        23% 
 
2                  (2.0)         82           12         69           58         57         54         37         50           43         26         12          2           41         32          8          2 
                                 10%           8%        10%          11%        10%        12%        11%        10%          10%         9%        13%         5%          10%        12%        10%         5% 
 
3                  (3.0)        198           31        163          148++      157++      125         86        126           88         73         23         14           98         70         24          7 
                                 24%          22%        25%          29%        29%        27%        27%        26%          22%        27%        26%        31%          23%        25%        31%        18% 
 
4                  (4.0)        253           37        211          134--      157        121--       92        139          127         81         31         13          140         85         19          9 
                                 31%          27%        32%          27%        29%        26%        28%        29%          31%        30%        35%        28%          33%        31%        26%        24% 
 
5 - Trust 
it a great deal    (5.0)        202           42        160          110        122        111         75        115          109         71         15          7          107         66         20          9 
                                 25%          30%        24%          22%        22%        24%        23%        24%          27%        26%        17%        16%          25%        24%        26%        24% 
 
(Don't know)                     27            5         22           21         20         17         11         18           15         10          -          2           13          9          3          2 
                                  3%           4%         3%           4%         4%         4%         3%         4%           4%         4%         -%         4%           3%         3%         4%         6% 
 
Net:Trust                       456           79        371          245--      280--      232--      167        254          236        152         46         21          248        151         39         17 
                                 56%          57%        56%          49%        51%        50%        51%        53%          58%        56%        52%        44%          58%        55%        52%        48% 
 
Net:Do not trust                134           25        107           88         89         87         61         81           68         37         20         10           70         45         10         10 
                                 17%          18%        16%          18%        16%        19%        19%        17%          17%        14%        22%        20%          16%        16%        13%        28% 
 
Mean Score                      3.6          3.6        3.6          3.5--      3.5        3.5-       3.5        3.6          3.6        3.7        3.4        3.3          3.6        3.6        3.7        3.2 
Standard deviation             1.17         1.28       1.15         1.16       1.14       1.20       1.19       1.17         1.18       1.11       1.17       1.29         1.17       1.13       1.07       1.52 
Standard error                  .05          .13        .06          .06        .06        .07        .08        .07          .07        .08        .15        .22          .07        .08        .15        .31 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 309 (continuation) 
<E5> Amazon - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  788           37 
 
Effective sample                535           24 
 
Total                           815           33 
 
1 - Do not 
trust it at all    (1.0)         52            8 
                                  6%          25% 
 
2                  (2.0)         82            2 
                                 10%           6% 
 
3                  (3.0)        198            7 
                                 24%          20% 
 
4                  (4.0)        253            6 
                                 31%          17% 
 
5 - Trust 
it a great deal    (5.0)        202            9 
                                 25%          26% 
 
(Don't know)                     27            2 
                                  3%           6% 
 
Net:Trust                       456           14 
                                 56%          43% 
 
Net:Do not trust                134           10 
                                 17%          31% 
 
Mean Score                      3.6          3.1 
Standard deviation             1.17         1.57 
Standard error                  .05          .33 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 309 (continuation) 
<E5> Amazon - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          395        385        544        252        551        427        318        180        125         35        390        102 
 
Effective sample                535          259        263        372        163        372        290        217        126         84         23        259         69 
 
Total                           815          386        388        560        242        550        424        325        197        122         36        381        107 
 
1 - Do not 
trust it at all    (1.0)         52           24         23         36         11         36         29         24         17          9          7         28          7 
                                  6%           6%         6%         6%         4%         7%         7%         7%         8%         7%        19%         7%         6% 
 
2                  (2.0)         82           41         39         67+        23         50         40         35         31+e       17          6         37         19+ee 
                                 10%          11%        10%        12%         9%         9%         9%        11%        16%        14%        16%        10%        18% 
 
3                  (3.0)        198           94         99        128         61        146         99         77         46         33          7         98         33 
                                 24%          24%        26%        23%        25%        27%        23%        24%        23%        27%        20%        26%        31% 
 
4                  (4.0)        253          115k       111        175k        76k       169k       136k       100k        49         27          7         99-        19- 
                                 31%          30%        29%        31%        31%        31%        32%        31%        25%        22%        19%        26%        18% 
 
5 - Trust 
it a great deal    (5.0)        202          100        104        136         63        133        108         76         43         33          9        106         23 
                                 25%          26%        27%        24%        26%        24%        25%        24%        22%        27%        26%        28%        21% 
 
(Don't know)                     27           12         12         19          9         16         14         13         11          3          *         12          6 
                                  3%           3%         3%         3%         4%         3%         3%         4%         5%         3%         1%         3%         5% 
 
Net:Trust                       456          215k       215k       310k       139k       302k       244gK      176k        92-        59         16        205k        42-- 
                                 56%          56%        56%        55%        57%        55%        57%        54%        47%        49%        44%        54%        39% 
 
Net:Do not trust                134           65         62        102         33         86         69         59         48++bdee   26         12         66         26d 
                                 17%          17%        16%        18%        14%        16%        16%        18%        24%        21%        35%        17%        24% 
 
Mean Score                      3.6          3.6        3.6        3.6        3.7gk      3.6        3.6        3.5        3.4-       3.5        3.2        3.6        3.3- 
Standard deviation             1.17         1.17       1.17       1.18       1.11       1.16       1.17       1.19       1.26       1.25       1.48       1.22       1.21 
Standard error                  .05          .07        .07        .06        .09        .06        .07        .08        .12        .14        .31        .08        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 309 (continuation) 
<E5> Amazon - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  788          563        258        208        175        637        286        788        114        150         79         49        486        539         39        114         33 
 
Effective sample                535          378        172        135        114        443        182        535         73        105         49         32        332        362         22         74         18 
 
Total                           815          554        240        206        160        676        276        815        110        155         77         48        495        537         31        110         24 
 
1 - Do not 
trust it at all    (1.0)         52           35         12         15          7         39         22         52         12i         5         10diq       6         29         35          2          9          2 
                                  6%           6%         5%         7%         4%         6%         8%         6%        11%         3%        13%        12%         6%         6%         7%         8%         8% 
 
2                  (2.0)         82           56         25         20         21         74         39+hq      82          5         17         13hq        8         51         55          *         19+hQ       6 
                                 10%          10%        10%        10%        13%        11%        14%        10%         5%        11%        17%        16%        10%        10%         *%        17%        23% 
 
3                  (3.0)        198          138         66c        37-        32        166         64        198         30         44c        12         11        110        139          3         32          2 
                                 24%          25%        28%        18%        20%        25%        23%        24%        27%        29%        16%        22%        22%        26%        11%        29%         8% 
 
4                  (4.0)        253          158         84j        81+afJo    57j       211         80        253         37         54j        14-        14        157        168         13         25          7 
                                 31%          29%        35%        40%        36%        31%        29%        31%        34%        35%        18%        30%        32%        31%        41%        23%        30% 
 
5 - Trust 
it a great deal    (5.0)        202          150k        51         45         38        168k        59        202k        24         30         22k         4-       128k       125         13         21          7 
                                 25%          27%        21%        22%        24%        25%        21%        25%        21%        20%        29%         9%        26%        23%        40%        19%        30% 
 
(Don't know)                     27           16          2-         7          5         18         12b        27          2          4          5b         5         21b        15          -          5          * 
                                                                                                                                                     +aBeghimq 
                                  3%           3%         1%         4%         3%         3%         5%         3%         2%         2%         7%        11%         4%         3%         -%         5%         1% 
 
Net:Trust                       456          308o       135o       126fkO      95ko      379o       139        456o        61         84         36         19-       285ko      294o        25         46--       14 
                                 56%          56%        56%        61%        59%        56%        50%        56%        55%        55%        47%        39%        57%        55%        82%        41%        59% 
 
Net:Do not trust                134           92         37         35         28        113         61+Q      134         17         22         23         13q        80         90          2         28+Q        8 
                                                                                                                                         ++abegilmQ 
                                 17%          17%        15%        17%        17%        17%        22%        17%        16%        15%        30%        28%        16%        17%         8%        25%        31% 
 
Mean Score                      3.6          3.6ko      3.6k       3.6k       3.6k       3.6ko      3.4-       3.6ko      3.5        3.6k       3.4        3.1-       3.6ko      3.6k       4.1        3.3-       3.5 
                                                                                                                                                                                       bfijKmOr 
Standard deviation             1.17         1.18       1.09       1.16       1.12       1.15       1.22       1.17       1.21       1.04       1.44       1.22       1.17       1.16       1.10       1.21       1.37 
Standard error                  .05          .06        .08        .10        .11        .06        .09        .05        .14        .10        .21        .22        .07        .06        .23        .14        .33 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 309 (continuation) 
<E5> Amazon - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  788          410          **         - 
 
Effective sample                535          279          **         - 
 
Total                           815          402          **         - 
 
1 - Do not 
trust it at all    (1.0)         52           21          **         - 
                                  6%           5%         **         -% 
 
2                  (2.0)         82           29-         **         - 
                                 10%           7%         **         -% 
 
3                  (3.0)        198          100          **         - 
                                 24%          25%         **         -% 
 
4                  (4.0)        253          123          **         - 
                                 31%          31%         **         -% 
 
5 - Trust 
it a great deal    (5.0)        202          116+k        **         - 
                                 25%          29%         **         -% 
 
(Don't know)                     27           12          **         - 
                                  3%           3%         **         -% 
 
Net:Trust                       456          240fkO       **         - 
                                 56%          60%         **         -% 
 
Net:Do not trust                134           50-         **         - 
                                 17%          12%         **         -% 
 
Mean Score                      3.6          3.7++FjKO    **         - 
Standard deviation             1.17         1.12          **         - 
Standard error                  .05          .07          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 310 
<E5> Sky News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  138           82         56            **        21         31         24         21          **         **          36         55         47           36         45         26         31 
 
Effective sample                 90           54         36            **        15         19         16         14          **         **          24         35         32           25         31         17         18 
 
Total                           146           90         56            **        20         27         27         24          **         **          36         54         56           39         46         27         34 
 
1 - Do not 
trust it at all    (1.0)          5            4          *            **         2          1          -          -          **         **           2          1          2            2          2          -          1 
                                  3%           5%         1%           **        10%         2%         -%         -%         **         **           6%         1%         4%           6%         3%         -%         2% 
 
2                  (2.0)          8            2          6            **         1          2          -          4          **         **           1          2          4            2          1          3          2 
                                  5%           2%        10%           **         7%         8%         -%        15%         **         **           4%         4%         7%           5%         1%        12%         6% 
 
3                  (3.0)         26           22+b        4-           **         2         10          1          4          **         **           7         10          9           14          4          1          7 
                                 18%          24%         7%           **         8%        37%         2%        18%         **         **          18%        19%        15%          35%         9%         4%        20% 
 
4                  (4.0)         41           23         18            **         5         10          8          4          **         **          11         17         13            5         19         11          6 
                                 28%          25%        33%           **        27%        36%        28%        18%         **         **          30%        32%        23%          12%        40%        41%        19% 
 
5 - Trust 
it a great deal    (5.0)         60           34         26            **         8          3         17         12          **         **          13         20         27           13         21         12         14 
                                 41%          38%        46%           **        40%         9%        64%        49%         **         **          36%        37%        48%          33%        46%        43%        42% 
 
(Don't know)                      7            6          2            **         2          2          2          -          **         **           2          3          2            3          -          -          4 
                                  5%           6%         3%           **         9%         7%         6%         -%         **         **           5%         6%         3%           9%         -%         -%        11% 
 
Net: Trust                      101           57         44            **        13         12         25         16          **         **          24         37         40           18         40+        23         21 
                                 69%          63%        79%           **        67%        46%        92%        67%         **         **          67%        69%        70%          45%        86%        84%        61% 
 
Net: Do not trust                12            6          6            **         3          3          -          4          **         **           4          3          6            4          2          3          3 
                                  8%           7%        11%           **        17%        10%         -%        15%         **         **          10%         5%        11%          11%         5%        12%         8% 
 
Mean Score                      4.0          3.9        4.2            **       3.9        3.5-       4.7+abC    4.0          **         **         3.9        4.1        4.1          3.7        4.2        4.2        4.0 
Standard deviation             1.07         1.11       1.00            **      1.37        .88        .53       1.15          **         **        1.16        .94       1.15         1.22        .94        .99       1.11 
Standard error                  .12          .15        .17            **       .37        .21        .14        .31          **         **         .24        .16        .21          .25        .17        .24        .28 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 310 (continuation) 
<E5> Sky News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  138           81         57            **        21         23         44         93          126          ** 
 
Effective sample                 90           56         35            **        14         15         29         61           79          ** 
 
Total                           146           85         61            **        20         25         45        100          125          ** 
 
1 - Do not 
trust it at all    (1.0)          5            4          1            **         *          *          1          4            5          ** 
                                  3%           5%         1%           **         1%         1%         1%         4%           4%         ** 
 
2                  (2.0)          8            2          5            **         1          2          2          5            8          ** 
                                  5%           3%         9%           **         7%         8%         5%         5%           6%         ** 
 
3                  (3.0)         26           18          8            **         4          4          5         19           17          ** 
                                 18%          21%        13%           **        18%        14%        12%        19%          14%         ** 
 
4                  (4.0)         41           23         17            **        10          5         12         29           34          ** 
                                 28%          28%        29%           **        47%        18%        27%        29%          27%         ** 
 
5 - Trust 
it a great deal    (5.0)         60           34         26            **         5         13         21         39           54          ** 
                                 41%          40%        42%           **        27%        50%        46%        39%          43%         ** 
 
(Don't know)                      7            3          4            **         -          2          4          3            7          ** 
                                  5%           4%         6%           **         -%         8%         8%         3%           6%         ** 
 
Net: Trust                      101           57         43            **        15         17         33         68           88          ** 
                                 69%          68%        71%           **        74%        68%        73%        68%          71%         ** 
 
Net: Do not trust                12            6          6            **         2          2          3         10           12          ** 
                                  8%           7%        10%           **         8%         9%         6%        10%          10%         ** 
 
Mean Score                      4.0          4.0        4.1            **       3.9        4.2        4.2        4.0          4.1          ** 
Standard deviation             1.07         1.09       1.05            **       .91       1.10        .97       1.11         1.11          ** 
Standard error                  .12          .15        .18            **       .24        .29        .19        .15          .13          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 310 (continuation) 
<E5> Sky News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  138            **         **         **         **         **         **         **         **         **        24         30          **         123          **         **         ** 
 
Effective sample                 90            **         **         **         **         **         **         **         **         **        24         29          **          81          **         **         ** 
 
Total                           146            **         **         **         **         **         **         **         **         **         4          9          **         132          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          5            **         **         **         **         **         **         **         **         **         *          *          **           5          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         8%         4%         **           4%         **         **         ** 
 
2                  (2.0)          8            **         **         **         **         **         **         **         **         **         *          1          **           8          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         8%         7%         **           6%         **         **         ** 
 
3                  (3.0)         26            **         **         **         **         **         **         **         **         **         1          1          **          21          **         **         ** 
                                 18%           **         **         **         **         **         **         **         **         **        29%        12%         **          16%         **         **         ** 
 
4                  (4.0)         41            **         **         **         **         **         **         **         **         **         1          4          **          37          **         **         ** 
                                 28%           **         **         **         **         **         **         **         **         **        25%        46%         **          28%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)         60            **         **         **         **         **         **         **         **         **         1          3          **          56          **         **         ** 
                                 41%           **         **         **         **         **         **         **         **         **        30%        32%         **          42%         **         **         ** 
 
(Don't know)                      7            **         **         **         **         **         **         **         **         **         -          -          **           6          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         -%         -%         **           4%         **         **         ** 
 
Net: Trust                      101            **         **         **         **         **         **         **         **         **         2          7          **          93          **         **         ** 
                                 69%           **         **         **         **         **         **         **         **         **        55%        77%         **          70%         **         **         ** 
 
Net: Do not trust                12            **         **         **         **         **         **         **         **         **         1          1          **          12          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **        16%        11%         **           9%         **         **         ** 
 
Mean Score                      4.0            **         **         **         **         **         **         **         **         **       3.6        3.9c         **         4.0          **         **         ** 
                                                        Cjl         --          c          c    +CgiJkL                    cl          c                                - 
Standard deviation             1.07            **         **         **         **         **         **         **         **         **      1.38       1.09          **        1.09          **         **         ** 
Standard error                  .12            **         **         **         **         **         **         **         **         **       .28        .20          **         .12          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 310 (continuation) 
<E5> Sky News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  138           47         23         47          **         **           **        81           78         45          **         **          42         50         46          - 
 
Effective sample                 90           31         11         32          **         **           **        52           53         30          **         **          32         30         29          - 
 
Total                           146           46         16         55          **         **           **        80           79         54          **         **          54         49         43          - 
 
1 - Do not 
trust it at all    (1.0)          5            1          *          4          **         **           **         5            2          2          **         **           1          *          3          - 
                                  3%           2%         1%         6%         **         **           **         6%           3%         4%         **         **           3%         *%         7%         -% 
 
2                  (2.0)          8            4          -          4          **         **           **         4            5          1          **         **           4          1          3          - 
                                  5%           8%         -%         7%         **         **           **         5%           6%         1%         **         **           7%         2%         7%         -% 
 
3                  (3.0)         26            8          2          6          **         **           **        11           15         10          **         **           8          9          8          - 
                                 18%          17%        14%        11%         **         **           **        14%          19%        18%         **         **          15%        19%        19%         -% 
 
4                  (4.0)         41           10          5         17          **         **           **        24           21         14          **         **          16          9         15          - 
                                 28%          21%        33%        30%         **         **           **        30%          27%        27%         **         **          29%        19%        36%         -% 
 
5 - Trust 
it a great deal    (5.0)         60           20          8         22          **         **           **        34           32         25          **         **          21         27+        11          - 
                                 41%          44%        51%        39%         **         **           **        42%          41%        46%         **         **          39%        55%        26%         -% 
 
(Don't know)                      7            3          -          4          **         **           **         2            3          2          **         **           4          2          2          - 
                                  5%           8%         -%         7%         **         **           **         2%           4%         4%         **         **           7%         4%         4%         -% 
 
Net: Trust                      101           30         14         38          **         **           **        59           54         39          **         **          38         36         27          - 
                                 69%          65%        85%        70%         **         **           **        73%          68%        73%         **         **          69%        75%        63%         -% 
 
Net: Do not trust                12            5          *          7          **         **           **         9            7          3          **         **           5          1          6          - 
                                  8%          11%         1%        13%         **         **           **        11%           9%         5%         **         **           9%         2%        15%         -% 
 
Mean Score                      4.0          4.0        4.3        4.0          **         **           **       4.0          4.0        4.1          **         **         4.0        4.3c       3.7-         - 
Standard deviation             1.07         1.12        .82       1.21          **         **           **      1.16         1.07       1.04          **         **        1.07        .89       1.18          - 
Standard error                  .12          .21        .25        .22          **         **           **       .16          .15        .19          **         **         .20        .17        .22          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 310 (continuation) 
<E5> Sky News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  138          123        115         51         62          **         120         90         83         90          **          96         69         69         64         41 
 
Effective sample                 90           78         74         32         39          **          77         56         53         56          **          60         42         40         37         30 
 
Total                           146          126        121         50         58          **         123         88         84         90          **          91         62         59         55         53 
 
1 - Do not 
trust it at all    (1.0)          5            5          5          1          1          **           3          2          1          1          **           1          1          1          1          4 
                                  3%           4%         4%         1%         1%         **           2%         3%         1%         1%         **           1%         1%         1%         1%         7% 
 
2                  (2.0)          8            8          6          4          3          **           8          6          3          4          **           4          4          4          2          4 
                                  5%           6%         5%         8%         4%         **           6%         7%         4%         4%         **           4%         6%         7%         3%         7% 
 
3                  (3.0)         26           23         23         14         12          **          18         12         13         10-         **          15         13         12          7         10 
                                 18%          19%        19%        28%        21%         **          14%        14%        15%        11%         **          17%        21%        21%        12%        19% 
 
4                  (4.0)         41           34         31         10         13          **          36         23         23         31          **          21         11-        12         17         18 
                                 28%          27%        26%        20%        22%         **          29%        26%        28%        34%         **          23%        17%        20%        32%        34% 
 
5 - Trust 
it a great deal    (5.0)         60           52         52         19         26          **          52         40         37         39          **          44         29         27         27         15 
                                 41%          42%        43%        39%        44%         **          43%        45%        44%        43%         **          49%        46%        46%        49%        29% 
 
(Don't know)                      7            4          4          2          4          **           7          5          7          5          **           5          5          3          2          2 
                                  5%           3%         3%         4%         6%         **           6%         6%         8%         6%         **           6%         8%         6%         3%         4% 
 
Net: Trust                      101           86         84         29         39          **          88         63         60         70+         **          65         39         39         44         33 
                                 69%          69%        69%        59%        67%         **          72%        71%        71%        78%         **          72%        63%        66%        80%        63% 
 
Net: Do not trust                12           12         10          5          3          **          10          8          4          5          **           5          4          5          3          7 
                                  8%          10%         9%         9%         6%         **           8%         9%         5%         5%         **           6%         7%         8%         5%        14% 
 
Mean Score                      4.0          4.0        4.0        3.9        4.1          **         4.1        4.1        4.2        4.2+         **         4.2        4.1        4.1        4.3        3.7 
Standard deviation             1.07         1.10       1.10       1.08       1.00          **        1.03       1.08        .94        .91          **         .98       1.05       1.06        .92       1.18 
Standard error                  .12          .13        .13        .19        .17          **         .12        .15        .13        .13          **         .13        .17        .17        .15        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 310 (continuation) 
<E5> Sky News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  138           38         93           82         94         88         58         80           69         44          **         **          65         52          **         ** 
 
Effective sample                 90           23         61           51         59         55         40         49           46         27          **         **          45         32          **         ** 
 
Total                           146           36         97           77         91         87         65         76           75         44          **         **          73         53          **         ** 
 
1 - Do not 
trust it at all    (1.0)          5            -          5            1          1          1          1          1            2          *          **         **           3          2          **         ** 
                                  3%           -%         5%           1%         1%         1%         1%         1%           3%         1%         **         **           4%         3%         **         ** 
 
2                  (2.0)          8            3          4            6          6          6          5          5            6          2          **         **           6          2          **         ** 
                                  5%          10%         4%           8%         6%         7%         8%         6%           8%         4%         **         **           8%         3%         **         ** 
 
3                  (3.0)         26            5         19           11         18         16          8          9           12          8          **         **          13          6          **         ** 
                                 18%          15%        20%          14%        20%        18%        12%        12%          16%        18%         **         **          19%        11%         **         ** 
 
4                  (4.0)         41            9         28           23         22         27         16         18           19         12          **         **          17         17          **         ** 
                                 28%          25%        29%          31%        24%        31%        25%        23%          25%        28%         **         **          24%        31%         **         ** 
 
5 - Trust 
it a great deal    (5.0)         60           18         33           32         41         32         33         40+          30         22          **         **          30         23          **         ** 
                                 41%          50%        34%          42%        45%        37%        50%        53%          40%        49%         **         **          41%        44%         **         ** 
 
(Don't know)                      7            -          7            4          4          5          2          4            6          -          **         **           3          4          **         ** 
                                  5%           -%         7%           5%         4%         6%         3%         5%           7%         -%         **         **           5%         7%         **         ** 
 
Net: Trust                      101           27         61           55         63         59         49         58           49         34          **         **          47         40          **         ** 
                                 69%          76%        64%          72%        69%        67%        75%        76%          65%        77%         **         **          65%        76%         **         ** 
 
Net: Do not trust                12            3          9            7          7          7          6          5            8          2          **         **           9          3          **         ** 
                                  8%          10%         9%           9%         7%         8%        10%         7%          11%         4%         **         **          12%         6%         **         ** 
 
Mean Score                      4.0          4.2        3.9          4.1        4.1        4.0        4.2        4.3+         4.0        4.2          **         **         3.9        4.2          **         ** 
Standard deviation             1.07         1.02       1.12         1.01       1.01       1.00       1.04        .99         1.13        .93          **         **        1.15       1.00          **         ** 
Standard error                  .12          .21        .15          .14        .13        .14        .17        .14          .17        .18          **         **         .18        .18          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 310 (continuation) 
<E5> Sky News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  138            ** 
 
Effective sample                 90            ** 
 
Total                           146            ** 
 
1 - Do not 
trust it at all    (1.0)          5            ** 
                                  3%           ** 
 
2                  (2.0)          8            ** 
                                  5%           ** 
 
3                  (3.0)         26            ** 
                                 18%           ** 
 
4                  (4.0)         41            ** 
                                 28%           ** 
 
5 - Trust 
it a great deal    (5.0)         60            ** 
                                 41%           ** 
 
(Don't know)                      7            ** 
                                  5%           ** 
 
Net: Trust                      101            ** 
                                 69%           ** 
 
Net: Do not trust                12            ** 
                                  8%           ** 
 
Mean Score                      4.0            ** 
Standard deviation             1.07            ** 
Standard error                  .12            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4430 
Table 310 (continuation) 
<E5> Sky News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  138          107         73        101         38         95         76         75         44         31          **        83         37 
 
Effective sample                 90           69         49         67         26         63         50         49         30         21          **        53         24 
 
Total                           146          112         77        108         43        103         77         73         48         32          **        86         37 
 
1 - Do not 
trust it at all    (1.0)          5            2          2          4          1          2          2          5          2          1          **         4          2 
                                  3%           2%         3%         4%         2%         2%         2%         6%         4%         2%         **         5%         6% 
 
2                  (2.0)          8            6          4          3          4          5          4          3          3          2          **         4          * 
                                  5%           5%         5%         3%         9%         5%         5%         4%         6%         7%         **         4%         *% 
 
3                  (3.0)         26           19         16         22         14         19         10         19         11         12          **        15          6 
                                 18%          17%        21%        20%        32%        18%        13%        25%        23%        37%         **        17%        17% 
 
4                  (4.0)         41           33         17         35         13         27         21         19         11          3          **        17-        10 
                                 28%          30%        22%        32%        30%        26%        27%        25%        22%        10%         **        19%        27% 
 
5 - Trust 
it a great deal    (5.0)         60           48         35         41         10         46         39         27         20         14          **        43+        17 
                                 41%          43%        45%        38%        24%        45%        50%        37%        41%        44%         **        50%        45% 
 
(Don't know)                      7            3          3          3          2          3          2          2          2          -          **         3          2 
                                  5%           3%         4%         3%         4%         3%         2%         2%         3%         -%         **         4%         5% 
 
Net: Trust                      101           81         52         76         23         73         60         46         31         17          **        60         27 
                                 69%          73%        67%        70%        54%        71%        78%        63%        63%        54%         **        69%        72% 
 
Net: Do not trust                12            8          6          8          4          7          5          7          5          3          **         8          2 
                                  8%           8%         8%         7%        10%         7%         7%        10%        10%         9%         **         9%         7% 
 
Mean Score                      4.0          4.1        4.1        4.0        3.7        4.1        4.2d       3.9        3.9        3.9          **       4.1        4.1 
Standard deviation             1.07         1.02       1.08       1.05       1.00       1.01       1.01       1.17       1.15       1.13          **      1.17       1.13 
Standard error                  .12          .12        .16        .13        .20        .13        .14        .17        .21        .25          **       .16        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 310 (continuation) 
<E5> Sky News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  138           92         55         50         41        104         95         93        138         38         26          **        86         95          **        26          ** 
 
Effective sample                 90           59         33         32         26         69         61         60         90         26         18          **        58         61          **        18          ** 
 
Total                           146           93         46         48         38        107        100         92        146         40         28          **        89         99          **        25          ** 
 
1 - Do not 
trust it at all    (1.0)          5            2          2          3          1          5          3          5          5          2          2          **         2          3          **         *          ** 
                                  3%           2%         3%         7%         4%         4%         3%         5%         3%         4%         6%         **         3%         3%         **         1%         ** 
 
2                  (2.0)          8            5          *          *          3          6          3          3          8          *          2          **         3          4          **         2          ** 
                                  5%           6%         1%         1%         8%         6%         3%         3%         5%         1%         6%         **         4%         4%         **         7%         ** 
 
3                  (3.0)         26           17         12         11          8         24         18         15         26          9          2          **        20         21          **         6          ** 
                                 18%          18%        27%        24%        22%        22%        18%        17%        18%        22%         8%         **        23%        21%         **        22%         ** 
 
4                  (4.0)         41           28         12         10          9         33         25         25         41          9          5          **        27         33          **         8          ** 
                                 28%          30%        25%        21%        23%        31%        25%        27%        28%        23%        18%         **        31%        33%         **        33%         ** 
 
5 - Trust 
it a great deal    (5.0)         60           40         20         21         17         35         45         39         60         18         12          **        32         35          **         8          ** 
                                 41%          43%        44%        43%        44%        32%        44%        42%        41%        46%        43%         **        36%        36%         **        30%         ** 
 
(Don't know)                      7            2          -          2          -          5          7          5          7          2          5          **         3          3          **         2          ** 
                                  5%           2%         -%         4%         -%         5%         7%         6%         5%         5%        18%         **         4%         4%         **         6%         ** 
 
Net: Trust                      101           67         32         31         26         68         70         64        101         28         17          **        60         68          **        16          ** 
                                 69%          73%        69%        65%        67%        63%        69%        69%        69%        68%        61%         **        67%        69%         **        64%         ** 
 
Net: Do not trust                12            7          2          4          4         11          6          7         12          2          3          **         6          6          **         2          ** 
                                  8%           8%         4%         8%        11%        10%         6%         8%         8%         5%        12%         **         6%         6%         **         8%         ** 
 
Mean Score                      4.0          4.1        4.1        4.0        4.0        3.9--      4.1        4.0        4.0        4.1        4.0          **       4.0        4.0          **       3.9          ** 
Standard deviation             1.07         1.02       1.04       1.18       1.15       1.10       1.04       1.12       1.07       1.07       1.30          **      1.01       1.00          **      1.00          ** 
Standard error                  .12          .13        .18        .21        .23        .14        .14        .15        .12        .21        .33          **       .14        .13          **       .24          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 310 (continuation) 
<E5> Sky News website/app - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  138           62          **         - 
 
Effective sample                 90           39          **         - 
 
Total                           146           56          **         - 
 
1 - Do not 
trust it at all    (1.0)          5            2          **         - 
                                  3%           3%         **         -% 
 
2                  (2.0)          8            5          **         - 
                                  5%           9%         **         -% 
 
3                  (3.0)         26           14          **         - 
                                 18%          25%         **         -% 
 
4                  (4.0)         41           14          **         - 
                                 28%          24%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         60           22          **         - 
                                 41%          39%         **         -% 
 
(Don't know)                      7            -          **         - 
                                  5%           -%         **         -% 
 
Net: Trust                      101           36          **         - 
                                 69%          64%         **         -% 
 
Net: Do not trust                12            7          **         - 
                                  8%          12%         **         -% 
 
Mean Score                      4.0          3.9          **         - 
Standard deviation             1.07         1.12          **         - 
Standard error                  .12          .18          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 311 
<E5> Sky News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  138           82         56            **        21         31         24         21          **         **          36         55         47           36         45         26         31 
 
Effective sample                 90           54         36            **        15         19         16         14          **         **          24         35         32           25         31         17         18 
 
Total                           146           90         56            **        20         27         27         24          **         **          36         54         56           39         46         27         34 
 
1 - Do not 
trust it at all    (1.0)          5            4          1            **         2          1          -          -          **         **           3          1          2            2          2          *          1 
                                  4%           5%         2%           **        11%         2%         -%         -%         **         **           8%         1%         4%           6%         4%         1%         2% 
 
2                  (2.0)         10            6          4            **         -          3          -          6          **         **           -          3          8+           2          1          3          4 
                                  7%           7%         7%           **         -%         9%         -%        24%         **         **           -%         5%        14%           6%         1%        13%        12% 
 
3                  (3.0)         28           22          6            **         3          6          6          2          **         **           9         12          7           12          8          1          7 
                                 19%          25%        11%           **        16%        22%        24%         9%         **         **          26%        23%        12%          32%        17%         2%        21% 
 
4                  (4.0)         40           24         16            **         4         13          8          4          **         **           6         21+        13            6         12         15          6 
                                 27%          26%        29%           **        19%        49%        30%        19%         **         **          17%        40%        22%          16%        27%        57%        18% 
 
5 - Trust 
it a great deal    (5.0)         54           28         26            **         8          3         11         12          **         **          14         14         25           11         23          7         12 
                                 37%          31%        46%           **        38%        11%        41%        49%         **         **          40%        26%        45%          29%        50%        27%        35% 
 
(Don't know)                      8            6          3            **         3          2          2          -          **         **           3          3          2            5          -          -          4 
                                  6%           6%         5%           **        15%         7%         6%         -%         **         **           8%         6%         3%          12%         -%         -%        11% 
 
Net:Trust                        93           52         42            **        12         16         19         16          **         **          21         35         38           17         36         23         18 
                                 64%          57%        75%           **        58%        60%        71%        67%         **         **          57%        65%        67%          44%        77%        84%        53% 
 
Net:Do not trust                 16           11          5            **         2          3          -          6          **         **           3          3         10            5          3          4          5 
                                 11%          12%         9%           **        11%        11%         -%        24%         **         **           8%         6%        18%          12%         6%        14%        15% 
 
Mean Score                      3.9          3.8        4.2            **       3.9        3.6        4.2        3.9          **         **         3.9        3.9        3.9          3.6        4.2        3.9        3.8 
Standard deviation             1.12         1.15       1.04            **      1.39        .91        .82       1.26          **         **        1.25        .90       1.24         1.21       1.06        .97       1.20 
Standard error                  .12          .16        .18            **       .39        .21        .21        .33          **         **         .26        .16        .22          .25        .19        .23        .30 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 311 (continuation) 
<E5> Sky News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  138           81         57            **        21         23         44         93          126          ** 
 
Effective sample                 90           56         35            **        14         15         29         61           79          ** 
 
Total                           146           85         61            **        20         25         45        100          125          ** 
 
1 - Do not 
trust it at all    (1.0)          5            4          1            **         *          *          1          5            5          ** 
                                  4%           5%         2%           **         1%         1%         2%         5%           4%         ** 
 
2                  (2.0)         10            3          8            **         2          2          2          8           10          ** 
                                  7%           3%        12%           **         8%         9%         5%         8%           8%         ** 
 
3                  (3.0)         28           20          8            **         5          3          7         21           21          ** 
                                 19%          24%        13%           **        26%        14%        16%        21%          17%         ** 
 
4                  (4.0)         40           18         21            **         8          5          9         29           30          ** 
                                 27%          22%        35%           **        40%        20%        20%        29%          24%         ** 
 
5 - Trust 
it a great deal    (5.0)         54           34         19            **         4         12         20         33           50          ** 
                                 37%          40%        31%           **        19%        48%        46%        33%          40%         ** 
 
(Don't know)                      8            5          4            **         1          2          5          3            8          ** 
                                  6%           6%         6%           **         6%         8%        11%         3%           7%         ** 
 
Net:Trust                        93           53         40            **        12         17         29         62           79          ** 
                                 64%          62%        67%           **        59%        68%        66%        63%          64%         ** 
 
Net:Do not trust                 16            7          9            **         2          3          3         13           16          ** 
                                 11%           8%        14%           **         9%        10%         7%        13%          13%         ** 
 
Mean Score                      3.9          3.9        3.9            **       3.7        4.1        4.2        3.8          3.9          ** 
Standard deviation             1.12         1.15       1.09            **       .93       1.10       1.06       1.15         1.18          ** 
Standard error                  .12          .16        .19            **       .26        .29        .21        .15          .14          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 311 (continuation) 
<E5> Sky News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  138            **         **         **         **         **         **         **         **         **        24         30          **         123          **         **         ** 
 
Effective sample                 90            **         **         **         **         **         **         **         **         **        24         29          **          81          **         **         ** 
 
Total                           146            **         **         **         **         **         **         **         **         **         4          9          **         132          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          5            **         **         **         **         **         **         **         **         **         *          1          **           5          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         8%         8%         **           4%         **         **         ** 
 
2                  (2.0)         10            **         **         **         **         **         **         **         **         **         1          1          **          10          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **        17%         7%         **           8%         **         **         ** 
 
3                  (3.0)         28            **         **         **         **         **         **         **         **         **         1          1          **          22          **         **         ** 
                                 19%           **         **         **         **         **         **         **         **         **        29%        15%         **          17%         **         **         ** 
 
4                  (4.0)         40            **         **         **         **         **         **         **         **         **         1          4          **          38          **         **         ** 
                                 27%           **         **         **         **         **         **         **         **         **        30%        43%         **          28%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)         54            **         **         **         **         **         **         **         **         **         1          2          **          50          **         **         ** 
                                 37%           **         **         **         **         **         **         **         **         **        17%        28%         **          38%         **         **         ** 
 
(Don't know)                      8            **         **         **         **         **         **         **         **         **         -          -          **           7          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         -%         -%         **           5%         **         **         ** 
 
Net:Trust                        93            **         **         **         **         **         **         **         **         **         2          6          **          87          **         **         ** 
                                 64%           **         **         **         **         **         **         **         **         **        46%        71%         **          66%         **         **         ** 
 
Net:Do not trust                 16            **         **         **         **         **         **         **         **         **         1          1          **          16          **         **         ** 
                                 11%           **         **         **         **         **         **         **         **         **        24%        14%         **          12%         **         **         ** 
 
Mean Score                      3.9            **         **         **         **         **         **         **         **         **       3.3-       3.8c         **         3.9          **         **         ** 
                                              cj        CJl         --                        +CdghiJKL                     c          C 
Standard deviation             1.12            **         **         **         **         **         **         **         **         **      1.33       1.22          **        1.14          **         **         ** 
Standard error                  .12            **         **         **         **         **         **         **         **         **       .27        .23          **         .13          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 311 (continuation) 
<E5> Sky News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  138           47         23         47          **         **           **        81           78         45          **         **          42         50         46          - 
 
Effective sample                 90           31         11         32          **         **           **        52           53         30          **         **          32         30         29          - 
 
Total                           146           46         16         55          **         **           **        80           79         54          **         **          54         49         43          - 
 
1 - Do not 
trust it at all    (1.0)          5            1          *          4          **         **           **         5            3          2          **         **           1          *          4          - 
                                  4%           3%         1%         6%         **         **           **         7%           4%         4%         **         **           3%         *%         9%         -% 
 
2                  (2.0)         10            4          *          6          **         **           **         6            5          3          **         **           4          5          2          - 
                                  7%          10%         1%        10%         **         **           **         8%           6%         6%         **         **           7%        11%         4%         -% 
 
3                  (3.0)         28            7          1         10          **         **           **        11           20          8          **         **           8          8         12          - 
                                 19%          15%         6%        18%         **         **           **        14%          25%        16%         **         **          15%        17%        27%         -% 
 
4                  (4.0)         40            9          5         15          **         **           **        21           18         16          **         **          19          8         13          - 
                                 27%          20%        30%        27%         **         **           **        26%          23%        31%         **         **          34%        17%        29%         -% 
 
5 - Trust 
it a great deal    (5.0)         54           19         10         17          **         **           **        33           29         22          **         **          18         25+        10          - 
                                 37%          41%        62%        31%         **         **           **        42%          37%        41%         **         **          34%        51%        24%         -% 
 
(Don't know)                      8            5          -          4          **         **           **         3            5          2          **         **           4          2          3          - 
                                  6%          10%         -%         7%         **         **           **         4%           6%         4%         **         **           7%         4%         7%         -% 
 
Net:Trust                        93           28         15         33          **         **           **        54           47         38          **         **          37         33         23          - 
                                 64%          62%        92%        59%         **         **           **        68%          60%        71%         **         **          68%        69%        53%         -% 
 
Net:Do not trust                 16            6          *          9          **         **           **        12            8          5          **         **           5          5          6          - 
                                 11%          13%         2%        17%         **         **           **        15%          10%        10%         **         **           9%        11%        13%         -% 
 
Mean Score                      3.9          4.0        4.5e       3.7          **         **           **       3.9          3.9        4.0          **         **         4.0        4.1        3.6          - 
Standard deviation             1.12         1.19        .77       1.24          **         **           **      1.25         1.13       1.10          **         **        1.04       1.09       1.21          - 
Standard error                  .12          .22        .23        .23          **         **           **       .18          .16        .20          **         **         .19        .20        .23          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 311 (continuation) 
<E5> Sky News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  138          123        115         51         62          **         120         90         83         90          **          96         69         69         64         41 
 
Effective sample                 90           78         74         32         39          **          77         56         53         56          **          60         42         40         37         30 
 
Total                           146          126        121         50         58          **         123         88         84         90          **          91         62         59         55         53 
 
1 - Do not 
trust it at all    (1.0)          5            5          5          1          1          **           3          3          1          1          **           1          1          1          1          4 
                                  4%           4%         4%         2%         2%         **           2%         3%         1%         2%         **           2%         2%         2%         1%         8% 
 
2                  (2.0)         10            9          7          2          3          **           8          5          4          2-         **           5          4          3          1          6 
                                  7%           7%         5%         5%         5%         **           7%         5%         5%         3%         **           5%         7%         5%         1%        11% 
 
3                  (3.0)         28           26         26         17++       16          **          23         18         17         16          **          17         16         13         11          9 
                                 19%          21%        22%        35%        28%         **          18%        21%        21%        18%         **          19%        26%        22%        19%        18% 
 
4                  (4.0)         40           33         31          9         10          **          34         20         21         26          **          22         12         13         13         18 
                                 27%          26%        25%        19%        16%         **          28%        23%        25%        29%         **          24%        19%        22%        25%        34% 
 
5 - Trust 
it a great deal    (5.0)         54           48         47         18         24          **          46         36         33         39          **          40         22         25         26         14 
                                 37%          38%        39%        36%        41%         **          38%        41%        39%        43%         **          44%        36%        42%        48%        26% 
 
(Don't know)                      8            5          5          2          5          **           8          6          8+         5          **           6          6          5          3          2 
                                  6%           4%         4%         4%         9%         **           7%         7%        10%         6%         **           7%        10%         8%         5%         4% 
 
Net:Trust                        93           81         78         27         34          **          81         57         54         65+         **          62         34         38         40         32 
                                 64%          64%        65%        54%        57%         **          66%        64%        64%        72%         **          68%        55%        64%        73%        60% 
 
Net:Do not trust                 16           13         12          3          4          **          11          7          5          4--        **           6          5          4          1-        10 
                                 11%          11%        10%         7%         6%         **           9%         8%         6%         4%         **           7%         8%         7%         3%        19% 
 
Mean Score                      3.9          3.9        3.9        3.8        4.0          **         4.0        4.0        4.1        4.2++        **         4.1+       3.9        4.1        4.2+e      3.6 
Standard deviation             1.12         1.13       1.12       1.06       1.07          **        1.06       1.09        .99        .94          **        1.02       1.08       1.04        .93       1.23 
Standard error                  .12          .13        .13        .19        .18          **         .13        .15        .14        .13          **         .14        .18        .17        .16        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 311 (continuation) 
<E5> Sky News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  138           38         93           82         94         88         58         80           69         44          **         **          65         52          **         ** 
 
Effective sample                 90           23         61           51         59         55         40         49           46         27          **         **          45         32          **         ** 
 
Total                           146           36         97           77         91         87         65         76           75         44          **         **          73         53          **         ** 
 
1 - Do not 
trust it at all    (1.0)          5            1          5            2          2          2          1          2            2          *          **         **           3          2          **         ** 
                                  4%           2%         5%           2%         2%         2%         1%         2%           3%         1%         **         **           4%         3%         **         ** 
 
2                  (2.0)         10            2          9            5          5          5          7          5           10+         1          **         **           8          3          **         ** 
                                  7%           5%         9%           6%         5%         5%        11%         7%          13%         1%         **         **          11%         5%         **         ** 
 
3                  (3.0)         28           10         13           14         20         22         12         10           10         10          **         **          14          8          **         ** 
                                 19%          29%        13%          19%        22%        25%        19%        13%          14%        24%         **         **          19%        15%         **         ** 
 
4                  (4.0)         40            6         34           20         23         25         12         18           18         14          **         **          19         13          **         ** 
                                 27%          17%        35%          26%        25%        29%        19%        24%          25%        31%         **         **          26%        25%         **         ** 
 
5 - Trust 
it a great deal    (5.0)         54           15         30           32         38         28         31         38++         28         19          **         **          26         23          **         ** 
                                 37%          43%        31%          42%        42%        32%        47%        50%          38%        43%         **         **          36%        44%         **         ** 
 
(Don't know)                      8            1          7            4          4          5          2          4            6          -          **         **           3          4          **         ** 
                                  6%           4%         7%           5%         4%         6%         3%         5%           7%         -%         **         **           5%         7%         **         ** 
 
Net:Trust                        93           21         63           52         61         53         43         56+          47         33          **         **          45         37          **         ** 
                                 64%          60%        65%          68%        67%        61%        65%        74%          62%        74%         **         **          62%        70%         **         ** 
 
Net:Do not trust                 16            3         13            6          6          7          8          7           12          1          **         **          11          4          **         ** 
                                 11%           8%        14%           8%         7%         8%        13%         9%          17%         2%         **         **          14%         8%         **         ** 
 
Mean Score                      3.9          4.0        3.8          4.0        4.0        3.9        4.0        4.2+         3.9        4.1          **         **         3.8        4.1          **         ** 
Standard deviation             1.12         1.10       1.15         1.05       1.03       1.02       1.14       1.06         1.20        .88          **         **        1.17       1.08          **         ** 
Standard error                  .12          .23        .15          .15        .14        .14        .18        .15          .18        .17          **         **         .18        .19          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 311 (continuation) 
<E5> Sky News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  138            ** 
 
Effective sample                 90            ** 
 
Total                           146            ** 
 
1 - Do not 
trust it at all    (1.0)          5            ** 
                                  4%           ** 
 
2                  (2.0)         10            ** 
                                  7%           ** 
 
3                  (3.0)         28            ** 
                                 19%           ** 
 
4                  (4.0)         40            ** 
                                 27%           ** 
 
5 - Trust 
it a great deal    (5.0)         54            ** 
                                 37%           ** 
 
(Don't know)                      8            ** 
                                  6%           ** 
 
Net:Trust                        93            ** 
                                 64%           ** 
 
Net:Do not trust                 16            ** 
                                 11%           ** 
 
Mean Score                      3.9            ** 
Standard deviation             1.12            ** 
Standard error                  .12            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 311 (continuation) 
<E5> Sky News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  138          107         73        101         38         95         76         75         44         31          **        83         37 
 
Effective sample                 90           69         49         67         26         63         50         49         30         21          **        53         24 
 
Total                           146          112         77        108         43        103         77         73         48         32          **        86         37 
 
1 - Do not 
trust it at all    (1.0)          5            3          3          5          1          3          3          5          2          1          **         5          2 
                                  4%           3%         4%         5%         3%         2%         3%         7%         4%         3%         **         6%         6% 
 
2                  (2.0)         10            9          6          6          4          8          4          1-         2          1          **         2          * 
                                  7%           8%         8%         6%        10%         8%         5%         2%         3%         2%         **         3%         *% 
 
3                  (3.0)         28           22         19         22         15         19         15         17         13         11          **        18          8 
                                 19%          19%        25%        20%        35%        19%        19%        23%        27%        34%         **        21%        22% 
 
4                  (4.0)         40           31         11--       31         11         28         18         21         10          8          **        17-        10 
                                 27%          28%        15%        29%        25%        27%        23%        29%        20%        24%         **        19%        27% 
 
5 - Trust 
it a great deal    (5.0)         54           42         32         39         10         40         36+        27         20         12          **        40+        14 
                                 37%          38%        42%        36%        23%        39%        47%        37%        42%        37%         **        47%        39% 
 
(Don't know)                      8            5          5          5          2          5          2          2          2          -          **         3          2 
                                  6%           4%         6%         4%         4%         5%         2%         2%         3%         -%         **         4%         5% 
 
Net:Trust                        93           73         44         70         21         68         54         48         30         19          **        57         25 
                                 64%          66%        57%        65%        48%        67%        71%        65%        62%        61%         **        66%        66% 
 
Net:Do not trust                 16           12          9         11          6         11          6          7          4          2          **         8          2 
                                 11%          11%        12%        11%        13%        10%         8%         9%         8%         5%         **         9%         7% 
 
Mean Score                      3.9          3.9        3.9        3.9        3.6        4.0        4.1        3.9        3.9        3.9          **       4.0        4.0 
Standard deviation             1.12         1.10       1.20       1.13       1.06       1.08       1.09       1.17       1.13       1.06          **      1.18       1.13 
Standard error                  .12          .13        .18        .14        .21        .14        .16        .17        .21        .23          **       .16        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4441 
Table 311 (continuation) 
<E5> Sky News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  138           92         55         50         41        104         95         93        138         38         26          **        86         95          **        26          ** 
 
Effective sample                 90           59         33         32         26         69         61         60         90         26         18          **        58         61          **        18          ** 
 
Total                           146           93         46         48         38        107        100         92        146         40         28          **        89         99          **        25          ** 
 
1 - Do not 
trust it at all    (1.0)          5            3          2          4          2          5          4          5          5          2          2          **         3          3          **         1          ** 
                                  4%           3%         5%         8%         6%         5%         4%         6%         4%         6%         7%         **         3%         3%         **         3%         ** 
 
2                  (2.0)         10            6          1          1          2          7          1          7         10          1          *          **         4          4          **         *          ** 
                                  7%           7%         1%         1%         4%         7%         1%         8%         7%         1%         1%         **         5%         4%         **         1%         ** 
 
3                  (3.0)         28           22         11          8          7         28         21         16         28          7          4          **        24+        25          **         7          ** 
                                 19%          24%        24%        16%        17%        26%        21%        17%        19%        17%        14%         **        27%        25%         **        27%         ** 
 
4                  (4.0)         40           23         11         14         10         28         24         23         40          9          5          **        25         27          **         8          ** 
                                 27%          25%        24%        29%        27%        27%        24%        25%        27%        21%        18%         **        28%        27%         **        34%         ** 
 
5 - Trust 
it a great deal    (5.0)         54           36         20         19         16         32         41         34         54         19         12          **        28         35          **         7          ** 
                                 37%          38%        43%        40%        43%        30%        41%        37%        37%        46%        41%         **        31%        35%         **        29%         ** 
 
(Don't know)                      8            3          1          3          1          6          8          6          8          3          5          **         5          5          **         2          ** 
                                  6%           3%         3%         6%         3%         6%         8%         7%         6%         8%        18%         **         5%         5%         **         6%         ** 
 
Net:Trust                        93           59         31         33         27         61         65         57         93         27         17          **        53         61          **        16          ** 
                                 64%          63%        67%        69%        70%        57%        65%        62%        64%        67%        60%         **        60%        62%         **        63%         ** 
 
Net:Do not trust                 16            9          3          4          4         13          5         13         16          3          2          **         7          8          **         1          ** 
                                 11%          10%         6%         9%        10%        12%         5%        14%        11%         7%         8%         **         8%         8%         **         4%         ** 
 
Mean Score                      3.9          3.9        4.0        4.0        4.0        3.7-       4.1        3.9        3.9        4.1        4.1          **       3.8        3.9          **       3.9          ** 
Standard deviation             1.12         1.09       1.11       1.20       1.17       1.14       1.07       1.22       1.12       1.17       1.26          **      1.06       1.07          **       .99          ** 
Standard error                  .12          .14        .20        .22        .23        .14        .14        .16        .12        .24        .32          **       .14        .14          **       .24          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4442 
Table 311 (continuation) 
<E5> Sky News website/app - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  138           62          **         - 
 
Effective sample                 90           39          **         - 
 
Total                           146           56          **         - 
 
1 - Do not 
trust it at all    (1.0)          5            2          **         - 
                                  4%           4%         **         -% 
 
2                  (2.0)         10            4          **         - 
                                  7%           7%         **         -% 
 
3                  (3.0)         28           16          **         - 
                                 19%          28%         **         -% 
 
4                  (4.0)         40            9          **         - 
                                 27%          16%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         54           24          **         - 
                                 37%          42%         **         -% 
 
(Don't know)                      8            1          **         - 
                                  6%           2%         **         -% 
 
Net:Trust                        93           33          **         - 
                                 64%          59%         **         -% 
 
Net:Do not trust                 16            6          **         - 
                                 11%          11%         **         -% 
 
Mean Score                      3.9          3.9          **         - 
Standard deviation             1.12         1.18          **         - 
Standard error                  .12          .19          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 312 
<E5>Sky News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  138           82         56            **        21         31         24         21          **         **          36         55         47           36         45         26         31 
 
Effective sample                 90           54         36            **        15         19         16         14          **         **          24         35         32           25         31         17         18 
 
Total                           146           90         56            **        20         27         27         24          **         **          36         54         56           39         46         27         34 
 
1 - Do not 
trust it at all    (1.0)          5            4          1            **         2          1          -          -          **         **           3          1          2            2          2          -          1 
                                  4%           5%         1%           **        10%         2%         -%         -%         **         **           7%         1%         4%           6%         4%         -%         2% 
 
2                  (2.0)          6            2          4            **         -          2          *          4          **         **           -          2          4            *          1          3          2 
                                  4%           2%         8%           **         -%         8%         1%        15%         **         **           -%         4%         7%           1%         2%        13%         5% 
 
3                  (3.0)         30           25+b        5-           **         2          8          7          2          **         **           8         15          7           13          6          3          8 
                                 20%          27%         9%           **        10%        30%        24%         9%         **         **          23%        27%        12%          32%        13%        13%        23% 
 
4                  (4.0)         49           29         19            **        10         12          7          5          **         **          14         19         15           13         16         12          8 
                                 33%          33%        35%           **        51%        44%        27%        19%         **         **          40%        36%        27%          33%        34%        46%        23% 
 
5 - Trust 
it a great deal    (5.0)         46           22         24            **         4          1         11         12          **         **          10         12         24            7         19          8         12 
                                 31%          25%        42%           **        22%         3%        42%        48%         **         **          27%        23%        43%          19%        41%        29%        35% 
 
(Don't know)                     10            7          3            **         1          3          2          2          **         **           1          5          4            3          3          -          4 
                                  7%           8%         5%           **         7%        13%         6%         9%         **         **           4%         9%         7%           9%         6%         -%        12% 
 
Net:Trust                        94           52         43            **        15         13         19         16          **         **          24         31         39           20         35         20         20 
                                 65%          57%        77%           **        74%        47%        69%        67%         **         **          66%        58%        70%          52%        74%        75%        58% 
 
Net:Do not trust                 12            6          5            **         2          3          *          4          **         **           3          3          6            3          3          3          3 
                                  8%           7%         9%           **        10%        10%         1%        15%         **         **           7%         5%        11%           7%         6%        13%         8% 
 
Mean Score                      3.9          3.8        4.1            **       3.8        3.4-       4.2c       4.1          **         **         3.8        3.8        4.1          3.6        4.1        3.9        3.9 
                                                                                                                              c 
Standard deviation             1.04         1.05       1.00            **      1.15        .81        .85       1.16          **         **        1.09        .91       1.13         1.04       1.04        .98       1.08 
Standard error                  .11          .15        .17            **       .31        .19        .22        .32          **         **         .22        .16        .21          .21        .19        .23        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 312 (continuation) 
<E5>Sky News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  138           81         57            **        21         23         44         93          126          ** 
 
Effective sample                 90           56         35            **        14         15         29         61           79          ** 
 
Total                           146           85         61            **        20         25         45        100          125          ** 
 
1 - Do not 
trust it at all    (1.0)          5            4          1            **         *          *          1          5            5          ** 
                                  4%           5%         1%           **         1%         1%         1%         5%           4%         ** 
 
2                  (2.0)          6            1          5            **         2          2          2          4            6          ** 
                                  4%           1%         9%           **         8%         9%         5%         4%           5%         ** 
 
3                  (3.0)         30           19         11            **         8          6         11         19           20          ** 
                                 20%          22%        18%           **        41%        23%        24%        19%          16%         ** 
 
4                  (4.0)         49           28         20            **         9          4         14         34           42          ** 
                                 33%          33%        33%           **        42%        17%        33%        34%          34%         ** 
 
5 - Trust 
it a great deal    (5.0)         46           26         19            **         *         11         13         32           42          ** 
                                 31%          31%        32%           **         1%        42%        30%        32%          34%         ** 
 
(Don't know)                     10            6          4            **         1          2          3          5            9          ** 
                                  7%           7%         7%           **         7%         8%         8%         5%           7%         ** 
 
Net:Trust                        94           55         40            **         9         15         28         66           84          ** 
                                 65%          64%        65%           **        43%        59%        63%        67%          67%         ** 
 
Net:Do not trust                 12            6          6            **         2          3          3          9           12          ** 
                                  8%           6%        10%           **         9%        10%         6%         9%           9%         ** 
 
Mean Score                      3.9          3.9        3.9            **       3.4-       4.0        3.9        3.9          3.9          ** 
Standard deviation             1.04         1.06       1.02            **       .71       1.13        .96       1.08         1.08          ** 
Standard error                  .11          .15        .18            **       .20        .30        .18        .14          .13          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 312 (continuation) 
<E5>Sky News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  138            **         **         **         **         **         **         **         **         **        24         30          **         123          **         **         ** 
 
Effective sample                 90            **         **         **         **         **         **         **         **         **        24         29          **          81          **         **         ** 
 
Total                           146            **         **         **         **         **         **         **         **         **         4          9          **         132          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          5            **         **         **         **         **         **         **         **         **         *          *          **           5          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         8%         4%         **           4%         **         **         ** 
 
2                  (2.0)          6            **         **         **         **         **         **         **         **         **         1          1          **           6          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **        12%         7%         **           5%         **         **         ** 
 
3                  (3.0)         30            **         **         **         **         **         **         **         **         **         1          2          **          22          **         **         ** 
                                 20%           **         **         **         **         **         **         **         **         **        17%        28%         **          17%         **         **         ** 
 
4                  (4.0)         49            **         **         **         **         **         **         **         **         **         2          4          **          47          **         **         ** 
                                 33%           **         **         **         **         **         **         **         **         **        37%        44%         **          35%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)         46            **         **         **         **         **         **         **         **         **         1          2          **          43          **         **         ** 
                                 31%           **         **         **         **         **         **         **         **         **        26%        18%         **          33%         **         **         ** 
 
(Don't know)                     10            **         **         **         **         **         **         **         **         **         -          -          **           9          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         -%         -%         **           7%         **         **         ** 
 
Net:Trust                        94            **         **         **         **         **         **         **         **         **         3          5          **          90          **         **         ** 
                                 65%           **         **         **         **         **         **         **         **         **        63%        61%         **          68%         **         **         ** 
 
Net:Do not trust                 12            **         **         **         **         **         **         **         **         **         1          1          **          11          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **        20%        11%         **           8%         **         **         ** 
 
Mean Score                      3.9            **         **         **         **         **         **         **         **         **       3.6        3.6          **         3.9          **         **         ** 
                                             cgl      CgjkL         --                     c  +bCGhiJKL                    cl          c                               -- 
Standard deviation             1.04            **         **         **         **         **         **         **         **         **      1.38       1.04          **        1.05          **         **         ** 
Standard error                  .11            **         **         **         **         **         **         **         **         **       .28        .19          **         .12          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 312 (continuation) 
<E5>Sky News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  138           47         23         47          **         **           **        81           78         45          **         **          42         50         46          - 
 
Effective sample                 90           31         11         32          **         **           **        52           53         30          **         **          32         30         29          - 
 
Total                           146           46         16         55          **         **           **        80           79         54          **         **          54         49         43          - 
 
1 - Do not 
trust it at all    (1.0)          5            1          *          4          **         **           **         5            3          2          **         **           1          *          4          - 
                                  4%           3%         1%         6%         **         **           **         6%           3%         4%         **         **           3%         *%         8%         -% 
 
2                  (2.0)          6            3          *          3          **         **           **         4            3          1          **         **           4          1          2          - 
                                  4%           6%         1%         6%         **         **           **         5%           4%         1%         **         **           7%         2%         4%         -% 
 
3                  (3.0)         30            9          1         10          **         **           **        12           19         10          **         **           7         10         12          - 
                                 20%          20%         6%        19%         **         **           **        15%          24%        19%         **         **          14%        21%        28%         -% 
 
4                  (4.0)         49           11          7         19          **         **           **        25           27         16          **         **          19         14         15          - 
                                 33%          23%        41%        35%         **         **           **        31%          34%        30%         **         **          35%        29%        36%         -% 
 
5 - Trust 
it a great deal    (5.0)         46           16          8         15          **         **           **        30           25         19          **         **          18         20          9          - 
                                 31%          36%        51%        28%         **         **           **        37%          32%        35%         **         **          32%        40%        20%         -% 
 
(Don't know)                     10            6          -          3          **         **           **         4            3          5          **         **           5          3          2          - 
                                  7%          12%         -%         6%         **         **           **         5%           4%        10%         **         **          10%         7%         4%         -% 
 
Net:Trust                        94           27         15         35          **         **           **        55           52         35          **         **          37         34         24          - 
                                 65%          59%        92%        63%         **         **           **        68%          65%        65%         **         **          67%        69%        56%         -% 
 
Net:Do not trust                 12            4          *          7          **         **           **        10            6          3          **         **           5          1          5          - 
                                  8%           9%         2%        13%         **         **           **        12%           7%         5%         **         **           9%         3%        12%         -% 
 
Mean Score                      3.9          3.9        4.4e       3.8          **         **           **       3.9          3.9        4.0          **         **         4.0        4.1c       3.6-         - 
Standard deviation             1.04         1.12        .77       1.16          **         **           **      1.18         1.03       1.04          **         **        1.04        .89       1.14          - 
Standard error                  .11          .21        .23        .21          **         **           **       .17          .14        .20          **         **         .20        .17        .22          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 312 (continuation) 
<E5>Sky News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  138          123        115         51         62          **         120         90         83         90          **          96         69         69         64         41 
 
Effective sample                 90           78         74         32         39          **          77         56         53         56          **          60         42         40         37         30 
 
Total                           146          126        121         50         58          **         123         88         84         90          **          91         62         59         55         53 
 
1 - Do not 
trust it at all    (1.0)          5            5          5          1          1          **           3          2          1          1          **           1          1          1          1          4 
                                  4%           4%         4%         1%         1%         **           2%         3%         1%         1%         **           1%         1%         1%         1%         8% 
 
2                  (2.0)          6            6          4          2          3          **           6          5          2          2          **           3          2          3          1          4 
                                  4%           5%         4%         5%         5%         **           5%         5%         2%         3%         **           3%         4%         4%         1%         7% 
 
3                  (3.0)         30           28         27         17+        15          **          24         18         19         15          **          20         19+        17         11         10 
                                 20%          22%        23%        34%        26%         **          19%        20%        22%        17%         **          22%        31%        29%        21%        18% 
 
4                  (4.0)         49           40         37         14         16          **          44         26         31         36          **          31         18         19         20         16 
                                 33%          32%        31%        29%        28%         **          35%        29%        37%        40%         **          34%        29%        31%        37%        30% 
 
5 - Trust 
it a great deal    (5.0)         46           40         40         15         22          **          38         32         25         29          **          30         17         15         18         15 
                                 31%          32%        33%        31%        37%         **          31%        36%        30%        33%         **          33%        27%        26%        34%        29% 
 
(Don't know)                     10            7          7          -          2          **           8          6          7          6          **           6          5          4          3          4 
                                  7%           6%         6%         -%         3%         **           7%         7%         8%         7%         **           7%         8%         7%         6%         7% 
 
Net:Trust                        94           80         77         30         38          **          82         58         56         65          **          61         35         34         39         31 
                                 65%          64%        64%        60%        65%         **          67%        65%        66%        72%         **          67%        56%        57%        71%        59% 
 
Net:Do not trust                 12           11          9          3          3          **           9          7          3          3          **           4          3          3          1          8 
                                  8%           9%         7%         6%         6%         **           7%         8%         3%         4%         **           4%         5%         6%         3%        15% 
 
Mean Score                      3.9          3.9        3.9        3.8        4.0          **         3.9        4.0        4.0        4.1          **         4.0        3.8        3.8        4.1        3.7 
Standard deviation             1.04         1.06       1.05        .97        .99          **         .99       1.04        .88        .88          **         .92        .94        .95        .88       1.23 
Standard error                  .11          .12        .13        .17        .16          **         .12        .14        .12        .12          **         .12        .15        .16        .15        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 312 (continuation) 
<E5>Sky News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  138           38         93           82         94         88         58         80           69         44          **         **          65         52          **         ** 
 
Effective sample                 90           23         61           51         59         55         40         49           46         27          **         **          45         32          **         ** 
 
Total                           146           36         97           77         91         87         65         76           75         44          **         **          73         53          **         ** 
 
1 - Do not 
trust it at all    (1.0)          5            *          5            1          1          1          1          1            2          *          **         **           3          2          **         ** 
                                  4%           1%         5%           2%         1%         2%         1%         2%           3%         1%         **         **           4%         3%         **         ** 
 
2                  (2.0)          6            2          4            5          5          5          6          5            6          *          **         **           6          *          **         ** 
                                  4%           5%         5%           6%         5%         6%         9%         6%           8%         *%         **         **           8%         *%         **         ** 
 
3                  (3.0)         30           13         15           13         22         22         10          9            9         12          **         **          12          9          **         ** 
                                 20%          36%        16%          17%        24%        25%        15%        13%          12%        27%         **         **          17%        17%         **         ** 
 
4                  (4.0)         49            7         39           27         27         29         19         24           23         16          **         **          22         20          **         ** 
                                 33%          19%        40%          35%        30%        33%        29%        32%          30%        36%         **         **          30%        38%         **         ** 
 
5 - Trust 
it a great deal    (5.0)         46           13         24           27         33         25         25         32+          26         16          **         **          24         18          **         ** 
                                 31%          38%        24%          36%        36%        29%        38%        43%          34%        37%         **         **          33%        34%         **         ** 
 
(Don't know)                     10            -         10            3          3          5          5          3            9          -          **         **           6          4          **         ** 
                                  7%           -%        11%           5%         4%         6%         8%         5%          12%         -%         **         **           9%         8%         **         ** 
 
Net:Trust                        94           20         62           54         60         53         44         57+          48         32          **         **          45         38          **         ** 
                                 65%          57%        64%          71%        66%        61%        67%        75%          64%        72%         **         **          62%        72%         **         ** 
 
Net:Do not trust                 12            2          9            6          6          6          6          6            9          *          **         **           9          2          **         ** 
                                  8%           7%         9%           8%         7%         7%        10%         8%          11%         1%         **         **          12%         3%         **         ** 
 
Mean Score                      3.9          3.9        3.8          4.0        4.0        3.9        4.0        4.1+         3.9        4.1          **         **         3.9        4.1          **         ** 
Standard deviation             1.04         1.04       1.06          .99        .99        .98       1.04       1.00         1.12        .85          **         **        1.13        .93          **         ** 
Standard error                  .11          .22        .14          .14        .13        .14        .17        .15          .17        .16          **         **         .18        .17          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 312 (continuation) 
<E5>Sky News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  138            ** 
 
Effective sample                 90            ** 
 
Total                           146            ** 
 
1 - Do not 
trust it at all    (1.0)          5            ** 
                                  4%           ** 
 
2                  (2.0)          6            ** 
                                  4%           ** 
 
3                  (3.0)         30            ** 
                                 20%           ** 
 
4                  (4.0)         49            ** 
                                 33%           ** 
 
5 - Trust 
it a great deal    (5.0)         46            ** 
                                 31%           ** 
 
(Don't know)                     10            ** 
                                  7%           ** 
 
Net:Trust                        94            ** 
                                 65%           ** 
 
Net:Do not trust                 12            ** 
                                  8%           ** 
 
Mean Score                      3.9            ** 
Standard deviation             1.04            ** 
Standard error                  .11            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 312 (continuation) 
<E5>Sky News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  138          107         73        101         38         95         76         75         44         31          **        83         37 
 
Effective sample                 90           69         49         67         26         63         50         49         30         21          **        53         24 
 
Total                           146          112         77        108         43        103         77         73         48         32          **        86         37 
 
1 - Do not 
trust it at all    (1.0)          5            3          3          5          1          2          2          5          2          1          **         5          2 
                                  4%           3%         4%         4%         3%         2%         3%         7%         4%         3%         **         6%         6% 
 
2                  (2.0)          6            5          2          2          2          4          4          1          2          *          **         3          * 
                                  4%           4%         3%         2%         5%         4%         5%         2%         3%         1%         **         3%         *% 
 
3                  (3.0)         30           20         20         23         15         24         17         20         15         11          **        20          8 
                                 20%          18%        26%        21%        34%        23%        23%        28%        31%        34%         **        24%        21% 
 
4                  (4.0)         49           40         23         40         15         35         25         24         12          6          **        20-        12 
                                 33%          35%        31%        37%        35%        34%        32%        33%        25%        20%         **        23%        33% 
 
5 - Trust 
it a great deal    (5.0)         46           38         24         31          8         33         27         20         16         12          **        35+        14 
                                 31%          34%        31%        29%        19%        32%        36%        27%        34%        37%         **        41%        39% 
 
(Don't know)                     10            7          5          6          2          6          2-         3          2          2          **         3          - 
                                  7%           6%         7%         6%         5%         5%         2%         4%         3%         5%         **         4%         -% 
 
Net:Trust                        94           78         47         72         23         67         52         44         28         18          **        55         27 
                                 65%          69%        61%        66%        53%        66%        68%        59%        58%        57%         **        64%        72% 
 
Net:Do not trust                 12            8          5          7          3          6          6          7          4          2          **         7          2 
                                  8%           7%         6%         7%         8%         6%         7%         9%         8%         5%         **         9%         7% 
 
Mean Score                      3.9          4.0        3.9        3.9        3.6        3.9        3.9        3.7        3.8        3.9          **       3.9        4.0 
Standard deviation             1.04          .99       1.03       1.02        .96        .98       1.03       1.12       1.09       1.07          **      1.16       1.10 
Standard error                  .11          .12        .15        .13        .19        .13        .15        .16        .20        .24          **       .16        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 312 (continuation) 
<E5>Sky News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  138           92         55         50         41        104         95         93        138         38         26          **        86         95          **        26          ** 
 
Effective sample                 90           59         33         32         26         69         61         60         90         26         18          **        58         61          **        18          ** 
 
Total                           146           93         46         48         38        107        100         92        146         40         28          **        89         99          **        25          ** 
 
1 - Do not 
trust it at all    (1.0)          5            2          2          4          2          5          4          5          5          2          2          **         3          3          **         1          ** 
                                  4%           2%         4%         8%         5%         5%         4%         6%         4%         5%         6%         **         3%         3%         **         3%         ** 
 
2                  (2.0)          6            4          1          1          2          5          1          3          6          1          *          **         2          2          **         *          ** 
                                  4%           4%         2%         1%         4%         4%         1%         3%         4%         2%         1%         **         3%         2%         **         1%         ** 
 
3                  (3.0)         30           25         13          9          7         27         21         19         30          9          4          **        27++       25          **         9          ** 
                                 20%          27%        28%        19%        18%        26%        21%        20%        20%        22%        15%         **        30%        26%         **        36%         ** 
 
4                  (4.0)         49           30         16         15         15         40         29         30         49         12         11          **        32         35          **         9          ** 
                                 33%          32%        34%        31%        39%        37%        29%        32%        33%        30%        39%         **        36%        35%         **        37%         ** 
 
5 - Trust 
it a great deal    (5.0)         46           28         15         17         13         25         36         27         46         15          8          **        21-        26          **         4          ** 
                                 31%          30%        32%        35%        34%        23%        36%        29%        31%        37%        27%         **        23%        26%         **        17%         ** 
 
(Don't know)                     10            4          -          3          -          6          8          8         10          2          3          **         5          7          **         2          ** 
                                  7%           4%         -%         6%         -%         5%         8%         9%         7%         5%        12%         **         6%         7%         **         6%         ** 
 
Net:Trust                        94           58         31         31         28         64         66         57         94         27         19          **        53         61          **        13          ** 
                                 65%          63%        66%        66%        73%        60%        66%        62%        65%        66%        65%         **        59%        62%         **        54%         ** 
 
Net:Do not trust                 12            6          3          4          3         10          5          8         12          3          2          **         5          5          **         1          ** 
                                  8%           7%         6%         9%         9%         9%         5%         9%         8%         7%         8%         **         6%         5%         **         4%         ** 
 
Mean Score                      3.9          3.9        3.9        3.9        3.9        3.7--      4.0        3.8        3.9        4.0        3.9          **       3.8        3.9          **       3.7          ** 
Standard deviation             1.04         1.00       1.04       1.18       1.08       1.05       1.03       1.11       1.04       1.10       1.10          **       .96        .98          **       .91          ** 
Standard error                  .11          .13        .18        .22        .21        .13        .14        .15        .11        .22        .27          **       .13        .13          **       .22          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 312 (continuation) 
<E5>Sky News website/app - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  138           62          **         - 
 
Effective sample                 90           39          **         - 
 
Total                           146           56          **         - 
 
1 - Do not 
trust it at all    (1.0)          5            2          **         - 
                                  4%           4%         **         -% 
 
2                  (2.0)          6            4          **         - 
                                  4%           7%         **         -% 
 
3                  (3.0)         30           18+         **         - 
                                 20%          32%         **         -% 
 
4                  (4.0)         49           18          **         - 
                                 33%          32%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         46           15          **         - 
                                 31%          26%         **         -% 
 
(Don't know)                     10            --         **         - 
                                  7%           -%         **         -% 
 
Net:Trust                        94           33          **         - 
                                 65%          58%         **         -% 
 
Net:Do not trust                 12            6          **         - 
                                  8%          10%         **         -% 
 
Mean Score                      3.9          3.7          **         - 
Standard deviation             1.04         1.05          **         - 
Standard error                  .11          .17          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 313 
<E5> Twitter - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  257          132        125           57         57         66         33         28          **         **         114         99         44           73         92         49         43 
 
Effective sample                174           89         86           40         37         44         24         20          **         **          76         68         30           53         61         33         26 
 
Total                           256          139        117           59         49         62         37         33          **         **         108         99         49           81         86         49         39 
 
1 - Do not 
trust it at all    (1.0)         24           12         12            3          2          4          5          5          **         **           5          9         10+a         11          8          2          3 
                                  9%           9%        10%           5%         5%         7%        14%        16%         **         **           5%         9%        20%          13%         9%         5%         8% 
 
2                  (2.0)         38           22         17            6         13+        12          3          4          **         **          19         15          4           10         17          7          5 
                                 15%          16%        14%          11%        26%        19%         9%        12%         **         **          18%        15%         8%          12%        20%        14%        12% 
 
3                  (3.0)         72           39         32           18         13         17         12          7          **         **          31         29         11           21         24         16         11 
                                 28%          28%        27%          31%        27%        28%        31%        20%         **         **          29%        29%        23%          26%        28%        32%        28% 
 
4                  (4.0)         76           40         36           24         12         16          7         11          **         **          37         22         17           27         24         14         11 
                                 30%          29%        30%          41%        26%        25%        18%        32%         **         **          34%        22%        35%          33%        27%        29%        28% 
 
5 - Trust 
it a great deal    (5.0)         38           23         16            7          6         13          7          4          **         **          13         20          5            9         12         10          8 
                                 15%          16%        13%          12%        13%        21%        19%        13%         **         **          12%        20%        10%          11%        13%        19%        20% 
 
(Don't know)                      8            3          5            1          2          -          3          2          **         **           3          3          3            3          2          1          2 
                                  3%           2%         4%           1%         4%         -%         8%         6%         **         **           2%         3%         5%           4%         3%         1%         5% 
 
Net: Trust                      114           63         51           31         19         29         14         15          **         **          50         42         22           36         35         24         19 
                                 45%          45%        44%          53%        39%        46%        37%        45%         **         **          46%        43%        44%          44%        41%        48%        49% 
 
Net: Do not trust                62           34         28            9         15         16          9         10          **         **          24         25         14           20         25          9          8 
                                 24%          24%        24%          15%        31%        26%        24%        29%         **         **          22%        25%        28%          25%        29%        19%        19% 
 
Mean Score                      3.3          3.3        3.2          3.5        3.2        3.4        3.2        3.1          **         **         3.3        3.3        3.1          3.2        3.2        3.4        3.4 
Standard deviation             1.18         1.18       1.18         1.00       1.13       1.20       1.32       1.33          **         **        1.06       1.24       1.31         1.22       1.18       1.11       1.19 
Standard error                  .09          .13        .13          .16        .19        .18        .29        .31          **         **         .12        .15        .25          .17        .15        .20        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 313 (continuation) 
<E5> Twitter - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  257          165         92           36         51         50        103        153          226         30 
 
Effective sample                174          115         60           24         34         30         67        106          148         26 
 
Total                           256          167         89           34         46         44         95        158          210         44 
 
1 - Do not 
trust it at all    (1.0)         24           19          5            3          1          2          6         18           20          2 
                                  9%          11%         6%           9%         2%         5%         6%        11%          10%         4% 
 
2                  (2.0)         38           27         12            7          8          3         13         25           29          9 
                                 15%          16%        13%          19%        19%         6%        14%        16%          14%        20% 
 
3                  (3.0)         72           45         27           11         14         14         31         41           62          9 
                                 28%          27%        30%          31%        30%        31%        32%        26%          30%        21% 
 
4                  (4.0)         76           50         25            7         11         12         23         50           62         14 
                                 30%          30%        29%          20%        24%        28%        24%        32%          29%        32% 
 
5 - Trust 
it a great deal    (5.0)         38           21         18            5         11         11         19         19           29         10 
                                 15%          12%        20%          15%        25%        26%        20%        12%          14%        22% 
 
(Don't know)                      8            6          2            2          -          1          3          5            8          * 
                                  3%           3%         3%           5%         -%         3%         3%         3%           4%         1% 
 
Net: Trust                      114           71         43           12         22         24         42         69           90         24 
                                 45%          43%        48%          36%        49%        54%        44%        44%          43%        54% 
 
Net: Do not trust                62           45         17           10         10          5         19         43           50         11 
                                 24%          27%        19%          29%        21%        11%        20%        27%          24%        24% 
 
Mean Score                      3.3          3.2        3.4          3.1        3.5        3.7+       3.4        3.2          3.2        3.5 
Standard deviation             1.18         1.20       1.14         1.22       1.14       1.11       1.16       1.20         1.17       1.18 
Standard error                  .09          .11        .15          .25        .20        .21        .14        .12          .10        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 313 (continuation) 
<E5> Twitter - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  257            **         **         **         **         **         **         **         **        26         39         32         58          231         26          **         ** 
 
Effective sample                174            **         **         **         **         **         **         **         **        26         39         31         58          162         13          **         ** 
 
Total                           256            **         **         **         **         **         **         **         **        45          7         10         27          240         16          **         ** 
 
1 - Do not 
trust it at all    (1.0)         24            **         **         **         **         **         **         **         **         -          *          1          2           22          2          **         ** 
                                  9%           **         **         **         **         **         **         **         **         -%         5%        13%         9%           9%        15%         **         ** 
 
2                  (2.0)         38            **         **         **         **         **         **         **         **         5          1          1          4           37          1          **         ** 
                                 15%           **         **         **         **         **         **         **         **        12%        15%        15%        14%          15%         8%         **         ** 
 
3                  (3.0)         72            **         **         **         **         **         **         **         **         9          2          4          7           65          7          **         ** 
                                 28%           **         **         **         **         **         **         **         **        19%        33%        37%        25%          27%        41%         **         ** 
 
4                  (4.0)         76            **         **         **         **         **         **         **         **        19          2          2          7           70          6          **         ** 
                                 30%           **         **         **         **         **         **         **         **        41%        27%        22%        25%          29%        35%         **         ** 
 
5 - Trust 
it a great deal    (5.0)         38            **         **         **         **         **         **         **         **        13          1          1          6           38          *          **         ** 
                                 15%           **         **         **         **         **         **         **         **        28%        18%        10%        22%          16%         1%         **         ** 
 
(Don't know)                      8            **         **         **         **         **         **         **         **         -          *          *          1            8          *          **         ** 
                                  3%           **         **         **         **         **         **         **         **         -%         2%         3%         6%           3%         1%         **         ** 
 
Net: Trust                      114            **         **         **         **         **         **         **         **        31          3          3         13          108          6          **         ** 
                                 45%           **         **         **         **         **         **         **         **        69%        45%        33%        47%          45%        36%         **         ** 
 
Net: Do not trust                62            **         **         **         **         **         **         **         **         5          1          3          6           59          4          **         ** 
                                 24%           **         **         **         **         **         **         **         **        12%        20%        28%        22%          24%        22%         **         ** 
 
Mean Score                      3.3            **         **         **         **         **         **         **         **       3.8++abCGK 3.4        3.0        3.4          3.3d       3.0          **         ** 
                                                                                                                                                                                                                      - 
Standard deviation             1.18            **         **         **         **         **         **         **         **       .97       1.19       1.22       1.27         1.19       1.07          **         ** 
Standard error                  .09            **         **         **         **         **         **         **         **       .19        .19        .23        .17          .10        .30          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 313 (continuation) 
<E5> Twitter - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  257          120         31         59          **         **          23        173          172         68          **         **          72        108         77          - 
 
Effective sample                174           84         18         43          **         **          14        120          120         45          **         **          55         69         50          - 
 
Total                           256          117         27         65          **         **          19        176          179         62          **         **          86         97         72          - 
 
1 - Do not 
trust it at all    (1.0)         24            9          2          9          **         **           3         15           16          8          **         **           7          6         11          - 
                                  9%           7%         7%        14%         **         **          19%         8%           9%        13%         **         **           8%         7%        15%         -% 
 
2                  (2.0)         38           23          4          5          **         **           2         24           29          7          **         **          11         14         13          - 
                                 15%          20%        14%         8%         **         **          13%        14%          16%        12%         **         **          13%        15%        18%         -% 
 
3                  (3.0)         72           31          7         19          **         **           6         51           43         20          **         **          28         28         15          - 
                                 28%          27%        25%        29%         **         **          31%        29%          24%        33%         **         **          33%        29%        21%         -% 
 
4                  (4.0)         76           33          6         19          **         **           6         50           54         20          **         **          27         28         20          - 
                                 30%          28%        24%        29%         **         **          31%        28%          30%        32%         **         **          32%        29%        28%         -% 
 
5 - Trust 
it a great deal    (5.0)         38           19          6          9          **         **           1         30           35+b        3-         **         **          11         16         11          - 
                                 15%          16%        23%        14%         **         **           4%        17%          19%         5%         **         **          13%        17%        15%         -% 
 
(Don't know)                      8            2          2          4          **         **           1          6            3          3          **         **           2          4          2          - 
                                  3%           2%         6%         6%         **         **           3%         3%           2%         5%         **         **           3%         4%         2%         -% 
 
Net: Trust                      114           52         13         28          **         **           7         80           89+        23          **         **          38         44         31          - 
                                 45%          44%        47%        43%         **         **          35%        45%          50%        37%         **         **          44%        46%        43%         -% 
 
Net: Do not trust                62           32          6         14          **         **           6         39           45         15          **         **          18         21         24          - 
                                 24%          27%        21%        22%         **         **          31%        22%          25%        25%         **         **          21%        21%        33%         -% 
 
Mean Score                      3.3          3.3        3.4        3.2          **         **         2.9        3.3          3.4        3.0          **         **         3.3        3.4        3.1          - 
Standard deviation             1.18         1.18       1.25       1.25          **         **        1.20       1.18         1.22       1.12          **         **        1.11       1.15       1.31          - 
Standard error                  .09          .13        .31        .20          **         **         .33        .11          .11        .17          **         **         .15        .14        .19          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 313 (continuation) 
<E5> Twitter - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  257          227        216         80        103         24          230        176        142        181         24          187        144        114         92         69 
 
Effective sample                174          153        147         57         71         17          156        119         97        123         17          124         93         73         55         49 
 
Total                           256          226        218         84        105         26          233        178        146        181         21          181        133        105         81         74 
 
1 - Do not 
trust it at all    (1.0)         24           23         23         15+        14          1           23         20         20+        16          *           19         15         16+        10          5 
                                  9%          10%        11%        17%        14%         4%          10%        11%        14%         9%         2%          10%        11%        15%        13%         7% 
 
2                  (2.0)         38           36         36         16         22          2           37         27         20         30          1           33         30++e      16         21++E       5 
                                 15%          16%        17%        19%        20%         6%          16%        15%        14%        16%         6%          18%        22%        15%        26%         7% 
 
3                  (3.0)         72           59         54         19         30         10           66         48         43         57          5           54         42         33         19         17 
                                 28%          26%        25%        23%        28%        41%          28%        27%        29%        31%        25%          30%        32%        31%        23%        23% 
 
4                  (4.0)         76           66         64         15-        19--        8           69         52         37         49          6           48         31-        27         18         27 
                                 30%          29%        29%        18%        18%        33%          30%        29%        25%        27%        27%          26%        23%        26%        22%        37% 
 
5 - Trust 
it a great deal    (5.0)         38           35         35         18         19          3           32         27         21         24          6           23         13         10         10         15 
                                 15%          16%        16%        22%        18%        11%          14%        15%        14%        13%        28%          13%        10%        10%        13%        20% 
 
(Don't know)                      8            6          6          1          2          1            6          4          6          6          2            4          2          3          2          4 
                                  3%           3%         3%         1%         2%         6%           2%         2%         4%         3%        11%           2%         2%         3%         2%         6% 
 
Net: Trust                      114          102         99         33         38-        11          101         79         58         74         12           71-        44--       38-        28         42+aBcd 
                                 45%          45%        45%        40%        36%        44%          44%        44%        39%        41%        55%          39%        33%        36%        35%        57% 
 
Net: Do not trust                62           59         59         31++       36+         3           60         47         40         45          2           52+e       45++e      31e        31++E      10- 
                                 24%          26%        27%        36%        34%        10%          26%        26%        27%        25%         9%          29%        33%        30%        39%        14% 
 
Mean Score                      3.3          3.3        3.2        3.1        3.1        3.4          3.2        3.2        3.1        3.2        3.8c         3.1-       3.0--      3.0-       3.0-       3.6+aBCD 
Standard deviation             1.18         1.21       1.23       1.40       1.30        .94         1.18       1.22       1.25       1.15       1.06         1.18       1.16       1.20       1.25       1.12 
Standard error                  .09          .10        .10        .19        .16        .23          .10        .11        .13        .11        .28          .11        .12        .14        .17        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4458 
Table 313 (continuation) 
<E5> Twitter - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  257           79        171          148        179        143         94        154           77        119         45          **          70        122         43         22 
 
Effective sample                174           47        121           99        120         99         62        100           52         76         35          **          47         83         30         14 
 
Total                           256           67        176          146        179        151         91        144           77        111         53          **          69        122         44         20 
 
1 - Do not 
trust it at all    (1.0)         24            7         17           14         20         15         11         13            2         12          7          **           4         14          3          2 
                                  9%          10%        10%          10%        11%        10%        12%         9%           3%        11%        14%         **           6%        12%         8%         9% 
 
2                  (2.0)         38           14         24           22         27         21         10         24            9         18          5          **           9         19          6          5 
                                 15%          21%        14%          15%        15%        14%        12%        16%          12%        17%        10%         **          14%        15%        13%        23% 
 
3                  (3.0)         72           11         56a          45         48         48         25         38           27         26         13          **          20         27         21++B       4 
                                 28%          17%        32%          31%        27%        32%        28%        26%          35%        24%        24%         **          29%        22%        47%        22% 
 
4                  (4.0)         76           20         47           42         53         44         24         39           27         27         20          **          24         31         11          9 
                                 30%          30%        27%          29%        30%        29%        26%        27%          35%        24%        37%         **          34%        26%        26%        47% 
 
5 - Trust 
it a great deal    (5.0)         38           15         23           21         27         22         19         29+           8         22          8          **           9         27+         3          - 
                                 15%          22%        13%          14%        15%        15%        20%        20%          11%        20%        15%         **          13%        22%         6%         -% 
 
(Don't know)                      8            -          8            2          3          2          2          2            3          5          -          **           3          5          -          - 
                                  3%           -%         5%           1%         2%         1%         2%         1%           4%         4%         -%         **           5%         4%         -%         -% 
 
Net: Trust                      114           35         70           63         80         66         42         68           35         49         28          **          33         58         14          9 
                                 45%          52%        40%          43%        45%        44%        47%        47%          46%        44%        52%         **          47%        47%        32%        47% 
 
Net: Do not trust                62           21         41           36         47         36         22         37           12         30         13          **          13         33          9          6 
                                 24%          31%        23%          25%        26%        24%        24%        25%          15%        28%        24%         **          20%        27%        21%        32% 
 
Mean Score                      3.3          3.3        3.2          3.2        3.2        3.2        3.3        3.3          3.4D       3.3        3.3          **         3.4        3.3        3.1        3.1 
                                                                                                                                                                 - 
Standard deviation             1.18         1.31       1.16         1.17       1.22       1.17       1.28       1.23          .96       1.29       1.25          **        1.09       1.32        .98       1.06 
Standard error                  .09          .19        .11          .12        .11        .12        .16        .12          .14        .15        .21          **         .16        .15        .18        .28 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 313 (continuation) 
<E5> Twitter - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  257            ** 
 
Effective sample                174            ** 
 
Total                           256            ** 
 
1 - Do not 
trust it at all    (1.0)         24            ** 
                                  9%           ** 
 
2                  (2.0)         38            ** 
                                 15%           ** 
 
3                  (3.0)         72            ** 
                                 28%           ** 
 
4                  (4.0)         76            ** 
                                 30%           ** 
 
5 - Trust 
it a great deal    (5.0)         38            ** 
                                 15%           ** 
 
(Don't know)                      8            ** 
                                  3%           ** 
 
Net: Trust                      114            ** 
                                 45%           ** 
 
Net: Do not trust                62            ** 
                                 24%           ** 
 
Mean Score                      3.3            ** 
Standard deviation             1.18            ** 
Standard error                  .09            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 313 (continuation) 
<E5> Twitter - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  257          167        163        186        104        224        183        115         70         51          **       124         43 
 
Effective sample                174          112        104        125         66        152        124         76         51         33          **        79         31 
 
Total                           256          165        150        183         91        220        179        109         79         46          **       113         49 
 
1 - Do not 
trust it at all    (1.0)         24           21+        17         23+         7         21         11-        14         15++e       8          **        17+e        4 
                                  9%          13%        12%        12%         8%         9%         6%        13%        19%        17%         **        15%         8% 
 
2                  (2.0)         38           25         28         29         18         33         28         21         13         13+         **        16          7 
                                 15%          15%        19%        16%        20%        15%        16%        19%        16%        29%         **        14%        13% 
 
3                  (3.0)         72           41         41         41--       28         64         48         30         25         10          **        26         10 
                                 28%          25%        27%        22%        31%        29%        27%        27%        32%        21%         **        23%        21% 
 
4                  (4.0)         76           43         43         53         21         60         56         27         19         10          **        26         12 
                                 30%          26%        28%        29%        24%        27%        31%        25%        24%        21%         **        23%        25% 
 
5 - Trust 
it a great deal    (5.0)         38           29         19         30         13         34         31         12          6          5          **        24+g       15++befG 
                                 15%          18%        12%        17%        15%        15%        17%        11%         7%        12%         **        21%        31% 
 
(Don't know)                      8            6          3          8          3          8          4          5          2          1          **         5          * 
                                  3%           4%         2%         4%         3%         4%         2%         4%         2%         1%         **         4%         1% 
 
Net: Trust                      114           72         61         83         35         94         87g        39         25-        15          **        50         28g 
                                 45%          44%        41%        45%        38%        43%        49%        36%        32%        32%         **        44%        56% 
 
Net: Do not trust                62           46         45+        52+        25         54         39         35+        28+        21++eEk     **        33         11 
                                 24%          28%        30%        28%        28%        24%        22%        32%        35%        45%         **        29%        22% 
 
Mean Score                      3.3          3.2        3.1-       3.2        3.2        3.3g       3.4+fGh    3.0-       2.9--      2.8-         **       3.2        3.6fgh 
Standard deviation             1.18         1.28       1.20       1.28       1.17       1.19       1.15       1.22       1.22       1.28          **      1.36       1.30 
Standard error                  .09          .12        .12        .12        .15        .10        .10        .14        .17        .23          **       .16        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 313 (continuation) 
<E5> Twitter - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  257          218        157         68        129        192         77        154         49        257          **        24        181        216         21         57         22 
 
Effective sample                174          146        106         44         87        131         52        102         32        174          **        17        118        145         13         40         16 
 
Total                           256          210        151         65        123        189         80        147         47        256          **        26        166        211         17         58         24 
 
1 - Do not 
trust it at all    (1.0)         24           15         10         11+         8         20         17++ABdimq 17          4         24          **         9         18         20          1          9          3 
                                  9%           7%         7%        17%         7%        10%        21%        12%         9%         9%         **        34%        11%         9%         4%        16%        14% 
 
2                  (2.0)         38           35         26         13         18         30         13         26          9         38          **         6         32+        37          4          7          5 
                                 15%          17%        17%        20%        15%        16%        16%        17%        19%        15%         **        22%        19%        17%        23%        12%        21% 
 
3                  (3.0)         72           63         43         19         40         61+        22         41         13         72          **         7         50         59          6         18         12 
                                 28%          30%        29%        29%        32%        33%        27%        28%        28%        28%         **        26%        30%        28%        37%        31%        52% 
 
4                  (4.0)         76           55         41         12         33         46-        19         40          9         76          **         2         42         53          3         10-         2 
                                 30%          26%        27%        19%        27%        24%        23%        27%        20%        30%         **         9%        25%        25%        19%        16%        10% 
 
5 - Trust 
it a great deal    (5.0)         38           34         26          7         22         24          8         18         11         38          **         2         20         35          3         11          1 
                                 15%          16%        17%        11%        18%        13%        10%        12%        24%        15%         **         9%        12%        16%        16%        19%         3% 
 
(Don't know)                      8            8          4          2          3          7          2          5          *          8          **         -          4          8          -          3          - 
                                  3%           4%         3%         4%         2%         4%         3%         4%         1%         3%         **         -%         2%         4%         -%         6%         -% 
 
Net: Trust                      114           89         68         20-        55         70--       26-        58         20        114          **         5         61--       88          6         21          3 
                                 45%          42%        45%        30%        44%        37%        33%        39%        43%        45%         **        18%        37%        42%        35%        35%        13% 
 
Net: Do not trust                62           50         36         24+        26         50         29+d       43         13         62          **        15         51+        56          5         16          8 
                                 24%          24%        24%        37%        21%        26%        37%        29%        27%        24%         **        56%        31%        27%        28%        28%        35% 
 
Mean Score                      3.3          3.3cfKp    3.3cfKp    2.9-       3.3cfKp    3.1-k      2.8--      3.1-k      3.3k       3.3fK        **       2.4--      3.1--k     3.2K       3.2        3.1        2.7- 
Standard deviation             1.18         1.16       1.16       1.25       1.14       1.17       1.29       1.21       1.28       1.18          **      1.29       1.18       1.21       1.13       1.34        .95 
Standard error                  .09          .10        .11        .19        .12        .10        .18        .12        .23        .09          **       .31        .11        .10        .31        .22        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 313 (continuation) 
<E5> Twitter - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  257          167          **         - 
 
Effective sample                174          107          **         - 
 
Total                           256          145          **         - 
 
1 - Do not 
trust it at all    (1.0)         24           12          **         - 
                                  9%           9%         **         -% 
 
2                  (2.0)         38           27          **         - 
                                 15%          18%         **         -% 
 
3                  (3.0)         72           51+         **         - 
                                 28%          35%         **         -% 
 
4                  (4.0)         76           32-         **         - 
                                 30%          22%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         38           23          **         - 
                                 15%          16%         **         -% 
 
(Don't know)                      8            1          **         - 
                                  3%           1%         **         -% 
 
Net: Trust                      114           54-         **         - 
                                 45%          37%         **         -% 
 
Net: Do not trust                62           39          **         - 
                                 24%          27%         **         -% 
 
Mean Score                      3.3          3.2K         **         - 
Standard deviation             1.18         1.16          **         - 
Standard error                  .09          .11          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 314 
<E5>Twitter - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  257          132        125           57         57         66         33         28          **         **         114         99         44           73         92         49         43 
 
Effective sample                174           89         86           40         37         44         24         20          **         **          76         68         30           53         61         33         26 
 
Total                           256          139        117           59         49         62         37         33          **         **         108         99         49           81         86         49         39 
 
1 - Do not 
trust it at all    (1.0)         35           19         16            7          6          4          7          7          **         **          12         11         12           15         15          2          3 
                                 14%          14%        13%          12%        12%         6%        19%        22%         **         **          12%        11%        24%          18%        18%         5%         8% 
 
2                  (2.0)         37           21         16            4          9         14a         2          7          **         **          13         16          7            9         16          7          5 
                                 14%          15%        14%           7%        19%        23%         6%        22%         **         **          12%        17%        15%          12%        18%        13%        13% 
 
3                  (3.0)         71           42         30           22         11         16          8          7          **         **          33         24         14           24         20         17         10 
                                 28%          30%        25%          38%        22%        26%        22%        21%         **         **          31%        25%        29%          30%        23%        35%        26% 
 
4                  (4.0)         61           29         31           14         13         13         11          6          **         **          27         24         10           18         20         13          9 
                                 24%          21%        27%          24%        26%        21%        31%        17%         **         **          25%        24%        20%          22%        24%        27%        24% 
 
5 - Trust 
it a great deal    (5.0)         43           24         18           12          8         15          5          2          **         **          20         20          3           10         13         10         10 
                                 17%          18%        16%          20%        17%        24%        14%         7%         **         **          19%        20%         5%          13%        15%        20%        25% 
 
(Don't know)                      9            3          6            -          2          -          3          3          **         **           2          3          4            5          2          -          2 
                                  4%           2%         5%           -%         5%         -%         8%        10%         **         **           2%         3%         8%           7%         2%         -%         5% 
 
Net:Trust                       103           54         50           26         21         28         16          8          **         **          47         44         12           28         33         23         19 
                                 40%          39%        42%          44%        43%        45%        45%        24%         **         **          43%        45%        25%          34%        39%        47%        49% 
 
Net:Do not trust                 72           40         32           11         15         18         10         15          **         **          26         27         19           24         31          9          8 
                                 28%          29%        27%          19%        30%        29%        26%        44%         **         **          24%        28%        38%          30%        36%        18%        20% 
 
Mean Score                      3.2          3.1        3.2          3.3e       3.2        3.3e       3.1        2.6-         **         **         3.3c       3.3c       2.7-         3.0        3.0        3.4        3.5 
Standard deviation             1.28         1.29       1.27         1.22       1.29       1.25       1.37       1.29          **         **        1.24       1.29       1.24         1.30       1.33       1.11       1.25 
Standard error                  .10          .14        .14          .19        .22        .19        .30        .30          **         **         .14        .16        .24          .18        .17        .19        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 314 (continuation) 
<E5>Twitter - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  257          165         92           36         51         50        103        153          226         30 
 
Effective sample                174          115         60           24         34         30         67        106          148         26 
 
Total                           256          167         89           34         46         44         95        158          210         44 
 
1 - Do not 
trust it at all    (1.0)         35           30+b        5-           3          3          4          7         28           28          6 
                                 14%          18%         6%           9%         6%         9%         8%        17%          13%        13% 
 
2                  (2.0)         37           25         12            9          5          3         14         23           32          5 
                                 14%          15%        13%          25%        12%         7%        15%        14%          15%        12% 
 
3                  (3.0)         71           44         27            9         14         14         27         44           64          8 
                                 28%          26%        31%          27%        30%        33%        28%        28%          30%        17% 
 
4                  (4.0)         61           38         23            5         11         11         25         34           43         18 
                                 24%          23%        26%          15%        24%        25%        26%        21%          20%        41% 
 
5 - Trust 
it a great deal    (5.0)         43           23         20            6         12          9         18         24           35          7 
                                 17%          14%        22%          18%        27%        22%        19%        15%          17%        16% 
 
(Don't know)                      9            7          2            2          -          2          4          5            9          * 
                                  4%           4%         2%           6%         -%         4%         4%         3%           4%         *% 
 
Net:Trust                       103           61         43           11         23         20         43         58           78         25 
                                 40%          36%        48%          32%        51%        47%        45%        37%          37%        57% 
 
Net:Do not trust                 72           55         17           12          8          7         22         50           59         11 
                                 28%          33%        19%          34%        18%        16%        23%        32%          28%        25% 
 
Mean Score                      3.2          3.0-       3.5+a        3.1        3.5e       3.5        3.4        3.0          3.1        3.4 
Standard deviation             1.28         1.31       1.16         1.27       1.20       1.20       1.20       1.32         1.27       1.27 
Standard error                  .10          .13        .15          .27        .21        .22        .15        .13          .11        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 314 (continuation) 
<E5>Twitter - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  257            **         **         **         **         **         **         **         **        26         39         32         58          231         26          **         ** 
 
Effective sample                174            **         **         **         **         **         **         **         **        26         39         31         58          162         13          **         ** 
 
Total                           256            **         **         **         **         **         **         **         **        45          7         10         27          240         16          **         ** 
 
1 - Do not 
trust it at all    (1.0)         35            **         **         **         **         **         **         **         **         5          1          2          2           33          2          **         ** 
                                 14%           **         **         **         **         **         **         **         **        12%        15%        18%         7%          14%        13%         **         ** 
 
2                  (2.0)         37            **         **         **         **         **         **         **         **         3          1          1          4           36          1          **         ** 
                                 14%           **         **         **         **         **         **         **         **         8%        13%        14%        15%          15%         5%         **         ** 
 
3                  (3.0)         71            **         **         **         **         **         **         **         **         5          3          4          8           64          7          **         ** 
                                 28%           **         **         **         **         **         **         **         **        12%        40%        39%        30%          27%        45%         **         ** 
 
4                  (4.0)         61            **         **         **         **         **         **         **         **        15          2          2          5           55          6          **         ** 
                                 24%           **         **         **         **         **         **         **         **        34%        23%        16%        20%          23%        36%         **         ** 
 
5 - Trust 
it a great deal    (5.0)         43            **         **         **         **         **         **         **         **        16          1          1          6           43          -          **         ** 
                                 17%           **         **         **         **         **         **         **         **        35%         8%        13%        23%          18%         -%         **         ** 
 
(Don't know)                      9            **         **         **         **         **         **         **         **         -          *          -          1            9          *          **         ** 
                                  4%           **         **         **         **         **         **         **         **         -%         2%         -%         5%           4%         1%         **         ** 
 
Net:Trust                       103            **         **         **         **         **         **         **         **        31          2          3         11           98          6          **         ** 
                                 40%           **         **         **         **         **         **         **         **        69%        30%        29%        43%          41%        36%         **         ** 
 
Net:Do not trust                 72            **         **         **         **         **         **         **         **         9          2          3          6           69          3          **         ** 
                                 28%           **         **         **         **         **         **         **         **        20%        28%        32%        22%          29%        18%         **         ** 
 
Mean Score                      3.2            **         **         **         **         **         **         **         **       3.7+bcgjk  3.0        2.9        3.4          3.2        3.1          **         ** 
                                                                                     +abcgjk 
Standard deviation             1.28            **         **         **         **         **         **         **         **      1.34       1.23       1.32       1.24         1.30       1.00          **         ** 
Standard error                  .10            **         **         **         **         **         **         **         **       .26        .20        .24        .17          .10        .28          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 314 (continuation) 
<E5>Twitter - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  257          120         31         59          **         **          23        173          172         68          **         **          72        108         77          - 
 
Effective sample                174           84         18         43          **         **          14        120          120         45          **         **          55         69         50          - 
 
Total                           256          117         27         65          **         **          19        176          179         62          **         **          86         97         72          - 
 
1 - Do not 
trust it at all    (1.0)         35           16          2         11          **         **           3         26           27          8          **         **          12          8         14          - 
                                 14%          13%         8%        17%         **         **          19%        15%          15%        13%         **         **          14%         9%        20%         -% 
 
2                  (2.0)         37           18          5          6          **         **           4         23           19-        13          **         **           9         19          9          - 
                                 14%          16%        20%         9%         **         **          21%        13%          10%        20%         **         **          11%        19%        13%         -% 
 
3                  (3.0)         71           29          7         20          **         **           9         48           45         22          **         **          28         27         17          - 
                                 28%          25%        26%        31%         **         **          45%        27%          25%        35%         **         **          32%        28%        23%         -% 
 
4                  (4.0)         61           33          5         12          **         **           2         40           47         12          **         **          22         21         17          - 
                                 24%          28%        18%        19%         **         **           8%        23%          26%        19%         **         **          26%        22%        24%         -% 
 
5 - Trust 
it a great deal    (5.0)         43           19          6         11          **         **           1         33           38+b        5          **         **          12         17         14          - 
                                 17%          16%        23%        16%         **         **           4%        19%          21%         8%         **         **          14%        17%        19%         -% 
 
(Don't know)                      9            2          2          5          **         **           1          7            4          3          **         **           3          5          1          - 
                                  4%           2%         6%         8%         **         **           3%         4%           2%         5%         **         **           3%         5%         2%         -% 
 
Net:Trust                       103           51         11         23          **         **           2         73           85++b      17-         **         **          35         38         31          - 
                                 40%          44%        40%        35%         **         **          12%        42%          47%        27%         **         **          40%        39%        43%         -% 
 
Net:Do not trust                 72           34          7         17          **         **           7         48           46         20          **         **          21         27         23          - 
                                 28%          29%        28%        26%         **         **          39%        27%          25%        33%         **         **          25%        28%        32%         -% 
 
Mean Score                      3.2          3.2        3.3        3.1          **         **         2.6        3.2          3.3+       2.9          **         **         3.2        3.2        3.1          - 
Standard deviation             1.28         1.27       1.30       1.33          **         **        1.05       1.32         1.34       1.13          **         **        1.24       1.22       1.40          - 
Standard error                  .10          .14        .32        .21          **         **         .29        .12          .12        .17          **         **         .17        .15        .20          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 314 (continuation) 
<E5>Twitter - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  257          227        216         80        103         24          230        176        142        181         24          187        144        114         92         69 
 
Effective sample                174          153        147         57         71         17          156        119         97        123         17          124         93         73         55         49 
 
Total                           256          226        218         84        105         26          233        178        146        181         21          181        133        105         81         74 
 
1 - Do not 
trust it at all    (1.0)         35           34         34         22++       20          1           35         30         24         23          *           30         24         19         16          5 
                                 14%          15%        16%        26%        19%         4%          15%        17%        16%        13%         2%          16%        18%        18%        20%         7% 
 
2                  (2.0)         37           32         32         11         14          5           36         26         21         32+         1           28         23         19         19+         8 
                                 14%          14%        15%        13%        13%        19%          15%        14%        14%        18%         6%          16%        18%        18%        24%        11% 
 
3                  (3.0)         71           63         57         16         30          7           66         46         40         52          4           55         44         34         20         16 
                                 28%          28%        26%        19%        29%        28%          28%        26%        27%        29%        20%          30%        33%        33%        25%        22% 
 
4                  (4.0)         61           53         50         15         21          6           54         38         29         44          7           36-        23-        18         10-        25+abcd 
                                 24%          23%        23%        18%        20%        25%          23%        21%        20%        24%        32%          20%        17%        17%        13%        34% 
 
5 - Trust 
it a great deal    (5.0)         43           37         37         18         16          5           36         33         25         23-         6           28         16         11         12         15 
                                 17%          17%        17%        21%        15%        19%          16%        19%        17%        13%        30%          15%        12%        10%        15%        20% 
 
(Don't know)                      9            8          8          2          4          1            7          5          7          7          2            5          4          5          3          4 
                                  4%           3%         3%         3%         3%         6%           3%         3%         5%         4%         9%           3%         3%         4%         4%         5% 
 
Net:Trust                       103           90         87         33         38         11           90         71         54         67         13           63-        39--       29--       22-        40+aBCD 
                                 40%          40%        40%        40%        36%        44%          39%        40%        37%        37%        62%          35%        29%        27%        28%        54% 
 
Net:Do not trust                 72           66         66         32+        34          6           70         56         45         55          2           58         47+e       38e        35++E      14 
                                 28%          29%        30%        38%        32%        22%          30%        31%        31%        31%         9%          32%        35%        36%        44%        19% 
 
Mean Score                      3.2          3.1        3.1        3.0        3.0        3.4          3.1-       3.1        3.1        3.1        3.9+abcd     3.0-       2.9--      2.8--      2.8--      3.5+aBCD 
Standard deviation             1.28         1.30       1.32       1.51       1.34       1.15         1.28       1.35       1.33       1.22       1.05         1.29       1.26       1.24       1.35       1.18 
Standard error                  .10          .11        .11        .20        .16        .29          .10        .13        .14        .11        .27          .12        .13        .15        .19        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 314 (continuation) 
<E5>Twitter - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  257           79        171          148        179        143         94        154           77        119         45          **          70        122         43         22 
 
Effective sample                174           47        121           99        120         99         62        100           52         76         35          **          47         83         30         14 
 
Total                           256           67        176          146        179        151         91        144           77        111         53          **          69        122         44         20 
 
1 - Do not 
trust it at all    (1.0)         35           12         23           17         28         19         12         17            2--       17a        11A         **           6         20          5          4 
                                 14%          18%        13%          12%        16%        13%        13%        12%           2%        15%        21%         **           8%        16%        12%        19% 
 
2                  (2.0)         37            9         28           24         27         20         13         20           10         15          6          **           8         16          7          6 
                                 14%          13%        16%          16%        15%        13%        14%        14%          13%        14%        12%         **          11%        13%        16%        29% 
 
3                  (3.0)         71           17         52           44         48         42         28         38           33++bc     25         12          **          23         29         15          3 
                                 28%          26%        30%          30%        27%        28%        31%        26%          43%        22%        22%         **          34%        24%        35%        17% 
 
4                  (4.0)         61           10         42           35         43         43         18         38           18         28         13          **          20         25         12          4 
                                 24%          15%        24%          24%        24%        28%        20%        26%          23%        25%        24%         **          30%        20%        27%        19% 
 
5 - Trust 
it a great deal    (5.0)         43           19+b       22-          24         28         25         18         28           11         20         12          **           8         29+c        3          3 
                                 17%          28%        12%          16%        16%        17%        20%        19%          14%        18%        22%         **          12%        23%         6%        16% 
 
(Don't know)                      9            -          9            3          5          2-         2          3            3          6          -          **           3          4          1          - 
                                  4%           -%         5%           2%         3%         1%         2%         2%           4%         5%         -%         **           5%         4%         3%         -% 
 
Net:Trust                       103           29         64           59         72         68         37         65           29         48         24          **          28         53         15          7 
                                 40%          43%        36%          40%        40%        45%        40%        45%          37%        44%        46%         **          41%        44%        33%        35% 
 
Net:Do not trust                 72           21         51           41         55         39         25         38           12-        32         17          **          14         36         13         10 
                                 28%          31%        29%          28%        31%        26%        27%        26%          15%        29%        33%         **          20%        29%        29%        48% 
 
Mean Score                      3.2          3.2        3.1          3.2        3.1        3.2        3.2        3.3          3.4D       3.2D       3.1d         **         3.3        3.2        3.0        2.8 
                                                                                                                                                                -- 
Standard deviation             1.28         1.45       1.22         1.24       1.30       1.25       1.29       1.28          .97       1.34       1.45          **        1.11       1.40       1.12       1.40 
Standard error                  .10          .21        .11          .13        .12        .13        .17        .13          .14        .16        .25          **         .17        .16        .21        .38 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 314 (continuation) 
<E5>Twitter - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  257            ** 
 
Effective sample                174            ** 
 
Total                           256            ** 
 
1 - Do not 
trust it at all    (1.0)         35            ** 
                                 14%           ** 
 
2                  (2.0)         37            ** 
                                 14%           ** 
 
3                  (3.0)         71            ** 
                                 28%           ** 
 
4                  (4.0)         61            ** 
                                 24%           ** 
 
5 - Trust 
it a great deal    (5.0)         43            ** 
                                 17%           ** 
 
(Don't know)                      9            ** 
                                  4%           ** 
 
Net:Trust                       103            ** 
                                 40%           ** 
 
Net:Do not trust                 72            ** 
                                 28%           ** 
 
Mean Score                      3.2            ** 
Standard deviation             1.28            ** 
Standard error                  .10            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 314 (continuation) 
<E5>Twitter - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  257          167        163        186        104        224        183        115         70         51          **       124         43 
 
Effective sample                174          112        104        125         66        152        124         76         51         33          **        79         31 
 
Total                           256          165        150        183         91        220        179        109         79         46          **       113         49 
 
1 - Do not 
trust it at all    (1.0)         35           31+        26         31         13         32         21         22+        22++ee     11          **        23+         6 
                                 14%          19%        18%        17%        14%        15%        12%        20%        27%        24%         **        20%        12% 
 
2                  (2.0)         37           19         20         28         15         31         24         18         10         10          **        17          6 
                                 14%          11%        14%        15%        17%        14%        13%        17%        13%        22%         **        15%        11% 
 
3                  (3.0)         71           39         48         40--       28         59         48         29         24          8          **        28         13 
                                 28%          24%        32%        22%        31%        27%        27%        27%        31%        18%         **        25%        27% 
 
4                  (4.0)         61           36         27-        40         19         52         44         20         12          9          **        17-         9 
                                 24%          22%        18%        22%        21%        24%        25%        19%        15%        20%         **        15%        18% 
 
5 - Trust 
it a great deal    (5.0)         43           33         25         36         14         37         37+        14          9          8          **        23         15+fg 
                                 17%          20%        16%        20%        15%        17%        21%        12%        11%        17%         **        20%        31% 
 
(Don't know)                      9            7          4          8          2          9          5          6          2          -          **         6          * 
                                  4%           4%         2%         5%         2%         4%         3%         5%         2%         -%         **         5%         1% 
 
Net:Trust                       103           70         52         76         33         89         81+fg      34-        21-        17          **        40         24g 
                                 40%          42%        35%        41%        36%        40%        46%        31%        26%        36%         **        35%        48% 
 
Net:Do not trust                 72           50         47         59         28         63         44         40+        32+e       21+e        **        39         12 
                                 28%          30%        31%        32%        31%        29%        25%        37%        40%        45%         **        35%        23% 
 
Mean Score                      3.2          3.1        3.0        3.1        3.1        3.1g       3.3+fG     2.9-       2.7--      2.8          **       3.0        3.4fg 
Standard deviation             1.28         1.40       1.31       1.38       1.26       1.30       1.28       1.32       1.34       1.43          **      1.42       1.37 
Standard error                  .10          .14        .13        .13        .16        .11        .12        .16        .19        .25          **       .16        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 314 (continuation) 
<E5>Twitter - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  257          218        157         68        129        192         77        154         49        257          **        24        181        216         21         57         22 
 
Effective sample                174          146        106         44         87        131         52        102         32        174          **        17        118        145         13         40         16 
 
Total                           256          210        151         65        123        189         80        147         47        256          **        26        166        211         17         58         24 
 
1 - Do not 
trust it at all    (1.0)         35           26         17         13         12         27         20++abdi   23          4         35          **        12         28         31          1         13          6 
                                 14%          12%        11%        21%        10%        14%        26%        16%        10%        14%         **        46%        17%        15%         4%        22%        27% 
 
2                  (2.0)         37           30         20         14         17         34+         9         27         10         37          **         2         29         35          4          5          2 
                                 14%          14%        13%        22%        13%        18%        11%        18%        22%        14%         **         6%        18%        16%        26%         9%         7% 
 
3                  (3.0)         71           58         44         16         40         55         22         37         12         71          **         8         50         58          3         16          7 
                                 28%          28%        29%        24%        32%        29%        27%        25%        26%        28%         **        33%        30%        28%        18%        27%        31% 
 
4                  (4.0)         61           48         38         11         25         41         18         34          8         61          **         2         35         40          4         11          8 
                                 24%          23%        25%        18%        20%        22%        23%        23%        16%        24%         **         7%        21%        19%        24%        19%        33% 
 
5 - Trust 
it a great deal    (5.0)         43           39         29          7         28+el      23--        9         19         12el       43          **         2         19-        39          5         10          * 
                                 17%          19%        19%        10%        23%        12%        11%        13%        26%        17%         **         8%        11%        19%        27%        17%         2% 
 
(Don't know)                      9            9          3          3          2          9          2          7          *          9          **         -          5          8          -          4          - 
                                  4%           4%         2%         5%         1%         5%         3%         4%         *%         4%         **         -%         3%         4%         -%         6%         -% 
 
Net:Trust                       103           87         66         18-        53         64--       27         53         20        103          **         4         54--       79          9         21          8 
                                 40%          41%        44%        28%        43%        34%        34%        36%        43%        40%         **        15%        32%        37%        52%        36%        35% 
 
Net:Do not trust                 72           56         37         28+abd     29         61+        30         50+        15         72          **        14         57+        66          5         18          8 
                                 28%          27%        25%        43%        23%        32%        37%        34%        32%        28%         **        52%        34%        31%        30%        30%        34% 
 
Mean Score                      3.2          3.2cK      3.3cfKl    2.7-       3.3cfKl    3.0--k     2.8-       3.0k       3.3k       3.2K         **       2.2--      2.9--k     3.1k       3.4k       3.0        2.7 
Standard deviation             1.28         1.28       1.25       1.29       1.25       1.24       1.35       1.29       1.34       1.28          **      1.34       1.25       1.32       1.29       1.41       1.25 
Standard error                  .10          .11        .12        .20        .14        .11        .19        .13        .24        .10          **       .32        .12        .11        .36        .23        .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 314 (continuation) 
<E5>Twitter - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  257          167          **         - 
 
Effective sample                174          107          **         - 
 
Total                           256          145          **         - 
 
1 - Do not 
trust it at all    (1.0)         35           20          **         - 
                                 14%          14%         **         -% 
 
2                  (2.0)         37           26          **         - 
                                 14%          18%         **         -% 
 
3                  (3.0)         71           45          **         - 
                                 28%          31%         **         -% 
 
4                  (4.0)         61           29          **         - 
                                 24%          20%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         43           24          **         - 
                                 17%          16%         **         -% 
 
(Don't know)                      9            2          **         - 
                                  4%           2%         **         -% 
 
Net:Trust                       103           52          **         - 
                                 40%          36%         **         -% 
 
Net:Do not trust                 72           45          **         - 
                                 28%          31%         **         -% 
 
Mean Score                      3.2          3.1k         **         - 
Standard deviation             1.28         1.26          **         - 
Standard error                  .10          .12          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 315 
<E5> Twitter - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  257          132        125           57         57         66         33         28          **         **         114         99         44           73         92         49         43 
 
Effective sample                174           89         86           40         37         44         24         20          **         **          76         68         30           53         61         33         26 
 
Total                           256          139        117           59         49         62         37         33          **         **         108         99         49           81         86         49         39 
 
1 - Do not 
trust it at all    (1.0)         13            7          6            1          2          3          2          *          **         **           3          5          4            5          4          2          1 
                                  5%           5%         5%           2%         5%         4%         6%         1%         **         **           3%         5%         9%           6%         5%         5%         4% 
 
2                  (2.0)         39           19         20            7          8          8          5          9          **         **          15         13         11           11         17          4          6 
                                 15%          14%        17%          11%        17%        13%        14%        27%         **         **          14%        13%        22%          14%        20%         9%        16% 
 
3                  (3.0)         75           44         31           13         14         18         15         12          **         **          28         33         15           30b        17         19          9 
                                 29%          32%        26%          23%        29%        29%        41%        36%         **         **          26%        33%        30%          37%        20%        38%        23% 
 
4                  (4.0)         70           35         35           25+        15         15          6          5          **         **          40+b       21         10           17         29         10         13 
                                 27%          25%        30%          42%        30%        24%        17%        16%         **         **          37%        21%        19%          21%        34%        21%        34% 
 
5 - Trust 
it a great deal    (5.0)         45           27         18           11          7         17          5          4          **         **          19         22          5           10         14         14          8 
                                 18%          19%        16%          19%        15%        27%        14%        13%         **         **          17%        22%         9%          12%        16%        28%        20% 
 
(Don't know)                     13            6          7            2          2          2          3          2          **         **           3          5          5            8          4          -          2 
                                  5%           5%         6%           3%         4%         3%         8%         7%         **         **           3%         5%        11%          10%         4%         -%         5% 
 
Net:Trust                       116           62         54           36+        22         32         12         10          **         **          58+c       43         14-          27-        43         24         21 
                                 45%          45%        46%          61%        45%        51%        31%        30%         **         **          54%        44%        29%          34%        50%        49%        54% 
 
Net:Do not trust                 52           26         26            8         10         11          7          9          **         **          18         18         15           16         22          7          8 
                                 20%          19%        22%          13%        22%        18%        20%        28%         **         **          17%        18%        31%          19%        25%        14%        19% 
 
Mean Score                      3.4          3.4        3.4          3.7G       3.4g       3.6g       3.2        3.1          **         **         3.5c       3.4        3.0-         3.2        3.4        3.6        3.5 
                                                                                                                                         - 
Standard deviation             1.12         1.13       1.12         1.00       1.10       1.17       1.09       1.04          **         **        1.05       1.15       1.14         1.07       1.15       1.13       1.12 
Standard error                  .09          .12        .12          .16        .18        .18        .24        .24          **         **         .12        .14        .22          .15        .15        .20        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 315 (continuation) 
<E5> Twitter - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  257          165         92           36         51         50        103        153          226         30 
 
Effective sample                174          115         60           24         34         30         67        106          148         26 
 
Total                           256          167         89           34         46         44         95        158          210         44 
 
1 - Do not 
trust it at all    (1.0)         13            9          4            2          1          *          2         11           13          - 
                                  5%           5%         4%           4%         2%         1%         2%         7%           6%         -% 
 
2                  (2.0)         39           28         11            4          5          2          8         31+d         30          7 
                                 15%          17%        12%          11%        10%         5%         8%        19%          14%        16% 
 
3                  (3.0)         75           48         28           12         13         20+e       36+        39           66          9 
                                 29%          29%        31%          35%        29%        46%        38%        25%          31%        21% 
 
4                  (4.0)         70           47         24            9         14          6         23         45           54         16 
                                 27%          28%        27%          26%        30%        15%        24%        28%          26%        36% 
 
5 - Trust 
it a great deal    (5.0)         45           24         21            5         13         13         20         25           34         11 
                                 18%          14%        24%          14%        28%        30%        21%        16%          16%        26% 
 
(Don't know)                     13           11          2            3          -          1          5          8           13          * 
                                  5%           7%         2%          10%         -%         3%         5%         5%           6%         *% 
 
Net:Trust                       116           70         45           14         27         19         44         70           88         27 
                                 45%          42%        51%          40%        58%        44%        46%        44%          42%        62% 
 
Net:Do not trust                 52           37         14            5          6          3-        10-        41+cd        43          7 
                                 20%          22%        16%          15%        12%         6%        11%        26%          20%        16% 
 
Mean Score                      3.4          3.3        3.6          3.4        3.7        3.7        3.6        3.3          3.3        3.7 
Standard deviation             1.12         1.11       1.12         1.05       1.06       1.01       1.02       1.17         1.13       1.04 
Standard error                  .09          .11        .15          .22        .18        .19        .13        .12          .10        .20 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 315 (continuation) 
<E5> Twitter - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  257            **         **         **         **         **         **         **         **        26         39         32         58          231         26          **         ** 
 
Effective sample                174            **         **         **         **         **         **         **         **        26         39         31         58          162         13          **         ** 
 
Total                           256            **         **         **         **         **         **         **         **        45          7         10         27          240         16          **         ** 
 
1 - Do not 
trust it at all    (1.0)         13            **         **         **         **         **         **         **         **         -          1          1          2           11          2          **         ** 
                                  5%           **         **         **         **         **         **         **         **         -%        12%        13%         9%           5%        10%         **         ** 
 
2                  (2.0)         39            **         **         **         **         **         **         **         **         5          1          1          3           38          1          **         ** 
                                 15%           **         **         **         **         **         **         **         **        12%         8%        11%        11%          16%         3%         **         ** 
 
3                  (3.0)         75            **         **         **         **         **         **         **         **         4          3          4          8           68          7          **         ** 
                                 29%           **         **         **         **         **         **         **         **         8%        39%        40%        29%          28%        46%         **         ** 
 
4                  (4.0)         70            **         **         **         **         **         **         **         **        19          2          2          6           64          6          **         ** 
                                 27%           **         **         **         **         **         **         **         **        42%        32%        18%        23%          27%        36%         **         ** 
 
5 - Trust 
it a great deal    (5.0)         45            **         **         **         **         **         **         **         **        17          1          1          7j          45          *          **         ** 
                                 18%           **         **         **         **         **         **         **         **        38%         8%        16%        24%          19%         1%         **         ** 
 
(Don't know)                     13            **         **         **         **         **         **         **         **         -          *          *          1           13          *          **         ** 
                                  5%           **         **         **         **         **         **         **         **         -%         2%         2%         4%           5%         2%         **         ** 
 
Net:Trust                       116            **         **         **         **         **         **         **         **        36          3          3         13          110          6          **         ** 
                                 45%           **         **         **         **         **         **         **         **        80%        39%        34%        48%          46%        38%         **         ** 
 
Net:Do not trust                 52            **         **         **         **         **         **         **         **         5          1          2          5           49          2          **         ** 
                                 20%           **         **         **         **         **         **         **         **        12%        20%        24%        19%          21%        14%         **         ** 
 
Mean Score                      3.4            **         **         **         **         **         **         **         **       4.1        3.2        3.1        3.5          3.4        3.2          **         ** 
                                                                                           b                                  ++aBCFGhJK 
                                                                                                                                       l 
Standard deviation             1.12            **         **         **         **         **         **         **         **       .98       1.18       1.27       1.25         1.13        .96          **         ** 
Standard error                  .09            **         **         **         **         **         **         **         **       .19        .19        .23        .17          .09        .28          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 315 (continuation) 
<E5> Twitter - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  257          120         31         59          **         **          23        173          172         68          **         **          72        108         77          - 
 
Effective sample                174           84         18         43          **         **          14        120          120         45          **         **          55         69         50          - 
 
Total                           256          117         27         65          **         **          19        176          179         62          **         **          86         97         72          - 
 
1 - Do not 
trust it at all    (1.0)         13            5          *          6          **         **           *          7           10          3          **         **           4          4          5          - 
                                  5%           5%         1%         9%         **         **           2%         4%           6%         4%         **         **           4%         4%         8%         -% 
 
2                  (2.0)         39           19          7          5          **         **           4         25           23         10          **         **           7         20         12          - 
                                 15%          17%        26%         8%         **         **          22%        14%          13%        17%         **         **           9%        20%        16%         -% 
 
3                  (3.0)         75           30          9         25          **         **           9         47           50         20          **         **          32         23         21          - 
                                 29%          26%        32%        38%         **         **          47%        26%          28%        32%         **         **          37%        24%        29%         -% 
 
4                  (4.0)         70           35          5         15          **         **           2         55           50         19          **         **          28         23         19          - 
                                 27%          30%        18%        23%         **         **           9%        31%          28%        30%         **         **          33%        24%        26%         -% 
 
5 - Trust 
it a great deal    (5.0)         45           22          4         10          **         **           1         34           40+b        5          **         **          13         18         14          - 
                                 18%          19%        16%        16%         **         **           4%        19%          22%         9%         **         **          15%        19%        19%         -% 
 
(Don't know)                     13            5          2          4          **         **           3          8            6          5          **         **           2         10+         1          - 
                                  5%           4%         6%         6%         **         **          16%         5%           3%         8%         **         **           3%        10%         2%         -% 
 
Net:Trust                       116           57          9         25          **         **           3         89+          89         24          **         **          41         41         33          - 
                                 45%          49%        34%        39%         **         **          13%        51%          50%        39%         **         **          48%        43%        46%         -% 
 
Net:Do not trust                 52           25          7         11          **         **           4         32           33         13          **         **          11         23         17          - 
                                 20%          21%        27%        17%         **         **          24%        18%          19%        21%         **         **          13%        24%        24%         -% 
 
Mean Score                      3.4          3.4        3.2        3.3          **         **         2.9        3.5          3.5        3.2          **         **         3.5        3.4        3.3          - 
Standard deviation             1.12         1.13       1.10       1.14          **         **         .83       1.10         1.16       1.02          **         **        1.01       1.17       1.20          - 
Standard error                  .09          .13        .27        .18          **         **         .23        .10          .11        .16          **         **         .14        .15        .17          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 315 (continuation) 
<E5> Twitter - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  257          227        216         80        103         24          230        176        142        181         24          187        144        114         92         69 
 
Effective sample                174          153        147         57         71         17          156        119         97        123         17          124         93         73         55         49 
 
Total                           256          226        218         84        105         26          233        178        146        181         21          181        133        105         81         74 
 
1 - Do not 
trust it at all    (1.0)         13           12         12          5          5          1           12         10          8          8          *            9          5          6          6          4 
                                  5%           5%         5%         6%         5%         4%           5%         5%         6%         4%         2%           5%         4%         6%         7%         5% 
 
2                  (2.0)         39           37         35         19         20          2           37         26         20         31          1           31         29+        21         20+         8 
                                 15%          16%        16%        23%        19%         6%          16%        15%        14%        17%         6%          17%        22%        20%        25%        11% 
 
3                  (3.0)         75           69         65         20         37          5           69         52         46         56          5           56         43         33         23         20 
                                 29%          31%        30%        24%        35%        21%          30%        29%        31%        31%        25%          31%        32%        31%        29%        27% 
 
4                  (4.0)         70           59         56         17         19-        10           66         49         40         52          4           49         32         27         17         22 
                                 27%          26%        26%        20%        18%        38%          28%        28%        27%        29%        18%          27%        24%        25%        21%        29% 
 
5 - Trust 
it a great deal    (5.0)         45           39         39         20         20          5           36         33         23         25-         8           28         18         10-        10         17c 
                                 18%          17%        18%        23%        19%        19%          16%        19%        16%        14%        40%          15%        13%         9%        13%        23% 
 
(Don't know)                     13           10         10          3          4          3           11          7          9          9          2           10          6          9          4          4 
                                  5%           4%         5%         3%         4%        12%           5%         4%         6%         5%         9%           5%         5%         9%         5%         5% 
 
Net:Trust                       116           98         95         37         39         15          103         83         63         78         12           76         49-        36-        27-        39c 
                                 45%          43%        44%        44%        37%        57%          44%        47%        43%        43%        58%          42%        37%        35%        34%        53% 
 
Net:Do not trust                 52           49         47         24+        25          3           50         36         28         39          2           40         34         27         26++       12 
                                 20%          22%        22%        29%        24%        10%          21%        20%        19%        21%         9%          22%        26%        25%        33%        16% 
 
Mean Score                      3.4          3.4        3.4        3.3        3.3        3.7          3.3-       3.4        3.4        3.3        3.9+ad       3.3        3.2-       3.1-       3.1--      3.6cd 
Standard deviation             1.12         1.13       1.14       1.25       1.15       1.04         1.11       1.14       1.11       1.07       1.13         1.11       1.08       1.07       1.16       1.14 
Standard error                  .09          .09        .10        .17        .14        .27          .09        .11        .12        .10        .29          .10        .11        .13        .16        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 315 (continuation) 
<E5> Twitter - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  257           79        171          148        179        143         94        154           77        119         45          **          70        122         43         22 
 
Effective sample                174           47        121           99        120         99         62        100           52         76         35          **          47         83         30         14 
 
Total                           256           67        176          146        179        151         91        144           77        111         53          **          69        122         44         20 
 
1 - Do not 
trust it at all    (1.0)         13            4          9            8         11         11          7          7            2          7          2          **           2          8          2          * 
                                  5%           6%         5%           6%         6%         7%         8%         5%           2%         6%         5%         **           3%         7%         5%         2% 
 
2                  (2.0)         39            9         30           21         25         20         12         19            7         15         13          **           7         20          7          4 
                                 15%          13%        17%          14%        14%        14%        13%        13%           9%        13%        24%         **          10%        17%        16%        21% 
 
3                  (3.0)         75           19         54           49         56         50         32         48           28         35         10          **          21         34         18          3 
                                 29%          28%        31%          33%        31%        33%        35%        34%          37%        32%        19%         **          31%        27%        40%        15% 
 
4                  (4.0)         70           14         45           39         49         39         18         37           24         23         18          **          21         28         13          9 
                                 27%          21%        26%          27%        28%        26%        20%        25%          31%        21%        33%         **          30%        23%        29%        46% 
 
5 - Trust 
it a great deal    (5.0)         45           19+        27           26         30         27         20         32           10         25         10          **          11         29          4          1 
                                 18%          28%        15%          17%        17%        18%        22%        22%          13%        23%        19%         **          16%        23%        10%         7% 
 
(Don't know)                     13            2         11            3-         7          3-         2          2--          6          6          -          **           7+         4          -          2 
                                  5%           4%         6%           2%         4%         2%         2%         1%           7%         5%         -%         **          11%         3%         -%         8% 
 
Net:Trust                       116           33         72           65         80         66         38         68           34         48         28          **          31         56         17         11 
                                 45%          49%        41%          44%        45%        44%        42%        47%          44%        44%        52%         **          45%        46%        39%        54% 
 
Net:Do not trust                 52           13         39           29         36         31         19         26            9         21         15a         **           9         28          9          5 
                                 20%          19%        22%          20%        20%        21%        21%        18%          12%        19%        29%         **          13%        23%        21%        24% 
 
Mean Score                      3.4          3.5        3.3          3.4        3.4        3.4        3.4        3.5          3.5        3.4        3.4          **         3.5        3.4        3.2        3.4 
Standard deviation             1.12         1.22       1.11         1.11       1.12       1.15       1.19       1.12          .95       1.18       1.18          **        1.02       1.22       1.01       1.04 
Standard error                  .09          .18        .10          .11        .10        .12        .15        .11          .13        .14        .20          **         .16        .14        .18        .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 315 (continuation) 
<E5> Twitter - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  257            ** 
 
Effective sample                174            ** 
 
Total                           256            ** 
 
1 - Do not 
trust it at all    (1.0)         13            ** 
                                  5%           ** 
 
2                  (2.0)         39            ** 
                                 15%           ** 
 
3                  (3.0)         75            ** 
                                 29%           ** 
 
4                  (4.0)         70            ** 
                                 27%           ** 
 
5 - Trust 
it a great deal    (5.0)         45            ** 
                                 18%           ** 
 
(Don't know)                     13            ** 
                                  5%           ** 
 
Net:Trust                       116            ** 
                                 45%           ** 
 
Net:Do not trust                 52            ** 
                                 20%           ** 
 
Mean Score                      3.4            ** 
Standard deviation             1.12            ** 
Standard error                  .09            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 315 (continuation) 
<E5> Twitter - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  257          167        163        186        104        224        183        115         70         51          **       124         43 
 
Effective sample                174          112        104        125         66        152        124         76         51         33          **        79         31 
 
Total                           256          165        150        183         91        220        179        109         79         46          **       113         49 
 
1 - Do not 
trust it at all    (1.0)         13           11          8         12          3         10          7          5          8+         3          **         7          2 
                                  5%           7%         5%         7%         3%         4%         4%         5%        10%         7%         **         6%         5% 
 
2                  (2.0)         39           29         21         28         16         33         27         21         10         10          **        16          6 
                                 15%          17%        14%        15%        18%        15%        15%        19%        13%        21%         **        14%        11% 
 
3                  (3.0)         75           43         54+        52         27         68         51         30         32+        15          **        31         13 
                                 29%          26%        36%        28%        29%        31%        29%        28%        40%        32%         **        27%        26% 
 
4                  (4.0)         70           39         38         42-        28         59         50         27         18         11          **        23          9 
                                 27%          24%        26%        23%        30%        27%        28%        24%        22%        23%         **        20%        18% 
 
5 - Trust 
it a great deal    (5.0)         45           34g        24         37g        14         39         39+g       16          5-         8          **        26g        17++bdefG 
                                 18%          21%        16%        20%        15%        18%        22%        14%         7%        16%         **        23%        34% 
 
(Don't know)                     13           10          5         12          4         10          4--       10+e        6          -          **        11+e        3 
                                  5%           6%         3%         7%         4%         5%         2%        10%         7%         -%         **         9%         6% 
 
Net:Trust                       116           73         62         79         42         98         90+g       42         23--       18          **        48         25g 
                                 45%          44%        41%        43%        46%        45%        50%        39%        29%        40%         **        43%        52% 
 
Net:Do not trust                 52           39         29         40         19         43         34         26         18         13          **        23          8 
                                 20%          24%        19%        22%        21%        20%        19%        24%        23%        28%         **        20%        16% 
 
Mean Score                      3.4          3.4        3.3        3.4        3.4        3.4g       3.5+g      3.3        3.0--      3.2          **       3.4        3.7g 
                                                                                                                                                  g 
Standard deviation             1.12         1.21       1.08       1.20       1.07       1.10       1.12       1.12       1.07       1.17          **      1.22       1.23 
Standard error                  .09          .12        .11        .11        .13        .09        .10        .13        .15        .20          **       .14        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 315 (continuation) 
<E5> Twitter - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  257          218        157         68        129        192         77        154         49        257          **        24        181        216         21         57         22 
 
Effective sample                174          146        106         44         87        131         52        102         32        174          **        17        118        145         13         40         16 
 
Total                           256          210        151         65        123        189         80        147         47        256          **        26        166        211         17         58         24 
 
1 - Do not 
trust it at all    (1.0)         13            9          7          1          5         10          7          6          2         13          **         2          9         10          1          3          2 
                                  5%           4%         4%         2%         4%         5%         9%         4%         5%         5%         **         7%         6%         5%         3%         4%         8% 
 
2                  (2.0)         39           35         22         19++bdil   16         31         17         24          9         39          **         6         26         34          3          8          2 
                                 15%          17%        14%        29%        13%        17%        21%        17%        19%        15%         **        24%        15%        16%        15%        13%         9% 
 
3                  (3.0)         75           58         50         18         38         62         24         48         11         75          **        12         57         60          7         24         10 
                                 29%          28%        33%        27%        31%        33%        30%        32%        24%        29%         **        46%        34%        29%        38%        41%        43% 
 
4                  (4.0)         70           57         37         12         35         46         20         36         13         70          **         1         45         52          3          8-         7 
                                 27%          27%        25%        19%        28%        25%        25%        25%        28%        27%         **         2%        27%        25%        16%        14%        31% 
 
5 - Trust 
it a great deal    (5.0)         45           42         32          8         28fl       25-         7-        22         11         45          **         4         20--       42          5         11          2 
                                 18%          20%        22%        12%        23%        13%         9%        15%        24%        18%         **        14%        12%        20%        27%        18%         9% 
 
(Don't know)                     13            9          3-         6bdq       2-        13          5         11q         *         13          **         2          9         13          -          5dq        - 
                                  5%           4%         2%        10%         1%         7%         6%         7%         *%         5%         **         6%         6%         6%         -%         9%         -% 
 
Net:Trust                       116           99         70         20-        63cf       72--       27-        58         24        116          **         4         64-        94          7         19         10 
                                 45%          47%        46%        31%        51%        38%        34%        39%        51%        45%         **        16%        39%        45%        43%        32%        40% 
 
Net:Do not trust                 52           44         28         20+        21         42         24+        31         11         52          **         8         35         44          3         10          4 
                                 20%          21%        19%        31%        17%        22%        30%        21%        24%        20%         **        32%        21%        21%        18%        17%        17% 
 
Mean Score                      3.4          3.4f       3.5f       3.1        3.5cfjk    3.3--      3.0--      3.3        3.5        3.4          **       2.9        3.3-       3.4        3.5        3.3        3.2 
Standard deviation             1.12         1.13       1.12       1.09       1.11       1.09       1.12       1.09       1.20       1.12          **      1.11       1.06       1.15       1.18       1.10       1.03 
Standard error                  .09          .10        .11        .17        .12        .10        .16        .11        .21        .09          **       .28        .10        .10        .32        .18        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 315 (continuation) 
<E5> Twitter - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  257          167          **         - 
 
Effective sample                174          107          **         - 
 
Total                           256          145          **         - 
 
1 - Do not 
trust it at all    (1.0)         13            6          **         - 
                                  5%           4%         **         -% 
 
2                  (2.0)         39           27          **         - 
                                 15%          19%         **         -% 
 
3                  (3.0)         75           49          **         - 
                                 29%          34%         **         -% 
 
4                  (4.0)         70           33          **         - 
                                 27%          22%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         45           28          **         - 
                                 18%          19%         **         -% 
 
(Don't know)                     13            2-         **         - 
                                  5%           2%         **         -% 
 
Net:Trust                       116           61          **         - 
                                 45%          42%         **         -% 
 
Net:Do not trust                 52           34          **         - 
                                 20%          23%         **         -% 
 
Mean Score                      3.4          3.3          **         - 
Standard deviation             1.12         1.13          **         - 
Standard error                  .09          .11          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 316 
<E5> Daily Mail Online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  167           81         86           22         30         23         23         26         28          **          52         46         69           42         51         30         44 
 
Effective sample                111           53         58           16         21         17         14         14         20          **          37         32         43           31         34         22         24 
 
Total                           176           87         89           24         31         27         22         19         32          **          56         49         71           48         52         39         38 
 
1 - Do not 
trust it at all    (1.0)         12            4          8            2          5          -          2          1          2          **           7          2          3            2          3          5          2 
                                  7%           5%         9%           9%        17%         -%         9%         3%         5%         **          13%         4%         4%           4%         7%        12%         6% 
 
2                  (2.0)         10            4          7            2          3          -          *          2          2          **           5          *          5            4          3          2          2 
                                  6%           4%         7%           8%        11%         -%         1%        12%         7%         **           9%         *%         7%           8%         5%         5%         5% 
 
3                  (3.0)         43           17         26            4         10          9          5          1          8          **          15         14         14            9         17          9          7 
                                 24%          19%        29%          18%        33%        34%        22%         6%        24%         **          26%        28%        20%          19%        32%        24%        19% 
 
4                  (4.0)         55           31         23            4          7          8         11          8         13          **          12         20         24           13         15          8         18 
                                 31%          36%        26%          18%        24%        30%        51%        43%        40%         **          21%        40%        33%          28%        29%        22%        48% 
 
5 - Trust 
it a great deal    (5.0)         35           18         17            2          1          6          3          7          8          **           4-         9         22+A         12          7         11          5 
                                 20%          20%        19%           9%         5%        23%        15%        36%        24%         **           6%        19%        30%          25%        14%        28%        12% 
 
(Don't know)                     22           14          8           10          4          4          *          -          -          **          13+c        4          5            8          7          3          3 
                                 12%          16%         9%          39%        12%        13%         2%         -%         -%         **          24%         8%         7%          17%        13%         9%         9% 
 
Net: Trust                       90           49         40            6          9         14         15         15         21          **          15--       29A        45+A         25         22         19         23 
                                 51%          56%        46%          27%        28%        53%        66%        79%        64%         **          28%        59%        63%          52%        43%        50%        61% 
 
Net: Do not trust                22            8         14            4          9          -          2          3          4          **          13+b        2          7            5          6          7          4 
                                 12%           9%        16%          17%        27%         -%        10%        15%        12%         **          23%         4%        10%          11%        12%        17%        11% 
 
Mean Score                      3.6          3.7        3.4          3.2        2.9--      3.9B       3.6        4.0b       3.7b         **         3.0--      3.8A       3.9+A        3.8        3.4        3.5        3.6 
                                                                                                                                         b 
Standard deviation             1.14         1.06       1.19         1.28       1.18        .81       1.07       1.12       1.09          **        1.21        .94       1.08         1.12       1.08       1.34       1.01 
Standard error                  .11          .16        .16          .42        .27        .21        .29        .30        .24          **         .23        .17        .17          .22        .20        .30        .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 316 (continuation) 
<E5> Daily Mail Online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  167           93         74            **         **        23         49        117          152          ** 
 
Effective sample                111           65         46            **         **        17         33         78           97          ** 
 
Total                           176          100         76            **         **        25         47        126          152          ** 
 
1 - Do not 
trust it at all    (1.0)         12            5          7            **         **         -          5          7           12          ** 
                                  7%           5%         9%           **         **         -%        11%         5%           8%         ** 
 
2                  (2.0)         10            6          4            **         **         2          2          8            9          ** 
                                  6%           6%         5%           **         **         7%         4%         6%           6%         ** 
 
3                  (3.0)         43           26         16            **         **         6         13         29           36          ** 
                                 24%          26%        22%           **         **        25%        28%        23%          24%         ** 
 
4                  (4.0)         55           28         27            **         **        12         18         36           42          ** 
                                 31%          28%        35%           **         **        49%        39%        29%          28%         ** 
 
5 - Trust 
it a great deal    (5.0)         35           19         16            **         **         4          6         29           33          ** 
                                 20%          19%        20%           **         **        14%        12%        23%          22%         ** 
 
(Don't know)                     22           15          7            **         **         1          3         17           20          ** 
                                 12%          15%         9%           **         **         6%         6%        13%          13%         ** 
 
Net: Trust                       90           47         42            **         **        16         24         65           75          ** 
                                 51%          47%        56%           **         **        63%        51%        52%          50%         ** 
 
Net: Do not trust                22           11         11            **         **         2          7         15           20          ** 
                                 12%          11%        14%           **         **         7%        15%        12%          13%         ** 
 
Mean Score                      3.6          3.6        3.6            **         **       3.8A       3.4a       3.7A         3.6          ** 
                                                                      -- 
Standard deviation             1.14         1.10       1.18            **         **       .81       1.15       1.13         1.19          ** 
Standard error                  .11          .15        .18            **         **       .20        .21        .14          .13          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4485 
Table 316 (continuation) 
<E5> Daily Mail Online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  167            **         **         **         **         **         **         **         **         **        27         40          **         147          **         **         ** 
 
Effective sample                111            **         **         **         **         **         **         **         **         **        27         39          **         100          **         **         ** 
 
Total                           176            **         **         **         **         **         **         **         **         **         5         12          **         160          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)         12            **         **         **         **         **         **         **         **         **         *          1          **          11          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         4%        11%         **           7%         **         **         ** 
 
2                  (2.0)         10            **         **         **         **         **         **         **         **         **         1          *          **           9          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **        22%         4%         **           5%         **         **         ** 
 
3                  (3.0)         43            **         **         **         **         **         **         **         **         **         1          4          **          35          **         **         ** 
                                 24%           **         **         **         **         **         **         **         **         **        26%        32%         **          22%         **         **         ** 
 
4                  (4.0)         55            **         **         **         **         **         **         **         **         **         1          3          **          49          **         **         ** 
                                 31%           **         **         **         **         **         **         **         **         **        31%        22%         **          31%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)         35            **         **         **         **         **         **         **         **         **         1          3          **          33          **         **         ** 
                                 20%           **         **         **         **         **         **         **         **         **        17%        28%         **          21%         **         **         ** 
 
(Don't know)                     22            **         **         **         **         **         **         **         **         **         -          *          **          22          **         **         ** 
                                 12%           **         **         **         **         **         **         **         **         **         -%         3%         **          14%         **         **         ** 
 
Net: Trust                       90            **         **         **         **         **         **         **         **         **         2          6          **          83          **         **         ** 
                                 51%           **         **         **         **         **         **         **         **         **        48%        49%         **          52%         **         **         ** 
 
Net: Do not trust                22            **         **         **         **         **         **         **         **         **         1          2          **          20          **         **         ** 
                                 12%           **         **         **         **         **         **         **         **         **        26%        15%         **          13%         **         **         ** 
 
Mean Score                      3.6            **         **         **         **         **         **         **         **         **       3.4        3.5          **         3.6          **         **         ** 
                                                                                     +BcfhJk          -                            bFhJk 
Standard deviation             1.14            **         **         **         **         **         **         **         **         **      1.26       1.33          **        1.16          **         **         ** 
Standard error                  .11            **         **         **         **         **         **         **         **         **       .24        .22          **         .12          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 316 (continuation) 
<E5> Daily Mail Online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  167           51         22         61          **         **          38         81           86         59         22          **          55         61         49          - 
 
Effective sample                111           40         14         38          **         **          22         52           60         41         10          **          40         41         28          - 
 
Total                           176           63         21         60          **         **          33         78           93         68         15          **          69         64         40          - 
 
1 - Do not 
trust it at all    (1.0)         12            6          2          2          **         **           3          6            5          6          *          **           4          7          1          - 
                                  7%          10%        10%         3%         **         **           8%         8%           6%         9%         1%         **           6%        11%         1%         -% 
 
2                  (2.0)         10            4          2          2          **         **           *          3            6          2          2          **           1          6          2          - 
                                  6%           6%        10%         4%         **         **           1%         3%           7%         3%        14%         **           1%         9%         5%         -% 
 
3                  (3.0)         43           13          6         18          **         **          13         13           18         23+         1          **          22B         5--       14          - 
                                 24%          20%        29%        30%         **         **          38%        17%          19%        34%         8%         **          33%         7%        34%         -% 
 
4                  (4.0)         55           19          5         16          **         **          12         26           30         23          2          **          21         21         13          - 
                                 31%          30%        22%        27%         **         **          36%        33%          32%        33%        16%         **          31%        33%        32%         -% 
 
5 - Trust 
it a great deal    (5.0)         35            7          5         20+a        **         **           3         23+          21         10          4          **           9         19          7          - 
                                 20%          12%        23%        33%         **         **           8%        29%          22%        15%        25%         **          13%        29%        18%         -% 
 
(Don't know)                     22           15+C        1          2-         **         **           3          8           13          3          5          **          12          6          4          - 
                                 12%          23%         7%         3%         **         **           9%        10%          14%         5%        35%         **          17%        10%         9%         -% 
 
Net: Trust                       90           26          9         36          **         **          15         49+          50         33          6          **          30         40         20          - 
                                 51%          41%        45%        60%         **         **          44%        63%          54%        49%        41%         **          43%        62%        50%         -% 
 
Net: Do not trust                22           10          4          4          **         **           3          9           12          8          2          **           5         13          3          - 
                                 12%          15%        20%         7%         **         **           9%        11%          12%        12%        16%         **           7%        20%         7%         -% 
 
Mean Score                      3.6          3.4        3.4        3.9          **         **         3.4        3.8          3.7        3.5        3.7          **         3.5        3.7        3.7          - 
Standard deviation             1.14         1.21       1.29       1.03          **         **         .99       1.19         1.15       1.10       1.30          **        1.01       1.36        .93          - 
Standard error                  .11          .22        .36        .17          **         **         .22        .17          .16        .18        .46          **         .17        .22        .18          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 316 (continuation) 
<E5> Daily Mail Online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  167          153        141         61         85          **         150        115        104        124          **         116         77         79         71         49 
 
Effective sample                111          100         93         37         49          **         100         76         69         80          **          74         46         49         39         37 
 
Total                           176          155        143         55         72          **         157        122        107        124          **         111         67         71         55         63 
 
1 - Do not 
trust it at all    (1.0)         12           11         11          3          4          **          10         10          8          8          **           6          6          2          3          5 
                                  7%           7%         8%         5%         6%         **           6%         8%         8%         6%         **           6%         9%         3%         5%         8% 
 
2                  (2.0)         10           10         10          2          6          **           8          8          8          6          **           3-         3          1          1          8+ac 
                                  6%           7%         7%         4%         8%         **           5%         7%         7%         5%         **           2%         4%         1%         2%        12% 
 
3                  (3.0)         43           35         30         14         18          **          37         30         23         31          **          23         14         18         10         18 
                                 24%          22%        21%        26%        25%         **          24%        25%        21%        25%         **          21%        20%        25%        18%        28% 
 
4                  (4.0)         55           53         51         25+        22          **          55         39         44++       43          **          46++E      33++E      30+E       22e         9-- 
                                 31%          34%        36%        45%        31%         **          35%        32%        41%        34%         **          41%        50%        43%        40%        14% 
 
5 - Trust 
it a great deal    (5.0)         35           30         30          6         10          **          30         22         18         22          **          24          8         14         14         11 
                                 20%          19%        21%        10%        13%         **          19%        18%        17%        18%         **          22%        12%        20%        26%        17% 
 
(Don't know)                     22           16         11          5         11          **          16         13          6--       14          **           9          3-         6          5         13+ab 
                                 12%          10%         7%        10%        16%         **          10%        11%         6%        11%         **           8%         4%         8%         9%        21% 
 
Net: Trust                       90           83         81         30         32          **          85         61         62         65          **          70++E      41E        45+E       36+E       20-- 
                                 51%          53%        56%        55%        45%         **          54%        50%        58%        52%         **          63%        62%        63%        66%        31% 
 
Net: Do not trust                22           22         22          5         10          **          18         18         16         14          **           9          9          3-         4         13c 
                                 12%          14%        15%         9%        14%         **          12%        15%        15%        11%         **           8%        13%         5%         7%        20% 
 
Mean Score                      3.6          3.6        3.6        3.6        3.4          **         3.6        3.5        3.6        3.6          **         3.8+e      3.5        3.8e       3.9e       3.2- 
Standard deviation             1.14         1.15       1.17        .96       1.11          **        1.10       1.16       1.12       1.10          **        1.04       1.09        .92       1.03       1.26 
Standard error                  .11          .12        .13        .16        .17          **         .12        .14        .14        .13          **         .13        .17        .14        .17        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 316 (continuation) 
<E5> Daily Mail Online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  167           48        115          113        121        107         74        112           90         45         23          **          84         58          **         ** 
 
Effective sample                111           26         82           76         81         72         51         74           56         33         16          **          55         41          **         ** 
 
Total                           176           34        135          122        129        115         82        118           91         52         25          **          90         64          **         ** 
 
1 - Do not 
trust it at all    (1.0)         12            3          7            8          7         10          6         10            5          3          3          **           5          5          **         ** 
                                  7%           8%         5%           7%         5%         9%         8%         9%           5%         6%        13%         **           5%         8%         **         ** 
 
2                  (2.0)         10            1         10            8          8          6          6          7            6          4          -          **           6          3          **         ** 
                                  6%           2%         7%           7%         6%         6%         7%         6%           7%         7%         -%         **           7%         5%         **         ** 
 
3                  (3.0)         43            3         39+          30         32         33         21         32           26         11          6          **          26         12          **         ** 
                                 24%          10%        29%          24%        24%        28%        26%        27%          29%        21%        23%         **          29%        19%         **         ** 
 
4                  (4.0)         55           12         41           39         41         32         21         33           24         17          9          **          22         26          **         ** 
                                 31%          35%        30%          32%        31%        28%        26%        28%          26%        32%        36%         **          24%        40%         **         ** 
 
5 - Trust 
it a great deal    (5.0)         35           11         20-          24         30         26         20         25           21          8          5          **          22          9          **         ** 
                                 20%          33%        15%          20%        23%        22%        24%        21%          23%        16%        21%         **          25%        14%         **         ** 
 
(Don't know)                     22            4         18           13         13          8-         8         11            9          9          2          **           9          8          **         ** 
                                 12%          12%        13%          10%        10%         7%         9%         9%          10%        18%         7%         **          10%        12%         **         ** 
 
Net: Trust                       90           23         61-          63         70         57         41         59           44         25         14          **          44         35          **         ** 
                                 51%          68%        45%          52%        54%        50%        50%        50%          49%        48%        58%         **          49%        55%         **         ** 
 
Net: Do not trust                22            3         17           17         15         16         12         17           11          7          3          **          11          9          **         ** 
                                 12%          10%        12%          14%        11%        14%        15%        14%          13%        13%        13%         **          12%        14%         **         ** 
 
Mean Score                      3.6          3.9        3.5          3.6        3.7        3.5        3.6        3.5          3.6        3.5        3.6          **         3.6        3.5          **         ** 
Standard deviation             1.14         1.21       1.07         1.15       1.10       1.20       1.21       1.19         1.13       1.13       1.27          **        1.14       1.13          **         ** 
Standard error                  .11          .25        .13          .14        .13        .15        .18        .14          .16        .22        .32          **         .16        .19          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 316 (continuation) 
<E5> Daily Mail Online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  167            ** 
 
Effective sample                111            ** 
 
Total                           176            ** 
 
1 - Do not 
trust it at all    (1.0)         12            ** 
                                  7%           ** 
 
2                  (2.0)         10            ** 
                                  6%           ** 
 
3                  (3.0)         43            ** 
                                 24%           ** 
 
4                  (4.0)         55            ** 
                                 31%           ** 
 
5 - Trust 
it a great deal    (5.0)         35            ** 
                                 20%           ** 
 
(Don't know)                     22            ** 
                                 12%           ** 
 
Net: Trust                       90            ** 
                                 51%           ** 
 
Net: Do not trust                22            ** 
                                 12%           ** 
 
Mean Score                      3.6            ** 
Standard deviation             1.14            ** 
Standard error                  .11            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 316 (continuation) 
<E5> Daily Mail Online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  167          102         75        112         50        111         91         68         48         34          **        87         32 
 
Effective sample                111           65         46         74         31         75         60         45         30         22          **        56         21 
 
Total                           176          106         70        113         47        113         91         70         46         35          **        83         33 
 
1 - Do not 
trust it at all    (1.0)         12            5          6          8          4         10          8          6          4          2          **         4          2 
                                  7%           5%         9%         7%         9%         9%         8%         9%         8%         6%         **         5%         6% 
 
2                  (2.0)         10            3          4          8          2          5          6          2          -          2          **         4          3 
                                  6%           3%         6%         7%         4%         4%         6%         3%         -%         7%         **         5%        10% 
 
3                  (3.0)         43           26         11         24         11         24         21         15          6         12          **        25          5 
                                 24%          25%        15%        21%        24%        21%        23%        22%        13%        35%         **        30%        14% 
 
4                  (4.0)         55           37         27         35         10         39         30         24         15         10          **        23         10 
                                 31%          35%        39%        31%        22%        34%        33%        34%        32%        29%         **        28%        30% 
 
5 - Trust 
it a great deal    (5.0)         35           24         14         23         10         22         20         15         14          4          **        25+        13 
                                 20%          23%        20%        20%        21%        19%        22%        21%        31%        12%         **        29%        39% 
 
(Don't know)                     22           11          8         15j         9J        14j         7          8          7          4          **         2--        - 
                                 12%          10%        11%        13%        20%        12%         8%        11%        16%        12%         **         2%         -% 
 
Net: Trust                       90           61         41         59         20         60         50         39         29         14          **        48         23 
                                 51%          58%        59%        52%        43%        53%        55%        55%        63%        41%         **        57%        70% 
 
Net: Do not trust                22            8         10         16          6         14         13          8          4          4          **         8          5 
                                 12%           7%        15%        14%        13%        13%        15%        12%         8%        12%         **        10%        16% 
 
Mean Score                      3.6          3.8        3.6        3.6        3.5        3.6        3.6        3.6        3.9        3.4          **       3.7        3.9 
Standard deviation             1.14         1.04       1.19       1.16       1.26       1.17       1.19       1.19       1.20       1.04          **      1.11       1.22 
Standard error                  .11          .13        .19        .14        .25        .14        .16        .19        .24        .23          **       .15        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 316 (continuation) 
<E5> Daily Mail Online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  167          111         84         38         33        112         75         89         30         21        106         22         86        110          **         **         ** 
 
Effective sample                111           75         59         23         22         75         48         57         18         14         66         12         54         68          **         **         ** 
 
Total                           176          115         88         37         33        119         78         88         29         22        106         16         83        103          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)         12            9          9          2          1          6          6          4          -          -          6          -          8          8          **         **         ** 
                                  7%           8%        10%         5%         2%         5%         7%         4%         -%         -%         6%         -%         9%         8%         **         **         ** 
 
2                  (2.0)         10           10          3          1          2          7          5          6          3          2          7          4          7          3          **         **         ** 
                                  6%           8%         4%         2%         5%         6%         7%         7%         9%        11%         6%        23%         8%         3%         **         **         ** 
 
3                  (3.0)         43           26         23          8          6         30         17         15          3          *         27          2         20         28          **         **         ** 
                                 24%          22%        26%        21%        18%        25%        22%        17%         9%         2%        25%        14%        24%        27%         **         **         ** 
 
4                  (4.0)         55           44+        23         12          9         35         24         30         14          8         37          9         21         33          **         **         ** 
                                 31%          38%        26%        32%        26%        30%        31%        34%        48%        35%        35%        57%        25%        32%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)         35           18         13         12          8         25         22+        22         10          9         25          1         12         18          **         **         ** 
                                 20%          16%        15%        33%        23%        21%        29%        25%        34%        40%        24%         6%        15%        18%         **         **         ** 
 
(Don't know)                     22            8-        17+afJ      2          8         16          4-        10          -          3          5--        -         15afj      12          **         **         ** 
                                 12%           7%        19%         7%        26%        14%         5%        12%         -%        12%         4%         -%        19%        11%         **         **         ** 
 
Net: Trust                       90           62         36-        24         16         60         46l        53bl       24         16         62+bl      10         33-        51          **         **         ** 
                                 51%          54%        41%        65%        49%        51%        59%        60%        82%        75%        58%        63%        40%        50%         **         **         ** 
 
Net: Do not trust                22           19         12          3          2         13         11         10          3          2         13          4         14         11          **         **         ** 
                                 12%          16%        14%         8%         7%        11%        14%        12%         9%        11%        12%        23%        17%        11%         **         **         ** 
 
Mean Score                      3.6          3.5        3.4        3.9        3.8        3.6        3.7        3.8        4.1+bl     4.2bl      3.7        3.5        3.3        3.5          **         **         ** 
Standard deviation             1.14         1.14       1.22       1.10       1.05       1.09       1.20       1.10        .90        .99       1.10        .94       1.21       1.13          **         **         ** 
Standard error                  .11          .14        .18        .23        .26        .13        .18        .15        .21        .28        .14        .27        .18        .14          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 316 (continuation) 
<E5> Daily Mail Online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  167           83          **         - 
 
Effective sample                111           49          **         - 
 
Total                           176           71          **         - 
 
1 - Do not 
trust it at all    (1.0)         12            6          **         - 
                                  7%           8%         **         -% 
 
2                  (2.0)         10            3          **         - 
                                  6%           4%         **         -% 
 
3                  (3.0)         43           15          **         - 
                                 24%          22%         **         -% 
 
4                  (4.0)         55           29          **         - 
                                 31%          41%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         35           11          **         - 
                                 20%          16%         **         -% 
 
(Don't know)                     22            7          **         - 
                                 12%           9%         **         -% 
 
Net: Trust                       90           40          **         - 
                                 51%          56%         **         -% 
 
Net: Do not trust                22            9          **         - 
                                 12%          12%         **         -% 
 
Mean Score                      3.6          3.6          **         - 
Standard deviation             1.14         1.12          **         - 
Standard error                  .11          .17          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 317 
<E5> Daily Mail Online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  167           81         86           22         30         23         23         26         28          **          52         46         69           42         51         30         44 
 
Effective sample                111           53         58           16         21         17         14         14         20          **          37         32         43           31         34         22         24 
 
Total                           176           87         89           24         31         27         22         19         32          **          56         49         71           48         52         39         38 
 
1 - Do not 
trust it at all    (1.0)         18            9          9            2          7          -          2          1          3          **           9          2          7            4          6          5          4 
                                 10%          10%        11%           9%        23%         -%        10%         3%        10%         **          17%         4%         9%           9%        11%        12%        11% 
 
2                  (2.0)         11            4          7            2          3          -          2          2          1          **           5          2          3            2          4          2          2 
                                  6%           5%         8%           9%        10%         -%        10%        12%         3%         **           9%         4%         5%           5%         8%         5%         6% 
 
3                  (3.0)         43           18         24            4         11         13          4          3          5          **          15         17         11           11         16          9          7 
                                 24%          21%        27%          18%        34%        46%        20%        14%        17%         **          27%        34%        15%          23%        31%        22%        18% 
 
4                  (4.0)         42           23         19            4          5          5          6          5         13          **           9         11         21           12         10          7         13 
                                 24%          26%        21%          16%        17%        20%        27%        27%        40%         **          17%        23%        30%          25%        19%        18%        34% 
 
5 - Trust 
it a great deal    (5.0)         42           22         20            2          1          6          7          7         10          **           4--       13a        25+A         13          7         13          8 
                                 24%          25%        22%           9%         5%        21%        32%        35%        30%         **           6%        26%        35%          27%        14%        35%        21% 
 
(Don't know)                     21           11         10           10          4          4          *          2          -          **          13++c       4          4            6          9          3          3 
                                 12%          13%        11%          39%        12%        13%         2%         9%         -%         **          24%         8%         6%          12%        17%         9%         9% 
 
Net:Trust                        83           45         39            6          7         11         13         12         23          **          13--       24a        47++A        25         17         20         21 
                                 47%          51%        43%          25%        21%        41%        59%        62%        70%         **          23%        49%        65%          52%        33%        52%        56% 
 
Net:Do not trust                 29           13         16            4         10          -          4          3          4          **          15+         4         10            6         10          7          6 
                                 16%          15%        18%          18%        33%         -%        19%        15%        13%         **          27%         9%        14%          13%        18%        17%        17% 
 
Mean Score                      3.5          3.6        3.4          3.1        2.7--      3.7B       3.6b       3.9b       3.8B         **         2.8--      3.7A       3.8+A        3.6        3.2        3.6        3.5 
                                                                                                                                         b 
Standard deviation             1.28         1.28       1.28         1.30       1.22        .85       1.32       1.20       1.23          **        1.25       1.09       1.27         1.25       1.22       1.39       1.27 
Standard error                  .13          .19        .18          .43        .28        .22        .36        .34        .27          **         .24        .20        .20          .24        .23        .31        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 317 (continuation) 
<E5> Daily Mail Online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  167           93         74            **         **        23         49        117          152          ** 
 
Effective sample                111           65         46            **         **        17         33         78           97          ** 
 
Total                           176          100         76            **         **        25         47        126          152          ** 
 
1 - Do not 
trust it at all    (1.0)         18           10          9            **         **         -          7         11           18          ** 
                                 10%          10%        11%           **         **         -%        15%         9%          12%         ** 
 
2                  (2.0)         11            6          4            **         **         2          2          8            9          ** 
                                  6%           6%         6%           **         **         8%         5%         7%           6%         ** 
 
3                  (3.0)         43           27         15            **         **         8         15         28           34          ** 
                                 24%          27%        20%           **         **        30%        31%        22%          23%         ** 
 
4                  (4.0)         42           22         20            **         **         7         12         30           33          ** 
                                 24%          22%        26%           **         **        28%        24%        24%          22%         ** 
 
5 - Trust 
it a great deal    (5.0)         42           20         21            **         **         7          9         33           40          ** 
                                 24%          20%        28%           **         **        28%        19%        26%          26%         ** 
 
(Don't know)                     21           15          7            **         **         1          3         16           18          ** 
                                 12%          15%         9%           **         **         6%         6%        13%          12%         ** 
 
Net:Trust                        83           42         41            **         **        14         20         63           73          ** 
                                 47%          42%        54%           **         **        56%        43%        50%          48%         ** 
 
Net:Do not trust                 29           16         13            **         **         2          9         19           27          ** 
                                 16%          16%        17%           **         **         8%        20%        15%          18%         ** 
 
Mean Score                      3.5          3.4        3.6            **         **       3.8A       3.3a       3.6A         3.5          ** 
                                                                      --          a 
Standard deviation             1.28         1.25       1.32            **         **       .98       1.30       1.27         1.34          ** 
Standard error                  .13          .17        .20            **         **       .24        .24        .15          .14          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 317 (continuation) 
<E5> Daily Mail Online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  167            **         **         **         **         **         **         **         **         **        27         40          **         147          **         **         ** 
 
Effective sample                111            **         **         **         **         **         **         **         **         **        27         39          **         100          **         **         ** 
 
Total                           176            **         **         **         **         **         **         **         **         **         5         12          **         160          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)         18            **         **         **         **         **         **         **         **         **         1          2          **          18          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **        11%        14%         **          11%         **         **         ** 
 
2                  (2.0)         11            **         **         **         **         **         **         **         **         **         1          1          **           9          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **        19%         9%         **           6%         **         **         ** 
 
3                  (3.0)         43            **         **         **         **         **         **         **         **         **         1          3          **          32          **         **         ** 
                                 24%           **         **         **         **         **         **         **         **         **        26%        28%         **          20%         **         **         ** 
 
4                  (4.0)         42            **         **         **         **         **         **         **         **         **         1          3          **          39          **         **         ** 
                                 24%           **         **         **         **         **         **         **         **         **        26%        23%         **          24%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)         42            **         **         **         **         **         **         **         **         **         1          3          **          41          **         **         ** 
                                 24%           **         **         **         **         **         **         **         **         **        18%        23%         **          26%         **         **         ** 
 
(Don't know)                     21            **         **         **         **         **         **         **         **         **         -          *          **          21          **         **         ** 
                                 12%           **         **         **         **         **         **         **         **         **         -%         3%         **          13%         **         **         ** 
 
Net:Trust                        83            **         **         **         **         **         **         **         **         **         2          5          **          80          **         **         ** 
                                 47%           **         **         **         **         **         **         **         **         **        44%        46%         **          50%         **         **         ** 
 
Net:Do not trust                 29            **         **         **         **         **         **         **         **         **         1          3          **          27          **         **         ** 
                                 16%           **         **         **         **         **         **         **         **         **        30%        23%         **          17%         **         **         ** 
 
Mean Score                      3.5            **         **         **         **         **         **         **         **         **       3.2        3.3          **         3.5          **         **         ** 
                                                                                     +bfhJkl                                        fhJk 
Standard deviation             1.28            **         **         **         **         **         **         **         **         **      1.40       1.38          **        1.33          **         **         ** 
Standard error                  .13            **         **         **         **         **         **         **         **         **       .27        .23          **         .14          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 317 (continuation) 
<E5> Daily Mail Online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  167           51         22         61          **         **          38         81           86         59         22          **          55         61         49          - 
 
Effective sample                111           40         14         38          **         **          22         52           60         41         10          **          40         41         28          - 
 
Total                           176           63         21         60          **         **          33         78           93         68         15          **          69         64         40          - 
 
1 - Do not 
trust it at all    (1.0)         18            9          2          2          **         **           4          8            8          8          3          **           8          9          1          - 
                                 10%          15%        10%         3%         **         **          13%        10%           8%        11%        18%         **          12%        14%         3%         -% 
 
2                  (2.0)         11            6          2          1          **         **           1          4            6          2          2          **           2          6          3          - 
                                  6%           9%         9%         1%         **         **           2%         5%           6%         3%        15%         **           4%         9%         6%         -% 
 
3                  (3.0)         43           13          3         16          **         **          13          9--         24         18          1          **          14          8-        17          - 
                                 24%          20%        13%        27%         **         **          38%        12%          25%        26%         8%         **          21%        12%        43%         -% 
 
4                  (4.0)         42           12          6         20          **         **           8         20           19         20          3          **          22         13          7          - 
                                 24%          18%        28%        34%         **         **          24%        26%          20%        29%        19%         **          32%        20%        16%         -% 
 
5 - Trust 
it a great deal    (5.0)         42            9          7         19          **         **           5         27+          24         15          3          **          12         22+         7          - 
                                 24%          14%        33%        32%         **         **          14%        34%          25%        22%        21%         **          18%        34%        18%         -% 
 
(Don't know)                     21           15++C       1          2-         **         **           3         10           13          5          3          **           9          6          5          - 
                                 12%          23%         7%         3%         **         **           9%        12%          14%         8%        19%         **          14%        10%        14%         -% 
 
Net:Trust                        83           20-        13         39++A       **         **          13         47+          43         35          6          **          34         35         14          - 
                                 47%          33%        61%        65%         **         **          39%        60%          46%        51%        40%         **          50%        55%        34%         -% 
 
Net:Do not trust                 29           15c         4          3-         **         **           5         12           14         10          5          **          11         15          4          - 
                                 16%          24%        20%         4%         **         **          14%        16%          15%        15%        33%         **          15%        23%         9%         -% 
 
Mean Score                      3.5          3.1-       3.7        3.9+A        **         **         3.3        3.8+         3.6        3.5        3.1          **         3.5        3.6        3.5          - 
Standard deviation             1.28         1.38       1.37        .97          **         **        1.20       1.34         1.26       1.25       1.58          **        1.26       1.48       1.02          - 
Standard error                  .13          .25        .39        .16          **         **         .27        .20          .18        .20        .55          **         .21        .24        .21          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 317 (continuation) 
<E5> Daily Mail Online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  167          153        141         61         85          **         150        115        104        124          **         116         77         79         71         49 
 
Effective sample                111          100         93         37         49          **         100         76         69         80          **          74         46         49         39         37 
 
Total                           176          155        143         55         72          **         157        122        107        124          **         111         67         71         55         63 
 
1 - Do not 
trust it at all    (1.0)         18           18         15          5          9          **          16         14         11         10          **          10         10          6          6          8 
                                 10%          12%        11%         9%        12%         **          10%        12%        10%         8%         **           9%        15%         9%        12%        12% 
 
2                  (2.0)         11           11          9          1          6          **           9          7          8          7          **           3-         3          1          1          8+ac 
                                  6%           7%         6%         1%         9%         **           6%         6%         7%         6%         **           3%         4%         1%         2%        12% 
 
3                  (3.0)         43           37         35         18         18          **          37         30         25         33          **          27         18         20         14         14 
                                 24%          24%        24%        32%        25%         **          24%        24%        24%        27%         **          24%        28%        28%        25%        22% 
 
4                  (4.0)         42           37         35         15         16          **          42         31         28         31          **          30         20         19         15         12 
                                 24%          24%        24%        28%        22%         **          27%        25%        26%        25%         **          27%        30%        26%        27%        19% 
 
5 - Trust 
it a great deal    (5.0)         42           37         37         10         13          **          37         27         27         29          **          31         11         18         14         11 
                                 24%          24%        26%        17%        18%         **          24%        22%        25%        24%         **          28%        16%        26%        25%        17% 
 
(Don't know)                     21           15         12          7         11          **          16         13          8         14          **          10          5          7          5         11 
                                 12%          10%         9%        13%        15%         **          10%        10%         7%        11%         **           9%         7%        10%         9%        17% 
 
Net:Trust                        83           74         72         25         29          **          79         58         55         60          **          61+        30         37         29         23 
                                 47%          48%        50%        45%        40%         **          50%        48%        52%        48%         **          55%        46%        52%        52%        36% 
 
Net:Do not trust                 29           29         24          6         15          **          25         21         18         17          **          13         13          7          8         16 
                                 16%          18%        17%        10%        21%         **          16%        18%        17%        14%         **          12%        20%        10%        14%        25% 
 
Mean Score                      3.5          3.5        3.5        3.5        3.3          **         3.5        3.5        3.5        3.6          **         3.7        3.3        3.7        3.6        3.2 
Standard deviation             1.28         1.31       1.30       1.14       1.31          **        1.27       1.29       1.27       1.21          **        1.23       1.29       1.21       1.29       1.33 
Standard error                  .13          .14        .14        .20        .20          **         .13        .16        .16        .14          **         .15        .20        .18        .22        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 317 (continuation) 
<E5> Daily Mail Online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  167           48        115          113        121        107         74        112           90         45         23          **          84         58          **         ** 
 
Effective sample                111           26         82           76         81         72         51         74           56         33         16          **          55         41          **         ** 
 
Total                           176           34        135          122        129        115         82        118           91         52         25          **          90         64          **         ** 
 
1 - Do not 
trust it at all    (1.0)         18            3         13           15         13         14         11         16            7          7          3          **           7          9          **         ** 
                                 10%           9%        10%          12%        10%        13%        13%        14%           8%        14%        14%         **           8%        14%         **         ** 
 
2                  (2.0)         11            1         10            7          9          5          5          7            7          4          -          **           7          4          **         ** 
                                  6%           2%         8%           6%         7%         4%         6%         6%           8%         7%         -%         **           7%         6%         **         ** 
 
3                  (3.0)         43            3         38           30         33         30         21         33           23          9          9          **          26         12          **         ** 
                                 24%          10%        28%          24%        26%        26%        26%        28%          25%        17%        36%         **          29%        19%         **         ** 
 
4                  (4.0)         42           13         29           26         30         27         18         23           20         14          4          **          18         16          **         ** 
                                 24%          37%        22%          21%        23%        24%        22%        19%          22%        28%        15%         **          20%        25%         **         ** 
 
5 - Trust 
it a great deal    (5.0)         42           11         27           33         33         33         23         30           28          8          5          **          26         13          **         ** 
                                 24%          31%        20%          27%        25%        28%        28%        26%          30%        16%        21%         **          29%        20%         **         ** 
 
(Don't know)                     21            4         17           12         12          6--        5          8-           6          9          3          **           6         10          **         ** 
                                 12%          12%        13%          10%         9%         5%         6%         7%           7%        18%        14%         **           7%        15%         **         ** 
 
Net:Trust                        83           23         57-          59         62         60         40         53           47         23          9          **          44         29          **         ** 
                                 47%          68%        42%          48%        48%        52%        50%        45%          52%        44%        36%         **          49%        45%         **         ** 
 
Net:Do not trust                 29            4         24           22         22         19         15         23           14         11          3          **          14         13          **         ** 
                                 16%          10%        17%          18%        17%        17%        18%        20%          16%        21%        14%         **          15%        20%         **         ** 
 
Mean Score                      3.5          3.9        3.4          3.5        3.5        3.5        3.5        3.4          3.6        3.3        3.3          **         3.6        3.4          **         ** 
Standard deviation             1.28         1.22       1.25         1.34       1.28       1.32       1.35       1.35         1.26       1.35       1.33          **        1.24       1.38          **         ** 
Standard error                  .13          .25        .15          .16        .15        .16        .20        .16          .17        .26        .35          **         .17        .23          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 317 (continuation) 
<E5> Daily Mail Online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  167            ** 
 
Effective sample                111            ** 
 
Total                           176            ** 
 
1 - Do not 
trust it at all    (1.0)         18            ** 
                                 10%           ** 
 
2                  (2.0)         11            ** 
                                  6%           ** 
 
3                  (3.0)         43            ** 
                                 24%           ** 
 
4                  (4.0)         42            ** 
                                 24%           ** 
 
5 - Trust 
it a great deal    (5.0)         42            ** 
                                 24%           ** 
 
(Don't know)                     21            ** 
                                 12%           ** 
 
Net:Trust                        83            ** 
                                 47%           ** 
 
Net:Do not trust                 29            ** 
                                 16%           ** 
 
Mean Score                      3.5            ** 
Standard deviation             1.28            ** 
Standard error                  .13            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 317 (continuation) 
<E5> Daily Mail Online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  167          102         75        112         50        111         91         68         48         34          **        87         32 
 
Effective sample                111           65         46         74         31         75         60         45         30         22          **        56         21 
 
Total                           176          106         70        113         47        113         91         70         46         35          **        83         33 
 
1 - Do not 
trust it at all    (1.0)         18           12         10         14          5         12          9         10          6          4          **         8          2 
                                 10%          11%        14%        12%        10%        10%        10%        14%        13%        11%         **        10%         6% 
 
2                  (2.0)         11            3          4          7          2          5          4          2          1          4          **         6          3 
                                  6%           3%         6%         6%         4%         4%         5%         3%         1%        11%         **         7%        10% 
 
3                  (3.0)         43           24         16         26         11         28         23         15          7         10          **        23          7 
                                 24%          23%        23%        23%        24%        25%        25%        21%        16%        30%         **        28%        20% 
 
4                  (4.0)         42           26         12         24         10         28         25         13         11          7          **        17          6 
                                 24%          24%        17%        21%        22%        25%        27%        18%        24%        20%         **        20%        19% 
 
5 - Trust 
it a great deal    (5.0)         42           31         18         29         10         25         23         21         14          4          **        26         13 
                                 24%          29%        26%        25%        21%        22%        25%        29%        30%        11%         **        31%        39% 
 
(Don't know)                     21           10         10         14          9j        16          7         10          7          6          **         4-         2 
                                 12%           9%        14%        13%        20%        14%         8%        14%        16%        17%         **         4%         5% 
 
Net:Trust                        83           57         30         53         20         53         48         33         25         11          **        42         20 
                                 47%          54%        43%        47%        42%        47%        52%        48%        54%        31%         **        51%        59% 
 
Net:Do not trust                 29           15         14         21          6         17         14         13          7          8          **        14          6 
                                 16%          14%        21%        18%        14%        15%        15%        18%        14%        22%         **        17%        17% 
 
Mean Score                      3.5          3.6        3.4        3.5        3.5        3.5        3.6        3.5        3.7        3.1          **       3.6        3.8 
Standard deviation             1.28         1.30       1.42       1.35       1.28       1.26       1.26       1.43       1.38       1.22          **      1.30       1.29 
Standard error                  .13          .17        .23        .17        .25        .16        .17        .23        .27        .28          **       .18        .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 317 (continuation) 
<E5> Daily Mail Online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  167          111         84         38         33        112         75         89         30         21        106         22         86        110          **         **         ** 
 
Effective sample                111           75         59         23         22         75         48         57         18         14         66         12         54         68          **         **         ** 
 
Total                           176          115         88         37         33        119         78         88         29         22        106         16         83        103          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)         18           11          9          7          1         10          8          8          *          *         12          2         14+        13          **         **         ** 
                                 10%          10%        10%        18%         2%         9%        10%         9%         1%         1%        12%        13%        17%        13%         **         **         ** 
 
2                  (2.0)         11            8          4          1          2          6          5          7          3          2          7          4          7          4          **         **         ** 
                                  6%           7%         4%         2%         6%         5%         7%         8%        11%        10%         7%        22%         9%         4%         **         **         ** 
 
3                  (3.0)         43           29         25          9          6         33         20         16          6          1         25          4         23         30          **         **         ** 
                                 24%          25%        28%        24%        19%        27%        26%        19%        20%         3%        23%        22%        27%        29%         **         **         ** 
 
4                  (4.0)         42           34f        19          5          7         26         11-        17          6          6         27          5         14         27          **         **         ** 
                                 24%          29%        22%        12%        21%        22%        14%        20%        20%        27%        25%        28%        17%        27%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)         42           23         15         14          9         29         28++blm    28l        14          8         31          1         12-        18          **         **         ** 
                                 24%          20%        16%        39%        26%        24%        36%        31%        49%        39%        29%         5%        15%        18%         **         **         ** 
 
(Don't know)                     21           10         17+J        2          8         16          6         12          -          4          4--        2         13j        11          **         **         ** 
                                 12%           9%        19%         5%        26%        13%         7%        14%         -%        20%         4%        11%        16%        11%         **         **         ** 
 
Net:Trust                        83           57l        34         19         16         55         39         45l        20         14         58l         5         27--       46          **         **         ** 
                                 47%          50%        38%        51%        47%        46%        50%        51%        68%        66%        54%        32%        32%        44%         **         **         ** 
 
Net:Do not trust                 29           19         13          7          3         16         13         15          3          2         20          6         21+        17          **         **         ** 
                                 16%          17%        14%        20%         8%        13%        17%        17%        11%        11%        19%        35%        25%        16%         **         **         ** 
 
Mean Score                      3.5          3.5        3.4        3.6        3.9kl      3.6l       3.6l       3.7l       4.1+bkLm   4.2kl      3.6        2.9        3.1--      3.4          **         **         ** 
Standard deviation             1.28         1.23       1.24       1.52       1.10       1.24       1.35       1.33       1.10       1.08       1.32       1.19       1.35       1.25          **         **         ** 
Standard error                  .13          .15        .18        .33        .27        .15        .20        .19        .26        .32        .16        .36        .20        .16          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 317 (continuation) 
<E5> Daily Mail Online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  167           83          **         - 
 
Effective sample                111           49          **         - 
 
Total                           176           71          **         - 
 
1 - Do not 
trust it at all    (1.0)         18            8          **         - 
                                 10%          11%         **         -% 
 
2                  (2.0)         11            3          **         - 
                                  6%           4%         **         -% 
 
3                  (3.0)         43           13          **         - 
                                 24%          19%         **         -% 
 
4                  (4.0)         42           20          **         - 
                                 24%          28%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         42           18          **         - 
                                 24%          25%         **         -% 
 
(Don't know)                     21            8          **         - 
                                 12%          12%         **         -% 
 
Net:Trust                        83           38l         **         - 
                                 47%          54%         **         -% 
 
Net:Do not trust                 29           11          **         - 
                                 16%          15%         **         -% 
 
Mean Score                      3.5          3.6          **         - 
Standard deviation             1.28         1.31          **         - 
Standard error                  .13          .20          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 318 
<E5> Daily Mail Online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  167           81         86           22         30         23         23         26         28          **          52         46         69           42         51         30         44 
 
Effective sample                111           53         58           16         21         17         14         14         20          **          37         32         43           31         34         22         24 
 
Total                           176           87         89           24         31         27         22         19         32          **          56         49         71           48         52         39         38 
 
1 - Do not 
trust it at all    (1.0)         20            8         12            2          5          -          2          2          3          **           7          2         11            4          7          7          2 
                                 12%          10%        14%           9%        17%         -%        10%        13%        10%         **          13%         4%        15%           9%        14%        18%         6% 
 
2                  (2.0)         10            4          6            2          3          -          2          2          1          **           5          2          3            2          4          2          2 
                                  6%           5%         7%           9%        10%         -%         8%        13%         2%         **          10%         3%         5%           4%         8%         5%         6% 
 
3                  (3.0)         48           18         29            4         16         10          3          3          8          **          21         14         14           11         16          9         13 
                                 27%          21%        33%          17%        53%        38%        15%        14%        23%         **          37%        28%        19%          22%        30%        22%        34% 
 
4                  (4.0)         38           24         15            4          1          5         11          5         11          **           6-        17a        16           12         12          4         10 
                                 22%          27%        16%          18%         4%        20%        51%        26%        34%         **          10%        34%        23%          25%        24%        10%        26% 
 
5 - Trust 
it a great deal    (5.0)         35           17         18            2          1          6          3          6         10          **           4-         9         22+A         13          6         11          5 
                                 20%          20%        20%           9%         5%        21%        15%        33%        30%         **           6%        18%        31%          26%        11%        29%        14% 
 
(Don't know)                     24           16          9           10          4          6          *          *          -          **          13+c        6          5            6          7          6          5 
                                 14%          18%        10%          39%        12%        21%         2%         2%         -%         **          24%        13%         7%          13%        13%        15%        15% 
 
Net:Trust                        73           41         32            6          3         11         15         11         21          **           9--       26A        38+A         25         18         15         15 
                                 42%          47%        36%          26%         9%        41%        66%        59%        64%         **          16%        52%        54%          52%        35%        39%        40% 
 
Net:Do not trust                 31           12         18            4          8          -          4          5          4          **          13          4         14            6         11          9          4 
                                 17%          14%        21%          18%        27%         -%        17%        26%        12%         **          23%         8%        20%          13%        22%        24%        11% 
 
Mean Score                      3.4          3.5        3.2          3.1        2.7--      3.8B       3.6b       3.5b       3.7B         **         2.8--      3.7A       3.5a         3.7        3.1        3.3        3.4 
Standard deviation             1.28         1.25       1.31         1.30       1.02        .86       1.17       1.44       1.23          **        1.13       1.02       1.43         1.25       1.23       1.54       1.07 
Standard error                  .13          .19        .18          .42        .23        .23        .31        .39        .28          **         .21        .19        .22          .24        .23        .35        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 318 (continuation) 
<E5> Daily Mail Online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  167           93         74            **         **        23         49        117          152          ** 
 
Effective sample                111           65         46            **         **        17         33         78           97          ** 
 
Total                           176          100         76            **         **        25         47        126          152          ** 
 
1 - Do not 
trust it at all    (1.0)         20           11          9            **         **         -          5         15           19          ** 
                                 12%          11%        12%           **         **         -%        11%        12%          12%         ** 
 
2                  (2.0)         10            6          4            **         **         2          2          9            9          ** 
                                  6%           6%         6%           **         **         7%         4%         7%           6%         ** 
 
3                  (3.0)         48           26         21            **         **         6         16         32           34          ** 
                                 27%          26%        28%           **         **        23%        34%        25%          23%         ** 
 
4                  (4.0)         38           25         14            **         **        11         14         24           33          ** 
                                 22%          25%        18%           **         **        43%        30%        19%          22%         ** 
 
5 - Trust 
it a great deal    (5.0)         35           18         16            **         **         3          5         30           35          ** 
                                 20%          18%        22%           **         **        14%        10%        24%          23%         ** 
 
(Don't know)                     24           13         11            **         **         3          5         17           23          ** 
                                 14%          13%        15%           **         **        13%        11%        14%          15%         ** 
 
Net:Trust                        73           43         30            **         **        14         19         54           68          ** 
                                 42%          43%        40%           **         **        57%        41%        43%          44%         ** 
 
Net:Do not trust                 31           17         13            **         **         2          7         24           27          ** 
                                 17%          17%        18%           **         **         7%        15%        19%          18%         ** 
 
Mean Score                      3.4          3.4        3.4            **         **       3.7A       3.3a       3.4a         3.4          ** 
                                                                      -- 
Standard deviation             1.28         1.26       1.32            **         **       .83       1.14       1.34         1.34          ** 
Standard error                  .13          .17        .21            **         **       .22        .21        .16          .15          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 318 (continuation) 
<E5> Daily Mail Online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  167            **         **         **         **         **         **         **         **         **        27         40          **         147          **         **         ** 
 
Effective sample                111            **         **         **         **         **         **         **         **         **        27         39          **         100          **         **         ** 
 
Total                           176            **         **         **         **         **         **         **         **         **         5         12          **         160          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)         20            **         **         **         **         **         **         **         **         **         *          1          **          20          **         **         ** 
                                 12%           **         **         **         **         **         **         **         **         **         8%        11%         **          13%         **         **         ** 
 
2                  (2.0)         10            **         **         **         **         **         **         **         **         **         1          1          **           9          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **        15%         9%         **           5%         **         **         ** 
 
3                  (3.0)         48            **         **         **         **         **         **         **         **         **         1          3          **          36          **         **         ** 
                                 27%           **         **         **         **         **         **         **         **         **        23%        23%         **          23%         **         **         ** 
 
4                  (4.0)         38            **         **         **         **         **         **         **         **         **         2          4          **          37          **         **         ** 
                                 22%           **         **         **         **         **         **         **         **         **        40%        31%         **          23%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)         35            **         **         **         **         **         **         **         **         **         1          2          **          35          **         **         ** 
                                 20%           **         **         **         **         **         **         **         **         **        14%        20%         **          22%         **         **         ** 
 
(Don't know)                     24            **         **         **         **         **         **         **         **         **         -          1          **          22          **         **         ** 
                                 14%           **         **         **         **         **         **         **         **         **         -%         6%         **          14%         **         **         ** 
 
Net:Trust                        73            **         **         **         **         **         **         **         **         **         3          6          **          72          **         **         ** 
                                 42%           **         **         **         **         **         **         **         **         **        55%        51%         **          45%         **         **         ** 
 
Net:Do not trust                 31            **         **         **         **         **         **         **         **         **         1          2          **          29          **         **         ** 
                                 17%           **         **         **         **         **         **         **         **         **        23%        20%         **          18%         **         **         ** 
 
Mean Score                      3.4            **         **         **         **         **         **         **         **         **       3.4f       3.4f         **         3.4          **         **         ** 
                                               f                                         fhj         --                               Fh 
Standard deviation             1.28            **         **         **         **         **         **         **         **         **      1.27       1.32          **        1.33          **         **         ** 
Standard error                  .13            **         **         **         **         **         **         **         **         **       .25        .22          **         .14          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 318 (continuation) 
<E5> Daily Mail Online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  167           51         22         61          **         **          38         81           86         59         22          **          55         61         49          - 
 
Effective sample                111           40         14         38          **         **          22         52           60         41         10          **          40         41         28          - 
 
Total                           176           63         21         60          **         **          33         78           93         68         15          **          69         64         40          - 
 
1 - Do not 
trust it at all    (1.0)         20            8          2          4          **         **           3         10            7         10          3          **           9          9          2          - 
                                 12%          12%        10%         7%         **         **           8%        12%           8%        15%        18%         **          13%        14%         6%         -% 
 
2                  (2.0)         10            6          2          *          **         **           *          5            6          2          2          **           2          6          2          - 
                                  6%           9%        10%         1%         **         **           1%         6%           7%         3%        14%         **           3%         9%         6%         -% 
 
3                  (3.0)         48           17          6         16          **         **          16         11--         22         23          2          **          22b         7--       15          - 
                                 27%          27%        29%        27%         **         **          48%        14%          24%        35%        14%         **          32%        11%        38%         -% 
 
4                  (4.0)         38           11          2         19          **         **          10         18           23         12          3          **          15         14          9          - 
                                 22%          17%        12%        31%         **         **          31%        23%          25%        18%        17%         **          22%        21%        23%         -% 
 
5 - Trust 
it a great deal    (5.0)         35            7          7         18+a        **         **           1         27++         18         14          2          **          11         19+         5          - 
                                 20%          12%        33%        30%         **         **           3%        34%          20%        21%        17%         **          16%        30%        13%         -% 
 
(Don't know)                     24           15+c        1          3-         **         **           3          8           16          6          3          **           9          9          6          - 
                                 14%          23%         7%         4%         **         **           9%        11%          17%         9%        21%         **          14%        15%        14%         -% 
 
Net:Trust                        73           18-         9         37++A       **         **          11         45++         42         26          5          **          26         33         14          - 
                                 42%          29%        45%        61%         **         **          34%        57%          45%        39%        34%         **          38%        51%        36%         -% 
 
Net:Do not trust                 31           13          4          5          **         **           3         14           14         12          5          **          11         15          5          - 
                                 17%          21%        20%         8%         **         **           8%        18%          15%        18%        32%         **          16%        23%        12%         -% 
 
Mean Score                      3.4          3.1        3.5        3.8+a        **         **         3.2        3.7+         3.5        3.3        3.0          **         3.3        3.5        3.4          - 
Standard deviation             1.28         1.27       1.37       1.13          **         **         .88       1.40         1.21       1.32       1.52          **        1.25       1.48       1.06          - 
Standard error                  .13          .23        .39        .19          **         **         .20        .21          .17        .21        .54          **         .21        .25        .22          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 318 (continuation) 
<E5> Daily Mail Online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  167          153        141         61         85          **         150        115        104        124          **         116         77         79         71         49 
 
Effective sample                111          100         93         37         49          **         100         76         69         80          **          74         46         49         39         37 
 
Total                           176          155        143         55         72          **         157        122        107        124          **         111         67         71         55         63 
 
1 - Do not 
trust it at all    (1.0)         20           17         15          4          9          **          19         17         10          8-         **          10         10          6          5         10 
                                 12%          11%        11%         8%        12%         **          12%        14%        10%         7%         **           9%        15%         8%         8%        16% 
 
2                  (2.0)         10           10          9          1          6          **           9          7          8          7          **           3          3          1          1          8+c 
                                  6%           7%         6%         1%         8%         **           5%         6%         7%         5%         **           3%         4%         1%         2%        12% 
 
3                  (3.0)         48           40         38         16         19          **          43         35         30         36          **          28         20         17         15         18 
                                 27%          26%        26%        30%        27%         **          27%        29%        29%        29%         **          26%        30%        24%        28%        28% 
 
4                  (4.0)         38           38         36         19+        17          **          38         26         27         33          **          32+e       20e        24+e       15          7- 
                                 22%          25%        25%        35%        23%         **          24%        21%        25%        26%         **          29%        30%        33%        28%        11% 
 
5 - Trust 
it a great deal    (5.0)         35           31         31          7         11          **          30         23         20         22          **          24          6-        15         12         10 
                                 20%          20%        22%        14%        15%         **          19%        19%        19%        18%         **          22%        10%        22%        21%        16% 
 
(Don't know)                     24           18         15          7         11          **          19         15         11         18          **          13          7          8          7         11 
                                 14%          12%        11%        13%        15%         **          12%        12%        10%        15%         **          12%        11%        11%        13%        17% 
 
Net:Trust                        73           69         67         27         27          **          68         48         47         55          **          56+e       27         39+E       27e        17- 
                                 42%          45%        47%        48%        38%         **          44%        40%        44%        44%         **          51%        40%        55%        49%        27% 
 
Net:Do not trust                 31           28         24          5         15          **          27         23         18         15-         **          13-        13          7          6         18+ac 
                                 17%          18%        16%         9%        20%         **          17%        19%        17%        12%         **          11%        19%        10%        10%        28% 
 
Mean Score                      3.4          3.4        3.5        3.5        3.2          **         3.4        3.3        3.4        3.5          **         3.6+e      3.2        3.7e       3.6        3.0- 
Standard deviation             1.28         1.27       1.26       1.08       1.26          **        1.27       1.31       1.22       1.13          **        1.19       1.22       1.16       1.18       1.37 
Standard error                  .13          .13        .14        .19        .19          **         .14        .16        .15        .14          **         .15        .19        .18        .20        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 318 (continuation) 
<E5> Daily Mail Online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  167           48        115          113        121        107         74        112           90         45         23          **          84         58          **         ** 
 
Effective sample                111           26         82           76         81         72         51         74           56         33         16          **          55         41          **         ** 
 
Total                           176           34        135          122        129        115         82        118           91         52         25          **          90         64          **         ** 
 
1 - Do not 
trust it at all    (1.0)         20            3         16           17         15         15         11         17           10          5          5          **           9          9          **         ** 
                                 12%           9%        12%          14%        12%        13%        14%        14%          11%        10%        20%         **          11%        14%         **         ** 
 
2                  (2.0)         10            *         10            6          8          5          4          6            6          4          *          **           6          4          **         ** 
                                  6%           1%         7%           5%         6%         4%         5%         5%           7%         7%         1%         **           7%         6%         **         ** 
 
3                  (3.0)         48            4         42           34         35         38         23         31           27         14          5          **          27         16          **         ** 
                                 27%          12%        31%          28%        27%        33%        28%        27%          30%        27%        21%         **          30%        25%         **         ** 
 
4                  (4.0)         38           13         25           24         29         21         15         26           14         13          8          **          12-        20a         **         ** 
                                 22%          40%        18%          20%        23%        18%        19%        22%          15%        25%        31%         **          13%        32%         **         ** 
 
5 - Trust 
it a great deal    (5.0)         35            9         22           26         29         28         21         26           25+         6          3          **          24+         8          **         ** 
                                 20%          26%        17%          22%        22%        24%        25%        22%          27%        11%        14%         **          27%        12%         **         ** 
 
(Don't know)                     24            4         21           15         12          8--        7         10-           9         10          3          **          11          8          **         ** 
                                 14%          12%        15%          12%         9%         7%         8%         9%          10%        19%        14%         **          13%        12%         **         ** 
 
Net:Trust                        73           22         47--         50         58         49         36         53           38         19         11          **          36         28          **         ** 
                                 42%          66%        35%          41%        45%        42%        44%        45%          42%        37%        45%         **          40%        43%         **         ** 
 
Net:Do not trust                 31            4         26           23         23         20         16         23           16          9          5          **          16         13          **         ** 
                                 17%          10%        19%          19%        18%        17%        19%        20%          18%        17%        21%         **          18%        19%         **         ** 
 
Mean Score                      3.4          3.8        3.2          3.3        3.4        3.4        3.4        3.4          3.5        3.3        3.2          **         3.4        3.2          **         ** 
Standard deviation             1.28         1.19       1.26         1.34       1.29       1.31       1.36       1.34         1.33       1.19       1.42          **        1.33       1.25          **         ** 
Standard error                  .13          .25        .15          .16        .15        .16        .20        .16          .19        .23        .37          **         .19        .21          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 318 (continuation) 
<E5> Daily Mail Online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  167            ** 
 
Effective sample                111            ** 
 
Total                           176            ** 
 
1 - Do not 
trust it at all    (1.0)         20            ** 
                                 12%           ** 
 
2                  (2.0)         10            ** 
                                  6%           ** 
 
3                  (3.0)         48            ** 
                                 27%           ** 
 
4                  (4.0)         38            ** 
                                 22%           ** 
 
5 - Trust 
it a great deal    (5.0)         35            ** 
                                 20%           ** 
 
(Don't know)                     24            ** 
                                 14%           ** 
 
Net:Trust                        73            ** 
                                 42%           ** 
 
Net:Do not trust                 31            ** 
                                 17%           ** 
 
Mean Score                      3.4            ** 
Standard deviation             1.28            ** 
Standard error                  .13            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 318 (continuation) 
<E5> Daily Mail Online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  167          102         75        112         50        111         91         68         48         34          **        87         32 
 
Effective sample                111           65         46         74         31         75         60         45         30         22          **        56         21 
 
Total                           176          106         70        113         47        113         91         70         46         35          **        83         33 
 
1 - Do not 
trust it at all    (1.0)         20           14         10         14          4         12          8         10          6          4          **         8          4 
                                 12%          13%        14%        12%         9%        10%         8%        14%        12%        11%         **         9%        11% 
 
2                  (2.0)         10            3          5          7          2          5          4          2          *          4          **         6          3 
                                  6%           3%         7%         6%         5%         4%         5%         3%         *%        11%         **         7%        10% 
 
3                  (3.0)         48           25         12-        29         12         32         28         16          5         10          **        23          5 
                                 27%          23%        17%        26%        26%        28%        31%        23%        10%        30%         **        28%        16% 
 
4                  (4.0)         38           26         18         19          9         28         22         14         18          9          **        16          8 
                                 22%          24%        26%        17%        19%        24%        24%        20%        39%        25%         **        19%        24% 
 
5 - Trust 
it a great deal    (5.0)         35           28+        16         27         10         20         20         17         10          4          **        27++       13 
                                 20%          26%        23%        24%        21%        18%        21%        24%        22%        11%         **        32%        38% 
 
(Don't know)                     24           11         10         17          9j        16          9         11          7          4          **         4--        * 
                                 14%          10%        14%        15%        20%        15%        10%        15%        16%        12%         **         5%         1% 
 
Net:Trust                        73           53+        34         47         19         48         42         31         28         13          **        43         21 
                                 42%          51%        49%        41%        41%        42%        46%        44%        62%        36%         **        51%        62% 
 
Net:Do not trust                 31           17         14         20          6         17         12         12          6          8          **        14          7 
                                 17%          16%        20%        18%        14%        15%        13%        17%        13%        22%         **        16%        21% 
 
Mean Score                      3.4          3.5        3.4        3.4        3.5        3.4        3.5        3.4        3.7        3.2          **       3.6        3.7 
Standard deviation             1.28         1.34       1.39       1.35       1.27       1.23       1.19       1.39       1.29       1.19          **      1.29       1.39 
Standard error                  .13          .17        .22        .17        .25        .15        .16        .22        .26        .27          **       .18        .30 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 318 (continuation) 
<E5> Daily Mail Online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  167          111         84         38         33        112         75         89         30         21        106         22         86        110          **         **         ** 
 
Effective sample                111           75         59         23         22         75         48         57         18         14         66         12         54         68          **         **         ** 
 
Total                           176          115         88         37         33        119         78         88         29         22        106         16         83        103          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)         20           11          9          8          1         10          9          7          *          2         15          3         12         13          **         **         ** 
                                 12%          10%        10%        22%         2%         8%        12%         8%         1%         9%        14%        21%        14%        12%         **         **         ** 
 
2                  (2.0)         10            8          4          1          2          5          5          6          3          2          7          4          7          3          **         **         ** 
                                  6%           7%         4%         2%         6%         5%         7%         7%        10%         9%         7%        23%         8%         3%         **         **         ** 
 
3                  (3.0)         48           34         27          9          5         37         16         17-         5          2         27          2         24         36+g        **         **         ** 
                                 27%          30%        31%        24%        16%        31%        21%        19%        17%        10%        26%        14%        29%        35%         **         **         ** 
 
4                  (4.0)         38           31         20          6         10         27         15         19          6          4         25          5         15         25          **         **         ** 
                                 22%          27%        22%        15%        29%        23%        20%        21%        20%        21%        23%        29%        18%        24%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)         35           20         12         11          7         23         24+bl      24+        11          8         25          *         12         17          **         **         ** 
                                 20%          17%        13%        30%        20%        20%        30%        27%        38%        39%        24%         1%        14%        16%         **         **         ** 
 
(Don't know)                     24           10-        17j         3          9         17          8         15          4          3          7--        2         14         10          **         **         ** 
                                 14%           9%        19%         7%        27%        14%        10%        17%        14%        12%         7%        12%        16%         9%         **         **         ** 
 
Net:Trust                        73           51         31         17         16         51         39         43         17         13         50          5         27         42          **         **         ** 
                                 42%          44%        36%        45%        49%        42%        50%        48%        59%        59%        47%        30%        32%        41%         **         **         ** 
 
Net:Do not trust                 31           19         13          9          3         16         15         14          3          4         22          7         19         16          **         **         ** 
                                 17%          17%        14%        23%         8%        13%        19%        16%        10%        18%        20%        44%        22%        15%         **         **         ** 
 
Mean Score                      3.4          3.4        3.3        3.3        3.8k       3.5k       3.6k       3.6k       4.0+bKlm   3.8k       3.4        2.6-       3.1        3.3          **         **         ** 
Standard deviation             1.28         1.20       1.19       1.54       1.04       1.19       1.38       1.31       1.10       1.40       1.34       1.24       1.30       1.21          **         **         ** 
Standard error                  .13          .15        .17        .33        .26        .15        .21        .19        .27        .40        .17        .39        .19        .15          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 318 (continuation) 
<E5> Daily Mail Online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  167           83          **         - 
 
Effective sample                111           49          **         - 
 
Total                           176           71          **         - 
 
1 - Do not 
trust it at all    (1.0)         20            8          **         - 
                                 12%          11%         **         -% 
 
2                  (2.0)         10            3          **         - 
                                  6%           4%         **         -% 
 
3                  (3.0)         48           18          **         - 
                                 27%          25%         **         -% 
 
4                  (4.0)         38           20          **         - 
                                 22%          29%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         35           15          **         - 
                                 20%          20%         **         -% 
 
(Don't know)                     24            7          **         - 
                                 14%          10%         **         -% 
 
Net:Trust                        73           35          **         - 
                                 42%          49%         **         -% 
 
Net:Do not trust                 31           11          **         - 
                                 17%          16%         **         -% 
 
Mean Score                      3.4          3.5k         **         - 
Standard deviation             1.28         1.25          **         - 
Standard error                  .13          .19          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 319 
<E5> Guardian online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           40         33            **         **         **         **         **         **         **          22         29         22           33         24          **         ** 
 
Effective sample                 50           28         23            **         **         **         **         **         **         **          13         22         15           25         16          **         ** 
 
Total                            77           46         30            **         **         **         **         **         **         **          18         35         24           35         26          **         ** 
 
1 - Do not 
trust it at all    (1.0)          1            *          *            **         **         **         **         **         **         **           *          *          -            -          *          **         ** 
                                  1%           1%         1%           **         **         **         **         **         **         **           1%         1%         -%           -%         2%         **         ** 
 
2                  (2.0)          3            2          1            **         **         **         **         **         **         **           1          *          2            1          -          **         ** 
                                  4%           4%         5%           **         **         **         **         **         **         **           8%         1%         7%           4%         -%         **         ** 
 
3                  (3.0)         11            9          2            **         **         **         **         **         **         **           6          2          3            4          5          **         ** 
                                 15%          20%         7%           **         **         **         **         **         **         **          32%         6%        15%          10%        21%         **         ** 
 
4                  (4.0)         31           14         17            **         **         **         **         **         **         **           9         13          9           18         10          **         ** 
                                 40%          30%        56%           **         **         **         **         **         **         **          50%        37%        38%          52%        37%         **         ** 
 
5 - Trust 
it a great deal    (5.0)         26           17         10            **         **         **         **         **         **         **           1         15         10           11         11          **         ** 
                                 35%          37%        31%           **         **         **         **         **         **         **           8%        45%        40%          33%        41%         **         ** 
 
(Don't know)                      4            4          -            **         **         **         **         **         **         **           -          4          -            *          -          **         ** 
                                  5%           8%         -%           **         **         **         **         **         **         **           -%        11%         -%           1%         -%         **         ** 
 
Net: Trust                       57           31         26            **         **         **         **         **         **         **          10         28         19           30         20          **         ** 
                                 75%          67%        87%           **         **         **         **         **         **         **          58%        81%        78%          85%        78%         **         ** 
 
Net: Do not trust                 4            2          2            **         **         **         **         **         **         **           2          1          2            1          *          **         ** 
                                  5%           5%         6%           **         **         **         **         **         **         **          10%         2%         7%           4%         2%         **         ** 
 
Mean Score                      4.1          4.1        4.1            **         **         **         **         **         **         **         3.6-       4.4+A      4.1          4.1        4.2          **         ** 
                                                                                             b 
Standard deviation              .89          .94        .84            **         **         **         **         **         **         **         .83        .77        .93          .77        .88          **         ** 
Standard error                  .13          .19        .18            **         **         **         **         **         **         **         .23        .17        .24          .16        .22          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 319 (continuation) 
<E5> Guardian online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   73           57          **           **         **         **        32         40           68          ** 
 
Effective sample                 50           41          **           **         **         **        22         27           46          ** 
 
Total                            77           61          **           **         **         **        33         43           69          ** 
 
1 - Do not 
trust it at all    (1.0)          1            *          **           **         **         **         *          *            *          ** 
                                  1%           1%         **           **         **         **         1%         1%           1%         ** 
 
2                  (2.0)          3            1          **           **         **         **         *          3            3          ** 
                                  4%           2%         **           **         **         **         1%         8%           5%         ** 
 
3                  (3.0)         11            9          **           **         **         **         4          7           11          ** 
                                 15%          15%         **           **         **         **        12%        17%          16%         ** 
 
4                  (4.0)         31           28          **           **         **         **        12         19           29          ** 
                                 40%          46%         **           **         **         **        35%        43%          42%         ** 
 
5 - Trust 
it a great deal    (5.0)         26           22          **           **         **         **        13         13           21          ** 
                                 35%          36%         **           **         **         **        39%        31%          30%         ** 
 
(Don't know)                      4            *          **           **         **         **         4          -            4          ** 
                                  5%           *%         **           **         **         **        12%         -%           6%         ** 
 
Net: Trust                       57           50          **           **         **         **        25         32           50          ** 
                                 75%          82%         **           **         **         **        75%        75%          73%         ** 
 
Net: Do not trust                 4            2          **           **         **         **         *          4            4          ** 
                                  5%           3%         **           **         **         **         1%         9%           6%         ** 
 
Mean Score                      4.1          4.1          **           **         **         **       4.3        4.0          4.0          ** 
Standard deviation              .89          .81          **           **         **         **       .80        .94          .88          ** 
Standard error                  .13          .13          **           **         **         **       .18        .18          .13          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 319 (continuation) 
<E5> Guardian online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73            **         **         **         **         **         **         **         **         **         **         **         **          60          **         **         ** 
 
Effective sample                 50            **         **         **         **         **         **         **         **         **         **         **         **          42          **         **         ** 
 
Total                            77            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
2                  (2.0)          3            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
3                  (3.0)         11            **         **         **         **         **         **         **         **         **         **         **         **          11          **         **         ** 
                                 15%           **         **         **         **         **         **         **         **         **         **         **         **          16%         **         **         ** 
 
4                  (4.0)         31            **         **         **         **         **         **         **         **         **         **         **         **          27          **         **         ** 
                                 40%           **         **         **         **         **         **         **         **         **         **         **         **          41%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)         26            **         **         **         **         **         **         **         **         **         **         **         **          24          **         **         ** 
                                 35%           **         **         **         **         **         **         **         **         **         **         **         **          36%         **         **         ** 
 
(Don't know)                      4            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
Net: Trust                       57            **         **         **         **         **         **         **         **         **         **         **         **          51          **         **         ** 
                                 75%           **         **         **         **         **         **         **         **         **         **         **         **          76%         **         **         ** 
 
Net: Do not trust                 4            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
Mean Score                      4.1            **         **         **         **         **         **         **         **         **         **         **         **         4.1          **         **         ** 
                                                                                                   bGJl          -                    gJ 
Standard deviation              .89            **         **         **         **         **         **         **         **         **         **         **         **         .87          **         **         ** 
Standard error                  .13            **         **         **         **         **         **         **         **         **         **         **         **         .14          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 319 (continuation) 
<E5> Guardian online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           32          **         **         **         **           **        45           43         25          **         **           **        29         32          - 
 
Effective sample                 50           27          **         **         **         **           **        32           31         17          **         **           **        19         23          - 
 
Total                            77           44          **         **         **         **           **        49           48         25          **         **           **        29         34          - 
 
1 - Do not 
trust it at all    (1.0)          1            -          **         **         **         **           **         *            1          -          **         **           **         *          *          - 
                                  1%           -%         **         **         **         **           **         1%           1%         -%         **         **           **         1%         1%         -% 
 
2                  (2.0)          3            1          **         **         **         **           **         *            1          *          **         **           **         2          1          - 
                                  4%           3%         **         **         **         **           **         *%           3%         1%         **         **           **         7%         4%         -% 
 
3                  (3.0)         11           10          **         **         **         **           **         7            8          3          **         **           **         7          1          - 
                                 15%          24%         **         **         **         **           **        15%          16%        12%         **         **           **        23%         3%         -% 
 
4                  (4.0)         31           15          **         **         **         **           **        22           17         13          **         **           **        11         18          - 
                                 40%          34%         **         **         **         **           **        45%          36%        51%         **         **           **        38%        52%         -% 
 
5 - Trust 
it a great deal    (5.0)         26           15          **         **         **         **           **        17           19          7          **         **           **         9         11          - 
                                 35%          34%         **         **         **         **           **        35%          40%        27%         **         **           **        31%        33%         -% 
 
(Don't know)                      4            2          **         **         **         **           **         2            2          2          **         **           **         -          2          - 
                                  5%           5%         **         **         **         **           **         4%           4%         8%         **         **           **         -%         6%         -% 
 
Net: Trust                       57           30          **         **         **         **           **        39           36         20          **         **           **        20         29          - 
                                 75%          68%         **         **         **         **           **        79%          75%        78%         **         **           **        69%        86%         -% 
 
Net: Do not trust                 4            1          **         **         **         **           **         1            2          *          **         **           **         2          2          - 
                                  5%           3%         **         **         **         **           **         1%           4%         1%         **         **           **         8%         5%         -% 
 
Mean Score                      4.1          4.0          **         **         **         **           **       4.2          4.1cd      4.1cd        **         **           **       3.9        4.2          - 
                                                                                                                                                      -          - 
Standard deviation              .89          .87          **         **         **         **           **       .77          .92        .68          **         **           **       .98        .79          - 
Standard error                  .13          .17          **         **         **         **           **       .14          .17        .17          **         **           **       .23        .17          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 319 (continuation) 
<E5> Guardian online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           66         64         40         44          **          66         56         53         49          **          59         47         44         41          ** 
 
Effective sample                 50           46         45         27         30          **          44         38         34         30          **          37         31         26         23          ** 
 
Total                            77           73         71         42         46          **          69         59         53         43          **          56         47         38         33          ** 
 
1 - Do not 
trust it at all    (1.0)          1            1          1          1          1          **           1          1          1          1          **           1          1          1          *          ** 
                                  1%           1%         1%         2%         1%         **           1%         1%         1%         2%         **           1%         1%         2%         1%         ** 
 
2                  (2.0)          3            3          3          -          3          **           3          3          3          2          **           2          2          *          *          ** 
                                  4%           5%         5%         -%         7%         **           5%         6%         6%         5%         **           3%         4%         1%         1%         ** 
 
3                  (3.0)         11           11          9          5          4          **           7          2          2          3          **           8          6          4          2          ** 
                                 15%          15%        13%        13%         8%         **          10%         4%         5%         7%         **          14%        13%        10%         6%         ** 
 
4                  (4.0)         31           29         28         17         15          **          30         27         21         19          **          21         18         15         12          ** 
                                 40%          39%        40%        41%        33%         **          43%        45%        40%        43%         **          37%        39%        41%        38%         ** 
 
5 - Trust 
it a great deal    (5.0)         26           25         25         17         20          **          25         22         22         17          **          21         16         16         16          ** 
                                 35%          35%        36%        40%        43%         **          35%        37%        41%        39%         **          37%        35%        41%        49%         ** 
 
(Don't know)                      4            4          4          2          4          **           4          4          4          2          **           4          4          2          2          ** 
                                  5%           5%         5%         5%         8%         **           6%         7%         7%         4%         **           7%         8%         5%         5%         ** 
 
Net: Trust                       57           54         54         34         35          **          55         48         43         36          **          42         35         31         29          ** 
                                 75%          74%        76%        81%        76%         **          79%        82%        80%        83%         **          75%        74%        82%        87%         ** 
 
Net: Do not trust                 4            4          4          1          4          **           4          4          4          3          **           2          2          1          1          ** 
                                  5%           6%         6%         2%         9%         **           6%         7%         8%         6%         **           4%         5%         2%         2%         ** 
 
Mean Score                      4.1          4.1        4.1        4.2        4.2          **         4.1        4.2        4.2        4.2          **         4.2        4.1        4.3        4.4+         ** 
Standard deviation              .89          .90        .90        .82       1.00          **         .88        .88        .93        .90          **         .89        .91        .83        .77          ** 
Standard error                  .13          .14        .14        .16        .19          **         .14        .15        .16        .17          **         .15        .17        .17        .16          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 319 (continuation) 
<E5> Guardian online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           24         47           50         54         48         36         49           29         27          **         **          32         29          **         ** 
 
Effective sample                 50           17         31           35         36         33         26         32           16         21          **         **          21         21          **         ** 
 
Total                            77           24         49           54         56         50         41         50           21         33          **         **          31         33          **         ** 
 
1 - Do not 
trust it at all    (1.0)          1            -          1            1          1          1          *          1            -          *          **         **           -          *          **         ** 
                                  1%           -%         1%           1%         1%         1%         1%         1%           -%         1%         **         **           -%         1%         **         ** 
 
2                  (2.0)          3            -          3            3          3          3          3          3            2          1          **         **           2          1          **         ** 
                                  4%           -%         7%           6%         6%         7%         8%         7%           9%         4%         **         **           6%         4%         **         ** 
 
3                  (3.0)         11            3          6            7          5          4          2          6            1          7          **         **           2          7          **         ** 
                                 15%          14%        13%          13%         9%         8%         6%        11%           4%        21%         **         **           7%        20%         **         ** 
 
4                  (4.0)         31           11         18           17         23         16         13         12            9         13          **         **          10         13          **         ** 
                                 40%          46%        37%          31%        40%        31%        31%        24%          44%        40%         **         **          31%        39%         **         ** 
 
5 - Trust 
it a great deal    (5.0)         26           10         17           22         20         22         18         24            7         11          **         **          16         10          **         ** 
                                 35%          40%        34%          41%        36%        45%        45%        49%          34%        34%         **         **          50%        30%         **         ** 
 
(Don't know)                      4            -          4            4          4          4          4          4            2          -          **         **           2          2          **         ** 
                                  5%           -%         8%           7%         7%         8%         9%         7%           9%         -%         **         **           6%         6%         **         ** 
 
Net: Trust                       57           21         35           39         43         38         31         36           17         25          **         **          25         23          **         ** 
                                 75%          86%        71%          72%        77%        76%        76%        73%          78%        74%         **         **          81%        69%         **         ** 
 
Net: Do not trust                 4            -          4            4          4          4          4          4            2          2          **         **           2          2          **         ** 
                                  5%           -%         8%           8%         7%         8%         9%         8%           9%         6%         **         **           6%         5%         **         ** 
 
Mean Score                      4.1          4.3        4.0          4.1        4.1        4.2        4.2        4.2          4.1        4.0          **         **         4.3        4.0          **         ** 
Standard deviation              .89          .70        .99          .99        .93        .99        .99       1.03          .92        .93          **         **         .90        .90          **         ** 
Standard error                  .13          .17        .18          .17        .16        .18        .20        .19          .23        .20          **         **         .20        .20          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 319 (continuation) 
<E5> Guardian online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   73            ** 
 
Effective sample                 50            ** 
 
Total                            77            ** 
 
1 - Do not 
trust it at all    (1.0)          1            ** 
                                  1%           ** 
 
2                  (2.0)          3            ** 
                                  4%           ** 
 
3                  (3.0)         11            ** 
                                 15%           ** 
 
4                  (4.0)         31            ** 
                                 40%           ** 
 
5 - Trust 
it a great deal    (5.0)         26            ** 
                                 35%           ** 
 
(Don't know)                      4            ** 
                                  5%           ** 
 
Net: Trust                       57            ** 
                                 75%           ** 
 
Net: Do not trust                 4            ** 
                                  5%           ** 
 
Mean Score                      4.1            ** 
Standard deviation              .89            ** 
Standard error                  .13            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 319 (continuation) 
<E5> Guardian online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           55         46         54          **        58         39         43         37          **         **        46         29 
 
Effective sample                 50           38         33         38          **        43         29         31         24          **         **        33         19 
 
Total                            77           60         51         57          **        68         46         47         34          **         **        51         30 
 
1 - Do not 
trust it at all    (1.0)          1            1          1          1          **         *          *          *          1          **         **         *          - 
                                  1%           1%         1%         1%         **         1%         1%         1%         2%         **         **         *%         -% 
 
2                  (2.0)          3            2          2          1          **         2          2          1          -          **         **         1          3 
                                  4%           3%         3%         3%         **         2%         4%         3%         -%         **         **         3%        11% 
 
3                  (3.0)         11            9          9          6          **         9          5          9          2          **         **         6          * 
                                 15%          16%        18%        10%         **        14%        12%        18%         7%         **         **        12%         1% 
 
4                  (4.0)         31           24         23         28          **        26         19         22         15          **         **        21         13 
                                 40%          40%        45%        48%         **        39%        42%        47%        45%         **         **        42%        44% 
 
5 - Trust 
it a great deal    (5.0)         26           24         15         19          **        26         17         15         15          **         **        20         13 
                                 35%          40%        30%        34%         **        39%        38%        31%        45%         **         **        40%        43% 
 
(Don't know)                      4            *          2          2          **         4          2          *          *          **         **         2          - 
                                  5%           *%         3%         3%         **         6%         4%         *%         1%         **         **         3%         -% 
 
Net: Trust                       57           48         38         47          **        52         37         37         31          **         **        42         26 
                                 75%          80%        74%        82%         **        77%        80%        78%        91%         **         **        81%        88% 
 
Net: Do not trust                 4            2          2          2          **         2          2          2          1          **         **         2          3 
                                  5%           4%         5%         4%         **         3%         5%         4%         2%         **         **         3%        11% 
 
Mean Score                      4.1          4.2        4.0        4.2          **       4.2+       4.2        4.0        4.3d         **         **       4.2        4.2 
Standard deviation              .89          .87        .87        .82          **       .83        .86        .82        .78          **         **       .82        .93 
Standard error                  .13          .14        .16        .13          **       .13        .16        .15        .16          **         **       .15        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 319 (continuation) 
<E5> Guardian online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           52         36         31          **        51         54         47          **        27          **        73         47         60          **         **         ** 
 
Effective sample                 50           38         26         23          **        36         37         31          **        22          **        50         31         43          **         **         ** 
 
Total                            77           60         39         36          **        55         58         46          **        35          **        77         45         67          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          1            *          *          1          **         1          *          *          **         *          **         1          1          1          **         **         ** 
                                  1%           1%         1%         2%         **         1%         1%         1%         **         1%         **         1%         2%         1%         **         **         ** 
 
2                  (2.0)          3            3          1          -          **         2          2          2          **         *          **         3          2          2          **         **         ** 
                                  4%           5%         4%         -%         **         3%         3%         4%         **         1%         **         4%         4%         2%         **         **         ** 
 
3                  (3.0)         11            8          4          7          **         8          9         10          **         2          **        11          6          8          **         **         ** 
                                 15%          13%        10%        19%         **        14%        16%        21%         **         7%         **        15%        14%        12%         **         **         ** 
 
4                  (4.0)         31           25         20         15          **        28         23         18          **        19          **        31         25         29          **         **         ** 
                                 40%          42%        51%        43%         **        50%        41%        38%         **        55%         **        40%        55%        43%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)         26           21         13         13          **        15         19         13          **        11          **        26         11         26          **         **         ** 
                                 35%          35%        33%        36%         **        27%        32%        28%         **        31%         **        35%        25%        38%         **         **         ** 
 
(Don't know)                      4            2          -          -          **         2          4          4          **         2          **         4          *          2          **         **         ** 
                                  5%           3%         -%         -%         **         4%         7%         8%         **         6%         **         5%         *%         3%         **         **         ** 
 
Net: Trust                       57           46         33         28          **        43         42         31          **        30          **        57         36         55          **         **         ** 
                                 75%          78%        85%        79%         **        77%        73%        66%         **        86%         **        75%        80%        82%         **         **         ** 
 
Net: Do not trust                 4            4          2          1          **         2          2          2          **         1          **         4          3          2          **         **         ** 
                                  5%           6%         5%         2%         **         4%         4%         4%         **         2%         **         5%         6%         3%         **         **         ** 
 
Mean Score                      4.1          4.1j       4.1j       4.1j         **       4.0j       4.1j       4.0          **       4.2J         **       4.1j       4.0        4.2++J       **         **         ** 
                                                                                                                                                 --                                                      j 
Standard deviation              .89          .89        .83        .85          **       .83        .86        .87          **       .71          **       .89        .85        .83          **         **         ** 
Standard error                  .13          .15        .16        .18          **       .14        .15        .16          **       .16          **       .13        .15        .13          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 319 (continuation) 
<E5> Guardian online - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   73           36          **         - 
 
Effective sample                 50           25          **         - 
 
Total                            77           38          **         - 
 
1 - Do not 
trust it at all    (1.0)          1            *          **         - 
                                  1%           1%         **         -% 
 
2                  (2.0)          3            -          **         - 
                                  4%           -%         **         -% 
 
3                  (3.0)         11            6          **         - 
                                 15%          16%         **         -% 
 
4                  (4.0)         31           20          **         - 
                                 40%          53%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         26           11          **         - 
                                 35%          29%         **         -% 
 
(Don't know)                      4            *          **         - 
                                  5%           *%         **         -% 
 
Net: Trust                       57           31          **         - 
                                 75%          82%         **         -% 
 
Net: Do not trust                 4            *          **         - 
                                  5%           1%         **         -% 
 
Mean Score                      4.1          4.1j         **         - 
Standard deviation              .89          .75          **         - 
Standard error                  .13          .15          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 320 
<E5> Guardian online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           40         33            **         **         **         **         **         **         **          22         29         22           33         24          **         ** 
 
Effective sample                 50           28         23            **         **         **         **         **         **         **          13         22         15           25         16          **         ** 
 
Total                            77           46         30            **         **         **         **         **         **         **          18         35         24           35         26          **         ** 
 
1 - Do not 
trust it at all    (1.0)          *            -          *            **         **         **         **         **         **         **           -          *          -            -          *          **         ** 
                                  1%           -%         1%           **         **         **         **         **         **         **           -%         1%         -%           -%         2%         **         ** 
 
2                  (2.0)          4            2          1            **         **         **         **         **         **         **           2          *          2            1          -          **         ** 
                                  5%           5%         5%           **         **         **         **         **         **         **          10%         1%         7%           4%         -%         **         ** 
 
3                  (3.0)         18           13          6            **         **         **         **         **         **         **           7          8          3            9          6          **         ** 
                                 24%          28%        18%           **         **         **         **         **         **         **          37%        24%        15%          24%        21%         **         ** 
 
4                  (4.0)         24           10         14            **         **         **         **         **         **         **           7          8          9           15          6          **         ** 
                                 31%          21%        46%           **         **         **         **         **         **         **          37%        23%        38%          43%        22%         **         ** 
 
5 - Trust 
it a great deal    (5.0)         23           14          9            **         **         **         **         **         **         **           1         14          8           10         11          **         ** 
                                 30%          31%        30%           **         **         **         **         **         **         **           8%        40%        33%          28%        43%         **         ** 
 
(Don't know)                      7            7          -            **         **         **         **         **         **         **           2          4          2            *          3          **         ** 
                                  9%          15%         -%           **         **         **         **         **         **         **           8%        11%         7%           1%        12%         **         ** 
 
Net:Trust                        47           24         23            **         **         **         **         **         **         **           8         22         17           25         17          **         ** 
                                 61%          52%        76%           **         **         **         **         **         **         **          45%        63%        71%          71%        65%         **         ** 
 
Net:Do not trust                  4            2          2            **         **         **         **         **         **         **           2          1          2            1          *          **         ** 
                                  5%           5%         6%           **         **         **         **         **         **         **          10%         2%         7%           4%         2%         **         ** 
 
Mean Score                      3.9          3.9        4.0            **         **         **         **         **         **         **         3.5        4.1        4.0          4.0        4.2          **         ** 
                                                                                                        a                                a 
Standard deviation              .94          .97        .91            **         **         **         **         **         **         **         .82        .94        .93          .85        .95          **         ** 
Standard error                  .14          .20        .19            **         **         **         **         **         **         **         .24        .21        .25          .17        .25          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 320 (continuation) 
<E5> Guardian online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   73           57          **           **         **         **        32         40           68          ** 
 
Effective sample                 50           41          **           **         **         **        22         27           46          ** 
 
Total                            77           61          **           **         **         **        33         43           69          ** 
 
1 - Do not 
trust it at all    (1.0)          *            *          **           **         **         **         -          *            *          ** 
                                  1%           1%         **           **         **         **         -%         1%           1%         ** 
 
2                  (2.0)          4            1          **           **         **         **         *          3            3          ** 
                                  5%           2%         **           **         **         **         1%         8%           5%         ** 
 
3                  (3.0)         18           14          **           **         **         **        11          8           18          ** 
                                 24%          23%         **           **         **         **        32%        18%          26%         ** 
 
4                  (4.0)         24           21          **           **         **         **         7         17           22          ** 
                                 31%          34%         **           **         **         **        20%        40%          32%         ** 
 
5 - Trust 
it a great deal    (5.0)         23           21          **           **         **         **        12         11           18          ** 
                                 30%          35%         **           **         **         **        35%        26%          26%         ** 
 
(Don't know)                      7            3          **           **         **         **         4          3            7          ** 
                                  9%           6%         **           **         **         **        12%         7%          10%         ** 
 
Net:Trust                        47           42          **           **         **         **        18         28           40          ** 
                                 61%          68%         **           **         **         **        55%        66%          58%         ** 
 
Net:Do not trust                  4            2          **           **         **         **         *          4            4          ** 
                                  5%           3%         **           **         **         **         1%         9%           6%         ** 
 
Mean Score                      3.9          4.1          **           **         **         **       4.0        3.9          3.9          ** 
Standard deviation              .94          .89          **           **         **         **       .92        .95          .93          ** 
Standard error                  .14          .14          **           **         **         **       .21        .19          .14          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 320 (continuation) 
<E5> Guardian online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73            **         **         **         **         **         **         **         **         **         **         **         **          60          **         **         ** 
 
Effective sample                 50            **         **         **         **         **         **         **         **         **         **         **         **          42          **         **         ** 
 
Total                            77            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
2                  (2.0)          4            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
3                  (3.0)         18            **         **         **         **         **         **         **         **         **         **         **         **          18          **         **         ** 
                                 24%           **         **         **         **         **         **         **         **         **         **         **         **          27%         **         **         ** 
 
4                  (4.0)         24            **         **         **         **         **         **         **         **         **         **         **         **          20          **         **         ** 
                                 31%           **         **         **         **         **         **         **         **         **         **         **         **          30%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)         23            **         **         **         **         **         **         **         **         **         **         **         **          21          **         **         ** 
                                 30%           **         **         **         **         **         **         **         **         **         **         **         **          31%         **         **         ** 
 
(Don't know)                      7            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
Net:Trust                        47            **         **         **         **         **         **         **         **         **         **         **         **          41          **         **         ** 
                                 61%           **         **         **         **         **         **         **         **         **         **         **         **          61%         **         **         ** 
 
Net:Do not trust                  4            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
Mean Score                      3.9            **         **         **         **         **         **         **         **         **         **         **         **         3.9          **         **         ** 
                                                                                          dg     +bDGJk         --                   dGj                     g 
Standard deviation              .94            **         **         **         **         **         **         **         **         **         **         **         **         .92          **         **         ** 
Standard error                  .14            **         **         **         **         **         **         **         **         **         **         **         **         .15          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 320 (continuation) 
<E5> Guardian online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           32          **         **         **         **           **        45           43         25          **         **           **        29         32          - 
 
Effective sample                 50           27          **         **         **         **           **        32           31         17          **         **           **        19         23          - 
 
Total                            77           44          **         **         **         **           **        49           48         25          **         **           **        29         34          - 
 
1 - Do not 
trust it at all    (1.0)          *            -          **         **         **         **           **         *            *          -          **         **           **         *          -          - 
                                  1%           -%         **         **         **         **           **         1%           1%         -%         **         **           **         1%         -%         -% 
 
2                  (2.0)          4            1          **         **         **         **           **         *            2          *          **         **           **         2          2          - 
                                  5%           3%         **         **         **         **           **         *%           4%         1%         **         **           **         7%         5%         -% 
 
3                  (3.0)         18           14          **         **         **         **           **        13            8         10          **         **           **         7          6          - 
                                 24%          32%         **         **         **         **           **        26%          17%        40%         **         **           **        25%        18%         -% 
 
4                  (4.0)         24           13          **         **         **         **           **        13           15          8          **         **           **         7         14          - 
                                 31%          30%         **         **         **         **           **        26%          31%        31%         **         **           **        23%        43%         -% 
 
5 - Trust 
it a great deal    (5.0)         23           10          **         **         **         **           **        17           20          4          **         **           **        10         10          - 
                                 30%          23%         **         **         **         **           **        35%          41%        14%         **         **           **        33%        28%         -% 
 
(Don't know)                      7            5          **         **         **         **           **         5            3          4          **         **           **         3          2          - 
                                  9%          12%         **         **         **         **           **        11%           7%        14%         **         **           **        11%         6%         -% 
 
Net:Trust                        47           23          **         **         **         **           **        30           35         11          **         **           **        17         24          - 
                                 61%          53%         **         **         **         **           **        61%          72%        45%         **         **           **        56%        71%         -% 
 
Net:Do not trust                  4            1          **         **         **         **           **         1            2          *          **         **           **         2          2          - 
                                  5%           3%         **         **         **         **           **         1%           4%         1%         **         **           **         8%         5%         -% 
 
Mean Score                      3.9          3.8          **         **         **         **           **       4.1          4.2+cd     3.7          **         **           **       3.9        4.0          - 
                                                                                                                                                      -          - 
Standard deviation              .94          .87          **         **         **         **           **       .90          .92        .77          **         **           **      1.06        .85          - 
Standard error                  .14          .18          **         **         **         **           **       .17          .17        .20          **         **           **       .26        .18          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 320 (continuation) 
<E5> Guardian online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           66         64         40         44          **          66         56         53         49          **          59         47         44         41          ** 
 
Effective sample                 50           46         45         27         30          **          44         38         34         30          **          37         31         26         23          ** 
 
Total                            77           73         71         42         46          **          69         59         53         43          **          56         47         38         33          ** 
 
1 - Do not 
trust it at all    (1.0)          *            *          *          *          *          **           *          *          *          *          **           *          *          *          *          ** 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         **           1%         1%         1%         1%         ** 
 
2                  (2.0)          4            4          4          *          4          **           4          4          4          2          **           2          2          *          *          ** 
                                  5%           5%         5%         1%         8%         **           5%         6%         7%         5%         **           3%         4%         1%         1%         ** 
 
3                  (3.0)         18           18         16          9          7          **          15         13          6          7          **          12         10          9          4          ** 
                                 24%          24%        23%        22%        15%         **          22%        22%        11%        15%         **          21%        21%        24%        11%         ** 
 
4                  (4.0)         24           21         21         14         14          **          23         19         19         15          **          17         14         13         12          ** 
                                 31%          29%        30%        34%        31%         **          33%        33%        37%        35%         **          31%        30%        35%        37%         ** 
 
5 - Trust 
it a great deal    (5.0)         23           23         23         14         16          **          21         19         20         17          **          18         14         11         13          ** 
                                 30%          31%        32%        34%        34%         **          31%        32%        37%        40%         **          32%        29%        29%        40%         ** 
 
(Don't know)                      7            7          7          3          5          **           6          4          4          2          **           7          7          4          3          ** 
                                  9%          10%        10%         8%        11%         **           8%         7%         7%         4%         **          13%        15%        10%        10%         ** 
 
Net:Trust                        47           44         43         28         30          **          44         38         39         32          **          35         28         24         25          ** 
                                 61%          60%        61%        69%        65%         **          64%        65%        74%        74%         **          62%        59%        64%        77%         ** 
 
Net:Do not trust                  4            4          4          1          4          **           4          4          4          3          **           2          2          1          1          ** 
                                  5%           6%         6%         2%         9%         **           6%         7%         8%         6%         **           4%         5%         2%         2%         ** 
 
Mean Score                      3.9          3.9        4.0        4.1        4.0          **         4.0        3.9        4.1        4.1          **         4.0        4.0        4.0        4.3+         ** 
Standard deviation              .94          .95        .95        .86       1.01          **         .94        .96        .95        .94          **         .92        .95        .88        .82          ** 
Standard error                  .14          .15        .15        .17        .19          **         .15        .16        .17        .18          **         .16        .18        .18        .18          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 320 (continuation) 
<E5> Guardian online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           24         47           50         54         48         36         49           29         27          **         **          32         29          **         ** 
 
Effective sample                 50           17         31           35         36         33         26         32           16         21          **         **          21         21          **         ** 
 
Total                            77           24         49           54         56         50         41         50           21         33          **         **          31         33          **         ** 
 
1 - Do not 
trust it at all    (1.0)          *            -          *            *          *          *          *          *            -          *          **         **           -          -          **         ** 
                                  1%           -%         1%           1%         1%         1%         1%         1%           -%         1%         **         **           -%         -%         **         ** 
 
2                  (2.0)          4            -          4            4          4          4          3          4            2          1          **         **           2          2          **         ** 
                                  5%           -%         8%           7%         7%         7%         8%         7%           9%         4%         **         **           6%         5%         **         ** 
 
3                  (3.0)         18            5         11           12         14         10          9          9            4          7          **         **           9          4          **         ** 
                                 24%          22%        23%          22%        24%        21%        22%        18%          20%        21%         **         **          28%        11%         **         ** 
 
4                  (4.0)         24            7         16           10         12         11          6         11            7         10          **         **           7         12          **         ** 
                                 31%          30%        33%          18%        21%        23%        15%        22%          33%        31%         **         **          23%        36%         **         ** 
 
5 - Trust 
it a great deal    (5.0)         23           12         11           23         21         20         18         20            6         11          **         **          12         11          **         ** 
                                 30%          48%        23%          42%        37%        41%        45%        41%          29%        33%         **         **          38%        32%         **         ** 
 
(Don't know)                      7            -          6            5          6          4          4          5            2          3          **         **           2          5          **         ** 
                                  9%           -%        11%          10%        10%         8%         9%        11%           9%        10%         **         **           6%        16%         **         ** 
 
Net:Trust                        47           19         28           33         33         32         24         31           13         21          **         **          19         23          **         ** 
                                 61%          78%        57%          60%        58%        63%        60%        63%          62%        64%         **         **          60%        68%         **         ** 
 
Net:Do not trust                  4            -          4            4          4          4          4          4            2          2          **         **           2          2          **         ** 
                                  5%           -%         8%           8%         7%         8%         9%         8%           9%         6%         **         **           6%         5%         **         ** 
 
Mean Score                      3.9          4.3        3.8          4.0        4.0        4.0        4.0        4.1          3.9        4.0          **         **         4.0        4.1          **         ** 
Standard deviation              .94          .81        .97         1.06       1.04       1.04       1.10       1.05          .99        .97          **         **        1.00        .88          **         ** 
Standard error                  .14          .20        .18          .19        .18        .19        .22        .19          .25        .23          **         **         .22        .21          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 320 (continuation) 
<E5> Guardian online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   73            ** 
 
Effective sample                 50            ** 
 
Total                            77            ** 
 
1 - Do not 
trust it at all    (1.0)          *            ** 
                                  1%           ** 
 
2                  (2.0)          4            ** 
                                  5%           ** 
 
3                  (3.0)         18            ** 
                                 24%           ** 
 
4                  (4.0)         24            ** 
                                 31%           ** 
 
5 - Trust 
it a great deal    (5.0)         23            ** 
                                 30%           ** 
 
(Don't know)                      7            ** 
                                  9%           ** 
 
Net:Trust                        47            ** 
                                 61%           ** 
 
Net:Do not trust                  4            ** 
                                  5%           ** 
 
Mean Score                      3.9            ** 
Standard deviation              .94            ** 
Standard error                  .14            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 320 (continuation) 
<E5> Guardian online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           55         46         54          **        58         39         43         37          **         **        46         29 
 
Effective sample                 50           38         33         38          **        43         29         31         24          **         **        33         19 
 
Total                            77           60         51         57          **        68         46         47         34          **         **        51         30 
 
1 - Do not 
trust it at all    (1.0)          *            *          *          *          **         *          *          -          *          **         **         -          - 
                                  1%           1%         1%         1%         **         1%         1%         -%         1%         **         **         -%         -% 
 
2                  (2.0)          4            2          2          2          **         2          2          2          *          **         **         2          3 
                                  5%           3%         4%         3%         **         2%         4%         4%         1%         **         **         3%        11% 
 
3                  (3.0)         18           15         14         12          **        18          9         14          7          **         **        11          3 
                                 24%          25%        28%        22%         **        27%        20%        30%        20%         **         **        22%        11% 
 
4                  (4.0)         24           20         19         21          **        22         15         15         12          **         **        15         11 
                                 31%          33%        37%        37%         **        32%        32%        33%        36%         **         **        30%        38% 
 
5 - Trust 
it a great deal    (5.0)         23           21         10         18          **        20         17         13         12          **         **        19         12 
                                 30%          35%        20%        31%         **        30%        37%        27%        36%         **         **        38%        39% 
 
(Don't know)                      7            2          5          4          **         5          3          3          2          **         **         3          - 
                                  9%           3%        10%         6%         **         8%         7%         7%         6%         **         **         7%         -% 
 
Net:Trust                        47           41         29         38          **        42         32         28         25          **         **        35         23 
                                 61%          68%        57%        68%         **        62%        69%        59%        72%         **         **        68%        78% 
 
Net:Do not trust                  4            2          2          2          **         2          2          2          1          **         **         2          3 
                                  5%           4%         5%         4%         **         3%         5%         4%         2%         **         **         3%        11% 
 
Mean Score                      3.9          4.0        3.8        4.0          **       4.0        4.1        3.9        4.1          **         **       4.1        4.1 
Standard deviation              .94          .91        .87        .88          **       .89        .93        .88        .87          **         **       .89        .99 
Standard error                  .14          .15        .16        .15          **       .14        .18        .16        .18          **         **       .16        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 320 (continuation) 
<E5> Guardian online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           52         36         31          **        51         54         47          **        27          **        73         47         60          **         **         ** 
 
Effective sample                 50           38         26         23          **        36         37         31          **        22          **        50         31         43          **         **         ** 
 
Total                            77           60         39         36          **        55         58         46          **        35          **        77         45         67          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          *            *          *          *          **         *          *          -          **         *          **         *          *          *          **         **         ** 
                                  1%           1%         1%         1%         **         1%         1%         -%         **         1%         **         1%         1%         1%         **         **         ** 
 
2                  (2.0)          4            3          1          *          **         2          2          2          **         *          **         4          2          2          **         **         ** 
                                  5%           5%         4%         1%         **         4%         3%         4%         **         1%         **         5%         5%         3%         **         **         ** 
 
3                  (3.0)         18           15         10         10          **        17         11         15          **         9          **        18         11         16          **         **         ** 
                                 24%          25%        25%        29%         **        30%        20%        32%         **        27%         **        24%        25%        24%         **         **         ** 
 
4                  (4.0)         24           20         13         10          **        19         19         13          **        12          **        24         19         22          **         **         ** 
                                 31%          34%        34%        27%         **        34%        33%        28%         **        35%         **        31%        42%        33%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)         23           18         15         12          **        13         18         10          **        11          **        23          9         23          **         **         ** 
                                 30%          29%        37%        33%         **        24%        31%        21%         **        30%         **        30%        19%        34%         **         **         ** 
 
(Don't know)                      7            3          -          3          **         4          7          7          **         2          **         7          3          4          **         **         ** 
                                  9%           6%         -%         9%         **         7%        12%        15%         **         6%         **         9%         8%         5%         **         **         ** 
 
Net:Trust                        47           38         28         22          **        32         37         23          **        23          **        47         27         45          **         **         ** 
                                 61%          63%        71%        61%         **        59%        64%        49%         **        65%         **        61%        61%        67%         **         **         ** 
 
Net:Do not trust                  4            4          2          1          **         2          2          2          **         1          **         4          3          2          **         **         ** 
                                  5%           6%         5%         2%         **         4%         4%         4%         **         2%         **         5%         6%         3%         **         **         ** 
 
Mean Score                      3.9          3.9        4.0j       4.0          **       3.8        4.0j       3.8          **       4.0j         **       3.9j       3.8        4.0+j        **         **         ** 
                                                                                                                                                  -                                                      j          j 
Standard deviation              .94          .94        .94        .92          **       .90        .91        .89          **       .88          **       .94        .87        .90          **         **         ** 
Standard error                  .14          .16        .18        .20          **       .16        .16        .17          **       .19          **       .14        .16        .14          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 320 (continuation) 
<E5> Guardian online - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   73           36          **         - 
 
Effective sample                 50           25          **         - 
 
Total                            77           38          **         - 
 
1 - Do not 
trust it at all    (1.0)          *            *          **         - 
                                  1%           1%         **         -% 
 
2                  (2.0)          4            -          **         - 
                                  5%           -%         **         -% 
 
3                  (3.0)         18           12          **         - 
                                 24%          31%         **         -% 
 
4                  (4.0)         24           16          **         - 
                                 31%          43%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         23            9          **         - 
                                 30%          24%         **         -% 
 
(Don't know)                      7            *          **         - 
                                  9%           *%         **         -% 
 
Net:Trust                        47           25          **         - 
                                 61%          67%         **         -% 
 
Net:Do not trust                  4            *          **         - 
                                  5%           1%         **         -% 
 
Mean Score                      3.9          3.9          **         - 
Standard deviation              .94          .81          **         - 
Standard error                  .14          .16          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 321 
<E5> Guardian online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           40         33            **         **         **         **         **         **         **          22         29         22           33         24          **         ** 
 
Effective sample                 50           28         23            **         **         **         **         **         **         **          13         22         15           25         16          **         ** 
 
Total                            77           46         30            **         **         **         **         **         **         **          18         35         24           35         26          **         ** 
 
1 - Do not 
trust it at all    (1.0)          *            -          *            **         **         **         **         **         **         **           -          *          -            -          *          **         ** 
                                  1%           -%         1%           **         **         **         **         **         **         **           -%         1%         -%           -%         2%         **         ** 
 
2                  (2.0)          5            2          3            **         **         **         **         **         **         **           1          *          3            3          -          **         ** 
                                  6%           4%        10%           **         **         **         **         **         **         **           8%         1%        14%           8%         -%         **         ** 
 
3                  (3.0)         16           12          4            **         **         **         **         **         **         **           7          4          5            5          4          **         ** 
                                 21%          26%        12%           **         **         **         **         **         **         **          37%        10%        23%          15%        16%         **         ** 
 
4                  (4.0)         24           10         14            **         **         **         **         **         **         **           4         13          7           15          8          **         ** 
                                 32%          22%        46%           **         **         **         **         **         **         **          22%        36%        31%          44%        29%         **         ** 
 
5 - Trust 
it a great deal    (5.0)         24           17          8            **         **         **         **         **         **         **           3         14          7           10         13          **         ** 
                                 32%          36%        25%           **         **         **         **         **         **         **          17%        40%        31%          28%        48%         **         ** 
 
(Don't know)                      7            5          2            **         **         **         **         **         **         **           3          4          *            1          2          **         ** 
                                  9%          12%         5%           **         **         **         **         **         **         **          15%        11%         1%           4%         6%         **         ** 
 
Net:Trust                        48           27         22            **         **         **         **         **         **         **           7         27         15           25         20          **         ** 
                                 63%          58%        71%           **         **         **         **         **         **         **          40%        77%        62%          72%        77%         **         ** 
 
Net:Do not trust                  5            2          3            **         **         **         **         **         **         **           1          1          3            3          *          **         ** 
                                  7%           4%        11%           **         **         **         **         **         **         **           8%         2%        14%           8%         2%         **         ** 
 
Mean Score                      4.0          4.0        3.9            **         **         **         **         **         **         **         3.6        4.3+a      3.8          4.0c       4.3c         **         ** 
                                                                                                       Af                                                                                                      - 
Standard deviation              .96          .96        .98            **         **         **         **         **         **         **         .95        .81       1.05          .91        .88          **         ** 
Standard error                  .14          .19        .21            **         **         **         **         **         **         **         .29        .18        .27          .19        .23          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 321 (continuation) 
<E5> Guardian online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   73           57          **           **         **         **        32         40           68          ** 
 
Effective sample                 50           41          **           **         **         **        22         27           46          ** 
 
Total                            77           61          **           **         **         **        33         43           69          ** 
 
1 - Do not 
trust it at all    (1.0)          *            *          **           **         **         **         -          *            *          ** 
                                  1%           1%         **           **         **         **         -%         1%           1%         ** 
 
2                  (2.0)          5            3          **           **         **         **         *          5            5          ** 
                                  6%           5%         **           **         **         **         1%        11%           7%         ** 
 
3                  (3.0)         16           10          **           **         **         **         6         10           16          ** 
                                 21%          16%         **           **         **         **        17%        23%          23%         ** 
 
4                  (4.0)         24           23          **           **         **         **        10         13           22          ** 
                                 32%          38%         **           **         **         **        31%        31%          32%         ** 
 
5 - Trust 
it a great deal    (5.0)         24           22          **           **         **         **        12         13           19          ** 
                                 32%          36%         **           **         **         **        35%        30%          27%         ** 
 
(Don't know)                      7            3          **           **         **         **         5          2            7          ** 
                                  9%           5%         **           **         **         **        16%         4%          10%         ** 
 
Net:Trust                        48           45          **           **         **         **        22         26           41          ** 
                                 63%          74%         **           **         **         **        66%        61%          59%         ** 
 
Net:Do not trust                  5            3          **           **         **         **         *          5            5          ** 
                                  7%           5%         **           **         **         **         1%        12%           8%         ** 
 
Mean Score                      4.0          4.1+b        **           **         **         **       4.2        3.8          3.9          ** 
                                                          - 
Standard deviation              .96          .90          **           **         **         **       .80       1.05          .97          ** 
Standard error                  .14          .15          **           **         **         **       .18        .21          .15          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 321 (continuation) 
<E5> Guardian online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73            **         **         **         **         **         **         **         **         **         **         **         **          60          **         **         ** 
 
Effective sample                 50            **         **         **         **         **         **         **         **         **         **         **         **          42          **         **         ** 
 
Total                            77            **         **         **         **         **         **         **         **         **         **         **         **          67          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
2                  (2.0)          5            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
3                  (3.0)         16            **         **         **         **         **         **         **         **         **         **         **         **          15          **         **         ** 
                                 21%           **         **         **         **         **         **         **         **         **         **         **         **          23%         **         **         ** 
 
4                  (4.0)         24            **         **         **         **         **         **         **         **         **         **         **         **          22          **         **         ** 
                                 32%           **         **         **         **         **         **         **         **         **         **         **         **          33%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)         24            **         **         **         **         **         **         **         **         **         **         **         **          22          **         **         ** 
                                 32%           **         **         **         **         **         **         **         **         **         **         **         **          33%         **         **         ** 
 
(Don't know)                      7            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
Net:Trust                        48            **         **         **         **         **         **         **         **         **         **         **         **          45          **         **         ** 
                                 63%           **         **         **         **         **         **         **         **         **         **         **         **          66%         **         **         ** 
 
Net:Do not trust                  5            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
Mean Score                      4.0            **         **         **         **         **         **         **         **         **         **         **         **         4.0          **         **         ** 
                                                                                           d        dgj          -                   DgJ                    Dj 
Standard deviation              .96            **         **         **         **         **         **         **         **         **         **         **         **         .90          **         **         ** 
Standard error                  .14            **         **         **         **         **         **         **         **         **         **         **         **         .14          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 321 (continuation) 
<E5> Guardian online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           32          **         **         **         **           **        45           43         25          **         **           **        29         32          - 
 
Effective sample                 50           27          **         **         **         **           **        32           31         17          **         **           **        19         23          - 
 
Total                            77           44          **         **         **         **           **        49           48         25          **         **           **        29         34          - 
 
1 - Do not 
trust it at all    (1.0)          *            -          **         **         **         **           **         *            *          -          **         **           **         *          -          - 
                                  1%           -%         **         **         **         **           **         1%           1%         -%         **         **           **         1%         -%         -% 
 
2                  (2.0)          5            1          **         **         **         **           **         2            1          2          **         **           **         3          1          - 
                                  6%           3%         **         **         **         **           **         3%           3%         7%         **         **           **        12%         4%         -% 
 
3                  (3.0)         16           15          **         **         **         **           **         9           10          5          **         **           **         9          1          - 
                                 21%          33%         **         **         **         **           **        19%          21%        21%         **         **           **        31%         3%         -% 
 
4                  (4.0)         24           10          **         **         **         **           **        15           12         11          **         **           **         7         15          - 
                                 32%          23%         **         **         **         **           **        32%          25%        44%         **         **           **        25%        45%         -% 
 
5 - Trust 
it a great deal    (5.0)         24           13          **         **         **         **           **        17           21          4          **         **           **         8         13          - 
                                 32%          30%         **         **         **         **           **        34%          43%        14%         **         **           **        26%        38%         -% 
 
(Don't know)                      7            5          **         **         **         **           **         5            3          4          **         **           **         2          3          - 
                                  9%          11%         **         **         **         **           **        11%           6%        14%         **         **           **         5%        10%         -% 
 
Net:Trust                        48           23          **         **         **         **           **        32           33         15          **         **           **        15         28          - 
                                 63%          53%         **         **         **         **           **        66%          69%        58%         **         **           **        51%        82%         -% 
 
Net:Do not trust                  5            1          **         **         **         **           **         2            2          2          **         **           **         4          1          - 
                                  7%           3%         **         **         **         **           **         4%           4%         7%         **         **           **        13%         4%         -% 
 
Mean Score                      4.0          3.9          **         **         **         **           **       4.1          4.1cd      3.8          **         **           **       3.7        4.3+b        - 
                                                                                                                                                      -          - 
Standard deviation              .96          .93          **         **         **         **           **       .92          .95        .83          **         **           **      1.07        .77          - 
Standard error                  .14          .19          **         **         **         **           **       .17          .18        .22          **         **           **       .25        .17          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 321 (continuation) 
<E5> Guardian online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           66         64         40         44          **          66         56         53         49          **          59         47         44         41          ** 
 
Effective sample                 50           46         45         27         30          **          44         38         34         30          **          37         31         26         23          ** 
 
Total                            77           73         71         42         46          **          69         59         53         43          **          56         47         38         33          ** 
 
1 - Do not 
trust it at all    (1.0)          *            *          *          *          *          **           *          *          *          *          **           *          *          *          *          ** 
                                  1%           1%         1%         1%         1%         **           1%         1%         1%         1%         **           1%         1%         1%         1%         ** 
 
2                  (2.0)          5            5          5          1          5          **           5          5          5          3          **           2          2          *          *          ** 
                                  6%           7%         7%         4%        11%         **           7%         8%         9%         8%         **           3%         4%         1%         1%         ** 
 
3                  (3.0)         16           15         14          8          8          **          13          8          6          5          **          10          9          8          2          ** 
                                 21%          21%        19%        19%        17%         **          18%        14%        12%        12%         **          18%        18%        20%         7%         ** 
 
4                  (4.0)         24           22         22         12         10          **          23         20         18         17          **          18         15         14         13          ** 
                                 32%          30%        31%        28%        22%         **          34%        34%        34%        40%         **          32%        32%        37%        38%         ** 
 
5 - Trust 
it a great deal    (5.0)         24           24         24         17         16          **          22         20         18         15          **          19         15         12         14          ** 
                                 32%          32%        33%        40%        35%         **          32%        34%        33%        35%         **          34%        31%        31%        43%         ** 
 
(Don't know)                      7            7          7          3          7          **           5          5          5          2          **           7          7          3          3          ** 
                                  9%           9%         9%         8%        14%         **           8%         9%        10%         5%         **          13%        14%         9%        10%         ** 
 
Net:Trust                        48           46         45         28         27          **          46         40         36         32          **          37         30         26         27          ** 
                                 63%          63%        64%        68%        57%         **          66%        68%        68%        75%         **          65%        63%        69%        81%         ** 
 
Net:Do not trust                  5            5          5          2          5          **           5          5          5          4          **           2          2          1          1          ** 
                                  7%           7%         8%         5%        11%         **           8%         9%        10%         9%         **           4%         4%         2%         2%         ** 
 
Mean Score                      4.0          4.0        4.0        4.1        3.9          **         4.0        4.0        4.0        4.0          **         4.1        4.0        4.1        4.3+         ** 
Standard deviation              .96          .98        .98        .95       1.11          **         .97        .99       1.01        .97          **         .90        .92        .85        .78          ** 
Standard error                  .14          .15        .15        .19        .22          **         .15        .17        .18        .18          **         .16        .18        .18        .17          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 321 (continuation) 
<E5> Guardian online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           24         47           50         54         48         36         49           29         27          **         **          32         29          **         ** 
 
Effective sample                 50           17         31           35         36         33         26         32           16         21          **         **          21         21          **         ** 
 
Total                            77           24         49           54         56         50         41         50           21         33          **         **          31         33          **         ** 
 
1 - Do not 
trust it at all    (1.0)          *            -          *            *          *          *          *          *            -          *          **         **           -          -          **         ** 
                                  1%           -%         1%           1%         1%         1%         1%         1%           -%         1%         **         **           -%         -%         **         ** 
 
2                  (2.0)          5            -          5            5          5          5          3          3            3          1          **         **           3          1          **         ** 
                                  6%           -%        10%           9%         9%        10%         8%         7%          16%         4%         **         **          11%         4%         **         ** 
 
3                  (3.0)         16            4         12            9          9          8          2          8            1          9          **         **           6          5          **         ** 
                                 21%          15%        25%          17%        16%        15%         6%        16%           4%        27%         **         **          19%        15%         **         ** 
 
4                  (4.0)         24            8         14           13         15         13         13         14            8          9          **         **           8         11          **         ** 
                                 32%          33%        29%          25%        27%        25%        31%        28%          37%        28%         **         **          25%        34%         **         ** 
 
5 - Trust 
it a great deal    (5.0)         24           11         13           22         22         20         18         20            7         11          **         **          12         12          **         ** 
                                 32%          47%        26%          41%        39%        41%        45%        41%          33%        34%         **         **          37%        36%         **         ** 
 
(Don't know)                      7            1          4            4          4          4          4          4            2          2          **         **           2          3          **         ** 
                                  9%           5%         9%           7%         7%         8%         9%         8%          11%         5%         **         **           7%        10%         **         ** 
 
Net:Trust                        48           20         27           36         37         33         31         34           15         21          **         **          20         23          **         ** 
                                 63%          80%        56%          66%        67%        66%        76%        69%          69%        62%         **         **          63%        70%         **         ** 
 
Net:Do not trust                  5            -          5            5          5          5          4          4            3          2          **         **           3          1          **         ** 
                                  7%           -%        11%          10%        10%        11%         9%         8%          16%         6%         **         **          11%         4%         **         ** 
 
Mean Score                      4.0          4.3        3.8          4.0        4.0        4.0        4.2        4.1          4.0        3.9          **         **         4.0        4.1          **         ** 
Standard deviation              .96          .75       1.03         1.06       1.04       1.07        .99       1.00         1.09        .99          **         **        1.06        .88          **         ** 
Standard error                  .14          .19        .19          .19        .18        .19        .20        .18          .28        .22          **         **         .24        .20          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 321 (continuation) 
<E5> Guardian online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   73            ** 
 
Effective sample                 50            ** 
 
Total                            77            ** 
 
1 - Do not 
trust it at all    (1.0)          *            ** 
                                  1%           ** 
 
2                  (2.0)          5            ** 
                                  6%           ** 
 
3                  (3.0)         16            ** 
                                 21%           ** 
 
4                  (4.0)         24            ** 
                                 32%           ** 
 
5 - Trust 
it a great deal    (5.0)         24            ** 
                                 32%           ** 
 
(Don't know)                      7            ** 
                                  9%           ** 
 
Net:Trust                        48            ** 
                                 63%           ** 
 
Net:Do not trust                  5            ** 
                                  7%           ** 
 
Mean Score                      4.0            ** 
Standard deviation              .96            ** 
Standard error                  .14            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 321 (continuation) 
<E5> Guardian online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           55         46         54          **        58         39         43         37          **         **        46         29 
 
Effective sample                 50           38         33         38          **        43         29         31         24          **         **        33         19 
 
Total                            77           60         51         57          **        68         46         47         34          **         **        51         30 
 
1 - Do not 
trust it at all    (1.0)          *            *          *          *          **         *          *          -          *          **         **         -          - 
                                  1%           1%         1%         1%         **         1%         1%         -%         1%         **         **         -%         -% 
 
2                  (2.0)          5            3          2          3          **         3          3          3          -          **         **         3          3 
                                  6%           5%         3%         5%         **         5%         7%         6%         -%         **         **         6%        11% 
 
3                  (3.0)         16           15         13         10          **        14          8         11          4          **         **        10          1 
                                 21%          26%        26%        17%         **        20%        17%        23%        13%         **         **        19%         2% 
 
4                  (4.0)         24           17         18         21          **        21         14         19         15          **         **        18         15 
                                 32%          29%        35%        37%         **        31%        31%        40%        45%         **         **        35%        50% 
 
5 - Trust 
it a great deal    (5.0)         24           22         13         19          **        22         17         13         14          **         **        19         11 
                                 32%          37%        26%        34%         **        33%        37%        27%        41%         **         **        37%        37% 
 
(Don't know)                      7            2          5          3          **         7          3          2          *          **         **         2          - 
                                  9%           3%         9%         6%         **        10%         7%         4%         1%         **         **         3%         -% 
 
Net:Trust                        48           39         31         40          **        43         31         32         29          **         **        37         26 
                                 63%          66%        61%        71%         **        64%        68%        67%        86%         **         **        71%        87% 
 
Net:Do not trust                  5            4          2          3          **         4          4          3          *          **         **         3          3 
                                  7%           6%         4%         6%         **         5%         8%         6%         1%         **         **         6%        11% 
 
Mean Score                      4.0          4.0        3.9        4.0          **       4.0        4.0        3.9        4.2d         **         **       4.1        4.1 
Standard deviation              .96          .97        .90        .92          **       .94       1.00        .89        .78          **         **       .91        .91 
Standard error                  .14          .16        .16        .15          **       .15        .19        .16        .16          **         **       .16        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 321 (continuation) 
<E5> Guardian online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   73           52         36         31          **        51         54         47          **        27          **        73         47         60          **         **         ** 
 
Effective sample                 50           38         26         23          **        36         37         31          **        22          **        50         31         43          **         **         ** 
 
Total                            77           60         39         36          **        55         58         46          **        35          **        77         45         67          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          *            *          *          *          **         *          *          -          **         *          **         *          *          *          **         **         ** 
                                  1%           1%         1%         1%         **         1%         1%         -%         **         1%         **         1%         1%         1%         **         **         ** 
 
2                  (2.0)          5            3          3          -          **         3          3          2          **         2          **         5          2          3          **         **         ** 
                                  6%           5%         7%         -%         **         6%         6%         4%         **         5%         **         6%         4%         5%         **         **         ** 
 
3                  (3.0)         16           11          6          8          **        10         10         10          **         6          **        16          9         12          **         **         ** 
                                 21%          18%        16%        21%         **        19%        17%        22%         **        17%         **        21%        19%        18%         **         **         ** 
 
4                  (4.0)         24           22         13         12          **        21         17         15          **        13          **        24         19         23          **         **         ** 
                                 32%          37%        34%        33%         **        38%        29%        32%         **        37%         **        32%        43%        34%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)         24           19         15         13          **        15         20         13          **        11          **        24         11         24          **         **         ** 
                                 32%          31%        37%        36%         **        27%        36%        28%         **        31%         **        32%        25%        36%         **         **         ** 
 
(Don't know)                      7            5          1          3          **         5          7          7          **         3          **         7          3          5          **         **         ** 
                                  9%           8%         3%         9%         **         9%        12%        15%         **         9%         **         9%         7%         7%         **         **         ** 
 
Net:Trust                        48           41         28         25          **        36         37         28          **        23          **        48         31         47          **         **         ** 
                                 63%          68%        72%        69%         **        66%        64%        59%         **        68%         **        63%        68%        69%         **         **         ** 
 
Net:Do not trust                  5            4          3          *          **         4          4          2          **         2          **         5          2          4          **         **         ** 
                                  7%           6%         9%         1%         **         7%         7%         4%         **         6%         **         7%         5%         5%         **         **         ** 
 
Mean Score                      4.0          4.0        4.0        4.1j         **       3.9        4.0        4.0          **       4.0          **       4.0        3.9        4.1+j        **         **         ** 
                                                                                                                                                  -                                                      J          j 
Standard deviation              .96          .92       1.00        .86          **       .92        .98        .88          **       .94          **       .96        .88        .92          **         **         ** 
Standard error                  .14          .16        .20        .19          **       .16        .17        .17          **       .21          **       .14        .17        .15          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 321 (continuation) 
<E5> Guardian online - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   73           36          **         - 
 
Effective sample                 50           25          **         - 
 
Total                            77           38          **         - 
 
1 - Do not 
trust it at all    (1.0)          *            *          **         - 
                                  1%           1%         **         -% 
 
2                  (2.0)          5            -          **         - 
                                  6%           -%         **         -% 
 
3                  (3.0)         16           11          **         - 
                                 21%          28%         **         -% 
 
4                  (4.0)         24           17          **         - 
                                 32%          44%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         24            9          **         - 
                                 32%          23%         **         -% 
 
(Don't know)                      7            1          **         - 
                                  9%           4%         **         -% 
 
Net:Trust                        48           25          **         - 
                                 63%          67%         **         -% 
 
Net:Do not trust                  5            *          **         - 
                                  7%           1%         **         -% 
 
Mean Score                      4.0          3.9          **         - 
Standard deviation              .96          .80          **         - 
Standard error                  .14          .17          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 322 
<E5> YouTube - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          411        406          135        156        161        141        115         77         32          291        302        224          183        261        176        197 
 
Effective sample                552          277        275           94        105        111         99         78         50         21          199        209        146          132        179        122        120 
 
Total                           846          431        415          147        144        160        153        118         77         47          291        313        242          199        266        185        197 
 
1 - Do not 
trust it at all    (1.0)        100           53         48           12         16         14         29+ac      11         11          7           28         43         29           35+c       31         15         19 
                                 12%          12%        11%           8%        11%         9%        19%        10%        14%        15%           9%        14%        12%          18%        11%         8%        10% 
 
2                  (2.0)        165           72         92           28         30         30         26         23         22          6           58         56         51           36         58         33         37 
                                 19%          17%        22%          19%        21%        19%        17%        20%        28%        13%          20%        18%        21%          18%        22%        18%        19% 
 
3                  (3.0)        270          136        134           50         42         57         45         43         24         10           92        102         76           57         78         65         69 
                                 32%          32%        32%          34%        29%        36%        29%        36%        31%        20%          32%        33%        31%          29%        29%        35%        35% 
 
4                  (4.0)        177           95         82           30         38f        38f        32         18          7-        15           67         70         40           43         55         43         36 
                                 21%          22%        20%          20%        26%        24%        21%        15%         9%        31%          23%        22%        16%          22%        21%        23%        18% 
 
5 - Trust 
it a great deal    (5.0)         92           54         38           20         12         18         13         11         11          7           32         32         29           16         37         18         22 
                                 11%          13%         9%          14%         8%        11%         9%         9%        14%        15%          11%        10%        12%           8%        14%        10%        11% 
 
(Don't know)                     41           20         20            7          7          3          7         12+c        3          2           13         10         17           11          7          9         14 
                                  5%           5%         5%           5%         5%         2%         5%        10%         4%         5%           5%         3%         7%           6%         2%         5%         7% 
 
Net: Trust                      270          149        121           50         49         56         46         29         18         22          100        102         69           59         92         61         58 
                                 32%          35%        29%          34%        34%        35%        30%        24%        23%        47%          34%        33%        28%          30%        35%        33%        29% 
 
Net: Do not trust               265          125        140           40         46         44         55         35         32         13           86         99         80           72         89         49         56 
                                 31%          29%        34%          27%        32%        27%        36%        29%        42%        28%          30%        32%        33%          36%        33%        26%        29% 
 
Mean Score                      3.0          3.1        2.9          3.1        3.0        3.1        2.8        2.9        2.8        3.2          3.1        3.0        2.9          2.8        3.0        3.1        3.0 
Standard deviation             1.18         1.20       1.15         1.15       1.14       1.12       1.24       1.11       1.24       1.32         1.15       1.19       1.20         1.22       1.22       1.09       1.14 
Standard error                  .05          .07        .07          .12        .11        .11        .13        .13        .18        .29          .08        .08        .10          .11        .09        .10        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 322 (continuation) 
<E5> YouTube - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  817          444        373          123        138        144        306        508          735         78 
 
Effective sample                552          311        242           87         93         93        204        347          480         71 
 
Total                           846          465        381          126        132        136        294        546          721        121 
 
1 - Do not 
trust it at all    (1.0)        100           66         35            8         11         13         29         71           87         14 
                                 12%          14%         9%           7%         8%        10%        10%        13%          12%        11% 
 
2                  (2.0)        165           95         70           22         33         22         55        108          130-        33 
                                 19%          20%        18%          17%        25%        16%        19%        20%          18%        27% 
 
3                  (3.0)        270          136        134           49         46         54        110+e      160          242b        26- 
                                 32%          29%        35%          39%        34%        40%        37%        29%          34%        22% 
 
4                  (4.0)        177           98         79           31         25         34         67        107          147         30 
                                 21%          21%        21%          25%        19%        25%        23%        20%          20%        25% 
 
5 - Trust 
it a great deal    (5.0)         92           53         40           13         15         10         25         68           80         13 
                                 11%          11%        10%          10%        11%         8%         8%        12%          11%        10% 
 
(Don't know)                     41           18         23            3          3          2          9         32           35          6 
                                  5%           4%         6%           2%         2%         2%         3%         6%           5%         5% 
 
Net: Trust                      270          151        119           44         40         44         91        175          227         43 
                                 32%          32%        31%          35%        30%        32%        31%        32%          32%        35% 
 
Net: Do not trust               265          160        105           30         43         35         84        179          217         47 
                                 31%          35%        27%          24%        33%        26%        29%        33%          30%        39% 
 
Mean Score                      3.0          2.9        3.1          3.1        3.0        3.0        3.0        3.0          3.0        3.0 
Standard deviation             1.18         1.22       1.12         1.05       1.12       1.06       1.09       1.23         1.17       1.21 
Standard error                  .05          .07        .07          .11        .12        .11        .08        .07          .05        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 322 (continuation) 
<E5> YouTube - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  817           27         41         39         53         47         38         50         63         69        126        128        136          699        118         81         37 
 
Effective sample                552           26         40         39         53         46         37         49         63         68        125        122        135          486         66         50         17 
 
Total                           846           41         71         61         93         68         71         83        112        124         22         37         63          753         93         70         23 
 
1 - Do not 
trust it at all    (1.0)        100            5          6         14+Il      12I         9I        10I        15I        12i         2--        3I         6I         6i          89         12          4          8 
                                 12%          13%         9%        23%        13%        13%        14%        18%        11%         1%        12%        15%         9%          12%        13%         5%        34% 
 
2                  (2.0)        165            6         10         11         17         18L         9         19l        17         40++bfhL    5L         8L         5--        141         24         19          5 
                                 19%          15%        15%        18%        18%        27%        13%        23%        15%        32%        22%        21%         7%          19%        26%        27%        22% 
 
3                  (3.0)        270            8         26e        27Eijk     26         11-        36++dEgIJK 21         46Eijk     31          5         10         22e         236         34         25          9 
                                 32%          20%        37%        44%        28%        17%        51%        25%        41%        25%        24%        26%        35%          31%        36%        36%        38% 
 
4                  (4.0)        177           13         19c         3-        17         13c         7         15         27c        33Cfk       6CFK       5-        20++CFK     167+b       11-        10          1 
                                 21%          32%        26%         5%        18%        19%        10%        19%        24%        27%        28%        13%        31%          22%        11%        14%         3% 
 
5 - Trust 
it a great deal    (5.0)         92            4         10          4         16h        12h         4          5          5         15          2          6+fgH      9h          84          9          8          1 
                                 11%          10%        14%         7%        17%        18%         5%         5%         5%        12%        11%        17%        14%          11%         9%        12%         3% 
 
(Don't know)                     41            4          -          2          5          4          4          8b         4          4          1b         3B         2           37          4          4          - 
                                  5%          10%         -%         3%         6%         7%         6%         9%         3%         3%         3%         8%         3%           5%         5%         6%         -% 
 
Net: Trust                      270           17         28Cf        7--       33cf       25Cf       11-        20         33         48Cf        9CFg      11c        29++CFGhk   251+b       19-        18          1 
                                 32%          42%        40%        12%        35%        37%        16%        24%        29%        38%        39%        30%        45%          33%        21%        26%         6% 
 
Net: Do not trust               265           11         17         25L        29l        27L        19         34L        30         42L         7L        13L        10--        230         35         23         13 
                                 31%          28%        23%        41%        31%        40%        27%        41%        26%        34%        34%        36%        16%          30%        38%        32%        56% 
 
Mean Score                      3.0          3.1        3.2cg      2.5-       3.1c       3.0        2.8        2.7-       3.0        3.2Cg      3.0c       3.0        3.4++CFGhjk  3.0D       2.8        3.0d       2.2-- 
Standard deviation             1.18         1.26       1.14       1.14       1.30       1.36       1.03       1.19       1.03       1.07       1.23       1.35       1.11         1.18       1.13       1.08       1.05 
Standard error                  .05          .26        .18        .18        .18        .21        .17        .18        .13        .13        .11        .13        .10          .05        .14        .16        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 322 (continuation) 
<E5> YouTube - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          347         94        221         59         63          122        432          430        289         98         45          270        317        228          ** 
 
Effective sample                552          253         47        152         36         43           78        281          310        192         50         24          200        203        150          ** 
 
Total                           846          378         65        241         54         70          126        403          471        293         82         32          327        302        216          ** 
 
1 - Do not 
trust it at all    (1.0)        100           50          3         26          8          8           16         60+          68+b       24          9          8           36         35         29          ** 
                                 12%          13%         5%        11%        15%        11%          13%        15%          14%         8%        11%        25%          11%        12%        13%         ** 
 
2                  (2.0)        165           75          8         49         15         14           25         69           77-        61         27+A        8           60         59         45          ** 
                                 19%          20%        12%        20%        28%        19%          20%        17%          16%        21%        33%        26%          18%        20%        21%         ** 
 
3                  (3.0)        270          113         28         84         16         18           38        134          147        101         22          6          103         98         68          ** 
                                 32%          30%        43%        35%        30%        25%          30%        33%          31%        34%        26%        20%          32%        33%        32%         ** 
 
4                  (4.0)        177           83         16         42         10         13           25         70-         105         61         12          3           74         62         41          ** 
                                 21%          22%        24%        17%        18%        18%          20%        17%          22%        21%        14%         9%          23%        20%        19%         ** 
 
5 - Trust 
it a great deal    (5.0)         92           42          7         29          4          9           11         53           52         32          9          2           41         31         21          ** 
                                 11%          11%        11%        12%         7%        13%           9%        13%          11%        11%        11%         7%          12%        10%        10%         ** 
 
(Don't know)                     41           16          2         12          1          9+a         10         17           23         14          4          4           12         17         11          ** 
                                  5%           4%         4%         5%         2%        13%           8%         4%           5%         5%         5%        13%           4%         6%         5%         ** 
 
Net: Trust                      270          125         23         70         13         22           36        123          156         93         21          5          115         92         62          ** 
                                 32%          33%        35%        29%        24%        31%          29%        30%          33%        32%        26%        16%          35%        31%        29%         ** 
 
Net: Do not trust               265          124b        12-        75         23b        21           41        129          144         85         35         16           97         94         74          ** 
                                 31%          33%        18%        31%        43%        31%          33%        32%          31%        29%        43%        51%          30%        31%        34%         ** 
 
Mean Score                      3.0          3.0        3.2d       3.0        2.7        3.0          2.9        3.0          3.0d       3.1d       2.8        2.4-         3.1        3.0        2.9          ** 
Standard deviation             1.18         1.20       1.01       1.17       1.14       1.25         1.18       1.24         1.21       1.11       1.18       1.25         1.19       1.16       1.18          ** 
Standard error                  .05          .08        .15        .10        .19        .20          .14        .08          .07        .08        .17        .27          .09        .08        .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 322 (continuation) 
<E5> YouTube - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          704        674        291        369        101          712        548        457        557         96          569        422        380        287        232 
 
Effective sample                552          472        450        199        248         72          484        375        314        383         64          379        275        255        181        160 
 
Total                           846          725        690        300        377        108          747        585        484        592         93          571        409        380        269        252 
 
1 - Do not 
trust it at all    (1.0)        100           87         83         47+        50         12           94         75         66         73          6           79+e       63+e       63++E      43+e       19- 
                                 12%          12%        12%        16%        13%        11%          13%        13%        14%        12%         6%          14%        15%        17%        16%         8% 
 
2                  (2.0)        165          145        139         69         86         16          145        123        106        120         20          111         72         74         58         48 
                                 19%          20%        20%        23%        23%        15%          19%        21%        22%        20%        22%          19%        18%        20%        21%        19% 
 
3                  (3.0)        270          230        222         97        119         36          246        183        148        198         22          178        128        116         75         86 
                                 32%          32%        32%        32%        31%        33%          33%        31%        30%        33%        23%          31%        31%        30%        28%        34% 
 
4                  (4.0)        177          148c       140c        41--       63-        25          152        117        100        115         25          109         74         66         46         63 
                                 21%          20%        20%        14%        17%        23%          20%        20%        21%        19%        27%          19%        18%        17%        17%        25% 
 
5 - Trust 
it a great deal    (5.0)         92           77         72         33         44         15           75-        57         40-        56         18+abCd      61         46         39         30         28 
                                 11%          11%        10%        11%        12%        14%          10%        10%         8%         9%        19%          11%        11%        10%        11%        11% 
 
(Don't know)                     41           37         33         14         16          4           36         30         25         30          2           32         26         21         18          8 
                                  5%           5%         5%         5%         4%         4%           5%         5%         5%         5%         3%           6%         6%         6%         7%         3% 
 
Net: Trust                      270          226        212         74--      107         40c         227-       174        140        171-        43+aBCD     170        120        105         76         91 
                                 32%          31%        31%        25%        28%        37%          30%        30%        29%        29%        46%          30%        29%        28%        28%        36% 
 
Net: Do not trust               265          233        223        115++      136+        28          238        198        172+       193         26          190        136        137+e      100+e       67 
                                 31%          32%        32%        38%        36%        26%          32%        34%        35%        33%        28%          33%        33%        36%        37%        27% 
 
Mean Score                      3.0          3.0        3.0        2.8--      2.9        3.1c         3.0-       2.9-       2.9--      2.9        3.3+abCd     2.9        2.9        2.8--      2.9        3.1cd 
Standard deviation             1.18         1.18       1.17       1.21       1.20       1.20         1.17       1.17       1.16       1.16       1.21         1.20       1.23       1.23       1.24       1.10 
Standard error                  .05          .06        .06        .09        .08        .14          .05        .06        .07        .06        .15          .06        .08        .08        .10        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 322 (continuation) 
<E5> YouTube - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          193        601          464        534        435        311        466          361        298        108         50          359        298        114         46 
 
Effective sample                552          117        419          317        359        298        210        307          231        203         80         38          247        203         72         30 
 
Total                           846          167        648          490        553        459        321        463          355        309        125         56          389        307        105         44 
 
1 - Do not 
trust it at all    (1.0)        100           27         71           67         63         70++       41         64           47         34          9         11           51         36          8          5 
                                 12%          16%        11%          14%        11%        15%        13%        14%          13%        11%         7%        19%          13%        12%         8%        12% 
 
2                  (2.0)        165           34        127          122++      122+       107+        59         99           73         54         27         11           84b        40--       30+B       12b 
                                 19%          20%        20%          25%        22%        23%        18%        21%          21%        18%        21%        19%          22%        13%        28%        26% 
 
3                  (3.0)        270           40-       213          162        185        133        102        142          116        102         38         14          128        103         26         13 
                                 32%          24%        33%          33%        33%        29%        32%        31%          33%        33%        31%        24%          33%        34%        25%        29% 
 
4                  (4.0)        177           26        144           83--      103         90         64         93           58-        78a        28         14           65-        76a        26         11 
                                 21%          16%        22%          17%        19%        20%        20%        20%          16%        25%        22%        25%          17%        25%        24%        25% 
 
5 - Trust 
it a great deal    (5.0)         92           20         70           36--       48-        41         34         40-          37         33         18          4           37         40         14          3 
                                 11%          12%        11%           7%         9%         9%        11%         9%          10%        11%        15%         8%           9%        13%        13%         6% 
 
(Don't know)                     41           19++B      21--         21         32         18         21         26           25+b        8          5          3           25         13          2          1 
                                  5%          12%         3%           4%         6%         4%         7%         6%           7%         2%         4%         5%           6%         4%         2%         2% 
 
Net: Trust                      270           46        215          118--      151--      131         98        133           94-       111a        46         19          101--      116+A       39         14 
                                 32%          28%        33%          24%        27%        29%        31%        29%          27%        36%        37%        33%          26%        38%        37%        31% 
 
Net: Do not trust               265           61        198          189++      185        176++       99        163+         119         88         36         22          135b        76--       38         17 
                                 31%          37%        31%          39%        33%        38%        31%        35%          34%        29%        28%        38%          35%        25%        36%        38% 
 
Mean Score                      3.0          2.9        3.0          2.8--      2.9-       2.8--      3.0        2.9-         2.9        3.1        3.2        2.8          2.9-       3.1+a      3.1        2.9 
Standard deviation             1.18         1.30       1.16         1.13       1.13       1.19       1.19       1.17         1.18       1.15       1.16       1.26         1.16       1.18       1.18       1.12 
Standard error                  .05          .13        .06          .06        .06        .07        .08        .07          .08        .08        .13        .21          .08        .08        .14        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 322 (continuation) 
<E5> YouTube - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  817           36 
 
Effective sample                552           25 
 
Total                           846           36 
 
1 - Do not 
trust it at all    (1.0)        100            5 
                                 12%          14% 
 
2                  (2.0)        165           11 
                                 19%          31% 
 
3                  (3.0)        270           12 
                                 32%          33% 
 
4                  (4.0)        177            6 
                                 21%          17% 
 
5 - Trust 
it a great deal    (5.0)         92            1 
                                 11%           2% 
 
(Don't know)                     41            1 
                                  5%           3% 
 
Net: Trust                      270            7 
                                 32%          20% 
 
Net: Do not trust               265           16 
                                 31%          45% 
 
Mean Score                      3.0          2.6 
Standard deviation             1.18         1.02 
Standard error                  .05          .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 322 (continuation) 
<E5> YouTube - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          432        469        534        298        616        489        329        215        159         61        385        103 
 
Effective sample                552          292        307        354        204        411        338        226        159        110         43        255         67 
 
Total                           846          452        451        532        312        612        504        342        259        166         64        375        102 
 
1 - Do not 
trust it at all    (1.0)        100           66+        59         65         38         71         66         49         38         27          8         53          8 
                                 12%          15%        13%        12%        12%        12%        13%        14%        15%        16%        13%        14%         8% 
 
2                  (2.0)        165           92         82        109         64        111         94         78         65+        46+bee     22         77         25 
                                                                                                                                          ++abcdEej 
                                 19%          20%        18%        21%        20%        18%        19%        23%        25%        28%        35%        21%        25% 
 
3                  (3.0)        270          149        145        187+       120+h      207        158        103         95         45         20        129         35 
                                 32%          33%        32%        35%        39%        34%        31%        30%        37%        27%        31%        34%        34% 
 
4                  (4.0)        177           79-        96g        96-        58        140G       114G        67g        30--       29          7         66         17 
                                 21%          17%        21%        18%        19%        23%        23%        20%        12%        17%        10%        18%        17% 
 
5 - Trust 
it a great deal    (5.0)         92           41         50         49         29         62         59         27         23         11          5         31         11 
                                 11%           9%        11%         9%         9%        10%        12%         8%         9%         7%         8%         8%        10% 
 
(Don't know)                     41           25D        19d        26d         3--       21-        14--       18D         8          8d         2         18d         6D 
                                  5%           6%         4%         5%         1%         3%         3%         5%         3%         5%         3%         5%         6% 
 
Net: Trust                      270          120--      146G       145--       87        203Gi      173acGhij   94         53--       39-        12-        98--       28 
                                 32%          26%        32%        27%        28%        33%        34%        27%        21%        24%        18%        26%        27% 
 
Net: Do not trust               265          158+       141        174        102        181        159        127+       102++e      73++bcdEe  31+bcee   131         33 
                                 31%          35%        31%        33%        33%        30%        32%        37%        40%        44%        48%        35%        33% 
 
Mean Score                      3.0          2.8--      3.0gh      2.9-       2.9        3.0gHi     3.0gh      2.8--      2.7--      2.7--      2.6-       2.8--      3.0 
Standard deviation             1.18         1.18       1.19       1.14       1.12       1.15       1.20       1.17       1.14       1.16       1.11       1.15       1.11 
Standard error                  .05          .07        .07        .06        .08        .06        .07        .08        .09        .11        .17        .07        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 322 (continuation) 
<E5> YouTube - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          611        303        210        227        655        266        473        100        173         63         37        817        571         48        121         31 
 
Effective sample                552          407        207        148        149        450        176        322         65        118         40         23        552        387         27         82         21 
 
Total                           846          608        301        239        210        687        279        479         95        169         65         32        846        583         40        123         32 
 
1 - Do not 
trust it at all    (1.0)        100           70         37         27         26         86         37         66         16         26         10         12        100         68          3         15          6 
                                 12%          12%        12%        11%        12%        13%        13%        14%        17%        15%        16%        37%        12%        12%         7%        13%        18% 
 
2                  (2.0)        165          110         58         59         40        138         61         92         18         29          7          1        165        110         13         25          7 
                                 19%          18%        19%        24%        19%        20%        22%        19%        19%        17%        11%         4%        19%        19%        34%        20%        22% 
 
3                  (3.0)        270          210+        99         70         66        230         82        150         29         49         19          7        270        208++       10         46         10 
                                 32%          35%        33%        29%        32%        33%        29%        31%        30%        29%        29%        21%        32%        36%        24%        37%        31% 
 
4                  (4.0)        177          128         72         48         48        130-        51         99         15         37         19          7        177        121         11         21          7 
                                 21%          21%        24%        20%        23%        19%        18%        21%        16%        22%        30%        22%        21%        21%        28%        17%        21% 
 
5 - Trust 
it a great deal    (5.0)         92           64         28         22         23         70         26         47          7         21          5          2         92         53-         2         12          2 
                                 11%          10%         9%         9%        11%        10%         9%        10%         7%        13%         8%         6%        11%         9%         6%         9%         7% 
 
(Don't know)                     41           26          7-        14          6         33         23+Bdmq    24         10+aBdmq    7          4          4         41         23          -          5          - 
                                  5%           4%         2%         6%         3%         5%         8%         5%        10%         4%         6%        11%         5%         4%         -%         4%         -% 
 
Net: Trust                      270          191        100         70         72        200--       77        146         22         58         25          9        270        174         14         33          9 
                                 32%          32%        33%        29%        34%        29%        28%        30%        23%        34%        38%        27%        32%        30%        34%        27%        28% 
 
Net: Do not trust               265          180         95         85         66        224         98        159         34         55         17         13        265        178         16         40         13 
                                 31%          30%        32%        36%        31%        33%        35%        33%        36%        33%        27%        41%        31%        31%        41%        33%        40% 
 
Mean Score                      3.0          3.0k       3.0        2.9        3.0        2.9-       2.9        2.9        2.7        3.0        3.0        2.5-       3.0        3.0        2.9        2.9        2.8 
Standard deviation             1.18         1.15       1.16       1.16       1.18       1.17       1.19       1.19       1.19       1.26       1.22       1.42       1.18       1.13       1.09       1.14       1.20 
Standard error                  .05          .06        .08        .10        .10        .06        .09        .07        .16        .12        .20        .31        .05        .06        .21        .13        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 322 (continuation) 
<E5> YouTube - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  817          443          **         - 
 
Effective sample                552          292          **         - 
 
Total                           846          420          **         - 
 
1 - Do not 
trust it at all    (1.0)        100           49          **         - 
                                 12%          12%         **         -% 
 
2                  (2.0)        165           71          **         - 
                                 19%          17%         **         -% 
 
3                  (3.0)        270          147          **         - 
                                 32%          35%         **         -% 
 
4                  (4.0)        177           95          **         - 
                                 21%          23%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         92           44          **         - 
                                 11%          11%         **         -% 
 
(Don't know)                     41           14          **         - 
                                  5%           3%         **         -% 
 
Net: Trust                      270          139          **         - 
                                 32%          33%         **         -% 
 
Net: Do not trust               265          120          **         - 
                                 31%          28%         **         -% 
 
Mean Score                      3.0          3.0k         **         - 
Standard deviation             1.18         1.15          **         - 
Standard error                  .05          .07          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 323 
<E5> YouTube - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          411        406          135        156        161        141        115         77         32          291        302        224          183        261        176        197 
 
Effective sample                552          277        275           94        105        111         99         78         50         21          199        209        146          132        179        122        120 
 
Total                           846          431        415          147        144        160        153        118         77         47          291        313        242          199        266        185        197 
 
1 - Do not 
trust it at all    (1.0)         89           53         37           13         15         16         22         13          7          5           28         37         24           32+c       30         12         16 
                                 11%          12%         9%           9%        11%        10%        14%        11%         9%        10%          10%        12%        10%          16%        11%         7%         8% 
 
2                  (2.0)        166           71         95           28         29         29         31         20         26++ce      3           57         59         49           38         59         34         34 
                                 20%          17%        23%          19%        20%        18%        20%        17%        34%         7%          20%        19%        20%          19%        22%        19%        17% 
 
3                  (3.0)        298          149        149           55         47         63         50         40         25         17          103        113         83           58         93         68         79 
                                 35%          35%        36%          38%        33%        39%        33%        34%        33%        37%          35%        36%        34%          29%        35%        37%        40% 
 
4                  (4.0)        159           87         72           32F        28F        36F        32F        18f         1--       13           60         68c        32-          48b        38         45bd       28 
                                 19%          20%        17%          22%        19%        22%        21%        15%         2%        27%          21%        22%        13%          24%        14%        25%        14% 
 
5 - Trust 
it a great deal    (5.0)         83           47         37           13         17         11         10         11         15+cd       7           31         21-        32b          11-        33a        17         22 
                                 10%          11%         9%           9%        12%         7%         7%         9%        19%        15%          11%         7%        13%           5%        13%         9%        11% 
 
(Don't know)                     50           25         25            5          7          6          9         17++abc     3          2           13         15         22+          13         13          7         17 
                                  6%           6%         6%           3%         5%         4%         6%        14%         4%         5%           4%         5%         9%           6%         5%         4%         9% 
 
Net:Trust                       243          133        109           45         45         46         42         28         16         20           90         89         64           58         71         62         51 
                                 29%          31%        26%          31%        31%        29%        28%        24%        21%        42%          31%        28%        26%          29%        27%        34%        26% 
 
Net:Do not trust                255          124        131           41         44         44         52         33         33+         8           85         96         74           70         89         47         50 
                                 30%          29%        32%          28%        31%        28%        34%        28%        43%        16%          29%        31%        30%          35%        33%        25%        25% 
 
Mean Score                      3.0          3.0        2.9          3.0        3.0        3.0        2.9        2.9        2.9        3.3          3.0        2.9        3.0          2.8        2.9        3.1a       3.0 
Standard deviation             1.13         1.17       1.09         1.08       1.17       1.05       1.14       1.14       1.24       1.14         1.13       1.10       1.18         1.16       1.18       1.05       1.10 
Standard error                  .05          .07        .07          .11        .12        .10        .12        .14        .18        .25          .08        .08        .10          .10        .09        .10        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 323 (continuation) 
<E5> YouTube - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  817          444        373          123        138        144        306        508          735         78 
 
Effective sample                552          311        242           87         93         93        204        347          480         71 
 
Total                           846          465        381          126        132        136        294        546          721        121 
 
1 - Do not 
trust it at all    (1.0)         89           61+b       28-           8         10         16         26         63           71         17 
                                 11%          13%         7%           7%         8%        12%         9%        12%          10%        14% 
 
2                  (2.0)        166           97         69           25         28         21         54        111          140         26 
                                 20%          21%        18%          20%        21%        16%        18%        20%          19%        21% 
 
3                  (3.0)        298          151        147           52         48         54        121+e      173-         266b        30- 
                                 35%          32%        39%          41%        37%        40%        41%        32%          37%        25% 
 
4                  (4.0)        159           86         74           27         29         34         60         99          128         31 
                                 19%          18%        19%          21%        22%        25%        20%        18%          18%        26% 
 
5 - Trust 
it a great deal    (5.0)         83           44         39            9          8          8         20         64           72         12 
                                 10%           9%        10%           7%         6%         6%         7%        12%          10%        10% 
 
(Don't know)                     50           26         24            5          9          4         14         36           44          5 
                                  6%           6%         6%           4%         7%         3%         5%         7%           6%         4% 
 
Net:Trust                       243          129        113           36         37         41         79        163          199         43 
                                 29%          28%        30%          28%        28%        30%        27%        30%          28%        36% 
 
Net:Do not trust                255          159+b       97-          33         39         37         80        174          211         43 
                                 30%          34%        25%          27%        29%        27%        27%        32%          29%        35% 
 
Mean Score                      3.0          2.9        3.1          3.0        3.0        3.0        3.0        3.0          3.0        3.0 
Standard deviation             1.13         1.17       1.07         1.00       1.03       1.07       1.03       1.19         1.11       1.23 
Standard error                  .05          .07        .07          .11        .11        .11        .07        .07          .05        .15 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 323 (continuation) 
<E5> YouTube - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  817           27         41         39         53         47         38         50         63         69        126        128        136          699        118         81         37 
 
Effective sample                552           26         40         39         53         46         37         49         63         68        125        122        135          486         66         50         17 
 
Total                           846           41         71         61         93         68         71         83        112        124         22         37         63          753         93         70         23 
 
1 - Do not 
trust it at all    (1.0)         89            6          2         14++BhIl   10          8         10         12i         9          5          3BIl       6BIl       5           79         11          5          6 
                                 11%          14%         3%        23%        11%        12%        14%        15%         8%         4%        16%        15%         7%          10%        12%         8%        24% 
 
2                  (2.0)        166            3         14         10         20         18l        15         16         18         34L         4          8l         7-         147         19         14          5 
                                 20%           7%        19%        16%        22%        27%        21%        19%        16%        28%        17%        22%        12%          20%        20%        20%        21% 
 
3                  (3.0)        298           11         29e        29dEj      22         13-        32dEj      28         57++DEiJK  38          5-        11         24ej        260         38         28         10 
                                 35%          27%        41%        46%        23%        19%        46%        33%        51%        31%        25%        29%        38%          35%        41%        40%        42% 
 
4                  (4.0)        159           10         17c         3-        14         13c         6         12         20         39++CdFgK   6++CdFgK   4         16CfK       150+b        9-         8          1 
                                 19%          24%        24%         5%        15%        19%         8%        14%        18%        31%        29%        12%        25%          20%        10%        12%         3% 
 
5 - Trust 
it a great deal    (5.0)         83            6          8          4         22++cFgHI  10fi        2          5          5          3-         2fI        6FgHI     10+fghI      76          7          7          1 
                                 10%          14%        11%         7%        24%        15%         2%         5%         5%         3%        11%        15%        16%          10%         8%        10%         3% 
 
(Don't know)                     50            6          2          2          5          6          6         11+hil      3          4          1          2          1           40          9          8          2 
                                  6%          15%         3%         3%         6%         8%         9%        13%         3%         3%         4%         6%         2%           5%        10%        11%         7% 
 
Net:Trust                       243           16         25cf        7-        36CFg      23cF        8-        16         25         42cF        9+CFGhk   10cf       26++CFGHk   226+b       16-        15          1 
                                 29%          38%        35%        12%        38%        35%        11%        19%        23%        34%        39%        27%        41%          30%        17%        21%         6% 
 
Net:Do not trust                255            8         15         24l        30         26l        25l        28l        26         39          7L        14hL       12--        226         30         19         10 
                                 30%          20%        22%        39%        33%        38%        35%        34%        23%        32%        32%        37%        19%          30%        32%        28%        45% 
 
Mean Score                      3.0          3.2cf      3.2CFg     2.6-       3.2cf      3.0        2.6-       2.7        3.0        3.0cf      3.0cf      2.9        3.3++CFGhijK 3.0d       2.8        3.0        2.3- 
Standard deviation             1.13         1.29        .99       1.13       1.36       1.31        .95       1.12        .93        .95       1.28       1.30       1.12         1.13       1.08       1.07       1.02 
Standard error                  .05          .27        .16        .18        .19        .20        .16        .17        .12        .12        .12        .12        .10          .05        .14        .16        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4556 
Table 323 (continuation) 
<E5> YouTube - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          347         94        221         59         63          122        432          430        289         98         45          270        317        228          ** 
 
Effective sample                552          253         47        152         36         43           78        281          310        192         50         24          200        203        150          ** 
 
Total                           846          378         65        241         54         70          126        403          471        293         82         32          327        302        216          ** 
 
1 - Do not 
trust it at all    (1.0)         89           41          4         22          5         13           10         55+          62+b       21          6          4           29         28         32+         ** 
                                 11%          11%         6%         9%         9%        18%           8%        14%          13%         7%         7%        14%           9%         9%        15%         ** 
 
2                  (2.0)        166           80         10         42         17         10           21         70           78-        62         26+a       10           55         66         44          ** 
                                 20%          21%        15%        18%        31%        14%          16%        17%          17%        21%        32%        32%          17%        22%        21%         ** 
 
3                  (3.0)        298          137e        28e        93e        18         13-          38        141          177         98         24          6          122        103         73          ** 
                                 35%          36%        43%        39%        32%        18%          30%        35%          38%        33%        29%        20%          37%        34%        34%         ** 
 
4                  (4.0)        159           68         14         38         13         20           27         75           83         63         13          4           62         62         35          ** 
                                 19%          18%        21%        16%        23%        28%          22%        19%          18%        22%        16%        14%          19%        21%        16%         ** 
 
5 - Trust 
it a great deal    (5.0)         83           31          8         31          1          6           16         38           43         31          9          2           41         22         20          ** 
                                 10%           8%        12%        13%         2%         8%          13%        10%           9%        11%        11%         8%          13%         7%         9%         ** 
 
(Don't know)                     50           22          2         15          1          9           14+        23           28         17          4          4           17         20         11          ** 
                                  6%           6%         4%         6%         2%        13%          11%         6%           6%         6%         5%        13%           5%         7%         5%         ** 
 
Net:Trust                       243           99         21         68         14         25           43        113          126         94         22          7          103         84         55          ** 
                                 29%          26%        33%        28%        26%        36%          34%        28%          27%        32%        27%        21%          31%        28%        26%         ** 
 
Net:Do not trust                255          121         13         64         22         23           31        126          141         83         31         15           85         94         77          ** 
                                 30%          32%        20%        27%        40%        33%          24%        31%          30%        28%        39%        46%          26%        31%        36%         ** 
 
Mean Score                      3.0          2.9        3.2        3.1        2.8        2.9          3.2        2.9          2.9        3.1        2.9        2.6          3.1c       2.9        2.8          ** 
Standard deviation             1.13         1.10       1.04       1.13        .99       1.31         1.16       1.17         1.15       1.10       1.13       1.20         1.13       1.08       1.18          ** 
Standard error                  .05          .07        .16        .09        .17        .21          .14        .07          .07        .08        .17        .26          .08        .08        .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 323 (continuation) 
<E5> YouTube - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          704        674        291        369        101          712        548        457        557         96          569        422        380        287        232 
 
Effective sample                552          472        450        199        248         72          484        375        314        383         64          379        275        255        181        160 
 
Total                           846          725        690        300        377        108          747        585        484        592         93          571        409        380        269        252 
 
1 - Do not 
trust it at all    (1.0)         89           76         74         35         43         12           81         67         58         61          7           70         53e        55++e      45++E      17 
                                 11%          11%        11%        12%        11%        11%          11%        11%        12%        10%         8%          12%        13%        15%        17%         7% 
 
2                  (2.0)        166          143        137         71         93++       19          145        123        105        127         20          107         73         72         51         52 
                                 20%          20%        20%        24%        25%        18%          19%        21%        22%        22%        22%          19%        18%        19%        19%        21% 
 
3                  (3.0)        298          260        252        102        130         34          276+e      203        166        214         22-         205        151        130         93         90 
                                 35%          36%        37%        34%        35%        31%          37%        35%        34%        36%        24%          36%        37%        34%        35%        36% 
 
4                  (4.0)        159          134d       124         37--       47--       23          136        103         83         98-        23          100         66         69         33--       52d 
                                 19%          18%        18%        12%        12%        22%          18%        18%        17%        17%        25%          18%        16%        18%        12%        21% 
 
5 - Trust 
it a great deal    (5.0)         83           67         61         33         42         14           65-        52         43         56         18++ABcd     46-        32         29         26         35+abc 
                                 10%           9%         9%        11%        11%        13%           9%         9%         9%         9%        20%           8%         8%         8%         9%        14% 
 
(Don't know)                     50           44         43         22         22          5           44         37         30         35          2           42+e       35+e       24         21e         6- 
                                  6%           6%         6%         7%         6%         5%           6%         6%         6%         6%         3%           7%         8%         6%         8%         3% 
 
Net:Trust                       243          201        184-        70-        89-        38          201-       155        126        154-        41++ABCD    146-        98-        98         59-        87+abD 
                                 29%          28%        27%        23%        24%        35%          27%        26%        26%        26%        44%          26%        24%        26%        22%        35% 
 
Net:Do not trust                255          219        211        107+       136++       31          226        190        163+       188         28          178        126        128         96         69 
                                 30%          30%        31%        36%        36%        29%          30%        32%        34%        32%        30%          31%        31%        34%        36%        27% 
 
Mean Score                      3.0          3.0        2.9        2.9        2.9-       3.1          2.9-       2.9-       2.9-       2.9        3.3+abcd     2.9-       2.9-       2.8-       2.8--      3.1+abCD 
Standard deviation             1.13         1.12       1.11       1.16       1.16       1.21         1.11       1.13       1.14       1.11       1.24         1.12       1.12       1.15       1.20       1.12 
Standard error                  .05          .05        .05        .09        .08        .15          .05        .06        .07        .06        .16          .06        .07        .07        .09        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4558 
Table 323 (continuation) 
<E5> YouTube - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          193        601          464        534        435        311        466          361        298        108         50          359        298        114         46 
 
Effective sample                552          117        419          317        359        298        210        307          231        203         80         38          247        203         72         30 
 
Total                           846          167        648          490        553        459        321        463          355        309        125         56          389        307        105         44 
 
1 - Do not 
trust it at all    (1.0)         89           25         63           60         63         54         39         58           38         28          9         14++aBC      39         30         11          9 
                                 11%          15%        10%          12%        11%        12%        12%        13%          11%         9%         7%        25%          10%        10%        10%        20% 
 
2                  (2.0)        166           39        120          122++f     120        104+        56         95           76         62         23          6           89         49         22          6 
                                 20%          23%        18%          25%        22%        23%        17%        21%          21%        20%        18%        10%          23%        16%        21%        15% 
 
3                  (3.0)        298           46        239          174        193        152        110        155          116        120         50         13          128        124         35         12 
                                 35%          28%        37%          36%        35%        33%        34%        34%          33%        39%        40%        22%          33%        40%        33%        27% 
 
4                  (4.0)        159           21        131           72--       97         79         62         85           60         57         26         17a          71         50         24         13 
                                 19%          13%        20%          15%        17%        17%        19%        18%          17%        18%        20%        30%          18%        16%        23%        30% 
 
5 - Trust 
it a great deal    (5.0)         83           16         68           33--       44-        39         31         41           38         32         10          4           32         36         11          4 
                                 10%           9%        10%           7%         8%         9%        10%         9%          11%        10%         8%         8%           8%        12%        11%         8% 
 
(Don't know)                     50           21++B      27--         30         36         30         23         28           28b        10          9          2           29         18          2          * 
                                  6%          12%         4%           6%         7%         6%         7%         6%           8%         3%         7%         4%           7%         6%         2%         1% 
 
Net:Trust                       243           37        199          105--      141-       118         94a       126           97         88         35         21          104         87         36         16 
                                 29%          22%        31%          21%        25%        26%        29%        27%          27%        29%        28%        38%          27%        28%        34%        38% 
 
Net:Do not trust                255           64+b      182          181++      184+       159+        94        154          114         90         32         20          128         79         33         15 
                                 30%          38%        28%          37%        33%        35%        29%        33%          32%        29%        25%        36%          33%        26%        31%        35% 
 
Mean Score                      3.0          2.8-       3.0+a        2.8--      2.9--      2.9-       3.0        2.9          2.9        3.0        3.0        2.8          2.9        3.0        3.0        2.9 
Standard deviation             1.13         1.21       1.12         1.08       1.11       1.13       1.16       1.15         1.16       1.10       1.03       1.34         1.11       1.12       1.15       1.27 
Standard error                  .05          .12        .06          .06        .06        .07        .08        .07          .08        .08        .12        .22          .07        .08        .14        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 323 (continuation) 
<E5> YouTube - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  817           36 
 
Effective sample                552           25 
 
Total                           846           36 
 
1 - Do not 
trust it at all    (1.0)         89            9 
                                 11%          24% 
 
2                  (2.0)        166            6 
                                 20%          17% 
 
3                  (3.0)        298            9 
                                 35%          25% 
 
4                  (4.0)        159           10 
                                 19%          26% 
 
5 - Trust 
it a great deal    (5.0)         83            2 
                                 10%           5% 
 
(Don't know)                     50            * 
                                  6%           1% 
 
Net:Trust                       243           12 
                                 29%          32% 
 
Net:Do not trust                255           15 
                                 30%          42% 
 
Mean Score                      3.0          2.7 
Standard deviation             1.13         1.27 
Standard error                  .05          .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4560 
Table 323 (continuation) 
<E5> YouTube - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          432        469        534        298        616        489        329        215        159         61        385        103 
 
Effective sample                552          292        307        354        204        411        338        226        159        110         43        255         67 
 
Total                           846          452        451        532        312        612        504        342        259        166         64        375        102 
 
1 - Do not 
trust it at all    (1.0)         89           55         54         62         33         66         66+        53++       36         23          8         50          8 
                                 11%          12%        12%        12%        11%        11%        13%        16%        14%        14%        13%        13%         8% 
 
2                  (2.0)        166           98         90        108         73        117         94         73         63         47+ee      17         85         27 
                                 20%          22%        20%        20%        23%        19%        19%        21%        25%        28%        26%        23%        26% 
 
3                  (3.0)        298          164        155        197        126        223        174        115        103         51         25        137         38 
                                 35%          36%        34%        37%        40%        36%        35%        34%        40%        31%        38%        37%        37% 
 
4                  (4.0)        159           75g        85G        85-g       46        125Gj      105Gj       54g        23--       25          7         52--       14 
                                 19%          17%        19%        16%        15%        20%        21%        16%         9%        15%        12%        14%        14% 
 
5 - Trust 
it a great deal    (5.0)         83           32-        43         53         23         51         49         24         20         10          6         30          9 
                                 10%           7%        10%        10%         7%         8%        10%         7%         8%         6%         9%         8%         9% 
 
(Don't know)                     50           28         24         27         11         30         16--       22         13         10          2         21          6 
                                  6%           6%         5%         5%         3%         5%         3%         6%         5%         6%         3%         6%         6% 
 
Net:Trust                       243          107--      128G       138g        70-       176Gj      154dfGj     79-        43--       35         13         82--       23 
                                 29%          24%        28%        26%        22%        29%        31%        23%        17%        21%        20%        22%        22% 
 
Net:Do not trust                255          153        144        170        106        184        160        127++       99++       70++ee     25        135++       35 
                                 30%          34%        32%        32%        34%        30%        32%        37%        38%        42%        39%        36%        34% 
 
Mean Score                      3.0          2.8--      2.9g       2.9        2.8-       3.0fgh     3.0gh      2.8--      2.7--      2.7--      2.8        2.8--      2.9 
Standard deviation             1.13         1.10       1.15       1.13       1.06       1.10       1.16       1.15       1.09       1.10       1.11       1.12       1.07 
Standard error                  .05          .07        .07        .06        .08        .06        .06        .08        .09        .11        .17        .07        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 323 (continuation) 
<E5> YouTube - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          611        303        210        227        655        266        473        100        173         63         37        817        571         48        121         31 
 
Effective sample                552          407        207        148        149        450        176        322         65        118         40         23        552        387         27         82         21 
 
Total                           846          608        301        239        210        687        279        479         95        169         65         32        846        583         40        123         32 
 
1 - Do not 
trust it at all    (1.0)         89           61         32         33         24         79         33         64+        17+        29++alq     7          9         89         68          3         18          6 
                                 11%          10%        11%        14%        12%        12%        12%        13%        18%        17%        11%        29%        11%        12%         7%        14%        19% 
 
2                  (2.0)        166          114         67         52         36        141         66         92         13         28          9          6        166        110         12         30          5 
                                 20%          19%        22%        22%        17%        21%        24%        19%        14%        16%        14%        18%        20%        19%        31%        24%        17% 
 
3                  (3.0)        298          235++      111         79         77        248         96        160         33         52         20          4        298        222+        10         36         12 
                                 35%          39%        37%        33%        37%        36%        35%        33%        35%        31%        31%        12%        35%        38%        24%        29%        37% 
 
4                  (4.0)        159          112         59         38         45        116-        39-        90         17         37         19ef        6        159        109         12         20          5 
                                 19%          18%        20%        16%        21%        17%        14%        19%        18%        22%        29%        20%        19%        19%        31%        16%        16% 
 
5 - Trust 
it a great deal    (5.0)         83           55         24         18         21         67         21         42          4         15          6          2         83         45-         3         13          2 
                                 10%           9%         8%         7%        10%        10%         7%         9%         4%         9%         9%         6%        10%         8%         7%        10%         7% 
 
(Don't know)                     50           30          7-        20bq        7         35         25+Bdq     32b        11+aBdemQ   8          4          5         50         29          *          7          1 
                                  6%           5%         2%         8%         3%         5%         9%         7%        12%         5%         6%        15%         6%         5%         *%         6%         4% 
 
Net:Trust                       243          167         83         56         66f       184-        59--      132         21         52         25f         8        243        154         15         32          7 
                                 29%          28%        27%        23%        31%        27%        21%        28%        22%        31%        38%        25%        29%        26%        37%        26%        23% 
 
Net:Do not trust                255          175        100         85         60        220         98q       155         30         57         16         15        255        178         15         48q        11 
                                 30%          29%        33%        35%        29%        32%        35%        32%        31%        34%        25%        47%        30%        31%        38%        39%        36% 
 
Mean Score                      3.0          3.0k       2.9        2.8-       3.0        2.9-       2.8-       2.9        2.7        2.9        3.1        2.5-       3.0k       2.9        3.0        2.8        2.7 
Standard deviation             1.13         1.09       1.09       1.14       1.14       1.14       1.10       1.16       1.15       1.22       1.14       1.36       1.13       1.10       1.10       1.20       1.18 
Standard error                  .05          .06        .08        .10        .09        .05        .09        .07        .15        .11        .19        .30        .05        .06        .21        .14        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 323 (continuation) 
<E5> YouTube - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  817          443          **         - 
 
Effective sample                552          292          **         - 
 
Total                           846          420          **         - 
 
1 - Do not 
trust it at all    (1.0)         89           43          **         - 
                                 11%          10%         **         -% 
 
2                  (2.0)        166           69          **         - 
                                 20%          16%         **         -% 
 
3                  (3.0)        298          167+         **         - 
                                 35%          40%         **         -% 
 
4                  (4.0)        159           85          **         - 
                                 19%          20%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         83           41          **         - 
                                 10%          10%         **         -% 
 
(Don't know)                     50           15-         **         - 
                                  6%           4%         **         -% 
 
Net:Trust                       243          126f         **         - 
                                 29%          30%         **         -% 
 
Net:Do not trust                255          112          **         - 
                                 30%          27%         **         -% 
 
Mean Score                      3.0          3.0cfk       **         - 
Standard deviation             1.13         1.10          **         - 
Standard error                  .05          .07          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 324 
<E5> YouTube - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          411        406          135        156        161        141        115         77         32          291        302        224          183        261        176        197 
 
Effective sample                552          277        275           94        105        111         99         78         50         21          199        209        146          132        179        122        120 
 
Total                           846          431        415          147        144        160        153        118         77         47          291        313        242          199        266        185        197 
 
1 - Do not 
trust it at all    (1.0)         68           41         28           10          9          8         20+c       10          7          5           19         28         21           20         22         13         13 
                                  8%           9%         7%           6%         6%         5%        13%         8%         9%        10%           6%         9%         9%          10%         8%         7%         7% 
 
2                  (2.0)        146           64         82           19         25         24         25         21         26++AbCde   6           43         49         54           45         45         26         29 
                                 17%          15%        20%          13%        17%        15%        16%        18%        34%        13%          15%        16%        22%          23%        17%        14%        15% 
 
3                  (3.0)        294          136        158           51         48         63         50         49         24          9           99        114         82           62         90         75         67 
                                 35%          32%        38%          35%        33%        40%        33%        41%        31%        20%          34%        36%        34%          31%        34%        41%        34% 
 
4                  (4.0)        179          106+b       73-          40eF       31f        39F        33f        16          5--       13           72c        72c        35-          45         52         44         37 
                                 21%          25%        17%          28%        22%        25%        22%        14%         7%        28%          25%        23%        14%          23%        20%        24%        19% 
 
5 - Trust 
it a great deal    (5.0)         99           51         48           21         20         12         11         11         11         12           42b        23-        34b          14         41a        17         27 
                                 12%          12%        12%          15%        14%         8%         7%         9%        14%        25%          14%         7%        14%           7%        15%         9%        14% 
 
(Don't know)                     60           33         27            6         11         12         14         12          3          2           16         26         17           12         15         10         22+ 
                                  7%           8%         7%           4%         8%         8%         9%        10%         4%         5%           6%         8%         7%           6%         6%         5%        11% 
 
Net:Trust                       277          157        120           62+dEf     51         52         44         27-        16         25          113+c       96         68           59         93         61         65 
                                 33%          36%        29%          42%        36%        32%        29%        23%        21%        53%          39%        31%        28%          30%        35%        33%        33% 
 
Net:Do not trust                214          105        109           28         34         33         45         31         33++AbCe   10           62         78         75a          65+cd      67         39         43 
                                 25%          24%        26%          19%        23%        20%        29%        26%        43%        22%          21%        25%        31%          33%        25%        21%        22% 
 
Mean Score                      3.1          3.2        3.1          3.3def     3.2        3.2        2.9        3.0        2.8        3.5f         3.3+b      3.0        3.0          2.9-       3.2        3.1        3.2 
Standard deviation             1.12         1.15       1.08         1.10       1.13        .99       1.15       1.07       1.18       1.30         1.11       1.07       1.17         1.11       1.17       1.03       1.13 
Standard error                  .05          .07        .07          .12        .11        .10        .12        .13        .17        .29          .08        .08        .10          .10        .09        .10        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 324 (continuation) 
<E5> YouTube - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  817          444        373          123        138        144        306        508          735         78 
 
Effective sample                552          311        242           87         93         93        204        347          480         71 
 
Total                           846          465        381          126        132        136        294        546          721        121 
 
1 - Do not 
trust it at all    (1.0)         68           43         26            5          7         10         17         51           57         12 
                                  8%           9%         7%           4%         5%         8%         6%         9%           8%        10% 
 
2                  (2.0)        146           90         56           17         23         16         37-       107+d        118         28 
                                 17%          19%        15%          13%        17%        12%        13%        20%          16%        23% 
 
3                  (3.0)        294          152        142           53         50         59e       124++E     170-         257         34 
                                 35%          33%        37%          42%        37%        43%        42%        31%          36%        28% 
 
4                  (4.0)        179           97         82           30         29         31         66        109          151         28 
                                 21%          21%        21%          24%        22%        23%        22%        20%          21%        23% 
 
5 - Trust 
it a great deal    (5.0)         99           55         44           12         16          9         26         73           88         11 
                                 12%          12%        11%           9%        12%         7%         9%        13%          12%         9% 
 
(Don't know)                     60           28         32           10          7         10         24         36           50         10 
                                  7%           6%         8%           8%         5%         8%         8%         7%           7%         8% 
 
Net:Trust                       277          152        125           42         46         40         92        182          239         38 
                                 33%          33%        33%          33%        35%        30%        31%        33%          33%        32% 
 
Net:Do not trust                214          133         81           22         30         26         55--      158++aD      175         39 
                                 25%          29%        21%          17%        23%        19%        19%        29%          24%        33% 
 
Mean Score                      3.1          3.1        3.2          3.2        3.2        3.1        3.2        3.1          3.1        3.0 
Standard deviation             1.12         1.15       1.08          .97       1.06       1.00       1.00       1.18         1.12       1.14 
Standard error                  .05          .07        .07          .11        .11        .11        .07        .07          .05        .14 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 324 (continuation) 
<E5> YouTube - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  817           27         41         39         53         47         38         50         63         69        126        128        136          699        118         81         37 
 
Effective sample                552           26         40         39         53         46         37         49         63         68        125        122        135          486         66         50         17 
 
Total                           846           41         71         61         93         68         71         83        112        124         22         37         63          753         93         70         23 
 
1 - Do not 
trust it at all    (1.0)         68            4          2         11+bhIl    11          8          4         10i         5          4          1          5bhIl      4           60          9          4          5 
                                  8%          10%         3%        18%        12%        11%         5%        13%         5%         3%         7%        13%         6%           8%         9%         5%        21% 
 
2                  (2.0)        146            5         10          6         13         18hL       14l        15l        12         38++cdHjkL  4L         6l         4--        129         17         15          2 
                                 17%          13%        14%        10%        15%        27%        20%        18%        11%        31%        17%        15%         7%          17%        19%        22%         9% 
 
3                  (3.0)        294           10         29dE       27dE       20-         9--       45         27e        53+DEijk   33          7E        11E        24dE        256         38         24         14 
                                                                                              ++DEGIJKL 
                                 35%          24%        42%        44%        21%        13%        64%        33%        48%        26%        30%        31%        38%          34%        41%        35%        60% 
 
4                  (4.0)        179           10         13F        10F        18F        18F         ---       13F        31Fk       34Fk        7++cFgK    5F        19+FgK      167         12         11          1 
                                 21%          24%        19%        16%        19%        27%         -%        16%        28%        28%        32%        14%        30%          22%        13%        15%         6% 
 
5 - Trust 
it a great deal    (5.0)         99            6         12          4         21+fhi      9          4          8          7          9          2          6fhi      10h          90          9          9          1 
                                 12%          14%        18%         7%        22%        14%         6%        10%         6%         7%        10%        17%        16%          12%        10%        12%         3% 
 
(Don't know)                     60            6          3          3         11          6          4          9          4          6          1          4h         3           52          8          8          * 
                                  7%          15%         5%         5%        11%         8%         6%        11%         3%         5%         4%        10%         5%           7%         8%        11%         1% 
 
Net:Trust                       277           16         26F        14f        38F        28F         4--       22f        38F        43F         9+cFg     11F        29++CFgk    256         21         19          2 
                                 33%          38%        37%        23%        41%        41%         6%        26%        34%        35%        42%        31%        46%          34%        23%        27%         9% 
 
Net:Do not trust                214           10         12         17l        24l        26+bHL     17         25l        17         42hL        5L        11hL        8--        188         26         19          7 
                                 25%          24%        17%        28%        26%        38%        25%        30%        16%        34%        24%        28%        12%          25%        28%        27%        30% 
 
Mean Score                      3.1          3.2        3.4cf      2.8        3.3        3.1        2.8        2.9        3.2f       3.1        3.2f       3.1        3.5++CFGiK   3.1        2.9        3.1        2.6 
Standard deviation             1.12         1.25       1.04       1.15       1.36       1.31        .79       1.19        .90       1.02       1.11       1.30       1.04         1.12       1.09       1.10       1.00 
Standard error                  .05          .27        .17        .19        .20        .20        .13        .18        .12        .13        .10        .12        .09          .05        .14        .17        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 324 (continuation) 
<E5> YouTube - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          347         94        221         59         63          122        432          430        289         98         45          270        317        228          ** 
 
Effective sample                552          253         47        152         36         43           78        281          310        192         50         24          200        203        150          ** 
 
Total                           846          378         65        241         54         70          126        403          471        293         82         32          327        302        216          ** 
 
1 - Do not 
trust it at all    (1.0)         68           31          3         19          4          7           13         39           48+b       13-         7          5           23         24         21          ** 
                                  8%           8%         4%         8%         8%        10%          10%        10%          10%         5%         9%        15%           7%         8%        10%         ** 
 
2                  (2.0)        146           58          6         50         17+ab      11           16         60           63--       60a        23+A        9           62         48         37          ** 
                                 17%          15%         9%        21%        31%        16%          13%        15%          13%        20%        29%        28%          19%        16%        17%         ** 
 
3                  (3.0)        294          130         32+aE      83         19         16           45        143          160        110         24          8          102        122+        70          ** 
                                 35%          34%        50%        34%        36%        23%          35%        35%          34%        38%        30%        25%          31%        41%        32%         ** 
 
4                  (4.0)        179           89         14         40          8         16           18         86          102         63         13          4           74         57         47          ** 
                                 21%          23%        21%        16%        14%        22%          15%        21%          22%        21%        17%        12%          23%        19%        22%         ** 
 
5 - Trust 
it a great deal    (5.0)         99           43          6         35          2          9           21         44           59         31          9          2           45         28         26          ** 
                                 12%          11%         9%        15%         4%        13%          17%        11%          13%        10%        11%         7%          14%         9%        12%         ** 
 
(Don't know)                     60           27          4         14          4         11+c         13         32           39         16          4          4           20         22         16          ** 
                                  7%           7%         7%         6%         7%        15%          10%         8%           8%         6%         5%        13%           6%         7%         7%         ** 
 
Net:Trust                       277          132d        20         75         10         24           40        130          162         93         22          6          120         85         72          ** 
                                 33%          35%        30%        31%        18%        35%          32%        32%          34%        32%        28%        19%          37%        28%        34%         ** 
 
Net:Do not trust                214           89          9         69b        21aB       19           29         98          111         73         31+a       14           85         72         58          ** 
                                 25%          24%        13%        29%        39%        27%          23%        24%          24%        25%        37%        43%          26%        24%        27%         ** 
 
Mean Score                      3.1          3.2d       3.2d       3.1        2.7-       3.1          3.2        3.1          3.1        3.1d       2.9        2.6-         3.2        3.1        3.1          ** 
Standard deviation             1.12         1.11        .92       1.16        .98       1.25         1.22       1.13         1.17       1.03       1.15       1.19         1.14       1.06       1.16          ** 
Standard error                  .05          .07        .14        .10        .17        .21          .15        .07          .07        .08        .17        .26          .08        .08        .10          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4567 
Table 324 (continuation) 
<E5> YouTube - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          704        674        291        369        101          712        548        457        557         96          569        422        380        287        232 
 
Effective sample                552          472        450        199        248         72          484        375        314        383         64          379        275        255        181        160 
 
Total                           846          725        690        300        377        108          747        585        484        592         93          571        409        380        269        252 
 
1 - Do not 
trust it at all    (1.0)         68           59         57         32         36          9           66         55         47         50          2           54         42e        40e        35++E      12 
                                  8%           8%         8%        11%        10%         8%           9%         9%        10%         8%         2%          10%        10%        11%        13%         5% 
 
2                  (2.0)        146          125        118         59         72         17          131        107         98+       107         15           96         55-        76b        45         44 
                                 17%          17%        17%        20%        19%        16%          18%        18%        20%        18%        16%          17%        13%        20%        17%        18% 
 
3                  (3.0)        294          261        253+       109        134         30          267        208        164        212         25          193        140        119         85         93 
                                 35%          36%        37%        36%        35%        28%          36%        36%        34%        36%        27%          34%        34%        31%        31%        37% 
 
4                  (4.0)        179          146        134-        44--       66         29c         153        115         88-       118         25          119         86         72         48         55 
                                 21%          20%        19%        15%        18%        26%          20%        20%        18%        20%        27%          21%        21%        19%        18%        22% 
 
5 - Trust 
it a great deal    (5.0)         99           81         75         32         42         16           79-        59         51         64         20+aBcd      60         47         43         29         37 
                                 12%          11%        11%        11%        11%        15%          11%        10%        11%        11%        21%          10%        12%        11%        11%        15% 
 
(Don't know)                     60           53         53         24         28          7           52         41         37         41          6           48         40+e       30         28+e       10 
                                  7%           7%         8%         8%         7%         7%           7%         7%         8%         7%         6%           8%        10%         8%        10%         4% 
 
Net:Trust                       277          227        208--       76--      108         44cd        232-       174-       139-       182         45++ABCD    179        133        115         77         93 
                                 33%          31%        30%        25%        29%        41%          31%        30%        29%        31%        48%          31%        32%        30%        29%        37% 
 
Net:Do not trust                214          184        176         91+       108         26          197        162+       145++      157         17          151         96        116+        80         56 
                                 25%          25%        25%        30%        29%        24%          26%        28%        30%        27%        18%          26%        24%        30%        30%        22% 
 
Mean Score                      3.1          3.1        3.1        2.9--      3.0        3.2          3.1--      3.0--      3.0--      3.1        3.5++ABCD    3.1        3.1        3.0-       3.0-       3.3cd 
Standard deviation             1.12         1.11       1.10       1.14       1.14       1.18         1.11       1.12       1.14       1.11       1.10         1.13       1.15       1.17       1.20       1.08 
Standard error                  .05          .05        .05        .08        .07        .14          .05        .06        .07        .06        .14          .06        .07        .08        .09        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 324 (continuation) 
<E5> YouTube - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          193        601          464        534        435        311        466          361        298        108         50          359        298        114         46 
 
Effective sample                552          117        419          317        359        298        210        307          231        203         80         38          247        203         72         30 
 
Total                           846          167        648          490        553        459        321        463          355        309        125         56          389        307        105         44 
 
1 - Do not 
trust it at all    (1.0)         68           20         46           47         46         49+        35         50+          29         23          5         11+abc       33         22          7          6 
                                  8%          12%         7%          10%         8%        11%        11%        11%           8%         8%         4%        19%           8%         7%         6%        15% 
 
2                  (2.0)        146           31        110          107++      101         90         50         76           74         45         19          7           86++B      33--       20          8 
                                 17%          18%        17%          22%        18%        20%        16%        16%          21%        15%        16%        12%          22%        11%        19%        18% 
 
3                  (3.0)        294           42-       234a         176        199        155        114        163          123        111         42         18          137        114         32         11 
                                 35%          25%        36%          36%        36%        34%        35%        35%          35%        36%        34%        32%          35%        37%        30%        24% 
 
4                  (4.0)        179           28        147           86-       103         81-        58         88           66         71         31         11           70         68         28         13 
                                 21%          17%        23%          17%        19%        18%        18%        19%          18%        23%        25%        19%          18%        22%        27%        29% 
 
5 - Trust 
it a great deal    (5.0)         99           23         74           37--       57         45         37         51           37         40         14          7           32-        47a        15          6 
                                 12%          14%        11%           8%        10%        10%        11%        11%          10%        13%        11%        13%           8%        15%        14%        13% 
 
(Don't know)                     60           23++B      37-          37         48         38         27         35           26         18         13          3           31         24          4          * 
                                  7%          14%         6%           8%         9%         8%         8%         8%           7%         6%        10%         5%           8%         8%         4%         1% 
 
Net:Trust                       277           51        221          123--      161--      127--       95        139          103        111         45         18          102--      114a        42a        19 
                                 33%          31%        34%          25%        29%        28%        30%        30%          29%        36%        36%        32%          26%        37%        40%        42% 
 
Net:Do not trust                214           51        156          155++      146        138++       85        126          103         69         25         17          119+B       55--       26         14 
                                 25%          30%        24%          32%        26%        30%        27%        27%          29%        22%        20%        31%          30%        18%        25%        32% 
 
Mean Score                      3.1          3.0        3.1          2.9--      3.1        3.0--      3.0        3.0          3.0        3.2        3.3        3.0          3.0--      3.3++A     3.2        3.1 
Standard deviation             1.12         1.27       1.09         1.08       1.10       1.14       1.16       1.15         1.11       1.11       1.04       1.30         1.08       1.12       1.13       1.28 
Standard error                  .05          .12        .06          .06        .06        .07        .08        .07          .08        .08        .12        .22          .07        .08        .14        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 324 (continuation) 
<E5> YouTube - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  817           36 
 
Effective sample                552           25 
 
Total                           846           36 
 
1 - Do not 
trust it at all    (1.0)         68            6 
                                  8%          18% 
 
2                  (2.0)        146            7 
                                 17%          20% 
 
3                  (3.0)        294           10 
                                 35%          27% 
 
4                  (4.0)        179            8 
                                 21%          22% 
 
5 - Trust 
it a great deal    (5.0)         99            4 
                                 12%          11% 
 
(Don't know)                     60            * 
                                  7%           1% 
 
Net:Trust                       277           12 
                                 33%          33% 
 
Net:Do not trust                214           14 
                                 25%          38% 
 
Mean Score                      3.1          2.9 
Standard deviation             1.12         1.28 
Standard error                  .05          .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 324 (continuation) 
<E5> YouTube - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          432        469        534        298        616        489        329        215        159         61        385        103 
 
Effective sample                552          292        307        354        204        411        338        226        159        110         43        255         67 
 
Total                           846          452        451        532        312        612        504        342        259        166         64        375        102 
 
1 - Do not 
trust it at all    (1.0)         68           41         37         44         26         45         45         38+        27         13          5         34          6 
                                  8%           9%         8%         8%         8%         7%         9%        11%        10%         8%         8%         9%         6% 
 
2                  (2.0)        146           85         73         94         53         97         79         59         60+ee      42++bee    19+bee     73         22 
                                 17%          19%        16%        18%        17%        16%        16%        17%        23%        26%        30%        19%        22% 
 
3                  (3.0)        294          167        168        190        128+       220        178        119         98         53         24        142         40 
                                 35%          37%        37%        36%        41%        36%        35%        35%        38%        32%        38%        38%        39% 
 
4                  (4.0)        179           88G        94Gi      110Gi       57g       142Gij     110Gij      72Gi       25--       26          5-        57--       20g 
                                 21%          19%        21%        21%        18%        23%        22%        21%         9%        16%         7%        15%        19% 
 
5 - Trust 
it a great deal    (5.0)         99           42         57         57         33         71         66         31         33         17          9         40         10 
                                 12%           9%        13%        11%        10%        12%        13%         9%        13%        10%        14%        11%         9% 
 
(Don't know)                     60           29         24         36         15         38         26-        24         16         14          2         28          4 
                                  7%           6%         5%         7%         5%         6%         5%         7%         6%         8%         3%         7%         4% 
 
Net:Trust                       277          129-       150g       167g        89        212Gj      176Gj      103         58--       43         14         97--       29 
                                 33%          29%        33%        31%        29%        35%        35%        30%        22%        26%        22%        26%        29% 
 
Net:Do not trust                214          126        110        139         80        142        124         96         87++bee    55+e       24+e      107         29 
                                 25%          28%        24%        26%        26%        23%        25%        28%        34%        33%        38%        29%        28% 
 
Mean Score                      3.1          3.0-       3.1g       3.1        3.1        3.2g       3.2g       3.0-       2.9--      2.9        2.9        3.0-       3.0 
Standard deviation             1.12         1.09       1.12       1.11       1.08       1.09       1.14       1.13       1.16       1.12       1.15       1.11       1.05 
Standard error                  .05          .07        .07        .06        .08        .06        .06        .08        .09        .11        .18        .07        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 324 (continuation) 
<E5> YouTube - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  817          611        303        210        227        655        266        473        100        173         63         37        817        571         48        121         31 
 
Effective sample                552          407        207        148        149        450        176        322         65        118         40         23        552        387         27         82         21 
 
Total                           846          608        301        239        210        687        279        479         95        169         65         32        846        583         40        123         32 
 
1 - Do not 
trust it at all    (1.0)         68           45         20         18         15         59         23         48         11         15          7          6         68         45          3         13          4 
                                  8%           7%         7%         7%         7%         9%         8%        10%        12%         9%        10%        19%         8%         8%         6%        10%        13% 
 
2                  (2.0)        146           91-        54         45         33        124         60q        70         15         27         11          6        146         91         10         32+aglmQ    7 
                                 17%          15%        18%        19%        16%        18%        21%        15%        16%        16%        16%        17%        17%        16%        24%        26%        23% 
 
3                  (3.0)        294          229+       107         90         73        255+       101        166         35         56         22          7        294        225++       14         38         10 
                                 35%          38%        36%        38%        35%        37%        36%        35%        37%        33%        34%        21%        35%        39%        35%        31%        31% 
 
4                  (4.0)        179          135         71         40         51        128--       47        107         19         34         12          7        179        119         10         20          9 
                                 21%          22%        24%        17%        24%        19%        17%        22%        20%        20%        19%        21%        21%        20%        24%        16%        27% 
 
5 - Trust 
it a great deal    (5.0)         99           73         34         25         29         75         27         53          5         23          9          2         99         61          4         11          1 
                                 12%          12%        11%        10%        14%        11%        10%        11%         5%        14%        14%         6%        12%        10%        10%         9%         2% 
 
(Don't know)                     60           35         15         20          9         45         22         34         10         15          4          5         60         42          *          8          1 
                                  7%           6%         5%         8%         4%         7%         8%         7%        10%         9%         6%        17%         7%         7%         *%         7%         4% 
 
Net:Trust                       277          208        105         65         80f       203--       74-       160         24         57         21          8        277        180         14         32          9 
                                 33%          34%        35%        27%        38%        30%        26%        33%        25%        33%        33%        26%        33%        31%        34%        26%        29% 
 
Net:Do not trust                214          136-        74         63         48        184q        83q       119         26         42         17         12        214        136         12         45+AbdglmQ 12 
                                 25%          22%        24%        26%        23%        27%        30%        25%        28%        25%        27%        36%        25%        23%        30%        37%        36% 
 
Mean Score                      3.1          3.2o       3.2        3.0        3.2o       3.1--      3.0        3.1        2.9        3.1        3.1        2.7        3.1        3.1        3.1        2.9-       2.8 
Standard deviation             1.12         1.09       1.08       1.09       1.12       1.11       1.09       1.14       1.08       1.17       1.20       1.27       1.12       1.08       1.08       1.14       1.07 
Standard error                  .05          .06        .08        .09        .09        .05        .09        .07        .14        .11        .19        .29        .05        .06        .21        .13        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 324 (continuation) 
<E5> YouTube - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  817          443          **         - 
 
Effective sample                552          292          **         - 
 
Total                           846          420          **         - 
 
1 - Do not 
trust it at all    (1.0)         68           28          **         - 
                                  8%           7%         **         -% 
 
2                  (2.0)        146           56-         **         - 
                                 17%          13%         **         -% 
 
3                  (3.0)        294          156          **         - 
                                 35%          37%         **         -% 
 
4                  (4.0)        179          103          **         - 
                                 21%          24%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         99           56          **         - 
                                 12%          13%         **         -% 
 
(Don't know)                     60           22          **         - 
                                  7%           5%         **         -% 
 
Net:Trust                       277          158+cefo     **         - 
                                 33%          38%         **         -% 
 
Net:Do not trust                214           84--        **         - 
                                 25%          20%         **         -% 
 
Mean Score                      3.1          3.3++efhkO   **         - 
Standard deviation             1.12         1.08          **         - 
Standard error                  .05          .07          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 325 
<E5> WhatsApp - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          484        548          124        202        221        179        162        105         39          326        400        306          213        344        213        262 
 
Effective sample                674          311        364           83        131        155        119        108         62         22          213        273        189          152        226        147        151 
 
Total                          1029          491        538          130        177        231        185        168         90         48          308        416        305          223        332        227        248 
 
1 - Do not 
trust it at all    (1.0)         63           32         31            7         18+c        9         12         13          4          -           25         20         17           13         23         12         14 
                                  6%           6%         6%           6%        10%         4%         6%         8%         4%         -%           8%         5%         6%           6%         7%         5%         6% 
 
2                  (2.0)        111           61         50           13e        22E        41++dE     16          5--       11e         3           35         58+C       19-          35+d       36         22         18 
                                 11%          13%         9%          10%        12%        18%         9%         3%        13%         6%          11%        14%         6%          16%        11%        10%         7% 
 
3                  (3.0)        232          111        121           31         48         47         36         41         19          9           79         83         69           49         73         53         56 
                                 22%          23%        22%          24%        27%        20%        20%        25%        22%        18%          26%        20%        23%          22%        22%        24%        23% 
 
4                  (4.0)        374          171        203           50f        50-        83f        71f        71bF       20-        29          100        154        120           81        105         89         99 
                                 36%          35%        38%          39%        28%        36%        38%        42%        22%        61%          33%        37%        39%          36%        32%        39%        40% 
 
5 - Trust 
it a great deal    (5.0)        199           89        110           24         32         39         40         31         30++abCe    3           56         80         64           38         78         40         42 
                                 19%          18%        20%          18%        18%        17%        22%        19%        33%         6%          18%        19%        21%          17%        23%        18%        17% 
 
(Don't know)                     50           27         24            5          7         11         11          6          6          5           13         22         16            6         17          9         19 
                                  5%           5%         4%           4%         4%         5%         6%         4%         6%         9%           4%         5%         5%           3%         5%         4%         8% 
 
Net: Trust                      573          260        313           74         82-       123        111b       102b        50         32          156        234        184          119        183        130        141 
                                 56%          53%        58%          57%        46%        53%        60%        61%        55%        66%          51%        56%        60%          54%        55%        57%        57% 
 
Net: Do not trust               174           93         81           20         40e        50e        28         18         15          3           60c        78c        36-          48d        59         35         32 
                                 17%          19%        15%          15%        23%        22%        15%        11%        17%         6%          20%        19%        12%          22%        18%        15%        13% 
 
Mean Score                      3.5          3.5        3.6          3.6        3.3-       3.5        3.6b       3.6        3.7b       3.7          3.4        3.5        3.7a         3.4        3.6        3.6        3.6 
Standard deviation             1.13         1.15       1.11         1.09       1.22       1.11       1.13       1.09       1.21        .69         1.17       1.12       1.07         1.14       1.19       1.08       1.07 
Standard error                  .04          .07        .06          .12        .11        .09        .11        .11        .16        .15          .08        .07        .08          .09        .08        .09        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 325 (continuation) 
<E5> WhatsApp - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 1032          557        475          133        178        200        395        631          912        115 
 
Effective sample                674          378        298           92        121        129        263        407          568        106 
 
Total                          1029          555        475          133        174        193        386        634          840        184 
 
1 - Do not 
trust it at all    (1.0)         63           36         26           15+b        6          9         26         37           57          6 
                                  6%           7%         6%          11%         3%         5%         7%         6%           7%         3% 
 
2                  (2.0)        111           71         40           12         34++aE     25         47         61           82         29 
                                 11%          13%         8%           9%        19%        13%        12%        10%          10%        16% 
 
3                  (3.0)        232          122        109           36         38         46         95        134          185         43 
                                 22%          22%        23%          27%        22%        24%        25%        21%          22%        23% 
 
4                  (4.0)        374          186        188           43         57         73        135        238          305         69 
                                 36%          34%        40%          32%        33%        38%        35%        38%          36%        38% 
 
5 - Trust 
it a great deal    (5.0)        199          116         83           25         30         37         70        129          166         31 
                                 19%          21%        17%          18%        17%        19%        18%        20%          20%        17% 
 
(Don't know)                     50           23         28            3          9          3         15         36           46          5 
                                  5%           4%         6%           2%         5%         2%         4%         6%           5%         2% 
 
Net: Trust                      573          302        271           67         87        110        204        367          471        101 
                                 56%          54%        57%          51%        50%        57%        53%        58%          56%        55% 
 
Net: Do not trust               174          107         67           27         40         34         73         98          139         36 
                                 17%          19%        14%          21%        23%        17%        19%        15%          16%        19% 
 
Mean Score                      3.5          3.5        3.6          3.4        3.4        3.5        3.5        3.6          3.6        3.5 
Standard deviation             1.13         1.17       1.07         1.23       1.11       1.09       1.14       1.12         1.14       1.07 
Standard error                  .04          .06        .06          .13        .10        .10        .07        .06          .05        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 325 (continuation) 
<E5> WhatsApp - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032           26         53         58         47         44         58         48         83         97        188        164        166          887        145        105         40 
 
Effective sample                674           25         53         57         46         43         57         47         82         96        186        157        165          594         81         64         18 
 
Total                          1029           38         92         89         82         61        107         78        152        174         33         47         76          917        113         92         21 
 
1 - Do not 
trust it at all    (1.0)         63            -          3         11H         7H         8+H        7h         8H         --         9h         2H         2H         5H          57          5          5          1 
                                  6%           -%         4%        12%         9%        14%         6%        11%         -%         5%         6%         5%         7%           6%         5%         5%         4% 
 
2                  (2.0)        111            2         10          6         12k         4         27          6         12         22k         3k         2-         4           94         17         14          3 
                                                                                             ++CegHijKL 
                                 11%           6%        11%         7%        15%         7%        25%         8%         8%        12%        10%         4%         6%          10%        15%        15%        16% 
 
3                  (3.0)        232            7         29C        10-        13         11         23         13         43c        40          8c        11c        25++Cdegj   211         21         15          6 
                                 22%          18%        31%        11%        16%        17%        21%        17%        28%        23%        23%        23%        33%          23%        19%        16%        29% 
 
4                  (4.0)        374           14         33         34         21         16         38         23         72+deJl    75djl       9-        16         23          337         37         29          8 
                                 36%          36%        36%        38%        26%        26%        35%        30%        47%        43%        28%        34%        30%          37%        33%        32%        38% 
 
5 - Trust 
it a great deal    (5.0)        199            6         14         17         21f        20+FHi     11         26+bFHi    19         27          8+FHi     14++bFHIl  15          176         23         20          3 
                                 19%          15%        16%        19%        25%        32%        11%        33%        13%        15%        26%        31%        20%          19%        20%        22%        13% 
 
(Don't know)                     50            9          2         11++bfgIk   7i         3          2          2          7          2          2fI        1          3           41          9          9+a        - 
                                  5%          24%         2%        13%         9%         4%         2%         2%         4%         1%         7%         3%         4%           4%         8%        10%         -% 
 
Net: Trust                      573           19         48         51         42         36         49         49         91        102         18         31+fjL     39          513         60         49         10 
                                 56%          51%        52%        58%        51%        58%        46%        62%        60%        59%        54%        65%        50%          56%        53%        53%        51% 
 
Net: Do not trust               174            2         14         17         19hk       12h        34++bHijKL 14         12-        30          5hk        4-        10          151         23         19          4 
                                 17%           6%        15%        19%        24%        20%        31%        18%         8%        17%        17%         9%        13%          17%        20%        20%        20% 
 
Mean Score                      3.5          3.8f       3.5        3.5        3.5        3.6        3.2-       3.7f       3.7F       3.5        3.6f       3.8++bFil  3.5f         3.5        3.5        3.6        3.4 
Standard deviation             1.13          .87       1.02       1.30       1.32       1.39       1.13       1.31        .81       1.06       1.21       1.10       1.11         1.12       1.16       1.19       1.05 
Standard error                  .04          .20        .14        .18        .20        .22        .15        .19        .09        .11        .09        .09        .09          .05        .13        .15        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 325 (continuation) 
<E5> WhatsApp - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          395        148        303         84         54          157        572          506        384        141         63          371        390        266          ** 
 
Effective sample                674          282         70        194         55         41           92        361          357        246         72         32          270        242        161          ** 
 
Total                          1029          423         95        296         89         68          143        515          545        369        115         51          446        350        226          ** 
 
1 - Do not 
trust it at all    (1.0)         63           34          2         18          4          2           10         38           33         18         12          4           22         27         14          ** 
                                  6%           8%         3%         6%         4%         3%           7%         7%           6%         5%        10%         8%           5%         8%         6%         ** 
 
2                  (2.0)        111           52         10         21         19++C       9            8         41-          58         43         11          7           27--       54++A      28a         ** 
                                 11%          12%        10%         7%        21%        13%           5%         8%          11%        12%        10%        13%           6%        15%        12%         ** 
 
3                  (3.0)        232           90         22         65         20         14           36        115          133         75         23         13          104         70         55          ** 
                                 22%          21%        23%        22%        22%        21%          25%        22%          24%        20%        20%        25%          23%        20%        24%         ** 
 
4                  (4.0)        374          151         37        109         31         26           52        196          191        140         44         15          184+c      122         68          ** 
                                 36%          36%        38%        37%        35%        38%          36%        38%          35%        38%        38%        29%          41%        35%        30%         ** 
 
5 - Trust 
it a great deal    (5.0)        199           78         22         60         14         14           28         99          112         66         21         10           94         55         50          ** 
                                 19%          18%        23%        20%        16%        20%          19%        19%          21%        18%        18%        20%          21%        16%        22%         ** 
 
(Don't know)                     50           19          2         23+         1          3           10         26           19         27+a        4          3           17         23         11          ** 
                                  5%           4%         2%         8%         1%         5%           7%         5%           3%         7%         4%         5%           4%         6%         5%         ** 
 
Net: Trust                      573          229         59        169         45         40           79        296          303        206         65         25          278++Bc    177-       118          ** 
                                 56%          54%        62%        57%        51%        58%          55%        57%          56%        56%        56%        48%          62%        51%        52%         ** 
 
Net: Do not trust               174           86+        12         40         23c        11           17         79           91         60         23         11           48--       81++A      42a         ** 
                                 17%          20%        13%        13%        26%        16%          12%        15%          17%        16%        20%        21%          11%        23%        19%         ** 
 
Mean Score                      3.5          3.5        3.7        3.6        3.4        3.6          3.6        3.6          3.6        3.6        3.5        3.4          3.7++B     3.4--      3.5          ** 
Standard deviation             1.13         1.18       1.03       1.11       1.13       1.07         1.11       1.14         1.13       1.09       1.22       1.21         1.04       1.18       1.17          ** 
Standard error                  .04          .07        .12        .08        .15        .17          .12        .06          .06        .07        .15        .22          .06        .08        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 325 (continuation) 
<E5> WhatsApp - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          898        846        348        439        111          906        673        554        687        112          718        511        458        357        292 
 
Effective sample                674          583        551        230        288         77          599        444        372        456         68          465        329        284        214        194 
 
Total                          1029          889        839        341        425        121          924        685        566        692         96          699        496        408        307        304 
 
1 - Do not 
trust it at all    (1.0)         63           60e        55e        18         30e         1-          56         43         38         47          5           47         35         36+        26         15 
                                  6%           7%         7%         5%         7%         *%           6%         6%         7%         7%         6%           7%         7%         9%         8%         5% 
 
2                  (2.0)        111           99         98         61++abe    63++        8          104         77         71         88+         7           81         63         54         34         26 
                                 11%          11%        12%        18%        15%         7%          11%        11%        13%        13%         7%          12%        13%        13%        11%         8% 
 
3                  (3.0)        232          201        195         86        101         28          209        144        128        149         19          164        105         97         67         58 
                                 22%          23%        23%        25%        24%        23%          23%        21%        23%        22%        19%          23%        21%        24%        22%        19% 
 
4                  (4.0)        374          317        295        103-       134-        49          341        275++      210        256         33          242        180        123--      103        123c 
                                 36%          36%        35%        30%        31%        41%          37%        40%        37%        37%        35%          35%        36%        30%        33%        40% 
 
5 - Trust 
it a great deal    (5.0)        199          167        151         62         81         29          175        116-        99        123         22          129         80-        78         62         67 
                                 19%          19%        18%        18%        19%        24%          19%        17%        18%        18%        23%          18%        16%        19%        20%        22% 
 
(Don't know)                     50           45         43         11         17          5           39--       30         19-        30          9ac         35         33+        19         16         15 
                                  5%           5%         5%         3%         4%         4%           4%         4%         3%         4%        10%           5%         7%         5%         5%         5% 
 
Net: Trust                      573          484        447--      165--      214-        78cd        516        391        310        378         56          371        260        201--      164        189+abC 
                                 56%          54%        53%        48%        50%        65%          56%        57%        55%        55%        58%          53%        52%        49%        54%        62% 
 
Net: Do not trust               174          159e       154+e       78++E      93++E       9-         161        120        109        135++       12          128         98         90++e      59         41 
                                 17%          18%        18%        23%        22%         7%          17%        18%        19%        20%        13%          18%        20%        22%        19%        14% 
 
Mean Score                      3.5          3.5        3.5--      3.4-       3.4-       3.9+aBCD     3.5        3.5        3.5        3.5-       3.7          3.5        3.4-       3.4--      3.5        3.7+abC 
Standard deviation             1.13         1.14       1.14       1.14       1.18        .90         1.12       1.11       1.14       1.15       1.13         1.15       1.15       1.22       1.20       1.09 
Standard error                  .04          .05        .05        .08        .07        .11          .05        .05        .06        .05        .14          .05        .07        .07        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 325 (continuation) 
<E5> WhatsApp - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          263        744          571        685        550        379        596          480        370        138         44          502        377        108         45 
 
Effective sample                674          161        494          379        452        375        251        392          294        249        104         27          333        244         69         29 
 
Total                          1029          235        757          569        691        576        378        596          440        382        168         39          514        374        100         41 
 
1 - Do not 
trust it at all    (1.0)         63           23+b       40           50++       48         44         32+        47+          32         20          8          3           33         16         10          4 
                                  6%          10%         5%           9%         7%         8%         8%         8%           7%         5%         5%         8%           6%         4%        10%        11% 
 
2                  (2.0)        111           14-        92a          68         66         64         32         53           39         52         17          4           56         35         16          4 
                                 11%           6%        12%          12%         9%        11%         8%         9%           9%        13%        10%        10%          11%         9%        16%        10% 
 
3                  (3.0)        232           57        169          125        163        140         95        137           91         90         38         12          111         89         23          9 
                                 22%          24%        22%          22%        24%        24%        25%        23%          21%        24%        23%        31%          22%        24%        23%        23% 
 
4                  (4.0)        374           88        264          194        252        198        138        229          164        126         74         11          192        142         27         14 
                                 36%          37%        35%          34%        36%        34%        37%        38%          37%        33%        44%        29%          37%        38%        27%        33% 
 
5 - Trust 
it a great deal    (5.0)        199           43        152           98        125         99         60        101           92         73         27          6           97         76         19          7 
                                 19%          18%        20%          17%        18%        17%        16%        17%          21%        19%        16%        16%          19%        20%        19%        17% 
 
(Don't know)                     50           10         40           35         38         31         21         29           23         21          4          2           26         17          5          2 
                                  5%           4%         5%           6%         5%         5%         6%         5%           5%         5%         3%         5%           5%         5%         5%         6% 
 
Net: Trust                      573          131        416          291--      376        296-       198        330          255        199        101         18          288        218         46         21 
                                 56%          56%        55%          51%        54%        51%        52%        55%          58%        52%        60%        45%          56%        58%        46%        51% 
 
Net: Do not trust               174           37        132          118++      114        109         64        100           71         72         24          7           89         51         26+b        8 
                                 17%          16%        17%          21%        16%        19%        17%        17%          16%        19%        15%        18%          17%        14%        26%        21% 
 
Mean Score                      3.5          3.5        3.6          3.4--      3.5        3.4--      3.5        3.5          3.6        3.5        3.6        3.4          3.5        3.6c       3.3        3.4 
Standard deviation             1.13         1.17       1.12         1.19       1.13       1.16       1.14       1.14         1.15       1.13       1.04       1.15         1.13       1.06       1.26       1.24 
Standard error                  .04          .09        .05          .06        .05        .06        .07        .06          .07        .07        .10        .23          .06        .07        .16        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 325 (continuation) 
<E5> WhatsApp - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 1032           36 
 
Effective sample                674           22 
 
Total                          1029           31 
 
1 - Do not 
trust it at all    (1.0)         63            4 
                                  6%          14% 
 
2                  (2.0)        111            4 
                                 11%          13% 
 
3                  (3.0)        232            7 
                                 22%          24% 
 
4                  (4.0)        374           10 
                                 36%          33% 
 
5 - Trust 
it a great deal    (5.0)        199            4 
                                 19%          13% 
 
(Don't know)                     50            1 
                                  5%           4% 
 
Net: Trust                      573           14 
                                 56%          46% 
 
Net: Do not trust               174            8 
                                 17%          27% 
 
Mean Score                      3.5          3.2 
Standard deviation             1.13         1.27 
Standard error                  .04          .28 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 325 (continuation) 
<E5> WhatsApp - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          496        505        640        299        824        616        391        239        183         90        457        140 
 
Effective sample                674          318        318        413        190        541        418        252        158        119         52        287         88 
 
Total                          1029          480        463        617        286        824        632        368        244        175         72        415        133 
 
1 - Do not 
trust it at all    (1.0)         63           27         30         44         16         47         34         29         25+ee      12         11++abdee  33         13 
                                  6%           6%         6%         7%         6%         6%         5%         8%        10%         7%        15%         8%        10% 
 
2                  (2.0)        111           70++e      64+        75         54++cEE    91         62         52+        45++eE     37++cEEj   11         54         16 
                                 11%          15%        14%        12%        19%        11%        10%        14%        18%        21%        15%        13%        12% 
 
3                  (3.0)        232          108        110        148         64        187        139         70         40-        36         10         93         36g 
                                 22%          23%        24%        24%        22%        23%        22%        19%        16%        21%        15%        22%        27% 
 
4                  (4.0)        374          163        146-       205-        81--      305d       251+bDf    115-        90         53         24        136         48 
                                 36%          34%        32%        33%        28%        37%        40%        31%        37%        30%        33%        33%        36% 
 
5 - Trust 
it a great deal    (5.0)        199           90         93        122         55        154        116         79         37         25         14         81         16 
                                 19%          19%        20%        20%        19%        19%        18%        22%        15%        14%        19%        19%        12% 
 
(Don't know)                     50           21         21         23         17         40         30         23          7         12          2         19          4 
                                  5%           4%         5%         4%         6%         5%         5%         6%         3%         7%         3%         4%         3% 
 
Net: Trust                      573          253        238-       327        135--      459dh      367dH      194        127         77--       38        217         64 
                                 56%          53%        52%        53%        47%        56%        58%        53%        52%        44%        53%        52%        48% 
 
Net: Do not trust               174           97+        94+       119+        70++eE    138         96         81++e      70++abcEE  49++cEE    22++eE     87+        29 
                                 17%          20%        20%        19%        25%        17%        15%        22%        29%        28%        30%        21%        22% 
 
Mean Score                      3.5          3.5        3.5        3.5        3.4-       3.5gh      3.6dGHk    3.5        3.3--      3.3--      3.3        3.5        3.3- 
Standard deviation             1.13         1.14       1.17       1.17       1.19       1.11       1.09       1.23       1.24       1.18       1.36       1.19       1.16 
Standard error                  .04          .07        .07        .06        .09        .05        .05        .08        .10        .11        .19        .07        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 325 (continuation) 
<E5> WhatsApp - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          793        396        190        256        716        279        536        101        197         72         54        588       1032         44        121         31 
 
Effective sample                674          519        261        125        164        476        170        353         60        130         36         33        392        674         23         77         18 
 
Total                          1029          784        382        194        236        722        257        520         93        189         53         48        588       1029         31        114         25 
 
1 - Do not 
trust it at all    (1.0)         63           46         22         11         10         46         17         38          6         13          8+abdlmq   9         34         63          2          7          3 
                                                                                                                                                    ++ABcDEfgi 
                                                                                                                                                          LMoQ 
                                  6%           6%         6%         6%         4%         6%         7%         7%         6%         7%        15%        19%         6%         6%         7%         6%        10% 
 
2                  (2.0)        111           90         37         28         21         92+        46         53          9         16          9          9         77+       111          1         15          5 
                                                                                              ++abdgimq 
                                 11%          11%        10%        14%         9%        13%        18%        10%        10%         8%        17%        20%        13%        11%         3%        13%        22% 
 
3                  (3.0)        232          172         90         42         61        172         55        117         27         50         14         10        139        232          6         27          8 
                                 22%          22%        24%        22%        26%        24%        21%        23%        29%        27%        27%        21%        24%        22%        21%        24%        32% 
 
4                  (4.0)        374          292fk      154cfk      57         90k       244-        74-       172         35         70         14          9-       194-       374k        13         33          6 
                                 36%          37%        40%        29%        38%        34%        29%        33%        37%        37%        26%        20%        33%        36%        43%        29%        23% 
 
5 - Trust 
it a great deal    (5.0)        199          150         63         44         40        133         46        108         11         30          8          6        108        199          8         24          3 
                                 19%          19%        17%        23%        17%        18%        18%        21%        11%        16%        15%        13%        18%        19%        26%        21%        12% 
 
(Don't know)                     50           34         15         12         13         34         19         32          6         10          *          4         36         50          -          9          * 
                                  5%           4%         4%         6%         5%         5%         7%         6%         6%         5%         1%         8%         6%         5%         -%         8%         1% 
 
Net: Trust                      573          442fK      218fK      101        131k       377--k     120--      280k        45        100k        22         16--      302--k     573fK       21         56          9 
                                 56%          56%        57%        52%        55%        52%        47%        54%        49%        53%        41%        33%        51%        56%        69%        49%        36% 
 
Net: Do not trust               174          136         59         39         31        139+        63         90         15         29         17+abDgimq 18        111        174          3         22          8 
                                                                                              ++abDgimq                                             ++ABcDEGhI 
                                                                                                                                                          LMoQ 
                                 17%          17%        16%        20%        13%        19%        25%        17%        16%        15%        31%        38%        19%        17%        10%        19%        32% 
 
Mean Score                      3.5          3.5jK      3.5jK      3.5k       3.6jKp     3.5-K      3.4-k      3.5jK      3.4        3.5K       3.1-       2.9--      3.5K       3.5jK      3.8jkp     3.5k       3.1 
Standard deviation             1.13         1.12       1.08       1.19       1.03       1.14       1.20       1.17       1.06       1.10       1.28       1.36       1.14       1.13       1.09       1.18       1.18 
Standard error                  .04          .05        .07        .11        .08        .05        .10        .06        .14        .10        .22        .25        .06        .04        .23        .14        .28 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 325 (continuation) 
<E5> WhatsApp - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 1032          552          **         - 
 
Effective sample                674          350          **         - 
 
Total                          1029          502          **         - 
 
1 - Do not 
trust it at all    (1.0)         63           26          **         - 
                                  6%           5%         **         -% 
 
2                  (2.0)        111           51          **         - 
                                 11%          10%         **         -% 
 
3                  (3.0)        232          115          **         - 
                                 22%          23%         **         -% 
 
4                  (4.0)        374          182          **         - 
                                 36%          36%         **         -% 
 
5 - Trust 
it a great deal    (5.0)        199          100          **         - 
                                 19%          20%         **         -% 
 
(Don't know)                     50           27          **         - 
                                  5%           5%         **         -% 
 
Net: Trust                      573          282fK        **         - 
                                 56%          56%         **         -% 
 
Net: Do not trust               174           78          **         - 
                                 17%          15%         **         -% 
 
Mean Score                      3.5          3.6fjK       **         - 
Standard deviation             1.13         1.10          **         - 
Standard error                  .04          .06          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 326 
<E5> WhatsApp - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          484        548          124        202        221        179        162        105         39          326        400        306          213        344        213        262 
 
Effective sample                674          311        364           83        131        155        119        108         62         22          213        273        189          152        226        147        151 
 
Total                          1029          491        538          130        177        231        185        168         90         48          308        416        305          223        332        227        248 
 
1 - Do not 
trust it at all    (1.0)         58           29         29            4         14         13         12         13          2          -           19         24         15           11         20         14         12 
                                  6%           6%         5%           3%         8%         5%         6%         8%         2%         -%           6%         6%         5%           5%         6%         6%         5% 
 
2                  (2.0)        115           63         52           17e        22e        36E        17          8-        10          6           39         53         23           37+cd      36         20         21 
                                 11%          13%        10%          13%        13%        15%         9%         5%        11%        11%          13%        13%         8%          17%        11%         9%         8% 
 
3                  (3.0)        231          106        125           27         51d        52         28-        44d        23          6           78         80         73           54         69         47         60 
                                 22%          22%        23%          21%        29%        22%        15%        26%        25%        13%          25%        19%        24%          24%        21%        21%        24% 
 
4                  (4.0)        362          160        202           47         50         79         75b        58         25         27           97        154        111           69        110         94         89 
                                 35%          33%        37%          36%        28%        34%        41%        35%        28%        56%          31%        37%        36%          31%        33%        42%        36% 
 
5 - Trust 
it a great deal    (5.0)        207          105        102           27         32         39         46         36         24          2           60         85         63           45         75         42         46 
                                 20%          21%        19%          21%        18%        17%        25%        22%        27%         4%          19%        20%        21%          20%        22%        18%        19% 
 
(Don't know)                     57           28         29            8          8         14          7          8          6          7           15         20         21            7         22          8         20 
                                  5%           6%         5%           6%         4%         6%         4%         5%         6%        15%           5%         5%         7%           3%         7%         4%         8% 
 
Net:Trust                       569          265        304           74         82-       117        122+Bc      95         50         29          156        239        174          114        184        136        135 
                                 55%          54%        56%          57%        46%        51%        66%        57%        56%        61%          51%        57%        57%          51%        56%        60%        54% 
 
Net:Do not trust                173           92         81           21         37         48         29         21         12          6           58         77         38           49         57         35         33 
                                 17%          19%        15%          16%        21%        21%        15%        13%        13%        11%          19%        18%        13%          22%        17%        15%        13% 
 
Mean Score                      3.6          3.5        3.6          3.6        3.4-       3.4        3.7b       3.6        3.7        3.6          3.5        3.6        3.6          3.5        3.6        3.6        3.6 
Standard deviation             1.13         1.16       1.09         1.09       1.18       1.13       1.14       1.14       1.08        .79         1.15       1.14       1.07         1.15       1.16       1.10       1.07 
Standard error                  .04          .07        .06          .12        .11        .09        .11        .11        .14        .18          .08        .07        .08          .10        .08        .09        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 326 (continuation) 
<E5> WhatsApp - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 1032          557        475          133        178        200        395        631          912        115 
 
Effective sample                674          378        298           92        121        129        263        407          568        106 
 
Total                          1029          555        475          133        174        193        386        634          840        184 
 
1 - Do not 
trust it at all    (1.0)         58           32         26           12          8         12         28         30           50          8 
                                  6%           6%         6%           9%         4%         6%         7%         5%           6%         5% 
 
2                  (2.0)        115           73         41           11         30+e       27         48         63           85         30 
                                 11%          13%         9%           8%        17%        14%        12%        10%          10%        16% 
 
3                  (3.0)        231          123        108           45++ce     40         40         94        135          187         42 
                                 22%          22%        23%          34%        23%        21%        24%        21%          22%        23% 
 
4                  (4.0)        362          178        183           39         53         75        132        226          294         66 
                                 35%          32%        39%          29%        31%        39%        34%        36%          35%        36% 
 
5 - Trust 
it a great deal    (5.0)        207          120         88           22         31         33         67        139          172         33 
                                 20%          22%        19%          17%        18%        17%        17%        22%          21%        18% 
 
(Don't know)                     57           28         28            4         12          5         16         41           52          5 
                                  5%           5%         6%           3%         7%         3%         4%         6%           6%         2% 
 
Net:Trust                       569          298        271           61         84        108        200        365a         466         99 
                                 55%          54%        57%          46%        48%        56%        52%        58%          56%        54% 
 
Net:Do not trust                173          105         68           23         38         40         76         93          135         38 
                                 17%          19%        14%          17%        22%        21%        20%        15%          16%        21% 
 
Mean Score                      3.6          3.5        3.6          3.4        3.4        3.5        3.4-       3.6+ad       3.6        3.5 
Standard deviation             1.13         1.16       1.08         1.15       1.14       1.14       1.15       1.10         1.13       1.11 
Standard error                  .04          .06        .06          .12        .11        .10        .07        .06          .05        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 326 (continuation) 
<E5> WhatsApp - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032           26         53         58         47         44         58         48         83         97        188        164        166          887        145        105         40 
 
Effective sample                674           25         53         57         46         43         57         47         82         96        186        157        165          594         81         64         18 
 
Total                          1029           38         92         89         82         61        107         78        152        174         33         47         76          917        113         92         21 
 
1 - Do not 
trust it at all    (1.0)         58            -          3          9h         7          7h         7          5          4          7          2          2          5           53          5          5          1 
                                  6%           -%         4%        10%         9%        11%         6%         6%         2%         4%         5%         5%         6%           6%         5%         5%         3% 
 
2                  (2.0)        115            1         11          6          7          4         31          8          8         29hKl       3          2-         5           97         18         12          6 
                                                                                             ++bCDEgHJK 
                                                                                                      L 
                                 11%           3%        12%         7%         8%         7%        29%        11%         6%        16%         9%         5%         7%          11%        16%        13%        29% 
 
3                  (3.0)        231            7         30C        11         15         14         21         13         37         41          6         11         25++CdfgJ   207         24         19          5 
                                 22%          18%        33%        12%        18%        22%        19%        16%        24%        24%        20%        23%        33%          23%        22%        21%        25% 
 
4                  (4.0)        362           13         26         31         22         14         35         28         76++bDEfjL 67         11         18         22          334+b       28-        25          2 
                                 35%          36%        28%        35%        26%        22%        32%        36%        50%        39%        33%        37%        29%          36%        25%        27%        11% 
 
5 - Trust 
it a great deal    (5.0)        207            7         18         21f        24Fhi      19Fhi       9-        22Fh       21         27          8Fhi      13+FHi     16f         183         25         22          3 
                                 20%          19%        19%        23%        30%        31%         9%        29%        14%        16%        25%        28%        21%          20%        22%        23%        16% 
 
(Don't know)                     57            9          4         11+gIk      7i         4          4          2          6          2-         2Ik        1          4           44-        13+a        9          3 
                                  5%          24%         4%        13%         8%         6%         4%         2%         4%         1%         8%         3%         5%           5%        11%        10%        16% 
 
Net:Trust                       569           21         44         52         46         33         44-        50f        97Fl       95         19f        31+bFL     38          516         53         47          6 
                                 55%          54%        48%        58%        56%        54%        41%        65%        64%        54%        59%        65%        50%          56%        47%        51%        27% 
 
Net:Do not trust                173            1         14         15         14         11         38         13         12-        36hk        5          4-        10          150         23         16          7 
                                                                                             ++bcdgHiJK 
                                                                                                      L 
                                 17%           3%        15%        17%        17%        17%        35%        17%         8%        21%        14%         9%        13%          16%        20%        18%        32% 
 
Mean Score                      3.6          3.9F       3.5        3.6f       3.7f       3.6f       3.1--      3.7F       3.7F       3.5f       3.7F       3.8+Fil    3.5F         3.6        3.5        3.6        3.1 
Standard deviation             1.13          .82       1.07       1.28       1.29       1.33       1.13       1.19        .87       1.08       1.16       1.06       1.11         1.12       1.20       1.19       1.21 
Standard error                  .04          .19        .15        .18        .20        .21        .15        .18        .10        .11        .09        .09        .09          .05        .14        .15        .28 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 326 (continuation) 
<E5> WhatsApp - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          395        148        303         84         54          157        572          506        384        141         63          371        390        266          ** 
 
Effective sample                674          282         70        194         55         41           92        361          357        246         72         32          270        242        161          ** 
 
Total                          1029          423         95        296         89         68          143        515          545        369        115         51          446        350        226          ** 
 
1 - Do not 
trust it at all    (1.0)         58           29          2         17          4          6            6         38+          29         17         13+b        2           22         25         11          ** 
                                  6%           7%         2%         6%         5%         9%           4%         7%           5%         5%        11%         5%           5%         7%         5%         ** 
 
2                  (2.0)        115           60+C       11         15--       19+C        8           16         42-          54         51         10          7           34-        50a        27          ** 
                                 11%          14%        12%         5%        21%        11%          11%         8%          10%        14%         8%        14%           8%        14%        12%         ** 
 
3                  (3.0)        231           96         18         66         17         17           35        113          136         70         26         14          102         74         52          ** 
                                 22%          23%        18%        22%        19%        24%          24%        22%          25%        19%        22%        27%          23%        21%        23%         ** 
 
4                  (4.0)        362          128-        38        120a        30         23           45        184          182        140         39         15          167        127         68          ** 
                                 35%          30%        39%        41%        34%        33%          31%        36%          33%        38%        34%        29%          37%        36%        30%         ** 
 
5 - Trust 
it a great deal    (5.0)        207           83         25         57         18         11           28        109          122         65         21         10          104b        50--       53b         ** 
                                 20%          20%        26%        19%        20%        16%          20%        21%          22%        18%        18%        20%          23%        14%        24%         ** 
 
(Don't know)                     57           27          2         21          1          5           13         29           23         27          7          3           18         25         14          ** 
                                  5%           6%         2%         7%         1%         7%           9%         6%           4%         7%         6%         5%           4%         7%         6%         ** 
 
Net:Trust                       569          212-        62a       177a        48         34           73        293          304        205         61         25          271+b      177        121          ** 
                                 55%          50%        65%        60%        54%        50%          51%        57%          56%        55%        53%        49%          61%        50%        54%         ** 
 
Net:Do not trust                173           89+C       13         32--       23C        13           23         80           83         68         22         10           56-        76+A       38          ** 
                                 17%          21%        14%        11%        26%        20%          16%        16%          15%        18%        19%        19%          13%        22%        17%         ** 
 
Mean Score                      3.6          3.4-       3.8a       3.7a       3.4        3.4          3.6        3.6          3.6        3.5        3.4        3.5          3.7++B     3.4--      3.6          ** 
Standard deviation             1.13         1.19       1.05       1.06       1.18       1.18         1.11       1.16         1.12       1.11       1.23       1.14         1.08       1.15       1.15          ** 
Standard error                  .04          .07        .13        .08        .16        .19          .12        .06          .06        .07        .15        .21          .07        .08        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 326 (continuation) 
<E5> WhatsApp - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          898        846        348        439        111          906        673        554        687        112          718        511        458        357        292 
 
Effective sample                674          583        551        230        288         77          599        444        372        456         68          465        329        284        214        194 
 
Total                          1029          889        839        341        425        121          924        685        566        692         96          699        496        408        307        304 
 
1 - Do not 
trust it at all    (1.0)         58           57+e       54e        15         27e         1-          52         41         35         44          5           42         34         35++       19         16 
                                  6%           6%         6%         4%         6%         *%           6%         6%         6%         6%         6%           6%         7%         9%         6%         5% 
 
2                  (2.0)        115           99         95         56++a      62+        10          109         75         72         83          6           75         54         51         35         33 
                                 11%          11%        11%        16%        15%         8%          12%        11%        13%        12%         6%          11%        11%        12%        11%        11% 
 
3                  (3.0)        231          202        191         87        106         25          208        149        135        163         19          172e       126e        97         76         52- 
                                 22%          23%        23%        26%        25%        21%          23%        22%        24%        24%        20%          25%        25%        24%        25%        17% 
 
4                  (4.0)        362          311        292        102-       126-        46          328        256        194        233         33          232        159        114--       93        122Cd 
                                 35%          35%        35%        30%        30%        38%          36%        37%        34%        34%        35%          33%        32%        28%        30%        40% 
 
5 - Trust 
it a great deal    (5.0)        207          171        159         68         86         32          182        130        107        133         23          138         85         89         64         65 
                                 20%          19%        19%        20%        20%        27%          20%        19%        19%        19%        24%          20%        17%        22%        21%        21% 
 
(Don't know)                     57           49         47         12         18          7           45-        34         23         36          9           41         37+        22         21         15 
                                  5%           6%         6%         4%         4%         6%           5%         5%         4%         5%        10%           6%         8%         5%         7%         5% 
 
Net:Trust                       569          481        451        170-       212-        78cd        511        386        301        366         57          370        244--      203-       157        187+aBcd 
                                 55%          54%        54%        50%        50%        65%          55%        56%        53%        53%        59%          53%        49%        50%        51%        62% 
 
Net:Do not trust                173          156e       149e        71+e       89+e       10-         161        116        107        127         11          117         88         86+        53         49 
                                 17%          18%        18%        21%        21%         9%          17%        17%        19%        18%        12%          17%        18%        21%        17%        16% 
 
Mean Score                      3.6          3.5-       3.5-       3.5        3.4-       3.9+aBCD     3.5        3.5        3.5        3.5        3.7          3.5        3.5-       3.4-       3.5        3.6 
Standard deviation             1.13         1.14       1.14       1.13       1.17        .94         1.12       1.12       1.14       1.15       1.12         1.13       1.14       1.23       1.16       1.11 
Standard error                  .04          .05        .05        .08        .07        .11          .05        .05        .06        .05        .14          .05        .07        .08        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 326 (continuation) 
<E5> WhatsApp - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          263        744          571        685        550        379        596          480        370        138         44          502        377        108         45 
 
Effective sample                674          161        494          379        452        375        251        392          294        249        104         27          333        244         69         29 
 
Total                          1029          235        757          569        691        576        378        596          440        382        168         39          514        374        100         41 
 
1 - Do not 
trust it at all    (1.0)         58           19         39           47++       46         43+        28         40           30         17          7          3           32         14          8          4 
                                  6%           8%         5%           8%         7%         7%         7%         7%           7%         5%         4%         8%           6%         4%         8%        11% 
 
2                  (2.0)        115           13-        94a          75         68         61         34         60           41         50         18          6           56         34         19+b        6 
                                 11%           6%        12%          13%        10%        11%         9%        10%           9%        13%        11%        15%          11%         9%        19%        14% 
 
3                  (3.0)        231           65        158          132        167        141        103+       139           95         88         35         13          109         87         27          8 
                                 22%          28%        21%          23%        24%        25%        27%        23%          22%        23%        21%        32%          21%        23%        27%        19% 
 
4                  (4.0)        362           81        264          178-       242        182-       124        217          155        129         71          7          187C       142C        20--       12 
                                 35%          35%        35%          31%        35%        32%        33%        36%          35%        34%        42%        19%          36%        38%        20%        30% 
 
5 - Trust 
it a great deal    (5.0)        207           46        155          101        130        114         66        104-          89         79         30          8           98         79         21          8 
                                 20%          20%        21%          18%        19%        20%        17%        17%          20%        21%        18%        21%          19%        21%        21%        21% 
 
(Don't know)                     57           10         47           37         38         35         24         37           30         19          6          2           32         17          5          2 
                                  5%           4%         6%           6%         5%         6%         6%         6%           7%         5%         4%         5%           6%         5%         5%         6% 
 
Net:Trust                       569          128        420          279--      372        296-       190-       320          244        208        101         16          285c       222C        42-        21 
                                 55%          54%        55%          49%        54%        51%        50%        54%          55%        54%        60%        40%          56%        59%        41%        51% 
 
Net:Do not trust                173           32        133          122++      115        104         62        100           71         67         25          9           88         48-        27+B       10 
                                 17%          14%        18%          21%        17%        18%        16%        17%          16%        18%        15%        23%          17%        13%        27%        25% 
 
Mean Score                      3.6          3.5        3.6          3.4--      3.5        3.5        3.5        3.5          3.6        3.6        3.6        3.3          3.5        3.7c       3.3-       3.4 
Standard deviation             1.13         1.14       1.13         1.20       1.13       1.17       1.14       1.13         1.15       1.12       1.06       1.23         1.13       1.05       1.25       1.31 
Standard error                  .04          .09        .05          .06        .05        .06        .07        .06          .07        .07        .11        .24          .06        .07        .15        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 326 (continuation) 
<E5> WhatsApp - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 1032           36 
 
Effective sample                674           22 
 
Total                          1029           31 
 
1 - Do not 
trust it at all    (1.0)         58            4 
                                  6%          14% 
 
2                  (2.0)        115            6 
                                 11%          18% 
 
3                  (3.0)        231            4 
                                 22%          13% 
 
4                  (4.0)        362            9 
                                 35%          29% 
 
5 - Trust 
it a great deal    (5.0)        207            7 
                                 20%          22% 
 
(Don't know)                     57            1 
                                  5%           4% 
 
Net:Trust                       569           16 
                                 55%          51% 
 
Net:Do not trust                173           10 
                                 17%          32% 
 
Mean Score                      3.6          3.3 
Standard deviation             1.13         1.40 
Standard error                  .04          .31 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 326 (continuation) 
<E5> WhatsApp - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          496        505        640        299        824        616        391        239        183         90        457        140 
 
Effective sample                674          318        318        413        190        541        418        252        158        119         52        287         88 
 
Total                          1029          480        463        617        286        824        632        368        244        175         72        415        133 
 
1 - Do not 
trust it at all    (1.0)         58           25         27         40         16         44         32         28         16         11          6         31         12 
                                  6%           5%         6%         7%         6%         5%         5%         8%         7%         6%         8%         8%         9% 
 
2                  (2.0)        115           72++e      64+e       76         51++eE     89         57-        50         47++cEE    44         17++cEEj   52         18 
                                                                                                                              ++aBCEEFJk 
                                 11%          15%        14%        12%        18%        11%         9%        13%        19%        25%        24%        12%        14% 
 
3                  (3.0)        231          106        109        147         62        184        141         70         50         31         13        100         38 
                                 22%          22%        24%        24%        22%        22%        22%        19%        20%        18%        18%        24%        28% 
 
4                  (4.0)        362          153        136--      203         82-       299bj      245+BdhJ   119         78         50         22        119--       41 
                                 35%          32%        29%        33%        29%        36%        39%        32%        32%        29%        31%        29%        31% 
 
5 - Trust 
it a great deal    (5.0)        207          100        104        125         57        165        122         73         37         29         12         91         20 
                                 20%          21%        22%        20%        20%        20%        19%        20%        15%        17%        17%        22%        15% 
 
(Don't know)                     57           23         23         26         18         44         34         28         16         10          2         23          4 
                                  5%           5%         5%         4%         6%         5%         5%         8%         7%         6%         3%         5%         3% 
 
Net:Trust                       569          253        239        328        139-       464gh      367dghjk   192        115-        79-        34        210-        61 
                                 55%          53%        52%        53%        49%        56%        58%        52%        47%        45%        48%        50%        46% 
 
Net:Do not trust                173           97+e       91e       116         67++eE    132         90-        78+e       64++EE     55         23++cEE    83e        30 
                                                                                                                               ++abCEEfj 
                                 17%          20%        20%        19%        23%        16%        14%        21%        26%        31%        31%        20%        23% 
 
Mean Score                      3.6          3.5        3.5        3.5        3.4        3.6gHk     3.6GHik    3.5        3.3--      3.3--      3.3        3.5        3.3- 
Standard deviation             1.13         1.16       1.18       1.16       1.19       1.11       1.08       1.21       1.18       1.21       1.23       1.21       1.17 
Standard error                  .04          .07        .07        .06        .09        .05        .05        .08        .10        .11        .18        .07        .13 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 326 (continuation) 
<E5> WhatsApp - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          793        396        190        256        716        279        536        101        197         72         54        588       1032         44        121         31 
 
Effective sample                674          519        261        125        164        476        170        353         60        130         36         33        392        674         23         77         18 
 
Total                          1029          784        382        194        236        722        257        520         93        189         53         48        588       1029         31        114         25 
 
1 - Do not 
trust it at all    (1.0)         58           43         21         10         10         45         16         37          6         15         10          7+abcdemq 36         58          *          9          5 
                                                                                                                                         ++ABCDEfgL 
                                                                                                                                                 MQ 
                                  6%           5%         5%         5%         4%         6%         6%         7%         6%         8%        18%        15%         6%         6%         1%         8%        18% 
 
2                  (2.0)        115           85         35         21         18         92+q       46         51          7         13          9          8         73        115          5         10          7 
                                                                                             ++aBDGhImQ 
                                 11%          11%         9%        11%         8%        13%        18%        10%         7%         7%        16%        17%        12%        11%        15%         9%        29% 
 
3                  (3.0)        231          182         92         39         69+f      165         50        118         25         50         14         12        137        231          6         28          4 
                                 22%          23%        24%        20%        29%        23%        19%        23%        27%        27%        27%        24%        23%        22%        20%        24%        17% 
 
4                  (4.0)        362          278jKo     150cfgjKlo  55k        86jK      234-k       73-k      158-k       34jk       65jk        9-         6--      181--k     362jKo      11         27-         6 
                                 35%          35%        39%        29%        36%        32%        28%        30%        37%        34%        17%        12%        31%        35%        37%        24%        23% 
 
5 - Trust 
it a great deal    (5.0)        207          158         67         52+bd      37        147         47        121+        17         35          6         10        122        207          8         30          3 
                                 20%          20%        17%        27%        16%        20%        18%        23%        18%        19%        11%        21%        21%        20%        26%        26%        13% 
 
(Don't know)                     57           38         18         17         16         39         25++ab     35          4         10          5          6         39         57          -         11          * 
                                  5%           5%         5%         9%         7%         5%        10%         7%         4%         5%        10%        12%         7%         5%         -%         9%         1% 
 
Net:Trust                       569          436fJK     217fJK     107Jk      123jk      382Jk      120-j      280Jk       51jk      100Jk       15--       16--      303-Jk     569fJk      20         57j         9 
                                 55%          56%        57%        55%        52%        53%        47%        54%        55%        53%        29%        32%        51%        55%        63%        50%        36% 
 
Net:Do not trust                173          127         56         30         28        136+dq      62         88         13         28         18         15        110d       173          5         19         12 
                                                                                              ++abDgimQ                                  ++ABcDeGhI +abcDghimQ 
                                                                                                                                               lMoQ 
                                 17%          16%        15%        16%        12%        19%        24%        17%        14%        15%        35%        32%        19%        17%        17%        17%        47% 
 
Mean Score                      3.6          3.6JkP     3.6JkP     3.7fJkP    3.6JkP     3.5Jp      3.4-j      3.6Jkp     3.6Jp      3.5Jp      2.9--      3.1-       3.5Jp      3.6JkP     3.7jp      3.6Jp      2.8-- 
Standard deviation             1.13         1.11       1.07       1.17       1.01       1.16       1.21       1.19       1.09       1.14       1.31       1.41       1.17       1.13       1.08       1.25       1.35 
Standard error                  .04          .05        .07        .11        .08        .05        .10        .07        .14        .10        .22        .26        .06        .04        .22        .15        .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 326 (continuation) 
<E5> WhatsApp - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 1032          552          **         - 
 
Effective sample                674          350          **         - 
 
Total                          1029          502          **         - 
 
1 - Do not 
trust it at all    (1.0)         58           27          **         - 
                                  6%           5%         **         -% 
 
2                  (2.0)        115           42-         **         - 
                                 11%           8%         **         -% 
 
3                  (3.0)        231          116          **         - 
                                 22%          23%         **         -% 
 
4                  (4.0)        362          172jK        **         - 
                                 35%          34%         **         -% 
 
5 - Trust 
it a great deal    (5.0)        207          115          **         - 
                                 20%          23%         **         -% 
 
(Don't know)                     57           31          **         - 
                                  5%           6%         **         -% 
 
Net:Trust                       569          287fJK       **         - 
                                 55%          57%         **         -% 
 
Net:Do not trust                173           68-         **         - 
                                 17%          14%         **         -% 
 
Mean Score                      3.6          3.7fJKP      **         - 
Standard deviation             1.13         1.11          **         - 
Standard error                  .04          .06          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 327 
<E5> WhatsApp - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          484        548          124        202        221        179        162        105         39          326        400        306          213        344        213        262 
 
Effective sample                674          311        364           83        131        155        119        108         62         22          213        273        189          152        226        147        151 
 
Total                          1029          491        538          130        177        231        185        168         90         48          308        416        305          223        332        227        248 
 
1 - Do not 
trust it at all    (1.0)         55           26         29            6         19++cf      8         11          9          2          -           25+        19         12           11         19         11         14 
                                  5%           5%         5%           4%        11%         3%         6%         6%         3%         -%           8%         5%         4%           5%         6%         5%         6% 
 
2                  (2.0)        108           55         54           10         18         34e        20         10          7          8           28         54         26           32         34         19         24 
                                 11%          11%        10%           7%        10%        15%        11%         6%         8%        18%           9%        13%         9%          14%        10%         8%        10% 
 
3                  (3.0)        262          117        145           33         49         45         50         51c        25          8           83         95         84           66         71         58         66 
                                 25%          24%        27%          26%        28%        20%        27%        31%        28%        17%          27%        23%        28%          30%        21%        26%        27% 
 
4                  (4.0)        369          177        192           48         52         96b        66         54         28         25          100        162        107           72        120        100+ad      77 
                                 36%          36%        36%          37%        29%        42%        35%        32%        31%        52%          33%        39%        35%          32%        36%        44%        31% 
 
5 - Trust 
it a great deal    (5.0)        185           91         94           30         30         36         28         35         23          2           60         64         60           34         69         30         52 
                                 18%          18%        17%          23%        17%        16%        15%        21%        26%         4%          20%        15%        20%          15%        21%        13%        21% 
 
(Don't know)                     51           26         25            4          8         12         11          8          4          5           12         22         16            9         19          8         15 
                                  5%           5%         5%           3%         4%         5%         6%         5%         4%        10%           4%         5%         5%           4%         6%         4%         6% 
 
Net:Trust                       554          268        286           78         83        132         93         89         51         27          160        226        167          105        189        130        129 
                                 54%          54%        53%          60%        47%        57%        50%        53%        57%        56%          52%        54%        55%          47%        57%        57%        52% 
 
Net:Do not trust                164           81         83           15         37         42         32         20         10          8           53         73         38           43         54         30         38 
                                 16%          17%        15%          12%        21%        18%        17%        12%        11%        18%          17%        18%        12%          19%        16%        13%        15% 
 
Mean Score                      3.5          3.5        3.5          3.7b       3.3-       3.5        3.4        3.6        3.7b       3.5          3.5        3.5        3.6          3.4        3.6        3.5        3.6 
Standard deviation             1.09         1.10       1.08         1.06       1.22       1.05       1.09       1.08       1.04        .86         1.16       1.07       1.04         1.08       1.13       1.00       1.12 
Standard error                  .04          .06        .06          .12        .11        .09        .10        .11        .14        .19          .08        .07        .08          .09        .08        .08        .09 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 327 (continuation) 
<E5> WhatsApp - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 1032          557        475          133        178        200        395        631          912        115 
 
Effective sample                674          378        298           92        121        129        263        407          568        106 
 
Total                          1029          555        475          133        174        193        386        634          840        184 
 
1 - Do not 
trust it at all    (1.0)         55           30         25           14+b        6          7         23         32           49          6 
                                  5%           5%         5%          10%         3%         4%         6%         5%           6%         3% 
 
2                  (2.0)        108           66         43            9         33++AE     25         47         58           82         27 
                                 11%          12%         9%           7%        19%        13%        12%         9%          10%        14% 
 
3                  (3.0)        262          137        125           38         43         56        105        154          212         47 
                                 25%          25%        26%          28%        25%        29%        27%        24%          25%        25% 
 
4                  (4.0)        369          191        178           47         56         68        136        231          302         67 
                                 36%          35%        37%          35%        32%        35%        35%        36%          36%        36% 
 
5 - Trust 
it a great deal    (5.0)        185          103         82           22         26         33         62        122          152         31 
                                 18%          19%        17%          17%        15%        17%        16%        19%          18%        17% 
 
(Don't know)                     51           28         23            4         10          3         13         37           44          6 
                                  5%           5%         5%           3%         6%         2%         3%         6%           5%         3% 
 
Net:Trust                       554          294        259           69         82        101        198        353          454         98 
                                 54%          53%        55%          52%        47%        52%        51%        56%          54%        53% 
 
Net:Do not trust                164           96         68           22         38+e       33         70         90          131         33 
                                 16%          17%        14%          17%        22%        17%        18%        14%          16%        18% 
 
Mean Score                      3.5          3.5        3.6          3.4        3.4        3.5        3.4        3.6          3.5        3.5 
Standard deviation             1.09         1.11       1.06         1.17       1.08       1.05       1.10       1.08         1.10       1.06 
Standard error                  .04          .06        .06          .12        .10        .09        .07        .06          .05        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 327 (continuation) 
<E5> WhatsApp - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032           26         53         58         47         44         58         48         83         97        188        164        166          887        145        105         40 
 
Effective sample                674           25         53         57         46         43         57         47         82         96        186        157        165          594         81         64         18 
 
Total                          1029           38         92         89         82         61        107         78        152        174         33         47         76          917        113         92         21 
 
1 - Do not 
trust it at all    (1.0)         55            1          5          6          9H         7H         5          7h         2          7          2h         2          3           49          6          5          1 
                                  5%           4%         5%         7%        11%        11%         5%         9%         1%         4%         6%         4%         4%           5%         5%         5%         5% 
 
2                  (2.0)        108            3          9          5          8          4         27          6         14         22          3          2-         6           90         18         13          6 
                                                                                             ++bCdegHiJ 
                                                                                                     KL 
                                 11%           7%        10%         5%        10%         7%        25%         8%         9%        13%         9%         5%         8%          10%        16%        14%        28% 
 
3                  (3.0)        262            7         31d        16         10-        12         23         18         55+cDj     43          7         12d        26+cDj      237         24         20          4 
                                 25%          18%        34%        18%        13%        20%        21%        23%        36%        25%        23%        25%        34%          26%        22%        22%        21% 
 
4                  (4.0)        369           12         27         30         21         18         35         28         63         83++bdejL  11         17         22          337         32         28          4 
                                 36%          32%        30%        34%        26%        29%        33%        36%        42%        48%        35%        36%        29%          37%        28%        30%        21% 
 
5 - Trust 
it a great deal    (5.0)        185            6         18         21hi       27++FHI    17fHI      12         19hi       15-        16-         7HI       12+fHI     16hI        162         22         20          2 
                                 18%          15%        20%        23%        33%        27%        12%        24%        10%         9%        21%        25%        21%          18%        20%        22%        10% 
 
(Don't know)                     51            9          2         11++bghI    7gi        4          4          -          4          2          2GI        2gi        3           41         10          7          3 
                                  5%          24%         2%        13%         8%         6%         4%         -%         2%         1%         7%         5%         4%           4%         9%         8%        14% 
 
Net:Trust                       554           18         45         51         47         34         48         47         78         99         18         29f        39          499         54         48          6 
                                 54%          47%        49%        57%        58%        56%        44%        60%        51%        57%        56%        61%        51%          54%        48%        52%        32% 
 
Net:Do not trust                164            4         14         11         17k        11         32++cHijKL 13         15         29          5          4-         9          139         24         18          7 
                                 16%          11%        15%        12%        21%        17%        30%        17%        10%        17%        14%         9%        11%          15%        22%        19%        33% 
 
Mean Score                      3.5          3.6        3.5        3.7f       3.6        3.6        3.2-       3.6        3.5        3.5        3.6f       3.8+Fhi    3.6f         3.5        3.4        3.5        3.0 
Standard deviation             1.09         1.07       1.09       1.16       1.38       1.30       1.12       1.19        .84        .97       1.13       1.04       1.04         1.08       1.18       1.17       1.17 
Standard error                  .04          .24        .15        .16        .21        .20        .15        .17        .09        .10        .09        .09        .08          .05        .13        .15        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 327 (continuation) 
<E5> WhatsApp - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          395        148        303         84         54          157        572          506        384        141         63          371        390        266          ** 
 
Effective sample                674          282         70        194         55         41           92        361          357        246         72         32          270        242        161          ** 
 
Total                          1029          423         95        296         89         68          143        515          545        369        115         51          446        350        226          ** 
 
1 - Do not 
trust it at all    (1.0)         55           33+         2         12          4          2           12         31           31         19          5          2           24         24          7          ** 
                                  5%           8%         3%         4%         4%         3%           8%         6%           6%         5%         5%         5%           5%         7%         3%         ** 
 
2                  (2.0)        108           52          9         22         18+C        6           13         36--         52         42         15         10           30--       50+A       25          ** 
                                 11%          12%         9%         8%        20%         9%           9%         7%          10%        11%        13%        20%           7%        14%        11%         ** 
 
3                  (3.0)        262          104         21         79         21         16           40        130          149         93         20          9          103        101         54          ** 
                                 25%          25%        22%        27%        24%        24%          28%        25%          27%        25%        17%        18%          23%        29%        24%         ** 
 
4                  (4.0)        369          136         41        111         33         25           43        199          195        128         45         17          183+b      108         78          ** 
                                 36%          32%        43%        38%        37%        37%          30%        39%          36%        35%        39%        33%          41%        31%        34%         ** 
 
5 - Trust 
it a great deal    (5.0)        185           76         19         54         13         13           29         93           96         66         22         10           87         50         48          ** 
                                 18%          18%        20%        18%        14%        18%          20%        18%          18%        18%        19%        19%          19%        14%        21%         ** 
 
(Don't know)                     51           22          3         18          1          6d           7         27           23         20          8          3           20         17         14          ** 
                                  5%           5%         3%         6%         1%         9%           5%         5%           4%         5%         7%         5%           4%         5%         6%         ** 
 
Net:Trust                       554          212         60a       165         45         38           72        292          291        195         68         27          269++B     158--      126b         ** 
                                 54%          50%        63%        56%        51%        55%          50%        57%          53%        53%        59%        52%          60%        45%        56%         ** 
 
Net:Do not trust                164           85+c       11         34-        21c         8           24         66-          83         61         20         12           54-        74++A      33          ** 
                                 16%          20%        12%        11%        24%        12%          17%        13%          15%        17%        17%        24%          12%        21%        15%         ** 
 
Mean Score                      3.5          3.4-       3.7        3.6        3.4        3.7          3.5        3.6          3.5        3.5        3.6        3.4          3.7+B      3.3--      3.6b         ** 
Standard deviation             1.09         1.17        .99       1.02       1.09       1.02         1.17       1.07         1.08       1.10       1.11       1.18         1.05       1.12       1.07          ** 
Standard error                  .04          .07        .12        .08        .15        .17          .12        .06          .06        .07        .14        .22          .07        .07        .09          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 327 (continuation) 
<E5> WhatsApp - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          898        846        348        439        111          906        673        554        687        112          718        511        458        357        292 
 
Effective sample                674          583        551        230        288         77          599        444        372        456         68          465        329        284        214        194 
 
Total                          1029          889        839        341        425        121          924        685        566        692         96          699        496        408        307        304 
 
1 - Do not 
trust it at all    (1.0)         55           53e        50e        18e        27e         *-          50         38         36         42          5           40         31         32+        19         15 
                                  5%           6%         6%         5%         6%         *%           5%         6%         6%         6%         5%           6%         6%         8%         6%         5% 
 
2                  (2.0)        108           91         90         56++ab     60+        14          104+        73         71e        91++e       4           78         60         53         33         24 
                                 11%          10%        11%        16%        14%        12%          11%        11%        12%        13%         4%          11%        12%        13%        11%         8% 
 
3                  (3.0)        262          231        219         87        112         28          233        170        146        168         24          186        126        103         76         67 
                                 25%          26%        26%        26%        26%        23%          25%        25%        26%        24%        25%          27%        25%        25%        25%        22% 
 
4                  (4.0)        369          322        302        108        132-        40          343+       273++e     203        246         26          237        170        125-       108        122c 
                                 36%          36%        36%        32%        31%        33%          37%        40%        36%        36%        27%          34%        34%        31%        35%        40% 
 
5 - Trust 
it a great deal    (5.0)        185          146-       134--       57         75         34+aBcd     154--       99--       89        114         29++ABCD    123         76         74         52         60 
                                 18%          16%        16%        17%        18%        28%          17%        14%        16%        17%        30%          18%        15%        18%        17%        20% 
 
(Don't know)                     51           46         44         14         20          4           41         33         20         30          8           36         33+        20         18         15 
                                  5%           5%         5%         4%         5%         3%           4%         5%         3%         4%         8%           5%         7%         5%         6%         5% 
 
Net:Trust                       554          468        436-       165        207-        74d         497        372        293        361         55          360        246-       199-       160        183+abc 
                                 54%          53%        52%        48%        49%        61%          54%        54%        52%        52%        57%          52%        50%        49%        52%        60% 
 
Net:Do not trust                164          144        141         74++       86++       14          154        111        107+       133++e       9          118         91         85++e      52         39 
                                 16%          16%        17%        22%        20%        12%          17%        16%        19%        19%         9%          17%        18%        21%        17%        13% 
 
Mean Score                      3.5          3.5-       3.5--      3.4-       3.4-       3.8+abCD     3.5        3.5        3.4-       3.5--      3.8bcd       3.5        3.4-       3.4-       3.5        3.7bc 
Standard deviation             1.09         1.09       1.09       1.13       1.14       1.00         1.08       1.06       1.11       1.12       1.13         1.10       1.11       1.18       1.11       1.06 
Standard error                  .04          .05        .05        .08        .07        .12          .05        .05        .06        .05        .14          .05        .06        .07        .08        .08 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 327 (continuation) 
<E5> WhatsApp - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          263        744          571        685        550        379        596          480        370        138         44          502        377        108         45 
 
Effective sample                674          161        494          379        452        375        251        392          294        249        104         27          333        244         69         29 
 
Total                          1029          235        757          569        691        576        378        596          440        382        168         39          514        374        100         41 
 
1 - Do not 
trust it at all    (1.0)         55           19         36           46++       44         41+        30+        43+          28         18          5          4           30         16          5          4 
                                  5%           8%         5%           8%         6%         7%         8%         7%           6%         5%         3%         9%           6%         4%         5%        11% 
 
2                  (2.0)        108           15         88           70         65         62         34         56           45         45         16          3           57         33         15          4 
                                 11%           6%        12%          12%         9%        11%         9%         9%          10%        12%        10%         7%          11%         9%        15%         9% 
 
3                  (3.0)        262           65        192          146        182        150        111        150           96        107         42         17          126         96         30         10 
                                 25%          28%        25%          26%        26%        26%        29%        25%          22%        28%        25%        43%          25%        26%        30%        24% 
 
4                  (4.0)        369           83        261          187        253        203        123        221          160        129         70         10          186        134         30         19 
                                 36%          35%        34%          33%        37%        35%        33%        37%          36%        34%        42%        26%          36%        36%        30%        45% 
 
5 - Trust 
it a great deal    (5.0)        185           42        141           85-       110         86-        58         91-          83         70         28          4           84         83+        16          2 
                                 18%          18%        19%          15%        16%        15%        15%        15%          19%        18%        16%        10%          16%        22%        16%         5% 
 
(Don't know)                     51           10         40           35         38         35         22         35           29         13          7          2           31         12          5          2 
                                  5%           4%         5%           6%         6%         6%         6%         6%           7%         3%         4%         5%           6%         3%         5%         6% 
 
Net:Trust                       554          125        402          273--      363        289-       182-       312          243        199         97         14          269        217         46         21 
                                 54%          53%        53%          48%        52%        50%        48%        52%          55%        52%        58%        37%          52%        58%        46%        50% 
 
Net:Do not trust                164           34        124          116++      109        102         64         99           73         63         22          6           87         49         19          8 
                                 16%          15%        16%          20%        16%        18%        17%        17%          17%        16%        13%        16%          17%        13%        19%        20% 
 
Mean Score                      3.5          3.5        3.5          3.4--      3.5        3.4--      3.4-       3.5          3.5        3.5        3.6        3.2          3.5        3.6+       3.4        3.3 
Standard deviation             1.09         1.13       1.09         1.15       1.09       1.11       1.13       1.11         1.13       1.08        .99       1.06         1.10       1.07       1.09       1.10 
Standard error                  .04          .09        .05          .06        .05        .06        .07        .06          .07        .07        .10        .21          .06        .07        .13        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 327 (continuation) 
<E5> WhatsApp - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 1032           36 
 
Effective sample                674           22 
 
Total                          1029           31 
 
1 - Do not 
trust it at all    (1.0)         55            4 
                                  5%          14% 
 
2                  (2.0)        108            3 
                                 11%          11% 
 
3                  (3.0)        262            6 
                                 25%          20% 
 
4                  (4.0)        369           14 
                                 36%          44% 
 
5 - Trust 
it a great deal    (5.0)        185            2 
                                 18%           6% 
 
(Don't know)                     51            1 
                                  5%           4% 
 
Net:Trust                       554           16 
                                 54%          51% 
 
Net:Do not trust                164            8 
                                 16%          25% 
 
Mean Score                      3.5          3.2 
Standard deviation             1.09         1.20 
Standard error                  .04          .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 327 (continuation) 
<E5> WhatsApp - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          496        505        640        299        824        616        391        239        183         90        457        140 
 
Effective sample                674          318        318        413        190        541        418        252        158        119         52        287         88 
 
Total                          1029          480        463        617        286        824        632        368        244        175         72        415        133 
 
1 - Do not 
trust it at all    (1.0)         55           22         26         39         11         38         29         30+        21+e       13          7         29          8 
                                  5%           5%         6%         6%         4%         5%         5%         8%         9%         7%         9%         7%         6% 
 
2                  (2.0)        108           71++e      64+        66         49++ceEj   86         59         46         39+e       34++cEEjk  11         45         12 
                                 11%          15%        14%        11%        17%        10%         9%        12%        16%        20%        16%        11%         9% 
 
3                  (3.0)        262          117        119        172         69        218        157         81         60         37         18        106         35 
                                 25%          24%        26%        28%        24%        26%        25%        22%        25%        21%        26%        26%        26% 
 
4                  (4.0)        369          176        152        199-        85-       298        250+cd     121         84         53         19        134         56d 
                                 36%          37%        33%        32%        30%        36%        40%        33%        34%        31%        27%        32%        42% 
 
5 - Trust 
it a great deal    (5.0)        185           72         84        116         56        148        108         67         30-        24         14         79         20 
                                 18%          15%        18%        19%        19%        18%        17%        18%        12%        14%        20%        19%        15% 
 
(Don't know)                     51           20         18         24         17         36         30         24         10         13          2         22          2 
                                  5%           4%         4%         4%         6%         4%         5%         6%         4%         7%         2%         5%         1% 
 
Net:Trust                       554          249        236        315        140        447        358gh      188        114-        78-        34        213         76 
                                 54%          52%        51%        51%        49%        54%        57%        51%        47%        45%        47%        51%        57% 
 
Net:Do not trust                164           94+e       90+e      105         60+e      123         88         75+e       60++cEE    47++cEEjk  18e        74         20 
                                 16%          20%        19%        17%        21%        15%        14%        20%        25%        27%        25%        18%        15% 
 
Mean Score                      3.5          3.4        3.5        3.5g       3.5        3.6Gh      3.6GH      3.4        3.3--      3.3--      3.3        3.5        3.5 
Standard deviation             1.09         1.08       1.13       1.12       1.13       1.06       1.04       1.19       1.16       1.18       1.25       1.15       1.06 
Standard error                  .04          .06        .06        .06        .08        .05        .05        .08        .09        .11        .18        .07        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 327 (continuation) 
<E5> WhatsApp - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1032          793        396        190        256        716        279        536        101        197         72         54        588       1032         44        121         31 
 
Effective sample                674          519        261        125        164        476        170        353         60        130         36         33        392        674         23         77         18 
 
Total                          1029          784        382        194        236        722        257        520         93        189         53         48        588       1029         31        114         25 
 
1 - Do not 
trust it at all    (1.0)         55           39         20          7          8         39         13         34          5         10         12          7+abcdemq 34         55          -          6          2 
                                                                                                                                         ++ABCDEFGh 
                                                                                                                                              ILMOQ 
                                  5%           5%         5%         3%         3%         5%         5%         6%         6%         5%        23%        14%         6%         5%         -%         5%         9% 
 
2                  (2.0)        108           83         34         26         18         88+        39+bdgq    43          8         17          7          7         67        108          4         15          4 
                                 11%          11%         9%        13%         8%        12%        15%         8%         9%         9%        14%        14%        11%        11%        13%        13%        15% 
 
3                  (3.0)        262          204        108         51         72        190         67        143         30         54         12         15        158        262          9         28          9 
                                 25%          26%        28%        26%        30%        26%        26%        27%        33%        29%        23%        32%        27%        25%        28%        24%        37% 
 
4                  (4.0)        369          281        149jkl      60         89j       238-        82        167-        35         72j        11-        10        181--      369          9         32          8 
                                 36%          36%        39%        31%        38%        33%        32%        32%        37%        38%        20%        21%        31%        36%        29%        28%        33% 
 
5 - Trust 
it a great deal    (5.0)        185          146         58         36         35        128         36        104         11         29          7          7        110        185          9         26          2 
                                 18%          19%        15%        18%        15%        18%        14%        20%        12%        15%        13%        15%        19%        18%        28%        23%         7% 
 
(Don't know)                     51           31-        12         16b        14         39         19         30          3          7          3          2         38+        51          1          7          * 
                                  5%           4%         3%         8%         6%         5%         7%         6%         3%         4%         6%         5%         7%         5%         2%         6%         1% 
 
Net:Trust                       554          427jk      207jk       95        124j       366-       119-       271j        46        101j        18-        17-       291--      554jk       18         58         10 
                                 54%          55%        54%        49%        53%        51%        46%        52%        49%        53%        34%        36%        49%        54%        57%        51%        39% 
 
Net:Do not trust                164          122         54         32         26        127         52dq       77         13         27         20         13bdq     101        164          4         21          6 
                                                                                                                                         ++ABCDEfGh 
                                                                                                                                              ILMoQ 
                                 16%          16%        14%        17%        11%        18%        20%        15%        14%        14%        37%        28%        17%        16%        13%        18%        24% 
 
Mean Score                      3.5          3.5Jk      3.5Jk      3.5J       3.6Jk      3.5J       3.4-j      3.5Jk      3.4j       3.5J       2.9--      3.1-       3.5J       3.5Jk      3.7j       3.5J       3.1 
Standard deviation             1.09         1.08       1.04       1.08        .98       1.11       1.10       1.13       1.02       1.04       1.39       1.27       1.13       1.09       1.03       1.16       1.06 
Standard error                  .04          .05        .07        .10        .08        .05        .09        .06        .13        .09        .23        .23        .06        .04        .22        .14        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 327 (continuation) 
<E5> WhatsApp - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 1032          552          **         - 
 
Effective sample                674          350          **         - 
 
Total                          1029          502          **         - 
 
1 - Do not 
trust it at all    (1.0)         55           22          **         - 
                                  5%           4%         **         -% 
 
2                  (2.0)        108           41          **         - 
                                 11%           8%         **         -% 
 
3                  (3.0)        262          133          **         - 
                                 25%          26%         **         -% 
 
4                  (4.0)        369          183          **         - 
                                 36%          36%         **         -% 
 
5 - Trust 
it a great deal    (5.0)        185           96          **         - 
                                 18%          19%         **         -% 
 
(Don't know)                     51           26          **         - 
                                  5%           5%         **         -% 
 
Net:Trust                       554          279fjk       **         - 
                                 54%          56%         **         -% 
 
Net:Do not trust                164           64-         **         - 
                                 16%          13%         **         -% 
 
Mean Score                      3.5          3.6fJk       **         - 
Standard deviation             1.09         1.05          **         - 
Standard error                  .04          .06          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 328 
<E5> TikTok - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           24         35           28          **         **         **         **         -          **          43          **         **           **         **         **        24 
 
Effective sample                 32           11         20           15          **         **         **         **         -          **          23          **         **           **         **         **        13 
 
Total                            44           14         29           21          **         **         **         **         -          **          30          **         **           **         **         **        20 
 
1 - Do not 
trust it at all    (1.0)          7            1          6            3          **         **         **         **         -          **           4          **         **           **         **         **         5 
                                 16%           8%        20%          14%         **         **         **         **         -%         **          13%         **         **           **         **         **        23% 
 
2                  (2.0)          5            3          2            3          **         **         **         **         -          **           3          **         **           **         **         **         2 
                                 12%          21%         7%          14%         **         **         **         **         -%         **          11%         **         **           **         **         **        11% 
 
3                  (3.0)         10            3          8            6          **         **         **         **         -          **           8          **         **           **         **         **         8 
                                 24%          20%        26%          30%         **         **         **         **         -%         **          27%         **         **           **         **         **        40% 
 
4                  (4.0)         13            6          7            6          **         **         **         **         -          **          10          **         **           **         **         **         1 
                                 30%          43%        23%          28%         **         **         **         **         -%         **          32%         **         **           **         **         **         4% 
 
5 - Trust 
it a great deal    (5.0)          4            1          3            3          **         **         **         **         -          **           4          **         **           **         **         **         1 
                                  8%           7%         9%          14%         **         **         **         **         -%         **          12%         **         **           **         **         **         4% 
 
(Don't know)                      4            *          4            -          **         **         **         **         -          **           2          **         **           **         **         **         4 
                                 10%           1%        14%           -%         **         **         **         **         -%         **           6%         **         **           **         **         **        18% 
 
Net: Trust                       17            7         10            9          **         **         **         **         -          **          13          **         **           **         **         **         2 
                                 38%          50%        33%          42%         **         **         **         **         -%         **          44%         **         **           **         **         **         8% 
 
Net: Do not trust                12            4          8            6          **         **         **         **         -          **           7          **         **           **         **         **         7 
                                 28%          29%        28%          28%         **         **         **         **         -%         **          23%         **         **           **         **         **        35% 
 
Mean Score                      3.0          3.2        2.9          3.1          **         **         **         **         -          **         3.2c         **         **           **         **         **       2.4- 
                                                                                                                                                                            -                       d 
Standard deviation             1.26         1.14       1.34         1.26          **         **         **         **         -          **        1.22          **         **           **         **         **      1.13 
Standard error                  .23          .34        .32          .32          **         **         **         **         -          **         .26          **         **           **         **         **       .34 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 328 (continuation) 
<E5> TikTok - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   59           25         34            **         **         **        31         28           56          ** 
 
Effective sample                 32           13         19            **         **         **        17         15           29          ** 
 
Total                            44           15         29            **         **         **        22         21           40          ** 
 
1 - Do not 
trust it at all    (1.0)          7            1          6            **         **         **         6          1            7          ** 
                                 16%           9%        20%           **         **         **        27%         5%          18%         ** 
 
2                  (2.0)          5            1          4            **         **         **         2          3            5          ** 
                                 12%           6%        15%           **         **         **         9%        15%          12%         ** 
 
3                  (3.0)         10            2          8            **         **         **         6          5            9          ** 
                                 24%          16%        27%           **         **         **        25%        22%          22%         ** 
 
4                  (4.0)         13            7          6            **         **         **         5          8           11          ** 
                                 30%          49%        20%           **         **         **        22%        38%          28%         ** 
 
5 - Trust 
it a great deal    (5.0)          4            3          1            **         **         **         3          *            4          ** 
                                  8%          19%         3%           **         **         **        14%         2%           9%         ** 
 
(Don't know)                      4            *          4            **         **         **         1          4            4          ** 
                                 10%           1%        14%           **         **         **         3%        17%          11%         ** 
 
Net: Trust                       17           10          7            **         **         **         8          9           15          ** 
                                 38%          68%        24%           **         **         **        36%        40%          37%         ** 
 
Net: Do not trust                12            2         10            **         **         **         8          4           12          ** 
                                 28%          15%        35%           **         **         **        36%        20%          30%         ** 
 
Mean Score                      3.0          3.6+b      2.7-           **         **         **       2.9        3.2          3.0          ** 
Standard deviation             1.26         1.18       1.20            **         **         **      1.45       1.01         1.31          ** 
Standard error                  .23          .33        .29            **         **         **       .36        .28          .25          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 328 (continuation) 
<E5> TikTok - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            -          **         **         **         **         **         **         **         **         **         **         **          52          **         **         ** 
 
Effective sample                 32            -          **         **         **         **         **         **         **         **         **         **         **          28          **         **         ** 
 
Total                            44            -          **         **         **         **         **         **         **         **         **         **         **          39          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          7            -          **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                 16%           -%         **         **         **         **         **         **         **         **         **         **         **          13%         **         **         ** 
 
2                  (2.0)          5            -          **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                 12%           -%         **         **         **         **         **         **         **         **         **         **         **          13%         **         **         ** 
 
3                  (3.0)         10            -          **         **         **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 24%           -%         **         **         **         **         **         **         **         **         **         **         **          26%         **         **         ** 
 
4                  (4.0)         13            -          **         **         **         **         **         **         **         **         **         **         **          13          **         **         ** 
                                 30%           -%         **         **         **         **         **         **         **         **         **         **         **          33%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          4            -          **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  8%           -%         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
(Don't know)                      4            -          **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 10%           -%         **         **         **         **         **         **         **         **         **         **         **          11%         **         **         ** 
 
Net: Trust                       17            -          **         **         **         **         **         **         **         **         **         **         **          14          **         **         ** 
                                 38%           -%         **         **         **         **         **         **         **         **         **         **         **          37%         **         **         ** 
 
Net: Do not trust                12            -          **         **         **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 28%           -%         **         **         **         **         **         **         **         **         **         **         **          26%         **         **         ** 
 
Mean Score                      3.0            -          **         **         **         **         **         **         **         **         **         **         **         3.0          **         **         ** 
                                                                                                                            k                    +K         --                                            +a 
Standard deviation             1.26            -          **         **         **         **         **         **         **         **         **         **         **        1.14          **         **         ** 
Standard error                  .23            -          **         **         **         **         **         **         **         **         **         **         **         .22          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 328 (continuation) 
<E5> TikTok - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           34          **         **         **         **           **        35           36          **         **         **           **         **        27          - 
 
Effective sample                 32           21          **         **         **         **           **        19           21          **         **         **           **         **        14          - 
 
Total                            44           31          **         **         **         **           **        24           31          **         **         **           **         **        20          - 
 
1 - Do not 
trust it at all    (1.0)          7            6          **         **         **         **           **         4            4          **         **         **           **         **         3          - 
                                 16%          20%         **         **         **         **           **        17%          12%         **         **         **           **         **        14%         -% 
 
2                  (2.0)          5            2          **         **         **         **           **         3            3          **         **         **           **         **         3          - 
                                 12%           7%         **         **         **         **           **        11%          10%         **         **         **           **         **        14%         -% 
 
3                  (3.0)         10            8          **         **         **         **           **         6            8          **         **         **           **         **         6          - 
                                 24%          27%         **         **         **         **           **        26%          26%         **         **         **           **         **        33%         -% 
 
4                  (4.0)         13            9          **         **         **         **           **         7           10          **         **         **           **         **         7          - 
                                 30%          29%         **         **         **         **           **        31%          32%         **         **         **           **         **        36%         -% 
 
5 - Trust 
it a great deal    (5.0)          4            3          **         **         **         **           **         1            2          **         **         **           **         **         1          - 
                                  8%           9%         **         **         **         **           **         5%           8%         **         **         **           **         **         3%         -% 
 
(Don't know)                      4            2          **         **         **         **           **         2            4          **         **         **           **         **         -          - 
                                 10%           8%         **         **         **         **           **        10%          12%         **         **         **           **         **         -%         -% 
 
Net: Trust                       17           12          **         **         **         **           **         9           12          **         **         **           **         **         8          - 
                                 38%          38%         **         **         **         **           **        36%          40%         **         **         **           **         **        39%         -% 
 
Net: Do not trust                12            8          **         **         **         **           **         7            7          **         **         **           **         **         5          - 
                                 28%          27%         **         **         **         **           **        28%          22%         **         **         **           **         **        28%         -% 
 
Mean Score                      3.0          3.0          **         **         **         **           **       3.0          3.2          **         **         **           **         **       3.0          - 
Standard deviation             1.26         1.32          **         **         **         **           **      1.23         1.19          **         **         **           **         **      1.12          - 
Standard error                  .23          .30          **         **         **         **           **       .30          .27          **         **         **           **         **       .30          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4607 
Table 328 (continuation) 
<E5> TikTok - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           52         50          **        24          **          47         40         28         32          **          51         42         30         28          ** 
 
Effective sample                 32           27         26          **        12          **          24         19         15         17          **          27         23         15         13          ** 
 
Total                            44           36         36          **        16          **          32         25         19         22          **          36         31         19         15          ** 
 
1 - Do not 
trust it at all    (1.0)          7            7          6          **         4          **           6          6          6          6          **           7          6          6          4          ** 
                                 16%          18%        17%         **        24%         **          19%        24%        33%        27%         **          19%        19%        33%        25%         ** 
 
2                  (2.0)          5            3          3          **         1          **           3          3          2          1          **           3          2          2          2          ** 
                                 12%           9%         9%         **         6%         **          10%        14%         9%         6%         **           9%         5%         9%        11%         ** 
 
3                  (3.0)         10            9          9          **         1          **           7          5          2          2          **           7          6          1          1          ** 
                                 24%          24%        25%         **         5%         **          21%        20%        11%        10%         **          20%        20%         5%         8%         ** 
 
4                  (4.0)         13           10         10          **         5          **          10          6          7          7          **          11         10          3          2          ** 
                                 30%          26%        27%         **        32%         **          30%        26%        35%        30%         **          30%        31%        17%        12%         ** 
 
5 - Trust 
it a great deal    (5.0)          4            4          4          **         3          **           2          2          1          2          **           4          4          3          3          ** 
                                  8%          10%        10%         **        17%         **           5%         7%         3%         8%         **          10%        11%        16%        19%         ** 
 
(Don't know)                      4            4          4          **         2          **           4          2          2          4          **           4          4          4          4          ** 
                                 10%          12%        12%         **        15%         **          13%         9%         9%        19%         **          12%        14%        21%        25%         ** 
 
Net: Trust                       17           13         13          **         8          **          11          8          7          8          **          15         13          6          5          ** 
                                 38%          37%        37%         **        49%         **          36%        33%        38%        38%         **          41%        42%        33%        31%         ** 
 
Net: Do not trust                12           10          9          **         5          **          10          9          8          7          **          10          8          8          5          ** 
                                 28%          27%        26%         **        30%         **          30%        38%        41%        33%         **          28%        24%        42%        35%         ** 
 
Mean Score                      3.0          3.0        3.1          **       3.1          **         2.9        2.8        2.6        2.8          **         3.0        3.1        2.7        2.9          ** 
Standard deviation             1.26         1.32       1.30          **      1.60          **        1.29       1.35       1.44       1.51          **        1.35       1.37       1.69       1.71          ** 
Standard error                  .23          .27        .27          **       .49          **         .28        .32        .39        .40          **         .27        .31        .47        .51          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 328 (continuation) 
<E5> TikTok - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           31         27           30         37         31          **        33            **        23          **         **           **         **        23          ** 
 
Effective sample                 32           16         16           16         20         16          **        18            **        12          **         **           **         **        12          ** 
 
Total                            44           19         24           23         28         21          **        23            **        13          **         **           **         **        17          ** 
 
1 - Do not 
trust it at all    (1.0)          7            4          3            6          6          4          **         2            **         3          **         **           **         **         4          ** 
                                 16%          23%        11%          27%        22%        17%         **        10%           **        21%         **         **           **         **        24%         ** 
 
2                  (2.0)          5            3          2            3          3          3          **         3            **         1          **         **           **         **         2          ** 
                                 12%          17%         8%          12%        12%        15%         **        14%           **         6%         **         **           **         **        11%         ** 
 
3                  (3.0)         10            4          6            3          6          6          **         8            **         4          **         **           **         **         5          ** 
                                 24%          22%        25%          11%        23%        27%         **        35%           **        31%         **         **           **         **        27%         ** 
 
4                  (4.0)         13            2         11            7          7          4          **         4            **         4          **         **           **         **         4          ** 
                                 30%           8%        47%          29%        24%        16%         **        17%           **        28%         **         **           **         **        22%         ** 
 
5 - Trust 
it a great deal    (5.0)          4            3          *            *          1          1          **         1            **         1          **         **           **         **         1          ** 
                                  8%          17%         1%           2%         4%         7%         **         6%           **        10%         **         **           **         **         7%         ** 
 
(Don't know)                      4            2          2            4          4          4          **         4            **         *          **         **           **         **         2          ** 
                                 10%          12%         8%          19%        15%        18%         **        19%           **         3%         **         **           **         **        10%         ** 
 
Net: Trust                       17            5         12            7          8          5          **         5            **         5          **         **           **         **         5          ** 
                                 38%          26%        48%          31%        28%        23%         **        22%           **        38%         **         **           **         **        28%         ** 
 
Net: Do not trust                12            8          5            9          9          7          **         5            **         4          **         **           **         **         6          ** 
                                 28%          40%        19%          39%        33%        32%         **        24%           **        27%         **         **           **         **        35%         ** 
 
Mean Score                      3.0          2.8        3.2          2.6        2.7        2.8          **       2.9            **       3.0          **         **           **         **       2.7          ** 
Standard deviation             1.26         1.49       1.07         1.36       1.28       1.25          **      1.10            **      1.34          **         **           **         **      1.33          ** 
Standard error                  .23          .39        .28          .37        .31        .33          **       .28            **       .40          **         **           **         **       .39          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 328 (continuation) 
<E5> TikTok - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   59            ** 
 
Effective sample                 32            ** 
 
Total                            44            ** 
 
1 - Do not 
trust it at all    (1.0)          7            ** 
                                 16%           ** 
 
2                  (2.0)          5            ** 
                                 12%           ** 
 
3                  (3.0)         10            ** 
                                 24%           ** 
 
4                  (4.0)         13            ** 
                                 30%           ** 
 
5 - Trust 
it a great deal    (5.0)          4            ** 
                                  8%           ** 
 
(Don't know)                      4            ** 
                                 10%           ** 
 
Net: Trust                       17            ** 
                                 38%           ** 
 
Net: Do not trust                12            ** 
                                 28%           ** 
 
Mean Score                      3.0            ** 
Standard deviation             1.26            ** 
Standard error                  .23            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 328 (continuation) 
<E5> TikTok - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           21         39         39         35         57         42         27          **        22          **        34          ** 
 
Effective sample                 32           13         21         21         21         30         24         15          **        11          **        19          ** 
 
Total                            44           19         28         30         30         42         34         20          **        14          **        28          ** 
 
1 - Do not 
trust it at all    (1.0)          7            3          7          3          4          7          4          3          **         3          **         6          ** 
                                 16%          16%        24%        10%        14%        17%        12%        16%         **        25%         **        21%         ** 
 
2                  (2.0)          5            3          3          5          4          5          5          4          **         3          **         5          ** 
                                 12%          15%        10%        16%        15%        13%        14%        23%         **        23%         **        18%         ** 
 
3                  (3.0)         10            4          4          8          6         10          8          3          **         2          **         5          ** 
                                 24%          22%        16%        27%        21%        25%        24%        13%         **        17%         **        19%         ** 
 
4                  (4.0)         13            5          9          9          9         11         10          6          **         2          **         7          ** 
                                 30%          25%        31%        30%        29%        27%        28%        29%         **        17%         **        26%         ** 
 
5 - Trust 
it a great deal    (5.0)          4            2          4          2          3          4          4          2          **         2          **         2          ** 
                                  8%          12%        13%         8%         9%         9%        11%         9%         **        15%         **         8%         ** 
 
(Don't know)                      4            2          2          3          4          4          4          2          **         *          **         2          ** 
                                 10%          11%         7%         9%        12%        10%        12%        11%         **         3%         **         8%         ** 
 
Net: Trust                       17            7         12         11         11         15         13          7          **         4          **        10          ** 
                                 38%          37%        44%        38%        38%        36%        39%        38%         **        32%         **        34%         ** 
 
Net: Do not trust                12            6          9          8          9         12          9          7          **         7          **        11          ** 
                                 28%          30%        34%        26%        29%        29%        25%        38%         **        47%         **        39%         ** 
 
Mean Score                      3.0          3.0        3.0        3.1        3.0        3.0        3.1        2.9          **       2.7          **       2.8          ** 
                                                                                                                           -- 
Standard deviation             1.26         1.33       1.44       1.15       1.26       1.28       1.24       1.33          **      1.47          **      1.33          ** 
Standard error                  .23          .39        .32        .26        .29        .24        .27        .37          **       .46          **       .32          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 328 (continuation) 
<E5> TikTok - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           50         43          **        42         44          **        37          **        23          **         **        51         49         59          **         ** 
 
Effective sample                 32           27         24          **        22         27          **        21          **        12          **         **        27         26         32          **         ** 
 
Total                            44           37         32          **        30         40          **        30          **        16          **         **        38         37         44          **         ** 
 
1 - Do not 
trust it at all    (1.0)          7            5          5          **         4          7          **         4          **         3          **         **         5          7          7          **         ** 
                                 16%          12%        14%         **        14%        16%         **        14%         **        20%         **         **        14%        18%        16%         **         ** 
 
2                  (2.0)          5            5          5          **         4          4          **         4          **         3          **         **         5          5          5          **         ** 
                                 12%          14%        16%         **        15%        11%         **        13%         **        16%         **         **        13%        14%        12%         **         ** 
 
3                  (3.0)         10            9          6          **         7          9          **         5          **         *          **         **        10         10         10          **         ** 
                                 24%          23%        19%         **        22%        23%         **        15%         **         3%         **         **        26%        27%        24%         **         ** 
 
4                  (4.0)         13           11         11          **         9         12          **        10          **         5          **         **        11         10         13          **         ** 
                                 30%          30%        35%         **        31%        31%         **        35%         **        33%         **         **        29%        26%        30%         **         ** 
 
5 - Trust 
it a great deal    (5.0)          4            4          3          **         3          3          **         3          **         3          **         **         3          3          4          **         ** 
                                  8%          10%        10%         **        11%         8%         **        10%         **        17%         **         **         8%         9%         8%         **         ** 
 
(Don't know)                      4            4          2          **         2          4          **         4          **         2          **         **         4          2          4          **         ** 
                                 10%          10%         6%         **         7%        11%         **        14%         **        12%         **         **        10%         6%        10%         **         ** 
 
Net: Trust                       17           15         14          **        12         15          **        13          **         8          **         **        14         13         17          **         ** 
                                 38%          40%        45%         **        42%        39%         **        44%         **        50%         **         **        38%        35%        38%         **         ** 
 
Net: Do not trust                12           10          9          **         9         11          **         8          **         6          **         **        10         12         12          **         ** 
                                 28%          26%        30%         **        29%        27%         **        26%         **        35%         **         **        27%        32%        28%         **         ** 
 
Mean Score                      3.0          3.1        3.1          **       3.1        3.0          **       3.2          **       3.1          **         **       3.1        2.9        3.0          **         ** 
Standard deviation             1.26         1.23       1.27          **      1.28       1.27          **      1.30          **      1.54          **         **      1.22       1.27       1.26          **         ** 
Standard error                  .23          .25        .27          **       .28        .26          **       .30          **       .46          **         **       .24        .25        .23          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 328 (continuation) 
<E5> TikTok - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   59           42          **         - 
 
Effective sample                 32           25          **         - 
 
Total                            44           36          **         - 
 
1 - Do not 
trust it at all    (1.0)          7            4          **         - 
                                 16%          12%         **         -% 
 
2                  (2.0)          5            5          **         - 
                                 12%          14%         **         -% 
 
3                  (3.0)         10            8          **         - 
                                 24%          22%         **         -% 
 
4                  (4.0)         13           12          **         - 
                                 30%          33%         **         -% 
 
5 - Trust 
it a great deal    (5.0)          4            3          **         - 
                                  8%           8%         **         -% 
 
(Don't know)                      4            4          **         - 
                                 10%          12%         **         -% 
 
Net: Trust                       17           15          **         - 
                                 38%          41%         **         -% 
 
Net: Do not trust                12            9          **         - 
                                 28%          25%         **         -% 
 
Mean Score                      3.0          3.1          **         - 
Standard deviation             1.26         1.20          **         - 
Standard error                  .23          .25          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 329 
<E5> TikTok - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           24         35           28          **         **         **         **         -          **          43          **         **           **         **         **        24 
 
Effective sample                 32           11         20           15          **         **         **         **         -          **          23          **         **           **         **         **        13 
 
Total                            44           14         29           21          **         **         **         **         -          **          30          **         **           **         **         **        20 
 
1 - Do not 
trust it at all    (1.0)          6            1          6            3          **         **         **         **         -          **           3          **         **           **         **         **         5 
                                 14%           4%        19%          14%         **         **         **         **         -%         **          11%         **         **           **         **         **        23% 
 
2                  (2.0)          7            5          3            4          **         **         **         **         -          **           5          **         **           **         **         **         2 
                                 16%          32%         9%          21%         **         **         **         **         -%         **          17%         **         **           **         **         **        11% 
 
3                  (3.0)         11            3          8            6          **         **         **         **         -          **          10          **         **           **         **         **         6 
                                 25%          24%        25%          30%         **         **         **         **         -%         **          33%         **         **           **         **         **        31% 
 
4                  (4.0)         11            4          7            4          **         **         **         **         -          **           6          **         **           **         **         **         3 
                                 26%          30%        24%          21%         **         **         **         **         -%         **          21%         **         **           **         **         **        13% 
 
5 - Trust 
it a great deal    (5.0)          4            1          3            3          **         **         **         **         -          **           4          **         **           **         **         **         1 
                                  8%           7%         9%          14%         **         **         **         **         -%         **          12%         **         **           **         **         **         3% 
 
(Don't know)                      5            1          4            -          **         **         **         **         -          **           2          **         **           **         **         **         4 
                                 11%           4%        14%           -%         **         **         **         **         -%         **           7%         **         **           **         **         **        18% 
 
Net:Trust                        15            5         10            7          **         **         **         **         -          **          10          **         **           **         **         **         3 
                                 34%          37%        33%          35%         **         **         **         **         -%         **          32%         **         **           **         **         **        16% 
 
Net:Do not trust                 13            5          8            7          **         **         **         **         -          **           9          **         **           **         **         **         7 
                                 30%          36%        28%          35%         **         **         **         **         -%         **          28%         **         **           **         **         **        35% 
 
Mean Score                      3.0          3.0        2.9          3.0          **         **         **         **         -          **         3.0          **         **           **         **         **       2.5 
Standard deviation             1.22         1.08       1.32         1.27          **         **         **         **         -          **        1.20          **         **           **         **         **      1.21 
Standard error                  .23          .33        .31          .33          **         **         **         **         -          **         .26          **         **           **         **         **       .36 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 329 (continuation) 
<E5> TikTok - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   59           25         34            **         **         **        31         28           56          ** 
 
Effective sample                 32           13         19            **         **         **        17         15           29          ** 
 
Total                            44           15         29            **         **         **        22         21           40          ** 
 
1 - Do not 
trust it at all    (1.0)          6            1          5            **         **         **         6          1            6          ** 
                                 14%           6%        18%           **         **         **        25%         2%          15%         ** 
 
2                  (2.0)          7            1          6            **         **         **         4          3            7          ** 
                                 16%           8%        20%           **         **         **        18%        15%          17%         ** 
 
3                  (3.0)         11            2          9            **         **         **         6          5            9          ** 
                                 25%          16%        29%           **         **         **        25%        25%          23%         ** 
 
4                  (4.0)         11            7          4            **         **         **         3          8           10          ** 
                                 26%          48%        15%           **         **         **        15%        38%          24%         ** 
 
5 - Trust 
it a great deal    (5.0)          4            3          1            **         **         **         3          *            4          ** 
                                  8%          19%         3%           **         **         **        14%         2%           9%         ** 
 
(Don't know)                      5            *          4            **         **         **         1          4            5          ** 
                                 11%           2%        15%           **         **         **         4%        17%          11%         ** 
 
Net:Trust                        15           10          5            **         **         **         6          9           13          ** 
                                 34%          66%        18%           **         **         **        29%        40%          33%         ** 
 
Net:Do not trust                 13            2         11            **         **         **        10          4           13          ** 
                                 30%          15%        38%           **         **         **        43%        17%          32%         ** 
 
Mean Score                      3.0          3.7+b      2.6-           **         **         **       2.7        3.3          2.9          ** 
Standard deviation             1.22         1.13       1.12            **         **         **      1.40        .91         1.26          ** 
Standard error                  .23          .32        .27            **         **         **       .36        .25          .25          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 329 (continuation) 
<E5> TikTok - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            -          **         **         **         **         **         **         **         **         **         **         **          52          **         **         ** 
 
Effective sample                 32            -          **         **         **         **         **         **         **         **         **         **         **          28          **         **         ** 
 
Total                            44            -          **         **         **         **         **         **         **         **         **         **         **          39          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          6            -          **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 14%           -%         **         **         **         **         **         **         **         **         **         **         **          10%         **         **         ** 
 
2                  (2.0)          7            -          **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 16%           -%         **         **         **         **         **         **         **         **         **         **         **          18%         **         **         ** 
 
3                  (3.0)         11            -          **         **         **         **         **         **         **         **         **         **         **          11          **         **         ** 
                                 25%           -%         **         **         **         **         **         **         **         **         **         **         **          28%         **         **         ** 
 
4                  (4.0)         11            -          **         **         **         **         **         **         **         **         **         **         **          11          **         **         ** 
                                 26%           -%         **         **         **         **         **         **         **         **         **         **         **          29%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          4            -          **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  8%           -%         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
(Don't know)                      5            -          **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 11%           -%         **         **         **         **         **         **         **         **         **         **         **          11%         **         **         ** 
 
Net:Trust                        15            -          **         **         **         **         **         **         **         **         **         **         **          13          **         **         ** 
                                 34%           -%         **         **         **         **         **         **         **         **         **         **         **          33%         **         **         ** 
 
Net:Do not trust                 13            -          **         **         **         **         **         **         **         **         **         **         **          11          **         **         ** 
                                 30%           -%         **         **         **         **         **         **         **         **         **         **         **          28%         **         **         ** 
 
Mean Score                      3.0            -          **         **         **         **         **         **         **         **         **         **         **         3.0          **         **         ** 
                                                                                                                                                  K          -          k                                 +a 
Standard deviation             1.22            -          **         **         **         **         **         **         **         **         **         **         **        1.09          **         **         ** 
Standard error                  .23            -          **         **         **         **         **         **         **         **         **         **         **         .21          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 329 (continuation) 
<E5> TikTok - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           34          **         **         **         **           **        35           36          **         **         **           **         **        27          - 
 
Effective sample                 32           21          **         **         **         **           **        19           21          **         **         **           **         **        14          - 
 
Total                            44           31          **         **         **         **           **        24           31          **         **         **           **         **        20          - 
 
1 - Do not 
trust it at all    (1.0)          6            5          **         **         **         **           **         4            3          **         **         **           **         **         3          - 
                                 14%          17%         **         **         **         **           **        15%          11%         **         **         **           **         **        14%         -% 
 
2                  (2.0)          7            4          **         **         **         **           **         3            5          **         **         **           **         **         4          - 
                                 16%          13%         **         **         **         **           **        13%          16%         **         **         **           **         **        22%         -% 
 
3                  (3.0)         11            9          **         **         **         **           **         6            8          **         **         **           **         **         5          - 
                                 25%          28%         **         **         **         **           **        26%          26%         **         **         **           **         **        24%         -% 
 
4                  (4.0)         11            7          **         **         **         **           **         8            8          **         **         **           **         **         7          - 
                                 26%          24%         **         **         **         **           **        32%          27%         **         **         **           **         **        37%         -% 
 
5 - Trust 
it a great deal    (5.0)          4            3          **         **         **         **           **         1            2          **         **         **           **         **         *          - 
                                  8%           9%         **         **         **         **           **         5%           8%         **         **         **           **         **         2%         -% 
 
(Don't know)                      5            2          **         **         **         **           **         2            4          **         **         **           **         **         *          - 
                                 11%           8%         **         **         **         **           **        10%          12%         **         **         **           **         **         1%         -% 
 
Net:Trust                        15           10          **         **         **         **           **         9           11          **         **         **           **         **         8          - 
                                 34%          34%         **         **         **         **           **        37%          35%         **         **         **           **         **        39%         -% 
 
Net:Do not trust                 13            9          **         **         **         **           **         7            8          **         **         **           **         **         7          - 
                                 30%          30%         **         **         **         **           **        28%          27%         **         **         **           **         **        36%         -% 
 
Mean Score                      3.0          3.0          **         **         **         **           **       3.0          3.1          **         **         **           **         **       2.9          - 
Standard deviation             1.22         1.27          **         **         **         **           **      1.20         1.18          **         **         **           **         **      1.14          - 
Standard error                  .23          .29          **         **         **         **           **       .29          .27          **         **         **           **         **       .31          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 329 (continuation) 
<E5> TikTok - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           52         50          **        24          **          47         40         28         32          **          51         42         30         28          ** 
 
Effective sample                 32           27         26          **        12          **          24         19         15         17          **          27         23         15         13          ** 
 
Total                            44           36         36          **        16          **          32         25         19         22          **          36         31         19         15          ** 
 
1 - Do not 
trust it at all    (1.0)          6            6          6          **         4          **           6          6          6          6          **           6          5          6          3          ** 
                                 14%          17%        16%         **        24%         **          18%        22%        30%        25%         **          17%        17%        30%        21%         ** 
 
2                  (2.0)          7            5          5          **         1          **           4          4          2          2          **           5          3          2          2          ** 
                                 16%          15%        15%         **         6%         **          12%        15%        11%         8%         **          14%        10%         9%        11%         ** 
 
3                  (3.0)         11            7          7          **         1          **           7          5          2          2          **           6          5          1          2          ** 
                                 25%          20%        20%         **         5%         **          21%        20%        11%        10%         **          16%        17%         8%        12%         ** 
 
4                  (4.0)         11           10         10          **         5          **          10          6          7          7          **          11         10          3          2          ** 
                                 26%          27%        27%         **        32%         **          30%        25%        34%        30%         **          30%        31%        17%        11%         ** 
 
5 - Trust 
it a great deal    (5.0)          4            4          4          **         2          **           2          2          *          2          **           4          3          3          3          ** 
                                  8%          10%        10%         **        16%         **           5%         6%         3%         7%         **          10%        11%        15%        18%         ** 
 
(Don't know)                      5            5          5          **         3          **           5          3          2          4          **           5          5          4          4          ** 
                                 11%          13%        13%         **        16%         **          14%        11%        11%        20%         **          13%        15%        21%        28%         ** 
 
Net:Trust                        15           13         13          **         7          **          11          8          7          8          **          14         13          6          4          ** 
                                 34%          36%        37%         **        48%         **          34%        32%        37%        37%         **          40%        41%        32%        29%         ** 
 
Net:Do not trust                 13           11         11          **         5          **          10          9          8          7          **          11          9          7          5          ** 
                                 30%          31%        30%         **        30%         **          30%        38%        41%        33%         **          31%        27%        39%        32%         ** 
 
Mean Score                      3.0          3.0        3.0          **       3.1          **         2.9        2.8        2.6        2.8          **         3.0        3.1        2.7        2.9          ** 
Standard deviation             1.22         1.32       1.30          **      1.60          **        1.27       1.33       1.40       1.48          **        1.34       1.36       1.65       1.64          ** 
Standard error                  .23          .27        .27          **       .50          **         .28        .32        .39        .39          **         .27        .31        .46        .50          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 329 (continuation) 
<E5> TikTok - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           31         27           30         37         31          **        33            **        23          **         **           **         **        23          ** 
 
Effective sample                 32           16         16           16         20         16          **        18            **        12          **         **           **         **        12          ** 
 
Total                            44           19         24           23         28         21          **        23            **        13          **         **           **         **        17          ** 
 
1 - Do not 
trust it at all    (1.0)          6            3          3            6          6          4          **         2            **         3          **         **           **         **         3          ** 
                                 14%          18%        11%          25%        20%        17%         **         8%           **        21%         **         **           **         **        20%         ** 
 
2                  (2.0)          7            4          3            5          5          5          **         4            **         2          **         **           **         **         2          ** 
                                 16%          20%        14%          21%        18%        22%         **        16%           **        18%         **         **           **         **        11%         ** 
 
3                  (3.0)         11            5          6            3          6          6          **         8            **         2          **         **           **         **         5          ** 
                                 25%          25%        25%          11%        23%        27%         **        35%           **        18%         **         **           **         **        30%         ** 
 
4                  (4.0)         11            1         10            5          5          2          **         4            **         4          **         **           **         **         4          ** 
                                 26%           8%        41%          22%        18%         9%         **        17%           **        30%         **         **           **         **        23%         ** 
 
5 - Trust 
it a great deal    (5.0)          4            3          *            *          1          1          **         1            **         1          **         **           **         **         1          ** 
                                  8%          17%         1%           2%         3%         7%         **         5%           **         9%         **         **           **         **         6%         ** 
 
(Don't know)                      5            3          2            4          5          4          **         4            **         1          **         **           **         **         2          ** 
                                 11%          13%         9%          19%        17%        19%         **        19%           **         5%         **         **           **         **        10%         ** 
 
Net:Trust                        15            5         10            6          6          3          **         5            **         5          **         **           **         **         5          ** 
                                 34%          25%        42%          24%        22%        15%         **        22%           **        38%         **         **           **         **        28%         ** 
 
Net:Do not trust                 13            7          6           10         11          8          **         5            **         5          **         **           **         **         5          ** 
                                 30%          37%        25%          46%        39%        39%         **        24%           **        39%         **         **           **         **        31%         ** 
 
Mean Score                      3.0          2.9        3.1          2.5-       2.6-       2.6          **       2.9            **       2.9          **         **           **         **       2.8          ** 
Standard deviation             1.22         1.42       1.08         1.28       1.21       1.20          **      1.05            **      1.37          **         **           **         **      1.26          ** 
Standard error                  .23          .37        .28          .35        .30        .32          **       .27            **       .41          **         **           **         **       .37          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 329 (continuation) 
<E5> TikTok - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   59            ** 
 
Effective sample                 32            ** 
 
Total                            44            ** 
 
1 - Do not 
trust it at all    (1.0)          6            ** 
                                 14%           ** 
 
2                  (2.0)          7            ** 
                                 16%           ** 
 
3                  (3.0)         11            ** 
                                 25%           ** 
 
4                  (4.0)         11            ** 
                                 26%           ** 
 
5 - Trust 
it a great deal    (5.0)          4            ** 
                                  8%           ** 
 
(Don't know)                      5            ** 
                                 11%           ** 
 
Net:Trust                        15            ** 
                                 34%           ** 
 
Net:Do not trust                 13            ** 
                                 30%           ** 
 
Mean Score                      3.0            ** 
Standard deviation             1.22            ** 
Standard error                  .23            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 329 (continuation) 
<E5> TikTok - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           21         39         39         35         57         42         27          **        22          **        34          ** 
 
Effective sample                 32           13         21         21         21         30         24         15          **        11          **        19          ** 
 
Total                            44           19         28         30         30         42         34         20          **        14          **        28          ** 
 
1 - Do not 
trust it at all    (1.0)          6            2          6          3          4          6          3          3          **         3          **         6          ** 
                                 14%          13%        20%         9%        13%        15%         9%        13%         **        22%         **        20%         ** 
 
2                  (2.0)          7            5          5          5          6          7          7          5          **         4          **         6          ** 
                                 16%          25%        17%        18%        21%        17%        19%        25%         **        26%         **        19%         ** 
 
3                  (3.0)         11            2          3          8          5          9          7          3          **         4          **         4          ** 
                                 25%          13%        12%        27%        15%        22%        20%        13%         **        29%         **        13%         ** 
 
4                  (4.0)         11            5          9          9          9         11         10          6          **         1          **         9          ** 
                                 26%          26%        31%        30%        29%        27%        29%        29%         **         5%         **        32%         ** 
 
5 - Trust 
it a great deal    (5.0)          4            2          3          2          3          4          4          2          **         2          **         2          ** 
                                  8%          12%        12%         7%         9%         8%        10%         8%         **        15%         **         7%         ** 
 
(Don't know)                      5            2          2          3          4          4          4          2          **         *          **         3          ** 
                                 11%          11%         8%        10%        13%        11%        12%        12%         **         3%         **         9%         ** 
 
Net:Trust                        15            7         12         11         11         15         13          7          **         3          **        11          ** 
                                 34%          38%        43%        37%        38%        36%        39%        37%         **        20%         **        39%         ** 
 
Net:Do not trust                 13            7         10          8         10         13         10          7          **         7          **        11          ** 
                                 30%          38%        37%        26%        34%        32%        28%        38%         **        47%         **        39%         ** 
 
Mean Score                      3.0          3.0        3.0        3.1        3.0        3.0        3.1        2.9          **       2.6          **       2.9          ** 
                                                                                                                            - 
Standard deviation             1.22         1.34       1.41       1.12       1.27       1.25       1.20       1.29          **      1.37          **      1.34          ** 
Standard error                  .23          .39        .32        .26        .29        .24        .26        .36          **       .42          **       .32          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 329 (continuation) 
<E5> TikTok - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           50         43          **        42         44          **        37          **        23          **         **        51         49         59          **         ** 
 
Effective sample                 32           27         24          **        22         27          **        21          **        12          **         **        27         26         32          **         ** 
 
Total                            44           37         32          **        30         40          **        30          **        16          **         **        38         37         44          **         ** 
 
1 - Do not 
trust it at all    (1.0)          6            4          4          **         3          6          **         3          **         2          **         **         4          6          6          **         ** 
                                 14%          10%        11%         **        11%        14%         **        10%         **        14%         **         **        11%        15%        14%         **         ** 
 
2                  (2.0)          7            7          7          **         6          6          **         6          **         4          **         **         7          7          7          **         ** 
                                 16%          19%        22%         **        21%        16%         **        19%         **        27%         **         **        18%        20%        16%         **         ** 
 
3                  (3.0)         11            8          8          **         7         10          **         5          **         1          **         **         9          9         11          **         ** 
                                 25%          20%        26%         **        24%        25%         **        17%         **         6%         **         **        23%        24%        25%         **         ** 
 
4                  (4.0)         11           11          8          **         7         11          **         9          **         4          **         **        11         10         11          **         ** 
                                 26%          31%        24%         **        25%        27%         **        29%         **        23%         **         **        29%        26%        26%         **         ** 
 
5 - Trust 
it a great deal    (5.0)          4            4          3          **         3          3          **         3          **         3          **         **         3          3          4          **         ** 
                                  8%          10%        10%         **        10%         8%         **         9%         **        16%         **         **         8%         8%         8%         **         ** 
 
(Don't know)                      5            4          2          **         2          5          **         5          **         2          **         **         4          3          5          **         ** 
                                 11%          11%         7%         **         8%        12%         **        15%         **        14%         **         **        11%         7%        11%         **         ** 
 
Net:Trust                        15           15         11          **        11         14          **        12          **         6          **         **        14         13         15          **         ** 
                                 34%          40%        34%         **        36%        34%         **        39%         **        39%         **         **        37%        34%        34%         **         ** 
 
Net:Do not trust                 13           10         10          **        10         12          **         9          **         7          **         **        11         13         13          **         ** 
                                 30%          28%        33%         **        32%        30%         **        29%         **        41%         **         **        29%        35%        30%         **         ** 
 
Mean Score                      3.0          3.1        3.0          **       3.0        3.0          **       3.1          **       3.0          **         **       3.1        2.9        3.0          **         ** 
Standard deviation             1.22         1.20       1.20          **      1.22       1.22          **      1.24          **      1.45          **         **      1.19       1.24       1.22          **         ** 
Standard error                  .23          .24        .25          **       .27        .25          **       .29          **       .45          **         **       .24        .25        .23          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 329 (continuation) 
<E5> TikTok - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   59           42          **         - 
 
Effective sample                 32           25          **         - 
 
Total                            44           36          **         - 
 
1 - Do not 
trust it at all    (1.0)          6            3          **         - 
                                 14%           9%         **         -% 
 
2                  (2.0)          7            7          **         - 
                                 16%          19%         **         -% 
 
3                  (3.0)         11            9          **         - 
                                 25%          23%         **         -% 
 
4                  (4.0)         11           10          **         - 
                                 26%          29%         **         -% 
 
5 - Trust 
it a great deal    (5.0)          4            3          **         - 
                                  8%           8%         **         -% 
 
(Don't know)                      5            5          **         - 
                                 11%          13%         **         -% 
 
Net:Trust                        15           13          **         - 
                                 34%          36%         **         -% 
 
Net:Do not trust                 13           10          **         - 
                                 30%          28%         **         -% 
 
Mean Score                      3.0          3.1          **         - 
Standard deviation             1.22         1.16          **         - 
Standard error                  .23          .25          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 330 
<E5> TikTok - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           24         35           28          **         **         **         **         -          **          43          **         **           **         **         **        24 
 
Effective sample                 32           11         20           15          **         **         **         **         -          **          23          **         **           **         **         **        13 
 
Total                            44           14         29           21          **         **         **         **         -          **          30          **         **           **         **         **        20 
 
1 - Do not 
trust it at all    (1.0)          4            1          4            3          **         **         **         **         -          **           3          **         **           **         **         **         3 
                                  9%           4%        12%          14%         **         **         **         **         -%         **          11%         **         **           **         **         **        13% 
 
2                  (2.0)         10            5          5            5          **         **         **         **         -          **           5          **         **           **         **         **         4 
                                 22%          36%        16%          24%         **         **         **         **         -%         **          18%         **         **           **         **         **        22% 
 
3                  (3.0)         12            4          8            6          **         **         **         **         -          **          11          **         **           **         **         **         7 
                                 27%          27%        27%          31%         **         **         **         **         -%         **          35%         **         **           **         **         **        33% 
 
4                  (4.0)         11            4          7            4          **         **         **         **         -          **           6          **         **           **         **         **         2 
                                 25%          30%        23%          20%         **         **         **         **         -%         **          20%         **         **           **         **         **        11% 
 
5 - Trust 
it a great deal    (5.0)          3            *          3            2          **         **         **         **         -          **           3          **         **           **         **         **         1 
                                  7%           3%         9%          12%         **         **         **         **         -%         **          10%         **         **           **         **         **         3% 
 
(Don't know)                      4            -          4            -          **         **         **         **         -          **           2          **         **           **         **         **         4 
                                  9%           -%        14%           -%         **         **         **         **         -%         **           6%         **         **           **         **         **        18% 
 
Net:Trust                        14            5          9            7          **         **         **         **         -          **           9          **         **           **         **         **         3 
                                 32%          34%        32%          32%         **         **         **         **         -%         **          30%         **         **           **         **         **        14% 
 
Net:Do not trust                 14            6          8            8          **         **         **         **         -          **           9          **         **           **         **         **         7 
                                 31%          39%        27%          38%         **         **         **         **         -%         **          29%         **         **           **         **         **        35% 
 
Mean Score                      3.0          2.9        3.0          2.9          **         **         **         **         -          **         3.0          **         **           **         **         **       2.6 
                                                                                                                                                                                                    + 
Standard deviation             1.13         1.00       1.21         1.23          **         **         **         **         -          **        1.16          **         **           **         **         **      1.06 
Standard error                  .21          .30        .29          .32          **         **         **         **         -          **         .25          **         **           **         **         **       .32 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 330 (continuation) 
<E5> TikTok - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   59           25         34            **         **         **        31         28           56          ** 
 
Effective sample                 32           13         19            **         **         **        17         15           29          ** 
 
Total                            44           15         29            **         **         **        22         21           40          ** 
 
1 - Do not 
trust it at all    (1.0)          4            1          3            **         **         **         4          1            4          ** 
                                  9%           6%        11%           **         **         **        16%         2%          10%         ** 
 
2                  (2.0)         10            1          8            **         **         **         6          3            9          ** 
                                 22%          10%        28%           **         **         **        29%        15%          23%         ** 
 
3                  (3.0)         12            3          9            **         **         **         6          5           10          ** 
                                 27%          19%        31%           **         **         **        28%        26%          25%         ** 
 
4                  (4.0)         11            7          4            **         **         **         3          8            9          ** 
                                 25%          49%        14%           **         **         **        14%        37%          24%         ** 
 
5 - Trust 
it a great deal    (5.0)          3            2          1            **         **         **         3          *            3          ** 
                                  7%          15%         3%           **         **         **        11%         2%           8%         ** 
 
(Don't know)                      4            -          4            **         **         **         *          4            4          ** 
                                  9%           -%        14%           **         **         **         2%        17%          10%         ** 
 
Net:Trust                        14            9          5            **         **         **         6          8           12          ** 
                                 32%          64%        17%           **         **         **        26%        40%          31%         ** 
 
Net:Do not trust                 14            2         11            **         **         **        10          4           13          ** 
                                 31%          17%        39%           **         **         **        44%        17%          33%         ** 
 
Mean Score                      3.0          3.6+b      2.6-           **         **         **       2.8        3.3          2.9          ** 
Standard deviation             1.13         1.11       1.01            **         **         **      1.25        .91         1.16          ** 
Standard error                  .21          .31        .25            **         **         **       .31        .25          .22          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 330 (continuation) 
<E5> TikTok - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            -          **         **         **         **         **         **         **         **         **         **         **          52          **         **         ** 
 
Effective sample                 32            -          **         **         **         **         **         **         **         **         **         **         **          28          **         **         ** 
 
Total                            44            -          **         **         **         **         **         **         **         **         **         **         **          39          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          4            -          **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  9%           -%         **         **         **         **         **         **         **         **         **         **         **          10%         **         **         ** 
 
2                  (2.0)         10            -          **         **         **         **         **         **         **         **         **         **         **           7          **         **         ** 
                                 22%           -%         **         **         **         **         **         **         **         **         **         **         **          18%         **         **         ** 
 
3                  (3.0)         12            -          **         **         **         **         **         **         **         **         **         **         **          11          **         **         ** 
                                 27%           -%         **         **         **         **         **         **         **         **         **         **         **          30%         **         **         ** 
 
4                  (4.0)         11            -          **         **         **         **         **         **         **         **         **         **         **          11          **         **         ** 
                                 25%           -%         **         **         **         **         **         **         **         **         **         **         **          29%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          3            -          **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  7%           -%         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
(Don't know)                      4            -          **         **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                  9%           -%         **         **         **         **         **         **         **         **         **         **         **          10%         **         **         ** 
 
Net:Trust                        14            -          **         **         **         **         **         **         **         **         **         **         **          12          **         **         ** 
                                 32%           -%         **         **         **         **         **         **         **         **         **         **         **          32%         **         **         ** 
 
Net:Do not trust                 14            -          **         **         **         **         **         **         **         **         **         **         **          11          **         **         ** 
                                 31%           -%         **         **         **         **         **         **         **         **         **         **         **          28%         **         **         ** 
 
Mean Score                      3.0            -          **         **         **         **         **         **         **         **         **         **         **         3.0          **         **         ** 
                                                                                                                                                  K         -- 
Standard deviation             1.13            -          **         **         **         **         **         **         **         **         **         **         **        1.07          **         **         ** 
Standard error                  .21            -          **         **         **         **         **         **         **         **         **         **         **         .21          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 330 (continuation) 
<E5> TikTok - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           34          **         **         **         **           **        35           36          **         **         **           **         **        27          - 
 
Effective sample                 32           21          **         **         **         **           **        19           21          **         **         **           **         **        14          - 
 
Total                            44           31          **         **         **         **           **        24           31          **         **         **           **         **        20          - 
 
1 - Do not 
trust it at all    (1.0)          4            3          **         **         **         **           **         4            3          **         **         **           **         **         1          - 
                                  9%          10%         **         **         **         **           **        15%          11%         **         **         **           **         **         3%         -% 
 
2                  (2.0)         10            6          **         **         **         **           **         4            5          **         **         **           **         **         6          - 
                                 22%          21%         **         **         **         **           **        15%          15%         **         **         **           **         **        33%         -% 
 
3                  (3.0)         12            9          **         **         **         **           **         7            9          **         **         **           **         **         5          - 
                                 27%          29%         **         **         **         **           **        27%          28%         **         **         **           **         **        26%         -% 
 
4                  (4.0)         11            8          **         **         **         **           **         7            8          **         **         **           **         **         7          - 
                                 25%          25%         **         **         **         **           **        31%          26%         **         **         **           **         **        35%         -% 
 
5 - Trust 
it a great deal    (5.0)          3            2          **         **         **         **           **         1            2          **         **         **           **         **         *          - 
                                  7%           8%         **         **         **         **           **         3%           8%         **         **         **           **         **         2%         -% 
 
(Don't know)                      4            2          **         **         **         **           **         2            4          **         **         **           **         **         -          - 
                                  9%           7%         **         **         **         **           **        10%          12%         **         **         **           **         **         -%         -% 
 
Net:Trust                        14           10          **         **         **         **           **         8           10          **         **         **           **         **         7          - 
                                 32%          33%         **         **         **         **           **        33%          34%         **         **         **           **         **        38%         -% 
 
Net:Do not trust                 14            9          **         **         **         **           **         7            8          **         **         **           **         **         7          - 
                                 31%          31%         **         **         **         **           **        30%          26%         **         **         **           **         **        37%         -% 
 
Mean Score                      3.0          3.0          **         **         **         **           **       2.9          3.1          **         **         **           **         **       3.0          - 
Standard deviation             1.13         1.14          **         **         **         **           **      1.16         1.17          **         **         **           **         **       .98          - 
Standard error                  .21          .26          **         **         **         **           **       .28          .27          **         **         **           **         **       .27          - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 330 (continuation) 
<E5> TikTok - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           52         50          **        24          **          47         40         28         32          **          51         42         30         28          ** 
 
Effective sample                 32           27         26          **        12          **          24         19         15         17          **          27         23         15         13          ** 
 
Total                            44           36         36          **        16          **          32         25         19         22          **          36         31         19         15          ** 
 
1 - Do not 
trust it at all    (1.0)          4            4          3          **         2          **           4          3          4          3          **           4          3          3          1          ** 
                                  9%          11%        10%         **        11%         **          12%        14%        20%        16%         **          11%        11%        19%         7%         ** 
 
2                  (2.0)         10            8          8          **         4          **           6          6          4          4          **           8          6          4          4          ** 
                                 22%          21%        22%         **        24%         **          19%        25%        23%        19%         **          22%        19%        24%        29%         ** 
 
3                  (3.0)         12            8          8          **         1          **           8          6          3          3          **           6          5          2          2          ** 
                                 27%          22%        22%         **         6%         **          24%        23%        16%        12%         **          17%        17%         9%        14%         ** 
 
4                  (4.0)         11            9          9          **         5          **           9          6          6          7          **          11         10          3          2          ** 
                                 25%          26%        27%         **        32%         **          29%        25%        32%        29%         **          30%        31%        17%        11%         ** 
 
5 - Trust 
it a great deal    (5.0)          3            3          3          **         2          **           1          1          -          1          **           3          3          2          2          ** 
                                  7%           8%         8%         **        13%         **           3%         4%         -%         5%         **           8%         9%        12%        15%         ** 
 
(Don't know)                      4            4          4          **         2          **           4          2          2          4          **           4          4          4          4          ** 
                                  9%          11%        11%         **        14%         **          13%         9%         9%        18%         **          11%        13%        20%        24%         ** 
 
Net:Trust                        14           12         12          **         7          **          10          7          6          8          **          14         12          5          4          ** 
                                 32%          34%        35%         **        45%         **          32%        29%        32%        34%         **          39%        40%        29%        26%         ** 
 
Net:Do not trust                 14           12         11          **         5          **          10         10          8          8          **          12          9          8          5          ** 
                                 31%          33%        32%         **        35%         **          31%        39%        42%        35%         **          33%        30%        42%        36%         ** 
 
Mean Score                      3.0          3.0        3.0          **       3.1          **         2.9        2.8        2.7        2.9          **         3.0        3.1        2.8        3.0          ** 
Standard deviation             1.13         1.21       1.19          **      1.37          **        1.13       1.17       1.20       1.30          **        1.23       1.24       1.46       1.36          ** 
Standard error                  .21          .24        .24          **       .42          **         .24        .28        .32        .34          **         .25        .27        .40        .40          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 330 (continuation) 
<E5> TikTok - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           31         27           30         37         31          **        33            **        23          **         **           **         **        23          ** 
 
Effective sample                 32           16         16           16         20         16          **        18            **        12          **         **           **         **        12          ** 
 
Total                            44           19         24           23         28         21          **        23            **        13          **         **           **         **        17          ** 
 
1 - Do not 
trust it at all    (1.0)          4            3          1            4          4          4          **         2            **         3          **         **           **         **         3          ** 
                                  9%          18%         3%          16%        13%        17%         **         8%           **        21%         **         **           **         **        20%         ** 
 
2                  (2.0)         10            4          6            6          7          5          **         4            **         3          **         **           **         **         3          ** 
                                 22%          20%        23%          28%        25%        24%         **        17%           **        24%         **         **           **         **        16%         ** 
 
3                  (3.0)         12            5          6            3          7          6          **         9            **         3          **         **           **         **         5          ** 
                                 27%          28%        27%          14%        26%        29%         **        37%           **        19%         **         **           **         **        29%         ** 
 
4                  (4.0)         11            1         10            5          5          2          **         4            **         4          **         **           **         **         4          ** 
                                 25%           8%        40%          22%        18%         9%         **        17%           **        27%         **         **           **         **        22%         ** 
 
5 - Trust 
it a great deal    (5.0)          3            3          *            *          1          1          **         1            **         1          **         **           **         **         *          ** 
                                  7%          15%         1%           2%         3%         4%         **         3%           **         5%         **         **           **         **         3%         ** 
 
(Don't know)                      4            2          2            4          4          4          **         4            **         *          **         **           **         **         2          ** 
                                  9%          12%         7%          18%        15%        17%         **        18%           **         3%         **         **           **         **        10%         ** 
 
Net:Trust                        14            4         10            6          6          3          **         4            **         4          **         **           **         **         4          ** 
                                 32%          22%        41%          24%        22%        13%         **        20%           **        32%         **         **           **         **        24%         ** 
 
Net:Do not trust                 14            7          6           10         11          9          **         6            **         6          **         **           **         **         6          ** 
                                 31%          38%        26%          44%        38%        41%         **        25%           **        45%         **         **           **         **        36%         ** 
 
Mean Score                      3.0          2.8        3.1          2.6        2.7        2.5-         **       2.9            **       2.7          **         **           **         **       2.7          ** 
Standard deviation             1.13         1.36        .92         1.17       1.11       1.12          **       .99            **      1.28          **         **           **         **      1.20          ** 
Standard error                  .21          .35        .24          .31        .27        .29          **       .25            **       .38          **         **           **         **       .35          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 330 (continuation) 
<E5> TikTok - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   59            ** 
 
Effective sample                 32            ** 
 
Total                            44            ** 
 
1 - Do not 
trust it at all    (1.0)          4            ** 
                                  9%           ** 
 
2                  (2.0)         10            ** 
                                 22%           ** 
 
3                  (3.0)         12            ** 
                                 27%           ** 
 
4                  (4.0)         11            ** 
                                 25%           ** 
 
5 - Trust 
it a great deal    (5.0)          3            ** 
                                  7%           ** 
 
(Don't know)                      4            ** 
                                  9%           ** 
 
Net:Trust                        14            ** 
                                 32%           ** 
 
Net:Do not trust                 14            ** 
                                 31%           ** 
 
Mean Score                      3.0            ** 
Standard deviation             1.13            ** 
Standard error                  .21            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4630 
Table 330 (continuation) 
<E5> TikTok - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           21         39         39         35         57         42         27          **        22          **        34          ** 
 
Effective sample                 32           13         21         21         21         30         24         15          **        11          **        19          ** 
 
Total                            44           19         28         30         30         42         34         20          **        14          **        28          ** 
 
1 - Do not 
trust it at all    (1.0)          4            2          4          1          4          4          3          3          **         1          **         3          ** 
                                  9%          13%        13%         2%        13%        10%         9%        13%         **         7%         **        12%         ** 
 
2                  (2.0)         10            5          7          7          6         10          7          5          **         5          **         7          ** 
                                 22%          25%        26%        24%        22%        23%        20%        26%         **        39%         **        26%         ** 
 
3                  (3.0)         12            3          4          9          5         10          8          3          **         4          **         5          ** 
                                 27%          15%        14%        29%        18%        24%        22%        16%         **        31%         **        16%         ** 
 
4                  (4.0)         11            5          9          9          9         11          9          5          **         1          **         8          ** 
                                 25%          27%        31%        30%        29%        27%        28%        28%         **         5%         **        30%         ** 
 
5 - Trust 
it a great deal    (5.0)          3            2          3          2          2          3          3          1          **         2          **         2          ** 
                                  7%           9%        10%         7%         7%         7%         9%         5%         **        15%         **         7%         ** 
 
(Don't know)                      4            2          2          2          4          4          4          2          **         *          **         2          ** 
                                  9%          10%         7%         8%        12%        10%        12%        11%         **         3%         **         8%         ** 
 
Net:Trust                        14            7         11         11         11         14         12          7          **         3          **        11          ** 
                                 32%          36%        41%        37%        36%        34%        37%        34%         **        20%         **        37%         ** 
 
Net:Do not trust                 14            7         11          8         10         14         10          8          **         6          **        11          ** 
                                 31%          39%        38%        26%        34%        33%        29%        39%         **        46%         **        38%         ** 
 
Mean Score                      3.0          2.9        3.0        3.2        3.0        3.0        3.1        2.8          **       2.8          **       2.9          ** 
Standard deviation             1.13         1.29       1.28        .99       1.24       1.15       1.18       1.23          **      1.20          **      1.23          ** 
Standard error                  .21          .37        .29        .22        .28        .22        .25        .34          **       .37          **       .29          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 330 (continuation) 
<E5> TikTok - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           50         43          **        42         44          **        37          **        23          **         **        51         49         59          **         ** 
 
Effective sample                 32           27         24          **        22         27          **        21          **        12          **         **        27         26         32          **         ** 
 
Total                            44           37         32          **        30         40          **        30          **        16          **         **        38         37         44          **         ** 
 
1 - Do not 
trust it at all    (1.0)          4            4          4          **         3          3          **         3          **         2          **         **         2          3          4          **         ** 
                                  9%          10%        11%         **        11%         9%         **        10%         **        14%         **         **         6%         9%         9%         **         ** 
 
2                  (2.0)         10            7          7          **         7          9          **         6          **         5          **         **         9          9         10          **         ** 
                                 22%          19%        22%         **        23%        21%         **        20%         **        29%         **         **        24%        26%        22%         **         ** 
 
3                  (3.0)         12            8          9          **         8         11          **         6          **         2          **         **        10         10         12          **         ** 
                                 27%          23%        29%         **        26%        27%         **        20%         **        11%         **         **        25%        26%        27%         **         ** 
 
4                  (4.0)         11           11          7          **         7         10          **         9          **         4          **         **        11          9         11          **         ** 
                                 25%          30%        24%         **        25%        26%         **        29%         **        22%         **         **        28%        25%        25%         **         ** 
 
5 - Trust 
it a great deal    (5.0)          3            3          3          **         3          3          **         2          **         2          **         **         3          3          3          **         ** 
                                  7%           8%         8%         **         9%         6%         **         8%         **        13%         **         **         7%         7%         7%         **         ** 
 
(Don't know)                      4            4          2          **         2          4          **         4          **         2          **         **         4          2          4          **         ** 
                                  9%          10%         6%         **         6%        10%         **        14%         **        12%         **         **         9%         6%         9%         **         ** 
 
Net:Trust                        14           14         10          **        10         13          **        11          **         6          **         **        13         12         14          **         ** 
                                 32%          38%        32%         **        33%        33%         **        36%         **        35%         **         **        35%        32%        32%         **         ** 
 
Net:Do not trust                 14           11         11          **        10         12          **         9          **         7          **         **        12         13         14          **         ** 
                                 31%          29%        34%         **        34%        30%         **        30%         **        42%         **         **        30%        35%        31%         **         ** 
 
Mean Score                      3.0          3.1        2.9          **       3.0        3.0          **       3.0          **       2.9          **         **       3.1        2.9        3.0          **         ** 
                                                                                                                                                  + 
Standard deviation             1.13         1.17       1.16          **      1.18       1.11          **      1.20          **      1.38          **         **      1.08       1.13       1.13          **         ** 
Standard error                  .21          .23        .24          **       .25        .23          **       .28          **       .41          **         **       .21        .23        .21          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 330 (continuation) 
<E5> TikTok - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   59           42          **         - 
 
Effective sample                 32           25          **         - 
 
Total                            44           36          **         - 
 
1 - Do not 
trust it at all    (1.0)          4            3          **         - 
                                  9%           9%         **         -% 
 
2                  (2.0)         10            7          **         - 
                                 22%          20%         **         -% 
 
3                  (3.0)         12            9          **         - 
                                 27%          25%         **         -% 
 
4                  (4.0)         11           10          **         - 
                                 25%          29%         **         -% 
 
5 - Trust 
it a great deal    (5.0)          3            2          **         - 
                                  7%           6%         **         -% 
 
(Don't know)                      4            4          **         - 
                                  9%          11%         **         -% 
 
Net:Trust                        14           13          **         - 
                                 32%          35%         **         -% 
 
Net:Do not trust                 14           10          **         - 
                                 31%          29%         **         -% 
 
Mean Score                      3.0          3.0          **         - 
Standard deviation             1.13         1.12          **         - 
Standard error                  .21          .24          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4633 
Table 331 
<E5> Skype - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  174           89         85            **        21         39         33         32         24          **          38         72         64           52         57         32         33 
 
Effective sample                118           58         60            **        12         28         23         22         15          **          26         51         42           38         39         23         18 
 
Total                           181           90         91            **        16         42         36         34         22          **          37         77         67           57         58         36         30 
 
1 - Do not 
trust it at all    (1.0)         11            5          6            **         *          1          6          2          2          **           *          6          4            *          4          4          3 
                                  6%           5%         7%           **         1%         2%        16%         6%        10%         **           1%         8%         6%           *%         8%        11%         9% 
 
2                  (2.0)         15           10          5            **         *          6          4          4          2          **           *          9          6            9+         5          1          * 
                                  8%          11%         6%           **         1%        13%        10%        11%         9%         **           *%        12%         8%          16%         8%         2%         1% 
 
3                  (3.0)         39           23         16            **         5         13          3          7          6          **           5         17         18           12          8         11          9 
                                 22%          26%        18%           **        30%        32%        10%        20%        29%         **          13%        22%        27%          21%        14%        30%        29% 
 
4                  (4.0)         57           27         30            **         7         14          7          8          1          **          23         21         13-          18         20         12          7 
                                 32%          30%        33%           **        43%        35%        20%        22%         3%         **          61%        28%        19%          31%        34%        35%        23% 
 
5 - Trust 
it a great deal    (5.0)         45           21         24            **         3          7         14          8          6          **           7         21         16           13         18          5          9 
                                 25%          23%        26%           **        15%        18%        39%        25%        29%         **          19%        28%        24%          22%        31%        14%        31% 
 
(Don't know)                     14            5          9            **         2          *          2          5          4          **           2          2         10+b          5          3          3          2 
                                  8%           5%        10%           **        10%         *%         6%        16%        19%         **           5%         3%        15%          10%         5%         9%         8% 
 
Net: Trust                      102           48         54            **         9         22         21         16          7          **          30         43         29-          30         38         17         16 
                                 56%          53%        59%           **        58%        53%        59%        47%        32%         **          80%        55%        44%          53%        65%        49%        54% 
 
Net: Do not trust                26           15         12            **         *          6          9          6          4          **           *         16         10            9          9          5          3 
                                 14%          16%        13%           **         2%        15%        26%        17%        20%         **           1%        20%        15%          16%        16%        13%        10% 
 
Mean Score                      3.7          3.6        3.7            **       3.8        3.5        3.6        3.6        3.4          **         4.0        3.6        3.5          3.7        3.8        3.4        3.7 
                                                                       c 
Standard deviation             1.16         1.14       1.18            **       .80       1.01       1.54       1.25       1.44          **         .67       1.26       1.23         1.05       1.24       1.15       1.23 
Standard error                  .11          .16        .16            **       .24        .19        .33        .29        .42          **         .14        .18        .21          .18        .21        .25        .30 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4634 
Table 331 (continuation) 
<E5> Skype - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  174          109         65            **        25         29         54        119          159          ** 
 
Effective sample                118           77         41            **        18         20         36         81          106          ** 
 
Total                           181          115         66            **        27         30         54        127          161          ** 
 
1 - Do not 
trust it at all    (1.0)         11            5          6            **         *          *          *         11            9          ** 
                                  6%           4%        10%           **         1%         1%         1%         8%           6%         ** 
 
2                  (2.0)         15           14          1            **         5          6          6          9           11          ** 
                                  8%          12%         2%           **        19%        19%        11%         7%           7%         ** 
 
3                  (3.0)         39           20         19            **         7          6         13         26           34          ** 
                                 22%          17%        29%           **        27%        20%        24%        21%          21%         ** 
 
4                  (4.0)         57           38         19            **         9         10         21         36           52          ** 
                                 32%          33%        29%           **        33%        33%        39%        29%          32%         ** 
 
5 - Trust 
it a great deal    (5.0)         45           31         14            **         4          8         12         32           41          ** 
                                 25%          27%        21%           **        14%        27%        22%        26%          26%         ** 
 
(Don't know)                     14            8          5            **         2          *          2         12           14          ** 
                                  8%           7%         8%           **         6%         1%         4%         9%           9%         ** 
 
Net: Trust                      102           68         34            **        13         18         32         69           93          ** 
                                 56%          59%        51%           **        47%        60%        60%        54%          58%         ** 
 
Net: Do not trust                26           18          8            **         5          6          6         20           20          ** 
                                 14%          16%        12%           **        20%        20%        12%        16%          12%         ** 
 
Mean Score                      3.7          3.7        3.6            **       3.4        3.7        3.7        3.6          3.7          ** 
Standard deviation             1.16         1.15       1.19            **      1.02       1.10        .97       1.24         1.14          ** 
Standard error                  .11          .14        .19            **       .25        .25        .17        .14          .12          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 331 (continuation) 
<E5> Skype - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  174            **         **         **         **         **         **         **         **         **        29         26         26          136         38         26          ** 
 
Effective sample                118            **         **         **         **         **         **         **         **         **        29         25         26           94         24         18          ** 
 
Total                           181            **         **         **         **         **         **         **         **         **         5          7         12          146         36         27          ** 
 
1 - Do not 
trust it at all    (1.0)         11            **         **         **         **         **         **         **         **         **         1          *          1            9          2          2          ** 
                                  6%           **         **         **         **         **         **         **         **         **        20%         3%         8%           6%         5%         6%         ** 
 
2                  (2.0)         15            **         **         **         **         **         **         **         **         **         1          *          *           13          2          2          ** 
                                  8%           **         **         **         **         **         **         **         **         **        14%         6%         4%           9%         7%         8%         ** 
 
3                  (3.0)         39            **         **         **         **         **         **         **         **         **         1          1          1           28         12          9          ** 
                                 22%           **         **         **         **         **         **         **         **         **        10%         9%        12%          19%        33%        34%         ** 
 
4                  (4.0)         57            **         **         **         **         **         **         **         **         **         1          2          5           48          9          7          ** 
                                 32%           **         **         **         **         **         **         **         **         **        21%        26%        45%          33%        25%        25%         ** 
 
5 - Trust 
it a great deal    (5.0)         45            **         **         **         **         **         **         **         **         **         1          3          3           35         10          7          ** 
                                 25%           **         **         **         **         **         **         **         **         **        17%        37%        28%          24%        28%        25%         ** 
 
(Don't know)                     14            **         **         **         **         **         **         **         **         **         1          1          *           13          1          1          ** 
                                  8%           **         **         **         **         **         **         **         **         **        18%        20%         4%           9%         2%         2%         ** 
 
Net: Trust                      102            **         **         **         **         **         **         **         **         **         2          5          9           83         19         13          ** 
                                 56%           **         **         **         **         **         **         **         **         **        38%        63%        73%          57%        53%        49%         ** 
 
Net: Do not trust                26            **         **         **         **         **         **         **         **         **         2          1          1           22          4          4          ** 
                                 14%           **         **         **         **         **         **         **         **         **        34%         9%        12%          15%        12%        14%         ** 
 
Mean Score                      3.7            **         **         **         **         **         **         **         **         **       3.0-       4.1fj      3.8j         3.7        3.7        3.5          ** 
                                                                                           j                    fJ          j 
Standard deviation             1.16            **         **         **         **         **         **         **         **         **      1.71       1.19       1.18         1.17       1.14       1.17          ** 
Standard error                  .11            **         **         **         **         **         **         **         **         **       .35        .27        .24          .13        .23        .28          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4636 
Table 331 (continuation) 
<E5> Skype - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  174           61         28         50          **         **          27        105           83         66         25          **          42         67         63          ** 
 
Effective sample                118           48         15         33          **         **          15         68           62         45         12          **          33         43         42          ** 
 
Total                           181           71         20         54          **         **          21         99           94         69         18          **          55         66         59          ** 
 
1 - Do not 
trust it at all    (1.0)         11            3          3          4          **         **           *          5            6          4          1          **           2          5          4          ** 
                                  6%           4%        13%         7%         **         **           1%         5%           6%         6%         6%         **           4%         7%         6%         ** 
 
2                  (2.0)         15            3          2          3          **         **           1          4           12          3          *          **           *         10a         5          ** 
                                  8%           4%        11%         6%         **         **           3%         4%          13%         4%         2%         **           1%        15%         8%         ** 
 
3                  (3.0)         39           12          *         15          **         **           6         22           13-        20a         6          **          17b         8-        15          ** 
                                 22%          17%         1%        29%         **         **          29%        22%          14%        29%        36%         **          30%        12%        25%         ** 
 
4                  (4.0)         57           33++C       6          9-         **         **           5         38           36         18          2          **          11         27         18          ** 
                                 32%          46%        30%        16%         **         **          22%        38%          39%        27%        12%         **          21%        41%        30%         ** 
 
5 - Trust 
it a great deal    (5.0)         45           18          8         15          **         **           7         20           22         16          7          **          19         12         14          ** 
                                 25%          25%        37%        28%         **         **          33%        20%          23%        23%        39%         **          34%        18%        24%         ** 
 
(Don't know)                     14            2          2          7          **         **           3         11            5          8          1          **           6          5          3          ** 
                                  8%           3%         9%        14%         **         **          12%        11%           6%        11%         4%         **          10%         7%         6%         ** 
 
Net: Trust                      102           51++c      14         24          **         **          12         57           58         34          9          **          30         39         32          ** 
                                 56%          71%        67%        45%         **         **          55%        58%          62%        50%        51%         **          55%        59%        55%         ** 
 
Net: Do not trust                26            6          5          7          **         **           1          9           18          6          1          **           3         15a         9          ** 
                                 14%           8%        23%        13%         **         **           4%         9%          19%         9%         8%         **           5%        22%        15%         ** 
 
Mean Score                      3.7          3.9        3.7        3.6          **         **         3.9        3.7          3.6        3.7        3.8          **         3.9        3.5        3.6          ** 
Standard deviation             1.16          .99       1.48       1.24          **         **         .99       1.05         1.19       1.11       1.23          **        1.09       1.21       1.17          ** 
Standard error                  .11          .15        .41        .23          **         **         .27        .14          .16        .18        .38          **         .20        .19        .18          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 331 (continuation) 
<E5> Skype - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  174          151        142         68         79          **         156        110        101        119          **         122         90         96         63         48 
 
Effective sample                118          100         93         44         53          **         106         72         68         82          **          80         59         62         40         34 
 
Total                           181          153        142         64         81          **         166        111        106        128          **         119         88         93         59         56 
 
1 - Do not 
trust it at all    (1.0)         11           11          9          5          6          **          11          7          7          9          **          11          9         10+         3          * 
                                  6%           7%         7%         8%         8%         **           7%         6%         7%         7%         **           9%        10%        11%         5%         1% 
 
2                  (2.0)         15           13         13         13++       13+         **          15         13         13         15          **           8          7          8          7          4 
                                  8%           8%         9%        20%        16%         **           9%        12%        12%        11%         **           7%         8%         9%        12%         6% 
 
3                  (3.0)         39           33         30         13         19          **          36         24         21         26          **          22         19         18         12         15 
                                 22%          21%        21%        20%        24%         **          22%        22%        19%        20%         **          19%        21%        19%        20%        27% 
 
4                  (4.0)         57           50         44         12-        15--        **          51         30         34         36          **          37         25         24         16         19 
                                 32%          32%        31%        19%        19%         **          31%        27%        32%        28%         **          31%        29%        25%        28%        34% 
 
5 - Trust 
it a great deal    (5.0)         45           36         34         16         21          **          41         29         28         34          **          32         21         25         15         12 
                                 25%          24%        24%        25%        26%         **          25%        26%        26%        26%         **          27%        24%        27%        26%        22% 
 
(Don't know)                     14           11         11          6          6          **          12          8          4-        10          **           9          7          8          5          5 
                                  8%           7%         8%         9%         8%         **           7%         7%         3%         7%         **           7%         7%         9%         9%         9% 
 
Net: Trust                      102           86         78         28-        37-         **          92         59         62         69          **          69         46         49         32         31 
                                 56%          56%        55%        44%        45%         **          55%        53%        58%        54%         **          58%        53%        52%        53%        56% 
 
Net: Do not trust                26           24         22         18++       19+         **          26         20         20         23          **          19         16         18         10          4 
                                 14%          16%        16%        27%        23%         **          16%        18%        19%        18%         **          16%        18%        19%        17%         7% 
 
Mean Score                      3.7          3.6        3.6        3.4        3.4          **         3.6        3.6        3.6        3.6          **         3.7        3.5        3.5        3.6        3.8 
Standard deviation             1.16         1.19       1.18       1.32       1.30          **        1.18       1.21       1.21       1.23          **        1.25       1.27       1.33       1.20        .94 
Standard error                  .11          .12        .13        .21        .19          **         .12        .15        .15        .14          **         .15        .17        .18        .20        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 331 (continuation) 
<E5> Skype - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  174           43        127          113        122        102         70        104           75         56         29          **          79         57         24          ** 
 
Effective sample                118           26         88           79         84         74         53         70           46         39         24          **          55         36         18          ** 
 
Total                           181           36        139          124        131        116         84        108           71         57         39          **          87         51         27          ** 
 
1 - Do not 
trust it at all    (1.0)         11            5          6            8          9          8          4          7            4          2          4          **           4          5          *          ** 
                                  6%          15%         4%           7%         7%         7%         5%         6%           6%         4%        11%         **           4%         9%         1%         ** 
 
2                  (2.0)         15            3         12           10          8          8          4         10            8          5          2          **          11          4          -          ** 
                                  8%           7%         9%           8%         6%         6%         4%         9%          11%         9%         4%         **          13%         8%         -%         ** 
 
3                  (3.0)         39            5         31           25         26         22         18         20           14         11          6          **          19          8          5          ** 
                                 22%          14%        22%          20%        20%        19%        22%        18%          20%        20%        14%         **          22%        16%        19%         ** 
 
4                  (4.0)         57            8         46           43         44         42         30         36           16         15         24          **          22         15         16          ** 
                                 32%          21%        33%          35%        33%        36%        36%        34%          22%        26%        61%         **          25%        29%        58%         ** 
 
5 - Trust 
it a great deal    (5.0)         45           14         30           27         35         31         19         26           22         19          2          **          23         16          4          ** 
                                 25%          40%        22%          21%        26%        26%        22%        24%          31%        32%         4%         **          26%        32%        15%         ** 
 
(Don't know)                     14            1         13           11         10          6          8         10            7          5          2          **           8          3          2          ** 
                                  8%           3%         9%           9%         8%         5%        10%         9%           9%         9%         5%         **          10%         6%         8%         ** 
 
Net: Trust                      102           22         77           70         78         73         49         62           38         33         26          **          44         31         20          ** 
                                 56%          61%        55%          56%        60%        62%        59%        58%          54%        58%        65%         **          51%        61%        73%         ** 
 
Net: Do not trust                26            8         18           18         17         16          8         16           12          8          6          **          15          8          *          ** 
                                 14%          22%        13%          15%        13%        14%        10%        15%          17%        13%        15%         **          17%        17%         1%         ** 
 
Mean Score                      3.7          3.6        3.7          3.6        3.7        3.7        3.7        3.7          3.7        3.8        3.5          **         3.6        3.7        3.9          ** 
Standard deviation             1.16         1.48       1.09         1.16       1.18       1.17       1.08       1.16         1.25       1.17       1.07          **        1.19       1.29        .68          ** 
Standard error                  .11          .30        .12          .14        .13        .14        .16        .15          .19        .20        .23          **         .17        .22        .17          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 331 (continuation) 
<E5> Skype - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  174            ** 
 
Effective sample                118            ** 
 
Total                           181            ** 
 
1 - Do not 
trust it at all    (1.0)         11            ** 
                                  6%           ** 
 
2                  (2.0)         15            ** 
                                  8%           ** 
 
3                  (3.0)         39            ** 
                                 22%           ** 
 
4                  (4.0)         57            ** 
                                 32%           ** 
 
5 - Trust 
it a great deal    (5.0)         45            ** 
                                 25%           ** 
 
(Don't know)                     14            ** 
                                  8%           ** 
 
Net: Trust                      102            ** 
                                 56%           ** 
 
Net: Do not trust                26            ** 
                                 14%           ** 
 
Mean Score                      3.7            ** 
Standard deviation             1.16            ** 
Standard error                  .11            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 331 (continuation) 
<E5> Skype - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  174          101         99        126         57        126        100         79         69         36          **       106         41 
 
Effective sample                118           67         66         87         41         89         73         53         49         26          **        72         28 
 
Total                           181          102         97        133         63        133        109         80         73         40          **       110         43 
 
1 - Do not 
trust it at all    (1.0)         11            8          9          9          4          7          3-         2          5          4          **         5          4 
                                  6%           8%         9%         6%         7%         5%         2%         3%         6%        10%         **         5%        10% 
 
2                  (2.0)         15           13          9         11         10+         9          7         10          9          6          **        11          2 
                                  8%          12%        10%         9%        16%         7%         6%        12%        13%        15%         **        10%         6% 
 
3                  (3.0)         39           25         22         29         13         27         20         19         17         12          **        25         11 
                                 22%          25%        23%        22%        21%        21%        18%        24%        24%        29%         **        23%        26% 
 
4                  (4.0)         57           19--       28         41         22         46a        43+Ag      27         15-         7          **        32          9 
                                 32%          19%        28%        31%        35%        34%        39%        33%        21%        17%         **        29%        21% 
 
5 - Trust 
it a great deal    (5.0)         45           29         20         32          9-        37         28         18         19          9          **        29         13 
                                 25%          29%        21%        24%        14%        28%        26%        23%        26%        21%         **        26%        30% 
 
(Don't know)                     14            8          9         11          5          8          9          4          7          3          **         7          4 
                                  8%           8%         9%         8%         8%         6%         8%         5%        10%         7%         **         7%         9% 
 
Net: Trust                      102           48-        48         73         31         82         70+a       45         35         16          **        61         22 
                                 56%          48%        50%        55%        49%        62%        65%        56%        47%        38%         **        56%        51% 
 
Net: Do not trust                26           20+e       18         20         14e        16          9-        12         14         10          **        17          7 
                                 14%          20%        19%        15%        23%        12%         9%        15%        19%        25%         **        15%        15% 
 
Mean Score                      3.7          3.5        3.5        3.6        3.4        3.8        3.9+dh     3.6        3.5        3.3          **       3.7        3.6 
Standard deviation             1.16         1.29       1.24       1.18       1.16       1.12        .98       1.08       1.25       1.29          **      1.16       1.30 
Standard error                  .11          .16        .16        .13        .19        .12        .12        .15        .19        .26          **       .14        .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 331 (continuation) 
<E5> Skype - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  174          123         69         51         49        143         75        124         27         54         22         24        126        131          **       174          ** 
 
Effective sample                118           85         50         35         37        101         50         86         20         42         16         15         88         92          **       118          ** 
 
Total                           181          128         73         51         58        157         78        130         32         63         24         21        133        139          **       181          ** 
 
1 - Do not 
trust it at all    (1.0)         11            5          3          4          2          9          9+         7          2          6          4          2          5          9          **        11          ** 
                                  6%           4%         4%         8%         4%         6%        11%         5%         6%        10%        16%        10%         4%         7%         **         6%         ** 
 
2                  (2.0)         15           10          3          4          1         14          8          6-         *          3          2          2         15          9          **        15          ** 
                                  8%           8%         4%         9%         2%         9%        11%         5%         1%         5%         6%        11%        11%         6%         **         8%         ** 
 
3                  (3.0)         39           25         18          9         19         37         19         31          7         12          7          5         29         29          **        39          ** 
                                 22%          20%        24%        17%        32%        24%        24%        24%        21%        19%        30%        22%        22%        21%         **        22%         ** 
 
4                  (4.0)         57           48+f       28         14         24f        48         16-        47         14         22          3          7         42         49          **        57          ** 
                                 32%          37%        38%        27%        42%        30%        20%        36%        45%        35%        14%        32%        32%        35%         **        32%         ** 
 
5 - Trust 
it a great deal    (5.0)         45           30         13         18d         8         40         18         30          9         15          6          5         32         34          **        45          ** 
                                 25%          23%        18%        35%        14%        25%        23%        23%        28%        23%        26%        23%        24%        24%         **        25%         ** 
 
(Don't know)                     14            9          9          2          3         10          8          9          -          5          2          *         10          9          **        14          ** 
                                  8%           7%        12%         5%         6%         6%        10%         7%         -%         8%         7%         1%         7%         6%         **         8%         ** 
 
Net: Trust                      102           78         41         31         32         88         34-        77         23         37         10         12         75         82          **       102          ** 
                                 56%          61%        56%        61%        56%        56%        44%        59%        72%        58%        40%        56%        56%        59%         **        56%         ** 
 
Net: Do not trust                26           15          6          8          4         22         17+bd      13-         2          9          6          4         20         18          **        26          ** 
                                 14%          12%         8%        17%         6%        14%        22%        10%         7%        14%        23%        21%        15%        13%         **        14%         ** 
 
Mean Score                      3.7          3.7p       3.7        3.7        3.6        3.7        3.4-       3.7        3.9        3.6        3.3        3.5        3.7        3.7          **       3.7          ** 
Standard deviation             1.16         1.06        .98       1.28        .92       1.15       1.33       1.08       1.04       1.22       1.44       1.28       1.12       1.15          **      1.16          ** 
Standard error                  .11          .12        .15        .22        .16        .12        .20        .12        .23        .20        .38        .33        .12        .12          **       .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 331 (continuation) 
<E5> Skype - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  174           93          **         - 
 
Effective sample                118           68          **         - 
 
Total                           181          101          **         - 
 
1 - Do not 
trust it at all    (1.0)         11            6          **         - 
                                  6%           6%         **         -% 
 
2                  (2.0)         15            4-         **         - 
                                  8%           4%         **         -% 
 
3                  (3.0)         39           19          **         - 
                                 22%          19%         **         -% 
 
4                  (4.0)         57           43++f       **         - 
                                 32%          42%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         45           24          **         - 
                                 25%          24%         **         -% 
 
(Don't know)                     14            5          **         - 
                                  8%           5%         **         -% 
 
Net: Trust                      102           67+f        **         - 
                                 56%          66%         **         -% 
 
Net: Do not trust                26           10          **         - 
                                 14%          10%         **         -% 
 
Mean Score                      3.7          3.8p         **         - 
Standard deviation             1.16         1.07          **         - 
Standard error                  .11          .13          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 332 
<E5> Skype - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  174           89         85            **        21         39         33         32         24          **          38         72         64           52         57         32         33 
 
Effective sample                118           58         60            **        12         28         23         22         15          **          26         51         42           38         39         23         18 
 
Total                           181           90         91            **        16         42         36         34         22          **          37         77         67           57         58         36         30 
 
1 - Do not 
trust it at all    (1.0)         11            4          6            **         *          1          7          *          2          **           *          8          3            *          4          4          3 
                                  6%           5%         7%           **         1%         2%        20%         1%        10%         **           *%        10%         4%           *%         7%        11%         9% 
 
2                  (2.0)         17           15++B       2--          **         *          7          2          4          4          **           *          9          7           11+         6          *          * 
                                  9%          17%         2%           **         1%        18%         5%        11%        17%         **           *%        12%        11%          18%        10%         1%         1% 
 
3                  (3.0)         33           15         18            **         2          5          6          7          5          **           5         11         16            7         10          6          9 
                                 18%          16%        20%           **        11%        13%        16%        20%        21%         **          15%        14%        24%          12%        18%        17%        30% 
 
4                  (4.0)         60           29         32            **         8         20          7          8          1          **          21         27         13-          21         15         17          7 
                                 33%          32%        35%           **        52%        48%        19%        22%         3%         **          55%        35%        19%          37%        26%        49%        23% 
 
5 - Trust 
it a great deal    (5.0)         45           21         24            **         4          8         12          8          6          **           9         20         16           13         19          5          9 
                                 25%          24%        26%           **        27%        19%        34%        24%        29%         **          24%        26%        24%          22%        32%        14%        30% 
 
(Don't know)                     16            5         10            **         1          -          2          7          4          **           2          2-        12+b          6          5          3          2 
                                  9%           6%        11%           **         8%         -%         6%        22%        19%         **           5%         3%        17%          10%         8%         9%         7% 
 
Net:Trust                       105           50         55            **        13         28         19         16          7          **          30         47         29-          34         34         22         16 
                                 58%          56%        61%           **        79%        67%        53%        47%        32%         **          79%        61%        43%          59%        58%        62%        53% 
 
Net:Do not trust                 27           20+b        8-           **         *          8          9          4          6          **           *         17         10           11         10          4          3 
                                 15%          22%         8%           **         2%        20%        25%        11%        28%         **           1%        22%        15%          19%        16%        12%        10% 
 
Mean Score                      3.7          3.6        3.8            **       4.1        3.6        3.4        3.8        3.3          **         4.1        3.6        3.6          3.7        3.7        3.6        3.7 
Standard deviation             1.17         1.20       1.12            **       .77       1.05       1.55       1.08       1.50          **         .69       1.29       1.19         1.07       1.26       1.14       1.23 
Standard error                  .11          .16        .15            **       .23        .20        .33        .26        .44          **         .14        .18        .20          .18        .21        .25        .30 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 332 (continuation) 
<E5> Skype - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  174          109         65            **        25         29         54        119          159          ** 
 
Effective sample                118           77         41            **        18         20         36         81          106          ** 
 
Total                           181          115         66            **        27         30         54        127          161          ** 
 
1 - Do not 
trust it at all    (1.0)         11            4          6            **         *          *          *         10           10          ** 
                                  6%           4%        10%           **         1%         1%         1%         8%           6%         ** 
 
2                  (2.0)         17           16+b        1-           **         7          8          8          9           11          ** 
                                  9%          14%         1%           **        26%        25%        14%         7%           7%         ** 
 
3                  (3.0)         33           17         15            **         3          4         10         23           29          ** 
                                 18%          15%        23%           **        13%        14%        18%        18%          18%         ** 
 
4                  (4.0)         60           36         24            **        11          9         22         39           53          ** 
                                 33%          31%        37%           **        40%        31%        40%        31%          33%         ** 
 
5 - Trust 
it a great deal    (5.0)         45           31         14            **         4          8         12         32           43          ** 
                                 25%          27%        21%           **        15%        28%        23%        25%          27%         ** 
 
(Don't know)                     16           10          5            **         1          *          2         13           14          ** 
                                  9%           9%         8%           **         5%         1%         4%        11%           9%         ** 
 
Net:Trust                       105           67         38            **        15         18         34         71           97          ** 
                                 58%          58%        58%           **        55%        58%        63%        56%          60%         ** 
 
Net:Do not trust                 27           20          7            **         7          8          8         19           22          ** 
                                 15%          18%        11%           **        27%        26%        15%        15%          13%         ** 
 
Mean Score                      3.7          3.7        3.6            **       3.5        3.6        3.7        3.7          3.7          ** 
Standard deviation             1.17         1.17       1.17            **      1.10       1.18       1.03       1.23         1.17          ** 
Standard error                  .11          .14        .19            **       .27        .27        .18        .14          .12          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 332 (continuation) 
<E5> Skype - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  174            **         **         **         **         **         **         **         **         **        29         26         26          136         38         26          ** 
 
Effective sample                118            **         **         **         **         **         **         **         **         **        29         25         26           94         24         18          ** 
 
Total                           181            **         **         **         **         **         **         **         **         **         5          7         12          146         36         27          ** 
 
1 - Do not 
trust it at all    (1.0)         11            **         **         **         **         **         **         **         **         **         1          *          1            9          2          2          ** 
                                  6%           **         **         **         **         **         **         **         **         **        17%         3%         8%           6%         5%         6%         ** 
 
2                  (2.0)         17            **         **         **         **         **         **         **         **         **         1          *          -           13          4          3          ** 
                                  9%           **         **         **         **         **         **         **         **         **        14%         6%         -%           9%        10%        13%         ** 
 
3                  (3.0)         33            **         **         **         **         **         **         **         **         **         1          1          2           22         11          8          ** 
                                 18%           **         **         **         **         **         **         **         **         **        16%         7%        19%          15%        30%        29%         ** 
 
4                  (4.0)         60            **         **         **         **         **         **         **         **         **         1          2          4           52          8          7          ** 
                                 33%           **         **         **         **         **         **         **         **         **        17%        32%        33%          36%        24%        25%         ** 
 
5 - Trust 
it a great deal    (5.0)         45            **         **         **         **         **         **         **         **         **         1          2          4           35         10          7          ** 
                                 25%           **         **         **         **         **         **         **         **         **        18%        33%        35%          24%        29%        25%         ** 
 
(Don't know)                     16            **         **         **         **         **         **         **         **         **         1          1          *           15          1          1          ** 
                                  9%           **         **         **         **         **         **         **         **         **        18%        20%         4%          10%         2%         2%         ** 
 
Net:Trust                       105            **         **         **         **         **         **         **         **         **         2          5          8           86         19         13          ** 
                                 58%           **         **         **         **         **         **         **         **         **        35%        65%        69%          59%        53%        50%         ** 
 
Net:Do not trust                 27            **         **         **         **         **         **         **         **         **         2          1          1           22          6          5          ** 
                                 15%           **         **         **         **         **         **         **         **         **        31%         9%         8%          15%        16%        19%         ** 
 
Mean Score                      3.7            **         **         **         **         **         **         **         **         **       3.1-       4.1ij      3.9j         3.7        3.6        3.5          ** 
                                                                                           j                    iJ          j 
Standard deviation             1.17            **         **         **         **         **         **         **         **         **      1.64       1.16       1.19         1.16       1.18       1.22          ** 
Standard error                  .11            **         **         **         **         **         **         **         **         **       .34        .26        .24          .13        .24        .30          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 332 (continuation) 
<E5> Skype - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  174           61         28         50          **         **          27        105           83         66         25          **          42         67         63          ** 
 
Effective sample                118           48         15         33          **         **          15         68           62         45         12          **          33         43         42          ** 
 
Total                           181           71         20         54          **         **          21         99           94         69         18          **          55         66         59          ** 
 
1 - Do not 
trust it at all    (1.0)         11            4          2          4          **         **           *          5            7          2          1          **           2          5          3          ** 
                                  6%           6%        12%         7%         **         **           1%         5%           8%         3%         6%         **           4%         7%         6%         ** 
 
2                  (2.0)         17            2-         1          5          **         **           1          5           11          6          *          **           *-        13++A       3          ** 
                                  9%           3%         3%         9%         **         **           3%         5%          12%         8%         2%         **           1%        20%         6%         ** 
 
3                  (3.0)         33            9          2         13          **         **           6         13           11         15          6          **          17+b        5-        10          ** 
                                 18%          12%        10%        24%         **         **          29%        13%          12%        22%        32%         **          31%         8%        17%         ** 
 
4                  (4.0)         60           34++C       7         10-         **         **           5         41+          37         20          3          **          11-        28a        22          ** 
                                 33%          48%        35%        19%         **         **          22%        42%          40%        28%        19%         **          19%        42%        36%         ** 
 
5 - Trust 
it a great deal    (5.0)         45           20          6         15          **         **           7         22           22         16          7          **          19         11         15          ** 
                                 25%          28%        29%        27%         **         **          34%        22%          23%        24%        39%         **          34%        16%        26%         ** 
 
(Don't know)                     16            2          2          8          **         **           2         13            6         10          *          **           6          4          5          ** 
                                  9%           3%        10%        14%         **         **          11%        13%           6%        14%         2%         **          11%         7%         9%         ** 
 
Net:Trust                       105           54++C      13         25          **         **          12         63           59         36         10          **          29         38         37          ** 
                                 58%          77%        65%        46%         **         **          56%        63%          63%        52%        58%         **          53%        58%        62%         ** 
 
Net:Do not trust                 27            6          3          9          **         **           1         10           18          8          1          **           3-        18++a       7          ** 
                                 15%           8%        15%        16%         **         **           4%        10%          19%        11%         8%         **           5%        27%        11%         ** 
 
Mean Score                      3.7          3.9de      3.8        3.6          **         **         4.0        3.8          3.6        3.7        3.8          **         3.9        3.4        3.8          ** 
Standard deviation             1.17         1.04       1.34       1.27          **         **         .99       1.06         1.22       1.09       1.20          **        1.09       1.23       1.12          ** 
Standard error                  .11          .15        .37        .24          **         **         .27        .14          .16        .18        .36          **         .21        .20        .18          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 332 (continuation) 
<E5> Skype - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  174          151        142         68         79          **         156        110        101        119          **         122         90         96         63         48 
 
Effective sample                118          100         93         44         53          **         106         72         68         82          **          80         59         62         40         34 
 
Total                           181          153        142         64         81          **         166        111        106        128          **         119         88         93         59         56 
 
1 - Do not 
trust it at all    (1.0)         11           11          9          4          6          **          11          6          7         10          **          10          8          9+         4          * 
                                  6%           7%         6%         7%         7%         **           6%         6%         6%         8%         **           8%         9%        10%         7%         1% 
 
2                  (2.0)         17           15         13         11+        13+         **          16         11         11         15          **           8          6          8          4          5 
                                  9%          10%         9%        17%        16%         **          10%        10%        11%        12%         **           7%         6%         9%         6%        10% 
 
3                  (3.0)         33           28         28          9         15          **          29         21         17         20          **          19         17         14         12         12 
                                 18%          18%        20%        14%        18%         **          18%        19%        16%        16%         **          16%        19%        15%        20%        21% 
 
4                  (4.0)         60           50         45         14         16--        **          54         32         36         39          **          37         25         25         18         22 
                                 33%          33%        31%        22%        20%         **          33%        29%        34%        31%         **          31%        29%        26%        30%        40% 
 
5 - Trust 
it a great deal    (5.0)         45           37         35         18         23          **          41         31         29         33          **          34         23         27         16         11 
                                 25%          24%        24%        27%        28%         **          25%        27%        28%        26%         **          28%        26%        29%        28%        20% 
 
(Don't know)                     16           13         13          8          9          **          14         10          5         10          **          11          9         10          5          5 
                                  9%           9%         9%        13%        11%         **           9%         9%         5%         8%         **           9%        10%        11%         9%         9% 
 
Net:Trust                       105           87         79         32         39-         **          95         63         66         73          **          70         48         51         34         33 
                                 58%          56%        56%        50%        48%         **          57%        56%        62%        57%         **          59%        55%        55%        57%        60% 
 
Net:Do not trust                 27           25         22         15+        19+         **          27         18         18         25+         **          18         14         18          8          6 
                                 15%          16%        15%        24%        23%         **          16%        16%        17%        19%         **          15%        16%        19%        14%        11% 
 
Mean Score                      3.7          3.6        3.6        3.5        3.5          **         3.7        3.7        3.7        3.6          **         3.7        3.6        3.6        3.7        3.8 
Standard deviation             1.17         1.20       1.18       1.33       1.32          **        1.19       1.20       1.20       1.26          **        1.25       1.27       1.33       1.21        .96 
Standard error                  .11          .13        .13        .21        .19          **         .12        .15        .15        .14          **         .15        .18        .18        .20        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 332 (continuation) 
<E5> Skype - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  174           43        127          113        122        102         70        104           75         56         29          **          79         57         24          ** 
 
Effective sample                118           26         88           79         84         74         53         70           46         39         24          **          55         36         18          ** 
 
Total                           181           36        139          124        131        116         84        108           71         57         39          **          87         51         27          ** 
 
1 - Do not 
trust it at all    (1.0)         11            5          5            7          8         10          6          7            4          4          3          **           4          4          *          ** 
                                  6%          15%         4%           5%         6%         8%         7%         6%           6%         6%         6%         **           4%         8%         1%         ** 
 
2                  (2.0)         17            2         15            9          9          6-         2-         9            8          6          2          **          11          4          2          ** 
                                  9%           6%        11%           8%         7%         5%         2%         9%          11%        10%         4%         **          13%         8%         6%         ** 
 
3                  (3.0)         33            3         26           24         26         23         12         19           11         10          7          **          18          6          5          ** 
                                 18%           9%        19%          19%        20%        20%        15%        18%          16%        17%        19%         **          20%        12%        19%         ** 
 
4                  (4.0)         60            8         49           45         43         43         36+        38           19         16         22          **          24         14         14          ** 
                                 33%          23%        35%          36%        33%        37%        43%        36%          26%        27%        56%         **          28%        27%        51%         ** 
 
5 - Trust 
it a great deal    (5.0)         45           16         29           27         33         29         19         24           22         17          2          **          22         18          4          ** 
                                 25%          44%        21%          21%        25%        25%        23%        23%          32%        29%         5%         **          25%        35%        16%         ** 
 
(Don't know)                     16            1         15           13         12          6-         8         10            6          6          4          **           8          5          2          ** 
                                  9%           3%        11%          11%         9%         5%        10%         9%           9%        10%         9%         **           9%        10%         7%         ** 
 
Net:Trust                       105           24         78           72         76         72         55         63           41         32         24          **          46         31         18          ** 
                                 58%          67%        56%          58%        58%        62%        66%        58%          58%        56%        61%         **          53%        62%        67%         ** 
 
Net:Do not trust                 27            8         20           16         17         16          8         16           12          9          4          **          15          8          2          ** 
                                 15%          21%        14%          13%        13%        13%         9%        15%          17%        16%        11%         **          18%        16%         7%         ** 
 
Mean Score                      3.7          3.8        3.7          3.7        3.7        3.7        3.8        3.7          3.7        3.7        3.5          **         3.6        3.8        3.8          ** 
Standard deviation             1.17         1.49       1.09         1.11       1.14       1.18       1.09       1.15         1.24       1.24        .96          **        1.18       1.29        .84          ** 
Standard error                  .11          .30        .12          .13        .13        .14        .16        .14          .19        .21        .21          **         .17        .23        .21          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 332 (continuation) 
<E5> Skype - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  174            ** 
 
Effective sample                118            ** 
 
Total                           181            ** 
 
1 - Do not 
trust it at all    (1.0)         11            ** 
                                  6%           ** 
 
2                  (2.0)         17            ** 
                                  9%           ** 
 
3                  (3.0)         33            ** 
                                 18%           ** 
 
4                  (4.0)         60            ** 
                                 33%           ** 
 
5 - Trust 
it a great deal    (5.0)         45            ** 
                                 25%           ** 
 
(Don't know)                     16            ** 
                                  9%           ** 
 
Net:Trust                       105            ** 
                                 58%           ** 
 
Net:Do not trust                 27            ** 
                                 15%           ** 
 
Mean Score                      3.7            ** 
Standard deviation             1.17            ** 
Standard error                  .11            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 332 (continuation) 
<E5> Skype - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  174          101         99        126         57        126        100         79         69         36          **       106         41 
 
Effective sample                118           67         66         87         41         89         73         53         49         26          **        72         28 
 
Total                           181          102         97        133         63        133        109         80         73         40          **       110         43 
 
1 - Do not 
trust it at all    (1.0)         11            7          8          8          5          6          4          2          6          2          **         5          2 
                                  6%           7%         8%         6%         9%         5%         4%         2%         8%         5%         **         4%         5% 
 
2                  (2.0)         17           13         10         15         12++       11          9         11         11          9          **        13          4 
                                  9%          13%        10%        11%        20%         8%         8%        14%        15%        23%         **        12%        10% 
 
3                  (3.0)         33           23         18         20         13         19         14         11         12          6          **        18          6 
                                 18%          23%        18%        15%        21%        14%        13%        14%        16%        16%         **        16%        14% 
 
4                  (4.0)         60           18--       28         43a        18         51Ag       42Ag       30a        16-         8          **        34         12 
                                 33%          18%        29%        33%        28%        38%        39%        37%        22%        20%         **        31%        28% 
 
5 - Trust 
it a great deal    (5.0)         45           30         23         34          9         37         30         20         21         10          **        31         13 
                                 25%          30%        23%        25%        15%        28%        28%        25%        29%        25%         **        28%        30% 
 
(Don't know)                     16           10         11         13          5          9          9          6          7          5          **        10          5 
                                  9%          10%        11%         9%         9%         7%         8%         7%        10%        12%         **         9%        13% 
 
Net:Trust                       105           48--       50         77         27-        87ad       72+ad      50         37         18          **        64         25 
                                 58%          48%        52%        58%        42%        66%        67%        62%        50%        45%         **        59%        58% 
 
Net:Do not trust                 27           20         18         23         18++ee     17         13         13         17+        11          **        18          6 
                                 15%          20%        18%        17%        28%        13%        12%        17%        24%        28%         **        16%        15% 
 
Mean Score                      3.7          3.6        3.6        3.7        3.2--      3.8+d      3.9D       3.7d       3.5        3.4          **       3.7d       3.8 
Standard deviation             1.17         1.30       1.26       1.20       1.23       1.11       1.07       1.10       1.34       1.31          **      1.17       1.22 
Standard error                  .11          .17        .16        .14        .20        .12        .13        .16        .20        .27          **       .15        .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 332 (continuation) 
<E5> Skype - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  174          123         69         51         49        143         75        124         27         54         22         24        126        131          **       174          ** 
 
Effective sample                118           85         50         35         37        101         50         86         20         42         16         15         88         92          **       118          ** 
 
Total                           181          128         73         51         58        157         78        130         32         63         24         21        133        139          **       181          ** 
 
1 - Do not 
trust it at all    (1.0)         11            4          4          2          4          7          7          7          2          6          3          *          7          9          **        11          ** 
                                  6%           3%         5%         4%         6%         4%         9%         5%         6%         9%        14%         1%         5%         6%         **         6%         ** 
 
2                  (2.0)         17           11          3          4          2         17q         8q         6--        2          2          *          1         17q        11          **        17q         ** 
                                  9%           8%         5%         8%         3%        11%        10%         5%         6%         3%         1%         3%        13%         8%         **         9%         ** 
 
3                  (3.0)         33           20         12          8         13         28         15         27          7         11          6          4         22         22          **        33          ** 
                                 18%          16%        16%        16%        22%        18%        19%        21%        21%        18%        25%        17%        17%        16%         **        18%         ** 
 
4                  (4.0)         60           50+        31         13         28+f       53         19         49         13         23          5          8         46         51          **        60          ** 
                                 33%          39%        42%        26%        49%        34%        25%        38%        39%        36%        21%        40%        34%        36%         **        33%         ** 
 
5 - Trust 
it a great deal    (5.0)         45           32         16         19d         9         40         20         30          9         15          6          6         32         36          **        45          ** 
                                 25%          25%        21%        37%        15%        26%        25%        23%        27%        24%        25%        29%        24%        26%         **        25%         ** 
 
(Don't know)                     16           11          8          5          3         11         10         11          *          7          4          2         10         11          **        16          ** 
                                  9%           8%        11%         9%         5%         7%        12%         8%         1%        11%        14%        10%         7%         8%         **         9%         ** 
 
Net:Trust                       105           82         46         32         37         94         39         79         21         38         11         14         78         87          **       105          ** 
                                 58%          64%        63%        63%        64%        60%        50%        61%        66%        60%        46%        69%        59%        62%         **        58%         ** 
 
Net:Do not trust                 27           15          7          6          5         24         15         13-         4          7          4          1         23         20          **        27          ** 
                                 15%          12%        10%        12%         9%        15%        19%        10%        12%        11%        15%         4%        17%        14%         **        15%         ** 
 
Mean Score                      3.7          3.8p       3.8        3.9        3.7        3.7        3.5        3.8        3.8        3.7        3.5        4.0        3.7        3.7          **       3.7          ** 
Standard deviation             1.17         1.05       1.07       1.17       1.01       1.13       1.30       1.06       1.12       1.19       1.39        .88       1.16       1.16          **      1.17          ** 
Standard error                  .11          .12        .16        .21        .17        .12        .20        .12        .25        .20        .38        .24        .13        .13          **       .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 332 (continuation) 
<E5> Skype - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  174           93          **         - 
 
Effective sample                118           68          **         - 
 
Total                           181          101          **         - 
 
1 - Do not 
trust it at all    (1.0)         11            5          **         - 
                                  6%           5%         **         -% 
 
2                  (2.0)         17            2--        **         - 
                                  9%           2%         **         -% 
 
3                  (3.0)         33           18          **         - 
                                 18%          17%         **         -% 
 
4                  (4.0)         60           43+f        **         - 
                                 33%          43%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         45           26          **         - 
                                 25%          26%         **         -% 
 
(Don't know)                     16            7          **         - 
                                  9%           7%         **         -% 
 
Net:Trust                       105           70++f       **         - 
                                 58%          69%         **         -% 
 
Net:Do not trust                 27            7--        **         - 
                                 15%           7%         **         -% 
 
Mean Score                      3.7          3.9+p        **         - 
Standard deviation             1.17         1.03          **         - 
Standard error                  .11          .13          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 333 
<E5> Skype - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  174           89         85            **        21         39         33         32         24          **          38         72         64           52         57         32         33 
 
Effective sample                118           58         60            **        12         28         23         22         15          **          26         51         42           38         39         23         18 
 
Total                           181           90         91            **        16         42         36         34         22          **          37         77         67           57         58         36         30 
 
1 - Do not 
trust it at all    (1.0)         11            4          6            **         *          1          7          *          2          **           *          8          2            2          2          4          3 
                                  6%           5%         7%           **         1%         2%        21%         1%        10%         **           *%        11%         4%           3%         4%        11%         9% 
 
2                  (2.0)         21           14          6            **         2          9          3          2          4          **           2         12          6           12+         8          *          * 
                                 11%          16%         7%           **        10%        22%         9%         5%        18%         **           6%        16%         9%          21%        13%         1%         1% 
 
3                  (3.0)         41           26         16            **         3          8          4          9          7          **           8         13         20            7         10         14         10 
                                 23%          28%        17%           **        21%        20%        12%        26%        30%         **          23%        16%        30%          13%        17%        40%        32% 
 
4                  (4.0)         56           24         32            **         7         18          6          9          1          **          17         24         15           19         17         11          8 
                                 31%          27%        36%           **        43%        42%        18%        28%         5%         **          47%        31%        23%          34%        30%        32%        27% 
 
5 - Trust 
it a great deal    (5.0)         38           17         22            **         3          6         12          8          4          **           7         18         14           11         18          3          7 
                                 21%          18%        24%           **        15%        14%        34%        24%        19%         **          19%        23%        20%          19%        31%         7%        23% 
 
(Don't know)                     14            5          9            **         2          -          2          5          4          **           2          2         10+           6          3          3          2 
                                  8%           6%        10%           **        10%         -%         7%        16%        18%         **           5%         3%        14%          10%         4%         9%         8% 
 
Net:Trust                        95           41         54            **         9         23         18         18          5          **          25         41         29           30         35         14         15 
                                 52%          45%        59%           **        58%        56%        51%        52%        24%         **          66%        54%        43%          52%        61%        40%        51% 
 
Net:Do not trust                 31           19         13            **         2         10         11          2          6          **           3         21+         8           14         10          4          3 
                                 17%          21%        14%           **        11%        24%        30%         6%        28%         **           7%        27%        12%          24%        17%        12%        10% 
 
Mean Score                      3.5          3.4        3.7            **       3.7        3.4        3.4        3.8        3.1          **         3.8        3.4        3.6          3.5        3.7        3.3        3.6 
Standard deviation             1.16         1.13       1.17            **       .96       1.05       1.60        .96       1.33          **         .86       1.31       1.09         1.18       1.19       1.06       1.18 
Standard error                  .11          .15        .16            **       .29        .20        .35        .22        .38          **         .17        .19        .18          .20        .20        .23        .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 333 (continuation) 
<E5> Skype - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  174          109         65            **        25         29         54        119          159          ** 
 
Effective sample                118           77         41            **        18         20         36         81          106          ** 
 
Total                           181          115         66            **        27         30         54        127          161          ** 
 
1 - Do not 
trust it at all    (1.0)         11            4          6            **         *          2          2          8           11          ** 
                                  6%           4%        10%           **         1%         6%         4%         7%           7%         ** 
 
2                  (2.0)         21           20++B       1--          **         7          8          8         12           17          ** 
                                 11%          17%         1%           **        26%        25%        15%        10%          10%         ** 
 
3                  (3.0)         41           17--       24++A         **         2          3          8         33           34          ** 
                                 23%          15%        36%           **         8%        10%        15%        26%          21%         ** 
 
4                  (4.0)         56           37         20            **        12         10         22         35           49          ** 
                                 31%          32%        30%           **        45%        32%        40%        27%          31%         ** 
 
5 - Trust 
it a great deal    (5.0)         38           29         10            **         4          8         12         26           37          ** 
                                 21%          25%        15%           **        14%        26%        21%        21%          23%         ** 
 
(Don't know)                     14            9          5            **         2          *          2         12           14          ** 
                                  8%           7%         8%           **         6%         1%         4%         9%           9%         ** 
 
Net:Trust                        95           65         30            **        16         18         33         61           86          ** 
                                 52%          57%        45%           **        59%        58%        62%        48%          53%         ** 
 
Net:Do not trust                 31           24          7            **         7         10         10         21           27          ** 
                                 17%          21%        11%           **        27%        32%        19%        16%          17%         ** 
 
Mean Score                      3.5          3.6        3.4            **       3.5        3.5        3.6        3.5          3.6          ** 
Standard deviation             1.16         1.18       1.12            **      1.09       1.31       1.13       1.17         1.19          ** 
Standard error                  .11          .14        .18            **       .27        .30        .19        .14          .12          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 333 (continuation) 
<E5> Skype - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  174            **         **         **         **         **         **         **         **         **        29         26         26          136         38         26          ** 
 
Effective sample                118            **         **         **         **         **         **         **         **         **        29         25         26           94         24         18          ** 
 
Total                           181            **         **         **         **         **         **         **         **         **         5          7         12          146         36         27          ** 
 
1 - Do not 
trust it at all    (1.0)         11            **         **         **         **         **         **         **         **         **         1          *          1            9          2          2          ** 
                                  6%           **         **         **         **         **         **         **         **         **        13%         3%         8%           6%         5%         6%         ** 
 
2                  (2.0)         21            **         **         **         **         **         **         **         **         **         1          *          *           17          4          3          ** 
                                 11%           **         **         **         **         **         **         **         **         **        25%         6%         4%          12%        11%        13%         ** 
 
3                  (3.0)         41            **         **         **         **         **         **         **         **         **         1          1          2           30         11          8          ** 
                                 23%           **         **         **         **         **         **         **         **         **        10%         8%        19%          21%        32%        31%         ** 
 
4                  (4.0)         56            **         **         **         **         **         **         **         **         **         1          2          4           48          9          6          ** 
                                 31%           **         **         **         **         **         **         **         **         **        24%        32%        37%          33%        24%        23%         ** 
 
5 - Trust 
it a great deal    (5.0)         38            **         **         **         **         **         **         **         **         **         1          3          3           29         10          7          ** 
                                 21%           **         **         **         **         **         **         **         **         **        14%        35%        24%          20%        27%        25%         ** 
 
(Don't know)                     14            **         **         **         **         **         **         **         **         **         1          1          1           13          1          1          ** 
                                  8%           **         **         **         **         **         **         **         **         **        14%        16%         7%           9%         2%         2%         ** 
 
Net:Trust                        95            **         **         **         **         **         **         **         **         **         2          5          7           77         18         13          ** 
                                 52%           **         **         **         **         **         **         **         **         **        38%        67%        61%          53%        51%        48%         ** 
 
Net:Do not trust                 31            **         **         **         **         **         **         **         **         **         2          1          1           26          6          5          ** 
                                 17%           **         **         **         **         **         **         **         **         **        38%         9%        12%          18%        16%        19%         ** 
 
Mean Score                      3.5            **         **         **         **         **         **         **         **         **       3.0-       4.1+FJ     3.7          3.5        3.6        3.5          ** 
                                                                                          fj          -         fj         fj 
Standard deviation             1.16            **         **         **         **         **         **         **         **         **      1.53       1.15       1.21         1.16       1.16       1.21          ** 
Standard error                  .11            **         **         **         **         **         **         **         **         **       .31        .26        .25          .13        .24        .29          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 333 (continuation) 
<E5> Skype - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  174           61         28         50          **         **          27        105           83         66         25          **          42         67         63          ** 
 
Effective sample                118           48         15         33          **         **          15         68           62         45         12          **          33         43         42          ** 
 
Total                           181           71         20         54          **         **          21         99           94         69         18          **          55         66         59          ** 
 
1 - Do not 
trust it at all    (1.0)         11            3          2          4          **         **           -          5            8          2          1          **           2          5          4          ** 
                                  6%           4%        11%         7%         **         **           -%         5%           8%         3%         5%         **           4%         7%         6%         ** 
 
2                  (2.0)         21            5          3          5          **         **           1          8           14          6          1          **           1-        12a         8          ** 
                                 11%           7%        15%         9%         **         **           4%         9%          15%         8%         4%         **           2%        17%        14%         ** 
 
3                  (3.0)         41           15          2         14          **         **           9         18           15         18          8          **          21+b        8-        12          ** 
                                 23%          21%        10%        27%         **         **          41%        18%          16%        26%        48%         **          38%        13%        20%         ** 
 
4                  (4.0)         56           30+c        6         11          **         **           4         38           34         20          2          **          10         27a        19          ** 
                                 31%          43%        29%        20%         **         **          18%        39%          36%        29%        12%         **          19%        41%        31%         ** 
 
5 - Trust 
it a great deal    (5.0)         38           16          5         13          **         **           5         19           18         16          5          **          15         10         14          ** 
                                 21%          22%        26%        24%         **         **          23%        19%          19%        22%        28%         **          27%        15%        23%         ** 
 
(Don't know)                     14            3          2          7          **         **           3         11            5          8          1          **           6          4          3          ** 
                                  8%           4%         9%        14%         **         **          14%        11%           6%        11%         3%         **          11%         7%         6%         ** 
 
Net:Trust                        95           46+        11         23          **         **           9         57           52         36          7          **          25         37         32          ** 
                                 52%          65%        56%        44%         **         **          42%        58%          55%        52%        40%         **          46%        56%        54%         ** 
 
Net:Do not trust                 31            8          5          9          **         **           1         13           22          8          2          **           3-        16a        12          ** 
                                 17%          11%        26%        16%         **         **           4%        14%          23%        11%         9%         **           6%        25%        20%         ** 
 
Mean Score                      3.5          3.8e       3.5        3.5          **         **         3.7        3.7          3.5        3.7        3.5          **         3.7        3.4        3.5          ** 
Standard deviation             1.16         1.02       1.41       1.23          **         **         .94       1.09         1.22       1.07       1.14          **        1.08       1.19       1.20          ** 
Standard error                  .11          .15        .39        .23          **         **         .26        .14          .16        .17        .35          **         .20        .19        .19          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 333 (continuation) 
<E5> Skype - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  174          151        142         68         79          **         156        110        101        119          **         122         90         96         63         48 
 
Effective sample                118          100         93         44         53          **         106         72         68         82          **          80         59         62         40         34 
 
Total                           181          153        142         64         81          **         166        111        106        128          **         119         88         93         59         56 
 
1 - Do not 
trust it at all    (1.0)         11           11          9          5          6          **          11          7          7         10          **          10          8         10+         4          * 
                                  6%           7%         6%         7%         8%         **           6%         6%         7%         8%         **           9%        10%        10%         8%         1% 
 
2                  (2.0)         21           18         17         15++       16+         **          20         15         16         19          **          14         11         13          9          5 
                                 11%          12%        12%        23%        20%         **          12%        13%        15%        14%         **          11%        13%        14%        15%        10% 
 
3                  (3.0)         41           33         28         10         15          **          36         22         21         24          **          22         20         13-         8         14 
                                 23%          21%        20%        16%        19%         **          22%        20%        20%        19%         **          19%        23%        14%        14%        24% 
 
4                  (4.0)         56           49         45         13         16-         **          52         33         36         37          **          36         25         27         20         21 
                                 31%          32%        32%        20%        20%         **          31%        30%        34%        29%         **          30%        28%        29%        33%        37% 
 
5 - Trust 
it a great deal    (5.0)         38           32         32         16         21          **          35         26         23         29          **          28         17         23         13         10 
                                 21%          21%        22%        24%        26%         **          21%        23%        22%        23%         **          24%        19%        25%        22%        19% 
 
(Don't know)                     14           11         11          6          6          **          12          8          4-        10          **           9          6          8          5          5 
                                  8%           7%         8%        10%         8%         **           7%         8%         3%         8%         **           7%         7%         9%         9%         9% 
 
Net:Trust                        95           81         77         29         37          **          86         59         59         66          **          64         42         50         33         31 
                                 52%          52%        54%        45%        46%         **          52%        53%        55%        51%         **          54%        47%        53%        55%        56% 
 
Net:Do not trust                 31           29         26         19++       22++        **          31         22         23         29+         **          24         20         23+        13          6 
                                 17%          19%        18%        30%        27%         **          19%        19%        22%        22%         **          20%        22%        24%        22%        11% 
 
Mean Score                      3.5          3.5        3.6        3.4        3.4          **         3.5        3.6        3.5        3.5          **         3.5        3.4        3.5        3.5        3.7 
Standard deviation             1.16         1.19       1.19       1.33       1.33          **        1.18       1.20       1.20       1.26          **        1.26       1.25       1.34       1.26        .95 
Standard error                  .11          .12        .13        .21        .19          **         .12        .15        .15        .14          **         .15        .17        .18        .21        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 333 (continuation) 
<E5> Skype - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  174           43        127          113        122        102         70        104           75         56         29          **          79         57         24          ** 
 
Effective sample                118           26         88           79         84         74         53         70           46         39         24          **          55         36         18          ** 
 
Total                           181           36        139          124        131        116         84        108           71         57         39          **          87         51         27          ** 
 
1 - Do not 
trust it at all    (1.0)         11            7          3--          7          7          8          4          6            4          2          3          **           4          3          *          ** 
                                  6%          20%         3%           5%         6%         7%         5%         6%           5%         4%         6%         **           4%         5%         1%         ** 
 
2                  (2.0)         21            4         16           10         10-         9          5          9            6          9          2          **          11          8          2          ** 
                                 11%          12%        12%           8%         7%         8%         6%         9%           9%        16%         4%         **          13%        15%         6%         ** 
 
3                  (3.0)         41            3         35           32         31         27         16         21           13         15         11          **          18         15          5          ** 
                                 23%           7%        26%          26%        24%        23%        19%        20%          18%        26%        27%         **          21%        29%        19%         ** 
 
4                  (4.0)         56            7         46           41         45         41         33         39           19         13         20          **          25         10         14          ** 
                                 31%          20%        33%          33%        34%        35%        39%        36%          27%        22%        52%         **          29%        20%        54%         ** 
 
5 - Trust 
it a great deal    (5.0)         38           14         24           24         28         26         17         22           22+        13          2          **          21         12          3          ** 
                                 21%          39%        18%          19%        22%        23%        20%        20%          31%        22%         4%         **          24%        24%        13%         ** 
 
(Don't know)                     14            1         13           11         10          5          8         10            6          5          2          **           8          3          2          ** 
                                  8%           2%        10%           9%         7%         5%        10%         9%           9%         9%         6%         **           9%         7%         8%         ** 
 
Net:Trust                        95           21         70           65         73         67         50         61           41         26         22          **          46         22         18          ** 
                                 52%          59%        51%          52%        56%        58%        59%        57%          58%        44%        56%         **          53%        44%        66%         ** 
 
Net:Do not trust                 31           12         20           16         17         17          9         16           10         12          4          **          15         10          2          ** 
                                 17%          32%        14%          13%        13%        15%        11%        14%          14%        21%        11%         **          17%        20%         7%         ** 
 
Mean Score                      3.5          3.5        3.6          3.6        3.6        3.6        3.7        3.6          3.8        3.5        3.5          **         3.6        3.5        3.8          ** 
Standard deviation             1.16         1.61       1.03         1.09       1.11       1.15       1.07       1.13         1.20       1.18        .93          **        1.17       1.21        .81          ** 
Standard error                  .11          .32        .12          .13        .13        .14        .16        .14          .19        .20        .20          **         .17        .21        .21          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 333 (continuation) 
<E5> Skype - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  174            ** 
 
Effective sample                118            ** 
 
Total                           181            ** 
 
1 - Do not 
trust it at all    (1.0)         11            ** 
                                  6%           ** 
 
2                  (2.0)         21            ** 
                                 11%           ** 
 
3                  (3.0)         41            ** 
                                 23%           ** 
 
4                  (4.0)         56            ** 
                                 31%           ** 
 
5 - Trust 
it a great deal    (5.0)         38            ** 
                                 21%           ** 
 
(Don't know)                     14            ** 
                                  8%           ** 
 
Net:Trust                        95            ** 
                                 52%           ** 
 
Net:Do not trust                 31            ** 
                                 17%           ** 
 
Mean Score                      3.5            ** 
Standard deviation             1.16            ** 
Standard error                  .11            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 333 (continuation) 
<E5> Skype - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  174          101         99        126         57        126        100         79         69         36          **       106         41 
 
Effective sample                118           67         66         87         41         89         73         53         49         26          **        72         28 
 
Total                           181          102         97        133         63        133        109         80         73         40          **       110         43 
 
1 - Do not 
trust it at all    (1.0)         11            8          8          8          6          7          4          2          6          2          **         5          2 
                                  6%           7%         9%         6%         9%         5%         4%         3%         8%         5%         **         5%         5% 
 
2                  (2.0)         21           16         13         16         14++       16         14         13         13          9          **        19+         5 
                                 11%          16%        14%        12%        23%        12%        13%        16%        17%        22%         **        17%        11% 
 
3                  (3.0)         41           26         25         26         15         23         14--       17         11         11          **        21         10 
                                 23%          25%        26%        20%        23%        18%        13%        21%        15%        27%         **        19%        23% 
 
4                  (4.0)         56           17--       23         41a        15         45a        40A        29a        19          7          **        32         10 
                                 31%          17%        24%        31%        24%        34%        37%        36%        25%        17%         **        29%        23% 
 
5 - Trust 
it a great deal    (5.0)         38           27         19         30          9         34         27         16         17          9          **        26         13 
                                 21%          26%        19%        23%        14%        26%        25%        20%        24%        21%         **        24%        30% 
 
(Don't know)                     14            8          9         11          5          7          9          4          7          3          **         7          4 
                                  8%           8%         9%         8%         7%         6%         8%         5%        10%         7%         **         6%         9% 
 
Net:Trust                        95           44-        42-        71         24-        79abd      67+abd     45         36         15          **        58         23 
                                 52%          43%        43%        53%        38%        60%        61%        56%        49%        38%         **        53%        53% 
 
Net:Do not trust                 31           24+        22         25         20++       23         18         15         19         11          **        23          7 
                                 17%          24%        22%        18%        32%        17%        17%        18%        25%        27%         **        21%        15% 
 
Mean Score                      3.5          3.4        3.3        3.6        3.1--      3.7d       3.7d       3.6        3.4        3.3          **       3.5        3.7 
Standard deviation             1.16         1.29       1.24       1.19       1.23       1.16       1.14       1.08       1.32       1.23          **      1.19       1.20 
Standard error                  .11          .17        .16        .13        .20        .13        .14        .15        .20        .25          **       .15        .24 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 333 (continuation) 
<E5> Skype - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  174          123         69         51         49        143         75        124         27         54         22         24        126        131          **       174          ** 
 
Effective sample                118           85         50         35         37        101         50         86         20         42         16         15         88         92          **       118          ** 
 
Total                           181          128         73         51         58        157         78        130         32         63         24         21        133        139          **       181          ** 
 
1 - Do not 
trust it at all    (1.0)         11            3--        3          4          2          8          7          7          2          4          2          -          7          9          **        11          ** 
                                  6%           2%         4%         8%         4%         5%         9%         5%         6%         7%         8%         -%         5%         6%         **         6%         ** 
 
2                  (2.0)         21           14          8          8          3         19          8         10-         2          6          2          4         20         14          **        21          ** 
                                 11%          11%        11%        15%         5%        12%        10%         7%         6%        10%         8%        20%        15%        10%         **        11%         ** 
 
3                  (3.0)         41           28         15          9         17         37         22         32          6         15          9          2         25         28          **        41          ** 
                                 23%          22%        20%        19%        30%        24%        28%        25%        20%        23%        37%         8%        19%        20%         **        23%         ** 
 
4                  (4.0)         56           46         27         12         24         50         18         45         15         20          3         10         43         47          **        56          ** 
                                 31%          36%        36%        23%        42%        31%        23%        35%        47%        32%        14%        50%        32%        34%         **        31%         ** 
 
5 - Trust 
it a great deal    (5.0)         38           28         13         15          8         34         16         27          6         12          6          4         28         31          **        38          ** 
                                 21%          22%        18%        30%        13%        21%        20%        21%        20%        20%        26%        21%        21%        23%         **        21%         ** 
 
(Don't know)                     14           10          9          3          3         10          8         10          -          5          2          *         10          9          **        14          ** 
                                  8%           8%        12%         5%         6%         6%        10%         7%         -%         8%         7%         1%         7%         7%         **         8%         ** 
 
Net:Trust                        95           73         39         27         32         83         34         72         21         33         10         15         72         78          **        95          ** 
                                 52%          57%        54%        54%        55%        53%        43%        56%        68%        52%        40%        71%        54%        56%         **        52%         ** 
 
Net:Do not trust                 31           16         11         12          5         27         15         16-         4         10          4          4         27         23          **        31          ** 
                                 17%          13%        14%        23%         9%        17%        19%        12%        12%        16%        16%        20%        20%        17%         **        17%         ** 
 
Mean Score                      3.5          3.7+p      3.6p       3.6        3.6p       3.6p       3.4        3.6p       3.7p       3.5        3.5        3.7        3.5        3.6p         **       3.5p         ** 
                                                                                                                                                                                                                    - 
Standard deviation             1.16         1.03       1.07       1.32        .95       1.14       1.23       1.09       1.06       1.16       1.24       1.04       1.17       1.17          **      1.16          ** 
Standard error                  .11          .12        .16        .23        .16        .12        .18        .12        .24        .19        .33        .27        .13        .13          **       .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 333 (continuation) 
<E5> Skype - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  174           93          **         - 
 
Effective sample                118           68          **         - 
 
Total                           181          101          **         - 
 
1 - Do not 
trust it at all    (1.0)         11            4          **         - 
                                  6%           4%         **         -% 
 
2                  (2.0)         21            6          **         - 
                                 11%           6%         **         -% 
 
3                  (3.0)         41           23          **         - 
                                 23%          22%         **         -% 
 
4                  (4.0)         56           41+f        **         - 
                                 31%          40%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         38           22          **         - 
                                 21%          22%         **         -% 
 
(Don't know)                     14            5          **         - 
                                  8%           5%         **         -% 
 
Net:Trust                        95           63+f        **         - 
                                 52%          62%         **         -% 
 
Net:Do not trust                 31           11-         **         - 
                                 17%          10%         **         -% 
 
Mean Score                      3.5          3.7P         **         - 
Standard deviation             1.16         1.03          **         - 
Standard error                  .11          .13          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 334 
<E5> Google Hangouts - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   44           21         23            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample                 24           11         14            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            32           15         17            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          3            2          *            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  8%          15%         2%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
2                  (2.0)          5            3          2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 14%          17%        12%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
3                  (3.0)          7            1          6            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 22%           7%        36%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
4                  (4.0)         10            5          5            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 30%          31%        29%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          6            4          2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 19%          28%        11%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
(Don't know)                      2            *          2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  7%           3%        10%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Net: Trust                       15            9          7            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 48%          58%        40%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Net: Do not trust                 7            5          2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 22%          32%        14%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Mean Score                      3.4          3.4        3.4            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                                                                 +a 
Standard deviation             1.23         1.50        .96            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
Standard error                  .26          .47        .28            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 334 (continuation) 
<E5> Google Hangouts - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   44           26          **           **         **         **         **        26           39          ** 
 
Effective sample                 24           15          **           **         **         **         **        15           21          ** 
 
Total                            32           20          **           **         **         **         **        19           25          ** 
 
1 - Do not 
trust it at all    (1.0)          3            *          **           **         **         **         **         2            3          ** 
                                  8%           2%         **           **         **         **         **        13%          10%         ** 
 
2                  (2.0)          5            4          **           **         **         **         **         2            5          ** 
                                 14%          19%         **           **         **         **         **        10%          18%         ** 
 
3                  (3.0)          7            2          **           **         **         **         **         5            6          ** 
                                 22%          13%         **           **         **         **         **        24%          22%         ** 
 
4                  (4.0)         10            6          **           **         **         **         **         5            4          ** 
                                 30%          30%         **           **         **         **         **        29%          17%         ** 
 
5 - Trust 
it a great deal    (5.0)          6            5          **           **         **         **         **         3            6          ** 
                                 19%          25%         **           **         **         **         **        15%          24%         ** 
 
(Don't know)                      2            2          **           **         **         **         **         2            2          ** 
                                  7%          11%         **           **         **         **         **         9%           9%         ** 
 
Net: Trust                       15           11          **           **         **         **         **         8           10          ** 
                                 48%          55%         **           **         **         **         **        44%          40%         ** 
 
Net: Do not trust                 7            4          **           **         **         **         **         4            7          ** 
                                 22%          21%         **           **         **         **         **        22%          28%         ** 
 
Mean Score                      3.4          3.6          **           **         **         **         **       3.3          3.3          ** 
Standard deviation             1.23         1.19          **           **         **         **         **      1.30         1.37          ** 
Standard error                  .26          .33          **           **         **         **         **       .36          .32          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 334 (continuation) 
<E5> Google Hangouts - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   44            **         **         **         **         **         **         -          -          **         **         **         **          39          **         **         ** 
 
Effective sample                 24            **         **         **         **         **         **         -          -          **         **         **         **          22          **         **         ** 
 
Total                            32            **         **         **         **         **         **         -          -          **         **         **         **          30          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          3            **         **         **         **         **         **         -          -          **         **         **         **           2          **         **         ** 
                                  8%           **         **         **         **         **         **         -%         -%         **         **         **         **           7%         **         **         ** 
 
2                  (2.0)          5            **         **         **         **         **         **         -          -          **         **         **         **           5          **         **         ** 
                                 14%           **         **         **         **         **         **         -%         -%         **         **         **         **          15%         **         **         ** 
 
3                  (3.0)          7            **         **         **         **         **         **         -          -          **         **         **         **           7          **         **         ** 
                                 22%           **         **         **         **         **         **         -%         -%         **         **         **         **          24%         **         **         ** 
 
4                  (4.0)         10            **         **         **         **         **         **         -          -          **         **         **         **           9          **         **         ** 
                                 30%           **         **         **         **         **         **         -%         -%         **         **         **         **          31%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          6            **         **         **         **         **         **         -          -          **         **         **         **           6          **         **         ** 
                                 19%           **         **         **         **         **         **         -%         -%         **         **         **         **          19%         **         **         ** 
 
(Don't know)                      2            **         **         **         **         **         **         -          -          **         **         **         **           1          **         **         ** 
                                  7%           **         **         **         **         **         **         -%         -%         **         **         **         **           4%         **         **         ** 
 
Net: Trust                       15            **         **         **         **         **         **         -          -          **         **         **         **          15          **         **         ** 
                                 48%           **         **         **         **         **         **         -%         -%         **         **         **         **          49%         **         **         ** 
 
Net: Do not trust                 7            **         **         **         **         **         **         -          -          **         **         **         **           7          **         **         ** 
                                 22%           **         **         **         **         **         **         -%         -%         **         **         **         **          22%         **         **         ** 
 
Mean Score                      3.4            **         **         **         **         **         **         -          -          **         **         **         **         3.4          **         **         ** 
                                                         --                                        +biJ                              aBj                                b 
Standard deviation             1.23            **         **         **         **         **         **         -          -          **         **         **         **        1.21          **         **         ** 
Standard error                  .26            **         **         **         **         **         **         -          -          **         **         **         **         .26          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 334 (continuation) 
<E5> Google Hangouts - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   44           23          **         **         **         **           **        30           23          **         **         **           **         **         **         - 
 
Effective sample                 24           15          **         **         **         **           **        17           13          **         **         **           **         **         **         - 
 
Total                            32           20          **         **         **         **           **        22           18          **         **         **           **         **         **         - 
 
1 - Do not 
trust it at all    (1.0)          3            2          **         **         **         **           **         *            2          **         **         **           **         **         **         - 
                                  8%          10%         **         **         **         **           **         1%          11%         **         **         **           **         **         **         -% 
 
2                  (2.0)          5            2          **         **         **         **           **         4            3          **         **         **           **         **         **         - 
                                 14%          12%         **         **         **         **           **        19%          15%         **         **         **           **         **         **         -% 
 
3                  (3.0)          7            5          **         **         **         **           **         3            3          **         **         **           **         **         **         - 
                                 22%          23%         **         **         **         **           **        15%          17%         **         **         **           **         **         **         -% 
 
4                  (4.0)         10            4          **         **         **         **           **         9            4          **         **         **           **         **         **         - 
                                 30%          20%         **         **         **         **           **        41%          24%         **         **         **           **         **         **         -% 
 
5 - Trust 
it a great deal    (5.0)          6            5          **         **         **         **           **         3            5          **         **         **           **         **         **         - 
                                 19%          26%         **         **         **         **           **        16%          25%         **         **         **           **         **         **         -% 
 
(Don't know)                      2            2          **         **         **         **           **         2            1          **         **         **           **         **         **         - 
                                  7%           9%         **         **         **         **           **         8%           7%         **         **         **           **         **         **         -% 
 
Net: Trust                       15            9          **         **         **         **           **        13            9          **         **         **           **         **         **         - 
                                 48%          46%         **         **         **         **           **        57%          50%         **         **         **           **         **         **         -% 
 
Net: Do not trust                 7            5          **         **         **         **           **         5            5          **         **         **           **         **         **         - 
                                 22%          22%         **         **         **         **           **        20%          26%         **         **         **           **         **         **         -% 
 
Mean Score                      3.4          3.4          **         **         **         **           **       3.5          3.4          **         **         **           **         **         **         - 
Standard deviation             1.23         1.36          **         **         **         **           **      1.07         1.40          **         **         **           **         **         **         - 
Standard error                  .26          .37          **         **         **         **           **       .27          .40          **         **         **           **         **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 334 (continuation) 
<E5> Google Hangouts - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   44           38         37          **        24          **          40         30         24         32          **          32         27         24          **         ** 
 
Effective sample                 24           21         20          **        14          **          22         17         14         17          **          17         15         12          **         ** 
 
Total                            32           29         27          **        18          **          30         22         19         23          **          21         20         13          **         ** 
 
1 - Do not 
trust it at all    (1.0)          3            2          2          **         2          **           3          3          2          2          **           2          2          2          **         ** 
                                  8%           7%         8%         **        10%         **           8%        12%        11%        10%         **          11%        11%        17%         **         ** 
 
2                  (2.0)          5            4          3          **         4          **           4          2          2          4          **           3          3          2          **         ** 
                                 14%          15%        10%         **        22%         **          14%        11%        13%        18%         **          14%        15%        19%         **         ** 
 
3                  (3.0)          7            7          7          **         5          **           7          5          3          3          **           5          5          2          **         ** 
                                 22%          25%        26%         **        28%         **          24%        24%        17%        15%         **          25%        26%        13%         **         ** 
 
4                  (4.0)         10            9          9          **         3          **           9          6          5          9          **           6          5          3          **         ** 
                                 30%          31%        33%         **        19%         **          30%        29%        24%        39%         **          27%        27%        26%         **         ** 
 
5 - Trust 
it a great deal    (5.0)          6            5          5          **         3          **           5          4          5          4          **           3          3          1          **         ** 
                                 19%          19%        20%         **        16%         **          18%        17%        25%        17%         **          15%        14%        11%         **         ** 
 
(Don't know)                      2            1          1          **         1          **           2          2          2          *          **           2          1          2          **         ** 
                                  7%           3%         3%         **         5%         **           6%         8%        10%         2%         **           8%         7%        14%         **         ** 
 
Net: Trust                       15           15         15          **         6          **          15         10          9         13          **           9          8          5          **         ** 
                                 48%          50%        53%         **        35%         **          48%        46%        49%        55%         **          42%        41%        36%         **         ** 
 
Net: Do not trust                 7            6          5          **         6          **           7          5          5          6          **           5          5          5          **         ** 
                                 22%          22%        18%         **        32%         **          22%        22%        24%        28%         **          25%        26%        37%         **         ** 
 
Mean Score                      3.4          3.4        3.5          **       3.1          **         3.4        3.3        3.4        3.4          **         3.2        3.2        2.9          **         ** 
Standard deviation             1.23         1.20       1.18          **      1.27          **        1.23       1.29       1.39       1.26          **        1.25       1.26       1.41          **         ** 
Standard error                  .26          .27        .27          **       .35          **         .27        .33        .39        .31          **         .32        .34        .44          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 334 (continuation) 
<E5> Google Hangouts - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   44            **        35           23         26         23          **         **           **         **         **         **           **         **         **         ** 
 
Effective sample                 24            **        20           13         15         14          **         **           **         **         **         **           **         **         **         ** 
 
Total                            32            **        25           18         22         18          **         **           **         **         **         **           **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          3            **         1            2          2          2          **         **           **         **         **         **           **         **         **         ** 
                                  8%           **         3%          12%        10%        13%         **         **           **         **         **         **           **         **         **         ** 
 
2                  (2.0)          5            **         4            1          1          3          **         **           **         **         **         **           **         **         **         ** 
                                 14%           **        17%           3%         2%        18%         **         **           **         **         **         **           **         **         **         ** 
 
3                  (3.0)          7            **         5            3          7          3          **         **           **         **         **         **           **         **         **         ** 
                                 22%           **        19%          19%        31%        15%         **         **           **         **         **         **           **         **         **         ** 
 
4                  (4.0)         10            **         8            5          7          4          **         **           **         **         **         **           **         **         **         ** 
                                 30%           **        30%          30%        32%        21%         **         **           **         **         **         **           **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          6            **         6            4          5          4          **         **           **         **         **         **           **         **         **         ** 
                                 19%           **        24%          24%        21%        24%         **         **           **         **         **         **           **         **         **         ** 
 
(Don't know)                      2            **         2            2          1          2          **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         7%          12%         4%        10%         **         **           **         **         **         **           **         **         **         ** 
 
Net: Trust                       15            **        13           10         12          8          **         **           **         **         **         **           **         **         **         ** 
                                 48%           **        54%          54%        53%        45%         **         **           **         **         **         **           **         **         **         ** 
 
Net: Do not trust                 7            **         5            3          3          6          **         **           **         **         **         **           **         **         **         ** 
                                 22%           **        20%          15%        12%        31%         **         **           **         **         **         **           **         **         **         ** 
 
Mean Score                      3.4            **       3.6          3.6        3.5        3.3          **         **           **         **         **         **           **         **         **         ** 
Standard deviation             1.23            **      1.16         1.35       1.20       1.45          **         **           **         **         **         **           **         **         **         ** 
Standard error                  .26            **       .27          .40        .32        .42          **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 334 (continuation) 
<E5> Google Hangouts - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   44            ** 
 
Effective sample                 24            ** 
 
Total                            32            ** 
 
1 - Do not 
trust it at all    (1.0)          3            ** 
                                  8%           ** 
 
2                  (2.0)          5            ** 
                                 14%           ** 
 
3                  (3.0)          7            ** 
                                 22%           ** 
 
4                  (4.0)         10            ** 
                                 30%           ** 
 
5 - Trust 
it a great deal    (5.0)          6            ** 
                                 19%           ** 
 
(Don't know)                      2            ** 
                                  7%           ** 
 
Net: Trust                       15            ** 
                                 48%           ** 
 
Net: Do not trust                 7            ** 
                                 22%           ** 
 
Mean Score                      3.4            ** 
Standard deviation             1.23            ** 
Standard error                  .26            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 334 (continuation) 
<E5> Google Hangouts - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   44           26         28         29         23         36         26         21          **         **         **        22          ** 
 
Effective sample                 24           15         15         16         12         19         15         11          **         **         **        12          ** 
 
Total                            32           20         20         22         13         23         18         12          **         **         **        15          ** 
 
1 - Do not 
trust it at all    (1.0)          3            2          2          2          *          2          *          *          **         **         **         *          ** 
                                  8%          10%        10%        11%         1%        10%         1%         3%         **         **         **         1%         ** 
 
2                  (2.0)          5            3          4          5          4          4          4          3          **         **         **         4          ** 
                                 14%          14%        20%        21%        35%        18%        21%        30%         **         **         **        25%         ** 
 
3                  (3.0)          7            1          5          4          2          5          4          1          **         **         **         3          ** 
                                 22%           5%        24%        20%        13%        24%        22%         9%         **         **         **        19%         ** 
 
4                  (4.0)         10            7          3          4          2          6          5          6          **         **         **         2          ** 
                                 30%          37%        14%        18%        16%        26%        29%        50%         **         **         **        15%         ** 
 
5 - Trust 
it a great deal    (5.0)          6            5          5          5          3          4          3          1          **         **         **         4          ** 
                                 19%          25%        23%        22%        21%        17%        18%         9%         **         **         **        28%         ** 
 
(Don't know)                      2            2          2          2          2          1          2          -          **         **         **         2          ** 
                                  7%           9%         9%         8%        14%         6%        10%         -%         **         **         **        12%         ** 
 
Net: Trust                       15           12          7          9          5         10          8          7          **         **         **         7          ** 
                                 48%          62%        37%        40%        37%        43%        46%        59%         **         **         **        43%         ** 
 
Net: Do not trust                 7            5          6          7          5          6          4          4          **         **         **         4          ** 
                                 22%          25%        30%        32%        36%        27%        22%        33%         **         **         **        26%         ** 
 
Mean Score                      3.4          3.6        3.2        3.2        3.2        3.3        3.5        3.3          **         **         **       3.5          ** 
Standard deviation             1.23         1.38       1.38       1.38       1.31       1.27       1.11       1.13          **         **         **      1.28          ** 
Standard error                  .26          .37        .37        .36        .40        .30        .31        .35          **         **         **       .39          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 334 (continuation) 
<E5> Google Hangouts - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   44           32         22          **         **        27         23         32          **         **         **         **        33         39          **         **        44 
 
Effective sample                 24           18         13          **         **        14         12         16          **         **         **         **        19         21          **         **        24 
 
Total                            32           22         18          **         **        18         18         20          **         **         **         **        25         28          **         **        32 
 
1 - Do not 
trust it at all    (1.0)          3            *          -          **         **         *          2          *          **         **         **         **         *          2          **         **         3 
                                  8%           1%         -%         **         **         2%        13%         2%         **         **         **         **         1%         8%         **         **         8% 
 
2                  (2.0)          5            4          3          **         **         2          2          4          **         **         **         **         4          4          **         **         5 
                                 14%          19%        20%         **         **        13%        12%        18%         **         **         **         **        14%        15%         **         **        14% 
 
3                  (3.0)          7            4          4          **         **         3          2          3          **         **         **         **         6          7          **         **         7 
                                 22%          21%        22%         **         **        18%        13%        17%         **         **         **         **        24%        26%         **         **        22% 
 
4                  (4.0)         10            7          6          **         **         6          5          5          **         **         **         **         8          8          **         **        10 
                                 30%          35%        33%         **         **        33%        31%        24%         **         **         **         **        30%        29%         **         **        30% 
 
5 - Trust 
it a great deal    (5.0)          6            4          3          **         **         5          5          6          **         **         **         **         6          5          **         **         6 
                                 19%          17%        16%         **         **        29%        26%        28%         **         **         **         **        22%        20%         **         **        19% 
 
(Don't know)                      2            2          2          **         **         1          1          2          **         **         **         **         2          1          **         **         2 
                                  7%           8%        10%         **         **         5%         5%        11%         **         **         **         **         9%         3%         **         **         7% 
 
Net: Trust                       15           11          9          **         **        11         10         10          **         **         **         **        13         13          **         **        15 
                                 48%          52%        49%         **         **        62%        58%        52%         **         **         **         **        52%        48%         **         **        48% 
 
Net: Do not trust                 7            4          3          **         **         3          4          4          **         **         **         **         4          6          **         **         7 
                                 22%          20%        20%         **         **        14%        25%        20%         **         **         **         **        16%        23%         **         **        22% 
 
Mean Score                      3.4          3.5        3.5          **         **       3.8        3.5        3.7          **         **         **         **       3.6        3.4          **         **       3.4 
Standard deviation             1.23         1.06       1.05          **         **      1.11       1.40       1.21          **         **         **         **      1.08       1.22          **         **      1.23 
Standard error                  .26          .26        .31          **         **       .31        .42        .32          **         **         **         **       .27        .28          **         **       .26 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 334 (continuation) 
<E5> Google Hangouts - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   44           25          **         - 
 
Effective sample                 24           14          **         - 
 
Total                            32           16          **         - 
 
1 - Do not 
trust it at all    (1.0)          3            -          **         - 
                                  8%           -%         **         -% 
 
2                  (2.0)          5            4          **         - 
                                 14%          25%         **         -% 
 
3                  (3.0)          7            3          **         - 
                                 22%          16%         **         -% 
 
4                  (4.0)         10            4          **         - 
                                 30%          26%         **         -% 
 
5 - Trust 
it a great deal    (5.0)          6            4          **         - 
                                 19%          23%         **         -% 
 
(Don't know)                      2            2          **         - 
                                  7%          11%         **         -% 
 
Net: Trust                       15            8          **         - 
                                 48%          48%         **         -% 
 
Net: Do not trust                 7            4          **         - 
                                 22%          25%         **         -% 
 
Mean Score                      3.4          3.5          **         - 
Standard deviation             1.23         1.19          **         - 
Standard error                  .26          .34          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 335 
<E5> Google Hangouts - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   44           21         23            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample                 24           11         14            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            32           15         17            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          3            2          *            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  8%          15%         2%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
2                  (2.0)          2            1          1            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           7%         4%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
3                  (3.0)          8            3          6            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 26%          18%        33%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
4                  (4.0)         10            4          5            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 30%          28%        32%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          8            4          3            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 24%          29%        20%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
(Don't know)                      2            *          2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  7%           3%        10%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Net:Trust                        17            9          9            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 54%          57%        52%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Net:Do not trust                  4            3          1            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 13%          21%         6%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Mean Score                      3.6          3.5        3.7            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
Standard deviation             1.20         1.43        .96            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
Standard error                  .25          .45        .27            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 335 (continuation) 
<E5> Google Hangouts - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   44           26          **           **         **         **         **        26           39          ** 
 
Effective sample                 24           15          **           **         **         **         **        15           21          ** 
 
Total                            32           20          **           **         **         **         **        19           25          ** 
 
1 - Do not 
trust it at all    (1.0)          3            *          **           **         **         **         **         2            3          ** 
                                  8%           2%         **           **         **         **         **        13%          10%         ** 
 
2                  (2.0)          2            1          **           **         **         **         **         *            2          ** 
                                  5%           4%         **           **         **         **         **         3%           6%         ** 
 
3                  (3.0)          8            4          **           **         **         **         **         3            8          ** 
                                 26%          20%         **           **         **         **         **        13%          33%         ** 
 
4                  (4.0)         10            8          **           **         **         **         **         9            6          ** 
                                 30%          39%         **           **         **         **         **        48%          24%         ** 
 
5 - Trust 
it a great deal    (5.0)          8            5          **           **         **         **         **         3            4          ** 
                                 24%          24%         **           **         **         **         **        15%          17%         ** 
 
(Don't know)                      2            2          **           **         **         **         **         2            2          ** 
                                  7%          11%         **           **         **         **         **         9%           9%         ** 
 
Net:Trust                        17           12          **           **         **         **         **        12           10          ** 
                                 54%          63%         **           **         **         **         **        62%          41%         ** 
 
Net:Do not trust                  4            1          **           **         **         **         **         3            4          ** 
                                 13%           6%         **           **         **         **         **        15%          17%         ** 
 
Mean Score                      3.6          3.9          **           **         **         **         **       3.5          3.3          ** 
Standard deviation             1.20          .95          **           **         **         **         **      1.24         1.21          ** 
Standard error                  .25          .26          **           **         **         **         **       .34          .28          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 335 (continuation) 
<E5> Google Hangouts - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   44            **         **         **         **         **         **         -          -          **         **         **         **          39          **         **         ** 
 
Effective sample                 24            **         **         **         **         **         **         -          -          **         **         **         **          22          **         **         ** 
 
Total                            32            **         **         **         **         **         **         -          -          **         **         **         **          30          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          3            **         **         **         **         **         **         -          -          **         **         **         **           2          **         **         ** 
                                  8%           **         **         **         **         **         **         -%         -%         **         **         **         **           7%         **         **         ** 
 
2                  (2.0)          2            **         **         **         **         **         **         -          -          **         **         **         **           2          **         **         ** 
                                  5%           **         **         **         **         **         **         -%         -%         **         **         **         **           5%         **         **         ** 
 
3                  (3.0)          8            **         **         **         **         **         **         -          -          **         **         **         **           8          **         **         ** 
                                 26%           **         **         **         **         **         **         -%         -%         **         **         **         **          27%         **         **         ** 
 
4                  (4.0)         10            **         **         **         **         **         **         -          -          **         **         **         **          10          **         **         ** 
                                 30%           **         **         **         **         **         **         -%         -%         **         **         **         **          31%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          8            **         **         **         **         **         **         -          -          **         **         **         **           7          **         **         ** 
                                 24%           **         **         **         **         **         **         -%         -%         **         **         **         **          25%         **         **         ** 
 
(Don't know)                      2            **         **         **         **         **         **         -          -          **         **         **         **           1          **         **         ** 
                                  7%           **         **         **         **         **         **         -%         -%         **         **         **         **           4%         **         **         ** 
 
Net:Trust                        17            **         **         **         **         **         **         -          -          **         **         **         **          17          **         **         ** 
                                 54%           **         **         **         **         **         **         -%         -%         **         **         **         **          56%         **         **         ** 
 
Net:Do not trust                  4            **         **         **         **         **         **         -          -          **         **         **         **           4          **         **         ** 
                                 13%           **         **         **         **         **         **         -%         -%         **         **         **         **          13%         **         **         ** 
 
Mean Score                      3.6            **         **         **         **         **         **         -          -          **         **         **         **         3.6          **         **         ** 
                                                          -                                           j                               bJ          - 
Standard deviation             1.20            **         **         **         **         **         **         -          -          **         **         **         **        1.17          **         **         ** 
Standard error                  .25            **         **         **         **         **         **         -          -          **         **         **         **         .25          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 335 (continuation) 
<E5> Google Hangouts - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   44           23          **         **         **         **           **        30           23          **         **         **           **         **         **         - 
 
Effective sample                 24           15          **         **         **         **           **        17           13          **         **         **           **         **         **         - 
 
Total                            32           20          **         **         **         **           **        22           18          **         **         **           **         **         **         - 
 
1 - Do not 
trust it at all    (1.0)          3            2          **         **         **         **           **         *            2          **         **         **           **         **         **         - 
                                  8%          10%         **         **         **         **           **         1%          11%         **         **         **           **         **         **         -% 
 
2                  (2.0)          2            1          **         **         **         **           **         1            1          **         **         **           **         **         **         - 
                                  5%           5%         **         **         **         **           **         6%           7%         **         **         **           **         **         **         -% 
 
3                  (3.0)          8            4          **         **         **         **           **         6            5          **         **         **           **         **         **         - 
                                 26%          21%         **         **         **         **           **        28%          25%         **         **         **           **         **         **         -% 
 
4                  (4.0)         10            7          **         **         **         **           **         6            4          **         **         **           **         **         **         - 
                                 30%          37%         **         **         **         **           **        25%          24%         **         **         **           **         **         **         -% 
 
5 - Trust 
it a great deal    (5.0)          8            4          **         **         **         **           **         7            4          **         **         **           **         **         **         - 
                                 24%          18%         **         **         **         **           **        32%          25%         **         **         **           **         **         **         -% 
 
(Don't know)                      2            2          **         **         **         **           **         2            1          **         **         **           **         **         **         - 
                                  7%           9%         **         **         **         **           **         8%           7%         **         **         **           **         **         **         -% 
 
Net:Trust                        17           11          **         **         **         **           **        13            9          **         **         **           **         **         **         - 
                                 54%          55%         **         **         **         **           **        57%          49%         **         **         **           **         **         **         -% 
 
Net:Do not trust                  4            3          **         **         **         **           **         2            3          **         **         **           **         **         **         - 
                                 13%          16%         **         **         **         **           **         7%          19%         **         **         **           **         **         **         -% 
 
Mean Score                      3.6          3.5          **         **         **         **           **       3.9          3.5          **         **         **           **         **         **         - 
Standard deviation             1.20         1.23          **         **         **         **           **      1.04         1.34          **         **         **           **         **         **         - 
Standard error                  .25          .33          **         **         **         **           **       .26          .38          **         **         **           **         **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 335 (continuation) 
<E5> Google Hangouts - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   44           38         37          **        24          **          40         30         24         32          **          32         27         24          **         ** 
 
Effective sample                 24           21         20          **        14          **          22         17         14         17          **          17         15         12          **         ** 
 
Total                            32           29         27          **        18          **          30         22         19         23          **          21         20         13          **         ** 
 
1 - Do not 
trust it at all    (1.0)          3            2          2          **         2          **           3          3          2          2          **           2          2          2          **         ** 
                                  8%           7%         8%         **        10%         **           8%        12%        11%        10%         **          11%        11%        17%         **         ** 
 
2                  (2.0)          2            1          1          **         1          **           1          1          1          1          **           2          2          1          **         ** 
                                  5%           5%         5%         **         6%         **           4%         4%         6%         5%         **           8%         8%         9%         **         ** 
 
3                  (3.0)          8            8          7          **         6          **           8          6          4          8          **           5          5          3          **         ** 
                                 26%          29%        24%         **        35%         **          28%        28%        22%        35%         **          23%        24%        24%         **         ** 
 
4                  (4.0)         10            9          9          **         4          **           9          5          7          4          **           8          7          2          **         ** 
                                 30%          31%        33%         **        20%         **          30%        23%        35%        16%         **          36%        36%        13%         **         ** 
 
5 - Trust 
it a great deal    (5.0)          8            7          7          **         4          **           7          5          3          7          **           3          3          3          **         ** 
                                 24%          25%        27%         **        24%         **          24%        24%        16%        32%         **          14%        13%        23%         **         ** 
 
(Don't know)                      2            1          1          **         1          **           2          2          2          *          **           2          1          2          **         ** 
                                  7%           3%         3%         **         5%         **           6%         8%        10%         2%         **           8%         7%        14%         **         ** 
 
Net:Trust                        17           16         16          **         8          **          16         10         10         11          **          11         10          5          **         ** 
                                 54%          56%        60%         **        44%         **          54%        47%        51%        49%         **          50%        49%        36%         **         ** 
 
Net:Do not trust                  4            4          4          **         3          **           4          4          3          3          **           4          4          3          **         ** 
                                 13%          12%        13%         **        16%         **          12%        16%        17%        15%         **          18%        19%        26%         **         ** 
 
Mean Score                      3.6          3.6        3.7          **       3.4          **         3.6        3.5        3.4        3.6          **         3.4        3.3        3.2          **         ** 
Standard deviation             1.20         1.16       1.18          **      1.27          **        1.19       1.31       1.24       1.29          **        1.21       1.22       1.52          **         ** 
Standard error                  .25          .26        .27          **       .36          **         .26        .34        .35        .32          **         .31        .33        .47          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 335 (continuation) 
<E5> Google Hangouts - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   44            **        35           23         26         23          **         **           **         **         **         **           **         **         **         ** 
 
Effective sample                 24            **        20           13         15         14          **         **           **         **         **         **           **         **         **         ** 
 
Total                            32            **        25           18         22         18          **         **           **         **         **         **           **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          3            **         1            2          2          2          **         **           **         **         **         **           **         **         **         ** 
                                  8%           **         3%          12%        10%        13%         **         **           **         **         **         **           **         **         **         ** 
 
2                  (2.0)          2            **         1            1          1          *          **         **           **         **         **         **           **         **         **         ** 
                                  5%           **         6%           3%         2%         2%         **         **           **         **         **         **           **         **         **         ** 
 
3                  (3.0)          8            **         6            3          5          4          **         **           **         **         **         **           **         **         **         ** 
                                 26%           **        24%          17%        21%        24%         **         **           **         **         **         **           **         **         **         ** 
 
4                  (4.0)         10            **         8            5          9          5          **         **           **         **         **         **           **         **         **         ** 
                                 30%           **        30%          29%        40%        29%         **         **           **         **         **         **           **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          8            **         8            5          5          4          **         **           **         **         **         **           **         **         **         ** 
                                 24%           **        31%          26%        22%        23%         **         **           **         **         **         **           **         **         **         ** 
 
(Don't know)                      2            **         2            2          1          2          **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         7%          12%         4%        10%         **         **           **         **         **         **           **         **         **         ** 
 
Net:Trust                        17            **        15           10         14         10          **         **           **         **         **         **           **         **         **         ** 
                                 54%           **        61%          55%        62%        52%         **         **           **         **         **         **           **         **         **         ** 
 
Net:Do not trust                  4            **         2            3          3          3          **         **           **         **         **         **           **         **         **         ** 
                                 13%           **         8%          15%        12%        15%         **         **           **         **         **         **           **         **         **         ** 
 
Mean Score                      3.6            **       3.9          3.6        3.6        3.5          **         **           **         **         **         **           **         **         **         ** 
Standard deviation             1.20            **      1.06         1.36       1.20       1.33          **         **           **         **         **         **           **         **         **         ** 
Standard error                  .25            **       .25          .41        .32        .38          **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 335 (continuation) 
<E5> Google Hangouts - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   44            ** 
 
Effective sample                 24            ** 
 
Total                            32            ** 
 
1 - Do not 
trust it at all    (1.0)          3            ** 
                                  8%           ** 
 
2                  (2.0)          2            ** 
                                  5%           ** 
 
3                  (3.0)          8            ** 
                                 26%           ** 
 
4                  (4.0)         10            ** 
                                 30%           ** 
 
5 - Trust 
it a great deal    (5.0)          8            ** 
                                 24%           ** 
 
(Don't know)                      2            ** 
                                  7%           ** 
 
Net:Trust                        17            ** 
                                 54%           ** 
 
Net:Do not trust                  4            ** 
                                 13%           ** 
 
Mean Score                      3.6            ** 
Standard deviation             1.20            ** 
Standard error                  .25            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 335 (continuation) 
<E5> Google Hangouts - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   44           26         28         29         23         36         26         21          **         **         **        22          ** 
 
Effective sample                 24           15         15         16         12         19         15         11          **         **         **        12          ** 
 
Total                            32           20         20         22         13         23         18         12          **         **         **        15          ** 
 
1 - Do not 
trust it at all    (1.0)          3            2          2          2          *          2          *          *          **         **         **         *          ** 
                                  8%          10%        10%        11%         1%        10%         1%         3%         **         **         **         1%         ** 
 
2                  (2.0)          2            1          1          2          1          1          1          *          **         **         **         1          ** 
                                  5%           7%         6%         7%        11%         5%         5%         4%         **         **         **         6%         ** 
 
3                  (3.0)          8            4          6          6          6          7          7          6          **         **         **         4          ** 
                                 26%          21%        31%        27%        50%        29%        38%        48%         **         **         **        28%         ** 
 
4                  (4.0)         10            6          6          5          2         10          5          3          **         **         **         6          ** 
                                 30%          29%        29%        26%        17%        41%        30%        22%         **         **         **        37%         ** 
 
5 - Trust 
it a great deal    (5.0)          8            5          3          5          1          2          3          3          **         **         **         3          ** 
                                 24%          24%        15%        21%         7%        10%        17%        23%         **         **         **        17%         ** 
 
(Don't know)                      2            2          2          2          2          1          2          -          **         **         **         2          ** 
                                  7%           9%         9%         8%        14%         6%        10%         -%         **         **         **        12%         ** 
 
Net:Trust                        17           10          9         10          3         12          9          5          **         **         **         8          ** 
                                 54%          53%        44%        47%        24%        51%        46%        45%         **         **         **        53%         ** 
 
Net:Do not trust                  4            4          3          4          2          3          1          1          **         **         **         1          ** 
                                 13%          18%        16%        18%        12%        14%         6%         7%         **         **         **         7%         ** 
 
Mean Score                      3.6          3.5        3.4        3.4        3.2        3.4        3.6        3.6          **         **         **       3.7          ** 
Standard deviation             1.20         1.31       1.19       1.29        .86       1.11        .91       1.02          **         **         **       .92          ** 
Standard error                  .25          .35        .32        .34        .27        .26        .25        .31          **         **         **       .28          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 335 (continuation) 
<E5> Google Hangouts - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   44           32         22          **         **        27         23         32          **         **         **         **        33         39          **         **        44 
 
Effective sample                 24           18         13          **         **        14         12         16          **         **         **         **        19         21          **         **        24 
 
Total                            32           22         18          **         **        18         18         20          **         **         **         **        25         28          **         **        32 
 
1 - Do not 
trust it at all    (1.0)          3            *          -          **         **         *          2          *          **         **         **         **         *          2          **         **         3 
                                  8%           1%         -%         **         **         2%        13%         2%         **         **         **         **         1%         8%         **         **         8% 
 
2                  (2.0)          2            1          1          **         **         1          1          1          **         **         **         **         1          1          **         **         2 
                                  5%           5%         3%         **         **         4%         3%         3%         **         **         **         **         3%         4%         **         **         5% 
 
3                  (3.0)          8            7          5          **         **         5          2          5          **         **         **         **         7          8          **         **         8 
                                 26%          34%        30%         **         **        26%        14%        25%         **         **         **         **        28%        30%         **         **        26% 
 
4                  (4.0)         10            8          7          **         **         6          5          6          **         **         **         **         8         10          **         **        10 
                                 30%          36%        40%         **         **        33%        29%        30%         **         **         **         **        31%        34%         **         **        30% 
 
5 - Trust 
it a great deal    (5.0)          8            4          3          **         **         5          6          6          **         **         **         **         7          6          **         **         8 
                                 24%          16%        17%         **         **        30%        37%        30%         **         **         **         **        29%        21%         **         **        24% 
 
(Don't know)                      2            2          2          **         **         1          1          2          **         **         **         **         2          1          **         **         2 
                                  7%           8%        10%         **         **         5%         5%        11%         **         **         **         **         9%         3%         **         **         7% 
 
Net:Trust                        17           11         10          **         **        11         12         12          **         **         **         **        15         15          **         **        17 
                                 54%          52%        57%         **         **        63%        66%        59%         **         **         **         **        60%        55%         **         **        54% 
 
Net:Do not trust                  4            1          1          **         **         1          3          1          **         **         **         **         1          3          **         **         4 
                                 13%           6%         3%         **         **         6%        16%         5%         **         **         **         **         4%        12%         **         **        13% 
 
Mean Score                      3.6          3.7        3.8          **         **       3.9        3.8        3.9          **         **         **         **       3.9+       3.6          **         **       3.6 
Standard deviation             1.20          .88        .81          **         **       .99       1.39        .99          **         **         **         **       .95       1.14          **         **      1.20 
Standard error                  .25          .22        .24          **         **       .28        .42        .26          **         **         **         **       .23        .26          **         **       .25 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4682 
Table 335 (continuation) 
<E5> Google Hangouts - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   44           25          **         - 
 
Effective sample                 24           14          **         - 
 
Total                            32           16          **         - 
 
1 - Do not 
trust it at all    (1.0)          3            -          **         - 
                                  8%           -%         **         -% 
 
2                  (2.0)          2            1          **         - 
                                  5%           7%         **         -% 
 
3                  (3.0)          8            7          **         - 
                                 26%          43%         **         -% 
 
4                  (4.0)         10            4          **         - 
                                 30%          27%         **         -% 
 
5 - Trust 
it a great deal    (5.0)          8            2          **         - 
                                 24%          12%         **         -% 
 
(Don't know)                      2            2          **         - 
                                  7%          11%         **         -% 
 
Net:Trust                        17            6          **         - 
                                 54%          39%         **         -% 
 
Net:Do not trust                  4            1          **         - 
                                 13%           7%         **         -% 
 
Mean Score                      3.6          3.5          **         - 
Standard deviation             1.20          .85          **         - 
Standard error                  .25          .24          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 336 
<E5> Google Hangouts - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   44           21         23            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample                 24           11         14            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            32           15         17            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          4            2          2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 13%          16%        10%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
2                  (2.0)          1            1          1            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  4%           4%         4%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
3                  (3.0)          8            3          5            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 24%          20%        27%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
4                  (4.0)          8            4          3            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 25%          30%        20%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          9            4          5            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 28%          27%        29%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
(Don't know)                      2            *          2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  7%           3%        10%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Net:Trust                        17            8          8            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 53%          56%        49%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Net:Do not trust                  5            3          2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 17%          20%        14%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Mean Score                      3.6          3.5        3.6            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
Standard deviation             1.35         1.42       1.33            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
Standard error                  .29          .44        .38            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 336 (continuation) 
<E5> Google Hangouts - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   44           26          **           **         **         **         **        26           39          ** 
 
Effective sample                 24           15          **           **         **         **         **        15           21          ** 
 
Total                            32           20          **           **         **         **         **        19           25          ** 
 
1 - Do not 
trust it at all    (1.0)          4            2          **           **         **         **         **         4            4          ** 
                                 13%           9%         **           **         **         **         **        21%          16%         ** 
 
2                  (2.0)          1            1          **           **         **         **         **         *            1          ** 
                                  4%           3%         **           **         **         **         **         2%           5%         ** 
 
3                  (3.0)          8            1          **           **         **         **         **         3            6          ** 
                                 24%           4%         **           **         **         **         **        15%          22%         ** 
 
4                  (4.0)          8            6          **           **         **         **         **         6            6          ** 
                                 25%          31%         **           **         **         **         **        31%          24%         ** 
 
5 - Trust 
it a great deal    (5.0)          9            8          **           **         **         **         **         4            6          ** 
                                 28%          41%         **           **         **         **         **        23%          23%         ** 
 
(Don't know)                      2            2          **           **         **         **         **         2            2          ** 
                                  7%          11%         **           **         **         **         **         9%           9%         ** 
 
Net:Trust                        17           14          **           **         **         **         **        10           12          ** 
                                 53%          72%         **           **         **         **         **        54%          47%         ** 
 
Net:Do not trust                  5            2          **           **         **         **         **         4            5          ** 
                                 17%          13%         **           **         **         **         **        22%          21%         ** 
 
Mean Score                      3.6          4.0          **           **         **         **         **       3.4          3.4          ** 
Standard deviation             1.35         1.31          **           **         **         **         **      1.51         1.42          ** 
Standard error                  .29          .36          **           **         **         **         **       .42          .33          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 336 (continuation) 
<E5> Google Hangouts - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   44            **         **         **         **         **         **         -          -          **         **         **         **          39          **         **         ** 
 
Effective sample                 24            **         **         **         **         **         **         -          -          **         **         **         **          22          **         **         ** 
 
Total                            32            **         **         **         **         **         **         -          -          **         **         **         **          30          **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          4            **         **         **         **         **         **         -          -          **         **         **         **           4          **         **         ** 
                                 13%           **         **         **         **         **         **         -%         -%         **         **         **         **          12%         **         **         ** 
 
2                  (2.0)          1            **         **         **         **         **         **         -          -          **         **         **         **           1          **         **         ** 
                                  4%           **         **         **         **         **         **         -%         -%         **         **         **         **           4%         **         **         ** 
 
3                  (3.0)          8            **         **         **         **         **         **         -          -          **         **         **         **           8          **         **         ** 
                                 24%           **         **         **         **         **         **         -%         -%         **         **         **         **          25%         **         **         ** 
 
4                  (4.0)          8            **         **         **         **         **         **         -          -          **         **         **         **           8          **         **         ** 
                                 25%           **         **         **         **         **         **         -%         -%         **         **         **         **          25%         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          9            **         **         **         **         **         **         -          -          **         **         **         **           9          **         **         ** 
                                 28%           **         **         **         **         **         **         -%         -%         **         **         **         **          29%         **         **         ** 
 
(Don't know)                      2            **         **         **         **         **         **         -          -          **         **         **         **           1          **         **         ** 
                                  7%           **         **         **         **         **         **         -%         -%         **         **         **         **           4%         **         **         ** 
 
Net:Trust                        17            **         **         **         **         **         **         -          -          **         **         **         **          16          **         **         ** 
                                 53%           **         **         **         **         **         **         -%         -%         **         **         **         **          54%         **         **         ** 
 
Net:Do not trust                  5            **         **         **         **         **         **         -          -          **         **         **         **           5          **         **         ** 
                                 17%           **         **         **         **         **         **         -%         -%         **         **         **         **          17%         **         **         ** 
 
Mean Score                      3.6            **         **         **         **         **         **         -          -          **         **         **         **         3.6          **         **         ** 
                                               -                                                      j                                a 
Standard deviation             1.35            **         **         **         **         **         **         -          -          **         **         **         **        1.33          **         **         ** 
Standard error                  .29            **         **         **         **         **         **         -          -          **         **         **         **         .29          **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 336 (continuation) 
<E5> Google Hangouts - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   44           23          **         **         **         **           **        30           23          **         **         **           **         **         **         - 
 
Effective sample                 24           15          **         **         **         **           **        17           13          **         **         **           **         **         **         - 
 
Total                            32           20          **         **         **         **           **        22           18          **         **         **           **         **         **         - 
 
1 - Do not 
trust it at all    (1.0)          4            3          **         **         **         **           **         2            4          **         **         **           **         **         **         - 
                                 13%          17%         **         **         **         **           **         8%          20%         **         **         **           **         **         **         -% 
 
2                  (2.0)          1            1          **         **         **         **           **         1            1          **         **         **           **         **         **         - 
                                  4%           5%         **         **         **         **           **         5%           6%         **         **         **           **         **         **         -% 
 
3                  (3.0)          8            5          **         **         **         **           **         4            3          **         **         **           **         **         **         - 
                                 24%          24%         **         **         **         **           **        17%          16%         **         **         **           **         **         **         -% 
 
4                  (4.0)          8            6          **         **         **         **           **         6            5          **         **         **           **         **         **         - 
                                 25%          28%         **         **         **         **           **        25%          26%         **         **         **           **         **         **         -% 
 
5 - Trust 
it a great deal    (5.0)          9            4          **         **         **         **           **         8            4          **         **         **           **         **         **         - 
                                 28%          18%         **         **         **         **           **        37%          25%         **         **         **           **         **         **         -% 
 
(Don't know)                      2            2          **         **         **         **           **         2            1          **         **         **           **         **         **         - 
                                  7%           9%         **         **         **         **           **         8%           7%         **         **         **           **         **         **         -% 
 
Net:Trust                        17            9          **         **         **         **           **        14            9          **         **         **           **         **         **         - 
                                 53%          46%         **         **         **         **           **        62%          51%         **         **         **           **         **         **         -% 
 
Net:Do not trust                  5            4          **         **         **         **           **         3            5          **         **         **           **         **         **         - 
                                 17%          21%         **         **         **         **           **        13%          26%         **         **         **           **         **         **         -% 
 
Mean Score                      3.6          3.3          **         **         **         **           **       3.8          3.3          **         **         **           **         **         **         - 
Standard deviation             1.35         1.38          **         **         **         **           **      1.29         1.52          **         **         **           **         **         **         - 
Standard error                  .29          .38          **         **         **         **           **       .32          .43          **         **         **           **         **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 336 (continuation) 
<E5> Google Hangouts - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   44           38         37          **        24          **          40         30         24         32          **          32         27         24          **         ** 
 
Effective sample                 24           21         20          **        14          **          22         17         14         17          **          17         15         12          **         ** 
 
Total                            32           29         27          **        18          **          30         22         19         23          **          21         20         13          **         ** 
 
1 - Do not 
trust it at all    (1.0)          4            4          4          **         3          **           4          4          4          4          **           4          4          4          **         ** 
                                 13%          12%        13%         **        18%         **          14%        18%        19%        16%         **          18%        19%        29%         **         ** 
 
2                  (2.0)          1            1          1          **         1          **           1          1          1          1          **           1          1          1          **         ** 
                                  4%           4%         4%         **         6%         **           3%         4%         4%         3%         **           6%         6%         6%         **         ** 
 
3                  (3.0)          8            8          8          **         5          **           8          5          2          6          **           5          5          2          **         ** 
                                 24%          26%        28%         **        27%         **          25%        24%         8%        25%         **          25%        27%        13%         **         ** 
 
4                  (4.0)          8            7          7          **         2          **           7          5          6          5          **           6          5          2          **         ** 
                                 25%          25%        27%         **        11%         **          24%        22%        34%        23%         **          29%        28%        15%         **         ** 
 
5 - Trust 
it a great deal    (5.0)          9            9          7          **         6          **           9          5          5          7          **           3          3          3          **         ** 
                                 28%          29%        25%         **        33%         **          28%        24%        24%        30%         **          14%        13%        23%         **         ** 
 
(Don't know)                      2            1          1          **         1          **           2          2          2          *          **           2          1          2          **         ** 
                                  7%           3%         3%         **         5%         **           6%         8%        10%         2%         **           8%         7%        14%         **         ** 
 
Net:Trust                        17           16         14          **         8          **          16         10         11         12          **           9          8          5          **         ** 
                                 53%          55%        52%         **        44%         **          53%        46%        59%        54%         **          43%        41%        38%         **         ** 
 
Net:Do not trust                  5            5          5          **         4          **           5          5          4          5          **           5          5          5          **         ** 
                                 17%          16%        17%         **        24%         **          16%        22%        23%        20%         **          24%        26%        35%         **         ** 
 
Mean Score                      3.6          3.6        3.5          **       3.4          **         3.5        3.3        3.4        3.5          **         3.2        3.1-       3.0          **         ** 
                                                                                                                                                                                                           +ab 
Standard deviation             1.35         1.33       1.32          **      1.51          **        1.35       1.45       1.51       1.43          **        1.35       1.36       1.71          **         ** 
Standard error                  .29          .29        .30          **       .42          **         .30        .37        .43        .35          **         .34        .36        .53          **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 336 (continuation) 
<E5> Google Hangouts - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   44            **        35           23         26         23          **         **           **         **         **         **           **         **         **         ** 
 
Effective sample                 24            **        20           13         15         14          **         **           **         **         **         **           **         **         **         ** 
 
Total                            32            **        25           18         22         18          **         **           **         **         **         **           **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          4            **         2            2          2          4          **         **           **         **         **         **           **         **         **         ** 
                                 13%           **         9%          12%        10%        20%         **         **           **         **         **         **           **         **         **         ** 
 
2                  (2.0)          1            **         1            *          *          *          **         **           **         **         **         **           **         **         **         ** 
                                  4%           **         5%           2%         1%         1%         **         **           **         **         **         **           **         **         **         ** 
 
3                  (3.0)          8            **         5            4          7          1          **         **           **         **         **         **           **         **         **         ** 
                                 24%           **        20%          22%        32%         7%         **         **           **         **         **         **           **         **         **         ** 
 
4                  (4.0)          8            **         6            5          7          4          **         **           **         **         **         **           **         **         **         ** 
                                 25%           **        23%          28%        32%        22%         **         **           **         **         **         **           **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          9            **         9            4          4          7          **         **           **         **         **         **           **         **         **         ** 
                                 28%           **        36%          24%        20%        41%         **         **           **         **         **         **           **         **         **         ** 
 
(Don't know)                      2            **         2            2          1          2          **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         7%          12%         4%        10%         **         **           **         **         **         **           **         **         **         ** 
 
Net:Trust                        17            **        15            9         11         12          **         **           **         **         **         **           **         **         **         ** 
                                 53%           **        59%          52%        52%        62%         **         **           **         **         **         **           **         **         **         ** 
 
Net:Do not trust                  5            **         3            3          3          4          **         **           **         **         **         **           **         **         **         ** 
                                 17%           **        14%          14%        12%        21%         **         **           **         **         **         **           **         **         **         ** 
 
Mean Score                      3.6            **       3.8          3.6        3.5        3.7          **         **           **         **         **         **           **         **         **         ** 
Standard deviation             1.35            **      1.30         1.34       1.19       1.63          **         **           **         **         **         **           **         **         **         ** 
Standard error                  .29            **       .31          .40        .31        .47          **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 336 (continuation) 
<E5> Google Hangouts - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   44            ** 
 
Effective sample                 24            ** 
 
Total                            32            ** 
 
1 - Do not 
trust it at all    (1.0)          4            ** 
                                 13%           ** 
 
2                  (2.0)          1            ** 
                                  4%           ** 
 
3                  (3.0)          8            ** 
                                 24%           ** 
 
4                  (4.0)          8            ** 
                                 25%           ** 
 
5 - Trust 
it a great deal    (5.0)          9            ** 
                                 28%           ** 
 
(Don't know)                      2            ** 
                                  7%           ** 
 
Net:Trust                        17            ** 
                                 53%           ** 
 
Net:Do not trust                  5            ** 
                                 17%           ** 
 
Mean Score                      3.6            ** 
Standard deviation             1.35            ** 
Standard error                  .29            ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 336 (continuation) 
<E5> Google Hangouts - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   44           26         28         29         23         36         26         21          **         **         **        22          ** 
 
Effective sample                 24           15         15         16         12         19         15         11          **         **         **        12          ** 
 
Total                            32           20         20         22         13         23         18         12          **         **         **        15          ** 
 
1 - Do not 
trust it at all    (1.0)          4            4          4          4          2          4          2          2          **         **         **         2          ** 
                                 13%          18%        18%        18%        13%        16%         8%        16%         **         **         **        11%         ** 
 
2                  (2.0)          1            1          1          1          1          1          1          *          **         **         **         1          ** 
                                  4%           6%         4%         6%         9%         3%         4%         1%         **         **         **         4%         ** 
 
3                  (3.0)          8            1          3          3          2          4          2          1          **         **         **         1          ** 
                                 24%           6%        16%        12%        13%        17%        13%         9%         **         **         **         9%         ** 
 
4                  (4.0)          8            7          5          4          4          8          6          4          **         **         **         4          ** 
                                 25%          38%        23%        19%        31%        34%        31%        37%         **         **         **        27%         ** 
 
5 - Trust 
it a great deal    (5.0)          9            5          6          8          3          5          6          4          **         **         **         6          ** 
                                 28%          24%        31%        36%        20%        24%        34%        37%         **         **         **        37%         ** 
 
(Don't know)                      2            2          2          2          2          1          2          -          **         **         **         2          ** 
                                  7%           9%         9%         8%        14%         6%        10%         -%         **         **         **        12%         ** 
 
Net:Trust                        17           12         11         12          6         13         12          9          **         **         **        10          ** 
                                 53%          62%        54%        56%        51%        58%        65%        74%         **         **         **        65%         ** 
 
Net:Do not trust                  5            5          4          5          3          5          2          2          **         **         **         2          ** 
                                 17%          24%        22%        24%        22%        20%        13%        17%         **         **         **        15%         ** 
 
Mean Score                      3.6          3.5        3.5        3.5        3.4        3.5        3.9h       3.8          **         **         **       3.9          ** 
                                                                                                                                       -                                h 
Standard deviation             1.35         1.49       1.52       1.57       1.42       1.40       1.27       1.44          **         **         **      1.39          ** 
Standard error                  .29          .40        .41        .41        .44        .33        .35        .44          **         **         **       .42          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 336 (continuation) 
<E5> Google Hangouts - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   44           32         22          **         **        27         23         32          **         **         **         **        33         39          **         **        44 
 
Effective sample                 24           18         13          **         **        14         12         16          **         **         **         **        19         21          **         **        24 
 
Total                            32           22         18          **         **        18         18         20          **         **         **         **        25         28          **         **        32 
 
1 - Do not 
trust it at all    (1.0)          4            2          1          **         **         *          2          2          **         **         **         **         2          4          **         **         4 
                                 13%           8%         8%         **         **         3%        14%         9%         **         **         **         **         7%        13%         **         **        13% 
 
2                  (2.0)          1            1          *          **         **         *          *          *          **         **         **         **         *          1          **         **         1 
                                  4%           4%         2%         **         **         2%         1%         2%         **         **         **         **         1%         3%         **         **         4% 
 
3                  (3.0)          8            3          4          **         **         5          3          4          **         **         **         **         6          8          **         **         8 
                                 24%          13%        24%         **         **        31%        16%        19%         **         **         **         **        25%        27%         **         **        24% 
 
4                  (4.0)          8            8          6          **         **         6          4          5          **         **         **         **         6          8          **         **         8 
                                 25%          36%        32%         **         **        32%        21%        23%         **         **         **         **        23%        28%         **         **        25% 
 
5 - Trust 
it a great deal    (5.0)          9            7          4          **         **         5          8          7          **         **         **         **         9          7          **         **         9 
                                 28%          31%        24%         **         **        28%        44%        36%         **         **         **         **        34%        25%         **         **        28% 
 
(Don't know)                      2            2          2          **         **         1          1          2          **         **         **         **         2          1          **         **         2 
                                  7%           8%        10%         **         **         5%         5%        11%         **         **         **         **         9%         3%         **         **         7% 
 
Net:Trust                        17           15         10          **         **        11         11         12          **         **         **         **        14         15          **         **        17 
                                 53%          67%        56%         **         **        60%        64%        59%         **         **         **         **        57%        53%         **         **        53% 
 
Net:Do not trust                  5            2          2          **         **         1          3          2          **         **         **         **         2          5          **         **         5 
                                 17%          11%        10%         **         **         5%        15%        11%         **         **         **         **         9%        16%         **         **        17% 
 
Mean Score                      3.6          3.9        3.7          **         **       3.8        3.8        3.8          **         **         **         **       3.8        3.5          **         **       3.6 
Standard deviation             1.35         1.21       1.18          **         **       .99       1.43       1.30          **         **         **         **      1.21       1.31          **         **      1.35 
Standard error                  .29          .30        .35          **         **       .28        .43        .35          **         **         **         **       .30        .30          **         **       .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 336 (continuation) 
<E5> Google Hangouts - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   44           25          **         - 
 
Effective sample                 24           14          **         - 
 
Total                            32           16          **         - 
 
1 - Do not 
trust it at all    (1.0)          4            2          **         - 
                                 13%           9%         **         -% 
 
2                  (2.0)          1            1          **         - 
                                  4%           5%         **         -% 
 
3                  (3.0)          8            3          **         - 
                                 24%          16%         **         -% 
 
4                  (4.0)          8            6          **         - 
                                 25%          37%         **         -% 
 
5 - Trust 
it a great deal    (5.0)          9            4          **         - 
                                 28%          22%         **         -% 
 
(Don't know)                      2            2          **         - 
                                  7%          11%         **         -% 
 
Net:Trust                        17           10          **         - 
                                 53%          59%         **         -% 
 
Net:Do not trust                  5            2          **         - 
                                 17%          14%         **         -% 
 
Mean Score                      3.6          3.6          **         - 
Standard deviation             1.35         1.25          **         - 
Standard error                  .29          .35          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 337 
<E5> Facebook Messenger - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          321        441          136        170        166        109        106         59          **         306        275        181          141        240        176        205 
 
Effective sample                479          200        280           88        106        109         72         66         32          **         193        180        106           88        150        121        123 
 
Total                           688          304        384          131        136        153        109         98         44          **         267        262        158          116        201        178        193 
 
1 - Do not 
trust it at all    (1.0)         87           35         52           16         21         16         18         10          5          **          37         34         16           15         22         18         33 
                                 13%          12%        14%          12%        15%        11%        16%        11%        12%         **          14%        13%        10%          13%        11%        10%        17% 
 
2                  (2.0)         84           38         46           12         20         21         11         16          2          **          32         32         21           13         34+        16         21 
                                 12%          13%        12%           9%        15%        14%        10%        16%         4%         **          12%        12%        13%          11%        17%         9%        11% 
 
3                  (3.0)        224          108        116           45         42         53         33         31         13          **          87         86         52           45         65         49         65 
                                 33%          35%        30%          34%        31%        34%        30%        31%        29%         **          32%        33%        33%          38%        33%        28%        34% 
 
4                  (4.0)        184           69        115           42         32         42         32         21         15          **          74         74         36           31         54         55         43 
                                 27%          23%        30%          32%        24%        27%        29%        22%        34%         **          28%        28%        23%          27%        27%        31%        23% 
 
5 - Trust 
it a great deal    (5.0)         94           49         45           14         19         18         11         17          9          **          34         30         30           11         20         36+ab      27 
                                 14%          16%        12%          11%        14%        12%        10%        18%        20%         **          13%        11%        19%           9%        10%        20%        14% 
 
(Don't know)                     14            5          9            3          2          2          4          2          *          **           4          7          3            2          5          3          4 
                                  2%           2%         2%           2%         1%         2%         4%         2%         1%         **           2%         3%         2%           2%         3%         2%         2% 
 
Net: Trust                      278          118        160           56         52         60         43         39         24          **         108        104         67           42         75         91++abd    70 
                                 40%          39%        42%          43%        38%        39%        40%        39%        54%         **          40%        39%        42%          36%        37%        51%        37% 
 
Net: Do not trust               172           73         98           28         41         38         29         26          7          **          68         66         37           28         56         34         54 
                                 25%          24%        26%          21%        30%        25%        26%        27%        16%         **          26%        25%        23%          24%        28%        19%        28% 
 
Mean Score                      3.2          3.2        3.1          3.2        3.1        3.2        3.1        3.2        3.5          **         3.1        3.1        3.3          3.1        3.1        3.4++abd   3.1 
Standard deviation             1.20         1.20       1.20         1.15       1.27       1.15       1.24       1.23       1.23          **        1.21       1.18       1.22         1.14       1.14       1.21       1.27 
Standard error                  .06          .09        .07          .12        .12        .11        .15        .15        .22          **         .09        .09        .12          .12        .09        .11        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 337 (continuation) 
<E5> Facebook Messenger - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  762          381        381          119        143        146        311        446          709         50 
 
Effective sample                479          238        243           73         92         90        195        280          437         43 
 
Total                           688          317        371          101        125        125        271        410          614         73 
 
1 - Do not 
trust it at all    (1.0)         87           37         50           16         11         16         38         49           80          7 
                                 13%          12%        14%          16%         9%        13%        14%        12%          13%         9% 
 
2                  (2.0)         84           47         37           17         22         10         34         47           75          9 
                                 12%          15%        10%          16%        18%         8%        12%        11%          12%        12% 
 
3                  (3.0)        224          110        114           41         43         38         97        126          192         32 
                                 33%          35%        31%          40%        35%        31%        36%        31%          31%        44% 
 
4                  (4.0)        184           85         99           16-        31         42A        67        116a         168         16 
                                 27%          27%        27%          16%        25%        34%        25%        28%          27%        22% 
 
5 - Trust 
it a great deal    (5.0)         94           31-        63+a         12         16         15         30         63           86          8 
                                 14%          10%        17%          11%        13%        12%        11%        15%          14%        10% 
 
(Don't know)                     14            7          7            *          *          3          5          9           12          1 
                                  2%           2%         2%           *%         *%         3%         2%         2%           2%         2% 
 
Net: Trust                      278          117        162           28-        47         57a        97        179a         254         24 
                                 40%          37%        44%          27%        38%        46%        36%        44%          41%        33% 
 
Net: Do not trust               172           84         88           32         33         26         72         96          156         16 
                                 25%          26%        24%          32%        27%        21%        27%        23%          25%        21% 
 
Mean Score                      3.2          3.1        3.2          2.9-       3.2        3.2        3.1        3.2a         3.2        3.1 
Standard deviation             1.20         1.14       1.25         1.19       1.14       1.19       1.19       1.21         1.22       1.08 
Standard error                  .06          .07        .08          .14        .12        .13        .09        .07          .06        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 337 (continuation) 
<E5> Facebook Messenger - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  762            **        50         51         40         40          **        28         53         34        121        158        150          657        105         71         34 
 
Effective sample                479            **        49         50         40         40          **        28         52         34        120        152        149          426         54         37         19 
 
Total                           688            **        88         78         71         55          **        45         97         61         21         45         69          621         67         51         16 
 
1 - Do not 
trust it at all    (1.0)         87            **         9          9i        18+hI       5i         **         7          8          --         2I         9+hI      12I          79          8          7          1 
                                 13%           **        10%        11%        25%        10%         **        15%         8%         -%        12%        19%        18%          13%        12%        13%         7% 
 
2                  (2.0)         84            **        12         10          5         11L         **         9          7          5          3hL        6L         3--         77          7          4          3 
                                 12%           **        14%        12%         7%        20%         **        21%         7%         8%        16%        13%         5%          12%        11%         8%        20% 
 
3                  (3.0)        224            **        19         25         21         14          **        17         46+BeJl    22          5         19+BeJl    21          197         27         19          8 
                                 33%           **        22%        32%        29%        25%         **        36%        47%        36%        24%        42%        30%          32%        40%        38%        47% 
 
4                  (4.0)        184            **        29k        17         18         14          **        11         23         25+K        5k         6--       20K         170         14         12          2 
                                 27%           **        32%        22%        25%        25%         **        24%        24%        41%        25%        14%        29%          27%        21%        23%        15% 
 
5 - Trust 
it a great deal    (5.0)         94            **        19         12          8         10          **         1         13          9          3          5         10           86          8          7          1 
                                 14%           **        21%        15%        11%        18%         **         3%        14%        15%        16%        11%        14%          14%        12%        14%         5% 
 
(Don't know)                     14            **         -          6++bhk     2          2          **         -          -          -          1++BHIK    *          3h          11          3          2          1 
                                  2%           **         -%         8%         3%         3%         **         -%         -%         -%         7%         1%         4%           2%         4%         4%         5% 
 
Net: Trust                      278            **        47+K       28         26         23k         **        13         36         34K         8K        11--       30K         256         22         19          3 
                                 40%           **        54%        37%        36%        43%         **        28%        38%        56%        41%        25%        43%          41%        33%        37%        21% 
 
Net: Do not trust               172            **        22         18         23hi       16i         **        16         15          5-         6hI       15HI       16i         156         15         11          4 
                                 25%           **        25%        24%        32%        29%         **        36%        15%         8%        29%        32%        23%          25%        23%        21%        27% 
 
Mean Score                      3.2            **       3.4agK     3.2        2.9        3.2          **       2.8        3.3ak      3.6+ADGjKl 3.2k       2.8--      3.2k         3.2        3.1        3.2        2.9 
                                               - 
Standard deviation             1.20            **      1.26       1.22       1.35       1.25          **      1.08       1.05        .84       1.31       1.22       1.30         1.21       1.15       1.21        .98 
Standard error                  .06            **       .18        .18        .22        .20          **       .21        .15        .15        .12        .10        .11          .06        .16        .20        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4696 
Table 337 (continuation) 
<E5> Facebook Messenger - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          352         92        212         44         32          115        444          393        282         86         31          253        299        206          ** 
 
Effective sample                479          239         47        128         24         21           66        270          264        168         47         18          173        180        126          ** 
 
Total                           688          332         66        189         37         33           94        367          383        238         67         26          269        245        172          ** 
 
1 - Do not 
trust it at all    (1.0)         87           53+c       11         16          3          2           15         54           41         34         12          6           26         39         22          ** 
                                 13%          16%        16%         8%         9%         7%          16%        15%          11%        14%        18%        24%          10%        16%        13%         ** 
 
2                  (2.0)         84           44          9         21          4          7           15         45           48         26         10          3           37         25         22          ** 
                                 12%          13%        14%        11%        10%        21%          16%        12%          12%        11%        16%        13%          14%        10%        13%         ** 
 
3                  (3.0)        224          101         19         65         15         13           25        106          124         84         17          3           97         80         45          ** 
                                 33%          30%        28%        35%        42%        40%          27%        29%          32%        35%        25%        13%          36%        33%        26%         ** 
 
4                  (4.0)        184           81         21         53         11          6           20        108          111         58         15          6           56-        72         56a         ** 
                                 27%          24%        31%        28%        31%        19%          21%        29%          29%        25%        22%        24%          21%        29%        33%         ** 
 
5 - Trust 
it a great deal    (5.0)         94           46          7         29          3          4           17         44           54         30         10          7           49+B       21-        24          ** 
                                 14%          14%        10%        16%         7%        12%          18%        12%          14%        13%        15%        25%          18%         9%        14%         ** 
 
(Don't know)                     14            7          1          5          *          *            1         10            5          6          3          *            4          7          3          ** 
                                  2%           2%         1%         3%         1%         1%           1%         3%           1%         2%         4%         2%           1%         3%         2%         ** 
 
Net: Trust                      278          127         27         82         14         10           37        152          165         88         25         13          105         93         80          ** 
                                 40%          38%        41%        44%        38%        31%          40%        41%          43%        37%        37%        49%          39%        38%        46%         ** 
 
Net: Do not trust               172           97+c       20         36          7          9           30         99           89         60         23         10           63         64         44          ** 
                                 25%          29%        29%        19%        20%        28%          32%        27%          23%        25%        34%        37%          24%        26%        26%         ** 
 
Mean Score                      3.2          3.1        3.1        3.3        3.2        3.1          3.1        3.1          3.2        3.1        3.0        3.1          3.2        3.0        3.2          ** 
Standard deviation             1.20         1.27       1.23       1.13       1.04       1.11         1.33       1.23         1.17       1.21       1.34       1.56         1.20       1.19       1.22          ** 
Standard error                  .06          .08        .18        .10        .21        .24          .17        .08          .07        .09        .20        .37          .09        .09        .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 337 (continuation) 
<E5> Facebook Messenger - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          658        612        278        331         85          654        479        406        497         97          550        425        364        284        203 
 
Effective sample                479          411        380        181        208         57          417        303        260        321         57          342        260        218        164        132 
 
Total                           688          583        537        255        288         88          606        432        381        464         76          486        368        302        220        191 
 
1 - Do not 
trust it at all    (1.0)         87           78         72         42         50++        8           75         61         53         61         10           69         63++e      52++e      40+e       16 
                                 13%          13%        13%        16%        17%         9%          12%        14%        14%        13%        14%          14%        17%        17%        18%         8% 
 
2                  (2.0)         84           78e        73e        36e        38e         2-          79         55         44         54          3-          59         45         36         29         26 
                                 12%          13%        14%        14%        13%         3%          13%        13%        12%        12%         4%          12%        12%        12%        13%        13% 
 
3                  (3.0)        224          190        170         84         92         29          210++e     156+E      130e       159e        14-         166        127        100         73         52 
                                 33%          33%        32%        33%        32%        33%          35%        36%        34%        34%        18%          34%        34%        33%        33%        27% 
 
4                  (4.0)        184          158        148         64         72         22          159        113         98        128         25          121         83-        70         46-        64+bcd 
                                 27%          27%        28%        25%        25%        25%          26%        26%        26%        28%        32%          25%        23%        23%        21%        33% 
 
5 - Trust 
it a great deal    (5.0)         94           69--       63-        25         31         24++ABCD     71--       37--       46         53-        22++ABCD     60         39-        33         28         32 
                                 14%          12%        12%        10%        11%        27%          12%         9%        12%        11%        29%          12%        11%        11%        13%        17% 
 
(Don't know)                     14           10         10          5          5          3           11          9          9          9          2           11         11         10+         4          2 
                                  2%           2%         2%         2%         2%         3%           2%         2%         2%         2%         3%           2%         3%         3%         2%         1% 
 
Net: Trust                      278          227        211         89        103         46cd        231--      150--      144        181         47++ABCD    181-       122--      103-        74-        95+aBCD 
                                 40%          39%        39%        35%        36%        52%          38%        35%        38%        39%        61%          37%        33%        34%        34%        50% 
 
Net: Do not trust               172          156+e      145e        77+E       88+E       10-         154        116         98        115         14          128        108+        89+        69+        42 
                                 25%          27%        27%        30%        30%        12%          25%        27%        26%        25%        18%          26%        29%        29%        31%        22% 
 
Mean Score                      3.2          3.1-       3.1        3.0--      3.0--      3.6++ABCD    3.1-       3.0--      3.1        3.1        3.6++ABCD    3.1-       3.0--      3.0--      3.0--      3.4+aBCD 
Standard deviation             1.20         1.19       1.20       1.21       1.24       1.20         1.17       1.15       1.20       1.18       1.34         1.21       1.23       1.24       1.27       1.16 
Standard error                  .06          .06        .06        .09        .09        .16          .06        .07        .08        .07        .18          .07        .08        .09        .10        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 337 (continuation) 
<E5> Facebook Messenger - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          227        517          440        513        413        281        449          336        285        103         38          326        289        103         44 
 
Effective sample                479          134        332          281        321        263        176        278          205        181         69         25          207        179         67         27 
 
Total                           688          185        481          408        465        386        256        396          286        267        104         31          295        263         96         34 
 
1 - Do not 
trust it at all    (1.0)         87           36++B      48--         61         69+        62+        49++       62+          34         33         13          7           35         29         19+         4 
                                 13%          19%        10%          15%        15%        16%        19%        16%          12%        12%        12%        23%          12%        11%        20%        12% 
 
2                  (2.0)         84           22         58           54         63         41         33         55           41         33          9          *           43         31          7          3 
                                 12%          12%        12%          13%        14%        11%        13%        14%          14%        12%         9%         1%          15%        12%         7%        10% 
 
3                  (3.0)        224           63        156          142        162        124         78        136           89         90         31         14           96         81         36         12 
                                 33%          34%        33%          35%        35%        32%        31%        34%          31%        34%        30%        44%          32%        31%        37%        35% 
 
4                  (4.0)        184           36-       142+a         99        113        101         65         96           71         70         36          8           82         76         17         10 
                                 27%          19%        29%          24%        24%        26%        25%        24%          25%        26%        34%        25%          28%        29%        17%        31% 
 
5 - Trust 
it a great deal    (5.0)         94           28         64           45-        50--       48         27         40--         45         35         14          1           34         40         17          2 
                                 14%          15%        13%          11%        11%        12%        10%        10%          16%        13%        13%         3%          12%        15%        18%         6% 
 
(Don't know)                     14            1         13            8          8          9          4          8            5          7          1          1            5          7          -          2 
                                  2%           1%         3%           2%         2%         2%         1%         2%           2%         3%         1%         4%           2%         3%         -%         6% 
 
Net: Trust                      278           64        206          144--      163--      149         92        136--        116        105         49          9          116        116         34         13 
                                 40%          34%        43%          35%        35%        39%        36%        34%          40%        39%        48%        28%          39%        44%        35%        37% 
 
Net: Do not trust               172           58b       106-         115        132++      103         82++      116++         75         66         22          7           78         59         26          8 
                                 25%          31%        22%          28%        28%        27%        32%        29%          26%        25%        22%        24%          27%        23%        27%        22% 
 
Mean Score                      3.2          3.0-       3.2+a        3.0--      3.0--      3.1        2.9--      3.0--        3.2        3.2        3.3        2.8          3.1        3.3        3.1        3.1 
Standard deviation             1.20         1.31       1.15         1.20       1.20       1.24       1.26       1.20         1.22       1.19       1.19       1.17         1.17       1.19       1.34       1.12 
Standard error                  .06          .11        .06          .07        .07        .08        .10        .07          .09        .09        .14        .24          .08        .09        .16        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 337 (continuation) 
<E5> Facebook Messenger - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  762           36 
 
Effective sample                479           23 
 
Total                           688           29 
 
1 - Do not 
trust it at all    (1.0)         87            3 
                                 13%          10% 
 
2                  (2.0)         84            3 
                                 12%          11% 
 
3                  (3.0)        224           10 
                                 33%          35% 
 
4                  (4.0)        184           10 
                                 27%          36% 
 
5 - Trust 
it a great deal    (5.0)         94            * 
                                 14%           2% 
 
(Don't know)                     14            2 
                                  2%           6% 
 
Net: Trust                      278           11 
                                 40%          38% 
 
Net: Do not trust               172            6 
                                 25%          21% 
 
Mean Score                      3.2          3.1 
Standard deviation             1.20         1.01 
Standard error                  .06          .22 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 337 (continuation) 
<E5> Facebook Messenger - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          353        426        493        277        665        535        294        177        140         78        359         95 
 
Effective sample                479          217        264        307        175        417        344        185        108         85         42        221         54 
 
Total                           688          303        367        435        252        599        498        258        149        111         53        303         72 
 
1 - Do not 
trust it at all    (1.0)         87           46         52         59         32         78         58         46++e      32++cdeE   23+e       10         50+        12 
                                 13%          15%        14%        14%        13%        13%        12%        18%        22%        21%        19%        17%        16% 
 
2                  (2.0)         84           39         42         51         32         80         57         30         26k        12          5         38          3 
                                 12%          13%        12%        12%        13%        13%        11%        11%        18%        11%        10%        13%         4% 
 
3                  (3.0)        224           95        118        142         79        192        157         72         42         41         13         80--       25 
                                 33%          31%        32%        33%        31%        32%        32%        28%        28%        37%        25%        26%        34% 
 
4                  (4.0)        184           78        103        107         69        160        150++g      79g        30         23         10         82         23 
                                 27%          26%        28%        25%        27%        27%        30%        31%        20%        21%        19%        27%        32% 
 
5 - Trust 
it a great deal    (5.0)         94           37         47         65         35         79         64         27         16         12         14         44          8 
                                                                                                                                         ++abcdeeFg 
                                                                                                                                                hjk 
                                 14%          12%        13%        15%        14%        13%        13%        11%        10%        11%        27%        15%        11% 
 
(Don't know)                     14            8          6         11          5         11         12          3          3          -          *          8          2 
                                  2%           3%         2%         2%         2%         2%         2%         1%         2%         -%         1%         3%         2% 
 
Net: Trust                      278          114        150        172        104        239        214gh      107         45-        35         24        127g        31 
                                 40%          38%        41%        40%        41%        40%        43%        41%        30%        31%        46%        42%        43% 
 
Net: Do not trust               172           85         94        110         64        158        115         76         59         35         15         88         15 
                                                                                                                    ++aBCdEEk 
                                 25%          28%        26%        25%        25%        26%        23%        29%        39%        32%        29%        29%        21% 
 
Mean Score                      3.2          3.1        3.1g       3.2G       3.2g       3.1G       3.2Gh      3.0        2.8--      2.9-       3.3        3.1g       3.2 
Standard deviation             1.20         1.24       1.21       1.23       1.21       1.21       1.18       1.26       1.29       1.26       1.45       1.30       1.21 
Standard error                  .06          .09        .08        .07        .09        .06        .06        .09        .13        .14        .23        .09        .17 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 337 (continuation) 
<E5> Facebook Messenger - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          710        342        144        238        541        193        418         88        171         49         33        474        582         42         88         28 
 
Effective sample                479          448        212         91        155        348        114        277         55        111         30         18        304        365         24         57         18 
 
Total                           688          643        287        135        217        498        161        391         77        155         46         27        435        518         33         78         24 
 
1 - Do not 
trust it at all    (1.0)         87           79         36         22         28         71         25         46         16         20         12          6         56         61          3          7          4 
                                 13%          12%        13%        17%        13%        14%        15%        12%        21%        13%        25%        22%        13%        12%        10%        10%        16% 
 
2                  (2.0)         84           75         40         22         31         64         22         44         11         23          4          3         58         69          2          8          5 
                                 12%          12%        14%        16%        14%        13%        14%        11%        14%        15%         8%        10%        13%        13%         6%        10%        21% 
 
3                  (3.0)        224          211         98         53         75        170         61        146+        24         55         13         10        142        163         10         26          6 
                                 33%          33%        34%        39%        35%        34%        38%        37%        31%        35%        29%        36%        33%        31%        30%        33%        24% 
 
4                  (4.0)        184          174         74         27         59        123         30-        98         18         43         14          6        119        144         13         24          8 
                                 27%          27%        26%        20%        27%        25%        19%        25%        23%        27%        31%        23%        27%        28%        39%        31%        32% 
 
5 - Trust 
it a great deal    (5.0)         94           89         34         10         20         60         19         48          7         13          3          1         52         70          5         12          2 
                                 14%          14%        12%         8%         9%        12%        12%        12%         9%         8%         6%         2%        12%        14%        15%        15%         7% 
 
(Don't know)                     14           14          5          1          4          9          4          9          2          2          *          2          7         11          *          1          * 
                                  2%           2%         2%         1%         2%         2%         2%         2%         3%         2%         *%         7%         2%         2%         1%         1%         1% 
 
Net: Trust                      278          263cf      108         37--       79        184--       49-       146         25         55         17          7        171c       215cf       18         36cf        9 
                                 40%          41%        37%        27%        36%        37%        30%        37%        32%        36%        37%        25%        39%        41%        54%        46%        38% 
 
Net: Do not trust               172          155         76         45+        59        135         47         90         27         43         15          8        115        129          5         15          9 
                                 25%          24%        27%        33%        27%        27%        29%        23%        35%        27%        33%        32%        26%        25%        16%        20%        37% 
 
Mean Score                      3.2          3.2c       3.1        2.9--      3.1        3.1--      3.0-       3.1c       2.9-       3.0        2.8        2.7        3.1        3.2c       3.4c       3.3ch      2.9 
Standard deviation             1.20         1.20       1.18       1.15       1.15       1.21       1.21       1.15       1.26       1.13       1.29       1.16       1.19       1.19       1.14       1.15       1.23 
Standard error                  .06          .06        .08        .12        .09        .07        .11        .07        .17        .11        .24        .29        .07        .06        .23        .15        .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 337 (continuation) 
<E5> Facebook Messenger - Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  762          762          **         - 
 
Effective sample                479          479          **         - 
 
Total                           688          688          **         - 
 
1 - Do not 
trust it at all    (1.0)         87           87          **         - 
                                 13%          13%         **         -% 
 
2                  (2.0)         84           84          **         - 
                                 12%          12%         **         -% 
 
3                  (3.0)        224          224          **         - 
                                 33%          33%         **         -% 
 
4                  (4.0)        184          184          **         - 
                                 27%          27%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         94           94          **         - 
                                 14%          14%         **         -% 
 
(Don't know)                     14           14          **         - 
                                  2%           2%         **         -% 
 
Net: Trust                      278          278cf        **         - 
                                 40%          40%         **         -% 
 
Net: Do not trust               172          172          **         - 
                                 25%          25%         **         -% 
 
Mean Score                      3.2          3.2c         **         - 
Standard deviation             1.20         1.20          **         - 
Standard error                  .06          .06          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 338 
<E5> Facebook Messenger - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          321        441          136        170        166        109        106         59          **         306        275        181          141        240        176        205 
 
Effective sample                479          200        280           88        106        109         72         66         32          **         193        180        106           88        150        121        123 
 
Total                           688          304        384          131        136        153        109         98         44          **         267        262        158          116        201        178        193 
 
1 - Do not 
trust it at all    (1.0)         92           39         53           16         23         18         16         13          6          **          40         33         19           19         22         18         33 
                                 13%          13%        14%          12%        17%        12%        14%        13%        13%         **          15%        13%        12%          16%        11%        10%        17% 
 
2                  (2.0)         89           39         49           16         21         21         13         13          3          **          36         34         19           14         35         20         20 
                                 13%          13%        13%          12%        15%        14%        12%        13%         7%         **          14%        13%        12%          12%        17%        11%        10% 
 
3                  (3.0)        197           97        100           40         39         37         31         30         12          **          78         68         50           37         54         50         57 
                                 29%          32%        26%          30%        28%        24%        28%        31%        26%         **          29%        26%        32%          32%        27%        28%        29% 
 
4                  (4.0)        196           73        123           40         28-        55+Be      36         21         16          **          68         91+ac      37           36         63         56         41- 
                                 28%          24%        32%          31%        20%        36%        33%        21%        35%         **          25%        35%        23%          31%        31%        31%        22% 
 
5 - Trust 
it a great deal    (5.0)         93           47         46           12         24d        19          7         19d         8          **          36         26         31+b         11         22         30         30 
                                 14%          15%        12%           9%        17%        12%         7%        19%        19%         **          13%        10%        20%           9%        11%        17%        16% 
 
(Don't know)                     21            9         13            7          2          3          6          3          -          **           9         10          3            *          6          4         11+a 
                                  3%           3%         3%           6%         1%         2%         6%         3%         -%         **           3%         4%         2%           *%         3%         2%         6% 
 
Net:Trust                       289          120        169           52         51         74         43         40         24          **         104        117         68           47         84         86         72 
                                 42%          39%        44%          40%        38%        48%        40%        41%        54%         **          39%        45%        43%          40%        42%        48%        37% 
 
Net:Do not trust                181           78        103           32         44         38         29         25          9          **          76         67         37           32         57         38         53 
                                 26%          26%        27%          24%        32%        25%        26%        26%        20%         **          28%        26%        24%          28%        28%        22%        28% 
 
Mean Score                      3.2          3.2        3.2          3.1        3.1        3.2        3.1        3.2        3.4          **         3.1        3.2        3.3          3.1        3.1        3.3        3.1 
Standard deviation             1.23         1.23       1.23         1.17       1.33       1.19       1.18       1.28       1.24          **        1.25       1.19       1.25         1.20       1.18       1.20       1.32 
Standard error                  .06          .09        .07          .13        .13        .12        .14        .16        .22          **         .09        .09        .12          .13        .10        .11        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 338 (continuation) 
<E5> Facebook Messenger - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  762          381        381          119        143        146        311        446          709         50 
 
Effective sample                479          238        243           73         92         90        195        280          437         43 
 
Total                           688          317        371          101        125        125        271        410          614         73 
 
1 - Do not 
trust it at all    (1.0)         92           40         52           17         13         15         40         52           83          9 
                                 13%          13%        14%          17%        11%        12%        15%        13%          14%        12% 
 
2                  (2.0)         89           49         40           18         25+e       13         38         47           78         11 
                                 13%          15%        11%          18%        20%        10%        14%        11%          13%        14% 
 
3                  (3.0)        197           91        106           32         31         31         74        122          181         16 
                                 29%          29%        29%          31%        25%        24%        27%        30%          30%        22% 
 
4                  (4.0)        196           99         97           22         38         47+a       81        113          166         29 
                                 28%          31%        26%          22%        31%        38%        30%        27%          27%        40% 
 
5 - Trust 
it a great deal    (5.0)         93           33         60           12         17         17         34         59           85          7 
                                 14%          10%        16%          12%        13%        14%        12%        14%          14%        10% 
 
(Don't know)                     21            7         15            *          *          2          3         18+          20          1 
                                  3%           2%         4%           *%         *%         2%         1%         4%           3%         2% 
 
Net:Trust                       289          131        158           34         55         64+a      115        171          252         37 
                                 42%          41%        43%          34%        44%        52%        42%        42%          41%        50% 
 
Net:Do not trust                181           89         92           35         38         28         79         98          161         20 
                                 26%          28%        25%          35%        31%        23%        29%        24%          26%        27% 
 
Mean Score                      3.2          3.1        3.2          2.9        3.2        3.3        3.1        3.2          3.2        3.2 
Standard deviation             1.23         1.19       1.27         1.25       1.21       1.21       1.24       1.22         1.23       1.20 
Standard error                  .06          .08        .08          .15        .13        .13        .09        .07          .06        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 338 (continuation) 
<E5> Facebook Messenger - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  762            **        50         51         40         40          **        28         53         34        121        158        150          657        105         71         34 
 
Effective sample                479            **        49         50         40         40          **        28         52         34        120        152        149          426         54         37         19 
 
Total                           688            **        88         78         71         55          **        45         97         61         21         45         69          621         67         51         16 
 
1 - Do not 
trust it at all    (1.0)         92            **         9         10i        18+hI       5i         **         8          7          --         2I         9+hI      12hI         83          9          9          1 
                                 13%           **        10%        13%        25%        10%         **        19%         8%         -%        11%        20%        18%          13%        14%        17%         5% 
 
2                  (2.0)         89            **         7         11          4         11d         **         8         14          7          3d         7d         7           80          8          4          4 
                                 13%           **         8%        14%         5%        20%         **        17%        14%        12%        15%        16%        10%          13%        12%         9%        24% 
 
3                  (3.0)        197            **        25         25         20         11          **        20         37ij        9          5         17+eIJl    18          176         21         14          7 
                                 29%           **        28%        33%        27%        20%         **        44%        38%        14%        22%        39%        26%          28%        31%        28%        42% 
 
4                  (4.0)        196            **        28K        13         19         18K         **         3         29k        36          6K         6--       19K         177         19         17          2 
                                                                                                                              ++bCDeHJKL 
                                 28%           **        32%        17%        27%        33%         **         7%        30%        60%        27%        13%        28%          28%        28%        34%        10% 
 
5 - Trust 
it a great deal    (5.0)         93            **        15         13         10          8          **         6          7          9          4h         5          9           87          6          4          2 
                                 14%           **        17%        17%        14%        15%         **        14%         8%        14%        17%        12%        12%          14%         9%         7%        14% 
 
(Don't know)                     21            **         4          4          2          2          **         -          2          -          2+hIK      *          4k          18          3          3          1 
                                  3%           **         4%         6%         3%         3%         **         -%         2%         -%         8%         1%         6%           3%         5%         5%         5% 
 
Net:Trust                       289            **        43K        27         29         26K         **         9         36         45          9K        11--       28K         264         25         21          4 
                                                                                                                              ++bCDeHJKL 
                                 42%           **        49%        34%        40%        48%         **        21%        38%        74%        45%        25%        41%          43%        37%        41%        25% 
 
Net:Do not trust                181            **        16         21         21         16          **        16         21          7-         5i        16+bI      19i         163         18         13          5 
                                 26%           **        18%        27%        30%        29%         **        36%        22%        12%        26%        36%        28%          26%        26%        26%        29% 
 
Mean Score                      3.2            **       3.4agK     3.1        3.0        3.2k         **       2.8        3.2k       3.8        3.3aK      2.8--      3.1          3.2        3.1        3.1        3.0 
                                               -                                                                              ++AcDeGHjK 
                                                                                                                                       L 
Standard deviation             1.23            **      1.20       1.27       1.39       1.24          **      1.24       1.04        .84       1.31       1.25       1.31         1.23       1.19       1.22       1.12 
Standard error                  .06            **       .17        .18        .22        .20          **       .24        .14        .15        .12        .10        .11          .06        .17        .20        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 338 (continuation) 
<E5> Facebook Messenger - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          352         92        212         44         32          115        444          393        282         86         31          253        299        206          ** 
 
Effective sample                479          239         47        128         24         21           66        270          264        168         47         18          173        180        126          ** 
 
Total                           688          332         66        189         37         33           94        367          383        238         67         26          269        245        172          ** 
 
1 - Do not 
trust it at all    (1.0)         92           53         11         17          3          4           13         58           46         34         12          5           30         40         22          ** 
                                 13%          16%        16%         9%         9%        12%          14%        16%          12%        14%        18%        20%          11%        16%        13%         ** 
 
2                  (2.0)         89           51c         9         14-         6          8           14         50           60+        23          6          3           32         30         28          ** 
                                 13%          15%        14%         8%        15%        25%          15%        14%          16%        10%         9%        11%          12%        12%        16%         ** 
 
3                  (3.0)        197           92         17         66          8          7           24         89-          95-        84+a       18          5           80         77         38          ** 
                                 29%          28%        25%        35%        21%        21%          26%        24%          25%        35%        28%        19%          30%        31%        22%         ** 
 
4                  (4.0)        196           80-        20         53         15         11           23        111          117         61         18          7           73         68         54          ** 
                                 28%          24%        31%        28%        42%        35%          24%        30%          30%        26%        27%        29%          27%        28%        32%         ** 
 
5 - Trust 
it a great deal    (5.0)         93           46          8         29          4          2           14         48           57         27          9          5           45b        20-        27b         ** 
                                 14%          14%        13%        15%        12%         6%          15%        13%          15%        11%        13%        20%          17%         8%        16%         ** 
 
(Don't know)                     21           10          1          9          *          *            5         11            8         10          3          *            8         10          3          ** 
                                  3%           3%         1%         5%         1%         1%           6%         3%           2%         4%         5%         2%           3%         4%         2%         ** 
 
Net:Trust                       289          126         29         82         20         14           37        159          174         88         27         13          118         89         81          ** 
                                 42%          38%        43%        43%        54%        41%          40%        43%          45%        37%        41%        48%          44%        36%        47%         ** 
 
Net:Do not trust                181          104+C       20         31--        9         12           27        108          106         57         18          8           62         70         49          ** 
                                 26%          31%        30%        17%        25%        37%          29%        29%          28%        24%        27%        31%          23%        28%        29%         ** 
 
Mean Score                      3.2          3.0-       3.1        3.3a       3.3        3.0          3.1        3.1          3.2        3.1        3.1        3.2          3.3b       3.0-       3.2          ** 
Standard deviation             1.23         1.28       1.28       1.13       1.17       1.18         1.29       1.28         1.24       1.19       1.31       1.44         1.22       1.20       1.27          ** 
Standard error                  .06          .08        .19        .10        .24        .26          .16        .08          .08        .09        .20        .34          .09        .09        .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 338 (continuation) 
<E5> Facebook Messenger - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          658        612        278        331         85          654        479        406        497         97          550        425        364        284        203 
 
Effective sample                479          411        380        181        208         57          417        303        260        321         57          342        260        218        164        132 
 
Total                           688          583        537        255        288         88          606        432        381        464         76          486        368        302        220        191 
 
1 - Do not 
trust it at all    (1.0)         92           79         73         38         49+        11           81         68+        57         64         10           71         63++       53+e       38         19 
                                 13%          14%        14%        15%        17%        12%          13%        16%        15%        14%        14%          15%        17%        17%        17%        10% 
 
2                  (2.0)         89           82e        74e        43+E       41e         3-          85+e       64E        46e        57e         2-          65         53         47         35         24 
                                 13%          14%        14%        17%        14%         3%          14%        15%        12%        12%         2%          13%        14%        16%        16%        12% 
 
3                  (3.0)        197          168        153         76         77         25          180        116        117        141         16          143        103         86         67         48 
                                 29%          29%        28%        30%        27%        28%          30%        27%        31%        30%        21%          29%        28%        28%        30%        25% 
 
4                  (4.0)        196          166        155         66         77         25          173        128        103        144         22          132         95         68--       53         62c 
                                 28%          28%        29%        26%        27%        28%          29%        30%        27%        31%        29%          27%        26%        22%        24%        32% 
 
5 - Trust 
it a great deal    (5.0)         93           73         67         27         35         20+abc       71--       43--       47         46--       22++ABCD     60         40         38         24         32 
                                 14%          12%        12%        10%        12%        22%          12%        10%        12%        10%        29%          12%        11%        12%        11%        17% 
 
(Don't know)                     21           15         15          5          8          5           16         11         12         12          4           15         14         11          4          6 
                                  3%           3%         3%         2%         3%         6%           3%         3%         3%         3%         6%           3%         4%         4%         2%         3% 
 
Net:Trust                       289          239        221         93        112         44          244-       172        149        190         44+abcd     192        135-       105--       77-        94+bCd 
                                 42%          41%        41%        36%        39%        50%          40%        40%        39%        41%        58%          39%        37%        35%        35%        49% 
 
Net:Do not trust                181          161        148         81+e       91+e       14          166        132++e     103        121         12          136        116++      100++e      72+e       42 
                                 26%          28%        27%        32%        31%        16%          27%        31%        27%        26%        16%          28%        31%        33%        33%        22% 
 
Mean Score                      3.2          3.1        3.1        3.0-       3.0-       3.5+cd       3.1-       3.0--      3.1        3.1        3.6++ABCD    3.1        3.0--      3.0--      3.0-       3.4+aBCD 
Standard deviation             1.23         1.22       1.22       1.22       1.28       1.27         1.21       1.23       1.23       1.19       1.34         1.23       1.26       1.28       1.25       1.20 
Standard error                  .06          .06        .06        .09        .09        .17          .06        .07        .08        .07        .18          .07        .08        .09        .10        .11 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 338 (continuation) 
<E5> Facebook Messenger - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          227        517          440        513        413        281        449          336        285        103         38          326        289        103         44 
 
Effective sample                479          134        332          281        321        263        176        278          205        181         69         25          207        179         67         27 
 
Total                           688          185        481          408        465        386        256        396          286        267        104         31          295        263         96         34 
 
1 - Do not 
trust it at all    (1.0)         92           37++B      51--         64         71         62         47+        63           36         35         13          8           35         31         21+ab       4 
                                 13%          20%        11%          16%        15%        16%        18%        16%          13%        13%        12%        24%          12%        12%        22%        13% 
 
2                  (2.0)         89           26         61           51         62         43         31         55           39         36         11          3           44         34          7          4 
                                 13%          14%        13%          13%        13%        11%        12%        14%          14%        14%        10%        10%          15%        13%         7%        12% 
 
3                  (3.0)        197           58        132          138++      145        121         80        127           85         76         27          9           83         71         33         11 
                                 29%          31%        27%          34%        31%        31%        31%        32%          30%        28%        26%        29%          28%        27%        34%        33% 
 
4                  (4.0)        196           41        146          108        128        101         67        109           80         71         36         10           89c        77         17-        13 
                                 28%          22%        30%          26%        27%        26%        26%        28%          28%        26%        34%        32%          30%        29%        18%        37% 
 
5 - Trust 
it a great deal    (5.0)         93           22         71           36--       46--       47         26         33--         39         38         15          *           36         41         16          - 
                                 14%          12%        15%           9%        10%        12%        10%         8%          14%        14%        15%         2%          12%        16%        16%         -% 
 
(Don't know)                     21            1         20+          11         13         12          4          9            6         11          3          1            8         10          2          2 
                                  3%           1%         4%           3%         3%         3%         2%         2%           2%         4%         3%         4%           3%         4%         2%         6% 
 
Net:Trust                       289           63-       217+a        144--      174--      148         93        142--        119        109         51         10          125        118         33         13 
                                 42%          34%        45%          35%        37%        38%        36%        36%          42%        41%        49%        33%          43%        45%        34%        37% 
 
Net:Do not trust                181           63+b      113-         116        134        105         78        117           75         72         23         11           79         64         28          9 
                                 26%          34%        23%          28%        29%        27%        31%        30%          26%        27%        22%        34%          27%        24%        30%        25% 
 
Mean Score                      3.2          2.9--      3.3++A       3.0--      3.0--      3.1        3.0-       3.0--        3.2        3.2        3.3        2.8          3.2        3.3        3.0        3.0 
Standard deviation             1.23         1.28       1.20         1.19       1.21       1.24       1.25       1.19         1.22       1.24       1.22       1.22         1.20       1.23       1.36       1.05 
Standard error                  .06          .11        .07          .07        .07        .08        .09        .07          .09        .09        .15        .25          .08        .09        .17        .21 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 338 (continuation) 
<E5> Facebook Messenger - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  762           36 
 
Effective sample                479           23 
 
Total                           688           29 
 
1 - Do not 
trust it at all    (1.0)         92            3 
                                 13%          11% 
 
2                  (2.0)         89            4 
                                 13%          13% 
 
3                  (3.0)        197            9 
                                 29%          32% 
 
4                  (4.0)        196           11 
                                 28%          38% 
 
5 - Trust 
it a great deal    (5.0)         93            - 
                                 14%           -% 
 
(Don't know)                     21            2 
                                  3%           6% 
 
Net:Trust                       289           11 
                                 42%          38% 
 
Net:Do not trust                181            7 
                                 26%          24% 
 
Mean Score                      3.2          3.0 
Standard deviation             1.23         1.03 
Standard error                  .06          .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 338 (continuation) 
<E5> Facebook Messenger - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          353        426        493        277        665        535        294        177        140         78        359         95 
 
Effective sample                479          217        264        307        175        417        344        185        108         85         42        221         54 
 
Total                           688          303        367        435        252        599        498        258        149        111         53        303         72 
 
1 - Do not 
trust it at all    (1.0)         92           50         57         63         33         84         62         52++e      28+        21          8         53+        10 
                                 13%          16%        15%        15%        13%        14%        12%        20%        19%        19%        16%        18%        14% 
 
2                  (2.0)         89           47         51         52         35         85+        64         33         28+k       15          8         43          4 
                                 13%          16%        14%        12%        14%        14%        13%        13%        19%        14%        14%        14%         6% 
 
3                  (3.0)        197           73         91-       124         75        165        130-        61         33         31         13         66--       25j 
                                 29%          24%        25%        28%        30%        28%        26%        24%        22%        28%        24%        22%        35% 
 
4                  (4.0)        196           78         98        117         62        171        159++i      73         35         30          8         85         26i 
                                 28%          26%        27%        27%        25%        29%        32%        28%        24%        27%        16%        28%        35% 
 
5 - Trust 
it a great deal    (5.0)         93           43         58         64         35         78         64         31         18         10         14+eefghk  44          5 
                                 14%          14%        16%        15%        14%        13%        13%        12%        12%         9%        26%        15%         8% 
 
(Don't know)                     21           11         13         15         12         16         20          9          7          3          2         11          2 
                                  3%           4%         3%         3%         5%         3%         4%         3%         4%         2%         4%         4%         2% 
 
Net:Trust                       289          121        156        181         97        249        223+       104         53         40         22        129         31 
                                 42%          40%        42%        42%        39%        42%        45%        40%        36%        36%        42%        43%        43% 
 
Net:Do not trust                181           97+       108        115         68        168+       126         84+        56++ceek   37         16         96+        14 
                                 26%          32%        29%        27%        27%        28%        25%        33%        38%        33%        30%        32%        20% 
 
Mean Score                      3.2          3.1        3.1        3.2        3.1        3.1        3.2g       3.0-       2.9-       2.9        3.2        3.1        3.2 
Standard deviation             1.23         1.31       1.30       1.26       1.24       1.24       1.22       1.33       1.33       1.27       1.43       1.33       1.14 
Standard error                  .06          .09        .08        .07        .10        .06        .07        .10        .13        .14        .22        .09        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 338 (continuation) 
<E5> Facebook Messenger - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          710        342        144        238        541        193        418         88        171         49         33        474        582         42         88         28 
 
Effective sample                479          448        212         91        155        348        114        277         55        111         30         18        304        365         24         57         18 
 
Total                           688          643        287        135        217        498        161        391         77        155         46         27        435        518         33         78         24 
 
1 - Do not 
trust it at all    (1.0)         92           84         36         27+        28         78+        28         53         18+abm     22         12          7         62         66          3          9          4 
                                 13%          13%        12%        20%        13%        16%        17%        14%        23%        14%        26%        28%        14%        13%         8%        12%        14% 
 
2                  (2.0)         89           81         45         24         31         68         28         47         11         29          2          3         65         70          2          9          7 
                                 13%          13%        16%        18%        14%        14%        17%        12%        14%        18%         4%        10%        15%        13%         7%        11%        28% 
 
3                  (3.0)        197          184         89         40         68        146         50        128+        21         41         14          8        112        146         12         29          8 
                                 29%          29%        31%        29%        31%        29%        31%        33%        27%        27%        30%        32%        26%        28%        36%        37%        33% 
 
4                  (4.0)        196          183cF       76f        23--       60f       130f        26--      104f        15         46cf       10          4        125cf      158cF       10         20          4 
                                 28%          28%        27%        17%        28%        26%        16%        27%        19%        30%        22%        14%        29%        30%        29%        26%        18% 
 
5 - Trust 
it a great deal    (5.0)         93           90         34         16         23         62         23         48          9         12-         6          3         57         68          7         10          2 
                                 14%          14%        12%        12%        11%        12%        15%        12%        11%         7%        13%        10%        13%        13%        20%        13%         7% 
 
(Don't know)                     21           21          7          5          6         14          6         10          4          5          2          2         14         11-         *          1          * 
                                  3%           3%         2%         4%         3%         3%         3%         3%         5%         3%         5%         7%         3%         2%         1%         1%         1% 
 
Net:Trust                       289          273cf      111         39--       84        192-        50--      153         23         58         16          6        181cf      225cf       16         30          6 
                                 42%          42%        38%        29%        39%        39%        31%        39%        30%        37%        35%        24%        42%        44%        48%        39%        25% 
 
Net:Do not trust                181          165         81         51++agmq   59        146+        55+       101         29+        50         14         10        127        136          5         18         10 
                                 26%          26%        28%        38%        27%        29%        35%        26%        37%        33%        30%        38%        29%        26%        15%        23%        42% 
 
Mean Score                      3.2          3.2ch      3.1        2.8--      3.1        3.1--      2.9-       3.1c       2.8-       3.0        2.9        2.7        3.1        3.2ch      3.4ch      3.2        2.7 
Standard deviation             1.23         1.23       1.19       1.30       1.19       1.25       1.29       1.21       1.34       1.18       1.40       1.36       1.25       1.21       1.15       1.17       1.14 
Standard error                  .06          .06        .08        .14        .10        .07        .12        .07        .18        .11        .26        .33        .07        .06        .23        .16        .27 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 338 (continuation) 
<E5> Facebook Messenger - Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  762          762          **         - 
 
Effective sample                479          479          **         - 
 
Total                           688          688          **         - 
 
1 - Do not 
trust it at all    (1.0)         92           92          **         - 
                                 13%          13%         **         -% 
 
2                  (2.0)         89           89          **         - 
                                 13%          13%         **         -% 
 
3                  (3.0)        197          197          **         - 
                                 29%          29%         **         -% 
 
4                  (4.0)        196          196cF        **         - 
                                 28%          28%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         93           93          **         - 
                                 14%          14%         **         -% 
 
(Don't know)                     21           21          **         - 
                                  3%           3%         **         -% 
 
Net:Trust                       289          289cf        **         - 
                                 42%          42%         **         -% 
 
Net:Do not trust                181          181          **         - 
                                 26%          26%         **         -% 
 
Mean Score                      3.2          3.2ch        **         - 
Standard deviation             1.23         1.23          **         - 
Standard error                  .06          .06          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 339 
<E5> Facebook Messenger - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          321        441          136        170        166        109        106         59          **         306        275        181          141        240        176        205 
 
Effective sample                479          200        280           88        106        109         72         66         32          **         193        180        106           88        150        121        123 
 
Total                           688          304        384          131        136        153        109         98         44          **         267        262        158          116        201        178        193 
 
1 - Do not 
trust it at all    (1.0)         81           32         50           13         21         14         17         11          5          **          34         31         17           15         18         18         30 
                                 12%          10%        13%          10%        15%         9%        15%        11%        12%         **          13%        12%        11%          13%         9%        10%        16% 
 
2                  (2.0)         92           44         48           15         21         19         14         14          4          **          37         34         21           16         36+        17         22 
                                 13%          15%        12%          12%        16%        13%        13%        14%        10%         **          14%        13%        13%          14%        18%        10%        11% 
 
3                  (3.0)        220          116+b      104-          42         47         45         38         29         11          **          89         83         48           42         62         54         63 
                                 32%          38%        27%          32%        35%        30%        34%        29%        24%         **          33%        32%        30%          36%        31%        30%        33% 
 
4                  (4.0)        195           74        121           43b        27-        54B        29         25         18b         **          69         83         42           32         59         62d        42 
                                 28%          24%        31%          32%        20%        36%        26%        25%        40%         **          26%        32%        27%          27%        30%        35%        22% 
 
5 - Trust 
it a great deal    (5.0)         80           31         50           16         18         17          5         17d         6          **          33         23         24           11         22         24         24 
                                 12%          10%        13%          12%        13%        11%         5%        18%        14%         **          13%         9%        15%           9%        11%        14%        12% 
 
(Don't know)                     20            7         12            3          2          3          6          3          *          **           5          9          6            1          4          3         12 
                                                                                                                                                                                                                        ++a 
                                  3%           2%         3%           2%         2%         2%         6%         3%         1%         **           2%         3%         4%           1%         2%         2%         6% 
 
Net:Trust                       275          105-       170+a         58         44         72bd       34         42         24bd        **         103        106         66           42         81         86+d       65 
                                 40%          34%        44%          45%        33%        47%        31%        43%        54%         **          38%        40%        42%          36%        40%        49%        34% 
 
Net:Do not trust                173           76         97           28         42         33         31         25         10          **          71         64         38           31         55         35         52 
                                 25%          25%        25%          22%        31%        22%        29%        25%        22%         **          26%        25%        24%          27%        27%        20%        27% 
 
Mean Score                      3.2          3.1        3.2          3.3        3.0        3.3d       2.9        3.2        3.3          **         3.1        3.1        3.2          3.1        3.1        3.3+       3.0 
Standard deviation             1.17         1.11       1.22         1.14       1.23       1.12       1.14       1.24       1.21          **        1.19       1.14       1.20         1.15       1.13       1.14       1.25 
Standard error                  .05          .08        .07          .12        .12        .11        .14        .15        .21          **         .09        .09        .12          .12        .09        .10        .12 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 339 (continuation) 
<E5> Facebook Messenger - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  762          381        381          119        143        146        311        446          709         50 
 
Effective sample                479          238        243           73         92         90        195        280          437         43 
 
Total                           688          317        371          101        125        125        271        410          614         73 
 
1 - Do not 
trust it at all    (1.0)         81           34         48           15         11         12         34         47           74          7 
                                 12%          11%        13%          15%         9%         9%        13%        12%          12%         9% 
 
2                  (2.0)         92           52         39           18         22         13         39         49           83          9 
                                 13%          16%        11%          18%        18%        11%        14%        12%          13%        12% 
 
3                  (3.0)        220          104        116           38         41         32         84        134          194         26 
                                 32%          33%        31%          37%        33%        25%        31%        33%          32%        36% 
 
4                  (4.0)        195           91        104           19         33         52++Abe    81        112          169         26 
                                 28%          29%        28%          19%        26%        42%        30%        27%          28%        35% 
 
5 - Trust 
it a great deal    (5.0)         80           32         48            9         16         14         29         51           76          4 
                                 12%          10%        13%           9%        13%        11%        11%        12%          12%         5% 
 
(Don't know)                     20            4         15            1          1          2          4         16           18          1 
                                  3%           1%         4%           1%         1%         2%         1%         4%           3%         2% 
 
Net:Trust                       275          123        152           29-        49         66++Ae    110        163          246         30 
                                 40%          39%        41%          28%        39%        53%        41%        40%          40%        40% 
 
Net:Do not trust                173           86         87           34         34         25         73         96          157         16 
                                 25%          27%        24%          33%        27%        20%        27%        24%          26%        22% 
 
Mean Score                      3.2          3.1        3.2          2.9-       3.2        3.4a       3.1        3.2          3.2        3.1 
Standard deviation             1.17         1.14       1.20         1.17       1.15       1.12       1.18       1.18         1.19       1.03 
Standard error                  .05          .07        .08          .14        .12        .12        .08        .07          .06        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 339 (continuation) 
<E5> Facebook Messenger - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  762            **        50         51         40         40          **        28         53         34        121        158        150          657        105         71         34 
 
Effective sample                479            **        49         50         40         40          **        28         52         34        120        152        149          426         54         37         19 
 
Total                           688            **        88         78         71         55          **        45         97         61         21         45         69          621         67         51         16 
 
1 - Do not 
trust it at all    (1.0)         81            **         9          9i        14hI        5i         **         7          6          --         2I         9+HI      11hI         75          7          6          1 
                                 12%           **        10%        11%        20%        10%         **        15%         6%         -%        11%        19%        16%          12%        10%        12%         4% 
 
2                  (2.0)         92            **         9         11          9         11i         **        14          9          2          4Il        6i         5           84          8          4          3 
                                 13%           **        10%        14%        13%        20%         **        31%         9%         3%        17%        13%         8%          13%        12%         9%        21% 
 
3                  (3.0)        220            **        24         23         21         15          **        18         42J        22          4--       18J        22j         195         25         17          9 
                                 32%           **        28%        29%        29%        27%         **        40%        43%        36%        20%        40%        32%          31%        38%        33%        53% 
 
4                  (4.0)        195            **        27k        19         20         14          **         3         33k        30++cejKl   6K         7--       20K         174         21         19          2 
                                 28%           **        30%        25%        28%        26%         **         7%        34%        50%        29%        16%        29%          28%        32%        38%        14% 
 
5 - Trust 
it a great deal    (5.0)         80            **        12         13          6          8          **         3          8          7          3          5          7           76          4          3          * 
                                 12%           **        14%        17%         8%        15%         **         7%         8%        11%        15%        12%        11%          12%         6%         7%         2% 
 
(Don't know)                     20            **         7+h        3          2          2          **         -          -          -          2++HIK     *          3           18          2          1          1 
                                  3%           **         8%         4%         3%         3%         **         -%         -%         -%         8%         1%         4%           3%         3%         2%         6% 
 
Net:Trust                       275            **        39k        32         25         22          **         6         40         37+dKl      9K        12--       27k         250         25         23          3 
                                 40%           **        44%        42%        36%        41%         **        14%        42%        61%        45%        28%        40%          40%        38%        45%        16% 
 
Net:Do not trust                173            **        18i        20I        23hI       16I         **        21         14          2--        6hI       15HI       17I         158         15         11          4 
                                 25%           **        20%        25%        32%        29%         **        46%        15%         3%        28%        32%        24%          25%        22%        21%        25% 
 
Mean Score                      3.2            **       3.3Agk     3.2ag      2.9        3.2ag        **       2.6--      3.3AGk     3.7        3.2agk     2.9--      3.1ag        3.2        3.1        3.2        2.9 
                                              --                                                     ag                       ++ADeGhJKL 
Standard deviation             1.17            **      1.19       1.24       1.25       1.22          **      1.07        .96        .71       1.29       1.25       1.24         1.19       1.05       1.11        .81 
Standard error                  .05            **       .17        .18        .20        .20          **       .20        .13        .12        .12        .10        .10          .06        .15        .18        .19 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 339 (continuation) 
<E5> Facebook Messenger - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          352         92        212         44         32          115        444          393        282         86         31          253        299        206          ** 
 
Effective sample                479          239         47        128         24         21           66        270          264        168         47         18          173        180        126          ** 
 
Total                           688          332         66        189         37         33           94        367          383        238         67         26          269        245        172          ** 
 
1 - Do not 
trust it at all    (1.0)         81           47         11         15          3          2           13         52           40         31         10          5           26         36         19          ** 
                                 12%          14%        17%         8%         9%         7%          14%        14%          11%        13%        16%        19%          10%        15%        11%         ** 
 
2                  (2.0)         92           48          7         24          2          8           11         46           52         30          9          5           33         37         22          ** 
                                 13%          14%        11%        13%         6%        24%          11%        13%          14%        13%        14%        18%          12%        15%        13%         ** 
 
3                  (3.0)        220          103         18         62         12         13           28        111          124         81         15          5           93         73         52          ** 
                                 32%          31%        27%        33%        33%        39%          30%        30%          32%        34%        23%        18%          35%        30%        30%         ** 
 
4                  (4.0)        195           91         20         52         12          8           26        109          113         64         18          6           69         73         53          ** 
                                 28%          27%        31%        27%        33%        23%          28%        30%          29%        27%        27%        22%          26%        30%        31%         ** 
 
5 - Trust 
it a great deal    (5.0)         80           35          8         25          6          2           10         40           48         22         10          5           37         20         23          ** 
                                 12%          10%        12%        13%        17%         6%          11%        11%          12%         9%        16%        20%          14%         8%        14%         ** 
 
(Don't know)                     20            8          1         10+         *          *            6          9            6         10          3          1           11          6          3          ** 
                                  3%           2%         1%         5%         1%         1%           6%         2%           2%         4%         5%         3%           4%         2%         2%         ** 
 
Net:Trust                       275          125         29         77         18         10           36        148          161         86         29         11          106         92         76          ** 
                                 40%          38%        43%        41%        50%        30%          39%        40%          42%        36%        43%        42%          39%        38%        44%         ** 
 
Net:Do not trust                173           95         19         39          5         10           23         99           93         61         20         10           59         73         41          ** 
                                 25%          29%        28%        21%        15%        31%          25%        27%          24%        25%        30%        37%          22%        30%        24%         ** 
 
Mean Score                      3.2          3.1        3.1        3.3        3.4        3.0          3.1        3.1          3.2        3.1        3.1        3.1          3.2        3.0-       3.2          ** 
Standard deviation             1.17         1.20       1.28       1.12       1.14       1.02         1.21       1.21         1.16       1.16       1.32       1.45         1.15       1.18       1.18          ** 
Standard error                  .05          .08        .19        .10        .24        .22          .15        .07          .07        .09        .20        .35          .09        .09        .11          ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 339 (continuation) 
<E5> Facebook Messenger - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          658        612        278        331         85          654        479        406        497         97          550        425        364        284        203 
 
Effective sample                479          411        380        181        208         57          417        303        260        321         57          342        260        218        164        132 
 
Total                           688          583        537        255        288         88          606        432        381        464         76          486        368        302        220        191 
 
1 - Do not 
trust it at all    (1.0)         81           70         64         36         44+         9           71         57         52         58          9           64         56+e       47+e       36+e       15 
                                 12%          12%        12%        14%        15%        11%          12%        13%        14%        13%        12%          13%        15%        16%        16%         8% 
 
2                  (2.0)         92           84e        76e        38e        42e         4-          87+e       63e        51e        62e         2-          67         47         47         36         25 
                                 13%          14%        14%        15%        15%         4%          14%        15%        13%        13%         3%          14%        13%        15%        16%        13% 
 
3                  (3.0)        220          184        164         86         92         30          201        140        121        153         19          167        125         97         72         52 
                                 32%          32%        31%        34%        32%        34%          33%        33%        32%        33%        25%          34%        34%        32%        33%        27% 
 
4                  (4.0)        195          171        167+        68         73         20          173        126        103        140         21          128         95         68-        53         63c 
                                 28%          29%        31%        27%        25%        23%          29%        29%        27%        30%        28%          26%        26%        23%        24%        33% 
 
5 - Trust 
it a great deal    (5.0)         80           58--       50--       22         29         21++ABCD     58--       36--       41         39--       22++ABCD     49         31-        30         20         29b 
                                 12%          10%         9%         9%        10%        24%           9%         8%        11%         8%        29%          10%         9%        10%         9%        15% 
 
(Don't know)                     20           16         16          5          8          3           17         10         13         12          3           13         12         12          3          7 
                                  3%           3%         3%         2%         3%         4%           3%         2%         3%         3%         3%           3%         3%         4%         2%         4% 
 
Net:Trust                       275          229        217         90        102         41          231-       161        144        179         43++ABCD    176--      127--       98--       73-        93+aBCD 
                                 40%          39%        40%        35%        36%        47%          38%        37%        38%        39%        57%          36%        34%        33%        33%        48% 
 
Net:Do not trust                173          154        140         74e        86+e       13          158        120e       103        120         12          131        104         94++e      72++e      40 
                                 25%          26%        26%        29%        30%        15%          26%        28%        27%        26%        15%          27%        28%        31%        33%        21% 
 
Mean Score                      3.2          3.1        3.1        3.0-       3.0-       3.5+abcd     3.1--      3.0-       3.1        3.1        3.6++ABCD    3.1-       3.0--      3.0--      2.9--      3.4+aBCD 
Standard deviation             1.17         1.16       1.15       1.16       1.21       1.23         1.14       1.15       1.19       1.14       1.30         1.17       1.18       1.21       1.20       1.15 
Standard error                  .05          .06        .06        .09        .08        .17          .06        .07        .08        .06        .17          .06        .07        .08        .09        .10 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 339 (continuation) 
<E5> Facebook Messenger - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          227        517          440        513        413        281        449          336        285        103         38          326        289        103         44 
 
Effective sample                479          134        332          281        321        263        176        278          205        181         69         25          207        179         67         27 
 
Total                           688          185        481          408        465        386        256        396          286        267        104         31          295        263         96         34 
 
1 - Do not 
trust it at all    (1.0)         81           35++B      43--         57         60         57+        44++       56           33         33          8          8           32         28         17          5 
                                 12%          19%         9%          14%        13%        15%        17%        14%          12%        12%         8%        24%          11%        10%        17%        13% 
 
2                  (2.0)         92           24         65           63         71         45         39         64+          47         30         14          1           49         29          8          4 
                                 13%          13%        14%          15%        15%        12%        15%        16%          16%        11%        14%         3%          17%        11%         9%        13% 
 
3                  (3.0)        220           58        156          134        150        121         72        122           88         89         31         12           86         89         35         10 
                                 32%          31%        32%          33%        32%        31%        28%        31%          31%        33%        30%        40%          29%        34%        36%        30% 
 
4                  (4.0)        195           47        141          112        137        113         72        110           75         77         36          7           91c        76         16-        12 
                                 28%          26%        29%          27%        29%        29%        28%        28%          26%        29%        35%        22%          31%        29%        17%        34% 
 
5 - Trust 
it a great deal    (5.0)         80           19         57           30--       36--       38         22         33--         37         29         12          3           29         31         18          2 
                                 12%          10%        12%           7%         8%        10%         9%         8%          13%        11%        11%         8%          10%        12%        18%         6% 
 
(Don't know)                     20            1         18+          13         13         12          7         12            6         11          3          1            7          9          2          1 
                                  3%           1%         4%           3%         3%         3%         3%         3%           2%         4%         3%         2%           2%         3%         2%         4% 
 
Net:Trust                       275           67        198          141--      172        151         94        143-         113        105         48          9          120        108         34         14 
                                 40%          36%        41%          35%        37%        39%        37%        36%          39%        39%        46%        30%          41%        41%        35%        40% 
 
Net:Do not trust                173           59+b      108-         120++      131+       102         83++      120++         80         63         22          8           82         57         25          9 
                                 25%          32%        23%          29%        28%        26%        32%        30%          28%        23%        22%        27%          28%        22%        26%        26% 
 
Mean Score                      3.2          3.0-       3.2+a        3.0--      3.0--      3.1        3.0--      3.0--        3.1        3.2        3.3        2.9          3.1        3.2        3.1        3.1 
Standard deviation             1.17         1.25       1.12         1.15       1.14       1.20       1.23       1.17         1.19       1.16       1.10       1.27         1.15       1.14       1.32       1.15 
Standard error                  .05          .11        .06          .07        .06        .07        .09        .07          .08        .09        .13        .26          .08        .09        .16        .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 339 (continuation) 
<E5> Facebook Messenger - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  762           36 
 
Effective sample                479           23 
 
Total                           688           29 
 
1 - Do not 
trust it at all    (1.0)         81            3 
                                 12%          11% 
 
2                  (2.0)         92            4 
                                 13%          13% 
 
3                  (3.0)        220           10 
                                 32%          35% 
 
4                  (4.0)        195           10 
                                 28%          35% 
 
5 - Trust 
it a great deal    (5.0)         80            * 
                                 12%           1% 
 
(Don't know)                     20            1 
                                  3%           4% 
 
Net:Trust                       275           11 
                                 40%          36% 
 
Net:Do not trust                173            7 
                                 25%          25% 
 
Mean Score                      3.2          3.0 
Standard deviation             1.17         1.04 
Standard error                  .05          .23 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 339 (continuation) 
<E5> Facebook Messenger - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          353        426        493        277        665        535        294        177        140         78        359         95 
 
Effective sample                479          217        264        307        175        417        344        185        108         85         42        221         54 
 
Total                           688          303        367        435        252        599        498        258        149        111         53        303         72 
 
1 - Do not 
trust it at all    (1.0)         81           41         50         53         29         73         52         45++e      30++cdeE   21+e        8         46+        10 
                                 12%          14%        14%        12%        11%        12%        10%        17%        20%        19%        15%        15%        14% 
 
2                  (2.0)         92           39         46         52         34         84         64         33         24         14         11         39          7 
                                 13%          13%        12%        12%        13%        14%        13%        13%        16%        13%        20%        13%        10% 
 
3                  (3.0)        220           99        119        146         79        188        158         79         41         42         13         83         25 
                                 32%          33%        32%        33%        31%        31%        32%        31%        28%        38%        24%        27%        34% 
 
4                  (4.0)        195           79        101i       116         71i       173i       152ghi      68         29-        22          7-        87i        24i 
                                 28%          26%        27%        27%        28%        29%        31%        26%        20%        20%        13%        29%        34% 
 
5 - Trust 
it a great deal    (5.0)         80           33         42         54         31         66         57         27         15          9         13         39          4 
                                                                                                                                         ++abcdeefg 
                                                                                                                                                 hK 
                                 12%          11%        11%        12%        12%        11%        11%        10%        10%         8%        24%        13%         6% 
 
(Don't know)                     20           12         11         15          9         15         15          6         10+e        2          2          9          2 
                                  3%           4%         3%         3%         4%         3%         3%         2%         6%         2%         5%         3%         2% 
 
Net:Trust                       275          112        142        170        102        239h       209gh       95         44-        31-        20        126gh       28 
                                 40%          37%        39%        39%        40%        40%        42%        37%        30%        28%        37%        42%        39% 
 
Net:Do not trust                173           80         95        105         62        157        115         78+        54++bcdeE  35         18         85         17 
                                 25%          27%        26%        24%        25%        26%        23%        30%        36%        32%        35%        28%        24% 
 
Mean Score                      3.2          3.1        3.1g       3.2gh      3.2gh      3.1gh      3.2Gh      3.0-       2.8--      2.9-       3.1        3.1        3.1 
Standard deviation             1.17         1.19       1.19       1.18       1.17       1.18       1.14       1.24       1.28       1.20       1.41       1.26       1.13 
Standard error                  .05          .08        .07        .07        .09        .06        .06        .09        .13        .13        .22        .09        .16 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 339 (continuation) 
<E5> Facebook Messenger - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  762          710        342        144        238        541        193        418         88        171         49         33        474        582         42         88         28 
 
Effective sample                479          448        212         91        155        348        114        277         55        111         30         18        304        365         24         57         18 
 
Total                           688          643        287        135        217        498        161        391         77        155         46         27        435        518         33         78         24 
 
1 - Do not 
trust it at all    (1.0)         81           74         31         21         23         66         20         44         14         18         13          3         53         56          2         10          5 
                                 12%          11%        11%        15%        11%        13%        13%        11%        18%        12%        27%        13%        12%        11%         7%        13%        20% 
 
2                  (2.0)         92           82         43o        25o        33o        73o        27o        54o        12o        27o         4          5         63o        72o         2          3-         3 
                                 13%          13%        15%        19%        15%        15%        17%        14%        16%        18%         8%        17%        15%        14%         6%         4%        14% 
 
3                  (3.0)        220          208        104         45         77        164         57        143+        27         47          8         11        141        165         13         33         10 
                                 32%          32%        36%        33%        35%        33%        35%        36%        34%        30%        18%        41%        32%        32%        38%        43%        41% 
 
4                  (4.0)        195          183         78         33         58        135         33-       104         14         48         15          4        123        159f        10         20          4 
                                 28%          29%        27%        24%        27%        27%        21%        26%        19%        31%        32%        14%        28%        31%        28%        26%        16% 
 
5 - Trust 
it a great deal    (5.0)         80           76         26          8         22         50         17         40          7         14          4          4         42         58          6         10          2 
                                 12%          12%         9%         6%        10%        10%        10%        10%         9%         9%         9%        15%        10%        11%        19%        12%         8% 
 
(Don't know)                     20           20          4          3          4         11          7          7          4          1          2          *         12          8--        *          1          * 
                                  3%           3%         1%         2%         2%         2%         4%         2%         5%         1%         5%         1%         3%         1%         1%         2%         1% 
 
Net:Trust                       275          259        105         41-        80        185-        50-       144         21-        62         19          8        165        217cfh      16         30          6 
                                 40%          40%        36%        30%        37%        37%        31%        37%        27%        40%        41%        29%        38%        42%        48%        39%        25% 
 
Net:Do not trust                173          156         74         46+o       56        139+        47         98         26o        45         16          8        117        128          4         13          8 
                                 25%          24%        26%        34%        26%        28%        29%        25%        33%        29%        36%        30%        27%        25%        13%        17%        34% 
 
Mean Score                      3.2          3.2c       3.1        2.9--      3.1        3.1--      3.0        3.1        2.8-       3.1        2.9        3.0        3.1        3.2ch      3.5ch      3.2        2.8 
Standard deviation             1.17         1.17       1.11       1.14       1.13       1.17       1.16       1.13       1.21       1.15       1.41       1.22       1.16       1.15       1.11       1.14       1.20 
Standard error                  .05          .06        .08        .12        .09        .06        .11        .07        .17        .11        .26        .29        .07        .06        .23        .15        .29 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 339 (continuation) 
<E5> Facebook Messenger - Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  762          762          **         - 
 
Effective sample                479          479          **         - 
 
Total                           688          688          **         - 
 
1 - Do not 
trust it at all    (1.0)         81           81          **         - 
                                 12%          12%         **         -% 
 
2                  (2.0)         92           92o         **         - 
                                 13%          13%         **         -% 
 
3                  (3.0)        220          220          **         - 
                                 32%          32%         **         -% 
 
4                  (4.0)        195          195          **         - 
                                 28%          28%         **         -% 
 
5 - Trust 
it a great deal    (5.0)         80           80          **         - 
                                 12%          12%         **         -% 
 
(Don't know)                     20           20          **         - 
                                  3%           3%         **         -% 
 
Net:Trust                       275          275          **         - 
                                 40%          40%         **         -% 
 
Net:Do not trust                173          173          **         - 
                                 25%          25%         **         -% 
 
Mean Score                      3.2          3.2c         **         - 
Standard deviation             1.17         1.17          **         - 
Standard error                  .05          .05          **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 340 
<E5> LINE- Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
 
Effective sample                  **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
 
Total                             **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
2                  (2.0)          **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
3                  (3.0)          **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
4                  (4.0)          **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
(Don't know)                      **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
Net: Trust                        **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
Net: Do not trust                 **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
Mean Score                        **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
Standard deviation                **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
Standard error                    **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 340 (continuation) 
<E5> LINE- Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         -          **         **           **         ** 
 
Effective sample                  **           **         **           **         **         -          **         **           **         ** 
 
Total                             **           **         **           **         **         -          **         **           **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
2                  (2.0)          **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
3                  (3.0)          **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
4                  (4.0)          **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
(Don't know)                      **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
Net: Trust                        **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
Net: Do not trust                 **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
Mean Score                        **           **         **           **         **         -          **         **           **         ** 
Standard deviation                **           **         **           **         **         -          **         **           **         ** 
Standard error                    **           **         **           **         **         -          **         **           **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 340 (continuation) 
<E5> LINE- Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
 
Effective sample                  **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
 
Total                             **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
 
1 - Do not 
trust it at all    (1.0)          **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
2                  (2.0)          **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
3                  (3.0)          **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
4                  (4.0)          **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
5 - Trust 
it a great deal    (5.0)          **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
(Don't know)                      **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
Net: Trust                        **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
Net: Do not trust                 **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
Mean Score                        **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
Standard deviation                **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
Standard error                    **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 340 (continuation) 
<E5> LINE- Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
 
Effective sample                  **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
 
Total                             **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
 
1 - Do not 
trust it at all    (1.0)          **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
2                  (2.0)          **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
3                  (3.0)          **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
4                  (4.0)          **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
5 - Trust 
it a great deal    (5.0)          **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
(Don't know)                      **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
Net: Trust                        **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
Net: Do not trust                 **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
Mean Score                        **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
Standard deviation                **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
Standard error                    **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 340 (continuation) 
<E5> LINE- Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Effective sample                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
2                  (2.0)          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
3                  (3.0)          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
4                  (4.0)          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
(Don't know)                      **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Net: Trust                        **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Net: Do not trust                 **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Mean Score                        **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
Standard deviation                **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
Standard error                    **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 340 (continuation) 
<E5> LINE- Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
2                  (2.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
3                  (3.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
4                  (4.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
(Don't know)                      **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Net: Trust                        **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Net: Do not trust                 **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Mean Score                        **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
Standard deviation                **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
Standard error                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 340 (continuation) 
<E5> LINE- Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           ** 
 
Effective sample                  **           ** 
 
Total                             **           ** 
 
1 - Do not 
trust it at all    (1.0)          **           ** 
                                  **           ** 
 
2                  (2.0)          **           ** 
                                  **           ** 
 
3                  (3.0)          **           ** 
                                  **           ** 
 
4                  (4.0)          **           ** 
                                  **           ** 
 
5 - Trust 
it a great deal    (5.0)          **           ** 
                                  **           ** 
 
(Don't know)                      **           ** 
                                  **           ** 
 
Net: Trust                        **           ** 
                                  **           ** 
 
Net: Do not trust                 **           ** 
                                  **           ** 
 
Mean Score                        **           ** 
Standard deviation                **           ** 
Standard error                    **           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 340 (continuation) 
<E5> LINE- Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
2                  (2.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
3                  (3.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
4                  (4.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
(Don't know)                      **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Net: Trust                        **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Net: Do not trust                 **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Mean Score                        **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                                                                                                                                  - 
Standard deviation                **           **         **         **         **         **         **         **         **         **         **         **         ** 
Standard error                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 340 (continuation) 
<E5> LINE- Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
2                  (2.0)          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
3                  (3.0)          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
4                  (4.0)          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
(Don't know)                      **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Net: Trust                        **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Net: Do not trust                 **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Mean Score                        **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                                                                                                            -                    fh 
Standard deviation                **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
Standard error                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 340 (continuation) 
<E5> LINE- Protecting you from disturbing/dangerous/violent content 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         - 
 
Effective sample                  **           **         **         - 
 
Total                             **           **         **         - 
 
1 - Do not 
trust it at all    (1.0)          **           **         **         - 
                                  **           **         **         -% 
 
2                  (2.0)          **           **         **         - 
                                  **           **         **         -% 
 
3                  (3.0)          **           **         **         - 
                                  **           **         **         -% 
 
4                  (4.0)          **           **         **         - 
                                  **           **         **         -% 
 
5 - Trust 
it a great deal    (5.0)          **           **         **         - 
                                  **           **         **         -% 
 
(Don't know)                      **           **         **         - 
                                  **           **         **         -% 
 
Net: Trust                        **           **         **         - 
                                  **           **         **         -% 
 
Net: Do not trust                 **           **         **         - 
                                  **           **         **         -% 
 
Mean Score                        **           **         **         - 
Standard deviation                **           **         **         - 
Standard error                    **           **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 341 
<E5> LINE- Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
 
Effective sample                  **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
 
Total                             **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
2                  (2.0)          **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
3                  (3.0)          **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
4                  (4.0)          **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
(Don't know)                      **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
Net:Trust                         **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
Net:Do not trust                  **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
Mean Score                        **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
Standard deviation                **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
Standard error                    **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 341 (continuation) 
<E5> LINE- Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         -          **         **           **         ** 
 
Effective sample                  **           **         **           **         **         -          **         **           **         ** 
 
Total                             **           **         **           **         **         -          **         **           **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
2                  (2.0)          **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
3                  (3.0)          **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
4                  (4.0)          **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
(Don't know)                      **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
Net:Trust                         **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
Net:Do not trust                  **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
Mean Score                        **           **         **           **         **         -          **         **           **         ** 
Standard deviation                **           **         **           **         **         -          **         **           **         ** 
Standard error                    **           **         **           **         **         -          **         **           **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 341 (continuation) 
<E5> LINE- Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
 
Effective sample                  **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
 
Total                             **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
 
1 - Do not 
trust it at all    (1.0)          **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
2                  (2.0)          **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
3                  (3.0)          **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
4                  (4.0)          **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
5 - Trust 
it a great deal    (5.0)          **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
(Don't know)                      **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
Net:Trust                         **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
Net:Do not trust                  **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
Mean Score                        **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
Standard deviation                **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
Standard error                    **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 341 (continuation) 
<E5> LINE- Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
 
Effective sample                  **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
 
Total                             **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
 
1 - Do not 
trust it at all    (1.0)          **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
2                  (2.0)          **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
3                  (3.0)          **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
4                  (4.0)          **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
5 - Trust 
it a great deal    (5.0)          **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
(Don't know)                      **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
Net:Trust                         **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
Net:Do not trust                  **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
Mean Score                        **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
Standard deviation                **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
Standard error                    **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 341 (continuation) 
<E5> LINE- Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Effective sample                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
2                  (2.0)          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
3                  (3.0)          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
4                  (4.0)          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
(Don't know)                      **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Net:Trust                         **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Net:Do not trust                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Mean Score                        **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
Standard deviation                **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
Standard error                    **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 341 (continuation) 
<E5> LINE- Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
2                  (2.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
3                  (3.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
4                  (4.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
(Don't know)                      **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Net:Trust                         **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Net:Do not trust                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Mean Score                        **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
Standard deviation                **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
Standard error                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 341 (continuation) 
<E5> LINE- Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           ** 
 
Effective sample                  **           ** 
 
Total                             **           ** 
 
1 - Do not 
trust it at all    (1.0)          **           ** 
                                  **           ** 
 
2                  (2.0)          **           ** 
                                  **           ** 
 
3                  (3.0)          **           ** 
                                  **           ** 
 
4                  (4.0)          **           ** 
                                  **           ** 
 
5 - Trust 
it a great deal    (5.0)          **           ** 
                                  **           ** 
 
(Don't know)                      **           ** 
                                  **           ** 
 
Net:Trust                         **           ** 
                                  **           ** 
 
Net:Do not trust                  **           ** 
                                  **           ** 
 
Mean Score                        **           ** 
Standard deviation                **           ** 
Standard error                    **           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 341 (continuation) 
<E5> LINE- Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
2                  (2.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
3                  (3.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
4                  (4.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
(Don't know)                      **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Net:Trust                         **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Net:Do not trust                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Mean Score                        **           **         **         **         **         **         **         **         **         **         **         **         ** 
Standard deviation                **           **         **         **         **         **         **         **         **         **         **         **         ** 
Standard error                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 341 (continuation) 
<E5> LINE- Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
2                  (2.0)          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
3                  (3.0)          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
4                  (4.0)          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
(Don't know)                      **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Net:Trust                         **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Net:Do not trust                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Mean Score                        **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                                                                                                            - 
Standard deviation                **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
Standard error                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 341 (continuation) 
<E5> LINE- Not providing misleading information 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         - 
 
Effective sample                  **           **         **         - 
 
Total                             **           **         **         - 
 
1 - Do not 
trust it at all    (1.0)          **           **         **         - 
                                  **           **         **         -% 
 
2                  (2.0)          **           **         **         - 
                                  **           **         **         -% 
 
3                  (3.0)          **           **         **         - 
                                  **           **         **         -% 
 
4                  (4.0)          **           **         **         - 
                                  **           **         **         -% 
 
5 - Trust 
it a great deal    (5.0)          **           **         **         - 
                                  **           **         **         -% 
 
(Don't know)                      **           **         **         - 
                                  **           **         **         -% 
 
Net:Trust                         **           **         **         - 
                                  **           **         **         -% 
 
Net:Do not trust                  **           **         **         - 
                                  **           **         **         -% 
 
Mean Score                        **           **         **         - 
Standard deviation                **           **         **         - 
Standard error                    **           **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 342 
<E5> LINE- Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
 
Effective sample                  **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
 
Total                             **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
2                  (2.0)          **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
3                  (3.0)          **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
4                  (4.0)          **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
(Don't know)                      **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
Net:Trust                         **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
Net:Do not trust                  **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
                                  **           **         **           **         **         **         -%         -%         -%         -%           **         **         -%           **         **         **         ** 
 
Mean Score                        **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
Standard deviation                **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
Standard error                    **           **         **           **         **         **         -          -          -          -            **         **         -            **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 342 (continuation) 
<E5> LINE- Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         -          **         **           **         ** 
 
Effective sample                  **           **         **           **         **         -          **         **           **         ** 
 
Total                             **           **         **           **         **         -          **         **           **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
2                  (2.0)          **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
3                  (3.0)          **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
4                  (4.0)          **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
(Don't know)                      **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
Net:Trust                         **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
Net:Do not trust                  **           **         **           **         **         -          **         **           **         ** 
                                  **           **         **           **         **         -%         **         **           **         ** 
 
Mean Score                        **           **         **           **         **         -          **         **           **         ** 
Standard deviation                **           **         **           **         **         -          **         **           **         ** 
Standard error                    **           **         **           **         **         -          **         **           **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 342 (continuation) 
<E5> LINE- Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
 
Effective sample                  **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
 
Total                             **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
 
1 - Do not 
trust it at all    (1.0)          **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
2                  (2.0)          **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
3                  (3.0)          **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
4                  (4.0)          **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
5 - Trust 
it a great deal    (5.0)          **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
(Don't know)                      **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
Net:Trust                         **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
Net:Do not trust                  **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
                                  **           **         -%         -%         -%         **         **         -%         -%         **         **         -%         **           **         **         **         -% 
 
Mean Score                        **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
Standard deviation                **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
Standard error                    **           **         -          -          -          **         **         -          -          **         **         -          **           **         **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 342 (continuation) 
<E5> LINE- Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
 
Effective sample                  **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
 
Total                             **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
 
1 - Do not 
trust it at all    (1.0)          **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
2                  (2.0)          **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
3                  (3.0)          **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
4                  (4.0)          **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
5 - Trust 
it a great deal    (5.0)          **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
(Don't know)                      **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
Net:Trust                         **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
Net:Do not trust                  **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
                                  **           **         -%         **         **         **           -%         **           **         **         **         -%           -%         **         **         -% 
 
Mean Score                        **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
Standard deviation                **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
Standard error                    **           **         -          **         **         **           -          **           **         **         **         -            -          **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 342 (continuation) 
<E5> LINE- Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Effective sample                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
2                  (2.0)          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
3                  (3.0)          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
4                  (4.0)          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
(Don't know)                      **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Net:Trust                         **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Net:Do not trust                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Mean Score                        **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                                          -                     -                                  - 
Standard deviation                **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
Standard error                    **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 342 (continuation) 
<E5> LINE- Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
2                  (2.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
3                  (3.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
4                  (4.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
(Don't know)                      **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Net:Trust                         **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Net:Do not trust                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Mean Score                        **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                                                                                                                -                                             - 
Standard deviation                **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
Standard error                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 342 (continuation) 
<E5> LINE- Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           ** 
 
Effective sample                  **           ** 
 
Total                             **           ** 
 
1 - Do not 
trust it at all    (1.0)          **           ** 
                                  **           ** 
 
2                  (2.0)          **           ** 
                                  **           ** 
 
3                  (3.0)          **           ** 
                                  **           ** 
 
4                  (4.0)          **           ** 
                                  **           ** 
 
5 - Trust 
it a great deal    (5.0)          **           ** 
                                  **           ** 
 
(Don't know)                      **           ** 
                                  **           ** 
 
Net:Trust                         **           ** 
                                  **           ** 
 
Net:Do not trust                  **           ** 
                                  **           ** 
 
Mean Score                        **           ** 
Standard deviation                **           ** 
Standard error                    **           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 342 (continuation) 
<E5> LINE- Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
2                  (2.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
3                  (3.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
4                  (4.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
(Don't know)                      **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Net:Trust                         **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Net:Do not trust                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Mean Score                        **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                                                     + 
Standard deviation                **           **         **         **         **         **         **         **         **         **         **         **         ** 
Standard error                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 342 (continuation) 
<E5> LINE- Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
1 - Do not 
trust it at all    (1.0)          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
2                  (2.0)          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
3                  (3.0)          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
4                  (4.0)          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
5 - Trust 
it a great deal    (5.0)          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
(Don't know)                      **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Net:Trust                         **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Net:Do not trust                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Mean Score                        **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
Standard deviation                **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
Standard error                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 342 (continuation) 
<E5> LINE- Using your data responsibly/protecting your personal data 
by Crossbreak 
Base: All respondents randomly selected 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         - 
 
Effective sample                  **           **         **         - 
 
Total                             **           **         **         - 
 
1 - Do not 
trust it at all    (1.0)          **           **         **         - 
                                  **           **         **         -% 
 
2                  (2.0)          **           **         **         - 
                                  **           **         **         -% 
 
3                  (3.0)          **           **         **         - 
                                  **           **         **         -% 
 
4                  (4.0)          **           **         **         - 
                                  **           **         **         -% 
 
5 - Trust 
it a great deal    (5.0)          **           **         **         - 
                                  **           **         **         -% 
 
(Don't know)                      **           **         **         - 
                                  **           **         **         -% 
 
Net:Trust                         **           **         **         - 
                                  **           **         **         -% 
 
Net:Do not trust                  **           **         **         - 
                                  **           **         **         -% 
 
Mean Score                        **           **         **         - 
Standard deviation                **           **         **         - 
Standard error                    **           **         **         - 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 343 
<E5> Summary table -  Protecting you from disturbing/dangerous/violent content 
Base: All respondents randomly selected 
 
                                Facebook       Instagram       Wikipedia        Snapchat          Google        BBC News          Amazon        Sky News         Twitter      Daily Mail Guardian online         YouTube 
                                                                                                             website/app                     website/app                          Online 
                         --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- 
 
Unweighted row                      1192             490             272             312            1131             475             788             138             257             167              73             817 
 
Effective sample                     776             324             181             199             754             316             535              90             174             111              50             552 
 
Total                               1176             472             289             280            1186             514             815             146             256             176              77             846 
 
1 - Do not 
trust it at all    (1.0)             140              40              11              21             108              22              42               5              24              12               1             100 
                                      12%              9%              4%              8%              9%              4%              5%              3%              9%              7%              1%             12% 
 
2                  (2.0)             234              60              33              37             131              28              65               8              38              10               3             165 
                                      20%             13%             12%             13%             11%              5%              8%              5%             15%              6%              4%             19% 
 
3                  (3.0)             384             133              98              74             358              87             171              26              72              43              11             270 
                                      33%             28%             34%             27%             30%             17%             21%             18%             28%             24%             15%             32% 
 
4                  (4.0)             293             157              68              88             379             185             228              41              76              55              31             177 
                                      25%             33%             24%             31%             32%             36%             28%             28%             30%             31%             40%             21% 
 
5 - Trust 
it a great deal    (5.0)             108              72              55              45             172             185             279              60              38              35              26              92 
                                       9%             15%             19%             16%             15%             36%             34%             41%             15%             20%             35%             11% 
 
(Don't know)                          18               9              23              14              38               7              29               7               8              22               4              41 
                                       1%              2%              8%              5%              3%              1%              4%              5%              3%             12%              5%              5% 
 
Net: Trust                           400             229             124             132             551             370             508             101             114              90              57             270 
                                      34%             49%             43%             47%             46%             72%             62%             69%             45%             51%             75%             32% 
 
Net: Do not trust                    374             101              45              59             238              50             107              12              62              22               4             265 
                                      32%             21%             15%             21%             20%             10%             13%              8%             24%             12%              5%             31% 
 
Mean Score                           3.0             3.3             3.5             3.4             3.3             4.0             3.8             4.0             3.3             3.6             4.1             3.0 
Standard deviation                  1.15            1.15            1.08            1.16            1.15            1.07            1.16            1.07            1.18            1.14             .89            1.18 
Standard error                       .04             .06             .08             .08             .04             .06             .05             .12             .09             .11             .13             .05 
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Table 343 (continuation) 
<E5> Summary table -  Protecting you from disturbing/dangerous/violent content 
Base: All respondents randomly selected 
 
                                WhatsApp          TikTok           Skype Google Hangouts        Facebook            Line 
                                                                                               Messenger 
                         --------------- --------------- --------------- --------------- --------------- --------------- 
 
Unweighted row                      1032              59             174              44             762               ** 
 
Effective sample                     674              32             118              24             479               ** 
 
Total                               1029              44             181              32             688               ** 
 
1 - Do not 
trust it at all    (1.0)              63               7              11               3              87               ** 
                                       6%             16%              6%              8%             13%              ** 
 
2                  (2.0)             111               5              15               5              84               ** 
                                      11%             12%              8%             14%             12%              ** 
 
3                  (3.0)             232              10              39               7             224               ** 
                                      22%             24%             22%             22%             33%              ** 
 
4                  (4.0)             374              13              57              10             184               ** 
                                      36%             30%             32%             30%             27%              ** 
 
5 - Trust 
it a great deal    (5.0)             199               4              45               6              94               ** 
                                      19%              8%             25%             19%             14%              ** 
 
(Don't know)                          50               4              14               2              14               ** 
                                       5%             10%              8%              7%              2%              ** 
 
Net: Trust                           573              17             102              15             278               ** 
                                      56%             38%             56%             48%             40%              ** 
 
Net: Do not trust                    174              12              26               7             172               ** 
                                      17%             28%             14%             22%             25%              ** 
 
Mean Score                           3.5             3.0             3.7             3.4             3.2               ** 
Standard deviation                  1.13            1.26            1.16            1.23            1.20               ** 
Standard error                       .04             .23             .11             .26             .06               ** 
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Table 344 
<E5> Summary table - Not providing misleading information 
Base: All respondents randomly selected 
 
                                Facebook       Instagram       Wikipedia        Snapchat          Google        BBC News          Amazon        Sky News         Twitter      Daily Mail Guardian online         YouTube 
                                                                                                             website/app                     website/app                          Online 
                         --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- 
 
Unweighted row                      1192             490             272             312            1131             475             788             138             257             167              73             817 
 
Effective sample                     776             324             181             199             754             316             535              90             174             111              50             552 
 
Total                               1176             472             289             280            1186             514             815             146             256             176              77             846 
 
1 - Do not 
trust it at all    (1.0)             175              34              21              18             115              23              49               5              35              18               *              89 
                                      15%              7%              7%              6%             10%              4%              6%              4%             14%             10%              1%             11% 
 
2                  (2.0)             264              71              50              44             153              37              88              10              37              11               4             166 
                                      22%             15%             17%             16%             13%              7%             11%              7%             14%              6%              5%             20% 
 
3                  (3.0)             378             147              97              84             388              94             213              28              71              43              18             298 
                                      32%             31%             33%             30%             33%             18%             26%             19%             28%             24%             24%             35% 
 
4                  (4.0)             248             122              58              74             336             200             230              40              61              42              24             159 
                                      21%             26%             20%             26%             28%             39%             28%             27%             24%             24%             31%             19% 
 
5 - Trust 
it a great deal    (5.0)              86              90              43              46             167             150             215              54              43              42              23              83 
                                       7%             19%             15%             16%             14%             29%             26%             37%             17%             24%             30%             10% 
 
(Don't know)                          26               8              20              14              27              11              20               8               9              21               7              50 
                                       2%              2%              7%              5%              2%              2%              3%              6%              4%             12%              9%              6% 
 
Net:Trust                            333             211             101             120             503             349             444              93             103              83              47             243 
                                      28%             45%             35%             43%             42%             68%             55%             64%             40%             47%             61%             29% 
 
Net:Do not trust                     439             106              71              62             268              59             137              16              72              29               4             255 
                                      37%             22%             25%             22%             23%             12%             17%             11%             28%             16%              5%             30% 
 
Mean Score                           2.8             3.3             3.2             3.3             3.2             3.8             3.6             3.9             3.2             3.5             3.9             3.0 
Standard deviation                  1.15            1.17            1.15            1.14            1.15            1.07            1.17            1.12            1.28            1.28             .94            1.13 
Standard error                       .04             .07             .09             .08             .04             .06             .05             .12             .10             .13             .14             .05 
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Table 344 (continuation) 
<E5> Summary table - Not providing misleading information 
Base: All respondents randomly selected 
 
                                WhatsApp          TikTok           Skype Google Hangouts        Facebook            Line 
                                                                                               Messenger 
                         --------------- --------------- --------------- --------------- --------------- --------------- 
 
Unweighted row                      1032              59             174              44             762               ** 
 
Effective sample                     674              32             118              24             479               ** 
 
Total                               1029              44             181              32             688               ** 
 
1 - Do not 
trust it at all    (1.0)              58               6              11               3              92               ** 
                                       6%             14%              6%              8%             13%              ** 
 
2                  (2.0)             115               7              17               2              89               ** 
                                      11%             16%              9%              5%             13%              ** 
 
3                  (3.0)             231              11              33               8             197               ** 
                                      22%             25%             18%             26%             29%              ** 
 
4                  (4.0)             362              11              60              10             196               ** 
                                      35%             26%             33%             30%             28%              ** 
 
5 - Trust 
it a great deal    (5.0)             207               4              45               8              93               ** 
                                      20%              8%             25%             24%             14%              ** 
 
(Don't know)                          57               5              16               2              21               ** 
                                       5%             11%              9%              7%              3%              ** 
 
Net:Trust                            569              15             105              17             289               ** 
                                      55%             34%             58%             54%             42%              ** 
 
Net:Do not trust                     173              13              27               4             181               ** 
                                      17%             30%             15%             13%             26%              ** 
 
Mean Score                           3.6             3.0             3.7             3.6             3.2               ** 
Standard deviation                  1.13            1.22            1.17            1.20            1.23               ** 
Standard error                       .04             .23             .11             .25             .06               ** 
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Table 345 
<E5> Summary table - Using your data responsibly/protecting your personal data 
Base: All respondents randomly selected 
 
                                Facebook       Instagram       Wikipedia        Snapchat          Google        BBC News          Amazon        Sky News         Twitter      Daily Mail Guardian online         YouTube 
                                                                                                             website/app                     website/app                          Online 
                         --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- --------------- 
 
Unweighted row                      1192             490             272             312            1131             475             788             138             257             167              73             817 
 
Effective sample                     776             324             181             199             754             316             535              90             174             111              50             552 
 
Total                               1176             472             289             280            1186             514             815             146             256             176              77             846 
 
1 - Do not 
trust it at all    (1.0)             159              31              15              18             119              20              52               5              13              20               *              68 
                                      14%              7%              5%              6%             10%              4%              6%              4%              5%             12%              1%              8% 
 
2                  (2.0)             220              48              35              44             156              24              82               6              39              10               5             146 
                                      19%             10%             12%             16%             13%              5%             10%              4%             15%              6%              6%             17% 
 
3                  (3.0)             358             156              86              77             360              99             198              30              75              48              16             294 
                                      30%             33%             30%             28%             30%             19%             24%             20%             29%             27%             21%             35% 
 
4                  (4.0)             318             142              66              77             335             182             253              49              70              38              24             179 
                                      27%             30%             23%             27%             28%             35%             31%             33%             27%             22%             32%             21% 
 
5 - Trust 
it a great deal    (5.0)              94              81              57              50             180             163             202              46              45              35              24              99 
                                       8%             17%             20%             18%             15%             32%             25%             31%             18%             20%             32%             12% 
 
(Don't know)                          27              13              30              14              35              27              27              10              13              24               7              60 
                                       2%              3%             11%              5%              3%              5%              3%              7%              5%             14%              9%              7% 
 
Net:Trust                            412             223             123             127             515             344             456              94             116              73              48             277 
                                      35%             47%             43%             45%             43%             67%             56%             65%             45%             42%             63%             33% 
 
Net:Do not trust                     379              79              50              61             275              44             134              12              52              31               5             214 
                                      32%             17%             17%             22%             23%              9%             17%              8%             20%             17%              7%             25% 
 
Mean Score                           3.0             3.4             3.4             3.4             3.3             3.9             3.6             3.9             3.4             3.4             4.0             3.1 
Standard deviation                  1.16            1.10            1.14            1.16            1.18            1.05            1.17            1.04            1.12            1.28             .96            1.12 
Standard error                       .04             .06             .09             .08             .04             .06             .05             .11             .09             .13             .14             .05 
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Table 345 (continuation) 
<E5> Summary table - Using your data responsibly/protecting your personal data 
Base: All respondents randomly selected 
 
                                WhatsApp          TikTok           Skype Google Hangouts        Facebook            Line 
                                                                                               Messenger 
                         --------------- --------------- --------------- --------------- --------------- --------------- 
 
Unweighted row                      1032              59             174              44             762               ** 
 
Effective sample                     674              32             118              24             479               ** 
 
Total                               1029              44             181              32             688               ** 
 
1 - Do not 
trust it at all    (1.0)              55               4              11               4              81               ** 
                                       5%              9%              6%             13%             12%              ** 
 
2                  (2.0)             108              10              21               1              92               ** 
                                      11%             22%             11%              4%             13%              ** 
 
3                  (3.0)             262              12              41               8             220               ** 
                                      25%             27%             23%             24%             32%              ** 
 
4                  (4.0)             369              11              56               8             195               ** 
                                      36%             25%             31%             25%             28%              ** 
 
5 - Trust 
it a great deal    (5.0)             185               3              38               9              80               ** 
                                      18%              7%             21%             28%             12%              ** 
 
(Don't know)                          51               4              14               2              20               ** 
                                       5%              9%              8%              7%              3%              ** 
 
Net:Trust                            554              14              95              17             275               ** 
                                      54%             32%             52%             53%             40%              ** 
 
Net:Do not trust                     164              14              31               5             173               ** 
                                      16%             31%             17%             17%             25%              ** 
 
Mean Score                           3.5             3.0             3.5             3.6             3.2               ** 
Standard deviation                  1.09            1.13            1.16            1.35            1.17               ** 
Standard error                       .04             .21             .11             .29             .05               ** 
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Table 346 
<E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Facebook                        536          258        279           66g        89G        96G       113+G       82G        66G        24--        155        208c       173-         165++BCD   145         94-       132 
                                 26%          25%        26%          24%        29%        25%        32%        26%        27%        12%          27%        29%        22%          36%        23%        20%        25% 
 
Instagram                       103           49         53           15         23eg       14         26eg        9         13          2           38c        40         25-          32c        34         13-        24 
                                  5%           5%         5%           6%         7%         4%         7%         3%         5%         1%           7%         5%         3%           7%         5%         3%         4% 
 
Wikipedia                        36           21         15            4          1          5         11b         6          6          2            5         16         14            8          9          7         12 
                                  2%           2%         1%           2%         *%         1%         3%         2%         3%         1%           1%         2%         2%           2%         1%         1%         2% 
 
Snapchat                        103           47         56           20G        20G        20g        21g        12g        11g         *-          39+C       40         23-          38++CD     38C         9--       18 
                                  5%           5%         5%           7%         6%         5%         6%         4%         5%         *%           7%         6%         3%           8%         6%         2%         3% 
 
Google                           86           44         42           13g        11         16g        15g        16g        14g         1-          24         31         31           28+C       31c         7-        19 
                                  4%           4%         4%           5%         4%         4%         4%         5%         6%         *%           4%         4%         4%           6%         5%         2%         3% 
 
BBC News website/app             71           49++B      22--          9          8         11         17         14          7          5           17         28         26           22         17         17         16 
                                  3%           5%         2%           3%         3%         3%         5%         4%         3%         2%           3%         4%         3%           5%         3%         4%         3% 
 
Amazon                          122           69         53           19         17         21         27e         9-        17         13           36         47         39           28         42         24         28 
                                  6%           7%         5%           7%         5%         6%         7%         3%         7%         6%           6%         7%         5%           6%         7%         5%         5% 
 
Sky News website/app             29           20          9            3          4          2         10          2          6          3            7         12         11           13+bc       5          3          8 
                                  1%           2%         1%           1%         1%         1%         3%         1%         2%         1%           1%         2%         1%           3%         1%         1%         1% 
 
Twitter                         117           65         52           19G        17g        17g        22g        18g        22+G        1-          37         39         41           44++CD     40c        14-        20 
                                  6%           6%         5%           7%         6%         5%         6%         6%         9%         *%           6%         5%         5%           9%         6%         3%         4% 
 
Daily Mail Online                48           25         23            5         11f        11f         6          9          1          5           17         17         14           21++Cd     15          3-         9 
                                  2%           2%         2%           2%         4%         3%         2%         3%         *%         2%           3%         2%         2%           5%         2%         1%         2% 
 
Guardian online                  10            5          5            1          -          2          6++        *          1          -            1          8+c        1            4          3          -          3 
                                  *%           *%         *%           *%         -%         1%         2%         *%         *%         -%           *%         1%         *%           1%         *%         -%         1% 
 
YouTube                         131           62         69           20         25         25         22         13         16          8           46         48         38           34         46         20         30 
                                  6%           6%         7%           8%         8%         7%         6%         4%         7%         4%           8%         7%         5%           7%         7%         4%         6% 
 
WhatsApp                        120           58         62           20g        22g        36++eFG    18         13          7          4           42C        54+C       24--         44++Bcd    29         22         24 
                                  6%           6%         6%           7%         7%        10%         5%         4%         3%         2%           7%         7%         3%          10%         5%         5%         5% 
 
TikTok                           74           20--       54++A        13g        18+fG      12         19fg        8          3          *-          31+C       31c        12--         12         34+c       10         17 
                                  4%           2%         5%           5%         6%         3%         5%         3%         1%         *%           5%         4%         1%           3%         5%         2%         3% 
 
(None of these)                1325          644        681          169        185        235        210        209        153        165++ABCDeF  354        444        527+ab       263--      398        313A       352a 
                                 64%          63%        64%          62%        61%        63%        59%        65%        63%        79%          61%        61%        68%          57%        64%        68%        66% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 346 (continuation) 
<E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Facebook                        536          310+b      226-          83++bcE    75         80        183        348          473         59 
                                 26%          29%        23%          35%        24%        25%        28%        25%          26%        21% 
 
Instagram                       103           66+b       36-          12         16         21         36         67           90         13 
                                  5%           6%         4%           5%         5%         7%         6%         5%           5%         5% 
 
Wikipedia                        36           17         19            4          4          2          7         29           34          2 
                                  2%           2%         2%           2%         1%         1%         1%         2%           2%         1% 
 
Snapchat                        103           76++B      27--         13         21         19         38         65           94          9 
                                  5%           7%         3%           6%         7%         6%         6%         5%           5%         3% 
 
Google                           86           60++B      26--          6         10         12         22         63           75         10 
                                  4%           6%         3%           3%         3%         4%         3%         4%           4%         4% 
 
BBC News website/app             71           38         33            7         13         14         24         47           64          7 
                                  3%           4%         3%           3%         4%         4%         4%         3%           4%         2% 
 
Amazon                          122           70         52           12         11         19         35         84          116+b        4- 
                                  6%           6%         5%           5%         4%         6%         5%         6%           7%         2% 
 
Sky News website/app             29           19         10            1          4          4          9         20           27          2 
                                  1%           2%         1%           1%         1%         1%         1%         1%           2%         1% 
 
Twitter                         117           83++B      34--         11         16         17         32         85          106         11 
                                  6%           8%         3%           5%         5%         5%         5%         6%           6%         4% 
 
Daily Mail Online                48           36+b       12-          12+e        8          7         20         28           42          5 
                                  2%           3%         1%           5%         3%         2%         3%         2%           2%         2% 
 
Guardian online                  10            7          3            -          *          4          4          6           10          - 
                                  *%           1%         *%           -%         *%         1%         1%         *%           1%         -% 
 
YouTube                         131           80         51           23+c       18         15         41         89          121         10 
                                  6%           7%         5%          10%         6%         5%         6%         6%           7%         4% 
 
WhatsApp                        120           73         47           18         30++E      19         48         71           94         26+a 
                                  6%           7%         5%           8%        10%         6%         7%         5%           5%         9% 
 
TikTok                           74           46         28           19++E      15e        28++E      43++E      29--         71+b        2- 
                                  4%           4%         3%           8%         5%         9%         7%         2%           4%         1% 
 
(None of these)                1325          661-       664+a        124--      185        200        388-       930+Ad      1127        196 
                                 64%          61%        67%          53%        61%        62%        60%        66%          63%        70% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 346 (continuation) 
<E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Facebook                        536           29bCiJl    45         24--       76         37j        52cJ       59bCiJl    89bCIJl    48-         9--       37++BCIJL  34-j        459-        77+a       64+a       14 
                                                                        ++BCefIJL 
                                 26%          34%        20%        14%        41%        25%        28%        31%        31%        18%        14%        35%        20%          25%        33%        34%        27% 
 
Instagram                       103            5          9          4         14          9         10         12         14          9          2          7j         7           88         14         14          1 
                                  5%           6%         4%         2%         8%         6%         6%         7%         5%         3%         3%         7%         4%           5%         6%         7%         1% 
 
Wikipedia                        36            -          -          -          7bcf       -          -         13++BCeFhil 6          4          1Bcef      2Bcef      3           33          3          2          1 
                                  2%           -%         -%         -%         4%         -%         -%         7%         2%         1%         2%         2%         2%           2%         1%         1%         2% 
 
Snapchat                        103            3          2-        16+Bi      14B         8b         7         13b        12         10          3B         5B        10B          84-        19+a       17+a        2 
                                  5%           4%         1%        10%         7%         6%         4%         7%         4%         4%         5%         5%         6%           5%         8%         9%         4% 
 
Google                           86            8Beh       3          4          9          3          9         15+bhj      7         13          1          5b         8           68-        17+a       13          4 
                                  4%           9%         1%         3%         5%         2%         5%         8%         2%         5%         2%         5%         5%           4%         7%         7%         9% 
 
BBC News website/app             71            7+cHij     5          2         11hj        3          9         12chij      4          5          1-         5cHiJ      8chJ        54--       17++A      14+A        3 
                                  3%           8%         2%         1%         6%         2%         5%         7%         1%         2%         1%         5%         5%           3%         7%         7%         6% 
 
Amazon                          122            8I         9i         8I         7i         6I         5i        26         28+fI       ---        3I         8fI       15+bfI      108         14          9          5 
                                                                                                         ++BcdeFIj 
                                  6%           9%         4%         5%         4%         4%         3%        14%        10%         -%         5%         7%         9%           6%         6%         5%        10% 
 
Sky News website/app             29            1          4          -          2          -          3          7+         4          4          1ce        2cel       1           26          3          3          - 
                                  1%           2%         2%         -%         1%         -%         2%         4%         1%         1%         2%         2%         1%           1%         1%         2%         -% 
 
Twitter                         117            6          8          4         20+bcIJ     8         15         15i        16          7          2-         6j        10           91--       26++A      23++A       3 
                                  6%           7%         4%         3%        11%         6%         8%         8%         5%         3%         3%         6%         6%           5%        11%        12%         5% 
 
Daily Mail Online                48            6++BchIl   2          1          8i         4i         5i        11++bchI    4          --         1I         3I         3i          37-        11+a        9+a        2 
                                  2%           8%         1%         1%         4%         3%         3%         6%         1%         -%         1%         2%         2%           2%         5%         5%         4% 
 
Guardian online                  10            1          2          -          -          -          2          2          -          -          *          2++cdHI    1            9          1          *          1 
                                  *%           2%         1%         -%         -%         -%         1%         1%         -%         -%         *%         2%         1%           *%         *%         *%         1% 
 
YouTube                         131            6          7          9         24++BfIj    9          9         20+bI      17          5-         3         10+BIj     12I         120         11          7          4 
                                  6%           7%         3%         5%        13%         6%         5%        11%         6%         2%         5%         9%         7%           7%         5%         4%         8% 
 
WhatsApp                        120            9Bch       5          4         13          7         12         12          9         23bh        4b         6         16++BCHk    103         17         12          4 
                                  6%          11%         2%         3%         7%         5%         6%         7%         3%         9%         6%         6%        10%           6%         7%         7%         8% 
 
TikTok                           74            5I         4         16++BefhIjl 7i         4i         4          8i         9i         --         2I         9          6I          68          6          6          - 
                                                                                                                                                    ++BdEFHIJL 
                                  4%           7%         2%        10%         4%         2%         2%         4%         3%         -%         3%         9%         4%           4%         2%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 346 (continuation) 
<E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
(None of these)                1325           36--      175        119ADGK     87--       94adK     123ADK     100-       184aDK     207         47++ADGhKL 46--      106ADK      1192+b      134-       106         28 
                                                   ++ADGhKL                                                                    ++ADeGhKL 
                                 64%          43%        77%        71%        47%        65%        66%        54%        63%        77%        75%        44%        64%          65%        56%        56%        56% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 346 (continuation) 
<E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Facebook                        536          244c        44        142         38         28           99        263          287+CD     195CD       54--       23--        186--      206++A     138++A       2 
                                 26%          28%        24%        22%        26%        23%          31%        26%          28%        27%        15%        12%          20%        31%        32%         9% 
 
Instagram                       103           44          4         34          9          4           18         42           59cd       34          9          3           31-        37         35++A       - 
                                  5%           5%         2%         5%         6%         3%           6%         4%           6%         5%         2%         1%           3%         5%         8%         -% 
 
Wikipedia                        36           11          4         16          *          2           10b         9-          17         14          5          5            8-        11         15++A       - 
                                  2%           1%         2%         2%         *%         2%           3%         1%           2%         2%         1%         2%           1%         2%         3%         -% 
 
Snapchat                        103           63++c       7         24          7          2           15         53           68++Cd     30          5--        2-          20--       47+A       36++A       - 
                                  5%           7%         4%         4%         4%         2%           5%         5%           7%         4%         1%         1%           2%         7%         8%         -% 
 
Google                           86           36          7         29          5          4           11         45           44         35          7          6           29         37         21          - 
                                  4%           4%         4%         4%         3%         3%           3%         4%           4%         5%         2%         3%           3%         5%         5%         -% 
 
BBC News website/app             71           31          6         15         11+c        6           17         35           40c        27          4-         1           19-        26         26++A       * 
                                  3%           4%         3%         2%         7%         5%           5%         3%           4%         4%         1%         1%           2%         4%         6%         1% 
 
Amazon                          122           62e         5         35          8          1-          25         62           57         51         14          5           55         31         34b         * 
                                  6%           7%         3%         5%         5%         *%           8%         6%           6%         7%         4%         3%           6%         5%         8%         1% 
 
Sky News website/app             29           17          1          7          1          2            9b         9           18          8          3          *           11          8         10          * 
                                  1%           2%         1%         1%         *%         1%           3%         1%           2%         1%         1%         *%           1%         1%         2%         1% 
 
Twitter                         117           58         10         29          7          5           18         61           62         44         11          4           33--       48A        36+A        - 
                                  6%           7%         6%         5%         5%         4%           5%         6%           6%         6%         3%         2%           3%         7%         8%         -% 
 
Daily Mail Online                48           27          2         10          2          5           16++b      22           29         16          4          2           12-        18         18+A        - 
                                  2%           3%         1%         2%         1%         4%           5%         2%           3%         2%         1%         1%           1%         3%         4%         -% 
 
Guardian online                  10            2          2          1          1          2            3          4            9+         1          *          -            3          1          7++ab      - 
                                  *%           *%         1%         *%         1%         1%           1%         *%           1%         *%         *%         -%           *%         *%         2%         -% 
 
YouTube                         131           65          9         35          4          7           28         67           74cd       47c        10-         4           41--       50a        38+A        - 
                                  6%           8%         5%         6%         3%         5%           9%         7%           7%         7%         3%         2%           4%         7%         9%         -% 
 
WhatsApp                        120           53         11         27         12         12c          13         65           70Cd       43cd        6--        2-          42         48         27          1 
                                  6%           6%         6%         4%         8%        10%           4%         6%           7%         6%         2%         1%           4%         7%         6%         5% 
 
TikTok                           74           41+         7         18          3          5           10         43           45c        24          5          4           23         28         22a         * 
                                  4%           5%         4%         3%         2%         4%           3%         4%           4%         3%         1%         2%           2%         4%         5%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 346 (continuation) 
<E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
(None of these)                1325          509--      127        433+A       99         78          186-       643          622        422-       281++AB    155++AB      677++BC    393--      227--       22 
                                 64%          59%        68%        68%        66%        65%          57%        63%          62%        59%        78%        80%          72%        58%        53%        84% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 346 (continuation) 
<E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Facebook                        536          471++E     438++E     208++aE    267++abE    57-         487++E     395++E     333++E     393++E      49-         405++E     324++E     297++aE    214++aE    115-- 
                                 26%          27%        28%        33%        33%        18%          27%        31%        30%        30%        18%          32%        36%        38%        38%        15% 
 
Instagram                       103           95+        91+        42+e       58++e       8           90         77+        61         72         13           79++E      67++E      58++E      44++E      20-- 
                                  5%           6%         6%         7%         7%         2%           5%         6%         6%         5%         5%           6%         8%         8%         8%         3% 
 
Wikipedia                        36           30         29         21++       22+         6           30         27         21         25          6           28         20         23++e      22++E       8 
                                  2%           2%         2%         3%         3%         2%           2%         2%         2%         2%         2%           2%         2%         3%         4%         1% 
 
Snapchat                        103           94         91+        62++ABE    66++ae      9           92         80++       64         75         11           90++E      77++E      72++E      59++aE     13-- 
                                  5%           5%         6%        10%         8%         3%           5%         6%         6%         6%         4%           7%         9%         9%        10%         2% 
 
Google                           86           82++e      76+e       42++E      50++E       3-          79         69++       55         55          6           68++e      56++E      55++E      48++aE     18- 
                                  4%           5%         5%         7%         6%         1%           4%         5%         5%         4%         2%           5%         6%         7%         8%         2% 
 
BBC News website/app             71           69++E      69++E      38++E      49++E       1-          63         56+        48+        47          7           66++E      49++E      54++E      45++E       4-- 
                                  3%           4%         4%         6%         6%         *%           4%         4%         4%         4%         3%           5%         6%         7%         8%         *% 
 
Amazon                          122          110         99         55++e      63+        12          116+E       89+E       91++E      85E         3--         89+        69+e       58e        54++E      33 
                                  6%           6%         6%         9%         8%         4%           7%         7%         8%         6%         1%           7%         8%         7%         9%         4% 
 
Sky News website/app             29           29         27         18++e      18+e        *           27         20         19         16          2           28++E      25++E      22++E      22++E       1-- 
                                  1%           2%         2%         3%         2%         *%           2%         2%         2%         1%         1%           2%         3%         3%         4%         *% 
 
Twitter                         117          109+e      106++e      60++aE     69++E       8-         107         89+        78+        87+        10           89++E      74++E      69++E      61++aE     24-- 
                                  6%           6%         7%         9%         9%         3%           6%         7%         7%         7%         4%           7%         8%         9%        11%         3% 
 
Daily Mail Online                48           46         46+        27++e      33++e       2           43         34         38++       33          5           43++E      34++E      37++E      27++E       5-- 
                                  2%           3%         3%         4%         4%         1%           2%         3%         3%         2%         2%           3%         4%         5%         5%         1% 
 
Guardian online                  10           10         10          7+         7          -           10         10+         8          9          -            9          7          7          9++E       * 
                                  *%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         2%         *% 
 
YouTube                         131          121+e      114+e       79++ABE    88++AbE     8-         114        102++       89++       87         15          105++E      81++E      80++E      53++E      25-- 
                                  6%           7%         7%        12%        11%         3%           6%         8%         8%         7%         6%           8%         9%        10%         9%         3% 
 
WhatsApp                        120          112++E     107++E      53++E      74++aE      4--        112+        97++e      67         91+e        8          104++E      87++E      72++E      62++E      12-- 
                                  6%           7%         7%         8%         9%         1%           6%         7%         6%         7%         3%           8%        10%         9%        11%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 346 (continuation) 
<E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
TikTok                           74           68         63         39++e      44++e       6           63         46         41         50         10           60++e      40e        40+E       33++E      14- 
                                  4%           4%         4%         6%         6%         2%           4%         4%         4%         4%         4%           5%         5%         5%         6%         2% 
 
(None of these)                1325         1047--CD    955--cD    338--      420--      237++ABCD   1103--      742--      653--      781--      202++ABCD    699--cd    445--      379--      273--      591++ABCD 
                                 64%          61%        60%        53%        53%        77%          62%        58%        59%        59%        75%          55%        50%        49%        48%        79% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4767 
Table 346 (continuation) 
<E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Facebook                        536          157++B     361--        352++      410++      329++      239++      334++        238-       179         89         30a         257-       172         63         44++AB 
                                 26%          39%        22%          30%        30%        29%        30%        29%          23%        27%        30%        35%          23%        26%        30%        43% 
 
Instagram                       103           32++B      65--         61         70         58         40         55           42         35         15         10+Ab        40-        39         13         11+A 
                                  5%           8%         4%           5%         5%         5%         5%         5%           4%         5%         5%        12%           4%         6%         6%        11% 
 
Wikipedia                        36           12+        23           16         26         15         12         18           18          5-         6          7++ABc      17         10          3          6++ab 
                                  2%           3%         1%           1%         2%         1%         1%         2%           2%         1%         2%         8%           2%         1%         1%         6% 
 
Snapchat                        103           34++B      67-          64         70         54         34         55           39         35         19          9+A         46         25         18+ab      14++AB 
                                  5%           9%         4%           5%         5%         5%         4%         5%           4%         5%         7%        11%           4%         4%         8%        14% 
 
Google                           86           18         60           63++       60         56         35         47           32         32         12         10++Abc      30--       23         15a        18++ABc 
                                  4%           5%         4%           5%         4%         5%         4%         4%           3%         5%         4%        12%           3%         4%         7%        18% 
 
BBC News website/app             71           21         49           35         41         38         23         27-          32         22          9          8++Abc      31         16          8         16++ABC 
                                  3%           5%         3%           3%         3%         3%         3%         2%           3%         3%         3%        10%           3%         2%         4%        15% 
 
Amazon                          122           23         93           84+        88         66         53         74           53         37         17         15++ABC      51-        43         20a         8 
                                  6%           6%         6%           7%         6%         6%         7%         6%           5%         6%         6%        17%           5%         7%         9%         8% 
 
Sky News website/app             29            8         17           11         13         16          9         11            7-        14          2          6++AbC       5--        7          9++Ab      8++AB 
                                  1%           2%         1%           1%         1%         1%         1%         1%           1%         2%         1%         7%           *%         1%         4%         8% 
 
Twitter                         117           33+b       76--         77         86         68         46         61           49         39         17         12++Ab       60         30         15         12+ab 
                                  6%           8%         5%           7%         6%         6%         6%         5%           5%         6%         6%        13%           5%         5%         7%        12% 
 
Daily Mail Online                48           16+b       32           29         34         26         21         25           18         15          8          7++Ab       23         11         10+b        4 
                                  2%           4%         2%           2%         2%         2%         3%         2%           2%         2%         3%         8%           2%         2%         5%         4% 
 
Guardian online                  10            3          7            3          3          4          2          2            1          4          *          5++ABC       2          1          2          4++AB 
                                  *%           1%         *%           *%         *%         *%         *%         *%           *%         1%         *%         6%           *%         *%         1%         4% 
 
YouTube                         131           47++B      79--         88+        94         78         64         77           51         45         19         16++ABC      52-        46         19a        14+A 
                                  6%          12%         5%           8%         7%         7%         8%         7%           5%         7%         6%        18%           5%         7%         9%        13% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 346 (continuation) 
<E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
WhatsApp                        120           48++B      69--         65         89         69         47         71           42-        45         24a         9a          43--       40         23++A      14++Ab 
                                  6%          12%         4%           6%         7%         6%         6%         6%           4%         7%         8%        11%           4%         6%        11%        14% 
 
TikTok                           74           31++B      43--         45         47         41         29         43           16--       33A        12a        12++ABC      23--       26         16++A       9+A 
                                  4%           8%         3%           4%         3%         4%         4%         4%           2%         5%         4%        14%           2%         4%         7%         9% 
 
(None of these)                1325          171--     1108++A       692--      803--      698-       484-       696--        689++cD    420d       176         41--        753++CD    408D       118-        46-- 
                                 64%          43%        69%          59%        59%        61%        60%        60%          67%        62%        59%        47%          68%        62%        55%        45% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 346 (continuation) 
<E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Facebook                        536           32++ 
                                 26%          44% 
 
Instagram                       103            9++ 
                                  5%          13% 
 
Wikipedia                        36            6++ 
                                  2%           8% 
 
Snapchat                        103            9+ 
                                  5%          12% 
 
Google                           86           12++ 
                                  4%          16% 
 
BBC News website/app             71            9++ 
                                  3%          12% 
 
Amazon                          122            8 
                                  6%          11% 
 
Sky News website/app             29            6++ 
                                  1%           8% 
 
Twitter                         117           10++ 
                                  6%          14% 
 
Daily Mail Online                48            4 
                                  2%           6% 
 
Guardian online                  10            4++ 
                                  *%           6% 
 
YouTube                         131           13++ 
                                  6%          18% 
 
WhatsApp                        120            9+ 
                                  6%          12% 
 
TikTok                           74            9++ 
                                  4%          12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 346 (continuation) 
<E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
(None of these)                1325           33-- 
                                 64%          45% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 346 (continuation) 
<E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Facebook                        536          304++      273++      369++      151        387+       315+       222++      157++       96         34        258++       62 
                                 26%          30%        31%        31%        26%        28%        28%        31%        31%        30%        26%        31%        25% 
 
Instagram                       103           72++       64++       75++       35         77         61         50+        36+        26+        12         59++       12 
                                  5%           7%         7%         6%         6%         6%         5%         7%         7%         8%         9%         7%         5% 
 
Wikipedia                        36           21         20         21          9         24         20         13         10         10          3         21+         8 
                                  2%           2%         2%         2%         2%         2%         2%         2%         2%         3%         2%         3%         3% 
 
Snapchat                        103           71++       64++       79++       38         74         55         48+        40++e      33++EE      9         68++ee     15 
                                  5%           7%         7%         7%         7%         5%         5%         7%         8%        10%         7%         8%         6% 
 
Google                           86           61++       43         54         32         59         45         33         27         14         12+ee      36         14 
                                  4%           6%         5%         5%         6%         4%         4%         5%         6%         4%         9%         4%         5% 
 
BBC News website/app             71           53++       49++e      48         21         53         36         37+        28+        19+        10+e       42++       14 
                                  3%           5%         6%         4%         4%         4%         3%         5%         6%         6%         7%         5%         5% 
 
Amazon                          122           69         60         69         44         93         64         55+        34         22         14         48         14 
                                  6%           7%         7%         6%         8%         7%         6%         8%         7%         7%        10%         6%         6% 
 
Sky News website/app             29           20         20+        22         12         18         15         14         20++cEE     6          9         17         10++ee 
                                                                                                                                         ++AbCdEEFh 
                                                                                                                                                  j 
                                  1%           2%         2%         2%         2%         1%         1%         2%         4%         2%         7%         2%         4% 
 
Twitter                         117           81++       69++       86++       40         79         64         49         32         25          5         64++       16 
                                  6%           8%         8%         7%         7%         6%         6%         7%         6%         8%         4%         8%         7% 
 
Daily Mail Online                48           34+        36++       37+        14         38         30         33++       15         10          2         40++dee    11+ 
                                  2%           3%         4%         3%         2%         3%         3%         5%         3%         3%         2%         5%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 346 (continuation) 
<E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Guardian online                  10            9+         9+         7          8++       10         10+         6          5          2          2          9++        * 
                                  *%           1%         1%         1%         1%         1%         1%         1%         1%         1%         2%         1%         *% 
 
YouTube                         131           91++       89++       95++       56++      103+        81         64++       37         34++       10         75++       22 
                                  6%           9%        10%         8%        10%         7%         7%         9%         7%        11%         8%         9%         9% 
 
WhatsApp                        120           71+        70++       92++       42         92         70         59++       47++       23         12         63+        19 
                                  6%           7%         8%         8%         7%         7%         6%         8%         9%         7%         9%         8%         8% 
 
TikTok                           74           47+k       39k        54+k       35++K      61+k       46k        36+k       23k        20+K       11+K       48++K       2- 
                                  4%           5%         4%         4%         6%         4%         4%         5%         5%         6%         8%         6%         1% 
 
(None of these)                1325          593--      496--      707--      361bfj     853--f     693fj      395--      289-       180--       79        461--      161 
                                 64%          59%        56%        59%        63%        61%        62%        55%        58%        56%        59%        56%        64% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 346 (continuation) 
<E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Facebook                        536          384s       185s       174        121s       403s       213++aeS   323++s      75s       128++S      60++aeS    44        330++s     364+s       22s        95++abdemS 23s 
                                                            ++ABDEfGhi                                                                              ++AbdElmqS 
                                                                  LMQS 
                                 26%          27%        28%        40%        27%        27%        33%        31%        30%        32%        37%        42%        29%        28%        28%        36%        35% 
 
Instagram                       103           72         45+        37++ae     24         77         51++a      64+        21+        31+         8         11+        62         73          7         17         10 
                                                                                                                                                                                                           ++AbdEgjlm 
                                                                                                                                                                                                                    q 
                                  5%           5%         7%         9%         5%         5%         8%         6%         9%         8%         5%        10%         6%         6%         9%         6%        15% 
 
Wikipedia                        36           23          7         15++ab     11         31         22++ab     24         10+ab       6          8++aBm     4         30++       25          2          6          * 
                                  2%           2%         1%         4%         2%         2%         3%         2%         4%         2%         5%         4%         3%         2%         3%         2%         1% 
 
Snapchat                        103           71         48+        40++Aemq   36++a      84         52++a      64+        21+        33++a       9         12+ams     72++       72          7         25++a      10 
                                                                                                                                                                                                           ++AbEgjlMQ 
                                                                                                                                                                                                                    s 
                                  5%           5%         7%         9%         8%         6%         8%         6%         9%         8%         5%        11%         6%         5%         9%         9%        16% 
 
Google                           86           58         21         23         16         65         35         48         13         14          7         14         54         49          3         24         10 
                                                                                                                                                    ++ABcDEfGh                                  ++ABDEgilM ++ABcDEFGh 
                                                                                                                                                         IjLMQ                                           q     IjLMnQ 
                                  4%           4%         3%         5%         3%         4%         5%         5%         5%         4%         5%        13%         5%         4%         4%         9%        15% 
 
BBC News website/app             71           43         16         30         13         51         45         41         20         19         16         12         49+        38          3         11          7+ABdegMQ 
                                                             ++ABdegMQ                        ++ABdEgMQ            ++ABdEglMQ            ++ABDEGlMQ ++ABDEGilM 
                                                                                                                                                           oQs 
                                  3%           3%         2%         7%         3%         3%         7%         4%         8%         5%        10%        11%         4%         3%         4%         4%        10% 
 
Amazon                          122           74         39         40++ad     23         94         54+a       86++a      11         34+a       19++Abdehm 22         75         82          4         18         11 
                                                                                                                                                    ++ABCDEFGH                                             ++ABDEHlMo 
                                                                                                                                                       ILMnOQs                                                      q 
                                  6%           5%         6%         9%         5%         6%         8%         8%         5%         9%        12%        21%         7%         6%         5%         7%        17% 
 
Sky News website/app             29           19          6         10          3         25         11         13          4          6          1          5         18         19          3          8+bd       3bdgj 
                                                                                                                                                    ++ABDeGjlm 
                                                                                                                                                             q 
                                  1%           1%         1%         2%         1%         2%         2%         1%         1%         2%         *%         5%         2%         1%         4%         3%         5% 
 
Twitter                         117           81         39         39++a      25         91         57++a      67         24+        42         14         13+abdes   76         85          7         28++abdeq  13 
                                                                                                                              ++Abdeglmq                                                                   ++ABcDEfGj 
                                                                                                                                                                                                                 LMQS 
                                  6%           6%         6%         9%         6%         6%         9%         6%        10%        11%         8%        12%         7%         7%         9%        11%        20% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 346 (continuation) 
<E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Daily Mail Online                48           35         20         31          9         42         29++a      35+         5         18+         7         16         37++       34          3         12+         3 
                                                            ++ABDEGhLM                                                                              ++ABcDEFGH 
                                                                     q                                                                                 IjLMOQs 
                                  2%           2%         3%         7%         2%         3%         4%         3%         2%         4%         4%        15%         3%         3%         4%         5%         5% 
 
Guardian online                  10            6          3          5+         1         10          3          9+         *          5          -          2+ad       9          8          *          6++abdemq  1 
                                  *%           *%         *%         1%         *%         1%         *%         1%         *%         1%         -%         2%         1%         1%         *%         2%         2% 
 
YouTube                         131           97         44         50++AbEhms 33         93         63++ehs    94++e      11         37+        12         22         95++       97+         7         28+ehs     14 
                                                                                                                                                    ++ABcDEFGH                                             ++ABDEfgHi 
                                                                                                                                                       IJLMoQS                                                  jLMQS 
                                  6%           7%         7%        12%         7%         6%        10%         9%         5%         9%         7%        21%         8%         7%         9%        10%        20% 
 
WhatsApp                        120           96+        47         35         31         91         42         66         13         34+        11         10s        77         98++        4         24+        11 
                                                                                                                                                                                                           ++abdEfghl 
                                                                                                                                                                                                                  mqs 
                                  6%           7%         7%         8%         7%         6%         7%         6%         5%         8%         7%        10%         7%         7%         5%         9%        16% 
 
TikTok                           74           55         38++       21         32++ael    58         28         50+        11         25++        7          9+ae      47         60++       15         12         10 
                                                                                                                                                                                     ++ABCDEFGH            ++AbCEFGhi 
                                                                                                                                                                                        IJLMOQS                jLMoqs 
                                  4%           4%         6%         5%         7%         4%         4%         5%         5%         6%         5%         9%         4%         5%        19%         5%        15% 
 
(None of these)                1325          896CFgiJKq 411CfJK    204--      273CfJK    909--CFJK  342--K     599--CjK   141cjK     221--jK     72--       38--      655--CJK   802-CFJK    43k       145--K      36 
                                 64%          62%        61%        48%        60%        61%        53%        57%        57%        56%        44%        36%        58%        61%        57%        55%        54% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 346 (continuation) 
<E6a> Have you seen any bad press or been aware of any controversies relating to the following sites or apps during the past 12 months? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Facebook                        536          279++s       **         6- 
                                 26%          30%         **        11% 
 
Instagram                       103           51          **         2 
                                  5%           6%         **         3% 
 
Wikipedia                        36           18          **         * 
                                  2%           2%         **         *% 
 
Snapchat                        103           52          **         * 
                                  5%           6%         **         *% 
 
Google                           86           40          **         2 
                                  4%           4%         **         3% 
 
BBC News website/app             71           26          **         * 
                                  3%           3%         **         *% 
 
Amazon                          122           65          **         2 
                                  6%           7%         **         4% 
 
Sky News website/app             29           13          **         - 
                                  1%           1%         **         -% 
 
Twitter                         117           58          **         * 
                                  6%           6%         **         1% 
 
Daily Mail Online                48           31+         **         * 
                                  2%           3%         **         *% 
 
Guardian online                  10            5          **         - 
                                  *%           1%         **         -% 
 
YouTube                         131           81++        **         - 
                                  6%           9%         **         -% 
 
WhatsApp                        120           66+         **         - 
                                  6%           7%         **         -% 
 
TikTok                           74           51++        **         * 
                                  4%           6%         **         1% 
 
(None of these)                1325          523--CjK     **        49++ABCDEFGHIJKLMNOPQ 
                                 64%          57%         **        84% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          372        413          108        142        148        138        120         95         34          250        286        249          193        252        159        181 
 
Effective sample size           509          240        270           72         93         98         94         75         61         22          165        191        156          137        158        105        110 
 
Total                           755          373        382          103        120        140        145        112         91         44          223        285        246          200        226        149        180 
 
Fake news / stories             115           55         59           10         25a        18         21         19         14          7           35         39         40           45++Bc     24         18         28 
                                 15%          15%        16%          10%        21%        13%        14%        17%        16%        16%          16%        14%        16%          22%        11%        12%        16% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            71           40         31            7         10          9         20          5          9         11           17         29         26           21         26         12         13 
                                  9%          11%         8%           7%         9%         6%        14%         5%        10%        26%           8%        10%        10%          10%        12%         8%         7% 
 
People being hacked / 
 having personal details 
stolen / compromised             69           39         30           13d        10         16          6          9         12d         2           24         22         23           13         18         11         27+a 
                                  9%          11%         8%          13%         9%        11%         4%         8%        13%         4%          11%         8%         9%           6%         8%         7%        15% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            62           33         28            9b         2-         7         15b        12b        11B         5           11         22         28a          16         20          8         18 
                                  8%           9%         7%           9%         2%         5%        11%        11%        12%        12%           5%         8%        11%           8%         9%         5%        10% 
 
Inappropriate 
content / pornography 
/ sexualised images              52           19         34            7         15+Def     18+Def      4          4          2          2           22c        22          8-          11         19          6         17 
                                  7%           5%         9%           7%        13%        13%         3%         3%         2%         5%          10%         8%         3%           5%         8%         4%        10% 
 
Bullying / trolling 
/ attacking people               51           24         27            3         11          6         13         13          4          *           15         19         17           11         16         14         11 
                                  7%           6%         7%           3%        10%         5%         9%        11%         5%         1%           7%         7%         7%           6%         7%         9%         6% 
 
Issues with Facebook 
/ Mark Zuckerberg                44           22         22            6          9          6          8          6          5          3           15         15         14            7         12         11         14 
                                  6%           6%         6%           6%         8%         4%         6%         6%         5%         7%           7%         5%         6%           3%         5%         8%         8% 
 
Inappropriate 
for children                     33           12         21            *          5         13++aD      1-         7d         2          4            5         14         13            4         12          6         10 
                                  4%           3%         6%           *%         4%        10%         *%         6%         3%        10%           2%         5%         5%           2%         5%         4%         6% 
 
Lack of data 
protection / security            32            9-        23+a          4          6          7          2          9d         4          1           11          9         13            7          8          7         11 
                                  4%           2%         6%           4%         5%         5%         1%         8%         4%         1%           5%         3%         5%           3%         3%         5%         6% 
 
Propaganda / 
 biased information              32           27++B       5--          3          1          6          6         10+b        4          2            4         12         16a          12B         ---       10B        11B 
                                  4%           7%         1%           2%         1%         4%         4%         9%         5%         5%           2%         4%         7%           6%         -%         6%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          372        413          108        142        148        138        120         95         34          250        286        249          193        252        159        181 
 
Effective sample size           509          240        270           72         93         98         94         75         61         22          165        191        156          137        158        105        110 
 
Total                           755          373        382          103        120        140        145        112         91         44          223        285        246          200        226        149        180 
 
Child grooming 
/ paedophilia                    32           14         18            3          7          8          7          5          2          *           10         15          7            3          8         10a        11 
                                  4%           4%         5%           3%         6%         5%         5%         4%         2%         1%           4%         5%         3%           1%         3%         7%         6% 
 
Election fraud 
/ interference                   29           16         13            2          3          6          8          6          *          4            5         14         10            7          6          8          8 
                                  4%           4%         3%           2%         2%         4%         5%         5%         *%        10%           2%         5%         4%           4%         3%         5%         4% 
 
Violent images 
/ animals being tortured         25            7         18            9++D       4          4          *          4          1          3           14+b        4          8            7          5          7          7 
                                  3%           2%         5%           9%         4%         3%         *%         3%         2%         6%           6%         1%         3%           3%         2%         4%         4% 
 
Seen bad press 
but can't recall                 23           17+b        5-           4          5          6          2          2          3          -            9          7          6            9d         3         10+bD       -- 
                                  3%           5%         1%           4%         4%         4%         1%         2%         4%         -%           4%         3%         2%           5%         2%         7%         -% 
 
Focussing on 
celebrities / royalty            20           13          7            6          2          1          6          *          4          -            8          8          4            2          6          5          7 
                                  3%           3%         2%           5%         2%         1%         4%         *%         4%         -%           4%         3%         2%           1%         3%         3%         4% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                18            6         12            *          -          6          5          *          2          4            *-        11a         7a           2          6          6          5 
                                  2%           2%         3%           *%         -%         4%         4%         *%         2%        10%           *%         4%         3%           1%         3%         4%         3% 
 
Cambridge Analytica              18           13          5            4          3          2          7+e        -          2          -            7          9          2            8d         5          4          - 
                                  2%           3%         1%           4%         3%         1%         5%         -%         2%         -%           3%         3%         1%           4%         2%         3%         -% 
 
Encouraging 
self-harm / suicide              14            5          9            2          3          *          2          5          2          *            5          2          7            3          6          3          3 
                                  2%           1%         2%           2%         2%         *%         1%         4%         2%         *%           2%         1%         3%           1%         3%         2%         2% 
 
Scams / fraudulent 
activity                         14            7          7            *          1          6+         2          *          2          2            1          8          4            3          2          4          5 
                                  2%           2%         2%           *%         *%         5%         1%         *%         2%         5%           *%         3%         2%           2%         1%         3%         3% 
 
Has been fined 
/ taken to court                 13           10          3            4          -          2          3          -          2          2            4          5          4            3          5          *          5 
                                  2%           3%         1%           4%         -%         1%         2%         -%         2%         5%           2%         2%         2%           2%         2%         *%         3% 
 
Tax avoidance / evasion          13            6          6            1          2          2          3          2          1          2            3          5          5            3          5          4          * 
                                  2%           2%         2%           1%         1%         2%         2%         2%         1%         5%           1%         2%         2%           2%         2%         3%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          372        413          108        142        148        138        120         95         34          250        286        249          193        252        159        181 
 
Effective sample size           509          240        270           72         93         98         94         75         61         22          165        191        156          137        158        105        110 
 
Total                           755          373        382          103        120        140        145        112         91         44          223        285        246          200        226        149        180 
 
Poor conditions 
/ treatment of 
workers / equal pay              13            6          6            2          *          4          2          2          2          1            2          6          4            6          3          3          1 
                                  2%           2%         2%           2%         *%         3%         2%         2%         2%         1%           1%         2%         2%           3%         1%         2%         1% 
 
Messages / requests 
from people I don't know         12            3          8            *          1          6+         4          *          -          *            1         10++ac      1            2          5          2          3 
                                  2%           1%         2%           *%         *%         4%         3%         *%         -%         1%           *%         4%         *%           1%         2%         1%         2% 
 
Taking too long 
to remove offensive / 
 controversial material          11            5          6            *          3          2          3          2          *          1            4          4          3            1          8++        -          2 
                                  1%           1%         2%           *%         3%         1%         2%         2%         1%         1%           2%         1%         1%           1%         4%         -%         1% 
 
Momo                             10            *-        10+a          1          5++        1          2          1          -          -            6          3          1            *          4          2          4 
                                  1%           *%         3%           *%         4%         1%         1%         1%         -%         -%           2%         1%         1%           *%         2%         2%         2% 
 
People being tracked 
/ monitored / stalked            10            3          7            -          2          4          -          3          2          -            2          4          4            2          5          3          - 
                                  1%           1%         2%           -%         1%         3%         -%         3%         2%         -%           1%         1%         2%           1%         2%         2%         -% 
 
Lack of regulation 
/ censorship                      9            4          5            -          2          2          3          1          2          -            2          5          3            1          2          3          3 
                                  1%           1%         1%           -%         1%         2%         2%         1%         2%         -%           1%         2%         1%           *%         1%         2%         2% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             9            5          4            2          *          3          3          -          *          -            2          6          *            *          6          3          * 
                                  1%           1%         1%           2%         *%         2%         2%         -%         *%         -%           1%         2%         *%           *%         2%         2%         *% 
 
Hate speech                       7            1          6            2          -          5++        -          *          -          -            2          5          *            2          4          -          2 
                                  1%           *%         2%           2%         -%         3%         -%         *%         -%         -%           1%         2%         *%           1%         2%         -%         1% 
 
Setting up fake profiles 
/ accounts / catfishing           7            3          4            -          *          2          2          -          *          2            *          4          2            3          *          2          2 
                                  1%           1%         1%           -%         *%         1%         2%         -%         *%         5%           *%         2%         1%           1%         *%         1%         1% 
 
Terrorism videos                  6            2          4            2          -          -          -          4++        *          -            2          -          4            4          2          *          1 
                                  1%           1%         1%           2%         -%         -%         -%         4%         *%         -%           1%         -%         2%           2%         1%         *%         *% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  5            2          3            -          2          2          *          *          *          -            2          3          *            1          2          *          2 
                                  1%           1%         1%           -%         2%         2%         *%         *%         *%         -%           1%         1%         *%           *%         1%         *%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          372        413          108        142        148        138        120         95         34          250        286        249          193        252        159        181 
 
Effective sample size           509          240        270           72         93         98         94         75         61         22          165        191        156          137        158        105        110 
 
Total                           755          373        382          103        120        140        145        112         91         44          223        285        246          200        226        149        180 
 
Videos being posted               5            -          5            2          1          -          2          *          -          -            3          2          *            3          *          -          2 
                                  1%           -%         1%           2%         1%         -%         1%         *%         -%         -%           1%         1%         *%           2%         *%         -%         1% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       4            4          *            2          -          *          -          2          -          1            2          *          2            *          4+         -          - 
                                  1%           1%         *%           2%         -%         *%         -%         1%         -%         1%           1%         *%         1%           *%         2%         -%         -% 
 
Targeted adverts 
/ too many adverts                4            4          -            3++        -          *          -          -          -          -            3+         *          -            -          4+         -          - 
                                  1%           1%         -%           3%         -%         *%         -%         -%         -%         -%           2%         *%         -%           -%         2%         -%         -% 
 
Too much censorship               3            3          -            3++        -          -          -          -          -          -            3+         -          -            -          2          2          - 
                                  *%           1%         -%           3%         -%         -%         -%         -%         -%         -%           2%         -%         -%           -%         1%         1%         -% 
 
False advertising                 3            2          1            1          2          *          -          -          -          -            2          *          -            *          2          -          * 
                                  *%           *%         *%           1%         1%         *%         -%         -%         -%         -%           1%         *%         -%           *%         1%         -%         *% 
 
Addicted to using 
sites / children 
using too much                    1            1          *            -          *          *          -          *          -          -            *          *          *            *          1          *          - 
                                  *%           *%         *%           -%         *%         *%         -%         *%         -%         -%           *%         *%         *%           *%         *%         *%         -% 
 
Don't know / Not stated          50           24         26            9bc        2-         2-         9         10bc       14++BC      4           11         11         28++aB       19b         8         10         14 
                                  7%           7%         7%           9%         1%         1%         6%         9%        15%         9%           5%         4%        11%           9%         4%         6%         8% 
 
Other                            29           14         16            5          4          6          7          6          1          1            9         13          7            7         10          5          8 
                                  4%           4%         4%           5%         3%         5%         5%         5%         1%         1%           4%         5%         3%           4%         4%         3%         4% 
 
Nothing                          11            6          5            3          2          4          1          *          -          -            5          5          *            5          2          2          2 
                                  1%           2%         1%           3%         2%         3%         1%         *%         -%         -%           2%         2%         *%           3%         1%         2%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  785          445        340          111        130        140        286        493          720         61 
 
Effective sample size           509          296        214           77         86         87        185        319          456         51 
 
Total                           755          426        329          109        121        122        262        484          664         86 
 
Fake news / stories             115           69         46           16         22         13         38         76          100         14 
                                 15%          16%        14%          15%        18%        11%        15%        16%          15%        17% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            71           47         25            7          9         13         20         52           67          4 
                                  9%          11%         7%           6%         8%        10%         8%        11%          10%         5% 
 
People being hacked / 
 having personal details 
stolen / compromised             69           31         38           11         13         11         24         43           62          7 
                                  9%           7%        12%          10%        11%         9%         9%         9%           9%         8% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            62           36         26           10         13         15         27         35           54          8 
                                  8%           8%         8%           9%        10%        12%        10%         7%           8%         9% 
 
Inappropriate 
content / pornography 
/ sexualised images              52           29         23           14+e       12         11         25         27           45          7 
                                  7%           7%         7%          12%        10%         9%        10%         6%           7%         8% 
 
Bullying / trolling 
/ attacking people               51           27         24            8          6          8         18         33           44          7 
                                  7%           6%         7%           8%         5%         7%         7%         7%           7%         8% 
 
Issues with Facebook 
/ Mark Zuckerberg                44           18         25            7          5          6         14         29           40          4 
                                  6%           4%         8%           7%         4%         5%         5%         6%           6%         4% 
 
Inappropriate 
for children                     33           17         16           10+e        9          8         17         16           31          2 
                                  4%           4%         5%           9%         8%         6%         6%         3%           5%         2% 
 
Lack of data 
protection / security            32           14         18            8          3          4         14         19           31          - 
                                  4%           3%         5%           7%         3%         3%         5%         4%           5%         -% 
 
Propaganda / 
 biased information              32           12         20            3          4          3          7         25           30          2 
                                  4%           3%         6%           3%         3%         2%         3%         5%           5%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  785          445        340          111        130        140        286        493          720         61 
 
Effective sample size           509          296        214           77         86         87        185        319          456         51 
 
Total                           755          426        329          109        121        122        262        484          664         86 
 
Child grooming 
/ paedophilia                    32           10-        21+a          5         11+E       11+E       19++E      11--         31          1 
                                  4%           2%         6%           4%         9%         9%         7%         2%           5%         1% 
 
Election fraud 
/ interference                   29           13         16            4          3          5          9         19           29          - 
                                  4%           3%         5%           4%         2%         4%         4%         4%           4%         -% 
 
Violent images 
/ animals being tortured         25           11         14            8+e       10++E       7         15+e       10-          22          3 
                                  3%           3%         4%           7%         8%         6%         6%         2%           3%         4% 
 
Seen bad press 
but can't recall                 23           13         10            *          6          3          6         17           16-         7+a 
                                  3%           3%         3%           *%         5%         3%         2%         3%           2%         8% 
 
Focussing on 
celebrities / royalty            20            8         12            2          3          5          5         14           14          6 
                                  3%           2%         3%           2%         2%         4%         2%         3%           2%         7% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                18            8         10            *          2          4          4         14           18          - 
                                  2%           2%         3%           *%         2%         3%         2%         3%           3%         -% 
 
Cambridge Analytica              18           14          4            3          1          2          5         13           16          2 
                                  2%           3%         1%           3%         1%         2%         2%         3%           2%         2% 
 
Encouraging 
self-harm / suicide              14            9          5            3          1          3          6          9           14          - 
                                  2%           2%         2%           3%         1%         2%         2%         2%           2%         -% 
 
Scams / fraudulent 
activity                         14            5          9            2          3          2          5          9           12          1 
                                  2%           1%         3%           2%         2%         2%         2%         2%           2%         2% 
 
Has been fined 
/ taken to court                 13            8          5            -          *          3          5          8            9          4 
                                  2%           2%         2%           -%         *%         2%         2%         2%           1%         4% 
 
Tax avoidance / evasion          13            9          4            *          1          *          2         11           11          - 
                                  2%           2%         1%           *%         1%         *%         1%         2%           2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  785          445        340          111        130        140        286        493          720         61 
 
Effective sample size           509          296        214           77         86         87        185        319          456         51 
 
Total                           755          426        329          109        121        122        262        484          664         86 
 
Poor conditions 
/ treatment of 
workers / equal pay              13            8          4            2          *          *          4          8            9          2 
                                  2%           2%         1%           1%         *%         *%         2%         2%           1%         2% 
 
Messages / requests 
from people I don't know         12            7          5            2          *          5+e        7          4            4--        7++A 
                                  2%           2%         1%           2%         *%         4%         3%         1%           1%         9% 
 
Taking too long 
to remove offensive / 
 controversial material          11            9          2            2          -          1          2          9            9          - 
                                  1%           2%         *%           1%         -%         1%         1%         2%           1%         -% 
 
Momo                             10            4          6            6++E       6++E       3e         9++E       1--          9          1 
                                  1%           1%         2%           5%         5%         3%         3%         *%           1%         2% 
 
People being tracked 
/ monitored / stalked            10            7          3            2          -          -          2          6           10          - 
                                  1%           2%         1%           2%         -%         -%         1%         1%           1%         -% 
 
Lack of regulation 
/ censorship                      9            3          6            2          2          2          6          4            7          2 
                                  1%           1%         2%           1%         1%         2%         2%         1%           1%         3% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             9            6          3            2          -          4e         4          3            5-         4+a 
                                  1%           1%         1%           2%         -%         3%         1%         1%           1%         4% 
 
Hate speech                       7            5          2            *          *          3          5          2            5          2 
                                  1%           1%         1%           *%         *%         3%         2%         *%           1%         2% 
 
Setting up fake profiles 
/ accounts / catfishing           7            3          4            -          -          2          4          3            5          2 
                                  1%           1%         1%           -%         -%         2%         2%         1%           1%         2% 
 
Terrorism videos                  6            5          1            -          -          -          -          6            6          - 
                                  1%           1%         *%           -%         -%         -%         -%         1%           1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  785          445        340          111        130        140        286        493          720         61 
 
Effective sample size           509          296        214           77         86         87        185        319          456         51 
 
Total                           755          426        329          109        121        122        262        484          664         86 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  5            2          3            *          2          *          3          2            3          2 
                                  1%           1%         1%           *%         2%         *%         1%         *%           *%         2% 
 
Videos being posted               5            3          2            -          -          -          -          5            3          2 
                                  1%           1%         *%           -%         -%         -%         -%         1%           *%         2% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       4            4          -            1          1          *          2          3            4          - 
                                  1%           1%         -%           1%         1%         *%         1%         1%           1%         -% 
 
Targeted adverts 
/ too many adverts                4            4          -            -          -          -          -          4            4          - 
                                  1%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
Too much censorship               3            2          2            -          -          -          -          3            2          2+ 
                                  *%           *%         1%           -%         -%         -%         -%         1%           *%         2% 
 
False advertising                 3            3          *            -          -          *          *          2            3          - 
                                  *%           1%         *%           -%         -%         *%         *%         *%           *%         -% 
 
Addicted to using 
sites / children 
using too much                    1            1          *            -          -          *          *          1            1          - 
                                  *%           *%         *%           -%         -%         *%         *%         *%           *%         -% 
 
Don't know / Not stated          50           27         23            3          4          2          9-        39cd         45          4 
                                  7%           6%         7%           3%         4%         2%         3%         8%           7%         4% 
 
Other                            29           17         12            7          6          5         12         17           27          2 
                                  4%           4%         4%           6%         5%         4%         5%         4%           4%         2% 
 
Nothing                          11            7          4            2          2          2          7          4           11          - 
                                  1%           2%         1%           2%         2%         2%         3%         1%           2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785           31         30         31         56         38         35         52         60         36         90        197        129          668        117         78         39 
 
Effective sample size           509           30         29         31         55         37         34         51         59         36         89        188        128          434         75         57         19 
 
Total                           755           47         54         48        100         51         64         87        107         63         16         58         60          651        104         82         22 
 
Fake news / stories             115           13CkL       8          --        25+CKL      9c        10c        11c        15c        12c         3CkL       5-c        4-          98         17         15          2 
                                 15%          27%        15%         -%        25%        17%        16%        12%        14%        19%        18%         9%         7%          15%        16%        18%         9% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            71           11++CIjkl   8          -         10i         6ci        8i         8         11          --         1cI        5ci        4           56         15         13          2 
                                  9%          24%        14%         -%        10%        12%        12%         9%        10%         -%         7%         9%         6%           9%        15%        16%        11% 
 
People being hacked / 
 having personal details 
stolen / compromised             69           10+cdefgj   -          2          5          1          3          5         13          7          1         12++CDEfGJ  9+dej       61          9          9          - 
                                  9%          22%         -%         4%         5%         3%         5%         6%        12%        12%         5%        21%        15%           9%         8%        10%         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            62            3          5          4          2          4          4         14+DL      12dl        6          2DL        5dl        1-          50         12          9          2 
                                  8%           6%         9%         9%         2%         8%         6%        16%        12%         9%        11%         8%         2%           8%        11%        11%        11% 
 
Inappropriate 
content / pornography 
/ sexualised images              52            1          5          4          5          3          5         10h         2          9h         1h         2          4           47          6          6          * 
                                  7%           3%         9%         9%         5%         5%         8%        12%         2%        14%         7%         4%         7%           7%         6%         7%         1% 
 
Bullying / trolling 
/ attacking people               51            1          6          3         13g         5          2          2          7          4          2+afGl     4          3           48          3          2          1 
                                  7%           3%        10%         6%        13%        10%         3%         2%         6%         6%        13%         7%         6%           7%         3%         3%         3% 
 
Issues with Facebook 
/ Mark Zuckerberg                44            -          6          -          7          -          2         10eil      12+eil      -          1cei       4eil       1           31-        13+a       12++A       * 
                                  6%           -%        12%         -%         7%         -%         3%        11%        12%         -%         4%         7%         2%           5%        12%        15%         2% 
 
Inappropriate 
for children                     33            1          2          4          3          2          2         10++hi      2          -          1i         2          3           28          5          4          1 
                                  4%           3%         4%         8%         3%         5%         3%        12%         2%         -%         3%         4%         5%           4%         5%         5%         3% 
 
Lack of data 
protection / security            32            3          2          -          7g         5fgi       -          -         10+g        -          *fGi       2          3g          29          3          3          - 
                                  4%           6%         3%         -%         7%        10%         -%         -%        10%         -%         3%         3%         5%           5%         3%         4%         -% 
 
Propaganda / 
 biased information              32            5Hi        -          -         13++ceHijk  -          6h         4          -          -          *          2          3h          30          2          *          1 
                                  4%          10%         -%         -%        13%         -%         9%         4%         -%         -%         1%         3%         6%           5%         2%         *%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785           31         30         31         56         38         35         52         60         36         90        197        129          668        117         78         39 
 
Effective sample size           509           30         29         31         55         37         34         51         59         36         89        188        128          434         75         57         19 
 
Total                           755           47         54         48        100         51         64         87        107         63         16         58         60          651        104         82         22 
 
Child grooming 
/ paedophilia                    32            2          4         12          -          1          2          3          -          -          1DHI       4DHi       3dh         30          2          2          - 
                                                            ++aDEFGHIj 
                                                                    KL 
                                  4%           3%         7%        26%         -%         3%         3%         4%         -%         -%         6%         6%         5%           5%         2%         2%         -% 
 
Election fraud 
/ interference                   29            9++cEHIjKL -          -          5          -          4          8+l        2          -          -          1l         --          27          2          -          2 
                                  4%          18%         -%         -%         5%         -%         6%         9%         1%         -%         -%         3%         -%           4%         2%         -%         9% 
 
Violent images 
/ animals being tortured         25            -          -          3          3          1          -          5          3          7++fk      1aFk       1          1           22          3          2          1 
                                  3%           -%         -%         6%         3%         3%         -%         5%         2%        11%         7%         2%         2%           3%         3%         2%         7% 
 
Seen bad press 
but can't recall                 23            -          5          -          3          1          3          2          4          2          *          *          2           19          3          3          - 
                                  3%           -%         9%         -%         3%         3%         5%         2%         3%         3%         1%         1%         3%           3%         3%         4%         -% 
 
Focussing on 
celebrities / royalty            20            -          4          -          6          2          2          -          -          4          *gh        2gh        1           19          1          1          - 
                                  3%           -%         7%         -%         6%         3%         3%         -%         -%         6%         2%         4%         1%           3%         1%         1%         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                18            2          -          3d         -          -          -          6+         5          -          1DeFIkL    1          *           16          2          2          * 
                                  2%           5%         -%         7%         -%         -%         -%         6%         5%         -%         6%         1%         1%           2%         2%         2%         2% 
 
Cambridge Analytica              18            -          2          -          2          -          2          6+         5          -          -          1          *           18          *          -          * 
                                  2%           -%         4%         -%         2%         -%         3%         7%         5%         -%         -%         1%         1%           3%         *%         -%         1% 
 
Encouraging 
self-harm / suicide              14            1          2          2          2          3          -          1          -          -          1++dFgHIkL 1          1            9-         5+a        4          1 
                                  2%           3%         4%         3%         2%         5%         -%         2%         -%         -%         8%         2%         2%           1%         5%         4%         7% 
 
Scams / fraudulent 
activity                         14            4+d        -          -          -          1          -          5+         2          -          -          1          *           11          3          2          * 
                                  2%           8%         -%         -%         -%         2%         -%         6%         2%         -%         -%         2%         1%           2%         2%         3%         1% 
 
Has been fined 
/ taken to court                 13            -          2          -          2          -          -          4          -          4+         *hl        1          -           12          1          1          * 
                                  2%           -%         3%         -%         2%         -%         -%         5%         -%         6%         2%         2%         -%           2%         1%         1%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785           31         30         31         56         38         35         52         60         36         90        197        129          668        117         78         39 
 
Effective sample size           509           30         29         31         55         37         34         51         59         36         89        188        128          434         75         57         19 
 
Total                           755           47         54         48        100         51         64         87        107         63         16         58         60          651        104         82         22 
 
Tax avoidance / evasion          13            -          -          -          -          -          -          5++        2          -          1Dfi       1          4++Defik    11          2          *          2 
                                  2%           -%         -%         -%         -%         -%         -%         6%         2%         -%         3%         2%         7%           2%         2%         *%         9% 
 
Poor conditions 
/ treatment of 
workers / equal pay              13            1          -          3+gk       2          -          -          -          2          2          *          -          3++gK       11          1          -          1 
                                  2%           3%         -%         7%         2%         -%         -%         -%         2%         3%         1%         -%         5%           2%         1%         -%         7% 
 
Messages / requests 
from people I don't know         12            -          -          -          -          1          5++dgh     -          -          2          *dgh       2+dh       *           11          *          -          * 
                                  2%           -%         -%         -%         -%         2%         9%         -%         -%         3%         2%         4%         1%           2%         *%         -%         2% 
 
Taking too long 
to remove offensive / 
 controversial material          11            1          -          2          -          -          -          -          3          2          *dg        1          1           10          1          1          - 
                                  1%           3%         -%         3%         -%         -%         -%         -%         3%         3%         2%         2%         2%           2%         1%         1%         -% 
 
Momo                             10            -          -          2          2          -          -          1          -          -          *          *          5++defgHijK  9          2          2          - 
                                  1%           -%         -%         3%         2%         -%         -%         2%         -%         -%         1%         1%         8%           1%         1%         2%         -% 
 
People being tracked 
/ monitored / stalked            10            3+         -          -          -          -          2          2          3          -          *dkl       -          -           10          -          -          - 
                                  1%           6%         -%         -%         -%         -%         3%         2%         3%         -%         2%         -%         -%           2%         -%         -%         -% 
 
Lack of regulation 
/ censorship                      9            2          -          -          -          -          2          -          4          -          *dg        1          1            8          2          2          - 
                                  1%           3%         -%         -%         -%         -%         3%         -%         3%         -%         2%         1%         2%           1%         2%         2%         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             9            -          -          -          2          -          -          -          -          5++ghl     *ghl       1          -            9          -          -          - 
                                  1%           -%         -%         -%         2%         -%         -%         -%         -%         8%         2%         2%         -%           1%         -%         -%         -% 
 
Hate speech                       7            1          2          -          -          -          2          -          2          -          *          1          -            7          -          -          - 
                                  1%           3%         3%         -%         -%         -%         3%         -%         1%         -%         1%         1%         -%           1%         -%         -%         -% 
 
Setting up fake profiles 
/ accounts / catfishing           7            -          -          2+         -          -          -          2          2          -          *          1          *            7          *          *          - 
                                  1%           -%         -%         4%         -%         -%         -%         2%         2%         -%         1%         1%         1%           1%         *%         1%         -% 
 
Terrorism videos                  6            -          -          -          -          -          2          3+         -          -          -          1          *            4          2          -          2 
                                  1%           -%         -%         -%         -%         -%         3%         4%         -%         -%         -%         2%         1%           1%         2%         -%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785           31         30         31         56         38         35         52         60         36         90        197        129          668        117         78         39 
 
Effective sample size           509           30         29         31         55         37         34         51         59         36         89        188        128          434         75         57         19 
 
Total                           755           47         54         48        100         51         64         87        107         63         16         58         60          651        104         82         22 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  5            -          -          1          -          -          2          -          -          -          1          *          -            3          2          -          2 
                                                                                                                                         ++ADEGHIKL 
                                  1%           -%         -%         3%         -%         -%         3%         -%         -%         -%         8%         1%         -%           *%         2%         -%         9% 
 
Videos being posted               5            -          -          -          -          2          -          -          1          2          -          *          -            5          -          -          - 
                                  1%           -%         -%         -%         -%         3%         -%         -%         1%         3%         -%         *%         -%           1%         -%         -%         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       4            -          -          2+         -          1          -          -          -          -          *          1          -            3          2          2          - 
                                  1%           -%         -%         3%         -%         3%         -%         -%         -%         -%         1%         2%         -%           *%         2%         2%         -% 
 
Targeted adverts 
/ too many adverts                4            -          -          -          2          -          -          2          -          -          -          -          *            4          -          -          - 
                                  1%           -%         -%         -%         2%         -%         -%         2%         -%         -%         -%         -%         1%           1%         -%         -%         -% 
 
Too much censorship               3            -          -          2+         2          -          -          -          -          -          -          -          -            3          -          -          - 
                                  *%           -%         -%         3%         2%         -%         -%         -%         -%         -%         -%         -%         -%           1%         -%         -%         -% 
 
False advertising                 3            -          -          -          -          1+         -          -          -          -          *          1+         *            3          -          -          - 
                                  *%           -%         -%         -%         -%         3%         -%         -%         -%         -%         1%         1%         1%           *%         -%         -%         -% 
 
Addicted to using 
sites / children 
using too much                    1            -          -          -          -          -          -          -          -          -          *++dgh     *          *            *          1          *          * 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         2%         *%         1%           *%         1%         1%         1% 
 
Don't know / Not stated          50            -          4          6ag        7          3          5          1          9          7          *-         4          4           39         11          6          5 
                                  7%           -%         7%        12%         7%         6%         7%         2%         9%        11%         1%         7%         7%           6%        11%         8%        21% 
 
Other                            29            1          5          2          6          -          -          8+h        -          2          1+EFH      2h         2h          26          4          3          * 
                                  4%           3%         9%         3%         6%         -%         -%         9%         -%         3%         9%         4%         4%           4%         3%         4%         2% 
 
Nothing                          11            2          -          1          -          1          -          -          3          -          -          -          3++dgjK     10          1          -          1 
                                  1%           3%         -%         3%         -%         3%         -%         -%         3%         -%         -%         -%         6%           2%         1%         -%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          358         83        206         56         37          155        436          402        287         96         49          233        307        236          ** 
 
Effective sample size           509          245         41        135         33         26           90        268          268        192         49         26          165        193        147          ** 
 
Total                           755          351         59        203         50         43          138        371          386        291         77         39          262        280        203          ** 
 
Fake news / stories             115           42         11         41a         3         10           34++b      55           63         46          6          3           41         47         26          ** 
                                 15%          12%        19%        20%         7%        23%          24%        15%          16%        16%         8%         9%          16%        17%        13%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            71           39          4         23          2          3           11         31           36         29          7          2           18         33         20          ** 
                                  9%          11%         7%        11%         4%         7%           8%         8%           9%        10%         9%         6%           7%        12%        10%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised             69           32          5         20          9          3           14         28           37         27          6          2           18         36+        14          ** 
                                  9%           9%         9%        10%        17%         7%          10%         8%           9%         9%         7%         6%           7%        13%         7%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            62           24          5         18          5          4           12         33           20-        28         13+A       11           24         21         14          ** 
                                  8%           7%         8%         9%        11%        10%           9%         9%           5%        10%        17%        29%           9%         7%         7%         ** 
 
Inappropriate 
content / pornography 
/ sexualised images              52           27         11++aC      6-         4          2            1--       28a          30         21          1          *           20         20         13          ** 
                                  7%           8%        18%         3%         8%         4%           *%         8%           8%         7%         1%         1%           8%         7%         6%         ** 
 
Bullying / trolling 
/ attacking people               51           18          2         18          6          2           12         19           24         21          6          5           18         17         14          ** 
                                  7%           5%         3%         9%        12%         5%           8%         5%           6%         7%         8%        14%           7%         6%         7%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                44           20          4         15          *          -           10         25           24         19          1          1           10         19         14          ** 
                                  6%           6%         7%         8%         *%         -%           7%         7%           6%         7%         1%         1%           4%         7%         7%         ** 
 
Inappropriate 
for children                     33           14          3         11          2          1            4         16           13         17          3          2           11          9         12          ** 
                                  4%           4%         6%         6%         4%         3%           3%         4%           3%         6%         4%         6%           4%         3%         6%         ** 
 
Lack of data 
protection / security            32           18          5          6          -          -            9         15           14         15          3          2           18          8          7          ** 
                                  4%           5%         9%         3%         -%         -%           7%         4%           4%         5%         4%         5%           7%         3%         3%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          358         83        206         56         37          155        436          402        287         96         49          233        307        236          ** 
 
Effective sample size           509          245         41        135         33         26           90        268          268        192         49         26          165        193        147          ** 
 
Total                           755          351         59        203         50         43          138        371          386        291         77         39          262        280        203          ** 
 
Propaganda / 
 biased information              32           12          4         10          2          2            9         19           15         14          3          *           13         12          7          ** 
                                  4%           3%         7%         5%         5%         4%           7%         5%           4%         5%         4%         1%           5%         4%         3%         ** 
 
Child grooming 
/ paedophilia                    32           18          -          9          2          2            9         16           15         11          5          3           12          8         12          ** 
                                  4%           5%         -%         5%         5%         4%           7%         4%           4%         4%         7%         7%           4%         3%         6%         ** 
 
Election fraud 
/ interference                   29           12          2          7          5          -            9         18            6--       21++A       2          -            7         16          6          ** 
                                  4%           3%         4%         4%         9%         -%           6%         5%           2%         7%         2%         -%           3%         6%         3%         ** 
 
Violent images 
/ animals being tortured         25            7          4          5          1          4            3         21++         16          4          5          2           17++b       4          4          ** 
                                  3%           2%         7%         2%         1%         8%           2%         6%           4%         2%         6%         5%           7%         1%         2%         ** 
 
Seen bad press 
but can't recall                 23           13          2          2          4c         2            2         10           19+b        4          -          -            7          6         10          ** 
                                  3%           4%         3%         1%         8%         4%           2%         3%           5%         1%         -%         -%           3%         2%         5%         ** 
 
Focussing on 
celebrities / royalty            20            3-         2          7          *          6            7          9           13          6          -          -            6          5          9          ** 
                                  3%           1%         3%         3%         *%        14%           5%         3%           3%         2%         -%         -%           2%         2%         4%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                18            8          1          7          2          -            4          7            4-        11          3          *           15++Bc      1-         2          ** 
                                  2%           2%         1%         4%         4%         -%           3%         2%           1%         4%         4%         1%           6%         *%         1%         ** 
 
Cambridge Analytica              18           13          -          3          *          2            2         14+          11          6          -          -            2          6         10+a        ** 
                                  2%           4%         -%         2%         1%         4%           1%         4%           3%         2%         -%         -%           1%         2%         5%         ** 
 
Encouraging 
self-harm / suicide              14           10          *          3          *          *            6          6            5          9          *          *            4          6          4          ** 
                                  2%           3%         1%         2%         1%         *%           4%         2%           1%         3%         *%         1%           1%         2%         2%         ** 
 
Scams / fraudulent 
activity                         14            5          -          4          2          2            4          4            3          9          2          -            9b         1          4          ** 
                                  2%           2%         -%         2%         4%         4%           3%         1%           1%         3%         2%         -%           3%         *%         2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          358         83        206         56         37          155        436          402        287         96         49          233        307        236          ** 
 
Effective sample size           509          245         41        135         33         26           90        268          268        192         49         26          165        193        147          ** 
 
Total                           755          351         59        203         50         43          138        371          386        291         77         39          262        280        203          ** 
 
Has been fined 
/ taken to court                 13            6          *          *          4++aC      *            2          8            6          4          2          -            5          6          2          ** 
                                  2%           2%         1%         *%         8%         1%           2%         2%           2%         2%         3%         -%           2%         2%         1%         ** 
 
Tax avoidance / evasion          13            9          *          2          *          -            1         10            7          6          *          -            5          4          4          ** 
                                  2%           2%         1%         1%         1%         -%           1%         3%           2%         2%         *%         -%           2%         1%         2%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay              13            7          *          2          2          -            2         10+           6          6          1          1            7          2          4          ** 
                                  2%           2%         *%         1%         3%         -%           1%         3%           2%         2%         1%         2%           3%         1%         2%         ** 
 
Messages / requests 
from people I don't know         12            3          -          3          6++AbC     -            2          4            9          2          1          -            8          3          1          ** 
                                  2%           1%         -%         1%        11%         -%           1%         1%           2%         1%         2%         -%           3%         1%         *%         ** 
 
Taking too long 
to remove offensive / 
 controversial material          11            4          1          2          *          *            1          4            8          2          *          *            -          7a         4          ** 
                                  1%           1%         2%         1%         *%         1%           1%         1%           2%         1%         *%         1%           -%         2%         2%         ** 
 
Momo                             10            4          2          3          *          1            1          7            6          4          *          -            4          5          2          ** 
                                  1%           1%         3%         1%         1%         2%           1%         2%           1%         1%         1%         -%           1%         2%         1%         ** 
 
People being tracked 
/ monitored / stalked            10            5          *          4          -          -            3b         *-           5          5          -          -            3          5          2          ** 
                                  1%           1%         1%         2%         -%         -%           2%         *%           1%         2%         -%         -%           1%         2%         1%         ** 
 
Lack of regulation 
/ censorship                      9            3          4++ac      2          -          -            1          7            4          4          *          *            1          4          4          ** 
                                  1%           1%         6%         1%         -%         -%           1%         2%           1%         2%         1%         1%           1%         2%         2%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             9            4          -          1          -          4            1          6            2          6          1          -            -          5          4          ** 
                                  1%           1%         -%         1%         -%         9%           1%         2%           1%         2%         1%         -%           -%         2%         2%         ** 
 
Hate speech                       7            2          -          2          -          2            1          2            5          2          -          -            3          -          4b         ** 
                                  1%           *%         -%         1%         -%         4%           1%         1%           1%         1%         -%         -%           1%         -%         2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          358         83        206         56         37          155        436          402        287         96         49          233        307        236          ** 
 
Effective sample size           509          245         41        135         33         26           90        268          268        192         49         26          165        193        147          ** 
 
Total                           755          351         59        203         50         43          138        371          386        291         77         39          262        280        203          ** 
 
Setting up fake profiles 
/ accounts / catfishing           7            2          2          3          -          *            *          6            1          4          2          2            *          2          5+a        ** 
                                  1%           1%         3%         1%         -%         *%           *%         2%           *%         1%         2%         4%           *%         1%         3%         ** 
 
Terrorism videos                  6            3          -          3          -          -            3          3            5          1          1          *            2          4          *          ** 
                                  1%           1%         -%         2%         -%         -%           2%         1%           1%         *%         1%         1%           1%         2%         *%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  5            2          2++ac      *          -          -            *          5            1          3          1          *            *          3          1          ** 
                                  1%           1%         4%         *%         -%         -%           *%         1%           *%         1%         1%         1%           *%         1%         1%         ** 
 
Videos being posted               5            1          -          3          -          -            2          1            2          3          -          -            -          3          1          ** 
                                  1%           *%         -%         2%         -%         -%           1%         *%           *%         1%         -%         -%           -%         1%         1%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       4            4          -          1          -          -            *          1            2          2          1          *            -          2          2          ** 
                                  1%           1%         -%         *%         -%         -%           *%         *%           *%         1%         1%         1%           -%         1%         1%         ** 
 
Targeted adverts 
/ too many adverts                4            2          -          -          2++ac      -            -          2            4          -          -          -            -          2          2          ** 
                                  1%           *%         -%         -%         4%         -%           -%         1%           1%         -%         -%         -%           -%         1%         1%         ** 
 
Too much censorship               3            2          -          -          -          2            -          2            2          2          -          -            2          2          -          ** 
                                  *%           *%         -%         -%         -%         4%           -%         1%           *%         1%         -%         -%           1%         1%         -%         ** 
 
False advertising                 3            2          *          -          *          -            -          2            3          -          -          -            -          1          2          ** 
                                  *%           1%         *%         -%         1%         -%           -%         1%           1%         -%         -%         -%           -%         *%         1%         ** 
 
Addicted to using 
sites / children 
using too much                    1            *          *          -          *          -            -          1            -          1          *          -            -          1          *          ** 
                                  *%           *%         1%         -%         *%         -%           -%         *%           -%         *%         *%         -%           -%         *%         *%         ** 
 
Don't know / Not stated          50           29          3         12          1          3            5         19           22         18         10          6           15         17         14          ** 
                                  7%           8%         5%         6%         2%         8%           4%         5%           6%         6%        13%        15%           6%         6%         7%         ** 
 
Other                            29           16          3          6          2          -            6         17           17          9          3          1           13          8          8          ** 
                                  4%           5%         6%         3%         4%         -%           4%         4%           4%         3%         4%         3%           5%         3%         4%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          358         83        206         56         37          155        436          402        287         96         49          233        307        236          ** 
 
Effective sample size           509          245         41        135         33         26           90        268          268        192         49         26          165        193        147          ** 
 
Total                           755          351         59        203         50         43          138        371          386        291         77         39          262        280        203          ** 
 
Nothing                          11            7          2          2          -          -            -          9            9          2          -          -            2          5          4          ** 
                                  1%           2%         3%         1%         -%         -%           -%         2%           2%         1%         -%         -%           1%         2%         2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          706        668        321        398         67          702        565        473        564         77          622        470        432        359        150 
 
Effective sample size           509          455        428        208        262         46          458        369        303        366         48          399        304        274        213        101 
 
Total                           755          672        630        298        379         71          682        547        449        541         69          583        444        398        295        155 
 
Fake news / stories             115          101         95         35         59         12          105         83         73         84         10           91         68         67         52         22 
                                 15%          15%        15%        12%        16%        17%          15%        15%        16%        16%        14%          16%        15%        17%        18%        14% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            71           64         56         30         35          8           70         54         45         55          2           54         48         42         37         17 
                                  9%           9%         9%        10%         9%        11%          10%        10%        10%        10%         3%           9%        11%        11%        12%        11% 
 
People being hacked / 
 having personal details 
stolen / compromised             69           60         57         24         39          9           65         49         47         58          4           50         33         31         29         14 
                                  9%           9%         9%         8%        10%        12%          10%         9%        10%        11%         5%           9%         7%         8%        10%         9% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            62           51         50         21         28         10           55         40         44         42          7           49         39         40         22         11 
                                  8%           8%         8%         7%         7%        15%           8%         7%        10%         8%        10%           8%         9%        10%         8%         7% 
 
Inappropriate 
content / pornography 
/ sexualised images              52           50         49         23         28          2           48         47+        26         35          4           44         35         25         18          7 
                                  7%           7%         8%         8%         7%         3%           7%         9%         6%         6%         6%           8%         8%         6%         6%         4% 
 
Bullying / trolling 
/ attacking people               51           50         49         18         24          1           48         38         31         42          3           36         27         29         11-        13 
                                  7%           7%         8%         6%         6%         2%           7%         7%         7%         8%         4%           6%         6%         7%         4%         8% 
 
Issues with Facebook 
/ Mark Zuckerberg                44           36         36         16         17          6           41         31         29         35          2           32         26         22         12          9 
                                  6%           5%         6%         6%         5%         9%           6%         6%         6%         6%         3%           6%         6%         5%         4%         6% 
 
Inappropriate 
for children                     33           32         28         14         19          *           25-        24         17         18          8+acd       27         18         17         13          5 
                                  4%           5%         4%         5%         5%         1%           4%         4%         4%         3%        11%           5%         4%         4%         4%         3% 
 
Lack of data 
protection / security            32           28         28         18         15          3           29         23         18         22          3           28         22         21          8          5 
                                  4%           4%         4%         6%         4%         4%           4%         4%         4%         4%         5%           5%         5%         5%         3%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          706        668        321        398         67          702        565        473        564         77          622        470        432        359        150 
 
Effective sample size           509          455        428        208        262         46          458        369        303        366         48          399        304        274        213        101 
 
Total                           755          672        630        298        379         71          682        547        449        541         69          583        444        398        295        155 
 
Propaganda / 
 biased information              32           30         30         16         21          -           30         27         22         22          2           29e        18         23e        20+e        *- 
                                  4%           4%         5%         5%         5%         -%           4%         5%         5%         4%         2%           5%         4%         6%         7%         *% 
 
Child grooming 
/ paedophilia                    32           32         31         16         20          -           32         21         16         22          -           28         21         18         15          4 
                                  4%           5%         5%         5%         5%         -%           5%         4%         4%         4%         -%           5%         5%         5%         5%         3% 
 
Election fraud 
/ interference                   29           27         27          9         12          2           29         27+        17         22          -           25         16         21         13          3 
                                  4%           4%         4%         3%         3%         2%           4%         5%         4%         4%         -%           4%         4%         5%         4%         2% 
 
Violent images 
/ animals being tortured         25           24         21         10         15          1           24         24         13         18          2           18         18         11          7          7 
                                  3%           4%         3%         3%         4%         2%           4%         4%         3%         3%         2%           3%         4%         3%         2%         5% 
 
Seen bad press 
but can't recall                 23           16-        15          3-         7          6+abCd      17-        16         11         11-         5+acd       15         10         10          7          8 
                                  3%           2%         2%         1%         2%         9%           3%         3%         2%         2%         8%           3%         2%         3%         2%         5% 
 
Focussing on 
celebrities / royalty            20           20         18          5         10          -           20         11          9         17          -           17         15         11         11          2 
                                  3%           3%         3%         2%         3%         -%           3%         2%         2%         3%         -%           3%         3%         3%         4%         1% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                18           14         14          6          3-         4D          18         14         13         11          -           10-         7          5          6          9+abc 
                                  2%           2%         2%         2%         1%         6%           3%         3%         3%         2%         -%           2%         1%         1%         2%         6% 
 
Cambridge Analytica              18           14         12          5          6          4           14         10          7         12          4c          14          9         12          3          4 
                                  2%           2%         2%         2%         2%         5%           2%         2%         2%         2%         6%           2%         2%         3%         1%         3% 
 
Encouraging 
self-harm / suicide              14           13         10          8          8          2           10-        10          6          9          4+ac        10          8          6          5          4 
                                  2%           2%         2%         3%         2%         2%           1%         2%         1%         2%         6%           2%         2%         1%         2%         3% 
 
Scams / fraudulent 
activity                         14            8--        8-         4          4          6++ABcD     14         12         11          8          -           10          8          6          5          3 
                                  2%           1%         1%         1%         1%         8%           2%         2%         2%         1%         -%           2%         2%         2%         2%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          706        668        321        398         67          702        565        473        564         77          622        470        432        359        150 
 
Effective sample size           509          455        428        208        262         46          458        369        303        366         48          399        304        274        213        101 
 
Total                           755          672        630        298        379         71          682        547        449        541         69          583        444        398        295        155 
 
Has been fined 
/ taken to court                 13           11         11          6          6          2            9-         7          5          5-         4+abcD       7          5          7          5          6 
                                  2%           2%         2%         2%         2%         3%           1%         1%         1%         1%         6%           1%         1%         2%         2%         4% 
 
Tax avoidance / evasion          13           12         12          7          8          *           10          9          9         10          1           12          7          8          9          1 
                                  2%           2%         2%         2%         2%         1%           1%         2%         2%         2%         2%           2%         2%         2%         3%         *% 
 
Poor conditions 
/ treatment of 
workers / equal pay              13           12         11          8          8          -           12          9          7         12          *           10          6          9          5          2 
                                  2%           2%         2%         3%         2%         -%           2%         2%         2%         2%         1%           2%         1%         2%         2%         1% 
 
Messages / requests 
from people I don't know         12           10         10          4          2-         1           12         11          4          4-         -           11         11+c        2-         3          * 
                                  2%           2%         2%         1%         *%         2%           2%         2%         1%         1%         -%           2%         3%         *%         1%         *% 
 
Taking too long 
to remove offensive / 
 controversial material          11           10         10          8+         7          *            9          9          7          7          2            8          8          6          2          3 
                                  1%           2%         2%         3%         2%         1%           1%         2%         1%         1%         3%           1%         2%         2%         1%         2% 
 
Momo                             10            8          7          4          4          *           10          7          4          9          *           10          7          4          4          * 
                                  1%           1%         1%         1%         1%         1%           1%         1%         1%         2%         1%           2%         2%         1%         1%         *% 
 
People being tracked 
/ monitored / stalked            10            8          8          4          5          -           10          6          3          7          -            8          8          3          3          2 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         2%         1%         1%         1% 
 
Lack of regulation 
/ censorship                      9            7          7          5          6          2            9          9          9          9          -            3--        2-         3          3          4ab 
                                  1%           1%         1%         2%         2%         3%           1%         2%         2%         2%         -%           1%         *%         1%         1%         3% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             9            9          9          4          5          *            7          6          4          6          2            8          8          3          3          1 
                                  1%           1%         1%         1%         1%         *%           1%         1%         1%         1%         3%           1%         2%         1%         1%         *% 
 
Hate speech                       7            5          5          2          2          -            7          7          5          7          *            5          5          4          2          2 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         *%           1%         1%         1%         1%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          706        668        321        398         67          702        565        473        564         77          622        470        432        359        150 
 
Effective sample size           509          455        428        208        262         46          458        369        303        366         48          399        304        274        213        101 
 
Total                           755          672        630        298        379         71          682        547        449        541         69          583        444        398        295        155 
 
Setting up fake profiles 
/ accounts / catfishing           7            5          5          *          1          2cd          5          4          5          3          2            2-         2          2          2          2 
                                  1%           1%         1%         *%         *%         3%           1%         1%         1%         1%         3%           *%         1%         1%         1%         1% 
 
Terrorism videos                  6            6          6          4          4          *            6          6          6          6          -            6          6          4          4          - 
                                  1%           1%         1%         1%         1%         *%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  5            5          5          4          4          -            5          3          3          3          *            5          4          4          4          * 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         *%           1%         1%         1%         1%         *% 
 
Videos being posted               5            5          5          3          3          -            3          3          2          3          1            5          5          3          2          - 
                                  1%           1%         1%         1%         1%         -%           1%         1%         *%         1%         2%           1%         1%         1%         1%         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       4            3          3          -          2          2c           4          4          2          4          -            4          *          4          4          * 
                                  1%           *%         *%         -%         *%         2%           1%         1%         1%         1%         -%           1%         *%         1%         1%         *% 
 
Targeted adverts 
/ too many adverts                4            2          2          *          2          2            4          4          2          2          -            4          2          4          *          - 
                                  1%           *%         *%         *%         1%         2%           1%         1%         *%         *%         -%           1%         1%         1%         *%         -% 
 
Too much censorship               3            3          3          3          3          -            2-         2          2          2          2+abd        2          2          -          -          2 
                                  *%           1%         1%         1%         1%         -%           *%         *%         *%         *%         3%           *%         *%         -%         -%         1% 
 
False advertising                 3            2          2          2          2          *            2          2          *          2          *            3          3          1          2          - 
                                  *%           *%         *%         1%         *%         *%           *%         *%         *%         *%         *%           *%         1%         *%         1%         -% 
 
Addicted to using 
sites / children 
using too much                    1            1          1          -          *          -            1          1          *          *          *            1          *          1          1          - 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         *%           *%         *%         *%         *%         -% 
 
Don't know / Not stated          50           43         39         26         24          7           41         31         30         35          9           40         26         28         18          8 
                                  7%           6%         6%         9%         6%        10%           6%         6%         7%         7%        12%           7%         6%         7%         6%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          706        668        321        398         67          702        565        473        564         77          622        470        432        359        150 
 
Effective sample size           509          455        428        208        262         46          458        369        303        366         48          399        304        274        213        101 
 
Total                           755          672        630        298        379         71          682        547        449        541         69          583        444        398        295        155 
 
Other                            29           27         24         13         14          3           28         23         20         23          2           24         19         17          9          6 
                                  4%           4%         4%         4%         4%         4%           4%         4%         4%         4%         2%           4%         4%         4%         3%         4% 
 
Nothing                          11           11          9          9+        11++        -           11          9          9          8          -           11         11+         9          9+         - 
                                  1%           2%         2%         3%         3%         -%           2%         2%         2%         1%         -%           2%         2%         2%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          270        497          518        581        475        329        509          367        250        114         54          372        257        101         55 
 
Effective sample size           509          162        332          332        379        306        217        322          224        171         80         35          235        168         68         38 
 
Total                           755          227        500          484        564        451        321        469          334        256        120         45          357        245         96         56 
 
Fake news / stories             115           36         70           75         80         69         60+        67           48         38         21          8           53         33         12         17++abc 
                                 15%          16%        14%          16%        14%        15%        19%        14%          14%        15%        17%        18%          15%        13%        13%        30% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            71           20         51           47         55         43         35         48           32         17         15          6           39         18          8          7 
                                  9%           9%        10%          10%        10%        10%        11%        10%          10%         7%        13%        14%          11%         7%         8%        12% 
 
People being hacked / 
 having personal details 
stolen / compromised             69           30+        40           48         55         44         36         52           33         22         11          4           36         18         13          3 
                                  9%          13%         8%          10%        10%        10%        11%        11%          10%         8%         9%         8%          10%         7%        13%         6% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            62           13         49           42         51         40         22         39           28         22          7          4           34         17          8          2 
                                  8%           6%        10%           9%         9%         9%         7%         8%           8%         9%         6%         8%          10%         7%         8%         4% 
 
Inappropriate 
content / pornography 
/ sexualised images              52           11         37           35         45         37         19         35           26         16          8          2           24         19          5          4 
                                  7%           5%         7%           7%         8%         8%         6%         7%           8%         6%         7%         5%           7%         8%         5%         8% 
 
Bullying / trolling 
/ attacking people               51           17         31           35         39         28         27         39           33+b        8-         7          3           29         15          5          2 
                                  7%           7%         6%           7%         7%         6%         8%         8%          10%         3%         6%         8%           8%         6%         5%         4% 
 
Issues with Facebook 
/ Mark Zuckerberg                44           11         33           31         40+        29         23         32           16         21          6          -           20         17          5          2 
                                  6%           5%         7%           7%         7%         6%         7%         7%           5%         8%         5%         -%           5%         7%         5%         3% 
 
Inappropriate 
for children                     33            8         25           24         30         23         18         26           22+         7          2          *           24+c        8          *          * 
                                  4%           3%         5%           5%         5%         5%         6%         6%           7%         3%         2%         1%           7%         3%         *%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          270        497          518        581        475        329        509          367        250        114         54          372        257        101         55 
 
Effective sample size           509          162        332          332        379        306        217        322          224        171         80         35          235        168         68         38 
 
Total                           755          227        500          484        564        451        321        469          334        256        120         45          357        245         96         56 
 
Lack of data 
protection / security            32            8         25           24         28         24         16         26           19          7          3          3           20         10          1          2 
                                  4%           3%         5%           5%         5%         5%         5%         6%           6%         3%         3%         7%           5%         4%         1%         3% 
 
Propaganda / 
 biased information              32            9         23           14         19         17          9         11--         15          9          6          2           17          6          6          4 
                                  4%           4%         5%           3%         3%         4%         3%         2%           5%         4%         5%         4%           5%         2%         6%         7% 
 
Child grooming 
/ paedophilia                    32           10         21           23         20         19         12         20           12         10          7          3           10         11          8a         2 
                                  4%           4%         4%           5%         4%         4%         4%         4%           4%         4%         6%         6%           3%         5%         9%         4% 
 
Election fraud 
/ interference                   29            7         22           17         19         17         13         14           20+         5          4          *           19          5          4          * 
                                  4%           3%         4%           3%         3%         4%         4%         3%           6%         2%         3%         1%           5%         2%         4%         *% 
 
Violent images 
/ animals being tortured         25           11         14           17         21         16         10         17           11         10          2          2           11          7          4          2 
                                  3%           5%         3%           4%         4%         3%         3%         4%           3%         4%         2%         5%           3%         3%         4%         4% 
 
Seen bad press 
but can't recall                 23            9         10           17         18         17         10         13           10          9          3          -            7         10          6          - 
                                  3%           4%         2%           3%         3%         4%         3%         3%           3%         4%         3%         -%           2%         4%         6%         -% 
 
Focussing on 
celebrities / royalty            20           11+         9           12         17         12          9         12            8          6          4          2            9          5          2          4 
                                  3%           5%         2%           2%         3%         3%         3%         2%           2%         2%         3%         4%           3%         2%         2%         7% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                18            *-        18+a         10         11         12          8         11           11          3          3          *           10          6          2          - 
                                  2%           *%         4%           2%         2%         3%         2%         2%           3%         1%         3%         1%           3%         2%         2%         -% 
 
Cambridge Analytica              18            5         13           10         12         10          7         11            7          5          4          2            9          7          1          2 
                                  2%           2%         3%           2%         2%         2%         2%         2%           2%         2%         3%         4%           2%         3%         1%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          270        497          518        581        475        329        509          367        250        114         54          372        257        101         55 
 
Effective sample size           509          162        332          332        379        306        217        322          224        171         80         35          235        168         68         38 
 
Total                           755          227        500          484        564        451        321        469          334        256        120         45          357        245         96         56 
 
Encouraging 
self-harm / suicide              14            4         10           13         13         10         10         13            6          8          *          -            9          3          2          * 
                                  2%           2%         2%           3%         2%         2%         3%         3%           2%         3%         *%         -%           3%         1%         2%         1% 
 
Scams / fraudulent 
activity                         14            7          6            9         11         10          8         11           11+b        --         2          *           11+b        *          2          - 
                                  2%           3%         1%           2%         2%         2%         2%         2%           3%         -%         2%         1%           3%         *%         2%         -% 
 
Has been fined 
/ taken to court                 13            3         10            6         11          7          3          9            4          4          2          3+ab         3          2          5+a        3ab 
                                  2%           1%         2%           1%         2%         2%         1%         2%           1%         2%         2%         7%           1%         1%         5%         6% 
 
Tax avoidance / evasion          13            2          9            6          7          3-         1          6            7          4          1          *            4          8          *          - 
                                  2%           1%         2%           1%         1%         1%         *%         1%           2%         2%         1%         1%           1%         3%         1%         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay              13            1         12            5          8          6          2          6            4          3          3          3            3          5          3          2 
                                  2%           *%         2%           1%         1%         1%         *%         1%           1%         1%         2%         6%           1%         2%         3%         4% 
 
Messages / requests 
from people I don't know         12            7          5            4          9          3          1          8            4          6          2          -            8          4          *          - 
                                  2%           3%         1%           1%         2%         1%         *%         2%           1%         2%         2%         -%           2%         2%         *%         -% 
 
Taking too long 
to remove offensive / 
 controversial material          11            6          5            7          9          8          1          6            3          6          2          *            6          4          -          * 
                                  1%           3%         1%           1%         2%         2%         *%         1%           1%         2%         1%         1%           2%         2%         -%         1% 
 
Momo                             10            6+         4            8          8          9          6          9            3          7+         -          *            2          5          3          * 
                                  1%           3%         1%           2%         1%         2%         2%         2%           1%         3%         -%         *%           1%         2%         3%         *% 
 
People being tracked 
/ monitored / stalked            10            2          6            8          8          6          1          6            3          5          2          -            7          3          -          - 
                                  1%           1%         1%           2%         1%         1%         *%         1%           1%         2%         2%         -%           2%         1%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          270        497          518        581        475        329        509          367        250        114         54          372        257        101         55 
 
Effective sample size           509          162        332          332        379        306        217        322          224        171         80         35          235        168         68         38 
 
Total                           755          227        500          484        564        451        321        469          334        256        120         45          357        245         96         56 
 
Lack of regulation 
/ censorship                      9            2          7            4          8          6          2          4            2          6          *          *            3          5          2          * 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         2%         *%         1%           1%         2%         2%         1% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             9            1          8            2          8          4          3          5            3          1          5++ab      -            7          *          *          2b 
                                  1%           *%         2%           1%         1%         1%         1%         1%           1%         *%         4%         -%           2%         *%         *%         3% 
 
Hate speech                       7            5          2            2          4          5          2          2            5          1          2          -            3          2          2          - 
                                  1%           2%         *%           *%         1%         1%         1%         *%           1%         *%         2%         -%           1%         1%         2%         -% 
 
Setting up fake profiles 
/ accounts / catfishing           7            4          3            1-         3          1-         *          3            3          4          -          -            3          4          -          - 
                                  1%           2%         1%           *%         1%         *%         *%         1%           1%         2%         -%         -%           1%         2%         -%         -% 
 
Terrorism videos                  6            5+b        1-           6          6          4          4          6            2          4          -          *            4          2          *          - 
                                  1%           2%         *%           1%         1%         1%         1%         1%           1%         1%         -%         1%           1%         1%         *%         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  5            3          2            3          2          3          *          3            1          4          -          -            1          4          -          - 
                                  1%           2%         *%           1%         *%         1%         *%         1%           *%         1%         -%         -%           *%         2%         -%         -% 
 
Videos being posted               5            3b         --           2          3          2          3          2            *          -          3+ab       2+AB         3          *          -          2 
                                  1%           1%         -%           *%         1%         *%         1%         *%           *%         -%         3%         4%           1%         *%         -%         3% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       4            1          3            3          4          3          *          3            1          2          1          -            2          *          1          - 
                                  1%           *%         1%           1%         1%         1%         *%         1%           *%         1%         1%         -%           1%         *%         1%         -% 
 
Targeted adverts 
/ too many adverts                4            *          3            2          2          *          2          2            -          2          -          2++A         -          2          -          2+A 
                                  1%           *%         1%           *%         *%         *%         1%         *%           -%         1%         -%         4%           -%         1%         -%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          270        497          518        581        475        329        509          367        250        114         54          372        257        101         55 
 
Effective sample size           509          162        332          332        379        306        217        322          224        171         80         35          235        168         68         38 
 
Total                           755          227        500          484        564        451        321        469          334        256        120         45          357        245         96         56 
 
Too much censorship               3            -          3            2          ---        -          -          -            2          2          -          -            -          3+         -          - 
                                  *%           -%         1%           *%         -%         -%         -%         -%           1%         1%         -%         -%           -%         1%         -%         -% 
 
False advertising                 3            1          1            2          3          1          1          2            *          1          1          *            *          2          -          * 
                                  *%           1%         *%           *%         *%         *%         *%         1%           *%         *%         1%         *%           *%         1%         -%         *% 
 
Addicted to using 
sites / children 
using too much                    1            *          1            *          1          *          *          1            *          *          *          -            1          *          -          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         *%         -%           *%         *%         -%         -% 
 
Don't know / Not stated          50           11         37           35         31         32         27         26           22         13         12          3           28b         7-        11B         4 
                                  7%           5%         7%           7%         6%         7%         9%         6%           7%         5%        10%         6%           8%         3%        12%         7% 
 
Other                            29            7         22           16         20         22         14         18            9         18++ac      1          1           13         15          *          1 
                                  4%           3%         4%           3%         4%         5%         4%         4%           3%         7%         1%         3%           4%         6%         1%         2% 
 
Nothing                          11            2          9            4          7          3          3          4            3          5          *          2            3          3          3          2 
                                  1%           1%         2%           1%         1%         1%         1%         1%           1%         2%         *%         4%           1%         1%         4%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  785           44 
 
Effective sample size           509           29 
 
Total                           755           41 
 
Fake news / stories             115           10 
                                 15%          25% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            71            5 
                                  9%          13% 
 
People being hacked / 
 having personal details 
stolen / compromised             69            3 
                                  9%           8% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            62            2 
                                  8%           6% 
 
Inappropriate 
content / pornography 
/ sexualised images              52            3 
                                  7%           6% 
 
Bullying / trolling 
/ attacking people               51            2 
                                  7%           5% 
 
Issues with Facebook 
/ Mark Zuckerberg                44            2 
                                  6%           4% 
 
Inappropriate 
for children                     33            * 
                                  4%           1% 
 
Lack of data 
protection / security            32            2 
                                  4%           4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  785           44 
 
Effective sample size           509           29 
 
Total                           755           41 
 
Propaganda / 
 biased information              32            2 
                                  4%           5% 
 
Child grooming 
/ paedophilia                    32            2 
                                  4%           6% 
 
Election fraud 
/ interference                   29            * 
                                  4%           1% 
 
Violent images 
/ animals being tortured         25            2 
                                  3%           6% 
 
Seen bad press 
but can't recall                 23            - 
                                  3%           -% 
 
Focussing on 
celebrities / royalty            20            4 
                                  3%           9% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                18            - 
                                  2%           -% 
 
Cambridge Analytica              18            2 
                                  2%           4% 
 
Encouraging 
self-harm / suicide              14            * 
                                  2%           1% 
 
Scams / fraudulent 
activity                         14            - 
                                  2%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  785           44 
 
Effective sample size           509           29 
 
Total                           755           41 
 
Has been fined 
/ taken to court                 13            3 
                                  2%           8% 
 
Tax avoidance / evasion          13            - 
                                  2%           -% 
 
Poor conditions 
/ treatment of 
workers / equal pay              13            2 
                                  2%           5% 
 
Messages / requests 
from people I don't know         12            - 
                                  2%           -% 
 
Taking too long 
to remove offensive / 
 controversial material          11            * 
                                  1%           1% 
 
Momo                             10            * 
                                  1%           *% 
 
People being tracked 
/ monitored / stalked            10            - 
                                  1%           -% 
 
Lack of regulation 
/ censorship                      9            * 
                                  1%           1% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             9            - 
                                  1%           -% 
 
Hate speech                       7            - 
                                  1%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  785           44 
 
Effective sample size           509           29 
 
Total                           755           41 
 
Setting up fake profiles 
/ accounts / catfishing           7            - 
                                  1%           -% 
 
Terrorism videos                  6            - 
                                  1%           -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  5            - 
                                  1%           -% 
 
Videos being posted               5            2 
                                  1%           4% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       4            - 
                                  1%           -% 
 
Targeted adverts 
/ too many adverts                4            2 
                                  1%           4% 
 
Too much censorship               3            - 
                                  *%           -% 
 
False advertising                 3            * 
                                  *%           *% 
 
Addicted to using 
sites / children 
using too much                    1            - 
                                  *%           -% 
 
Don't know / Not stated          50            2 
                                  7%           5% 
 
Other                            29            1 
                                  4%           2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  785           44 
 
Effective sample size           509           29 
 
Total                           755           41 
 
Nothing                          11            2 
                                  1%           4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          451        413        525        240        574        460        343        222        172         80        408        121 
 
Effective sample size           509          285        265        338        151        372        302        222        139        105         43        256         67 
 
Total                           755          416        386        492        215        543        434        320        210        142         54        362         91 
 
Fake news / stories             115           66         55         75         32         78         73         58hi       25         14          3         69+hi      17i 
                                 15%          16%        14%        15%        15%        14%        17%        18%        12%        10%         5%        19%        19% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            71           42         42         48         19         49         34         45++e      31+e       14          2         34          7 
                                  9%          10%        11%        10%         9%         9%         8%        14%        15%        10%         4%         9%         7% 
 
People being hacked / 
 having personal details 
stolen / compromised             69           42         27         45         23         53         47         33         26         23++Bcj    12         30         10 
                                                                                                                                         ++aBCdeefJ 
                                  9%          10%         7%         9%        11%        10%        11%        10%        12%        16%        22%         8%        11% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            62           27         33         37         14         41         30         20         21         12          2         20-         4 
                                  8%           7%         9%         8%         6%         8%         7%         6%        10%         8%         3%         6%         4% 
 
Inappropriate 
content / pornography 
/ sexualised images              52           27         30         32         10         44         29         15         12         12          5         18          3 
                                  7%           6%         8%         7%         5%         8%         7%         5%         6%         8%         8%         5%         3% 
 
Bullying / trolling 
/ attacking people               51           34         23         40         11         38         30         19          9          7          5         25         10 
                                  7%           8%         6%         8%         5%         7%         7%         6%         4%         5%         9%         7%        11% 
 
Issues with Facebook 
/ Mark Zuckerberg                44           18         26h        36+h       14h        32h        28h        22h        15h         2-         4h        15          6 
                                  6%           4%         7%         7%         7%         6%         7%         7%         7%         1%         7%         4%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          451        413        525        240        574        460        343        222        172         80        408        121 
 
Effective sample size           509          285        265        338        151        372        302        222        139        105         43        256         67 
 
Total                           755          416        386        492        215        543        434        320        210        142         54        362         91 
 
Inappropriate 
for children                     33           12         12         20          4         23         16         15          7          5          1         20          3 
                                  4%           3%         3%         4%         2%         4%         4%         5%         4%         4%         2%         6%         3% 
 
Lack of data 
protection / security            32           21         16         29+         9         21         21         14          8          5          1         19          1 
                                  4%           5%         4%         6%         4%         4%         5%         4%         4%         4%         1%         5%         2% 
 
Propaganda / 
 biased information              32           24         21         22          8         21         17         21+         9         12+         3         23+         3 
                                  4%           6%         6%         4%         4%         4%         4%         6%         4%         8%         5%         6%         4% 
 
Child grooming 
/ paedophilia                    32           13         15         20         12         26         19         11         10          3          5         16          2 
                                  4%           3%         4%         4%         5%         5%         4%         3%         5%         2%         9%         5%         2% 
 
Election fraud 
/ interference                   29           17         16         15          3         18         15         17          9          5          3         21+d        1 
                                  4%           4%         4%         3%         2%         3%         4%         5%         4%         4%         5%         6%         1% 
 
Violent images 
/ animals being tortured         25           15         13         16         12         21         18         15          9          2          2         13          5 
                                  3%           4%         3%         3%         6%         4%         4%         5%         4%         2%         4%         4%         5% 
 
Seen bad press 
but can't recall                 23           12         12         17          2         15         14          6          2          3          -          8          2 
                                  3%           3%         3%         3%         1%         3%         3%         2%         1%         2%         -%         2%         2% 
 
Focussing on 
celebrities / royalty            20           12         10         14         10         20+        14         10          2          5          1         18++g       4 
                                  3%           3%         3%         3%         5%         4%         3%         3%         1%         3%         1%         5%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          451        413        525        240        574        460        343        222        172         80        408        121 
 
Effective sample size           509          285        265        338        151        372        302        222        139        105         43        256         67 
 
Total                           755          416        386        492        215        543        434        320        210        142         54        362         91 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                18           10          6          7-         8         12         10          5          5          1          *          5          * 
                                  2%           2%         2%         1%         4%         2%         2%         1%         2%         1%         *%         1%         *% 
 
Cambridge Analytica              18            7         14+h       12          7         12         13         14+h        4          -          -         12          * 
                                  2%           2%         4%         2%         3%         2%         3%         4%         2%         -%         -%         3%         *% 
 
Encouraging 
self-harm / suicide              14            8         10         11          2         12          9          9          3          2          2          7          * 
                                  2%           2%         3%         2%         1%         2%         2%         3%         2%         2%         4%         2%         *% 
 
Scams / fraudulent 
activity                         14            6          3          8          4         10          8          8          6          1          *          6          - 
                                  2%           1%         1%         2%         2%         2%         2%         3%         3%         1%         *%         2%         -% 
 
Has been fined 
/ taken to court                 13            9          8          9          2         10          9          7          4          4          -          7          2 
                                  2%           2%         2%         2%         1%         2%         2%         2%         2%         3%         -%         2%         2% 
 
Tax avoidance / evasion          13            6          8          6          7          8          9          6          4          1          *          5          3 
                                  2%           1%         2%         1%         3%         1%         2%         2%         2%         *%         1%         1%         3% 
 
Poor conditions 
/ treatment of 
workers / equal pay              13           10          8          8          3         10          8          9          6          4          -          5          * 
                                  2%           2%         2%         2%         1%         2%         2%         3%         3%         3%         -%         1%         1% 
 
Messages / requests 
from people I don't know         12            7          5          7          1         11          5          2          4          2          2          3          1 
                                  2%           2%         1%         1%         *%         2%         1%         1%         2%         1%         3%         1%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          451        413        525        240        574        460        343        222        172         80        408        121 
 
Effective sample size           509          285        265        338        151        372        302        222        139        105         43        256         67 
 
Total                           755          416        386        492        215        543        434        320        210        142         54        362         91 
 
Taking too long 
to remove offensive / 
 controversial material          11            9          6         10          4          8          8          2          6          6+f        -          5          2 
                                  1%           2%         2%         2%         2%         2%         2%         1%         3%         4%         -%         1%         2% 
 
Momo                             10            7          8          8          3         10          7          8          2          3          1          5          2 
                                  1%           2%         2%         2%         1%         2%         2%         2%         1%         2%         2%         1%         2% 
 
People being tracked 
/ monitored / stalked            10            5          5          6          2          5          5          2          3          1          1          5          - 
                                  1%           1%         1%         1%         1%         1%         1%         *%         1%         1%         2%         1%         -% 
 
Lack of regulation 
/ censorship                      9            6          4          8          5          6          6          4          4          *          *          6          2 
                                  1%           1%         1%         2%         3%         1%         1%         1%         2%         *%         1%         2%         2% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             9            2          2          3          2          8          6          --         *          2f         2Fg        2          * 
                                  1%           1%         1%         1%         1%         1%         1%         -%         *%         2%         3%         1%         *% 
 
Hate speech                       7            2          4          5          4          6          5          5          2          -          -          4          * 
                                  1%           *%         1%         1%         2%         1%         1%         2%         1%         -%         -%         1%         *% 
 
Setting up fake profiles 
/ accounts / catfishing           7            3          *          7          4b         5          5          4          2          2          *          4          * 
                                  1%           1%         *%         1%         2%         1%         1%         1%         1%         1%         1%         1%         *% 
 
Terrorism videos                  6            4          4          6          2          2          6          4          2          2          *          4          1 
                                  1%           1%         1%         1%         1%         *%         1%         1%         1%         1%         1%         1%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          451        413        525        240        574        460        343        222        172         80        408        121 
 
Effective sample size           509          285        265        338        151        372        302        222        139        105         43        256         67 
 
Total                           755          416        386        492        215        543        434        320        210        142         54        362         91 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  5            3          5          3          *          4          *          1          2          *          *          1          1 
                                  1%           1%         1%         1%         *%         1%         *%         *%         1%         *%         *%         *%         1% 
 
Videos being posted               5            3          1          3          2          5          2          -          3          -          -          2          - 
                                  1%           1%         *%         1%         1%         1%         *%         -%         2%         -%         -%         *%         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       4            2          4          2          2          2          2          4          *          1          -          3          * 
                                  1%           1%         1%         *%         1%         *%         *%         1%         *%         1%         -%         1%         *% 
 
Targeted adverts 
/ too many adverts                4            *          4          4          4++ae      4          *          2          *          2          2++AE      2          - 
                                  1%           *%         1%         1%         2%         1%         *%         1%         *%         2%         3%         1%         -% 
 
Too much censorship               3            -          3          --         3+ac       2          2          2          -          2c         -          2          - 
                                  *%           -%         1%         -%         2%         *%         *%         *%         -%         1%         -%         *%         -% 
 
False advertising                 3            2          3          2          1          3          3          3          *          2          -          2          - 
                                  *%           1%         1%         *%         1%         *%         1%         1%         *%         1%         -%         1%         -% 
 
Addicted to using 
sites / children 
using too much                    1            1          *          1          -          1          1          *          *          -          -          *          - 
                                  *%           *%         *%         *%         -%         *%         *%         *%         *%         -%         -%         *%         -% 
 
Don't know / Not stated          50           25         22         32         14         29         19-        17          9          5          4         21          8 
                                  7%           6%         6%         6%         7%         5%         4%         5%         4%         4%         8%         6%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          451        413        525        240        574        460        343        222        172         80        408        121 
 
Effective sample size           509          285        265        338        151        372        302        222        139        105         43        256         67 
 
Total                           755          416        386        492        215        543        434        320        210        142         54        362         91 
 
Other                            29           18         21+        20          9         21         19         14         13          3          1         19          2 
                                  4%           4%         6%         4%         4%         4%         4%         4%         6%         2%         2%         5%         2% 
 
Nothing                          11            4          4         10          5          9          2-         3          3          1          2          6          3e 
                                  1%           1%         1%         2%         2%         2%         1%         1%         1%         1%         3%         2%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          584        306        222        199        573        306        467        120        176         88         67        490        544         46        137         36 
 
Effective sample size           509          377        193        149        131        386        198        308         73        121         57         44        321        349         25         85         23 
 
Total                           755          541        259        226        178        575        303        450        106        176         91         67        470        504         33        120         30 
 
Fake news / stories             115           81         41         34         25         83         46         61         14         26         14         13         67         79          8         29+aegl     7 
                                 15%          15%        16%        15%        14%        14%        15%        14%        14%        15%        15%        20%        14%        16%        23%        24%        23% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            71           50         24         29         15         57         33         54+        12         20         12          9         49         51          -         19+         2 
                                  9%           9%         9%        13%         9%        10%        11%        12%        11%        11%        13%        13%        10%        10%         -%        16%         6% 
 
People being hacked / 
 having personal details 
stolen / compromised             69           54         37++fgkm   24         18         55         23         38         11         20          6          1         47         44          4         10          3 
                                  9%          10%        14%        11%        10%        10%         8%         8%        11%        11%         7%         2%        10%         9%        11%         9%        10% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            62           41         15         15         11         44         23         30         10         15          7          8         46         31-         2          7          1 
                                  8%           8%         6%         7%         6%         8%         8%         7%         9%         8%         8%        13%        10%         6%         7%         6%         4% 
 
Inappropriate 
content / pornography 
/ sexualised images              52           42         21         11         13         37         19         29          6         13          6          9o        28         35          1          4          * 
                                  7%           8%         8%         5%         7%         7%         6%         7%         5%         7%         7%        13%         6%         7%         4%         3%         1% 
 
Bullying / trolling 
/ attacking people               51           37         18         15         13         43         26         30          9         12          6          5         34         34          3         13          1 
                                  7%           7%         7%         7%         7%         8%         9%         7%         9%         7%         6%         8%         7%         7%        10%        11%         2% 
 
Issues with Facebook 
/ Mark Zuckerberg                44           33         19         18          8         32         18         28         11+o        8          8          4         26         31          *          2          - 
                                  6%           6%         7%         8%         4%         5%         6%         6%        11%         4%         8%         6%         6%         6%         1%         2%         -% 
 
Inappropriate 
for children                     33           22          6          7          4         21         15         20          6          4          4          5l        10--       20          *          2          * 
                                  4%           4%         2%         3%         2%         4%         5%         4%         6%         2%         4%         8%         2%         4%         1%         2%         1% 
 
Lack of data 
protection / security            32           30+        13          9          9         29         11         24          5          9          5          *         24         24          *          2          - 
                                  4%           6%         5%         4%         5%         5%         4%         5%         5%         5%         6%         1%         5%         5%         1%         2%         -% 
 
Propaganda / 
 biased information              32           19          6         17+bq       5         28         17         21          9bq       11          5          6b        30++bq     22          -          6          2 
                                  4%           3%         2%         7%         3%         5%         6%         5%         8%         6%         5%         9%         6%         4%         -%         5%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          584        306        222        199        573        306        467        120        176         88         67        490        544         46        137         36 
 
Effective sample size           509          377        193        149        131        386        198        308         73        121         57         44        321        349         25         85         23 
 
Total                           755          541        259        226        178        575        303        450        106        176         91         67        470        504         33        120         30 
 
Child grooming 
/ paedophilia                    32           27co       13co        2-        14+CfO     26co        7         17          2          6          3          2         20         20          4          --         2 
                                  4%           5%         5%         1%         8%         4%         2%         4%         2%         4%         4%         3%         4%         4%        11%         -%         6% 
 
Election fraud 
/ interference                   29           18          7         11          4         24         14         13          5          9          4          6         20         17          -          2          - 
                                  4%           3%         3%         5%         2%         4%         5%         3%         4%         5%         5%         8%         4%         3%         -%         2%         -% 
 
Violent images 
/ animals being tortured         25           17         13c         3         15         21          8         13          8+c       11c         1          3         13         23+         3          3          2 
                                                                       ++aCefgjLq 
                                  3%           3%         5%         1%         8%         4%         3%         3%         7%         6%         1%         4%         3%         5%         8%         3%         7% 
 
Seen bad press 
but can't recall                 23           14          8          5          6         15          8         11          2          7          3          1         11         15          2          6          3 
                                  3%           3%         3%         2%         3%         3%         3%         2%         2%         4%         4%         2%         2%         3%         6%         5%        11% 
 
Focussing on 
celebrities / royalty            20           18          9          6          9+        12          9         10          5          7          4          2         16         17          4          6          2 
                                  3%           3%         4%         3%         5%         2%         3%         2%         5%         4%         4%         3%         3%         3%        12%         5%         6% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                18           12          4          4          6         15         11         14          2          2          4          2          9         12          -          2          * 
                                  2%           2%         2%         2%         3%         3%         4%         3%         2%         1%         4%         3%         2%         2%         -%         2%         1% 
 
Cambridge Analytica              18           11          6         13++adhq    *         18+         8         11          -          5          -          2         16+        13          -          2          - 
                                  2%           2%         2%         6%         *%         3%         2%         2%         -%         3%         -%         2%         3%         3%         -%         2%         -% 
 
Encouraging 
self-harm / suicide              14           12          5          5          3         11          9         13+         6++el      3          2          3          7         12          1          3          - 
                                  2%           2%         2%         2%         2%         2%         3%         3%         6%         2%         3%         4%         1%         2%         3%         3%         -% 
 
Scams / fraudulent 
activity                         14           13          4          4          4         13          6         11          -          1          1          -          8         10          -          3          - 
                                  2%           2%         2%         2%         2%         2%         2%         3%         -%         1%         2%         -%         2%         2%         -%         3%         -% 
 
Has been fined 
/ taken to court                 13           10          3          5          4         11          7          9          2          6          6++abm     4+bm      10          8          -          2          - 
                                  2%           2%         1%         2%         2%         2%         2%         2%         2%         3%         6%         6%         2%         2%         -%         2%         -% 
 
Tax avoidance / evasion          13            9          5          8+         3         11          6          8          1          4          *          2         11          8          -          1          1 
                                  2%           2%         2%         4%         2%         2%         2%         2%         1%         2%         *%         3%         2%         2%         -%         1%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4816 
Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          584        306        222        199        573        306        467        120        176         88         67        490        544         46        137         36 
 
Effective sample size           509          377        193        149        131        386        198        308         73        121         57         44        321        349         25         85         23 
 
Total                           755          541        259        226        178        575        303        450        106        176         91         67        470        504         33        120         30 
 
Poor conditions 
/ treatment of 
workers / equal pay              13            7          2          2          4         13          7         10          *          5          2          2          9         10          1          2          - 
                                  2%           1%         1%         1%         2%         2%         2%         2%         *%         3%         2%         3%         2%         2%         3%         2%         -% 
 
Messages / requests 
from people I don't know         12            9          3          2          1          3--        2          2--        1          -          -          *          1--       10l         *          1          - 
                                  2%           2%         1%         1%         1%         1%         1%         *%         1%         -%         -%         *%         *%         2%         *%         1%         -% 
 
Taking too long 
to remove offensive / 
 controversial material          11            8          6          6          3         10          6          8          1          4          3          2         11+         9          *          2          2 
                                  1%           1%         2%         2%         1%         2%         2%         2%         1%         2%         3%         3%         2%         2%         1%         2%         7% 
 
Momo                             10            6          3          2          4          7          2          7          -          2          -          -          8          9          1          2          * 
                                  1%           1%         1%         1%         2%         1%         1%         2%         -%         1%         -%         -%         2%         2%         4%         2%         1% 
 
People being tracked 
/ monitored / stalked            10            3-         2          3          *          6          3          4          2          -          -          -          5          7          -          *          - 
                                  1%           1%         1%         1%         *%         1%         1%         1%         1%         -%         -%         -%         1%         1%         -%         *%         -% 
 
Lack of regulation 
/ censorship                      9            6          2          8++ai      2          9          6          9+         2          -          2          3i         8          6          -          2          2 
                                  1%           1%         1%         4%         1%         2%         2%         2%         1%         -%         2%         4%         2%         1%         -%         2%         6% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             9            8          4          -          4f         6          *          2          *          2          *          -          3          6          -          -          - 
                                  1%           2%         2%         -%         2%         1%         *%         1%         *%         1%         *%         -%         1%         1%         -%         -%         -% 
 
Hate speech                       7            7          2          2          3          7          2          7          *          2          *          -          7          7          *          *          - 
                                  1%           1%         1%         1%         2%         1%         1%         2%         *%         1%         *%         -%         1%         1%         1%         *%         -% 
 
Setting up fake profiles 
/ accounts / catfishing           7            4          1          4          2          7          3          5          2          *          -          -          3          5          -          *          - 
                                  1%           1%         *%         2%         1%         1%         1%         1%         2%         *%         -%         -%         1%         1%         -%         *%         -% 
 
Terrorism videos                  6            6          4          *          2          4          2          3          4+ce       2          1          2c         4          6          -          2          - 
                                  1%           1%         1%         *%         1%         1%         1%         1%         3%         1%         1%         3%         1%         1%         -%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  785          584        306        222        199        573        306        467        120        176         88         67        490        544         46        137         36 
 
Effective sample size           509          377        193        149        131        386        198        308         73        121         57         44        321        349         25         85         23 
 
Total                           755          541        259        226        178        575        303        450        106        176         91         67        470        504         33        120         30 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  5            4          1          *          -          5          3          5          -          1          -          *          5          5          -          1          * 
                                  1%           1%         1%         *%         -%         1%         1%         1%         -%         1%         -%         *%         1%         1%         -%         1%         1% 
 
Videos being posted               5            3          2          2          3m         2          3          2          *          2          -          -          3          *-         -          2          - 
                                  1%           1%         1%         1%         2%         *%         1%         *%         *%         1%         -%         -%         1%         *%         -%         1%         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       4            2          2          2          1          4          2          4          1          *          1          *          2          2          -          2          * 
                                  1%           *%         1%         1%         1%         1%         1%         1%         1%         *%         1%         *%         *%         *%         -%         1%         1% 
 
Targeted adverts 
/ too many adverts                4            4          2          2          *          4          -          4          -          2          -          -          4          4          -          2          - 
                                  1%           1%         1%         1%         *%         1%         -%         1%         -%         1%         -%         -%         1%         1%         -%         2%         -% 
 
Too much censorship               3            2          -          2          -          2          2          2          -          2          -          -          3          --         -          -          - 
                                  *%           *%         -%         1%         -%         *%         1%         *%         -%         1%         -%         -%         1%         -%         -%         -%         -% 
 
False advertising                 3            3          2          2          1          3          1          2          *          1          1          -          2          2          *          1          * 
                                  *%           *%         1%         1%         *%         *%         *%         1%         *%         *%         1%         -%         *%         *%         *%         *%         1% 
 
Addicted to using 
sites / children 
using too much                    1            1          *          -          *          1          *          1          -          -          -          -          *          1          -          -          - 
                                  *%           *%         *%         -%         *%         *%         *%         *%         -%         -%         -%         -%         *%         *%         -%         -%         -% 
 
Don't know / Not stated          50           29         10         17          6         37         21         32          4          6          8          4         27         26          4          7          2 
                                  7%           5%         4%         7%         3%         6%         7%         7%         4%         4%         8%         6%         6%         5%        13%         6%         8% 
 
Other                            29           22         12          7          8         24          9         22          6         11          2          4         16         21          1          6          2 
                                  4%           4%         5%         3%         4%         4%         3%         5%         6%         6%         2%         6%         3%         4%         2%         5%         5% 
 
Nothing                          11           10          3          2          3          8          3          7          -          2          -          3+         7          9          2          4          1 
                                  1%           2%         1%         1%         2%         1%         1%         1%         -%         1%         -%         5%         2%         2%         5%         4%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  785          445          **         ** 
 
Effective sample size           509          285          **         ** 
 
Total                           755          396          **         ** 
 
Fake news / stories             115           61          **         ** 
                                 15%          15%         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            71           41          **         ** 
                                  9%          10%         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised             69           38          **         ** 
                                  9%          10%         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            62           26          **         ** 
                                  8%           7%         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images              52           30          **         ** 
                                  7%           8%         **         ** 
 
Bullying / trolling 
/ attacking people               51           27          **         ** 
                                  7%           7%         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                44           27          **         ** 
                                  6%           7%         **         ** 
 
Inappropriate 
for children                     33           12          **         ** 
                                  4%           3%         **         ** 
 
Lack of data 
protection / security            32           24          **         ** 
                                  4%           6%         **         ** 
 
Propaganda / 
 biased information              32           11          **         ** 
                                  4%           3%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  785          445          **         ** 
 
Effective sample size           509          285          **         ** 
 
Total                           755          396          **         ** 
 
Child grooming 
/ paedophilia                    32           22co        **         ** 
                                  4%           6%         **         ** 
 
Election fraud 
/ interference                   29           11          **         ** 
                                  4%           3%         **         ** 
 
Violent images 
/ animals being tortured         25           13          **         ** 
                                  3%           3%         **         ** 
 
Seen bad press 
but can't recall                 23           10          **         ** 
                                  3%           2%         **         ** 
 
Focussing on 
celebrities / royalty            20           13          **         ** 
                                  3%           3%         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                18            8          **         ** 
                                  2%           2%         **         ** 
 
Cambridge Analytica              18            7          **         ** 
                                  2%           2%         **         ** 
 
Encouraging 
self-harm / suicide              14           10          **         ** 
                                  2%           2%         **         ** 
 
Scams / fraudulent 
activity                         14            9          **         ** 
                                  2%           2%         **         ** 
 
Has been fined 
/ taken to court                 13           10          **         ** 
                                  2%           3%         **         ** 
 
Tax avoidance / evasion          13            5          **         ** 
                                  2%           1%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  785          445          **         ** 
 
Effective sample size           509          285          **         ** 
 
Total                           755          396          **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay              13            7          **         ** 
                                  2%           2%         **         ** 
 
Messages / requests 
from people I don't know         12            7          **         ** 
                                  2%           2%         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material          11            6          **         ** 
                                  1%           2%         **         ** 
 
Momo                             10            6          **         ** 
                                  1%           2%         **         ** 
 
People being tracked 
/ monitored / stalked            10            3          **         ** 
                                  1%           1%         **         ** 
 
Lack of regulation 
/ censorship                      9            5          **         ** 
                                  1%           1%         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             9            3          **         ** 
                                  1%           1%         **         ** 
 
Hate speech                       7            7          **         ** 
                                  1%           2%         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           7            2          **         ** 
                                  1%           1%         **         ** 
 
Terrorism videos                  6            4          **         ** 
                                  1%           1%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 347 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  785          445          **         ** 
 
Effective sample size           509          285          **         ** 
 
Total                           755          396          **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  5            4          **         ** 
                                  1%           1%         **         ** 
 
Videos being posted               5            2          **         ** 
                                  1%           *%         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       4            2          **         ** 
                                  1%           *%         **         ** 
 
Targeted adverts 
/ too many adverts                4            2          **         ** 
                                  1%           1%         **         ** 
 
Too much censorship               3            2          **         ** 
                                  *%           *%         **         ** 
 
False advertising                 3            2          **         ** 
                                  *%           1%         **         ** 
 
Addicted to using 
sites / children 
using too much                    1            *          **         ** 
                                  *%           *%         **         ** 
 
Don't know / Not stated          50           21          **         ** 
                                  7%           5%         **         ** 
 
Other                            29           16          **         ** 
                                  4%           4%         **         ** 
 
Nothing                          11           10+         **         ** 
                                  1%           3%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          172        187           40         66         62         69         60         44          **         106        131        122           87        115         73         84 
 
Effective sample size           237          109        129           28         44         43         49         36         29          **          71         93         74           64         70         51         53 
 
Total                           365          175        190           41         60         66         78         55         43          **         101        145        119           97        101         76         92 
 
Fake news / stories              55           29         26            5         14          9          8         13          3          **          19         17         18           11         17         11         16 
                                 15%          16%        14%          13%        23%        14%        10%        23%         6%         **          19%        12%        15%          11%        17%        14%        18% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            53           27         25            5          8          5         17c         5          7          **          14         22         18           15         17         11          9 
                                 15%          16%        13%          13%        14%         7%        22%        10%        17%         **          14%        15%        15%          16%        17%        15%        10% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            45           22         23            6          1-         7         15B         7          7          **           7         22         17            9         16          5         16 
                                 12%          12%        12%          14%         1%        10%        19%        12%        17%         **           7%        15%        14%           9%        16%         6%        17% 
 
Issues with Facebook 
/ Mark Zuckerberg                40           20         20            6          6          6          8          6          4          **          12         15         14            7         12         11         10 
                                 11%          11%        10%          14%         9%         9%        11%        12%        10%         **          11%        10%        11%           7%        12%        15%        11% 
 
People being hacked / 
 having personal details 
stolen / compromised             38           22         17            6          6          9          5          5          5          **          12         14         11            9         10          6         13 
                                 10%          12%         9%          16%        10%        13%         7%         9%        12%         **          12%        10%        10%           9%        10%         8%        15% 
 
Bullying / trolling 
/ attacking people               33           17         16            1          7          2         11         10+c        2          **           8         13         12            7          7         11          8 
                                  9%          10%         9%           3%        12%         4%        13%        18%         4%         **           8%         9%        10%           7%         7%        15%         9% 
 
Lack of data 
protection / security            22            4-        18+a          4          3          5          1          6          2          **           7          6          9            5          6          5          6 
                                  6%           2%         9%           9%         5%         8%         2%        11%         4%         **           7%         4%         7%           5%         6%         7%         6% 
 
Election fraud 
/ interference                   18            7         11            2          3          4          7          2          -          **           5         11          2            3          6          3          5 
                                  5%           4%         6%           5%         5%         7%         9%         3%         -%         **           5%         8%         1%           3%         6%         4%         5% 
 
Cambridge Analytica              17           12          5            3          3          2          7          -          2          **           6          9          2            8d         5          4          - 
                                  5%           7%         3%           8%         5%         3%         9%         -%         4%         **           6%         6%         1%           9%         5%         5%         -% 
 
Seen bad press 
but can't recall                 13            9          4            2          3          5          2          *          *          **           5          7          1            6b         -          7++Bd      - 
                                  4%           5%         2%           5%         5%         8%         2%         1%         1%         **           5%         5%         1%           6%         -%        10%         -% 
 
Messages / requests 
from people I don't know         11            3          8            *          *          6+         4          *          -          **           1         10++c       1            2          5          2          3 
                                  3%           2%         4%           1%         1%         9%         5%         *%         -%         **           1%         7%         *%           2%         5%         2%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          172        187           40         66         62         69         60         44          **         106        131        122           87        115         73         84 
 
Effective sample size           237          109        129           28         44         43         49         36         29          **          71         93         74           64         70         51         53 
 
Total                           365          175        190           41         60         66         78         55         43          **         101        145        119           97        101         76         92 
 
Violent images 
/ animals being tortured         11            2          9            1          4d         2          -          2          1          **           6          2          4            5          *          3          3 
                                  3%           1%         5%           3%         7%         3%         -%         4%         3%         **           6%         1%         3%           5%         *%         5%         3% 
 
Propaganda / 
 biased information              11            9          2            2          -          2          -          5+bd       2          **           2          2          7            3          -          4          4 
                                  3%           5%         1%           5%         -%         2%         -%         9%         4%         **           2%         1%         6%           3%         -%         5%         4% 
 
Has been fined 
/ taken to court                 11            8          2            4          -          2          2          -          *          **           4          4          3            2          4          -          5 
                                  3%           5%         1%          10%         -%         2%         3%         -%         *%         **           4%         3%         2%           2%         4%         -%         5% 
 
Child grooming 
/ paedophilia                     9            6          4            -          2          2          1          2          2          **           2          3          4            2          -          5b         3 
                                  3%           3%         2%           -%         4%         2%         2%         4%         4%         **           2%         2%         3%           2%         -%         6%         3% 
 
People being tracked 
/ monitored / stalked             8            3          5            -          2          3          -          1          2          **           2          3          3            2          3          3          - 
                                  2%           2%         2%           -%         3%         5%         -%         2%         4%         **           2%         2%         2%           2%         3%         4%         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               7            1          6            2          4++        *          -          1          -          **           6++b       *          1            *          4          -          3 
                                  2%           1%         3%           4%         7%         *%         -%         1%         -%         **           6%         *%         1%           *%         4%         -%         3% 
 
Lack of regulation 
/ censorship                      7            2          5            -          2          2          1          *          2          **           2          3          2            1          -          3          3 
                                  2%           1%         2%           -%         3%         3%         1%         1%         4%         **           2%         2%         2%           1%         -%         4%         3% 
 
Inappropriate 
for children                      7            4          2            -          *          -          *          2          2          **           *          *          6++b         2          *          2          2 
                                  2%           2%         1%           -%         *%         -%         *%         4%         5%         **           *%         *%         5%           2%         *%         2%         2% 
 
Taking too long 
to remove offensive / 
 controversial material           6            1          5            -          2          -          3          2          *          **           2          3          2            1          4          -          2 
                                  2%           1%         3%           -%         3%         -%         3%         3%         1%         **           2%         2%         2%           1%         4%         -%         2% 
 
Encouraging 
self-harm / suicide               6            3          3            2          1          -          *          1          2          **           3          *          3            -          2          1          2 
                                  2%           1%         2%           5%         1%         -%         1%         1%         5%         **           3%         *%         2%           -%         2%         1%         2% 
 
Hate speech                       5            -          5            -          -          5++        -          -          -          **           -          5+         -            -          3          -          2 
                                  1%           -%         3%           -%         -%         7%         -%         -%         -%         **           -%         3%         -%           -%         3%         -%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          172        187           40         66         62         69         60         44          **         106        131        122           87        115         73         84 
 
Effective sample size           237          109        129           28         44         43         49         36         29          **          71         93         74           64         70         51         53 
 
Total                           365          175        190           41         60         66         78         55         43          **         101        145        119           97        101         76         92 
 
Scams / fraudulent 
activity                          5            2          3            *          *          3          1          -          -          **           1          4          -            1          1          2          * 
                                  1%           1%         1%           1%         *%         4%         2%         -%         -%         **           1%         3%         -%           1%         1%         3%         *% 
 
Setting up fake profiles 
/ accounts / catfishing           4            2          2            -          -          2          *          -          -          **           -          2          2            2          -          -          2 
                                  1%           1%         1%           -%         -%         3%         *%         -%         -%         **           -%         2%         2%           2%         -%         -%         2% 
 
Focussing on 
celebrities / royalty             4            2          2            -          2          -          2          -          -          **           2          2          -            -          2          -          2 
                                  1%           1%         1%           -%         3%         -%         2%         -%         -%         **           2%         1%         -%           -%         2%         -%         2% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             4            2          2            2          *          -          2          -          -          **           2          2          -            -          4+         *          - 
                                  1%           1%         1%           4%         *%         -%         2%         -%         -%         **           2%         1%         -%           -%         4%         *%         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            2          *            2          -          -          -          -          -          **           2          -          1            *          2          -          - 
                                  1%           1%         *%           4%         -%         -%         -%         -%         -%         **           2%         -%         1%           *%         2%         -%         -% 
 
Targeted adverts 
/ too many adverts                2            2          -            2          -          *          -          -          -          **           2          *          -            -          2          -          - 
                                  1%           1%         -%           4%         -%         1%         -%         -%         -%         **           2%         *%         -%           -%         2%         -%         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               2            2          -            -          -          2+         -          -          -          **           -          2          -            2          -          -          - 
                                  *%           1%         -%           -%         -%         2%         -%         -%         -%         **           -%         1%         -%           2%         -%         -%         -% 
 
False advertising                 1            *          *            *          -          *          -          -          -          **           *          *          -            -          1          -          - 
                                  *%           *%         *%           1%         -%         1%         -%         -%         -%         **           *%         *%         -%           -%         1%         -%         -% 
 
Addicted to using 
sites / children 
using too much                    1            *          *            -          -          *          -          *          -          **           -          *          *            *          *          *          - 
                                  *%           *%         *%           -%         -%         1%         -%         *%         -%         **           -%         *%         *%           *%         *%         *%         -% 
 
Momo                              *            -          *            -          *          -          -          -          -          **           *          -          -            -          -          *          - 
                                  *%           -%         *%           -%         *%         -%         -%         -%         -%         **           *%         -%         -%           -%         -%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          172        187           40         66         62         69         60         44          **         106        131        122           87        115         73         84 
 
Effective sample size           237          109        129           28         44         43         49         36         29          **          71         93         74           64         70         51         53 
 
Total                           365          175        190           41         60         66         78         55         43          **         101        145        119           97        101         76         92 
 
Terrorism videos                  -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Tax avoidance / evasion           -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Too much censorship               -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Videos being posted               -            -          -            -          -          -          -          -          -          **           -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         **           -%         -%         -%           -%         -%         -%         -% 
 
Don't know / Not stated          22            5         17            2          2          2          *          4          9          **           4          2-        15++B        11+B        *-         3          7b 
                                  6%           3%         9%           6%         3%         3%         1%         7%        21%         **           4%         2%        13%          11%         *%         5%         7% 
 
Other                            11            6          5            1          *          2          3          4          1          **           1          5          5            2          3          *          6 
                                  3%           3%         3%           2%         *%         3%         4%         7%         2%         **           1%         4%         4%           2%         3%         *%         7% 
 
Nothing                           4            2          1            -          -          2          1          *          -          **           -          3          *            3+         -          *          - 
                                  1%           1%         1%           -%         -%         3%         2%         1%         -%         **           -%         2%         *%           3%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  359          202        157           55         49         62        131        225          326         30 
 
Effective sample size           237          134        104           40         35         40         88        147          209         26 
 
Total                           365          197        168           61         52         59        132        228          317         44 
 
Fake news / stories              55           28         27           12          8          6         18         37           50          4 
                                 15%          14%        16%          20%        15%         9%        14%        16%          16%        10% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            53           32         21            6          6         10         15         38           50          3 
                                 15%          16%        12%           9%        11%        17%        11%        17%          16%         6% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            45           24         21            9          8         12         22         23           39          6 
                                 12%          12%        12%          14%        15%        21%        17%        10%          12%        13% 
 
Issues with Facebook 
/ Mark Zuckerberg                40           18         21            5          5          6         13         27           36          4 
                                 11%           9%        13%           9%         9%        10%        10%        12%          11%         8% 
 
People being hacked / 
 having personal details 
stolen / compromised             38           19         19            4          8          8         13         25           34          4 
                                 10%          10%        12%           6%        15%        14%        10%        11%          11%        10% 
 
Bullying / trolling 
/ attacking people               33           14         19            5          2          3         10         23           29          4 
                                  9%           7%        12%           9%         5%         5%         8%        10%           9%         9% 
 
Lack of data 
protection / security            22           11         11            5          3          2          9         13           20          - 
                                  6%           5%         7%           8%         6%         3%         7%         6%           6%         -% 
 
Election fraud 
/ interference                   18            9          8            3          3          5          7         10           18          - 
                                  5%           5%         5%           4%         6%         8%         6%         5%           6%         -% 
 
Cambridge Analytica              17           13          4            3          1          2          5         12           16          2 
                                  5%           7%         2%           6%         3%         3%         4%         5%           5%         4% 
 
Seen bad press 
but can't recall                 13            6          7            -          5+a        3          5          8           10          3 
                                  4%           3%         4%           -%        10%         5%         4%         3%           3%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  359          202        157           55         49         62        131        225          326         30 
 
Effective sample size           237          134        104           40         35         40         88        147          209         26 
 
Total                           365          197        168           61         52         59        132        228          317         44 
 
Messages / requests 
from people I don't know         11            7          5            2          *          5          7          4            4          7 
                                  3%           3%         3%           4%         *%         8%         5%         2%           1%        17% 
 
Violent images 
/ animals being tortured         11            5          6            4          5+e        3          7          4           10          1 
                                  3%           2%         4%           7%         9%         5%         6%         2%           3%         3% 
 
Propaganda / 
 biased information              11            3          7            -          2          2          2          9           11          - 
                                  3%           2%         4%           -%         3%         3%         1%         4%           3%         -% 
 
Has been fined 
/ taken to court                 11            6          5            -          -          3          4          6            7          4 
                                  3%           3%         3%           -%         -%         4%         3%         3%           2%         9% 
 
Child grooming 
/ paedophilia                     9            2          8            2          3          2          5          4            9          - 
                                  3%           1%         5%           3%         7%         3%         4%         2%           3%         -% 
 
People being tracked 
/ monitored / stalked             8            5          3            2          -          -          2          5            8          - 
                                  2%           2%         2%           3%         -%         -%         1%         2%           2%         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               7            4          3            3          2          -          3          3            7          - 
                                  2%           2%         2%           5%         3%         -%         2%         2%           2%         -% 
 
Lack of regulation 
/ censorship                      7            1          6            2          2          -          4          3            4          2 
                                  2%           *%         4%           3%         3%         -%         3%         1%           1%         5% 
 
Inappropriate 
for children                      7            2          4            2          *          -          2          4            7          - 
                                  2%           1%         2%           3%         1%         -%         2%         2%           2%         -% 
 
Taking too long 
to remove offensive / 
 controversial material           6            5          2            2          -          1          2          4            5          - 
                                  2%           2%         1%           3%         -%         1%         2%         2%           1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  359          202        157           55         49         62        131        225          326         30 
 
Effective sample size           237          134        104           40         35         40         88        147          209         26 
 
Total                           365          197        168           61         52         59        132        228          317         44 
 
Encouraging 
self-harm / suicide               6            2          3            *          *          2          3          3            6          - 
                                  2%           1%         2%           1%         1%         4%         2%         1%           2%         -% 
 
Hate speech                       5            3          2            *          *          3+E        5+e        --           3          2 
                                  1%           2%         1%           *%         *%         5%         4%         -%           1%         4% 
 
Scams / fraudulent 
activity                          5            2          2            2          3+         -          3          2            3          1 
                                  1%           1%         1%           3%         5%         -%         2%         1%           1%         3% 
 
Setting up fake profiles 
/ accounts / catfishing           4            2          2            -          -          -          2          2            2          2 
                                  1%           1%         1%           -%         -%         -%         2%         1%           1%         5% 
 
Focussing on 
celebrities / royalty             4            2          2            2          -          2          2          2            2          2 
                                  1%           1%         1%           3%         -%         3%         1%         1%           1%         4% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             4            4          *            -          -          -          -          2            2          2 
                                  1%           2%         *%           -%         -%         -%         -%         1%           1%         4% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            2          -            1          1          -          1          1            2          - 
                                  1%           1%         -%           2%         3%         -%         1%         *%           1%         -% 
 
Targeted adverts 
/ too many adverts                2            2          -            -          -          -          -          2            2          - 
                                  1%           1%         -%           -%         -%         -%         -%         1%           1%         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               2            2          -            -          -          -          2          -            -          2 
                                  *%           1%         -%           -%         -%         -%         1%         -%           -%         4% 
 
False advertising                 1            1          -            -          -          -          -          1            1          - 
                                  *%           *%         -%           -%         -%         -%         -%         *%           *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  359          202        157           55         49         62        131        225          326         30 
 
Effective sample size           237          134        104           40         35         40         88        147          209         26 
 
Total                           365          197        168           61         52         59        132        228          317         44 
 
Addicted to using 
sites / children 
using too much                    1            *          *            -          -          *          *          *            1          - 
                                  *%           *%         *%           -%         -%         1%         *%         *%           *%         -% 
 
Momo                              *            -          *            -          -          -          -          *            -          - 
                                  *%           -%         *%           -%         -%         -%         -%         *%           -%         -% 
 
Terrorism videos                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Tax avoidance / evasion           -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Too much censorship               -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Videos being posted               -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
Don't know / Not stated          22           12         10            2          2          2          4         16           18          2 
                                  6%           6%         6%           3%         3%         3%         3%         7%           6%         4% 
 
Other                            11            5          6            2          -          1          3          9           11          - 
                                  3%           3%         4%           3%         -%         1%         2%         4%           4%         -% 
 
Nothing                           4            3          *            -          1          2          3          *            4          - 
                                  1%           2%         *%           -%         3%         3%         2%         *%           1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  359            **         **         **        32          **         **         **        35          **        40         99         36          316         43         32          ** 
 
Effective sample size           237            **         **         **        32          **         **         **        35          **        40         94         36          207         30         25          ** 
 
Total                           365            **         **         **        57          **         **         **        62          **         7         29         17          319         46         37          ** 
 
Fake news / stories              55            **         **         **        13          **         **         **        11          **         1          2          2           52          3          3          ** 
                                 15%           **         **         **        23%         **         **         **        18%         **        13%         8%        11%          16%         7%         8%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            53            **         **         **         7          **         **         **         9          **         1          4          2           41         12         10          ** 
                                 15%           **         **         **        12%         **         **         **        15%         **        15%        14%        11%          13%        25%        26%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            45            **         **         **         --         **         **         **        10d         **         1Dl        4D         1d          37          8          6          ** 
                                 12%           **         **         **         -%         **         **         **        17%         **        21%        12%         5%          12%        17%        16%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                40            **         **         **         7          **         **         **        12          **         1          4          1           29-        11+a       10          ** 
                                 11%           **         **         **        13%         **         **         **        20%         **         9%        13%         8%           9%        23%        28%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised             38            **         **         **         5          **         **         **         4          **         *         11++DHJl    3           33          5          5          ** 
                                 10%           **         **         **         9%         **         **         **         6%         **         5%        38%        17%          10%        10%        13%         ** 
 
Bullying / trolling 
/ attacking people               33            **         **         **         9          **         **         **         5          **         2++hK      2          2           33          *          *          ** 
                                  9%           **         **         **        16%         **         **         **         8%         **        25%         7%        10%          10%         1%         1%         ** 
 
Lack of data 
protection / security            22            **         **         **         5          **         **         **         7          **         *          1          1           19          3          3          ** 
                                  6%           **         **         **         9%         **         **         **        11%         **         5%         4%         9%           6%         6%         8%         ** 
 
Election fraud 
/ interference                   18            **         **         **         4          **         **         **         2          **         -          *          -           16          2          -          ** 
                                  5%           **         **         **         7%         **         **         **         3%         **         -%         1%         -%           5%         4%         -%         ** 
 
Cambridge Analytica              17            **         **         **         2          **         **         **         5          **         -          1          -           17          *          -          ** 
                                  5%           **         **         **         3%         **         **         **         9%         **         -%         2%         -%           5%         1%         -%         ** 
 
Seen bad press 
but can't recall                 13            **         **         **         2          **         **         **         2          **         *          -          1k          10          3          3          ** 
                                  4%           **         **         **         3%         **         **         **         3%         **         2%         -%         5%           3%         8%         9%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  359            **         **         **        32          **         **         **        35          **        40         99         36          316         43         32          ** 
 
Effective sample size           237            **         **         **        32          **         **         **        35          **        40         94         36          207         30         25          ** 
 
Total                           365            **         **         **        57          **         **         **        62          **         7         29         17          319         46         37          ** 
 
Messages / requests 
from people I don't know         11            **         **         **         -          **         **         **         -          **         *dh        2+dh       *           11          *          -          ** 
                                  3%           **         **         **         -%         **         **         **         -%         **         3%         7%         3%           3%         1%         -%         ** 
 
Violent images 
/ animals being tortured         11            **         **         **         3          **         **         **         -          **         1++HK      1          *           10          1          1          ** 
                                  3%           **         **         **         6%         **         **         **         -%         **        13%         2%         3%           3%         3%         4%         ** 
 
Propaganda / 
 biased information              11            **         **         **         6++k       **         **         **         -          **         -          -          -           11          -          -          ** 
                                  3%           **         **         **        10%         **         **         **         -%         **         -%         -%         -%           3%         -%         -%         ** 
 
Has been fined 
/ taken to court                 11            **         **         **         2          **         **         **         -          **         *h         1          -           10          *          *          ** 
                                  3%           **         **         **         4%         **         **         **         -%         **         3%         2%         -%           3%         1%         1%         ** 
 
Child grooming 
/ paedophilia                     9            **         **         **         -          **         **         **         -          **         1DHk       *          *            9          -          -          ** 
                                  3%           **         **         **         -%         **         **         **         -%         **         7%         1%         3%           3%         -%         -%         ** 
 
People being tracked 
/ monitored / stalked             8            **         **         **         -          **         **         **         3          **         -          -          -            8          -          -          ** 
                                  2%           **         **         **         -%         **         **         **         5%         **         -%         -%         -%           2%         -%         -%         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               7            **         **         **         2          **         **         **         -          **         *HK        -          1++Hk        7          -          -          ** 
                                  2%           **         **         **         3%         **         **         **         -%         **         5%         -%         8%           2%         -%         -%         ** 
 
Lack of regulation 
/ censorship                      7            **         **         **         -          **         **         **         4+         **         *          *          1d           5          2          2          ** 
                                  2%           **         **         **         -%         **         **         **         6%         **         2%         1%         6%           2%         4%         4%         ** 
 
Inappropriate 
for children                      7            **         **         **         2          **         **         **         -          **         *H         *          -            4          2          2          ** 
                                  2%           **         **         **         3%         **         **         **         -%         **         5%         1%         -%           1%         4%         5%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           6            **         **         **         -          **         **         **         2          **         *D         1          1d           6          1          1          ** 
                                  2%           **         **         **         -%         **         **         **         3%         **         5%         2%         5%           2%         2%         2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  359            **         **         **        32          **         **         **        35          **        40         99         36          316         43         32          ** 
 
Effective sample size           237            **         **         **        32          **         **         **        35          **        40         94         36          207         30         25          ** 
 
Total                           365            **         **         **        57          **         **         **        62          **         7         29         17          319         46         37          ** 
 
Encouraging 
self-harm / suicide               6            **         **         **         2          **         **         **         -          **         1++dHK     1          *            4          2          2          ** 
                                  2%           **         **         **         3%         **         **         **         -%         **        12%         2%         3%           1%         4%         5%         ** 
 
Hate speech                       5            **         **         **         -          **         **         **         2          **         *          -          -            5          -          -          ** 
                                  1%           **         **         **         -%         **         **         **         3%         **         2%         -%         -%           2%         -%         -%         ** 
 
Scams / fraudulent 
activity                          5            **         **         **         -          **         **         **         -          **         -          1          -            3          2          2          ** 
                                  1%           **         **         **         -%         **         **         **         -%         **         -%         2%         -%           1%         3%         4%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           4            **         **         **         -          **         **         **         2          **         -          *          -            4          -          -          ** 
                                  1%           **         **         **         -%         **         **         **         3%         **         -%         1%         -%           1%         -%         -%         ** 
 
Focussing on 
celebrities / royalty             4            **         **         **         -          **         **         **         -          **         -          *          -            4          *          *          ** 
                                  1%           **         **         **         -%         **         **         **         -%         **         -%         1%         -%           1%         *%         1%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             4            **         **         **         -          **         **         **         -          **         *dh        -          -            4          -          -          ** 
                                  1%           **         **         **         -%         **         **         **         -%         **         2%         -%         -%           1%         -%         -%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            **         **         **         -          **         **         **         -          **         -          1++        -            2          -          -          ** 
                                  1%           **         **         **         -%         **         **         **         -%         **         -%         3%         -%           1%         -%         -%         ** 
 
Targeted adverts 
/ too many adverts                2            **         **         **         -          **         **         **         -          **         -          -          *            2          -          -          ** 
                                  1%           **         **         **         -%         **         **         **         -%         **         -%         -%         3%           1%         -%         -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               2            **         **         **         -          **         **         **         -          **         -          -          -            2          -          -          ** 
                                  *%           **         **         **         -%         **         **         **         -%         **         -%         -%         -%           1%         -%         -%         ** 
 
False advertising                 1            **         **         **         -          **         **         **         -          **         -          *          *++          1          -          -          ** 
                                  *%           **         **         **         -%         **         **         **         -%         **         -%         1%         3%           *%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  359            **         **         **        32          **         **         **        35          **        40         99         36          316         43         32          ** 
 
Effective sample size           237            **         **         **        32          **         **         **        35          **        40         94         36          207         30         25          ** 
 
Total                           365            **         **         **        57          **         **         **        62          **         7         29         17          319         46         37          ** 
 
Addicted to using 
sites / children 
using too much                    1            **         **         **         -          **         **         **         -          **         *++DH      *          -            *          *          -          ** 
                                  *%           **         **         **         -%         **         **         **         -%         **         5%         1%         -%           *%         *%         -%         ** 
 
Momo                              *            **         **         **         -          **         **         **         -          **         *++dh      -          -            *          -          -          ** 
                                  *%           **         **         **         -%         **         **         **         -%         **         2%         -%         -%           *%         -%         -%         ** 
 
Terrorism videos                  -            **         **         **         -          **         **         **         -          **         -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         **         -%         **         -%         -%         -%           -%         -%         -%         ** 
 
Tax avoidance / evasion           -            **         **         **         -          **         **         **         -          **         -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         **         -%         **         -%         -%         -%           -%         -%         -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         **         **         -          **         **         **         -          **         -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         **         -%         **         -%         -%         -%           -%         -%         -%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **         **         -          **         **         **         -          **         -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         **         -%         **         -%         -%         -%           -%         -%         -%         ** 
 
Too much censorship               -            **         **         **         -          **         **         **         -          **         -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         **         -%         **         -%         -%         -%           -%         -%         -%         ** 
 
Videos being posted               -            **         **         **         -          **         **         **         -          **         -          -          -            -          -          -          ** 
                                  -%           **         **         **         -%         **         **         **         -%         **         -%         -%         -%           -%         -%         -%         ** 
 
Don't know / Not stated          22            **         **         **         4          **         **         **         3          **         *          2          1           17          5          1          ** 
                                  6%           **         **         **         6%         **         **         **         6%         **         2%         7%         3%           5%        11%         4%         ** 
 
Other                            11            **         **         **         4          **         **         **         -          **         *H         1          1H          11          *          *          ** 
                                  3%           **         **         **         7%         **         **         **         -%         **         5%         2%         9%           3%         1%         1%         ** 
 
Nothing                           4            **         **         **         -          **         **         **         2          **         -          -          *            3          *          -          ** 
                                  1%           **         **         **         -%         **         **         **         3%         **         -%         -%         3%           1%         1%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          149         38        102         30          **          79        188          192        128         39          **         113        136        106          ** 
 
Effective sample size           237          105         19         66         19          **          44        120          130         86         22          **          81         87         67          ** 
 
Total                           365          162         28        100         29          **          72        178          195        134         37          **         130        135         97          ** 
 
Fake news / stories              55           24          4         18          1          **           9         34           32         20          2          **          19         25         11          ** 
                                 15%          15%        15%        18%         3%         **          13%        19%          16%        15%         7%         **          15%        19%        11%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            53           28          4         16          2          **           9         24           30         19          4          **          11-        26a        17          ** 
                                 15%          17%        15%        16%         7%         **          13%        14%          15%        14%        12%         **           8%        19%        17%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            45           19          1         12          4          **          12         23           17         23          6          **          24+b       10         12          ** 
                                 12%          12%         5%        12%        14%         **          17%        13%           8%        17%        15%         **          19%         7%        12%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                40           18          2         15          *          **           8         25           22         17          1          **           9         17         14          ** 
                                 11%          11%         8%        15%         1%         **          11%        14%          11%        13%         2%         **           7%        12%        15%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised             38           16          5         11          4          **          10         13           23         14          1          **           8         21         10          ** 
                                 10%          10%        17%        11%        15%         **          14%         7%          12%        10%         3%         **           6%        15%        10%         ** 
 
Bullying / trolling 
/ attacking people               33           11          2         12          6          **           9         11           12         15          6          **          13         11          7          ** 
                                  9%           7%         7%        12%        20%         **          13%         6%           6%        11%        16%         **          10%         8%         7%         ** 
 
Lack of data 
protection / security            22           13          2          4          -          **           5         10           12          8          2          **          11          7          4          ** 
                                  6%           8%         5%         4%         -%         **           7%         6%           6%         6%         5%         **           8%         5%         4%         ** 
 
Election fraud 
/ interference                   18           10          -          5          -          **           1         15+           5         13++a       -          **           6          9          3          ** 
                                  5%           6%         -%         5%         -%         **           2%         8%           2%        10%         -%         **           5%         6%         3%         ** 
 
Cambridge Analytica              17           12          -          3          *          **           2         14+          11          6          -          **           2          5         10++a       ** 
                                  5%           7%         -%         3%         1%         **           2%         8%           6%         5%         -%         **           1%         4%        11%         ** 
 
Seen bad press 
but can't recall                 13            7          *          2          4          **           *          7           11          2          -          **           3          4          7          ** 
                                  4%           4%         1%         2%        13%         **           1%         4%           6%         1%         -%         **           2%         3%         7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          149         38        102         30          **          79        188          192        128         39          **         113        136        106          ** 
 
Effective sample size           237          105         19         66         19          **          44        120          130         86         22          **          81         87         67          ** 
 
Total                           365          162         28        100         29          **          72        178          195        134         37          **         130        135         97          ** 
 
Messages / requests 
from people I don't know         11            3          -          3          6          **           2          4            9          2          1          **           7          3          1          ** 
                                  3%           2%         -%         3%        19%         **           2%         2%           4%         1%         3%         **           6%         3%         1%         ** 
 
Violent images 
/ animals being tortured         11            1-         2          5          1          **           1         10+           5          4          2          **           7          2          2          ** 
                                  3%           *%         7%         5%         2%         **           1%         6%           3%         3%         5%         **           6%         1%         2%         ** 
 
Propaganda / 
 biased information              11            4          2          5          -          **           2          7            5          4          2          **           4          5          2          ** 
                                  3%           2%         6%         5%         -%         **           3%         4%           2%         3%         5%         **           3%         4%         2%         ** 
 
Has been fined 
/ taken to court                 11            6          *          *          4          **           2          7            6          3          2          **           5          6          -          ** 
                                  3%           4%         1%         *%        13%         **           3%         4%           3%         2%         6%         **           4%         4%         -%         ** 
 
Child grooming 
/ paedophilia                     9            3          -          6+         *          **           4          5            6          2          2          **           5          2          2          ** 
                                  3%           2%         -%         6%         1%         **           6%         3%           3%         1%         6%         **           4%         2%         2%         ** 
 
People being tracked 
/ monitored / stalked             8            5          -          3          -          **           2          --           5          3          -          **           3          3          2          ** 
                                  2%           3%         -%         3%         -%         **           2%         -%           2%         2%         -%         **           2%         2%         2%         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               7            3          -          2          *          **           1          5            4          2          1          **           4          2          *          ** 
                                  2%           2%         -%         2%         1%         **           1%         3%           2%         1%         2%         **           3%         1%         *%         ** 
 
Lack of regulation 
/ censorship                      7            1          4          2          -          **           *          5            2          4          -          **           1          2          4          ** 
                                  2%           1%        12%         2%         -%         **           1%         3%           1%         3%         -%         **           1%         2%         4%         ** 
 
Inappropriate 
for children                      7            *          2          4a         -          **           2          4            *          4          2          **           4          *          2          ** 
                                  2%           *%         6%         4%         -%         **           3%         2%           *%         3%         5%         **           3%         *%         2%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           6            2          1          *          *          **           *          2            4          2          *          **           -          5          2          ** 
                                  2%           1%         2%         *%         1%         **           1%         1%           2%         2%         1%         **           -%         3%         2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          149         38        102         30          **          79        188          192        128         39          **         113        136        106          ** 
 
Effective sample size           237          105         19         66         19          **          44        120          130         86         22          **          81         87         67          ** 
 
Total                           365          162         28        100         29          **          72        178          195        134         37          **         130        135         97          ** 
 
Encouraging 
self-harm / suicide               6            3          *          2          *          **           2          4            2          3          *          **           2          1          2          ** 
                                  2%           2%         1%         2%         1%         **           3%         2%           1%         2%         *%         **           2%         1%         2%         ** 
 
Hate speech                       5            1          -          *          -          **           1          *            3          2          -          **           3          -          2          ** 
                                  1%           1%         -%         *%         -%         **           2%         *%           2%         1%         -%         **           2%         -%         2%         ** 
 
Scams / fraudulent 
activity                          5            3          -          -          -          **           *          1            1          4          -          **           3          *          2          ** 
                                  1%           2%         -%         -%         -%         **           *%         1%           *%         3%         -%         **           2%         *%         2%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           4            -          2          2          -          **           -          4            *          4+         -          **           -          -          4++ab      ** 
                                  1%           -%         7%         2%         -%         **           -%         2%           *%         3%         -%         **           -%         -%         5%         ** 
 
Focussing on 
celebrities / royalty             4            *          2          -          -          **           -          4            4          -          -          **           2          2          -          ** 
                                  1%           *%         7%         -%         -%         **           -%         2%           2%         -%         -%         **           1%         1%         -%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             4            2          -          -          -          **           -          4            -          4+         -          **           -          2          2          ** 
                                  1%           1%         -%         -%         -%         **           -%         2%           -%         3%         -%         **           -%         2%         2%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            2          -          1          -          **           *          1            2          *          *          **           -          1          2          ** 
                                  1%           1%         -%         1%         -%         **           *%         *%           1%         *%         1%         **           -%         *%         2%         ** 
 
Targeted adverts 
/ too many adverts                2            2          -          -          *          **           -          2            2          -          -          **           -          2          -          ** 
                                  1%           1%         -%         -%         2%         **           -%         1%           1%         -%         -%         **           -%         2%         -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               2            -          -          -          2          **           -          2            2          -          -          **           2          -          -          ** 
                                  *%           -%         -%         -%         5%         **           -%         1%           1%         -%         -%         **           1%         -%         -%         ** 
 
False advertising                 1            *          -          -          *          **           -          1            1          -          -          **           -          *          *          ** 
                                  *%           *%         -%         -%         2%         **           -%         *%           *%         -%         -%         **           -%         *%         *%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4837 
Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          149         38        102         30          **          79        188          192        128         39          **         113        136        106          ** 
 
Effective sample size           237          105         19         66         19          **          44        120          130         86         22          **          81         87         67          ** 
 
Total                           365          162         28        100         29          **          72        178          195        134         37          **         130        135         97          ** 
 
Addicted to using 
sites / children 
using too much                    1            -          *          -          *          **           -          1            -          *          *          **           -          *          *          ** 
                                  *%           -%         1%         -%         1%         **           -%         *%           -%         *%         *%         **           -%         *%         *%         ** 
 
Momo                              *            -          -          -          -          **           -          -            *          -          -          **           *          -          -          ** 
                                  *%           -%         -%         -%         -%         **           -%         -%           *%         -%         -%         **           *%         -%         -%         ** 
 
Terrorism videos                  -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Tax avoidance / evasion           -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Too much censorship               -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Videos being posted               -            -          -          -          -          **           -          -            -          -          -          **           -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%           -%         -%         -%         **           -%         -%         -%         ** 
 
Don't know / Not stated          22           13          2          2          *          **           3          8            8          7          6          **           7          7          6          ** 
                                  6%           8%         8%         2%         1%         **           4%         5%           4%         6%        16%         **           6%         5%         6%         ** 
 
Other                            11            7          2          2          -          **           5          4            6          2          3          **           5          2          4          ** 
                                  3%           4%         8%         2%         -%         **           7%         2%           3%         2%         9%         **           4%         1%         4%         ** 
 
Nothing                           4            1          2          *          -          **           -          3            4          -          -          **           *          2          1          ** 
                                  1%           1%         6%         *%         -%         **           -%         2%           2%         -%         -%         **           *%         1%         1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          316        295        138        168         39          322        259        222        270         37          276        209        197        155         75 
 
Effective sample size           237          206        190         86        107         28          215        172        144        179         22          180        138        127         89         51 
 
Total                           365          316        291        124        156         42          333        261        222        274         32          273        213        194        124         81 
 
Fake news / stories              55           43         38         10-        20         10           51         38         35         39          4           41         30         30         14         14 
                                 15%          14%        13%         8%        13%        23%          15%        15%        16%        14%        12%          15%        14%        15%        12%        17% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            53           48         43         24         24          5           53         40         36         44          -           39         33         34         27+        13 
                                 15%          15%        15%        19%        16%        13%          16%        15%        16%        16%         -%          14%        16%        18%        22%        17% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            45           38         36         17         15          8           41         30         30         32          4           36         30         28         16          8 
                                 12%          12%        12%        14%        10%        18%          12%        11%        14%        12%        12%          13%        14%        15%        13%         9% 
 
Issues with Facebook 
/ Mark Zuckerberg                40           32         32         13         14          6           38         29         27         31          2           28         22         18         12          9 
                                 11%          10%        11%        11%         9%        15%          11%        11%        12%        11%         7%          10%        10%         9%        10%        12% 
 
People being hacked / 
 having personal details 
stolen / compromised             38           34         31         16         26++        4           35         29         27         33          3           28         22         18         19          7 
                                 10%          11%        11%        13%        17%         9%          11%        11%        12%        12%         8%          10%        10%         9%        15%         9% 
 
Bullying / trolling 
/ attacking people               33           33         32+        11         14          1           32         26         22         31+         1           24         19         19          8          8 
                                  9%          10%        11%         9%         9%         1%          10%        10%        10%        11%         2%           9%         9%        10%         6%        10% 
 
Lack of data 
protection / security            22           17         17         11         13          3           20         17         13         16          2           20         19+        14          7          2 
                                  6%           6%         6%         9%         8%         6%           6%         7%         6%         6%         6%           7%         9%         7%         6%         2% 
 
Election fraud 
/ interference                   18           16         16          5          5          2           18         16          8         12          -           14         10         11          5          3 
                                  5%           5%         6%         4%         3%         4%           5%         6%         4%         5%         -%           5%         5%         6%         4%         4% 
 
Cambridge Analytica              17           13         12          5          5          4           14         10          7         12          4           14          9         12          3          4 
                                  5%           4%         4%         4%         3%         9%           4%         4%         3%         4%        12%           5%         4%         6%         3%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          316        295        138        168         39          322        259        222        270         37          276        209        197        155         75 
 
Effective sample size           237          206        190         86        107         28          215        172        144        179         22          180        138        127         89         51 
 
Total                           365          316        291        124        156         42          333        261        222        274         32          273        213        194        124         81 
 
Seen bad press 
but can't recall                 13           11          9          2          4          2           11         11         11          6-         2           11          7          9          5          2 
                                  4%           3%         3%         2%         2%         6%           3%         4%         5%         2%         5%           4%         3%         4%         4%         3% 
 
Messages / requests 
from people I don't know         11           10         10          4          2          1           11         11          4          4--        -           11         11+c        2-         3          * 
                                  3%           3%         4%         3%         1%         3%           3%         4%         2%         1%         -%           4%         5%         1%         2%         *% 
 
Violent images 
/ animals being tortured         11           10         10          4          7          1           10         10          7          9          2            7          7          3          3          5 
                                  3%           3%         3%         3%         4%         3%           3%         4%         3%         3%         5%           2%         3%         2%         2%         6% 
 
Propaganda / 
 biased information              11            9          9          5          7          -           11         11          7          7          -            9          5          7          3          - 
                                  3%           3%         3%         4%         5%         -%           3%         4%         3%         3%         -%           3%         2%         4%         3%         -% 
 
Has been fined 
/ taken to court                 11            8          8          5          5          2            7          4          3          2--        4            6          5          6          4          4 
                                  3%           3%         3%         4%         3%         6%           2%         2%         1%         1%        12%           2%         2%         3%         3%         5% 
 
Child grooming 
/ paedophilia                     9            9          9          4          6          -            9          6          2-         5          -            8          6          4          4          2 
                                  3%           3%         3%         3%         4%         -%           3%         2%         1%         2%         -%           3%         3%         2%         3%         2% 
 
People being tracked 
/ monitored / stalked             8            6          6          3          3          -            8          5          3          6          -            6          6          2          2          2 
                                  2%           2%         2%         2%         2%         -%           2%         2%         1%         2%         -%           2%         3%         1%         1%         2% 
 
Inappropriate 
content / pornography 
/ sexualised images               7            7          6          1          3          -            6          6          2          4          *            4          4          3          2          2 
                                  2%           2%         2%         1%         2%         -%           2%         2%         1%         2%         2%           2%         2%         1%         2%         3% 
 
Lack of regulation 
/ censorship                      7            5          5          3          5          2            7          7          7          7          -            3          1          3          3          2 
                                  2%           1%         2%         2%         3%         5%           2%         3%         3%         2%         -%           1%         1%         1%         2%         2% 
 
Inappropriate 
for children                      7            7          4          *          2          -            2          2          2          2-         4            2-         2          2          2          5+ab 
                                  2%           2%         2%         *%         1%         -%           1%         1%         1%         1%        13%           1%         1%         1%         2%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          316        295        138        168         39          322        259        222        270         37          276        209        197        155         75 
 
Effective sample size           237          206        190         86        107         28          215        172        144        179         22          180        138        127         89         51 
 
Total                           365          316        291        124        156         42          333        261        222        274         32          273        213        194        124         81 
 
Taking too long 
to remove offensive / 
 controversial material           6            6          6          4          4          *            4          4          4          4          2            4          4          4          2          3 
                                  2%           2%         2%         3%         3%         1%           1%         2%         2%         2%         6%           1%         2%         2%         2%         3% 
 
Encouraging 
self-harm / suicide               6            5          3          3          3          *            3          3          1          3          2            3          3          1          -          2 
                                  2%           2%         1%         2%         2%         *%           1%         1%         *%         1%         7%           1%         1%         *%         -%         3% 
 
Hate speech                       5            3          3          1          1          -            5          5          3          5          *            5          5          3          2          * 
                                  1%           1%         1%         1%         1%         -%           1%         2%         1%         2%         *%           2%         2%         2%         1%         *% 
 
Scams / fraudulent 
activity                          5            3          3          3          3          2            5          3          4          5          -            3          3          3          1          2 
                                  1%           1%         1%         3%         2%         4%           1%         1%         2%         2%         -%           1%         1%         2%         1%         2% 
 
Setting up fake profiles 
/ accounts / catfishing           4            2          2          -          -          2            2          2          2          2          2            ---        --         -          -          2a 
                                  1%           1%         1%         -%         -%         5%           1%         1%         1%         1%         7%           -%         -%         -%         -%         3% 
 
Focussing on 
celebrities / royalty             4            4          4          -          -          -            4          2          --         2          -            4          4          2          2          - 
                                  1%           1%         1%         -%         -%         -%           1%         1%         -%         1%         -%           1%         2%         1%         2%         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             4            4          4          -          -          *            4          4          2          4          *            4          4          -          -          * 
                                  1%           1%         1%         -%         -%         *%           1%         1%         1%         1%         1%           1%         2%         -%         -%         *% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            2          2          -          1          -            2          2          1          2          -            2          *          2          2          * 
                                  1%           1%         1%         -%         1%         -%           1%         1%         *%         1%         -%           1%         *%         1%         2%         *% 
 
Targeted adverts 
/ too many adverts                2            *-         *          *          *          2            2          2          2          2          -            2          *          2          *          - 
                                  1%           *%         *%         *%         *%         4%           1%         1%         1%         1%         -%           1%         *%         1%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          316        295        138        168         39          322        259        222        270         37          276        209        197        155         75 
 
Effective sample size           237          206        190         86        107         28          215        172        144        179         22          180        138        127         89         51 
 
Total                           365          316        291        124        156         42          333        261        222        274         32          273        213        194        124         81 
 
Poor conditions 
/ treatment of 
workers / equal pay               2            2          2          -          -          -            2          2          -          2          -            2          -          2          2          - 
                                  *%           1%         1%         -%         -%         -%           *%         1%         -%         1%         -%           1%         -%         1%         1%         -% 
 
False advertising                 1            1          1          *          *          -            1          1          *          *          -            1          1          1          1          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         1%         -% 
 
Addicted to using 
sites / children 
using too much                    1            1          1          -          *          -            *          *          *          *          *            1          -          *          *          - 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         1%           *%         -%         *%         *%         -% 
 
Momo                              *            *          *          -          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         -%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
Terrorism videos                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Tax avoidance / evasion           -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Too much censorship               -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Videos being posted               -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
Don't know / Not stated          22           19         16          7          8          3           18         11         12         17          4           20         12         17e         9          *- 
                                  6%           6%         5%         6%         5%         7%           5%         4%         6%         6%        13%           7%         5%         9%         7%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          316        295        138        168         39          322        259        222        270         37          276        209        197        155         75 
 
Effective sample size           237          206        190         86        107         28          215        172        144        179         22          180        138        127         89         51 
 
Total                           365          316        291        124        156         42          333        261        222        274         32          273        213        194        124         81 
 
Other                            11           10          8          8+         8          1           10          7          7         10          1            7          5          7          2          4 
                                  3%           3%         3%         6%         5%         2%           3%         3%         3%         4%         5%           3%         2%         4%         2%         5% 
 
Nothing                           4            4          4          4+         4          -            4          4          4          4          -            4          4          4          2          - 
                                  1%           1%         1%         3%         2%         -%           1%         1%         2%         1%         -%           1%         2%         2%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          138        217          245        284        223        160        244          184        106         52          **         185        114         34         26 
 
Effective sample size           237           81        153          158        187        151        108        156          114         77         37          **         116         79         25         18 
 
Total                           365          117        242          238        290        233        166        236          173        122         57          **         179        122         38         26 
 
Fake news / stories              55           14         41           36         40         36         33         29           25         21          7          **          24         21          3          7 
                                 15%          12%        17%          15%        14%        16%        20%        12%          15%        18%        12%         **          13%        17%         8%        26% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            53           17         36           35         42         35         29         36           24         14         10          **          28         14          4          7 
                                 15%          15%        15%          15%        14%        15%        17%        15%          14%        11%        18%         **          16%        11%        11%        26% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            45           12         33           32         43+        30         20         32           18         21          6          **          23         16          4          2 
                                 12%          10%        14%          14%        15%        13%        12%        13%          10%        17%        10%         **          13%        13%        12%         9% 
 
Issues with Facebook 
/ Mark Zuckerberg                40           11         29           28         37         27         21         28           16         19          5          **          18         17          5          - 
                                 11%           9%        12%          12%        13%        12%        13%        12%           9%        16%         8%         **          10%        14%        14%         -% 
 
People being hacked / 
 having personal details 
stolen / compromised             38           21++B      17-          28         30         26         19         28           19         10          7          **          20          9          6          3 
                                 10%          18%         7%          12%        10%        11%        11%        12%          11%         8%        13%         **          11%         7%        15%        12% 
 
Bullying / trolling 
/ attacking people               33           12         20           22         29         19         17         29+          24+         7          3          **          19         12          2          1 
                                  9%          10%         8%           9%        10%         8%        10%        12%          14%         5%         5%         **          10%        10%         4%         2% 
 
Lack of data 
protection / security            22            7         15           17         20         17         13         18           13          5          *          **          13          7          -          2 
                                  6%           6%         6%           7%         7%         7%         8%         8%           8%         4%         1%         **           7%         6%         -%         7% 
 
Election fraud 
/ interference                   18            4         14           11         13         11          9          9           11          3          3          **          11          3          4          * 
                                  5%           4%         6%           5%         4%         5%         5%         4%           6%         3%         6%         **           6%         2%         9%         1% 
 
Cambridge Analytica              17            5         12           10         12         10          7         11            7          5          4          **           9          7          *          2 
                                  5%           4%         5%           4%         4%         4%         4%         4%           4%         4%         6%         **           5%         5%         1%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          138        217          245        284        223        160        244          184        106         52          **         185        114         34         26 
 
Effective sample size           237           81        153          158        187        151        108        156          114         77         37          **         116         79         25         18 
 
Total                           365          117        242          238        290        233        166        236          173        122         57          **         179        122         38         26 
 
Seen bad press 
but can't recall                 13            7          4-           9         10         11          6          5            5          4          3          **           4          5          3          - 
                                  4%           6%         2%           4%         4%         5%         3%         2%           3%         3%         6%         **           2%         4%         9%         -% 
 
Messages / requests 
from people I don't know         11            7          5            4          9          3-         1          8            4          6          2          **           8          4          -          - 
                                  3%           6%         2%           2%         3%         1%         1%         3%           2%         5%         3%         **           4%         3%         -%         -% 
 
Violent images 
/ animals being tortured         11            1         10            9          9          7          2          6            7          4          1          **           6          3          2          * 
                                  3%           1%         4%           4%         3%         3%         1%         2%           4%         3%         1%         **           3%         3%         5%         2% 
 
Propaganda / 
 biased information              11            2          9            5          9          5          4          5            5          1          4          **           5          2          3          - 
                                  3%           2%         4%           2%         3%         2%         2%         2%           3%         1%         7%         **           3%         1%         9%         -% 
 
Has been fined 
/ taken to court                 11            3          8            4          8          5          1-         6            3          4          2          **           3          2          5          2 
                                  3%           2%         3%           2%         3%         2%         1%         3%           2%         3%         4%         **           2%         1%        12%         6% 
 
Child grooming 
/ paedophilia                     9            2          7            7          3--        4          2          6            9+b        -          -          **           4          5          -          1 
                                  3%           2%         3%           3%         1%         2%         1%         2%           5%         -%         -%         **           2%         4%         -%         3% 
 
People being tracked 
/ monitored / stalked             8            2          5            6          6          5          1          5            2          5          2          **           5          3          -          - 
                                  2%           1%         2%           3%         2%         2%         1%         2%           1%         4%         3%         **           3%         3%         -%         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               7            *          5            5          7          6          *          4            5          1          *          **           3          2          *          2 
                                  2%           *%         2%           2%         2%         3%         *%         2%           3%         1%         1%         **           2%         1%         1%         7% 
 
Lack of regulation 
/ censorship                      7            2          5            2          6          3          2          4            2          4          *          **           2          2          2          * 
                                  2%           2%         2%           1%         2%         1%         1%         2%           1%         3%         *%         **           1%         2%         4%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          138        217          245        284        223        160        244          184        106         52          **         185        114         34         26 
 
Effective sample size           237           81        153          158        187        151        108        156          114         77         37          **         116         79         25         18 
 
Total                           365          117        242          238        290        233        166        236          173        122         57          **         179        122         38         26 
 
Inappropriate 
for children                      7            *          6            4          4          4          4          4            6+         -          *          **           6+         -          -          * 
                                  2%           *%         3%           2%         2%         2%         3%         2%           4%         -%         *%         **           4%         -%         -%         1% 
 
Taking too long 
to remove offensive / 
 controversial material           6            4          2            5          6          6          1          6            2          2          2          **           4          2          -          * 
                                  2%           3%         1%           2%         2%         2%         *%         3%           1%         2%         3%         **           2%         2%         -%         2% 
 
Encouraging 
self-harm / suicide               6            1          4            5          5          4          5          5            3          2          *          **           3          1          2          * 
                                  2%           1%         2%           2%         2%         2%         3%         2%           2%         2%         *%         **           2%         *%         4%         1% 
 
Hate speech                       5            5++B       --           2          3          5          2          2            3          *          2          **           2          2          2          - 
                                  1%           4%         -%           1%         1%         2%         1%         1%           2%         *%         3%         **           1%         1%         5%         -% 
 
Scams / fraudulent 
activity                          5            5++B       --           3          5          3          3          4            3          -          2          **           3          -          2          - 
                                  1%           4%         -%           1%         2%         1%         2%         2%           2%         -%         4%         **           2%         -%         5%         -% 
 
Setting up fake profiles 
/ accounts / catfishing           4            2          2            *-         2          *-         -          2            2          2          -          **           2          2          -          - 
                                  1%           2%         1%           *%         1%         *%         -%         1%           1%         2%         -%         **           1%         2%         -%         -% 
 
Focussing on 
celebrities / royalty             4            2          2            2          4          4          4          2            -          2          2a         **           2          *          -          2 
                                  1%           2%         1%           1%         1%         2%         2%         1%           -%         1%         4%         **           1%         *%         -%         7% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             4            -          4            2          4          2          -          2            2          *          2          **           2          -          *          2 
                                  1%           -%         2%           1%         1%         1%         -%         1%           1%         *%         3%         **           1%         -%         *%         7% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          138        217          245        284        223        160        244          184        106         52          **         185        114         34         26 
 
Effective sample size           237           81        153          158        187        151        108        156          114         77         37          **         116         79         25         18 
 
Total                           365          117        242          238        290        233        166        236          173        122         57          **         179        122         38         26 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            1          2            1          2          1          *          1            1          *          1          **           1          *          1          - 
                                  1%           1%         1%           *%         1%         *%         *%         *%           *%         *%         2%         **           *%         *%         4%         -% 
 
Targeted adverts 
/ too many adverts                2            *          2            *          *          *          *          *            -          *          -          **           -          *          -          2 
                                  1%           *%         1%           *%         *%         *%         *%         *%           -%         *%         -%         **           -%         *%         -%         6% 
 
Poor conditions 
/ treatment of 
workers / equal pay               2            -          2            2          2          2          -          2            -          -          -          **           -          -          -          2 
                                  *%           -%         1%           1%         1%         1%         -%         1%           -%         -%         -%         **           -%         -%         -%         6% 
 
False advertising                 1            1          -            1          1          1          *          1            -          1          -          **           -          1          -          - 
                                  *%           1%         -%           *%         *%         *%         *%         *%           -%         1%         -%         **           -%         1%         -%         -% 
 
Addicted to using 
sites / children 
using too much                    1            *          *            *          *          *          *          *            *          *          -          **           1          -          -          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         -%         **           *%         -%         -%         -% 
 
Momo                              *            *          -            *          *          *          *          *            -          -          -          **           -          -          -          * 
                                  *%           *%         -%           *%         *%         *%         *%         *%           -%         -%         -%         **           -%         -%         -%         1% 
 
Terrorism videos                  -            -          -            -          -          -          -          -            -          -          -          **           -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         **           -%         -%         -%         -% 
 
Tax avoidance / evasion           -            -          -            -          -          -          -          -            -          -          -          **           -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         **           -%         -%         -%         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -            -          -          -          -          -            -          -          -          **           -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         **           -%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          138        217          245        284        223        160        244          184        106         52          **         185        114         34         26 
 
Effective sample size           237           81        153          158        187        151        108        156          114         77         37          **         116         79         25         18 
 
Total                           365          117        242          238        290        233        166        236          173        122         57          **         179        122         38         26 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -            -          -          -          -          -            -          -          -          **           -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         **           -%         -%         -%         -% 
 
Too much censorship               -            -          -            -          -          -          -          -            -          -          -          **           -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         **           -%         -%         -%         -% 
 
Videos being posted               -            -          -            -          -          -          -          -            -          -          -          **           -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         **           -%         -%         -%         -% 
 
Don't know / Not stated          22            6         15           15         16         15         16+        16           10          6          5          **          13          5          2          1 
                                  6%           5%         6%           6%         5%         7%         9%         7%           6%         5%         8%         **           7%         4%         4%         6% 
 
Other                            11            4          7            5          5-         8          6          6            5          6          1          **           5          6          *          * 
                                  3%           4%         3%           2%         2%         4%         3%         3%           3%         5%         2%         **           3%         5%         1%         1% 
 
Nothing                           4            -          4            *          2          *          *          *            2          2          -          **           2          2          -          - 
                                  1%           -%         2%           *%         1%         *%         *%         *%           1%         2%         -%         **           1%         2%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  359           21 
 
Effective sample size           237           14 
 
Total                           365           19 
 
Fake news / stories              55            5 
                                 15%          27% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            53            5 
                                 15%          27% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            45            2 
                                 12%          12% 
 
Issues with Facebook 
/ Mark Zuckerberg                40            - 
                                 11%           -% 
 
People being hacked / 
 having personal details 
stolen / compromised             38            3 
                                 10%          17% 
 
Bullying / trolling 
/ attacking people               33            * 
                                  9%           2% 
 
Lack of data 
protection / security            22            2 
                                  6%           9% 
 
Election fraud 
/ interference                   18            * 
                                  5%           1% 
 
Cambridge Analytica              17            2 
                                  5%           9% 
 
Seen bad press 
but can't recall                 13            - 
                                  4%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  359           21 
 
Effective sample size           237           14 
 
Total                           365           19 
 
Messages / requests 
from people I don't know         11            - 
                                  3%           -% 
 
Violent images 
/ animals being tortured         11            * 
                                  3%           2% 
 
Propaganda / 
 biased information              11            - 
                                  3%           -% 
 
Has been fined 
/ taken to court                 11            2 
                                  3%           8% 
 
Child grooming 
/ paedophilia                     9            1 
                                  3%           4% 
 
People being tracked 
/ monitored / stalked             8            - 
                                  2%           -% 
 
Inappropriate 
content / pornography 
/ sexualised images               7            - 
                                  2%           -% 
 
Lack of regulation 
/ censorship                      7            * 
                                  2%           2% 
 
Inappropriate 
for children                      7            * 
                                  2%           1% 
 
Taking too long 
to remove offensive / 
 controversial material           6            * 
                                  2%           3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  359           21 
 
Effective sample size           237           14 
 
Total                           365           19 
 
Encouraging 
self-harm / suicide               6            - 
                                  2%           -% 
 
Hate speech                       5            - 
                                  1%           -% 
 
Scams / fraudulent 
activity                          5            - 
                                  1%           -% 
 
Setting up fake profiles 
/ accounts / catfishing           4            - 
                                  1%           -% 
 
Focussing on 
celebrities / royalty             4            2 
                                  1%          10% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             4            - 
                                  1%           -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            - 
                                  1%           -% 
 
Targeted adverts 
/ too many adverts                2            2 
                                  1%           9% 
 
Poor conditions 
/ treatment of 
workers / equal pay               2            2 
                                  *%           8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  359           21 
 
Effective sample size           237           14 
 
Total                           365           19 
 
False advertising                 1            - 
                                  *%           -% 
 
Addicted to using 
sites / children 
using too much                    1            - 
                                  *%           -% 
 
Momo                              *            * 
                                  *%           1% 
 
Terrorism videos                  -            - 
                                  -%           -% 
 
Tax avoidance / evasion           -            - 
                                  -%           -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            - 
                                  -%           -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            - 
                                  -%           -% 
 
Too much censorship               -            - 
                                  -%           -% 
 
Videos being posted               -            - 
                                  -%           -% 
 
Don't know / Not stated          22            1 
                                  6%           8% 
 
Other                            11            * 
                                  3%           2% 
 
Nothing                           4            - 
                                  1%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          197        177        248        101        253        227        159        113         78         40        176         44 
 
Effective sample size           237          123        113        162         63        168        149        104         66         46         21        111         26 
 
Total                           365          186        171        247         90        258        223        150        100         61         25        163         39 
 
Fake news / stories              55           25         21         33         13         38         40h        25         11          3-         1         32h        10 
                                 15%          13%        12%        13%        14%        15%        18%        17%        11%         5%         6%        19%        26% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            53           32         34+        37         12         33         26         30+        23+e       12          2         27          3 
                                 15%          17%        20%        15%        14%        13%        12%        20%        23%        20%         9%        17%         7% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            45           20         26         31          8         34         25         18         17          8          2         16          2 
                                 12%          11%        15%        12%         9%        13%        11%        12%        17%        14%         7%        10%         5% 
 
Issues with Facebook 
/ Mark Zuckerberg                40           18         25h        33h        12h        30         26         20h        13          2-         2         13          4 
                                 11%          10%        14%        13%        14%        12%        12%        14%        13%         3%         8%         8%        10% 
 
People being hacked / 
 having personal details 
stolen / compromised             38           26         17         29         19++b      31         30         22         17+        15++bce     8         20          7 
                                 10%          14%        10%        12%        22%        12%        13%        14%        17%        24%        33%        12%        19% 
 
Bullying / trolling 
/ attacking people               33           20         13         23          6         22         19          6-         7          5          4         13          7 
                                  9%          11%         7%         9%         6%         8%         8%         4%         7%         8%        14%         8%        18% 
 
Lack of data 
protection / security            22           14         11         18          7         15         15         12          8          5          -         14          1 
                                  6%           8%         6%         7%         7%         6%         7%         8%         7%         8%         -%         8%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          197        177        248        101        253        227        159        113         78         40        176         44 
 
Effective sample size           237          123        113        162         63        168        149        104         66         46         21        111         26 
 
Total                           365          186        171        247         90        258        223        150        100         61         25        163         39 
 
Election fraud 
/ interference                   18            7          8         13          3         13         15          9          6          3          3         15++        1 
                                  5%           4%         5%         5%         4%         5%         7%         6%         6%         5%        12%         9%         3% 
 
Cambridge Analytica              17            7         14+        12          7         12         12         13+h        3          -          -         12          * 
                                  5%           4%         8%         5%         8%         5%         5%         9%         3%         -%         -%         7%         1% 
 
Seen bad press 
but can't recall                 13            6          7         11          -         11         11          2          2          2          -          3          * 
                                  4%           3%         4%         4%         -%         4%         5%         1%         2%         3%         -%         2%         *% 
 
Messages / requests 
from people I don't know         11            7          5          7          1         11          5          2          4          2          2          3          1 
                                  3%           4%         3%         3%         1%         4%         2%         1%         4%         3%         7%         2%         2% 
 
Violent images 
/ animals being tortured         11            5          6          6          5          7          7          7          3          *          2          6          1 
                                  3%           3%         3%         2%         5%         3%         3%         5%         3%         1%         9%         4%         4% 
 
Propaganda / 
 biased information              11            5          5         11          2          5          5          5          2          2          -          7          - 
                                  3%           3%         3%         4%         2%         2%         2%         3%         2%         3%         -%         4%         -% 
 
Has been fined 
/ taken to court                 11            7          6          8          2          8          6          4          4          3          -          4          - 
                                  3%           4%         3%         3%         3%         3%         3%         3%         4%         6%         -%         3%         -% 
 
Child grooming 
/ paedophilia                     9            3          3          6          2          4          6          5          2          *          *          1          - 
                                  3%           2%         2%         2%         2%         2%         3%         3%         2%         *%         2%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          197        177        248        101        253        227        159        113         78         40        176         44 
 
Effective sample size           237          123        113        162         63        168        149        104         66         46         21        111         26 
 
Total                           365          186        171        247         90        258        223        150        100         61         25        163         39 
 
People being tracked 
/ monitored / stalked             8            3          3          5          2          3          3          2          2          1          1          3          - 
                                  2%           2%         2%         2%         2%         1%         1%         1%         2%         2%         5%         2%         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               7            2          5          2          2          5          5          1          1          2          2          2          - 
                                  2%           1%         3%         1%         2%         2%         2%         *%         1%         3%         9%         1%         -% 
 
Lack of regulation 
/ censorship                      7            4          2          6          5+         5          5          4          2          *          *          4          2 
                                  2%           2%         1%         3%         5%         2%         2%         3%         2%         *%         1%         3%         5% 
 
Inappropriate 
for children                      7            *-         *          4          *          4          *-         2          -          -          -          4          - 
                                  2%           *%         *%         2%         *%         2%         *%         2%         -%         -%         -%         2%         -% 
 
Taking too long 
to remove offensive / 
 controversial material           6            4          2          6          2          4          4          1          4          2          -          4          - 
                                  2%           2%         1%         2%         2%         2%         2%         *%         4%         3%         -%         3%         -% 
 
Encouraging 
self-harm / suicide               6            2          2          5          1          5          3          2          2          1          2          2          - 
                                  2%           1%         1%         2%         1%         2%         1%         2%         2%         1%         7%         1%         -% 
 
Hate speech                       5            2          2          3          2          3          3          5+         2          -          -          3          - 
                                  1%           1%         1%         1%         2%         1%         1%         3%         2%         -%         -%         2%         -% 
 
Scams / fraudulent 
activity                          5            3          *          3          -          3          3          3          3          *          *          3          - 
                                  1%           2%         *%         1%         -%         1%         1%         2%         3%         *%         1%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          197        177        248        101        253        227        159        113         78         40        176         44 
 
Effective sample size           237          123        113        162         63        168        149        104         66         46         21        111         26 
 
Total                           365          186        171        247         90        258        223        150        100         61         25        163         39 
 
Setting up fake profiles 
/ accounts / catfishing           4            *          -          4          2          2          2          2          *          -          -          2          - 
                                  1%           *%         -%         2%         2%         1%         1%         2%         *%         -%         -%         1%         -% 
 
Focussing on 
celebrities / royalty             4            2          2          2          2          4          4          *          -          *          -          4          - 
                                  1%           1%         1%         1%         2%         1%         2%         *%         -%         *%         -%         2%         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             4            -          2          *-         -          4          4          -          -          -          -          -          - 
                                  1%           -%         1%         *%         -%         1%         2%         -%         -%         -%         -%         -%         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            1          2          2          2          2          2          2          *          1          -          1          - 
                                  1%           *%         1%         1%         2%         1%         1%         1%         *%         2%         -%         1%         -% 
 
Targeted adverts 
/ too many adverts                2            *          2          2          2+         2          *          2          *          *          -          2          - 
                                  1%           *%         1%         1%         2%         1%         *%         1%         *%         1%         -%         1%         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               2            2          2          2          -          2          2          2          2          2+         -          -          - 
                                  *%           1%         1%         1%         -%         1%         1%         1%         2%         3%         -%         -%         -% 
 
False advertising                 1            *          1          1          1          1          1          1          *          *          -          1          - 
                                  *%           *%         *%         *%         1%         *%         *%         1%         *%         1%         -%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          197        177        248        101        253        227        159        113         78         40        176         44 
 
Effective sample size           237          123        113        162         63        168        149        104         66         46         21        111         26 
 
Total                           365          186        171        247         90        258        223        150        100         61         25        163         39 
 
Addicted to using 
sites / children 
using too much                    1            *          -          *          -          *          *          -          *          -          -          *          - 
                                  *%           *%         -%         *%         -%         *%         *%         -%         *%         -%         -%         *%         -% 
 
Momo                              *            *          *          -          *          *          *          -          *          -          -          -          - 
                                  *%           *%         *%         -%         *%         *%         *%         -%         *%         -%         -%         -%         -% 
 
Terrorism videos                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Tax avoidance / evasion           -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Too much censorship               -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Videos being posted               -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
Don't know / Not stated          22            9          7         16          3         13         11          5          4          *          -          8          2 
                                  6%           5%         4%         7%         3%         5%         5%         3%         4%         1%         -%         5%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          197        177        248        101        253        227        159        113         78         40        176         44 
 
Effective sample size           237          123        113        162         63        168        149        104         66         46         21        111         26 
 
Total                           365          186        171        247         90        258        223        150        100         61         25        163         39 
 
Other                            11            5          7          5          3          6          6          4          3          *          -          3          * 
                                  3%           3%         4%         2%         4%         2%         3%         3%         3%         1%         -%         2%         1% 
 
Nothing                           4            2          -          3          -          4          *          2          -          -          -          2          3 
                                  1%           1%         -%         1%         -%         1%         *%         1%         -%         -%         -%         1%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          269        144        107         76        252        128        206         54         73         44         23        212        248          **        59          ** 
 
Effective sample size           237          177         92         73         53        176         83        142         32         54         29         15        145        161          **        41          ** 
 
Total                           365          267        125        116         76        276        133        216         48         83         48         23        224        244          **        61          ** 
 
Fake news / stories              55           44         23         13         12         39         18         29         10         13          4          4         27         37          **        15          ** 
                                 15%          16%        18%        11%        16%        14%        13%        14%        20%        16%         9%        19%        12%        15%         **        24%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            53           36         15         24         10         43         26         39          8         14          9          6         35         35          **        14          ** 
                                 15%          13%        12%        21%        13%        16%        20%        18%        16%        17%        19%        24%        16%        14%         **        22%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            45           32         10         11          6         31         14         23          6         11          5          5         33         26          **         4          ** 
                                 12%          12%         8%        10%         8%        11%        10%        11%        13%        13%        10%        23%        15%        11%         **         6%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                40           31         17         17          8         29         18         26         11+eO       8          7          4         26         28          **         2          ** 
                                 11%          12%        14%        15%        11%        11%        13%        12%        23%         9%        15%        18%        12%        11%         **         3%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised             38           31         24++eg     18          9         27         15         17          9          9          4          1         25         29          **         9          ** 
                                 10%          12%        19%        15%        12%        10%        11%         8%        19%        11%         9%         4%        11%        12%         **        14%         ** 
 
Bullying / trolling 
/ attacking people               33           20         11          9          6         28         18         17          4          6          4          -         21         19          **         8          ** 
                                  9%           7%         9%         7%         7%        10%        13%         8%         8%         7%         8%         -%         9%         8%         **        12%         ** 
 
Lack of data 
protection / security            22           20          9          6          7         18          6         18          5          9          3          *         21++       17          **         2          ** 
                                  6%           7%         7%         5%         9%         7%         4%         8%        10%        11%         7%         1%         9%         7%         **         3%         ** 
 
Election fraud 
/ interference                   18           14          7          7          4         18+         6          9          2          7          -          4         10         14          **         2          ** 
                                  5%           5%         5%         6%         5%         6%         4%         4%         5%         8%         -%        15%         4%         6%         **         3%         ** 
 
Cambridge Analytica              17           10          5         13++adq     -         17+         7         10          -          5          -          2         16+        12          **         2          ** 
                                  5%           4%         4%        11%         -%         6%         5%         5%         -%         6%         -%         7%         7%         5%         **         3%         ** 
 
Seen bad press 
but can't recall                 13           11          5          4          3          9          4          7          *          4          2          1          5         11          **         5          ** 
                                  4%           4%         4%         3%         5%         3%         3%         3%         *%         5%         3%         3%         2%         5%         **         8%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          269        144        107         76        252        128        206         54         73         44         23        212        248          **        59          ** 
 
Effective sample size           237          177         92         73         53        176         83        142         32         54         29         15        145        161          **        41          ** 
 
Total                           365          267        125        116         76        276        133        216         48         83         48         23        224        244          **        61          ** 
 
Messages / requests 
from people I don't know         11            9          3          2          1          3--        2          2-         1          -          -          *          1--       10l         **         1          ** 
                                  3%           3%         2%         2%         2%         1%         1%         1%         3%         -%         -%         1%         1%         4%         **         2%         ** 
 
Violent images 
/ animals being tortured         11            6          5          2          5         11          4          5          2          5          *          1          7          9          **         2          ** 
                                  3%           2%         4%         1%         7%         4%         3%         3%         5%         6%         1%         6%         3%         4%         **         3%         ** 
 
Propaganda / 
 biased information              11            7          2          7+         4          9          4          7          2          5          -          4         11+         9          **         4          ** 
                                  3%           3%         2%         6%         5%         3%         3%         3%         4%         6%         -%        16%         5%         4%         **         6%         ** 
 
Has been fined 
/ taken to court                 11            8          2          2          4          9          5          6          2          6          4          2          8          6          **         -          ** 
                                  3%           3%         2%         2%         5%         3%         4%         3%         4%         7%         8%        10%         3%         3%         **         -%         ** 
 
Child grooming 
/ paedophilia                     9            5          3          2          2          7          2          3          -          3          1          -          5          5          **         -          ** 
                                  3%           2%         2%         1%         3%         3%         2%         2%         -%         3%         3%         -%         2%         2%         **         -%         ** 
 
People being tracked 
/ monitored / stalked             8            3          2          2          -          5          2          2          -          -          -          -          3          5          **         -          ** 
                                  2%           1%         1%         1%         -%         2%         1%         1%         -%         -%         -%         -%         1%         2%         **         -%         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               7            5          1          *          -          4          1          3          *          *          -          -          6          3          **         *          ** 
                                  2%           2%         *%         *%         -%         2%         *%         1%         *%         *%         -%         -%         3%         1%         **         1%         ** 
 
Lack of regulation 
/ censorship                      7            5          2          6+         2          7          4          7          2          -          2          *          6          3          **         2          ** 
                                  2%           2%         2%         5%         2%         2%         3%         3%         3%         -%         3%         2%         3%         1%         **         3%         ** 
 
Inappropriate 
for children                      7            4          *          2          *          4          2          6l         2l         -          -          -          ---        4          **         -          ** 
                                  2%           2%         *%         2%         *%         1%         2%         3%         4%         -%         -%         -%         -%         2%         **         -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           6            4          4          3          2          6          2          6          1          2          3          -          6          5          **         2          ** 
                                  2%           2%         3%         3%         3%         2%         2%         3%         2%         2%         7%         -%         3%         2%         **         3%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          269        144        107         76        252        128        206         54         73         44         23        212        248          **        59          ** 
 
Effective sample size           237          177         92         73         53        176         83        142         32         54         29         15        145        161          **        41          ** 
 
Total                           365          267        125        116         76        276        133        216         48         83         48         23        224        244          **        61          ** 
 
Encouraging 
self-harm / suicide               6            5          2          2          2          3          2          5          2          2          2          -          2          5          **         -          ** 
                                  2%           2%         2%         1%         3%         1%         1%         2%         4%         2%         4%         -%         1%         2%         **         -%         ** 
 
Hate speech                       5            5          -          2          2          5          2          5          -          2          -          -          5          5          **         -          ** 
                                  1%           2%         -%         2%         2%         2%         1%         2%         -%         2%         -%         -%         2%         2%         **         -%         ** 
 
Scams / fraudulent 
activity                          5            5          2          1          2          5          2          3          -          1          1          -          3          4          **         3+         ** 
                                  1%           2%         2%         1%         2%         2%         1%         1%         -%         2%         3%         -%         1%         2%         **         5%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           4            2          *          4+         -          4          2          4          2          -          -          -          2          2          **         *          ** 
                                  1%           1%         *%         4%         -%         2%         2%         2%         4%         -%         -%         -%         1%         1%         **         *%         ** 
 
Focussing on 
celebrities / royalty             4            4          4+         2          4++e       2          2          2          2          2          2          -          4          4          **         2          ** 
                                  1%           1%         3%         1%         5%         1%         1%         1%         4%         3%         4%         -%         2%         2%         **         3%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             4            4          2          -          4++efLq    2          -          2          -          2          -          -          --         2          **         -          ** 
                                  1%           1%         2%         -%         5%         1%         -%         1%         -%         2%         -%         -%         -%         1%         **         -%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            2          2          2          1          2          1          2          1          -          1          *          2          1          **         -          ** 
                                  1%           1%         1%         2%         2%         1%         *%         1%         1%         -%         1%         1%         1%         1%         **         -%         ** 
 
Targeted adverts 
/ too many adverts                2            2          -          2          *          2          -          2          -          2+         -          -          2          2          **         2++        ** 
                                  1%           1%         -%         1%         1%         1%         -%         1%         -%         3%         -%         -%         1%         1%         **         3%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               2            2          -          -          -          2          -          2          -          2          -          -          2          2          **         -          ** 
                                  *%           1%         -%         -%         -%         1%         -%         1%         -%         2%         -%         -%         1%         1%         **         -%         ** 
 
False advertising                 1            1          *          *          *          1          *          1          *          *          *          -          1          *          **         *          ** 
                                  *%           *%         *%         *%         1%         *%         *%         *%         1%         1%         1%         -%         *%         *%         **         1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  359          269        144        107         76        252        128        206         54         73         44         23        212        248          **        59          ** 
 
Effective sample size           237          177         92         73         53        176         83        142         32         54         29         15        145        161          **        41          ** 
 
Total                           365          267        125        116         76        276        133        216         48         83         48         23        224        244          **        61          ** 
 
Addicted to using 
sites / children 
using too much                    1            *          -          -          -          *          -          1          -          -          -          -          *          *          **         -          ** 
                                  *%           *%         -%         -%         -%         *%         -%         *%         -%         -%         -%         -%         *%         *%         **         -%         ** 
 
Momo                              *            *          -          -          *          *          *          -          -          -          -          -          *          *          **         -          ** 
                                  *%           *%         -%         -%         *%         *%         *%         -%         -%         -%         -%         -%         *%         *%         **         -%         ** 
 
Terrorism videos                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Tax avoidance / evasion           -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Too much censorship               -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Videos being posted               -            -          -          -          -          -          -          -          -          -          -          -          -          -          **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%         ** 
 
Don't know / Not stated          22           14          7          8          4         18          6         16          *          1          4          1         13         15          **         3          ** 
                                  6%           5%         6%         7%         5%         7%         4%         7%         1%         2%         9%         6%         6%         6%         **         4%         ** 
 
Other                            11            8          2          1          2          9          2          8          1          3          1          -          5          6          **         2          ** 
                                  3%           3%         2%         1%         3%         3%         1%         4%         1%         4%         3%         -%         2%         2%         **         3%         ** 
 
Nothing                           4            4          -          2          -          4          3          4          -          1          -          3          4          3          **         1          ** 
                                  1%           1%         -%         2%         -%         1%         2%         2%         -%         2%         -%        14%         2%         1%         **         2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  359          201          -          ** 
 
Effective sample size           237          129          -          ** 
 
Total                           365          190          -          ** 
 
Fake news / stories              55           33          -          ** 
                                 15%          17%         -%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy            53           29          -          ** 
                                 15%          15%         -%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties            45           21          -          ** 
                                 12%          11%         -%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                40           25          -          ** 
                                 11%          13%         -%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised             38           22          -          ** 
                                 10%          12%         -%         ** 
 
Bullying / trolling 
/ attacking people               33           13          -          ** 
                                  9%           7%         -%         ** 
 
Lack of data 
protection / security            22           17+         -          ** 
                                  6%           9%         -%         ** 
 
Election fraud 
/ interference                   18           10          -          ** 
                                  5%           5%         -%         ** 
 
Cambridge Analytica              17            7          -          ** 
                                  5%           4%         -%         ** 
 
Seen bad press 
but can't recall                 13            7          -          ** 
                                  4%           4%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  359          201          -          ** 
 
Effective sample size           237          129          -          ** 
 
Total                           365          190          -          ** 
 
Messages / requests 
from people I don't know         11            7          -          ** 
                                  3%           4%         -%         ** 
 
Violent images 
/ animals being tortured         11            6          -          ** 
                                  3%           3%         -%         ** 
 
Propaganda / 
 biased information              11            3          -          ** 
                                  3%           2%         -%         ** 
 
Has been fined 
/ taken to court                 11            8          -          ** 
                                  3%           4%         -%         ** 
 
Child grooming 
/ paedophilia                     9            4          -          ** 
                                  3%           2%         -%         ** 
 
People being tracked 
/ monitored / stalked             8            3          -          ** 
                                  2%           2%         -%         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               7            3          -          ** 
                                  2%           2%         -%         ** 
 
Lack of regulation 
/ censorship                      7            5          -          ** 
                                  2%           3%         -%         ** 
 
Inappropriate 
for children                      7            2          -          ** 
                                  2%           1%         -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           6            4          -          ** 
                                  2%           2%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  359          201          -          ** 
 
Effective sample size           237          129          -          ** 
 
Total                           365          190          -          ** 
 
Encouraging 
self-harm / suicide               6            3          -          ** 
                                  2%           2%         -%         ** 
 
Hate speech                       5            5          -          ** 
                                  1%           3%         -%         ** 
 
Scams / fraudulent 
activity                          5            4          -          ** 
                                  1%           2%         -%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           4            2          -          ** 
                                  1%           1%         -%         ** 
 
Focussing on 
celebrities / royalty             4            4          -          ** 
                                  1%           2%         -%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             4            *          -          ** 
                                  1%           *%         -%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            2          -          ** 
                                  1%           1%         -%         ** 
 
Targeted adverts 
/ too many adverts                2            2          -          ** 
                                  1%           1%         -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               2            2          -          ** 
                                  *%           1%         -%         ** 
 
False advertising                 1            1          -          ** 
                                  *%           *%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 348 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Facebook randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  359          201          -          ** 
 
Effective sample size           237          129          -          ** 
 
Total                           365          190          -          ** 
 
Addicted to using 
sites / children 
using too much                    1            -          -          ** 
                                  *%           -%         -%         ** 
 
Momo                              *            *          -          ** 
                                  *%           *%         -%         ** 
 
Terrorism videos                  -            -          -          ** 
                                  -%           -%         -%         ** 
 
Tax avoidance / evasion           -            -          -          ** 
                                  -%           -%         -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          ** 
                                  -%           -%         -%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -          ** 
                                  -%           -%         -%         ** 
 
Too much censorship               -            -          -          ** 
                                  -%           -%         -%         ** 
 
Videos being posted               -            -          -          ** 
                                  -%           -%         -%         ** 
 
Don't know / Not stated          22            8          -          ** 
                                  6%           4%         -%         ** 
 
Other                            11            6          -          ** 
                                  3%           3%         -%         ** 
 
Nothing                           4            4          -          ** 
                                  1%           2%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            31            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               6            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 18%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                5            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 17%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Fake news / stories               5            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 15%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               3            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 11%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             3            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 10%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  8%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Inappropriate 
for children                      2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  8%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
False advertising                 2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Cambridge Analytica               *            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  2%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            31            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Lack of data 
protection / security             *            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  2%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  *            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              *            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       *            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Momo                              -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            31            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Propaganda / 
 biased information               -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                     -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Terrorism videos                  -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Tax avoidance / evasion           -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Hate speech                       -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            31            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Too much censorship               -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Videos being posted               -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Don't know / Not stated           2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Other                             4            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 12%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Nothing                           -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   34           21          **           **         **         **         **        23           29          ** 
 
Effective sample size            22           13          **           **         **         **         **        15           18          ** 
 
Total                            31           17          **           **         **         **         **        22           21          ** 
 
Inappropriate 
content / pornography 
/ sexualised images               6            2          **           **         **         **         **         5            2          ** 
                                 18%          11%         **           **         **         **         **        24%           9%         ** 
 
Bullying / trolling 
/ attacking people                5            3          **           **         **         **         **         4            5          ** 
                                 17%          16%         **           **         **         **         **        17%          25%         ** 
 
Fake news / stories               5            3          **           **         **         **         **         3            3          ** 
                                 15%          15%         **           **         **         **         **        13%          13%         ** 
 
Encouraging 
self-harm / suicide               3            3          **           **         **         **         **         3            3          ** 
                                 11%          20%         **           **         **         **         **        13%          15%         ** 
 
Focussing on 
celebrities / royalty             3            -          **           **         **         **         **         2            3          ** 
                                 10%           -%         **           **         **         **         **        11%          15%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            *          **           **         **         **         **         *            *          ** 
                                  8%           3%         **           **         **         **         **         2%           2%         ** 
 
Inappropriate 
for children                      2            1          **           **         **         **         **         2            1          ** 
                                  8%           4%         **           **         **         **         **        10%           3%         ** 
 
Targeted adverts 
/ too many adverts                2            2          **           **         **         **         **         2            2          ** 
                                  6%          11%         **           **         **         **         **         8%           8%         ** 
 
Seen bad press 
but can't recall                  2            -          **           **         **         **         **         2            -          ** 
                                  6%           -%         **           **         **         **         **         8%           -%         ** 
 
False advertising                 2            2          **           **         **         **         **         2            2          ** 
                                  5%           9%         **           **         **         **         **         7%           7%         ** 
 
Cambridge Analytica               *            *          **           **         **         **         **         *            *          ** 
                                  2%           3%         **           **         **         **         **         2%           2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   34           21          **           **         **         **         **        23           29          ** 
 
Effective sample size            22           13          **           **         **         **         **        15           18          ** 
 
Total                            31           17          **           **         **         **         **        22           21          ** 
 
Lack of data 
protection / security             *            -          **           **         **         **         **         *            *          ** 
                                  2%           -%         **           **         **         **         **         2%           2%         ** 
 
Has been fined 
/ taken to court                  *            -          **           **         **         **         **         -            *          ** 
                                  1%           -%         **           **         **         **         **         -%           2%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            -          **           **         **         **         **         *            *          ** 
                                  1%           -%         **           **         **         **         **         1%           1%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              *            *          **           **         **         **         **         *            *          ** 
                                  1%           2%         **           **         **         **         **         1%           1%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       *            *          **           **         **         **         **         -            *          ** 
                                  1%           1%         **           **         **         **         **         -%           1%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            *          **           **         **         **         **         *            *          ** 
                                  1%           1%         **           **         **         **         **         1%           1%         ** 
 
Momo                              -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Election fraud 
/ interference                    -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Messages / requests 
from people I don't know          -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   34           21          **           **         **         **         **        23           29          ** 
 
Effective sample size            22           13          **           **         **         **         **        15           18          ** 
 
Total                            31           17          **           **         **         **         **        22           21          ** 
 
Propaganda / 
 biased information               -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Scams / fraudulent 
activity                          -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Child grooming 
/ paedophilia                     -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Violent images 
/ animals being tortured          -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Terrorism videos                  -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Lack of regulation 
/ censorship                      -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Tax avoidance / evasion           -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Hate speech                       -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   34           21          **           **         **         **         **        23           29          ** 
 
Effective sample size            22           13          **           **         **         **         **        15           18          ** 
 
Total                            31           17          **           **         **         **         **        22           21          ** 
 
People being tracked 
/ monitored / stalked             -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Too much censorship               -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Videos being posted               -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Don't know / Not stated           2            -          **           **         **         **         **         2            2          ** 
                                  6%           -%         **           **         **         **         **         9%           9%         ** 
 
Other                             4            3          **           **         **         **         **         2            4          ** 
                                 12%          20%         **           **         **         **         **         8%          18%         ** 
 
Nothing                           -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **         **         **         **         **         **         **         **         **         **         **          29          **         **         - 
 
Effective sample size            22            **         **         **         **         **         **         **         **         **         **         **         **          19          **         **         - 
 
Total                            31            **         **         **         **         **         **         **         **         **         **         **         **          28          **         **         - 
 
Inappropriate 
content / pornography 
/ sexualised images               6            **         **         **         **         **         **         **         **         **         **         **         **           6          **         **         - 
                                 18%           **         **         **         **         **         **         **         **         **         **         **         **          20%         **         **         -% 
 
Bullying / trolling 
/ attacking people                5            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         - 
                                 17%           **         **         **         **         **         **         **         **         **         **         **         **          19%         **         **         -% 
 
Fake news / stories               5            **         **         **         **         **         **         **         **         **         **         **         **           4          **         **         - 
                                 15%           **         **         **         **         **         **         **         **         **         **         **         **          16%         **         **         -% 
 
Encouraging 
self-harm / suicide               3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         - 
                                 11%           **         **         **         **         **         **         **         **         **         **         **         **          12%         **         **         -% 
 
Focussing on 
celebrities / royalty             3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         - 
                                 10%           **         **         **         **         **         **         **         **         **         **         **         **          12%         **         **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  8%           **         **         **         **         **         **         **         **         **         **         **         **           9%         **         **         -% 
 
Inappropriate 
for children                      2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  8%           **         **         **         **         **         **         **         **         **         **         **         **           7%         **         **         -% 
 
Targeted adverts 
/ too many adverts                2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  6%           **         **         **         **         **         **         **         **         **         **         **         **           6%         **         **         -% 
 
Seen bad press 
but can't recall                  2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  6%           **         **         **         **         **         **         **         **         **         **         **         **           6%         **         **         -% 
 
False advertising                 2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         -% 
 
Cambridge Analytica               *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **         **         **         **         **         **         **         **         **         **         **          29          **         **         - 
 
Effective sample size            22            **         **         **         **         **         **         **         **         **         **         **         **          19          **         **         - 
 
Total                            31            **         **         **         **         **         **         **         **         **         **         **         **          28          **         **         - 
 
Lack of data 
protection / security             *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         -% 
 
Has been fined 
/ taken to court                  *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         - 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         - 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              *            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         - 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         - 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         -% 
 
Momo                              -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Election fraud 
/ interference                    -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Messages / requests 
from people I don't know          -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **         **         **         **         **         **         **         **         **         **         **          29          **         **         - 
 
Effective sample size            22            **         **         **         **         **         **         **         **         **         **         **         **          19          **         **         - 
 
Total                            31            **         **         **         **         **         **         **         **         **         **         **         **          28          **         **         - 
 
Propaganda / 
 biased information               -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Scams / fraudulent 
activity                          -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Child grooming 
/ paedophilia                     -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Violent images 
/ animals being tortured          -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Terrorism videos                  -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Lack of regulation 
/ censorship                      -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Tax avoidance / evasion           -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Hate speech                       -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **         **         **         **         **         **         **         **         **         **         **          29          **         **         - 
 
Effective sample size            22            **         **         **         **         **         **         **         **         **         **         **         **          19          **         **         - 
 
Total                            31            **         **         **         **         **         **         **         **         **         **         **         **          28          **         **         - 
 
People being tracked 
/ monitored / stalked             -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Too much censorship               -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Addicted to using 
sites / children 
using too much                    -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Videos being posted               -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Don't know / Not stated           2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                  6%           **         **         **         **         **         **         **         **         **         **         **         **           7%         **         **         -% 
 
Other                             4            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         - 
                                 12%           **         **         **         **         **         **         **         **         **         **         **         **           6%         **         **         -% 
 
Nothing                           -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            22            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Total                            31            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Inappropriate 
content / pornography 
/ sexualised images               6            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 18%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Bullying / trolling 
/ attacking people                5            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 17%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Fake news / stories               5            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 15%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Encouraging 
self-harm / suicide               3            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 11%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Focussing on 
celebrities / royalty             3            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 10%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  8%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Inappropriate 
for children                      2            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  8%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Targeted adverts 
/ too many adverts                2            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  6%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Seen bad press 
but can't recall                  2            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  6%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
False advertising                 2            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  5%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            22            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Total                            31            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Cambridge Analytica               *            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  2%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Lack of data 
protection / security             *            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  2%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Has been fined 
/ taken to court                  *            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              *            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       *            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           *            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Momo                              -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Election fraud 
/ interference                    -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            22            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Total                            31            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Messages / requests 
from people I don't know          -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Propaganda / 
 biased information               -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Scams / fraudulent 
activity                          -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Child grooming 
/ paedophilia                     -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Violent images 
/ animals being tortured          -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Terrorism videos                  -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Lack of regulation 
/ censorship                      -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Tax avoidance / evasion           -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            22            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Total                            31            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Hate speech                       -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
People being tracked 
/ monitored / stalked             -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Too much censorship               -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Addicted to using 
sites / children 
using too much                    -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Videos being posted               -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Don't know / Not stated           2            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  6%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Other                             4            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                 12%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Nothing                           -            **         -          **         **         **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         -%         **         **         **           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   34           27         26          **         **         **          25         21          **         **         **          24         22          **         **         ** 
 
Effective sample size            22           18         17          **         **         **          17         14          **         **         **          16         14          **         **         ** 
 
Total                            31           25         25          **         **         **          25         20          **         **         **          23         21          **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               6            5          5          **         **         **           4          4          **         **         **           4          4          **         **         ** 
                                 18%          21%        21%         **         **         **          17%        22%         **         **         **          17%        18%         **         **         ** 
 
Bullying / trolling 
/ attacking people                5            5          5          **         **         **           4          1          **         **         **           4          2          **         **         ** 
                                 17%          21%        21%         **         **         **          15%         4%         **         **         **          16%         9%         **         **         ** 
 
Fake news / stories               5            4          4          **         **         **           4          2          **         **         **           4          2          **         **         ** 
                                 15%          17%        17%         **         **         **          17%        11%         **         **         **          18%        11%         **         **         ** 
 
Encouraging 
self-harm / suicide               3            3          3          **         **         **           3          3          **         **         **           3          3          **         **         ** 
                                 11%          13%        13%         **         **         **          11%        14%         **         **         **          12%        13%         **         **         ** 
 
Focussing on 
celebrities / royalty             3            3          3          **         **         **           3          1          **         **         **           3          1          **         **         ** 
                                 10%          13%        13%         **         **         **          13%         6%         **         **         **          14%         6%         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            2          2          **         **         **           2          -          **         **         **           2          2          **         **         ** 
                                  8%          10%        10%         **         **         **           8%         -%         **         **         **           8%         9%         **         **         ** 
 
Inappropriate 
for children                      2            2          2          **         **         **           2          2          **         **         **           2          2          **         **         ** 
                                  8%          10%         8%         **         **         **          10%        12%         **         **         **          10%        10%         **         **         ** 
 
Targeted adverts 
/ too many adverts                2            2          2          **         **         **           2          2          **         **         **           2          2          **         **         ** 
                                  6%           7%         7%         **         **         **           7%         9%         **         **         **           8%         9%         **         **         ** 
 
Seen bad press 
but can't recall                  2            -          -          **         **         **           2          2          **         **         **           -          -          **         **         ** 
                                  6%           -%         -%         **         **         **           7%         9%         **         **         **           -%         -%         **         **         ** 
 
False advertising                 2            1          1          **         **         **           1          1          **         **         **           2          2          **         **         ** 
                                  5%           5%         5%         **         **         **           5%         7%         **         **         **           7%         7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   34           27         26          **         **         **          25         21          **         **         **          24         22          **         **         ** 
 
Effective sample size            22           18         17          **         **         **          17         14          **         **         **          16         14          **         **         ** 
 
Total                            31           25         25          **         **         **          25         20          **         **         **          23         21          **         **         ** 
 
Cambridge Analytica               *            *          *          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  2%           2%         2%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Lack of data 
protection / security             *            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  2%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Has been fined 
/ taken to court                  *            *          *          **         **         **           *          *          **         **         **           *          *          **         **         ** 
                                  1%           2%         2%         **         **         **           2%         2%         **         **         **           2%         2%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            *          *          **         **         **           *          *          **         **         **           *          *          **         **         ** 
                                  1%           1%         1%         **         **         **           1%         2%         **         **         **           1%         1%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              *            *          *          **         **         **           *          *          **         **         **           *          *          **         **         ** 
                                  1%           1%         1%         **         **         **           1%         1%         **         **         **           1%         1%         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       *            *          *          **         **         **           *          *          **         **         **           *          *          **         **         ** 
                                  1%           1%         1%         **         **         **           1%         1%         **         **         **           1%         1%         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  1%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Momo                              -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Election fraud 
/ interference                    -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   34           27         26          **         **         **          25         21          **         **         **          24         22          **         **         ** 
 
Effective sample size            22           18         17          **         **         **          17         14          **         **         **          16         14          **         **         ** 
 
Total                            31           25         25          **         **         **          25         20          **         **         **          23         21          **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Messages / requests 
from people I don't know          -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Propaganda / 
 biased information               -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Scams / fraudulent 
activity                          -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Child grooming 
/ paedophilia                     -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Violent images 
/ animals being tortured          -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Terrorism videos                  -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Lack of regulation 
/ censorship                      -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   34           27         26          **         **         **          25         21          **         **         **          24         22          **         **         ** 
 
Effective sample size            22           18         17          **         **         **          17         14          **         **         **          16         14          **         **         ** 
 
Total                            31           25         25          **         **         **          25         20          **         **         **          23         21          **         **         ** 
 
Tax avoidance / evasion           -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Hate speech                       -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Too much censorship               -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Videos being posted               -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Don't know / Not stated           2            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  6%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   34           27         26          **         **         **          25         21          **         **         **          24         22          **         **         ** 
 
Effective sample size            22           18         17          **         **         **          17         14          **         **         **          16         14          **         **         ** 
 
Total                            31           25         25          **         **         **          25         20          **         **         **          23         21          **         **         ** 
 
Other                             4            4          4          **         **         **           4          4          **         **         **           4          4          **         **         ** 
                                 12%          15%        15%         **         **         **          15%        19%         **         **         **          17%        18%         **         **         ** 
 
Nothing                           -            -          -          **         **         **           -          -          **         **         **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         **         **           -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **           **        23          **         **        23            **         **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **        15          **         **        15            **         **         **         **           **         **         **         ** 
 
Total                            31            **         **           **        21          **         **        22            **         **         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               6            **         **           **         3          **         **         3            **         **         **         **           **         **         **         ** 
                                 18%           **         **           **        15%         **         **        14%           **         **         **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                5            **         **           **         5          **         **         5            **         **         **         **           **         **         **         ** 
                                 17%           **         **           **        25%         **         **        22%           **         **         **         **           **         **         **         ** 
 
Fake news / stories               5            **         **           **         3          **         **         5            **         **         **         **           **         **         **         ** 
                                 15%           **         **           **        13%         **         **        21%           **         **         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               3            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                 11%           **         **           **         8%         **         **         9%           **         **         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             3            **         **           **         3          **         **         3            **         **         **         **           **         **         **         ** 
                                 10%           **         **           **        15%         **         **        13%           **         **         **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  8%           **         **           **         9%         **         **         9%           **         **         **         **           **         **         **         ** 
 
Inappropriate 
for children                      2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  8%           **         **           **        12%         **         **         9%           **         **         **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  6%           **         **           **         8%         **         **         8%           **         **         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  2            **         **           **         2          **         **         2            **         **         **         **           **         **         **         ** 
                                  6%           **         **           **         8%         **         **         8%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **           **        23          **         **        23            **         **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **        15          **         **        15            **         **         **         **           **         **         **         ** 
 
Total                            31            **         **           **        21          **         **        22            **         **         **         **           **         **         **         ** 
 
False advertising                 2            **         **           **         2          **         **         1            **         **         **         **           **         **         **         ** 
                                  5%           **         **           **         7%         **         **         6%           **         **         **         **           **         **         **         ** 
 
Cambridge Analytica               *            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  2%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Lack of data 
protection / security             *            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  2%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         2%         **         **         2%           **         **         **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            **         **           **         -          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         -%         **         **         1%           **         **         **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       *            **         **           **         *          **         **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         1%         **         **         1%           **         **         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Momo                              -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **           **        23          **         **        23            **         **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **        15          **         **        15            **         **         **         **           **         **         **         ** 
 
Total                            31            **         **           **        21          **         **        22            **         **         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Propaganda / 
 biased information               -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                     -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **           **        23          **         **        23            **         **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **        15          **         **        15            **         **         **         **           **         **         **         ** 
 
Total                            31            **         **           **        21          **         **        22            **         **         **         **           **         **         **         ** 
 
Terrorism videos                  -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Tax avoidance / evasion           -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Hate speech                       -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Too much censorship               -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **           **        23          **         **        23            **         **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **        15          **         **        15            **         **         **         **           **         **         **         ** 
 
Total                            31            **         **           **        21          **         **        22            **         **         **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Videos being posted               -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Don't know / Not stated           2            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  6%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Other                             4            **         **           **         3          **         **         3            **         **         **         **           **         **         **         ** 
                                 12%           **         **           **        16%         **         **        15%           **         **         **         **           **         **         **         ** 
 
Nothing                           -            **         **           **         -          **         **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         -%         **         **         -%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   34            ** 
 
Effective sample size            22            ** 
 
Total                            31            ** 
 
Inappropriate 
content / pornography 
/ sexualised images               6            ** 
                                 18%           ** 
 
Bullying / trolling 
/ attacking people                5            ** 
                                 17%           ** 
 
Fake news / stories               5            ** 
                                 15%           ** 
 
Encouraging 
self-harm / suicide               3            ** 
                                 11%           ** 
 
Focussing on 
celebrities / royalty             3            ** 
                                 10%           ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            ** 
                                  8%           ** 
 
Inappropriate 
for children                      2            ** 
                                  8%           ** 
 
Targeted adverts 
/ too many adverts                2            ** 
                                  6%           ** 
 
Seen bad press 
but can't recall                  2            ** 
                                  6%           ** 
 
False advertising                 2            ** 
                                  5%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   34            ** 
 
Effective sample size            22            ** 
 
Total                            31            ** 
 
Cambridge Analytica               *            ** 
                                  2%           ** 
 
Lack of data 
protection / security             *            ** 
                                  2%           ** 
 
Has been fined 
/ taken to court                  *            ** 
                                  1%           ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            ** 
                                  1%           ** 
 
People being hacked / 
 having personal details 
stolen / compromised              *            ** 
                                  1%           ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       *            ** 
                                  1%           ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            ** 
                                  1%           ** 
 
Momo                              -            ** 
                                  -%           ** 
 
Election fraud 
/ interference                    -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   34            ** 
 
Effective sample size            22            ** 
 
Total                            31            ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            ** 
                                  -%           ** 
 
Messages / requests 
from people I don't know          -            ** 
                                  -%           ** 
 
Propaganda / 
 biased information               -            ** 
                                  -%           ** 
 
Scams / fraudulent 
activity                          -            ** 
                                  -%           ** 
 
Child grooming 
/ paedophilia                     -            ** 
                                  -%           ** 
 
Violent images 
/ animals being tortured          -            ** 
                                  -%           ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            ** 
                                  -%           ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            ** 
                                  -%           ** 
 
Terrorism videos                  -            ** 
                                  -%           ** 
 
Lack of regulation 
/ censorship                      -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   34            ** 
 
Effective sample size            22            ** 
 
Total                            31            ** 
 
Tax avoidance / evasion           -            ** 
                                  -%           ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            ** 
                                  -%           ** 
 
Hate speech                       -            ** 
                                  -%           ** 
 
People being tracked 
/ monitored / stalked             -            ** 
                                  -%           ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            ** 
                                  -%           ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            ** 
                                  -%           ** 
 
Too much censorship               -            ** 
                                  -%           ** 
 
Addicted to using 
sites / children 
using too much                    -            ** 
                                  -%           ** 
 
Videos being posted               -            ** 
                                  -%           ** 
 
Don't know / Not stated           2            ** 
                                  6%           ** 
 
Other                             4            ** 
                                 12%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   34            ** 
 
Effective sample size            22            ** 
 
Total                            31            ** 
 
Nothing                           -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **        22          **        27         21          **         **         **         **         **         ** 
 
Effective sample size            22            **         **        14          **        18         14          **         **         **         **         **         ** 
 
Total                            31            **         **        18          **        24         19          **         **         **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               6            **         **         1          **         6          4          **         **         **         **         **         ** 
                                 18%           **         **         8%         **        24%        20%         **         **         **         **         **         ** 
 
Bullying / trolling 
/ attacking people                5            **         **         5          **         5          2          **         **         **         **         **         ** 
                                 17%           **         **        27%         **        22%        10%         **         **         **         **         **         ** 
 
Fake news / stories               5            **         **         5          **         3          2          **         **         **         **         **         ** 
                                 15%           **         **        26%         **        11%        12%         **         **         **         **         **         ** 
 
Encouraging 
self-harm / suicide               3            **         **         3          **         3          3          **         **         **         **         **         ** 
                                 11%           **         **        17%         **        13%        14%         **         **         **         **         **         ** 
 
Focussing on 
celebrities / royalty             3            **         **         3          **         3          1          **         **         **         **         **         ** 
                                 10%           **         **        16%         **        13%         6%         **         **         **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         **         -          **         *          *          **         **         **         **         **         ** 
                                  8%           **         **         -%         **         2%         3%         **         **         **         **         **         ** 
 
Inappropriate 
for children                      2            **         **         1          **         2          2          **         **         **         **         **         ** 
                                  8%           **         **         3%         **        10%        12%         **         **         **         **         **         ** 
 
Targeted adverts 
/ too many adverts                2            **         **         2          **         2          -          **         **         **         **         **         ** 
                                  6%           **         **        10%         **         7%         -%         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **        22          **        27         21          **         **         **         **         **         ** 
 
Effective sample size            22            **         **        14          **        18         14          **         **         **         **         **         ** 
 
Total                            31            **         **        18          **        24         19          **         **         **         **         **         ** 
 
Seen bad press 
but can't recall                  2            **         **         -          **         2          2          **         **         **         **         **         ** 
                                  6%           **         **         -%         **         7%         9%         **         **         **         **         **         ** 
 
False advertising                 2            **         **         2          **         2          2          **         **         **         **         **         ** 
                                  5%           **         **         8%         **         6%         8%         **         **         **         **         **         ** 
 
Cambridge Analytica               *            **         **         -          **         *          *          **         **         **         **         **         ** 
                                  2%           **         **         -%         **         2%         3%         **         **         **         **         **         ** 
 
Lack of data 
protection / security             *            **         **         *          **         -          -          **         **         **         **         **         ** 
                                  2%           **         **         3%         **         -%         -%         **         **         **         **         **         ** 
 
Has been fined 
/ taken to court                  *            **         **         *          **         *          *          **         **         **         **         **         ** 
                                  1%           **         **         2%         **         2%         2%         **         **         **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            **         **         *          **         *          *          **         **         **         **         **         ** 
                                  1%           **         **         2%         **         1%         2%         **         **         **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              *            **         **         *          **         -          -          **         **         **         **         **         ** 
                                  1%           **         **         2%         **         -%         -%         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **        22          **        27         21          **         **         **         **         **         ** 
 
Effective sample size            22            **         **        14          **        18         14          **         **         **         **         **         ** 
 
Total                            31            **         **        18          **        24         19          **         **         **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       *            **         **         *          **         *          *          **         **         **         **         **         ** 
                                  1%           **         **         1%         **         1%         1%         **         **         **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            **         **         -          **         *          -          **         **         **         **         **         ** 
                                  1%           **         **         -%         **         1%         -%         **         **         **         **         **         ** 
 
Momo                              -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Election fraud 
/ interference                    -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Propaganda / 
 biased information               -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **        22          **        27         21          **         **         **         **         **         ** 
 
Effective sample size            22            **         **        14          **        18         14          **         **         **         **         **         ** 
 
Total                            31            **         **        18          **        24         19          **         **         **         **         **         ** 
 
Child grooming 
/ paedophilia                     -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Violent images 
/ animals being tortured          -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Terrorism videos                  -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Tax avoidance / evasion           -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **        22          **        27         21          **         **         **         **         **         ** 
 
Effective sample size            22            **         **        14          **        18         14          **         **         **         **         **         ** 
 
Total                            31            **         **        18          **        24         19          **         **         **         **         **         ** 
 
Hate speech                       -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Too much censorship               -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Videos being posted               -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Don't know / Not stated           2            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  6%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Other                             4            **         **         2          **         4          4          **         **         **         **         **         ** 
                                 12%           **         **        12%         **        15%        19%         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   34            **         **        22          **        27         21          **         **         **         **         **         ** 
 
Effective sample size            22            **         **        14          **        18         14          **         **         **         **         **         ** 
 
Total                            31            **         **        18          **        24         19          **         **         **         **         **         ** 
 
Nothing                           -            **         **         -          **         -          -          **         **         **         **         **         ** 
                                  -%           **         **         -%         **         -%         -%         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   34           25          **         **         **        25          **        21          **         **         **         **         **        27          **         **         ** 
 
Effective sample size            22           16          **         **         **        16          **        14          **         **         **         **         **        16          **         **         ** 
 
Total                            31           22          **         **         **        20          **        18          **         **         **         **         **        21          **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               6            4          **         **         **         2          **         2          **         **         **         **         **         6          **         **         ** 
                                 18%          17%         **         **         **         9%         **        10%         **         **         **         **         **        27%         **         **         ** 
 
Bullying / trolling 
/ attacking people                5            5          **         **         **         3          **         3          **         **         **         **         **         3          **         **         ** 
                                 17%          23%         **         **         **        17%         **        16%         **         **         **         **         **        15%         **         **         ** 
 
Fake news / stories               5            4          **         **         **         3          **         1          **         **         **         **         **         1          **         **         ** 
                                 15%          20%         **         **         **        13%         **         4%         **         **         **         **         **         4%         **         **         ** 
 
Encouraging 
self-harm / suicide               3            3          **         **         **         3          **         3          **         **         **         **         **         3          **         **         ** 
                                 11%          14%         **         **         **        15%         **        18%         **         **         **         **         **        16%         **         **         ** 
 
Focussing on 
celebrities / royalty             3            3          **         **         **         1          **         1          **         **         **         **         **         1          **         **         ** 
                                 10%          14%         **         **         **         6%         **         4%         **         **         **         **         **         5%         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            *          **         **         **         *          **         *          **         **         **         **         **         *          **         **         ** 
                                  8%           2%         **         **         **         2%         **         3%         **         **         **         **         **         2%         **         **         ** 
 
Inappropriate 
for children                      2            1          **         **         **         1          **         *          **         **         **         **         **         2          **         **         ** 
                                  8%           3%         **         **         **         3%         **         2%         **         **         **         **         **        12%         **         **         ** 
 
Targeted adverts 
/ too many adverts                2            2          **         **         **         2          **         2          **         **         **         **         **         2          **         **         ** 
                                  6%           8%         **         **         **         9%         **        10%         **         **         **         **         **         9%         **         **         ** 
 
Seen bad press 
but can't recall                  2            2          **         **         **         2          **         2          **         **         **         **         **         2          **         **         ** 
                                  6%           8%         **         **         **         9%         **        10%         **         **         **         **         **         8%         **         **         ** 
 
False advertising                 2            2          **         **         **         2          **         2          **         **         **         **         **         2          **         **         ** 
                                  5%           7%         **         **         **         7%         **         8%         **         **         **         **         **         7%         **         **         ** 
 
Cambridge Analytica               *            *          **         **         **         *          **         *          **         **         **         **         **         *          **         **         ** 
                                  2%           2%         **         **         **         2%         **         3%         **         **         **         **         **         2%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   34           25          **         **         **        25          **        21          **         **         **         **         **        27          **         **         ** 
 
Effective sample size            22           16          **         **         **        16          **        14          **         **         **         **         **        16          **         **         ** 
 
Total                            31           22          **         **         **        20          **        18          **         **         **         **         **        21          **         **         ** 
 
Lack of data 
protection / security             *            -          **         **         **         *          **         -          **         **         **         **         **         -          **         **         ** 
                                  2%           -%         **         **         **         2%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Has been fined 
/ taken to court                  *            *          **         **         **         *          **         *          **         **         **         **         **         *          **         **         ** 
                                  1%           2%         **         **         **         2%         **         2%         **         **         **         **         **         2%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            *          **         **         **         -          **         -          **         **         **         **         **         *          **         **         ** 
                                  1%           1%         **         **         **         -%         **         -%         **         **         **         **         **         1%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              *            -          **         **         **         *          **         *          **         **         **         **         **         *          **         **         ** 
                                  1%           -%         **         **         **         1%         **         2%         **         **         **         **         **         1%         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       *            *          **         **         **         *          **         -          **         **         **         **         **         *          **         **         ** 
                                  1%           1%         **         **         **         1%         **         -%         **         **         **         **         **         1%         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            -          **         **         **         *          **         -          **         **         **         **         **         *          **         **         ** 
                                  1%           -%         **         **         **         1%         **         -%         **         **         **         **         **         1%         **         **         ** 
 
Momo                              -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Election fraud 
/ interference                    -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Messages / requests 
from people I don't know          -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   34           25          **         **         **        25          **        21          **         **         **         **         **        27          **         **         ** 
 
Effective sample size            22           16          **         **         **        16          **        14          **         **         **         **         **        16          **         **         ** 
 
Total                            31           22          **         **         **        20          **        18          **         **         **         **         **        21          **         **         ** 
 
Propaganda / 
 biased information               -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Scams / fraudulent 
activity                          -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Child grooming 
/ paedophilia                     -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Violent images 
/ animals being tortured          -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Terrorism videos                  -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Lack of regulation 
/ censorship                      -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Tax avoidance / evasion           -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Hate speech                       -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   34           25          **         **         **        25          **        21          **         **         **         **         **        27          **         **         ** 
 
Effective sample size            22           16          **         **         **        16          **        14          **         **         **         **         **        16          **         **         ** 
 
Total                            31           22          **         **         **        20          **        18          **         **         **         **         **        21          **         **         ** 
 
People being tracked 
/ monitored / stalked             -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Too much censorship               -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Videos being posted               -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Don't know / Not stated           2            -          **         **         **         -          **         2          **         **         **         **         **         -          **         **         ** 
                                  6%           -%         **         **         **         -%         **        11%         **         **         **         **         **         -%         **         **         ** 
 
Other                             4            2          **         **         **         4          **         2          **         **         **         **         **         2          **         **         ** 
                                 12%           9%         **         **         **        18%         **        12%         **         **         **         **         **        11%         **         **         ** 
 
Nothing                           -            -          **         **         **         -          **         -          **         **         **         **         **         -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         **         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   34            **         **         ** 
 
Effective sample size            22            **         **         ** 
 
Total                            31            **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               6            **         **         ** 
                                 18%           **         **         ** 
 
Bullying / trolling 
/ attacking people                5            **         **         ** 
                                 17%           **         **         ** 
 
Fake news / stories               5            **         **         ** 
                                 15%           **         **         ** 
 
Encouraging 
self-harm / suicide               3            **         **         ** 
                                 11%           **         **         ** 
 
Focussing on 
celebrities / royalty             3            **         **         ** 
                                 10%           **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         **         ** 
                                  8%           **         **         ** 
 
Inappropriate 
for children                      2            **         **         ** 
                                  8%           **         **         ** 
 
Targeted adverts 
/ too many adverts                2            **         **         ** 
                                  6%           **         **         ** 
 
Seen bad press 
but can't recall                  2            **         **         ** 
                                  6%           **         **         ** 
 
False advertising                 2            **         **         ** 
                                  5%           **         **         ** 
 
Cambridge Analytica               *            **         **         ** 
                                  2%           **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   34            **         **         ** 
 
Effective sample size            22            **         **         ** 
 
Total                            31            **         **         ** 
 
Lack of data 
protection / security             *            **         **         ** 
                                  2%           **         **         ** 
 
Has been fined 
/ taken to court                  *            **         **         ** 
                                  1%           **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            **         **         ** 
                                  1%           **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              *            **         **         ** 
                                  1%           **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       *            **         **         ** 
                                  1%           **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            **         **         ** 
                                  1%           **         **         ** 
 
Momo                              -            **         **         ** 
                                  -%           **         **         ** 
 
Election fraud 
/ interference                    -            **         **         ** 
                                  -%           **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **         ** 
                                  -%           **         **         ** 
 
Messages / requests 
from people I don't know          -            **         **         ** 
                                  -%           **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   34            **         **         ** 
 
Effective sample size            22            **         **         ** 
 
Total                            31            **         **         ** 
 
Propaganda / 
 biased information               -            **         **         ** 
                                  -%           **         **         ** 
 
Scams / fraudulent 
activity                          -            **         **         ** 
                                  -%           **         **         ** 
 
Child grooming 
/ paedophilia                     -            **         **         ** 
                                  -%           **         **         ** 
 
Violent images 
/ animals being tortured          -            **         **         ** 
                                  -%           **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **         ** 
                                  -%           **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         **         ** 
                                  -%           **         **         ** 
 
Terrorism videos                  -            **         **         ** 
                                  -%           **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         **         ** 
                                  -%           **         **         ** 
 
Tax avoidance / evasion           -            **         **         ** 
                                  -%           **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         **         ** 
                                  -%           **         **         ** 
 
Hate speech                       -            **         **         ** 
                                  -%           **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 349 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Instagram randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   34            **         **         ** 
 
Effective sample size            22            **         **         ** 
 
Total                            31            **         **         ** 
 
People being tracked 
/ monitored / stalked             -            **         **         ** 
                                  -%           **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         **         ** 
                                  -%           **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **         ** 
                                  -%           **         **         ** 
 
Too much censorship               -            **         **         ** 
                                  -%           **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         **         ** 
                                  -%           **         **         ** 
 
Videos being posted               -            **         **         ** 
                                  -%           **         **         ** 
 
Don't know / Not stated           2            **         **         ** 
                                  6%           **         **         ** 
 
Other                             4            **         **         ** 
                                 12%           **         **         ** 
 
Nothing                           -            **         **         ** 
                                  -%           **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
 
Effective sample size             **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
 
Total                             **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
 
Fake news / stories               **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Momo                              **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Cambridge Analytica               **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Propaganda / 
 biased information               **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
 
Effective sample size             **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
 
Total                             **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                     **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Lack of data 
protection / security             **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Terrorism videos                  **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Tax avoidance / evasion           **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
 
Effective sample size             **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
 
Total                             **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
 
Hate speech                       **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Inappropriate 
for children                      **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Too much censorship               **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
 
Effective sample size             **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
 
Total                             **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Videos being posted               **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
False advertising                 **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Don't know / Not stated           **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Other                             **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Nothing                           **           **         **           -          -          **         **         **         **         **           -          **         **           **         **         **         ** 
                                  **           **         **           -%         -%         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           -          **         **         **         **           **         - 
 
Effective sample size             **           **         **           -          **         **         **         **           **         - 
 
Total                             **           **         **           -          **         **         **         **           **         - 
 
Fake news / stories               **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Momo                              **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Cambridge Analytica               **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Election fraud 
/ interference                    **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Messages / requests 
from people I don't know          **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Propaganda / 
 biased information               **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Scams / fraudulent 
activity                          **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           -          **         **         **         **           **         - 
 
Effective sample size             **           **         **           -          **         **         **         **           **         - 
 
Total                             **           **         **           -          **         **         **         **           **         - 
 
Bullying / trolling 
/ attacking people                **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Child grooming 
/ paedophilia                     **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Violent images 
/ animals being tortured          **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Encouraging 
self-harm / suicide               **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Lack of data 
protection / security             **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Terrorism videos                  **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Lack of regulation 
/ censorship                      **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Tax avoidance / evasion           **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           -          **         **         **         **           **         - 
 
Effective sample size             **           **         **           -          **         **         **         **           **         - 
 
Total                             **           **         **           -          **         **         **         **           **         - 
 
Hate speech                       **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Inappropriate 
for children                      **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Focussing on 
celebrities / royalty             **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
People being tracked 
/ monitored / stalked             **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Has been fined 
/ taken to court                  **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Targeted adverts 
/ too many adverts                **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           -          **         **         **         **           **         - 
 
Effective sample size             **           **         **           -          **         **         **         **           **         - 
 
Total                             **           **         **           -          **         **         **         **           **         - 
 
Too much censorship               **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Addicted to using 
sites / children 
using too much                    **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Videos being posted               **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
False advertising                 **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Seen bad press 
but can't recall                  **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Don't know / Not stated           **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Other                             **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Nothing                           **           **         **           -          **         **         **         **           **         - 
                                  **           **         **           -%         **         **         **         **           **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
 
Effective sample size             **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
 
Total                             **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
 
Fake news / stories               **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Momo                              **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Cambridge Analytica               **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Election fraud 
/ interference                    **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Messages / requests 
from people I don't know          **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Propaganda / 
 biased information               **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Scams / fraudulent 
activity                          **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
 
Effective sample size             **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
 
Total                             **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
 
Inappropriate 
content / pornography 
/ sexualised images               **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Bullying / trolling 
/ attacking people                **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Child grooming 
/ paedophilia                     **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Violent images 
/ animals being tortured          **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Encouraging 
self-harm / suicide               **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Lack of data 
protection / security             **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Terrorism videos                  **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Lack of regulation 
/ censorship                      **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
 
Effective sample size             **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
 
Total                             **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
 
Tax avoidance / evasion           **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Hate speech                       **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Inappropriate 
for children                      **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Focussing on 
celebrities / royalty             **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
People being tracked 
/ monitored / stalked             **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Has been fined 
/ taken to court                  **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
 
Effective sample size             **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
 
Total                             **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
 
Targeted adverts 
/ too many adverts                **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Too much censorship               **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Addicted to using 
sites / children 
using too much                    **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Videos being posted               **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
False advertising                 **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Seen bad press 
but can't recall                  **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Don't know / Not stated           **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Other                             **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Nothing                           **           -          -          -          **         -          -          **         -          **         **         **         **           **         **         **         - 
                                  **           -%         -%         -%         **         -%         -%         **         -%         **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Effective sample size             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Total                             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Fake news / stories               **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Momo                              **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Cambridge Analytica               **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Election fraud 
/ interference                    **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Messages / requests 
from people I don't know          **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Propaganda / 
 biased information               **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Scams / fraudulent 
activity                          **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Effective sample size             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Total                             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Bullying / trolling 
/ attacking people                **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Child grooming 
/ paedophilia                     **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Violent images 
/ animals being tortured          **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Encouraging 
self-harm / suicide               **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Lack of data 
protection / security             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Terrorism videos                  **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Lack of regulation 
/ censorship                      **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Effective sample size             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Total                             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Tax avoidance / evasion           **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Hate speech                       **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Inappropriate 
for children                      **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Focussing on 
celebrities / royalty             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
People being tracked 
/ monitored / stalked             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Has been fined 
/ taken to court                  **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Effective sample size             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Total                             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Targeted adverts 
/ too many adverts                **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Too much censorship               **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Addicted to using 
sites / children 
using too much                    **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Videos being posted               **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
False advertising                 **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Seen bad press 
but can't recall                  **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Don't know / Not stated           **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Other                             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Nothing                           **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Fake news / stories               **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Momo                              **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Cambridge Analytica               **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Election fraud 
/ interference                    **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Messages / requests 
from people I don't know          **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Propaganda / 
 biased information               **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Scams / fraudulent 
activity                          **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Bullying / trolling 
/ attacking people                **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Child grooming 
/ paedophilia                     **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Violent images 
/ animals being tortured          **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Encouraging 
self-harm / suicide               **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Lack of data 
protection / security             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Terrorism videos                  **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Lack of regulation 
/ censorship                      **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Tax avoidance / evasion           **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Hate speech                       **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Inappropriate 
for children                      **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Focussing on 
celebrities / royalty             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
People being tracked 
/ monitored / stalked             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Has been fined 
/ taken to court                  **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Targeted adverts 
/ too many adverts                **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Too much censorship               **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Videos being posted               **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
False advertising                 **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Seen bad press 
but can't recall                  **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Don't know / Not stated           **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Other                             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Nothing                           **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
 
Fake news / stories               **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Momo                              **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Cambridge Analytica               **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Election fraud 
/ interference                    **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Messages / requests 
from people I don't know          **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Propaganda / 
 biased information               **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
 
Scams / fraudulent 
activity                          **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Bullying / trolling 
/ attacking people                **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Child grooming 
/ paedophilia                     **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Violent images 
/ animals being tortured          **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Encouraging 
self-harm / suicide               **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
 
Lack of data 
protection / security             **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Terrorism videos                  **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Lack of regulation 
/ censorship                      **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Tax avoidance / evasion           **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Hate speech                       **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Inappropriate 
for children                      **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Focussing on 
celebrities / royalty             **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
People being tracked 
/ monitored / stalked             **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Has been fined 
/ taken to court                  **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Targeted adverts 
/ too many adverts                **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Too much censorship               **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Addicted to using 
sites / children 
using too much                    **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
 
Videos being posted               **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
False advertising                 **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Seen bad press 
but can't recall                  **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Don't know / Not stated           **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Other                             **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Nothing                           **           **         **           **         **         **         **         **           **         **         **         -            **         **         **         - 
                                  **           **         **           **         **         **         **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           - 
 
Effective sample size             **           - 
 
Total                             **           - 
 
Fake news / stories               **           - 
                                  **           -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           - 
                                  **           -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           - 
                                  **           -% 
 
Momo                              **           - 
                                  **           -% 
 
Cambridge Analytica               **           - 
                                  **           -% 
 
Election fraud 
/ interference                    **           - 
                                  **           -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           - 
                                  **           -% 
 
Messages / requests 
from people I don't know          **           - 
                                  **           -% 
 
Propaganda / 
 biased information               **           - 
                                  **           -% 
 
Scams / fraudulent 
activity                          **           - 
                                  **           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           - 
 
Effective sample size             **           - 
 
Total                             **           - 
 
Inappropriate 
content / pornography 
/ sexualised images               **           - 
                                  **           -% 
 
Bullying / trolling 
/ attacking people                **           - 
                                  **           -% 
 
Child grooming 
/ paedophilia                     **           - 
                                  **           -% 
 
Violent images 
/ animals being tortured          **           - 
                                  **           -% 
 
Encouraging 
self-harm / suicide               **           - 
                                  **           -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           - 
                                  **           -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           - 
                                  **           -% 
 
Lack of data 
protection / security             **           - 
                                  **           -% 
 
Terrorism videos                  **           - 
                                  **           -% 
 
Lack of regulation 
/ censorship                      **           - 
                                  **           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           - 
 
Effective sample size             **           - 
 
Total                             **           - 
 
Tax avoidance / evasion           **           - 
                                  **           -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           - 
                                  **           -% 
 
Hate speech                       **           - 
                                  **           -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           - 
                                  **           -% 
 
Inappropriate 
for children                      **           - 
                                  **           -% 
 
Focussing on 
celebrities / royalty             **           - 
                                  **           -% 
 
People being tracked 
/ monitored / stalked             **           - 
                                  **           -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           - 
                                  **           -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           - 
                                  **           -% 
 
Has been fined 
/ taken to court                  **           - 
                                  **           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           - 
 
Effective sample size             **           - 
 
Total                             **           - 
 
Targeted adverts 
/ too many adverts                **           - 
                                  **           -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           - 
                                  **           -% 
 
Too much censorship               **           - 
                                  **           -% 
 
Addicted to using 
sites / children 
using too much                    **           - 
                                  **           -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           - 
                                  **           -% 
 
Videos being posted               **           - 
                                  **           -% 
 
False advertising                 **           - 
                                  **           -% 
 
Seen bad press 
but can't recall                  **           - 
                                  **           -% 
 
Don't know / Not stated           **           - 
                                  **           -% 
 
Other                             **           - 
                                  **           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           - 
 
Effective sample size             **           - 
 
Total                             **           - 
 
Nothing                           **           - 
                                  **           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Fake news / stories               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Momo                              **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Cambridge Analytica               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Election fraud 
/ interference                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Messages / requests 
from people I don't know          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Propaganda / 
 biased information               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Scams / fraudulent 
activity                          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Bullying / trolling 
/ attacking people                **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Child grooming 
/ paedophilia                     **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Violent images 
/ animals being tortured          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Encouraging 
self-harm / suicide               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Lack of data 
protection / security             **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Terrorism videos                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Lack of regulation 
/ censorship                      **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Tax avoidance / evasion           **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Hate speech                       **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Inappropriate 
for children                      **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Focussing on 
celebrities / royalty             **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
People being tracked 
/ monitored / stalked             **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Has been fined 
/ taken to court                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Targeted adverts 
/ too many adverts                **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Too much censorship               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Videos being posted               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
False advertising                 **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Seen bad press 
but can't recall                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Don't know / Not stated           **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Other                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Nothing                           **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Fake news / stories               **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Momo                              **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Cambridge Analytica               **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Election fraud 
/ interference                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Messages / requests 
from people I don't know          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Propaganda / 
 biased information               **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Scams / fraudulent 
activity                          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Bullying / trolling 
/ attacking people                **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Child grooming 
/ paedophilia                     **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Violent images 
/ animals being tortured          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Encouraging 
self-harm / suicide               **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Lack of data 
protection / security             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Terrorism videos                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Lack of regulation 
/ censorship                      **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Tax avoidance / evasion           **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Hate speech                       **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Inappropriate 
for children                      **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Focussing on 
celebrities / royalty             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
People being tracked 
/ monitored / stalked             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Has been fined 
/ taken to court                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Targeted adverts 
/ too many adverts                **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Too much censorship               **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Videos being posted               **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
False advertising                 **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Seen bad press 
but can't recall                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Don't know / Not stated           **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Other                             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Nothing                           **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Fake news / stories               **           **         -          - 
                                  **           **         -%         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         -          - 
                                  **           **         -%         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         -          - 
                                  **           **         -%         -% 
 
Momo                              **           **         -          - 
                                  **           **         -%         -% 
 
Cambridge Analytica               **           **         -          - 
                                  **           **         -%         -% 
 
Election fraud 
/ interference                    **           **         -          - 
                                  **           **         -%         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         -          - 
                                  **           **         -%         -% 
 
Messages / requests 
from people I don't know          **           **         -          - 
                                  **           **         -%         -% 
 
Propaganda / 
 biased information               **           **         -          - 
                                  **           **         -%         -% 
 
Scams / fraudulent 
activity                          **           **         -          - 
                                  **           **         -%         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Bullying / trolling 
/ attacking people                **           **         -          - 
                                  **           **         -%         -% 
 
Child grooming 
/ paedophilia                     **           **         -          - 
                                  **           **         -%         -% 
 
Violent images 
/ animals being tortured          **           **         -          - 
                                  **           **         -%         -% 
 
Encouraging 
self-harm / suicide               **           **         -          - 
                                  **           **         -%         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         -          - 
                                  **           **         -%         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         -          - 
                                  **           **         -%         -% 
 
Lack of data 
protection / security             **           **         -          - 
                                  **           **         -%         -% 
 
Terrorism videos                  **           **         -          - 
                                  **           **         -%         -% 
 
Lack of regulation 
/ censorship                      **           **         -          - 
                                  **           **         -%         -% 
 
Tax avoidance / evasion           **           **         -          - 
                                  **           **         -%         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Hate speech                       **           **         -          - 
                                  **           **         -%         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         -          - 
                                  **           **         -%         -% 
 
Inappropriate 
for children                      **           **         -          - 
                                  **           **         -%         -% 
 
Focussing on 
celebrities / royalty             **           **         -          - 
                                  **           **         -%         -% 
 
People being tracked 
/ monitored / stalked             **           **         -          - 
                                  **           **         -%         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         -          - 
                                  **           **         -%         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         -          - 
                                  **           **         -%         -% 
 
Has been fined 
/ taken to court                  **           **         -          - 
                                  **           **         -%         -% 
 
Targeted adverts 
/ too many adverts                **           **         -          - 
                                  **           **         -%         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 350 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Wikipedia randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Too much censorship               **           **         -          - 
                                  **           **         -%         -% 
 
Addicted to using 
sites / children 
using too much                    **           **         -          - 
                                  **           **         -%         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         -          - 
                                  **           **         -%         -% 
 
Videos being posted               **           **         -          - 
                                  **           **         -%         -% 
 
False advertising                 **           **         -          - 
                                  **           **         -%         -% 
 
Seen bad press 
but can't recall                  **           **         -          - 
                                  **           **         -%         -% 
 
Don't know / Not stated           **           **         -          - 
                                  **           **         -%         -% 
 
Other                             **           **         -          - 
                                  **           **         -%         -% 
 
Nothing                           **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            31            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 16%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               5            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 16%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Inappropriate 
for children                      4            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 12%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  8%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Terrorism videos                  2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                     2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            31            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Videos being posted               1            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  1            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  4%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Fake news / stories               -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Momo                              -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Cambridge Analytica               -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            31            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Propaganda / 
 biased information               -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Lack of data 
protection / security             -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Tax avoidance / evasion           -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Hate speech                       -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            31            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Too much censorship               -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
False advertising                 -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Don't know / Not stated           2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Other                             *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Nothing                           1            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  4%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   30           22          **           **         **         **         **         **          29          ** 
 
Effective sample size            22           17          **           **         **         **         **         **          21          ** 
 
Total                            31           26          **           **         **         **         **         **          29          ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            5          **           **         **         **         **         **           5          ** 
                                 16%          20%         **           **         **         **         **         **          17%         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               5            4          **           **         **         **         **         **           3          ** 
                                 16%          17%         **           **         **         **         **         **          11%         ** 
 
Inappropriate 
for children                      4            4          **           **         **         **         **         **           4          ** 
                                 12%          15%         **           **         **         **         **         **          13%         ** 
 
Violent images 
/ animals being tortured          2            *          **           **         **         **         **         **           2          ** 
                                  8%           2%         **           **         **         **         **         **           8%         ** 
 
Bullying / trolling 
/ attacking people                2            1          **           **         **         **         **         **           2          ** 
                                  7%           3%         **           **         **         **         **         **           8%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            2          **           **         **         **         **         **           2          ** 
                                  6%           7%         **           **         **         **         **         **           6%         ** 
 
Terrorism videos                  2            2          **           **         **         **         **         **           2          ** 
                                  6%           7%         **           **         **         **         **         **           6%         ** 
 
Child grooming 
/ paedophilia                     2            -          **           **         **         **         **         **           2          ** 
                                  5%           -%         **           **         **         **         **         **           6%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  2            2          **           **         **         **         **         **           2          ** 
                                  5%           6%         **           **         **         **         **         **           6%         ** 
 
Encouraging 
self-harm / suicide               2            2          **           **         **         **         **         **           2          ** 
                                  5%           6%         **           **         **         **         **         **           5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 4961 
Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   30           22          **           **         **         **         **         **          29          ** 
 
Effective sample size            22           17          **           **         **         **         **         **          21          ** 
 
Total                            31           26          **           **         **         **         **         **          29          ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            2          **           **         **         **         **         **           2          ** 
                                  5%           6%         **           **         **         **         **         **           5%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            1          **           **         **         **         **         **           2          ** 
                                  5%           5%         **           **         **         **         **         **           5%         ** 
 
Videos being posted               1            1          **           **         **         **         **         **           1          ** 
                                  5%           6%         **           **         **         **         **         **           5%         ** 
 
Seen bad press 
but can't recall                  1            1          **           **         **         **         **         **           1          ** 
                                  4%           5%         **           **         **         **         **         **           5%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            -          **           **         **         **         **         **           *          ** 
                                  1%           -%         **           **         **         **         **         **           1%         ** 
 
Messages / requests 
from people I don't know          *            *          **           **         **         **         **         **           *          ** 
                                  1%           1%         **           **         **         **         **         **           1%         ** 
 
People being tracked 
/ monitored / stalked             *            *          **           **         **         **         **         **           *          ** 
                                  1%           1%         **           **         **         **         **         **           1%         ** 
 
Fake news / stories               -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Momo                              -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Cambridge Analytica               -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   30           22          **           **         **         **         **         **          29          ** 
 
Effective sample size            22           17          **           **         **         **         **         **          21          ** 
 
Total                            31           26          **           **         **         **         **         **          29          ** 
 
Election fraud 
/ interference                    -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Propaganda / 
 biased information               -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Scams / fraudulent 
activity                          -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Lack of data 
protection / security             -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Lack of regulation 
/ censorship                      -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Tax avoidance / evasion           -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Hate speech                       -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   30           22          **           **         **         **         **         **          29          ** 
 
Effective sample size            22           17          **           **         **         **         **         **          21          ** 
 
Total                            31           26          **           **         **         **         **         **          29          ** 
 
Focussing on 
celebrities / royalty             -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Has been fined 
/ taken to court                  -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Targeted adverts 
/ too many adverts                -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Too much censorship               -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
False advertising                 -            -          **           **         **         **         **         **           -          ** 
                                  -%           -%         **           **         **         **         **         **           -%         ** 
 
Don't know / Not stated           2            1          **           **         **         **         **         **           2          ** 
                                  6%           6%         **           **         **         **         **         **           7%         ** 
 
Other                             *            -          **           **         **         **         **         **           *          ** 
                                  1%           -%         **           **         **         **         **         **           1%         ** 
 
Nothing                           1            1          **           **         **         **         **         **           1          ** 
                                  4%           5%         **           **         **         **         **         **           5%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            -          -          **         **         **         **         **         **         **         **         **         **          21          **         **         ** 
 
Effective sample size            22            -          -          **         **         **         **         **         **         **         **         **         **          15          **         **         ** 
 
Total                            31            -          -          **         **         **         **         **         **         **         **         **         **          22          **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            -          -          **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                 16%           -%         -%         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               5            -          -          **         **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 16%           -%         -%         **         **         **         **         **         **         **         **         **         **          20%         **         **         ** 
 
Inappropriate 
for children                      4            -          -          **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                 12%           -%         -%         **         **         **         **         **         **         **         **         **         **          15%         **         **         ** 
 
Violent images 
/ animals being tortured          2            -          -          **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  8%           -%         -%         **         **         **         **         **         **         **         **         **         **           9%         **         **         ** 
 
Bullying / trolling 
/ attacking people                2            -          -          **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  7%           -%         -%         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            -          -          **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  6%           -%         -%         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
Terrorism videos                  2            -          -          **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  6%           -%         -%         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
Child grooming 
/ paedophilia                     2            -          -          **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           -%         -%         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  2            -          -          **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           -%         -%         **         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
Encouraging 
self-harm / suicide               2            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  5%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            -          -          **         **         **         **         **         **         **         **         **         **          21          **         **         ** 
 
Effective sample size            22            -          -          **         **         **         **         **         **         **         **         **         **          15          **         **         ** 
 
Total                            31            -          -          **         **         **         **         **         **         **         **         **         **          22          **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  5%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  5%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Videos being posted               1            -          -          **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  5%           -%         -%         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
Seen bad press 
but can't recall                  1            -          -          **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  4%           -%         -%         **         **         **         **         **         **         **         **         **         **           6%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            -          -          **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           -%         -%         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
Messages / requests 
from people I don't know          *            -          -          **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           -%         -%         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
People being tracked 
/ monitored / stalked             *            -          -          **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           -%         -%         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
Fake news / stories               -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Momo                              -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Cambridge Analytica               -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            -          -          **         **         **         **         **         **         **         **         **         **          21          **         **         ** 
 
Effective sample size            22            -          -          **         **         **         **         **         **         **         **         **         **          15          **         **         ** 
 
Total                            31            -          -          **         **         **         **         **         **         **         **         **         **          22          **         **         ** 
 
Election fraud 
/ interference                    -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Propaganda / 
 biased information               -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Scams / fraudulent 
activity                          -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Lack of data 
protection / security             -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Lack of regulation 
/ censorship                      -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Tax avoidance / evasion           -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Hate speech                       -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            -          -          **         **         **         **         **         **         **         **         **         **          21          **         **         ** 
 
Effective sample size            22            -          -          **         **         **         **         **         **         **         **         **         **          15          **         **         ** 
 
Total                            31            -          -          **         **         **         **         **         **         **         **         **         **          22          **         **         ** 
 
Focussing on 
celebrities / royalty             -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Has been fined 
/ taken to court                  -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Too much censorship               -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
False advertising                 -            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Don't know / Not stated           2            -          -          **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  6%           -%         -%         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
Other                             *            -          -          **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  1%           -%         -%         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Nothing                           1            -          -          **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  4%           -%         -%         **         **         **         **         **         **         **         **         **         **           6%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           21          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            22           17          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
 
Total                            31           24          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            3          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                 16%          13%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               5            4          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                 16%          18%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Inappropriate 
for children                      4            4          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                 12%          15%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Violent images 
/ animals being tortured          2            2          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  8%          10%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Bullying / trolling 
/ attacking people                2            2          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  7%           9%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              2            2          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  6%           7%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Terrorism videos                  2            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  6%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Child grooming 
/ paedophilia                     2            2          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  5%           7%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  2            1          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  5%           6%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Encouraging 
self-harm / suicide               2            2          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  5%           7%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           21          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            22           17          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
 
Total                            31           24          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            2          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  5%           7%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  5%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Videos being posted               1            1          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  5%           6%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Seen bad press 
but can't recall                  1            1          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  4%           5%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  1%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Messages / requests 
from people I don't know          *            *          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  1%           1%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
People being tracked 
/ monitored / stalked             *            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  1%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Fake news / stories               -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Momo                              -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Cambridge Analytica               -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           21          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            22           17          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
 
Total                            31           24          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
 
Election fraud 
/ interference                    -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Propaganda / 
 biased information               -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Scams / fraudulent 
activity                          -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Lack of data 
protection / security             -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Lack of regulation 
/ censorship                      -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Tax avoidance / evasion           -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Hate speech                       -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           21          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
 
Effective sample size            22           17          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
 
Total                            31           24          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Focussing on 
celebrities / royalty             -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Has been fined 
/ taken to court                  -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Targeted adverts 
/ too many adverts                -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Too much censorship               -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Addicted to using 
sites / children 
using too much                    -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
False advertising                 -            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Don't know / Not stated           2            2          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  6%           8%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Other                             *            -          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  1%           -%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Nothing                           1            1          **         **         **         -            **         **           **         **         **         -            **         **         **         - 
                                  4%           6%         **         **         **         -%           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           28         27          **         **         **          28         23          **        22          **          27         24          **         **         ** 
 
Effective sample size            22           20         20          **         **         **          20         16          **        15          **          20         17          **         **         ** 
 
Total                            31           29         28          **         **         **          29         24          **        23          **          29         24          **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            5          5          **         **         **           5          5          **         5          **           5          5          **         **         ** 
                                 16%          18%        18%         **         **         **          18%        21%         **        23%         **          18%        21%         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               5            4          4          **         **         **           4          4          **         4          **           4          4          **         **         ** 
                                 16%          15%        14%         **         **         **          15%        16%         **        17%         **          15%        17%         **         **         ** 
 
Inappropriate 
for children                      4            4          4          **         **         **           4          4          **         4          **           4          2          **         **         ** 
                                 12%          13%        13%         **         **         **          13%        16%         **        17%         **          13%         8%         **         **         ** 
 
Violent images 
/ animals being tortured          2            2          2          **         **         **           2          2          **         1          **           2          2          **         **         ** 
                                  8%           8%         8%         **         **         **           8%        10%         **         4%         **           8%        10%         **         **         ** 
 
Bullying / trolling 
/ attacking people                2            2          2          **         **         **           2          2          **         *          **           2          2          **         **         ** 
                                  7%           6%         7%         **         **         **           6%         8%         **         2%         **           6%         8%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            2          2          **         **         **           2          2          **         2          **           2          2          **         **         ** 
                                  6%           6%         6%         **         **         **           6%         8%         **         8%         **           6%         8%         **         **         ** 
 
Terrorism videos                  2            2          2          **         **         **           2          2          **         2          **           2          2          **         **         ** 
                                  6%           6%         6%         **         **         **           6%         7%         **         8%         **           6%         7%         **         **         ** 
 
Child grooming 
/ paedophilia                     2            2          2          **         **         **           2          -          **         2          **           2          2          **         **         ** 
                                  5%           6%         6%         **         **         **           6%         -%         **         7%         **           6%         7%         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  2            2          2          **         **         **           2          *          **         *          **           2          2          **         **         ** 
                                  5%           6%         6%         **         **         **           6%         1%         **         1%         **           6%         7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           28         27          **         **         **          28         23          **        22          **          27         24          **         **         ** 
 
Effective sample size            22           20         20          **         **         **          20         16          **        15          **          20         17          **         **         ** 
 
Total                            31           29         28          **         **         **          29         24          **        23          **          29         24          **         **         ** 
 
Encouraging 
self-harm / suicide               2            -          -          **         **         **           2          2          **         2          **           2          -          **         **         ** 
                                  5%           -%         -%         **         **         **           6%         7%         **         7%         **           6%         -%         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            -          -          **         **         **           2          2          **         2          **           2          -          **         **         ** 
                                  5%           -%         -%         **         **         **           6%         7%         **         7%         **           6%         -%         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            2          2          **         **         **           2          *          **         2          **           2          *          **         **         ** 
                                  5%           5%         5%         **         **         **           5%         1%         **         7%         **           5%         1%         **         **         ** 
 
Videos being posted               1            1          1          **         **         **           -          -          **         -          **           1          1          **         **         ** 
                                  5%           5%         5%         **         **         **           -%         -%         **         -%         **           5%         6%         **         **         ** 
 
Seen bad press 
but can't recall                  1            1          1          **         **         **           1          1          **         1          **           -          -          **         **         ** 
                                  4%           5%         5%         **         **         **           5%         6%         **         6%         **           -%         -%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            *          *          **         **         **           *          *          **         -          **           *          *          **         **         ** 
                                  1%           1%         1%         **         **         **           1%         1%         **         -%         **           1%         1%         **         **         ** 
 
Messages / requests 
from people I don't know          *            *          *          **         **         **           *          *          **         *          **           *          *          **         **         ** 
                                  1%           1%         1%         **         **         **           1%         1%         **         1%         **           1%         1%         **         **         ** 
 
People being tracked 
/ monitored / stalked             *            *          *          **         **         **           *          *          **         *          **           *          *          **         **         ** 
                                  1%           1%         1%         **         **         **           1%         1%         **         1%         **           1%         1%         **         **         ** 
 
Fake news / stories               -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           28         27          **         **         **          28         23          **        22          **          27         24          **         **         ** 
 
Effective sample size            22           20         20          **         **         **          20         16          **        15          **          20         17          **         **         ** 
 
Total                            31           29         28          **         **         **          29         24          **        23          **          29         24          **         **         ** 
 
Momo                              -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Cambridge Analytica               -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Election fraud 
/ interference                    -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Propaganda / 
 biased information               -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Scams / fraudulent 
activity                          -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Lack of data 
protection / security             -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Lack of regulation 
/ censorship                      -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Tax avoidance / evasion           -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           28         27          **         **         **          28         23          **        22          **          27         24          **         **         ** 
 
Effective sample size            22           20         20          **         **         **          20         16          **        15          **          20         17          **         **         ** 
 
Total                            31           29         28          **         **         **          29         24          **        23          **          29         24          **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Hate speech                       -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Focussing on 
celebrities / royalty             -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Has been fined 
/ taken to court                  -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Too much censorship               -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
False advertising                 -            -          -          **         **         **           -          -          **         -          **           -          -          **         **         ** 
                                  -%           -%         -%         **         **         **           -%         -%         **         -%         **           -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           28         27          **         **         **          28         23          **        22          **          27         24          **         **         ** 
 
Effective sample size            22           20         20          **         **         **          20         16          **        15          **          20         17          **         **         ** 
 
Total                            31           29         28          **         **         **          29         24          **        23          **          29         24          **         **         ** 
 
Don't know / Not stated           2            2          2          **         **         **           2          2          **         *          **           2          2          **         **         ** 
                                  6%           7%         7%         **         **         **           7%         8%         **         2%         **           7%         8%         **         **         ** 
 
Other                             *            *          *          **         **         **           *          -          **         *          **           *          *          **         **         ** 
                                  1%           1%         1%         **         **         **           1%         -%         **         1%         **           1%         1%         **         **         ** 
 
Nothing                           1            1          1          **         **         **           1          1          **         -          **           1          1          **         **         ** 
                                  4%           5%         5%         **         **         **           5%         6%         **         -%         **           5%         6%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                            31            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 16%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               5            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 16%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Inappropriate 
for children                      4            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 12%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  8%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Terrorism videos                  2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                     2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                            31            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Videos being posted               1            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  5%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  1            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  4%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          *            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                            31            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             *            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Fake news / stories               -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Momo                              -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Cambridge Analytica               -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Propaganda / 
 biased information               -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Lack of data 
protection / security             -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                            31            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Tax avoidance / evasion           -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Hate speech                       -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size            22            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                            31            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Too much censorship               -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
False advertising                 -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Don't know / Not stated           2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Other                             *            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Nothing                           1            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  4%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   30            ** 
 
Effective sample size            22            ** 
 
Total                            31            ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            ** 
                                 16%           ** 
 
Inappropriate 
content / pornography 
/ sexualised images               5            ** 
                                 16%           ** 
 
Inappropriate 
for children                      4            ** 
                                 12%           ** 
 
Violent images 
/ animals being tortured          2            ** 
                                  8%           ** 
 
Bullying / trolling 
/ attacking people                2            ** 
                                  7%           ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            ** 
                                  6%           ** 
 
Terrorism videos                  2            ** 
                                  6%           ** 
 
Child grooming 
/ paedophilia                     2            ** 
                                  5%           ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  2            ** 
                                  5%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   30            ** 
 
Effective sample size            22            ** 
 
Total                            31            ** 
 
Encouraging 
self-harm / suicide               2            ** 
                                  5%           ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            ** 
                                  5%           ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            ** 
                                  5%           ** 
 
Videos being posted               1            ** 
                                  5%           ** 
 
Seen bad press 
but can't recall                  1            ** 
                                  4%           ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            ** 
                                  1%           ** 
 
Messages / requests 
from people I don't know          *            ** 
                                  1%           ** 
 
People being tracked 
/ monitored / stalked             *            ** 
                                  1%           ** 
 
Fake news / stories               -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   30            ** 
 
Effective sample size            22            ** 
 
Total                            31            ** 
 
Momo                              -            ** 
                                  -%           ** 
 
Cambridge Analytica               -            ** 
                                  -%           ** 
 
Election fraud 
/ interference                    -            ** 
                                  -%           ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            ** 
                                  -%           ** 
 
Propaganda / 
 biased information               -            ** 
                                  -%           ** 
 
Scams / fraudulent 
activity                          -            ** 
                                  -%           ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            ** 
                                  -%           ** 
 
Lack of data 
protection / security             -            ** 
                                  -%           ** 
 
Lack of regulation 
/ censorship                      -            ** 
                                  -%           ** 
 
Tax avoidance / evasion           -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   30            ** 
 
Effective sample size            22            ** 
 
Total                            31            ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            ** 
                                  -%           ** 
 
Hate speech                       -            ** 
                                  -%           ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            ** 
                                  -%           ** 
 
Focussing on 
celebrities / royalty             -            ** 
                                  -%           ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            ** 
                                  -%           ** 
 
Has been fined 
/ taken to court                  -            ** 
                                  -%           ** 
 
Targeted adverts 
/ too many adverts                -            ** 
                                  -%           ** 
 
Too much censorship               -            ** 
                                  -%           ** 
 
Addicted to using 
sites / children 
using too much                    -            ** 
                                  -%           ** 
 
False advertising                 -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   30            ** 
 
Effective sample size            22            ** 
 
Total                            31            ** 
 
Don't know / Not stated           2            ** 
                                  6%           ** 
 
Other                             *            ** 
                                  1%           ** 
 
Nothing                           1            ** 
                                  4%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **        23          **         **        24          **         **         **         **         **         **         ** 
 
Effective sample size            22            **        16          **         **        17          **         **         **         **         **         **         ** 
 
Total                            31            **        22          **         **        24          **         **         **         **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            **         3          **         **         5          **         **         **         **         **         **         ** 
                                 16%           **        16%         **         **        22%         **         **         **         **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               5            **         3          **         **         5          **         **         **         **         **         **         ** 
                                 16%           **        15%         **         **        20%         **         **         **         **         **         **         ** 
 
Inappropriate 
for children                      4            **         *          **         **         2          **         **         **         **         **         **         ** 
                                 12%           **         2%         **         **         9%         **         **         **         **         **         **         ** 
 
Violent images 
/ animals being tortured          2            **         2          **         **         2          **         **         **         **         **         **         ** 
                                  8%           **        11%         **         **        10%         **         **         **         **         **         **         ** 
 
Bullying / trolling 
/ attacking people                2            **         2          **         **         2          **         **         **         **         **         **         ** 
                                  7%           **        11%         **         **        10%         **         **         **         **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            **         2          **         **         2          **         **         **         **         **         **         ** 
                                  6%           **         8%         **         **         8%         **         **         **         **         **         **         ** 
 
Terrorism videos                  2            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  6%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Child grooming 
/ paedophilia                     2            **         -          **         **         2          **         **         **         **         **         **         ** 
                                  5%           **         -%         **         **         7%         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **        23          **         **        24          **         **         **         **         **         **         ** 
 
Effective sample size            22            **        16          **         **        17          **         **         **         **         **         **         ** 
 
Total                            31            **        22          **         **        24          **         **         **         **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  2            **         2          **         **         2          **         **         **         **         **         **         ** 
                                  5%           **         8%         **         **         7%         **         **         **         **         **         **         ** 
 
Encouraging 
self-harm / suicide               2            **         2          **         **         -          **         **         **         **         **         **         ** 
                                  5%           **         7%         **         **         -%         **         **         **         **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            **         2          **         **         -          **         **         **         **         **         **         ** 
                                  5%           **         7%         **         **         -%         **         **         **         **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         2          **         **         *          **         **         **         **         **         **         ** 
                                  5%           **         7%         **         **         1%         **         **         **         **         **         **         ** 
 
Videos being posted               1            **         1          **         **         1          **         **         **         **         **         **         ** 
                                  5%           **         7%         **         **         6%         **         **         **         **         **         **         ** 
 
Seen bad press 
but can't recall                  1            **         1          **         **         1          **         **         **         **         **         **         ** 
                                  4%           **         6%         **         **         6%         **         **         **         **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  1%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **        23          **         **        24          **         **         **         **         **         **         ** 
 
Effective sample size            22            **        16          **         **        17          **         **         **         **         **         **         ** 
 
Total                            31            **        22          **         **        24          **         **         **         **         **         **         ** 
 
Messages / requests 
from people I don't know          *            **         *          **         **         *          **         **         **         **         **         **         ** 
                                  1%           **         1%         **         **         1%         **         **         **         **         **         **         ** 
 
People being tracked 
/ monitored / stalked             *            **         *          **         **         *          **         **         **         **         **         **         ** 
                                  1%           **         1%         **         **         1%         **         **         **         **         **         **         ** 
 
Fake news / stories               -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Momo                              -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Cambridge Analytica               -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Election fraud 
/ interference                    -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Propaganda / 
 biased information               -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **        23          **         **        24          **         **         **         **         **         **         ** 
 
Effective sample size            22            **        16          **         **        17          **         **         **         **         **         **         ** 
 
Total                            31            **        22          **         **        24          **         **         **         **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Lack of data 
protection / security             -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Tax avoidance / evasion           -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Hate speech                       -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Focussing on 
celebrities / royalty             -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **        23          **         **        24          **         **         **         **         **         **         ** 
 
Effective sample size            22            **        16          **         **        17          **         **         **         **         **         **         ** 
 
Total                            31            **        22          **         **        24          **         **         **         **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Has been fined 
/ taken to court                  -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Too much censorship               -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
False advertising                 -            **         -          **         **         -          **         **         **         **         **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         ** 
 
Don't know / Not stated           2            **         1          **         **         1          **         **         **         **         **         **         ** 
                                  6%           **         7%         **         **         6%         **         **         **         **         **         **         ** 
 
Other                             *            **         *          **         **         *          **         **         **         **         **         **         ** 
                                  1%           **         1%         **         **         1%         **         **         **         **         **         **         ** 
 
Nothing                           1            **         1          **         **         1          **         **         **         **         **         **         ** 
                                  4%           **         6%         **         **         6%         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           22          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size            22           15          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            31           21          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            3          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                 16%          16%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               5            3          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                 16%          15%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Inappropriate 
for children                      4            *          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                 12%           2%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Violent images 
/ animals being tortured          2            2          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  8%          11%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Bullying / trolling 
/ attacking people                2            2          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  7%          11%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            2          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  6%           9%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Terrorism videos                  2            2          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  6%           8%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Child grooming 
/ paedophilia                     2            2          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  5%           8%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  2            1          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  5%           7%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Encouraging 
self-harm / suicide               2            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  5%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           22          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size            22           15          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            31           21          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  5%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            *          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  5%           1%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Videos being posted               1            1          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  5%           7%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Seen bad press 
but can't recall                  1            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  4%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            *          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           2%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Messages / requests 
from people I don't know          *            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
People being tracked 
/ monitored / stalked             *            *          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Fake news / stories               -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Momo                              -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Cambridge Analytica               -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           22          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size            22           15          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            31           21          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Election fraud 
/ interference                    -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Propaganda / 
 biased information               -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Scams / fraudulent 
activity                          -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Lack of data 
protection / security             -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Tax avoidance / evasion           -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Hate speech                       -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           22          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size            22           15          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            31           21          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Focussing on 
celebrities / royalty             -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Has been fined 
/ taken to court                  -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Too much censorship               -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
False advertising                 -            -          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Don't know / Not stated           2            2          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  6%           9%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Other                             *            *          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           1%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Nothing                           1            1          **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  4%           6%         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   30            **         -          - 
 
Effective sample size            22            **         -          - 
 
Total                            31            **         -          - 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            **         -          - 
                                 16%           **         -%         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               5            **         -          - 
                                 16%           **         -%         -% 
 
Inappropriate 
for children                      4            **         -          - 
                                 12%           **         -%         -% 
 
Violent images 
/ animals being tortured          2            **         -          - 
                                  8%           **         -%         -% 
 
Bullying / trolling 
/ attacking people                2            **         -          - 
                                  7%           **         -%         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              2            **         -          - 
                                  6%           **         -%         -% 
 
Terrorism videos                  2            **         -          - 
                                  6%           **         -%         -% 
 
Child grooming 
/ paedophilia                     2            **         -          - 
                                  5%           **         -%         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  2            **         -          - 
                                  5%           **         -%         -% 
 
Encouraging 
self-harm / suicide               2            **         -          - 
                                  5%           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   30            **         -          - 
 
Effective sample size            22            **         -          - 
 
Total                            31            **         -          - 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       2            **         -          - 
                                  5%           **         -%         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         -          - 
                                  5%           **         -%         -% 
 
Videos being posted               1            **         -          - 
                                  5%           **         -%         -% 
 
Seen bad press 
but can't recall                  1            **         -          - 
                                  4%           **         -%         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            **         -          - 
                                  1%           **         -%         -% 
 
Messages / requests 
from people I don't know          *            **         -          - 
                                  1%           **         -%         -% 
 
People being tracked 
/ monitored / stalked             *            **         -          - 
                                  1%           **         -%         -% 
 
Fake news / stories               -            **         -          - 
                                  -%           **         -%         -% 
 
Momo                              -            **         -          - 
                                  -%           **         -%         -% 
 
Cambridge Analytica               -            **         -          - 
                                  -%           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   30            **         -          - 
 
Effective sample size            22            **         -          - 
 
Total                            31            **         -          - 
 
Election fraud 
/ interference                    -            **         -          - 
                                  -%           **         -%         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         -          - 
                                  -%           **         -%         -% 
 
Propaganda / 
 biased information               -            **         -          - 
                                  -%           **         -%         -% 
 
Scams / fraudulent 
activity                          -            **         -          - 
                                  -%           **         -%         -% 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         -          - 
                                  -%           **         -%         -% 
 
Lack of data 
protection / security             -            **         -          - 
                                  -%           **         -%         -% 
 
Lack of regulation 
/ censorship                      -            **         -          - 
                                  -%           **         -%         -% 
 
Tax avoidance / evasion           -            **         -          - 
                                  -%           **         -%         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         -          - 
                                  -%           **         -%         -% 
 
Hate speech                       -            **         -          - 
                                  -%           **         -%         -% 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         -          - 
                                  -%           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 351 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Snapchat randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   30            **         -          - 
 
Effective sample size            22            **         -          - 
 
Total                            31            **         -          - 
 
Focussing on 
celebrities / royalty             -            **         -          - 
                                  -%           **         -%         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         -          - 
                                  -%           **         -%         -% 
 
Has been fined 
/ taken to court                  -            **         -          - 
                                  -%           **         -%         -% 
 
Targeted adverts 
/ too many adverts                -            **         -          - 
                                  -%           **         -%         -% 
 
Too much censorship               -            **         -          - 
                                  -%           **         -%         -% 
 
Addicted to using 
sites / children 
using too much                    -            **         -          - 
                                  -%           **         -%         -% 
 
False advertising                 -            **         -          - 
                                  -%           **         -%         -% 
 
Don't know / Not stated           2            **         -          - 
                                  6%           **         -%         -% 
 
Other                             *            **         -          - 
                                  1%           **         -%         -% 
 
Nothing                           1            **         -          - 
                                  4%           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            19            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            28            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             4            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 13%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              4            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 13%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Fake news / stories               3            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 11%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  8%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Propaganda / 
 biased information               2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Tax avoidance / evasion           2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             2            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  6%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Lack of data 
protection / security             1            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  2%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Momo                              -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            19            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            28            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Cambridge Analytica               -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                     -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            19            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            28            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Terrorism videos                  -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Hate speech                       -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Inappropriate 
for children                      -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5003 
Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Effective sample size            19            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Total                            28            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Too much censorship               -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Videos being posted               -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
False advertising                 -            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Don't know / Not stated           7            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                 25%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Other                             *            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Nothing                           1            **         **           **         **         **         **         **         **         -            **         **         **           **         **         **         ** 
                                  3%           **         **           **         **         **         **         **         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   30           21          **           **         **         **         **        25           28          ** 
 
Effective sample size            19           13          **           **         **         **         **        16           18          ** 
 
Total                            28           19          **           **         **         **         **        23           27          ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             4            3          **           **         **         **         **         2            4          ** 
                                 13%          18%         **           **         **         **         **         7%          14%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              4            -          **           **         **         **         **         4            4          ** 
                                 13%           -%         **           **         **         **         **        16%          14%         ** 
 
Fake news / stories               3            3          **           **         **         **         **         1            2          ** 
                                 11%          17%         **           **         **         **         **         6%           6%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            2          **           **         **         **         **         2            2          ** 
                                  8%           8%         **           **         **         **         **         7%           8%         ** 
 
Propaganda / 
 biased information               2            -          **           **         **         **         **         2            2          ** 
                                  7%           -%         **           **         **         **         **         8%           7%         ** 
 
Seen bad press 
but can't recall                  2            2          **           **         **         **         **         2            2          ** 
                                  6%           9%         **           **         **         **         **         8%           7%         ** 
 
Tax avoidance / evasion           2            1          **           **         **         **         **         2            2          ** 
                                  6%           8%         **           **         **         **         **         8%           7%         ** 
 
Has been fined 
/ taken to court                  2            2          **           **         **         **         **         2            2          ** 
                                  6%           9%         **           **         **         **         **         8%           7%         ** 
 
People being tracked 
/ monitored / stalked             2            2          **           **         **         **         **         2            2          ** 
                                  6%           8%         **           **         **         **         **         7%           6%         ** 
 
Lack of data 
protection / security             1            -          **           **         **         **         **         1            1          ** 
                                  2%           -%         **           **         **         **         **         2%           2%         ** 
 
Momo                              -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   30           21          **           **         **         **         **        25           28          ** 
 
Effective sample size            19           13          **           **         **         **         **        16           18          ** 
 
Total                            28           19          **           **         **         **         **        23           27          ** 
 
Cambridge Analytica               -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Election fraud 
/ interference                    -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Messages / requests 
from people I don't know          -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Scams / fraudulent 
activity                          -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Bullying / trolling 
/ attacking people                -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Child grooming 
/ paedophilia                     -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Violent images 
/ animals being tortured          -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Encouraging 
self-harm / suicide               -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   30           21          **           **         **         **         **        25           28          ** 
 
Effective sample size            19           13          **           **         **         **         **        16           18          ** 
 
Total                            28           19          **           **         **         **         **        23           27          ** 
 
Terrorism videos                  -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Lack of regulation 
/ censorship                      -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Hate speech                       -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Inappropriate 
for children                      -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Focussing on 
celebrities / royalty             -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Targeted adverts 
/ too many adverts                -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   30           21          **           **         **         **         **        25           28          ** 
 
Effective sample size            19           13          **           **         **         **         **        16           18          ** 
 
Total                            28           19          **           **         **         **         **        23           27          ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Too much censorship               -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Videos being posted               -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
False advertising                 -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Don't know / Not stated           7            5          **           **         **         **         **         7            7          ** 
                                 25%          26%         **           **         **         **         **        30%          26%         ** 
 
Other                             *            *          **           **         **         **         **         *            *          ** 
                                  1%           2%         **           **         **         **         **         2%           2%         ** 
 
Nothing                           1            *          **           **         **         **         **         -            1          ** 
                                  3%           2%         **           **         **         **         **         -%           4%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         -          **         **         -          **         **         **         **         **         **         **          22          **         **         ** 
 
Effective sample size            19            **         -          **         **         -          **         **         **         **         **         **         **          15          **         **         ** 
 
Total                            28            **         -          **         **         -          **         **         **         **         **         **         **          23          **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             4            **         -          **         **         -          **         **         **         **         **         **         **           4          **         **         ** 
                                 13%           **         -%         **         **         -%         **         **         **         **         **         **         **          17%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              4            **         -          **         **         -          **         **         **         **         **         **         **           2          **         **         ** 
                                 13%           **         -%         **         **         -%         **         **         **         **         **         **         **          10%         **         **         ** 
 
Fake news / stories               3            **         -          **         **         -          **         **         **         **         **         **         **           3          **         **         ** 
                                 11%           **         -%         **         **         -%         **         **         **         **         **         **         **          14%         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         -          **         **         -          **         **         **         **         **         **         **           2          **         **         ** 
                                  8%           **         -%         **         **         -%         **         **         **         **         **         **         **           9%         **         **         ** 
 
Propaganda / 
 biased information               2            **         -          **         **         -          **         **         **         **         **         **         **           2          **         **         ** 
                                  7%           **         -%         **         **         -%         **         **         **         **         **         **         **           9%         **         **         ** 
 
Seen bad press 
but can't recall                  2            **         -          **         **         -          **         **         **         **         **         **         **           2          **         **         ** 
                                  6%           **         -%         **         **         -%         **         **         **         **         **         **         **           8%         **         **         ** 
 
Tax avoidance / evasion           2            **         -          **         **         -          **         **         **         **         **         **         **           1          **         **         ** 
                                  6%           **         -%         **         **         -%         **         **         **         **         **         **         **           5%         **         **         ** 
 
Has been fined 
/ taken to court                  2            **         -          **         **         -          **         **         **         **         **         **         **           2          **         **         ** 
                                  6%           **         -%         **         **         -%         **         **         **         **         **         **         **           7%         **         **         ** 
 
People being tracked 
/ monitored / stalked             2            **         -          **         **         -          **         **         **         **         **         **         **           2          **         **         ** 
                                  6%           **         -%         **         **         -%         **         **         **         **         **         **         **           7%         **         **         ** 
 
Lack of data 
protection / security             1            **         -          **         **         -          **         **         **         **         **         **         **           1          **         **         ** 
                                  2%           **         -%         **         **         -%         **         **         **         **         **         **         **           2%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         -          **         **         -          **         **         **         **         **         **         **          22          **         **         ** 
 
Effective sample size            19            **         -          **         **         -          **         **         **         **         **         **         **          15          **         **         ** 
 
Total                            28            **         -          **         **         -          **         **         **         **         **         **         **          23          **         **         ** 
 
Momo                              -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Cambridge Analytica               -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Election fraud 
/ interference                    -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Child grooming 
/ paedophilia                     -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Violent images 
/ animals being tortured          -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Encouraging 
self-harm / suicide               -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         -          **         **         -          **         **         **         **         **         **         **          22          **         **         ** 
 
Effective sample size            19            **         -          **         **         -          **         **         **         **         **         **         **          15          **         **         ** 
 
Total                            28            **         -          **         **         -          **         **         **         **         **         **         **          23          **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Terrorism videos                  -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Hate speech                       -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Inappropriate 
for children                      -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Focussing on 
celebrities / royalty             -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         -          **         **         -          **         **         **         **         **         **         **          22          **         **         ** 
 
Effective sample size            19            **         -          **         **         -          **         **         **         **         **         **         **          15          **         **         ** 
 
Total                            28            **         -          **         **         -          **         **         **         **         **         **         **          23          **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Too much censorship               -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Videos being posted               -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
False advertising                 -            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Don't know / Not stated           7            **         -          **         **         -          **         **         **         **         **         **         **           5          **         **         ** 
                                 25%           **         -%         **         **         -%         **         **         **         **         **         **         **          22%         **         **         ** 
 
Other                             *            **         -          **         **         -          **         **         **         **         **         **         **           -          **         **         ** 
                                  1%           **         -%         **         **         -%         **         **         **         **         **         **         **           -%         **         **         ** 
 
Nothing                           1            **         -          **         **         -          **         **         **         **         **         **         **           *          **         **         ** 
                                  3%           **         -%         **         **         -%         **         **         **         **         **         **         **           2%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            19            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
 
Total                            28            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             4            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                 13%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              4            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                 13%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Fake news / stories               3            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                 11%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  8%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Propaganda / 
 biased information               2            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  7%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Seen bad press 
but can't recall                  2            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  6%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Tax avoidance / evasion           2            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  6%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Has been fined 
/ taken to court                  2            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  6%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
People being tracked 
/ monitored / stalked             2            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  6%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Lack of data 
protection / security             1            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  2%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            19            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
 
Total                            28            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
 
Momo                              -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Cambridge Analytica               -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Election fraud 
/ interference                    -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Messages / requests 
from people I don't know          -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Scams / fraudulent 
activity                          -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Bullying / trolling 
/ attacking people                -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Child grooming 
/ paedophilia                     -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Violent images 
/ animals being tortured          -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Encouraging 
self-harm / suicide               -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            19            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
 
Total                            28            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Terrorism videos                  -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Lack of regulation 
/ censorship                      -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Hate speech                       -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Inappropriate 
for children                      -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Focussing on 
celebrities / royalty             -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            19            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
 
Total                            28            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
 
Targeted adverts 
/ too many adverts                -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Too much censorship               -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Addicted to using 
sites / children 
using too much                    -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Videos being posted               -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
False advertising                 -            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Don't know / Not stated           7            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                 25%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Other                             *            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Nothing                           1            **         **         **         -          **           **         **           **         **         **         **           **         **         **         - 
                                  3%           **         **         **         -%         **           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           29         29          **         **         -           27         21          **        24          **          26          **         **         **         ** 
 
Effective sample size            19           19         19          **         **         -           18         14          **        15          **          16          **         **         **         ** 
 
Total                            28           28         28          **         **         -           27         23          **        22          **          24          **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             4            4          4          **         **         -            4          4          **         2          **           4          **         **         **         ** 
                                 13%          14%        14%         **         **         -%          14%        17%         **        11%         **          16%         **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              4            4          4          **         **         -            3          -          **         2          **           3          **         **         **         ** 
                                 13%          13%        13%         **         **         -%          12%         -%         **         7%         **          13%         **         **         **         ** 
 
Fake news / stories               3            3          3          **         **         -            3          3          **         3          **           3          **         **         **         ** 
                                 11%          11%        11%         **         **         -%          12%        14%         **        14%         **          13%         **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            2          2          **         **         -            2          2          **         1          **           2          **         **         **         ** 
                                  8%           8%         8%         **         **         -%           8%         8%         **         4%         **           9%         **         **         **         ** 
 
Propaganda / 
 biased information               2            2          2          **         **         -            2          2          **         2          **           2          **         **         **         ** 
                                  7%           7%         7%         **         **         -%           7%         9%         **         9%         **           8%         **         **         **         ** 
 
Seen bad press 
but can't recall                  2            2          2          **         **         -            2          2          **         2          **           2          **         **         **         ** 
                                  6%           6%         6%         **         **         -%           7%         8%         **         8%         **           7%         **         **         **         ** 
 
Tax avoidance / evasion           2            2          2          **         **         -            1          1          **         1          **           1          **         **         **         ** 
                                  6%           6%         6%         **         **         -%           5%         3%         **         6%         **           6%         **         **         **         ** 
 
Has been fined 
/ taken to court                  2            2          2          **         **         -            2          2          **         2          **           *          **         **         **         ** 
                                  6%           6%         6%         **         **         -%           7%         8%         **         8%         **           1%         **         **         **         ** 
 
People being tracked 
/ monitored / stalked             2            2          2          **         **         -            2          2          **         -          **           2          **         **         **         ** 
                                  6%           6%         6%         **         **         -%           6%         7%         **         -%         **           6%         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           29         29          **         **         -           27         21          **        24          **          26          **         **         **         ** 
 
Effective sample size            19           19         19          **         **         -           18         14          **        15          **          16          **         **         **         ** 
 
Total                            28           28         28          **         **         -           27         23          **        22          **          24          **         **         **         ** 
 
Lack of data 
protection / security             1            1          1          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  2%           2%         2%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Momo                              -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Cambridge Analytica               -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Election fraud 
/ interference                    -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Messages / requests 
from people I don't know          -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Scams / fraudulent 
activity                          -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Child grooming 
/ paedophilia                     -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           29         29          **         **         -           27         21          **        24          **          26          **         **         **         ** 
 
Effective sample size            19           19         19          **         **         -           18         14          **        15          **          16          **         **         **         ** 
 
Total                            28           28         28          **         **         -           27         23          **        22          **          24          **         **         **         ** 
 
Violent images 
/ animals being tortured          -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Encouraging 
self-harm / suicide               -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Terrorism videos                  -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Hate speech                       -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Inappropriate 
for children                      -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Focussing on 
celebrities / royalty             -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           29         29          **         **         -           27         21          **        24          **          26          **         **         **         ** 
 
Effective sample size            19           19         19          **         **         -           18         14          **        15          **          16          **         **         **         ** 
 
Total                            28           28         28          **         **         -           27         23          **        22          **          24          **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Too much censorship               -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Videos being posted               -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
False advertising                 -            -          -          **         **         -            -          -          **         -          **           -          **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         -%         **         -%         **           -%         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           29         29          **         **         -           27         21          **        24          **          26          **         **         **         ** 
 
Effective sample size            19           19         19          **         **         -           18         14          **        15          **          16          **         **         **         ** 
 
Total                            28           28         28          **         **         -           27         23          **        22          **          24          **         **         **         ** 
 
Don't know / Not stated           7            7          7          **         **         -            7          7          **         7          **           5          **         **         **         ** 
                                 25%          25%        25%         **         **         -%          26%        31%         **        31%         **          22%         **         **         **         ** 
 
Other                             *            *          *          **         **         -            *          *          **         *          **           *          **         **         **         ** 
                                  1%           2%         2%         **         **         -%           2%         2%         **         2%         **           2%         **         **         **         ** 
 
Nothing                           1            1          1          **         **         -            1          1          **         1          **           1          **         **         **         ** 
                                  3%           4%         4%         **         **         -%           2%         2%         **         2%         **           4%         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5021 
Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **        22           22          **        22          **        21            **         **         **         **           **         **         **         ** 
 
Effective sample size            19            **        14           15          **        14          **        14            **         **         **         **           **         **         **         ** 
 
Total                            28            **        20           21          **        21          **        19            **         **         **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             4            **         4            2          **         2          **         3            **         **         **         **           **         **         **         ** 
                                 13%           **        18%           9%         **         9%         **        18%           **         **         **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              4            **         2            4          **         4          **         4            **         **         **         **           **         **         **         ** 
                                 13%           **        10%          18%         **        18%         **        19%           **         **         **         **           **         **         **         ** 
 
Fake news / stories               3            **         1            1          **         1          **         1            **         **         **         **           **         **         **         ** 
                                 11%           **         7%           7%         **         7%         **         8%           **         **         **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         2            2          **         2          **         2            **         **         **         **           **         **         **         ** 
                                  8%           **        10%          10%         **        10%         **         8%           **         **         **         **           **         **         **         ** 
 
Propaganda / 
 biased information               2            **         2            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  7%           **        10%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  2            **         -            2          **         2          **         -            **         **         **         **           **         **         **         ** 
                                  6%           **         -%           8%         **         8%         **         -%           **         **         **         **           **         **         **         ** 
 
Tax avoidance / evasion           2            **         1            2          **         1          **         2            **         **         **         **           **         **         **         ** 
                                  6%           **         7%           8%         **         3%         **         8%           **         **         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  2            **         2            2          **         2          **         2            **         **         **         **           **         **         **         ** 
                                  6%           **         9%           8%         **         8%         **         9%           **         **         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             2            **         2            2          **         2          **         2            **         **         **         **           **         **         **         ** 
                                  6%           **         8%           7%         **         7%         **         8%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **        22           22          **        22          **        21            **         **         **         **           **         **         **         ** 
 
Effective sample size            19            **        14           15          **        14          **        14            **         **         **         **           **         **         **         ** 
 
Total                            28            **        20           21          **        21          **        19            **         **         **         **           **         **         **         ** 
 
Lack of data 
protection / security             1            **         1            1          **         1          **         1            **         **         **         **           **         **         **         ** 
                                  2%           **         3%           3%         **         3%         **         3%           **         **         **         **           **         **         **         ** 
 
Momo                              -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Cambridge Analytica               -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **        22           22          **        22          **        21            **         **         **         **           **         **         **         ** 
 
Effective sample size            19            **        14           15          **        14          **        14            **         **         **         **           **         **         **         ** 
 
Total                            28            **        20           21          **        21          **        19            **         **         **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                     -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Terrorism videos                  -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Hate speech                       -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **        22           22          **        22          **        21            **         **         **         **           **         **         **         ** 
 
Effective sample size            19            **        14           15          **        14          **        14            **         **         **         **           **         **         **         ** 
 
Total                            28            **        20           21          **        21          **        19            **         **         **         **           **         **         **         ** 
 
Inappropriate 
for children                      -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Too much censorship               -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **        22           22          **        22          **        21            **         **         **         **           **         **         **         ** 
 
Effective sample size            19            **        14           15          **        14          **        14            **         **         **         **           **         **         **         ** 
 
Total                            28            **        20           21          **        21          **        19            **         **         **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Videos being posted               -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
False advertising                 -            **         -            -          **         -          **         -            **         **         **         **           **         **         **         ** 
                                  -%           **         -%           -%         **         -%         **         -%           **         **         **         **           **         **         **         ** 
 
Don't know / Not stated           7            **         5            7          **         7          **         5            **         **         **         **           **         **         **         ** 
                                 25%           **        25%          33%         **        33%         **        26%           **         **         **         **           **         **         **         ** 
 
Other                             *            **         *            *          **         *          **         *            **         **         **         **           **         **         **         ** 
                                  1%           **         2%           1%         **         1%         **         1%           **         **         **         **           **         **         **         ** 
 
Nothing                           1            **         *            -          **         1          **         *            **         **         **         **           **         **         **         ** 
                                  3%           **         2%           -%         **         3%         **         2%           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   30            ** 
 
Effective sample size            19            ** 
 
Total                            28            ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             4            ** 
                                 13%           ** 
 
People being hacked / 
 having personal details 
stolen / compromised              4            ** 
                                 13%           ** 
 
Fake news / stories               3            ** 
                                 11%           ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            ** 
                                  8%           ** 
 
Propaganda / 
 biased information               2            ** 
                                  7%           ** 
 
Seen bad press 
but can't recall                  2            ** 
                                  6%           ** 
 
Tax avoidance / evasion           2            ** 
                                  6%           ** 
 
Has been fined 
/ taken to court                  2            ** 
                                  6%           ** 
 
People being tracked 
/ monitored / stalked             2            ** 
                                  6%           ** 
 
Lack of data 
protection / security             1            ** 
                                  2%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   30            ** 
 
Effective sample size            19            ** 
 
Total                            28            ** 
 
Momo                              -            ** 
                                  -%           ** 
 
Cambridge Analytica               -            ** 
                                  -%           ** 
 
Election fraud 
/ interference                    -            ** 
                                  -%           ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            ** 
                                  -%           ** 
 
Messages / requests 
from people I don't know          -            ** 
                                  -%           ** 
 
Scams / fraudulent 
activity                          -            ** 
                                  -%           ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            ** 
                                  -%           ** 
 
Bullying / trolling 
/ attacking people                -            ** 
                                  -%           ** 
 
Child grooming 
/ paedophilia                     -            ** 
                                  -%           ** 
 
Violent images 
/ animals being tortured          -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   30            ** 
 
Effective sample size            19            ** 
 
Total                            28            ** 
 
Encouraging 
self-harm / suicide               -            ** 
                                  -%           ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            ** 
                                  -%           ** 
 
Terrorism videos                  -            ** 
                                  -%           ** 
 
Lack of regulation 
/ censorship                      -            ** 
                                  -%           ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            ** 
                                  -%           ** 
 
Hate speech                       -            ** 
                                  -%           ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            ** 
                                  -%           ** 
 
Inappropriate 
for children                      -            ** 
                                  -%           ** 
 
Focussing on 
celebrities / royalty             -            ** 
                                  -%           ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   30            ** 
 
Effective sample size            19            ** 
 
Total                            28            ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            ** 
                                  -%           ** 
 
Targeted adverts 
/ too many adverts                -            ** 
                                  -%           ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            ** 
                                  -%           ** 
 
Too much censorship               -            ** 
                                  -%           ** 
 
Addicted to using 
sites / children 
using too much                    -            ** 
                                  -%           ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            ** 
                                  -%           ** 
 
Videos being posted               -            ** 
                                  -%           ** 
 
False advertising                 -            ** 
                                  -%           ** 
 
Don't know / Not stated           7            ** 
                                 25%           ** 
 
Other                             *            ** 
                                  1%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   30            ** 
 
Effective sample size            19            ** 
 
Total                            28            ** 
 
Nothing                           1            ** 
                                  3%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           24          **         **         **        22          **         **         **         **         **         **         ** 
 
Effective sample size            19           16          **         **         **        13          **         **         **         **         **         **         ** 
 
Total                            28           23          **         **         **        18          **         **         **         **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             4            2          **         **         **         4          **         **         **         **         **         **         ** 
                                 13%          11%         **         **         **        21%         **         **         **         **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              4            2          **         **         **         2          **         **         **         **         **         **         ** 
                                 13%          10%         **         **         **        12%         **         **         **         **         **         **         ** 
 
Fake news / stories               3            3          **         **         **         2          **         **         **         **         **         **         ** 
                                 11%          14%         **         **         **        10%         **         **         **         **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            1          **         **         **         2          **         **         **         **         **         **         ** 
                                  8%           3%         **         **         **        12%         **         **         **         **         **         **         ** 
 
Propaganda / 
 biased information               2            2          **         **         **         2          **         **         **         **         **         **         ** 
                                  7%           9%         **         **         **        11%         **         **         **         **         **         **         ** 
 
Seen bad press 
but can't recall                  2            2          **         **         **         -          **         **         **         **         **         **         ** 
                                  6%           8%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Tax avoidance / evasion           2            1          **         **         **         1          **         **         **         **         **         **         ** 
                                  6%           5%         **         **         **         8%         **         **         **         **         **         **         ** 
 
Has been fined 
/ taken to court                  2            2          **         **         **         2          **         **         **         **         **         **         ** 
                                  6%           8%         **         **         **        10%         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           24          **         **         **        22          **         **         **         **         **         **         ** 
 
Effective sample size            19           16          **         **         **        13          **         **         **         **         **         **         ** 
 
Total                            28           23          **         **         **        18          **         **         **         **         **         **         ** 
 
People being tracked 
/ monitored / stalked             2            2          **         **         **         2          **         **         **         **         **         **         ** 
                                  6%           7%         **         **         **         9%         **         **         **         **         **         **         ** 
 
Lack of data 
protection / security             1            1          **         **         **         1          **         **         **         **         **         **         ** 
                                  2%           2%         **         **         **         3%         **         **         **         **         **         **         ** 
 
Momo                              -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Cambridge Analytica               -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Election fraud 
/ interference                    -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Messages / requests 
from people I don't know          -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Scams / fraudulent 
activity                          -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           24          **         **         **        22          **         **         **         **         **         **         ** 
 
Effective sample size            19           16          **         **         **        13          **         **         **         **         **         **         ** 
 
Total                            28           23          **         **         **        18          **         **         **         **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Child grooming 
/ paedophilia                     -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Violent images 
/ animals being tortured          -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Encouraging 
self-harm / suicide               -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Terrorism videos                  -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           24          **         **         **        22          **         **         **         **         **         **         ** 
 
Effective sample size            19           16          **         **         **        13          **         **         **         **         **         **         ** 
 
Total                            28           23          **         **         **        18          **         **         **         **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Hate speech                       -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Inappropriate 
for children                      -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Focussing on 
celebrities / royalty             -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5035 
Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           24          **         **         **        22          **         **         **         **         **         **         ** 
 
Effective sample size            19           16          **         **         **        13          **         **         **         **         **         **         ** 
 
Total                            28           23          **         **         **        18          **         **         **         **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Too much censorship               -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Videos being posted               -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
False advertising                 -            -          **         **         **         -          **         **         **         **         **         **         ** 
                                  -%           -%         **         **         **         -%         **         **         **         **         **         **         ** 
 
Don't know / Not stated           7            5          **         **         **         2          **         **         **         **         **         **         ** 
                                 25%          22%         **         **         **        11%         **         **         **         **         **         **         ** 
 
Other                             *            *          **         **         **         *          **         **         **         **         **         **         ** 
                                  1%           2%         **         **         **         1%         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30           24          **         **         **        22          **         **         **         **         **         **         ** 
 
Effective sample size            19           16          **         **         **        13          **         **         **         **         **         **         ** 
 
Total                            28           23          **         **         **        18          **         **         **         **         **         **         ** 
 
Nothing                           1            1          **         **         **         1          **         **         **         **         **         **         ** 
                                  3%           4%         **         **         **         6%         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **         **         **        27          **         **         **         **         **         **        21          **         **         **         ** 
 
Effective sample size            19            **         **         **         **        17          **         **         **         **         **         **        13          **         **         **         ** 
 
Total                            28            **         **         **         **        26          **         **         **         **         **         **        18          **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             4            **         **         **         **         4          **         **         **         **         **         **         4          **         **         **         ** 
                                 13%           **         **         **         **        15%         **         **         **         **         **         **        21%         **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              4            **         **         **         **         4          **         **         **         **         **         **         3          **         **         **         ** 
                                 13%           **         **         **         **        15%         **         **         **         **         **         **        18%         **         **         **         ** 
 
Fake news / stories               3            **         **         **         **         3          **         **         **         **         **         **         2          **         **         **         ** 
                                 11%           **         **         **         **        12%         **         **         **         **         **         **         9%         **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         **         **         **         2          **         **         **         **         **         **         2          **         **         **         ** 
                                  8%           **         **         **         **         8%         **         **         **         **         **         **        12%         **         **         **         ** 
 
Propaganda / 
 biased information               2            **         **         **         **         2          **         **         **         **         **         **         2          **         **         **         ** 
                                  7%           **         **         **         **         8%         **         **         **         **         **         **        11%         **         **         **         ** 
 
Seen bad press 
but can't recall                  2            **         **         **         **         2          **         **         **         **         **         **         -          **         **         **         ** 
                                  6%           **         **         **         **         7%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Tax avoidance / evasion           2            **         **         **         **         1          **         **         **         **         **         **         2          **         **         **         ** 
                                  6%           **         **         **         **         6%         **         **         **         **         **         **         8%         **         **         **         ** 
 
Has been fined 
/ taken to court                  2            **         **         **         **         2          **         **         **         **         **         **         2          **         **         **         ** 
                                  6%           **         **         **         **         7%         **         **         **         **         **         **        10%         **         **         **         ** 
 
People being tracked 
/ monitored / stalked             2            **         **         **         **         2          **         **         **         **         **         **         2          **         **         **         ** 
                                  6%           **         **         **         **         6%         **         **         **         **         **         **         9%         **         **         **         ** 
 
Lack of data 
protection / security             1            **         **         **         **         1          **         **         **         **         **         **         -          **         **         **         ** 
                                  2%           **         **         **         **         2%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **         **         **        27          **         **         **         **         **         **        21          **         **         **         ** 
 
Effective sample size            19            **         **         **         **        17          **         **         **         **         **         **        13          **         **         **         ** 
 
Total                            28            **         **         **         **        26          **         **         **         **         **         **        18          **         **         **         ** 
 
Momo                              -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Cambridge Analytica               -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Election fraud 
/ interference                    -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Child grooming 
/ paedophilia                     -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Violent images 
/ animals being tortured          -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Encouraging 
self-harm / suicide               -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **         **         **        27          **         **         **         **         **         **        21          **         **         **         ** 
 
Effective sample size            19            **         **         **         **        17          **         **         **         **         **         **        13          **         **         **         ** 
 
Total                            28            **         **         **         **        26          **         **         **         **         **         **        18          **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Terrorism videos                  -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Hate speech                       -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Inappropriate 
for children                      -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Focussing on 
celebrities / royalty             -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   30            **         **         **         **        27          **         **         **         **         **         **        21          **         **         **         ** 
 
Effective sample size            19            **         **         **         **        17          **         **         **         **         **         **        13          **         **         **         ** 
 
Total                            28            **         **         **         **        26          **         **         **         **         **         **        18          **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Too much censorship               -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Videos being posted               -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
False advertising                 -            **         **         **         **         -          **         **         **         **         **         **         -          **         **         **         ** 
                                  -%           **         **         **         **         -%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Don't know / Not stated           7            **         **         **         **         5          **         **         **         **         **         **         2          **         **         **         ** 
                                 25%           **         **         **         **        20%         **         **         **         **         **         **         9%         **         **         **         ** 
 
Other                             *            **         **         **         **         *          **         **         **         **         **         **         *          **         **         **         ** 
                                  1%           **         **         **         **         2%         **         **         **         **         **         **         2%         **         **         **         ** 
 
Nothing                           1            **         **         **         **         1          **         **         **         **         **         **         -          **         **         **         ** 
                                  3%           **         **         **         **         2%         **         **         **         **         **         **         -%         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   30            **         **         ** 
 
Effective sample size            19            **         **         ** 
 
Total                            28            **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             4            **         **         ** 
                                 13%           **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              4            **         **         ** 
                                 13%           **         **         ** 
 
Fake news / stories               3            **         **         ** 
                                 11%           **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         **         ** 
                                  8%           **         **         ** 
 
Propaganda / 
 biased information               2            **         **         ** 
                                  7%           **         **         ** 
 
Seen bad press 
but can't recall                  2            **         **         ** 
                                  6%           **         **         ** 
 
Tax avoidance / evasion           2            **         **         ** 
                                  6%           **         **         ** 
 
Has been fined 
/ taken to court                  2            **         **         ** 
                                  6%           **         **         ** 
 
People being tracked 
/ monitored / stalked             2            **         **         ** 
                                  6%           **         **         ** 
 
Lack of data 
protection / security             1            **         **         ** 
                                  2%           **         **         ** 
 
Momo                              -            **         **         ** 
                                  -%           **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   30            **         **         ** 
 
Effective sample size            19            **         **         ** 
 
Total                            28            **         **         ** 
 
Cambridge Analytica               -            **         **         ** 
                                  -%           **         **         ** 
 
Election fraud 
/ interference                    -            **         **         ** 
                                  -%           **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **         ** 
                                  -%           **         **         ** 
 
Messages / requests 
from people I don't know          -            **         **         ** 
                                  -%           **         **         ** 
 
Scams / fraudulent 
activity                          -            **         **         ** 
                                  -%           **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            **         **         ** 
                                  -%           **         **         ** 
 
Bullying / trolling 
/ attacking people                -            **         **         ** 
                                  -%           **         **         ** 
 
Child grooming 
/ paedophilia                     -            **         **         ** 
                                  -%           **         **         ** 
 
Violent images 
/ animals being tortured          -            **         **         ** 
                                  -%           **         **         ** 
 
Encouraging 
self-harm / suicide               -            **         **         ** 
                                  -%           **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **         ** 
                                  -%           **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   30            **         **         ** 
 
Effective sample size            19            **         **         ** 
 
Total                            28            **         **         ** 
 
Terrorism videos                  -            **         **         ** 
                                  -%           **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         **         ** 
                                  -%           **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         **         ** 
                                  -%           **         **         ** 
 
Hate speech                       -            **         **         ** 
                                  -%           **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         **         ** 
                                  -%           **         **         ** 
 
Inappropriate 
for children                      -            **         **         ** 
                                  -%           **         **         ** 
 
Focussing on 
celebrities / royalty             -            **         **         ** 
                                  -%           **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         **         ** 
                                  -%           **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **         ** 
                                  -%           **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         **         ** 
                                  -%           **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 352 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Google randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   30            **         **         ** 
 
Effective sample size            19            **         **         ** 
 
Total                            28            **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         **         ** 
                                  -%           **         **         ** 
 
Too much censorship               -            **         **         ** 
                                  -%           **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         **         ** 
                                  -%           **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         **         ** 
                                  -%           **         **         ** 
 
Videos being posted               -            **         **         ** 
                                  -%           **         **         ** 
 
False advertising                 -            **         **         ** 
                                  -%           **         **         ** 
 
Don't know / Not stated           7            **         **         ** 
                                 25%           **         **         ** 
 
Other                             *            **         **         ** 
                                  1%           **         **         ** 
 
Nothing                           1            **         **         ** 
                                  3%           **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            16            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            24            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Propaganda / 
 biased information              15            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 62%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    9            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 37%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Fake news / stories               6            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 24%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                     4            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 15%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               3            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 11%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Inappropriate 
for children                      2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Hate speech                       *            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Momo                              -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            16            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            24            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Cambridge Analytica               -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5047 
Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            16            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            24            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Lack of data 
protection / security             -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Terrorism videos                  -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Tax avoidance / evasion           -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            16            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            24            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Too much censorship               -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Videos being posted               -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
False advertising                 -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Don't know / Not stated           *            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  2%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Other                             2            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Nothing                           -            **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   24            **         **           **         **         **         **         **          24          - 
 
Effective sample size            16            **         **           **         **         **         **         **          16          - 
 
Total                            24            **         **           **         **         **         **         **          24          - 
 
Propaganda / 
 biased information              15            **         **           **         **         **         **         **          15          - 
                                 62%           **         **           **         **         **         **         **          62%         -% 
 
Election fraud 
/ interference                    9            **         **           **         **         **         **         **           9          - 
                                 37%           **         **           **         **         **         **         **          37%         -% 
 
Fake news / stories               6            **         **           **         **         **         **         **           6          - 
                                 24%           **         **           **         **         **         **         **          24%         -% 
 
Child grooming 
/ paedophilia                     4            **         **           **         **         **         **         **           4          - 
                                 15%           **         **           **         **         **         **         **          15%         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               3            **         **           **         **         **         **         **           3          - 
                                 11%           **         **           **         **         **         **         **          11%         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               2            **         **           **         **         **         **         **           2          - 
                                  7%           **         **           **         **         **         **         **           7%         -% 
 
Inappropriate 
for children                      2            **         **           **         **         **         **         **           2          - 
                                  7%           **         **           **         **         **         **         **           7%         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 2            **         **           **         **         **         **         **           2          - 
                                  7%           **         **           **         **         **         **         **           7%         -% 
 
Hate speech                       *            **         **           **         **         **         **         **           *          - 
                                  1%           **         **           **         **         **         **         **           1%         -% 
 
Momo                              -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   24            **         **           **         **         **         **         **          24          - 
 
Effective sample size            16            **         **           **         **         **         **         **          16          - 
 
Total                            24            **         **           **         **         **         **         **          24          - 
 
Cambridge Analytica               -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Messages / requests 
from people I don't know          -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Scams / fraudulent 
activity                          -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Bullying / trolling 
/ attacking people                -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Violent images 
/ animals being tortured          -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Encouraging 
self-harm / suicide               -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   24            **         **           **         **         **         **         **          24          - 
 
Effective sample size            16            **         **           **         **         **         **         **          16          - 
 
Total                            24            **         **           **         **         **         **         **          24          - 
 
Lack of data 
protection / security             -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Terrorism videos                  -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Lack of regulation 
/ censorship                      -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Tax avoidance / evasion           -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Focussing on 
celebrities / royalty             -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
People being tracked 
/ monitored / stalked             -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Has been fined 
/ taken to court                  -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Targeted adverts 
/ too many adverts                -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   24            **         **           **         **         **         **         **          24          - 
 
Effective sample size            16            **         **           **         **         **         **         **          16          - 
 
Total                            24            **         **           **         **         **         **         **          24          - 
 
Too much censorship               -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Addicted to using 
sites / children 
using too much                    -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Videos being posted               -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
False advertising                 -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Seen bad press 
but can't recall                  -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Don't know / Not stated           *            **         **           **         **         **         **         **           *          - 
                                  2%           **         **           **         **         **         **         **           2%         -% 
 
Other                             2            **         **           **         **         **         **         **           2          - 
                                  7%           **         **           **         **         **         **         **           7%         -% 
 
Nothing                           -            **         **           **         **         **         **         **           -          - 
                                  -%           **         **           **         **         **         **         **           -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
 
Effective sample size            16            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
 
Total                            24            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
 
Propaganda / 
 biased information              15            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                 62%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    9            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                 37%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Fake news / stories               6            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                 24%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                     4            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                 15%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               3            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                 11%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               2            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  7%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Inappropriate 
for children                      2            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  7%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 2            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  7%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Hate speech                       *            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  1%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Momo                              -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
 
Effective sample size            16            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
 
Total                            24            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Cambridge Analytica               -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
 
Effective sample size            16            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
 
Total                            24            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Lack of data 
protection / security             -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Terrorism videos                  -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Tax avoidance / evasion           -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
 
Effective sample size            16            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
 
Total                            24            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Too much censorship               -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Videos being posted               -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
False advertising                 -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Don't know / Not stated           *            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  2%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Other                             2            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  7%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Nothing                           -            **         **         -          **         -          **         **         **         -          -          **         **           **         **         **         ** 
                                  -%           **         **         -%         **         -%         **         **         **         -%         -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            16            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Total                            24            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Propaganda / 
 biased information              15            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                 62%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Election fraud 
/ interference                    9            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                 37%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Fake news / stories               6            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                 24%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Child grooming 
/ paedophilia                     4            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                 15%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               3            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                 11%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               2            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  7%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Inappropriate 
for children                      2            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  7%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 2            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  7%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Hate speech                       *            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  1%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Momo                              -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            16            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Total                            24            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
People being hacked / 
 having personal details 
stolen / compromised              -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Cambridge Analytica               -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Messages / requests 
from people I don't know          -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Scams / fraudulent 
activity                          -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Bullying / trolling 
/ attacking people                -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Violent images 
/ animals being tortured          -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Encouraging 
self-harm / suicide               -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            16            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Total                            24            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Lack of data 
protection / security             -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Terrorism videos                  -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Lack of regulation 
/ censorship                      -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Tax avoidance / evasion           -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Focussing on 
celebrities / royalty             -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
People being tracked 
/ monitored / stalked             -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Has been fined 
/ taken to court                  -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Effective sample size            16            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Total                            24            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
 
Targeted adverts 
/ too many adverts                -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Too much censorship               -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Addicted to using 
sites / children 
using too much                    -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Videos being posted               -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
False advertising                 -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Seen bad press 
but can't recall                  -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Don't know / Not stated           *            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  2%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Other                             2            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  7%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Nothing                           -            **         **         **         **         -            **         **           **         **         **         **           **         **         **         - 
                                  -%           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   24           23         23          **         **         -           21          **         **         **         **           **         **         **         **         ** 
 
Effective sample size            16           15         15          **         **         -           14          **         **         **         **           **         **         **         **         ** 
 
Total                            24           24         24          **         **         -           22          **         **         **         **           **         **         **         **         ** 
 
Propaganda / 
 biased information              15           15         15          **         **         -           13          **         **         **         **           **         **         **         **         ** 
                                 62%          63%        63%         **         **         -%          61%         **         **         **         **           **         **         **         **         ** 
 
Election fraud 
/ interference                    9            9          9          **         **         -            9          **         **         **         **           **         **         **         **         ** 
                                 37%          38%        38%         **         **         -%          41%         **         **         **         **           **         **         **         **         ** 
 
Fake news / stories               6            6          6          **         **         -            6          **         **         **         **           **         **         **         **         ** 
                                 24%          25%        25%         **         **         -%          27%         **         **         **         **           **         **         **         **         ** 
 
Child grooming 
/ paedophilia                     4            4          4          **         **         -            4          **         **         **         **           **         **         **         **         ** 
                                 15%          15%        15%         **         **         -%          17%         **         **         **         **           **         **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               3            2          2          **         **         -            2          **         **         **         **           **         **         **         **         ** 
                                 11%           9%         9%         **         **         -%          10%         **         **         **         **           **         **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               2            2          2          **         **         -            2          **         **         **         **           **         **         **         **         ** 
                                  7%           7%         7%         **         **         -%           8%         **         **         **         **           **         **         **         **         ** 
 
Inappropriate 
for children                      2            2          2          **         **         -            2          **         **         **         **           **         **         **         **         ** 
                                  7%           7%         7%         **         **         -%           8%         **         **         **         **           **         **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 2            2          2          **         **         -            2          **         **         **         **           **         **         **         **         ** 
                                  7%           7%         7%         **         **         -%           8%         **         **         **         **           **         **         **         **         ** 
 
Hate speech                       *            *          *          **         **         -            *          **         **         **         **           **         **         **         **         ** 
                                  1%           1%         1%         **         **         -%           1%         **         **         **         **           **         **         **         **         ** 
 
Momo                              -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5062 
Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   24           23         23          **         **         -           21          **         **         **         **           **         **         **         **         ** 
 
Effective sample size            16           15         15          **         **         -           14          **         **         **         **           **         **         **         **         ** 
 
Total                            24           24         24          **         **         -           22          **         **         **         **           **         **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Cambridge Analytica               -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Messages / requests 
from people I don't know          -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Scams / fraudulent 
activity                          -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Violent images 
/ animals being tortured          -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Encouraging 
self-harm / suicide               -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   24           23         23          **         **         -           21          **         **         **         **           **         **         **         **         ** 
 
Effective sample size            16           15         15          **         **         -           14          **         **         **         **           **         **         **         **         ** 
 
Total                            24           24         24          **         **         -           22          **         **         **         **           **         **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Lack of data 
protection / security             -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Terrorism videos                  -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Tax avoidance / evasion           -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Focussing on 
celebrities / royalty             -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   24           23         23          **         **         -           21          **         **         **         **           **         **         **         **         ** 
 
Effective sample size            16           15         15          **         **         -           14          **         **         **         **           **         **         **         **         ** 
 
Total                            24           24         24          **         **         -           22          **         **         **         **           **         **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Has been fined 
/ taken to court                  -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Too much censorship               -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Videos being posted               -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
False advertising                 -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   24           23         23          **         **         -           21          **         **         **         **           **         **         **         **         ** 
 
Effective sample size            16           15         15          **         **         -           14          **         **         **         **           **         **         **         **         ** 
 
Total                            24           24         24          **         **         -           22          **         **         **         **           **         **         **         **         ** 
 
Seen bad press 
but can't recall                  -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Don't know / Not stated           *            *          *          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  2%           2%         2%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Other                             2            2          2          **         **         -            2          **         **         **         **           **         **         **         **         ** 
                                  7%           7%         7%         **         **         -%           7%         **         **         **         **           **         **         **         **         ** 
 
Nothing                           -            -          -          **         **         -            -          **         **         **         **           **         **         **         **         ** 
                                  -%           -%         -%         **         **         -%           -%         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size            16            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                            24            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Propaganda / 
 biased information              15            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 62%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    9            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 37%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Fake news / stories               6            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 24%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                     4            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 15%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               3            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                 11%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Inappropriate 
for children                      2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Hate speech                       *            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  1%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size            16            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                            24            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Momo                              -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Cambridge Analytica               -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size            16            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                            24            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Lack of data 
protection / security             -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Terrorism videos                  -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Tax avoidance / evasion           -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size            16            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                            24            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Too much censorship               -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size            16            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                            24            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Videos being posted               -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
False advertising                 -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Don't know / Not stated           *            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  2%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Other                             2            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  7%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Nothing                           -            **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  -%           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   24            - 
 
Effective sample size            16            - 
 
Total                            24            - 
 
Propaganda / 
 biased information              15            - 
                                 62%           -% 
 
Election fraud 
/ interference                    9            - 
                                 37%           -% 
 
Fake news / stories               6            - 
                                 24%           -% 
 
Child grooming 
/ paedophilia                     4            - 
                                 15%           -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               3            - 
                                 11%           -% 
 
Inappropriate 
content / pornography 
/ sexualised images               2            - 
                                  7%           -% 
 
Inappropriate 
for children                      2            - 
                                  7%           -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 2            - 
                                  7%           -% 
 
Hate speech                       *            - 
                                  1%           -% 
 
Momo                              -            - 
                                  -%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   24            - 
 
Effective sample size            16            - 
 
Total                            24            - 
 
People being hacked / 
 having personal details 
stolen / compromised              -            - 
                                  -%           -% 
 
Cambridge Analytica               -            - 
                                  -%           -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            - 
                                  -%           -% 
 
Messages / requests 
from people I don't know          -            - 
                                  -%           -% 
 
Scams / fraudulent 
activity                          -            - 
                                  -%           -% 
 
Bullying / trolling 
/ attacking people                -            - 
                                  -%           -% 
 
Violent images 
/ animals being tortured          -            - 
                                  -%           -% 
 
Encouraging 
self-harm / suicide               -            - 
                                  -%           -% 
 
Taking too long 
to remove offensive / 
 controversial material           -            - 
                                  -%           -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            - 
                                  -%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   24            - 
 
Effective sample size            16            - 
 
Total                            24            - 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            - 
                                  -%           -% 
 
Lack of data 
protection / security             -            - 
                                  -%           -% 
 
Terrorism videos                  -            - 
                                  -%           -% 
 
Lack of regulation 
/ censorship                      -            - 
                                  -%           -% 
 
Tax avoidance / evasion           -            - 
                                  -%           -% 
 
Setting up fake profiles 
/ accounts / catfishing           -            - 
                                  -%           -% 
 
Focussing on 
celebrities / royalty             -            - 
                                  -%           -% 
 
People being tracked 
/ monitored / stalked             -            - 
                                  -%           -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            - 
                                  -%           -% 
 
Has been fined 
/ taken to court                  -            - 
                                  -%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   24            - 
 
Effective sample size            16            - 
 
Total                            24            - 
 
Targeted adverts 
/ too many adverts                -            - 
                                  -%           -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            - 
                                  -%           -% 
 
Too much censorship               -            - 
                                  -%           -% 
 
Addicted to using 
sites / children 
using too much                    -            - 
                                  -%           -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            - 
                                  -%           -% 
 
Videos being posted               -            - 
                                  -%           -% 
 
False advertising                 -            - 
                                  -%           -% 
 
Seen bad press 
but can't recall                  -            - 
                                  -%           -% 
 
Don't know / Not stated           *            - 
                                  2%           -% 
 
Other                             2            - 
                                  7%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5075 
Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   24            - 
 
Effective sample size            16            - 
 
Total                            24            - 
 
Nothing                           -            - 
                                  -%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size            16            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            24            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Propaganda / 
 biased information              15            **         **         **         **         **         **         **         **         **         **         **         ** 
                                 62%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Election fraud 
/ interference                    9            **         **         **         **         **         **         **         **         **         **         **         ** 
                                 37%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Fake news / stories               6            **         **         **         **         **         **         **         **         **         **         **         ** 
                                 24%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Child grooming 
/ paedophilia                     4            **         **         **         **         **         **         **         **         **         **         **         ** 
                                 15%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               3            **         **         **         **         **         **         **         **         **         **         **         ** 
                                 11%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               2            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Inappropriate 
for children                      2            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 2            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size            16            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            24            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Hate speech                       *            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Momo                              -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Cambridge Analytica               -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Violent images 
/ animals being tortured          -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size            16            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            24            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Encouraging 
self-harm / suicide               -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Lack of data 
protection / security             -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Terrorism videos                  -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Tax avoidance / evasion           -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size            16            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            24            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Focussing on 
celebrities / royalty             -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Has been fined 
/ taken to court                  -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Too much censorship               -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size            16            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                            24            **         **         **         **         **         **         **         **         **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Videos being posted               -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
False advertising                 -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Seen bad press 
but can't recall                  -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Don't know / Not stated           *            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Other                             2            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Nothing                           -            **         **         **         **         **         **         **         **         **         **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
 
Effective sample size            16            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
 
Total                            24            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
 
Propaganda / 
 biased information              15            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                 62%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Election fraud 
/ interference                    9            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                 37%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Fake news / stories               6            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                 24%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Child grooming 
/ paedophilia                     4            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                 15%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               3            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                 11%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               2            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Inappropriate 
for children                      2            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 2            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Hate speech                       *            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Momo                              -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
 
Effective sample size            16            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
 
Total                            24            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
 
People being hacked / 
 having personal details 
stolen / compromised              -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Cambridge Analytica               -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Messages / requests 
from people I don't know          -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Scams / fraudulent 
activity                          -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Bullying / trolling 
/ attacking people                -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Violent images 
/ animals being tortured          -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Encouraging 
self-harm / suicide               -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
 
Effective sample size            16            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
 
Total                            24            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Lack of data 
protection / security             -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Terrorism videos                  -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Lack of regulation 
/ censorship                      -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Tax avoidance / evasion           -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Focussing on 
celebrities / royalty             -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
People being tracked 
/ monitored / stalked             -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Has been fined 
/ taken to court                  -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   24            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
 
Effective sample size            16            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
 
Total                            24            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
 
Targeted adverts 
/ too many adverts                -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Too much censorship               -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Addicted to using 
sites / children 
using too much                    -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Videos being posted               -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
False advertising                 -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Seen bad press 
but can't recall                  -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Don't know / Not stated           *            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Other                             2            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Nothing                           -            **         **         **         **         **         **         **         **         **         **         **         **         **         -          **         - 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **         **         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   24            **         -          - 
 
Effective sample size            16            **         -          - 
 
Total                            24            **         -          - 
 
Propaganda / 
 biased information              15            **         -          - 
                                 62%           **         -%         -% 
 
Election fraud 
/ interference                    9            **         -          - 
                                 37%           **         -%         -% 
 
Fake news / stories               6            **         -          - 
                                 24%           **         -%         -% 
 
Child grooming 
/ paedophilia                     4            **         -          - 
                                 15%           **         -%         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               3            **         -          - 
                                 11%           **         -%         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               2            **         -          - 
                                  7%           **         -%         -% 
 
Inappropriate 
for children                      2            **         -          - 
                                  7%           **         -%         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 2            **         -          - 
                                  7%           **         -%         -% 
 
Hate speech                       *            **         -          - 
                                  1%           **         -%         -% 
 
Momo                              -            **         -          - 
                                  -%           **         -%         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              -            **         -          - 
                                  -%           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   24            **         -          - 
 
Effective sample size            16            **         -          - 
 
Total                            24            **         -          - 
 
Cambridge Analytica               -            **         -          - 
                                  -%           **         -%         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         -          - 
                                  -%           **         -%         -% 
 
Messages / requests 
from people I don't know          -            **         -          - 
                                  -%           **         -%         -% 
 
Scams / fraudulent 
activity                          -            **         -          - 
                                  -%           **         -%         -% 
 
Bullying / trolling 
/ attacking people                -            **         -          - 
                                  -%           **         -%         -% 
 
Violent images 
/ animals being tortured          -            **         -          - 
                                  -%           **         -%         -% 
 
Encouraging 
self-harm / suicide               -            **         -          - 
                                  -%           **         -%         -% 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         -          - 
                                  -%           **         -%         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         -          - 
                                  -%           **         -%         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            **         -          - 
                                  -%           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   24            **         -          - 
 
Effective sample size            16            **         -          - 
 
Total                            24            **         -          - 
 
Lack of data 
protection / security             -            **         -          - 
                                  -%           **         -%         -% 
 
Terrorism videos                  -            **         -          - 
                                  -%           **         -%         -% 
 
Lack of regulation 
/ censorship                      -            **         -          - 
                                  -%           **         -%         -% 
 
Tax avoidance / evasion           -            **         -          - 
                                  -%           **         -%         -% 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         -          - 
                                  -%           **         -%         -% 
 
Focussing on 
celebrities / royalty             -            **         -          - 
                                  -%           **         -%         -% 
 
People being tracked 
/ monitored / stalked             -            **         -          - 
                                  -%           **         -%         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         -          - 
                                  -%           **         -%         -% 
 
Has been fined 
/ taken to court                  -            **         -          - 
                                  -%           **         -%         -% 
 
Targeted adverts 
/ too many adverts                -            **         -          - 
                                  -%           **         -%         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         -          - 
                                  -%           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 353 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: BBC News website/app randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   24            **         -          - 
 
Effective sample size            16            **         -          - 
 
Total                            24            **         -          - 
 
Too much censorship               -            **         -          - 
                                  -%           **         -%         -% 
 
Addicted to using 
sites / children 
using too much                    -            **         -          - 
                                  -%           **         -%         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         -          - 
                                  -%           **         -%         -% 
 
Videos being posted               -            **         -          - 
                                  -%           **         -%         -% 
 
False advertising                 -            **         -          - 
                                  -%           **         -%         -% 
 
Seen bad press 
but can't recall                  -            **         -          - 
                                  -%           **         -%         -% 
 
Don't know / Not stated           *            **         -          - 
                                  2%           **         -%         -% 
 
Other                             2            **         -          - 
                                  7%           **         -%         -% 
 
Nothing                           -            **         -          - 
                                  -%           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           35         24            **         **         **         **         **         **         **           **        24         21            **         **         **         ** 
 
Effective sample size            38           22         16            **         **         **         **         **         **         **           **        15         14            **         **         **         ** 
 
Total                            57           34         24            **         **         **         **         **         **         **           **        23         22            **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                17            5         12            **         **         **         **         **         **         **           **        10          7            **         **         **         ** 
                                 29%          14%        50%           **         **         **         **         **         **         **           **        43%        31%           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised             12            9          3            **         **         **         **         **         **         **           **         4          6            **         **         **         ** 
                                 21%          28%        11%           **         **         **         **         **         **         **           **        18%        25%           **         **         **         ** 
 
Tax avoidance / evasion          11            5          5            **         **         **         **         **         **         **           **         4          4            **         **         **         ** 
                                 19%          16%        23%           **         **         **         **         **         **         **           **        18%        19%           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               8            4          4            **         **         **         **         **         **         **           **         3          3            **         **         **         ** 
                                 15%          13%        17%           **         **         **         **         **         **         **           **        12%        15%           **         **         **         ** 
 
Scams / fraudulent 
activity                          8            5          4            **         **         **         **         **         **         **           **         4          4            **         **         **         ** 
                                 14%          14%        15%           **         **         **         **         **         **         **           **        16%        20%           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            5          -            **         **         **         **         **         **         **           **         *          4            **         **         **         ** 
                                  8%          14%         -%           **         **         **         **         **         **         **           **         1%        20%           **         **         **         ** 
 
Fake news / stories               4            -          4            **         **         **         **         **         **         **           **         1          2            **         **         **         ** 
                                  7%           -%        16%           **         **         **         **         **         **         **           **         3%         8%           **         **         **         ** 
 
Focussing on 
celebrities / royalty             2            2          -            **         **         **         **         **         **         **           **         2          -            **         **         **         ** 
                                  3%           6%         -%           **         **         **         **         **         **         **           **         8%         -%           **         **         **         ** 
 
Lack of data 
protection / security             2            *          2            **         **         **         **         **         **         **           **         2          *            **         **         **         ** 
                                  3%           1%         7%           **         **         **         **         **         **         **           **         7%         1%           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 *            -          *            **         **         **         **         **         **         **           **         -          *            **         **         **         ** 
                                  1%           -%         1%           **         **         **         **         **         **         **           **         -%         2%           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           35         24            **         **         **         **         **         **         **           **        24         21            **         **         **         ** 
 
Effective sample size            38           22         16            **         **         **         **         **         **         **           **        15         14            **         **         **         ** 
 
Total                            57           34         24            **         **         **         **         **         **         **           **        23         22            **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             *            -          *            **         **         **         **         **         **         **           **         -          *            **         **         **         ** 
                                  1%           -%         1%           **         **         **         **         **         **         **           **         -%         2%           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            *          -            **         **         **         **         **         **         **           **         -          *            **         **         **         ** 
                                  *%           1%         -%           **         **         **         **         **         **         **           **         -%         1%           **         **         **         ** 
 
Momo                              -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Cambridge Analytica               -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Election fraud 
/ interference                    -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Messages / requests 
from people I don't know          -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Propaganda / 
 biased information               -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Child grooming 
/ paedophilia                     -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           35         24            **         **         **         **         **         **         **           **        24         21            **         **         **         ** 
 
Effective sample size            38           22         16            **         **         **         **         **         **         **           **        15         14            **         **         **         ** 
 
Total                            57           34         24            **         **         **         **         **         **         **           **        23         22            **         **         **         ** 
 
Violent images 
/ animals being tortured          -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Encouraging 
self-harm / suicide               -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Terrorism videos                  -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Hate speech                       -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Inappropriate 
for children                      -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Has been fined 
/ taken to court                  -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           35         24            **         **         **         **         **         **         **           **        24         21            **         **         **         ** 
 
Effective sample size            38           22         16            **         **         **         **         **         **         **           **        15         14            **         **         **         ** 
 
Total                            57           34         24            **         **         **         **         **         **         **           **        23         22            **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Too much censorship               -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Videos being posted               -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
False advertising                 -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Seen bad press 
but can't recall                  -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Don't know / Not stated           5            5          *            **         **         **         **         **         **         **           **         2          1            **         **         **         ** 
                                  9%          14%         1%           **         **         **         **         **         **         **           **         7%         7%           **         **         **         ** 
 
Other                             2            2          -            **         **         **         **         **         **         **           **         *          -            **         **         **         ** 
                                  4%           7%         -%           **         **         **         **         **         **         **           **         2%         -%           **         **         **         ** 
 
Nothing                           -            -          -            **         **         **         **         **         **         **           **         -          -            **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         -%         -%           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   59           32         27            **         **         **         **        41           56          ** 
 
Effective sample size            38           21         17            **         **         **         **        28           36          ** 
 
Total                            57           30         27            **         **         **         **        42           54          ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                17            8          9            **         **         **         **        14           17          ** 
                                 29%          26%        32%           **         **         **         **        34%          31%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised             12            6          7            **         **         **         **         6           10          ** 
                                 21%          18%        24%           **         **         **         **        14%          19%         ** 
 
Tax avoidance / evasion          11            7          4            **         **         **         **         9            9          ** 
                                 19%          24%        14%           **         **         **         **        22%          17%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               8            5          4            **         **         **         **         7            7          ** 
                                 15%          16%        13%           **         **         **         **        18%          13%         ** 
 
Scams / fraudulent 
activity                          8            2          6            **         **         **         **         6            8          ** 
                                 14%           7%        23%           **         **         **         **        15%          15%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            2          2            **         **         **         **         5            5          ** 
                                  8%           8%         8%           **         **         **         **        11%           9%         ** 
 
Fake news / stories               4            3          *            **         **         **         **         2            4          ** 
                                  7%          11%         2%           **         **         **         **         6%           7%         ** 
 
Focussing on 
celebrities / royalty             2            -          2            **         **         **         **         2            2          ** 
                                  3%           -%         7%           **         **         **         **         5%           4%         ** 
 
Lack of data 
protection / security             2            2          -            **         **         **         **         *            2          ** 
                                  3%           6%         -%           **         **         **         **         1%           4%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 *            -          *            **         **         **         **         *            *          ** 
                                  1%           -%         1%           **         **         **         **         1%           1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   59           32         27            **         **         **         **        41           56          ** 
 
Effective sample size            38           21         17            **         **         **         **        28           36          ** 
 
Total                            57           30         27            **         **         **         **        42           54          ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             *            -          *            **         **         **         **         *            *          ** 
                                  1%           -%         1%           **         **         **         **         1%           1%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            *          -            **         **         **         **         *            *          ** 
                                  *%           1%         -%           **         **         **         **         1%           *%         ** 
 
Momo                              -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Cambridge Analytica               -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Election fraud 
/ interference                    -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Messages / requests 
from people I don't know          -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Propaganda / 
 biased information               -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Bullying / trolling 
/ attacking people                -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Child grooming 
/ paedophilia                     -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   59           32         27            **         **         **         **        41           56          ** 
 
Effective sample size            38           21         17            **         **         **         **        28           36          ** 
 
Total                            57           30         27            **         **         **         **        42           54          ** 
 
Violent images 
/ animals being tortured          -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Encouraging 
self-harm / suicide               -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Terrorism videos                  -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Lack of regulation 
/ censorship                      -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Hate speech                       -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Inappropriate 
for children                      -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
People being tracked 
/ monitored / stalked             -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Has been fined 
/ taken to court                  -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   59           32         27            **         **         **         **        41           56          ** 
 
Effective sample size            38           21         17            **         **         **         **        28           36          ** 
 
Total                            57           30         27            **         **         **         **        42           54          ** 
 
Targeted adverts 
/ too many adverts                -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Too much censorship               -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Videos being posted               -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
False advertising                 -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Seen bad press 
but can't recall                  -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Don't know / Not stated           5            1          4            **         **         **         **         2            5          ** 
                                  9%           4%        14%           **         **         **         **         6%           9%         ** 
 
Other                             2            2          1            **         **         **         **         2            2          ** 
                                  4%           5%         2%           **         **         **         **         5%           4%         ** 
 
Nothing                           -            -          -            **         **         **         **         -            -          ** 
                                  -%           -%         -%           **         **         **         **         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **         **         **         -          **         **         **         **         -          **         **         **          47          **         **         ** 
 
Effective sample size            38            **         **         **         -          **         **         **         **         -          **         **         **          33          **         **         ** 
 
Total                            57            **         **         **         -          **         **         **         **         -          **         **         **          52          **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                17            **         **         **         -          **         **         **         **         -          **         **         **          16          **         **         ** 
                                 29%           **         **         **         -%         **         **         **         **         -%         **         **         **          31%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised             12            **         **         **         -          **         **         **         **         -          **         **         **          12          **         **         ** 
                                 21%           **         **         **         -%         **         **         **         **         -%         **         **         **          23%         **         **         ** 
 
Tax avoidance / evasion          11            **         **         **         -          **         **         **         **         -          **         **         **           9          **         **         ** 
                                 19%           **         **         **         -%         **         **         **         **         -%         **         **         **          18%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               8            **         **         **         -          **         **         **         **         -          **         **         **           8          **         **         ** 
                                 15%           **         **         **         -%         **         **         **         **         -%         **         **         **          15%         **         **         ** 
 
Scams / fraudulent 
activity                          8            **         **         **         -          **         **         **         **         -          **         **         **           8          **         **         ** 
                                 14%           **         **         **         -%         **         **         **         **         -%         **         **         **          15%         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            **         **         **         -          **         **         **         **         -          **         **         **           5          **         **         ** 
                                  8%           **         **         **         -%         **         **         **         **         -%         **         **         **           9%         **         **         ** 
 
Fake news / stories               4            **         **         **         -          **         **         **         **         -          **         **         **           4          **         **         ** 
                                  7%           **         **         **         -%         **         **         **         **         -%         **         **         **           7%         **         **         ** 
 
Focussing on 
celebrities / royalty             2            **         **         **         -          **         **         **         **         -          **         **         **           2          **         **         ** 
                                  3%           **         **         **         -%         **         **         **         **         -%         **         **         **           4%         **         **         ** 
 
Lack of data 
protection / security             2            **         **         **         -          **         **         **         **         -          **         **         **           2          **         **         ** 
                                  3%           **         **         **         -%         **         **         **         **         -%         **         **         **           3%         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 *            **         **         **         -          **         **         **         **         -          **         **         **           *          **         **         ** 
                                  1%           **         **         **         -%         **         **         **         **         -%         **         **         **           1%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **         **         **         -          **         **         **         **         -          **         **         **          47          **         **         ** 
 
Effective sample size            38            **         **         **         -          **         **         **         **         -          **         **         **          33          **         **         ** 
 
Total                            57            **         **         **         -          **         **         **         **         -          **         **         **          52          **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             *            **         **         **         -          **         **         **         **         -          **         **         **           *          **         **         ** 
                                  1%           **         **         **         -%         **         **         **         **         -%         **         **         **           1%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            **         **         **         -          **         **         **         **         -          **         **         **           *          **         **         ** 
                                  *%           **         **         **         -%         **         **         **         **         -%         **         **         **           *%         **         **         ** 
 
Momo                              -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Cambridge Analytica               -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Election fraud 
/ interference                    -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Propaganda / 
 biased information               -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Child grooming 
/ paedophilia                     -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **         **         **         -          **         **         **         **         -          **         **         **          47          **         **         ** 
 
Effective sample size            38            **         **         **         -          **         **         **         **         -          **         **         **          33          **         **         ** 
 
Total                            57            **         **         **         -          **         **         **         **         -          **         **         **          52          **         **         ** 
 
Violent images 
/ animals being tortured          -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Encouraging 
self-harm / suicide               -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Terrorism videos                  -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Hate speech                       -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Inappropriate 
for children                      -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Has been fined 
/ taken to court                  -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **         **         **         -          **         **         **         **         -          **         **         **          47          **         **         ** 
 
Effective sample size            38            **         **         **         -          **         **         **         **         -          **         **         **          33          **         **         ** 
 
Total                            57            **         **         **         -          **         **         **         **         -          **         **         **          52          **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Too much censorship               -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Videos being posted               -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
False advertising                 -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Seen bad press 
but can't recall                  -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Don't know / Not stated           5            **         **         **         -          **         **         **         **         -          **         **         **           3          **         **         ** 
                                  9%           **         **         **         -%         **         **         **         **         -%         **         **         **           5%         **         **         ** 
 
Other                             2            **         **         **         -          **         **         **         **         -          **         **         **           2          **         **         ** 
                                  4%           **         **         **         -%         **         **         **         **         -%         **         **         **           4%         **         **         ** 
 
Nothing                           -            **         **         **         -          **         **         **         **         -          **         **         **           -          **         **         ** 
                                  -%           **         **         **         -%         **         **         **         **         -%         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           32          **         **         **         -            **        35           30         21          **         **          27          **         **         ** 
 
Effective sample size            38           21          **         **         **         -            **        21           19         15          **         **          20          **         **         ** 
 
Total                            57           30          **         **         **         -            **        28           27         24          **         **          32          **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                17            8          **         **         **         -            **         7            2         11          **         **          15          **         **         ** 
                                 29%          27%         **         **         **         -%           **        25%           9%        45%         **         **          47%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised             12            5          **         **         **         -            **         6            8          3          **         **           4          **         **         ** 
                                 21%          16%         **         **         **         -%           **        21%          31%        14%         **         **          12%         **         **         ** 
 
Tax avoidance / evasion          11            8          **         **         **         -            **         8            6          5          **         **           5          **         **         ** 
                                 19%          28%         **         **         **         -%           **        30%          23%        20%         **         **          16%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               8            5          **         **         **         -            **         7            4          4          **         **           4          **         **         ** 
                                 15%          17%         **         **         **         -%           **        24%          16%        17%         **         **          13%         **         **         ** 
 
Scams / fraudulent 
activity                          8            2          **         **         **         -            **         2            2          4          **         **           6          **         **         ** 
                                 14%           6%         **         **         **         -%           **         8%           8%        19%         **         **          19%         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            2          **         **         **         -            **         -            -          2          **         **           5          **         **         ** 
                                  8%           8%         **         **         **         -%           **         -%           -%        10%         **         **          14%         **         **         ** 
 
Fake news / stories               4            *          **         **         **         -            **         1            1          2          **         **           2          **         **         ** 
                                  7%           2%         **         **         **         -%           **         3%           5%         9%         **         **           6%         **         **         ** 
 
Focussing on 
celebrities / royalty             2            -          **         **         **         -            **         -            -          2          **         **           2          **         **         ** 
                                  3%           -%         **         **         **         -%           **         -%           -%         8%         **         **           6%         **         **         ** 
 
Lack of data 
protection / security             2            2          **         **         **         -            **         *            -          *          **         **           2          **         **         ** 
                                  3%           6%         **         **         **         -%           **         1%           -%         1%         **         **           6%         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 *            *          **         **         **         -            **         *            *          -          **         **           -          **         **         ** 
                                  1%           1%         **         **         **         -%           **         1%           1%         -%         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5102 
Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           32          **         **         **         -            **        35           30         21          **         **          27          **         **         ** 
 
Effective sample size            38           21          **         **         **         -            **        21           19         15          **         **          20          **         **         ** 
 
Total                            57           30          **         **         **         -            **        28           27         24          **         **          32          **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             *            *          **         **         **         -            **         *            *          -          **         **           -          **         **         ** 
                                  1%           1%         **         **         **         -%           **         1%           1%         -%         **         **           -%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            -          **         **         **         -            **         -            *          -          **         **           -          **         **         ** 
                                  *%           -%         **         **         **         -%           **         -%           1%         -%         **         **           -%         **         **         ** 
 
Momo                              -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Cambridge Analytica               -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Election fraud 
/ interference                    -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Messages / requests 
from people I don't know          -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Propaganda / 
 biased information               -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Child grooming 
/ paedophilia                     -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           32          **         **         **         -            **        35           30         21          **         **          27          **         **         ** 
 
Effective sample size            38           21          **         **         **         -            **        21           19         15          **         **          20          **         **         ** 
 
Total                            57           30          **         **         **         -            **        28           27         24          **         **          32          **         **         ** 
 
Violent images 
/ animals being tortured          -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Encouraging 
self-harm / suicide               -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Terrorism videos                  -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Lack of regulation 
/ censorship                      -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Hate speech                       -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Inappropriate 
for children                      -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           32          **         **         **         -            **        35           30         21          **         **          27          **         **         ** 
 
Effective sample size            38           21          **         **         **         -            **        21           19         15          **         **          20          **         **         ** 
 
Total                            57           30          **         **         **         -            **        28           27         24          **         **          32          **         **         ** 
 
Has been fined 
/ taken to court                  -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Too much censorship               -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Videos being posted               -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
False advertising                 -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Seen bad press 
but can't recall                  -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Don't know / Not stated           5            3          **         **         **         -            **         1            3          2          **         **           *          **         **         ** 
                                  9%          10%         **         **         **         -%           **         5%          11%         7%         **         **           1%         **         **         ** 
 
Other                             2            2          **         **         **         -            **         2            2          -          **         **           2          **         **         ** 
                                  4%           7%         **         **         **         -%           **         7%           9%         -%         **         **           5%         **         **         ** 
 
Nothing                           -            -          **         **         **         -            **         -            -          -          **         **           -          **         **         ** 
                                  -%           -%         **         **         **         -%           **         -%           -%         -%         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           52         48         23         26          **          54         41         39         45          **          44         28         31         28          ** 
 
Effective sample size            38           34         30         15         17          **          35         26         27         29          **          27         17         18         16          ** 
 
Total                            57           49         43         20         22          **          54         39         39         44          **          37         23         21         20          ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                17           12         12          4          1          **          17         13         12          9          **           8          5          3          4          ** 
                                 29%          25%        28%        22%         4%         **          31%        32%        30%        20%         **          21%        21%        15%        20%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised             12            8          8          *          1          **          12          8         10         12          **           8          2          4          4          ** 
                                 21%          17%        19%         2%         4%         **          21%        21%        25%        26%         **          22%        10%        21%        21%         ** 
 
Tax avoidance / evasion          11           11         11          6          7          **           9          9          8          9          **          11          6          6          8          ** 
                                 19%          22%        25%        32%        34%         **          16%        22%        20%        19%         **          28%        27%        29%        39%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               8            8          7          6          6          **           8          6          5          8          **           7          4          5          4          ** 
                                 15%          16%        17%        30%        29%         **          15%        16%        13%        18%         **          18%        17%        25%        19%         ** 
 
Scams / fraudulent 
activity                          8            4          4          *          *          **           8          8          6          3          **           7          4          2          3          ** 
                                 14%           9%        10%         1%         1%         **          15%        21%        15%         6%         **          18%        18%        11%        14%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            2          *          -          2          **           5          2          -          2          **           3          2          -          -          ** 
                                  8%           5%         1%         -%         9%         **           8%         6%         -%         5%         **           7%        10%         -%         -%         ** 
 
Fake news / stories               4            4          3          2          2          **           4          4          3          4          **           4          3          2          4          ** 
                                  7%           8%         8%         9%        10%         **           7%        10%         8%         9%         **          10%        13%        10%        18%         ** 
 
Focussing on 
celebrities / royalty             2            2          -          -          2          **           2          -          -          2          **           -          -          -          -          ** 
                                  3%           4%         -%         -%         9%         **           3%         -%         -%         4%         **           -%         -%         -%         -%         ** 
 
Lack of data 
protection / security             2            2          2          -          -          **           2          2          2          *          **           2          2          2          *          ** 
                                  3%           4%         4%         -%         -%         **           3%         4%         5%         1%         **           5%         7%         9%         1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           52         48         23         26          **          54         41         39         45          **          44         28         31         28          ** 
 
Effective sample size            38           34         30         15         17          **          35         26         27         29          **          27         17         18         16          ** 
 
Total                            57           49         43         20         22          **          54         39         39         44          **          37         23         21         20          ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 *            *          *          -          -          **           *          *          *          *          **           *          *          *          *          ** 
                                  1%           1%         1%         -%         -%         **           1%         1%         1%         1%         **           1%         2%         2%         2%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             *            *          *          -          -          **           *          *          *          *          **           *          *          *          *          ** 
                                  1%           1%         1%         -%         -%         **           1%         1%         1%         1%         **           1%         2%         2%         2%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            *          *          *          *          **           *          *          -          -          **           *          *          *          *          ** 
                                  *%           *%         1%         1%         1%         **           *%         1%         -%         -%         **           1%         1%         1%         1%         ** 
 
Momo                              -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Cambridge Analytica               -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Election fraud 
/ interference                    -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Messages / requests 
from people I don't know          -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Propaganda / 
 biased information               -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           52         48         23         26          **          54         41         39         45          **          44         28         31         28          ** 
 
Effective sample size            38           34         30         15         17          **          35         26         27         29          **          27         17         18         16          ** 
 
Total                            57           49         43         20         22          **          54         39         39         44          **          37         23         21         20          ** 
 
Bullying / trolling 
/ attacking people                -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Child grooming 
/ paedophilia                     -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Violent images 
/ animals being tortured          -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Encouraging 
self-harm / suicide               -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Terrorism videos                  -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Lack of regulation 
/ censorship                      -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Hate speech                       -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Inappropriate 
for children                      -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           52         48         23         26          **          54         41         39         45          **          44         28         31         28          ** 
 
Effective sample size            38           34         30         15         17          **          35         26         27         29          **          27         17         18         16          ** 
 
Total                            57           49         43         20         22          **          54         39         39         44          **          37         23         21         20          ** 
 
People being tracked 
/ monitored / stalked             -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Has been fined 
/ taken to court                  -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Targeted adverts 
/ too many adverts                -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Too much censorship               -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Videos being posted               -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
False advertising                 -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Seen bad press 
but can't recall                  -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           52         48         23         26          **          54         41         39         45          **          44         28         31         28          ** 
 
Effective sample size            38           34         30         15         17          **          35         26         27         29          **          27         17         18         16          ** 
 
Total                            57           49         43         20         22          **          54         39         39         44          **          37         23         21         20          ** 
 
Don't know / Not stated           5            5          3          3          3          **           5          1          3          5          **           3          3          1          1          ** 
                                  9%          10%         8%        16%        12%         **           9%         4%         7%        10%         **           9%        13%         5%         3%         ** 
 
Other                             2            2          2          *          *          **           2          2          2          1          **           1          1          1          *          ** 
                                  4%           5%         5%         1%         1%         **           4%         6%         6%         2%         **           2%         3%         3%         2%         ** 
 
Nothing                           -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **        46           38         42         35         24         35           34          **         **         **          27         23          **         ** 
 
Effective sample size            38            **        29           25         28         22         16         24           20          **         **         **          17         15          **         ** 
 
Total                            57            **        43           36         41         31         23         37           31          **         **         **          26         21          **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                17            **        16            8         10         10          6          9           11          **         **         **           9          6          **         ** 
                                 29%           **        38%          22%        23%        31%        25%        25%          36%         **         **         **          32%        27%         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised             12            **         8            9         10          6          6          9            5          **         **         **           6          4          **         ** 
                                 21%           **        18%          24%        25%        20%        27%        23%          15%         **         **         **          24%        18%         **         ** 
 
Tax avoidance / evasion          11            **         8            4          6          3          1          4            6          **         **         **           3          7          **         ** 
                                 19%           **        18%          12%        14%         8%         3%        12%          21%         **         **         **          12%        35%         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               8            **         8            1          4          3          1          4            3          **         **         **           *          5          **         ** 
                                 15%           **        18%           3%        10%         9%         5%        11%          10%         **         **         **           1%        24%         **         ** 
 
Scams / fraudulent 
activity                          8            **         6            6          6          6          4          6            8          **         **         **           8          -          **         ** 
                                 14%           **        14%          16%        15%        19%        19%        16%          27%         **         **         **          31%         -%         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            **         5            2          2          2          2          2            4          **         **         **           4          *          **         ** 
                                  8%           **        11%           6%         5%         6%         9%         5%          14%         **         **         **          16%         1%         **         ** 
 
Fake news / stories               4            **         1            4          3          4          3          3            *          **         **         **           2          -          **         ** 
                                  7%           **         2%          10%         7%        11%        13%         8%           1%         **         **         **           6%         -%         **         ** 
 
Focussing on 
celebrities / royalty             2            **         2            2          2          -          -          2            2          **         **         **           2          -          **         ** 
                                  3%           **         4%           5%         5%         -%         -%         5%           6%         **         **         **           7%         -%         **         ** 
 
Lack of data 
protection / security             2            **         2            2          2          2          *          2            2          **         **         **           2          -          **         ** 
                                  3%           **         4%           5%         5%         6%         1%         5%           6%         **         **         **           7%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **        46           38         42         35         24         35           34          **         **         **          27         23          **         ** 
 
Effective sample size            38            **        29           25         28         22         16         24           20          **         **         **          17         15          **         ** 
 
Total                            57            **        43           36         41         31         23         37           31          **         **         **          26         21          **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 *            **         *            *          *          *          -          -            *          **         **         **           *          -          **         ** 
                                  1%           **         1%           1%         1%         1%         -%         -%           1%         **         **         **           1%         -%         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             *            **         *            *          *          *          -          -            *          **         **         **           *          -          **         ** 
                                  1%           **         1%           1%         1%         1%         -%         -%           1%         **         **         **           1%         -%         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            **         -            -          -          -          -          -            *          **         **         **           *          -          **         ** 
                                  *%           **         -%           -%         -%         -%         -%         -%           1%         **         **         **           1%         -%         **         ** 
 
Momo                              -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Cambridge Analytica               -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Election fraud 
/ interference                    -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Messages / requests 
from people I don't know          -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Propaganda / 
 biased information               -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **        46           38         42         35         24         35           34          **         **         **          27         23          **         ** 
 
Effective sample size            38            **        29           25         28         22         16         24           20          **         **         **          17         15          **         ** 
 
Total                            57            **        43           36         41         31         23         37           31          **         **         **          26         21          **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Bullying / trolling 
/ attacking people                -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Child grooming 
/ paedophilia                     -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Violent images 
/ animals being tortured          -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Encouraging 
self-harm / suicide               -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Terrorism videos                  -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Lack of regulation 
/ censorship                      -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Hate speech                       -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **        46           38         42         35         24         35           34          **         **         **          27         23          **         ** 
 
Effective sample size            38            **        29           25         28         22         16         24           20          **         **         **          17         15          **         ** 
 
Total                            57            **        43           36         41         31         23         37           31          **         **         **          26         21          **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Inappropriate 
for children                      -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
People being tracked 
/ monitored / stalked             -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Has been fined 
/ taken to court                  -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Too much censorship               -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **        46           38         42         35         24         35           34          **         **         **          27         23          **         ** 
 
Effective sample size            38            **        29           25         28         22         16         24           20          **         **         **          17         15          **         ** 
 
Total                            57            **        43           36         41         31         23         37           31          **         **         **          26         21          **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Videos being posted               -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
False advertising                 -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Seen bad press 
but can't recall                  -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Don't know / Not stated           5            **         2            5          3          2          2          2            2          **         **         **           2          1          **         ** 
                                  9%           **         6%          14%         7%         8%        11%         7%           8%         **         **         **           7%         3%         **         ** 
 
Other                             2            **         2            2          2          2          2          2            *          **         **         **           -          2          **         ** 
                                  4%           **         5%           6%         6%         7%         7%         6%           1%         **         **         **           -%        11%         **         ** 
 
Nothing                           -            **         -            -          -          -          -          -            -          **         **         **           -          -          **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   59            ** 
 
Effective sample size            38            ** 
 
Total                            57            ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                17            ** 
                                 29%           ** 
 
People being hacked / 
 having personal details 
stolen / compromised             12            ** 
                                 21%           ** 
 
Tax avoidance / evasion          11            ** 
                                 19%           ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               8            ** 
                                 15%           ** 
 
Scams / fraudulent 
activity                          8            ** 
                                 14%           ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            ** 
                                  8%           ** 
 
Fake news / stories               4            ** 
                                  7%           ** 
 
Focussing on 
celebrities / royalty             2            ** 
                                  3%           ** 
 
Lack of data 
protection / security             2            ** 
                                  3%           ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 *            ** 
                                  1%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   59            ** 
 
Effective sample size            38            ** 
 
Total                            57            ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             *            ** 
                                  1%           ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            ** 
                                  *%           ** 
 
Momo                              -            ** 
                                  -%           ** 
 
Cambridge Analytica               -            ** 
                                  -%           ** 
 
Election fraud 
/ interference                    -            ** 
                                  -%           ** 
 
Messages / requests 
from people I don't know          -            ** 
                                  -%           ** 
 
Propaganda / 
 biased information               -            ** 
                                  -%           ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            ** 
                                  -%           ** 
 
Bullying / trolling 
/ attacking people                -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   59            ** 
 
Effective sample size            38            ** 
 
Total                            57            ** 
 
Child grooming 
/ paedophilia                     -            ** 
                                  -%           ** 
 
Violent images 
/ animals being tortured          -            ** 
                                  -%           ** 
 
Encouraging 
self-harm / suicide               -            ** 
                                  -%           ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            ** 
                                  -%           ** 
 
Terrorism videos                  -            ** 
                                  -%           ** 
 
Lack of regulation 
/ censorship                      -            ** 
                                  -%           ** 
 
Hate speech                       -            ** 
                                  -%           ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            ** 
                                  -%           ** 
 
Inappropriate 
for children                      -            ** 
                                  -%           ** 
 
People being tracked 
/ monitored / stalked             -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   59            ** 
 
Effective sample size            38            ** 
 
Total                            57            ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            ** 
                                  -%           ** 
 
Has been fined 
/ taken to court                  -            ** 
                                  -%           ** 
 
Targeted adverts 
/ too many adverts                -            ** 
                                  -%           ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            ** 
                                  -%           ** 
 
Too much censorship               -            ** 
                                  -%           ** 
 
Addicted to using 
sites / children 
using too much                    -            ** 
                                  -%           ** 
 
Videos being posted               -            ** 
                                  -%           ** 
 
False advertising                 -            ** 
                                  -%           ** 
 
Seen bad press 
but can't recall                  -            ** 
                                  -%           ** 
 
Don't know / Not stated           5            ** 
                                  9%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   59            ** 
 
Effective sample size            38            ** 
 
Total                            57            ** 
 
Other                             2            ** 
                                  4%           ** 
 
Nothing                           -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           30         25         29          **        39         33          **         **         **         **        24          ** 
 
Effective sample size            38           20         16         17          **        26         24          **         **         **         **        14          ** 
 
Total                            57           30         23         25          **        40         34          **         **         **         **        17          ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                17           10          5          5          **        10          8          **         **         **         **         3          ** 
                                 29%          31%        20%        21%         **        26%        23%         **         **         **         **        19%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised             12            5          2          6          **        10         10          **         **         **         **         2          ** 
                                 21%          15%        11%        25%         **        26%        28%         **         **         **         **        14%         ** 
 
Tax avoidance / evasion          11            5          8          4          **         6          8          **         **         **         **         3          ** 
                                 19%          16%        35%        18%         **        16%        23%         **         **         **         **        20%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               8            6          4          5          **         7          7          **         **         **         **         3          ** 
                                 15%          20%        19%        19%         **        17%        20%         **         **         **         **        18%         ** 
 
Scams / fraudulent 
activity                          8            2          2          4          **         6          5          **         **         **         **         2          ** 
                                 14%           7%         9%        17%         **        16%        16%         **         **         **         **        15%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            2          -          *          **         3          -          **         **         **         **         -          ** 
                                  8%           7%         -%         1%         **         6%         -%         **         **         **         **         -%         ** 
 
Fake news / stories               4            3          2          *          **         2          2          **         **         **         **         *          ** 
                                  7%          10%         7%         2%         **         5%         6%         **         **         **         **         3%         ** 
 
Focussing on 
celebrities / royalty             2            -          -          2          **         2          -          **         **         **         **         2          ** 
                                  3%           -%         -%         8%         **         5%         -%         **         **         **         **        11%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           30         25         29          **        39         33          **         **         **         **        24          ** 
 
Effective sample size            38           20         16         17          **        26         24          **         **         **         **        14          ** 
 
Total                            57           30         23         25          **        40         34          **         **         **         **        17          ** 
 
Lack of data 
protection / security             2            -          -          2          **         -          2          **         **         **         **         *          ** 
                                  3%           -%         -%         8%         **         -%         5%         **         **         **         **         1%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 *            *          -          -          **         *          *          **         **         **         **         *          ** 
                                  1%           1%         -%         -%         **         1%         1%         **         **         **         **         2%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             *            *          -          -          **         *          *          **         **         **         **         *          ** 
                                  1%           1%         -%         -%         **         1%         1%         **         **         **         **         2%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            *          -          *          **         -          -          **         **         **         **         *          ** 
                                  *%           1%         -%         1%         **         -%         -%         **         **         **         **         1%         ** 
 
Momo                              -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Cambridge Analytica               -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Election fraud 
/ interference                    -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Messages / requests 
from people I don't know          -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           30         25         29          **        39         33          **         **         **         **        24          ** 
 
Effective sample size            38           20         16         17          **        26         24          **         **         **         **        14          ** 
 
Total                            57           30         23         25          **        40         34          **         **         **         **        17          ** 
 
Propaganda / 
 biased information               -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Bullying / trolling 
/ attacking people                -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Child grooming 
/ paedophilia                     -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Violent images 
/ animals being tortured          -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Encouraging 
self-harm / suicide               -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Terrorism videos                  -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           30         25         29          **        39         33          **         **         **         **        24          ** 
 
Effective sample size            38           20         16         17          **        26         24          **         **         **         **        14          ** 
 
Total                            57           30         23         25          **        40         34          **         **         **         **        17          ** 
 
Lack of regulation 
/ censorship                      -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Hate speech                       -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Inappropriate 
for children                      -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
People being tracked 
/ monitored / stalked             -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Has been fined 
/ taken to court                  -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Targeted adverts 
/ too many adverts                -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5124 
Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           30         25         29          **        39         33          **         **         **         **        24          ** 
 
Effective sample size            38           20         16         17          **        26         24          **         **         **         **        14          ** 
 
Total                            57           30         23         25          **        40         34          **         **         **         **        17          ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Too much censorship               -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Videos being posted               -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
False advertising                 -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Seen bad press 
but can't recall                  -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Don't know / Not stated           5            3          4          2          **         4          2          **         **         **         **         2          ** 
                                  9%          10%        15%         8%         **         9%         6%         **         **         **         **        13%         ** 
 
Other                             2            2          2          2          **         2          2          **         **         **         **         2          ** 
                                  4%           8%        10%         8%         **         5%         6%         **         **         **         **        14%         ** 
 
Nothing                           -            -          -          -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           40          **         **         **        46         25         45          **         **         **         **        36         36          **         **         ** 
 
Effective sample size            38           26          **         **         **        30         17         29          **         **         **         **        22         23          **         **         ** 
 
Total                            57           37          **         **         **        46         24         43          **         **         **         **        32         32          **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                17           11          **         **         **        15          9         12          **         **         **         **         9         12          **         **         ** 
                                 29%          29%         **         **         **        32%        37%        29%         **         **         **         **        28%        36%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised             12            8          **         **         **        10          3         12          **         **         **         **         9          4          **         **         ** 
                                 21%          21%         **         **         **        22%        11%        27%         **         **         **         **        27%        13%         **         **         ** 
 
Tax avoidance / evasion          11            7          **         **         **         9          4          7          **         **         **         **         9          7          **         **         ** 
                                 19%          19%         **         **         **        20%        18%        16%         **         **         **         **        28%        21%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               8            5          **         **         **         8          6          7          **         **         **         **         6          6          **         **         ** 
                                 15%          14%         **         **         **        18%        23%        16%         **         **         **         **        18%        19%         **         **         ** 
 
Scams / fraudulent 
activity                          8            8          **         **         **         8          4          8          **         **         **         **         5          6          **         **         ** 
                                 14%          22%         **         **         **        18%        16%        19%         **         **         **         **        15%        19%         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            3          **         **         **         2          -          3          **         **         **         **         2          2          **         **         ** 
                                  8%           7%         **         **         **         5%         -%         6%         **         **         **         **         7%         7%         **         **         ** 
 
Fake news / stories               4            2          **         **         **         2          3          *          **         **         **         **         -          -          **         **         ** 
                                  7%           6%         **         **         **         4%        13%         1%         **         **         **         **         -%         -%         **         **         ** 
 
Focussing on 
celebrities / royalty             2            -          **         **         **         2          -          2          **         **         **         **         -          2          **         **         ** 
                                  3%           -%         **         **         **         4%         -%         4%         **         **         **         **         -%         6%         **         **         ** 
 
Lack of data 
protection / security             2            2          **         **         **         2          -          2          **         **         **         **         -          2          **         **         ** 
                                  3%           5%         **         **         **         4%         -%         4%         **         **         **         **         -%         6%         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 *            *          **         **         **         *          *          *          **         **         **         **         *          -          **         **         ** 
                                  1%           1%         **         **         **         1%         1%         1%         **         **         **         **         1%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           40          **         **         **        46         25         45          **         **         **         **        36         36          **         **         ** 
 
Effective sample size            38           26          **         **         **        30         17         29          **         **         **         **        22         23          **         **         ** 
 
Total                            57           37          **         **         **        46         24         43          **         **         **         **        32         32          **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             *            *          **         **         **         *          *          *          **         **         **         **         *          -          **         **         ** 
                                  1%           1%         **         **         **         1%         1%         1%         **         **         **         **         1%         -%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            -          **         **         **         -          *          *          **         **         **         **         *          *          **         **         ** 
                                  *%           -%         **         **         **         -%         1%         1%         **         **         **         **         1%         1%         **         **         ** 
 
Momo                              -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Cambridge Analytica               -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Election fraud 
/ interference                    -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Messages / requests 
from people I don't know          -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Propaganda / 
 biased information               -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Child grooming 
/ paedophilia                     -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           40          **         **         **        46         25         45          **         **         **         **        36         36          **         **         ** 
 
Effective sample size            38           26          **         **         **        30         17         29          **         **         **         **        22         23          **         **         ** 
 
Total                            57           37          **         **         **        46         24         43          **         **         **         **        32         32          **         **         ** 
 
Violent images 
/ animals being tortured          -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Encouraging 
self-harm / suicide               -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Terrorism videos                  -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Lack of regulation 
/ censorship                      -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Hate speech                       -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Inappropriate 
for children                      -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Has been fined 
/ taken to court                  -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           40          **         **         **        46         25         45          **         **         **         **        36         36          **         **         ** 
 
Effective sample size            38           26          **         **         **        30         17         29          **         **         **         **        22         23          **         **         ** 
 
Total                            57           37          **         **         **        46         24         43          **         **         **         **        32         32          **         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Too much censorship               -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Videos being posted               -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
False advertising                 -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Seen bad press 
but can't recall                  -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Don't know / Not stated           5            4          **         **         **         4          1          4          **         **         **         **         2          3          **         **         ** 
                                  9%          11%         **         **         **         8%         2%         9%         **         **         **         **         7%         8%         **         **         ** 
 
Other                             2            2          **         **         **         2          2          2          **         **         **         **         2          2          **         **         ** 
                                  4%           6%         **         **         **         5%         9%         5%         **         **         **         **         7%         7%         **         **         ** 
 
Nothing                           -            -          **         **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   59           30          **         ** 
 
Effective sample size            38           21          **         ** 
 
Total                            57           30          **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                17            8          **         ** 
                                 29%          25%         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised             12            7          **         ** 
                                 21%          24%         **         ** 
 
Tax avoidance / evasion          11            4          **         ** 
                                 19%          14%         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               8            5          **         ** 
                                 15%          16%         **         ** 
 
Scams / fraudulent 
activity                          8            4          **         ** 
                                 14%          13%         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            *          **         ** 
                                  8%           1%         **         ** 
 
Fake news / stories               4            2          **         ** 
                                  7%           7%         **         ** 
 
Focussing on 
celebrities / royalty             2            -          **         ** 
                                  3%           -%         **         ** 
 
Lack of data 
protection / security             2            -          **         ** 
                                  3%           -%         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 *            *          **         ** 
                                  1%           1%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   59           30          **         ** 
 
Effective sample size            38           21          **         ** 
 
Total                            57           30          **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             *            *          **         ** 
                                  1%           1%         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             *            -          **         ** 
                                  *%           -%         **         ** 
 
Momo                              -            -          **         ** 
                                  -%           -%         **         ** 
 
Cambridge Analytica               -            -          **         ** 
                                  -%           -%         **         ** 
 
Election fraud 
/ interference                    -            -          **         ** 
                                  -%           -%         **         ** 
 
Messages / requests 
from people I don't know          -            -          **         ** 
                                  -%           -%         **         ** 
 
Propaganda / 
 biased information               -            -          **         ** 
                                  -%           -%         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               -            -          **         ** 
                                  -%           -%         **         ** 
 
Bullying / trolling 
/ attacking people                -            -          **         ** 
                                  -%           -%         **         ** 
 
Child grooming 
/ paedophilia                     -            -          **         ** 
                                  -%           -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5131 
Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   59           30          **         ** 
 
Effective sample size            38           21          **         ** 
 
Total                            57           30          **         ** 
 
Violent images 
/ animals being tortured          -            -          **         ** 
                                  -%           -%         **         ** 
 
Encouraging 
self-harm / suicide               -            -          **         ** 
                                  -%           -%         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          **         ** 
                                  -%           -%         **         ** 
 
Terrorism videos                  -            -          **         ** 
                                  -%           -%         **         ** 
 
Lack of regulation 
/ censorship                      -            -          **         ** 
                                  -%           -%         **         ** 
 
Hate speech                       -            -          **         ** 
                                  -%           -%         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          **         ** 
                                  -%           -%         **         ** 
 
Inappropriate 
for children                      -            -          **         ** 
                                  -%           -%         **         ** 
 
People being tracked 
/ monitored / stalked             -            -          **         ** 
                                  -%           -%         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          **         ** 
                                  -%           -%         **         ** 
 
Has been fined 
/ taken to court                  -            -          **         ** 
                                  -%           -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 354 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Amazon randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   59           30          **         ** 
 
Effective sample size            38           21          **         ** 
 
Total                            57           30          **         ** 
 
Targeted adverts 
/ too many adverts                -            -          **         ** 
                                  -%           -%         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          **         ** 
                                  -%           -%         **         ** 
 
Too much censorship               -            -          **         ** 
                                  -%           -%         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          **         ** 
                                  -%           -%         **         ** 
 
Videos being posted               -            -          **         ** 
                                  -%           -%         **         ** 
 
False advertising                 -            -          **         ** 
                                  -%           -%         **         ** 
 
Seen bad press 
but can't recall                  -            -          **         ** 
                                  -%           -%         **         ** 
 
Don't know / Not stated           5            4          **         ** 
                                  9%          13%         **         ** 
 
Other                             2            2          **         ** 
                                  4%           7%         **         ** 
 
Nothing                           -            -          **         ** 
                                  -%           -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
 
Fake news / stories               **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Propaganda / 
 biased information               **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Momo                              **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Cambridge Analytica               **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                     **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Lack of data 
protection / security             **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Terrorism videos                  **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Tax avoidance / evasion           **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Hate speech                       **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Inappropriate 
for children                      **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Too much censorship               **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Videos being posted               **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
False advertising                 **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Don't know / Not stated           **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Other                             **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Nothing                           **           **         **           **         **         **         **         -          **         -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         -%         **         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           -          -          **         **         **           **         - 
 
Effective sample size             **           **         **           -          -          **         **         **           **         - 
 
Total                             **           **         **           -          -          **         **         **           **         - 
 
Fake news / stories               **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Propaganda / 
 biased information               **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Election fraud 
/ interference                    **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Momo                              **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Cambridge Analytica               **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Messages / requests 
from people I don't know          **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Scams / fraudulent 
activity                          **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           -          -          **         **         **           **         - 
 
Effective sample size             **           **         **           -          -          **         **         **           **         - 
 
Total                             **           **         **           -          -          **         **         **           **         - 
 
Bullying / trolling 
/ attacking people                **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Child grooming 
/ paedophilia                     **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Violent images 
/ animals being tortured          **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Encouraging 
self-harm / suicide               **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Lack of data 
protection / security             **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Terrorism videos                  **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Lack of regulation 
/ censorship                      **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           -          -          **         **         **           **         - 
 
Effective sample size             **           **         **           -          -          **         **         **           **         - 
 
Total                             **           **         **           -          -          **         **         **           **         - 
 
Tax avoidance / evasion           **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Hate speech                       **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Inappropriate 
for children                      **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Focussing on 
celebrities / royalty             **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
People being tracked 
/ monitored / stalked             **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Has been fined 
/ taken to court                  **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Targeted adverts 
/ too many adverts                **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           -          -          **         **         **           **         - 
 
Effective sample size             **           **         **           -          -          **         **         **           **         - 
 
Total                             **           **         **           -          -          **         **         **           **         - 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Too much censorship               **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Addicted to using 
sites / children 
using too much                    **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Videos being posted               **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
False advertising                 **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Seen bad press 
but can't recall                  **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Don't know / Not stated           **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Other                             **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Nothing                           **           **         **           -          -          **         **         **           **         - 
                                  **           **         **           -%         -%         **         **         **           **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
 
Effective sample size             **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
 
Total                             **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
 
Fake news / stories               **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Propaganda / 
 biased information               **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Election fraud 
/ interference                    **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Momo                              **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Cambridge Analytica               **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Messages / requests 
from people I don't know          **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Scams / fraudulent 
activity                          **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
 
Effective sample size             **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
 
Total                             **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Bullying / trolling 
/ attacking people                **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Child grooming 
/ paedophilia                     **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Violent images 
/ animals being tortured          **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Encouraging 
self-harm / suicide               **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Lack of data 
protection / security             **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Terrorism videos                  **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
 
Effective sample size             **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
 
Total                             **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
 
Lack of regulation 
/ censorship                      **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Tax avoidance / evasion           **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Hate speech                       **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Inappropriate 
for children                      **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Focussing on 
celebrities / royalty             **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
People being tracked 
/ monitored / stalked             **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
 
Effective sample size             **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
 
Total                             **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
 
Has been fined 
/ taken to court                  **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Targeted adverts 
/ too many adverts                **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Too much censorship               **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Addicted to using 
sites / children 
using too much                    **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Videos being posted               **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
False advertising                 **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Seen bad press 
but can't recall                  **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Don't know / Not stated           **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Other                             **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Nothing                           **           **         -          -          **         -          -          -          -          -          **         **         -            **         -          -          - 
                                  **           **         -%         -%         **         -%         -%         -%         -%         -%         **         **         -%           **         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5145 
Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
 
Fake news / stories               **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Propaganda / 
 biased information               **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Momo                              **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Cambridge Analytica               **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                     **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Lack of data 
protection / security             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
 
Terrorism videos                  **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Tax avoidance / evasion           **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Hate speech                       **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Inappropriate 
for children                      **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Too much censorship               **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Videos being posted               **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
False advertising                 **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Don't know / Not stated           **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Other                             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
 
Nothing                           **           **         **         **         **         -            **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **         **         **         -%           **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Fake news / stories               **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Propaganda / 
 biased information               **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Election fraud 
/ interference                    **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Momo                              **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Cambridge Analytica               **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Messages / requests 
from people I don't know          **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Scams / fraudulent 
activity                          **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Bullying / trolling 
/ attacking people                **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Child grooming 
/ paedophilia                     **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Violent images 
/ animals being tortured          **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Encouraging 
self-harm / suicide               **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Lack of data 
protection / security             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Terrorism videos                  **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Lack of regulation 
/ censorship                      **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Tax avoidance / evasion           **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Hate speech                       **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Inappropriate 
for children                      **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Focussing on 
celebrities / royalty             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
People being tracked 
/ monitored / stalked             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Has been fined 
/ taken to court                  **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Targeted adverts 
/ too many adverts                **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Too much censorship               **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Videos being posted               **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
False advertising                 **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Seen bad press 
but can't recall                  **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Don't know / Not stated           **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
 
Other                             **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Nothing                           **           **         **         **         **         -            **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         -%           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Fake news / stories               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Propaganda / 
 biased information               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Momo                              **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Cambridge Analytica               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                     **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Lack of data 
protection / security             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Terrorism videos                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Tax avoidance / evasion           **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Hate speech                       **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Inappropriate 
for children                      **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Too much censorship               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Videos being posted               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
False advertising                 **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Don't know / Not stated           **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Other                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Nothing                           **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           ** 
 
Effective sample size             **           ** 
 
Total                             **           ** 
 
Fake news / stories               **           ** 
                                  **           ** 
 
Propaganda / 
 biased information               **           ** 
                                  **           ** 
 
Election fraud 
/ interference                    **           ** 
                                  **           ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           ** 
                                  **           ** 
 
Momo                              **           ** 
                                  **           ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           ** 
                                  **           ** 
 
Cambridge Analytica               **           ** 
                                  **           ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           ** 
                                  **           ** 
 
Messages / requests 
from people I don't know          **           ** 
                                  **           ** 
 
Scams / fraudulent 
activity                          **           ** 
                                  **           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           ** 
 
Effective sample size             **           ** 
 
Total                             **           ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           ** 
                                  **           ** 
 
Bullying / trolling 
/ attacking people                **           ** 
                                  **           ** 
 
Child grooming 
/ paedophilia                     **           ** 
                                  **           ** 
 
Violent images 
/ animals being tortured          **           ** 
                                  **           ** 
 
Encouraging 
self-harm / suicide               **           ** 
                                  **           ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           ** 
                                  **           ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           ** 
                                  **           ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           ** 
                                  **           ** 
 
Lack of data 
protection / security             **           ** 
                                  **           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5162 
Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           ** 
 
Effective sample size             **           ** 
 
Total                             **           ** 
 
Terrorism videos                  **           ** 
                                  **           ** 
 
Lack of regulation 
/ censorship                      **           ** 
                                  **           ** 
 
Tax avoidance / evasion           **           ** 
                                  **           ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           ** 
                                  **           ** 
 
Hate speech                       **           ** 
                                  **           ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           ** 
                                  **           ** 
 
Inappropriate 
for children                      **           ** 
                                  **           ** 
 
Focussing on 
celebrities / royalty             **           ** 
                                  **           ** 
 
People being tracked 
/ monitored / stalked             **           ** 
                                  **           ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           ** 
                                  **           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           ** 
 
Effective sample size             **           ** 
 
Total                             **           ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           ** 
                                  **           ** 
 
Has been fined 
/ taken to court                  **           ** 
                                  **           ** 
 
Targeted adverts 
/ too many adverts                **           ** 
                                  **           ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           ** 
                                  **           ** 
 
Too much censorship               **           ** 
                                  **           ** 
 
Addicted to using 
sites / children 
using too much                    **           ** 
                                  **           ** 
 
Videos being posted               **           ** 
                                  **           ** 
 
False advertising                 **           ** 
                                  **           ** 
 
Seen bad press 
but can't recall                  **           ** 
                                  **           ** 
 
Don't know / Not stated           **           ** 
                                  **           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           ** 
 
Effective sample size             **           ** 
 
Total                             **           ** 
 
Other                             **           ** 
                                  **           ** 
 
Nothing                           **           ** 
                                  **           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         -          **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         -          **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         -          **         ** 
 
Fake news / stories               **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Propaganda / 
 biased information               **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Election fraud 
/ interference                    **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Momo                              **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Cambridge Analytica               **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         -          **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         -          **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         -          **         ** 
 
Messages / requests 
from people I don't know          **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Scams / fraudulent 
activity                          **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Bullying / trolling 
/ attacking people                **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Child grooming 
/ paedophilia                     **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Violent images 
/ animals being tortured          **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Encouraging 
self-harm / suicide               **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         -          **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         -          **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         -          **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Lack of data 
protection / security             **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Terrorism videos                  **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Lack of regulation 
/ censorship                      **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Tax avoidance / evasion           **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Hate speech                       **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         -          **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         -          **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         -          **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Inappropriate 
for children                      **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Focussing on 
celebrities / royalty             **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
People being tracked 
/ monitored / stalked             **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Has been fined 
/ taken to court                  **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Targeted adverts 
/ too many adverts                **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         -          **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         -          **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         -          **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Too much censorship               **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Videos being posted               **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
False advertising                 **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Seen bad press 
but can't recall                  **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Don't know / Not stated           **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Other                             **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Nothing                           **           **         **         **         **         **         **         **         **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5170 
Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
 
Fake news / stories               **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Propaganda / 
 biased information               **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Election fraud 
/ interference                    **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Momo                              **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Cambridge Analytica               **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Messages / requests 
from people I don't know          **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Scams / fraudulent 
activity                          **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Bullying / trolling 
/ attacking people                **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Child grooming 
/ paedophilia                     **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Violent images 
/ animals being tortured          **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Encouraging 
self-harm / suicide               **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Lack of data 
protection / security             **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Terrorism videos                  **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
 
Lack of regulation 
/ censorship                      **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Tax avoidance / evasion           **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Hate speech                       **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Inappropriate 
for children                      **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Focussing on 
celebrities / royalty             **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
People being tracked 
/ monitored / stalked             **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
 
Has been fined 
/ taken to court                  **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Targeted adverts 
/ too many adverts                **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Too much censorship               **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Videos being posted               **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
False advertising                 **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Seen bad press 
but can't recall                  **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Don't know / Not stated           **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Other                             **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Nothing                           **           **         **         **         **         **         **         **         **         **         **         -          **         **         -          **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         -%         **         **         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Fake news / stories               **           **         -          - 
                                  **           **         -%         -% 
 
Propaganda / 
 biased information               **           **         -          - 
                                  **           **         -%         -% 
 
Election fraud 
/ interference                    **           **         -          - 
                                  **           **         -%         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         -          - 
                                  **           **         -%         -% 
 
Momo                              **           **         -          - 
                                  **           **         -%         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         -          - 
                                  **           **         -%         -% 
 
Cambridge Analytica               **           **         -          - 
                                  **           **         -%         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         -          - 
                                  **           **         -%         -% 
 
Messages / requests 
from people I don't know          **           **         -          - 
                                  **           **         -%         -% 
 
Scams / fraudulent 
activity                          **           **         -          - 
                                  **           **         -%         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Bullying / trolling 
/ attacking people                **           **         -          - 
                                  **           **         -%         -% 
 
Child grooming 
/ paedophilia                     **           **         -          - 
                                  **           **         -%         -% 
 
Violent images 
/ animals being tortured          **           **         -          - 
                                  **           **         -%         -% 
 
Encouraging 
self-harm / suicide               **           **         -          - 
                                  **           **         -%         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         -          - 
                                  **           **         -%         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         -          - 
                                  **           **         -%         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         -          - 
                                  **           **         -%         -% 
 
Lack of data 
protection / security             **           **         -          - 
                                  **           **         -%         -% 
 
Terrorism videos                  **           **         -          - 
                                  **           **         -%         -% 
 
Lack of regulation 
/ censorship                      **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Tax avoidance / evasion           **           **         -          - 
                                  **           **         -%         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         -          - 
                                  **           **         -%         -% 
 
Hate speech                       **           **         -          - 
                                  **           **         -%         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         -          - 
                                  **           **         -%         -% 
 
Inappropriate 
for children                      **           **         -          - 
                                  **           **         -%         -% 
 
Focussing on 
celebrities / royalty             **           **         -          - 
                                  **           **         -%         -% 
 
People being tracked 
/ monitored / stalked             **           **         -          - 
                                  **           **         -%         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         -          - 
                                  **           **         -%         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         -          - 
                                  **           **         -%         -% 
 
Has been fined 
/ taken to court                  **           **         -          - 
                                  **           **         -%         -% 
 
Targeted adverts 
/ too many adverts                **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 355 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Sky News website/app randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         -          - 
                                  **           **         -%         -% 
 
Too much censorship               **           **         -          - 
                                  **           **         -%         -% 
 
Addicted to using 
sites / children 
using too much                    **           **         -          - 
                                  **           **         -%         -% 
 
Videos being posted               **           **         -          - 
                                  **           **         -%         -% 
 
False advertising                 **           **         -          - 
                                  **           **         -%         -% 
 
Seen bad press 
but can't recall                  **           **         -          - 
                                  **           **         -%         -% 
 
Don't know / Not stated           **           **         -          - 
                                  **           **         -%         -% 
 
Other                             **           **         -          - 
                                  **           **         -%         -% 
 
Nothing                           **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           21         21            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            29           15         15            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            43           24         19            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Fake news / stories              12            6          7            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 29%          24%        35%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             9            6          3            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 21%          26%        13%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                7            3          4            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 16%          11%        21%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               3            2          2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  7%           7%         8%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           2            2          1            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  6%           8%         3%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            2          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           9%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Propaganda / 
 biased information               2            2          *            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           7%         2%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            2          *            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  5%           7%         2%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          2            2          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  4%           8%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            2          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  4%           7%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           21         21            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            29           15         15            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            43           24         19            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            -          *            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           -%         2%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      *            -          *            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           -%         1%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Momo                              -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Cambridge Analytica               -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                     -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           21         21            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            29           15         15            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            43           24         19            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Lack of data 
protection / security             -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Terrorism videos                  -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Tax avoidance / evasion           -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Hate speech                       -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Inappropriate 
for children                      -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           21         21            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Effective sample size            29           15         15            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Total                            43           24         19            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Too much censorship               -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Videos being posted               -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
False advertising                 -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Don't know / Not stated           4            2          2            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                 10%           9%        12%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Other                             1            *          *            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  1%           1%         2%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Nothing                           -            -          -            **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   42           31          **           **         **         **         **        28           37          ** 
 
Effective sample size            29           22          **           **         **         **         **        20           25          ** 
 
Total                            43           33          **           **         **         **         **        32           36          ** 
 
Fake news / stories              12           11          **           **         **         **         **         9            9          ** 
                                 29%          32%         **           **         **         **         **        30%          26%         ** 
 
Focussing on 
celebrities / royalty             9            5          **           **         **         **         **         6            7          ** 
                                 21%          14%         **           **         **         **         **        20%          18%         ** 
 
Bullying / trolling 
/ attacking people                7            6          **           **         **         **         **         4            5          ** 
                                 16%          19%         **           **         **         **         **        14%          14%         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               3            3          **           **         **         **         **         2            2          ** 
                                  7%           9%         **           **         **         **         **         5%           4%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           2            2          **           **         **         **         **         2            2          ** 
                                  6%           7%         **           **         **         **         **         8%           7%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            2          **           **         **         **         **         -            2          ** 
                                  5%           6%         **           **         **         **         **         -%           6%         ** 
 
Propaganda / 
 biased information               2            2          **           **         **         **         **         2            *          ** 
                                  5%           5%         **           **         **         **         **         7%           1%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            -          **           **         **         **         **         2            2          ** 
                                  5%           -%         **           **         **         **         **         5%           6%         ** 
 
Violent images 
/ animals being tortured          2            2          **           **         **         **         **         -            -          ** 
                                  4%           6%         **           **         **         **         **         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   42           31          **           **         **         **         **        28           37          ** 
 
Effective sample size            29           22          **           **         **         **         **        20           25          ** 
 
Total                            43           33          **           **         **         **         **        32           36          ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            2          **           **         **         **         **         2            2          ** 
                                  4%           5%         **           **         **         **         **         5%           5%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            *          **           **         **         **         **         -            *          ** 
                                  1%           1%         **           **         **         **         **         -%           1%         ** 
 
Lack of regulation 
/ censorship                      *            *          **           **         **         **         **         *            *          ** 
                                  1%           1%         **           **         **         **         **         1%           1%         ** 
 
Momo                              -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Cambridge Analytica               -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Election fraud 
/ interference                    -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Messages / requests 
from people I don't know          -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Scams / fraudulent 
activity                          -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Child grooming 
/ paedophilia                     -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Encouraging 
self-harm / suicide               -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   42           31          **           **         **         **         **        28           37          ** 
 
Effective sample size            29           22          **           **         **         **         **        20           25          ** 
 
Total                            43           33          **           **         **         **         **        32           36          ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Lack of data 
protection / security             -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Terrorism videos                  -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Tax avoidance / evasion           -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Hate speech                       -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Inappropriate 
for children                      -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
People being tracked 
/ monitored / stalked             -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Has been fined 
/ taken to court                  -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   42           31          **           **         **         **         **        28           37          ** 
 
Effective sample size            29           22          **           **         **         **         **        20           25          ** 
 
Total                            43           33          **           **         **         **         **        32           36          ** 
 
Targeted adverts 
/ too many adverts                -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Too much censorship               -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Videos being posted               -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
False advertising                 -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Seen bad press 
but can't recall                  -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Don't know / Not stated           4            4          **           **         **         **         **         4            4          ** 
                                 10%          12%         **           **         **         **         **        13%          13%         ** 
 
Other                             1            *          **           **         **         **         **         -            1          ** 
                                  1%           1%         **           **         **         **         **         -%           2%         ** 
 
Nothing                           -            -          **           **         **         **         **         -            -          ** 
                                  -%           -%         **           **         **         **         **         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42            **         **         -          **         **         **         **         **         **         **         **         **          32          **         **         ** 
 
Effective sample size            29            **         **         -          **         **         **         **         **         **         **         **         **          22          **         **         ** 
 
Total                            43            **         **         -          **         **         **         **         **         **         **         **         **          33          **         **         ** 
 
Fake news / stories              12            **         **         -          **         **         **         **         **         **         **         **         **           9          **         **         ** 
                                 29%           **         **         -%         **         **         **         **         **         **         **         **         **          27%         **         **         ** 
 
Focussing on 
celebrities / royalty             9            **         **         -          **         **         **         **         **         **         **         **         **           9          **         **         ** 
                                 21%           **         **         -%         **         **         **         **         **         **         **         **         **          27%         **         **         ** 
 
Bullying / trolling 
/ attacking people                7            **         **         -          **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                 16%           **         **         -%         **         **         **         **         **         **         **         **         **          17%         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               3            **         **         -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  7%           **         **         -%         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           2            **         **         -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  6%           **         **         -%         **         **         **         **         **         **         **         **         **           8%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            **         **         -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           **         **         -%         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
Propaganda / 
 biased information               2            **         **         -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  5%           **         **         -%         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            **         **         -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  5%           **         **         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
Violent images 
/ animals being tortured          2            **         **         -          **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  4%           **         **         -%         **         **         **         **         **         **         **         **         **           6%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42            **         **         -          **         **         **         **         **         **         **         **         **          32          **         **         ** 
 
Effective sample size            29            **         **         -          **         **         **         **         **         **         **         **         **          22          **         **         ** 
 
Total                            43            **         **         -          **         **         **         **         **         **         **         **         **          33          **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  4%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  1%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Lack of regulation 
/ censorship                      *            **         **         -          **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         -%         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
Momo                              -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Cambridge Analytica               -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Election fraud 
/ interference                    -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Child grooming 
/ paedophilia                     -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Encouraging 
self-harm / suicide               -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42            **         **         -          **         **         **         **         **         **         **         **         **          32          **         **         ** 
 
Effective sample size            29            **         **         -          **         **         **         **         **         **         **         **         **          22          **         **         ** 
 
Total                            43            **         **         -          **         **         **         **         **         **         **         **         **          33          **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Lack of data 
protection / security             -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Terrorism videos                  -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Tax avoidance / evasion           -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Hate speech                       -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Inappropriate 
for children                      -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42            **         **         -          **         **         **         **         **         **         **         **         **          32          **         **         ** 
 
Effective sample size            29            **         **         -          **         **         **         **         **         **         **         **         **          22          **         **         ** 
 
Total                            43            **         **         -          **         **         **         **         **         **         **         **         **          33          **         **         ** 
 
Has been fined 
/ taken to court                  -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Too much censorship               -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Videos being posted               -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
False advertising                 -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Seen bad press 
but can't recall                  -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Don't know / Not stated           4            **         **         -          **         **         **         **         **         **         **         **         **           4          **         **         ** 
                                 10%           **         **         -%         **         **         **         **         **         **         **         **         **          14%         **         **         ** 
 
Other                             1            **         **         -          **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  1%           **         **         -%         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
Nothing                           -            **         **         -          **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         -%         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           21          **         **         **         **           **        27           21          **         **         -            **         **         **         - 
 
Effective sample size            29           14          **         **         **         **           **        17           13          **         **         -            **         **         **         - 
 
Total                            43           19          **         **         **         **           **        24           19          **         **         -            **         **         **         - 
 
Fake news / stories              12            2          **         **         **         **           **         7            6          **         **         -            **         **         **         - 
                                 29%          11%         **         **         **         **           **        31%          31%         **         **         -%           **         **         **         -% 
 
Focussing on 
celebrities / royalty             9            2          **         **         **         **           **         5            5          **         **         -            **         **         **         - 
                                 21%          10%         **         **         **         **           **        20%          25%         **         **         -%           **         **         **         -% 
 
Bullying / trolling 
/ attacking people                7            3          **         **         **         **           **         5            3          **         **         -            **         **         **         - 
                                 16%          13%         **         **         **         **           **        21%          17%         **         **         -%           **         **         **         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               3            2          **         **         **         **           **         2            2          **         **         -            **         **         **         - 
                                  7%           8%         **         **         **         **           **         7%           9%         **         **         -%           **         **         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           2            2          **         **         **         **           **         2            2          **         **         -            **         **         **         - 
                                  6%          11%         **         **         **         **           **         8%          13%         **         **         -%           **         **         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            2          **         **         **         **           **         2            2          **         **         -            **         **         **         - 
                                  5%          12%         **         **         **         **           **        10%          10%         **         **         -%           **         **         **         -% 
 
Propaganda / 
 biased information               2            *          **         **         **         **           **         2            2          **         **         -            **         **         **         - 
                                  5%           2%         **         **         **         **           **         7%           9%         **         **         -%           **         **         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              2            2          **         **         **         **           **         *            -          **         **         -            **         **         **         - 
                                  5%           9%         **         **         **         **           **         2%           -%         **         **         -%           **         **         **         -% 
 
Violent images 
/ animals being tortured          2            -          **         **         **         **           **         2            2          **         **         -            **         **         **         - 
                                  4%           -%         **         **         **         **           **         8%          10%         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           21          **         **         **         **           **        27           21          **         **         -            **         **         **         - 
 
Effective sample size            29           14          **         **         **         **           **        17           13          **         **         -            **         **         **         - 
 
Total                            43           19          **         **         **         **           **        24           19          **         **         -            **         **         **         - 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  4%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           *            *          **         **         **         **           **         -            *          **         **         -            **         **         **         - 
                                  1%           2%         **         **         **         **           **         -%           2%         **         **         -%           **         **         **         -% 
 
Lack of regulation 
/ censorship                      *            *          **         **         **         **           **         *            *          **         **         -            **         **         **         - 
                                  1%           1%         **         **         **         **           **         1%           1%         **         **         -%           **         **         **         -% 
 
Momo                              -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Cambridge Analytica               -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Election fraud 
/ interference                    -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Messages / requests 
from people I don't know          -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Scams / fraudulent 
activity                          -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Child grooming 
/ paedophilia                     -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           21          **         **         **         **           **        27           21          **         **         -            **         **         **         - 
 
Effective sample size            29           14          **         **         **         **           **        17           13          **         **         -            **         **         **         - 
 
Total                            43           19          **         **         **         **           **        24           19          **         **         -            **         **         **         - 
 
Encouraging 
self-harm / suicide               -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Lack of data 
protection / security             -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Terrorism videos                  -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Tax avoidance / evasion           -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Hate speech                       -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Inappropriate 
for children                      -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
People being tracked 
/ monitored / stalked             -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           21          **         **         **         **           **        27           21          **         **         -            **         **         **         - 
 
Effective sample size            29           14          **         **         **         **           **        17           13          **         **         -            **         **         **         - 
 
Total                            43           19          **         **         **         **           **        24           19          **         **         -            **         **         **         - 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Has been fined 
/ taken to court                  -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Targeted adverts 
/ too many adverts                -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Too much censorship               -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Addicted to using 
sites / children 
using too much                    -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Videos being posted               -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
False advertising                 -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Seen bad press 
but can't recall                  -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Don't know / Not stated           4            4          **         **         **         **           **         2            1          **         **         -            **         **         **         - 
                                 10%          21%         **         **         **         **           **        10%           3%         **         **         -%           **         **         **         -% 
 
Other                             1            *          **         **         **         **           **         1            -          **         **         -            **         **         **         - 
                                  1%           2%         **         **         **         **           **         3%           -%         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           21          **         **         **         **           **        27           21          **         **         -            **         **         **         - 
 
Effective sample size            29           14          **         **         **         **           **        17           13          **         **         -            **         **         **         - 
 
Total                            43           19          **         **         **         **           **        24           19          **         **         -            **         **         **         - 
 
Nothing                           -            -          **         **         **         **           **         -            -          **         **         -            **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           41         39         21         24          **          40         32         23         31          **          29         25          **         **         ** 
 
Effective sample size            29           29         28         15         17          **          29         24         16         22          **          21         19          **         **         ** 
 
Total                            43           43         42         22         25          **          43         36         24         33          **          31         28          **         **         ** 
 
Fake news / stories              12           12         12          4          4          **          12          9          5         11          **           7          7          **         **         ** 
                                 29%          29%        30%        19%        17%         **          29%        26%        21%        33%         **          22%        24%         **         **         ** 
 
Focussing on 
celebrities / royalty             9            9          9          4          6          **           9          6          4          8          **           8          8          **         **         ** 
                                 21%          21%        21%        19%        22%         **          21%        17%        18%        25%         **          27%        28%         **         **         ** 
 
Bullying / trolling 
/ attacking people                7            7          6          2          5          **           7          6          4          4          **           3          2          **         **         ** 
                                 16%          16%        13%         8%        20%         **          16%        17%        18%        13%         **           9%         9%         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               3            3          3          -          -          **           3          3          -          3          **           2          2          **         **         ** 
                                  7%           7%         8%         -%         -%         **           7%         9%         -%        10%         **           5%         5%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           2            2          2          2          1          **           2          2          1          1          **           2          2          **         **         ** 
                                  6%           6%         6%        11%         3%         **           6%         7%         3%         2%         **           8%         9%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            2          2          2          2          **           2          2          2          2          **           2          2          **         **         ** 
                                  5%           5%         5%        10%         9%         **           5%         5%         8%         6%         **           6%         6%         **         **         ** 
 
Propaganda / 
 biased information               2            2          2          2          2          **           2          *          *          *          **           2          2          **         **         ** 
                                  5%           5%         5%        10%         9%         **           5%         1%         2%         1%         **           7%         8%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            2          2          *          *          **           2          2          2          *          **           *          *          **         **         ** 
                                  5%           5%         5%         2%         2%         **           5%         6%         9%         1%         **           1%         2%         **         **         ** 
 
Violent images 
/ animals being tortured          2            2          2          2          2          **           2          2          2          2          **           2          2          **         **         ** 
                                  4%           4%         4%         8%         7%         **           4%         5%         8%         6%         **           6%         6%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           41         39         21         24          **          40         32         23         31          **          29         25          **         **         ** 
 
Effective sample size            29           29         28         15         17          **          29         24         16         22          **          21         19          **         **         ** 
 
Total                            43           43         42         22         25          **          43         36         24         33          **          31         28          **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            2          2          2          2          **           2          2          2          2          **           2          2          **         **         ** 
                                  4%           4%         4%         8%         7%         **           4%         5%         7%         5%         **           6%         6%         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            *          *          -          *          **           *          *          *          *          **           *          *          **         **         ** 
                                  1%           1%         1%         -%         2%         **           1%         1%         2%         1%         **           1%         1%         **         **         ** 
 
Lack of regulation 
/ censorship                      *            *          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  1%           1%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Momo                              -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Cambridge Analytica               -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Election fraud 
/ interference                    -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Messages / requests 
from people I don't know          -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Scams / fraudulent 
activity                          -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Child grooming 
/ paedophilia                     -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           41         39         21         24          **          40         32         23         31          **          29         25          **         **         ** 
 
Effective sample size            29           29         28         15         17          **          29         24         16         22          **          21         19          **         **         ** 
 
Total                            43           43         42         22         25          **          43         36         24         33          **          31         28          **         **         ** 
 
Encouraging 
self-harm / suicide               -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Lack of data 
protection / security             -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Terrorism videos                  -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Tax avoidance / evasion           -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Hate speech                       -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Inappropriate 
for children                      -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           41         39         21         24          **          40         32         23         31          **          29         25          **         **         ** 
 
Effective sample size            29           29         28         15         17          **          29         24         16         22          **          21         19          **         **         ** 
 
Total                            43           43         42         22         25          **          43         36         24         33          **          31         28          **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Has been fined 
/ taken to court                  -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Too much censorship               -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Videos being posted               -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
False advertising                 -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Seen bad press 
but can't recall                  -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Don't know / Not stated           4            4          4          4          4          **           4          4          3          3          **           4          2          **         **         ** 
                                 10%          10%        11%        20%        16%         **          10%        12%        11%         8%         **          14%         8%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           41         39         21         24          **          40         32         23         31          **          29         25          **         **         ** 
 
Effective sample size            29           29         28         15         17          **          29         24         16         22          **          21         19          **         **         ** 
 
Total                            43           43         42         22         25          **          43         36         24         33          **          31         28          **         **         ** 
 
Other                             1            *          *          *          *          **           *          *          *          *          **           *          *          **         **         ** 
                                  1%           1%         1%         2%         2%         **           1%         1%         2%         1%         **           1%         2%         **         **         ** 
 
Nothing                           -            -          -          -          -          **           -          -          -          -          **           -          -          **         **         ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42            **        26           31         36         28          **        24            **         **         **         **          21          **         **         ** 
 
Effective sample size            29            **        18           21         25         19          **        16            **         **         **         **          15          **         **         ** 
 
Total                            43            **        25           29         36         28          **        23            **         **         **         **          22          **         **         ** 
 
Fake news / stories              12            **         8            9         11          9          **         7            **         **         **         **           7          **         **         ** 
                                 29%           **        31%          32%        30%        31%         **        32%           **         **         **         **          33%         **         **         ** 
 
Focussing on 
celebrities / royalty             9            **         3            5          8          5          **         5            **         **         **         **           3          **         **         ** 
                                 21%           **        13%          17%        23%        18%         **        20%           **         **         **         **          14%         **         **         ** 
 
Bullying / trolling 
/ attacking people                7            **         4            7          4          4          **         4            **         **         **         **           5          **         **         ** 
                                 16%           **        17%          24%        12%        13%         **        19%           **         **         **         **          21%         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               3            **         2            2          3          3          **         -            **         **         **         **           -          **         **         ** 
                                  7%           **         6%           5%         9%        11%         **         -%           **         **         **         **           -%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           2            **         1            *          2          *          **         *            **         **         **         **           1          **         **         ** 
                                  6%           **         2%           1%         5%         1%         **         1%           **         **         **         **           2%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            **         2            -          2          2          **         2            **         **         **         **           2          **         **         ** 
                                  5%           **         7%           -%         6%         8%         **         8%           **         **         **         **          10%         **         **         ** 
 
Propaganda / 
 biased information               2            **         -            2          2          2          **         2            **         **         **         **           2          **         **         ** 
                                  5%           **         -%           8%         6%         8%         **        10%           **         **         **         **           8%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            **         2            2          2          2          **         2            **         **         **         **           2          **         **         ** 
                                  5%           **         7%           7%         6%         7%         **         9%           **         **         **         **           8%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42            **        26           31         36         28          **        24            **         **         **         **          21          **         **         ** 
 
Effective sample size            29            **        18           21         25         19          **        16            **         **         **         **          15          **         **         ** 
 
Total                            43            **        25           29         36         28          **        23            **         **         **         **          22          **         **         ** 
 
Violent images 
/ animals being tortured          2            **         -            -          2          -          **         2            **         **         **         **           -          **         **         ** 
                                  4%           **         -%           -%         5%         -%         **         8%           **         **         **         **           -%         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         2            2          2          2          **         2            **         **         **         **           2          **         **         ** 
                                  4%           **         7%           6%         5%         6%         **         7%           **         **         **         **           8%         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            **         *            *          *          *          **         -            **         **         **         **           -          **         **         ** 
                                  1%           **         2%           1%         1%         1%         **         -%           **         **         **         **           -%         **         **         ** 
 
Lack of regulation 
/ censorship                      *            **         *            *          *          *          **         *            **         **         **         **           -          **         **         ** 
                                  1%           **         1%           1%         1%         1%         **         1%           **         **         **         **           -%         **         **         ** 
 
Momo                              -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Cambridge Analytica               -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Election fraud 
/ interference                    -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42            **        26           31         36         28          **        24            **         **         **         **          21          **         **         ** 
 
Effective sample size            29            **        18           21         25         19          **        16            **         **         **         **          15          **         **         ** 
 
Total                            43            **        25           29         36         28          **        23            **         **         **         **          22          **         **         ** 
 
Scams / fraudulent 
activity                          -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Child grooming 
/ paedophilia                     -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Encouraging 
self-harm / suicide               -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Lack of data 
protection / security             -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Terrorism videos                  -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Tax avoidance / evasion           -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Hate speech                       -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42            **        26           31         36         28          **        24            **         **         **         **          21          **         **         ** 
 
Effective sample size            29            **        18           21         25         19          **        16            **         **         **         **          15          **         **         ** 
 
Total                            43            **        25           29         36         28          **        23            **         **         **         **          22          **         **         ** 
 
Inappropriate 
for children                      -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Has been fined 
/ taken to court                  -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Too much censorship               -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   42            **        26           31         36         28          **        24            **         **         **         **          21          **         **         ** 
 
Effective sample size            29            **        18           21         25         19          **        16            **         **         **         **          15          **         **         ** 
 
Total                            43            **        25           29         36         28          **        23            **         **         **         **          22          **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Videos being posted               -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
False advertising                 -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Seen bad press 
but can't recall                  -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Don't know / Not stated           4            **         4            2          2          2          **         *            **         **         **         **           2          **         **         ** 
                                 10%           **        16%           8%         6%         8%         **         2%           **         **         **         **          10%         **         **         ** 
 
Other                             1            **         1            *          1          *          **         *            **         **         **         **           -          **         **         ** 
                                  1%           **         3%           1%         2%         1%         **         1%           **         **         **         **           -%         **         **         ** 
 
Nothing                           -            **         -            -          -          -          **         -            **         **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   42            ** 
 
Effective sample size            29            ** 
 
Total                            43            ** 
 
Fake news / stories              12            ** 
                                 29%           ** 
 
Focussing on 
celebrities / royalty             9            ** 
                                 21%           ** 
 
Bullying / trolling 
/ attacking people                7            ** 
                                 16%           ** 
 
Inappropriate 
content / pornography 
/ sexualised images               3            ** 
                                  7%           ** 
 
Taking too long 
to remove offensive / 
 controversial material           2            ** 
                                  6%           ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            ** 
                                  5%           ** 
 
Propaganda / 
 biased information               2            ** 
                                  5%           ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            ** 
                                  5%           ** 
 
Violent images 
/ animals being tortured          2            ** 
                                  4%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   42            ** 
 
Effective sample size            29            ** 
 
Total                            43            ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            ** 
                                  4%           ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            ** 
                                  1%           ** 
 
Lack of regulation 
/ censorship                      *            ** 
                                  1%           ** 
 
Momo                              -            ** 
                                  -%           ** 
 
Cambridge Analytica               -            ** 
                                  -%           ** 
 
Election fraud 
/ interference                    -            ** 
                                  -%           ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            ** 
                                  -%           ** 
 
Messages / requests 
from people I don't know          -            ** 
                                  -%           ** 
 
Scams / fraudulent 
activity                          -            ** 
                                  -%           ** 
 
Child grooming 
/ paedophilia                     -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   42            ** 
 
Effective sample size            29            ** 
 
Total                            43            ** 
 
Encouraging 
self-harm / suicide               -            ** 
                                  -%           ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            ** 
                                  -%           ** 
 
Lack of data 
protection / security             -            ** 
                                  -%           ** 
 
Terrorism videos                  -            ** 
                                  -%           ** 
 
Tax avoidance / evasion           -            ** 
                                  -%           ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            ** 
                                  -%           ** 
 
Hate speech                       -            ** 
                                  -%           ** 
 
Inappropriate 
for children                      -            ** 
                                  -%           ** 
 
People being tracked 
/ monitored / stalked             -            ** 
                                  -%           ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   42            ** 
 
Effective sample size            29            ** 
 
Total                            43            ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            ** 
                                  -%           ** 
 
Has been fined 
/ taken to court                  -            ** 
                                  -%           ** 
 
Targeted adverts 
/ too many adverts                -            ** 
                                  -%           ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            ** 
                                  -%           ** 
 
Too much censorship               -            ** 
                                  -%           ** 
 
Addicted to using 
sites / children 
using too much                    -            ** 
                                  -%           ** 
 
Videos being posted               -            ** 
                                  -%           ** 
 
False advertising                 -            ** 
                                  -%           ** 
 
Seen bad press 
but can't recall                  -            ** 
                                  -%           ** 
 
Don't know / Not stated           4            ** 
                                 10%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   42            ** 
 
Effective sample size            29            ** 
 
Total                            43            ** 
 
Other                             1            ** 
                                  1%           ** 
 
Nothing                           -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           29          **        30          **        31         24          **         **         **         **        23          ** 
 
Effective sample size            29           20          **        20          **        21         14          **         **         **         **        16          ** 
 
Total                            43           30          **        29          **        30         20          **         **         **         **        24          ** 
 
Fake news / stories              12            8          **         7          **         7          6          **         **         **         **         4          ** 
                                 29%          26%         **        25%         **        25%        30%         **         **         **         **        19%         ** 
 
Focussing on 
celebrities / royalty             9            7          **         5          **         9          7          **         **         **         **         8          ** 
                                 21%          25%         **        16%         **        29%        35%         **         **         **         **        34%         ** 
 
Bullying / trolling 
/ attacking people                7            6          **         7          **         5          4          **         **         **         **         4          ** 
                                 16%          20%         **        23%         **        17%        19%         **         **         **         **        18%         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               3            2          **         2          **         3          2          **         **         **         **         -          ** 
                                  7%           5%         **         5%         **        11%         8%         **         **         **         **         -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           2            2          **         2          **         2          2          **         **         **         **         1          ** 
                                  6%           8%         **         8%         **         8%        10%         **         **         **         **         3%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            2          **         2          **         2          *          **         **         **         **         2          ** 
                                  5%           6%         **         8%         **         8%         2%         **         **         **         **         8%         ** 
 
Propaganda / 
 biased information               2            2          **         *          **         -          *          **         **         **         **         2          ** 
                                  5%           7%         **         2%         **         -%         2%         **         **         **         **         7%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           29          **        30          **        31         24          **         **         **         **        23          ** 
 
Effective sample size            29           20          **        20          **        21         14          **         **         **         **        16          ** 
 
Total                            43           30          **        29          **        30         20          **         **         **         **        24          ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            *          **         -          **         *          *          **         **         **         **         *          ** 
                                  5%           1%         **         -%         **         1%         2%         **         **         **         **         2%         ** 
 
Violent images 
/ animals being tortured          2            2          **         2          **         2          2          **         **         **         **         2          ** 
                                  4%           6%         **         6%         **         6%         9%         **         **         **         **         8%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            -          **         2          **         -          -          **         **         **         **         2          ** 
                                  4%           -%         **         6%         **         -%         -%         **         **         **         **         7%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            *          **         *          **         *          *          **         **         **         **         -          ** 
                                  1%           1%         **         1%         **         1%         2%         **         **         **         **         -%         ** 
 
Lack of regulation 
/ censorship                      *            *          **         -          **         *          *          **         **         **         **         -          ** 
                                  1%           1%         **         -%         **         1%         1%         **         **         **         **         -%         ** 
 
Momo                              -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Cambridge Analytica               -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Election fraud 
/ interference                    -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           29          **        30          **        31         24          **         **         **         **        23          ** 
 
Effective sample size            29           20          **        20          **        21         14          **         **         **         **        16          ** 
 
Total                            43           30          **        29          **        30         20          **         **         **         **        24          ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Messages / requests 
from people I don't know          -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Scams / fraudulent 
activity                          -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Child grooming 
/ paedophilia                     -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Encouraging 
self-harm / suicide               -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Lack of data 
protection / security             -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Terrorism videos                  -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           29          **        30          **        31         24          **         **         **         **        23          ** 
 
Effective sample size            29           20          **        20          **        21         14          **         **         **         **        16          ** 
 
Total                            43           30          **        29          **        30         20          **         **         **         **        24          ** 
 
Tax avoidance / evasion           -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Hate speech                       -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Inappropriate 
for children                      -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
People being tracked 
/ monitored / stalked             -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Has been fined 
/ taken to court                  -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           29          **        30          **        31         24          **         **         **         **        23          ** 
 
Effective sample size            29           20          **        20          **        21         14          **         **         **         **        16          ** 
 
Total                            43           30          **        29          **        30         20          **         **         **         **        24          ** 
 
Targeted adverts 
/ too many adverts                -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Too much censorship               -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Videos being posted               -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
False advertising                 -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Seen bad press 
but can't recall                  -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Don't know / Not stated           4            2          **         2          **         2          1          **         **         **         **         3          ** 
                                 10%           8%         **         7%         **         8%         3%         **         **         **         **        11%         ** 
 
Other                             1            1          **         1          **         *          -          **         **         **         **         -          ** 
                                  1%           2%         **         2%         **         2%         -%         **         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           29          **        30          **        31         24          **         **         **         **        23          ** 
 
Effective sample size            29           20          **        20          **        21         14          **         **         **         **        16          ** 
 
Total                            43           30          **        29          **        30         20          **         **         **         **        24          ** 
 
Nothing                           -            -          **         -          **         -          -          **         **         **         **         -          ** 
                                  -%           -%         **         -%         **         -%         -%         **         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           34          **         **         **        32          **        26          **         **         **         **        26         33          **         **         ** 
 
Effective sample size            29           23          **         **         **        23          **        16          **         **         **         **        18         23          **         **         ** 
 
Total                            43           34          **         **         **        33          **        22          **         **         **         **        27         35          **         **         ** 
 
Fake news / stories              12            9          **         **         **         9          **         6          **         **         **         **         6         11          **         **         ** 
                                 29%          26%         **         **         **        27%         **        28%         **         **         **         **        21%        31%         **         **         ** 
 
Focussing on 
celebrities / royalty             9            9          **         **         **         5          **         4          **         **         **         **         7          9          **         **         ** 
                                 21%          26%         **         **         **        16%         **        17%         **         **         **         **        27%        25%         **         **         ** 
 
Bullying / trolling 
/ attacking people                7            7          **         **         **         7          **         5          **         **         **         **         4          7          **         **         ** 
                                 16%          20%         **         **         **        20%         **        21%         **         **         **         **        13%        19%         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               3            3          **         **         **         3          **         -          **         **         **         **         -          2          **         **         ** 
                                  7%           9%         **         **         **         9%         **         -%         **         **         **         **         -%         5%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           2            2          **         **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  6%           6%         **         **         **         7%         **         8%         **         **         **         **         9%         7%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            2          **         **         **         2          **         -          **         **         **         **         2          2          **         **         ** 
                                  5%           7%         **         **         **         6%         **         -%         **         **         **         **         8%         5%         **         **         ** 
 
Propaganda / 
 biased information               2            *          **         **         **         2          **         *          **         **         **         **         2          2          **         **         ** 
                                  5%           1%         **         **         **         7%         **         2%         **         **         **         **         8%         6%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            *          **         **         **         2          **         *          **         **         **         **         *          *          **         **         ** 
                                  5%           1%         **         **         **         6%         **         2%         **         **         **         **         2%         1%         **         **         ** 
 
Violent images 
/ animals being tortured          2            2          **         **         **         -          **         -          **         **         **         **         2          2          **         **         ** 
                                  4%           5%         **         **         **         -%         **         -%         **         **         **         **         7%         5%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           34          **         **         **        32          **        26          **         **         **         **        26         33          **         **         ** 
 
Effective sample size            29           23          **         **         **        23          **        16          **         **         **         **        18         23          **         **         ** 
 
Total                            43           34          **         **         **        33          **        22          **         **         **         **        27         35          **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            -          **         **         **         2          **         2          **         **         **         **         2          -          **         **         ** 
                                  4%           -%         **         **         **         5%         **         8%         **         **         **         **         6%         -%         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            *          **         **         **         *          **         *          **         **         **         **         -          *          **         **         ** 
                                  1%           1%         **         **         **         1%         **         2%         **         **         **         **         -%         1%         **         **         ** 
 
Lack of regulation 
/ censorship                      *            *          **         **         **         -          **         *          **         **         **         **         -          -          **         **         ** 
                                  1%           1%         **         **         **         -%         **         1%         **         **         **         **         -%         -%         **         **         ** 
 
Momo                              -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Cambridge Analytica               -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Election fraud 
/ interference                    -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Messages / requests 
from people I don't know          -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Scams / fraudulent 
activity                          -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Child grooming 
/ paedophilia                     -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Encouraging 
self-harm / suicide               -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           34          **         **         **        32          **        26          **         **         **         **        26         33          **         **         ** 
 
Effective sample size            29           23          **         **         **        23          **        16          **         **         **         **        18         23          **         **         ** 
 
Total                            43           34          **         **         **        33          **        22          **         **         **         **        27         35          **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Lack of data 
protection / security             -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Terrorism videos                  -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Tax avoidance / evasion           -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Hate speech                       -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Inappropriate 
for children                      -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   42           34          **         **         **        32          **        26          **         **         **         **        26         33          **         **         ** 
 
Effective sample size            29           23          **         **         **        23          **        16          **         **         **         **        18         23          **         **         ** 
 
Total                            43           34          **         **         **        33          **        22          **         **         **         **        27         35          **         **         ** 
 
Has been fined 
/ taken to court                  -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Too much censorship               -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Videos being posted               -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
False advertising                 -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Seen bad press 
but can't recall                  -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Don't know / Not stated           4            3          **         **         **         3          **         3          **         **         **         **         4          4          **         **         ** 
                                 10%           8%         **         **         **         8%         **        13%         **         **         **         **        15%        11%         **         **         ** 
 
Other                             1            *          **         **         **         *          **         1          **         **         **         **         -          *          **         **         ** 
                                  1%           1%         **         **         **         1%         **         3%         **         **         **         **         -%         1%         **         **         ** 
 
Nothing                           -            -          **         **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         **         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   42            **         -          - 
 
Effective sample size            29            **         -          - 
 
Total                            43            **         -          - 
 
Fake news / stories              12            **         -          - 
                                 29%           **         -%         -% 
 
Focussing on 
celebrities / royalty             9            **         -          - 
                                 21%           **         -%         -% 
 
Bullying / trolling 
/ attacking people                7            **         -          - 
                                 16%           **         -%         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               3            **         -          - 
                                  7%           **         -%         -% 
 
Taking too long 
to remove offensive / 
 controversial material           2            **         -          - 
                                  6%           **         -%         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            **         -          - 
                                  5%           **         -%         -% 
 
Propaganda / 
 biased information               2            **         -          - 
                                  5%           **         -%         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              2            **         -          - 
                                  5%           **         -%         -% 
 
Violent images 
/ animals being tortured          2            **         -          - 
                                  4%           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   42            **         -          - 
 
Effective sample size            29            **         -          - 
 
Total                            43            **         -          - 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             2            **         -          - 
                                  4%           **         -%         -% 
 
Setting up fake profiles 
/ accounts / catfishing           *            **         -          - 
                                  1%           **         -%         -% 
 
Lack of regulation 
/ censorship                      *            **         -          - 
                                  1%           **         -%         -% 
 
Momo                              -            **         -          - 
                                  -%           **         -%         -% 
 
Cambridge Analytica               -            **         -          - 
                                  -%           **         -%         -% 
 
Election fraud 
/ interference                    -            **         -          - 
                                  -%           **         -%         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         -          - 
                                  -%           **         -%         -% 
 
Messages / requests 
from people I don't know          -            **         -          - 
                                  -%           **         -%         -% 
 
Scams / fraudulent 
activity                          -            **         -          - 
                                  -%           **         -%         -% 
 
Child grooming 
/ paedophilia                     -            **         -          - 
                                  -%           **         -%         -% 
 
Encouraging 
self-harm / suicide               -            **         -          - 
                                  -%           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   42            **         -          - 
 
Effective sample size            29            **         -          - 
 
Total                            43            **         -          - 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         -          - 
                                  -%           **         -%         -% 
 
Lack of data 
protection / security             -            **         -          - 
                                  -%           **         -%         -% 
 
Terrorism videos                  -            **         -          - 
                                  -%           **         -%         -% 
 
Tax avoidance / evasion           -            **         -          - 
                                  -%           **         -%         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         -          - 
                                  -%           **         -%         -% 
 
Hate speech                       -            **         -          - 
                                  -%           **         -%         -% 
 
Inappropriate 
for children                      -            **         -          - 
                                  -%           **         -%         -% 
 
People being tracked 
/ monitored / stalked             -            **         -          - 
                                  -%           **         -%         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         -          - 
                                  -%           **         -%         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         -          - 
                                  -%           **         -%         -% 
 
Has been fined 
/ taken to court                  -            **         -          - 
                                  -%           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 356 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Twitter randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   42            **         -          - 
 
Effective sample size            29            **         -          - 
 
Total                            43            **         -          - 
 
Targeted adverts 
/ too many adverts                -            **         -          - 
                                  -%           **         -%         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         -          - 
                                  -%           **         -%         -% 
 
Too much censorship               -            **         -          - 
                                  -%           **         -%         -% 
 
Addicted to using 
sites / children 
using too much                    -            **         -          - 
                                  -%           **         -%         -% 
 
Videos being posted               -            **         -          - 
                                  -%           **         -%         -% 
 
False advertising                 -            **         -          - 
                                  -%           **         -%         -% 
 
Seen bad press 
but can't recall                  -            **         -          - 
                                  -%           **         -%         -% 
 
Don't know / Not stated           4            **         -          - 
                                 10%           **         -%         -% 
 
Other                             1            **         -          - 
                                  1%           **         -%         -% 
 
Nothing                           -            **         -          - 
                                  -%           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Fake news / stories               **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Lack of data 
protection / security             **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Propaganda / 
 biased information               **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Momo                              **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Cambridge Analytica               **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                     **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Terrorism videos                  **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Tax avoidance / evasion           **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Hate speech                       **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Inappropriate 
for children                      **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Too much censorship               **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Videos being posted               **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
False advertising                 **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Don't know / Not stated           **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Other                             **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Nothing                           **           **         **           **         **         **         **         **         -          -            **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **         -%         -%           **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **           **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         ** 
 
Fake news / stories               **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Bullying / trolling 
/ attacking people                **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Focussing on 
celebrities / royalty             **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Election fraud 
/ interference                    **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Lack of data 
protection / security             **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Propaganda / 
 biased information               **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Seen bad press 
but can't recall                  **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Has been fined 
/ taken to court                  **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Momo                              **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Cambridge Analytica               **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **           **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Messages / requests 
from people I don't know          **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Scams / fraudulent 
activity                          **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Child grooming 
/ paedophilia                     **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Violent images 
/ animals being tortured          **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Encouraging 
self-harm / suicide               **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **           **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         ** 
 
Terrorism videos                  **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Lack of regulation 
/ censorship                      **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Tax avoidance / evasion           **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Hate speech                       **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Inappropriate 
for children                      **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
People being tracked 
/ monitored / stalked             **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Targeted adverts 
/ too many adverts                **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **           **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Too much censorship               **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Videos being posted               **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
False advertising                 **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Don't know / Not stated           **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Other                             **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Nothing                           **           **         **           **         **         **         **         **           **         ** 
                                  **           **         **           **         **         **         **         **           **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
 
Effective sample size             **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
 
Total                             **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
 
Fake news / stories               **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Bullying / trolling 
/ attacking people                **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Focussing on 
celebrities / royalty             **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Election fraud 
/ interference                    **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Lack of data 
protection / security             **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Propaganda / 
 biased information               **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Seen bad press 
but can't recall                  **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Has been fined 
/ taken to court                  **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Momo                              **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Cambridge Analytica               **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
 
Effective sample size             **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
 
Total                             **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Messages / requests 
from people I don't know          **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Scams / fraudulent 
activity                          **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Child grooming 
/ paedophilia                     **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Violent images 
/ animals being tortured          **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Encouraging 
self-harm / suicide               **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
 
Effective sample size             **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
 
Total                             **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Terrorism videos                  **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Lack of regulation 
/ censorship                      **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Tax avoidance / evasion           **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Hate speech                       **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Inappropriate 
for children                      **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
People being tracked 
/ monitored / stalked             **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
 
Effective sample size             **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
 
Total                             **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Targeted adverts 
/ too many adverts                **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Too much censorship               **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Addicted to using 
sites / children 
using too much                    **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Videos being posted               **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
False advertising                 **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Don't know / Not stated           **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Other                             **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Nothing                           **           **         **         -          **         **         -          **         -          -          **         **         **           **         **         **         - 
                                  **           **         **         -%         **         **         -%         **         -%         -%         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size             **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Total                             **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Fake news / stories               **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Bullying / trolling 
/ attacking people                **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Focussing on 
celebrities / royalty             **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Election fraud 
/ interference                    **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Lack of data 
protection / security             **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Propaganda / 
 biased information               **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Seen bad press 
but can't recall                  **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Has been fined 
/ taken to court                  **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Momo                              **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Cambridge Analytica               **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size             **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Total                             **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Messages / requests 
from people I don't know          **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Scams / fraudulent 
activity                          **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Child grooming 
/ paedophilia                     **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Violent images 
/ animals being tortured          **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Encouraging 
self-harm / suicide               **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size             **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Total                             **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Terrorism videos                  **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Lack of regulation 
/ censorship                      **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Tax avoidance / evasion           **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Hate speech                       **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Inappropriate 
for children                      **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
People being tracked 
/ monitored / stalked             **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size             **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Total                             **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Targeted adverts 
/ too many adverts                **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Too much censorship               **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Addicted to using 
sites / children 
using too much                    **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Videos being posted               **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
False advertising                 **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Don't know / Not stated           **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Other                             **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Effective sample size             **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Total                             **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
 
Nothing                           **           **         **         **         **         **           **         **           **         **         **         -            **         **         **         - 
                                  **           **         **         **         **         **           **         **           **         **         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Fake news / stories               **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Bullying / trolling 
/ attacking people                **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Focussing on 
celebrities / royalty             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Election fraud 
/ interference                    **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Lack of data 
protection / security             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Propaganda / 
 biased information               **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Seen bad press 
but can't recall                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Has been fined 
/ taken to court                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Momo                              **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Cambridge Analytica               **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Messages / requests 
from people I don't know          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Scams / fraudulent 
activity                          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Child grooming 
/ paedophilia                     **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Violent images 
/ animals being tortured          **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Encouraging 
self-harm / suicide               **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Terrorism videos                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Lack of regulation 
/ censorship                      **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Tax avoidance / evasion           **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Hate speech                       **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Inappropriate 
for children                      **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
People being tracked 
/ monitored / stalked             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Targeted adverts 
/ too many adverts                **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Too much censorship               **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Videos being posted               **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
False advertising                 **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Total                             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Don't know / Not stated           **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Other                             **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Nothing                           **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
                                  **           **         **         **         **         **           **         **         **         **         **           **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Fake news / stories               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Lack of data 
protection / security             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Propaganda / 
 biased information               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Momo                              **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Cambridge Analytica               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                     **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Terrorism videos                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Tax avoidance / evasion           **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Hate speech                       **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Inappropriate 
for children                      **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Too much censorship               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Effective sample size             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Total                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Videos being posted               **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
False advertising                 **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Don't know / Not stated           **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Other                             **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Nothing                           **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
                                  **           **         **           **         **         **         **         **           **         **         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           ** 
 
Effective sample size             **           ** 
 
Total                             **           ** 
 
Fake news / stories               **           ** 
                                  **           ** 
 
Bullying / trolling 
/ attacking people                **           ** 
                                  **           ** 
 
Focussing on 
celebrities / royalty             **           ** 
                                  **           ** 
 
Election fraud 
/ interference                    **           ** 
                                  **           ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           ** 
                                  **           ** 
 
Lack of data 
protection / security             **           ** 
                                  **           ** 
 
Propaganda / 
 biased information               **           ** 
                                  **           ** 
 
Seen bad press 
but can't recall                  **           ** 
                                  **           ** 
 
Has been fined 
/ taken to court                  **           ** 
                                  **           ** 
 
Momo                              **           ** 
                                  **           ** 
 
Cambridge Analytica               **           ** 
                                  **           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           ** 
 
Effective sample size             **           ** 
 
Total                             **           ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           ** 
                                  **           ** 
 
Messages / requests 
from people I don't know          **           ** 
                                  **           ** 
 
Scams / fraudulent 
activity                          **           ** 
                                  **           ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           ** 
                                  **           ** 
 
Child grooming 
/ paedophilia                     **           ** 
                                  **           ** 
 
Violent images 
/ animals being tortured          **           ** 
                                  **           ** 
 
Encouraging 
self-harm / suicide               **           ** 
                                  **           ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           ** 
                                  **           ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           ** 
                                  **           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           ** 
 
Effective sample size             **           ** 
 
Total                             **           ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           ** 
                                  **           ** 
 
Terrorism videos                  **           ** 
                                  **           ** 
 
Lack of regulation 
/ censorship                      **           ** 
                                  **           ** 
 
Tax avoidance / evasion           **           ** 
                                  **           ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           ** 
                                  **           ** 
 
Hate speech                       **           ** 
                                  **           ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           ** 
                                  **           ** 
 
Inappropriate 
for children                      **           ** 
                                  **           ** 
 
People being tracked 
/ monitored / stalked             **           ** 
                                  **           ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           ** 
                                  **           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           ** 
 
Effective sample size             **           ** 
 
Total                             **           ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           ** 
                                  **           ** 
 
Targeted adverts 
/ too many adverts                **           ** 
                                  **           ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           ** 
                                  **           ** 
 
Too much censorship               **           ** 
                                  **           ** 
 
Addicted to using 
sites / children 
using too much                    **           ** 
                                  **           ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           ** 
                                  **           ** 
 
Videos being posted               **           ** 
                                  **           ** 
 
False advertising                 **           ** 
                                  **           ** 
 
Don't know / Not stated           **           ** 
                                  **           ** 
 
Other                             **           ** 
                                  **           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           ** 
 
Effective sample size             **           ** 
 
Total                             **           ** 
 
Nothing                           **           ** 
                                  **           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Fake news / stories               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Bullying / trolling 
/ attacking people                **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Focussing on 
celebrities / royalty             **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Election fraud 
/ interference                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Lack of data 
protection / security             **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Propaganda / 
 biased information               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Seen bad press 
but can't recall                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Has been fined 
/ taken to court                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Momo                              **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Cambridge Analytica               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Messages / requests 
from people I don't know          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Scams / fraudulent 
activity                          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Child grooming 
/ paedophilia                     **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Violent images 
/ animals being tortured          **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Encouraging 
self-harm / suicide               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Terrorism videos                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Lack of regulation 
/ censorship                      **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Tax avoidance / evasion           **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Hate speech                       **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Inappropriate 
for children                      **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
People being tracked 
/ monitored / stalked             **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Targeted adverts 
/ too many adverts                **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Too much censorship               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Videos being posted               **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
False advertising                 **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Don't know / Not stated           **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Other                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Nothing                           **           **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Fake news / stories               **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Bullying / trolling 
/ attacking people                **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Focussing on 
celebrities / royalty             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Election fraud 
/ interference                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Lack of data 
protection / security             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Propaganda / 
 biased information               **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Seen bad press 
but can't recall                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Has been fined 
/ taken to court                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Momo                              **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Cambridge Analytica               **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Messages / requests 
from people I don't know          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Scams / fraudulent 
activity                          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Child grooming 
/ paedophilia                     **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Violent images 
/ animals being tortured          **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Encouraging 
self-harm / suicide               **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Terrorism videos                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Lack of regulation 
/ censorship                      **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Tax avoidance / evasion           **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Hate speech                       **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Inappropriate 
for children                      **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
People being tracked 
/ monitored / stalked             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Targeted adverts 
/ too many adverts                **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Too much censorship               **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Videos being posted               **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
False advertising                 **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Don't know / Not stated           **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Other                             **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Nothing                           **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
                                  **           **         **         **         **         **         **         **         **         **         **         **         **         **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Fake news / stories               **           **         -          - 
                                  **           **         -%         -% 
 
Bullying / trolling 
/ attacking people                **           **         -          - 
                                  **           **         -%         -% 
 
Focussing on 
celebrities / royalty             **           **         -          - 
                                  **           **         -%         -% 
 
Election fraud 
/ interference                    **           **         -          - 
                                  **           **         -%         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         -          - 
                                  **           **         -%         -% 
 
Lack of data 
protection / security             **           **         -          - 
                                  **           **         -%         -% 
 
Propaganda / 
 biased information               **           **         -          - 
                                  **           **         -%         -% 
 
Seen bad press 
but can't recall                  **           **         -          - 
                                  **           **         -%         -% 
 
Has been fined 
/ taken to court                  **           **         -          - 
                                  **           **         -%         -% 
 
Momo                              **           **         -          - 
                                  **           **         -%         -% 
 
Cambridge Analytica               **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         -          - 
                                  **           **         -%         -% 
 
Messages / requests 
from people I don't know          **           **         -          - 
                                  **           **         -%         -% 
 
Scams / fraudulent 
activity                          **           **         -          - 
                                  **           **         -%         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         -          - 
                                  **           **         -%         -% 
 
Child grooming 
/ paedophilia                     **           **         -          - 
                                  **           **         -%         -% 
 
Violent images 
/ animals being tortured          **           **         -          - 
                                  **           **         -%         -% 
 
Encouraging 
self-harm / suicide               **           **         -          - 
                                  **           **         -%         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         -          - 
                                  **           **         -%         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         -          - 
                                  **           **         -%         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Terrorism videos                  **           **         -          - 
                                  **           **         -%         -% 
 
Lack of regulation 
/ censorship                      **           **         -          - 
                                  **           **         -%         -% 
 
Tax avoidance / evasion           **           **         -          - 
                                  **           **         -%         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         -          - 
                                  **           **         -%         -% 
 
Hate speech                       **           **         -          - 
                                  **           **         -%         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         -          - 
                                  **           **         -%         -% 
 
Inappropriate 
for children                      **           **         -          - 
                                  **           **         -%         -% 
 
People being tracked 
/ monitored / stalked             **           **         -          - 
                                  **           **         -%         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         -          - 
                                  **           **         -%         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         -          - 
                                  **           **         -%         -% 
 
Targeted adverts 
/ too many adverts                **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 357 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Daily Mail Online randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         -          - 
                                  **           **         -%         -% 
 
Too much censorship               **           **         -          - 
                                  **           **         -%         -% 
 
Addicted to using 
sites / children 
using too much                    **           **         -          - 
                                  **           **         -%         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         -          - 
                                  **           **         -%         -% 
 
Videos being posted               **           **         -          - 
                                  **           **         -%         -% 
 
False advertising                 **           **         -          - 
                                  **           **         -%         -% 
 
Don't know / Not stated           **           **         -          - 
                                  **           **         -%         -% 
 
Other                             **           **         -          - 
                                  **           **         -%         -% 
 
Nothing                           **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
 
Effective sample size             **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
 
Total                             **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
 
Propaganda / 
 biased information               **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Bullying / trolling 
/ attacking people                **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Focussing on 
celebrities / royalty             **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
False advertising                 **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Fake news / stories               **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Momo                              **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Cambridge Analytica               **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Election fraud 
/ interference                    **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Messages / requests 
from people I don't know          **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Scams / fraudulent 
activity                          **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
 
Effective sample size             **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
 
Total                             **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Child grooming 
/ paedophilia                     **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Violent images 
/ animals being tortured          **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Encouraging 
self-harm / suicide               **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Lack of data 
protection / security             **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Terrorism videos                  **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Lack of regulation 
/ censorship                      **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
 
Effective sample size             **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
 
Total                             **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
 
Tax avoidance / evasion           **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Hate speech                       **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Inappropriate 
for children                      **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
People being tracked 
/ monitored / stalked             **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Has been fined 
/ taken to court                  **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Targeted adverts 
/ too many adverts                **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
 
Effective sample size             **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
 
Total                             **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Too much censorship               **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Videos being posted               **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Seen bad press 
but can't recall                  **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Don't know / Not stated           **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Other                             **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Nothing                           **           **         **           **         -          -          **         -          -          -            **         **         -            -          **         -          ** 
                                  **           **         **           **         -%         -%         **         -%         -%         -%           **         **         -%           -%         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           -          **         **         **         -            **         - 
 
Effective sample size             **           **         **           -          **         **         **         -            **         - 
 
Total                             **           **         **           -          **         **         **         -            **         - 
 
Propaganda / 
 biased information               **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Bullying / trolling 
/ attacking people                **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Focussing on 
celebrities / royalty             **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
False advertising                 **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Fake news / stories               **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Momo                              **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Cambridge Analytica               **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Election fraud 
/ interference                    **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Messages / requests 
from people I don't know          **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Scams / fraudulent 
activity                          **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           -          **         **         **         -            **         - 
 
Effective sample size             **           **         **           -          **         **         **         -            **         - 
 
Total                             **           **         **           -          **         **         **         -            **         - 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Child grooming 
/ paedophilia                     **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Violent images 
/ animals being tortured          **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Encouraging 
self-harm / suicide               **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Lack of data 
protection / security             **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Terrorism videos                  **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Lack of regulation 
/ censorship                      **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           -          **         **         **         -            **         - 
 
Effective sample size             **           **         **           -          **         **         **         -            **         - 
 
Total                             **           **         **           -          **         **         **         -            **         - 
 
Tax avoidance / evasion           **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Hate speech                       **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Inappropriate 
for children                      **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
People being tracked 
/ monitored / stalked             **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Has been fined 
/ taken to court                  **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Targeted adverts 
/ too many adverts                **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                    **           **         **           -          **         **         **         -            **         - 
 
Effective sample size             **           **         **           -          **         **         **         -            **         - 
 
Total                             **           **         **           -          **         **         **         -            **         - 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Too much censorship               **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Addicted to using 
sites / children 
using too much                    **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Videos being posted               **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Seen bad press 
but can't recall                  **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Don't know / Not stated           **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Other                             **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Nothing                           **           **         **           -          **         **         **         -            **         - 
                                  **           **         **           -%         **         **         **         -%           **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Effective sample size             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Total                             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Propaganda / 
 biased information               **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Bullying / trolling 
/ attacking people                **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Focussing on 
celebrities / royalty             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
False advertising                 **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Fake news / stories               **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Momo                              **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Cambridge Analytica               **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Election fraud 
/ interference                    **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Messages / requests 
from people I don't know          **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Effective sample size             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Total                             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Scams / fraudulent 
activity                          **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Child grooming 
/ paedophilia                     **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Violent images 
/ animals being tortured          **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Encouraging 
self-harm / suicide               **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Lack of data 
protection / security             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Terrorism videos                  **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Effective sample size             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Total                             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Lack of regulation 
/ censorship                      **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Tax avoidance / evasion           **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Hate speech                       **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Inappropriate 
for children                      **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
People being tracked 
/ monitored / stalked             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Has been fined 
/ taken to court                  **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Effective sample size             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Total                             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
 
Targeted adverts 
/ too many adverts                **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Too much censorship               **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Addicted to using 
sites / children 
using too much                    **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Videos being posted               **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Seen bad press 
but can't recall                  **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Don't know / Not stated           **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Other                             **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Nothing                           **           -          -          -          -          -          -          -          -          -          -          **         -            **         **         **         - 
                                  **           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         **         -%           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
 
Effective sample size             **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
 
Total                             **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
 
Propaganda / 
 biased information               **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Bullying / trolling 
/ attacking people                **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Focussing on 
celebrities / royalty             **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
False advertising                 **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Fake news / stories               **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Momo                              **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Cambridge Analytica               **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Election fraud 
/ interference                    **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Messages / requests 
from people I don't know          **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
 
Effective sample size             **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
 
Total                             **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
 
Scams / fraudulent 
activity                          **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Child grooming 
/ paedophilia                     **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Violent images 
/ animals being tortured          **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Encouraging 
self-harm / suicide               **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Lack of data 
protection / security             **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
 
Effective sample size             **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
 
Total                             **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
 
Terrorism videos                  **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Lack of regulation 
/ censorship                      **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Tax avoidance / evasion           **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Hate speech                       **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Inappropriate 
for children                      **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
People being tracked 
/ monitored / stalked             **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
 
Effective sample size             **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
 
Total                             **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
 
Has been fined 
/ taken to court                  **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Targeted adverts 
/ too many adverts                **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Too much censorship               **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Addicted to using 
sites / children 
using too much                    **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Videos being posted               **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Seen bad press 
but can't recall                  **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Don't know / Not stated           **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Other                             **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
 
Effective sample size             **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
 
Total                             **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
 
Nothing                           **           **         -          -          -          -            **         **           **         -          -          -            -          **         **         - 
                                  **           **         -%         -%         -%         -%           **         **           **         -%         -%         -%           -%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
 
Effective sample size             **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
 
Total                             **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
 
Propaganda / 
 biased information               **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Bullying / trolling 
/ attacking people                **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Focussing on 
celebrities / royalty             **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
False advertising                 **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Fake news / stories               **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Momo                              **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Cambridge Analytica               **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Election fraud 
/ interference                    **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Messages / requests 
from people I don't know          **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
 
Effective sample size             **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
 
Total                             **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
 
Scams / fraudulent 
activity                          **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Child grooming 
/ paedophilia                     **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Violent images 
/ animals being tortured          **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Encouraging 
self-harm / suicide               **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Lack of data 
protection / security             **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
 
Effective sample size             **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
 
Total                             **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
 
Terrorism videos                  **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Lack of regulation 
/ censorship                      **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Tax avoidance / evasion           **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Hate speech                       **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Inappropriate 
for children                      **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
People being tracked 
/ monitored / stalked             **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
 
Effective sample size             **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
 
Total                             **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
 
Has been fined 
/ taken to court                  **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Targeted adverts 
/ too many adverts                **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Too much censorship               **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Addicted to using 
sites / children 
using too much                    **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Videos being posted               **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Seen bad press 
but can't recall                  **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Don't know / Not stated           **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Other                             **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
 
Effective sample size             **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
 
Total                             **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
 
Nothing                           **           **         **         **         **         -            **         **         **         -          -            **         **         **         **         - 
                                  **           **         **         **         **         -%           **         **         **         -%         -%           **         **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
 
Effective sample size             **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
 
Total                             **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
 
Propaganda / 
 biased information               **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Bullying / trolling 
/ attacking people                **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Focussing on 
celebrities / royalty             **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
False advertising                 **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Fake news / stories               **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Momo                              **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Cambridge Analytica               **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Election fraud 
/ interference                    **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
 
Effective sample size             **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
 
Total                             **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
 
Messages / requests 
from people I don't know          **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Scams / fraudulent 
activity                          **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Child grooming 
/ paedophilia                     **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Violent images 
/ animals being tortured          **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Encouraging 
self-harm / suicide               **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
 
Effective sample size             **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
 
Total                             **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Lack of data 
protection / security             **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Terrorism videos                  **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Lack of regulation 
/ censorship                      **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Tax avoidance / evasion           **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Hate speech                       **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Inappropriate 
for children                      **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
 
Effective sample size             **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
 
Total                             **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
 
People being tracked 
/ monitored / stalked             **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Has been fined 
/ taken to court                  **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Targeted adverts 
/ too many adverts                **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Too much censorship               **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Addicted to using 
sites / children 
using too much                    **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
 
Effective sample size             **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
 
Total                             **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Videos being posted               **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Seen bad press 
but can't recall                  **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Don't know / Not stated           **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Other                             **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Nothing                           **           **         -            **         **         **         **         **           -          **         -          -            -          **         -          - 
                                  **           **         -%           **         **         **         **         **           -%         **         -%         -%           -%         **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           - 
 
Effective sample size             **           - 
 
Total                             **           - 
 
Propaganda / 
 biased information               **           - 
                                  **           -% 
 
Bullying / trolling 
/ attacking people                **           - 
                                  **           -% 
 
Focussing on 
celebrities / royalty             **           - 
                                  **           -% 
 
False advertising                 **           - 
                                  **           -% 
 
Fake news / stories               **           - 
                                  **           -% 
 
Momo                              **           - 
                                  **           -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           - 
                                  **           -% 
 
Cambridge Analytica               **           - 
                                  **           -% 
 
Election fraud 
/ interference                    **           - 
                                  **           -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           - 
                                  **           -% 
 
Messages / requests 
from people I don't know          **           - 
                                  **           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           - 
 
Effective sample size             **           - 
 
Total                             **           - 
 
Scams / fraudulent 
activity                          **           - 
                                  **           -% 
 
Inappropriate 
content / pornography 
/ sexualised images               **           - 
                                  **           -% 
 
Child grooming 
/ paedophilia                     **           - 
                                  **           -% 
 
Violent images 
/ animals being tortured          **           - 
                                  **           -% 
 
Encouraging 
self-harm / suicide               **           - 
                                  **           -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           - 
                                  **           -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           - 
                                  **           -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           - 
                                  **           -% 
 
Lack of data 
protection / security             **           - 
                                  **           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           - 
 
Effective sample size             **           - 
 
Total                             **           - 
 
Terrorism videos                  **           - 
                                  **           -% 
 
Lack of regulation 
/ censorship                      **           - 
                                  **           -% 
 
Tax avoidance / evasion           **           - 
                                  **           -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           - 
                                  **           -% 
 
Hate speech                       **           - 
                                  **           -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           - 
                                  **           -% 
 
Inappropriate 
for children                      **           - 
                                  **           -% 
 
People being tracked 
/ monitored / stalked             **           - 
                                  **           -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           - 
                                  **           -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           - 
                                  **           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           - 
 
Effective sample size             **           - 
 
Total                             **           - 
 
Has been fined 
/ taken to court                  **           - 
                                  **           -% 
 
Targeted adverts 
/ too many adverts                **           - 
                                  **           -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           - 
                                  **           -% 
 
Too much censorship               **           - 
                                  **           -% 
 
Addicted to using 
sites / children 
using too much                    **           - 
                                  **           -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           - 
                                  **           -% 
 
Videos being posted               **           - 
                                  **           -% 
 
Seen bad press 
but can't recall                  **           - 
                                  **           -% 
 
Don't know / Not stated           **           - 
                                  **           -% 
 
Other                             **           - 
                                  **           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                    **           - 
 
Effective sample size             **           - 
 
Total                             **           - 
 
Nothing                           **           - 
                                  **           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Propaganda / 
 biased information               **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Bullying / trolling 
/ attacking people                **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Focussing on 
celebrities / royalty             **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
False advertising                 **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Fake news / stories               **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Momo                              **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Cambridge Analytica               **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Election fraud 
/ interference                    **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Messages / requests 
from people I don't know          **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Scams / fraudulent 
activity                          **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Child grooming 
/ paedophilia                     **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Violent images 
/ animals being tortured          **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Encouraging 
self-harm / suicide               **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Lack of data 
protection / security             **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Terrorism videos                  **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Lack of regulation 
/ censorship                      **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Tax avoidance / evasion           **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Hate speech                       **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Inappropriate 
for children                      **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
People being tracked 
/ monitored / stalked             **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Has been fined 
/ taken to court                  **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Targeted adverts 
/ too many adverts                **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Too much censorship               **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Videos being posted               **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Seen bad press 
but can't recall                  **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Don't know / Not stated           **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Other                             **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5307 
Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Effective sample size             **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Total                             **           **         **         **         **         **         **         **         -          -          **         **         ** 
 
Nothing                           **           **         **         **         **         **         **         **         -          -          **         **         ** 
                                  **           **         **         **         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
 
Effective sample size             **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
 
Total                             **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
 
Propaganda / 
 biased information               **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Bullying / trolling 
/ attacking people                **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Focussing on 
celebrities / royalty             **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
False advertising                 **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Fake news / stories               **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Momo                              **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Cambridge Analytica               **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Election fraud 
/ interference                    **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Messages / requests 
from people I don't know          **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
 
Effective sample size             **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
 
Total                             **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
 
Scams / fraudulent 
activity                          **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Child grooming 
/ paedophilia                     **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Violent images 
/ animals being tortured          **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Encouraging 
self-harm / suicide               **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Lack of data 
protection / security             **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Terrorism videos                  **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
 
Effective sample size             **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
 
Total                             **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
 
Lack of regulation 
/ censorship                      **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Tax avoidance / evasion           **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Hate speech                       **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Inappropriate 
for children                      **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
People being tracked 
/ monitored / stalked             **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Has been fined 
/ taken to court                  **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
 
Effective sample size             **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
 
Total                             **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
 
Targeted adverts 
/ too many adverts                **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Too much censorship               **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Addicted to using 
sites / children 
using too much                    **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Videos being posted               **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Seen bad press 
but can't recall                  **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Don't know / Not stated           **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Other                             **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Nothing                           **           **         -          -          -          **         **         **         -          **         -          -          **         -          -          **         - 
                                  **           **         -%         -%         -%         **         **         **         -%         **         -%         -%         **         -%         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Propaganda / 
 biased information               **           **         -          - 
                                  **           **         -%         -% 
 
Bullying / trolling 
/ attacking people                **           **         -          - 
                                  **           **         -%         -% 
 
Focussing on 
celebrities / royalty             **           **         -          - 
                                  **           **         -%         -% 
 
False advertising                 **           **         -          - 
                                  **           **         -%         -% 
 
Fake news / stories               **           **         -          - 
                                  **           **         -%         -% 
 
Momo                              **           **         -          - 
                                  **           **         -%         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              **           **         -          - 
                                  **           **         -%         -% 
 
Cambridge Analytica               **           **         -          - 
                                  **           **         -%         -% 
 
Election fraud 
/ interference                    **           **         -          - 
                                  **           **         -%         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 **           **         -          - 
                                  **           **         -%         -% 
 
Messages / requests 
from people I don't know          **           **         -          - 
                                  **           **         -%         -% 
 
Scams / fraudulent 
activity                          **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Inappropriate 
content / pornography 
/ sexualised images               **           **         -          - 
                                  **           **         -%         -% 
 
Child grooming 
/ paedophilia                     **           **         -          - 
                                  **           **         -%         -% 
 
Violent images 
/ animals being tortured          **           **         -          - 
                                  **           **         -%         -% 
 
Encouraging 
self-harm / suicide               **           **         -          - 
                                  **           **         -%         -% 
 
Taking too long 
to remove offensive / 
 controversial material           **           **         -          - 
                                  **           **         -%         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             **           **         -          - 
                                  **           **         -%         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             **           **         -          - 
                                  **           **         -%         -% 
 
Lack of data 
protection / security             **           **         -          - 
                                  **           **         -%         -% 
 
Terrorism videos                  **           **         -          - 
                                  **           **         -%         -% 
 
Lack of regulation 
/ censorship                      **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Tax avoidance / evasion           **           **         -          - 
                                  **           **         -%         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               **           **         -          - 
                                  **           **         -%         -% 
 
Hate speech                       **           **         -          - 
                                  **           **         -%         -% 
 
Setting up fake profiles 
/ accounts / catfishing           **           **         -          - 
                                  **           **         -%         -% 
 
Inappropriate 
for children                      **           **         -          - 
                                  **           **         -%         -% 
 
People being tracked 
/ monitored / stalked             **           **         -          - 
                                  **           **         -%         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 **           **         -          - 
                                  **           **         -%         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  **           **         -          - 
                                  **           **         -%         -% 
 
Has been fined 
/ taken to court                  **           **         -          - 
                                  **           **         -%         -% 
 
Targeted adverts 
/ too many adverts                **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 358 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: Guardian online randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                    **           **         -          - 
 
Effective sample size             **           **         -          - 
 
Total                             **           **         -          - 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       **           **         -          - 
                                  **           **         -%         -% 
 
Too much censorship               **           **         -          - 
                                  **           **         -%         -% 
 
Addicted to using 
sites / children 
using too much                    **           **         -          - 
                                  **           **         -%         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             **           **         -          - 
                                  **           **         -%         -% 
 
Videos being posted               **           **         -          - 
                                  **           **         -%         -% 
 
Seen bad press 
but can't recall                  **           **         -          - 
                                  **           **         -%         -% 
 
Don't know / Not stated           **           **         -          - 
                                  **           **         -%         -% 
 
Other                             **           **         -          - 
                                  **           **         -%         -% 
 
Nothing                           **           **         -          - 
                                  **           **         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5316 
Table 359 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           22         37            **         **         **         **         **         **         **          21          **         **           **        21          **         ** 
 
Effective sample size            37           16         22            **         **         **         **         **         **         **          14          **         **           **        14          **         ** 
 
Total                            54           26         29            **         **         **         **         **         **         **          19          **         **           **        22          **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images              16            6         10            **         **         **         **         **         **         **           3          **         **           **         6          **         ** 
                                 29%          21%        35%           **         **         **         **         **         **         **          16%         **         **           **        26%         **         ** 
 
Inappropriate 
for children                     10            1          9            **         **         **         **         **         **         **           3          **         **           **         5          **         ** 
                                 19%           6%        31%           **         **         **         **         **         **         **          15%         **         **           **        25%         **         ** 
 
Momo                              5            *          5            **         **         **         **         **         **         **           4          **         **           **         1          **         ** 
                                 10%           2%        17%           **         **         **         **         **         **         **          21%         **         **           **         7%         **         ** 
 
Fake news / stories               5            1          3            **         **         **         **         **         **         **           1          **         **           **         -          **         ** 
                                  9%           6%        12%           **         **         **         **         **         **         **           6%         **         **           **         -%         **         ** 
 
Violent images 
/ animals being tortured          4            3          1            **         **         **         **         **         **         **           -          **         **           **         3          **         ** 
                                  7%          10%         5%           **         **         **         **         **         **         **           -%         **         **           **        12%         **         ** 
 
Too much censorship               3            3          -            **         **         **         **         **         **         **           3          **         **           **         2          **         ** 
                                  6%          13%         -%           **         **         **         **         **         **         **          18%         **         **           **         7%         **         ** 
 
Videos being posted               3            -          3            **         **         **         **         **         **         **           2          **         **           **         *          **         ** 
                                  6%           -%        12%           **         **         **         **         **         **         **           9%         **         **           **         1%         **         ** 
 
Encouraging 
self-harm / suicide               3            1          2            **         **         **         **         **         **         **           2          **         **           **         *          **         ** 
                                  6%           5%         7%           **         **         **         **         **         **         **           8%         **         **           **         1%         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             3            2          1            **         **         **         **         **         **         **           -          **         **           **         1          **         ** 
                                  5%           6%         5%           **         **         **         **         **         **         **           -%         **         **           **         6%         **         ** 
 
Terrorism videos                  3            *          2            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  5%           2%         7%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            -          2            **         **         **         **         **         **         **           *          **         **           **         1          **         ** 
                                  4%           -%         8%           **         **         **         **         **         **         **           2%         **         **           **         4%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           22         37            **         **         **         **         **         **         **          21          **         **           **        21          **         ** 
 
Effective sample size            37           16         22            **         **         **         **         **         **         **          14          **         **           **        14          **         ** 
 
Total                            54           26         29            **         **         **         **         **         **         **          19          **         **           **        22          **         ** 
 
Lack of regulation 
/ censorship                      2            2          -            **         **         **         **         **         **         **           -          **         **           **         2          **         ** 
                                  4%           8%         -%           **         **         **         **         **         **         **           -%         **         **           **         9%         **         ** 
 
Lack of data 
protection / security             2            2          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  4%           8%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           2            2          *            **         **         **         **         **         **         **           -          **         **           **         2          **         ** 
                                  4%           7%         1%           **         **         **         **         **         **         **           -%         **         **           **         9%         **         ** 
 
Hate speech                       2            *          2            **         **         **         **         **         **         **           2          **         **           **         -          **         ** 
                                  3%           1%         5%           **         **         **         **         **         **         **          10%         **         **           **         -%         **         ** 
 
Seen bad press 
but can't recall                  2            2          -            **         **         **         **         **         **         **           2          **         **           **         2          **         ** 
                                  3%           6%         -%           **         **         **         **         **         **         **           9%         **         **           **         8%         **         ** 
 
Bullying / trolling 
/ attacking people                1            -          1            **         **         **         **         **         **         **           -          **         **           **         1          **         ** 
                                  2%           -%         4%           **         **         **         **         **         **         **           -%         **         **           **         6%         **         ** 
 
False advertising                 *            -          *            **         **         **         **         **         **         **           *          **         **           **         -          **         ** 
                                  *%           -%         1%           **         **         **         **         **         **         **           1%         **         **           **         -%         **         ** 
 
Cambridge Analytica               -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Election fraud 
/ interference                    -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Messages / requests 
from people I don't know          -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Propaganda / 
 biased information               -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           22         37            **         **         **         **         **         **         **          21          **         **           **        21          **         ** 
 
Effective sample size            37           16         22            **         **         **         **         **         **         **          14          **         **           **        14          **         ** 
 
Total                            54           26         29            **         **         **         **         **         **         **          19          **         **           **        22          **         ** 
 
Scams / fraudulent 
activity                          -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Child grooming 
/ paedophilia                     -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Tax avoidance / evasion           -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Focussing on 
celebrities / royalty             -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
People being tracked 
/ monitored / stalked             -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           22         37            **         **         **         **         **         **         **          21          **         **           **        21          **         ** 
 
Effective sample size            37           16         22            **         **         **         **         **         **         **          14          **         **           **        14          **         ** 
 
Total                            54           26         29            **         **         **         **         **         **         **          19          **         **           **        22          **         ** 
 
Has been fined 
/ taken to court                  -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            -          -            **         **         **         **         **         **         **           -          **         **           **         -          **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         **         **           **         -%         **         ** 
 
Don't know / Not stated           3            3          *            **         **         **         **         **         **         **           -          **         **           **         *          **         ** 
                                  5%          10%         1%           **         **         **         **         **         **         **           -%         **         **           **         2%         **         ** 
 
Other                             2            *          2            **         **         **         **         **         **         **           2          **         **           **         1          **         ** 
                                  3%           1%         5%           **         **         **         **         **         **         **           8%         **         **           **         7%         **         ** 
 
Nothing                           *            *          -            **         **         **         **         **         **         **           *          **         **           **         *          **         ** 
                                  1%           2%         -%           **         **         **         **         **         **         **           3%         **         **           **         2%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   59           33         26            **         **         **        21         38           55          ** 
 
Effective sample size            37           22         15            **         **         **        13         25           34          ** 
 
Total                            54           34         21            **         **         **        17         37           49          ** 
 
Inappropriate 
content / pornography 
/ sexualised images              16            9          6            **         **         **         6         10           16          ** 
                                 29%          27%        31%           **         **         **        34%        26%          32%         ** 
 
Inappropriate 
for children                     10            7          3            **         **         **         5          5           10          ** 
                                 19%          21%        16%           **         **         **        30%        13%          21%         ** 
 
Momo                              5            1          4            **         **         **         4          1            5          ** 
                                 10%           4%        19%           **         **         **        25%         2%          11%         ** 
 
Fake news / stories               5            3          2            **         **         **         2          3            5          ** 
                                  9%           9%        10%           **         **         **         9%         9%          10%         ** 
 
Violent images 
/ animals being tortured          4            4          -            **         **         **         -          4            4          ** 
                                  7%          12%         -%           **         **         **         -%        11%           8%         ** 
 
Too much censorship               3            2          2            **         **         **         -          3            2          ** 
                                  6%           5%         9%           **         **         **         -%         9%           3%         ** 
 
Videos being posted               3            2          2            **         **         **         -          3            2          ** 
                                  6%           6%         7%           **         **         **         -%         9%           4%         ** 
 
Encouraging 
self-harm / suicide               3            2          2            **         **         **         2          1            3          ** 
                                  6%           5%         8%           **         **         **        11%         4%           7%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             3            3          -            **         **         **         -          3            3          ** 
                                  5%           9%         -%           **         **         **         -%         8%           6%         ** 
 
Terrorism videos                  3            2          1            **         **         **         -          3            3          ** 
                                  5%           6%         3%           **         **         **         -%         7%           5%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            1          1            **         **         **         *          2            2          ** 
                                  4%           2%         7%           **         **         **         2%         5%           4%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   59           33         26            **         **         **        21         38           55          ** 
 
Effective sample size            37           22         15            **         **         **        13         25           34          ** 
 
Total                            54           34         21            **         **         **        17         37           49          ** 
 
Lack of regulation 
/ censorship                      2            2          -            **         **         **         2          *            2          ** 
                                  4%           6%         -%           **         **         **        11%         1%           4%         ** 
 
Lack of data 
protection / security             2            -          2            **         **         **         -          2            2          ** 
                                  4%           -%        10%           **         **         **         -%         6%           4%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           2            2          -            **         **         **         -          2            2          ** 
                                  4%           6%         -%           **         **         **         -%         5%           4%         ** 
 
Hate speech                       2            2          *            **         **         **         -          2            2          ** 
                                  3%           5%         2%           **         **         **         -%         5%           4%         ** 
 
Seen bad press 
but can't recall                  2            2          -            **         **         **         -          2            -          ** 
                                  3%           5%         -%           **         **         **         -%         4%           -%         ** 
 
Bullying / trolling 
/ attacking people                1            1          -            **         **         **         1          -            1          ** 
                                  2%           4%         -%           **         **         **         7%         -%           2%         ** 
 
False advertising                 *            -          *            **         **         **         -          *            *          ** 
                                  *%           -%         1%           **         **         **         -%         *%           *%         ** 
 
Cambridge Analytica               -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Election fraud 
/ interference                    -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Messages / requests 
from people I don't know          -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   59           33         26            **         **         **        21         38           55          ** 
 
Effective sample size            37           22         15            **         **         **        13         25           34          ** 
 
Total                            54           34         21            **         **         **        17         37           49          ** 
 
Propaganda / 
 biased information               -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Scams / fraudulent 
activity                          -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Child grooming 
/ paedophilia                     -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Tax avoidance / evasion           -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Focussing on 
celebrities / royalty             -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
People being tracked 
/ monitored / stalked             -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   59           33         26            **         **         **        21         38           55          ** 
 
Effective sample size            37           22         15            **         **         **        13         25           34          ** 
 
Total                            54           34         21            **         **         **        17         37           49          ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Has been fined 
/ taken to court                  -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Targeted adverts 
/ too many adverts                -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Don't know / Not stated           3            1          2            **         **         **         -          3            3          ** 
                                  5%           3%        10%           **         **         **         -%         8%           6%         ** 
 
Other                             2            1          *            **         **         **         2          *            2          ** 
                                  3%           4%         2%           **         **         **         9%         *%           4%         ** 
 
Nothing                           *            *          -            **         **         **         -          *            *          ** 
                                  1%           1%         -%           **         **         **         -%         1%           1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5324 
Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **         **         **         **         **         **         **         **         **         **         **         **          53          **         **         ** 
 
Effective sample size            37            **         **         **         **         **         **         **         **         **         **         **         **          34          **         **         ** 
 
Total                            54            **         **         **         **         **         **         **         **         **         **         **         **          50          **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images              16            **         **         **         **         **         **         **         **         **         **         **         **          13          **         **         ** 
                                 29%           **         **         **         **         **         **         **         **         **         **         **         **          27%         **         **         ** 
 
Inappropriate 
for children                     10            **         **         **         **         **         **         **         **         **         **         **         **          10          **         **         ** 
                                 19%           **         **         **         **         **         **         **         **         **         **         **         **          20%         **         **         ** 
 
Momo                              5            **         **         **         **         **         **         **         **         **         **         **         **           5          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         **         **          11%         **         **         ** 
 
Fake news / stories               5            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
Violent images 
/ animals being tortured          4            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
Too much censorship               3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
Videos being posted               3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         **         **           7%         **         **         ** 
 
Encouraging 
self-harm / suicide               3            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           6%         **         **         ** 
 
Terrorism videos                  3            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **         **         **         **         **         **         **         **         **         **         **         **          53          **         **         ** 
 
Effective sample size            37            **         **         **         **         **         **         **         **         **         **         **         **          34          **         **         ** 
 
Total                            54            **         **         **         **         **         **         **         **         **         **         **         **          50          **         **         ** 
 
Lack of regulation 
/ censorship                      2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
Lack of data 
protection / security             2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
Hate speech                       2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           4%         **         **         ** 
 
Seen bad press 
but can't recall                  2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
Bullying / trolling 
/ attacking people                1            **         **         **         **         **         **         **         **         **         **         **         **           1          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         **           2%         **         **         ** 
 
False advertising                 *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         **           *%         **         **         ** 
 
Cambridge Analytica               -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Election fraud 
/ interference                    -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **         **         **         **         **         **         **         **         **         **         **         **          53          **         **         ** 
 
Effective sample size            37            **         **         **         **         **         **         **         **         **         **         **         **          34          **         **         ** 
 
Total                            54            **         **         **         **         **         **         **         **         **         **         **         **          50          **         **         ** 
 
Propaganda / 
 biased information               -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Child grooming 
/ paedophilia                     -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Tax avoidance / evasion           -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Focussing on 
celebrities / royalty             -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **         **         **         **         **         **         **         **         **         **         **         **          53          **         **         ** 
 
Effective sample size            37            **         **         **         **         **         **         **         **         **         **         **         **          34          **         **         ** 
 
Total                            54            **         **         **         **         **         **         **         **         **         **         **         **          50          **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Has been fined 
/ taken to court                  -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         **         **         **         **         **         **         **         **         **         **         **           -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         **           -%         **         **         ** 
 
Don't know / Not stated           3            **         **         **         **         **         **         **         **         **         **         **         **           3          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         **           5%         **         **         ** 
 
Other                             2            **         **         **         **         **         **         **         **         **         **         **         **           2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         **           3%         **         **         ** 
 
Nothing                           *            **         **         **         **         **         **         **         **         **         **         **         **           *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         **           1%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           22          **         **         **         **           **        37           28         24          **         **           **        28          **         - 
 
Effective sample size            37           16          **         **         **         **           **        21           19         15          **         **           **        17          **         - 
 
Total                            54           23          **         **         **         **           **        31           26         23          **         **           **        25          **         - 
 
Inappropriate 
content / pornography 
/ sexualised images              16            7          **         **         **         **           **        11            7          8          **         **           **         8          **         - 
                                 29%          31%         **         **         **         **           **        35%          28%        35%         **         **           **        32%         **         -% 
 
Inappropriate 
for children                     10            3          **         **         **         **           **         6            7          3          **         **           **         5          **         - 
                                 19%          15%         **         **         **         **           **        21%          25%        14%         **         **           **        19%         **         -% 
 
Momo                              5            2          **         **         **         **           **         5            4          2          **         **           **         1          **         - 
                                 10%          11%         **         **         **         **           **        15%          14%         7%         **         **           **         4%         **         -% 
 
Fake news / stories               5            1          **         **         **         **           **         1            3          2          **         **           **         3          **         - 
                                  9%           7%         **         **         **         **           **         4%          11%         9%         **         **           **        14%         **         -% 
 
Violent images 
/ animals being tortured          4            1          **         **         **         **           **         3            1          -          **         **           **         1          **         - 
                                  7%           7%         **         **         **         **           **         8%           6%         -%         **         **           **         6%         **         -% 
 
Too much censorship               3            2          **         **         **         **           **         2            2          2          **         **           **         2          **         - 
                                  6%           7%         **         **         **         **           **         6%           6%         8%         **         **           **         6%         **         -% 
 
Videos being posted               3            -          **         **         **         **           **         -            *          3          **         **           **         3          **         - 
                                  6%           -%         **         **         **         **           **         -%           1%        14%         **         **           **        14%         **         -% 
 
Encouraging 
self-harm / suicide               3            3          **         **         **         **           **         2            3          1          **         **           **         1          **         - 
                                  6%          15%         **         **         **         **           **         5%          11%         2%         **         **           **         6%         **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             3            1          **         **         **         **           **         1            1          -          **         **           **         2          **         - 
                                  5%           6%         **         **         **         **           **         4%           5%         -%         **         **           **         6%         **         -% 
 
Terrorism videos                  3            1          **         **         **         **           **         1            1          1          **         **           **         2          **         - 
                                  5%           7%         **         **         **         **           **         3%           6%         3%         **         **           **         9%         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              2            *          **         **         **         **           **         1            *          1          **         **           **         2          **         - 
                                  4%           2%         **         **         **         **           **         3%           2%         6%         **         **           **         7%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           22          **         **         **         **           **        37           28         24          **         **           **        28          **         - 
 
Effective sample size            37           16          **         **         **         **           **        21           19         15          **         **           **        17          **         - 
 
Total                            54           23          **         **         **         **           **        31           26         23          **         **           **        25          **         - 
 
Lack of regulation 
/ censorship                      2            2          **         **         **         **           **         2            2          *          **         **           **         2          **         - 
                                  4%           9%         **         **         **         **           **         6%           8%         1%         **         **           **         9%         **         -% 
 
Lack of data 
protection / security             2            -          **         **         **         **           **         2            -          2          **         **           **         -          **         - 
                                  4%           -%         **         **         **         **           **         7%           -%         9%         **         **           **         -%         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           2            -          **         **         **         **           **         *            2          -          **         **           **         2          **         - 
                                  4%           -%         **         **         **         **           **         1%           7%         -%         **         **           **         8%         **         -% 
 
Hate speech                       2            *          **         **         **         **           **         2            2          -          **         **           **         -          **         - 
                                  3%           2%         **         **         **         **           **         6%           7%         -%         **         **           **         -%         **         -% 
 
Seen bad press 
but can't recall                  2            2          **         **         **         **           **         -            -          2          **         **           **         -          **         - 
                                  3%           7%         **         **         **         **           **         -%           -%         7%         **         **           **         -%         **         -% 
 
Bullying / trolling 
/ attacking people                1            -          **         **         **         **           **         -            -          1          **         **           **         -          **         - 
                                  2%           -%         **         **         **         **           **         -%           -%         5%         **         **           **         -%         **         -% 
 
False advertising                 *            -          **         **         **         **           **         *            *          -          **         **           **         -          **         - 
                                  *%           -%         **         **         **         **           **         *%           1%         -%         **         **           **         -%         **         -% 
 
Cambridge Analytica               -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Election fraud 
/ interference                    -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Messages / requests 
from people I don't know          -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           22          **         **         **         **           **        37           28         24          **         **           **        28          **         - 
 
Effective sample size            37           16          **         **         **         **           **        21           19         15          **         **           **        17          **         - 
 
Total                            54           23          **         **         **         **           **        31           26         23          **         **           **        25          **         - 
 
Propaganda / 
 biased information               -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Scams / fraudulent 
activity                          -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Child grooming 
/ paedophilia                     -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Tax avoidance / evasion           -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Focussing on 
celebrities / royalty             -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
People being tracked 
/ monitored / stalked             -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           22          **         **         **         **           **        37           28         24          **         **           **        28          **         - 
 
Effective sample size            37           16          **         **         **         **           **        21           19         15          **         **           **        17          **         - 
 
Total                            54           23          **         **         **         **           **        31           26         23          **         **           **        25          **         - 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Has been fined 
/ taken to court                  -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Targeted adverts 
/ too many adverts                -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Addicted to using 
sites / children 
using too much                    -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         -% 
 
Don't know / Not stated           3            2          **         **         **         **           **         1            1          2          **         **           **         -          **         - 
                                  5%          10%         **         **         **         **           **         2%           3%         9%         **         **           **         -%         **         -% 
 
Other                             2            -          **         **         **         **           **         2            2          *          **         **           **         -          **         - 
                                  3%           -%         **         **         **         **           **         6%           6%         1%         **         **           **         -%         **         -% 
 
Nothing                           *            *          **         **         **         **           **         *            *          -          **         **           **         -          **         - 
                                  1%           2%         **         **         **         **           **         2%           2%         -%         **         **           **         -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           53         52         29         37          **          55         47         39         44          **          49         38         36         23          ** 
 
Effective sample size            37           33         32         20         24          **          34         30         24         28          **          30         23         22         12          ** 
 
Total                            54           47         45         29         34          **          48         45         34         39          **          41         29         29         14          ** 
 
Inappropriate 
content / pornography 
/ sexualised images              16           16         16          9          7          **          14         13         10         10          **          15          8         11          5          ** 
                                 29%          33%        35%        32%        22%         **          29%        30%        30%        25%         **          37%        28%        39%        35%         ** 
 
Inappropriate 
for children                     10           10         10          5          5          **           9          8          4          7          **          10          6          8          3          ** 
                                 19%          21%        22%        17%        16%         **          18%        18%        12%        17%         **          24%        20%        28%        20%         ** 
 
Momo                              5            3          3          2          2          **           5          4          3          5          **           5          4          3          3          ** 
                                 10%           7%         7%         8%         6%         **          11%        10%        10%        12%         **          12%        14%        12%        19%         ** 
 
Fake news / stories               5            5          5          2          5          **           5          5          3          5          **           5          5          3          2          ** 
                                  9%          10%        11%         6%        14%         **          10%        11%        10%        13%         **          12%        17%        12%        13%         ** 
 
Violent images 
/ animals being tortured          4            4          1          1          4          **           4          4          1          1          **           1          1          1          1          ** 
                                  7%           8%         3%         5%        12%         **           8%         9%         4%         4%         **           4%         5%         5%        11%         ** 
 
Too much censorship               3            3          3          3          3          **           2          2          2          2          **           2          2          -          -          ** 
                                  6%           7%         8%        12%        10%         **           3%         4%         5%         4%         **           5%         6%         -%         -%         ** 
 
Videos being posted               3            3          3          2          2          **           3          3          2          3          **           3          3          2          *          ** 
                                  6%           7%         8%         6%         5%         **           7%         8%         5%         9%         **           8%        12%         6%         2%         ** 
 
Encouraging 
self-harm / suicide               3            3          3          3          3          **           2          2          2          2          **           2          2          2          2          ** 
                                  6%           7%         8%        12%        10%         **           4%         4%         6%         5%         **           5%         6%         7%        12%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             3            -          -          -          -          **           3          3          3          2          **           1          1          1          -          ** 
                                  5%           -%         -%         -%         -%         **           6%         6%         8%         4%         **           3%         5%         5%         -%         ** 
 
Terrorism videos                  3            2          2          2          2          **           3          2          3          3          **           3          2          2          2          ** 
                                  5%           5%         5%         8%         7%         **           5%         5%         7%         6%         **           6%         7%         7%        16%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           53         52         29         37          **          55         47         39         44          **          49         38         36         23          ** 
 
Effective sample size            37           33         32         20         24          **          34         30         24         28          **          30         23         22         12          ** 
 
Total                            54           47         45         29         34          **          48         45         34         39          **          41         29         29         14          ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            2          2          *          1          **           2          1          *          2          **           2          1          1          *          ** 
                                  4%           4%         4%         1%         3%         **           5%         3%         1%         6%         **           5%         5%         5%         3%         ** 
 
Lack of regulation 
/ censorship                      2            2          2          2          2          **           2          2          2          2          **           *          *          *          -          ** 
                                  4%           5%         5%         7%         6%         **           4%         5%         6%         6%         **           *%         1%         1%         -%         ** 
 
Lack of data 
protection / security             2            2          2          2          -          **           2          2          2          2          **           2          -          2          -          ** 
                                  4%           4%         5%         7%         -%         **           4%         5%         6%         5%         **           5%         -%         7%         -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           2            2          2          2          2          **           2          2          2          2          **           2          2          2          -          ** 
                                  4%           4%         4%         6%         6%         **           4%         4%         5%         4%         **           4%         6%         6%         -%         ** 
 
Hate speech                       2            2          2          -          *          **           2          2          2          2          **           *          *          *          *          ** 
                                  3%           4%         4%         -%         1%         **           4%         4%         6%         5%         **           1%         1%         1%         3%         ** 
 
Seen bad press 
but can't recall                  2            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  3%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Bullying / trolling 
/ attacking people                1            1          1          1          1          **           1          1          -          1          **           1          -          1          -          ** 
                                  2%           3%         3%         4%         4%         **           2%         3%         -%         3%         **           3%         -%         4%         -%         ** 
 
False advertising                 *            *          *          -          -          **           *          *          *          -          **           *          *          -          *          ** 
                                  *%           *%         *%         -%         -%         **           *%         *%         *%         -%         **           *%         *%         -%         1%         ** 
 
Cambridge Analytica               -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Election fraud 
/ interference                    -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           53         52         29         37          **          55         47         39         44          **          49         38         36         23          ** 
 
Effective sample size            37           33         32         20         24          **          34         30         24         28          **          30         23         22         12          ** 
 
Total                            54           47         45         29         34          **          48         45         34         39          **          41         29         29         14          ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Messages / requests 
from people I don't know          -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Propaganda / 
 biased information               -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Scams / fraudulent 
activity                          -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Child grooming 
/ paedophilia                     -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Tax avoidance / evasion           -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Focussing on 
celebrities / royalty             -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           53         52         29         37          **          55         47         39         44          **          49         38         36         23          ** 
 
Effective sample size            37           33         32         20         24          **          34         30         24         28          **          30         23         22         12          ** 
 
Total                            54           47         45         29         34          **          48         45         34         39          **          41         29         29         14          ** 
 
People being tracked 
/ monitored / stalked             -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Has been fined 
/ taken to court                  -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Targeted adverts 
/ too many adverts                -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           53         52         29         37          **          55         47         39         44          **          49         38         36         23          ** 
 
Effective sample size            37           33         32         20         24          **          34         30         24         28          **          30         23         22         12          ** 
 
Total                            54           47         45         29         34          **          48         45         34         39          **          41         29         29         14          ** 
 
Don't know / Not stated           3            3          3          2          3          **           3          3          3          3          **           3          1          3          2          ** 
                                  5%           6%         7%         8%         8%         **           6%         7%         8%         7%         **           7%         3%         9%        16%         ** 
 
Other                             2            2          2          1          1          **           2          2          2          2          **           2          2          -          *          ** 
                                  3%           4%         4%         5%         4%         **           4%         3%         5%         4%         **           4%         6%         -%         2%         ** 
 
Nothing                           *            *          *          *          *          **           *          *          *          *          **           *          *          *          *          ** 
                                  1%           1%         1%         2%         1%         **           1%         1%         1%         1%         **           1%         2%         2%         4%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **        39           45         39         35         28         37           30          **         **         **          29          **         **         ** 
 
Effective sample size            37            **        25           28         24         20         17         23           19          **         **         **          20          **         **         ** 
 
Total                            54            **        36           41         36         28         26         33           29          **         **         **          30          **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images              16            **        10           13         15          9          7         10           15          **         **         **          11          **         **         ** 
                                 29%           **        28%          33%        41%        33%        26%        32%          50%         **         **         **          36%         **         **         ** 
 
Inappropriate 
for children                     10            **         7            8         10          7          7          9            9          **         **         **           9          **         **         ** 
                                 19%           **        20%          19%        26%        26%        26%        27%          31%         **         **         **          29%         **         **         ** 
 
Momo                              5            **         3            5          5          5          4          5            2          **         **         **           1          **         **         ** 
                                 10%           **         8%          12%        13%        19%        15%        16%           6%         **         **         **           5%         **         **         ** 
 
Fake news / stories               5            **         *            5          3          3          3          5            3          **         **         **           5          **         **         ** 
                                  9%           **         1%          11%         9%        12%        13%        14%          12%         **         **         **          16%         **         **         ** 
 
Violent images 
/ animals being tortured          4            **         3            4          4          1          4          4            3          **         **         **           4          **         **         ** 
                                  7%           **         7%          10%        11%         5%        16%        12%           9%         **         **         **          13%         **         **         ** 
 
Too much censorship               3            **         3            2          -          -          -          -            2          **         **         **           -          **         **         ** 
                                  6%           **         9%           4%         -%         -%         -%         -%           6%         **         **         **           -%         **         **         ** 
 
Videos being posted               3            **         -            *          2          *          3          2            *          **         **         **           2          **         **         ** 
                                  6%           **         -%           1%         5%         1%        13%         6%           1%         **         **         **           5%         **         **         ** 
 
Encouraging 
self-harm / suicide               3            **         1            3          3          2          3          3            1          **         **         **           3          **         **         ** 
                                  6%           **         4%           8%         9%         7%        13%        10%           5%         **         **         **           9%         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             3            **         3            1          -          1          -          -            -          **         **         **           2          **         **         ** 
                                  5%           **         8%           3%         -%         5%         -%         -%           -%         **         **         **           5%         **         **         ** 
 
Terrorism videos                  3            **         1            2          3          2          2          2            *          **         **         **           2          **         **         ** 
                                  5%           **         3%           5%         7%         7%         9%         6%           1%         **         **         **           6%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **        39           45         39         35         28         37           30          **         **         **          29          **         **         ** 
 
Effective sample size            37            **        25           28         24         20         17         23           19          **         **         **          20          **         **         ** 
 
Total                            54            **        36           41         36         28         26         33           29          **         **         **          30          **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            **         2            2          2          2          2          2            1          **         **         **           1          **         **         ** 
                                  4%           **         5%           4%         5%         8%         7%         7%           3%         **         **         **           3%         **         **         ** 
 
Lack of regulation 
/ censorship                      2            **         2            2          2          2          -          -            *          **         **         **           *          **         **         ** 
                                  4%           **         6%           5%         5%         7%         -%         -%           1%         **         **         **           1%         **         **         ** 
 
Lack of data 
protection / security             2            **         2            2          2          2          -          2            2          **         **         **           2          **         **         ** 
                                  4%           **         6%           5%         6%         7%         -%         6%           7%         **         **         **           7%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           2            **         2            2          *          2          *          *            *          **         **         **           2          **         **         ** 
                                  4%           **         5%           5%         1%         7%         1%         1%           1%         **         **         **           6%         **         **         ** 
 
Hate speech                       2            **         2            -          -          -          -          -            2          **         **         **           2          **         **         ** 
                                  3%           **         5%           -%         -%         -%         -%         -%           5%         **         **         **           5%         **         **         ** 
 
Seen bad press 
but can't recall                  2            **         -            2          -          -          -          2            -          **         **         **           -          **         **         ** 
                                  3%           **         -%           4%         -%         -%         -%         5%           -%         **         **         **           -%         **         **         ** 
 
Bullying / trolling 
/ attacking people                1            **         1            -          -          -          -          -            -          **         **         **           1          **         **         ** 
                                  2%           **         3%           -%         -%         -%         -%         -%           -%         **         **         **           4%         **         **         ** 
 
False advertising                 *            **         *            *          -          *          -          -            -          **         **         **           -          **         **         ** 
                                  *%           **         *%           *%         -%         1%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Cambridge Analytica               -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **        39           45         39         35         28         37           30          **         **         **          29          **         **         ** 
 
Effective sample size            37            **        25           28         24         20         17         23           19          **         **         **          20          **         **         ** 
 
Total                            54            **        36           41         36         28         26         33           29          **         **         **          30          **         **         ** 
 
Election fraud 
/ interference                    -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Propaganda / 
 biased information               -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Child grooming 
/ paedophilia                     -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Tax avoidance / evasion           -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **        39           45         39         35         28         37           30          **         **         **          29          **         **         ** 
 
Effective sample size            37            **        25           28         24         20         17         23           19          **         **         **          20          **         **         ** 
 
Total                            54            **        36           41         36         28         26         33           29          **         **         **          30          **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Focussing on 
celebrities / royalty             -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Has been fined 
/ taken to court                  -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   59            **        39           45         39         35         28         37           30          **         **         **          29          **         **         ** 
 
Effective sample size            37            **        25           28         24         20         17         23           19          **         **         **          20          **         **         ** 
 
Total                            54            **        36           41         36         28         26         33           29          **         **         **          30          **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         -            -          -          -          -          -            -          **         **         **           -          **         **         ** 
                                  -%           **         -%           -%         -%         -%         -%         -%           -%         **         **         **           -%         **         **         ** 
 
Don't know / Not stated           3            **         3            2          2          2          2          2            *          **         **         **           *          **         **         ** 
                                  5%           **         8%           6%         7%         8%         8%         6%           1%         **         **         **           1%         **         **         ** 
 
Other                             2            **         2            2          1          2          1          2            2          **         **         **           2          **         **         ** 
                                  3%           **         5%           4%         4%         6%         5%         5%           5%         **         **         **           5%         **         **         ** 
 
Nothing                           *            **         *            *          *          -          -          *            -          **         **         **           -          **         **         ** 
                                  1%           **         1%           1%         1%         -%         -%         2%           -%         **         **         **           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   59            ** 
 
Effective sample size            37            ** 
 
Total                            54            ** 
 
Inappropriate 
content / pornography 
/ sexualised images              16            ** 
                                 29%           ** 
 
Inappropriate 
for children                     10            ** 
                                 19%           ** 
 
Momo                              5            ** 
                                 10%           ** 
 
Fake news / stories               5            ** 
                                  9%           ** 
 
Violent images 
/ animals being tortured          4            ** 
                                  7%           ** 
 
Too much censorship               3            ** 
                                  6%           ** 
 
Videos being posted               3            ** 
                                  6%           ** 
 
Encouraging 
self-harm / suicide               3            ** 
                                  6%           ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             3            ** 
                                  5%           ** 
 
Terrorism videos                  3            ** 
                                  5%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   59            ** 
 
Effective sample size            37            ** 
 
Total                            54            ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            ** 
                                  4%           ** 
 
Lack of regulation 
/ censorship                      2            ** 
                                  4%           ** 
 
Lack of data 
protection / security             2            ** 
                                  4%           ** 
 
Taking too long 
to remove offensive / 
 controversial material           2            ** 
                                  4%           ** 
 
Hate speech                       2            ** 
                                  3%           ** 
 
Seen bad press 
but can't recall                  2            ** 
                                  3%           ** 
 
Bullying / trolling 
/ attacking people                1            ** 
                                  2%           ** 
 
False advertising                 *            ** 
                                  *%           ** 
 
Cambridge Analytica               -            ** 
                                  -%           ** 
 
Election fraud 
/ interference                    -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   59            ** 
 
Effective sample size            37            ** 
 
Total                            54            ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            ** 
                                  -%           ** 
 
Messages / requests 
from people I don't know          -            ** 
                                  -%           ** 
 
Propaganda / 
 biased information               -            ** 
                                  -%           ** 
 
Scams / fraudulent 
activity                          -            ** 
                                  -%           ** 
 
Child grooming 
/ paedophilia                     -            ** 
                                  -%           ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            ** 
                                  -%           ** 
 
Tax avoidance / evasion           -            ** 
                                  -%           ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            ** 
                                  -%           ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            ** 
                                  -%           ** 
 
Focussing on 
celebrities / royalty             -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   59            ** 
 
Effective sample size            37            ** 
 
Total                            54            ** 
 
People being tracked 
/ monitored / stalked             -            ** 
                                  -%           ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            ** 
                                  -%           ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            ** 
                                  -%           ** 
 
Has been fined 
/ taken to court                  -            ** 
                                  -%           ** 
 
Targeted adverts 
/ too many adverts                -            ** 
                                  -%           ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            ** 
                                  -%           ** 
 
Addicted to using 
sites / children 
using too much                    -            ** 
                                  -%           ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            ** 
                                  -%           ** 
 
Don't know / Not stated           3            ** 
                                  5%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   59            ** 
 
Effective sample size            37            ** 
 
Total                            54            ** 
 
Other                             2            ** 
                                  3%           ** 
 
Nothing                           *            ** 
                                  1%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           36         40         46         27         45         32         31          **         **         **        35          ** 
 
Effective sample size            37           23         26         30         18         28         21         18          **         **         **        20          ** 
 
Total                            54           32         38         43         25         40         28         22          **         **         **        25          ** 
 
Inappropriate 
content / pornography 
/ sexualised images              16           13         11         14          2         10          7          5          **         **         **         8          ** 
                                 29%          41%        29%        32%        10%        25%        24%        22%         **         **         **        33%         ** 
 
Inappropriate 
for children                     10            7          7          9          2          6          5          7          **         **         **         9          ** 
                                 19%          23%        18%        20%         9%        15%        17%        31%         **         **         **        35%         ** 
 
Momo                              5            3          5          4          3          5          5          4          **         **         **         5          ** 
                                 10%          10%        14%         8%        11%        12%        16%        20%         **         **         **        20%         ** 
 
Fake news / stories               5            3          4          5          4          4          4          5          **         **         **         3          ** 
                                  9%          10%        12%        11%        18%         9%        15%        21%         **         **         **        13%         ** 
 
Violent images 
/ animals being tortured          4            1          1          4          1          4          1          1          **         **         **         -          ** 
                                  7%           5%         4%         9%         6%        10%         5%         7%         **         **         **         -%         ** 
 
Too much censorship               3            -          3          -          3          2          2          2          **         **         **         2          ** 
                                  6%           -%         9%         -%        14%         4%         6%         7%         **         **         **         6%         ** 
 
Videos being posted               3            2          -          2          2          3          2          -          **         **         **         *          ** 
                                  6%           6%         -%         4%         6%         9%         6%         -%         **         **         **         1%         ** 
 
Encouraging 
self-harm / suicide               3            3          3          3          1          3          3          2          **         **         **         1          ** 
                                  6%           9%         9%         8%         6%         8%        11%         9%         **         **         **         2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5348 
Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           36         40         46         27         45         32         31          **         **         **        35          ** 
 
Effective sample size            37           23         26         30         18         28         21         18          **         **         **        20          ** 
 
Total                            54           32         38         43         25         40         28         22          **         **         **        25          ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             3            3          1          3          1          3          1          -          **         **         **         1          ** 
                                  5%           9%         3%         7%         5%         7%         5%         -%         **         **         **         5%         ** 
 
Terrorism videos                  3            3          2          3          2          2          2          2          **         **         **         1          ** 
                                  5%           8%         6%         6%         9%         6%         8%         9%         **         **         **         3%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            1          1          2          -          1          1          1          **         **         **         1          ** 
                                  4%           3%         3%         5%         -%         3%         3%         6%         **         **         **         5%         ** 
 
Lack of regulation 
/ censorship                      2            2          2          2          -          *          -          *          **         **         **         2          ** 
                                  4%           6%         5%         5%         -%         1%         -%         1%         **         **         **         9%         ** 
 
Lack of data 
protection / security             2            2          2          2          -          -          -          -          **         **         **         -          ** 
                                  4%           6%         5%         5%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           2            2          2          2          2          2          2          -          **         **         **         *          ** 
                                  4%           6%         4%         4%         8%         4%         6%         -%         **         **         **         1%         ** 
 
Hate speech                       2            -          2          2          2          2          2          *          **         **         **         *          ** 
                                  3%           -%         5%         4%         8%         5%         7%         2%         **         **         **         1%         ** 
 
Seen bad press 
but can't recall                  2            -          2          -          -          -          -          -          **         **         **         -          ** 
                                  3%           -%         4%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5349 
Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           36         40         46         27         45         32         31          **         **         **        35          ** 
 
Effective sample size            37           23         26         30         18         28         21         18          **         **         **        20          ** 
 
Total                            54           32         38         43         25         40         28         22          **         **         **        25          ** 
 
Bullying / trolling 
/ attacking people                1            -          -          1          1          1          1          1          **         **         **         -          ** 
                                  2%           -%         -%         3%         5%         3%         4%         5%         **         **         **         -%         ** 
 
False advertising                 *            *          *          *          *          *          *          *          **         **         **         *          ** 
                                  *%           *%         *%         *%         1%         *%         1%         1%         **         **         **         1%         ** 
 
Cambridge Analytica               -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Election fraud 
/ interference                    -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Messages / requests 
from people I don't know          -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Propaganda / 
 biased information               -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Scams / fraudulent 
activity                          -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Child grooming 
/ paedophilia                     -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           36         40         46         27         45         32         31          **         **         **        35          ** 
 
Effective sample size            37           23         26         30         18         28         21         18          **         **         **        20          ** 
 
Total                            54           32         38         43         25         40         28         22          **         **         **        25          ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Tax avoidance / evasion           -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Focussing on 
celebrities / royalty             -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
People being tracked 
/ monitored / stalked             -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           36         40         46         27         45         32         31          **         **         **        35          ** 
 
Effective sample size            37           23         26         30         18         28         21         18          **         **         **        20          ** 
 
Total                            54           32         38         43         25         40         28         22          **         **         **        25          ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Has been fined 
/ taken to court                  -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Targeted adverts 
/ too many adverts                -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            -          -          -          -          -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         -%         **         **         **         -%         ** 
 
Don't know / Not stated           3            1          2          3          2          2          1          3          **         **         **         1          ** 
                                  5%           2%         5%         6%         9%         6%         2%        12%         **         **         **         3%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           36         40         46         27         45         32         31          **         **         **        35          ** 
 
Effective sample size            37           23         26         30         18         28         21         18          **         **         **        20          ** 
 
Total                            54           32         38         43         25         40         28         22          **         **         **        25          ** 
 
Other                             2            *          2          2          *          2          2          2          **         **         **         2          ** 
                                  3%           *%         5%         4%         1%         4%         5%         8%         **         **         **         7%         ** 
 
Nothing                           *            *          *          -          *          *          -          *          **         **         **         *          ** 
                                  1%           2%         1%         -%         2%         1%         -%         2%         **         **         **         2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           44         21          **         **        43         22         37          **         **         **         **        43         37          **         **         ** 
 
Effective sample size            37           28         13          **         **        28         14         26          **         **         **         **        29         23          **         **         ** 
 
Total                            54           37         15          **         **        40         21         38          **         **         **         **        40         32          **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images              16           12          3          **         **        11          8         13          **         **         **         **         9          7          **         **         ** 
                                 29%          33%        20%         **         **        28%        38%        34%         **         **         **         **        23%        21%         **         **         ** 
 
Inappropriate 
for children                     10            9          2          **         **        10          5          7          **         **         **         **         8          6          **         **         ** 
                                 19%          25%        12%         **         **        24%        24%        19%         **         **         **         **        19%        20%         **         **         ** 
 
Momo                              5            3          2          **         **         3          -          4          **         **         **         **         5          5          **         **         ** 
                                 10%           8%        12%         **         **         8%         -%        11%         **         **         **         **        13%        15%         **         **         ** 
 
Fake news / stories               5            5          3          **         **         5          2          5          **         **         **         **         5          5          **         **         ** 
                                  9%          13%        20%         **         **        12%         9%        12%         **         **         **         **        12%        15%         **         **         ** 
 
Violent images 
/ animals being tortured          4            1          1          **         **         4          1          1          **         **         **         **         1          4          **         **         ** 
                                  7%           4%        10%         **         **        10%         7%         4%         **         **         **         **         4%        13%         **         **         ** 
 
Too much censorship               3            2          -          **         **         2          2          2          **         **         **         **         3          -          **         **         ** 
                                  6%           4%         -%         **         **         4%         8%         4%         **         **         **         **         9%         -%         **         **         ** 
 
Videos being posted               3            2          2          **         **         2          2          2          **         **         **         **         3          *          **         **         ** 
                                  6%           5%        12%         **         **         4%         7%         4%         **         **         **         **         8%         1%         **         **         ** 
 
Encouraging 
self-harm / suicide               3            3          1          **         **         3          3          3          **         **         **         **         3          3          **         **         ** 
                                  6%           9%        10%         **         **         8%        14%         9%         **         **         **         **         9%        11%         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             3            3          1          **         **         2          2          3          **         **         **         **         3          -          **         **         ** 
                                  5%           8%         9%         **         **         4%         7%         7%         **         **         **         **         7%         -%         **         **         ** 
 
Terrorism videos                  3            2          2          **         **         2          2          2          **         **         **         **         3          2          **         **         ** 
                                  5%           6%        12%         **         **         6%         9%         5%         **         **         **         **         6%         7%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              2            1          *          **         **         2          -          1          **         **         **         **         2          1          **         **         ** 
                                  4%           3%         3%         **         **         4%         -%         2%         **         **         **         **         5%         4%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           44         21          **         **        43         22         37          **         **         **         **        43         37          **         **         ** 
 
Effective sample size            37           28         13          **         **        28         14         26          **         **         **         **        29         23          **         **         ** 
 
Total                            54           37         15          **         **        40         21         38          **         **         **         **        40         32          **         **         ** 
 
Lack of regulation 
/ censorship                      2            -          -          **         **         2          2          2          **         **         **         **         2          2          **         **         ** 
                                  4%           -%         -%         **         **         5%        10%         6%         **         **         **         **         5%         7%         **         **         ** 
 
Lack of data 
protection / security             2            2          -          **         **         2          2          2          **         **         **         **         -          -          **         **         ** 
                                  4%           6%         -%         **         **         5%        10%         5%         **         **         **         **         -%         -%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           2            2          -          **         **         2          2          -          **         **         **         **         2          2          **         **         ** 
                                  4%           5%         -%         **         **         5%         9%         -%         **         **         **         **         5%         5%         **         **         ** 
 
Hate speech                       2            2          2          **         **         2          *          2          **         **         **         **         2          2          **         **         ** 
                                  3%           5%        13%         **         **         5%         2%         5%         **         **         **         **         5%         6%         **         **         ** 
 
Seen bad press 
but can't recall                  2            -          -          **         **         -          -          -          **         **         **         **         2          -          **         **         ** 
                                  3%           -%         -%         **         **         -%         -%         -%         **         **         **         **         4%         -%         **         **         ** 
 
Bullying / trolling 
/ attacking people                1            1          1          **         **         1          -          1          **         **         **         **         -          1          **         **         ** 
                                  2%           3%         8%         **         **         3%         -%         3%         **         **         **         **         -%         4%         **         **         ** 
 
False advertising                 *            *          *          **         **         -          -          *          **         **         **         **         -          *          **         **         ** 
                                  *%           *%         1%         **         **         -%         -%         *%         **         **         **         **         -%         *%         **         **         ** 
 
Cambridge Analytica               -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Election fraud 
/ interference                    -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Messages / requests 
from people I don't know          -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           44         21          **         **        43         22         37          **         **         **         **        43         37          **         **         ** 
 
Effective sample size            37           28         13          **         **        28         14         26          **         **         **         **        29         23          **         **         ** 
 
Total                            54           37         15          **         **        40         21         38          **         **         **         **        40         32          **         **         ** 
 
Propaganda / 
 biased information               -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Scams / fraudulent 
activity                          -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Child grooming 
/ paedophilia                     -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Tax avoidance / evasion           -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Focussing on 
celebrities / royalty             -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   59           44         21          **         **        43         22         37          **         **         **         **        43         37          **         **         ** 
 
Effective sample size            37           28         13          **         **        28         14         26          **         **         **         **        29         23          **         **         ** 
 
Total                            54           37         15          **         **        40         21         38          **         **         **         **        40         32          **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Has been fined 
/ taken to court                  -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Don't know / Not stated           3            2          -          **         **         3          *          2          **         **         **         **         -          2          **         **         ** 
                                  5%           6%         -%         **         **         7%         1%         6%         **         **         **         **         -%         6%         **         **         ** 
 
Other                             2            2          2          **         **         2          *          2          **         **         **         **         1          2          **         **         ** 
                                  3%           5%        12%         **         **         4%         1%         5%         **         **         **         **         4%         5%         **         **         ** 
 
Nothing                           *            *          -          **         **         *          -          *          **         **         **         **         -          *          **         **         ** 
                                  1%           1%         -%         **         **         1%         -%         1%         **         **         **         **         -%         2%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   59           38          **         - 
 
Effective sample size            37           25          **         - 
 
Total                            54           33          **         - 
 
Inappropriate 
content / pornography 
/ sexualised images              16           10          **         - 
                                 29%          32%         **         -% 
 
Inappropriate 
for children                     10            6          **         - 
                                 19%          17%         **         -% 
 
Momo                              5            5          **         - 
                                 10%          15%         **         -% 
 
Fake news / stories               5            5          **         - 
                                  9%          14%         **         -% 
 
Violent images 
/ animals being tortured          4            1          **         - 
                                  7%           4%         **         -% 
 
Too much censorship               3            2          **         - 
                                  6%           5%         **         -% 
 
Videos being posted               3            2          **         - 
                                  6%           5%         **         -% 
 
Encouraging 
self-harm / suicide               3            3          **         - 
                                  6%          10%         **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             3            1          **         - 
                                  5%           4%         **         -% 
 
Terrorism videos                  3            2          **         - 
                                  5%           6%         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              2            1          **         - 
                                  4%           4%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   59           38          **         - 
 
Effective sample size            37           25          **         - 
 
Total                            54           33          **         - 
 
Lack of regulation 
/ censorship                      2            -          **         - 
                                  4%           -%         **         -% 
 
Lack of data 
protection / security             2            2          **         - 
                                  4%           6%         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           2            -          **         - 
                                  4%           -%         **         -% 
 
Hate speech                       2            2          **         - 
                                  3%           6%         **         -% 
 
Seen bad press 
but can't recall                  2            -          **         - 
                                  3%           -%         **         -% 
 
Bullying / trolling 
/ attacking people                1            1          **         - 
                                  2%           4%         **         -% 
 
False advertising                 *            -          **         - 
                                  *%           -%         **         -% 
 
Cambridge Analytica               -            -          **         - 
                                  -%           -%         **         -% 
 
Election fraud 
/ interference                    -            -          **         - 
                                  -%           -%         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 -            -          **         - 
                                  -%           -%         **         -% 
 
Messages / requests 
from people I don't know          -            -          **         - 
                                  -%           -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   59           38          **         - 
 
Effective sample size            37           25          **         - 
 
Total                            54           33          **         - 
 
Propaganda / 
 biased information               -            -          **         - 
                                  -%           -%         **         -% 
 
Scams / fraudulent 
activity                          -            -          **         - 
                                  -%           -%         **         -% 
 
Child grooming 
/ paedophilia                     -            -          **         - 
                                  -%           -%         **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          **         - 
                                  -%           -%         **         -% 
 
Tax avoidance / evasion           -            -          **         - 
                                  -%           -%         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          **         - 
                                  -%           -%         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           -            -          **         - 
                                  -%           -%         **         -% 
 
Focussing on 
celebrities / royalty             -            -          **         - 
                                  -%           -%         **         -% 
 
People being tracked 
/ monitored / stalked             -            -          **         - 
                                  -%           -%         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          **         - 
                                  -%           -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 359 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: YouTube randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   59           38          **         - 
 
Effective sample size            37           25          **         - 
 
Total                            54           33          **         - 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          **         - 
                                  -%           -%         **         -% 
 
Has been fined 
/ taken to court                  -            -          **         - 
                                  -%           -%         **         -% 
 
Targeted adverts 
/ too many adverts                -            -          **         - 
                                  -%           -%         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          **         - 
                                  -%           -%         **         -% 
 
Addicted to using 
sites / children 
using too much                    -            -          **         - 
                                  -%           -%         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            -          **         - 
                                  -%           -%         **         -% 
 
Don't know / Not stated           3            2          **         - 
                                  5%           8%         **         -% 
 
Other                             2            1          **         - 
                                  3%           4%         **         -% 
 
Nothing                           *            -          **         - 
                                  1%           -%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           23         40            **         **         **         **         **         **         **          24         28          **           **         **         **         ** 
 
Effective sample size            39           15         24            **         **         **         **         **         **         **          16         16          **           **         **         **         ** 
 
Total                            52           21         32            **         **         **         **         **         **         **          21         21          **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               8            3          5            **         **         **         **         **         **         **           4          4          **           **         **         **         ** 
                                 15%          13%        16%           **         **         **         **         **         **         **          18%        19%         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              8            1          7            **         **         **         **         **         **         **           3          3          **           **         **         **         ** 
                                 14%           5%        21%           **         **         **         **         **         **         **          14%        13%         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            1          4            **         **         **         **         **         **         **           2          1          **           **         **         **         ** 
                                 10%           4%        13%           **         **         **         **         **         **         **           9%         6%         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          4            1          4            **         **         **         **         **         **         **           4          1          **           **         **         **         ** 
                                  8%           3%        12%           **         **         **         **         **         **         **          18%         3%         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  3            *          3            **         **         **         **         **         **         **           1          3          **           **         **         **         ** 
                                  6%           2%         9%           **         **         **         **         **         **         **           3%        12%         **           **         **         **         ** 
 
Momo                              3            -          3            **         **         **         **         **         **         **           1          1          **           **         **         **         ** 
                                  6%           -%        10%           **         **         **         **         **         **         **           7%         4%         **           **         **         **         ** 
 
Lack of data 
protection / security             3            2          1            **         **         **         **         **         **         **           -          1          **           **         **         **         ** 
                                  5%           9%         3%           **         **         **         **         **         **         **           -%         4%         **           **         **         **         ** 
 
Inappropriate 
for children                      2            2          *            **         **         **         **         **         **         **           *          2          **           **         **         **         ** 
                                  5%           9%         1%           **         **         **         **         **         **         **           2%         9%         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  2            2          -            **         **         **         **         **         **         **           -          *          **           **         **         **         ** 
                                  4%          11%         -%           **         **         **         **         **         **         **           -%         2%         **           **         **         **         ** 
 
Fake news / stories               2            2          *            **         **         **         **         **         **         **           2          -          **           **         **         **         ** 
                                  4%           8%         1%           **         **         **         **         **         **         **           8%         -%         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            2          -            **         **         **         **         **         **         **           2          -          **           **         **         **         ** 
                                  3%           8%         -%           **         **         **         **         **         **         **           8%         -%         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           23         40            **         **         **         **         **         **         **          24         28          **           **         **         **         ** 
 
Effective sample size            39           15         24            **         **         **         **         **         **         **          16         16          **           **         **         **         ** 
 
Total                            52           21         32            **         **         **         **         **         **         **          21         21          **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            -          2            **         **         **         **         **         **         **           -          2          **           **         **         **         ** 
                                  3%           -%         5%           **         **         **         **         **         **         **           -%         8%         **           **         **         **         ** 
 
Terrorism videos                  2            2          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  3%           8%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             1            -          1            **         **         **         **         **         **         **           1          -          **           **         **         **         ** 
                                  2%           -%         4%           **         **         **         **         **         **         **           6%         -%         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               *            -          *            **         **         **         **         **         **         **           *          -          **           **         **         **         ** 
                                  1%           -%         1%           **         **         **         **         **         **         **           2%         -%         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          *            -          *            **         **         **         **         **         **         **           -          *          **           **         **         **         ** 
                                  1%           -%         1%           **         **         **         **         **         **         **           -%         2%         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            *          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  1%           1%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                     *            -          *            **         **         **         **         **         **         **           *          -          **           **         **         **         ** 
                                  *%           -%         1%           **         **         **         **         **         **         **           1%         -%         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                *            *          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  *%           1%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Tax avoidance / evasion           *            -          *            **         **         **         **         **         **         **           -          *          **           **         **         **         ** 
                                  *%           -%         1%           **         **         **         **         **         **         **           -%         1%         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             *            -          *            **         **         **         **         **         **         **           -          *          **           **         **         **         ** 
                                  *%           -%         1%           **         **         **         **         **         **         **           -%         1%         **           **         **         **         ** 
 
Cambridge Analytica               -            -          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           23         40            **         **         **         **         **         **         **          24         28          **           **         **         **         ** 
 
Effective sample size            39           15         24            **         **         **         **         **         **         **          16         16          **           **         **         **         ** 
 
Total                            52           21         32            **         **         **         **         **         **         **          21         21          **           **         **         **         ** 
 
Election fraud 
/ interference                    -            -          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          -            -          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Propaganda / 
 biased information               -            -          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      -            -          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Hate speech                       -            -          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             -            -          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  -            -          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           23         40            **         **         **         **         **         **         **          24         28          **           **         **         **         ** 
 
Effective sample size            39           15         24            **         **         **         **         **         **         **          16         16          **           **         **         **         ** 
 
Total                            52           21         32            **         **         **         **         **         **         **          21         21          **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Too much censorship               -            -          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Videos being posted               -            -          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
False advertising                 -            -          -            **         **         **         **         **         **         **           -          -          **           **         **         **         ** 
                                  -%           -%         -%           **         **         **         **         **         **         **           -%         -%         **           **         **         **         ** 
 
Don't know / Not stated           2            2          -            **         **         **         **         **         **         **           -          2          **           **         **         **         ** 
                                  3%           9%         -%           **         **         **         **         **         **         **           -%         9%         **           **         **         **         ** 
 
Other                             4            2          2            **         **         **         **         **         **         **           *          4          **           **         **         **         ** 
                                  7%           9%         6%           **         **         **         **         **         **         **           1%        17%         **           **         **         **         ** 
 
Nothing                           5            2          3            **         **         **         **         **         **         **           4          *          **           **         **         **         ** 
                                  9%          10%         8%           **         **         **         **         **         **         **          20%         2%         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   63           29         34            **         **         **        34         29           54          ** 
 
Effective sample size            39           18         21            **         **         **        20         19           32          ** 
 
Total                            52           23         29            **         **         **        25         28           41          ** 
 
Inappropriate 
content / pornography 
/ sexualised images               8            4          4            **         **         **         4          3            8          ** 
                                 15%          16%        14%           **         **         **        17%        12%          19%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              8            3          5            **         **         **         5          3            7          ** 
                                 14%          11%        17%           **         **         **        19%        10%          17%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            4          1            **         **         **         1          4            4          ** 
                                 10%          15%         5%           **         **         **         5%        13%           9%         ** 
 
Violent images 
/ animals being tortured          4            *          4            **         **         **         2          2            4          ** 
                                  8%           1%        14%           **         **         **        10%         6%          10%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  3            1          3            **         **         **         3          *            2          ** 
                                  6%           2%        10%           **         **         **        12%         2%           4%         ** 
 
Momo                              3            1          2            **         **         **         3          *            2          ** 
                                  6%           5%         7%           **         **         **        11%         2%           5%         ** 
 
Lack of data 
protection / security             3            1          2            **         **         **         1          2            3          ** 
                                  5%           2%         8%           **         **         **         2%         8%           7%         ** 
 
Inappropriate 
for children                      2            -          2            **         **         **         2          -            2          ** 
                                  5%           -%         8%           **         **         **        10%         -%           6%         ** 
 
Seen bad press 
but can't recall                  2            2          *            **         **         **         -          2            2          ** 
                                  4%           7%         2%           **         **         **         -%         8%           5%         ** 
 
Fake news / stories               2            2          *            **         **         **         -          2            *          ** 
                                  4%           7%         1%           **         **         **         -%         7%           1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   63           29         34            **         **         **        34         29           54          ** 
 
Effective sample size            39           18         21            **         **         **        20         19           32          ** 
 
Total                            52           23         29            **         **         **        25         28           41          ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            -          2            **         **         **         -          2            2          ** 
                                  3%           -%         6%           **         **         **         -%         6%           4%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            -          2            **         **         **         2          -            -          ** 
                                  3%           -%         6%           **         **         **         7%         -%           -%         ** 
 
Terrorism videos                  2            2          -            **         **         **         -          2            2          ** 
                                  3%           7%         -%           **         **         **         -%         6%           4%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             1            1          -            **         **         **         1          -            1          ** 
                                  2%           5%         -%           **         **         **         5%         -%           3%         ** 
 
Encouraging 
self-harm / suicide               *            -          *            **         **         **         *          -            *          ** 
                                  1%           -%         2%           **         **         **         2%         -%           1%         ** 
 
Scams / fraudulent 
activity                          *            -          *            **         **         **         -          *            *          ** 
                                  1%           -%         2%           **         **         **         -%         2%           1%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            -          *            **         **         **         -          *            *          ** 
                                  1%           -%         1%           **         **         **         -%         1%           1%         ** 
 
Child grooming 
/ paedophilia                     *            -          *            **         **         **         -          *            *          ** 
                                  *%           -%         1%           **         **         **         -%         1%           1%         ** 
 
Bullying / trolling 
/ attacking people                *            *          -            **         **         **         -          *            *          ** 
                                  *%           1%         -%           **         **         **         -%         1%           1%         ** 
 
Tax avoidance / evasion           *            -          *            **         **         **         *          -            *          ** 
                                  *%           -%         1%           **         **         **         1%         -%           *%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   63           29         34            **         **         **        34         29           54          ** 
 
Effective sample size            39           18         21            **         **         **        20         19           32          ** 
 
Total                            52           23         29            **         **         **        25         28           41          ** 
 
People being tracked 
/ monitored / stalked             *            *          -            **         **         **         -          *            *          ** 
                                  *%           1%         -%           **         **         **         -%         1%           *%         ** 
 
Cambridge Analytica               -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Election fraud 
/ interference                    -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Messages / requests 
from people I don't know          -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Propaganda / 
 biased information               -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Lack of regulation 
/ censorship                      -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Hate speech                       -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Focussing on 
celebrities / royalty             -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   63           29         34            **         **         **        34         29           54          ** 
 
Effective sample size            39           18         21            **         **         **        20         19           32          ** 
 
Total                            52           23         29            **         **         **        25         28           41          ** 
 
Has been fined 
/ taken to court                  -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Targeted adverts 
/ too many adverts                -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Too much censorship               -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Videos being posted               -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
False advertising                 -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Don't know / Not stated           2            2          -            **         **         **         2          -            -          ** 
                                  3%           8%         -%           **         **         **         7%         -%           -%         ** 
 
Other                             4            2          2            **         **         **         2          2            2          ** 
                                  7%           8%         7%           **         **         **         8%         7%           5%         ** 
 
Nothing                           5            2          3            **         **         **         2          2            5          ** 
                                  9%           7%        10%           **         **         **        10%         8%          11%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   63            **         **         **         **         **         **         **         **         **         **         **        21           56          **         **         ** 
 
Effective sample size            39            **         **         **         **         **         **         **         **         **         **         **        21           34          **         **         ** 
 
Total                            52            **         **         **         **         **         **         **         **         **         **         **        10           46          **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               8            **         **         **         **         **         **         **         **         **         **         **         *            8          **         **         ** 
                                 15%           **         **         **         **         **         **         **         **         **         **         **         5%          17%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              8            **         **         **         **         **         **         **         **         **         **         **         3            8          **         **         ** 
                                 14%           **         **         **         **         **         **         **         **         **         **         **        29%          17%         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            **         **         **         **         **         **         **         **         **         **         **         2            5          **         **         ** 
                                 10%           **         **         **         **         **         **         **         **         **         **         **        18%          10%         **         **         ** 
 
Violent images 
/ animals being tortured          4            **         **         **         **         **         **         **         **         **         **         **         -            4          **         **         ** 
                                  8%           **         **         **         **         **         **         **         **         **         **         **         -%           9%         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  3            **         **         **         **         **         **         **         **         **         **         **         -            1          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         **         -%           3%         **         **         ** 
 
Momo                              3            **         **         **         **         **         **         **         **         **         **         **         3            3          **         **         ** 
                                  6%           **         **         **         **         **         **         **         **         **         **         **        33%           7%         **         **         ** 
 
Lack of data 
protection / security             3            **         **         **         **         **         **         **         **         **         **         **         *            3          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         4%           6%         **         **         ** 
 
Inappropriate 
for children                      2            **         **         **         **         **         **         **         **         **         **         **         *            2          **         **         ** 
                                  5%           **         **         **         **         **         **         **         **         **         **         **         5%           5%         **         **         ** 
 
Seen bad press 
but can't recall                  2            **         **         **         **         **         **         **         **         **         **         **         *            2          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         5%           5%         **         **         ** 
 
Fake news / stories               2            **         **         **         **         **         **         **         **         **         **         **         -            *          **         **         ** 
                                  4%           **         **         **         **         **         **         **         **         **         **         **         -%           1%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   63            **         **         **         **         **         **         **         **         **         **         **        21           56          **         **         ** 
 
Effective sample size            39            **         **         **         **         **         **         **         **         **         **         **        21           34          **         **         ** 
 
Total                            52            **         **         **         **         **         **         **         **         **         **         **        10           46          **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            **         **         **         **         **         **         **         **         **         **         **         -            2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         -%           4%         **         **         ** 
 
Terrorism videos                  2            **         **         **         **         **         **         **         **         **         **         **         -            2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         -%           4%         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             1            **         **         **         **         **         **         **         **         **         **         **         -            1          **         **         ** 
                                  2%           **         **         **         **         **         **         **         **         **         **         **         -%           3%         **         **         ** 
 
Encouraging 
self-harm / suicide               *            **         **         **         **         **         **         **         **         **         **         **         *            *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         5%           1%         **         **         ** 
 
Scams / fraudulent 
activity                          *            **         **         **         **         **         **         **         **         **         **         **         *            -          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         5%           -%         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            **         **         **         **         **         **         **         **         **         **         **         -            *          **         **         ** 
                                  1%           **         **         **         **         **         **         **         **         **         **         **         -%           1%         **         **         ** 
 
Child grooming 
/ paedophilia                     *            **         **         **         **         **         **         **         **         **         **         **         -            *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         -%           1%         **         **         ** 
 
Bullying / trolling 
/ attacking people                *            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Tax avoidance / evasion           *            **         **         **         **         **         **         **         **         **         **         **         -            *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         -%           *%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   63            **         **         **         **         **         **         **         **         **         **         **        21           56          **         **         ** 
 
Effective sample size            39            **         **         **         **         **         **         **         **         **         **         **        21           34          **         **         ** 
 
Total                            52            **         **         **         **         **         **         **         **         **         **         **        10           46          **         **         ** 
 
People being tracked 
/ monitored / stalked             *            **         **         **         **         **         **         **         **         **         **         **         -            *          **         **         ** 
                                  *%           **         **         **         **         **         **         **         **         **         **         **         -%           *%         **         **         ** 
 
Cambridge Analytica               -            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Election fraud 
/ interference                    -            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Propaganda / 
 biased information               -            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Lack of regulation 
/ censorship                      -            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Hate speech                       -            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Focussing on 
celebrities / royalty             -            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5372 
Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   63            **         **         **         **         **         **         **         **         **         **         **        21           56          **         **         ** 
 
Effective sample size            39            **         **         **         **         **         **         **         **         **         **         **        21           34          **         **         ** 
 
Total                            52            **         **         **         **         **         **         **         **         **         **         **        10           46          **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Has been fined 
/ taken to court                  -            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Too much censorship               -            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Videos being posted               -            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
False advertising                 -            **         **         **         **         **         **         **         **         **         **         **         -            -          **         **         ** 
                                  -%           **         **         **         **         **         **         **         **         **         **         **         -%           -%         **         **         ** 
 
Don't know / Not stated           2            **         **         **         **         **         **         **         **         **         **         **         -            2          **         **         ** 
                                  3%           **         **         **         **         **         **         **         **         **         **         **         -%           4%         **         **         ** 
 
Other                             4            **         **         **         **         **         **         **         **         **         **         **         -            4          **         **         ** 
                                  7%           **         **         **         **         **         **         **         **         **         **         **         -%           8%         **         **         ** 
 
Nothing                           5            **         **         **         **         **         **         **         **         **         **         **         1            5          **         **         ** 
                                  9%           **         **         **         **         **         **         **         **         **         **         **        15%          10%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           32          **         **         **         **           **        40           31         23          **         **           **        32          **         ** 
 
Effective sample size            39           21          **         **         **         **           **        23           22         13          **         **           **        18          **         ** 
 
Total                            52           26          **         **         **         **           **        26           29         18          **         **           **        20          **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               8            3          **         **         **         **           **         4            6          2          **         **           **         1          **         ** 
                                 15%          11%         **         **         **         **           **        16%          19%        11%         **         **           **         6%         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              8            6          **         **         **         **           **         3            2          2          **         **           **         1          **         ** 
                                 14%          21%         **         **         **         **           **        12%           8%         9%         **         **           **         7%         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            3          **         **         **         **           **         3            2          3          **         **           **         1          **         ** 
                                 10%          12%         **         **         **         **           **        10%           8%        15%         **         **           **         4%         **         ** 
 
Violent images 
/ animals being tortured          4            *          **         **         **         **           **         2            4          -          **         **           **         -          **         ** 
                                  8%           1%         **         **         **         **           **         9%          13%         -%         **         **           **         -%         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  3            *          **         **         **         **           **         3            -          3          **         **           **         3          **         ** 
                                  6%           2%         **         **         **         **           **        12%           -%        15%         **         **           **        16%         **         ** 
 
Momo                              3            2          **         **         **         **           **         2            2          1          **         **           **         2          **         ** 
                                  6%           7%         **         **         **         **           **         9%           6%         5%         **         **           **        11%         **         ** 
 
Lack of data 
protection / security             3            3          **         **         **         **           **         *            *          2          **         **           **         *          **         ** 
                                  5%          11%         **         **         **         **           **         2%           1%        14%         **         **           **         2%         **         ** 
 
Inappropriate 
for children                      2            2          **         **         **         **           **         2            -          2          **         **           **         *          **         ** 
                                  5%           9%         **         **         **         **           **         8%           -%        14%         **         **           **         2%         **         ** 
 
Seen bad press 
but can't recall                  2            *          **         **         **         **           **         2            2          -          **         **           **         2          **         ** 
                                  4%           2%         **         **         **         **           **         8%           7%         -%         **         **           **         8%         **         ** 
 
Fake news / stories               2            -          **         **         **         **           **         -            -          2          **         **           **         2          **         ** 
                                  4%           -%         **         **         **         **           **         -%           -%         9%         **         **           **        10%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           32          **         **         **         **           **        40           31         23          **         **           **        32          **         ** 
 
Effective sample size            39           21          **         **         **         **           **        23           22         13          **         **           **        18          **         ** 
 
Total                            52           26          **         **         **         **           **        26           29         18          **         **           **        20          **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            2          **         **         **         **           **         -            2          -          **         **           **         2          **         ** 
                                  3%           7%         **         **         **         **           **         -%           6%         -%         **         **           **         9%         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            -          **         **         **         **           **         -            -          2          **         **           **         2          **         ** 
                                  3%           -%         **         **         **         **           **         -%           -%         9%         **         **           **         8%         **         ** 
 
Terrorism videos                  2            2          **         **         **         **           **         -            2          -          **         **           **         -          **         ** 
                                  3%           6%         **         **         **         **           **         -%           5%         -%         **         **           **         -%         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             1            1          **         **         **         **           **         1            1          -          **         **           **         -          **         ** 
                                  2%           5%         **         **         **         **           **         5%           4%         -%         **         **           **         -%         **         ** 
 
Encouraging 
self-harm / suicide               *            *          **         **         **         **           **         -            -          *          **         **           **         *          **         ** 
                                  1%           2%         **         **         **         **           **         -%           -%         3%         **         **           **         2%         **         ** 
 
Scams / fraudulent 
activity                          *            -          **         **         **         **           **         *            -          *          **         **           **         *          **         ** 
                                  1%           -%         **         **         **         **           **         2%           -%         3%         **         **           **         2%         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            -          **         **         **         **           **         -            *          -          **         **           **         -          **         ** 
                                  1%           -%         **         **         **         **           **         -%           1%         -%         **         **           **         -%         **         ** 
 
Child grooming 
/ paedophilia                     *            -          **         **         **         **           **         *            -          *          **         **           **         *          **         ** 
                                  *%           -%         **         **         **         **           **         1%           -%         1%         **         **           **         1%         **         ** 
 
Bullying / trolling 
/ attacking people                *            -          **         **         **         **           **         *            -          *          **         **           **         *          **         ** 
                                  *%           -%         **         **         **         **           **         1%           -%         1%         **         **           **         1%         **         ** 
 
Tax avoidance / evasion           *            -          **         **         **         **           **         *            -          -          **         **           **         *          **         ** 
                                  *%           -%         **         **         **         **           **         1%           -%         -%         **         **           **         1%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           32          **         **         **         **           **        40           31         23          **         **           **        32          **         ** 
 
Effective sample size            39           21          **         **         **         **           **        23           22         13          **         **           **        18          **         ** 
 
Total                            52           26          **         **         **         **           **        26           29         18          **         **           **        20          **         ** 
 
People being tracked 
/ monitored / stalked             *            -          **         **         **         **           **         *            -          *          **         **           **         *          **         ** 
                                  *%           -%         **         **         **         **           **         1%           -%         1%         **         **           **         1%         **         ** 
 
Cambridge Analytica               -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         ** 
 
Election fraud 
/ interference                    -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         ** 
 
Messages / requests 
from people I don't know          -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         ** 
 
Propaganda / 
 biased information               -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         ** 
 
Lack of regulation 
/ censorship                      -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         ** 
 
Hate speech                       -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         ** 
 
Focussing on 
celebrities / royalty             -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           32          **         **         **         **           **        40           31         23          **         **           **        32          **         ** 
 
Effective sample size            39           21          **         **         **         **           **        23           22         13          **         **           **        18          **         ** 
 
Total                            52           26          **         **         **         **           **        26           29         18          **         **           **        20          **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         ** 
 
Has been fined 
/ taken to court                  -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         ** 
 
Too much censorship               -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         ** 
 
Videos being posted               -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         ** 
 
False advertising                 -            -          **         **         **         **           **         -            -          -          **         **           **         -          **         ** 
                                  -%           -%         **         **         **         **           **         -%           -%         -%         **         **           **         -%         **         ** 
 
Don't know / Not stated           2            -          **         **         **         **           **         -            2          -          **         **           **         2          **         ** 
                                  3%           -%         **         **         **         **           **         -%           6%         -%         **         **           **         9%         **         ** 
 
Other                             4            2          **         **         **         **           **         2            4          -          **         **           **         -          **         ** 
                                  7%           7%         **         **         **         **           **         7%          13%         -%         **         **           **         -%         **         ** 
 
Nothing                           5            3          **         **         **         **           **         3            3          2          **         **           **         1          **         ** 
                                  9%          11%         **         **         **         **           **        11%          10%         9%         **         **           **         7%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           57         53         23         31          **          55         46         33         43          **          55         46         35         29          ** 
 
Effective sample size            39           35         32         14         20          **          33         28         19         26          **          34         30         22         18          ** 
 
Total                            52           48         44         17         29          **          46         38         25         33          **          45         41         29         23          ** 
 
Inappropriate 
content / pornography 
/ sexualised images               8            6          6          2          4          **           8          8          5          3          **           7          7          3          2          ** 
                                 15%          13%        15%        12%        14%         **          17%        20%        22%        10%         **          16%        18%        12%         7%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              8            7          6          2          5          **           7          6          2          7          **           5          4          2          3          ** 
                                 14%          14%        14%        11%        17%         **          16%        16%         9%        20%         **          11%        10%         7%        15%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            5          4          *          2          **           3          3          *          1          **           3          3          *          *          ** 
                                 10%          10%         8%         3%         8%         **           7%         8%         2%         3%         **           7%         8%         2%         2%         ** 
 
Violent images 
/ animals being tortured          4            4          4          -          2          **           4          4          -          2          **           4          4          2          *          ** 
                                  8%           9%        10%         -%         7%         **           9%        10%         -%         7%         **           9%        10%         7%         1%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  3            3          3          2          2          **           3          3          3          3          **           3          3          3          3          ** 
                                  6%           6%         7%        13%         8%         **           7%         8%        12%         8%         **           7%         7%         9%        11%         ** 
 
Momo                              3            3          2          1          -          **           3          3          1          2          **           3          3          1          -          ** 
                                  6%           6%         5%         3%         -%         **           6%         7%         4%         7%         **           7%         8%         3%         -%         ** 
 
Lack of data 
protection / security             3            3          3          2          *          **           2          *          *          2          **           1          1          1          1          ** 
                                  5%           6%         7%        11%         1%         **           5%         *%         1%         7%         **           2%         1%         2%         2%         ** 
 
Inappropriate 
for children                      2            2          2          -          2          **           2          2          2          *          **           2          2          -          -          ** 
                                  5%           5%         6%         -%         7%         **           5%         6%         8%         1%         **           5%         6%         -%         -%         ** 
 
Seen bad press 
but can't recall                  2            2          2          *          2          **           -          -          -          -          **           2          -          2          -          ** 
                                  4%           5%         5%         3%         8%         **           -%         -%         -%         -%         **           4%         -%         6%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           57         53         23         31          **          55         46         33         43          **          55         46         35         29          ** 
 
Effective sample size            39           35         32         14         20          **          33         28         19         26          **          34         30         22         18          ** 
 
Total                            52           48         44         17         29          **          46         38         25         33          **          45         41         29         23          ** 
 
Fake news / stories               2            2          2          *          *          **           2          2          2          2          **           2          2          2          2          ** 
                                  4%           4%         4%         2%         1%         **           4%         5%         8%         6%         **           4%         5%         7%         8%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            2          2          2          2          **           2          -          2          2          **           2          2          2          -          ** 
                                  3%           4%         4%        10%         6%         **           4%         -%         7%         5%         **           4%         4%         6%         -%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            2          2          2          2          **           -          -          -          -          **           2          2          -          -          ** 
                                  3%           3%         4%         9%         6%         **           -%         -%         -%         -%         **           4%         4%         -%         -%         ** 
 
Terrorism videos                  2            2          2          -          -          **           2          2          2          2          **           2          2          2          2          ** 
                                  3%           3%         4%         -%         -%         **           4%         4%         7%         5%         **           4%         4%         5%         7%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             1            1          1          -          1          **           1          1          1          -          **           1          1          1          1          ** 
                                  2%           3%         3%         -%         4%         **           3%         3%         5%         -%         **           3%         3%         4%         6%         ** 
 
Encouraging 
self-harm / suicide               *            *          *          -          -          **           *          *          -          *          **           *          *          -          -          ** 
                                  1%           1%         1%         -%         -%         **           1%         1%         -%         1%         **           1%         1%         -%         -%         ** 
 
Scams / fraudulent 
activity                          *            *          *          *          *          **           *          *          *          *          **           *          *          *          *          ** 
                                  1%           1%         1%         3%         2%         **           1%         1%         2%         1%         **           1%         1%         2%         2%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            *          *          *          *          **           *          -          *          *          **           *          *          *          *          ** 
                                  1%           1%         1%         2%         1%         **           1%         -%         1%         1%         **           1%         1%         1%         1%         ** 
 
Child grooming 
/ paedophilia                     *            *          *          *          *          **           *          *          *          *          **           *          *          *          -          ** 
                                  *%           1%         1%         1%         1%         **           1%         1%         1%         1%         **           1%         1%         1%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           57         53         23         31          **          55         46         33         43          **          55         46         35         29          ** 
 
Effective sample size            39           35         32         14         20          **          33         28         19         26          **          34         30         22         18          ** 
 
Total                            52           48         44         17         29          **          46         38         25         33          **          45         41         29         23          ** 
 
Bullying / trolling 
/ attacking people                *            *          *          *          *          **           *          *          *          *          **           *          -          *          *          ** 
                                  *%           *%         1%         1%         1%         **           *%         1%         1%         1%         **           1%         -%         1%         1%         ** 
 
Tax avoidance / evasion           *            *          *          *          *          **           *          *          *          -          **           *          *          *          *          ** 
                                  *%           *%         *%         1%         1%         **           *%         *%         1%         -%         **           *%         *%         1%         1%         ** 
 
People being tracked 
/ monitored / stalked             *            *          *          -          *          **           *          -          *          -          **           *          -          -          *          ** 
                                  *%           *%         *%         -%         1%         **           *%         -%         1%         -%         **           *%         -%         -%         1%         ** 
 
Cambridge Analytica               -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Election fraud 
/ interference                    -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Messages / requests 
from people I don't know          -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Propaganda / 
 biased information               -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Lack of regulation 
/ censorship                      -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           57         53         23         31          **          55         46         33         43          **          55         46         35         29          ** 
 
Effective sample size            39           35         32         14         20          **          33         28         19         26          **          34         30         22         18          ** 
 
Total                            52           48         44         17         29          **          46         38         25         33          **          45         41         29         23          ** 
 
Hate speech                       -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Focussing on 
celebrities / royalty             -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Has been fined 
/ taken to court                  -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Targeted adverts 
/ too many adverts                -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Too much censorship               -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Videos being posted               -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
False advertising                 -            -          -          -          -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         -%         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           57         53         23         31          **          55         46         33         43          **          55         46         35         29          ** 
 
Effective sample size            39           35         32         14         20          **          33         28         19         26          **          34         30         22         18          ** 
 
Total                            52           48         44         17         29          **          46         38         25         33          **          45         41         29         23          ** 
 
Don't know / Not stated           2            2          2          -          -          **           2          2          -          -          **           2          2          2          2          ** 
                                  3%           4%         4%         -%         -%         **           4%         5%         -%         -%         **           4%         4%         6%         8%         ** 
 
Other                             4            2          2          *          *          **           4          4          2          4          **           4          4          2          2          ** 
                                  7%           4%         5%         1%         1%         **           8%        10%         7%        11%         **           8%         9%         7%         9%         ** 
 
Nothing                           5            5          3          3          5          **           5          3          3          3          **           5          5          4          5          ** 
                                  9%          10%         7%        17%        16%         **          10%         8%        12%         9%         **          10%        11%        14%        20%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           22         40           32         41         39         22         43           21         28          **         **           **        28          **         ** 
 
Effective sample size            39           13         25           21         27         23         15         26           12         17          **         **           **        16          **         ** 
 
Total                            52           16         35           29         40         31         22         34           16         23          **         **           **        22          **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               8            2          6            4          6          6          4          7            2          4          **         **           **         6          **         ** 
                                 15%          12%        17%          14%        15%        19%        18%        21%          12%        16%         **         **           **        25%         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              8            1          6            2          6          4          2          5            4          3          **         **           **         3          **         ** 
                                 14%           8%        18%           8%        14%        12%         9%        16%          24%        12%         **         **           **        12%         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            1          4            5          4          5          4          5            2          1          **         **           **         2          **         ** 
                                 10%           5%        12%          16%        10%        15%        19%        14%          14%         4%         **         **           **        10%         **         ** 
 
Violent images 
/ animals being tortured          4            4          1            2          4          4          2          4            *          2          **         **           **         4          **         ** 
                                  8%          23%         2%           7%        11%        14%        10%        13%           2%         9%         **         **           **        18%         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  3            2          1            2          2          3          *          3            1          2          **         **           **         3          **         ** 
                                  6%          13%         4%           9%         5%         9%         1%         8%           7%        10%         **         **           **        11%         **         ** 
 
Momo                              3            2          1            1          1          2          1          2            1          2          **         **           **         2          **         ** 
                                  6%          14%         2%           5%         3%         7%         4%         7%           5%        10%         **         **           **         8%         **         ** 
 
Lack of data 
protection / security             3            1          2            -          *          -          -          *            -          1          **         **           **         3          **         ** 
                                  5%           5%         6%           -%         1%         -%         -%         1%           -%         4%         **         **           **        12%         **         ** 
 
Inappropriate 
for children                      2            *          2            2          2          2          2          2            2          *          **         **           **         2          **         ** 
                                  5%           3%         6%           8%         6%         8%        11%         7%          12%         2%         **         **           **        11%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           22         40           32         41         39         22         43           21         28          **         **           **        28          **         ** 
 
Effective sample size            39           13         25           21         27         23         15         26           12         17          **         **           **        16          **         ** 
 
Total                            52           16         35           29         40         31         22         34           16         23          **         **           **        22          **         ** 
 
Seen bad press 
but can't recall                  2            -          2            2          2          2          2          2            2          -          **         **           **         -          **         ** 
                                  4%           -%         6%           8%         5%         7%        10%         7%          13%         -%         **         **           **         -%         **         ** 
 
Fake news / stories               2            *          -            2          2          *          2          *            *          2          **         **           **         *          **         ** 
                                  4%           2%         -%           7%         5%         1%         9%         1%           2%         7%         **         **           **         1%         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            -          2            2          2          -          -          2            -          -          **         **           **         -          **         ** 
                                  3%           -%         5%           6%         4%         -%         -%         5%           -%         -%         **         **           **         -%         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            -          2            -          2          -          -          -            -          -          **         **           **         -          **         ** 
                                  3%           -%         5%           -%         4%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Terrorism videos                  2            2          -            2          2          2          2          2            2          -          **         **           **         -          **         ** 
                                  3%          10%         -%           6%         4%         5%         7%         5%          10%         -%         **         **           **         -%         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             1            1          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  2%           8%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Encouraging 
self-harm / suicide               *            *          -            *          *          *          *          *            -          *          **         **           **         *          **         ** 
                                  1%           3%         -%           2%         1%         1%         2%         1%           -%         2%         **         **           **         2%         **         ** 
 
Scams / fraudulent 
activity                          *            *          -            *          *          *          *          *            -          -          **         **           **         *          **         ** 
                                  1%           3%         -%           2%         1%         1%         2%         1%           -%         -%         **         **           **         2%         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            *          -            *          *          *          -          *            -          *          **         **           **         *          **         ** 
                                  1%           2%         -%           1%         1%         1%         -%         1%           -%         1%         **         **           **         1%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5384 
Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           22         40           32         41         39         22         43           21         28          **         **           **        28          **         ** 
 
Effective sample size            39           13         25           21         27         23         15         26           12         17          **         **           **        16          **         ** 
 
Total                            52           16         35           29         40         31         22         34           16         23          **         **           **        22          **         ** 
 
Child grooming 
/ paedophilia                     *            *          -            -          *          *          -          *            -          -          **         **           **         -          **         ** 
                                  *%           2%         -%           -%         1%         1%         -%         1%           -%         -%         **         **           **         -%         **         ** 
 
Bullying / trolling 
/ attacking people                *            -          *            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  *%           -%         1%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Tax avoidance / evasion           *            -          *            -          -          -          -          -            *          -          **         **           **         -          **         ** 
                                  *%           -%         1%           -%         -%         -%         -%         -%           1%         -%         **         **           **         -%         **         ** 
 
People being tracked 
/ monitored / stalked             *            -          *            -          *          -          -          -            *          -          **         **           **         -          **         ** 
                                  *%           -%         1%           -%         *%         -%         -%         -%           1%         -%         **         **           **         -%         **         ** 
 
Cambridge Analytica               -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Election fraud 
/ interference                    -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Messages / requests 
from people I don't know          -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Propaganda / 
 biased information               -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           22         40           32         41         39         22         43           21         28          **         **           **        28          **         ** 
 
Effective sample size            39           13         25           21         27         23         15         26           12         17          **         **           **        16          **         ** 
 
Total                            52           16         35           29         40         31         22         34           16         23          **         **           **        22          **         ** 
 
Lack of regulation 
/ censorship                      -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Hate speech                       -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Focussing on 
celebrities / royalty             -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Has been fined 
/ taken to court                  -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Too much censorship               -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           22         40           32         41         39         22         43           21         28          **         **           **        28          **         ** 
 
Effective sample size            39           13         25           21         27         23         15         26           12         17          **         **           **        16          **         ** 
 
Total                            52           16         35           29         40         31         22         34           16         23          **         **           **        22          **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Videos being posted               -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
False advertising                 -            -          -            -          -          -          -          -            -          -          **         **           **         -          **         ** 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         **         **           **         -%         **         ** 
 
Don't know / Not stated           2            -          2            2          2          2          2          -            -          2          **         **           **         -          **         ** 
                                  3%           -%         5%           6%         5%         6%         8%         -%           -%         8%         **         **           **         -%         **         ** 
 
Other                             4            *          4            -          4          2          -          2            -          4          **         **           **         2          **         ** 
                                  7%           2%        10%           -%        10%         6%         -%         6%           -%        17%         **         **           **         9%         **         ** 
 
Nothing                           5            2          3            2          2          2          *          1            2          2          **         **           **         *          **         ** 
                                  9%          10%         8%           7%         6%         6%         2%         3%           9%         9%         **         **           **         2%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   63            ** 
 
Effective sample size            39            ** 
 
Total                            52            ** 
 
Inappropriate 
content / pornography 
/ sexualised images               8            ** 
                                 15%           ** 
 
People being hacked / 
 having personal details 
stolen / compromised              8            ** 
                                 14%           ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            ** 
                                 10%           ** 
 
Violent images 
/ animals being tortured          4            ** 
                                  8%           ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  3            ** 
                                  6%           ** 
 
Momo                              3            ** 
                                  6%           ** 
 
Lack of data 
protection / security             3            ** 
                                  5%           ** 
 
Inappropriate 
for children                      2            ** 
                                  5%           ** 
 
Seen bad press 
but can't recall                  2            ** 
                                  4%           ** 
 
Fake news / stories               2            ** 
                                  4%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   63            ** 
 
Effective sample size            39            ** 
 
Total                            52            ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            ** 
                                  3%           ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            ** 
                                  3%           ** 
 
Terrorism videos                  2            ** 
                                  3%           ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             1            ** 
                                  2%           ** 
 
Encouraging 
self-harm / suicide               *            ** 
                                  1%           ** 
 
Scams / fraudulent 
activity                          *            ** 
                                  1%           ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            ** 
                                  1%           ** 
 
Child grooming 
/ paedophilia                     *            ** 
                                  *%           ** 
 
Bullying / trolling 
/ attacking people                *            ** 
                                  *%           ** 
 
Tax avoidance / evasion           *            ** 
                                  *%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   63            ** 
 
Effective sample size            39            ** 
 
Total                            52            ** 
 
People being tracked 
/ monitored / stalked             *            ** 
                                  *%           ** 
 
Cambridge Analytica               -            ** 
                                  -%           ** 
 
Election fraud 
/ interference                    -            ** 
                                  -%           ** 
 
Messages / requests 
from people I don't know          -            ** 
                                  -%           ** 
 
Propaganda / 
 biased information               -            ** 
                                  -%           ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            ** 
                                  -%           ** 
 
Lack of regulation 
/ censorship                      -            ** 
                                  -%           ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            ** 
                                  -%           ** 
 
Hate speech                       -            ** 
                                  -%           ** 
 
Focussing on 
celebrities / royalty             -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   63            ** 
 
Effective sample size            39            ** 
 
Total                            52            ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            ** 
                                  -%           ** 
 
Has been fined 
/ taken to court                  -            ** 
                                  -%           ** 
 
Targeted adverts 
/ too many adverts                -            ** 
                                  -%           ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            ** 
                                  -%           ** 
 
Too much censorship               -            ** 
                                  -%           ** 
 
Addicted to using 
sites / children 
using too much                    -            ** 
                                  -%           ** 
 
Videos being posted               -            ** 
                                  -%           ** 
 
False advertising                 -            ** 
                                  -%           ** 
 
Don't know / Not stated           2            ** 
                                  3%           ** 
 
Other                             4            ** 
                                  7%           ** 
 
Nothing                           5            ** 
                                  9%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           36         39         48          **        50         31         28          **         **         **        32          ** 
 
Effective sample size            39           21         23         29          **        31         19         16          **         **         **        19          ** 
 
Total                            52           26         28         39          **        40         25         20          **         **         **        25          ** 
 
Inappropriate 
content / pornography 
/ sexualised images               8            4          3          4          **         8          5          1          **         **         **         3          ** 
                                 15%          14%        12%        10%         **        19%        20%         6%         **         **         **        12%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              8            4          3          4          **         5          3          2          **         **         **         2          ** 
                                 14%          17%        12%        10%         **        14%        11%         9%         **         **         **        10%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            1          1          4          **         5          4          4          **         **         **         1          ** 
                                 10%           5%         5%         9%         **        11%        15%        20%         **         **         **         4%         ** 
 
Violent images 
/ animals being tortured          4            2          -          2          **         4          4          2          **         **         **         2          ** 
                                  8%           9%         -%         6%         **        10%        16%        11%         **         **         **         8%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  3            3          3          3          **         3          *          1          **         **         **         1          ** 
                                  6%          10%        11%         7%         **         6%         2%         4%         **         **         **         3%         ** 
 
Momo                              3            2          3          3          **         3          3          2          **         **         **         *          ** 
                                  6%           7%         9%         7%         **         8%        11%         9%         **         **         **         2%         ** 
 
Lack of data 
protection / security             3            3          3          3          **         3          3          3          **         **         **         3          ** 
                                  5%          10%        10%         7%         **         7%        11%        12%         **         **         **        12%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           36         39         48          **        50         31         28          **         **         **        32          ** 
 
Effective sample size            39           21         23         29          **        31         19         16          **         **         **        19          ** 
 
Total                            52           26         28         39          **        40         25         20          **         **         **        25          ** 
 
Inappropriate 
for children                      2            -          *          -          **         2          *          *          **         **         **         -          ** 
                                  5%           -%         2%         -%         **         6%         2%         2%         **         **         **         -%         ** 
 
Seen bad press 
but can't recall                  2            2          2          2          **         *          -          2          **         **         **         2          ** 
                                  4%           8%         6%         6%         **         1%         -%        11%         **         **         **         9%         ** 
 
Fake news / stories               2            *          2          2          **         2          *          -          **         **         **         2          ** 
                                  4%           1%         6%         5%         **         5%         1%         -%         **         **         **         8%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            -          2          2          **         -          -          2          **         **         **         2          ** 
                                  3%           -%         6%         5%         **         -%         -%         9%         **         **         **         7%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            -          -          -          **         2          2          -          **         **         **         -          ** 
                                  3%           -%         -%         -%         **         4%         7%         -%         **         **         **         -%         ** 
 
Terrorism videos                  2            -          2          2          **         -          2          2          **         **         **         2          ** 
                                  3%           -%         6%         4%         **         -%         7%         8%         **         **         **         6%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             1            1          1          1          **         1          -          -          **         **         **         -          ** 
                                  2%           5%         5%         3%         **         3%         -%         -%         **         **         **         -%         ** 
 
Encouraging 
self-harm / suicide               *            -          *          -          **         *          *          *          **         **         **         -          ** 
                                  1%           -%         2%         -%         **         1%         2%         2%         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           36         39         48          **        50         31         28          **         **         **        32          ** 
 
Effective sample size            39           21         23         29          **        31         19         16          **         **         **        19          ** 
 
Total                            52           26         28         39          **        40         25         20          **         **         **        25          ** 
 
Scams / fraudulent 
activity                          *            *          *          *          **         *          -          *          **         **         **         *          ** 
                                  1%           2%         2%         1%         **         1%         -%         2%         **         **         **         2%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            *          *          *          **         *          *          -          **         **         **         *          ** 
                                  1%           1%         1%         1%         **         1%         1%         -%         **         **         **         1%         ** 
 
Child grooming 
/ paedophilia                     *            -          *          *          **         *          *          -          **         **         **         -          ** 
                                  *%           -%         1%         1%         **         1%         1%         -%         **         **         **         -%         ** 
 
Bullying / trolling 
/ attacking people                *            -          *          *          **         *          *          *          **         **         **         *          ** 
                                  *%           -%         1%         1%         **         1%         1%         1%         **         **         **         1%         ** 
 
Tax avoidance / evasion           *            *          *          -          **         *          *          -          **         **         **         *          ** 
                                  *%           1%         1%         -%         **         *%         1%         -%         **         **         **         1%         ** 
 
People being tracked 
/ monitored / stalked             *            *          -          *          **         *          *          -          **         **         **         -          ** 
                                  *%           1%         -%         *%         **         *%         1%         -%         **         **         **         -%         ** 
 
Cambridge Analytica               -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Election fraud 
/ interference                    -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Messages / requests 
from people I don't know          -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           36         39         48          **        50         31         28          **         **         **        32          ** 
 
Effective sample size            39           21         23         29          **        31         19         16          **         **         **        19          ** 
 
Total                            52           26         28         39          **        40         25         20          **         **         **        25          ** 
 
Propaganda / 
 biased information               -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Lack of regulation 
/ censorship                      -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Hate speech                       -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Focussing on 
celebrities / royalty             -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Has been fined 
/ taken to court                  -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           36         39         48          **        50         31         28          **         **         **        32          ** 
 
Effective sample size            39           21         23         29          **        31         19         16          **         **         **        19          ** 
 
Total                            52           26         28         39          **        40         25         20          **         **         **        25          ** 
 
Targeted adverts 
/ too many adverts                -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Too much censorship               -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Videos being posted               -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
False advertising                 -            -          -          -          **         -          -          -          **         **         **         -          ** 
                                  -%           -%         -%         -%         **         -%         -%         -%         **         **         **         -%         ** 
 
Don't know / Not stated           2            2          -          2          **         2          -          -          **         **         **         -          ** 
                                  3%           7%         -%         5%         **         5%         -%         -%         **         **         **         -%         ** 
 
Other                             4            2          2          4          **         2          2          *          **         **         **         2          ** 
                                  7%           8%         7%        10%         **         5%         7%         1%         **         **         **         8%         ** 
 
Nothing                           5            *          1          5          **         3          *          *          **         **         **         3          ** 
                                  9%           2%         3%        12%         **         7%         2%         2%         **         **         **        12%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           51         21          **         **        49         26         36          **         **         **         **        45         56          **         **         ** 
 
Effective sample size            39           33         13          **         **        29         14         21          **         **         **         **        26         34          **         **         ** 
 
Total                            52           44         17          **         **        37         20         29          **         **         **         **        34         44          **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               8            6          4          **         **         5          4          5          **         **         **         **         4          8          **         **         ** 
                                 15%          13%        25%         **         **        15%        18%        17%         **         **         **         **        11%        17%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              8            7          2          **         **         7          2          2          **         **         **         **         5          6          **         **         ** 
                                 14%          16%        11%         **         **        19%        11%         7%         **         **         **         **        15%        13%         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            5          2          **         **         3          *          5          **         **         **         **         5          5          **         **         ** 
                                 10%          10%        11%         **         **         7%         2%        16%         **         **         **         **        13%        11%         **         **         ** 
 
Violent images 
/ animals being tortured          4            4          4          **         **         2          *          2          **         **         **         **         *          4          **         **         ** 
                                  8%           9%        22%         **         **         6%         2%         8%         **         **         **         **         1%        10%         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  3            3          -          **         **         3          3          3          **         **         **         **         3          3          **         **         ** 
                                  6%           6%         -%         **         **         9%        16%        11%         **         **         **         **        10%         7%         **         **         ** 
 
Momo                              3            3          1          **         **         2          -          1          **         **         **         **         2          3          **         **         ** 
                                  6%           7%         8%         **         **         5%         -%         3%         **         **         **         **         7%         6%         **         **         ** 
 
Lack of data 
protection / security             3            3          1          **         **         3          2          1          **         **         **         **         3          3          **         **         ** 
                                  5%           6%         5%         **         **         8%        12%         3%         **         **         **         **         8%         7%         **         **         ** 
 
Inappropriate 
for children                      2            *          -          **         **         2          2          2          **         **         **         **         -          2          **         **         ** 
                                  5%           1%         -%         **         **         5%        10%         7%         **         **         **         **         -%         4%         **         **         ** 
 
Seen bad press 
but can't recall                  2            *          *          **         **         2          2          2          **         **         **         **         2          *          **         **         ** 
                                  4%           1%         3%         **         **         6%        11%         6%         **         **         **         **         6%         1%         **         **         ** 
 
Fake news / stories               2            2          *          **         **         *          *          -          **         **         **         **         -          2          **         **         ** 
                                  4%           4%         2%         **         **         1%         1%         -%         **         **         **         **         -%         4%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           51         21          **         **        49         26         36          **         **         **         **        45         56          **         **         ** 
 
Effective sample size            39           33         13          **         **        29         14         21          **         **         **         **        26         34          **         **         ** 
 
Total                            52           44         17          **         **        37         20         29          **         **         **         **        34         44          **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            -          -          **         **         -          -          2          **         **         **         **         -          2          **         **         ** 
                                  3%           -%         -%         **         **         -%         -%         6%         **         **         **         **         -%         4%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            2          -          **         **         2          -          -          **         **         **         **         -          2          **         **         ** 
                                  3%           4%         -%         **         **         4%         -%         -%         **         **         **         **         -%         4%         **         **         ** 
 
Terrorism videos                  2            2          -          **         **         2          -          2          **         **         **         **         2          2          **         **         ** 
                                  3%           4%         -%         **         **         4%         -%         6%         **         **         **         **         5%         4%         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             1            1          1          **         **         1          1          1          **         **         **         **         1          1          **         **         ** 
                                  2%           3%         8%         **         **         3%         6%         4%         **         **         **         **         4%         3%         **         **         ** 
 
Encouraging 
self-harm / suicide               *            *          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  1%           1%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Scams / fraudulent 
activity                          *            *          -          **         **         *          *          *          **         **         **         **         *          -          **         **         ** 
                                  1%           1%         -%         **         **         1%         2%         2%         **         **         **         **         1%         -%         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           *            *          *          **         **         *          -          -          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         2%         **         **         1%         -%         -%         **         **         **         **         1%         1%         **         **         ** 
 
Child grooming 
/ paedophilia                     *            *          *          **         **         *          *          *          **         **         **         **         *          *          **         **         ** 
                                  *%           1%         2%         **         **         1%         1%         1%         **         **         **         **         1%         1%         **         **         ** 
 
Bullying / trolling 
/ attacking people                *            *          *          **         **         *          -          -          **         **         **         **         -          *          **         **         ** 
                                  *%           1%         1%         **         **         1%         -%         -%         **         **         **         **         -%         1%         **         **         ** 
 
Tax avoidance / evasion           *            *          -          **         **         *          *          *          **         **         **         **         *          *          **         **         ** 
                                  *%           *%         -%         **         **         *%         1%         1%         **         **         **         **         1%         *%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           51         21          **         **        49         26         36          **         **         **         **        45         56          **         **         ** 
 
Effective sample size            39           33         13          **         **        29         14         21          **         **         **         **        26         34          **         **         ** 
 
Total                            52           44         17          **         **        37         20         29          **         **         **         **        34         44          **         **         ** 
 
People being tracked 
/ monitored / stalked             *            *          -          **         **         *          *          *          **         **         **         **         *          *          **         **         ** 
                                  *%           *%         -%         **         **         *%         1%         1%         **         **         **         **         1%         *%         **         **         ** 
 
Cambridge Analytica               -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Election fraud 
/ interference                    -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Messages / requests 
from people I don't know          -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Propaganda / 
 biased information               -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Lack of regulation 
/ censorship                      -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Hate speech                       -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Focussing on 
celebrities / royalty             -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   63           51         21          **         **        49         26         36          **         **         **         **        45         56          **         **         ** 
 
Effective sample size            39           33         13          **         **        29         14         21          **         **         **         **        26         34          **         **         ** 
 
Total                            52           44         17          **         **        37         20         29          **         **         **         **        34         44          **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Has been fined 
/ taken to court                  -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Too much censorship               -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Videos being posted               -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
False advertising                 -            -          -          **         **         -          -          -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         -%         -%         **         **         **         **         -%         -%         **         **         ** 
 
Don't know / Not stated           2            2          -          **         **         -          2          -          **         **         **         **         2          -          **         **         ** 
                                  3%           4%         -%         **         **         -%         9%         -%         **         **         **         **         5%         -%         **         **         ** 
 
Other                             4            4          2          **         **         2          2          2          **         **         **         **         2          4          **         **         ** 
                                  7%           9%        12%         **         **         5%         9%         6%         **         **         **         **         6%         9%         **         **         ** 
 
Nothing                           5            4          2          **         **         3          -          2          **         **         **         **         4          3          **         **         ** 
                                  9%           9%        10%         **         **         8%         -%         8%         **         **         **         **        10%         7%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   63           40          -          - 
 
Effective sample size            39           24          -          - 
 
Total                            52           29          -          - 
 
Inappropriate 
content / pornography 
/ sexualised images               8            4          -          - 
                                 15%          13%         -%         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              8            3          -          - 
                                 14%          11%         -%         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             5            5          -          - 
                                 10%          15%         -%         -% 
 
Violent images 
/ animals being tortured          4            2          -          - 
                                  8%           7%         -%         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  3            3          -          - 
                                  6%           9%         -%         -% 
 
Momo                              3            1          -          - 
                                  6%           5%         -%         -% 
 
Lack of data 
protection / security             3            3          -          - 
                                  5%           9%         -%         -% 
 
Inappropriate 
for children                      2            -          -          - 
                                  5%           -%         -%         -% 
 
Seen bad press 
but can't recall                  2            *          -          - 
                                  4%           2%         -%         -% 
 
Fake news / stories               2            *          -          - 
                                  4%           1%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   63           40          -          - 
 
Effective sample size            39           24          -          - 
 
Total                            52           29          -          - 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            -          -          - 
                                  3%           -%         -%         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             2            -          -          - 
                                  3%           -%         -%         -% 
 
Terrorism videos                  2            -          -          - 
                                  3%           -%         -%         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             1            1          -          - 
                                  2%           4%         -%         -% 
 
Encouraging 
self-harm / suicide               *            -          -          - 
                                  1%           -%         -%         -% 
 
Scams / fraudulent 
activity                          *            *          -          - 
                                  1%           2%         -%         -% 
 
Setting up fake profiles 
/ accounts / catfishing           *            *          -          - 
                                  1%           1%         -%         -% 
 
Child grooming 
/ paedophilia                     *            *          -          - 
                                  *%           1%         -%         -% 
 
Bullying / trolling 
/ attacking people                *            *          -          - 
                                  *%           1%         -%         -% 
 
Tax avoidance / evasion           *            *          -          - 
                                  *%           1%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   63           40          -          - 
 
Effective sample size            39           24          -          - 
 
Total                            52           29          -          - 
 
People being tracked 
/ monitored / stalked             *            *          -          - 
                                  *%           1%         -%         -% 
 
Cambridge Analytica               -            -          -          - 
                                  -%           -%         -%         -% 
 
Election fraud 
/ interference                    -            -          -          - 
                                  -%           -%         -%         -% 
 
Messages / requests 
from people I don't know          -            -          -          - 
                                  -%           -%         -%         -% 
 
Propaganda / 
 biased information               -            -          -          - 
                                  -%           -%         -%         -% 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -          - 
                                  -%           -%         -%         -% 
 
Lack of regulation 
/ censorship                      -            -          -          - 
                                  -%           -%         -%         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -          - 
                                  -%           -%         -%         -% 
 
Hate speech                       -            -          -          - 
                                  -%           -%         -%         -% 
 
Focussing on 
celebrities / royalty             -            -          -          - 
                                  -%           -%         -%         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          - 
                                  -%           -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 360 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: WhatsApp randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   63           40          -          - 
 
Effective sample size            39           24          -          - 
 
Total                            52           29          -          - 
 
Has been fined 
/ taken to court                  -            -          -          - 
                                  -%           -%         -%         -% 
 
Targeted adverts 
/ too many adverts                -            -          -          - 
                                  -%           -%         -%         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -          - 
                                  -%           -%         -%         -% 
 
Too much censorship               -            -          -          - 
                                  -%           -%         -%         -% 
 
Addicted to using 
sites / children 
using too much                    -            -          -          - 
                                  -%           -%         -%         -% 
 
Videos being posted               -            -          -          - 
                                  -%           -%         -%         -% 
 
False advertising                 -            -          -          - 
                                  -%           -%         -%         -% 
 
Don't know / Not stated           2            -          -          - 
                                  3%           -%         -%         -% 
 
Other                             4            2          -          - 
                                  7%           7%         -%         -% 
 
Nothing                           5            5          -          - 
                                  9%          15%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5404 
Table 361 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48            **        33            **         **         **         **         **         **         **          22          **         **           **         **         **         ** 
 
Effective sample size            30            **        21            **         **         **         **         **         **         **          13          **         **           **         **         **         ** 
 
Total                            37            **        27            **         **         **         **         **         **         **          17          **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                    17            **        12            **         **         **         **         **         **         **           6          **         **           **         **         **         ** 
                                 46%           **        46%           **         **         **         **         **         **         **          33%         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               7            **         7            **         **         **         **         **         **         **           4          **         **           **         **         **         ** 
                                 19%           **        25%           **         **         **         **         **         **         **          22%         **         **           **         **         **         ** 
 
Inappropriate 
for children                      6            **         6            **         **         **         **         **         **         **           2          **         **           **         **         **         ** 
                                 15%           **        21%           **         **         **         **         **         **         **          12%         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          2            **         2            **         **         **         **         **         **         **           2          **         **           **         **         **         ** 
                                  5%           **         7%           **         **         **         **         **         **         **          11%         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            **         2            **         **         **         **         **         **         **           2          **         **           **         **         **         ** 
                                  5%           **         6%           **         **         **         **         **         **         **          10%         **         **           **         **         **         ** 
 
Lack of data 
protection / security             2            **         2            **         **         **         **         **         **         **           2          **         **           **         **         **         ** 
                                  5%           **         6%           **         **         **         **         **         **         **          10%         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           2            **         2            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  5%           **         6%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Momo                              2            **         2            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  4%           **         6%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Fake news / stories               *            **         *            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  1%           **         2%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      *            **         *            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  1%           **         2%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    *            **         -            **         **         **         **         **         **         **           *          **         **           **         **         **         ** 
                                  1%           **         -%           **         **         **         **         **         **         **           3%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48            **        33            **         **         **         **         **         **         **          22          **         **           **         **         **         ** 
 
Effective sample size            30            **        21            **         **         **         **         **         **         **          13          **         **           **         **         **         ** 
 
Total                            37            **        27            **         **         **         **         **         **         **          17          **         **           **         **         **         ** 
 
Terrorism videos                  *            **         *            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  1%           **         1%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  *            **         -            **         **         **         **         **         **         **           *          **         **           **         **         **         ** 
                                  1%           **         -%           **         **         **         **         **         **         **           2%         **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Cambridge Analytica               -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Propaganda / 
 biased information               -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5406 
Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48            **        33            **         **         **         **         **         **         **          22          **         **           **         **         **         ** 
 
Effective sample size            30            **        21            **         **         **         **         **         **         **          13          **         **           **         **         **         ** 
 
Total                            37            **        27            **         **         **         **         **         **         **          17          **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Tax avoidance / evasion           -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Hate speech                       -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48            **        33            **         **         **         **         **         **         **          22          **         **           **         **         **         ** 
 
Effective sample size            30            **        21            **         **         **         **         **         **         **          13          **         **           **         **         **         ** 
 
Total                            37            **        27            **         **         **         **         **         **         **          17          **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Too much censorship               -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Videos being posted               -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
False advertising                 -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Don't know / Not stated           3            **         -            **         **         **         **         **         **         **           3          **         **           **         **         **         ** 
                                  7%           **         -%           **         **         **         **         **         **         **          15%         **         **           **         **         **         ** 
 
Other                             3            **         1            **         **         **         **         **         **         **           3          **         **           **         **         **         ** 
                                  9%           **         6%           **         **         **         **         **         **         **          20%         **         **           **         **         **         ** 
 
Nothing                           -            **         -            **         **         **         **         **         **         **           -          **         **           **         **         **         ** 
                                  -%           **         -%           **         **         **         **         **         **         **           -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   48           24         24            **         **         **        24         23           46          ** 
 
Effective sample size            30           15         15            **         **         **        16         13           29          ** 
 
Total                            37           18         19            **         **         **        21         14           36          ** 
 
Child grooming 
/ paedophilia                    17            9          8            **         **         **        10          5           16          ** 
                                 46%          49%        43%           **         **         **        48%        36%          45%         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               7            3          4            **         **         **         4          3            7          ** 
                                 19%          18%        21%           **         **         **        17%        24%          19%         ** 
 
Inappropriate 
for children                      6            3          3            **         **         **         4          2            6          ** 
                                 15%          16%        15%           **         **         **        18%        13%          15%         ** 
 
Violent images 
/ animals being tortured          2            -          2            **         **         **         2          -            2          ** 
                                  5%           -%         9%           **         **         **         8%         -%           5%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            -          2            **         **         **         2          -            2          ** 
                                  5%           -%         9%           **         **         **         8%         -%           5%         ** 
 
Lack of data 
protection / security             2            -          2            **         **         **         2          -            2          ** 
                                  5%           -%         9%           **         **         **         8%         -%           5%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           2            -          2            **         **         **         2          -            2          ** 
                                  5%           -%         9%           **         **         **         8%         -%           5%         ** 
 
Momo                              2            2          -            **         **         **         2          -            2          ** 
                                  4%           8%         -%           **         **         **         7%         -%           4%         ** 
 
Fake news / stories               *            *          *            **         **         **         -          *            *          ** 
                                  1%           2%         1%           **         **         **         -%         3%           1%         ** 
 
Lack of regulation 
/ censorship                      *            -          *            **         **         **         -          *            *          ** 
                                  1%           -%         2%           **         **         **         -%         3%           1%         ** 
 
Addicted to using 
sites / children 
using too much                    *            *          -            **         **         **         -          *            *          ** 
                                  1%           3%         -%           **         **         **         -%         3%           1%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   48           24         24            **         **         **        24         23           46          ** 
 
Effective sample size            30           15         15            **         **         **        16         13           29          ** 
 
Total                            37           18         19            **         **         **        21         14           36          ** 
 
Terrorism videos                  *            -          *            **         **         **         -          *            *          ** 
                                  1%           -%         2%           **         **         **         -%         2%           1%         ** 
 
Seen bad press 
but can't recall                  *            -          *            **         **         **         *          -            *          ** 
                                  1%           -%         2%           **         **         **         1%         -%           1%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Cambridge Analytica               -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Election fraud 
/ interference                    -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Messages / requests 
from people I don't know          -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Propaganda / 
 biased information               -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Scams / fraudulent 
activity                          -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Bullying / trolling 
/ attacking people                -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Encouraging 
self-harm / suicide               -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   48           24         24            **         **         **        24         23           46          ** 
 
Effective sample size            30           15         15            **         **         **        16         13           29          ** 
 
Total                            37           18         19            **         **         **        21         14           36          ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Tax avoidance / evasion           -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Hate speech                       -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Focussing on 
celebrities / royalty             -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
People being tracked 
/ monitored / stalked             -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Has been fined 
/ taken to court                  -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                   48           24         24            **         **         **        24         23           46          ** 
 
Effective sample size            30           15         15            **         **         **        16         13           29          ** 
 
Total                            37           18         19            **         **         **        21         14           36          ** 
 
Targeted adverts 
/ too many adverts                -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Too much censorship               -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Videos being posted               -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
False advertising                 -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Don't know / Not stated           3            1          2            **         **         **         *          2            3          ** 
                                  7%           4%        10%           **         **         **         2%        15%           7%         ** 
 
Other                             3            2          2            **         **         **         1          2            3          ** 
                                  9%           9%        10%           **         **         **         7%        14%           9%         ** 
 
Nothing                           -            -          -            **         **         **         -          -            -          ** 
                                  -%           -%         -%           **         **         **         -%         -%           -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48            **         **         **         **         **         -          **         -          -          **         **         **          45          **         **         - 
 
Effective sample size            30            **         **         **         **         **         -          **         -          -          **         **         **          28          **         **         - 
 
Total                            37            **         **         **         **         **         -          **         -          -          **         **         **          35          **         **         - 
 
Child grooming 
/ paedophilia                    17            **         **         **         **         **         -          **         -          -          **         **         **          17          **         **         - 
                                 46%           **         **         **         **         **         -%         **         -%         -%         **         **         **          48%         **         **         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               7            **         **         **         **         **         -          **         -          -          **         **         **           7          **         **         - 
                                 19%           **         **         **         **         **         -%         **         -%         -%         **         **         **          20%         **         **         -% 
 
Inappropriate 
for children                      6            **         **         **         **         **         -          **         -          -          **         **         **           6          **         **         - 
                                 15%           **         **         **         **         **         -%         **         -%         -%         **         **         **          16%         **         **         -% 
 
Violent images 
/ animals being tortured          2            **         **         **         **         **         -          **         -          -          **         **         **           2          **         **         - 
                                  5%           **         **         **         **         **         -%         **         -%         -%         **         **         **           5%         **         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            **         **         **         **         **         -          **         -          -          **         **         **           2          **         **         - 
                                  5%           **         **         **         **         **         -%         **         -%         -%         **         **         **           5%         **         **         -% 
 
Lack of data 
protection / security             2            **         **         **         **         **         -          **         -          -          **         **         **           2          **         **         - 
                                  5%           **         **         **         **         **         -%         **         -%         -%         **         **         **           5%         **         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           2            **         **         **         **         **         -          **         -          -          **         **         **           2          **         **         - 
                                  5%           **         **         **         **         **         -%         **         -%         -%         **         **         **           5%         **         **         -% 
 
Momo                              2            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  4%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Fake news / stories               *            **         **         **         **         **         -          **         -          -          **         **         **           *          **         **         - 
                                  1%           **         **         **         **         **         -%         **         -%         -%         **         **         **           1%         **         **         -% 
 
Lack of regulation 
/ censorship                      *            **         **         **         **         **         -          **         -          -          **         **         **           *          **         **         - 
                                  1%           **         **         **         **         **         -%         **         -%         -%         **         **         **           1%         **         **         -% 
 
Addicted to using 
sites / children 
using too much                    *            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  1%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48            **         **         **         **         **         -          **         -          -          **         **         **          45          **         **         - 
 
Effective sample size            30            **         **         **         **         **         -          **         -          -          **         **         **          28          **         **         - 
 
Total                            37            **         **         **         **         **         -          **         -          -          **         **         **          35          **         **         - 
 
Terrorism videos                  *            **         **         **         **         **         -          **         -          -          **         **         **           *          **         **         - 
                                  1%           **         **         **         **         **         -%         **         -%         -%         **         **         **           1%         **         **         -% 
 
Seen bad press 
but can't recall                  *            **         **         **         **         **         -          **         -          -          **         **         **           *          **         **         - 
                                  1%           **         **         **         **         **         -%         **         -%         -%         **         **         **           1%         **         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Cambridge Analytica               -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Election fraud 
/ interference                    -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Messages / requests 
from people I don't know          -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Propaganda / 
 biased information               -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Scams / fraudulent 
activity                          -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Bullying / trolling 
/ attacking people                -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Encouraging 
self-harm / suicide               -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5414 
Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48            **         **         **         **         **         -          **         -          -          **         **         **          45          **         **         - 
 
Effective sample size            30            **         **         **         **         **         -          **         -          -          **         **         **          28          **         **         - 
 
Total                            37            **         **         **         **         **         -          **         -          -          **         **         **          35          **         **         - 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Tax avoidance / evasion           -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Hate speech                       -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Focussing on 
celebrities / royalty             -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
People being tracked 
/ monitored / stalked             -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Has been fined 
/ taken to court                  -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48            **         **         **         **         **         -          **         -          -          **         **         **          45          **         **         - 
 
Effective sample size            30            **         **         **         **         **         -          **         -          -          **         **         **          28          **         **         - 
 
Total                            37            **         **         **         **         **         -          **         -          -          **         **         **          35          **         **         - 
 
Targeted adverts 
/ too many adverts                -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Too much censorship               -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Videos being posted               -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
False advertising                 -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Don't know / Not stated           3            **         **         **         **         **         -          **         -          -          **         **         **           3          **         **         - 
                                  7%           **         **         **         **         **         -%         **         -%         -%         **         **         **           7%         **         **         -% 
 
Other                             3            **         **         **         **         **         -          **         -          -          **         **         **           3          **         **         - 
                                  9%           **         **         **         **         **         -%         **         -%         -%         **         **         **          10%         **         **         -% 
 
Nothing                           -            **         **         **         **         **         -          **         -          -          **         **         **           -          **         **         - 
                                  -%           **         **         **         **         **         -%         **         -%         -%         **         **         **           -%         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           28          **         **         **         **           **        26           23          **         **         **           **         **         **         - 
 
Effective sample size            30           18          **         **         **         **           **        16           14          **         **         **           **         **         **         - 
 
Total                            37           23          **         **         **         **           **        19           19          **         **         **           **         **         **         - 
 
Child grooming 
/ paedophilia                    17           12          **         **         **         **           **        10            6          **         **         **           **         **         **         - 
                                 46%          51%         **         **         **         **           **        53%          35%         **         **         **           **         **         **         -% 
 
Inappropriate 
content / pornography 
/ sexualised images               7            5          **         **         **         **           **         4            4          **         **         **           **         **         **         - 
                                 19%          21%         **         **         **         **           **        20%          20%         **         **         **           **         **         **         -% 
 
Inappropriate 
for children                      6            2          **         **         **         **           **         2            4          **         **         **           **         **         **         - 
                                 15%           7%         **         **         **         **           **         8%          19%         **         **         **           **         **         **         -% 
 
Violent images 
/ animals being tortured          2            2          **         **         **         **           **         2            2          **         **         **           **         **         **         - 
                                  5%           8%         **         **         **         **           **         9%           9%         **         **         **           **         **         **         -% 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  5%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Lack of data 
protection / security             2            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  5%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Setting up fake profiles 
/ accounts / catfishing           2            2          **         **         **         **           **         2            -          **         **         **           **         **         **         - 
                                  5%           7%         **         **         **         **           **         9%           -%         **         **         **           **         **         **         -% 
 
Momo                              2            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  4%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Fake news / stories               *            *          **         **         **         **           **         *            *          **         **         **           **         **         **         - 
                                  1%           1%         **         **         **         **           **         1%           2%         **         **         **           **         **         **         -% 
 
Lack of regulation 
/ censorship                      *            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  1%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           28          **         **         **         **           **        26           23          **         **         **           **         **         **         - 
 
Effective sample size            30           18          **         **         **         **           **        16           14          **         **         **           **         **         **         - 
 
Total                            37           23          **         **         **         **           **        19           19          **         **         **           **         **         **         - 
 
Addicted to using 
sites / children 
using too much                    *            *          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  1%           2%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Terrorism videos                  *            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  1%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Seen bad press 
but can't recall                  *            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  1%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
People being hacked / 
 having personal details 
stolen / compromised              -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Cambridge Analytica               -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Election fraud 
/ interference                    -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Messages / requests 
from people I don't know          -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Propaganda / 
 biased information               -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Scams / fraudulent 
activity                          -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Bullying / trolling 
/ attacking people                -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           28          **         **         **         **           **        26           23          **         **         **           **         **         **         - 
 
Effective sample size            30           18          **         **         **         **           **        16           14          **         **         **           **         **         **         - 
 
Total                            37           23          **         **         **         **           **        19           19          **         **         **           **         **         **         - 
 
Encouraging 
self-harm / suicide               -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Tax avoidance / evasion           -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Hate speech                       -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Focussing on 
celebrities / royalty             -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
People being tracked 
/ monitored / stalked             -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           28          **         **         **         **           **        26           23          **         **         **           **         **         **         - 
 
Effective sample size            30           18          **         **         **         **           **        16           14          **         **         **           **         **         **         - 
 
Total                            37           23          **         **         **         **           **        19           19          **         **         **           **         **         **         - 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Has been fined 
/ taken to court                  -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Targeted adverts 
/ too many adverts                -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Too much censorship               -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Videos being posted               -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
False advertising                 -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Don't know / Not stated           3            2          **         **         **         **           **         2            3          **         **         **           **         **         **         - 
                                  7%           9%         **         **         **         **           **        10%          14%         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           28          **         **         **         **           **        26           23          **         **         **           **         **         **         - 
 
Effective sample size            30           18          **         **         **         **           **        16           14          **         **         **           **         **         **         - 
 
Total                            37           23          **         **         **         **           **        19           19          **         **         **           **         **         **         - 
 
Other                             3            3          **         **         **         **           **         1            2          **         **         **           **         **         **         - 
                                  9%          13%         **         **         **         **           **         8%          10%         **         **         **           **         **         **         -% 
 
Nothing                           -            -          **         **         **         **           **         -            -          **         **         **           **         **         **         - 
                                  -%           -%         **         **         **         **           **         -%           -%         **         **         **           **         **         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           45         42          **        23          **          43         33         27         32          **          40         26         25         24          ** 
 
Effective sample size            30           28         27          **        16          **          27         20         17         20          **          25         16         15         14          ** 
 
Total                            37           34         32          **        20          **          32         23         19         24          **          30         17         16         16          ** 
 
Child grooming 
/ paedophilia                    17           17         17          **        11          **          17         11         12         13          **          14          9          9          8          ** 
                                 46%          49%        52%         **        56%         **          52%        48%        64%        54%         **          47%        52%        54%        48%         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               7            7          7          **         6          **           7          7          3          7          **           6          3          2          3          ** 
                                 19%          21%        21%         **        33%         **          21%        28%        17%        28%         **          18%        19%        14%        20%         ** 
 
Inappropriate 
for children                      6            5          3          **         3          **           3          3          3          3          **           5          2          1          4          ** 
                                 15%          15%        11%         **        15%         **          11%        15%        16%        15%         **          17%         9%         6%        23%         ** 
 
Violent images 
/ animals being tortured          2            2          2          **         -          **           2          2          2          2          **           2          2          2          -          ** 
                                  5%           5%         5%         **         -%         **           5%         8%         9%         7%         **           6%        10%        11%         -%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            2          2          **         2          **           2          2          -          2          **           2          2          2          -          ** 
                                  5%           5%         5%         **         9%         **           5%         7%         -%         7%         **           6%        10%        11%         -%         ** 
 
Lack of data 
protection / security             2            2          2          **         2          **           2          2          -          2          **           2          2          2          -          ** 
                                  5%           5%         5%         **         9%         **           5%         7%         -%         7%         **           6%        10%        11%         -%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           2            2          2          **         -          **           2          2          2          -          **           2          2          2          2          ** 
                                  5%           5%         5%         **         -%         **           5%         7%         9%         -%         **           6%        10%        11%        10%         ** 
 
Momo                              2            2          2          **         2          **           2          -          -          2          **           2          -          -          2          ** 
                                  4%           4%         5%         **         8%         **           5%         -%         -%         6%         **           5%         -%         -%         9%         ** 
 
Fake news / stories               *            *          *          **         *          **           *          *          *          *          **           *          *          *          *          ** 
                                  1%           1%         2%         **         1%         **           1%         2%         1%         1%         **           2%         3%         3%         1%         ** 
 
Lack of regulation 
/ censorship                      *            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  1%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           45         42          **        23          **          43         33         27         32          **          40         26         25         24          ** 
 
Effective sample size            30           28         27          **        16          **          27         20         17         20          **          25         16         15         14          ** 
 
Total                            37           34         32          **        20          **          32         23         19         24          **          30         17         16         16          ** 
 
Addicted to using 
sites / children 
using too much                    *            *          *          **         -          **           *          *          -          -          **           *          *          *          *          ** 
                                  1%           1%         1%         **         -%         **           1%         2%         -%         -%         **           1%         3%         3%         3%         ** 
 
Terrorism videos                  *            *          *          **         -          **           *          *          -          *          **           *          *          *          *          ** 
                                  1%           1%         1%         **         -%         **           1%         1%         -%         1%         **           1%         2%         2%         2%         ** 
 
Seen bad press 
but can't recall                  *            *          *          **         -          **           *          *          -          -          **           *          -          -          *          ** 
                                  1%           1%         1%         **         -%         **           1%         1%         -%         -%         **           1%         -%         -%         2%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Cambridge Analytica               -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Election fraud 
/ interference                    -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Messages / requests 
from people I don't know          -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Propaganda / 
 biased information               -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Scams / fraudulent 
activity                          -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Bullying / trolling 
/ attacking people                -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           45         42          **        23          **          43         33         27         32          **          40         26         25         24          ** 
 
Effective sample size            30           28         27          **        16          **          27         20         17         20          **          25         16         15         14          ** 
 
Total                            37           34         32          **        20          **          32         23         19         24          **          30         17         16         16          ** 
 
Encouraging 
self-harm / suicide               -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Tax avoidance / evasion           -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Hate speech                       -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Focussing on 
celebrities / royalty             -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
People being tracked 
/ monitored / stalked             -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           45         42          **        23          **          43         33         27         32          **          40         26         25         24          ** 
 
Effective sample size            30           28         27          **        16          **          27         20         17         20          **          25         16         15         14          ** 
 
Total                            37           34         32          **        20          **          32         23         19         24          **          30         17         16         16          ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Has been fined 
/ taken to court                  -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Targeted adverts 
/ too many adverts                -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Too much censorship               -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Videos being posted               -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
False advertising                 -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           45         42          **        23          **          43         33         27         32          **          40         26         25         24          ** 
 
Effective sample size            30           28         27          **        16          **          27         20         17         20          **          25         16         15         14          ** 
 
Total                            37           34         32          **        20          **          32         23         19         24          **          30         17         16         16          ** 
 
Don't know / Not stated           3            *          *          **         *          **           *          *          -          *          **           *          *          -          -          ** 
                                  7%           1%         2%         **         3%         **           2%         2%         -%         2%         **           2%         3%         -%         -%         ** 
 
Other                             3            3          3          **         2          **           3          2          2          2          **           3          2          *          2          ** 
                                  9%          10%        11%         **         9%         **          11%         8%         9%         8%         **          11%        11%         2%        11%         ** 
 
Nothing                           -            -          -          **         -          **           -          -          -          -          **           -          -          -          -          ** 
                                  -%           -%         -%         **         -%         **           -%         -%         -%         -%         **           -%         -%         -%         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48            **        28           33         35         29          **        33            **        21          **         **           **         **         **         ** 
 
Effective sample size            30            **        18           20         21         17          **        20            **        14          **         **           **         **         **         ** 
 
Total                            37            **        23           25         26         22          **        24            **        19          **         **           **         **         **         ** 
 
Child grooming 
/ paedophilia                    17            **        13           13         13         11          **        12            **         7          **         **           **         **         **         ** 
                                 46%           **        55%          53%        51%        52%         **        49%           **        34%         **         **           **         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               7            **         5            6          6          4          **         4            **         5          **         **           **         **         **         ** 
                                 19%           **        23%          22%        22%        20%         **        17%           **        26%         **         **           **         **         **         ** 
 
Inappropriate 
for children                      6            **         4            5          5          3          **         5            **         4          **         **           **         **         **         ** 
                                 15%           **        19%          20%        20%        16%         **        22%           **        19%         **         **           **         **         **         ** 
 
Violent images 
/ animals being tortured          2            **         -            2          2          2          **         -            **         2          **         **           **         **         **         ** 
                                  5%           **         -%           7%         7%         8%         **         -%           **         9%         **         **           **         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            **         2            2          2          2          **         2            **         2          **         **           **         **         **         ** 
                                  5%           **         7%           7%         6%         8%         **         7%           **         9%         **         **           **         **         **         ** 
 
Lack of data 
protection / security             2            **         2            2          2          2          **         2            **         2          **         **           **         **         **         ** 
                                  5%           **         7%           7%         6%         8%         **         7%           **         9%         **         **           **         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           2            **         -            -          -          -          **         -            **         2          **         **           **         **         **         ** 
                                  5%           **         -%           -%         -%         -%         **         -%           **         9%         **         **           **         **         **         ** 
 
Momo                              2            **         -            2          2          2          **         2            **         2          **         **           **         **         **         ** 
                                  4%           **         -%           6%         6%         7%         **         6%           **         8%         **         **           **         **         **         ** 
 
Fake news / stories               *            **         *            *          *          *          **         *            **         *          **         **           **         **         **         ** 
                                  1%           **         1%           2%         2%         2%         **         2%           **         1%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48            **        28           33         35         29          **        33            **        21          **         **           **         **         **         ** 
 
Effective sample size            30            **        18           20         21         17          **        20            **        14          **         **           **         **         **         ** 
 
Total                            37            **        23           25         26         22          **        24            **        19          **         **           **         **         **         ** 
 
Lack of regulation 
/ censorship                      *            **         *            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  1%           **         2%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    *            **         *            -          *          -          **         *            **         -          **         **           **         **         **         ** 
                                  1%           **         2%           -%         2%         -%         **         2%           **         -%         **         **           **         **         **         ** 
 
Terrorism videos                  *            **         -            *          *          *          **         *            **         -          **         **           **         **         **         ** 
                                  1%           **         -%           1%         1%         2%         **         1%           **         -%         **         **           **         **         **         ** 
 
Seen bad press 
but can't recall                  *            **         -            *          *          *          **         *            **         -          **         **           **         **         **         ** 
                                  1%           **         -%           1%         1%         1%         **         1%           **         -%         **         **           **         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Cambridge Analytica               -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Election fraud 
/ interference                    -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Messages / requests 
from people I don't know          -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Propaganda / 
 biased information               -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48            **        28           33         35         29          **        33            **        21          **         **           **         **         **         ** 
 
Effective sample size            30            **        18           20         21         17          **        20            **        14          **         **           **         **         **         ** 
 
Total                            37            **        23           25         26         22          **        24            **        19          **         **           **         **         **         ** 
 
Scams / fraudulent 
activity                          -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Encouraging 
self-harm / suicide               -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Tax avoidance / evasion           -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48            **        28           33         35         29          **        33            **        21          **         **           **         **         **         ** 
 
Effective sample size            30            **        18           20         21         17          **        20            **        14          **         **           **         **         **         ** 
 
Total                            37            **        23           25         26         22          **        24            **        19          **         **           **         **         **         ** 
 
Hate speech                       -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Focussing on 
celebrities / royalty             -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Has been fined 
/ taken to court                  -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Targeted adverts 
/ too many adverts                -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Too much censorship               -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                   48            **        28           33         35         29          **        33            **        21          **         **           **         **         **         ** 
 
Effective sample size            30            **        18           20         21         17          **        20            **        14          **         **           **         **         **         ** 
 
Total                            37            **        23           25         26         22          **        24            **        19          **         **           **         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Videos being posted               -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
False advertising                 -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Don't know / Not stated           3            **         2            *          *          -          **         -            **         *          **         **           **         **         **         ** 
                                  7%           **         9%           2%         2%         -%         **         -%           **         3%         **         **           **         **         **         ** 
 
Other                             3            **         3            1          2          2          **         2            **         3          **         **           **         **         **         ** 
                                  9%           **        14%           6%         7%         9%         **         8%           **        18%         **         **           **         **         **         ** 
 
Nothing                           -            **         -            -          -          -          **         -            **         -          **         **           **         **         **         ** 
                                  -%           **         -%           -%         -%         -%         **         -%           **         -%         **         **           **         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   48            ** 
 
Effective sample size            30            ** 
 
Total                            37            ** 
 
Child grooming 
/ paedophilia                    17            ** 
                                 46%           ** 
 
Inappropriate 
content / pornography 
/ sexualised images               7            ** 
                                 19%           ** 
 
Inappropriate 
for children                      6            ** 
                                 15%           ** 
 
Violent images 
/ animals being tortured          2            ** 
                                  5%           ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            ** 
                                  5%           ** 
 
Lack of data 
protection / security             2            ** 
                                  5%           ** 
 
Setting up fake profiles 
/ accounts / catfishing           2            ** 
                                  5%           ** 
 
Momo                              2            ** 
                                  4%           ** 
 
Fake news / stories               *            ** 
                                  1%           ** 
 
Lack of regulation 
/ censorship                      *            ** 
                                  1%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   48            ** 
 
Effective sample size            30            ** 
 
Total                            37            ** 
 
Addicted to using 
sites / children 
using too much                    *            ** 
                                  1%           ** 
 
Terrorism videos                  *            ** 
                                  1%           ** 
 
Seen bad press 
but can't recall                  *            ** 
                                  1%           ** 
 
People being hacked / 
 having personal details 
stolen / compromised              -            ** 
                                  -%           ** 
 
Cambridge Analytica               -            ** 
                                  -%           ** 
 
Election fraud 
/ interference                    -            ** 
                                  -%           ** 
 
Messages / requests 
from people I don't know          -            ** 
                                  -%           ** 
 
Propaganda / 
 biased information               -            ** 
                                  -%           ** 
 
Scams / fraudulent 
activity                          -            ** 
                                  -%           ** 
 
Bullying / trolling 
/ attacking people                -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   48            ** 
 
Effective sample size            30            ** 
 
Total                            37            ** 
 
Encouraging 
self-harm / suicide               -            ** 
                                  -%           ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            ** 
                                  -%           ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            ** 
                                  -%           ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            ** 
                                  -%           ** 
 
Tax avoidance / evasion           -            ** 
                                  -%           ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            ** 
                                  -%           ** 
 
Hate speech                       -            ** 
                                  -%           ** 
 
Focussing on 
celebrities / royalty             -            ** 
                                  -%           ** 
 
People being tracked 
/ monitored / stalked             -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   48            ** 
 
Effective sample size            30            ** 
 
Total                            37            ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            ** 
                                  -%           ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            ** 
                                  -%           ** 
 
Has been fined 
/ taken to court                  -            ** 
                                  -%           ** 
 
Targeted adverts 
/ too many adverts                -            ** 
                                  -%           ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            ** 
                                  -%           ** 
 
Too much censorship               -            ** 
                                  -%           ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            ** 
                                  -%           ** 
 
Videos being posted               -            ** 
                                  -%           ** 
 
False advertising                 -            ** 
                                  -%           ** 
 
Don't know / Not stated           3            ** 
                                  7%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                   48            ** 
 
Effective sample size            30            ** 
 
Total                            37            ** 
 
Other                             3            ** 
                                  9%           ** 
 
Nothing                           -            ** 
                                  -%           ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           23         23         29         22         40         28          **         **         **         **        27          ** 
 
Effective sample size            30           15         14         18         14         26         19          **         **         **         **        18          ** 
 
Total                            37           20         16         24         18         32         26          **         **         **         **        24          ** 
 
Child grooming 
/ paedophilia                    17           10          9         11          8         16         12          **         **         **         **        12          ** 
                                 46%          51%        52%        44%        42%        49%        45%         **         **         **         **        50%         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               7            2          2          7          1          6          4          **         **         **         **         2          ** 
                                 19%          10%        14%        28%         4%        17%        14%         **         **         **         **         8%         ** 
 
Inappropriate 
for children                      6            2          1          2          2          4          4          **         **         **         **         4          ** 
                                 15%          10%         3%         8%         9%        12%        16%         **         **         **         **        16%         ** 
 
Violent images 
/ animals being tortured          2            2          2          -          2          2          2          **         **         **         **         2          ** 
                                  5%           9%        11%         -%        10%         6%         7%         **         **         **         **         7%         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            -          -          2          -          2          2          **         **         **         **         -          ** 
                                  5%           -%         -%         7%         -%         5%         6%         **         **         **         **         -%         ** 
 
Lack of data 
protection / security             2            -          -          2          -          2          2          **         **         **         **         -          ** 
                                  5%           -%         -%         7%         -%         5%         6%         **         **         **         **         -%         ** 
 
Setting up fake profiles 
/ accounts / catfishing           2            2          -          2          2          2          2          **         **         **         **         2          ** 
                                  5%           8%         -%         7%         9%         5%         6%         **         **         **         **         7%         ** 
 
Momo                              2            2          -          2          -          2          -          **         **         **         **         -          ** 
                                  4%           8%         -%         6%         -%         5%         -%         **         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           23         23         29         22         40         28          **         **         **         **        27          ** 
 
Effective sample size            30           15         14         18         14         26         19          **         **         **         **        18          ** 
 
Total                            37           20         16         24         18         32         26          **         **         **         **        24          ** 
 
Fake news / stories               *            *          *          *          *          *          *          **         **         **         **         *          ** 
                                  1%           1%         3%         1%         1%         2%         1%         **         **         **         **         1%         ** 
 
Lack of regulation 
/ censorship                      *            -          -          -          *          *          *          **         **         **         **         -          ** 
                                  1%           -%         -%         -%         3%         1%         2%         **         **         **         **         -%         ** 
 
Addicted to using 
sites / children 
using too much                    *            *          *          *          -          *          *          **         **         **         **         -          ** 
                                  1%           2%         3%         2%         -%         1%         2%         **         **         **         **         -%         ** 
 
Terrorism videos                  *            -          *          -          -          -          -          **         **         **         **         -          ** 
                                  1%           -%         2%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Seen bad press 
but can't recall                  *            -          -          *          -          -          -          **         **         **         **         *          ** 
                                  1%           -%         -%         1%         -%         -%         -%         **         **         **         **         1%         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Cambridge Analytica               -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Election fraud 
/ interference                    -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           23         23         29         22         40         28          **         **         **         **        27          ** 
 
Effective sample size            30           15         14         18         14         26         19          **         **         **         **        18          ** 
 
Total                            37           20         16         24         18         32         26          **         **         **         **        24          ** 
 
Messages / requests 
from people I don't know          -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Propaganda / 
 biased information               -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Scams / fraudulent 
activity                          -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Bullying / trolling 
/ attacking people                -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Encouraging 
self-harm / suicide               -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5439 
Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           23         23         29         22         40         28          **         **         **         **        27          ** 
 
Effective sample size            30           15         14         18         14         26         19          **         **         **         **        18          ** 
 
Total                            37           20         16         24         18         32         26          **         **         **         **        24          ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Tax avoidance / evasion           -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Hate speech                       -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Focussing on 
celebrities / royalty             -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
People being tracked 
/ monitored / stalked             -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           23         23         29         22         40         28          **         **         **         **        27          ** 
 
Effective sample size            30           15         14         18         14         26         19          **         **         **         **        18          ** 
 
Total                            37           20         16         24         18         32         26          **         **         **         **        24          ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Has been fined 
/ taken to court                  -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Targeted adverts 
/ too many adverts                -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Too much censorship               -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Videos being posted               -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
False advertising                 -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           23         23         29         22         40         28          **         **         **         **        27          ** 
 
Effective sample size            30           15         14         18         14         26         19          **         **         **         **        18          ** 
 
Total                            37           20         16         24         18         32         26          **         **         **         **        24          ** 
 
Don't know / Not stated           3            *          3          2          3          3          3          **         **         **         **         3          ** 
                                  7%           3%        16%         9%        14%         8%        10%         **         **         **         **        11%         ** 
 
Other                             3            3          3          3          2          3          3          **         **         **         **         3          ** 
                                  9%          15%        19%        13%        11%        11%        13%         **         **         **         **        14%         ** 
 
Nothing                           -            -          -          -          -          -          -          **         **         **         **         -          ** 
                                  -%           -%         -%         -%         -%         -%         -%         **         **         **         **         -%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           42         26          **         **        30          **        23          **         **         **         **        22         34          **         **         ** 
 
Effective sample size            30           27         15          **         **        21          **        16          **         **         **         **        14         23          **         **         ** 
 
Total                            37           34         20          **         **        29          **        22          **         **         **         **        18         30          **         **         ** 
 
Child grooming 
/ paedophilia                    17           16          8          **         **        15          **        11          **         **         **         **        13         15          **         **         ** 
                                 46%          48%        41%         **         **        50%         **        52%         **         **         **         **        71%        50%         **         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               7            7          4          **         **         7          **         4          **         **         **         **         2          6          **         **         ** 
                                 19%          21%        21%         **         **        23%         **        17%         **         **         **         **        13%        21%         **         **         ** 
 
Inappropriate 
for children                      6            6          2          **         **         2          **         2          **         **         **         **         1          4          **         **         ** 
                                 15%          17%        10%         **         **         7%         **        10%         **         **         **         **         4%        12%         **         **         ** 
 
Violent images 
/ animals being tortured          2            2          2          **         **         2          **         2          **         **         **         **         -          2          **         **         ** 
                                  5%           5%         9%         **         **         6%         **         8%         **         **         **         **         -%         6%         **         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            2          2          **         **         2          **         -          **         **         **         **         -          2          **         **         ** 
                                  5%           5%         9%         **         **         6%         **         -%         **         **         **         **         -%         6%         **         **         ** 
 
Lack of data 
protection / security             2            2          2          **         **         2          **         -          **         **         **         **         -          2          **         **         ** 
                                  5%           5%         9%         **         **         6%         **         -%         **         **         **         **         -%         6%         **         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           2            2          -          **         **         2          **         -          **         **         **         **         -          2          **         **         ** 
                                  5%           5%         -%         **         **         6%         **         -%         **         **         **         **         -%         6%         **         **         ** 
 
Momo                              2            -          -          **         **         2          **         2          **         **         **         **         -          2          **         **         ** 
                                  4%           -%         -%         **         **         5%         **         7%         **         **         **         **         -%         5%         **         **         ** 
 
Fake news / stories               *            *          *          **         **         *          **         *          **         **         **         **         *          *          **         **         ** 
                                  1%           1%         2%         **         **         2%         **         1%         **         **         **         **         2%         1%         **         **         ** 
 
Lack of regulation 
/ censorship                      *            *          -          **         **         -          **         *          **         **         **         **         -          *          **         **         ** 
                                  1%           1%         -%         **         **         -%         **         2%         **         **         **         **         -%         2%         **         **         ** 
 
Addicted to using 
sites / children 
using too much                    *            *          *          **         **         *          **         *          **         **         **         **         -          *          **         **         ** 
                                  1%           1%         2%         **         **         2%         **         2%         **         **         **         **         -%         2%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           42         26          **         **        30          **        23          **         **         **         **        22         34          **         **         ** 
 
Effective sample size            30           27         15          **         **        21          **        16          **         **         **         **        14         23          **         **         ** 
 
Total                            37           34         20          **         **        29          **        22          **         **         **         **        18         30          **         **         ** 
 
Terrorism videos                  *            *          *          **         **         -          **         -          **         **         **         **         -          *          **         **         ** 
                                  1%           1%         2%         **         **         -%         **         -%         **         **         **         **         -%         1%         **         **         ** 
 
Seen bad press 
but can't recall                  *            -          *          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  1%           -%         2%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Cambridge Analytica               -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Election fraud 
/ interference                    -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Messages / requests 
from people I don't know          -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Propaganda / 
 biased information               -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Scams / fraudulent 
activity                          -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Bullying / trolling 
/ attacking people                -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Encouraging 
self-harm / suicide               -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           42         26          **         **        30          **        23          **         **         **         **        22         34          **         **         ** 
 
Effective sample size            30           27         15          **         **        21          **        16          **         **         **         **        14         23          **         **         ** 
 
Total                            37           34         20          **         **        29          **        22          **         **         **         **        18         30          **         **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Tax avoidance / evasion           -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Hate speech                       -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Focussing on 
celebrities / royalty             -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
People being tracked 
/ monitored / stalked             -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Has been fined 
/ taken to court                  -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                   48           42         26          **         **        30          **        23          **         **         **         **        22         34          **         **         ** 
 
Effective sample size            30           27         15          **         **        21          **        16          **         **         **         **        14         23          **         **         ** 
 
Total                            37           34         20          **         **        29          **        22          **         **         **         **        18         30          **         **         ** 
 
Targeted adverts 
/ too many adverts                -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Too much censorship               -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Videos being posted               -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
False advertising                 -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Don't know / Not stated           3            2          2          **         **         2          **         2          **         **         **         **         2          2          **         **         ** 
                                  7%           6%        11%         **         **         6%         **        10%         **         **         **         **        13%         7%         **         **         ** 
 
Other                             3            3          2          **         **         3          **         3          **         **         **         **         3          2          **         **         ** 
                                  9%          10%        10%         **         **        11%         **        14%         **         **         **         **        17%         6%         **         **         ** 
 
Nothing                           -            -          -          **         **         -          **         -          **         **         **         **         -          -          **         **         ** 
                                  -%           -%         -%         **         **         -%         **         -%         **         **         **         **         -%         -%         **         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   48           36          **         ** 
 
Effective sample size            30           23          **         ** 
 
Total                            37           29          **         ** 
 
Child grooming 
/ paedophilia                    17           15          **         ** 
                                 46%          51%         **         ** 
 
Inappropriate 
content / pornography 
/ sexualised images               7            7          **         ** 
                                 19%          24%         **         ** 
 
Inappropriate 
for children                      6            4          **         ** 
                                 15%          12%         **         ** 
 
Violent images 
/ animals being tortured          2            2          **         ** 
                                  5%           6%         **         ** 
 
Issues with Facebook 
/ Mark Zuckerberg                 2            2          **         ** 
                                  5%           6%         **         ** 
 
Lack of data 
protection / security             2            2          **         ** 
                                  5%           6%         **         ** 
 
Setting up fake profiles 
/ accounts / catfishing           2            -          **         ** 
                                  5%           -%         **         ** 
 
Momo                              2            -          **         ** 
                                  4%           -%         **         ** 
 
Fake news / stories               *            *          **         ** 
                                  1%           2%         **         ** 
 
Lack of regulation 
/ censorship                      *            *          **         ** 
                                  1%           2%         **         ** 
 
Addicted to using 
sites / children 
using too much                    *            *          **         ** 
                                  1%           2%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   48           36          **         ** 
 
Effective sample size            30           23          **         ** 
 
Total                            37           29          **         ** 
 
Terrorism videos                  *            *          **         ** 
                                  1%           1%         **         ** 
 
Seen bad press 
but can't recall                  *            -          **         ** 
                                  1%           -%         **         ** 
 
People being hacked / 
 having personal details 
stolen / compromised              -            -          **         ** 
                                  -%           -%         **         ** 
 
Cambridge Analytica               -            -          **         ** 
                                  -%           -%         **         ** 
 
Election fraud 
/ interference                    -            -          **         ** 
                                  -%           -%         **         ** 
 
Messages / requests 
from people I don't know          -            -          **         ** 
                                  -%           -%         **         ** 
 
Propaganda / 
 biased information               -            -          **         ** 
                                  -%           -%         **         ** 
 
Scams / fraudulent 
activity                          -            -          **         ** 
                                  -%           -%         **         ** 
 
Bullying / trolling 
/ attacking people                -            -          **         ** 
                                  -%           -%         **         ** 
 
Encouraging 
self-harm / suicide               -            -          **         ** 
                                  -%           -%         **         ** 
 
Taking too long 
to remove offensive / 
 controversial material           -            -          **         ** 
                                  -%           -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   48           36          **         ** 
 
Effective sample size            30           23          **         ** 
 
Total                            37           29          **         ** 
 
Data harvesting 
/ mishandling data 
/ invasion of privacy             -            -          **         ** 
                                  -%           -%         **         ** 
 
Leaking / misusing 
personal data 
/ selling personal 
data to third parties             -            -          **         ** 
                                  -%           -%         **         ** 
 
Tax avoidance / evasion           -            -          **         ** 
                                  -%           -%         **         ** 
 
Poor conditions 
/ treatment of 
workers / equal pay               -            -          **         ** 
                                  -%           -%         **         ** 
 
Hate speech                       -            -          **         ** 
                                  -%           -%         **         ** 
 
Focussing on 
celebrities / royalty             -            -          **         ** 
                                  -%           -%         **         ** 
 
People being tracked 
/ monitored / stalked             -            -          **         ** 
                                  -%           -%         **         ** 
 
Problems with Amazon / 
 people falsely claiming 
to be from Amazon                 -            -          **         ** 
                                  -%           -%         **         ** 
 
Technical problems 
/ doesn't work properly 
/ not compatible                  -            -          **         ** 
                                  -%           -%         **         ** 
 
Has been fined 
/ taken to court                  -            -          **         ** 
                                  -%           -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 361 (continuation) 
<E6b> What bad press or controversies have you seen in relation to [insert site from E6a]? 
by Crossbreak 
Base: TikTok randomly selected from E6a 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                   48           36          **         ** 
 
Effective sample size            30           23          **         ** 
 
Total                            37           29          **         ** 
 
Targeted adverts 
/ too many adverts                -            -          **         ** 
                                  -%           -%         **         ** 
 
Using/sharing images 
without permission/ 
consent (including 
celebrties)                       -            -          **         ** 
                                  -%           -%         **         ** 
 
Too much censorship               -            -          **         ** 
                                  -%           -%         **         ** 
 
People 
posting controversial 
comments/random/stupid/ 
argumentiative things             -            -          **         ** 
                                  -%           -%         **         ** 
 
Videos being posted               -            -          **         ** 
                                  -%           -%         **         ** 
 
False advertising                 -            -          **         ** 
                                  -%           -%         **         ** 
 
Don't know / Not stated           3            2          **         ** 
                                  7%           6%         **         ** 
 
Other                             3            3          **         ** 
                                  9%          12%         **         ** 
 
Nothing                           -            -          **         ** 
                                  -%           -%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 362 
<F1> What is your working status? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Full-time paid work 
(30+ hours per week)            930          563++B     367--         93--FG    171++AFG   261++ABEFG 225++AEFG  161AFG      13--        5--        264C       486++AC    180--        258++D     310+D      231+D      130-- 
                                 45%          55%        35%          34%        56%        70%        64%        50%         6%         2%          46%        67%        23%          56%        50%        50%        24% 
 
Part-time paid work 
(8-29 hours per week)           267           49--      218++A        39G        58++FG     48G        51G        50fG       20-G        2--         97++C      99c        71--         44-        85         89++AbD    50- 
                                 13%           5%        21%          14%        19%        13%        14%        15%         8%         1%          17%        14%         9%          10%        14%        19%         9% 
 
Part-time paid work 
(under 8 hours per week)         15            7          8            3          1          2          3          3          4          -            4          5          7            2          3          7          3 
                                  1%           1%         1%           1%         *%         *%         1%         1%         2%         -%           1%         1%         1%           *%         *%         2%         1% 
 
Retired                         461          245        217            ---        ---        ---        9--abc    59ABCD    200++ABCDE 194++ABCDEF    ---        9--a     453++AB      124+bc     125         84        129 
                                 22%          24%        20%           -%         -%         -%         2%        18%        82%        93%           -%         1%        59%          27%        20%        18%        24% 
 
Still at school                  23           12         11           21++BCDEFG  -          2          -          -          -          -           21++BC      2-         ---          6         15++cD      2          1- 
                                  1%           1%         1%           8%         -%         *%         -%         -%         -%         -%           4%         *%         -%           1%         2%         *%         *% 
 
In full time 
higher education                 79           42         37           66++BCDEFG 11cDEfg     2--        ---        ---        ---        --          77++BC      2--        ---          9         56++ACD     5--       10- 
                                  4%           4%         4%          24%         4%         1%         -%         -%         -%         -%          13%         *%         -%           2%         9%         1%         2% 
 
Unemployed 
(seeking work)                  110           57         53           28++CeFG   26+ceFG    15fg       27FG       13fg        *--        *-          54++bC     42C        14--          2--       11--       14-a       83 
                                                                                                                                                                                                                      ++ABC 
                                  5%           6%         5%          10%         9%         4%         8%         4%         *%         *%           9%         6%         2%           *%         2%         3%        16% 
 
Not in paid employment 
(not seeking work)              180           42--      138++A        20f        38+FG      42Fg       35Fg       34Fg        5--        6-          58c        77C        45--         13--       14--       26-b      127 
                                                                                                                                                                                                                      ++ABC 
                                  9%           4%        13%           7%        12%        11%        10%        11%         2%         3%          10%        11%         6%           3%         2%         6%        24% 
 
Refused                          14            1--       13++A         2          -          3          5          2          2          1            2          8          4            5          6          4          - 
                                  1%           *%         1%           1%         -%         1%         1%         1%         1%         *%           *%         1%         1%           1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 362 (continuation) 
<F1> What is your working status? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Full-time paid work 
(30+ hours per week)            930          568++B     361--         99        163++aE    197++AE    357++AE    561--        732--      196++A 
                                 45%          52%        36%          43%        53%        61%        55%        40%          41%        69% 
 
Part-time paid work 
(8-29 hours per week)           267          129        139           55++CE     59++E      43        117++E     150--        235         33 
                                 13%          12%        14%          24%        19%        13%        18%        11%          13%        12% 
 
Part-time paid work 
(under 8 hours per week)         15            5         10            *          *          2          2         13           15          * 
                                  1%           *%         1%           *%         *%         1%         *%         1%           1%         *% 
 
Retired                         461          249        213            2--        2--       10--       10--      451++ABCD    455++B       5-- 
                                 22%          23%        21%           1%         1%         3%         2%        32%          25%         2% 
 
Still at school                  23           21++B       2--          1          4          4          6         17           17          5 
                                  1%           2%         *%           1%         1%         1%         1%         1%           1%         2% 
 
In full time 
higher education                 79           65++B      14--          7          7         14         22         57           63         16 
                                  4%           6%         1%           3%         2%         4%         3%         4%           4%         6% 
 
Unemployed 
(seeking work)                  110           13--       97++A        17         16         13         34         76           99         10 
                                  5%           1%        10%           7%         5%         4%         5%         5%           6%         4% 
 
Not in paid employment 
(not seeking work)              180           27--      153++A        50++CE     54++E      37E        97++E      83--        164         16 
                                  9%           2%        15%          21%        18%        12%        15%         6%           9%         6% 
 
Refused                          14           10          4            1          1          2          5          6           11          - 
                                  1%           1%         *%           1%         *%         1%         1%         *%           1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 362 (continuation) 
<F1> What is your working status? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Full-time paid work 
(30+ hours per week)            930           28         93g        66         75g        58        119         51--       99--      198         32         38--       71G         843+bd      87-        72         14- 
                                                                                             ++ABCDEGHj                       ++ABCDEGHJ +abcdeGHKl 
                                                                                                     KL                               KL 
                                 45%          34%        41%        40%        40%        40%        63%        27%        34%        73%        52%        37%        43%          46%        36%        39%        28% 
 
Part-time paid work 
(8-29 hours per week)           267           12         21         33+biJkl   27j        21j        24         26j        47J        24          4--       11j        19j         219--       48++A      38++A      10 
                                 13%          14%         9%        20%        14%        14%        13%        14%        16%         9%         6%        11%        11%          12%        20%        20%        20% 
 
Part-time paid work 
(under 8 hours per week)         15            1          3          -          4          -          2          -          2          -          -          2+cgIj     1           13          2          2          - 
                                  1%           2%         2%         -%         2%         -%         1%         -%         1%         -%         -%         2%         1%           1%         1%         1%         -% 
 
Retired                         461           19I        53fI       31I        42I        39FI       23-        73         85+FIj     20--       12I        27FI       38fI        393-        69+a       52         17a 
                                                                                                        ++aBCDFIJk 
                                                                                                                 L 
                                 22%          23%        23%        19%        22%        27%        12%        39%        29%         7%        20%        26%        23%          21%        29%        28%        34% 
 
Still at school                  23            -          -          3          -          4bhl       2          5hl        -          7hl        2+BDHKL    *          -           22          1          *          * 
                                  1%           -%         -%         2%         -%         3%         1%         2%         -%         3%         2%         *%         -%           1%         *%         *%         1% 
 
In full time 
higher education                 79            4         16+fi       9i         5          7          2          7          7          3          3FI        6+FhI      9fi         75          4          4          1 
                                  4%           5%         7%         6%         3%         5%         1%         4%         3%         1%         5%         6%         5%           4%         2%         2%         1% 
 
Unemployed 
(seeking work)                  110            5f        18Fg       10F        13F         6f         --         4         17f        12f         3F         7Fg       16++FGiJ    104          6          5          1 
                                  5%           6%         8%         6%         7%         4%         -%         2%         6%         4%         4%         7%        10%           6%         3%         3%         2% 
 
Not in paid employment 
(not seeking work)              180           14+hIl     25I        14i        21I        11i        17i        22I        21i         6--        6I        12Il       12I         159         21         14          7 
                                  9%          16%        11%         8%        11%         8%         9%        12%         7%         2%        10%        12%         7%           9%         9%         8%        14% 
 
Refused                          14            -          -          -          -          -          -          -         13          -          -          -          1           14          -          -          - 
                                                                                                                   ++bcdefgIj 
                                                                                                                           Kl 
                                  1%           -%         -%         -%         -%         -%         -%         -%         5%         -%         -%         -%         *%           1%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 362 (continuation) 
<F1> What is your working status? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Full-time paid work 
(30+ hours per week)            930          434++bC     74        212--       96++aBC    63C          47--      534++A       598++BCD   262--CD     69--       30--        398        317        208          4 
                                 45%          51%        40%        33%        65%        52%          14%        53%          59%        37%        19%        16%          42%        47%        48%        15% 
 
Part-time paid work 
(8-29 hours per week)           267          108         32d        87d         9-        15           24--      151+A        121        104         43         23          111        104+        52          * 
                                 13%          13%        17%        14%         6%        12%           7%        15%          12%        15%        12%        12%          12%        15%        12%         2% 
 
Part-time paid work 
(under 8 hours per week)         15            6          2          6          -          *            4          8            4          8          3          3            7          6          2          - 
                                  1%           1%         1%         1%         -%         *%           1%         1%           *%         1%         1%         2%           1%         1%         1%         -% 
 
Retired                         461          110--       46AE      236++AbDE   22          8--        135++B     165--         90--      198++A     173++AB    104++AB      253++BC    116--       67--       18 
                                 22%          13%        25%        37%        15%         7%          42%        16%           9%        28%        48%        53%          27%        17%        15%        68% 
 
Still at school                  23           15c         2          2          *          4c           -         11           12         10          *          -           12          8          2          - 
                                  1%           2%         1%         *%         *%         3%           -%         1%           1%         1%         *%         -%           1%         1%         1%         -% 
 
In full time 
higher education                 79           40          8         17          1         11+CD         2--       57++A        58++bCD    21C         ---        --          14--       27a        39++AB      - 
                                  4%           5%         4%         3%         1%         9%           1%         6%           6%         3%         -%         -%           1%         4%         9%         -% 
 
Unemployed 
(seeking work)                  110           60+c        5         24          6         11           39++B      31--         44         44         22          5           51         38         21          * 
                                  5%           7%         3%         4%         4%         9%          12%         3%           4%         6%         6%         3%           5%         6%         5%         1% 
 
Not in paid employment 
(not seeking work)              180           87         17         47         14          9           73++B      54--         74         62         45+a       28+a         86         56         37          2 
                                  9%          10%         9%         7%        10%         8%          23%         5%           7%         9%        13%        14%           9%         8%         9%         8% 
 
Refused                          14            --         -          4          -          -            1          3            8          3          2          2            7          2          2          2 
                                  1%           -%         -%         1%         -%         -%           *%         *%           1%         *%         1%         1%           1%         *%         *%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 362 (continuation) 
<F1> What is your working status? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Full-time paid work 
(30+ hours per week)            930          803++E     759++E     301E       389+E      110--        814        611+       482        582        113          621++E     450++E     364E       273E       287-- 
                                 45%          47%        48%        47%        49%        36%          46%        47%        44%        44%        42%          48%        51%        47%        48%        39% 
 
Part-time paid work 
(8-29 hours per week)           267          237+       221+       102+e      101         28          237        166        152        182         27          187+e      133+e      121+E       86e        75- 
                                 13%          14%        14%        16%        13%         9%          13%        13%        14%        14%        10%          15%        15%        16%        15%        10% 
 
Part-time paid work 
(under 8 hours per week)         15           13         11          8          8          2           11         11          9          9          4           13         10          9          5          2 
                                  1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         *% 
 
Retired                         461          341--      294--      120-       162         96++ABCD    382        241--      255b       286         69b         222--b     117--      152B       113B       226++ABCD 
                                 22%          20%        19%        19%        20%        31%          21%        19%        23%        22%        25%          17%        13%        20%        20%        30% 
 
Still at school                  23           17         12-         7         11          6           15-        15          5-        13          7+aC        13          9          6          6          8 
                                  1%           1%         1%         1%         1%         2%           1%         1%         *%         1%         3%           1%         1%         1%         1%         1% 
 
In full time 
higher education                 79           57-        57         20         22         22+abcD      63         50         38         47         14           52         41         32         17         27 
                                  4%           3%         4%         3%         3%         7%           4%         4%         3%         4%         5%           4%         5%         4%         3%         4% 
 
Unemployed 
(seeking work)                  110           86         83         26         33         24d          87         65         53         62         21           64         48         33         21         46 
                                  5%           5%         5%         4%         4%         8%           5%         5%         5%         5%         8%           5%         5%         4%         4%         6% 
 
Not in paid employment 
(not seeking work)              180          160e       145         50         72         15-         165        125        104        131+        15          104         77         61         47         69 
                                  9%           9%         9%         8%         9%         5%           9%        10%         9%        10%         6%           8%         9%         8%         8%         9% 
 
Refused                          14            5--        4--        2          2          7++ABcd     10          6          5         10          2            5          3          --         -          5 
                                  1%           *%         *%         *%         *%         2%           1%         1%         *%         1%         1%           *%         *%         -%         -%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 362 (continuation) 
<F1> What is your working status? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Full-time paid work 
(30+ hours per week)            930          189        693-         508        592        527F       310--      483--        354--      348++A     179++Ab     49+A        417--      346++A     108A        59+A 
                                 45%          47%        43%          43%        43%        46%        38%        41%          35%        51%        61%        57%          38%        53%        50%        57% 
 
Part-time paid work 
(8-29 hours per week)           267           62        193          169        189        149        101        159          129         92         36         11          136         94         23         15 
                                 13%          16%        12%          14%        14%        13%        12%        14%          13%        14%        12%        12%          12%        14%        11%        14% 
 
Part-time paid work 
(under 8 hours per week)         15            1         14           13         15+        10          9         13            8          6          1          *            9          2          3          * 
                                  1%           *%         1%           1%         1%         1%         1%         1%           1%         1%         *%         *%           1%         *%         2%         *% 
 
Retired                         461           40--      411++A       266        302        251        228++aBCd  273          369++BCD    75--C      11--        6--        380++BCD    69--cd      9--        3-- 
                                 22%          10%        26%          23%        22%        22%        28%        23%          36%        11%         4%         7%          34%        11%         4%         3% 
 
Still at school                  23            6         15            9          9          6-         6         11            4-         7          7A         5++AB        2--        7a         8++Ab      5++Ab 
                                  1%           1%         1%           1%         1%         1%         1%         1%           *%         1%         2%         6%           *%         1%         4%         5% 
 
In full time 
higher education                 79           15         65           27--       40-        33-        21         35           14--       41++A      21++A       3           14--       36+A       24++Ab      6A 
                                  4%           4%         4%           2%         3%         3%         3%         3%           1%         6%         7%         3%           1%         6%        11%         6% 
 
Unemployed 
(seeking work)                  110           27         83           54         84+        68         42         71           49         33         23          4           48         38         19+a        4 
                                  5%           7%         5%           5%         6%         6%         5%         6%           5%         5%         8%         4%           4%         6%         9%         4% 
 
Not in paid employment 
(not seeking work)              180           53++B     125-         118+       125         95         81        110           90         67         16          7           93         57         20         11 
                                  9%          13%         8%          10%         9%         8%        10%         9%           9%        10%         5%         9%           8%         9%         9%        11% 
 
Refused                          14            5          9           11         11         11          7         11            7          7          -          -           11          3          -          - 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         1%         -%         -%           1%         1%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 362 (continuation) 
<F1> What is your working status? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Full-time paid work 
(30+ hours per week)            930           34 
                                 45%          46% 
 
Part-time paid work 
(8-29 hours per week)           267           13 
                                 13%          18% 
 
Part-time paid work 
(under 8 hours per week)         15            * 
                                  1%           *% 
 
Retired                         461            3-- 
                                 22%           4% 
 
Still at school                  23            5++ 
                                  1%           7% 
 
In full time 
higher education                 79            4 
                                  4%           6% 
 
Unemployed 
(seeking work)                  110            4 
                                  5%           5% 
 
Not in paid employment 
(not seeking work)              180           11 
                                  9%          14% 
 
Refused                          14            - 
                                  1%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 362 (continuation) 
<F1> What is your working status? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Full-time paid work 
(30+ hours per week)            930          492++I     454++I     577++I     261i       729++dfgI  587++dfI   326i       228i       161I        43-       390I       133+I 
                                 45%          49%        52%        48%        45%        52%        52%        46%        46%        50%        32%        47%        53% 
 
Part-time paid work 
(8-29 hours per week)           267          129        114        157         85        188        164+        91         71         56+        15        113         29 
                                 13%          13%        13%        13%        15%        13%        15%        13%        14%        17%        12%        14%        11% 
 
Part-time paid work 
(under 8 hours per week)         15            9          8          6          4         11          6          6          5          2          *          8          2 
                                  1%           1%         1%         *%         1%         1%         1%         1%         1%         1%         *%         1%         1% 
 
Retired                         461          230BDEEHI   99--Hi    224--BDEEHI 64--Hi    175--Hi    130--Hi    143BDEEHI  107BDEEHI    4--        5--      170BDEEHI   47bdeeHI 
                                 22%          23%        11%        19%        11%        13%        12%        20%        22%         1%         4%        21%        19% 
 
Still at school                  23            9         17+        11         15++acej   19         10         12          4          6          2          5          4 
                                  1%           1%         2%         1%         3%         1%         1%         2%         1%         2%         1%         1%         1% 
 
In full time 
higher education                 79           35         71++ACeG   53         43++AcG    75++g      63++g      60++ACeGj  13         19g         3         44+        12 
                                  4%           4%         8%         4%         8%         5%         6%         8%         3%         6%         3%         5%         5% 
 
Unemployed 
(seeking work)                  110           32--       37         53         41Afgj     75a        60         28         17         49         39         28-         9 
                                                                                                                              ++ABCDEEFG ++ABCDEEFG 
                                                                                                                                      JK        HJK 
                                  5%           3%         4%         4%         7%         5%         5%         4%         3%        15%        29%         3%         4% 
 
Not in paid employment 
(not seeking work)              180           68-        80        109         61af      114        101         44-        53af       24         24         63         15 
                                                                                                                                         ++ABCEEFHJ 
                                                                                                                                                  K 
                                  9%           7%         9%         9%        11%         8%         9%         6%        11%         7%        18%         8%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 362 (continuation) 
<F1> What is your working status? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Refused                          14            4          2          9          2         10          5          5          2          2          2          2          2 
                                  1%           *%         *%         1%         *%         1%         *%         1%         *%         1%         1%         *%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 362 (continuation) 
<F1> What is your working status? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Full-time paid work 
(30+ hours per week)            930          705++egNS  359        187nS      220NS      662NS      282nS      452nS      126NS      233         71nS       57NS      552++gNS   693++CEFGNS 20--      137+gNS     43 
                                                   ++CEFGNS                                                                   ++ACdEFGJL                                                                   ++aCdEFGjl 
                                                                                                                                     NQS                                                                          NqS 
                                 45%          49%        54%        43%        49%        45%        44%        43%        51%        59%        43%        55%        49%        53%        26%        52%        65% 
 
Part-time paid work 
(8-29 hours per week)           267          203+       109++j      68         78+js     202         88        163++       31         53         13         12        165+       187+        18+eJs     34         10 
                                 13%          14%        16%        16%        17%        14%        14%        15%        13%        13%         8%        11%        15%        14%        23%        13%        15% 
 
Part-time paid work 
(under 8 hours per week)         15           10          6          3          3         10          3          6          2          4          2          2          9         10          2          2          - 
                                  1%           1%         1%         1%         1%         1%         *%         1%         1%         1%         1%         2%         1%         1%         2%         1%         -% 
 
Retired                         461          205--BDINpQ 29--       90         11--      326        194        203         45BDImNPQ  20--       64         14BDinp   147        158--BDInp   1--       49BDImNPQ   2-- 
                                                             ABDILMNPQ             ABDILMNPQ ++ABCDEGHI -ABDILMNPQ                       ++ABCDEGHI              --BDINpq 
                                                                                                KLMNOPQ                                     KLMNOPQ 
                                 22%          14%         4%        21%         2%        22%        30%        19%        18%         5%        39%        13%        13%        12%         1%        18%         3% 
 
Still at school                  23           12         13+f        6         14++AEFgmq 15          3         12          3          5          2          -         20++       15          3f         4          * 
                                  1%           1%         2%         1%         3%         1%         *%         1%         1%         1%         1%         -%         2%         1%         3%         1%         *% 
 
In full time 
higher education                 79           77++j      57++aEFgJm 26+j       54         67+j       23         53+j       18+J       38++aEFGJM  *-        10+fJ      69++j      69++j      11         20++fJ      5J 
                                                                       ++AcEFGJLM                                                                                                    ++AcEFGJlM 
                                                                               qs                                                                                                            qs 
                                  4%           5%         8%         6%        12%         5%         3%         5%         7%        10%         *%         9%         6%         5%        15%         7%         8% 
 
Unemployed 
(seeking work)                  110           84Fko      33         13         24f        67-        16--       48          5         11-         4          *-        63fko      67f        10          5-         3 
                                                                                                                                                                                     ++abCdEFGH 
                                                                                                                                                                                        IJKlmOq 
                                  5%           6%         5%         3%         5%         5%         2%         5%         2%         3%         2%         *%         6%         5%        13%         2%         4% 
 
Not in paid employment 
(not seeking work)              180          135f        57         34         44f       123         38-       102f        16         28          8         10         94         99         12+eFhijmo 15          4 
                                  9%           9%         8%         8%        10%         8%         6%        10%         6%         7%         5%        10%         8%         8%        16%         6%         6% 
 
Refused                          14            7          7f         2          3         12          --        10f         -          5f         -          -          7          8          -          -          - 
                                  1%           *%         1%         *%         1%         1%         -%         1%         -%         1%         -%         -%         1%         1%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 362 (continuation) 
<F1> What is your working status? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Full-time paid work 
(30+ hours per week)            930          447++gNS     **         7-- 
                                 45%          49%         **        13% 
 
Part-time paid work 
(8-29 hours per week)           267          150++j       **         3 
                                 13%          16%         **         5% 
 
Part-time paid work 
(under 8 hours per week)         15            8          **         * 
                                  1%           1%         **         1% 
 
Retired                         461           85--BDin    **        39++ABCDEFGHIJKLMNOPQ 
                                 22%           9%         **        67% 
 
Still at school                  23           10          **         - 
                                  1%           1%         **         -% 
 
In full time 
higher education                 79           65++efJ     **         * 
                                  4%           7%         **         *% 
 
Unemployed 
(seeking work)                  110           53Fko       **         3 
                                  5%           6%         **         4% 
 
Not in paid employment 
(not seeking work)              180           94f         **         5 
                                  9%          10%         **         9% 
 
Refused                          14            5          **         1f 
                                  1%           1%         **         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 363 
<F2> How many adults aged 16+ are there in your household altogether, including yourself? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
1                               516          238        278           44--       73         65--       82         66         85++AbCDE 101++ABCDEf  117-       147--      252++AB       83--      131-        86--      216 
                                                                                                                                                                                                                      ++ABC 
                                 25%          23%        26%          16%        24%        17%        23%        21%        35%        48%          20%        20%        33%          18%        21%        19%        41% 
 
2                              1012          495        517           69--      157AD      235++AbDg  135--A     174AD      139+AD     102A         227--      370A       416++A       250+D      297        242D       223-- 
                                 49%          49%        49%          25%        52%        63%        38%        54%        57%        49%          39%        51%        54%          54%        48%        52%        42% 
 
3                               316          160        157           82++BCEFG  47FG       38-fG      86++bCeFG  53cFG       8--        3--        129++bC    124C        64--         74d       113D        77d        52-- 
                                 15%          16%        15%          30%        15%        10%        24%        16%         3%         1%          22%        17%         8%          16%        18%        17%        10% 
 
4                               177          102         75           59++BCDEFG 23FG       27FG       42FG       24FG        3--        ---         82++bC     69C        26--         43D        67+D       44D        22-- 
                                  9%          10%         7%          22%         8%         7%        12%         7%         1%         -%          14%         9%         3%           9%        11%        10%         4% 
 
5                                18           11          7            8++d       3          2          1          2          1          -           11++bc      3          4            3          6          3          6 
                                  1%           1%         1%           3%         1%         1%         *%         1%         1%         -%           2%         *%         *%           1%         1%         1%         1% 
 
6                                 3            3          -            2+         -          -          1          -          -          -            2          1          -            -          *          2+         - 
                                  *%           *%         -%           1%         -%         -%         *%         -%         -%         -%           *%         *%         -%           -%         *%         1%         -% 
 
7                                 2            2          -            2++        -          -          -          -          -          -            2          -          -            2+         -          -          - 
                                  *%           *%         -%           1%         -%         -%         -%         -%         -%         -%           *%         -%         -%           *%         -%         -%         -% 
 
8                                 -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
9                                 -            -          -            -          -          -          -          -          -          -            -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%         -%         -%           -%         -%         -%           -%         -%         -%         -% 
 
10+                               *            *          -            -          *          -          -          -          -          -            *          -          -            -          -          *          - 
                                  *%           *%         -%           -%         *%         -%         -%         -%         -%         -%           *%         -%         -%           -%         -%         *%         -% 
 
(Refused)                        36            7--       29++A         7          1          7          9          2          7b         2            8         16         12            8         10          6         12 
                                  2%           1%         3%           3%         *%         2%         3%         1%         3%         1%           1%         2%         2%           2%         2%         1%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5462 
Table 363 (continuation) 
<F2> How many adults aged 16+ are there in your household altogether, including yourself? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
1                               516          214--      302++A        41-        42--       38--       91--      423++ABCD    460b        52- 
                                 25%          20%        30%          17%        14%        12%        14%        30%          26%        18% 
 
2                              1012          547        465          142++cE    194++CE    161        373++E     632--        895+b      117- 
                                 49%          50%        47%          61%        63%        50%        57%        45%          50%        41% 
 
3                               316          187+b      130-          22-        30-        73++ABdE  101b       214b         260         56 
                                 15%          17%        13%          10%        10%        23%        16%        15%          15%        20% 
 
4                               177          110+b       67-          23         35         41+e       67        110          131--       46++A 
                                  9%          10%         7%          10%        12%        13%        10%         8%           7%        16% 
 
5                                18            9          9            -          3          7+         7         11           12          6 
                                  1%           1%         1%           -%         1%         2%         1%         1%           1%         2% 
 
6                                 3            *          2            2++E       -          2++e       2          *            3          - 
                                  *%           *%         *%           1%         -%         1%         *%         *%           *%         -% 
 
7                                 2            2          -            2++E       -          -          2          -            --         2+a 
                                  *%           *%         -%           1%         -%         -%         *%         -%           -%         1% 
 
8                                 -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
9                                 -            -          -            -          -          -          -          -            -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -% 
 
10+                               *            -          *            -          -          *          *          -            *          - 
                                  *%           -%         *%           -%         -%         *%         *%         -%           *%         -% 
 
(Refused)                        36           18         18            2          2          --         7         24           29          4 
                                  2%           2%         2%           1%         1%         -%         1%         2%           2%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 363 (continuation) 
<F2> How many adults aged 16+ are there in your household altogether, including yourself? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
1                               516           29hiJ      78++dHiJk  40         39         39j        43         50j        59         57         10--       23j        50+hiJk     461         55         41         14 
                                 25%          35%        34%        24%        21%        27%        23%        27%        20%        21%        15%        22%        30%          25%        23%        22%        28% 
 
2                              1012           30        101         77        107a        77a        92         91        142        125         33a        52a        83          887        125        105         20 
                                 49%          36%        44%        46%        57%        53%        49%        48%        49%        46%        53%        50%        50%          48%        53%        56%        41% 
 
3                               316           14         27         37+bdL     18         24         28         33         45         45         10dl       16         19-         285         31         23          8 
                                 15%          17%        12%        22%        10%        17%        15%        18%        15%        17%        17%        15%        11%          15%        13%        12%        17% 
 
4                               177            9         11         11         18          6         24be       11         23         34bel       8++BcEghL 12bel      11          155         22         15          7 
                                  9%          11%         5%         6%        10%         4%        13%         6%         8%        13%        13%        11%         6%           8%         9%         8%        14% 
 
5                                18            1          4          2          3          -          -          2          -          2          1h         1h         3h          17          1          1          - 
                                  1%           2%         2%         1%         2%         -%         -%         1%         -%         1%         1%         1%         2%           1%         *%         1%         -% 
 
6                                 3            -          2+         -          -          -          -          -          -          -          *          -          *            3          -          -          - 
                                  *%           -%         1%         -%         -%         -%         -%         -%         -%         -%         *%         -%         *%           *%         -%         -%         -% 
 
7                                 2            -          -          -          2++        -          -          -          -          -          -          -          -            2          -          -          - 
                                  *%           -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%           *%         -%         -%         -% 
 
8                                 -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
9                                 -            -          -          -          -          -          -          -          -          -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%           -%         -%         -%         -% 
 
10+                               *            -          -          -          -          -          -          -          -          -          -          *++        -            *          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         *%         -%           *%         -%         -%         -% 
 
(Refused)                        36            -          6l         -          -          -          -          2         22          7kl        --         --         --          33          4          4          - 
                                                                                                                   ++aCDEFgJK 
                                                                                                                            L 
                                  2%           -%         2%         -%         -%         -%         -%         1%         8%         3%         -%         -%         -%           2%         1%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 363 (continuation) 
<F2> How many adults aged 16+ are there in your household altogether, including yourself? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
1                               516          205         53        176         29         23          133++B     193--        180--      194A       141++AB     89++AB      271++BC    144-        82-        14 
                                 25%          24%        29%        28%        20%        19%          41%        19%          18%        27%        40%        46%          29%        21%        19%        56% 
 
2                              1012          420         88        317         71         51          145        499          501d       344        167         76-         436        339        222          8 
                                 49%          49%        47%        50%        48%        43%          45%        49%          50%        48%        47%        39%          46%        50%        52%        30% 
 
3                               316          134         25         83         31c        25           29--      192++A       174+C      108         35-        22          135        106         74          1 
                                 15%          16%        13%        13%        21%        21%           9%        19%          17%        15%        10%        11%          14%        16%        17%         3% 
 
4                               177           78         17         48         16         14           14-       108++A       130++BCD    44-Cd       3--        1--         62-        72+a       41          1 
                                  9%           9%         9%         8%        11%        12%           4%        11%          13%         6%         1%         *%           7%        11%        10%         6% 
 
5                                18           10          1          1          2          4+C          *         12            9          8          *          -           11          3          4          - 
                                  1%           1%         *%         *%         1%         3%           *%         1%           1%         1%         *%         -%           1%         *%         1%         -% 
 
6                                 3            2          *          *          -          -            *          *            -          3          -          -            2          *          -          - 
                                  *%           *%         *%         *%         -%         -%           *%         *%           -%         *%         -%         -%           *%         *%         -%         -% 
 
7                                 2            -          -          -          -          2++Ac        2+         -            -          2          -          -            2          -          -          - 
                                  *%           -%         -%         -%         -%         1%           1%         -%           -%         *%         -%         -%           *%         -%         -%         -% 
 
8                                 -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
9                                 -            -          -          -          -          -            -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
10+                               *            *          -          -          -          -            -          *            *          -          -          -            *          -          -          - 
                                  *%           *%         -%         -%         -%         -%           -%         *%           *%         -%         -%         -%           *%         -%         -%         -% 
 
(Refused)                        36           11          2         10          -          2            2          9-          14         10         12+         6           19          9          6          2 
                                  2%           1%         1%         2%         -%         1%           1%         1%           1%         1%         3%         3%           2%         1%         1%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 363 (continuation) 
<F2> How many adults aged 16+ are there in your household altogether, including yourself? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
1                               516          423        385        137        191         75          441        309        278        328         66          301        207        169-       133        195 
                                 25%          25%        24%        21%        24%        24%          25%        24%        25%        25%        24%          23%        23%        22%        23%        26% 
 
2                              1012          831        772        314        382        159          867        624        516        643        137          614        426        382        275        381 
                                 49%          48%        49%        49%        48%        51%          49%        48%        47%        49%        51%          48%        48%        49%        48%        51% 
 
3                               316          264        239        109        123         45          274        197        177        201         39          209        142        130         78        100 
                                 15%          15%        15%        17%        15%        14%          15%        15%        16%        15%        14%          16%        16%        17%        14%        13% 
 
4                               177          162+e      159++E      65E        81E        12-         155        132++       98        110         19          122         87         75         59         55 
                                  9%           9%        10%        10%        10%         4%           9%        10%         9%         8%         7%          10%        10%        10%        10%         7% 
 
5                                18           14         12          4          8          4           12          9          8          9          6+abd       12          9          8          6          6 
                                  1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         2%           1%         1%         1%         1%         1% 
 
6                                 3            3          3          *          *          -            3          1          1          1          -            3          2          2          3+         - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
7                                 2            2          2          2          2          -            ---        -          -          -          2++Abcd      2          2          2          2          - 
                                  *%           *%         *%         *%         *%         -%           -%         -%         -%         -%         1%           *%         *%         *%         *%         -% 
 
8                                 -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
9                                 -            -          -          -          -          -            -          -          -          -          -            -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%         -% 
 
10+                               *            *          *          *          *          -            *          *          *          *          -            *          *          *          *          - 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -%           *%         *%         *%         *%         -% 
 
(Refused)                        36           20--       15--        5         11         15++ABCD     33         17         24         29          2           19         13          8         12         10 
                                  2%           1%         1%         1%         1%         5%           2%         1%         2%         2%         1%           2%         2%         1%         2%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 363 (continuation) 
<F2> How many adults aged 16+ are there in your household altogether, including yourself? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
1                               516           84        416          292        345        287        220        300          284+b      148         63         22          311++B     136-        43         25 
                                 25%          21%        26%          25%        25%        25%        27%        26%          28%        22%        21%        25%          28%        21%        20%        25% 
 
2                              1012          186        795          595        680        578        391        559          522        315        138         37          572+c      305         91         43 
                                 49%          47%        49%          51%        50%        50%        49%        48%          51%        47%        47%        43%          52%        47%        42%        42% 
 
3                               316           71        232          164        194        159        109        170          128--      112         61+A       15          134--      117A        48++A      17 
                                 15%          18%        14%          14%        14%        14%        13%        15%          13%        17%        21%        17%          12%        18%        22%        16% 
 
4                               177           41        125           93        112         94         63         97           63--       80++A      27          7           64--       76++A      23a        15A 
                                  9%          10%         8%           8%         8%         8%         8%         8%           6%        12%         9%         8%           6%        12%        11%        14% 
 
5                                18            4         14            7         11          9          5         10            7          7          3          1            7          5          4          2 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         1%         1%         1%           1%         1%         2%         2% 
 
6                                 3            2          1            3          3          3          3          3            *          2          -          *            *          -          2++a       * 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         -%         1%           *%         -%         1%         *% 
 
7                                 2            2+b        --           -          -          -          -          -            2          -          -          -            -          2          -          - 
                                  *%           *%         -%           -%         -%         -%         -%         -%           *%         -%         -%         -%           -%         *%         -%         -% 
 
8                                 -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
9                                 -            -          -            -          -          -          -          -            -          -          -          -            -          -          -          - 
                                  -%           -%         -%           -%         -%         -%         -%         -%           -%         -%         -%         -%           -%         -%         -%         -% 
 
10+                               *            *          -            *          *          *          *          *            -          -          -          *+           -          -          -          *+ 
                                  *%           *%         -%           *%         *%         *%         *%         *%           -%         -%         -%         *%           -%         -%         -%         *% 
 
(Refused)                        36            7         25           22         22         20         15         26           16         13          3          3           22         11          3          - 
                                  2%           2%         2%           2%         2%         2%         2%         2%           2%         2%         1%         4%           2%         2%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 363 (continuation) 
<F2> How many adults aged 16+ are there in your household altogether, including yourself? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
1                               516           17 
                                 25%          23% 
 
2                              1012           31 
                                 49%          42% 
 
3                               316           13 
                                 15%          18% 
 
4                               177           11 
                                  9%          14% 
 
5                                18            2 
                                  1%           2% 
 
6                                 3            * 
                                  *%           1% 
 
7                                 2            - 
                                  *%           -% 
 
8                                 -            - 
                                  -%           -% 
 
9                                 -            - 
                                  -%           -% 
 
10+                               *            *+ 
                                  *%           *% 
 
(Refused)                        36            - 
                                  2%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 363 (continuation) 
<F2> How many adults aged 16+ are there in your household altogether, including yourself? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
1                               516          226        189-       261--      125        290--      242--      157        112         70         41beejk   171--       43- 
                                 25%          22%        21%        22%        22%        21%        22%        22%        22%        22%        31%        21%        17% 
 
2                              1012          532++bdi   410        614+d      258        680        542        343        260        146         54        423d       127 
                                 49%          53%        47%        51%        45%        49%        48%        48%        52%        45%        41%        51%        51% 
 
3                               316          144        166++a     185        107+       235+       193+       128+        80         49         29        132         45 
                                 15%          14%        19%        15%        19%        17%        17%        18%        16%        15%        22%        16%        18% 
 
4                               177           86         96++      111         68++      149++      111         70         41         47++Acegi   8         81         33+ 
                                  9%           9%        11%         9%        12%        11%        10%        10%         8%        15%         6%        10%        13% 
 
5                                18           12         12         12          8         16         14          7          4          6          2          7          4 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         2%         1%         1%         1% 
 
6                                 3            1          3          3          2          1          *          1          *          -          -          *          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         -%         -%         *%         -% 
 
7                                 2            -          2          -          2          2          2          2          -          -          -          2          - 
                                  *%           -%         *%         -%         *%         *%         *%         *%         -%         -%         -%         *%         -% 
 
8                                 -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
9                                 -            -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
10+                               *            *          *          *          *          *          *          *          *          *          -          *          * 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         *%         -%         *%         *% 
 
(Refused)                        36            6--        5--       14          6         23b        21abg       7          2-         3          -          7-         - 
                                  2%           1%         1%         1%         1%         2%         2%         1%         *%         1%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 363 (continuation) 
<F2> How many adults aged 16+ are there in your household altogether, including yourself? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
1                               516          317--bIk   116--       95ik       89-k      337--bIk   134-ik     220--ik     44-        55--       56         10--      226--ik    262--ik     19ik       43--       12 
                                                                                                                                         +ABcDEFGHI 
                                                                                                                                             KLMOpQ 
                                 25%          22%        17%        22%        20%        23%        21%        21%        18%        14%        34%        10%        20%        20%        25%        16%        18% 
 
2                              1012          693DNs     310n       212dNs     178--      746DNs     340+DNS    536DNs     116n       193dNs      79ns       55dNs     541DNs     643DNs      22--      142DNS      34n 
                                 49%          48%        46%        49%        39%        50%        53%        51%        47%        49%        49%        53%        48%        49%        29%        54%        51% 
 
3                               316          238+       133++es     70         99++aefjs 233        100        184+s       52+s       90++aEfjms 19         27+aefjS  205++s     224+s       17s        42         14s 
                                 15%          17%        20%        16%        22%        16%        15%        18%        21%        23%        12%        26%        18%        17%        22%        16%        22% 
 
4                               177          147++       93         39         69        124         57         82         28js       51++egjs    7         10        119++j     137++       12js       31js        6 
                                                 ++acEfGJqs            ++acEFGJlm 
                                                                               Qs 
                                  9%          10%        14%         9%        15%         8%         9%         8%        11%        13%         4%        10%        11%        10%        15%        12%         9% 
 
5                                18           16          8          9+         9+        15         10+        12          6+         4          -          2         11         15          6          4          * 
                                                                                                                                                                                     ++ABcDEFGh 
                                                                                                                                                                                         IJLMOQ 
                                  1%           1%         1%         2%         2%         1%         2%         1%         2%         1%         -%         2%         1%         1%         8%         1%         *% 
 
6                                 3            3          2          *          2          1          1          1          *          2+         *          *          2          2          -          2+e        - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         1%         *%         *%         *%         *%         -%         1%         -% 
 
7                                 2            -          -          -          -          2          -          -          -          -          -          -          2          2          -          -          - 
                                  *%           -%         -%         -%         -%         *%         -%         -%         -%         -%         -%         -%         *%         *%         -%         -%         -% 
 
8                                 -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
9                                 -            -          -          -          -          -          -          -          -          -          -          -          -          -          -          -          - 
                                  -%           -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -%         -% 
 
10+                               *            *          -          -          *          -          -          -          -          -          -          -          *          *          -          -          - 
                                  *%           *%         -%         -%         *%         -%         -%         -%         -%         -%         -%         -%         *%         *%         -%         -%         -% 
 
(Refused)                        36           23          7          6          5         27          4-        14          2          2          2          -         19         21          -          2          - 
                                  2%           2%         1%         1%         1%         2%         1%         1%         1%         *%         1%         -%         2%         2%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 363 (continuation) 
<F2> How many adults aged 16+ are there in your household altogether, including yourself? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
1                               516          175--        **        35++ABCDEFGHIJKLMNOPQ 
                                 25%          19%         **        61% 
 
2                              1012          454DNs       **        17- 
                                 49%          49%         **        30% 
 
3                               316          180++es      **         3 
                                 15%          20%         **         5% 
 
4                               177           85          **         * 
                                  9%           9%         **         1% 
 
5                                18           10          **         - 
                                  1%           1%         **         -% 
 
6                                 3            2          **         - 
                                  *%           *%         **         -% 
 
7                                 2            -          **         - 
                                  *%           -%         **         -% 
 
8                                 -            -          **         - 
                                  -%           -%         **         -% 
 
9                                 -            -          **         - 
                                  -%           -%         **         -% 
 
10+                               *            -          **         - 
                                  *%           -%         **         -% 
 
(Refused)                        36           14          **         2i 
                                  2%           2%         **         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 364 
<F3> Do you have any children under 16 living in the household? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Yes                             650          271--      379++A        68EFG     162++ADEFG 262        118EFG      36--FG      1--        2--        230++C     380++AC     40--        143        197        144        166 
                                                                                      ++ABDEFG 
                                 31%          27%        36%          25%        53%        70%        33%        11%         *%         1%          40%        52%         5%          31%        32%        31%        31% 
 
No                             1414          736++B     678--        204+BCd    143--C     106--      231BC      283++ABCD  241++ABCDE 205++ABCDE   347--B     337--      729++AB      317        416        317        364 
                                 68%          72%        64%          75%        47%        28%        65%        88%        99%        99%          60%        46%        94%          68%        67%        69%        68% 
 
Refused                          16           11          5            -          -          7+b        5          2          2          1            --        13++A       4            3         11++c       -          2 
                                  1%           1%         *%           -%         -%         2%         1%         1%         1%         *%           -%         2%         *%           1%         2%         -%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5472 
Table 364 (continuation) 
<F3> Do you have any children under 16 living in the household? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Yes                             650          340        310          233++E     306++E     322++E     650++E       ---        509--      140++A 
                                 31%          31%        31%         100%       100%       100%       100%         -%          28%        50% 
 
No                             1414          733        681            ---        ---        ---        ---     1414++ABCD   1272++B     136-- 
                                 68%          67%        69%           -%         -%         -%         -%       100%          71%        48% 
 
Refused                          16           14+b        2-           -          -          -          --         ---          9--        5a 
                                  1%           1%         *%           -%         -%         -%         -%         -%           1%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 364 (continuation) 
<F3> Do you have any children under 16 living in the household? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Yes                             650           25         75         55         54         47         59         53         75        101h        23+Hl      33         48          590         60         46         14 
                                 31%          30%        33%        33%        29%        33%        32%        28%        26%        37%        38%        32%        29%          32%        25%        24%        28% 
 
No                             1414           58        154        110        133         98        126        132        207        168         39-        71        117j        1236        177        142         36 
                                 68%          70%        67%        66%        71%        67%        67%        71%        71%        62%        62%        68%        71%          67%        75%        76%        71% 
 
Refused                          16            -          -          2          -          -          2          2          9++jkl     2          -          -          1           16          1          -          1 
                                  1%           -%         -%         1%         -%         -%         1%         1%         3%         1%         -%         -%         *%           1%         *%         -%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 364 (continuation) 
<F3> Do you have any children under 16 living in the household? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Yes                             650          289C        55        154--       62+C       59++ABC      71--      386++A       411++BCD   189--CD     49--       26--        273        224        152          1 
                                 31%          34%        29%        24%        42%        49%          22%        38%          41%        26%        14%        13%          29%        33%        35%         5% 
 
No                             1414          565E       131dE      482++ADE    85-        59--        253++B     625--        588--      519++A     307++AB    166++AB      663        440        276         23 
                                 68%          66%        71%        76%        57%        49%          78%        62%          58%        73%        86%        86%          71%        65%        64%        88% 
 
Refused                          16            5          -          1          2          2c           -          2-           9          6          2          2            3         10+a        2          2 
                                  1%           1%         -%         *%         1%         2%           -%         *%           1%         1%         *%         1%           *%         1%         *%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 364 (continuation) 
<F3> Do you have any children under 16 living in the household? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Yes                             650          595++E     563++E     230++E     275+E       50--        576+       458++e     341        426         70          455++E     357++E     277++E     202+E      184-- 
                                 31%          35%        36%        36%        34%        16%          32%        36%        31%        32%        26%          35%        40%        36%        36%        25% 
 
No                             1414         1113--     1011--      403-       519        255++ABCD   1194-       818--      752        880        199b         819--      523--      494--      361-       555++ABCD 
                                 68%          65%        64%        63%        65%        83%          67%        64%        68%        67%        73%          64%        59%        64%        63%        75% 
 
Refused                          16           11         11          4          6          4           15         13          9         15          2            9          9          5          5          6 
                                  1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 364 (continuation) 
<F3> Do you have any children under 16 living in the household? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Yes                             650          170++B     460--        372        454+       389+       247        387          260--      258++A     103a        30          295--      233+A       86+A       36 
                                 31%          43%        29%          32%        33%        34%        31%        33%          25%        38%        35%        35%          27%        36%        40%        35% 
 
No                             1414          227--     1134++A       793        900-       753-       551        766-         757++Bc    410--      191         56          802++BC    418-       128-        67 
                                 68%          57%        71%          67%        66%        65%        69%        66%          74%        61%        65%        65%          72%        64%        59%        65% 
 
Refused                          16            1         14           11         13          8          7         12            5          9          2          -           12          2          2          - 
                                  1%           *%         1%           1%         1%         1%         1%         1%           1%         1%         1%         -%           1%         *%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 364 (continuation) 
<F3> Do you have any children under 16 living in the household? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Yes                             650           26 
                                 31%          35% 
 
No                             1414           48 
                                 68%          65% 
 
Refused                          16            - 
                                  1%           -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 364 (continuation) 
<F3> Do you have any children under 16 living in the household? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Yes                             650          308        324++a     431++a     194        533++Af    439++Af    233        176        108         69        289+        89 
                                                                                                                                         ++ABCDeeFG 
                                                                                                                                                HJk 
                                 31%          31%        37%        36%        34%        38%        39%        33%        35%        33%        51%        35%        35% 
 
No                             1414          693bcEEI   551--I     758--I     378I       850--I     679--i     478eeI     321I       207I        63--      526--I     162I 
                                 68%          69%        63%        63%        66%        61%        60%        67%        64%        64%        47%        64%        64% 
 
Refused                          16            7          7         11          5         13          9          3          2          7++fg      2          7          1 
                                  1%           1%         1%         1%         1%         1%         1%         *%         *%         2%         1%         1%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 364 (continuation) 
<F3> Do you have any children under 16 living in the household? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Yes                             650          529++eFJS  265        133S       192        479FS      159--S     375++FjS    77S       144FjS      37S        38fjS     406++FJS   493++ceFJS  34+cFJoS   79S        18S 
                                                   ++cEFJoS            ++CEFghJlO 
                                                                               pS 
                                 31%          37%        40%        31%        42%        32%        25%        36%        31%        36%        23%        37%        36%        38%        45%        30%        27% 
 
No                             1414          901--      399--      292bDq     256--      995aBDmQ   483        664--d     168dq      249-       126         66        709--      804--       42-       184bDmnq    48d 
                                                                                             ++ABcDEGIk                                  +ABDeGIkLM 
                                                                                                   LMNQ                                          NQ 
                                 68%          63%        60%        68%        57%        67%        75%        63%        68%        63%        77%        63%        63%        62%        55%        70%        73% 
 
Refused                          16            8          6          6          4         11          4         11          2          4          -          1         10          9          -          1          - 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         1%         -%         1%         1%         1%         -%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 364 (continuation) 
<F3> Do you have any children under 16 living in the household? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Yes                             650          368++CEFhJoS **         2-- 
                                 31%          40%         **         3% 
 
No                             1414          544--        **        56++ABCDEFGHIJKLMNOPQ 
                                 68%          59%         **        97% 
 
Refused                          16            8          **         - 
                                  1%           1%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 365 
<F5> Into which of the following age groups do they fall? 
by Crossbreak 
Base: All with children under 16 in the household 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  691          284        407           77        193        269        113         34          **         **         270        382         39          148        207        156        180 
 
Effective sample size           448          180        268           47        123        180         75         22          **         **         169        256         24          100        138        103        108 
 
Total                           650          271        379           68        162        262        118         36          **         **         230        380         40          143        197        144        166 
 
0 to 4                          233           74--      159++A        40++CD    106++CD     77-D        6--        6          **         **         145++B      82--        6           34--       63         62A        74+A 
                                 36%          27%        42%          58%        65%        29%         5%        16%         **         **          63%        22%        14%          24%        32%        43%        44% 
 
5 to 9                          306          124        182           25         86D       142+aD      40-        12          **         **         111        182         12           87++bCd    87         58         74 
                                 47%          46%        48%          37%        53%        54%        34%        34%         **         **          48%        48%        31%          61%        44%        40%        45% 
 
10 to 15                        322          157++B     166--         25         36--      136B        95++ABC    27          **         **          61--      231++A      30           70        108         74         71 
                                 50%          58%        44%          36%        22%        52%        81%        73%         **         **          27%        61%        76%          49%        55%        51%        43% 
 
(Refused)                        18            8         11            3          3          9          3          -          **         **           6         12          -            3          5          2          7 
                                  3%           3%         3%           4%         2%         3%         3%         -%         **         **           3%         3%         -%           2%         3%         1%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 365 (continuation) 
<F5> Into which of the following age groups do they fall? 
by Crossbreak 
Base: All with children under 16 in the household 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                  691          355        336          247        330        339        691          -          602         89 
 
Effective sample size           448          238        210          163        214        217        448          -          370         81 
 
Total                           650          340        310          233        306        322        650          -          509        140 
 
0 to 4                          233           98--      136++A       233++BCD   105C        36--      233C         -          198+b       35- 
                                 36%          29%        44%         100%        34%        11%        36%         -%          39%        25% 
 
5 to 9                          306          174        132          105c       306++ACD   107--      306C         -          234         72 
                                 47%          51%        43%          45%       100%        33%        47%         -%          46%        51% 
 
10 to 15                        322          178        144           36--      107--A     322++ABD   322AB        -          233--       90++A 
                                 50%          52%        47%          15%        35%       100%        50%         -%          46%        64% 
 
(Refused)                        18            9         10            2-         2--        2--       18          -           13          5 
                                  3%           3%         3%           1%         1%         1%         3%         -%           3%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 365 (continuation) 
<F5> Into which of the following age groups do they fall? 
by Crossbreak 
Base: All with children under 16 in the household 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  691            **        44         37         32         35         33         33         43         58        139        113        106          602         89         62         27 
 
Effective sample size           448            **        44         37         32         34         33         33         43         57        138        108        106          401         48         36         12 
 
Total                           650            **        75         55         54         47         59         53         75        101         23         33         48          590         60         46         14 
 
0 to 4                          233            **        27          9-        32         23Cfi      12-        25Cfi      33Cf       26          8c        11c        16c         212         21         18          4 
                                                                        ++bCFIJKL 
                                 36%           **        36%        17%        59%        48%        20%        47%        44%        26%        33%        33%        33%          36%        36%        38%        28% 
 
5 to 9                          306            **        29         31         22         23         27         24         35         59+bk      11         14         22          271         35         26          9 
                                 47%           **        38%        56%        42%        49%        45%        44%        46%        59%        48%        43%        46%          46%        58%        57%        62% 
 
10 to 15                        322            **        41         29         23         19         37h        22         27         61h        12         17         24          297         26         20          5 
                                 50%           **        55%        52%        42%        41%        62%        41%        36%        61%        52%        53%        50%          50%        43%        45%        38% 
 
(Refused)                        18            **         4          -          -          -          -          3          9          2          -          -          1           17          2          2          - 
                                                                                                                   ++cdefijkl 
                                  3%           **         5%         -%         -%         -%         -%         6%        12%         2%         -%         -%         2%           3%         3%         4%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 365 (continuation) 
<F5> Into which of the following age groups do they fall? 
by Crossbreak 
Base: All with children under 16 in the household 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  691          301         80        170         59         50           84        437          397        224         69         31          242        257        190          ** 
 
Effective sample size           448          207         39        108         39         36           51        273          279        134         35         18          174        159        116          ** 
 
Total                           650          289         55        154         62         59           71        386          411        189         49         26          273        224        152          ** 
 
0 to 4                          233          119+d       18         48         14         23           25        136          156c        69c         8-         7          104         79         48          ** 
                                 36%          41%        34%        31%        23%        39%          35%        35%          38%        37%        16%        26%          38%        35%        32%         ** 
 
5 to 9                          306          123         24         83         31         27           28        181          203         84         18          5          114        122+a       69          ** 
                                 47%          43%        45%        54%        50%        46%          39%        47%          49%        45%        37%        20%          42%        54%        45%         ** 
 
10 to 15                        322          126-        32         75         41+a       37a          41        192          187-       104         31a        16          130        117         76          ** 
                                 50%          44%        58%        49%        66%        63%          57%        50%          45%        55%        63%        62%          48%        52%        50%         ** 
 
(Refused)                        18            5          2          5          2          2            -         11           15          2          1          -            5         10          3          ** 
                                  3%           2%         4%         3%         3%         3%           -%         3%           4%         1%         2%         -%           2%         5%         2%         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 365 (continuation) 
<F5> Into which of the following age groups do they fall? 
by Crossbreak 
Base: All with children under 16 in the household 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  691          624        590        238        282         60          595        473        347        440         87          491        386        311        231        191 
 
Effective sample size           448          407        385        160        190         37          392        311        235        292         53          317        248        197        143        125 
 
Total                           650          595        563        230        275         50          576        458        341        426         70          455        357        277        202        184 
 
0 to 4                          233          210        199         70         94         22          199        157        112        145         34cd        170        136         95         75         58 
                                 36%          35%        35%        30%        34%        43%          35%        34%        33%        34%        48%          37%        38%        34%        37%        31% 
 
5 to 9                          306          291++e     279++e     115e       133e        14-         273        225        166        195         31          215        161        132        103         82 
                                 47%          49%        50%        50%        48%        28%          47%        49%        49%        46%        43%          47%        45%        48%        51%        44% 
 
10 to 15                        322          299        279        125        141         23          290        226        168        214         31          210-       161-       129         93        107+abcd 
                                 50%          50%        49%        54%        51%        46%          50%        49%        49%        50%        45%          46%        45%        47%        46%        58% 
 
(Refused)                        18           15         13          5          3          2           18         14         13         18++        -           13          8          8          2          3 
                                  3%           2%         2%         2%         1%         4%           3%         3%         4%         4%         -%           3%         2%         3%         1%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 365 (continuation) 
<F5> Into which of the following age groups do they fall? 
by Crossbreak 
Base: All with children under 16 in the household 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                  691          200        474          393        475        379        257        415          300        263         96         32          296        254        100         41 
 
Effective sample size           448          121        315          258        309        261        172        268          187        173         67         21          202        161         60         25 
 
Total                           650          170        460          372        454        389        247        387          260        258        103         30          295        233         86         36 
 
0 to 4                          233           66        166          129        163        128         95        131           92        102         28         11          108         84         34          7 
                                 36%          39%        36%          35%        36%        33%        39%        34%          35%        39%        28%        38%          37%        36%        39%        21% 
 
5 to 9                          306           78        215          171        192--      176        107        175          115        120         58         13          136        109         39         21 
                                 47%          46%        47%          46%        42%        45%        43%        45%          44%        47%        56%        44%          46%        47%        46%        59% 
 
10 to 15                        322           76        240          179        228        202        132        195          142b       113-        51         17          157        110         39         16 
                                 50%          45%        52%          48%        50%        52%        53%        50%          55%        44%        50%        56%          53%        47%        46%        46% 
 
(Refused)                        18            8         11           15f        15          9          2-        13            5          7          2          4            5          9          2          3 
                                  3%           4%         2%           4%         3%         2%         1%         3%           2%         3%         2%        14%           2%         4%         2%         7% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 365 (continuation) 
<F5> Into which of the following age groups do they fall? 
by Crossbreak 
Base: All with children under 16 in the household 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                  691           30 
 
Effective sample size           448           19 
 
Total                           650           26 
 
0 to 4                          233            7 
                                 36%          27% 
 
5 to 9                          306           14 
                                 47%          53% 
 
10 to 15                        322           12 
                                 50%          48% 
 
(Refused)                        18            3 
                                  3%          10% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 365 (continuation) 
<F5> Into which of the following age groups do they fall? 
by Crossbreak 
Base: All with children under 16 in the household 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  691          332        377        460        209        567        438        281        179        130         77        328        100 
 
Effective sample size           448          217        236        300        135        371        300        175        120         79         48        209         63 
 
Total                           650          308        324        431        194        533        439        233        176        108         69        289         89 
 
0 to 4                          233          101        124k       149k        73k       195k       161k        82k        51         43k        23        107k        19-- 
                                 36%          33%        38%        35%        38%        37%        37%        35%        29%        40%        34%        37%        21% 
 
5 to 9                          306          152        157        210         88        251        211        109         87         52         38        138         44 
                                 47%          49%        48%        49%        46%        47%        48%        47%        50%        48%        55%        48%        49% 
 
10 to 15                        322          158        148        215         95        254        214        121         97         54         36        145         56+be 
                                 50%          51%        46%        50%        49%        48%        49%        52%        55%        50%        52%        50%        62% 
 
(Refused)                        18            6          8         13          8j        15         12          5          2          4          2          2-         2 
                                  3%           2%         2%         3%         4%         3%         3%         2%         1%         3%         3%         1%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 365 (continuation) 
<F5> Into which of the following age groups do they fall? 
by Crossbreak 
Base: All with children under 16 in the household 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                  691          572        294        133        208        502        177        386         84        153         43         42        438        514         50         82         23 
 
Effective sample size           448          370        190         92        136        332        111        262         54        101         25         26        285        340         27         54         13 
 
Total                           650          529        265        133        192        479        159        375         77        144         37         38        406        493         34         79         18 
 
0 to 4                          233          193f       111+F       50         81F       164         41-       141f        22         48          8          6        163+F      175         17         29          4 
                                 36%          36%        42%        38%        42%        34%        26%        38%        28%        33%        22%        16%        40%        36%        50%        37%        22% 
 
5 to 9                          306          258        129         64        100        222         84        157--       33         67         14         19        192        220         16         41          7 
                                 47%          49%        49%        48%        52%        46%        53%        42%        43%        47%        37%        49%        47%        45%        46%        51%        38% 
 
10 to 15                        322          259        115-        61         84        227         87        178         41         70         20         22        180--      242         15         41         10 
                                 50%          49%        44%        46%        44%        47%        55%        47%        53%        49%        55%        59%        44%        49%        43%        52%        56% 
 
(Refused)                        18           15          8          5          3         18          2         18++        2          5          4          2         14         13          -          -          - 
                                  3%           3%         3%         4%         2%         4%         1%         5%         3%         3%        10%         5%         3%         3%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 365 (continuation) 
<F5> Into which of the following age groups do they fall? 
by Crossbreak 
Base: All with children under 16 in the household 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                  691          411          **         ** 
 
Effective sample size           448          264          **         ** 
 
Total                           650          368          **         ** 
 
0 to 4                          233          139f         **         ** 
                                 36%          38%         **         ** 
 
5 to 9                          306          166          **         ** 
                                 47%          45%         **         ** 
 
10 to 15                        322          167-         **         ** 
                                 50%          45%         **         ** 
 
(Refused)                        18           11          **         ** 
                                  3%           3%         **         ** 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
WHITE - English / Welsh 
/ Scottish / Northern 
Irish / British Irish          1682          801        881          208        237c       259--      277c       268C       234++ABCDE 199++ABCDE   445-       535--      701++AB      345--      497        395+Ab     445A 
                                 81%          79%        83%          77%        78%        69%        78%        84%        96%        96%          77%        73%        91%          74%        80%        86%        84% 
 
WHITE - Irish                    24           14          9            3          3          5          3          5          2          4            6          7         11            5          4          3         11 
                                  1%           1%         1%           1%         1%         1%         1%         2%         1%         2%           1%         1%         1%           1%         1%         1%         2% 
 
WHITE - Gypsy 
or Irish traveller                2            -          2            2++        -          -          -          -          -          -            2          -          -            -          2          -          - 
                                  *%           -%         *%           1%         -%         -%         -%         -%         -%         -%           *%         -%         -%           -%         *%         -%         -% 
 
Any other White 
background                       83           36         48           13g        18dfG      32++DEFG    8          8          4          --          31C        40+C       12--         24         23         17         19 
                                  4%           4%         4%           5%         6%         9%         2%         2%         2%         -%           5%         5%         2%           5%         4%         4%         4% 
 
MIXED - White 
and Black Caribbean              15            5         10            2          6+de       7+de       *          -          -          -            8C         8c         --           2          4          3          6 
                                  1%           1%         1%           1%         2%         2%         *%         -%         -%         -%           1%         1%         -%           *%         1%         1%         1% 
 
MIXED - White 
and Black African                12            7          5            2          2          3          4          2          -          -            3          7          2           10++bCD     2          -          - 
                                  1%           1%         *%           1%         1%         1%         1%         1%         -%         -%           1%         1%         *%           2%         *%         -%         -% 
 
MIXED - White and Asian           4            -          4            3++        *          -          -          -          -          -            4+         -          -            -          3+         -          * 
                                  *%           -%         *%           1%         *%         -%         -%         -%         -%         -%           1%         -%         -%           -%         1%         -%         *% 
 
Any other Mixed 
background                       11            5          6            2          2          3          *          4          -          -            4          4          4            3          6          -          2 
                                  1%           1%         1%           1%         1%         1%         *%         1%         -%         -%           1%         1%         *%           1%         1%         -%         *% 
 
BLACK OR BLACK 
BRITISH - Caribbean              31           23+b        8-           6          4          9          7          6          -          -           10         15          6            2         14a         8          8 
                                  2%           2%         1%           2%         1%         2%         2%         2%         -%         -%           2%         2%         1%           *%         2%         2%         2% 
 
BLACK OR BLACK 
BRITISH - African               106           61         45            6-        13F        30+AFg     40++ABeFG  15F         ---        3           19-        70++AC     17--         50++BCD    35D        15          7-- 
                                  5%           6%         4%           2%         4%         8%        11%         5%         -%         1%           3%        10%         2%          11%         6%         3%         1% 
 
Any other BLACK 
background                       17           13          4            2          -          5          8+b        2          -          -            2         13++ac      2            3          6          8d         - 
                                  1%           1%         *%           1%         -%         1%         2%         1%         -%         -%           *%         2%         *%           1%         1%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
ASIAN OR ASIAN 
BRITISH - Indian                 34           20         14            9          7          7          3          6          2          -           16+        10          8            5         10          6         13 
                                  2%           2%         1%           3%         2%         2%         1%         2%         1%         -%           3%         1%         1%           1%         2%         1%         2% 
 
ASIAN OR ASIAN 
BRITISH - Pakistani              19           10          9           10++cdEfg   5          2          2          *          -          -           15++BC      4          *-           5          6          3          5 
                                  1%           1%         1%           4%         2%         1%         *%         *%         -%         -%           3%         1%         *%           1%         1%         1%         1% 
 
ASIAN OR ASIAN 
BRITISH - Bangladeshi            16           11          5            2          7++f       3          2          2          -          -            9+c        5          2            2          4          2          9+ 
                                  1%           1%         *%           1%         2%         1%         1%         1%         -%         -%           2%         1%         *%           *%         1%         *%         2% 
 
ASIAN OR ASIAN 
BRITISH - Chinese                 3            *          2            *          -          2+         -          -          -          -            *          2          -            *          *          -          2 
                                  *%           *%         *%           *%         -%         1%         -%         -%         -%         -%           *%         *%         -%           *%         *%         -%         *% 
 
Any other ASIAN 
background                        9            6          2            *          2          3          -          -          -          3            3          3          3            2          2          *          5 
                                  *%           1%         *%           *%         1%         1%         -%         -%         -%         1%           *%         *%         *%           *%         *%         *%         1% 
 
Any other ethnic group            6            3          3            -          *          4+         1          *          *          -            *          5+         *            1          4          1          * 
                                  *%           *%         *%           -%         *%         1%         *%         *%         *%         -%           *%         1%         *%           *%         1%         *%         *% 
 
Prefer not to say                 7            *          7            2          *          -          -          3          2          *            2          -          5            3          4          *          * 
                                  *%           *%         1%           1%         *%         -%         -%         1%         1%         *%           *%         -%         1%           1%         1%         *%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
WHITE - English / Welsh 
/ Scottish / Northern 
Irish / British Irish          1682          842--      840++A       182c       215--      214--      473--     1199++aBCD   1682++B       --- 
                                 81%          77%        85%          78%        70%        66%        73%        85%          94%         -% 
 
WHITE - Irish                    24            9         14            3          2          3          7         17           24          - 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         -% 
 
WHITE - Gypsy 
or Irish traveller                2            2          -            2++E       2+e        2+e        2          -            2          - 
                                  *%           *%         -%           1%         1%         1%         *%         -%           *%         -% 
 
Any other White 
background                       83           47         36           12         15         13         28         56           83++B       --- 
                                  4%           4%         4%           5%         5%         4%         4%         4%           5%         -% 
 
MIXED - White 
and Black Caribbean              15            6          9            7++cE      3          *          7          8            ---       15++A 
                                  1%           1%         1%           3%         1%         *%         1%         1%           -%         5% 
 
MIXED - White 
and Black African                12           12++B       ---          -          5+e        5+e        7          5            ---       12++A 
                                  1%           1%         -%           -%         2%         2%         1%         *%           -%         4% 
 
MIXED - White and Asian           4            3          *            *          2          -          2          2            ---        4++A 
                                  *%           *%         *%           *%         1%         -%         *%         *%           -%         1% 
 
Any other Mixed 
background                       11            9          2            -          *          -          *          9            ---       11++A 
                                  1%           1%         *%           -%         *%         -%         *%         1%           -%         4% 
 
BLACK OR BLACK 
BRITISH - Caribbean              31           15         16            4          6         12++E      15         16            ---       31++A 
                                  2%           1%         2%           2%         2%         4%         2%         1%           -%        11% 
 
BLACK OR BLACK 
BRITISH - African               106           85++B      21--         10         33++aE     40++AE     60++aE     44--          ---      106++A 
                                  5%           8%         2%           4%        11%        12%         9%         3%           -%        38% 
 
Any other BLACK 
background                       17            9          8            2          4          6          6          9            ---       17++A 
                                  1%           1%         1%           1%         1%         2%         1%         1%           -%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
ASIAN OR ASIAN 
BRITISH - Indian                 34           15         18            4          4          9         14         19            ---       34++A 
                                  2%           1%         2%           2%         1%         3%         2%         1%           -%        12% 
 
ASIAN OR ASIAN 
BRITISH - Pakistani              19           11          8            3          2          4          7         12            ---       19++A 
                                  1%           1%         1%           1%         1%         1%         1%         1%           -%         7% 
 
ASIAN OR ASIAN 
BRITISH - Bangladeshi            16            5         11            5+E       10++E      11++E      12++E       4--          ---       16++A 
                                  1%           *%         1%           2%         3%         3%         2%         *%           -%         6% 
 
ASIAN OR ASIAN 
BRITISH - Chinese                 3            1          2            -          *          -          2          *            ---        3++A 
                                  *%           *%         *%           -%         *%         -%         *%         *%           -%         1% 
 
Any other ASIAN 
background                        9            4          5            *          2          -          2          7            ---        9++A 
                                  *%           *%         *%           *%         1%         -%         *%         *%           -%         3% 
 
Any other ethnic group            6            5          1            *          1          4+E        5+e        1-           ---        6++A 
                                  *%           *%         *%           *%         *%         1%         1%         *%           -%         2% 
 
Prefer not to say                 7            7          *            -          -          -          -          6            ---        - 
                                  *%           1%         *%           -%         -%         -%         -%         *%           -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
WHITE - English / Welsh 
/ Scottish / Northern 
Irish / British Irish          1682           83        205++FIJ   157++dFhIJ 160FIj     126FIj     122--I     175++FhIJ  246FIj     102--       48-fI     100        158++DeFHIJ 1464--      219++A     173++A      46 
                                      ++bDEFHIJl                                                                                                     ++bDEFHIJ 
                                 81%         100%        90%        94%        85%        87%        65%        93%        85%        38%        76%        96%        95%          79%        92%        92%        91% 
 
WHITE - Irish                    24            -          5          -          4          -          2          -          -          -         13          1          -           19          4          2          2 
                                                                                                                                         ++ABCDEFGH 
                                                                                                                                                IKL 
                                  1%           -%         2%         -%         2%         -%         1%         -%         -%         -%        21%         1%         -%           1%         2%         1%         4% 
 
WHITE - Gypsy 
or Irish traveller                2            -          -          -          2++        -          -          -          -          -          -          -          -            ---        2++A       2++A       - 
                                  *%           -%         -%         -%         1%         -%         -%         -%         -%         -%         -%         -%         -%           -%         1%         1%         -% 
 
Any other White 
background                       83            -          7          3          3          7k        17++acdgJKl 3         14jk       24          1--        1--        5k          77          6          5          1 
                                                                                                                              ++abcdgJKl 
                                  4%           -%         3%         2%         2%         5%         9%         2%         5%         9%         1%         1%         3%           4%         3%         3%         1% 
 
MIXED - White 
and Black Caribbean              15            -          -          1          2          1          3          2          -          5+         -          *          -           15          -          -          - 
                                  1%           -%         -%         1%         1%         1%         2%         1%         -%         2%         -%         *%         -%           1%         -%         -%         -% 
 
MIXED - White 
and Black African                12            -          -          -          -          -          2          -          -         10++bdghjkl -          -          -           12          -          -          - 
                                  1%           -%         -%         -%         -%         -%         1%         -%         -%         4%         -%         -%         -%           1%         -%         -%         -% 
 
MIXED - White and Asian           4            -          -          -          -          -          -          -          2          2          -          *          -            4          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         1%         -%         *%         -%           *%         -%         -%         -% 
 
Any other Mixed 
background                       11            -          1          -          2          -          3          2          -          2          -          -          1           11          -          -          - 
                                  1%           -%         1%         -%         1%         -%         2%         1%         -%         1%         -%         -%         1%           1%         -%         -%         -% 
 
BLACK OR BLACK 
BRITISH - Caribbean              31            -          2          -          1          1          4          3          8         12++cjkl    --         *          *           31          -          -          - 
                                  2%           -%         1%         -%         1%         1%         2%         2%         3%         4%         -%         *%         *%           2%         -%         -%         -% 
 
BLACK OR BLACK 
BRITISH - African               106            -          ---        --         --         1-        21          --         5-        77          ---        *--        *--        101          5          5          - 
                                                                                             ++aBCDEGHJ                       ++ABCDEFGH 
                                                                                                     KL                              JKL 
                                  5%           -%         -%         -%         -%         1%        11%         -%         2%        29%         -%         *%         *%           5%         2%         3%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Any other BLACK 
background                       17            -          -          -          -          -          6+hl       -          -         11          -          -          -           17          -          -          - 
                                                                                                                              ++bcdeghjk 
                                                                                                                                       L 
                                  1%           -%         -%         -%         -%         -%         3%         -%         -%         4%         -%         -%         -%           1%         -%         -%         -% 
 
ASIAN OR ASIAN 
BRITISH - Indian                 34            -          -          -          2          6+bcgjkL   6l         -          8l        12++bcgjkL  *          *          --          32          2          *          2c 
                                  2%           -%         -%         -%         1%         4%         3%         -%         3%         4%         *%         *%         -%           2%         1%         *%         4% 
 
ASIAN OR ASIAN 
BRITISH - Pakistani              19            -          -          5+bh       9          -          -          -          -          5          -          -          1           19          -          -          - 
                                                                       ++befgHjkl 
                                  1%           -%         -%         3%         5%         -%         -%         -%         -%         2%         -%         -%         1%           1%         -%         -%         -% 
 
ASIAN OR ASIAN 
BRITISH - Bangladeshi            16            -          9          -          -          -          -          -          -          7++hl      -          -          -           16          -          -          - 
                                                 ++cdfghjkl 
                                  1%           -%         4%         -%         -%         -%         -%         -%         -%         3%         -%         -%         -%           1%         -%         -%         -% 
 
ASIAN OR ASIAN 
BRITISH - Chinese                 3            -          -          -          -          -          -          -          2+         -          *          -          *            3          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         *%         -%         *%           *%         -%         -%         -% 
 
Any other ASIAN 
background                        9            -          -          -          3+         -          -          3          -          2          *          *          *            9          -          -          - 
                                  *%           -%         -%         -%         2%         -%         -%         1%         -%         1%         *%         *%         *%           *%         -%         -%         -% 
 
Any other ethnic group            6            -          -          -          -          3++        2          -          -          -          -          1+hi       *            6          -          -          - 
                                  *%           -%         -%         -%         -%         2%         1%         -%         -%         -%         -%         1%         *%           *%         -%         -%         -% 
 
Prefer not to say                 7            -          -          -          -          -          -          -          7++l       -          1ikl       -          -            7          *          *          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         2%         -%         1%         -%         -%           *%         *%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
WHITE - English / Welsh 
/ Scottish / Northern 
Irish / British Irish          1682          779++BDE   123--DE    597++BDE    64--E      19--        301++B     834          780--      583        319++Ab    174++Ab      756        541        351         24 
                                 81%          91%        66%        94%        43%        16%          93%        82%          77%        82%        89%        90%          81%        80%        82%        92% 
 
WHITE - Irish                    24            2--       20++ACDE    2-         -          -            3         11            2--       14A         8A         5A           9         12          2          * 
                                  1%           *%        11%         *%         -%         -%           1%         1%           *%         2%         2%         3%           1%         2%         *%         1% 
 
WHITE - Gypsy 
or Irish traveller                2            2          -          -          -          -            2+         -            2          -          -          -            -          2          -          - 
                                  *%           *%         -%         -%         -%         -%           1%         -%           *%         -%         -%         -%           -%         *%         -%         -% 
 
Any other White 
background                       83           28C        25++AC      4--       17++AC      8C           4-        29-          49         23         11          4           23--       33a        27+A        - 
                                  4%           3%        14%         1%        12%         7%           1%         3%           5%         3%         3%         2%           2%         5%         6%         -% 
 
MIXED - White 
and Black Caribbean              15            6          -          *          7++AbC     2c           3          6            8          7          -          -            8          3          4          - 
                                  1%           1%         -%         *%         5%         1%           1%         1%           1%         1%         -%         -%           1%         *%         1%         -% 
 
MIXED - White 
and Black African                12            5          -          2          3+c        2            -          3            9          3          -          -            7          3          2          - 
                                  1%           1%         -%         *%         2%         1%           -%         *%           1%         *%         -%         -%           1%         1%         *%         -% 
 
MIXED - White and Asian           4            2          -          -          -          2++c         *          2            4          -          -          -            -          *          3++a       - 
                                  *%           *%         -%         -%         -%         2%           *%         *%           *%         -%         -%         -%           -%         *%         1%         -% 
 
Any other Mixed 
background                       11            4          -          3          -          1            2          4            9          2          -          -            7          *          4          - 
                                  1%           *%         -%         1%         -%         1%           1%         *%           1%         *%         -%         -%           1%         *%         1%         -% 
 
BLACK OR BLACK 
BRITISH - Caribbean              31            9          6          5         11++ACe     -            2         15           15         12          4          2           22+b        4          5          - 
                                  2%           1%         3%         1%         8%         -%           *%         2%           2%         2%         1%         1%           2%         1%         1%         -% 
 
BLACK OR BLACK 
BRITISH - African               106           16--        3         22         42++ABCe   18++ABC       2--       45A          83++BCD    19--        4--        2-          60c        36         11-         - 
                                  5%           2%         2%         3%        28%        15%           *%         4%           8%         3%         1%         1%           6%         5%         2%         -% 
 
Any other BLACK 
background                       17            6          -          --         4+C        6++AbC       -          9            7          9          -          -            6          9          2          - 
                                  1%           1%         -%         -%         3%         5%           -%         1%           1%         1%         -%         -%           1%         1%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
ASIAN OR ASIAN 
BRITISH - Indian                 34            1--        5AC        ---        -         22++ABCD      2         15           15         13          6          2           17          9          7          - 
                                  2%           *%         3%         -%         -%        18%           1%         2%           2%         2%         2%         1%           2%         1%         2%         -% 
 
ASIAN OR ASIAN 
BRITISH - Pakistani              19            ---        -          --         -         19++ABCD      2         16+           5         12+a        2          1           12          6          2          - 
                                  1%           -%         -%         -%         -%        16%           1%         2%           1%         2%         1%         1%           1%         1%         *%         -% 
 
ASIAN OR ASIAN 
BRITISH - Bangladeshi            16            ---        2a         --         -         14++ABCD      2         13            7          9          -          -            7          7          2          - 
                                  1%           -%         1%         -%         -%        12%           *%         1%           1%         1%         -%         -%           1%         1%         *%         -% 
 
ASIAN OR ASIAN 
BRITISH - Chinese                 3            -          2++ac      -          -          -            -          3            *          2          -          -            -          *          2+         - 
                                  *%           -%         1%         -%         -%         -%           -%         *%           *%         *%         -%         -%           -%         *%         1%         -% 
 
Any other ASIAN 
background                        9            2          -          1          -          3++Ac        -          5            4          2          3          3            3          6          *          - 
                                  *%           *%         -%         *%         -%         2%           -%         *%           *%         *%         1%         1%           *%         1%         *%         -% 
 
Any other ethnic group            6            -          *          -          *          5++AbC       *          3            3          3          -          -            2          1          2          - 
                                  *%           -%         *%         -%         *%         4%           *%         *%           *%         *%         -%         -%           *%         *%         1%         -% 
 
Prefer not to say                 7            -          -          -          -          -            -          2            5          *          2          2            1          2          2          2 
                                  *%           -%         -%         -%         -%         -%           -%         *%           1%         *%         *%         1%           *%         *%         *%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
WHITE - English / Welsh 
/ Scottish / Northern 
Irish / British Irish          1682         1378       1254--      513        667b       259         1441       1012--      908       1092+b      223         1024        685--      644b       473b       623B 
                                 81%          80%        79%        81%        83%        84%          81%        78%        82%        83%        83%          80%        77%        83%        83%        84% 
 
WHITE - Irish                    24           17         17          7          8          4           22         14         15         15          2           12         10         10          6         11 
                                  1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         1% 
 
WHITE - Gypsy 
or Irish traveller                2            2          2          2          2          -            ---        -          -          -          2++Abcd      2          2          2          2          - 
                                  *%           *%         *%         *%         *%         -%           -%         -%         -%         -%         1%           *%         *%         *%         *%         -% 
 
Any other White 
background                       83           65         65         32         37         15           74         60         50         58          9           42         33         28         13         35 
                                  4%           4%         4%         5%         5%         5%           4%         5%         5%         4%         3%           3%         4%         4%         2%         5% 
 
MIXED - White 
and Black Caribbean              15           14         14d         2          *-         1           15         14          8          8          -           12         10          3          5          3 
                                  1%           1%         1%         *%         *%         *%           1%         1%         1%         1%         -%           1%         1%         *%         1%         *% 
 
MIXED - White 
and Black African                12           12         12          3          5          -           12         12+         9         10          -            8          8          5          7          2 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         1%         1%         *% 
 
MIXED - White and Asian           4            4          4          2          2          -            4          2          *          --         -            2          2          *          -          2 
                                  *%           *%         *%         *%         *%         -%           *%         *%         *%         -%         -%           *%         *%         *%         -%         *% 
 
Any other Mixed 
background                       11            9          9          4          4          2            8          8          5          4          3            7          6          5          2          4 
                                  1%           1%         1%         1%         *%         1%           *%         1%         *%         *%         1%           1%         1%         1%         *%         *% 
 
BLACK OR BLACK 
BRITISH - Caribbean              31           28         27         10          9          3           28         22         16         14          3           24         19         15          7          7 
                                  2%           2%         2%         2%         1%         1%           2%         2%         1%         1%         1%           2%         2%         2%         1%         1% 
 
BLACK OR BLACK 
BRITISH - African               106          106++dE    104++DE     27E        27-E        ---        103++e      87++cE     45         61e         3-          84++cE     64++cE     29         26         18-- 
                                  5%           6%         7%         4%         3%         -%           6%         7%         4%         5%         1%           7%         7%         4%         5%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Any other BLACK 
background                       17           17         17          3          6          -           17         11         11         11          -            9          9          2          3          7 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         -%           1%         1%         *%         1%         1% 
 
ASIAN OR ASIAN 
BRITISH - Indian                 34           22-        21          8          9         10a          27         18         14         23          5           20         13         13          6         14 
                                  2%           1%         1%         1%         1%         3%           2%         1%         1%         2%         2%           2%         1%         2%         1%         2% 
 
ASIAN OR ASIAN 
BRITISH - Pakistani              19           17         16         13++       11          2            6--        3--        4-         3--       12++ABCD     11         11          6          7          8 
                                  1%           1%         1%         2%         1%         1%           *%         *%         *%         *%         4%           1%         1%         1%         1%         1% 
 
ASIAN OR ASIAN 
BRITISH - Bangladeshi            16           12         10          2          2          4           14         14          5          9          2            7          6          4          2          9 
                                  1%           1%         1%         *%         *%         1%           1%         1%         *%         1%         1%           1%         1%         *%         *%         1% 
 
ASIAN OR ASIAN 
BRITISH - Chinese                 3            1-         1          *          *          2+ab         3          2          2          3          -            *          *          *          *          * 
                                  *%           *%         *%         *%         *%         1%           *%         *%         *%         *%         -%           *%         *%         *%         *%         *% 
 
Any other ASIAN 
background                        9            6          6          4          5          3            4-         4          2          2          4++AbcD      6          4          2          6+         3 
                                  *%           *%         *%         1%         1%         1%           *%         *%         *%         *%         2%           *%         *%         *%         1%         *% 
 
Any other ethnic group            6            4          3          2          2          2            4          3          3          4          2            6          3          6+         2          * 
                                  *%           *%         *%         *%         *%         1%           *%         *%         *%         *%         1%           *%         *%         1%         *%         *% 
 
Prefer not to say                 7            5          5          3          4          2            5          5          4          5          *            4          4          4          2          * 
                                  *%           *%         *%         1%         *%         1%           *%         *%         *%         *%         *%           *%         *%         *%         *%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
WHITE - English / Welsh 
/ Scottish / Northern 
Irish / British Irish          1682          314       1313          990++     1130+       926        702++bC    980++        894++BCD   528C       198--       62          932++CD    527D       160-        63-- 
                                 81%          79%        82%          84%        83%        81%        87%        84%          87%        78%        67%        73%          84%        81%        74%        62% 
 
WHITE - Irish                    24            5         18           13         16         11         10         11           13          8          3          *           13          7          2          2 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         1%         1%         *%           1%         1%         1%         2% 
 
WHITE - Gypsy 
or Irish traveller                2            2+b        -            -          -          -          -          -            -          -          -          2++ABc       -          -          -          2++AB 
                                  *%           *%         -%           -%         -%         -%         -%         -%           -%         -%         -%         2%           -%         -%         -%         2% 
 
Any other White 
background                       83           20         58           40         41-        47fd       13--       26--         35         31         15          3           39         28          8          9+a 
                                  4%           5%         4%           3%         3%         4%         2%         2%           3%         5%         5%         3%           3%         4%         4%         9% 
 
MIXED - White 
and Black Caribbean              15            7+b        6--          2--        9          7          2         12a           3          7          2          3++A         7          6          -          2 
                                  1%           2%         *%           *%         1%         1%         *%         1%           *%         1%         1%         4%           1%         1%         -%         2% 
 
MIXED - White 
and Black African                12            -          8            8          7          8f         --         9f           5          7          -          -            3          2          3a         3++AB 
                                  1%           -%         1%           1%         1%         1%         -%         1%           *%         1%         -%         -%           *%         *%         2%         3% 
 
MIXED - White and Asian           4            *          2            4          4          4          -          2            *          2          -          2++Ac        *          -          2a         2++AB 
                                  *%           *%         *%           *%         *%         *%         -%         *%           *%         *%         -%         2%           *%         -%         1%         2% 
 
Any other Mixed 
background                       11            -         11            8          7          5          2          4            3          6          2          -            5          6          *          - 
                                  1%           -%         1%           1%         *%         *%         *%         *%           *%         1%         1%         -%           *%         1%         *%         -% 
 
BLACK OR BLACK 
BRITISH - Caribbean              31            6         25           12         17         22          6         22            7-        12         10+A        2           11         15          4          1 
                                  2%           2%         2%           1%         1%         2%         1%         2%           1%         2%         3%         2%           1%         2%         2%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
BLACK OR BLACK 
BRITISH - African               106           22         77           42--       68         65         29         46-          20--       38A        43++AB      5           44-        37         11         15++ABc 
                                  5%           5%         5%           4%         5%         6%         4%         4%           2%         6%        15%         6%           4%         6%         5%        14% 
 
Any other BLACK 
background                       17            -         17            9          9          9          8          4-           2-         7a         7++A       -            5          9          2          - 
                                  1%           -%         1%           1%         1%         1%         1%         *%           *%         1%         2%         -%           *%         1%         1%         -% 
 
ASIAN OR ASIAN 
BRITISH - Indian                 34            6         28           19         26         15         13         22           10         16          7          2           15          6         13++ABd     - 
                                  2%           2%         2%           2%         2%         1%         2%         2%           1%         2%         2%         2%           1%         1%         6%         -% 
 
ASIAN OR ASIAN 
BRITISH - Pakistani              19            7         12            9         11         11          8         11            9          2          5b         4++aB        7          4          5          4+ab 
                                  1%           2%         1%           1%         1%         1%         1%         1%           1%         *%         2%         4%           1%         1%         2%         3% 
 
ASIAN OR ASIAN 
BRITISH - Bangladeshi            16            -         16            7          5-         9          5          4-          11          2          2          2           13          2          2          - 
                                  1%           -%         1%           1%         *%         1%         1%         *%           1%         *%         1%         2%           1%         *%         1%         -% 
 
ASIAN OR ASIAN 
BRITISH - Chinese                 3            2          1            -          2          -          -          2            *          2          *          -            *          2          -          - 
                                  *%           1%         *%           -%         *%         -%         -%         *%           *%         *%         *%         -%           *%         *%         -%         -% 
 
Any other ASIAN 
background                        9            2          6            6          6          5          5          4            3          6          *          -            6          1          2          - 
                                  *%           1%         *%           1%         *%         *%         1%         *%           *%         1%         *%         -%           1%         *%         1%         -% 
 
Any other ethnic group            6            3          3            3          5          4          3          3            4          *          2          -            4          1          2          - 
                                  *%           1%         *%           *%         *%         *%         *%         *%           *%         *%         1%         -%           *%         *%         1%         -% 
 
Prefer not to say                 7            *          7            2          4          2          1          4            4          3          -          *            5          2          -          * 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         *%         -%         *%           *%         *%         -%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
WHITE - English / Welsh 
/ Scottish / Northern 
Irish / British Irish          1682           52- 
                                 81%          70% 
 
WHITE - Irish                    24            2 
                                  1%           3% 
 
WHITE - Gypsy 
or Irish traveller                2            2++ 
                                  *%           2% 
 
Any other White 
background                       83            6 
                                  4%           8% 
 
MIXED - White 
and Black Caribbean              15            2 
                                  1%           2% 
 
MIXED - White 
and Black African                12            - 
                                  1%           -% 
 
MIXED - White and Asian           4            2++ 
                                  *%           2% 
 
Any other Mixed 
background                       11            - 
                                  1%           -% 
 
BLACK OR BLACK 
BRITISH - Caribbean              31            1 
                                  2%           2% 
 
BLACK OR BLACK 
BRITISH - African               106            5 
                                  5%           6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Any other BLACK 
background                       17            - 
                                  1%           -% 
 
ASIAN OR ASIAN 
BRITISH - Indian                 34            - 
                                  2%           -% 
 
ASIAN OR ASIAN 
BRITISH - Pakistani              19            4++ 
                                  1%           5% 
 
ASIAN OR ASIAN 
BRITISH - Bangladeshi            16            - 
                                  1%           -% 
 
ASIAN OR ASIAN 
BRITISH - Chinese                 3            - 
                                  *%           -% 
 
Any other ASIAN 
background                        9            - 
                                  *%           -% 
 
Any other ethnic group            6            - 
                                  *%           -% 
 
Prefer not to say                 7            * 
                                  *%           *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
WHITE - English / Welsh 
/ Scottish / Northern 
Irish / British Irish          1682          800        712        969        475hi     1104-       883--      592hi      397        244-        98        701        194 
                                                                                                                                                    ++AbcEEgHI 
                                                                                                                                                             k 
                                 81%          79%        81%        81%        82%        79%        78%        83%        79%        76%        73%        85%        77% 
 
WHITE - Irish                    24            9         11         15          5         16          9          6          5          1          1         11          2 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         *%         1%         1%         1% 
 
WHITE - Gypsy 
or Irish traveller                2            2          2          2          2          2          2          -          -          2+         -          2          - 
                                  *%           *%         *%         *%         *%         *%         *%         -%         -%         1%         -%         *%         -% 
 
Any other White 
background                       83           59++       46         59         35+        61         52         36         28         23++        7         33         17 
                                  4%           6%         5%         5%         6%         4%         5%         5%         6%         7%         5%         4%         7% 
 
MIXED - White 
and Black Caribbean              15            6         10d         5          --        14         15++cd      3          5          2          3cD        5          2 
                                  1%           1%         1%         *%         -%         1%         1%         *%         1%         1%         2%         1%         1% 
 
MIXED - White 
and Black African                12           12++j       7         10          3         10          9          3          3          -          2          2          - 
                                  1%           1%         1%         1%         1%         1%         1%         *%         1%         -%         1%         *%         -% 
 
MIXED - White and Asian           4            2          3          4          2          2          4          2          2          2          2++ae      2          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         1%         1%         *%         -% 
 
Any other Mixed 
background                       11            6         11++        8          2          9          5          6          2          5+         -          4          4 
                                  1%           1%         1%         1%         *%         1%         *%         1%         *%         2%         -%         *%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
BLACK OR BLACK 
BRITISH - Caribbean              31           11         12          9--        7         24j        24+cj       9          6          5          2          4-         4 
                                  2%           1%         1%         1%         1%         2%         2%         1%         1%         2%         1%         *%         2% 
 
BLACK OR BLACK 
BRITISH - African               106           56bDJ      24--       54dj       10--       85+BDfJ    73+BDfJ    25-        28bDj      10         11BDfJ     19--       13d 
                                  5%           6%         3%         4%         2%         6%         6%         3%         6%         3%         8%         2%         5% 
 
Any other BLACK 
background                       17            9          6          8          4         17+         6          6          5          8++bce     2          8          2 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         2%         1%         1%         1% 
 
ASIAN OR ASIAN 
BRITISH - Indian                 34           10         15         18         11         21         12          9          6          8          4          9          6 
                                  2%           1%         2%         1%         2%         1%         1%         1%         1%         2%         3%         1%         2% 
 
ASIAN OR ASIAN 
BRITISH - Pakistani              19            9          9         12          9         11         11          5          5          8++ef      2          7          5 
                                  1%           1%         1%         1%         2%         1%         1%         1%         1%         3%         1%         1%         2% 
 
ASIAN OR ASIAN 
BRITISH - Bangladeshi            16            3          7f        12f         4          7          9          --         -          -          -          5          2 
                                  1%           *%         1%         1%         1%         1%         1%         -%         -%         -%         -%         1%         1% 
 
ASIAN OR ASIAN 
BRITISH - Chinese                 3            *          *          3          3+         3          3          1          *          1          *          1          * 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         *%         *%         *%         *% 
 
Any other ASIAN 
background                        9            8+         2          6          2          4          6          6          4          2          1          4          1 
                                  *%           1%         *%         1%         *%         *%         1%         1%         1%         1%         1%         1%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Any other ethnic group            6            3          3          4          2          3          3          6+         2          *          -          4          * 
                                  *%           *%         *%         *%         *%         *%         *%         1%         *%         *%         -%         1%         *% 
 
Prefer not to say                 7            4          2          4          2          4          2          2          2          -          -          3          - 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         -%         -%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
WHITE - English / Welsh 
/ Scottish / Northern 
Irish / British Irish          1682         1154i       515--      349        365       1236++BIlM  538bIM     899        210bIm     294--      141bimp     79        891       1003--       61        209         48 
                                                                                                        ++ABdIkLMo 
                                                                                                                 p 
                                 81%          80%        77%        81%        81%        83%        83%        86%        85%        74%        86%        76%        79%        77%        80%        79%        73% 
 
WHITE - Irish                    24           12          3          4          4         13          6         13          3          7          1          3b        14         18          1          3          * 
                                  1%           1%         *%         1%         1%         1%         1%         1%         1%         2%         *%         3%         1%         1%         2%         1%         1% 
 
WHITE - Gypsy 
or Irish traveller                2            2          2          2+         2+         2          2          2          -          2+         2++        -          2          2          2          -          - 
                                                                                                                                                                                     ++AbEfGLMo 
                                                                                                                                                                                              q 
                                  *%           *%         *%         *%         *%         *%         *%         *%         -%         *%         1%         -%         *%         *%         2%         -%         -% 
 
Any other White 
background                       83           67         34         28+hq      17         62         28         42          5         24+         6         10+deghq   56+        62          4         23          3 
                                                                                                                                                                                                ++adEfGHlm 
                                                                                                                                                                                                         Q 
                                  4%           5%         5%         6%         4%         4%         4%         4%         2%         6%         4%        10%         5%         5%         5%         9%         5% 
 
MIXED - White 
and Black Caribbean              15           12          9+cG       -          3          8          3          2-         3          3          -          -          8         12          -          3          - 
                                  1%           1%         1%         -%         1%         1%         *%         *%         1%         1%         -%         -%         1%         1%         -%         1%         -% 
 
MIXED - White 
and Black African                12           10gq        2          -          2          9g         3          ---        -          5GQ        -          -          3          5          -          2gq        2bCGhlQ 
                                  1%           1%         *%         -%         *%         1%         1%         -%         -%         1%         -%         -%         *%         *%         -%         1%         2% 
 
MIXED - White and Asian           4            4          4+         2          2          3          -          3          2          3++        -          -          3          4          -          3++ef      3 
                                                                                                                                                                                                           ++ABCDEFGh 
                                                                                                                                                                                                                ijLMQ 
                                  *%           *%         1%         *%         *%         *%         -%         *%         1%         1%         -%         -%         *%         *%         -%         1%         5% 
 
Any other Mixed 
background                       11            9          5          6+         1          9          5         10+         2          7++        2          2          7          9          1          3          - 
                                  1%           1%         1%         1%         *%         1%         1%         1%         1%         2%         1%         2%         1%         1%         2%         1%         -% 
 
BLACK OR BLACK 
BRITISH - Caribbean              31           22         13         11e         4         15-         6         12          *          8          3          -         20         26          -          3          - 
                                  2%           2%         2%         3%         1%         1%         1%         1%         *%         2%         2%         -%         2%         2%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
BLACK OR BLACK 
BRITISH - African               106           79cEGjOQ   40cEGjOQ    9--       22Goq      45--G      24G        11--       12Go       15G         2-         4         44-Go      84          -          2--        2 
                                                                                                                                                                          ++CEfGjlOQ 
                                  5%           6%         6%         2%         5%         3%         4%         1%         5%         4%         1%         3%         4%         6%         -%         1%         2% 
 
Any other BLACK 
background                       17           17+g        4          4          2          9          6          2--        4g         4          -          2g         9          9          -          -          - 
                                  1%           1%         1%         1%         *%         1%         1%         *%         2%         1%         -%         2%         1%         1%         -%         -%         -% 
 
ASIAN OR ASIAN 
BRITISH - Indian                 34           18         16          5         13         26         12         17          4         13+a        5          3         26+        25          4a         7          4+ac 
                                  2%           1%         2%         1%         3%         2%         2%         2%         2%         3%         3%         3%         2%         2%         5%         3%         5% 
 
ASIAN OR ASIAN 
BRITISH - Pakistani              19            6--        7          2          5         10          3          6          2          7aq        -          2         17+aq      18+aq       3          3          2q 
                                                                                                                                                                                     ++AbCEFGjQ 
                                  1%           *%         1%         *%         1%         1%         1%         1%         1%         2%         -%         2%         2%         1%         4%         1%         2% 
 
ASIAN OR ASIAN 
BRITISH - Bangladeshi            16           13          9          -          5         14          4          9          -          2          -          -          7         11          -          -          - 
                                  1%           1%         1%         -%         1%         1%         1%         1%         -%         *%         -%         -%         1%         1%         -%         -%         -% 
 
ASIAN OR ASIAN 
BRITISH - Chinese                 3            2          *          3+         *          3          1          3          *          *          -          -          3          3          -          1          - 
                                  *%           *%         *%         1%         *%         *%         *%         *%         *%         *%         -%         -%         *%         *%         -%         *%         -% 
 
Any other ASIAN 
background                        9            6          6          2          3          8          2          6          *          *          2          -          6          6          -          *          2++afimq 
                                  *%           *%         1%         *%         1%         1%         *%         1%         *%         *%         1%         -%         1%         *%         -%         *%         3% 
 
Any other ethnic group            6            3          -          2          -          5          2          5          -          -          *          *          5          4          -          1          * 
                                  *%           *%         -%         1%         -%         *%         *%         *%         -%         -%         *%         *%         *%         *%         -%         *%         *% 
 
Prefer not to say                 7            2          2          3          2          7          2          5          -          2          -          -          4          6          -          -          * 
                                  *%           *%         *%         1%         *%         *%         *%         *%         -%         *%         -%         -%         *%         *%         -%         -%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
WHITE - English / Welsh 
/ Scottish / Northern 
Irish / British Irish          1682          776++aBIlMp  **        52ip 
                                 81%          84%         **        90% 
 
WHITE - Irish                    24           12          **         4++ABcdEFgjlmoq 
                                  1%           1%         **         6% 
 
WHITE - Gypsy 
or Irish traveller                2            2          **         - 
                                  *%           *%         **         -% 
 
Any other White 
background                       83           32          **         - 
                                  4%           3%         **         -% 
 
MIXED - White 
and Black Caribbean              15            8          **         - 
                                  1%           1%         **         -% 
 
MIXED - White 
and Black African                12            --         **         - 
                                  1%           -%         **         -% 
 
MIXED - White and Asian           4            4          **         - 
                                  *%           *%         **         -% 
 
Any other Mixed 
background                       11            7          **         - 
                                  1%           1%         **         -% 
 
BLACK OR BLACK 
BRITISH - Caribbean              31           14          **         - 
                                  2%           1%         **         -% 
 
BLACK OR BLACK 
BRITISH - African               106           20--        **         - 
                                  5%           2%         **         -% 
 
Any other BLACK 
background                       17            7          **         - 
                                  1%           1%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5511 
Table 366 (continuation) 
<F6> Which of these best describes your ethnic origin? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
ASIAN OR ASIAN 
BRITISH - Indian                 34           17          **         2 
                                  2%           2%         **         3% 
 
ASIAN OR ASIAN 
BRITISH - Pakistani              19            3-         **         - 
                                  1%           *%         **         -% 
 
ASIAN OR ASIAN 
BRITISH - Bangladeshi            16            9          **         - 
                                  1%           1%         **         -% 
 
ASIAN OR ASIAN 
BRITISH - Chinese                 3            2          **         - 
                                  *%           *%         **         -% 
 
Any other ASIAN 
background                        9            2          **         - 
                                  *%           *%         **         -% 
 
Any other ethnic group            6            3          **         - 
                                  *%           *%         **         -% 
 
Prefer not to say                 7            1          **         - 
                                  *%           *%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5512 
Table 367 
<F7> Which, if any, of the following describes your religion or belief? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
No Religion                     860          435        425          167++CDEFG 179++CDEFG 163FG      134fG      111-G       66--       39--        346++BC    296C       217--        165-       274a       209a       211 
                                 41%          43%        40%          61%        59%        43%        38%        35%        27%        19%          60%        41%        28%          36%        44%        45%        40% 
 
Church of England/ 
Scotland/Ireland                636          280-       356+a         41--       60--       87--a     111ABc     103ABc     112++ABCDE 121++ABCDE   102--      198-A      337++AB      151        185        142        158 
                                 31%          28%        34%          15%        20%        23%        31%        32%        46%        58%          18%        27%        44%          33%        30%        31%        30% 
 
Catholic                        186           82        104           21         17         37         19-        48++aBDg   30bd       14           38         56         92++Ab       35         45         38         67 
                                                                                                                                                                                                                       ++ab 
                                  9%           8%        10%           8%         6%        10%         5%        15%        12%         7%           7%         8%        12%           8%         7%         8%        13% 
 
Other Christian                 149           83         66           10         10-        47++ABFg   33ab       27b        12         11           20--       79++Ac     49           50++bcd    41         25         34 
                                  7%           8%         6%           4%         3%        12%         9%         8%         5%         5%           3%        11%         6%          11%         7%         5%         6% 
 
Muslim                           72           47+b       25-          20++EFG    14eFg      18eFg      17eFg       4          --         --          33++C      35C         4--         22         23          9         18 
                                  3%           5%         2%           7%         4%         5%         5%         1%         -%         -%           6%         5%         1%           5%         4%         2%         3% 
 
Buddhist                         10            5          5            2          2          5+         -          *          *          -            4          5          1            3          2          4          * 
                                  *%           *%         *%           1%         1%         1%         -%         *%         *%         -%           1%         1%         *%           1%         *%         1%         *% 
 
Hindu                             8            4          4            *          2          2          2          2          *          -            3          3          2            -          2          4          2 
                                  *%           *%         *%           *%         1%         *%         *%         1%         *%         -%           *%         *%         *%           -%         *%         1%         *% 
 
Sikh                              7            7+b        --           4+         -          -          1          2          -          -            4          1          2            -          1          -          6++ 
                                  *%           1%         -%           1%         -%         -%         *%         1%         -%         -%           1%         *%         *%           -%         *%         -%         1% 
 
Jewish                            4            -          4            -          -          -          -          4++        -          -            -          -          4+           -          -          2          2 
                                  *%           -%         *%           -%         -%         -%         -%         1%         -%         -%           -%         -%         *%           -%         -%         *%         *% 
 
Any other religion, 
 (please write in below)         20           10          9            1          5          2          3          3          3          3            6          5          9            6          5          3          5 
                                  1%           1%         1%           *%         2%         *%         1%         1%         1%         2%           1%         1%         1%           1%         1%         1%         1% 
 
Prefer not to say               129           64         65            6-        16         16         35+Ac      17         20a        20A          22-        51a        56a          31         45         25         28 
                                  6%           6%         6%           2%         5%         4%        10%         5%         8%         9%           4%         7%         7%           7%         7%         5%         5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 367 (continuation) 
<F7> Which, if any, of the following describes your religion or belief? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
No Religion                     860          439        421          119++bcE   123        126        289        565          810++B      50-- 
                                 41%          40%        42%          51%        40%        39%        44%        40%          45%        18% 
 
Church of England/ 
Scotland/Ireland                636          336        300           48--       83         75-       154--      482++AbCD    602++B      34-- 
                                 31%          31%        30%          21%        27%        23%        24%        34%          34%        12% 
 
Catholic                        186           81-       105+a         18         24         32         55        131          168         18 
                                  9%           7%        11%           8%         8%        10%         8%         9%           9%         6% 
 
Other Christian                 149           91         58           14         31e        41++aE     62+e       85-          81--       68++A 
                                  7%           8%         6%           6%        10%        13%        10%         6%           5%        24% 
 
Muslim                           72           44         28           16+E       22++E      24++E      38++E      32--          3--       68++A 
                                  3%           4%         3%           7%         7%         7%         6%         2%           *%        24% 
 
Buddhist                         10            5          4            2          1          2          5          5            2--        7++A 
                                  *%           *%         *%           1%         *%         1%         1%         *%           *%         3% 
 
Hindu                             8            2          6            *          *          3          4          4            ---        8++A 
                                  *%           *%         1%           *%         *%         1%         1%         *%           -%         3% 
 
Sikh                              7            1          6            -          -          1          1          6            ---        7++A 
                                  *%           *%         1%           -%         -%         *%         *%         *%           -%         3% 
 
Jewish                            4            -          4            -          -          2          2          2            4          - 
                                  *%           -%         *%           -%         -%         1%         *%         *%           *%         -% 
 
Any other religion, 
 (please write in below)         20           11          8            6+         4          4          9         11           18          2 
                                  1%           1%         1%           2%         1%         1%         1%         1%           1%         1% 
 
Prefer not to say               129           76         53           11         17         11         32         91          103         19 
                                  6%           7%         5%           5%         6%         3%         5%         6%           6%         7% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 367 (continuation) 
<F7> Which, if any, of the following describes your religion or belief? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
No Religion                     860           37iJ       78J        98         91bhIJ     65IJ       79iJ       81IJ       97-J       75--J       6--       53++BHIJ  100          758        102         76         26 
                                                             ++BefgHIJ                                                                                         ++aBdEFGHI 
                                                                                                                                                                       Jk 
                                 41%          45%        34%        59%        48%        45%        42%        43%        33%        28%        10%        51%        60%          41%        43%        41%        51% 
 
Church of England/ 
Scotland/Ireland                636           37+FikL    72         51         56         53fl       40-        74+FikL    94         71         19l        29         40-         553         84d        74+ad      10 
                                 31%          44%        31%        31%        30%        37%        22%        40%        32%        26%        31%        28%        24%          30%        35%        39%        19% 
 
Catholic                        186            6         44          6-        15         13         13          6-        22         17         21          6         15cg        162         24         16          8 
                                                 ++aCdeFGHI                                                                              ++ABCDEFGH 
                                                         KL                                                                                     IKL 
                                  9%           7%        19%         4%         8%         9%         7%         3%         8%         6%        33%         6%         9%           9%        10%         9%        16% 
 
Other Christian                 149            --         2--        2-         7          5         37         10b        14b        48          7+ABCDEHL 11+ABCDehL  5--        134         15          9          6 
                                                                                             ++ABCDEGHj                       ++ABCDEGHL 
                                                                                                     kL 
                                  7%           -%         1%         1%         4%         4%        20%         5%         5%        18%        11%        11%         3%           7%         6%         5%        12% 
 
Muslim                           72            -          9gj        5         12eGHJKL    -          5          --         2-        37          ---        1--        1--         70+b        2-         2          - 
                                                                                                                              ++ABCEFGHJ 
                                                                                                                                      KL 
                                  3%           -%         4%         3%         6%         -%         3%         -%         1%        14%         -%         1%         1%           4%         1%         1%         -% 
 
Buddhist                         10            -          -          -          2          1          -          -          -          5++        *          *          1            9          *          -          * 
                                  *%           -%         -%         -%         1%         1%         -%         -%         -%         2%         *%         *%         1%           1%         *%         -%         *% 
 
Hindu                             8            -          -          -          -          2          -          -          4          2          *          1          *            8          *          *          - 
                                  *%           -%         -%         -%         -%         1%         -%         -%         1%         1%         *%         1%         *%           *%         *%         *%         -% 
 
Sikh                              7            -          -          -          -          3++        2          -          2          -          -          -          -            7          -          -          - 
                                  *%           -%         -%         -%         -%         2%         1%         -%         1%         -%         -%         -%         -%           *%         -%         -%         -% 
 
Jewish                            4            -          -          -          -          -          -          -          4++        -          -          -          -            4          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         -%         1%         -%         -%         -%         -%           *%         -%         -%         -% 
 
Any other religion, 
 (please write in below)         20            -          2          2          2          3          2          -          -          2          5          2gH        1           18          2          2          - 
                                                                                                                                         ++ABCDEFGH 
                                                                                                                                                IKL 
                                  1%           -%         1%         1%         1%         2%         1%         -%         -%         1%         7%         2%         1%           1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 367 (continuation) 
<F7> Which, if any, of the following describes your religion or belief? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Prefer not to say               129            3         23cdEKL     3          3-         ---        7         15cdEkL    53         14el        4cdEKL     2--        2--        120          9          9          1 
                                                                                                                   ++ACDEFgIJ 
                                                                                                                           KL 
                                  6%           4%        10%         2%         2%         -%         4%         8%        18%         5%         7%         2%         1%           7%         4%         5%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 367 (continuation) 
<F7> Which, if any, of the following describes your religion or belief? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
No Religion                     860          860++BCDE    ---        ---        ---        ---        123        454+         507++BCD   262-Cd      91--       52--        351--      288        216++Ab      3 
                                 41%         100%         -%         -%         -%         -%          38%        45%          50%        37%        25%        27%          37%        43%        50%        12% 
 
Church of England/ 
Scotland/Ireland                636            ---        ---      636++ABDE    ---        ---        127++b     308          233--      248+A      156++Ab     82++A       310c       201        108-        12 
                                 31%           -%         -%       100%         -%         -%          39%        30%          23%        35%        43%        42%          33%        30%        25%        46% 
 
Catholic                        186            ---      186++ACDE    ---        ---        ---         30         79           74-        65         47+A       25           83         69         31          3 
                                  9%           -%       100%         -%         -%         -%           9%         8%           7%         9%        13%        13%           9%        10%         7%        10% 
 
Other Christian                 149            ---        ---        ---      149++ABCE    --          22         60           84         47         18         11           63         44         36          4 
                                  7%           -%         -%         -%       100%         -%           7%         6%           8%         7%         5%         6%           7%         6%         8%        16% 
 
Muslim                           72            ---        --         ---        -         72++ABCD      4         43a          37c        33Cd        2--        1           27         31         14          - 
                                  3%           -%         -%         -%         -%        60%           1%         4%           4%         5%         1%         1%           3%         5%         3%         -% 
 
Buddhist                         10            --         -          -          -         10++ABCD      -          7            1-         7a         2          -            9+         1          -          - 
                                  *%           -%         -%         -%         -%         8%           -%         1%           *%         1%         1%         -%           1%         *%         -%         -% 
 
Hindu                             8            -          -          -          -          8++ABCd      -          *-           4          4          -          -            5          -          3          - 
                                  *%           -%         -%         -%         -%         7%           -%         *%           *%         1%         -%         -%           1%         -%         1%         -% 
 
Sikh                              7            -          -          -          -          7++ABCd      2          1            2          4          2          2            2          3          2          - 
                                  *%           -%         -%         -%         -%         6%           1%         *%           *%         1%         *%         1%           *%         *%         *%         -% 
 
Jewish                            4            -          -          -          -          4++AC        2b         -            -          2          2          2+a          4          -          -          - 
                                  *%           -%         -%         -%         -%         3%           1%         -%           -%         *%         1%         1%           *%         -%         -%         -% 
 
Any other religion, 
 (please write in below)         20            ---        -          --         -         20++ABCD      7         12           10          8          2          1            8         10          1          - 
                                  1%           -%         -%         -%         -%        16%           2%         1%           1%         1%         1%         1%           1%         1%         *%         -% 
 
Prefer not to say               129            ---        ---        ---        ---        --           8-        49-          57         35         37++aB     18           75+b       28-        20          4 
                                  6%           -%         -%         -%         -%         -%           3%         5%           6%         5%        10%         9%           8%         4%         5%        17% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 367 (continuation) 
<F7> Which, if any, of the following describes your religion or belief? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
No Religion                     860          719        670        279        347        121          707--      525        415--      512-       145++ABCD    550        404++      346        256        297 
                                 41%          42%        42%        44%        43%        39%          40%        41%        38%        39%        53%          43%        45%        45%        45%        40% 
 
Church of England/ 
Scotland/Ireland                636          535        488        183        250         93          567+e      390        377++E     450++E      64-         368        228--      230        148-       257+aBD 
                                 31%          31%        31%        29%        31%        30%          32%        30%        34%        34%        24%          29%        26%        30%        26%        35% 
 
Catholic                        186          146        131         56         68         31          167        106        107        122         17          103         62-        73         56         77 
                                  9%           8%         8%         9%         9%        10%           9%         8%        10%         9%         6%           8%         7%         9%        10%        10% 
 
Other Christian                 149          134+e      129+e       51e        57         11-         135        111++e      81         91         10          102e        75e        54         44e        34-- 
                                  7%           8%         8%         8%         7%         4%           8%         9%         7%         7%         4%           8%         8%         7%         8%         5% 
 
Muslim                           72           63         58         20         19          9           57         44         25-        31--       13d          53         47++e      26         25         19 
                                  3%           4%         4%         3%         2%         3%           3%         3%         2%         2%         5%           4%         5%         3%         4%         2% 
 
Buddhist                         10            8          7          3          3          2            6-         3          2          6          4+abc        4          4          1          *          4 
                                  *%           *%         *%         1%         *%         1%           *%         *%         *%         *%         1%           *%         *%         *%         *%         1% 
 
Hindu                             8            5          5          2          2          3            6          6          4          6          2            4          3          2          1          3 
                                  *%           *%         *%         *%         *%         1%           *%         *%         *%         *%         1%           *%         *%         *%         *%         *% 
 
Sikh                              7            4          4          2          2          3            4-         4          2          2          1            4          2          1          -          4 
                                  *%           *%         *%         *%         *%         1%           *%         *%         *%         *%         1%           *%         *%         *%         -%         *% 
 
Jewish                            4            ---        ---        -          -          4++ABcd      4          4          4          4          -            4          4          -          -          - 
                                  *%           -%         -%         -%         -%         1%           *%         *%         *%         *%         -%           *%         *%         -%         -%         -% 
 
Any other religion, 
 (please write in below)         20           19         19          6          8          1           18         13          6         11          1           16         11          9          8          3 
                                  1%           1%         1%         1%         1%         *%           1%         1%         1%         1%         *%           1%         1%         1%         1%         *% 
 
Prefer not to say               129           87--       74--       35         42         31+ABcd     115         83         79         88         13           74         50         34-        31         48 
                                  6%           5%         5%         5%         5%        10%           6%         6%         7%         7%         5%           6%         6%         4%         6%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 367 (continuation) 
<F7> Which, if any, of the following describes your religion or belief? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
No Religion                     860          174        663          482        565        453        310        476          346--      321++A     147+A       45A         368--      319++A     123++A      51A 
                                 41%          44%        41%          41%        41%        39%        39%        41%          34%        48%        50%        53%          33%        49%        57%        49% 
 
Church of England/ 
Scotland/Ireland                636           97-       515+a        397++      431        379+       287++      378          387++BCD   188CD       52--        9--        422++BCD   169--Cd     33--       12-- 
                                 31%          24%        32%          34%        32%        33%        36%        32%          38%        28%        18%        11%          38%        26%        15%        12% 
 
Catholic                        186           30        148          101        123        101         73        108          104         55         22          5          105         59         11         10 
                                  9%           8%         9%           9%         9%         9%         9%         9%          10%         8%         7%         6%           9%         9%         5%        10% 
 
Other Christian                 149           39        103-          71         93         85         47         76           61         51         31a         6           71         51         17         10 
                                  7%          10%         6%           6%         7%         7%         6%         6%           6%         8%        10%         7%           6%         8%         8%        10% 
 
Muslim                           72           21b        46-          31         45         35         20         24--         21--        9--       30++AB     12++AB       31         10--       21++AB     10++AB 
                                  3%           5%         3%           3%         3%         3%         2%         2%           2%         1%        10%        14%           3%         1%        10%        10% 
 
Buddhist                         10            1          7            4          4          4          4          7            5          4          *          -            4          2          2          2 
                                  *%           *%         *%           *%         *%         *%         *%         1%           1%         1%         *%         -%           *%         *%         1%         2% 
 
Hindu                             8            2          6            5          7          4          5          7            2          6+         -          -            4          4          *          - 
                                  *%           1%         *%           *%         1%         *%         1%         1%           *%         1%         -%         -%           *%         1%         *%         -% 
 
Sikh                              7            2          5            3          3          3          3          3            5          2          -          -            5          -          2b         - 
                                  *%           1%         *%           *%         *%         *%         *%         *%           1%         *%         -%         -%           *%         -%         1%         -% 
 
Jewish                            4            2          2            2          4          4          2          4            4          -          -          -            4          -          -          - 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         -%         -%         -%           *%         -%         -%         -% 
 
Any other religion, 
 (please write in below)         20            9+b       10-           9         15          9          5         10           10          5          2          2           12          3          1          3b 
                                  1%           2%         1%           1%         1%         1%         1%         1%           1%         1%         1%         3%           1%         *%         1%         3% 
 
Prefer not to say               129           20        104           70         77         72         50         71           78+        35         11          6           82+c       37          5          4 
                                  6%           5%         6%           6%         6%         6%         6%         6%           8%         5%         4%         7%           7%         6%         3%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 367 (continuation) 
<F7> Which, if any, of the following describes your religion or belief? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
No Religion                     860           39 
                                 41%          52% 
 
Church of England/ 
Scotland/Ireland                636            7-- 
                                 31%          10% 
 
Catholic                        186            9 
                                  9%          12% 
 
Other Christian                 149            7 
                                  7%           9% 
 
Muslim                           72            7+ 
                                  3%           9% 
 
Buddhist                         10            - 
                                  *%           -% 
 
Hindu                             8            - 
                                  *%           -% 
 
Sikh                              7            - 
                                  *%           -% 
 
Jewish                            4            - 
                                  *%           -% 
 
Any other religion, 
 (please write in below)         20            2 
                                  1%           3% 
 
Prefer not to say               129            4 
                                  6%           5% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 367 (continuation) 
<F7> Which, if any, of the following describes your religion or belief? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
No Religion                     860          441k       440        509k       299        630++K     500+k      317k       204        179         57        358k        86- 
                                                   ++aCeGjK            ++ACeefGjK                                             ++ACEEFGiJ 
                                                                                                                                       K 
                                 41%          44%        50%        42%        52%        45%        44%        44%        41%        55%        42%        43%        34% 
 
Church of England/ 
Scotland/Ireland                636          291H       212--h     338-H      146--h     375--H     320H       219bH      167BdeH     53--       37h       256BH       86bdH 
                                 31%          29%        24%        28%        25%        27%        28%        31%        33%        17%        28%        31%        34% 
 
Catholic                        186           88         74        114         49        123         99         54         37         22          6         75         25 
                                  9%           9%         8%        10%         9%         9%         9%         8%         8%         7%         4%         9%        10% 
 
Other Christian                 149           87+        71         95         31        114+        84         51         50+dj      32dj       16dj       48         22 
                                  7%           9%         8%         8%         5%         8%         7%         7%        10%        10%        12%         6%         9% 
 
Muslim                           72           25         29         45         21         53         47         20         13         14          9afg      25          7 
                                  3%           3%         3%         4%         4%         4%         4%         3%         3%         4%         7%         3%         3% 
 
Buddhist                         10            3          3          4          2          5          3          2          1          2          -          2          2 
                                  *%           *%         *%         *%         *%         *%         *%         *%         *%         1%         -%         *%         1% 
 
Hindu                             8            3          3          4          2          5          6          1          *          *          -          3          2 
                                  *%           *%         *%         *%         *%         *%         1%         *%         *%         *%         -%         *%         1% 
 
Sikh                              7            4          4          2          4e         4          --         5e         2          2e         2E         2          2e 
                                  *%           *%         *%         *%         1%         *%         -%         1%         *%         1%         1%         *%         1% 
 
Jewish                            4            -          -          2          2          2          2          -          -          -          -          -          - 
                                  *%           -%         -%         *%         *%         *%         *%         -%         -%         -%         -%         -%         -% 
 
Any other religion, 
 (please write in below)         20            9          9         12          8         10          6         10          6          1          3e        13+         6e 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         *%         3%         2%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5521 
Table 367 (continuation) 
<F7> Which, if any, of the following describes your religion or belief? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Prefer not to say               129           58D        37--       74D        11--       75D        59D        35d        20         16d         4         42d        15d 
                                  6%           6%         4%         6%         2%         5%         5%         5%         4%         5%         3%         5%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 367 (continuation) 
<F7> Which, if any, of the following describes your religion or belief? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
No Religion                     860          654++fs    332        214++eFS   227        638s       254        480++fs     99        180s        64         54s       521++fs    574+s       50        110         40 
                                                   ++eFhjmS              ++eFhjmS                                                                                                    ++AbcdEFGH            ++aeFhjmoS 
                                                                                                                                                                                        IJLMOqS 
                                 41%          46%        50%        50%        50%        43%        39%        46%        40%        45%        39%        52%        46%        44%        65%        42%        60% 
 
Church of England/ 
Scotland/Ireland                636          408-kn     175-       117        106--      447dkn     217bDKlmNp 300kn       82dknp    108         50kn       18-       308--      357--       12-        69         11- 
                                 31%          28%        26%        27%        23%        30%        34%        29%        33%        27%        31%        17%        27%        27%        16%        26%        17% 
 
Catholic                        186          132         49         34         44        140         61         94         23         35         17         12         93        116          4         32          5 
                                  9%           9%         7%         8%        10%         9%        10%         9%         9%         9%        11%        12%         8%         9%         5%        12%         7% 
 
Other Christian                 149          103         44         25         19-        84--       51         52--       17         24          9          9         71         99dg        2         22          1 
                                  7%           7%         7%         6%         4%         6%         8%         5%         7%         6%         5%         8%         6%         8%         3%         8%         1% 
 
Muslim                           72           50         29f         9         25+ceFg    43         13-        28          7         14          2          3         49+f       54f         5cfj      12          7 
                                                                                                                                                                                                           ++aCEFGhiJ 
                                                                                                                                                                                                                  mqs 
                                  3%           3%         4%         2%         5%         3%         2%         3%         3%         3%         1%         3%         4%         4%         7%         4%        10% 
 
Buddhist                         10            2--        4          *          2          5          2          4          *          4a         2a         -          8          6          2Ac        2          2 
                                                                                                                                                                                                           ++ACEfghmq 
                                  *%           *%         1%         *%         1%         *%         *%         *%         *%         1%         1%         -%         1%         *%         2%         1%         3% 
 
Hindu                             8            6          4          -          2          8          4          6          *          2          2          -          6          6          -          -          * 
                                  *%           *%         1%         -%         1%         1%         1%         1%         *%         1%         1%         -%         1%         *%         -%         -%         *% 
 
Sikh                              7            4          2          -          2          5          4          4          2          2          -          -          5          6          -          -          - 
                                  *%           *%         *%         -%         *%         *%         1%         *%         1%         1%         -%         -%         *%         *%         -%         -%         -% 
 
Jewish                            4            4          -          -          -          2          -          4          -          -          -          -          2          4          -          -          - 
                                  *%           *%         -%         -%         -%         *%         -%         *%         -%         -%         -%         -%         *%         *%         -%         -%         -% 
 
Any other religion, 
 (please write in below)         20           10          4          7          4         13          6          9          *          4          2          1         14         11          2          3          - 
                                  1%           1%         1%         2%         1%         1%         1%         1%         *%         1%         1%         *%         1%         1%         2%         1%         -% 
 
Prefer not to say               129           64--       25--       25         20         98ablnq    34         67         16         24         16abdlnpq   8n        48--       73          --        14          * 
                                  6%           4%         4%         6%         4%         7%         5%         6%         7%         6%        10%         8%         4%         6%         -%         5%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 367 (continuation) 
<F7> Which, if any, of the following describes your religion or belief? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
No Religion                     860          448++eFhS    **        15 
                                 41%          49%         **        26% 
 
Church of England/ 
Scotland/Ireland                636          257kn        **        32++ABCDEFGhIJKLMNOPQ 
                                 31%          28%         **        55% 
 
Catholic                        186           82          **         4 
                                  9%           9%         **         6% 
 
Other Christian                 149           47-         **         4 
                                  7%           5%         **         7% 
 
Muslim                           72           28          **         - 
                                  3%           3%         **         -% 
 
Buddhist                         10            3          **         - 
                                  *%           *%         **         -% 
 
Hindu                             8            6          **         - 
                                  *%           1%         **         -% 
 
Sikh                              7            2          **         - 
                                  *%           *%         **         -% 
 
Jewish                            4            -          **         - 
                                  *%           -%         **         -% 
 
Any other religion, 
 (please write in below)         20            7          **         1 
                                  1%           1%         **         2% 
 
Prefer not to say               129           38--        **         2 
                                  6%           4%         **         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 368 
<F8> Ofcom wants to ensure that it talks to as representative a sample of people as possible. Please indicate which of the following you consider yourself to be: 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Heterosexual or straight       1983          965       1018          253        290        353        345a       304        234        204          543        698        742          448        591        445        498 
                                 95%          95%        96%          93%        95%        94%        97%        95%        96%        98%          94%        96%        96%          97%        95%        97%        94% 
 
Gay or lesbian                   17           14+b        4-           2          4          6          4          *          2          -            5         10          2            2          8          3          5 
                                  1%           1%         *%           1%         1%         2%         1%         *%         1%         -%           1%         1%         *%           *%         1%         1%         1% 
 
Bisexual                          9            5          4            3          6++cde     *          -          -          -          -            9++bC      *          -            *          6+         2          1 
                                  *%           *%         *%           1%         2%         *%         -%         -%         -%         -%           1%         *%         -%           *%         1%         *%         *% 
 
Prefer not to say                64           32         32           11          6         14          5         17d         6          4           17         20         27           11         16          9         28 
                                                                                                                                                                                                                        ++c 
                                  3%           3%         3%           4%         2%         4%         2%         5%         3%         2%           3%         3%         4%           2%         3%         2%         5% 
 
Other                             7            2          5            3+         *          2          -          -          2          -            4          2          2            2          3          2          * 
                                  *%           *%         *%           1%         *%         *%         -%         -%         1%         -%           1%         *%         *%           *%         1%         *%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 368 (continuation) 
<F8> Ofcom wants to ensure that it talks to as representative a sample of people as possible. Please indicate which of the following you consider yourself to be: 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Heterosexual or straight       1983         1039        944          226        302+e      311        631+      1341         1713        268 
                                 95%          96%        95%          97%        99%        97%        97%        95%          96%        95% 
 
Gay or lesbian                   17            9          8            -          -          1          1-        17+d         15          2 
                                  1%           1%         1%           -%         -%         *%         *%         1%           1%         1% 
 
Bisexual                          9            7          2            2          1          1          3          6            8          1 
                                  *%           1%         *%           1%         *%         *%         *%         *%           *%         1% 
 
Prefer not to say                64           27         37            6          3-        10         15         45           52         10 
                                  3%           2%         4%           2%         1%         3%         2%         3%           3%         4% 
 
Other                             7            5          2            -          *          -          *          5            3-         * 
                                  *%           *%         *%           -%         *%         -%         *%         *%           *%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 368 (continuation) 
<F8> Ofcom wants to ensure that it talks to as representative a sample of people as possible. Please indicate which of the following you consider yourself to be: 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Heterosexual or straight       1983           83jK      213        162K       178        138        180k       175        271        266+bghjK   60k        94--      161K        1755        228        180         49 
                                 95%         100%        93%        97%        95%        95%        96%        94%        93%        99%        96%        91%        97%          95%        96%        96%        98% 
 
Gay or lesbian                   17            -          7++i       1          2          1          -          -          2          -          *i         1i         2i          15          2          2          1 
                                  1%           -%         3%         1%         1%         1%         -%         -%         1%         -%         1%         1%         1%           1%         1%         1%         1% 
 
Bisexual                          9            -          2          -          1          3+         -          2          -          -          -          *          2            8          1          1          1 
                                  *%           -%         1%         -%         1%         2%         -%         1%         -%         -%         -%         *%         1%           *%         *%         *%         1% 
 
Prefer not to say                64            -          7          3          5          3          7          9l        13l         4          2aL        8          2-          58          6          6          - 
                                                                                                                                                    ++abcdeIjL 
                                  3%           -%         3%         2%         3%         2%         4%         5%         5%         1%         4%         7%         1%           3%         3%         3%         -% 
 
Other                             7            -          -          -          -          -          -          2          5++        -          -          *          -            7          -          -          - 
                                  *%           -%         -%         -%         -%         -%         -%         1%         2%         -%         -%         *%         -%           *%         -%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 368 (continuation) 
<F8> Ofcom wants to ensure that it talks to as representative a sample of people as possible. Please indicate which of the following you consider yourself to be: 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Heterosexual or straight       1983          810        180        618+a      147a       114          311        974          956        690        337        182          904        635        410         24 
                                 95%          94%        97%        97%        99%        95%          96%        96%          95%        97%        94%        94%          96%        94%        95%        94% 
 
Gay or lesbian                   17           10          2          3          *          2            2          9           10          4          3          2            7          9          1          - 
                                  1%           1%         1%         *%         *%         2%           1%         1%           1%         1%         1%         1%           1%         1%         *%         -% 
 
Bisexual                          9            7+         1          -          *          -            -          6            7          2          -          -            3          4          2          - 
                                  *%           1%         1%         -%         *%         -%           -%         1%           1%         *%         -%         -%           *%         1%         1%         -% 
 
Prefer not to say                64           29          2         15          1          4            9         22           32         16         16          9           24         25         14          - 
                                  3%           3%         1%         2%         *%         3%           3%         2%           3%         2%         4%         5%           3%         4%         3%         -% 
 
Other                             7            3          -          -          -          -            2          2            4          2          2          2            2          -          2          2 
                                  *%           *%         -%         -%         -%         -%           1%         *%           *%         *%         *%         1%           *%         -%         *%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 368 (continuation) 
<F8> Ofcom wants to ensure that it talks to as representative a sample of people as possible. Please indicate which of the following you consider yourself to be: 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Heterosexual or straight       1983         1648+e     1517e       602        762        284-        1712+      1233       1056       1262        251         1221        844        735        540        715 
                                 95%          96%        96%        95%        95%        92%          96%        96%        96%        96%        93%          95%        95%        95%        95%        96% 
 
Gay or lesbian                   17           13         13          6         10          4           15         10          8          9          2           10          5          6          6          7 
                                  1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         1%           1%         1%         1%         1%         1% 
 
Bisexual                          9            6          6          5          4          3            3--        3          3          3          4+Abcd       7          7          5          1          2 
                                  *%           *%         *%         1%         1%         1%           *%         *%         *%         *%         2%           1%         1%         1%         *%         *% 
 
Prefer not to say                64           48         45         21         22         15           52         39         33         43         12           42         30         29         19         20 
                                  3%           3%         3%         3%         3%         5%           3%         3%         3%         3%         4%           3%         3%         4%         3%         3% 
 
Other                             7            4          4          2          2          3            4-         4          2          4          2            2          2          2          2          2 
                                  *%           *%         *%         *%         *%         1%           *%         *%         *%         *%         1%           *%         *%         *%         *%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 368 (continuation) 
<F8> Ofcom wants to ensure that it talks to as representative a sample of people as possible. Please indicate which of the following you consider yourself to be: 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Heterosexual or straight       1983          377       1535         1123       1305       1098        773       1114          983D       642d       283d        76--       1058        624        202         99 
                                 95%          95%        95%          96%        95%        96%        96%        96%          96%        95%        96%        88%          95%        96%        94%        96% 
 
Gay or lesbian                   17            4         14           12         10         10          6          9           10          3          4          -            8          7          3          - 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         *%         1%         -%           1%         1%         1%         -% 
 
Bisexual                          9            3          4            2          2-         2          1          2            2          5          1          1            ---        5a         3A         1A 
                                  *%           1%         *%           *%         *%         *%         *%         *%           *%         1%         1%         1%           -%         1%         1%         1% 
 
Prefer not to say                64           12         50           38         48         38         23         40           25         26          7          6a          39         17          7          1 
                                  3%           3%         3%           3%         4%         3%         3%         3%           2%         4%         2%         7%           3%         3%         3%         1% 
 
Other                             7            2          5            *-         2          2          2          *-           3          -          *          3++ABC       5          *          -          2+b 
                                  *%           *%         *%           *%         *%         *%         *%         *%           *%         -%         *%         4%           *%         *%         -%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 368 (continuation) 
<F8> Ofcom wants to ensure that it talks to as representative a sample of people as possible. Please indicate which of the following you consider yourself to be: 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Heterosexual or straight       1983           70 
                                 95%          95% 
 
Gay or lesbian                   17            - 
                                  1%           -% 
 
Bisexual                          9            1 
                                  *%           1% 
 
Prefer not to say                64            1 
                                  3%           2% 
 
Other                             7            2+ 
                                  *%           2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 368 (continuation) 
<F8> Ofcom wants to ensure that it talks to as representative a sample of people as possible. Please indicate which of the following you consider yourself to be: 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Heterosexual or straight       1983          961        834       1149        541       1332       1080        684        483        302        129        793        243 
                                 95%          95%        95%        96%        94%        95%        96%        96%        97%        94%        96%        96%        96% 
 
Gay or lesbian                   17           10          6         11          7         11         11          5          2          5          *          9          3 
                                  1%           1%         1%         1%         1%         1%         1%         1%         *%         2%         *%         1%         1% 
 
Bisexual                          9            5          9++        4          6+         7          5          5          *          2          -          2          - 
                                  *%           *%         1%         *%         1%         1%         *%         1%         *%         1%         -%         *%         -% 
 
Prefer not to say                64           27         29         32         21         39         29         19         13         13          4         15-         6 
                                  3%           3%         3%         3%         4%         3%         3%         3%         3%         4%         3%         2%         2% 
 
Other                             7            5          4          4          2          5          2          2          2          -          -          4          - 
                                  *%           1%         *%         *%         *%         *%         *%         *%         *%         -%         -%         *%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 368 (continuation) 
<F8> Ofcom wants to ensure that it talks to as representative a sample of people as possible. Please indicate which of the following you consider yourself to be: 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Heterosexual or straight       1983         1369k       638k       409        431k      1417k       617k       993        236        378        155         93-      1080K      1250k        74        251         62 
                                 95%          95%        95%        95%        95%        95%        96%        95%        96%        95%        95%        89%        96%        96%        96%        95%        94% 
 
Gay or lesbian                   17           14          5          1          6         13          1          9          1          3          2          -          7         12          -          -          2cfo 
                                  1%           1%         1%         *%         1%         1%         *%         1%         *%         1%         1%         -%         1%         1%         -%         -%         3% 
 
Bisexual                          9            9          5          4          4          9          6          8          1          2          1          2          8          7          -          3          - 
                                  *%           1%         1%         1%         1%         1%         1%         1%         1%         1%         1%         2%         1%         1%         -%         1%         -% 
 
Prefer not to say                64           41         16         15          8         40         20         33          7         12          5          9         26         32          3          8          2 
                                                                                                                                                    ++ABDEfghi 
                                                                                                                                                           LMQ 
                                  3%           3%         2%         4%         2%         3%         3%         3%         3%         3%         3%         9%         2%         2%         4%         3%         3% 
 
Other                             7            5          5          2          3          5          2          5          2          2          *          *          4          5          -          2          - 
                                  *%           *%         1%         *%         1%         *%         *%         *%         1%         *%         *%         *%         *%         *%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 368 (continuation) 
<F8> Ofcom wants to ensure that it talks to as representative a sample of people as possible. Please indicate which of the following you consider yourself to be: 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Heterosexual or straight       1983          882k         **        54 
                                 95%          96%         **        93% 
 
Gay or lesbian                   17            8          **         2cfo 
                                  1%           1%         **         3% 
 
Bisexual                          9            7          **         - 
                                  *%           1%         **         -% 
 
Prefer not to say                64           21          **         2 
                                  3%           2%         **         4% 
 
Other                             7            2          **         - 
                                  *%           *%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 369 
<F9a> Do we have your permission to ask you about any issues that impact your daily activities or the work you can do? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Yes                            1379          678        702          170        217c       226-       239        219        166        142          387        465        527          296        440+       299        344 
                                 66%          67%        66%          63%        71%        60%        67%        68%        68%        68%          67%        64%        68%          64%        71%        65%        65% 
 
No                              701          340        361          102         88        149+b      115        102         78         67          190        264        246          167        184-       162        188 
                                 34%          33%        34%          37%        29%        40%        33%        32%        32%        32%          33%        36%        32%          36%        29%        35%        35% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 369 (continuation) 
<F9a> Do we have your permission to ask you about any issues that impact your daily activities or the work you can do? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Yes                            1379          736        643          163        214        239++E     466++E     911-        1223++B     155-- 
                                 66%          68%        65%          70%        70%        74%        72%        64%          68%        55% 
 
No                              701          351        350           70         91         84--      184--      502+CD       568--      127++A 
                                 34%          32%        35%          30%        30%        26%        28%        36%          32%        45% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 369 (continuation) 
<F9a> Do we have your permission to ask you about any issues that impact your daily activities or the work you can do? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Yes                            1379           53        152I       129++aEFhI 126I        85        102--      138eFI     186i       134--       50         90        134         1216        163        117         46++ABC 
                                                                                                                                          ++aBdEFHI ++ABcDEFGH  ++ABDEFHI 
                                                                                                                                                           Ijl 
                                 66%          63%        66%        78%        67%        59%        54%        74%        64%        50%        80%        87%        81%          66%        69%        62%        92% 
 
No                              701           31cjKL     77JKL      37--k      62jKL      60CgJKL    86++CGJKL  49K       105cJKL    136         13--k      14--       32--k       626D        75D        71D         4-- 
                                                                                                                              ++BCDGhJKL 
                                 34%          37%        34%        22%        33%        41%        46%        26%        36%        50%        20%        13%        19%          34%        31%        38%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 369 (continuation) 
<F9a> Do we have your permission to ask you about any issues that impact your daily activities or the work you can do? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Yes                            1379          593D       112        452+bD      81-        79          324++     1014++        656        503+c      220        131          604        455        294         20 
                                 66%          69%        60%        71%        55%        66%         100%       100%          65%        70%        62%        68%          64%        67%        68%        79% 
 
No                              701          267         74c       185-        67+AC      41            ---        ---        353        211-       137b        63          335        219        136          5 
                                 34%          31%        40%        29%        45%        34%           -%         -%          35%        30%        38%        32%          36%        33%        32%        21% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 369 (continuation) 
<F9a> Do we have your permission to ask you about any issues that impact your daily activities or the work you can do? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Yes                            1379         1153       1064        427        523        190         1164-       832        737        868        198+abd      853        600        546+       399        504 
                                 66%          67%        67%        67%        65%        62%          65%        65%        67%        66%        73%          67%        67%        70%        70%        68% 
 
No                              701          566        521        209        277        119          621+e      457e       365        454e        73-         429        289        231-       170        242 
                                 34%          33%        33%        33%        35%        38%          35%        35%        33%        34%        27%          33%        33%        30%        30%        32% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 369 (continuation) 
<F9a> Do we have your permission to ask you about any issues that impact your daily activities or the work you can do? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Yes                            1379          276       1065          790        919        754        558        788          701b       423-       188         68+bc       719        434        147         79+a 
                                 66%          69%        66%          67%        67%        66%        69%        68%          69%        63%        64%        79%          65%        66%        68%        77% 
 
No                              701          122        543          386        447        396        247        377          322        253+ad     107d        18-         390d       219         68         23- 
                                 34%          31%        34%          33%        33%        34%        31%        32%          31%        37%        36%        21%          35%        34%        32%        23% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5540 
Table 369 (continuation) 
<F9a> Do we have your permission to ask you about any issues that impact your daily activities or the work you can do? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Yes                            1379           62++ 
                                 66%          84% 
 
No                              701           12-- 
                                 34%          16% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 369 (continuation) 
<F9a> Do we have your permission to ask you about any issues that impact your daily activities or the work you can do? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Yes                            1379          683H       614+H      789h       369        947H       779+H      522++CDeHi 362++cdH   184--       83        617        177H 
                                                                                                                                                    ++AbCDEeHI 
                                 66%          68%        70%        66%        64%        68%        69%        73%        72%        57%        62%        75%        70% 
 
No                              701          326J       267-j      410FgJ     207FgJ     448fJ      348-j      193--      138--      138         51fJ      206--       76 
                                                                                                                              ++ABcEEFGJ 
                                                                                                                                       K 
                                 34%          32%        30%        34%        36%        32%        31%        27%        28%        43%        38%        25%        30% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 369 (continuation) 
<F9a> Do we have your permission to ask you about any issues that impact your daily activities or the work you can do? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Yes                            1379          972        467        294        329++fl   1020++      426        754++fl    174        298        115         78        748        887         55        170         51 
                                                                                                                                ++aeFLmo 
                                 66%          68%        70%        68%        73%        69%        66%        72%        70%        75%        70%        74%        67%        68%        72%        64%        77% 
 
No                              701          466i       203        137        122--      464--i     220dgI     295--       73         98--       48         27        377dgI     419i        22         94i        15 
                                 34%          32%        30%        32%        27%        31%        34%        28%        30%        25%        30%        26%        33%        32%        28%        36%        23% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 369 (continuation) 
<F9a> Do we have your permission to ask you about any issues that impact your daily activities or the work you can do? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Yes                            1379          645++        **        41 
                                 66%          70%         **        71% 
 
No                              701          275--        **        17 
                                 34%          30%         **        29% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1522          712        810          199        260        267        246        242        189        119          459        513        550          311        497        323        391 
 
Effective sample size           928          431        500          121        166        163        158        148        115         70          286        320        327          203        305        204        217 
 
Total                          1379          678        702          170        217        226        239        219        166        142          387        465        527          296        440        299        344 
 
Hearing? Poor 
hearing, partial 
hearing, or are deaf             55           35         20            --         2-         5          *--        5         16++ABCDE  25++ABCDE     2--        6--       47++AB       12c        11          3-        29 
                                                                                                                                                                                                                       ++BC 
                                  4%           5%         3%           -%         1%         2%         *%         2%        10%        18%           1%         1%         9%           4%         2%         1%         9% 
 
Eyesight? 
Poor vision, colour 
blindness, partial 
sight, or are blind              35           20         16            3          1-         3          5          3          1         18++ABCDEF    4          8         23++a         7         11          8          9 
                                  3%           3%         2%           2%         *%         1%         2%         2%         1%        13%           1%         2%         4%           3%         3%         3%         3% 
 
Mobility? Cannot 
walk at all/ use a 
wheelchair or mobility 
scooter etc., or cannot 
walk very far or manage 
stairs or can only 
do so with difficulty           117           53         64            ---        2--        8-a       18AB       18AB       30++ABCDe  40++ABCDE     2--       27-A       89++AB       17         23-        13-        64 
                                                                                                                                                                                                                      ++ABC 
                                  9%           8%         9%           -%         1%         4%         8%         8%        18%        28%           1%         6%        17%           6%         5%         4%        19% 
 
Dexterity? 
Limited ability 
to reach/ difficulty 
opening things with 
your hands/ difficulty 
using a telephone 
handset/ television 
remote control/ 
computer keyboard etc.           34           14         20            -          2          4          8a         7          2         11++ABcf      2-        12a        20+A          3          8          7         16+a 
                                  2%           2%         3%           -%         1%         2%         3%         3%         1%         8%           *%         3%         4%           1%         2%         2%         5% 
 
Breathing? 
Breathlessness 
or chest pains                   67           41         26            *-         5          1--        8          9ac       23++ABCDE  21++ABCDE     5--        9--       53++AB       11          9--        9         38 
                                                                                                                                                                                                                      ++ABC 
                                  5%           6%         4%           *%         2%         *%         3%         4%        14%        15%           1%         2%        10%           4%         2%         3%        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1522          712        810          199        260        267        246        242        189        119          459        513        550          311        497        323        391 
 
Effective sample size           928          431        500          121        166        163        158        148        115         70          286        320        327          203        305        204        217 
 
Total                          1379          678        702          170        217        226        239        219        166        142          387        465        527          296        440        299        344 
 
Mental 
abilities? Such as 
learning, understanding, 
 concentration, memory, 
communicating, cognitive 
loss or deterioration            31           17         13            7f         4          8          4          5          *          3           11         11          8            3          6          3         18 
                                                                                                                                                                                                                      ++Abc 
                                  2%           3%         2%           4%         2%         3%         2%         2%         *%         2%           3%         2%         2%           1%         1%         1%         5% 
 
Social/ behavioural? 
Conditions associated 
with this such 
as autism, attention 
deficit disorder, 
 Asperger’s, etc.                11            4          7            3          *          5+         2          -          -          *            3          7c         *            -          3          2          5 
                                  1%           1%         1%           2%         *%         2%         1%         -%         -%         *%           1%         2%         *%           -%         1%         1%         1% 
 
Your mental health? 
Anxiety, depression, 
 or trauma-related 
conditions                       98           44         54           12         22         15         19         15          8          7           34         34         30            8--       12--       13         65 
                                                                                                                                                                                                                      ++ABC 
                                  7%           7%         8%           7%        10%         7%         8%         7%         5%         5%           9%         7%         6%           3%         3%         4%        19% 
 
Other illnesses/ 
 conditions which 
impact or limit your 
daily activities or 
the work you can do              55           34         22            2          2-        10b         7         13aB       10aB       12aB          3--       17a        35++A        16b         8-        10         21b 
                                  4%           5%         3%           1%         1%         4%         3%         6%         6%         8%           1%         4%         7%           5%         2%         3%         6% 
 
Nothing – no impairments 
or conditions 
impact or limit 
your daily activities 
or the work you can do         1014          492        521          153++cDEFG 184++deFG  183+FG     181FG      160fG       99--G      53--        338++BC    364+C      312--        230D       358++D     246++D     180-- 
                                 73%          73%        74%          90%        85%        81%        76%        73%        60%        37%          87%        78%        59%          78%        81%        82%        52% 
 
Prefer not to say                33           17         16            *          *-         2          6          6          7ab       10++ABc       1--        9         24++A         9         10          5          9 
                                  2%           2%         2%           *%         *%         1%         3%         3%         4%         7%           *%         2%         4%           3%         2%         2%         3% 
 
Don’t know                        9            4          5            -          3          *          2          -          3+         -            3          2          3            2          1          4          2 
                                  1%           1%         1%           -%         1%         *%         1%         -%         2%         -%           1%         *%         1%           1%         *%         1%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 1522          808        714          184        253        270        532        988         1417        104 
 
Effective sample size           928          508        421          118        156        165        330        598          837         92 
 
Total                          1379          736        643          163        214        239        466        911         1223        155 
 
Hearing? Poor 
hearing, partial 
hearing, or are deaf             55           22         32            2          4          6         10-        45+d         53          2 
                                  4%           3%         5%           1%         2%         2%         2%         5%           4%         1% 
 
Eyesight? 
Poor vision, colour 
blindness, partial 
sight, or are blind              35           19         17            4          2          4          6         29           34          2 
                                  3%           3%         3%           2%         1%         2%         1%         3%           3%         1% 
 
Mobility? Cannot 
walk at all/ use a 
wheelchair or mobility 
scooter etc., or cannot 
walk very far or manage 
stairs or can only 
do so with difficulty           117           40--       77++A         2--        4--       12         16--      102++ABcD    116++B       1-- 
                                  9%           5%        12%           1%         2%         5%         3%        11%          10%         1% 
 
Dexterity? 
Limited ability 
to reach/ difficulty 
opening things with 
your hands/ difficulty 
using a telephone 
handset/ television 
remote control/ 
computer keyboard etc.           34           11-        23+a          3          3          5         10         24           32          2 
                                  2%           1%         4%           2%         2%         2%         2%         3%           3%         1% 
 
Breathing? 
Breathlessness 
or chest pains                   67           20--       47++A         2-         2-         *--        4--       63++aBCD     67+b        -- 
                                  5%           3%         7%           1%         1%         *%         1%         7%           6%         -% 
 
Mental 
abilities? Such as 
learning, understanding, 
 concentration, memory, 
communicating, cognitive 
loss or deterioration            31            9-        22+a          4          4          6         11         20           24          7 
                                  2%           1%         3%           2%         2%         3%         2%         2%           2%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 1522          808        714          184        253        270        532        988         1417        104 
 
Effective sample size           928          508        421          118        156        165        330        598          837         92 
 
Total                          1379          736        643          163        214        239        466        911         1223        155 
 
Social/ behavioural? 
Conditions associated 
with this such 
as autism, attention 
deficit disorder, 
 Asperger’s, etc.                11            3          7            1          *          2          3          7            9          2 
                                  1%           *%         1%           *%         *%         1%         1%         1%           1%         1% 
 
Your mental health? 
Anxiety, depression, 
 or trauma-related 
conditions                       98           20--       78++A        17         15         12         34         64           92          7 
                                  7%           3%        12%          11%         7%         5%         7%         7%           7%         4% 
 
Other illnesses/ 
 conditions which 
impact or limit your 
daily activities or 
the work you can do              55           24         31            4          4          8         14         42           53          2 
                                  4%           3%         5%           2%         2%         3%         3%         5%           4%         1% 
 
Nothing – no impairments 
or conditions 
impact or limit 
your daily activities 
or the work you can do         1014          587++B     426--        136+E      181++E     192+E      386++E     625--        873--      139++A 
                                 73%          80%        66%          83%        84%        80%        83%        69%          71%        90% 
 
Prefer not to say                33           19         14            2          4          6          7         26           33          - 
                                  2%           3%         2%           1%         2%         3%         1%         3%           3%         -% 
 
Don’t know                        9            3          5            *          2          -          2          7            7          1 
                                  1%           *%         1%           *%         1%         -%         *%         1%           1%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1522           35         86         84         70         60         54         80         99         75        285        307        287         1291        231        156         75 
 
Effective sample size           928           34         84         83         69         59         53         78         97         74        282        294        285          810        119         83         37 
 
Total                          1379           53        152        129        126         85        102        138        186        134         50         90        134         1216        163        117         46 
 
Hearing? Poor 
hearing, partial 
hearing, or are deaf             55            4g        12+cg       2          4          3          8g         -          7          3          2G         3g         7G          42-        12+a        7          5+a 
                                  4%           7%         8%         1%         3%         4%         8%         -%         4%         3%         3%         4%         5%           3%         8%         6%        11% 
 
Eyesight? 
Poor vision, colour 
blindness, partial 
sight, or are blind              35            -          3          -          3          2          3          7c         5          2          2C         4c         5c          24--       11++A       7+a        4+a 
                                  3%           -%         2%         -%         3%         2%         3%         5%         3%         2%         4%         4%         4%           2%         7%         6%         8% 
 
Mobility? Cannot 
walk at all/ use a 
wheelchair or mobility 
scooter etc., or cannot 
walk very far or manage 
stairs or can only 
do so with difficulty           117           13         22+cdIj     5          4          9i         7         11         15          2-         3         12+CDIJ    14cdI        96         21         16          5 
                                      ++CDfghIJl 
                                  9%          24%        14%         4%         3%        10%         7%         8%         8%         2%         6%        13%        11%           8%        13%        13%        12% 
 
Dexterity? 
Limited ability 
to reach/ difficulty 
opening things with 
your hands/ difficulty 
using a telephone 
handset/ television 
remote control/ 
computer keyboard etc.           34            4+cG       3          -          2          3          5          -          6          2          1cg        4cg        4           23--       11++A       7+a        4+A 
                                  2%           8%         2%         -%         2%         3%         5%         -%         3%         1%         3%         4%         3%           2%         7%         6%         8% 
 
Breathing? 
Breathlessness 
or chest pains                   67            6hI       17++hIj     5          6          5i         5          4          5          --         2I         7+hIj      6i          54         14         11+a        3 
                                  5%          11%        11%         4%         5%         5%         5%         3%         3%         -%         3%         8%         5%           4%         8%         9%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1522           35         86         84         70         60         54         80         99         75        285        307        287         1291        231        156         75 
 
Effective sample size           928           34         84         83         69         59         53         78         97         74        282        294        285          810        119         83         37 
 
Total                          1379           53        152        129        126         85        102        138        186        134         50         90        134         1216        163        117         46 
 
Mental 
abilities? Such as 
learning, understanding, 
 concentration, memory, 
communicating, cognitive 
loss or deterioration            31            -          6          2          7+         2          -          3          2          2          *          5++fhJl    2           27          4          4          * 
                                  2%           -%         4%         1%         6%         2%         -%         2%         1%         1%         *%         5%         2%           2%         2%         3%         *% 
 
Social/ behavioural? 
Conditions associated 
with this such 
as autism, attention 
deficit disorder, 
 Asperger’s, etc.                11            -          2          2          -          -          -          -          2          2          -          3++dgJL    *           10          *          *          - 
                                  1%           -%         1%         1%         -%         -%         -%         -%         1%         1%         -%         4%         *%           1%         *%         *%         -% 
 
Your mental health? 
Anxiety, depression, 
 or trauma-related 
conditions                       98            4         20+chil     4         11          6          7         16ci        8          4          3         11++CHIjL   7           80         19         12          7a 
                                  7%           8%        13%         3%         9%         6%         7%        11%         4%         3%         5%        12%         5%           7%        11%        10%        15% 
 
Other illnesses/ 
 conditions which 
impact or limit your 
daily activities or 
the work you can do              55            2          8i         2          7i         2          2         10cij      13i         -          1          6+cIJL     3           50          5          1          4c 
                                  4%           3%         5%         1%         6%         2%         2%         8%         7%         -%         2%         7%         2%           4%         3%         1%         9% 
 
Nothing – no impairments 
or conditions 
impact or limit 
your daily activities 
or the work you can do         1014           32        101        110+ABeghKl 97K        59         82aK       95        127        118         38K        55--      100K         914++BC     99--       69--       30 
                                                                                                                              ++ABEGHjKL 
                                 73%          60%        67%        85%        77%        69%        81%        69%        68%        88%        76%        61%        75%          75%        61%        59%        64% 
 
Prefer not to say                33            2b         -          2          -          3          -          7b        10+b        3          2BDf       2          3           24-         9+a        6          3a 
                                  2%           4%         -%         1%         -%         3%         -%         5%         5%         2%         4%         2%         2%           2%         5%         5%         7% 
 
Don’t know                        9            -          -          3+         1          -          -          -          4          -          *          *          -            7          2          2          - 
                                  1%           -%         -%         2%         1%         -%         -%         -%         2%         -%         *%         *%         -%           1%         1%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1522          635        187        454        109         80          358       1118          676        561        283        165          566        552        368         30 
 
Effective sample size           928          418         83        287         56         50          207        697          448        338        142         85          376        323        217         14 
 
Total                          1379          593        112        452         81         79          324       1014          656        503        220        131          604        455        294         20 
 
Hearing? Poor 
hearing, partial 
hearing, or are deaf             55           10--       10+Ae      25A         6A         *           55++B       ---         11--       16         28++AB     21++AB       28b         6--       13b         8 
                                  4%           2%         9%         5%         7%         *%          17%         -%           2%         3%        13%        16%           5%         1%         4%        42% 
 
Eyesight? 
Poor vision, colour 
blindness, partial 
sight, or are blind              35           14          3         11          4          2           35++B       ---         11          8         16++AB     11++AB       14          6         11b         4 
                                  3%           2%         3%         2%         5%         3%          11%         -%           2%         2%         7%         8%           2%         1%         4%        20% 
 
Mobility? Cannot 
walk at all/ use a 
wheelchair or mobility 
scooter etc., or cannot 
walk very far or manage 
stairs or can only 
do so with difficulty           117           39         12         46         14+Ae       3          117++B       ---         23--       46A        49++AB     26++AB       67+Bc      24-        18          6 
                                  9%           7%        11%        10%        18%         4%          36%         -%           3%         9%        22%        20%          11%         5%         6%        29% 
 
Dexterity? 
Limited ability 
to reach/ difficulty 
opening things with 
your hands/ difficulty 
using a telephone 
handset/ television 
remote control/ 
computer keyboard etc.           34           16          7+c        7          3          *           34++B       ---          7--       13         14++Ab      7A          13          9          9          3 
                                  2%           3%         6%         2%         4%         *%          10%         -%           1%         3%         6%         5%           2%         2%         3%        14% 
 
Breathing? 
Breathlessness 
or chest pains                   67           23          7         31          6          *           67++B       ---         13--       30A        24++A      15++A        32         16         10          8 
                                  5%           4%         6%         7%         7%         *%          21%         -%           2%         6%        11%        11%           5%         4%         3%        41% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1522          635        187        454        109         80          358       1118          676        561        283        165          566        552        368         30 
 
Effective sample size           928          418         83        287         56         50          207        697          448        338        142         85          376        323        217         14 
 
Total                          1379          593        112        452         81         79          324       1014          656        503        220        131          604        455        294         20 
 
Mental 
abilities? Such as 
learning, understanding, 
 concentration, memory, 
communicating, cognitive 
loss or deterioration            31           11          3         12          *          5+a         31++B       ---          8         15          7          7a          17          8          6          - 
                                  2%           2%         2%         3%         *%         6%           9%         -%           1%         3%         3%         5%           3%         2%         2%         -% 
 
Social/ behavioural? 
Conditions associated 
with this such 
as autism, attention 
deficit disorder, 
 Asperger’s, etc.                11            4          -          5          -          2           11++B       ---          3          5          2          2            2          5          4          - 
                                  1%           1%         -%         1%         -%         2%           3%         -%           *%         1%         1%         1%           *%         1%         1%         -% 
 
Your mental health? 
Anxiety, depression, 
 or trauma-related 
conditions                       98           43          8         35          7          4           98++B       ---         33-        41         24+a       15a          41         24         30+b        3 
                                  7%           7%         7%         8%         9%         5%          30%         -%           5%         8%        11%        12%           7%         5%        10%        14% 
 
Other illnesses/ 
 conditions which 
impact or limit your 
daily activities or 
the work you can do              55           24          3         16          6          7           55++B       ---         20         19         17+a        8           28         19          6          3 
                                  4%           4%         2%         3%         7%         9%          17%         -%           3%         4%         8%         6%           5%         4%         2%        15% 
 
Nothing – no impairments 
or conditions 
impact or limit 
your daily activities 
or the work you can do         1014          454c        79        308-        60         64            ---     1014++A       551++BCD   356CD      106--       61--        426        359++a     220          5 
                                 73%          77%        71%        68%        73%        82%           -%       100%          84%        71%        48%        46%          70%        79%        75%        22% 
 
Prefer not to say                33           11          2         15          *          *            ---        ---          8-        18a         6          6a          16         13          4          - 
                                  2%           2%         1%         3%         *%         *%           -%         -%           1%         4%         3%         4%           3%         3%         1%         -% 
 
Don’t know                        9            5          2          2          -          -            -          ---          5          3          -          -            --         4          5+A        - 
                                  1%           1%         1%         *%         -%         -%           -%         -%           1%         1%         -%         -%           -%         1%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1522         1280       1195        482        598        194         1258        911        769        942        234          971        699        647        492        526 
 
Effective sample size           928          782        729        303        370        120          779        562        489        586        137          590        420        389        287        326 
 
Total                          1379         1153       1064        427        523        190         1164        832        737        868        198          853        600        546        399        504 
 
Hearing? Poor 
hearing, partial 
hearing, or are deaf             55           41         36         10         18          4           44         20--       30         31          6           26         19         19         11         25 
                                  4%           4%         3%         2%         3%         2%           4%         2%         4%         4%         3%           3%         3%         3%         3%         5% 
 
Eyesight? 
Poor vision, colour 
blindness, partial 
sight, or are blind              35           27         23         11         16          3           23-        16         15         20          9           17         10         13         13         18 
                                  3%           2%         2%         2%         3%         2%           2%         2%         2%         2%         5%           2%         2%         2%         3%         4% 
 
Mobility? Cannot 
walk at all/ use a 
wheelchair or mobility 
scooter etc., or cannot 
walk very far or manage 
stairs or can only 
do so with difficulty           117           97         86         42         50         16          101         66         68         82         15           65         46         43         35         50 
                                  9%           8%         8%        10%        10%         9%           9%         8%         9%         9%         8%           8%         8%         8%         9%        10% 
 
Dexterity? 
Limited ability 
to reach/ difficulty 
opening things with 
your hands/ difficulty 
using a telephone 
handset/ television 
remote control/ 
computer keyboard etc.           34           30         28         19+e       15          -           31         20         19         24          3           23         18         19         16         11 
                                  2%           3%         3%         4%         3%         -%           3%         2%         3%         3%         1%           3%         3%         3%         4%         2% 
 
Breathing? 
Breathlessness 
or chest pains                   67           55         46         19         25          8           56         37         41         44          8           35         25         24         19         29 
                                  5%           5%         4%         4%         5%         4%           5%         4%         6%         5%         4%           4%         4%         4%         5%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1522         1280       1195        482        598        194         1258        911        769        942        234          971        699        647        492        526 
 
Effective sample size           928          782        729        303        370        120          779        562        489        586        137          590        420        389        287        326 
 
Total                          1379         1153       1064        427        523        190         1164        832        737        868        198          853        600        546        399        504 
 
Mental 
abilities? Such as 
learning, understanding, 
 concentration, memory, 
communicating, cognitive 
loss or deterioration            31           27         27         13         17          3           27         20         21         25          3           22         21+        18         15+e        7 
                                  2%           2%         3%         3%         3%         2%           2%         2%         3%         3%         2%           3%         3%         3%         4%         1% 
 
Social/ behavioural? 
Conditions associated 
with this such 
as autism, attention 
deficit disorder, 
 Asperger’s, etc.                11           11         11          5          5          -           10          8          8          7          *            7          7          4          6          2 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         *%           1%         1%         1%         1%         *% 
 
Your mental health? 
Anxiety, depression, 
 or trauma-related 
conditions                       98           86         82         35         40         12           81         63         66+        67         17           76++e      52e        54++E      38e        23- 
                                  7%           7%         8%         8%         8%         6%           7%         8%         9%         8%         9%           9%         9%        10%        10%         4% 
 
Other illnesses/ 
 conditions which 
impact or limit your 
daily activities or 
the work you can do              55           46         44         25         26          7           50         44+        28         35          5           39         34+        24         17         16 
                                  4%           4%         4%         6%         5%         4%           4%         5%         4%         4%         2%           5%         6%         4%         4%         3% 
 
Nothing – no impairments 
or conditions 
impact or limit 
your daily activities 
or the work you can do         1014          863+       800+       308        379        134          856        616        525        631        150          636        436        407        290        363 
                                 73%          75%        75%        72%        73%        70%          74%        74%        71%        73%        76%          75%        73%        75%        73%        72% 
 
Prefer not to say                33           20--       20         11         10         13++ABd      30         23         23         23          3           18         15         10          8         15 
                                  2%           2%         2%         3%         2%         7%           3%         3%         3%         3%         2%           2%         2%         2%         2%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1522         1280       1195        482        598        194         1258        911        769        942        234          971        699        647        492        526 
 
Effective sample size           928          782        729        303        370        120          779        562        489        586        137          590        420        389        287        326 
 
Total                          1379         1153       1064        427        523        190         1164        832        737        868        198          853        600        546        399        504 
 
Don’t know                        9            7          5          3          5          2            9          5          7          5          *            5          5          3          *          4 
                                  1%           1%         *%         1%         1%         1%           1%         1%         1%         1%         *%           1%         1%         1%         *%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1522          368       1124          861       1014        792        603        890          784        474        187         77          758        496        179         89 
 
Effective sample size           928          207        703          532        617        501        372        537          461        291        125         51          466        301        107         56 
 
Total                          1379          276       1065          790        919        754        558        788          701        423        188         68          719        434        147         79 
 
Hearing? Poor 
hearing, partial 
hearing, or are deaf             55            5         49+          33         30         35         28         31           36         14          3          2           34         16          2          2 
                                  4%           2%         5%           4%         3%         5%         5%         4%           5%         3%         1%         3%           5%         4%         2%         2% 
 
Eyesight? 
Poor vision, colour 
blindness, partial 
sight, or are blind              35           12         24           19         19         15         18         17           28++bc      4          1          3           26+         6          1          2 
                                  3%           4%         2%           2%         2%         2%         3%         2%           4%         1%         *%         4%           4%         1%         1%         2% 
 
Mobility? Cannot 
walk at all/ use a 
wheelchair or mobility 
scooter etc., or cannot 
walk very far or manage 
stairs or can only 
do so with difficulty           117           24         93           69         69         65         58         65           87++BC     22-         5--        4           87++BC     23-         4-         4 
                                  9%           9%         9%           9%         7%         9%        10%         8%          12%         5%         3%         5%          12%         5%         3%         5% 
 
Dexterity? 
Limited ability 
to reach/ difficulty 
opening things with 
your hands/ difficulty 
using a telephone 
handset/ television 
remote control/ 
computer keyboard etc.           34            6         28           15         18         16         15         14           22         10          2          1           19         10          3          1 
                                  2%           2%         3%           2%         2%         2%         3%         2%           3%         2%         1%         1%           3%         2%         2%         1% 
 
Breathing? 
Breathlessness 
or chest pains                   67            7         58           42         49         41         37+        47           40         17          7          3           43b        11-        13Bd        1 
                                  5%           2%         5%           5%         5%         5%         7%         6%           6%         4%         4%         4%           6%         3%         9%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1522          368       1124          861       1014        792        603        890          784        474        187         77          758        496        179         89 
 
Effective sample size           928          207        703          532        617        501        372        537          461        291        125         51          466        301        107         56 
 
Total                          1379          276       1065          790        919        754        558        788          701        423        188         68          719        434        147         79 
 
Mental 
abilities? Such as 
learning, understanding, 
 concentration, memory, 
communicating, cognitive 
loss or deterioration            31            7         22           20         23         18         15         23           15          6          6          3           11         12          4          3 
                                  2%           3%         2%           3%         2%         2%         3%         3%           2%         2%         3%         5%           1%         3%         3%         4% 
 
Social/ behavioural? 
Conditions associated 
with this such 
as autism, attention 
deficit disorder, 
 Asperger’s, etc.                11            4          4-           6          8          7          6          8            3          2          2          3++AB        2          5          2          2 
                                  1%           2%         *%           1%         1%         1%         1%         1%           *%         *%         1%         5%           *%         1%         1%         2% 
 
Your mental health? 
Anxiety, depression, 
 or trauma-related 
conditions                       98           34++B      64-          62         77+        64         42         57           46         32         13          7           42         38         10          8 
                                  7%          12%         6%           8%         8%         8%         7%         7%           7%         8%         7%        10%           6%         9%         7%        10% 
 
Other illnesses/ 
 conditions which 
impact or limit your 
daily activities or 
the work you can do              55           17         38           32         44         32         30         32           41++b      10          4          1           40+        11          2          2 
                                  4%           6%         4%           4%         5%         4%         5%         4%           6%         2%         2%         1%           6%         3%         1%         2% 
 
Nothing – no impairments 
or conditions 
impact or limit 
your daily activities 
or the work you can do         1014          197        785          580        675        542        383--      576          475--      332+A      159++Ad     48          497--      339+A      116a        62 
                                 73%          72%        74%          73%        73%        72%        69%        73%          68%        78%        84%        72%          69%        78%        79%        79% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 1522          368       1124          861       1014        792        603        890          784        474        187         77          758        496        179         89 
 
Effective sample size           928          207        703          532        617        501        372        537          461        291        125         51          466        301        107         56 
 
Total                          1379          276       1065          790        919        754        558        788          701        423        188         68          719        434        147         79 
 
Prefer not to say                33            4         27           17         20         19         16         17           23          5          2          3           26+         5          *          2 
                                  2%           1%         3%           2%         2%         2%         3%         2%           3%         1%         1%         4%           4%         1%         *%         2% 
 
Don’t know                        9            -          9            3          5          6          3          5            5          2          1          *            5          *          3+b        * 
                                  1%           -%         1%           *%         1%         1%         1%         1%           1%         *%         1%         *%           1%         *%         2%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 1522           69 
 
Effective sample size           928           45 
 
Total                          1379           62 
 
Hearing? Poor 
hearing, partial 
hearing, or are deaf             55            2 
                                  4%           3% 
 
Eyesight? 
Poor vision, colour 
blindness, partial 
sight, or are blind              35            2 
                                  3%           3% 
 
Mobility? Cannot 
walk at all/ use a 
wheelchair or mobility 
scooter etc., or cannot 
walk very far or manage 
stairs or can only 
do so with difficulty           117            4 
                                  9%           6% 
 
Dexterity? 
Limited ability 
to reach/ difficulty 
opening things with 
your hands/ difficulty 
using a telephone 
handset/ television 
remote control/ 
computer keyboard etc.           34            1 
                                  2%           1% 
 
Breathing? 
Breathlessness 
or chest pains                   67            1 
                                  5%           1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 1522           69 
 
Effective sample size           928           45 
 
Total                          1379           62 
 
Mental 
abilities? Such as 
learning, understanding, 
 concentration, memory, 
communicating, cognitive 
loss or deterioration            31            3 
                                  2%           6% 
 
Social/ behavioural? 
Conditions associated 
with this such 
as autism, attention 
deficit disorder, 
 Asperger’s, etc.                11            2 
                                  1%           3% 
 
Your mental health? 
Anxiety, depression, 
 or trauma-related 
conditions                       98            8 
                                  7%          12% 
 
Other illnesses/ 
 conditions which 
impact or limit your 
daily activities or 
the work you can do              55            2 
                                  4%           3% 
 
Nothing – no impairments 
or conditions 
impact or limit 
your daily activities 
or the work you can do         1014           46 
                                 73%          74% 
 
Prefer not to say                33            2 
                                  2%           3% 
 
Don’t know                        9            * 
                                  1%           *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1522          738        712        895        435       1079        820        568        361        238        114        666        188 
 
Effective sample size           928          461        436        544        265        661        533        357        237        140         65        421        117 
 
Total                          1379          683        614        789        369        947        779        522        362        184         83        617        177 
 
Hearing? Poor 
hearing, partial 
hearing, or are deaf             55           31de       22d        34de        4--       30         17--       11-        16d         3          1         20          8d 
                                  4%           5%         4%         4%         1%         3%         2%         2%         4%         2%         2%         3%         5% 
 
Eyesight? 
Poor vision, colour 
blindness, partial 
sight, or are blind              35           20         15         19          6         21         23         11         14          4          1         18          7 
                                  3%           3%         2%         2%         2%         2%         3%         2%         4%         2%         2%         3%         4% 
 
Mobility? Cannot 
walk at all/ use a 
wheelchair or mobility 
scooter etc., or cannot 
walk very far or manage 
stairs or can only 
do so with difficulty           117           53         46         62         20-        55--       49--       29-        38deefh     8          4         45         12 
                                  9%           8%         8%         8%         5%         6%         6%         6%        11%         4%         5%         7%         7% 
 
Dexterity? 
Limited ability 
to reach/ difficulty 
opening things with 
your hands/ difficulty 
using a telephone 
handset/ television 
remote control/ 
computer keyboard etc.           34           18         18         15          8         20         16         16         14          5          1         16          5 
                                  2%           3%         3%         2%         2%         2%         2%         3%         4%         3%         2%         3%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1522          738        712        895        435       1079        820        568        361        238        114        666        188 
 
Effective sample size           928          461        436        544        265        661        533        357        237        140         65        421        117 
 
Total                          1379          683        614        789        369        947        779        522        362        184         83        617        177 
 
Breathing? 
Breathlessness 
or chest pains                   67           29         18-        29         19         35-        27-        20         16          5          7b        21          5 
                                  5%           4%         3%         4%         5%         4%         3%         4%         4%         2%         8%         3%         3% 
 
Mental 
abilities? Such as 
learning, understanding, 
 concentration, memory, 
communicating, cognitive 
loss or deterioration            31           11         16         13         13         20         19         10         10          2          7         10          2 
                                                                                                                                         ++ABCEEFgH 
                                                                                                                                                 Jk 
                                  2%           2%         3%         2%         3%         2%         2%         2%         3%         1%         9%         2%         1% 
 
Social/ behavioural? 
Conditions associated 
with this such 
as autism, attention 
deficit disorder, 
 Asperger’s, etc.                11            6          3          4          4          8          8          3          5          3          2          5          * 
                                  1%           1%         1%         1%         1%         1%         1%         *%         1%         2%         2%         1%         *% 
 
Your mental health? 
Anxiety, depression, 
 or trauma-related 
conditions                       98           38         55+a       52         37+a       65         65         37         38+a       25++ACEfj  18         47         16 
                                                                                                                                         ++ABCDEEFg 
                                                                                                                                                 Jk 
                                  7%           6%         9%         7%        10%         7%         8%         7%        10%        14%        22%         8%         9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1522          738        712        895        435       1079        820        568        361        238        114        666        188 
 
Effective sample size           928          461        436        544        265        661        533        357        237        140         65        421        117 
 
Total                          1379          683        614        789        369        947        779        522        362        184         83        617        177 
 
Other illnesses/ 
 conditions which 
impact or limit your 
daily activities or 
the work you can do              55           24h        25h        33h        14h        30h        31h        31+eH      16h         *-         1         26h         7h 
                                  4%           4%         4%         4%         4%         3%         4%         6%         4%         *%         1%         4%         4% 
 
Nothing – no impairments 
or conditions 
impact or limit 
your daily activities 
or the work you can do         1014          513i       471gI      597gi      279i       740++GI    599++gI    393i       249        141i        51-       474+gI     131 
                                 73%          75%        77%        76%        76%        78%        77%        75%        69%        77%        61%        77%        74% 
 
Prefer not to say                33           21bh        5--       19          4         16-        11-        12         15+Bdeeh    *          2         13          6b 
                                  2%           3%         1%         2%         1%         2%         1%         2%         4%         *%         3%         2%         3% 
 
Don’t know                        9            7          7          6          *          5          7          *          -          *          -          4          - 
                                  1%           1%         1%         1%         *%         1%         1%         *%         -%         *%         -%         1%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1522         1102        529        309        380       1067        440        790        185        307        125         79        815        982         81        198         59 
 
Effective sample size           928          675        337        196        241        679        272        513        115        206         74         52        518        611         44        120         37 
 
Total                          1379          972        467        294        329       1020        426        754        174        298        115         78        748        887         55        170         51 
 
Hearing? Poor 
hearing, partial 
hearing, or are deaf             55           27--d       7--        3-         2--       32-d       22bcDgIlmq 18--        6d         2--        4d         *         17--       20--        -          9bcDi      * 
                                  4%           3%         1%         1%         1%         3%         5%         2%         3%         1%         4%         *%         2%         2%         -%         5%         1% 
 
Eyesight? 
Poor vision, colour 
blindness, partial 
sight, or are blind              35           19          6         12bdmq      3         28         19+abdimq  19          2          4          8+aBDilMQ  2         16         14-         2          4          * 
                                  3%           2%         1%         4%         1%         3%         4%         3%         1%         1%         7%         2%         2%         2%         4%         2%         *% 
 
Mobility? Cannot 
walk at all/ use a 
wheelchair or mobility 
scooter etc., or cannot 
walk very far or manage 
stairs or can only 
do so with difficulty           117           62--bd     16--       21d         7--       80BDi      49         53bD       12d        10--       10bd        3         45--d      48--d       3          8          2 
                                                                                             +ABDgILMoQ 
                                  9%           6%         3%         7%         2%         8%        11%         7%         7%         3%         9%         4%         6%         5%         5%         5%         4% 
 
Dexterity? 
Limited ability 
to reach/ difficulty 
opening things with 
your hands/ difficulty 
using a telephone 
handset/ television 
remote control/ 
computer keyboard etc.           34           24bd        3-        14+BDi      1-        28bd       16BD       22bd        3          3          6BDi       4BDi      20bd       21d         *          3          1 
                                  2%           3%         1%         5%         *%         3%         4%         3%         2%         1%         5%         5%         3%         2%         1%         2%         1% 
 
Breathing? 
Breathlessness 
or chest pains                   67           42         14-        11          9         38--       20         25-         4          7-        11          *         33         24--        4          8          1 
                                                                                                                                         +aBcDeGhIk 
                                                                                                                                                lMq 
                                  5%           4%         3%         4%         3%         4%         5%         3%         2%         2%        10%         *%         4%         3%         7%         5%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 1522         1102        529        309        380       1067        440        790        185        307        125         79        815        982         81        198         59 
 
Effective sample size           928          675        337        196        241        679        272        513        115        206         74         52        518        611         44        120         37 
 
Total                          1379          972        467        294        329       1020        426        754        174        298        115         78        748        887         55        170         51 
 
Mental 
abilities? Such as 
learning, understanding, 
 concentration, memory, 
communicating, cognitive 
loss or deterioration            31           24          7          5          4         16-         8         12          *          2          -          -         18         18          2ho        *          - 
                                  2%           2%         1%         2%         1%         2%         2%         2%         *%         1%         -%         -%         2%         2%         4%         *%         -% 
 
Social/ behavioural? 
Conditions associated 
with this such 
as autism, attention 
deficit disorder, 
 Asperger’s, etc.                11           10          6          2          6          5          2          4          -          3          -          -          6          9          1          -          - 
                                  1%           1%         1%         1%         2%         1%         *%         1%         -%         1%         -%         -%         1%         1%         2%         -%         -% 
 
Your mental health? 
Anxiety, depression, 
 or trauma-related 
conditions                       98           71         24         24         19         74         21         54          6         11-        13hi        2         58i        62          8+bdFHIkmo 7          2 
                                  7%           7%         5%         8%         6%         7%         5%         7%         4%         4%        11%         2%         8%         7%        15%         4%         3% 
 
Other illnesses/ 
 conditions which 
impact or limit your 
daily activities or 
the work you can do              55           36b         5--       17Bdi       5-        45Bi       21Bdi      31b         5          4-         3          1         34Bdi      29b         -          6          - 
                                  4%           4%         1%         6%         2%         4%         5%         4%         3%         1%         2%         2%         5%         3%         -%         4%         -% 
 
Nothing – no impairments 
or conditions 
impact or limit 
your daily activities 
or the work you can do         1014          742++f     400        214        283        767+       298        572        137        260         79         66fj      571+       699++Fj     39        138+fj      47 
                                                 ++ACEFGJLM            ++ACEFGJLm                                             ++ACEFGJLM                                                                    +aceFgJln 
                                                         nQ                    nq                                                     NQ 
                                 73%          76%        86%        73%        86%        75%        70%        76%        79%        87%        69%        85%        76%        79%        71%        81%        92% 
 
Prefer not to say                33           20          3-         7          2         25         16Bdm      19          5          3          3          2         17         13--        -          5          * 
                                  2%           2%         1%         3%         1%         2%         4%         3%         3%         1%         3%         3%         2%         1%         -%         3%         1% 
 
Don’t know                        9            5          3          4          2          9          5          9+         *          *          1          -          5          7          2+aio      -          - 
                                  1%           1%         1%         1%         1%         1%         1%         1%         *%         *%         1%         -%         1%         1%         3%         -%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 1522          762          **        59 
 
Effective sample size           928          469          **        27 
 
Total                          1379          645          **        41 
 
Hearing? Poor 
hearing, partial 
hearing, or are deaf             55           13--        **         9 
                                  4%           2%         **        23% 
 
Eyesight? 
Poor vision, colour 
blindness, partial 
sight, or are blind              35            9-         **         4 
                                  3%           1%         **        11% 
 
Mobility? Cannot 
walk at all/ use a 
wheelchair or mobility 
scooter etc., or cannot 
walk very far or manage 
stairs or can only 
do so with difficulty           117           33--        **        12 
                                  9%           5%         **        30% 
 
Dexterity? 
Limited ability 
to reach/ difficulty 
opening things with 
your hands/ difficulty 
using a telephone 
handset/ television 
remote control/ 
computer keyboard etc.           34           15d         **         1 
                                  2%           2%         **         2% 
 
Breathing? 
Breathlessness 
or chest pains                   67           23          **        11 
                                  5%           4%         **        27% 
 
Mental 
abilities? Such as 
learning, understanding, 
 concentration, memory, 
communicating, cognitive 
loss or deterioration            31           15          **         - 
                                  2%           2%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 370 (continuation) 
<F9b> Which of these, if any, limit your daily activities or the work you can do? 
by Crossbreak 
Base: All that allow permission to ask impact to daily activities 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 1522          762          **        59 
 
Effective sample size           928          469          **        27 
 
Total                          1379          645          **        41 
 
Social/ behavioural? 
Conditions associated 
with this such 
as autism, attention 
deficit disorder, 
 Asperger’s, etc.                11            7          **         - 
                                  1%           1%         **         -% 
 
Your mental health? 
Anxiety, depression, 
 or trauma-related 
conditions                       98           48          **         1 
                                  7%           7%         **         2% 
 
Other illnesses/ 
 conditions which 
impact or limit your 
daily activities or 
the work you can do              55           23b         **         2 
                                  4%           4%         **         4% 
 
Nothing – no impairments 
or conditions 
impact or limit 
your daily activities 
or the work you can do         1014          504++f       **        15 
                                 73%          78%         **        36% 
 
Prefer not to say                33           10          **         * 
                                  2%           2%         **         1% 
 
Don’t know                        9            5          **         - 
                                  1%           1%         **         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
Up to £4,499 per year/ 
Less than £86 per week           18            2--       16++A         5e         3          2          4          -          4          -            8          6          4            2          4          -         13 
                                                                                                                                                                                                                      ++abC 
                                  1%           *%         2%           2%         1%         *%         1%         -%         2%         -%           1%         1%         1%           *%         1%         -%         2% 
 
£4,500 - £6,499 per 
year/£87 - £124 per week         25            8         18            9+bcd      1          1          2          4          3          6c          10b         3-        13            --         3          2         20 
                                                                                                                                                                                                                      ++ABC 
                                  1%           1%         2%           3%         *%         *%         1%         1%         1%         3%           2%         *%         2%           -%         1%         *%         4% 
 
£6,500 - £7, 
499 per year/£125 
- £144 per week                  42           17         25            8          2          2          6          8          6          9bc         10          8         24+b          ---        3--        5         33 
                                                                                                                                                                                                                      ++ABC 
                                  2%           2%         2%           3%         1%         1%         2%         2%         3%         4%           2%         1%         3%           -%         1%         1%         6% 
 
£7,500 - £9, 
499 per year/£145 
- £182 per week                  25           11         14            5          3          2          *          5          4          6d           7          2-        15+b          --         1-         1         23 
                                                                                                                                                                                                                      ++ABC 
                                  1%           1%         1%           2%         1%         1%         *%         1%         2%         3%           1%         *%         2%           -%         *%         *%         4% 
 
£9,500 - £11, 
499 per year/£183 
- £221 per week                  45           15         30            4          7          9         10          9          4          3           11         19         15            1--        7          8a        29 
                                                                                                                                                                                                                      ++ABc 
                                  2%           1%         3%           1%         2%         2%         3%         3%         2%         1%           2%         3%         2%           *%         1%         2%         6% 
 
£11,500 - £13, 
499 per year/£222 
- £259 per week                  58           19         39            8         16+d        7          4          6          8          9           24b        11-        23            5-        10         11         33 
                                                                                                                                                                                                                      ++ABc 
                                  3%           2%         4%           3%         5%         2%         1%         2%         3%         4%           4%         2%         3%           1%         2%         2%         6% 
 
£13,500 - £15, 
499 per year /£260 
- £298 per week                  50           20         30            5          3          4         13         10          8          5            9         17         24            2-        14          6         28 
                                                                                                                                                                                                                      ++AbC 
                                  2%           2%         3%           2%         1%         1%         4%         3%         3%         2%           2%         2%         3%           *%         2%         1%         5% 
 
£15,500 - £17, 
499 per year/£299 
- £336 per week                  55           28         27            7         11          6          7          5         10         11           17         13         25            4-        16         16a        19a 
                                  3%           3%         3%           3%         3%         2%         2%         2%         4%         5%           3%         2%         3%           1%         3%         3%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
£17,500 - £24, 
999 per year/£337 
- £480 per week                  86           47         38           15          9         21         12         13         13          4           24         32         30           10-        24         22         30a 
                                  4%           5%         4%           5%         3%         6%         3%         4%         5%         2%           4%         4%         4%           2%         4%         5%         6% 
 
£25,000 - £29, 
999 per year/£481 
- £576 per week                 131           70         61            8         22         25         28a        17         20a        11           30         54         47           30         40         40d        21- 
                                  6%           7%         6%           3%         7%         7%         8%         5%         8%         5%           5%         7%         6%           7%         6%         9%         4% 
 
£30,000 - £39, 
999 per year/£577 
- £769 per week                 152           90+b       62-           6--       25Ag       45++AeG    37+AG      19         16g         3-          32         82++AC     38-          30D        46D        64++ABD    12-- 
                                  7%           9%         6%           2%         8%        12%        10%         6%         7%         1%           5%        11%         5%           6%         7%        14%         2% 
 
£40,000 - £49, 
999 per year/£770 
- £961 per week                 168           77         91           12-        35+AfG     46++AFG    37afG      25g        11          3--         47         82++C      39--         65++CD     64cD       26d        13-- 
                                  8%           8%         9%           4%        11%        12%        10%         8%         5%         1%           8%        11%         5%          14%        10%         6%         2% 
 
£50,000 - £74, 
999 per year/£962 
- £1442 per week                121           68         53           11f        28+aFG     46++ADeFG  18Fg       19Fg        ---        1-          38C        63++C      20--         61++bCD    48CD       12--D       *-- 
                                  6%           7%         5%           4%         9%        12%         5%         6%         -%         *%           7%         9%         3%          13%         8%         3%         *% 
 
£75,000 - £99, 
999 per year/£1443 
- £1923 per week                 29           12         17            8+f        4          7          5          4          -          -           13c        12          4-          19++bCD     9d         1-         -- 
                                  1%           1%         2%           3%         1%         2%         1%         1%         -%         -%           2%         2%         1%           4%         1%         *%         -% 
 
£100,000 or 
more per year/£1924 
or more per week                 19           14          5            4          -          6          2          5          *          3            4          8          8           11++cD      6          2          * 
                                  1%           1%         *%           1%         -%         2%         1%         1%         *%         1%           1%         1%         1%           2%         1%         *%         *% 
 
Refused                        1055          518        537          158+BCd    136        146--      170c       173C       136bC      136++BCD     294b       316--      444++B       224        329        245        257 
                                 51%          51%        51%          58%        45%        39%        48%        54%        56%        65%          51%        43%        57%          48%        53%        53%        48% 
 
NET - Up to 
£11,499 per year                155           53--      103++A        30+bC      16         16-        22         25         22         24c          46         38-        71b           2--       19--a      16--A     118 
                                                                                                                                                                                                                      ++ABC 
                                  7%           5%        10%          11%         5%         4%         6%         8%         9%        12%           8%         5%         9%           1%         3%         3%        22% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5569 
Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                              Gender                                          Age group (A)                                            Age group (B)                          Social grade (A) 
                                      ---------------------   ----------------------------------------------------------------------------   --------------------------------   ------------------------------------------- 
                              Total         Male     Female      16 - 24    25 - 34    35 - 44    45 - 54    55 - 64    65 - 74        75+      16 - 34    35 - 54        55+           AB         C1         C2         DE 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)        (f)        (g)          (a)        (b)        (c)          (a)        (b)        (c)        (d) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          982       1098          276        349        381        334        320        256        164          625        715        740          448        655        445        532 
 
Effective sample size          1345          632        716          181        227        257        225        209        163        100          406        482        463          309        423        299        317 
 
Total                          2080         1018       1062          272        305        375        355        321        244        208          577        729        773          463        624        461        532 
 
NET - £11,500 
- £29,999 per year              380          184        196           43         61         63         64         51         59+        39          104        127        149           51--      104a        94A       131 
                                                                                                                                                                                                                       ++AB 
                                 18%          18%        18%          16%        20%        17%        18%        16%        24%        19%          18%        17%        19%          11%        17%        20%        25% 
 
NET - £30,000 
-£49,999 per year               320          167        153           18--       60AfG      91++AEFG   74+AfG     44aG       27G         6--         78        165++AC     77--         94++D     109D        91+D       25-- 
                                 15%          16%        14%           7%        20%        24%        21%        14%        11%         3%          14%        23%        10%          20%        18%        20%         5% 
 
NET - £50,000+                  170           95         75           23Fg       32FG       59++aDeFG  24Fg       28Fg        *--        3--         55C        83++C      31--         91++BCD    63CD       15--D       1-- 
                                  8%           9%         7%           8%        11%        16%         7%         9%         *%         1%           9%        11%         4%          20%        10%         3%         *% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
Up to £4,499 per year/ 
Less than £86 per week           18            5         13            2          6          5          9          9           16          2 
                                  1%           *%         1%           1%         2%         2%         1%         1%           1%         1% 
 
£4,500 - £6,499 per 
year/£87 - £124 per week         25            3--       22++A         *          5          -          7         18           25          - 
                                  1%           *%         2%           *%         2%         -%         1%         1%           1%         -% 
 
£6,500 - £7, 
499 per year/£125 
- £144 per week                  42            3--       38++A         4          1-         3          7         34b          38          3 
                                  2%           *%         4%           2%         *%         1%         1%         2%           2%         1% 
 
£7,500 - £9, 
499 per year/£145 
- £182 per week                  25            1--       24++A         *          1          2          3         22           22          3 
                                  1%           *%         2%           *%         *%         1%         *%         2%           1%         1% 
 
£9,500 - £11, 
499 per year/£183 
- £221 per week                  45            8--       37++A         7          6          4         14         32           42          4 
                                  2%           1%         4%           3%         2%         1%         2%         2%           2%         1% 
 
£11,500 - £13, 
499 per year/£222 
- £259 per week                  58           15--       44++A        10         11          4         17         41           58+b        -- 
                                  3%           1%         4%           4%         4%         1%         3%         3%           3%         -% 
 
£13,500 - £15, 
499 per year /£260 
- £298 per week                  50           16-        34+a          3          6          7         11         39           46          4 
                                  2%           1%         3%           1%         2%         2%         2%         3%           3%         1% 
 
£15,500 - £17, 
499 per year/£299 
- £336 per week                  55           20         35            7          9          3         12         43           53          2 
                                  3%           2%         4%           3%         3%         1%         2%         3%           3%         1% 
 
£17,500 - £24, 
999 per year/£337 
- £480 per week                  86           34         52           11         17         19         28         58           73         13 
                                  4%           3%         5%           5%         6%         6%         4%         4%           4%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
£25,000 - £29, 
999 per year/£481 
- £576 per week                 131           70         61           15         21         18         39         92          114         17 
                                  6%           6%         6%           6%         7%         6%         6%         6%           6%         6% 
 
£30,000 - £39, 
999 per year/£577 
- £769 per week                 152           76         76           30++E      31e        28         65+E       85--        122         30 
                                  7%           7%         8%          13%        10%         9%        10%         6%           7%        11% 
 
£40,000 - £49, 
999 per year/£770 
- £961 per week                 168          128++B      40--         25e        43++E      36e        76++E      90--        129--       39++A 
                                  8%          12%         4%          11%        14%        11%        12%         6%           7%        14% 
 
£50,000 - £74, 
999 per year/£962 
- £1442 per week                121          109++B      13--         14         29+E       28e        53+E       65--        100         22 
                                  6%          10%         1%           6%        10%         9%         8%         5%           6%         8% 
 
£75,000 - £99, 
999 per year/£1443 
- £1923 per week                 29           28++B       1--          4          6c         -          9         19           21          8 
                                  1%           3%         *%           2%         2%         -%         1%         1%           1%         3% 
 
£100,000 or 
more per year/£1924 
or more per week                 19           17++B       2--          4          4          5          9         10           17          2 
                                  1%           2%         *%           2%         1%         2%         1%         1%           1%         1% 
 
Refused                        1055          553        502           97-       112--      160B       290--b     756++ABD     913        135 
                                 51%          51%        51%          42%        37%        49%        45%        53%          51%        48% 
 
NET - Up to 
£11,499 per year                155           21--      134++A        14         18         14-        40        115c         144         11 
                                  7%           2%        14%           6%         6%         4%         6%         8%           8%         4% 
 
NET - £11,500 
- £29,999 per year              380          155--      225++A        46         64         51        108        273          345+b       35- 
                                 18%          14%        23%          20%        21%        16%        17%        19%          19%        12% 
 
NET - £30,000 
-£49,999 per year               320          204++B     116--         55++E      74++E      65+E      140++E     175--        251--       69++A 
                                 15%          19%        12%          24%        24%        20%        22%        12%          14%        24% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                         Social grade (B)                      Children in household                       Ethnic origin 
                                      ---------------------   ------------------------------------------------------   --------------------- 
                              Total         ABC1       C2DE       0 to 4     5 to 9   10 to 15        Any       None        White   Minority 
                                             (a)        (b)          (a)        (b)        (c)        (d)        (e)          (a)     ethnic 
                                                                                                                                         (b) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- 
 
Unweighted row                 2080         1103        977          247        330        339        691       1379         1894        179 
 
Effective sample size          1345          733        615          163        214        217        448        891         1181        162 
 
Total                          2080         1087        993          233        306        322        650       1414         1791        282 
 
NET - £50,000+                  170          154++B      16--         21         39++E      33         71+E       95--        138         32 
                                  8%          14%         2%           9%        13%        10%        11%         7%           8%        11% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
Up to £4,499 per year/ 
Less than £86 per week           18            -          2          -          2          1          6+il       5+il       2          -          *          -          -           14          4          -          4++AbC 
                                  1%           -%         1%         -%         1%         1%         3%         3%         1%         -%         1%         -%         -%           1%         2%         -%         8% 
 
£4,500 - £6,499 per 
year/£87 - £124 per week         25            -          6          -          -          7++cdgIjL  6i         -          4          -          *          2cdgIl     1           22          4          4          - 
                                  1%           -%         3%         -%         -%         5%         3%         -%         1%         -%         1%         2%         *%           1%         2%         2%         -% 
 
£6,500 - £7, 
499 per year/£125 
- £144 per week                  42            3         12++cfijl   -          4          3          -          4          7          2          *          4++CFIJl   2           38          4          3          * 
                                  2%           3%         5%         -%         2%         2%         -%         2%         2%         1%         1%         4%         1%           2%         2%         2%         1% 
 
£7,500 - £9, 
499 per year/£145 
- £182 per week                  25            2          7          2          -          3          2          -          3          2          *          2dgj       3           23          2          2          1 
                                  1%           2%         3%         1%         -%         2%         1%         -%         1%         1%         *%         2%         2%           1%         1%         1%         2% 
 
£9,500 - £11, 
499 per year/£183 
- £221 per week                  45            2          3          2          9i         3          4          3          6          2          1          1          9++bcIK     40          5          3          3 
                                  2%           2%         1%         1%         5%         2%         2%         2%         2%         1%         2%         1%         5%           2%         2%         1%         5% 
 
£11,500 - £13, 
499 per year/£222 
- £259 per week                  58            1          7          5          9          4          4          9          4          3          2          3          8+hI        46         12          7          5++A 
                                  3%           2%         3%         3%         5%         3%         2%         5%         1%         1%         2%         3%         5%           3%         5%         4%        10% 
 
£13,500 - £15, 
499 per year /£260 
- £298 per week                  50            3fH        3          3          8fH        5h         -         13++bFHkl   --         8h         2FH        2fH        3h          43          6          4          2 
                                  2%           4%         1%         2%         4%         3%         -%         7%         -%         3%         3%         2%         2%           2%         3%         2%         4% 
 
£15,500 - £17, 
499 per year/£299 
- £336 per week                  55            5i         5          6          6          3          2         10+i        5          2          2i         3i         6i          51          4          4          * 
                                  3%           6%         2%         4%         3%         2%         1%         6%         2%         1%         3%         3%         3%           3%         2%         2%         *% 
 
£17,500 - £24, 
999 per year/£337 
- £480 per week                  86            2          8         14+FH      10f        10Fh        --         8f         5         10f         6          4F         9Fh         76         10          7          2 
                                                                                                                                         ++aBFgHIKl 
                                  4%           2%         3%         8%         5%         7%         -%         4%         2%         4%        10%         4%         6%           4%         4%         4%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
£25,000 - £29, 
999 per year/£481 
- £576 per week                 131            4         18k        15gk       10         11k        19gK        5         19k        12          8++dGhIKL  2--        8          111         20         17          4 
                                  6%           5%         8%         9%         6%         8%        10%         3%         6%         4%        12%         2%         5%           6%         9%         9%         7% 
 
£30,000 - £39, 
999 per year/£577 
- £769 per week                 152            6         14         10         10         15K        19K        16k        14         32+hKl      5K         2--        9k         139         13         11          2 
                                  7%           7%         6%         6%         6%        10%        10%         8%         5%        12%         8%         2%         6%           8%         5%         6%         3% 
 
£40,000 - £49, 
999 per year/£770 
- £961 per week                 168            5         11         18gK        9         13gk       23GjK       5-        21         45++BDGHJKL 3-         3--       13gK        147         21         16          5 
                                  8%           7%         5%        11%         5%         9%        12%         2%         7%        17%         5%         3%         8%           8%         9%         8%         9% 
 
£50,000 - £74, 
999 per year/£962 
- £1442 per week                121            4         13         15jk       12          8         10          7         12         27+hJK      2-         3-         9          106         16         13          3 
                                  6%           5%         6%         9%         6%         5%         5%         4%         4%        10%         3%         3%         5%           6%         7%         7%         6% 
 
£75,000 - £99, 
999 per year/£1443 
- £1923 per week                 29            -          2          1          6          3          4          -          2          8          1          *          3           26          3          1          2 
                                  1%           -%         1%         1%         3%         2%         2%         -%         1%         3%         1%         *%         2%           1%         1%         1%         4% 
 
£100,000 or 
more per year/£1924 
or more per week                 19            -          -          1          -          -          7++bdk     3          3          4          *          *          1           16          4          3          1 
                                  1%           -%         -%         1%         -%         -%         4%         2%         1%         1%         *%         *%         1%           1%         2%         2%         1% 
 
Refused                        1055           46e       119e        76         93         56-        83         99e       186        113-        30         71         83e         945d       110         93         17- 
                                                                                                                   ++bCdEFIJL                       ++BCDEFGIJ 
                                                                                                                                                             L 
                                 51%          55%        52%        45%        50%        38%        44%        53%        64%        42%        48%        69%        50%          51%        46%        49%        34% 
 
NET - Up to 
£11,499 per year                155            6         30+CIJ      3-        15i        18CIj      17ci       12         21i         6--        3-        10CIJ      14CIj       136         19         12          8+a 
                                  7%           7%        13%         2%         8%        12%         9%         7%         7%         2%         4%        10%         9%           7%         8%         6%        16% 
 
NET - £11,500 
- £29,999 per year              380           16         39         43+fHIK    42hik      33hik      26         45Hik      33-        35         19++BFHIKL 14-        34Hik       328         52         39         13 
                                 18%          19%        17%        26%        23%        23%        14%        24%        11%        13%        31%        14%        21%          18%        22%        21%        26% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                                                                                     Region                                                                              Rural/Urban Split 
                                      -----------------------------------------------------------------------------------------------------------------------------------   ------------------------------------------- 
                              Total   North East North-West  Yorkshire       West       East    East of South West South East    Greater   Northern      Wales   Scotland        Urban     Rural/    Rural -      Rural 
                                             (a)        (b)          &   Midlands   Midlands    England        (g)        (h)     London    Ireland        (k)        (l)          (a)     remote not remote     Remote 
                                                            Humberside        (d)        (e)        (f)                              (i)        (j)                                         rural        (c)        (d) 
                                                                   (c)                                                                                                                        (b) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080           56        128        106        105        100        100        109        157        151        356        356        356         1775        305        215         90 
 
Effective sample size          1345           55        125        105        104         98         98        107        154        149        352        341        353         1177        170        128         43 
 
Total                          2080           83        229        166        187        146        187        187        291        270         62        104        166         1842        238        188         50 
 
NET - £30,000 
-£49,999 per year               320           11k        26k        28K        19         28K        41bdghjKl  20         35k        78          8K         5--       22K         286         34         27          6 
                                                                                                                              ++aBcDGHJK 
                                                                                                                                       L 
                                 15%          13%        11%        17%        10%        19%        22%        11%        12%        29%        13%         5%        13%          16%        14%        15%        13% 
 
NET - £50,000+                  170            4         15         17jk       18k        11         20jk       11         16         39++bgHJKl  3-         3--       13k         147         23         17          6 
                                  8%           5%         6%        10%        10%         7%        11%         6%         6%        14%         4%         3%         8%           8%        10%         9%        12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
Up to £4,499 per year/ 
Less than £86 per week           18            9          2          4          4          -            7+         7            5          5          8+a        6+a          9          5          2          - 
                                  1%           1%         1%         1%         3%         -%           2%         1%           1%         1%         2%         3%           1%         1%         *%         -% 
 
£4,500 - £6,499 per 
year/£87 - £124 per week         25           13          -         13          -          -            7b         6            8          6         11++ab      9++AB       14          8          4          * 
                                  1%           1%         -%         2%         -%         -%           2%         1%           1%         1%         3%         4%           1%         1%         1%         1% 
 
£6,500 - £7, 
499 per year/£125 
- £144 per week                  42           17          8+        12          1          2           20++B      18           11-        16         15+A        6           23         11          5          3 
                                  2%           2%         5%         2%         1%         1%           6%         2%           1%         2%         4%         3%           2%         2%         1%        10% 
 
£7,500 - £9, 
499 per year/£145 
- £182 per week                  25           10          5          7          1          -            4         12            3--       11a        11++A       6A          15          6          1          3 
                                  1%           1%         2%         1%         1%         -%           1%         1%           *%         2%         3%         3%           2%         1%         *%        10% 
 
£9,500 - £11, 
499 per year/£183 
- £221 per week                  45           25          6          7          3          2           15++B      16           15         15         16+a       12++Ab       28          9          8          - 
                                  2%           3%         3%         1%         2%         2%           5%         2%           1%         2%         4%         6%           3%         1%         2%         -% 
 
£11,500 - £13, 
499 per year/£222 
- £259 per week                  58           36++        2         16          2          -           24++B      12--         30         16         12          4           24         22         12          * 
                                  3%           4%         1%         2%         1%         -%           7%         1%           3%         2%         3%         2%           3%         3%         3%         1% 
 
£13,500 - £15, 
499 per year /£260 
- £298 per week                  50           14          5         27++a       2          2           13b        16           13--       24a        13a         7           31+        11          8          - 
                                  2%           2%         3%         4%         2%         1%           4%         2%           1%         3%         4%         4%           3%         2%         2%         -% 
 
£15,500 - £17, 
499 per year/£299 
- £336 per week                  55           31          1         20          1          2           13         29           22         26          7          5           40++bC     12          3-         * 
                                  3%           4%         1%         3%         *%         2%           4%         3%           2%         4%         2%         3%           4%         2%         1%         1% 
 
£17,500 - £24, 
999 per year/£337 
- £480 per week                  86           45          9         21          3          7           17         49           50         26         10          5           40         36c        10          - 
                                  4%           5%         5%         3%         2%         6%           5%         5%           5%         4%         3%         3%           4%         5%         2%         -% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
£25,000 - £29, 
999 per year/£481 
- £576 per week                 131           52         10         43         13         11           22         68           59         55d        16          5           53         42         36          * 
                                  6%           6%         5%         7%         8%         9%           7%         7%           6%         8%         5%         3%           6%         6%         8%         1% 
 
£30,000 - £39, 
999 per year/£577 
- £769 per week                 152           62         10         45         19+        13           10-        90+A         88+        45         18          9           62         59         30          * 
                                  7%           7%         5%         7%        13%        11%           3%         9%           9%         6%         5%         5%           7%         9%         7%         1% 
 
£40,000 - £49, 
999 per year/£770 
- £961 per week                 168           69         10         48         24++abc     9           10--       97+A         92cd       61cd       15-         5-          54--       73+A       41a         - 
                                  8%           8%         5%         8%        16%         7%           3%        10%           9%         9%         4%         3%           6%        11%        10%         -% 
 
£50,000 - £74, 
999 per year/£962 
- £1442 per week                121           66+c        6         27          8          9            8-        72a          85++BCD    32cd        5--        *--         34--       45a        41++A       * 
                                  6%           8%         3%         4%         5%         7%           3%         7%           8%         4%         1%         *%           4%         7%        10%         2% 
 
£75,000 - £99, 
999 per year/£1443 
- £1923 per week                 29           15          2          3          3          4c           2         16           21+c        7          *          *           10         12          7          - 
                                  1%           2%         1%         1%         2%         3%           1%         2%           2%         1%         *%         *%           1%         2%         2%         -% 
 
£100,000 or 
more per year/£1924 
or more per week                 19            8          1          7          2          2            3         10           14          3          2          -           12          2          5          - 
                                  1%           1%         *%         1%         1%         2%           1%         1%           1%         *%         *%         -%           1%         *%         1%         -% 
 
Refused                        1055          387--      109Ad      339a        64         59          150        494          491        365        199        112          490        320        217         19 
                                 51%          45%        59%        53%        43%        49%          46%        49%          49%        51%        56%        58%          52%        47%        50%        73% 
 
NET - Up to 
£11,499 per year                155           74         20e        42          8          4           53++B      60-          42--       52a        61++AB     39++AB       89+bc      40         20-         6 
                                  7%           9%        11%         7%         6%         3%          16%         6%           4%         7%        17%        20%           9%         6%         5%        21% 
 
NET - £11,500 
- £29,999 per year              380          179+        27        126         21         21           89++B     175          175        147         58         27          188        123         69          1 
                                 18%          21%        15%        20%        14%        18%          27%        17%          17%        21%        16%        14%          20%        18%        16%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                                             Religion                                Disability                     Confidence online                        Internet usage (past month) 
                                      ------------------------------------------------------   ---------------------   -------------------------------------------   ------------------------------------------- 
                              Total           No   Catholic  Church of      Other      Other          Yes         No         Very     Fairly   Neither/        Not    Only used    Visited    Visited       Have 
                                        Religion        (b)   England/  Christian   religion          (a)        (b)    confident  confident        Not  confident       sites/    1-2 new       lots   not gone 
                                             (a)             Scotland/        (d)        (e)                                  (a)        (b)  confident        (d)    apps used sites/apps     of new     online 
                                                               Ireland                                                                              (c)                  before        (b) sites/apps        (d) 
                                                                   (c)                                                                                                      (a)                   (c) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          846        256        607        157        110          358       1118          957        729        392        219          798        736        500         37 
 
Effective sample size          1345          586        128        394         94         74          207        697          667        466        214        119          563        459        308         17 
 
Total                          2080          860        186        636        149        120          324       1014         1009        713        358        194          939        674        430         26 
 
NET - £30,000 
-£49,999 per year               320          131         20         93         42++ABC    22           20--      187++A       180+CD     106cd       33--       14-         116--      132++A      71          * 
                                 15%          15%        11%        15%        29%        18%           6%        18%          18%        15%         9%         7%          12%        20%        17%         1% 
 
NET - £50,000+                  170           88+bc       9         37-        13         14c          13-        97A         120++BCD    43-cd       7--        1--         56--       60         53++A       * 
                                  8%          10%         5%         6%         9%        12%           4%        10%          12%         6%         2%         *%           6%         9%        12%         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
Up to £4,499 per year/ 
Less than £86 per week           18           18         18          7          7          -           16         16         12         12          2           14         12          9         11++e       4 
                                  1%           1%         1%         1%         1%         -%           1%         1%         1%         1%         1%           1%         1%         1%         2%         *% 
 
£4,500 - £6,499 per 
year/£87 - £124 per week         25           20         19         10         14          3           20         16         10         15          5            9-         9          4-         4         16+ac 
                                  1%           1%         1%         1%         2%         1%           1%         1%         1%         1%         2%           1%         1%         *%         1%         2% 
 
£6,500 - £7, 
499 per year/£125 
- £144 per week                  42           36         31          5-        16          5           38         23         18         30          3           16-        12          5--        3-        23+abCD 
                                  2%           2%         2%         1%         2%         2%           2%         2%         2%         2%         1%           1%         1%         1%         1%         3% 
 
£7,500 - £9, 
499 per year/£145 
- £182 per week                  25           24         21         10          8          1           24         15         19         19          1           16         11         11          7          9 
                                  1%           1%         1%         2%         1%         *%           1%         1%         2%         1%         *%           1%         1%         1%         1%         1% 
 
£9,500 - £11, 
499 per year/£183 
- £221 per week                  45           39         36         19         21          5           34         25         18         27         10           35         23         21         19         10 
                                  2%           2%         2%         3%         3%         2%           2%         2%         2%         2%         4%           3%         3%         3%         3%         1% 
 
£11,500 - £13, 
499 per year/£222 
- £259 per week                  58           44         43         14         16         12           50         36         37         36          8           33         24         22         14         24 
                                  3%           3%         3%         2%         2%         4%           3%         3%         3%         3%         3%           3%         3%         3%         2%         3% 
 
£13,500 - £15, 
499 per year /£260 
- £298 per week                  50           41         39         18         19          8           44         34         30         40+         6           34         23         21         10         15 
                                  2%           2%         2%         3%         2%         3%           2%         3%         3%         3%         2%           3%         3%         3%         2%         2% 
 
£15,500 - £17, 
499 per year/£299 
- £336 per week                  55           43         42         17         21         11           43         34         19-        21--       12cd         33         25         16         13         21 
                                  3%           3%         3%         3%         3%         3%           2%         3%         2%         2%         4%           3%         3%         2%         2%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
£17,500 - £24, 
999 per year/£337 
- £480 per week                  86           80+e       78+e       31e        44+e        4-          79         69++       50         60          6           59         40         38         24         23 
                                  4%           5%         5%         5%         5%         1%           4%         5%         5%         5%         2%           5%         4%         5%         4%         3% 
 
£25,000 - £29, 
999 per year/£481 
- £576 per week                 131          110         99         37         48         17          122+        76         63         85          9           81         57         45         37         48 
                                  6%           6%         6%         6%         6%         6%           7%         6%         6%         6%         3%           6%         6%         6%         6%         6% 
 
£30,000 - £39, 
999 per year/£577 
- £769 per week                 152          139+       128         49         54         13          137        100         83        107         14           90         76         56         36         59 
                                  7%           8%         8%         8%         7%         4%           8%         8%         8%         8%         5%           7%         8%         7%         6%         8% 
 
£40,000 - £49, 
999 per year/£770 
- £961 per week                 168          154+e      148++e      65e        75e        13-         155+       123+e      102e       116         13          114         92++e      76         51         49 
                                  8%           9%         9%        10%         9%         4%           9%        10%         9%         9%         5%           9%        10%        10%         9%         7% 
 
£50,000 - £74, 
999 per year/£962 
- £1442 per week                121          105        103         50+e       53         11          109         94++       72         88         12           78         64         54         44         36 
                                  6%           6%         6%         8%         7%         4%           6%         7%         7%         7%         5%           6%         7%         7%         8%         5% 
 
£75,000 - £99, 
999 per year/£1443 
- £1923 per week                 29           23         23         11         17          6           22         21         16         20          7           22         14         17+        10          7 
                                  1%           1%         1%         2%         2%         2%           1%         2%         1%         1%         3%           2%         2%         2%         2%         1% 
 
£100,000 or 
more per year/£1924 
or more per week                 19           19         18         10          9          -           17         11         15         12          2           15          8         11          8          4 
                                  1%           1%         1%         2%         1%         -%           1%         1%         1%         1%         1%           1%         1%         1%         1%         1% 
 
Refused                        1055          824--      740--      284--      376-       199++ABCD    875--      597--      540        636-       160+aBcD     633        397--      371        279        396B 
                                 51%          48%        47%        45%        47%        64%          49%        46%        49%        48%        59%          49%        45%        48%        49%        53% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                                   Concerns related to children                                   General concerns                                         Harms experienced 
                                      ------------------------------------------------------   ------------------------------------------------------   ------------------------------------------------------ 
                              Total          Any   Concerns   Concerns   Concerns         No          Any   Concerns   Concerns   Concerns         No     Any harm      Harms      Harms      Harms    No harm 
                                         concern     around     around     around   concerns      concern     around     around     around   concerns          (a)     around     around     around        (e) 
                                             (a)   content/      data/   hacking/        (e)          (a)   content/      data/   hacking/        (e)                content/      data/   hacking/ 
                                                    contact    privacy   security                            contact    privacy   security                            contact    privacy   security 
                                                       with        (c)        (d)                               with        (c)        (d)                               with        (c)        (d) 
                                                     others                                                   others                                                   others 
                                                        (b)                                                      (b)                                                      (b) 
                         ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1730       1607        656        818        291         1738       1266       1045       1298        306         1312        934        842        651        721 
 
Effective sample size          1345         1118       1038        432        533        192         1145        832        704        860        184          849        595        532        394        466 
 
Total                          2080         1719       1585        636        800        309         1785       1289       1102       1321        271         1282        889        777        568        745 
 
NET - Up to 
£11,499 per year                155          136        125         50         66         14          132         95         76        103         21           90         68         50         44         63 
                                  7%           8%         8%         8%         8%         5%           7%         7%         7%         8%         8%           7%         8%         6%         8%         8% 
 
NET - £11,500 
- £29,999 per year              380          318        301        116        148         53          338        250        198        241         41          240        169        142         97        132 
                                 18%          19%        19%        18%        19%        17%          19%        19%        18%        18%        15%          19%        19%        18%        17%        18% 
 
NET - £30,000 
-£49,999 per year               320          292++E     276++E     114E       130E        26--        292+e      222+e      185e       222e        27-         204        167++      131         87        108 
                                 15%          17%        17%        18%        16%         8%          16%        17%        17%        17%        10%          16%        19%        17%        15%        14% 
 
NET - £50,000+                  170          148        143+        71++e      80         17          148        125++      102        119         21          115         87e        82+e       62+e       47 
                                  8%           9%         9%        11%        10%         6%           8%        10%         9%         9%         8%           9%        10%        11%        11%         6% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
Up to £4,499 per year/ 
Less than £86 per week           18            5         11           11         13         11          7         10            5          9          3          -            7          6          5+a        - 
                                  1%           1%         1%           1%         1%         1%         1%         1%           1%         1%         1%         -%           1%         1%         2%         -% 
 
£4,500 - £6,499 per 
year/£87 - £124 per week         25            4         19           10         15         15          5          9           16          5          2          2           16          5          4          - 
                                  1%           1%         1%           1%         1%         1%         1%         1%           2%         1%         1%         2%           1%         1%         2%         -% 
 
£6,500 - £7, 
499 per year/£125 
- £144 per week                  42            8         33           27         29         22         21         23           29+         9          4          -           25          6          5          5b 
                                  2%           2%         2%           2%         2%         2%         3%         2%           3%         1%         1%         -%           2%         1%         2%         5% 
 
£7,500 - £9, 
499 per year/£145 
- £182 per week                  25            1         22           15         18         18         17+        20+          19+         3          1          2           17          5          *          2 
                                  1%           *%         1%           1%         1%         2%         2%         2%           2%         1%         *%         2%           2%         1%         *%         2% 
 
£9,500 - £11, 
499 per year/£183 
- £221 per week                  45            6         39           30         28         25         22         29           23         12          9          *           24         16          5          1 
                                  2%           2%         2%           3%         2%         2%         3%         3%           2%         2%         3%         1%           2%         2%         2%         1% 
 
£11,500 - £13, 
499 per year/£222 
- £259 per week                  58           12         46           36         42         27         28         38           27         25          6          *           30         15         11          3 
                                  3%           3%         3%           3%         3%         2%         3%         3%           3%         4%         2%         1%           3%         2%         5%         3% 
 
£13,500 - £15, 
499 per year /£260 
- £298 per week                  50            9         39           29         34         35         25         32           31         11          6          2           36+        11          2          1 
                                  2%           2%         2%           2%         2%         3%         3%         3%           3%         2%         2%         2%           3%         2%         1%         1% 
 
£15,500 - £17, 
499 per year/£299 
- £336 per week                  55           11         44           35         41         25         22         37           37+        14          4          1           36         14          1          4 
                                  3%           3%         3%           3%         3%         2%         3%         3%           4%         2%         1%         1%           3%         2%         1%         4% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
£17,500 - £24, 
999 per year/£337 
- £480 per week                  86           22         62           48         54         37         28         43           44         31          5          7c          43         20         17+aB       6 
                                  4%           6%         4%           4%         4%         3%         3%         4%           4%         5%         2%         8%           4%         3%         8%         6% 
 
£25,000 - £29, 
999 per year/£481 
- £576 per week                 131           19        107           67         77         62         44         52--         67         40         19          6           65         42         16          8 
                                  6%           5%         7%           6%         6%         5%         5%         4%           7%         6%         6%         7%           6%         6%         8%         8% 
 
£30,000 - £39, 
999 per year/£577 
- £769 per week                 152           26        123           70-        87         71         40--       68-          62         51         30a         8           76         55         14          7 
                                  7%           6%         8%           6%         6%         6%         5%         6%           6%         8%        10%        10%           7%         8%         7%         7% 
 
£40,000 - £49, 
999 per year/£770 
- £961 per week                 168           32        120           93F       108F        87F        25--       92F          81         61         22          4           94         47         12         15+bc 
                                  8%           8%         7%           8%         8%         8%         3%         8%           8%         9%         7%         4%           9%         7%         5%        15% 
 
£50,000 - £74, 
999 per year/£962 
- £1442 per week                121           17         95           77         77         82+        48         61           44-        49a        27+a        3           48-        44         20+a        9 
                                  6%           4%         6%           7%         6%         7%         6%         5%           4%         7%         9%         3%           4%         7%        10%         9% 
 
£75,000 - £99, 
999 per year/£1443 
- £1923 per week                 29            8         21           19         15         18         12         14            7-        10         10+A        2           12         12          3          2 
                                  1%           2%         1%           2%         1%         2%         1%         1%           1%         2%         3%         2%           1%         2%         2%         2% 
 
£100,000 or 
more per year/£1924 
or more per week                 19            4         13           16         19+        11         13+        17+           7          6          4          2            7          8          2          2 
                                  1%           1%         1%           1%         1%         1%         2%         1%           1%         1%         1%         3%           1%         1%         1%         2% 
 
Refused                        1055          215        813          594        712        603        449++      619+         525        339        144         47          572d       348d        96         39- 
                                 51%          54%        51%          51%        52%        52%        56%        53%          51%        50%        49%        55%          52%        53%        45%        38% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                           Taken action 
                                            to report 
                                         harmful content                   Attitudes towards regulation                         Weekday Time Spent Online                     Weekend time Spent Online 
                                      ---------------------   ------------------------------------------------------   -------------------------------------------   ------------------------------------------- 
                              Total          Yes         No      More re    More re    More re    More re    More re      2 hours    5 hours   10 hours  More than      2 hours    5 hours   10 hours  More than 
                                             (a)        (b)     gulation   gulation   gulation   gulation   gulation      or less    or less    or less  ten hours      or less    or less    or less  ten hours 
                                                                on Video  on Social    on Inde     on Sub      on IM          (a)        (b)        (c)        (d)          (a)        (b)        (c)        (d) 
                                                                 sharing      media  pendently  scription        (d) 
                                                                     (a)        (b)      owned        VoD 
                                                                                      websites        (f) 
                                                                                     and blogs 
                                                                                           (c) 
                         ----------   ---------- ----------   ---------- ---------- ---------- ---------- ----------   ---------- ---------- ---------- ----------   ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080          475       1551         1179       1375       1108        817       1200         1047        680        260         93         1058        677        235        110 
 
Effective sample size          1345          282       1025          770        890        742        528        766          649        448        188         62          693        435        148         72 
 
Total                          2080          398       1608         1176       1367       1150        805       1165         1022        676        295         86         1109        653        215        103 
 
NET - Up to 
£11,499 per year                155           25        124           92        102         91         71         92           93+b       39         19          4           90         38         19          8 
                                  7%           6%         8%           8%         7%         8%         9%         8%           9%         6%         6%         5%           8%         6%         9%         7% 
 
NET - £11,500 
- £29,999 per year              380           73        299          215        247        186-       147        202          205c       121         39         16          210        102         48         21 
                                 18%          18%        19%          18%        18%        16%        18%        17%          20%        18%        13%        18%          19%        16%        22%        21% 
 
NET - £30,000 
-£49,999 per year               320           57        243          163F       195F       158F        65--      160F         143        113         52         12          170        102         26         22 
                                 15%          14%        15%          14%        14%        14%         8%        14%          14%        17%        18%        14%          15%        16%        12%        22% 
 
NET - £50,000+                  170           29        129          111+       110        111+        73         92           57--       65a        41++A       7           67--       64a        26A        13a 
                                  8%           7%         8%           9%         8%        10%         9%         8%           6%        10%        14%         8%           6%        10%        12%        12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
Up to £4,499 per year/ 
Less than £86 per week           18            - 
                                  1%           -% 
 
£4,500 - £6,499 per 
year/£87 - £124 per week         25            - 
                                  1%           -% 
 
£6,500 - £7, 
499 per year/£125 
- £144 per week                  42            4 
                                  2%           5% 
 
£7,500 - £9, 
499 per year/£145 
- £182 per week                  25            2 
                                  1%           2% 
 
£9,500 - £11, 
499 per year/£183 
- £221 per week                  45            1 
                                  2%           1% 
 
£11,500 - £13, 
499 per year/£222 
- £259 per week                  58            3 
                                  3%           4% 
 
£13,500 - £15, 
499 per year /£260 
- £298 per week                  50            1 
                                  2%           1% 
 
£15,500 - £17, 
499 per year/£299 
- £336 per week                  55            2 
                                  3%           3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 



 
                                                                    9180089-02 Ofcom Online Harm Quantitative Research - January 4th - 9th February 2020                                                           Page 5586 
Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
£17,500 - £24, 
999 per year/£337 
- £480 per week                  86            1 
                                  4%           1% 
 
£25,000 - £29, 
999 per year/£481 
- £576 per week                 131            4 
                                  6%           5% 
 
£30,000 - £39, 
999 per year/£577 
- £769 per week                 152            7 
                                  7%           9% 
 
£40,000 - £49, 
999 per year/£770 
- £961 per week                 168            7 
                                  8%           9% 
 
£50,000 - £74, 
999 per year/£962 
- £1442 per week                121            4 
                                  6%           5% 
 
£75,000 - £99, 
999 per year/£1443 
- £1923 per week                 29            2 
                                  1%           2% 
 
£100,000 or 
more per year/£1924 
or more per week                 19            2 
                                  1%           2% 
 
Refused                        1055           37 
                                 51%          49% 
 
NET - Up to 
£11,499 per year                155            6 
                                  7%           9% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                         Heavy 
                                       Internet 
                                         users 
                                      ---------- 
                              Total        5hrs+ 
                                        weekdays 
                                        & 10hrs+ 
                                        weekends 
                         ----------   ---------- 
 
Unweighted row                 2080           82 
 
Effective sample size          1345           53 
 
Total                          2080           74 
 
NET - £11,500 
- £29,999 per year              380           10 
                                 18%          14% 
 
NET - £30,000 
-£49,999 per year               320           14 
                                 15%          18% 
 
NET - £50,000+                  170            7 
                                  8%          10% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
Up to £4,499 per year/ 
Less than £86 per week           18            9         13+         6         10+c       16         12         11          8          4          5++ACeej   7          2 
                                  1%           1%         1%         *%         2%         1%         1%         1%         2%         1%         4%         1%         1% 
 
£4,500 - £6,499 per 
year/£87 - £124 per week         25            9         10          9-        11         15         15          5          3          6          3          7          2 
                                  1%           1%         1%         1%         2%         1%         1%         1%         1%         2%         2%         1%         1% 
 
£6,500 - £7, 
499 per year/£125 
- £144 per week                  42           16         15         14-         8         23         25         14          4          4          7         12          5 
                                                                                                                                         +abCdEfGhj 
                                  2%           2%         2%         1%         1%         2%         2%         2%         1%         1%         6%         2%         2% 
 
£7,500 - £9, 
499 per year/£145 
- £182 per week                  25           14fj        7          9          7         14          8          2-         9fj        5fj        2          2--        2 
                                  1%           1%         1%         1%         1%         1%         1%         *%         2%         2%         2%         *%         1% 
 
£9,500 - £11, 
499 per year/£183 
- £221 per week                  45           17         16         20         14         30         18         11         12          4          5k        16          * 
                                  2%           2%         2%         2%         2%         2%         2%         2%         2%         1%         4%         2%         *% 
 
£11,500 - £13, 
499 per year/£222 
- £259 per week                  58           24         29         34         23         34         26         13         18          8         11         23          9 
                                                                                                                                         ++AbCEEFhJ 
                                  3%           2%         3%         3%         4%         2%         2%         2%         4%         2%         8%         3%         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
£13,500 - £15, 
499 per year /£260 
- £298 per week                  50           12--       17         22          8         26         29         16         11          9          5a        12          8 
                                  2%           1%         2%         2%         1%         2%         3%         2%         2%         3%         4%         1%         3% 
 
£15,500 - £17, 
499 per year/£299 
- £336 per week                  55           24         24         25         19         40         31         21         19          8          1         17          2 
                                  3%           2%         3%         2%         3%         3%         3%         3%         4%         3%         1%         2%         1% 
 
£17,500 - £24, 
999 per year/£337 
- £480 per week                  86           52         48+        53         33         62         50         34         23         11          7         29          8 
                                  4%           5%         5%         4%         6%         4%         4%         5%         5%         3%         5%         4%         3% 
 
£25,000 - £29, 
999 per year/£481 
- £576 per week                 131           61         53         82         39         89         67         34         44+f       22          4         61         24f 
                                  6%           6%         6%         7%         7%         6%         6%         5%         9%         7%         3%         7%        10% 
 
£30,000 - £39, 
999 per year/£577 
- £769 per week                 152           86         72         89         39        114         90         48         49+        28          5         64         19 
                                  7%           9%         8%         7%         7%         8%         8%         7%        10%         9%         4%         8%         8% 
 
£40,000 - £49, 
999 per year/£770 
- £961 per week                 168          109++f      82        118++       51        126        102         50         52         21         10         75         20 
                                  8%          11%         9%        10%         9%         9%         9%         7%        10%         7%         8%         9%         8% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
£50,000 - £74, 
999 per year/£962 
- £1442 per week                121           87++       70++       96++       35        101++       73         59++       35         31+         8         66++       20 
                                  6%           9%         8%         8%         6%         7%         6%         8%         7%         9%         6%         8%         8% 
 
£75,000 - £99, 
999 per year/£1443 
- £1923 per week                 29           16         19+        16          7         24         14         16          7          6          1         17          5 
                                  1%           2%         2%         1%         1%         2%         1%         2%         1%         2%         1%         2%         2% 
 
£100,000 or 
more per year/£1924 
or more per week                 19           15+         7         14          4         16          7          9          5          3          2         12          9++bcdeE 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         1%         1%         1%         3% 
 
Refused                        1055          455--      399--      593G       270        665--g     561G       374abGi    201--      152         55        402g       117 
                                 51%          45%        45%        49%        47%        48%        50%        52%        40%        47%        41%        49%        47% 
 
NET - Up to 
£11,499 per year                155           65         62         57--       50C        99c        77         42         35         23         23         45-        11 
                                                                                                                                         ++ABCdEEFG 
                                                                                                                                                HJK 
                                  7%           6%         7%         5%         9%         7%         7%         6%         7%         7%        17%         6%         4% 
 
NET - £11,500 
- £29,999 per year              380          174        171        217        122        251        203        118        115+aefj    58         29        142         51 
                                 18%          17%        19%        18%        21%        18%        18%        17%        23%        18%        22%        17%        20% 
 
NET - £30,000 
-£49,999 per year               320          195++f     154        207+        89        240++      192         98        101++f      49         15        139         39 
                                 15%          19%        17%        17%        16%        17%        17%        14%        20%        15%        12%        17%        15% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                                                                      Things done online in the last week 
                                      ----------------------------------------------------------------------------------------------------------------------------------- 
                              Total      read or    Watched    Shopped     Played       Used     Looked   Found in   Accessed     Looked    Applied       Used  Completed 
                                         watched  TV shows,     online      games     social at, shared  formation  health in at job opp        for     online Government 
                                        the news     films,        (c)        (d)     media,  or posted  online to  formation ortunities or claimed   banking,   or local 
                                             (a)      short                        messaging  pictures,   help you         or or applied  a benefit    or paid    council 
                                                     videos                         or video  videos or understand   services  for a job        (i) or checked  processes 
                                                      (e.g.                          calling   comments      or do        (g)        (h)            your bills        (k) 
                                                  vlogs) or                             apps         on  something                                      online 
                                                   listened                              (e) sites like        (f)                                         (j) 
                                                         to                                   Facebook, 
                                                   music or                                  Instagram, 
                                                   podcasts                                   Snapchat, 
                                                        (b)                                    YouTube, 
                                                                                                 Reddit 
                                                                                                    (e) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1006        957       1238        608       1446       1106        736        469        338        152        858        255 
 
Effective sample size          1345          654        608        799        390        937        748        479        318        221         93        557        166 
 
Total                          2080         1008        882       1200        576       1395       1127        715        499        322        133        823        252 
 
NET - £50,000+                  170          118++e      96++      126++       45        141++       94         83++       48         40+        11         95++       34++de 
                                  8%          12%        11%        10%         8%        10%         8%        12%        10%        12%         8%        11%        13% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
Up to £4,499 per year/ 
Less than £86 per week           18           16          5          5          2         10          7          7          2          2          4          2         10          8          4          -          - 
                                                                                                                                                                                     ++aBDEfGhI 
                                                                                                                                                                                            LMO 
                                  1%           1%         1%         1%         *%         1%         1%         1%         1%         *%         2%         2%         1%         1%         5%         -%         -% 
 
£4,500 - £6,499 per 
year/£87 - £124 per week         25           20          4          6          8         24+         9         11          1          3          3          2         13          9-         *          4          - 
                                  1%           1%         1%         1%         2%         2%         1%         1%         1%         1%         2%         2%         1%         1%         *%         2%         -% 
 
£6,500 - £7, 
499 per year/£125 
- £144 per week                  42           28         12          9         10         28         15         15          5          6          2          -         17         18-         5          6          4giklmq 
                                                                                                                                                                                     ++abcdEfGi 
                                                                                                                                                                                          jkLMQ 
                                  2%           2%         2%         2%         2%         2%         2%         1%         2%         1%         1%         -%         2%         1%         7%         2%         6% 
 
£7,500 - £9, 
499 per year/£145 
- £182 per week                  25           16          4          4          6         13          7          7          2          1          2          -         11          9-         1          *          - 
                                  1%           1%         1%         1%         1%         1%         1%         1%         1%         *%         1%         -%         1%         1%         1%         *%         -% 
 
£9,500 - £11, 
499 per year/£183 
- £221 per week                  45           30          8          8          8         35         12         18          1          5          2          *         26         30          5+BfgHiO   2          * 
                                  2%           2%         1%         2%         2%         2%         2%         2%         *%         1%         1%         *%         2%         2%         6%         1%         1% 
 
£11,500 - £13, 
499 per year/£222 
- £259 per week                  58           41i        13         18I        15i        41i        16         36i         4          2-         5          -         33i        33          7          4          * 
                                                                                                                                                                                     ++ABdEFgHI 
                                                                                                                                                                                          KlMOQ 
                                  3%           3%         2%         4%         3%         3%         2%         3%         2%         1%         3%         -%         3%         3%         9%         1%         1% 
 
£13,500 - £15, 
499 per year /£260 
- £298 per week                  50           36         12          4          8         30         19         29          4          3          8cilmo     2         19         25          -          2          * 
                                  2%           2%         2%         1%         2%         2%         3%         3%         2%         1%         5%         2%         2%         2%         -%         1%         *% 
 
£15,500 - £17, 
499 per year/£299 
- £336 per week                  55           40         12         17         18         43         17         36          6         10          4          2         30         33          1          3          1 
                                  3%           3%         2%         4%         4%         3%         3%         3%         2%         2%         3%         2%         3%         3%         1%         1%         1% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
£17,500 - £24, 
999 per year/£337 
- £480 per week                  86           67         33         23         23         65         29         41         17+        15          6          3         52         56          4         10          4 
                                  4%           5%         5%         5%         5%         4%         4%         4%         7%         4%         3%         3%         5%         4%         5%         4%         6% 
 
£25,000 - £29, 
999 per year/£481 
- £576 per week                 131           84         30         24         22        106         41         74         15         21         14          7         75         86          4         23b         8bd 
                                  6%           6%         4%         6%         5%         7%         6%         7%         6%         5%         9%         7%         7%         7%         5%         9%        12% 
 
£30,000 - £39, 
999 per year/£577 
- £769 per week                 152          115         44         37         34        114         52         62-        16         27         14          7        104++g     103          4         23         11 
                                                                                                                                                                                                           +abdeGhimq 
                                                                                                                                                                                                                    s 
                                  7%           8%         7%         9%         8%         8%         8%         6%         7%         7%         9%         6%         9%         8%         5%         9%        16% 
 
£40,000 - £49, 
999 per year/£770 
- £961 per week                 168          141++       65         38         37        128         74++gs     82         22         42s         8          6         99        113          5         32+js       5 
                                  8%          10%        10%         9%         8%         9%        11%         8%         9%        11%         5%         5%         9%         9%         6%        12%         8% 
 
£50,000 - £74, 
999 per year/£962 
- £1442 per week                121           92         52+        29         33         97         50+        79++       20         36+        10         19         91++       94++        3         32++Aemq    7 
                                                                                                                                                    ++ABCDEFGh 
                                                                                                                                                       ijLMnQs 
                                  6%           6%         8%         7%         7%         7%         8%         8%         8%         9%         6%        18%         8%         7%         4%        12%        10% 
 
£75,000 - £99, 
999 per year/£1443 
- £1923 per week                 29           16         17+aq       7          7         22         10         16          3          7          3          6         21         23          2          6          1 
                                                                                                                                                    ++AcdEfGhl 
                                                                                                                                                            mQ 
                                  1%           1%         2%         2%         2%         1%         1%         1%         1%         2%         2%         6%         2%         2%         2%         2%         2% 
 
£100,000 or 
more per year/£1924 
or more per week                 19            7--        6          6          2         16          8         11          -          4          -          3ahlq      6         16          -          6alq       - 
                                  1%           *%         1%         1%         1%         1%         1%         1%         -%         1%         -%         3%         1%         1%         -%         2%         -% 
 
Refused                        1055          689--      352Flop    195-       219        714--      282--      526f       129        210fop      79         47        520--      651f        32        113-        24 
                                 51%          48%        53%        45%        49%        48%        44%        50%        52%        53%        48%        45%        46%        50%        41%        43%        37% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                                                                                                    Sites regularly use 
                                      ------------------------------------------------------------------------------------------------------------------------------------------------------------------------------- 
                              Total     Facebook  Instagram  Wikipedia   Snapchat     Google   BBC News     Amazon   Sky News    Twitter Daily Mail   Guardian    YouTube   WhatsApp     TikTok      Skype     Google 
                                             (a)        (b)        (c)        (d)        (e)   website/        (g)   website/        (i)     Online     online        (l)        (m)        (n)        (o)   Hangouts 
                                                                                                    app                   app                   (j)        (k)                                                    (p) 
                                                                                                    (f)                   (h) 
                         ----------   ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- ---------- 
 
Unweighted row                 2080         1482        716        421        492       1443        627       1058        247        402        165        108       1133       1330        101        266         76 
 
Effective sample size          1345          960        468        278        319        959        407        704        160        272        102         70        750        868         56        176         47 
 
Total                          2080         1438        670        430        451       1485        646       1049        247        397        164        105       1125       1306         76        264         66 
 
NET - Up to 
£11,499 per year                155          110         34-        32         34        109         49         58--       10         17-        13          4         76         73--       15         12          4 
                                                                                                                                                                                     ++ABCDEFGH 
                                                                                                                                                                                        IjKLMOQ 
                                  7%           8%         5%         7%         7%         7%         8%         6%         4%         4%         8%         4%         7%         6%        20%         4%         7% 
 
NET - £11,500 
- £29,999 per year              380          268i       101-        85i        85        284i       122        216+bI      47         52-        37i        14        209i       233         16         42         14 
                                 18%          19%        15%        20%        19%        19%        19%        21%        19%        13%        23%        13%        19%        18%        20%        16%        21% 
 
NET - £30,000 
-£49,999 per year               320          257++gs    109s        75s        71s       242s       125++gs    144         38         69s        22         12        203++gs    216s         9         55+gs      16gS 
                                 15%          18%        16%        17%        16%        16%        19%        14%        15%        18%        14%        12%        18%        17%        12%        21%        24% 
 
NET - £50,000+                  170          114         74++       43         42        135+        68+       106++       22         48++a      12         28        118++      132++        5         43          8 
                                                                                                                                                    ++ABCDEFGH                                  ++AcdEghjl 
                                                                                                                                                       IJLMNQS                                         mQs 
                                  8%           8%        11%        10%         9%         9%        11%        10%         9%        12%         8%        27%        10%        10%         7%        16%        12% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
Up to £4,499 per year/ 
Less than £86 per week           18           14+         **         - 
                                  1%           2%         **         -% 
 
£4,500 - £6,499 per 
year/£87 - £124 per week         25           12          **         1 
                                  1%           1%         **         1% 
 
£6,500 - £7, 
499 per year/£125 
- £144 per week                  42           15          **         1 
                                  2%           2%         **         1% 
 
£7,500 - £9, 
499 per year/£145 
- £182 per week                  25           12          **         2io 
                                  1%           1%         **         3% 
 
£9,500 - £11, 
499 per year/£183 
- £221 per week                  45           24          **         1 
                                  2%           3%         **         1% 
 
£11,500 - £13, 
499 per year/£222 
- £259 per week                  58           24i         **         2 
                                  3%           3%         **         4% 
 
£13,500 - £15, 
499 per year /£260 
- £298 per week                  50           24          **         2 
                                  2%           3%         **         3% 
 
£15,500 - £17, 
499 per year/£299 
- £336 per week                  55           30          **         2 
                                  3%           3%         **         3% 
 
£17,500 - £24, 
999 per year/£337 
- £480 per week                  86           50+         **         1 
                                  4%           5%         **         2% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
£25,000 - £29, 
999 per year/£481 
- £576 per week                 131           56          **         2 
                                  6%           6%         **         4% 
 
£30,000 - £39, 
999 per year/£577 
- £769 per week                 152           65          **         2 
                                  7%           7%         **         3% 
 
£40,000 - £49, 
999 per year/£770 
- £961 per week                 168           77          **         * 
                                  8%           8%         **         *% 
 
£50,000 - £74, 
999 per year/£962 
- £1442 per week                121           65          **         2 
                                  6%           7%         **         3% 
 
£75,000 - £99, 
999 per year/£1443 
- £1923 per week                 29            9          **         - 
                                  1%           1%         **         -% 
 
£100,000 or 
more per year/£1924 
or more per week                 19            5          **         - 
                                  1%           1%         **         -% 
 
Refused                        1055          438-         **        41+AbCdEFghijkLmNOPQ 
                                 51%          48%         **        71% 
 
NET - Up to 
£11,499 per year                155           77bgim      **         4 
                                  7%           8%         **         7% 
 
NET - £11,500 
- £29,999 per year              380          184bi        **         9 
                                 18%          20%         **        16% 
 
NET - £30,000 
-£49,999 per year               320          142s         **         2- 
                                 15%          15%         **         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 
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Table 371 (continuation) 
<F10b> Where would you place your total household income per week from all sources, before tax and other deductions? 
by Crossbreak 
Base: All respondents 
 
                                             Sites regularly use 
                                      -------------------------------- 
                              Total     Facebook       Line    None of 
                                       Messenger        (r)      these 
                                             (q)                   (s) 
                         ----------   ---------- ---------- ---------- 
 
Unweighted row                 2080         1007          **        73 
 
Effective sample size          1345          643          **        36 
 
Total                          2080          919          **        58 
 
NET - £50,000+                  170           78          **         2 
                                  8%           9%         **         3% 
 
Letters indicate sig testing vs columns within crossbreak, + or - signs indicate sig testing against everyone not in that column. 95% lower case or + / -, 99% UPPER CASE or ++ / - - 


